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Renowned Execs On
Program For IMIC-6

By LEE ZHITO

NEW YORK-—A group of non-in-
dustry figures. world-renowned in
their respective fields. will speak at
the Sixth International Music Indus-
try Conference. May 6-10 at the
Roval Hawaiian Hotel. Honolulu.

Each spe‘lku will kevnote a ple-
nary session every morning. address-
mg himself to major issues that chal-
lgnoe industry llmrougloul the world
lod‘ly Speakers and topics will be
announced shortly.

2 Publishers Hike

LOS ANGELES Two West
Coast publishing firms are stepping
up their record production activities
with onc planning 1o start its own
record label.

United Artists Music has moved
Bob Skaff. veteran promotion and
record production executive. into 1ts
Proud Productions wing to beef it
up. Skaff. reporting directly to Mike
Stewart, president and chairman of
the board of United Artists Music
Publishing Group. will be signing
new writers. producing masters and
helping promote the masters he
places with any record label.

Each morning’s plenary session
will be followed by two concurrent
seminars. The seminars will be
chaired by noted industry leaders
and will include outstanding music-
record industry exccutives as panel-
1518,

Thus. cach registrant will have a
choice of 20 sessions. and will be
able to attend a total of 12-including
the daily plenary meetings.

(Continued on page 10)

Record Production

Warner Bros. Music, under Ed
Silvers, president. and Mel Bly. ex-
ecutive vice president.is planning its
own record label. though the word
on the street is that the projectis stll
several months offT and details are
sketchy.

This would put the publishing
firm in competition. more or less.
with its own Warner Bros. label. But
that’s nothing new to the record in-
dustrv. where. for example. such
publishing firms as ATV Music op-
erates Granite Records in friendly
competition with 1ts Pye Records.

(Continued on puge 69)
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6% DISCOUNT TO RACKS & ONE-STOPS

MCA Pioneers Definitive
Multi-Strata Price Policy

N.Y. Church Into
Vidisk Production

By STEPHEN TRAIMAN

NEW YORK- The Cathedral of
St. John the Divine is entering its
second centurv with a major step
into the future a five-year agree-
ment with Visiondise Corp. for the
videodisk production of major Ca-
thedral musical. cultural and educa-
tional events.

With the added potential of cable
. pay tvand homevideotape (Sony
Betamax) markets, as well as video-
disk. the Cathedral. largest Gothic
chureh in the world and seat of the
Episcopal Diocese of New York. will
be the foeal point for a wide variety
of creative programming. according
to the joint announcement by the
Very Rev. James Morton. Dean of
the church. and Vivian M K. Arden.
Visiondise president.

Among the first projects under

(Conunued on page 74)

Mfrs. & Phone Co.
Holdmg Up Hi Fi Via TV

By JOHN SIPPEL

LOS ANGELES MCA Rccords
has melted some of the icicles in the
cold war between rackjobbers and
big chain retailers.

In an innovative seven-strata
wholesale  price restructuring  last
week. the label accorded a staggered
discount trom the basic dealer price
of 3 1o 5% to multi-store retailers,
while racks and one-stops will re-
ceive the peak 6% discount.

MCA’s price restructuring is sure
10 be a key topic of discussion at the
forthcoming NARM Convention in
Hollywood. Fla.

Rick Frio. MCA mdrkutmé chief.
forecast the definitive pricing gode
exclusivelv in Billboard. Dec. 20.
1975.

The MCA announcement is laded
with frequent references to “cost jus-
tification discounts.” indicating that
the marketing and legal depabt-
ments Tollowed closely the provi-
sions of the FTC's Trade Practige
Rules for the Phonograph Industry
promulgated Oct. 9. 1964

(Continued on page 12)

No Guarantees, But
0'Jays Hot On Road

By NAT FREEDLAND

LOS ANGELES Muajor record-
Ing acts that draw predommanll
black concert audiences mav now
have a tar more lucrative approach
to gomng on the road. thanks o a
gamble taken by the O'Jays and pro-
molters Quumn Perry and Louis
Grey.

The gamble involves the O'Jays
co-promoting their current tour with
Perryv and Grey's LO[ﬂpdﬂiCS Group
I pla)ln ¢ 48 dates in 64 days nation-
ally. compared with the 27 dates it
has generally averaged during a
two-month tour.

(Continued on page 33)

By CLAUDE HALL

LOS ANGELES Three things
are holding back mono high tldelm
sound on (ele\mon the networks.
the ululpmunl manufacturers and
the phone company. says John Ball.
manager of transmission engincer-
ng 101 the Public Broadcasting
Service.

The technology is availuble. And
has been available for some while.
Evans Wetmore. assistant manager
of transmission engincering for the
PBS. has developed a system that
provides four 15-kilohertz high fidel-
ity audio channels via subcarrier at-
tached to the video signals. Right
now. network shows feed video sep-
arate from audio. These subcarriers
can feed hi fi mono or sterco. Ball
claims, “we were trving 1o get the

(’Conlin'uea‘ on page 69)

Suit Shoots At
California Tax

LOS ANGELES -Brother Ree-
ords. the Beach Boys' production
firm. has filed a Superior Court suit
here that could help recoup possibly
millions of tax dollars tor Califor-
nia-based producers and record la-
bels.

Brother Records is suing the Cali-
fornia State Board of Equalization
tor the return of $54.534:42. which 1t
paid to that state agency. fThe state
board assesses sales and uge tax on
California firms and madé a deter-
mined ¢ffort to colecfa 6% tax on
feased masters and artists” tovalties.

Brother Recards alleges the state
board assessment was-illegal in that
the music. songs and recorded per-
formances thercof which 1t turned
oyéito Warner-BrosTRecords “were
intangible personal property” and

(Continued on page 14)
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Ki.ngﬁsh. One of the first

major new groups to emerge in 1976!
Fresh FromThe Bay, Kingfishis:
BobWeir (Grateful Dead),
DaveTorbert (NewRiders),
MatthewKelly (T-BoneWalker),
Chris Herold (New Delhi RiverBand)
and Robby Hodinott(Kingfish).
“Kingfish”-Already making waves!
On Round Records and Tapes.
Distributed by United Artists Records.
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SMITH CHAIN A TARGET

British Phonographic Ind.
Blasts U.K. Discounting

By BRIAN MULLIGAN

LONDON-—An outspoken attack on “the
mindless policy of indiscriminate discounting”
being operated in the U.K. has been made by
Geoffrey Bridge, director-general of the Brit-
ish Phonographic Industry.

His speech, at the annual conference of the

Gramophone Record Retailers Council, pro-
duced a unanimous resolution that a telegram
be sent on behalf of the two groups to the
chairman of W.H. Smith, C.H.W. Troughton,
seeking a meeting to discuss the matter which
is causing widespread concern, particularly
since the chain increased its normal $1.20-off
discount to $1.60 for the benefit of the Daily
Mirror’s pop club membership of 160,000.

Bridge had stressed that the W.H. Smith
price-cutting tactics were “doing untold harm
to our industry as a whole.” He- pointed out
that other chains, like Boots and Woolworth,
had to follow suit to remain competitive, but
some were showing imagination by offering
reduced prices on packages of selected reper-
toire. “This I applaud,” said Bridge.

Independent competitors, unable to offer
comparable discounts on top 100 albums, had
taken to stocking imported overstocks and de-
letions, giving a 40-50% margin, which inevita-
bly crowded out the full-price product “our
members are trying so desperately to pro-
mote.” (Continued on page 56)

General News

Discounts, Growth
Spur NARM Confab

By IS HOROWITZ

NEW YORK-Trade discount structures
and the potential for sustained industry
growth in the adult market are two of the key
immediate and long-range problems slated for
major attention at the NARM convention
(March 19-23) in Hollywood, Fla.

The confab, to be held at the Diplomat Ho-
tel, will be the largest ever mounted by the as-
sociation, with more than 1,500 persons regis-
tered, representing virtually every facet of the
music-record industry—record, tape, acces-
sory, publishing, both on the marketing and
manufacturing levels.

More than 60 exhibitors, one of the biggest
groups ever to show at NARM, will display
products and services.

The question of pricing patterns, which has
gained new urgency with the disclosure of
MCA’s tiered structure (see separate story), is
certain to come in for a thorough airing at sep-
arate meetings of rackjobbers, retailers and in-
dependent distributors/manufacturers the
first day of the conclave.

But this vexing situation, which has sparked
a rising conflagration of controversy over the
past year, is also expected to dominate the at-
tention of many in corridor conversations
throughout the run of the convention.

“We’re getting down to the wire on this
one,” says Jules Malamud, NARM executive
director, of the pricing problem.

(Continued on page 10}

Cotillion Will
Re-Emerge
Under Allen

By RUDY GARCIA

NEW YORK-—In what promises
to be a major expansion move, At-
lantic Records is reactivating its dor-
mant Cotillion label as a wholly
owned subsidiary which will be
marketed worldwide by the parent
company.

Signaling the strength of Atlan-
tic’s commitment to the new oper-
ation is the announcement that vet-
eran label executive, Henry Allen,
will be president of Cotillion. And
the label will be given its own head-
quarters and staff on a separate floor
of the Atlantic complex here.

In announcing the move, Atlan-
tic/Atco chairman Ahmet Ertegun
promises Allen will be given full au-
tonomy in running Cotillion and
will be backed by a “full financial
commitment.”

Allen, who has been senior vice
president and director of r&b prod-
uct for Atlantic since October 1974 is
“a total record man,” according to
Ertegun. “We felt we wanted to give

(Continued on page 43)

GUIDED BY COOPER

FBI In Okla. City Tape Raid

But No Arrests Made In Haul Valued At $230,000

LOS ANGELES—One of the larg-
est seizures of alleged pirate tape-
making equipment and product
therefrom occurred Wednesday (10)

Discount Chain
Halts Shipments

NEW YORK-—With discussions
for the takeover of Discaunt Records
by Heilicher Bros. apparently well
advanced, the CBS retail chain has
instructed all suppliers to halt mer-
chandise shipments.

“Please cancel all orders, includ-
ing back-orders, effective with the
close of business Wednesday, March
3,” the Discount letter to'its vendors
reads.

“We will not accept any ship-
ments of merchandise ir transit after
Wednesday, March 10, -egardless of
when it was ordered.”

A source close to the negotiations
confirms that there is “reasonable
assurance” that the deal will be con-
cluded quickly. He adinits that the
likelihood of an imminent transfer of
most or all of the 50-store chain to
Heilicher led to the cut off of prod-
uct shipments by Discount.

20th Century Promo
Undergoes Overhaul

By CLAUDE HALL

LOS ANGELES-20th Century
Records has launched a new sales
drive with a totally revamped pro-
motion department under Harvey
Cooper, new senior vice president of
promotion and marketing.

Tom Rodden, vice president and
general manager of the label and the
other half of the sales team, will be
in contact with independent record
distributors. He’ll also continue in
charge of credit, production and
graphics.

Cooper, last a vice president of
Haven Records, is revamping the
promotion staff and organizing a
special LP promotion department
which will be headed by Warren
Duffy. a veteran radio program di-
rector (WPGC in Washington,
WMEX in Boston and KMET in Los

+ Angeles).

Michael Riley has been hired for
pop promotion, working out of

Seattle. Paul Ellis will work out of
Cincinnati, covering tie Midwest.
Others are being hired.

Josea Wilson handles soul promo-
tion. And one of Couper’s major
projects is build up a close rapport
between the two depar ments in or-
der to swing r&b product pop. Wil-
son has his own r&b prcmotion staff.

Duffy will be hiring his own FM
promotion staff.

Again, Cooper will be in close
touch. “FM radio is a h:ghly special-
ized field. When you produce an
FM album, it needs hizhly concen-
trated care. And we wcn’t be work-
ing every market with such an al-
bum. But when that kind of LP
begins to break and is a proven com-
mercial success, the pcp promotion
staff will take it and run with it
We'll put the whole pramotion staff
on it.”

By JOHN SIPPEL
in Oklahoma City. FBI agents seized
more than $230,000 worth of dupli-
cating equipment and tapes in raids
on two locations. No arrests were
made.
It was learned, however, that FBI

Japan Duty
Waive Irks
Zenith Corp.

By MILDRED HALL

WASHINGTON-Zenith Radio
Corp. has told the Treasury Dept.
that it wants to contest the Customs
Service finding that no counter-
vailing duty is required on Japa-
nese consumer electronics products
imported here. .

The big countervailing case, be-
gun in the early 1970s, involved
nearly $2 billion worth of Japanese
home entertainment items sold here
in 1973.

Because of broad tariff and tax is-
sues in dispute, a court contest be-
tween Zenith and Treasury could
even reach the Supreme Court,
Treasury attorneys say.

The Treasury’s Customs Service
began investigation of charges by
Magnavox and Zenith in 1972, that
the Japanese government was un-
fairly subsidizing its manufacturers’
exporting of home electronics, from
tvs to tape and audio components, to
this country.

(Continued on page 44)

New Danish Computer
Prints Music Scores

By KNUO ORSTED

COPENHAGEN—A Danish re-
search team is behind a new inven-
tion which could create a revolution
in the work of music publishers. It is
a computerized instrument which
can reproduce and copy music
scores quickly and cheaply.

And, it is claimed, it will shortcut
the usual score-reproduction proc-
esses but at such quality that it can
be printed directly by offset printing
machines.

Mogens Kjaer, doctor in music at
the Music Science Institute of

(Continued on page 57)

agents have turned evidence over to
U.S. Attorney David Russell’s office
there to determine if it warrants
grand jury consideration for pos-
sible indictments.

FBI agents, armed with search
warrants, found approximately
$200.000 worth of tape manufac-
turing equipment and completed
tapes at 1 N.E. 7th St., which is listed
in the Billboard International
Buyer’s Guide as the address of
Homa Records. Randy Sherman is
listed as chairman of the board in
the same directory of Okart Inc.,
which is also listed at that address.
Mickey Sherman is listed as presi-
dent and a&r chief for Okart. FBI
agents raided the home of Mickey
Sherman at 214 N.W. 1 7th St., seek-
ing company business records in ad-
dition to hitting the two other manu-
facturing sites.

Affidavits filed by the FBI with
the Federal District Court which
granted the search warrants indi-
cated their six-month surveillance
disclosed ~that Randy Sherman

(Continued on page 76)

LOS ANGELES—Six months ago
ABC Records started signing over-
seas affiliates. To date, 27 companies
in 12 territories have been signed,
the newest being with GRT of Can-
ada, and La Discoteca of Venezuela,
reports Stephen Diener, president,
ABC International division.

“The signing of GRT encom-
passes the final situation of finding
successful companies overseas that
we want to associate with long-
term,” he says.

Diener says GRT is a young com-
pany that has made major strides in
Canada without a major American
label to date.

He points out that in the past, 80%
of ABC was represented in the for-
eign market by EMI and 20% by in-
dependent licensees. He explains the
situation has recently reversed and
the label is now almost exclusively
represented by independents over-
seas.

“We were seeking independents
because of their desire to work with

LONG-TERM AGREEMENTS?®

ABC’s Licensees
Rise To 27 Abroad

By JEAN WILLIAMS

Shows Fade As
Vegas Unions
Continue Strike

By HANFORD SEARL

LAS VEGAS—The majority of
the Strip hotel showrooms remain
closed Monday (15) with the glam-
our of entertainment missing from
the Vegas tourist’s diet.

As once packed rooms went dark
Wednesday (10) when 2,000 mem-
bers of Musicians Union Local 369
went on strike, superstars were
forced to cancel their openings and
hotel orchestra members walked out
over wages.

The costly, perhaps lengthy strike,
which could cripple this city’s tour-
ist-convention dependent economy,
was foreshadowed by the closing
Friday (12) of seven major Strip ho-
tels with the total breakdown of ne-
gotiations between four unions and
management.

The strike forced the closure of the
Six Hughes Summa Corp. hotels—
the Sands, Frontier, Landmark,
Desert Inn, Silver Slipper and Cast-
aways—plus the Tropicana. The

« (Continued on page 76)
.

major American companies. We feel
they will be responsive to acts and
catalogs which have value overseas,”
he says. Executive feels that 50% of
the world’s music today is Ameri-
can-originated.

Diener points out that ABC has
sought licensees that do not have
competitive product. “We can now
get much more exposure for our
product in foreign countries,” he
notes, while indicating the overseas
representatives will be exerting most
of their energies to ABC product.

“We have obtained from com-
panies exclusive personnel who will
be working totally for ABC Rec-
ords,” says Diener.

Within the next few months. the
label will open offices in Europe.

He explains that from a marketing
level, the label is planning a special
series of pop, r&b, jazz. classical and
country product designed especially
for the overseas market.

He also contends that the label

(Continued on page 69)
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General News

INDIE PRODUCER

LOS ANGELES—Motown will
continue its new policy of using in-
dependent producers who can add
fresh insights into artist styles and
material, and will build its staff of
house producers at the same time.

Herb Belkin, vice president, crea-
tive services, calls the bringing in of
independents from time to time a
good move “into an area in which
we had not been particularly adven-
turesome before. But we also have a
talented array of producers already
associated with the label such as
Brian and Eddie Holland, Hal
Davis, Leon Ware and Jeffrey
Bowen.” :

Independent producers and art-
ists who have scored high on the
charts in recent months include Van
McCoy with David Ruffin, Norman
Harris with Eddie Kendricks and

By BOB KIRSCH

Michael Cuscuna and Mark Myer-
son with Luther Allison.

Motown & CTI In

Distribution Accord

NEW YORK—-Motown and CTI
reportedly settled their distribution
differences last week.

It’s understood that when lawyers
for both parties return to federal
court here Monday (15) it'll be for
an extension of time to draw up final
papers for an out-of-court settle-
ment.

Key to the settlement is a new
dual distribution pact giving Mo-
town a minimum number of new al-
bums a year on certain artists, as well
as distribution rights'to half of CTI’s
existing catalog (Billboard, March
6).

Motown Relies On Them
As Part Of New Policy

Projects set for the future include
McCoy with Jermaine Jackson,
Tony Camillo with the Dynamic Su-
periors, a major Philadelphia pro-
ducer with former Tower of Power
lead singer Lenny Williams and a
probable future date between
McCoy and Thelma Houston.

“With the obvious success we've
had,” Belkin says, “itis likely that we
will venture further into different
combinations using independents.
Most of the producers we’ve ap-
proached have been receptive to
working with artists from our ros-
ter.”

Belkin also points out that Berry
Gordy Jr. will continue to play a role
in studio production from time to
time, as he has since the inception of
the company. And Smokey Robin-

(Continued on page 76)

Cutouts: the Changing Picture

LOS ANGELES—The cutout
business is changing, with really
good merchandise necessary to at-
tract the end consumer, but this mer-
chandise is also becoming a bit more
difficult to obtain with labels keep-
ing good product in their catalogs
longer.

Soul also seems to be becoming a
big item in the cutout business,
partly as a result of the disco explo-
sion and partly because several ma-

By BOB KIRSCH
jor soul artists are enjoying strong
comebacks.

In addition, the consumer appears
to be more educated in regard to cut-
outs, primarily because so many re-
tail outlets are handling cutouts and
overstock that the good product is
easily differentiated from the bad.

Chet Coplen, owner of American
Music Marketing, the latest large-
scale operation involved in cutouts
and overstock to open in the Los An-

New First Artists Label
A Long Gary LeMel Goal

By JOE PRICE

LOS ANGELES—Gary LeMel,
director of music operations at Bur-
bank Studios-based First Artists, re-
ports he is on the brink of realizing a
goal he’d spelled out for the com-
pany when he was first named to
take over the then-new post last Sep-
tember—the formation of a record
label, First Artists Records, and a
publishing wing as well.

LeMel intonates that First Artists
intends to buy out an old-line, major
publishing and disk catalog which
will give his plans a big “shot in the
arm,” but which he will not name.

Meanwhile, as a step in the same
direction, LeMel has signed Paul Ja-
bara as the budding publishing
Firm’s first contract writer. The
multi-faceted Jabara, whose debut
disk release is due out on A&M Rec-
ords later this month (“Yankee
Doodle Dandy™), wrote the title tune

-to the ABC telepilot “The Lords Of

Flatbush™ in which he is also star-
ring.

Jabara also starred in the original
cast of “Hair,” “Jesus Christ Super-

star” and replaced Tim Curry in the
“Rocky Horror Show.”

Whether the aforementioned mu-
sic acquisition comes to pass or not,
LeMel is hell-bent on moving First
Artists into the music business—if
need be, one step at a time. And he
doesn’t think it will be difficult:
“Musicians find it really attractive to
be associated with a film company
because they all want to act or write
music for films.”

And First Artists has a few addi-
tional lures, like its star-owners; Bar-
bra Streisand, Sidney Poitier, Paul
Newman, Steve McQueen and
Dustin Hoffman. Also, the five-
year-old filmery has already estab-
lished itself as a solid entity in the
field with seven features under its
belt: “The Getaway,” “Uptown Sat-
urday Night,” Warm December,”
“Judge Roy Bean.,” ‘“Pocket
Money,” “Up The Sandbox.” “Let’s
Do It Again” and, one in the mak-
ing, “A Star Is Born.” toplining
Streisand and Kris Kristofferson

(Continued on page 14)

New York Office Planned
To Handle Polish Talent

By ROMAN WASCHKO

WARSAW-—A joint venture cor-
poration is being founded in New
York to widen and improve Polish-
American contacts in show business
and music areas, as well as in the-
ater, ballet and other cultural ex-
changes.

The deal is expected to be final-
ized later this month and has been
preceded by the setting up of an
agency in New York, directed by
Andrzej lkanowicz.

Main aim of the Agency is to as-
sess the U.S. market and to offer to
American promoters and bookers a

picture of the waysthe Polish market
operates. The latter situation has
previously created many stumbling
blocks in terms of establishing closer
contacts.

In Poland various enterprises
handle individual aspects of cultural
activity. The new Polish-American
company will arrange all aspects of
the business, including copyrights.
Polish responsibility of the Authors’
Agency; export and import of artists,
handled by the Pagart Agency in Po-
land; purchase and sale of records,

(Continued on page 60)

geles area, has seen these changes
take place during a career that has
covered time at Cal Racks, NMC
Corp. and Nehi.

American Music Marketing cov-
ers 7,000 square feet on Pico Blvd.
and embraces most areas of popular
music, with Coplen’s slogan being
“All The Music That’s Fit To Sell.”

“It's a soft business right now,”
Coplen says, “primarily because ev-
eryone was clearing their floors to
avoid getting hit too hard by the
floor tax, a state tax that taxes what-
ever remains on the flpor as of
March 1.

“Still, the business looks solid for
the future. Right now, soul product
is selling extremely well, particularly
if it is in the six-month-to-two-year-
old time period. Country of any vin-
tage sells well if it is a name artist,
and a lot of MOR and rock is also
moving.”

Coplen buys primarily odd lots,
rather than buying large loads from
single labels and plans to sell nation-
ally. though he wants to establish a
local trade initially.

(Continued on page 14)
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Executive Turntable |

Warren Dufly, 17-year radio veteran and owner of his own management/
production firm, has joined 20th Century Records as national album promo-
tion director. ... Marty Weiss, former national manager of custom and pre-
mium at Capitol Records, joins Motown as head of the new special markets
division. Billie Jean Brown, with the label since inception. steps in as his man-
ager of operations, while Georgia Ward moves from the creative department as
his administrative assistant. Also at Motown, Fay Janet Hale elevated from
product management director to vice president of manufacturing. ... Ernie
Campagna upped from East Coast sales manager to the newly-created post of
national director of singles sales at A&M Records. . . . Ria Lewerke promoted
from senior designer to art director, album graphics, at UA Records, while
Thom Williams joins as creative director, advertising. He had been a freelance
art director active in the industry. Art Bartelt upped from national product su-
pervisor, album, to national production director, replacing Dave Neckar, who
left.

Patrick Cullie promoted to ad ministrative assistant to president Irv Azoff at
Front Line Management. He had been tour coordinator for clients Dan Fogel-
berg and Joe Walsh. ... Barbara Gosa, former A&M Records advertising di-
rector, named a partner in Steve Binder Management, a spinoff of Steve
Binder Productions. . .. Gary Fontenot and Arthur Chaite, talent buying and
operations team at the Starwood Club, West Los Angeles, since the 1973 open-
ing, have left to start an independent production venture. Owner Ed Nash will
book the club assisted by Ray Stayer. . . . Lex Connelly has left the Cow Palace,
San Francisco, where he was general manager since 1971. Richie Salvador of
the sales department and Buzz Willis of the promotion area have left CTIL.

Dick Carter moves from RCA Records as national sales chief to Phonodisc
as national accounts manager. ... Harold Davis leaves MS Distributing as
sales head to replace Bob Van Metre as Phonodisc Chicago manager. Van
Metre joins ABC Records as branch manager there. Steve Breen succeeds Bill
Shaler as San Francisco Phonodisc branch manager. Breen had been a sales-
man there. Shaler moves to the ABC Records branch in the Bay area as man-
ager.. .. RCA expands its r&b a&r staff with Wendell Bates moving in as pro-
ducer from London Records, where he was r&b promotion head. Also joining
as a producer is Carl Griffin, ex-East Coast operations director for Jobete/Mo-
town. Ray Otey, last West Coast MGM promo/publicity director, and Rikki
Moress, former Jobete East Coast professional representative, join the RCA
division as a&r coordinators. . .. Vernon Gibbs to Phonogram/Mercury as a&r
director, black music, after extensive freelance writing and a publicity stint
with Atlantic Records.

* * *

John Lombardo, ex-West Coast a&r director for RCA Records, joins the
ABC Records music publishing wing as associate professional manager. . ..
Kelly Delaney joins MCA’s Nashville operation in artist relations and public-
ity.. .. Joe Dailey joins Queens Litho, New York, as salesman leaving a similar
slot with Olympic Litho. . .. Bob Gibson taking an indefinite leave of absence
from his post as vice president, label development, ABC Records, for a sojourn
in Portugal. ... Joe Newman, former group member, joins A&M’s a&r staff,
replacing Roger Birnbaum. . .. Steve Sutton moves from ABC Records, De-
troit branch, as sales topper, to record/music sales for Word. Inc., covering
three states out of Kansas City. . . . Harold Clark named duplicating supervisor
at Capitol Records.

. *  x % .

