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Jukes: Eye Eateries;
Swing To Disco Cuts

By IS HOROWITZ

NEW YORK Disco records are
taking over an increasing share of
jukebox program slots.

In this area, the creative center of
the disco renaissance. it is estimated
that half the 455 in the average coin-
operated music machine now are
dance disks. Those close to the scene
report that the ratio of disco product
to other records in bhoxes has
doubled over the past eight months
and is still tracking a rising curve.

For operators. the development is
rated a commercial shot in the arm.
providing new excitement in loca-
tions and more quarters in collection
boxes.

Earnings are up. savs Ben
Chicofsky, managing director of
Music & Amusement Assn. Inc.,
whose more than 100 operator mem-
bers service some 10.000 locations in
New York City and nearby Nassau
and Suffolk countics.

He sees the disco surge as reviv-
ing record manufucturer interest in
singles which. he feels, have suffered
neglect in recent years. “Some labels
have now come to realize that juke-
(Continued on page 30)

By ANNE DUSTON

CHICAGO—-Operators may soon
be adding fast food outlets as juke-
box locations. according to market-
ing research by Rock-Ola Manufac-
turing Corp.

The food chains. traditionally a
bastion against the jukebox because
it retains customers in the location.
are now reconsidering their philoso-
phyv. At least one national pizza
chain is installing Rock-Ola boxes in
the Southwestern U.S. on a trial
basis for several months.

Changes in fast food operations,
documented by the National Res-
taurant Assn. indicate a desire to re-
tain the customer and get him to part
with more money while he is there.

To this end. menus have ex-
panded. hours have been length-
ened, and cating arcas are being up-
graded for a more leisurely dining
experience.

Some food chains that have ex-
perimented with live music in the
past arc considering the move to

Jukeboxes because of the opportunity

for profit while providing a music
atmosphere. compared to the “loss™
(Continued on page 30)

U.K. Pubs In
Mechanical
Rights Effort

By MIKE HENNESSEY

LONDON- Collection of me-
chanical royalties in the UK. is
likely to follow the American pat-
tern with the mailing last week to
sharcholders of the Mechanical
Copyright  Protection  Society
(MCPS) of an offer document rec-
ommending takcover by the Music
Publishers Assn.

At anv rate, the bid moves one

(Continued on page 58)

Newark: 4 Guilty,
2 Are Acquitted

By RUDY GARCIA

NEW YORK -Nat Tarnopol.
president of Brunswick Records
Corp.. and three other label execu-
tives were found guiltv in Federal
Court in Newark Thursday (26) of
various fraud ard conspiracy
charges after a seven-week trial,
shortened when the defense chose to
rest its case without calling any wit-
nesses. Two other Brunswick execu-
tives were acquitted of all charges.

The jury. which had deliberated

CTI, Motown Seek QOut Of Court Pact

By JIM MELANSON

NEW YORK A breakthrough in
the distribution impasse between
CTI1 and Motown occurred in Fed-
cral Court here Monday (23) when
both parties agreed to adjourn their
legal battle and work toward an out
of court scttlement.

An agreement in principle to
structure a new dual distribution
pactis key to the move.

Terms of the scttlement are sull
being worked out. but it's under-
stood that the basic formula calls for

Top 40 Format Just
A Myth, P.D.s Prove

Remote Recording On

By CLAUDE HALL
LOS ANGEILES There 1s no

CTI's existing catalog to be shared
tor distribution on a 50-50 basis.
Also. a minimum number of new -
tles each year would go to Motown,
but only on certain artists. Dual dis-
tribution deal would be for the US.
only.

Who gets what from the existing
CTI catalog. the actual number of
new disks guaranteed Motown. and
which artists will be involved 1s now
under discussion.

(Continued on puge 63)

25 hours over a period of three days.
returned the verdict late Thursday
afternoon. several hours after asking
Federal Judge Frederick Lacey. who
has presided over the lengthy trial.

(Continued on page 12)

Unisette Players
For Zurich AES

By STEPHEN TRAIMAN

NEW YORK  The long-awaited
first hardware versions of the BASE
Us-inch Unisette svstem are to be
premiered by Studer and EMT/
Franz at the opening of the 33rd
AES convention and exhibit Tues-
day (2) at Zurich’s Hotel Inter-
national.

EMT/Franz. now Franz Ver-
trichsgesellschaftin Lahr. Germany,
is showing its “Unimatic™ cassette
machine with the Unisette transport
and tape. Studer is featuring u cas-
sette changer for the Unisette sys-
tem. first reported exclusively in
Billboard (June 22. 1974) which it

(Continued on page 34)

“NEWSPAPER

“Leonard Cohen/The Best Of." That says 1t ail: a collection of the best.
by the best. A not-to-be-missed album that includes the classic “Suzanne,”
“Bird on the Wire,” “Sisters of Mercy,” “So Long, Marianne,” “Hey, That's
No Way to Say Goodbye,” and seven more “'Leonard Cohen/The Best Of.”
Same of the finest songs ever written, by one of the finest writers who ever

sang. On Columbia Records and Tapes, of course.

(Advertisement)

An Upbeat Over 1975

By BOB KIRSCH

[LOS ANGELES Remote re-
cording activities are up substan-
tially from last vear. Operators cite
six reasons for this: increasing tv and
fitm work. more live albums. heavy
usc of remote units in cutting LPs
other than live projects. the tend-
eney of major artists o record at
least part of every tour and im-
proved remote recording quality.

The general feeling is that tv and
radio people are more aware of the
differences in quality between
sound run through a remote unit

(Continued on page 31)

such thing as a Top 40 format. ac-
cording to the nation’s leading pro-
gram directors surveved by Bill-
board. The consensus is that 32
records is about the “right length”
plavlist for a mass appeal station tar-
geting teen and young adult de-
mographics. In major markets. there
is only one station that sometimes
goes up to 45 singles: another one
focuses on 40: most range from 25 1o
35 and one major facility plass only
20 disks.

When vou add in a tew extras and
recent hits (often called recurrents or
new gold) and a few hitbounds
the typical plavlist of a rock station

(Continued on page [8)

For tis first MCA album. country music veteran NAT STUCKEY strikes a
progressive tone with his debut release “Independence.” Covers a range of
writers including Conway Twitty's “Linda On My Mind, " Troy-Seals-Max D.
Barnes tune ““Honky Tank Dreams.” The Eagles’ Don Henley Glenn Frey
hit “Lyin" Eyes.” Nat contributed three songs including his new single
“Sun Camin’ Up.” Album produced by David Barnes for Twitty Bird Pro-
ductions, recorded in Nashville. MCA-2184

(Advertisement)

(Advertisement)
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General News

Goody Stores
In Italy Are
Phony—Goody

NEW YORK—Sam Goody has
worked hard to institutionalize his
name as synonymous with record re-
tailing, but now he wonders if he has
been too successful.

Two shops bearing the Sam
Goody name have recently been
opened in Italy, and executives of
the 27-store chain here consider it a
case of monicker piracy.

“We have no stores of our own
abroad, no licensees and no affil-
iates,” says Howard Goody, vice
president and director of retailing
for the domestic chain.

“It has come to our attention that
there is a store in Milan called Sam
Goody, and we are investigating the

(Continued on page 16)

Lengthy Riders Hot Topic
At NEC’s Biggest Parley

% WASHINGTON-The contin-
uing discussion over lengthy
riders, lack of attendance by three
major booking agencies and repre-
sentation by more industry spokes-
people than ever before, punc-
tuated the opening of the 16th
annual National Entertainment
Conference here Wednesday
through Sunday (25-29).

Despite the missing agencies
(William Morris, International
Creative Management, Agency for
the Performing Arts), the confab
still drew more than 300 exhibitors
in addition to a record 2,600 dele-
gates—a gain of more than 400

By JIM FISHEL

over the past record-breaking year.

The convention began Wednes-
day (25) with the keynote address
by Clive Davis, Arista Records
president. Then the “marathon,”
as many delegates began to call it,
began. Although not all the ses-
sions keyed in on the record indus-
try and live talent, a majority did.

Davis spoke on the growth of
Arista during the past year and the
importance colleges played in
breaking many of its artists. He
also spoke about the development
of artists while he was president of
Columbia, citing Janis Joplin and
Paul Simon as examples.

SN

One of the more important
meetings was held the first day. Ti-
tled “Negotiating And Contracting
Contemporary Entertainment,”
the panel centered on the new
AFM-NEC contract, as well as the
continuing upward trend towards
lengthy riders.

Chaired by Donald Scheiber,
assistant vice president for student
affairs at St. Johns Univ., the
presenters were Larry McDonell,
assistant to-the president of the
AFM; Howard Henry, union di-
rector at the Univ. of North Caro-
lina; Tom Matthews, chariman of

(Continued on page 74)

Licorice Pizza Executive
Arraigned On 33 Charges

By JEAN WILLIAMS

LOS ANGELES—Jim Green-
wood, one of the owners of the Lico-
rice Pizza discount chain here, was
arraigned Thursday (26) in Munici-
pal Court division 2 in Glendale on
33 felony charges of receiving stolen

roperty and was then released on
is own recognizance.

He was ordered by Judge Donald
Fitzpatrick to appear for a prelimi-
nary hearing March 30 in the same
court.

The complaint was filed by Los
Angeles Deputy District Attorney
Robert Cohen Feb. 20.

Greenwood was originally ar-
rested Nov. 12, 1975, by detectives
Thomas Budd and Gheral Thomas
of the Los Angeles Firestone detec-
tive bureau at Superior Music, a
one-stop operation in Glendale
owned by Greenwood. He was re-
leased the same day on $5,000 bail.

According to attorney Cohen, an
estimated $113,000 in merchandise
is involved. However, he says the
victims of the thefts lost more than
$1 million in merchandise.

Merchandise in question was re-
portedly stolen from the Record Bar,
May Company, Wherehouse and
other retail stores in the Los Angeles
area from August 1974 through Jan-
uary 1975.

“It is our belief that most of the
merchandise Greenwood is charged
with purchasing came from Where-
house,” says Cohen.

He notes that Wherehouse from

L.A. Attorneys

LOS ANGELES—Attorneys Mike
Lorimer and Howard Thaler are
spearheading a campaign to enact a
new California Booking Agency
Law to supersede the current statute
which has been temporarily en-
joined.

Lorimer engineered the Superior
Court suit against the ambiguous
Music Booking Agency law, in
- which personal manager Steve Gold
of Far Out Production challenged its
legality (Billboard, Jan. 17).

Judge Harry L. Hupp issued the
preliminary injunction, which
halted responsible state agencies
from enforcing provisions of Senate
Bill 733 (Billboard, Dec. 6, 1975).

Lorimer of Loob & Loob here
urges that interested parties band to-

August 1974 through January 1975
proved to be the biggest loser, esti-
mating its loss in excess of $1 mil-
lion.

Vaughn 1st American
Tied To Japan Label

By DAVE DEXTER JR.

LOS ANGELES—Billy Vaughn’s
old Dot disks have proved so con-
sistently successful in Japan that
Victor Musical Industries of Tokyo
last week became the first Japanese
label in history to sign an American
act exclusively for records.

Vaughn this week is cutting two
new LPs, one a remake of his earlier
hits, the other a collection of Ha-
waiian songs, which will be issued in
Japan this spring.

But the twist is that both LPs,
owned outright by Japanese Victor,
also will be issued in the U.S,
throughout Europe and in Mexico
and South America as well via lease
deals engineered by Tadao Tokoro,
Victor’s a&r chief and international
director with offices in Tokyo.

The odd and unprecedented con-
tractual arrangement came about
through the efforts of Del Kacher,
president of American Music Indus-
tries, Los Angeles.

Kacher, long a Vaughn associate,
arranged and finalized the Japanese

(Continued on page 14)

Mexicans
Block U.S.
Pop Events

By MARYV FISHER

MEXICO CITY—What started
out to be just a local suspension of
U.S. pop shows at the National Au-
ditorium is beginning to spread to
other parts of the nation. Guadala-
jara, the nation’s second largest city,
is the latest to order similar bans on
such events.

Since CBS’ Chicago appeared
here early last November, Presiden-
tial orders forbid the staging of any
contemporary combos in the Chap-
ultepec Park Auditorium. Basic rea-
son given is for the protection of citi-
zens and property.

Aftermath of Chicago’s three-day
appearance here at the time was that
several people were injured, many
were arrested and several vehicles
were damaged. One unofficial re-
port also has a pedestrian killed in
the melee outside the government
showcase.

“For the moment we just cannot
chance a repetition of what hap-
pened then,” cites a spokesman for
the Bellas Artes, the other govern-
ment theater (3,000 seats) and or-
ganization which controls all shows
going into the National Auditorium.
“It’s a matter of providing proper
police security—and sometimes
that’s just not available.”

Actually, the crux of the problem
was that all three Chicago dates were

(Continued on page 27)

Rector Trial
Probes Cost
0f Promoting

By JOHN SIPPEL

LOS ANGELES—The high cost
of promoting r&b records is being
thoroughly scrutinized in an alleged
income tax understating suit being
heard here by Federal District Judge
Malcolm Lucas.

Fred Rector, essentially an r&b -

record promotion executive who op-
erates his own firm, Fred Rector En-
terprises, is accused of understating

-1972 and 1973 income tax, both of
which were filed tardily.

Rector is accused of filing a 1972
tax return of approximately $90,000,
while the government claims his
gross income was $126,668. He filed
a tax return of $126,688 for 1973.

(Continued on page 63)

3 Merch. Elements

In Caucus At NARM

By IS HOROWITZ

NEW YORK-Three main ele-
ments of the merchandising spec-
trum will caucus the opening day of
the NARM convention March 19 to
examine their problems in the con-
text of developing industry market-
ing patterns.

Separate meetings have been
scheduled for rackjobbers, retailers
and independent distributors as ex-
tensions of conferences held individ-
ually by these groups under NARM
auspices during the past year.

Among the special problems

Pirated Tapes Flow
By British Customs

By CHRIS WHITE

LONDON-—Britain’s record mar-
ket is being flooded with thousands
of pirate tapes from the Far _East
each year, yet no action can be taken
to prevent the illegal product com-
ing into the country.

This was revealed by the British
Phonographic Industry group this
week. Though the tapes go through
Customs and Excise when arriving
in the U.K., it is only when they ac-
tually arrive in the retail pipeline
thatlegal proceedings can be taken.

This startling revelation came
from a BPI spokesman following an
article in the daily newspaper The

(Continued on page 59)

Campaign For New Calif. Booking Law

gether to enact a new piece of legis-
lation more agreeable to all con-
cerned than the Senate bill authored
by Sen. Jim Whetmore (R—Ana-
heim).

The recently-enacted Whetmore
bill would have rigidly controlled
the booking of musical talent, re-
quiring agents to pass a state au-
thored test, present statements of fi-
nancial stability and pay annual
licensing fees among other require-
ments.

Industry figures involved in per-
sonal management and booking felt
the bill lacks proper definition of the
responsibilities of individuals within
the trade.

“We must come up with an agree-
able replacement law before tb

Dept. of Consumer Affairs notifies
Superior Court here that it is ready
to implement the law,” Lorimer
points out.

He feels the rough draft of a meas-
ure he has worked out “takes the in-
dustry down 9/10ths of the road.” “I
welcome attacks on my proposals.
Only if any measure can withstand
the criticism of the many groups in-
volved can it be helpful to our indus-
try in California.” Lorimer states.

“The Conference of Personal
Managers—of which Thaler is legal
advisor—personal managers not in
that group, the Artists Managers
Guild, the International Talent
Agents Assn., plus unions like the
AFM, AGVA, AFTRA and SAG
might be affected.

. “Then there are unaffiliated indi-
viduals like personal and business
managers and talent promoters.
Even public relations firms and the
creative divisions of record labels of-
ten have to counsel musical talent.
So they fall within the perimeter of
the law,” Lorimer points out.

Because so many attorneys might
be affected by such a law, he notes
that the State Bar of California has
already shown interest.

Dave Davis, chief of the Califor-
nia Bureau of Employment
Agencies of the Dept. of Consumer
Affairs, whose responsibility is im-
plementing the Whetmore law, feels
that he will be able to direct adher-
ence to that law by June.

JOHN SIPPEL

faced by each merchandising seg-
ment, the question of trade dis-

counts is expected to engage the .

close attention of all.

