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Retailers
Must Pay
Royalty $
In England

By PETER JONES

LONDON-U.K. retailers play-
ing records in their stores will now
have to sccure licenses from the Per-
forming Right Society and pay a
performance royalty based on shop
floor space.

The copyright law has long re-

Seasons Greetings

World of Music

By RADCLIFFE JOE

NEW YORK--Nudged along by
an increasing number of eccolog-
ically oriented artists. and a growing
nucleus of conservation-conscious
packaging suppliers. many record
companies are taking a long. hard
look at recycled fibers tor the pack-
aging of their record and tape prod-
ucts.

Among the key artists who are
personally involving themselves
with the type of jacket and protec-
tive sleeve used with their records

quired a license from the society for
the performance of protected music
in places where the public has ac-

(Continued on page 35)

The Metamorphosis Of Pop Music:
A Paul Ackerman Essay. See P. 11

are Olivia Newton-John and John

Denver.
But even as record companies ca-
(Continued on puge 39)

—

“INSIDE," the third album by Kenny Rankin for Littie David Records
(distributed by Atlantic Records), is described by its creator as a “love
album.” As such, the songs were chosen accordingly, a stylistically wide
range of tunes from such outstanding names as Stevie Wonder
('CREEPIN" "), Randy Newman ("MARIE"), John Sebastian ('SHE'S
A LADY™), and Jimi Hendrix (“UP FROM THE SKIES™). There's also the
brilliant “LOST UP IN LOVING YOU™ and the title tune. both co-written
by Kenny and his wife Yvonne (who co-produced the album with Michae!
Stewart). Kenny's 1976 tour commences January 8 at the Roxy in Los
Angeles, followed by dates in New York, Boston, Philadelphia, New Jer-
sey, Connecticut, and the Cellar Door in Washington. D.C, February
19-22. (Advertisement)

The Sound Of Music: More
Disco, Country Crossovers

Consumer Complaints
Drop In 1975: Survey

By ROBERT SOBEL

NEW YORK-—Consumer com-
plaints regarding  music/-ccord
stores and tv/radio/phono shops de-
clined during the nine-month period
ending in Scptember over the simi-
lar period in 1974, according to a
Better Business Bureau sumirary.

The survey. which represents
requests for service handled by the
142 U.S. nationwide Bureau offices.
shows that of the 318,247 complaints
handled during the nine-morth pe-
riod. music/record stores repre-
sented 1.759 or 0.6%. a Jrop from
2.852 or 0.8% of the total, from the
1974 period.

Of the total number of thesz com-
plaints. 78.6% were settled through
the third quarter of this year. as com-
pared to 88.1% through the sa ne pe-
rod in 1974. Broken down to com-

(Continued on puge 46)

By BOB KIRSCH

LOS ANGELES—More creative
disco singles and LPs. a continuing
“back 1o basics™ movement. more
country crossover. more LP arusts
who do not necessarily need a hit
single. strong MOR orientation and
more country rock.

These are some of the factors that
should play a role in determining
successful singles and LPs in 1976.

And. while it looked last year at
this time as if the vinvl shortage had
short-circuited the shotgun release
policy of many major labels and put

Recycled Jackets
Grab Labels’ Eyes

New Sound
Outlet Set

By EARL PAIGE

LOS ANGELES- A new kind of
retail operation for professional
sound equipment will open in 1976
as part of what veteran sound expert
Dave Kelsey sees as a whole new ap-
proach to product availability.

Kelsey's operation will focus on
equipment for studios. discos con-
cert sound. home playback. video
equipment and even broadcasting.

{Continued on puge 25)
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many smaller companies out ol

business, 1t now appears that labels
are releasing as much product. if not
more. as they did before the crunch.
The list of “throwaway™ singles
and LPs (especially singles) is a
growing one. but this must be attrib-
uted partly to the huge disco market.
which seems to have resulted in vir-
ually every soul artist and half the
(Continued on puge 39,

The hottest rock star of 1975 is back with his most exciting album to date.
It's “STATION TQ STATION." the brand new album by David Bowie, due
to be released in January. Featured are six new Bowie hits, including his
smash single, “Golden Years.” See Bowie perform "STATION TQ STA
TION" in major markets throughout America this February and March.
QOrder “STATION TO STATION" now' On RCA records and tapes. (APL1/
APS1/APK1-1327)

(Advertisement)

OnThe L.P Charts

(Advertisement)

The Image Is Getting Clearer And Clearer, And Clearer.
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Please register me for
IMIC-6 in Hawaii, May 6-10,
1976. | am enclosing a check or

. . money order in the amount of [ $225
{early-bird special) [J $250 (after Feb. 1)
O $75 (special spouse rate)
You can charge your registration if you wish
[J MasterCharge (Bank #
[J BankAmericard CardNo.__
. [ Diners Club ExpiratonDate__

LJ American Express
Signature

Registrant — Title
Crganizaton 0000000000000
HomeAddress — = Phore.__ ==
Cty . State. 0 Zip_
All information on agenda, hotel rooms and meeting rooms will be sent immediately
upon receipt of your registration.

For further information, contact Diane Kirkland, Billboard Magazine (213) 273-7040.
International Music Industry Conference

kind the industry has to offer. Be there! For advance Attn: Diane Kirkland
d d . . N 3 9000 S Blvd., 12th fl
registration and further information, clip and mail Los Angelee. CA 90069 "

the coupon tOday. Register early! Join us at IMIC-6 in Hawaii, May 6-10, 1976.
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Copyright
Revision:

A Quantum Leap For

By MILDRED HALL

Revolution
On the Way

Compulsory Licensing

WASHINGTON-If, as expected. Congress
passes the copvright reform bill this year. it
will go bevond revision to a revolution for
owners and users of copyrighted works.

Compulsory licensing will take a quantum
leap, and a government-based Tribunal
ageney—not Congress—will review the statu-
tory licensing rates.

New massive media and user demands for
clearance convenience and flat-rate fees have
extended compulsory licensing from ity
unique role in recording music. to use of copy-
righted materials by cable tv. Public Broadcast
systems, and jukebox operators. (Record-play
rovalty would have been a fifth. if it had sur-
vived the 1974 Senate revision vote.)

As for the Tribunal. which has its good and
bad aspects—the notorious reluctance of any
American Congress in the past 65 vears to
come to grips with copyright problems has in-
evitably led the lawmakers, over the past dec-
ade. 1o the idea of a government agency.

The Copyright Office will host the Tribunal.

General News

and Register Barbara Ringer hopes (against
strong odds) that Congress will authorize
funds for a decent-sized staff of experts on a
continuing basis. to help the Tribunal in its pe-
riodic reviews.

Judiciary committee member Sen. John
Tunney says: “[tis obvious that the royalty in-
come of many industries is critically controlled
by operation of the royalty tribunal.”

He wants the tribunal reviews to come more
often than at the 10-vear intervals presently in
the Senate bill, S. 22, expected to be scheduled
for floor vote fairly early in this session.

He points out thata 10-vear “frecze™ on stat-
utory rates could mean too long a period when
those affected —music composers and publish-
ers. film owners and others—would have to op-
erate under “imposed rates”™ which have no re-
lation to the current marketplace or shifting
financial conditions. He will propose a seven-
year span.

From the personal point of view. the tribu-
nal approach will put an abrupt end to the

comfortable, years-long contacts of music and
record people with senators and congressmen,
both at committee hearings. and in face-to-
face visits.

The three-man ad hoe tribunal panels cho-
sen from the American Arbitration Assn. to
hear rate pleas. may well be ditferent in cach
cvele of review. (Their selection by the Copy-
right Office can be challenged by parties con-
cerned.)

The tribunal will have subpoena powers—
something never resorted to by Congressional
copyright framers. In fact. Congress will be
well in the background. although cither house
can veto a tribunal rate raise (no one believes
rates will go down), leaving it as it was.

But the legislators—who have customarily
taken decades in copyright decision-making—
must act within 90 working days of the tribu-
nal decision. or the new rate becomes final un-
til the next review year.

Familiar faces will have faded from the

(Continued on page 46)
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Classical Labels See Their
Mart In Optimistic Terms

By ROBERT SOBEL

NEW YORK-—There's much rea-
son to express high hopes for the
classical field in 1976. Labels are
planning a wide variety of releases.
moods are ringing with optimism.
“crossover’ records continue to gain
momentum. and the companies
have weathered the depression
storm without damage.

Perhaps the brightest picture for
the coming yvear comes from RCA
Records Tom Shepard. who says,
“there seem to be good vibes all
over.” He savs that his label has had
increased sales on everv count. cata-

log. new releases and “we have had
success with our new line. Gold
Seal”

“We gointo the new vear feeling
better than we felt last year and we
are extremely happy with the pro-
Jected release list for 1976. The prob-
lem is only what to hang on to for
1977."

Regarding Gold Seal, RCA will
release 14 albums in Februarv. in
addition to its new recordings. The
projection is that some 10 albums
will be released on Victrola in June.

(Continued on puge 24)

AM-FM Duplication Rule
Tightened By FCC Edict

WASHINGTON—The FCC has
taken another step along the way

Studios Expect
‘Excellent’ °76

By BOB KIRSCH

LOS ANGELES—Excellent busi-
ness conditions, expansion in the
areas of 24-track. mastering and re-
mote facilities. continued mixed
views on possible engineering
changes. automation and possible
rate hikes—these are some of the ele-
ments executives of major recording
studios in Los Angeles. Nashville
and New York see playing major
roles in 1976.

Though business remained good
for most leading studios in 1975, it
was still off a bit in the early months
compared with the preceding vear.,
primarily because of a generally soft
economy. The recording end of the
economy. at least. is now seen as
cured—and most studios report

(Continued on puge 20)

toward total nonduplication of pro-
gramming by mutually owned AM-
FM stations in the same area.

Effective Jan. 1. 1977. FM pro-
gram duplication of the AM pro-
gramming will be limited to 25% if
cither station is licensed to a city
with more than 100.000 population.
and 50% in cities with population
between 25.000 and 100.000.

Effective Jan. 1. 1979, the allow-
able amount of duplication in the
cities of 25,000 to 100.000 popu-
lation will drop to 25%. FCC's defi-
nition of nonduplication bans both
simultancous broadcasts, and the
broadcast of a particular program
within 24 hours before or after the
duplicate is aired over the other sta-
tion.

Present rules permit FM stations
in cities of more than 100,000 popu-
lation to duplicate up to S0% of the
programming on a mutually owned.
local arca AM station. The commis-
ston’s first limits on duplication were
made in the interest of program di-
versity. in 1974,

Governor Will
Sign N.J. Bill

NEW YORK-The governor of
New Jersey has agreed to sign that
state’s antipiracy bill. a strongly-
contested piece of legislation that
has rested on his desk since its pas-
sage last spring.

Gov. Brendan Byrne's commit-
ment was made a week ago during a

(Continued on page 46)

RADIO MAY
STABILIZE

By CLAUDE HALL

LOS ANGELES—Radio went
through some rather strange gyra-
tions during 1975 and. while the rate
of spin may be decreasing. the
merry-go-round that Todd Storz
and Gordon McLendon created
when they saved radio by formatting
itin the 50s is still in high gear.

And you can cxpect at least the
first half of 1976 to be as completely
out of Alice In Wonderland as most
of 1975 was.

Somewhere along in 1976,
though, radio should began 1o stabi-
lize somewhat in format. in job situ-
ations. and in ratings. The reason is
thatit will take that long to adjust to
aradiofonic form of “Future Shock™
created by automation and the
enormous growth of such equipment
usage. the increasing use of the com-
puter (no longer a dirty word) in re-

{Continued on page 12)

76 MARKET FORECAST

RackDiscount-An -
‘Adrenalin Shot?’

By JOHN SIPPEL
LOS ANGELES—The imminent price restructuring. which would provide
rackjobbers with their long-sought lowest functional discount accorded to a
subdistributor (Billboard. Dec. 20y, will have a tidal wave effect. Rackjobbing,
which continues to provide the largest percentage of total volume in records
and tapes. would be provided with a monster adrenalin shot. By pricing the

rack under the chain retailer, racks
could offer present mass discounter
and department stores a greater
profit percentage. This ecroding

profit margin has been the bance of

the mass merchandisers™ cxistence
for the past five years.

With the advent of electronic data
processing registers in volume retail
outlets, store chain executive man-
agement is provided with a contin-
uous report of profitability. As oper-
ational costs have consistently risen.
racks servicing the chain have been
forced to slash the profit margin to
the account or pare his own profit.

Because there seems to be no dim-
inution in the trend toward low-
ball pricing of specials by retail
record chains in specific areas. such
as New York., Los Angeles, San
Francisco, Atlanta, Phoenix and
Denver. discount store executives
have bombarded their servicing
racks with complaints.

A spot check of the Sunday (14)
issue of the Los Angeles Times Cal-
endar section indicated Southern
California chain record-tape-acces-

sory stores were averaging about
$3.80 list for $6.98 LPs specials ad-
vertised. Department and discount
store chains were 30 to 50 cents

higher.
Shelf prices. wo. show the same
{Continued on puge 46)

Heating Up:
Home TV Mart

By STEPHEN TRAIMAN

NEW YORK-—The reported in-
terest by Sanyo of Japan in the War-
wick television manufacturing facil-
ities owned by Whirlpool (57%) and
Scars (25%). and MCA’s impending
acquisition of G.P. Putnam & Sons,
a leading book/paperback pub-
lisher. are just two more key links in
the emerging home video sweep-
stakes battle.

They are similar in effect to last
year's acquisition by Philips of Mag-
navox and Panasonic (Matsushita)
of Motorola Quasar. and RCA

(Continued on page 25)

Latin Label Chiefs Ask Radio Pow Wow

NEW YORK—A group of Latin
record company executives are plan-
ning to meet with ad agency person-
nel to discuss the “sorry state of
Latin radio”™ in New York with an
emphasis on ratings and program-
ming concepts. The “exploratory™
confabs are set for mid-January.

“We don’t believe that the adver-
tisers are really getting correct and

By RUDY GARCIA

complete reports on what the true
size and nature of the Latino listen-
ing audicnce is in New York.” says
one label chief.

“To begin with, every serious mar-
ket study indicates there is a sub-
stantial number of ‘illegal” aliens
here who are Spanish-speaking but
who do not show up in the usual
census reports. Most of these are

Bank Planning Black LP To Bolster Memphis Scene

By ELTON WHISENHUNT

MEMPHIS—In an effort to bol-
ster the troubled and floundering
Memphis music industry. Union
Planters National Bank will produce
a black music and history package
thatwould finance a memorial to the
late Dr. Martin Luther King Jr.

Contemporary black artists will
be signed for the album. says Wil-
liam Matthews. bank board chair-
man. which might include such

songs as “Battle Hymn Of The Re-
public”” “God. Almighty.” and

“Free At Last.™ as well as King's fa-

mous speech delivered at a Wash-
ington. D.C_, rally in the mid-1960s:
“I Had a Dream.”

“We can work together to produce
a historical document that will
honor Dr. King and all black Ameri-
cans.” says Matthews, "and also sal-
vage Stax Records and the Memphis

music industry and have a contin-
uing living memorial to Dr. King.”

King was assassinated April 4,
1968. in Memphis by a rifle sniper.
James Earl Ray pleaded guilty to the
murder and is serving 99 years in
state prison in Nashville.

UP bank had loaned Stax Records
$10.5 million between 1970 and
1974. When Stax defaulted on pay-
ments. the bank foreclosed and sold

assets of East Memphis Music Corp..
Stax’s most profitable subsidiary
and a holding company for many
music copyrights.

The bank acquired the copyrights
at a public auction Dec. 5 with a $3
million bid. There were no other
bidders.

Says Matthews:

“We are anxious to set up asystem

(Continued on puge 46)

South American and Dominican,
and listen to Spanish-language ra-
dio but are not picked up in the rat-
ing reports.

“If they were picked up we are
sure there would be substantial
changes in the relative position of
the three Spanish-language stations.
As a consequence, there could be a
change in the programming con-
cepts employed.™

The three stations are WADO,
WHOM and WBNX. all AM sla-
tions. WADO is part of the Bartel
chain. although there are current ne-
gotiations involving the possible sale
of the station.

WHOM was bought 18 months
ago by the San Juan Racing Assn.,
owner of El Commandante Race
Track in Puerto Rico, which also has
several other radio properties.
WBNX is onc of five Spanish-lan-
guage stations owned by the Eaton

chain. .
(Continued on page 37)
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Thanks
To All Our Friends,
And Congratulations To All Our Winners.

Record World /Album Category/ Top New Female Vocalist -1975

No.l1 Donna Summer

Record World/ R&B Album Category/ Top Female Vocalist-1975

No.3 Donna Summer

Record World / R&B Album Category / Top New FemaleVocalist - 1975

No.l Donna Summer

Record World/ Most Promising Male Group-1975

No.l Kiss

Angel Hugh Masekela Larry Santos
John Baldry BuddyMiles Schloss
Cameo Parliament Margaret Singana
Einzelganger GregPerry Sugar Cane
Kiss JeannieReynolds Donna Summer

TheImagelIs Getting Clearer.
Casablanca Records and Tapes/8255 Sunset Boulevard, Los Angeles, CA 90046/ Telephone (213) 650-8300
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General News

75 Poor, But Audio/Video Men Uniformly Confident

‘Unpredictable’ 1976 Due
For Live, Recorded Music

By NAT FREEDLAND

Federal Tax
Extension a
Big Factor

NEW YORK-—After a year that
most members of the tape/audio/
video industry would like to forget,
most companies are looking ahead
to 1976 with far more confidence.

Not that there weren’t many
bright spots in the 1975 marketing
scene, but an early-year slump
coupled with inflation, unemploy-
ment, the phaseout of fair trade, new
federal warranty legislation and
many other contradictory factors left
many firms glad to close the book on
the last 12 months.

Now that President Ford has
signed the “compromise” bill ex-
tending the tax cut of 1975 through
at least the first six months of 1976,
the threat of billions less in dispos-
able income is averted. Certainly the
just past holiday buying season of-
fers encouragement to both hard-
ware and software suppliers, with
both high end systems and budget-
priced compact music packages
moving well, along with a solid sell-
through of a top list of prerecorded
disk and tape offerings.

Among the highlights noted in
1975 that could well carry into 1976
for “a really good year for tape/
audio/video:

® Prerecorded tape units and dol-
lars both have outpaced LP gains
(not volume, of course) and con-
tinue to show growth patterns as
more technologically impressive—
and relatively less expensive—&-
track and cassette hardware comes
on the market.

® The blank tape battle for a
growing market continues to heat
up, with at least three major com-
panies taking to network tv and even
more going into the profitable tape
accessory field. Increasing competi-
tion from key overseas firms in Ja-

(Continued on page 25)

CBS Earns
31 Goldies

NEW YORK—The CBS Records
Group harvested 32 gold disks in
1975, a marked increase from its
1974 tally of 21 such awards.

Making the most trips to the
RIAA’s door, Columbia brought
home 18 golds, or 17 certified al-
bums and one single. And, accord-
ing to a label spokesman, the LP to-
tal represents an all-time high for the
company, as well as for the industry.

It’s understood that since the be-
ginning of RIAA certifications in
1966, Columbia is the first label to
achieve so many gold LPs by itself.
The combined total also matches a
record year for the label in 1973,
when 14 of its albums and four sin-
gles went gold.

Group partner Epic earned seven
(Continued on page 46)

LOS ANGELES—Coming up in
1976 is yet another Anything-Can-
Happen year for both live and re-
corded music.

There’s no overall trend of an-
swers being given to the question of
what is coming next. Some recently
hot artists and music business lead-
ers are tightening their belts while
the most unlikely of competitors
rocket to the heights.

Something must definitely be
afoot when a year’s No. | singles are
spread among artists as different as
David Bowie, Frankie Valli, K.C. &
the Sunshine Band and Freddy
Fender.

The underlying factor is the still-
increasing selectivity and open-

s BACK TO SOFT SOUNDS s
. Blue Note Pulling Plug |
. On AC-DC Jazz Roster

By JIM FISHEL

NEW YORK-—-Blue Note Rec-
ords, one of the fathers of contempo-
rary jazz, may turn trendsetter again
when it begins recording some of its
artists in acoustic packages after al-
most five years of successful experi-
mentation with the current crossover
jazz craze.

After several successful excur-
sions into the electrified jazz-rock-
soul world, the label will begin re-
shaping several artists back to their
softer-sounding acoustical roots, ac-
cording to George Butler, Blue Note
vice president and general manager.

In 1971, Donald Byrd shook the
record world with his futuristic-soul
“Black Byrd” LP, and based on the
quick sales acceptance of that work,
Blue Note began reshaping the
sound of its artist to play off the
commercial sound that was helping
to sell records.

Long-time Blue Note artists like
Horace Silver, Gene Harris (of
Three Sounds Fame) and Bobby
Hutcherson joined Byrd in contrib-
uting to the new sound of contempo-
rary jazz.

“A record company is always
faced with holding the bottom line
to appease the powers that be, and
we are definitely in accord with this,
but many of our artists still plan to
return to their roots on record soon,”
Butler says. “Most of our artists al-
ways play at least one or two real
jazz numbers during the course of
their sets.”

Butler believes that almost all of
the things happening in jazz today
are nothing more than fads, and that
the current craze of electronic “gim-
micks” in this art form will gradually
peter out. He says most of his artist
roster is very aware of this fact, and
almost all of them keep their musical
roots in mind.

U.S. Radio Fluffing Canadian Disks?

By MARTIN MELHUISH

TORONTO-The music director
of CKLW, Windsor, has charged
that fewer Canadian records are
being played by American radio sta-
tions due to the Canadian Radio
and Television Commission’s Cana-
dian content ruling for broad-
casting. The ruling requires all Ca-
nadian radio stations to play 30%

Canadian records from 6 a.m. to
midnight each day.

According to Rosalie Trombley,
music director, most American sta-
tions are skeptical of many Cana-
dian records that are added to the
CKLW play list or chart because
they know that the station is com-

(Continued on page 36)

ended good taste of the mass au-
dience for pop music. Billboard has
commented on this phenomenon for
at least three years in annual fore-
casts. But audience picking-and-
choosing without slavishness to
dominant fads is now more than
ever a determining force in the mar-
ketplace.

K.C. & the Sunshine Band had to
cancel a Hollywood Palladium date
due to poor advance sales at a time
when its singles and album were top-
ping the charts. Bruce Springsteen’s
records did not get to No. | despite
tremendous exposure in the media
and great personal impact in small

(Continued on page 17)

The return of Blue Note back to
softer sounds is chiefly due to the
classical music background of Butler
who thinks that real jazz is already
beginning to have a resurgence,
based on the uncompromising music
being put out by the European jazz
label, ECM.

“People all over the world are be-
coming aware of ECM and its artists,
and it’s almost hip to listen to these
musicians,” he says. “The European
community has a great appreciation
for untouched U.S. jazz and I think
that this should overlap into our
plans very soon.”

In expectation of the future jazz
wave toward softer sounds, Butler
has already begun a campaign to
sign new artists schooled in jazz and
classical music. Recently signed to

(Continued on page 46)

Hong Kong Piracy
Exports At $200 Mil

NEW YORK-The Hong Kong
piracy plague is spreading, evi-
denced by new estimates that local
unauthorized dupers there are ex-
porting their goods to the tune of
$200 million a year.

This latest figure is a sharp in-
crease from the $10 million in export
action previously attributed to the
British colony pirates.

According to David Young, direc-
tor, International Federation of Pro-
ducers of Phonograms and Video-
grams (IFPPV), Asian and Pacific
region, the revised calculations were
prompted by official findings in
Australia that some $500,000 worth
of pirated tapes were shipped into
the country from Hong Kong last
year.

Reportedly, the Aussie findings
came as a shock to the IFPPV, which
believed that up to 19 months ago
the country was relatively free from
pirated goods.

As for legit tape manufacturers
looking to do business in Hong
Kong itself, the chances for success
seem slim, as Young states that 20
pirated cassettes are sold there for
every legitimate unit.

Commenting on the local piracy
problem in an interview with the
South China Morning Post, Young
says: “We are faced with a well-or-
ganized, well-financed and highly
sophisticated industry.” The scope
of the pirates’ activities ranges from
those with very poor equipment to
those with professional technology,
he adds.

While the illegal dupers there are
picking up steam, so, it seems, are
law enforcement attempts to curtail
the practice. It’s understood that
over a nine-month period beginning
Jan. 1 of last year a total of 135 pi-
racy-related raids were made in the
colony. In all, 155 people were ar-
rested and charged with copyright
infringement.

Confiscated in the raids were
some 300,000 tapes, 24,000 records,
670 cassette decks, six high-speed
copying machines and 22 open reel
decks.

To date, though, the penalties im-
posed on those cnnvicted of copy-
right infringement haven’t been se-
vere, and Young feels that if the
local courts handed down stiffer

(Continued on page 46)
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Executive Turntable |

Sol Saffian, a seventeen-year booking veteran and one of the founders of
ATI and more recently in his own management firm, has joined World Wide
Artists, Los Angeles, in an executive and equity-holding capacity.

After 30 years, Francis A. X. Delaplain is retiring as MCA Records’ manu-
facturing coordination director. He handled a&r, marketing and manufac-
turing branches for the label . . . Skip Miller adds director of artist relations to
his Western promotion manager title at Motown. Prior to joining Motown in
1972, he worked at Record Merchandising ... Oscar Fields has resigned as
vice president and general manager of GRC Records. He hopes to relocate in
Los Angeles. . .. Raul Artiles has been named international sales manager for
Columbia Pictures Publications, the music print division.

Ronald Schubert promoted to director of the music department at the Amer-
ican Broadcasting Companies, succeeding Harry Sosnik, who held the post
since 1966 ... Bob Crawford has been named administrative assistant of Ca-
naan Records, where he will oversee advertising, publicity and radio activity.
He is with the label since 1973 . . . Karl Buikema has been appointed manager
of Hitachi Sales Corp. of America’s Chicago regional office . .. Gerald Astor
named director of video marketing at Akai America Ltd. ... Norma Dove
named administrator of the Ronnie Dove Enterprises, opening new offices in

Nashville.

Ronnie Lippin moves from MCA as senior publicist to national publicity di-
rector at ABC Records. Jane Alsobrook moves up to West Coast manager of
publicity and Jack Breschard, formerly of Crawdaddy and Cash Box, joins as
writer. Marylou Capes is proloted to manager, publicity, East Coast.

Jukebox Chiefs All Agree
The New Year Looks Good

By ANNE DUSTON

CHICAGO-The mood is up for
1976 among jukebox manufacturers
who report that 1975 ended success-
fully despite a doubtful beginning.

Production has picked up again to
normal levels, and the jukebox mod-
els introduced at the MOA Exposi-
tion in November. plus Rock-Ola’s
subsequent introduction of the

model 464, are being well received,
pointing to a stable music market.
No new product idea, for example
tape or video, is contemplated by
firms this year.

Donald C. Rockola, newly ap-
pointed president of Rock-Ola. sees
a “sound and solid” 1976 ahead,

(Continued on page 39)

Screen Gems In 10th Citation

NASHVILLE—Screen Gems-Co-
lumbia Music has received its 10th
BMI special citation of achievement
in recognition of more than one mil-
lion broadcast performances.

The latest success was achieved by
“I Just Can’t Help Believin’,” writ-
ten by Barry Mann and Cynthia
Weil. Barry and Cynthia had previ-
ously received the award for

“You've Lost That Lovin® Feeling”

which they wrote with Phil Spector,
and Mann gained another for “I
Love How You Love Me,” co-writ-
ten with Larry Kilber.

Screen Gems-Columbia Music’s
million performance songs now in-
clude “Go Away Little Girl,” “Born
Free,” “The Song From Moulin
Rouge,” “Spanish Eyes,” “Danke
Schoen,” “Wonderland By Night”
and “Stranger In The Night,” plus
the three above.
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General News

Black Disk
Upswing In
1976 Seen

By JEAN WILLIAMS

LOS ANGELES—Several labels
predict major changes in the accept-
ance and direction of black music in
1976.

Jimmy Bishop, vice president and
general manager of Philadelphia In-
ternational Records says, “There is a
new awareness by the general public
for black music. And 1976 will re-
flect this awareness in record sales.

“White acts imitating black acts
will also increase sales of black prod-
uct. The reason is that these white
acts will make the general market
even more aware of black acts.”

He also says that he sees a mar-
riage of blues and Latin music,
which will definitely influence r&b.

“1976 will be the year that brings
a large Latin influence into black
music,” says Bishop.

While admitting that Latin music
has for the past few years been a

{Continued on page 23)

COLLEGES
SEEN VITAL
TO NEW ACTS

By JIM FISHEL

NEW YORK—The continued im-
portance of securing the campus
market for breaking new acts in con-
certs and on radio remains of ut-
most importance to talent agencies
and record companies. During 1976,
there should be several new innova-
tions and trends.

I's become an uphill fight for
agents attempting to secure a date
for new artists on a collegiate bill,
because many student bookers are
being excessively cautious and un-
responsive to booking a first-time-
around act.

Inversely, college radio is still one
of the most creative and accessible
forms of breaking an act today. Af-
ter all, where else would you find a
playlist loaded with everything from
progressive jazz cuts to Top 40 to
classical. While many people close
to college radio have been unsure of

(Continued on page 21)

Letters To
The Editor

Dear Sir:

Isn't anyone concerned that live musical per-
formance is fast becoming a thing of the past?
With the disco scene and all it will bring in
audio/visual prerecorded entertainment, where
will the budding, learning, new talent get a
start? Will only a few musicians with their hit
recordings make all the money?

Your newspaper makes point of this with
each issue; More discos opening and more live
clubs in financial trouble or closing and it's hap-
pening everywhere from New York to Talla-
hassee.

Where is the art for tomorrow coming from if
there isn't the artists to produce? How can ant-
ists produce in a vacuum? Who will hear their
music? How will they become known?

Burt Norton
Norton Music
Tallahassee, Fla.

Judgment Obtained

LOS ANGELES—Kaplan & Kap-
lan, on behalf of MCA Distribut-
ing here, has obtained a $5,558.17
judgment against World Peace Rec-
ords here in Superior Court. The
judge also awarded $223.81 interest
and $59.90 in costs.

www.americanradiohistorv.com

Seized
LONDON-—After more than
two years of investigation, the Brit-
ish Phonographic Industry has
succeeded in cutting off what was

regarded as the major U.K. source
of bootleg albums.

vate court hearing of an inspection

in Medeley Heath, near Stoke-on-
Trent, and confiscated more than
5,000 illegally-recorded albums.

documentation relating to the im-
porting sources and the distribu-
tion network for the album was
seized.

On Dec. 18, in High Court, Mr.
Justice Foster granted 20 record
companies an order barring David

Monument Farm, Madeley Heath,
from infringing copyright and

MAJOR SOURCE DETECTED

Bootlegged Albums

By BRIAN MULLIGAN

Following the granting at a pri-

order, BPI lawyers raided a house

Additionally, a vast amount of

Hogg and Susan Czwartyski, of

In UK. |

and tapes.

The two defendants were also
ordered to hand over any infring- %
ing recordings, name their sup-
pliers and pay costs and damages.

The raid on Monument Farm
reinforces the BPI’s right to take
drastic measures in its fight to
stamp out bootlegging and piracy
in this country.

dealing in pirate or bootleg records §

The prosecution of Hogg follows
over two years of investigation into ;
his activities in the distribution of
bootleg albums, particularly at re-
tail level. Previously, the industry
association was close to taking
court action against him, but Hogg
disappeared. It was only recently
that he was traced to the remote §

A

Staffordshire farmhouse.
What has proved particularly
(Continued on page 33)
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Nothing’s Sure In Europe

By MIKE HENNESSEY

LONDON-—Tao say that the only
predictable thing in the music busi-
ness is its unpredictability may be a
lavish overstatement, but it’s a good
maxim to keep in mind when trying
to peer into a European crystal ball
currently clouded over with eco-
nomic gloom.

“If I could tell you what's going to
happen in the next week—never
mind the next year—I'd not only be a
miracle-worker, but also a million-
aire.” That’s a common response to
requests for pertinent prognostica-
tion from some near-millionaires in
the business.

And iUs true that most rational
people shrink from long-term pre-
diction, lest they are ultimately
shown to be excessively foolish. As
far as thoughts on 1976 are con-
cerned, their aim is prophet-less
prosperity. There are too many im-
ponderables, too many uncer-
tainties, too many uncontrollable
factors, they say.