Harold Wald rejoins Arc-Regent Music and affiliated firms known as the
Goodman Group, as professional manager. ... Eddie Lambert has joined
Polydor Records as Miami promotion man and not Phonodisc. He was with
Heilicher Bros. there. ... Thomas Kije joins Morty Wax Promotions in New
York from a slot in radio as music director. He will be promotion director . ..
Sound Gem Records has promoted Jeff Abelson to a&r and international
chief. Rose Joyner has joined the Philadelphia label as r&b director and Larry
Negro joins in publicity. ... George Burns and William Bollie have left the
Jack Belmont Agency. Seattle, to join William Stephan, who headed his own
agency there, to form Stephan, Bollie and Burns. . .. Jann Scott, founder and
chairman of the board of the Rocky Mountain Musical Express, has sold out to
Anthos Jordan, business vice president of the firm. Scott is opening Musical
Express Management and J M Scott Associates, also in Boulder, Colo. . ..
Meade Brown, executive vice president of Steiner-Brown Artist Management,
is leaving to join People Entertainment Corp. as president and media oper-
ations director. . .. Tim Lane, formerly with Cherry Hill Productions, named
general manager of Farr Records. replacing Budd Dollinger. Carson Schreiber,
KLAC, Los Angeles, music director, named general manager. country divi-
sion, for Farr. Darlene Reynolds added to promotion staff for the label. John
J. Nevin moves from president to chairman of the board of Zenith Radio
Corp.. succeeding the retiring Joseph S. Wright, who will continue on the
board. . .. Edward Adis joins Sony in the new post of consumer products na-
tional accounts sales manager from Lloyd’s Electronics. . . . Claude Dunn shifts
to Rectilinear Research as metro New York sales manager from Sony national
hi fi training manager. . . . Martin Carah appointed director of administration
for Bohsei Enterprise Co.. U.S.. consumer electronics marketing firm, from
McDonnell-Douglas.

HAVEN DISTRIBUTION
. MOVES TO ARISTA

NEW YORK-—Arista Records has signed a distribution pact with Haven
Records, headed by producers Dennis Lambert and Brian Potter (Inside
Track, March 13). In addition. Lambert and Potter will now work with certain
Arista artists.

The Haven roster includes the Righteous Brothers, Gene Redding, Willie
Harry Wilson, Evie Sands, Rob Grill and the Grassroots.

Scheduled for immediate release are “Hold On (To What You Got)” by the
Righteous Brothers and “My Ship” by Willie Harry Wilson.

Arista will handle all marketing and promotion of the product, but Haven
is restructuring its own in-house promotion department with an eye to comple-
menting and coordinating with Arista.

Haven will remain headquartered in Los Angeles where its distribution
had been through Capitol.
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NASHVILLE—Tennessee Gov.
Ray Blanton says he plans to
spearhead an intensive effort to
bolster the state’s entertainment
industry—from the $350-million-a

¢ year recording business to the net-

¢ work tvindustry that has just lured
CBS and Johnny Cash into a new
summer series to a frontal assault
on the motion picture industry that
sent Blanton to Hollywood Mon-
day (15) for meetings with movie
producers and studio chiefs.

;. Armed with a list of 13 movies
shot in Tennessee—from “Walking
Tall’ to “Nashville”—Blanton at-

> .

BLANTON INVADES HOLLYWOOD:

Governor In Bold Bid To Up
Tennessee’s Music Industry

By GERRY WOOD

tended a luncheon hosted by Den-
nis Stanfill, chairman of the board
of 20th Century-Fox. then feted
studio heads and producers at a re-
ception where he told them that
-the doors are open for cooperation
on any activity they plan in Ten-
nessee.

“It's a recruitment trip to get
some of the movie industry to
come here,” Gov. Blanton com-
ments. “[t's my understanding that
some of the companies want to get
out of Hollywood. Since they've
made a few successful movies here

recently. they seem to be interested
in the idea of coming here.”

Gov. Blanton estimates the mu-
sic industry means more than $350
million annually to Tennessee—
with $250 million of the figure pro-
duced through Nashville and the
remainder in Memphis. “Tourism
was the only bright star in our eco- g
nomic horizon in Tennessee last
year—and a good portion of it was
because of the music industry.”

Blanton says he “worked very
hard on the industry’s antipiracy

(Continued on page 49)
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LOS ANGELES—Neil Bogart,
president of Casablanca Records,
has developed specialized market
exposure targets for each artist and
group on his label that is helping
overcome the tight playlist problems
of radio exposure.

But the system requires a gamble
that may run into “hundreds of
thousands of dollars™ in investment
before hitting the musical jackpot.

“People have to see an act before
they can cherish the act and make
the act part of their lives,” Bogart
says.

For this reason, Casablanca un-
derwrote the first year of the group
Kiss. “We put them out on an 88-
day tour through ATI. Jeff Franklin

handled the tour® And we lost
money on every date. But, by the
end of the tour, Kiss was ready to be-
come headliners.

“We're going through the same
thing now on a group called Angel.
We’re underwriting quite a bit of its
tour and its setup and, by the end of
the year, | believe Angel will be
where Kiss is today.”

The “hundreds of thousands of
dollars” have to be invested slowly.
however, and wisely. “You can’t
over-hype. And you have to get per-
sonally involved in the shows of an
artist. If the acts will let you: some
acts won't let you. Some of our acts
don’t want us to be involved: they
want to do everything themselves.

Chicago & Caribou Mgt.
Seek a 2nd Mexican Trek

By NAT FREEDLAND

LOS ANGELES—Chicago and
Caribou Management have been
vainly trying for three months to
book a second Mexican tour even as
Mexican authorities clamped down
a ban against visiting rock head-
liners, using as an excuse the riot
outside Chicago’s Mexico City Na-
tional Auditorium debut last No-
vember.

Walter Parazaider, Chicago
woodwinds player, says, “What hap-
pened at the show was that a few
hundred kids who couldn’t get tick-
ets for a soldout concert tried to rush

the security guards and get inside.

“It’s the standard sort of Tfracas
that used to happen often in the U.S.
before audiences and promoters got
more experienced. But because the
Mexican facility operators haven't
had the chance to experience these
things at rock events before, I'm
afraid they’ve just blown it all out of
proportion.”

The entire Chicago jaunt was un-
precedented for the Mexico market.
Caribou had determined that the
appearances would cover massive

(Continued on page 33)

RCA’s Computers Improve

Order Service In England

By CHRIS WHITE

LONDON—RCA Records here is
making considerable investment in
computers this year, aiming at pro-
viding one of the most sophisticated

dealer-order service operations in

the UK. record industry.

The system will be based on mini-

computers located at London and

Birmingham depots which will proc-
ess orders almost instantly.

They will enable RCA sales and

marketing departments to have a
minute-by-minute picture of sales
movements and stock levels. When
an order is received at the depot it
will be entered by a visual display
screen directly into the computer,

and available stock will be automat-
ically allocated.

A spokesman for RCA says: “A
similar system is already being used
by RCA in the U.S. where it proves
to be greatly beneficial in improving
service levels to dealers as well ‘as
providing extensive marketing and
sales statistics for senior manage-
ment.”

RCA is also in advanced stages of
developing a new copyright and roy-
alties payment system using data-
based computer files. This will oper-
ate through a large mainframe com-
puter to produce artist and copyright
owners’ statements and provide de-
tailed audit and control information.

Casablanca Exposure Investment
Label Wagers Big Money To Avert Playlist Problem

“But the show is of utmost impor-
tance. As important as getting radio
airplay. We proved that with Kiss.
Kiss didn’t get airplay, other than
progressive FM airplay. until its cur-
rent single ‘Rock And Roll All
Night.

“However, what we're talking
about is an act that will go out and
earn $500 to $2,500 a night and lose
anywhere from $1.000 to $2.000 a
night. Most groups or their man-
agers don’t have that kind of money
to shell out. So, a record company
has to be prepared to spend X
amount of dollars.

“I'm going to back a tour for 30
days, if the group is right and if the
tour is right.”

Bogart says a lot of the money in-
vested would have been spent in ra-
dio spots, posters. But the money is
merely an investment in future roy-
alties from record sales, Like a loan.
“You just have to be smart enough
to know when to do it. Not all tours
are beneficial to a record company.
It has to be the right tour with the

(Continued on page 69)

Music, Printout
Beamed By New
Cable Radio Net

WASHINGTON-The National
Cable Radio Network is being
launched as a direct marketing ve-
hicle combining record releases on
audio plus a digital printout of per-
forming artist, label, album and
liner notes on the video screen.

A subsidiary of ADS Audio/Vis-
ual Productions, 15-year-old sup-
plier of radio-tv public service an-
nouncements, the system utilizing
hardware from MSI-TV of Salt Lake
City will be unveiled at the National
Cable TV Assn. convention, April 4-
7 in Dallas.

As explained by NCRN’s John
Humphreys, whose 17-year radio-tv
experience includes engineering,
programming and marketing, the
network will share the screen with
the familiar automated news-
weather-stock market channels, pro-
viding high quality audio for the
first time.

On an exclusive market basis. a
cable tv station would get a seven-
hour tape reel split into seven-min-
ute promotional units that would in-
clude two back-to-back selections
from an album sandwiched between
an intro, liner notes and order info,

(Continued on page 12)
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25% Increase In EMI Profits
Music Arm Alone Is Credited With $32 Mil Income

LONDON—EMI’s worldwide
record and music publishing sales
continued to grow in the second half
of 1975, with interim figures just an-
nounced showing that trading prof-
itsincreased 25% from $26 million to
$32 million compared with the same
period of 1974,

The figures generally show a
strong second half for EMI Ltd.,
with the original forecast profits of
50% ahead in fact by a full 81%, at
$59.8 million on a 9.7% increase in
sales to $626 million.

Biggest improvement is in elec-
tronics where trading profits have
almost trebled to $21.2 million from
$7.6 million.

The music profits of $32 million

represented 49% of the group profits
for the period. This is, in fact, a con-
siderable drop in the music divi-
sion’s share which was 62% the pre-
vious year. This was due to the
considerable increase shown by the
electronics division, largely through
the development of medical X-ray
machinery.

Music sales turned over $336 mil-
lion, more than half the group’s sales
and a considerable improvement on
the previous year’s $268 million. In
the UK. alone, group sales leaped
by over $44 million.

There was an improvement
throughout the world in group sales,
too, including a $32 million increase
turnover in Europe. a $30 million in-

crease in North America and a $28
million increase in other countries.

In all cases this increased turnover
represented a substantial increase in
profit except in North America,
where profit was up by just a shade
more than $2 million.

In a statement, EMI stresses: “Our
worldwide music interests have tra-
ditionally shown stronger trading in
the first half of the group’s financial
year and 1975-76 will be no excep-
tion. Profits of other group activities
should be higher in the second half
than in the first half of 1975-76. And
the full year’s results should reflect a
significant level of advancement for
the group.”

Pickwick’s 3rd Quarter Sales
Hit $76 Mil; Increase Of 132

NEW YORK-The best Christ-
mas season in history for the ex-
panding retail division (Musicland),
resumption of growth for the rack
merchandising/wholesale distribu-

tion division (Heilicher Bros.) and
inauguration of the RCA Camden
line of licensed product by the
proprietary products division all
contributed to solid gains for parent
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Pickwick International Inc., for the
third quarter and nine months
ended Jan. 31.

In the three months (November-
January), sales hit $76,157 million, a
13% gain from the prior year, while
net income rose 37% to $3.243 mil-
lion, with earnings per share up 21
cents to 74 cents.

For the first nine months of fiscal
1976, sales showed a 7% gain to
$195.341 million, with net income
growing 30% to $6.982 million and
earnings per share of $1.59, up 39
cents. All net income figures for fis-
cal 1975 are restated to reflect the
change that year to LIFO valuation
of the major portion of Pickwick’s
domestic inventory.

“The improvement in the eco-
nomic environment was apparent in
the third quarter, as all basic oper-
ational groups produced sales gains
over the previous years,” chairman
Cy Leslie comments.

Among highlights noted by Leslie
for each division:

®Retail benefited from the best
Christmas season in its history, and
additionally Pickwick opened 32
free-standing retail stores in the nine
months, and closed 17 unprofitable
leased departments.

®Rack merchandising/wholesale
distribution, contributing the major
portion of corporate earnings, re-
sumed its growth pattern.

® Proprietary products, inaugu-
rating the RCA Camden line of li-
censed product, continued its
growth.

®Pickwick International (GB)
Ltd., the English subsidiary,
achieved record performances con-
trary to the continuing negative eco-
nomic condition in the UK., al-
though results showed a reduction
from the prior year when converted
into U.S. currency due to deval-
uation of the pound.

Leslie also notes the continuing
discussions with CBS Inc. on the
possible purchase by Pickwick of ap-
proximately 50 Discount Record
Stores (see separate story, this issue).

Pickwick will pay a third quar-
terly cash dividend of 8 cents per
share on March 19 to shareholders
of record on Feb. 20, in accordance
with the policy adopted in July,
1975, he adds.

“All of the activities of the third
quarter and the stated growing trend
in sales and earnings for the three
periods completed are indications of
returning consumer confidence and
increased discretionary spending,”
Leslie concludes. “We believe that
the last quarter and our fiscal year
will again show growth and im-
provement in sales and earnings.”

As of closing, Thursday, March 11 1976

Market Quotations_ |

s NAME PE  3s High Low Close Change
30% 19% ABC 30.93 889 30% 29% 30% + 1
8% 4% Ampex 80.0 169 8 7% 8 Unch.
9% 2% Automatic Radio 73.96 70 8% 8% 8% + %
19% 10% Avnet 9.05 1804 19% 18 19% + 1%
23% 15 Bell & Howell - 160 23% 22% 23% + %
58 46% CBS 13.08 187 56% 55 56% + 1
7% 5% Columbia Pic 4.56 143 7% 7 7% + Y%
14% 8% Craig Corp. 8.38 75 14 13%  13% Unch.
63 50'% Disney, Walt 28.40 165 61 60% 60% + %
5% 4% EMI 12.50 83 5% 5% 5% - %
26% 21 Gult + Western 5.39 878 26% 25% 25% + %
7% 5  Handleman 14.06 42 7 6% 6% - %
26% 14% Harman Ind. 8.33 100 26 25 26 + %
1% 7 Lafayette Radio 10.54 101 1 10% 10% - %
21% 19% Matsushita Elec. 20.64 528 21% 21%  21% + %
79% 65 MCA 6.12 88 67% 66% 67% + %
15% 12% MGM 7.01 128 14%  13% 13% - %
63 54%2 3M 26.04 512 59% 59% 59% + %
4% 2% MorseElec. Prod. - 37 3% 3% 3% Unch.
51 41% Motorola 31.25 91 47 45% 45% + 1%
33 19% No. Amer. Philips 10.39 31 29% 28% 28% — %
23% 14% Pickwick interntl. 10.32 38 21% 20% 20% - %
5 2% Playboy 70.83 23 4% 4% 4% - %
28% 18% RCA 20.27 2389 28% 27% 28% + %
10% 8% Sony 40.0 4405 10 9% 10 + %
40% 19  Superscope 12.63 382 37% 35% 36% — 1%
55% 27% Tandy 16.29 346 45% 45 45% + %
10% 5% Telecor 10.74 73 9% 9% 9% + %
4% 1% Telex 13.79 275 4 3% 4 Unch.
7% 2% Tenna — 53 6% 5% 6% + %
1% 8% Transamerica 10.33 1518 1% 10% 1% + %
15 10% 20th Century 5.87 222 13% 13% 13% + %
23% 17%  Warner Commun. 43.16 184 23% 22% 23 + %
40 23% Zenith 28.53 352 40% 39% 40% + %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO Inc. 70.83 0 2% 2% M. Josephson 16.74 22 9% 10%
Gates Learjet 499 102 13% 14% Schwartz Bros. 0 0 1% 2%
GRT — 234 3% 3% Wallich's M.C. - — 1/16 5716
Goody, Sam 4.61 5 2% 3% Kustom Eiec. 8.21 21 2% 3%
Integrity Ent. 292 25 Y% Y Orrox Corp. — — 1 1%
Koss Corp. 10.31 50 8% 8% * Memorex — 1066 21% 22%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

Billboard Acquires Alto’s
Airline Programming Arm

LOS ANGELES—Billboard Pub-
lications, Inc. has acquired the air-
line audio programming business of
Alto Communications and incorpo-
rated it into its own existing airline
programming operation, Audio En-
tertainment Service.

Included in the purchase are the
master tapes and library of the more
than five-year-old locally based
firm.

As part of the acquisition, George
Church and Bill Stewart, key execu-
tives with the airline programming
firm, have joined Billboard’s Los
Angeles office where they continue
programming such clients as Air
Canada. CP Air, British West Indian
Airways, Continental, Eastern,
Ozark, Western and TWA.

Church, Stewart and engineer
Fugio Suganuma operate out of a
two-studio facility where music is
duplicated and interviews with art-
ists are held for special programs.

Audio Entettainment Services

falls under the jurisdiction of Bill-
board magazine’s special projects
(Continued on page 10)

MCA MUSIC
INCOME UP
TO $40 MIL

LOS ANGELES—Operating in-
come of $40,139,000 for MCA’s
record and music publishing divi-
sions was the highest in the divi-
sion’s history and the first time oper-
ating income moved above the $40
million mark.

Mike Maitland, MCA Records’
president, says the annual revenue
of the two divisions, up to
$137,921,000 from $126,687,000 for
the previous year, is also a new high.

This marks three straight years in
which new highs have been reached
in revenues and operating income.

SPIN STRAW
INTO GOLD

Amazing new process ac-
tually turns printed paper
sheet music into recorded

tape!
FAST < EASY
ACCURATE

A real problem solver!

Save Time, Money and Has-
sles with our talented pro-

duction staff. Call or write
today for free brochure!

SUDDEN RUSH MUSIC

(212) 884-6014
750 Kappock St.. Bronx, N.Y. 10463

G. Tsai & Company, Inc

MEMBER NEW YORK STOCK EXCHANGE INC.

RUSS GALLAGHER

1900 Avenue of the Stars,
Los Angeles, California 90067
Telephone: (213) 556-3234

FOR INFORMATION REGARDING
MAJOR MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041




JOAN BAEZ
‘“PLEASE COME
TOBOSTON"

The new, “live”single with all the
power and majesty of a

n

From the album, “From Every Stage’s: ..

ON A&M RECORDS ()
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Discount Structures, Growth Plans Spark NARM Meet

® Continued from page 3

JACOBS MALAMUD

But Malamud tends to give even
more importance, via its long-term
implications for the entire industry,
to national demographic trends.
Stepped-up growth of the adult pop-
ulation, and the proportionate per-

CREEDENCE

Clearwater Revival

CHRONICLE
THE 20 GREATEST HITS
THIS WEEK

BN
123 ;7 Billboard

L~d
Record World
m Cashbox

Fantasy CCR-

centage decline of teenagers, calls
for a satisfaction of the older seg-
ment's musical needs if the record
market is to show significant expan-
sion, he and other industry leaders
feel.

Disclosure at the convention of
the results of NARM’s extensive sur-
vey of the adult market and the im-
plications it presents are expected by
many to be among the more pro-
vocative subjects of the conclave.

The separate meetings of the three
main merchandising categories of
NARM membership will be held the
first day of the convention, on the af-
ternoon of Friday (19).

Louis Kwiker, Handleman Co.,
will chair the rackjobbers meeting;
John Cohen, Disc Records, and
Russ Solomon, Tower Records, are
co-chairmen of the retailers session,
and Joseph Simone, Progress

Record Distributors will moderate
the independent distributors/manu-
facturers discussion.

COHEN SIMONE
Opening business session Satur-
day (20) will be convened by overall
meet chairman George Souvall, Alta
istributing, with the president’s
message from Jay Jacobs, Knox

Record Rack: keynote address, “The
$3 Billion Figure ... Its Future Is
Now,” by Arthur Taylor. CBS Inc,,
and featured speaker Dr. Mortimer
Feinberg. Baruch College, CUNY,
“Maximizing Profits Through
People.”

TAYLOR SOUVALL

Luncheon panel discussion, “Music
And The Money Game: As Wall
Street Sees Us,” will be moderated
by Cy Leslie, Pickwick Inter-
national, with Emanuel Gerard,
Warner Communications; Charles
Klein, Lehman Sccurities; David
Londoner, Werthcim & Co.; 1. Mar-
tin Pompadur, ABC Inc.; Harvey
Sandler. Goldman, Sachs & Co.,
and Sheldon Wool, CBS Records.
Breakfast meeting Sunday (21)
will feature “A New Approach To
Security Control” by Robert Curtis,
Executive Consultants. The follow-
ing business session will offer a pres-
entation on the “NARM Consumer
Research Study: The Adult Mar-
ket,” by Joseph Cohen, Baruch Col-
lege, CUNY, followed by a panel
discussion moderated by Alvin
Teller, UA, with participants Jack
Craigo, CBS Records: Michael
Kapp, Warner Special Products;

“T'he value of compassion, there’s no price it can bring”’

“HIGHLY PRIZED POSSESSION”’

PIG-40521
The First Single from
BRIAN AND BRENDA RUSSELL

Louis Kwiker, Handleman Co., and
David Rothfeld. Korvette.

TELLER

LESLIE

Concurrent seminar sessions, each
given twice Monday (22). will cover
“What The Non-Financial Execu-
tive Should Know About His Com-
pany’s Finances,” chairman Morti-
mer Berl, J.K. Lasser Co.; “The
Commercial Mini-Computer And
The Record Wholesaler.” conducted
by Computer Horizons Corp. presi-
dent Ron Finegold: “How To Deal
With Shopping Center And Mall
Owners,” chairman Ed Strawgate,
Shopping Centers International,
and “So You Think You Know The
Tape Business,” GRT consumer
study presented by Herb Hershfield.

Closing general business session
Tuesday (23) will feature an encore
of “The Return of Perfekt Records
and Tapes ... Still Merchandising
The Mystical Group.” Chairman
Barry Grieff, A&M Records, will
have panelists Barrie Bergman,
Record Bar: Stuart Burnat, Musical
Isle of America: Harold Childs,
A&M Records: George Steele,
Elektra/Asylum; John Reid, John
Reid Enterprises; Joe Armstrong,
Rolling Stone, and Spence Berland,
Record World.

" LIEBERMAN
The 60-plus exhibitors, who will
occupy cabanas and lanai rooms for
afternoon visiting Saturday-Mon-
day, run the gamut from labels, pro-

HERSHFIELD

motional product suppliers, folio
book publishers and services, to
blank tape/accessory/display unit
manufacturers, packaging and sup-
ply firms.

Social highlights include the pres-
idential welcoming cocktail recep-
tion Friday, hosted by RCA; cock-
tail reception Saturday hosted by
Polygram, followed by dinner and
show with Columbia/Epic artist en-
tertainment; dance party and show
Sunday hosted by Island Records,
with entertainment by Bob Marley
& the Wailers; NARM installation
and awards luncheon Monday. with
entertainment by Glen Campbell,
Capitol; cocktail reception hosted
by WEA followed by the NARM
Scholarship Foundation dinner,
David Lieberman, chairman, with
entertainment by the Manhattan
Transfer, Atlantic, and Tuesday
NARM Awards cocktail reception
hosted by MCA, followed by the
banquet and show featuring emcee
George Carlin, Little David Rec-
ords, and Neil Sedaka. Rocket
(MCA).

Renown Execs At IMIC-6

® Continued from page [

The concurrent sessions will be
videotaped for playback later in the
day. This will afford registrants who
elect to attend one of the concurrent
sessions the opportunity to see what
transpired during the conflicting
meeting.

Some of the topics scheduled for
concurrent sessions include: “Doing
Business With Soviet Russia,” a ses-
sion featuring Alexandre Lebedev,
head of VAAP, the Russian copy-
right society. The session will be
chaired by Sal Chiantia, president of
the National Music Publishers Assn.
and MCA Music president, a vet-
eran of many years in successful
dealings with Soviet bloc countries.

This will mark the firsttime in its
history that IMIC has attracted par-
ticipation from a Communist mar-
ket. Other sessions will be:

® “Videodisk—Dawn Of A New
Era” (Whatdoes it mean to perform-
ers, authors, publishers? How will it
be marketed?)

® “Technological Innovations—
Do They Really Sell Records? ”
chaired by Warren Syer, publisher,
High Fidelity Magazine.

® “The Export-Import Business,
Blessing or Curse?”

® “How to Get the Most out of
Your Foreign Licensing Deal To-
day.”

® “The TV LP Package-Today’s
Windfall. or Tomorrow’s Woes?”
(The pro’s and con’s of tv special LP
selling, complete with some eye-
opening multi-million grossers).

® “The European Economic
Community—What Does The Com-
mon Market Mean To Europe, And
The World At Large?”

® “Tape Piracy—Where Is It To-
day?” (Has the evil been curbed, or
has it mushroomed into a multi-na-
tional business? What is being done,
what has to be done in the contin-
uing battle?)

® “Whatever Happened To The

Talent Manager?”, co-chaired by
George Grief and Sid Bernstein.

e “A Comparison of Worldwide
Performing Rights Structures And
Practices—In Europe, Asia, The
us”»

® “The Print Business—An Ex-
ploding Market,” chaired by Mike
Stewart, chairman and president,
United Artists Music Group.

® “The Japanese Market—How
It's Combating High Inflation.”

® “Harnessing The Computer—
Will The Magic Wand Lead To Uni-
versal Numbering?”

Other sessions, speakers and pan-
elists, in addition to other program
details, will be announced shortly.

Registrations for IMIC should be
addressed to Diane Kirkland, Con-
ference Director, IMIC-6, Billboard
Magazine, 9000 Sunset Blvd., Los
Angeles, Calif. 90069.

Motown Forms New
Spec. Markets Arm

LOS ANGELES—-Motown has
formed a special markets division to
handle sale of premium, incentive
and direct mail promotions to na-
tional advertisers and merchandis-
ing and licensing of non-record
products using Motown artists and
the Motown name.

Marty Weiss, most recently with
Capitol, will head up the division.

Billboard Acquires

® Continued from page 8

division headed by Denis Hyland,
the director based in New York.

Billboard began its own airline
music programming service in 1964,
with the New York office handling
programming for American, Fin-
nair, Olympic, Overseas National,
Pan Am, South African, Aero
Naves. Air India and Air Force One,
the presidential aircraft.



spring for Mac Davis.

A sizzling new album, ‘Forever Lovers,:...-
; and a brand-new NBC-TV Show
beginning Thursday,March18; kick off

a hot spring for Mac Davis.

“Forever Lovers, -
the new Mac Davis album, and
the title of his new single.
g O S On Columbia Records and Tapes. Produced by Rick Hall,
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Catena Suit Vs. Capitol
Evokes Varied Testimony

By JOHN SIPPEL

LOS ANGELES—Contradictions
and clarifications mark the middle
stage of the class action suit brought
on behalf of Capitol stockholders by
ex-label executive Rocco Catena be-
fore Federal District Court Judge
William P. Gray here. Capitol is ac-
cused of fraudulently reporting
quarterly statements to the SEC,
misleading stockholders and invest-
ors from 1969 through 1971.

Two plaintiff witnesses, William

8-TRACK TAPE

~ CASSETTES
OPEN REEL TAPE

Over 1,000 titles
available from

sqe0.

Pop—Rock—Jazz
“ C&W—Classical

- Major Artists
Major Labels
- Proven Sellers

Overruns, closeouts,
deletions, TV packages

We do not handle
sound alikes or
unlicensed
|  duplicated products.

Catalog available
Dealers only
We export worldwide.

Write, call or wire now
Larry Sonin, Pres.

PRICE RITE

RECORD CORP.

4245 Austin Bivd.
Island Park, N.Y. 11558
(516) 431-8783

H. Dawson Sr. and Herbert E.
Palmer, testified favorably for the
Catena position. Dawson, who rose
from 1961 as a Cincinnati salesman
to a division manager for Capitol in
New York before he left in April
1970, said the field sales force had
litle knowledge of open advertising
commitments.