There have been reports in recent
months that some major labels are
reexamining discount patterns in
view of mounting complaints by
rackers that they are unable to com-
pete pricewise with giant retailers.
Such a move, if implemented, is seen
certain to stimulate protest from
mass retailers, many of whom now
enjoy subdistributor discounts via
central purchasing formats.

Another complication foreseen if
new price patterns are instituted is
the overlapping nature of many
firms active in record and tape mar-
keting. How would the rack, distri-
buting and retailing facets of large
merchandising conglomerates be
isolated for price standards?, it is
asked.

Jules Malamud, NARM executive
director, says the physical setup of
the meetings will be designed to en-
courage an active exchange of ideas.
Independent record label represen-
tatives will participate in the distrib-
utor confab since their problems are
“so closely effmeshed,” he adds.

The rackjobbers meeting will be
chaired by Louis Kwiker, executive
vice president of the Handleman Co.
John Cohen and Russ Solomon,
presidents of Disc Records and
Tower Records, respectively, will co-
chair the retailers get-together. The
distributors meeting will be helmed
by Joseph Simone, president of
Progress Record Distributors.

The NARM convention, to be
held at the Diplomat Hotel in Holly-
wood, Fla., runs through March 23.

New Retail Store
Near USC’s Campus

LOS ANGELES—A new retail
store embracing 2,300 square feet
near the campus of the Univ. of
Southern California will be opened
next fall by Mr. and Mrs. Lee Fema-
lont of Pennwinne, Pa. The site is in
the University Village Shopping
Center on South Hoover St.

There will be parking facilities for
650 cars at the store, to be known as
Record Retreat.

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036..Subscription rate: annual rate, Continental U.S. $60.00; single-copy price, $1.50. Second
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300 North Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, piease send form 3579 to Biliboard, P.O. Box 2158, Radnor, Pa. 18089, Area Code 215, 887-8200.
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General News

No Widespread Axing Of Country Acts Seen

CBS Cuts,
But Others
Are Stable

By GERRY WOOD

NASHVILLE—-CBS Records
plans to cut some major acts from its
roster—including Roger Miller,
Johnny Tillotson, Vikki Carr and
the New Riders Of The Purple
Sage—prompting a survey of the
Nashville label situation to see if an-
other “spring house cleaning” is im-
minent on the order of last year’s
wholesale pruning of established
acts by several labels.

Last year at this time, bleak eco-
nomic outlooks, the vinyl shortage
and bulging rosters led 1o a spring
massacre that sent many country art-
ists to the streets looking for a new
label. Both RCA and MCA dropped
acts that had been on their rosters
for many years, and other record
firms contributed to the state of flux
by trimming some of their acts untit
the main music business question
became: Who's next?

While uncertainty reigned in
1975. the *76 outlook appears to fa-
vor growing stability with most la-
bels planning to maintain at least the
same amount of artists on their ros-
ters and some companies planning
to expand.

“We aren’t on any roster-pruning

(Continued on page 41)

UA ‘Ballad’
Revival Gets
Intl Focus

By ELIOT TIEGEL

LOS ANGELES—“Ballad For
Americans,” the patriotic work first
sung by the late Paul Robeson in
1939, and being resurrected by
United Artists Records with a newly
composed overture and actor Brock
Peters in the starring role, is reaping
international attention.

UA will release it domestically at
the end of March with UA affiliates
in England, France, Canada. Ger-
many and Japan slated for release
later on.

The LP is the personal project of
Mike Stewart, chairman of the
United Artists Group and the force
behind lining up Peters, Luther
Henderson, who arranged the Earl
Robinson-John Latouche score and
conductor Leonard dePaur.

“1 originally did it as a labor of
love,” Stewart says, “but now there’s
interest in it by other people. Zubin
Mehta and the Los Angeles Philhar-
monic will perform it with Brock at
the Hollywood Bowl July 4. The
Public Broadcasting Service will
tape the concert for later broad-
casting. The London Symphony has
recorded the overture and the BBC

is planning to do a version with

Brock.

“Interestingly, the work's only
been performed one time in Eng-
land for the Queen and that was by a
Gl chorus during the Second World
War.”

“Ballad” was among the best
known works associated with Robe-
son, who died Jan. 31 at the age of
77 in Philadelphia.

The cantata has been in the Rob-
bins Music catalog which UA ac-
quired in 1972. and according to
Stewart'is a major educational prop-
erty. (Continued on page 14)

AWAIT SENTENCING

L.A. Couple Admits
Tape Piracy Guilt

LOS ANGELES—Second-time
offenders Shane Mason and Janet
Arlene Mason will be sentenced in
late March by Federal District
Judge Warren Ferguson here, fol-
lowing their guilty plea on each of
three different counts and one com-
mon count of tape piracy last week.

Assistant U.S. Attorney Norman
D. James. who prosecuted the case,
points up that they could possibly
receive a maximum sentence of four
years imprisonment and a fine of
$4.000.

Cream To Distrib
France’s Aariana

LOS ANGELES—Newly reac-
tivated Cream Records will distrib-
ute product in the U.S. from Jean-
Claude Pellerin’s French operation.

LPs and singles will be handled
domestically for the Aariana label
which is part of Pellerin’s Jack oper-
ation in Paris.

First single out within two weeks
is “Come Softly To Me” by the Eng-
lish duo of Judd and Miss Munro.

Cream will release product which
“is applicable to what’s going on in
the U.S. market,” explains Don Gra-
ham, Cream promotion vice presi-
dent.

Pellerin, whose label has been in
business in France 2% years, has a
staff of 12 producers. Owner. who
started out in promotion-PR, plans
to finance the U.S. debut in Las
Vegas this September at the Dunes
of his hot vocal act, Chocolat’s, a 12-
piece aggregation which sings in
Spanish and other languages. Its
current LP on the Aquarius label is a
leading French chart item.

Arrangement with the French en-
trepreneur is on a royalty basis. Gra-
ham says much of Pellerin’s material
has English lyrics or is percussion
oriented and is viable for domestic
sales.

In addition to the British duo’s
single, Cream is also releasing Bren-
ton Wood’s single, “Bless Your Little
Heart.”

Chess Label Sees

A Revitalization

NEW YORK-—All-Platinum Rec-
ords is moving to revitalize its
recently purchased Chess label by
new artist acquisitions, the release of’
new material from acts currently on
the label. and through series of jazz
and blues reissues.

According to Barbara Baker. ex-
ecutive vice president and general
manager of All-Platinum, the single
“Never Stop Loving You” by Solo-
mon Burke marks the label’s prod-
uct debut since the takeover. The
number was taken from a forthcom-
ing album, “Going Back To My
Roots.”

Current Chess artists preparing
fresh material for release are Eua
James, Jack McDuff and Chuck
Berry.

The first blues anthologies, now
set for an April release. are double-
pack LPs on Muddy Waters and the
late Howlin’ Wolf. Jazz product now
scheduled for reissue includes works
from Ramsey Lewis and Ahmad Ja-
mal.

It is also possible that they could
be returned to the court of Federal
District Judge Matt Byrne here, who
placed them on probation for their
first offense. The government filed
the first charge of tape piracy against
them in early 1974.

In their second prosecution. the
government charged them with
manufacture and distribution of
charted LPs protected by recorded
performance copyrights. A new in-
vestigative wrinkle disclosed during
the trial was testimony by. FBI
agents that defendants’ fingerprints
were found under the shrinkwrap of
pirated tapes purchased from them.
Janet Mason testified that she only
shrinkwrapped the tapes, which had
been manufactured by others.

In this suit, the Masons were
charged with operating their busi-
ness from the Orien Gift Shop, Dia-
mond Bar. Calif.

JAPAN MUSIC
PRODUCT UP
TO $616 MIL

By HIDEO EGUCHI

TOKYO-—Japan’s total recorded
music product for 1975 is valued at
$616,278,000 up 5% over 1974. in
terms of fixed retail price including
commodity tax. Artists and reper-
toire of international origin ac-
counted for 42% of disks and 17% of
tapes, according to advance statis-
tics.

Including 15% commodity tax. the
total retail value of all the disks
pressed by member manufacturers
of the Japan Phonograph Record

(Continued on page 58)
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YOU NEED A BUSINESS LICENSE

Ticket Scalping So. Calif. Problem

By FRANK BARRON

LOS ANGELES—The ads may
read “Elton John SRO,” or “David
Bowie, Sold Out,” or “Cat Stevens, a
Sellout.” But other ads in the same
Los Angeles and San Diego news-
papers read: “Tickets available for
Elton John, David Bowie, Cat Ste-
vens, and others.”

Why the so-called conflicting ads?
The answer. in California, is ticket
scalping. And, as applied by some
ticket brokers, it is perfectly legal,
even though state law prohibits the
ticket from being sold above face
value by anyone not having a busi-
ness license.

Last year, State Sen. Alex Garcia
of Los Angeles attempted to have a
bill passed which would have done
away with the brokers getting
“whatever the traffic would bear.”
The bill never was passed. and there
is a chance it may not be revived
again.

Is there a maximum price on a
concert ticket? What is the max-
imum number of tickets a customer
may buy? The answers vary, accord-
ing to the show, the promoter and
the facility.

Claire L. Rothman, director of
(Continued on page 27)

Executive Turntable

Harvey Cooper, 16-year industry veteran. has been appointed to the newly
created post of senior vice president. marketing. of 20th Century Records.
Cooper recently resigned his post as vice president of Haven Records. . . . Ken
Kragen, independent personal manager. has given up that status to join Jerry
Weintraub’s Management 11 as vice president in the Los Angeles office.

*  x %

Elektra/Asylum/Nonesuch Records has appointed Jim Malloy to the
newly created post of director, country operations. Malloy joins as the creative
head of its Nashville recording operations and Mike Suttle has been upped to
director, marketing, country operations. Suttle, who labored as manager for
the label’s Nashville office, continues to direct the sales. marketing and promo-
tion efforts of its country roster.

e Wk

Key marketing appointments at Capitol Records include: Joe Petrone as
director, international marketing. Rennie Martini to district sales manager,
New York; Ira Derfler to district sales manager, Washington: Larry Krut-
singer, district sales manager, Detroit. and Jon Foley, district sales manager,
Minneapolis. Martini, Derfler, Krutsinger and Foley will report directly to
Walter Lee, national sales manager.

L

In a move to expand Granite Records’ operation, ATV Music has upped
Sol Greenberg to vice president/general manager who in turn named Del Roy
director of national promotion. Michael T. Walton, director of marketing and
sales, and Eloise Peacock director of administration.

* x  x

Panela Vale has been appointed to the position of professional manager for
Beechwood and Glenwood Music Corps. Working out of the Los Angeles of-
fice, Vale'’s duties will include exploitation of the firm's publishing catalogs.
along with the acquisition and development of new copyrights. ... Casino
Records in Memphis has brought in Larry Robinson, a former radio manager.
to head its publishing firm. Robinson will tour several major cities in search of
new material and acts for Casino. ... Bob Van Metre has been appointed
branch manager, ABC Records, Elk Grove Village, with responsibility for the
Chicago. St. Louis, Minneapolis and Milwaukee markets. Metre comes to
ABC from Phonodisc where he served as branch manager in Chicago. . . . Phil
Wesen, with London Records 23 years, promoted to Eastern District regional
manager from New York branch manager the past 13 years.

* * *

Ron Jenkins moves from Dimples chain music director to executive vice
president of M.K. Productions. independent national record promotion firm,
March 15. ... JoAnn Geffen named PR director for Commodores Entertain-
ment Corp. and Commodores Publishing Corp.. in addition to maintaining
her own PR firm. ... Lana Weber, formerly PR director of American Restau-
rant Corp.. Atlanta, 10 L.A. as PR director for Nehi Record Distributors, owner
of Peaches. (Continued on page 74)

Canadian Rights Agency Tees April 1

By MARTIN MELHUISH

TORONTO-The Canadian Mu- be a member to avail yourself of the

sic Publishers Assn., organization
for the administration of mechanical
rights in Canada. has been forma-
lized under the name of the Cana-
dian Musical Reproduction Rights
Agency. Lid. and will begin oper-
ations April 1.

The agency. which is a nonprofit
organization, will handle the repro-
duction rights formerly adminis-
trated by the Harry Fox agency in
New York.

All shares are held in trust by the
Canada Permanent Trust Co. The
agency is governed by a board of
nine directors elected annually by
the members. It is not necessary to

services. The agency intends to act
for all music publishers whose works
are reproduced in any form in Can-
ada. To participate in the election of
the board of directors, on¢ has to be
a member of the CMPA.

The present board of directors is
made up of J.C. Bird. of Gordon V.
Thompson, Ltd., as chairman:
Franco Colombo. of E.C. Kerby.
Lid.. as president: M. Heft, of the
Peer Southern organization. as vice
president: C.C. Devereux of Chap-
pell and Co., Ltd. as treasurer. R.
Hughes as secretary and legal coun-
sel: as well as W.T.B. Bird. of Leeds

(Continued on page 61)
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We’re celebrating the birth of Billy Paul’s
biggest hit since“Me and Mrs.Jones”’
“Let’s Make a Baby, already an R & Bsmash,is
looking more like the million-selling
“Mrs.Jones’every day.

from Billy Paul’s new album,
“When Love Is New.”
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General News

LOS ANGELES—ASCAP’s do-

$58.586.000 was distributed to the

¢ society’s members and set aside for
¢ aftiliated foreign socieites.

Figures were disclosed Wednes-
day (25) at the organization’s West
Coast membership meeting at the
Beverly Hilton Hotel here.

Broken down. income from li-
censees including symphonic and
concert performances came to
$71.781.000. Interest paid on in-
¢ vestments totalled $3.505.000 and
$374.000 was realized from mem-

N

mestic receipts for 1975 totalled
& $75.660.000 and from that gross

bership dues.

LA~ ISP

NOW COMPRISES 22,655 MEMBERS

ASCAP U.S. Gross: $75-

Ernest R. Farmer. ASCAP treas-
urer, reported the organization’s
receipts included $4.400,000 repre-
senting fees and interest received
from the CBS and NBC radio net-
works in the period February 1964
to November 1975.

“Upon agreement reached with
the two networks,” Farmer said.
“these funds were released to the
society by a court order and dis-
tributed Dec. 23 as a special distri-
bution.”

The percentage absorbed by the
cost of operating ASCAP for the
year, based on both foreign and

Pt

I

domestic receipts. amounted 1o
19.5%.

Total ASCAP membership is §
22,655 members, 17,809 of them
songwriters and 4,846 music pub-
lishers.

There were other speeches on
other subjects ranging from the re-
cent Senate passage of the copy-
right revision bill through an exec-
utive committee report. Public
relations were touched on. as was a
new member program. Just since
last Sept. 24. it was. revealed, 364
writers and 175 publishers have ¥
joined the organization.

NI s 4

Broadwéy Shows Wind U;) Strong

« NEW YORK-—The 1976 Broad-
way season which got off to a shaky
start with a month-long musicians
strike last September. has perked up
and is doing remarkably well finan-
cially despite a high incidence of
casualties.

Broadway has netted in excess of
$38 million 1o date. making it the
most financially healthy season in a
decade. The play field also estab-
lished a one-week record during the
first week of January when it grossed
$2 million.

Much of Broadway's financial
success for the current season must
be credited to such runaway suc-
cesses as “Chorus Line,” which has
already established itself’ as a major
musical hit: “Chicago,” which got
off to a somewhat uncertain start,
but has entrenched itself as a play
with remarkable staying power:
“Very Good Eddie,” which more
and more Broadway mavins are ac-
knowledging as the season’s sleeper,
and two huge non-musical suc-
cesses, “A Matter Of Gravity,” with
Katharine Hepburn, and “Equus,”
with Richard Burton who recently
replaced Tony Perkins.

Despite these impressive suc-
cesses. the season has also seen many
disappointments. the biggest of
which have been “Rockabye Ham-

Fania Hike
Stays As Is

By RUDY GARCIA

NEW YORK-—-Despite grum-
blings from dealers. retailers and
distributors, and disappointing sales
figures for some of their major art-
ists, Fania Records has decided not
to roll back the $1 increase in retail
price on December album releases,
according to Jerry Massucci. label
president.

“When you take a major step like
this you expect that there will be
some slacking off in sales for a while
until the people get used to it.” says
Massucci. “Even though we have
been urged by some to roll back the
price increase we have decided to
hold firm and wait for the recovery.

“Anyway, the price hike did not
affect our entire line, it was just for
some of our top stars like Larry Har-
low. Johnny Pacheco and Ismael
Miranda.”