Yet the music world is a forgiving
one. It is not really held against
you—in fact, rarely remembered—if
your predictions prove to be in-
sanely ill-founded. (How many

{Continued on page 33)

U.K. Sales For Year May Be Up 18%

By BRIAN MULLIGAN

LONDON—Despite the country’s
general economic gloom, the British
record industry is expected to boost
its 1975 sales by a comfortable 18%
to about $340 million at net trade
figures.

Whether a similar increase in 1976
can be anticipated is arguable, but
manufacturers will be anxious to
maintain the volume impetus for the
sake of their eroding margins. If
there is a problem confronting the

BUT DOLLAR COUNT UP

majors in 1976, it is how to maintain
a satisfactory profit return on their
sales.

There is no doubt that the pres-
sure will continue from powerful re-
tail groups for an improvement in
the trade margin. It will be difficult
for the big companies to resist such
overtures, for the signs are of a con-
centration of retail sales in about six
multiple groups and one independ-
ently owned chain.

(Continued on page 35)

1975 Stats May Indicate
Japan Record Market Down

By ALEX ABRAMOFF

TOKYO—Record production in
Japan is expected to decline by 2%
unit-wise and increase dollar-wise
by 5% when statistics are in for 1975.
For the new year, industry officials
expect business to remain at the
same level.

Japan’s economy. is still stuck in
the mud of stagflation. It was said
that until recently Japanese record
firms were in an industry that was
not affected by the ups and downs of
the economy. This myth has been re-
voked by many industry officials,
who see 1976 a reproduction of mar-
ket conditions in 75.

“We expect the industry to remain
at the same level,” says Yasuhiro
Igarashi, general manager of a&r for
Polydor K.K. The company in-

creased its total sales by 46% during
the fiscal year which ended Sept. 30,
1975. “We feel the economy will go
down in 1976 and we will have to set
policies to cope with the inflation. I
don’t think it will be necessary to
raise prices on records in 1976. Even
though costs are soaring, they still
can be absorbed by the current
prices. Moreover, if we are to ex-
pand the market, we should not in-
crease prices. An increase may result
in loss of record buyers, especially
among the buyers of the lower-age
group,” points out Igarashi. His
views represent the general feeling
that exists among the Japanese in

the industry.
In Japan, there is no practice of
(Continued on page 35)
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General News

Discom

NEW YORK-—While there are
those on the sidelines waiting for the
disco bubble to burst, all appear-
ances point to the dance fad enjoy-
ing another year of success in 1976.

Granted, the pace for the last 12
months has often been frantic, as la-
bels, artists, bar/restaurant owners,
promoters and a host of others have
rushed to join the bandwagon, and it
might be difficult to envision the fer-
vor lasting much longer. But, the
faster the ride, the harder it’s to stop.

In fact, a number of dance hard-
liners opine that disco will be truck-
ing along well beyond the coming
year and will be the vogue thing for
several years to come.

DANCE, DANCE
ania Maintains
Pace For 1976 Growth

By JIM MELANSON

TH

| U You‘re no longer limited
——we t0 just 3 major record
& tape packaging sup-
pliers. We offer the
same fine services at
competitive prices. De-
sign, art, type, color -
separations, printing & { /f )JJ
fabrication, all under
one roof. Give us a call,
find out what quality,
reliability and service
means.

Sesving the graphic needs of the
record industry for over 20 years.

Lee Myles Assoc., Inc.
160 East 56th St., Dept. A4

S

Whether on a short or long-term
basis there will be challenges. Ob-
servers here already generally agree
that the market has reached satura-
tion as to the number of clubs trying
nightly to woo the crowds in.

The answer, they say, will come in
disco broadening itself to embrace a
multi-media entertainment format.
There will be more live acts perform-
ing at the dance club level; there will
be whole environments created to
cater to an individual’s whims and
fantasies; there will be a wider intro-
duction of the disco phenomena to
the masses via television, and there
will be a greater emphasis on pro-
ducing the bandwagon’s life-sus-
taining fuel—-music.

The latter category will be most
important, they continue, in that rec-
ords aimed at the discos will have to
avoid being repetitious sounding,
The discos began with the avante-
garde in mind and that’s where its
future lies.

As for middle America. away
from trend setting taking place here.
the forecasts are also promising. Ask
any spinner and he or she will tell
you that that action in the country’s
heartland is at least two to six
months behind disco life in the big
cities. Don’t Jook for that gap to be
narrowed, but expect matching
strides.

Economically, disco has provided
a boom for the industry, and while
saturation might soon catch up with
audio hardware manufacturers and

Creditors Force
Stax Label Into
A Receivership

By ELTON WHISENHUNT

MEMPHIS—Three creditors of
Stax Records, filed an involuntary
bankruptcy petition against the fi-
nancially troubled company last
week—forcing it into receivership.

Federal Bankruptcy Judge Wil-
liam B. Leffler appointed Berton Le-
man as a receiver for the firm. Le-
man immediately took over control
of Stax.

Telephones at Stax offices were
later answered by a man who identi-
fied himself as a security guard.
“There’s no one here,” he said.

Three creditors with a total claim
of at least $500 are required in order
to file an involuntary bankruptcy
action. Stax has held off bankruptcy
for weeks by owing only two credit-
ors at one time until now.

The bankruptcy petition was filed
by Mayer Myers Paper Co. of Mem-
phis. Star Photo Services, Inc., of
Nashville and Newark Electronics
Corp. of Chicago charging Stax
owes them a total of $2.504.04.

James Irion, attorney for the three
creditors, says the bankruptcy peti-
tion was necessary because Stax
“has pretty well fallen apart and

(Continued on page 10)

lighting firms, it'll only come in
terms of initial installations. Servic-
ing and replacement of equipment

(Continued on page 19)

RCA Staffers Tee
Promo, Sales Plans

ATLANTA—More than 100
members of the RCA Records sales
and promotion staff attended a four-
day series of meetings here, Dec. 13-
16. Purpose of the confab was to
push the company’s sales impetus
into 1976, to finalize operating plans
for the first quarter of the new year.
and to introduce the label’s January
product.

Speaking at the gathering were
Ken Glancy, label president; Mel I1-
berman, division vice president of
commercial operations: Jack Kier-
nan, division vice president of mar-
keting; Mike Berniker, division vice
president of pop a&r: Jerry Bradley,
division vice president of Nashville

Profits Up 25%
At 20th Music

LOS ANGELES-—Riding the
crest of success of songs such as Os-
car-winning “We May Never Love
Like This Again™ and chart-busting
“Rhinestone Cowboy,” 20th Cen-
tury Music chalked up profits 25%
above last year, according o presi-
dent Herb Eiseman.

“We My Never Love Like This
Again” was written by Al Kasha and
Joel Hirschhorn and featured in the
movie “Towering Inferno.” “Rhine-
stone Cowboy.” of course, exploded
Glen Campbell back onto the top of
the charts in 16 countries and in the
states topped pop, casy listening and
country charts. It was written by

(Continued on page 39)

operations; Tom Shepard, division
vice president of Red Seal a&r; and
Ron Moseley, division vice presi-
dent of r&b a&r.

Following the general sessions
and product presentation. the at-
tendees broke up into sales and pro-
motion groups with John Rosica, di-
vision vice president of merchan-
dising and promotion, handling the
promotion seminars, and Mario De
Filippo, director of national sales
chairing the sales meetings.

TRET
FURE

DISTRIBUTORS

Stans Record Service
728 Texas Street
Shreveport, La. 71102

Choice Record Distributors
321 So. West Blvd.
Kansas, City, Mo. 64108

John O'Brien Distributors
5825 No. 96 Street
Milwaukee, Wisc. 53225

Music City
25 Lincoln Street
Nashville, Tenn. 37202

H.W. Daily
314 East 11 Ave.
Houston, Texas 77002

All South Distributors
1925 Lafayette Street
New Orleans, La. 70113

M.S. Distributors
7901 N. Caldweli
Morton Grove, lllinois

1815 Locust Street
St. Louis, Missouri 63103

AMI Record Distributing
17337 Lahser Road
Detroit, Michigan 48219

Progress
652 Alpha Drive
Highland Heights, Ohio

Schwartz Bros.
2146 24 Place N.E.
Washington, D.C. 20018

Roberts Record Distributors

“LET'S DO THE LATIN HUSTLE”

EDDIE DRENNON &
B.B.S. UNLIMITED

Damit Music—BMI

and D.J.’s for

Making This a National Breakout

R/W-21

>/B-29
Distributed Nationally Thru

B/B-36

R & J and Friends & Co.

108 Sherman Avenue - New York, N.Y. 10034 - (212) 942-8185

DISTRIBUTORS

Record Sales
4105 Holly
Denver, Colorado 80216

Tara
582 Armour Circle N.E.
Atlanta, Georgia 30324

Chips
2750 North Broad St.
Phila., Penn. 19132

Tone Dist.
495 S.E. 10 Court
Hialeah, Florida 33010

Apex Martin
467 Mundet Place
Hillside, N.J. 07205

All West

2952 W. Pico Blvd.
L.A., Cal. 90006
Big State

1337 Chemical St.
Dallas, Texas 75207

Bib Dist.
101 Yorkmont Rd.
Charlotte, N.C. 28210

Alta Dist.
2950 West Catalina Dr.
Phoenix, Arizona 85017

Musical Isle

1460 Park Ave.

P.0O. Box 8004
Emeryville, Cal. 94608
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Financial

L.A. Philharmonic Turns
Profit Via $3'2 Mil Gross

LOS ANGELES—The Los An-
geles Philharmonic faces a new year
with considerably more optimism
than other American classical music
ensembles display.

With more than 90% of the na-
tion’s “serious” orchestras operating
in the red, the Los Angeles organiza-
tion wound up 1975 with a startling
profit of $6,982, the second straight
year it has avoided a debit balance.

Concert income for the 1974-75
season escalated to $3,628,310—the
highest of any symphonic group in
the 50 states.

Ernest Fleischmann, executive di-
rector of the organization, says he
sees no reason why the current 1975-
1976 season shouldn’t be even more
rewarding.

“The economy has begun to im-
prove,” he notes, “and our list of
guest artists is about as attractive as
any we've ever offered.”

Zubin Mehta is the Philhar-
monic’s conductor. London Records
has the organization under contract.

THIS IS
ANOTHER
TEASEDR AD

Thornton F. Bradshaw, president
of Atlantic Richfield Petroleum,
recently was elected president of the
Los Angeles Philharmonic Assn. for
1975-76. That’s a new corporate title,
the old Southern California Sym-
phony-Hollywood Bowl Assn. name
having been dropped.

“Too clumsy,” says Fleischmann.

In Kansas City, meanwhile, the
Philharmonic season which was
tabbed for a Nov. 4-5 start was
aborted when musicians struck.
They and the orchestra’s manage-
ment were still “miles apart” as the
wintry days of 1975 trickled down
to a precious few.

Donald Sloan, president ot the
Philharmonic management, dis-
closed that the musicians were de-
manding a minimum weekly salary
of $225 with 38 weeks guaranteed
them every season. Until the strike,
they were being paid $210 a week
with only 35 weeks of work assured.

The strike saw management par-
ing its staff from 13 persons down to
Nancy Sies, manager, and two as-
sistants. Funds, meanwhile, are
being sought by music-loving Kan-
sas Citians to avert cancelling the
entire season.

Earninas

NOTICE

I, Judy Warzecho, repre-
senting James Warzecho and
The Great Train Robbery,
state that if there are any
claims against James or the
group, I (Judy Warzecho)
should be contacted at once.

179 Morris Ave.
Bristol, Conn. 06010

Billboard

Continental U.S. & Canada
O 3 years (156 issues) $110 O 1 year via airmail $100

02 years (105issues) $ 85
O 1year ( 52issues)$S 50

O 6 months (26 issues) $S30
(0 payment enclosed ] bill me

Rates on request for other countries. Group subscription
rate available. Circulation manager, Jack Shurman, N.Y.

Change of address

address below.
Code Numbers

If you are moving, let us know six weeks in
advance. Attach oldlabelhere, or write in code
numbers from mailing label and print new

N\

ONew [ORenewal
Mail to:

O Change of Address

Billboard Publications, P.O. Box 2156, Radnor, Pa. 19089.

Name

Address

City, State, Zip

Nature of Business

_ Reports

PICKFAIR INTERNATIONAL

2nd gtr.

to Oct. 31: 1975 al94
Sales 364,932,000 $61,269,000
Netincome 2,497,000 1,985,000
Pershare 57 A4
Average shares 4,387,999 4,466,752

six-months

Sales 119,184,000 114,968,000
Netincome 3.739.000 3,008.000
Pershare .85 .67
Average shares 4,385,557 4,466,764

a—Restated to reflect a change to LIFO method
of valuing the principal portion of its domestic in-
ventories.

CAPEHART CORP.
2nd qtr.
to Sept. 30: 1975 al974
Sales $11.263.686  $11,277,357
Net (loss) (1.988.022) (680.478)

six-months

Sales 19.971.813 22.905.808
Operating Loss (4.155.068) (1,374,286)
Extraordinary credit ~ b3,300.000
Net (loss) 855.068 (1,374,286)

a—Restated. b—From restructuring of debt.

Stax Label Into
A Receivership

® Continued from page 9

there’s no tight control” of its re-
maining assets.

The petition says the only assets
left are master recordings of songs
by one-time Stax artists. Sources es-
timates the value of the masters at
from $100,000 each to “millions of
dollars” in all.

Irion says the masters could be
compared “to the Mona Lisa, be-
cause they are the originals. If I had
10 good master recordings, I could
go to Brazil or Mexico and retire on
the profits.”

In an accompanying affidavit. At-
lanta business consultant Roger M.
Shellebarger said loose operation of
Stax has led to the disappearance of
several masters which have not been
located.

Shellebarger was hired by Union
Planters National Bank, which
bought copyrights of all Stax songs
for $3 million at a public auction
Dec. 5 of the assets of East Memphis
Music Co., a subsidiary of Stax.

His affidavit says the remaining
masters, stored in a vault at Stax stu-
dios on E. McLemore St., are ir-
replaceable and must be protected
in the interest of creditors.

Irion says there were no estimates
of Stax’ total debt but the three cred-
itors who filed the peitition were
chosen because there is no dispute
over their claims.

Stax owner and board chairman
Al Bell could not be reached for
comment. Bell is awaiting trial on
federal charges he conspired with a
former Union Planters bank official
to obtain more than $1.8 million in
fraudulent bank loans.

William A. Dick, Union Planters
bank Senior Vice President, says the
bank played no direct role in the in-
voluntary petition against Stax, but
“we were obviously aware of the fi-
nancial difficulties of Stax. And we
hope the petition will result in an or-
derly plan through the bankruptcy
court that will allow the company to
continue operation.”

Casablanca Month
Its Biggest Ever

LOS ANGELES—December was
Casablanca Records’ strongest
grossing month, with sales exceeding
$2 million. This marks the second
consecutive month that sales have
reached $2 million, according to
Neil Bogart, president.

Bogart also says profits for fiscal
1975 were $734,351 before taxes.

. WWW.americanradiohistorv.com

1975

" Market Quotations

As of closing, Wednesday. December 24, 1975

(Sales

High Low NAME P-E 100s) High Low Cilose Change
2% 13% ABC 10.72 7 19% 19%  19% + %
™% 2% Ampex 90 12 4% 4% 4% Unch.
3% 1% Automatic Radio - 6 2% 2% 2% Unch.
10% 4% Avnet 5.27 128 10%  10%  10% + %
22% 10'% Bell & Howell 7.03 81 15% 15% 15% + %
54 28% CBS 10.92 60 45% 45% 45% + %
9% 2% Columbia Pic. 557 3 5% 5% 5% Unch.
9% 2 Craig Corp. 7 10 8% 8% 8% + %
55% 21% Disney, Walt 24.19 195 48% 48% 48% + %
4% 1% EMI 14.34 6 4% 4% 4% + %
22% 18% Gulf + Western 4.33 123 21%  21% 2% + %
% 3% Handleman 8.13 2 5] 5 5 + %
20% 5% Harman Ind. 4.65 2 14%  14%  14% + %
8% 3% Latayette Radio 7.98 5] 6% 6% 6% + %
20 12 Matsushita Elec. 17 11 19% 19% + %
89% 27% MCA 6.28 11 65 65 65 + %
18% 11% MGM 5.31 13 13% 13% 13% + %
68 43 3M 25.63 87 56 55% 55% - %
4% 1%2 Morse Elec. Prod. = 16 2% 2% 2% Unch.
57% 33% Motorola 34.22 39  40% 40% 40% + %
24% 12% No. Amer. Philips 10.71 4 20% 20 20% + %
19% 7 Pickwick Interntl. 7.92 7 14%  14%  14% + %
6% 2% Playboy - 25 2% 2% 2% + %
1% 10% RCA 16.10 103 19% 19 19 Unch.
13% 5 Sony 27.65 m 9% 9% 9% Unch.
19% 9% Superscope 6.08 4 18% 18%2 18% + %
51% 11% Tandy 11.75 20 S51% 51%  51% + %
6 2% Telecor 7.31 2 5% 5% 5% - %
3% Y2 Telex 6.25 38 2 1% 2 Unch.
3% 1 Tenna 12.50 4 2% 2% 2% - %
10% 6 Transamerica 9.56 63 8% 8% 8% Unch.
15% 5% 20th Century 4.01 59 10% 10% 10% - %
22% 8% warner Commun. 6.39 3 17% 17%  17% + %
28% 10 Zenith 22.64 23 24% 24 24% + %
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bld Ask
COUNTER COUNTER
ABKCO Inc. - 4] 1% 2 M. Josephson  21.59 2 7% 7%
Gates Learjet 254 2 T% 8% Schwartz Bros. - 0 1 1%
GRT 4583 67 1% 1% Wallich's M.C. — 0 1/16 5/16
Goody Sam 1.68 0 1% 2% Kustom Elec. 9.38 1. 2% 3%
Integrity Ent. - [} 1% 2% Orrox Corp. - 39 % %
Koss Corp. 7.97 15 5% 6 Memorex - 23 7% 8%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principai stock exchanges.

| Offt The Ticker |

American Music Stores Inc., De-
troit, has agreed in principle to sell
its assets to GBI Inc., Detroit, a pri-
vate company, for $6 million cash
and other considerations.

Under the terms, GBI, directed by
David S. Rose, would pay $6 million
for American Music and assume all
of the company’s liabilities. GBI
would also assume responsibility for

$1.2 million of 5%% convertible sub-
ordinated debentures due Dec. 1,
1985, at a redemption price of
$102.45 plus accrued interest for
each $100 of outstanding principal
amount.

Shareholders of American Music

and the SEC must approve the
transaction.

( Youw ome siop for service,
_ brice and selection _g

We're new And. we invite you to share in our very special music

store

A music store offering you 24-hour service. Just ‘phone 414
271-7787 anytime; and, you will be assisted by one of Music Man’s
able-minded, experience-equipped, service-oriented employees
Merchandising is very important to us—All promotional packages
will be co-ordinated by us; and prepared especially for you
Music Man will suggest and make available various systems which

have proven effective and we will demonstrate their use

If Music Man arranges a good deal —and part of this deal results
in additional discounts —you will receive this additional money;
it will not be "pocketed” by Music Man

Volume discounts are
available on records & tapes.

Music Man. That's us.
Please call or write for more

Alan Dulberger—President |

Business Oftice:

819 N Marshall Street
Milwaukee WI 53202
414-347-1700

Shipping Address:
1234 E. Brady Street
Milwaukee, Wl 53202
414-271-7787
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A Look A he Record Indus ry 25 yrs. Ago
As the Older Generation Yielded To the New

As the U.S. marks its bicentennial year, we will study the major
contributions made by its music-record industry to shape the
course of music throughout the world. The following is the first in
a series of articles devoted to chronicling these influences.

NEW YORK—As we enter 1976 we realize that a full quarter
century has elapsed si1ce the beginning of the modern pop mu-
sic era. Twenty-five years ago, in 1951, pop music was under-
going a dramatic change. The full impact of this metamor-
phosis was to become startlingly clear during the middle and
later years of the decade when Elvis Presley and other artists
epitomized the triumph of the rock 'n’ roll era.

The hold of Tin Pan Alley on the music business was to be
diminished, and simultaneously, the music of what were once
called the “specialty fields” was to spill over into the pop main-
stream, enriching it with the idioms of country, rhythm and
blues, and folk material. American music was to become truly
more American, more indigenous and was to have a more
profound effect on the music of the Western world.

By 1951, a careful observer could detect telltale signs of the
new direction, although a cursory glance at the year’s top rec-
ords and top tunes probably gave many members of the music
establishment a false sense of security.

A recapitulation of the year’s top 30 best-selling single rec-
ords, according to Billboard, credits RCA with eight entries,
Columbia with seven and Capitol with five. Nat King Cole’s
“Too Young™ on Capitol held the top slot, with Tony Bennett’s
“Because Of You™ on Columbia second and Les Paul and Mary

pioneers in r&b music.

Jerry Wexler (left)

Ford’s Capitol record of “How High The Moon™ third. The po-
sitions from four to 10, in the order named, were Rosemary
Clooney’s “Come On-A My House” on Columbia; Mario
Lanza’s “Be My Love,” RCA Victor; The Weavers' “On Top Of
Old Smoky,” Decca; Tony Bennett’s “Cold, Cold Heart,” Co-
lumbia; Perry Como’s “If,” RCA, and Patti Page’s “Tennessee
Waltz” on Mercury.

Paul and Ford also scored with “Mockin’ Bird Hill” in 13th
position and “The World 1s Waiting For The Sunrise,” 19th,
both on Capitol. Patti Page also clicked with “Mockin’ Bird
Hill,” 14th, and “Would I Love You,” 26th, both on Mercury.
Other entries among the top 30 best sellers included records by
Frankie Laine, Tony Martin, Eddy Howard, Vaughn Monroe,
Guy Mitchell with Mitch Miller, Dinah Shore, Billy Eckstine,
Del Wood, the Ames Brothers, the Four Aces and Les Baxter.

Billboard’s Honor Roll of Hits, a measurement of the year’s
top tunes as reflected by record sales, sheet music sales, jukebox
popularity and other indicators, listed “Too Young” as the
year’s No. | song.

At first blush, the average Tin Pan Alley-ite might not be un-
duly exorcized by the above listings. A close examination, how-
ever, indicates that country and folk material were already en-
tering the pop market and were being performed with success
by pop artists. Examples of country music making it big are
Patti Page’s “Tennessee Waltz” and Tony Bennett’s “Cold,
Cold Heart.” Both were extremely big records. “Waltz,” which
first hit the charts in 1950, proved to be one of the biggest rec-
ords and songs of all time.

Other country songs which did well in the pop market during
1950 were Pee Wee King and Chilton Price’s “Slow Poke,”
Stuart Hamblen’s “It Is No Secret” and Lefty Frizzell and Jim
Beck’s “If You’ve Got the Money (I've Got the Time).” Pee
Wee King, who wrote “Tennessee Waltz” with Redd Stewart,
also penned “Bonaparte’s Retreat,” a successful record for
Capitol’s Kay Starr in 1950.

Folk and folk-derived material entering the pop field during
1950-51 included “The Roving Kind,” “On Top of Old
Smoky,” “Kisses Sweeter Than Wine,” all recorded by the
Weavers on Decca; “The Roving Kind” by Guy Mitchell on
Columbia; “Tzena Tzena” and “Goodnight Irene” by Gordon
Jenkins and the Weavers on Decca and many more.

Country Joins With R&B

This incursion of country and folk material into the pop field
was to grow during the next several years and was to be joined
by a veritable torrent—rhythm and blues, once termed “race”
music, the popular music of the black population.

By 1951 the chief rhythm and blues independent labels (for
they were relatively small, independent companies) were func-
tioning. These included Ahmet and Nesuhi Ertegun’s Atlantic

By PAUL ACKERMAN

Records, ke and Bess Berman’s Apollo Records and Herman
Lubinsky’s Savoy label, all in New York; Lew Chudd’s Impe-
rial Records, Leo and Eddie Mesner’s Aladdin Records, Art
Rupe’s Specialty label and the Bihari brothers’ Modern Rec-
ords, all in California; Leonard and Phil Chess’ Chess label in
Chicago, Sydney Nathan’s King Records in Cincinnati and
Don Robey’s Duke and Peacock labels in Houston.

The rhythm and blues labels at that time were beginning to
get a smattering of sales in the pop market. These labels paved
the way for the great period of indie expansion—a period dur-
ing the 1950s and well into the 1960s when literally hundreds of
labels entered the record business and were serviced in the re-
tail market by independent distributors.

Shifting Population Helps

What made the pop market so receptive to the music of the
specialty fields? Part of the answer lies in the profound socio-
economic changes in the nation during and immediately after
World War 1. The war caused massive population shifts.
People left the rural South to work in defense plants in the more
industrial areas, and millions entered the armed forces. These
migrating populations carried with them their love of country
music and rhythm and blues, and these musical idioms, once
isolated cultural entities, became familiar to the youth of the
nation in such cities as Chicago, Gary, Ind., Detroit and all
across the land. Similarly, these musical forms became a staple
at army bases and naval bases in the United States and over-
seas.

The spread of these heretofore isolated musical cultures was
further enhanced by the rapid development of communi-
cations—plane travel, radio and television. Another factor was
the decline in the number of small, family farms and the con-
sequent movement of these families to urban areas.

Too, a new form of promotion had come upon the music

Bicentennial Series

scene in the years immediately preceding the war and by 1951
this type of promotion was solidly entrenched. We speak of the
disk jockey, who yearly was becoming an increasing influence
in the popularization of artists, songs and records. When a
jockey came upon a country, blues or folk record with potential
for the larger pop market, he took pride in breaking that record
... in being the first to bring it to the attention of his listeners.
Jockeys in neighboring areas would then add it to their play
lists.
TV Aided Disk Growth

The rapid spread of radio disk jockey programming was has-
tened by the growing popularity of television. Tv siphoned off
substantial sums of advertising dollars from radio, thus forcing
the radio outlets to retrench. Talent costs were the first to be
pruned, and stations dispensed with their live house bands.
Cheap programming was a dire need, and the stations found
the answer—records—which constituted cheap programming
with name value. Record manufacturers, too, found radio the
path to bigger sales. Thus the two industries became mutually
interdependent.

The casualties of this development were the transcription
services, which in earlier years had supplied canned music to
stations, and the hundreds of musicians who comprised the
house bands of outlets across the nation.

r

Mitch Miller (left) gave country music its firs rossover op-
portunity. Tony Bennett helped introduce country songs to
pop audiences.

The DJ, by the early 1930s, had already become a person-
ality, a maker of hits, a key factor in the fortunes of songwriter,
music publishers, record producer and manufacturer. He, and
his genre, supplanted the remote band broadcasts which ema-
nated from hotels, ballrooms and night clubs in cities all over
the country via the national networks.

Another important element of the pop music scene in 1951—
and an important contributor to the new direction pop music
was beginning to take—was the growing strength of BMI, the
licensing agency.

www.americanradiohistorv.com

Organized in 1939 by broadcasters when the radio industry
and ASCAP failed to agree on a new contract covering pay-
ment for the use of copyrighted music, BMI by 1951 had made
substantial inroads. In fact, 11 of the year’s top 30 tunes were
BMI-licensed. These included “Tennessee Waltz,” “On Top of
Old Smokey,” “Because of You,” “Jezebel,” “Come On-A My
House,” “Sin,” “Cold, Cold Heart,” “I Get Ideas,” “it Is No Se-
cret,” “The Thing” and “The Roving Kind.” With time, BMTI’s
competitive position was to become even stronger. One of the
organization’s slogans. “A performance is a performance is a
performance” was an assurance to writers and publishers that
they could earn substantial sums via BMI’s royalty payoff on
recorded music. This fact encouraged the proliferation of inde-
pendent record labels inasmuch as virtually all of these owned
publishing affiliates.

In the early 1950s yet another factor influenced the new di-
rection of pop music. This was the attitude of rebellion on the
part of a large segment of the teenage population. The young-
sters were quick to reject values of the older generation. They
were quick to sense the validity of the root song material. And
they went to record hope, hootenannies and concerts where
they discovered that such artist as Muddy Waters, B.B. King,
Flatt and Scruggs, the Kinston Trio, the Brothers Four and oth-
ers affected them more profoundly than much of the artificial,
fabricated product of Tin Pan Alley.

As the 1950s progressed, rhythm and blues, which had not
entered the pop mainstream as rapidly as country music, made

Fred Rose (left) helped pread ountry to the masses. Sam
Phillips sought artists who fused blues and country.

up for lost time. This was hastened by the emergence of Alan
Freed as a personality jockey.

White artists, seeing the pop success during the first half of
the decade of such artists as Ruth Brown, “Fats” Domino, the
Clovers and others, sought to become more “black” in style of
performance and choice of material. And black artitsts, having
a taste of the larger pop market, became more “white.” The re-
sultant product was rock 'n’ roll, a music which distressed the
purists but nevertheless brought added vitality to pop music.

Some Key Men

We have traced the varied factors which were responsible for
the changes in the pop scene during the 1950s. These changes
were hastened and crystalized by a group of commercial music
men who were aware of what was happening. But for them, the
new era might have been delayed.

Who were some of these men of vision and taste and what
were they doing in 1951?

One of this group, and already regarded by some historians
as the most important, was Sam Phillips of Memphis. Phillips,
who had booked pop bands into local dance locations as a
young man, was really interested in more earthy songs and art-
ists. He had become enamoured of the blues and country music
and the related idioms of gospel and sacred music. By 1951
Phillips was producing records by such black artists as B.B.
King, Jackie Brenston and Howling Wolf. These masters were
sold to labels in the black field. Brenston’s “Rocket 88,” for in-
stance, was a big one for the Chess label in 1951.

By 1953 Phillips established the Sun label and sought to find
artists who could appeal to the broadest market—artists whose
style and material represented a fusion of the indigenous blues
and country idioms.

In the rural South such artists could be found. And thus it
was that Phillips came up with Elvis Presley, Carl Perkins,
Johnny Cash, Jerry Lee Lewis, Charlie Rich, Roy Orbison and
others.

Presley epitomized it all, and his records made all the charts:
pop, thythm and blues and country. The record fans in the spe-
cialty fields purchased his records just as the pop fans did. They
knew he was for real.

RCA Victor acquired Presley’s contract in 1955. It happened
when artists and repertoire executive Steven Sholes told Larry
Kanaga, then executive vice president of the company: “We
gotta get some of those rock and rollers.” The price was $38,000
and included all the classic Presley masters on Sun.

Another executive who was a key figure in the new music era
was Mitch Miller, the great classical oboist who was pop a&r
director of Columbia Records in the early 1950s.

Miller loved country and folk music and he often had such

(Continued on page 47)
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Radio-TVProgramming

Another Alice In Wonderland Year Looming

e Continued from page 4

search, in accounting, and in pro-
gramming; and the thunderous
psychological and scientific ap-
proaches now being incorporated
extensively into radio programming
theories and practices.

And playing a very important role
in shaping the destinies of radio, of
course, will be the music.

Music, as usual, is a big question
mark facing radio right now. For ex-
ample, there’s the question of disco
music. Many program directors feel
that it doesn’t have much of a place
in radio; others lean strongly in that
direction and there are even three-
five radio stations formatted disco.
But how much will this type of music
affect programming ordinarily in
Top 40 and MOR stations? Thatis to
be decided.

And country music is affecting
playlists coast to coast . . . notjust the
Charlie Riches, but artists like C.W.
McCall who comes along and
knocks on the programming doors
of a multitude of formats. Mark

Driscoll, program director of KSTP
in Minneapolis, said recently that
McCall’s “Convoy” disk had drawn
a high ratio of phone requests at his
station and the demographics of the

ANOTHER

THIS IS 1‘
TEASEKEDR ADl

callers ranged up to 35 years of age—

*people who don't ordinarily bother
to phone a radio station to request a
record.”

In the past few months, both
Willie Nelson and Waylon Jen-
nings—outcasts more or less of the
caliber of those of Poker Flats in the
field of country music—shot high on
the Hot 100 chart, a clear indication
of things to come among that genre
of artists who can’t be called country
and can’t be classified as rock.

Driscoll comments that he may
have to devise a whole new category
for these kinds of records.

Thus, music is playing an impor-
tant role ... and even creating new
formats. Not only in the case of disco
music, but progressive country
where around five radio stations are
dabbling in that ilk of program-
ming—specifically stations like
KOKE-FM in Austin, Tex., and
KAFM, programmed by Chuck
Dunaway, in Dallas. The darling of
this kind of format is Linda Ron-
stadt, but, of course, Jim Croce fits in
as well as Bill Monroe.

