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Col Pics Pub Bows
Hit LP Song Folios

By JOHN SIPPEL

LOS ANGELES—A single hit al-
bum folio series. 12 inches square so
it can be stocked right with its LP
counterpart in a browser box or
rack. is being introduced nationally
Feb. 10 by Columbia Pictures Publi-
cations’ print division.

The hit atbum folio. the brain-
child of Frank Hackinson, division
vice president. carries an exact re-
production of the album on its cover.

Folio contents are the actual songs in
the same sequence as the recording.
The new $2.98 for single LP and
$4.98 for two-LP albums folio series
could well revolutionize tolio sales
because it makes it possible to stock
the hit LP and the tolio together.
This marketing concept has
caused Columbia Pictures Publica-
tions” Joe Lopez. sales manager of
(Continued on page 57)

IMIC Board Has Intl Prestige

LOS ANGELES- The global fla-
vor of the music business is reflected
in the international advisory board
for the sixth International Music In-
dustry Conference presented by
Billboard in Hawaii May 6-10.

Among the first overseas execu-
tives announced for the advisory
panel by Lee Zhito. Billboard’s pub-
lisher-editor are Stig Anderson.
president. Sweden Music. Stock-
holm: Louis Couttolenc. president,
RCA Records. Mexico: Arnold

Gosewich. president. Capitol of Can-
ada; Nathan Joseph, managing cdi-

ter, Transatlantic Records, London;
Robert Kingston. managing direc-
ter. Southern Music. London:
Andre Midani. general manager.
Phonogram of Brazil: Manual Villa-
real, president, CBS Mexico: Misa
Watanabe, president. Watanabe
Music. Tokyo. and Len Wood. man-
azing director. EMI Record Group.
London.

Additional invitations to serve on
the subject planning board have
gone out to key industry leaders in

(Continued on page 66)

Tape Returns
Vex London

By STEPHEN TRAIMAN

NEW YORK —Continuing dis-
tributor hassles over return privi-
leges in the phaseout of Ampex/
London prerecorded tapes casts an
intangible shadow over the am-
bitious two-level push planned by
London for both its new import
“highest quality cassettes™ and pop
cassette/8 track product to be cus-

tom duplicated by Ampex.
Both Ampex and London are fac-
ing the problems coincident with the
(Continued on page 57)

Block Booking Deal On
For 75 N.Y. Colleges

By JIM FISHEL

NEW YORK-—Major recording
acts will be delivered at greatly re-
duced block-booking prices to the 75
member schools of the Student Assn.
of the State Univ. of New York
(SASU) under terms of a new agree-
ment between the organization and
an independent talent agency.

Although this concept was at-
tempted one year ago, and failed
through reported non-cooperation
from booking agencies, this go-

(Continued on page 33)

Pop Music Imports Boom

By BOB KIRSCH

5,114 Attend 10th
MIDEM, Firm Up

Most Deals Ever

UK. Label Execs
In Freehie Ban?

By REX ANDERSON

LONDON—Record company ex-
ccutives risk heavy fines and impris-
onment if they continue to sanction
the distribution of free singles o re-
tailers. The warning was issued this
week by Geoffrey Bridge, director
general of the British Phonographic
Industry Assn. following discussions
with the government regarding
Value Added Tax regulations.

In a just taken survey of 50 re-
tailers, all confirmed that they have
received free records in varying
quantities. Six said that 25% of their
weekly stock intake came in the form
of free records. They said the prac-
tice was generally restricted to sin-
gles but some companies also sent
albums.

(Continued on puage 50)

By PETER JONES

CANNES- The 10th MIDEM,
with the biggest attendance from the
largest number of countries, created
an atmosphere for the greatest
amount of music industry activity,
says organizer Bernard Chevry.

In hard statistics, there were 5.114
participants, including stand exhib-
itors. journalists, radio and tv repre-
sentatives and performers. On the
artist side. major international
names like Joan Baez, Henry Man-
cini. Gloria Gaynor. Rick Wakeman
and Tony Bennett arrived to per-
form and to talk to the world’s music
business representatives.

There were 42 countries repre-
sented. with SI5 stands, a total of
974 companies. 72 more than last
year. There were 175 different publi-
cations. magazines and newspapers
represented. writing on behalf of 22
different countries.

As ever there was talk of MIDEM
starting slowly, but by the end of the

{Continued on page 46)
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“200 YEARS OF COUNTRY MUSIC"—Columbia #KC 34035. This new
hot selling SONNY JAMES album is the most talked about country product
of the industry. “THE PRISONER'S SCNG'—#3-10276—a new single
pulled from this album—will add to his #] string of hits. Dealers stock
heavy! A new singie. A new album. (Advertisement)

LOS ANGELES—Imported pop
music continues its steady upswing
in this country. There are a number
of reasons for the interest and suc-
cess of imports on these shores:

New radio shows centering
around imported product. a growing
European rock scene, more singles
and music oriented books from Eng-

land and a growing legion of fans
are among the reasons.

“Over the past several months
there has been a rash of radio shows
specializing in imported product on
the West Coast.” says Mark Ferju-
lian, general manager of the West-
ern operation of Jem Records, one of

(Continued on puge 57)

Country Bookers: $ Ahead

By GERRY WOOD

NASHVILLE—Noting larger box-
office receipts. bigger audiences
and a more confident attitude from
promoters. Nashville booking
agents agree that January showed a
definite upturn in business over the
same month the previous year. And
the figures buoy their enthusiasm
about the coming months.

“We've done more business in the

last three weeks than in any period
for quite a while,” comments Shorty
Lavender. president of the Laven-
der-Blake Agency. “Everything has
been more active, and it looks good
since we have more bookings in ad-
vance than normal for this time of
year.

“If the past three shows are any

(Continued on page 36)
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SONGS FOR THE NEW DEPRESSION, third album from the incomparable
Bette Midler, is causing a sensation from coast to coast. Features a cornu-
copia of sounds such as the instant disco hit, “Strangers in the Night,” the
hot FM programmed *‘Buckets of Rain,” which Bette sings with Dylan, and
her own lavish version of “Old Cape Cod.” Bette's most exciting album
yet! Bette's in the midst of a mammoth nationwide sold out concert tour,
giving instant impetus to safes. (Advertisement)

(Advertisement

Includes The New Hit Single
“JUST YOU AND 1™

AL 4067

- Melissa Manchester’s

Melissa Manchester, who soared to stardom in 1975 with
her brilliant “Midnight Blue' single and her stunning
“Melissa” album, emerges in 1976 with music that takes her
to new heights. Rich in melodic and lyrical content,
brilliant in sound, “BETTER DAYS AND HAPPY
ENDINGS” is a new high point for this major star.

Arista Records...Where CAREERS Are Launched
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Puerto RiCO PAID $ AND BARTERED GOODS
AT;X Prgk«;zs Distribs, Dealers
B> Testify In Newark

By RUDY GARCIA
NEW YORK-—A 6.6% excise tax
imposed a year ago by the Puerto Ri- NEWARK —Nine record distributors and retailers testified last week at the
trial of Brunswick Record Corp. officials that they paid cash or bartered mer-
chandise in exchange for Brunswick products. They all said the defendants

= DISTRIBS ALLEGED VICTIMS :

3 Indicted On
Mail Fraud Charge

LOS ANGELES—An alleged scheme which defrauded local record distri-
bution firms of possibly more than $250,000 forms the base for a mail fraud
indictment brought by the federal grand jury against Audio Marketing Serv-
ices Corp., Land o’ Music and three defendants.

can government on all imported
goods except food and medicine has

Indicted for conspiracy and mail
fraud charges are Jack Feinberg,
also known as Jack Fine of Los An-
geles, Lawrence Arthur Anthony of
Santa Monica and Noel Dean Land
of Santa Ana Heights.

Starting in September 1973, de-
fendants allegedly devised a scheme
to bilk Capitol, Phonogram, Record
Merchandising, RCA, London of
California, MCA, WEA, Motown
and others not identified.

Defendants used the mails to mis-
represent financial statements and
cash positions to attempt to obtain

FM STATION,
AUDIO FIRMS
HIT IT OFF

By JOHN SIPPEL

LOS ANGELES—A three-day af-
fair between a local FM radio sta-
tion and representative audio
makers and retailers portends a new
kind of relationship between broad-
caster and hi fi manufacturer.

Will Lewis, general manager of
KPFK, local public-supported Pa-
cifica Foundation FM outlet, hasn’t
finally figured the take for the sta-
tion’s expansion program resulting
from the Jan. 23-25 Audio Bazaar.
He knows the three-day noon-to-10
p-m. event drew 7,000 at $1 each.

In addition, local retailers exhib-
iting sold more than $100,000 at re-
tail in audio playback. That in-
cluded an as yet unreckoned amount
going directly to KPFK’s expansion
fund from a “white elephant” sale
and auction of demonstration and
new componentry donated by the

(Continued on page 42)

favorable credit ratings from distrib-
utors and branches.

In Superior Court here, records
indicate that the following record
distribution entities and a tape firm
or collection agencies representing
them filed five suits charging delin-
quencies in 1974 and 1975. The 1974
filings were: Caine & Weiner for
RCA asking $4.160.58: and Kaplan
& Kaplan for London Records of
California, $4,375.80. The 1975 fil-
ings were: Phonogram, $114,241.09:
AMS for Capitol Records,
$112,941.26: and American Tape
Corp., New Jersey, $9,875. Defend-
antin all cases was Audio Marketing
Services Corp.

(Continued on page 57)

Lipton And Blaine
Open S.F. One-Stop

LOS ANGELES—Music People,
a broad-based music firm, has been
launched here by Mike Lipton and
Elliot Blaine and their first move is a
one-stop operation in San Fran-
Cisco.

Lipton, former vice president of
United Artists Music and Records
Group and president of Musical Isle
of American, says that Music People
has purchased “certain assets of Mu-
sical Isle of America.”

Musical Isle has discontinued its
one-stop operations in the San Fran-
cisco area. Lipton and Blaine, previ-
ously general manager of Musical
Isle’s San Francisco branch, have
opened a one-stop at 467 Sixth St.
and will open another in Oakland
Menday (2).

Other Music People develop-
ments will be announced shortly.

cut into sales of recorded product to
wholesalers and retailers in other
Caribbean islands, a major distribu-
tor with a Puerto Rican branch of-
fice reports.

Prior to the tax taking effect last
February, Puerto Rico was a natural
distribution point for such places as
the U.S. and British Virgin Islands,
the Dutch West Indies and other
such Caribbean island groupings.
Many Puerto Rican AM and FM ra-
dio stations can be heard easily in
those areas and the distributors
made special sales efforts to reach
potential buyers there.

“With increased interest in both
American and Latin recorded prod-
uct in those areas, we really looked

(Continued on page 48)

Ford Foundation
Halts Subsidies
To Record Cos.

NEW YORK—With “nearly all”
its $400,000 allotment already com-
mitted, the Ford Foundation has ter-
minated its current program of
sponsoring commercial recordings
of serious works by living American
composers.

The abrupt halt of the program
some |l months after it was
launched caught a number of labels
deep into negotiations for future
recordings that will now have to be
scrapped. It had been expected that
the plan would remain effective for
the better part of three years.

Only two months ago it was dis-
closed that $180,000 had been dis-
bursed to 15 labels (Billboard, Dec.

{Continued on puge 45)

’76 American Song Fest Mapped

Success Of First Two Spurs Danz To Continue Series

LOS ANGELES—Plans are being
made by Tad Danz, general man-
ager, for another—the third—annual
American Song Festival to be held
on an international basis later this
year.

Danz wiil announce the renewed
competition Feb. 16. Billboard has
learned.

Winners of the just completed
1975 contest are Phil Gladston and

LONG-LIVED ALBUM

LOS ANGELES—Selectalbums—
especially Greatest Hits series—show
extraordinary sales vitality. For ex-
ample, “The Greatest Hits Of
Johnny Mathis” is still selling at the
rate of around 1,500 copies a week,
and that particular album graced the
Billboard album charts for years be-
. fore falling off.

' Another case is Elton John, whose
greatest hits album right before
Christmas sold 93.113 one week,
73.600 the next and 39.292 the last

By DAVE DEXTER JR.

Peter Thom, who last week were
presented a check for $25.000 for
composing “Why Don’t We Live
Together,” judged the best song of
the *75 event.

The Galdston-Thom entry was
chosen by a panel comprising Mar-
vin Hamlish, Al Kasha, Merle Hag-
gard, Loretta Lynn. Johnny Mathis.
Van McCoy. Kenny Loggins, Jim
Messina, Jim Stafford, Mary Trav-
ers and Glenn Yarbrough.

By CLAUDE HALL

week before the holidays. Pretty
good when you consider the LP had
been out more than 60 weeks. And
you can add another 30% for 8-track
and cassette sales to that volume.

Some of the greatest hits series sell
better than new albums by the same
artist in the top 100 of the LP chart,
one executive confesses.

For instance, Simon & Garfunkel’s
greatest hits album averaged be-
tween 10,000 to 15,000 sales a week
all of last year: it was released a long

More than 65,000 entries were re-
ceived. it was reported.

Barry Manilow, Arista act, re-
corded the Galdston-Thom winner
in his recently released LP, “Tryin’
To Get The Feeling.”

The two winners first got together
in New York in 1973 when they
worked together in a rock combo.
Chappell Music owns publishing
rights to their compositions.

(Continued on page 10)

initiated the arrangements.

The government contends the
proceeds of the sales in some cases
were used to pay off radio station
personnel.

However, all nine prosecution
witnesses said none of the Brunswick
executives ever asked them to hide
or in any way disguise the deals.

That testimony was elicited by de-
fense attorneys, who have indicated
that a major thrust of their case will
be that none of the defendants had
any criminal intent when the deals
were undertaken.

The trial in Federal Court here
opened three weeks ago and the
prosecution expects to complete its
case by next Friday.

Seymour Greenspan, a partner in
Summit Distributors of Skokie, IiL.,
testified for the government that in
1971 he purchased about $34,000
worth of Brunswick records through
Carl Davis, who heads Brunswick’s
Chicago office, and paid for the
merchandise by giving checks to
Davis. Greenspan said the checks
were made out either to Davis per-
sonally or to “Carl Davis Manage-
ment.” Davis is a defendant in the
case.

“I asked Davis what this money
was being used for and he told me
that it was being used to complete
the construction of the Brunswick
recording studio in Chicago,”
Greenspan said under direct exam-
ination by prosecutor Thomas
Greelish.

Greenspan added that he never
received any bills for these transac-
tions.

He also said he purchased about
$30,000 worth of Brunswick records
in a similar manner from Earl
Glicken, who he said was an inde-
pendent promotion man working
the Chicago market.

Other government witnesses testi-
fying, like Greenspan, said that
when they paid cash they received
prices below the normal wholesale
price.

Louis Krefetz. a former general

(Continued on page 10)

Coverage of the first Disco Forum
held in New York appears on pages
23-29. Coverage of MIDEM held
last week in Cannes, appears on
page 46.

Fox Agency Effects
Soviet Royalty Pact

By IS HOROWITZ

NEW YORK-The Harry Fox
Agency has signed an agreement
with VAAP, the Soviet copyright
agency, for the collection of me-
chanical royalties due U.S. publish-
ers on sales of records in Russia.

Only marginal income is expected
to derive from the deal in the imme-
diate future, since relatively few
recordings bearing protected Ameri-
can material are currently distrib-
uted in Russia.

However, a trend toward in-
creased release has been noticed and
will be stimulated further by the re-
ciprocal arrangement, implemented
last year between CBS Records and
Melodiya, the Soviet record author-
ity.

In effect, the Fox Agency already
represents VAAP on mechanicals
for Soviet material recorded in the
US. through its representation of
the Macmillan Co. here, parent of
G. Schirmer and Associated Music
Publishers. Macmillan’s exclusive
deal for all Russian music was inked

Greatest Hits Show Remarkable Sales
Several Years After Original Release

time ago and replaced “Bridge Over
Troubled Water” which still sells
around 1,500 copies a week.

An album doesn't have to be a
greatest hits collection to reach aston-
ishing continued sales. Olivia New-
ton-John’s “Let Me Be There” has
been out more than 110 weeks and is
still averaging 5.500 a week in sales.

The most interesting thing is that
some of the albums have virtually no
market saturation point.

Jerry Greenberg, president of At-

lantic Records, says “Led Zeppelin
IV”  containing “Stairway To
Heaven” “is probably our biggest
weekly seller among albums and it

has been out three or four years.”
A spokesman for MCA Records
asks: “What is the saturation point
on albums like these? Who knows?
The Who are extremely popular, es-
pecially with older material. You
pick up a new generation of buyers

each year for something like that.”
(Continued on page 55)

more than a year ago. This voids the
need for a separate Fox-VAAP
agreement covering mechanical col-
lections in the U.S., says Al Berman,
Fox chief.

The newly signed pact runs
through the end of 1977, according
to Berman, and contains automatic
two-year extension provisos. These
take effect automatically, if neither
party exercises cancellation options.
VAAP payments to Fox are due
semi-annually.

Judge Hears
Motown-CTI
Case Mon.

NEW YORK-Federal District
Court Judge Gagliardi hears argu-
ments Monday (2) on Motown’s pe-
tition for a preliminary injunction
halting CTI from distributing any
product through non-Motown dis-
tributors.

Motown filed for the preliminary
injunction Jan. 22, following its fil-
ing Jan. 7 of a $28 million coun-
tersuit against CTI asking damages
for undelivered masters.

CTI began the legal battle by fil-
ing suit Dec. 12 against Motown and
charging breach of its distribution
pact in a number of ways.

Motown’s bid for a preliminary
injunction also seeks to stop others
from participating in the distribu-
tion of CT!I product.

Motown also asks for the appoint-

(Continued on page 66)
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% CHICAGO — Phonogram-
Mercury posted the most success-
ful dollar volume year in its 28-

year history during 1975, capped

by an all-time record month in

December.

Jules Abramson, senior vice
president for marketing, cites
marketing techniques, a new dis-
tribution system and a balanced
roster of top veteran artists and
¢ promising newcomers for the

sales success. He did not give any
specific figures.

Abramson credits a new “pre-
promotion” system for product
release dates for a large share of
$ the year-end boost that gave

Phonogram its record year.

“We used to present new re-
leases on a given release date,
and that was the day we sent ev-
erything into the field, all at once.
It meant that we weren't able to
get a unified approach at all the
various levels in distribution,
$¢ marketing and promotion,” he
says.

“Now. 10 days prior to the re-
lease date. we notify everyone
that, say, we will have four new

3 3 DECEMBER RECORD
Phono-Mercury In
. Best Of 28 Years

By BRUCE MEYER

albums ready to ship on a certain
date. It usually takes a salesman
a week or two to cycle all the ac-
counts he services. Now we give
him that 10 days to sell all of
those accounts.

“And on the release day, we
can ship to everyone at the same
time, which gives us a better op- §
portunity to make an impact on
the marketplace. In some cases, a

we even ship a day ahead of the
actual release date, to ensure that
all accounts get the product on
the same day.”

Abramson also says Phono- {
gram’s policy of issuing a major %
release package in mid-Decem-
ber had a significant impact on
sales, both during the last-minute Z
holiday rush and in the first few
weeks of the new year.

Last June, Phonogram shifted Zz
from independent distributors to
the distribution system of Pho-
nodisc, a sister company under
the Polygram umbrella, Abram-
son says the change had an im-
mediate positive effect in “serv-

{Continued on page 66)
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$3 Mil Sought By Hayes
In Lawsuit Against Stax

MEMPHIS—Isaac Hayes has
sued Stax Records, its officers, two
subsidiaries and its receiver for $3
million in U. S. Bankruptcy Court
charging Stax violated his contract
and has not paid royalties due him.

The suit asks $1 million in unpaid
royalties and $2 million for contract
defaults and damages.

The petition, filed for Hayes by
his attorney, McDonald Yawn, asks
that Stax receiver W. Otis Higgs Jr.
be ordered to “sequester, impound
and marshal” assets of Stax to satisfy
the claims and to return to Hayes all
copyrights and masters of tapes of
records produced by Hayes, as
agreed to between the two parties in
1974 when Hayes ended by agree-
ment his contract with Stax.

Yawn says the settlement required
Stax to make periodic royality pay-
ments and give accountings of

Hayes recordings, but so far only
one royalty statement has been pro-
duced by Stax.

Named defendants in the suit in
addition to Stax are:

Higgs; Birdees Music Corp.; East
Memphis Music Corp; ASCAP;
BMI; Stax officers Al Bell, James
Stewart, Edward Pollack, James
Burton. and the Harry Fox Agency.

Bankruptcy Judge William B.
Leffler set a hearing on the petition
for 10 a.m. Feb. 26.

Stax was forced into bankruptcy
Dec. 19 by three creditors. Judge
Leffler ruled recently that Stax must
shut down operations. He amended
that order at the Hayes hearing to
permit another label to distribute
5,000 copies of a record which had
already been taped by Stax before
Stax was ordered closed.

Drake-Chenault To Redo
48-Hour ‘History Of Rock’

By CLAUDE HALL

LOS ANGELES—“The History
Of Rock And Roll” will be com-
pletely redone and modernized, an-
nounces Bill Drake, owner with
Gene Chenault of the radio syndica-
tion firm of Drake-Chenault here.

“We hope to be in production
within 30 days,” Drake says. “It is
one of our first priorities.”

At press time, an emcee for the
massive radio series, which covers
the history of rock from its early
country and blues roots to the
present day, had not been decided.

The original version was hosted
by Robert W. Morgan, then an air
personality with KHJ here where the
special was produced. Ron Jacobs,
then program director of the station,
was involved in much of the produc-
tion work on the 48 hours of the spe-
cial, which was Drake’s brainchild.

Later, the special was updated

with an hour to honor each addi-
tional year as it came and went. But
three or four years ago, the special
was pulled off the market and the
Drake-Chenault firm has not ac-
tively sold it since.

Art Astor, now executive vice
president and general manager of
Drake-Chenault. was manager of
KHJ during its formative rock glo-
ries and in December 1968 when the
special was first broadcast.

“It had an average Hooper rating
of a 26 share which was phenom-
enal. On that basis, we got as high as
$150 per minute for a spot and the
show was always sold out. It grossed
easily $72,000 the first time we ran
i

The documentary was in hour
segments; some stations ran it an
hour a day or an hour a week: others

(Continued on page 12)

MCA Opens
New Depts.,
Procedures

By JEAN WILLIAMS

LOS ANGELES—In an effort to
make 1976 its most successful year,
MCA Records has added new de-
partments and initiated several new
policies.

Itis also strengthening its national
promotion force by bringing it to-
gether under one roof, according to
Vince Cosgrave, vice president of
promotion.

Cosgrave explains that MCA’s
Nashville staff is now based in Los
Angeles. And all promotion will be
executed from here.

He says the label is appointing a
national adult contemporary direc-
tor to handle its new move into the
adult contemporary market and a
national secondary promotion direc-
tor. Both posts have been created in
an effort to bolster attention in other
than the traditional Top 40 and pro-
gressive radio areas.

He points out that by bringing the
force together, the chances for cross-
over records from country to Top 40
or adult contemporary are greater.
He adds that it’s time-consuming
when dealing with representatives
based in other states.

And John Bullard. newly ap-
pointed vice president of a&r and
publicity injects, “1976 will bring
more concern about proper public-
ity for MCA’s artists. We are dealing
in career direction and longevity,
not just selling records.

“Our a&r department will gear a
lot of effort toward syndicated pro-
grams in exposing our artists.”

An entirely new department, field
operations headed by Stan Latan,
has been added.

Latan explains that he coordi-
nates the label’s policy and proce-
dures and oversees the people in the
field to insure their awareness of all
policies.

He confides that after several
years, MCA has rewritten and up-
dated its policy and procedures. He
points out that job descriptions are
now in writing covering sales man-
agers, promotion persons, sales per-

(Continued on page 66)
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PROBLEMS SOLVED?

Dharma Label Signs Jem Distrib Aid

CHICAGO—Dharma Records
hopes a new distribution agreement
with import specialists Jem Records
and Jem Records West will solve its
long-standing distribution prob-
lems.

“Our main problem has been a
lack of distribution and exposure,”
says Paula Johnson, Dharma’s sales
and promotion director. “Jem is a
big step for us and it’s already had
an effect. We've been getting calls
from all over the country about *An-
gel Dust.” a progressive rock album
by Gabriel Bondege.”

Johnson says Jem co-owner Marty
Scott contacted Dharma last Sep-

tember and almost immediately sug-
gested a distribution deal.

“They were surprised that we
have remained as obscure as we
have, considering the quality of our
product,” says Johnson. “They've
been giving us some nice reviews to
their accounts through their mailer—
especially on ‘Angel Dust.””

Also included in the initial
Dharma catalog to be distributed by
JEM are the debut LP by the At-
lantis Philharmonic, a synthesizer
duo from Cleveland, and “Street-
dancer.” the first album for a Chi-
cago jazz group on Dharma’s sub-
sidiary Future label.

BRUCE MEYER

Harrison Quits EMI’s Roster

By PETER JONES

CANNES—George Harrison has
become the first of the ex-Beatles to
formally break a 13-year association
with EMI. He announced at
MIDEM that his personal recording
future would be on his own Dark
Horse label which he formed 18
months ago in partnership with
A&M in Los Angeles.

His own commitment would be
for three to five years with a first LP
due to be released in early summer.

Of the other former Beatles, Paul
McCartney has concluded a new
world-wide deal with EMI, while
John Lennon and Ringo Starr have

still to confirm their future plans.
Harrison admitted that there had
been no shortage of big money of-
fers from major companies but when
asked why he had rejected them he
joked “I'm a kamikazi pop star.” He
(Continued on page 50)

Executive Turntable |

Steve Wax named Elektra/Asylum’s executive vice president, upped from
promotion vice president. Replacing him in the national promotion past is Ken
Buttice. . . . Gordon Prince named vice president-general manager of Prodigal
Records, the Detroit label Motown took over from Barney Ales when he re-
turned to Motown. Prince has been with Motown 10 years, last as national sin-
gles sales manager. . . . David Shein switches from Polygram Corp., U.S., con-
troller to controller of Polydor, Inc. Richard Pardo succeeds Shein at
Polygram. Peter Fassler, who was with Polygram group. Austria, becomes spe-
cial assistant to Jan Cook, senior vice president, Polygram, U.S.

* k%

Rick Dobbis joins Arista Records in new post of director, product manage-
ment, from vice president and general manager at Blue Sky Records, which he
co-founded. Replacing him at Blue Sky is Marcia Franklin, formerly executive
assistant to Steve Paul, Blue Sky president. . . . Sherrie Levy promoted to pub-
licity director at Buddah Records from staffer. She replaces Nancy Lewis, who
is managing the Monty Python tour in the U.S. for three months. Upon her
return, Lewis assumes new post of director, international affairs.

* * *

Bob Sherl, West Coast promo chief for Scepter, has resigned and will re-
turn to independent record production in Los Angeles. . . . Jock Ashton has left
ABC Records as San Francisco local promo man. . . . Rudy Garcia named Bill-
board’s international and Latin departments editor. He is in the New York bu-
reau. . .. Kathryn Schenker, once a partner in F.K.S. publicity and with MCA
Records since 1975, has been promoted to East Coast artist relations and pub-
licity director. . .. Randall Davis, Los Angeles newspaper writer joins Capitol
Records publicity staff in the newly created post of editorial copywriter. Kathy
Wagner, formerly national publicity coordinator at Capitol, promoted to
Western publicity manager.

* * *

Industry veteran Maury Bloom returns to the wars assisting Amherst’s na-
tional publicity chief, Rich Sargeant. He was last with MCA’s Buffalo branch.
... Mike Walker, who was national accounts manager at G.R.C. Records, has
Jjoined Bang Records as general manager. . . . Sylvi Brown, formerly with A&M
Records in sales and production coordination, joins Macey Lippman Market-
ing as marketing coordinator. ... Long-time Memphis distribution executive
Sid Melvin, most recently moving to Handleman when that firm bought out
the Musical Isle branch, has joined Heilicher Bros./J.L. Marsh there as re-
gional sales manager.

* * *

Elevated to the new regional manager positions at Word Records are John
Moore, Tom Ramsey, Cy Jackson and James High. Nine new regional sales-
men working with the managers are: (Moore) John Baker, Norbert Hettinga
and Gil Sypher, Midwest and East; (Ramsey) H.W. Day, Martin Drury and
Foy Owen, South: (Jackson) Steve Bock, Bill Conine and Vern Haas, West and
Northwest: and (High) Denny Bray, Bob Wood and Steve Sutton, Southwest.
... Jim Yienneau moves from the recently closed 20th Century Nashville office
to Polydor/MGM’s Nashville operation as a&r director.

* * *

Raymond J. Steiner promoted to executive vice president of Sony. . .. Jack
Bondus named marketing manager, commercial and educational, 3M Mag-
netic audio/video products division. John Miller becomes sales supervisor in
same areas. ... Dennis Gilhooley upped to manager, sales statistics, Zenith
Sales Co. and represents the firm on the EIA’s marketing services committee.



Black Oak Arkansas

announces the release of their new album,

LEVEE
MUTHA

When Black Oak Arkansas toured America in 1975 they played to
over 500,000 (that's half a million) people in 8l shows for a total gross of more than

$3,500,000.00.
"Live! Mutha" comes from that tour, recorded during Black Oak's

sold-out Mother’s Day Concert in Long Beach, California.

BLACK ORK ARKANSAS
LIVE! MUTHA

BRlack Qak Arkansas

“Live! Mutha”
SD 36-128
Produced by Black Oak Arkansas

Black Oak Arkansas’ gold records to date:
Black Oak Arkansas (SD 33-354)
Raunch "N" Roll (SD 7019)

High On the Hog (SD 7035)

o

© 1976 Atlontic Recording Corp. 9 AWarner Communications Co. On Atco Records and Tapes
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General News

Fines, Damages Blow To Pirates
8 Labels Awarded $250,000 In Charlotte Ruling

NEW YORK—In three separate
court actions involving unauthor-
ized duplication and sale of re-
corded product, one defendant was
fined $5,000 and received a sus-
pended sentence of two years in jail
and two other defendants were or-
dered to pay a total of $370,000 in
damages to the injured parties.

In Charlotte, N.C., eight record
companies were awarded $250,000
in a consent judgment resulting
from an action brought against East-
ern Tape Corp., Super Hits, Inc.,
Sound Duplicator Service, Inc., Jar-
rold H. Pettus, the principal of the
three firms and a number of other
corporate entities under his control.

The defendants were alleged to
have duplicated and sold pirated
versions of recorded product by the
companies involved—United Artists,
Capitol, CBS, MCA, Atlantic,
Elektra, RCA and Warner Bros.

Litigation in this case began in
1970 in the General Court of Justice,
Superior Court Division of Meck-
lenburg County and was fought
through a number of courts of ap-
pellate jurisdiction before the final
judgment was entered.

At one point, following a perma-
nent injunction entered against the
defendants in 1972, the defendants
were found in contempt of the in-
junction, Pettus received a 20-day
jail sentence and 180,000 pirated
tapes were ordered destroyed. At the
time the defendants operated one of
the largest pirate tape operations in
the Southeast.

Areferee appointed in 1974 by the
court to rule on the question of dam-
ages determined that the record
companies were entitled to an ac-
counting of the defendants profits.
After attempting to resist the order,
the defendants’ business records

NEW OUTLOOK APPARENT

Ales a Quarterback
In Motown Resurge

By ELIOT TIEGEL

LOS ANGELES—A realistic
monthly LP schedule. More commu-
nication in the form of regular meet-
ings involving sales, promotion and
creative departments. A reaffirmed
dedication to reestablishing many of
its long-time artists who have not
had the proper promotional backing
in the past three years.

These are three of the objectives
sought by Barney Ales, Motown’s
executive vice president and assist-
ant to president Berry Gordy Jr.

Ales, who rejoined Motown Sept.
2, 1975, after being away from the
company three years, speaks of a
“greater team concentration.”

In having all departments report-
ing directly to him, Ales says, “the
team can be there, it just may need a
new quarterback.

“Im a great believer in football
and I believe a company has to have
a winning attitude. And as Vince
Lombardi once said. I have no room
for losers.”

Ales had been with Motown 12
years before leaving and going into
several other ventures in Detroit, no-
tably personal management and
starting a small label, Prodigal.

As part of his deal to return, he
sold Motown Prodigal last week
with three of its sets moving to the
Motown label. They are Ronnie
McNeir. Gaylord & Holiday and
Shirley Alston.

Newest single on Prodigal is boxer
Joe Fraser’s novelty, “Little Doggie
Heaven.” Gordon Prince, Motown’s
former national singles sales man-
ager, is now running Prodigal out of
Detroit as its vice president-general
manager, and hopes to pick up new
artists. Frank Shivley is national
promotion director.

In running Motown, Ales be-
comes the second man on the record
side behind Motown Industries
board chairman Berry Gordy Jr. It
had been reported that under previ-
ous administrations there were au-
tonomous entities. Now everything
goes through Ales and onto Gordy
when required.

Ales, with his quarterback ap-
proach, seems determined to regain
some of the sales glory which he ad-
mits has slipped away during the
past 1% years.

Ales returned following Ewart
Abner’s departure. Abner, a veteran

of Motown’s growth and success.
had run the distribution end of the
company. He is now listed as a “con-
sultant,” but is nowhere to be seen.

Three forthcoming LPs should
spearhead Motown’s 1976 push into
the new year: “Diana Ross” slated
for February release, the Tempta-
tions’ “Wings Of Love” slated for
March and Stevie Wonder's long de-
layed “Songs In A Key Of Life”
scheduled for mid-March.

Gordy produced the Ross and
Tempts LPs; Wonder wonderized
himself. The new LP is the first stu-
dio session for Ross in 1% years.

There are upwards of 50 acts on
the roster, but Ales is concerned
about the vets, whom he believes

{Continued on puge 55)

were finally turned over to the court
following the threat of another con-
tempt citation.

In a similar action in Detroit,
damages in the sum of $120,000
were awarded to A&M Records,
CBS, Tammy Wynette and Johnny
Cash in a final court judgment in
their action against MVC Distribut-
ing Corp. and Sicom Electronics, pi-
rate tape operations which had been
doing business in Livonia and
Plymouth, Mich.

The Federal District Court for the
Eastern District of Michigan had
previously granted the plaintiffs a
permanent injunction and had or-
dered an accounting of the defend-
ants’ profits.

The defendants tried to introduce
financial statements attempting to
show that their pirate tape dupli-
cating operations had incurred sub-
stantial losses. However, the court
rejected the claim.

In the final judgment, the court
noted “the defendants have repeat-
edly evaded compliance with (our)
orders by dissolving MVC and en-
cumbering and dissipating the assets
of Sicom.

Included in the award, which con-
tained a cease and desist order
against the defendants pertaining to
unauthorized duplication and sale
of recordings owned by the plain-
tiffs, was a permanent injunction
against the defendant’s use of the
names of the two artists who were
also plaintiffs in the action.

And in Columbia, S.C., a man
convicted of six counts of copyright
infringement in the first jury trial
ever held on the issue in Federal
District Court there, was sentenced
to a two-year suspended jail term
and fined $5,000 by Judge Charles
E. Simons.

The defendant, Charles V. Jemal.
owner of Bozo’s Tape Store in
Myrtle Beach, was found guilty in
December of illegally duplicating
copyrighted tape recordings. The
jury deliberated 2% hours before re-
turning the verdict.

Big 3-CBS Music Pact

NEW YORK—-CBS Music Pub-
lishing has inked a music print and
song book distribution pact with Big
3 Music Corp. for the U.S. and Can-
ada.

The long-term agreement calls for
the combined Big 3/CBS produc-
tion, marketing and sales for all titles
from the CBS April-Blackwood
catalogs. Prior to the deal, CBS
printed through Big Bells.

Initially, emphasis will be placed
on stepping up production of sheet
music and song books on certain art-
ists’ works in the AB catalog, as well
as on select material with Gamble-
Huff and Gold Forever copyrights.

LONDON-—The enormous popu-
larity, as evidenced by huge sales, of
“greatest hits” albums in the U.K.
establishes a strong parallel with the
LP sales market in the U.S.

Albums of recording artists’ past
successes made up almost one-third
of last year’s top 50 selling LPs here
and are continuing to flourish. More
than two dozen full-price greatest
hits packages have been released in
the last two months or so and there

GREATEST HITS IN U.K.

Packages Dominate

By ADAM WHITE

Artists covered by the firms’ open-
ing thrust are Janis lan, James Tay-
lor, Michael Murphy, Dave Mason,
Billy Joel, Albert Hammond, Chip
Taylor and David Essex.

Terrence Stevens, director of mar-
keting for Big 3, will be coordinating
upcoming projects with Robert Es-
posito, East Coast director of April-
Blackwood, and Wayne Rooks, di-
rector of talent affairs at CBS Rec-
ords. Finalizing the deal were Nor-
man Stollman, director of business
affairs, CBS Records International.
and Herman Steiger, executive vice
president, Big 3.

Big 3 is a division of the United
Artist Music Publishing Corp.

will be at least another dozen in the
next two.

Television is only partly respon-
sible for this state of affairs. Adver-
tising via the medium has certainly
boosted hit compilations by the
Drifters, Roy Orbison, Perry Como
and Jim Reeves, but those by Barry
White, the Rolling Stones, John
Lennon, the Carpenters, Simon and
Garfunkel. Glen Campbell and Neil

(Continued on page 47)
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CBS MEET TOLD

Artist Development,
Singles Key Targets

SAN DIEGO-—Irwin Segelstein,
CBS Records Division president,
told more than 400 staffers at the
third annual CBS National Market-
ing Meeting here last week that 1976
goals for the company are continued
concentration on artist development
and expansion of singles sales.

Bruce Lundvall, general manager
of Columbia Records, predicted that
1976 would be “the label’s best year
ever” and announced a new series of
signings of already-known artists
like Tower of Power, B.T. Express.
Mahogany Rush, former Guess
Who leader Burton Cummings,
Freddie Weller, Hubert Laws and
Bonnie Koloc.

Ron Alexenburg, general man-
ager of Epic and CBS custom labels,
also emphasized Epic’s major thrust
for new artist development.

Walter Yetnikoff, CBS Records
Group president, praised the con-
vention group for its part in earning
CBS the top four LPs on the Bill-
board chart for the past two weeks
plus Paul Simon’s “50 Ways To

Leave Your Lover” topping the cur-
rent singles chart.

Paul Smith, CBS Records sales
and distribution vice president, de-
livered the keynote address. He out-
lined a 1976 game plan, saying: “Ba-
sically there are four plays. 1. New
directions in promotion. 2. More in-
novative merchandising. 3. Contin-
ued emphasis on artist development.
4. Better utilization of your time,
enabling you to spend more of it on
the street where the action is.”

Smith, who served as co-chairman
of the meetings with Jack Craigo,
CBS Records marketing vice presi-
dent, spoke at length on the dynam-
ics of change in the record industry.
“Being cognizant of these changes
and having the flexibility to adapt to
them is essential in order to remain a
top record company.” he said.

Performers at the four evenings of
music Wednesday through Saturday
(28-31) included Willie Nelson, Mi-
chael Murphey, Tammy Wynette,
the Flying Burrito Brothers, Marty

(Continued on page 55)
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Josephson
Profits Up

NEW YORK—Marvin Josephson
Associates, an over-the-counter firm
here, earned $1.015.000 for its sec-
ond quarter which ended Dec. 31,
1975, double the $509.000 of the pre-
vious vear.

Earnings for the six months
soared to $2,071.000, up 141% from
one year earlier results. Earnings for
the six months exceeded by almost
$650,000 the figures for the firm’s
prior best full year, which ended
June 30, 1974.

Revenues for the three months
and six months were $6.703,000 and
$13.815.000, up 66% and 80%, re-
spectively, from 1974 revenues of
$4.038,000 and $7.656.000 for the
comparable periods.

Earnings per share were up 93%
and 121% to $0.54 and $1.06 on
1.892,300 and 1.962.000 average
shares and equivalents outstanding
for the three and six months, respec-
tively, compared to $0.28 and $0.48
on 1.793.400 and 1.778,800 average
shares and equivalents a year ear-
lier.

Upping Wax Seen
As ‘Solidifying’
Elektra/Asylum

By NAT FREEDLAND

LOS ANGELES—Elektra/Asy-
lum chairman Joe Smith sees his
raising of national promotion direc-
tor Steve Wax to the label's execu-
tive vice president as solidifying an
executive staff he pronounces him-
self “very pleased with” after taking
over E/A some six weeks ago.

Smith points to Wax’s ability to
relate to artists as well as his inten-
tion to use him in all phases of the
company, a&r and merchandising as
well as promotion.

As for E/A president Mel Posner,
Smith points to Posner’s strength in
sales distributor relationships. “His
many years with the company give
him a perfect grasp on E/A internal
administration and he has been the
key to our successful utilization of
WEA Distributing,” Smith says.

The Wax promotion makes a
striking parallel to Smith’s own rise
some years ago from respected pro-
motion chief of Warner Bros. to
president of the label. He took on a
large share of WB operation under
board chairman Mo Ostin before re-
placing David Geffen as chairman
of the smaller WEA label in Decem-
ber. (Continued on page 57)

20 RECORD
PEOPLE WANTED

Philly record label and dis-
tributor of special lines is
offering territories for Pro-
motion/Salespersons. lfyou
are tired of making big $$$
for everyone else, here’s your
chance to earn $50,000.00 or
more per year with our unique
profit distribution plan. Write
for free details.

Nate Chacker

Sound Gems Records

1831 Chestnut St.
Phila., Pa. 19103
(215) 561-1638

"~ Market Quotations |

As of closing, Thursday, January 29, 1976

Hi 9:375 Low NAME P-E (fg";') High Low Close Change
27% 13% ABC 12.36 1329 23% 23 23% + %
7% 2% Ampex - 148 6% 6 6% — Y
3% 1% Automatic Radio - 14 3% 3% 3% - %
14% 4% Avnet 6.89 343 14% 14% 14% — %
22% 10% Bell & Howell 8.87 105 19% 19% 19% + %
57% 28% CBS 13.22 285 56% 55% 56% + 1%
9% 2% ColumbiaPic. 2.07 187 6% 6% 6% + %
1% 2 Craig Corp. 6.71 78 1% 1% 11% + Y
59% 21% Disney, Walt 27.46 524 59% 59% 59% + %
5% 1% EMI 15.63 78 5 4% 4% - %
25 18'% Gulf + Western 5.44 751 24% 24Ys  24% + %
7% 3% Handieman 10.83 69 6% 6% 6% + %
20% 5% HarmanInd. 6.53 60 21 20%  20% + Y
10 3% Latfayette Radio 11.14 32 9% 9% Y - %
20% 12 Matsushita Elec. 17.57 100 19% 19% 19% + %
89% 22%MCA 7.16 256 78% 75% 76% + 2%
18% 11% MGM 7.20 63 14% 14% 14Y% Unch.
68 43 3M 26.09 450 62% 59% 61% + 2
4% 1% MorseElec. Prod. — 17 3% 3% 3% + %
57% 33% Motorola 41.95 291 51 50 50% + %
25% 12% No.Amer. Philips 12.76 58 24% 24% 24% + %
19Y% 7 Pickwick Interntl. 9.65 654 17% 17% 17% + %
6% 2% Playboy - 69 3% 3% 3% — %
25% 10% RCA 17.86 1175 25% 25% 25% + %
13% 5 Sony 41.00 779  10% 10% 10% Unch.
30 9% Superscope 10.00 147 30% 29% 29% — %
38% 22%. Tandy 13.27 570 37% 36% 36% Unch.
7% 2% Telecor 8.09 27 7 7 7 + %
3% Y2 Telex 8.98 739 3 3 3 + %
3% 1 Tenna 20.14 14 3% 3% 3% —4/16
10% 6  Transamerica 9.35 365 10% 10% 10% Unch.
15% 5% 20th Century 4.80 301 13% 13% 13% + %
22% 8% Warner Commun. 7.25 524 21% 20% 21% + 1%
29% 10 Zenith 27.83 431 29% 29% 29% + %
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCOInc. 50.00 2 1% 2 M. Jospehson 14.83 14 9% 9%
Gates Learjet 3.92 92 1% 12 Schwartz Bros. o] o] 1% 2
GRT — 2099 1% 2% Wallich’'s M.C. 0 0 1/16 5/16
Goody Sam 3.73 - 2% 2% Kustom Elec. 10.71 1" 2% 3%
Integrity Ent. — — 1% 2% Orrox Corp. o] 1 % 52/64
Koss Corp. 10.33 50 7Y% 7% Memorex 0 148 15Y% 15%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

LONDON LABEL CONCLAVE

Involvement Theme
Of Sales Boss’ Plea

By Jim Fishel

NEW YORK-—Independent dis-
tributors must involve themselves
more deeply in daily operations or
suffer the risk of failure, more than
140 persons attending the London
Records sales convention here, Jan.
25-27, were told.

Sy Warner, national sales director
of the label, told the gathering that,
“[t’s time that all of you (independ-
ent distribution chiefs) get back into
the record business and involve
yourself'in the complete operation.”

He went on to say that it was a
necessity for each person to get back
into the field and meet the “heavy
record dealers and important radio
station personnel.”

Herb Goldfarb, vice president of
sales and marketing who chaired
most of the events, concurred with
Wamer. In his keynote address, he
said that all indie distributors are
fighting for survival and because of
this they must be more aggressive
and demanding, putting more em-
phasis on “new sounds.”

“Know your product and key
buyers, and by all means get back
into the record business by bolster-
ing your knowledge of marketing,
merchandising, promotion and the
other parts of the operation,” he
stated.

Attending the gathering were rep-
resentatives from more than 22 inde-
pendent distributors coast to coast.
Included were several new distribu-
tors to the London line including
Progress Records of Cleveland; Al-
pha of New York: Tara of Atlanta;
Heilicher Bros. of Miami: Hot Line
of Memphis: Music Suppliers of
Boston and Big State of Dallas.

Perhaps the biggest news event to
come out of the confab was the in-

troduction of the company’s cas-
settes, developed by British Decca’s
Arthur Haddy.

He promised the distributors ex-
ceptional delivery on the product
and said he sees a large break-
through in the market for the “mis-
erable little cassette.”

Don Wardell, director of creative
services, presented one of the more
educational sessions of the conven-
tion with his multi-media approach
to the company’s advertising and
publicity procedures. During his
presentations, he showed how his
department ties in advertising cam-
paigns for the London family and
distributed labels. One example was
the continuing ad campaign sur-
rounding the release of solo LPs by
members of the Moody Blues on its
own Threshold Records.

In addition, he officially launched
the company’s current advertising
push on black artists entitled “Soul
On Fire.” All types of special public-
ity, promotion and advertising will
be massed for this campaign which
keys in on Al Green, Syl Johnson
and Ann Peebles.

Herb Gordon. national promo-
tion manager, stated that the promo-
tion man is the most important per-
son in any distribution operation.
He said he was tired of hearing that
the bosses wouldn’t pay for promo-
tion men to really do their jobs by
traveling and entertaining.

The r&b perspective was spelled
out by Wendall Bates, national di-
rector of r/b promoiton. He said his
major problem is followup by the
staff and coordination in different
cities.

“Anytime anyone is doing some-

(Continued on page 55)



HERB SPAR

In Memory of Our Fiend

Bob Bageris
Phil Basile
Ivy and John Bauer
Mike and Jules Belkin
Jack Boyle and Sam LHommedieu
Tom Collins
Concerts West: Tom Hulett, Terry Bassett and Dick Curtis
Ron Delsener
Sepp Donahower and Gary Perkins
Alan Dulberger and Randy McElrath
Festival Productions, Inc.

Barry Fey

Shelly Finkel

David Forest

Bill Graham

Harvey and Corky Productions

Don Law

Larry Magid

Northwest Releasing Corporation, Jerry Lonn
Jon Podell
Tony Ruffino and Larry Vaughn
John Scher
Triangle Productions, Frank Fried,President
Jerry Weintraub
Windy City Production,Ltd. Arny Granat, Brian Hansen, Bruce Kapp, Jerry Mickelson
Steve Wolf and Jim Rissmiller

Donations accepted in memory of Herb Spar to the Mortimer J. Lacher
Fund ( cancer research), c/o Memorial Hospital, 1275 York Avenue,
New York , New York 10021
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General News

N.J. Trial: Distribs, Dealers Testify

® Continued from page 3

sales manager for United Artists
Records and now the owner of a Bal-
timore retail outlet, Record Rack,
said he purchased more than
$16.000 worth of Brunswick records
and made the checks out to cash. He
said he gave these checks to Melvin
Moore, Brunswick’s promotion di-
rector and one of the defendants.

Krefetz said he paid about 35
cents for a single compared with the
regular price of 54 cents.

Krefetz said he also made cash
purchases from All Piatinum, al-
though he gave no further details.
He also testified that he made cash
purchases from promotion men who
he said were selling records that

gan and Peter Garris, would pick up
merchandise from the Goody chain
from Brunswick Records. Menashe
said all the transactions were posted
in Goody's bookkeeping accounts.

Paul Cohen, the owner of a one-
stop in Virginia, who previously tes-
tified he made a cash purchase from
Brunswick, was called back to the
stand and said he had a cash ar-
rangement with David Skolnick of
United Artists, but gave no addi-
tional details.

