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1,050 DELEGATES ATTEND

Jazz Forte At NEC
N.Y.-N.J. Regional

By JIM FISHEL

LIBERTY. N.Y. A record num-
ber of more than 1050 delegates at-
tending the NEC New York-New
Jersey regional meet here were -
posed to a strong push by bookers
selling jazz attractions.

The two-day conference (Oct. 26-
27y at Grossinger's attracted 150 ex-
hibitors in the largest regional meet-
ing ever field by the oreanization.
Attendance dmlan«'Ld representa-

tion at recent national NEC conven-
tions held elsewhere.

Dissension among the orgamiza-
tion’s assoctate members was also a
dominating force at this convention.
with several professional agencies
claiming they'd never return to this
location without some changes.

CAs far oas attendance. we were
surprised and pleased, but we stll

{Continued on page 29)

WB/Reprise Jazz-Black Push In 1976

By ELIOT TIEGEL

1LOS ANGELES Warner/Re-
prise will inttate a major push in the
Jazz and black contemporary music
marts in the first three to six months
of 1976,

Of the cight acts recenthy signed
by Bob Krasnow. WB's executive
without title. seven are in these two
categories.,

One, the Staple Singers. has al-

ready been released ona Curtom LP
with a single from the soundtrack.

“Lets Do Tt Agam.™
The other acts, which Krasnow
emphasizes were all signed because
they have established reputations
and proven sales abilitv. include
Rahsaan  Roland Kirk, David
“Fathead™ Newman (both formerly
(Continued on page 35)

Sansui’s
Imports:
QS LPs

By STEPHEN TRAIMAN
NLEW YORK  Sansun Electronies
s takin 2 another step to broaden the
availability of quad software here
with adecision to import the “hest”
QS ma.riy disks avatlable from Ja-
pan. Europe and South America.
At Teast four major distributors
will aandle the import disks, o be
packaged by format similar 1o the
relatvely suceesstul €CD-4 program
mstitutzd by the JIVC Cutting Center
in Los Angeles carlier this vear. ac-
cording 10 Sanui spokesman Jerry
LeBew Productis expected in the
pipelinz™ by carly 1976
The st two dozen selections, of
an ar ticipated 100 to 150 atles. were
prev ewed for attendees at the
(Continued on page 39)

Long Island: a growing inde-
pendent music metropolis is
profiled this week in a special
20-page report.

‘Disco Party’ For Garden

By JIM MELANSON

Regan Prescribes
Distrib Directions
At NARM Parley

By ANNE DUSTON

CHICAGO  Vertical distribution
wd super distributor operations are
the direction independent distribu-
tors have o go in order to survive,
stated Russ Regan, 20th Century™s
president. in his kevnote speech to
45 independent labels and SO indic
distributors at the first annual Inde-
rendent Distributors - Conference
here Oct. 29-30,

Ihe meeting. sponsored by
NARM. is the first forum for inde-
pendent manufacturers and distrib-
utors to discuss mutual and related
problems.

Regan noted that the pure inde-
pendent distributor is “sinking i a
with some of them
(Continued on page 10)

sei of red ink.”

FCC Eying New Fania-Paid Programs

By RUDY GARCIA

NEW YORK  Fania Records will
program and snonsor its own salsa
redio shows i five major VLS mar-
Kets for a total of 758 hours a week.
The FCC which is currenty looking
irto a similar tvpe of block program-
ning arrangement Fania has with a
station hereois expected to give close
serutiny o the new deal.

NEW YORK  The “Werl 'S Big-
gest Disco Dance Party.” featuring
such acts as Glonia Gawvnor, the
Crown Heights Affair axd the
Trammps. among others. comes (o
the main arena at Madisen Square
Garden Noy, 28

The event. the first of 11s kind in
the metropolitan area, s deing co-
produced by Richard Nuader and
Madison Squuu Garden Produc-
tions.

A similar production was put on
in the Montreal Ferum several
weeks ago and.savs Nader. plansare
being drawn up o bring the disco-
dance-concert coneert o several
major arenas around the counury.

Notably, another producer. Drew
Cummings. who recently promoted
the “Great American Disco Con-
cert”™ at Rockland Conmunity Col-
lege. is also eving the possibility of

(Continued on puge 31)

I'he deal was worked out between
Jerry Masueci. Fania president. and
Richard Laton of United Broad-
casting Co.a Maryland-based firm
which has stations in New York
(WBNX-AM). T os Angeles (KALI-
AMY Washington, D.Co (WEAN-
M) El Paso (XEWG-ANM)Y and

(Contintied on page 32

Bottom Line-Projectivision TV Tie

NEW YORK - The Botton Line
is hooking up with a new irm. Pro-
jectivision. o provide the first enter-
tamment network via videosassette
and large-screen projection TV tap-
ing its acts for distributior O clubs,
lounges and other commeraal out-
lets ona monthly subsceription basis.

Pilot program of Papua John
Creach and Roger McGuinr . taped
during their recentappearan ce here.

wis 1o be previewed for representa-
tives of labels. talent agencies and
other industry people Tuesday (4).
utilizing the Advent VideoBeam 7-
foot-diameter 'V projection system
and Sony a-inch U-Matie video-
plaver.

Major key 1o a suecesstul Taunch
of the program is the claim by Pro-
Jectivision partners Greg Leopold

(Continued on page 12,

MOVIN'ON, the third album from Motown recording artists THE COM- SOURCES close to Van Dyke Parks’ new album Clang of the Yankee Reaper

MODORES, looks to be one of the strangest disco and cross-over radio
records of the year. With a massive following around the world (particu
larly strong in Europe and the Far East). THE COMMODORES have come
up with an album that's certain tc totally break-open the U S. marketplace
Like THE COMMODORES preceding albums (MACHINE GUN and CAUGHT
IN THE ACT), MOVIN'ON 15 loaded with potential singles; listen especially

(BS 2878 in the Warner Bros. catalog) call 1t "a broadminded pastiche
from West Indian whistlestops that lands the hstener on silver sands
and sweeps him to the big band beat where the jetset meets the elite

of the might under revolving fans.” See for yourself.  (Advertisement)

to "Gimme My Mule,” “(Can Iy 3et A Witness” and ~Sweet Love.” Look
for MOVIN'ON (Motown M6-848S1) to quickly “move on” radw. disco

and sales charts! (Advertisement)

tAdvertisement

APLI/APS1/APK] 1201

John Denver’s
Gala Sale Season.

Two new hit albums, “Windsong”
and "Rocky Mountain Christmas” Available inclividually
or together in a festive dift package.

RGA Procuced Hy Milt Okun

Records and Tapes Assistant Producer Kns O'Connor
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If you've been having nightmares
“trying to find real progressive music,
come to Utopia.
A label apart. Our first album release features artists
whose music stands for the ideals around which The FM .
Philosophy was originally founded. Innovation. Experi- vl
mentation. And originality. .

JULIETIPPETTS| MAGM A

CYL2-1245

Listen to Julie Tippetts’ album debut. In the late '60s
she was known as Julie Driscoll, half of one of the progres-
sive airwaves most listened to musical duos, Brian Auger
and The Trinity. Now back in the "70s, Julie’s new album
reinforces her place as one of the most compelling per-
formers in contemporary music.

Then there’s Magma. An eight piece group that origi-
nated in France. Their overall approach is
orchestral, but the result is a hybrid music
which comes as close to being totally
original as anything you've heard in years.

The Utopia label. A welcome addition
to The RCA Family. A welcome addition to true progres-
sive programmers everywhere.

Manufactured and Distributed Worldwide by RCA Records and Tapes

e AWWW.americanradighistorv.com
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INVOLVES ASCAP, BMI

CBS-TV To Appeal
Recent Court Rule

By IS HOROWITZ

NEW YORK—CBS-TV will seek
to overturn the recent U.S. district
court decision here clearing ASCAP
and BMI of antitrust charges and
denying to the network a court-im-
posed per-use performance formula
(Billboard, Oct. 4).

A notice to appeal the decision
rendered by Judge Morrie Lasker
was filed here by CBS Oct. 23. Sup-
porting briefs will be furnished at a
later date.

The CBS action thus delays reso-
lution of the controversy that has sat
in the courts since early 1970. The
rights groups have been receiving

performance fees from the network
according to an interim blanket rate
totalling about $6 million annually,
with ASCAP getting the bulk at $4.3
million.

Continuation of the court action
will put back attempts by the rights
organizations to seek retroactive ad-
justments in fees received during
pendancy of the suit.

The Lasker decision said CBS-TV
had not exhausted alternatives to
blanket licenses available to it under
consent decrees. Antitrust and mo-
nopolistic charges were rejected
count by count.

Gov. Gets Michigan Bill

DETROIT—The Michigan an-
tipiracy bill is now up to Gov. Wil-
liam Milliken. The bill was ap-
proved by the Senate Oct. 29 by a
vote of 28-4. It outlaws the dupli-
cation, selling and advertising of un-
licensed recording sound without
the approval of the copyright owner.

The House passed the bill a few
months ago. and the Senate
judiciary committee approved it on
Oct. 22 (Billboard, Nov. 1).

Manufacturer offenders face im-
prisonment of up to one year and/or
a fine of $5,000 maximum.

Reggae Selling
Briskly In L.A.
At Special Store

LOS ANGELES—Reggae is alive
and well in Los Angeles, at least ac-
cording to Yvonne and Balfour Bar-
ton, owners of Barton’s Record &
Gift Shop here which specializes in
reggae, calypso, West Indian music
and American soul music.

Balfour Barton points out that
there are some 7,000 Jamaicans and
20,000 other West Indians living in
the Los Angeles area, and says this
group makes up the steadiest cus-
tomers for the 2,000 LPs and 3,000
singles he stocks. |

All product is purchased directly
from labels in Jamaica, with LPs
selling at $5.50 and singles at $1.50.
The biggest sellers are the artists who
have received strongest exposure
here, including Bob Marley & the
Wailers. Toots & the Mayualls,
Jimmy CIliff (especially his newer
material). the Heptones and Byron
Lee. Other big sellers, lesser known
here, include Ernest Smith and Ken
Boothe.

Barton adds that more and more
Americans are visiting his shop.
thanks to advertising in rock papers
here as well as the growing exposure
of reggae in general. He also distrib-
utes brochures at West Indian
dances and functions in town, as
well as advertising on KDAY-AM,
the top local soul station.

Other sales come from customers
who have visited Jamaica. heard the
music and can’t find it anywhere
else. Calypso, says Barton, is more
Trinidad-based than reggae and is a
more uptempo music. However,
many customers buy both musical
formats. The Bartons are Jamaicans
who moved here three years ago.

Advertisers and retailers found
guilty could receive fines of up to
$100 for each offense.

General News

Karol Preps

New York
Expansion

By ROBERT SOBEL

NEW YORK-—King Karol will
open a mammoth 14.000-square
foot facility, which will encompass
both a modern-designed store and a
warehouse, in the Times Square area
in early January.

The store, according to Ben Karol.
a partner, will have a frontage of 50
feet on 42nd St.. just west of the Ave.
of the Americas, and will run
through to 41st St.. where itwill have
enclosed loading and receiving facil-
ities. The store’s inventory. accord-
ing to Karol, will contain more than
one million records and tapes com-
prising more than 75000 different
selections.

The operation. which will also be
engaged in complete one-stop and
mail-order services, also includes a
mezzanine where Karol’s offices will
be located. The store will be open

(Continued on page 12)

Phony Canadian Tapes Surface

By MARTY MELHUISH

TORONTO—-A group of 8-track
tape counterfeiters described by
Paul Amos, the legal counsel for the
Canadian Recording Industry
Assn., as “by far the most sophis-
ticated reproduction operation en-
countered in Canada” is causing
great concern among manufacturers

in this country. The CRIA is work-
ing with Canadian law enforcement
agencies to establish the source of
the illicit tapes.

“The tapes are exact duplicates of
both the packaging and recorded
material of the legitimate product.”

(Continued on puge 54)

~sss:BUusiness And The Economy

ki o

' No Sag At Florida

Recording Studio

By SARA LANE

This is another in a conlinuing
series devoted 1o various facets of the
industry and how each is fucing the
state of the economy.

MIAMI—There may be an eco-
nomic slump in Miami in some
fields. but the recording industry
here is forging ahead at a breakneck
pace.

Mack Emerman, president of Cri-
teria Recording Studios. claims Cri-
teria is doing the best business in its
history and studios B and C are
booked solid through the end of
March.

“We’re not giving deals in studio
time except to large block time book-
ings and we're operating on a 24-
hour basis. Of course, our third stu-
dio is our ace in the hole and it's

Tony Bennett

LOS ANGELES—Tony Bennett
and Bill Hassett, owner of the Statler
Hotel in Buffalo. formed Improv
Records with the intent to “create a
line of good esoteric music which
will be considered a distinguished
jazz line.”

One LP, Bennett’s “Life Is Beau-
tiful,” has already been released.
and plans calls for more product
“not on a regular schedule but when
we feel we have something worth-
while.” Bennett says.

Bennett says Frank Sinatra sug-
gested the independent label idea to
him 10 years ago. butit was not until

good to have three studios with one
available for someone who needs
time.” Emerman says.

“Miami is an ideal place to
record.” he explains. “Look at the
assets—balmy weather, no hustle
and bustle and pressures to beat the
clock, plenty of parking areas—and
then there’s always the ocean or a
swimming pool that artists can take
a dip in before or after their session.

Emerman doesn’t believe the in-
dustry on a whole is experiencing a
business slump. “Yes, our expenses
are higher than ever before and so
are our payrolls and we may get
squeezed down on our profits. But.
we haven't increased our prices—
and don’tintend to—and I feel we’re
competitive with any other studio

(Continued on page 10)

Ringer Testimony
Hits On Liability
Of 4-Speaker ‘Q’

By MILDRED HALL

WASHINGTON--Copyright Office Register Barbara Ringer’s continuing
and painstaking testimony on copyright revision bills now moving through
Congress got into the possible liability involved in the use of four-speaker
quadraphonic reception in bars during last Thursday’s (30) hearing by Rep.
Robert W. Kastenmeier's subcommittee on courts, civil liberties and the ad-

ministration of justice.

The register last week took up.
among other things the liability of a
multi-speaker use in restaurants and
other locations. She is not fully satis-

FRENCH TOWN
SUES GRANZ
FOR NO-SHOW

By HENRY KAHN

PARIS—Jazz impresario Norman
Granz is being sued by the munici-
pality of Nancy in Eastern France
for alleged breach of contract fol
lowing the non-appearance of the
Count Basie orchestra and Ella Fitz-
gerald with the Tommy Flanagan
trio at the Nancy Jazz Pulsations
Festival held last month

In the action. due to be heard ata
court in California, the municipality
of Nancy also is seeking compensa-
tion for damage to 1ts reputation as a

Festival organizers claim that
Basie-Fitzgerald concert.

(Continued on page 50)

RCA Quadulator
Going On Market

By STEPHEN TRAIMAN

NEW YORK—RCA Records is
making its first move into the profes-
sional equipment field with its deci-
sion to put its Quadulator discrete 4-
channel modulation system on the
market at less than one third the cost
of existing “interfaces” between 4-
track tape machines and cutting
heads.

Decision was announced by Da
vid Heneberry, division vice presi
dent, music and operations services,
with the unit on view at the 52nd
Audio Engineering Society confer-
ence that wound up Monday (3) at
the Waldorf-Astoria. Unit was dem
onstrated at the nearby RCA Studio.
as it was this spring during the Los
Angeles AES.

Initial reception there. from inde-

(Continued on page 38)

fied with the wording of the recently
marked-up Senate bill (S.22) to as-
sure copyright liability where there
is “further transmission” from a
home-style set in an “Aiken-type
case.

The Supreme Court’s June ruling
in 20th Century Music versus Aiken
held that the carry-out restaurant
owner's four-speakers hooked to his
radio did not constitute a “perform
ance” liable for royalty,

Ringer told chairman Kasten
meier she believes wording more fa-
vorable to the copyright owner will
be put into the final revision bill on
the Senate side. She clearly hopes
the House side will also make sure
that an Aiken-type music use on
multi-speakers will not be classed
with the royalty free, Mom and Pop
type reception. where a home-style
radio is played only for the benefit
of owner or clerk

The question of possible liability
in four-speaker quadraphonic re-
ception in a bar. came up as a perfect
example of how hard it is 10 make a
law that will deal fairly with new

(Continued on puge 55)

ABC’s Returns
Back To Stores

LOS ANGELES-—-The majority of
the “unusually high record returns
in the third quarter” mentioned in
ABC Records’ recent earnings re-
port for the three-month period
ended Sept. 30 (Billboard, Nov. 1),
“will be returned to inventory to be
sold as first-line merchandise,” ac-
cording to Jerold H Rubinstein
chairman. ABC Records, Inc

Rubinstein adds that a minor per-
centage of the product “which for
one reason or another is not re
salable will be returned to pressing
plants to be recycled.”

One reason for the high rate of re-
turns, according to Rubinstein, 1s
that ABC. like many other major la-
bels, suffered as a result of the poor
economic conditions throughout the
industry over the past year.

Rubinstein adds that virtually no
product is likely to be “schlocked.”

& Partner Seek Quality In New Label

By BOB KIRSCH

recently that he felt he was ready. so
he began active preparation.

The catalyst for the actual begin-
ning of the label was the meeting of
Bennett and Hassett two and a half
years ago.

“I'd always been a fan of Tony’s.”
Hassett says, “and when he came
through Buffalo to do a concert he
stayed at the hotel. We talked for
several hours and got to know each
other more and more over the next
few years.

“At the same time, I was begin-
ning to become interested in the mu-
sic business itself. In any case, Tony

and 1 came up with the idea of be-
ginning a label of our own doing
good, quality-oriented jazz music

“We've set 23 distributors in this
country as well as RCA to work with
us in Canada, and we are now pur
suing an international deal.” Hassett
continues. “Henry Ascola, who has
been in the business for 20 years. 1s
our general manager operating out
of New York and Buffalo. and I also
have several persons from my own
company handling accounting and
using our computer system

“We are preparing to hire inde
pendent promotion executives as

wWwWw.americanradiohistorv.com

well. The main point is. this will be
run like a business. It's not a game to
us. and 1 like to use Tony’s line that
we are going to try for a Tiffany ap
proach to music, in the sense of sign-
ing the highest quality artists and
bringing in the best producers.”
Bennett adds that he would like to
create the kind of product “Creed
Taylor and Norman Granz have
created over the years. We are not so
much interested in huge unit sales as
we are in presenting good music to
the public. I'm talking about artists
like Mabel Mercer. Marion
(Continued on page 12)
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General News

October Best Month
In the History Of U.A.

By JOHN SIPPEL

LOS ANGELES—A mix of good
new releases and strong support of
catalog by its recently acquired net-
work of independent distributors is
credited by Al Teller, UA Records
president, with making October the
biggest grosser in the label's history.
And he feels the surge will continue
through into 1976.

An important catalystic role in
setting the high. which broke a pre-

Fidelatone Suit
Demands $41,152

LOS ANGELES — Fidelatone
Manufacturing Co., Gardena, full-
line manufacturing plant, is suing
United Sound Recorders, Burbank.
and Glen Glancy seeking $41.152.75
allegedly due for work and services.

The superior court suit asks the
court for recovery of the money due
from the Burbank firm. best known
for its custom LP production for pri-
vate individuals and events.

vious top month in 1970, was played
by the firm’s new executive team,
Teller says. The executive squad, set
in motion a year ago, has finally
jelled. He says the month resulted
from excellent sales on a wide range
of repertoire from contemporary
rock through country and Blue Note
jazz.

Teller says that a new Bobby Wo-
mack, produced by David Rubin-
son. the first Dr. John LP due Nov. 3
and a string of strong singles, includ-
ing Paul Anka’s “The Time Of Your
Life” should keep the label hot
through the holiday period.

Post-holiday business will be bol-
stered by a strong release of “Very
Best Of" reissues from the catalog
and more strong vintage reissues
from Blue Note. The first Jerry Gar-
cia solo LP in several years; a new
Mandrill and a Roy Wood LP are
slated after Christmas. Teller also
expects several promising new artist
additions at that time.

Quarterly Arista Gain Up 700%

NEW YORK-—Arista Records’
first quarter of the fiscal year (the
three-month period ending Sept. 30)
shows gains of more than 700 per-
cent over the same period the previ-
ous year, according to Elliot Gold-
man, executive vice president of the
label.

The former Bell label was re-
launched as Arista in mid-Septem-
ber 1974.

Goldman attributes the success to

the debut albums by the Outlaws
and Bay City Rollers. Also cited as
contributing to the surge were Barry
Manilow., Melissa Manchester, Tony
Orlando and Dawn, Batdorf and
Rodney, the Brecker Brothers. the
original cast album of “Chicago.”
the “Funny Lady™ soundtrack,
Monty Python’s “Matching Tie And
Handkerchief™ and the soundtrack
from “Monty Python And The Holy
Grail.”

Music Mountain Showcase
Tees Nat’l Talent Contest

LOS ANGELES—Music Moun-
tain Showcase is a new nationwide
talent contest for musical performers
and songwriters being launched
here by Larry Phillips. former mer-
chandising director for JBL and
TEAC hardware firms.

For an application fee of $5 and a
$7 processing fee for each cassette
tape sent in, showcase entrants get to
compete for inclusion among the
100 performers and writers whose
works will go into sampler albums to
be sold to the public in 10 separate
regions.

Phillips feels the sampler albums
will have best sales chances if they
are sold first to record fans in dis-
tinct “*home™ regions. Ballots for best
cuts will be inserted in each regional
sampler LP and those coming out
ahead will, if regional sales are good
enough. be featured in a nationally

LOS ANGELES—-KAFM is a
Dallas radio station that’s “big-
ger than Texas. bigger than any-
thing else going on in the country
today.” says program director
Chuck Dunaway. “This station
can be the trendsetter, the new
format for radio. the once-in-a-
lifetime chance to really create
something ... honestly.”

KAFM, under general man-
ager John Butler, went to a new
2 format under the urging of Geoff
Dunbar, operations manager.
The format has been called many

N

distributed twin-disk sampler al-
bum.

According to Phillips, the contest-
ant fees just cover showcase ex-
penses and Music Mountain won't
start making profits until the re-
gional sampler albums are bought
by the public. The writers and artists
on the samplers will be paid stand-
ard royalties.

Audiomagnetics. the major blank
tape manufacturer, is putting up
part of the financing for Music
Mountain. Entries in the contest
must be submitted on cassettes pro-
vided with their application kit.

An unprecedented service to los-
ing contestants, says Phillips, is that
their cassettes will be returned with
critiques following the songs, as
taped by record-industry-pro
judges.

essasierscsCHUCK DUNAWAY ENTHUSES

Dallas’ KAFM Is Bigger g
Than Texas These Days

By CLAUDE HALL

things. including “vague.” but
the better terms range from “hip-
pie cowboy™ or “country under-
ground™ to “country rock™ and
“progressive country.” For local ¢
identification, the music was §
dubbed “Texas music” and the
station was christened “Texas
Radio.”

In July. Dunaway joined the
station to put a structure in a free
form situation—*"to enable the
station to aim for a mass appeal
audience,” says Dunaway. “But

(Continued on page 22) j
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Strikes Cancel
Concerts In Pa.

PHILADELPHIA—The musi-
cians union strike has resulted in the
cancellation of major concerts in the
area. The Philadelphia Orchestra,
currently on tour, voted not to cross
the picket line Oct. 24 in Hartford,
Conn., where the stagehands union
is on strike against Bushnell Memo-
rial Auditorium resulting in cancel-
lation of a concert.

The scheduled appearance of the
Detroit Symphony Orchestra at
West Chester (Pa.) State College
nearby on Thursday (Oct. 30) was
also canceled because the musicians
there are on strike. The New Jersey
Symphony Orchestra, secking a pay
hike and also having a grievance
about four musicians who were fired
last spring. canceled concerts at War
Memorial Theater in Trenton, N.J.,
and at Glassboro (N.J.) State Col-
lege this week.

The New Jersey symphony play-
ers, who have a 24-week annual sea-
son, wantan increase over their $230
weekly pay. Early settlement is ex-
pected because the players’ strike
has now been submitted to medi-
ation.

48 Nations To Meet
In N.Y. On Rights
At First Intl Conclave

NEW YORK—More than 100
delegates from music licensing or-
ganizations in 48 countries are ex-
pected to attend the first U.S. con-
clave of the CISAC-BIEM technical
committees here Nov. 10-14.

The affiliated groups. concerned
with performance and mechanical
rights. will explore methods of
standardizing and simplifying the
international exchange of licensing
and royalty data (Billboard. Aug. 9).
The executive bureau of CISAC will
hold a separate meeting during the
last two days of the conference.

ASCAP, BMI and SESAC will act as
Jjointhosts of the meetings. to be held
at the Barbizon-Plaza Hotel.
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NARAS Screens Entries
For Coming Grammy Kudos

LOS ANGELES—Screening
meetings for the 18th annual
Grammys take place at Recording
Academy headquarters here Friday
and Saturday (7-8). Participating
will be more than 30 nationally
known NARAS members from
chapters throughout the country,
plus respected volunteers from
record companies. radio and the
press.

The screening meetings go over
eligibility of each of the thousands
of Grammy entries from record la-
bels and academy members, veri-
fying details such as release date.

Also at the screenings, it is decided
in which categories each candidate
record should be voted on according
to existing academy rules.

Country, gospel and religious mu-
sic is screened by the Nashville
chapter earlier in the week. The New
York chapter screens records en-
tered in the categories of classical,
jazz, soul gospel. Latin. children’s,
educational and documentary. Los
Angeles concentrates on pop-rock.
soul and best artist-best song cate-
gories.

After all seven Recording Acad-
emy chapters have approved a draft
of the screened list. the first round of
ballots will be sent to all voting
academy members early in Decem-
ber. A second round of balloting in
January chooses from among five fi-
nalists in each category and the win-
ners are revealed over CBS-TV on
the 18th annual Grammy awards
show Feb. 28.

__ExecutiveTurntable

Marvin Cane named president and chief operating officer of Famous Mu-
sic Publishing Companies. He joined the firm five years ago as vice president
and general manager. . .. Irwin Garr, with ABC Record and Tape Sales as na-
tional accounts exccutive, Los Angeles. joins Handleman Co. in a similar ca-
pacity based in Los Angeles. . .. Charles Plotkin, who joined Elcktra in 1974 as
a&r director, has been elevated to vice president, artists and repertoire.

DE FILIPPO

CANE

COSSIE

Mario De Filippo, most recently with Handleman Co. handling sales and
advertising for the Southeast region. is now director, national commercial
sales, RCA Records. . .. Composer-record producer Bodie Chandler, once with
Warner Bros. Music and Screen Gems. joins American International Pictures
asdirector of music. . . . At Buddah Records, Tom Cossie joins as vice president
and pop promo chief. He operated his own management and promo firm in
Pittsburgh previously. Fred Ruppert, director of Buddah’s FM promo, takes on
additional responsibility in a&r and artist development.

* k%

Jerry Durkin promoted to director, national a&r administration, CBS Rec-
ords. ... Jerry Doughman has transferred from GRC, where he was West Coast
marketing manager. to national promo director for Windsong Records. . ..
Linda Alter moves from Shelter Records. where she was national promo top-
per. to 20th Century Records where she fills the newly created post of national
marketing coordinator. She brings with her from Shelter Leanne Meyers, once
with Billboard’s chart division, who will serve as her assistant.

* * *

Ken Jones has been named professional manager for Acoustic Music
(BMI) and Allmusic (ASCAP) in Nashville. He moves from the Faron Young
publishing wing. . .. Sherry Higgins, formerly with Warner Bros. Records. is
now office coordinator for Super Group/LTC Productions. newly organized
record production wing of Cuba Gooding & the Main Ingredient.

* * *

Effective immediately. Tom Noonan, recently appointed Biltboard's asso-
ciate publisher, replaces Pete Heine as director of sales. Heine has been named
to the newly created post of director of industry conferences (Disco Forum,
IMIC-6. Talent Forum and Radio Forum, all international events). In addi-
tion to his conference duties, Heine will continue to serve as director of Far
Eastern operations.

* * *

Concurrent with these appointments, Steve Lappin becomes Billboard’s
business manager. a post formerly held by Heine. All three report to Lee Zhito,
Billboard's editor in chief and publisher.

* * *

Michael Standley appointed Western regional manager for Maxell Corp.
of America. He held a similar post at Audimax Intl. previously. . . . Ken Hosh-
ino, ex-Western regional sales manager at Sansui, becomes sales and market-
ing director for the firm, relocating from Los Angeles to New York. Bernard
Bermstein resigns as national sales manager at Sansui to rejoin RBI. Sansui rep
firm. ... John Kearner appointed national sales manager, high fidelity prod-
ucts, at Sony Corp. He was with Plessey Consumer Products. . .. William A.
McDaid, formerly president of Glenburn consumer products, which is being
phased out at BSR (USA), will become president of the BSR Consumer Prod-
ucts Group, while Victor Amador, present holder of that position, will direct a
new corporate division expressly designed to develop new ppoducts for the
BSR sales organization globally. Bert Mazzacca, who was handling Glenburn
OEM sales, joins BSR selling both Glenburn and BSR OEM product. Basil
Basile returns to BSR to fill the newly created position of quality liaison be-
tween BSR here and the UK
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«Next Time” Dan Fogelbergs
new single from the new

album,“Captured Angel’....-
On Full Moon/Epic Records.

Direction: Irv Azoff,
Front Line Management

Co., 9126 Sunset Boulevard,
Los Angeles, Calif. 90069.
Produced by Dan Fogelberg.
A Full Moon Production.

: *Also available on tape

p -
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General News

RIGHTS GROUPS
Opposition To
PB License
Voiced Again

By IS HOROWITZ

NEW YORK-Music rights
groups reiterated their opposition to
a compulsory license for public
broadcasters, with rates to be set by a
royalty tribunal. at a meeting here
Wednesday (29) called by Tom
Brennan, counsel to the Senate
judiciary committee.

Although the meeting was to be
limited to a probe into the “work-
ability” of the Mathias amendment.
as marked up in the copyright revi-
sion bill. 8.22. rights guardians
again expressed their dissatisfaction
with the basis concept of an imposed
rate.

The Mathias amendment was in-
cluded in the bill after earlier at-
tempts to work out a performance-
rate agreement between licensors
and public broadcasters had stalled.
Several months ago. agreement
scemed near on a proposal that
called for an initial blanket license
of $300.000 a year. with stepups to
$500.000. The fees were to be di-
vided among ASCAP. BMI, SESAC,
and the Harry Fox Agency. The deal
was shelved after Ed Cramer, BMI
president. tagged it as inadequate.

At last week’s conference. music
spokesmen showed particular con-
cern over absence in the amendment
of a use-notice requirement or provi-
sions for policing. “How can we find
out what is performed.” said one. “if
the broadcaster neglects to report
the performance? It’s impractical to
monitor all stations.”

Sen. Charles Mathias has ex-
pressed the hope that his amend-
ment will spur music licensors and
public broadcasters to negotiate a
deal on their own (Billboard, Oct.
18). He indicated that he will modify
his amendement if such negotiations
are frurtful.
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NEW YORK-—Milwaukee State
Circuit Court Judge Michael Barron
has ruled that a prima facie case of
contempt has been established
against E.C. Tape. and its president,
David Heilman, for violating a 1974
court injunction barring them from
manufacturing, distributing. selling
or advertising pirated tape record-
ings.

The unprecedented decision re-
verses an earlier opinion by Judge
Barron in which he ruled the court
lacked jurisdiction to move against
the corporation for contempt of the
same injunction.

In his reversed decision the judge
notes that “the evidence reveals that
the defendants did considerably
more than adopt a post office box in
Hlinois. to avoid Wisconsin injunc-
tive restraints.”

The contempt ruling results from
an advertisement for allegedly pi-
rated tapes which E.C. Tapes ran in

A&M In Jamaica

LOS ANGELES—A&M Records
has set a three-year deal with Record
Specialists to distribute their albums
in Jamaica. David Hubert, A&M in-
ternational director, worked out the
agreement with Record Specialists’
executive director George Benson.
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Billboard photo by Joe Gino
TOP MAN—Freddy Fender, right, accepts two plaques from Fred Collins, Jr.,
Music Operators of America president for top jukebox record of the year (‘“Be-
fore The Next Teardrop Falls’’) and for being top jukebox artist of the year.

8,000 Rare 78s In Stock At Redondo

REDONDO BEACH. Calif.—
Rare Records’ satellite store here
stocks 8.000 78s with collectors com-
ing to this beach town location look-
ing for items they can’t find at Rare's
main Glendale store.

Initially when this store opened
nearly two years ago. says owner
Ray Avery. “we stocked our 78s with
duplications of titles we had in
Glendale. But now Bob Andrews,
our general manager. has been buy-
ing 78s from local people.”

This second shop keeps a file for
customers on collector’s items being
sought. Sometimes a single may turn
up three years after the customer
made a point of asking about it. Av-
ery explains.

Overall, this store stocks jazz. pop
and Broadway shows. with jazz
doing good business because of the
closeness of two well-known clubs,
Concerts By The Sea, on the Re-
dondo Beach pier, and the Light-
house in nearby Hermosa Beach.

Avery keeps the shop open six
days from 9:30 a.m. t0 6 p.m. Store is

e AGAINST E.C. TAPE, HEILMAN ==

Contempt Ruled In Wisconsin Court

By RADCLIFFE JOE

January this year. and upholds the
contention of plaintiffs Mercury
Records Products. and other record
companies that “such advertising
was in violation of the temporary
court injunction issued against the
defendants in October 1974,

In the reversed opinion Judge
Barron notes that Heilman admits
he took no steps to cancel the of-
fending ad. which could have been
done at anytime prior to Oct. 21,

No. 1 IN U.K.

closed on Sunday because it shares a
building with a book store which is
shuttered that day.

Avery says the beach store will do
about “30 percent of what we do in
Glendale” which does a worldwide
business in collectors singles and
LPs.

RCA To Instruct
Underprivileged

NEW YORK—-RCA Records is
working on a plan aimed at training
at least a dozen inner-city youths in
the overall techniques of the music
business, according to officials of the
company.

The plan which is still in the de-
velopmental stage, will train one
youth a month over a 12-month pe-
riod beginning early in [976.

Youths for the program will be
drawn from the Young Activists
Now movement. the organization of
inner-city youngersters headed by
Jan Berger.

ﬁ*%% 5

1974. He also notes that Heilman ad-
mits giving Genesis Magazine (pub-
lisher of the ad) an agreement which
indemnified the magazine from any
damages it might suffer from pub-
lishing the prohibited ad.

The judge scheduled a further
evidentiary hearing for Nov. 12. at
which time he will finally decide on
the contempt question. and any pen-
alties to be imposed on the defend-
ants.

After 6 Shots, Wynette Disk Scores

By GERRY WOOD

NASHVILLE—As Tammy Wy-
nette prepares for another overseas
tour this month, she is bolstered by
the success of a record that finally
went No. | in England after it had
been released six times.

“Stand By Your Man" is the song
that wouldn't die—and Dick Asher.
president of CBS Records Inter-
national. is the man who refused to
letit die. Asher’s persistence paid off
when the record reached No. I in
England this year—seven years after
its initial U.S. release.

As managing director of CBS

Records in the U.K.. Asher felt so
strongly about the song that he kept
releasing it—almost on an annual
basis—until it finally clicked. Asher
explains, “It's a lot easier to believe
inarecord that your ears tell you is a
hit record, and that a lot of people
somewhere have bought. It was a
proven hit in the U.S. If you were
really working just on your ears. |
don’t think you'd go with it six

times.”
What made the sixth time magic?
“A combination of things. We studi-
(Continued on page 41)
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“RUNDGREN LEAVES YOU BREATHLESS"
“A performance which must rank as one of the very best | have
been privileged to witness. _Niall Cluley, Sounds 10-11-75

““Not since the winter of 1966, when the late Jimi Hendrix arrived
in Britain, has an American made quite such an explosively
entertaining debut as that of Todd Rundgren when he played his

first London concert at the Odeon, Hammersmith.”" _
—Daily Telegraph 10-10-75

“Why Todd Rundgren is not as big as say, Alice Cooper, is one of
those mysteries because he has an equal amount of presence and
an absurd amount of musical ability."”’ —David Hancock,
Disc & Record Mirror 10-10-75

““During his two and a half hour show Todd Rundgren scales peaks of
both the sublime and the ridiculous with the kind of endearing goofiness

that makes you want to rush up and give him a great big reassuring hug."”
—Pete Erskine,
New Musical Express 10-18-75

TODD RUNDGREN'S

A(OpIRy

o

IVE__

FSl
LRI

i
{
(5'!

f
l |
tegy F {._.-

ON TOUR NOVEMBER AND DECEMBER

NOV. 4 Bloomington, Ind. NOV. 14 Lawrence, Kansas DEC. 9 Syracuse, N.Y.
5 Peoria, Il 15 Tulsa, Okla. 10 Westchester Premier Thea.
6 Milwaukee, Wis. 16 Oklahoma City, Okla. Westchester, N.Y.
8 Fargo, N.D. 18 San Antonio, Texas 12 & 13 The Beacon Thea.
9 Minneapolis, Minn. 19 Houston, Texas New York, N.Y.
11 Chicago, Ill. 21 Austin, Texas 14 The Boston Music Hall
13 Fayetteville, Ark. 22 Arlington, Texas Boston, Mass.

...AND MORE TO COME!

®

TODD RUNDGREN'S UTOPIA NEW ALBUM TITLED “ANOTHER LIVE"
ON BEARSVILLE RECORDS AND TAPES.

www americanradiohistorv com
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NEW YORK—Thanks to the best
quarter in the history of the WCI
Record Group. parent Warner
Communications Inc. posted record
netincome and earnings per share in
the third quarter of 1975, chairman
Steven J. Ross reports.

Consolidated revenues for the
music group. including Warner
Bros./Reprise.  Elektra/Asylum/
Nonesuch and Atlantic/Atco, WEA
Distributing, WEA International
and WB Music, were up about 4.5
percent to $82.2 million, from $78.6
million for July-September 1974.
Profits the same period were up even
more, an 11 percent gain to nearly
$14.6 million.

September itself was the best

Design, art, type, color
separations, printing,
fabrication. Let us work
for you — find out what
quality, reliability &
service mean,

@O
Lee - Myles Assaciate’s inc.

160 East 56th Street, Dept. A1

Mc NY 10022 Tel: 758- 3232}

Supplying the graphic needs of the record industry for 20 years,

INCOME, EARNINGS UP

_Warner Group Hits New Highs

single month for the WEA labels,
with domestic sales over $31 million,
directly attributable to a number of
strong new releases. Included were
new LPs by the Eagles, America. Av-
erage White Band. Linda Ronstadt.
Band Company. the Spinners, Al-
Iman Brothers. Rod Stewart, Jethro
Tull. Black Sabbath. Eric Clapton,
the Bee Gees and Fleetwood Mac.,
among others.

Also contributing to the strong
third quarter were major promo-
tional campaigns for new artists in-
cluding Manhattan Transfer, Em-
mylou Harris. David Geddes (“Run
Jody Run™) and Orleans (“Dance
With Me™).

The solid third quarter showing
brought nine months revenues for
the WCI music group to $221.4 mil-

lion. about 5 percent ahead of last
year. Net income climbed to $34.5
million, about | percent under the
1974 period.

For parent Warner Communi-
cations, net income for the third
quarter was $12.5 million compared
with $12.3 million for the 1974 pe-
riod, despite a decline in revenues to
$165.8 million from last year's
record $192.3 million. Fully diluted
earnings per share rose to 73 cents,
versus 61 cents a year ago.

For the first nine months. reve-
nues topped $491.8 million agdmsl
$545.1 million in 1974. Net income
of $40.1 million compares to $41.4
million for January-September fig-
ures last year. Fully diluted earnings
per share rose to $2.24 from $2.04.

Despite Losses, GRT To
Remain In Disk Business

LOS ANGELES—Despite sub-
stantial losses in its record division,
GRT Corp., Sunnyvale. Calif.. in-
tends to stay in the disk business but
on a conservative basis.

Expenditures considered normal
in the music business—gambits—are
parties, upfront money to artists.
trips and promotional being pruned
in favor of “fiscal responsibility.”

GRT suffered substantial losses in

fiscal 1975 and in the first quarter of

fiscal 1976 in its record operation. In
contrast, sales and operating profit
generated by GRT Music Tapes.

NOW AVAILABLE!
THE #1 BLACK R & B XMAS LP

BEST SELLING XMAS LP
FOR 8 YEARS IN A ROW

“SOUL XMAS”

(Atco SD-33-269)

featuring
Gee Whiz It's Xmas—Carla Thomas White Xmas—Otis Redding
Every Day Is Like A Holiday—William Bell Jingle Bells—Booker T & MG's
What Are You Doin' New Years Eve—King Curtis Christmas Song—King Curtis

Back Door Santa—Clarence Carter Silver Bells—Booker T & MG's
I'll Make Every Day Xmas—Joe Tex Merry Xmas Baby—Otis Redding

This monster best selling Xmas LP is now avail-
able in limited quantities—manufacturers cut-out
overstock—on a one shot, low priced special:

EXTRA LOW LOW PRICES
FOR QUANTITY USERS!—

For Price Information
Call “Uncle Ben” 212-272-9702

TOWN HALL REGORD
ONE STOP, INC.

“Your Friendly One Stop”’
9131 Bedell Lane, Brooklyn, N. Y. 11236

A 9702 -
Phones: 212 2727 0= TELEX: 426728

which normally accounts for more
than 65 percent of the company’s
business. exceeded projections.

For the first quarter, ended June
30. 1975. GRT posted a $216.000
loss. or 6 cents a share, partially at-
tributable to expenses and write-offs
resulting from the restructuring of
the record division.

The loss compared with earnings
of $452.000. or 12 cents a share. in
the same quarter a year ago. Sales
also declined in the current fiscal
quarter due to a decrease in phono-
graph volume.

“It is the company’s intention to
place the division on a breakeven or
moderately profitable operating
basis by the end of fiscal 1976.™ Alan
1. Bayley. president, says.

GRT sold Chess Records to All
Platinum Records for $950.000 in
mid-1975 in an effort to curb plung-
ing.sales and earnings. The sale,
which GRT received $350.000 in
cash and a two-year promissory note
of $600.000. covers inventory. mas-
ters. rights and contracts of Chess
and its affiliated labels. Cadet and
Checker.

GRT continues to duplicate and
market prerecorded tape of Chess/
Checker/Cadet in the U.S. and
tapes and records in Canada.

The cash flow from the Chess
transaction converts a cash drain
into $950.000 cash payable over two
vears, the company states.

However, with the sale, GRT has
written off $1.228.000 of unamor-
tized costs of the original Chess ac-
quisition in excess of book value,
which will result in a net charge to
earnings of  approximately
$1.050.000 in the second fiscal quar-
ter ending Sept. 30, 1975. This write-
off results from an investment made
at a substantially earlier time.

In keeping with the record divi-
sion phase-down, the company
trimmed divisional headquarters in
New York and closed recording stu-
dios in Chicago. It maintains oftices
in Nashville and Los Angeles.

GRT's strength continues to be in
prerecorded tapes. The firm has ex-
clusive licenses with 34 different
record companies covering rights to
duplicate and market tape from 70
different labels.

But the music market has been ad
versely affected bv the reccssion
which has dominated the business
climate for the past year. Baylev
savs. However. there have been re-
cent indications that the economy

(Continued on puge 35)
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As of closing, Thursday, October 30, 1975

Market Quotations

e NAME P-E (fggf; High Low Close Change
27% 13% ABC 11.4 80 21%  20% 21% + %
7% 2% Ampex 0 51 5% 5% 5% - %
3% 1% Automatic Radio 0 4 2% 2% 2% Unch.
9% 4% Avnet 4 114 7% 7% 7% Unch.
22% 10% Bell & Howell 7.2 118 16 15%  15% - %
54 28% CBS 1.3 285 47% 4TY% AT - %
9% 2% ColumbiaPic 8.5 68 5% 5% 5% Unch.
7% 2 Craig Corp. 5.7 149 7% 7 7 - %
55% 21Y% Disney, Walt 24.8 434  49% 48%  48% + %
4% 1% EMI 14.4 31 4% 4% 4%, — %
22% 18% Gulf & Western 4.9 570 20% 20% 20% + Y
7% 3% Handieman 5.9 17 5% 4% 5% + %
20% 5% Harman Ind. 51 44  16% 16 16 Unch.
8% 3% Lafayette Radio 75 12 6% 6% 6% - %
19% 12 MatsushitaElec. 13.1 5 17% 17% 17% - %
89'% 27% MCA 9.4 97 7% 74%  76% + %
18% 12% MGM 5E5) 163 14'% 13% 14 + %
68 43 3M 26.2 362 58 57 57% + %
4% 12 MorseElec. Prod. 0 29 2% 2% 2% — %
57% 33% Motorola 35.2 151 1% 4 41"% - %
24% 12% No. Amer. Philips 99 24 19% 19 19 + %
19% 7 Pickwick Internt| 8.8 198 15% 14% 14% + %
6% 2% Playboy 271 &) 3% 3% 3% Unch.
21% 10% RCA 15.6 375 18% 18% 18% - %
13% 5  Sony 30.3 1033 10% 10 10% + %
18% 9% Superscope 4.2 100 14%  13% 14% + %
50% 11% Tandy 12.1 107 46 45"  45% — Y%
6 2% Telecor 58 4 4% 4% 4% Unch.
3% % Telex 8.3 82 2% 2% 2% + %
3% 1 Tenna 14.4 8 2% 2% 2% - %
10% 6  Transamerica 101 344 8% 8% 8% uUnch.
15% 5% 20th Century 7.6 197 13 12%  12% - %
22% 8Y Warner Commun. 7.4 166  19% 19 19% - Y%
28% 10 Zenith 77.9 150 23% 23% 23% + Y
As of closing, Thursday. October 30. 1975
OVERTHE VOL. Week's Week’s CLOSE OVER THE VOL. Week's Week's CLOSE
COUNTER* High Low COUNTER* High  Low
ABKCO inc 0 2% 1% 1% M Josephson 8 7Y% 7Y% 7Y
Gates Learjet 23 7% 7% 7Y Schwartz Bros 1 2 1 1
GRT 0 1% 1 1 Wallich's M.C. 0 Y i Y
Goody Sam 0 2% 1% 1% Kustom Elec 11 2% 2% 2%
Integrity Ent. 0 2V 1% 114 Orrox Corp. 0 1 13/16 13/16
Koss Corp. 22 7 6% 6% Memorex 19 8% 8 8

*QOver-the-Counter prices shown are '‘bid’"

(as opposed to “‘asked’"). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the
time of compilation.
The above contribution to Billboard by Russ Gallagher of G. Tsai & Company, Inc., Los
Angeles, members of the New York Stock Exchange and all principal stock exchanges.

According to a recently filed pros-
pectus of North American Philips
Corp. (NAPC), which took over
Magnavox last fall, the latter posted
a net before-tax loss of $4.69 million
in the first half of 1975, compared to
net income of $712.000 for the com-
parable six months of 1974. Net sales

__ Off The Ticker

share. payable Oct. 30 to holders of
record QOct. 10.
* %

Matsushita Electric Industrial Co.
registered a proposed $100 million
public sale in the U.S. of convertible
debentures, due in 1990. The offer-
ing would be the largest foreign sale

for the first half of 1975 dipped to
$239.7 million from $257 million a
year earlier. Also noted in the pros-
pectus were first quarter 1975 losses
from consumer electronics of $7.8
million compared 10 a figure of
$896.000 the prior year. Comparable
sales figures were $15.9 million for
the first quarter of 1975. down from
$23.1 million in 1974. Inclusion of
Magnavox in the 1975 results de-
creased net income for NAPC by
$2.54 million. according to the pros-
pectus filed in conjunction with a
$75 million debentures offer.

ever by a Japanese firm. Under-
writers are Merrill Lynch, Pierce,
Fenner & Smith Inc. and Nomura
Securities International Inc., among
others.