By and large, however, formats
have been trending toward the cen-
ter spectrum. The result is that mar-
ket after market—from medium
markets up—are being flooded with
rock music stations of one shade or
another. One of the reasons may be
that most of the younger program
directors of today are children of the
rock 'n’ roll generation—they don’t
know anything other than rock mu-
sic.

As they've assumed radio experi-
ence and moved into programming
positions, the natural tendency of
such a person is to do that with
which he is most familiar; the abun-
dance of rock stations has been the
result.

In Miami, for instance, at least
nine stations in the area program
much the same music, within a spe-
cific demographic range—and even
the typical MOR radio station is
leaning upon rock hits and espe-
cially on rock oldies.

In Los Angeles, there are 12 sta-
tions plunging their signals into the
same demographic bag. And the sta-
tions mentioned do not include the
soul stations. When you consider the
fact that even a KMPC in Los An-

176 Central Ave.

ALL-BORO RECORD & TAPE

Announces

We’re not like others who require quantity. Our every day
shelf price for every $6.98 LP is $3.39.

—No Box Lots Required—
Minimum Order, $100.

ALL-BORO RECORD & TAPE

Farmingdale, N.Y. 11735
(516) 293-2250 or (212) 347-3530

geles plays a “Pride And Joy” by
Marvin Gaye as an oldie, though it
didn’t play the record when it was a
hit, you can see what has taken place
throughout radio.

I’s not that these stations don’t
have shades of differences; they do.
In the case of KMPC, a strong
lineup of air personalities sets the
station virtually apart from any
other station in the city. But then,
KIIS and KHJ have also strong per-
sonalities.

It then becomes a matter of esote-
ric specifics—deft programming sub-
terfuges that range from time-
warping to hyping the ARB; pulling
listening people across the quarter
hour with promotions, counter pro-
gramming, music sweeps; turning
listeners off with goof records so
they’ll switch to the competition
right as the competition goes into
news and come back to your station
to boost your average quarter hour
figures: specials; concerts; personal
appearances.

In many Top 40 radio stations of
today, the program director works
with as many as nine up to 13 differ-
ent rotation lists—including several
lists for oldies of different kinds.
And often every record is slated up
front for the personality on the air.
No chance is taken whatsoever that
the air personality might play or not
play a given record.

To tell the truth, the programming
has grown so scientific that given
records are slated at given times to
reach specific demographics.

The science of programming has
become the guideline at Top 40 sta-
tion after Top 40 station and also at
album-oriented rock stations, a few
soul music stations, progressive rock
stations to some extent, and can be
visualized invading MOR on an in-
creasing ratio during the next few
months.

Country music is still relatively
unhampered by any scientific so-
phistication. Soul music stations are
still shucking and jiving in market
after market. Some MOR stations
are still rather casually pro-
grammed, but the trend in MOR is
toward rock and all of its ultra-scien-
tific approaches.

There aren’t many jazz radio sta-
tions along, but the World Jazz
Assn. is valiantly laboring in the
field to improve the financial status
and sociological strata of jazz
throughout the realm of records, live
performances, and radio. It’s quite
likely that several other FM stations
during the next year will be shifting
into jazz.

Classical, especially since the pub-
lic fiascos in New York with WNCN
and Chicago with WEFM, has been
set back several years as a radio for-
mat. There is still some possibility of
taking a classical music station and
automating it and making money—
but no broadcaster will be eager to
try it, that's for sure.

Automation is one thing that’s
definitely in the future of radio. The
only question is: To what extent?
Moffat broadcasting system in Can-
ada is into an advanced computer-
based system that assists program di-
rector, music director, and air per-
sonality; without doubt it’s the best
system advanced so far for the future
of radio since it, in every way, boosts
the capabilities of manpower to
enormous heights.

The CBS-FM-owned operations
use automation equipment quite ef-
fectively at a low overhead level.

But, the real answer lies in using
the computer to assist people in
doing their jobs better—not in using
it to replace people. In every case
where people have been replaced,
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the station has suffered and thus the
listener public has been short-
changed.

The totally automated radio sta-
tion may, in fact, be in for trouble
from the FCC. The question is: Is
enough programming control being
left in the hands of the station to al-
low it to program community service
aspects? In the case of one Los An-
geles FM-automated beautiful mu-
sic station, its public service pro-
gramming is a half-hour show at
3:30 a.m. on Sunday ... not exactly
a moving hour for reaching people.

In the case of the Moffat system,
the programming controls are left in
the hands of the station and, in fact,
the air personality handles his job
much as if he were at any other sta-
tion; he is just assisted in the detail
work.

The computer will become more
and more of a factor at all levels of
radio operation. It is being used in
billing, in traffic control, and now in
management ... and these trends
will be magnified greatly in coming
months. Much as stations have gone
more and more to cart operations,
they will be going more and more to
the computer. KGB-AM-FM in San
Diego is now using a computer. And
RKO Radio is considering moving
one of its station computers, now
used for traffic and billing, into pro-
gramming areas on a trial basis.

Radio, of course, is going through
some other interesting changes at
this time. One of them—AM stereo—
will be considerable time develop-
ing. A committee is being launched
to study AM stereo. But, if the devel-
opment of AM stereo follows the
same pattern as studies that led to
FM stereo and the just completed
FM discrete quad project, AM
stereo might be too late to save the
medium for music.

There has been a pronounced and
increased trend in FM as the me-
dium for music. As ratings for FM

stations overall have grown, ratings
for AM stations have slipped. In
general, there has been a consistent
movement by teens to FM rock sta-
tions and a huge move by 50-plus
adults to the FM beautiful music
stations.

FM, in truth, has become a full-
spectrum medium for radio with
news, talk, music of all kinds.

One of the karate chops that FM
will be delivering—more than
likely—this year to AM radio will be
a discrete quad system. The final
study report on five various systems
of discrete quad has been submitted
to the FCC and it's now in their
hands. Considering the heavy work-
load that government body suffers
from constantly, full evaluation and
decision on a quad system could
take a few months.

Other improvements have been
steadily occurring in acoustics on ra-
dio. The Optimod, being heralded
by engineer Eric Small, is a boon to
FM radio, according to many, many
broadcasters.

One of the AM stereo systems ex-
tant, if given quick approval by the
FCC, could do much to help AM ra-
dio as a music medium is the RCA
system. Stereo AM isn’t exactly a
new development. Stereo AM field
test broadcasts were made in late
1959 over WNBC in New York City;
it's compatible with AM monaural
receivers.

The RCA demonstration at the
1975 convention of the NABs was
quite effective and the talk of the
convention. AM stereo faces some
problems—it’s far behind FM in
stereo and there are no AM stereo
receivers on the market; the conten-
tion is that people might be more in-
terested in buying discrete quad re-
ceivers than an AM stereo receiver if
both are on the shelves.

About the only aspect of radio
where there is no definitive trend at

(Continued on page 32)

Vox Jox

By CLAUDE HALL

LOS ANGELES—Bob Bennett,
general manager of WBMJ in San
Juan, Puerto Rico, is in the hospital
with hepatitis. June (Gunner) Ben-
nett, his wife (and one mean comp-
troller) is operating the station for
the next couple of weeks.

* k%

Bill Sherard has been named op-
erations manager of WGST in At-
lanta; he has been in sales at the sta-
tion, but for years was national
program director of the Pacific and
Southern radio chain. Prior to that,
he programmed WIXY in Cleveland
through some good days. He and
Norman Wain, then one of the own-
ers of WIXY, had a good evening
talking radio several years ago in
New York; always had a lot of re-
spect for Sherard since those days.

. Paul Weykel has left WORJ in
Orlando, Fla., and'is looking for a
job as continuity director, copywrit-
er, production man, or air person-
ality, 305-894-7731. . Danny
Doeleman, station manager of KJRB
in Spokane, has been shifted to the
flagship station of the Kaye-Smith
Radio chain—KJR in Seattle—where
he’ll be an account executive. Rod
Krebs, sales manager of KJR, has
been named station manger of
KJRB.

*  x %

Walked into a record store in St.
Croix, Virgin Islands, a couple of
weeks ago and being passed out to

customers was the Town Hall Top 40
list, compiled by Town Hall Records
One Stop, Brooklyn, N.Y. Listed on
the back with a best-selling reggae
single (for New York City) was
“Tears On My Pillow” by Johnny
Nash. Nash is a king in the islands of
the caribe. You hear his music ev-
erywhere—radio, record store
speaker systems.
x k%

David St. John, with WSHE in
Fort Lauderdale, Fla., for four
years, is looking for work as a pro-
gram director or air personality. Call
him at 305-581-1580, if you need a
fairly experienced man. [ say “fairly
experienced,” but if he worked with
Gary Granger down there for four
years, he may be very experienced.

x Kk

Bill Thompson, who has pro-
grammed WBMJ and WHOA in
San Juan, Puerto Rico, has moved to
the states and needs MOR air or pro-
gramming work; 813-453-5729 is his
number or write him care of Route
#2, Box 228, Avon Park. Fla. 33825.

. Slightly over two years ago,
Gregg Yaden, then music director of
WCPM in Cumberland, Ky., wrote
asking me to mention that he needs
better record service—"I need ever-
thing. Gospel, country, rock, MOR,
easy listening. We’re block-pro-
grammed and we play it all. By the
way, WCPM carries Mort Crim and
he’s always up to date.”
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1.4 MILILION

ATTENDANCE AT PACE EVENTS
IN 1975

THAT'S A LOT OF FANNIES IN A LOT OF SEATS.

IT WAS QUITE A YEAR? HIGHLIGHTS INCLUDED: PRESENTING
THE GRAND OPENING OF THE LOUISIANA SUPERDOME,
THREE SELL-OUT CONCERTS HELPING TO OPEN HOUSTON'S
NEW 17,000-SEAT SUMMIT, A BAYOU CLASSIC SELL-OUT
IN THE SUPERDOME, AND ADDING TEXAS STADIUM TO OUR
MAJOR STADIA PROGRAM.

OUR ROCK CONCERTS RANGED FROM THE ALLMAN BROTHERS
BAND AND THE WHO, TO ZZ TOP’S FANDANGO.
WE HAD THEM SWAYING IN THE AISLES WITH THE LIKES OF
_ THE ISLEY BROTHERS, O’JAYS AND TEMPTATIONS.
AND THE SUPERDOME OPENED WITH A BOB HOPE SUPER SHOW.

NEXT YEAR... IT'S MORE OF THE SAME.
PLUS... EVENTS IN THE PONTIAC DOMED STADIUM AND
THE KINGDOME IN SEATTLE.

PACE MANAGEMENT CORPORATION
3003 WEST ALABAMA HOUSTON, TEXAS 77006 713-526-7666

PRESENTING CONCERTS, SPORTING AND SPECIAL EVENTS
IN MAJOR STADIA AND ARENAS

AU HSTNRES (T OARARE s
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JANUARY 3, 1976, BILLBOARD

Billboard Sin

Playlist Top AddOns @

9

Playlist Prime Movers *

les Radio Action

Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

PAUL SIMON-50 Ways To Leave Your Lover (Columbia)

(D) DONNA SUMMER—Love To Love You Baby (Oasis)
RHYTHM HERITAGE—Theme From "SWA.T.” (ABC)

D—Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Biliboard Chart
Dept. summary of Add On and
Prime Mover information to re-
tlect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)

C.W. McCALL-Convoy (MGM)

NEIL SEDAKA—Breaking Up Is Hard To Do
{Rocket)

* PRIME MOVERS:

C.W. McCALL—Convoy {MGM)

HOT CHOCOLATE —You Sexy Thing (Atlantic)
PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)

BREAKOUTS:

(D) DONNA SUMMER—Love To Love You Baby
(Oasis)
WHO-Squeeze Box (MCA)
EAGLES—Take It To The Limit (Asylum)

KHi-Los Angeles

© PAUL SIMON—50 Ways To Leave Your
Lover (Columbia)

D+ MIRACLES—Love Machine (Part 1)
(Motown) 27-16

J ELECTRIC LIGHT ORCHESTRA—Evil
Woman (UA) 21-14

K100 (KIQQ-FM)—Los Angeles
o NONE
*
* NONE
*
KIIS-Los Angeles
De DONNA SUMMER—-Love To Love You
Baby (OQasis)

® EAGLES-Take It To The Limit (Asy-
lum)

* C.W. McCALL—Convoy (MGM) 22-6

% PAULANKA-Times Of Your Life (U.A.)
24-17

KFXM-San Bernardino
De DAVID RUFFIN—Walk Away From Love
(Motown)

o PAUL SIMON-50 Ways To Leave Your
Lover (Columbia)

* CW. McCALL—Convoy (MGM) 15-1

# NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 24-14

KAFY -Bakersfield
De DONNA SUMMER—Love To Love You
Baby (Dasis)

o HAMILTON, JOE FRANK & REYN-
OLDS-Winners & Losers (Playboy)

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 22-14

* BARRY MANILOW—| Write The Songs
(Arista) 8-4

KCBQ—San Diego
o C.W. McCALL—Convoy (MGM)

o EARTH, WIND & FIRE-Sing A Song
(Columbia)

+ DIANA ROSS—-Theme From “Mahog:
any” (Motown) 13-11

*

KENO-Las Vegas

Based on station playlists through Thursday (1/1/76)

PRIME MOVERS-NATIONAL

C.W. McCALL-Convoy (MGM)
PAUL SIMON-50 Ways To Leave Your Lover (Columbia)
HOT CHOCOLATE-You Sexy Thing (Atlantic)

KNDE-Sacramento

KRSP—Salt Lake City

BREAKOUTS-NATIONAL

(D) DONNA SUMMER-Love To Love You Baby (Dasis)

WHO-Squeeze Box (MCA)

(D) EARTH, WIND & FIRE-Sing A Song (Columbia)

KELP-EI Paso

WCFL—Chicago

® ELTON JOHN-Grow Some Funk
(MCA)

© DAVID BOWIE—Golden Years (RCA)

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 29-17

# PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 17-11

KBBC—Phoenix
o GLEN CAMPBELL—Country Boy (Capi-
tol)

o GEORGE BAKER SELECTION—Paloma
Blanca (W.B.)

* DIANA ROSS—Theme From “Mahog-
any” (Motown) 16-5

* C.W.McCALL—Convoy (MGM) 20-12
KRIZ—Phoenix

o NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket)

o C.W. McCALL-Convoy (MGM)

* BARRY MANILOW-| Write The Songs
(Arista) 17-7.

* SWEET-Fox On The Run (Capitol) 22-
14

KQEO—-Albugerque
® NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket)
© WHO-Squeeze Box (MCA)
* C.W. McCALL-Convoy (MGM) 18-6
* ELECTRIC LIGHT ORCHESTRA-Evil
Woman (UA.) 16-12
KTKT-Tucson
De DONNA SUMMER—Love To Love You
Baby (Oasis)
De EARTH, WIND & FIRE-Sing A Song
(Columbia)
* PAUL SIMON—-50 Ways To Leave Your
Lover (Columbia) 24-14

* OHIO PLAYERS—Love Rollercoaster
(Mercury) 8-3

Pacific Northwest Region

® TOP ADD ONS

HAMILTON, JOE FRANK & REYMOLDS-Win
ners & Losers (Playboy)

(D) DOWNA SUMMER—Love To Love You Baby
{0asis)

(D) MIRACLES—Love Machine (Part 1) (Motown)

* PRIME MOVERS:

PAUL SIMON-50 Ways To Leave Your Lover
{Columbia)

C.W. McCALL—Convoy (MGM)

HOT CHOCOLATE—You Sexy Thing (Atlantic)

BREAKOUTS:

HAMILTON, JOE FRANK & REYNOLDS—win
ners & Losers (Playboy)

(D) OONNA SUMMER-Love To Love You Baby
(Oasis)

(D) MIRACLES —Love Machine (Part 1) Motown)

KFRC—San Francisco
® QUEEN-Bohemian Rhapsody (Elek-
tra)
[ ]
* C.W. McCALL-Convoy (MGM)25-11

* MIRACLES—Love Machine (Part 1)
(Motown) 16-12

KYA—San Francisco
De DONNA SUMMER-Love To Love You
Baby (Oasis)
© JONATHAN CAIN='Til It's Time To Say
Goodbye (Claridge)
* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 15-7
D4 MIRACLES—Love Machine (Part 1)
(Motown) 17-9

KLIV—San Jose
o NONE

[ ]
* NONE
*
KJOY-Stockton, Calif.
o NONE
[ ]

* NONE
*

© NAZARETH—Love Hurts (A&M)

o HAMILTON, JOE FRANK & REYN-
OLDS-Winners & Losers (Playboy)

D DONNA SUMMER-Love To Love You
Baby (Oasis) 23-7
% HOT CHOCOLATE-You Sexy Thing
(Atlantic) 10-5
KROY-Sacramento
De MIRACLES—Love Machine (Part 1)
(Motown)

De DONNA SUMMER-Love To Love You
Baby (Qasis)

* C.W. McCALL—Convoy (MGM) 10-1
D« 0'JAYS—I Love Music (Part 1) (Phila.
Int') 11-5
KJR—Seattle
De MIRACLES—Love Machine (Part 1)
(Motown)
o HAMILTON, JOE FRANK & REYN-
OLDS-Winners & Losers (Playboy)
* BARRY MANILOW—| Write The Songs
(Arista) 11-7
* NAZARETH-Love Hurts (A&M) 20-16
KING—Seattle
o FOUR SEASONS—December
(W.B./Curb)
o OZARK MOUNTAIN DAREDEVILS-If |
Only Knew (A&M)

* KISS—Rock & Roll All Night (Casa-
blanca) 30-22

 DIANA ROSS—Theme From “Mahog-
any" (Motown) 14.7
KIRB—Spokane
© RHYTHM HERITAGE-Theme From
“SWAT."” (ABC)

e HAMILTON, JOE FRANK & REYN-
OLDS—Winners & Losers (Playboy)

 PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 18-10

 NEIL SEDAKA-Breaking Up Is Hard
To Do (Rocket) 24-18

KTAC—Tacoma
o NONE

[ ]

* NONE

*
KGW—Portland

1963

o NONE
[ ]
* NONE
*
KYNO-Fresno
De WING & PRAYER/FIFE & DRUM
CORPS.—Baby Face (Wing &A Prayer)

©® RHYTHM HERITAGE-Theme From
“SWAT." (ABC)

* AVERAGE WHITE BAND-School Boy
Crush (Atlantic) 23-14

* JOHNDENVER-Fly Away (RCA) 24-15

Southv)est Region

® TOP ADD ONS:

RHYTHM HERTTAGE—Theme From “SWAT "
(ABC)

(D) EARTH, WIND & FIRE—Sing A Song (Columbia)
WHO-Squeeze Box (MCA)

* PRIME MOVERS

NEW SEDAKA—Breaking Up Is Hard To Do
(Rocket)

C.W. McCALL—Convoy (MGM)

PAUL SIMOM—50 Ways To Leave Your Lover
(Columbia)}

BREAKOUTS:

(D) EARTH, WIND & FIRE-Sing A Song (Columbia)
WHO-Squeeze Box (MCA)
GEORGE BAKER SELECTION—Paloma Blanca
ws)

KILT-Houston
© RHYTHM HERITAGE—Theme From
“SWAT' (ABC)

o HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (Phila.
Int'l.)

J NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 24-15

* LEON RUSSELL-Back To The Island
(Shelter) EX-32

KRBE-FM—Houston

De WING & PRAYER/FIFE & DRUM
CORPS.—Baby Face (Wing & Prayer)
De DONNA SUMMER-Love To Love You
Baby (Qasis)
* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 15-7
#* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 22-14
KISN—Portland
o HAMILTON, JOE FRANK & REYN-
OLDS—Winners & Losers (Playboy)

o PAUL SIMON—-50 Ways To Leave Your
Lover (Columbia)
D EARTH, WIND & FIRE-Sing A Song
(Columbia) 28-18
* PAULANKA-Times Of Your Life (U.A.)
19-12
KTLK=Denver

© DAVID BOWIE—-Golden Years (RCA)

® WHO-Squeeze Box (MCA)

* PAULSIMON-50Ways To Leave Your
Lover {Columbia) 29-19

* EAGLES-Take It To The Limit (Asy-
lum) 36-27

KKAM—Pueblo, Colo.

o NEIL SEDAKA—Breaking Up Is Hard

To Do (Rocket)

© PAUL SIMON-50Ways To Leave Your
Lover (Columbia)

* DIANA ROSS—Theme From “Mahog-
any” (Motown) 16-10

* COUNTRY JOE McDONALD—Break-
fast For Two (Fantasy) HB-24

KCPX—Salt Lake City

o HAMILTON, JOE FRANK & REYN-
0LDS=Winners & Losers (Playboy)

® DR. HOOK—Only Sixteen (Capitol)

* EAGLES—Take It To The Limit (Asy-
lum) 22-15

* DONNY & MARIE OSMOND-Deep
Purple (Kolob) 29-22

® SWEET—Fox On The Run (Capitol)

© GLADYS KNIGHT & THE PIPS—Part
Time Love (Buddah)

* BAY CITY ROLLERS—Saturday Night
(Arista) 17-5

* CW. McCALL-Convoy (MGM) 8-1
KLIF<Dallas
© ART GARFUNKEL—Breakaway (Co-
lumbia)
® WHO-Squeeze Box (MCA)

# NEIL SEDAKA-Breaking Up Is Hard
To Do (Rocket) 24-9

* OHIO PLAYERS—-Love Rollercoaster
(Mercury) 22-15

KNUS-FM—Dallas
o NONE

°
* NONE
*

KFJZ—-Ft. Worth

® NONE
°
* NONE
*
KXOL-Ft. Worth

o NONE

[ ]

* NONE

*

KONO—San Antonio

® FOUR SEASONS—December
(W.B./Curb)

o GEORGE BAKER SELECTION—Paloma
Blanca (W.B.)

* BARRY MANILOW—| Write The Songs
(Arista) 20-11

* DIANA ROSS—Theme From “Mahog-
any” (Motown) 10-5

1963
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De EARTH, WIND & FIRE-Sing A Song
(Columbia)

® WHO-Squeeze Box (MCA)

D+ DAVID RUFFIN—Walk Away From Love
(Motown) 19-13

% NAZARETH-Love Hurts (A&M) 13-11
XEROK—EI Paso
o NEIL SEDAKA-Breaking Up Is Hard
To Do (Rocket)

© PAUL SIMON-50 Ways To Leave Your
Lover (Columbia)

* NONE
*
KAKC—Tulsa

o GARY WRIGHT-Dreamweaver (W.B.)

® PAUL SIMON-50 Ways To Leave Your
Lover (Columbia)

D 0'JAYS—| Love Music (Part 1) (Phila.
Int'l) 23-16

* ELECTRIC LIGHT ORCHESTRA-Evil
Woman (UA.) 24-18

KELI-Tulsa
® GEORGE HARRISON-This
(Apple)

o CLEDUS MAGGARD & THE CITIZENS
BAND-The White Knight (Mercury)

* NONE
*
WKY—0klahoma City
De EARTH, WIND & FIRE-Sing A Song
(Columbia)

® RHYTHM HERITAGE—Theme From
“SWAT." (ABC)

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 13-7

* PAUL SIMON—-50 Ways To Leave Your
Lover (Columbia) 23-18

KOMA-0Oklahoma City
De DONNA SUMMER—Love To Love You
Baby (Dasis)

® EAGLES—Take It To The Limit (Asy-
lum)

* CW. McCALL-Convoy (MGM) 10-3

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 23-16

WTIX—New Orleans
o NONE

[ ]

* NONE

*
KEEL—Shreveport

o NONE

[ ]

* NONE
*

Midwest Region

® TOP ADD ONS

PAUL SIMON-50 Ways To Leave Your Lover

(Columbia)

HOT CHOCOLATE—You Sexy Thing (Atlantic)
(D) DAVID RUFFIN—Walk Away From Love (Mo

town)

Guitar

% PRIME MOVERS

C.W. McCALL—Convoy (MGM)
JOHN DENVER—Fly Away (RCA)
NAZARETH—Love Hurts (A&M)

BREAKOUTS:

HOT CHOCOLATE—You Sexy Thing (Atlantic)
(0) OAVID RUFFIN—Walk Away From Love (Mo
town)
(D) EARTH, WIND & FIRE—Sing A Song (Columbia)

WLS—Chicago
o NONE

[
* NONE
*

© WHO-Squeeze Box (MCA)

© PAUL SIMON-50 Ways To Leave Your -

Lover (Columbia)
* NONE
*
WOKY—Milwaukee

© NONE

[ ]

* NONE

*
WZUU-FM—Milwaukee

o NONE

®
* NONE
*
WNDE -Indianapolis
De EARTH, WIND & FIRE—Sing A Song
(Columbia)

® HOT CHOCOLATE-You Sexy Thing
(Atlantic)

* DIANA ROSS—Theme From “Mahog-
any” (Motown) 14-9

* KISS—Rock & Roll All Night (Casa-
blanca) 21-17

WIRL-Peoria, lIl.

® JOHN DENVER-Fly Away (RCA)

De EARTH, WIND & FIRE-Sing A Song
(Columbia)

* CW. McCALL—Convoy (MGM) 21-1
* NAZARETH—Love Hurts (A&M) 33-18
WDGY—Minneapolis
o NONE
[ ]
* NONE
*
KDWB—Minneapolis
o PAUL SIMON—50 Ways To Leave Your
Lover (Columbia)
[ ]
* C.W. McCALL—Convoy (MGM) 10-1
* JOHN DENVER-Fly Away (RCA)21-12
KOIL—Omaha
@ KISS-Rock & Roll All Night (Casa-
blanca)

© RHYTHM HERITAGE-Theme From
"SWAT." (ABC)

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 25-15

* HAMILTON, JOE FRANK & REYN-
OLDS—Winners & Losers (Playboy)
27-17

KIOA—Des Moines
o JOHN DENVER-Fly Away (RCA)

® PAUL SIMON—50 Ways To Leave Your
Lover (Columbia)

* NAZARETH-Love Hurts (A&M) 19-10

# STAPLE SINGERS—Let's Do It Again
(Curtom) 20-16

KKLS—Rapid City, S.D.
o ERIC CARMEN-AII By Myself (Arista)

© PAUL SIMON-50Ways To Leave Your
Lover (Columbia)

* C.W.McCALL—Convoy (MGM) 25-12
* JOHN DENVER-FlyAway (RCA)EX-24
KQWB—Fargo, N.D.
© HOT CHOCOLATE-You Sexy Thing
(Atlantic)

® PAUL SIMON-50Ways To Leave Your
Lover (Columbia)

# NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 23-11

* HAMILTON, JOE FRANK & REYN-
05.[)7$—Winners & Losers (Playboy)
13-

(Continued on page 15)
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Billboard Sing

les Radio Action

Based on station playlists through Thursday (1/1/76)

Playlist Top Add Ons @
Playlist Prime Movers *

® Continued from page 14
KXOK-St. Louis
De DAVID RUFFIN—~Walk Away From Love
(Motown)
o HOT CHOCOLATE-You Sexy Thing
(Atlantic)
D EARTH, WIND & FIRE-Sing A Song
(Columbia) 16-9
* FLEETWOOD MAC-Over My Head
(Reprise) 17-15
KSLQ-FM-St. Louis
o NONE
*
* NONE
*
WHB—Kansas City
De DONNA SUMMER—Love To Love You
Baby (Oasis)
De DAVID RUFFIN—-Walk Away From Love
(Motown)
* C.W. McCALL-Convoy (MGM) 14-7
D* 0'JAYS—I Love Music (Part 1) (Phila.
Int'l.) 12-10
KEWI-Topeka
o GARY WRIGHT—Dreamweaver (W.B.)
@ JONATHAN CAIN—'Til It's Time To Say
Goodbye (Claridge)
* JOHN DENVER—Fly Away (RCA) 29-15

* DIANA ROSS—Theme From “Mahog-
any”" (Motown) 20-8

North Central Region

® TOP ADD ONS:

(D) MIRACLES—Love Machine (Part 1) (Motown)
NEIL SEDAKA—Breaking Up Is Hard To Do
(Rocket)

PAUL SIMON-50 Ways To Leave Your Lover
(Columbiz)

* PRIME MOVERS:

C.W. McCALL—Convoy (MGM)
(D) 0'JAYS—I Love Music (Part 1) (Phila int'l)
HARRY MANILOW—1 Write The Songs (Anista)

BREAKOUTS.

PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)

D) DONNA SUMMER—Love To Love You Baby
(0asis)
JOHN PAUL YOUNG-Yesterday's Hero (Ariola
Amernica)

CKLW—Detroit

o GARY WRIGHT—-Dreamweaver (W.B.)
*
* NONE
*
WGRD—Grand Rapids
@ NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket)
® EAGLES—Take It To The Limit (Asy-
lum)
* 0"JAYS—| Love Music (Part 1) (Phila.
Int'l.y 29-9
* QHIO PLAYERS—Love Rollercoaster
(Mercury) 15-8
1-96 (WZIM-FM)—Grand Rapids
® PAUL SIMON-50 Ways To Leave Your
Lover (Columbia)

e ROXY MUSIC—Love Is The Drug
(Atco)

* NAZARETH—Love Hurts (A&M) 26-12
* AEROSMITH—Dream On (Cotumbia)
11-5

WTAC—Flint, Mich.
o EAGLES—Take It To The Limit (Asy-
lum)
o HAMILTON, JOE FRANK & REYN-
OLDS—-Winners & Losers (Playboy)
D MIRACLES—Love Machine (Part 1)
(Motown) 30-21
* WHO-Squeeze Box (MCA) 28-20
WIXY—Cleveland
® NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket)
De MIRACLES—Love Machine (Part 1)
(Phila. Int'l)
* BARRY MANILOW—| Write The Songs
(Arista) 8-4
* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 6-3
WGCL—Cleveland

® AEROSMITH—Dream On (Columbia)

De MIRACLES—-Love Machine (Part 1)
(Motown)
D« DONNA SUMMER-Love To Love You
Baby (Oasis) 25-15
# CW. McCALL—Convoy (MGM) 12-4

13-Q (WKTQ)—Pittsburgh WIBG—Philadelphia WBZ-FM—Boston WBBQ—Augusta
© PAULSIMON—50 Ways To LeaveYour ~ D® DONNA SUMMER—Love To Love You @ NONE o NONE
Lover (Columbia) Baby (Qasis) a
° o JOHN PAUL YOUNG-Yesterday's 4 NONE °
* BARRY MANILOW—| Write The Songs ~ Hero (Ariola America) * * NONE
(Arista) 9-4 * RHYTHM HERITAGE-Theme From WVBF-FM—Framingham, Mass. N

* KISS=Rock & Roll All Night (Casa-
blanca) 117

WKBW—Buffalo

“SWAT" (ABC) 19-14
* C.W. McCALL—Convoy (MGM) 5-2
WPGC—Washington

o NONE

*

* NONE

*
WSAI-Cincinnati

o NONE
L]
* NONE
*
WCOL—Columbus
@ FOUR SEASONS-December
(W.B./Curb)

o DONNA SUMMER-Love To Love You
Baby (Qasis)

* AMERICA—Woman Tonight (W.B.) 22-
13

% RHYTHM HERITAGE—Theme From
“SWAT" (ABC) 32-24

WAKY —Louisville
e CLEDUS MAGGARD & THE CITIZENS
BAND-The White Knight (Mercury)

e JOHN PAUL YOUNG-Yesterday's
Hero (Ariola America)

* ELECTRIC LIGHT ORCHESTRA-Evil
Woman (U.A) 21-10

* BARRY MANILOW—| Write The Songs

(Arista) 11.5
WBGN—Bowling Green, Ky.

@ RUFUS/CHAKA KHAN—Sweet Thing
(ABC)

® JONATHAN CAIN="Til It's Time To Say
Goodbye (Claridge)

* ANDREW GOLD—That's Why [ Love
You (Asylum) 27-14

* C.W. McCALL-Convoy (MGM) 14-4
WJET—Erie, Pa.

o NONE
*
* NONE
*
WRIE—Erie, Pa. .

e ERIC CARMEN-AII By Myself (Arista)

® JOHN PAUL YOUNG-Yesterday's
Hero (Ariola America)

D DAVID RUFFIN—Walk Away From Love
(Motown) 20-10

* C.W. McCALL—Convoy (MGM) 11-5
WCUE—Akron
® ROXY MUSIC-Love Is The Drug
(Atco)
De DONNA SUMMER—Love To Love You
Baby (Qasis)
* GEORGE BAKER SELECTION~Paloma
Blanca (W.B.) 29-18
* NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 32-22

Mid-Atlantic Region

® TOP ADD ONS

(D) DONNA SUMMER—Love To Love You Baby
{Oasis)
WHO-Squeeze Box (MCA)
ROAD APPLES—Let's Live Together (Polydor)

1963

* PRIME MOVERS

C.W. McCALL—Convoy (MGM)
JOHN DENVER—Fly Away (RCA)
HOT CHOCOLATE~You Sexy Thing (Atlantic)

BREAKOUTS:

(D) DONNA SUMMER-Love To Love You Baby
{Oasis)
WHO-Squeeze Box (MCA)
ROAD APPLES—Let's Live Together (Polydor)

WFIL—Philadelphia

® NONE
°

* NONE
*

® ERIC CARMEN—All By Myseif (Arista)

o ROAD APPLES—Let's Live Together
(Polydor)

* C.W. McCALL—Convoy (MGM) 18-6

D DONNA SUMMER~—Love To Love You
Baby (Qasis) 29-21

WCAQ—Baltimore

® WHO-Squeeze Box (MCA)

e HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (Phila.
Int'l.)