A check with one-stop Latin deal-
ers here shows that the three albums
have been selling well below the
usual pace for those stars. *[ get guys
who come in ready to order 50 or 100
albums but when they hear the price
they drop down to five or 10. The
fact is that the Latin market is just

(Continued on page 61)
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By RADCLIFFE JOE

let,” and *“Home Sweet Homer.”
which, between them have ac-
counted for a loss of close to $2 mil-
lion.

The rock opera version of Shake-
speare’s celebrated tragedy. suffered
two major setbacks. It lacked origi-
nality. and tried instead to trade off
on the success of “Jesus Christ Su-
perstar” and “Tommy.” It also
lacked an easily recognizable cast.
To make bad matters worse. it was
clobbered by most critics.

On the other hand, “Home. Sweet
Homer.” boasting Yul Brynner, suf-
fered from internal politicking, ego-
tripping and numerous other ills. It
closed the day after it opened on
Broadway.

Other less notable failures in-
cluded Scott Joplin’s much-touted
“Treemonisha,” “A Musical Ju-
bilee.” and “Truckload.” which was
also heavily touted as a strong con-
tender for musical honors. Latter
closed in previews.

Also falling by the wayside were
“Boccaccio,” a musical version of

Big Intl $
Reaped Via
Swan’s Hit

By GERRY WOOD

NASHVILLE—The financial pos-
sibilities of a Nashville hit record in
the international marketplace are
demonstrated dramatically in the
case history of one song and the LP it
spawned: “1 Can Help™ by Billy
Swan which was generated more
than $3.3 million in royalties.

Foreign sales on the No. | pop
and country record have just been
tallied and show that overseas sales
on the hit single surpassed U.S.
sales. adding credence to the pre-
diction by Tree International’s Jack
Stapp that foreign monies could ex-
ceed U.S. income for Tree next year
(Billboard, Feb. 21).

Published by Combine Music and
recorded by its author, *“I Can Help”
launched Monument recording art-
ist Billy Swan into the global
spotlight. Foreign sales total
1.426.090. compared to U.S. sales of
1.314.503. The stateside figure is
net—afler returns—since more than
1.600.000 copies were shipped. Total
single sales stand at 2.740,593.

The album sold 175,194 copies
overseas and 244,612 in the US. LP
sales are at 419.806 total.

Dollarwise, “] Can Help” tallied
more than $520.000 in foreign
monies, including $350.000 to- the

(Continued on page 41)

The Decameron Tales, and “Ken-
nedy’s Children.” which fared much
better in England from whence it
was imported. i

“Candide™ also knuckled under,
but its death-dealing blow came
from the musicians’ strike, and not
from a lack of creativity.

Limping along as the season pro-
gresses is “Pacific Overtures” (re-
corded by RCA) by Stephen Sond-
heim. This musical story of modern
Japan has been deemed bland and
confused by some critics. Whether it
will perk as the season progresses
still remains to be seen. It is being
supported by a heavy tv ad schedule.

Among the previous season’s of-
ferings that continue to do excep-
tionally well despite uncertain be-
ginnings are “The Wiz" and
“Shenandoah.” And of course there
is “Grease,” which has established
ftself as the longest running musical
on Broadway.

Stll to come before the season is-
closed out is a revival of “My Fair
Lady,” “Bubbling Brown Sugar,” a
musical about pre-war Harlem,
which has done well in tryouts and is
now in previews; Ibsen’s “Lady
From The Sea” with Vanessa Red-
grave, and “The Madness of God”
described as a religious drama.

Among those that Broadway the-
atergoers will not see are a Milton
Berle comedy called “The Best Of
Everything,” “Souvenir” with
Deborah Kerr, and “The Soft
Touch.” They all tolded during
tryouts.

No Booking
War In L.A.

By NAT FREEDLAND

LOS ANGELES--MCA’s Univer-
sal Amphitheatre operators and
James Nederlander, who took over
the Greek Theatre this year. each
deny they are in a “fierce booking
battle.”

Both parties state that healthy
competition for contemporary soft-
rock artists at the two similarly sized
outdoors summer facilities could
only work to the benefit of the
greater Los Angeles music audience.

Nederlander, who heads a pow-
erful Manhattan-based organization
that packages a wide variety of live
shows throughout the country, says:
“We're only talking about a 12-week
season at each facility. There are cer-
tainly enough viable attractions to
go around for both of us.

*Also, because my contract with
the city of Los Angeles obligates me
to book a season well-balanced with
cultural attractions, I am really in a
different ball game from Universal.”

(Continued, on page 12)


www.americanradiohistory.com

Marilyn McCoo
- & BillyDavis, Jr.

Their first single for ABC is also the first song
they've recorded together on their own. Released last week,
- it’s finding immediate acceptance all over the country.

“I Hope We Get To Love In Time” e
Introducing Marilyn McCoo and Billy Davis, Jr.
On ABC Records
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Phil Walden, Capricorn Records president (left) holds an outdoor gab session
during his national meeting.

WBers At Capricorn Sesh

MACON, Ga.—Six-year-old Cap-
ricorn Records held its annual exec-
utive meeting at Hilton Head, S.C..
with Warner Bros. chairman Mo Os-
tin bringing in a delegation of eight
Burbank key staffers for the sales
sessions.

Capricorn president Phil Walden
imported label personnel from the
home office here as well as the West
Coast office and regional promotion
staff.

Projections were made of a strong
1976 sales year for the Warner-dis-
tributed label. Commitiees were
formed at the meetings to discuss
specific issues in depth and the 1975
business year was reviewed.

Members of Phil Walden & Asso-
ciates Management here partici-
pated in discussions of their artists.

Upcoming product previewed at

the meetings included albums from
Wet Willie, Bonnie Bramlett, Bobby
Whitlock and T S.S.

Distributors Fined
For Infringement

NEW YORK-Midwest Distrib-
uting Inc. and two of its three prin-
cipals were each fined $4,000 by a
district court judge in Bismarck,
N.D,, for selling infringing copies of
copyrighted sound recordings. A
third principal, Douglas Schumann,
was fined $400 after pleading guilty
to two of the 10 counts.

The defendants were also ordered
by the court to turn over 5.000 copies
of allegedly illegally produced tapes.
They will be destroyed along with
another 20.000 tapes that were
seized when FBI agents raided the
firm’s warehouse.
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Warner Wing
Reflects Top
Quarter Ever

NEW YORK-The recorded mu-
sic division of Warner Communi-
cations Inc. had the best quarter in
its history in both revenues and pre-
tax income. contributing substan-
tially to sharp improvement for the
parent company in both fourth
quarter income and record profits
from continuing operations for the
year ended Dec. 31, 1975.

“All segments of our recorded
music division—domestic records
(WEA Group), international records
(WEA International) and music
publishing (Warner Music)—set new
highs in both revenues and pretax
income in 1975,” says Steven Ross,
WCI chairman.

For the three months ended Dec.
31. records, tapes and music pub-
lishing produced revenues of
$92.364 million, an increase of $11.8
million or ncarly 15% over the Octo-
ber-December 1974 period. Pretax
income was $15.522 million, a gain
of $3.8 million or 32.5%.

Music division revenues for the
entire 1975 fiscal year totaled
$313.787 million, a gain of $221 mil-
lion or close to 8% over 1974. Pretax
income for the year was $50.052 mil-
lion, up $3.38 mitlion or 7% from the
prior 12 months.

Overall, WCI reports record in-
come from continuing operations of
$50.118 million with fully diluted
earnings per share of $2.84. These
figures compare with 1974 totals of
$46.646 million and $2.32 per share.

Revenues for fiscal 1975 totaled
$669.774 million versus $720.076
million the prior year. As previously
announced, a reduction in the carry-
ing value of WCT’s interests in Na-
tional Kinney Corp. of $41 million.
net of taxes, resulted in a charge
against 1975 earnings of $2.5T per
fully diluted share, with the effect of
reducing 1975 net income and per
share earnings to $9.118 million and
53 cents. respectively.

The board of directors voted to in-
crease the quarterly dividend on
common stock to 15 cents a share
from 12% cents, commencing with
the next dividend payable May 17 to
stockholders of record April 15.
Dividend increase is based on the
continuing gains recorded in oper-
ating results.

DISTRIBUTOR
CHARGED
WITH PIRACY

LOS ANGELES—A federal dis-
trict criminal suit, charging distribu-
tion of alleged pirated tapes, has
been filed here against Harold
Thomas O'Mara. 47, of Oxnard.
Calif. It is believed to be the first
case filed in the Southern district of
California alleging pirate product
distribution.

Assistant U.S. Attorney Dominick

" Rubalcava charged O'Mara with

five counts of distributing illegal
tapes. Tapes cited were: “Muscle Of
Love” by Alice Cooper: “Sundown”
by Gordon Lightfoot; "“Unborn
Child” by Seals and Croft, and
“Buddah And The Chocolate Box™
and “Foresight” by Cat Stevens.

Lettermen Produce

LOS ANGELES—The Lettermen
have completed “Kind Of Country,”
their first album of interpretations of
country tunes on Capitol Records.
The LP is set for release March 8.
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" Market Quotations

As of closing, Thursday, February 26, 1976

1975
High Low NAME
27% 13% ABC
8% 2% Ampex
7% 1% Automatic Radio
19% 4% Avnet
22" 10% Bell & Howell
57% 28% CBS
9% 2% Columbia Pic
14'% 2  CraigCorp.
63 21% Disney, Wait
5% 1% EMI
26% 18% Gulf & Western
7% 3% Handleman
26'% 5% Harmanind.
1% 3% Lafayette Radio
20% 12 Matsushita Elec.
89% 27% MCA
18% 1% MGM
68 43  3M
4% 1% Morse Elec. Prod.
57% 33% Motorola
98 12% No. Amer. Philips
23% 7 Pickwick Interntl.
6% 2% Playboy
26' 10% RCA
13% 5 Sony
39% 9% Superscope
47% 222 Tandy
10% 2% Telecor
4 % Telex
S% 1 Tenna
11% 6 Transamerica
15% 5% 20th Century
23% 8% Warner Commun
37% 10 Zenith
OVERTHE P-E Sales Bid Ask
COUNTER
ABKCO Inc. 70.83 42 2 2%
Gates Learjet 554 258 14% 15%
GRT - 324 3% 3%
Goody Sam 4.39 - 2% 3
Integrity Ent. - - - -
Koss Corp. 938 197 8% 8%

P-E (?35?) High Low Close Change
26.52 312 26% 26% 26% + %
73.75 268 7% 6% 6% - %
61.46 213 7% 7% 7% + %

8.47 1544 18% 16% 17% - %
9.91 229 22% 21%  21% — %
13.28 399 58 57% 57% + %
4.72 136 7% 7% 7% - %
8.31 191 13%  12%  12% - 1
28.99 334 62 60% 60% — 1%
16.02 89 5% 5% 5% + %
597 1015 26% 25% 25% - %
11.25 63 7 6% 6% + %
8.41 129 26% 24% 24% - 1%
10.78 104 11% 10% 10% - %
12.57 32 19% 19% 19% + %
7.01 97 72% 69% 69% —%
735} 175 15% 14% 14% - %
25.11 586 58 57 57% - %
- 85 3% 3% 3% - %
33.56 450 49% 46% 46% — 2%
11.60 108 32 30% 31 = 1%
12.78 115 23%  22% 22% - %
81.25 45 4% 4% 4% - %
18.93 1328 26% 25% 26% - %
35 1530 . 8% 8% 8% Unch.
13.17 462 40 37% 39 - %
16.56 700 45% 42% 43 — 2%
11.91 68 10% 9% 9% - %
13.79 2120 4% 4% 4% =
27.08 78 5% 4% 4% - %
9.67 351 1 10%  10% - %
587 196 13% 13 13% Unch.
44.81 382 23% 22% 22% — %
27.36 695 38% 36% 36% - %
OVER THE P-E  Sales Bid Ask
COUNTER
M. Josephson 1547 10 9 9%
Schwartz Bros. - - 2 2%
Wallich's M.C. - - 1/16 5/16
Kustom Elec. 8.93 3 3% 3%
QOrrox Corp. — 6 Y% 1
Memorex - 316 18% 18%

QOver-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

Demand $2 Mil Of Silver Convention

NEW YORK-—A $2 million suit
was filed in New York State Su-
preme Court Friday (27) against the
Silver Convention, German record-
ing group, Midland International
Records and others connected with
the Silver Convention because of
what was termed a “last minute un-
confirmed cancellation” of their sell-
out concert at Madison Square Gar-
den scheduled for Saturday night
(28).

According to Drew Cummings
and Raspberry Productions, pro-
moters of the concert, efforts to
reach any member of Silver Con-
vention to confirm the reasons for
cancellation were unsuccessful.

However, sources close to Mid-
land and the group’s U.S. manage-
ment denied the charges, claiming
that Cummings was advised a week
earlier that Ramona Wolfe, one of
the group’s vocalists, was hospi-
talized in Munich with a cyst on an
ovary which required surgery. Ac-
cording to the source, a document
from the German physician attend-
ing Wolfe was made available to

Cummings specifying that the singer
would be unable to travel for 21
days but that the promoter contin-
ued to advertise the concert until
Thursday.

Michael Lascher, attorney for
Raspberry Productions vigorously
denied his client had been advised
of the singer’s illness prior to the suit.

Spears’ Labels Go
To Chelsea Records

LOS ANGELES — Wes Farrell’s
Chelsea Records will be worldwide
distributors for Dr. Byron Spears
Jr’s two religious labels, black gos-
pel Bee Gee and white sacred Eter-
nal.

Leroy Lovett, with Motown for
seven years and previously with
Gamble-Huff, will handle daily li-
aison with Chelsea for Spears.

Spears founded Bee Gee five
years ago. first recording his father,
Byron Spears Sr., a long-time mem-
ber of the Voice Of Prophecy radio
and touring troupe.

G. Tsai & Company, Inc

MEMBER NEW YORK STOCK EXCHANGE INC.

RUSS GALLAGHER

1900 Avenue of the Stars,
Los Angeles, California 90067
Telephone: (213) 556-3234

FOR INFORMATION REGARDING
MAJOR MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041

MARINA DEL REY o (213) 821-0579
300 WASHINGTON ST.

(3 blks. East of Venice Pier)
SANTA ANA e (714) 979-1181
1641 W. SUNFLOWER
(In South Coast Village)
BUENA PARK o (714) 522-1542
6231 MANCHESTER AVE.
(Santa Ana Fwy. near Beach)
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Third album from Holland’s premigre rock band of “Radar Love’” fame doin’ their thing right “To The Hilt!”
.MCA RECORDS MCA-2183
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VIA MAIL AND DEALERS

Hill Prospers By Moving
Abandoned Cutouts

By IS HOROWITZ

NEW YORK —Cutouts may be a
label’s final admission that a record
has exhausted its commercial poten-
tial, but for Murray Hill they often
provide a market test for viable cata-
log additions.

The Outlet Book Company, Mur-
ray Hill’s parent firm, has long en-
gaged in mail-order marketing of
book and disk closeouts. “Those rec-
ords which sell well by mail give us a
solid clue to titles worth negotiating
reissue licenses for,” says Peter Van
Raalte. director of the record divi-
sion.

UCLA Students
To Songwriting
Special Forum

LOS ANGELES—A UCLA song-
writing class will attend a special
SRS Forum in the Studio Room of
the Hollywood Holiday Inn at 8
p.m., Tuesday (2) for an in-depth
understanding of women in music.

Panel members are Malvina
Reynolds, dean of American women
songwriters; Cris  Williamson,
recording artist for Olivia Records,
and Harriet Schock, songwriter.

Admission is free to UCLA stu-
dents and SRS members and $1 for
non-members.

While Murray Hill is regularly of-
fered in the company’s mail-order
catalog, the label is also distributed
to “several thousand” retail outlets
across the country. These are exclu-
sively book stores or book sections in
department stores, says Van Raalte.

Murray Hill records, all price-
ticketed for retail sale, sell for $2.49
or less per LP. Many multi-record
sets are offered at additional price
incentive, with the label's largest
package, a 21-LP set of the complete
piano works of Beethoven, listing at
$24.95.

Ten new titles are planned for
summer release, says Van Raalte, to
augment the label’s current catalog
of 85 packages. Repertoire is heavily
weighted in classics, with increasing
representation of MOR, pops, nos-
talgia, comedy, horror and sound ef-
fects entries.

Outlet Books® “Closeouts™ catalog
is distributed by mail on a monthly
basis to individuals who have pur-
chased at least one item. New pros-
pects are solicited from time to time
via additional catalogs.