Capitol insisted all ad commit-
ments be entered into field registers
by the end of that fiscal year, Daw-
son said. If ad commitments for the
prior fiscal year came in late, they
were (0 be registered as commit-
ments for the current fiscal year, he
continued. He said district managers
were encouraged to use their entire
co-op ad budget to stimulate sales.
He was pressured to load Capitol
product in. Dawson said. but it was
difficult in 1969-70 when a flood of
new artists hit the market without
adequate marketing support.

Dawson elaborated on prior testi-
mony that special price breaks were
given to big users. Certain larger re-
tail customers. who were being
wooed by rackjobbers who offered
to cut them in on the 15% discount
accorded racks, were targeted at a
Los Angeles managers’ meeting for a
4% ad help and 8% in point of pur-
chasc aid. Dawson said.

Palmer. in financial planning for
Capitol from 1961 to May 1970, tes-
tified that controller Ed Khoury was
the force behind manipulating re-

(Continued on puge 69)

MCA'’s New Pricing Structure

LOS ANGELES—As of March 31, the following modifications of MCA Records’ pricing structure will go into effect:

RETAIL CUSTOMERS

<BBEB7

OVERTURE .,\ f
éRECORDS & TAPES, INC. "m

District Manager
for

Retail Business
GROWING record chain
NEEDS sales, inventory,
personnel orientated indi-
vidual.

CHALLENGING position
with

GOOD starting salary and
benefits.

EXPERIENCE required
Resume requested.

Main Office

819 North Marshall Street
Milwaukee, Wisconsin 53202

(414) 347-1812

Customer Description of Operation Discount Percent
Type Norman retail accounts—no cost justification factors applicable Normal Retail Base Price (Suggested
01 List $6.98, LP Dealer Price: $3.56)
02 Lesser economy-generating accounts (multi-store operation with | Cost Justification Discount: 3%
over $25,000 annual net purchases; or other equivalent operations)
performing substantial consolidated cost-saving functions (i.e., cen-
tral ordering and billing: ordering comparatively full amounts of a
lesser quantity of line items saving pick-and-pack time and central
shipment, etc.
03 Economy-generating multiple store accounts (five stores or more | Cost Justification Discount: 4%
and over $75,000 annual net purchases) performing substantial con-
solidated cost-saving functions, such as central ordering and billing,
ordering comparatively full amounts of a lesser quantity of line
items, saving warehouse and shipping time but not performing sub-
stantial warehousing and redistribution functions.
04 Economy-generating over-five-store accounts doing over $75,000 | Cost Justification Discount: 5%
annual net purchases performing their own warehousing and redis
tribution, in addition to cost saving functions in Type 03 accounts
HYBRID (SUBDISTRIBUTOR/RETAILER) CUSTOMERS
Customer Description
Type of Operation Discount Percent Proposed Price
05 Predominantly a subdistributor; | Predominantly a 6% functional Predominantly a subdistributor
however, some purchases are sold | discount: however, a percentage | price as for Type 07: however, a
through retail entities in which | of billing will be at the applicable percentage of billing will be at ap-
the subdistributor has an interest | retail discount (as provided above | plicable retail price as provided
or ownership. for retail customers correspond- | for retail customers correspond-
ing to retail (owned or affiliated) | ing to the amount of sales
sales. through the subdistributors own
retail outlets, resulting in a hybrid
07/04 price
SUBDISTRIBUTOR CUSTOMERS
Customer
'l‘vpe Description of Operation Discount Percent
Purely a subdistributor; rackjobber or one-stop Functional discount: 6%

MCA Pioneers Multi Price

® Continued from page |

This 17-page dictum was con-
structed by the FTC after a four-
year campaign by the now detunct
American  Record Manufacturers
and Distributors Assn.

Earl Kintner. now NARM legal
counsel and then serving ARMADA
in a similar slot, spearheaded the
drive for rules. He is a former FTC
commissioner. It provides that labels
can give price discounts based upon
documented functional service sav-
ings from accounts.

The MCA effort to quiet the rift
between big users over incquitable
prices accorded certain classifica-
tions in wholesaling and retading.
sets forth a base price schedule ac-
corded the small retailer and called
type | on the MCA list. (Sce the en-
tire price schedule on page 12.)

The MCA realigned and well-de-
fined price categories, effective
March 31, establish three other retail
price levels: a chain doing more than
$25.000 net with the label vearly gets

Windy Bi

T O/Vaﬂ”if[d'
AGA of

%4 Inclges S. Clay Wilsons

Demcnnq Petes stm Exploits

Hand drawn
"TIJUANA

PO BOX 589-R

BERKELEY CA. 94701

Retailers —
BiBLE" Our C.O. D. priCGS
can’t be beat

too small!

3% discount: a chain with five or
more stores doing more than $75.000
net annually but not doing substan-
tial central warchousing and redis-
tribution itself gets 4% and a similar
retail operation doing its own cen-
tral warehousing and redistribution
gets 5%. The pure subdistributor. a
rackjobber or one-stop. gets 6%.

There are two “hybrid (subdis-
tributor/retailer)™ classitications.
The first is predominantly a retailer.
but some sales are to non-owned
units. An example would be a re-
tailer who owns a one-stop, such as
Jim Greenwood of Licorice Pizza.
Los Angeles. who owns a one-stop.
Superior Music. The second is an
entity like the Amos Heilicher hold-
ings. where the Pickwick division
operates a subdistributor firm, J.L.
Marsh, a rackjobber. and also owns
the Musicland retail chain.

MCA requires that each customer.
where necessary, verify his classifi-
cation status in order to remain cli-
gible for the proper discount.

The MCA announcement carrics
with it a four-page questionnaire
form for retailers. It warns that re-
tailers who fail to accuratelyv verify
their cost-savings functions will be
considered ineligible for cost-justifi-
cation discounts.

Itdemands that central warehous-
ing. distribution and shipment be
described in depth. along with a cen-
tralized ordering and billing depart-
ment.

Italso delves in depth into the in-
ventory control function provided
for its stores by the customer. It also
asks retailers to describe specifically
the frequency with which MCA
salesmen regularly call upon and/or
service each of the customer's stores.

Itasks a description of how the ac-
count orders in full case or larger
quantities as opposed to ordering a
few units at more frequent mlgrvals

[t probes deeply into returns, ask-
ing what percent of the MCA pur-
chases are returned and the fre-
quency of returns, whether returns
are consolidated on a regular basis

(Continued on page 76)

MCA PRICING
SCHEDULE

Normal

General Suggested Retail
Product List Type 1
Category Price Price
Singles $ 129 $ .64
LPs $ 698 $ 3.56
$798 $4.09

$998 § 5.09

$1198 § 6.11

$12.98 $ 6.64

$19.98  $10.19

Tape $798 $ 4.26
$998 $559

$1098 $ 6.14

$1298 $ 7.24

$1398 $ 7.82

CORAL & VOCALION

LPs $249 $ 111
Tape $ 498 §2.17

Cable Radio Firm

® Continued from page 6

with digital graphics appearing on
the screen in continuity with the
audio.

Orders would go direct to a partic-
ipating client, such as Columbia
House or RCA Music Service, both
of which Humphreys claims to have
approached. with profits on all rec-
ords or tapes sold split by the net-
work and the individual stations.

For $35 a week a station gets a
fresh reel of specially equalized tape
for maximum audio tone quality
thatcan be repeated 24 times a week
for 126 hours of automated pro-
gramming. Humphrevs notes. The
odd-hour length was selected so as
not to repeat at the same time each

day (listeners would wake to a new
pitch every morning).

Basic hardware package is being
assembled by MSI-TV, which
Humphreys says is a leading sup-
plier of digital equipment to cable
systems. It will run from $2.000 to
$4.000 per cable system. for OEM
Ampex-design audio reproduction
equipmentincluding a long-play 14-
inch open reel tape deck with inte-
grated digital generation equip-
ment.
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New First Artists Label Le Mel Goal

® Continued from page 4

and due for completion in late April
for Christmas release.

While shooting is still on-going,
the 12-song score is done. LeMel re-
ports, and Miss Streisand herself is
responsible for having penned a pair
of melodies. Other writers contrib-
uting are Paul Williams. Kenny As-
cher, Leon Russell. Kenny Loggins,
Rupert Holmes and Alan and Mari-
Ivn Bergman.

LeMel feels strongly about the
quality of the music in this, the third
remake of “A Star Is Born™ (Janet
Gaynor played the lead in 1936 and

FOR SALE

“YOUR NEW YORK HOME
AWAY FROM HOME”

FIRST FLOOR

Reception Area - Fully Equipped
Recording Studio. 16, 8, 4, 2 Track
Scullys, Video Tape Equipment
Drums, Organ, Grand Piano, Mikes,
Gobes, Chairs, Music Stands, Re-
cording Console, Echo Chamber
etc.

SECOND FLOOR

2 Large Executive Offices, General
Office, Mailroom, 2 Small Executive
Offices

THIRD FLOOR

Executive Offices and Accounting
Department

FOURTH FLOOR

Duplicating Studio, Reception
Room, Three Rehearsal Rooms,
Executive Office Reception Room,
2 Storage Rooms or Additional
Offices

Any floor can be converted to living
quarters. Marble Front, Glass Door
Entrance Hall, Adt Alarm

FullBasement, Oil Burning Furnace
Aircond. Modern Automatic Eleva-
tor. 2000 square feet per floor, total
10,000 square feet inc. Basement

INQUIRIES INVITED
State Whether Principal or Broker
Box 849, Billboard
1 Astor Plaza, New York City 10036

the late Judy Garland did it in 1954)
primarily because nothing is done
obtrusively. “unlike the old-style
musicals where suddenly everything
stops while the leads burst into
song.

Still another interesting feature to
the new “Star™ score, according to
LeMel, is that every note will be re-
corded live. "If it works,” he says. “it
will be the first motion picture with a
live score.™

Anent“Let's Do It Again.” LeMel
says it's taught the film industry a
lesson the record industry learned
years ago, “that white people are go-
ing to black films.” “Again.” which
has copped five NAACP Image
Awards. has outgrossed practically
every other black film yet produced.

“Then there’s the record for the
film, "Let’s Do It Again® with the
Staple Singers and written by Curtis
Mayfield. which doesn’t even have

WANTED

Semi-successful song
writer Tired of the
day to day grind,

who wishes to become

a MUSIC PUBLISHING

EXECUTIVE.
Must have publishing
contacts and
knowledge of
songwriting and song
writers.

New York position—
Salary open
Send inquiries to
P.O. Box 88
Radio City Station,
New York,

New York 10019

RICHARD NIXON

HAS

NATURAL GAS.

that much to do with the movie—it’s
broken all kinds of records and it’s a
crossover,” LeMel says.

“Ithit No. I on both the pop and
r&b charts and it’s the biggest selling
single in Warner Bros. Records his-
tory.”

On the tv side of the First Artists
ledger. firm has just completed a
new musical titled “The Minstrel
Man,” shot in Mississippi and co-
produced with Tomorrow Enter-
prises for CBS-TV. The musical,
about a black minstrel in the late
1800s, will be aired in the fall. Music
is by Fred Karlin.

Sull another First Artists video
entry is the pilot for ABC-TV,
“Cousins.” Title tune was written by
Jim and Norma Helms, with score
by Jim.

LeMel, who will spend the next 10
days with the “Star Is Born™ cast in
Phoenix. shooting the live concert
scenes, started out in the music busi-
ness as a singer-musician, having re-
corded for Capitol Records and the
Vee Jay label.

He also produced records for ma-
jor acts, wrote music for films and
managed the West Coast branches
of E.H. Morris Publishing, London
Records and A. Schroeder Inter-
national where he remained till First
Artists president Phil Feldman hired
him away fast year.

Tax Suit

® Continued from puge |

therefore not liable for a sales and
use tax.

The precedental pleading notes
that the plaintiff originally was dun-
ned for $57.030 including $45.375 in
tax: $7.117.50 interest and $4.537 in
penalties. The tabel asked for a rede-
termination of the total and the tax
board dropped the demand for pe-
nalties. but increased the interest to
$9.159.42. Brother Records paid that
amount to the state board July 7.
1975.

Several months later. the record/
tape industry won a legislative battle
to have income from leased masters
and artists rovalties exempted from
payment of sales and use tax.

While specific details of the tax
bite exacted upon production firms.
artists and labels in the state were
never revealed. it was widely ru-
mored that Capitol Records took a
major dunning and that WB was
also a hefty contributor. Both labels
had members of their legal staff on
deck when the proposal to exempt
record/tape income was heard be-
fore various legislative committees
on its way to final passage.

JOHN SIPPEL

Jim Blodgett
415-527-3573

1517 Cornell Avenue

Berkeley, CA 94702

“GREG KIHN —Beserkley BZ-0046 ...
Awful cover will not help you sell set”

Earth Quake
Greg Kihn
Modern Lovers
Rubinoos

—Billboard 2/21/76

Ken Baker
Advertising

Malcolm Williams’

Longbranch

BROADWAY SHOW REVIEW

‘Brown Sugar’ One
Of Season’s Finest

By RUDY GARCIA

NEW YORK-Another of those
bolts of lightning which clectrify
New York signaling the appearance
of a new smash Broadway musical
occurred here when “Bubbling
Brown Sugar™ opened at the ANTA
Theater Tuesday (3).

While some reviewers carped
mildiy about the carly portions of
the show. which is admittedly slow
in getting underway, there was uni-
versal praise for the music, choreog-
raphy and infectious gaicty of what
amounts to hardly more than a
showcase revue.

Featuring a cast made up of pre-
dominantly black performers. none
of whom is exactly a household
name. the show is based on the
premise of a trio of old time Harlem
performers and residents taking a
bunch of youngsters on a journcy
through time and space to recapture
the hesday of Harlem’s black and
tan period—fromy the "20s through
the "40s.

Such places as the Cotton Club
and Small’s Paradise are reprised as
well as the remembered rent parties.
Much of the music is comprised of
standards like "Nobodv™ and "Hon-
evsuckle Rose™ but there is also
some original material written for
the show including the title number.
a rather joyous picce of work.

H&L Records. formerly the Aveo
label. have enough faith in the music
and performers to be preparing an
original cast album which is sched-
uled o be recorded sometime this
week. They also have faith in one of
the principals. Vivian Reed. who is a

Buyers Alert

® Continued from puge 4

Buyers include evervone from the
mom and pop stores to the racks.
Coplen says, with the racks handling
the large chains and servicing them
with product.

“Cutouts also tend to promote an
artist at times.” Coplen adds, “A
smaller retailer may not have suf-
ficient moncy to buy all catalog ma-
terial, so he gets the two or three
most recent albums and stocks the
rest of the bins with cutouts.

“The consumer himselt’ is more

Distrib Ties
NAIRD Topic

NEW YORK—Strengthening dis-
tributor ties will be a key discussion
topic at this year’s National Assn. of
Independent Record Distributors
and Manufacturers convention. in
Washington, according to Kenneth
[rwin. president.

At present. NAIRD membership
is made up of some 120 indic labels
and 30 distributors.

Irwin. who's a principal at Roun-
der Records in Somerville, Mass..
says NAIRD members will also be
pitched on a need for greater busi-
Ness awarcness,

Among the topics up for discus-
sion at the convention are: trans-
shipping. dealing with one-stops.
collection. use of WATS lines for in-
creased sales. label support for local
distributors, and advertising direc-
tions.

Registration for the convention.
March 26-28. which will be held at
Washington. D.C.’s Dulles Marriott
Hotel, is being handled through
Adelphi Records in Silver Spring,
Md.

delightful singer and possessor of
the strongest voice in the cast.

Another good voice belongs to
that of Vernon Washington, one of
the major characters. plaving the
role of a young man being shown the
Harlem of old who suddenly prefers
to stay in the past,

There is some question as to how
strong the voices of the two leads.
Avon Long and Josephina Premice,
would be in terms of recording and
the subsequent commercial possi-
bilitics of the album. The night this
reviewer went, Longs voice seemed
woefully weak and he was often im-
possible to hear or understand.

However. both Long and Premice
have an easy familiarity with the
material and could probably get
themselves up for a recording date.

strong voice. sounds as if she is
straining. a quality which would ap-
pear to be difficult to overcome if
manifested on record. However.
without that quality. the infectious-
ness of the show might lose some-
thing.

H&L is rush releasing a Vivian
Reed single of the title song. It has
signed the young star to a separate
contract.

All in all. the production is a jov-
ous piece of work. With a bigger
stage to hold all of th energetic
young dancers and singers it would
be a whopper of a show. But the fact
of the matter is that despite some
technical flaws it seems a sure bet to
be long-running.

To Cutouts

educated when it comes to cutouts.
especially. where the free-standing
stores are involved. Stores are dis-
plaving the merchandise in a quality
manner and there is more of it,

“A consumer sees a good record at
a lower than usual price. and he be-
gins to look for bargains in the fu-
ture. Besides that. virtually every
dealer is dealing in cutouts to some
extent. as opposed to only Wallichs
and Tower in this area in the late
60s."

Good merchandise is now harder
to come across than a few vears ago.
Coplen adds. because labels are sim-
ply keeping it in the catalog longer.

“To sell really well now.” he says.
“vou must have good quality mer-
chandise. The consumer sces
enough thathe will not buy garbage.
But it does not have to be rock. or
even country or soul. We do well in
certain blues items and certain jazz.”

Coplen has done no mailings vet.
though several are planned for the
future.

Apex-Martin N.Y.
Arrest Distributor

WASHINGTON—Arrest Records
based here will be distributed in the
New York area by Apex-Martin.
The new company’s first single,
“Sound of Disco.” by the
Springfield Family has been
shipped.

Arrest is part of Capital City Pro-
ductions. which also includes Capi-
tal City Management and Angels
Music Publishing.

According to Sonny Smith. execu-
live vice president, the company
recently completed a new studio fea-
turing a 24-track MCT recording sys-
tem with Dolby input.
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Face The Music

Includes

the week of

EviiWoman
Strange Magic

Nightrider
Poker
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THE MUSIC is available on UNITED ARTISTS RECORDS & TAPES.
RATW Network call Danny Lipman or Eddie Kritzer at 617-536-7625
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1108 Boyiston St., Boston, MA 02215

Aberdeen, SD
Albany, NY
Albertsville, AL
Allentown, PA
Anaheim, CA
Anchorage, AK
Ashland, KY
Athens, OH
Augusta, GA
Baltimore, MD
Beaumont, TX
Bellingham, WA
Belzoni, MS
Big Rapids, Mi
Birmingham, Al
Bloomsburg. PA
Boston, MA
Bowling. Green, KY
Brainerd. MN
Briarcliffs Manor. N.Y
Buffalo. NY
Carmel. CA
Champaign. IL
Charleston, IL
Summerville/
Charleston. SC
Chicago. IL
Chico. CA
Christiansburg. VA
Cleveland, OH
Columbia. MO
Columbus. NB
Columbus. OH
Dayton. OH
Dallas/Ft. Worth, TX
Del Rio, TX
Detroit, Mi
Durham/Raleigh. NC
Elmira. NY
Eugene. OR
Eureka. CA
Fairfield,. CT
Farmville. Greenville, NC
Fayetteville. AR
Flint, M1
Florence. AL

KSDN
WQBK
wQsB
WSAN
KEZY
KGOT
WAMX
ACRN
WAUG
WKTK
KAYD
KPUG
WELZ
WBRN
WERC
WHLM
WBCN
WLBJ
KLIZ
WRNW
WBUF
KRLB
wPGU
WEIC
wwwzZ FM

WXFM Triad
KFMF FM
WVVV  FM
WMMS
KFMZ
KTTT
wCoL
wVvuD
KFWD
KDLK
WABX
wDBS
WXXY
KZEL
KFMI
WVOF
WRQR
KKEG
WWCK
WQLT

Sunday
Sunday
Sunday
Sunday
Sunday
Sunday
Sunday
Thursaay
Sunday
Sunday

8:30 pm
8:00 pm
9:00 pm
8:00 pm
10:30 pm
3:00 pm
8:00 pm
midnite
11:00 am
9:00 pm

Wednesday 10:00 pm

Sunday  10:00 pm
Wednesday midnite
Saturday 10:00 pm
Sunday 8:00 pm
Saturday 11:.00 pm
Sunday 12:00 pm
Sunday 4:00 pm
Sunday 9:30 pm
Sunday 9:00 pm
Sunday 9:00 pm
Saturday 9:00pm
Monday 11:00 pm
Sunday Midnite
Sunday 8:30 pm

Thursday 10:00 pm
Sunday 9:00 pm
Sunday 8:00 pm
Sunday 7:00 pm
Sunday 9:00 pm
Tuesday 11:00 pm
Sunday 9:00 pm
Sunagay  10:00 pm
Sundav 12:00pm
Saturday 10:00 pm
Monday  11:00 pm
Monday  11:00 pm
Saturday 10:00 pm
Monday  10:00 pm
Sunday 9:00 pm
Thurday 7:00 pm
Tuesday 9:30 pm
Sunday 11:00 pm
Saturday 9:00pm
Sunday 11:00 pm

Fond du Lac, Wi
Forsyth, GA

Fort Campbell, KY

Fort Knox, KY

Fort Smith, AR

Fresno, CA

Glenwood Springs, CO
Grand Forks, ND
Grand Rapids, Ml
Greensboro, NC
Greenfield, MO
Hartford, CT

Hato Rey/San Juan, PR
Hays, KS
Henderson/Evansville, KY
Houston. TX

Huntsville, AL
Indianapolis, IN
Jackson, MS

Jackson, OH
Jacksonville, FL
Jacksonville, NC
Johnson City/Bristol, TN
Johnstown/Altoona, PA
Jonesboro, AR

Kansas City, MO
Knoxville, TN

Lansing, MI

Las Cruces, NM
Lewiston/Portland, ME
Lexington, KY

Lincoln, NB

Linesville, PA

Long Island/Hempstead. NY
Los Angeles, CA
Lousiville, KY
Lynchburg/Roanoke, VA
Mason City. 1O
Menomonie, Wit

Miarm Beach. FL
Milwaukee, Wi

Mobile. AL
Murphysboro. IL
Murray, KY

Muscatine. IA

Nashville. TN

WFON
WFNE
WABD
WSAC
KISR
KFIG
KGLN
KKDQ
WLAV
WRQK
KRFG
WHCN
WHOA
KJLS
WKDQ
KLOL
WAHR
WNAP
wZzZQ
WCJO
WAIV
WXQR
wQut
WAAT
KBTM
KYYS
WROL
WVIC
KASK
WBLM
WKQQ
KFMQ
WVCC
WLIR
KWST
WLRS
WGOL
KLSS
WMFM
WINZ
X ROCK
WABB
WTAO
WNBS
KFMH
WKDA

Sunday
Friday
Sunday
Thursday
Sunday

10:00 pm
10:00 pm
9:00 pm
9:00 pm
11:00 pm

Wednesday11:00 pm

Saturday

1:00 pm

Wednesday10:00 pm

Sunday
Sunday

10:00 pm
9:00 pm

Wednesday 9:00 pm

Tuesday
Saturday
Sunday
Saturday
Saturday
Sunday
Sunday
Saturday
Monday
Monday
Tuesday
Saturday
Sunday
Friday
Sunday
Sunday
Sunday
Sunday
Monday
Sunday
Sunday
Sunday
Sunday

10:00 pm
9:00 pm
9:00 pm
midnite
2:00 am
11:00 pm
midnite
11:00 pm
10:00 pm
11:00 pm
1:00 am
6:00 pm
10:30 pm
10:00 pm
8:30pm
11:00 pm
9:00 pm
8:00 om
11:00 pm
midnite
9:00 pm
9:00 pm
7:00 pm

Wednesday 9:00 pm

Sunday
Sunday
Sunday
Saturday
Sunday
Saturday
Saturday
Sunday
Saturday
Saturday
Monday

10:00 pm
9:00 pm
10:00 pm
9:00 pm
9:00 pm
midnite
9:00 pm
midnite
10:00 pm
9:00 pm
11:00 pm

New Orleans, LA
Norfolk/Virginia Beach, VA
Oklahoma City, OK
Omaha, NB

Panama City Beach, FL
Peoria, IL

Philadelphia, PA
Pittsburg, PA

Pittsfield, MA
Plymouth, NH
Pocatello, ID

Portland, OR

Poteau, OK

Pueblo, CO

Richmond, VA
Riverside/San Berdoo. CA
Rochester, NY
Rockford. iL
Sacramento, CA
Salina, KS

SaitLake City, UT

San Antonio,

San Diego, CA

San Jose, CA

Santa Maria, CA

Sarasota/Tampa/St. Pete . FL

Seattle, WA
Spokane. WA
Springfield, MA
Springtield, MO
Starview/Lancaster, PA
St. Louis, MO
Tallahasse. FL
Thibodaux, LA
Toledo, OH
Trenton. NJ

Tulsa, OK
Utica/Syracuse, NY
Washington. DC
waterbury. CT

Weldon/Roanoke Rapias. NC

West Palm Beach. FL
Wichita. KS

Wilkes Barre. PA
Worcester. MA
Yakima. WA

WRNO
WMYK
KOFM
KQKQ
WPFM
WWCT
WYSP
wYDD
WGRG
WPCR
KSNN
KVAN
KLCO
KKAM
WGOE
KOLA
WCMF
WYFE
K108
KSKG
KWHO
KEXL
KPR}
KOME
KXFM
WQSR
KISW
KREM
WAQY
KICK
WRHY
KSHE
WGLF
KXOR
wIOT
WWRC
KMOD
WOUR
WMAL
waaw
WSMY
WIRK
KEYN
WILK
WORC
KIT

Monday
Monday
Sunday
Sunday
Saturday
Saturday
Sunday
Tuesday 10:00 pm
Thursday 9:00 pm
Wednesday 9:00 pm
Saturday 9:00 pm

mianite
11:.00 pm
8:00 pm
11:00 pm
10:00 pm
midnite
midnite

Saturday
Monday
Sunday
Sunday
Sunday
Saturday
Sunday
Saturday
Saturday
Saturday
Tuesday
Sunday
Sunday
Sunday
Tuesday
Sunday
Sunday
Saturday
Sunday
Sunday
Monday
Sunday
Sunday
Monday
Monday
Sunday
Monagay
Sunday
Sunday
Saturday
Sunday
Saturgay
Thursday
Sunday
Sunoay

4:00 pm
9:00 pm
10:00 pm
9:00 om
9:00 pm
10:00 pm
11:00 pm
midnite
10:00 pm
11:00 pm
midnite
9:00 pm
9:.00 pm
8:30 pm
Midnite
11:00 pm

11:00 pm
8:0u pm
8:00 pm

11:00 pm

10:00 pm
6:30 pm
mignite

11:30 pm
9:00 pm

10:00pm

12:00 pm
9:00 pm
11:00 pm
10:00 pm
9:00 pm

10 00 pm
630 pm
900 pm







ROCK N' ROLL

LOVE LETTER

INCLUDES THE SMASH SINGLE
I
70

“MONEY HONEY’

Their New Album!

T Watch The
- ExplosionTake Place!

Arista Records.. Where CAREERS Are Launched!