* NAZARETH-Love Hurts (A&M) 27-21

* NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 28-23

WGH—Newport News, Va.
o NONE
*
* NONE
*
WYRE—Annapolis, Md.
De DONNA SUMMER~—Love To Love You
Baby (Qasis)
® WHO-Squeeze Box (MCA)
* C.W. McCALL—Convoy (MGM) 14-8

* OHIO PLAYERS—Love Rollercoaster
(Mercury) 11-6

WLEE—Richmond, Va.
® ROAD APPLES—Let's Live Together
(Polydor)

e SALSOUL
(Salsoul)

* JOHN DENVER—-Fly Away (RCA) 26-5

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 23-10

ORCHESTRA-Tangerine

Northeast Region

® TOP ADD ONS

BEE GEES—Fanny (RSO)

(D) DAVID RUFFIN-Walk Away From Love (Mo
town)

(D) EARTH, WIND & FIRE—Sing A Song (Columbia)

* PRIME MOVERS:

PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)

(D) MIRACLES—Love Machine (Part 1) (Motown)
C.W. McCALL—Convay (MGM)

BREAKOUTS

JOHN DENVER—Fly Away (RCA)
ERIC CARMEN-AIl By Myself (Anista)
WHO-Squeeze Box (MCA)

WABC—New York City
De EARTH, WIND & FIRE-Sing A Song
(Columbia)

De DAVID RUFFIN—Walk Away From Love
(Motown)

D 0'JAYS—| Love Music (Part 1) (Phila.
Int'l) 5-2

* OHIO PLAYERS—Love Rollercoaster
(Atlantic) 9-7
WPIX-FM—New York City
o NONE
*
* NONE
*
WBBF—Rochester, N.Y.
® NONE
*
* NONE
*
WRKO—Boston

@ BEE GEES—Fanny (RSO)

o HAMILTON, JOE FRANK & REYN-
OLDS-Winners & Losers (Playboy)
* PAUL SIMON-50 Ways To Leave Your

Lover (Columbia) HB-23
* QUEEN-Bohemian Rhapsody (Elek-
tra) 27-21

® EAGLES—Take It To The Limit (Asy-
lum)

o PAUL SIMON—-50 Ways To Leave Your
Lover (Columbia)

* C.W. McCALL—Convoy (MGM)20-12

D DONNA SUMMER~—Love To Love You

Baby (Qasis) 13-9
WPRO—Providence
® NONE

*
* NONE
*
WORC—Worcester, Mass.
o ART GARFUNKEL-Breakaway (Co-
lumbia)

e FOUR SEASONS-December
(W.B./Curb)

* OHIO PLAYERS—Love Rollercoaster
(Mercury) 11-8

* BARRY MANILOW—| Write The Songs
(Arista) 7-5
WDRC—Hartford

® JOHN DENVER—Fly Away (RCA)
.

* BAY CITY ROLLERS-Saturday Night
(Arista) 18-7

* BARRY MANILOW—| Write The Songs
(Arista) 13-6

WTRY—Albany

o ERIC CARMEN—AIl By Myself (Arista)
® WHO—-Squeeze Box (MCA)
* C.W. McCALL—Convoy (MGM) 12-1

D DONNA SUMMER-Love To Love You
Baby (Qasis) 26-18

WPTR—Albany
® ERIC CARMEN-AII By Myself (Arista)
® ROAD APPLES—Let's Live Together
(Polydor)
D« MIRACLES—Love Machine (Part 1)
(Motown) HB-20
* PAUL SIMON—50 Ways To Leave Your
Lover (Columbia) HB-21

1963

Southeast Region

® TOP ADD ONS

(D) DONNA SUMMER—-Love To Love You Baby
{0asis)
PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)
RHYTHM HERITAGE—Theme From "SWAT
(ABC)

* PRIME MOVERS

(D) EARTH, WIND & FIRE-Sing A Sang (Columbia)
NEIL SEDAKA—Breaking Up Is Hard To Do
(Rocket)

C.W. McCALL—Convoy (MGM)

BREAKOUTS:

(D) DONNA SUMMER-Love To Love You Baby
(Oasis)
BEE GEES—Fanny (RSO)
LEON RUSSELL—Back To The Island (Shelter)

WQXI-Atlanta
® GEORGE BAKER SELECTION—Paloma
Blanca (W.B.)

® RHYTHM HERITAGE-Theme From
“SWAT" (ABC)

* NONE
*
WFOM—Atlanta

@ NAZARETH—Love Hurts (A&M)
*
* NONE
*
1-93 (WZGC-FM)—Atlanta
De DONNA SUMMER—Love To Love You
Baby (Oasis)
De DAVID RUFFIN—Walk Away From Love
(Motown)
D« EARTH, WIND & FIRE-Sing A Song
(Columbia) 22-15
D O'JAYS—I Love Music (Part 1) (Phila.
Int’l.) 16-10

wWww.americanradiohistorv.com

WSGN—Birmingham, Ala.

e NONE
®
* NONE
*
WHHY—Montgomery, Ala.

* NONE
[ ]
* NONE
*
WTOB—Winston/Salem, N.C.

® EAGLES—Take It To The Limit (Asy-
lum)

o PAUL SIMON—-50 Ways To Leave Your
Lover (Columbia)

* PAULANKA-Times Of Your Life (UA.)
21-10

* EARTH, WIND & FIRE-Sing A Song
(Columbia) 14-8

WSGA—-Savannah, Ga.

@ ERICCARMEN-AII By Myself (Arista)
® BEE GEES—Fanny (RS0)

* RHYTHM HERITAGE-Theme From
"SWAT. (ABC) 30-23

* NAZARETH—-Love Hurts (A&M) 13-8
WTMA—Charleston, S.C.

e NONE
®
* NONE
*
WKIX—Raleigh, N.C.

o DONNA SUMMER—Love To Love You
Baby (Oasis)

@ PAUL SIMON-50 Ways To Leave Your
Lover (Columbia)

* NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 26-12

* EARTH, WIND & FIRE-Sing A Song
(Columbia) 18-9

WORD—Spartanburg, S.C.

o WAYLON JENNINGS/WILLIE NEL-
SON—Good Hearted Woman (RCA)

® ERIC CARMEN—AI! By Myself (Arista)
* C.W. McCALL-Convoy (MGM) 9-2

D DAVID RUFFIN—-Walk Away From Love
(Motown) 10-5

WAYS—Charlotte, N.C.
® NONE
®
* NONE
*
WNOX—Knoxville

o NONE
®
* NONE
*
WGOW-Chattanooga, Tenn.
® NONE
®
* NONE
*

KAAY —Little Rock

o JOHN DENVER—Fly Away (RCA)

De WING & A PRAYER/FIFE & DRUM
CORPS.—Baby Face (Wing &A Prayer)

* MARSHALL TUCKER BAND—Fire On
The Mountain (Capricorn) HB-13

* SWEET—Fox On The Run (Capitol) 10-8

WHBQ—Memphis

e PAUL SIMON-50 Ways To Leave Your
Lover (Columbia)

e LARRY GROCE-Junkfood
(W.B.7Curb)

D+ EARTH, WIND & FIRE-Sing A Song
(Columbia) 12-6

% SWEET—Fox On The Run (Capitol) 18-13
WMPS—Memphis

o NONE

*

* NONE

*
WMAK—Nashville

o LEON RUSSELL—-Back To The Island
(Shelter)

o BEE GEES—Fanny (RSO)

* OHIO PLAYERS—Love Rollercoaster
(Mercury) 10-5

% SWEET—Fox OnThe Run (Capitol) 14-9
WLAC—Nashville

o NONE

D EARTH, WIND & FIRE—Sing A Song
(Columbia) 19-8

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 13-3

Junkie

WLCY-St. Petersburg, Fla.

De DONNA SUMMER—Love To Love You
Baby (Qasis)

® RHYTHM HERITAGE-Theme From
“SWAT" (ABC)

* NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 23-11
* ELECTRIC LIGHT ORCHESTRA-Evit
Woman (UA.) 21-16
WQAM - Miami
® NONE
*
* C.W. McCALL—Convoy (MGM) 11-3
* DAVID RUFFIN—Walk Away From Love
(Motown) 16-11
WFUN—Miami
o NONE
L]
* NONE
*

Y-100 (WHYI-FM)—Miami/Ft. Lauderdale

De DONNA SUMMER-Love To Love You
Baby (Qasis)

De DAVID RUFFIN—Walk Away From Love
(Motown)

* C.W. McCALL-Convoy (MGM) 16-8

* ELECTRIC LIGHT ORCHESTRA—Evil
Woman (UA)) 127

WQPD—Lakeland, Fla.

® JIM CROCE-Chain Gang Medley
(Lifesong)

o PAUL SIMON-50 Ways To Leave Your
Lover (Columbia)

* CLEDUS MAGGARD & THE CITIZENS
BAND-The White Knight (Mercury)
26-19

* DAVID BOWIE—-Golden Years (RCA)
18-14

WMF)—Daytona Beach, Fla.

@ SUEQUATRO-Can The Can (BigTree)
® WHO-Squeeze Box (MCA)

* NONE

*

Copyright 1975 Billboard Publica-
tions, Inc. No part of this publicatio~ |
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.
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JANUARY 3, 1976, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

ADD ONS—The four key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

ACE-Time For Another (Anchor)
KAYAK—Royal Bed Bouncer (Janus)
BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

SUPERTRAMP—Crisis? What Crisis? (A&M)

*TOP REQUEST/AIRPLAY:

JON! MITCHELL—Hissing Of Summer Lawns
(Asylum)

PAUL SIMON—Stil! Crazy After All These Years
{Columbia)

ROXY MUSIC—Siren (Atco)
SUPERTRAMP—Crisis? What Crisis? (A&M)

BREAKOUTS

KAYAK—Royal Bed Bouncer (Janus)
BACHMAN-TURNER OVERDRIVE-Head On
(Mercury)

RUSTY WEIR—(20th Century)

DAN HILL—(20th Century)

KLOS-FM—Los Angeles

@ No Report
L]

* % % o o

*

KMET-FM—~Los Angeles
e KAYAK—Royal Bed Bouncer (Janus)
o STEPHEN STILLS-Live (Atlantic)
o ACE-Time For Another (Anchor)

® SUPERTRAMP—Crisis? What Crisis?
(A&M)

* UTTLE FEAT—The Last Record Album
(Warner Brothers)

#* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* NEIL YOUNG-Zuma (Reprise)
* ROXY MUSIC—Siren (Atco)
KSML-FM—Lake Tahoe/Reno

© MICHAEL MURPHEY-Swans Against
The Sun (Epic)

@ ACE-Time For Another (Anchor)

o JIMI HENDRIX—Midnight Lightening
(Reprise)

® RORY GALLAGHER-Against The Grain
(Chrysalis)

* JAMES COTTON—High Energy (Bud-
dah)

* ALICE COOPER-Welcome To My
Nightmare (Atlantic)

#* HERB GELLER—Rhyme & Reason (At

Top Add Ons-National

BACHMAN-TURNER OVERDRIVE—Head On (Mercury)
SUPERTRAMP—Crisis? what Crisis? (A&M)
SKYHOOKS—Ego Is Not A Dirty Word (Mercury)
QUEEN—-A Night At The Opera (Elektra)

KISW-FM—Seattle

Biliboard SPECIAL SURVEY for Week Ending 1/3/76
Top Requests/Airplay-National

JONI MITCHELL—Hissing Of Summer Lawns (Asylum)

ROXY MUSIC—Siren (Atco)

QUEEN-A Night At The Opera (Elektra)
PAUL SIMON-Stili Crazy After All These Years (Columbia)

KZEW-FM —Dallas

WXRT-FM—Chicago

National Breakouts

BACHMAN-TURNER OVERDRIVE—Head On (Mercury)

SUPERTRAMP—Crisis? What Crisis? (A&M)
QUEEN—-A Night At The Opera (Elektra)

RUSTY WEIR-(20th Century)

WKTK-FM—Baltimore

WBAB-FM—Babylon

e BACHMAN-TURNER
Head On (Mercury)

® HEART—(Mushroom Records)

o ROXY MUSIC-Siren (Atco)

®

* HEAD EAST—Flat AsA Pancake (A&M)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* SUPERTRAMP—Crisis? What Crisis?
(A&M)

* JOHN KLEMMER-Touch (ABC)
KOME-FM—San Jose

OVERDRIVE-

o CHRIS WILLIAMSON—The Changer &
The Changed (Oliva Records)

® RUSTY WEIR—(20th Century)
® DAN HILL-(20th Century)
® CRACK THE SKY—(Life Song)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* KENNY RANKIN—Inside (Little David)

* PAUL SIMON-Still Crazy After All
These Years (Columbia)

* COUNTRY JOE McDONALD—Paradise
With An Ocean View (Fantasy)

Southwest Region

® TOP ADD ONS

RUSTY WEIR—(20th Century)
BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

SKYHOOKS—Ego Is Not A Dirty- Word (Mer
cury)

B.W. STEVENSON-We Be Sailing (Warner
Bros)

*TOP REQUEST/AIRPLAY
JONI MITCHELL—Hissing Of Summer Lawns

(Asylum)

BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

KAYAK—Royal Bed Bouncer (Janus)
BARCLAY JAMES HARVEST-Time Honored
Ghosts (Polydor)

BREAKOUTS:

BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

ERIC CARMEN—(Ansta)

STEPHEN STILLS—Live (Atlantic)

QUEEN-A Night At The Opera (Elektra)

KSHE-FM-$t. Louis

® RUSTY WEIR-(20th Century)

® SKYHOOKS—Ego Is Not A Dirty Word
(Mercury)

e DANNY KIRWAN-Second Chapter
(DIM)

* BACHMAN-TURNER
Head On (Mercury)

* KAYAK—Royal Bed Bouncer (fanus)

* SUPERTRAMP—Crisis? What Crisis?
(A&M)

OVERDRIVE-

® RUSTY WEIR-(20th Century)

o BW. STEVENSON-We Be Saiting
(Warner Brothers)

® BACHMAN-TURNER
Head On (Mercury)

e ROGER GLOVER AND GUESTS—-The
Butterfly Ball (VIC)

* PAUL SIMON-Still Crazy After All
These Years (Columbia)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* ERIC CARMEN-(Arista)

* TOM SCOTT—New York Connection
(0de)

KLBJ-FM—Austin
® QUEEN-A Night At The' Opera
(Elektra)
® RUSTY WEIR-(20th Century)

e BW. STEVENSON-We Be Sailing
(Warner Brothers)

o SKYHOOKS—Ego Is Not A Dirty Word
(Mercury)

* JONI MITCHELL-Hissing Of Summer
Lawns (Asylum)

* THE  BAND-Northern
Southern Cross (Capitol)

* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* STEAMED HEAT—Austin Funk (Fable)

OVERDRIVE-

Lights-

Midwest Region

® TOP ADD ONS

BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

DANNY KIRWAN—Second Chapter {(OJM)
ROGER GLOVER & GUESTS—The Butterfly Ball
(UK)

SUPERTRAMP—Crisis? What Crisis? (A&M)

*TOP REQUEST/AIRPLAY:

ROXY MUSIC—Siren (Atco}

QUEEN-A Night At The Opera (Elektra)
JONI MITCHELL—Hissing Of Summer Lawns
(Asylum)

ELECTRIC LIGHT ORCHESTRA—F ace The Music
{United Artists)

BREAKOUTS

BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

DANNY KIRWAN—Second Chapter (OJM)
ROGER GLOVER & GUESTS—The Butterfly Ball
(UK)

SUPERTRAMP—Brisis? What Crisis? (A&M)

WABX-FM—Detroit

o BACHMAN-TURNER
Head On (Mercury)

o DANNY KIRWAN-Second Chapter
(DIM)

® ROGER GLOVER AND GUESTS—The
Butterfly (U.K.)

OVERDRIVE-

* QUEEN-A night At The Opera
(Elektra)

* ROXY MUSIC-Siren (Atco)

* GARY  WRIGHT-Dream
(Warner Brothers)

Weaver

lantic)
% BARCLAY JAMES HARVEST-Time
% DAVID  LIEBMAN—Sweet Hands * ELECTRIC LIGHT ORCHESTRA—Face
(A&M) " ! Honored Ghosts (Polydor) The Music (United Artists)
KGB-FM—San Diego KADI-FM-St. Louvis WMMS-FM—Cleveland
© BACHMAN-TURNER  OVERDRIVE- © BARCLAY JAMES HARVEST-Time

Head On (Mercury)

o DANNY KIRWAN-Second Chapter
(DIM)

o KAYAK—Royal Bed Bouncer (Janus)

® ERIC CARMEN—(Arista)

* PAUL SIMON-Still Crazy After All
These Years (Columbia)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

# DAVID CROSBY/GRAHAM NASH-
Wind On The Water (ABC)

* EARTH, WIND & FIRE—Gratitude (Co-
lumbia)

® ERIC CARMEN—(Arista)
® STEPHEN STILLS-Live (Atlantic)

© BACHMAN-TURNER  OVERDRIVE -
Head On (Mercury)

o KENNY RANKIN-Inside (Little David)
* ACE-Time For Another (Anchor)

* QUEEN-A Night At "The Opera
(Elektra)

* STYX—Equinox (A&M)
* STEPHEN STILLS—Live (Atlantic)

Honored Ghosts (Polydor)

® SUPERTRAMP—Crisis? What Crisis?
(A&M)

® NILS LOFGREN—Live (A&M)

® ENO—Another Green World (Island)
* ROXY MUSIC-Siren (Atco)

* ERIC CARMEN—(Arista)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* EARTH, WIND & FIRE-Gratitude (Co-
lumbia)

. .i:HEIlt
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e BACHMAN-TURNER
Head On (Mercury)

 ROGER GLOVER & GUESTS—The But-
terfly Ball (U.K.)

o CARMEN-Gypsies (Mercury)

© NORMAN BLAKE-OId & New (Flying
Fish)

* PAUL SIMON-Still Crazy After All
These Years (Asylum)

* FLEETWOOD MAC—(Reprise)
* STYX—Equinox (A&M)
WCOL-FM—~Columbus

OVERDRIVE-

® DANNY KIRWAN-Second Chapter
(DIM)

e CATE BROTHERS —(Asylum)
o KAYAK-Royal Bed Bouncer (Janus)

o EDWIN STARR—Free To Be Myself
(Granite)

* CAT STEVENS—Numbers (A&M)

* THE BAND—Northern Lights-
Southern Cross (Capitol)

* QUEEN-A Night At The Opera
(Elektra)

* BILLY COBHAM-A Funky Thide Of
Sings (Atlantic)

WZMF-FM—Milwaukee
® ROY AYER'S AMBIQUITY—(Polydor)
® RUSTY WEIR—-(20th Century)

© BACHMAN-TURNER  OVERDRIVE-
Head On’(Mercury)

® STEPHEN STILLS—Live (Atlantic)

* QUEEN-A Night At The Opera
(Elektra)

+* SUPERTRAMP—Crisis? What Crisis?
(A&M)

* ROXY MUSIC-Siren (Atco)
* NEIL YOUNG—-Zuma (Reprise)

Southeast Region

® TOP ADD ONS

BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

QUEEN-A Night At The Opera (Elektra)
SUPERTRAMP—Crisis? What Crisis? (A&M)
RUSTY WEIR—(20th Century)

*TOP REQUEST/AIRPLAY
JONI MITCHELL—Hissing Of Summer Lawns
(Asylum)

THE BAND—Northern Lights-Southern Cross
(Capitol)

PAUL SIMON-Still Crazy After All These Years
(Columbia)

NEIL YOUNG—Zum (Reprise)

BREAKOUTS

BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

QUEEN-A Night At The Opera (Elektra)
SUPERTRAMP—Crisis? What Cnisis? (A&M)
RUSTY WEIR—(20th Century)

WMAL-FM—Washington

© BACHMAN-TURNER
Head On (Mercury)

e B0BBI HUMPHREY—Fancy Dancer
(Blue Note)

® CHUCK MANGIONE-Bellavia (A&M)

® SUPERTRAMP—Crisis? What Crisis?
(A&M)

* ACE—Time For Another (Anchor)

* MICHAEL MURPHEY—-Swans Against
The Sun (Epic)

* EARTH, WIND & FIRE—Gratitude (Co-
lumbia)

OVERDRIVE-

YOUNG—Zuma (Reprise)
orv.com

o BACHMAN-TURNER
Head On (Mercury)

e QUEEN-A Night At The Opera
(Elektra)

® SKYHOOKS—Ego Is Not A Dirty Word
(Warner Brothers)

@ RUSTY WEIR—(20th Century)

* DUKE N THE DRIVERS—Crusin’
(ABC)

* BARCLAY JAMES HARVEST-Time
Honored Ghosts (Polydor)

* THE  BAND-Northern
Southern Cross (Capitol)

* JONI MITCHELL—-Hissing Of Summer
Lawns (Asylum)

OVERDRIVE-

Lights-

WKDA-FM—Nashville

® QUEEN-A Night At The Opera
(Elektra)

® BACHMAN-TURNER
Head On (Mercury)

o TOM SCOTT—New York Connection
(Ode)

® PRELUDE-Ow! Creek Incident (Pye)

* PAUL SIMON-Still Crazy After All
These Years (Columbia)

* ELTON JOHN—Rock Of The Westies
(MCA)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* LINDA RONSTADT—Prisoner In Dis-
guise (Asylum)

OVERDRIVE-

WORJ-FM—0rlando

® BACHMAN-TURNER ~ OVERDRIVE-

Head On (Mercury)

o QUEEN-A Night At The Opera
(Elektra)

® RANDY PIE~Kitsch (Polydor)
® STEPHEN STILLS-Live (Atlantic)

* JONI MITCHELL-Hissing Of Summer
Lawns (Asylum)

* WHO-By Numbers (MCA)

A« THE  BAND-Northern
Southern Cross (Capitol)

# PAUL SIMON-Still Crazy After All
These Years (Columbia)

Lights-

Northeast Region

® TOP ADD ONS.

BACHMAN-TURNER OVERDRIVE-Head On
(Mercury)

SKYHOOKS—Ego Is Not A Owty Word
(Warner Bros.)

CARMEN-Gypsies (Mercury)

QUEEN-A Night At The Opera (Elektra)

*TOP REQUEST/AIRPLAY

QUEEN-A Night At The Opera (Elektra)
JONI MITCHELL—Hissing Of Summer Lawns

(Asylum)

BRUCE SPRINGSTEEN-Born To Run (Colum
a)

ROXY MUSIC—Siren (Atco)

BREAKOUTS
BACHMAN-TURNER OVERDRIVE—Head On
(Mercury)

SKYHOOKS—Ego Is Not A Dirty Word (Warner
Bros )

CARMEN—Gypsies (Mercury)
GREYHOUND—Leave The Reggae To Us (Mer
Cury)

WNEW-FM—New York

® SKYHOOKS—Ego Is Not A Dirty Word
(Warner Brothers)

o BACHMAN-TURNER
Head On (Mercury)

® CARMEN—-The Gypsies (Mercury)
@ GUYCLARK-Ole Number One (RCA)
* ERIC CARMEN—(Arista)

* QUEEN-A Night At The Opera
(Elektra)

* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* STEPHEN STILLS-Live (Atlantic)

OVERDRIVE—

® QUEEN-A Night At The Opera
(Elektra)

o EARTH, WIND & FIRE—Gratitude (Co-
lumbia)

® PRELUDE-OwlCreek Incident(Pye)

o BACHMAN-TURNER  OVERDRIVE-
Head On (Mercury)

* FLEETWOOD MAC—(Reprise)

* BRUCE SPRINGSTEEN—Born To Run
(Columbia)

* EAGLES—-0One Of These Nights (Asy-
lum)

* JEFFERSON STARSHIP—Red Octopus
(Grunt)

WOUR-FM—Syracuse/Utica

@ CHRIS WILLIAMSON—The Changed &
The Changer (Oliva Records)

e RUSTY WEIR—(20th Century)

® QUEEN-A Night At The Opera
(Elektra)

o BYRON LEE & THE DRAGONAIRES-
Disco Reggae (Mercury)

* ROXY MUSIC-Siren (Atco)

* TOM JANS—The Eyes Of An Only Child
(Columbia)

* CRACK THE SKY—(Life Song)

* DAN HILL—(20th Century)
WMMR-FM —Philadelphia
© BACHMAN-TURNER
Head On (Mercury)

o CARMEN-The Gypsies (Mercury)

® SKYHOOKS—-Ego Is Not A Dirty Word
(Warner Brothers)

o GREYHOUND—Leave The Reggae To
Us (Mercury)

* JOHN KLEMMER-Touch (ABC)

# QUEEN-A Night At The Opera
(Elektra)

# ROXY MUSIC—Siren (Atco)

* STEVE HOWE—Beginnings (Atlantic)

WNTN-FM—Boston

e THE BAND—Northern
Southern Cross (Capitol)

® KINKS—Schoolboys In Disgrace (RCA)

e TOM SCOTT—New York Connection
(0de)

o TOMMY BOLIN—Teaser (Nemperor)

* CAT STEVENS—Numbers (A&M)

* JOHN LENNON—-Shaved Fish (Apple)

* 0’JAYS—Family Reunion (Phila. Int.)

* PATTI SMITH—Horses (Arista)

WHCN-FM—Hartford

® GREYHOUND—-Leave The Reggae To
Us (Mercury)

o HANK WILLIAMS JR. & FRIENDS-
(MGM)

® BOB MARLEY-Live (Island Import)

® VAN GELIS—Heaven & Hell (RCA Im-
port)

* JONI MITCHELL-Hissing Of Summer
Lawns (Asylum)

* ELECTRIC LIGHT ORCHESTRA—Face
The Music (United Artists)

* AEROSMITH-Toys In The Attic (Co-
lumbia)

* QUEEN-A Night At The Opera
(Elektra)

CHUM-FM-Toronto
o QUEEN-A Night At The Opera
(Elektra)

o BACHMAN-TURNER
Head On (Mercury)

o STEPHEN STILLS-Live (Atlantic)
e STEVE HOWE—Beginnings (Atlantic)

#* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* SUPERTRAMP—Crisis? What Crisis?
(A&M)

#* CAT STEVENS—Numbers (A&M)
* KINKS—-Schoolboys In Disgrace (RCA)

OVERDRIVE-

Lights-

OVERDRIVE-

<Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means. electronic,
mechanical, photocopying. record-
ing, or otherwise, without the prior
written permission of the publisher.
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Talent

1976 Talent Scene
Cloudy & Puzzling

® Continued from page 6
venues. Major hits no longer guar-
antee automatic follow-ups, al-
though audiences can be won back
by a James Taylor after a slump.

Record success no longer guaran-
tees big concert draws, and vice-
versa. Each area of the music busi-
ness must today be conquered indi-
vidually by the artists and their
managements, it would seem.

Yet itis possible in this open mar-
ket for brand new artists such as the
Captain & Tennille to come out of

Cooper Sues
Naseef Over
Tahoe Wages

LOS ANGELES—Alice Cooper’s
triumphant one-week stand at the
Sahara Tahoe Hotel (see Billboard
review Dec. 27) ended with the sour
note of a Cooper lawsuit against Las
Vegas-based promoter Gary Naseef
for $47,500 allegedly unpaid on the
star’s $100.000 fee. .

The suit claims that receipts for
the SRO Cooper stand were at-
tached by a Three Dog Night court
order to collect $25.000 contracted
by Naseef for a Three Dog appear-
ance which was to go on at the Sa-
hara Tahoe in September until the
promoter cancelled it.

_Signings |

Sammy Hagar, former Montrose lead singer,
to Capitol. ... Former Stories and Left Banke
member Michael Brown to Sire Records' ASCAP
affiliate Bleu Disque Music for a co-publishing
agreement with his own Minuet Music. ...
Crack The Sky, new Lifesong Records group, to
Stardust Enterprises for management.

Staple Singers to Dick Broder for manage-
ment; Broder also handles Tony Orlando &
Dawn. . .. Hoyt Axton re-signed to A&M Records.
... Al Martino re-pacted to Capitol and will have
a new album this spring.

Danny Rivera, a leading vocalist in Puerto
Rico, to Coco Records via his own still-to-be-ti-
tled label. He still has masters which will be re-
leased on Velvet Records. . . . Burning Spear, es-
tablished Jamaican reggae trio led by Winston
Rodney, to Island.

Bill Lendron, Hawaiian country singer, to
Homa Records of Oklahoma City. ... Also to
Homa, soft-rocker Ran Nelsen and Verna Lee.
... All to Tal Armstrong's G.S.P. Enterprises:
Sandra Wiggins, Sitver, Platinum & Gold, Proud
Image, Jaisun and Whatever's Fair.

S P
lhﬁnkli
Barry White |

The
Love Unlimited
Orchestra
20th Century Records

.{or recording with us at

unired
western

studios

] :]IE company
GO0 S Blud,, Hollywood, Ca. 90028
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(213) 469-3983 |
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nowhere with a fine record and
shoot directly to the top.

Itis possible for the first time for a
specialized musician like Bob Mar-
ley to carve out a commercially vi-
able U.S. following for reggae. Art-
ists written off as out of the pop
mainstream for years can come back
bigger than ever, like Neil Sedaka.

Many concert promoters feel that
1976 will be a banner year, as an un-
precedented number of the super-
stars audiences are willing to pay
high admissions to see acts which
are expected to hit the road. Barbra
Streisand, Paul McCartney’s Wings
and a Moody Blues reunion tour are
only a few of the long-awaited at-
tractions believed to be coming to
the U.S. this year.

Construction technology has, in
the past year, produced a number
of exciting new venues for concerts.
These are the domed arenas and sta-
diums, modeled after the pioneering
Houston Astrodome.

Built in various sizes, new facil-
ities such as the New Orleans Super-
dome and the Houston Summit
make major concerts a year-round
practicality in the wet. hot climate of
the South and the wintry blizzards
of the North.

Frank Sinatra plays a New Year's
Eve date at indoors Chicago Sta-
dium while Elvis Presley entertains
the Detroit region under the dome
of new Pontiac Stadium.

To bring out the masses needed to
fill stadiums—whether under a dome
or outdoors in summer—the co-
billed headliner package is getting
increasing acceptance throughout the
industry. During the past summer,
high-grossing tours by Chicago with
the Beach Boys. and Rod Stewart &
the Faces with Loggins & Messina
demonstrated the popularity of sta-
dium packages.

The packaging of medium-rank
acts in smaller halls or arenas to drav
a larger house than any of the single
acts in smaller halls or arenas to draw
acts on the bill could, is also now get-
and managers than atany time in re-
cent years. Frank Zappa headlines
the Los Angeles Forum New year's
Eve, with Todd Rundgren and Cap-
tain Beefheart featured on the bill.

As for nightclubs. though they re-
main caught in an operating ex-
penses squeeze and a few important
rock and MOR rooms shuttered in
1975, the clubs would seem to be in a
highly strategic industry position.

The club tour remains the best
way to build newer acts which the la-
bels must continually develop in or-
der to remain in business. As artist
relations budgets are tightened. the
record companies keep close watch
on their tour support money to
spend it most effectively.

Because of fixed costs, it becomes
increasingly harder for a club with a
capacity of under 400 to compete for
attractions. And 500 capacity is
more like the optimum size for a suc-
cessful nitery venture today.

However. in market after market.
it can be seen that the public is
pleased to come out and support the
kind of artists who appeal to their
particular local tastes.

This seems to be a period of many
new types of venues opening up for
contemporary music. There are the
domed stadiums and domed amuse-
ment parks, shopping mall ni-
teries, the spread (sometimes too
fast) of discos, the movement of con-
temporary talent into Nevada casino
showrooms and rock shows as extra
attractions at sports events.