ATTENTION

PROGRAMMERS
TRI¥IA BUFFS
ANNOUNCERS
RESEARCHERS

The Tom Cunningham Celebrity
Calendar is here, with these spe-
cial features:

* LISTS OVER 750 CELEBRITIES

 ALPHABETICAL CROSS REFERENCE

* REAL NAME

 DATE/PLACE OF BIRTH

» SUGGESTED USES

* REASON FOR FAME

From Julius Caesar to Gerald
Ford; From Fred Paris to Elton
John

Company Accounts Are Wel-
come. Write or Call (212) 884-
9583 for Special Rates

SEND $4.99 CHECK OR
MONEY ORDER TO:

* * *

Hy-Gain Electronics, one of the
major companies in the mushroom-
ing citizens band equipment indus-
try. reported solid sales and income
gains for the year ended Aug. 3I.
with results for the prior years re-
stated to reflect a 3-for-1 stock split
Aug. 29. Net income for fiscal 1975
topped $3.75 million, compared to
$183.000 a year earlier, while sales
more than doubled to $34.6 million
from $15.8 million. Earnings per
share zoomed to $2.43 in 1975 com-
pared to 12 cents for the prior fiscal
year.

*  x x

Waxie Maxie Quality Music Co.,
major Washington. D.C.. record/
tape dealer, completed its most suc

cesstul year, as carnings for the year CUNNINGHAM
ended July 31 were up 90 percent to PRODUCTIONS
$212.661 or 85 cents a share. from a P. O. BOX 507

KINGSBRIDGE STATION

vear earlier. Sales jumped 19 percent
BRONX N.Y. 10463

10 $3.5 million and the firm declared
its first cash dividend of 20 cents a

. e e e
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A Great Collection Of

Red - Hot Hits!
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SENSATION
OF THE
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DTL 207

Pest

Order Direct if Not at your Distributor

DOOTO RECORDS & TAPES
800 W. 1st. St,, Los Angeles, Calif. 90012

(213) 628-7768 (213) 774-0743

General News

Regan Prescribes Distrib Directions

® Continued from page |

down as much as 50 percent in their
markets.

The executive sees such principals
as full price for top-line product
when first issued as a major im-
provement in retail principals. “Dis-
counting top-line product is one rea-
son profit has gone out of
distribution and is contrary to ac-
cepted practice in other businesses,”
he said.

Noting the interdependence of the
manufacturer and distributor, he
called for more co-oping of promo-
tion men’s salaries and expenses and
improved point of sales and time
buys from the manufacturer. “If the

independent distributor gets into
trouble. the manufacturer is also in
trouble,” he claimed.

He called for an end to drop-
shipping, and the formation of an al-
liance among distributors to respect
each other’s territories.

Closed session meetings among
manufacturers brought up the fol-
lowing problems, reported by Herb
Goldfarb, general manager, London
Records: freight and other costs,
promotion, display material, lack of
communication, image, extended
dating, re-evaluation of price struc-
ture and competition in one’s own
market place.

Distributors’ concerns, expressed
in closed session, centered on costs

Florida Studios Flourish

® Continued from page 3

which features our quality equip-
ment ... slightly lower than New
York studios and a trifle higher than
those in Los Angeles.”

Emerman continues to order and
buy new equipment. He is currently
updating studio B, converting to 24-
track with a new MCl superconsole,
new monitor and Dolby systems as
well as putting in automation in stu-
dios B and C.

“This MCl superconsole we're in-
stalling is the first of its kind in the
United States. I'm sure it will be-
come the standard in the industry.
The one we're getting was shown at

Sales & Promo
Staffers Form
Motown ‘Teams’

LOS ANGELES—Motown Rec-
ords’ recent fourth quarter sales and
promotion meetings here resulted in
a reorganization of the label’s staffs
into four “teams.”

Regionally structured, the new
“teams” consist of Stan Lewerke
heading the West Coast opearation,
William Beamish the East Coast.
Timothy Kehr the Midwest and
Dave Mueller and Wayne Fogle the
South.

Incentive programs will be judged
on various points systems, including
how many records are receiving air-
playin a given arca and how ofien.

The meetings were organized by
Motown executive vice president
Barncy Ales. Paul L. Johnson, vice
president of promotion, and Mike
Luska, vice president of sales.

Ales discussed current crossover
success and plans for future cross-
over, while artist and vice president
Smokey Robinson offered a look at
the Motown philosophy.

Other sessions included: a pre-
view of new releases and a discus-
sion on the state of rackjobbing.

GRC Sale Not To
Affect 2 Companies

ATLANTA-The management of
Southland Record Distributing and
the Sound Pit Recording Studio here
have issued statements saying that
the pending sale of the GRC record
label will have no affect on their op-
eration.

David Kaye. president of South-
land. says it will be “business as
usual” even though GRC is up for
sale and considering relocating
away from this city.

Mylon Bogden and Les Duncan,
co-managers of the Sound Pit, say
their operation will be unaffected by
the sale, even though the studio is a
division of GRC.

“Our operation is entirely inde-
pendent of GRC Records,” Bogden
says. “The Sound Pit will continue to
function and grow in Atlanta.”

www.americanradiohistorv.com

the Audio Engineering Society Con-
vention at the Waldorf-Astoria.”
Emerman beams.

Criteria continues to attract new
producers to its doors: Paul Roth-
child from Arista producing Outlaw,
Robin McBride working with the
Ohio Players, Bruce Botnick did his
recent Raices LP there. And it con-
tinues to attract its regulars: Tom
Dowd, Arif Mardin, Brad Shapiro.
Bill Szymczyk. Ron and Howard Al-
bert (Fat Albert Productions).

With six recording engineers,
three assistant engineers, three
maintenance people, two interns
plus three office personnel. Emer-
man is thankful that his business is
booming. “I keep my fingers
crossed.” he grins, “that business
will continue as it has been going be-
cause it's going very well.”

of freight. deejays and national ad-
vertising, competition with majors,
direct selling and additional charges
from manufacturers like 30-day
payment on 45s, reported Joe Si-
mone, Progress Records Distribu-
tors.

Market penetration was a major
concern of manufacturers in the fol-
lowing general session between both
groups, with manufacturers promis-
Ing more active participation in re-
turn for delivery, promotion and
penetration especially in secondary
markets.

A trend to develop 12 10 15 key
distribution points that would offer
better control and pricing. lessen
manufacturer costs and provide ad-
ditional volume to help support dis-
tributors, suggested by Jim
Schwartz, Schwartz Brothers, Inc.,
was countered by other distributors
who feel that knowledge of a local
market served by the independents
actually gives an advantage over the
majors, who are centered in seven or
eight cities.

One answer to the transshipment
problem proposed was to cut adver-
tising for transshippers.

Suggestions for improving image
included breaking records and
working with artists and artist man-
agement companies.

Distributors lamented the lack of
country music sales which seem to
be concentrated in jukebox and one-
stop operations.

The NARM advisory committees
of both manufacturers and distribu-
tors met following the general ses-
sion to evaluate and make recom-
mendations based on prior
meetings.

1801 East 40th Street
Cleveland. Ohio 44103
(216) 391-9250

RECORD SERVICE - OHIO

CHOOSE FROM A 5 MILLION DOLLAR INVENTORY

JOHN DENVER’s

Newest & Biggest LP

“WINDSONG”

RCA APL 1-1183

$6.98 LIST

BOX LOT

SPECIALS Only

4 BOXES

OR MORE Only

Comparable prices on 8 track tapes.

ORDER TODAY
SAME DAY SERVICE
CALL 216-391-9250

We will not be undersold

49

EACH

$139

EACH

ONE WAY RECORDS will meet or beat the every

day shelf price of any one stop in the U.S.

. NI TR G AE ST T TR W ATy WY . -


www.americanradiohistory.com

The Rhinestone Cowboy's
New SingleIs

: COUNTRY BOY "

55555

Gl EN CAMPBELL

from his best-selling album,
Rhinestone Cowboy



www.americanradiohistory.com

12

NOVEMBER 8, 1975, BILLBOARD

General News

Bottom Line-Projectivision Network Deal

® Continued from page 1

and Steve Rutt for an encoding sys-
tem on the videotape that makes it
unplayable on any but a modified
Advent unit and uncopyable on an-
other videoplayer.

“We don’t have a business with-
out the process, since you have to
eliminate the chance of a rip-off,”
Leopold emphasizes. “It’s vital that
everyone involved knows they're
protected.” Patents are pending on
the system, developed by Rutt.

Bottom Line partners Stan
Snadowsky and Allen Pepper are
equally enthusiastic, as it gives them

a chance to capitalize on the club’s
reputation with the industry. Not
only will they be handling all nego-
tiations for the talent tapings, but
also hope to coordinate other types
of entertainment for the video net-
work, Snadowsky enthuses.

“We'd like to see the relationship
continue and grow,” Leopold says.
They both agree that the concept can
really help an artist get exposure in a
“living experience” situation involv-
ing a very concentrated audience.

Both groups maintain it has to be
a quality operation from start to fin-
ish. Projectivision has an approxi-
mate $10,000 investment in each

records inc.

DISTRIBUTORS OF

SB:BFND
(BOX LOTS)

ARTIST & TITLE

PHONOGRAPHIC RECORDS AND TAPES

$ 349
(LOOSE)

LABEL & NUMBER

Don't Know Me By Now
JADE WARRIOR/Fioating World
BETTY DAVIS/Nasty Girl

JOHN DENVER/Windsong

K.C. & THE SUNSHINE BAND

THE OHIO PLAYERS/Honey
WAR/Why Can't We Be Friends
NATALIE COLE/Inseperabie

SILVER CONVENTION/Save Me

Visions :
VAN McCOY/The Disco Kid

B.T. EXPRESS/Non-Stop

THE RITCHIE FAMILY/Brazil
GLORIA GAYNOR/Experience

JOHN LENNON/Shaved Fish
MORRIS ALBERT/Feelings

JIMMY McGRIFF/Stump Juice
LONNIE SMITH/ Afro-desia
BABE RUTH/Stealin’ Home
THE REFLECTIONS/L.O.D
BARRY WHITE/Greatest Hits

BOB MARLEY & THE WALLERS/Catch A Fire
THE STYLISTICS/You Are Beautiful
CREATIVE SOURCE/Pass The Feeling On
LYN COLLINS/Check Me Out if You

ELECTRIC LIGHT ORCHESTRA/Face The Music
SHIRLEY BASSEY/Good, Bad But Beautiful
JAMES BROWN/Everybody's Doin' The Hustle

JEFFERSON STARSHIP/Red Octopus
THE EAGLES/One Of These Nights
GEORGE HARRISON/Extra Texture

GRATEFUL DEAD/BIues For Allah

ROD STEWART/Atlantic Crossing

THE DELLS/We Got To Get Our Thing Together
DAVID CROSBY & GRAHAM NASH/Wind On The Water
DAVID BOWIE/Young Americans
RITCHIE BLACKMORE'S RAINBOW

BLUE MAGIC/13 Blue Magic Lane

RAMSEY LEWIS/Don't It Feel Good

KOOL & THE GANG/ Spirit Of The Boogie

THE CRUSADERS/Chain Reaction

LONNIE LISTON SMITH & THE COSMIC ECHOES/

THE SUNSHINE BAND/The Sound Of Sunshine
THE CROWN HEIGHTS AFFAIR/Dreamin’ A Dream
ESTHER PHILLIPS/What A Difference A Day Makes

DONNA SUMMER/Love To Love You Baby

ELTON JOHN/Rock Of The Westies
JOHN LUCIEN/Song For My Lady
LET'S DO IT AGAIN/O.S.T. With The Staple Singers

MILLIE JACKSON/Stilt Caught Up
JIMMY CASTOR BUNCH/Supersound
RON BANKS & THE DRAMATICS/Drama V

ISLAND 9241
AVCO 69010
POLYDOR 6052
PEOPLE 6605

ISLAND 9290
ISLAND 9329
U.A. 545

U.A. 542
POLYDOR 6054
RCA 1183
GRUNT 0999
ASYLUM 1039
APPLE 3420
T.K. 603

G.D. 494

WB 2875
MERCURY 1059
ABC 902
RCA 094
POLYDOR 6049
MERCURY 1038
U.A. 441

CAPITOL 11429
ATCO 36-120

MID INT'L 1129
COLUMBIA 33800
DELITE 2016
BLUETHUMB 6022
FLY DTCH 1196

AVCO 69009
T.K. 604
DELITE 2017
KUDU 23
ROADSHOW 41001
OASIS 5003
20TH. CEN 498
MGM 4997

MCA 2163
COLUMBIA 33544
CURTOM 5005
APPLE 3421

RCA 1018
SPRING 6708
ATLANTIC 18150
ABC 916
GROOVE MERCH 3309
GROOVE MERCH 3308
CAPITOL 11451
CAPITOL 11460

20TH. CEN 493

SPECIAL SELECTION '
“45” pops.....ee. D8C

C.0.D. Only

Box Lots

L
me inc.

TELEX 235976
4143 39TH STREET
LONG ISLAND CITY, N.Y. 11104 J

(212) 786-7867

taping, augmenting the club’s own
custom sound system with added
mikes and special mixing.

An arrangement with Rectilinear
Research, with whom Leopold was
formerly associated, will provide lo-
cations with a package deal for a
pair of Rectilinear 7 speakers and a
Phase Linear 700 power amp, which
will maintain the quality of Bottom
Lines system designed by John
Chester and Bruce DeForeest with
JBL speakers and SAE drivers.

Snadowsky, a lawyer, is handling
all negotiations with unions, labels
and agencies, and maintain all roy-
alties and fees will be covered. Per-
forming rights fees will likely be cov-
ered by the location’s own
agreement, with synchronization
rights for the videocassette use han-
dled through the Harry Fox Agency.

Acts not only will get the bonus of
union scale for the videotaping, av-
eraging $500 or more, but also a per-
centage deal based on such variable
factors as its popularity, promo-
tional value and number of loca-
tions, he notes.

With a minimum 30 locations
deemed necessary to launch the pro-
gram, Leopold expects to have them
locked up by February. Initially
they would pay a flat fee of about

$250 for one week use of each pro-
gram, with a three-month trial sub-
scription fee of $3,000. Future fee
schedule will depend on how fast the
network builds, with a sliding scale
for larger-to-smaller locations just
one possibility, Leopold notes.

All equipment can be either pur-
chased or leased, he says, and Pro-
jectivision is using the management
and marketing expertise of Novo
Communications in this area.

On a typical three-year deal, cost
would be under $250 a month for a
package that would include (pur-
chase price in brackets): Advent
VideoBeam with service and instal-
lation ($4,600). Sony Videoplayer
($1,000) or recorder ($1,600); Recti-
linear speakers (3400 each) and
Phase Linear amp ($600). The video
system can be hooked into any exist-
ing sound setup, but Leopold em-
phasizes that they will accept only a
quality system or else strongly sug-
gest the better package.

“We’re adding a new source of
revenue to the industry where every-
one will benefit,” he and Snadowsky
conclude. But they are both pragmatic
enough to realize that it will take
a solid sales job to get their program
across to the acts, their labels and
agencies.

Bennett Seeking Quality

® Continued from page 3

McPartland, Bobby Hackett, Joe
Williams, Ruby Braff and people of
that caliber.

“I have just done an LP for Fan-
tasy with Bill Evans, and he will be
doing one with us under a reciprocal
agreement. I'm hoping to line up
similar agreements with some of the
artists mentioned above.

“Still.”” Bennett continues, “we
will not compromise. We would like
to be able to do what Herb Alpert
and Jerry Moss did with A&M;
create good product and have it
make money for us in the end. How-

Karol To Open

® Continued from page 3
daily, including holidays, from 8
a.m. to midnight.

A special feature incorporated by
Karol will be the introduction of a
sophisticated quad sound system
which will carry music in the store
throughout the day. Music will con-
tain relevant product determined
from charts and record sales in the
store, Karol says.

Karol says the inventory will rep-
resent an expansion in areas such as
budget product, esoteric and spe-
cialty labels, and especially inter-
national items.

Karol chose the 42nd St. site be-
cause of its convenience to major
transit systems stretching to Queens,
Brooklyn and the Bronx.

The opening of the store will be
supported by announcements on ra-
dio and by ads in the local papers,
magazines and through direct mail-
ings.

Karol plans to open at least two
more stores in 1976. The latest facil-
ity now gives the chain seven stores,
all in the metropolitan area.

Herman At Miami

MIAMI—“An Evening With Jerry
Herman,” featuring Herman’s
Broadway hits, will be held Nov. 6 in
Maurice Gusman Hall on the Univ,
of Miami campus.

With Lisa Kirk, Joe Masiell and
Carol Dorian, the show now moves
into a national tour.

www americanradiohistorv com

ever. we will not sacrifice quality for
the sake of a silver lining. We will
hold to our original premise.”

Bennett will be promoting his LP
(with music by Torrie Zito, material
written by Fred Astaire and musi-
cians such as Zito, Chuck Hughes
and John Guiffrida) as well as his
“Life Is Beautiful” single on TV
shows such as Johnny Carson, Di-
nah Shore and Merv Griffin in the
near future.

Bennett bows his label at a time
when record companies have been
closing their doors to established
middle-of-the-road performers.
Bennett had been a mainstay at Co-
lumbia for more than 15 years when
he and the company severed their
relationship.

Sadly, no other label scooped him
upimmediately. So Improv provides
him with a platform to express him-
self in the recording industry.

Tom Fogerty
Forms Label

In Berkeley

BERKELEY-Tom Fogerty, for-
mer rhythm guitarist of Creedence
Clearwater Revival, has formed his
own label, Ginseng Records. It will
be mainly a vehicle for Fogerty’s
new band, Ruby. First release is a
single, “Judy/Lee” (a Forgerty
song), backed by the Jimmy Reed
classic, “Baby What You Want Me
to Do?””

Distribution in Northern Califor-
nia, the only area Fogerty has ar-
ranged coverage for thus far, is by
Pacific Records and Tapes of Oak-
land. Five thousand records were
pressed at RCA in Los Angeles,
where mastering was also done. Disk
was recorded at Wally Heilder’s in
San Francisco.

The record is getting some local
play, although, says Fogerty, “I
think I’'m getting more play on the
Reed side than on ‘Judy/Lee,” which
‘is all right with me.

“I'realize I need a major for distri-
bution,” says the singer-guitarist,
“but making the legal and business
arrangements puts me through so
many changes I'd rather just go out
and play. The plan is just to play as
much as we can and then maybe
make an LP by the end of the year.”

Fogerty’s last recorded product
was three solo LPs for Fantasy.
Ruby, the new band, is composed of
Randy Oda, lead quitar; Bobby
Cochran, drums and lead vocals;
and Anthony Davis, bass. A number
of Bay Area live dates have been
scheduled over the next month.

L New
Companies

Bob Ciotti has formed the Special
Markets Music Corp., in Bridgeport,
Conn., to handle the direct mail and
other aftermarket merchandising of
catalog product.

* K K

Harold Komisar opened the Ear-
port retail record outlet in Fairfield,
Conn., with current product, oldies,
tapes and jazz on hand.
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CMA NIGHT
LOOKED LIKE
BMI NIGHT.

When the Country Music Association went on TV it was
a great night for BMI. Here’s to the BMI people-winners, finalists
and artists who made the CMA show a stunning success.

Bill Anderson Dolly Parton

Lynn Anderson Ben Peters

Asleep At The Wheel The Po’ Boys

Chet Atkins The Pointer Sisters
Sherry Bryce Charley Pride

Larry Butler Jerry Reed

Glen Campbell The Earl Scruggs Revue
Roy Clark Johnny Rodriguez
Jessi Colter Jeannie Seely

Billy Crash Craddock Hank Snow

Mac Davis The Statler Brothers
Donna Fargo Gary Stewart
Freddy Fender B. J. Thomas
Mickey Gilley Mel Tillis

Johnny Gimble Merle Travis

Bobby Goldsboro Buck Trent

Jack Greene Tanya Tucker
Freddie Hart The Twitty Birds
Waylon Jennings Conway Twitty
George Jones Porter Wagoner
Vivian Keith Kitty Wells

Pee Wee King Mac Wiseman
Loretta Lynn Tammy Wynette
Chips Moman And Minnie Pearl, who’s
Willie Nelson been in our hearts
The Osborne Brothers since 1940.

BM|

BROADCAST MUSIC INCORPORATED

The world's largest performing rights organization.
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Womack takes
a giant step.

When he was with the Womack Brothers, Sam
Cooke saw him and signed him immediately.

When he wrote and recorded “It’s All Over Now,’
the Rolling Stones covered it and had their first
American hit.

In 1974 he had one of the year’s biggest records
with a song he wrote, “Lookin’ For A Love? Over
the years he’s written for and played with everyone
from Ray Charles to Rod Stewart to Janis Joplin.

Now, in collaboration with producer David
Rubinson, he has delivered an album that demands
everyone’s attention. From every angle —the songs,

the performances, the production —this is the
perfect Bobby Womack album.
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at his best.
On United Artists

Records & Tapes

Personal Management: Leber/Krebs Inc.
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NOVEMBER 8, 1975, BILLBOARD

Playlist Top AddOns @

Billboard Singles Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

PAUL McCARTNEY & WINGS—Venus & Mars Rock Show (Capitol)

SIMON & GARFUNKEL~-My Little Town (Columbia)
BEE GEES—Nights On Broadway (RS0)

D-Discoteque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

WINGS—Venus & Mars Rock Show (Capitol)
STAPLE SINGERS—Let's 0o 1t Again (Curtom)
BAY CITY ROLLERS—Saturday Night (Ansta)

% PRIME MOVERS:

(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)
NATALIE COLE~This Wil Be (Capitol)
ELTON JOHN~island Girl (MCA)

BREAKOUTS

WINGS—Venus & Mars Rock Show (Capitol)
5000 YOLTS—1'm On Fire (Philips)

PETE WINGFIELD—Eighteen With A Bullet (Is
land)

KHJ—Los Angeles
® BAY CITY ROLLERS—Saturday Night
(Arista)

© STAPLE SINGERS—Let's Do It Again
(Curtom)

* LEON HEYWOOD—-| Want'a Do Some-
thing Freaky To You (20th Century)
28-18

* NATALIE COLE-This Will Be (Capitol)
19-11

K100 (KIQQ-FM)—Los Angeles
FRANKIE VALLI-Our Day Will Come
(Private Stock)
[ ]
* NONE
*
KIIS—Los Angeles
® WINGS-Venus & Mars Rock Show
(Capitol)
© PAULANKA-Times Of Your Life (U.A.)
* ELTON JOHN—Island Girl (MCA)17-7

* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 8-1

KFXM-San Bernardino

© JOAN BAEZ-Diamonds & Rust (A&M)

® WINGS-Venus & Mars Rock Show
(Capitol)
D K.C. & THE SUNSHINE BAND—That's
The Way 1 Like It (TK) HB-9

* FOUR SEASONS—Who Loves You
(W.B.) HB-13

KAFY —Bakersfield

KENO—Las Vegas

Based on station playlists through Thursday (10/30/75)

PRIME MOVERS-NATIONAL

K.C. & THE SUNSHINE BAND—-That's The Way | Like It (TK)

SILVER CONVENTION~Fly, Robin, Fly (Midland Int'l)
ELTON JOHN-Island Girl (MCA)

KNDE—-Sacramento

KRSP-Salt Lake City

DAVID GEDDES-Last Game Of The Season (Big Tree)

SIMON & GARFUNKEL-My Little Town (Columbia)
PAUL McCARTNEY & WINGS—Venus & Mars Rock Show (Capitol)

KELP—EI Paso

WCFL—~Chicago

® 5000 VOLTS—I'm On Fire (Phillips)
~ ® WINGS—Venus & Mars Rock Show
(Capitol)
s NATALIE COLE-This Will Be (Capitol)
22-11
*
KBBC—Phoenix
® PETE WINGFIELD-Eighteen With A
Bullet (Island)
© MANHATTAN  TRANSFER-Operator
(Atlantic)
+ PEOPLES CHOICE—-Do It Anyway You
Wanna (TSOP) 22-14
% BEE GEES—Nights On Broadway
(RSO) 19-13
KRIZ—Phoenix

o DAVID BOWIE—Fame (RCA)
o CAPTAIN & TENNILLE-The Way !
Want To Touch You (A&M)
* ELTON JOHN-Island Giri (MCA) 10-3
* WAR—Low Rider (U.A.) 20-16
KQEQ—Albuquerque
De SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
® 5,000 VOLTS—1'm On Fire (Phillips)
% MANHATTAN  TRANSFER-Operator
(Atlantic) HB-22
* ;4{\TIA5LIE COLE—This Will Be (Capitol)
KTKT—Tucson

® JIGSAW-Sky High (Chelsea)
® WINGS—Venus & Mars Rock Show
(Capitol)
Dx K.C. & THE SUNSHINE BAND—That's
The Way | Like 1t (TK) 29-20
* WAR—Low Rider (UA.) 21-15

Pacific Northwest Region

® TOP ADD ONS:

PETE WINGFIELD—Eighteen With A Bullet (Is
land)

(D) SILVER COMVENTION—Fly, Robin, Fly (Mid
land Int'l)
BEE GEES—Nights On Broadway (RS0)

* PRIME MOVERS:

(D) K.C. & THE SUNSHINE BAND~That's The Way |
Like )t (TK)
CAPTAIN & TENNILLE-The Way | want To
Touch You (A&M)

(D) SILYER COMVENTION~Fly. Robin, Fly (Mid
land int'l)

BREAKOUTS

PETE WINGFIELD—Eighteen With A Bullet (Is
land}

5000 YOLTS—'m On Fire (Phillips)

DAVID GEDDES—Last Game Of The Season
(Big Tree)

KFRC—San Francisco
o DAVID RUFFIN—Walk Away From Love
(Motown)
o BEE GEES—Nights On Broadway
(RSO)
D« K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 21-11
D+ SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l) 23-15
KYA—San Francisco

© CROSBY & NASH—Carry Me (ABC)
o AL GREEN—Full Of Fire (HI)
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l) 23-13
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 24-19
KLIV-San Jose

© PETE WINGFIELD-Eighteen With A
Bullet (Island)

© MELISSA MANCHESTER-Just Too
Many People (Arista)

D KC. & THE SUNSHINE BAND—That's
The Way 1 Like It (TK) HB-13

* JIGSAW-Sky High (Chelsea) 14-5
KCBQ-San Diego

De K.C. & THE SUNSHINE BAND—-That's
The Way | Like It (TK)
o CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
% ART GARFUNKEL—I Only Have Eyes
For You (Columbia) 20-14
* ';;\TIAZLIE COLE—This Will Be (Capitol)
KIOY—Stockton, Calif.

® OHIO PLAYERS-Love Rollercoaster
(Mercury)

® :
* NEIL SEDAKA—Bad Blood (Rocket) 8-2

% ART GARFUNKEL-| Only Have Eyes
For You (Columbia) 18-14

© ROGER DALTREY~Come And Get Your
Love (MCA)
® JANIS IAN—In The Winter (Columbia)
Dx K.C. & THE SUNSHINE BAND—That's
The Way ! Like It (TK) 28-15
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l) 30-20

© PETE WINGFIELD-Eighteen With A
Bullet (Island)
[ ]
D% K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) HB-13
* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 11-5
KROY—Sacramento

© PETE WINGFIELD-Eighteen With A
Bullet (Isand)
©® WINGS—Venus & Mars Rock Show
(Capitol)
D K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 27-14
* WAR-Low Rider (UA) 179
KIR—Seattle

De SILVER CONVENTION—Fly, Rdbin, Fly
(Midland Int'l)
© 5000 VOLTS—I'm On Fire (Phillips)
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 25-18
% ROGER DALTREY-Come & Get You
Love (MCA) 19-15
KING—Seattle

De SILVER CONVENTION-Fly, Robin, Fly
(Midland Int')
De K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK)
* MANHATTAN  TRANSFER-Operator
(Atlantic) 30-23
* BEE GEES—Nights On Broadway (RSI)
28-22
KJRB—Spokane

De FRANKIE VALLI—Our Day Will Come
(Private Stock)
© NATALIE COLE-This Will Be (Capitol)
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 16-9
D* FOUR SEASONS—Who Loves You
(W.B) 95
KTAC—Tacoma

© PETE WINGFIELD-Eighteen With A
Bullet {Island)
® 5000 VOLTS—I'm On Fire (Phillips)
* JIGSAW-Sky High (Chelsea) 25-14
* JOHN DENVER-Calypso/I'm Sorry
(RCA) 8-3
KGW—Portland
[ ]
[ ]
* SIMON & GARFUNKEL-My Little
Town (Columbia) EX-21
* MANHATTAN  TRANSFER-Operator
(Atlantic) 23-19
KISN—Portland

De SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
® JOE COCKER—It's All Over But The
Shoutin' (A&M)
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 19-7
* BAY CITY ROLLERS—Saturday Night
(Arista) 20-14
KTLK—-Denver
© PETE WINGFIELD—Eighteen With A
Bullet (Island)
o BAY CITY ROLLERS-Saturday Night
(Arista)
D K.C. & THE SUNSHINE BAND-That's
The Way ) Like It (TK) 30-19
* WAR—-Low Rider (UA) 27-18
KKAM—Pueblo, Colo.

® PETE WINGFIELD—Eighteen With A
Bullet (Island)

© MANHATTAN  TRANSFER-Operator
(Atlantic)

* FLEETWOOD MAC-Over My Head
(Reprise) 27-20

* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 12.8 -

KYSN—Colorado

© MANHATTAN  TRANSFER-Operator
(Atlantic)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
% SIMON & GARFUNKEL-My Little
Town (Columbia) 24-18
* OUTLAWS—There Goes Another Love
Song (Arista) 18-14
KCPX—Salt Lake City

© BARRY MANILOW-! Write The Songs
(Arista)

® DAVID GEDDES-Last Game Of The
Season (Big Tree)

* JOHN DENVER-Calypso/I'm Sorry
(RCA) 26-15

* SIMON & GARFUNKEL-My Little
Town (Columbia) HB-22

® DAVID GEDDES—Last Game Of The
Season (Big Tree)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
s CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 15-10
* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 16-11
KYNO—Fresno
o FRANKIE VALLI-Our Day Will Come
(Private Stock)
© FREDDY FENDER-Secret Love (ABC)
Dx K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) HB-22
% ELTON JOHN-Island Girl (MCA)17-11

Southwest Region

® TOP ADD ONS:

SIMON & GARFUNKEL- My Little Town (Co
{umbia)

BEE GEES—Nights On Broadway (RSO)
STAPLE SINGERS—Let's Oo It Again (Curtom)

* PRIME MOVERS
(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)
(D) SILVER CONVENTION—Fly, Robin. Fly (M
land nt'l)
CAPTAIN & TENNILLE-The Way | Want To
Tauch You (A&M)

BREAKOUTS

SIMON & GARFUNKEL-My Little Town (Co
lumna)
BEE GEES—Nights On Broadway (RSO)

(D) SILVER CONVENTION—Fly, Robin. Fly (M
Aind Int1)

KILT—Houston

® STAPLE SINGERS—Let's Do 1t Again
(Curtom)

[ ]
* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'1.) 31-20
#* K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 29-19
KRBE-FM—Houston
o SIMON & GARFUNKEL-My Little
Town (Columbia)
o BEE GEES-Nights On Broadway (RSQ)
# SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'Ly 20-14
* ROGER DALTREY —Come And Get Your
Love (MCA) 17-12
KLIF-Dallas

o BARRY MANILOW—| Write The Songs
(Arista)

® SIMON & GARFUNKEL—My Little
Town (Columbia)

* MANHATTAN  TRANSFER-Operator
(Atlantic) 16-11

* JIGSAW-Sky High (Chelsea) HB-21

KNUS-FM—Dallas

De SILVER CONVENTION-Fly, Rabin, Fly
(Midland Int'l.}
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
* ART GARFUNKEL-| Only Have Eyes
For You (Columbia) 16-9
* CAPTAIN & TENNILLE-The Way ¢
Want To Touch You (A&M) 11-6
KFJZ-Ft. Worth

o SIMON & GARFUNKEL-My Little
Town (Columbia)
® NATALIE COLE-This Will Be (Capitol)
* BEE GEES-Nights On Broadway
(RS0) 229
* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 21-10
KXOL—Ft. Worth
De SILVER CONVENTION—Fly, Robin, Fly
(Midland int'l)
© LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum)
# WILLIE NELSON—-Blue Eyes Cryin' in
The Rain (Columbia) 10-5
* MANHATTAN  TRANSFER-Operator
(Atlantic) 28-23
KONO—-San Antonio
o DAVID GEDDES-Last Game Of The
Season (Big Tree)
© WINGS-Venus & Mars Rock Show
(Capitol)
* K.C. & THE SUNSHINE BAND—That's
The Way | Like it (TK) 19-11
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 18-12
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o LEON HEYWO0OD-( Want'a Do Some-
thing Freaky To You (20th Century)

o SIMON & GARFUNKEL-My Little
Town (Columbia)

% CAPTAIN & TENNILLE-The Way !
Want To Touch You (A&M) 15.3

* WAR—Low Rider (UA.) 24-18

XEROK~E) Paso

De FRANKIE VALLt—Our Day Will Come
(Private Stock)
® WINGS—Venus & Mars Rock Show
(Capitol)
D K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 24-7
* PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP) 11-3
KAKC—Tulsa

e BEE GEES—Nights On Broadway
(RSO)
® JIGSAW—Sky High (Chelsea)
* LINDA RONSTADT-Heat Wave/Love
Is A Rose (Asylum) 14-7
* 520;) VOLTS—i'm On Fire (Phillips)
16-
KELI-Tulsa
De FRANKIE VALLI-Our Day Wilt Come
(Private Stock)
® WINGS—Venus & Mars Rock Show
(Capitol)
D SILVER CONVENTION—Fly, Robin, Fly
(Midiand Int'1.) 28-19
* SIMON & GARFUNKEL-My Little
Town (Columbia) 29-20
WKY—0Oklahoma City

© WILLIE NELSON—BIue Eyes Cryin' In
The Rain (Columbia)
o JIGSAW-Sky High (Chelsea)
* NATALIE COLE-This Will Be (Capitol)
24-13
* ELTON JOHN—Island Girl (MCA) 12-5
KOMA-Oklahoma City

© STAPLE SINGERS—Let's Do It Again
(Curtom)
© SIMON & GARFUNKEL-My Little
Town (Columbia)
D# K.C. & THE SUNSHINE BAND—That’s
The Way | Like It (TK) 30-18
% WILLIE NELSON—BIue Eyes Cryin' in
The Rain (Columbia) 24-17
WTIX—New Orleans
De SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'f)
o BEE GEES—Nights On Broadway
(RSO)
* g?TIASLIE COLE-This Will Be (Capitol}
* BRUCE SPRINGSTEEN—Born To Run
(Columbia) 30-23
KEEL—Shreveport
© GLEN CAMPBELL—Country Boy (Capi-
tol)
De 0'JAYS—| Love Music (Phila. Int'l.)
D# K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK) 33-23
% SIMON & GARFUNKEL—My Little
Town (Columbia) 29-22

Midwest Region

® TOP ADD ONS:

CAPTAIN & TENNILLE-The Way | want To
Touch You (A&M)

BEE GEES—Nights On Broadway (RSO)
NATALIE COLE-This Will Be (Capitol}

* PRIME MOVERS

ELTON JOHN—Island Girl (MCA)
(D) FOUR SEASONS—Who Loves You (W.B.)
BAY CITY ROLLERS—Saturday Night (Ansta)

BREAKOUTS

NATALIE COLE—This Wil Be (Capitol)
BEE GEES—Nights On Broadway (RSO)

(D) SILVER CONVENTION~Fly, Robin, Fly (Mid
fand Int'l)

WLS—Chicago
© CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)

[ ]

* SPINNERS-They Just Can't Stop It
(Games People Play) (Atlantic) 8-3
* JEFFERSON  STARSHIP-Miracles

(Grunt) 9-4

De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
® WINGS—Venus & Mars Rock Show
(Capitol)
D FOUR SEASONS-Who Loves You
(WB.) 149
% HOT CHOCOLATE-You Sexy Thing
(Atlantic) 33-29
WOKY —Milwaukee

o NONE
[ ]
* WILLIE NELSON—-BIue Eyes Cryin' in
The Rain (Columbia) 20-11
* AUSTIN ROBERTS—Rocky (Private
Stock) 9-3
WZUU-FM —Milwaukee

o BARRY MANILOW—| Write The Songs
(Arista)
® SWEET—Fox On The Run (Capitol)
* ELTON JOHN—Island Girl (MCA)10-6
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 17-13
WNDE-Indianapolis
© PETE WINGFIELD-Eighteen With A
Bullet (Island)
® BAY CITY ROLLERS-Saturday Night
(Arista)
D& FQUR SEASONS-Who Loves You
(W.B.) 25-17
* ORIéEANS-Dance With Me (Asylum)
14-
WIRL—Peoria, Il
De SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) )
o BEE GEES—Nights On Broadway
(RSO)
* WAR—Low Rider (U.A.) 28-19
# LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 29-20
WDGY —Minneapolis
o JIGSAW-Sky High (Chelsea)
© GEORGE HARRISON-You (Apple)
# ELTON JOHN—Island Girl (MCA) 8-1
* 'linglt]LIE COLE—This Will Be (Capitol)
KDWB-Minneapolis
o BEE GEES—Nights On Broadway
(RSO)
© NATALIE COLE-This Will Be (Capitol}
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 21-14
* WAR-Low Rider (UA.) 24-18
KOIL-Omaha
De SILVER CONVENTION-Fly, Robin, Fly
(Midland Int".)
® CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
D+ FOUR SEASONS-Who Loves You
(WB) 32-14
# ELTONJOHN-Island Girl (MCA) 16-3
KIOA—Des Moines
® FLEETWOOD MAC-Over My Head
(Reprise)
© NATALIE COLE~This Will Be (Capitol)
# ART GARFUNKEL-1 Only Have Eyes
fFor You (Columbia) 27-16
D K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK) 18-10
KKLS-Rapid City, S.D.
o BAY CITY ROLLERS-Saturday Night
(Arista)
® WINGS—-Venus & Mars Rock Show
(Capitol)
* JOHN DENVER-Calypso/I'm Sorry
(RCA) 17-9
* PETE WINGFIELD-Eighteen With A
Bullet (Island) HB-24
KQWB—Fargo, N.D.
© NATALIECOLE—This Will Be (Capitol)
o ALICE COOPER-Welcome To My
Nightmare (Atlantic)
* BAY CITY ROLLERS—Saturday Night
(Arista) 18-4
# ELTONJOHN-Island Girl (MCA) 10-3
(Continued on page 18)

Copyrnight 1975 Biilboard Publica-
tions, Inc No part of this publication
may be reproduced. stored in a re-
trieval system. or transmitted, in any
form or by any means, electronic.
mechanical. photocopying, record-
ing. or otherwise, without the prior
written permission of the publisher
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Acclaimed the newest force in rock music
after an incredible “live” performance at their Sold Out

concert appearance in Los Angeles, Europe’s top-selling band
has broken through with their Top 10 single,
Balilroom Blitz,
from their hit album,
(ST-11395)

Desolation Boulevard,
which includes their newest single,

Fox On The Run.

Soon On National Tour
©;

Capitol
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NOVEMBER 8, 1975, BILLBOARD

Billboard Sing

les Radio Action

Based on station playlists through Thursday (10/30/75)

Playfist Top AddOns @
Playlist Prime Movers *

® Continued from page 16
KXOK-St. Louis
© LINDA RONSTAOT—Heat Wave/Love
Is A Rose (Asylum)
o BEE GEES—Nights On Broadway
(RSO}
* BAY CITY ROLLERS—-Saturday Night
(Island) 16-12
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 12-7
KSLQ-FM—St. Louis
© STAPLE SINGERS—Let's Do It Again
(Curtom)
® AUSTIN ROBERTS—Rocky (Private
Stock)
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.} 10-1
*
WHB-Kansas City o

® JIGSAW-Sky High (Chelsea)

o GEORGE HARRISON-You (Apple)

* ELTONJOHN-Island Girl (MCA)8-1

* NATALIE COLE—This Will Be (Capitol)
16-10

KEWI-Topeka -

© MANFRED MANN'S EARTH BAND-
Spirit In The Night (W.B.)

® WINGS—-Venus & Mars Rock Show
(Capitol)

 NEIL SEDAKA-Bad Blood (Rocket)
17-10

* PEOPLES CHOICE-Do It Anyway You
Wanna (TSOP) 21-16

North Central Region

® TOP ADD ONS

(DMX.C. & THE SUNSHINE BAND—That's The Way |
Like it (TK)
STAPLE SINGERS—L et's Do It Again (Curtom)
ALICE COOPER—Welcome To My Nightmare
(Atlantic)

% PRIME MOVERS

(D) K.C. & THE SUNSHINE BAND—That s The Way |
Like 1t (TK)

(D) SILVER CONVENTION—Fly. Robin Fly (Mid

land Int’l)

KISS—Rock & Roll All Night (Casabianca)

BREAKOUTS

(D) K.C. & THE SUNSHINE BAND —That's The Way |
Like 1t (TK)
STAPLE SINGERS—Let's Do It Again (Curtom)
ALICE COOPER-Welcome To My Nightmare
{Atlantic)

| CKLW—Detroit
o NONE
[ ]
* KISS—Rock & Roll All Night (Casa-
blanca) 22-12
* GEORGE BAKER SELECTION~Paloma
Blanca (W.B.) 26-17
WGRD~Grand Rapids
® SIMON & GARFUNKEL-My Little
Town (Columbia)
® FOUR SEASONS-Who Loves You
W.B.)

* JEFFERSON
(Grunt) 13-6
 LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 12-7
1-96 (WZZM-FM)—Grand Rapids
® K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
[ ]
* JEFFERSON
(Grunt) 10-4
* MORRIS ALBERT~Feelings (RCA) 12-8
WTAC—Flint, Mich.
® K.C. & THE SUNSHINE BAND—That's
The Way ! Like It (TK)
© NATALIE COLE—This Will Be (Capitol)
* KISS—Rock & Roll All Night (Casa-
blanca) 29-15
* STAPLE SINGERS—Let's Do 1t Again
(Curtom) 30-16
WIXY—Cleveland
© DAVID GEDDES~—Last Game Of The
Season (Big Tree)
[ ]
* STAPLE SINGERS—Let's Do It Again
(Curtom) 33-22
* ELTON JOHN—Island Girl (MCA) 10-4
WGCL—Cleveland
© STAPLE SINGERS—Let's Do It Again
(Curtom)
® BAY CITY ROLLERS-Saturday Night
(Arista)
# K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 17-7
* BEE GEES—Nights On Broadway
(RSO) 14-8

STARSHIP—Miracles

STARSHIP-Miracles

13-Q (WKTQ)-Pittsburgh

WIBG—Philadelphia

WBZ-FM—Boston

WBBQ-Augusta

WHBQ—~Memphis

o NONE
[ ]
* BAY CITY ROLLERS—Saturday Night
(Arista) 29-21
* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l) 10-5
WKBW-Buffalo

© FRANKIE VALLI-Our Day Will Come
(Private Stock)
[ ]
* K.C. & THE SUNSHINE BAND—That's
The Way | Like it (TK) 16-6
* JIGSAW—Sky High (Chelsea) 21-16
WPGC—Washington

o BEE GEES—Nights On Broadway
(RSO)
® K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK)
* DAVID GEDDES~—Last Game Of The
Season (Big Tree) 30-17
* ABBA-Sos (Atlantic) 15-10
WSAI-Cincinnati -
® K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
o ALICE COOPER-Weicome To My
Nightmare (Atlantic)
* FOUR SEASONS—-Who Loves You
(W.B.) 30-22
* SIMON & GARFUNKEL-My Little
Town (Columbia) 22-15
WCOL-Columbus B
© STAPLE SINGERS—Let's Do It Again
(Curtom)
[ ]
* K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 30-14
* BAY CITY ROLLERS-Saturday Night
(Arista) 12-3
WAKY —Louisville
© SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
o LEONRUSSELL—Lady Blue (Sheiter)
* Z00T FENSTER-Man On Page 602
(Antique) 30-10
 LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 28-20
WBGN—-Bowling Green, Ky.

© JOANBAEZ-Diamonds & Rust (A&M)
o STAPLE SINGERS—Let's Do 1t Again
(Curtom)
* BEE GEES—Nights On Broadway
(RSO) 21-10
* MANHATTAN  TRANSFER-Operator
(Atlantic) 7-2
WJET—Erie, Pa. - -
® STAPLE SINGERS—Let's Do 1t Again
(Curtom)
® BAY CITY ROLLERS-Saturday Night
(Arista)
* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 31-20
* MANHATTAN  TRANSFER-Operator
(Atlantic) 33-24
WRIE—Erie, Pa.
® PETE WINGFIELD-Eighteen With A
Bullet (Island)
® 5,000 VOLTS—1'm On Fire (Phillips)
* PEOPLES CHOICE—Do it Anyway You
Wanna (TSOP) 40-22
* ELTON JOHN—Island Girl (MCA) 19-9
WCUE—Akron
© BARRY MANILOW-| Write The Songs
(Arista)
© AMERICA—Woman Tonight (W.B.)
# K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK) 40-9
* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 39-17

Mid-Atlantic Region

® TOP ADD ONS:

DAVID GEDDES-Last Game Of The Season
{Big Tree)

(D) FRANKIE VALLI-Our Day Will Come (Private
Stock)
FIREFLIES—Hey There Little Firefhes (A&M)

* PRIME MOVERS:

(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)

(D) SILVER CONVENTION—Fly, Robw, Fly (Mid
land Int'l)
ELTON JOHN-Island Gir! (MCA)

BREAKOUTS:

DAVID GEDDES~Last Game Of The Season
(Big Tree)

FRANKIE VALLI-Our Day Will Come (Private
Stock)

FIREFLIES—Hey There Little Fireflies (A&M)

WFIL—Philadelphia

© DAVID GEDDES—Last Game Of The
Season (Big Tree)

® JIGSAW-Sky High (Chelsea)

* SILVER CONVENTION—Fly, Robin, Fly
(Midiand Int'l.) HB-20

* K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 21-12

® FIREFLIES—Hey There Little Fireflies
(A&M)

® OHIO PLAYERS—Love Rollercoaster
(Mercury)

* PETE WINGFIELD-Eighteen With A
Bullet (Island) 25-17

* SIMON & GARFUNKEL-My Little
Town (Columbia) 29-22

WCAO-Baltimore

© DIANA ROSS—Theme From “Mahog-
any” (Motown)
De WING & A PRAYER FIFE & DRUM-
Baby Face (Wing & Prayer)
D SILVER CONVENTION—Fly, Robin, Fly
(Midand Int'l.) 13-3
D K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK) 14-4
WVBF-FM—Framingham, Mass.
® CHEECH & CHONG—How | Spent My
Summer Vacation (A&M)
De FRANKIE VALLI-Our Day Will Come
(Private Stock)
4 ELTON JOHN—Isfand Girl (MCA) 21-10
* MORRIS ALBERT—Feelings (RCA)6-1
WPRO—Providence

® BAY CITY ROLLERS—-Saturday Night
(Arista)

® HOT CHOCOLATE-You Sexy Thing
(Atlantic)

* K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 27-15

* SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l) 20-13

WGH-Newport News, Va, _

® STAPLE SINGERS-Let's Do it Again
(Curtom)

© FRANKIE VALLI-Our Day Will Come
(Private Stock)

* K.C. & THE SUNSHINE BAND~That's
The Way | Like 1t (TK) 21-13

* BRUCE SPRINGSTEEN—Born To Run
(Columbia) 12-5

WYRE—Annapolis, Md.