€ 1976 Ansta Records InG A Subsichary of Colurntia Pictures Industnes Inc
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3XY photos

EXPO DRAWS 100,000—More than 100,000 people turned out for a five-day Expo promoted by radio station 3XY,
Melbourne, Australia, that featured commercial displays from records to jeans, live music on stage including a *‘Battle
Of The Bands,” and a continuous Coca-Cola Discotheque. 3XY general manager Bob Baeck describes the results as
“terrific"’ and is already planning next year's event for the Top 40 station. The Expo was held in the Melbourne Exhibi-
tion complex with a display area of 300,000 square feet. There were 120 displays and the 3XY display, profiled on six
screens, detailed the operation of the station over a 24-hour period.

WIXY Expanding Playlist
Cleveland Station Goes Up To 40 Disks

LOS ANGELES—The record in-
dustry received good news last week
when WIXY in Cleveland, under
new program director Bill Bailey,
expanded its playlist to 40 records,
making it one of the few major mar-
ket or medium market Top 40 sta-
tions in the nation with a playlist
that long.

Bailey, who joined the station a
week ago from WDRQ in Detroit,
says that some of the 40 current
tunes will be going down the play-

By CLAUDE HALL

list, “but everything we say we’re
adding, we will be playing.”

He points out that a lot of firms
rack off the WIXY playlist. “And
we're not going to fool with them.
They need us and we need them. We
will list 40 records.”

The station is currently revamping
its audio chain and also has invested
$700,000 in a new antenna site and
new nighttime signal pattern that
will hit the air April 1. After WIXY
engineers get the new pattern into
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“HOUND DOG" WAS ORIGINALLY SUNG IN WHAT YEAR? e

top albums of each year!!!

' $0 395

The complete reference books—based upon
BILLBOARD Charts—Top Rock & Roll and
Rhythm & Blues Music of the last 26 years!

Previously selling for $25, this virtual encyclopedia ot ular music is bein
oﬁaredsfgr onlry‘gsw. 5 be(causo of the graa't”gamango tg &
printing and allowed for a large 2nd printing.

1974 and 1975 Supplements are for sale at $4.50 each.

The TOP 10's & TRIVIA OF ROCK & ROLL AND RHYTHM & BLUES 1950-1973
and the 1974 and 1975 SUPPLEMENTS include charts of the top 10 popular
singles of every month from 1950-1975 PLUS the top singles of each year!
AND—The top 5 Popular albums of every month from 1950-1975 PLUS the

AND—The top 10 Rhythm & Blues singles of every month from 1950-1975.
PLUS—the top R&B singles of each year!!!

AND—The top 5 Rhythm & Blues albums of every month from 1965-1975 PLUS
the top R&B albums of those years PLUS 25 selected R&B albums for each
year from 1956-1965!!! This averages out to only about 92¢ for each year of
chart information. (Up to 52 monthly and annual charts per yearl!l!)
PLUS—More than 1400 trivia questions and answers!!

BOOKERT. OF THE M.G.’S WAS A MEMBER OF WHAT

SPECIAL OFFER Gé

cC
1975 K
SUPPLEMENT [

plus the original book
shown here
plus the 1974 Supplement . . .

All for Only

at soid out the 1st
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PLUS—6 indexes! Each singles index contains every record that ever made [ ]
=0 the weekly top 10 charts; each album index contains every atbum that ever
made the weekly top 5 chartsl (Artist, record title, record label and serial
- number, the year(s) each record made the top 10 and if it made #1 are all
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O BLUEBERRY HILL PUBLISHING CO. :OE
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operation, they will begin working
on the audio chain.

“I want this signal to be really
clean, not overly compressed. We're
just now getting involved with the
audio chain because the engineers
have been working on the new
nighttime pattern. Once they get that
done, they'll be cleaning up the
sound even more.

“FM stations are strong here and
we have to contend with them. But I
think there's plenty of room for an
AM station that cares about the lis-
tener, that plays the music without
destroying it.

“Music is a product. You can’t
fool with it, edit it down, speed it up.

“You have to have the person-
alities . . . they are there to communi-
cate and to link everything together,

“But music is what the listeners
want.”

Bailey says that his personalities
will have a chance to use their per-
sonality. “If you don’t let Tom Mur-
phy do his thing, he wouldn’t be
Tom Murphy.”

Murphy will do 6-10 a.m., follow-
ing by Paxton Mills 10 a.m.-2 p.m.,
Bailey 2-6 p.m., Randy Robb 6-10

(Continued on page 31)

Sacramento
Country Fans
Shun Singles

LOS ANGELES—Forty-six per-
cent of the country music fans in
Sacramento buy at least one to five
country music albums a year, ac-
cording to a survey just compiled by
radio station KRAJ. And 13% buy
between 6-10 albums a year and 25%
buy 11 or more.

Butsingles don’t fare as well: 55%
of the people responding to the sur-
vey say they buy none at all, 25% say
they buy one to five and 20% say
they buy six or more.

To a question on whether they
would like a-shorter music playlist
on KRAK, the answer was no by
90% of the respondents. And 37% of
the people said they didn’t listen to
any radio station other than KRAK,
with 10% saying they listened also to
KNEW in San Francisco, which also
programs country music.

The survey'was conducted by mail
from announcements on the station
starting Nov. 1, 1975 and continuing
for 10 days. The survey was con-
ducted by the graduate marketing
planning class of Golden Gate
Univ., Sacramento campus.

B e E—
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L.A.’s KRLA, Once a
Top Rocker, Pares DJs
And Will Rely On Oldies

LOS ANGELES—KRLA, for
years one of the top rock stations in
this area. and always heavy with on-
the-air personalities, has succumbed
to the times, and again gone auto-
mated with “‘real” oldies pro-
grammed by an expert.

“It was strictly a financial prob-
lem.” says Hal Matthews. the station.
manager. “We had no way of bor-
rowing money from others, such as
some stations could do.”

So. early in March, the 50.000-
watt outlet went automated, with
only Art Laboe and his oldies. plus
Johnny Hayes on the air. The former
airs live during the morning traffic
time, while Hayes comes on during
the afternoon traffic time. “The rest
of the time.” states Matthews, “it’s
Jjust their voices.”

Letting the station’s deejays go
“was not a personal thing,” points

out Matthews. “We were trying to
find ourselves. We were not a
KMPC or ‘just records.” "

Matthews feels “There should be
a place in this market for records
and personalities. But the ARB sur-
vey showed that it just didn’t work.
We were trying to find our niche in
this 80-station market . . . some niche
thatlooked like a better deal for us.”

Laboe, well known in Los Angeles
with his “golden oldies” over the
years, is playing as much music on
the air as he can, Matthews adds.
Shortly Laboe will leave, and some-
one else will take his place, but at
this moment the successor is not

known.

KRLA. on the air 24 hours a day,
ironically went automated several
years ago, “but at that time the buy-
ers told us we couldn’t do it.” reflects
Matthews.

S

2

' Drew ‘Hands’ Project On

LOS ANGELES—The “Hands Across America” project is steamroll-
ing and will take place July 4. Paul Drew, vice president of program-
ming for RKO Radio and vice chairman of “Hands Across America”
says: “The official organization for ‘Hands Across America’ is still in the
process of being put together and additional details will be forthcoming
on or about Aprii 5. Needless tosay, I am still expecting ‘local radio’ to
make ‘Hands Across America’ work.”

Marvin J. Rosenblum, an attorney from Chicago, is official chair-
man of the project and honorary board members include Edsel B. Ford
I, Helen Reddy, Kate Smith, Paul Lynde, Florence Henderson, Cher,
Mac Davis, Brenda Vaccaro, the Osmonds and Tony Orlando. .

The purpose of the project is to get citizens holding hands coast to
coastin a single line ana singing “God Bless America™ at the same time.

g
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Syndicated Series Will
Focus On B’way Musicals

CHICAGO—The Broadway mu-
sical stage will be the focus of a new
syndicated radio series marketed by
D-C Media Consultants here, a new
firm headed by veteran air person-
ality and engineer Dan Crafton.

The show is “Curtain Up” and it
was created by producer-actor Barry
Hope, who’ll host the half-hour
show. The format focuses on se-
lected Broadway show hits, inter-
woven with light talent and behind-
the-scenes interviews with the
people who made the show happen.

“However, this is not a run-of-the-
mill interview and music program,”
says Crafton. “We feel the show will
fill a void in markets where the de-
mographics care a bit older and
where they don’t have a lot of expo-
sure to big plays or productions.

“The program will be 25 minutes
long with a 15-minute stop division
so thatstations may sell it as two sep-
arate 15-minute packages. Each

show will feature different well-

_known artists, directors, and produc-
ers, and each will highlight a differ-
ent Broadway show.”

The series is being produced and
duplicated by Rick Jablonski of
Poly-Communications Corp. D-C
Media does the promotion and mar-
keting. Crafton says that small and
medium market stations may obtain
the show at budget rates.

Crafton works in the engineering
dept. of WGCI, Chicago.

KIAK In Switch

LOS ANGELES—KIAK, an AM
station in Fairbanks, Alaska, has
switched from live country format to
automated country with Drake-
Chenault’s “Great American Coun-
try” syndicated programming serv-
ice. The station is managed by Rich-
ard Lobdell and operations director
is Bill Burrows.

JIMMY DOCKETT—"1

WRITE OR CALL COLLECT

ALABAMA ARKANSAS GEORGIA MASS, PENN.
WATM KALO WOKA WACE wCMB
Lew WAIZ-FM MISS. SO. CAROLINA
e CALIF. WACL AM/FM  WQIC WBSC
ez XEG wiBB WNSL WWKT
WAPX WOKJ
KZEN TEXAS
WEUP ILLINOIS WORV KJET
WRAG FLORIDA wows xf‘s‘a WTAE
WVNS WBOP KENTUCKY wXIY KSAM
WHIL WOKB WMST GHIG VIRGINIA
WTUG WRHC WLBN WSVS
WMAN s

... THIS IS ONLY THE BEGINNING

NEED YOU AROUND”
b/w “DANNY BOY”

Flo-Feel Records, Inc.
P.O. Box #567, Jamaica, N.Y. 11431
(212) 657-3232




SILVER CONVENTION:
THEIR LAST HIT SINGLE
“FLY, ROBIN, F1Y:"- ewsay

GRAMMY AWARD | .-
WINNER, BEST -
R&B INSTRUMENTAL - ™™
1975.
THEIR LATEST HIT
SINGLE
“GET UP AND BOOGIE-

OVER 300,000
SOLD IN

FOURTEEN DAYS.

Manufactured and Distributed by RCA Records.
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Vox Jox

By CLAUDE HALL

LOS ANGELES—Billboard will
be on the 23rd floor of the Conrad
Hilton Hotel, Chicago, from noon to
about midnight March 21-23 during
NAB. That’s Sunday, Monday and
Tuesday nights. Everybody's wel-
come.

*  x *

Susan E. Bice has been appointed
executive assistant—responsible for
research and administration areas—
at Drake-Chenault Enterprise, Los
Angeles syndication firm. She was
with the legal firm of Pacht, Ross,
Warne, Bernhard & Sears, Los An-
geles, but once worked at Drake-
Chenault in traffic and sales service.

. WCLV, FM classical station,
Cleveland, is launching a new Sun-
day morning series called “Praise
God” that will mix Bible readings
with a wide variety of sacred music
from Gregorian Chant to classical
jazz. Top 40 and country music sta-
tions have been using such shows for
some while. First time I know of a
classical station doing so. The show
will be produced by the Dept. of Ra-
dio and Television of the Catholic
Diocese of Cleveland. Jerry Lac-
kamp, executive producer of the de-
partment, will host the show.

*  * %

That annual April Fool's Day
tomfoolery of KNAC, Long Beach,
will be done again, according to pro-
gram director G. Paul Sullivan.
Recording promotion men in Los
Angeles have the chance to play an
hour of being a deejay: the only rule
is that they can’t play their com-
pany’s product. That is, Steve Res-
nick, Tony Richards, and such ilk get
to have an hour and Jan Basham,
because she’s prettier than they are,
gets two hours. Tune into 105.5 on

BubblingUnderThe

. HOT100_

101-LET'S MAKE A BABY, Billy Paul, Phila-
delphia International 3584 (Columbia/
Epic)

102—FROM US TO YOU, Stairsteps, Darkhorse
10005 (A&M)

103—(Call Me) THE TRAVELING MAN, Mas-
queraders, Hot Buttered 12157 (ABC)

104—DANCE; DANCE, DANCE, Charlie CaHello,
Ariola America 7614 (Capito!)

105-BORN TO GET DOWN, Muscle Shoals
Horns, Bang 721 (Web 1V)

-106—MERRY-GO-ROUND, Monday After, Bud-
dah 512

107-TITLES, Barclay James Harvest, Polydor
15118

108—CARA MIA, Paul Delicato, Artists of Amer-
ica 111

109—HEY BABY, Ted Nugent, Epic 8-50197 (Co-
lymbia)

110—COLORADO CALL, Shad 0'Shea & The 18
Wheelers, Private Stock 45071

BubblingUnderThe

_ _ToplPs__.

201—KEITH JARRETT, Koln Concert, ECM 1064/
65 (Polydor)

202—McKENDREE SPRING, Too Young To Feel
This Old, Pye 12124

203—AL DiMEOLA, The Land Of The Midnight
Sun, Columbia PC 34074

204—HANK CRAWFORD, | Hear A Symphony,
Kudu KU 26 S1 (Motown)

205-ONE FLEW OVER THE CUCKOO'S NEST/
SOUNDTRACK, Fantasy F 9500

206—ATTITUDES, Dark Horse SP 22008 (A&M)

207—-VANGELIS, Heaven And Hell, RCA LPL1-
5110

208—HIDDEN STRENGTH, United Artists UA-
LA555-G

209-BEST ... MONTY PYTHON, Buddah BDS
5626-2

210—CRACK THE SKY, Lifesong LS 6000

FM March 31 and April 1 and hear
what owners Claudia and James
Hardin allow to happen ri%ht before
your ears.

*

Jack Crawford, program director
of WKDA-FM in Nashville, com-
ments: “1 appreciated the article on
Top 40 radio salaries in the Feb. 23
issue. Is there any chance of doing a
similar study for AOR stations? 1
would be happy to provide the fig-
ures for WKDA-FM and I'm sure
other AOR programmers would be
willing to do the same.” Coming up
soon, Jack. Thanks for the idea. . ..
KMPC, Los Angeles, isn’t the sta-
tion it used to be. Much of the music
on KMPC lacks the magic it used to

have.
* ok ok

Bill Bailey is the new program di-
rector of WIXY in Cleveland and
there’s a whole new staff lineup (see
story this issue). Bailey had been
programming WDRQ in Detroit. . ..
Bill Gavin will hold a regional radio
seminar April 24-25 at the Sheraton
Crest Hotel in Austin, Tex. No regis-
tration fee. Lunch and cocktails are
on Bill. Everyone is invited, at least
among his subscribers.

* ok x

George MacKay, national music
director for the McLendon Collec-
tion, Dallas, 214-651-1010, would
like to renew contact with former
Guam-based Air Force broadcasters
from 1969-71, especially Lee Gas-
teel, Ray Ross and others. ...
Charles Warner, manager of
WMAQ in Chicago, says that
WMAQ?’s Ellie Dylan is probably the
leading female deejay in the U.S.
“She is ranked No. 1 in adults in the
latest Oct./Nov. Chicago ARB. She
has a major and vitally important air
shift 7-midnight and isn’t hidden
overnight or on the weekends. Her
voice can probably be heard in more
states—more than 38—than any
other deejay in the nation with the
exception maybe of WMAQ’s Fred
Sanders who’s on midnight-6 a.m.
WMAQ is not only the nation’s larg-
est (in total number of different
people that listen in a week) country
music station, but is also one of the
leading stations in the U.S., regard-
less of program format.

All these facts add up to the
inescapable conclusion that the pet-
ite, highly energetic, 23-year-old Co-
lumbus, Ga., girl is surely the na-
tion’s leading, most successful and
probably most listened to female
deejay. Also, she is one of the best
disk jockeys in the U.S., period.”
And as soon as Paul Drew or Rick
Sklar reads this, they’ll probably
hire her away from WMAQ,
Charlie.

*  * x

Larry Lakoduk, president and
general manager of KQWB, Fargo,
N.D,, writes: “There never seems to
be time for the little things, but I did
want to take a minute to update you
on KQWB, Fargo. Program director
Wayne Hiller ordinarily would
handle announcements such as this
upcoming, but, by assuming this re-
sponsibility personally, it gives me
an opportunity to dispel a myth, the
myth that general managers don’t
‘give a damn about air personalities.
At KQ, we enjoy a tremendous pro-
gramming department, headed by
Wayne Hiller and including Charlie
Foxx and Jack Bell. We are awaiting
the arrival of two new staffers and a
tremendous work load is currently
being assumed by these three dedi-
cated people. Their efforts are ap-
preciated and will be properly re-
warded.

(Continued on page 31)

It takes three things to get off on the Ultimate Radio Trip.
First, you've got to be employed in, or fascinated by, radio.
Secondly, you must be able to use your imagination and be
able to recognize when something new and good is going down
around you. Third, you’ll need access to a little corporate cash
or pocket change. If number three is a problem, read on any-
way, that way you’ll at least know what you’re missing.

Like all good things, the idea is simple. It's an Audio Magazine.
In other words, it’s a “’Magazine you read with your ears”. [t's
on cassette, it’s about 90 minutes long, it consists of totally
professional production, it’s produced by a company with the
largest staff of field recordists in the country, and it’s delivered
every other week by your mailman. . . it brings you airchecks
of hundreds of major contemporary stations, produced articles,
interviews with the industry’s leaders and innovators, plenty of
special features and even a classified advertising section to help
people through swinging doors.

Over two years ago, a communications freak, with credentials,
figured out that what the radio industry needed was a better
way to communicate with itself.

TO ORDER: Call toll-free 1-800-341-7588
(in Me. 1-442-8744) using BAC or MC. Have card
available when you calll By mail, send check, money order
or credit card info to: AMERICAN AIR-CHEXX MAGAZINE
Box 805, Bath, Maine 04530

U.S. & CANADA: AMERICAN AIR-CHEXX MAGAZINE is published
bi-weekly on cassette. All mailing and handling costs included.

Single Issue/$4.95, 6 Issues/$24.95 ($4.16 per issue),

13 Issues/$51.95 ($4.00 per issue), 26 Issues/$99.95 ($3.85 per issue).

FOREIGN: Payment must be U.S. funds. Single Issue/$6.00,
6 Issues/$33.00 ($5.50 per issue). Issues sent air mail.




What Craig Erickson conceptualized goes something like this - AND mmm
The contemporary radio industry has a hard time communicating oo

with itself. After all, how can you communicate in print what is In Issue Two, Narrated by Bobby Ocean, KHJ Los Angeles,
actually happening in radio? You can’t! That doesn’t mean there’s an exclusive interview with KCBQ's dynamic P.D.
Claude, Bill, Kal, Bob and the rest aren’t doing their jobs, be- Gerry Peterson, an in-depth listen to contemporary Miami
cause they are. It simply means something more is needed. An radio, WCF L’s farewell to Chicago Rock 'n Rollers, airchecks
audio tool that will enable us to keep track of where we’re going of some of the country’s top morning men, and more. And
and where we've been. Let's face it, if you're in Atlanta, it's that's just Issue Two. In succeeding issues, we’H be on the
hard to know what they’re actually doing in L.A. case of AM Stereo, format development, station promotion,
Now don’t say you don’t care what they’re doing in L.A. or any syndicated programming, live automation and your act.

other major market, We've got market research to prove that

you do care. We said this was new and it is, remember, we're an THE "Em

Audio Magazine. 0.K., o.k., so what's in the magazine? The

Ultimate Radio Trip. That’s not just the title of our first issue, If you believe radio has a future, think of American Air-Chexx

it’s a promise for every issue. Magazine as a professional necessity (and a personal pleasure).
Not many hypes can say that with as much sincerity.

"EVER IEAVE mE m" It will cost you a few bucks to find out whether we blewl two

years and our sanity to con you OR to deliver a truly unique

Slap Issue One in any cassette machine. Click, Bang, you're off! and exciting magazine. Be the first jock on your block to|find
In an hour, you'll hit 25 markets and enjoy the best piece of out. Call us toll-free.

production you've heard in a long time. Narrated by Bill Todd,

WDAI, Chicago, The Trip starts with Boston getting up and ends AMERICAN AIR-CHEXX MAGAZINE
with San Francisco getting down. [t's schizophrenic, it’s funny,. It is The Ultimate Radio Trip

it’s spiritual, it's enlightening and it’s something you don’t want
to miss. Look at it another way - it’s like owning a Magic Tran-
sistor Radio. Oh Sweet Jesus, it sounds good.

//’//I([(ffl’”111'l}]
1) S0

Copyright American Air-Chexx, Inc. 1976



Billboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (3/18/76)

PRIME MOVERS-NATIONAL

JOHNNIE TAYLOR-Disco Lady (Columbia)
MAXINE NIGHTINGALE—-Right Back Where We Started From (UA.)
FOUR SEASONS—December 1963 (Oh, What A Night) (W.B./Curb)

TOP ADD ONS -NATIONAL

ELVIN BISHOP—Fooled Around And Fell In Love (Capricorn)
SYLVERS—Boogie Fever (Capitol)
JOHNNIE TAYLOR-Disco Lady (Columbia)

BREAKOUTS-NATIONAL

ELVIN BISHOP—Fooled Around And Fell In Love (Capricorn)

0'JAYS—Livin' For The Weekend (Phila. Int'l)
BARRY MANILOW-Trying To Get The Feeling (Arista)

D-Discotheque Crossover KENO—LasVegas KNDE-Sacramento KRSP—Salt Lake City KELP—ElPaso WOKY—Milwaukee
o BARRYWHITE—You See The Trouble © ELVINBISHOP—FooledAround &Fell ~ ® JOHNNIETAYLOR-Disco Lady © ROXY MUSIC—LovelsThe Drug o ELVINBISHOP—Fooled Around & Fell
ADD ONS—The two key prod- With Me (20th Century) In Love (Capricorn) (Columbia) (Atco) . In Love (Capricorn)
e R O oK e . n o ELECTRIC LIGHT ORCHESTRA— © BARRYMANILOW-TryingToGetThe © LARRY SANTOS “We Can'tHide t o CARPENTERS—There's A Kind Of
listed; as determined by station * JOHNNIE TAYLOR- Disco Lady Strange Magic (U.A.) Feeling (Arista) nymore (Casablanca) Hush (A&M)

personnel.
PRIME MOVERS—The two
products registering the great-

tion personnel. -

Pacific Southwest Region

® TOP ADD ONS:

ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn)

SYLYERS-Boogie Fever (Capitol}
QUEEN--Bohemian Rhapsody (Elektra)

* PRIME MOVERS:

MAXINE NIGHTINGALE-Right Back Where We

(Cotumbia) 25-15
% CARPENTERS—There'sA Kind Of
Hush (A&M)31-23

o LARRY SANTOS—We Can't Hide It

% LYNYRD SKYNYRD-Double Trouble

® QUEEN—Bohemian Rhapsody
(Elektra) -
o 10CC-I'm Mandy, Fly Me (Mercury)
% MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 25-14
% BEEGEES—Fanny (RS0)11-6
KQEO—Albuquerque

® SWEET-Action (Capitol)

o JOHNNIE TAYLOR-Disco Lady
(Columbia)

+ MAXINE NIGHTINGALE-Right Back
Where We Started From (U.A.) 23-15

+ BELLAMY BROS.—L et YourLove Flow
(W.B./Curb)24-18 0

STYX-Lorelei (A&M)

+* FOUR SEASONS—December 1963
(W.B./Curb) 22-3

© ELVINBISHOP—Fooled Around & Felf

15-8
KIR—Seattle

® SYLVERS-Boogie Fever (Capito!)
® STYX-Lorelei (A&M)

+ BELLAMY BROS.—1 et Your Love Flow
(W.B./Curb) 20-15

% MAXINENIGHTINGALE—Right Back
Where We Started From (UA.) 22-17

KING—Seattie

© TED NUGENT-Hey Baby (Epic)

® ELECTRIC LIGHT ORCHESTRA-
Strange Magic (U.A.)

+ BELLAMY BROS.—Let Your Love Flow

(W.B./Curb) 19-10
% CARPENTERS—There's A Kind Of

o JOHN DENVER—Looking For Space
(RCA)

Southwest Region

® TOP ADD ONS:

SYLVERS—Boogie Fever (Capitof)
BELLAMY BROTHERS—Let Your Love Flow
(W.B./Curb)

LARRY SANTOS-We Can't Hide It Anymore
(Casablanca)

-

* PRIME MOVERS:

Loving You (ABC)HB-13

* JOHNNIE TAYLOR-Disco Lady
(Columbia) HB-14
% MAXINE NIGHTINGALE —Right Back

© PETER FRAMPTON—Show Me The

* DR.HOOK—-Only Sixteen (Capitol) 14-
11

% AEROSMITH—Dream On (Columbia)
20-17
KELI-Tulsa

® JIGSAW-Love Fire (Chelsea)

® K.C.&THE SUNSHINE BAND—Queen
Qf Clubs (TK)

* PETER FRAMPTON—Show Me The
Way (A&M) 28-18

* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)21-15

WKY—0Okiahoma City

% CHARLIEROSS-Without Your Love

+* BARRY MANILOW—i Write The Songs
(Arista)29-19

est proportionate upward |  KBBC—Phoenix * JOHNNIE TAYLOR-Disco Lady Hush (A&M) 21-13 Where We Started From (U.A.) 16-7 * QUEEN-Bohemian Rhapsody
movement on the station's o COMMODORES —Sweet L (Capitol) 25-8 KYNO—Fresno XEROK—E!Paso (Elektra)19-11
playlist; as determined by sta- (Motown) weettove KROY—Sacramento © JOHNNIETAYLOR-DiscoLady(Col)  WZUU-FM—Milwaukee

-® ELVIN BISHOP—Fooled Around &Fell

BREAKOUTS—Billboard Chart Anymore (Casablanca) in Love(Capricom) o ELECTRICLIGHT ORCHESTRA— L) ) In Love (Capricor)
rone Mover ot tare, | * ELECTRICLIGHT ORCHESTRA- o ELECTRICLIGHT ORCHESTRA- Strange Magic (UA) * RO MITH~Dream On (Columbia) o pypy1 WALL & JOHN ORTES—Sars
flect greatest product activity Strange Magic (U.A.)31-20 Strange Magic (UA.) * PETERFRAMPTON—Show Me The * RUFUS/CHAKA KHAN—Sweet Thing Smile (RCA)
at Regional and National levels. A * PETERFRAMPTON—Show Me The Way (A&M) 18-9 (ABC) 12-6 * DR HOOK—Only Sixteen (Capito) 14-7
KRIZ—Phoenix Way (A&M) 18-9 * AEROSMITH—Dream On (Columbia) ~ KAKC—Tulsa % BELLAMY BROS.—Let Your Love Flow
% REROSMITH—Dream On (Columbia) 14-6 o NONE (W.B./Curb) 15-12

WNDE—Indianapelis

© JOHNNIE TAYLOR-Disco Lady
(Columbia)

o MIRACLES—Love Machine (Part 1)
(Motown)
* gde WRIGHT—Dreamweaver (W.B.)
* FOURSEASONS—December 1963
(W.B./Curb) 6-1
WIRL—Peoria, IHi.