DAVID BOWIE

LOS ANGELES—David Bowie,
who only two years ago announced
his retirement from live perform-
ances, will be busier and more in
public view in 1976 than at any time
in his career.

Fueled by his first No. | single,
“Fame” and the 1975 gold album
“Young Americans.” Bowie begins a
35-city tour Feb. 2. He will play a
major arena in each market. for ex-
ample a three-night stand at the
18.000-capacity Los Angeles Forum.

At the end of March, Bowie will
take a ship to Cannes (he stopped
flying about four years ago) and
make his first concert tour of Europe
through early May, with some Iron
Curtain dates possible.

The U.S. tour alone has a forecast
gross of $5.5 million with ticket
prices averaging $7.50. An addi-
tional $2 miltion should come from
his European dates.

Just as the tour ends with five
nights at London's Wembley Em-
pire Pool, Bowie's first film starring
vehicle. “The Man Who Fell To
Earth,” will go into worldwide re-
lease. Bowie plays a straight dra-
matic role in the “science-fiction
love story” shot in New Mexico this
past summer. and he has composed
the soundtrack music which in-
cludes several vocals.

And during the final months of
1975. Bowie was in the recording
studio with Hank Maslin, his
“Fame" co-producer, to cut a new
album for mid-January release.
“Station To Station.” The LP’s first
single, “Golden Years™ is already a
powerhouse in its first weeks on the
Hot 100.

Much of Bowie’s extended period

By NAT FREEDLAND

RCA photo
‘‘retirement’’
proves as temporary as Sinatra’s.
You probably won't even be able to
avoid seeing the glitter rock pioneer
in 1976, what with his international
tour, new movie and album.

David Bowie: His

of inactivity, prior to this current
outburst of energies, was due to an
eight-month legal hassle to split with
his former management. Tony De
Fries’ Mainman office. The case was
ultimately settled out of court.

Michael Lippman. Bowie's attor-
ney during these proceedings. is now
the star’s representative and busi-
ness associate. 1 prefer not to be
called David's manager,” says Lipp-
man. “He has too good a grip on
his own career to need a manager at
this point.”

In October. Bowie and Lippman
set up the Bewley Brothers Co. to ad-
minister Bowie's manifold multi-

30,000 Expected At 2-Day
Honolulu Crater Festival

By WAYNE HARADA

HONOLULU—Fourteen Main-
land acts, representing a wide spec-
trum of pop music, headline the two-
day Diamond Head Crater Festival
of Life Wednesday and Thursday
(31-1) inside world-famous Dia-
mond Head.

Polynesian Enterprises. sponsor
of the first two-day event, says that
the following lineup will be featured
in the annual ring-out-the-old. ring-
in-the-new event held in the dor-
mant volcano crater:

o Wednesday—Bachman Turner
Overdrive, Seals & Crofts. Melissa
Manchester, Tower of Power,
Shawn Phillips. Wendy Waldman.
and The Stampeders.

e Thursday—America. Billy

Preston. Herbie Hancock. Jessie Co-
lin Young, Country Joe and the
Fish, Cheech & Chong, and Steve
Ferguson.

For many acts, the Crater gig will
be a Hawaii return appearance.
Such acts as America, Preston, BTO.
Seals & Crofts. Tower of Power and
Cheech & Chong have had success-
ful Island engagements.

Tickets are $8 for each day. or $13
for both days. A number of local
musical and variety acts will aug-
ment the dawn-to-dusk program on
both days.

Robert Kent. one of the principals
with Polynesian Enterprises. says
crowds of between 30.000 and
40,000 are anticipated both days.

Las Vegas Honors Its Top
Hotel Entertainers At Fete

LAS VEGAS—First-time winners
Ann-Margret and Wayne Newton
copped the top female and male
stars of the year honors Dec. 10 dur-
ing the fifth annual Las Vegas En-
tertainment Awards.

About 1,300 persons jammed the
Stardust’s Cafe Continental Theatre
where Sammy Davis Jr., master of
ceremonies, led presentation of
awards to winners in 19 categories.

In a surprise win. MOR artists
Steve Lawrence and Eydie Gorme
topped the Fifth Dimension, Gladys
Knight & The Pips, the Jackson

www.americanradiohistorv.com

Five, Manhattan Transfer and Tony
Orlando & Dawn for musical variety
act of the year. Such super-rock art-
ists as Olivia Newton-John, Paul
Anka and Neil Sedaka were nomi-
nated in best female-male cate-
gories.

Show orchestra of the year for
nine men and under went to Ron
Andrews of the Hacienda's “Spice
On Ice” production.

Lounge act of the year was won by
the eight-man black musical group,
the Treniers, a first for the 20-year
veterans.

It's Back To Live Dates Again
But ‘Fame’ Singer Won't Fly

media activities. The corporate title
comes from a line in Bowie's
“Hunky Dory™ album.

Lippman was Bowie's agent at
ICM, having originally joined the
agency as a lawyer in 1973 upon
graduation with honors from Ameri-
can University.

Although Bewley Brothers is Lipp-
man’'s major endeavor, he is also
U.S. representative for English art-
ists Leo Sayer. David Essex and
Adam Faith plus Patti Smith. Lipp-
man also maintains an “of coun-
sel™ association with the law firm of
Recording Academy president Jay
Cooper.

“David isn't likely to tour to such
a great extent for some years to
come,” says Lippman. “But he will
probably do a smaller amount of
concerts each year. He loves to per-
form. and though he dislikes trav-
eling he’s willing to tour if he can
avoid flying.”

Bowie. who has lived quietly in
Los Angeles and New York since
1973, will travel between cities on
the upcoming tour in a limousine
while the rest of his troupe flies. This
required particular care in booking
the route.

Once the current spate of Bewley
Brothers touring is over. Bowie will
explore the possibilities of directing
a film. His “Ziggy Stardust™ concept
album score has been much sought
after for a movie. He is also produc-
ing an album by Earl Slick. his
flashy lead guitarist since the “Dia-
mond Dogs™ tour.
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Talent

CONCERT REVIEW

‘Hallelujah’ Impressive
Los Angeles Gospel Treat

By JEAN WILLIAMS

LOS ANGELES—"Hallelujah.”
one of the most impressive gospel
extravangazas to ever hit a concert
stage was held at the Forum here,
Dec. 18.

For 3% hours, 22 film. rock, jazz.
gospel and r&b acts performed gos-
pel in a musical tribute to the coun-
try’s outstanding gospel singers.

Brought together in concert for
the first time were the Ward Singers.
Wings Over Jordan, the Inter-
denominational Choir, Roscoe Lee
Browne, Ella Fitzgerald, Isaac
Hayes, Brock Peters, the Caravans.
James Cleveland, Theresa Merritt,
the Ladies Of Song featuring Billy
Preston, Jane Fonda, Raymond St.
Jacques, Nancy Wilson, Judy Ann
Elder, Lou Rawls, Harrison John-
son, Bessie Griffin, Edwin Hawkins
Singers, Bobby Womack & the Wo-
mack Brothers and Marvin Gaye.

Zubin Mehta, director of the Los
Angeles Philharmonic Orchestra di-
rected the Interdenominational
Choir, which by any standards may
be considered one of the world’s
greatest.

Gertrude Ward and the Ward
Singers started the 12,000-strong au-
dience on its musical climb.

Shirley Caesar, with the Cara-
vans, took the crowd a little higher.
Inex Andrews, Cassetta George and
Albertina Walker, also of the Cara-
vans, maintained the edge with solos
of their own.

Isaac Hayes singing “‘Precious
Lord,” proved that his roots are in-
deed in gospel.

James Cleveland and the Gospel
Troubadors were at their best when
singing, “Jesus Is The Best Thing,”
taken from Gladys Knight and the
Pips’ recording “You're The Best
Thing that Ever Happened To Me.”
At this point, the audience seemed to
be at its peak of excitement.

But then Theresa Merritt of
“That’s My Mama” televiston fame
slowly walked onstage singing, “I
Want Jesus To Walk With Me.” and
the crowd seemed as shocked as it
was pleased at her singing ability.

Jane Fonda, Raymond St. Jac-
ques, Nancy Wilson and Judy Ann
Elder slowed the pace with a recita-
tion of poetry written by Lonnie El-
der.

Roscoe Lee Browne. in a recital,
started the audience on its climb
once again.

And Lou Rawls performed as if he
had forgotten he is now in the pop
field as he moaned his way into “Is
There Any Hope For Tomorrow?”

TOP QUALITY
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Bessie Griffin, who needs no an-
tics, seemed to try a bit too hard as
she sang, “How Great Thou Art.”

Marvin Gaye, the only artist with
a non-gospel offering, thrilled the
crowd with his presence, but left
much to be desired with his perform-
ance.

“Hallelujah,” directed by Brock
Peters, written by Lonnie Elder and
produced by David Koontz, was
presented on behalf of three local or-
ganizations, the Ladies Of Song,
Community Care and Development
Services and Joe Westmoreland’s In-
terdenominational Choir.

NEDERLANDER
GETS GREEK

LOS ANGELES—The James Ne-
derlander Organization has offi-
cially won a three-year contract
from the city government to operate
the Greek Theater here, after
months of bidding and negotiations
to replace James Doolittle’s Greek
Theater Assn. which hasrun the out-
door 3.500-seater for 23 generally
money-losing years.

Nederlander, who heads a nation-
wide theatrical promotion firm
based in New York, formed a new
Los Angeles oftice, Nederlander As-
sociates, to handle the Greek.

It is too soon after the contract is-
suance for any firm bookings of con-
temporary or cultural artists to have
been made for the 1976 summer sea-
son, says Nederlander.

JANIS IAN
Carnegie Hall, New York

Following her concert on Dec. 12, you can
add Janis Yan to the list of great artists who have
brought honor to Carnegie Hall.

Without gimmicks or opening act support,
just playing and singing music from the depths
of her experience, she was absolutely devas-
tating. At times bawdy, at times wistful, always
with a purity of soul and sound, she left the au-
dience drained yet clamoring for more in what
could only be considered an orgy of spiritual
masochism.

As with most consummate artists, she did
very little talking preferring her music to speak
for her. And speak it did, loud and clear. Most
were songs from her albums, "Stars” and the
more recent “Between The Lines.” The poignant
“At Seventeen” touched everyone equally with
such self-deprecating lines as “ugly girls like
me" going through the anguish of being left out
of things but also not forgetting the uncoordi-
nated boys “whose names were never called
when choosing sides for basketball” and those
“who knew the pain of valentines that never
came.”

There is a maturity about her music and per-
formance which is strange to encounter in one
$0 young unless you remember to consider that
she was singing in clubs at 13 and left home at
15.

Perhaps from those days come the under-
standing of human needs and failings that can
produce Songs such as “In The Winter" and
“Tea and Sympathy.”

She claims to let her songs age before record-
ing or performing them, saying that she usually
waits three years or so after writing them. If so,
itis a highly successful technique but one which
deprives the world of some outrageously good
music during the gestation. Such songs as
“Bright Lights And Promises,” “Jesse,” “Ap-
plause” and “Lovers Lullaby” need not have
waited three years if they were originally written
as she sang them in Carnegie.

Adding to the exquisite performance was the
vocal harmony of Claire Bay and the backing of
musicians including Richard Davis on acoustic
bass, Phil Bodner on woodwinds, Barry Lazarow-
itz on drums, Ezra Kleiger on violin, Steve Woods
on Fender bass and Jeff Layton on lead guitar.

RUDY GARCIA

JAMES COTTON BAND
Exit/In, Nashville

Anyone bold enough to wear “Super Harp” in
studs on his jacket had better be good—and
James Cotton is.

Cotton brought his blues band to Nashville
Dec. 11 and won a new set of converts to his
romp & stomp Fannie Mae-Buster Brown style of
music.

Though it took a little too much instrumental
buildup to get James onstage, the electricity be-
gan immediately when he hit the spotlight.
Jimmy Reed, Slim Harpo and soul cousins from
years gone by merged into one James Cotton
backed by his five-man band.

“Y'all feeling pretty good this morning?” Cot-
ton asked to enthusiastic response. You can't
feel anyway else if James has his way. On
“Rockin’ 88" he tore into his first vocal with
love in his voice, contortion on his face, and
funk in his rhythm.

“It's A Boogie Thing" featured tremendous
guitar and harmonica interplay between Matt
Murphy and James with Ken johnson adding

Talent In Action |

some excellent cross-handed drum licks. The
Buddah artist made the mouth harp talk and, on
one song, he completely—and expertly—missed
a beat, sending the audience to the ceiling.
It's time for Cotton to collect on those over-
paid dues. He grew up listening to the Opry, of
all things, and he waited on tables in West Mem-
phis, Ark. Now he's blowing the best harp in
America. GERRY WOOD

SOCIETY OF SEVEN
Outrigger Hotel, Honolulu

An inspired performance, with magic tricks
along the way, makes the current Society of
Seven show the finest ever exhibited on Waikiki
Beach.

The SOS are Island favorites, performing
through New Year. They combine instrumental
wizardry with vocal dynamics, but this outing is
especially magical with a round of hocus-pocus
midway —performed by SOSer Roberto Nievera,
ala “The Magic Show.” It's an audience favorite
involving disappearing acts, levitation gim-
micks, and other sleight-of-hand artistry.

Music, however, remains the focal point of
the SOS output. There are current favorites,
such as “Feelings,” “Philadelphia Freedom,”
and "My Melody of Love.”

Highlight is a haunting medley of patriotic
songs offered as a tribute to America’s bicenten-
nial. Inasmuch as several members of the SOS
group only recently have become U.S. citizens
(origins include the Philippines and Hong
Kong), the salute works—with snippets of “Look
Up America.” “This Land Is Your Land,” “Amer-
ica The Beautiful,” *‘Battle Hymn Of The Repub-
lic,” “When Johnny Comes Marching Home,"
and “God Bless America."”

Too, the SOS' current hit, “How's Your Love
Life" —bubbling under in California, already big
in Hawaii—has a nice spot in the show.

WAYNE HARADA

LILY TOMLIN

Paramount Theater, Qakland

Lily Tomlin proved herself Dec. 6 to be one of
the most extraordinarily talented persons in any
of the various mediums that require a performer
to work on a stage. Her sold-out show here at
the 3,000-seat Paramount was a triumph, with
many in attendance standing and yelling “Lily,
Lily" as she took her final bows. Likewise her
Dec. 7 San Jose show was sold out and most of
the reservations for her Boarding House shows
that upcoming week were gone.

Most dramatic element of the comedienne’s
act was her use of a large closed-circuit TV
screen set right into the stage curtain, an inno-
vation she foiled with so expertly that it may
cause a revolution in the comedic (and other-
wise theatrical) arts.

The show began with film of people in the
lobby of the theater plus film of Lily backstage
as she sprays her armpits, washes out her tooth-
paste with swigs of Miller beer and otherwise
prepares herself for her stage entrance. She is
given her one-minute cue, walks to the curtain,
and takes a toot of cocaine before going on
stage. Then the film ends and Lily is on stage in
person launching into her act.

Lily gave the audience all her major charac-
ters in two one-hour segments, sometimes doing
the routines straight and sometimes using the
screen. During a high school dance sequence
Lily puts out her arm and jitterbugs with a
screen image of herself dressed in a calf-length

(Continued on page 32)
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Rack LP Best Sellers
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As Of 12/22/75
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 WINDSONG—John Denver—RCA
Asylum 7E-1039

2 ROCK OF THE WESTIES—EIton
John—MCA 2163

3 CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia PC
33900

4 HISTORY—AMERICA'S GREATEST
HITS—America—Warner Bros. BS
2894

5 GREATEST HITS—EIlton John—MCA
2128

6 HELEN REDDY'S GREATEST HITS—
Capitol ST 11467

7 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M SP
3405

8 RED OCTOPUS—Jefferson
Starship—Grunt BFL1-0999

9 K.C. & THE SUNSHINE BAND—TK
603

10 GREATEST HITS—Seals & Crofts—
Warner Bros. BS 2885

11 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039

12 CAPTAIN FANTASTIC & THE
BROWN DIRT COWBOY—Elton
John—MCA 2142

13 GREATEST HITS—John Denver—
RCA CPL1.0374

14 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020

15 CLEARLY LOVE—Olivia Newton-
John—MCA 2148

16 ROCKY MOUNTAIN CHRISTMAS—
John Denver—RCA APL1.1201

17 ALIVE!—Kiss—Casablanca NBLP
7020

18 STILL CRAZY AFTER ALL THESE
YEARS—Paul Simon—Columbia
PC 33540

19 BACK HOME AGAIN—John
Denver—RCA CPL1-0548

20 THE BAY CITY ROLLERS—Arista AL
4049

21 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133

22 TRYIN' TO GET THE FELLIN'—
Barry Manilow—Arista AL 4060

23 GRATITUDE—Earth, Wind & Fire—
Columbia PC PG 33694

24 ENDLESS SUMMER—Beach Boys—
Capitol SVBB 11307

25 WISH YOU WERE HERE—Pink
Floyd—Columbia PC 33453

26 BLACK BEAR ROAD—C.W.
McCALL—MGM M3G 5008

27 ELVIS SINGS THE WONDERFUL
WORLD OF CHRISTMAS—RCA
LSP 4579

28 SEDAKA'S BACK—Neil Sedaka—
Rocket 463

29 THE HUNGRY YEARS—Neil
Sedaka—Rocket PIG 2157

30 IV—ted Zeppelin—Atlantic SD 7208

31 GREATEST HITS—Tony Orlando &
Dawn—Arista AL 4045

32 BREAKAWAY—Art Garfunkel—
Columbia PC 33700

33 CAT STEVENS' GREATEST HITS—
A&M SP 4519

34 THE BEST OF CARLY SIMON—
Elektra 7E-1048

35 FANDANGO—ZZ Top—tondon PS
656

36 FAMILY REUNION—O'Jays—
Philadelphia International PZ
33807

37 THE HISSING OF SUMMER
LAWNS— Joni Mitchell—Asylum
7E-1051

38 LAZY AFTERNOON—Barbra
Streisand—Columbia PC 33815

39 HONEY—Ohio Players—Mercury
SRM-1-1038

40 FACE THE MUSIC—Electric Light
Orchestra—United Artists UA-
LA546-G
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As Of 12/22/75
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 SATURDAY NIGHT—Bay City
Rollers—Arista AL 4049

2 THAT'S THE WAY | LIKE IT— K.C.
& The Sunshine Band—TK 1015

3 | WRITE THE SONGS—Barry
Manilow—Arista 0157

4 CONVOY—C.W. McCall—MGM
14839

5 FOX ON THE RUN—Sweet—Capitol
4157

6 SKYHIGH—Jigsaw—Chelsea 3022

7 FLY ROBIN FLY—Silver
Convention—Midland
International 10339

8 LET'S DO IT AGAIN—Staple
Singers—Curtom 0109

9 NIGHTS ON BROADWAY—Bee
Gees—RSO 515

10 THEME FROM “MAHOGANY' —
Diana Ross—Motown 1377

11 ISLAND GIRL—EIton John—MCA
40461

12 MY LITTLE TOWN-Simon &
Garfunkel—Columbia S-10230

13 THE WAY | WANT TO TOUCH
YOU—Capt. & Tennille—A&M
1725

14 WALK AWAY FROM LOVE—David
Ruffin—Motown 1376

15 LOVE ROLLERCOASTER—Ohio
Players—Mercury 73734

16 EVIL WOMAN—Electric Light
Orchestra—United Artists 729

17 ROCK AND ROLL ALL NIGHT—
Kiss—Casablanca 850

18 TIMES OF YOUR LIFE—Paul Anka—
United Artists 737

19 LOW RIDER—War—United Artists
706

20 OVER MY HEAD—Fleetwood Mac—
Reprise 1339

21 | LOVE MUSIC (Part 1)—0'Jays—
Philadelphia International 3577

22 SOS—Abba—Atlantic 3265

23 THE LAST GAME OF THE SEASON
(A Blind Man In The Bleachers)—
David Geddes—Big Tree 16052

24 BREAKING UP IS HARD TO DO—
Neil Sedaka—Rocket 40500

25 SING A SONG—Earth, Wind &
Fire—Columbia 3-10251

26 FLY AWAY—John Denver—RCA
10517

27 LOVE HURTS—Nazareth—A&M
1671

28 BAD BLOOD—Neil Sedaka—Rocket
40460

29 ALL BY MYSELF—Eric Carmen—
Arista 0165

30 | ONLY HAVE EYES FOR YOU—Art
Garfunkel—Columbia 3-10190

31 YOU SEXY THING—Hot Chocolate—
Big Tree 16047

32 DON'T CRY JONI—Conway Twitty—
MCA 40407

33 WHO LOVES YOU—4 Seasons—
Warner Bros./Curb 8122

34 50 WAYS TO LEAVE YOUR
LOVER—Paul Simon—Columbia
3010270

35 FEELINGS—Morris Albert—RCA
10279

36 OUR DAY WILL COME—Frankie
Vallie—Private Stock 45043

37 COUNTRY BOY (You Got Your Feet
In L.A.)—Glen Campbeil—Capitol
4155

38 DO IT ANYWAY YOU WANNA—
People’s Choice—Tsop 8-4769

39 I'M ON FIRE—5000 Volts—Philips
40801

40 SQUEEZE BOX—The Who—MCA
40475

Rock Volume Brings a $72 Fine

PHILADELPHIA-With rock
added to the folk fare at the subur-
ban Main Point in Bryn Mawr, oper-
ator Bill Scarborough has been hit
with a $72 fine on twe disorderly
conduct charges for “excessive noise
by use of musical instruments.”

The fine was levied by suburban
Lower Township District Justice

Seymour Green for citations issued
Oct. 29 and 30 on charges that the
music could be heard “a block
away.”

Located in the small business sec-
tion of a quiet suburban community,
Main Point encountered no noise
problem until it started bringing in
rock units.
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Top Audience Response
Records In N.Y. Discos

This Week
1 MIGHTY HIGH/EVERYTHING IS LOVE—
Might Clouds Of Joy—ABC (LP)
2 | LOVE MUSIC—The 0'JAYS—Phita. Intl
3 JUMP FOR JOY/I COULD HAVE DANCED
ALL NIGHT-Biddu Orch.—Epic
4 THA;’ OLD BLACK MAGIC—The Softones—
veo
5 LADY BUMP/THE LADY BUMPS ON—
Penny McLean—Atco
6 BABY FACE—Wing & A Prayer Fife & Drum
Corps—Wing & A Prayer
7 EXTRA, EXTRA (READ ALL ABOUTIT)-
Ralph Carter—Mercury (disco version)
ELUSIVE—Babe Ruth—Capitol
TELL THE WORLD HOW | FEELABOUT CHA'
BABY—Harold Melvin & The Blue
Notes—Phila. Intl (LP)
10 LET'S GROOVE/DANCE YOUR TROUBLES
AWAY—Archie Bell & the Drells—TSOP
(LP)
11 SALSF(?UL—Sa!souI Orch.—Salsoul (entire
LP)

“w oo

12 FIND MY WAY—Cameo—Chocolate City

13 JOYCE—Papa John Creach~Buddah (single
disco version)

14 1AM SOMEBODY-Jimmy James & the
Vagabonds—Pye

15 INSIDE AMERICA—}uggy Murray Jones—
Jupiter

Top Audience Response
Records In Boston Discos

This Week
1 SALSOUL-Salsoul Orch.—Salsoul (entire
LP)

2 | LOVE MUSIC—The O'Jays—Phila. Intl

3 LADY BUMP/THE LADY BUMPS ON—
Penny McLean—Atco

4 ELUSIVE—Babe Ruth—Capitol

5 THAT OLD BLACK MAGIC—The Softones—
Avco

6 LET'S GROOVE/DANCE YOUR TROUBLES
AWAY —Archie Bell & the Drells—TSOP
(LP)

7 MIGHTY HIGH—The Mighty Clouds Of Joy—
ABC (LP)

8 TAJ MAHAL—Crystal Grass—Phillips
(Canadian import)

9 FIND MY WAY—Cameo—Chocolate City

10 OH, NO NOT MY BABY —DeBlanc—Arista

11 SUNNY-Yambu'—Montuno

12 1AM SOMEBODY—Jimmy James & the
Vagabonds—Pye

13 TELLTHE WORLD HOW | FEEL ABOUT CHA’
BABY~Harold Melvin & the Blue
Notes—Phila. Int! (LP)

14 UNION MAN~Cate Bros.—Asylum

15 SPANISH HUSTLE—Fatback Band—Event
(LP)

Downstairs Records (New York)
Retail Sales
This Week
1 JUMP FOR JOY/I COULD HAVE DANCED
ALL NIGHT—Biddu Orch.—Epic
2 TELL THE WORLD HOW | FEEL ABOUT CHA'
BABY—Harold Melvin And the Blue
Notes—Phila. Intl (LP)
3 LET'S GROOVE—Archie Bell & the Drells—
TSOP (LP)
4 THAT OLD BLACK MAGIC~The Softones—
Avco
5 SALSOUL-Salsoul Orch.—Salsoul (LP)
6 LADY BUMP/THE LADY BUMPS ON—
Penny McLean—Atco
7 1AM SOMEBODY-Jimmy James & the
Vagabonds—Pye
8 NEVER, NEVER GONNA LEAVE YOU-~Mary
Ann Farra & Satin Soul—Brunswick
9 SMILE-Simon Said—Atco
10 EXTRA, EXTRA (READ ALLABOUT IT)—
Ralph Carter—Mercury (disco version)
11 INSIDE AMERICA—Juggy Murray Jones—
Jupiter
12 SHAKE ME, WAKE ME—Barbra Striesand—
Columbia
13 THANK YOU BABY FOR LOVING ME—
Quickest Way Qut—Philly Groove (WB)
14 WILLYOU LOVE ME TOMORROW -
Morningside Drive—Copperfield
15 STAR TREK~The Charles Randolph Grean
Sounde—Ranwood

Diseo Adtion
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Colony Records (New York)
Retail Sales
This Week
1 JUMP FOR JOY/I COULD HAVE DANCED
ALL NIGHT-Biddu Orch.—Epic
2 SALSOUL-Salsoul Orch.—Salsoul (LP)
3 LADY BUMP/THE LADY BUMPS ON—
Penny McLean—Atco
4 SMILE-Simon Said~Atco
5 THAT OLD BLACK MAGIC—The Softones—
Avco
6 TELL THE WORLD HOW | FEELABOUT CHA'
BABY—Harold Melvin & the Blue
Notes—Phila. Intl (LP)
7 LET'S GROOVE—Archie Bell & The Drells—
TSOP (LP)
8 EXTRA, EXTRA (READ ALL ABOUT IT)—
Ralph Carter—Mercury (disco version)
9 JOYCE—Papa John Creach—Buddah (single
version)
10 ONE FINE DAY ~Julie Budd—Tom Cat
1 MIG(T]};Y) HIGH—-Mighty Clouds Of Joy—ABC

12 SHARE YOUR LOVE—['se Dee Sharp—
TSOP (LP) -

13 INSIDE AMERICA—Juggy Murray Jones—
Jupiter

14 AFR&%?\N SYMPHONY —Henry Mancini—

15 WILLYOU LOVE ME TOMORROW—
Morningside Drive—Copperfield

Melody Song Shops
Retail Sales
(Brooklyn, Queens, Long Island)
This Week

1 TELL THE WORLD HOW | FEEL ABOUT CHA’
BABY—Harold Melvin & the Blue
Notes—Phila. Intl (LP)

2 INSIDE AMERICA~Juggy Murray Jones—
Jupiter

3 MIGHTY HIGH/EVERYTHING IS LOVE—
Mighty Clouds Of Joy—ABC (LP)

4 ELUSIVE-Babe Ruth—Capitol

5 THAT OLD BLACK MAGIC—The Softones—
Avco

6 THE LITTLE DRUMMER BOY—Moonlion—
PP

7 SHARE YOUR LOVE—Dee Dee Sharp—
TSOP (LP)
8 THANK YOU BABY FOR LOVING ME—-
Quickest Way Out—Philly Groove (WB)
9 EXTRA, EXTRA (READ ALLABOUTIT)—
Ralph Carter~Mercury (disco version)
10 SALSOUL-Salsoul Orch.—Salsout (LP)
11 LET'S GROOVE—Archie Bell & the Drells—
TSOP (LP)
12 AFRICAN SYMPHONY—Henry Mancini—
RCA
13 LADY BUMP/THE LADY BUMPS ON~
Penny McLean—Atco
14 PEOPLE POWER—Billy Paul—Phila. Intl
(LP)
15 1 LOVE MUSIC/UNITY—-The 0'Jays—Phila.
Intl (LP)

Top Audience Response Records
In L.A./San Diego Discos

This Week
1 SINGA SONG—Earth, Wind & Fire—
Columbia (LP)
2 DO WHAT YOU FEEL~Atlanta Disco Band—
Ariola America (LP)
3 LADY BUMP—Penny McLean—Atco
4 SALSOUL-Salsoul Orch.—Salsoul (All

Cuts) (LP)
| LOVE MUSIC~0'Jays—Phila. Intl (LP)
BABY FACE—Wing & A Prayer Fife & Drum
Corps.—Wing & A Prayer
LOVE TO LOVE YOU BABY—Donna
Summer—0asis (LP)
8 DRIVE MY CAR—Gary Toms Empire—P.I.P.
(Disco Edit)
9 EXTRA, EXTRA (READ ALL ABOUT IT)—
Ralph Carter—Mercury (Disco Version)
10 WALK AWAY FROM LOVE—David Ruffin—
Motown
11 ON THE REAL SIDE—Mighty Clouds Of
Joy—AVC (LP)
12 THAT OLD BLACK MAGIC—The Softones—
Avco
13 ONE FINE DAY—Julie Budd—Tom Cat
14 INSIDE AMERICA—Juggy Murray Jones—
Jupiter
15 TRY TO HOLD ON—Bobby Moore—Scepter

~ oo

Detroit’s Olympia Nixes Disco Dance

DETROIT-A disco dance slated
for the Olympia arena here Dec. 19
was stymied when the Olympia’s
management backed down on pro-
moting the event.

The dance, “Disco Detroit—Mo-

tor City Unlimited.” was to have
been co-promoted by the arena and
local public service radio station
WDET, which was looking to use
the dance as a fund raiser for its
broadcasting activities.

Discos

Club
~—Dialog

By TOM MOULTON

NEW YORK-Without a doubt, the music of
Philadelphia 1s the strongest influence on the
disco market these days. A quick glimpse: The
0'Jays with their recent No. 1 disco audience re-
sponse record in “l Love Music” (PIR); The
Mighty Clouds of Joy's current No. 1 disco rec-
rrd "Mighty High” (ABC), which was mixed at
Sigma Sound; Harold Melvin & the Blue Notes,
the Salsoul (rchestra and Archie Bell & the
Drells all with songs on the disco listing; and
Billy Paul and Dee Dee Sharp both with records
fast gaining acceptance at the club level. Indica-
tions are, too, that the city's musical influence is
going to continue well though 1976.

A new City Limits LP is coming, as well as one
from Eddie Kendricks, produced by (Norman)
Harris Machine. The album has seven strong
disco cuts, including “On My Way" and “All My
Love,” both very melodic and uptempo; “It's
Not What You Got,” 4:09 in length and with a
good rhythm break; “He's A Friend” and
“Chains,” uptempo and pop oriented; | Won't
Take No For An Answer,” Motownish; and “Get
It While It's Hot,”" featuring the Hustle sound.
Overall, the album stacks up as one of the
strongest commercial efforts from Hendricks to
date, and one wouldn't be surprised if it au-
gured a quick return to the studios for more of
the same.

Buddah, reportedly, is getting heavily into
the disco flow, especially with its new 12-inch
disco disk. The label is rush releasing “Merry-
Go-Round"” by Philadelphia’s Monday After this
week, while next week Andrea True's “More,
More, More” is scheduled to ship.

The latter disk has quite a different sound in
that it has more of an import feel (from France
or Germany, say) than what you'd might expect.
The sides were cut 1n Jamaica, and their strong
sensuality should have strong appeal to spin-
ners.

The Southern California Disco DJ Assn. 1s
gathering steam and, for those interested. con-
tact can be made with the group through Jane
Benton at 8265 Sunset Bivd., Los Angeles
90069. The phone number there is (213) 650-
8905.

Bruce Morrow For
TV Disco Special

NEW YORK-—"Bruce Morrow
Disco.” a one-hour television spe-
cial. was taped at Wednesday’s Dis-
cotheque here Dec. 17.

Produced by BMT Productions,
the show features such acts as B.T.
Express, the Crown Heights Affair,
Herbic Mann and the Family of
Mann, Melissa Manchester. Ben Ve-
reen and Gleria Gaynor.