The other government witnesses
were Henry Hildebrand. president
of All South Distributing Corp. of
New Orleans; Joseph Voynow, of
Bib Distributing Co. of Charlotte,
N.C.: Willy Barney. president of
Barney’s Records, a Chicago whole-

repaid with Brunswick records and
that he later purchased two RCA
color tv sets for Tarnopol and again
was reimbursed with records.

Boladian said that in 1971 Lee
Shep, Brunswick’s production man-
ager, also a defendant. offered a dis-
count on Brunswick records “if we
had made a check out to him.” He
said he subsequently purchased
more than $4.000 worth of records
from Shep and gave him checks
made out in Shep’s name.

Boladian also said he purchased
another $4,850 worth of Brunswick
records through Peter Garris. mak-
ing the checks out to Garris.

Barney said that Carl Davis had
offered him singles at 35 cents, a 14-
cent discount from regular whole-

P4

were supposed to be distributed to
stores. He was not asked to identify
the promotion men.

Krefetz, in response to defense at-

De-Lite/Schick photo
HOMECOMING—Dan McKenna, left, Philadelphia deputy city representative,
presents replica of Liberty Bell to Frankie Avalon, as Fred Fioto, president of
artist’s De-Lite label, looks on. De-Lite hosted bash for singer, back home in

saler-retailer: Armen Boladian.
president of Record Distributors, a
Detroit wholesaler, and Gerard
Shifrin. president off Folkcraft Pub-

sale price at the time. Barney said he
purchased several thousand dollars’
worth of records and made the
checks out to Davis or make them out

FEBRUARY 7, 1976, BILLBOARD

torneys. said that cash purchases
were fairly common in the industry,
amajor defense contention through-
out the trial.

The defense attorneys tried to ar-
gue, but were refused permission by
Judge Fredrick Lacey at this junc-
ture, that cash discounts were given
by record manufacturers such as
Brunswick because the purchases
had no return privileges.

Robert Menashe. vice president
for record purchasing for Sam
Goody’s. said on several occasions
that Melvin Moore and two other
Brunswick executives, lrving Wei-

lishing Co., a Newark distributor.
Hildebrand said that in 1973 he
gave Melvin Moore a $1,000 check
because Moore told him he was
short of money. Hildebrand said Pe-
ter Garris authorized the check and
that he subsequently received
Brunswick records for the $1,000.
The witness said the transaction was
reflected in his company’s books.
Voynow said thatin 1971 when he
was president of Carol Distributing
Co. he purchased a new “$9,000
Cadillac sedan” for Nat Tarnopol,
Brunswick’s president and chief de-
fendant in the trial. He said he was

LOADSTONE
NEW DISTRIBUTORS

of
Celest Hardie’s

“THANK YOU LOVE”

Loadstone #3955

Bib Dist. (704) 527-0440 N.C. & S.C.,
Southland, Atlanta, Miss., Florida,
Ala., Hotline, Memphis, (901) 525-
0756. Schwartz Bro. (202) 529-5700,
D.C., Pa., N.Y., Md., Vt., W. Vi., Del.,
N.J. Record Merchandising, L.A. &
No. Calif. (213) 385-9161. Record
Mer. S.F. (415) 285-0959 other Dis-
tributors and D.J.'s for Record call
(415) 334-2247.
Loadstone & Open Record Co.
San Francisco, California.

We are only #4
So we really have
to try harder

We offer any
or all of the
following
quality
services. All
under one
roof and at
competitive
prices.

Lee-Myles Assoc.,Tnc.

16O E. 56th St Dept, AS,NYC 10022 Tel.758-3232

N

® Design

e Art

* Type

e Color seps
® Printing

e Fabrication

Serving the graphic needs of the record industry for 20 years.

e need eaehother more
than ever..Qur good serice
saves you money

For the best prices and fastest service on ALL singles,
LP's, 8-tracks, cassettes, Oldies, special orders

Always in Stock—ALL Latest, Top-Selling
Singles—Soul, Pop and Full Gatalog Service.

Call 800 631-8672

TOLL FREE FROM THESE STATES

Alabama Ninois Marytand New York South Carolina
Arkansas Indiana Massachusetts North Carolina Tennessee
Connecticut lowa Michigan hio Vermont
Delaware Kansas Minnesota Qklahoma Virginia
District ot Columbia  Kentucky  Mississippi Pennsylvania West Virginia
Flonda Louisiana  Missouri Rhode Island Wisconsin
Georgia Maine New Hampshire

LET A FREE PHONE CALL GET YOU A LIST
OF OUR NEW LOW, LOW ACROSS-

THE-BOARD PRICES!

Orders shipped same day received via UPS

DOUBLE B RECORDS & TAPE CORP.

16 Fenwick Street

Newark. N J 07114

to a messenger who worked for
Brunswick. Barney said he also pur-
chased records from All Platinum in
a similar manner and made checks
payable to a man he identified only
as Charles Atkins.

Shifrin said that in 1972 he pur-
chased Brunswick records from Car-
mine DeNoia, the seventh defend-
ant in the trail and the only one not
officially connected with Brunswick.

Shifrin said he wanted to pur-
chase a large quantity of LPs
through DeNoia and said he talked
to Tarnopol who told him it was
okay to deal with DeNoia. Shifrin
said he later gave more than $3.500
in cash to DeNoia.

John Rakus. chief of production
control for the CBS record manufac-
turing plant in Pitman, N.J., also tes-
tified, identifying a series of packing
slips and shipping statements of
bulk shipments of records to various
distributors throughout the country
in behalf of Brunswick. The prose-
cution intends to link the packing
slips to the alleged cash purchases.

In a related development. two per-
sons mentioned in earlier testimony
during the trial issued statements
concerning their dealings with
Brunswick.

Buddy Scott, of Buddy Scott Pro-
ductions, who was singled out in tes-
timony by Max Cooper, a whole-
saler, as having made cash sales to
Cooper, denied any such cash trans-
actions and claims all of his dealings
were by check and totally proper.

Arthur Lerner, president of Car-
dinal Export Corp., who was identi-

76 American

® Continued from puge 3

Danz says that next June 3 will be
the closing date for entries in the
1976 competition and he expects “a
new high in response not only from
within the U.S. but from Canada,
Mexico, Japan and the Western Eu-
ropean nations in particular.”

Danz has dispatched checks for
$5.500 each to semi-finalists. includ-
ing Les Baxter of Los Angeles. The
others include James and Jennifer
Summerset, Liz Meyer and J.B.
Morrison, Lawrence Menasco Jr..
Casey Kelley, Timothy Sheppard.
Edward Williams, Robert Thomp-
son. Steve Jam. Charlie Nemiroff
and the trio of David Blume, David
Sears and Natalie Whitsett.

Galdston and Thom also re-
ceipted for an additional check for
$5.500 for making the semi-finals
with their “Why Don’t We Live To-
gether.”

A special bicentennial award was
made by Danz to the team of Rod
McBrien. Sarah Daly. Hal Fried-
man and Fred Stark. New York. for
their “Happy Birthday U.S.A.” The

city for release of his recently re-recorded ‘‘Venus'' smash.

Rackers, Retailers Vote
In NARM Top Sales Poll

NEW YORK-—Rackjobbers and
retailers who are regular members of
NARM will soon begin casting their
votes for the best selling recorded
product of the past year. Ballots
were sent to the voting members in
January.

The results of the voting will be re-
vealed at NARM’s Annual Awards
Banquet March 23 as part of the or-
ganization’s annual convention.

According to Jules Malamud, ex-
ecutive director, the NARM awards
are the only ones in the music indus-
try made on the basis of product that
actually sells in the nation’s retail
stores.

Awards will be made in 18 cate-

fied by the chief government wit-
ness, Edward Hurley, as having
engaged in merchandise exchanges
with Brunswick. stated that his deal-
ings with the record company were
perfectly legal and were properly re-
corded in his company’s books and
records.

He also pointed out that his com-
pany has not been accused of any
impropriety or wrongdoing nor is it
a party to any of the criminal pro-
ceedings in the case.

RUDY GARCIA

Song Fest

award was accompanied by a check
for $1,776.

Seven other composing teams
won $100 gift certificates from Ra-
dio Shack in the bicentennial divi-
sion.

Checks for $100 also were ten-
dered numerous other entrants
whose efforts rated honorable men-
tions by the judges.

Danz last week was working out
details for a nationally syndicated
television show to be beamed. prob-
ably in March, and built around the
awards ceremony Jan. 22 at the Con-
tinental Hyatt House in Los An-
geles. He was unable to firm a deal
with a network.

Paul Williams, singer-songwriter,
served as spokesman for the 1975
competition and will be featured in
the tv show, Danz says.

“The event is here to stay, and we
think it will build in importance ev-
ery year.” Danz declares. “We have
awarded more than $257.000 to win-
ners the last two vears and. in addi-
tion, hundreds of good songs have
been given exposure to professionals
within the music industry.”

gories from best selling album and
hit single, through best children’s
and best selling economy album.

Nominees in the first 14 categories
are selected after a long nomination
procedure during which NARM’s
regular members submit nomi-
nations of product released in 1975
that were best sellers in their shops.

Malamud says that voters may
also submit a write-in vote if their
bestseller is not included in the nom-
inees. Write-in votes are also used
where there is no clear-cut showing
of a selected number of nominees in
the pre-balloting nomination proc-
ess.

Meanwhile Malamud also dis-
closes that the convention, sched-
uled for Miami’s Diplomat Hotel.
has been completely sold out. In ad-
dition. all rooms and exhibit space at
the Diplomat have been fully
booked.

Manager Suing
Morris Albert

NEW YORK-—Morris Albert,
Brazilian singing star whose record-
ing of his own composition “Feel-
ings” was a huge hit in the U.S. in
1975, is being sued in Federal Court
here for breach of a personal man-
agement contract he allegedly en-
tered into with Emilio Garcia, a lo-
cal music consultant and artists
representative.

In documents filed at the U.S.
District Court for the Southern Dis-
trict of New York, Garcia, through
his attorneys, Lew Harris and Barry
Fredricks. claims that Albert signed
a personal management contract
with him in March 1975 which was
to last two years, with a two-year op-
tion renewable at Garcia's pleasure.

Since then, the documents claim.
Albert has not paid any part of the
25% of his gross earnings which he
owes Garcia according to the terms
of the contract. nor has Albert given
Garcia an accounting of the moneys
he has earned during that time.

Because Albert is a Brazilian na-
tional, the court allowed service of
the documents on Albert out of the
country. Harris served the papers on
Albert at MIDEM in Cannes.

It was learned that Albert, after
being served with papers in the suit,
asked for a meeting with Harris and
Garcia to see if the matter can be
straightened out. Meanwhile,
amended documents with added sti-
pulations as to alleged multiple
breaches of the management con-
tractare expected 1o be filed shortly.



Register now for

the 6th International
Music Industry
Conference, Hawaii

ay 6-10,1976.

Where the Industry Acts!
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-~ =% Please register me for
= IMIC-6 in Hawaii, May 6-10,
1976. | am enclosing a check or
money order ir: the amount of (] $225
(early-bird special) (1 $250 (after Feb. 15
O $75 (special spouse rate)
You can charge your registration if you wish:
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i Register early! Join us at IMIC-6 in Hawaii, May 6-10, 1976.
3 REGISTRATION FEE DOES NOT INCLUDE AIRFARE OR HOTEL.
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SINGER FOR WHAT GROUP? ¢ “HOUND DOG" WAS ORIGINALLY SUNG IN WHAT YEAR? e

Radio-TVProgramming

New ‘History Of Rock’ Due

Drake-Chenault Will Modernize 48-Hour Air Show

® Continued from page 4

ran it in one straight 48-hour blast,
at least the first time. There is a re-
port that one major market station
paid as much as $17.000 for the
privilege of broadcasting the docu-
mentary twice.

Astor, who just joined Drake-
Chenault last October. says the
documentary was broadcast on
more than 300 radio stations around
the world. including such countries
as Australia and Japan.

The documentary includes rare
interviews by the people who made
the music or who contributed to that
particular art form or era. Many pro-
gram directors consider the docu-
mentary not only a masterpiece, but
a classic.

The original version was a profes-
sional job, but was rushed as four or
five persons labored almost day and
night to put it together. The remake
will be upgraded and “some of the
musical accents will be put into
proper perspective.” Drake says.
adding that some of the artists cov-
ered in detail in the original version
didn’t stand up to time: the re-
vamped documentary will accent
music in light of today's develop-
ments and, of course. be completed
up through 1975. As much as pos-
sible of the show will be in stereo.

Steve Blackson of Dallas, who
worked on the successful “Fantasy
Park™ for McLendon Corp., will be
joining Drake-Chenault in mid-
February to work strictly on specials.

especially the rock history documen-
tary. In its new form, it will probably
be more than 55 hours long.

Drake-Chenault, Astor says, is
upgrading all of its documentaries
and specials, including “The Golden
Years Of Country” and *“The
Golden Years Of Rock.” Many of
the specials will be expanded to
bring them up-to-date for today’s
music.

All of this is just part of a total ex-
panded drive for the Drake-
Chenault firm and one of Astor’s
major goals is to invade more major
markets with Drake programming.

Drake-Chenault today has six ra
dio programming services available
and one or more is being aired in
each of nearly 200 markets. Astor
says.

“Radio syndication is still so new,
the last year or two have really been
the development years and 1 feel
that Drake and Chenault were the
major pioneers in modern radio au-
tomation,” Astor says.

“Prior to Drake-Chenault. nearly
all syndication was through the use
of reels in sequence.” Now, of
course, technology allows program-
mers to vary from one reel to an-
other, then to an Instacart unit. The
possibilities and the capabilities are
endless and Drake and Chenault
were the prime movers in the sophis-
tication of flexible automation, he
says.

“The History Of Rock And Roll”
was the start of this spurted growth

BOOKERT. OF THE M.G."S WAS A MEMBER OF WHAT
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in automation and syndication, be-
lieves Astor.

Today, Astor estimates that more
than 500 radio stations are using
syndicated automated programming
services, with Drake-Chenault the
biggest supplier.

“In smaller markets, it allows a ra-
dio station quality programming by
professionals. And the cry for qual-
ity programming in smaller cities
has been desperate.”

Automation doesn’t replace local
programmers; it aids them with
quality programming material. As-
tor says, adding that all of the
Drake-Chenault  programming
packages leave programming con-
trol in the hands of the local pro-

(Continued on page 18)

BRUCE JOHNSON

LOS ANGELES—The radio industry has adjusted
quite well on a combined onslaught of poor economic
conditions and audience fragmentation. believes Bruce
Johnson. But he adds that radio in general still has a lots
of fat that could be trimmed—“probably as high as 15%
of the people working at radio stations today are super-

fluous.”

Johnson, president of the radio division of the Sterling
Recreation Organization, previously was head of RKO
Radio. Oddly enough. his major problem at the moment
is the same problem he had when he took over control of

radio for RKO—hiring good people.

By CLAUDE HALL

Y e,

Capricorn photo
MACON TOUCH—To promote a benefit concert in Macon, Ga., Jimmy Hall,
lead vocalist of Wet Willie, and Mike Duke, keyboard performer for the Capri-
corn Records group, did several interviews on local radio stations. Here, Hall,
left, and Duke are interviewed by WMAZ air personality Jerry Jackson, right.
The duo also did stints for WNEX and WBML.

Former RKO Chief Emphatic
In Relying on ‘Good’ People

“In any turnaround situation, the toughest job is get-
ting people to come work with you . ..
you. In 1969, when I set out to get the ball rolling at
KFAC in Los Angeles, the station had been losing a lot
of dollars. It had a terrible image. I hired John Wolfe
from KPOL and. though I wasn’t able to keep him long.

to have faith in

he was what | needed to get other people interested in

N.Y. WHOM Seeks
A Change To WJIT

By RUDY GARCIA

NEW YORK —Spanish language radic station WHOM has applied to the
FCC for permission to change its call letters to WJIT in an effort to get further

identification with its music format.

In Spanish, JIT would be pronounced *“hit” and plans are for the use of the
phrase “Radio Hit” as the station logo in all promo by air personalities and in
print media. Under its present call letters the station logos and promos refer to
“WHOM—The station that makes the hits.”

Ralph Constantino, program director, explains that the decision to change
call letters despite the station’s position as the oldest Spanish language broad-
cast facility in the New York market area came after “an expensive market re-

search study.”

“The study found that when people were asked what Spanish language sta-
tion they listened to they would respond WADO because it was easier to pro-
nounce phonetically. Yet, when they were asked who their favorite on-the-air
radio personalities were they would mention Rafael Pineda or Diaz-Tirado

Jay Trachman Tees
Fruithowl Service

FAIR OAKS. Calif.—Fruitbowl,
weekly information service that sup-
plies air personalities and program
directors with everything from hu-
mor to record intros to use on the air,
has been launched by Jay Trachman
here. Trachman was previously with
the radio syndication firm of Con-
cept Productions.

“There are no subscription rates
yet, only freebies to whoever wants
them.”

who are on our station.” Constan-
tino explains.

“It was determined that it was the
difficulty in pronunciation of
WHOM for the Spanish-speaking
community that was working
against us.”

The station is continuing a market
study based on response to music to
guide it in determining future for-
mat changes. As it is, there has been
a tightening up of “unnecessary
talk™ by the air personalities which
has resulted in the station increasing
its music content. “We now play 12
to 13 songs an hour whereas before

(Continued on page 18)

A New IPA Series Bows In

GREENWICH. Conn.—Inter-
national Performing Arts, a radio
syndication firm here operated by
Bob Leckie, has launched a three-
hour weekly radio show featuring
current hits and a mixture of oldies.
Host is WNEW New York air per-
sonality Bob Fitzsimmons and the
show is called “Fitz’s Forum.” A
unique feature of the show will be
brief clusters of phone conversations
four times an hour. These will be
similar in nature to the old Bill Bal-
lance “Feminine Forum” approach,

targeted at females especially.

The show was unveiled on
WHOA in San Juan, Puerto Rico,
last week in the 9-noon slot and both
Leckie and Fitzsimmons flew down
for a day of press functions in honor
of the show. WHOA is an English-
language station on the island.

Show will be available in stereo or
monaural and will be priced accord-
ing to the size of the market. A
unique sales aspect is that Leckie is
willing to barter some of the show

working for me: it broke the dike.

“People are everything. when it comes to radio.

“I had the same problem when I took over as general
manager of KLAC. The station wasn't doing well ... it

wasn’t really a country music sta-
tion.

“But | hired Bil Ward. Dick
Haynes, Larry Scott, and Sammy
Jackson came along with him and
KLAC started to happen.”

When he went to RKO. he had
another hiring problem. "RKO has
the image of chewing people up. At
first, even some of the people who'd
worked with me before weren’t will-
ing to join the chain.

“But after a while people were
standing in line wanting to work for
the RKO operation and it’s now a
hell of place to work.

“Getting people to believe in what
you're doing, though. is a major dif-
ficulty any time vou do something
new.

“But the economy isn't affecting
the Sterling chain . .. we're doing ex-
tremely well and now have a total of
nine radio stations and looking for
more.”

Running a radio station in Long-
view, Wash.. is “no different” from
running a radio station in New
York. The same rules apply. “In fact,
if more radio stations in New York
used the same techniques of busi-
ness used by radio stations in Long-
view, they would be making more
money.

“People think that a radio station
in a major market has to have a staff
of thousands. Well. you might need
a larger staff than a small market
station, because you have more of a
physical area to cover.

(Continued on page 59)

Puerto Rico

for air time at each station. Another
operation within the IPA complex
produces commercials for Madison
Avenue and Leckie is considering
several plans about using a current
bank of national advertising time in
a cross-beneficial manner to stations
airing his show.

His firm also as a music produc-
tion service—available on a set of 16
albums—that is now being used by
33 radio stations and the American
Forces Radio and Television Serv-
ice.



Band on the Run
PAUL McCARTNEY

LONDON ‘WAVELENGTH “PRESENTS

THE WORLD’S ONLY GLOBAL ROCK SERIES
HOSTED BY ALEXIS KORNER

FEB 1

PAUL McCARTNEY

WINGS

FEB 15

MELANIE

A Double Bill

DON McLEAN

The 1976 Series for the U.S.

The BBC ROCK HOUR has grown immensely during its initial
period, now up to some 140 stations in the U.S., which makes it
the premier showcase for rock artists today. Shows to date have
featured: Robin Trower; Baker Gurvitz Army; Genesis; Renais-
sance; Rod Stewart; Todd Rundgren; the Rolling Stones.

WINGS

Venus and Mars

Worldwide, the BBC ROCK HOUR will be aired to a population

of 763,000,000 in 38 countries.

For further information: contact Mike Vaughan, Don Eberle or
Anne Ferguson of London Wavelength at (212) 826-4240.

The London Wavelength U.S. Programming Network

WMMS/fm—Akron, GH Sun. at 10:00 p.m.
WQBK/fm—Albany, NY Wed. at 9:00 p.m.
KMYR/am—Albuquerque, NM Wed. at 9:00 p.m.
WSAN/am—Allentown, PA Sun. at 9:00 p.m.
WAAM/am—Ann Arbor, MI Sat. at midnight
WAMX/fm—Ashland, KY Sun. at 11:00 p.m.
WISR/am—Athens, GA Sun. at 11:00 p.m.
WKLS/fm—Atlanta, GA Sun. at &:00 p.m.
WFRI/fm—Auburn, AL Sat. at 11:00 p.m.
KRMH/fm-—Austin, TX

WFMEF/fm—Baton Rouge, LA Sun. at 8:00 p.m.
WKTK/fm—Baltimore, MD Mon. at 9:30 p.m.
KWIC/fm—Beaumont, TX Sun, at 8:00 p.m.
WNRR/fm—Bellevue, OH Sat. at 9:00 p.m.
KISM/fm—Bellingham, WA Sun. at 10:00 p.m.
WHLM/ fm—Bloomsburg, PA Sat. at 11:05 p.m.
WBCN/fm—Boston, MA Sun. at 8:00 p.m.
KLIZ/fm—Brainerd, MN Sun. at 7:00 p.m.
WMMS/fm—Canton, OH Sun. at 10:00 p.m.
KLRB/fm—Carmel, CA Sat. at 8:00 p.m.

KAWY /fm—Casper, WY Sat. at 10:00 p.m.
WVAF/fm—Charleston, WVa Sun. at 10:00 p.m.
WWWZ/am—Charleston, SC Sun. at 10:30 p.m.

WROQ/fm—Charlotte, NC Fri./Sat. at 11:30 p.m.

WXRT/fm—Chicago, IL Sun. at 11:00 p.m.
WMMS/fm—Cleveland, OH Sun. at 10:00 p.m.
KFMZ/fm—Columbia, MO Sun. at 9:00 p.m.
WWRH/fm—Columbus, GA Sun. at 9:00 p.m.
KTTT/am & fm—Columbus, Neb.
KGKQ/fm-—Council Bluffs, 1A Sun. at 11:00 p.m.
KI1Q/fm—Colorado Springs, CO Fridays
KZEW/fm—Dallas, TX Sat. at 10:00 p.m.
WTUE/fm—Dayton, OH Sun. at 11:00 p.m.
WDAT/am—Daytona Beach, FL Fri. at 7:00 p.m.
KLZ/fm—Denver, CO Sun. at 11:00 p.m.

WABX/ fm--Detroit, Ml Mon. at 11:00 p.m.
WTSN/am—Dover, NH Wed. at 11:00 p.m.
WEBC/am—Duluth, MN Sun. at 10:00 p.m.
WXXY/fm—Eimira, NY Sun. at 10:00 p.m.

XHEM/fm—El Paso, TX Fri. at 8:00 p.m.
WIRB/fm—Enterprise, AL Sun. at 9:00 p.m.
WMDI/fm—Erie, PA Thurs. at 9:00 p.m.
WKDQ/fm—Evansville, IN Sun. at 9:00 p.m.
KWIM/fm—Fargo, ND Sun. or Mon, 12 midnight
KKEG/fm—Fayetteville, AR Sun. (2nd & 4th) 8 p.m.
WWCK/fm—Flint, MI Sun. at 9:00 p.m.
WQLT/fm—Florence, AL Sun. at 10:00 p.m.
WFON/am—Fond du Lac, Wl Sat. at 10:00 p.m.
WSAC/fm—Fort Knox, KY Sun. at 9:00 p.m.
WSHE/fm—Fort Lauderdale, FL Sun. at 8:00 p.m.
KISR/am—Fort Smith, AR Sun. at 10:00 p.m.
WZYQ/fm—Frederick, MD Sun. at 11:00 p.m,
KFYE/am—Fresno, CA Wed. at 9:00 p.m.
WGVL/fm—Gainesville, FL Mon. at 11:00 p.m.
WSEA/fm—Georgetown, DE Sat. at 6:00 p.m.
WLAV/fm—Grand Rapids, M! Sun. at 9:00 p.m.
KRFG/am—Greenfield, MO Sun. at 10:00 p.m.
WRQK/fm—Greensboro, NC Sun. at 9 p.m.

WRQR/fm—Greenville/Farmville, NC Sat. at 11 p.m.

WPLR/fm—Hartford, CT Sun. at 9:00 p.m.
KIKl/7am—Honolulu, HA Sun. at 8:00 p.m.
KGHO/am-—Hoquiam, WA Sun. at 8:00 p.m.
KLOL/fm—Houston, TX Sun. at 11:00 p.m.
WAHR/fm—Huntsville, AL Sun. at 10:00 p.m.
WNAP/fm—Indianapolis, IN Sun. at 8:00 p.m.
WVBR/ fm—Ithaca, NY Sat. at 9:00 p.m,
WCJ0/fm—Jackson, OH Wed. at 10:00 p.m.
WAIV/fm—Jacksonville, FL Mon. at 10:00 p.m.
WAAT/am—Johnstown, PA Tues. at 10:30 p.m.
KBTM/fm—Jonesboro, AR Thurs. at 10:00 p.m.
KBEQ/fm—Kansas City, MO Sun. at 9:00 p.m.
WAZY/am—Lafayette, IN Sat. at 10:00 p.m.
KLOU/am—Lake Charles, LA Sat. at midnight
WRHY/fm—Lancaster, PA Mon. at 10:00 p.m.
WVIC/fm—Lansing, MI Sun. at 9:00 p.m.
KASK/fm—Las Cruces, NM Sun. at 11:00 p.m.
KLWN/fm—Lawrence, KS Sun. at 10:30 p.m.
WBLM/fm—Lewiston, ME Wed. at 10:00 p.m.

WKQQ/am—Lexington, KY Sun. at 3:00 a.m.
WVCC/am—Linesville, AR Sun. at 9:00 p.m.
KVWJ/fm—Logan, UT Sun. at 11:00 p.m.
WGOL/fm—Lynchburg, VA Sun. at 11:00 p.m.
KMET/fm—Los Angeles, CA Sun. at 6:00 p.m.
WYXE/fm—Madison, Wl Wed. at 12 midnight
KMHT/am—Marshall, TX Sat. at 7:00 p.m.
WFTM/fm—Maysville, KY Fri. at 10:00 p.m.
WMC/fm—Memphis, TN Sat. at midnight
WSHE/ fm—Miami, FL Sun. at 8:00 p.m.

WNUW/ fm—Milwaukee, Wl Sun. at 8:00 p.m.
WY00/fm—Minneapolis, MN Sun. at 10:00 p.m.
KYLT/fm—Missoula, MT Sun. at 9:00 p.m.
WABB/ fm—Mobile, AL Sun. at 9:00 p.m.
KNOE/fm—Monroe, LA Sat. at 8:00 p.m.
WCLG/ fm—Morgantown, WVa Sat. at 1100 p.m.
WKDA/fm—Nashville, TN Wed. at 11:00 p.m.
WPLR/fm—New Haven, CT Sun. at 9:00 p.m.
WRNO/ fm—New Orleans, LA Sun. at 10:00 p.m.
WNEW/fm—New York, NY Sat. at 11:00 p.m.
WNOR/fm—Norfotk, VA Sun. at 9:00 p.m.
WOKI/fm—0Oak Ridge/Knoxville, TN Sun. 10 p.m.
WPFM/fm—Panama City, FL Sat. at 10:00 p.m.
WIBZ/am—Parkersburg, WVa Sun. at 7:00 p.m.
WMMR/ fm—Philadelphia, PA Sun. at 1:00 p.m.
KDKB/fm—Phoenix, AZ Sun. at 10:00 p.m.
WYDD/fm-—Pittsburgh, PA
WPCR/fm—Plymouth, NH Sat. at 9:00 p.m.
KSNN/fm—Pocatello, ID Sun. at 11:00 p.m.
KINK/fm—Portland, OR Mon. at 7:00 p.m.
WDHP/am—Presque Isle, ME Mon. at 10:00 p.m.
WBRU/ fm—Providence, Rl Sun. at 9:00 p.m.
KQQQ/am—Puliman, WA Sun. at 11:00 p.m.
WQDR/fm-—Raleigh, NC Sat. at 11:00 p.m.
WRXL/fm—Richmond, VA Sat. at 9:00 p.m.
WCMEF/fm—Rochester, NY Sun. at 10:00 p.m.
WYFE/fm—Rockford, IL Sun. at 9:00 p.m.
KXOA/ fm—Sacramento, CA Thurs. at 9:00 p.m.
KSHE/fm—Saint Louis, MO Sun. at 10:00 p.m.

KEXL/fm—San Antonio, TX Sat. at midnight
KOLA/fm—San Bernardino, CA Sun. at 8:30 p.m.
KGB/fm—San Diego, CA Sun. at 11:00 p.m.
KSAN/fm—San Francisco, CA Sun. at 10:00 p.m.
KXFM/ fm—Santa Maria, CA Fri. at 11:00 p.m.
WQSR/fm-Sarasota, FL Tues. at midnight
KISW/fm—Seattle, WA Sun. at 8:30 p.m.
KROK/am--Shreveport, LA Sun. at 10:00 p.n.
KHQ/fm—Spokane, WA Sun. at 9:00 p.m.
WAQY/fm—Springfield, MA Sun. at 11:00 p.m.
WOUR/fm—Syracuse/ Utica, NY Thurs. at 10.00 p.m.
KXOR/fm—Thibodaux, LA Sun. at 9:00 p.m.
WIOT/fm—Toledo, OH Sun. at 8:30 p.m.
WQTC/fm—Two Rivers, W! Sun. at 6:00 p.m.
WTRN/am—Tyrone, PA Sat. at 11.00 p.m.
KVRA/KVRF—Vermillion, SD Sun. at midnight
WIJFL/am—Vicksburg, MS Sat. at 8:00 p.m.
KRZ!/am—Waco, TX Wed. at 10:00 p.m.
WIFC/fm—Wausau, Wl Sun. at 9:00 p.m.
WILK/fm—Wilkes-Barre, PA Mon. at 8:00 p.m.
KAGE/fm—Winona, MN Mon. at 7:30 p.m.
WAAF/ fm—Worcester, MA Sun. at 8:00 p.m.
KIT/fm—Yakima, WA Sun. at 9:00 p.m.

WRHY /fm—York, PA Mon. at 10:00 p.m.

PROGRAMMES SPONSORED BY TOYOTA AND CAPITOL RECORDS.

LONDON WAVELENGTH, 400 PARK AVENUE, NEW YORK, N.Y.

(212) 826-4240
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Playlist Top AddOns @

9

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

FOUR SEASONS-December 1963 (Oh, What A Night) (W.B./Curb)

BAY CITY ROLLERS—Money Honey (Arista)
RHYTHM HERITAGE—Theme From “SW.AT.” (ABC)

D -Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel

PRIME MOVERS—The two
products registering the great.
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Bitlboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product actwity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

HAROLD MELVIN & THE BLUENOTES—Wake
Up Everybody (Part 1) (Phila. Int'l.)
RUFUS/CHAKA KHAN—Sweet Thing (ABC)
ERIC CARMEN—AlI By Myselt (Ansta)

% PRIME MOVERS:

(D) MIRACLES—Love Machire (Part 1) (Motown) |
WHO-Squeeze Box (MCA)
FOUR SEASONS—December 1963 (Oh, What A
Night) (W B /Curb)

BREAKOUTS:

ERIC CARMEN-AN By Myself (Ansta)
KISS—Rock & Roll All Night (Casablanca)
CAT STEVENS—Banapple Gas (A&M)

KHJ—Los Angeles -
® RUFUS/CHAKA KHAN-Sweet Thing
(ABC)

e HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (P.l.)

* WHO-Squeeze Box (MCA) 30-19

% DAVID BOWIE-Golden Years (RCA)
HB-20

K100 (KIQQ-FM)—Los Angeles
o NONE

*
* NONE
*
KlIS—Los Angeles
© MELISSA MANCHESTER-Just You
And | (Arista)

o TONY ORLANDO & DAWN-(Cupid
(Elektra)

D MIRACLES—Love Machine (Part 1)
(Motown) 29-14

* WHO-Squeeze Box {MCA) 15-8
KFXM-San Bernardino

® BEE GEES—Fanny (RSO)
o DAVID BOWIE-Golden Years (RCA)

)% MIRACLES—Love Machine (Part 1)
(Motown) 15-6

* EAGLES—Take It To The Limit (Asy-
lum) 21-17

KAFY—Bakersfield

o DAVID BOWIE-Golden Years (RCA)
.

* WHO-Squeeze Box (MCA) 169

* PAUL SIMON—50 Ways To Leave Your
Lover (Columbia) 4-1

KCBQ—San Diego
® GARY WRIGHT—Dreamweaver (W.B.)

o BAY CITY ROLLERS—Money Hcney
(Arista)

* KISS—Rock & Roll All Night (Casa-
blanca) 20-13

% ELTON JOHN—Grow Some Funk/I
Feel Like A Bullet (MCA) 18-12

KENO-—Las Vegas

Based on station playlists through Thursday (2/5/76)

PRIME MOVERS-NATIONAL

PAUL SIMON-50 Ways To Leave Your Lover (Columbia)

RHYTHM HERITAGE-Theme From “SWA.T.” (ABC)
ELTON JOHN—Grow Some Funk/I Feel Like A Bullet (MCA)

KNDE—-Sacramento

KRSP-Salt Lake City

BREAKOUTS-NATIONAL

FOUR SEASONS—December 1963 (Oh, What A Night) (W.B./Curb)

BAY CITY ROLLERS—Money Honey (Ansta)
HAROLD MELVIN & THE BLUENOTES—Wake Up Everybody (Part 1) (Phila.

Int’l.

KELP-E! Paso

WCFL—Chicago

® CATSTEVENS—Banapple Gas (A&M)
e TONY ORLANDO & DAWN-—Cupid
(Elektra)
D MIRACLES—Love Machine (Part 1)
(Motown) 31-19
* FOUR SEASONS—December
(W.B./Curb) 36-27
KBBC —Phoenix

o MICHAEL MURPHEY —Renegade (Epic)

e HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (P.1.)

* FOUR SEASONS—December 1963
(W.B.7Curb) 32-19

* ELTON JOHN-Grow Some Funk/I
Feel Like A Bullet (MCA) 20-14

KRIZ—Phoenix

o ERIC CARMEN—AII By Myself (Arista)
® KISS—Rock & Roll All Night (Casa-
blanca)
* DONNA SUMMER-Love To Love You
Baby (Oasis) 19-14
* PAUL SIMON—50 Ways To Leave Your
Lover (Columbia) 8-5
KQEO—-Albuquerque
o ELTON JOHN-Grow Some Funk/I
Feel Like A Bullet (MCA)
o CAPTAIN & TENNILLE—Lonely Night
(A&M)
% DONNA SUMMER-Love To Love You
Baby (0asis) 18-9
+ EAGLES—Take It To The Limit (Asy-
lum) 26-17
KTKT=Tucson
De MIRACLES—Love Machine (Part 1)
(Motown)
o CATSTEVENS—Banapple Gas (A&M)
* RHYTHM HERITAGE—-Theme From
“SWAT.” (ABC) 114
* ERIC CARMEN—AIl By Myself (Arista)
20-14

1963

Pacific Northwest Region

® TOP ADD ONS:

BAY CITY ROLLERS—Money Honey (Arista)
QUEEN-Bohemian Rhapsody (Elektra)
ROXY MUSIC—Love is The Drug (Atco)

% PRIME MOVERS:

ELTON JOHN—Grow Some Funk/1 Feel Like A
Bullet (MCA)

RHYTHM HERITAGE-Theme From "SWAT"
(ABC)

PAUL SIMON-50 Ways To Leave Your Lover
{Columbia}

BREAKOUTS:

BAY CITY ROLLERS—Money Honey (Arista)
QUEEN—Bohemian Rhapsody (Elektra)
ROXY MUSIC—Love Is The Drug (Atco)

KFRC—San Francisco

® RUFUS/Chaka  Khan—Sweet
(ABC)

*
+ NEIL SEDAKA—Breaking Up !s Hard
To Do (Rocket) 18-13
+ ERIC CARMEN-Ail By Myself (Arista)
20-15
KYA—San Francisco
® ROXYMUSIC—Love Is The Drug (Atco)
o CLEDUS MAGGARD-The  White
Knight (Mercury)
* ELTON JOHN—Grow Some Funk/I
Feel Like A Bullet (MCA) 34.22
* GARY WRIGHT—Dreamweaver (W.B.)
KLIV—San Jose

Thing

o QUEEN—Bohemian Rhapsody
(Elektra)

® FOUR SEASONS—December 1963
(W.B./Curb)

* GARY WRIGHT—Dreamweaver (W.B.)
* PAUL SIMON—50 Ways To Leave Your
Lover (Columbia) 9-4
KJOY-Stockton, Calif.

o LARRY GROCE—Junk Food Junkie (W.B.)

o JONATHAN CAIN-'Till It's Time To
Say Goodbye (Claridge)

* WING & A PRAYER/FIFE & DRUM
CORPS.—Baby Face (Wing &A Prayer)
30-23

D MIRACLES—Love Machine (Part 1)
(Motown) 10-5

® ERICCARMEN-AIl By Myself (Arista)

o LINDA RONSTADT-Tracks Of My
Tears (Asylum)

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 11-4

* RHYTHM HERITAGE-Theme From
"SWAT" (ABC) 17-10

KROY—Sacramento

© AEROSMITH—Dream On (Columbia)

e BAY CITY ROLLERS—Money Honey
(Arista)

* DONNA SUMMER—Love To Love You
Baby (0asis) 8-1

* RHYTHM HERITAGE—-Theme From
“SWAT" (ABC) 21-14

KJR-Seattle
o JONATHAN CAIN-'Till it's Time To
Say Goodbye (Claridge)
® AEROSMITH—Dream On (Columbia)

% PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 10-4

* DR.HOOK~Only Sixteen (Capitol) 25-
20

KING—Seattle

o DAVID BOWIE-Golden Years (RCA)

® CAPTAIN & TENNILLE-Lonely Night
(A&M)

* DR.HOOK-Only Sixteen (Capitol) 30-
12

% ERIC CARMEN—AIl By Myself (Arista)
20-10

KJRB—Spokane

e ROXY MUSIC—Love is The Drug
(Atco)

e BAY CITY ROLLERS—Money Honey
(Arista)

% BEE GEES—Fanny (RSO) HB-23

* RHYTHM HERITAGE-Theme From
“SWAT." (ABC) 15-10

KTAC—Tacoma

® GARY WRIGHT—Dreamweaver (W.B.)
o CAPTAIN & TENNILLE-Lonely Night
(A&M)
* RHYTHM HERITAGE-Theme From
“SWAT." (ABC) 12-3
# NEIL SEDAKA-Breaking Up Is Hard
To Do (Rocket) 13-5
KGW—Portland
® QUEEN—Bohemian
(Elektra)
@ DANHILL-Growin' Up (20th Century)
% GARY WRIGHT-Dreamweaver (W.B.)
HB-20
% EAGLES—Take It To The Limit (Asy-
lum) 17-11
KISN—Portland
® ROXY MUSIC—Love Is The Drug
(Atco)
o BAY CITY ROLLERS—Money Honey
(Arista)
* FOGHAT-S|ow Ride (W.B.) 24-8
* ROCKING HORSE—Love Power (RCA)
HB-24
KTLK—Denver
o HELEN REDDY-Somewhere In The
Night (Capitol)
o TONY ORLANDO & DAWN-Cupid
(Elektra)
* RHYTHM HERITAGE—Theme From
“SWAT." (ABC) 27-17

* ELTON JOHN-Grow Some Funk/!
Feel Like A Bullet (MCA) 23-15

KKAM —Pueblo, Colo.

o STYX—Lorelei (A&M)
e BAY CITY ROLLERS—Money Honey
(Arista)
* BEE GEES—Fanny (RSO) 30-21
* WHO-Squeeze Box (MCA) 14-7
KCPX—Salt Lake City

Rhapsody

® QUEEN—Bohemian Rhapsodiy
(Elektra)

o FOUR SEASONS—December 1963
(W.B./Curb)

* ELTON JOHN-Grow Some Funk/I
Feel Like A Bullet (MCA) 20-10

 PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 7-1

® JOHN MILES—High Fly

e BAY CITY ROLLERS—Money Honey
(Arista)

* ERIC CARMEN—AIl By Myself (Arista)
18-6

* ELTON JOHN-Grow Some Funk/|
Feel Like A Bullet (MCA) 22-13

KYNO-Fresno

o QUEEN—Bohemian
(Elektra)

® AEROSMITH—-Dream On (Columbia)

 PAUL SIMON—50 Ways To Leave Your
Lover (Columbia) 11-4

% NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 7-3

Rhapsody

Southwest Region

® TOP ADD ONS:

FOUR SEASONS—December 1963 (Oh, What A
Night) (W.B./Curb)

ELTON JOHN—Grow Some Funk/! Feel Like A
Bullet (MCA)

DR. HOOK—Only Sixteen (Capstol)

* PRIME MOVERS:

RHYTHM HERITAGE—Theme from “SWAT'
(ABC)

ERIC CARMEN—All By Myself (Arista)

GARY WRIGHT - Dreamweaver (W B.)

BREAKOUTS:

FOUR SEASONS—December 1363 (Oh, What A
Night) (W.B./Curb)

ELTON JOHN—Grow Some Funk/t Feel Like A
Bullet (MCA)

DR. HOOK-0Only Sixteen (Capstol)

KILT—Houston
® AEROSMITH—Dream On (Columbia)
o BEE GEES—Fanny (RSO)
% LARRY GROCE-Junk Food Junkie
(WB.) 34-23
* WAYLON & WILLIE-Good Hearted
Woman (RCA) 21-15
KRBE-FM—Houston
o JONATHAN CAIN-'Till it's Time To
Say Goodbye (Claridge)

o MICHAEL MURPHEY —Renegade
(Epic)

% EAGLES—Take It To the Limit (Asy-
lum) 18-11

* RHYTHM HERITAGE—Theme From
“SWAT." (ABC) 13-7
KLIF-Dallas

o FOUR SEASONS—-December
(W.B./Curb)

o HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (Phila.
Int'l.)

* LARRY GROCE-Junk Food Junkie
(W.B.) HB-17

* WAYLON & WILUE-Good Fzarted
Woman (RCA) HB-19

KNUS-FM-Dallas o

® GARY WRIGHT-Dreamwsaaver (W.B.)
o HELEN REDDY-Somewhere In The
Night (Capitol)
* ERIC CARMEN —All By Myself (Arista)
2312
% RHYTHM HERITAGE-Theme From
“SWAT" (ABC) 20-10
KFJZ—Ft. Worth o
o FOUR SEASONS—December 1963
(W.B./Curb)
® ELTON JOHN—Grow Some Funk/I
Feel Like A Bullet (MCA)
* ART GARFUNKEL—Breakaway (Co-
lumbia) 16-9
% DAVID BOWIE—Golden Years (RCA)
26-19
KXOL—Ft. Worth
o NONE

1963

*
* NONE

*
KONO-San Antonio

o DR. HOOK—Only Sixteen (Capitol)

o LINDA RONSTADT-Tracks Of My
Tears (Asylum)

% ERIC CARMEN—AIl By Myself (Arista)
35-21

% NEiL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 10-2

o TRAMMPS—Hold Back The Night
(Buddah)
o LINDA RONSTADT-Tracks Of My
Tears (Asylum)
D MIRACLES—Love Machine (Part 1)
(Motown) 22-15
* RHYTHM HERITAGE—Theme From
“SWAT" (ABC) 24-17
XEROK—EI Paso

® ELTON JOHN-Grow Some Funk/I
Feel Like A Bullet (MCA)

o PAULANKA—TimesOf Your Life (U.A.)
+ HAMILTON, JOE FRANK & REYNOLDS—
Winners & Losers (Playboy) 16-10
D+ MIRACLES—Love Machine (Part 1)

(Motown) 11-6
KAKC—Tulsa

o 4 SEASONS—-Dec. '63 (W.B./Curb)
e HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (P.I.)
* NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 15-9
* ELTON JOHN-Grow Some Funk/!
Feel Like A Bullet (MCA) 17-11
KELI-Tulsa
o DR. HOOK—Only Sixteen (Capitol)
e HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (P. I.)
% GARY WRIGHT—Dreamweaver (W.B.)
 CAPTAIN & TENNILLE—Lonely Night
(A&M) HB-26
WKY—0Oklahoma City
o CREEDENCE CLEARWATER REVIVAL-
IHeard It Thru The Grapvine (Fantasy)
o DR. HOOK-Only Sixteen (Capitol)
% RHYTHM HERITAGE—Theme From
“SWAT" (ABC) 15-6
* GARY WRIGHT—Dreamweaver (W.B.)
KOMA—Oklahoma City

o FOUR SEASONS—December
(W.B./Curb)
o BARRY WHITE—Let The Music Piay
(20th Century)
* EAGLES—Take It To The Limit (Asy-
lum) 11-5
% NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 6-2
WTIX—New Orleans o
® ELTON JOHN-Grow Some Funk/!
Feel Like A Bullet (MCA)
® CAPTAIN & TENNILLE—Lonely Night
(A&M)
D+ EARTH, WIND & FIRE-Sing A Song
(Columbia) 12-7
* DONNA SUMMER—Love To Love You
Baby (Qasis) 7-4
KEEL—Shreveport
o CAPTAIN & TENNILLE-Lonely Night
(A&M)
o CATE BROS.—Union Man (Asylum)
* PAUL SIMON- 50 Ways To Leave Your
Lover (Columbia) 17-11
* NAZARETH—[ove Hurts (A&M) 18-12

Midwest Region

® TOP ADD ONS:

1963

RHYTHM HERITAGE—Theme from "SWAT
(ABC)

CAPTAIN & TENNILLE—Lonely Night (Angel
Face) (A&M)

ERIC CARMEN—AIl By Myseif (Arista)

* PRIME MOVERS:

RHYTHM HERITAGE—Theme From "SWAT
(ABC)

PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)

HOT CHOCOLATE—You Sexy Thing (Atiantic)

BREAKOUTS:

ERIC CARMEN-All By Myself (Arista)
HAROLD MELVIN & THE BLUENOTES—Wake
Up Everybody (Phda. Int'l)

BAY CITY ROLLERS—Money Honey (Anista)

WLS-Chicage

o CAPTAIN & TENNILLE-Lonely Night
(A&M)

® RHYTHM HERITAGE—Theme From
“SWAT." (ABC)

% FOUR SEASONS—December
(W.B./Curb) 23-13

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 8-1

1963

o CAPTAIN & TENNILLE—Lonely Night
(A&M)

e ROXY MUSIC—Love Is The Drug
(Atco)

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 19-9

* FLEETWOOD MAC—Over My Head
(Reprise) 16-11

WOKY —Milwaukee

e FOUR SEASONS—December
(W.B./Curb)

o RHYTHM HERITAGE—Theme From
“SWAT. (ABC)

* REROSMITH-Dream ‘On (Columbia)
27-16

* CAPTAIN & TENNILLE—Lonely Night
(A&M) 28-17

WZUU-FM—Milwaukee

o DR. HOOK-Only Sixteen (Capitol)
*
% GEORGE BAKER SELECTION—Paioma
Blanca (W.B.) 11-5
*
WNDE—Indianapolis

e BEE GEES—Fanny (RSO)

® RHYTHM HERITAGE—Theme From
“SWAT." (ABC)

* EAGLES—Take It To The Limit (Asy-
lum) 22-14

 PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 10-4

WIRL—Peoria, Ill.

o AEROSMITH-Dream On (Columbia)
o GARY WRIGHT—Dreamweaver (WB.)
D MIRACLES—Love Machine (Part 1)
(Motown) 28-21
* RHYTHM HERITAGE-Theme From
“SWAT." (ABC) 9-4
WDGY - Minneapolis
o ERIC CARMEN —All By Myself (Arista)
® ELTON JOHN-Grow Some Funk/I
Feel Like A Bultet (MCA)
* NAZARETH—Love Hurts (A&M) 24-18
% RHYTHM HERITAGE-Theme From
“"SWAT" (ABC) 21-17
KDWB—Minneapolis

o ERIC CARMEN—AI| By Myself (Arista)
*
* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 15-7
* EAGLES—Take It To The Limit (Asy-
lum) 24-18
KOIL-Omaha
o CAPTAIN & TENNILLE—Lonely Night
(A&M)
© MORRIS ALBERT—Sweet Loving Man
(RCA)
* GEORGE BAKER SELECTION—-Paloma
Blanca (W.B.) 26-12
% RHYTHM HERITAGE—Theme From
“SWAT.” (ABC) 111
KIOA—Des Moines

o ERIC CARMEN—AIl By Myself (Arista)

® EAGLES-Take It To The Limit (Asy-
lum)

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 20-9

* RHYTHM HERITAGE—Theme From
“SWAT (ABC) 22-11

KKLS—Rapid City, S.D.

o AEROSMITH—Dream On (Columbia)

e ABBA-| Do. 1 Do, I Do, | Do. | Do (At
lantic)

% RHYTHM HERITAGE—Theme From
"SWAT." (ABC) 21-14

% BOB DYLAN—Hurricane (Part 1) (Co-
lumbia) 13-7

KQWB—Fargo, N.D.

o GARY WRIGHT—Dreamweaver (W.B.)

o CLEDUS MAGGARD-The White
Knight (Mercury)

* ERIC CARMEN —All By Myse!f (Arista)
145

* NAZARETH-Love Hurts (A&M) 132

(Continued on page 15)

1963
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Billboard Singles Radio Action

Based on station playlists through Thursday (2/5/76)

Ploylist Top Add Ons @
Playlist Prime Movers *

® Continued from puge 14

KXOK-St. Louis

© HEAD EAST—Love Me Tonight (A&M)

o BAY CITY ROLLERS—Money Honey
(Arista)

* PAULSIMON—50 Ways To Leave Your
Lover (Columbia) 9-8

* RHYTHM  HERITAGE-Theme From
“SWAT." (ABC) 22-18

KSLQ-FM-St. Louis

© RHYTHM HERITAGE—-Theme From
“SWAT." (ABC)

o HAROLD MELVIN & THE BLUE-
NOTES—-Wake Up Everybody (P.1.)
* DONNA SUMMER-Love To Love You

Baby (Oasis) 20-14
+ HOT CHOCOLATE-You Sexy Thing
(Atlantic) 22-17
WHB-Kansas City
® WHO-Squeeze Box (MCA)
o HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (P.1.)
* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 14-10

* RHYTHM HERITAGE—Theme From
“SWAT." (ABC) 20-17

KEWI—-Topeka

® JETHRO TULL—Locomotive Breath
(Chrysalis)

o BAY CITY ROLLERS—-Money Honey
(Arista)

* PAUL SIMON—50 Ways To Leave Your
Lover (Columbia) 16-7

* CLEDUS  MAGGARD—The
Knight (Mercury) 39-20

White

North Central Region

® TOP ADD ONS:

ELTON JOHN—Grow Some Funk/I Feel Like A
Bullet (MCA)

RHYTHM HERITAGE-Theme From “SWAT
(ABC)

FOUR SEASONS—December 1963 (Oh. What A
Night) (W B./Curb)

* PRIME MOVERS:

GARY WRIGHT—Dreamweaver (W B.)

PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)

NAZARETH—1ove Hurts (A&M)

BREAKOQUTS:

FOUR SEASONS—December 1963 (Oh, What A
Night) (W B./Curb)

LARRY GROCE—junk Food Junkie (WB)
QUEEN—Bohemian Rhapsody (Elekira)

CKLW-Detroit
® RHYTHM HERITAGE-Theme From

“SWAT.” (ABC)
e BAY CITY ROLLERS—Money Honey

(Arista)

+ HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody HB-18

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 22-17

WGRD—Grand Rapids

o DONNA SUMMER-Love To Love You
Baby (Oasis)

[ ]

* PAUL SIMON—-50 Ways To Leave Your
Lover (Columbia) 18-7
* EAGLES—Take It To The Limit (Asy-
lum) 12-6
1-96 (WZZM-FM)—Grand Rapids
o LARRY GROCE-Junk Food Junkie

(W.B.)

o RUFUS/Chaka Khan—Sweet Thing
(ABC)

* QUEEN—Bohemian
(Elektra) 10-3

* ELTON JOHN-Grow Some Funk/!
Feel Like A Bullet (MCA) 17-10

WTAC—Flint, Mich.

® 4 SEASONS-Dec. '63 (W.B./Curb)
o CLEDUS  MAGGARD-The  White
Knight (Mercury)
* G. WRIGHT—Dreamweaver (W.B.) 5-2
* LARRY GROCE-junk Food Junkie
(W.B.) HB-27
WIXY-Cieveland
® ELTON JOHN—Grow Some Funk/I
Feel Like A Bullet (MCA)
o FOGHAT-Slow Ride (W.B.)
* RUFUS/CHAKA KHAN—Sweet Thing
(ABC) 35-25
* BEE GEES—Fanny (RSO) 27-19
WGCL—Cleveland

Rhapsody

1963

13-Q (WKTQ)—Pittsburgh WIBG—Philadelphia WBZ-FM—Boston WBBQ-—Augusta WHBQ—Memphis
© RHYTHM HERITAGE-Theme From @ MAXINE NIGHTINGALE-Right Back ® FOUR SEASONS—December 1963 o AEROSMITH—Dream On (Columbia _
"SWAT” (ABC) Where We Started From (U.A) (WB./Curb) ( ) OL SESB-Rerio

[ ]
* TERRY BRADSHAW—I'm So Lonesome
(Mercury) 22-9
* NAZARETH-Love Hurts (A&M) 16-11
WKBW—Buffalo

® ELTON JOHN—Grow Some Funk/!
Feel Like A Bullet (MCA)

® EAGLES—Take It To The Limit (Asy-
lum)

* FOUR SEASONS—December
(W.B./Curb) 27-8

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 20-9

WSAI-Cincinnati

1963

o JIGSAW—Love Fire (Chelsea)
* DR. HOOK—Only Sixteen (Capitol) 28-
16
* GARY WRIGHT—Dreamweaver (W.B.)
19-10
WPGC-Washington
e 4 SEASONS-Dec. '63 (W.B./Curb)
® BAY CITY ROLLERS—Money Honey
(Arista)
* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 8-1
Dx MIRACLES—Love Machine (Part 1)
(Motown) 17-10
WCAO-—Baltimore

® QUEEN—-Bohemian Rhapsody
(Elektra)

o FOUR SEASONS—December 1963
(W.B./Curb)

* DONNA SUMMER—Love To Love You
Baby (Oasis) 22-13
* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 16-8
WCOL—Columbus
o DONNY & MARIE OSMOND-Deep
Purple (Kolob)
o GRAND FUNK RAILROAD-Take Me
(Capitol)
* LARRY GROCE-Junk Food Junkie
(W.B.) 38-29
* GARY WRIGHT-Dreamweaver (W.B.)
32-24
WAKY —Louisville o
® LARRY GROCE-Junk Food Junkie
W.B

(W.B.)
o MAXINE NIGHTINGALE—Right Back
(UA)
* NEIL SEDAKA—Breaking Up Is Hard
To Do (Rocket) 17-10
D MIRACLES—Love Machine (Part 1)
(Motown) 21-15
WBGN—Bowling Green, Ky.
® KENNY ROGERS—Love Lifted Me
(UA)
o JIGSAW-Love Fire (Chelsea)
* NAZARETH-Love Hurts (A&M) 16-8
* DAVID RUFFIN—Walk Away From Love
(Motown) 10-5
WJET—Erie, Pa.
® FOUR SEASONS—December
(W.B./Curb)
o LARRY GROCE-Junk Food Junkie

1963

(W.B.)
* DONNA SUMMER-Love To Love You
Baby (Oasis) 19-9
* ELTON JOHN-—Grow Some Funk/!
Feel Like A Bullet (MCA) 27-17
WRIE—Erie, Pa.

® MICHAEL

MURPHEY —Renegade

(Epic)

o MELISSA MANCHESTER-Just You
And | (Arista)

* GARY WRIGHT-Dreamweaver (W.B.)
38-23

* NAZARETH—Love Hurts (A&M)21-11

WCUE—Akron

o DARYL HALL & JOHN OATES-Sara
Smile (RCA)

o CLEDUS MAGGARD-The
Knight (Mercury)

* GARY WRIGHT--Dreamweaver (W.B.)
21-4

* ROXY MUSIC—Love Is The Drug
(Atco) 24-13

White

Mid- Atlantic Region

® TOP ADD ONS:

FOUR SEASONS—December 1363 (Oh, What A
Night) (W.B./Curb)

BAY CITY ROLLERS—Money Honey (Arista)
CAT STEVENS—Banapple Gas (A&M}

* PRIME MOVERS:

PAUL SIMON-50 Ways To Leave Your Lover
(Columbia)

AEROSMITH—Dream On (Columbia)

DR. HOOK—Only Sixteen (Capitol)

BREAKOUTS:

FOUR SEASONS—0Oecember 1963 (Oh, What A
Night) (W.B./Curb)

BAY CITY ROLLERS—Money Honey (Arista)
CAT STEVENS—Banapple Gas (A&M)

WFIL—Philadelphia

o FOUR SEASONS—December 1963

(W.B./Curb)

® CAPTAIN & TENNILLE—Lonely Night
(A&M)

* RHYTHM HERITAGE—Theme From

"SWAT"” (ABC) 10-3
* AEROSMITH—Dream On (Col.) 8-2

e BAY CITY ROLLERS—Money Honey
(Arista)
[ ]

* HOT CHOCOLATE-You Sexy Thing
(Atlantic) 7-3

* ERIC CARMEN—AIl By Myself (Arista)
HB-24

® FOUR SEASONS-—-December
(W.B./Curb)
o CATSTEVENS—Banapple Gas (A&M)
* COMMODORES-Sweet Love (Mo-
town) 26-20
* ELTON JOHN-Grow Some Funk/!
Feel Like A Bullet (MCA) 28-23
WGH—Newport News, Va.
® FOUR SEASONS-December
(W.B./Curb)
o GRAND FUNK RAILROAD-Take Me
(Capitol)
* AEROSMITH—Dream On (Col.) 29-19
* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 15-8
WYRE-Annapolis, Md.
o HELEN REDDY—Somewhere In The
Night (Capitol)
o FOUR SEASONS—December
(W.B./Curb)
* AEROSMITH—-Dream On (Columbia)
19-10
* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 16-9
WLEE-Richmond, Va.
® AEROSMITH—Dream On {Columbia)
o LINDA RONSTADT-Tracks Of My
Tears (Asylum)
* BEE GEES—Fanny (RSQ) 28-20
* HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (Phila.
Int'l) 21-17

1963

1963

1963

Northeast Region

® TOP ADD ONS:

HAROLD MELVIN & THE BLUENOTES—Wake
Up Everybody (Part 1) (Pula. Int'l)

FOUR SEASONS—December 1963 (Oh. What A
Night) (W.B./Curb)

WHO—-Squeeze Box (MCA)

* PRIME MOVERS

FOUR SEASONS—December 1963 (Oh, What A
Night) (W.B./Curb)

QUEEN—Bohermian Rhapsody (Elektra)
GEORGE BAKER SELECTION—Palema Blanca
wB)

BREAKOUTS:

HAROLD MELVIN & THE BLUENOTES—Wake
Up Everybody (Part 1) (Phila. Int'l}

FOUR SEASONS—December 1963 {Oh, What A
Night) (W.B./Curb)

CAPTAIN & TENNILLE—Lonely Night (Angel
Face) (A&M)

WABC-New York City

® WHO-Squeeze Box (MCA)
o HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (P.1.)
Dx MIRACLES—Love Machine (Part 1)
(Motown) 10-6
* DAVID RUFFIN—Watk Away From Love
(Motown) 8-5
WPIX-FM—New York City
o FOUR SEASONS-December 1963
(W.B./Curb)
® CAPTAIN & TENNILLE-Lonely Night

(A&M)
* FRANKIE AVALON-Venus (De Lite)
20-15
* KISS—Rock & Roll Al Night (Casa-
blanca) 11-8
WBBF-Rochester, N.Y.
o TRAMMPS—Hold Back The Night
(Buddah)
® LARRY SANTOS-We Can’t Hide It
Anymore (Casablanca)
* FOUR SEASONS-December 1963
(W.B./Curb) 22-12
* ELTON JOHN—Grow Some Funk/I
Feel Like A Bullet (MCA) 29-20
WRKO-Boston
® FOUR SEASONS—December 1963
(W.B./Curb)

o HAROLD MELVIN & THE BLUE-
NOTES--Wake Up Everybody (P.I.)
* ELECTRIC LIGHT ORCHESTRA—Evil

Woman (UA.) 18-8
* ERIC CARMEN-AIl By Myself (Arista)
29-20

e BAY CITY ROLLERS—Money Honey
(Arista)
* PENNY McLEAN—Lady Bump (Atco)
21-20
* QUEEN—Bohemian
(Elektra) 5-1
WVBF-FM—Framingham, Mass.
o GARY WRIGHT—Dreamweaver (W.B.)
o CAPTAIN & TENNILLE-Lonely Night
(A&M)
* QUEEN-—Bohemian
(Elektra) 15-8
* ERIC CARMEN—AIl By Myself (Arista)
31-2%
WPRO-Providence

o BEE GEES—Fanny (RSO)

o HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (Phila.
Int'l.)

* GEORGE BAKER SELECTION—Paloma
Blanca (W.B.) HB-18

 ELECTRIC LIGHT ORCHESTRA-Evil
Woman (U.A) HB-19

WORC—Worcester, Mass.

© ROBERT PALMER-Gime Me An Inch
Girl (Island)

e ABBA-1 Do, | Do, | Do, I Do, | Do (At-
lantic)

* QUEEN—Bohemian
(Elektra) 13-1

* RHYTHM HERITAGE—Theme From
“SWAT" (ABC) 179

WDRC-Hartford

® DR. HOOK-0Only Sixteen (Capitol)

e HAROLD MELVIN & THE BLUE-
NOTES—Wake Up Everybody (Phila.
Int'l.)

* GEORGE BAKER SELECTION—Paloma
Blanca (W.B.) 14-5

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 17-10

WTRY—Albany
o AEROSMITH—Dream On (Columbia)
o LARRY GROCE-Junk Food Junkie

Rhapsody

Rhapsody

Rhapsody

(W.B)

* FOUR SEASONS—December 1963
(W.B./Curb) 28-12

* RHYTHM HERITAGE—Theme From
“SWAT" (ABC) 4-1

WPTR-Albany

o TRAMMPS—Hold Back The Night
(Buddah)

o MICHAEL MURPHEY -Renegade

(Epic)
* WHO—Squeeze Box (MCA) 25-14
* BEE GEES—Fanny (RSO) 3225

Southeast Region

® TOP ADD ONS:

BAY CITY ROLLERS—Money Honey (Ansta)
FOUR SEASONS—Oecember 1963 (Oh, What A
Night) (W.B./Curb)

AEROSMITH—Dream On (Columbia)

* PRIME MOVERS:

CLEDUS MAGGARD—The White Kmight (Mer-
cury)

ERIC CARMEN-AIl By Myself (Anista)

ELTON JOHN—Grow Some Funk/ Feel Like A
Butlet (MCA)

BREAKOQUTS:

BAY CITY ROLLERS—Money Honey (Ansta)
FOUR SEASONS—December 1963 (Oh, What A
Night) (W.B./Curb)

AEROSMITH—0ream On (Columbia)

WQXI-Atlanta

o AEROSMITH-Dream On (Columbia)

e BAY CITY ROLLERS—Money Honey
(Arista)

* NAZARETH—Love Hurts (A&M)20-19

* EAGLES—Take It To The Limit (Asy-
lum) 12-5

WFOM-Atlanta

o QUEEN—Bohemian
(Elektra)

e BAY CITY ROLLERS—Money Honey
(Arista)

* GARY WRIGHT—Dreamweaver (W.B.)

Rhapsody

40-30

* RHYTHM HERITAGE—Theme From
“SWAT” (ABC) 21-13

1.93 (WZGC-FM)—Atlanta

o BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)

o HELEN REDDY-Somewhere In The
Night (Capitol)

* RHYTHM HERITAGE-Theme From
“SWAT"” (ABC) 18-6

* NAZARETH--Love Hurts (A&M) 9-1

o HAROLD MELVIN & THE BLUE-
NOTES-Wake Up Everybody (Phila.
Int'l)

* FOUR SEASONS—December
(W.B./Curb) 19-10

* DONNA SUMMER—Love To Love You
Baby (Oasis) 14-9

WSGN-Birmingham, Ala.

e BAY CITY ROLLERS-Money Honey
(Arista)

o MAXINE NIGHTINGALE-Right Back
Where We Started From (U.A.)

* BEE GEES—Fanny (RS0Q) 17-8

Dx MIRACLES—Love Machine (Part 1)
(Motown) 22-14
WHHY —Montgomery, Ala.

o DR. HOOK-Only Sixteen (Capitol)

e BAY CITY ROLLERS—Money Honey
(Arista)

* HAGOOD HARDY-The Homecoming
(Capitol) 12-1

* ELTON JOHN-Grow Some Funk/I
Feel Like A Bullet (MCA) 21-15

WTOB—Winston/Salem, N.C.

o AEROSMITH-Dream On (Columbia)
® NATALIECOLE~inseparable (Capitol)
* ELTON JOHN-Grow Some Funk/l
Feel Like A Bullet (MCA) HB-21
* PAUL SIMON—50 Ways To Leave Your
Lover (Columbia) 11-6
WSGA—Savannah, Ga.
o BAY CITY ROLLERS-Money Honey
(Arista)
o MARSHALL TUCKER BAND-Search-
ing For A Rainbow (Capricorn)
 CAPTAIN & TENNILLE-Lonely Night
(A&M) 21-15
* ELTON JOHN—Grow Some Funk/!
Feel Like A Bullet (MCA) 25-19
WTMA—Charleston, S.C.

© AEROSMITH--Dream On (Columbia)
® RUFUS/CHAKA KHAN-Sweet Thing
(ABC)
* FOUR SEASONS-December
(W.B./Curb) 23-15
* NEIL SEDAKA-Breaking Up Is Hard
To Do (Rocket) 24-20
WKIX—Raleigh, N.C.
o FOUR SEASONS-December
(W.B.7Curb)
o BAY CITY ROLLERS—Money Honey
(Arista)
* ART GARFUNKEL-Breakaway (Co-
lumbia) 23-15
* LINDA RONSTADT-Tracks 0Of My
Tears (Asylum) 25-19
WORD—Spartanburg, S.C.
® JOHNNIE TAYLOR-Disco Lady (Co-
lumbia)
o ANNE MURRAY-The Call (Capitol)
* RUFUS/CHAKA KHAN-Sweet Thing
(ABC) HB-12
* WAYLON & WILLIE-Good Hearted
Woman (RCA) HB-13
WAYS —Chariotte, N.C.
® FOUR SEASONS-December
(W.B./Curb)
o LINDA RONSTADT-Tracks Of My
Tears (Asylum)
* RUFUS/CHAKA KHAN-Sweet Thing
(ABC) 20-10
 NATALIE COLE-Inseparable (Capitol)
21-11
WNOX—Knoxville

o NONE
[ ]
* NONE
*
WGOW--Chattanooga, Tenn.

® FOUR SEASONS—December
(W.B./Curb)

o HAROLD MELVIN & THE BLUE-
NOTES-Wake Up Everybody (Phila.
Int'l)

* ERIC CARMEN—All By Myself (Arista)
25-8

* JONATHAN CAIN-'Tili It's Time To
Say Goodbye (Claridge) HB-19

KAAY —Little Rock

o ERIC CARMEN-All By Myself (Arista)

o CAPTAIN & TENNILLE-Lonely Night
(A&M)

* CLEDUS  MAGGARD-The
Knight (Mercury) HB-16

* BARRY MANILOW—| Write The Songs
(Arista) 12-3

1963

1963

1963

1963

1963

White

(W.B./Curb)
o AEROSMITH-Dream On (Columbia)

* GARY WRIGHT-Dreamweaver (W.B.)
20-12

* WHO-Squeeze Box (MCA) 10-11
WMPS —Memphis
o BAND OF THE BLACK WATCH-Scotch
On The Rocks (Private Stock)

® RUFUS/CHAKA KHAN—Sweet Thing
(ABC)

* ELTON JOHN-Grow Some Funk/I
Feel Like A Bullet (MCA) HB-23

* SPINNERS—-Love Or Leave (Atlantic)
HB-24

WMAK—Nashville

e FOUR SEASONS—December
(W.B./Curb)

® MELISSA MANCHESTER-Just You
And | (Arista)

* ERIC CARMEN-AIl By Myself (Arista)
13-6

* HAGOOD HARDY-—The Homecoming
(Capitol) 22-17

WLAC—Nashville

® BEE GEES—Fanny (RSO)

e BOB DYLAN—Hurricane (Part 1) (Co-
lumbia)

D MIRACLES—Love Machine (Part 1)
(Motown) 25-10

* ERIC CARMEN—AIl By Myself (Arista)
15-8

WLCY-St. Petersburg, Fla.
o JONATHAN CAIN-TTill It's Time To
Say Goodbye (Claridge)

® RUFUS/CHAKA KHAN—Sweet Thing
(ABC)

* CLEDUS  MAGGARD-The
Knight (Mercury) 23-10

* FOGHAT-Slow Ride (W.B.) 19-9
WQAM—Miami
® ERICCARMEN-AII By Myself (Arista)

e CLEDUS MAGGARD-The  White
Knight (Mercury)

* EAGLES-Take |t To The Limit (Asy-
Jum) 14-10

* NAZARETH-Love Hurts (A&M) 18-14
WFUN—Miami

o NONE
[ ]
* NONE
*
Y-100 (WHYI-FM)—Miami/ Ft. Lauderdale

De NAZARETH-Love Hurts (A&M)

® MIRACLES—Love Machine (Part 1)
(Motown)

* CLEDUS  MAGGARD-The
Knight (Mercury) 18-12

* PAUL SIMON-50 Ways To Leave Your
Lover (Columbia) 11-6

WQPD—-Lakeland, Fla.

o PILOT-January (EMI)

® MELISSA MANCHESTER-Just You
And | (Arista)

* CLEDUS  MAGGARD -The
Knight (Mercury) 11-4

* RHYTHM HERITAGE—Theme From
“SW.AT.” (ABC) 12-6

WMF)-Daytona Beach, Fla.
o BARRY MANILOW-Try To Get The
Feelings (Arista)

o CAPTAIN & TENNILLE-Lonely Night
(A&M)

* PAUL SIMON--50 Ways To Leave Your
Lover (Columbia) 15-9

* BEE GEES—Fanny (RSO) 23-17

1963

White

White

White

& Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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On February 8
The King Biscuit
Flower Hour
STEPHEN STILLS
& PATTI SMITH

'GROUP

On Sunday, February 8th, The King Biscuit
Flower Hour presents Stephen Stills, recorded
live in Portland, Oregon and the Patti Smith
Group recorded live at The Cellar Door in
Washington, D.C.

The show comes to you in quadraphonic and
stereophonic sound. So you won’t miss one bass
or treble note of this sound spectacular. Check
your local station for exact time and date in
your area.

For further information, contact Bob Meyrowitz, Peter Kauff, or
Alan Steinberg at D.| R. Broadcasting Corp., 445 Park Ave., New York,
N.Y. 10022. Or call (212} 371-6850.

DIk

PRESENTS

On February 15
The Britis
Biscuit

LYNYRD
SKYNYRD

On Sunday, February 15th, the British Biscuit
presents Lynyrd Skynyrd, recorded live in London
during their second triumphant tour of Englanc.
Don't miss Lynyrd Skynyrd, from England in
quadraphonic and stereophonic sound. And don't
miss their latest MCA release ""Gimme Back My
Bullets.” Check your local station for exact time
and date in your area.

For further information, contact Bob Meyrowitz,
Peter Kauff, or Alan Steinberg at D.I.R. Broadcasting Corp.,

445 Park Ave., New York, N.Y. 10022. Or call (212} 371-6850.

(RIS smmss
- &

41

“Gimme Back My Bullets,"”
available on MCA
records and tapes.




DIR

PRESENINS

These programs are presented on the
D(l)llzl gebrgggzt%ﬁg following FM stations across the country.

Ada., Okla. KTENFM 933 7PM | LaCrosse, Wisc. WSPL FM 959 10PM
[ Almagordo, N.M. KYLOFM 90 8 Lafayette, Ind. WAZY FM  96.7 10
Albany, N.Y. WQBK FM 104 9 Lafayette, La. KPEL FM 999 9
Alburquerque, N.M. KMYRFM 995 9 Lancaster/Starview, Pa. WRHY FM 927 10
Ames/Des Moines, lowa KASIFM 107.1 9 Lansing, Mich. WVICFM 949 10
Anchorage, Ala. KGOTFM 101.3 9 Las Cruces, N.M. KASK FM 1031 9
Anderson, S.C. WANS FM 107.3 11 Lewiston, Me. WBLM FM 1075 9
Ashland, Ky. WAMX FM 94 9 Lexington, Ky. WKQaQ FM 981 11
Athens, Ga. WJRSFM 104.7 10 Lincoln, Neb. KFMQ FM 1019 8
Athens, Ohio ACRNFM 993 9 Linesville, Pa. WVCC FM 101.7 8:30
Atlanta, Ga. WKLSFM 96 9 Little Rock, Ark. KLAZFM 985 8
Auburn, Ala. WFRI FM 977 9 Logan, Utah KVWJ FM 94 10
Augusta, Ga. WAUG FM 105.7 11 Los Angeles, Calif. KMETFM 947 11
Baltimore, Md. WKTK FM 105.7 9 Louisville, Ky. WLRSFM 1023 9
Baton Rouge, La. WFMF FM 1025 7 Lynchburg, Va. WGOL FM 98, 9
Beaumont, Tex. KAYDFM 975 9 Lyndonville, Vt. WVM FM 91.1 8
Bellevue, Ohio WNRRFM 921 9 Madison, Wisc. WIBA FM 1015 10
- Bellingham, Wash. KSIM FM 93 9 Marion, Ohio WDIF FM 943 8
Big Rapids, Mich. WBRN FM 1009 10 McAllen/Brownsville, Tex. KBFM FM 104.1 7
Birmingham, Ala. WERCFM 1069 8 Medford, Ore. K95 10
Blacksburg, Va. WVVV FM 105 9 Memphis, Tenn. WMC FM 100 12
Bloomington, IIl. WIHN FM 96.7 10 Milwaukee, Wisc. WNUWFM 991 9
Bloomsburg, Pa. WHLM FM 106.5 12 Minn./St. Paul, Minn. KQRSFM 925 9
Boise, Idaho KBBK FM 92 9 Missoula, Mont. KYLTFM 100.1 9
Boston, Mass. WBCN FM 104.1 10 Mobile, Ala WABBFM 975 9
Brainard, Minn. KLIZ FM 957 7 Monroe, La. KNOE FM 1019 8:30
Buffalo, N.Y. WGRQFM 969 9 Montgomery, Ala. WHHY FM 1019 8
Carmel, Calif. KLRBFM 101.7 8 Morgantown, W. Va. WCLG FM 100 9
Casper, Wyo. KAWY FM 1015 9 Murphysboro, Iil. WTAOFM 1049 10
Champaign, Il WPGUFM 107.1 11 Myrtle Beach, S.C. WKZQ FM 101.7 10:30
Charleston, S.C. WWWZFM 935 9:30 Nashville, Tenn. WKDA FM 1033 8
Charleston, W. Va. WUAF FM 100 10 New Orleans, La. WRNOFM 995 9
Charlotte, N.C. WROQ FM 95 11:30 New York, N.Y. WNEW FM 1027 9
Chananoo?a, Tenn. WSIM FM 943 9 Norfolk, Va. K941 1
Chicago, IIl. WXRT FM 93 1 Oak Ridge Knoxville, Tenn. WOKI FM  100.3 11
Chico, Calif. KFMFFM 937 9 Oklahoma, City, Okla. KOFM FM 1041 7
Cleveland, Ohio WMMS FM 100.7 9 Omaha, Neb. KQKQ FM 985 10
Columbia, Mo. KFMZFM 983 9 Orlando, Fla. WORJFM 107.7 9
Columbus, Ohio WCOLFM 923 8 Panama City, Fla. WPFM 107.9 10
Columbus, Ga. WWRH FM 1049 9 Parkersburg, W. Va. WIBZ FM 993 7
Conway, N.H. WBNCFM 935 9 Philadelphia, Pa. WMMRFM 933 9
Dallas, Tex. KZEWFM 98 9 Phoenix, Ariz. KDKBFM 933 10
Davenport, lowa KIIK FM  103.7 10 Pipestone, Minn. KLOH FM 98.7 10
Dayton, Ohio WVUDFM 999 9 Pittsburgh, Pa. WYDD FM 104.7 10
Denver, Colo. KBPI FM 1059 9:30 Pocatella, ldaho KSNNFM  96.1 10
Detroit, Mich. WABX FM 995 10 Portland, Ore KGON-FM 923 10
Duluth, Minn. WAKY FM 989 11 Presque Isle, Me. WDHPFM 969 10
Durham, N.C. WDBS FM 107.1 11 Rapid City, S.D. KKLSFM 939 10
Eau Claire, Wisc. WBIZFM 100.7 11 Reno, Nev. KGLR FM 105.7 11
Elmira, N.Y. WXXY FM 1049 10 Rexburg, Idaho KADOFM 943 9:30
El Paso, Tex. XHEM FM 104 8 Richmond, Va. WRVQFM 945 10
Enterprise, Ala. WIRB FM 99 9 Rochester, N.Y. WCMF FM 965 9
Erie, Edinboro, Pa. WMDI FM 1023 9:30 Rockford, Ill. WYFEFM 953 9
Eugene, Ore. WZELFM 961 9 Sacramento, Calif. KZAP FM 985 11
Eureka, Calif. KFMI-FM 962 8 San Angelo, Tex. KIXYFM 957 9
Evansville, Ind. WKDQ FM 995 10 San Antonio, Tex. KEXL FM 1045 9:30
Fargo, N.D. KWIM FM  98.7 12 San Bernadino, Calif. KOLAFM 99 8:30
Farmville, N.C. WRQR FM 943 10 San Diego, Calif. KPRIFM 1065 8
Fayetteville, Ark. KKEGFM 921 7 San Francisco, Calif. KSANFM 949 11
Flint, Mich. WWCK FM 105.5 8:30 | San Jose, Calif. KOME FM 985 10
Florence, Ala. WQLT FM 1073 9 San Rafael, Calif. KTIMFM 1009 8
Ft. Collins, Colo. KTCL FM 933 N1 Santa Barbara, Calif. KTYD FM 999 11:30
Ft. Lauderdale/Miami, Fla. WSHE FM 1035 9 Santa Maria, Calif. KXFM 99 1
Ft. Smith, Ark. KISR FM 93.7 9 Savannah, Ga. WZAT FM 1021 8
Ft. Wayne, Ind. WPTHFM 951 7 Seattle, Wash. KISW FM 999 8:30
Fresno, Calif. KFIGFM 1011 9 Shreveport, La. KROK FM 945 10
Gainesville, Fla. WGVL FM 1055 9 South Bend, Ind. WRBR FM 10398 9
Grand Forks, N.D. KKDQ FM 929 10 Spokane, Wash. KHQ FM 981 9
Grand Rapids, Mich. WLAV FM 97 9 Springfield, Mass. WAQY FM 1021 11
Green Bay, Wisc. WIXXFM 1011 9 Springfield, Vt. WCFRFM 935 9:30
Greenfield, Mo. KRFGFM 935 9 St. Louis, Mo. KSHE FM 94.7 10
Greensboro, N.C. WRQK FM 99 10 Syracuse/Utica, N.Y. WOURFM 969 10
Greenville/ Farmville, N.C. WRQR FM 943 10 Tallahassee, Fla. WGLF FM 104 9
Hartford, Conn, WHCN FM 1059 6 Tampa/St. Petersburg/
Havelock, N.C. WKVO FM 1049 10 Sarasota, Fla WQSR RM 1025 9
Hays, Kansas WILSFM 1033 12 Terre Haute, Ind. WVTSFM 100.7 10
Houston, Tex. KLOL FM 101.1 10 Thibodaux, La. KXOR FM 1063 9
. Huntsville, Ala. WAHR FM 991 10 Toledo, Ohio WIOTFM 104.7 8:30
On Sunday, February 22nd D.I.R. Corporation [Tl G g el o Tuscon, Ariz. KWEM FM 923 9
1 I ca, N.Y. . ulsa, a. -
Breseﬂﬁs JOA('}J/VBNQ\EVZ#I\A/IW AUD IOBhIOG RAPH\;- dacksan, Miss Wwzza Fm 1029 11 Vermillion, S.D. KVRF FM 102.3 10
ave erman - Captu res the essence o ackson, Ohio : Victoria, Tex. KTXNFM 987 9
g g Jackson Hole, Wyo. KMTN FM 969 9 Washington, D.C. WMAL FM 107.3 9
;h is moddem_ |egeﬂ_d as she speaks z?_]nd sings her personal jachksonvacug, F.Ta Wébvrwn 13?'2 g Wausau, Wikc. WIFCFM 955 8
| r n tw ur pr ntation. ohnson City, Tenn. . Wichita, Kansas KEYN FM 103.7 10
YSIQI th uring tnis u.nlqt,ie 0 l 0 dp ese ctl tio ¢ Junction City, Kansas ~ KJCK FM 9415 8 Worcester. Mass. WAAF FM 1073 9
) ' ou earrare, previousiy unreieased recordings rrom Kansas City, Mo. KY 102 9 Yakima, Wash. KIT FM 945 10
her early career including songs recorded with Dylan. Listen to tapes from her Laconia, N.H. WLNHFM 987 9

appearance in the recent Rolling Thunder Revue. And you’ll hear it all in
guadraphonic and stereophonic sound. Check your local station for exact time
and date in your area.

For further information, contact Bob Meyrowitz, Peter Kauff, or
ﬁlan $teiEberg at Dolz.lg. groadca(sztin2 %orp_, %45 Park Ave.,

ew York, N.Y. 10 . Or call (21 71-6850.
A Monumental Blunder i Sponsored by
Production/ '
DIR Productions

Check your local station for exact time and date in your area.

WPIONEER SCOtCh RECORDING TAPE

HIGH FIDELITY FROM 3M COMPANY

Lee™ TOYOTA

JEANS & JACKETS

““From Every Stage,”
available on A&M
records and tapes.
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...leaves everything else sounding like the sixties.’ Sebastian Stone, ERA
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Optimod-FM gets and keeps your audience with a clean, bright, transpar-

ent sound.
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Eric Small, 271 Columbus Ave.,San Francisco, California 94133,(415) 421-3894
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Denver KHOW-FM
Will Jump To Rock

Bobby Christian P.D. At Station

DENVER—-KHOW-FM will soon
change to a rock format. New pro-
gram director Bobby Christian is al-
ready at the station and the audio
chain is being rebuilt. For some
while. the station has been playing
jazz at night via automation. The
production for the FM was per-
formed in the day when the station
simulcast the MOR programming of
KHOW-AM.

“We are hoping for a March 1 air
date for the new format.” Christian
says, adding that most of the air per-
sonality staff has already been lined
up and is waiting for the arrival and
installation of equipment.

Format approach is still to be de-
cided.

“I've never been one tosay thisis a
single record and this is an album
cut. As long as the song shows strong
appeal to a mass audience, we'll be
playing it. Everything will be on car-
tridges anyway.

“I imagine our playlist will be
mostly singles, because singles usu-
ally have some kind of audience
track record. But the length of the
playlist will depend on what Denver
wants to hear. “Radio Index. the

Todd Wallace firm, is doing market
research now to determine what old-
ies are still popular in this market
and what current records are being
asked for. Like when I was at KUPD
in Phoenix and KLIF in Dallas
when Wallace programmed it, we
had no set formula prior to setting
the format. The idea is to determine
what the audience wants and then
design a format to fit.”

Christian previously programmed
KUPD, which just scored some ex-
cellent ratings. From September
1974 to May 1975, he was an air per-
sonality at KLIF when the station
had excellent ratings.

Oddly enough, KHOW-FM was
once a rock station. In fact, under
general manager Craig Bowers, it
was a pioneer in progressive rock
under the call letters off KMYR.
The progressive format was well ac-
cepted by the Denver audience, but
not especially appreciated in those
days by the owners. The format was
dropped and the calls changed back
to KHOW-FM.,

In recent times, the station has
been programming 12 hours of jazz
a day.

New ‘History Of Rock’

(Continued on page 12)

gram director and, in fact, aid him to
devote more time to local commu-
nity affairs programming and more
local news efforts.

“The good programming service
must leave room for local creativ-
ity.”

Anyone can play hits wall-to-wall,
believes Astor. “But that’s not going
to make your radio station No. | in
the market. It’s local production, lo-
cal announcers, local news that im-
plements syndicated programming.
The only failure for syndication
comes from the people at the station
who might misuse it.”

Drake-Chenault, despite being in
more than 200 markets and expand-
ing slowly, needs to be involved in
more major market stations, says As-
tor, and this will be his prime objec-
tive over the next few months.

“Our expansion has got to come in
the big cities. Right now, we're in St.
Louis. Pittsburgh, Detroit and Min-
neapolis. Why not in New York, Los
Angeles, San Francisco?”

He points out that up to 75% of ra-
dio stations, at least in medium mar-
kets and larger, are now using some
form of automation, either for news
and/or weekend programs of one
type or another. It's only natural that
use of automation programming
slowly becomes more and more of a
factor. “Syndication of program-
ming takes on many aspects, but at
the very least it can put the music in
proper form. And allow someone
else. locally. to push the button.

“Syndication helps eliminate on-
air errors. | predict that most radio
stations will be partially automated
for programming for efficiency, for
quality, for economic reasons for at
least part of the time in the near fu-
ture. Perhaps after midnight auto-
mation could be the answer for the
stations that now signoff at mid-
night. Perhaps it could be wise to
automate Sunday mornings, maybe
the entire weekend.”

Astor, prior to joining Drake-
Chenault, was general manager of
KDAY in Los Angeles for four years
and managed KHJ-AM-FM from
1965 to 1970 prior to that.

Programming services offered by

Drake-Chenault include “Hitpa-
rade.” “Classic Gold.” “Solid Gold.”
“XT 40.” “Great American Coun-
try,” and “Super Soul.” There is a
strong possibility that the firm will
introduce an MOR programming
service soon.

N.Y. WHOM Asks
ToChange Letters

® Continued from page 12

we’d play nine or less,” Constantino
advises.

From preliminary results of the
current market study, the station will
be programming more Latin inter-
national performers and music and
reducing the amount of salsa and
Puerto Rican and local talent used.
This is in line with the expanding
South American community which
constitutes the New York Spanish
language market. Plans also include
the possible use of a Top 50 playlist
using sales reports as only one crite-
rion in determining product used.

“We’re trying to see how we can
get access to such other information
as airplay listings for some of the
major capitals in Spain and Latin
America and throughout the US. 1o
help guide us in selection of music,”
says Constantino.

The problem is to make certain
that it is accurate information and
not the result of “hype” by local dis-
tributors of international Latin
product.

Station music director, Mike Ca-
sino, a former bandleader and musi-
cian, has been instrumental in in-
creasing music play and broadening
music content in the past few
months. He currently works with a
playlist in excess of 200 which he
hopes to whittle down in the near fu-
ture.

WHOM-AM and its companion
FM outlet were bought last year by
San Juan Racing Assn., operators of
the El Commandante track in
Puerto Rico. The FM facility
changed its call letters to WKTU
and programs American rock which
has proven quite successful, but
which has left New York without a
Spanish language FM outlet.

Radio-TV Programming

Vox Jox

By CLAUDE HALL

LOS ANGELES--John Hale is
leaving KSPL in Lufkin. Tex.. to do
the morning show at KSIX in Cor-
pus Christi. His wife will be the
weather person on the affiliated tv
station. Hale would like George
Cooper to contact him. . . . John Car-
ter is now assistant program director
at WENE in Endicott. N.Y.. a Top
40 station owned by Merv Griffin.
Fred Merrin is program director of
the station. You know. most people
don’t realize what a nice little radio
chain Merv Griffin owns. Steve La-
bunski is now executive vice presi-
dent of the chain. I don’t believe
there’s a big flashy station in the en-
tire chain, but, on the other hand,
they all do fairly nicely.

*  *

Kevin Methney has left KUUU in
Seattle. which is now automated,
and is looking for a Top 40 position.
Past experience includes KIJR.
Seattle. You can call him at 206-932-
2667. ... Mark Allen of KSJO in San
Jose, Calif., is now programming
KUUU in Seattle and Ed Mason of
KSJO is programming sister station
KZOK, the Seattle FM operation.
... Tony Waitekus is the new music
director of WCIL-AM-FM in Car-
bondale. 1ll. 62901, and “Everyone
now finds me up late at night typing
letters to record companies ... we
would like better service on contem-
porary MOR and Top 40 singles and
albums.” Staff at the station in-
cludes George Korn, program direc-
tor Kevin J. Potts, Steve Siener, Den-
nis Lyle, and Steve Taaffe. I didn’t
want to list the hours because they
may be shuffled in the near future.
We broadcast to a four-state area.
including the campus of Southern
Nlinois Univ. Programming is con-
temporary MOR during the day and
Top 40 after 6 p.m.”

*  *x  x

Chris Warren, production director
of WILJ. Tupelo. Miss., writes that
Narvel Felts came by to do 20 min-
utes on the air after a local appear-
ance. Warren does the noon-3 p.m.
show. ... Peter Salant of WDIJF,
Westport, Conn.. writes that his sta-
tion is shifting to mass appeal adult
contemporary rock. not Top 40. “*We
will rely on current album product
and older classics, only including a
dash of current pop hits. We will fea-
ture a unique format for our unique
listening audience.”

* * *

Jimmy Rabbit, who'll be recording
an album in Los Angeles Feb. 5-7.
produced by Waylon Jennings, will
fly to do a week on the air at KAFM
in Dallas starting Feb. 8. He'll do the
6-10 p.m. show. replacing Steve Coff-
man, who’ll be on vacation. Rabbit,
several vears ago, built a huge au-
dience and reputation on KLIF
when it was owned and operated by
Gordon McLendon. His last on-air
job was at KGBS-FM in Los An-
geles and prior to that he was on
KMET. Los Angeles. Recently,
Rabbit has been focusing on a song-
writing and singing career: his song
“Longhaired Redneck™ by David Al-
len Coe is high on the country charts.
The LP featuring Rabbit will be on
Capitol Records. His stint on the air
in Dallas will be surrounded by con-
siderable promotion to capitalize on
his previous tenure in the market.

L

J. Michael Jenkins, program di-
rector of KNCR, P.O. Box 857. For-
tuna. Calif. 95540, needs singles and
albums for his rock format: “we've
already broken several singles lo-
cally and would do more if we could
get service.” Lineup at the station
has music director Frank Brandon

from sign-on until 10 a.m.. Jenkins
10a.m.-2 p.m., Lane Borges 2-6 p.m.
... Bill Tanner writes that, as Heftel
national program director, he's now
headquartering out of Miami in-
stead of Pittsburgh. “I've appointed
Dennis Waters, one of the original
13Q jocks under Buzz Bennett and
most recently program consuftant
for NBC’s WRC in Washington. as
new local program director of 13Q.”
Bill sent some ARB ratings to show
Y-100 (WHYI) in Miami has a 6.6
share in the Oct./Nov. book. “How-
ever, this time I'm particularly
proud of being No. I men 18-34 and
18-49, as well as No. 1 adults 18-34
and No. | English language adults
18-49. Those men are quite a feat in
these days of progressive stations
draining away Top 40’s men.”

This brings up something: I've no-
ticed a serious drop in ratings for
progressive stations around the
country. One program director says
that music has gotten soft. hurting
the progressive stations. I honestly
don’t know the real reason at this
time, but am observing closely. wait-
ing for the next ARB.

* * *

Dan Robinson savs a mention in
Vox Jox got him offers of jobs from
Daytona Beach. Fla.. to Houston.
but he accepted a job at WCLN in
Clinton, N.C.. a station that went on
the air last October. “Instead of
some of the junkie radio of the Caro-
linas. owner Larry Carr and | have
worked up a fantastic easy listening
format that’s pulling a good re-
sponse. A local supermarket that ad-
vertises on the station has doubled
its business and. in turn, doubled its
spot load.” Says Carr would be in-

(Continued on page 56)

BubblingUnderThe

__HOT100_|

101-1 AM SOMEBODY, Jimmy James & The
Vagabonds, Pye 71057

102—-JUST YOUR FOOL, Leon Haywood, 20th
Century 2264

103—~MOTELS & MEMORIES, T.G. Shepard, Mel-
odyland 6028 (Motown)

104—LOVING POWER, impressions, Curtom
0110 (Warner Bros.)