In addition to cutouts, catalogs
also offer substantial quantities of
regular budget and mid-price prod-
uct. Labels often represented in-
clude Odyssey, Victrola, Vox, None-
such and Everest, among others. As
many as 15 pages of record listings
may be featured in a typical catalog.

CBS Hit By
$9 Mil Suit

NEW YORK-—Author/com-
poser/entertainer Ersel Hickey has
levied a $9 million suit against Co-
lumbia and Epic Records and Can-
dlelite Music, charging the defend-
ants with violation of the Antitrust
Act and the civil rights law, in an at-
tempt to recover what he claims are
royalty payments owed to him by
the defendants.

In contention are two songs,
“Bluebirds Over The Mountain”
and “Hangin’ Around,” which Hick-
ey claims are being “regularly and
systematically” advertised and
broadcast by the defendants both in
this country and abroad without due
accounting to the plantiff.

Hickey, through his attorney
Elizabeth Black, also argues that the
defendants are illegally using “Blue-
birds Over The Mountain” as the
lead cut to sell. both nationally and
internationally, a Candlelite Music
album titled “Nashville Graffitt.”

The complaint, filed before Judge
Lee Gagliardi in U.S. District Court
here, seeks injunctive relief as well as
interest, costs and reasonable coun-
sel fees. It also asks the court for both
preliminary and final injunctions
against the defendants.

A Soul Train Deal
LOS ANGELES—Don Cornelius
and Dick Griffey’s RCA-distributed
Soul Train Records has set Carlin
Music as its United Kingdom sub-
publisher. Attorney Johanon Vi-
goda made the deal at MIDEM.
Copyrights held by Soul Train Mu-
sic include songs recorded by the
Soul Train Gang and the Whispers.

More precious to me,

Than I thought love could be.

“HIGHLY PRIZED POSSESSION”

PIG-40521

The First Single from

BRIAN AND BRENDA RUSSELL

WWW.americanradiohistorv.com

LOS ANGELES—The Holly-
wood Press Club’s “ASCAP
Night” at the Roosevelt Hotel
Monday (23) attracted more than
100 members of the music trade
to a sentimental tribute to Barney
McDevitt, for 50 years nationally
prominent as a music publicist.

A covey of renowned lyricists
and composers took the band-
stand to perform their hits. In the
group were Alan and Marilyn
Bergman, Sammy Fain. Leo
Robin, Joe Myrow, Arthur Ham-
ilton, Jay Livingston, Ray Evans,
Matt and Virginia Dennis and
Bobby Troup.

Abe Most and his quartet pro-
vided jazz-flavored entertain-
ment with Alvin Stoller, drums;
Red Callender, bass, and John
Collins, guitar.

Beryl Davis, who once was fea-
tured with the late Ted Heath’s
Orchestra in England, provided
additional singing to the appre-
ciative audience. Her medley of

MWRITERS PERFORM OWN SONGSM;’E

Mc Devitt Feted At
L.A. ASCAP Fete

tribute to the 67-year-old lyricist,
who still is hospitalized in subur-
ban Pasadena after undergoing
brain surgery last October. $

McDevitt, a Philadelphian
who quit photography to join
Fred Waring’s Pennsylvanians in
the 1920s as press agent and ad-
vance man, has been prominent
in California since the mid-1930s
and was, for more than a quarter-
century, publicist for the Holly-
wood Palladium which played
every name big band in the land.

He was awarded a plaque by
the Press Club’s Howard Lucraft,
president, and a check for $2,000
collected by long-time friends, to
“buy himself a present.”

Seated in the audience were
scores of other noted tunesmiths,
musicians and record company
executives, all of them quick to
rise for repeated standing ova-
tions for the performers.

Lucraft says another “ASCAP
Night” will be presented next
year. DAVE DEXTER JR.

S

VAV A

f Johnny Mercer songs came as a
¢

P
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Progressive Jazz To Spur
Cap’s Re-entry To Market

By BOB KIRSCH

LOS ANGELES—Capitol Rec-
ords is readying plans to move back
into the jazz market “in the fore-
seeable future” with emphasis on
progressive jazz and r&b-oriented
material, according to Don Zimmer-
mann, vice president and chief oper-
ating officer at the label.

Zimmermann also says the label
will continue to release product in its
$3.98 mid-range line, thanks to sales
“beyond our expectations in all mu-
sical areas.”

Also set for continued expansion
is the r&b division under Larkin Ar-
nold and the country division under
Frank Jones and Bill Williams in
Nashville. Heavy emphasis on cross-
over potential will play a major role,
as it has successfully in the past year.

Another growth area will be mer-
chandising, with Capitol setting
more campaigns that will focus on
particular artists and hoping for the
successes similar to those enjoyed
recently with Sweetand Jessi Colter.

“We've been talking about getting
back into jazz for some time now.”
Zimmermann says, “because we feel
it is a strong area and we have not
really been involved in the market to
a great extent over the past few years
except for some Cannonball Adder-
ley product in the early *70s.” (Capi-
tol had such greats as Duke Elling-
ton. Stan Kenton. Coleman
Hawkins and Miles Davis years ago,
and this product is now available on
the mid-range line.)

“We signed Flight. a progressive
jazz group, some months back and
while sales weren’t great on the LP,
we did have excellent critical re-
sponse and some better than average
sales on both the East and West
Coasts.

“What we will be looking for now
is contemporary jazz, the kind of
acts that can go on the road. Jazz has
changed, and labels must change
with the musicians in approaching
the music and merchandising it.

“Soul-oriented jazz, which has
been doing well, will basically come
under Larkin Arnold. Progressive
Jjazz will fall under the pop depart-
ments.

“We plan to build jazz exactly the
way we builtour soul division. There
will not necessarily be signings of
major name artists. We would prefer
to start with good young acts, as we
did with Tavares in soul, and cross
them into other areas.”

Capitol’s jazz signings will be
handled by the existing a&r staff.

In the area of mid-range LPs,
Zimmermann says there are close 1o
200 available in pop, rock, country,
Jjazz, soul and other categories. “A
lot of this product had been de-
leted,” he adds, “and issuing this
product at a lower price with the
original cover art makes for a good
promotional item and a profitable
leader. We will also issue some LPs
we've picked up from Europe, such
as Franck Pourcell.”

Both r&b and country will con-
tinue (o grow. Zimmermann says,
with the eye being, as it has been in
the past. on developing acts rather
than buying major stars. “Both of
these divisions are handled in-
house,” he says. “and we feel this has
been a key point in their successes.”

Merchandising, he feels, began to
come into its own when sales, mer-
chandising and creative services
were merged. providing a common
thrust. Large-scale campaigns are
planned in the near future for Paris,
Sammy Hagers, Be Bo Deluxe and
the Earl Slick Band, among others.

Bell Default Ruled
By Memphis Judge

MEMPHIS—-U.S. District Judge
Harry W. Wellford has granted a
default judgment against Al Bell,
chairman and sole stockholder of
Stax Records, for $26.232.50 in favor
of Chase Manhattan Bank of New
York.

The bank produced evidence
showing Bell had borrowed $25.000
from the bank and signed a promis-
sory note on April 2, 1973.

The bank’s petition charged Bell
hus failed to make payments as
agreed and failed to answer a law-
suit filed by the bank Nov. 24, 1975.
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If you ain't never heard
Albert King, you only thought
| - you heard the blues.

Albert King, one of the best-known
and most respected blues masters of our
time, is truckin’ again after too long
off the road. He’s back in gear with a
funky new album, “Truckload of Lovin’.’
And the single off it,

“Cadillac Assembly Line} us1o0s4a is a
custom-made hit in an all-new shade
of blues. Test drive it today.

b

Albert King
Truckload of Lovin’

BUL1/BUS1/BUK1-- 1387

Manufactured and Distributed by RCA Recards
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4 Found Guilty, 2 Acquitted In N.J. Brunswick Trial

® Continued from page |

for clarification of the conspiracy
charge.

The other defendants found guilty
along with Tarnopol, who was the
chief target of the prosecution, were
Peter Garris, Brunswick’s vice presi-
dent in charge of sales; Lee Shep,
production manager, and Irving
Wiegan, the company’s secretary-
treasurer.

All were convicted of one charge
of conspiracy and 22 counts of
mail fraud. Wiegant and Shep were
convicted on a 23rd fraud count.

The four accepted the verdict sto-
ically and with no apparent show of
emotion. Their attorneys indicated
immediately that they would appeal
the verdict.

Judge Lacey allowed the con-
victed executives to remain free on
$10,000 bail while awaiting sentenc-
ing. which he set for April 12. The
four must undergo investigation by
the court’s probation division which
will submit its recommendations to
Lacey prior to the sentencing.

The two Brunswick executives
who were acquitted, Melvin Moore,
national promotion director, and
Carl Davis, a company vice presi-
dent and head of the label’s Chicago
office, broke down and wept when
their verdict was announced.

“l feel vindicated. Thank God |
was judged by my peers,” Davis said
when he recovered from hearing the

jury forelady intone the verdict.

Moore and Davis were congratu-
lated by the other defendants after
hugging their attorneys in gratitude.

Court observers were divided over
the defense strategy of not calling
any witnesses after the prosecution
had spent nearly six weeks present-
ing more than 1,700 documents and
calling numerous witnesses to the
stand.

In defense summations, attorneys
harped on what they considered a
fatal flaw in the government’s case—
the failure to present an IRS witness
who would testify that the executives
defrauded the government of taxes.

This stems from the charges which
encompassed allegations that the
Brunswick executives had de-
frauded the IRS of taxes and also
defrauded recording artists and
songwriters of royalties due on sales
of records for cash and merchandise
which were never recorded in the
firm’s books.

However, the government did
present a Brunswick bookkeeper as
a witness who testified that the trans-
actions were in fact never recorded.

The government contended that
the Brunswick executives sold more
than $350.000 worth of records for
cash and merchandise and kept a
large part of the proceeds for them-
selves, using the balance to pay ra-
dio station programming personnel
in return for airplay on Brunswick
recorded product.

During the trial three prominent

NEW SONGS
WANTED

Blue Ribbon Productions
is seeking new songs.

Preferably Ballad, Con-
temporary or Rock.

Send material, all rights
protected, to:

Blue Ribbon
Productions

386 N.E. 191 St.
No. Miami Beach. Fla. 33179
Att: Tommy DeSimone

K&R Meﬁ

When you need ma-
terial you should check
us out.

We write. Arrange.
Publish. We have pipe-
lines to good, com-
mercial music you,
wouldn’t even dream

of. Let us help you.

Sudden Rush Music
750 Kappock Street

Bronx, N.Y. 10463
(212) 884-6014

¥
<

3 THE MAIL MUST GO THROUGH w
| 24
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“THE MAIL MUST GO THROUGH”
Starburst SLT 500

New release by THE CULT.

This hot LP was broken in N. California and rapidly climbing the
pop & soul charts. Check with your Distributor and stock heavy.

STARBURST RECORDS
1536 Lorilyn, Suite 3
Las Vegas, Nevada 89109

radio personalities from Chicago,
Detroit and Cleveland all testified
that they had received cash gifts
from Moore but denied the gifts in-
fluenced their selection of recorded
product for airplay. They called it
the company’s way of saying “thank
you.”

Martin Cohen, Moore’s attorney,
argued in his closing statement to
the jury that Moore had no criminal
intent and that such payments were
common in the music industry.

His most telling argument, how-
ever appeared to be that Moore had
no knowledge of the company’s ac-
counting procedures and thus could
not be held accountable for any dis-
crepancies which occurred.

Davis’ attorney, Leonard Felzen-
berg, used the same tack in his sum-
mation, contending that Davis was
rarely in New York and therefore
had no knowledge of Brunswick’s
record keeping activities.

During the trial the issue of race
cropped up twice and held the inter-
est of the jury. The Brunswick com-
pany deals in r&b product and the
radio personalities who testified all
worked for black-oriented stations.
The two defendants who were ac-
quitted are both black.

Defense attorneys for the four
convicted Brunswick executives ar-
gued strongly that cash transactions
were commonplace in the industry
and were made because the pur-
chaser then received a larger dis-
count on wholesale prices.

They also claimed that the pay-
ment of monies to the radio station
employes was common and that
none of the defendants had any
criminal intent. However, the jury
chose to ignore those arguments, de-
spite testimony by one radio person-
ality that he had received similar
payments from other labels.

Although Judge Lacey lifted the
gag order which had been imposed
on attorneys for both sides during
the trial, neither Asst. U.S. Attorney
Thomas Greelish, the prosecutor,
nor Peter Parcher, Tarnopol’s law-
yer, would comment on the out-
come.

However, U. S. Attorney Jona-
than Goldstein whose office spear-
headed the nationwide payola in-
vestigation, issue a statement Friday.

“The guilty verdict returned by a
Federal jury Thursday in the
Brunswick Record case reflects a
public revulsion at corporate prac-
tices by high executives who steal
monies from corporate treasuries at
the expense of their artists, as well as
conducting basic business ventures
in an illegal manner.

“The jury’s verdict expressed a
public outcry against what defense
counsel stated was a common busi-
ness practice; the payment by
recording companies of monies to
employes of radio stations ih return
for having their records played,”
Goldstein said.

This practice and other illegal
practices exposed at this trial cannot

be allowed to set the norm for busi-
ness in the recording industry or in
any other industry in this country.

“Certainly now, every company
and its executives in the recording
industry are on notice that past prac-
tices will no longer be tolerated and
will be prosecuted to the fullest ex-
tent under the law,” the U.S. attor-
ney asserted.

Although Goldstein would not
comment further on existing investi-
gations, other sources close to the
Federal Task Force reveal that
grand juries in Newark. Los Angeles
and Philadelphia are continuing the
investigation of recording industry
practices and expect that a series of
new indictments will be handed
down within the next three months.

The four convicted defendants
face a maximum of five years in jail
on each of the fraud counts and the
conspiracy count as well as fines of
$1,000 on each fraud count and up
t0 $10.000 on the conspiracy charge.

Tarnopol and the Brunswick
Record Corp. also face tax evasion
charges in the Federal Court for the
Southern District of New York stem-
ming from the same investigation
which produced the trial just con-
cluded. The tax evasion charges
were severed from the rest of the
case early in the proceedings.

Another trial stemming from the
payola investigation is scheduled to
begin Arpil | in Philadelphia in-
volving executives of the Phila-
delphia International label.

L.A. Greek, MCA Site Friendly

® Continued from page 6

John Leisner, MCA executive in
charge of the Amphitheatre, says,
“There has been no extraordinary
rise in prices being sought by the art-
ists we are negotiating with for this
summer season. Let’s face it. any art-
ist that could draw 15.000 in three
nights here could also filt the Forum
for one night and probably take a
higher percentage of the gross than
our operating expenses allow us to
pay.

“Any stars that choose to play
here are not doing it strictly to make
the most money possible: it’s be-
cause they want to meet their au-
dience in a high-quality. intimate
setting.”

Universal’s bookings so far at its
5.195-seat facility are: Kris Kristof-
ferson and Rita Coolidge, July 13-
15: Jesse Colin Young and Em-
mylou Harris, July 23-25: Roberta
Flack and Jose Feliciano, July 26-
28; Gordon Lightfoot, July 29-Aug.
1; Neil Sedaka and Melissa Man-
chester, Aug. 5-8; Barry Manilow,
Aug. 20-22: Paul Williams, Aug. 27-
29.

Amphitheatre booker Dan Bram-
son hopes to see the showplace stay
open from the end of June through
the end of September with some 15
total shows to be finalized by the end
of the month. For the first time, Uni-
versal is strongly exploring the possi-
bility of booking both jazz and
country shows.

Nederlander says he is still a
couple of weeks away from setting
exact playdates on his bookings at
the 4,678-seat Greek. But contempo-
rary acts signed to play so far are the
O’Jays, the Spinners. and a package
of Burt Bacharach and Anthony
Newley. Harry Belafonte is pretty
well set although the contracts
haven’t actually been signed yet.

Nederlander is also pushing hard
to get Neil Diamond to return to the
Greek, where he cut a gold live al-
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bum several years ago. Universal is
also bidding for Diamond, however.

In terms of cultural attractions.
Nederlander is signing nine-day
runs of Scott Joplin’s ragtime opera
“Tremonisha,” the Chinese Acro-
bats and a Gilbert & Sullivan stand
by England’s D’Oyly Carte Opera.