© JOHNNIE TRYLOR-Disco Lady
(Columbia)

O B Started From (UA, L . RUFUS/CHAXA KHAN—Sweet Thing (ABC) o ELVINBISHOP—FooledAround &Fell  © PETER FRAMPTON—Show Me The
| o tn0R-0iso Lady (Columbia) SIKI=TNsron * FLEETWOOD MAC—Rhiannon FOUR SEASONS-—December 1963 (0h, Wt A iaE (Capricorno)o eaAroundsre Way (A&M)
B RUFUS/CHANA KHAN-Sweet Thing (AEC) © HENRY GROSS - Shannon (Lifesong) (Reprise) 25-12 Night) (W.B./ Curb) © WAYLON & WILLIE - Good Hearted % MAXINE NIGHTINGALE-Right Back
8 ° * CARPENTERS—There's A Kind Of JOHNIRE TAYLOR-Disco Ledy (Columbia) Woman (RCA) Where We Started From (U.A)) 24-18
<4 % MAXINE NIGHTINGALE—Right Back Hush (A&M) 28-18 * FOURSEASONS—December 1963 * RUFUS/CHAKA KHAN—Sweet Thing
= BREAKOUTS: Where We Started From (U.A) 10-4 KIRB-Spokane BREAKOUTS: (W.B./Curb)23-9 (ABC) 18-13
. % PETER FRAMPTON—Show Me The _ . * CARPENTERS—There's A Kind Of WDGY—Minneapolis
© Way (A&M)22-18 © ABBA-1Do, ! Do, {Do,!Do, ! Do s : ;
= | ELVIN BISHOP—Fooled Aound And Fell In ALY Atlanti STLVERS e Bagie Fever, (Capol Hush (A&M) 22-11
5§ Love opricorn o . (Atlantic) BELLAMY BROTHERS—Let Your Love Flow KOMA—0klahoma City © DONNY & MARIE OSMOND-Deep
i [ e Pacific Northwest Region o sx-Laekicassty 8.t Oy Purple (Kolb)
S | coMMODORES _Swet Love (otown) LARRY SANTOS—We Car't Hide 1t Anymare ougie Fever (Capitol) o JOHNNIE TAYLOR—DiscoLad
Q i * ELVIN BISHOP—Fooled Around & Feil (Casablanca) © BOBDYLAN—Mozambigue (Col.) 3 iscoLady
— T In Love (Capricorn) 26-20 * TONY ORLANDO & DAWN~—Cupid (Cohémb'a) -
: - Elektra) 28-22 * BEE GEES—Fanny (RS0) 16-14
© MHi-loskngeles B e g et tour Lo Fow KILT-Houston « GARYWRIGHT-resmweaser(L8)  » FOURSEASONS - Deneber 1963
. g —~Lorelel .
<§( ® SYLVERS—Boogie Fever (Capitol) ELVIN BISHOP—Fooled Around And Fell In KTAC—Tacoma o SYLVERS—Boogie Fever (Capitol) WTIXIENI:wOrIems (WB-{CUTb)Z'.l '
* ELVINBISHOP-FooledAround &Fell - | /7 o o orchesmon—siange agic | © NONE © IOHNDENVER—LookingForSpace . e JOHNNIETAYLOR=Disco Lady ADUB =Minneapols
InLove (Capricorn) UA) . (RCA) (Columbia) o BAY CITY ROLLERS—Money Honey
* JOHNNIE TAYLOR-Discol ady « NONE * QUEEN—Bohemian Rhapsody o BELLAMY BROS.—Let Your Love Flow (Arista)
(Columbia)24-12 (Elektra)21-10 (W.B./Curb) ) L]
% COMMODORES—Sweet Love * PRIME MOVERS: i * MAXINE NIGHTINGALE - Right Back * RUFUS/CHAKAKHAN —Sweet Thing * FOUR SEASONS— December 1963
(Motown) 29-19 e Bk Lo KGW—Portland Where We Started From (U.A.) 30-21 . %%CR) gz‘nls% — (W.B./Curb) 155
=150 Lat 0lUmDiIa, -
K100 (KIQQ-FM)—LosAngeles CARPENTERS—Ther's A Kind O Hush (Al © CAROLEKING-0nly LovelsReal KRBE-FM—Houston (W.B./Curb)7-2 ecember * BEEGEES-Fanny (RSO) 13-10
o NONE g;m; e Vel (0DE) © OLIVIANEWTON-JOHN—Come On KEEL—Shreveport KOIL—Omaha
= 0 " - q
. WE./Curb) el vy © CARPENTERS—There'sA Kind Of Over (MCR) De SILVERCONVENTION=GetUp And o JOHN DENYER-LookingFor Space
* NONE Hush (A&M) ® O'JAYS—Livin' For The Weekend Boogie (Midland Int'l) (RCA)
PR OUTE * DONNY & MARIE OSMOND—Deep (Phila.nt'l) o LARRY GATLIN—Broken Lady o CARPENTERS—There's A Kind Of
* : Purple (Kolob) 27-15 +* QUEEN-Bohemian Rhapsody (Monument) ] Hush (A&M)
KlIS-Los Angeles LN R Frie’ i AN 1  BELLAMY BROS.~Let Your Love Flow g;‘g;a;&%‘)o s * :‘A"BF(‘:’)S{Z??W KHAN-SweetThing  NAZARETH-Love Hurts (A&M)21-6
@ AEROSMITH—Dream On (Columbia) Love (Capricom) (W.B./Curb)16-8 s ~Today | Started

% BELLAMY BROS.—LetYour Love Flow

o gﬂ"l!;E)I)ERS—HitThe Road Jack ELECTRIC LIGHT ORCHESTRA-Strange Magic KISN—Portiand KLIF=Dallas (Mr_Jordan) (Big Tree) 19-14 KIOA(WI.)B./am'b) zn
THIAg) wa) o BOBDYLAN-Mozambique o =Des Moines
 CAPTAIN & TENNILLE— Lonely Night (Columbia) - © LARRY SANTOS - We Can't Hide It

(A&M)7-1

" % BAYCITY ROLLERS—Money Honey

(Arista) 18-13
KFXM—=San Bernardino

® QUEEN—Bohemian Rhapsody
(Elektra)

© CARPENTERS~There's A Kind Of
Hush (A&M)

% RUFUS/CHAKA KHAN—Sweet Thing
(ABC) 14-6

% AEROSMITH—Dream On (Columbia)
15-9

KFRC—San Francisco

® SWEET-Action (Capitol)

© ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn)

% MAXINE NIGHTINGALE —Right Back
Where We Started From (U A.)23-16

* SYLVERS —Boogie Fever (Capitol) HB-
23

KYA—San Francisco

© QHI0 PLAYERS—Fopp (Mercury)

o STYX—Lorelei (A&M)

% FOURSEASONS—December 1963
(W.B./Curb)8-1

o HENRY GROSS—Shannon (Lifesong)

* JOHNNIETAYLOR-Disco Lady
(Columbia) 29-15

* SWEET-Action (Capitol) 25-16
KTLK-Denver

o BOB DYLAN-Mozambique
(Cotumbia)

© SLICK~Forever And Ever (Arista)

% MAXINE NIGHTINGALE —Right Back
Where We Started From (U.A)21-11

% HENRY GROSS—Shannon (Lifesong)
39-30

Anymore (Casablanca)

e FREDDY FENDER-You'li Lose A Good
Thing (ABC/DOT)

# CAROLEKING-0Only Love Is Real
(ODE)24-17

+* CHARLIE ROSS-Without Your Love
(Mr. Jordan) (Big Tree) 18-12

KNUS—Dallas

© DONNY & MARIE OSMOND—Deep
Purple (Kolob)

© AEROSMITH-Dream On (Columbia)

* FOURSEASONS—December 1963
(W.B./Curb) 13-5

Midwest Region

® TOP ADD ONS:

JOHNMIE TAYLOR-Disco Lady (Columbia)
ELVIN BISHOP—Fooled Aroun And Fell I Love
(Capricorn)

JOHN DENVER-Looking For Space (RCA}

* PRIME MOVERS:

BELLAMY BROTHERS-Let Your Love Flow
(W.B./Curb)
FOUR SEASONS—December 1963 (Oh, What A

® SWEET-Action (Capitol)
o DONNY & MARIE OSMOND—Deep
Purple (Kolob)

* WAYLON & WILLIE-Good Hearted
Woman (RCA) 26-19

% CARPENTERS —There's A Kind Of
Hush (A&M)25-21 .

KKLS—Rapid City,S.D.

o FLEETWOOD MAC-Rhiannon
(Reprise)

o HENRY GROSS—Shannon (Lifesong)

+ BELLAMY BROS.—L et Your Love Flow
(W.B./Curb) 22-12

KAFY—Bakersfield # COMMODORES —Sweet Love  DR.HOOK—Only Sixteen (Capitol) 16-9 Night) (W.B./Curb) * FOURSEASONS—December 1963
® ELVINBISHOP—Fooled Around & Fell (Motown) 32-26 KKAM—Pueblo, Colo. KFIZ-Ft. Worth JOHNNIE TAYLOR-Disco Lady (Columbia) (W.B./Curb)5-1
InLove Capricarny o * KLIV=Sanjose o JOHNNIE TAYLOR=Disco Lady o BELLAMY BROS.—Let Your Love Flow KQWB—Fargo, N.D.

o COMMODORES—Sweet Love
(Motown)

+ BELLAMYBROS.—Let Your Love Flow
(W.B./Curb)11-6

¥ RUFUS/CHAKA KHAN—Sweet Thing
(ABC)12-7

KCBQ—San Diego

® SYLVERS-Boogie Fever (Capitol)

o FLEETWOOD MAC—Rhiannon
(Reprise)

* PETER FRAMPTON—Show Me The
Way (A&M) 13-6

% CARPENTERS-There'sA Kind Of
Hush (A&M)19-15

KJOY—Stockton, Calif.

© RUFUS/CHAKAKHAN-Sweet Thing
(ABC)

o CARPENTERS—There'sA Kind Of
Hush (A&M)

* SWEET—Action (Capitol) 28-21

+* FOURSEASONS—December 1963
" (W:B./Curb)13-8

o CARPENTERS—There's A Kind Of
Hush (A&M)

© HAROLD MELVIN-Teli The World How
| Feel About You Baby (Phila. fnt'l.)

+ JOHNNIE TAYLOR-Disco Lady
(Columbia)24-7

 ELECTRIC LIGHT ORCHESTRA—
Strange Magic (U.A.) 28-14

(Columbia)

® ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn)

¥ HENRY GROSS—Shannon (Lifesong)
30-21

% TONY ORLANDO & DAWN —Cupid
(Elektra)24-17

KCPX—Salt Lake City

© JOHNNIETAYLOR-Disco Lady
(Columbia)

o HENRY GROSS—Shannon (Lifesong)

+ CARPENTERS—There’s A Kind Of
Hush (A&M) 27-19

% TONY ORLANDO & DAWN—Cupid
(Elektra) 19-14

(W.B./Curb)

o COMMODORES—Sweet Love
(Motown)

% JOHNNIETAYLOR-Disco Lady
(Columbia) 24-10

* Agl%OSMITH-Dream On (Columbia)
15-

KONO—San Antonio

© RANDY EDELMAN—Concrete & Clay
(20th Century)

o CLIFF RICHARDS—Miss You Nights
(Rocket)

J PAULDELICATO-Cara Mia (Artists of
America) 28-22

* III;\TIAZUECOI.E-lnseparabIe (Capitol) -

BREAKOUTS:

JOHNMIE TAYLOR-Disco Lady (Columbia)
ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn}

JOHM DENVER-Looking For Space (RCA)

WLS—Chicago

® QUEEN-Bohemian Rhapsody
(Elektra)

[ ]
% FOGHAT-Slow Ride (Bearsville) 24-
14

+* DR.HOOK-Only Sixteen (Capitol) 14-
10

o STYX—Lorelei (A&M)
_ ® HEAD EAST—Love Me Tonight (A&M)
* SWEET-Action (Capitol) 27-18
+ QUEEN-Bohemian Rhapsody
(Elektra)8-1
(Continued on page 24)
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Billbozrd’s in love with it! “Exceptionally strong

Cash Box is in Iwe with it! ... confidence and strength rarely
heard in rock °n ~oll”

Record World's in love with it!
“C..ar exceptional listening experience.”
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~ Billboard Sing|

® Continued from page 22
KXOK—St. Louis

® JOHN DENVER—LookingFor Space
(RCA)

© RUFUS/CHAKA KHAN-Sweet Thing
(ABC)

* gskgSMlTH—Dream On (Columbia)

% JOHNNIE TAYLOR~Disco Lady
(Columbia) 14-8

KSLQ-FM-St. Louis

® SYLVERS—Boogie Fever (Capitol)

© ELVINBISHOP-Fooled Around & Fell
In Love (Capricorn)

* FOURSEASONS—December 1963
(W.B./Curb) 16-11

* JOHNNIE TAYLOR—-Disco Lady
(Columbia) 6-2

WHB—Kansas City

© JOHNNIETAYLOR-Disco Lady
(Columbia) .

o BAY CITY ROLLERS—Money Hone
(Arista)

% FOURSEASONS ~December 1963
(W.B./Curb)3-1

% RUFUS/CHAKA KHAN—Sweet Thing
(ABC)11.9

KEWI—Topeka

® JOHN DENVER—-Locking For Space
(RCA)

® LARRY SANTOS—-We Can't Hide It
Anymore (Casablanca)

% DONNY & MARIE OSMOND~Deep
Purple (Kolob) 36-21

* JOHNNIETAYLOR~Disco Lady
(Columbia) 40-25

North Central Region
f ® TOP ADD ONS:

KISS—Shout It Out Loud (Casablanca)
DR. HOOK—Only Sixteen (Capitol)
JIGSAW—Love Fire (Chelsea)

| « PRIME MOVERS:

JOHNMIE TAYLOR-Disco Lady (Columbia)
DARYL HALL & JOHN OATES—Sara Smile (RCA)
FOUR SEASONS—December 1963 (Ofr, What A
Night) (W.B./Curb)

BREAKOUTS:

H KISS—Shout H Out Loud (Casablanca)
DR HOOK—Only Sixteen (Capitol)
JIGSAW—Love Fire (Chelsea}

CKLW—Detroit

© DR.HOOK—Only Sixteen (Capitol)

® KISS—Shout It Out Loud
(Casablanca)

s DARYLHALL & JOHN OATES~Sara
Smile (RCA) 25-11

* BLACKBYRDS—Happy Music
(Fantasy) HB-17

WGRD—Grand Rapids

o NONE
®
 DAVID BOWIE—Golden Years (RCA)
20-17
* PETERFRAMPTON~-Show Me The
Way (A&M) 23-21
1-96 (WZZM-FM)—GrandRapids
© BAD COMPANY —Young Blood (Swan
Song)
® KISS—Shout It Out Loud
(Casablanca)
* DR.HOOK-Only Sixteen (Capitol) 27-

19
% RUFUS/CHAKA KHAN—Sweet Thing
(ABC)10-3
WTAC—Flint, Mich.
® JIGSAW-Love Fire (Chelsea)
® PETERFRAMPTON-Show Me The
Way (A&M)
 JOHNNIE TAYLOR-Disco Lady
(Columbia) 26-13
% FOURSEASONS—December 1963
(W.B./Curb)8-2
WiXY—Cleveland

© GAYLORD & HOLIDAY—Eh Cumpari
(Prodigal)

® JIGSAW—Love Fire (Chelsea)

* PETERFRAMPTON—Show Me The
Way (A&M) 30-20

% JOHNNIETAYLOR-Disco Lady
(Columbia) 37-28

WGCL—Cleveland ~

o DAVID RUFFIN—Heavy Love
(Motown)

© MICHEL POLNAREFF~If You Only
Believe (Atlantic)

* MAXINE NIGHTINGALE-Right Back
Where We Started From (U.A.) 22-16

% ELECTRICLIGHTORCHESTRA—
Strange Magic (U.A.) 25-20

13-Q (WKTQ)—Pittsburgh

WIBG—Philadelphia

es Radio Action

Based on station playlists through Thursday (3/18/76)

'WBZ-FM—Boston

WBBQ—Augusta

Playlist Top AddOns @
Playlist Pime Movers *

WHBQ—Memphis

© CAPTAIN & TENNILLE-Lonely Night
(A&M)

© MAKXINE NIGHTINGALE —Right Back
Where We Started From (U.A.)

% FOURSEASONS—December 1963
(W.B./Curb) 10-2

* ABBA~|Do, Do, 1Do,iDo,| Do

© TRAMMPS—That's Where The Happy
People Go (Buddah)

© RHYTHMHERITAGE ~Theme From
"Baretta" (ABC)

* MARILYN & BILLY —Hope We Get To
Live In Time (ABC) 26-21

% ELVIN BISHOP-Fooled Around & Fell

(Atlantic) 19-13 In Love (Capricorn) HB-28
WKBW—Buffalo WPGC—Washington
o ELVINBISHOP—Fooled Around & Felt o SWEET—Action (Capitol)
In Love (Capricorn) © DR.HOOK~Only Sixteen (Capitol)

® DR.HOOK—OnlySixteen (Capitol)
% QUEEN-Bohemian Rhapsody
(Elektra)22-9
% MIRACLES—Love Machine (Part 1)
(Motown) 19-8
WSAI-Cincinnati

o HENRY GROSS~Shannon (Lifesong)
© COMMODORES~Sweet Love
(Motown)
* CARPENTERS~There's A Kind Of
Hush (A&M) 30-23
* II\EIEOSMITM—Dream 0 (Columbia)
WCOL~-Columbus

® CW.McCALL-ThereWon't Be No
Country Music (Polydor)

® KISS~Shout It Qut Loud
(Casablanca)

* JOHNNIE TAYLOR-Disco Lady
(Columbia)27-14

s DARYLHALL & JOHN OATES~Sara
Smile (RCA) 15-6

WAKY —Louisville

©® FOURSEASONS—-December 1963
(W.B.7Curb)

o DOROTHY MOORE —Misty Blue
(Malaco) >

% PEGGY JOE—Barbi Doll (American
Sound) 17-10

* CHARLIE ROSS~Without Your Love
(Mr.Jordan) (Big Tree) 25-19

WBGN—Bowling Green, Ky.

® OLIVIANEWTON-JOHN—-ComeOn
Over(MCA)
© PETER FRAMPTON—Show Me The
Way (A&M)
* DR HOOK—Only Sixteen (Capitof) 12-7
* zEZROSMITH—Dream On (Columbia)
WIET—Erie, Pa.

® JIGSAW~Love Fire (Chelsea)

® LARRY SANTOS—We Can't Hide it
Anymore (Casablanca)

% DARYLHALL & JOHN OATES~Sara
Smile (RCA)25-14

* JOHNNIE TAYLOR-Disco Lady
(Columbia) 11-5

WRIE ~Erie, Pa.

© NATALIE COLE-Inseparable (Capitol)

o FREDDY FENDER-You'll Lose A Good
Thing (ABC/Dot)

* TONY ORLANDO & DAWN-Cupid
(Elektra) 28-17

¥ MAXINE NIGHTINGALE~Right Back
Where We Started From (U.A.) 14-9

WCUE—Akron

© JOHN DENVER~Looking For Space
(RCA)

o ELECTRIC LIGHT ORCHESTRA~
Strange Magic (UA) .

# JOHNNIE TAYLOR~-Disco Lady
(Columbia)35-17

* BAY CITY ROLLERS ~Money Honey

(Arista) 14-8

Mid-Atlantic Region

l o TOP ADD ONS:

BARRY MANILOW-Trying To Get The Feeling
(Avista)

JOHNNIE TAYLOR—Disco Lady (Columbia)
SWEET—Action (Capitol}

* PRIME MOVERS:

QUEEN-Bohemian Rhapsody (Elektra)
MAXINE NIGHTINGALE —Right Back Where We
Started From (UA.)

JOHMNMIE TAYLOR-Disco Lady (Columbia)

BREAKOUTS:

BARRY MANILOW-Trying To Get The Feeling
(Arista) g
SWEET-Action (Capitol}

DR. HOOK—Only Sixteen (Capstol}

WFIL—Philadelphia
© JOHNNIE TAYLOR-Disco Lady
(Columbia)
o BARRY MANILOW—Trying To Get The
Feeling (Arista)
* DR.HOOK~Only Sixteen (Capitol)
HB-20

* SWEET—Action (Capitol) 22-16

* QUEEN-Bohemian Rhapsody
(Elektra)21-10
% JOHNNIE TAYLOR-DiscoLady
(Columbia) 15-6 -
WCAO—Baltimore

© BLACKBYRDS—Happy Music
(Fantasy) -

© BAD COMPANY —Young Blood (Swan
Song)

% QUEEN-Bohemian Rhapsody
(Elektra)HB-17

* MAXINE NIGHTINGALE —Right Back
Where We Started From (U.A.) 15-8

WGH—Newport News, Va.

® 0'JAYS—Livin' For The Weekend
(Phila.Int'l)

* FLEETWOOD MAC—Rhiannon
(Reprise)

% MIRACLES—Love Machine (Part 1)
(Motown) 11-5 |

% CAPTAIN & TENNILLE—-Lonely Night
(A&M)6-2

WYRE—Annapolis, Md.

® SWEET—Action (Capitol)

o STARLAND VOCAL BAND—Afternoon
Delight (Windsong)

* MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 22-14

% FREDDY FENDER-You'll Lose A Good
Thing (ABC/Dot) 26-19

WLEE-Richmond, Va.

o FREDDY FENDER~-You'll Lose AGood
Thing (ABC/Dot)

© BARRY MANILOW-—Trying To Get The
Feeling (Arista)

* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)9-5

* BEE GEES—Fanny (RS0) 10-6

Northeast Region

® TOP ADD ONS:

JOHNMIE TAYLOR—Disco Lady (Columbia)
ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn)

O'JAYS—Livin' For The Weekend (Phila. Int'l)

* PRIME MOVERS:

MAXINE NIGHTIMGALE —Right Back Where We
Started From (UA)

PETER FRAMPTON—Show Me The Way (A&M)
ABBA-I Do, | Do, | Do, | Do, | Do (Atlantic)

BREAKOUTS:

O'JAYS—Livin' For The Weekend (Phila. Int'l)
ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn) ¢
ELECTRIC LIGHT ORCHESTRA—Strange Magic
UA)

WABC—New York City

® JOHNNIE TAYLOR-Disco Lady
(Columbia)

o DAVID BOWIE—Golden Years (RCA)

% RUFUS/CHAKA KHAN—Sweet Thing
(ABC) 15-6

* FOURSEASONS —December 1963
(W.B./Curb)5-1

WPIX-FM~New York City

® 0'JAYS—Livin' For The Weekend
(Phila. Int'L.)
De MIGHTY CLOUDS OF JOY—Mighty
_High (ABC)
D% SILVERCONVENTION—Get Up And
Boogie (Midland Int'1.) 26-12
% SALSOULORCHESTRA-Tangerine
(Salsoul) 10-5
WBBF—Rochester, N.Y.

© BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)

© DEBLANC~0h No Not My Baby
(Arista)

* PETERFRAMPTON—Show Me The
Way (A&M) 30-23

% QUEEN-Bohemian Rhapsody
(Elektra)17-11

WRKO-Boston

© JOHNNIETAYLOR-Disco Lady
(Columbia)

o ELVIN BISHOP-Fooled Around & Fell
In Love (Capricorn)

* PETERFRAMPTON-Show Me The
Way (A&M) 28-16

* MAXINE NIGHTINGALE~Right Back
Where We Started From (U.A,) 20-9

© JOHNNIE TAYLOR-Disco Irady
(Columbia)

® ELECTRIC LIGHT ORCHESTRA—
Strange Magic (UA))

% PETER FRAMPTON—Show Me The
Way (A&M) 26-16

% HENRY GROSS—Shannon (Lifesong)
19-11

WVBF-FM—Framingham, Mass.

o NONE

[

* NONE

*
WPRO—Providence

© ELVINBISHOP—Fooled Around & Felt
In Love (Capricorn)

o O'JAYS—Livin' For The Weekend
(Phila. 1nt'l.)

% ABBA~I Do, 1 Do, | Do, Do, | Do
(Atlantic) 30-21

% MAXINE NIGHTINGALE ~Right Back
Where We Started From (U.A.) 27-19

WORC—Worcester, Mass.

® ELECTRICLIGHT ORCHESTRA—
Strange Magic (UA.)

© ALWILSON—{'ve Got A Feeling
(Playboy)

* BELLAMY BROS.~Let Your Love Flow
(W.B./Curb)19-11

“ MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 20-12

WDRC—Hartford

® MELISSA MANCHESTER-Just You &1
(Arista)

o BELLAMY BROS.~Let Your Love Flow
(W.B./Curb)

* FOURSEASONS—December 1963
(W.B./Curb) 15-5

% ABBA~IDo,1Do,1Do,1Do,! Do
(Atlantic) 23-15

WTRY—Albany

o JOHN DENVER-Looking For Space
(RCA) '

© LARRY SANTOS—We Can'tHide It
Anymore (Casablanca)

* CARPENIERS—There's AKind Of
Hush (A&M) 29-22

 BELLAMY BROS.—Let Your Love Flow
(W.8./Curb) 30-23

WPTR—Albany

® O'JAYS—Livin' For The Weekend
(Phila.Int'l.)

o BARRY MANILOW~—Trying To Get The
Feeling (Arista)

* BAY CITY ROLLERS—Money Honey
(Arista) 21-17

v MAXINE NIGHTINGALE —Right Back
Where We Started From (U.A.) HB-23

Southeast Region

® TOP ADD ONS:

SYLVERS—Boogie Fever (Capitol)
O'JAYS—Livin’ For The Weekend (Phila. Int'l)
BARRY MANILOW—Trying To Get The Feeling
(Arista)

* PRIME MOVERS:

MAXINE NIGHTINGALE—Right Back Where We
Started From (UA.)
JOHNMIE YAYLOR-Disco Lady (C

o BAD COMPANY-Young Blood (Swan
Song)

© BARRY MANILOW—Trying To Get The
Feeling (Arista)

* BELLAMY BROS.~Let Your Love Flow
(W.B./Curb)15-9

* CHARLIE ROSS-Without Your Love
(Mr. Jordan) (Big Tree) 19-16
WSGN—Birmingham, Ala.

® ('JAYS—Livin' For The Weekend

. ® SYLVERS—-Boogie Fever (Capitol)

o STAMPEDERS—Hit The Road Jack
(Quality)

% JOHNNIE TAYLOR—-Disco Lady
(Columbia) 15-5

“ BELLAMY BROS.~Let Your Love Flow
(W.B./Curb)20-12

WMPS—Memphis

(Phila. Int'l.)