105—(Call Me) THE TRAVELING MAN, Mas-
queraders, Hot Buttered Soul 12157
(ABC)

106—THE POWER OF LOVE, The Dells, Mercury
73759 (Phonogram)

107 —GIVE ME AN INCH GIRL, Robert Palmer, Is-
land 049

108—DOLANNES MELOOIE, Jean Claude Borelly
& His Orchestra, London 228

109—LAST OAY OF OECEMBER, Chilliwack, Sire
723 (ABC)

110—BABY I'M SORRY, Phillip & Lloyd, Scepter
12413

BubblingUnderThe

__ToplPs_

201 -AMERICAN GRAFFITI, Vol. 11, MCA 2-8008

202—-TOM T. HALL, Greatest Hits, Vol. I}, Mer-
cury SRM-1-1044 (Phonogram)

203—HENRY MANCINI CONCERT ORCHESTRA,
Symphonic Soul, RCA APL1-1025

204—CONWAY TWITTY, Twitty, MCA 2176

205—PARLIAMENTS, Mothership Connection,
Casablanca NBLP-7022

20610 CC, The Original Soundtrack, Mercury
SRM-1-1029 (Phonogram)

207 -SYLVERS, Showcase, Capitol ST 11465

208—KEITH JARRETT, Backhand, ABC/Impulse
ASH 9305

209—NORMAN CONNORS, Saturday Night Spe-
cial, Buddah BDS 5643

210—ONE FLEW OVER THE CUCHOO'S NEST
(Soundtrack), Fantasy F-9500



Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (2/5/76)

Top Requests/Airplay-National

PETER FRAMPTON—Frampton Comes Alive (A&M)
BOB DYLAN—Desire (Columbia)

LOGGINS & MESSINA—Native Son (Columbia)
DAVID BOWIE-Station To Station (RCA)

National Breakouts

JERRY GARCIA—Reflections (Round Records)

10 CC—How Dare You (Mercury)

JOAN BAEZ—From Every Stage (A&M)

BAD COMPANY—Run With The Pack (Swan Song)

Top Add Ons-National

10 CC—How Dare You (Mercury)

JERRY GARCIA—Reflections (Round Records)
JOAN BAEZ—From Every Stage (A&M)

PETER FRAMPTON—Frampton Comes Alive (A&M)

WLIR-FM—New York

WHES-FM—Washington

WABX-FM—Detroit

ADD ONS—The iour key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOPADD ONS:

BAD COMPANY—Run With The Pack (Swan
Song)

10 CC—How Dare You (Mercury)

DAVID BOWIE-Station To Station (RCA}
JOURNEY—Look Inta The Future (Columbia

*TOP REQUEST/AIRPLAY:

BOB DYLAN-Desire (Columbia)

JONI MITCHELL—Hissing Of Summer Lawns
(Asylum)

PETER FRAMPTON—Frampton Comes Alive
(A&M)

LOGGINS & MESSINA—Native Son (Columbia)

BREAKOUTS:

DAVID BOWIE—Station To Station (RCA)
8AD COMPANY—Run With The Pack (Swan
Song)

10 CC—How Dare You (Mercury)

JERRY GARCIA—Reflections (Round Records)

KLOS-FM—Los Angeles

® BAD CO.—Run With The Pack (Swan
Song)

o JETHRO TULL-M.U. The Best Of
Jethro Tull (Chrysalis)

o STYX—Equinox (A&M)

[ ]

* BOB DYLAN-Desire (Columbia)

* CAROLE KING—Thoroughbred (Ode)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

% EARTH, WIND & FIRE—Gratitude (Co-
lumbia)

KOME-FM—San Jose

o DAVID BOWIE-Station To Station
(RCA)

© BETTE MIDLER—Songs For A New De-
pression {Atlantic)

e 10 CC—How Dare You (Mercury)

o JERRY GARCIA—Reflections (Round
Records)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

% JOURNEY-Look Into The Future (Co-
lumbia)

* BOB DYLAN-Desire (Columbia)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

KDKB-FM—Phoenix

@ JOURNEY—Look Into The Future (Co-
lumbia)

e 10 CC—How Dare You (Mercury)

o BAD CO.—Run With The Pack (Swan
Song)

o TOMITA—Firebird (RCA)

% PETER FRAMPTON—Frampton Comes
Alive (A&M)

* BOB DYLAN-Desire (Columbia)

* LOGGINS & MESSINA—Native Son
(Columbia)

+ JIM CAPALDI-Short Cut Draw Blood
(Island)

KPRI-FM—San Diego

o CAROLE KING—Thoroughbred (Ode)

® LOGGINS & MESSINA—-Native Son
(Columbia)

o EMMYLOU HARRIS—Elite Hotei (Re-
prise)

o ELVIN BISHOP-Struttin' My Stuff
(Capricorn)

* PAUL SIMON-Still Crazy After All
These Years (Columbia)

 ELECTRIC LIGHT ORCHESTRA-Face
The Music (United Artists)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* BOB DYLAN—Desire (Columbia)

KZEL-FM-Eugene

KY10Z-rM—Kansas City

® MARIAH—(United Artists)

@ JOURNEY—Look Into The Future (Co-
lumbia)

e BE BOP DELUXE-Sunburst Finish
(Harvest)

® BURNING SPEAR-(island)

* JERRY GARCIA—Reflections (Round
Records)

* DAVID BOWIE-Station To Station
(RCA)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* LOGGINS & MESSINA-Native Son
(Columbia)

KBPI-FM—Denver

® CAROLE KING—Thoroughbred (Ode)

o DAVID BOWIE-Station To Station
(RCA)

© JOANBAEZ—From Every Stage (A&M)

® PURE PRAIRIE LEAGUE—If The Shoe
Fits (RCA)

* BOB DYLAN-Desire (Columbia)
* FLEETWOOD MAC—(Reprise)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* PAUL SIMON-Still Crazy After All
These Years (Columbia)

Southwest Region

® TOP ADD ONS:

PETER FRAMPTON—Frampton Comes Alwe
(A&M)

TOMITA-Firebird (RCA)

10 CC—How Dare You (Mercury)

BAD COMPANY—Run With The Pack (Swan
Song)

* TOP REQUEST /AIRPLAY:

PETER FRAMPTONM—Frampton Comes Alive
(A&M)

JOURNEY —Look Into The Future (Columbia)
PARIS—(Capitol)

JOHN KLEMMER—Touch (ABC)

BREAKOUTS:

TOMITA—Firebird (RCA)

10 CC—How Dare You (Mercury)

BAD COMPANY—Run With The Pack (Swan
Song)

JERRY GARCIA—Reflections (Round Records)

KSHE-FM—St. Louis

o JERRY GARCIA—Reflections (Round
Records)

® 10 CC—How Dare You (Mercury)
o STAR CASTLE—(Epic)
o TOMITA—Firebird (RCA)

* JOURNEY—Look Into The Future (Co-
lumbia)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* PARIS—(Capitol)
* MIKE HARRISON-(Island)
KLOC-FM—Houston

o PETER FRAMPTON—Frampton Comes
Alive (A&M)

o DAVID BOWIE-Station To Station
(RCA)

® BAD CO.—Run With The Pack (Swan
Song)

o TOMITA—Firebird (RCA)

* FOGHAT—Fool For The City (Bears-
ville)

* 2Z TOP—Fandango (London)

 JEFFERSON STARSHIP—Red Octopus
(Grunt)

* JOHN KLEMMER-Touch (ABC)

® BAD CO.—Run With The Pack (Swan
Song)

o PETER FRAMPTON-Frampton Comes
Alive (A&M)

o BE BOP DELUXE-Sunburst Finish
(Harvest)

o LOUREED-Coneyisland Baby (RCA)

* GARY  WRIGHT-Dream
(Warner Brothers)

* FLEETWOOD MAC-(Reprise)
* ERIC CARMEN—(Arista)

#* ELECTRIC LIGHT ORCHESTRA—Face
The Music (United Artists)

WRNO-FM—New Orleans

Weaver

o DAVID BOWIE-Station To Station
(RCA)

® 10 CC—How Dare You (Mercury)

o PETER FRAMPTON-Frampton Comes
Alive (A&M)

[ ]
* BOB DYLAN—-Desire (Columbia)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* LOGGINS & MESSINA—Native Son
(Columbia)

* QUEEN-A Night At The Opera
(Elektra)

Midwest Region

® TOPADD ONS:

10 CC—How Dare You (Mercury)

JERRY GARCIA—Reflections (Round Records)
PETER FRAMPTON—framplon Comes Afive
(R&M)

JOAN BAEZ—From Every Stage (A&M)

*TOP REQUEST/AIRPLAY:

BOB DYLAN—Desie (Columbia)

PETER FRAMPTON—Frampton Comes Alive
(A&M)

ROXY MUSIC—Siren (Atco}

ERIC CARMEN—(Arista)

BREAKOUTS:

10 CC—How Oare You (Mercury)

JERRY GARCIA~Reflections (Round Records)
HENRY GROSS—Release (Lifesong)

JOAN BAEZ—From Every Stage (A&M)

WWWW-FM—Detroit

® HUSTLER-Play Loud (A&M)

o JERRY GARCIA—Reflections (Round
Records)

o JOHN  McLAUGHIN/MAHAVISHNU
ORCHESTRA—Inner Worlds (Colum-
bia)

e 10 CC—How Dare You (Mercury)
* BOB DYLAN-Desire (Columbia)

# PETER FRAMPTON—Frampton Comes
Alive (A&M)

* TED NUGENT—(Epic)
* ROXY MUSIC=Siren (Atco)
WMMS-FM—Cleveland

o HENRY GROSS—Release (Lifesong)

o JERRY GARCIA—Reflections (Round
Records)

® 10 CC—How Dare You (Mercury)

o JOANBAEZ—From Every Stage (A&M)
* BOB DYLAN—-Desire (Columbia)

* PATTI SMITH—Horses (Arista)
 ERIC CARMEN—(Arista)

% PETER FRAMPTON—Frampton Comes
Alive (A&M)

o STAR CASTLE-(Epic)
o 10 CC—How Dare You (Mercury)

o BO DIDLEY-20th Anniversary Of
Rock "N’ Roll (RCA)

o DAVID COURTNEY—David Courtney’s
First Day (United Artists)

* PETER FRAMPTON-Frampton Comes
Alive (A&M)

* BOB DYLAN-Desire (Columbia)

* JOURNEY—Look Into The Future (Co-
lumbia)

* QUEEN-A Night At The Opera
(Elektra)

WEBN-FM—Cincinnati

© PURE PRAIRIE LEAGUE—If The Shoe
Fits (RCA)

o CAROLE KING—Thoroughbred (Ode)

o ELVIN BISHOP-Struttin' My Stuff
(Capricorn)

o PETER FRAMPTON—Frampton Comes
Alive (A&M)

* BOB DYLAN-Desire (Columbia)

* JONI MITCHELL—Hissing Of Summer
Lawns (Asylum)

* PAUL SIMON-Still Crazy After All
These Years (Columbia)

* FLEETWOOD MAC—(Reprise)
WYDD-FM—Pittsburgh

o JERRY GARCIA—Reflections (Round
Records)

© PHOEBE SNOW-Second Childhood
(Columbia)

o LOU REED-Coneyisland Baby (RCA)

o EBERHARD WEBER-Yellow Fever
(ECM tmport)

* BOB DYLAN—Desire (Columbia)

* EMMYLOU HARRIS-Elite Hotel (Re-
prise)

* BOB MARLEY & THE WAILERS—Live
(Island Import)

* ELVIN BISHOP-Struttin' My Stuff
(Capricorn)

WRAS-FM—Atlanta

o HENRY GROSS—Release (Lifesong)

o PETER FRAMPTON—Frampton Comes
Alive (A&M)

@ JERRY GARCIA—Reflections (Rounc
Records)

® 10 CC—How Dare You (Mercury)
# PATTI SMITH-Horses (Arista)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* HENRY GROSS—Release (Lifesong)
* BOB DYLAN—Desire (Columbia)
WA IV-FM-Jacksonville

o DAVID BOWIE-Station To Station
(RCA)

® 10 CC—How Dare You (Mercury)
© TOMITA—Firebird (RCA)

© McKENDREE SPRING-To Young To
Feel This Old (Pye)

* ROXY MUSIC—Siren (Atco)

* CHRIS SQUIRE-Fish Out Of Water
(Atlantic)

* RORY GALLAGHER-Against The Grain
(Chrysalis)

% DAVE MASON-Split Coconut (Colum-
bia)
Southeast Region

® TOP ADD ONS:

CAROLE KING—Thoroughbred (Ode)}
HENRY GROSS—Release (Lifesong)
JERRY GARCIA—Reflections (Round Records)
ELVIN BISHOP—Struttin’ My Stuff (Capricorn)

*TOP REQUEST/AIRPLAY:

808 DYLAN—Desire (Columbia)

ELVIN BISHOP—Struttin’ My Stuff (Capricorn)
LOGGINS & MESSINA—Native Son (Columbia)
QUEEN-A Night At The Opera (Elektra)

BREAKOUTS:

HENRY GROSS—Release {Lifesong)

JERRY GARCIA—Refiections (Round Records)
PETER FRAMPTON—Frampton Comes Alive
{(R&M)

BE BOP OELUXE—Sunburst Fimsh (Harvest)

WSHE-FM—Ft. Lauderdale

o BE BOP DELUXE-Sunburst Finish
(Harvest)

© CAROLE KING—Thoroughbred (Ode)

® ELVIN BISHOP-Struttin' My Stuff
(Capricorn)

o HENRY GROSS—Release (Lifesong)

* LOGGINS & MESSINA—Native Son
(Columbia)

* BOB DYLAN—Desire (Columbia)

* QUEEN-A Night At The Opera
(Elektra)

* ELVIN BISHOP-Struttin' My Stuff
(Capricorn)

© PURE PRAIRIE LEAGUE—If The Shoe
Fits (RCA)

® CAROLE KING—Thoroughbred (Ode)
o JOANBAEZ—-From Every Stage (A&M)

e DAVID BOWIE-Station To Station
(RCA)

* GARY  WRIGHT-Dream
Warner Brothers)

* BOB DYLAN-Desire (Columbia)
* ANGEL—(Casablanca)

* SKYHOOKS-Ego Is Not A Dirty Word
(Mercury)

Northeast Region

® TOP ADD ONS:

Weaver

JOAN BAEZ—From Every Stage (A&M)
JERRY GARCIA—Reflections (Round Records)
PHOEBE SNOW-—Second Childhood (Colum
bia}

10 CC—How Dare You (Mercury)

*TOP REQUEST /AIRPLAY:

PETER FRAMPTON—frampton Comes Alive
(AGM)

B0B DYLAN-Desire (Columbia)

DAVID BOWIE—Station To Station (RCA)
JERRY GARCIA—Reflections (Round Records)

BREAKOUTS:

JOAN BAEZ—From Every Stage (A&M)
JERRY GARCIA—Reflections (Round Records)
10 CC—How Dare You (Mercury)

PHOEBE SNOW-Second Childhood (Colum
bia)

WNEW-FM—New York

o McKENDREE SPRING-To Young To
Feel This Old (Pye)

o CATE BROTHERS—(Asylum)
© JOANBAEZ—From Every Stage (A&M)

o PHOEBE SNOW-Second Childhood
(Columbia)

* BOB DYLAN—Desire (Columbia)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* LOGGINS & MESSINA—Native Son
(Columbia)

* DAVID BOWIE-Station To Station
(RCA)

e 10 CC—How Dare You (Mercury)

® JERRY GARCIA-Reflections (Round
Records)

o PHOEBE SNOW-Second Childhood
(Columbia)

o BAD CO.—Run With The Pack (Swan
Song)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* HENRY GROSS—Release (Lifesong)

#* 10 CC—How Dare You (Mercury)

* WHO—-By Numbers (MCA)

WGRQ-FM-Butfalo

® BAD C0.—Run With The Pack (Swan
Song)

o PETER FRAMPTON—Frampton Comes
Alive (A&M)

© JOANBAEZ—From Every Stage (A&M)

o RITA COOLIDGE—-Desire (Columbia)

* DANNY KIRWAN-—Second Chapter
(DJM Records)

* ELECTRIC LIGHT ORCHESTRA-Face
The Music (United Artists)

* SUPERTRAMP—Crisis? What Crisis?
(A&M)

* WMMR-FM—Philadelphia

o DAVID BOWIE-Station To Station
(RCA)

o 10 CC—How Dare You (Mercury)

o JOANBAEZ—From Every Stage (A&M)

e JERRY GARCIA—Reflections (Round
Records)

* DAVID BOWIE—-Station To Station
(RCA)

% BOB DYLAN-Desire (Columbia)

* JERRY GARCIA—Reflections (Round
Records)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

WAAF-FM—Worchester

@ 10 CC—How Dare You (Mercury)

® JOAN-BAEZ—From Every Stage (A&M)

o JERRY GARCIA—Reflections (Round
Records)

o EDDIE KENDRICKS—He's A Friend
(Tamala)

* CAROLE KING—Thoroughbred (Ode)

* BOB DYLAN—Desire (Columbia)

* ERIC CARMEN—(Arista)

* CHRIS SQUIRE—Fish Qut Of Water
(Atlantic)

WPLR-FM—New Haven

o PHOEBE SNOW-Second Childhood
(Columbia)

@ JOAN BAEZ—From Every Stage (A&M)

o JOHN  McLAUGHIN/MAHAVISHNU
ORCHESTRA—Inner World (Colum-
bia)

o HUSTLER—Pa Play Loud (A&M)

* QUEEN-A Night At The Opera
(Elektra)

 EARTH, WIND & FIRE—Gratitude (Co-
lumbia)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* DAVID BOWIE-Station To Station
(RCA)

WBRU-FM Providence

® JERRY GARCIA—Round (United Art-
ists)

o DAVID BOWIE-Station To Station
(RCA)

® LOU REED—Coney Island Baby (RCA)

o PETER FRAMPTON—Frampton Comes
Alive (A&M)

* BOB DYLAN-Desire (Columbia)

* ELVIN BISHOP-Struttin' My Stuff
(Capricorn)

* PETER FRAMPTN—Frampton Comes
Alive (A&M)

* BETTE MIDLER-Songs For A New De-
pression {Atlantic)

« Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Talent

Denver’s Fey High
On Year’s Outlook

LOS ANGELES—Denver concert
promoter Barry Fey thinks [976 will
be a great year for personal appear-
ances and record crowds. "It looks
great.” he says, “because there will
be more bicentennial activities and
shows this summer. It all looks
good.”

Fey only did a few shows last fall.,
but came back with a string of SRO
dates in the late winter. Though
doing only a few shows in January,
in February he's got “Cat Stevens.
David Bowie. the Who and some
other big ones.”

As have several other promoters.
Fey has gone into the managing
field, representing Deep Purple gui-
tarist-singer-writer Tommy Bolin.
The entertainer is touring now with
the Deep Purple, but will embark on
a solo concert tour in April.

The head of his own Feyline Pro-
ductions, he admits the concert mar-
ket was a bit soft this past season,
“and it was hard selling tickets. Con-
certs peaked a few years ago, and we
had a crunch the past two seasons.
The whole scene has changed. Rock
is now entertainment. It's not politi-
cal anymore.

“Today we are competing with
discos, shows, movies, television—
you name it. The rock audiences
now want to see something big, or
new. We need fresh, new groups.
How long can a Led Zeppelin or
Deep Purple continue?”

‘thanks

Telly Savalas

MCA Records

for recording with us at

united
western

studios

a ME company

6000 Sunset Bivd., Hollywood, Ca. 90028

(213) 469-3983

appearing:
Tom Ham’s Lighthouse
San Diego, Calif.
Feb.3 — 29

personal representation:

David Belenzon — P.O. Box 15562
San Diego, Ca. 92115

(714) 286-1794

Explaining his position, Fey says,
“You have to know how to put a
show together. You have to know
the artists, and the way they will
draw. Some acts will sell in certain
cities and won’t in others. You have
to learn these things. You have to
promote fewer shows when there are
no shows worthwhile doing. You
must be more careful in these times.
You can’t take losers. You can’t do
favors anymore. With higher costs,
the risks are greater. The right show,
however, will still sell fast.”

Fey says the old days of putting on
a concert “just to stage a show™ are
over. “I won’t book a show if I don’t
think it will sell. If a promoter books
a show and it fails. then eventually
the agents will give their big acts to
other promoters. Historically, the
promoter can’t win.”

The promoter also refuses to book
any show around major holiday sea-
sons, explaining that college kids are
out of school ““and they are your au-
dience” and ads are lost among holi-
day advertisements in papers.

“A good basic rule is ‘is there a
need for this show?" There has to be
a need, believe it or not. | mean, has
the headliner played the city that
season? Have there been good shows
in that town in recent weeks? Is the
act hot? If the time is ripe, then there
is a need for the show.”

FRANK BARRON

12 Cities On
Tap For Who
Part 2 Tour

LOS ANGELES—The Who U.S.
concert tour has finalized its second
stage and wili play 12 cities March 9-
28. The first segment of 20 shows in
major arenas sold out during No-
vember-December.

The upcoming March dates show
an amazing range of facilities from
the 55000-capacity Anaheim Sta-
dium (21) to the 5.400-capacity Win-
terland Hall in San Francisco.

Reportedly, the Who originally
considered being the first rock act to
headline the 100,000-capacity Rose
Bowl in Southern California under
Cleveland-based Mike Belkin’s pro-
motion deal. In 1970, it was the first
rock headliner to play Anaheim Sta-
dium where it eventually decided to
return next month.

A spokesman for Who manager
Peter Rudge says that tickets for the
Madison Square Garden show (10)
may be distributed under super-
vision of New York City's Consumer
Affairs Office to ensure that the de-
mand is met fairly.

This has already been the most ex-
tensive Who tour of North America
since 1970. During the past five
years, the group has generally done
only some five to 12 annual dates
here.

A part 3 Who tour for this summer
has been on the drawing boards
since the first dates were announced.
Butitis uncertain if there will be any
more shows after the March book-
ing, let alone what cities a part 3
schedule would play.

The rest of the March schedule is:
Boston Gardens, 9; St. Paul Civic
Center, 12; Madison, Wis. Memorial
Colisum, 13: Oklahoma City My-
raid, 15; Fort Worth Civic Center,
16. Salt Lake City Palace, 18:
McNichols Arena of Denver. 19;
Portland Coliseum, 24; Seattle Cen-
ter, 25.

SIS I
VAN

LOS ANGELES—Far-ranging
changes are in progress at the 11-

contemporary nightclub in the
Philadelphia area. Owner Jeanette

§ year-old Main Point, best-known

Campbell ousted the booking team
of Bill Scarborough and Larry
Ahearn, who bought the nitery’s
talent practically since the doors
opened.

The new booker is Dick White-
ford, independent Philadelphia
agent and personal manager for
the past five years.

Whiteford plans an ongoing
program of outside revenue boost-
ers to move the perennially cash-
squeezed club onto a sounder fi-
nancial basis.

Bulwark of the money-raising
efforts will be a series of concerts
promoted by the Main Point at the
many colleges throughout the
Philadelphia area. Saturday (7)
will see a Cheech & Chong concert
¢ at Drexel Institute with tickets go-
ing fast. A Taj Mahal concert is set
for Irvine College Feb. 28.

4 Meanwhile, Campbell is exam-
ining the possibility of converting
the Main Point to the status of a

FAMED PHILLY CLUB

Whiteford, Main Point Booker

By NAT FREEDLAND

non-profit foundation. This would
mean expansion of educational
and community services of the
club.

Towards this end, Whiteford 1s
seeking to open daytime use of the
Main Point for elementary and
high school packages.

Although the Main Point is
known mainly as an acoustic
folkie-music haven. it has grown in
recent years to book nearly all
types of contemporary acts avail-
able to a 270-seat club.

The Main Point remains one of
the few major nightclubs in the
country that doesn’t serve liquor
and Whiteford says he is com-
mitted to continuing this policy. If
alcohol was available on the club
premises, the club’s mainstay un-
der-21 audience would be barred.
due to a crazy-quilt of local and
state drinking laws.

"My immediate goal is to lock in
enough headliners for February
and March to keep the club’s doors
open,” says Whiteford. “My long-
term goal is to continue building
the Main Point as a showcase for
exciting new acts of all types.”
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Whiteford says he will book up-
coming acts he believes in such as
the John Payne Band (a New
York-based jazz group reviewed in
Billboard Jan. 17). every three
months so that they build up local
followings.

1ttook a series of emotional. last-
ditch benefits by the likes of Bruce
Springsteen to pull the Main Point
through its 10th anniversary vear
in 1975.

Because the club serves such a
widespread youth audience, it has
been on a hard-ticket policy with
sales outlets throughout the Phila-
delphia region for some time. Be-
side The Point, a folklore store
adjoining the Main Point in
suburban Bryn Mawr is the central
ticket booth for the operation.

A Main Point spokesman ex-
plains that long-time personality
conflicts between owner Campbell
and bookers Scarborough and
Ahearn finally caused the change
in staff. Ahearn will seek to return
to a performing-writing career.
Scarborough’s plans are unan-
nounced.
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Talent

_In Action__

MICHAEL MURPHEY
CATE BROTHERS
Roxy, Los Angeles

Murphey's Jan. 21 SRO opening night here
was 90-minutes-plus of gemlike moments that
stunningly displayed the hard-working Colorado
writer-singer-guitarist's fully-matured mastery
of songmaking and performance.

His charming, sincere personality shone
through in the spoken intros which exposed his
deep feelings for forest lands and the American
Indian before he sang such songs as “Medicine
Man™ or “Geronimo’s Cadiliac.”

His stunningly tight backup group, the Rene-
gades, pumped maximum musical excitement
and values into each number. John McEuen of
the Nitty Gritty Dirt Band was a sterling guest
artist on fiddle, and on the banjo with which he
re-created his impressive part in “Carolina In
The Pines.”

There was an unnecessary problem. Mur-
phey's set was not paced well enough to hold up
through an unusually long nitery evening. Dur-
ing the final half-hour, perhaps almost one-
fourth of the audience quietly made their way
through the crowded aisles and exited.

Much of the audience restlessness was un-
doubtedly due to the 50-minute opening set of
Elektra/Asylum’s new progressive Southerners,

(Continued on page 21)

Honolulu Center
In Name Change

HONOLULU—Hawaii’s largest
show-and-convention facility is now
called the Neal S. Blaisdell Memo-
rial Center, in honor of the late for-
mer mayor of the City and County
of Honolulu.

The City Council recently voted to
change the name of thé Honolulu
international Center (H.1.C) to the
Blaisdell Memorial Center, citing
Blaisdell’'s “innumerable accom-
plishments,” including the launch-
ing of the construction of the munic-
ipal complex.

The Blaisdell Memorial Center
includes an 8,700-seat Arena, a
2,100-seat Concert Hall, a sizable
Exhibition Hall used primarily for
trade shows, and numerous meeting
rooms.
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NEW TALENT BARE

Kirshner Tests An
NBC-TV Program

By JIM MELANSON

NEW YORK-—-Don Kirshner en-
ters the early evening television
sweepstakes Tuesday (3) with a half-
hour special devoted to exposing
new talent.

So far, the show is only a one-shot
deal with NBC, but it’s understood
that the network will be closely eye-
ing ratings with a weekly series in
mind.

All five owned-and-operated
NBC outlets will carry the special.
The debut airing is here, with Los
Angeles following Friday (6). Sta-
tions in Chicago, Cleveland and
Washington, D.C. will be scheduled
for later dates.

Format for the show, “Don Kirsh-
ner Presents New Stars,” calls for the
introduction of three new acts, with
the studio audience electronically
voting at the close for the best per-
former.

Each performer will receive
$1.000 and. depending on his/her
placement in the voting, a career
move of some sort—be it a week's en-
gagement in a Las Vegas lounge, a
Miami hotel gig, or a tv appearance
elsewhere.

There will be some 100 persons in
the audience, all screened by NBC’s
standard and practices department
to avoid ballot tampering.

Host for the show is Frankie Ava-
lon, and Kirshner himself will host a
segment for an interview with an al-
ready established act. The opener’s
guest artist is Tony Orlando.

According to Kirshner, the rap
session with the guest artist will be a
mini “this-is-your-life” take, de-
signed to give the home viewing au-
dience human interest background
information.

Featured new talent for the spe-
cial are singers Lisa Hartman, Mar-
ion Ramsey and the comedy team of
Busby & Berkeley.

Talent for the projected series,

says Kirshner, will involve all areas
of the entertainment field.

“There are many young, talented
performers throughout the country
who have never had the opportunity
for prime-time exposure,” offers
Kirshner.

Producer for the Kirshner special
is Bob Wynn, and talent booking
chores are being handled by the
Kirshner Organization. Viacom En-
terprises here is distributing the spe-
cial.

Meanwhile, Kirshner has just re-
newed a 52-week pact with Metro-
media for the airing of his “Rock
Concert” shows.

One Way To Beat
The Competition:
A Theater Stage

PENNSAUKEN. N.J. — With
disco sounds gaining popularity in
Philadelphia-South Jersey area
nightclubs and lounges, groups and
single acts are finding fewer and
fewer spots to show their talents.

So Vince Cangelois and Prodigy
Productions here are turning to
movie theater concerts to provide
exposure for the artists.

The local talent agency has sched-
uled a pilot concert at the nearby
Millside Cinema II in Millside, and
if the “feedback is positive,” it will
be the first in a series of this type of
concert.

For the pilot concert, “'to expose
local, contemporary talents,” Can-
gelois has packaged three area acts in
Abel Cain, a jazz rock group favored
on the college circuit hereabouts:
Sunrise, a new country rock group
formed by members of the old Duck
Soup and Dem Bones bands; and
Mark Diamond, a singer-writer-
comic.
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THE DEAUVILLE

MIAMI BEACH-“People con-
tinue to ask what effect inflation and
tight money is having on the enter-
tainment business. We are finding
that our gross receipts are higher
than ever,” says Shelly Gross. He
and partner Lee Guber are the prin-
cipals in a public company called
Music Fair.

One of the reasons for his bullish
statement is the Deauville Star The-
ater which despite a sagging econ-
omy continues to attract con-
certgoing audiences.

“[ think the reason for continued
high grosses is that people are seek-
ing escapism from problems and the
Deauville Star Theater is such a
good buy.

“First of all, the theater concept
within a hotel is a good one. The the-
atergoer can have his dinner at
home. He doesn’t have to drink un-
less he wants to go to the bar during
intermission or before the show
starts. He sees a full 2%-hour show
and it doesn’t cost him $100 for an
evening out. Tickets for shows range
from $10.50 to $15,” Gross contin-
ues.

Six years ago Deauville owner
Morris Lansburgh was looking for a
format to attract tourists and resi-
dents to his hotel. Lansburgh, one of
the more innovative hoteliers in
Miami, decided to lure visitors by
presenting recording acts along with
a second comedy act and selling
tickets on a reserved seat basis, doing
away completely with his nightclub
operation.

Nashville the Medicine

By SARA LANE

“About the same time we were
looking for a vehicle for expansion,”
explains Gross. “The William Mor-
ris Agency asked us about Miami
Beach and the feasibility of a con-
cert-theater within a hotel. We
looked into it and decided it would
work very well.”

It has worked well and is now em-
barking on its fifth season as several
other major Miami Beach hotels
have adopted the concept.

The Deauville Star Theater is the
only theater in a hotel that Music
Fair handles. “All our other projects
are free-standing, large 3,000-seat
theaters-in-the-round which origi-
nally were tent theaters, converted to
heated and air-conditioned perma-
nent structures,” Gross says.

In the past five years Gross and
Guber have booked such entertain-
ers as Lena Horne and Tony Ben-
nett; Helen Reddy and Joan Rivers:
the Spinners and David Brenner:
Redd Foxx; Tom Jones; Engelbert
Humperdinck; Gladys Knight & the
Pips and B.B. King.

“Our biggest triumph last year
was Lena Horne and Tony Bennett,”
Gross continues. “And because of
the success in Miami, we booked
them on a very successful national
tour.

“We probably did one of the big-
gestnet profits weeks we've ever had
with Helen Reddy and Joan Rivers,”
Gross claims. “Gladys Knight & the
Pips with B.B. King on the same bill
was experimental for the Beach and
that combination did very well.”

Kenny Rogers Has Needed

By GERRY WOOD

NASHVILLE—“I realized not
long ago that I was on a plateau in
Los Angeles,” explains Kenny Rog-
ers who, with his First Edition, en-
joyed such hits as “But You Know 1
Love You,” “Ruby,” “Something’s
Burning” and “Tell It All Brother.”

“I knew everybody and I knew if
something great came up, I'd get a
shot at it. But I needed that new
blood, that new adrenalin. I needed
to go somewhere that’s fresh for me
so [ have to compete a little bit more.
That's why 'm moving to Nash-
ville.”

Rogers disbanded his group, came
to Nashville for a United Artists
recording session with Larry Butler
producing, revised an old Baptist
church song called “Love Lifted
Me,” and gained his first chart song
as a solo artist. The disk has reached
number 19 on this week’s Hot Coun-
try Singles chart.

“The group is breaking up on
good terms,” Rogers remarks. “The
more professional stature I gained,
the more they became, unintention-
ally, well-paid sidemen. I've always
encouraged people I've worked with
lo seek out individual careers and try
to advance themselves personally
because I don’t want to be respon-
sible for people.

“There were some things that
created lesser income than I would
have liked because 1 had full part-
ners in the past who participated in
all the money that came in. While it
may have looked like I myself was
the sole owner of the group, it wasn’t
the case. This created some prob-
lems.”

Expenses were another problem.
“My gross is very impressive. but my
net is nowhere near the gross be-
cause of expenses. We spent $56.000

the first three months of last year on
airline tickets. That’s $200,000 a year
in airlines. Then there are 20-25%
commissions off the top. And $1.800
a week for rooms. We spent $25,000
a year on wardrobes. The expense of
running a group like the First Edi-
tion is astronomical.”

A native of Houston, Rogers jour-
neyed to Los Angeles to join the
New Christy Minstrels. The original
First Edition group splintered from
the Minstrels July 7, 1967. Fame
came quickly as the Edition hit with
“Just Dropped In To See What Con-
dition My Condition Was In.”

Rogers has bought a new home in
Nashville as his career takes a dra-
matic new turn. “I don’t want to
eliminate the pop and Top 40 rock
market that we have, but I do want
to start more seriously to include the
country audience. The whole first al-
bum we've done has been predomi-
nantly geared to the country cross-
over audience.

“Technically, I'm a new country
artist. We tried to go on the basis that
while P've had hits in the country
field, I had never been a country art-
ist. It seems to have worked. For the
first time in three or four years, I'm
excited about recording.

“I'm working with Larry Butler—
and we've recorded this album that
think is the best thing I've ever done.
He gave me enough creative control
so I could feel | was a part of the al-
bum and yet he wouldn't give me so
much that it hurt the product. We've
had a good atmosphere in our work-
ing conditions that you just don’t
find every day.”

Rogers feels that his well-known
name could have been as much a lia-
bility as an asset in launching his

(Continued on page 39)

Miami Beach Theater Clicking
With Steady Diet Of Top Acts

One of the shows Gross would
rather not discuss was Dick Clark’s
“Gold Old Rock "N’ Roll” which, al-
though booked during the Christ-
mas holidays in 1974 primarily for
younger patrons, was a “disaster.”

“We've tried to broaden the spec-
trum of our audiences,” Gross ex-
plains. “We’re certainly not inter-
ested only in the octogenarian and
the retiree. It's unfortunate that
Miami Beach has been given the im-
age of an old peoples’ vacation spot
because it’s certainly not true. There
are plenty of younger tourists here.”

Although the Star Theater does a
“good” theater party business, Gross
feels the average Miamian is too
busy *scrounging for a living” to
seek entertainment during the brief
winter months to support the the-
ater.

“We draw a good portion of our
business from the tourist and the
year-round condominium dweller,”
he says.

The Deauville Star Theater began
its 1976 season with a package of
headliners: Sergio Franchi, Dana
Valery and Pat Cooper, Jan. 17-24.
Sammy Davis, Billy Eckstine and
the Count Basie Band arrive Feb. 10
for a 10-day stint.

Following Davis will be Charo
Feb. 21-28. The second act has yet to
be signed. Bobby Vinton comes in
with raconteur Myron Cohen March
8-14. Singer John Davidson and
Joan Rivers round out the lineup of
talent with a March 15-31 booking.

While grosses from the shows are
high, Shelly Gross worries about the
future, contending that superstars
are outpricing themselves.

“I think the whole industry has
outpriced itself and where the bot-
tom line is. I don’t know. Let me
rephrase that. I don’t know where
the top line is. But the maximum sal-
ary you have to pay a star rapidly
becomes the minimum and this is
true throughout the entire entertain-
ment world,” he concludes.

BOB BLOWS LYRICS

47,000 See Dylan Troupe
At 3-Hour Astrodome Show

By PETE OPPEL

HOUSTON—Bob Dylan’s Roll-
ing Thunder Revue rolled through
the Astrodome Sunday (25) minus
some of the principal characters in-
cluded during its Northeastern
swing—Joan Baez and Joni Mitch-
ell-but with some super additions—
Isaac Hayes, Steve Wonder, Ringo
Starr, Carlos Santana, Cat Stevens
and Stephen Stills.

Dylan was more relaxed during
the performance and his band
played his songs with more rock
style than when he last visited Texas
exactly two years ago to the day. He
served as the concert’s MC from 6
p-m., when he first climbed to the
stage, until the concert ended at
9:15.

But at times he seemed tired, sing-
ing the first line to “1 Threw It All
Away” when he was supposed to be
singing “One Too Many Mornings”
and singing one verse of “Hurri-
cane” twice and leaving out another
segment of the song. Dylan sang 14
songs and six of them were from his
latest album, “Desire.”

Stills sang two songs one of which,
“Black Queen” turned into a long
blues jam with Carlos Santana.
Wonder’s one-hour set was the best
received act of the night next to Dy-
lan, but Wonder was the only artist
to bring his standard back-up band
with him.

Other solo performers sharing the
spotlight with Dylan were Shawn
Phillips, Mick Ronson, Roger
McGuinn, Bobby Neuwirth, Kinky
Friedman and Rick Danko of the
Band.

The show was designed to raise
money for the Rubin “Hurricane”
Carter defense fund, but with only
47,000 who paid $12.50 apiece to see
the show, promoters said it was
doubtful if the benefit netted that
much money after expenses to help
Carter’s defense. The rental on the

® Continued from page 20

the Cate Brothers. Although the Cates foursome
are clearly admirable musicians, they are going
to need far more melodic variety, stage person-
ality and commercial material if they hope to
break through nationally soon.

As for Murphey, he should have paced his
hits more evenly through the overlong set and
not saved familiar material like “Wildfire” and
“Cosmic Cowboy" to be bunched together at the
finale. NAT FREEDLAND

TASHI

Botiom Line New York

Tashi came to the Bottom Line Jan. 27-28
and opened a new breach in the wall separating
pop and classical audiences.

Informality in dress and demeanor is no nov-
elty for this chamber music ensemble founded
by pianist Peter Serkin. It frequently performs
that way in more traditional concert venues. But
its relaxed diffidence, not at all masking an awe-

Talent In Action

some technical proficiency, quickly caught the
favor of the near-capacity audience Jan. 27.

If classical music, in contemporary and
sometimes avant-garde idiom, was new to the
attentive listeners, their enthusiasm did not re-
veal that gap.

The piece performed by Tashi, whose mem-
bers include violinist Ida Kavafian, cellist Fred
Sherry, and clarinetist Richard Stoltzman, in ad-
dition to Serkin, was Messiaen's “Quartet For
The End Of Time,” hardly a standard repertoire
staple. Its eight sections run about 50 minutes
and they were played without interruption ex-
cept for bursts of applause, normally a classical
concert no-no.

Even violinist Kavafian joined in the ovation
that greeted a particularly virtuosic display by
Stoltzman.

Use of sound reinforcement, a nod to pop
practice, worked reasonably well and the bal-
ances between instruments were generally true.

(Continued on page 59)

Bo Donaldson & the Heywoods to Capitol,
with Chapman & Chinn producing the group’s
label debut LP.

The new World Wide Artists Agency has a
string of signings with Curtis Mayfield, the Im-
pressions, Dr. Hook, Cecilio & Kapono, Leroy
Huston.and Hammersmith.

Rick Springfield, former Capitol and Colum-
bia artist, to Joe Gottfried for management. .. .
Whipoorwill to HeadQuarters Productions of
Chicago for management. . . . Black lce to Am-
herst Records of Buffalo, a division of Trans-
continent Record Sales. ... Billy Walker, RCA
country artist, to John Kelly & Associates of Las
Vegas for management.

Signings

James Rutledge to Capito! with first album
due this month. He is Bloodrock's former lead
singer and the producer of Nitzinger. . . . Sammy
Hagar, former Montrose lead singer, also to
Capitol. . . . Sun, seven-member soul/rock band
from Dayton, to Capito! too.

Roger Horne Trio to Edward R. Bosken's QCA
Records of Cincinnati. They're a gospel spinoff
from the Scenicland Boys . . .. Michael Smoth-
erman and Mark Durham to Roger Miller Music.
The writers are former Buckwheat member now
in Miller's backup group . . . . Jo Mapes to David
E. Webb Management of Chicago. The former
Kapp Records folk artist left the business seven
years ago to rear her family.

Astrodome alone was $100,000.
Gross was some $587,500.

Dylan said prior to the show, how-
ever, that the Rolling Thunder
Revue will hit other major cities be-
ginning in April. “We’re just resting
now. We're going to take some time
off. But sooner or later they’re all go-
ing to see us. We’re going to go ev-
erywhere.”

The confused and last-minute
preparations for the Astrodome ben-
efit apparently arose when a sched-
ule conflict forced promoter Clyde
Carson to move the show from the
New Orleans Superdome.
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Discos

TULSA—Tennessee Gin and Cot-
ton Company has established itself
as a front runner in disco entertain-
ment here. Having been in operation
one year as of Jan. 10, Fred Wright,
general manager, says he hopes to
retire all existing indebtedness
within the next 24 months. The disco
has done so well it will open another
club in Woodland Hills, Calif., in
February.

The concept used by TG&CC is
described by Wright as “a mingling
place.”

Bien Cardi is the club’s jockey.
Club claims 1,000 life-time mem-
bers.

Wright credits the success to sev-
eral factors including the previous
disco background of Michael Ste-
phenson. Stephenson opened the
Dirt Dobber in Dallas in 1968 and
became active in the Sportspage
Club which retired its original
$125,000 investment in the first six
months of operation.

Stephenson is chief operating offi-
cer; Charles Ragus its president.

The dicso combines what it con-
siders three major functions of a
club into 9,600 square feet.

Music is the primary function for
all rooms except the game room. Us-
ing a Kohen speaker system, which
Cardi says has caused only minimal
problems, music can be heard in the
dance, lounge and stand-up bar
areas.

The game room has a very low
level of music and provides pool ta-
bles, backgammon and chess. The

PLAYS 100 RECORDS

TulsaClub a*‘Mingling Place’|

club emphasizes a sports theme by
showing movies of various sporting
events.

Cardi uses a rather simple pro-
gramming formula of playing about
100 records per evening with live in-
troductions.

He notes that West Coast record
companies and reps give him better
service and are faster in replying to
requests for breaking records.

“New York companies are harder
to break in.” he says, “because |
think they don’t know any place else
has discos.”

His evening starts with high up-
beat music and then levels to what
appears to be getting the best crowd
response. He plays one or two cur-
rent Top 40 hits but only for effect.

RICHARD FRICKER

Uncle Sam’s Exec Flays
Belligerent DJs’ Stance

LOS ANGELES—A “Hot Seat”
session during Billboard’s recent
Disco Forum has drawn criticism
from Peter Lancellotti, corporate
music director of Uncle Sam’s disco
chain.

According to Lancellotti, “The
session reached the point where the
disco DJs were tearing into label
representatives on the panel about
inconsistent record service.

“Many discos are giving less than
adequate feedback to the labels con-
cerning records.”

He claims labels are beginning to
realize certain discos are pushing
records of low quality.

“Often, there is undue pressure
placed on the DJs by some labels to
push unqualified product. However,
when the labels give the spinners
good product, the labels do not get a
fair shake.”

He applauds labels for bending
over backwards to accommodate
disco DJs.

“Record labels should take extra
time to investigate discos before
servicing them. In that way, they can
get the most mileage out of their
product,” he says.

“There are too many valid disco
DJs who are not receiving service
because the records are going to DJs
who are not valid in the market,” he
charges.

“Another upsetting area,” says
Lancellotti, “is the lack of creativity
in disco music.

“Discos are getting away from
what they were designed to do. Dis-
cos originally meant a new direction
in music. Now we are digging into
the archives, taking old standard
songs, giving these songs a disco

(Continued on page 30)
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Top Audience Response
Records In N.Y. Discos
This Week
1 MIGHTY HIGH/EVERYTHING IS LOVE -
Mighty Clouds Of Joy—ABC (LP)
2 EXTRA, EXTRA (Read All About It)—Ralph
Carter—Mercury (disco version)
3 | LOVE MUSIC—The 0'Jays—Phila. Int!
(LP)
4 LET'S GROOVE—Archie Bell & The Drells—
TSOP (LP)
5 MORE, MORE, MORE—Andrea True
Connection—Buddah
6 TELL THE WORLD HOW | FEEL ABOUT CHA’
BABY—Harold Melvin & the Blue
Notes—Phila. Intl (LP)
7 THAT OLD BLACK MAGIC—The Softones—
Avco
8 JOYCE-Papa John Creach—Buddah (Disco
version)
9 SPANISH HUSTLE—The Fatback Band—
Event (LP)
10 LADY BUMP-Penny McLean—Atco (Disco
version)
11 THANK YOU BABY FOR LOVING ME -
Quickest Way Qut—Philly Groove (WB)
12 HE'SA FRIEND/IT'S NOT WHAT YOU GOT/
CHAINS-Eddie Kendricks—Tamla (LP)
13 JUMP FOR JOY/I COULD HAVE DANCED
ALL MIGHT-Biddu Orch.—Epic
14 MOVIN'/CHANGIN'~Brass Construction—
UA(LP)
15 SALSOUL-Salsoul Orch.—Salsoul (LP)

Melody Song Shops
Retail Sales
(Brooklyn, Queens, Long Island)
This Week
1 MOVIN'-Brass Construction—UA (LP)

2 SPANISH HUSTLE-The Fatback Band—
Event (LP)

3 | FEELA GROOVE—Bobby Womack—UA

4 TELL THE WORLD HOW | FEEL ABOUT CHA'
BABY—Harold Melvin & The Blue
Notes—Phila. Intl (LP)

5 CHAINS/IT'S NOT WHAT YOU GOT—Eddie
Kendricks—Tamla (LP)
6 MORE, MORE, MORE—Andrea True
Connection—Buddah
7 LET'S GROOVE~Archie Bell & The Drells—
TSOP (LP)
8 BUCKHEAD-At!anta Disco Band—-
American Ariola
9 ZONE-The Rhythm Makers—Vigor
10 MASADA-Joe Thomas—Groove Merchant
11 WIPE YOUR FEET—-Wee Willie & The
Winners—Mercury
12 EXTRA, EXTRA (Read All About It)—Ralph
Carter—Mercury
13 ANYTHING GOES—Ron Carter—Kudu
14 AFRICAN SYMPHONY —Henry Mancini—
RCA

15 SMILE-Simon Saim—Atco

Top Audience Response Records
In Boston Discos
This Week
1 MIGHTY HIGH-Mighty Clouds Of Joy—ABC
(LP)
2 JUMP FOR JOY-Biddu Orch.—Epic

SALSOUL-Salsoul Orch.—Salsoul (LP)

4 LET’S GROOVE-Archie Bell & The Drells—
TSOP (LP)

5 LET ME SEE YOU GET YOUR THING OFF
BABY (Hustle)—Crystal Grass—Phillips

6 THAT OLD BLACK MAGIC—The Softones—
Avco

7 | LOVE MUSIC—The 0'Jays—Phila. Int!
(LP)

8 EXTRA, EXTRA (Read All About It)-Ralph
Carter—Mercury

9 MOVIN’/CHANGIN’—Brass Construction—
UA (LP)

10 SALSA-Luis Ramirez—Cotique

11 HAPPY MUSIC—The Blackbyrds—Fantasy
(LP)

12 TELL THE WORLD HOW | FEEL ABOUT CHA'
BABY—Harold Melvin & the Blue
Notes—Phila. Intl (LP)

13 UNION MAN—Cate Bros.—Asylum

14 GET DOWN WITH THE PHILLY SOUND-
MFSB—Phila, Intl (LP)

15 REFLECTIONS 75-Dezro Orch.—Route
(import from England)

w

Colony Records (New York)
Retail Sales
This Week
1 EXTRA, EXTRA (Read All About It)—Ralph
Carter—Mercury

2 SPANISH HUSTLE-The Fatback Band—
Event (LP)

3 MORE, MORE, MORE—Andrea True
Connection—Buddah

4 SALSOUL-Salsoul Orch.—Salsoul (LP)

5 FIND MY WAY—Chocolate City

6 LET'S GROOVE—Archie Bell & The Drells—
TSOP (LP)

7 THAT OLD BLACK MAGIC~The Softones—
Avco

8 JOYCE-Papa John Creach—Buddah

9 I'LL BE SEEING YOU-Jeff Evans—
Grandstand

10 DISCO-TREK-Various Artists—Atlantic
(LP)

11 MASADA/POINCIANNA-Joe Thomas—
Groove Merchant (LP)

12 SMILE-Simon Said—Atco

13 LETS DO IT AGAIN—Eddie Drennon—
Friends & Co. (LP)

14 MOVIN’/CHANGIN'-Brass Construction—
UA (LP)

15 CHARLESTON HUSTLE-MFM Qrch.—
Cenpro

Downstairs Records (New York)
Retail Sales
This Week
1 MOVIN'-Brass Construction—UA (LP)
2 IT'sNOT WHAT YOU GOT—Eddie
Kendricks—Tamla (LP)

3 THAT OLD BLACK MAGIC~The Softones—
Avco

4 MORE, MORE, MORE—Andrea True
Connection—Buddah

5 SPIRIT OF 76~—L eroy Hudson—Curtom

6 LOS CONQUISTADORES CHOCOLATES-
Johnny Hammond —Milestone (LP)

7 RAIN-Blanch Carter—RCA

8 VLLBE SEEING YOU - Jeff Evans—
Grandstand

9 SPANISH HUSTLE-The Fatback Band—
Event (LP)

10 MASADA-Joe Thomas—Groove Merchant

11 THANK YOU BABY FOR LOVING ME -
Quickest Way Out—Philly Groove (WB)

12 NEVER, NEVER GONNA LEAVE YOU-Mary
Ann Farra & Satin Soul—Brunswick

13 ONEDERFUL-Jay & The Technics—Event

14 AFRICAN SYMPHONY—Henry Mancini—
RCA

15

SALSA-Luis Ramerez—Cotique

Top Audience Response Records

This
1

2

10
11
12
13
14
15

InLos Angeles Discos
Week
DO WHAT YOU FEEL/BUCKHEAD-Atlanta
Disco Band—Ariola (LP)
BOHANNON BEAT/BOHANNON WALK -
Bohannon—Dakor
DANCE, DANCE, DANCE—Charlie Challels—
Ariola
MORE, MORE, MORE —~Andrea True
Connection—Buddah (disco edit)
LOVE/CHANGES —Brass Connection—
United Artists
STREET TALK—B.C.G.—20th Century (disco
edit)
SALSOUL-Salsou! Orch.—Salsoul (all cuts)
(LP)
JUMP FOR JOY-Biddu Orchestra—Epic
EXTRA, EXTRA (Read All About It)—Ralph
Carter—Mercury (disco version)
MIGHTY HIGH-Mighty Clouds Of Joy—AVC
(LP)
SPIDERMAN-Ramsey Lewis—Columbia
(LP)
| AM SOMEBODY-Jimmy James & The
Vagabounds—Pye
LET'S GROOVE—Archie Bell & The Drells—
TSOP (LP)
THANK YOU BABY FOR LOVING ME—
Quickest Way Out—Philly Groove (LP)
GET UP AND MOVE YOUR BABY—Poison—
Roulette (disco versian)




Product Supply a Key Query At

Bill Wardlow, Forum director, welcomes

registrants.

Lee Zhito, Billboard's publisher, recog-

nizes discos impact.

“The time is right for disco,” said
publisher/editor Lee Zhito christen-
ing Billboard’s first Disco Forum
Jan. 21 atNew York’s Roosevelt Ho-
tel.

From the convention’s outset, the
interchange of ideas, whether from
those already deeply involved in the
dance phenomenon. or from those
just now looking to join the band-
wagon, was strong. Key issues tossed
around were the question of promo-
tional product servicing, a&r direc-
tions and disco viability during the
coming years.

If any one question stacked up as
the most repeated, especially during
the first day of activities, it was the
club owner and disco spinner query
on how to go about getting records—
the free promotional kind.

Get in touch with our field repre-

Answer To

NEW YORK-—A “Disco/Radio
Connection” panel was challenged
by several members of the Forum
audience who wanted to know why
stations don’t hire disco DJs.

Neil Mclntyre, program director
of WPIX, N.Y,, and moderator of
the session with panelists Johnny
Walker, BBC Radio-1, London;
John Stanley, DJ manager, London;
Tom Savarese, DJ, 12 West, N.Y.;
Joe Palmenteri, DJ, Chameleon,
N.Y.: Bo Crane, disco consultant,
Miami; Bob O’Brien, general man-
ager CJRN, Niagara Falls, Ontario,
appeared reluctant to answer when
asked by a member of the audience,

Panelist Florence G
ter.

Panelist Joe Cayre of SalSoul.

sentatives and establish credibility,
and you’ll get the product, was the
consensus from a panel of Florence
Greenberg, president, Scepter Rec-
ords: Joe Cayre, president, Caytron-
ics Records (Salsoul); Bob Reno,
Midland International; Howard
Smiley, vice president, TK Produc-
tions; Larry Uttal, president, Private
Stock: and Dick Kline, vice presi-
dent, national promotion, Atlantic
Records.