® DAVID GEDDES—Last Game Of The
Season (Big Tree)

® FIREFLIES—Hey There Little Fireflies
(A&M)

* 'fAATf\OLIE COLE~This Will Be (Capitol)
* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 12-9
WLEE—Richmond, Va. .
® STAPLE SINGERS—Let's Do It Again

(Curtom)
© AMERICA-Woman Tonight (W.B.)
# ELTON JOHN—{sland Girl (MCA) 16-1
 K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) HB-18

Northeast Region

® TOP ADD ONS

(D) K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)
BAY CITY ROLLERS—Saturday Night (Ansta)
CAPTAIN & TENNILLE-The Way | want To
Touch You (A&M)

* PRIME MOVERS

BAY CITY ROLLERS~Saturday Night (Ansta)
(D) J.C. & THE SUNSHINE BAND—That's The Way |

Like It (TK)

ELTOM JOHN—Istand Girl (MCA)

BREAKOUTS

K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)

(D) SILVER CONVENTION—Fly, Robun. Fly (Mid
land Int'l)

{D) NATAUIE COLE-This Will Be (Capitol)

WABC—New York City

De K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK)
© CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M)
* ELTON JOHN—Island Girl (MCA) 17-6
* MORRIS ALBERT—Feelings (RCA) 13-5
WPIX-FM—New York City
© HUDSON BROS.—Lonety School Year
(Rocket)
® JIGSAW-Sky High (Chelsea)
* WAR-Low Rider (U.A) 18-11
D+ K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 15-9
WBBF—Rochester, N.Y.
® POCO-Keep On Tryin' (ABC)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like 1t (TK)
* BAY CITY ROLLERS-Saturday Night
(Arista) 30-13
 LEON RUSSELL—-Lady Blue (Shelter)
17-10
WRKO - Boston

® MELISSA MANCHESTER-Just Too
Many People (Arista)
® ABBA-Sos (Atlantic)
* EAGLES—Lyin' Eyes (Asylum) 10-3
D SILVER CONVENTION—Fly. Robin, Fly
(Midland Int'1.) 21-17
WORC—Worcester, Mass. o
® GLADYS KNIGHT & THE PIPS—Part
Time Love (Buddah)

o GUESS WHO—When The Band Was
Singin’ “Shakin’ All Qver” (RCA)
D K.C. & THE SUNSHINE BAND—That's

The Way | Like 1t (TK) HB-20
* ?(I)\TGALIE COLE~This Will Be (Capitol)

WDRC—Hartford B
De SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.)
® NATALIE COLE—~This Will Be (Capitol)
# ELTONJOHN—Island Girl (MCA)18-10
* PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP) 21-15
WTRY—Albany
® 5000 VOLTS—I'm On Fire (Phillips)
© SWEET—Fox On The Fun (Capitol}
# BAY CITY ROLLERS—Saturday Night
(Arista) 27-12
* WAR—Low Rider (U.A) 21-17
WPTR-Albany
© GLADYS KNIGHT & THE PIPS—Part
Time Love (Buddah)
© GRATEFUL DEAD-The Music Never
Stopped (Grateful Dead)
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'1.) 26-12
* BAY CITY ROLLERS-Saturday Night
(Arista) 27-13

Southeast Region

® TOP ADD ONS:

WINGS—Venus & Mars Rock Show (Capitol)
WILLIE NELSON-Blue Eyes Cryin’ In The Rain
(Columbra)}

SIMON & GARFUNKEL—My Little Town {Cot
umbia)

* PRIME MOVERS:

(D)K.C. & THE SUNSHINE BAND—That's The Way |
Like It (TK)
STAPLE SINGERS —Let's Do it Again (Curtom)
(D) SILVER CONVENTION—Fly. Robin. Fly (Mid
land Int'1)

BREAKOUTS:

WINGS—Venus & Mars Rock Show (Capitol)
SIMON & GARFUNKEL—My Little Town (Co
lumbia)

DAVID GEDDES—Last Game Of The Season
{Big Tree)

WOXI-Atlanta
© WILLIE NELSON—Blue Eyes Cryin' In
The Rain (Columbia)
® BILLY SWAN—Everything's The Same
(Monument)
* gngAGLIE COLE~This Will Be (Capitol)
D K.C. & THE SUNSHINE BAND—~That's
The Way ! Like It (TK) 13-9
WFOM—Atlanta
© WILLIE NELSON—Blue Eyes Cryin' In
The Rain (Columbia)
© SIMON & GARFUNKEL-My Little
Town (Columbia)
* WINGS—Venus & Mars Rock Show
(Capitol} 39-29
* JIGSAW-Sky High (Chelsea) 40-31
1-93 (WZGC-FM)—Atlanta

© LEON HEYWOOD—I Want'a Do Some-
thing Freaky To You (20th Century)

® BAY CITY ROLLERS—Saturday Night
(Arista)

D« K.C. & THE SUNSHINE BAND-That's

The Way | Like It (TK) 15-2

* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 26-15

o SIMON & GARFUNKEL-My Little
Town (Columbia)

e BEE GEES—Nights On Broadway
(RSO)

D# K.C. & THE SUNSHINE BAND-That's

The Way | Like 1t (TK) 25-12

* NATALIE COLE—This Wiil Be (Capitol)
10-6

wWWW americanradiohistorv com

De FRANKIE VALLI-Our Day Will Come
(Private Stock)

® WINGS—Venus & Mars Rock Show
(Capitol)
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 20-12
* LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 6-1
WSGN—Birmingham, Ala.
© WILLIE NELSON—Biue Eyes Cryin’ In
The Rain (Columbia)
©® WINGS-Venus & Mars Rock Show
(Capitol)
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 24-13
* PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP) 16-9
WHHY—Montgomery, Ala.
® DAVID GEDDES—Last Game Of The
Season (Big Tree)
o MARSHALL TUCKER BAND-Fire On
The Mountain (Capricorn)
* WILLIE NELSON—BIue Eyes Cryin' In
The Rain (Columbia) 26-14
D K.C. & THE SUNSHINE BAND—~That's
The Way | Like It (TK) 14-6
WTO0B—Winston/Salem, NC.
® BAY CITY ROLLERS-Saturday Night
(Arista)
® HOT CHOCOLATE-You Sexy Thing
(Atlantic)
* PEOPLES CHOICE—Do It Anyway You
Wanna (TSOP) 34.22
D SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 32-21
WSGA-Savannah, Ga.
© STAPLE SINGERS—Let's Do It Again
(Curtom)
® HOT CHOCOLATE-You Sexy Thing
(Atlantic)
D K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) 18-2
* MARSHALL TUCKER BAND—Fire On
The Mountain (Capricorn) 20-15
WTMA—Charteston, S.C. o
© STAPLE SINGERS-Let's Do It Again
(Curtom)
® SIMON & GARFUNKEL-My Little
Town (Columbia)
* ELTON JOHN—Island Girl (MCA) 17-2
* NATALIE COLE—This Wilf Be (Capitol)
18-8
WKIX—Raleigh, N.C.
® LEON HEYWOOD-I| Want'a Do Some-
thing Freaky To You (20th Century)
® WINGS—-Venus & Mars Rock Show
(Capitol)
D« K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK) HB-23

 LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 13-7

WORD-Spartanburg, S.C.
® SWEET—Fox On The Run (Capitol)
® WINGS-Venus & Mars Rock Show
(Capitol)
D« K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK) HB-10

* STAPLE SINGERS-Let's Do it Again
(Curtom) HB-11

WAYS—Charlotte, N.C. o

© FREDDY FENDER~Secret Love (ABC)
De K.C. & THE SUNSHINE BAND—That's
The Way | Like It (TK)
* WAR-Low Rider (U.A) 24-17
 JOHN DENVER-Calypso/I'm Sorry
(RCA) 12-7
WNOX—Knoxville
® 5000 VOLTS—I'm On Fire (Phillips)
o WINGS—Venus & Mars Rock Show
(Capitol)
D+ SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) 32-16
 LINDA RONSTADT—Heat Wave/Love
Is A Rose (Asylum) 15-5
WGOW-Chattanooga, Tenn.
De K.C. & THE SUNSHINE BAND-That's
The Way | Like It (TK)
o NATALIE COLE—This Will Be (Capitol)

 STAPLE SINGERS—Let's Do It Again
(Curtom) 30-16

* KISS—Rock & Roll Al Night (Casa-
blanca) 28-15
KAAY -Little Rock
© MORRIS ALBERT—Feelings (RCA)
e BEE GEES—Nights On Broadway
(RSO)
* T{?ms ALBERT—Feelings (RCA) HB-

* OLIVIA  NEWTON-JOHN-Something
Better To Do (MCA) 15-10

© BARRY MANILOW—| Write The Songs
(Arista)

® HOT CHOCOLATE-You Sexy Thing
(Atlantic)

* STAPLE SINGERS—Let's Do It Again
(Curtom) 30-12

D# SILVER CONVENTION—Fly, Robin, Fly
(Midland Int'l.) HB-17

WMPS—Memphis
© NONE
[ ]
* NONE
*
WMAKNashville o
® PETE WINGFIELD—Eighteen With A
Bullet (Island)
e FREDDY FENDER-Secret Love (ABC)

* CAPTAIN & TENNILLE-The Way |
Want To Touch You (A&M) 11.5

* BEE GEES—Nights On Broadway
(RSO) 159

WLAC—Nashville
© NONE

* WILLIE NELSON-BIue Eyes Cryin' In
The Rain (Columbia) HB-7

* STAPLE SINGERS—Let's Do It Again
(Curtom) HB-15

WLCY—St. Petersburg, Fla.
® DAVID GEDDES—Last Game Of The
Season (Big Tree)
© JIGSAW—Sky High (Chelsea)

* STAPLE SINGERS—Let's Do It Again
(Curtom) 31-12

* ABBA-Sos (Atlantic) 28-11
WQAM—Miami ] B
© WINGS—Venus & Mars Rock Show
(Capitol)
[ ]

* BEE GEES—Nights On
(RSO) 26-18

* 5000 VOLTS—~I'm On Fire (Phillips)
23-19

WFUN—Miami
o SIMON & GARFUNKEL-My Little
Town (Columbia)

® WINGS-Venus &
(Capitol)

D FRANKIE VALLI-Our Day Will Come
(Private Stock) 20-13

*
Y-100 (WHYI-FM)—Miami/Ft. Lauderdale

o STAPLE SINGERS—Let's Do It Again
(Curtom)

D# FOUR SEASONS—Who Loves You
(WB.) 18-10

* FAITH, HOPE & CHARITY—To Each His
Own (RCA) 15-9

WQPD—Lakeland, Fla,

® GLEN CAMPBELL—Country Boy (Capi-
tol)
® NAZARETH-Love Hurts (A&M)

* SPINNERS—They Just Can't Stop It
(Games People Play) (Atlantic) 26-12

Dx VAN McCOY/SOUL CITY SYM-
PHONY—Change With The Times
(Avco) 27-13

WMF)—Daytona Beach, Fla.
® DAVID GEDDES—Last Game Of The
Season (Big Tree)

o SIMON & GARFUNKEL-Little Town
(Columbia)

D# K.C. & THE SUNSHINE BAND-That's
The Way 1 Like It (TK) 23-8

* SWEET—~Fox On The Run (Capitol) HB-
29

Broadway

Mars Rock Show

Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying. record-
ing, or otherwise, without the prior
written permission of the publisher
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First ‘MANDY”.. Then“IT’'S A
MIRACLE”. “COULD IT BE MAGIC"...

And Now Manilow’s Dazzlmg
New Album!

| BARRY MANILOW
%”” DGaThe e |

l 3 rry Manilow

“breaks through E
‘with still another brilliant
chapte T in his success story! %
“TRYIN’ TO GET THE FEELING™
is his finest album yet' g

Includes The ﬁew Slngie
“IWRITE THE SONGS” r

ON ARISTA RECORDS
AL4060 .
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RAICES
o Nemperor NE 434
Produced by Bruce Botnick

An Evening With Wally Londo
Featuring Bill Slaszo
GEORGE CARLIN
Little David LD 1008
Produced by Monte Kay and Jack Lewis
in Association with George Carlin

Siren : 3 N/ 1

? ROXY MUSIC g 3 Yy Musi
N AtcoSD 26-127 : -4 3

!\ k, | Produced by Chris Thomas for EG Records Ltd.

HOT CHOCOLATE
h ! Big Tree BT 89512
L Y Produced by Mickie Most

The Band Plays On

BACK STREET CRAWLER

Atco SD 36-125

Produced by Back Street Crawler
for Oak Records Ltd.

-

You

ARETHA

Atlantic SD-18151

Produced by Jerry Wexler & Aretha Franklin

Journey To Love

STANLEY CLARKE

Nemperor NE 433

Produced by Stanley Clarke & Ken Scot!
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A Funky Thide of Sings
BILLY COBHAM
Atlantic SD 18149
- Produced by Billy Cobham and Mark Meyerson
L for Bilham Cobly Productions, Inc.

Supersound

JIMMY CASTOR

Atlantic SD 18150

Produced by Castor-Pruitt Productions

The First Seven Days
JAN HAMMER

Nemperor NE 432
Produced by Jan Hammer

Hustle To Survive

LES McCANN

Atlantic SD 1679

Produced by Bert DeCoteaux, Tony Silvester
& Les McCann

Executive Producer: Nesuhi Ertegun
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® Continued from puge 4

the success so far of KAFM is not a
single eftort: it's the etfort of every-
one associated with the station ...
cvervone contributing thoughts and
ideas ... if the ideas are practical
and positive. they're put into the for-
mula.”

KOKE in Austin. Tex.. was the
first progressive country operation
a well-known fact. Dunaway feels
that KOKE. however. “blew it. And
we don’t intend to let our opportu-
nity fail. It means too much to the
people who make the music and to

our own people. In one of Jerry Jeff

Walker's songs, he says: ‘I've got a
feeling. something that I can’t ¢x-
plain’. Well. neither can I explain
what's happening at KAFM. butmy
22 years in radio tells me it is hap-

‘Muppet Show’ Will
GoOnTVin 1976

NEW YORK-—"The Muppet
Show™ 1s a new half-hour weekly
night comedy-music variety series to
be launched in September 1976 by
Independent Television Corp. and
Henson Associates. The show. ac-
cording to Abe Mandell. president
of ITC, will feature a major enter-
tainer each week. It will be shown on
the five CBS-owned TV stations in
New York. Los Angeles, Chicago.
Philadelphia. and St. Louis and
syndicated elsewhere.

pening! And it’s too important to go
unnoticed.”

In essence. progressive countrv is
a blend and combination of tradi-
tional country music—going back to
Bob Wills or farther—and country-
flavored rock music turned out by
such groups as the Eagles. Com-
mander Cody. New Riders of the
Purple Sage. and others. Essen-
tally—all of it is material that nor-
mal so-called “modern country nmu-
sic” radio stations don't play.

The progressive station tends to
slay away from a restricted list and
program on thematic structures: the

modern country music station. of

course. usually has a very tight hst
(though some play up to 70 records
m various rotation patterns) and
stick to hits more than not.

“Scarching for a tag to call what
music KAFM plays is very diffi-
cult” Dunaway admits. “since so
many people gravitate toward the
title “Progressive Country.” Yet. the
name country rock comes closer to
accurately describing what 1t really
is. The music falls into two cate-
gories:

® “Rock related:

® “Pure country.

“Asan cxample of the crossover in
categories. you'll find David Allan
Coe. Merle Haggard and Dolly Par-
ton cataloged in rock related. You'll
find Bob Wills. Hank Williams and
Charley Pride in the pure country
category. In some cases, e.g.. Jerry

Radio-TVProgramming
Dallas’ KAFM Moves Up

But Nobody Has Yet Defined Its Odd Format Exactly

Lec Lewis. you'll find some selec-
tions in one category and some selec-
tions in the other. In terms of how it's
all put ogether. KAFM has eight di-
visions of time separation and two
divisions of day-parting.

The base of the rock related music
comes from Buffalo Springfield for-
ward. while the pure countrv base
comes from Bob Wills forward.
KAFM plavs very few Buffalo
Springficld selections. but plays al-
most the entire Wills catalog. Al-
though the color coding is quite in-
volved. the format (for lack of a
better word) is flexible in allowing
the air personality to put together
music flows. We have taken the most
positive clements of basic radio and
progressive radio and made the
blend compatible.”

CFTR photo

BIZARRE INTERVIEW—Barry Hansen, center, otherwise known as Dr. De-
mento, clowns during an interview taping for CFTR in Toronto. On Oct. 19,
CFTR broadcast the premiere of the syndicated *‘Dr. Demento Show,”’ which

grew out of his weekend shows on KMET in Los Angeles. From left: Paul God-

To augment this. the staff was
(Continued on puage 24)

frey, 9-noon personality on CFTR, Hansen, and CFTR promotion director
Clive Corcoran.

Lundy Reaching

Natl Audience

As Host Of ‘Hitbound’ Series

LOS ANGELES- Except for one or two radio disas-
ters along the way—and wrapping a Porsche around a
tree one day near Crockett. Tex.. in an attempt to avoid a
deer—life and radio have treated Steve Lundy rather
well. “I've never regretted becoming an air personality.”

Of course. as you might have guessed. Lundy origi-
nally intended to become a fawyer. and later he was go-
ing to be an actor. Radio. in the carly days. was just an
casy way of making money to put him through college.

Lundy today is the host of “Hithound ... From Bill-
board.™ the weekly syndicated radio show that combines
hit tunes with new records. often by the same artists. as
picked by the Billboard Review Dept. The show is pro-
duced by Dave Prince and Jim Hampton at Programme
Shoppe in Los Angeles for Audio/Visual Productions.

For Lundy. this is his second time around to work with
Hampton and Prince. Like most disk jockevs working
their way up the ladder of station after station and mar-
ket upon market. always packing up and ilying out to a
bigger city and a better station. Lundy once worked in
Detroit at WXYZ and Prince was afternoon drive per-
sonality at the station. Hampton either replaced Lundy
when Lundy left the MOR station or came there right
before Lundy moved on.

Lundy started in radio in Tvler. Tex.. in 1961 when
Bill Young programmed the station. One of the jockeys
at the station across the strect was Jimmy Rabbit. Lundy
talked Young into hiring Rabbitand thus added his own
partto Texas radio history as Rabbit moved up to Dallas
and then Los Angeles and Young later moved to KILT
in Houston to become one of the best Top 40 program

directors in the nation. Among others working in Tyler
in those days were Art Roberts. Randy Robbins and Mi-
chael Spears. who now programs KFRC in San Fran-
CIsco.

Radio was a happening thing at the time: Gordon

(Continued on page 23)

STEVE LUNDY: Air personality scoring a hit with ‘“Hit-
bound . . . From Billboard.”

Buddy Ray’s a Trucker’s Buddy

NEW YORK-Buddy Ray. late
night deejay at WWVA_ 50.000-wat-
ter in Wheeling. W. Va.. believes in
“telling like it is.” especially to the
thousands of truckers tuning in his
“Country Roads™ program each
night of the week.

On the country music he's spin-

By JIM MELANSON

“When single product being re-
leased is down.” continues Ray. “I'll
use album cuts.”

Ray also keeps the pace going by
doing live remotes from truckstops
on the average of twice a month. He
uses a conference telephone setup

with engineer Bill Hughes back at
the station.

While Rav prides himself on his
rapport with truckers and often has
them airing their views during the
show (he says they drive right up to

{Continued on page 47)

ning or his raps into an open mike.
“it’s got to be honest for me to do it.”
says Ray. trying to describe the for-
mula that’s made him a favorite with
rig drivers throughout the North-

JIMMY DOCKETT—"LOVE THING™ rrr-s000
THE SWEEP IS ON

east. ALA. GEORGIA MASS. NEW YORK PECNN. TEXAS
2 . 2 WTUG WCLK WAIC wLIB WCMB KPAS
With a dlrccuonAal beqm and WGOK WJGA WKOX WPBC WTAW
clearer airwaves at night (his shows ey WSEM VTS AR SO. CAROLINA
run from 12 am. to 5 am.). Ray’s WBUL LI WPAA-FM N. CAROLINA  WESY VIRGINIA
show carries into some 18 states. six LD MISS. WSRC WJAY WJJS-FM
: . : LIRS LOUISIANA  WMGO iy WCIG WENZ
Canadian provinces and occasion- WWSM wizs WANT
WEUP WL oK WVOE WOHE WTOY
ally Bermuda. WORV - WCPL
A 2 " AKR. MARYLAND  \y\Si.FM WWIL-FM WYNN wsvs
We don’t have a format here. KALO w\é‘/lgﬂ WKXI-FM oHIo
says Ray. “It’'s a specedmat.”” And. the FLORIDA WEBB NEW JERSEY WCLT TENN. VIR. ISLANDS
WBOP WANN WDVL-FM WMAN WDXT WVIS-FM

Screen-Gems-owned outlet can pick
up an extra head of steam during
Ray’s airing hours. While the station
has a 40-odd playlist during the day,
Ray’s show has one of some 140 sin-
gles.

. . . and the list keeps growing

Flo-Feel Records, Inc.
P.O. Box =567, Jamaica, N.Y. 11431
(212) 657-3232

WRITE OR CALL COLLECT
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Lundy Reaching Audience
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® Continued from page 22

McLendon was going strong with
KLIF in Dallas. But Lundy was
more interested in law. From Tyler.
he went to Waco to continue college.
Somctinie later. he shifted to Nash-
ville to attend Vanderbilt and while
studying also worked at WKDA.

“But | hated Nashville, so 1 took
up an offer from Dave Klemm, then
program director of WXYZ. to work
in Detroit.”™ And by this time. he'd
started acting in theaters in the area,
so the idea of becoming a lawyer fell
by the wayside. After a couple of
years in Detroit, Lundy went to
Houston to work for KILT and Bill
Young.

“Isn’t it amazing how you pass
people up and down in this busi-
ness?”

Lundy did the noon show and the
station also had such air person-
alities as Russ “Weird Beard™
Knight. Alex “Jamcs Bond™ Ben-
nett, Chuck Dunaway. Todd Wall-
ace. Rick Shaw. and Walt "Baby™
Love.

Six months after joining KILT.
Lundy was doing 105 in his 1959
Porsche C model. swerved 1o avoid a
decr crossing the highway. and ran
into a tree. “That was in 1967. I had
a lot of fun in that little car. but 1t
had a bad habitabouthitting trees.”

Ten months later. he was back in
action on KILT. where he was to re-
main for four more vears during
some of the greatest audience-suc-
cess years of anv Top 40 station: “we
maintained about 45 percent of the
audicence all the time. In those days.
I was doing my pegleg bit. .. worea
beard. mustache. and a leather pi-
rate costume and had my pictures
taken on a Chinese junk.”

Of course. a lotof air persanalitics
also had gimmicks in thosc days.
Gary Stevens in New York had his
Wooly Booger. Arnic Ginsberg in
Boston had his train whistles. Prob-
ably the only personality of that cra
who has consistently maintained his
image is Wolfman Jack. Lundy
eventually left the pegleg gimmick
behind. leaving KILT. too. in 1970
to join WLS in Chicago. a Top 40
station then programmed by Mike
McCormick.

In 1971. he joined Paul Drew.
then programming KFRC in San
Francisco. “When Schastian Stone
came to KFRC as program director.
I left to join the world’s worst radio
tragedy—KROQ in Los Angcles. But
[ wanted to be in Los Angeles- that
had been the whole idea sinee I'd be-
come serious about a radio career.”

His career also includes working
at WNBC in New York and that was
where he won an award in MOR ra-

dio for Best Air Personality of The
Year at the International Radio Pro-
gramming Forum. He also did a
stint with the “Super Rock™ network
disk jockey programming that was
also syndicated.

“Radio has treated me well be-
cause the people in radio. at least the
ones who are successful, have talent.
Bill Young is probably one of the
best program directors anywhere be-
cause he understands the show busi-
ness aspects of radio. Paul Drew IN
also right up there ... a very intelli-
gent man. It's good to work with
people vou can rely on.”

Today. besides hosting “Hit-
bound.”™ Lundy is involved in com-
mercial voiceovers and last week did
a voice in a new Charles Bronson
movie. Itseems one of the villains in
the movie had a lousy voice: they
called in Lundy to dub his voice into
the soundtrack. And Lundy is also
doing pickup Ford spots nation-
wide. “The voiceover work is going
great. And 'm also doing the morn-
ing show on ‘Rock Unlimited." the
24-hour programming service for
automated Top 40 stations that is
packaged by Programme Shoppe.”™

But “Hitbound™ is his current fa-
vorite project. 1 feel it's one of the
best syndicated shows on the air.
We're backing up all the new rec-
ords that we play with established
hits ... for extra audience impact. |
know the show is scoring well in all
of the 160-plus markets we'rein .|
can tell because of all of the requests
that we're getting for customized
promos and spots. Too. Jim
Hampton is a production specialist
... one of the best F've ever worked
with.”

Lundy writes “Hithound™ on a
Thursday  with  Prince  and
Hampton. The show is recorded on
Friday in a four or four-and-a-half-
hour session. After getting back the
results of listener votes (a special
featurc of the show is that listeners
can vote on new records and the
winning disk gets played again the
following week). that part of the
show is recorded and the entire show
put into the mail on tape on Mon-
day.

In Los Angeles. the show is aired
at 9 p.m. on KIIS.

“Tary to stay away from humor in
the show ... try for a onc-on-one
relationship with the listener
with information. I think we prob-
ably geta little heavier when Ido the

spotight review on albums. And. of

course. the interviews with John
Lennon. Seals and Crofts. Evie
Sands. Frankie Valli. Johnny Rivers
and Jim Croce make the hour show
brighter. The interviews are only
brief ones ... the show flows well.”

TK Productions photo

GET DOWN AWARD—KHJ staffers present plagues to KC and The Sunshine
Band during their recent Roxy performance in Los Angeles. The plaques rep-
resent a million sales on ‘‘Get Down Tonight'' and were presented on behalf
of KHJ and sister station KFRC in San Francisco. From left: KC's Denvil Lip-
trot, KHJ music director Rosie Guevara, KC's H.W. Casey, and KHJ air per-

sonality Machine Gun Kelly.

A new edition of this much-acclaimed book!
THE MUSIC/RECORD CAREER HANDBOOK

By Joseph Csida. Here's an encyclopedic guide to beginning
and developing more than 30 different careers in the creative,
commentary, business, and educational areas of the music and
record industries. Clearly written by a former editor-in-chief of
Billboard, THE MUSIC/RECORD CAREER HANDBOOK in-
cludes careers in pop, contemporary, rock, jazz, rhythm and
blues and soul, country and western, and folk. Designed to help
music educators, band directors, and choral directors give prac-
tical guidance to students, this volume also includes special
sections on “Careers in Arranging/Conducting” by Dick Grove
and “Careers in Music Education” by Jack Wheaton. 376 pp.
5V2 x8%2.$14.95

THE SONGWRITERS’ SUCCESS MANUAL

By Lee Pincus. Here is practical and creative advice to the in's
and out's of music publishing. Includes: licensing, ASCAP and
BMI, contracts, foreign royalty situations, copyrights, potential
areas of income, terminology, getting your songs recorded, pro-
ducing recording sessions, types of music publishers, and much
more. *...should be very helpful to the beginning songwriter,
for it contains a great deal of valuable information about funda-
mentals (non-musical). Treating key business questions and pro-
cedures this...is well worth the $6.95... Realistic and practical.”

—ASCAP Today

"...if you've written a song your next step should be to read this
book..."” —Hit Parader

““_..a realistic, concise approach to the problems and oppor- |

tunities for the new songwriter in today’'s music business.”

—Marvin Hamlisch g

160 pp. 8% x 5-7/16. $6.95 (paperbound)
HOW TO WRITE A HIT SONG...AND SELL IT

By Tommy Boyce. Foreword by Melvin Powers. Now,
internationally-acclaimed songwriter Tommy Boyce shares his

professional tips with amateur songwriters everywhere. 160 pp. |

8Ya x 10%4. Fully illustrated. $7.00 .
“_..a truly valuable how-to book for the beginning songwriter.”

—Claude Hall, Billboard Magazine B i&

CLIVE: Inside the Record Business

By Clive Davis with James Willwerth. The most celebrated exec-
utive in the recording industry covers his years at Columbia
Records. 300 pp. 6% x 9%s. 19 B&W photos. $8.95

“CLIVE is the best book | ever read about the music business.”
—Paul Simon
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THE ROCKIN' '50s

The Decade That Transformed the Pop Music Scene

By Arnold Shaw. One of America's foremost musicol-
ogists relives, through personal, social, and musical
memories, the early years of rock. 296 pp. 6 x 9. 30 black
and white illustrations. Discography. Index. Selected Bib-
liography. $8.95

ON THE FLIP SIDE

By Lloyd Dunn. Mr. Dunn recreates his colorful 32-year
music career with Capitol Records. Includes stories in-
volving Maria Callas, Frank Sinatra, and more. 192 pp.
6x9. $8.95

ROCK ENCYCLOPEDIA

By Lillian Roxon. Biographies, discographies, commen-
tary, analysis, photographs, miscellany . . . the only refer-
ence work available on rock and its roots. "Worth its
weight in gold to anyone concerned wilt the rock phe-
nomenon .. . an invaluable aid to researchers in years to
come."'—Billboard

612 pp. 5% x 8.$3.95 (paper)

The New York Times

GREAT SONGS ... OF THE SIXTIES

Edited by Miton Okun, ntroduction by Tom Wicker. Eighty-
two songs that ignited a generation arranged for voice, piano,
and guitar. 328 pp 9% x 12%2 B&W photos. $17 50

MORE ABOUT THIS BUSINESS OF MUSIC,

Revised and Enlarged Edition.

By Sidney Shemel and William Krasilovsky. For anyone
involved in any phase of the music business, this book is
an invaluable source of necessary information. A vital
addition to a music library. 204 pp. 6% x 9% . Approx. 10
line drawings. Appendices. Index. $10.95

THIS BUSINESS OF MUSIC,

Revised and Enlarged Edition.

By Sidney Sheme!l and William Krasilovsky. The most
practical and comprehensive guide to the music industry
for publishers, writers, producers, record companies,
artists, and agents. 544 pp. 6%s x 9% . 180 pp. of appen-
dices. $15.00

WORLD RADIO AND TV HANDBOOK 1975, A complete
Directory of International Radio and Television.

The authoritative source of complete and exact informa-
tion about all broadcasting and television stations around
the world. 408 pp. 6 x 9. $8.95 (paper)

DANCING ON THE SEATS

By Andrew H. Meyer. Today's most comprehensive guide
to every aspect of producing rock concerts on the college
campus, Hailed by major booking agencies and college
buying services as the finest text on the college concert
ever written. 96 pp. 5%z x 8V2. $6.95

I
/;AIL TO: BILLBOARD BOOKSHELF, 21580 Patterson Street,
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‘Irritant’ Oldies
Fade From Philly’s
WCAU-FM Tables

PHILADELPHIA—WCAU-FM, one of the nation’s pioneer stations in the
oldies format, is “adjusting” its format away from “irritant” oldies, according

to James M. Keating, general manager.
“I won’t say we pioneered the solid gold format, but we certainly were one of

the early participants in it . .. that’s over five years ago. But we've recognized
that young adult habits and tastes have changed as well as their music de-
mands. Radio stations must be reflective of this changing society.”

He says that Gary McDowells’ recent comments from WGST in Atlanta

about moving away from some oldies was extremely interesting. “I, too, have
recognized this problem. McDowell uses the record ‘Cara Mia’ as an example

of an irritating record. I have been using ‘At The Hop’ and ‘The Twist’ as ex-

amples for expressing my point of view which is basically the same thing.
“Oldie stations have been overpiaying music that has out-lived its shelf life.
“So, being one of the early inhabitants of the solid gold format, it is only

fitting that we be one of those to recognize that it is over and evolve to a more

RADIO INDEX

Phoenix Ratings
Firm in 12 Marts

modern music presentation.

“There will always be a place in a
market for a station that plays cer-
tain hits of the past and blends them
correctly with the more contempo-
rary sounds. I guess in that statement
is the label or format description of a
new set of emerging radio stations—
call it modern solid gold or contem-
porary old or perhaps even MOR . . .
call it whatever you want. One thing
is for sure, though. Those who live
strictly in the past will somehow re-
main there forever.”

WCAU-FM has already begun
modernizing its format.

It should be noted that the station
is owned by CBS, which operates a
successful soft-folk-rock type of sta-
tion in Los Angeles—KNX-FM.,
However, KNX-FM only leans on
contemporary recent hits and newer

(Continued on page 47)

LOS ANGELES—The key to re-
search is proper interpretation and
the “key to proper interpretation is
tempering research with common
sense,” says Todd Wallace, director
of marketing for Radio Index, Phoe-
nix, a new programming research
firm.

The firm is now active in 12 mar-
kets, says Wallace, a well-known
program director. Wallace has pro-
grammed such stations as KLIF,
Dallas, and KRIZ, Phoenix.

The firm offers a rating service for

Radio-TV Programming

Dallas’ KAFM Moves

e Continued from page 22

chosen with two major factors in
mind: the ability of the person to
communicate on the air and his
knowledge of music. Thus, Bob
Shannon does the 6-10 a.m. show.
Dunaway follows until 2 p.m.. then
comes Elwin Farmer 2-6 p.m.. Steve
Coffman 6-10 p.m.. Johnny O’Neal
10 p.m.-2 a.m., and Ray Cooper 2-6
a.m., with Eric Neilson on weekends.

“Each man has his own reason for
being at KAFM,” says Dunaway.
“Elwin Farmer was doing Top 40 ra-
dio in St. Louis and just left the sta-
tion: he not only didn’t like country
music, but had never even thought
of doing a country-related format.
But KAFM had an opening and he
had a friend on the staff; he tried for

radio stations with all research done
via WATS phone lines out of Phoe-
nix. He promises a weekly sample
size of at least 300 persons 12 years
old and older. “Actually, Index is
more a research-consultancy than a
ratings service although weekly
three dimensional overnight meas-
urement is definitely a stress-point
of our service. We are dedicated to
making certain each client fully un-
derstands each report and how to
use it to his best advantage.”

Three-dimensions refers to prefer-
ence share, cum, and quarter-hour
projections. Index vows to deliver
each weekly report sooner than 36
hours after the last interview. Wal-
lace claims the service is the first rat-
ings situation developed by a radio
programmer and is “designed to
function primarily as a program-
ming indicator.”

A 26-page book and a 44-page
technical appendix is provided. The
appendix includes brief synopsis of
methodologies of research firms
such as Source, Marketrends, Tren-
dex, Audidex, etc. Among the extra
pluses of the Index service will be
such things as quarterly trend re-
ports that will assess a market’s pro-
gramming preferences, a study of air
talent recognition factors, and other
programming information.

The booklet points out. in regards
to Pulse ratings: SABOTAGE-—
Physical tampering with Pulse raw
data is 99 percent fool-proof. The
only possibility of sabotage by an
unethical broadcaster would be the
discovery and subsequent bribing of
a Pulse interviewer. Pulse. like any
rating service, is of course subject to
random selection of a radio station
employee’s household. Verification
of interviewing insures a high level
of quality control.”

In essence, the booklet that Radio
Index has produced as, quite
frankly, a promotion piece for the

(Continued on page 47)

Jon-El Productions
In New Burbank Home

LOS ANGELES—Jon-El Produc-
tions has moved into new quarters in
Burbank, the home of the old
KROQ radio station, according to
Jack Hagerman, president. The firm
produces “The Charlie Tuna Show”
for radio syndication and. in addi-
tion. has a four-hour *“Christmas
Special” completed and available.
Jon-El is also revamping the former
radio studios to provide full service
production and tape duplication fa-
cilities.

www americanradiohistorv. com

the position and got it.” Today.
Farmer says: “Since getting into this
thing, I've discovered the most beau-
tiful, honest music I've ever known
existed. It’s addictive.”

Steve Coffman is probably the
most down-to-earth air personality
on the staff in terms of presentation
on the air. He not only plays the mu-
sic, but is totally involved in it.
Whenever an artist is in town, Coff-
man catches the performances and
makes it a point to talk with them . ..
find out what makes them tick.

Johnny O’Neal programmed Top
40 radio stations in San Antonio and
Houston for about 12 years. He then
tried a modern country music sta-
tion, but that wasn’t the answer. He
says: “In my head I could hear how
an Eagles song and Rusty Wier or
Michael Murphey could sound to-
gether. If it feels and sounds good. it
should be done. And that’s what’s
coming down at KAFM—a good
feeling.”

Ray Cooper calls himself a
“rock’n'roll runaway.” He was a
programmer in Houston before join-
ing KAFM. He had a feeling for
progressive country, but knew he
had a lot to learn . .. which he did.

Bob Shannon is a music freak and
also is music coordinator for the sta-
tion. With help from the entire staff,
he picks the cuts available for air-
play. Before joining the station. he
worked at a progressive rock station.
but had been studying the various
types of music and music trends and
wanted to join KAFM because he
could see a progressive country
trend growing.

Eric Neilson is also from progres-
sive rock radio, but even when in
progressive rock radio he would
trend toward an Allman Brothers
cut or one by Marshall Tucker. Poco.
or the Burrito Brothers.

Dunaway feels that some of the
major artists who've made progres-
sive country more viable include
Waylon Jennings, Willie Nelson,
Linda Ronstadt. David Allan Coe,
Jerry Jeff Walker, Merle Haggard,
Rusty Wier, B.W. Stevenson. Steve
Fromholz, Michael Murphey.
Eagles. and Charlie Daniels.

“There are many who built their
reputation in the clubs around this
kind of music and have a built-in de-
mand for the records even before
their product is released.

“A case in point is Ray Wylie
Hubbard. whose biggest claim to
fame at this point is authorship of
the song ‘Up Against The Wall
Redneck Mother.” a tune recorded
by Jerry Jeff Walker and now the
New Riders. Ray Wylie Hubbard
has an album to be released soon on
Warner Bros. and the calls request-

ing it are tremendous, even though
i’s not released yet.”

Besides KAFM, several local
magazines are helping spread the
positive aspects of progressive coun-
try. One of these. Dunaway reports,
is Buddy Magazine, which has a cir-
culation of about 40.000.

“The clubs that cater to progres-
sive country all seem to be doing ex-
cellent business, too, and there are
about 60 in the metro area at this
time. The trend shows nosign of let-
ting up and listener response to the
station has been nothing less than
phenomenal. We can equate the
growth of progressive country to al-
most every other type of new music
or music trend over the last 20 years
... from the honky tonks and bars to
the jukeboxes to the airwaves.”

Dunaway believes that progres-
sive country radio didn’t happen to
Austin, where it started, “because it
was too cultist and didn’t attract a
mass audience.

“KAFM. however, has the key—
unique, quality music and a struc-
ture for collecting people to the
movement.”

To boost the progressive country
movement, KAFM periodically
broadcasts a live concert either from
a local nightclub or auditorium or
from its own 4-track studios. So far,
the station has broadcast live con-
certs by Michael Murphey, Willie
Nelson. Steve Fromholz, Jerry Jeff
Walker., B.W. Stevenson, Waylon
Jennings, Jerry Lee Lewis, Jessi Col-
ter. David Allan Coe, Rusty Wier,
Larry Gatlin, Freddie Fender, Hoyt
Axton and others.

And, augmenting the program-
ming and personal progressive
country fever, KAFM has Bull
Shirts, belt buckles, and bumper
stickers, all promoting progressive
country and Texas Music.

Spokane KZUNs
Move To Oldies

SPOKANE, Wash.—KZUN-AM-
FM has changed to a contemporary
oldies format. according to program
director Jim Swartz. Station now
aims at a 25-49 age audience and is
consulted by a programming firm
known as The Penetrators.

To aid in programming, the sta-
tion has “set up a sample system
with our rackjobbers, one-stops, and
retailers in order that we might get
the ultimate reflection of current al-
bums and single sales in Spokane,”
Swartz says. Current material will be
programmed, thus the station is now
seeking to build up record service
from record companies.

K°FM-92'2 Texas Radio Concert Calendar

OCTOBER 1975
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Progressive Country: KAFM calls itself KFM 922 and distributes hundreds of
concert calendars like this one which spell out all of the special programming.
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Vox Jox

LOS ANGELES—Jim Conners,
who'd been with WMEX in Boston
prior to it going MOR, is now with
WROC in Rochester, N.Y., as pro-
gram director. according to his per-
sonal public relations agent Don
Graham. . . . Dan Robins, 1-919-237-
0658, is looking for a production job
in medium or major market. He was
production director of WGTM in
Wilson. N.C. ... CIiff Sanders has
left KIOI-FM-AM in San Francisco
and been replaced by John Stone.
... Don Ross is leaving KORD in
Pasco, Wash.: claims management
will be automating a lot of the oper-
ation. So, he’s looking for a live job
and his phone is 509-783-5732.

* * *

Drifting back through some old
copies of Billboard, I noted an ar-
ticle on Mars Broadcasting. one of
the early radio syndication firms
which was operated by Stan Kaplan,
now owner of WAYS in Charlotte
and other stations, and Bob Whit-
ney. One of the products they had
was a syndicated radio show called
“The Dick Clark Radio Show.” a
real catchy title, you must admit.
That was back in June 1963. Itwas a
daily show on about 30 radio sta-
tions. Vox Jox that issue mentioned
that Bob Cosart had launched a
daily folk-music show on WIMA in
Lima, Ohio.

*  kx  *

To bring you back to the present.
just got a postcard from Art Holt,
your lovable worldwide rambling
programming consultant: he’s in
Monte Carlo. ... The lineup at
KRIG in Odessa. Tex.. now includes
program director and manager
Johnny May 6-10 a.m.. Tim Roberts

BubblingUnderThe

__HOT100

101-SUNDAY SUNRISE, Anne Murray, Capitol
4142

102—WHEN THE BAND WAS SINGIN' “Shakin’
All Over,” Guess Who, RCA 10410

103—-YOU WERE SO WARM, Dwight Twilley
Band, Shelter 40450 (MCA)

104—LOVE HURTS, Nazareth, A&M 1671

105-WE ALL GOTTA LIVE TOGETHER, Four
Tops, ABC 12123

106—WE'RE ON THE RIGHT TRACK, South Shore
Commission, Wand 11291 (Scepter)

107-LET'S LIVE TOGETHER, Road Apples, Poly-
dor 14285

108—-D0 YOU WONDER, Shawn Philips, A&M
1750

109—1T MAKES YOU HAPPY (But It Ain’t Gonna
Last Too Long), Rare Earth, Rare Earth
5058 (Motown)

110-TONIGHT'S THE NIGHT, S.5.0., Shady-
brook 45019

BubblingUnderThe

 ToplPs

201—FIRESIGN THEATRE, In The Next World
You're On Your Own, Columbia PC 33475

202-JIMMY CLIFF, The Harder They Come, Is-
land ILPS 9202

203-FREDDY FENDER, Since | Met You Baby,
GRT 8005

204—DAVID ESSEX, All The Fun Of The Fair, Co-
lumbia PC 33813

205-WILLIE HUTCH, Ode To My Lady, Motown
M6-838 S1

206—LITTLE FEAT, The Last Record Album,
Warner Bros. BS 2884

207-SPLINTER, Harder To Live, Dark Horse SP
22006 (A&M)

208-TOM WAITS, Nighthawks At The Diner,
Asylum 7E-2008

209-BILLY SWAN, Rock 'N Roll Moon, Monu-
ment PX 33805 (Epic/Columbia)

210—RON BANKS & THE DRAMATICS, Drama V,
ABC ABCD 916

10 a.m.-2 p.m., music director and
assistant program director Ron
Wood 2-6 p.m.. George Isaacs 6-
midnight. Steve Crane midnight-6
a.m.. and Steve Hoff on weekends.
It's a Top 40 operation and Wood
says: "It is my firm belicf that our
station is way out front when it
comes to breaking and playing the
hits first.”

* x  *
Vic Avers reports in from Rad-

ford. Va.. and wants to know what-
ever happened to Dick Moran, for-

By CLAUDE HALL

merly of KFAD in the Fairfield.
lowa. and Bill Jaeger, formerly of
WAND in Canton. Ohio. Avers sent
in a bunch of limericks. but they’re
all so horrible I don’t think I'll print
any of them. ... Well, just one:
“While playing his records one day:
an announcer did suddenly say: The
pay is so bad: | feel I've been had: 1.
uh. really don’t know why I stay!™
Avers also sent some about oper-
ations manager Bob Smith and
salesman Al Wayne. Turns out that
the limericks were by air personality
Tom Sawyer.

Shelby Singleton has just released
“The Good Lord Giveth And Uncle
Sam Taketh Away” by Webb Pierce
on Plantation Records. Part of the
promotion—and Shelby is somewhat
promotion prone as most of you
guys know—includes a beautiful
copy of the lyrics on parchment
signed by Webb. A collector’s item.
The record is a good honky tonk
jukebox sound. ... Since I'm into a
country music mood. I'd like to pay
tribute to KLAC in Los Angeles—
that station continues to create good
special programs. This time. new di-

rector Dean Sander hosted and pro-
gram director Hal Smith produced
an hour called “How The West Was
Sung” filled with recalls of some of
the most famous stars of the western
movies discussing highlights of their
carcers—people like Rex Allen, Gene
Autry, Eddie Dean, Roy Rogers, the
Sons Of The Pioneers, and Jimmy
Wakely.
*  x K

WNYU. the FM voice of New
York Univ., is having financial trou-

(Continued on page 47)

American Top 40 presents Billboard’s official year-end tabulation. Eight hours
of powerful year-end programming for Radio. Casey Kasem counts ‘em down
... from #100 to #1 . . . with all the facts and figures, all the great inside stories
on the music that made it. Ready for shipping December 13th on eight compati-
ble stereo LP’s.

AT 40 not already heard in your market? Call or write Watermark now for our
special introductory offer . .. good through December 1st. (213) 980-9490[]
American Top 40 ] 10700 Ventura Boulevard (1 North Hollywood, California

91604.

WWW.americanradiohistorv.com
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Talent

A Grand Slam Winner At Dodger Stadium: Elton John

By PETER JONES

LOS ANGELES—Elton John
triumphed at Dodger Stadium here
Oct. 25. No possible argument or
gripe about that fact. It was a stand-
ing ovation, 100 percent emotional
and dramatic triumph.

For visiting Englishmen. such as 1.
included in an airlifted party of
John’s relations, family and friends.
there was a strange aura of reluctant
nationalistic fervor about that
triumph.

Poprock is international. It breaks
down barriers rather than builds them.

as But as John en-

The B"tIShergized nonstop

View through nigh on

three - and - a -

half hours of high-powered high-

lights, it seemed specially good to

have an English accent . . . even 10

exaggerate it, as indeed John did

sometimes in his spoken announce-
ments.

But while all credit goes to the
litle Englander and his remarkably
resourceful and tight-knit backup
band. there has to be praise saved
for the atmosphere created by the
American fans and indeed by the
stadium ttself.

The stadium: huge, but not un-
manageable. By comparison with.
say, a British football ground, much
cleaner and neater and brighter,
with ample facilities and a much
more helpful staff. A crowd of
55,000, many of whom had been
there since before dawn anticipating
a | p.m. kick-off, behaved impec-
cably.

In the U.K., big crowds of young

people gathered for pop or sport
have become somehow synonymous
with aggressive and provocative be-
havior, with frequent outbreaks of
violence. But this was a good-na-
tured crowd united in paying hom-
age to a superstar and ready to ac-
cept the inevitable hang-ups and
delays with good humor.

More high ratings for the crowd.
100, in how they listened to what
John and his comparatively new
band were laying down. They lis-
tened first, joined in when asked to
do so, grasped enthusiastically at
any snatches of humor, and pro-
vided one-half of a memorable art-
ist-audience relationship.

John, visibly moved by the way
things built to his “Pinball Wizard™
finale, was in brilliant form through-
out, right from the opening “Your
Song.” when it was just his piano
and himself facing that vast sea of
eager faces. This bespectacled little
showman used to be so introverted
as to lead many normally shrewd
Jjudges to claim he’d never make it as
a performer.

But now he calls the tune in more
ways than one. He struts, cavorts,
pounds, sings with agonized inten-
sity or rocks with sheer vitality, and
he knows what he’s doing every
inch, every note, of the way.

Maybe there’s less blatant humor
about the act now, and less of his up-
dated Liberace flashiness. But there
are still flashpoints of out-and-out
showmanship, involving piano-
vaulting, hat-hurling, piano-stool

Billboard photo by Terry O'Neill

Elton swings: superstar combines flash with artistry during his Dodger Stadium concert.

kicking, plus some wry observations
of considerable wit. delivered in an
almost apologetic manner.

This was, for most in the British
charter flight contingent, a first look
at how the big-stadium U.S. rock
concert is handled. And it was han-
dled very well indeed. John's sound
was “spot-on,” even from the eerie
heights of the press box. He'd started
his act in bright Californian sun-
shine and ended it in light-stabbed
darkness.

And that band of his is really to-
gether. Caleb Quaye’s guitar inten-
sity and flair; percussionist-show-
man Ray Cooper; Kenny
Passarelli’s bass; Davey Johnstone’s
versatility; dynamic drummer Roger
Pope-—all kicked in memories even
though it was John’s personal
triumph.