Nederlander is anxious to finalize
his schedule as soon as possible so he
can start offering season subscrip-
tions. Universal’s Leisner says the
Amphitheatre started booking this
year earlier than ever because last-
minute changes in 1975 made it nec-
essary to send out three costly mail-
ings to 50.000 on a list of ticket buy-
ers from prior seasons.

“But we’re finding that early
booking has its own set of problems
too,” says Leisner. “Because we al-
ready have so many dates locked up,
we are losing flexibility to juggle the

rest of the bookings we need to com-
plete our schedule.”

A telegram welcoming Nederlan-
der to Los Angeles was sent to him
by Leisner in Universal’s name.

“Los Angeles has to be the best
summer concert market in the coun-
try,” says Leisner. “We have more
outdoor facilities of ail sizes than
anywhere else. And we also have the
most mobile population.”

Coming to the Amphitheatre for
the 1977 summer season will be a
600-capacity Victoria Station restau-
rant so that concertgoers can get a
full dinner along with the show.

“We want to hold our ticket scale
at the Amphitheatre to $7.75-$8.75
again this summer even though our
operating costs are higher,” says
Leisner. “We’ll only go above that
for a special event like the 1974 Da-
vid Bowie engagement.”

Mackey To Jail For Fraud

NEW YORK-Jerome Mackey
will serve six months of a five-year
prison term in jail for mail fraud in-
volving a scheme that allegedly
bilked hundreds of investors of up to
$10,000 each. The scheme allegedly
promised investors distributorships
for 8-track tapes, many of which
were pirated recordings. The rest of
Mackey’s sentence will be sus-
pended, but the defendant will re-
main on probation for the entire 44-
year period.

The same term was handed down
to William Nelson who was con-
victed, along with Mackey, by a
Federal Court jury last October. A
third defendant, Richard Taylor,
was fined $1.000 and given a five-
year suspended sentence. He will re-
main on probation for the full five
years.

The defendants and their com-
pany, Mackey Distributors Inc,
were charged with having lured in-
vestors with a promise that profes-
sional locators would find outlets in
which the investors, as distributors,

would merely be required to install
cabinets with 8-track tapes, and re-
stock them as inveniories were de-
pleted.

Evidence introduced at the trial
indicated that the defendants often
failed to deliver the promised tapes,
and that those received by the dis-
tributors were, in many cases, pi-
rated products.

Writers Roundtable
At Waldorf-Astoria

NEW YORK—An |1-session pop
music roundtable will be held at the
Waldorf-Astoria hotel here begin-
ning this month. The roundtable ses-
sions are aimed at helping writers
learn and polish their craft, as well
as gain practical knowledge of cur-
rent song markets, and the impor-
tant business aspects of the pop in-
dustry today.

Professionalsongwriters Ted Lehr-
(Continued on page 63)
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* Battle Hymn Of The Repuklic
* America

* This Land Is Your Land

* This (s My Country

* The Star-Spargled Banner

* The Pledg= Of ABegiance

* America, | Love “ou

* God Bless Amrerica

* Our Land, O Lord

* America The Bezutifu!
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General News

VEGAS’ SAHARA

Hotel To Keep Showcase

By HANFORD SEARL

LAS VEGAS—The Hotel Sahara
after an initial weekend of trying out
its new talent showcase format, has
decided to keep the form for new
acts.

Entitled “Sahara Showcase After
Midnight,” the new format offered
12 acts during the first weekend trial
basis (Feb. 20-21). Out of those acts
showcased, including musical com-
edy and other variety talents, two

Fender In Mexico

LOS ANGELES—ABC Inter-
national arranged a promotion trip
to Mexico City for Freddy Fender to
launch both his English and Spanish
repertoire on the ABC/Dot label in
that country. Fender was in Mexico
Feb. 21-26.

were chosen to appear in the hotel’s
casino lounge, setting a precedent.

According to Bob Brackett, hotel
publicity director, the act signed to
do four shows in the casino lounge
are the singing duo Nan Brennan
and David Blaylock, a Steve and Ey-
die type attraction.

“The hotel is pleased that the new
showcase was accepted so well,” says
Brackett. “We hope to continue this
late nightspot for agents, talent buy-
ers and entertainment people.”

During the two early morning
programs from 1-6 a.m., Strip celeb-
rities such as Sahara headliners
Buddy Hackett and Sammy Cahn
made guest appearances. Joan Riv-
ers, Siegfried and Roy, who are illu-
sionists at the MGM Grand, and
media critics also appeared for the
bow of the new program.

A must
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‘Ballad For Americans’ In Intl Focus

® Continued from page 4

The LP project is the first for
Stewart in more than 10 years. He is
the LP’s executive producer and has
been steering this project into the
concert area and the international
marketplace. |

“Ballad For Americans” traces the
growth of America through four pe-
riods: the Revolution, development
of the Union, Civil War and the Ma-
chine Age.

Robeson first performed it on a
1939 CBS Radio program called
“Pursuit Of Happiness.” The next
year he sang it on a series of 78s for
RCA.

The work has had limited expo-
sure. Only Bing Crosby on Decca
and Odetta on Vanguard are known
to have recorded it. Vanguard re-
leased an LP in 1965 by Robeson
featuring “Ballad” plus folk songs
sung at a 1958 Carnegie Hall con-
cert.

Stewart acknowledges that the bi-
centennial prompted him to get back
into the recording studio with this
work. “I first heard it as a kid in
school at a music appreciation
course. [ went 1o a segregated school
in Maryland and it’s odd that they’d
play a work on the birth of America
by a blackman. But Robeson wasn’t
a controversial figure in 1940.”

Stewart says he felt the work de-
served a modern treatment in terms
of recorded sound. Henderson’s
charts do infuse modern rhythms
and electronic instruments. And Pe-
ters, known primarily for his acting
expertise, comes off impressively as
the baritone soloist.

“Robeson knew about this new al-
bum before he died.” Stewart says,
adding “we tribute him in the liner
notes. He also knew Brock Peters as
a kid.” Peters recalls that when he
wasa singer and performed ata Car-
negie Hall concert in 1947 Robeson
heard him and they subsequently
met.

Peters started out as a folk singer
(the Four Lads backed him on one
of his first disks for Columbia 900
Miles™) more than 20 years ago and
he was also the bass soloist with
Leonard dePaur’s Infantry Chorus
which recorded for Columbia.

Stewart, assisted by a second pro-
ducer. George Butler, says he sought
to make the LP a theatrical experi-
ence much like recording a stage
play. “I hope the people get the feel-
ing of an orchestra in the pit and a
cast onstage.”

To help achieve this goal Stewart
chose Columbia’s 30th St. studio, the
former church which has been the
location for many Broadway stage
play recordings by Goddard Lieber-
son at Columbia and by Stewart
himself for UA Records. “It has a
very high ceiling and a great live
sound.” Stewart explains.  °

Listening to a test pressing, one
discerns the majesty of Henderson’s

You're no longer limited
to just 3 major record
& tape packaging sup-
pliers. We offer the
same fine services at
competitive prices. De-
sign, art, type, color
separations, printing &
fabrication, all under
one roof. Give us a call,
find out what quality,
reliability and service
means.

Serving the graphic needs of the
tecord industry for over 20 years

Lee-Myles Assoc., Tnc.
160 East 56th St., Dept. A4

N.Y., N.Y. 10022 Tel: 758-3232
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arrangements and the power and
sweep of the orchestra and chorus.
Peter’s baritone is impressive as he
sings and speaks John Latuche’s stir-
ring words, which Stewart says ap-
ply even today.

When considering a voice for the
role, it was suggested to Stewart that
he use a noted opera singer. But the
opera personality “was too imitative
of Robeson,” Stewart says. Stewart
says he thought of Peters who he
knows as both a singer and actor.
“People forget that this is a man tell-
ing a story,” indicating someone
with a dramatic flair was required.

From a a publishing standpoint,
having an overture written means
having sheet music to sell to schools.
“We're even having a marching
band version prepared,” says Stew-
art. The original version just started
out with a fanfare.

Stewart says you can’t compare
Robeson’s and Peter’s inter-
pretations. Peters says as a kid he lis-
tened to it but he had not heard any-
thing about it in recent years. “But
its impact remained with me. When
Mike asked me to do it. it meant
doing something that Robeson had
done so well.”

How did he approach the lyrics?
“I tend to approach anything I do as
an actor and I'ask myself, what s the
heart of the matter, the reality and
the truth? What feeling can | bring
to the viewer?

“Ilistened to Robeson’s recording
to refresh my memory once we
agreed I would do this. I approached

CBS Singles
Study Shows
A Big Future

By JIM MELANSON

NEW YORK-The average do-
mestic singles buyer is not overly
concerned with recent price in-
creases, is buying as many or more
singles as last year. and is still heav-
ily dependent on radio for purchase
motivation, according to 4 CBS Rec-
ords marketing research study.

The study, undertaken last fall.
encompassed 39 retail locations in
11 major cities. and is based on re-
sponses from 1,000 record con-
sumers.

According to Joan Griewank, di-
rector of marketing planning, the
probe was directed solely at high-
traffic single sales locations and in-
volved only those customers making
purchases just prior to being ap-
proached by a researcher.

The ensuing interview usually ran
15-20 minutes, was taped for compi-
lation purposes and involved several
series of questions pertaining to the
current state of the singles business.

Besides having a brisk singles
business, retail locations were also
selected to include both branch and
subdistributor customers. The mar-
kets covered were Los Angeles, Dal-
las, Houston, Detroit, Atlanta,
Cleveland, St. Louis, Philadelphia,
Chicago, Washington, D.C., and
New York.

Among the key points in the re-
port are:

® That 85% of the buyers” pur-
chases were planned.

® That the price increases did not
seriously affect consumer attitudes
on buying 45s.

® That 75% of those convassed
said they purchased as many or
more singles as last year.

® That 70% of the sampling com-
plained that it often could not find
the singles it wanted in stock, and

(Continued on page 16)

it with the idea of making as much of
it as possible alive and because I be-
lieve in it, the audience will believe
m it.”

What prompted Peters to accept
the role? “It was the challenge to see
if I could bring alive a work in some
ways people said was probably
dated. But that’s not so.”

Is he concerned that being in the
shadow of Paul Robeson will reduce
his own efficiency as a communi-
cator? Answers Peters: “I would
guess there’s a whole generation
that’s not familiar with it. And then
there are those who are, and I don’t
know what to expect from them.”

Being back in the recording stu-
dio, Peters admits, has him thinking
about recording again.

Stewart calls “Ballad For Ameri-
cans” "the most important and best
work written about the birth of
America.” He says he played the
tapes for UA’s 31 affiliates at
MIDEM and there was interest in
having the music for their markets.
“The words written in 1938 fit to-
day,” Stewart interjects. “The piece
winds up with enough of deceit; the
country will move forward again.”

The LP, recorded at Columbia
Records’ famed 30th St. studio, fea-
tures 50 musicians and 29 singers.
One side is the 12-minute “Ballad”
plus a 3-minute overture written by
Henderson expressly for this LP to
fill out that side of the disk.

The flip side is “Lonesome Train”
featuring Peters and Odetta. This
composition was written some 40
years ago by Millard Lampell and
Earl Robinson and is the companion
to “Ballad” because Stewart believes
the two pieces work well together.

“*Out of the cheating, our of the
shouting, our of the murders and
lynching/our of the windbags, the pa-
triotic spouting, out of uncertainty
and doubting/our of the carper bag
and brass spitoon it will come again/
our marching song will come again/
Simple as a hit tune, deep as our val-
leys, high as our mouniains, sirong as
the people who made it/ for I have al-
ways believed it and I believe it now
and you know who I am ... Amer-
ica.” & Copyright Robbins Music
Corp.

Billy Vaughn

® Continued from page 3

commitment with Tokoro on the
basis of Vaughn’s 10 trips to Japan
one each year—over the last decade.

“Billy’s music maintains extreme
popularity in the Orient,” Kacher
says. “He outdraws the current
chart-topping American acts in al-
most every instance.

“Billy will be taking about 25 mu-
sicians for a tour of Japan this spring
to tie in with his first two LPs on Vic-
tor.” says Kacher. “The new tracks
are, of course, a bit updated from the
old Vaughn sound. He is using elec-
tronic keyboard and electric bass.
But basically it's the same music
with which he was so successful all
through the °50s.”

While Vaughn is not a prolific
composer, the occasional songs he
writes and records in the future also
are covered, for publishing, by his
new Victor pact.

The two new albums are being
taped at California Recording Stu-
dios, owned by Kacher’s AMI firm.

The contract calls for three al-
bums a year. Old hit cuts being re-
vived include “Stranger On The
Shore,” “Sail Along Silvery Moon,”
“Pearly Shells,” “Wheels” and
“Melody Of Love.”

Vaughn is a saxophonist who
doubles mallets and keyboards and
does his own arranging. He has not
recorded recently and his contract
with ABC/Dot has expired.
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AUS'I'RAI.IA’S BANNED BAND...

Skyhooks, Australia’s number 1 group, even though
six of their songs have been banned from Australian radio,
launches their long awaited debut American tour. They’ll
be singing the hot new single “Mercedes Ladies”
(#73776) from their first American album “Ego Is Not A
Dirty Word”’—plus all the other songs that made them
infamous. “EGO ISNOTA DIRTY WORD”

Mercury SRM-1-1066 8-Track MCB8-1.1066
Musicassette MCR4-1-1066

2/18-21 Atlanta, Ga. 0" Ioun Dayton, Oh. w/Uriah Heep

2/25 Austin, Tx. 3/12 Cleveland, Ohio 4/2 Huntington, W. Va. w/Uriah Heep
2/26 Galveston, Tx. 3/18 Springfield, Il. w/Uriah Heep 4/3 Niagara Falls, N.Y. w/Uriah Heep
2/27 New Orleans, La. 3/19 Louisville, Ky. w/Uriah Heep 4/4 Baltimore, Md. w/Uriah Heep
2/28 Houston, Tx. 3/20 Ann Arbor, Mi. w/Uriah Heep 4/7 Erie, Pa. w/Uriah Heep

2/29 Dallas, Tx. 3/21 Evansville, In. w/Uriah Heep 4/8 Toledo, Oh.w/Uriah Heep

3/3 Fayetteville, N.C. w/Joe Cocker 3/24 Green Bay, Wi. w/Uriah Heep 4/10 Passaic, N.J. w/Uriah Heep

3/4 Charleston, S.C. w/Joe Cocker 3/25 Marquette, Mi. w/Uriah Heep 4/11 Lewiston, Me. w/Uriah Heep

3/5 Greenville, N.C. w/Joe Cocker 3/28 South Bend, In. w/Uriah Heep 4/14 Cherry Hill, N.J. w/Uriah Heep
3/6 Augusta, Ga. w/Joe Cocker 3/29 Muskegon, Mi. w/Uriah Heep 4/16 Hempstead, L.I. w/Uriah Heep
3/7 Greenville, S.C. w/Joe Cocker 3/31 Flint, Mi. w/Uriah Heep 4/17 Boston, Ma. w/Uriah Heep

Write or call your local Phonodisc distributor sales office for displays and other promotional items.

«

5| )|

products of phonogram, inc., one IBM plaza, chicago, ill. a polygram company

www.americanradiohistorv.com
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Vogel Suing
Over a Song

NEW YORK —Jerry Vogel Music
has filed an infringement of copy-
right suit in U.S. District Court here
against Marjorie Ellen Bruno and
Marian Di Vittorio d/b/a as Bruno-
Dean Enterprises, and Nino Bruno
and Vincent Dean.

The suit, filed on behalf of com-
posers/arrangers Margaret and
Travis Johnson, charges thg defend-
ants with manufacturing, produc-
ing, publishing, distributing and
otherwise exploiting, without the
consent of the plaintiff, a song by the
Johnsons titled, “I've Been Working
On The Railroad,” which appears
on “Harmonica Gold.” an album re-
corded by Johnny Puleo and the
Chimes Family.

The plaintiffs, through their attor-
neys O’Brien, Raferty, Rosenbloom
& Grainger, are asking the court to
order the defendants to cease and
desist from the allegedly illegal prac-
tice, to account for all gains, profits
derived from the infringement, and
to pay damages. costs and attorneys
fees.

L.A. Musicians
Face Fine For
‘Underscaling’

LOS ANGELES—Board of direc-
tors of AFM Local 47 here has
passed a resolution that will penalize
any musician member found guilty
of playing an illegal recording ses-
sion $1.000 for the first offense. no
less than $2.500 for the second and
no less than $5,000 and possibility of
expulsion for the third.