Still the audience, with most of the
500 forum’s registrants in attend-
ance, hammered home the point—
even if we want to pay for the disks,
we still can’t get them until too often
it’s too late.

It was evident that middle Amer-
ica was onto disco, and it no longer
wanted to be left behind in New
York’s wake when it comes to getting
product early.

‘Why Don’t Radio Stations Hire Disco DJs?’

“Why don’t radio stations hire DJs
who know how to blend the music
during their disco shows? DJs can
give the radio audiences the same
feeling that discos give their au-
diences.”

Mclntyre pointed out that it is
most difficult to simulate a feeling
via radio that is available when
people are dancing and everything
going on is live.

Mclntyre also jumped at the bait
when asked why his station does not
have a live remote situation from lo-
cal discos.

He explained the problems en-
countered when the radio crew

reenberg of Scep-

Disco Forum

By JIM MELANSON

Atlantic’s vice president of mar-
keting Dave Glew, who in an earlier
keynote address opined that “disco
is heading toward becoming the uni-
versal pop music,” explained that la-
bels are increasingly becoming
aware of discos importance. He said
that the manufacturer’s camp has
begun to have a better feel and pulse
for the market, and that by the end
of this year there should be marked
improvements.

Uttal offered that “disco is still a
new and infant area with growing
pains.” His call for growth without
hostility between disco owner/DJ
and labels drew heavy applause.

The crowd’s enthusiasm again
surfaced when Florence Greenberg,
Cayre and Smiley said that they
would provide records to any spin-
ner or disco owner. The problem,

By JEAN WILLIAMS

leaves the studio and tries to capture
the same type of show outside.

A nightclub owner in Cherry Hill,
N.J, advised the panel of his suc-
cessful use of different DJs nightly
who bring their own crowd, making
for a packed house each night.

“Do radio DJs make terrible disco
spinners?” drew split answers, while
a member of the audience inter-
jected “Radio people are told what
to play and how to play it. Disco DJs
learn how to program themselves
because they are right there to get
audience reaction.”

MclIntyre explained that his sta-
tion is very much into discos. He fur-
ther explained how discos are affect-

Panelist Bob Reno of Midland Intl.

Panelist Dickie Kline of Atlantic.

7

R

they agreed, was to find out to whom
they should send the disks. Having
master lists of clubs and their players
being made available to all labels
was one suggestion.

Several times during the session,
owners emphasized that they too
wanted to be kept abreast, and that
DJs shouldn’t be the only ones to re-
ceive product. If a DJ leaves my em-
ploy, he takes his records with him
and leaves me musically stranded,
pointed out one owner.

The ties between disco and radio
were also brought up at the session.
Several panel members felt that ra-
dio as a whole was still resisting
disco, but added that they felt that
public pressure would soon break
down some of the barriers. Discos
were also advised to act like radio
stations and to report back to labels
on product response. One DJ chal-

ing advertising. “We started with
eight disco advertisers, now we have
70.”

Mclntyre added that recently,
disco programming has become a
rating success, while Stanley
claimed there is no real crossover be-
tween radio and disco in London.

Stanley pointed out that UK.
laws are extremely tight regarding
discos.

And Palmenteri contended the
difference in radio and disco au-
diences is that radio audiences listen
to the songs, while disco audiences
want to hear the beat.

Crane said stations and labels are
coming to discos in order to get

David Glew: keynote speaker.

Panelist Larry Uttal of Private Stock.

Disco Forum

8

lenged the idea, charging that radio
staffers don’t have to report results—
the labels go to them for disk reac-
tion.

Musically, a number of questions
from the floor were directed at the
need for more orchestrated product.
Again, the responses from the panel
were positive, with most saying that
their respective companies already
had such product in the works.

“You have to walk before you
run,” said Kline. He said sales re-
sults from disco product have begun
to warrant higher studio budgets for
orchestrated material.

Glew also tipped the audience
that Atlantic is searching its old r&b
masters for disco-oriented material,
and that the label is also planning to
make available a number of disco
merchandising aids.

crossover records. And Walker in-
jected he finds it difficult to under-
stand U.S. stations’ reluctance in
playing disco product when Bill-
board charts indicate a large per-
centage of top records are disco-fla-
vored.

A high point of the session came
when a member of the audience
asked the panel how he could blend
a big band sound with disco records
for his station and come with a
pleasant combination.

The answer was to play older rec-
ords by an artist, then blend the new
disco version of the same song into
the format for pleasant mix.

23
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Richard Nader: he predicts more
disco concerts.

Kids Want Party,
Not a Concert:
Promoter Nader

NEW YORK —*“Disco is not a fad,
or a flash in the pan—it’s here to
stay,” promoter Richard Nader told
the Forum’s registrants in an open-
ing-day luncheon address.

Nader, well known for his rock ’n’
roll revival shows, and, more
recently, for his “World’s Biggest
Disco Dance Party” productions,
said that he felt that today’s young
music fan is programmed com-
pletely different from those tuned
into the musical trends in the *50s
and "60s.

And, because of it, the concert
market has been on the decline.

“A sit-down-and-listen format is
not what they want, or need.” con-
tinued Nader. He stated that the
fixed seat concept of a concert is
soon going to become “obsolete.”
and that the direction of live musical
events in the future would be closer
to the idea of having a “‘party.” even
if held in a major venue.

At that point, Nader unveiled
plans for his “World’s Biggest Disco
Dance Party” production to play
arenas in San Francisco (Cow Pal-
ace), Detroit (Olympia) and New
Orleans (Super Dome). The three
dates are scheduled for later this
month.

Nader’s first moves in this direc-
tion involved disco concerts at Mon-
treal’s Forum and New York’s
Madison Square Garden last year.
He said that following those dates,
11 out of 18 halls contacted applied
for dance permits in order to put on
similar events.

If possible, tie in a disco dance/
concert with a local discotheque, he
emphasized. Nader’s latest produc-
tion, held at the Nassau Coliseum
Saturday (31), was co-promoted by
the Speak Easy disco on Long Is-
land, and he stated that benefits of
such a tie-in are mutual.

Nader also said that the time is
coming when artists will prove less
“biased” when it comes to perform-
ing before an audience that wants to
dance, rather than just listen. Be-
sides, he continued, audiences turn-
ing out now for major concerts often
pass up coming to hear the opening
acts. If people could dance to those
acts, they’d probably be there at the
concert’s start, he said.

Whether producing a major disco
concert or just running a local disco,
Nader stressed that people should be
given entertainment options. If they
want to get out on a crowded dance
floor, great. But, if they want to lay
back and watch, they should also
have the space to do so.

Disco Forum

Radio Complaints Just Too Bad: Gregory

NEW YORK-—“You’re a new
market. and you’re here tostay. And,
if radio is complaining about too
much disco product being released,
that’s just to bad.” Salsoul Records’
Chuck Gregory said to an audience
of discophiles attending the forum’s
marketing session.

Joining Gregory on the panel
were Atlantic’s Dick Kine, vice pres-
ident, promotion; Anita Wexler, At-
lantic a&r; Stan Bly, national pro-
motion manager, Phonogram
Records: Jeff Coleman, retail sales
manager, WPIX-FM, N.Y.. Alan
Lott, national promotion manager,
r&b, Buddah Records; Florence
Greenberg, president, Scepter Rec-
ords; Mark Kreiners, MK Produc-
tions, and Ron Coles, Atlantic disco
product coordinator.

While the level of involvement in
disco varied from panelist to panel-

Panelist Anita Wexler of Atlantic.

ist, all agreed that disco definitely
has its place in the industry. espe-
cially when it comes to record sales.

Florence Greenberg emphasized
the influence of discos on sales,
pointing out that it’s been proven
that a label (hers, for one) can move
some 150,000 units of a single title in
New York without the benefit of ra-
dio airplay.

To Lott, discos are a good test
marketing tool for moving those LPs
playlists, and all), as well as being a
marketing tool for moving those LP
which don’t have the single release
drawing consumer attention.

Bly admitted to being not totally
convinced about the impact of dis-
cos on sales, but quickly added that
his reason for attending the Forum
was to “find out what’s happening, I
don’t want to go out and cover the
market with promotional disks with-

Panelist Stan Bly of Phonogram.

out knowing where and to whom
they’re going to,” he said.

Kreiner saw the need for chan-
neling promotional disks into discos.
“All the spinners are good in their
own ways, and you've got to service
them all. You can’t service only a
few special ones, and ignore the
rest,” he said.

WPIX’s Coleman said that he sees
the station as a “‘town crier” with its
heavy disco format. He explained
that the station’s policy is to get in-
volved wherever it can when it
comes to merchandising disco. That
involvement has included fashion
shows at discos, label tie-in cam-
paigns and helping to expose new
clubs.

Coles, former salesman at Colony
Records Store and a club DJ, talked
on the importance of involving DJs
by providing them with response

sheets to new product they might re-
ceive.

He suggested that labels should
follow Atlantic’s move and hire
someone from the disco community
to help coordinate disco promo-
tional strategies.

Anita Wexler, heavily involved
with Atlantic’s disco a&r direction,
noted that disco mixing and the
quality of sound necessary for club
airplay have influenced the upgrad-
ing of the sound quality of record-
ings in general.

The bulk of the questions from the
floor were tied to the problems DJs
and club owners are having when it
comes (o getting label service. As
during the opening session, the
agreed answer was get in touch with
each label’s field representatives, or
write to the president of the com-

pany.

Ronnie Coles of Atlantic: floor comments.

Music a Key Ingredient To Success, Panel Agrees

NEW YORK—Whatever the size
of a disco, or where it’s located, its
music remains the key ingredient,
and a well represented panel tackled
the question of discotheque pro-
gramming.

Making up the panel were Ron
Jenkins, music director, Dimples
Chain: Johnny Walker, BBC radio
and mobile DJ; Jack Klemack, na-
tional sales manager. Smithall Elec-
tronics: Tom Savarese, 12 West DJ;
Bobby (DJ) Guttadaro, Infinity
Club; Richard Guida, Dimples DJ:
Walter Gibbons, Galaxy Club DIJ;
and James Hamilton, mobile DJ and
columnist for London’s Record Mir-
ror.

If anyone on the panel summed
up spinner feelings it was Savarese
when he said: “I don’t really pro-
gram, [ getinto the booth and put on
a performance, and it changes every

Panelist Johnny Walker of BBC Ra-
dio 1.

night.” Savarese emphasized the im-
portance of a club player knowing
his listeners’ musical tastes.

“Is there a thin line between giv-
ing the audience what they want,
and what you as a DJ want to give
them?” came a question from the
floor.

“Yes,” said Savarese. “but being
close to your customers helps you to
avoid crossing that line.” Savarese
said that each night he builds his au-
dience, “gets them to trust in the mu-
sic,” and then (and only then) will he
introduce new records for the first
time.

“Will you play oldies during the
night?” was another question. “If it
works into what I'm playing, I will,”
offered Gibbons. Savarese agreed,
but said that he would use only two
oldies a night, at most. Hamilton
and Walker let the crowd know that

Panelist Jack Klemack of Smithall
Electronics.

big band nostalgia records, and even
things like Chubby Checker’s
“Twist” and jitterbug tunes were the
rage of English discos.

“Should a DJ talk during a night,
and should he play slow songs?”
someone from North Carolina
asked. It can be beneficial to play
slow records for about an hour
somewhere in the evening, Jenkins
responded. He said it helps liquor
sales, and also gives those people
who don’t dance fast a chance to get
on the floor.

Most of the spinners on the panel
said that they might play a slow
number, but only for a special effect.
and rarely more than twice during
the night.

The consensus on DJ chatter was
thatif it works in a particular market
do it, but, in general, it’s hardly
heard in New York clubs. Whenever

Panel moderator Ron Jenkins of
Dimples.

a spinner talks from the booth,
though. it should be directly related
to the music, they said.

As for carrying records. the mo-
bile DIJs stated that they carried
from 500 to a couple of thousand
singles to several hundred LPs.

“Can a disco format work out-of-
doors?” queried a DJ in the au-
dience. Hamilton said that he's been
doing mobile shows at people's
homes in England, and that the out-
door approach has proved success-
ful. He explained that he uses
floodlights to shape the features of
the house and surrounding grounds,
and the special effects created over
speakers strung both inside and out-
side the house.

One owner in the audience let the
panel know that his club uses a ““dial

-a tune” attraction, whereby patrons

(Continued on page 27)

Panelist Walter Gibbons of Galaxy.



REALISTIC VIEWS

Insights Into the
Art Of Franchising

NEW YORK-—The question of
qualified managers dominated the
session of *Disco Franchising.”
Moderator John Fellizzi of the Dim-
ples chain and panelists Tom Jay-
son, president of 2001 Clubs and Jim
Kowalczyk, secretary/treasurer of
2001, attempted to provide a realis-
tic view of franchising. (Dimples is
not a franchise operation.)

Jayson explained that 2001 Clubs
with six operations deals primarily
with the 18-25 singles crowd.

He says his organization is not a
trendsetter, but follows already es-
tablished patterns. It uses the same

Panelist John Felizzi of Emersons.

method when selecting its music,
playing only tunes on the Top 40
and disco charts.

Jayson pointed out that 2001 at-
tempts to get the most out of its clubs
by gearing different nights to certain
markets.

Kowalczyk explained that 2001’s
Columbus, Ohio, club has the most
successful soul night. “But it was
bumping into a little bit of the black
heavy swing on Friday and Satur-
day, and was scaring some of the
whites away.

“What we did was open with a
heavy black night on Monday, and
wound up drawing the Friday and
Saturday traffic,” said Kowalczyk.

This move changed the ratio on
Friday and Saturday.

Felizzi, in answer to the question
of video in discos said, video is a
coming trend. It’s an additional cus-
tomer service, and holds the atten-
tion of the crowd, particularly when
it sees itself on the screen.

He pointed out the value of good

answered during the Forum.

management while at the same time
admitting there is a high turnover in
club managers.

2001 does not give its managers a
free hand in running its clubs, ac-
cording to Jayson. “We must control
it,” he said.

A member of the audience chal-
lenged Jayson’s statement, suggest-
ing that giving a manager a free
hand to run a club, and offering him
growth within the organization, will
breed loyal managers.

Felizzi agreed, adding anyone
who wants to get into the disco scene
at management level must be of-
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Panelist Jim Kowalczwk of Dimples.

fered something at the end of the
tunnel.

Jayson explained that 2001 will
help the franchiser from the ground
up. He said when building a club,
there are too many decisions for the
franchiser.

He went on to list advantages to
joining the 2001 family such as a
complete feasibility study is made
followed by advice on locations.

Then the operation will do an
analysis advising on the building
costand finally how much it will cost
to operate the club.

Kowalczyk joined in with another
advantage, 2001 buys materials at a
discount rate; this lower rate is
passed on to customers.

When asked if these clubs are
squeezing out smaller businesses in
small towns, Kowalczyk explained
that nine out of 10 franchises are
owned by local people, and he
added that these club owners gener-
ally receive their original investment

(Continued on page 26)

There are plenty of questions which people in the audience want

Disco Forum

Mobile experts: Jane Brinton of L.A.
and James Hamilton of London.

Mobiles:
Liability
Is a Risk

NEW YORK-The area of mobile
discos is sweeping the U.S. and Eng-
land, according to Norman Dolph,
president of Stoy Inc, N.Y., Jane
Brinton, vice president, Aristocrat,
Los Angeles and James Hamilton of
Record Mirror Disc and mobile dee-
jay. London.

All three disco operators agreed
during the session on mobile discos
that there are problems existing with
mobile units that do not exist with
permanent discos.

Dolph said he travels with $4,500
worth of equipment and 1,100 rec-
ords. But he does not furnish light-
ing effects as does Brinton. All of his
equipment is packed in a station
wagon.

Brinton takes 1,000 records, lights,
turntables and speakers to her gigs.
She suggested a trunk for hauling
records.

And Hamilton, who admits that
he entertains the elite set in London,
only gives two performances
monthly.

Because they all primarily service
private parties, each agree that there
is a high public liability risk because
of wiring and other necessary equip-
ment. “There should be at all times
the evidence that you have taken all
safety precautions,” said Dolph.

They also agree that vibrations
from the dancers is a problem.

Hamilton suggested the use of ex-
tra weight on the arm of the turn-
table while Brinton and Dolph pre-
fer foam rubber padding.

Private parties tend to draw an
older crowd, according to Dolph.
And although each spinner enter-
tains differently, they all agree that
persons visiting private parties differ
from the standard disco audience.

“The difference in the club and
mobile audience is that people ex-
pect to dance in nightclubs, but may
not dance at a private party. Also in
clubs, the customers may not know
each other or have anything in com-
mon,” said Dolph.

He added: “A mobile disco is
more controlled and the guests are
familiar with each other.”

Hamilton suggested that the spin-
ner during the first half-hour feel
out his audience and then move into
a format that is appropriate for the
occasion.

Brinton injects a large contingent
of Salsoul music into her format, she
said. She explained that it works

(Continued on page 26)

45 Mil Persons Are
Potential Patrons

NEW YORK-—-“There are ap-
proximately 45 million single per-
sons in the country and they are all
potential disco customers,” said Mi-
chael O’Harro, kicking off a Forum
session on how to open a new disco-
theque.

O’Harro, Washington, D.C.-
based disco consultant, told the au-
dience that a new club’s theme is all-
important (whatever it might be),
and that it should be carried through
via mailing list promotions, club de-
cor and advertising, etc. Create an
identity for yourself, and have it
work for you, was his message.

To have a mailing list in house (at
least 2,000 names) before even open-
ing a club’s door to the public was

Panelist Mark Kreiner of MK Pro-
ductions.

emphasized by O’Harro. He said
that an owner should have a good
feel on who’s going to make up the
core of his business before the first
ring of the cash register.

“I don’t believe in slow nights,”
continued O’Harro. “If you can, stay
open seven nights a week, and look
for special promotional events to
draw crowds during the middle of
the week.”

Steve Forbes, owner of Studio
One in Los Angeles, said that the
money goes into an owner’s pocket,
and he should make it his business to
be involved in the club’s operation,
from greeting people at the door to
behind the scenes management.

For someone looking to open a
disco, Forbes offered several sugges-
tions:

Plan on how much money you’ll
need, and then double it so that your
financing will be secure.

Decide beforehand what type of

Panelist Bob Lobi of Design Circuit.

crowd you want to attract, and try to
work on volume.

Make up your mind before apply-
ing for permits whether you want to
run a public or private club. If you
open to the public, and then decide
to go private, you have to re-apply
for permits.

Check your local zoning ordi-
nances before signing a lease.

Don’t try and do it all. Surround
yourself with people who are spe-
cialists in their respective fields—
lighting, sound. bar management.
Trust your staff, but don’t stop
watching them.

Bob Lobi, president of Design
Circuit in New York, explained that
before they do anything, they should

Panelist George Freeman of Galaxy
21.

have complete plans down on paper.
Quite often, he continued, a new
owner builds in stages, and before
he knows it, he runs out of money.

The result is that, more often than
not, that owner has to look for out-
side-financing before he can open.

George Freeman, owner of New
York’s Galaxy 21 club, suggested
that prospective owners rent a
nearby ballroom to their planned lo-
cation, and test the market for re-
sponse. He, too, emphasized becom-
ing involved, adding that personal
creative involvement can help cut
costs.

Jim Kowalczwk of 2001 said that
his firm plans on recouping an ini-
tial investment in anywhere from
nine months to a year. Clubs with
5,000 square feet of space are budg-
eted at approximately $100,000.
while 15,000 square foot clubs run
some $200,000.

Panelist Michael O'Harro of Wash-
ington, D.C.

25

aqyvodaIg '9.61 ‘L AHYNHE34



Disco Forum

OneForum Ear-Grabber: Avoiding Equipment Rip-Offs

By STEPHEN TRAIMAN

Panasonic.
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Bob Crewe

Panelist Sidney Silver of Technics

by

tronics.

Panelist George Smith of Smithall Elec-

it

Labs.

Tom Moulton

Panelist Michael Klasco of Gerantium

Vince Montana

The hardware boom in sound and
lighting equipment undoubtedly is
the strongest linchpin of the matur-
ing disco industry, panelists discuss-
ing “The World Of Disco Equip-
ment And Accessories™ agreed.

At the same time, representatives
of both old-line hi fi and lighting
firms, and the new breed of custom
disco packager and projection tele-
vision systems. concur in the need
for prospective buyers to shop the
market carefully to avoid rip-offs
that can only lead to disastrous
down-time.

Vince Finnegan of Meteor Sight
& Sound. the division of U.K. Revox
that specializes in custom disco com-
ponents. moderated the session and
set the stage with a rundown of the
firm’s involvement in the market.
first in the U.K. and on the Conti-
nent, and more recently in the U.S.
Meteor is expanding its full lines.
Just purchased a factory in England
for added production capability,
and is also training operators and
consulting on new discos.

For Sid Silver of Technics by Pan-
asonic, “one of those outfits that ac-
cidentally backed into the disco
business.” the Forum was an oppor-
tunity to learn about operators’
problems as well as to tetl about the
firm’s turntables and other compo-
nents.

He had good news for attendees
that the prior “discontinue™ order

Harold Wheeler

for the popular SL-1200 turntable
had been “put on hold™ until Pana-
sonic determined whether to con-
tinue production or bring out an im-
proved unit. Meanwhile. a limited
shipment is due soon.

Mike Klasco of GLI gave a cap-
sule history of the custom firm’s fast
four-year rise to disco prominence.
starting with designing a disco mixer
for a friend. The line has grown to
mixers, preamps. Crossover net-
works. special effects and a full
range of speakers, all tailored for the
market. GLI also has a well-received
technical manual that suggests the
best groups of systems, using that
cost-effective approach in consult-
ing.

Smithall Electronics of Cincinnati
has been low-key for much of its
disco involvement, George Smith
noted, but has become one of the
largest custom firms in the Midwest.
“My basic philosophy is how nuch
equipment does it take to make a dv-
namic bottom line?” he noted. cau-
tioning that service and safety are vi-
tal concerns to any budget.

Randy Vaughan of Disco Scene
ran down the firm’s “total sight and
sound experience™ package in relat-
ing how video fits into the disco mar-
ket. Currently putting together soft-
ware packages that include top
talent and visual effects for large-
screen projection, he also designs

(Continued on page 29)
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Van McCoy

Producers Divulge the Tricks That Make (Hit) Treats

NEW YORK —Record producers
Norman Harris. Harold Whecler.
Vince Montana, Bob Crewe. Tom
Moulton and Van McCoyv advised
Forum attendees of their successful
methods of producing hits during
the “How To Produce A Disco Hit™
session. Ken Cayre of SalSoul mod-
erated.

Mobile Deejay

® Continued from page 25
well for parties because it fits into so
many music categories.

Although stereo equipment was
investigated by the panel members.
each said monaural works best.
They explained there is no separa-
tion (as in stereo) when a portion of
the room hears one thing. and an-
other area hears something else.

One of the hazards of the disco
spinner is the possibility of develop-
ing hearing problems. Therefore. it
was suggested that all DJs wear
hearing protectors.

Crewe suggested spending a great
deal of time in the marketplace
studving a consumer’s desires.
“Then.” he continued, “to produce a
disco hit, one must first reach a par-
allel feeling with another to decide
what gets people dancing.

“A good song is needed before a
disco hit can be produced.” injected
Harris. “Then the producer can
work out thythms around the song.”
he added. However. he pointed out.
he does not necessarily gear his
product to discos, he aims at just re-
leasing hit records.

“I' couldn’t seem to get a hit with a
slow song. so [ came up with *Armed
And Extremely Dangerous™ by the
First Choice, and I recognized | had
a hit.” said Harris. He added as an
afterthought that his music s in-
fluenced by jazz.

And McCoy said disco music is a
happy sound and he expands on
that sound. But he gave credit for his
hit songs to his musicians.

McCoy. like the other panelists.
agreed with Crewe that the concept
and idea is to record music that
people can dance to.

He contends that some people are
paranoid about disco music, feeling
that it may be killing black music
and ballads.

A member of the audience ques-
tioned the panel on its reasons for
not using West African musicians in
sessions. when much of the disco
music carries an African beat.

McCoy explained disco music is
still young and everyone is learning.
But he hastened to add that he in-
tends to check into African musi-
cians.

And Montana said. “musicians
are the answer 1o a disco hit, but one
must start with the right lyries.”

Then he surprised the audience by
informing it that his classical back-
ground helps in pulling his disco
tunes together.

Montana cautioned the arrangers
in the audience against over-
arranging funes.

Moulton expounded on Mon-
tana’s statement. alluding to the fact
that quite often mixers are too close
to the product to hear its errors. His
method is to go through a series of
changes while attempting to build
the record. "If a record is good at
three minutes, [ feel it will be better
at five.” he said.

On the other hand. Wheeler said
that he will use a take of a tune that
feels good as opposed to a take that
comes out perfect.

“A hit record is all about how it it
feels to you.” said Wheeler. He cited
the importance of studio engineers.
“Records can be lost if the engineer

does not have a head for the type of

music you are trying to produce.”

He uses discos as a test market. ex-
plaining that discos are good feelers,
but he would not use them as a final
judgment.

The panel fumbled a bit when

asked. "Will DJs get involved in
mixing records with producers?”
But Cayre politely said. "It de-
pends on the relationship between
the DJ and producer. and the DJ's
knowledge of the product.”

Franchising

® Continned from page 23

back in approximately nine months.

2001 receives 5% of sales from its
franchises. An audience member
asked since 2001's fee is only 5% of
sales would it take a loss if the club
died?

Jayson pointed out that the initial
investment is the club owner’s. how-
ever, 2001 will come in to keep the
club alive. The clubs range in price
from $100.000 to $300,000. ex-
plained Kowalczyk.

Jayson advised those interested in
a franchise to be consistent with the
club. “We want to get the customers
in to the club and make them come
back.” he said.
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ning.

The Trammps prove their versatility on the second eve-

Orchestra.

Disco Forum

Carol Williams, a new singer, is backed by the SalSoul

1 —

The Crown Heights Affair combines dance and song on the final night.

50 Owners, Reps Keep It
Going After Forum Winds

By JIM MELANSON

NEW YORK -Secssion-wise. the
Billboard Dasco Forum had come 1o
a close, but in the middle of the
Roosevelt’s main ballroom sat some
50 disco owners and representatives,
swapping ideas and discussing ways
to develop business.

If the foram was based on bring-
ing people closer on disco, and pro-
viding a platform for further growth,
the circle of businessmen and
women doing their thing seemed the
perfect payoff.

“How do you decide who you let
in. and who you keep out?” asked
one owner. Use a mailing list of se-
lect people you want to attract and
form a nucleus for your club, came
one reply. Have a phony reservation
book at the door, and if the person is
not dressed properly. or is intoxi-
cated, courteously tell him that re-
servations are necessary, said an-
other owner.

“Is it feasible to buyv radio time
and produce my own disco show for
local airing? If so, how much does it
cost and dees it pay off in club at-
tendance?” Two owners said that
they've been doing just that, and
that it has paid off. The cost—low
enough to make it feasible.

Meanwhile. a piece of paper was
circulating. and owners were sign-
ing. The idea-let’s keep in touch.
maybe we can help each other and
possibly form an organization—in
the future.

A suggestion was made that they
contact their local television stations.
Television is rapidly tuning into the
disco craze, and local stations. look-
ing for programming other than that
which is network originated. could
be interested.

Someone made this comment:
“Keep abreast of what’s happening
musically, and don’t leaveitall up to
your DJ. If he leaves. you're left
holding the bag until you can hire
someone else. Get to know the taste
of your public; be involved.”

Another suggestion: “When you
go home, contact your local paper
and generate your own press. Let
them know that you just came from

the first international disco forum.

and that you were representing the
community. Your business is local:
create local interest.”

Bring artists into your clubs, and
make them welcome. Don’t overdo
the treatment, and they’ll want to
come back. Performances are not
necessary: just a promotional visit
where patrons can say hello to the
artists on the records they dance to is
enough, offered one owner.

Through it all. the owners took
notes, and one couldn’t help getting
the feeling that the group itself real-
izes the scope of disco by turning on
to its own broad representation.

Among the participants: Beach-
combers. Fla.: Disco 36, Okla.:

(Continued on page 29)
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Live Acts Brighten the Ballroom

NEW YORK —Each evening Fo-
rum registrants and guests jammed
the Roosevelt’s grand ballroom to
catch a glimpse of the live talent plus
the dancing couples on the floor.

Wednesday, the first evening of
the Forum, presented Scepter Rec-
ords’ Bimbo Jet with Hidden
Strength of UA Records following
and playing for 50 “Hustle On Up™
dance contestants. The winning
couple won $1.000. Capitol Records’
Reflections closed the first evening.

The second night had the SalSoul
Orchestra, with its rendition of
“Tangerine” and Atantic Records’

Trammps, with its hit. “Hold Back
The Night.”

It seemed only fitting to close the
Forum with the crowned queen of
the disco set. Gloria Gaynor
(MGM).

She sparked the crowd as she sang
and danced her way in and out of
her disco hits.

“Real Good People,” followed by
*Jive Time,” “Never Can Say Good-
bye” and “Reach Out” brought
Gaynor a standing ovation.

Also on this show were the Crown
Heights Affair (De-Lite) and Brass
Construction (UA).

Members of Labelle and manager Viki Wickham at the ‘‘Hot Seat’ session.

Notables Participate In Concluding ‘Hot Seat’ Session

NEW YORK—-The Forum’s clos-
ing “hot seat” session had a host of
notables on the panel including
Van McCoy: members of the group
Labelle: Vicki Wickham, Labelle’s
manager; Jane Brinton, vice presi-
dent, Aristocrat: Sonny Taylor, pro-
gram director, radio station WWRL,
N.Y.: James Brown, president,
Video-Disco Assoc.. Richard Long.
president, Disco Sound: Michael
O’Harro, disco consultant: Bob Ca-
sey. founder and head of the Na-
tional Assn. of Disco Deejays:
Johnny Walker, BBC Radio; Alex
Kabbaz. editor. Discotekin: Joe
Cayre president, Caytronics: Diane
Hyatt. Epic; and Rudy Stern, direc-
tor, Let There Be Neon.

The meeting, devoted solely to
questions from the audience. cov-

ered such topics as (once again): the
problem of getting promotional
product from manufacturers: the
gaps betwsen domestic companies
and their licensees releasing disco
product in their respective markets
(Canadian-U.S. releases plaved a
dominant role); the things a disco-
theque car do to help expose prod-
uct (announce records, etc.); the
feasibility of getting disco recording
acts to make club promotional ap-
pearances: requests for magazine re-
ports on new dances so that discos in
the heartland of the country won’t
be behind trends in New York or
Los Angeles: the need for a closer tie
between radio and disco: and feasi-
bility of booking live talent into dis-
COS.

As for what’s coming musically,

Van McCoy offered that, *Nothing
will surprise me. We might even see
gospel music in the discos soon.” He
said that any kind of music can hap-
pen in the discos, if it's danceable.
He did predict a strong influence
coming from big-band-sounding
disks.

Music Key

® Continued from page 24

can pick up a phone and place
requests with the booth. Other own-
ers said that they place cards in their
clubs for dancers to write their
requests on. And, still another
owner, stated that his disco has a
light board that flashes the names of
new tunes when they’re played.
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Lighting is the subject at the Times Square Theatre & Studio Supply

boath.

- s 2 . 7Y,
Power and sound are observed at the PowerAudio and Community Light
& Sound exhibits.

Digital Lighting panets and mixers are all lit up.

NEW YORK-A cornucopia of
lightand sound literally engulfed at-
tendees at the Forum as more than
30 participating companies vied for
atiention with the newest audio and
video components, as well as con-
sulting and franchise services.

Such traditional hi fi firms as San-
sui, Cerwin-Vega, Technics by Pan-
asonic, Dynaco, ESS and Stanton
Magnetics shared the audio
spotiight with the new breed of cus-
tom design companies like GLI. Me-
teor, Audio Transport Systems and
Disco Entertainment.

The custom packagers also were
much in evidence, with Design Cir-
cuit, Smithall Electronics and sev-
eral of the more hardware-oriented
firms above all agreed in selling the
basic systems concept rather ‘than
separate component packages of
audio, lighting and video.

On the “light” side, Digital Light-
ing, LiteLab Corp. and Let There Be
Neon were showing some of the
more advanced “sight™ effects, with
custom disco floors from Electronic
Environments and Varaxon Indus-
tries, among others.

Couple does the Latir H

ning.

Disco Forum

ustle during
the entertaiament segment one eve-

30 COMPANIES COMPETE =

A Cornucopia Of Light & Sound

Certainly the biggest splash was
made by the large-screen projection
tv firms, with a similar basic product
but varying approaches by Disco
Scene, Video-Disco and Proj-
ectivision. The latter probably drew
the biggest crewds with its video-
cassette of the Ali-Foreman “thrilla
from Manila.” but the others also
got attention with their varied visual
effects and tapes of top disco talent.

On the franchise side, both Dim-
ples division of Emersons Ltd. and
2001 Clubs of America were giving
their pitches and finding interesting
listeners. For Dimples, Ron Jenkins
reports good progress on the chain’s
just published consumer magazine,
and continued growth as planned
with moves into Arlanta and other
new areas set for the first half of
1976. Dick Blackburn naotes there
are now eight 2001 Clubs operating,
with four or five more underway,
and a number of visable leads at the
Forum.

Projectivision made the biggest
commitment to video software with
its “Lending Library” catalog of
more than 150 videocassettes, in-

cluding some of the first in the Bot-
tom Line series {Billboard, Nov. &)
plus selections from Video Tape
Network and Mew Line Cinema.
Greg Leopold and Steve Rut report
a number of trial packages sold,
both with or without the Advent
VideoBeam projector. For one to
three months at $300 a month, clubs
get an initial six programs of choice,
and exchange three every two weeks.

Video-Disco of Vancouver. B.C.,
signed eight new locations at the
show for its large-screen network,
with interest from Puerto Rico, Ni-
geria, Australia and England, ac-
cording to Lyls Wallace. He also
talked with representatives from
Capital Centre in Landover, Md..
about their concert videotapes (Bill-
board, Jan. 31} and is much more
optimistic about his growing video
network.

For Randy Vaughan of Disco
Scene (formerky Disco Vision), the
Forum already has brought five
contracts for sound and lighting in-
stallations. His own software talks
with various labels and arenas are

(Continued on page 42)

Seven couples compete in a ‘‘Hustle On Up’' contest.

CTWn i A
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Competition in the ‘““‘Hustle On Up™ contest gets down to the final entries.



Richard Long of Disco Sound Asso-
ciates accepts award for specialist
company of the year.

Norman Rubin of TK Productions
accepts producer of the year award
for Casey and Finch.

Disco franchiser of the year award
goes to 2001 Clubs and is accepted
by president Tom Jason with Bill

Wardlow,
presenter.

Forum director, the

Disco Forum

14 Awards To ‘Most Deserving’
Every Phase Of Disco Operation Covered At Finale

NEW YORK-—-During the last
evening of the Forum, more than
300 persons joined in Billboard’s sa-
lute to the disco world as 14 awards
were presented to 1975’s most de-
serving.

Categories and winners: Disco
Record Of The Year, “Hustle,” with
Van McCoy accepting; Album Of
The Year, “KC and the Sunshine
Band,” TK Productions, Howard
Smiley accepted; Disco Company
Of The Year, Atlantic Records

Van McCoy accepts award for disco
record of the year, “The Hustle,”
from Wardlow.

o RECORES

Dave Glew, of Atlantic accepts
award for disco record company of
the year.

Michael O'Harro accepts his award
as disco consultant of the year.

Dave Glew, vice president, accept-
ing; Most Promising New Artist Of
The Year, Donna Summer, Casa-
blanca Records, Buck Reingold, vice
president, accepting; Producer Of
The Year, Casey and Finch, TK Pro-
ductions, Norman Rubin, vice presi-
dent, accepted; Disco Artist Of The
Year, Labelle, Epic Records, Viki
Wickham, manager, accepting;
Disco Orchestra Of The Year, Sal-
Soul Orchestra, Vince Montand,
producer of SalSoul, accepting.

K

Denise Chatman accepts award
from Bili Wardlow for Richard Nader
as disco concert promoter of the
year.

Johnny Walker, BBC Radio-1 DJ ac-
cepts award for international disco
DJ of the year.

Viki Wickham accepts award for
Labelle as disco artist of the year.

Also, Disco Concert Promoter Of
The Year, Richard Nader; Specialist
Company Of The Year, Disco
Sound Associates, Richard Long,
president, accepted; Consumer Pub-
lication Of The Year, Dimples, John
Felezzi, national director of Emer-
sons, accepting; Disco Consultant
Of The Year, Michael O’Hara,
Disco Franchise Of The Year, 2001
Clubs, Tom Jason, president, ac-
cepting; Drummer Of The Year,
Earl Young of the singing group
Trammps, Denise Chapman, Sal-
Soul promotion, accepting.

The American DJ Of The Year
award nominees will be listed in
Billboard for the disco industry to
select the winners.

Johnny Walker, London’s BBC
Radio-1 deejay, received the U.K.
DJ Of The Year award.

Bill Wardlow, host of the Awards
Dinner and Forum director. ex-
tended special appreciation to Alex
Kabbaz, editor of Discoteckin
magazine, for his assistance in pull-
ing the Forum together.

Producer Vince Montana accepts
award for SalSoul Orchestra as
disco orchestra of the year.

John Felizzi of Emersons, and Ron
Jenkins of Dimples accept con-
sumer publication of the year award
for Dimples chain.

Howard Smiley of TK Productions
accepts award for KC and the Sun-
shine Band for disco LP of the year.

Buck Reingold of Casablanca ac-
cepts award for Donna Summer as
most promising new artist of the
year.

Equip. Rip-Offs
® Continued from page 26

audio/video systems for entertain-
ment complexes, providing a com-
plete new facet for discos and clubs.

Jim Brown of Video Disco Associ-
ates (no connection with Video-
Disco of Vancouver, B.C.) is work-
ing with record companies to get
their acts into the tv studio to tape
promo videocassettes that would be
used to break a new artist or new re-
lease nationwide.

Digital Lighting was formed five
years ago by Graham Smith to de-
sign flexible lighting control equip-
ment for balirooms and restaurants,
and discos were a natural for the
multi-function products. Firm is
teamed with Projectivision’s large-
screen projection tv venture in an-
other attempt to broaden the mar-
ket, which he sees as wide open, far
beyond the current disco boom.

BB Disco Forum

® Continued from page 27

Phase 5, Pa.; Cosmos Clubs, N.C;
Down N’ Inn, Texas; 2001, Pa.; Al-
ibi Rock Theaters, Mich.; Tramps,
Washington, D.C.; and Top Shelf,
Pa.
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Disco Mix

NEW YORK—It appears as though the thing the Monster Orchestra in a long and short ver-

to do these days is standards and there are cer- sion.
tainly a lot of great ones around. Sam, a local
New York label, is releasing “Night and Day" by

The tune has a strong similarity to the cur-
rent favorite, “Baby Face,” and features some

THERE IS ONLY 1 THING
A GCLUB OWNER
NEEDS TO KNOW

ABOUT DISCO
LIGHTING EQUIPMENT—
THIS PHONE NUMBER:

(607) 272-3

« LIGHTED FLOOR DISPLAYS
» LIGHTED WALL DISPLAYS
« CONTROL SYSTEMS

Thanks to All of You that made our trip to the
Disco Forum so successful!

VARAXON INDUSTRIES, INC.

312 SECOND ST., ITHACA, N.Y., 14850

‘LIGHT
HUSTLERS’

Unique
Light Systems
for Discotheques

C & A light has spent many
years in the design and
development of fine light
systems for discotheques.
We've created some of the
most exciting and original
displays ever seen. Our newest
addition, LUIGHT HUSTLERS,
are capable of a full range of
effects guaranteed to become
the focal point of any club.

Dealer inquiries invited.

[ ]
calight
37-12 58th STREET,

WOODSIDE, NEW YORK 11377
1212) 779-4303

Find out more, call or write
for details.

great rhythm breaks in the longer version. Vocal
sounds on the cut are handled by “Phila-
delphia’s most famous background trio” (Bar-
bara Ingram, Carla & Evette Benson). A number
of the "Philly-sound” musicians are also fea-
tured.

Producer of this cut is John “The Monster”
Davis, who also has another production coming
soon in “Hurt So Bad,” by the Philly Devotions
on Columbia. This song shows another side to
the group with a whole different sound with lots
of percussion instruments and a very strong
rhythm break in the long version.

The Pearls, a well-known English soul group
with a sizeable New York following, has finally
released its first stateside record “I'll See You In
My Dreams” (Private Stock). A number of local
DJs had Bell Records imports by the group, but
this new record stacks up as a breakthrough for
the act since it made it into a disco single. It
runs 4:20. This will probably be its biggest
record to date with its more-Americanized
sound.

“Bye Love" is the new single by 5,000 Volts
on Phillips, and it sounds vocally more like the
group used to. Rhythm-wise it's in the Latin
vein, very uptempo.

Wing & A Prayer Fife & Drum Corps’ “Baby
Face" LP has just been released, and it is com-
mercial disco music, for fack of a better term.
There are two very strong medieys—one “old-
fashioned”" and the other a “show medley.”
There's also a very strong version of the Beatles’
“Eleanor Rigby,” which sounds a lot like “Papa
Was A Rolling Stone.” In addition, the cut
“Charleston” has that "Ease On Down The
Road” sound. This is a very strong LP that has
the hooks that people want to hear again and
again.

The Jon White Group has come out with the
single “Autumn Leaves” (Cenpro label). The
group has added a full orchestra and there are
no vocals at all. Because this is a local label,
with a track record, the group has picked up a
very strong following in the New York area. The
song times in at an even 6 minutes.

Freddie Mendoza, deejay at Mr. Laughs, is
getting very strong reaction to “Consideration”
by Gail, an orchestra on SMI Records. Several
other local deejays have also picked up on the
6:10 song.

The single “Love For Hire" by the Richard
Hewson Orchestra is being released by Splash
Records this week, and, with a running time of
2:35, it's probably the shortest disco record
made by today's dance standards. It's mostly
instrumental, with a few female vocal backing
tracks, and the sound is very up. It's under-
stood though, that when a disco spinner called
the label to find out if there is going to be a
longer version of the disk made available, he was
told to “play it twice!”

Atlantic has just released two disco goodies
in “Disco Trek,” which contains several of the
label's classic dance tunes, and the new Major
Harris “Jealousy” album. The “Disco Trek" LP
carries eight cuts, all of which are much longer
than the original singles. Among the selections
are “This World"" by Sweet Inspiration, “You Call
Me Back” by Clyde Brown, “Look Me Up" by
Blue Magic, “Mama Never Told Me” by Sister
Sledge, “Got To Get You Back™ by Sons of Robin-
stone and “Time" by Jackie Moore. The best
dance cuts on the Major Harris disk are “Ruby
Lee" and “Walkin’ In The Footsteps.” Both have
a strong Philadelphia sound.

America Ariola is rush-releasing “Dance,
Dance Dance,” not the song by Cathoun, but
one by Charlie Calello. The record could carry
the sub-title “Hava Nigela." The commercial
copies will be 6:10, while a special 12-inch disco
version (the label’s first) will be 8:23. The song
seems definitely inspired by “Baby Face,” espe-
cially with the string lines. There are two good
breaks on the record, one with just rhythm and
the other with a synthesizer and female vocals.

Vincent Montana Jr., last associated with the
production on Salsoul Orchestra, has come up
with a new group known as Brown Sugar. The
three-gal group is on Capitol, and their release
“I'm Going Through Changes Now" is up and
mellow. Montana wrote and arranged the song.

The new Hank Crawford LP goes a long way to
maintain the disco image (and strength) of the

Hot Seat

® Continued from puge 22
beat. There is no longer a fresh di-
rection in disco music.

“We are also taking the unique-
ness of discos and misusing it by try-
ing to savor old songs. And finally,
we are not using our imagination to
produce new material,” says Lancel-
lotti.

Kudu label. The album has five good cuts: “The
Stripper” and “| Hear A Symphony” being the
two best, with “Madison (Spirit The Power),”
"Sugar Free” and “I'll Move No Mountain" fol-

lowing. The disk is basically a marriage of disco

and jazz sounds.
Another good instrumental creating excite-
{Continued on puge 35)
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DISCO STARTER LIGHTING PACKAGE

Contains All These Special Effects:

1 PORTABLE CONTROL PROGRAMMER
TR to play lights manually, pulsating effects
created by running fingers back and forth
over momentary switches

10 ADJUSTABLE ANGLE SPOTLIGHTS
w/TEN 75W REFLECTOR COLOR LAMPS

FLASHING COLOR STROBE

HIINTENSITY ADJUSTABLE SPEED
STROBE

AUTOMATIC BUBBLE MACHINE
w/Gallon Bubble Juice

KALEIDOSCOPE PROJECTOR

12" MIRROR BALL complete
w/2 SPOTLIGHTS w/COLOR DISKS
Delivered

Special
Discount 3895
Price . . . s USA

Disco Special Effects Specialist
Write For Free Forty Page Catalog

Times Square

Theatrical & Studio Supply Corp.
318 West 47th St., New York, N.Y. 10036
Tel: (212) 245-4155
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Discos

Dimples Into 3
Midwest Cities

NEW YORK-Dimples disco
chain is heading westward, having
acquired new locations in Kansas
City. Omaha and St. Louis

According to Ron Jenkins. musi-
cal director. Emerson’s Ltd. has pur-
chased an existing restaurant in each
of the three cities. and will be con-
verting them into 300-scat Emerson
Steak Houses/200-seat Dimples
Discotheques by the summertime.

The restaurant:., all in high den-
sity/high income areas, were bought
from a Calitornia-based company.

Thanks
DISCO 76

NEW YORK - Demos at the
12W Club, inthe Video
Disco and Projectivision
exhibits,and in the jam-
packed Grand Ballroom
with Digital Lighting...
showed that really BIG
color TV can be beautiful.

And IMl has a new, low-
cost projector tailored to
the Disco business. Write
for details — today.

,\IMI

TR

" W / INIAGE MAGNIFICATION INC.
LI AVAY \_

538 BLOOMFIELD AVENUE VERONA N J 07044

POLITICAL PRESSURE?

Biloxi Fireman’s Order Costs Club $1,000 a Week

By ANNE DUSTON

CHICAGO - Alleged political
pressures seem (o plague pop music
places. claims George Cogan. owner
of the 2001 Club in Biloxi. Miss. Co-
gan’s 686 capacity club was cut in
half by the local fire marshal. drop-
ping a weekly net from $4.500 to un-
der $3.500.

“Our club achieved instant popu-
larity, and as a result. other area
businesses brought political pressure
on us. despite the fact that we com-
plied with all regulations prior to our
opening,” Cogan claims.

The four-month-old club. only
open three nights a week. has be-
come a teen draw with a Friday
night, non-alcoholic dance set. Sat-
urday night is “beer night.” and
Sunday is devoted to soul.

Historic Towne s
Going Contemporary

ATLANTIC CITY -The Historic
Towne of Smithville, a major tourist
attraction about 14 miles trom this
resort. goes modern with a disco for
one of its four restaurants.

A subsidiary of ABC Wildlife and
Leisure, Historic Towne’s disco will
be separate and apart from the
mainstream of Smithville’s restored
character of 150 years ago.

The Ship’s Hold Lounge at the
Quail Hill Inn will be the locale tor
disco dancing on Friday and Satur-
day nights. Spinning the records will
be Andy Volvo, disk jockey at Atlan-
tic City's WMID.

The club’s dance floor measures
12 bv 56 feet and was designed by
Jim Connors, J.R. Laboratories,
Pittsburgh with 1.008 incandescent
lights and unlimited patterns.
Matching the floor are comput-
erized light walls composed of” 500
lights.

Light shows produced by the in-
house staff. who do their own shoot-
ing and developing at a $200 per
week cost. are projected in a split
screen technique onto a 100-foot
screen of eight panels.

Four clear lucite speakers hang
over the dance floor projecting
sound from a clear lucite 10-channel
mixing console. both designed b
Terry Koehn, audio engineer for the
New Orleans’ Superdome. He also
designed the amplifier in the club.
which Cogan claims reaches 135
decibels without loss of quality.

While refusing to move into hard
liquor, Cogan concentrates on draft
and canned beer at §1. and soda at
25 cents a glass. Music is taped for

RCA Makes A Deal
With Koppelman Co.

NEW YORK-RCA Records and
The Entertainment Company,
headed by Charles Koppelman,
have signed a production agreement
and the first release is a single “Step
Up To The Mike” by the One And
Only Extragordonary Band.

Creative force behind this new
group is Alan Gordon. Producing
the single is Gary Klein, the Enter-
tainment Company’s a&r director.

the slower part of the evening, and
spun for about a third of the night.

“Record procurement is a real
problem. Pcople don't think the
South exists. I wrote to about 35
record manufacturers and heard
from three of them. but I have yet to
sce a representative with disco prod-
uct.” Cogan relies on Billboard's
RSI record service. a few distribu-
tors and record stores. and a few
manufacturers.