© BAD COMPANY-Young Blood (Swan
Song)

* STARBUCK~Moonlight Feels Right
(Private Stock) 19-9

% BELLAMY BROS.—Let Your Love Flow
(W.B./Curb) 14-6

WHHY—Montgomery, Ala.

o STARBUCK—Moonlight Feels Right
(Private Stock)

© MAC DAVIS—Farewell Lovers
(Columbia)
* IIGGA'I;BAUECOLE—InseparabIe (Capitol)
* ELVIN BISHOP~Fooled Around & Fell
In Love (Capricorn) 18-10
WTO0B—Winston-Salem, N.C.

o SYLVERS —-Boogie Fever{Capitol)
o PETER FRAMPTON-Show Me The
Way (A&M) .
* (I;GRSYWRIGHT—Dreamweaver(W.B.)
* JOHNNIETAYLOR-Disco Lady
(Columbia) 26-21
WSGA—-Savannah, Ga.

® O'JAYS~Livin' For The Weekend
(Phila.Int'l.)

o COMMODORES—Sweet Love
(Motown)

% ELVIN BISHOP—Fooled Around & Fell
in Love (Capricorn) 17-7

* JOHNNIE TAYLOR-Disco L ady
(Columbia) 20-10

WTMA—Charleston, S.C.

o NONE
[ ]
% QUEEN-Bohemian Rhapsody
(Elektra)22-11
% MAXINE NIGHTINGALE - Right Back
WhereWe Started From (UA.) 24-17
WKIX—Raleigh, N.C.

o BAD COMPANY-Young Blood (Swan
Song)

© BARRY MANILOW—Trying To Get The
Feeling (Arista)

% CHARLIE ROSS—Without Your Love
(Mr. Jordan) (Big Tree) 25-12

* MAXINE NIGHTINGALE—Right Back

.Where We Started From (U A.) 20-9
WORD-Spartanburg, S.C.

o BARRY MANILOW—Trying To Get The
Feeling (Arista)

® EARTH, WIND & FIRE—You Can't Hide
Love (Columbia)

* DOROTHY MOORE—Misty Blue
(Malaco)HB-11

# MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)20-13

WAYS~Charlotte, N.C.

ELVIN BISHOP—Fooled Around And Fell In
Love (Capricorn)

BREAKOUTS:

SYLVERS—Boogie Fever (Capito!)

BARRY MANILOW—Trying To Get The Feeling
(Arista)

0'JAYS—Livin' For The Weekend (Phila. Intl)

WOXI-Atlanta

o SWEET-Action (Capitol)
® SYLVERS—Boogie Fever (Capitot)
* FOURSEASONS-December 1963
(W.B./Curb)11-2
“ JOHNNIE TRYLOR-Disco Lady
(Columbia) 20-13
WFOM—Atlanta

o STYX—Lorelei (A&M)
© BARRY MANILOW-Trying To Get The
Feeling (Arista)
+ ELVIN BISHOP~Fooled Around & Fell
In Love (Capricorn) 26-19
* SWEET-Action (Capitol) 20-15
1-93 (WZGC-FM)—Atlanta

® ABBA—1Do, ! Do,!Do,iDo, | Do
(Atfantic)

o PETER FRAMPTON~-Show Me The
Way (A&M)

# MAXINE NIGHTINGALE~Right Back
Where We Started From (U.A.) 27-13

* ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 22-12

© QUEEN-Bohemian Rhapsody
(Elektra)
© BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)
* ?YLVERS-Boogie Fever (Capitol) 23-
1

% MAXINE NIGHTINGALE—Right Back

Where We Started From (U.A.) 15-7
WNOX —Knoxville

© DONNY & MARIE OSMOND—Deep
Purple (Kolob)

o WAYLON & WILLIE-Good Hearted
Woman (RCA)

+ BEEGEES~Fanny (RS0) 16-3

* 2R.HO0K—0nly3ixteen (Capitol) 12-

WGOW—Chattanooga, Tenn.
© WAYLON & WILLIE-Good Hearted
Woman (RCA)
© ROXYMUSIC—Love IsThe Drug
(Atco)
* ELVINBISHOP-Fooled Around & Fell
in Love (Capricorn) 23-4
% MAXINE NIGHTINGALE —Right Back
Where We Started From (U.A.)12-3
KAAY-Little Rock

® KIKIDEE—Once A Fool (Rocket)

© ANNPEEBLES—-Dr.Love Power (High)

% EAGLES—Take It To The Limit
(Asylum) 14-7

% CAPTAIN &TENNILLE—Lonely Night
(A&M) 10-6

® SYLVERS—Boogie Fever (Capitol)

® K.C.&THE SUNSHINE BAND~Queen
0f Clubs (TK)

# MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 23-11

% CAROLE KING~Only Love IsReal
(ODE) 18-12

WMAK—Nashville

® JOHNNIE TAYLOR~Disco Lady
(Columbia)

® 0'JAYS—Livin' ForThe Weekend
(Phila. Int'l.)

* BELLAMY BROS.—Let Your Love Flow
(W.B./Curb) 19-12

* BAY CITY ROLLERS—Money Honey
(Arista) 11-6

WLAC—Nashville

o BELLAMYBROS.—LetYour Love Flow
(W.B./Curb)

e 0’JAYS—Livin' For The Weekend
(Phila. Int'l.)

* MIRACLES—Love Machine (Part 1)
(Motown) 18-11

¥ JOHNNIE TAYLOR-Disco Lady
(Columbia)HB-22

WLCY —St. Petersburg, Fla.

© PETER FRAMPTON—Show Me The
Way (A&M)

® CARPENTERS—There's A Kind Of
Hush (A&M)

* SYLVERS—Boogie Fever (Capitol) 26-
16
% BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)24-18
WOAM—Miami

o SYLVERS—Boogie Fever (Capitol)

© BELLAMY BROS.~Let Your Love Flow
(W.B./Curb)

* CAPTAIN &TENNILLE-Lon'er Night
(A&M)9-4

* JOHNNIE TAYLOR-Disco Lady
(Columbia) 5-1

Y-100 (WHYI-FM)—Miami/ Ft. Lauderdale

® RUFUS/CHAKA KHAN—Sweet Thing
(ABC)

% JOHNNIE TAYLOR~Disco Lady
(Columbia) 13-1

* FOUR SEASONS —December 1963
(W.B./Curb)23-13

WQPD—Lakeland, Fla.

© GRAND FUNKRRILROAD-Sally
(Grand Funk)

© BARRY MANILOW~Trying To Get The
Feeling (Arista)

* BELLAMY BROS.-Let Your Love Flow
(W.B./Curb) 33-17

* CARPENTERS—There's AKind Of
Hush (A&M)25-10

WMF)—Daytona Beach, Fla.

o ELVINBISHOP-Fooled Around &Fell
In Love (Capricorn)

© JIM STAFFORD-Jasper (MGM)

* CARPENTERS-There'sa Kind Of
Hush (A&M)27-19

* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)13-7
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And the winners are: RECORD OF THE YEAR—Love Will Keep Us Together; ALBUM OF THE YEAR—

Still Crazy After All These Years; BEST R&B SONG—Where Is The Love; BEST COUNTRY SONG—

Hey Won’t You Play Another Somebody Done Somebody Wrong Song; BEST ORIGINAL PICTURE
SCORE ALBUM—Jaws; BEST CAST SHOW ALBUM—The Wiz; Plus 14 more!

The BMI writers responsible for this music are:

Chet Atkins Howard Greenfield Muddy Waters
Larry Butler Billie Holiday Carl Orff (GEMA)
Harry Casey Kris Kristofferson Eddie Palmieri
Ray Charles Van McCoy Gary Paxton
Willie Clark Arif Mardin Oscar Peterson
Earth, Wind and Fire Willie Mitchell Richard Pryor
Richard Finch Chips Moman Neil Sedaka

BMI

BROADCAST MUSIC INCORPORATED
The world’s largest performing rights organization.

Paul Simon
Charlie Smalls
Billy Swan
Hank Williams
John Williams
Betty Wright
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts
Top Add Ons-National

GENESIS—Trick Of The Tail (Atco)

FLORA PURIM—Open Your Eyes You Can Fly (Milestone)
JEAN-LUC PONTY—Aurora (Nemperor)

PABLO CRUISE-Lifefine (A&M)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Reguests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS:
SUTHERLAND BROS. & QUIVER-Reach For
The Sy (Columbia)
FLORA PURIM—Open Your Eyes You Csn Fly
(Milestone)
GENESIS—Trick Of The Taif (Atco)
WILLIE NELSON—Sound In Your Mind (Colum-
bia)

X TOP REQUEST/AIRPLAY:

PETER FRAMPTON-—Frampton Comes Alive
(ASM)

KINGFISH—(Round)

LAURA NYRO--Smile (Columbia)

DAVID BOWAE—Station To Station (RCA)

BREAKOUTS:

SUTHERLAND BROS. & QUIVER—Reach For
The Shy (Columbia)

FLORA PURIM—Open Your Eyes You Can Fly
(Milestone)

GERESIS—Trick Of The Tail (Atco)

B0Z SCAGGES-Silk Degrees (Columbia)

KLOS-FM—Los Anges
o WETWILLIE—The Wetter The Better
(Capricorn)
o SUTHERLAND BROTHERS & QUIVER—
Reach For The Sky (Columbiz)
o KINGFISH~(Round)
© CATEBROTHERS—(Elektra)
o HALL & OATES-(RCA)
[ ]
% EAGLES—Their Greatest Hits 1971-1975
{(Asylum)
% PETER FRAMPTON—Frampton Comes Alive
(ASM)
* BOB DYLAN--Desire (Columbia)
+ FLEETWOOD MAC—(Warner Bros.)
KOME-FM—San Jose

® GENESIS—Trick Of The Tail (Atco)

o CHARLES EARLAND - Odyssey (Mercury)

© WASHBONEASH-Locked In (Atco)

o STEVE GIBBONS BANO—(MCA)

o SANTANA- L otis (CBS) ~

[ ]

* PETER FRAMPTON-~ Frampton Comes Alive
(ASM)

+ BOB DYLAN- Desire (Columbia)

* KINGFISH-(Round)

* LYNYRD SKYNYRD-Gime Me Back My
Bullets (MCA)
KDKB-FM —-Phoenix

o HOYT AXTON-—Fearless (A&M)

o WILLIE NELSON—Sound In Your Mind
(Columbia)

® GENESIS—Trick Of The Tail (Atfantic)

o HEART-Dreamboat Annie (Mushroom)

o AUTUMN PEOPLE—(Sound Tech Records)

o FLORAPURIM—Open Your Eyes You Can Fly
(Milestone)

# PETER FRAMPTON—Frampton Comes Alive
(A&M)

* LAURANYRO-Smile (Columbia)

# BAD COMPANY—Run With The Pack (Swan
Song)

# DAVID BOWIE—Station To Station (RCA)

KRPL-FM—San Diege

KZEL-FM—Eugene

Billboard SPECIAL SURVEY for Week Ending 3/20/76

Top Requests/Airplay-National

PETER FRAMPTON—Frampton Comes Alive (A&M)

KINGFISH-(Round)
DAVID BOWIE-Station To Station (RCA)
GENESIS—Trick Of The Tail (Atco)

KY102-FM —Kansas City

WXRT-FM—Chicago

National Breakouts

GENESIS—Trick Of The Tail (Atco)

WISHBONE ASH—Locked In (Atco)

FLORA PURIM—Open Your Eyes You Can Fly (Milestone)
PABLO CRUISE-Lifeline (A&M)

WHFS-FM —Washington

WLIR-FM—New York

® JAMES TALLEY-Tryin’ Like The Devil
(Capitol)

© WILLIE NELSON-Sound In Your Mind
(Columbia)

PABLO CRUISE- Lifeline (A&M)

o LEE OSKAR~Lee Oskar (United Artists)
SWEET~A Night At The Opera (Elektra)
© MURRAY HEAD—Say It Ain't So (A&M)
% BOZSCAGGS-Silk Degrees (Columbia)

+ PETER FRAMPTON-Frampton ComesAlive
(A&M)

« TED NUGENT—Ted Nugent (Epic)

% ELVINBISHOP-Struttin’ My Stuff
(Capricorn)

KBPI-FM—Denver

o JESSICOLIN YOUNG-On The Road (Warner
Bros.)

ROBIN TROWER—Trower Live (Chrysalis)
PABLO CRUISE~Lifeline (A&M)

FLORA PURIN—-Open Your Eyes You Can Fly
(Milestone)

© MICHAEL FRANKS—The Art Of Tea (Warner
Bros.)

o BO0ZSCAGGS—Silk Degrees (Columbia)
# KINGFISH-(Round)

% PETER FRAMPTON-Frampton Comes Alive
(A&M)

* LAURANYRO—Smile (Columbia)
+ FLEETWOOD MAC—(Warner Bros.) '

Southwest Region

® TOP ADD ONS:

WET WALLIE-The Wetter The Better (Capsi-
corn)

GENESIS—Trick Of The Tail (Atco)

SLICK BAND—(Capitol)

ROBIN TROWER-Trowes Live (Chrysalis)

*TOP REQUEST/AIRPLAY:

PETER FRAMPTON—Frampton Comes Alive
(ALM)

BOB DYLAM-Desire (Columbia)

JOHNNY WINTER-Capture Live (Blue Sky)
PAVLOY'S DOG—At The Sound Of The Bell (Co-
lumbia)

BREAKOQUTS:

WET WALLIE-The Wetter The Better (Capri-
corm)

GERESIS—Trick Of The Tail (Atco)

ELVIN BISHOP-Struttin’ My Stuff (Capricorn)
SLICK BAND—(Capitol)

KSHE-FM —St. Lowis

o ROYHARPER—When An Old Cricketer
Leaves The Crease (Chrysalis)

© SUTHERLAND BROTHERS & QUIVER~
Reach For The Sky (Columbia)

© GENESIS~Trick Of The Tail (Atco)

o BOZSCAGGS-Silk Degrees (Columbia)

o MARIA MULDAUR-Sweet Harmony
(Reprise)

[

# BOB DYLAN-Desire (Columbia)

# QUEEN-—ANight At The Opera (Elektra)

# PETER FRAMPTON —Frampton Comes Alive
(A&M)

* DAVID BOWIE—Station To Station (RCA)

o SLICK BAND—(Capitol)
o SLADE—Nobody's Fool (Warner Bros.)
ROBIN TROWER -~ Trower Live (Chrysalis)

WETWILLIE-The Wetter The Better
(Capricorn)

o THIN LIZZY—jaitbreak (Mercury)
© SANTANA-Lotus (CBS Import)

# PAVLOV’S DOG~At The Sound Of The Bell
(Columbia)

* JERRY GARCIA—Reflections (Round)
# HEART-Dreamboat Annie (Mushroom)

* JOHNNY WINTER~ Captured Live (Blue
Sky)

KLOL-FM—Houston

o AL DI MEOLA—Land Of The Midnight Sun
(Columbia)

® LEEOSKAR-(United Artists)
® GENESIS-Trick Of The Tail (Atco)

© WET WILLIE-The Wetter The Better
(Capricorn)

© BROTHERS JOHNSON-Looking Out For
#1(AM)

o JOHN BLAIR—(Columbia)

% PETER FRAMPTON-Frampton Comes Alive
(ALM)

* GENESIS—Trick Of The Tail (Atlantic)
* JANIS AN - Aftertones (Columbia)
% BOB DYLAN-Desire (Columbia)

© ELVIN BISHOP~Struttin’ My Stuff
(Capricorn)

JOHN MAYALL—Notice To Appear (ABC)
MICHAEL FRANKS=The Art Of Tea (WB)
STARCASTLE-(Epic)

* PETER FRAMPTON-Frampton Comes Alive
(ALM)

% QUEEN-ANight At The Opera (Elektra)
*
*

WRNO-FM —New Orleans

o WISHBONEASH-Locked In (Atco)
® GENESIS-Trick Of The Tail (Atco)

o SKYHOOKS—Ego Is Not A Dirty Word
(Mercury)

o PURE PRAIRIE LEAGUE- If The Shoe Fits
(RCA)

o JOHNNYWINTER-Captured Live (Blue
Sky)

% PETER FRAMPTON—Frampton Comes Alive
(A&M)

* BOB DYLAN-Desire (Columbia)
+ DAVID BOWIE-Station To Station (RCA)

# ELVIN BISHOP-Struttin' My Stuff
(Capricorn)

Midwest Region

® TOP ADD ONS:

FLORA PURIM—Open Your Eyes You Can Fly
(Milestone)

JEAN-LUC PONTY—Aurora (Atlantic)
GENESIS—Trick Of The Tail (Atco)
WISHBONE ASH—Locked In (Atco)

ATOP REQUEST/AIRPLAY:

PETER FRAMPTON-Frampton Comes Alive
(ASM)

DAVID BOWIE—Station To Station (RCA)
QUEEN-A Night At The Opera (Elehtra)
GENESIS—Trick Of The Tail (Atco}

BREAKOQUTS:

FLORA PURIM-Open Your Eyes You Can Fiy
{Milestone)

GERESIS—Trick Of The Tail (Atco)
WISHBONE ASH—Locked in (Atco)

MICHAEL FRANKS—Art Of Tea (W.8.)

WWW-FM —Detroit

ATTITUDES~(Darkhorse)}

BRIAN AUGER —Live Oblivion (RCA)
CHICK COREA—The Leprechaun (Polydor)
® GENESIS~Trick Of The Tail (Atco)

© BROTHERS JOHNSON—Looking Out For
#1(A&M)

o JEAN-LUC PONTY-Aurora (Atlantic)

% PETER FRAMPTON—Frampton Comes Alive
(AEM)

# BOB DYLAN-Desire (Columbia)

# PRETTY THINGS-Savage Eye (Swan Song)

+ DAVID BOWIE-Station To Station (RCA)
WMMS-FM —Cleveland

o KOOL & THE GANG—Love And
Understanding (De-Lite)

© ALBERTKING-Truck Load Of Lovin’
(Utopia)

o}, GEILS BAND—Where'd Our Love Go
(Atco)

% PETER FRAMPTON—Frampton Comes Alive
(A&M)

* DAVIO BOWIE~Station To Station (RCA)

* BAD COMPANY —Run With The Pack (Swan
Song)

* DR.FEELGOOD~—Malpractice (Columbia)

P3

© WISHBONEASH-Locked In (Atco)
© STEVE GIBBONS BAND-(MCA)
o HOYTAXTON-Fearless (ASM)

o FLORAPURIM-0pen Your Eyes You Can Fly
(Milestone)

© THIRD WORLD~(Island)

|
o JEAN-LUC PONTY-~Aurora (Atlanticy
# GENESIS-Trick Of The Tail (Atlantic)

% PETER FRAMPTON—Frampton Comes Alive
(ARM)

* TED NUGENT-(Epic)
* QUEEN—A Night At The Opera (Elektra)
WEBN-FM—Cincinnati

o JOHNKLEMMER—Touch (ABC)
© JOHN MAYALL~Notice ToAppear (ABC)

o FLORAPURIM—0pen Your Eyes You Can Fly
(Milestone)

© MICHAEL FRANKS-The Art Of Tea (WB)

o QUTLAWS-Waylon Jennings, Willie Nelson,
Jessi Colter, Tompall Glaser (RCA)

© STARCASTLE- (Epic)

% EAGLES—Their Greatest Hits 1971-1975
(Asylum)

* GARYWRIGHT—The Dream Weaver (WB)

# PETER FRAMPTON—Frampton Comes Alive
(AEM)

% QUEEN-A Night At The Opera (Eiektra)
WYDD-FM—Piishurgh

o ROBIN TROWER--Trower Live (Chrysalis)

o FLORA PURIM--Open Your Eyes You Can Fly
{(Milestone)

o WISHBONEASH-Locked In (Atco)

o BOZ SCAGGS-Sitk Degrees (Columbia)
® GENESIS-Trick Of The Tail (Atco)

® SNAFU-A!l Funked Up (Capitol)

+ ELVIN BISHOP-Struttin’ My Stuff
(Capricorn)

* MICHAEL FRANKS—Art OfTea (WB)

* LA EXPRESS-(Caribou) i

* ROXY MUSIC-Siren (Atlantic)
Southeast Region

® TOP ADD ONS:

NINGFISH—(Round)

MARIA MULDAUR--Sweet Harmony (Reprise)
WILLIE NELSON—Sound In Your Mind (Colum-
bia)

JEAR-LUC PONTY—Aurora (Nemperor)

X TOP REQUEST/AIRPLAY:
PETER FRAMPTON—Frampton Comes Alive

(ABM)
LYNYRD SKYNYRD—Give Me Back My Bullets

(MCA)
BAD COMPANY—Run With The Pack (Swan
Song)
JIMMY BUFFET—Havana Daydreamin’ (ABC)

BREAKOUTS:

KINGFISH—(Round)

MARIA MULDAUR—Sweet Harmony (Reprise)
WILLIE NELSOM-Sound ln Your Mind (Colum
bia)

JEARLUC PONTY—Aurora (Nemperor)

WSHE-FM—Ft Lawd:
o LEE OSKAR—(United Artists)
o PABLOCRUISE-Lifeline (A&M)
® KINGFISH—(Round)

% PETER FRAMPTON-Frampton Comes Alive
(AM)

w BAD COMPANY—Run With The Pack (Swan
Song)

w EAGLES—Their Greatest Hits 1971-1975
(Asylum)

* JIMMY BUFFET-Havana Daydreamin’
(ABC)

® KINGFISH-(Round)

MARIA MULDAUR—Sweet Harmony
(Reprise)

WILLIE NELSON~Sound In Your Mind
(Columbia)

JEAN-LUC PONTY ~Aurora (Nemperor)

DIRK HAMILTON ~You Can Sing On The
Left, Or Bark On The Right (ABC)

HOYT AXTON- Fearless (A&M)

% LYNYRD SKYNYRD-Give Me Back My
Bullets (MCA)

* BROTHERS JOHNSON-Looking Out For
#1(A&M)

% MICHAEL HURLEY, THE UNHOLY MODEL
ROUNDERS, JEFFREY FREDERICKS & THE
CLAMPTONS—Have Moicy (Rounder)

* AL DI MEOLA-Land Of The Midnight Sun
{Columbia)

WRAS-FM—Atlanta

® GENESIS-Trick Of The Tail (Atco)
o JEAN-LUC PONTY--Aurora (Nemperor)
o SANTANA-Lotus (CBS Import)

® JAMES TALLEY—Tryin' Like The Devil
(Capitol)

o POCO-Live (Epic)
o JUKKA PALONEN- Cross Section (Janus)

% PETER FRAMPTON—Frampton ComesAlive
(ALM)

+* BOB DYLAN -Desire (Columbia)

% ALDIMEOLA—Land Of The Midnight Sun
{Columbia)

* BEBOP DELUXE-Sunburst Finish
(Harvest)

WAIV-FM = Jacksonville

© ROYHARPER-When An Old Cricketer
Leaves The Crease (Chrysalis)

MARIA MULDAUR-Sweet Harmony
(Reprise)

RHYTHM HERITAGE - Disco-fied (ABC)
® BANGELIS—Heaven And Hetl (RCA)

© WILLIE NELSON-Sound In Your Mind
{Columbia)

PAVLOV'S DOG~At The Sound Of The Bell
(Columbia)

* DAVID BOWIE--Station To Station (RCA)

% LYNYRD SKYNYRD-Give Me Back My
Bullets (MCA)

% PETER FRAMPTON-Frampton Comes Alive
(ASM)

# GINO VANNELI—Stor mAt Sunup (A&M)

Northeast Region

® TOP ADD ONS:

GENESIS—Trick Of The Tait (Atco)

PABLO CRUISE-Lifefine (ALM)
STARCASTLE—(Epic)

FLORA PURIM—Open Your Eyes You Can Fly
(Milestone)

XTOP REQUEST/AIRPLAY:

KINGFISH-(Round)

GENESIS—Trick Of The Tail (Atco)
WISHBONE ASH—Locked In (Atco)

MARIA MULDAUR-Sweet Harmony (Reprise)

BREAKOUTS:

GENESIS—Trick Of The Tail (Atco)
PABLO CRUISE-Lifeline (ALM)

WISHBONE ASH—Locked In (Atco)
POUSSETTE-DART BAND—(Capitol)

WNEW-FM—New York

© POUSSETTE-DART BAND—(Capitol)

© FLDRAPURIN—Open Your Eyes You Can Fly
{Milestone)

o STRING DRIVEN THING—Keep Yer 'And On
it (20th Century)

o STEVE GIBBONS BAND—(MCA)
® PABLO CRUISE-Lifeline (AGM)
o HOYTAXTON—Fearless (A&M)

* PETER FRAMPTON—Frampton Comes Alive
(AGM)

* GENESIS—Trick Of The Tail (Atlantic)
* G000 RATS—Rat City In Blue {Rat City)
# BILL WYMAN-Stone Alone (Rolling Stone)

»

® THEGOOD RATS—Rat City And Blue (Rat

City)

RANDALL BRAMBLETT—-Light 0f The Night

(Polydor)

ROBIN TROWER~Live (Chrysalis)

WISHBONE ASH—Locked In (Atco)

SLICK BAND-(Capitol)

ALAN WHITE-Ramshackled (Atlantic

Import)

GENESIS-Trick Of The Tail (Atco) -

% MICHAEL FRANKS—The Art Of Tea
(Reprise)

* KINGFISH-(Round)

# PAUL SIMON-Still Crazy After All These
Years (Columbia)

»

WGRQ-FM—Buffalo

o NONE
.

NONE

* % % © o 0 o

*

WMMR-FM = Philadelphia

GEMESIS~Trick Of The Tail (Atco)

BILL WYMAN—Stone Alone (Rolling Stone)
STARCASTLE-(Epic)

POCO-Live (Epic)

WISHBONE ASH - Locked In (Atco)

BOZ SCAGES-Sitk Degrees (Columbia)
KINGFISH-(Round)

* JIMMY BUFFETT-Havana Daydreamin’
(ABC)

* GENESIS-Trick Of The Tail (Atfantic)
* THIRD WORLD - (Island)

* © 6 o & o o

WAAF-FM —-Worcester

o STEVE 61BBONS BAND—Any Road Up
(MCA)

PABLO CRUISE~Lifeline (A&M)
GENESIS—Trick Of The Tail (Atlantic)
POUSSETTE-DART BAND —(Capitol)

MARIA MULDAUR-Sweet Harmony
(Reprise)

© BO0ZSCAGGS-Silk Degrees (Columbia)
* ATLANTIS—Get On Board (Vertigo)

# STARCASTLE—(Epic)

* KINGFISH-(Round)

% PETER FRAMPTON—Frampton Comes Alive
(A&M) :

WPLR-FM—New Haven

® STUDAYE-Free Parking (Columbia)
LEE OSKAR—(United Artists)
GENESIS-Trick Of The Tail (Atco)
JEAN-LUC PONTY—Aurora (Nemperor)

RORY GALAGHAR-T he Story So Far
(Polydor)

STARCASTLE—(Epic)

MARIA MULDAUR-Sweet Harmony
(Reprise)

w BOZSCAGGS-Silk Degrees (Columbia)
* QUEEN~—A Night At The Opera (Elektra)

w CHRISDE BURGH—Spanish Train & Other
Stories (A&M)

* o

WBRU-FM—Providence

© FLORAPURIM~Open Your Eyes You Can Fly
(Milestone)

DIRK HAMILTON—You Can Sing On The Left
Or Bark On The Right (ABC)

© GREG KIHN-(Bezerkiey) -
o KINGFISH~(Round)

® PABLO CRUISE~Lifefine (A&M)
[ ]

*

NANETTE WORKMAN—(Big Tree)

MARIA MULDAUR-Sweet Harmony
(Reprise)

% FLORAPERIM-Open Your Eyes You Can Fly
(Milestone)

* BOZSCAGGS—Silk Degrees (Columbia)
% NANETTE WORKMAN—(Big Tree)

© Copyright 1976, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Don Kirshner
Presents a new star:

Lisa Hartman.