While there are possibilities that
NBC will air the show, BMT's game
plan is for domestic and inter-
national syndication.

Morrow. long known as radio disk
jockey Cousin Brucie, has also been
appearing on NBC's New Center 4
show as a reporter on the current
music scene.

Club Growth

® Continued from page Y
will continue to generate a healthy
buck.

Record-wise, discos will maintain
their reputation for breaking new
artists (something we can all ap-
plaud) and will also grow as promo-
tional vehicles for label mapketing
strategies.

They will continue as an early
warning signal for radio program-
ming as well.

It’s also enevitable that bad public
vibes will be tagged on as fast buck
operators look to grab a piece nf
the pie without concern for the qual-
ity of the music, or avoid efforts 1o
come up with that which is creative.

However, the disco ball seems un-
likely to be dropped. True, late-
comers and followers will step aside,
but discogoers are a hardy bunch
and will continue 1o do their thing
out of the spotlight’s eye.
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DJ SAVARESE

Clubs Will Become
“Total Environments’

By JIM MELANSON

NEW YORK—You can no longer
consider disco as a “one-level form
of entertainment.” says Tom Sav-
arese, DJ at the 12 West Club here.

Savarese. looked upon by many as
one of the leading spinners on the
scene. feels that the changes—sweep-
ing away the notion of a disco as
we've known it—have already be-
gun.

What's coming? Total entertain-
ment environments. according to the
31-year-old Savarese. Places where
people will be able to find a mixture
of the arts. from dance. to live musi-
cal performances. to film. to theater,
to fashion. to refined light shows
and/or to just boogieing to the latest
hot disco disks.

An inkling of what’s ahead very
well may have sprouted its head
from Dec. 12-14 at Savarese’s own
club. when such performers as the
Harkness Ballet Troupe. members of
the cast from the Broadway musical
*“Chorus Line.” Gloria Gaynor. co-
median Robert Klein and a host of
other acts joined together for 2%
nights of entertainment for the ben-
efit of the city coffers.

Notably. the members of the Hark-
ness came to dance to whatever
Savarese decided upon playing.
reinforcing the almost feudal control
a well established player has over his
dance floor domain.

At his craft for a little over three
years now. Savarese is outspoken on
many areas of the disco world.
Mainly. he says, because he feels
that he’s reached an earlier set goal
of becoming “the biggest and the
best DJ around.”

And, if pay can reflect one’s
achievements. he might be right, as
he brings down $200 a night for the
three nights (Wenesday. Friday and
Saturday) he works the Greenwich
Village disco. The club is also open a
fourth night during the week—Sun-
day.

A successful spinner has to keep
“evolving and moving™ when it
comes to music. he explains. It's cus-
tom. he says. for him to listen to new
records upwards to several hours a
day, just to make sure that he's
ahead of what's already popular on
the dance floor. He even tapes each
night's performance for listening the
next day when he checks to see
whether he can further enhance the
musical flow being delivered.

It might sound like a lot of unnee-

essary work. but not for a job that
Savarese would rather define as an
art.

And. as any art, disco spinning
has its tricks, like never slowing the
evening’s pace down with a record
the dancers aren’t familiar with: like
being constantly on the watch for
“sound changes™ (musical hooks
which permit a spinner to move into
another record without breaking
stride) and like slowing down or
speeding up certain commercial ver-
sions so that dancers can turn-on in
a dance sense. Savarese explains.

How does Savarese feel about to-
day’s dance music—still the most im-
portant ingredient in any disco?
“There’s been a lull for some time
now.” he says. "but | think that a
whole new sound will break out next
year.”

He savs that, with a few excep-
tions, the current trend of “re-mak-
ing old standards for the discos is ap-
palling. We have too much
ingenuity in this country to rely on
oldies.™

Import-wise. Savarese says that a
number of European disks are
“hot.” They've begun to realize
overseas that there a strong disco
market here that can break records,
he states.

As for domestic labels. Savarese is
pleased with the strides that have
been made between record com-
panies and disco DJs in the area of
providing promotional copies, test
pressings and. now, the new 12-inch
disco disks a number of labels are
using. Still. though. he feels that
there is room for improvement.

One example would be with the
12-inch disks. which provide “great
fidelity for club play. but which also
adds to the number of records we
have to carry.” He'd like to sce up-
wards of three cuts puton the special
records. and not just one as is custom
now.

He would also like to see record
companies broaden their service to
DJs because “quite often they feel
that a song isn’t geared for the dis-
cos. when in reality it is.” That kind
of a judgment should be left to spin-
ners, he continues.

Labels also push records afier
they're on the charts, and by then
they could have long been left be-
hind by many of the DJs. he ex-
plains. Savarese. himself, has

(Continued on puge 23)

DISCO STARTER
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" Special
Discount $895
Price . . . u

LIGHTING PACKAGE

Contains All These Special Effects:

PORTABLE CONTROL PROGRAMMER
to play lights manually, pulsating effects
created by running fingers back and forth
over momentary switches

10 ADJUSTABLE ANGLE SPOTLIGHTS

w/TEN 75W REFLECTOR COLOR LAMPS
FLASHING COLOR STROBE

HI INTENSITY ADJUSTABLE SPEED
STROBE

AUTOMATIC BUBBLE MACHINE
w/Gallon Bubble Juice

KALEIDOSCOPE PROJECTOR
12" MIRROR BALL compiete
w/2 SPOTLIGHTS w/COLOR DISKS

Delivered
U.S.A.

Disco Special Effects Specialist
Write For Free Forty Page Catalog

Iimes Square
Theatrical & Studio Supply Corp.
318 West 47th St., New York, N.Y. 10036

Tel: (212) 245-4155
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_ SoundWaves

By JOHN WORAM

NEW YORK-—Electret micro-
phones seem to be finding wider ac-
ceptance and application in record-
ing studios, judging by the number
that have been recently introduced.
Not the name of some new micro-
phone manufacturer, electret sig-
nifies a special type of condenser mi-
crophone, in which external power
requirements have been greatly sim-
plified.

Not too many years ago. the con-
denser microphone was a rather
bulky affair, due to its built-in
preamplifier, complete with a vac-
uum tube. Each such microphone
required an external power supply
and a special multi-conductor cable
from the supply to the microphone.

Transistor technology simplified
things by eliminating the tube’s re-
quirement of a filament voltage.
Still, it needed a DC voltage to
power the preamplifier and charge
the capacitor/diaphragm. Now, so-
called phantom powering allows the
microphone to receive its DC over
the same lines that send the audio
signal to the console.

A master power supply. built into
the console, powers the condenser
microphone when it is plugged into
any regular microphone input in the
studio. Although this is a notable
improvement over vacuum tube
condensers, the microphone still de-
pends on the power supply for its
successful operation.

The electret principle goes one
step further, as the diaphragm is per-
manently charged at the time of
manufacture. Power requirements
are therefore greatly reduced, and
the microphone may be operated
over a long time period by a small
mercury battery within the micro-
phone’s casing. Since no external
power supplies are required, the
electret is as easy to use as any dy-
namic microphone.

The AKG C-500 system is one ex-
ample of the latest in electret micro-
phone design. The system consists of
a basic powering module, contain-
ing the battery housing, related cir-
cuitry, an output transformer and
standard 3 pin microphone plug.

The entire module is just 4%
inches long and less than | inch in
diameter. Depending on the appli-
cation, a uni- or omni-directional
capsule is screwed onto the pow-
ering module, and the microphone is
ready for use. Each capsule contains
its own built-in preamplifier, and a
lavalier, as well as a shotgun capsule
are also available.

The powering module retails for
$60, with capsules ranging from $45
to $85.

Sennheiser makes a similar sys-
tem, with omni-, uni- and shotgun
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capsules available. Like the AKG
system, the Sennheiser electret may
also be operated over most phantom
power supply systems. should the
user prefer to do so. If the micro-
phone is to be operated from the in-
ternal battery, a built-in LED veri-
fies performance by flashing when
the microphone is turned on.

As with many other recent inven-
tions, electret technology has been
around for quite a few years, in
theory if not in application. In a re-
cent Microphone Facts bulletin,
Electro-Voice senior engineer Alan
Watson points out that the electret
concept was first suggested by Mi-
chael Faraday in 1839 (No, he didn’t
say 1939). Before the turn of the cen-
tury, the term “electret” was coined.
and in the 1920s, the Japanese devel-
oped an electret out of wax—the only
suitable material at that time.

During World War Il the Japa-
nese tried the wax electret in a field
communications microphone. In the
jungles of the South Pacific, it
proved to be a notable disaster, and
although it probably didn’t lose the
war, it didn’t help win it either.

. It was not until the 60s that scien-
tists at Bell Labs developed the elec-
tretinto a reasonably reliable device,
although some early imported mod-
els were quickly withdrawn, due to
long term stability problems.

The latest electret from Electro-
Voice, its model CS 15, is designed
as a professional grade microphone.
In fact, it has been used quite suc-
cessfully onstage at Caesars Palace
in Las Vegas. Sound director Dave
Rogers reports that the microphone
is well suited for hand-held oper-
ation—something that may not be
said about many condenser micro-
phones. In addition, he finds that he
can get a little more gain before
feedback with the CS 15, which is al-
ways important in p.a. work.

The Electro-Voice CS 15 brings
the electret condenser microphone
around almost full circle, since it
may not be powered from an inter-
nal battery. Instead, an external bat-
tery-operated power supply may be
inserted in the microphone line at
any point between the console and
the microphone, or the microphone
may be phantom-powered, as with
the other electrets covered in this
column.

TEAC has also introduced a line
of electrets, for pro and semi-pro ap-
plications. Its ME-120 comes with
interchangeable omni- and uni-di-
rectional capsules, and a low end
roll-off switch for voice and other
close up applications. The ME-50 is
a lower priced cardioid-only micro-
phone, equipped with a Y%-inch
phone plug. [t may be wired for low
or high impedance operation.

Manufacturers still aren’t talking
about the manufacturing details in-
volved in electret microphone pro-
duction. For the moment, their tech-
niques of permanently charging an
electret with several hundred volts
are “trade secrets.” Nevertheless,
one company has published some
test reports which predict that a re-
liably useful permanent charge
should last for about 100 years, un-
der reasonable conditions. I'll let
you know.

* * *

Information on latest develop-
ments from equipment manufac-
turers, research engineers and studio
owners is encouraged. Send to John
Woram, Billboard, 1 Astor Plaza,
New York, N.Y. 10036.

SoundBusiness
. StudioTrack

Studios High
On New Year

® Conrinued from page 4

heavy bookings through even the
traditionally quiet months of Janu-
ary and February.

While 24-track has been a fairly
good-sized part of the New York
and Los Angeles scenes for the past
year and has made steady inroads
into Nashville, many in the business
feel this is the year when 24-track
will come into its own, not simply as
something artists and producers
request, but as a tool they under-
stand.

Automation Is seen as the coming
thing by some and is seen as a con-
cept which is simply not sufficient at
the current time to suit all needs by
others.

And while most studio executives
do not have a great deal to say con-
cerning rate increases, rising prop-
erty taxes, electrical bills and so
forth around the nation are almost
forcing owners to increase rates.

Ron Trowbridge of Wally Hei-
der’s in Los Angeles says he is not
planning any drastic changes re-
garding equipment, but he does
point out that 24-track is becoming
even a stronger factor than ever.
“We are also quite busy. and expect
to remain so throughout the coming
year,” he adds.

“We're pretty well booked up for
January and I think it’s safe to say
that we're good and swamped. The
remote units are also heavily
booked. and it looks like most major
artists are planning things way
ahead for 1976.”

Trowbridge also points out that it
is not only the major Los Angeles
studios, but many of the smaller
ones which are experiencing an un-
usually busy season.

Kent Duncan, owner of Kendun
in suburban Burbank, is heavily in-
volved in both mastering and
recording. “As far as the business
end of things is concerned,” he says.
“we’ve doubled sales every year for
the past five years. And while no-
body can expect that to keep up for-
ever, we are certainly looking for an-
other jump in 1976.

“We will be expanding during the
year,” he adds. “We have taken the
building next door to our original lo-
cation and built new offices, spend-
ing $100,000 just for that. A new
Westlake cutting room is also in the
building, and room for a new studio,
which will go in within a year.

“As far as mastering is concerned,
I see no real technical revolutions
coming up. We have, however, com-
missioned two mastering consoles,
and the circuitry is really what you
would call circuitry of the 70s.

“A lot of the technology in con-
soles is coming from the space pro-
gram, because they need things
small and so dowe. It used to take 10
years for this information to filter
down to the studio level, but that
time lag is now down to only two or
three. One reason is that a fair
amount of engineers are coming
from the various space program into
studio work.”

Duncan also expects more 24-
track work throughout the industry,
and notes that 80% of his work is in
that medium. He also feels automa-
tion is here to stay. pointing out that

at least half his mixing is automated.

Video capabilities will be a feature
of his new studio. He also looks to
the continuing demise of the big
budget LP, feeling that “the guys
who can bring in an LP on budget
are the guys I think the labels will

turn to in the coming year.”
Roy Cicala at the Record Plant
(Continued on page 23)
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By BOB KIRSCH

LOS ANGELES—Down in
Miami, PBS station Channel 2
recently rolled its cameras into the
Criteria Recording Studios to film a
half hour special showing and ex-
plaining the inner workings of how a
record is created and produced.

The show was produced. as part of
a series known as “Fusion,” by Mike
Praeger. The series has recently been
picked up for national distribution.
Featured on this particular 30 min-
utes was singer/songwriter Bill
Seighman. Mack Emerman, presi-
dent of Criteria, is featured as both
producer and engineer. Stephen J.
Nicholas is featured as co-producer.
Seighman is currently at Criteria
putting together his first LP, with
Emerman and Nicholas handling
production and engineering. Seigh-
man has written songs for Roberta
Flack and Marvin Gaye.

* * *

For those of you who remember
some of the big groups of the mid
'60s, the Beau Brummels are sure (o
spring to mind. Besides lead singer
Sal Valentino, songwriter, guitarist
and harmony vocalist Ron Elliott is
also remembered, primarily as one
of the best and most underrated
writers of that particular period in
rock. Well, Ron is back with a new
group known as the Giants and the
band is recording in Los Angeles at
Larrabee Studios. Other members of
the group include Juan Platania
(who once played with Van Morri-
son) on guitar, Bruce Gary on drums
(he once played with Jack Bruce),
Carl “Flick” Rucker on bass (a for-
mer member of the Butts Band and
lead singer Laurie Kaye Cohen. John
Nagy is handling production on the
set and Ron will be writing the mate-
rial.

* * *

Down in Nashville, Booker T.
Jones is set to produce the first RCA
LP from the Memphis Horns.
Recording at the RCA studios, Jones
is producing the set for the Horns’
Truckin® Productions. There’s ac-
tually kind of an interesting history
behind the project. Booker T., of
course, was the leader of the highly
successful Booker T. & The MGs,
and the group’s first job was to act as
rhythm section for the Mar-Keys, a
group formed by Wayne Jackson,
currently leader of the Memphis
Horns. The group enjoyed a number
of major hits and toured the U.S.
and Europe extensively before dis-
banding and later reforming, with
primarily different members, as the
Memphis Horns. This is the first stu-
dio effort by the Horns in years,
though they have performed on
scores of gold LPs, including efforts
by Aretha Franklin, Elvis Presley, Al
Green and Otis Redding. The Horns
have also toured with Stephen Stills,
the Doobie Brothers and Rod Stew-
art & Faces. Other members of the
group, as well as Jackson on trum-
pet. include James Mitchell on sax,
Andrew Love on sax (recognized as
co-leader with Jackson), Jack Hale
trombone and Lewis Collins on sax.
The rhythm section is made up of
Bobby Manuel and Michael Toles
on guitar, Errol Thoms on bass, Les-
ter Snell on keyboards and Willie
Hall on drums.

* * *

Mark Rashkow, Chicago guitarist
who has played with a number of
name local groups in the past, has
now formed Chicago Sound Co. to
specialize in the repairing of amps
and speakers. Though a fairly new
addition to the business, the firm has

already been called in to offer last
minute help for such groups as the
Cryin’ Shames, the Rhinestones and
Styx.

*  x %

In notes from around the country:
Jerry Corbetta is wrapping up his
first solo LP at Western United Stu-
dios in Los Angeles. Also at the stu-
dio is Corbetta’s group, Sugarloaf. -
Corbetta is handling production,
with help from Jay Lewis. The
Doobie Brothers are at Warner’s
Recording Studio in Burbank with
Ted Tempelman handling produc-
tion chores. Al Green is in the Hi
Studios in Memphis with Willie
Mitchell adding his distinctive pro-
duction touch.

At the Heritage Studio in Los An-
geles, Tret Fury is in cutting with
producer Morgan Covett and engi-
neer Randy Nickolaus. Musicians on
the date include Earl Palmer on
drums, Ray Pulman on bass, Tom
Hensely on piano and Herb Peter-
son on guitar. Also being cu: at the
studio are some Army spots for the
Film Factory, with Gene Weed han-
dling production.

* * *

In Cleveland, the Agora Club has
just finished construction of a quad
studio, in addition to the 8-track and
l6-track studio already featured in
the club. The first “Live From The
Agora” broadcast was mixed
recently for broadcast over WMMS-
FM. The studio is on the second
floor of the facility, with lines
directly from the stage mixer to the
studio. First artists to be recorded
through the new facilities were
Streetwalker and Manfred Mann.
Hank LoConti is owner of the Ag-
ora, and he reports that the quad
equipment is Sansui.

* * *

Down at the Starday Studios in
Nashville, Four Star has been in cut-
ting singles for Scott Summers with
Dana Thomas engineering and Jean
Zimmerman producing. David Heav-
ner has been cutting for Sing Me
Music and Benson Publishing has
been cutting Life Action, Regenera-
tion, the Smite Singers, Free Spirit,
the Steve Adams Trio and Dallas
Holms. Phil Johnson has been han-
dling most of the production and
Bob Clark has been behind the con-
sole for the whole batch. Paragon
Music has cut Sammy Hall and the
Lanny Wolf Trio, with Bob
McKenzie producing and Lee
Hazen at the boards.

* * *

At United Sound Systems in De-
troit, Goodness has been cutting
with producer Calvin Simon and en-
gineer Jim Vitti, working on a movie
score. Johnny Taylor is in working
with producer Don Davis and engi-
neers Ken Sands and Vitti. Marilyn
McCoo and Billy Davis (who hap-
pen to be two ex-members of the 5th
Dimension) have been busy with
Davis and engineers Davis, Vitti,
Sands, Pete Bishop and Bon Blana.
George Clinton is in cutting some
material for Back Stage Music, and
Harvey Yates is doing work for Neo-
stat Publishing. Lori Jacobs is the
artist Yates is working with. Jeannie
Reynolds is in cutting for Grooves-
ville, with L.J. Reynolds producing.

* * *

Carl Carlton has wrapped up his
latest LP at Philadelphia’s Sigma
Sound Studios, with Bunny Sigler
handling production and Jim Gal-
lagher, Jay Mark, Kenny Present
and Arthur Stoppe engineering.
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COMPRESSOR/LIMITER

She’s got a compression ratio you can set anywhere from 1:1 to infinity.
And she’s got a very low distortion figure even at high compression
ratios. You can set her threshold from —38 to +12 dBm, and her two red
LEDs let you know whether she’s above or below threshold. Her meter
range is from —40 to +20 dB, and you can set her meter zero at any line
level between —10 and +10 dBm. Her illuminated meter is switchable to
read input, output, or gain change.

She uses true RMS level detection, which you know is more relia-
ble and accurate than other methods. IHer dynamic range is enormous
and her noise contribution practically negligible. IHer output is auto-
matically ground loop compensated and she is protected against turn-on
and tum-off transients. She is beautifully packaged and small enough
that you can take her with you wherever you go. Or you can bolt her into
the rack where she’ll give you a lifetime of faithful service.

You're going to love this little mother, especially when you leamn
her price. She costs only $300.00, which is a lot less than you pay for
those other mothers. She’s available now at your dbx professional equip-
ment dealer’s. For complete spec information including the little mother’s
measurements, circle reader service card or contact:

dbx, Incorporated
296 Newton Street
Waltham, Mass. 02154
617/899-8090
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Campus

New Acts: Colleges Vital

® Continued from page 8

its continued sophistication and pro-
fessional approach, it would be safe
to say from the input of many ob-
servers, that the future looks bright.

College students 'still continue to
program well using a taste of every-
thing. For this reason, diskeries still
utilize many promotional plans
keeping campus radio in the fore-
front.

Even though the professional ra-
dio market is still very tightand hard
to break into, there appears to be a
new flux of students—fresh off the
campus—who are being accepted for
jobs purely on the programming
creativity they displayed while in
school.

Campus concert producing is an-
other story. While there is still a lot
of money floating around for these
dates, the creative programming of
student bookers appears to be on the
decline, according to several agents.

These talent sellers don’t seem to
mind as much about the volume of
sales, as much as they do about the
apparent epidemic of apathy in stu-
dent entertainment committees.

Several years ago, a person could
find any type of concert on a
campus—thereby feeding the needs
of his or her respective student body.
Even on a small college campus, it
was not unusual to see and hear a
taste of everything—from blues to
jazz to bluegrass to rock to folk to
classical to country to soul.

Thd outlook for the future, as re-

Vegas Gets
2,000 Seater
For Shows

By HANFORD SEARL

LAS VEGAS—The first college
facility for the performing arts in
this fast-paced town was revealed
Dec. 15 at the 7,000 student campus
of the Univ. of Nevada, Las Vegas.

A 2,000-seat structure, the Ar-
temus W. Ham Concert Hall, will of-
fer world renowned musicians in a
seven-concert series starting next
October with the Melbourne Sym-
phony.

The $4.2 million building is tar-
geted for completion this summer
and will be ready for the other artists
who will include Isaac Stern, the
Tokyo Symphony. John Clifford
and the Los Angeles Ballet, the
Prague Chamber Orchestra, the Pol-
ish National Radio Orchestra, Utah
Symphony and pianist Richter-
Haaser.

“This is an opprotunity for us to
bring outstanding music not only to
the university community but to all
of Southern Nevada,” says Dr. Don-
ald Baepler, UNLV president.

The concert hall main floor will
seat 1,500 with another 500 balcony
seats and all seats will be elevated
for excellent viewing, according to
Charles Vanda, concert hall pro-
gram director.

“Each program will be different
and exciting,” reports Vanda. “Our
first series will concentrate on the
classics. It will be the first time a
symphonic series will be available
for evening viewing.”

The university concert hall fol-
lows the announcement several
months ago of a $10-million. 7,500-
seat Theatre for the Performing Arts
now under construction at the Alad-
din Hotel on the Strip.

Completion of the new Aladdin
facility is June I, just prior to the
campus edifice opening,.

gards the diversity of programming,
looks glum. Outside of several
schools, the majority are just con-
cerned with bringing in the biggest
pop acts they can afford.

This has always been a mistake,
according to one talent agent asking
not to be named.

“On a college campus, students
can appreciate a taste of everything

‘and for that reason, the elected or

appointed committee of student
bookers should be responsive to
their needs, although they some-
times don’t seem to look at it this
way,” he says.

“There is definitely nothing
wrong with a school that wants to
book a $25,000 per night attraction,
but when you break down that cost,
it is more viable for student needs to
stage a folk, bluegrass, blues and/or
jazz festival.”

Even with some schools adhering
to a rigid schedule of booking one
big show, instead of three smaller
ones, students are being much more
cautious and slower in their buying
habits. Unlike the past few years,
when a school was quick to buy an
act they wanted at the designated
price, student talent buyers today
are looking for the best deal they can
get.

Most of the top talent agencies
concur on this fact it takes several
follow-up calls to get the school to
commit itself for a date.

Something to keep an eye on is the
presence and growing importance of
professional promoters. These indi-
viduals have the capital and contacts
to present major attractions on
campus, many times at little or no
expense to the school. While the ad-
ministration of some schools forbid
contact with professional promoters,
many schools are taking the time to
talk and listen to these people.

Musical trends almost always get
their first introduction on the con-
fines of college campuses. In fact,
many of today’s top acts gained their
first taste of a concert audience play-
ing on the college circuit.

If anything looks like it’s waning,
it's European rock, which surged to
the forefront several years back. Un-
til this past year, it was perhaps the
most prevalent provider of new acts
for the college circuit. The sudden
decline can possibly be attributed to
one major occurrence—the lessening
of places for these groups to start in
their native lands.

Musical forms on the up-and-up
are jazz, which has a large share of
crossover artists capable of captur-
ing a wide variety of audiences; reg-
gae, which is a music of the future
just starting to see the light of day;
the boom of singer-songwriters like
Barry Manilow, Neil Sedaka,
Phoebe Snow and Janis lan: coun-
try-rockers like Waylon Jennings,
Jessi Colter, Willie Nelson, Michael
Murphy, Linda Ronstadt, Emmylou
Harris and the Eagles: and disco
sounds like B.T. Express, K.C. and
the Sunshine Band, Silver Conven-
tion and countless others.

If there is any one general trend
on campus bookings. it’s the leaning
toward softer sounds, because
people want to listen instead of rock-
ing out. There is still a growing au-
dience of students who would rather
dance and bounce to the music than
listen, but by-and-large itis now eas-
ier to find a collegiate audience like
it was in the mid-sixties dressed up
and ready to listen.

The college promotion depart-
ment of each record company still
treats this market with kid gloves
and for good reason. According to
the department heads at companies
like Atlantic, A&M and CBS, the

(Continued on page 23)
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Changes On
The Way For
Black Radio

By JEAN WILLIAMS

LOS ANGELES—Changes are
coming in 1976 for r&b or black ori-
ented radio, according tosome of the
country’s (op programmers.

Jerry Boulding. program director
of WCHB, Detroit, predicts 1976
will bring consultants who will pro-
gram various stations. He also says
women are going to become a strong
force in radio.

“FM is where women are going to
find their element.

“Automation is going to become a
major factor in FM radio. And per-
sonality radio will make giant steps
via AM channels. That is. if the sta-
tions combine the right music with
the right personality.” says Bould-
ing.

“1975 witnessed the emergence of
black music as more than a crossover
force.” he continues, “And 1976 will
see the record companies recogniz-
ing this force and following it up
with comparable promotion.

“The labels will stop looking at all
black acts as r&b artists.”

In Chicago. E. Rodney Jones, pro-
gram director of WVON says, 1976
will be the year of automated black
radio stations.” which he claims will
result in the loss of many jobs for
black personalities.

He also says AM and FM stations
will be in constant battles for au-
diences, adding that FM has more
programming freedom.

“AM radio will become broader
in its programming. because not
only does it have FM stations to con-
tend with, it now has discos which
will be even more popular in ‘76
breathing down its neck.” says
Jones.

And on the West Coast. im Mad-
dox, program director of KDAY.
Los Angeles, says: “Formula radio is
going out in 1976.

“The emphasis will be on individ-
ual markets and programmers will
deal with their particular audiences.

“The guy who is most different,
who comes up with something that is
custom tailored to his market will
make or break a station.

“In dealing with the playlists.”
says Maddox. “It’s not the size of the
lists that counts, it's what the pro-
grammers are going to do with them.
Playlists should depend on what
product=is released.

“If there is a lot of good product.
the playlist should be expanded. and
tightened accordingly.”

Sonny Taylor. program director
of WWRL. New York. cites a major
change in black radio for 1976 will
be AM stations involvement in play-
ing albums.

“AM stations are being backed
against the wall and must come with
somcthing different, and | fecel that
change will be in exposing more al-
bum product.” says Taylor.

Another change he says will be in
the announcers themselves. “There
will be a change in the sound of per-
sonalities. They will be more sophis-
ticated and professional.” he adds.

He also says the change in black
radio brought on by women in the
industry will be more evident in the
coming year.

“Women in radio have made us
men change. They are coming with a
smoother/softer sound which is
catching on.” says Taylor.