Promotional enticements to draw

from the Biloxi-Gulfport arca of

250.000 population include a recent
“Miss 2001 contest. with the winner
represcnting the club in advertising
and on a Mardi Gras float. a belly-
dancer on Saturday nights. and
*50s nights with a live band. A com-
plete library of famous monster
movies are run on one {ilm projec-
tor. and “weird happenings” are
shown on a second projector.

(

wants Action!

Frames & Gels
2—Xenon Sphere Strobes

2—# 4 Outlet/ #4 Switch
Plug-in Boxes

Grant St.—

lighting set-ups for your convenience.

FREE

NEW 40 PG. COLOR CATALOG #1776

Includes Disco & Stage Kits along with many other exciting
Spotlights, Dimmers, Kits, Special Effects and numerous
items for Discos, Theatres, Groups and Everyone that

DISCO KIT NO. GK-1, includes:

2—Tripod Stands & Accessory Brackets

2—4 Ft. 3 Circuit Light Strips with 24 Sockets, 25 W Lamps
& a 3 Circuit Chaser Control

2—3'" Quartz Fresnel Spotlights with 150 W Lamps, Gel

2—8" Motorized Mirror Balls

Call (914) 778-3515 or write to

PACKAGED LIGHTING SYSTEMS, INC.
Box 285, Walden, N.Y. 12586
We're friendly—Come visit us at our plant in Walden, N.Y.—Large showroom has

\

KIT COMPLETE
ONLY $499.

7

“Sound “Unlimited “Systems

A BARRY WHITE, INC. & KING SOUND LTD. JOINT ENTERPRISE
COMPLETE DISCO AND PROFESSIONAL P.A. SOUND EQUIPMENT

We sell or lease the finest equipment manufac-
tured by nationally known professional sound
equipment and lighting companies. No
homemade or retail Hi-Fl store pro-

ducts will stand the abuse that

commercial usage demands

day after day, month after

\

\ oM

\ \\\
w‘

' HHHHun }nmn 1”)

\?UL“M o) ,m”qul(lll_] 1

month.

For the sound systems you
feel, as well as hear, we use
the

and recommend
following:

Cerwin-Vega speakers, ampli-
& graphic

fiers, mixers
equalizers »

QRK turntables & tonearms -
Connoisseur tonearms « dbx
noise reduction units « Stanton
broadcast

professional
cartridges

We wish to thank everyone at
the BILLBOARD DISCO FORUM
who visited us at the
CERWIN-VEGA showroom.
Without a doubt CERWIN-VEGA’S
display was one of the
highlights of the DISCO FORUM.

Stop by our showroom office

and allow us to demonstrate and
show you the finest total service
for DISCO & PROFESSIONAL

P.A. SOUND EQUIPMENT.

SHOWROOM OFFICE:

For more information
concerning our complete
packaged systems contact us
at our showroom office.

5524 VAN NUYS BLVD., VAN NUYS, CALIFORNIA
91401, TEL: 213/781-3111 OR 213/873-6858 FOR
COMPLETE INFORMATION & FREE BROCHURE

e e -
«yf CSOuILd CUIlIImIth “MUSIC IS MAGIC”

ystems
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o TO COST 6 MILLION PESOS s
. Capitol’s Mexican |
. Studios On Stilts |

By MARYV FISHER

MEXICO CITY—When Capitol
De Mexico completes its new
recording studio in November 1976,
it will be the most advanced, modern
facility of all EMI installations
throughout the world, according to
Roberto Figueroa, the label’s techni-
cal consultant in charge of construc-
tion.

A few weeks ago. ground was bro-
ken on the studio, adjacent to the
new Capitol executive building
which opened in May 1975. Besides
the innovation for EMI, the new
recording setup is expected to be an-
other revolutionary step for this na-
tion.

Two years ago, well-known engi-
neer and producer Val Valentin, in
partnership with Luis Arturo Gil of
Discos Rex. inaugurated an ultra-
modern studio in back of RCA and
Musart. It made a dent in vastly im-
proved recorded product.

Estimated at a cost of some 6 mil-
lion pesos (close to $% million). the
new Capitol studios will be built on
stilts, have an EMI-NEVE console
of 16 channels leading up 1o 24. will
be geared for quadraphonic sound
and will have specially constructed
absorption for different areas of the
large and smaller recording rooms.

“We want to make it the very best
possible,” remarks Figueroa, “in
that the sounds will come through
without any distortion whatsoever.”

Established in
1973 by a team of
professional audio,
electronic and
graphic experts,
Design Circuit Inc.
can now see and
hear the results of
their efforts in a
large number of
clubs and
restaurants
throughout New
York City and
other States

The primary
function of Design
Circuit is to
design and create
total environments
for entertainment,
Incorporating
sound, light, video
graphics, interior
design, space
planning and show
programming

-
=
O
-
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He says the “live” and “dead” areas
will be for specific instruments; ie.,
the percussions and rhythm in the
dead portions of the room, strings
and others in the live part for the
maximum pickup.

Another aspect of the facility
which Mexico has never seen before
1s the fact that the studios will be
constructed with a Mexican ‘“am-
bience” (“‘a colorful feeling”). “With
lights and decorations similar to
what they have in the hotel rooms
and nightclubs,” Figueroa contin-
ues, “we feel certain the musicians
and artists will have that much more
rapport with the engineer when a
sesston starts.”

The shell of the building is ex-
pected to be completed by March,
after which interior work will begin
on its 126 square meters. The master
controls will be in exact reference
with the amplifiers and speakers to
bring about ensured sound control.
“Everything will be in proportion
and set in its proper place for total
quality of the recordings.” notes the
EMI-Capitol technician.

Wally Rand. EMI technical direc-
tor from London: Robert Ascott,
EMI-Capitol de Mexico general di-
rector, and Mario Wilson, in charge
of studio operations, were among
those on hand when the new facility
groundbreaking ceremonies took
place. “I personally feel it a proud
moment to be a part of this new ad-
vancement for the company and the
country,” says Ascott. who has now
been in office here almost six
months.

Heider In
S.F. Hosts
Auditions

San Francisco—Gary Blohm, new
manager of the local Wally Heider
Studio, has announced a two-week-
end set of musician auditions Feb 7,
8, 14, 15.

The first weekend auditions will
be a preliminary round with three
judges for non-professional and
semi-professional players. The sec-
ond weekend will be for professional
players and judges will include Tom
Catalano, David Shire, Billy Gold-
enberg and Terry Fricon. All audi-
tions will be taped for producers
looking for sidemen.

Saturday sessions both weekends
will be for drummers and guitarists,
with drum and amps supplied. Sun-
days are for keyboards and basses:
keyboards and amps will be sup-
plied.

Bands and singers will be heard at
a later date. Players who can’t make
it to San Francisco on those dates
may submit resumes and tapes. Ses-
sions run from 10 a.m. t0 5 p.m. each
day.

SoundBusiness
Studio Track \

MeauxVows
To Revive
3 Hitmakers

HOUSTON—Huey Meaux, who
combined with Freddy Fender here
a year ago in several projects that re-
sulted in Fender becoming one of
the major stars of the past 12
months. is currently working with
several other names currently be-
tween major label deals—all of
whom had past hits with him.

In Meaux’s Sugar Hill Studios, he
and engineer and musician Mickey
Moody are busy with such name art-
ists as Doug Sahm, Tommy McLain
and Joe Barry.

Sahm, of course, had a number of
hits in the "60s when he billed him-
self and his group as the Sir Douglas
Quintet, including “She’s About A
Mover,” “The Rains Came.” “Men-
docino” and several others. Meaux
produced the group’s first two hits.

Over the past several years, Sahm
has been with Warner Bros. and At-
lantic and has become a favorite
with country audiences as well as the
pop crowds.

Tommy McClain is considered a
legendary performer among many
collectors. He is best known to pop
fans for his top 15 hit, “Sweet
Dreams,” in 1966. produced by
Meaux.

Joe Barry gained national promi-
nence in 1961 with “I'm A Fool To
Care,” a top 25 single produced by
Meaux which also launched Mer-
cury's Smash Records. Barry
charted that same year with “Tear-
drops In My Heart.”

Meaux feels all three artists are as
relevant to today’s musical scene as
they were at the times of their hits.
As a result, he began his production
duties with all three within the past
three months.

Currently, Meaux does the major-
ity of his work at Sugar Hill. a facil-
ity he purchased several years ago.
Moody, who has also produced suc-
cessful records, plays a number of
instruments and is a participant on
most Meaux sessions.

In other projects. Meaux has
wrapped up an album with Kinky
Friedman due for release shortly on
ABC and has just finished another
Fender set.

Several record labels, including
Crazy Cajun (where Fender ap-
peared before ABC) and Star-Flite,
are also operated out of Sugar Hill.

O’Neil & Joy
Buy Studio 914

BLAUVELT, N.Y.—Singer Larry
O’Neil and arranger Morty Joy have
bought Studio 914 here from A & R
Studios and have renamed the facil-
ity Ultima Sound.

Bruce Springsteen, Janis lan and
Melanie are among the artists who
have cutat the studio during the past
year.

Blauvelt is a suburban town north
of New York City, within close prox-
imity of major roads. The facility it-
self is 16-track.

Phil York Book Non-Technical

LOS ANGELES—“How To Be A
Recording Engineer,” a new book
written by Phil York, is now avail-
able from Attainment Research
Books in Dallas.

The book is a non-technical guide
featuring interviews with studio en-
gineers explaining how they entered
the field.

Other features include distin-

guishing the role of the producer
from that of the engineer, basic
points on how to set up a recording
session, simplified points of how to
find a job in the engineering profes-
sion and what to expect from such a
job.

Price of the book is $6.95, and is
available directly from the pub-
lisher.

By BOB KIRSCH

LOS ANGELES—Capricorn
Sound Studios in Macon is off to a
busy start for the new year. Wet
Willie cut album number six for
Capricorn, with Paul Hornsby pro-
ducing. Hornsby also handled pro-
duction for the upcoming Bobby
Whitlock set and is now working
with Marshall Tucker. Lots of help
from various members of the Allman
Brothers, Wet Willie and Grind-
erswitch for Whitlock.

Jimmy Sandlin has also been a
busy man. He finished up a project
with T.S.S., which happens to be a
group including Tommy Talton, Bill
Stewart and Sandlin himself, Talton
comes from Cowboy and Stewart is
now working with the Allmans. Bon-
nie Bramlett has been cutting with
Sandlin. Sam Whiteside and Caro-
lyn Harriss also helped at Muscle
Shoals. Sandlin soon begins work
with Gregg Allman on a solo set and
a new Allman Brothers set, while
Hornsby is ready to go to work with
Grinderswitch.

* k%

At Electric Lady Studios in New
York City, Chick Corea wrapped up
a solo set with Bernie Kirsh at the
boards. Stevie Wonder dropped in to
cut some tracks with Dave Wittman
and Kirsh at the controls, and Peter
Frampton’s double live set was
mixed at the studio. Elliot Murphy
completed an album with Steve
Katz producing. lan Hunter, ex-
Mott the Hoople leader. is in cutting
with engineer Dave Palmer. Richie
Marrero & the Group are cutting an
album, and Creation stopped by for
some overdubs with Felix Pappa-
lardi producing and Ralph Moss at
the console. Moss. incidentally, is
handling the board for the sound-
track of a film dubbed *“Baron Wolf-
gang Von Tripps (Racing Car
Driver And Hero To Millions.”) Gil
Scott-Heron did the music. Film is
produced by the same people who
did “Superfly.”

*x Kk

The Ansta roster is also keeping
busy around the country. Eric An-
derson is now in the mixing stages at
the Sound Labs in Los Angeles, with
Tom Sellers producing. The Outlaws
are wrapping up a second set at Cri-
teria Studios in Miami, with Paul
Rothchild running the show. Loudon
Wainwright is producing his own de-
but Arista LP at the Record Plant in
New York. Fool’s Gold, a new group
headed by Tom Kelly and Denny
Henson (both have worked with Dan
Fogelberg) have completed an al-
bum. Glyn Johns produced the
group in England and Eagles Glen
Frey and Joe Walsh (an Eagle for
the moment, anyway) handled Los
Angles production chores. Larry
Coryell is working on his second
Arista LP at New York’s Sound
Ideas with ace hornman Randy
Brecker producing. Ben Sidran is
producing himself at Paragon Stu-
dios in Chicago, and Larry Young
is at Dick Charles Studios in New
York with producer Terry Philips.

LI

At the ABC Recording Studios in
Los Angeles, Sonny Criss has fin-
ished an album as have Gloria
Lynne and John Handy, both with
their debut Impulse efforts. Jimmy
Ponder was also in cutting for the la-
bel. All Impulse sessions were pro-
duced by Esmond Edwards, general
manager. Barney Perkins did the en-
gineering.

The Rhythm Heritage
(“S.W.A.T.") finished an album
with Steve Barri and Michale Omar-
tian producing and Phil Kaye engi-
neering. Fred Karlin’s soundtrack to

“Leadbelly” is done, with Howard
Gale the engineer. Dirk Hamilton’s
first ABC project was completed,
with Gary Katz producing and
Roger Nichols at the board.

In other projects, Jim Weatherly
cut with producer Larry Gordon.
Steely Dan is at it again with pro-
ducer Gary Katz. Johnny Rivers is
also working with Joe Sidore at the
console and Bobby “Blue” Bland is
busy with Barri and Kaye.

X  kx *

At Heritage Studios in Los An-
geles. Tret Fure is cutting with Mor-
gan Cavett. June and Jean Millgton
are lending a hand, as are several
others. Ray Bradbury was in setting
some poetry to music. Soundtrack to
“Pyramid™ was finished, with
Vaughn Meader (remember the
“First Family?”) one of the partici-
pants. Pepper Watkins, Donna
Washburn and Mary Tweedy Wood-
ward did backup vocals.

* k&

In notes from around the country:
New York will be cutting at Master-
house Studios in that city with
Wayne Vulcan producing and Jeff
Ader engineering. Vulcan will also
be working with pianist Bill Schnei-
der. At DB/Sonart Studios in Chi-
cago, Whipoorwill is in with pro-
ducer Fd Rusk and engineer John
Peluso.

A new studio is set in Redondo
Beach. Calif. Middle Door Studio is
the name, and the official opening
was last weekend. John Nagy is pro-
ducing the Giants at Larrabee Sound
in Los Angeles. Skip Drinkwater is
busy in the studio producing a set
for Zembu Productions.

Zuider Zee has wrapped up a set
at Glaser Sound in Nashville. with
Kyle Lehning co-producing. The
Memphis Horns have cut their own
album in Memphis. produced by
Booker T. Jones.

At Gilfoy’s Sound Studio in
Bloomington, Ind., Caroline Peyton
has finished a solo set with Mark
Bingham producing and Mark Hood
engineering. Set will be released
on B.R.B.Q. Records.

Ken Scott, who produced the last
two Supertramp albums and has also
worked with David Bowie, is now
tackling the challenge of the Tubes.
Project will start soon.

Up in Monterey. where most
people would probably like to be lo-
cated, Redwood City is cutting tracks
for its first 20th Century album. Tom
Scott was also in, working on pro-
ducer Jack Daugherty’s LP.

*  x  *

In Ojai. Calif., at Two Dot Enter-
prises, Kenny Loggins and Jim Mes-
sina, along with Richard Green and
other band members, stopped in to
lay some tracks with Larry Rebhun
working the controls. Chango was
also in, with Bob “Deputy Dawg”
Berault and Rebhun at the board.
Vance Or Towers finished an album
with Dan Proteroe engineering.
Other sessions have included the
Country Z Men, Marilyn Messina
with D.L. George producing. Rist
Rocket and Dennis Ryder working
on three LPs for his Hosanna Music
Productions. The Two Dot people.
by the way, are making plans to
move to Santa Barbara.

*  x %

At Vanguard’s 23d St. Studio in
New York, Oregon and Elvin Jones
have finished an album together.
The group and Ed Bland co-pro-
duced. Oregon is also cutting an al-
bum of its own. Arrogance is finish-
ing sessions with producer John
Anthony for its debut Vanguard set.
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past president. FAMA: Al Blalock,
F.A.B. Distributors, Pensacola,
FAMA president. and Rhinehart,
executive director, FAMA.

“We are obviously going to fight
this, but until we know what the
game plan is, we can’t set up a de-
fense. Our industry is already heav-
ily overtaxed,” Rhinehart states.

Rhinehart blames the prolifer-

bels,” he says. “My booking agency
handles several label attractions like
Estus. which records for Columbia:
Hugh Brodie and the Real Thing of
Kheba Records; Isis, which records
for Buddah and several others that
are currently negotiating record
deals.”

Several major acts have already
committed themselves verbally to
tour the SASU circuit on an exclu-

concept.

“A group known as the New Eng-
land Saloon Circuit made an at-
tempt to block-book dates within a
framework of [ clubs. but the idea
never made it very far due to a
simple lack of communication and
coordination,” he asserts. “I have
made contact with some of the clubs
and have received mostly positive

aQyvos81118 '9/61 'L AHvNYg3d

1 CHICAGO IX CHICAGO'S 21 CLEARLY LOVE—Olivia Newton- ation of games arcades in the heavily e basis. Harri s Thev wi attitude toward trying it again.
GREATEST HITS—Columbia PC John—MCA 2148 traveled vacation state for bringing ?i)vuer b(‘::ls); P;‘/l\rgllSJ/S[SallJL;YThs?h(:\([)lll: “These clubs p)llusga lolgof Al
3900 22 GREATEST HITS—John Denver— G _ N . P i

2 HISTORY—AMERICA’S GREATEST g o Denver (Continued on page 57) | \hen they come into the state if  that we have contacted throughout

RCA CPL1-0374 y N ) . N

HITS—America—Warner Bros, BS there are enough dates lined up for New York and New England. will be
23 BREAKAWAY—Art Garfunkel— g p . 1 chanc Aoy

2894 Columbia PC 33700 C I T. w.th them. offered a chance at forming a new

3 STILLORAZY AFTER ALLTHESE -, 1yip ) yNGRY YEARS—Nei ol 1ies wi “The performers that we have  and bigger circuit that will be more
PC 33540 Sedaka—Rocket PIG 2157 0 St F contacted directly have responded to viable than the previous ill-fated at-

4 WINDSONG—John Denver—RCA 25 M.U. R‘E BEST OF JETHRO ne op or this nicely in most cases.” he says. tempt. ] )
Asylum 7E-1039 TULL—Chrysaiis CHR 1078 Area Sam |erS “Also. the record companies we Harris plans to organize a meeting

5 HELEN REDDY'S GREATEST HITS— 26 FLEETWOOD MAC—Reprise p T Y Iy T of these club owners sometime in the
Capitol ST 11467 e - d ‘P' sibl let f i late spring in Albany, N.Y..which is

6 GRATITUDE—Earth, Wind & Fire— 27 PRISONER IN DISGUISE—Linda ClCOO=Sngsr  Oneilp project ab a possibie outit for lesting coincidentally, the home of SASU
Columbia PC PG 33694 Ronstadt—Asylum 7E-1045 will cooperate with Columbia Rec- new performers, as well as o pro- Y :

7 ONE OF THESE NIGHTS—Eagles— 28 CAPTAIN FANTASTIC & THE ords in sending out a package of mote product from established per-

Asylum 7E-1039 BROWN DIRT COWBOY—Elton - g $ ‘ formers.” ] a
o raumElON JonMCA 2142 sampler counry singles 10 operators st 5 Musicians Join
. . : ur-state area. The package is Besides booking the circuit. Harris
Barry Manilow—Arista AL 4060 29 WISH YOU WERE HERE—Pink . . ; : Benny Carter Tour
9 GREATEST HITS—Flton John—MCA Floyd—Columbia PC 33453 bclllng [l)rzpured b_\l/ Colut;nbcl‘ah arll'd also plans hlo pqll'l)l;shl ;1d blwee_kly
2128 30 MAIN COURSE—Bee Gees—RSO SO will include new releases by Charlie ng“rslcller that will include reprints LOS ANGELES—Veteran ar-
10 ALIVE!—Kiss—Casablanca NBLP 4807 Rich, Larry Gatlin. Lynn Anderson, of record and concert reviews, avail- ranwer. composer and instrumental
7020 31 HAVE YOU NEVER BEEN Joe Stampley. Moe Bandy and Faith able dates for acts and a feedback ger. POSET anc in:
11 K.C. & THE SUNSHINE BAND—TK MELLOW—Olwvia Newton-John— O'Hara column soloist Benny Carter is off on a
603 MCA 2133 The mailine indics he i Co grueling tour of the Middle East
12 BLACK BEAR ROAD—C.W. 32 THE FOUR SEASONS STORY— © WIS MCHEUES. i Jins In addition. he plans to supply  with a quintet comprising Harry
McCall—MGM M3G 5008 Private Stock PS 7000 fluence that one-stops can have on media research to the schools help- Edison, trumpet: Earl Palmer:
13 LOVE WILL KEEP US TOGETHER— 33 TIMES OF YOUR LIFE—Paul Anka— operator-buying decisions. and is an ing them analyze their own advertis- d .- John Williams. bass: Gild(;
The Captain & Tennille—A&M SP United Artists UA-LA569-G outgrowth of a program instigated i ] : MIbIRS KO WALLERIES LESEG &
3405 O (i Aol e S EIO% prog & ing market. showing them how to Mahones, piano, and Millicent
- eppelin—Atlantic ; pres 2 ; i B oerotra o . o S .
14 GREATEST HITS—Seals & Crofts— e 2 e 1>t by president Gus Tartol of Singer a prepare radio spots and print media B —
B 35 THE BAY CITY ROLLERS—Arista AL few weeks ago of including a frec I: 3 vl @ VRt i alere (e .
s BE\ng;anerTHEo;E})B(i ?E?\E;?DROP 4049 sample reéord 0 the rcgularcwcckly ayouts and a variety of other func- Carter undertook the trek under
tions. S—— . : 3
FALLS—Freddy Fender—ABC/Dot 36 THE HISSING OF SUMMER mailing of radio play lists i ] auspices of the U.S. State l?f.pl.
DOSD 2020 LAWNS—Joni Mitchell—Asylum “These sample records are not In a memo sent from SASU to all Seminars and lectures of jazz are
16 DESIRE—Bob Dylan—Columbia PC 37 FA;lEILIY()E;QIIEUNION o) prom )Lli(tn ‘recgrtis L\:;lh bth‘i Lsalr]nc student union boards, concert com- being included with the music, with
33893 —0'Jays— ¢ cords ¢ same B [fos A . } . e ~fl 7 .
5 R G R SRS Philadelphia International PZ song on both sides. but come from mittees, lulure“l')oards. cultural or stopovers pegged for Egypt. Iran,
33807 ‘ o . ganizations. coffee houses and other Jordan, Kuwait. Pakistan, Syria and
John—MCA 2163 regular stock.” Tartol emphasizes. - : :
18 THE BEST OF CARLY SIMON— 38 ENDLESS SUMMER—Beach Boys— The Feveml ARe U lied bv the student entertainment orgamzzl— Turkey.
Elektra 7E-1048 Capitol SVBB 11307 ceores are supp ¥
19 RED OCTOPUS—Jefferson 39 NUMBERS—Cat Stevens—A&M SP manufacturer. - - -
Starship—Grant BFL1.0999 4555 Promotional ideas such as the Old'TIme M“Slc For Penns Ivanlans
20 SEDAKA'S BACK—Neil Sedaka— 40 BACK HOME AGAIN—John mailings are part of an overall plan
Rocket 463 Denver—RCA CPL1-0548

to increase the firm’s growth in 1976
by 20%. Tartol says. Other ideas for
growth include trade advertising
and personal contact, with Tartol
traveling the Michigan. Wisconsin,
lowa and Indiana arca to mect oper-
ators, and sell them on the com-
pany’s services.

In separate mailings to 50% of his
operator accounts, Tartol makes up
packages of singles directed to juke-
box play for the particular account.
“It took 25 vears of experience to

PHILADELPHIA—Montgomery County Community College in subur-
ban Whitpain Township near Ambler. Pa.. will stage the first Philadelphia
Bluegrass and Old-Time Music Festival Friday and Saturday, March 5-6. The
festival will be produced by the Philadelphia Folksong Society. which stages
the widelv acclaimed Philadelphia Folk Festival in late summer each year.

More than 65 musicians and singers are expected to be on hand during the
festival which will be held on the college campus. Already signed for the event
are the Highlands String Band. Del McCoury and the Dixie Pals, Tex Logan,
the Hot Mud Family and the Southern Mountain Boys,

While interest in the bluegrass genre has been steadily growing in the hin-
terlands hereabouts, this is the first full-blown bluegrass venture in the shadow
of a metropolitan area. The two-day festival program will include evening
concerts, daytime workshops and square dancing sessions.

A Songwriters’ Forum In L.A.

LOS ANGELES—"The A-Side Single Syndrome™ is the subject for discus-
sion Feb. 3 at a songwriters’ forum sponsored by Song Registration Service at
the Holiday Inn in Hollywood.

Participating speakers will inctude Bud Dain. vice president in charge of
publishing. Garrett Music: Carolyn Ruskin, writer and editor. and Peter Alsop
and Danny Moses, singers and songwriters.

Al Schlesinger. authority on copyrights and music contracts, tees a series of
four lectures Feb. 21 under auspices of SRS and a series of four Saturday
workshops for new songwriters will be launched Feb. 7 under Moses™ direc-
tion. Offices of SRS are at 6381 Hollywood Blvd.. Los Angeles.

{Continued on page 57)
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WB Soul,
Jazz Acts
To Beacon

By JEAN WILLIAMS

LOS ANGELES—Many of the
top soul and jazz performers on
Warner Bros. Records and its affil-
iated labels will appear in concert at
New York’s Beacon Theater in a
series of four evenings of “Califor-
nia Soul” from Feb. 26-29.

Artists participating in the serics
include Ashford & Simpson, Alice
Coltrane, the First Choice, Graham
Central Station. Leroy Hutson. the
Impressions, Al Jarreau, Rahsaan
Roland Kirk, Davie “Fathead”
Newman, David Sanborn, the
Staple Singers and Dionne War-
wicke.

The first three nights will be de-
voted to the soul artists of WB and
Curtom Records, while the final
night will see a six-hour presentation
showcasing the label's renewed in-
volvement in the jazz field.

* *  %

“Soul Train™ boss Don Cornelius
isembarking on an acting career. He
will star in “Journey To Nowhere,” a
Fred Williamson film production.

* * *

Jazz singer Sylvia Simms has re-
signed with Atlantic Records. with
an LP due shortly. Simms. who first
signed with the label in 1951. fol-
lowed by Columbia and Decca Rec-
ords, is currently appearing at the
Carlyle Hotel in New York. She is
combining the works of older stand-
ard composers with the new contem-
porary writers.

* * *

Wendell Bates, national r&b pro-
motion director of London Records,
and Bob Craig. West Coast regional
promotion, resigned their positions
effective Friday (6).

Bates charged the label with “lack
of a black in executive control in the
a&r department, which eliminates
forceful directions and the com-
pany’s ability to gain good black
product in that department.”

* * *

Rod McGrew, who resigned his
position as general manager/pro-
gram director of KJLH, Los Angeles
in September 1975, returned to the
post Jan. I5.

All problems between station
owner John Lamar Hill and
McGrew have been resolved. it was
said.

KJLH presently sports an MOR
soft jazz/pop format.

“We will also inttiate more com-
munity and industry awareness.”
says McGrew.

The station has recently under-
gone personnel changes. Lawrence
Tanter. co-music director: Steve
Jackson, air personality, and Marvin
Cherry. DJ, are no longer with the
station.

King Oliver has been upped to
music director and DJs Ted Terry
and Tony Valdez have joined the
staff.

Tony Jones hosts the 6-10 a.m.
show followed by Terry 10 a.m.-2
p.m.. McGrew 2-6 p.m.. King Oliver
6-10 p.m.. Langley Patterson 10
p-m.-2 am. Tony Veldez 2-6 a.m.
and Dick Lawrence weekends.

* * *

Remember . .. we’re in communi-
cations, so let’s communicate.

N
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2% 26 8 QU'ET STORM—Smokey s (8 Curtis. ). Flippin), Event 227 (Polydor) (Irving/WEP. BMI/Almo/Preston. ASCAP)
mtRobl;‘s(an,nR.[ J:;g;)P,)Tamfa 54265 o |l Ui me?g”THE TR (TS L 92 | 94 3 ?IMME SOME (Of Your Love)—Norma
otown ertam, enkins
: ) 5065
42| 5| FROM US TO YOU—Suis (Spider Man)—Ramsey Levis oo Mo
ﬁ (K. Burke, C. Burke Jr.), Darkhorse 1005 (AGM) (C. Stephey, M. Stewart, D. Raheem). Columbia 93 (96| 2 SEXY WAYS—PRETTY
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(HW. Casey, R Flngch)‘ TK 1016 %Pxff;s&eﬁ;", Demes,-gn R Randoiph), Little City 10102 (Little City, BMI)
(Sherlyn, BMI) (an Mcf}oya’BriI::aBMl) 94 | 98 2 TRY TO HOLD ON—Bobby Moore
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S F I N EDTHGRIDU 6 |75 | 7 | THANK YoU BABY FOR 100 TRAIN CALLED FREEDOM
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(Gambi, BMI)

LOVING ME—Quiclest Way Out
(W King), Philly Groove 8163
(Warner Bros.) (Silk, BMI)

South Shore Commission
(B. Sigler, R. Tyson), Wand 11294 (Scepter)
(Mighty Three, BMI)




General News

IMPULSE SHIFT

LOS ANGELES—Impulse. the
predominately avant-garde jazz la-
bel. is expanding into pop-oriented
jazz. according to Esmond Edwards.
the label's general manager.

He explains that the label’s new
contemporary music will be mer-
chandised as pop product and chan-

Criss, coming out of the bebop
area of the *50s will now deal in com-
mercial jazz.

“We may alienate some jazz pur-
ists. but artists want to have their
records accepted and that is re-
flected in sales.” says Edwards.

“Our records will now have a

Label Widens Jazz Concept;
No More Avant-Garde Accent

“There are a lot of these musicians
around. and there is a market for
them.” he says.

He admits these acts will not sell
as many records as pop artists,
“But,” he says, “they are consistent
sellers.

“There is a rapidly growing fusion
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neled in that direction. broad appeal while at the same time of music today, and it's becoming in- E | ASIR PerformerLPs registering ©
A new album cover concept is also we intend to keep our credentials in creasingly d_ifﬁcult to place a label S | weatest proportionate upward prog: 3
on the agenda. Cover will now be producing jazz.” on any music.” T B | 5| et IR
glossy, which has not been a policy Impulse is accepting new artists, In addition to moving into the dis- (x| g | MM (x| | ME
& o . g . . 2 | g | g | Adist, Label & Number o| 5|8 Artist, Label & Number
in the past, he explains. but only those who are flexible, and cos to expose product, Impulse acts E | 8|2 (oist Laben) E| S| 2 | (Dist. Label)
Edwards says glossy covers will not fixed in any one musical area. will for the most part work concerts.
draw attention to the LPs. However, Edwards declares he is looking to “Because of the country’s eco- 1|3 (10 | GRATITUDE 32| 25| 13| MAHOGANY/
the label will not become involved sign musicians who come from big nomic situation, acts often cannot Earth, Wind & Fire, ORIGINAL SOUNDTRACK
again with double jackets. bands, such as Count Basie’s. work nightclubs because these clubs Columbia PG 3363¢ Diana oss; Motoun M6 856 31
_ Ed;vard?1 clitc;)s ISUdCI; new Lartists cannot pay the acts enough. Con- 2|1]10 WAlI(dEMUIP E&VEhRY:ODNY 33| 36| 6| TOGETHER
signed to the label as Gloria Lynne, certs pay more. Harold Melvin & the Blue Notes George & Gwen McCrae,
Sonny Criss, John Handy and $22_95 Jazz “I find that small, intimate jazz (F’Er';llzgecm';;l’;‘)' Pz 33808 L2606l qK)
Jimmy Ponder as the first acts to fall . rooms are dying out, therefore most 34| 32| 21| SAVE ME
into the commercial category. BOOk ReVIsed acts are now depending on concerts. 3 | 2 |11 | RUFUS FEATURING Silver Convention, Midland
And R - d But we will try to hit all avenues,” f[::;AAKBACDK;:N International BKL1-1129 (RCA)
eissue saysEdwards. JEAN WILLIAMS I I o [ e
® ) NEW YORK-—-Due to public T e Gladys Knigh & The Pips, Buddah
|Sco Ix requests, Esquire Magazine and p - ﬁ BDS 5639
Thomas Crowell publishers have is- N BI B k 5 | 3 |11 | FAMILY REUNION 47| 3| GET OUTA MY WAY
, _ sued an updated and revised version ew ues 00 T sl ermation! B2 Houston Person, 20th Century/
® Continued from page 30 of the “World Of Jazz.” (ORI, Westbound W 219
ment these days is “Salsa Disco” by Luis Rami- This $22.95 hard-cover book has Bv Neﬂ & cnllllﬂr 6|6 |12 | FEELSSOGOOD ~~ |37041| 4| FINGER LICKIN' GOOD
rez (Cotique). That MOR sound that a growing been off the market for years and it « " T LERU [l LT 6] B Dennis Coffey, 20th Century/
. > ) . 7 NEW YORK—*“Blues,”” a new (Motown)
number of labels is releasing to pick up “good remains a welcome addition to any book written and prolifically photo Westbound W 212
ic” ai i i i i i i B 7 | 8 |17 | LOVE TO LOVE YOU BABY
music” airplay is there, with lush sounding jazz book collection. Not only is the graphed by Robert Neff and An- Doz Summer. Oreis O0LP 5003 38| 35| 10| SHAME ON THE WORLD
strings and a nice laid-back rhythm for a floating text expertly written by Leonard : The Main Ingredient, RCA APL1-1003
is di 2. thony Connor should arouse atten- (Casablanca) e gredient.
effect. The label has also put this disk on a 12 Feather, Dan Morganstern, Nat . . h
inch DJ copy. Hentoff and Leonard Bernstein, tion from any enthusiast of this 8 | 9| 8 | RATTLESNAKE ﬁm HE'S A FRIEND
The Penny McClean “Lady Bump” LP is now among others, but the photography musical genre. These two journalists Ohio Players, 20th Century/ Eddie Kendricks, Tamla 6343 Sl
available'in Germ_any on Jupiter, and wjll be re- and art are very well done. Brilliant Eiive taken t(}ile real w0r111d of thg Westbound W 211 (Motown)
Igased this week n Qa[lada on Columbla. Atlan- photography and art b)’ people like ues men an womer}, qt ome an 9 (10 (13 | WHO | AM 40| 43 11| HOT CHOCOLATE
tic, reportedly, is aiming to release it domes- at work, and made it into a full- David Ruffin, Motown M6-849 S1 Big Tree BT 89512 (Atlantic)
. . ' X Charles Stewart and Ben Shahn
tically sometime next month. While the Atlantic S S ——— length documentary book.
disk will have a long version of “Lady Bump,” fy page. Although candid photography 10 {12 125 | HONEY 41| 44| 13| DRAMA V
; o aning will ofick wi The only real change from the . . : Ohio Players, Mercury SRM-11038 Ron Banks & The Dramatics, ABC
the Jupiter and Columbia copies will stick with o . . dominates, the text is also appealing, (Phonogram)
: : original verison is that the color art - : g ABCD $16
the shorter take. Including the title song, there . 1t is written in paragraph quotation
are nine cuts on the album, with the honors go- plates are printed as part of the page, form instead of as a narrative. 11 | 7 |14 | MAKING MUSIC ﬁ 53| 2| CONFESSIN' THE BLUES
ing to “Smoke Gets In Your Eyes” (6:03) and instead of being inserted. . The authors have captured the EITE e (T (AR ERL Esther Phillips, Atlantic SD 1680
:Dewl Eyss,” The latter song sounds a lot tike t Cf;fel?rge [SIl(mor:h anq hlslre(iyltglon many blues people in candid ways. ﬁ 19 |27 | INSEPARABLE w ol 8 R
“Save Me” by Silver Convention, which McClean f ad dave'tl? ‘[Cnf forlg(;qa edi :_on. and have even included some of the Natalie Cole, Capitol ST 11429 Fatback Band Event £V 6305
is a member”of. Overall, the albl_Jm carries the oaded with its facts and interesting more obscure Chicagoans like Lon- 13 113 126 | ke ano (Polydor)
Lady Bump" sound, and f you like Silver Con- stories, and provided an update of .
. ) . . nie Brooks and Kennard Johnson. THE SUNSHINE BAND 44| 40| 8| KicKIN'
vention, you should turn on to this one. top current jazz artists.JIM FISHEL s : % 603 KiC
In addition, most of the big names Mighty Clouds Of Joy, ABC/Peacock
ABCD 899

are also presented like Buddy Guy,
Junior Wells, Luther Allison, B.B.
King, Big Mama Thornton and
Freddie King, among others.

MUSIC MAESTRO PLEASE
Love Unhmited Orchestra, 20th
Century T 480

YOU GOTTA WASH

ri»|s
' (R

A ‘MIXER’ OPENER

Gospel Radio Seminar Set

[T LET THE MUSIC PLAY
Barry White, 20th Century T 502

Herein lies the only real pitfall of YOUR ASS 46| 48| 10| FALLIN'IN LOVE
" the book. It is hard to understand Redd Foxx, Alantic SD 18157 ';;T:;;’"F;;":o;“”k iyl
FOI’ NaShV||Ie May 14'1 5 why several acts like Doctor John 16 |17 |13 | MOVIN' ON
and white Chicago musician Bob Commodores, Matown MG-848 S1 47| 50| 3| MARCHING IN THE

STREETS
Harvey Mason, Arista AL 4054

TONIGHT'S THE NIGHT
Shadybrook SB 33001

NASHVILLE—A “mixer” will
precede the 1976 Gospel Music Ra-
dio Seminar scheduled for May 14-
15 at the Airport Hilton Inn, accord-

ing to Neil Newton, chairman of the
event.

The event is planned for May 13
to enable gospel broadcasters to get
better acquainted with the people

Riedy are also included, since their
comments do very little to broaden
the knowledge of the reader.

Other than this small objection,
“Blues,” published by Boston’s Da- 181112

ARCHIE BELL & THE
DRELLS
Tsop PZ 33844 (Epic/Columbia)

PLACES AND SPACES

w

48 | 51

e e s ey I Godine Pualahem o2 el e oo (o 8| 2| o o
0 / able source book to anyone inter-
Disco Breakout! phase of the gospel field. There will ested in knowing more about the 19 (15 | 10 | TRACK OF THE CAT ﬁm GLADYS KNIGHT & THE
EARL KING be no additional charge. men and women who performed this ",)v'a"":]’: :’fo’s"'g‘se . PIPS GREATEST HITS
(CONNELLY) The seminar starts on Friday with  art form through the years. ﬁ D (S ERE
“ s workshop sessions throughout the The book is published in hard and 26 | 7 | NEW YORK CONNECTION 51| 24| 11| THAT NIGGER'S CRAZY
Make Up Your Mind day and continuing with sessions on soft cover with the latter selling for 10 &7, (B KD (LI Richard Pryor, Reprise MS 2241
b/w various phases of gospel radio dur- $7.95. JIM FISHEL 21 (14 |18 | LET'S DO IT AGAIN/ (Warner Bros )
“Don’t Let Me Go”’ ing the day Saturday. A closing ban- ORIGINAL SOUNDTRACK 52| 54| 6| | LOVE THE BLUES, SHE
Maycon # 114 quet featuring three or four new gos- g”:.‘: Sé’;fegso';"(hwct’"'s ;‘g:')‘e'd HEARD MY CRY
_ pel acts will be held. No Allied Change ariom arner B George Duke, BASF/MPS MC 25671
A special committee headed up by 9 22 (16 (12 [ YOU (udcicell)
REVEREND Jim Black is working on the agenda NEW YORK—Allied Artists Mu- prtha Fankin, Atantc S0 18151 | 53| 37| 14| JOURNEY TO LOVE
BAHHY E CONNELLY; for the weekend. sic, a wholly owned subsidiary of Al- 23 |18 | 9 | WHEN LOVE IS NEW Stanley Clarke. Nemperor NE 433
. S Registration fees for the fourth lied Artists Pictures, continues as a Billy Paul, Philadelphia Infernational (Atlantic)
Gospel Sermon annual seminar are $30 for the wholly owned entity following the PZ 33843 (Epic/ Columbia) 54|57 2| BAD LUCK
“Jesus in the Temple broadcast media and $50 for others formation of Allied Artists Indus- ﬁ 30 | 4 | BOHANNON Atlanta Disco Band,
t 1 2 Y f A 79 in the gospel music industry. Addi- tries. Dakar DK 76917 (Brunswick) Ariola America ST 50004 (Capitol)
a ears ot Age tional information and registration
Maycon LP 1001 : fe 33| 4| HOT 55| 58| 2| MY KIND OF JAZZ
Yy
’ ] blanks may be obtained by writing S T L A James Brown, Polydor PD 6059 Part 3
These stations are with us! to Gospel Radio Seminar, P.O. Box ummer 10 L.A. ﬁ g S G T Ray Charles, Crossover CR 9007
WDAS WIDU WEUP 912, Nashville, 37202. The seminar LOS ANGELES—Due to the suc-
WHAT WSOK WIBB ; o e Isaac Hayes Movement, Hot Buttered | 56 | 45 | 1
MIREN OO DR is sponsored by the Gospel Music cess of Donna'Summer s single and ss.fsl Aaacygsezfv(e;\'gecr)‘ o fuersd | 5 ! :}rislsLA FR\E&EI?I!Q .ﬁﬁfﬁ?ﬂf 74
WGOK WPAL WGOV Assn. album, both titled “Love To Love 33845 (Epic/Columbia)
WYAZ WSRC WTMP You Baby,” on Casablanca Records 27 |27 | 11 | CITY LIFE
wQIC WLLE WMBM . > ’ Blackbyrds, Fantasy F 9430 57| 52| 4| FREE TO BE MYSELF
WSDR-FM  WOIC WEAS-FM . she is leaving Germany after a five Edwin Starr, Granite GS 1005
KZEY WOKJ WEEN 15 For MBA Music year residency to make her home in 23 |31 | 5| SHOWCASE ‘
WAW W wroy NEW YORK-MBA Music cele-  L0s Angeles. Spers, ol ST 11465 5| 60| 3| THE BLUES BUSTERS
o A~ WEAL brated its 15th anniversary in Jan- 29 (21| 9 !ITE ISé\Zlgsgtlll. ORCHESTRA I & Bz Expllar S HA
3 g uary. Firm specializes in music for : aisou 59| 39| 8| DON CORNELIUS PRESENTS
Call or write for DJ’s. commercials. Firm is headed by RlnLew TO AVI ﬁ 38 | 2| MYSTIC VOYAGE THE SOUL TRAIN GANG
MAYCON RECURDS Marc Brown whose staff includes LOS ANGELES—American Va- Roy Ayers Uniguity. Polydor PD 6057 Soul Train BVL1-1278 (RCA)
5306 W. Columbia Ave. Donna Donelli, creative director; riety International has signed Rin- 31 |28 | 10 | HOUSE PARTY 60 | 42| 18| VISIONS OF A NEW WORLD
Phila., Pa. 19131 Ricard Simon, corporate secretary Lew Productions to a long term con- Temptations, Gordy G6 97381 Lonnie Liston Smith, Flying
(215) 877-8760 and Shirley Walker, sales-produc- tract. The agreement calls for two (Matown) Dulchman BDL1-1196 (RCA)
tion director. albums a year from RinLew.
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CONSTRUCTION NO PROBLEM

Predicts Top Gross
For Hall & Museum

NASHVILLE—Despite an up-
coming two-to-three week period
when the Country Music Hall of
Fame & Museum will be closed by
construction. officials still predict a
record-setting year for the popular
tourist facility.

“I'd guess that we'll enjoy a 5-10%
increase this year,” predicts Bill
Ivey, executive director of the Coun-
try Music Foundation. Averaging
nearly 10,000 visitors a day. the Hall
of Fame & Museum attracted
352.260 in 1975—the highest attend-
ance in its eight-year history.

Construction continues on the
$1.1 million expansion project that
will double the size of the facilities.
When the exterior is completed—
perhaps in September or October—
the museum will be closed. walls will
be knocked down and the old and
new buildings will be linked.

“We've been running close to ca-
pacity.” Ivey notes. “We've got 7.000
square feet of museum area—the ad-
dition will take it to 16.000 square
feet of public area.” Target date for

A Brand New Star Is Born . . .
And he has a new smash single . . .

ALBERT YOUNG EAGLE

“*Congratulations”
b/w
“It's All Over Now™’

on

Little Richie Records

National Promotion:

LITTLE RICHIE JOHNSON

Box 3
Belen, New Mexico 87002
a/c 505 864-7441

Distributed by:

SOUNDS OF
MUSIC DISTRIBUTION

Box 3
Belen, New Mexico 87002
a/c 505 864-7441

the opening of the new addition is
June 1. 1977.

Ivey is enthused about two recent
trends—an increase in the off-the-
street trade and a greater percentage
growth in the off-street trade and a
greater percentage growth in the off-
season. “We had just a small in-
crease in group tour business. but a
big increase in off-the-street traffic
last year. Since about 50% of our
business has been tours, this is a
good trend for us.

“We are now showing our greatest
percentage growth in the off-season,
gaining a 20-25% increase. It's an in-
teresting phenomenon. This Janu-
ary has been up more than 20% over
last January. And January is tradi-
tionally our poorest month. Either
more people are traveling in winter
or Nashville has become a winter
stopping off place or tourist spot.”

GERRY WOOD

Opryland Sued
By Set Artist

NASHVILLE—Set designer
Gayle Aaglan has filed suit against
the Opryland complex, claiming she
was “blacklisted” when, after a dis-
pute over back pay, letters were al-
legedly sent to her local union re-
questing that she “not be given any
future assignments to the Grand Ole
Opry and/or Opryland Produc-
tions.”

The suit against the NLT Corp.,
National Life And Accident Insur-
ance Co., Opryland Productions,
WSM, Inc., William C. Weaver, Bob
Kimbro, James Stanley and Bill
Turner asks for a total of
$500,711.04 in damages and back
pay.
The $711.04 in back pay was due
for her work on a set for a show pro-
duced at Opryland by a California
production firm.

Ferguson & Troupe

Honored In Gotham

NASHVILLE—An appreciation
night has honored Troy Ferguson,
his wife Sue Smith and their band,

the Country Gentlemen, at -

O’Lunney’s Country Music City in

New York. (Continved on page 41)

Country

New Zealand
Fans Like
Us—Pride

By LORRAINE BLASOR

SAN JUAN—“Country music is
spreading throughout the world. |
just got back from New Zealand and
the response was fantastic. People
abroad have hearts and minds just
like us. Our music is the music of the
people.”

That is Charley Pride speaking.
Pride, here recently for the quarterly
board meeting of the CMA says
country is the music that “shows
most compassion for one’s fellow
man.

“Country music, like blues and
gospel, has sincerity,” Pride says.
“Sincerity is what makes music
great. We can do what the pop musi-
cians do. but they can’t do what we
do because the sincerity isn’t there.
You can’t fake sincerity.”

With 12 gold albums to his credit
(in 11 years in the business he has
made 22 recordings), Pride may well
boast that “I used to be the only Ne-
gro country music star. Then I was
the only colored country music star.
Now I'm the only black country mu-
sic star.”

But then later he adds: “I'm not
hung up about being black. I'm me,
Charley Pride, and I sing American
music for Americans.”

Black Influx Rises
In Country Capital

NASHVILLE—More and more
black artists are seeking out the ma-
terial, producers, musicians and stu-
dios that Nashville has to offer. In
the past year such artists as Joe Tex.
Paul Kelly, the Pointer Sisters,
Bobby Blue Bland. Millie Jackson
and Dobie Gray have recorded here.

Nashville’s first black studio
opened late last year, C-Era Studio,
and the first black-owned label,
Piedmont Records, moves here from
New York this month. The initial re-
lease “Here We Go Girl. Lovin’
Again,” by Dillard and Johnson.
will be followed by an album
“Gangsters.” Release date is sched-
uled for the middle of February.

The actual physical move here in-
volves more than just a label as Pied-
mont Records falls under the um-
brella of Walkie Enterprises, which
includes the label. Dillco Music and

Codill Productions. The Walkie
Group is headed by president Co-
dell Griffin and vice president Clin-
ton Moon, who also serves as general
manager.

The “Gangster” LP was recorded
at Sound Shop Studios and Pete’s
Place here and mastered at Master-
phonics Studios. “We wanted to be-
come totally involved with the
Nashville sound,” says Moon. “We
used Bottom & Co., a local soul
group as the rhythm section and all
local musicians and backup. We are
looking forward to our move here
and becoming totally involved with
the music community and the many
opportuinities Nashville has to of-
fer.”

While the initial product is disco-
oriented. Moon says they do not
plan on concentrating on disco
product alone.

Agents Find Bookings Up

® Continued from puge !
indication as to what the future
holds. then we can only expect great
things in 1976.” notes Dick Blake,
president of Sponsored Events, re-
porting the firm grossed more than
$100.000 on a recent three-day tour.
“With the Statler Brothers,
Tammy Wynette and Ronnie Mil-

Wagoner Curtails Activities

By GERRY WOOD

NASHVILLE—Porter Wagoner is
curtailing his road appearances, ef-
fective immediately, and disbanding
his entire road show, including his
band the Wagonmasters and come-
dian Speck Rhodes, after deciding to
spend more time in other aspects of
his show business career.