I’s been five years since John first
broke into the U.S. headlines. Now.
12 albums and several sellout tours
later, he is established as a monu-
mental talent and to his British sup-
porters that’s a nice feeling.

The weather was good, the crowd
good, the stadium staff hospitable,
the atmosphere fantastic. And if it
was tough going for opening acts
Emmylou Harris and Joe Walsh,
battling against an Elton John antic-
ipation feeling, then they should
both know they were also appre-
ciated.

By JEAN WILLIAMS

LOS ANGELES—An estimated
60,000 fans of all ages watched Elton
John romp onstage at Dodger Sta-
dium Oct. 25.

The man in glasses thrilled the au-
dience who sat, or sprawled in sleep-
ing bags or on blankets on the field
for more than six hours.

John appeared via a sliding stage
which came into view once its tracks

were laid,
The U.S. draped in royat
View

blue, complete

with stainless
steel piano on which he contin-
uously danced. The crowd on the
floor of the stadium stood in unison
and paid royal homage to the British
star.

The rock artist who seems heavily
influenced by Ray Charles, often
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came across during his concert as a
strong tenor version of the blind
singer.

John, who is the first rock act to
appear in the prestigious stadium
since 1966 when the Beatles reigned
as kings, seemed to hold a magic
wand over the crowd. When he de-
cided it was time for them to clap or
cheer, they stood near the stage and
the motion swept to the rear.

This action took place as John
performed “Your Song,” “Country
Comfort,” “Lovin’,” “Rocket Man,”
“Have Mercy On The Criminal,”
“Yellow Brick Road,” “Benny And
The Jets.” “Captain Fantastic.”

“Bitch Is Back,” “Don’t Let The Sun
Go Down On Me,” “Philadelphia
Freedom,” “Island Girl” and others.

During the second half of his
show, John displayed his patriotic
feeling of America by swinging a
red, white and blue baseball bat
while he wore what appeared to be a
sequinned Dodger uniform.

On another note, there was a no-
ticeable lack of uniformed police
pacing the stadium as opposed to the
Pink Floyd concerts held earlier this
year at the sports arena. However,
the crowd was probably the most or-
derly audience to be found at any
rock concert.

Rock Looming Larger As a
Big Las Vegas Strip Draw

By HANFORD SEARL

LAS VEAGS—Rock ’n’ roll shows
continue in popularity in this pre-
dominantly MOR, superstar market
as two Dick Clark productions in-
crease showroom attendance on the
Strip.

Both “Good Old Rock 'n’ Roll”
and “Alan: A Tribute To Elvis”
have recorded boxoffice success at
the Thunderbird Hotel, a Caesars
World property. The 620-seat-ca-
pacity Thunderbird show lounge
has been packed for both reviews.

“The hotel is not committed to a
rock policy,” states Jim Seagrave,
publicity director. “We’re pleased
with the way the leasing of the show-
room is operating at present.”

The Hote! Sahara, with the direc-
tion of Del Webb Hotels entertain-
ment vice president Lenny Martin
and rock promoter Gary Naseef.
pioneered the first rock shows at a
major Strip hotel in 1973 and con-
tinues showcasing of super rock
groups.

Both the Las Vegas and Flamingo
Hiltons booked Clark shows in Sept.
and Dec. of 1974.

According to Clark. hotels make
more money by outright leasing of
the room, thereby placing the
money-making aspect of a venture
on liquor sales. For the “Good Old
Rock 'n’ Roll” show, customers were
charged $7.50 and $6.50 for the
“Alan” review.

Freddie Cannoh. Cornell Gunter
and the Coasters and Dion provide
the excitement for the “Good Old”
show just ended, with a second,
four-week set for “Alan” Nov. 3-22.

Itis the talented eye of Clark that
makes his productions a success.

(Continued on page 35)
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NEW YORK—A move is unde:-
way to revitalize City Center. 3.000-
seat hall here, by broadening the
house booking policy to include
jazz. folk. rock and r&b musical
events.

Previously. dance. opera and
drama were the sole attractions held
in the city-owned facility.

It's generally believed that the
move to embrace pop musical cul-
ture was prompted by financial dif-
ficulties. There have been several
published reports in recent months
that tae hall was on the verge of per-
manently closing its doors.

Looking for a stopgap. though.

%ﬁmﬁﬁﬁ%ﬁ%iﬁm%'ﬁ%%ﬁm&%’ﬁ@&wm\ﬂﬁ*”ﬁaﬁﬂhﬂ :
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By JIM MELANSON
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SPRINGFIELD, MO. 65803

In Acts

]

the facility’s board of governors
voted to turn the hall’s direction over
to Music Fair Concerts. which also
runs Westbury Music Fair and three
other East Coast concert venues, and
Theatre Now.

The hall’s new “open house pol-
icy” will be presented to interested
parties at the Center Tuesday (4)
during a reception from 4 p.m. to 7
p-m.. says Lee Guber. president.
Music Fair Concerts.

Guber says that he’s optimistic
over the hall’s future. A major
change already effected. he contin-
ues. has been the reworking of union
arrangements to accommodate pop
acts.

Guber states that one-nighters
will be booked out on a flat fee basis

(Continued on page 29)

Back Injury Halts

Allman Bros. Tour

MACON-The second part of the
three-part Allman Brothers Band
Tour 75 has been interrupted be-
cause of a back injury suffered by
Johnny Lee Johnson. one of the
band’s two drummers.

Johnson has a 10-year history of
back problems. according to Bunky
Odom, vice president of Phil Wal-
den & Associates. Tickets sold for
the cancelled dates will be refunded.
and the third part of the Allman
Brothers tour will begin as sched-
uled Nov. 16 in Indianapolis.

Rock On Ariz. Merry-Go-Round

Doug Clark Guides Celebrity Theater To Top Venue

PHOENIX—Rock. Arizona style.
is on a merry-go-round. Actually it’s
on a revolving stage. 24 feet in
diameter.

Celebrity Theater has become in
four years the state’s premier rock
house. The theater plays host to ap-
proximately 60 to 65 shows each
year.

And that isn’t bad when vou con-
sider the Celebrity only seats 2.700.
Add that to the fact that most rock
artists do not like to play in the
round and it’s easy to understand
why promoter Doug Clark keeps
hustling.

I's a hustle that the 26-year-old
Clark enjoys and it has paid off.
When he first started booking shows
in the theater. it was a simple $3.50 a
ticket. first come—first served. There
were no permanent seats and the fa-
cility was used for everything from
boxing shows to mini-conventions.

Then new owners took over. re-
modeled the building adding per-
manent seats and booked a season of
pop attractions. While not losing
their shirts. the new owners failed to
make a dent in the pop market. long
dominated in Phoenix by New Eng-
land (Warwick. R.I.. Musical The-
ater) promoter Buster Bonoff.

The owners were sub-leasing to
Clark for rock shows and Clark was
cleaning up at the boxoffice. Within
a year Clark was hired to run the
hall, in addition to his rock book-
ings. He tried some pop attractions.
but after dismal boxoffice returns
with Roger Williams and the late
Duke Ellington. among others.
Clark decided to stick with rock.

“The pop shows just never paid
off.” Clark says. “The best we ever
did was break even.”

Clark experienced a similar fate
with jazz shows. failing to dent the
market with the likes of Woody Her-
man. Shirley Bassey. Chuck Man-
gione, Charles Lloyd and Weather
Report. Only Herbie Mann has been
able to pull a consistent audience
under the jazz banner.

With rock. Clark has built a huge
following in the Phoenix area for
concerts in the round. It is only 80
feet from the last row in the house to
the stage. For the last year. patrons
have been able to purchase tickets in
a smoking section and there are five
bars upstairs and the Encore Lounge
downstairs to service thirsts.

It has been difficult for other pro-
moters to bring rock shows to Phoe-
nix. The City’s Civic Plaza complex
boasts a 3.500-seat Assembly Hall
and a 6.500-seat Exhibit Hall. both
of which have never reached poten-
tial as far as rock shows are con-
cerned. The 2.500-seat Symphony
Hall is closed to most rock acts. The
main reason for Celebrity’s domi-
nance seems to be the fact that pa-
trons are comfortable in the building
and comfortable with shows in the
round. They are close to the action
and they can smoke and bring
drinks to their seats.

Shrewed booking by Clark has
also helped the situation. Heavy

L.A. Grove Heavy
With One-Nighters

LOS ANGELES—New manage-
ment at the Grove has intensified its
one-nighter booking policies.

Bill Evans trio played Saturday
(1) and this week John Klemmer
and Gabor Szabo work Thursday
(6). Morgana King appears Friday-
Saturday (7-8) and Dizzy Gillespie
goes Nov. 20.

Showsare at9and 11 p.m.. $5 ad-
mission.
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By HARDY PRICE

metal bands have never gone over
big in Phoenix and Clark knows it.
He sticks with straight-ahead rock,
boogie bands and the country-folk-
rock genre that is so popular in the
Southwest.

In doing so. Celebrity has claimed
several artists as its own including
John Stewart, Jerry Jeff Walker. Da-
vid Bromberg and Frank Zappa. It
was in Phoenix and at Celebrity
Theater that Bruce Springsteen, the
current darling of rock. received his
first major Western exposure. He

played four sellout shows within six
months.

“We've converted a lot of artists to
the round.” says Clark of his theater.
“Gordon Lightfoot didn’t like it at
first. nor did Loggins & Messina or
the Doobie Brothers.” Only Seals
and Croft gave Clark a flat turn-
down because of the circular stage.

“The bands are always panic
stricken when they see the stage.”
Clark says. “The problem is that
most have never played in the round

(Continued on page 47)

THE LONG ISLAND
MUSIC ORGANIZATION

presents on January 7, 1976
Hofstra University—Garden City

“SOUNDS OF LONG ISLAND”

Music Forum & Conference

Presented by L.LM.O. as a facility to discuss industry problems in
relation to Long Island verses New York City as a separate music
market with sessions including:

* Hassles in booking talent for Long Island

» The Disco scene

* Problems of Long Island radio in relation
to the music industry

+ Where do A&R people look for new talent
on Long Island

* How does a Long Island act get.
national representation

- Publicizing and promoting a Long Island concert
+ Breaking a record on Long Island

» Opening and operating a retail record store

- Impact of college radio in the industry

* Recording on Long Island

Registration includes continental breakfast, lunch, international buffet
dinner—entrance to all sessions, your work materials and special talent
showcase entertainment evening. Early-bird registration is $35.00.
After December 1st $45.00. Special college rate is $20.00.

L.I.LM.O. Forum-Conference
Attn: Len Rothberg, P.O. Box 348, Medford, L.I., New York 11763

Please register me for L.I.M.O. Forum-Conference at Hofstra University
—January 7, 1976. | am enclosing a check or money order in the amount of

0 $35.00 (special early-bird rate)
O $45.00 (after December 1st)
[ $20.00 (special college rate)

Name Title

Company Affiliation

Address

Phone

Allinformation on agenda avaitable will be sent immediately upon receiving
your registration!

For further information, contact Richard Branciforte, Good Times Publica-
tion, (212) 380-1795.
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LOS ANGELES—At Sound Ideas
Studio in New York City. owner-en-
gineer George Klabin has been
working on a score for a motion pic-
ture dealing with the life of Marilyn
Monroe. Titled *Goodbye, Norma
Jean,” the soundtrack is being pro-
duced by guitarist Joe Beck and Bob
Sterling. Film sound transfers will
be handled by Sound ldeas’ new
member, John Pace.

Klabin has also been busy doing
overdubs and mixes for the Johnny
Harris Orchestra, a Paul Anka Pro-
duction under the direction of
Johnny Harris—who happens to be
Anka’s arranger and orchestra
leader. Bob Both is recording tracks
for a new James Brown LP.

R

At Crystal Industries Studios in
North Hollywood. Kathe Green has
wrapped up her first LP under the
direction of producer Frank Wilson.
Andrew Berliner and Kevin Beamish
handled the engineering. H.B.
Barnum has been in working with
artist Jimmy Norman, and Elton
John dropped by for a quick session
with producer Robert Appere. Kiki
Dee, also produced by Appere.
stopped by to lay some tracks: David
Bowie was another recent guest. lay-
ing down a few tracks, while the
South Shore Commission, produced
by Dick Griffey, has just finished up
asingle. John Fischbach handled the
engineering. Don Cornelius has also
been in, producing material for the
Soul Train Gang. The Sylvers laid
some tracks with producer Freddie
Perren and engineer Jeff Sanders.
Other artists in the studio include
the Originals being produced by
Mike Sutton and Wilson. Willie
Hutch producing himself with David

Studio Track

By BOB KIRSCH

Henson and Sanders at the boards.
and a movie soundtrack. “River Ni-
ger.” produced by Jerry Goldstein
for Far Out Productions.

x  x %

The new, expanded facilities ad-
joining Filmways-Wally Heider Stu-
dios in Los Angeles are set for full
operation by the beginning of the
new year, according to Heider man-
ager Ron Trowbridge. Trowbridge
says the two-studio addition will
help serve the company’s increasing
demand for variety television pre-
recording. Plans are also being pro-
jected for new studios in New York
and Nashville.

*  x %

At the Columbia Recording Stu-
dios in San Francisco. Richie Rome
is in from Philadelphia working on
string and horn arrangements for a
new symphonic rock group dubbed
Mother’s Children. Bill Greene is
producing the effort. Berserkely
Records has wrapped up a Greg
Kihn LP with Glen Kolotkin engi-
neering and co-producing with Ma-
thew Kaufman. Also in recently was
Sneaky Pete of the Flying Buritto
Brothers, who cut a solo single. In
the mastering room. Neil Young’s
next LP, “Zuma,” has been com-
pleted. as has product from Barclay
James' Harvest, Heartsfield, Bobby
Womack and the Pointer Sisters.

* * *

In notes from around the country:
Doc Severinsen will be recording at
Dallasonic in Dallas shortly, as will
the Side Of The Road Gang for
Knifewing Productions. In Nashville.
Vicki Lehining has cut her first
single at Glaser Sound, with Ron

ISLEY BROTHERS
JIMMY CASTOR BUNCH
K.C. AND THE SUNSHINE
BAND
Madison Square Garden, New York

New York mayor Abe Beame took time out
from his financial troubles to send a representa-
tive to this Oct. 24 show to proclaim the day
“Fight The Power” day. The mayor's emissary
was greeted by a chorus of boos from the near
capacity crowd but that was the only time the
audience expressed displeasure as this was one
of the strongest soul shows to hit New York this
year.

_Signings_

Joni Mitchell re-signed to Asylum Records, as
has another of the label's big guns, Jackson
Browne. Each deal is for five years.

The Sylvers to Capitol. The soul family group
previously recorded for MGM-distributed Pride
Records. Also to Capitol: Ricci Martin, 22-year-
old son of Dean Martin; and the new Monkees
spinoff group of Dolenz, Jones, Boyce & Hart
whose first single is "'l Remember The Feeling.”

Bo Kirkland and Ruth Davis to Claridge Rec-
ords where they will record as a duo and individ-
ually.

Kool & The Gang re-signed to De-Lite Rec-
ords. Since joining the label several years back,
the group has achieved gold on two singles and
two albums. . .. Ace Spectrum to Queen Book-
ing.

The 0'Jays re-signed to Gamble-Huff's Phila-
delphia International Records. . . . Freddie Hart
to Jim Wagner's American Management for rep-
resentation. ... Barbara Mandrell re-signed to
ABC Dot.

Michel Polnareff to Atlantic. He's a Paris-
based writer-singer who is a major attraction
throughout Europe and Asia. He just completed
his first English-language album. ... Catch to
LK Records. . .. Joel Zoss, Arista artist, to Jack
Daley’s Company of Artists for management.

~_JdlentIn Action___|

The Isley Brothers brought the crowd to its
feet immediately by opening with their smash
single “Fight The Power” though much of the
tightness that highlights the recording was lost
in a totally inadequate sound system. The group
went through most of the material on their last
two albums, spotlighting younger brother Ernie
Isley's guitar work. The set seemed to drag a
little towards the end. The group ended the way
they began with “Fight The Power.” It seems
strange that a group with a long string of hits
like the Isley Brothers would perform the same
song twice, particularly since most of the au-
dience began to leave when they heard the tune
start for a second time.

Jimmy Castor was extremely well-received in
his portion of the show as he ran through most
of his current hits. Castor has long been one of
the most unique and entertaining talents in soul
music and with the solid band he has now he
should finally begin to get the recognition he de-
serves.

Opening was K.C. and the Sunshine Band
who are, with a well-choreographed horn sec-
tion, a tight funky rhythm section and the elec-
tric stage presence of keyboardist H.W. Casey, a
superlative live attraction.  ROBERT FORD JR.

HARRY CHAPIN
TOM CHAPIN
Avery Fisher Hall. New York

This artist gives the audience exactly what
they pay for—a well-rounded down-to-earth
three-hour concert. As a songwriter, Chapin
takes actual stories and builds each song
around them. Although not everyone of them
works as planned. the bulk will become known
as preces of extreme beauty and wisdom.

His backup band, now expanded to include a
drummer, piano and second guitar, worked very
well together. His cellist and bassist always add
a new dimension to his work, and the overall
sound that this unit adds is really multi-dimen
sional. They can sound like a complete orchestra
when they get togethet or they can play the part
of augmenting musicians.

His overall attitude toward his audience will

(Continued on page 47)

Haffkine and Kyle Lehning produc-
ing and Lehning engineering. Jefl
Lane is at Groove Sound Studios in
New York cutting an LP of his own,
with Eddie Youngblood engineering.
Lane is producer of the B.T. Ex-
press. Tanya Tucker is working at
the Sound Shop in Nashville cutting
her second MCA LP with Jerry
Crutchfield producing. Crutchfield
is director of MCA music in Nash-
ville.

At Ripcord Studios in Vancouver.
Wash.. Red Simpson and Lorraine
Walden have cut a single together
with owner Gene Breeden handling
production and engineering. Sheb
Wooley also cut a single in the facil-
ity, as did Michael Jarrod. The stu-
dio’s remote unit cut Country Joe
McDonald recently, with engineer-
ing handled by Ray Eldred.

The Total Experience Recording
Studios in Los Angeles has added a
24-track API board. completing the
transition to a full 24-track facility.
Also at the studio, Wayne Henderson
has been in producing the Blue
Notes with Frank Clark engineering.
‘The Sylvers have also been in, work-
ing with producer Freddie Perren
and engineers Larry Miles and Steve
Pouliot.

* K %

The Explorer Location Recording
Truck in Seattle had a busy summer.
Highlights for the firm included four
days in Canada cutting l6-track
masters for Bachman-Turner Over-
drive, cutting Charlie Daniels, Ayres
Rock and the Bob Seger Band at the
Seattle Jam outdoor concert. cutting
masters and demos for local artists
including Shy Anne, One Hand
Clapping, Pleasure, Ron Gardner,
Appaloosa, a live set for the Great
Pretenders, Dinosaur Weekend, a
live set for Joyous Celebration and a
KING/KZAM *Quad Radio Spec-
tacular” featuring John Klemmer.
The Explorer truck now counts an
Ampex MM-1100 16-track recorder.
Crown power amps. JBL monitors,
closed circuit TV, camera sync pulse.
up to 36 mikes on stage and vari-
band parametric EQ among its fea-
tures.

*  x

Pasadena Sound in Pasadena,
Calif., has opened a new 24-track
room. with Everything Audios’ Brian
Cornfield handling much of the de-
sign work. Manuel Acuna has also
been in the studio recently, accord-
ing to owner Gil Jones. At Delta
Recording in New York City. pro-
ducer Eddie Drennan has been in
working with Tipica Novel. Alsoin is
Marty Sheller, producing an LP for
a new group dubbed Cimmaron. Bob
Blank is handling the boards.

At Super Sound in Monterey.
Calif., Ben Ferrell has been in cut-
ting with producer Vernon Minow.
Lending a helping hand was John
Reid, manager of Elton John. Join-
ing the engineering team at the stu-
dio is Doc Storch. The studio’s other
engineer. Richard Sontag, has been
in working with Barr & Marullo.

N.Y. City Center

® Continued from puge 28

($1.550). while longer running
events will carry the standard guar-
antee against percentage of boxof-
fice gross.

Music Fair. itself. plans to pro-
duce concerts there. says Guber.
Like Theatre Now. though, Music
Fair’s main function will be to at-
tract independent producers and
promoters to the hall. Any leasing
arrangements will be worked
directly through the two firms.
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Campus

Jazz Push At NEC Parley

o Continued from page |

have to re-evaluate the future of the
conference at Grossinger's because
its grown so large.” says Haddon
Reines, regional convention coor-
dinator and activities director at El-
mira College. “Our projected growth
for next year’s meetings shows 1.200
delegates and 200 exhibits.”

Although jazz bookings have
been growing for more than one
year, according to many jazz-ori-
ented agents. it is only recently that
schools have begun to become re-
ceptive toward mainstream jazz, as
well as to already accepted jazz-
rock.

More than one fifth of the exhib-
itors featured one or more jazz at-
tractions and each admits that busi-
ness in this musical area is definitely
picking up.

Included in this list are Associated
Booking (Freddie Hubbard). Ed
Joyner (Shirley Scott), Magna Art-
ists (Thad Jones-Mel Lewis. Roland
Hanna), Contemporary Talent (Ed-
die Harris), Irene Pinn (Esther Phil-
lips), Gerard Purcell (Flying Island.
Camille Yarborough). Hit Attrac-
tions (Les McCann. Gil Scott-He-
ron), Willard Alexander (Lin Bi-
viano. Buddy Rich). Torrance-
Perrotta (Don Shirley, St. Louis Jazz
Quartet). Sutton Artists (Dave Bru-
beck, Herbie Mann), MJL Manage-
ment (John Payne Band) and Su-
preme Artists (Herbie Hancock.
Bobbi Humphrey).

Also represented with jazz acts
were RHL Management (Monty Al-
exander, Mose Allison. Barney Kes-
sel. Charlie Byrd), Kazuko-Hillyer
International (Randv Weston), RD
11T Ventures (Charles Earland.
Brecker Brothers), Musica Orbis
(Musica Orbis), Jazz Workshop Inc.
(Charles Mingus). Tempi (Albert
Dailey). Ariel Productions (Gary
Burton. Dave Liebman, Keith Jar-
ret), All-American Talent (Grover
Washington Jr.. Norman Connors.
Ray Ayers. Carlos Garnett), Marilyn
Atlas Management (Synergy). Cof-
fee House Circuit (John Aber-
crombie) and others.

The bicentennial has playved a
major part in promoting the accept-
ance of jazz on campus. according to
several students.

Earl Carter of Tempi Productions
says a lot of students came by and
discussed his artist. a jazz pianist, be-
cause of the approaching U.S. anni-
versary.

“A large number of student repre-
sentatives have indicated a strong
interest in jazz because of the bicen-
tennial, because it is more of an
American art form than other kinds
of music.” he says. “Because of this.
most schools are taking a chance on
jazz and introducing it to their stu-
dent bodies for the first time.”

Many of the students stopping by
Carter’s booth inquired whether or
not the act was really a jazz quartet
or just a group led by a jazz leader.

“Abby Hoffer of Magna concurs
with Carter’s thoughts and says that
the buying taste of students attend-
ing the conference seems to be
broadening into anything that
sounds good.

After showcasing pianist Monty
Alexander at the NEC national con-
vention in Washington last Febru-
ary. Pete Lambros of PHL Manage-
ment was deluged with requests for
bookings. He isstill scheduling dates
from that showcase and says the
spill-over of Alexander's jazz appeal
has continued into this meeting.

Jazz-rock acts continue to lead the
jazz path on campus and many con-
temporary artists are now consid-
ered to be in this musical area.

Artists like Buddy Rich. Maynard

Ferguson and Woody Herman are
now looked upon by some students
as jazz-rock acts. according to Bob
Kasha of Willard Alexander. He
says part of this has to do with the
growing sophistication on the part of
student entertainment buyers.

Sue Gordon of Jazz Workshop
Inc. says that jazz is opening up on
campus through the trail-blazing of
the jazz-rock acts, but she thinks
schools are now beginning to ex-
pand out into the “roots.”

“Things are being done in a back-
ward fashion. with students buying
some of the jazz-rock first and then
getting into certain contemporary
artists like Charles Mingus.” she
says. “It’s harder to sell the roots ma-
terial to schools. butit’s happening.”

Showcased jazz acts like the John
Payne Band and Lin Biviano found
some of the best interest from stu-
dent buyers.

“We received more than 20 inter-
ested offers after John Payne per-
formed at his showcase and people
are still coming over to inquire.” says
Michael Lembo. manager of Payne
and head of MJL Management.
“People seem to be so interested
booking jazz. that several literally
followed me back to my booth after
John's performance.”

Harry Abrahamson of All Ameri-
can Talent says that many students
are turning toward jazz acts. because
they are easier to work with an less
expensive than rock acts.

“Most of the agencies that work
with jazz acts are smaller than the
huge agencies that handle rock acts.
and because of this we return calls
much quicker and try to give person-
alized service to the schools.” he
states. “All of our jazz artists are
older and real professionals. and
since they don’t have 20 requests for
the same date. they can give the
schools a positive answer sooner.”

Abrahamson also points out that
most of his represented artists par-
ticipate in workshops on campus. as
well as their concert appearances.

“Because minority programming
on most campuses is very poor. this
combination of educational lectur-
ing plus performing is a very good
method of filling entertainment
gaps.” he adds.

Most of these agents selling jazz
acts at the conference agree that it
takes a little harder job of selling to
get these acts across than it does rock
acts.

“There is definitely an increasing
amount of interest in jazz on college
campuses, but it takes a little more
work to give the potential buyers the
backgrounds on the different art-
ists—many of whom are unfamiliar
to the average college student.” says
Andrew Simon of Ariel Productions.
“People are looking places other
than to boogie bands for entertain-
ment. because they want a much
higher level of sophistication in their

(Continued on page 35)

3 At West Chester

WEST CHESTER. Pa.—Three
jazz ensembles played an Autumn
Jazz Festival at West Chester State
College here booked by Lawrence
M. Goldfarb. Philadelphia pro-
moter. During the week. with the
Philips Memorial Auditorium on the
campus housing the festival. con-
certs were presented by Mavnard
Ferguson and his orchestra. the New
York Brass Violin Choir. and wound
up Sunday (2) with afternoon and
evening concerts offering Chuck
Mangione and his orchestra featur-
ing Esther Satterfield. plus the
Chuck Mangione Jazz Quartet.
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Discos

Disco Spawning
A New Diskery

ATLANTA Dance-A-Thon s
the name of a new label here which
1s the outgrowth of one of the first
mobile disco operations in the arca
formed in 1957

Because of increased competition
in the Southern disco area and a de-
sire to market the virtually untapped
creative resources in the new field.
the label was formed. John Pitner is
chief’ of promotions. Charles King

head of sales and Alex Janoulis chief

of finances.

The initial single release s by
Starfoxx. The group’s records will be
packaged with an insert “clue™ de-
scribing the situation that cach par-
tcular song evolved from. without
giving away the actual names of per-
sons involved or the lvrics.

Independent distribution is being
set up for Dance-A-Thon disks and
tapes throughout the country. Heili-
cher Bros. of Texas and Southland
Record Distribution of Atlanta have
recently agreed to distribute prod-
uct. Radio stations not being serv-
iced should write Box 13584, At-
lanta. Ga. 30324 for scrvice.

Photo by Wendi Lombardi

DISCO DANCE—Carol Douglas performs during the Great American Disco
Concert at Rockland Community College in upstate New York Oct. 11. Some
7,000 people turned out to listen to their favorite disco acts and to compete
for $1,000 in dance contest prizes. Drew Cummings produced the event. He
plans on taking the concept to other cities later this year.

Fresno Club Draws Elderly Jazz Buffs

LOS ANGELES -The disco
doors are opening for the not so
voung. The Climax disco in Fresno.
Calif.. claims to have a method of at-
tracting persons of all ages.

Tonv Ungaro. disk jockey and
coordinator of the club. has in-
cluded in his format nights which
are set aside for senior citizens who
still care to boogic.

By JEAN WILLIAMS

The club which holds 275 persons
and 1s said to be the “in™ spot to visit
in Fresno. features big band disks
spotlighting such jazzmen as Woody
Herman. Glenn Miller. Charlie
Buarnet. Benny Goodman plus more
contemporary jazz by Miles Davis
and others while entertaining its sen-
ior dancers.

The club has a statf of profes-

sional dancers whose primary duties
are to teach the young crowd who
jam the club nightly the newest
crazes.

Even its barmaids arc hired on
their ability to dance. Serving
drinks, although important. scems
secondary.

In his effort to stay in touch with

(Continued on page 31)

ONE FREEBIE IN 10

First Salsoul LP Rates
Major Marketing Program

NEW YORK - Salsoul Records.
recently formed disco-oriented la-
bel. is launching its LP product de-
but. “The Salsou! Orchestra.” with
an incentive stocking program  for
dealers and distributors. 10 be tied-
i with an overall merchandising
and promotional campaign.

The incenuve. offered on  first
tume orders only. comes out basically
o one free on 10 albums. The label
has also completed a promotional
mailing of advance copies of the disk
to some 1.000 discos and cluh Dls.

says Chuck Gregory. vice president
and general manager.

Four or five empty jackets will be
included in cach box of records
shipped. up to 25.000 units. for pro-
motional display purposes. Gregory
adds. He says imitial orders have al-
readv passed the above unit mark.
Radio and print tie-ins will also be
made available.

The album. which carries a sug-
gested list of $6.98. shipped Oct. 31,
Salsoul is a division of Cavtronics
Corp.. Latin music manufacturer
and distributor.

Club

By TOM

NEW YORK—"I Love Music” by the O'lays
(PIR) is now the top disco record in town here,
and it took all of three weeks from its release
date. The LP will be available shortly. Also com
ing soon is the new Archie Bell and the Drells LP
on TSOP. It should be a very hot dance product.

Atlantic Records will be refeasing the new
Trammps single “That's Where The Happy
People Go.” There will be a long disco version for
club play and shorter one for commercial sales.
There's been a lot of DJ talk about the record
ever since the label introduced it at a press
party announcing the act's signing. An album
will be released sometime in January. and it wilt
include three other strong disco cuts.

The new Blackbyrds album will be available
soon. and it should prove out as one of therr
best efforts to date “Rock Creek Party” and
‘Happy Music” are the strongest cuts on the
disks. Both songs feature the synthesizer and
are reminiscent of their first big hit “Walking In

Dialog

MOULTON

but with more of a funky flavor to it. is “Hash
And Eggs ~

TK is getting stronger with its own product as
well as with disks from several of the labels it
distributes. Notably, the label is no longer just
coming with a Miami sound, but with a diver-
sified musical approach Three singles recently
released by TK with good disco potential are:
“Fools Rush In" by Joey Forrello (Drive). with a
fantastic up track: “"Baptize Me With Your Love”
by Clarence Reid (Alston). featuring a straight
from Mempohis sound with good lvrics and a fine
production job by Steve Alaimo; and ~Get Down
With It (182)" by Cashmere (Lotta). a slower.
mellower sound with a slight overtone of the
B.T. Express.

Thanks to Mike Webb for helping with the
San Francisco report.

Atlantic is rush-releasing “Lady Bump" by
Penny McLane, one of the lead singers from the
group Silver Convention.

www americanradiohistorv com

Rhythm.” Another strong disco cut on the LP.

The greatest revolution in club and cabaret enter-
tainment since amplified sound. It's the way to
drastically cut back on the rising costs of entertain-
ment. It's a way of attracting customers that will beat
anything you've seen. And you can have this large-
screen musical entertainment for your customers’
dancing, listening and viewing pleasure now!

Video-disco units and programming are available
exclusively through us, and the number of units in
your area will be strictly limited to prevent over-
saturation. Don't miss the opportunity of a lifetime.

Write or call us now!

Video Disco

P.0O. Box 409, Account #11
Burlington, Wash. 98233

(604) 669-5621 Telex 04-508574
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Top Audience Response
Records In N.Y. Discos
This Week
1 |LOVE MUSIC—The O'Jays—Phila. Intl
2 LOVETO LOVE YOU BRBY—Donna
Summer—0Qasis (LP)
3 CASANOVA BROWN, (Do It Yourself, How
High The Moon)—Gloria Gaynor—MGM
(LP)
4 CARAVAN/WATUSI STRUT—Deodato—MCA
(LP)
5 EVERY BEAT OF MY HEART—Crown Heights
Affair—De-Lite (LP)
6 SUNNY-Yamboo—Montuno
7 UNDECIDED LOVE—The Chequers—
Scepter
8 DO THE LATIN HUSTLE—Eddie Drennon &
B.B.S. Unlimited—Friends & Co.
9 FLY ROBIN FLY/I LIKE ITSilver
Convention—Midland Intl (LP)
10 OVERTURE/LOVE MACHINE—The
Miracles—Tamla (LP)
11 YOU SET MY HEART ON FIRE-Tina
Charles—Columbia (vocal & inst)
12 SALSOUL RAINBOWS/TALE OF THREE
CITIES—Salsoul Orch.—Salsoul (LP)
13 BABY FACE—Wing & A Prayer Fife & Drum
Corps—Wing & A Prayer
14 1AM SOMEBODY-Jimmy James & The
Vagabonds—Pye (LP)
15 SUMMER OF 42/EXODUS—Biddu Orch.—
Epic (Exodus import only)

Downstairs Records (New York)
Retail Sales

This Week
1 SUMMER PLACE 76—Percy Faith —
Columbia

2 1LOVE MUSIC—The 0'Jays—Phila Intl

3 CHANGE (MAKES YOU WANT TO
HUSTLE)—Donald Byrd—Bluenote

4 NOWHERE —Hocus Pocus—Black Music
5 LOVETO LOVE YOU BABY—Donna
Summer—0Qasis (LP)
6 THE ZIP-MFSB—Phila. Intl
7 CASANOVA BROWN, DO IT YOURSELF,
HOW HIGH THE MOON—Gloria
Gaynor—MGM (LP)
8 SHE'S THE IDEAL GIRL/ERUCU—from the
“Mahogany" soundtrack—Motown (LP)
9 LET ME BE THE #1-Dooley Silverspoon—
Cotton
10 DATE WITH THE RAIN—Frankie Gee—
Claridge
11 SUNNY —Yamboo—Montuno
12 YOU SET MY HEART ON FIRE-Tina
Charles—Columbia (vocal & inst)
13 DELICIOUS —The Duprees—RCA
14 I'M N HEAVEN—-Touch Of Class—Midland
Intl
15 PAPAYA —Ursula Dubizak—Arista

Top Audience Response
Records In San Francisco Discos
This Week
1 BRAZIL/DANCE WITH ME—Richie Family—
20th Century (LP)
2 EVERY BEAT OF MY HEART—Crown Heights
Affair—De-Lite (LP)
3 FLYROBIN FLY-Silver Convention—
Midland Intl
4 CASANOVA BROWN, DO IT YOURSELF,
HOW HIGH THE MOON—Gloria
Gaynor—MGM (LP)
5 HEADLINE NEWS—Carol Douglas—Midland
Intl (special disco version)
6 DRIVE MY CAR—Gary Toms Empire—PIP
(special disco version)
7 YOU SET MY HEART ON FIRE—Tina
Charles—Columbia (vocal & inst)
8 TANGERINE-Salsoul Orch.—Salsoul (LP)
9 ONE MAN AIN'T ENOUGH-Jabara—A&M
10 TO EACH HIS OWN—Faith, Hope &
Charity—RCA
11 SPECIAL DELIVERY—Polly Brown—Ariola
American
12 1LOVE MUSIC—0')ays—Phila. Intl
13 LOVE MACHINE—The Miracles—Tamla
14 SUMMER PLACE 76—Percy Faith—
Columbia
15 LOVE TO LOVE YOU BABY—Donna
Cummer—0Oasis

BN permession of M publisher,

Colony Records (New York)
Retail Sales
This Week
1 |LOVE MUSIC— The 0'Jays—Phila Intl
2 SUMMER PLACE 76— Percy Faith—
Columbia
3 BABY FACE— Wing & A Prayer Fife & Drum
Corps—Wing & A Prayer
4 FLY ROBIN FLY /I LIKE IT— Silver
Convention—Midland Intl (LP)
5 NOBODY LOVES ME LIKE YOU DO DO—
Jeanne Burton—Cotton
6 THE ZIP— MFSB—Phila. intt
7 LOVE TO LOVE YOU BRBY— Donna
Summer—0Qasis (LP)
8 EXPERIENCE — Gloria Gaynor—MGM (LP)
9 CARAVAN/ WATUSI STRUT- Deodato—
MCA (LP)
10 I'M IN HEAVEN- Touch Of Class—Midland
intl
11 DISCO SAX— Houston Person—Westbound
12 EVERY BEAT OF MY HEART— Crown
Heights Affair—De-Lite (LP)
13 DATE WITH THE RAIN— Frankie Gee—
Claridge
14 LET ME BE THE # 1— Dooley Silverspoon—
Cotton
15 VOLARE - Al Martino—Capitol

Melody Song Shops
Retail Sales
(Brooklyn, Queens, Long Island)
This Week
1 LOVETO LOVE YOU BABY—Donna
Summer—0asis (LP)
2 SUNNY-Yamboo—Montuno
3 CASANOVA BROWN, DO IT YOURSELF,
HOW HIGH THE MOON—Gloria
Gaynor—MGM (LP)
4 | LOVE MUSIC—The 0'Jays—Phila. Intt
5 HEAVY LOVE IT TAKES ALL KINDS OF
PEOPLE—David Ruffin—Motown (LP)
6 SUMMER PLACE '76—Percy Faith—
Columbia
7 UNDECIDED LOVE—The Chequers—
Scepter
8 DATE WITH THE RAIN—Frankie Gee—
Claridge
9 BOOM BAM BUMP—Nehls Freeman—RCA
10 OVERTURE/LOVE MACHINE-The
Miracles—Tamla (LP)
11 AGGREVATION—Martha Velez—Sire (LP)
12 NOBODY LOVES ME LIKEYOU DO DO-
Jeanne Burton—Cotton
13 DO THE LATIN HUSTLE-Eddie Drennon &
B.B.S. Unlimited—Friends & Co.
14 EVERY BEAT OF MY HEART-Crown Heights
Affair—De-Lite (LP)
15 YOU SET MY HEART ON FIRE—Tina
Charles—Columbia (vocal & inst)

Top Audience Response Records
InL.A./San Diego Discos
This Week
1 LOVE MACHINE—The Miractes—Tamla
(LP)
2 FLY ROBIN FLY=Silver Convention—
Midland Intt (LP)
3 LOVETO LOVE YOU BABY—Donna
Summer—0asis (LP)
4 THAT'S THE WAY | LIKE IT-K.C. & The
Sunshine Band—TK
5 MESSIN’ WITH MY MIND —LaBelle—Epic
6 EVERY BEAT OF MY HEART—Crown Heights
Affair--De-Lite (LP)
7 DRIVE MY CAR—Gary Toms Empire—PIP
8 CHANGE WITH THE TIMES/EARTHQUAKE—
Van McCoy—Avco (LP)
9 PEACEPIPE-B.T. Express—Roadshow
10 1 LOVE MUSIC—0'Jays—Phila. intl
11 HOLLYWOOD HOT—Eleventh Hour—20th
Century
12 BRAZIL/LIFE FASCINATION—Ritchie
Family—20th Century (LP)
13 DANCE DANCE DANCE—Calhoon—Warner/
Spector
14 SECRETLOVE/GIVE ME MY MULE-
Commodores—Motown (LP)

15 NURSERY RHYMES—Peoples Choice—
TSOP (LP)

Discos

Mammoth Party At Madison Sq. Garden

® Continued from page 1
building a major tour on his own
production.

The feeling from both camps is

that arena managers around the
country will be cager to book such
an event to offset dropped attend-
ance figures and dark nights result-
ing from a softened concert market.

The Garden dates. Nader contin-
ues, will feature upwards of six label
acts and the music will be “non-
stop.” Local disco DIs are being re-
cruited to spin records between acts
to keep the dance atmosphere going.

Nader says that he’s working
direetly with the Record Pool. diseo
DJ organization here. to select rec-
ords for the breaks and to coordinate
a word-of-mouth promotional cam-
paign in local clubs.

Somie 300 radio spots (60 seconds
each) will also come into play for
promotional purposes. They'll go on
the air three weeks prior to the event
and will be heard on such local sta-
tions as WPIX. WABC. WXI.O and
either WBLS or WPLJ.

Nader also says he is currently
negotiating with the television net-
works to tape the concert for a pre-
Christmas special airing. If the net-
works should take a pass, Nader still
plans to video the event.

Tickets for the evening are $8.50
for all reserved seats. The arena's
floor. capable of halding some 3,000
persons will be left open for dancing
purposes. The Garden's upper decks
will also go dark because anyone sit-
ting there wouldn’t have ready ac-
cess to the floor.

The event will feature unique

Projection By
Laser Imminent

CINCINNATI—-An audio con-
trolled laser light for wall projection
is being developed by Smithall Elec-
tronics Inc. for marketing to discos
in about six months.

The firm designs and manufac-
tures neon and incandescent lighted
dance floors and control consoles. as
well as active crossover networks.
pre-amps and speaker cabinets with
subsonic capabilities.

“In larger clubs. we attempt o
reach a 20 to 30 Hz bass range and
acoustically equalize the sound
level.”™ says Steve Kappel. general
manager.

The company. in business since
1967. provides sound and light
packages in the $20.000 o $30.000
range for national accounts. includ-
ing the Uncle Sam and Mad Hatter
chains.

trimmings. continues Nader. He says
that several thousand dollars are
being budgeted just to decorate the
cavernous hall and create a more
“intimate” surrounding for the
dancers.

Several stages will be constructed
on the Garden floor to spotlight
dancers. while the acts themselves

Elderly Flock To

® Continued from page 30

the newest records. “most of which
are not heard on the radio yet.” says
Ungaro. he scans the local record
shops requesting to hear any new
product in stock.

“The Climax purchases its rece-
ords.” explains Ungaro. adding.
“the labels are not servicing us with
product.”

With the assistance of record
shops which spin” new records for
him plus Billboard's disco and soul
charts. Ungaro is able to compile
his weekly playlist.

The list is also a mixture of tunes
most requested by his audience in
addition to requests on stations
KYNO. KFYE-FM and KFIG in
Fresno.

Friday and Saturday are oldie but
goodies nights. however. current
music is slipped in for those not to-
tally geared to nostalgia.

Ungaro. who also instructs in the
newset dances, is a former deejay at
WNEW. New York and KLIP.
Fresno.

The club. which is open seven

llustration by Steve Lyons
Artist’s sketch of planned staging for disco dance at Madison Square Garden.

will perform from either of two main
stages. onc at each end of the hall.

Air-filled balloons, ranging in
diameter from 18-feet to 36-feet will
be hung throughout the hall and
special lighting effects will also be
used. Designing the event is Steve
Lyons Associates and lighting
chores go to Bob See.

Fresno Climax

days a week from 2 pm.-2 am.,
sports 50-cent drinks before 8:30
p-m.. and there is no cover charge.

A major feature of the spot is its
game room. which Ungaro indicates
supports the club before the sun goes
down.

“Queen of Disco”’

GLORIA
GAYNOR

Exclusive Representation
by

NORBY WALTERS
ASSOCIATES

(516) 822-9100

LIGHTING SYSTEMS DESIGNED TO OFFER
MAXIMUM CONTROL OF LIGHTING IN
THE DISCOTHEQUE ENVIRONMENT

P.D.C.—6x9 mini-console
sophisticated—versatile

DIGITAL LIGHTING CORPORATION

141 West 24th Street, New York, N.Y. 10011 - (212) 691-0840

P.D.C. 3

simple—pre-programmed

The P.D.C. 3 is a fully self-contained audio
activated three-circuit controller. The flexi-
bility of the mini-console 6x9 permits un-
limited design capability.
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3 As Of 10/27/75
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 BAD BLOOD-—Neil Sedaka—Rocket

40460

2 FEELINGS—Morris Albert—RCA
10279

3 BALLROOM BLITZ—Sweet—Capitol
4055

LYIN' EYES—Eagles—Asylum 45279

MR. JAWS—Dickie Goodman—Cash
451 (Private Stock)

6 ROCKY—Austin Roberts—Private
Stock 45020

7 MIRACLES—Jefferson Starship—
Grunt 10367

8 WHO LOVES YOU—4 Seasons—
Warner Bros./Curb 8122

9 ISLAND GIRL—Elton John—MCA
40461

10 RHINESTONE COWBOY—Glen
Campbell—Capitol 4095

11 HEAT WAVE—Linda Ronstadt—
Elektra 45282

12 I'M SORRY—John Denver—RCA
10353

13 GAMES PEOPLE PLAY—Spinners—
Atlantic 3284

14 SKYHIGH—Jigsaw—Chelsea 3022

15 AIN'T NO WAY TO TREAT A

LADY—Helen Reddy—Capitol
4128

16 LADY BLUE—Leon Russell—Shelter
40378 (MCA)

17 THE WAY | WANT TO TOUCH
YOU—Capt. & Tennille—
A&M1725

18 - SOS—Abba—Atlantic 3265

19 SOMETHING BETTER TO DO—
Olivia Newton.John—MCA 40459

20 BLUE EYES CRYIN' IN THE RAIN—
Willie Nelson—Columbia 3-10176

21 DANCE WITH ME—Orleans—Asylum
45261

22 LOW RIDER—War—United Artists
706

23 NIGHTS ON BROADWAY—Bee
Gees—RSO 515

24 | ONLY HAVE EYES FOR YOU—Art
Garfunkel—Columbia 3-10190

25 GET DOWN TONIGHT—KC & The
Sunshine Band—TK 1009

26 JUST TOO MANY PEOPLE—Melissa
Manchester—Arista 0146

27 BRAZIL—Ritchie Family—20th
Century 2218

28 FAME—David Bowie—RCA 10320
29 IT ONLY TAKES A MINUTE—
Tavares—Capitol 4111

30 BLACK SUPERMAN/MUHAMMAD
ALl—Johnny Wakelin & The
Kinshasha Band—Pye 71012

31 YOU-—George Harrison—Apple 1884

32 SATURDAY NIGHT—Bay City
Rollers—Arista AL 4049

33 MY LITTLE TOWN—Simon &
Garfunkel—Columbia S-10230

34 THIRD RATE ROMANCE—Amazing
Rhythm Aces—ABC 12078

35 SECRET LOVE—Freddy Fender—
ABC/Dot 17585

36 1I'M ON FIRE—5000 Volts—Philips
40801

37 FEEL LIKE MAKIN' LOVE—Bad
Codmpany—Swan Song 8413

38 WHAT A DIFF'RENCE A DAY
MAKES—Esther Phillips—Kudu
925

39 WASTED DAYS AND WASTED
NIGHTS—Freddy Fender—ABC/
Dot 17558

40 RUN JOEY RUN—David Geddes—
Big Tree 16044

As Of 10/27/75
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 WINDSONG—John Denver—RCA
Asylum 7E-1039
2 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039
3 RED OCTOPUS—Jefterson
Starship—Grunt BFL1-0999
4  WISH YOU WERE HERE—Pink
Floyd—Columbia PC 33453
5 CLEARLY LOVE-—Olivia Newton-
John—MCA 2148
6 GREATEST HITS—Elton John—MCA
2128
7 CAPTAIN FANTASTIC & THE
BROWN DIRT COWBOY—Elton
John—MCA 2142
8 PRISONER IN DISGUISE—Linda
Ronstadt—Asylum 7E-1045
9 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—
A&M SP 3405
10 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020
11 GREATEST HITS—John Denver—
RCA CPL1-0374
12 CAT STEVENS' GREATEST HITS—
A&M SP 4519
13 BACK HOME AGAIN—John
Denver—RCA CPL1-0548
14 FANDANGO-—Z.Z. Top—London PS
656
15 ENDLESS SUMMER—Beach Boys—
Capitol SVBB 11307
16 HONEY—Ohio Players—Mercury
SRM-1-1038
17 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133
18 KC & THE SUNSHINE BAND—TK
603
19 HEARTS—America—Warner Bros.
BS 2852
20 GREATEST HITS—Tony Orlando &
Dawn—Arista AL 4045

21 BETWEEN THE LINES—Janis lan—
Columbia PC 33394

22 SEDAK'S BACK—Neil Sedaka—
Rocket 463

23 STILL CRAZY AFTER ALL THESE
YEARS—Paul Simon—~Columbia
PC 33540

24 IV—Led Zeppelin—Atiantic SD 7208

25 STRAIGHT SHOOTER—Bad
Company—Swan Song SS 8413

26 PICK OF THE LITTER—Spinners—
Atlantic SD 18141

27 BREAKAWAY—Art Garfunkel—
Columbia PC 33700

28 ALIVE!—Kiss—Casablanca NBLP
7020

29 TOMMY/ORIGINAL SOUNDTRACK
RECORDING—Polydor PD2-9502

30 THE HEAT IS ON—Isley Bros.—T-
Neck PZ 33536

31 TOYS IN THE ATTIC —Aerosmith—
Columbia PC 33479

32 MINSTREL IN THE GALLERY—
Jethro Tull—Chyrsalis CHR 1082
(Warner Bros.)

33 EXTRA TEXTURE—George
Harrison—Apple SW 3420

34 WIN, LOSE OR DRAW-Aliman
Bros. Band—Capricorn CP 0156
(Warner Bros.)

35 «ATLANTIC CROSSING—Rod
Stewart—Warner Bros. BS 2875

36 BLUES FOR ALLAH—Grateful
Dead—Grateful Dead GD-LA494-G

37 BORN TO RUN—Bruce
Springsteen—Columbia PC 33795

38 WIND ON THE WATER—David
Crosby/Graham Nash—ABC
ABCD 902

39 THE HUNGRY YEARS—Neil
Sedaka—Rocket PIG 2157

40 MELLOW MADNESS—Quincy
Jones— A&M SP 4526

BMI Honors Midwest Organists

CHICAGO—Organists for sports
events were recognized by BMI here
at the Third Annual Music And
Sports Luncheon Oct. 30, with Ed-
ward N. Cramer, BMI president,
making presentations to Ron Bogda,
organist at the Chicago Stadium for
the Blackhawks and Bulls; Wilner

Burke, organist for the Green Bay
Packers since 1927. Frank Charles,
who supplies music for the Mil-
waukee Brewers and Milwaukee
Bucks; Nancy Faust, at the White
Sox Park keyboard; and Frank Pel-
lico, Wrigley Field organist.