Billy King, program director of

KSOL, San Francisco, says. “Black
music is the bottom line for the in-

(Continued on page 23)
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(Brown-Wilson), Big Tree 16047 (Atlantic) 50 ) | GOT OVER LOVE—Major Harris 75| 81 4 DON'T LET ME BE LONELY—Nancy wilson
(Finchley, ASCAP) (CB. OSimsmuns, 8. Jefferson), Atlantic 45-3303 {J. Taylor), Capitol 4189
3 3 10 | LOVE MUSIC (Part l)—O'hys a 7 ’ #'Ig ;l/-;'c(r;e;ri’en, BMI) ' (Country Road/Blackwood, BMI}
(K. Gamble, L. Huff), Philadelphia International —Graham Central Station 76| 18| 6 BABY IT'S YOU — Masqueraders
3577 (Columbia) (Mighty Three, BMI) Ehmi{:::’“glgm"}%’e B{;",j’l)s“s (B. Bacharach, H. Davi, Wiliams). Hot Buttered
ﬁ 19| 5 LOVE TO LOVE YOU ﬁ 52| 4 HOLD BACK THE NIGHT — Trammps Soul 12141 (ABC) (Dolfi/United Artists, ASCAP)
BABY —Donna § Baker, Harris, Felder, Young). Buddah 507 " —
(G Moroder, ?" B:I'n;?t:{, D. Summer), Oasis 5003 EG(a)Idee’n Fiae’gce/r;uvi%, é);rll)g) e 77 63 12 .(rsom(;:;”ns LIgsE) 'g:giHJooks.g.%
(Casablanca) (Sunday/Cafe Americana, ASCAP) ﬁ 58| 3 SWEET LOVE—Commodores (séree: Gems-Columbia, BJ.)'
- (L. Richie-Commodore), Motown 1381
U U i (vri‘.LEaNnIt!r's‘oE),Lgu!Eah !:%m(aae(é?rrgxa ASCAP) (Jobete/Commodores, ASCAP)W ﬁ 88 2 ABYSSINIA JONES—Edynn Starr
44 30 11 WE'RE ON THE RIGHT (E. Starr), Granite 532 (ATV/Zonal, BMI)
|15 | 6 | FREE RIDE-taure -
(0. Hartman), Capitol 4184 (Silver Steed. BMI) (Trfnﬂ(r.?sf"'rﬁmuwiﬁ'ﬂ"}'f%? 19076 9 IT'S TOO LATE— johnny “Guitar” Watson
ﬁ 16 8 ONCE YOU HIT (Seepter) (Nickel Shoe/Six Strings, BMI) (). "Guitar" Watson), Fantasy 752 (Jowat, BMI)
THE ROAD—Dionne Warwicke ﬁ 67 3 QUIET STORM —Smokey Robinson 80 | 65 9 I'M (N HEAVEN (Part 1)—Touch Of Class
(). Jefferson, C Simmons), Warner Bros 8154 (W. Robinson. RE. Jones). Tamla 54265 (M. Steals, M. Steals), Midland international 10393
{Mighty Three/Sacred Pen, BMI) (Motown) (Bertam, ASCAP) (RCA) (Diagonal/Steals Bros., BMI)
13 |11 | 10 | WHATS COME OVER fr| s | « PUTIIN T, DOWN TO YOU—Jackie Moore | g1 | 69 | 21 |  T0 EACH HIS OWN~—Fait, Hope & charty
ME —Margie Joseph & Blue Magic (Colgems, ASCAP) (V. McCoy), RCA 10343
(T Mills), Atco 7030 (W.LM.0.T. BMI) 47 42 7 |T'Sg AL’R|GHT (THlS FEELlNG) CH (Yan McCoy/Warner-Tamerlane, BMI)
— Notations
14 14 10 “THEME FROM MAHOGANY” (Do You (C. Jackson, M. Yancy). Gemigo 0503 (Warner ﬁ m YOU—Aretha Frankiin
¥n)ow Where You're Going ) bl 155 gf;;)N(gEY'S(:'e':vrisei/cmwe"»tASTCAP) (. Jacéson‘ M. Vagcy, J Bu;lstEé).PAtlantlc 311
0)— Diana Ross akes you want lo (Jay's Enterprises/Chappell. AP)
(M. Masser, G. Goffin), Motawn 1377 =
(Jobete, ASCAP Screen Gems Columbia. BMI) ':Luf,,t,'zi.)') e (United Artists) 83| 90| 2 TJHaT OLE EILAE:KA Mi‘éég:mms;xs o
. Mercer, e )
26 | 5 | INSEPARABLE-wtae co (it (85 0 thercer, 1 e e 4683 (Famaus. 1504
(C Jackson. M. Yancy), Capital 4193 49 | 34 | 12 CARIBBEAN FESTIVAL—Koot & The Gang ﬁ m HEART BE STILL—Carl Graves
(Jay's Enterprises/Chappell, ASCAP) gge |?:r:|{m’|(qglan&g Tgt'e'1 I();annz), De-Lite 1573 (PIP) (L. Garrett, R Taylor), A&M 1757 (UFO. BMI)
16 |18 | 7 | GOING DOWN SLOWLY—The pointer sist ﬁ et ﬁ
(A. Toussaint), ABC/Blue Thumb 268 e e 61 6 BKOgGILE FE!EPR—SyIvErs tol 4179 = . LSE Sl;o %I_ESIY Gonel 75 (Columbia)
(Wamer Tamerlane/ Marsaint, BMI) §pg”e‘n.v?:é§‘ ASCAP Bl pon B ((smnéme)r' B%cl)s-sm (Cotumbre
ﬁ 21 6 WHERE THERE'S A WILL, 51 |5 | 6 WHAT'S THE NAME OF THIS FUNK : ,
THERE'S A WAY —Bobby Womack (Spider Man)—Ramsey Lewis 86| 711 121 LAY SOME LOVIN
(J. Ford), United Artists 735 (C. Stephey. M. Stewart, D Raheem), Columbia ON ME—jeannie Reynolds
(Chartwell, BMI) 3-10235 (Elbur/Pamoja, BMI) 58’"‘.,.“?’;’- Ca:gg;f;)ca 846
ouble arg,
WY 26 | 5| MAKE LOVE T0 YOUR MIND—sitwines | PX| 66 | 4 |  NURSERY RHYMES '
(B Withers), Columbia 310255 (Part 1)—People’s Choice ﬁ m | NEED YOU, YOU NEED ME—joe Simon
(Golden Withers, BMI) }fLﬂth;"Tﬁ Gilb;m), S0P 8-4773 (Epic/Columbia) EJP ISr';nt!;,(l; Gevvlald‘ ngl;ennedy Spring 163
19713 LET'S DO IT AGAIN—Staple Singers ﬁ Boy i S UGINL
. Bros. 64 4 BABY FACE—The Wing & A Prayer Fif
&m:m;)eng?':om;og e ?abbum col:psAk 1), ew "“& AP '“""10'3 e(AlI tic) 8 % : 10‘::?: nghna:;:gn‘?:.mrmu
. Dawis, st), Wing rayer antic I = i il
ﬁ 32 5 IU%MNG P[)OlNTS—SByE%ne Davis (Warner Bros., ASCAP) (J. Morali, H. Belolo, B Wlhrte':eag;"”
L ham), Dakar 4 K 20th Century 2252
(lulio Brian/Contont, BMI) 13912 %,vgcc'gsn.c{?% dgngmg_“"’““""e (Can't Stop, M)
ﬁ 29| 7 THEME FROM “S.W.A.T.”—Rhythm Meritage (Crystal Jukebox, BMI) ﬁ, m _ ‘
(B. Devorzan), ABC 12135 (Speligold, BMI) ﬁ 83 3 SWEET THING—Rutus featuring Chaka Khan I(NHAAsIr?loﬂj,l;lognﬁps::;‘, ;Em:.:?.xc 3308
2 (22 8 SCHOOL BOY CRUSH—aws (I Maiden, C. Khan), ABC 12149 (Nick-0-Val, ASCAP)
(White, Stuart, Ferrone, Gorrie), Atiantic 3304 el cadiastne PECih)
o el el s e O B e
. R 1 N
23 | 23 7 FUNKY WEEK%ND—Smistics o (Jobete, ASCAP/Stone Diamond, BMI) (Crishell/Mac West. BMI)
(Hugo & Luigi, G.D. Weiss), Avco 466] _
(ho Embassy. ASCAP) A0 | W BRG] P 91| 91| 5| A CHANCE FOR PEACE- Lonsie Liton Smit
24 |17 | 9| WE GOT TO GET OUR THING (ncense. BM) LS i Dutchman 10332 (RCA
( ), Flying )
. TOGETHER—Delis i i ﬁ 68 | 7 g:rsggUSAX/FOR THE LOVE ! (Cosmic Echoes, BMI)
| {). Avery, ). Dean. C. Arlin), Mercury 73 —H
| (Phonogram) (e(;roovesvullel. BMI) (. Roach) zpﬁ,uség;(:,?'fv"v';m..nd 5015 92 | 100 2 TgANK YOU BABY FOR
25 |12 PART TIME LOVE - Gladys Knight & The Pi (Biidesport/libaic i) LOVING ME—Quickest Way Out
I 10 (D Gates), Buddah 513 (Kfpzrsmla",'%xsc;xp)"' e 59 | 47 | 13 %VH%NCGE) ‘2‘""13!?5 Tlchﬁ-xa" McCoy mar:'e"rg)a ’;’sh;llzsﬁ;oo;; SIGS
cCoy). Avco an McCoy/Warner b :
26 [ 13| 13 SOléL TRAIN *75" —Sout Train Gang0 o Tamerlan:, BM1) ! 93| 92 3 PASS THE FELLIN' ON—Creative So
D. Grittey, D. Corneli Soul T 104 A —Creative Source
Espu;l’utz i Agrél:#)us) oul Train (RCA) ﬁ 70 2 m\ELKSO:JLh'Cg: e o Egll Smkesﬁl\ﬁl Thomas), Polydor 14291
~Archie e ells rama, )
ﬁ 33 5 SLIP AND DO [T—Betty Wrignt () Whitehead), TouP . 4774 EEpnc/Columbla) areme
(J. Thompson, E_ Dixon), Alston 3718 (TK) (Mighty Three, BMI) 94| 73 | 8 SIMPLE THINGS —Minnie Riperton
(Cachand, BMI) 61 | 54 9 DRIVE MY CAR—Gary Toms Empire (M. Riperton, R. Rudolph). Epic 850166 (Columbia)
28 | 31 6 EVERY BEAT OF (J. Lennon, P McCartney), PIP 6509 (Maclen, BMI) | (DickieBird, BMI)
MY HEART—Crown Heights Affair ﬁ 74 3 'M NEEDING YOU' 95 m JUST YOUR FOOL~Leon Hayecd
(F Nerangis, B. Britton), De-Lite 1575 (PIP) WANTING YOU—Chuck Jackson (L. Haywood, M. Tynes), 20th Century 2264
(Deiightful, BMI) (A Goodman, H. Ray, W. Morris), All Platinum 2360 J ] (Iim-Ed, BMI)
4 R LEAVE—spi (Gambi, BM!)
fr| « |3 S om wonic | Y| 8 | 2| LET THE MUSIC PLAY— sy whie 9 | ICEp  LADY BUMP—remy wcten
| 3309 (Mighty Three, BMI) (B. White), 20th Century 2265 (F. Levay, S. Prager), Atlantic 7
(Sa-Vette/January, BMI) | (Meridan-Segal/Butterfly, BM!)
ﬁ 36 | 6 | SHAME ON THE WORLD—Main ingredient A
(G. Dozer, K. Lews), RCA 10431 64 | 57 | 14 HOLLYWOOD HOT—The Eleventh Hour 97| 93| 6 I'LL CARE FOR
(Incredibte/Proud Tunes, BMI) (a Cr;gw:), ]C h%ulgeals), 20th Century 2215 YOU—Jimmy Briscoe & The Little Beasers
3135 6 HOT (I Need To Be Loved, Loved, .28 belBlo Bl (PL Kyser, L Stuckey). Pi Kappa 700
65 | 712 3 LOVE STEALING—8obby Sheen (Wanderik, BMI)
hwafg;n;.o’yotm—]l:%? (%rovn;o JBeinds) (F. Johnson, T. Woodford), Chelsea 3034 g
Urichappel. BM1) T @ (Stone Diamond, MY ‘ 98 m SILLY PUTTY —Stanley Ciarke
ﬁ 87 2 YOU'RE FOOLING YOU — Dramatics (8. Clarke), Nemperor 002 (Atlantic) (Clarke, BM1)
32|31 6 ;HaA?‘ESL_IPAR:_ kO: (1. Hester), ABC 12150 (Groovesuille, BMi) % L R Tl L
~Wilson Picke i — Rimshot:
(C. Reid). Wicked 8101 (TK) (Sherlyn. BMI) 67 |60 | 8 nﬁmolTal:)ERAEML!gﬁL(ESOEI"IgEOI:LY—r.un, m' i B e
33 /20| 11 THAT'S THE WAY | Nolan/Chelsea, BMI) l [ (Gambi, BMI)
LIKE IT—KC. £ The Sunshine Band P | 79| 5| AWAYS THERE= sumie Lows mnd Pressue 100 MUSIC MATIC—price

(HW. Casey, R. Finch), TK 1015 (Sheriyn, BMI)

(R. Laws, W. leffrey), Blue Note 738 (UA)
(Fizz/At Home, ASCAP)
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General News

" Soul Sauce_|

® Continued from page 22

dustry. This situation will increase in
1976 because black music is the only
music idiom that’s still expanding.

“I see black music going uptown
in 1976. And I also see an increase in
FM ratings because it’s expanding
through this music.”

And in Shreveport, La., Tim Ja-
cobs, music director of KOKA says,
“Black radio is going to do a 180-de-
gree turn in 1976, playing more pop
records.

“There will also be more music
and less talking on radio.

“Disco music will continue in
black radio and the demand for this
music will increase in the coming
year.”

And Cal Shields, formerly pro-
gram director of KAGB, Los An-
geles says, “Most major r&b stations
will loosen their formats in 1976 be-
cause of the advent of commercial
jazz.

“Young people are more into Her-
bie Hancock, Grover Washington
and other contemporary jazz acts,
and AM radio, in order to hold onto
its audiences, will play these jazz
records, which means opening their
format,” says Shields.

“Good new acts are and will con-
tinue to emerge in the coming year,”
he continues. “And FM stations are
going to force AM stations to play
these new acts.

“The music, as opposed to the art-
ist, is going to be the important fac-
tor in gaining airplay.

“And the quality of material by
established artists will be better, and
produced with more care, because
the new acts are going to be kicking
them in the tail.”

*  x x

Remember ... we’re in communi-
cations, so let’s communicate.

Colleges Vital

e Continued from page 21

college audience is sometimes the
first to pick up on new sounds—
thereby helping to start out an LP.

Although the cooperation being
given college students by diskeries
has been weakening at many com-
panies, a promising sign appeared
shortly before the end of last year.
After a boycott of Warner Bros.
product by many college stations,
the company began a series of talks
with campus music directors and
hopefully solved the problems that
separated the two.

Another new area of expansion on
campuses is the initiation of music
courses in the business area—rather
than in the musical appreciation
end. Schools like Temple Univ. in
Philadelphia and the New School in
New York City are drawing in large
numbers of students interested in
learning the fine points of the music
industry.

Taking into account that last
year’s campus situation was kind of
sluggish in terms of creativity, then
1976 should prove to be a boom in
the areas of concert production, ra-
dio, student talent buying, record
company support of the market, tal-
ent selling and education.

Basil Now Singing
LOS ANGELES—Choreographer
Toni Basil’s singing debut will be
staged at the Roxy Theater Jan. 28.
Basil is best known for her chore-
ographing of Bette Midler and Da-
vid Bowie’s shows.

™~ Sl

Black Music Change Seen

® Continued from page 8

base for several acts, he says, “This
music will now be recognized in its
own right.”

And Tom Draper. Warner Bros.
chief of black music contends that
black product now dominates the
music scene. He adds, “This domi-
nation will be more evident in 1976.

“Soul music is the only music
that’s really selling,” claims Draper.
“It will no longer be r&b, because it’s
really stretching out. And there is no
way for it not to dominate next year.

“This music is now coming from
all sources,” he continues, citing
Motown and Warner Bros. on the
West Coast and CBS, TK and RCA
on the East Coast.

“I feel that more pop artists will
move to the black sound in ’76,” he
says.

On the other hand, Lebaron Tay-
lor, vice president of CBS Records
says he does not see any major
changes in terms of direction for
black music in 1976. However. he
adds Columbia is looking for in-
creased penetration for all its prod-
uct.

“Music in general will take on a
progressive black flavor next year,
and the young black consumer now

represents middle class black Amer-
ica,” says Taylor.

“This particular youth market is
outside the range of just AM radio,”
he continues. “They are more into
music which covers a wider scope
such as mixing jazz with other forms
of music.

“Believe me, CBS is looking at this
closely.”

He cites Earth Wind & Fire as rep-
resenting the epitome of what the
black youth market is looking for in
a group, explaining that Earth,
Wind & Fire covers the entire jazz/
r&b/progressive spectrum.

And Hank Talbert, director of
r&b product for Arista Records, says
1976 will see a larger r&b roster for
the label.

Carol Cruickshank, Talbert’s as-
sistant adds that Arista will become
stronger in the jazz area, coming
with more commercial product on its
jazz acts.

Talbert notes that Savoy Records,
Arista’s newly acquired gospel label,
will also undergo changes in 1976. It
will start with Esther Rolle of “The
Good Times” television series
recording a gospel oriented album.

Savoy’s roster will also be broad-
ened during the coming year.

Studios High On New Year

® Continued from page 20

in New York sees a good business
year ahead, pointing out that he is
booked through March as of now
and adding that his mixdown room
is booked through February.
Twenty-four track also looks good to
him, and he points out that 50% of
his business is in that medium now.

“We're four weeks ahead of last
year now,” he says, “and the remote
business is excellent as well. We will
probably put 24-track in the truck
after we expand the mixdown room
in February. No video, though, be-
cause things are expensive enough.”

Cicala is not a strong believer in
automation, because “it’s not auto-
mated enough for me. And we will
not put any equipment in unless we
can try it first.”

At Village Recorders in Los An-
geles, Dick LaPalm says he is 8%
ahead of last year’s pace and expects
an even bigger year in 1976.

“We will also be adding a lot of
new equipment during the year,” he
says, “and making other changes in
the studio. It’s still the facility that

-attracts the big clients, and they
want a state-of-the-art studio. For

studios that have done well over the
past few years this will be no prob-
lem. For smaller studios it could
present problems.

“In addition, I see the role of the
staff engineer changing,” LePalm
continues. “In fact, he may become a
thing of the past as more and more
producers want to bring in their own
engineers. This could help balance
out any price increases for utilities
and so on, since most studios now
charge for an engineer. I also feel
that the day of the specialist engi-
neer—a man or woman who knows
one particular kind of music—may
be at hand.”

Glenn Snoddy of Woodland
Sound in Nashville points out that
24-track is a definite coming thing,
and adds that he will be expanding
even more in that direction.

“We are also expanding in tape
equipment and consoles,” he contin-
ues, “though we have not moved
very heavily into automation as yet.
People seem to be calling for it, but
that’s it. Business looks encouraging
for the next year, and barring a ca-
tastrophe the industry looks in good
shape for next year.”

Norm Anderson of Columbia
Recording Studios in Nashville, says
he is planning to go more into 24-
track, with a new console due shortly
after the first of the year. “Our busi-
ness is almost 50% in 24-track now,”
he adds.

“People will get adjusted to that
mode soon,” Anderson continues,
“and it should work out quite well.
Business itself is tremendous and I
can’t really believe the activity of the
past few months. It’s totally unlike
last year at this time. Our custom
clients are also getting a lot more ac-
tive and are showing up with a more
positive attitude.”

The one unhappy note sounded
by many is that clients that once
paid within 30 days are now taking
90, and most studio owners and
managers feel it is time to crack
down to a 60-day limit of payment.

Total Clubs

® Continued from page 19

dropped many a No. 1 song from his
first selections, not just because it’s
at the top, but because by then it’s
time to come up with something
new.

While Savarese may find fault
with labels, he also thinks it’s impor-
tant for spinners to “keep in touch
and give the companies feedback on
their records.” He states that he con-
tinually calls promotional staffers to
keep them abreast of reactions to
their respective titles. “On and off, I
call about 40 different labels with
that kind of information,” he says.

Another breakthrough, Savarese
feels, is that club owners are now be-
ginning to realize the effect that mu-
sic can have on patrons and, con-
sequently, are looking for the best
equipment and DJs available. The
first you can buy, but the latter has
to be developed, he offers.

If anything sums up Savarese’s at-
titude on his art and the art of other
spinners is the story he tells of chas-
ing a well know songstress from his
booth because she tried to tell him
what to play. “I told her that when I
saw her onstage I didn’t glide a piece
of paper down telling her what to
sing, so she shouldn’t tell me how to
do my job,” chuckles Savarese.
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Billboard SPECIAL SURVEY For Week Ending 1/3/76

Soul LPs.

E | #STAR Performer—LP's  registering i3
i weatest proportionate upward prog: =
E E - ;?T‘l:m - i i s TITLE
e | = | 5 | Aist, Label & Number = | % | B | Aist Label & Number
E | 3| & | (Dist. Label) E| " x| (Dist Labe))
- -
1| 2| 5| cRaTiTuDE ¥ 40| 4| THE SALSOUL ORCHESTRA
Earth, Wind & Fire Salsoul SZS 5501
Columbia PG 33694 ﬁ
45 3| RATTLESNAKE
‘ ! : E'AJ::L:hi:selljp':ilaolrl‘temallond 124 Ohio) Blayers. (261 CoRty
33807 (Epic/Columbia) Be-tbaurai 28
ﬁ 9 | 5 | WAKE UP EVERYBODY 34|39 3| DON CORNELIUS PRESENTS
Harold Melvin & the Blue Notes THE SOUL TRAIN GANG
| Philadelphia Int'l. PZ 33808 Soul Train BYL1-1278 (RCA)
(Epic/Columbia) |
4| 3 (13 | LETS DO IT AGAIN/ P | o s B
ORIGINAL SOUNDTRACK (Warner Bros.)
Staple Singers with Curtis Mayfield
fiston S Giere Bl 3| 38| 6| HUSTLE TO SURVIVE
ﬁ 7 8  WHO | AM Les McCann_Atlantic SD 1679
Dawid Ruffin, Motown M6-849 S1 !ﬁ " 2| NEW YORK CONNECTION
6 | 6|12 LOVE TO LOVE YOU BABY | ™% Tom Scott, Ode SP 77033 (ASM)
Donna Summer Oasis OCLP 5003 |
(Casablanca) 38| 32| 9| YOU ARE BEAUTIFUL
7 5 | 16  SAVE ME Stylistics, Avco AV 69010
| Silver Convention, Midland
ional BKL1-1129 (RC 49| 3| KICKIN
| [t R ﬁ Mighty Clouds Of Joy, ABC/Peacock
ﬁ 10 | 7  PLACES AND SPACES ABCD 899
Donald Byrd, Blue Note BN-LA549-G
(United Artists) ﬂ 50 | 2| ARCHIE BELL & THE
DRELLS
9 4 7 Ezsbswi?mgglo]?, Kudu 24 S1 Tsop PZ 33844 (Epic/Columbia)
| Mo a1| 41| 6| SAFETY ZONE
10 |12 | 7 {You Bobby Womack. United Artists
Aretha Franklin Atfantic SD 18151 UALAS44-G
11 (11 | 9 | MAKING MUSIC '
| Bill Withers, Columbia PC33704 !ﬁ Y d (s:gawlsss"l‘gzi
12 {13 | 6 | RUFUS FEATURING WandIWESIS100JGEefle)
KHAN
ES:A:?CD 909 43| 31| 8| FROM SOUTH AFRICA
TO SOUTH CAROLINA
13 |14 | 5 | HOUSE PARTY Gl Scott-Heron & Brian Jackson
Temptations. Gordy G6 97381 Ansta AL 4044
(Motown)
|14 (16 | 6 | PiLADELPHIA Freepom | 44| 30| 7| SUPERSOUND
MFSB, Philadeiphia International PZ
B G/ o) lenteiSOHSISD
15 |15 | 8 | MAHOGANY/ 45| 35| 6| HOT CHOCOLATE
ORIGINAL SOUNDTRACK Big Tree BT 89512 (Atlantic)
Diana Ross, Motown M6-858 S1
' 46| 35| 13| VISIONS OF A NEW WORLD
ﬁ 22 3 | SPINNERS LIVE! Lonnie Liston Smith, Flying
Atlantic SD 2:910 Dutchman BOL1 1196 (RCA)
17 (17 [ 20 | HONEY
O weom s (B0 57| 2| TRCE pechs e
(Fhoncgram) (Epic/Columbia)
B2 e Sosme a0 [l 58| 3| rewwer
E
TK 603 Ann Peebles Hi HSL 32091
i | 6| omure o
Blackbyrds, Fantasy F 9490 49| 33| 22| PICK OF THE LITTER
20 | 24 | 22 | INSEPARABLE Spinners, Atlantic SD 18141
Natalie Caole, Capitol ST 11429 50| 48 5| FALLIN' IN LOVE
21 |20 | 10 | 2ND ANNIVERSARY Hamilton, Jog Frank & Reynolds
Gladys Kmight & The Pips, Buddah Playboy PB 407
BDS 5639
) 51 TOGETHER
22| 8| 8| MOVIN ON mﬁeorge & Gwen McCrae
Commodores, Motown M6-848 S1 Cat 2606 (TK)
29 | 4 | WHEN LOVE IS NEW
ﬁ Billy Paul, Phuladelphia Internationat 52| 52 3| ANYTHING GOES
PZ 33843 (Epic/Columbia) Ron Carter, Kuder 25 (Motown)
24 (27| 7| FANCY DANCER 53 YOU GOTTA WASH
Bobbi Humphrey, Blue Note BN YOUR ASS
LAS50-G (United Artists) Redd Foxx Atlantic SD 18157
25 (26 | 8| LUCILLE TALKS BACK |
54 (59| 2| NASTY GIRL
B2 (TR ASCIaBeD £ Betty Davis, Island ILPS 9329
26 | 18 | 7 | GREATEST HITS
Barry White, 20th Century T 493 55( 60| 2| SATURDAY NIGHT SPECIAL
Co N
27 | 28 5 | SHAME ON THE WORLD Norman Connors, Buddah BDS 5643
The Main Ingredient, RCA APL1-1003 56 LOVE ON DELIVERY
28 | 21 9 | JOURNEY TO LOVE Reflections, Capitol ST 11460
C
i R = T SR 57 I LOVE THE BLUES, SHE
HEARD MY CRY
lﬁ 37| 5| TRACK OF THE CAT George Duke, BASF/MPS MC 25671
Dionne Warwicke
Warner Bros. BS 2893 58 FUNKADELIC
30 | 19 3| DRAMA V . 20th Century/Westbound W 216
o panks & The Dramatis, A8C | 59 STRATOSONIC NUANCES
| Blue Mitchell, RCA APL1-1109
31 | 34| 6| WE GOTTA GET OUR 50 -
THING TOGETHER
Dells, Mercury SRM-1-1059 Gene Harris Blue Note BN-LAS19-G
(Phonogram) (United Artists)

ayvog1118 ‘9,61 '€ AHVYNNVT



www.americanradiohistory.com

JANUARY 3, 1976, BILLBOARD

Billboard SPECIAL SURVEY For Week tnding 1/3/76

Biliboard
TopS0

& Copyright 1575, Bili-
board Publications, inc
No part ot this publication
u may be reproduced
stored in a retrieval sys-
tem, or transmitted. in any
form or by any means.

. . electronic. mechanical,
photocopying. recording,
or otherwise, without the
prior written permission of
the publisher

™8

These are best selling middle-of-the-road singles compiled from

E national retail sales and radio station air play listed in rank order.
[X)
2 % s
E 3 x ]
K z 2
£ S = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 3 7 TIMES OF YOUR LIFE
Paul Anka, United Artists 737 (Three Eagles, ASCAP)
2 5 5 FLY AWAY
John Denver, RCA 10517 (Cherry Lane, ASCAP)
3 7 6 SOMEWHERE IN THE NIGHT
Helen Reddy, Capitol 4192 (Almo, ASCAP/Irving, BMI)
4 1 9 COUNTRY BOY (You Got Your Feet In LA.)
Glen Campbel!, Capitol 4155 (ABC/Dunhill/One Of A Kind, BMI)
5 9 5 LET IT SHINE/HE AIN'T HEAVY ... HE'S MY BROTHER
Olivia Newton-John, MCA 40495 (Window, BMI/Harrison/Jenny, ASCAP)
6 6 9 THE HOMECOMING
Hagood Hardy, Capitol 4156 (ATV, BMI)
711 6 STARDUST
Johnny Mathis, Columbia 3-10250 (Belwin Mills, ASCAP)
8 |10 4 BREAKIN' UP IS HARD T0 DO
Neil Sedaka, Rocket 40500 (MCA) (Screen Gems-Columbia, BMI)
9 2 ] | WRITE THE SONGS
Barry Manilow, Arista 0157 (Artists/Sunbury, ASCAP)
10 4 (11 THEME FROM “MAHOGANY” (Do You Know Where You're Going To)
Diana Ross, Motown 1377 (Jobete, ASCAP/Screen Gems-Columbia, 8MI)
11 |15 6 BABY FACE
Wing & A Prayer Pipe & Drum Corps, Wing & A Prayer 103 (Atlantic) (Warner
Bros., ASCAP)
12 |12 7 WINNERS AND LOSERS
Hamilton, Joe Frank & Reynolds, Playboy 6054 (Spitfire, BM1)
13 |13 9 FLY ROBIN FLY
Silver Convention, Midland International 10339 (RCA) (Midsong, ASCAP)
14 8 |10 MY LITTLE TOWN
Simon & Garfunkel, Cotumbia 3-10230 (Paul Simon, BMI)
15 | 18 4 STAR TREK
Charles Randolph Grean Sounde, Ranwood 1044 (Bruin, ASCAP)
16 | 19 6 NOW THAT WE'RE IN LOVE
Steve Lawrence, 20th Century 2246 (Brut, ASCAP)
17 | 22 4 PALOMA BLANCA
George Baker Selection, Warner Bros 8115 (Warner Bros., ASCAP)
18 |16 |12 SKY HIGH
Jigsaw, Chelsea 3022 (Duchess, BM1)
19 123 6 THEME FROM “SWAT"”
Rhythm Heritage, ABC 12135 (Spellgold, BMI)
20 |14 (10 OUR DAY WILL COME
Frankie Valli, Private Stock 45043 (Aimo/Shamier, ASCAP)
21 (17 |10 SKYBIRD
Tony Orlando & Dawn, Arista 0156 (Dramatis/New York Times, BM1)
22 | 20 7 PART TIME LOVE
Gladys Knight & The Pips, Buddah 513 (Kipahutu, ASCAP)
23 | 26 7 THE BIG PARADE
Michae! Allen, Slipped Disc 45288 (Elektra) (Don Kirshner, BMI)
24 | 28 4 | CAN SING, | CAN DANCE
Cotton, Lloyd & Christian, 20th Century 2253 (Michael, ASCAP)
25 |31 3 CONVOY
C.W. McCall, MGM 14839 (American Gramaphone, SESAC)
26 |29 5 ONCE YOU HIT THE ROAD
Dionne Warwicke, Warner Bros. 8154 (Mighty Three/Sacred Pen, BMI)
27 | 21 ] NIGHTS ON BROADWAY
Bee Gees, RSO 515 (Atiantic) (Casserole, BMI)
28 | 39 2 50 WAYS TO LEAVE YOUR LOVER
Paul Simon, Columbia 3-10270, (Paul Simon, BMI)
29 | 24 6 SOMEWHERE IN THE NIGHT
Batdorf & Rodney, Arista 0159 (lrving/Rondor, BMI)
30 (25 [ 11 SECRET LOVE
Freddy Fender, ABC/Dot 17585 (Warner Bros., ASCAP)
31 | 34 3 DEEP PURPLE
Donny & Marie Osmond, Kolob 14840 (MGM) (Robbins, ASCAP)
32 |37 4 EBB TIDE
Love Sounds, Pye 71039 (Robbins, ASCAP)
33 | 42 2 TRACKS OF MY TEARS
Linda Ronstadt, Asylum 45295 (Jobete, ASCAP)
34 (27 (10 THIS IS WHAT YOU MEAN TO ME
Engelbert Humperdinck, Parrot 40085 London (Oceans Blue/Friday's Child, BMI)
35 | 32 8 IN THE WINTER
Janis lan, Columbia 3-10228 (Mine/April. ASCAP)
36 | 41 3 TELL IT LIKEIT IS
Andy Williams, Columbia 3-10263 (Conrad/Qlrap, BMI)
37 | 4 2 CHAIN GANG MEDLEY
Jim Croce, Lifesong 45001 (Kags/Conrad, BMI/Unichappell, ASCAP)
38 | 38 9 SUMMER PLACE '76 (The Theme From a “Summer Place”)
Percy Faith, Columbia 3-10233 (Warner Bros., ASCAP)
39 | 36 8 THOSE WERE THE DAYS
Paul Delicato, Artists Of America 105 (Essex, BMI)
40 | 30 |12 SUNDAY SUNRISE
Anne Murray, Capitol 4142 (Screen Gems-Columbia/Sweet Glory. BMI)
4] | 43 2 SWEET LOVING MAN
Morris Albert, RCA 10437 (Fermata International Melodies/Sunbury, ASCAP)
42 | 44 3 THE LAST GAME OF THE SEASON (A Blind Man In The Bleachers)
David Geddes, Big Tree 16052 (Atiantic) (Tree, BM!)
43 | &7 4 YESTERDAY CAN'T HURT ME 0 di . (i, G
Evie Sands, Haven 7020 (Capitol) (ABC/Dunhili/One Kind, BM!
u | EZEH) INSEPARABLE
Natalie Cole, Capitol 4193 (Jay's Enterprise/Chappell. ASCAP)
45 [ 33 | 13 JUST OUT OF REACH
Perry Como, RCA 10402 (Four Star, BMI)
4 | 35 7 THAT'S WHAT LIFE IS ALL ABOQUT
Bing Crosby, United Artists 700 (Glenwood. ASCAP)
47 | 45 4 WOMAN TONIGHT
America, Warner Bros. 8157 (Warner Bros., ASCAP)
4 w ONE FINE DAYO 54 (RCA) (S G Columbia, BMI)
$  Julie, Tom Cat 10454 ( (Screen Gems-Columbia,
49 m ALL BY MYSELF
v Eric Carméh, Arista 0165 (CAM..USA. BMI)
50 | IEEEED) OVER MY HEAD
\ I Fleetwood Mac, Reprise 1339 (Warner Bros.) (McFleet, BMI)
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Classical ’76 High In Repertoire

® Continued from page 4

to be earmarked for the Americana
bicentennial salute. In the latter part
of 1976 there may be a 20-album re-
lease of more Gold Seal material,
Shepard says.

Shepard says that both Gold Secal
and Victrola are being treated as
separate entities so as not to impinge
on the normal flow of new releases,
which will average about five per
month. Some of these are multiple
sets. In total, roughly 50 releases for
the year are planned.

Shepard says that the year will see
certain concentrations. In January,
the company will focus on “star
power” such as Tomita, Ashkenazy
and Levine. In February “we are
projecting big-star pianists includ-
ing three Cliburn albums and five
new Beethovens by Rubinstein.
March will see a small concentration
on Easter, another album of Sherrill
Milnes hymns and a ‘Messiah’ ob-
tained by Erato. We hope, also in
March, to remnstitute some Victrola,
which s largely vocal but includes
two Beethoven sonatas by Schnabel
never released previously.

“April will be an interesting pot-
pourri month. Planned are records
by Horowitz, Bream, Stokowski and
the Richard Rodgers show ‘Rex.’
‘Pacific Overtures’ another Broad-
way-bound show will be released in
February. Young artists will be the
focus in May, with concentration on
Fodor, Ax, Joselson, Judith Blegen
and the Cleveland quartet. June will
be Americana month. Ten Victrola
albums are involved as well as a Mil-
nes patriotic album; and an opera
done in Kansas City, ‘Captain Jinks
of The Horse Marines.” The Victrola
albums will include reissued Broad-
way shows and 'Rhapsody In Blue,’
played by George Gershwin.

“In the fall will come Mahler’s
‘Third’ with James Levine; Or-
mandy’s ‘Planets,” more Rubinstein
concertos. In October, one or two
operas are planned for release. ‘An-
drea Chenier,” ‘La Forza del Des-
tino’ and ‘L” Amore del tre re,” are
being recorded in the summer and
two will be chosen from these.”

Shepard says RCA will be doing a
lot more recording in the U.S. “We
will be doing at least eight LPs with
the Philadelphia Orchestra in 1976
in Philadelphia. Rubinstein is
scheduled for a recording in Lon-
don.”

Angel Records is planning no
great shift in repertoire or in the

number of releases in 1976. It plans
to release seven Angel recordings,
and one Melodiya/Angel record
(stll involved in the old pact) per
month, according to Mike Allen.
The total projected are 88 full-priced
releases and 22 on Seraphim.