Numerous instances of union
tootlers cutting records for less than
AFM scale have been reported in re-
cent months, a Local 47 spokesman
says.

Passage of the rule was unani-
mous.

Avoidance of payment of health
and welfare fees also occurs occa-
sionally. itis reported. Max Herman,
Local 47 president, believes the
practice can be virtually eliminated
with the announcement of the
board’s ruling.

New Purim Album
In Special Preview

BERKELEY, Calif.—Flora Pu-
rim’s new LP “Open Your Eyes You
Can Fly,” was previewed to the staff
of KSAN-FM in San Francisco at a
luncheon held in Purim’s honor by
Fantasy/Prestige/Milestone.

It s Purim’s first album in 1%
years. She was released from prison
two months ago, after serving 16
months on a drug charge.

IRDA—
Distribution for the
small independent record label.

INTERNATIONAL
RECORD
DISTRIBUTING
ASSOCIATES

55 Music Square West
Nashville, Tennessee 37203
(615) 244-7783

Sunset-Vine Tower - 6290 Sunset Blvd.
Hollywood, California 90028
(213) 469-7375

General News

RCA photos
THE RCA 'PALACE’'—Most recent in series of in-house studio previews of new
RCA Records’ artists product for its top brass featured Vicki Sue Robinson, left,
with her ““Never Gonna Let You Go,"” and Universe City, whose LP of the same
name is on RCA-distributed Midland International. Both were February debuts.

Record
~ Winners |

Singles
Rhythm Heritage’s “Theme From

S.WA.T.” on ABC; disk is the
group’s first gold single.

Sweet’s “Fox On The Run” on
Capitol; disk is the group’s second
gold single.

Albums

Natalie Cole’s “Inseparable” on
Capitol; disk is the artist’s first gold
album.

Bad Company’s “Run With The
Pack” on Swan Song; disk is the
group’s third gold album.

Marshall Tucker Band’s “Search-
in> For A Rainbow™ on Capricorn;
disk is their third gold album.

Fleetwood Mac’s “Bare Trees” on
Reprise; disk is the group’s second
gold album.

The Eagles’ “Their Greatest Hits
1971-1975” on Asylum; disk is their
fifth gold album. Also it is the first al-
bum to be certified platinum by the
RIAA.

“M.U. The Best Of Jethro Tull”
on Chrysalis, disk is the group’s ninth
gold album.

L New
Companies

Malcolm C, Klein & Associates, a
broad-based radio-tv management
and marketing consulting firm, has
been launched in Los Angeles by
Mal Klein, formerly head of the
American Song Festival promotion
operated by Sterling Recreation.

*  x %

David Gibson, president of
Soundwaves Records. Hitkit Music
and Music Craftshop, opens a new
publishing affiliated, Phono Music,
SESAC, with John McPherson
signed as the first writer in Nash-

ville, S s e 5

Commercial Distributing Corp.
has opened in Nashville with Joe
Lucas, formerly sales and promotion
manager for Acuff-Rose Publica-
tions and Hickory Records, heading
up the operation.

Intitial release is “Let Me Be Your
Friend” by Mack White on the
Commercial label.

Firm will handle distribution for
independent labels as well as indi-
vidual masters, according to Lucas.

WWW.americanradiohistorv.com

CBS: 45 Market Bright

® Continued from page 14

that 40% said that stores would not
order product to meet its requests
(most said they would just go else-
where when the latter happened).

® That 80% said that it first
learned new releases via radio, while
65% stated that it must hear a record
for at least three-four weeks on the
radio before it goes out and buys it.
Six out of 10 people agreed that they
want to hear a wider selection of sin-
gles on radio.

Tabulating the response on the ra-
dio-oriented section of the question-
naire, the researchers checked the
call letters of stations most listened
1o and found that 55% of the sample
preferred FM, while 45% leaned
toward AM.

As for musical preference, 45% of
the sample said that it bought mostly
r&b disks, while an equal segment
opted for rock/pop titles. The re-
maining 10% swayed to all other cat-
egories, with country music leading
the way.

Griewank, who along with Jerry
Shulman, director of marketing re-
search, coordinated the effort, ex-
plains that the study was aimed spe-
cifically at the 10 to 25-year-old
record buyer. and that special em-
phasis was made to ensure strong
representation from both white and
black communities.

Regarding album sales, the report
says that 45% of the buyers will pur-
chase an LP even though they al-
ready might have a single taken
from it.

In addition, Griewank explains
that CBS found that those who
switched to buying albums did so
because they were a better value and
more convenient, or because the mu-
sic wasn’t available on singles.

The switchers tended to be older
and generally more into rock and
pop music.

A breakdown on how the in-
house report may affect CBS strate-
gies was not available, but Jack
Craigo. vice president, marketing,
offers that, “Based on the results of
this survey we are undertaking a to-
tal singles marketing thrust to fur-
ther expand singles sales at CBS
Records.”

Stores participating in the survey
were: Peaches. Tower. Music City,
Dolphins. Los Angeles; Franklin

Promo Mushrooms

NEW YORK-—An independent
U.S. promotion staff has been set by
newly formed Mushroom Records
of Canada to push product in the
Us.

Jerry Morris will work Seattle;
Augie Bloom, San Francisco: Lu
Fields, the 11 Western states: Herb
Rosen, New York: Tom Gilardi, De-
troit; Bruce Bird. Cleveland, and Joe
Cash, Washington/Baltimore.

stores (3), Atlanta; Penny’s, Disk
Records, Sound Town, Dallas; Disk
Records. Cactus. Record Rack,
Houston: Venture stores (3), St
Louis: Audio Sound. Grineles, De-
troit: Disk Records. Gold Circle.
Clarkens, Cleveland;: Wiebolds.
Goldblatts. Sears Downtown, JG
Music Center. Musicland, Lowes.
Chicago: Record City. Soul Shack,
Waxie Maxie, Washington. D.C.:
Listening Booth, Korvettes, Wee 3,
Philadelphia: Penny's. Two Guys.
Korvettes, New Jersey: and Stan’s
Record World (2) and Alexanders,
New York.

When interviewing the partici.
pants the researchers did not iden-
tify themselves as being affiliated
with any label, to avoid possible
bias.

Goody In Italy

® Continued from page 3

matter.” He adds that all available
legal steps will be taken to stop un-
authorized use of the company’s
name.

However. news that yet another
record store called Sam Goody has
just been opened in Rome came as a
surprise to the chain executive.
“We'll have to speed up our efforts
now to keep this from spreading,” he
says.

The Rome store. managed by
Enso Barbieri. specializes in im-
ports. “We get shipments of records
from the U.S. three times a week,”
says Barbieri. He adds that soul mu-
sic comprises most of the shipments,
and that much of his sales are to dis-
€os.

How powerful is the Goody
name? Even some 20 years ago. it is
recalled, the firm’s first large store
on 49th St. here proudly displayed
on its bulletin board a delivered let-
ter from Europe addressed simply,
“Sam Goody—U.S.A.”

‘CANDYPANTS’
INSPIRE 45

NEW YORK-—-What comes in
three flavors: hot chocolate, banana
splitand wild cherry. has red licorice
drawstrings. and also comes in a vi-
nyl version? It’s “Candy Pants,” the
new Floyd Cramer single being
rush-released by RCA Records to tie
in with the growing craze for “Can-
dypants,” licorice-laced, all-candy:
bikini-style men’s and women'’s un-
derwear. Produced by Chet Atkins
and Chips Moman, the single is go-
ing across-the-board to pop, country
and progressive stations, with par-
ticular emphasis in the successful
panty test markets of New York,
Chicago, Los Angeles and Bloom-
ington, Ind.
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The Leprechoun
responsile for this
Oyous recording event

~is Chick Coreat
Cﬁ'ic Coredd LEPRTEEHAUN

“The Leprechaun”
is Chick Corea’s
new concept album.
On it, he proves
himself master of
many musical forms.
You will be enchanted.

Polydor Records
Manutactured and
Marketed by
Palydor Incorporated

o

Featuring
IMP’S WELCOME « LENORE » LOOKING AT THE WORLD

he Leprechaun”

The Album: PD 6062/8 Track: 8F 6062 /Cassette: CF 6062

This week it's in Billboard

This week it's @ in Cashbox
This week it's in Record World
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No Such Thing As Top 40 Format

32.33 Records Found To Be About the U.S.

® Continued from page |

goes to an average of 37.67, includ-
ing major, medium and small mar-
kets.

In reality, however, only about
12.59 to 14.03 of these records are re-
ceiving concentrated airplay. These
are usually the stronger hits in the
market. If 13 or 14 records, as a rule,
are receiving the most airplay, it’s
obvious that newer records—even
those that have been released for
some while—are not getting any
great deal of airplay. Especially
when one considers the amount of
oldies played in Top 40 radio today.

The figures are only this high be-
cause there seem to be a few (and
quite rare) program directors
around who believe in a longer list.
Larry Ryan, program director of
KEEL in Shreveport, La., says he
believes the best playlist for a so-
called Top 40 radio station depends
on the market. “But here it is 35 rec-
ords, plus about 10 other records
that are restricted to evening air-
play.”

The figures are also offset upward
by a gutsy small market station
called WBIG in Greensboro, N.C.,
where music director Jefferson Foxx
(who doubles as assistant program
director) insists that 100 is the best
playlist length for his station. “We
were No. | in ratings and playing 50
to 100 records.

“Then we switched to a tight play-
list and dropped to number 3 in the

market. So, I now use 100 on a strict
rotation playlist, compiled by my
own judgment and two others on our
music committee here. And we are
climbing again.”

Lee Thomas, program director of
KLMS in Lincoln, Neb., believes the
best playlist length for his station
“seems to be about 45, including
eight new records and 10 aging rec-
ords.”

Bob Davis, program director of
KELI in Tulsa, doesn’t hold to a
consistent number, but lets his play-
list range anywhere from 28 to 45
records.

In regard to a tight playlist, he
points out that the supertight (below
30) list doesn’t always work because
while familiarity is a plus, familiar-
ity can also breed contempt” (Bill-
board, Feb. 28).

Neil Mclntyre of WPIX-FM in
New York runs with a list of 25-30;
Bob Christy of WVBF in Boston
goes with 27-35; Jim Davis at KIMN
in Denver holds at 35; Mark Driscoll
of KSTP in Minneapolis goes from a
low of 28 to a high of 31; John Geh-
ron of WLD in Chicago goes with
“about 20.”

Bobby Rich of B-100 (KFMB-
FM) in San Diego floats between 25
and 35; Les Garland at CKLW in
Detroit likes the 30 size playlist; J.J.
Jordan at WRKO in Boston likes 30;
Michael Spears at KFRC in San
Francisco ranges 25-35; WQAM in
Florida ranges from 25 to 35, de-
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SINGER FOR WHAT GROUP? ¢ “HOUND DOG” WAS ORIGINALLY SUNG IN WHAT YEAR? e

0P 105 TRNA
or ROCkE ROLL AnD' )
RHYTHM & BLUES

19501973

JOE EDWARDS

top albums of each year!!!

included!)

Please send me:

offer price of $23.95

copy(ies) of Top 10's & Trivia

1950-1973 at $18.95

— copy(ies) of the 1974 Supplement
at $4.50

——__copy(ies) of the 1975 Supplement
at $4.50

The complete reference books—based upon
BILLBOARD Charts—Top Rock & Roll and
Rhythm & Blues Music of the last 26 years!

Previously selling for $25, this virtual encyclopedia of popular music is being
offered for only $18.95 because of the great demand that sold out the 1st
printing and allowed for a large 2nd printing.

1974 and 1975 Supplements are for sale at $4.50 each.

The TOP 10's & TRIVIA OF ROCK & ROLL AND RHYTHM & BLUES 1950-1973
and the 1974 and 1975 SUPPLEMENTS include charts of the top 10 popular
singles of every month from 1950-1975 PLUS the top singles of each year!
AND—The top 5 Popular albums of every month from 1950-1975 PLUS the

AND—The top 10 Rhythm & Blues singles of every month from 1950-1975.
PLUS—the top R&B singies of each year!l!

AND—The top 5 Rhythm & Blues albums of every month from 1965-1975 PLUS
the top R&B albums of those years PLUS 25 selected R&B albums for each
year from 1956-1965!!! This averages out to only about 92¢ for each year of
chart information. (Up to 52 monthly and annual charts per year!lllt)
PLUS—More than 1400 trivia questions and answers!!

PLUS—6 Indexes! Each singles index contains every record that ever made [ ]
the weekly top 10 charts; each album index contains every album that ever

made the weekly top 5 charts!! (Artist, record title, record label and serial

number, the year(s) each record made the top 10 and if #t made #1 are all

BLUEBERRY HILL PUBLISHING CO.
Dept. C, P.O. Box 24170, St. Louis, MO 63130
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pending on the commercial load;
Scott Morgan at KEZY in Anaheim,
Calif,, sticks to the 30 number; Steve
Kelly at WIXY in Cleveland reports
that 40 is his playlist length; Dan
Mason at Z-93 in Atlanta like 30 rec-
ords; Ed Kaye at KOMA in Okla-
homa City plays 20, plus five extras.

In major markets, playlist tended
to be slightly smaller than in me-
dium markets; but, on the other
hand, the range is great. For in-
stance, playlists range from 28.41 to
36.82 records in major markets,
while in medium markets playlists
went from a low of 29.15 to a high of
33.60 records.

There is a strong tendency also for
medium market stations to have
fewer records in high rotation pat-
terns. Program directors in major
markets say they have between 11.06
and 14 records in high rotation pat-
terns, based on how long or short
their playlist is at that particular
ume. In medium markets, program
directors have between 10.63 and
11.63 records in high rotation pat-
terns, also depending on the length
of their playlist at that moment.

The longest playlist mention in a
medium market is 40 records, the
shortest is 18. The general rule of
thumb seems to be about 30 records.

In small markets, the playlist
varies between an average of 36.83
records and 40.97, up only about
seven records from that of the me-
dium market station and about eight
from the major market station.
Without gutsy WIBG in Greens-
boro, N.C., however, the figures
aren’t all that hopeful, as the typical
small market playlist drops to 33.38
records with a range up to 37.52.

In the small market, a typical sta-
tion rotates 15.21 to 16.10 of the rec-
ords more often: without WIBG,
these figures would be 11.76 and
12.66.

Charlie Parker, vice president and
program director of WDRC in Hart-
ford, Conn,, plays between 30 and
40 records, “but I think market size
and competitive factors play a part
in this question. We work with a 30
list. 1 do not subscribe to a high rota-
tion pattern.”

Pat Patterson of WKIX in
Raleigh, N.C., uses a playlist of 35
records, with 20 in a high rotation
pattern. Mark St. John at WISE in
Asheville, N.C,, says that he uses a
playlist of 30 records, with five to
seven extras for night play only and
a few LP cuts. As for rotation, 10-11
get extra on-air attention, “but it is
not so much how many you play as

Audiovox Has Mini
FM/Weather Unit

NEW YORK-Audiovox has in-
troduced a miniaturized FM
weather band converter for autos,
boats, trucks and campers, accord-
ing to Martin Novick, vice president,
sales.

The unit, model WB-70, is said to
convert any FM radio to an official
U.S. weather bureau by turning the
FM radio dial to 90 MHz. The con-
verter also amplifies weak FM radio
stations as far away as 20 miles.

The converter is part of Audio-
vox’s new Pico Series of three mini
units. The smallest of the three en-
ables the converter to be mounted
anywhere in the car. All the units are
designed for quick, easy installation
with a special bracket that is in-
cluded with the package. Price tag of
the unit is $24.95.

WwWwWWw.americanradiohistorv.com

Average

how often you play them; 2% to 2%
hour rotation.”

Jay Thomas of WAYS in Char-
lotte. N.C., uses a playlist of 25-30
singles and 8-10 are in a high rota-
tion pattern. Steve Kirk of WING in
Dayton, Ohio, plays 45 singles, with
extra air attention devoted to 25 of
these. He adds that he believes “in
variety and there are plenty of good
songs out today.”

Gene Nelson, vice president of
programming at WLCS in Baton
Rouge, La,, plays 30 records and five
get heavier airplay. Bob Savage,
program director of WBBF in Roch-
ester, N.Y., says that he plays 35-40,
“‘depending on availability of prod-
uct.”

And five-seven of these get
stronger airplay. Dave Williams,
who has just left WHBQ in Mem-
phis where he was program director
to return to Sacramento, Calif., says
that the playlist could vary between
20 and 40 records, depending on the
market.