(assical

Intl. Music Council Appoints

New Head:

NEW YORK-The International
Music Council named a new presi-
dent, aired problems and goals and
made changes in its bylaws, during
its four-day confab held last month
in Toronto.

At the meeting, attended by dele-
gates from 55 National Music Coun-
cil Committees and 16 of the 18 in-
ternational member organizations
and individual members, Narayana
Menon (India) was named IMC
president. Vice presidents elected for
this biennium are Egon Kraus (Ger-
many), John Roberts (Canada), Ti-
bor Sarai (Hungary). Dimiter
Christov (Bulgaria) was elected sec-
retary general: John Morton (Great
Britain) was elected treasurer.

Among the changes in the bylaws
were the following: An individual
member, who previously could serve
only four years, may now be re-
elected: IMC will now have three vice
presidents instead of one: the post of
treasurer was reinstated. An after-
noon session centered on IMC’s role
with UNESCO and problems that
have arisen as a result of UNESCO’s
attitude toward Israel. It was sug-
gested that UNESCO give travel
grants to those musicians involved in
contests.

Fourteen panels on seven subjects
featured musicians from around the
world. Among U.S. panelists were
Oliver Daniel. vice president, BMI;
Richard Johnston of Calvary U.: Ir-
ving Lowens, Yehudi Menuhin and
Merle Montgomery. president of the
National Music Council. Official
delegates for the U.S. were Barry
Brook. International Association of
Music Libraries, Ms. Montgomery,
with Doris O'Connell. executive sec-
retary of NMC. as alternate.

D.C. Orchestra,
Assn. In Accord
On a New Pact

WASHINGTON-The National
Symphony Orchestra Assn. and the
D.C. American Federation of Musi-
cians, Local 161-710, have reached
an agreement on a new contract.

The agreement covers the services
of the Orchestra’s musicians for the
three-year period beginning with the
opening of the 1975-76 season. The
orchestra has been working on an
extension of its previous contract
which ended Sept. 27, in order to
complete its concert obligations in
the Haydn Festival.

The package commits the associ-
ation to additional expenditures to-
taling $985,000 over the next three
years.

The new pact increases the annual
minimum salary from $15.860 to
$20.800 over a three-year period.
The present minimum weekly sal-
ary, $305, is increased to $325 in
1975-76 season: $350 in 1976-77:
and to $400in 1977-78. Increases per
week are $95 over a three-year pe-
riod.

The new contract also offers ex-
panded benefits including pensions,
medical and life insurance. Vacation
weeks, which at present amount to
six weeks annually, increase to seven
weeks in the second and third years
of the contract. Daily expenses while
touring will be increased to0 $32, $35,
and $38 in the respective years from
the current $29.
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Two new international organiza-
tions were admitted to IMC. Other
items of interest were:

International Music Day will be
declared each year and it will prob-
ably be on Oct. 1: World Music
Week will be held biennially as a
part of the IMC Assembly; The next
General Assembly of UNESCO will
be held in Geneva in 1976.

A Yehudi Menuhin birthday con-
cert is planned by the Orchestre Na-
tional du Monte Carlo on April 30,
1976, when Hephzibah and Je-
remmy Menuhin will perform and
Yehudi will conduct; The next In-
ternational Rostrum of Composers
will be held in Paris, May 17-22,
1976. The 12th International Con-
ference of ISME will be held in
Hanover, July 3-8, 1976: The 4th In-
ternational Rostrum of Young Inter-
preters will be held in Bratislava,
Czechoslovakia, October 1976; The
50th Festival and General Assembly
of ISCM will be held in Boston, Oct.
24-31, 1976.

Also, a TV Opera prize of $5.000
is to be awarded within the frame-
work of the Salzburg Festival in Au-
gust 1977.

Plans are to launch two new series
in the Unesco collection of records;
A. Young Interpreters, in coopera-

Col Push On
Carlos ‘Request’

NEW YORK-—“Walter Carlos:
By Request” is Columbia Master-
works third Record of The Month.
Like the two previous releases. “By
Request” will be specially priced for
the first 90 days. The album is being
released in stereo only as is the tape
version.

The album contains a 7-inch sam-
pler disk containing cuts from the
entire Carlos catalog. “By Request”
will be supported by a national pro-
motion campaign, which will in-
clude ads in the major trade and
consumer publications, special in-
store displays including both posters
and mobiles, as well as radio spots,
especially at FM stations.

The concept of the album was the
result of a postcard survey under-
taken in 1972-73. The cards were in-
cluded in the Carlos “Sonic Season-
ings” album and invited buyers to
suggest repertoire to be used in a
new album. More than 5.000 replies
were received, according to Rachel
Elkind, Carlos’ producer. “By
Request” was released in England
several months ago.

Five-LP Release

Changes Some Bylaws

tion with the IRYA: B. Master Con-
certs, in cooperation with MTMAF.
The promotion of young musicians
is to be implemented by the Inter-
national Society of Music Education
and the International Federation of
Musicians: An IMC award will be
presented biennially on Inter-
national Music Day to the Musician
whose efforts during the past two
years is considered to have contrib-
uted the most to international un-
derstanding.

The next IMC Assembly will be
held in Prague in 1977, The 1979
IMC Assembly may be held in Aus-
tralia.

Soviet Pianist
Cuts DG Album

MOSCOW—Pianist Lazar Ber-
man is in Berlin to cut an album with
Berliner Philharmonic under Her-
bert von Karajan for Polydor/DG.
The program scheduled to be taped
was the Tchaikovsky First concerto
for piano and orchestra and one of
the two Liszt’s concertos for piano
and orchestra.

Berman, 45. a graduate of Mos-
cow conservatory and former stu-
dent with the late Prof. Alexander
Goldenweiser is relatively little
known in this country. He is not con-
sidered to be in the first 10 of Soviet
pianists currently, although he is a
virtuoso and probably the best inter-
preter of Liszt’s piano music in Rus-
sia now.

He has released just a few albums
for Melodiya. His best known album
nationally is the Liszt Transcen-
dental Etudes, a two-record set, the
original recording made in monau-
ral in 1963. Since then Melodiya has
reissued the album six times and for
the most recent reissue the disks
were electronically rechanneled for
stereo.

Other three albums by Berman:
Rakhaminiov, Chopin, Skriabin,
Ravel, Debussy: Skriabin/Ravel’s
pieces plus Liszt's Les Funerailles
and “Hungarian Rhapsody No. 9™
and Schumann’s “Sonata No. 2in G
minor” and Opus No. 12, and the
Schubert-Liszt pieces. Last May
Berman recorded the Liszt “H-moll
Sonata” for Melodiya to be released
later this year—in fact his first album
in 10 years. The sonata was first re-
corded and released by Berman in
London in 1958 for Saga label. This
was his first recording session
abroad.

U.S. impresario Jacques Leiser re-
portedly plans to introduce the pian-
ist to the American audience this
month and in February.

Connoisseur Society Push

NEW YORK — Connoisseur So-
ciety is mounting a special campaign
in conjunction with its five releases
set for this month.

CS will advertise in the Schwann
catalog, has set up spots on some
classical radio stations and is using
cooperative newspaper advertising
in the consumer press. Also, accord-
ing to Rosana Silver, marketing di-
rector, a major promotion is sched-
uled to begin Nov. 10 with the 30
Korvettes’ stores in conjunction with
the Korvettes’ one-hour show on sta-
tion WQXR on Sunday (9), which
will be devoted entirely to CS prod-
uct.

The records, which are being re-

leased under the licensing agree-
ment with Pathe-Marconi-EMI of
France. are: Lizst Piano Concerti
No. I and 2, Gyorgy Cziffra pianist,
conductor, Gyorgy Cziffra Jr., and
the Orchestre de Paris: Schubert’s
Wanderer Fantasie/Schumann So-
nata No. 2 in G Minor, Bruno-Leon-
ardo Gelber, pianist: Brahms So-
nata No. 3 in F Minor and
Rhapsody No. 2 in G Minor, Bruno-
Leonardo Gelber, pianist: Chopin—
the Four Scherzi and Fantaisie in F
Minor, Francois Duchable, pianist;
and Brahms Piano Concerto No. 2,
Bruno-Leonardo Gelber, pianist,
Royal Philharmonic Orchestra, Ru-
dolf Kempe, conductor.



www.americanradiohistory.com

Jukebox
Programming

Operators Profit
From Dr. Malone
At Chicago Expo

By ANNE DUSTON

CHICAGO- A hypothetical com-
pany named Shamrock Music was
used by Dr. John A. Malone to dem-
onstrate operational analyses and
strategies that a jukebox operator
can follow for a more beneficial
profit picture. at a seminar on “Con-
trolling Your Operations™ at the
Music Operators of America recent
exposition here.

Dr. Malone is associate dean for
graduate study. Cellege of Business
Administration. Univ. of Notre
Dame.

The flow sheets for the mythical
company pinpointed costs and prof-
its in all arcas of business. and al-
though cxtensive. Dr. Malone rec-
ommends that without such detailed
expense reports. a firm is not aware
of specific areas of profit and loss.
and therefore cannot improve its op-
eration. and may cven be experi-
encing a correctable financial loss.

Under assets and habilities,
Shamrock also lists the number and
age of machines in the field. an im-
portant area of information to avoid
being hit with new machine require-
ments at one ume.

Cash flow sheets indicated  that
the company had too much money
in the bank at the end of the year
carning 5 percent. while paving 15
pereent in loans. “Many a company
goes broke because it doesn’t have a
cash flow picture which would point
up these errors and illustrate where
you really arc.” Malone points out.

The firm has 240 machines and
gross revenues of $436.900. aver-
aging $35 per week on cach ma-
chine. The operating statement lists
cost of sales as $255800 and ex-
penses of $172.000. for carnings of
$9.000. Expenses include such items
as a salary for the owner, and em-
ploye fringe benefits that amount o
20 percent above base salary.

Comparing return on sales to re-
turn on investment, the tables show
a 4.80 percent mnvestment return,
considered low in todav's market.
Three ways to improve the return on
investment. Malone says, is to huve
lower expenditures with the same
number of sales. increase gross reve-
nue and have less capital ticd up.

Pricing. based on US. average.
was 2/25-cents in 80 percent of loca-
tions. and 3/25-cents in 20 pereent
of locations. for an average 11.6
cents per play. “Play costs have
doubled since 1940 while the na-
tional price level has gone up five
times.” Malone commented. Gross
income from 24 locations was $10
per eweek. with a 50/50 commission
split.

Service stops are costing Sham-
rock $3.94 each. with one stop per
week to change four records. In-
cluded in the calculations are direct
costs for auto depreciation. recards
and routemen salaries. plus indirect
office costs.

Considering direct and indirect
costs, commissions. and gross prof-
its. Shamrock finds it is only profit-
able on 144 out of 240 locations. and
losing money on 96 locations.

In cutting costs. reccommendations
include ehmination of loss locations.
reductions in service cvele and
record  sclection  turnover.  equip-
ment rental of autos and machines
to free captial. part-time help. lower
cost autos. commission changes. and
combining maintenance and route-
men functions.

Billboard

Billboard SPECIAL SURVEY for Week Ending 11/8/75

< Copyright” 1975, Bil-
board Publications, Inc.
No part of this publication
may be reproduced,
stored in a retrieval sys-
tem, or transmitted, in any
form or by any means,
electronic, mechanical,
photocopying, recording,
or otherwise, without the
prior written permission of
the publisher.

These are best selling middie-of-the-road singles compiled from

_E national retail sales and radio station air play listed in rank order.
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E = =z TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 6 THE WAY | WANT TO TOUCH YOU
Captain & Tennille. A&M 1725 (Moonlight and Magnolias. BMI)
2 1 7 SOMETHING BETTER TO DO
Olivia Newton-John, MCA 40459 (ATV. BM})
3 4 7 LYIN' EYES
Fagles. Asylum 45279 (Benchmark/Kicking Bear. ASCAP)
4 |14 2 MY LITTLE TOWN
Simon -& Garfunkel. Columbia 3-10230 (Paul Simon. BMI)
5 8 6 JUST TOO MANY PEOPLE
Melissa Manchester. Arista 0146 (Braintree/Rumainia Pickieworks, BMI)
6 |18 5 MEXICO
James Taylor. Warner Bros. 8137 (Country Road. BMI)
7 3 |12 | ONLY HAVE EYES FOR YOU
Art Garfunkel. Columbia 3-10190 (Warner Bros. ASCAP)
8 5 9 DIAMONDS & RUST
joan Baez. A&M 1737 (Chandos. ASCAP)
9 |16 8 VOLARE
Al Martino, Capitol 4134 (Robbins/S.D.R.M. ASCAP)
10 | 10 9 SUMMER OF '42
Biddu Orchestra. Epic 8-50139 (Columbia) (Warner Bros. ASCAP)
11 [ 15 5 SAD EYES
Andy Williams. Columbia 10208 (Don Kirshner/Kirshner Songs. BMI)
12 |12 8 HELP ME MAKE IT (To My Rockin’ Chair)
B ) Thomas ABC 12121 (Baby Chick, BMI}
13 {17 2 OUR DAY WILL COME
Frankie Valli. Private Stock 45043 (Almo/Shamler. ASCAP)
14 6 |11 CAROLINA IN THE PINES
Michael Murphey. Epic 8-50131 (Columbia) (Mystery. BMI)
15 7 |10 WHO LOVES YOU
Four Seasons, Warner Bros./Curb 8122 (Seasons/ Jobete, ASCAP)
16 9 |13 GAMES PEOPLE PLAY
Spinners. Attantic 3284 (Mighty Three. BMI)
17 119 4 SUNDAY SUNRISE
Anne Murray. Capitol 4142 (Screen Gems-Columbia/Sweet Glory. BMI)
18 | 11 |10 MY FATHER'S SONG
Barbra Streisand. Columbia 3-10198 (Leeds/Wild Screen. ASCAP)
19 | 21 4 SKY HIGH
Jigsaw. Cheisea 3022 (Duchess, BMI)
20 | 39 3 THEME FROM “MAHOGANY” (Do You Know Where You're Going To)
Diana Ross. Motown 1377 (Jobete. ASCAP/Screen Gems-Columbia. BMI)
21 122 8 CASTLES IN THE SAND
Seals & Crofts. Warner Bros. 8130 (Dawnbreaker. BMY)
22 |27 6 MIRACLES
Jefferson Starship Grunt 10367 (RCA) (Diamondback. BMI)
23 133 4 BLUE EYES CRYIN' IN THE RAIN
Willie Nelson. Columbia 3-10176 (Milene. ASCAP)
24 | 32 6 KEEP ON TRYIN’
Poco. ABC 12126 (Fools Gotd, ASCAP)
25 | 28 3 HEAT WAVE
Linda Ronstadt. Flektra 45282 (Jobete. ASCAP)
26 | 25 7 BAD BLOOD
Neil Sedaka. Rocket 40460 (MCA) (Don Kirshner. BMI/Kirshner Songs. ASCAP)
27 | 36 5 JUST QUT OF REACH
Perry Como. RCA 10402 (Four Star. BMD
28 | 29 4 MANHATTAN SPIRITUAL
Mike Post, MGM 14829 (Zodiac. ASCAP)
29 {20 |12 | GO TO PIECES
Cotton. Lioyd And Christian. 20th Century 2217 (Noma/Vicki. BMI)
30 | 41 2 THIS IS WHAT YOU MEAN TO ME
Engelbert Humperdinck. Parrot 40085 (Oceans Blue/Friday's Child. BMI)
31 | 37 3 SECRET LOVE
Freddy Fender. ABC 17585 (Warner Bros. ASCAP)
32 |4 8 ROCKY
Austin Roberts. Private Stock 45020 (Strawberry Hill. ASCAP)
33 |13 |10 LADY BLUE
Leon Russell. Shelter 40378 (MCA) (Skyhili. BMI)
34 | 35 6 WHAT A DIFF'RENCE A DAY MAKES
Esther Phillips. Kudu 925 (Motown)
(EB Marks. BMI/Stanley Adams. ASCAP)
35 |23 5 MIDNIGHT SHOW
Bobby Vinton, ABC 12131 (Don Kirshner. BMI)
36 |30 |11 | DON'T BELIEVE IN IF ANY MORE
Roger Whittaker. RCA 10356 (Arcola. BM!
37 | 47 2 SKYBIRD
Tony Oriando & Dawn. Arista 0156 (Dramatis/New York Times. BMI)
38 | 40 2 S0S
Abba Atlantic 3265 (Countless. BM1)
39 (26 |13 I'M SORRY
John Denver. RCA 10353 (Cherry tane ASCAP)
40 |[ETITEp  FLY ROBIN FLY
| Sitver Convention. Midiand International 10339 (RCA) (Midsong. ASCAP)
4] | 44 l 3 OPERATOR
Manhattan Transfer, Atiantic 3292 (Conrad. BMI
42 m LOVE SONGS ARE GETTING HARDER TO SING
Maureen McGovern. 20th Century 2234 (Senor. ASCAP)
13| 34 \ 7| AL OVER ME
Charlie Rich. Epic 8-50142 (Columbia) (Ben Peters/Charsy. BMI)
44 m SUMMER PLACE '76 (The Theme From a “Summer Place”)
” ,  Percy Faith Columbia 3-10233 (Warner Bros.. ASCAP)
45 m COUNTRY BOY (You Got Your Feet In LA)
; Glen Campbell, Capitol 4155 (ABC/Dunhitl/One Of A Kind. BMI)
46 m ISLAND GIRL
Eliton john. MCA40461 (Big Pig/Leeds. ASCAP
47 | 48 2 I'M STILL GONNA NEED YOU
Osmonds, MGM 14831 (Mafundi/Unichappell. BMY)
48 | 46 5 COMING IN OUT OF THE RAIN
Gayte McCormick. Shady Brook 017 (Little Peanut. ASCAP)
49 | 42 7 BIG MABLE MURPHY
Sue Thompson. Hickory 354 (MGM) (Acuff-Rose. BMI)
50 TN  THE HOMECOMING

Hagood Hardy. Capitol 4156 (ATV. BMI)
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iloéTWhitbum’s
TOP EASY LISTENING
RECORDS 1961-1974

The record book of charted music
everyone’s been waiting for!

The authority on Easy Listening music is
now in print. A play by play record book.
Every page packed with useful information,
including every song title and artist to make
Billboard’s “Top 50 Easy Listening”charts from
1961 through 1974. Includes a complete Artist
Section, as well as a complete section arranged
by title.

Features:

» Date (month/day/year) record first hit charts

» Highest charted position

» Total weeks on charts

» Label and record number

» Plus, a quick reference to spot Top 10 and
No. 1 records.

Everything you need at
your fingertips...

including a Trivia Section and a Photo Section
of the top 40 Easy Listening artists. It’s a must
book for the professional, as well as the serious
music lover. Order your copy today!
Only $25 postpaid in U.S.A.

Now you can
have the ‘complct‘t‘:
Record Rescarc |
Collection through 1974.

Chcck hc‘o\"!

P.O. Box 82
Menomonee Falls, WI 53051

Please send me the books listed below: SUPPLEMENTS
1 $10 each
! Top Easy Listening '61-'74 . $25 Top Pop 74
Top Pop™40-55 ... . ......... $20 Top Pop ’73
A Top Pop ’55-72 (Soft Cover). .. $30 Top LP’s '74
Top Pop ’55-’72 (Hard Cover). . $40 Top LP’s '73
Top C&W 74971 . ........... $25 Top C&W 74
Top R&B’49-’71 ............ $25 Top C&W ’72-'73
Top LP’s’45-72 . .. ......... Top R&B 74
Top R&B '72-73

Overseas orders add $3.00 per book, add $1.00 per supplement.

Name
Address
City State
All books based on Billboard’s charts.

1
1
1
i
1
]
1
1
I
i
: Check or money order for full amount must accompany order.
1
1
1
I
1
1
1
1
)
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Jazz

MONTREUX JAZZ

LOS ANGELES—Norman Granz's
musical tastes for mainstream jazz
are reflected in the nine LPs just
released on his Pablo label from
the recent Montreux Jazz Festival.

This package. possibly the most
in depth to come out by any US.
company covering the highly popu-
lar Swiss festival. focuses on well-
known. established plavers plaving
music which is dated and worn with
repetition.

However. this doesn’t necessarily
mean it is not commercial. for the
music continues to keep alive the
nostalgic movement within the jazz
ranks (it has tapered off in the pop
idiom).

All the LPs are packaged in stark
black and white covers (there hasn’t
been a color cover for Pablo since its
inception) and all the art was shot
during the festival last summer.

Granz is listed as producer for all
the LPs which were taped between
July 16-19. All carry a $7.98 sug-
gested list for LP and tape with one
exception: “The Montreux Collec-
tion™ a two-disk set of highlights
with a $15.98 suggested list for disk
and tape.

This LP features cuts which do not
appear elsewhere in the release and

Barkan Of S.F.
Lines Up Series
0f Oakland Fests

By JACK McDONOUGH

SAN FRANCISCO-Todd Bar-
kan. owner of the jazz club Key-
stone Korner here. has booked dates
at Qakland’s Paramount Theater for
January, February and March 1976
o foltow up his recent Jellv Roll
Jazz Festival series at the same the-
ater.

The new series will probably o
under the name Todd Barkan
Presents and will oceur once a
month. Barkan savs he has some art-
ists signed already but that until the
full packages arc complete he's
keeping names under wraps.

The Jellv Roll IFestival prugnlud
Nancv Wilson (with a 19- picce or-
chestra) and the Les McCann Quin-
tet Oct. 3: a live CTI recording ses-
sion with Hubert Laws and a 48-

(Continued on page 35)
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Bea Do
DUKES of DIXIELAND

Philadelphia, Pa., Oct. 4:
M|ch|% n City, Ind., Oct. 11:

mith, Ark., Oct 23:

Cleveland Ohuo Nov. 1:

Latest Single Release

DUKES’ PLACE
Oon

Sandcastle
Records

Exclusive Management
SHOUP , MORDECAI & POPPEL
New York, NY Los Angeles, Cal.

New Orleans, La. 70130
337 Rue Chartres

Chicago, IIt. 60606
205 W. Wacker

(312) 368-1016 (504) 529-4195

By ELIOT TIEGEL

among the plavers are Count Basie.
Johnny Griffin, Milt Jackson. Roy
Eldridge. Niels Pedersen. Louis
Bellson. Benny Carter. Clark Terry.
Zoot Sims, Joe Pass. Tommy Flana-
gan. Keter Betts. Bobby Durham.
Oscar Peterson. Mickey Roker. Ella
Fitzgerald. Toots Thielemans. Dizzy
Gillespie and Eddie “Lockjaw™
Davis.

Musically. all the LPs are throw-
backs 1o bygone days with songs
long made popular in the pop and
jazz arenas. The presence at Mon-
treux of these powerhouse, respected
musicians is reflected in the enthusi-
asm elicited from the audience.

In past years a number of U.S. la-
bels have cut LPs at Montreux—
Fantasy and Atlantic among them.
But none came out with nine LPs si-
multaneously.

Ella Fitzgerald (managed by
Granz) is the lone vocalist in the re-
lease. Her LP with the Tommy
Flanagan trio focuses on ballads
with some scatting. Repertoire-wise
it's all been heard before: “Satin
Doll.” “Teach Me Tonight.” “How
High The Moon.” “The Girl From
Ipanema.”

Vibist Milt Jackson works with

Peterson. Pedersen and  Roker
through such works as “Mach The

Knife” “Stella By Starlight.™ “Ev-

ervthing Must Change™ “Funji
Mama.” The pairing of Peterson

with Jackson is a fine bit of pro-
gramming.

So 100 is the teaming of trumpe-
ters Dizzy Gillespie, Rov Eldridge
and Clark Terry with Peterson. Pe-
dersen and Bellson (the latter three a
sortof Pablo rhythm section) on the
LP “The Trumpet Kings.” The ex-
tended  cuts include “Montreux
Blues.” “There Is No Greater Love.”
“Indiana.” “On The Alamo™ and
“Blues For Norman.™

9 Pablo LPs Reflect the
Dated Mainstream Tradition

Granz uses his “Jazz At The Phil-
harmonic™ theme for an LP featur-
ing Zoot Sims. Clark Terry. Roy El-
dridge, Benny Carter. Joe Pass.
Tommy Flanagan. Keter Betts and
Bobby Durham. Repertoire: “For
You." “Autumn.” “If I Had You.”

The reason so many of the same
musicians appear on these LPs is
that Montreux allows record com-
panies to sponsor evenings and dur-
ing the July 16-19 period Granz
taped the same players in different
situations.

Thus there i1s a “Basie Jam™ fea-
turing the Count with Milt Jackson.
Johnny Griffin, Roy Eldridge. Niels
Pedersen and Louis Bellson pldymﬂ
such familiar ditties as “Billie's
Bounce™ and “Lester Leaps In.”

The most tender LP of them all is
Joe Pass’ solo effort. “Pass.”™ The
newest work of them all appears
here—"You Are The Sunshine Of

My Life.” followed by such melodic
entities as “The Very Thought Of

You.” “Lil Darlin’” “How Long
Has This Been Going On?” “I'm
Glad There Is You™ and “Willow
Weep For Me.™”

The ninth relcase (“Peterson 67) is
a strong array of names: Peterson.
Jackson. Pass. Thielemans. Pedersen
and Bellson jamming on “Here'’s
That Rainy Day.” “Poor Butterfly.”
“AuPrivave” and “Reunion Blues.”

One cannot fault the plavers for
avoiding the more modern tunes
since this is not the repertoire from
which they reap their creative re-
wards.

With a previously issued Pablo
collaboration between Peterson and
Pass cutin Europe (“A Salle Plevel™)
already on the jazz chart, the label
has an association with buffs who
dig these two performers. The Mon-
treux series offers them more and
then some.

LOS ANGELES—WVOL in Nashville has a hot
jazz show. wnites disk jockey Billy Sha rae on
Sunday evemings called naturally “Jazz Sunday
Night™ from 9:30-midnight. “We feel that jazz
definitely has a place in this modern society.”
Sha-rae says. The station 1s basically a soul out
let. but Sha-rae says that “to overlook jazz from
our programming would be a cardinal sin.”

The Longhorn Eating Emporium and Saloon
in Minneapolis has begun booking name attrac
tions on a once a month basis. Launching the
policy was Kenny Burrell 1n the 200 seat room
(85 admission). Next act was Eddte Harris. Two
shows a mght are the format.

Rudolph's Fine Art Center in LA. (3320 W
50th St.) celebrated its second annwversary Nov,
2 with a concert by the John Carter Ensemble
featuring Carter on clarinet and sax. William Jef-
fries on drums and Stanley Carter on bass. Facil-
ity regularly presents free-form jazz recitals. ..
Gene May!'s Dixieland Rhythm Kings. which op-
erate out of Dayton. have a new LP, "Country
Goes Dixie” on the Red Onion label. Band just
played Gilly's in Dayton with guest Billy Maxted.
New Orleans trumpeter Charlie Martin has been
working with the band as has clarinetist Kim Cu-
sack. Band is slated for the Manassas Jazz Festi-
val in Manassas, Va., Dec. 5-7

“Birdland Revisited” 1s the theme of a con-
cert Wednesday (5) at NYU's Loeb Student Cen-
ter in Manhattan. Featured players include
Buddy DeFranco, Billy Taylor, singer Eddie Jef-
ferson. Howard McGhee, Cecil Payne, Charlie
Persip and Chns White. Tickets for the public
$5. Jack ‘Kleinsinger is the producer.

Milwaukee disk jockey Ron Cuzner celebrated
his fifth anniversary with station WFMR by
throwing a party at Murphy's Landing and invit-
ing players to jam from 2-10 p.m.

Rain didn't dampen the spirits of Chicagoans
who turned out in force for Roy Ayers and
Ubiquity's gig at Ratso on the north side. ...
Muse has recorded the new Dave Matthews
band which has been playing Mondays at the
Five Spot in Manhattan. Vanguard is going to
record Clark Terry's band and L.A.-based Bill

Jazz Beal

Berry will be refeased on the leader's own Beez
label,

The Thad Jones-Mel Lewis band 1s in Japan
on a month's tour. Among the stellar hands are
Pepper Adams, Cecil Bridgewater, Frank Foster.
Gregory Herbert. Jerry Dodgion, Janice Robin
son. Al Porcino, Pete Minger, Walter Norns and
George Mrazz (from Prague).

Playing on pianist Patrice Rushen's second
Prestige LP are Hubert Laws, Lee Ritenour, Har-
vey Mason and Ndugu. LP. “Before The Dawn,”
is due this month. ... Monk Montgomery's next
Philadelphia International LP was cut hive in Jo-
hannesburg during a recent tour there with the
Lovelace Watkins show. ... Barney Kessel is
touring Europe through the remainder of the
year ... booked for a jazz tour leaving New York
Dec. 13 aboard the SS Rotterdam are Stan Getz.
Woody Herman. Ahmad Jamal. James Moody.
Sarah Vaughan and Billy Daniels. . .. Dizzy Gil-
lespie. Carmen McRae, Earl Hines and Joe Wil-
liams are among the artists booked for a jazz
bash in Mexico City and Guadalajara next Febru
ary

Sonet of Sweden has embarked on a program
of recording U.S. jazz acts. First LPs cut in New
York by Sam Charters spotlight Lee Konitz trio.
Dizzy Gillespie, Sonny Stitt, John Lewis, Hank
Jones. Percy Heat and Max Roach ("The Bop
Session”), plus Sonny Stitt and Art Blakey's Jazz
Messengers, and the Al Cohn-Zoot Sims quintet.
A Barney Kessel trio LP was cut in Stockholm.

The Studio Jazz Club located on the pier at
Balboa. Calif., has been advertising heavily on
KBCA. Main attraction is unknown tenorman
Vince Wallace. . .. Condon No. 3 is the name of
bassist Red Balaban's nitery in Manhattan,
named after Eddie Condon. Menu naturally is
dixieland. ... Anthony Braxton and Lee Konitz
are mentioned as playing on Dave Brubeck’s
next LP. ... Alphonse Mouzon forming his own
band. ... Al Hirt led a fundraising gig at Braniff
Place in New Orleans with proceeds going to the
New Orleans Jazz Club and a jazz museum.

Send items to Jazz Beat, Billboard, 9000
Sunset Blvd., LA, Calif. 90069.
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MELLOW MADNESS
Quincy Jones, A&M SP 4526

MAN-CHILD
Herbie Hancock, Columbia PC 33812

DON'T IT FEEL GOOD
Ramsey Lewis, Columbia PC 33800

PRESSURE SENSITIVE
Ronnie Laws, Blue Note BN-LA452-G (United Artists)

VISIONS OF A NEW WORLD
Lonnie Liston Smith & The Cosmic Echoes. Flying Dutchman BDL1
1196 (RCA)

CHAIN REACTION
Crusaders, ABC/Blue Thumb BTSD 6022

MISTER MAGIC
Grover Washington Jr, Kudu KU 20 S1 (Motown)

THE CHICAGO THEME
Hubert Laws. CTI 6058 S1 (Motown)

EXPANSIONS
Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman BDLI
0934 (RCA)

ESTHER PHILLIPS w/BECK
Kudu KU 23 S1 (Motown)

HAVE YOU EVER SEEN THE RAIN
Stanley Turrentine, Fantasy F 9493

BAD LUCK IS ALL | HAVE
Eddie Harris. Atlantic SD 1675

RETURN TO FOREVER
Chick Corea. ECM 1022 (Polydor)

CHASE THE CLOUDS AWAY
Chuck Mangione, A&M SP 4518

FEEL SO GOOD
Grover Washington Jr.. Kudu 24 S1 (Motown)

FIRST CUCKOO
Deodato. MCA 491

WATERBED
Herbie Mann, Atlantic SD 1676

SPIRIT OF THE BOOGIE
Kool & The Gang, De-Lite 2016 (PIP)

PHENIX
Cannonball Adderley. Fantasy F 79004

KOLN CONCERT
Keith Jarrett. ECM 1064765 (Polydor)

REINFORCEMENTS
Brian Auger's Oblvion Express. RCA APL1-1210

JOURNEY TO LOVE
Stanley Clarke. Nemperor NE 433 (Atlantic)

SUN GODDESS
Ramsey Lewis. Columbia KC 33194

CONCIERTO
Jim Hall. CTI 6060 S1 (Motown)

COME GET TO THIS
Nancy Wilson. Capitol ST 11386

LIQUID LOVE
Freddie Hubbard. Columbia PC 33556

IN THE POCKET
Stanley Turrentine, Fantasy F 9478

STRATOSONIC NUANCES
Blue Mitcheli RCA APL1 1109

LISTEN TO THE CITY
Tim Weisberg. A&M SP 4545

i HUSTLE TO SURVIVE
Les McCann, Atlantic SD 1679

SONG FOR MY LADY
Jon Lucien, Columbia PC 33544

PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465

TONY BENNETT/BILL EVANS ALBUM
Fantasy F 9489

LUMINESSENCE
Keith Jarrett & Jan Garbarek. ECM 1049 (Polydor)

A SALLE PLEYEL
Oscar Peterson et Joe Pass, Pablo 2625.705 (RCA)

THE LAST CONCERT
Modern Jazz Quartet. Atlantic SD 2-909

STEPPING INTO TOMORROW
Donald Byrd. Blue Note BN-LA368-G (United Artists)

BIG MAN—The Legend Of John Henry
Cannonball Adderley. Fantasy F 79006

TALE SPINNIN'
Weather Report, Columbia PC 33417

TAKING OFF
| David Sanborn Warner Bros BS 2873

© Copyright 1975, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording. or otherwise, without the prior written permission of the pubiisher.
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Like its lighthouse which overlooks the vast ocean waters at
Montauk Point in a symbol of individuality and impregnabil-
ity, Long Island represents a separate and distinct region of
diversification and durability unmatched in the music indus-
try.

indeed, no area of comparable geographic size can boast of
such affluence, buying power and such vast and total industry
service and importance. Proliferating the Island’'s 120-mile
length. 1.226.9 square miles, are firms involved in every type
of industry vital to the music business, from manufacturer to
supplier to retailer, supported by a wide scope of flourishing
talent venues, a communications paragon of 21 radio sta-
tions, one NET affiliate television station. one daily news-
paper and 98 weeklies.

Take manufacturing, for example. Long Island is the base
of several firms dealing in a spectrum of activity, ranging from
pressing to packaging to printing, with many of high-ranking
and national reputations. The largest independent presser
over-all of records and tapes on the east coast is Shelley Pro-
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By ROBERT SOBEL

ductions, a division of Golden Crest. Based in Huntington. the
firm services independent labels from coast to coast and also
has a recording arm, Crest, and a label Goiden Crest.

Another Island-based firm is Ivy Hill Lithograph. This Great
Neck based company is the largest producer in the nation of
packaging for the record industry. The operation also prints
sleeves and provides boxes for 8-tracks and cassettes. Mod-
ern Album and Finishing Co.. in Hauppauge. offers a similar
service and has branches in California. Nashwvitle and Canada.
among others. Other companies such as Shorewood Pack-
aging, which deals in on-board album printing. and Belwin-
Mills. internationally-known publishing firm. both have large
facilities on the Island, although based in New York City.

The largest and leading music industry company in terms
of sales, profits and diversification headquartered on Long |s-
jand is Pickwick International. it ranked seventh in sales In
1974 among all types of industry on the Island.

The Woodbury headquarters houses the proprietary divi

sion., which accounted roughly for about 15 percent or $34

wWWwWw.americanradiohistorv.com
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million of Pickwick International's total of $227 million in net
sales in the 1974-75 fiscal period. Net income of the division
amounted to an estimated $2,600.000. or some 30 percent of
the Pickwick International net of approximately $7.200.000
for the same period.

The division includes Pickwick Records and Tapes, the larg-
est seiling economy line in the world: a children’s line; P.LP.
Records and Groove Merchant. record labels: a record manu-
tacturing wing. Keet Manufacturing: a premium division: and
a wing that designs fixtures for accessories. Sy Leslie. a long:-
time resident of the Island who has been in the music industry
for 30 years. is Pickwick International chairman of the board.
Amos Heilicher is president.

Pickwick International is primarily a merchandiser of re-
corded music on record and tapes and is engaged in racking
and wholesale merchandising through 18 warehouses and, at
present, it operates 201 retail stores and leased departments.

Racks, one-stops. distributors, sheet music and folio sup-

(Continued on puge LI1-8)
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THE MOST-LISTENED-TO PROGRESSIVE STATION
ON
LONG ISLAND

Oh sure, we know a lot of stations are # 1 in some demo, in some time period, in some
survey. It's just that we showed up as Long Island’s leading progressive station in the

April/May 75 ARB, and then did it again in the May/June '75 Pulse. (18-34 adults, Av
1/4 Hr., 6 AM-Mid., Mon.-Sun.)

However, we really feel we've got a lot more to sell than numbers.

For the full WLIR story, call us. 516-485-9200

B e T o WWW-americanradiohistorv-com —
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A‘Network’
Beaming

With Importance
and Progression

By DAVID SALIDOR
(Free-Lance Writer)

Long Island radio is a shining example of inventiveness and
purpose that typifies the Island’s will to succeed.

Although small in wattage power and living within the
shadow of New York City radio, Island stations have become
the alternate to the giant city stations. The reasons for island
stations flourishing under such odds are many. Some cite the
tired formats of city radio. Others point to the Island radios’
environmental concept—catering to audiences' local needs.
Others see the challenges of big-city radio contributing to Is-
land radios’ resourcefulness, leading to progression and ex-
perimentation.

Whatever the reasons, Island radio continues to gain in im-
portance as a market, with advertising gross revenues reflec-
ting that importance. Unofficially, an observer puts this cur-
rently at $350,000-400,000 yearly per station, on average, in
this depressed economy; and a figure of between $500,000-
$600,000 yearly when times are stable, he claims. Also signifi-
cant is the fact that 70-80 percent of ad revenues is national
business.

There are 21 radio stations on Long Island. Seventeen are
commercial, four are campus. Power ranges from 250 watters
to 10,000. The commercial stations are: WHLI and its sister,
WIOK-FM, in Hempstead; WGBB, Merrick; WLIR-FM, Garden
City; WTHE, Mineola; WALK-AM, FM, Patchogue; WBAB-FM,
and its sister, WNYG, WRCN, Babylon; WGLI, Babylon; WGSM
and its FM sister WCTO; AM, FM, Riverhead; WLIX, Islip;
WLNG, Sag Harbor; and WRIV, Riverhead. The four campus
stations are WALI-FM, Adelphi U.; WEWR-FM, C.W. Post Col-
lege: WVHC-FM, Hofstra U.; and WUSB, Stony Brook College,
listed as an AM station.

Steven Godofsky, vice president of WHLI and WIOK-FM,
says he is succeeding in capturing what he terms the “*‘mass
audience’ of 18-49. He describes his day-to-day format as
“‘adult contemporary,’” a blend of current pop singles, golden
oldies and album cuts from the top selling LPs. From 10,000
watts, the station's signal covers all of Nassau County, 90 per-
cent of Suffolk and partsof the Bronx, Brooklyn, Westchester,
Southern Connecticut and the Jersey Shore. Godofsky says,

“’'Many people during drive time will listen to us specifically for
getting the news, local and regional, traffic reports and rail-
road reports also. Currently, we're using two helicopters for
traffic reports. Our news is two minutes before the hour, twice
an hour."”

WHL! constantly runs a barrage of contests. Giving away
money or albums, the station receives a large number of
phone responses. ‘‘During a special Saturday show in which
we devote the entire program to a certain artist, we usually
give away about 10 albums, having the listeners call in. One
time, just to test, | had all the deejays take every call and list
them, in about four minutes we got about 41 phone calls.”
Perhaps the most interesting programming ideal comes when
a cut is played from an LP. Godofsky continues, “‘ There are a
good many cuts which go unnoticed unless released as a
single. So we'll take the ‘Venus & Mars’ LP by McCartney and,
in addition to the single, play two other cuts.” The playlist is
made up mostly from store response and sales and the weekly
trade press.

Its sister station underwent a call letter change to WIOK
and began to broadcast ‘*beautiful music” in quad. By install-
ing a new tower, specifically for the FM, it was able to increase
its coverage. “‘We really didn't know what was going to hap-
pen when we put it up and turned it on but we got coverage
throughout Nassau and Suffolk, the entire Long Island Ex-
pressway and West Side Highway in New York, Staten Island
and Connecticut.

“In addition, the station is fully automated, with tapes by
Alto Communications, and the quad is broadcast in the CBS/
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Harry Chapin gives an airing to some of his talents, playing and singing,
for station WHLI audiences. For Chapin, the event was a homecoming,
in a way. The Elektra/Asylum performer comes from Huntington, town
on the Island. The station is one of 16 other commercial outlets on the
Island.

matrix process. The quad response, has been good for listen-
ers as well as from component manufacturers,” Godofsky
says.

WBLI, in Patchogue, began in January 1971 with **50 min-
utes of music an hour,”” and has continued this format with
an increasing audience. With 10,000 watts of power, WBLI is
heard throughout Suffolk, most of Nassau and a good portion
of Connecticut. General manager Len Rothberg describes the
music philosophy of the station. **An 18-year-old in 1954 is al-
most 40 today. He has grown up listening to the radio; that is
the audience to whom most of the programming is geared.

“We're not a hard rocker, yet there is a sprinkling of rock,
maybe the word that best describes the music is adult. We're
not doing personality radio either, the music is the important
thing and that flow must remain constant. We even go so far
as to play music under our P.S.A.’s and spots.”’ As with most
contemporary formats, oldies play an important role in deter-
mining the music playlists, **our oldie ratio is about about 50
to 54 percent during the daylight hours and, at night, the ratio
goes down as we play a bit more album cuts and perhaps
some new material."”

Rothberg’s game plans revolves around the development of
Suffolk County. ““Most of the people who live here are from

(Continued on page LI-17)

A Night People’s

Oasis for Dancing,
Dining and Shows

By ROBERT FORD JR.
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Typical of the musical menu served up in a wide variety of genres is the kind
served up by Marty Napoleon, piano; Mickey Sheen, drums; and Major Hol-
ley on bass. Appearance took place at Sonny’s Place, jazz ciub in Seaford.
Whatever the choices, jazz, rock, MOR or country, the Island is the scene.
Discos, offer elegance and music recorded by performers such as Gloria

If Long Island is a thriving and viable business region in the
daytime, it also provides a lifestyle of its own at night. Discos
and other clubs dot the Island; concert halls lure strong acts;
theaters and theater/clubs feature plays and music pack-
ages; and many mainline restaurants supply live perform-
ances in addition to fine cuisine.

In short, variety of entertainment in plentiful numbers
makes the Island a swirling and swinging area at night. Why
this has happened is obvious. Simply put, New York City's loss
has been the Istand's gain. The middle class, which supported
the city's nightlife, became the suburbanite in droves, bring-
ing to the Island the means and the manner and the concept
that the means are to be spent. The result has been the crea-
tion of a separate club market teeming with vitality, drawing
city residents as well.

Discotheques, which are just taking hold in some parts of
the country, have been firmly entrenched on Long Island for

Gaynor and Van McCoy.

some time. Unlike Manhattan'sdisco scene, which is predom-
inately gay, black or Hispanic, most Long Island discos cater
to straight whites between 18 and 35. The dress on the Island
is also different. Many clubs have dress codes banning blue-
jeans, T-shirts and tank tops. Discos like Poor Peters, The
1890s club, Maxis, Speakeasy, Renaissance the Bijou, the
Lakeview Manner, Christopher Street, Brothers and The Frig-
ate cater to a more elegant young clientele that likes to teel
that they are *‘going out’’ rather than ‘‘hanging out.”

Although most disco patrons are white, most of the music is
contemporary black disco music. Most Long Island disco CJ's
feel that the string-oriented disco music recorded by perform-
ers such as the Silver Convention, Gloria Gaynor and Van
McCoy fit in well with the elegant disco atmosphere.

In many other areas the rise of discos has meant the death
of live music. Not so on Long Island. Most clubs feature both
disco DJ's and local live talent. Because of the latter fact,

WWW.americanradiohistorv com

there is much work on Long tsland for good disco bands, even
resulting in groups moving there from other parts of the coun-
try. One such group is Mesa, which came to Long Island from
Southern California about two years ago. Group Leader Even
Pace, who had a solo album a few years ago on Famous Rec-
ords, came to Long Island to get away from the fast-paced
West Coast music scene.

As disco music becomes more popular, record companies
are beginning to look at Long Island for disco-oriented bands.
Two of the more popular Long Island bands, the Good Rats
and Calhoun, have signed contracts, and other bands are said
to be negotiating with major companies. |n addition to the
fine local talent, many of the larger clubs frequently book ma-
jor recording disco attractions such as the Trammps, Bimbo
Jet, George McCrae, BT Express, and Gloria Gaynor.

The live music activity has created a prosperous business

(Continued on page 1L1-14)
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A Billboard Spotlight On Long Island

November 8, 1975, BILLBOARD

A Blending
of The Best

Concert/
Entertainment --

“Agents and managers say that they’ve got to

have New York. But no one says that they’ve

got to have Long Island. ... We hope to change
that.”

Jerry Kellert,

Eden’s Apple Concerts

“We have the best of both worlds.”
Lee Guber.
president,
Music Fair Entertainment

By JIM MELANSON and JIM FISHEL

Eastward, away from the glare of the lights of Broadway,
shines a viable entertainment center.

The struggle to create such a center has been a long one,
and while many directly involved in booking and/or promoting
concerts there feel that the corner on Long Island hasn’t been
fully turned, healthy dividends are being paid off.

As for the concert/entertainment scene there, its senior
members are Lee Guber and Shelley Gross of Westbury Music
Fair. The two partners in Music Fair Entertainment and Frank
Ford first began operations in June, 1956. The Westbury Mu-
sic Fair then was a tent, measuring 160 feet on its major axis.
The first attraction was a two-week run of ““The King And |.”’

While the tent eventually came down, to be replaced by to-
day's 2,800-seat, climate-controlled, theater-in-the-round fa-
cility, top-named acts have continued to grace Westbury’s bill.