He believes in her. ™

Produced by Jeff Barry
—he believes,too.

Lisa Hartman.
Another success
story on
Kirshner Records
and Tapes.

Management:
Allan Carr/ Dennis Pregnoleto.

zg_Distributed by CBS Records.
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Radio-TV Programming

Vox Jox

® Continued from page 20

“Now, to the real purpose of this
communication. After 10 years
building KQWB into one of the bet-
ter medium market stations in the
country, we have purchased, subject
to FCC approval, WEBC in Duluth.
WEBC enjoys a fine reputation and
we are looking forward to making it
one of the real powerhouses in Mid-
west rock radio. With 5,000 watts at
560 on the dial in a metro market of
267,000, it surprises me that WEBC
has not assumed its rightful position.

“We intend to accomplish that
and are looking forward to estab-
lishing in Duluth the same relation-
ship with the record industry we en-
joy in Fargo. No major personnel
changes will be made at WEBC, but
several adjustments and additions in
staff will be a priority. Therefore, we
will be searching for good young
jocks interested in advancing their
careers in a program-oriented at-
mosphere. If you run across any of
these types, turn them on to us.”
Good to hear from you, Larry; and
you’re right, KQWB has an excellent
reputation in every way, shape and

form.
* k%

Eddie Dillon, formerly program
director and deejay at KIDD in
Monterey, Calif., is now doing the 2-
* p.m., show at KOWN in Escon-

ido, Calif. The staff there includes

rogram director Clip Helps, Nick
Jpton, Dave Stewart and Lorraine
Staint James. . . . Just got my annual
Tom Adams Electric Weenie news-
‘etter. I've got the newsletter, off and
on, for some years. What I got the
newsletter for, really, is because
Tom Adams whacked old AKU up
alongside the ARB’s last book.
Adams does the 5:30-10 a.m. shift at
KGU, Honolulu.

* * *

Phil Sheridan, after 24 years with
vationwide Communications and
People’s Broadcasting, who owned
WRFD and WNCI in Columbus,
has left the firm. He was general
manager lastly of WNCI, one of the

early pioneer progressive stations
" vhich lately had been into a Top 40
‘ormat. Phil is interested in a man-
gement position of some kind and
‘ou can reach him at 614-268-9675.
.. Howard Hildreth, the last all-
night air personality of KGIL in Los
Angeles, is looking for air work: has
19 years of experience, 213-341-
764,

I

Joe Niagara has joined WIFI in

WIXY Expands

Continued from page 18

.m., Tom Smith from WDRQ 10
.m.-2 a.m., and John (Brother
John) Letz 2-6 am.

Bailey refers to his new program-
ming at the station as “a massive at-
tack on the market” from the stand-
points of both engineering and
personalities. He intends to make
the station more contemporary, “like
radio 1976. And we’re taking out the
clutter.

“In music, we’ll be heavily day-
parted.”

He says that he learned a “hell of a
lot from Bartell,” chain owners of
WDRAQ, “as far as research and for-
mat are concerned.

“As for album cuts, the problem
that a lot of stations have is how to
approach LP cuts. I think we have
the secret; we’ll look at every song
individually. You have to take into
credit some album cuts because
sometimes an album will outsell a
single these days. And if an album
cut is the accepted version, even if
it’s five minutes long, we’ll play it.”

Philadelphia to do the 6-10 a.m.
show; he’d been with WCAU in
Philadelphia. Bob Hamilton (the
other one), program director of
WIFI, is looking for an afternoon
drive personality who can also do
production. Call him. ... J. J. Jack-
son, afternoon drive personality at
WQXI in Atlanta, has shifted to
WAPE in Jacksonville, Fla., to do
afternoon drive and be music direc-
tor under program director John
Long. Leaving WAPE are Tom Mur-
phy and Cleveland Wheeler. Whee-
ler had been at the station some
while. Incidentally, Long says he’s
into a longer playlist now on the
giant-wattage Top 40 station.
x x %

Ted Atkins, station manager of
WTAC in Pittsburgh, was in Los
Angeles recently cutting vocal tracks
on the TM Productions U jingles
package. And, following him into
the studios, was John Lund, program
director of WNBC in New York.
Now, these are essentially MOR-ori-
ented format stations. Or, as close as
you can get today without tripping
out. And the U concept is a rock-
type package. You can hear at least
four cuts on WRKO in Boston and
program director J.J. Jordan will be
adding more.

Mike O’Shea, back programming
WFTL in Fort Lauderdale, used the
package for WLW in Cincinnati, an
MOR station he programmed until a
couple of weeks ago. And he has cut
the package again for WFTL. He
swears it'll be a long time before he
goes back to Dallas to record be-
cause the Ron Hickland Singers, a
Los Angeles studio group, are so
damned good. Sally Stevens is lead
female voice: she does vocal back-
ups for a guy named Bert Bacharach
on occasion. The group is heard on
the tv “Continental Moves lts Tail
For You™ spot campaign.

What O’Shea did was combine
some of the U package with cuts
from the old TM Design 70 and the
TM Design 72 packages that aired in
1970 and 1972 on WNBC in New
York. “We're pretty conservative
MOR,” says O’Shea, “and we aim
for listeners 30-64 years old.” And
the blended packages “have added a
shot of juice into jingles.” he claims,
pointing out that before this the
trend was toward shotgun/jingles.

In any case, the TM package is
one of the hottest properties going
right now in the entire jingles game.
Interesting, indeed, that both MOR
and Top 40 stations are using it.

x k%

KIIS in Los Angeles has started a
mini-something or other called
“Discollage.” What it is is eight dis-
cotype records segued so beautifully
you can hardly believe it. Don El-
liott of KIIS did the production. The
“Discollage” is being programmed
in entirety on a regular rotation
basis, non-stop, and Elliott is about
to start work on another “Discol-
lage” to also use as a form of exciting
music sweep. ... Good Music Inc.
and Harry O’Connor Creative Serv-
ices are going to share a suite at the
Conrad Hilton during the NAB con-
vention. The room number is 1734.

X%

Anita Lenz is the new music direc-
tor of WORJ-FM in Orlanda, Fla.
She last worked at WLKS (96 Rock)
in Atlanta and has been freelancing
about the last year. .. . “Homegrown
And Greene,” a tv special that was
billed on KGTV in San Diego as a
musical and visual celebration of the
city, has won the 1975 National
Assn. of Television Program Execu-
tives Awards for program excel-
lence. The show was produced by
newscaster Harold Greene and di-

rected by Neill Harper and was a
spinoff of a radio station promo-
tion—the KGB “Homegrown” al-
bum featuring local musicians that
sold for $1.01 with all proceeds go-
ing to United Way. Ron Jacobs,
Maui resident at the moment,
created the “Homegrown” promo-
tion about three years ago when he
was program director of the station.
The award was made in San Fran-
cisco at the annual NATPE confer-
ence a couple of weeks ago.
x X

Ross Hunter, program director of

WJIMA in Orange, Va., comments in

regards to the recent article in Bill-
board about playlist length: “Who
cares how long a list is if it works for
you? Whats the value in copying
what works in another market? Our
listis usually 55 to 60 singles, plus al-
bums, and we pull 91% of the au-
dience that could have Richmond or
Washingtofi stations to listen to.”
x k%

John Reed, program director of
WDXB in Chattanooga, Tenn.
37402, needs records, but let him say
it: “In recent months, WDXB has
found it increasingly difficult to ob-
tain sufficient service from major

ESP PHENOMENON

LOS ANGELES—Music and psy-
chic phenomena are woven together
in a new series—"“The ESP Phenom-
enon”—hosted by Sonny Melendrez
that will be launched into syndica-
tion by Summit Productions here.

Mike LaRocque, president of
Summit, says that a “preview” of the

WSM Beams
Reno Remote

By GERRY WOOD

NASHVILLE—A live remote
WSM broadcast of the Merle Hag-
gard Show from Harrah’s in Reno
has been so successful in artist and
audience response that Ralph
Emery, the show’s host, and WSM
officials plan to expand the concept
to a monthly basis.

Emery recently returned to the
clear-channel nighttime airwaves on
WSM after gaining fame with his
nightly show from 1957-’73. In his
first week back on the job, Emery
took his microphones to the stage of
Harrah’s for a live three-hour broad-
cast of the Haggard show.

(Continued on page 49)

Lohman, Barkley Go
To TV Syndication

LOS ANGELES—Al Lohman
and Roger Barkley, veteran air per-
sonality team on KFI radio here,
will be featured in their own hour-
long tv music-variety series called
the “Lohman And Barkley Variety
Show.”

Four Star International, Los An-
geles, will syndicate the property,
which will be produced by Indelible
Inc. in association with Wray Knight
Productions in San Diego ai West-
ern Video.

Twenty-six shows are slated, all
with comedy and featuring guest
music artists. Maurice Duke and
Bob Burge are executive producers.

five-minute series will be aired

March 24 all day on KMPC, where -

Melendrez does the all-night show.
Five segments, each five minutes
long, will be aired once an hour con-
secutively for 24 hours. “It’s a pre-
view of the entire series, which will
be 26 segments long.”

Melendrez, producer and writer
of the show, has been delving into
psychic phenomena on his show for
several months. The format of the
show will be a collage of psychic ex-
periences from superstars of music
including Glen Campbell, Olivia
Newton-John and Dick Clark.

Psychics will also be featured, in-
cluding Peter Hurkos. Uri Geller
and David Hoy, along with inter-
views with parapsychologists, all in-
terwoven with appropriate pop mu-
sic Such as “If You Could Read My
Mind,” “Windmills Of Your Mind,”
“Anticipation” and others.

On one of the shows, recording
artist Mark Lindsey talks about his
uses of pyramid power to create
songs.

Various psychics will give predic-
tions for superstars such as Sonny &
Cher, Neil Diamond, Simon & Gar-
funkle and Elvis Presley.

Melendrez will tape the shows at
Watermark recording studios, Los
Angeles, with the assistance of Wa-
termark engineer Lee Hansen. The
format of each show will also in-

record companies. WDXB is an
adult contemporary radio station
boasting a 50-record playlist, includ-
ing selected album cuts. We feel the
major labels should find it advan-
tageous to find a station in a 300,000
population market playing more
than 19 records. We very badly need

4
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album service and singles from -.

RCA, Atlantic, Columbia, United
Artists, A&M, Elektra, and Asylum.
WDXR is also attempting to beef up
its oldies. The new off-air music di-
rector here is Tim Cunningham and
he has plenty of time to hear new
product.”

clude a psychic experiment which
listeners can do at home; radio sta-
tions will receive printed copy about
the experiment to use for local pro-
motion.

Demos of the series will be avail-
able on cassettes to any radio station
interested: LaRocque expects the
series to be ready for syndication
about the first of April.

Summit  Productions was
launched Sept. 1975. This is the first
property of the firm. LaRocque is a
former air personality from the Ore-
gon and Washington areas.

Nightly Disco* Show
On Honolulu K-108

HONOLULU—With a format fo-
cusing more or less on contemporary
sounds—including a disco show 7
p-m.-5 a.m.—K-108 has returned to
the air here under president Tad
James and vice president Ron
Macko.

Tom Dancer features talk and
music 5-10 a.m., followed by Jack
Waters until 2 p.m., then program
director Scotty Edwards until 5 p.m.

At 5 p.m., Chuck Marshall kicks
off a disco program and Brother
Sam continues from 9 p.m. until 1
a.m. Lew Roberts winds down the
disco sound until 5 a.m. -

Free Captain & Tennille
Special Cooked By Burns

LOS ANGELES—Burns Media Consultants is producing a 90-minute ra-
dio special on the Captain and Tennille for A&M Records that will be distrib-
uted free to a selected group of radio stations as of April 1.

Judy Burns, vice president of the radio syndication firm, says radio stations
may obtain the special in return for three commercial avails. These avails will
be used by A&M Records for record product.

- Burns Media recently produced a similar special featuring Jim Croce and
his music for Lifesong Records; this special on the late Croce ended up being
programmed on 93 radio stations in the United States and 12 in Canada.

George Burns, firm president, produces the specials. He has also just com-
pleted the second issue of the Burns Media Radio Album, an audio magazine
about radio programming that is sent out to a select list of program directors
and is available to others on request as long as copies last.

New Syndicated Series
Blends It In With Music

is PROFIT-PROGRAMMED MUSIC
for Automated or Live Radio

Complete Library Service - 6 MOR Formats - Mono or Stereo
Call (213) 776-6933, CAVOX Stereo Productions,

502 S. Isis, Inglewood, CA 90301.
See us at NAB, Conrd Hilton Ste. 2022
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Veteran producer-writer Dave Dexter Jr. has watched and
listened to Lawrence Welk's orchestra for four decades. But
not until this month did he arrange to meet the maestro and
spend a full day with Welk in a Hollywood studio. Here is his
report on the prominent television personality:

He is a multi-millionaire who will become 73 on March 11,
but there’ a lot of farm boy in Lawrence Welk and it shows in
his activities away from the tv cameras.

He arises at 4:45 a.m. every day just as he did as a child on a
North Dakota farm. He cavorts for 20 minuts or so in the
clean, clear pool of his Pacific Palisades house above the
ocean and then breakfasts with his wife Fern.

Once he's arrived at his office in nearby Santa Monica, he
goes over business matters relating to his 14 music publishing
firms, his deal with Ranwood Records, his troupe’s payroll
and, by 8:30 or so, Welk has an accurate, up to the minute
appraisal of the progress of his numerous ventures—all of
them profitable and rewarding to him in various degrees.

“Now,"" he says, **we go to work."’

It's a Tuesday, taping day for his syndicated tv show which
beams over 225 U.S. stations and 39 channels in Canada. On
the drive to ABC’s studios some 20 miles to the east, Welk
makes neighborly stops to pick up his secretary, Lois Klein,
her husband Russ Klein, a saxophonist in Welk's band, and

the 1930s when Benny Good-
man broke it open with his
swing music. He made it
tough on a lot of little guys
like me. | enjoyed his music,
and Duke's and Basie's and
Lunceford's too, but | knew
my limitations. | made no at-
tempt to swing like them. |
lacked that talent. But still, |
learned through the vyears
which songs and which tem-
pos the dancers liked. And so
| hung in there in the face of

“We sometimes scuffle a bit trying to con-
ceive new theme ideas for Welk,” he says.
“There are so many singers and musicians
involved, and each theme presents a problem
with sets, costuming and selection of music.
But Welk's a pleasure to work with. He has an
uncanny sense of what will and won’t play."’

Bob Ballard, Curt Ramsey and Joe Risso
write most of the charts, under George Cates’
supervision. Accordionist Floren sits in on
conferences regarding themes, making sug-
gestions and serves as Welk's right hand on
and off camera. Manager Lutz points out that
Floren, as well as Guy & Ralna, will gross

brutal criticism."’

‘‘Last year,”” Lutz inter-
jects, 'Welk's various music
interests grossed $6 million.
He has progressively earned
more money in every one of
the 30 years we've been to-
gether. He will do even better
in 1976."

As his books clearly reveal,
Welk and his entertainers

$200,000 this year between their Welk ap-
pearances and gigs on their own, most of
which Lutz books.

Welk is the only person in show business
who has paid tribute to renowned song lyr-
icist-singer Johnny Mercer, who was felled by
a stroke and underwent brain surgery last fall
in a Pasadena hospital. The entire Welk pro-
gram a few weeks back was devoted to Mer
cer's memorable songs. Welk also contrib-
utes heavily to charities, and operates a

A Day In The Life Of
LAWRENCE WELK

His many show business activities
Gross $6 Million Every Year

MARCH 20, 1976, BILLBOARD
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The maestro rehearses his band for his weekly syndicated tv show. At right, Welk explains his back-

ground of more than 50 years in music.

clarinetist Henry Cuesta, perhaps the most jazz oriented of
Welk's sidemen. The four check in on the massive ABC lot
about 9:15 a.m.

George Cates, the former Coral label a&r chief and St. Louis
accordionist Myron Floren already are occupied on the set
with the nearly 50 singers and musicians who invade 30 mil-
lion American and Canadian living rooms every week. “We be-
lieve we cover about 98% of the population,” says Sam Lutz,
who has managed Welk with merely a handshake agreement
for 30 years. “But why the program is most popular in Boston
is something we've never figured out."’

Welk, in dark blue sportshirt and noisy black and white
checked slacks, moves with Lutz into a spacious dressing
room. For 16 years the ABC network carried the Welk show
profitably. Five years ago it was dropped, despite respectable
ratings. So Lutz and Welk, with a strong assist from their
friend Don Fedderson, quickly set up their own tv network.

“In 90 days,'” Welk says, “we were taping again and our
show continued as before. Many of our old sponsors remained
with us. We're doing better than ever."”

Guy Lombardo excepted, Welk unarguably is the most ma-
ligned bandleader in the history of American popular music.
In the early years it was his accordion, his distinct German ac-
cent and the musicianship of his sidemen that motivated can-
stant criticism, but in the last 20 years only a musical cretin
would dare question the high standards of his musicians.
They are all first rate today; several are extraordinarily gifted.
Welk's arrangements are better. And Welk deftly, week after
week, interjects superior showmanship into each tune he per-
forms.

“Nobody likes Welk,”” snorts Lutz, “‘but the people.”

“| was grossing about $125,000 a year,” Welk offers, *‘back
in 1946 when | was glad to be anchored at the Aragon Ball-
room in Ocean Park. There was no tv then but we worked ev-
ery night of the year and we did pretty well. | had started a
band—just six pieces—back in the 1920s and every year we
did a little better. We were known for our waitzes and polkasin

At top, Welk raps with his
manager of 30 years, Sam
Lutz. Middle—With George
Cates, his assistant, a one-
time a&r boss at Coral Rec-
ords.
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Billboard photos by Herb Carleton

gross $60,000 a night for a single 2Y2-hour show at fairs in Au-
gust. Two years ago, Welk was paid $138,000 for working a
single show at New York's Madison Square Garden.

Welk nibbles on crackers while he's talking. He is warmly
hospitable, eager to rap, delighted to be interviewed and co-
operative in answering even pointed questions. Like why is he
reputed to be a tight-fisted, penurious boss whose wage scale
is well below other bandleaders'?

“Ask my performers,’ he replies. “‘The average annual pay
for my musiciansis $35,000. It is true that they are paid union
scale for tv but they consistently earn substantially more by
making records, playing concerts and other dates.

‘| maintain a retirement fund for every member of the or-
ganization,"” says Welk. **‘And despite what you've heard, no
one is under contract to me. Any member may leave when he
or she chooses. | take no percentage of their earnings when
they go out, between Welk jobs, and work dates on their own.
There are six or seven members of the group who have been
with me so long that each has acquired a vested interest of
around $100,000 in his retirement fund. He will get it the day
he leaves. Everyone is covered and the pot increases every
year. If my non-musical investments in oil, a mobile home
park in suburban Escondido, apartments and other things
show an over-all profit, then those profits go into the retire-
ment fund for Welk family members.

“We are a family,”” Welk declares. *‘These singers and musi-
cians and dancers are my children. If that sounds corny then
so be it. That's how | feel and that's how it works. | believe, as
farmers do, that loyalty deserves a reward. The turnover in
our organization is minimal. | am proud of that."”

The Welk program is telecast 52 weeks a year, 32 of them
original shows and 20 repeated. Each one-hour stanza offers
precisely 382 minutes of music. Announcements and com-
mercials occupy the remaining 212 minutes.

Jim Hobson, 6-3 producer and director who has put Welk's
tv presentations together for 21 years, got his start producing
dimly-remembered Tennessee Ernie Ford and Liberace shows.

Ex-trumpeter George Thow holds the cue
cards for Welk to rehearse; the boss edits
them himself.

foundation which gives away **hundreds of thousands of dol-
lars every year," Lutz confides.

Still, there are those who snicker when they hear Welk's
name. How does he react to this phenomenon?

“It once bothered me,’’ he responds. *‘Guy Lombardo and |
were always being put down. But it has lessened in recent
years and | no longer heed petty remarks. You can't please ev-
eryone."’

He is pleased, however, with the increasing number of
young persons who show up for his tv tapings, and at concerts
and personal appearances far from Hollywood. Thirty days of
the year are blocked out by Welk and Lutz for concerts, 10
days in March, 10 days in June and 10 days in August.

**Being on the road invariably boosts our tv ratings when:
ever we go,"" Welk notes, *‘and in those areas our record sales
jump.

“We haven't had a hit in a long time. But we maintain
steady sales of our LPs. Ranwood issues about six Welk pack-
ages every year. They are all in the black and we get nice roy-
alty checks.

“But I'd sure like to top the charts again."

Throughout the morning and afternoon, around the set
where two dozen technicians scurry about, Welk repeatediy
speaks of the American free enterprise system and how it is
unmatched anywhere.

“Music gave me guidance. | started pumping an organ
when | was 4, then | moved to accordion because it was a pop-
ular sound with the Germans, Norwegians and other ethnic
groups of the Dakotas. My father, mother and brother all
played instruments.

“Only in America, they say. That is true. And it is true in
1976. Success is there for anyone who works at it honestly.”

Welk's son Larry Jr. operates the Ranwood label and is the
husband of the senior Welk's comely singer, Tanya. Welk also
has two daughters and 10 grandchildren.

On this day, Welk excuses himself to amble out on the set
and follow the script while cameramen rehearse their shots.
Around 1 p.m. Welk returns to his dressing room, turns out
the lights and naps for an hour or so.

“‘He hasn't time to drive off the lot and enjoy lunch,” says
Lutz. *'So he nibbles snacks and rests."

At 5 p.m. adressrehearsal begins in front of an audience of
300, most of whom have written for tickets as far back as a
year ago. When it ends everyone takes a break. Hobson hud-
dles with Welk, Cates, Floren, Lutz and several others and sug-
gests changes. Writer George Thow, once a powerhouse jazz
trumpeter with the Dorsey Brothers and later a Welk sideman,
sits in on the session. It's a friendly, family-like parley and no
one gets snippy.

At 8 p.m. a new audience of 300 fills the auditorium and
now it's for real. House lights dim, Welk's champagney theme
bubbles, and miles of tape flow through the red-eyed cam-
eras, tape that will project solid, homey, unsophisticated en-
tertainment onto small screens that will be viewed, just four
weeks later, by one out of every five Americans and several
million others in Canada.

The show goes well. Imperfections will be edited out later.
When it's over, Welk stands around shaking hands with doz-
ens in the audience, thanking them for attending, and then
he, the Kleins and Cuesta meet in the parking lot for a ride
home with Welk at the wheel. One realizes that not once dur-
ing the day has he used the word “‘wunnerful’ in his animated

conversation. ) . )
Art direction: Bernie Rollins
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Chicago’s Mexican Tour
Sought By Caribou Mgt.

® Continued from page 6

equipment-shipping expenses only if the Co-
lumbia group played three consecutive nights
at the 18,000-seat National Auditorium, rather
than touring several cities around Mexico.

No pop show had ever attempted more than
one night at the hall before. But Parazaider
says, “As far as we're concerned, our only mis-
take on the tour was underestimating the ex-
tent of Chicago’s audience in Mexico. We
should have had Rene Leon, the promoter,
book us into the National Auditorium for 10
nights.”

Howard Kaufman of Caribou says, “There
was never the slightest bit of trouble inside the
hall. You couldn’t have asked for greater au-
diences. It’s only the kids who couldn’t find
tickets who caused trouble eutside the first
night. We put up speakers to pipe the concert
into the parking lot the second two nights, but
there were so many cops all around only a
handful of kids showed up.”

As samples of how well-behaved the SRO
audiences were, Kaufman points out that there
was never the slightest hint of damage inside
the hall. Even when an organizational foul-up
at the hall delayed the final concert two hours
simply because the electricians didn’t realaze
they had a matinee rather than an evening
show, the crowd waited patiently and tossed
around some frisbees provided by the stage
crew.

Parazaider says, “The auditorium manage-

ment wanted to keep the house lights on in-
stead of letting us play an encore the first
night. They were nervous because they had
never seen a rock audience stand up and hold
up lighted matches before.

Following the Chicago stand, the organiza-
tion that runs the National Auditorium and
other government-owned theaters in Mexico
City and Guadalajara announced a ban on
U.S. pop shows.

Ticket prices, closely controlled by the Mex-
ican government, ran from 80 cents to $12 for
the Chicago three-night stand.

Difficulties in arranging for Chicago’s
sound equipment to be shipped to Mexico City
were overcome when a Mexican air carrier was
chartered to pick up the load in Los Angeles
on a special flight. Caribou staffers were on
hand in Mexico City a week before the show
started to smooth out any production prob-
lems.

Chicago held a well-attended press confer-
ence before the shows began. The opening-
night disturbance produced many arrests, a
few injuries, some damage to autos and audi-
torium windows plus lurid but never-con-
firmed rumors that a passer-by was killed. “I
think the press wound up blaming everything
that happened in that part of town that night
on the concert,” says Kaufman. o

“We're just disappointed because we can’t
get back in after proving that Mexico is a vi-
able rock headliner concert market and having
a great time all-around,” says Parazaider.

O’Jays Win Gamble

No Guarantees In Front

® Continued from page |

With the tour about halfway over, the O’Jays
have set at least a half-dozen house records
along the way have netted reported profits of
more than $600,000. The 48 shows give every
indication of grossing above $3 million.

By contrast, says O’Jays manager Barbara
Kennedy, “Past O’Jays tours have at best bro-
ken even, or we’d wind up losing money and
have to get an advance on our record royalties
from Epic.”

The tour problem facing acts like the O’Jays,
whose records generally cross over to the Hot
100 but whose concert audience remains pre-
dominantly black, is apparently a matter of
scheduling and organization.

“The O’Jays get at least $15,000 to headline
in an arena and under standard concert prac-
tices; this means half the fee is deposited when
the contract is signed,” says Kennedy.

“The trouble is that many promoters we
work for, specialists in reaching the black con-
cert audience, simply don’t have the cash re-
serves to put up that $7,500 any time they want
to. What they find themselves forced to do is
rush to the bank with the $7,500 deposit right
after they’ve had another money-making con-
cert or two.”

These conditions make it near-impossible
for the O’Jays and similar acts to plan long-
range tours. “We always have holes in our
schedule,” says Kennedy. “And off-nights on
the road is what puts the tours into red ink. Ev-
erybody is just sitting around the hotel spend-

ing money, or the guys fly home to Cleveland
because they’re bored.”