Allen says he is optimistic about
1976. He says that sales were moder-
ately good in the spring and picked
up in the later months. He sees
greater classical sales for 1976 be-
cause, people are becoming more so-
phisticated and demographic factors
point to increased buying interest of
classical records by those just above
the teenage level.

Angel has had a few records that
have spilled into the pop chart more
by accident than design, according
to Allen. The new Sills-Kostelanetz
album is heading that way. He says
and there may be a follow-up in con-
cept with Sills. He says that this is
merely in the discussion stage.

“Thais” will be recorded in the
summer for fall release, starring Sills
and Milnes, with Jean Martinon as
conductor. Another opera “Lohen-
grin” will be released in May and
will feature virtually all new singers
with the exception of Rene Kollo.
Karajan is conductor of the five-
record set. Another opera to be re-
leased (in March) is Bellini’s “Capu-
letti ed i Montecchi.”

The Martinon Ravel series will be
completed with releases in January.
February and April. An Andre Pre-
vin release of “Carmina Burana™; a
three-record set of the complete
Beethoven Cello Sonatas with Jac-
queline du Pre and Daniel Baren-
boim; Angel Romero in two re-
leases, are interesting fare for
February. Angel Romero, Janet
Baker and Yehudi Menuhin are
among artists planned for March re-
lease.

April will see releases by Karajan
with Rostropovich in Strauss’ “Don
Quixote”; Mendolssohn Sym-
phonies conducted by Ricardo Muti.
For May is a three-record set of the
Bach Unaccompanied Violin So-
natas & Partitas by Menuhin. In
June, of note, 1s another Menuhin,
Mozart “Adelaide Concerto,” a
record of Chopin concertos by Gar-
rick Ohlsson. and a recording of Mo-
zart’s “Schauspieldirektor” by Peter
Ustinov.

Columbia Masterworks’ Marvin
Saines sees the entire classical scene
as more interesting. The division will
issue more in the vocal area, he says
and cites the recording of “Luisa

oy

A MARCH TO VICTORY—Robert Conrad, WCLV program manager, and John
Kostick, local promotion manager for Columbia Records, present a library of
Columbia Masterworks classical records valued at more than $1,000 to Ag-
non School, Beachwood, Ohio. The school was the winner in the station’s
“‘Footlifters’ Mystery March contest. Listeners were asked to identify a mys-
tery march played over the station several times a day. Those who correctly
identified the march were then eligible for the drawing. The station received
more than 2,000 entries correctly identifying the Mystery March, Bagley's

‘‘National Emblem.”

www.americanradiohistorv.com

Miller” in March and “The Grand
Duchess of Gerolstein,” set for June.
In July “we have an all-American
release schedule, Modern Works By
Modern Composers, which marks
the bicentennial. Of course, we have
already released the Gunther Schul-
ler ‘March’ record and the Goldman
Band album in this regard.

“We will continue our program of
releasing a big album in the discount
policy four times per year.” Other re-
leases noted by Saines include by
Lazar Berman, a Beverly Sills,
Andre Kastelanetz LP and Barbra
Streisand, “The Classical Barbra.”

Saines sees more “crossover” rec-
ords being released next year. “More
and more young people are attracted
to classical records,” he says. “Mov-
ies have helped and the new film
‘Barry Lyndon’ has music by Vi-
valdi, Handel and others.

“I think it is very difficult to say
where the classical record business is
going at this time,” says Terry
McEwen, head of London Records
classical. “However, the past two or
three years have confirmed a trend
which is heartening to anyone
deeply involved in our industry. The
trend is toward quality. Great per-
formances of the standard repertoire
and brilliant ideas for off-beat rec-
ords are what is selling. The ‘fads’
seem to have died down for the time
being, and if you make a good
record or think up an original idea,
you can be pretty sure it is going to
sell.

“Promotion is the field that re-
mains rather trendy. Where print
promotion was big last year, radio
promotion is big this year, and next
year we may see individual issues of
Beethoven symphonies promoted on
television by the record companies
themselves. The most important
thing about what is happening in
our business is that more good music
is reaching more people than ever
before.”

According to McEwen, next year
London will stress the opera side of
its catalog with a huge series of re-
leases. January brings the release of
“Porgy and Bess,” the first recording
of Gershwin's American opera in
many years.

This will be followed by a new
recording of Donizetti’s “Maria
Stuarda.” Also in store, are a new
“Carmen,” and a “Die Meistersing-
er,” recorded in Vienna, both con-
ducted by Sir Georg Solti.

Others include *“Luisa Miller.”
and “L’Orocolo.” Also “in the can”
are Wolf-Ferrari's “The Secret Of
Susanna,” and “La Favorita” with
Pavarotti and Fiorenza Cossotto. al-
though release plans have not been
finalized.

London will expand its popular
Treasury Series of budget records to
include monophonic releases of his-
torical interest, such as recordings by
Erich Kleiber, Wilhelm Furtwan-
gler, Eduard van Beinum, and Cle-
mens Kraus. These issues will be in
addition to continued releases in the
recently expanded Stereo Treasury
Series and new offerings on the
Richmond Opera label, McEwen
says.

Activities will continue with maujor
orchestral recordings on full-price
London by the Chicago Symphony.
Los Angeles Philharmonic Orches-
tra, Cleveland Orchestra, National
Symphony. Vienna Philharmonic
Orchestra, and Israel Philharmonic
Orchestra.

The Phase 4 Concert Series con-
tinues to develop with recent acqui-
sitions including The Boston Pops
Orchestra with Arthur Fiedler, and
the Israeli pianist Ilana Vered.

(To be continued next week.)
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BORN IN MEXICO
NOW IN

THE U.S. A.

DISCOS MEXICANOS, S. A. ORFEON RECORDS, INC. ORFEON RECORDS
Alce Bianco No. 26 2837 West Pico Biva. 689 Tenth Avenue
Naucalpan ge Juarez, Edo. de México. Los Angeles, Caif. 90006 New York, N. Y.
Tels., 576-83-00 y 576:15-00
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(Note: Raul Cervantes Ayala is one of the most respected music journalists in Mexico, with his column appearing daily in the ‘gcel-
sior newspaper. Besides covering the scene in his native country for more than two decades, Cervantes Ayala has done extensive
traveling throughout Latin America reporting on music activities in those nations. This is an exclusive account of his recollections
over the years—and data compiled from the 1920s—as interpreted and translated by Marv Fisher, Billboard's correspondent in

Mexico).

t seems as if it was only yesterday when the recording
industry was born in Mexico, and thanks to one indi-
vidual, the late Don Eduardo C. Baptista Cov-
arrubias, it has maintained a solid existence
through 50 painstaking years. When he started
back in 1925 there was only National and Olimpia
recording companies, but only a handful of those

collector's items remains as a document of his historic foun-
dation.

Today is a different story with more than 16 major plantsin
full-time operation, completely stocked with modern studios
all the way down to heavily staffed distribution and artistic de-
partments. Of the leading labels, here is the order in which
they came into being: Peerless, RCA, CBS, Musart, Audiomex,
Orfeon, Coro, Cisne Raff, Polydor-Philips, Gamma, EMI-
Capitol, Son Art, Stereo Jet-Panamusic, DCM-Melody, Rex,
F.M. and Gas. Two went bankrupt along the way, Anfion and
Comix.

Another combine of newly identified labels under the
PROFOMEX setup (apart from the major’s AM-
PROFON group) is fast filling the scene.
One in the Distrito Federal which has
reached prominence via a large
mail-order business is Discos De
Oro. In the provinces things are
starting to swell with Tam-
bora, DLV and Del Bravo,
among a number reaching
well ovep 100. Some even
say it goes as high as 160
throughout the entire Mexi-
can Republic.

The vinyl crises, the paper

“*Muy Agrandecido’” photo
Sandro with Pedro Vargas, long-
time favorite singer of Mexico
(left above). Scene from Orfeon
concert that drew 15,000
(circle).

Ranchero singer Martin Plata
posing for album cover at one
of the famous statues along
Paseo De La Reforma in Mex-
ico City. Tongue-twister
name for the lavish artwork
is—Netzahualcoyolt.

shortage and cardboard use for the jackets were some of the
turning points in the industry over the past few years. Also,
the turn towards mass promotion, i.e. the sending out of 400
to 500 disks for each release to press, radio and tv, latter two
including some 455 AM and FM stations being another.

When there was a scarcity of raw material, reissues such as
“hits of yesterday'' and tropical rhythms hit the marketplace.
Young groups started to enter the scene playing modern ver-
sions of the oldies. It unfortunately led to an era of
““‘copyism,’’ which still exists and which hinders the possibility
of Mexico exporting its unique style.

New talent for the country and extended markets are
keenly sought now, a continuing topic of conversation for in-
dustry leaders. A keener understanding of the over-all market
is imbedded in the executives' minds, and they are set to put
to use what is at their disposal via some of the lavishily
equipped studios of 8- and 16-tracks, converted to more.

Among the six important production centers within the Re-
public are, besides the D.F., Monterrey, Tijuana, Mazatlan,

Merida and, lately, Guadalajara. All involve editoras (pub

lishing houses) under the umbrella of the label or
independents. Many represent the music of

Mexico over the past 50 years, with full
protection for the author, artist

and “executors,” latter being
the musicians participating

in the respective record-

ings.

Press, advertising and
promotion have boome
ranged within the struc-
tures of every company,
and coverage is now wide-

Polydor photo
New singing entry of Polydor’s,
Silvia Roan.
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A Half-Century Of " 'he
Disk Industry In Mexico

By RAUL CERVANTES AYALA
WITH MARV FISHER

spread throughout the nation via teams numbering anywhere
from 20 to 30. Carefully planned campaigns for artists and re-
leases now go way beyond Mexico City.

Twelve main agencies have a hand in guiding the steps of
the sales of records. They are: National Assn. of Actors
(ANDA) headed by Jaime Fernandez; National Assn. of Per-
formers (ANDI), topped by Enrique Lizaldi; Society of Authors
and Composers (SACM), led by Sra. Consuelo Velazquez, ad-
ministered by Carlos Gomez Barrera; The Only (Unico) Musi-
cians' Labor Union (SUTM) and Society of Musical Performers
(SEM), presided over by Venustiano Reyes (Venus Rey); Mexi-
can Society of Phonogram Producers (AMPROFON), current
president being Heinz Klinckwort; Mexican Editors of Music
(EMMAC), headed by Ramon Paz; National Chamber of the
Radio Industry (CIRT), topped by Clemente Serna Alvear; Na-
tional Assn. of Radio Announcers (ANLM), led by Luis Ignacio
Santibanez; Office of Authors’ Rights, under the Ministry of
Public Education, headed by Lic. (attorney) Gabriel E. Larrera
Richerand; the leading Mexican video network (TELEVISA),
led by Emilio Azcarraga, son of the late pioneer broadcaster;
and the newest group of record manufacturers (PROFOMEX),
topped by Roberto Ayala. Another integral part of the over-all
scene is Mercardo De Discos, leading retail outlet founded by
Salvador Suarez and now headed by his sons, Jorge and Sal-
vador.

Federal law can play an important part in the halting of pro-

duction should there be any specific violation under the au-

thors' rights. But so far there hasn't been any inter

ruption of activity, with all factions keeping

things humming with a mutual under-

standing. A recent strengthening note was

EMMAC's two-year pacts with both AM-

PROFON and PROFOMEX anent the new
increases in royalty payments.

One of the great problems of the in-
dustry is still ““payola,” such as is the
case elsewhere in the world. Investi-
gations are still going on, but nothing
seems to be resolved, especially the an-
swer to the question of “Why not more

Bellas Arts photo

Greek-born Frenchman Georges Moustaki at one of three
sellout performances in the Bellas Artes last spring (circle).

Lavish productions key many of Mexico's concerts.

Mexican music on the airwaves?'' It is estimated that radio
sometimes plays less than 10% of homegrown music. Pro-
grammers argue this point, contending that many of
the FM outlets, which they also own, carry sufficient
Mexican melodies to up the ratio. But taking a run
down of the 33 stations in the capita',one finds there
is only one station featuring “ranchera’’ songs,
the heartbeat of all Mexican songs. Actually,
though, the other stations will play a top na-

tive song when it starts selling big.
Jukeboxes, for many years an indica-
tor of disk popularity, have lost appeal

to some degree.

Thousands were removed from
various ‘‘joints’’ and bars
throughout the country, be-
(Continued on page M-18)
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Singer Lola Beltran and GAS presi-
dent Guillermo Acosta checking

Lagab photo by Angel Otero

over panel board with engineer R.
Sanchez at Lagab Studios, newest
of Mexico's 16-track facilities.

January 3, 1976, BILLBOARD

The increase in stepped-up studio activity is almost 20
times what it was 10 years ago. And that's due to a number of
small independents jumping on the bandwagon on one side;
refurbishing and introducing new equipment into the studios
on the other hand.

THER REASONING by some as to the explosion
in expanded recording is because of the
market. A greater demand for product that
is homemade, something Mexico must do
more of to compete in the international mu-
sic market. But time and the modern world
is catching up with this vital country, and

things in the music industry are starting to happen on more of
a production-line basis.

One new studio here which has started to make the others
look out is Grabaciones Lagab, which has installed the very lat-
est equipment. Behind the operation is Luis Arturo Gil, presi-
dent of Discos Rex, and engineer Val Valentin, a former dial-
twister and electronics expert for MGM and Capitol in Los An-
geles.

“‘We do everything from straight single recordings,” points
out Valentin, at the less than two-year-old facility a couple of
blocks away from RCA and Musart, ‘‘to anything involving
playbacks and film and tv tracks.” They recently etched all of
the music for the Perry Como Christmas show, which was
aired in the U.S. Lagab does mostly all outside independent
production, with only a few hours each week reserved for Rex.

One of the things Valentin has done with some of his col-
leagues in the industry is to strengthen the organization of
the Audio Engineering Society. “We meet at set times
throughout the year to discuss advancements in recording
equipment, to exchange ideas on how to improve thingsin the
industry,’" he remarked. The AES branch of Mexico was set up
a couple of years ago with another top flight engineer here,
Prospero Sandoval. Today there are around 80 members.

The significant factor of great potential now is that there
are at least four known 16-track studios in fulltime operation.
Besides Lagab, the newest, there are Super Grabaciones, EMI-
Capitol De Mexico, S.A. and a place called 24-16, revamped
and taken over recently by a standard recording group called
Los Babys. Capitol last October broke ground for a new 16-
track studio (to be convertible to 32) adjacent to their now ex-
ecutive office building in Colonia Cuauhtemoc. ““It is planned
to be ready with some innovative equipment sometime in late
1976 or early 1977,” reports the new EMI head in this coun-
try, Robert Ascott.

While there are the old-line studios which still carry the bulk
of recording activity, smaller labels are entering the picture
such as (Roberto) Sasian and Zave. Besides their own prod-
uct, they too rent out their facilities when available. One of the
fast-moving labels in the AMPROFON group which rarely has
time for others than their own is Cisne Raff.

Of the majors, the only one providing 16-track operation is
Rogerio Azcarraga's Orfeon studio in the Naucalpan area, just
outside of the Federal District's northwest section. Close by is
CBS' relatively new, modern equipped two-story studio that is
built on rollers to avoid outside street noises and to protect
against any earthquake. They are supplied with at least two
major cutting rooms. This is time for their heavy activity with
sessions headed by one of the major ranchera stars of the
country. Vicente Fernandez, Gualberto Castro and Manoella
Torres, latter two pop artists managed and produced by Al-
fredo Marcelo Gil and recent recipients of awards from major
song festivals. They go with 8-track, but convertible to just
about any size. ""We deem it one of the most functionable
around since we've had excellent results from it right from the
start a few years back,” proudly beams a&r topper Jaime Or-
tiz.

The trio of other biggies, RCA, Musart and Peerless, like-

Ray Coniff with Raul Bejarano, marketing
director, and others in CBS studio.

Recording Studio Activity
Expands 20 Times

e e

RCA photo
Louis Couttolenc, president of RCA, on far
left, next to Pedro Vargas, one of the
biggest all-time ballad singers of the label,
at a studio recording session this past year.
Others in photo include RCA international
head Guillermo Infante.

CBS photo

wise report newly installed consoles and mastering machines
to provide better quality on their recoridngs. As one of the top
executives points out, ‘“We're constantly aware of what's go-
ing on in the world—and we seek to keep abreast of the very
best mechanisms in order to get improved quality for our art-
ists.”” Polydor, Melody, Coro, have places but sometimes seek
out independent facilities. Another big label, Gamma, mainly
relies on imports.

While the sophistication process goes on, the one snag is
finding an abundance of competently prepared recording en-
gineers, according to a poll taken of seome executives. One of
them says, ““They know their equipment, but what they lack is
a sufficient knowledge of music.”" He adds, ‘I observed one
who, when it came time to a musical bridge, didn't detect the
difference between a trumpet and a trombone.” He sug-
gested training more musicians for such tasks.

Importantly the industry has improved dramatically with
the hardware. It is just a matter of time before the human fac-
tor catches up. Schools, like the National University of Mexico
and the Polytechnic Institute are turning out skilled, profes-
sional talent in droves every year. Another reiterates, *‘We just
have to look for a way to develop more specialized talent.”

Outside of the Federal District, there is activity but nowhere
near the output of the nation’s musical center. They are scat-
tered, with a handful in each, in Guadalajara, Monterrey, Vera
Cruz, Merida and even in the west coast seaport-tourist center
of Mazatlan. The latter, as well as Monterrey, supplies an
abundance of material for the northern states of Mexico, as
well as the heavily concentrated Latin areas of the southern
u.s.

Generally speaking, the AES, in all aspects of the recorded
sound field, which also includes radio and television, is gath-
ering more and more with vital questions-and-answers on
such topics as acoustics, sound effects, pressure levels and
studio building. The oftimes blackboard meetings are proof
that the great desire is there. Thus, as the quantity comes in,
the quality goes up.

For all the myriads of sounds in this musical country, the
belief is that the product just has to meet the demand. And it
can't be done with an increase of international product. Thus,
with more studios operating at increased capacity some say it
is bound to happen: To give Mexico a "‘world of new sounds."'

Mexico’s
Publisher’s Pack

In a November agreement between the Mexican publishers’
organization, EMMAC, and the two acknowledged record as-
sociations, AMPROFON and PROFOMEX, Mexico now stands
as the world leader in payment of mechanical royalties. While
the majority of the countries now pay an average of 2 centson
mechanical royalities, Mexican labels are obligated to turn
over on each song retroactive since Jan. 1, 1975, the follow-
ing:

1. Per single—.43 (pesos)/.034 (dls.)

2. PerEP —.35 (pesos)/.028 (dlIs.)

3. Per LP —.37 (pesos)/.029 (dls.)

Increase, estimated to be around 50% over the previous
tariffs, is expected to give greater enthusiasm in the promo-
tion of songs nationwide, eventually to inspire all concerned
for worldwide consumption of Mexican musical production.

wWWww.americanradiohistorv.com

Indie Producers
Increasing

Although only a handful of them exist, independent produc-
ers are finally starting to find it increasingly better in obtain-
ing assignments for supplying the majors with product. It still
does not work the same way as in the U.S., Canada or other
parts of the world; however, the awareness of sometimes de-
veloping improved material is definitely taking hold with a few
of the majors.

RACTICALLY all of the disks that do come via
outside producers are financed by the big la-
bels. There isn't such a thing yet as an individ-
ual bringing in a tape already financed and
completed for acceptance and distribution.
The bigger firms listen to one or two tracks,
and then make up their minds to supply the

coin for the balance of the tracks of an album.

Occasionally, a producer and artist-client will come up with
an idea for the single, but again the individual record-maker
has to depend on getting the finances from the major label.
Then the artist almost always has a contract tie with the big
record company. Among some of the firms who have looked
to this sort of outside preparedness of a disk session are RCA,
CBS, Musart, Orfeon and Cisne Raff.

One of the newest and youngest individual disk makers is
Jaime Sanchez Rosaldo, who came up with Napoleon and a
new version of the 30-year-old copyright, ““Moulin Rouge.”
With the new Spanish lyric, also by Napoleon, it came out as
“Molina Roja"* and a smash hit for Cisne Raff in many other
parts of Latin America, as well. Inquiries on the platter last
summer were coming in as far away as Australia.

“I got lucky with him (Napoleon), but I'm still determined it
can work even though the majors are still not convinced it
can.” Sanchez Rosaldo, through his Promart organization,
feels the companies still want supervision, however with more
hits coming via the independent route the change will gradu-
ally come about.

One of the most successful in this independent field today
in Mexico is Alfredo Marcelo Gil, who, with his P.I.M. (Produc-
iones Independiente De Mexico), has come up with two of the
country's favorite pop singers—Manoella Torres and Gual-
berto Castro. Both are distributed by CBS, and both have
found their niche under the supervision of Gil, son of one of
the famed Los Panchos.

Since 1971, Gil has grown progressively in stature and re-
spect in the eyes of CBS and the industry. A recent achieve-
ment by him was putting together cousin Felipe Gil's ““La
Felcidad™ with Castro for what turned out to be the winning
song at OTI's (Latin America plus Spain) song festival in
Puerto Rico. The event came along in early November and the
combine has been riding high ever since.

“Although | have been consistently at it since the late
1960s," mused Gil, *“I have to give credit to Jose Antonio Za-
vala (arranger-composer and a member of the longtime suc-
cessful Zavala Family act) as being one of the first on the
scene for this type of outside production.” Zavala was in-
volved in the early and mid-1960s for doing a couple of things
at that time for EMI-Capitol, one of them being the recorded
sound of Amalia Hernandez's Ballet Folklorico De Mexico.

Sanchez Rosaldo feels the *‘big ones’’ cannot properly put
the time (or the money) into handling a roster of artists who
can number anywhere from 75 to 100 on the majors’ list. In
January, along with his jingle (for radio and tv) activity with
fast-rising young composer-arranger Jonathan Zarzosa, he
will concentrate on no more than three or four artists to de-
liver in the outside production. He looks at it all becoming a
“satellite’” modus operandi, with individuals and companies
like his revolving around the big ones for the purpose of creat-
ing better product.

Besides Gil and Sanchez Rosaldo, among a few others ac-
tively engaged in turning out product from their own crea-
tions, are Ruben Fuentes, who often gets calls from other
Latin countries and the U.S., Felipe Gil, Alejandro Diaz, Nacho
Gonzalez and Cesar Suedan, latter operating out of the awak-
ening new music center in Guadalajara.

To the north of the country in the manufacturing center of
Monterrey, there are many independent individuals and firms
turning out more product than can be counted accurately.
Most of them service the tastes in that part of the nation such
as '‘norteno’ music, even some '‘tropical."”

Actually, an unofficial count, if including one-shot record la-
bels is permissible, rises to something like more than 160 in
the entire territory of Mexico. Consequently, the explosion sta-
tistics, apart from the AMPROFON and PROFOMEX lists
which collectively do not exceed 40, is something to reckon
with for the future. It has to make it that much lucrative for
the independent producers, according to one top label execu-
tive.

Some personal managers, another new look area of the
business in the experimental stages, also have their eyes on
creating product on an independent basis. A couple promi-
nent ones making preparations are Cesar Costa, a top singer
who has been on the scene since the early 1960s, and Gus-
tavo Monsalve who mostly has relegated his attention to the
publishing business. Both are well fortified now with corpora-
tions and top personnel.

In toto, Mexico has come a long way—and is going a long
way in bringing about more important musical talent. Many
say this new independent spirit is what will make things hap-
pen that much faster as the country enters into another half.
century of recorded music.
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forman la mas novedosa asociacién de la industria grabadora mexicana

PROFOMEX

Contamos con todas las facilidades propias:

* Estudios de grabacion * Impresos y empaques =~ Disco - Club

* Laboratorios degalvanoplastia * Editoras musicales * Venlas por correo

* Fdbricas para prensaje * Dustribucion Nacional * Directores Artisticos
N

DISCOS CARLOS, S. A. DISCOS CRONOS, S A.

Claudio Zapata, Gerente Gral. Antonio Gonzalez, Gerente Gral.

J. Ma. Correa 285-F, México 13, D. F. A. Cbregon 1824, Guadalajara, Jal.
Tel. 526-13-47 Tel. 18-63-84

Marca: Audio Fidelity Marca: Cronos

DISCOS AUDIOTON, S. A.
Benjamin Cdrdenas, Presidente
Allende 233, México 16, O, F,

Tel. 527-64-78
Marca: Audioton-Beca

DISCOS BRISA, S. A.

Roberto Salinas, Gerente Gral,
Olivar 29, México 19, D. F.
Marca: Brisa

DISCOS DE ORO, S. A. DEC. V. DISCOS SASIAIN, S. A. DISCOS ZODIACO, S. A. FONOMEX, S. A.
, DISCOS MALIBU
Roberto Ayala, Director Gral. Celestina Onega, Director Gral Roberto Sasian, Gerente Gral. Jesus Humaran, Gerente Gral. Miguel Moreno Franco, Admor. Gral.
Ave. de los Leones 117, México 20, D. F_ : i Apartado Postal 13-533 J. J. Herrera 98, México 14, D. F, Sur 71 No. 214, México 13, 0. F.

Palma Nie. 315-115, México 1, D. F.
Tel, 512-42-02
Marcas: Maliba-Sarape

Tel. 593-31-11
Marcas: XEW Gabriel-Pegaso-Cericon
101 Strings-Avandaro

Segovia 40, México 13, D. F. Tel, 577-81-19 Tel. 539-09-61
Tel. 530-56-12 Marcas: Zodiaco-Husi-Metropolitan Marcas: Fonomex-Orbita-Karma-Ja Ja
Marca: Sasiain Regional-Esterecfono Stereo Star-Galaxia

INDUSTRIA DISQUERA
FONOMART GRABACIONES MEXICANAS, S. A. MEXICANA, S. A. MAQUILADORA DE DISCOS

Armanda Martinez, Gerente Gral. Luis Guillermo Tapia, Director MUSICALES ZAVEZA, S. A
Cuernavaca 87, México 11, D. F. Veterinarios 16, México 8, D, F. Eloy Chavez, Gerente Gral.
Tel, 286-07-75 Tel. 582-93-62 Poniente 75 No. 156, México 18, D. F.

Gabrief Chavez, Gerente Gral.
C. Central Sur 385, México 15, D. F.
Tel. 355-05-70

Marca: AMG Marca: GRABAMEX g Tel. 516-32-43
Marca: Tono-Fiel
MUSA REFACCIONES, S. A. PRO-DISCOS, S. A. PRODUCCIONES MUSICALES, S.A. PROMOTORA FACE STEREO JET DE MEXICO. S. A
Ramiro Sinchez, Gerente Gral. Manuel Vital, Gerente Gral. Radl el Valle, Director. Gral. Heriberto Aceves, Gerente Gral. Casimiro P. Flores. Gerente G,;| o
L. Cotifla 315-20. Piso Guadalajara Jal. Hidalgo 139, Querétaro Qro, Xochicalco Nte. 38-1, Méxica 12, 0. F. Revillagigedo 96-405, México 1, D. F. : ‘ )

Caile 2 No, 13-B, Naucalpan, Méx,

Tel. 13-97-43 Tel, 277-35 Tel. 530-65-95 Tel. 510-25-85 Tel. 576-68-66

Marca: FAUNO Marca: TIP Marca: EL DORADO Marca: F,A.

PRODUCTORES FONOGRAFICOS MEXICANOS, S. A.
Ave. de los Leones 117, Tel. 593-28-97, México 20, D. F.

Roberto Ayala, Presidente Raul del Valle, Secretario Celestino Ortega, Tesorero
Admitimos y ofrecemos representaciones de marcas internacionales
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EMI—Capitol photo

After many years of trial and error, there has been a sudden
awakening as to the great potential for the presentation of tal-
ent within the Mexican Republic. Not only is it blossoming for
national artists, but international attractions are beginning to
find it a lush territory, as well.

NE OF THE MISCONCEPTIONS the rest of the
world has about Mexico is that the only places
to amply showcase talent is in the Federal
District, which can draw from a population of
approximately 15,000,000 inhabitants, or
Acapulco, one of the leading international

playgrounds of the world. But it is not so. A young and rising
citizenry of some 45,000,000 more are literally starved to see
live shows in such other heavily concentrated areas as Gua-
dalajara, Monterrey, Puebla, Merida, San Luis Potosi, Vera
Cruz and Tampico, among a few.

Besides the usually accepted key places in this huge me-
tropolis such as the Auditorio Nacional (National Auditorium)
and the Palacio De Bellas Artes (Palace of Fine Arts), primarily
for international shows, there are the soccer stadiums, bull
rings and, lately, palenques (where cock fights are ordinarily
staged in the provinces). Even mobile caravans (to set up in
parks or open fields) will be put to the test early next year. It is
a wide open land which is surely on the brink of being culti-
vated—but in its sometimes own and peculiar way. As they say
it here, “Como Mexico, No Hay Dos," (*‘Like Mexico, There's
No Other'').

In a broader spectrum of possibilities, there are the civic
clubs, i.e. Rotary and Lions, which are made available on vari-
ous occasions. Also, in a more sophisticated outlook, musicals
are beginning to find their way into the favor of the Mexican
public.

In this past year, a Spanish-language version of *‘Sugar’
has broken all existing records. An unheard of 240 perform
ances were SRO at the 1,400-seat Teatro Insurgentes. It is still
going strong. Another box-office bonanza was **Jesus Christ,
Superstar," which could have gone longer than its 13 weeks at
the 2,000 capacity Teatro Ferrocarrilero had it not been for
prior commitments there.

Basically, the key to the bulk of personal appearances in
Mexico is still what records are high on the charts for the re-
spective performers in whatever type category. Each one has
its favorites—in tropical, ranchero, rock, ballad, soul and,
even, jazz.

There are still cries by some in the country that not
enough national performers and groups are given an opportu-
nity, but names like Acapulco Tropical, Vicente Fernandez,
Juan Torres, Manoella Torres, Jose Jose, Lola Beltran, Gua-
berto Castro, Lupita D’'Alessio, Sonora Santanera, Los Babys,
Victor Yturbe, Armando Manzanero, Pedro Vargas, Angelica
Maria and Cesar Costa find very little time off. Besides being

Peerless photo

icusentill

Cisne aff pnoto Polydor photo

RCA photo
RCA president Louis Couttelenc flanked by artists who won
one of the past Discometro awards. They are (left to right)
Marco Antonio Muniz, Angelica Maria (recently shifted to huge
contract with Caytronics in the U.S., CBS in Mexico), Imelda
Miller and Jose Alfredo Jimenez.

in demand all over this vast country, they find it difficult to
turn down offers in other Latin American countries plus
Spain, even many areas of the United States where Latin
people care to dwell.

In addition to the recent breakthrough of rejuvenated ac-
ceptance of foreign rock groups (easing of restrictions by gov-
ernment authorities) such as Procol Harum last summer and
Chicago in early November, standard attractions have gone
very successful mostly here in the Federal District.

Among some have been King Clave (from Argentina and
one of the top disk sellers), Englebert Humperdinck, The Car-
penters, Liza Minnelli, Sergio Mendes and Brazil '77, Sarah
Vaughan, ElioRocaand Sandro(from Argentina), Sonora Man-
tancera, The Osmonds and Roberto Carlos (from Brazil). The
Spanish influx, until the recent break of relations between
Mexico and Spain, was going at full steam with Mocedades,
Camilo Sesto, Julio Iglesias and Joan (Juan) Manuel Serrat,
latter working to sellout crowds in the 2,000 seat Palacio De
Bellas Artes for a record 13 consecutive performances.

Along with radio, visiting and national attractions get max-
imum exposure via television. Perhaps the biggest here, or
anywhere in the world for that matter, is the Sunday 7-hour
marathon, “Siempre En Domingo,”” hosted by the likable,
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Carlos and Armando Avila (immediate left), two of Peerless’
Los Babys, being honored for the 15 consecutive years as
recording stars of Mexico.

Spain’s Joan Manuel Serrat (left below), who last October sold
out for nine performances in Mexico City's famed Palacio De
Bellas Artes and who was the center of controversy because of
his political views towards his native country, looms as a lead-
ing seller of songs for several years to come in Mexico.

CBS photo

‘ Manoella (Torres), young, modern singer who
over the past couple of years has made some pene-
tration into the Mexican market; Lupita D'Alessio (top
circle); Vicente Fernandez, CBS biggest disk seller and one of
the biggest ranchero singers in all Mexico (center circle); Ce-
sar Costa performs