According to Marty Kummer, managing director, the the-
ater is open 40-42 weeks a year and represents one of four
venues run by the firm on the East Coast. Over-all, some $4
million is spent on talent costs by the company each year.

The returns on talent expenses for the Westbury Fair are
impressive, as several dollar gross figures from concerts this
year point out: Jerry Vale, $133,000; Johnny Mathis,
$170,000; Rich Little, $138,000; Ella Fitzgerald and Count
Basie, $138,000; Tom Jones, $211,000; and pop/rock acts
Harry Chapin, $26,000: Blood, Sweat & Tears, $13.209; Sha
Na Na, $16,140; and Barry Manilow and Robert Klein,
$37,154.

The pop act grosses reflect anywhere from one to three

shows, while the MOR-oriented acts played one-week runs,
usually eight shows a week.

Kummer says that on the average Westbury has some 30
one-week runs a year. The pop concerts are held on weekends
and, during the summer, on select Monday nights. The ratio
of MOR music to pop/rock heard at Westbury is approxi:
mately 80-20, in the former category's favor.

One of Westbury's strong points, especially for MOR acts, is
the facility's theater-in-the-round setting, emphasizes Kum-
mer. No seat is more than 22 rows from the stage. And. when
it comes to drawing talent and audiences, Kummer again
speaks enthusiastically. *‘Many of our patrons come to hear
music at least three-four times a year and a solid feeling of loy-
alty to the Westbury fair has been established.”

That same “‘loyalty'” also comes into play, continues Kum-
mer, when pop/rock acts are showcased. He says that be-
cause a good percentage of those attending the MOR shows
are parents and are familiar with the theater they don't try to
discourage their children from going to hear their favorite
acts.

On the talent end, Kummer says that the decline of night-
club activity in the metropolitan New York area has enhanced
Westbury's ability to draw the best acts available. Musical
backup is provided by a 15-piece house band, which is often
complemented by musicians touring with the performing art-
1st. The acts playing Westbury are given a standard deal of a
guarantee against a percentage of the gross.

As for promotional tactics, Kummer states that some
$5,000 a week is directed into print and radio advertising.

Kummer's enthusiasm for Westbury is also shared at the
top. Lee Guber, co-president, says that the theater is enjoying
"“the best of both worlds.” He feels that the facility will con-
tinue to thrive, even if the economy remains on the soft side.

As for the future, Guber says that the theater will remain a
MOR music house, with occasional rock/pop presentations.
Expanding the facility is also being considered, Guber adds.

Westbury is a suburban theater, with urban sophistication,
concludes Guber. The operation can accommodate 1,000-
1,200 cars. Parking is free.

New York City has its Madison Square Garden, but Long Is-
land has its Nassau Coliseum, a sports/entertainment com-
plex located in Uniondale.

The facility, opened in 1972, has a policy of renting to pop/
rock/MOR promoters and, once again, the track record re-
garding dollar gross is impressive. This year, alone, some 33
musical events held there will bring in a combined gross figure
well in excess of $3 million.

From 1972 through 1974 there were 92 concerts held in the
facility’s 16,500-seat main arena. In-house projections call for
upwards of 40 musical shows a year, according to Jack Glo-
benfelt, director of operations and bookings. Globenfelt says
that the Coliseum rents to promoters on the basis of a $8,500
guarantee against a 17% percentage of gate receipts. Several
of the area's top promoters use the facility, but it's all on a
first-come, first-serve basis.

“We like to think of ourselves as an innovative, full enter-
tainment complex,” continues Globenfelt. He explains that
while the arena plays to a good deal of rock acts, it showcases
ballets, classical music and MOR artists

The Boston Pops Orchestra performed there this year. Next
year it's the New York Philharmonic. in dance, a performance
of the “Nutcracker Suite’ is featured at the Coliseum each
Christmas season.

In-house promotion for all events, says Globenfelt, is cov-
ered through a mailer to some 65,000 homes on Long Island,
with an additional 35,000 pieces being distributed through lo-
cal banks, shopping centers, etc. Parking space, enough for
some 6,000 autos, is also available, at $1 per car.

While the arena has a sound system, almost all outside pro-
moters bring in their own sound and lighting equipment, says
Globenfelt.

The seating capacity at the Long Island Arena in Commack,
renamed the |sland Music Center for Michael Paparo’s Eden's
Apple Concert events, may be less than the Coliseum’s, but its
musical excitement isn't.

The policy is to have three acts, all with label affiliation, on

{Continued on page LI-15)

Sergio Franchi draws a standing ovation during a performance at the West-
bury Music Fair, left. Billy Joel's fans try to get “‘in touch' with the Colum-
bia Records singer-songwriter, lower right. And serving up oysters on bot-
tom left are the Blue Oyster Cult, shown during a gig at the Long Island
Arena.
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" KeyCenter
- for Leaders

in Tape/
Audio/Video
Industry

By STEPHAN TRAIMAN

With the northeast in general, and metro New York in par-
ticular providing an estimated 30 percent of all consumer
electronics sales in the overall tape/audio/video industry, it's
no wonder that Long Island is one of the key centers of manu-
facturing, marketing and export activity for many U.S. com-
panies and overseas subsidiaries.

Included are such familiar hi fi name brands as Lafayette,
Harmon-Kardon, B.I.C., Benjamin/Concord, Audiovox, Pick-
ering and Stanton; a growing number of foreign outposts
such as the Revox group from the U.K., TDK and Lux Audio
from Japan; a large group of tape/audio accessory com-
panies including Elpa Marketing, Robins Industries and E.V.
Game; blank tape suppliers such as Irish Magnetic, Empire
Magnetic and Royal Sound; key tape.-duplicator equipment
suppliers including Pratt-Spector, Tapemaker Sales and View-
lex, as well as custom duplicators fike Allison Audio, and musi-
cal instrument firms such as Hohner Guitar and Merson.

While some had their origins on the Island, most have relo-
cated from Manhattan or Queens as business outgrew the city
and necessitated more open space for expansion. A combina-
tion of factors have aided their relative prosperity, including
proximity to major air freight centers at LaGuardia and JFK
airports, and customs brokers to expedite both imports and
exports; major highway arteries for shipping merchandise to
all points; good connections as well to Port Newark, one of the
major entry points for sea shipments, and probably most im-
portant, a very convenient ‘'people’” market for a growing
work force.

® |afayette Electronics is among the most widely recog-
nized hi fi names in the country, moving from Queens to Syos-
setin 1962. Mort Gleberman, recently promoted to vice presi-
dent, general merchandise, in his 17 years has seen the firm
grow from five to 116 company-owned outlets plus 375 fran-
chised associate stores and 100-plus dealers. The Lafayette
brand, once limited to a few audio units, now covers a full hi fi
line as well as Citizen's Band which the chain pioneered more
than 15 years ago, and its new full-line blank tape division set
up through the OEM division of Audio Magnetics. Since 1960
sales have grown from $18 mitlion to more than $91 million,
and net income from $556,000 to more than $2.2 million.

® Another familiar name is Harmon-Kardon, begun on the
Lower East Side in the mid-50's by Sid Harmon and Bernard
Kardon. Shortly after their initial success, the firm shifted to
Westbury, for 18 years, and subsequently to larger quarters in
Plainview, now manufacturing and sales headquarters for
more than 300 employees. Steve Philips, advertising/com-
munications manager, notes consistent growth since the
company became part of Harmon International Industries,
based in Lake Success. Along with other major divisions Tan-
noy (U.K.), outside London, and James B. Lansing (JBL)
Sound. based in Los Angeles, the 1974 annual report showed
consolidated net sales of nearly $92 million and $5.4 million
net income. The hi fi divisions provided 60 percent of sales
and an even more important 75 percent of profits.

® British Industries Corp., the Avnet Inc., division known
by its initials B.I.C., began in 1936 as importer of Garrard
turntables from the U.K., a *‘distributorship™ that lasted 38
years. Moving from New York to Port Washington in 1955, it
grew to more than 30 different lines when it merged with Av-
net Electronics in 1960 and became Avnet Inc. in the shift to
current Westbury headquarters. Now 15 years later Avnetis in
the top half of the Fortune 500 and B.1.C. is restructured with
three product lines—B.1.C. record changers, B.I.C. Venturi
speakers and multicore solders. Under Avnet president Si-
mon Scheib, the B.].C. management team includes Larry Ep-
stein, Frank Hoffman and Arthur Gassman.

® Pickering & Co. and Stanton Magnetics have been Long
Island fixtures for more than 30 years, first in Oceanside, then
in Plainview with two manufacturing plants there and another
in Freeport. Pickering has a measurement and controls divi-
sion for sophisticated electronic transducers, and a hi fi divi-
sion with cartridges and styli, headsets, turntables and pre-
amps. Stanton is best known as a hi fi supplier of turntables,
cartridges and headphones. Still privately owned since its
founding by Norman Pickering, than conductor of the Hunt-
ington Symphony, it is now headed by Walter Stanton.

® Benjamin Electronic Sound Co. was founded by Joe Ben-
jamin a decade ago with Gershon Thalberg as Audio Gersh to
import Miracord turntables from Germany. Thalberg moved
on (now with Superscope), and Benjamin moved to Farm-
ingdale, with steady growth until it became part of Instrument
Systems Inc. some six years ago. Volume has doubled since
then, necessitating a move to even larger quarters in Hunt-

(Continued on page L1-12)
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SERVING LONG ISLAND . .. SELLING LONG ISLAND

—Progressive Music for a progressive market—

“Radio Long Island™

The Great Entertainers from The Tower of Babylon talk to Long Island
and taik to the industry. WBAB is a Gavin correspondent, Billboard FM
Action Reporter, Rolling Stone and Earth News Station and a member
of the Progressive Radio Network.

for complete details: call or write WBAB-FM Rt. 109 Babylon, N.Y. 11704 (516) 661-4000
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A Marketplace of

Growth and Affluence

By IS HOROWITZ

Long Island music retailers serve one of the most affluent
market areas in the country. However, they are not entirely
immune from economic hazards, and sales volume has
dipped as much as 10 to 15 percent for some retailers, re-
ports indicate, because of the recession.

But the more aggressive and innovative dealer is not only
holding his own, he’s even expanding his operational reach,

Competitive forces are keen, most often centering on price.
and increasing use is being made of promotional tools to woo
the attention of consumers. Long Island radio as an advertis-
ing medium continues to increase in importance, and larger
outlets, primarily chains. are finding television potent as a
message conveyor to Long Island residents. Print, of course.
remains a basic avenue for record advertising.

While scores of small and moderate size independent out-
lets dot the two-county area, more than half of total record
and tape sales are accounted for by just three chains—Kor-
vettes, Sam Goody, and the Roy Imber complex. Together,
they control 27 outlets in Nassau and Suffolk counties.

When Korvettes recently took over four S. Klein stores, it
brought its Island total to 10. All are full-line operations. mar-
keting disks. tapes and accessories from floor areas averaging
4,000 square feet. Everyday store price for $6.98 albums is
$5.79, with other product scaled accordingly.

But retailers who react to Korvettes' price sorties are more
concerned with advertised specials which go for $4.29. or less.
And recently, Korvettes has taken to advertise occasional one-
day specials on a limited group of top-line LPs at $2.99, a low-
ball figure that is met with pain by a few, but suffered in si-
lence by most.

Korvettes' already heavy ad commitment is due for a fur-
ther increase, says David Rothfeld. vice president. The same
ad, now designed to pull traffic into 10 stores, is more effec-
tive than ever. Radio as a promotional tool is a powerful me-
dium, he notes, and results with television are also good. In
the latter case, Rothfeld is pleased with the drawing power of
manufacturer commercials with store add-ons. and he is now
considering running TV spots on his own.

To a degree, Korvettes both influences and responds to
merchandising practices in nearby New York City. Like other
retailers operating within the shadow of the metropolis, it
can't escape consumer price conditioning imposed by the Big

Apple, which, incidentally, Korvettes helps shape as much as
any big-city merchandiser.

“In a sense we are competing with ourselves,” says Roth-
feld.

Sam Goody's four Island stores are all farger than 5,000
square feet, with the one in Smithtown a giant at 8,000.
Goody’s regular store price for $6.98 product is $5.99, but
with advertised specials matches or leads in discounting
lures. It's as aggressive as Korvettes in the use of advertising
on radio, television and in print.

Five Record World stores comprise only part of the mer-
chandising heft wielded by the Roy Imber complex. The firm
also operates leased record and tape departments in eight
Times Square Stores, the large regional discount marketing
chain. Imber's combined retail facilities gross *‘more than $5
million™ currently, and the annual growth pattern has been
about 10 percent in recent years.

Three of the Record World stores on the Island stock a com-
plete inventory of audio. and all are full-line with respect to
software. Expansion is in the company’s plans, although for
the immediate future additional stores will be located in sur-
rounding territories, with new Island stores to come later. All
the chain’s free-standing stores, ranging in size from 2,000 to
5,000 square feet. are in shopping centers, either mall or
strip.

Imber is a firm believer in the value of personnel training,
and credits much of his company's success to the caliber of
his employees. Special effort is made to select sales persons
with good potential, and newcomers work with experienced
hands until they learn the ropes.

“Competition on the Island is increasing.”” notes Imber,
“but so is the market.” To keep up store traffic, he makes
heavy use of local radio, supplementing his promotional pro-
gram with newspaper ads and shopping center circulars, as
well as display cards on buses.

Normal discount is about 20 percent off list, but Imber
makes every effort to stay competitive with Korvettes and
Goody on specials. Price-conscious consumers have led him to
increase his inventory of cutouts, which are not segregated in
his stores but interspersed with top-line merchandise in artist
bins. Cutouts, selling at $1.99, now account for 15 to 20 per-

All Records Distributors, in Westbury, is one of few Island one-stops which
accents serving small retailer. Warehouse also does some retailing busi-
ness.

tion office.

cent of total volume, says Imber, and their share of business
IS Increasing.

Arecurring Imber beef with manufacturers s their ' neglect
of the vast adult market.” The lack of adequate MOR product
cuts deep into the potential of the entire industry, he main-
tains, with little provision made for the over-35 buyer.

Typical Record World store is long and narrow, with con-
temporary product on one side, and MOR and classical on the
other. Sometimes, says Imber. the store seems to tip over as
crowds browse the contemporary side, while buyer represen-
tation remains sparse across the aisle.

Jacroy Records is Imber's leased-department facility, and
his Elroy Enterprises handles warehousing and distribution.

Mr. Topp Tape. headquartered in Rockville Centre, like
other national one-stops in the area, does relatively little of his .

(Continved on page L1-16)

Reaching the High Cs-

Community, Campus, Culture

Leonard Bernstein

Van Cliburn

Luciano Pavarotti Beaux Arts Tl;io of N.Y.

By ROBERT SOBEL

Long Island's commitment to culture, i.e. classical music
and the arts in general, has long been an established fact.
Locked in a grip of unity and strength, campuses and commu-
nities on Long Island, supported by state funding, box office
receipts, and individual contributions, have a long history of
being in the forefront of creative arts nationwide.

It is through this sense of firmness and purpose that vir-
tually every major college and community in both counties
each season reaps a harvest of live performances. With
the 1975-76 season only a few months old. artists such as Van
Cliburn, Peter Serkin, Alexis Weissenberg and Jose Molina
Bailes Espanoles have already performed. and programs by
local musicians have filled the late fall air with the sound of
classical music.

On tap during the remainder of the season are artists such
as Marilyn Horne, Eugene Fodor, Claudio Arrau, Luciano
Pavarotti, Beverly Sills, Vladimir Ashkenazy, Tedd Joselson,
Jamie Laredo and Gary Graffman. An impressive list indeed,
but one which is not limited to solo recitalists alone. Sched-

uled also to appear on Long Island are the Los Angeles Phil-
harmonic Orchestra, Zubin Mehta, conductor; the Branden-
burg Ensemble; Arthur Fiedler and the Boston Pops
Orchestra; the New York Phitharmonic Orchestra; Leonard
Bernstein conducting Gershwin's ‘““Rhapsody In Blue'’; the
Cincinnati Symphony Orchestra, Thomas Schippers, conduc-
tor; the Guarneri Quartet; the Houston Symphony, Lawrence
Foster, conductor; the St. Louis Symphony; and the Cleveland
Orchestra, conducted by Lorin Maazel.

In short, the schedule is comprised of superstars in abun-
dance who return season after season to appreciative and
knowledgeable audiences thirsting for such programs.

But Long Islanders are not simply eager for classical music.
Dance and theater are aiso aesthetic staples which draw large
attendance. Nor are Long Islanders only “‘observers.” Large
numbers are also participants—taking part in all aspects of
creative and cultural activity with seemingly unending energy
and dedication. Such communities as Great Neck, Hunt-
ington and Massapequa have their own orchestras, com-

www.americanradiohistorv.com

prised of musicians who are either residents of Long Island or
nearby areas.

Some of these groups have attained national reputations.
so much so that the name performer and the local orchestra
sometimes perform together in a local concert, a fitting tribute
which exemplifies the skills of the local musicians and the re-
spect given to him by the performer.

The Great Neck Symphony Orchestra certainly falls into this
category. Consisting of local musicians directed by Herbert
Grossman, the orchestra has played many times with top-
quality artists and has received much deserved praise nation-
wide for its high-caliber performances in general. Celebrating
its 31st year, it has 90 members, of which more than 90 per-
cent are Long Island residents.

Great Neck also boasts an arts center and a choral society.
The main library is booked to overflow with lectures, films
and chamber music concerts every season. The community is
a stronghold of cultural activity in theater and dance and art
as well.

But one would be remiss to single out one community with
such a vast and varied cultural climate. Roslyn, Valley Stream.
Islip. Smithtown, Massapequa. Babylon and Huntington, to
name a few, are towns which make a cultural mark on Long
Island. They, too. have arts centers and agencies offering pro-
grams on theater, music and the rest, by both locai talent and
others, professional and amateur, that pepper the two
counties with cultural flavor. And certainly the role played by
Parks and Recreation departments must not be overlooked.
Year after year they offer in their parks major productions
of totally orchestrated operas and ballets, in addition to big
names in concert.

There are very few, if any, areas in the nation which can
boast of such resourcefulness, ambition and involvement. A
partial list of local music groups gives additional evidence to
such a claim: the Sea Cliff Chamber Players, the Long Island
Woodwind Quartet, the Hofstra String Quartet, the Long Is-
land Baroque Ensemble, the National Chorale Singers, the
Great Neck Chorale Society. the Long Island Mandolin and
Guitar Orchestra and the Roslyn Chamber Group.

The campus, t0o, is bursting at the cultural seams. joining
with the community in presenting local and name fare. Cul-
tural events truly reprecent a kaleidescope of activities. C. W.
Post College is one of the institutions of learning in the fore-
front of such programs. The campus is not only the site of mu-
sical events but it also hosts the American Theater Festival,
and the Post Theater Company has scheduled a variety of pro-
ductions.

Perhaps typical of the comments about cultural ties be-

{Continued on page LI-18)
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“ISLAND-WIDE RADIO”

® Blanketing Long Island With 10,000 Watts
@ Delivering The Largest Mass Audience On
Long Island
Survey after survey shows WHLI with more
listeners than any other station!
e WHLI SELLS RECORDS
o WHLI SELLS CONCERT TICKETS
oWHLI SELLS ALL KINDS OF
ENTERTAINMENT
o AND ENTERTAINMENT PRODUCTS

WIOK-FM 98.3 “OK-98”

® LONG ISLAND’S ONLY STATION ENHANCED FOR
QUAD 24 HOURS A DAY

¢ “BEAUTIFUL MUSIC” TARGETED TO THE AFFLUENT ADULT
LONG ISLANDER

® BLANKETS LONG ISLAND AND SURROUNDING AREAS

* (See Nassau County Pulse Sept / Oct. 1974, or
May / June. 1975. 6 AM - 7 PM total persons 18-49)

THE
CONTEMPORARY
MUSIC LEADER

THE BEAUTIFUL
MUSIC LEADER

GETALL THE FACTS!
CALLJOSEPH LENN
AT(516)481-8000
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® Continued from page LI-1

pliers, mass merchandisers, chain stores and small music
shops all dot the Island, in one proportion or another. Oper-
ations such as Controlled Sheet Music, major racker of many
key mass merchandising chains; Polka Towne Music, tape
and record one-stop and distributor; Cimino Publications and
Mark Music Services, both sheet-music jobbers; and Pressure
Tape and Label Corp. all play important service roles. (Com-
panies involved in retail, such as Korvettes, Sam Goody and
Record World, in addition to one-stops and distributors, are
covered in a separate story in this section.)

The leading music instrument store is Sam Ash. Its two |s-
land locations, one in Huntington Station, the other in Hemp-
stead, do a business of several million dollars yearly. Virtually
all of the sales stem from the Long Island consumer. Both
stores carry sheet music and electronic equipment and offer a
repair service on instruments. Ash's warehouse, its general
offices and its educational division are located in Hempstead
at a separate facility from the store. The company also has
stores in Brooklyn, New Jersey, Westchester and in Manhat-
tan.

Very few statistics are available regarding numbers of
stores and sales, but Standard Metropolitan Statistics place
the total of independent music stores in 1972 at 82 with sales
of $20.5 million. Music stores are described in the listing as
record shops and musical instrument stores. The shops num-
ber 36, with sales of $9.3 million; instrument stores totaled
46, with sales of $11.2 million. The statistics refer only to es-
tablishments with a payroll, and do not include mass mer-
chandisers or other chains.

Statistics regarding Long Island as a tape and record mar-
ket are also hard to obtain but a survey of several major labels
indicates that Long Islanders spend $40 million to $50 million
yearly on both configurations, a rough estimate, at suggested
list price. This figure, therefore, represents some 2-2v; per-
cent of the entire industry sales volume of $2 billion, at list.
Considering that Long Island at present has an estimated
population of 2,700,000, the figure becomes even more im-
pressive.

Actually, it took guite some time and much prodding for
Long Island to be recognized by the government as an inde-
pendent economic entity with its own set of statistics. Recog-
nition finally came to the Isiand several years ago when the
then President Nixon designated it as the 267th Standard
Metropolitan Statistical Area. In short, it meant that the gov-
ernment considered the Island important enough to be con-
sidered a separate metropolis—not lumped with New York
City.

Rightly so, of course, for the bi-county area ranks third, with
$19,011, in metropolitan area consumer spendable income;
third in per household personal income with $20,916: ninth in
total personal income with $15.3 billion, according to 1974
figures compiled by the Standard Rate and Data Service and
other sources.

As a market, Nassau-Suffolk ranks tops in median income
with $13,276; ninth in retail sales with $7.8 billion: sixth in per
household retail sales with $10,333; and ninth and sixth, in
food store and general merchandise sales, respectively.

If Long Island were a city, it would rank fourth in popu-
lation, right after New York, Chicago and Los Angeles. In
1960, both Nassau and Suffolk Counties had a combined
population of close to two million. Figures in 1975 estimate
the population at 2,700,000. Suffolk consists of an area of
928,900 square miles and its population increased from
666,784 in 1960 to 1,127,030 in 1970. The population of
Nassau, which consists of an area of 298,000 square miles,
rose some 500,000 during the same period.

Projections for 1980 put Suffolk ahead of Nassau for the
first time: 1,515,108 for Suffolk; 1,528,232 for its sister
county. The trend for the year 2000 places the combined pop-
ulation at more than four million, with Nassau falling some
500,000 behind Suffolk. However, whichever way the popu-
lation ball bounces, it represents a dramatic increase for the
years to come and quite logically portends even a higher stake
in the marketplace arena.

It should also be noted that in a business sense Nassau/
Suffolk SMSAs barometer is the fastest rising of all New York
State SMSA's. Also, Nassau/Suffolk residents have a median
age of 30. The median age of women is 32.5: with men it's
27.4. In Suffolk, the median age for men and women is about
26.4, with women averaging a year older than men. In Nas-
sau, however, the median age is 31.5—five years older than
Suffolk but the difference in the median age for women over
men is 8.5 years. 6.5 percent of the total population consist of
blacks and Hispanics.

The music industry on the Island abounds in electronics
too. Proliferating both counties are suppliers of such audio
equipment as speakers, turntables and tapedecks, as do
blank tape manufacturers. accessory dealers and producers,
head phone suppliers and cartridge manufacturers. Com-
panies range in size from giants such as Lafayette Radio Elec-
tronics, located in Syosset. to Harvey Group, based in Wood-
bury, to smaller firms such as Pickering, E.V. Game and Irish
Magnetic Tape.

Four of the major firms are listed on the American Stock Ex-
change. Lafayette had sales of $91 million in the fiscal year
ended June 30, 1975, Electro Audio Dynamics, Great Neck
reported sales of more than $53.4 million for fiscal year
ended Aug. 3, 1974; Harmon International Industries in Lake
Success, listed sales of $92 million for fiscal 1974 and Harvey
had $36.1 million in sales for fiscal year ending Feb. 1, 1975
How much of this tremendous total represents solely
music product sales could not be determined but its impact

as a music industry service nationwide is surely staggering.

Lafayette ranks 15; Electro Audio, 26; Harmon, 14: and
Harvey, 41, among the Island's top 50 non-financial public
firms.

Butif Long Island is such an extraordinary service and busi-
ness region, it also enjoys entertainment and leisure not only
by buying and selling but by participating and observing. Offi-
cial estimates put Long Island leisure dollars in excess of $700
million annually. Of course, this figure covers the gamut of
recreation from golf cart rentals to sportswear to monies
spent at discotheques and other types of clubs.

Nevertheless, they point to a pleasure-seeking public who
knows that Long Island can provide a widely diversified means
of recreational life. Every kind of music venue can be found,
and every kind of music is easily at hand. Classical, MOR,
rock, soul, country or whatever, the choices are unlimited,
emanating from campus and discos and clubs and combina-
tions of both. Swinging and swaying is the order of the night
with young and old.

If the diversion is concert, there's the Nassau Colesium, the
Calderone, Westbury Music Fair and the Island Music Center.
If the need is for disco swinging, spots such as Speakeasy,
Poor Peters, Brothers and Maxis are “‘in" places. And if the
pleasure is a club with live performance only, My Father's
Place, Sunny’s, and in a class by itself is the XII Arches, which
provides excellent entertainment and elegant dining as well,
as does Barnaby Rudge.

Long Island, too, has been a spawning ground for new tal-
ent. From here have come Harry Chapin, Iron Butterfly, Cal-
houn, Billy Joel, the Good Rats, Gary Toms Empire, Leslie
West and the Rascals, among others.

Outdoors, the Island has more beaches than Tahiti, a shore-
line of 971.4 linear miles, and sailing and deep-sea fishing are
popular sports which attract tourists from all over the world.
Hotel and motel revenues were in excess of $48 million yearly,
according to a recent estimate.

So on land and sea the figures continue to impress; and in
the air, the picture is just as bright. Radio on the Island is
flourishing. Advertising and audience continue to increase.
Revenues, ratings and recognition are gaining, and not as fol-
lowers of the New York City giants but as creators of innova-
tion in programming, promotion—in their own image.

The importance of Long Island radio is increasingly evident,
for a 1975 May/June Pulse showed a weekly audience of
nearly 800,000. According to the Assn. of Radio Broad-
casters, Long Island’s weekly audience is 1,246,100, on aver-
age.

On the surface, Long Island has changed considerably since
the Dutch migrated eastward from the New Amsterdam col-
ony and when the English came across the waters in 1634 and
were greeted with kindness by Indians, turning the soil into
useful agriculture, acres into industry, ambition into enter-
prise. Pioneers with perserverance, with a sense of pride and
independence ringing in their hearts.

Today, too, the Island is engaged in similar pursuits. A
young nation, in a way, with much the same desires and
hopes as in the days of old, searching for the joy of identity
and manhood. A passage in “‘A Song Of Joys" from Hunt-
ington-born Walt Whitman's famous book of poetry *‘Leaves
Of Grass' vividly expresses such aspiration:

O the jov of a munly self-hood!

To be servile 1o none. 1o defer ro none.
not to any tyrant known or wihnown,

To walk with erect carriage. a step springy and elustic.

To look with calm gaze or with a flushing eve.

To speak with a full and sonorous voice out of broad chest.

To confront with vour personality all the other
personalities of the earth.

': I-Et tlle Good

~ and paper is
__ doing just that

Good Times, the only consumer music publication devoted
to covering only Long lIsland’'s music and entertainment
fields, is synonymous with the Island pop and concert scene.

Started in 1969 as an eight-page monthly, the paper now is
biweekly, contains an average of 89 pages in three separate
editions and has a controlled circulation of 50,000 on Long Is-
land.

Richard Branciforte, editor and founder of Good Times, at-
tributes its success to its non-political and fine editorial con-
tent. *‘From the beginning,'’ he says, ‘we have been a music
paper. We’'ve never been into politics. People are interested in
music and other forms of entertainment. That's why we have
succeeded where others have failed that focused on the politi-
cal side and tried to encompass Manhattan as well.”

Retail advertisers, having no other print outlet, were willing
to test the paper and found successful results. Some of Good
Times' advertisers have been in the paper for as long as four
years, Branciforte says. “‘And in the last four months the
number of advertisers has doubled. National advertisers are
always hesitant to try anything different. But companies such
as Atlantic Records, RCA, Columbia, London, Universal Pic-
tures, E-Z Wider and others are becoming regular adver-
tisers,” he says.

Good Times, under its controlled circulation, distributes free
copies to college campuses, record and audio shops, concert
halls and other outlets which appeal to a music-oriented mar-
ket.

Branciforte is proud of the editorial content and its cov-
erage. “Editorially,”” he says, ‘‘we’'ve always been very strong.
We have some excellent writers—people who write for national
music publications. And we cover new acts as well as super-
stars. There's few publications that review these acts on the
regular basis that we do. Our job is to give them exposure they
wouldn't get elsewhere.” .

Good Times is expanding its coverage and has recently
started a franchise operation in Westchester, already profit-
able from the first issue. Franchises are being set up in Palm
Beach, Miami, Honolulu and Montreal. Branciforte feels fran-
chises will help the paper grow even more. “It will enable us to
offer advertisers national buys for their market. Instead of a
combined circulation of 75,000 (Long island and West-
chester), we can offer them a circulation of 250,000-
500,000, according to the editor.

Branciforte also plans to switch to four-color covers starting
early this month. Regarding editorial scope, Good Times
recently added a disco section and plans to add a country and
a talent section.

To support his belief that Long Island is a strong market-
place for music, Branciforte recently helped to form the Long
Island Music Organization. Aim of the group, headed by Mi-
chael Cono, Michael Epstein, Zim Barstein, Michael Paparo
and Len Rothberg, in addition to Branciforte who is president,
is to promote Long Island as a music center (Billboard Sept.
13).

The Westbury Music Fair, like Long Island, has
come a long way. On left, is the old tent, circa
1959. Other photo shows the Fair at present.
They both are examples of the growth experi-
enced by the Island in population, as a market-

place and as a service center. As a market it ranks
tops in median income. For entertainment and
fine cuisine, Island has restaurants such as Xlil
Arches. Here, Jill Corey turns on the crowd with a
medly of songs.

wWWwWWw.americanradiohistorv.com

a3



www.americanradiohistory.com

For seven years Good Times has
been covering the music scene
on Long Island and in New York
when many record companies
didn’t even know where Long-

Island was.

The Good Times begins where the Voice leaves off serving Long Island’s
music market-4th largest retail record market in the U. §. 9th SMSA ,1ist

in personal income.

For information call 212-380-1795

A charter member of

the Long Island Music Organization.

“September 8, 1975 Voice house ad

Beck-Ross
Communications, Inc.

Holds the key to the
Long Island sound
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Stereo 106 1290 AM
Two strong links
in the Beck-Ross Chain
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ALL RECORD DIST. INC.

44 Bond Street Westhury, N.Y. 11590
516 421 4754 516 997 7160 212 248 6340

Suffolk Nassau Queens

The Most Complete One-Stop on Long Island

15 YRS. OF EXPERIENCE SERVICING RETAILERS WITH...

SINGLES — Current, Disco, Oldies e ALBUMS — Over 25,000 titles
8 TRACK & CASSETTES — One of the largest tape inventories
available anywhere ¢ SPECIAL ORDER SERVICE — If we don’t have it
we getite RECORD & TAPE ACCESSORIES — Complete line of
accessories including cleaning kits, record and tape cases,
diamond needles, racks, featuring Le-Bo Products
BLANK TAPE — Featuring capitol Mod Line & Music Tape
CUT-OUTS — We carry the cream of the cutouts e T-SHIRT —
Hundreds of styles, colors & sizes e ONE DAY LOCAL SERVICE —
We deliver free — pick up service also available
HIT SHEETS — forLP's — 45's (R & B — Pop — Disco)
Supplied Free

Call or Write for Prices and Lists of Weekly Specials

OTHERS PROMISE, ALL RECORD DELIVERS
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The Finest in Concert

Promotion & Production
Throughout the U.S. & Canada

A Complete Campus Concert Department
516-889-0555
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CALDERONE CONCERT HALL

THE CALDERONE IS LONG ISLAND

and we can deliver audiences like nobody else can.
On your next tour make sure you hit the Hall

“WHERE THE MUSIC BELONGS”
Phil, Mark, Poco & Rob

BREAKOUT MANAGEMENT

Personal Artist Management
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RECORDING STUDIOS

MASTER SOUND
PRODUCTIONS

921 HEMPSTEAD TURNPIKE, FRANKLIN SQUARE, L.I., NEW YORK 11010

eV AUTOMATED PROCGESSES CONSOLE

16 Track Rates 60.00 HR

A0 - E ARE A FULLY EQUIPTED FECORDING SPUOIO WiTh THE HNIGHEST
PROFESSIONAC STHANDARDS. WE ARE OWANER NPERATED AND AlsAYS
WOAK WiTd EACH CUENT AS IF U Bus/iNESS DEPENOED ON 17~
(BECAUSE (T DoES ) WERE FLEXIBLE HUMANS WITH RN (NTERES
IN OUR CLUENTS HNO A GrREAI SENSE OF PRIDE. ¥ OUR WORK:

bec i ey

Only four miles from the city line. It's easy to get here with any of the major parkways or take the LIRR.

Parking is never a problem (and it’s free).

Makers of the ‘Optical Disc’
35 mm mag

Cassette Duplication

Video

Questions happily answered
Don't hesitate to call

(516) 354-3374

Thank You For Helping Us Grow

S & M Cohen
Sean Fleming
John Gaeta
Ray Heatherton

John Anderson
John Bruno
Joan Chrein
Paul Chandler

Margaret Harris
Edgie Hitton
Norman Kassel
Millman & Halpern

John McGuire
Paddy Noonan
Tom Pacheco
Sidney Petne

Tom Preziosio
Joe Randazzo
Steve Soilog

Jacob Soiman

Bitl Strickland
Fred Toscano
Frank Vinci
John Vinci

MAKE YOUR EVENT
A SPECIAL EVENT
with

YY )
TS

ON

“A REVOLUTION IN SOUND”

A professional organization dedicated to present your
unigue sound requirements at special events, discos, open-
ings, promotions, press parties and social occasions.

We customize your sound requirements to create any

mood or environment desired.

ROCK
DISCO
JAZZ

MOR
COUNTRY
SOUL
CLASSICAL

We specialize in disco and mobile systems, custom pro-

gram tapes and professional DJ’s.

“"Man and Music is a group of professionals who have dedicated themselves

to the customized selection and presentation of Music”

)

NEW YORK'S =1 AIR PERSONALITY

“A unique new experience in musical entertainment’’ | ]

16
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C

A DIVISION OF MUSIC MACHINE CO.

98 Boylan Lane, Blue Point, N.Y. 11715 (516) 363-2835
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Key Center For
Leaders In Industry

® Continued from page LI-4

ington this summer. Now headed by Jack Horowitz, the firm's
Benjamin division includes Elac/Miracord record changers,
Concord manual turntables and receivers, while Concord
Communications is a growing factor in commercial video with
its %-inch U-Matic videocassette unit.

e Audiovox, first an importer and now a marketer of car
stereo and radios, began in Manhattan in 1965 by John Sha-
lam who imported radios for parts distributors. Left with a big
order, he began selling direct and from three rooms and a few
employees moved to a 12,000-square-foot plant in New Hyde
Park in 1969, doing over $300,000 in sales the next six
months alone. Another move came in 1971 to 50,000 square
feet in Hauppauge, and the firm now has more than 350 em-
ployees and five branch offices. Sales volume topped $30 mil-
lion in 1973 and has grown nicely since then.

® Revox Corp. of America is perhaps the largest overseas
consumer electronics firm based on the Island, first in Rosiyn
a decade ago, then moving to larger Syosset quartersin 1971.
The major Revox line has expanded from one tape deck to two
including the widely used A77 with many modifications, a
tuner, tuner pre-amp, two power amps and speakers. Meteor
Light & Sound already has carved a niche in the custom disco
sound market, and a major new demonstration facility was
justunveiled. The U.S. subsidiary also is sole rep for Beyer Dy-
namics’ mikes, headsets and accessories; Lamb Laboratories'
professional studio equipment; R.S.E. commmercial public
address systems; Bib Accessories for record/tape care, and
Electrolube corrosion inhibitor agent, notes Peter Giddings,
marketing vice president.

® TDK Electronics, American subsidiary of the Japanese
firm of the same name, has been in large Garden City quar-
ters about a year, moving from its Long Island City base estab-
fished in the late 60's to accommodate its growing U.S. busi-
ness. President Sho Okiyama and marketing director Ken
Kohda are overseeing expansion from one cassette line to
five, plus two 8-track and two open-reel lines, one of the few
institutional endless loop cassettes and a soon-to-be-mar-
keted %-inch blank U-Matic videocassette. TDK also is a major
bulk OEM supplier.

® Newest foreign firm to relocate on the Island is Lux Audio
of America which recently moved from temporary Manhattan
offices to a headquarters/warehouse in Syosset as the newly
created subsidiary of Lux Corp. of Japan. Gerald Kaplan. who
heads the company after nearly seven years with Panasonic
and Technics, is well pleased with acceptance of the firm's
high end line at the summer Consumer Electronics Show,
aimed at both the consumer audiophile and professional stu-
dio/broadcast/disco markets.

® Among the equally important audio/video accessories
firms is Elpa Marketing, begun in 1928 as an importer of mu-
sic box works, a line it still handles from Thorens in Germany.
Principats Paul King and E.L. Childs added audio products in
1950, relocating to New Hyde Park. Firm’'s lines now include
Thorens turntables (Switzerland); Watts record care products
and Ferrograph professional tape recorders (both U.K.), and
Editall tape splicing accessories. A substantial Elpa Inter
national export business now includes Stanton cartridges, Bo-
zak speakers, Scintrex headphones and the Editall line.

® Robins Industries is one of the more *‘unique’” audio ac-
cessory firms, according to Jack Friedland, sales vice presi-
dent, manufacturing virtually all items at its 50,000-square-
foot Commack plant that employs about 100. Big market is
OEM sales for the full line of accessories, topped by phono-
graph-related items. The Robins-Fairchild professional sound
equipment line also is growing, with standard and customized
studio consoles and other related products. President Her-
man Post notes both sales and net up ‘‘substantially’ for the
first nine months of 1975, despite the economy.

® EV. Game was started in Brooklyn in 1956 by the four
Damsky brothers, as Game Industries, with Mike and Gerry
still active, and moved to Freeport where it has been since
1967. Firm was purchased in 1970 by Gulton, which had its
Electro Voice subsidiary that was merged to become the cur-
rent subsidiary. It has grown nicely in volume, even better in
profits, with a big OEM and consumer business from its
25,000-square-foot plant. Basic lines include cartridges, nee-
dles, maintenance accessories, and spare parts for phono-
graphs and tape decks.

® One of the oldest U.S. companies in the blank tape field,
Irish Magnetic Recording Tape, had its origins when Sol Zig-
man founded Morhan Exporting 41 years ago in New York. He
took on John Orr's Irish line, then part of Orr Industries, as an
export item, then took over entirely about 15 years ago. Irish
has had its consumer ups and downs but emphasis has now
shifted to the industrial side through Empire Magnetic Indus-
tries, with 75 percent of the business now audio and video
tape, lubricated 8-track and cassette tape for duplicators.

® Royal Sound, based in Freeport for more than 15 years,
has gone the other way, from a basic OEM supplier to a con-
sumer mix with its own branded cassette/8-track/open-reel
blank tape line debuted at the summer CES. President Merv
Dayan afso bowed a competitively priced cassette labeler to
consolidate his firm’s position as a **small major'" supplier of
blank tape and accessories, with growing export business as
well.

® Inthe blank tape supply end, Pratt-Spector has been sell-
ing pressure sensitive tapes and supplies for almost 19 years,
first from downtown Manhattan, then for the last five years in
Rockville Centre. Almost seven years in tape duplicating as

{Continued on page LI-14)
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Track Stars
Who Are
Right On

 the Button

By RADCLIFFE JOE

Fed up with the escalating costs of recording studio time in
New York City, the hassles of getting in and out of the metro-
politan area, and the general tedium conneacted with record-
ing in Manhattan, more and more recording acts are embrac-
ing Long Island as the emerging recording haven for the
creative musician.

As John Bradley, studio manager of Ultra-Sonic Studios in
Hemostead, put it, no artist likes to be hassled by such mun-
dane considerations as whether he will find a parking space
close to the studio of his choice; whether the studio atmos-
phere will be congenial and relaxing; whether the cost of
recording his tune will run over his allocated budget; whether
his truck will be ticketed or towed away by the police by the
time he gets out of the studio.

Leng Island, according to Bradley. eliminates these prob-
lems and frees the artist to concentrate exclusively on creat-
ing a product with immediate sales potential.

And so, what started out a few short years ago as a small-
time business operating largely out of basements and ga-
rages for the benefit of new Long Island talznts, is fast mush-
rooming into one of the Island’s important revenue spinners.

There is a hive of recording activity on Long Island. The rap-
idly expanding chain of recording studios ranges from modest
one and two-track operations catering to the needs of ama-
teur recordists, spoken word organizations and producers of
commercial jingles, to comprehensive networks like Ultra-
Sonic and K&K that offer 16- and 24-track recording facilities,
and a broad base of other operations, including production fa-
cilitizs, writers and arrangers.

Studio time can be bought at prices ranging from the out-
ragenusly low rate of $15 an hour to fees comparable to those
charged by the “‘better’ recording houses in Manhattan.

K&K Studios, in Great Neck, is operated by Jerry Kasenetz
and Jeff Katz and has been in operation since 1967. The stu-
dio, now being expanded from a 16- to 24-track facility, has
been used at one time or another by recording acts such as
Tony Orlando. Ohio Express. Bo Diddley, Joe Walsh and 10
CC.

According to Bob Banner, the firm’s general manager, K&K
tries to be more than just another recording studio to the
people who use the facilities. He explains, “We work very
closely with our acts. We offer them advice and encour-
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Mixing it up at the mixing console after a recording session at Ultra-Sonic Production are, left to right, Rick Bleweiss, producer; Bill Stahl, president of Ultra-

agement if they need it. We also have available a staff of
knowledgeable writers, arrangers and producers to provide
practical assistance, especially to new artists seeking our
help.”

In addition to this broad base of facilities, K&K also owns
Magna-Glide Records, which is distributed by London Rec-
ords, and which, according to Banner, provides a veticle for
new talent seeling exposure.

Ultra-Sonic, another major recording studio on Long Island,
has also been attracting top recording talent including B.T.
Express, Isis, Jackson Browne, Bonnie Raitt, Charlie Daniels,
Janis lan, Billy Joel, and in the past such top Long Island
recording acts as Vanilla Fudge and the Iron Butterfl,.

According to Bradley, in 15 years of operation, Ultra-Sonic
has grown with the demand for professional recording facil-
ities on the Island. The operation now boasts a 16-track Dob
yized recording facility, and attracts recording acts from ma-
jor record labels such as Atlantic, A&M and Kama Sutra.

The studio was founded by John Lindy and Bill Starr, and
its early products were recorded on a 3-track console. Today,
like K&K it has expanded operations in various related areas
including management and publishing companies. and a pro-
duction company headed by Rick Blyweiss.

Like many of the other studios operating on the island. Ul-
tra-Sonic prides itself with being able to offer professional
services at realistic prices in a relaxing environment. But ac-
cording to Bradley, Ultra-Sonic goes even beyond this. “‘We
also go out of our way to do everything possible to satisfy our
clientele.” This includes offering ““open-ended’ recording
sessions, a rarity among recording studios, but a facility that
is important to artists on a limited budget.

Golden Crest Studios, headed by C.F. Galehouse. is prob-
ably the most comprehensive of all the studios on the island.

Unlike most of the other operations, this self-contained,
Huntington-based facility, concentrates largely on catering to
the needs of its own artists, and does not try to compete with
the majors, according to Galehouse. However, the 8-“rack fa-
cility is available for small specialized custom jobs.

Master Sound Studios of Franklin Square has been in oper-
ation about 2'% years. According to Ben Rizzi, the firm's presi-
dent, Master Sound with its modern equipment including
BDX noise reduction system, is able to offer its clients the lat-
est in technical facilities along with a fine engineering staff in
an environment conducive to creativity.

The company started out as a 4-track operation and plans
to go to 24 tracks by January. The operation spans a variety of
services including the making of optical disks and the proc-
essing of 16 and 35mm film.

Tracks Studio in Great Neck is a small, specialized 4-track
operation headed by Richard Dostal. The operaticn, used
mainly for the production and recording of demo tapes and
radio commercial spots, is not open to the general public, but
works with special clients by appointment only.

Most of the studios already established are cadsable of
recording and mixing in 4-channel, but lament that the de-
mand for this facility is not yet great enough to make tviable.

RBY Recording. Roslyn, is owned by Jack Jones, who also
functions as chief engineer. Its services include mixing, dub-
bing, editing. Rates (night) are $20 hourly plus tape. It does
commercials such as for Waldbaums and recorded a feature
film soundtrack.

ol

Sonic, and Steve Goetz, chief engineer. The studio is located in Hempstead. Ultra-Sonic offers ‘‘open-ended’’ session, a rarity among recording studios. It has
attracted artists such as Bonnie Raitt, Charlie Daniels and lron Butterfly, among others.

Master Sound has modern equipment including BDX noise-reduction
system. Studio plans to go 24-tracks by January. Ben Rizzi heads the
operation. Above, is sampling of equipment with girl shifting the but-
tons.

uled to be used for a multimedia presentation in Europe.
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THE
RESTAURANT
OF DISTINCTION
PRESENTS

DANCING » MUSIC
ENTERTAINMENT
TUES. thru SUN.

* LANNY ROSS, Nov. 11-23

* ALLAN JONES, Nov. 25-Dec. 7
* GRETCHEN WYLER, Dec. 9-21
* BOB EBERLE, Dec. 22-Jan. 4

SUPERB CONTINENTAL CUISINE
OINNER ENTREES FROM 695

Music & Entertainment Dir —Julie Epstein

125 Jericho Tpke. Jericho L.
Brush Hollow Rd. & Cantiogue Rd

‘ RPSuivaa— N 0
Cover Min.
LONG ISLAND'S BEST ENTERTAINMENT BUY
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B

DANCING Tuesday thru Saturday

to the music of CON ASTONE

Luncheon from 2.95
Dinner Entrees from 6.95
No Cover ¢« No Minimum ¢ All Credit Cards

380 No. Bdwy., Jericho,L.1.»516/433-3990
Exit 35 on No. State Pkwy. s Exit 41 on L.1.E.

WE HAVE MOVED!
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ANBY STRIPE RECORDS
NEW ADDRESS

371 South Main St.
Freeport, N.Y. 11520—U.S.A.

RACK JOBBERS
WHOLESALE DISTRIBUTORS
TAPE & RECORD PROMOTIONS

L.l. Phone: (s 379-51s1
(516) 379-5760
(516) 379-5761
N.Y. Phone: (212) 895-3930

(212) 895-3931

CANDY STRIPE'S
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“KNOCK INFLATION DOWN

ALL $6.98 LP'S—ALL LABELS
COMPLETE CATALOGUES $?A.C§io

ALL $7.98 LISTTAPES  ©.4..40 eacH
CUT-OUT LP'S $1.10 cacH
Write For
Free Catalogs & Weekly Specials
WE EXPORT TO ALL NATIONS
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Oasis For Dancing
Dining And Shows

® Continued from page 1.1-3

climate for management companies such as Sunrise Manage-
ment, Norby Walters, Troy Entertainment and Frank Cariola
Organization, Dix Hills. These companies handle bookings for
maijor attractions in Long Island discos and represent Long Is-
land talent both on the Island and in other cities and resort
areas where there is a demand for the type of good. low-cost
lounge and disco entertainment that flourishes on Long Is-
land.