He believes in scaling the airplay
of the record based on its popularity.
John Long at WAPE in Jacksonville,
Fla, likes a 30-35 length playlist,
with 10 getting extra airplay. John
Randolph of WAKY in Louisville,
Ky., says that the best length for a
playlist of current tunes is 33 and
that seven of these get heavier atten-
tion on the air at his station.

Gene Rump of KAKE in Wichita,
says “even with adults, I think repe-
tition is important—a list that is too
fat just permits you to play a bunch
of junk. The discipline of a 30-
record playlist is good for a station.”
He plays 30 records, with 12 receiv-
ing strong airplay.

Bob Klieve, general manager of
KLIV in San Jose, Calif., slates any-
where from 27 to 34, and 8-10 of
these get stronger attention on the
air; “a tight playlist is the basis for
Top 40 programming.”

Roger Collins at KTKT in Tucson
likes 35-40 records for a playlist and
8-10 of these get stronger play. Tom
Barsanti of WOW in Omaha likes
20-25 records with 8-10 getting
stronger play. Joe Monteith of
KTOP in Topeka, Kan., says that he
uses a playlist of 30 records with four
or five getting heavier air play.

“Generally, radio listening is done
on a brief period basis at various
times of the day. The short playlist
gives the audience what it wants to
hear. It reduces your chances of
playing some that most of them do
not want to listen to. It’s what most
of the audience wants to hear most
of the time. Rick Sklar of WABC
said it first and it works.”

Monteith, who doubles as oper-
ations manager, says: “Since the last
survey, we have made a number of
changes in our approach to pro-
gramming and the results have been
great.

“In the last year, we spent about
$1,000 in phone calls to some major
market program directors that I have
had the chance to meet and they
were good enough to give us a lot of
help and generally teach me the
basis of radio.

“We also sorted out all of the trash
records and made oldie lists that are
put into dayparts. We play just the
biggest oldies dayparted in rotation
with our current hits, which are also
dayparted. We use a clock rotation
on the top four songs in town and
the rest of the current list are rotated
depending on playlist position.”

Garry Osborn of WIBM in Jack-
son, Mich,, says that he believes Top

(Continued on page 23)

Automation
Gear Bought
For KGBS

LOS ANGELES—Though hesi-
tant about revealing any informa-
tion regarding any new format yet,
KGBS management is obviously
getting prepared for any eventual-
ities and has purchased more than
$151,000 in automation equipment
from IGM, Bellingham, Wash.

Steve Grayson, marketing and
sales manager, says it’s believed to
be the “largest singie-station pur-
chase of automated radio broadcast
equipment in the history of the in-
dustry.”

The equipment is the System 770
that includes IGM’s Instacarts, reel-
to-reel tape decks, and a Digital
Equipment Corp. PDP-8E com-
puter.

KNX-FM in Los Angeles
presently uses a similar system and
only two or three personalities are
used.

Essentially, it’s not necessary to
run with any personalities at all. or a
full staff can be used in conjunction
with the equipment. Installation is
set for later this year. KGBS is plan-
ning to improve both AM and FM
signals.

Major Promo
For Philly’s
DiscoRadio

PHILADELPHIA—In switching
its programming from a blend of
golden oldies plus the “now” record-
ings to a DiscoRadio format to cap-
ture the 18-34 adults making the
growing disco scene here, Jim Keat-
ing, general manager of WCAU-
FM, has set a six-week, $150,000
multimedia advertising campaign to
introduce the new sound for the lo-
cal CBS-owned station.

To spotlight the new “Go Disco
On WCAU-FM” theme, the ad
budget goes into television, news-
papers, magazines, bus and trolley
signs and outdoor billboards.

Station has been using a number
of program formats to try to break
the solid rock barrier built up by a
number of the FM outlets. The disco
idea, with each hour including two
sustained sweeps of uninterrupted
music, was developed by Jerry Ste-
vens, new program director. It was
Stevens who created the progressive
rock format for top-rated WMMR-
FM here.

Automation Out
In Farmington

FARMINGTON, N.M —KRAZ
has dropped automation to go Top
40 in stereo with live air person-
alities, reports program director
Gary Beckner.

“Our format involves a blend of
Hot 100, the Easy listening Top 40
Chart, and selected new LP cuts and
a light touch of 50s rock. We don’t
play acid rock or anything similar,
simply the good stuff. But we’re hav-
ing to build a record library from
scratch, which, needless to say, isn’t
easy.” Dale Felkner is general man-
ager of the station.
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HITS OF THE WORLD
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, -
Their MUSIC and an =
interview with our

LONDON correspond-

ant Alan Freeman

ALSO FEATURING IN CONCERT FROM CALIFORNIA: PRETTY THINGS
10cc’s album "How Dare You™ is available on Mercury Records and Tapes.

NEXT WEEK: March 7—13

From AUSTRALIA...
Skyhooks in concert

From LONDON... .
Be-Bop Deluxe in concert Records and Tapss.

RATW NETWORK call Eddie Kritzer or Danny Lipman at 617-536-7625 1108 Boylston St.,, Boston, MA 02215

SKYHOOKS’ album
"EGO ISNOTA
DIRTY WORD'is

Aberdeen, SD KSDN FM  Sunday 8:30 pm Fond du Lac, WI WFON FM  Sunday 9:00 pm New Orleans, LA WRNO FM  Monday midnite
Albany, NY WQBK FM  Sunday 8:00 pm Forsyth, GA WFNE FM  Friday 10:00 pm Norfolk/Virginia Beach, VA WMYK FM  Monday 11:00 pm
Albertsville, AL wQSB FM  Sunday 9:00 pm Fort Campbell, KY WABD FM  Sunday 9:00 pm Oklahoma City, OK KOFM FM  Sunday 8:00 pm
Albuquerque. NM KRST FM  Tuesday  9:00 pm Fort Collins, CO KTCL FM  Monday  9:00 pm Omaha. NB KQKQ FM  Sunday  11:00 pm
Allentown, PA WSAN FM  Sunday 8:00 pm Fort Knox, KY WSAC FM  Thursday 9:00 pm Panama City Beach, FL WPFM FM  Sunday  9:00 pm
Anaheim. CA KEZY AM  Sunday  10:30 pm Fort Smith, AR KISR FM  Sunday  11:00 pm Peoria, IL WWCT FM  Friday midnite
Anchorage. AK KGOT FM  Sunday  3:00 pm Fresno, CA KFIG FM  Wednesday11:00 pm Philadelphia, PA WYSP FM  Sunday midnite
Ashiand, KY WAMX FM  Sunday 8:00 pm Glenwood Springs, CO KGLN AM  Saturday  1:00 pm Pittsburg, PA WYDD FM  Tuesday 10:00pm
Athens, OH ACRN FM  Thursday  midnite Grand Forks, ND KKDQ FM  Sunday 9:00 pm Pittstield, MA WGRG FM  Thursday 9:00pm
Baltimore, MD WKTK FM  Sunday 9:00 pm Grand Rapids, Mi WLAV FM  Sunday  10:00 pm Plymouth, NH WPCR FM  Wednesday 9:00 pm
Beaumont, TX KAYD FM  Wednesday10:00 pm Greensboro, NC WRQK FM  Sunday 9:00 pm Pocatello, ID KSNN FM.  Saturday 9:0C pm
Bellingham, WA KPUG - FM  Sunday  10:00 pm Greenfield, MO KRFG FM  Wednesday 9:00 pm Portland, OR KVAN FM  Saturday 4:00pm
Belzoni, MS WELZ FM  Wednesday midnite Hartford, CT WHCN FM  Tuesday 10:00 pm Poteau, OK KLCO FM Monday 9:00 pm
Birmingham. AL WERC FM  Sunday 8:00 pm Hato Rey/San Juan. PR WHOA FM  Saturday 9:00 pm Pueblo, CO KKAM FM  Sunday 10:00 pm
Bloomsburg. PA WHLM FM  Saturday 11:00 pm Hays, KS KJLS FM  Sunday 9:00 pm Richmond, VA cA WGOE FM  Sunday  9:00 om
Boston, MA WBCN FM  Sunday  12:00 pm Henderson/Evansville, KY ~WKDQ FM  Saturday  midnite Fiverside/SanlBerdoo: KOLA FM  Saturday 11:00 pm
Bowling, Green, KY wLBJ FM  Saturday 9:00 pm Houston, TX KLOL FM  Saturday 2:00 am Rochester, NY WCMF FM  Saturday 10:00 pm
Brainerd. MN KLIZ FM  Sunday  9:30 pm Huntsvllle, AL WAHR FM  Sunday  11:00 pm Rockford, IL WYFE FM  Sunday  11:00 pm
Briarclitts Manor. N.Y WRNW FM  Sunday 9:00 pm Indianapolis, IN WNAP FM  Sunday midnite Sacramento, CA K108 FM  Saturday  midnite
Butfalo, NY WBUF FM  Sunday 9:00 pm Jackson, MS WZZQ FM  Saturday 11:00 pm ga""La-kKsc. o KSKG FM  Saturday 10:00 pm
Casper, WY KAWY FM  Saturday 10‘.00 pm Jackson, OH WCJO FM Monday  10:00 pm Sa" ake City, U KWHO FM  Saturday 11:00 pm
Champaign, IL WPGU FM  Monday 11:00 pm Jacksonville, FL WAIV FM Monday 11:00 pm an 3010"'0- X KEXL FM  Tuesday midnite
Charleston. IL WEIC FM  Sunday  9:00 pm Jacksonville, NC WXQR FM  Tuesday  1:00 am San Diego. CA KPRI  FM  Sunday  9:00 pm
Summerville/ WWW2Z FM  Sunday 8:30 pm Johnson City/Bristol, TN WQUT FM  Saturday' 6:00 pm gan Jo'ae. ICACA KOME FM  Sunday 9:00 pm
Charleston, SC Johnstown/Altoona, PA WAAT FM  Sunday  10:30 pm santa arla, KXFM  FM  Sunday -8:30 pm
Chicago. IL WXFM Triad Thursday 10:00 pm Jonesboro, AR KBTM FM Friday 10:00 pm arasota/Tampa/St. Pete.. FL. WQSR FM  Sunday 11:00 pm
Chico, CA KFMF FM  Sunday  9:00 pm Kansas Clty, MO KYYS FM  Sunday 8:30 pm Seattle, WA KISW FM  Sunday  11:00 pm
Christiansburg, VA wVvvv FM Sunday 9:00 pm Knoxville, TN WROL FM Sunday 11:00 pm gt. l'-oull'&lchiA?AO KSHE FM Monday 11:00 pm
Cleveland, OH WMMS FM Sunday 7:00 pm Lansing, M| wVIC FM Sunday 9:00 pm Sprln'g |e/L. Bins KICK AM Sunday 8:00 pm
Columbia. MO KFMZ FM  Sunday 9:00 pm Las Cruces. NM KASK FM Sunday 8:00 pm tarview a;\lt-:aster. WRHY FM Sunday 8,00 pm
Columbus, NB XTTT  FM  Tuesday 11:00 pm Lewiston/Portland, ME WBLM FM  wednesday!0:00 pm Ta'.'a"gsse- T WGLF FM  Sunday  10:00 pm
Columbus. OH WCOL FM  Sunday  9.00 pm Lexington, KY WKQQ FM  Sunday midnite Thibodaux, LA KXOR FM  Saturday 11:00 pm
Dayton, OH WVUD FM  Sunday  10:00 pm Lincoin, NB KFMQ FM  Sunday  9:00 pm Toledo, OH WIOT FM  Monday midnite
Dallas/Ft. Worth, TX KFWD FM  Sunday  12:00 pm Linesville, PA WVCC FM  Sunday 900 pm Trenton, NJ WWRC FM  Monday  11:30 pm
Del Rio, TX KDLK FM  Sunday  9:00 pm Long Island/Hempstead, NY WLIR FM  Sunday 7:00 pm Tulsa, OK KMOD FM  Sunday 9:00 pm
Detroit, Ml WABX FM  Sunday  9:00 pm Lousiville, KY WLRS FM  Sunday  10:00 pm Utica/Syracuse, NY WOUR FM  Monday  10:00 pm
Durham/Raleigh, NC wDBS FM  Monday  11:00 pm Lynchburg/Roanoke, VA WGOL FM  Sunday 9:00 pm Washington, DC WMAL FM  Sunday  11:00 pm
Elmira, NY WXXY Fm Sunday  11.00 pm Mason City, 10 KLSS FM  Sunday  10:00 pm waterbury, CT : waaw aAMm Sunday 9:00 pm
Eugene. OR KZEL F Monday  10:00 pm Menomonie, Wi WMFM FM  Saturday  9:00 pm Weldon/Roanoke Rapids. NC WSMY AM  Saturday  11:00 pm
Eureka, CA KFMI_ FM  Sunday  9:00 pm Miami Beach. FL WINZ FM  Sunday  9:00 pm West Paim Beach. FL WIRK AM  Sunday  10:00 pm
Fairtield. CT WVOF FM  Thurday 7:00 pm Milwaukee, W X ROCK 99 Saturday midnite Wichita, KS KEYN FM Saturday  9:00 pm
Fargo. ND - KWIM = FM  Saturday 11:00 pm Mobile. AL WABB AM  3aturday  9.00 pm Wilkes Barre, PA WILK  AM  Thursday 10:00 pm
Farmville, Greenville, NC  WRQR FM  Tuesday 9:00 pm Murphysboro. IL WTAO FM Sunday midnite Worcester, MA WORC AM  Sunday 6:30 pm
Fayetteville. AR KKEG FM Sunday 11:00 pm Murray, KY WNBS AM Sunday 9:00 pm Yakima. WA KIT FM Sundgay 9‘.00 gm
Flint, Ml WWCK FM Saturday  9:00 pm Muscatine, |1A KFMH FM Saturday  9:00 pm Big R .
Florence. AL WQLT FM  Sunday  11:00 pm Nashville. TN WKDA FM  Monday  11:00 pm 19 Rapids. M! WBRN FM  Saturday 10:00 pm

AND NOW IN LOS ANGELES ON K-WEST 7 J

WWWwW.americanradiohistorv.com
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Billboard

Playlist Too AddOns @

Sing

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

JOHNNIE TAYLOR-Disco Lady (Columbia)

MAXINE NIGHTINGALE—Right Back Where We Started From (U A.)
CARPENTERS—There's A Kind Of Hush (A&M)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

JOHNNIE TAYLOR—Disco Lady (Columbia)
PETER FRAMPTON—Show Me The Way (A&M)
BELLAMY BROTHERS-Let Your Love Flow
(W.B./Curb)

* PRIME MOVERS:

FOUR SEASONS—December 1363 (W.B./Curb)
BEE GEES—Fanny (RS0)

MAXINE NIGHTINGALE—Right Back Where We
Started From (UA)

BREAKOUTS:

PETER FRAMPTON—Show Me The Way (A&M)
JOHNNIE TAYLOR—Disco Lady (Columbia)
BELLAMY BROTHERS—Let Your Love Flow
(W.B./Curb)

KH)—Los Angeles

® JOHNNIETAYLOR-Disco Lady
(Columbia)
[ ]

# FOURSEASONS—December 1963
(W.B./Curb) 20-13

% AEROSMITH—Dream On (Columbia)
30-25

K100 (KIQQ-FM)—Los Angeles
© NOREPORT
[ ]
*
*
KIlIS—LosAngeles
® JOHNNIETAYLOR~Disco Lady
(Columbia)
© NATALIE COLE—Inseparable (Capitol)
* gg HOOK-Only Sixteen (Capitol) 27-

% CAPTAIN & TENNILLE—Lonely Night
(A&M)17-13

KFXM-San Bernardino

©® CATSTEVENS—Banapple Gas (A&M)

® TONYORLANDO & DAWN—Cupid
(Elektra)

* FOUR SEASONS—Decmeber 1963
(W.B./Curb) 20-6

% GARYWRIGHT—Dreamweaver (W.B.)
2416

KAFY—Bakersfield
© DONNY & MARIE OSMOND—Deep
Purple (Kolob)

© MAXINE NiGHTINGALE—Right Back
Where We Started From (U.A.)