The “Grand Ole Opry” star will
remain active in all other phases of
the music industry. A veteran of 25
years in the music business,
Wagoner will continue his syndi-
cated television show, his “Opry”
appearances and production of
Dolly Parton’s recording sessions.

Wagoner and Parton own Owepar
Publishing Co., and Wagoner plans
lo continue managing the affairs of
Owepar and Fireside Recording
Studio.

The RCA recording artist will
concentrate heavily on his own

DJ’S LISTEN TO THIS!

A trucker’s song with a
different story. It starts
out slow, but when it shifts
into gear it's got one heck
of a surprising ending.

“GEARJAMMERS
HELPER”

GREG ALLEN

Exclusively on W W RECORDS

A Division of Worldwide Films, Inc.

Distributed by NATIONWIDE SOUND
P.O. Box 1262 Nashville, Tn. 37202 (615) 242-2471

WW #1000

recording career and writing. Last
year he logged 568 hours in the stu-
dios of RCA alone. and he notes that
the increasing amount of time spent
in production work plays a part in
his decision to restrict road engage-
ments.

“Wagoner, who is 43 years old., is
much too young to retire altogether
from the music industry, but he must
curtail some of his activities and de-
mands placed on his time.” says Top
Billing Agency president Tandy C.
Rice Jr. “We will continue to main-
tain his long-established working
relationship with Top Billing in lim-
ited personal appearance areas, not
to exceed 10 per year.”

Noting Wagoner was the first act
to join Top Billing when it was
formed 10 years ago. Rice com-
ments, “We continue to hold him in
the highest regard and extend to him
our best wishes for his continued
success and well-being in his future
plans.”

Wagoner's plans include a more
active role in promotion for the
“Grand Masters Fiddling Cham-
pionship™ contest which he helped
organize. The event has become one
of the major features of annual Fan
Fair activities.

3-Day Gala At
Paseo del Rio

SAN ANTONIO—Paseo del Rio's
annual Great Country River Festi-
val will be held Friday through Sun-
day (6-8).

The three-day salute to country
entertainment sponsored by the
Paseo del Rio Assn. in conjunction
with KKYX, will feature continuous
live entertainment on three stages on
the downtown River Walk.

More than 20 Nashville recording
artists and a dozen area country
bands have been signed to appear at

(Continued on page 39)

sap—all featured attractions in
shows held in Greenville, S.C..
Charlotte, N.C. and Norfolk, Va.—
we had sellout crowds every night.”

“It was Tombstone City this time
last year,” advises Tandy Rice. presi-
dent of Top Billing Agency. “It’s not
that bad now. Although a lot of big
promoters aren’t buying as much,
there have been more smaller pro-
moters booking more dates.”

Though January usually repre-
sents the dog days of the booking
business, Rice exudes enthusiasm
for 1976. “We have more positive
black ink on the books now than at
any time in the history of the com-
pany.”

“There was a spell in late Novem-
ber and December when things were
very slow.” reports Bob Neal, man-
ager of the Nashville office of the
William Morris Agency. “Now it
looks like it’s moving again. Our
January was slightly ahead of last
year’s. And this should be another
good, solid year.”

“It looks like the business has bot-
tomed out and is on an upward
line,” Neal notes. “Some of the pro-
moters are a little slow in putting
their things together, but there are
other promoters coming along. Fora
while promoters seemed to be very
reluctant to make advance commit-
ments.”

With such acts as Jimmy Buffett
and Dick Feller, Don Light Talent
leans heavily on campus bookings.
Since many state-supported schools
depend on tax dollars for program-
ming money, the economy has a ma-
jor influence on the quantity and
quality of their shows.

“Lots of the schools are confident
that they’'ll get back some of the
money they lost last year.” Light
comments. “We feel good about
both on-campus and off-campus
bookings. Our spring looks very
good.™

“We're doing better this January
than last.” savs Buddy Lee. head of
Buddy Lee Attractions. “One prob-
lem is that we're not getting as many
package shows as there used to be.™

Improved boxoffice and bookings
are two bright aspects of January
over a year ago, according to Lee's
assistant Jerry Rivers. “The public is
responding well.” Rivers observes.
He cites recent concerts by Billy
ThunderKloud and Danny Davis.
“One production company that set
up about 10 Davis shows this period
last year is now setting up about 20.
We think the year in general is going
to be very good.”
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+ Star Performer—LPs registering proportionate upward progress this week.

é E =s TITLE—Artist, tabel & Number (Distributing Label)

1 1 |13 | BLACK BEAR ROAD-C.W. McCall, mom m3c 5008

2 3 9 | THE HAPPINESS OF HAVING YOU-Charley Pride, Rca apL1 1241

3 | 2 |17 | PRISONER IN DISGUISE-Linda Ronstadt, Asylum 7€-1045

4 | 5 | 8 | OVERNIGHT SENSATION—Mickey Gilley, Piayboy PB 408

5 4 |13 | NIGHT THINGS —Ronnie Milsap, Rca APL1-1223
ﬁ 13 | 5 (Lr’(r)'!rggzg)T A SONG IN MY HEART-Johnny Rodriguez, Mercury SRM 1-1057

7 | 6 |17 | CLEARLY LOVE-Olivia Newton-John, mca 2148
ﬁ 20 | 3 | THIS TIME I'VE HURT HER MORE THAN SHE LOVES ME—Conway
Twitty, mca 2176

9 | 7 |16 | WHAT CAN YOU DO TO ME NOW-Willie Nelson, rca APL1-1234

10 | 8 |16 | ARE YOU READY FOR FREDDY—Freddy Fender, ABC/Dot DOSD 2044

11 | 11 |15 | ROCKY-Dickey Lee, rca APLI-1243

12 9 |26 | RHINESTONE COWBOQY—Glen Campbell, czpitol sw 11430

13 |14 9 | UNCOMMONLY GOOD COUNTRY—Dave Dudley, United Artists UA-LASI2 G
14 |10 |19 | WINDSONG—John Denver, Rca APLI 1183

15 | 16 |10 | SOMEBODY LOVES YOU-—Crystal Gayle, united Artists UA-LA 543 G

16 |12 |42 | BEFORE THE NEXT TEARDROP FALLS—Freddy Fender, ABc/Dot DOSD 2020
17 |15 9 | GORD'S GOLD—Gordon Lightfoot, Reprise 2rS 2237 (Warner Bros)

i8 |21 8 | BARBI BENTON—Barbi Benton, piayhoy B 405

19 | 19 |11 | TODAY | STARTED LOVING YOU AGAIN—Sammi Smith, Mega MLPS 612 (PIP)
ﬁ 27 |12 | COUNTRY WILLIE-Willie Nelson, united Artists UA-LA410-G

21 | 24 8 | COWBOYS AND DADDYS—Bobby Bare, rca ARL1-1222
ﬁ 32 2 | ELITE HOTEL-Emmylou Harris, Reprise MS 2236 (Warner Bros)

23 |25 | 3 | HANK WILLIAMS, JR & FRIENDS—mcm M35 5009

24 | 26 |10 | TOGETHER—Anne Murray, Capitol ST-11433

25 | 26 |18 | GREATEST HITS, VOL. 2—Tom T. Hall, SRM-1-1044 Mercury (Phonogram)
ﬁ 44 | 2 | LOVIN' AND LEARNIN'-Tanya Tucker, Mca 2167

27 | 31 |27 | THE BEST OF THE STATLER BROTHERS, Mercury SRM-1-1037 (Phonogram)
ﬁ 38 | 2 | THE VERY BEST OF RAY STEVENS— Barmaty BR 6018 (Janus)

29 |17 |16 | GREATEST HITS—Don Williams, ABC/Dot DOSD 2035

' 30 |18 |34 | REDHEADED STRANGER-Willie Nelson, Columbia PC 33482
31 | 22 |31 | DREAMING MY DREAMS—-Waylon Jennings, Rca APL11062
ﬁ 42 | 2 | THE BLIND MAN IN THE BLEACHERS—Kenny Starr, mca 2177
33 [ 33 | 4 | RED HOT PICKER-lJerry Reed, Rrca APLI-1226
ﬁ m WANTED: The Outlaws—Waylon Jennings, Willie Nelson, Jessi Colter,
Tompall Glasor, Rca APLI-1321

35 | 37 | 5 | COUNTRY GOLD-Danny Davis & The Nashville Brass, rca ApLI-1240
36 | 39 5 | ODD MAN IN-Jerry Lee Lewis, Mercury SRM-1-1064 (Phonogram)

37 | 30 | 14 | SINCE | MET YOU BABY—Freddy Fender, GRT 8005 (Janus)

38 [ 23 | 8 | WHO'S TO BLESS—Kris Kristofferson, Monument P2 33379 (Epic/Columbia)
ﬁ m JESSI—Jessi Colter, Capitol ST-11477

40 | 83 3 | SUPERBOW-—Vassar Clements, mercury SRM 11058 (Phonogram)
ﬁ 49 |12 neoL"EgnggLE: New Testament—Statler Brothers, Mercury SRM.1.1052

42 | 28 7 | JUST OUT OF REACH—Perry Como, Rca APL1-0863

2 43 | 41 8 | HARPIN' THE BLUES—Charlie McCoy, Monument K2 33802 (Columbia)

44 | 34 8 | SAY | DO—Ray Price, ABC/Dot DOSD-2037

45 | 45 | 3 | HOW GREAT THOU ART—Guy & Ralna, Ranwood R-8148

46 EVERYTHING LEADS BACK TO YOU-Slim Whitman, United Artists UALAS13.G
47 \ SOME DAYS ARE DIAMONDS—Dick Feller, asyum 7€-1044

48 | 36 | 18 | STACKED DECK—Amazing Rhythm Aces, ABC ABCD 913

49 | 40 | 23 | LOVE IN THE HOT AFTERNOON—Gene Watson, Capitol ST 11443

50 THE NIGHT ATLANTA BURNED-Atkins String Band, rca APLI-1233

NASHVILLE—Jim Vienneau,
newly appointed a&r director of
Polydor/MGM’s Nashville of-
fice (see Executive Turntable),
returns to the label he left two
years ago, and he has plans to
make it a major force on the
Nashville label scene.

“We'll be developing a nice
country roster,” Vienneau com-
ments. “We'll also be keeping an
eye out for hot masters kicking
around. I'll be producing a few
artists myself and utilizing inde-
pendent producers for other art-
ists.”

Referring to his previous stint
at MGM, Vienneau adds. “It’s a
whole different ball game-—a
much tighter ship than it used to
be. They're really getting organ-
ized.”

Country

MGM’s Vienneau
To Upgrade the Label

Vows

After leaving MGM, Vien- %
neau worked with a production
company, then headed the re-
cently shuttered 20th Century
office in Nashville. "

He plans to bolster MGM’s
roster with some of the artists
freed by the 20th country demise
that left such singers as Billy
ThunderKloud, Margo Smith,
Lois Johnson, Ben Reece,
Tommy Cash and Fiddling
Frenchy Bourke looking for new
labels. “I'd like to get four of
these artists who were successtul
on 20th.”

The MGM slate includes
C.W.McCall. Ava Aldridge,
Hank Williams Jr., Robert Allen
Jenkins, Tompall Glaser, Jerry
Wallace and Guv Shannon.

NN

Kenny Rogers’ Medicine

® Continued from page 20

solo career. “Sometimes it's harder
for an artist who has had a lot of hits
to get a hit than it is for a new artist.
Because there is something in the
ego of people who are in a position
to help. It’s more exciting discov-
ering new talent as opposed to say-
ing. *Oh, he’s got another hit.’
There’s just no personal satisfac-
tion.”

Displaying the enthusiasm of a
new artist. the veteran Rogers ea-
gerly watches his new career de-
velop. “It’s exciting for me to come

Cash Troupe Works
For Freedom Train

NASHVILLE—Train buffJohnny
Cash aided the rails again with a
benefit concert in Tempe, Ariz.,
Tuesday (27) for the American Free-
dom Train.

Cash, his wife June Carter, mem-
bers of the Carter and Cash families,
and the Tennessee Three performed
at Arizona State Univ. in a musical
salute to the bicentennial and the
Freedom Train.

Cash. known for his versions of
such train songs as “Orange Blossom
Special.” recently received an award
for a 1975 television special on
American railroads.

The Freedom Train is on a 20.000-
mile journey through all the 48 con-
tinental states.

to Nashville, put together a group lo-
cally that will travel with me. and
start over on a different scale—not
necessarily a less prestigious thing,
but a more economical and more
sensible approach.

“l would really like to get back
into the hit record thing. When [ was
producing myself, I started doing
songs | liked instead of songs that
were hits.

“The thought of making a bus
tour through the Carolinas is excit-
ing. I haven't done that in years.”

Co-writer of “Stranger In My
Place,” Rogers also senses a rebirth
of his writing skills. *In Nashville [
got the bug to really start writing
again. You have such a tremendous
outlet for your material here. The
most frustrating and devasting thing
for a writer is to be in a situation
where he’s writing songs he knows
are good but he has no outlet for.

“Here there are so many artists. If
one doesn't like it, there are many
others who could do it. And it’s a
question of being able to tind some-
one who will listen to your material
and say, “That’s pretty good except
you should change this. ..." Then
you can get excited about it again.”

Another Rogers song, “Mama’s
Waiting,” was originally written for
Merle Haggard when Rogers and
Haggard agreed to record a song by
each other. “I did ‘Today 1 Started
Loving You Again® and Merle still
owes me one,” Rogers laughs.

o

Promoter
Sued For
$325,000

NASVILLE—Civil suits totalling
$325,000 in damages have been filed
against local promoter Tom An-
thony for alleged fraud in producing
a record for Charles Hostetler and
Haven Cash Clark. two South Caro-
lina performers.

The pair charge that Anthony
misrepresented himself, saying he

was with a national record company. .

He allegedly contacted Hostetler
and offered to arrange a recording
session for him and Clark. Hostetler
borrowed $2.000 and paid it to An-
thony last February.

Anthony arranged for production
of the record and promised it would
be distributed nationwide, but it
never was, according to the suit. An-
thony claimed to be with Capitol
Records, but actually does business
as Tom Anthony Publications. The
suit also charges that Anthony told
Hostetler to call certain radio sta-
tions and thank them for playing his
record, but upon doing so, Hostetler
claims he was told they had never
heard of him or his record.

Plaintiffs Hostetler and Clark
have asked for $50,000 and $25.000
in compensatory damages respec-
tively, as well as $125,000 each in
punitive damages “to punish and
make example of the defendant and
others like him who deceive and de-
fraud unsuspecting songwriters and
performers.”

Anthony also is facing a criminal
charge of obtaining money by false
pretenses in connection with a simi-
lar suit filed by a Nashville song-
writer.

Fairchilds Join
Jim Ed Brown Act

NASHVILLE—Jim Ed Brown in-
troduced his new singing partners
the Fairchilds on the “Grand Ole
Opry” last week. The group consists
of three sisters, Renae, Treba and
Larisa, who are from Atlanta and
will be appearing on all dates with
the Brown Show.

The Cates, who were with Brown
for many years and are featured on
his new single. “Another Morning,”
are retiring from the road. All expert
fiddlers themselves, they plan on
concentrating on session work in
Nashville.

Brown and his band. the Gems,
along with the Fairchilds, are cur-
rently on a 10-day tour of the North-
west.

2 3-Day Gala At Paseo del Rio

® Continued from puge 36
the festival, accoring to Bill Rohde,
program director of KKYX.

The festival opens at 5 p.m. and
runs afternoons and evenings

through Feb. 8. Considering there
are 27 scheduled hours for the event
and three stages for the action, that
is an aggregate of some 80 hours of
country music.

Admission to the event is free.

g
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Coming soon from the
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_ Country

Nashville
Scene

By COLLEEN CLARK

T. G. Shepard set to appear on
“The Midnight Special™ Feb. 13. . ..
Willie Nelson has three albums on
Billboard’s Country LP chart, and
on three different labels: “What Can
You Do To Me Now,” RCA; “Red-
headed Stranger,” Columbia and
“Country Willie,” on United Artists.
... Charlie Daniels sat in on Gary
Stewart’s recording of Daniels’ song,
“Trudy,” which is included in his
new RCA album “Steppin® Out.”
Daniels played fiddle and electric
guitar, courtesy of Buddah Records.
... Roger Miller recently taped his
third appearance on the daily quiz
show, “Celebrity Sweepstakes.” The
show airs the week of Feb. 16.

The Australia-New Zealand tour
for the Ozark Mountain Daredevils
has been cancelled due to recording
sessions in Nashville. .. . RCA’s Dot-
tsy has signed an exclusive represen-
tation contract with Top Billing. . . ..
Freddy Fender sct to visit Mexico
next month to promote his Spanish
version of “Roses Are Red”. ... The
Amazing Rhythm Aces back in Sam
Phillips’ Studios in Memphis record-
ing a new album. . .. Barbara Man-
drell was guest of honor at a lunch-
eon shower last week with close
friends Minnie Pearl, Dolly Parton
and Tammy Wynette attending. Bar-
bara has retired from the road until
after her baby’s birth but is keeping
busy completing a new album.

Dolly Parton appeared on Chi-
cago’s “A.M. Chicago™ a 90-minute
talk show, Jan. 30. Other guests in-
cluded Dr. Murray Kappelman, pe-
diatrician; actress June Lockhart
and CBS reporter Marjorie Mar-
golies.

Asleep At The Wheel filmed a seg-
ment of “Soundstage” while in Chi-
cago. It will be shown on the PBS
network soon. ... Rex Allen Jr
along with Arte Johnson and Ken
“Festus™ Curtis raised $300.000 in a
seven-hour period for the Rehabili-
tation Center in Abilene. Tex. This
was the sixth year Rex has partici-
pated in the annual telethon.

Charlie Rich became a grand-
father for the first time when his old-
est daughter, 22-year-old Rence
Karber, gave birth to an eight-
pound, four-ounce baby girl, Mar-
garct Suzanne Karber. From the
New Doctors Building in Little
Rock. Rich says “She’s as beautiful
as her grandmother.” (wife Marga-
ret, for whom she was named).

Jan. 17 was proclaimed “Ben
Smathers & The Stoney Mountain
Cloggers Day™ in Hendersonville,
N.C. by Gov. James Holzhouser Jr.
on the basis that the Smathers were
the first to bring clogging. a dance
originating in the mountains, to na-
tional recognition. Hendersonville is
the hometown of Ben Smathers and
he was also named a “Goodwill Am-
bassador” for the state.

Ferguson & Troupe

® Continued from page 36

WHN deejay Lee Arnold and
club owner Hugh O’'Lunney
presented the country music singers
with a proclamation from New Y ork
City council president Paul
O’Dwyer making the night “offi-
cial”

Notes of tribute also came from
Gov. Hugh Carey of New York,
Gov. James Edwards of South Caro-
lina, Mayor Abraham Beame of
New York. and fans of the Fergu-
sons who have been performing
regularly at O’Lunney’s for almost
three years.

Billboard

Billboard SPECIAL SURVEY For Week Ending 2/7/76

Hot Country Singles.
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* STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
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3 (Writer), Label & Number (Dist. Label) (Publisher, Licensee) = (Writer), Label & Number (Dist. Label) (Publisher, Licensee) 1= & S | (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
1 2|11 SOMETIMES—Bill Anderson & Mary Lou Turner 34 | 34 8 FREE TO BE—eddy Raven & m THE BATTLE—George Jones
(B. Anderson), MCA 40488 (Stallion, BMI) (€ Raven), ABC/Dot 17595 (Milene, ASCAP) (v éimball, N wns&.], C. Richey), Epic 850187
(Al Gallico/Algee, BMI)
TH _ 35 129 |12 OVERNIGHT SENSATION—wmickey Giliey
ﬁ 2 0 Eum)r EMe'r(cr:rIyG %sfé?ﬂﬂiﬁ;‘"ﬁ” (B McDill, Playboy 6055 (Hall-Ciement, BMI) ﬁ 81 | 3 | FIRE ON THE BAYOU—The gil Black Combo
(Unichapgetl, BMI) (G. Michael). Hi 230 (London) (Fi/Bill Black, ASCAP)
61 3 IF 1 HRO IT TO 00 ALL
3| 3|10 | THE HAPPINESS OF HAVING OVER AGAIN (I'd Do It oris | 2 | ™HEGooO NiGHT
YOU ~Charley Pride With You)—Roy Clark SPECIAL—Little David Witkens
(T Harris), RCA 10455 (Contention, SESAC) (B. Springfield), ABC/Dot 17605, (D. Wilkens, T_Marshall), MCA 40510
* {House Df Gold, BMI) {Forrest Hills, BMI)
71 7| GOOD HEARTED WOMAN weyin & Wiie | 37 | 33 |13 | WHEN THE TINGLE BECOMES % EZITI) DRINKIN MY BABY (oft
(Baron/Willie Nefson, BMI) ?L JCI;I'II.L;L&.C?;JOLI;: e B0 My Mind)—Eddie Rabbit
. ihon), iiderness, 0
5| 6| 9 | DONT BELIEVE MY HEART CAN STAND _ L A LD (T
ANOTHER YOU —Tanya Tucker 38 |43 7 SHINE ON—Ronaie Prophet '
(BR. Reynolds), MCA 40497 (Dnhisown, BMI) ﬁ (R Baurke). RCA 50136 (Chappeli, CAPAC) 73|51 | 8 MEET tmEzg-t}:TCERt_u;?SOSS(Tghb "
52 6 PICK ME UP ON YOUR WAY e entury LT}
8 8 HANK WILLIAMS, YOU WROTE
1§ Al Bf,;,,ou RO DOWN —goby G. fice o m FIND YOURSELF ANOTHER
(P. Craft). -Columbia 3-10265 (Acuft-Rose, BMI) (H. Howard), GRT 036 (Janus) (Tree. BMI) PUPPET—Brenda Lee
10 a1 | coNvoY—cw weca 40 | 46 | 6 | ANOTHER MORNING—lim g Brown (@, Clivony, (163 CHPY) (T, G,
—L.W. Mcla H
(CW McCall, B Fries, C. Davis), MGM 14839 (2 b (8 () (G Bz GLD 75 | 57 |17 | EASY AS PIE—gily “Crash” Craddock
{American Gramaphone, SESAC) 41 | 38 |16 JUST IN CASE—Ronnie Milsap fécBBT,i"‘i;égXV'('é'.’.’;p pGénDibsbch;))'
i 420 (Pi-Gem, / b
8| 1[10 | THIS TIME I'VE HURT HER MORE THAN (1 Mofat) RCA 10620 (P Gem. BMD
SHE LOVES ME—conway Twitty 42 137 113 MAMMAS OON'T LET YOUR BABIES 76 | 63 8 | JUST LOVE BEING A
(E Conley, M. Larkin), MCA 40492 GROW UP TO BE COWBOYS—gd Bruce WOMAN—Barbara Fairchild
(Blue Moon, ASCAP) (E. Bruce. P. Bruce), United Artists 732 (Tree/ EE Fa:chulg,Mfl’) Lane), Cotumbia 3-10261
Sugarplum, BMI) ixenbar,
2 EMEM i
) (2RI e ey pen The Candleihs | 43 | 4g | 6 | HOW GREAT THOU ART—suersanes | AT REIZH)  YoULL LOSE A GooD
(S. Wiseman), Columbia 3-10275 (Vogue, BMI) E;:nn';mg)w;ﬂercury 73732 (Phonogram) '!'gl'g(;—)rgg/ynren;!;éw Gy ¢ i)
: it Ozen), ot razy Cajun,
101 10 | 11 SOMEBOOY LOVES YOU —cCrystal Gayl _
(A. Reynoids), United Artists 740 (J;ﬁ‘a BMaI)” | u 8 (AJ':psTp}a‘E,Rvrc‘Ergcar?)l.Guﬂed J:rat'l‘stssh;gg’d ﬁ 90 2 E(')dUIS.g Iég;{ESOME |
—Terry Bradsh,
ﬁ 15 7 SINCE | FELL FOR YOU —charlie Rich mila, B (H. Wilhams), Merc:rr;,n’;ﬁﬁs (‘P':wnogram)
(34 Johnsgn), E}\)'SCCESOIBZ (Columbia) 45 | 41 11 BLACKBIRD (Fred Rose, BMI)
EIE [ICE, Hold Your Head High)—stoney edward o
12|14 | 10 | SOMEBODY HOLD ME (Until She (T o 1 B i o WA 95 | 2 R et .
Passes By)—nNarvel Felts ﬁ 72 2 YOU ARE THE SONG—Freddie Hart (Kama Sutra/Rada Dara, BMI)
(N Gt g,y e AC/D 17508 (roud B e Fetrs oy iy | ISR THE DEVIL IN YOUR KISSES (And
artee/ b roud Bird/Ben Peters,
Angel In Y -
13 9|11 | AMAZING GRACE (Used To Be Her e 2| m THE RIVERS ALL S L e e
Favorite Song)—amazing Rhyth RUN DRY—Dpon willi
(HR. Smith), Aagc)1214mzal('pcgughyn3n‘c:ssc;\r’) W Huléheld, Do\’ll‘vnhlarlnas';\,sABC Dot 17604 ﬁ 94 2 {P%K F)O?vD jUBNKIEc_t‘{s?sscme
{Horse Creek, BMI) . Groce), Warner Bros./Curl
ﬁ 18 | 7 MOTELS AND MEMORIES—1.6. Shepard (Peaceable Kingdom, ASCAP)
(D. Miller, R. Birmann), Melodyland 6028 (Motown) 6 YOUNG LOVE—Ray Stevens m i
C. Joyner, R. Cartey), Barnaby 618 (I WHAT A NIGHT—David Houst
ﬁ (Dffjack, BMI) glowggehMl) artey), Barnaby anus) w (N. Wilson, C. Taylor), E‘pvilc 8-281806"
19 8 STANDING ROOM ONLY—Barbara Mandrell (Algee/Al Gallico, BM!)
it gt s 780 e Egl;NTG’l" oy 0 Your Feet I 83 |8 | 4 | 1CANALMOST SEE HOUSTON FROM
bury, ASCAP; A, )—Glen Cam
Guntory : (D Cambert B Ppotler), Capitol 4155 (ABC/Dunhill/ HERE—Katy Moffatt
16 | 16 9 I'M SORRY CHARLIE—joni Lee Dne Of A Kind. BMI) (R Willis), Columbia 3-10271 (Central Songs. BMI)
(C. Twity), MCA 40501 (Twitty Bird. BMI) )
50 | 50 | 7 | PHANTOM 309—Red sov m -
Y| 27 | 5 | FASTER HORSES (The Cowboy And The (T Faile). Staday 101 (usto) (Fort Knon, BM) 1 Wl R,
Poet)—Tom 7. Hal 51|36 | 15 | SOMETIMES | TALK IN MY | Gt B
(1.t Moy 1375 (Pronogam) SLEEP—Rady Caror o QUEEN OF THE STARLIGHT
ﬁ : (€. Raven), ABC/Dot 17592 (Milene, ASCAP) BALLROOM —Davig wills
23 6 THE SWEETEST GIFT/TRACKS OF MY 52 47 15 SILVER WINGS & ‘ (B. Duncan), FD'? 8-50188
TEARS —Linda Ronstadt & Emmylou Marris LDEN RINGS— il (Shelmar-Poe/Unichappell, BMI)
. GOLDEN RINGS—Bitlie Jo Spears N
(1B. Coats). Asylum 45295 (Stamps Baxter, BMI (MA. Lekin, G. Sklerov), United Artists 712 ﬁ m A SATISFIED MIND—Bob Luman
_ (Almo, ASCAP/Peso, BMI) (/. Hayes, J. Rhodes), Epic 8-50183 (Fort Knox, BMI)
19 22 9 LOVE LIFTED ME Kenny Rogers
(ore Sm), Untg izt 4 Bl 78| 2 | (i) 1 KISSED YOU—cConne smin Y| 98 | 2 | DONT LET SMOKEY MT. SMOKE GET IN
en (D. Everly), Columbia 3-10277 (Acuff-Rose. BMI) YOUR EYES—0sborne Brothers
ﬁ 26 7 LONGHAIRED REDNECK—David Allan Coe 54 [ 55 | 10 SHADOWS OF MY MIND—vernon Oxford (€. Null), MCA 40509 (Double Tree, SESAC)
(©A Coe, ) Fathi). Clumbia 3 10254 (EE Callins), RCA 10442 (Hermitage, BMI) m STRAWBERRY CAKE—Johnny Cosh
al 2|y I":[ et B0 Prl 65 | 4 | SWEET SENSUOUS FEELINGS—sue mchars . (0 Cash). Columbia 310279 (House Of Cash, BMI)
'LL BE YOUR SAN ANTONE ROSE—pot (A Aldridge & H. R Aldridge), ABC/Dot 17600
(S Cark). RCA 10423 (Sunbury, ASCAP) (A1 Cartee, BMY) e fRere ﬁ m LT3 LU [ ) 1O O o
Pr| 35 | 4 | THE ROOTS OF MY RAISING—were waggors | 56 | 59 | 5 | MY WINDOW FACES SOUTH—Sammi smit | Rose/Altam. BMH)
(T Colins). Capitol 4204 (Blue Book. BMI) R S LT T (7l 0 g m ALL THE KING'S HORSES—tynn Andersan
23 24 8 DON'T STOP IN MY WORLD (" You ﬁ 68 3 IF | LET HER COME IN—gay tri | () Cunningham), Columbia 3-10280 (Starship. ASCAP)
Don’t Mean To Stay)—silly Walker (R Gy, Capitol 4208, (Blue Echo. ASCAP) 91 m T0O FAR GONE (To Care What You Do
(R. Penmington), RCA 10466 (Showbiz, BMI) ' To Me)—Gary S. Paxton
ﬁ 8| 2 ANGELS, ROSES AND RAIN—Dickey Lee I (G. Paxton, R Adams), RCA 10449 (Brushape, BMI)
30 7 BROKEN LADY —tarry Gatlin (B Morrison, | Zerface), RCA 10543
E}Lengraatt‘:nz‘ lg’ar;;ment 8-8680 (Epic/Columbia) (First (Combine, BMi/Music City, ASCAP) 92 m SEEMS LIKE | CAN'T LIVE WITH YOU,
" 59 | 60 7 SOMETIMES = Johnny L BUT | CAN'T LIVE WITHOUT
251 25 g SHE’S HELPING ME GET OVER LOSING (6. Thomas), ABC/Dot 17603 (Grand Prize, BMI) {COU‘.P"“& '{““"e") o G
Ummings roiano),
YOt Stampler 017 (oot s | 2| 1wstcora FEELING—us o (Cireus/Septima, BMY)
(Al Gallico,‘AIbgee BMli (S. Lyons), Capitol 4209 (Al Gallico/Algee, BMI) 03 THE COWBOY AND THE LADY—rats
8 —Patsy Sledd
P 32| 6 | s worninG and 1 st Y| 50 | 2 | THE PRISONER'S SONG/BACK IN m (F Rusil), Mega 1200 (iancy. M)
Love YOU)—] i Colt THE SADDLE AGAIN—sonny James W ME WHERE
0 Calter), Capiol £200 (Baron, BMI (GasseyPLColurbiak 3,1 0276 A m pHO, e
, Capitol (Baron, BMI) (Shapira/Bernstein. ASCAP) {R Griff}, 50 States 39 (Blue Echo, ASCAP)
27| 28 | 13 QUEEN OF THE SILVER 62 64 | 6 | YOU MAKE LIFE EASY—joe Stampiey 95 (91 | 3 THE DOOR | USED TO
DOLLAR—Dave & Sugar (I. Stampley, C. Taylor), ABC/Dot 17599 CLOSE -Marityn Sellars
(S. Siverstein), RCA 10425 (Evil Eye, BMI) (Al Gallico/Aigee. BMI) (D. Furzier, E Montgomery), Mega 1242 (PIP)
28| 11 [ 14 | THE BLIND MAN IN THE P! 88| 2 | OH, SWEET TEMPTATION=Gary Stewsr (ot Fose A, 640
BLEACHERS —xenny Starr W Carson). RCA 10550 (Rose Bridge. BMI) 96 m | CAN'T QUIT CHEATIN' ON
(8, TR0 (16 LA Gy, G 64| 70 | 5 | TOO BIG A PRICE TO PAY—Kenny Price o —
29| 21| 9 | FEEL AGAINFaon toung (3 Bl ) 23 G0 s G ) oube 7 Ascapy P E
Eéhzlrg”})reyesrégi\yC)n”l ko ﬁ 76 3 PLAY ME NO SAD SONGS—Rex Alen Jr. 97 | 99 3 TELL IT LIKE IT IS—john Wesley Ryles
?bngﬁt!g;n: h?ﬁ,wm%‘) m:)ner Boslle L7l (G. Davisk Diamond), Music Milt 1001,
40 5 V:v".D S&"():E OF LIF(%;F”“Y Fender E (Conrad/Dirap, BMI)
{Warren arter), GRT (Janus) (Travis. BMI) 66 74 5 FALOMA BLANCA—¢ Baher Selecti
31 ] 13 9 FLY AWAY —john Denver (). Bouwens), Warner Brosmli’lzTS aher Seleton 98 m (PTATMEaII@ gzgvl‘g;ég%stmnl
(). Denver), RCA 10517 (Cherry Lane, ASCAP) 6 5 I(_w”"e'v':';“ ASHCAP)W \ | (Hallnote. BM)
3217 |10 LET IT SHINE—0livia Newton-John 7 6 . (h?_vCEark)‘ Se;rtraEASZQIG &Eﬂ?‘a&‘ﬂ""""‘"’ 99 m WILD WORLD —wike wels
(L. Hargrove), MCA 40495 (Window. BMI) 68 1 4 I'M HIGH ON {C. Stevens), Playboy 6061 (Irving, BMI)
33| 31 9 BUMP BOUNCE BOOGIE—asieep At The Wheet 100 | 84 6 MAIDENS PRAYER/SAN ANTONIO

(Preston, Haber, Benson), Capitol 4187
(Asleep At The Wheel/Black Coffee, BMI)

YOU —jack Bianchard & Misty Morgan
(). Blanchard), Epic 8-50181, (Columbia)
(Hall-Clement, BM1)

STROLL— Maury Finney

(M. Finney), Soundwaves 4525 (Hit Kit. BMI)
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Accessory Sales:
Up 15%-19% In ’75

By JOHN SIPPEL

LOS ANGELES—Not only are
record stores carrying good percent-
ages of their dollar inventory in ac-
cessories (Billboard. Jan. 31), but ac-
cessory business was up over 1974
the past year.

Independent (single) stores report
a I15% hike over 1974, while chain
(more than one) stores report a 19%
boost.

What helps sell accessories? Sug-
gestive selling by clerks is best, the
survey of 200 indie dealers, of whom
20 responded. and 50 chains, of
which 16 responded. showed.

Display in-store is the second best
bet and the nearer the check-out reg-
ister the better. A number of dealers
volunteered that accessory sales are
impulse-oriented. An almost equal
number point out the pertinent time
to sell disk and tape cleaning acces-
sories is when a customer complains
about a record or tape being imper-
fect. In-store contests for personnel
motivate accessory sales, dealers
opine.

Of 20 indie dealers responding on
stocking of record/tape cleaning
products. 17 handle cloths, 14 stock
liquid. four inventory electronic and
eight have spray can products. Of
the 16 chains, 15 stock cloths, 14

have liquid. seven sell electronic and
12 handle spray can.

Among responding retailers. carry
case brands carried were as follows:

No. of No. of

Brand Indie Carry Chains Carry

Le-Bo
Savoy
Pickwick
Amfile
Custom Case
Platter-pak
Recoton
Peerless
Ess & Ess
Finetone
Service
Fidelity

When asked to list other acces-
sories which they found profitable,
single indie and chain retailers men-
tioned many different products, but
there were only three multiples:
Watts Care products, five chains and
two indies: Hohner harmonicas
mentioned by three chains and
Black Diamond guitar strings, noted
by one indie and two chains. Other
single mentions were: Shure and
Electro-Voice mikes; Gibson guitar
accessories: plastic outer sleeves;
non-static inner sleeves: batteries:
record cabinets: 45 inserts and audio
accessories.
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Aiko Bows ‘Evadin’ At CES

CHICAGO-The Evadin brand
name will be officially introduced at
the Summer CES by Aiko Corp. ina
line of 10 to 12 products, including a
mini-cassette, home entertainment
systems, portable cassettes, and car
stereo, according to Hy Foster. na-
tional sales manager. A single CB
unit will be introduced in May.

The first Evadin product was
unofficially introduced at the recent
winter CES. The name derives from
the South American parent com-
pany’s brand. The unit, a compact
system, model AHS-124, features a

four band radio, dual voltage, 10
watts RMS per channel, two mikes
and speakers. turntable and cassette
record/play. at $399 list.

The Aiko line will continue to be
expanded, and Foster declares that
the two lines will not be competitive,
but will “dovetail in categories and
price points, and in some instances,
will have different distribution pro-
grams.”

The Evadin line will be advertised
close to the CES as the product be-
comes available for delivery.

FM Station
Audio Firms
Hit It Off

® Continued from page 3

show’s exhibitors. “All exhibitors
gave some merchandise. Harmon
International donated the buik of
it Lewis says. Typical of the units
were more than 100 Rabco ST-4
Straight Line turntables, which were
selling as is for $25. All other units
were usually in quantities under
five.

Dick Barber, general manager of
Now Sound, six-store audio retailer,
says he did more than $40,000 at re-
tail during the show. Other retailers
showing and selling audio goods
were: Coast Audio Systems: Jonas
Miller Sound: Audio Concepts:
Music and Sound of California:
Sound Circuit, Audio Mart, Sound
Center: NET Electronics and Uni-
versity Stereo.

Like Barber, Michele Chudler of
University Stereo says she will re-
turn if Lewis’ plan to stage another
bazaar jells in late summer or fall.
Barber likes the “schlocky” atmos-
phere of the Great Western Exhibit
Centerin nearby City of Commerce.

The $1 contribution for admission
drew an 18 to 30 moderate income
group primarily. Mel Schilling of
Music and Sound liked the lower in-
come mix, as did other exhibitors
contacted. But he didn’t like the loss
of a $1.000 unit because of what
he considers inadequate security
provided. “We came into this show
as a kind of good Samaritan. We
want to help the station. But we need
more safeguards if we are to con-
tinue to demonstrate high-end units,”
Schilling states. Retail exhibitors ad-
mit the low-end units moved to this
income group, but they value the
chance to show high-end to poten-
tial buyers. Chudler feels the heavy
traffic was good experience for Uni-
versity Stereo salespersons.

Manufacturers represented in-

(Continued on page 44)

Tape/Audio/ Video

INAVN

Dealer Demo ‘Q’ Disks

Suggested cuts for demonstrating the best effects of the major
4-channel modes—most effective after playing the corresponding
stereo band, if available. Information from various CD-4, SQ and QS
official industry/label sources and Billboard reviews includes type of
music,-demo cut, LP title, artist, label, ““Q’’ code number.

: E Corrected from duplicated Dec. 20 disks (Jan.10 issue)

Matrix Quadraphonic

Mainstream Jazz—'* 'Round Midnight”’
Hall, A&M/Horizon, SP 705,

Classical—'‘Hamlet, Opus 67A" from ‘‘Tchaikovsky: Complete Or-
chestral Works, Vol. 3, Abravanel & Utah Symphony, Vox, QSVBX
5129.

Pop—*‘Peace Of Mind"' from ‘‘Main Street People,’
ABC/Command, CQD 40012.

Soft Rock—'‘Fire And Rain” from “Watch Out,” Geoffrey Stoner,
Ovation, OVQD 1431.

MOR Instrumental—‘‘Freeway Fantasy’ from “Swingin’ Songs,"
Nelson Riddle & 101 Strings, Quad Spectrum, QS 16.

Contemporary Jazz—*"Sea Of Passion’” from ‘“Intensity,”” John
Klemmer, Impulse, AS 9244,

from **Jim Hall Live," Jim

" The Four Tops,

o
N /=

Matrix 4-Channel

Classical—Opening of “‘America’" from *‘D.W. Griffith's Film Music/
Lee Erwin,” theater organ, Angel, S-36092.
Soft Rock—'‘Peacemaker’’ from “Native Sons,"”
Columbia, PCQ 33578.

Pop—'‘Begin The Beguine™ from ‘| Write The Songs,"”
Columbia, CQ 34040.

MOR Instrumental—"‘My Little Town' from “Still Crazy After All
These Years,” Paul Simon, Columbia, PCQ 33540.

Progressive Rock—'‘Black Magic Woman'' from ‘‘Santana's Great-
est Hits,” Columbia, PCQ 33050.

Symphonic Rock—Closing of Part [, **Ommadawn,"”
Virgin (Columbia), PZQ 33913.

Loggins & Messina,

Ray Conniff,

Mike Oldfield,

54530.

1643.

Baez, A&M, QU 54527.

7271.

29, Dec. 20, 1975.

Discrete 4-Channel

Pop—*Only Yesterday” from ‘‘Horizon,"" The Carpenters, A&M, QU

Jazz—"Thoroughbred'' from *‘Svengali,

Rock—*‘In Memory Of Elizabeth Road’" from ‘At Fillmore East,”” The
Allman Brothers, Capricorn, CX4-1031.

Folk—*‘Children And Ali That Jazz'’ from ““Diamonds & Rust,'’ Joan

MOR—Title cut from "“Killing Me Softly,”” Roberta Flack, Atlantic, QD

Classical—Opening From *“Bach: Brandenburg Concerto No. 5,
Deutsche Bachsolisten Chamber Orchestra, JVC, CD4K-7503E.

Earlier Dealer Demo “‘Q'" Disks charts appeared in Billboard issues :
of Aug. 9 (March-July compilation), Aug. 16, Sept. 20, Oct. 18, Nov.

I NIV

" Gil Evans, Atlantic, QD

Disco Forum a Cornucopia of nght & Sound
Showcase For New Custom Equipment

® Continued from puge 28
progressing, and he is a firm believer
in the systems concept of audio/
lighting/video. He also is aiming for
a “mutually cooperative relation-
ship with labels to promote new art-
ists or releases.

The more familiar hi fi names
were at the Disco Forum as much to
learn about the market many of
them backed into as to pitch their
particular products.

® Sansui had key elements of its
professional Definition Series in its
“Disco Rack.” including a TU9900
AM/FM tuner, CA 3000 preamp.
BA3000 and BA5000 power amps,
and SR525 direct-drive transcrip-
tion turntable, and a firm’s spokes-
man was highly encouraged by re-
ception to the full line of
components.

® Dynaco’s Bob Tucker gave out
250 catalogs and was very impressed
with the caliber of attendee. “We’ve
noticed our name is better known in
disco than we thought. he observes.
Most interest was in the new Mark
VI power amp with 120 watts RMS
per channel, available for spring de-
livery as a kit “in the $400 range.”

® Bob Moore, ESS national sales
manager/consumer products, got
good feedback and says the firm is
definitely committed to a profes-

sional line. First unit this spring will
be a compact, wide range. high-
power Heil speaker system, with
more components to come.

® Stanton Magnetics, which got
solid feedback from disco deejays on
its 680SE and 500AL cartridges, will
have its new 680EL unit with a
strengthened elliptical stylus ready
in early March at $90 list, with two
styli, notes the firm’s Pete Hidwell.
“It’s obvious disco is a market we’re
going to be heavier in,” he observes.

® Cerwin-Vega is another tradi-
tional firm that never made a serious
attempt at the disco mart, but Gail
Martin is now a firm believer and
will be putting together the Super
Disco at the Rogers High Fidelity
Music Show, March 12-14 in San
Diego. Included will be C-V’s new
DM-1 disco mixer ready in March at
$550, and the just-bowed GE-2 fre-
quency equalizer at $470.

® For Technics by Panasonic, Sid
Silver reports he learned a lot and
had some good raps with industry
people on the firm’s decision to ei-
ther modify the highly rated SL-
1500 turntable or come out with a
completely new unit. He also notes
interest in Technics’ new SH9090
frequency equalizer, which he

claims is the only unit “completely
frequency variable.”

® GLI's Bruce Dorfman was most
impressed by the great exchange of
ideas: “It’s good that everyone got to
see what everyone else is doing,” he
observes. Much interest was noted in
GLI's new 5880 creative controller
that now includes a dynamic range
expander and voice-over feature, at
suggested $775 when available in
April.

® Meteor Sight & Sound bowed
four new products, Vince Finnegan
notes, the Sonalite 3, 3-channel
sound-to-light chaser and Sonalite
4, 4-channel model reversible with
dimmer in both 1.2 and 2 channel
units, and the Clubman 4 mixer with
LEDs for VU meters and instant
cueing with or without sliders, ready
in early April at suggested $750.

® Sound Workshop had its new
model 220 vocal doubler, analog de-
lay line to double the voice, shipping
this month at suggested $500. Mike
Colchamiro notes more potential for
the studio market, but also a good
add-on for the creative disco.

® Disco Sound Associates. which
put together the Billboard Disco for
the Forum using GLI and its own
equipment, got several major con-

tracts at the show and is looking now
in Manhattan for locations in the
25,000-square-foot range, according
to Joe Zamore.

® Audio Transport Systems
(ATS). which debuted its portable
DC-304 disco system incorporating
its new mixer at suggested $1.500,
versus the larger DC-202 unit at
$2.200, actually found more interest
in the step-up model, according to
Rick Mansur. “We talked to people
who were here to buy, but we under-
stood there wasn't to be any sound in
the exhibit area.” he jokingly ob-
served.

® Community Light & Sound and
Power Audio, its New Jersey distrib-
utor headed by Walter Kole, had
“our eyes opened to a lot of things.
particularly where we fit in disco,”
he notes. The all-fiberglass compo-
nents are topped by the FRC-B
speaker system with 200 watts power
capacity at suggested $800. Also
drawing interest was an LED dis-
play. forerunner of data controls to
create computer visuals for discos.

® Sculptured Sound speakers, now
the brand of F & F Sound, has

moved its marketing headquartersto |

Darien, Conn., under Carl Erca,
with manufacturing remaining in

Phoenix under George Fraker. New
pro system of smaller stacked units
got good response, along with the
giant MIS-5 system.

® Disco Entertainment Ltd., U.S.
distributor for Sound Advice Instal-
lations (SAI) of the U.K., showed
both the Maverick “economy™ port-
able disco system with twin B&R
MP60 turntables at suggested $595,
and the step up professional stereo
model at $895 to $1.095. latter with
twin BSR P144R tables. Earl Matz-
kin also noted interest in connec-
table 31-foot-lenth “rope lights,” ac-
wally small incandescent bulbs in
flexible tubing in red, blue, green
and yellow, at $195 each.

® Smithall Electronics, distribu-
tors for a number of major audio
lines. also was showing its own cus-
tom disco floors, and is another basi-
cally low-key firm selling the overall
systems concept. Its Cincinnati plant
produces the firm’s incandescent
and neon controllers, George Smith-
all notes. He found the opportu-
nity to contact smaller special effects
manufacturers one of the best re-
wards of the Forum, and ultimately
good for the industry.

® BGW Systems, represented in
the GLI exhibit, had its new model
201 and 202 stereo preamps on view,

{Continued on page 44)



Australian
Duplicator
Expanding

NEW YORK—-K.G.C. Magnetic
Tape Ltd. of Australia has launched
a drive in that country to popularize
the use of spoken word cassetles
among Australia’s three million cas-
sette recorder users. according to
W.F. Gordon, general manager.

The company. a prime duplicator
of musicassettes for the Australian
record market, has begun plugging
low-cost spoken-word tapes as a vi-
able alternative to costly manuals,
texts, seminars and personal instruc-
ton.

The firm’s advertising campaign
suggests that cassettes offer an inex-
pensive way to provide the audio
portion of audiovisual presenta-
tions, and an casy new way for all-
round communications.

The company is offering special
package deals to spoken word cus-
tomers thatinclude scripting. master
recording, editing and splicing,
sound effects, high speed dupli-
cating. insert design and printing.
plastic box packaging and individ-
ual and bulk mailing.

The cost of the package is about
$2 per cassette for quantities over
100. Rush and repeat orders can be
delivered within a week from receipt
of order. he says.

The firm’s duplication and distri-
bution facitities are focated at New
South Wales, Australia, and accord-
ing to officials, utilizes the best
equipment and tapes available. All
products are Dolbyvized.

UNIVERSAL AUDIO
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(This exclusive interview began lust
week with a look at Sonab philosophy
and marketing goals.)

LOS ANGELES—Essentially. the
Sonab line to a considerable extent,
and many other lines of hi fi to a
greater or lesser extent, are increas-
ingly being directed toward a new
type of consumer. Quite often, cer-
tainly in Sonab’s case, this potential
purchaser is highly aware of music,
or much into music, but not techni-
cally oriented.

As Sonab field sales director Cal
Garnica says. “The audiophile. it
seems, finds half the romance being

Tape/Audio/ Video

SWEDEN’S SONAB :«

Targét} Music-A ware Buyer

By EARL PAIGE

to look for the city of gold over on
the otherside of the hill. It will never
arrive in his lifetime.

“The customer we have is really
into quality, but not necessarily into
specifications. and therefore not as
much concerned with a component
being serial number such and such
having had modification after pro-
duction run such and such.”