Typical of the Island discos is Speakeasy, a large club in Is-
land Park that holds as many as 1,000 people. On weekends,
club manager Larry Tortorici features local disco bands plus a
DJ. On Tuesdays Speakeasy presents major recording acts for
the same $3.00 admission that applies on weekends.
Wednesday is reserved for all-disco, with no admission
charge. Tortorici says his clientele is between 18 and 24,
white, single, and working. There are very few students. Tor-
torict says that nearily half of his customers come from New
York City, most turned off by the Manhattan discos that do
not offer as much in atmosphere and elegance.

Jupiters, in Franklin Square, has been successful by book-
ing some of the biggest attractions in black music such as Ray
Charles, the Spinners, Eddie Kendricks and even Count Basie.
Club owner Dan Colombo claims that as much as 70 percent
of his business comes from New York, particularly when the
major acts perform. The disco major act combination has
worked well at Jupiters, keeping the club at nearly its 800 ca-
pacity on most weekend nights.

Discos, the most popular club form on Long Island, are by
no means the total story. My Fathers Place, a converted bowl-
ing alley in Roslyn, has become an important rock concert
club nationwide. The club is operated by two partners. Jay
Linehan, 70, who has had the location for 20 years in various
configurations and 26-year-old Eppy Epstein, who has been
promoting the Roslyn area as a youth culture center for more
than six years.

The combination has worked successfully for both the 400-
seat club and the Long Island youth community. The growth
of My Father's Place has helped WLIR as a major FM progres-
sive radio station. As a promotion tie, the station airs live per-
formances of major recording acts from the club's stage or
from the Ultra-Sonic recording studios. In four years as a rock
concert club My Father's Place has booked a most impressive
hist of talent with attractions such as Chick Corea, George Car-
lin, Bruce Springsteen, Harry Chapin, Seals & Crofts, Cheech
& Chong and Robert Klein. “Many acts play here the same
week they played New York and both dates will be sold out,”
says Epstein. ““‘Convincing managers that we are a separate
market out here is usually my biggest problem but they be-
come believers very quickly. "

MOR is strong on the Island with Colonie Hill a 1,500-seat
club in Hauppauge, and with The XII Arches, elegant french
restaurant in Jerico, which has great success with nostalgia.
The XII Arches, which is near the Westbury Music Fair, has
booked such performers as Vivian Blaine, Allan Jones, Hilde-
garde, Hazel Scott, Julie Wilson, and Jill Corey. Maitre'd Lou

(Continued on page LI-16)

Center For Leaders

® Continued from page L1-12

well, firm headed by Stan Gilman is now a major supplier of
sensing and splicing tape and machinery. head cleaners and
demagnetizers, and since 1972 automatic 8-track and cas-
sette labeling machines.

® Also outgrowing Manhattan is Tapemaker Sales, which
just moved to Valley Stream where Art Brandwein notes grow-
ing domestic and export business for leader tape to studios
and duplicators, slip-sheet material, non-abrasive audio cas-
sette and new videotape head cleaning material, magnetic
tape slitters, sensing and splicing tape.

® Allison Audio is one of the most aggressive custom tape
duplicators in the area, growing rapidly since it began in 1969.
Moving into a new 55,000-square-foot facility at Hauppauge
two years ago, firm is now going after more prerecorded dupli-
cating/marketing accounts being given up by Ampex. and
also i1s expanding in the non-music tape market.

. . — [
One of the leading Long Island firms in the electronics field is Lafayette Ra-
dio. Firm moved from Queens to Syosset in 1962. Latayette has grown from
five to 116 company-owned outlets, 375 franchised associate stores and
100-plus dealers.
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... the small studio with the
BIG SOUND, the LOW RATES
and the FINEST EQUIPMENT
—Ampex, Electrodyne, DBX,
Pultec, AKG, Urie, Lang,
Sennheiser, etc.

ROSLYN,LONGISLAND, N.Y.

(516) 621-8211
Brochure on Request.
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Largest on Long Island
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Sheet Music + Repairs
Disco Units

HEMPSTEAD-—124 Fulton Ave.,
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HUNTINGTON STATION
447 Route 110
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Hempstead, N. Y. 11550
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Island Concert Scene

® Continued from puge L1-4

any given bill, and the audience response at the theater has
been strong, says Jerry Kellert, managing director of the firm.
The move to book three acts per show is an attempt to return
to giving a full evening of shows, explains Kellert.

Kellert views the Island Music Center as a “‘rock 'n’ roll
house' and says that while running a show there every week-
end would be the ideal, a more realistic projection would be to
have programs twice monthly. Eden's Apple Concerts has an
exclusive on all musical events in the facility through Novem-
ber 1976, and Kellert states that its first year’'s operation has
already scored a number of successes. Ten Years After and
Peter Frampton, headlining earlier this year, brought in a
gross of some $180,000 for five shows; a bill headed by the
Jefferson Starship grossed $79,000 for two shows and a Blue
Oyster headed bill produced a $31,000 gross for one show.

As for talent expenses, Kellert says that much of what they
do is dictated by the headlining act, which pulls down, on the
average, some $12,500. A third act will be paid anywhere
from $500 to $2,000, he says.

“We are trying to make Long Island a completely separate
market,"”" Kellert continues. “*‘Agents and managers say that
they've got to have New York, but no one says that they've got
to have Long Island. And, we hope to change that,’" he says.

The message seems to be getting around too. The acts play-
ing the arena this year include War, Hot Tuna, Procol Harum,
the Marshall Tucker Band, Renaissance, Taj Mahal, Herbie
Hancock, the Mahavishnu Orchestra, the Sensational Alex
Harvey Band, Little Feat, Flo & Eddie and the Bee Gees.

Tickets for most events are scaled at $5.50, $6.50 and
$7.50. Seating capacity is 6,740. For a disco/dance concert,
though, general admission tickets are sold and the arena’s
floor is opened for dancing, and the capacity jumps to 7,500
people. To date, Eden's Apple has produced yearly a dozen
shows al the Commack arena and both Kellert and Paparo are
anticipating a healthy future.

In a recent move, Paparo opened a theater in White Plains,
N.Y., and it's expected that many of the acts approached to
play either theater will be offered a follow-up at the other one.

Paparo has also used promotion to the fullest, tying-in a
firm like Hublein's to a free VIP bar/lounge at the arena; us-
ing extensive radio advertising prior to concerts; taking print
space in several of the local papers; and distributing a free
concert program (6-10 pages) at each concert. The programs
include artist bio information as well as write-in contests tied-
in with label record giveaways.

Its claimed 10 percent of an anticipated gross from an
event goes into its promotion.

The firm also utilizes students to promote musical events
on their high school and college campuses through flyers and
posters. Free parking for 1,500-plus cars is available at the fa-
cility.

Kellert sees the bulk of the Music Center’s audience being
drawn from the Long Island’'s own population. “We're not in
Long Island by accident.’” he says.

In Hempstead is another major concert venue: the Calde-
rone Theater, operated by Phil Basile’s Concerts East com-
pany. Originally a movie house (built in 1949), the Calderone
began showcasing acts earlier this year, following an exten-
sive renovation. According to Mark Puma, promoter/pro-
ducer at Concerts East, 30 shows were put on at the Calde-
rone in the first 35 weeks the firm used the theater. Puma
feels that as many as 50-70 rock/pop shows a year are fea-
sible for the Calderone, in addition to another 25, or so, r&b
programs and upwards of 100 adult-oriented MOR shows. He
says that they are considering booking stage shows for two-
week runs.

While the theater is leased by Concerts East. Puma says
that it could be leased to outside promoters wanting to put on
non-competitive musical events. The one area where it would
really apply, says Puma, is the country music field. *“We would
say great to a promoter wanting to put on a country music
series."’

As for its own operation at the Calderone (the firm also pro-
motes concerts throughout the East Coast, some 200 con-
certs, with a gross over $2 million a year), Puma. as other local
promoters, is enthusiastic. Again, gross gate receipts show
why: Dave Mason. $17.000: Hot Tuna $65.000 (five shows);
Billy Joel, $30,000 (two shows); and Jackson Browne,
$32,000 (two shows).

The theater is a 2,435-seater and tickets are scaled at
$5.50 and $6.50. Puma says that Caiderone’s promotion is
budgeted at $2,500 per concert, with $1,700 going to radio
spots and $800 for print advertising. Talent expenses (for the
headliner) are in the $5,500 range, with an additional $1,250
in funds going to cover lighting and sound. The theater
doesn’'t have a built-in sound/lighting system.

As a promoter, Basile says it's been an uphill fight in secur-
ing top recording acts, but that it's much better than when
he began. Basile, the driving force behind Long Island’s for-

(Continued on puge 1L1-17)
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wholesaling on the Island. The entire country is the firm’s oy-
ster, and since last year it has extended its reach inter-
nationally.

But Mr. Topp Tape also operates two retail stores, which to-
gether now gross about $360,000 a year, according to Art Sie-
gel, vice president. These were opened along strip malls in
Nassau County within the past two years, and the firm is now
committed to a retail expansion program. However, says Sie-
gel, he is looking farther out on the Island, to Suffolk County,
for viable locations. Nassau is pretty well saturated retail-wise,
he feels. More stores in strip locations are his goal, each with a
potential for $150,000 to $200,000 in annual volume.

Siegel tags as ‘‘outrageous’’ the more extreme examples of
retail price slashing. He sells mostly at $1 to $1.50 off list, but
has a low-keyed continuous promotion going to meet price
competition, however severe. ‘‘Consumers who bring in ads
quoting lower prices will find that we will meet them, even if
they are $2.99,"" he says.

This promotion has worked well, Siegel asserts, and now at-
tracts about 10 percent of his retail volume. *‘Fortunately,’” he
notes, ‘‘half these bargain hunters buy at least one additionatl
album at regular price. So we don’t lose out in the end.”

Double B Records & Tapes, out of Freeport, is another na-
tional one-stop that's also into retailing. The company’s two
Stereo Stop stores, each a 3,000-square-foot, full-line facility,
normally sell at $1 to $1.50 off list. No attempt is made to
compete price-wise with major discounters in newspaper ad-
vertising, says Bernie Boorstein, president. However, in-store
promotions do serve that purpose to an extent. Every two
weeks the store passes out to its customers a new list of 25
specials selling as low as $3.99.

Cutouts are important in Stereo Stop's total inventory mix,
Boorstein points out, and currently account for about 15 per-
cent of all LP sales.

All Records Distributors, in Westbury, is one of the few Is-
land one-stops which devotes much of its effort to serving
small retailers in the counties. In business for the past 15
years, the company has moved five times, on each occasion to
larger quarters as businessincreased. It now occupies a 5,000
square-foot warehouse, from which its three trucks deliver
merchandise to some 75 dealers.

Mike Cono, All Records president, notes that his customers
are forced to compete on price with the big discounters, bu-
tonly the basis of the latter's *‘regular™ prices. No attempt is
made to equal special sale *‘giveaways.”” Most small stores on
the Island sell top-line albums at prices ranging from $4.49 to
$5.49, Cono finds.

Manufacturer advertising money is frequently passed on by

(Continued on page L1-17)

Oasis For Dancing

® Cantinued from page 1.1-14

Tagerello says that most of the customers are in age ranges of
40's to mid 50’s, with many driving in from New York. The
club has neither cover nor minimum and offers free parking,
making the club more economical than most Manhattan
nightspots that offer comparable entertainment.

Clubs are also alive and well on the Island, especially seven
nights a week at Sonny’s, in Seaford. Club owner Sonny
Meyerwitz has brought performers such as Ruth Brown,
Sonny Fortune, Dakota Staton, Cecil Payne, Arnie Lawrence,
Marty Napoleon and Major Holley with great results. The club
is popular with the New York jazz community fraternity. Per-
formers such as Redd Foxx, Count Basie, Marian McPartland,
Joe Williams and James Moody lend a hand on occasion in the
festivities.

Mobile discos, too, have become increasingly popular. Mo-
bile disco DJ's are now augmenting or replacing live entertain-
ment at dances parties, fund raising events, and even shop-
ping center openings. One company, Man & Music, in Blue
Point, not only specializes in contemporary disco sounds but
also offers custom program tapes in jazz, country, MOR and
classical.

Photo by Steve Rosenfield
Papa John Creech draws screechers at My Father's Place, in Roslyn, who
join in with some handclapping as well. The blues fiddle player, who records
for Buddah Records, packed the club during a recent date. Ciub is operated
by partners Jay Linehan and Eppy Epstein.
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good, stable homes and family—even if they are unmarried
and are a bit more conservative than city people, because they
are a bit isolated out here.”

WGLI, in West Babylon, has recently undergone a transfor-
mation to personality MOR. Since the change in July the mu-
sic has been 70 percent uptempo and 30 percént folk and
downtempo music. Program director Chris Michaels terms his
present audience ‘‘a mixture of 25's and 45's.”” The station
utilizes a musical and visual logo which figures prominently in
all station advertising in Island newpapers. “Contests also
play an important part out here,”” continues Michaels. **| feel
it's important to get the audience involved in the station.

WTHE, in Mineola, is novel. It signs on at 7 am and signs off
at 6:15 pm. With it’s 1,000 watts it is heard all through Nas-
sau, lower Manhattan, the Bronx and the Jersey shore. The
format is best described as "Remember When," a combina-
tion of the best of dance bands during the 30's and the 40's.
All selections are played from original recordings. In addition,
a sprinkling of religious programming is heard by, for ex-
ample, Katherine Kuhuman. As to its listenership, general
manager Dick Moore states, *‘at this point it is a bit hard to
determine. We will be increasing our hours and expanding our
programming.” From what we can find, our listeners are all
over 25, yet each program carries its own particular brand of
listeners.”

WRIV and WALK is catalogued by program director Patricia
Wood as a ““potpourri of the best in music.”” This also includes
opera and selections from the New York Philharmonic on
weekends, in addition to a number of community-oriented
programs. “‘Serving the people of your community is an im-
portant thing every station should do. For 21 years this same
basic format has worked, and we have loyal audience.” In ad-
dition, she says, “‘we find that more and more young people
are becoming oriented to a softer sound, most likely because
of the over-all environment.”

Jim Putbrese of WRCN took over the dual operation in
1971, and in June 1972 went 24 hours per day and increased
the FMer from 250 watts to 3,000 watts. The AMer has stayed
at 1,000 watts. Format of the stations are contemporary top
40, mixed with goldies.

The station uses much print advertising and a great deal
of self-promotion, contests included, Putbrese says. The
station’s format was chosen basically *‘because there are no
other top 40 stations on the eastern end of Long Island,”
according to Putbrese. The station is also very much involved
in community service and recently helped UNICEF.

Program director Jim Ferguson describes his two stations,
WGSM and WCTO, located on Route 110 in Huntington, as
““the most active on Long Island with the best to offer. . . .
Both stations serve Nassau and Suffolk Counties and will cele-
brate their 25th anniversary in 1976. WCTO programs *'beau-
tiful music.”” WGSM, on the other hand, is an adult informa-
tion station, emphasizing local as well as national news.

According to Git Calquitt, music director of WLIR-FM, the
‘‘staleness’ of New York City radio has helped Island radio.
WLIR-FM programs progressive music 24 hours a day. Its pri-
mary audience is the 18-34 bracket. Its coverage is 3,000
watts at 92.7 on the FM dial, signals travel through Nassau
and Western Suffolk counties.

Since its inception in July 1970 as a progressive station, i
has been building a strong and loyal audience through inter-
esting programming and a series of live radio concerts, origi-
nating from Ultra-Sonic Studios, in Hempstead. In the past
four years the station has broadcast live performances by
such artists as Lou Reed, Todd Rundgren and Tranquility.

Summing up the effect of these live concerts WLLR pro-
gram director Paul Robinson states, '*In this economy with
mid-range acts not drawing, the live radio concert is an impor-
tant medium for exposing talent.”” Another interesting pro-
gram on WLIR is **Rock Around the World,” in which an art-
ist's music is showcased accompanied by a one-to-one
interview. Zim Barstein, director of promotion and sales
there, attributes the reputation the station has drawn from
the rest of the industry to *‘pure, hard work from individuals
who will do practically anything to get the station together and
make their dream a reality.” With the exception of four or five
individuals, the air staff and production staff are under the
age of 30.

WBAB-FM, Babylon, is 3,000 watts at 102.3 on the FM dial.
At present, it serves Nassau and Suffolk counties as well as
parts of Manhattan, Queens, Brooklyn, the Bronx and Con-
necticut. It operates 24 hours daily. Program director Mark
Alan, who began at the station in 1972 after a brief partner-
ship in the formation of Premier Talent, is responsible for the
success of the station through his format, which he describes
as giving ‘‘special emphasis to Long Island Events.” WBAB-
FM’s morning hours consist of music and information such as
weather, community news, traffic and railroad reports as well
as local news items. Special reports and features on such sub-
jects as current books, live concerts and news from Rolling
Stone are also aired.

Regarding type of listener response and what the station
does Alan states, "'sure, we get a lot of phone requests, but
really how can the listener program your show? Once in
awhile, of course, we take them but we usually try to stay away
from requests’ Alan is particularly proud of his news depart-
ment, *‘We do basically all our own production, in fact we were
the first to break the Patty Hearst capture story and Rolling
Stone used us for the basis of its cover story.”

Ms. Muriel Hornstein, station owner, says that “our au-
dience now falls into the 18-39 age group, many of the kids
who listened to the Beatles back in '64 are married with

maybe a child or two.”" Reflecting on plans, she says she has
great hope for the migration of listeners to Suffolk County,
“‘the boy who grew up in Nassau County and is now married
isn't moving to New York or to Nassau County, he's moving
out to Suffolk. Fifteen years ago our slogan was ‘the sound of
Long Island.’ | still feel this is true.”” Currently, the station
feeds certain programming to Paul Snyder of WLNG, in Sag
Harbor, and so far the response has been promising.

WBAB-FM's sister, WNYG, is Long Isfand’s only AM religious
station. Its special features include the original Italian Hour,
and church and community presentations.

The college network on the Island consists of four current-
carrier stations and all say their weekly playlists are largely de-
termined by listener response, in addition to the discretion of
their programming staff.

Music director Brian Rein of WATC says, ‘“‘most of our re-
sponse comes through the telephone and it provides us with
the majority of our programming for that week.” Susan
O’Connelt, one of the few female program directors, of WBAB
states, '*in addition to people calling in and requesting certain
records, we still have to consider the weekly record trade
charts before we decide on our playlists.”” One thing everyone
does agree on is the necessity of listening to the commercial
FM stations in the area and note what they're playing.

Merrill Lehrer of WBAU feels that a college will get the best
service from a label who sees the potential of college radio, *if
he thinks that our station can possibly help him sell records,
then he’ll do practically everything from giving us the artist for
an interview or some giveaway LPs."

The college radio audience (18-22) falls into the demo-
graphic that most commerical progressive stations want to
reach (18-34). Knowledgeable programmers at the commer-
cial stations realize this and follow college radio station play-
lists to pick up on new artists that receive acceptance on the
college radio level. The fact remains that colleges will play al-
most anything that is available to them.

Servicing by record labels is a problem for college stations,
Brian Rein, music director of WATC says, *'we're getting fairly
good service from all the labels, except one. Yet the fact is that
the service could stop at any time."” **Usually the only thing
they ask for in return is some sort of station survey to show
we're using the record.” All the stations send out a playlist,
showing what was played and, in some instances, tney rate
the albums as a kind of record chart.

Does college radio sell records? Yes, says Paul Brown, radio
consultant. He is adamant about the possibilities of college
radio, “most record companies tell me the reason they don't
put much emphasis into the college market is because there's
always such a turnover of personnel, it seems to me there's as
much if not more turnover in the record companies.”

Perhaps the major value of college stations, here on the Is-
land as elsewhere is that they are often the first to play a new
release, thereby generating some response to the records
which, hopefully, will lead to commercial airplay. By this rea-
soning, the college market is a test area.

A Market Place

® Continued from page LI1-16

All Records to retailers in the form of radio spots identifying
four to five of its customers per commercial. Cono has found
local radio effective, using WLIR in Nassau, and WBAB in Suf-
folk. There's plenty of room for retail expansion on the Island,
he feels, with Suffolk showing the most promise.

As one gets farther out on the Island, in seashore towns,
sales patterns begin to reflect those in other resort communi-
ties around the country. Music Mart, in Westhampton Beach,
for instance, does 40 percent of its annual volume during the
months June through September. Charles Koonmen, man-
ager, points out that the summer population in Westhampton
rises to 20,000 from its winter norm of 5,000.

But the complete line of music goods offered by the store,
its winter school business, and sales coverage of surrounding
towns, all combine to maintain year-round volume at a satis-
factory level. Music Mart, acquired by Hansen publications
more than a year ago, is heavily into print and realizes almost
20 percent of its gross from this source. Recorded product ac-
counts for 35 percent and the balance of the outlet's
$250,000 annual take is largely attributable to sales of pi-
anos, organs, other musical instruments, accesscries, and
service.

Other important outlets are Candy Stripe, which recently
moved to larger quarters in Freeport, owned by Bernie Keil;
Stanley Sirote's Countrywide Tape & Record Distributors,
located in Westbury; and All Boro, in Farmingdale. Steve Top-
per is a principal in the operation.

Island Concert Scene

® Continued from page LI-15

mer music bastion, The Action House, says that this market is
totally different from New York's yet people from the City—as
well as Islanders—go to or utilize his operations. These in-
clude a full-range of activity—from clubs to college concert
promotion to promoter dates all along the East Coast.

““Agents still recognize New York as a major market but
they are rapidly beginning to recognize the Island as a sepa-
rate market,”" he says. "‘Because the Calderone is a more laid-
back facility to play in than most in New York City, we have
many top acts asking us for return dates.”

Others involved with promoting shows on Long Island in-
clude Ruffino & Vaughn, which usually utilizes the Nassau Col-
iseum.

www americanradiohistorv.com
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tween campus and community are those made by Dr. Julian
Mates, C.W. Post dean of the school of the arts. He says, “We
are available to provide the community with a tremendous
range of cultural activities throughout the year. In turn, the
community provides us with a tremendous audience and
financial support so we can offer more to the community.”

Hofstra University, in Garden City. also represents a strong
fixture of cultural enterprise, scheduling shows by the Hofstra
Alumni College Repertory Theater, Oscar Brand and a concert
by the Long Island Symphony. among others. In addition,
Hofstra has nine separate music groups under the aegis of
the music department—all that a musical heart can desire ei-
ther as participant or as audience. And, not to be outdone,
Adelphi College, in Hempstead, has scheduled this season 80
performances of 30 productions of one type or another en-
compassing a variety of the arts.

Joseph Covino of the Great Neck Arts Council and head of
the community's library system, sees the cultural activity ac-
celerating on Long Island. He sees pressures in suburban
communities mounting to make available locally what was for
merly offered in New York City only—pressures brought on by
people who refuse to get involved in city hassles such as park-
ing, transportation costs and the expense of dining at restau-
rants there.

“All this puts limits on going to New York,”" he says, *‘and
puts additional pressure on the suburbs to supply residents
with high-quality performances.” His dream, of course, like
many others in responsible positions of stimulating activity in
the arts, is for Long Island to house a large facility encompass-
ing theater, dance and music. Robert Bernstein, president of
Island Concert Hall Series, non-profit music organization
which co-sponsors concerts, concurs. A long-time advocate of
such a facility, Bernstein says,” a performing arts center
would be beautiful and would create new and positive cultural
recognition of Long Island worldwide."’

Perhaps putting the Long Island cultural scene in its proper
perspective, John Maerhofer, head of Nassau County's office
of cultural development, says, ““There are many skeptics who
look at Long Island as the bedroom of New York City. They
never really take the time to seek out the vast amounts of cul-
tural activities on Long Island. . . . However, quietly but delib-
erately the cultural environment of Nassau County is contin
uing to provide residents with a quality of experience that they
are accustomed to in New York City but on a local basis.”
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IT TAKES A LOT OF COPY
WHEN YOU'RE UNIQUE

Presenting in the tradition of American popular
musical life—THE VILLAGE BRASS BAND! Hear the
famous “Carnival of Venice" played on the lilting,
lyrical baritone horn. Amaze at the virtuosity displayed
in that Amsden cornet duo from the Golden Age of
Brass Bands. Relish in the majestic '*Stars and Stripes"
of supreme bandmaster John Philip Sousa and be
amazed when you hear, of all things, that titillating
piccolo solo played on a tuba!

THE VILLAGE BRASS BAND, five virtuoso brass
players, each with an advanced degree of musical ac-
complishment from an institution of major importance
in the music profession, offers a unique musical ex-
perience to each and everyone of its listeners.

In the 1800's, the brass band was the cornerstone of
American musical life. It served the same function as
today's rock bands serve. They played for every con-
ceivable social function of their era. Every town had
one. Much of this great American music has been
neglected for various reasons. THE VILLAGE BRASS
BAND proudly presents this great music that hasn't
been performed in over a century. Selections from
""Peter's Sax-Horn Journal” and "'Dodsworth’s Brass
Band School' are included in their program. Especially
appropriate for this country’s Bicentennial celebration,
these pieces are a joy to listen to.

THE VILLAGE BRASS BAND's repertoire is not just
limited to this music. {ts concert music might encom-
pass a renaissance Holborne dance. an Itatian *‘Can-
zona'' by Gabrielli, a rag by Scott Joplin, or a jazz-
influenced work by member John Clark. The amazing
characteristic of the quintet is that they cross all the
music styles with equal greatness. This fact is verified
when we read that its members have individually per-
formed with the Chicago Symphony, Arthur Fiedler and
the Boston Pops, as well as recorded with George Rus-
sell, Gil Evans, and Gunther Schuller.

THE VILLAGE BRASS BAND has performed around
the New York Metropolitan area. Its programs are
equally well suited for park concerts as well as for
indoor recitals.

So when you plan your next concert, whether it be
Bicentennially oriented or not. call the Village Brass
Band's leader, Richard Garrick at (201) 779-2340.
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Loggins and Messina/Fleetwood Mac¢/ B.B. King
John Sebastian/Rod Stewart/The Faces/ Poco/

Peter Frampton/Hoyt Axton/War/Leon Russell
Kiki Dee/ Moody Blues/Chicago/Phoebe Snow
/ Sly and The Family Stone / Allman Brothers
| Sonny and Cher / Bachman Turner Overdrive /
Frank Sinatra/Donna Fargo/Robert Goulet/Yes/
The Pops/Stephen Stills/Joan Baez/Carly Simon
Steely Dan /The Beach Boys/ Earth Wind & Fire/
Elvis Presley/Neil Young/Paul Simon/Tom Scoftt

Elton John/ChuckBerry/Duke Ellington [Johnny
Cash/ John Denver/Deep Purple/ Eric Clapton/

Frankie Valli / The Four Seasons / Kingston Trio /
Pink Floyd/Marvin Gaye/The Highwaymen/Cat
Stevens/Cannonball Adderly/Three Dog Night/
Jay & The Americans/Sha Na Na/Seals & Croft/
Stevie Wonder/Frank Zappa/Oscar Brand/ The
L. A. Express [ Arthur Fiedler / Lawrence Welk /
Joni Mitchell/The Stylistics/Jethro Tull[Newport
Jazz | Gladys Knight & The Pips /| James Taylor
/Doobie Brothers/ NASSQU ... @ . r
George Harrison/ Crosby Stills Nash and Young/
Bob Dylan/Ravi Shankar/ Led Zeppelin/ David
Cassidy/ Sergio Franchi/ Mahavishnu Orchestra/
@®smond Drothers/The Band [Minnie Ripperton
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General News

Warner Bros. Preps Splash Into Jazz

o Continned from puge |

with Atlantic); Alice Coltrane (for-
merly with Impulse): George Ben-
son (formerly with CThH: Pat Mar-
tino (formerly with Muse): and
Funkadclic (formerly with 20th
Century).

The eighth signing is afield from
black expressions. but puts WB in
the modern country field with B.W.
Stevenson (formerly on RCA).

None of the jazz acts will be pro-
moted as such, nor does the com-
pany intend to form a jazz label. All
the music. Krasnow emphasizes. will
be integrated into the Warners and
Reprise lines and treated just like
pop product.

Significantly. Krasnow. who has
been talent scouting for the com-
pany for nine months after ABC
took over his Blue Thumb lahel. savs
that the company is taking a differ-
ent recording approach with its
newly signed jazz performers.

“We are using a pop-oriented ap-
proach 1o their music,” he explains.
“There will be very few 20-minute
cuts.” The emphasis will be on time
lengths which AM and FM station
will be able to program.

In addition to recording new jazz
material. Krasnow indicates WB will
be going into a repackage program
involving a score of jazzmen who
have recorded for it in the past. in-
cluding Duke Ellington. Paul Des-
mond and Chico Hamilton. to just
name three artists. Krasnow savs
there is enough material in the can
for some 20 L.Ps. but that the com-
pany has to figure out the correct
merchandising scheme for the re-
packages. (There is an Ellington
five-record setalready outin Lurope
for WEA outlets).

Over the past vear. WB has hro-
ken several new black acts. includ-
ing Tower Of Power and Graham
Central Station to getits initial expo-
sure in this market. And with the ad-
dition of veteran singer Dionne
Warwicke and comice Richard Prvor.
it has additional strength in the
broad market ficld.

But Krasnow’s reason for being in
Burbank (he travels around 15 davs
out of ecach month around the coun-
try) is to broaden WBN grasp in
areas of black music which it here-
tofore hasn’t had any strength.

Barkan Of S.F.

o Continued from page 34

piece symphony Oct. 4. with Betty
Carter as supporting act: and Stan-
ley Turrentine (with 19 picces.
mostly strings) and Bobby “Bluc™
Bland Oct. 10,

The first two dates were highly
successtul but a last minute cancel-
lation by Esther Philips from the
Turrentine show caused almost
2,000 requests for refunds. notes
Barkan. and “the third concert can-
celled out the profits on the first
two.” Another problem at the third
concert was a blowoutof the p.a. sys-
tem. forcing Bland to cut his set
short and Yurrentine to rely only on
the hall acoustics for his set. Another

200 asked for retunds because of

this.”

Barkan, who previously used the
Berkeley Community Theater, has
been involved with two other shows
at the Paramount. a benefit for Key-
stone Korner staged last February
and a CTI All-Star session July 29.

“The Paramount has been en-
couraging.” notes Barkan. “They
like the shows. and that's good be-
cause | really don't like any other
theater.”

Barkan says he hopesin the future
to correlate his Keystone Korner
bookings with the concert series.

A discussion between Mo Ostin.
WRB's chairman and Krasnow. when
he left Blue Thumb. resulted in his
joining the company in talent acqui-
sition. Once before. in 1965, Kras-
now worked for WB as general man-
ager of Loma Records, an r&b label
which was uneventfully phased out.

This time around. he's going after
established acts as a beachhead for
future explorations into jazz and
contemporary black music. “Moand
Joe (Smith) are behind this move.™
Krasnow savs.

And now that WB has a “frame-
work of names that can sell. T think
we can start signing new acts.” The
Staples, formerly on Stax. were
Krasnow's first acquisition because
“they had obvious potential.”

Kirk. Newman and Coltrane were
all signed because of their “innova-
tion reputations™ and they had sales
that justified “WB’s pumping some
money into them to expand their
base.

“When [ felt we had some real mar-
mament’ with which to go out and
sign other acts. | went after George
Benson. Pat Martino and Funka-
delic.” Guitarist Martino is the lone
“unknown™ among this first group
of signings.

Krasnow reveals he has two major
pop acts about ready tosign but they
won't become available unul 1977,

As for recording jazz musicians
with a pop tlavor. Krasnow savs:
“Today. the jazz musicians is like the
underground rock musician of 10
vears ago. Kirk is like the Grateful
Dead of today. Kirk’s LP. produced
by freelancer Joel Dorn. includes
pop tunes like “Lovin® You™ by
Minnie Riperton, The music being
recorded by all the jazz plavers
should retain jazz roots so as not to
lose already established jazz radio
airplay. Krasnow points out.

“The musicians have evolved 1o
the audience.” Krasnow says. add-
ing: “They understand what the au-
dience wants.”™ The executive be-
lieves that black music 1s moving
away from a heavy blues base to a
heavy jazz base and he will be look-
ing for acts which have developed
“trom this core.”

David Newman is being produced
by Joel Dorn: Alice Coltrane by
freclancer Ed Michel (continuing a
relationship begun for both when
they were associated with Impulse):
George Benson by staffer Tommy
LiPuma (whois also doing B.W, Ste-
venson): Funkadelic by group
leader George Clinton and Pat Mar-
uno by freclancer Ed Freeman.

How is Alice Coltrane. a deeply
ingrained avant-garde musician go-
ing to be cut with a pop flavor? Kras-
now savs one side of her LP has orig-
mal tunes which can tempt AM as
well as FM programmers, The other
side is “The Rites O Spring™ (which
is hardly Top 40 repertoire).

WBs commitment to these misi-

Strike Perils
Detroit Season

DETROIT-The month-long De-
troit Symphony strike could resultin
the demise of the orchestra. warns
the svmphony’s president of its
board of directors.

Robert Semple said last week that
contributions are $100.000 behind
last vear and that the orchestra’s op-
erating costs of $3.6 million last vear
were covered thusly: $1.2 million
from ticket sales and concert fees
with the remainder from donations.

The crisis this year is how to find
funds to keep the orchestra afloat.
The dispute between musicians and
the symphony halted the orchestra’s
fall season. with bargaining talks go-
ing stale two weeks ago.

cians will involve major promo-
tional efforts. Krasnow savs. Al-
ready being firmed is a major
promotion for New York in January
involving three days of concerts for
established as well as “introductory™
artists,

Krasnow’s involvement with the
artists he signs is to help select the
correct producer and see thatlines of
comniunications are always open.
When signing a&r men. he works
with Lenny Wuaronker. WB's a&r
vice president.

He has found that acts coming to
WB from other labels have felt
“burned”™ in some ways. Krasnow’s
retort is that it wasn’t your time. . ..
Rock dominated pop music for the
past 10 years and the jazz pros
weren't able to succeed. But during
this time they honed and refined
their art form: they paid their dues.”™

With WEA’s sales and promo-
tional organization behind WB's ¢f-
forts. Krasnow feels confident that
sales levels for all of these estab-
lished acts can be doubled or go be-
vond their previous levels.

But if Kirk and Newman were
both on Atlantic which is part of the
Warner Communications  family
which uses WEA for distribution.
what can WB do that Atlantic didnt
do?

Krasnow pauses before answering
that loaded question. “We're getting
these poeple at the ‘right time”
While Atlantic was hip enough to
sign them. they tended to take them
for granted. Our approach to their
recordings iv also different.” Al-
though he doesn’t spell it out. WB,
because it is making a new stab at
jazz. will be tryving to make it work.

Krasnow hopes to help his jasz
people make the transition from
small jazz rooms to big ones. “And
the only wav to do that is to have
popular records.”

Krasnow speaks of a “renaissance
of musicians in the New York area.
like that which occurred in San
IFrancisco in the late 19608 So he's
been spending  considerable time
there and notes that Kirk. Newman
and Bensonare all from New York.

As ot why he has no nitke. the for-
mer president of Blue Thumb ex-
plains: = feel Tean best serve the
company without one. This way F'm
not involved in all the things a vice
president would normally be doing
and | can concentrate on my main
Job of Nigning acts”

GRT Statement

® Continiied from page &

may be heading for gradual im-
provement. The retail market al-
ready is showing signs of increasing
strength. the executive says.

“With respect to the distribution
pipelines (in the music industry ). the
mventories of retail stores which
closed last vear have now largely
been redistributed.” he savs. “Inven-
tories that clogged the distribution
channels last vear are appreciably
lower today.”

The company feels that reorgani-
zation of the record division. break-
even of the Broadeast Marketing
And Direct Mail operations. and an
improved economy should help im-
prove operating results as the fiscal
Year progresses.

“Compared to the first three
months of fiscal 1976, Bavley savs.
“we Jook for considerably improved
operating earnings in subsequent
quarters.

“As previously stated, however.
the sale of the Chess Records will re-
sultin a net charge to second quarter
earnings  of  approximately
$1.050.000." he cautions.
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Jazz Push At NEC Parley

o Continned from page 29
concert series and that's what we try
to give them.”

Simon says that many of the
people searching for jazz acts at the
convention were atiracted 1o the jazz
crossover acts. but dissuaded in fa-
vor of contemporary acts like the
Heath Brothers. as well as solo piano
artists.

One of the more innovative ap-
proaches utilizing jazz acts on
campus was presented by Ed Joyner
of Ed Joyner Enterprises. Because
many schools are initiating
Women's Week on campus. he is of-
fering a combination fashion show
and jazz concert using an artist like
Bobbi Humphrey or Shirley Scott.

As usual, there was a wide array of
music, films. video. dance and other
entertainment  devices represented
at the confab. But because of the
large size of this year’s gathering. the
exhibitions were very widely spread

out, and there was no real system 0
viewing all of the booths.

This caused one associate member
to comment very unfavorably
toward the conference.

“The Southeastern and Midwest
conferences were very well organ-
ized and controlled. but the NEC in
this area seems to be very greedy
about getting as many people in here
as possible and then doing nothing
for them.” he says. asking to remain
unnamed. “They will have to really
have some major changes next year
before 1 will return to face another
one of these. and there are many
other agents who feel the same way
as me.”

Atlantic and Columbia were the
only two record companies attend-
ing this gathering. Both gave out
booking hints and information,
while Atlantic also serviced many
delegates with copies of new prod-
uct.

Manhattan Transfer Click
Opens Fairmont To Others

By JACK McDONOUGH

SAN FRANCISCO—Spurred by
the overwhelming success of Man-
hattan Transfer’s recent week-long
engagement, Sue Christiansen of the
Fairmont Hotel's Venetian Room
here. which normally sticks to estab-
lished and standard performers. is
looking for a wider variety of suit-
able contemporary acts.

The Transter was the first act ever
to sell out every one of its two-per-
evenimg shows a full weck in ad-
vance, something even Venctian
Room stalwart Tony Bennett does
not do.

“Some of the shows were filled
three weeks in advance.” savs Chris-
tansen. “We started getting orders
the second it went into the paper. |
thought it would appeal just to hip
voung people and gay people but
the older crowd was also packing in.
I had things happen like the presi-
dent of Macy's calling pleading for
reservations.,

“The Transter were made for that
room.” savs the booker. "During the
sccond shows some nights people
were dancing on the tables and
chairs.”

This. needless tosay.is not normal
activity atthe generally reserved Ve-
netan Room. and the success of
the  shows prompted the  hotel
management, whicl was somewhat
dubious of the Transfer. an act un-
known to them. to allow a freer
booking hand to Christiansen. i
mentioned Captain and Tennille to
them and thev didn't know who 1t
was but because of the Transter they
okayed my trying for them.” ’

The booker is finding, however,

Brubeck Quartet To
Resume Feb. 17

NEW YORK —The Dave Brubeck
Quartet will reunite fora silver anni-
versary tour that begins Feb. 17 at
the McCarter Theater in Prinecton.
N.J. Brubeck. Paul Desmond. Joe
Morello and Eugene Wright will
also play dates in Washington. New
York. Philadeiphia, Boston and
other eities in the East and Midwest.

The quartet’s career spans back to
1951, when Desmond joined forces
with Brubeck. In 1967 they decided
to call it quits and go their separate
ways.

Joining the Brubeck Quartet on

the tour are Two Generations of

Brubeck featuring his sons Darius.
Chris and Dan. Booking and coordi-
nating the tour is New York-based
Sutton Artists.

that there is not an overabundance
of acts to choose tfrom. “l have the
Mills Brothers. Peggy lee. the usual
acts like that booked in. but as far as
new acts I'm really straining, and
consequently I've been holding off
on my bookings while looking for
some new things that are right for
us.

Rock Looming
Las Vegas Strip

e Contined front page 26

from the correct stagmg. lighting
and sound impact o the stars them-
selves.

In Alan. Presleys lookalike. Clark
has a real find. Alan’s show provides
Presley fans with a look at the carly
vears while his appealing person-
ality - educates the unconvineed
about Presley's contributions.

“IUs Tike a Broadway play. that's
the intent.”™ savs Alan.a 27-yvear-old
entertainer. I owant to educate
people about Livis, his different eras
and accomplishments,”

Only in the entertainment field
for 18 months. Alan has the polish of
a veteran star in singing. moving.
dressing and looking like a young
Elvis. Hle sings in the young voice of
Elvis on ~“Don’t Be Cruel.™ “Viva
Las Vegas.” “lailhouse Rock™ and
“In The Ghetto™ to name a few,

Alan broke house records set by
lke and Tina Turner at the Van-
couver. B.CO1l Can Harry's™ dur-
ing a successful Canadian tour.

The echoplex system effectively
catches the Elvis sound while Alan
gvrates. jumps and romps as the
King did in his first vears. Ttis a sa-
lute. credit and entertaining trip.

“Alan basically had an set act
which I feel belongs in Vegas.™ savs
Clark. “Shows like this appeal o the
voung adults now frequenting this
gambling mecca.”

The Thunderbird plans to book
both shows in the future now that
they have proved successful.

Don Ho TV Pilot

LOS ANGELES—ABC-TV is
considering * The Don Ho Show™
and approximately 45 other day-
time and prime-time shows for the
first quarter of next vear.

Network executives are initially
focusing on a 30-minute show for
Ho 10 be taped in the Islands.
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(Jobete, ASCAP/Stane Diamond. BMI) 2 ’:’DARGate]s’\IMBEud&a?\v'E];f}:?:!;u:(:lgl\hstC:PI“e Pips Know Where You're Going
( ) 5 ) h
19 [19 |11 LOVE DON'T COME NO STRONGER 52 | 53| 5  TAKE IT ON HOME—Babty Biand {3);;’;;3 R ——
(Than Yours and Mine)—Jeit Perry (K. 0'Dell). ABC 12133 (House of Goid. BMI) Jobete, ASCAP/Screen Gems-Columbia. BMI)
(L Perry. K Stover). Ansta 0133 (1L P ASCAP) 53 | 54 5 DECEPTION ~The Dynamic Superiors 86 | 91 2 WHAT'S COME OVER
20 |11 | 14 GIVE {T WHAT YOU mlc:‘g’;ﬂ Xscs,{glpbon) Moicerj 1365 ME —Margie Joseph & Blue Magic
GOT/PEACE PIPE—B.T. £xpress . (T Mills). Atco 7030 (W.EM.0 T BMI)
(S. Roberts/S Taylor. M Bakan). Roadshow 54 59 6 STAY WITH ME— tdwin Starr ﬁ WE GOT TO GET OUR THING
7003 (Scepter) (Triple O/Jeff Mai. BMI) (E Starr). Gramite 528 (ATV/Zonal. BM! TOGETHER
= Dells
ﬁ 42 2 | LOVE MUSIC (Paﬂ 1)-0'lays ﬁ 84 2 (FVE/JLA%"CQZIFARE';:I a’emd es). Hi 2300 ’ () Avery | Dean. C Arlin). Mercury 73723
(K. Gambie. L Huff). Pmiadelphia internationat Londnn)v(JEC NG i BMI)g ! (Phorogram) (Groovesville. BMI)
3577 (Columbia) (Mighty Three, BMI) 561125 110 WHEN YOU'RE reYe(;UNG D ﬁ m GOTTA MAKE A MOVE —1ndividuas
— 1l
22 |26 | 6 IS IT LOVE THAT WE'RE IN LOVE—choice Four (Smith Smgle‘unB Dowden. Anderson). PIP 6510
%ISSIN"Q[)M%(YIJI?"E;&M " (V- McCoy). RCA 10342 (Wren BMI g | o5 g Tﬁ:lath;rS[THMEONIGHT
Johnsan. mith) 17 — " -55.0.
75 7| COME LNE W M e TS, e AT
23 |24 | 7| FANCY LADY-Bily rreston (incense. BM) ol
8 Preston S Wright) ASM 1735 58 | 65| 4 LAY SOME LOVIN' m VALENTINE LOVE —Norman Connors
| Irving/WEP. BMI/ Jobete. ASCAP ON ME=Jeamie Reynolds , 4 M. Handerson). Buddah 499 (Electrocord ASCAP)
' ﬁ 30 |10 WE ALL GOTTA STICK ;6 Sjb&);r?a)rpcasggi\d;)m e i m ALFR§2?hE)S!;An;/toujechsamnitml054 (PIP)
T HER- v i
| [OGETHER et Brdges. B Beasley ﬁ 70| 2| ALLIDO IS THINK OF YOU - lackson 5 New York Times. BMI)
} ABC 12123 (ABC Dunhill/Rall. BMI) Eg ?mm Bs Honagf) M%")g;ﬂ ;355 92 (97| 2 CREOLE —The rusaders
oid Forever/Stone Diamond. BMI (W Felder). ABC/Blue Thumb 267
s 7 LOVE INSURANCE - Guen wias 60 | 68| 6| HOLLYWOOD HOT—The Eeventh Hoor oot Ko, 8D
L Reid). rlyn. v
‘ ' (8 Crewe. C Bullens). 20t Century 215 93| 93| 3| HERE FOR THE PARTYBottom & co
26 28 7 NO REBATE ON LOVE-—Dramatics (Heart's Detigh (Boyce. Hariey. Helms. Brown. Birdwe!l. Griffith
(I Abaston S Petty). Mainstream 5571 61 | 51| 12 ROCKIN’ & ROLLIN' ON THE Woods). Motown 1363 (St d. BMI
(el Backuood 5D STREETS OF HOLLYWOOD—budoy mies 94| 94| 4| SINCE | MET YOU-Lenny wiliams
27 29 8 IT'S TIME FOR LOVE/ (B. Miles). Casablanca 839 (Miles Ahead. ASCAP (L Williams. G Demar) Motown 1369
HERE | AM— chi-Lites 62 | 52| 10 STAY STILL—wargie Joseph (Len Lan. BMI)
(E Record C Allen). Brunswick 55520 ik Lol G, T vtny, QMifts SPE 95/ 80| 3 SUMMER OF "42—Biddu Orchestra
(Juho-Brian. BMI Glendana, ASCAP) (M Legrand). Epic 850139 (Columbia)
Yr 35| 4| GIVE ME YOUR HEART=siotsone 63 | 62| 7| DISCO STOMP (Part 1 & 1 ' ETLE
(C McCormick) London 1062 Part 2)—Hamilton Bohannon 9% | 78 6 SOMEBODY'S GOTTA GO
(Crystal Jukebox. BMI) (H. Bohannon). Dakar 4549 (Brunswick) (Sho Ain't Me)—mike & Bil
29 14 12 i GET HIGH ON YOU=—s (Hog/Bohannon, ASCAP) M. Felder. B. Daniels IAv ta (;l
L plyptong 64 | 60| 7 NEED YOU—Hartem River Drive (oving Up, ASCAP)
(S. Stewart). Epic 850135 (Columbia} (S. Vincent). Arista 0142 (Laser BMI
Stone Flower. BMI) ﬁ 90 2 You SE'X‘Y ILHING N 97 | 98 2 BAD LUCK—The Mlandta Dis#o Band
—Hot Chocolate ( Fadd: hit
ﬁ 3 5 KINGIKONG’ EEVOV;‘V;'WMSIE)APE;IQ Tree 16047 (Atlantic Svcovcp?:) tSa(ggganm|Gght'yv'1cTr?reeenBMt ftenean
Part 1—The Jimmy Castor Bunch inchiey. A )
(0 Casto ) Pru) Aane 45 295 66 | 55| 9|  SALSOUL HUSTLE- Saisoul Orchestr %8 m I'M IN HEAVEN (Part 1)—Touch of class
(impire. BMI \ M. Steals, M Steals) Midland Inytematr nal 10393
(V. Montana Jr). Salsout 2002 (Caytronics I I (RCA) (Diagonal /Steals Bros.. BMI)
31 (22| 10 | MESSIN' WITH MY MIND—Laeli e e % WHOLE LOTTA LOVE—rins T
(N Hendryx). Epic 8:50140 (Columbia 67 | 67 9 BLIND OVER YOU —cChicago Gangsters ) Page. R Plant. 1P Jo Tl]naB “:‘"e'
(Gospel Birds. BMi) (Mac & Mac). Gold Plate 1947 (Jimi-Mac. BMI) I l Unlfeadgelirtqsts 334 ."Supev‘:;;e AS(?:Pam)‘
32| 25| 8| SHOTGUN SHUFFLE—The Sunshine Band 68 | 32| 14 MUSIC IN MY BONES—Joe Simon m Jonny G
(HW Casey. R Firch). TK 1010 (Sherlyn. BMI) (léauGCehrgl%e‘ng;rln%rh),l)SUHHE 159 (Polydor) IOOJ I l {}"Sclgp v%?tls’fn ]:a"nnt'zY ?;yaéuwv::‘sgal)
| 1
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LOS ANGELES ~ Three
weeks ago WGPR-TV in Detroit.
the first black-owned television
station in the country, went on
the air with a daily dance show
called “The Scene.™

Nat Morris. one of the two
hosts of the daytime show. re-
ports that more than 300 teens
jam the doors cach day trying to
display their hustle and bump
steps to what Morris calls an “in-
stant TV audience.”