 BELLAMY BROS.—Let Your Love Flow
(W.B./Curb) 24-16

+ FOUR SEASONS—December 1963
(W.B./Curb) 18-11

KCBQ-—San Diego
® FOURSEASONS—December 1963
(W.B./Curb)
© FLEETWOOD MAC—Rhiannon
(Reprise)
* BEE GEES—Fanny (RS0)19-9

* BAY CITY ROLLERS—Money Honey
(Arista) 15-8

KENO-Las Vegas

® PETERFRAMPTON—Show Me The
Way (A&M)

o CARPENTERS —There's A Kind Of
Hush Alf Gver The World (A&M)

* FOURSEASONS—December 1963
(W.B./Curb) 11-3

% MAXINE NIGHTINGALE —Right Back
Where We Started From (U.A.)24-17

KBBC—Phoenix

® ELECTRIC LIGHT ORCHESTRA—
Strange Magic (U A.)

© LYNYRD SKYNYRD-Double Trouble
(MCA)

% PETER FRAMPTON—Show Me The
Way (A&M) HB-31

% CAROLEKING-Only Love s Real
(ODE) 35-28

KRIZ—-Phoenix

o NONE

®

* BEE GEES—Fanny (RSO) 20-14

+ EAGLES~Take It To The Limit
(Asylum) 13-8

KQEO—Albuquerque

© DAVID BOWIE—Golden Years (RCA)

o BELLAMY BROTHERS —Let Your Love
Flow (W.B./Curb)
% AEROSMITH~Dream On (Columbia)
16-10
* CAPTAIN & TENNILLE~Lonely Night
(Angel Face) (A&M) 17-9
KTKT—Tucson

® ELTONJOHN-Grow Some Funk/|
Feel Like ABullet (MCA)

© PETER FRAMPTON~Show MeThe
Way (A&M)

* FOUR SEASONS—December 1963
(W.B./Curb) 15-9

“ MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)23-17

Pacific Northwest Region

® TOP ADD ONS:

SWEET—Action (Capitol)
CARPENTERS—There's A Kind Of Hush (ANl
Qver The World) (A&M)

JOHNNIE TAYLOR—Oisco Lady (Columbia)

* PRIME MOVERS:

MAXINE NIGHTINGALE—Riglit Back Where We
Started From (UA)

FOUR SEASONS—December 1963 (Oh, What A
Night) (W.B./Curb) :
PETER FRAMPTON—Shaw Me The Way (A&M)

BREAKQUTS:

SWEET—Action (Capitof)
CARPENTERS—There's A Kind Of Hush (All
Over The World) (A&M)
ABBA-I Do, | Do, I Do, | Do, | De (Atiantic)

KFRC—San Francisco

© JOHNNIE TAYLOR-Disco Lady
(Columbia)
o COMMODORES—Sweet Love
(Motown)
s FOUR SEASONS—December 1963
(W.B./Curb) 18-12
# PETER FRAMPTON—Show Me The
Way (A&M) 20-15
KYA—San Francisco
© SWEET-Action (Capitot)
® ELVIN BISHOP—Fooled Around And
Fell In Love (Capricorn)
¥ PETER FRAMPTON-Show Me The
Way (A&M)25-16
# SYLVERS—Boogie Fever (Capitol) 19-
11
KLIV—San Jose
® SWEET—Action (Capitol)
© CARPENTERS-There’s A Kind Of
Hush (A&M)
* FOURSEASONS—December 1963
(W.B./Curb) 15-9
# LARRY GROCE—Junk Food Junkie
(W.B.)13-8
KJOY—Stockton, Calif.
o SWEET—Action (Captiol)
o STAMPEDERS —Hit The Road Jack
(Quality)
% MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 28-11
% PETERFRAMPTON—Show Me The
Way (A&M) 30-16

Based on station playlists through Thursday (3/4/76)

PRIME MOVERS-NATIONAL

FOUR SEASONS—December 1963 (W.B./Curb)
GARY WRIGHT—Dream Weaver (W.B.)
MAXINE NIGHTINGALE—Right Back Where We Started From (U.A.)

KNDE—Sacramento

® SWEET—Action (Capitol)

® CARPENTERS—There's A Kind Of
Hush (A&M)

* RUFUS/CHAKA KHAN —Sweet Thing
(ABC)12-2

% PETER FRAMPTON—Show Me The
Way (A&M)20-14

XROY—Sacramento

® JIGSAW—Love Fire (Chelsea)

® PETERFRAMPTON-Show Me The
Way (A&M)

* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)23-11

% CAPTAIN & TENNILLE—Lonely Night
(A&M)12-4

KIR-Seattle

© MAXINE NIGHTINGALE~Right Back
Where We Started From (U.A.)
® TED NUGENT-Stay Baby (Epic)
* FOUR SEASONS—December 1963
(W.B./Curb)22-13
+* QUEEN—Bohemian Rhapsody
(Elektra) 25-18
KING—Seattle
® JONATHAN CAIN="Till It's Time To
Say Goodbye (October)
® RUFUS/CHAKA KHAN~—Sweet Thing
(ABC)
% AEROSMITH—Dream On (Columbia)
12-4
% MAXINENIGHTINGALE~Right Back
Where We Started From (U.A.)21-13
KJRB-Spokane
® JOHNNIETAYLOR-Disco Lady
(Cotumbia)
® CARPENTERS—There's A Kind Of
Hush (A&M)
* FOUR SEASONS —December 1963
(W.B./Curb)HE-18
% RUFUS/CHAKA KHAN-Sweet Thing
(ABC)23-17
KTAC~Tacoma
® TED NUGENT—Hey Baby (Epic)
© SOUTHERLAND & QUIVER—Arms Of
Mary (Columbia)
* LARRY GROCE—Junk Food Junkie
(W.B.)9-4
# BAY CITY ROLLERS —Money Honey
(Arista) 11-9
KGW—Portland

® SWEET-Action (Capitol)

® RUFUS/CHAKA KHAN—Sweet Thing
(ABC)

* FOUR SEASONS —December 1963
(W.B./Curb)15-3

% MAXINE NIGHTINGALE —Right Back
Where We Started From (U.A) 29-18

KISN—Portland

® ABBA-IDo,IDo;IDo,1Do,1D0
(Atlantic)

© MAXINENIGHTINGALE —Right Back
Where We Started From (U A))

# HAROLD MELVIN & THE BLUE
NOTES—Wake Up Evervbodv (Phila.
Int'l.)18-9

* TONY ORLANDO & DAWN—Cupid
(Elektra)19-10

KTLK—Denver

© JOHN DENVER-Looking For Space
(RCA)

© PETER FRAMPTON—Show Me The
Way (A&M)

% MIRACLES —Love Machine (Part 1)
(Motown)30-21

% MAXINE NIGHTINGALE—Right Back
Where We Started From (U A.) 36-28

KKAM,—Pueblo, Colo.

© MELISSA MANCHESTER-Just You
And! (Arista)

® STAMPEDERS—Hit The Road Jack
(Quality)

* (lil;Rgv WRIGHT—Dreamweaver (W.B.)

% BELLAMY BROS.—Let Your Love Flow
(W.B./Curb) 16-9
KCPX—Sait Lake City

® ABBA—I Do, Do, 10o0,1Do,! Do
(Atlantic)

© CARPENTERS—There's A Kind Of
Hush (A&M)

# MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 29-18

% BELLAMY BROS.~Let Your Love Flow
(W.B./Curb)27-19

KRSP—Salt Lake City -
® ABBA-I Do, | Do, | Do, | Do, 1 Do
(Atlantic)

® CARPENTERS—There'sA Kind Of
Hush (A&M)

 BAND OF THE BLACK WATCH—Scotch
On The Rocks (Private Stock) 26-14

* QUEEN—Bohemian Rhapsody
{Elektra)8-1

KYNO—Fresno =
© MAXINE NIGHTINGALE—Right Back
Where We Started From (UA.)
® FLEETWOOD MAC—Rhiannon
(Reprise)
% NAZARETH—Love Hurts (A&M) 12-2

* NEIL SEDAKA—Breaking Up Is Hard
ToDo(Rocket) 16-9

Southwest Region

CARPENTERS—There’s A Kind Of Hush (A&M)
SWEET—Action (Capitol}
SALSOUL ORCHESTRA—Tangerine (Salsoul)

* PRIME MOVERS:

JOHNNIE TAYLOR—-Disco Lady (Cotumbia)

GARY WRIGHT—Dream weaver (Warner Broth-
ers)
FOUR SEASONS—December 1963 (W.B./Curb)

BREAKOQUTS:

CARPENTERS—There's A Kind Of Hush (A&M)
SWEET—Action (Capital)

MAXINE NIGHTINGALE—Right Back Where We
Started From (UA)

KILT-Housten
© BELLAMY BROS.~Let Your Love Flow
(W.B./Curb)

o OLIVIA-NEWTON JOHN~Come On
Over (MCA)

# JOHNNIE TAYLOR~-Disco Lady
(Columbia)31-14

# RUFUS/CHAKA KHAN—-Sweet Thing
(ABC)HB-22
KRBE-FM--Houston
© DAVID BOWIE—Golden Years (RCA)

© ANDRETRUE CONNECTION—More,
More, More (Buddah)

# JOHNNIETAYLOR-Disco Lady
(Columbia) 15-9

% RUFUS—Sweet Thing (ABC) 20-14

KLIF-Dallas

© SALSOULORCHESTRA~Tangerine
(Salsoul)

® CARPENTERS—There's A Kind Of
Hush (A&M)

* ll)lllt HOOK-0nly Sixteen (Capitol) 24-

% DONNY & MARIE OSMOND—Deep
Purple (Kolob) 25-20

KNUS-FM—Dallas
® FOURSEASONS—December 1963
(W.B./Curb)

© MIRACLES—Love Machine(Part 1)
(Motown)

% BEE GEES—Fanny (RS0) 20-10
% WING & A PRAYER/FIFE & DRUM
CORPS.—Baby Face (Wing & A Prayer)
15-9
KFIZ-Ft.Worth
© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)

® CARPENTERS—There's A Kind Of
Hush (A&M)

# AEROSMITH-DreamOn (Columbia)
28-20

% GARY WRIGHT—Dream Weaver (W.B.)
17-6

KONO-San Antonio
o NONE
[ ]
% ABBA-| Do, | Do, | Do, | Do, | Do

(Atlantic)
*
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BREAKOUTS-NATIONAL

CARPENTERS—There's A Kind Of Hush (A&M)
MAXINE NIGHTINGALE—Right Back Where We Started From (U.A.)
JOHNNIE TAYLOR-Disco Lady (Columbia)

KELP—EIPaso

® SWEET-Action (Capitol)

® PETER FRAMPTON—Show Me The
Way (A&M)

* BAY CITYROLLERS—Money Honey
(Arista) 14-7

* FOUR SEASONS—December 1963
(W.B./Curb) 17-10

XEROK—EIPaso

® SWEET-Action (Capitol)

© MAXINE NIGHTINGALE-Right Back
Where We Started From (U.A)

* FOURSEASONS—December 1963
(W.B./Curb) 20-9

% GARY WRIGHT—Dream Weaver (W.B.)

114
KAKC-Tulsa
© NONE

®
* FOUR SEASONS—December 1963
(WB./Curb)17-13
* DAVID BOWIE~Golden Years (RCA)
19-16
KELI-Tulsa

© OHIO PLAYERS—Fopp (Mercury)
® OLIVIA-NEWTONJOHN—-Come On
Over (MCA)
* QUEEN—Bohemian Rhapsody
(Elektra) 26-14
# HEAD EAST—Love Me Tonight (A&M)
£X-29
WKY~—Oklahoma City
©® SWEET—Action (Capitol)
® PETER FRAMPTON —Show Me The
Way (A&M)
* GARY WRIGHT-Dreamweaver (W.B.)
11-6
* BAY CITY ROLLERS—Money Honey
(Arista) 15-10
KOMA-Oklahoma City
© SWEET-Action (Capitot)
© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)

* DR.HOOK-Only Sixteen (Capitol) 20-

14
# JOHNNIE TAYLOR-Disco Lady
(Columbia)26-21
WTIX—New Orleans

® SALSOULORCHESTRA-Tangerine
(Salsoul)

© CARPENTERS—There'sA Kind Of
Hush (A&M)

 HAROLD MELVIN & THE BLUE
NOTES—Wake Up Everybody (Phil.
Int’l.) 14-9

# EAGLES -Take It ToThe Limit
(Asylum) 10-8

KEEL—Shreveport

® LARRY GROCE - Junk Food Junkie
(W.B.)

© BROWN SUGAR-The Game Is Over
(Capitol)

* CATEBROTHERS—Union Man
(Elektra) 10-2

* WAYLON & WILLIE—Good Hearted
Woman (RCA)25-19

Midwest Region

® TOP ADD ONS:

RUFUS/CHAKA KHAN—Sweet Thing (ABC)

TONY ORLANDO & DAWN—Cupid (Elektra)

MAXINE NIGHTINGALE—Right Back Where We
{  Started From (UA)

* PRIME MOVERS:

GARY WRIGHT—Oream Weaver (W.B.}
AEROSMITH—Dream On (Columbia)
FOUR SEASONS—0Oecember 1963 (W.B./Curb)

BREAKOUTS:

MAXINE NIGHTINGALE-Right Back Where We
Started From (UA)

JOHN MILES—High Fly (London)

CAROLE KING—Only Love Is Real {Ode)

WLS—Chicago I
© NAZARETH-Love Hurts (A&M)
® DR.HOOK—Only Sixteen (Capitol)
* ERIC CARMEN—AII By Myself (Arista)
14-7
* CAPTAIN & TENNILLE—Lonely Night
(A&M)6-2

WCFL—Chicago
® JOHN MILES—High Fiy (London)
® HENRY GROSS—Shannon (Lifesong)
% AEROSMITH—Dream On (Columbia)
12-4
% GARY WRIGHT-Dreamweaver (W.B.)
10-5
WOKY —Milwaukee )
© QUEEN-Bohemian Rhapsody
(Elektra)
© DR_HOOK-0nly Sixteen (Capitol)
* FOUR SEASONS—December 1963
(W.B./Curb) 15-9
* BAY CITY ROLLERS—Money Honey
(Arista) 16-10
WZUU-FM—Milwaukee
© HEAD EAST—Love Me Tonight (A&M)
© CAROLE KING-0nly Love IsReal
(ODE)
* RHYTHMHERITAGE—Theme From
“SWAT."(ABC)12-5
* NAZARETH-Love Hurts (A&M) 13-7
WNDE —Indianapolis
® LARRY GROCE—Junk Food Junkie
(W.B.)
® MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)
* CAPTAIN &TENNILLE—Lonely Night
(A&M)16-10
* FOURSEASONS—December 1963
(W.B./Curb)7-4
WIRL~Peoria, lll.

« JOHN MILES—High Fly (London)
® CARPENTERS~There's A Kind Of
Hush (A&M)
# AEROSMITH —Dream On (Columbia)
19-12
+ GEORGE BAKER SELECTION—Paloma
Blanca(W.B.)17-11
WDGY—Minneapolis _ )
® LARRY GROCE~Junk Food Junkie
(W.B)
® RUFUS/CHAKA KHAN-Sweet Thing
(ABC)
4 ERIC CARMEN—-All By Myself (Arista)
5-3
* RHYTHM HERITAGE—Theme From
‘SWAT."(ABC)2-1
KDWB—Minneapolis
® NONE
[ ]
* AEROSMITH—Dream On (Columbia)
24-10
* BEE GEES—Fanny (RS0) 23-15
KO!L—Omaha
® TONYORLANDO & DAWN—Cupid
(Elektra)
© NAZARETH-LoveHurts (A&M)
* GARY WRIGHT—Dreamweaver (W.B))
299
# RUFUS/CHAKA KHAN—Sweet Thing
(ABC)21-16
KIOA—Des Moines
o TONY ORLANDO & DAWN —Cupid
(Elektra)
© LARRY GATLIN—Broken Lady
(Monument)
* LARRY GROCE~ Junk Food Junkie
(W.B)15-9
* ERIC CARMEN-AIl By Myself (Arista)
84
KKLS—Rapid City, S.D.
® CAROLEKING—Only Lovels Real
(0DE)
® ELECTRIC LIGHTORCHESTRA—
Strange Magic (U.A.)
% MAXINENIGHTINGALE—Right Back
Where We Started From (U A.) 26-20
* ERIC CARMEN—All By Myself (Arista)
4-1
KQWB—Fargo, N.D.
o DONNY & MARIE OSMOND—Deep
Purple (Kolob)
© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)
* DR.HOOK-0nly Sixteen (Capitol) 27-
15
% GARY WRIGHT-Dreamweaver (W.B.)
10-5
(Continued on page 22)
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