Put another way. “"We're inter-
ested in selling our equipment to
people who want to listen to it. It’s
music. We”re really selling a prod-
uct that develops a product (i.e.. mu-
sic).”

Sonab’s line of speakers. two re-

StopCopy is the latest entry in the video-cas-
sette/cartridge anti-piracy sweepstakes, a joint
engineering venture of Goldmarks Communi-
cations, Teletronics International and Byron Mo-
tion Pictures. Encoding the original magnetic
tape with a special signal that is claimed to pre-
vent its duplication on another recorder. Stop-
Copy will be avaitable soon for an undetermined
licensing fee.

Similar to the other major announced sys-
tem, Copy Guard of Trans American Video, Stop-
Copy is not a foolproof process, as officials of
both companies admit that any professional
copier who really wants to spend the time and
effort can subvert even the best system.

Although the first version of StopCopy 1s not
compatible with recorders equipped with Gold-

Pentagon Widens Service:
Disk Mastering, Pressing

CHICAGO—Mastering  and
pressing of stereo and mono disks
has been added as a service by Uni-
versal Audio, the duplicating arm of
Pentagon Industries.

Installed in December were Scully
lathes for mono cutting and a Neu-
mann lathe for sterco service. First
order was the master and stereo LPs
for "Tradewinds™ on the Mesa label,
according to Bill Holtane, sales
manager.

Unit costs run from 20 cents to
$2.86 on seven-inch records in quan-
tities of 50 to 10.000. On 10 and 12-
inch records. unit costs are {rom

$0.52 to $3.92 and $4.92 respec-
tivels.

The firm's 70% increasc in tape
duplhicating last vear was accounted
for by increased use of cassettes in
training programs. and by churches
in recording sermons, according to
Luanne Paglia, assistant sales man-
ager.

A standard line tape has been
added to the premium tape line, usu-
ally used in high speed duplication.
for sale to schools and other ac-
counts for spoken word use.

In cassette duplication, custom
printed labels are available for the
first time. Paglia says.

_ Tope Duplicator

high quality level
Co cassettes
and component parts

graphited mylar shims

technically accurate hubs made of acetalic resin
flanged guide rolle=s on precision plastic pin
phosphorous-bronze spring pad

Available with or without iugs and pressure or screw closing

mark’s automatic skew corrector, an improved
version for these models will be available soon.

* * *

With the market growing for conversion of
525-line US. and NTSC-format videotapes to
European 625-line PAL versions, Image Trans-
form, North Hollywood, Calif., has begun a new
conversion process using a Fernseh unit ac-
quired at the auction of defunct Cartridge Tele-
vision Inc.

First order for Image Transform was from Ca-
thedral Teleproductions, Cuyahoga Falls, Ohio,
for several of its religious programming tapes.
Although now limited to 2-inch videotapes. the
company expects the addition of *-inch vidcas-
sette capability in the not-too-distant future.

Until Image Transform's entry, most of the
NTSC-to-PAL conversions were handled by Ger-
ald Citron's Intercontinental Televideo in New
York, and the BBC in London.

* * *

Ampex Corp. and CBS Inc. have jointly devel-
oped ESS (Electronic Store Still System), a new
digital recording system they claim is capable of
storing thousands of color slides and still pic-
tures magnetically on computer disk packs for
use in tv broadcasting.

A technical paper describing the ESS system
was fo be presented during the SMPTE midwin
ter conference fast week (23 24)1n Detroit. First
model 1s scheduled for delivery to CBS by mid-
year.

Under development for 18 months. the ESS
electronically converts the analog tv signal into
digital form, storing the information on the
packs for random selection from bulk memory 1n
less than 100 milliseconds. Basic ESS system
can store up to 1,500 video frames on-line for
immediate random access, and 1s expandable.

_RepRap

Since he went into business as a rep nine
years ago, Fred Peters (& Assoc.), has seen his
suburban Detroit business grow to more than 75
dealers. From his office at 9119 Colorado Ave.,
Box 2637, Livonia, Mich. 48150, he handles the
Empire Scientific audio line, Breaker CB acces-
sories and Eico test equipment.

He was among two dozen reps hosted by
Breaker, the Arlington, Tex.-based manufac-
turer, for cocktails and dinner during the Winter
CES at the Gaslight Ciub, as partial thanks for
the job they did in putting the firm's CB line “on
the map” 1n 1975.

* * *

Very active at the recent Winter CES was
Mike Neighbors (Sales Co.), affiliated with Her-
bert Krauss Co. & Hasco Products, 5986 Mon-
talvo Dr., San Jose, Calif. 5123. Neighbors'
lines include Jet Sounds Car Tapes. revitalized
under Leo David; Breaker CB accessories, Solar
Sound Systems, Finetone Distributors’ record/
tape accessories; Delay youth phonographs,
Muntz projection tv systems, Superscope Story-
teller and Kar Kricket speakers.

(Continued on page 44)

ceivers, two turntables, two head-
phones and one cassette deck. is rel-
atively new in the American
marketplace. Yet several prominent
recording artists have picked up on
the line. Sonab isn’t disclosing who,
because it hasn’t solicited the artists’
activity. Not naming names, one ex-
ecutive says, “Fortunately. two of
(the stars) had very big vears, bought
a lot of equipment and gave it to
friends.”

“I think too. that these people
(rock stars) want personally to make
a purchase and did not send an
agent or personal manager. that they
had a trust in the store and felt com-
fortable. felt that they weren't being
sold a promotion or a campaign.”

Getting to the image of Sonab and
to the general increase in products
coming now from Europe as op-
posed to Japan formerly, Sonab isn’t
counting on a “Made In Sweden™
tag as establishing credibility.

“We think (the curiousity aroused
by the Swedish identification) is an
asset. but we think the sound and the
product are our strongest assets.”
says veteran rep Norm Olson of Ol-
son Electronics, San Mateo. Calif.

Sonab's point of departure is its
“ortho acoustic™ speaker principle.
which product manager Kent Wil-
helmsson says represents a different
concept in speakers, developed by
engineer Stig Carlson. Carlson, since
the early "50s, has been involved
with the entire cvolution of sound
processing. producing. studios, la-
bels, microphones. playback and fi-
nallv speakers, which is the most dif-
ficult and least developed area of the
audio chain. Wilhelmsson says.

Sonab’s design target is to give the

{Continued on puage 44)

Quasar Audio
Decision Due

CHICAGO—Quasar Electronics
Corp.. Panasonic (Matsushita) sub-
sidiary acquired from Motorola. is
waiting for determination from Ja-
pan on whether it will be introduc-
ing a line of audio products at the
May distributor meetings.

The decision to enter the audio
field tast May was rescinded because
of the economy. a spokesman says,
and plans have been held in abey-
ance since then.

“We had some compact stereo
products designed and ready for
production under the Quasar brand
name. and we have hopes that this
year we will be able to introduce
them. We are still maintaining our
audio marketing people within the
company structure.” says the
spokesman.

Superscope U.S.,
Marantz Move To
New Mfg. Plant

LOS ANGELES—AII divisions of
Superscope and Marantz will relo-
cate. tentatively by March I, from
Sun Valley to new manufacturing,
distribution and corporate office fa-
cilities at 20525 Nordhoff St.. Chat-
sworth 91311,

Inctuded is the newly established
automotive products division, under
the Superscope marketing depart-
ment, responsible for research, devel-
opment and marketing of car stereo
and CB products and accessories.
according to Fred Tushinsky, senior
vice president. marketing/sales.
New division will utilize both pro-
duction facilities of Superscope in
Taiwan and Marantz in Tokyo.

Plranatiehl

pfanstichl”
needle guide
gives yéumore

More set model numbers . . . More hard-to-find
needle types . . . More cross reference information.
More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacement Needles.

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON ST./ BOX 498 / WAUKEGAN, ILL. 60085

for Tape Duplicating

All the accessories, too,

AUDIDMATIC CORPORATION

1290 AVENUE OF THE AMERICAS
NEW YORK N ¥ 10019 PHONE 212 582 487U
CABLE AUDIOMATIC TELEX 12 6419
OVERSEAS OFFICE 4 RUE FICATIER

92400 COURBEVOLE FRANCE PHONE 333 30 90
CABLE AUDIOMATIC TELEX 62282
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Billboard photo by Maurie Orodenker
MID-LANTIC BRASS—New officers of Mid-Lantic Chapter, ERA, from left, in-
clude treasurer George Sandell, Kirk-Sandell; secretary Ron Lyons, P.C.A.
Inc.; vice president Joe Casele, Harry Estersohn Assoc.; outgoing president
and new chairman George Conneen, Geo. M. Conneen Assoc., and president
Eugene Klumpp, J.A. Maguire Co.

® Continued from page 43

Ronald Lyons, head of P.SA., Inc., Feaster-
ville, Pa., won the second annual George B.
Scarborough Award of the Mid-Lantic Chapter,
ERA, Philadelphia. In honor of the veteran exec-
utive secretary of the chapter, it goes to the rep
making the most notable contributions to the in-
dustry and association. Initial recipient was
John Stinson, president of Stinson Assoc., Inc.,
Wynnewood, Pa.

* * *

Aspen Ltd. has named Paul Hayden Assoc.,
1530 Naybell Ave., East Point, Ga., to rep its
new Deck Dester and tape head cleaning prod-

o0th Outlet For Tech

PHILADELPHIA—-Tech Hifi has
opened its 50th retail stereo shop at
nearby Eatontown, N.J., with a sale
celebration at all stores in the chain.
For the grand opening, a stereo
headphone was given free with the
purchase of any one of three Nikko
systems offered at sale prices rang-
ing from $279 to $842.

In addition to the local store and
those in suburban Cheltenham,
Feasterville and Bryn Mawr. Tech
Hifi operates other stores on the
New Jersey side in Pennsauken,
Lawrence Township and Princeton

RepRap

ucts in Virginia, North and South Carolina,
Georgia, Alabama, Mississippi, Tennessee and
Florida, Aspen president Sidney Laks an-
nounced.

* * *

Kaytronics Ltd. has been appointed exclusive
Canadian sales rep for all semiconductor prod-
ucts of National Semiconductor Corp., with a
j0int announcement by Don Beadle, NSC sales
director, and Larry Kessler, Kaytronics presi-
dent.

Begun by Kessler in May 1964 to sell compo-
nents to the industrial and military markets,
Kaytronics has grown to approximately $10 mil-
lion annual volume. Main offices are at 7370
Cote St. Luc Rd., Montreal H4W 1P9, phone
(514) 487-3434, and 1001 Finch Ave. W,
Downsview, Ont. M3) 2NS, phone (416)
638-5511.

* * *

Jack Frankford, who formerly operated his
own retail car stereo chain, ““Crazy Jack,” in the
Detroit area, was at the recent Winter CES in
Chicago as head of his new rep firm. Jack I
Frankford & Assoc. is headquartered at 26709
Farmbrook Villa Dr., Southfield, Mich. 48976.
Phone: (313) 353-0130.

* * *

Paul Hayden Assoc., Box 90668, East Point,
Ga. 30344, was recently named number one rep
for the Kris, Inc., line of CB receivers and acces-
sories in 1975. President Paul Hayden received
a special plague from the Cedarburg, Wis.-based
firm's Bill Gary, director of sales.
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CARTRIDGE WINDER

versatile. Winds C. W. and C. C. W. with

Fast...easy...

reversing switch for rewinding. Simple controls, straight-

forward tape path, heavy-duty con-
struction, ball bearing Bodine motors.

No maintenance.

Revolutionary new Hard-Pak/SofCen-
ter wind means an ideal wind every
perfect tension, no center pull-
. fewer rejects.

time...
out crinkle . .

To order direct call 312-640-1030

)

audico

Send for free literature
Audico Ltd.
219 Crossen Ave,
Elk Grove Village, 1ll. 60007
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Sonab Target Is Music-Aware Consumer

® Cominued from puge 43

optimum result in the ordinary liv-
ing room environment. Put one way.
“A lot of people today design loud-
speakers which sound good in rooms
in which no one ever listens to
them.”

The Sonab people stress that
many speakers are designed in the
sense of an anechoic chamber: that
is, an acoustically neutral area. So-
nab is not overly concerned that
each living room is different. be-
cause they have designed with the
idea of comparing the ortho acoustic
principle with the anechoic-oriented
differences.

Wilhelmsson says, “Our speakers
are designed to produce a flat fre-
quency in a normal living room: that
is. the frequency curve represents
the total sound flow—the relfected
sound from the surrounding walls
and ceiling and the furniture and the
direct sound from the speakers (are
combined).

A key toward this is the concept of
the perfectly matched pair of speak-
ers which give a large area of stereo
image, a larger image area than is
furnished by the conventional front-
facing speakers, Wilhelmsson
claims.

“With conventional speakers. you
get a very definite cross area in the
room where you have the best stereo
reproduced. but the paired concept
gives a larger area of optimal stereo
image.”

Sonab has no worries in the sense
that its speakers could be like selling
ski boots and ending up someplace
with two lefts. The speakers are
made in pairs, packed in pairs. same
finish, same manufacturing
throughout—"they're like brothers
and sisters.” Being marked common
serial number “L” and “R.” they
could be mixed up only in the possi-
bility someone could plug them in
wrong.

“But all that would result in is a
mirror image.” says Wilhelmsson,
inasmuch as the speakers are passive
and there is no danger in wrong per-
formance.

Hi fi dealers can appreciate that
only in recent months has the IHF
successfully pushed its concept of
standardizing headphone jacks
(now the tip end is left and quad di-
rections are thusly identified in a
standard manner at least). But
speakers, unlike headphones, have a
phase-matching problem.

“We have a head start on ensuring
correct phase matching because our
speakers have a phase plug on the
bottom. So assuming they hooked it
up right at the receiver, they can’t
hook it up wrong at the speaker. And
there we are a little bit ahead in Eu-
rope because we're using pre-made
leads with plugs in both ends.”

Sonab’s plans for its line grew out
of desiring optimal use of the speak-
ers, but as well, carrying forth in in-
novative fashion as with the speak-
ers. In turntables, Sonab sees ever
more refinement of automatic man-
uals, though perhaps not to the ex-
tent of loading down turntables with

FM/Audio Bazaar

® C.atinued from page 42

cluded: Harmon International; ESS
of Sacramento: SAE. Los Angeles:
TEAC and Infinity Systems. The
Record Collectors’ Journal and In-
ternational Auto Radio Stereo were
also exhibitors.

Lewis attributes the show idea to
Irving Zeiger. chairman of the sta-
tion’s expansion fund. collaborating
with Irving Stern, executive vice
president of JBL, who welded to-
gether audio markers and local
stores behind the endeavor.

repeat play (as one extension of
multi-featureism).

Asan example of distinct features,
Sonab believes its tone control in its
receivers is unusual in that it allows
much more control of the mid-range
in terms of balance.

Wilhelmsson makes it clear that
Sonab is not talking about presence,
“that is allowing only for boosting or
de-emphasizing the mid-range. We
are talking about balancing within
the mid-range area, to balance the
high end of the mid-range with the
low end.”

Sonab’s cassette deck has the
added feature of an amplifier for the
headphone so that spot checks can
be made in field recording. The deck
will accommodate the newer 600-
ohm headphone requirements.

As for why Sonab went to Naka-

michi for OEM (there is no indica-
tion on the product of Nakamichi),
Wilhelmsson says if Sonab can't
make something it feels is techni-
cally better in many ways or more
suitable to Sonab’s needs than an-
other manufacturer can make. “why
should Sonab invest in making
something that's just the same as
someone else’s””

It is clear that Sonab is moving
carefully and cautiously in terms of
selecting its various components and
then in determining if Sonab will get
into building them or work out
OEM arrangements.

This puts Sonab in a position of
being capable of expanding just as it
wants and at its own pace. but who
says what direction or speed? Sonab,
it would seem, is very likely to be in-
triguing for many years to come.

Disco Hardware Impressive

® Continued from puge 42
in addition to its widely used 750A.
500D and 250B power amps.

® Digital Lighting, which is in-
volved in a joint venture with Pro-
jectivision to provide custom light-
ing/large screen video installations.
drew most attention to its unique
“innorvision” panels and Mirrex
mirror units, according to Chris
Harms and Gail Howard.

® Litelah Corp. had its entire
catalog of disco products that it dis-
tributes available, with a number of
samples, and shared space with the
Sound & Light Co., whose Bovd Hil-
debrandt was showing his new
mode! Il mixer that offers a five-year
warranty.

® Electronic Environments East
debuted as the Provincetown, Mass.-
based outpost of Mastronix of Mil-
waukee, under Kris Kune, and was
showing the Mastronix MX707D 36-
channel computer that provides
thousands of components neon floor
color/pattern variations. System is
offered in conjunction with an ICE
stereo console, Bose 1800 power
amps and 800 speakers. Technics or
Russco turntables.

® Let There Be Neon, one of the
major custom neon houses. has only
been in disco for the last six months,
but David Scott and Rudi Stern
both see a certain high-end market
for their product.

® Times Square Lighting. for 50
vears the largest theatrical lighting
supply house. sees a growing disco
mart for its inexpensive components
and supplies. Out-of-town (and
country) attendees were amazed at
what's available. noted Frank Dris-
coll, in reporting sales at the Forum
to discos in Greece, Nigeria. Vene-
zuela, Spain and the Philippines.

® Varaxon Industries bases its
system suggestions on a unique
“Fact Finder” club profile work-
sheet, which determines basic needs.
and budget. Its basic modular disco
system can then be tailored to each
club, with elements including the
firm's own electronic dance surface
matrix decoder control and console:
Meteor sound panels, lighting con-
troller and Clubman II mixer; Pio-
neer PL-12D turntables, Shure SC-
35C or Stanton 68IE cartridges,
Beyer N69(C) mike, Phase Linear
power amp and Koss headphones.

® Design Circuit Inc., which had
about 85 attendees to a special party
at the Infinity disco which it in-
stalled, reported many potential
clients. The firm’s Bob Lobi put the
entire Forum in perspective with his
apropos comment that for the first
time, in one place, virtually every
major factor in the industry had the
chance to meet and exchange valu-
able information.

STEPHEN TRAIMAN
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These are best selling middle-of-the-road singles compiled from

E national retail sales and radio station air play listed in rank order.
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= 8 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 ) BREAKIN' UP IS HARD TO DO
Neil Sedaka, Rocket 40500 (MCA) (Screen Gems-Columbia, BMI)
2 5 9 PALOMA BLANCA
George Baker Selection, Warner Bros. 8115 (Warner Bros., ASCAP)
3115 5 BREAKAWAY
Art Garfunkel, Columbia 3-10273 (Almo/Caledonian, ASCAP)
4 4 |11 SOMEWHERE IN THE NIGHT
Helen Reddy, Capitol 4192 (Almo, ASCAP/lrving, BM{)
5 7 7 TRACKS OF MY TEARS
Linda Ronstadt, Asylum 45295 (Jobete, ASCAP)
6 6 7 50 WAYS TO LEAVE YOUR LOVER
Paul Simon, Columtia 3-10270, (Paul Simon. 3Ml)
7 3110 LET IT SHINE/HE AIN'T HEAVY ... HE'S MY BROTHER
Otivia Newton-John, MCA 40495 (Window, BMI/Harrison/Jenny, ASCAP)
8 8 8 DEEP PURPLE
Donny & Marie Osmond, Kolob 14840 (MGM) (Robbins, ASCAP)
9 1110 FLY AWAY
John Denver, RCA 10517 (Cherry Lane. ASCAP)
10 | 18 6 ALL BY MYSELF
Eric Carmen, Anista 0165 (CAM.USA. BMI)
11113 (1 THEME FROM “SWAT.”
Rhythm Heritage, ABC 12135 (Spellgold, BMi)
12 | 14 5 TAKE IT TO THE LIMIT
Eagles, Asylum 45293 (3enchmark/Kicking Bear, ASCAP)
13112 111 STARDUST
Johnny Mathis, Columbia 3-10250 (Belwin Mills, ASCAP)
14 |11 12 WINNERS AND LOSERS
Hamilton. Joe Frank & Reynoids. Playboy 6054 (Spitfire. BMI)
15 | 21 5 FANNY (Be Tender With My Love)
Bee Gees, RSO 519 (Atlantic) (Casserole, BMI)
16 9 (11 BABY FACE
Wing & A Prayer Pipe & Drum Corps, Wing & A Prayer 103 (Atlantic) (Warner
Bros., ASCAP)
17 |17 8 TELL IT LIKE IT IS
Andy Wiliiams, Columbia 3-10263 (Conrad/Qlrap, BMI)
18 | 16 9 STAR TREK
Charles Randolph Grean Sounde, Ranwood 1044 (Bruin, ASCAP)
19 | 40 2 LONELY NIGHT
(Angel Face) Captain & Tennille, A&M 1782 (Don Kirshner, BMI)
20 |29 4 SINCE | FELL FOR YOU
Charlie Rich, Epic 8-50182 (Columbia) (Warner Bros., ASCAP)
21 | 39 3 VENUS
Frankie Avalon, De-Lite 1578 (PiP) (Kirshner Songs/Welbeck, ASCAP)
22 | 22 7 CHAIN GANG MEDLEY
Jim Croce, Lifesong 45001 (Kags/Conrad, BMI/Unichappell, ASCAP)
23 | 23 5 DURHAM TOWN (The Leavin’)
Roger Whittaker, RCA 10447 (Arcola, BMI)
24 | 26 7 SWEET LOVING MAN
Morris Albert, RCA 10437 (Fermata International Melodies/Sunbury, ASCAP)
25 |10 | 12 TIMES OF YOUR LIFE
Paul Anka, United Artists 737 (Three Eagles, ASCAP)
26 | 28 4 DECEMBER 1963 (Oh What A Night)
Four Seasons, Warner Bros./Curb 8168 (Seasons/Jobete, ASCAP)
27 119 | 14 THE HOMECOMING
Hagood Hardy, Capitol 4156 (ATV. BMI)
28 | 24 9 | CAN SING, | CAN DANCE
Cotton, Lloyd & Christian, 20th Century 2253 (Michae!, ASCAP)
29 30 5 SCOTCH ON THE ROCKS
The Band Of The Black Watch. Private Stock 45055 (Peer International, BMI)
30 | 27 6 INSEPARABLE
Natalie Cole. Capitol 4193 (Jay's Enterprise/Chappell, ASCAP)
31 | 37 4 ONLY SIXTEEN
Dr. Hook, Capttol 4171 (Kags, BM)
32 | 32 6 OVER MY HEAD
Fleetwood Mac, Reprise 1339 (Warner Bros) (McFleet, BMI)
33 | 33 4 YOU'RE A PART OF ME
Kim Carnes, A&M 1767 (Brown Shoes/Chappell, ASCAP)
34 | M4 2 TANGERINE
The Salsoul Orchestra, Salsoul 2004 (Caytronics) (Famous, ASCAP)
35 (20 |13 | WRITE THE SONGS
Barry Maniow. Anista 0157 (Artists/Sunbury, ASCAP)
36 | 25 8 CONVOY
CW McCall, MGM 14839 (American Gramaphone. SESAC)
37 | 34 6 ONE FINE DAY
Julie, Tom Cat 10454 (RCA) (Screen Gems-Columbia, BMI)
38 | 49 2 DOLANNES MELODIE
Jean Ciaude Borelly & His Orchestra, tondon 228 (Buriington. ASCAP)
39 |42 | 11 NOW THAT WE'RE IN LOVE
Steve Lawrence, 20th Century 2246 (Brut, ASCAP)
0 | EEITTEp THE CALL
Anne Murray, Capitol 4207 (Beechwood, BMI)
41 | 47 3 WAKE UP EVERYBODY (Part 1)
Harold Melvin & The Blue Notes, Philadelphia International 8-3579
(Epic/Columbia) (Mighty Three, BMI)
42 m | FEEL LIKE A BULLET (In The Gun Of Robert Ford)
Elton John, MCA 40505 (Big Pig/Leeds/Yellow Dog, ASCAP)
43 (31 |10 ONCE YOU HIT THE ROAD
Dionne Warwicke, Warner Bros. 8154 (Mighty Three/Sacred Pen, BMI)
44 | 48 2 CHLOE
Cy Coleman. RCA 10440 (Robbins/Chappell, ASCAP)
45 | 45 3 BACK TO THE ISLAND
Leon Russell, Sheiter 40483 (MCA) (Skyhill, BMI)
46 | 50 2 EASY AS PIE
Billy “Crash™ Craddock, ABC/Dot 17584 (Chappell, ASCAP)
47 | 43 3 | COULD HAVE DANCED ALL NIGHT
Biddu Orchestra, Epic 8 50173 (Columbia) (Chappell, ASCAP)
a8 w DREAM WEAVER
Gary Wright, Warner Bros. 8167 (Warner Bros, ASCAP)
49 | 38 9 l YESTERDAY CAN'T HURT ME
Evie Sands, Haven 7020 (Capitol) (ABC/Dunhill/One Of A Kind, BMI)
50 CARA MIA

Paul Delicato, Artists of America 111 (Leo Feist, ASCAP)

Classical
Notes |

Pianist Eugene List, whose album
of" Gottschalk pieces has been in
continuous release for more than 20
years. has returned to the Vanguard
studios to record more by the com-
poscr. This time he’s joined by Jo-
seph Werner as co-artist. . . . Antonia
Brico set to conduct the greater
Miami Philharmonic this month,
Just about the time her debut album
comes out on Columbia. She has
more dates with the orchestra in
April.

Andres Segovia to pick up an hon-
orary doctorate from Loyola Univ.
following a concert in New Orleans
next month. ... Jazz and classics
touch again Feb. 20 when ABC Rec-
ords artist John Klemmer appears
with the Milwaukee Symphony as
guest ... A grant of $55,000 has
been awarded the Cleveland Or-
chestra by the Cleveland Founda-
tion to support a two-year audience
development program.

Gunther Schuller has been unable
to complete a commissioned bicen-
tennial work in time for its sched-
uled premier in March by the Na-
tional Symphonyv. It will be
presented next scason. ... Between
Feb. 14 and April 25 Julius Rudel
will fly the Atlantic 10 times to keep
up with conducting commitments
here and abroad . ... Barry Tuck-
well, considered by many the world’s
most eminent French horn player.
makes his U.S. tv debut Sunday (8)
on the CBS program “Camera
Three.”

Vanguard Adds
10 To Musical
History Series

NEW YORK - Vanguard Records
plans to issue 10 more albums in its
“Historical Anthology of Music”
series during the next two months,
bringing the total to more than 50
scts by the end of March.

Current plans call for the releasc
of at least 24 new albums a year and
as many as 30, according to Seymour
Solomon. label president.

The series. begun two vears ago.
consists largelv of reissued material.
although new recordings are also in-
cluded from time to time. Record-
ings are grouped into seven basic
historical periods ranging from the
middle ages through the classic cra,
with 14 sub-categories covering vari-
ous musical forms such as oratorio,
chamber music, concerto. ete.

Vanguard is now updating its
HAM consumer catalog to include
titles to be added during the vear.
List price of the series is $3.98.

Educators Meet
In Atlantic City

ATLANTIC CITY - “Music Edu-
cation '76: Heritage, Festival, Hori-
cons” is the theme of the 25th na-
tional biennial convention of the
64.000-member Music Educators
National Conference to be held here
March 10-14,

Composer Ned Rorem, Martin
Bookspan, representing ASCAP:
Maya Angeloy, author and song-
writer, and John Porter, Michigan
state superintendent of public in-
struction, arce booked as speakers.
President of the organization is
Charles H. Benner of the Univ. of
Cincinnati College & Conservatory
of Music.

About 3,000 school children will
perform as singers and musicians.

Clossigl

P

lan Anderson photo

A BUSS BROM THE BOSS—Renata Tebaldi takes a moment from autograph-

ing albums at the Sam Goody Sixth Ave. store in New York to accept a kiss
from Sam himseif. Beaming in the background, from left, are John Harper,
London Records director of classical sales, and Goody executives Sam Stolon

and Steve Steinitz.

FORD $$ RUN OUT

Calls Halt To Disk Subsidy

® Continued fron puge 3

6. 1975), leaving more than $200.000
still to be assigned.

Some companies expressed cha-
grin that they had notbeen given ad-
equate notice of the shutoff, leaving
high and dry a number of projects
on which considerable planning
time had already been invested.

Under the program. the founda-
tion provided up to $16.000 per ap-
proved album for talent costs at
union scale. Labels were required o
absorb all technical and manufac-
turing expenses. Works had to be
submitted through participating
publishers who were required to
print scores and/or parts of the cho-
sen compositions.

In a letter to record companics
and publishers, the foundation
stated that it had received an “uncx-
pectedly large number of contract
offers’ in recent weeks. “As a result
of this unanticipated surge of con-
tract offers and the foundation’s ac-
ceptance of them. nearly all of the
$400.000 .. . had been committed.”

The letter went on to say that
“funds remaining available to this
program are now extremely limited
and that the foundation may not be
able to consider any contract offers
reccived after Jan. 21, 1976, the
date the letter was mailed.

Ditson Fund To
Back Orion LP

LOS ANGELES-The Atice M.
Ditson fund of New York's Colum-
bia Univ. will provide funds for the
local Orion label to record the works
of five Los Angcles composers for
spring release.

Harris Goldman. violinist. and
Carolyn Brown, pianist, will be the
artists featured in compositions by
William Kraft, Romero Cortes.
Robert Lynn. Anthony Vazzani and
Robert Rodriguez. The Goldman-
Brown duo will undertake its fifth
tour of Europe in April, about the
time of release of its album

Record Sum Raised

SAN ANTONIO—In passing the
chairmanship of the Symphony
Society of San Antonio’s 1976 fund
campaign over to Wilbur Matthews
Jr. former chairman David Kocurek
discloses a record $388.536 was
raised last year.

Matthews, who kicks off the new
campaign in mid-February here.
says the new goal will be $425.000
“and the needs of our orchestra are
far greater than this sum.”

Richard Kapp. program ofticer.
did assure in his letter. however. that
all submissions received prior to this
date "will be fully considered.”

Labels which have received Ford
Foundation support during the run
of the program include Vox. Com-
posers Recording, Angel, RCA.
CMS-Desto. Delos, Musical Heri-
tage. Nonesuch. Orion and Serenus.

Philips Artists
Interviewed On
Tape For Radio

NEW YORK- Twenty taped in-
terviews with Philips artists have al-
ready been produced and distrib-
uted free to classical radio stations,
and more are on the way.

The label is now waiting for pian-
ist Stephen Bishop to pass through
New York so that he too may be
added 1o the scries which Philips
feels has provided a strong promo-
tional assist to the firm’s product. In
only one case, that of the conductor
Bernard Haitink, taping was done
abroad.

Martin Bookspan acts as inter-
viewer on the one-hour tapes, which
alsoinclude music chosen by the art-
ist. Format permits cditing by the
stations to tit special needs. includ-
ing artist appearances in the broad-
cast area. The tapes have been made
available to 40 stations across the
country, according to Scott Mampe,
Philips chief.

‘LOLLIPOPS’
DRAW
MOPPETS

KANSAS CITY-They start ‘em
young here in the Heart of America
city.

The Kansas City Philharmonic
spread six concerts over Jan. 28-30
with audiences comprised exclu-
sively of pre-school through third
grade pupils. They are called “Lolli-
pop Concerts” and are conducted by
James Paul, assistant to the en-
semble’s conductor Maurice Peress.

Nor does the Philharmonic offer
kiddie repertoire like “Three Blind
Mice.” This weck’s programs em-
braced Mozart. Handel. Bach,
Tchaikovskv, Debussy and a duct
from Humperdinck's “Hansel And
Gretel” with highly professional
guest singers,
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MIDEM’S A BIG HIT

® Continued from page |

event important deals were evident
and important comments made
about industry matters.

Among the big publishing deals
was one between the US.’s Soul
Train and Carlin for UK. rights for
the Soul Train label and its publish-
ing outlet owned by Don Cornelius
and Dick Griffey. This deal was set
up and finalized by attorney Joha-
nun Viguda. There were more music
industry lawyers here than ever be-
fore.

MIDEM produced its full quota
of key international pronounce-
ments: Alexander Lebrdry. head of
international relations for the Soviet
copyright agency VAAP. reported to
an international lawyers meeting
that the agency had now signed bi-
lateral agreements with more than
30 performing and mechanical
rights societies all over the world. He
hoped that Western countries would
make increasing use of Soviet copy-
rights and that more Western music
would be played in Russia.

London’s DJM Records an-
nounced the release of an album of
live performances by Elton John si-
multaneously in the UK. and U.S.
for May. Though John is now with
EMI in England. DJM has “sub-
stantial footage™ from his live per-
formances across the world and the
new release may be a double album.

Alvin Deutsch, music industry at-
torney from New York, drew atten-
tion of international lawyers to a
threatened erosion of the rights of
copyright owners when he said that
a U.S. Senator was seeking a com-
pulsory license for non-commercial
radio and television in the U.S. with
a predetermined payment for au-
thors and composers.

The International Federation of
Festival Organizations (FIDOF)
was at MIDEM searching for a
venue for its scheduled international
gala in aid of UNICEF after the
withdrawal of first Germany and
then Switzerland to host the event.

Secretary-General — Armando
Moreno said the proposed dates of
March 26 and 27 were being held as
many artist contracts had been
signed. FIDOF is considering tenta-
tive offers from Mcxico where shows
could be transmitted by satellite, or
Yugoslavia. FIDOF has obtained
rights from both Eurovision and In-
tervision to relay the galas through
the continent.

The Tokyo Music Festival is 1o be
held this vear on June 27 while a
Mallorcan festival in Spain is set for
May 6-8.

The 16 Australian companies here
celebrated Australia Day with a
party at their joint stand. Despite the
huge travel overheads the Austra-
lians faced to attend. there was gen-

International

Largest Attendance Ever
Sets a Businesslike Tone

eral agreement that it had been
worthwhile. More Australian prod-
uct than ever was sold this year.

A basic theme was that MIDEM
this year had become more business-
like. Claude Ebrard. international
director of the French company
Trema said: "We know who is here
for business and who is here just for
fun. As for any big contract deals we
have fixed, 1 feel superstitious: no
announcement of names until the
ink on the contracts has dried.”

One basic criticism of MIDEM re-
lated to the quality of the sound
equipment on the stands. Ralph Sie-
gel. Jupiter Records boss from Ger-
many. added his criticism about the
sound quality at the galas: “Bernard
Chevry had a very expensive mar-
quee for the shows but lousy equip-
ment for sound.”

Tun Smits, Intersong Music inter-
national director, said the industry
dealtin sounds, which had to be per-
fectly reproduced, but the equip-
ment on the stands gave a com-
pletely distorted picture.

On the entertainment side, the
Russians triumphed with a gala per-
formance—the country’s first ever at
MIDEM.

At a cocktail party given for Bill-
board by Chevry. he announced that
a new conference center would be
built in Cannes and be ready by the
end of the decade.

CANNES—With an eve on a big
1976 buildup of pop singles product,
MCA UK. was particularly active
at MIDEM. Manager Peter Robin-
son announced two deals involving
Don Fardon and John Carter.

Fardon had a hit some years back

with Indian Reservation and Carter,
writer-producer-performer, has
Harmony Group Magic.
Fardon debuts for MCA in March
with a single produced by Miki An-
thony, who handles the recorded
product of the goodies. Magic is pro-
duced by Carter for his Sunny Rec-
ords Production Company and
MCA will release worldwide the first
single Disco Kid.

And with Tony Christie’s single
“Drive Safely Darlin,” by writing
team Geoff Stephens and Barry Ma-
son, a chart single in the U.K.. Rob-
inson and MCA international vice-
president Lee Armstrong have used

Conf. Nettles
France Soir

CANNES—A bitter attack on
MIDEM and on music business in
general was published in the top-
selling French evening paper France
Soir—printed during the early part
of the event.

Referred to as “the mafia of mel-
ody,” MIDEM was said 1o be “mak-
ing fortunes™ by writer Jean Loup
Lafont. He said MIDEM is the “sa-
lon of gold and dollars,” and the
participants as “a caviar of 5200
ladies and gentlemen from 43 coun-
tries.”

Talking about the newspaper ar-
ticle, Jacques Souplet. president of
CBS France, said he would take up
the matter with the French Record
Industry Association and said that
legal action might be taken.

But Eddie Barclay just laughed
off the attack. His view, shared by
many participants, was that
MIDEM had *“seldom received a
good press reaction.”

MIDEM MIX

MIDEM as a platform for creating
the singer as an international name.
Robinson said there were plans to
sign two major U.K. rock groups to
the label as a further stage of the pop
single product drive.
*x x  *%

An early MIDEM development
was a call to European performing
rights societies to block European
jukebox royalties due to American
publishers. authors and composers,
made by Felix Faecq. president of
World Music, Belgium, during an
informal public discussion session
international copyright matters.
Faecq argued that such a course of
action was the only way to stop the
U.S. from continuing to exempt
jukeboxes from the need to pay per-
forming rights.

He suggested that the money
should be held in Europe until the
U.S. made some effort to change the
jukebox situation and that interest
on the accumulated money should
be paid to European authors and
composers. The meeting, attended
mainly by music industry lawyers,
was also urged by Faecq to frame a
resolution calling for the universal
ratification of the Rome convention
regarding permanent rights pay-
ments to record producers (neigh-
boring rights).

No action was taken on either rec-
ommendation. But there was a con-
census of agreement that there was a
need to extend and intensify protec-
tion of copyrights throughout the
world.

*  x %

Also at MIDEM, Alan Bates,
managing director of the U. K. jazz
labels Black Lion and Freedom, an-
nounced the formation of a new r/b
label, Openhouse.

Signed to the label are guitarist
Geoff Bradford, bottleneck special-
ist Brian Knight (Formerly with El-
mer Gantry), 12-string guitarist
Johnny Joyce and Irish singer-gui-
tarist Frank McConnell.

The first MIDEM gala, featuring
Gloria Gaynor, Silver Convention,
the Fania All-Stars. Morris Albert

and Esther Phillips. was partly em-
ceed by actor Anthony Quinn. who
has set up and was introducing his
own film-record production com-
pany, WIP. He was also promoting
in advance his own single “Nous
Deux Cest Fini.”

An early social event at MIDEM
was the presentation by Music Week
editor Brian Mulligan. of a silver sal-
ver to Bernard Chevry, for his serv-
ices to the international music indus-
try. It was only the fourth such
award by Music Week, others going
to Perry Como, Clive Davies and
Goddard Lieberson. Chevry said
that nobody had done more to help
MIDEM succeed than the specialist
press.

* * *

Rondor Music made several sig-
nificant changes in its European
representation.

A new long-term agreement was
entered into for Germany, Austria
and Switzerland with Global Music,
Peter Kirsten’s company. In Haly. a
new deal was set up with RCA hal-
iana.

Existing arrangements with Uni-
versal Songs in the Benelux terri-
tories, Ego musical in Spain and
Pathe Marconi in France were ex-
tended.

Rondor was represented at
MIDEM by Chuck Kaye, executive
vice-president, Evan Medow, direc-
tor of Rondor Inc. and Bob Grace,
general manager of Rondor Lon-
don.

Soviet Announces Signings
Of 30 Copyright Agreements

By PETER JONES

CANNES — Alexander Lebedev,
head of international relations for
the Soviet copyright agency VAAP,
reported to the international law-
vers' meeting in MIDEM that the
agency had now signed bilateral
agreements with more than 30 per-
forming and mechanical rights so-
cieties all over the world.

It included all the East European
countries. except Rumania and Al-
bania.

Pavments had already been made
and he was hopeful that western
countries would make increasing use
of Soviet copyrights and that more

Soul Train
Signs Deal

CANNES—One of the biggest
publishing deals settled at MIDEM
was between Soul Train, of the U.S..
and Carlin concerning U.K. rights
for the copyrights of the Soul Train
label and publishing company.
owned by Don Cornelius and Dick
Griffey.

The deal was set up between the
two companies by Johanon Vigoda.
lawver to Stevie Wonder and many
other top music industry person-
alities.

He said: “Soul Train has. for five
vears, been the mostimportant black
television program. syndicated
through the US.. and this deal cov-
ers all the Cornelius and Griffey-
owned compositions and there are
expected to be at least six albums in
the U.K. in the next year. Included is
the Soul Train Gang, whose Soul
Train "75 was a Top Ten record in
the U.S. r&b charts and the Whis-
pers, currently in the U.S. Charts.
RCA is to release all the Soul Train
label product in the U.K. and
throughout the world.

He adds. "Soul Train is currently
being shown on television in Japan
and there are strong marketing
moves in other areas. notably the
U.K. and Australia. But thisis an ac-
tive marketing and promotion com-
pany with the principals going on
the road to sell the product.

“The deal with Carlin covers Soul
Train publishing and whatever is
put into the Soul Train company.”

A very busy MIDEM for Carlin’s
Freddy Bienstock and U.K. vice-
president Paul Rich also saw the
conclusion for the British-territory
rights for Far Out, the publishing
arm of War Productions—the group
currently on the UK. charts for the
first time since Eric Burdon left the
band.

Carlin is also entering a three-year
agreement with Curtis Mayfield for
his Curtom music. Said Rich, "we
had the company prior to the more
recent deal with Warners. Now
Mayfield has several important acts
signed to him as well as providing
his own copyrights.”

International Turntablel

Malcolm Eade has been ap-
pointed international a&r develop-
ment manager at CBS, reporting
directly to Paul Atkinson. He joins
the company from Anchor where he
was head of a&r.

Glyn Evans has joined EMI as rep-
ertoire manager of the international
division, reporting to Peter Jamie-
son, general manager of EMI Inter-

national. He was formerly at Phono-
gram where he was U.K.
representative.

Chris Hutchins has quit C.H.1., his
public relations operation which
controlled worldwide publicity for
MAM artists, Tom Jones, Engelbert
Humperdinck and their manager
Gordon Mills for the last 10 years

(Continued on page 47)

western music would be played in
Russia.

Lebedev said that the balance of
performing rights payments be-
tween the U.K. and the Soviet
Union was currently in Britain's fa-
vor “thanks mainly to the Beatles.”

He said that in some respects for-
eign authors and composers wanted
more favorable treatment in the So-
viet Union than national authors
and composers. VAAP had suc-
ceeded after long negotiations with
state television and radio in getting
them to agree to respect article six of
the Universal Copyright Conven-
tion. The Soviet broadcasting au-
thorities had agreed to pay VAAP a
global amount of money for the ex-
ploitation of foreign works which
are not published in printed form.

“Before we joined the Universal
Copyright Convention, dance halls
and restaurants in the Soviet Union
were not obliged to pay fees for the
use of protected music. But four or
five months ago we reached an
agreement for such pavments to be
made and a government decree
made such payments compulsory.”™

Lebedev appealed to the western
countries to understand the prob-
lems VAAP had in getting Soviet
legislation changed. He said VAAP
was now studying the possibility of
ratifving the Rome convention.

Replving to a question of the ex-
istence of record piracy in the Soviet
Union, Lebedev said: “we tend to
consider this more a problem for the
capitalist countries and I'm not
aware of any piracy problems cur-
rently—although there certainly
were cases before we signed the Uni-
versal Copyright Convention.™

Irish Gowt.
Joins Tape Deal

LONDON—-A new manufactur-
ing facility for magnetic tape and
cassettes goes into production in
Ireland in February.

Total investment in plant and
equipment is in excess of two million
dollars and will have a work force of
more than 100. The plant is to be of
30.000 square feet, set in Carraroe,
County Galway, with an initial ca-
pacity to produce more than 25 mil-
lion complete sets of components
annually and a corresponding
amount of raw magnetic tape.

Product will be sold as loaded
blanks or as c-zeros and bulk tape
for the professional market.

The company is to be known as
Contek Teo and is a joint venture of
the Irish government and a private
group of investors associated with
the production and marketing of
magnetic tape products in Europe
and the U.S. for many years.

Expansion is being planned to
provide for digital and video tapes
during the later part of 1977. Dis-
tributors are being appointed in key
markets through Europe. Africa and
the Middle East.

Managing director of the market-
ing company Contek Magnetics (in-
dustrial) is Ray Linton. former Eu-
ropean marketing manager of
Emitape.

Linton announced the new pro-
duction company at MIDEM and
said he had found tremendous inter-
est from companies throughout Eu-
rope, plus South America and Ja-
pan. A warehouse is being set up in
London to serve U K. customers and
another for Europe will be in either
Rotterdam or Hamburg.



Dutch Prepare For Carnival

By FRANS VAN DER BEEK

AMSTERDAM—At the end of
February each year, southern Hol-
land enjoys a four-day Carnival.
And “carnival” records are peculiar
only to the Netherlands, with local
companies putting out many re-
leases for the celebrations.

Carnival time is a fun festival of
singing, dancing, drinking and the
songs blend with the festival flavor.
Many of the songs contain naughty
and bawdy lyrics, with an oom-pa-
pa beat.

Ariola has two carnival singles out
this week, one song “Utrecht Me
Stad,” about the town of Utrecht,
likely to do well for it is one of the
main carnival centers. Last year
Ariola released a single about the
unemployment situation in Holland,
but radio stations took a poor view
of the insinuation that Dutch people
actually enjoyed being out of work,
therefore the single had no air play.

CNR has released four singles,
one by Andre van Duin, Holland’s

Neodisk Spurs
Supraphon Biz

ATHENS—For the last 12 years
the Supraphon label has been dis-
tributed in Greece by Neodisc, a
company run by Vasilis Rekouniotis
at 25 Panepistimiou Street in
Athens. Only now is it getting over
the stigma that records from behind
the Iron Curtain are of low quality.

Rekouniotis admits that Neodisc
had a tough time selling Czechoslo-
vakian records, not helped by the
fact that the basic repertoire of Sup-
raphon records was almost totally
classical which still has a very lim-
ited following in Greece.

“There are still many problems
for us including the 90 percent tax
the Government has put on im-
ported albums,” he says. “To open
credit in a bank we have to pay 180
percent of the value of the records
before we can import them. The &0
percent remains in the bank without
interest for four months before it is
retumed to the importer.”

Rekouniotis adds that it would be
unwise to actually press Supraphon
records in Greece because of the
limited classical sales. He com-
mented: “However, we have done
well in recent years with Moldava’s ™
Symphony of the New World,” Vi-
valdi’s “Four Concertos For Brass”
and Khatchaturian’s “Masquerade”
and “Sabre Dance™.

Renew With BMI

LOS ANGELES—The writing/
producing team of Dennis Lambert
and Brian Potter has re-signed a
long term agreement with BMI.

most popular comedian. His single
“Willempie,” best-selling carnival
single over the past seven years, is
expected to go to number one again.

CBS has released two singles and
an album on carnival themes. Cees
Schilperoort, who hosts a popular
radio program, has recorded a spe-
cial carnival song for which big sales
are anticipated. And another single
“Johanna,” by Rijk de Gooyer, re-
corded last November, is expected to
have increased sales through the car-
nival period.

Phonogram is releasing five sin-
gles and re-released ten albums,
along with four new ones. Phono-
gram also has a “tip for the top” with
“Simplistics Verbond,” a take-off on
the television program of the same
name.

Soat least 150 carnival records are
released each year. On average, five
will get into the Top 40 and these
five will sell between them 150,000
copies. A normal Top 40 record
would be expected to sell between
20,000 and 30,000.

However the question arises as to
whether it is profitable for record
companies to release so many carni-
val records when there are only slen-
der chances of any one becoming a
hit. But apart from the fact that mass
release of carnival records has be-
come something of a Dutch tradi-
tion, most record companies feel it is
worth gambling in an effort to score
the elusive hit.

Phonogram
No’s Chart

PARIS—Phonogram has decided
to withdraw completely from the
French best-seller record charts be-
cause it is opposed to the existing
method of creating and compiling
the lists.

The situation has long been con-
fused. Having decided to hand the
operation over to a market-research
unit, the results proved quite unsat-
isfactory and the previous method
of using retums contributed by the
record companies was reintro-
duced.

But when the market-research
people handled the charts, two
charts were published each month—
every other week. Now it is a
monthly chart. This brings its own
complications. Records selling well
are often not included in the charts
because the declarations apply to
the previous preceding period.

But the present situation cannot
go on for long. It was originally
hoped to find a new system by Jan.
I, but this was impossible. Now
the whole question is under consid-
eration by the newly formed Eco-
nomic Committee and it is expected
a satisfactory chart-compilation sys-
tem will be set up by March.

RCA photo
BOWIE'S BILLBOARD—Just in case Londoners are not aware of the multiplicity of performances in which David Bowie
will be engaged this year, RCA has made it its business to remind them in a promotional campaign whose theme is
“This |Is Bowie's Golden Year.” Accordingly, RCA has kicked off the campaign with this giant billboard on London’s
Shaftesbury Avenue plugging his new LP, starring movie and upcoming concert performances and the huge Wembley
Empire Pool.

AMAZING SALES

International Turntable
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and Gilbert O’Sullivan for the last
six. He is now taking full charge of
Thunderbird Records with his part-
ner Mick Green.

Kenneth Flower has been ap-
pointed managing director of
Record Manufacturers of Nigeria.
He joined the EMI group in 1948
and was formerly quality assurance
manager with EMI's radar and
equipment division. Adrian Wil-
liams has been appointed managing
director of EMI (Nigeria). Williams
joined EMI's Music For Pleasure as
southern region sales manager in

‘Greatest Hits" Soar In U.K. Too

® Continued from page 6