The show, which airs seven
days a week between 5 p.m-6
p-m., features dancers. interviews
with local and national talents.
performances by artists and chats
with the audience.

On weekends. the best two
shows of the week are rerun.

Morris explains that only cur-
rent music is aired. “With the for-
mat being basically disco, one
ballad is aired during the entire
show.™ he says.

Records are reviewed daily.
however. Two new disks by new
acts are reviewed wecekly to be
added 1o the format.

General News
ON WGPR-TV

‘The Scene’ Wins ;
Youth Of Detroit

He further explains that al-
though the music is predomi-
nately black, the performers and
teen dancers are integrated.

Morris says: “Unlike many TV
dance shows. Rayv Henderson
(the second host) and I inject an
cnormous amount of our own
personalities into the show. This
is one of the requirements to
make our program different from
others.

“In this wayv. not only do the
dancers dance on the show, they
are actually having a ball.”

He points out that when
people are having a good time in
the studio. it comes across on the
screen, which is the reason for the
loose format. “In part, this is also
the reason why we are being
bombarded cach day. not only
with calls, but with visitors,” he
Says.

The station over the past two
weeks has played host to the
Spinners, Larry Graham. the
Dramatics and Dynamic Superi-
ors.

Fodre sk
o r ot b i)

Stan Watson In Production
Accord With Warner Bros.

LOS ANGELES-Stan Watson,
chatrman of the board of Philly
Groove Records. recently  signed
what he terms a “special production
deal”™ with Warner Bros. Records.

Jones Writing a
Black Evolution
Score For Album

LOS ANGELES—Quincy Jones'
next album will be an 80-minute
twofer involving the evoluton of
black music from 1510 to today.

Jones has already written a good
deal of the LP’s music which will in-
clude a svmphony orchestra. a gos-
pel choir. instrumentalists and vo-
calists.

He is still undecided on the torm
which he will use in putting the
package together.

[t is reported that he has been
working on the album more than
two years and has compiled three
charts while gathering material. The
charts depict the history of black
music. the history of European clas-
sical music and a vear by year chart
of saciological events.

In his rescarch, he has dug into
approximately 600 books and hun-
dreds of records tor information.

Jones admits he would not have
approached the project if he did not
have 25 vears of musical experience
under his belt.

Folk Group Formed

PRINCETON. N.J.—-While elec-
tronic rock and grandiose svm-
phonic spectacles enjoy big follow-
ings in this sedate university town,
some 300 folk enthusiasts have
banded together to create the
Princeton: Folk Song Society to sup-
port local talent and bring in na-
tional caliber folk talents for con-
certs here each month.

Local group is patterned along the
non-profit lines of the Philadelphia
Folk Song Society which stages
mammoth folk festivals each year.

“In conjunction with WB, 1 will
attempt to create a new image for
r&b acts by first delivering music
with cross-over potential.” savs Wat-
son.

“My groups will certainly be hun-
dled differently from now on.” he
adds.

First on his agenda was the hiring
of an outside PR firm which will
work closely with hisin-house staff.

ITe has also signed two new acts,
the Quickest Way Out and Lve-
Band. the first white group signed to
Philly Groove.

With his new program come new
writers. Homer Banks and Carl
Hamilton. both of Los Angeles. are
the first to join Watson's foree.

According to Watson. he antici-
pates no problems in gaining airplay
for the Eve Band.

“1 have chosen a disco format for
my label because this is one of the
areas where ethnic barriers do not
exist.” he explains.

The Delfonics. who have recorded
for the label a number of vears. and
are known throughout the industry
as a soft. meHow borderline pop trio.
will no longer croon in that manner.
They are heading for discos.

The same route will be tollowed
by the label's female trio the First
Choice.

According to Watson, he is still
scarching for writers with “fresh
ideas™ for his acts.

New Acts Given
Ohio Exposure

DAYTON-Over Night Low En-
terprises will stage its first showcease
of aets at the Davton Convention
and Exhibition Center Nov. 13.

Although acts with national status
will be featured. the organizers of
Over Night Low Enterprises con-
tend the firm's primary function is to
aid new black acts vieing for en-
trance into the record industry.

Roster of acts to be featured in-
cludes Junie, former lead singer of
the Ohio Players: the Newcomers.
Derek and Cyndi and the Determi-
nations.

Soul

__Sauce
Mississippi
FMer Won't
Play Gospel

By JEAN WILLIAMS

LLOS ANGELES—BIll Jackson.
owner of WBAD-FM. Leland,
Miss.. which also services Green-
ville, admits the arca is considered a
gospel market but he does not pro-
gram gospel.

He claims he sees the market
changing, and persons under 40 are
less interested in gospel as opposed
lo past years.

Another change at WBAD is low
profiles for its announcers.

“We now deal in profes-
sionalism.” says Jackson, who ac-
tually programs the station. =1 will
no longer have shouting over the air,
nor will the announcers talk over
records.

“If the artists want the announcer
o vell over their records, they will
take them into the studio at the time
they record. So with this in mind.
personality expression has been
chminated.” he adds.

Jackson explains that WBAD has
adopted a progressive soul format.
However, high energy rd&b is also
aired.

“We have taken an in-house sur-
vey of our market. which tells us that
we have a large number of white lis-
teners.” savs Jackson.

“There is only one other station in
the arca programming soul music,
and we are trving to appeal to that
audience. while at the same time
gathering the MOR soul market.”

The station, which is into its third
vear. also programs jazz. but deals
heavily with progressive sounds.

Jackson also admits that blues is
considered prime music in the area,
but again. he does not program it,
giving the same reason as with gos-
pel.

Jackson explains that because of
the sound which he is attempting to
capture. he has searched the country
to come up with quality announcers:

Bill Glover, 5 a.m.-10 a.m.. for-
merly of WRMA[ Montgomery.
Ala.t J.J. Jetteries. who was trained
by lackson, holds the 10 a.m.-3 p.m.
slot followed by Bob Murphy of
Chicago, 3 p.m.-8 p.m.: Paul Cleve-
land, formerly of KTYM. Los An-
geles. 8 pm.-12 aam.: and Jackson 12
a.m.-5 am.

Weekends have Nathan Williams
and Calvert Malone.

*  x  *x

RCA artists, the Main Ingredient,
have formed Super Group and LTC
production companies in Los An-
geles.

Super Group will record several
new acts for RCA Records.

In addition to the two new com-
panies. the group owns Addie Pro-
ductions and Incredible Music. its
publishing firm.

* * *

[t looks as if Gladys Knight and
the Pips with their personal manager
Sidney Seidenberg may make an in-
dependent production deal with
MCA regarding TV features and a
Saturday morning kiddie show. ...
The Pointer Sisters are recording
their new album which will include
two songs co-written by Stevie Won-
der. ... Could it be true that Tina
Turner is being considered fora Best
Supporting Actress Award for next
year's Oscars as the acid queen in the
film “Tommy?”

* * *

Remember ... we're in communi-
cations, so let's communicate.
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This Week
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«STAR  Performer—LP's  registering
greatest proportionate upward prog-
ress this week

TITLE

Artist, Label & Number

(Dist. Label)

—

N

11

12

20

21

22

23

24

25

26

27

29

31

12

10

11

17

13

20

21

23

22

24

15

26

28

38

31

37

~

AL GREEN IS LOVE
Hy HSE 32092 (London)

KC AND
THE SUNSHINE BAND
TK 603

HONEY
Ohio Players. Mercury SRM 1 1038
{Phonogram)

WHY CANT
WE BE FRIENDS?
War United Artists UA LA44) G

IS IT SOMETHING | SAID?
Richard Pryor, Reprse MS 2227
(Warner Bros )

INSEPARABLE
Natalie Cole Capitol ST 11429

SAVE ME

Siver Convention Midland
International BKLI 1129 (RCA)

DON'T IT FEEL GOOD
Ramsey Lewis Columhia PC 33800

THIRTEEN BLUE
MAGIC LANE
Blue Magic Atco SD 36 120

SPIRIT OF THE BOOGIE
Kool & The Gang
De Lite DEP 2016 (PIP)

MELLOW MADNESS
Quincy Jones A&M SP 4526

BOOGIE DOWN. US.A
People s Choice TSOP KZ 33154
(Ep c/Columbia)

PICK OF THE LITTER
Spinners Atlantic SD 18141

AIN'T NO
'BOUT-A-DOUBT IT

Graham Central Station Warner
Bros BS 2876

THE HEAT IS ON
Isley Brothers
T Neck PZ 33536 (CBSY

PHOENIX
Labelle Epic PE 33579 (Columbia)

MAN-CHILD
Herbie Hancock Columbia PC 33812

2ND ANNIVERSARY
Gladys Knight & The Pips, Buddah
BDS 5639

LET'S DO IT AGAIN/
ORIGINAL SOUNDTRACK

Stapte Smgers with Curtis Mayfield
Curtom CU 5005 (Warner Bros )

NON-STOP
BT Express Roadshow RS 41001
{Scepter)

WATERBED
Herbie Mann Atiantic SD 1676

VISIONS OF A NEW WORLD

Lonnie Liston Smuth Flying
Dutchman BDL1 1196 (RCA)

EVERYBODY'S DOIN' THE
HUSTLE & DEAD ON THE
DOUBLE BUMP

james Brown, Polydor PD 6054

THE SOUND OF SUNSHINE
The Sunshine Band TK 604

GET ON DOWN WITH
BOBBY BLAND
ABC ABCD 895

BAD LUCK IS ALL | HAVE
Eddie Harris Atlantc 1675

STEPPIN'
Pointer Sisters ABC, Biue Thumb
BTSD 6021

THE DISCO KID
Van McCoy Avco AV 69009

IN THE SLOT
Tower Of Power
Warner Bros BS 2880

DREAMING A DREAM
Crown Heights Affair

De Lite 2017 (PIP)
CHAIN REACTION

Crusaders
ABC/Blue Thumb BTSD 6022

T

E
EEc
e 5 £ | Atist, Label & Number
E| K £ Oist Labey
| 3 srazL

Ritch e Family 20th Century T 498

33 132 5 EXPERIENCE
Gioria Gaynor MGM M3G 4997
34 (34| 5 ACTION SPEAKS LOUDER

THAN WORDS
Chocolate Midk RCA APL1 1188

35| 35|13 SATURDAY NiGHT SPECIAL
Norman Conners Buddah BDS 5643
Pri 49| 3 CITY OF ANGELS
! Miracles Tamla T6 339 S1 (Motown)
37 |18 | 8 | FIRST CUCKOO

Deodato MCA 491

38|25 | 7 ' PRESSURE SENSITIVE
Rannie Laws Blue Note BN LA452 G
(United Artists)

39 | 19 | 13 ESTHER PHILLIPS w/BECK
Kudu KU 23 SI (Motown)
40 |40 | 4 MUSIC KEEPS ME

| TOGETHER
Ta Mahai Columbia PC 33801

LriEzEm ik on vou
Sy Stone Epic PE 33835

(Columbia)

42 | 45 | 17 | ODE TO MY LADY
Wille Hutch Motown MG 838 S1

43 [ 27| 15 STILL CAUGHT UP
Milhe Jackson
| Spring SPR 6708 (Polydor)

r BT OURNEY 10 LOvE
Stanley Clarke Nemperor NE 433

| (Atiantic)

4 | COOLEY HIGH/

SOUNDTRACK
I Motown M6 840 S1

45 | 46 |

46 (44 | 5| THE BEST OF
MICHAEL JACKSON

Motown M6 851 S1

4 | LOVE TO LOVE YOU BABY
Donna Summer. Oasis OCLP 5003
{Casablanca)

47 |5

o

49 | 4

r

51|52 | 14

w

HAVE YOU EVER SEEN THE

RAIN
Stanley Turrentine Fantasy £ 9493

J

—

| 7| FROM DISCO TO LOVE

Van McCov. Buddah BDS 5648

YOU ARE BEAUTIFUL
Styhstics Avco AV 69010

IN THE CITY
Tavares Capitol ST 11396

]

4 | DARYL HALL & JOHN

| OATES
RCA APLI 1144

HIGHER THAN HIGH
Undisputed Truth Gordy G6 972 Si
{Motown)

54 REINFORCEMENTS
m Brian Auger's Obtivion Express RCA
APL1 1210
IR VAKING MUSIC

Bill Withers Columbia PC33704
MISTER MAGIC

Grover Washington jr
Kudu KU 20 S1 (Motown)

52 | 50

N

53| 57

EVERYBODY WANNA LOVE
ON

Masgueraders, Hot Buttered Soul
ABCD 921 (ABC)

THE CHICAGO THEME
Hubert Laws CT1 6058 S1 (Motown)

|
59 |mm6 MAN—LEGEND OF
JOHN HENRY
Cannanball Adderley Fantasy F
79006

GOOD, BAD BUT
BEAUTIFUL

Shirley Bassey. Umited Artists UA
LAS42 G

'58|47.9

60
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Pacific Stereo Adds
Midwest Operations

By ANNE DUSTON

CHICAGO—Pacific Stereo has
expanded its penetration of the Mid-
west hifi market with the addition of
seven new stores this year—two in
Chicago. two in Milwaukee. and
three in St. Louis. for a total of I8
Midwest stores.

The firm has also moved its re-
gional headquarters to larger facil-
ities in suburban Iltasca.

The new stores. while differing on
square footage. continue the Pacific
Stereo format of speaker compari-
son and high-end listening rooms.
and the company’s standard motif in
lighting. furniture. displays and lay-
out. The stores also feature auto-
motive speaker and tape/radio dis-
plays.

The emphasis on packaged sys-
tems is especially geared to the unin-
formed consumer who can sit down
with a knowledgeable salesperson
over a free cup of coffee and discuss
his stereo needs. A choice of adver-
tised. preplanned systems from $199
to more than $1.000. or customized
packages to fit the customers’ needs
can be assembled from an inventory
of more than 40 major brands. Full
or double page weekly newspaper

‘STREAMLINING’

ads are written to be an added sales
aid to the ncophyte.

The customer can expect his pur-
chase 1o be protected from both de-
fect and dissatisfaction. Each store
has a trained technician and service
center with more than $5.000 in test
equipment. All warranty work is
done by Pacific Stereo from a parts
inventory of more than $109.000.
Service agreements on advertised
systems run five years on parts. and
three vears on labor.

Besides a seven-dav repurchase
agreement. the dissatisfied customer
can exchange his electronics within
60 days. with the full purchase price
applied to another product: or take
advantage of a one-year speaker ex-
change policy to trade up to a higher
priced speaker.

A spokesman in the regional of-
fice here reports that sales are up
over last year, The elimination of
fair trade has attracted additional
sales. The expansion of the West
Coast-based chain in the Midwest
has been completed for this year. but
the official notes that the home en-
tertainment market here still offers a
considerable potential for expan-
sion.

BSR Ends Glenburn Line

NEW YORK—-BSR (USA) Lud..
has ceased production of its con-
sumer-oriented line of Glenburn au-
tomatic turntables. in what company
president John Hollands calls “a
continuing move to steamline the
corporate structure and production
capabilities™ at his firm.

Glenburn’s OEM product line is
unaffected by the move, and will
continue to be sold through the BSR
sales network. Many of Glenburn’s
changers will also be used through-
out the BSR distribution system for
“certain specific applications in the
future.” according to Hollands.

Glenburn changers will contin-
ue o be marketed through Decem-
ber. to fulfill existing order commit-
ments. he says,

The phasing out of the Glenburn
consumer turntable line is just an-
other step in a sweeping reorganiza-
tion undertaken by BSR last month
(Billboard. Oct. 18). At that time.
BSR subsidiary. Audio Dynamics
Corp.. disclosed that it was merging
its marketing division into that of
BSR. as part of “a major corporate
reorganization plan aimed at a
smoother and more efficient manu-
facturer-to-dealer sell-through proc-
ess.

Just a year ago. Glenburn moved
into expanded quarters in Wald-
wick. N.J. to cope with what officials
of the company at that time called
“the continuing growth in the con-
sumer record changer market™ (Bill-
board. Nov. 23. 1974).

At that time Glenburn officials
steadfastly denied that their oper-
ations were in any way threatened.
even though the parent company
was cutting back operations. and
had already announced staff layoffs
of close to 4.000 workers from plants
in both England and Scotland. to
initiate what the firm’s president
then called. “important cost eavings
in manufacturing procedures.”

So far the Tetrad cartridge manu-
facturing operation. which BSR ac-
quired last year, remains unaffected
by the reorganization. Tetrad was
incorporated into BSR's consumer

products division at the time of its
acquisition.

Meanwhile. BSR has also estab-
lished a new products group aimed
at “developing a continuing flow of
new products for the BSR sales or-
ganization throughout the world.”
according to Hollands. Victor Ama-
dor. president of BSR consumer
products group. will head the new
division. relinquishing his position
to William McDaid, Glenburn's
president.

A number of other personnel
changes have been made (see Exec-
utive Turntable, this issue).

P o ol e oo

NEW YORK—Radio Shack will
utilize a sizable chunk of its pro-
jected $660 million advertising
budget for 1976 to establish its name
as a leader in the hi fi equipment
field. according to S. Allen Selby.
the firm’s audio buyer.

At the same time the company has
begun phasing out its 4-channel
equipment lines which Selby had
last August disclosed was “a poor
performer™ for the Radio Shack
chain (Billboard. Aug. 23).

The advertising dollars will be
used to push Radio Shack’s new line
of Realistic high end component
products, which Selby claims can
match any of the acknowledged
market leaders available today.

The promotional push. which will
include network TV, print ads and
point-of-purchase displays. will zero
in on Realistic’s top-of-the-line
products. Included among these are
the Realistic STA-225. a 50-watt rms
per channel receiver, the STA-90 at
44 watts per channel rms. and the
STA-84.at 25 watts per channel rms.
Also being pushed are a 20 watts per
channel rms amplifier. model SA-
1000. and a tuner, model TM-1000.

Prices on the line begin at $399.95
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Radio Shack Aims At High End

Tape/Audio/ Video

RCA Sets
Quadulator
Production

® Continued from puage 3

pendent mastering labs. indie pro-
ducers and studios. gave RCA the
momentum to think about produc-
tion, Heneberry notes. but the final
green light came only recently with
confirmed purchase orders to com-
ponent supptliers. It will sell for
$9.500. with the closest unit to it on
the market now going for about
$30.000.

A number of test cuts have been
made at the RCA studio here over
the past three wecks. with Larry
Schnapf. national manager. record-
ing operations. reporting *more than
satisfactory operation.” Cutting time
remains at half-speed. He also con-
firms that the label's Los Angeles
and Nashville studios will have
Quadulators by early next year.

Put in simple terms by Schnapf.
the unit’s phase-lock-loop circuitry
results in wider dynamic range and
lower distortion than previous tech-
niques, with far simpler construction
and resulting reduction in size to
take up only 12% inches of vertical
rack space.

“It's a much closer match to the
original tape with marked improve-
ment in A/B comparison,” he
claims. “It minimizes greatly type
one distortion—the pops and crack-
les caused by partial erasure of the
carrier through excessive stylus mo-
tion. and makes it possible to handle
more ‘level” on the disk.”

Another decisive advantage noted
by Schnapf is that the Quadulator
can be hooked up to older equip-
ment now widely used. such as the
Neumann VMS 66 with the SX-68
cutter head and drive amplifier. It
also may be used with the Ortofon
DSS-731 head and GO-741 amps
and the Neumann SX-74 or newer

(Continued on page 40)

By RADCLIFFE JOE

for the STA-225 and scale down-
ward to $159.95 for both the ampli-
fier and tuner. Selby feels that it is
these prices. coupled with the im-
pressive performance specifications
of the line. that will make it an ac-
cepted product among audiophiles.

In addition. the entire hi fi line
will be available at the more than
4,000 Radio Shack stores and au-

ANNUAL CES
WEEK LATER

NEW YORK—Recently an-
nounced ‘dates for the single Con-
sumer Electronics Show. to which
the two-a-year revert in 1977, have
been pushed back a week to April
28-May 1 at Chicago’s McCormick
Place. according to Jack Wayman,
senior vice president of the sponsor-
ing EIA Consumer Electronics
Group. Dates reportedly are
blocked out for the following seven
years for the last week in April.
Thursday through Sunday. whether
the show is held in Chicago. Las
Vegas or elsewhere.

www americanradiohistorv. com
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clock from Panasonic. plus other
items. Hesss department store here
staged an encore of last year's highly
successful “Sight And Sound Expo-
sition.” Oct. 13-18.

The first retail store to bring the
“trade show™ concept to the general
public. Hess's had 25 manufacturers
of sound and photographic equip-
ment in the consumer electronics
show staged in the 6.000-square-foot
exposition hall of its Hamilton Mall
Store.

Most important. sales were up 135
percent in the participating depart-
ments over the same Expo week a
year ago. according to John Dreis-
bach. leisure division merchandising
manager.

fg;g;Slght & Sound Expo
:Solid Hess’s Rerun

ALLENTOWN. Pa.—With the
spotlight on a Sony four-foot-
diameter projection screen. a $2.500
liquid crystal short-wave radio and

Among the sound manufacturers
exhibiting, with reps and factory ex-
perts on hand to help stimulate sales
were Panasonic radios. TV and CB
sets: Tennelec Scanners: Midland.
Johnson and Royce CB transceivers:
Sharp’s stereo systems, recorders
and CBs: Memorex and Universal
blank tapes: GE stereo systems:
Fisher sterco systems, recorders and
turntables: Lloyds stereo systems
with BSR turntable. tape players.
recorders and portable radios and
Koss headphones.

Among the factory reps on hand
to explain the new equipment were
Bob St. John. Tennelec: George Pe-
ters. Sharp: Don McNair and Red
Vaugh. Fisher: Bob Hook and Lynn
Womers. Panasonic: and Larry Kes-
ter. explaining the qualities of the
special MXR Oxide tapes from

(Continued on page 40)

Philadelphia Dealer Group
Bucking Hotel Hi Fi Show

PHILADELPHIA~The High Fi-
delity Dealers Assn. of Delaware
Valley, which has had a low profile
here since its ties were severed with
the Philadelphia Daily News. is
making a grandstand play to cutinto
the heavily ballied forthcoming
High Fidelity Music Show which
Robert and Teresa Rogers are stag-
ing at the Benjamin Franklin Hotel
here. Nov. 7-9.

Atone time comprising a dozen or
more of the leading stereo retailers
and distributors. the Dealers Assn. is
coming in ahead of the Rogers show
with a "Hi-Fi Week™ of'its own. Oct.
27-Nov. 3.

It was an organized move against
the last Rogers-produced hotel show
in 1968 that gave rise to the dealers
association. Organized by Ed Go-
rak. a salesman for the Philadelphia

s
i il S e R

thorized sales centers in the U.S.
Canada. Europe and Australia.
“This.” declares Selby. “gives the
line access to a greater number of re-
tail outlets than is enjoyed by many
of the broadly accepted hi fi lines
now on the market.”

He concedes that the names Real-
istic and Radio Shack have never
been associated with high-end audio
equipment, but he assures that the
company has already moved to
change this through in-house educa-
tional programs geared to its sales
personnel and customers. “In addi-
tion we have been receiving very
gratifying reviews from respected
audiophile magazines,” says Selby.

In addition to its impressive specs
the Realistic hi fi line features direct-
coupled amplifiers for full power
and low distortion over the entire
audio band and phase-locked-loop
FM stereo demodulator to assure
exact phasing between signals
broadcast by FM stations. Also in-
cluded are automatic FM muting.
“Quatravox” for synthesized 4-
channel effects. and glide path con-
trols.

Selby takes issue with some indus-

{Continued on page 40)

Daily News covering the stereo
shops. the association is kept alive
basically by his publication of a
Stere-o-mat tabloid four times a
year.

The “Hi-Fi Week” is the associ-
ation’s sixth annual and designed to
get prospective buyers to go directly
to a dealer’s store to see the new
equipment rather than to a hotel or
motel with an admission charge at-
tached to it. The association con-
tends that everything shown at a ho-
tel show can be seen free of charge to
better advantage at a dealer’s show-
room, and that many dealers are
being “badgered™ into supporting
the hotel hi fi shows.

“Why should someone pay to see
equipment they may buy in the end
when it can be seen in many stores in
the area? says Gorak. who also
serves as spokesman for the associ-
ation.

“The answer probably lies in the
promotion of such shows which
promise ‘new’ equipment on dis-
play. Many retailers of the area have
long objected to this approach be-
cause they contend that most equip-
ment on display is not at all ‘new’
and that it has rather been on sale
and display at alt stores in preceding
months. Demonstrations can hardly
be effective in a small hotel or motel
room which is surrounded by other
rooms blaring out music. You can
get a better demonstration at any
qualified retail store.”

Gorak claims that a qualified re-
tailer who has been selling stereo
component equipment is in a lot bet-
ter position to both demonstrate the
equipment in its right atmosphere.
and to answer most technical ques-
tions, He contends it is seldom that
manufacturers will send engineers
or other qualiﬁed experts to these
hotel hi fi shows, “Instead.” he said.

“they rely on their representatives
who are primarily salesmen.”

Despite the competition from Go-
rak’s group. the Rogers' Phila-
delphia High Fidelity Music Show
already has such key retail exhib-
itors as Audio World/Silo. High Fi-
delity House. Radio 437 Store. Ra-
dio Shack. Sam Goody and Stereo
Equipment Sales.

According to Gorek. Radio 437
also is participating in the “Hi-Fi

{Continued on page 39)
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Sansui Imports
0f QS Disk To
Broaden Market

e Continued from page |
Audio Engincering Society confer-
ence which wound up its four-day
run Mondav (3) at the Waldorf As-
toria here. Virtually all are English-
language or instrumental versions.
Up to now only a limted number
of QS imports were available, "not
by choice but by circumstance.” says

Ed Grossi of JEM Records, one of

the major import firms. “Both the
exchange rate and the shipping rate.
particularly from Japan. were
against us. There's definitely a mar-
ket but we can’tsupplyitata reason-
able price.”

As a result. most of the available
quad imports have been SQ matrix
versions from Europe, where ship-
ping charges are less. or CD-4 pack-
ages. mostly from JVC which has
mounted an aggressive campaign
via its growing number of Quad-
racenters and other dealers.

LeBow hopes to bring in “every-
thing that will appeal to the U.S.
market from the 425-plus QS disks
abroad. to complement the available
titles here, which he says now num-
ber about 375.

Pricing will be determined by the
makeup and size of the packages
(three. four or five disks). but will
“eertainly be competitive with exist-
ing product while offering both dis-
tributor and dealer a good margin.”

The QS import program is not yet
firmed up as to all details. but Le-
Bow savs it will work through the
several thousand  Sansui dealers.
and could involve supplementary
mail-order sales as well, "1t will defi-
nitely be an ongoing program™ he
emphasizes. with a constant feed of
new QS product from abroad.”™

First product for the packages.
previewed at AES, includes:

® Japan: Apple (EM1). John Len-
non’s “Imagine.” Toshiba (LMD,
Jun Fukamachi on Moog svnthe-
sizer: Crown, “Night Porter™ sound-
track: Liberty (UA). the Ventures:
Audio Lab. “The World Of Kuni-
“hiko Sugano.”™ and TAM.

e Europe: Odeon (EMIL France)
Pink Flovd: Pve (U.K.). Cyril
Stapleton and Tonyv Hatch orches-
tras: MCD (France). “Special
Tangos™ Socicte Francaise du Son
(Decca). Los Machucambos: Classic
Pick (Switzerland). Baroque Strings,
and 4-Leat Clover (Sweden). Lars
Samuelson.

® South America: Soho Radio
(Peru). “Black Sugar 11,7

CLEVELAND — The locally-
based Tokvo-Shapiro audio retail
chain will open a split-level. 10.000-
square-foot “Supermarket  of
Sound™ in Cleveland’s Parmatown
Shopping Center.

The shop. located in a former su-
permarhet—source ot the outlet’s
name -is the first of its kind in the
Tokvo-Shapiro 15-store chain. and
is designed as a pilot for projected
expansion out of Cleveland. to states
east and west of Ohio.

Scheduled tor a Nov, 13 opening.
the outlet will place emphasis on
protessional sound equipment tor
the lucrative disco market. Citizens
Band and Scanner products, video
equipment and software, and
Tokvo-Shapiro’s continuing  best-
sellers. hi fi equipment from leading
manufacturers.

With the establishment of the
sound supermarket. Tokvo-Shapiro
is also considering expanding the
lines it carries. [tis even contemplat-

ing its own private fabel line of
cquipment. particularly in areas of

CB and Scanners. where brand
name manufacturers are heavily
backlogged on orders, and are hard-
pressed to meet the chain’s needs,

Rich Bloor. Tokyo-Shapiro ad-
vertising manager. explains that the
sound supermarket will be carefully
monitored during the first few
months of its operation for indica-
tions as to operating costs and other
possible advantages over the smaller
“mom and pop” tvpe shops which
the chain now operates.

According to Bloor, the 15 shops
that now comprise the Tokyvo-Sha-
piro chain include nine leased de-
partments in the Clarkins Stores in
the Cleveland area, and six free-
standing shops.

If the sound supermarket proves
to be popular and more economical
to run than the smaller type shops—
none of which is larger than 4.000-
square-feet- it will set the pattern
for the chain’s expansion plans.

The interior will inciude a 1.300-
square-foot  speaker comparison
room. a 200-square-foot video dis-
plav room. two specially equipped

® Taiwun: SMT. “Mouon Picture
Gold.”

Selections were plaved on high-
end Sansui equipment at AES, par-
ticularly the “Definition series™ in-
cluding the BA 3000 and BA 5000
power amps and OA 3000 preamp.
Also demonstrated were the differ-
ent eftects possible using the three
QS encoding modes on the Auto-
mated Processes Inc. (APl console.

On-cassette printing
inup to 3 colors

+ full background color,
at speeds up to

100 units per minute,
Saves time, money

and problems.

The APEX Printer from

AUDIOMATIC CORPORATION

Good-bye,
paper labels

1290 AVENUE OF THE AMERICAS
NEW YORK N Y 10019 PHONE (212}582-4870
CABLE AUDIOMATIC/TELEX 12-6419

OVERSEAS OFFICE: 4 RUE FICATIER
92400 COURBEVOIE, FRANCE PHONE 333 30 90
CABLE AUDIOMATIC/TELEX 62282
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TOKYO SHAPIRO

600-square-foot rooms for the dis-
play and demonstration of high ¢nd
audio components, and  two cus-
tomer conference areas.

The overall design will place em-
phasis on what Bloor calls ~a high
degree of exterior visibili™ into the
store. Walls and dividers will be kept
deliberately low. and this. combined
with extensive use of Plexiglas, will
aid visibility.

Savs Bloor, “For the first ime we
will be able to show the complete
lines we carry. and demonstrate
them in the proper way.” Tle adds,
“A testing area where technicians
can verify the performances of each
piece of equipment betore it leaves
the store s also part of the plan.”

TO SPEED DELIVERY

‘Supermarket Of Sound’ Keys
Cleveland Chain’s Expansion

William MacAlpin. president of
Bullet Distributing Corp.. Tokso-
Shapiro™s parent company. explains
that his company feels the new “Su-
permarket of Sound™ represents
“theshape of things to come.” Here-
iterates Bloor's statement that “when
we go into other markets we would
like 0 have one or two of these
larger. more complete showrooms.
rather than several smaller ones.

In spite of the expansions. Tokyvo
Shapiro does notintend to climinate
or modify its popular promotional
programs that have in the past in-
cluded the sponsorship of stadium
rock concerts, midsummer picnic/
concert promos and “sale extrava-
ganzas.

New FTC Mail-Order Rule

WASHINGTON-Under a new
FTC rule. mail-order scllers will
have to deliver sterco/hi fi and other
merchandise to consumers within a
stated time, or within 30 davs if no
time is stated.

Failing delivery within that time.
the seller must give the customer an
option to cancel the order and get his
money back.

The mail-order rule does not
cover transactions of record ¢lubs
with member-subscribers. Record
club mail sales are covered under the
FTC's negative option rule. This re-
quires the club to explain terms of its
plans. allow members 10 days min-
imum time to refuse unwanted
items. The club must give full credit
and postage on returns from a sub-

Topp To
Expand
Markets

NEW YORK -Encouraged by
what it describes as an unexpected
upturn in audio equipment busi-
ness. Topp Electronies has launched
a nationwide expansion of its oper-
ations.

The move by the company s
aimed at creating new markets for
the Juliette line of audio equipment
which the firm markets, as well as
giving it new strengths in those arcas
it already covers.

Charles Kates, executive vice
president. Topp Electronics-Juliette
Inc.. explains that the undertaking
of the expansion at this time was
prompted by a sudden and encour-
aging upswing in the audio cquip-
ment market which has swamped
the company with a rush of “late”
orders, and forced some backlog of
deliveries.

Among the markets to which spe-
cial attention is being paid are the
New York metropolitan area and
Los Angeles. To better service these
two territories Topp has appointed
George Breindel and Bill Matteson
as sales managers for New York and
Los Angeles. respectively. Assisting
Breindel in the New York area are
Harvey Belfer and Marino An-
driani.

Topp’s Midwest operation  has
also been beefed up and continues
to function out of tacilities at Frank-
lin Park. IlI. The firm has also ap-
pointed two new vice presidents.
Paul Lymber. becomes vice presi-
dent. sales/North, with headquar-
ters in New York. and Joel Newmuan.,
vice president. sales/South. New-
man will continue to work out of the
firm's Miami headquarters.
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scriber who was not obligated to ac-

cept the items,

The new mail-order rule, effective
Feb. 2. 1976, requires that the seller
who solicits customers must have
enough of the promised merchan-
dise on hand. or available for ship-
ment within a reasonable period.

In case of delay. the seller must of-
fer the buyer the option to accept a
further delay. or have his money re-
funded. If the customer makes no re-
sponse. the seller can assume an-
other 30 davs of grace. but beyond
this. the buyver must expressly con-
sent to any more delay.

The mail-order rule does not
cover services connected with the
merchandise (as in mail-order photo
finishing). Also excluded from cov-
crage. in addition to record and
book clubs. are magazines and other
serial deliveries, except for the initial
shipment. and orders made on a
C.0.D. basis.

GE’s Disney
Line Going
To Interstate

CHICAGO—Interstate Industrics
will manufacture and market an 11-
model line of teen clectronics as of
the first of the vear, savs Gerald Ris-
man. president.

The models were formerly pro-
duced by General Electric under the
Walt Disnev label. and will now be
produced under a licensing agree-
ment with the brand name Inter-
state.

General Electric discontinued its
line of portable phonographs June
I. and closed its assembly plant in
Decatur.

After minor cosmetic and color
changes. the teen line will be mar-
keted to large volume dealers such as
mass merchandisers. catalog show-
rooms. and drug and hardware
chains at a $100 price ceiling. In-
cluded are portable monaural and
stereo phonographs. compact ster-
cos with some featuring AM/FM ra-
dios. and a line of children’s port-
able phonographs also formerly
made by General Electric.

Interstate Industries. in the pri-
vate label electronics business since
1970. produces the Concert Hall
stereo consoles. a house brand. for
the volume market.

Phila. Dealers

® Conmtinued fronmt page 38

Week.” together with Kass Elee-
tronics  Distributors, Drexel Hill:
Roslyn Sound. Roslyn: Penn Stereo,
headed by Tony DiNenno with out-
lets here and in Hatboro: Hi Fi Stu-
dio Box. Swarthmore: Sound Serv-
ice. here and in Flourtown, and Ree
Electronics & Cameras.

MAURIE ORODENKER

Plranatiehl

ptanstichls
needle guide
gives yéumore

More set model numbers . . . More hard-to-find
needle types . . . More cross reference information,
More of everything you need to make the sale,
Become a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacement Needles.

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON ST./ BOX 498 / WAUKEGAN, ILL. 60085

BLOWS
THE LID OFF

[\

IN A BOX!

Dealer Special! $2.25 ea. in lots of 100

Custom (ase Mig. Co., Inc.

6232 Bragg Bivd., P.O. Box 5866, Fayetteville, N.C. 28303
Phone: Area Code 719-B67-6111
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Devon Tape Displays
Finding U.S. Market

By STEPHEN TRAIMAN

NEW YORK-—In less than nine
months on the U.S. scene Devon De-
sign Corp. has established a solid
foothold for its Space Saver cassette
and 8-track in-store dispensers and
is now bringing its first consumer
Carola tape wheel units oft the as-
sembly line of its new suburban
Venice. Calif.. plant.

The American subsidiary of Lon-
don-based Fittall Products Lid. took
the big plunge in the market follow-
ing enthusiastic reception at this
year's NARM convention (Bill-
board. March 8) and follow-up dis-
play at the summer Consumer Elec-
tronics Show in Chicago.

President Clive Rumble reports
interest in the company’s colored
columns of tape range from the typi-
cal “mom and pop” outlet to a num-
ber of major chains. The modular
capability, mixing of cassette and 8-
track units, and patented snap-lock
security system are all positive fac-
tors in the rapid growth of business.

Leonard Marshall. who had been
with Irv Katz at Audio Magnetics
for eight years, joined in May as
marketing director and has rapidly
built a chain of 14 rep firms and
some 15 distributors to implement
the two-step program for smaller to-
cations and direct service to larger
chains. The rep group continues to
grow. with open areas in Indiana,
Kentucky. West Virginia. Pennsyl-

vania and the Rocky Mountains to
be filled.

The Carola tape wheel. showing
either 38 cassettes or 20 8-tracks in
full view..is coming off the 10.000-
square-foot plant’s production line
in woodgrain finish at suggested list
under $14, and is being used as a
countertop display at some stores for
new releases, as well.

Already in the works in time for

the Christmas buying season is what
Rumble and Marshall believe is the
first attache case-type unit giving a
complete view of its 32 cassettes
through a clear smoke-colored top.
Built of ABS high-grade styrene. it
will complement most stereo systems
with the added advantage of open-
ing while standing on the floor or
shelf.

Although inquiries for the in-store
display units have come from as far
away as Sudan in Africa. Rumble
knew he had really arrived when the
first “ripoff” of the product ap-
peared on the market. Te copier al-
ready is involved in patent litigation
with Rumble. who reports he is well
protected with patents in the 17 ma-
jor world markets.

Devon will be returning the win-
ter CES at Chicago’s Conrad Hilton
Hotel, Jan. 7-9. and plans already
are under way for more products to
complement both the professional

and consumer lines on both sides of

the Atlantic.

SIAT sl ]
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Orrox Bows
‘Electronic’
Piano Unit

NEW YORK-The Orrox Corp.
has developed what it calls “*a preci-
sion electronic and mechanical de-
vice that can convert any conven-
tional piano into a multi-purpose
musical instrument,” according to
officials of the Opelika. Ala.-based
company.

The gadget. utilizing “the same
circuitry that guides missiles in outer
space.” is the brainchild of J. Her-
bert Orr. the man credited with help-
ing to pioneer the development and
proliferation of magnetic audio and
videotape in this country.

The unit, designated the Orr-
Tronic Piano Recorder/Player, is in-
tended to revolutionize the functions
of the piano. according to spokes-
persons for Orr. However. specific
details as to its design and functions
are still sketchy.

The unit is scheduled for unveil-
ing in Columbus, Ga., this month,
and will then be test marketed in
such areas as Atlanta, Birmingham.
Montgomery and Columbus. The
results of these market tests will de-
termine whether the unit will be
commercially marketed by the Or-
rox company. and will also help to
answer questions about whether Orr
will license manufacturing rights to
musical instrument manufacturers,
or whether he would use his own fa-
cilities to market the product.

RCA To Build

® Continued front page 38

VMS 70 heads with the SAL-74
Logic system.

Joe Wells. manager. electronic
and recording development, who
was on hand for the initial demon-
stration this spring, reports the mar-
keting department based in Indian-
apolis already has a numher of firm
leads. and confirms Hencberry's
timetable for delivery of the first
production models well within the
next six months.

There is less encouraging quad
hardware news from many of the
major hi fi firms who were among
the leading 4-channel proponents.
Both JVC and Panasonic. key forces
in the discrete CD-4 group. have cut
back extensively on their quad lines
and neither has plans to add more
units for 1976. Spokesmen for both
firms disclaim any abandonment of
quad. but acknowledge that their
current emphasis is on stereo drop-
ins.

Other major firms abandoning or

OTARI DP-1010 16:1

Otarl Corporation

BIN LOOP

* System as shown, only $15,500. ¢ Reel
to reel master with three slaves $13,500.
* Bin capacity 1800 feet of 1/4 inch tape.
* Reel to reel master convertible between
1/4 and 1/2 inch tape. ¢ Up to five slaves,
convertibie between casette
and open reel. ¢« DP-1610
Bidirectional Audio Monitor-
ing Regroducer, $2650. ¢
From
experienced manufactur-
er of duplicators and
professionai recorders.

O/TIAIR]1/

981 Industrial Road, San Carlos, Calif. 94070
(415) 593-1648 TWX: 910-376-4890
in Canada: Noresco Mig, Toronto (416) 249-7316

Visit the Otarl Booth at AES New York, Oct. 31-Nov. 3.

tari, Japan's most
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Bernard Bernstein has resigned as national
sales manager for Sansui Electronics to rejoin
his former rep company, RBI, which he began
with Gene Reich, and will continue to represent
the Japanese electronics firm in the New York
metro area. Bernstein was the company’s first
rep when Sansui began U.S. operations in 1966,
and joined the firm itself in 1973.

* * *

An idea exchange luncheon with prizes will
be among the scheduled events at the Elec-
tronic Representatives Assn.’s 17th Annual Mar-
keting Conference in Palm Springs, Calif., Jan.
15-19 at the Canyon Hotel.

Regularly scheduled programs will be pre-
ceded by two days of executive committee and
board of directors meetings.

A preliminary schedule includes an industry
update keynote speech, and talks by leading
professionals on time management, stress man-
agement, relationship of principals and reps,
and initial contact.

Workshops will deal with line acquisition and
the cost of selling. A panel on a manufacturer's
expectations of a rep is included.

An annual meeting and awards luncheon will
be held on Friday (16).

On the lighter side, golf and tennis tourna-
ments are planned, along with special parties
geared to the bicentennial theme.

Five travel packages are available through
Paul Mazzacano, ERA communications director,
233 E. Erie St., Chicago 60611 (312) 649-1333.

x k%

Philadelphia High Fidelity Music Show, pro-
duced by Bob & Teresa Rogers Nov. 7-9 at the
Benjamin Franklin Hotel, has added four area
reps to its local sponsoring committee that in-
cluded Ted Roussil of Roussil Associates, Inc.,
Kensington, Md. Newest members are Harry Es-

Quadulator

cutting back on their quad lines in-
clude Harman/Kardon. which has
its two existing high-rated 800 + and
900 + receivers in the closeout pipe-
line: Sherwood. which is taking its
only quad receiver off the market:
Fisher Radio. which has dropped
two and maybe a third of its remain-
ing four Studio Standard 4-channel
recorders; U.S. Pioneer. which has
been extensively “promoting™ its
two hest-selling quad receivers and
has no plans for any 1976 additions:
and Radio Shack, closing out its en-
tire quad linc though retaining its
Quatravox synthesizer circuitry (see
separale story. this issue).

Only Sansui reports encouraging
sales for its three QS receivers. due
in part to the stereo-enhancing qual-
ities of the Vario-Matrix. But even
here there is no firm commitment for
any additions to the line next year.

While there are difinite cutbacks
or total quad closeout by these com-
panies. spokesmen for all acknowl-
edge that they will be back in 4-
channel or stand ready to expand
their lines just as soon as the market
indicates upward movement.

Radio Shack

® Cominued front puge 38

try reports that describes the lines as
“mid fi.” He stresses that Radio
Shack’s goal is the high-end market.
and that the company does not in-
tend to settle for less.

Meanwhile, he confirms that his
company has been virtually dump-
ing its 4-channel equipment line.
with more than 5,000 units sold off
at about half their list price during
September.

However. Selby emphasizes that
his firm was not completely closing
the door on the 4-channel market.
“We will maintain the synthesizer
feature in our high-end component
line, and if at some future date there
is a change in consumer attitude to
quadraphonic sound. then we will
re-enter the market at that time.” he
says.

RepRap

tersohn, Estersohn Assoc.. Willow Grove, Pa.
Don legato, DiVincent-Legato Assoc., Mount
Laurel, N.J.; Wil Graham, Wilfred Graham Assoc.,
Wynnewood, Pa., and Gene Rosen, Gene Rosen
& Assoc., Bethesda, Md.

* * *

Rounding out new network of reps for
recently introduced blank audio cassette and
open-reel lines of Fuji Photo Film U.S.A. are six
firms announced by George Saddler, Fuji mar-
keting manager, audio magnetic tape division:

Ken Cooper & Assoc., Ken Cooper, 112 Oak-
wood Rd., McMurray, Pa., W. Pennsylvania, West
Virginia;

Maybern Co., Bernie Bond, 12900 Lake Ave.,
Cleveland 44107, Ghio, Indiana, Kentucky;

Rod Butchart Assoc., Inc., Bob Cowie, 21617
E. Nine Mile Rd., St. Clair Shores, Mich., Mich-
igan;

Don Flack Marketing, Don Flack, 2851 Aspen
Rd., Northbrook, Ill. 60062, E. Wisconsin, Chi-
cago metro area and N. Illinois;

W. E. Wood, Bill Wood, 251 SW. 153rd,
Seattle 98166, Alaska, Washington, Oregon, W.
Idaho, W. Montana;

Cal-West Marketing, Lynn McMillen, 14278
Wicks Blvd., San Leandro, Calif., 94577 N. Ne-
vada, N. California and San Francisco metro

area. * * *

L.D. Lowery, Inc., Broomall, Pa.-based rep
firm, has added two outside salesmen to accom-
modate growing business, for a total of 17 em-
ployes, president Bill Sylvester reports. Joining
are Jim Friend, in the Bladenburg, Md., branch,
and Jim Sylvester, in the Harrisburg, Pa.. office.

* * *

Mid-Lantic Chapter of Electronic Representa-
tives Assn. (ERA) will feature a panel of three
former chapter presidents discussing rep inter-
ests and problems at its Nov. 10 dinner meeting
at the Presidential Apartments, Philadelphia. ERA
national board chairman Bob Trinkle will moder-
ate the discussion, with participants Tom Beil,
Beil-Whitaker, Inc., Reading, Pa.; Don Brown,
Brown-Oberlies, Inc., Oreland, Pa., and Harry
Estersohn, Estersohn Assoc., Willow Grove, Pa.

Tape
Duplicator

Wider applications of videotape and film in
industry are making the media more necessary
to successful operations, a group of 165 persons
was told by communications experts at the third
annual Midwest Seminar on Videotape and Film
held here Oct. 17-18.

The videocassette's commercial advantages
over the videodisk were described by Robert
Pfannkuch, vice president of Bell & Howell, after
a "cautiously optimistic” overview of the indus-
try by Tom Hope, president, Hope Reports. The
seminar presented state-of-the-art reports, as
well as pra<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>