And so Kennedy and the O’Jays decided to
gamble on putting together their own tour
schedule without guarantees for any show.
Work on lining up dates began six months ago.

Atlanta-based Quentin Perry’s Taurus Pro-
ductions, and Louis Grey’s Star Treat firm in
Los Angeles, joined to produce all the shows
for a flat percentage. They also took a major
gamble, dipping into their savings and taking
out bank loans to meet the expenses of adver-

" tising the shows in a series of major and secon-

dary markets.

The O’Jays are bringing a complete show
package on the tour. The Commodores are
second billed on all the dates with Blue Magic
added in a number of larger halls. Budget is
being kept tight in non-essential areas, but the
tour is stressing first-rate lighting and sound
production plus high-energy material and
choreography from the headliners’ “Survival”
and “Family Reunion” albums.

“I can’t see the O’Jays touring under any
other arrangement from now on,” says Ken-
nedy. “There’s no reason why this in-house
packaging shouldn’t work for overseas tours
also, where you have to watch budgets so
closely.” . :

The night before selling out the Atlanta
Omni arena, the O’Jays played Columbus,
Ga., in the Memorial Auditorium- and came
away with $6,000 as well as exposure before
several thousand fans who had never seen it
live before. “This is exactly the kind of fill-in

date we’ve never been able to sched-

ATLANTIC CITY—The famed
Steel Pier, a landmark on the Board-
walk, refurbished by new owners to
the tune of $2.25 million including
the $800 purchase price from
George A. Hamid Jr., will for the
first time in 78 summers defect from
its one-admission-for-all-attractions
policy to allow for major concert
promotions.

Since the beginning, Steel Pier has
been a major showplace for top mu-
sical and theatrical names, and in
earlier years offered big band names
in its Marine Ballroom—all for one
admission price along with the many
outdoor show offerings.

The 2,600-seat Casino Theater
will be restored to its Victorian de-
sign to become the new Casino Con-
cert Theater with the most modern
sound and lighting equipment.
While the Pier itself will take a $3.50
general admission, which will in-
clude a book of tickets for amuse-
ment rides and other attractions, ad-
mission to the big name concerts will
be separately priced, probably be-
tween $5 and $9, depending on the
attractions.

The Casino Concert Theater will
feature such attractions as Count
Basie and Ella Fitzgerald together,
the only concert already signed, with
Isaac Hayes, Ray Charles, Ben Ve-
reen, Jerry Lewis and the Stylistics
among those named.

In contrast to years past when
name acts presented continuous per-
formances as part of the single ad-
mission, there will be only one show
nightly in t“hf Casino Concert The-
ater, with two shows on weekends.

Sid Bernstein, who brought the
Beatles overseas for their first Amer-
ican concert and who presently
manages the Bay City Rollers, has
been engaged by the new owners to
produce the shows for the Casino
Concert Theater, Associate Billy
Fields, a talent buyer, will also join

=IN 2,600-SEAT THEATER

Concerts Set For
A. C. Steel Pier

Bernstein here. Ralph Alswang, the-
ater designer and theatrical consult-
ant, will add an art deco design to
the restored Victorian concert hall.

Bernstein is no stranger to Atlan-
tic City. He originally worked here
in 1960 with the Atlantic City Jazz
Festival, and later that year pro-
moted a local Judy Garland concert.
Steel Pier is scheduled to open for its
78th summer on May 29 for week-
ends, with full-time operations to
start June 19.

New owners, who originally pur-
chased the amusement complex in
1973, include Maxwell Goldberg
and Milton Neustadter, operators of
the Million Dollar Pier and the
Howard Johnson Regency here;
Lawrence Alper, general manager of

Million Dollar Pier, who will be di-

rector of operations for Steel Pier;
Albert Gardner, a resort certified
public accountant; and Sherman
Kendis, area attorney.

MAURIE ORODENKER

Pablo Jazz At
L.A. Shubert

LOS ANGELES—Pablo Records
sponsors its own festival May 4-9 at
the Shubert Theater. Headlining are
Ella Fitzgerald, Oscar Peterson, Joe
Pass and the Count Basie band.
Opening night will be a black tie
charity event with proceeds going to
the Neighbors Of Watts.

Norman Granz, founder of Pablo
in 1970, has been recording these
artists here and in New York. This is
Pablo’s first extended presentation,
titled “The Pablo Jazz Festival.”
Several years ago Granz rented the
Santa Monica Civic Auditoritm and
re-created his famous “Jazz At The
Philharmonic” jam session which
produced a multi-record box set of
LPs.

Rock Event Filmed
For ‘Star’ Flicker

By HARDY PRICE

PHOENIX-Bill Graham’s FM
Productions will produce a rock con-
cert here Saturday (20) as part of the
Barbra Streisand-Kris Kristofferson
rock remake of “A Star Is Born.”

The lineup includes the Doobie
Brothers, Santana, Montrose, Gra-
ham Central Station and the L.A.

/Jcts.

The day-long concert is scheduled
to start at 8 a.m. in the 50,000-seat
Sun Devil Stadium on the campus of
Arizona State Univ. in suburban
Tempe.

In order to insure a turnout of at
least 30,000, the minimum needed
for filming requirements, tickets are
priced at $3.50.

“This is one of the biggest scenes
in the picture,” says Streisand’s
manager, Marty Erlichman. “Kris
plays John Norman, a rock super-
star, and this is the beginning of his
demise. We'll be filming crowd
shots, Kris performing and a lot of
backstage shots.”

The rock groups appearing will
not be used in the film, Erlichman
says. Music to be used will be origi-
nal material written by such artists
as Paul Williams, Kenny Loggins,
Leon Russell and Streisand.

“We were hired to create a situ-
ation for the filming,” says Zohn Art-
man, FM’s director of advertising
and publicity.

Until yesterday (March 5) the
filmmakers had one fine group.”
says Graham. “So we took the
Doobies as headliners and added to
that. Every group we have are head-
liners in their own right.

“We called on groups we’ve
worked with in the past and after ex-
plaining the situation the groups
were willing. Each act will be per-
forming like a normal concert.”

Because of the nature of the pro-
duction, Graham is not selling a
regular concert.

“We need the people there early,”
he said, “and to do this, we have to

make them understand that by 11
a.m., they will have seen at least two

. major acts. We're asking the people

to do us a favor by getting there
early, so we have to do something for
them.” :

Filming is scheduled to take place
between 9 a.m. and 2 p:m. Graham
says that the filming and performing
would be alternated at times.

Kristofferson is scheduled to per-
form during the concert, but the
script does not call for a perform-
ance by Streisand, according to Er-
lichman.

Filming is also scheduled at the
school’s 3,300-seat Gammage Audi-
torium (this will be on a closed set)
and at Tucson’s 12,000-seat Com-
munity Arena.

6 Attractions For

Smithville Theater

SMITHVILLE, N.J.—The His-
toric Towne of Smithville, a restored
18th century village near Atlantic
City, will go modern this summer
with Broadway shows and top name

concerts for its 2,600-seat in-the--

round tent theater. Six initial attrac-
tions for the summer season, July §
to Aug. 28, are already set.

Coming in for one-week 'stands
are Carol Lawrence in “Funny
Girl,” July 12; Sandler and Young,
July 19; Sergio Mendes and Lou
Rawls, Aug. 2; Carol Channing in
“Hello Dolly,” Aug. 9; and Jerry
Vale and Caterina Valente, Aug. 23.

Fun Productions
Grosses $1Y Mil

LOS ANGELES—David Forest’s
Fun Productions reports grosses of
$1,262,260 for its first 15 shows of
1976. The roster includes eight Cat
Stevens shows, three Kiss/Montrose
dates, two David Bowie concerts, an
ELO show and a Tempe Stadium
package of Deep Purple, Montrose
and Nazareth.

ule consistently before.”

Previously, the O’Jays would wind
(Continued on page 35)
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Talent

.

MEMPHIS—It has been rumored

in the past few months that this city -

is dead, musically. But the Don
Dortch International Talent Agency
disproved any rumors of that nature,
March 2 with an exclusive, one-
night-only showcase of talent with
“Expo Presents A Special Evening
Of Entertainment” show.

Few cities can boast of the wealth
of talent that Memphis can, and the
Dortch Agency presented the cream
of the crop for various record execu-
tives in an effort to bring major la-
bels back into the city again, espe-
cially with the demise of Stax

Keanburg To Rock

KEANBURG, N.J.—Instead of
showing movies, Jim Corbett plans
to promote rock ‘concerts at the Co-
lonial Cinema here on Sundays.
With shows at 3 and 7 p.m., Corbett
tests the boxoffice appeal this week
with a bill headed by Kink E. Slink,
a disco band offering what it calls
“cabaret rock.”

IVleiit'“Phis Is Dead?
It Just Isn’t So |

TOP QUALITY

V;) 8X10

:;,, PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 — $28.00 1000 — $42.50

COLOR PRINTS
1000 — $224.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

; PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

BILL'S MUSICAL
INSTRUMENT
RENTALS, Inc.

Call (212) 245-1970
RENTALS for

Recordings
Concerts
Theater
Television

drums electric & keyboard
guitars B-3 Organ
amplifiers | all mallet instruments
pianos harpsichords

3 REHEARSAL STUDIO
AIR CONDITIONED
333 West 52nd St.

_ NYC 10036
(Between Bth & 9th Aves.)

Records and the lull in the overall
Memphis Music industry.

“We decided to stage the show-
case after several company execu-
tives had expressed an interest in
Memphis and its artists,” says
Dortch. “While some of our acts are
represented by major labels, such as
the Memphis Horns on RCA, the
Soul Children on Epic Records and
Denise LaSalle on Westbound, there
are still many good artists here with-
out major representation.”

Held at the Expo Club, the re-
sponse was overwhelming for a city
that is known for poor turnouts at lo-
cal events. There wasn’t even stand-
ing room as approximately 2,500
persons crowded around the walls
and sat on the dance floor-center
stage. Disco music was provided
during stage changes and for five
hours, the entertainment was non-
stop.

Sponsored and produced by Don
Dortch and Allen Jones, who also
produces the Bar-Kays, the show
was well paced, with Louis Williams
& the Ovations opening with their
smooth harmonies and fluid move-
ments.

Tommy Simley, a transplanted
West Coast artist, followed with a
provocative rendition of Johnny
Taylor’s “Disco Lady.” Westbound
artist Denise LaSalle got total au-
dience empathy with her “Married
But Not To Each Other,” culled
from her LP “Here I Am Again.”

Rufus Thomas provided a touch
of nostalgia with a blues medley and
brought the house down with his
dancing, including a number with
audience participation. Carla
Thomas was scheduled, but had to
cancel due to prior commitments.

The Newcomers, a group of long
standing, brought the evening up to
its longest intermission, perhaps 15
minutes, while the stage and band
were changed. The Changing Scene
and Smokestack Lightening band
provided backup, intermingled with
the artists’ own band members.

The Bar-Kays closed the show
and the wait was well worth it. One
of the innovators of the “Memphis
Sound,” the Bar-Kays go above and
beyond the conventional r&b
groups, utilizing projected color
slides onstage, psychedelic lights. ex-
plosives, fire, smokescreens and. of
course, Cecil, lead singer Larry Dod-
son’s pet boa constrictor.

The only sound defect of the eve-
ning occurred during this highly
energized group’s performance, with
Dodson’s mike going dead, but even
this, they used to their advantage.
With a little camouflage, Dodson
quickly changed from a white
leather outfit into a gold lame one
and it went practically unnoticed.

Undoubtedly, Memphis has suf-
fered, production-wise in recent
months, but the talent, the musi-
cians, the drive and the innovators
are still there, and where else could
such entertainment be found for the
$2 admission that was charged?

LITHOGRAP
T=SHIR

TRAN/FERS

full color reproduction in sublistatic or plastisol—

SUN UNLIMITED, INC.,

213 -843-2414

105 S. SPARKS ST., BURBANK, CA. 91506

Talent
In Action_|

SMOKEY ROBINSON
SYLVERS
MIGHTY CLOUD OF JOY
FATBACK BAND
Felt Forum, New York

It is an understatement to say that Robinson
is an important figure in the history of popular
music. As a performer, producer and most no-
tably as a songwriter he is responsible for some
of the most familiar and enduring music in the
popular idiom.

Unfortunately most of Smokey Robinson's
days as a trendsetter are well behind him and in
his March 5 performance he relied on his sex ap-
peal and his most recent material which is
merely a reworking of old formulas.

The show was well received by the female
members of the audience who find Robinson at-
tractive, but to nearly everyone else the set was

. mediocre and most of the crowd was ready to
, leave when the-performance came to a prema-

ture halt after about 45 minutes due to time
problems.

Many of the females in the audience crowded
around the stage while the Sylvers were per-
forming, much as they did for Robinson, and
the group seemed to thrive on this type of at-
tention.

The Sylvers show-is oriented for young girls
with bouncy tunes and Vegas-type flash that
easily impresses pre-teen fans who are more in-
terested in the size of a singer's afro then in the
guality of his voice.

It would appear that the Mighty Clouds Of
Joy have finally succeeded in making the diffi-
cult transition from gospel to soul. its latest
single “Mighty High" is doing well on the charts
and its portion of the show went over extremely
well. The group successfully incorporates its
gospel roots into the soul idiom and as a result
the Mighty Clouds of Joy has a strong identity of
its own.

The opening act, the Fatback Band, was most
impressive during its short set. The group, which
comes from St. Albans, N.Y., is solid in all re-
spects and could, with more exposure, become a
first-rate concert attraction. ROBERT FORD JR.

CATERINA VALENTE
London Palladium

Back in town to remind everyone of her
status as one of the world's truly-top singing tal-
ents, Valente took Britain's top show business
venue by storm Feb. 22. It was a knockout per-
formance from an artist who has sadly been
much neglected by booking agencies on these
shores.

It's true that her act changes little through
the years but Valente is an old pro and she
knows just what to serve the audience with . ..
the hottest applause of the opening was re-

(Continued on page 35)

 Syndicate

“ Apollo Theater

TV Specials

NEW YORK-—A syndicated
series of 90-minute television spe-
cials from the famed Apollo Theater
in Harlem is in the works from
Group W Productions here.

According to a company spokes-
man, Group W has already firmed
airings over 60 stations, and a host
more are expected to sign. The
broadcasters are contracting to carry
six shows for the two runs each.
Prime time weekend slots are being
used.

The “Apollo Presents” series kicks
off late next month. An additional
show is planned for each month
through September.

Talent acquisition for the series is
being handled through Dimensions
Unlimited. Fred Dukes produces for
Group W.

Cities where the shows will be
seen include Detroit, Washington,

D.C, Los Angeles, San Francisco, -

Chicago and Pittsburgh.

It’'s Time To Get On the
Ball, Dave Edmunds Says

By BOB KIRSCH

LOS ANGELES—What happens
when an artist cuts superbly pro-
duced and critically acclaimed al-
bums but limits himself to only two
in six years, never tours and spends
as much time producing and engi-
neering for friends as he does for
himself?

Not too much, Dave Edmunds
readily admits. But the man who
seems to have gone against every
conventional grain in the record
business has still come up with four
top five singles in England and one
here. Now Edmunds says he is going
to change his ways, at least slightly.

Edmunds first came to public at-
tention in the mid-’60s as a member
of Britain’s Love Sculpture. One
abortive tour in the U.S. ended with
the band stranded somewhere in the
Midwest and Edmunds returned to
England, staying away from this
country for eight years.

He surfaced again in the early *70s
with his “I Hear You Knockin’”
single, a record that sold 3 million
worldwide and reached the number
two slot here. Unfortunately, he had
cut the single completely by himself
and had no touring band and no al-
bum when the record took off.

“I was busy trying to make a fol-
lowup,” he says, “and I ended up
with nothing. I didn’t know how to
make a followup and I shouldn’t
even have tried.”

So nobody in this country heard
from Edmunds again until last fall,
when his “Subtle As A Flying Mal-
let” RCA LP appeared. The album,
again featuring only Edmunds’ vo-
cals and playing, included 10 clas-
sics from rock’s golden age, with
huge choruses and booming instru-
mental tracks, a voice that seems to
change from track to track and two
cuts, “Baby I Love You” and “Born
To Be With You” that wound up at
the top of Britain’s charts.

As well received as it was, the al-
bum didn’t do much here. So Ed-
munds, who spent the five years be-
tween albums writing music for and
working in the movie “Stardust,”
producing friends from Britain’s
rock circuit like Man, Ducks Deluxe
and Brinsley Schwarz, and cutting
an occasional single, decided it was
time for a change.

“I originally took up recording as
a hobby and I continued approach-
ing it thatway,” he says. *I lived next
to Rockfield Studios in Wales,
which is kind of like Caribou here.
really cut a lot of the oldies on the
last album simply to get off on my
own. Then I realized RCA wanted
an album so I put some things to-
gether and gave it to them. Which is
really not the proper way to do it.

“My next album will not take
three years to do,” he assures, “and it
will at least be done in the context of
an album. There will be some sem-
blance of continuity rather than un-

related tracks. But I do realize that I .

must speed up my LP output to at
least one a year.”

As for touring, Edmunds would
still prefer to stay in the studio,
which he says he enjoys much more
than touring. He must, since he
spenta couple of hundred hours try-
ing to get the right feel on “Baby I
Love You,” overdubbing voices,
guitars, pianos and percussion, 10 or
12 times and working alone in the
control room as his own singer, pro-
ducer and engineer.

“If the next album starts showing
any kind of action,” he says, “I could
get some of my mates together and
do some kind of a tour, here or in
England.”

He alsoshows nointerestin acting
again. “ ‘Stardust’ was good, and it

The one-man

Dave Edmunds:
recording band has had two chart al-
bums that took him six years to
make. But now he says he's speed-
ing up the pace.

helped get the oldies thing partly out
of my system. The producers wanted
very faithful adaptations of early
rock hits, so I gave it to them. As a
matter of fact, some of those tracks,
with different vocals, ended up on
the album. They may have helped
set the album’s tone.

“In any case, film work is pretty
boring and it’s hard work as well, so
I don’t know if I'll be doing another.
I've probably got that out of my sys-
tem too.”

Edmunds is now set to cut an al-
bum with more of a contemporary
feeling. One track was completed
with Bruce Johnston during his Los
Angeles visit and several others have
been cut down at Rockfield. .

It is also refreshing to find an art-
ist who doesn’t blame his label, man-
ager, agent, studio, wife or someone
for lack of commercial success. “It’s
my fault my singles haven’t been hits
here,” Edmunds says. “But that will
change.”

| Signings_|

Ringo Starr inked two label contracts last
week, one with WEA B.V. of Holland giving Atlan-
tic US.-Canada distribution, and the other with
Polydor International for distribution through-
out the rest of the world. Ringo thus becomes
the second former Beatle to sever with EM! Rec-
ords. The Polydor deal calls for seven LPs over
five years, with first release due in June. Pre-
sumably the Atlantic contract covers the same
product, though details there were not avaitable
at presstime.

Boz Scaggs, Columbia artist to Irv Azoff's Front
Line Management. . . . Cory Braverman to Phan-
tom Records. Producers Hank Medress and
Dave Appellto produce her first product.

Leon Russell and his wife, Mary McCreary, to
Magna Artists. They will begin touring as a duo
in May, with Pacific Presentations coordinating
production of the dates. Twenty dates for nine
promoters in a 30-day period have been set as
Russell returns to the concert circuit after a two-
year hiatus.

Wet Willie re-signs to Capricorn, its home
since 1970. . .. Ambrosia to A&M's Almo Publi-
cations, with a deluxe folio on the way. . . . Fred-
die Hubbard, Columbia artist, to Munah Produc-
tions for personal management. ... Steve
Young, formerly on A&M, to RCA with Roy Dea
producing.

Jean Shy to Fantasy. Harvey Fugua produced
her disco-oriented “Roller Derby World.” ...
Richard Lewis to Chalice Productions for pub-
lishing. . . . Betty Jean Robinson to Tree Publish-
ing after a stint on Four Star. . . . Billy Harner to
Sound Gems Records of Philadelphia. . . . Randy
Monaco also to Sound Gems.

Jim Chesnut, Texas writer/artist, to Hickory
Records, Acuff-Rose Publications, under direc-
tion of Don Powell. ... Jim Ed Brown to Tandy
Rice for management; he's already booked by
Rice's Top Billing Agency. ... Buddy Carroll to
Wenra Records of Alameda, Calif.

Percy Sledge, Candi Staton and King Floyd to
Paragon Agency. ... Don Harron of “Hee Haw"
cast to William Morris Agency. ... Bobby G.
Rice, GRT artist, to Sam Cammarata's Profes-
sional Management International.
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served for her own hits “Malaguena,” “The
Breeze And 1, and “Canto De Issanha,” and an
Italian medley garfanding some of the greatest
love songs of all time.

Valente does ring the changes vocally
though. One moment she is charging. her way
through the opening “It's A Most Unusual Day,”
the next dueting with a flute (played by her
brother Silvio Francesco who also conducted the
excellent orchestra) in a rehash of a Mozart tune
and then into a tender “Windmills Of Your
Mind” sung in its original French lyrics.
Throughout a 70-minute spot her energy never
flagged and she proved that she will always be a
welcome guest in England as well as an educa-
tion for any aspiring female vocalist.

CHRIS WHITE

CAL TJADER, WILLIE BOBO

MONGO SANTAMARIA
BOBBY RODRIGUEZ & CIA

Beacon Theater, New York

For the first time in many years, the trio of
musicians most responsible for setting the
standard in true Latin jazz got together in New
York City, the setting of many of their early
triumphs. And the wait was well worthwhile.
Tjader, Bobo and Santamaria are individually
giants in the field and collectively they still have
the capacity to excite and entertain.

Mongo started the set off with his group
doing a couple of numbers from his latest album
“Afro Indio” which were well received. But when
he was joined by Tjader and Bob they brought
the house down.

Of course, their big hit, “Wachi Wada" had
everyone stomping and shouting, but more im-
portantly, throughout the rest of the set it was
evident they still had that comfortable refation-
ship where it was not necessary to read charts or
check with each other. They instinctively knew
when to take solos and when to return to struc-
tured phrases. Tjader on vibes, Bobo on tim-
bales and Mongo on congas—a night to remem-
ber Jan. 30.

Also on the bill was a new salsa group, Bobby
Rodriguez & CIA, who were exceptionally good
and will be setting a standard for young saisa
orchestras. RUDY GARCIA

DAVID BROMBERG
AZTEC TWO-STEP

Troubadour, Los Angeles

Bromberg was backed by a seven-man band
that played bold, forceful and high-energy rock
March 2. At times Bromberg mixed guitar,
drums and bass, the basic elements of rock,
with the fiddle and mandolin of country to come
up with hoe-down, clap-along music.

At other times he fused rock with the trom-
bone, trumpet and sax of the big band sound.
Often he had it all going at once, which makes
for exciting music.

Unfortunately, an unrelenting barrage of this
material also makes for bad pacing. Realizing
this, after four super-charged, band-backed
numbers, Bromberg went solo for two songs,
showing off an engaging manner and a low-key,
highly communicative voice that was ideal for
this 300-seat club.

But these solo numbers drew tepid response,
so Bromberg decided “I'm going to get my band
back up here.” Indeed the evening's best mo-
ments were the result of a team effort, with all
the members taking turns getting the spotlight
and the applause.

Highlight of the 80-minute, 12-tune set was
an ingeniously constructed song which started
out as a clever collection of one-liners about a
man who was so cheap he wouldn't, say, pay at-
tention. Bromberg then introduced each mem-
ber of his band and extolled them to take turns
at musically portraying the cheapness of this
man. They responded one-by-one with virtuoso
playing, only to have Bromberg top them all with
a few spare, economical (get it?) guitar licks.
The tune then went into an extended jam. It was

0’Jays Gamble

® Continued from page 33

up returning to the same few major
markets two or three times each year,
often in hastily-booked secondary
venues. “Now that we’ve seen this
co-promotion promoting works,”
says Kennedy, “our goal for the rest
of 1976 is to book ourselves into a
two-night stand at the best arena in
every major market nationally.”

Tolent In Action_

an original way for an artist to meet the obliga-
tion of introducing the band, and it was typical
of the good-natured antics that ran parallel to
the top-notch musicianship in the set.

Aztec Two-Step, which opened the show, is a
duo of acoustic guitar players assisted by a bass
player who managed to achieve a fuller sound
than one would think. They were hardly folk
strummers.

Its 10-song, 45-minute set was well-paced,
alternating fast and slow tunes. All of its songs
showcase competent guitar work, but it is best
on ballads where it can slow down and concen-
trate on vocal work instead of just frantically try-
ing to get all the guitar licks in, winding up sing-
ing in monotone. On the best of the ballads, it
achieved a multi-textured vocal sound reminis-
cent of, say, the Eagles.

It too tends to sound like a fot of other acts (a
bit like Simon & Garfunkel here, dead-ringers for
Dylan there), which is an identity problem it’ll
hopefully solve as the group gets hits-of its own.

PAUL GREIN

SARAH VAUGHAN
JON LUCIEN
Roxy, Los Angeles

Vaughan, one of the pristine singers in jazz,
has played around the world at the finest clubs
and venues, So it was rather off-beat to find her
playing four nights in this Sunset Strip club
which generally caters to young, contemporary
acts.

Nonetheless, the performer and the patrons
who crossed all age barriers had a superb time
March 5. Sassy pleased her older fans who were
evident in the audience and the younger hirsute
listeners who may not be as aware of her long
career in show business.

Regardtess of age, her turn onstage affirmed
her technical skills in projection, breath control,
ability to turn and twist a word and have fun
with the beat.

Her voice sounds a bit mellower than this lis-
tener can recall in hearing her over the past 16
years. The sharp, biting edge to her tones was
gone on the night caught (the night after she
opened). But this softness of tone didn't affect
her ability to use vibrato correctly or to have a
ball scat singing and make it seem simple.

While the brunt of her repertoire consists of
safe songs which she has been doing for years,
she did venture into today's market with “Feel-
ings” which was soft and gentte and an intimate
study of how a technician works lovingly with
something meaningful.

And when she sang “Send In The Clowns”
which she asided she had recorded two years
ago, her bittersweet interpretation totally capti-
vated the audience.

Assisting her during her nearly 60 minutes
onstage were pianist Carl Schroeder, drummer
Jimmy Cobb and substitute bassist Harry Babi-
son (replacing an ill Bob Magnusson).

Babison's upright bass had so much strength
that it made one forget about the power of to-
day’s electric models.

The core of Sarah’s act are songs with solid
lyrics—"The Man | Love,” “Misty,” I Got It Bad
And That Ain't Good,” “The Lamp Is Low,”
“Body And Soul” and “Street Of Dreams,” for
example.

Having such strong material to work with, she
is on as safe ground today as she has been all of
her career. She is the protean performer, toying
with the audience in an engaging fashion and
using her voice 100% rather than reverting to
any theatrics for impact.

Jon_ Lucien, in his 45-minute opening act,
sang a parade of his own works and demon-
strated his own clever ways with voice inflec-
tions and tonality. His material is all from previ-
ous RCA and current Columbia LPs, and his
tight, funky backup band, kicked along by his
drummer brother, bore down hard to keep the
mood firey most of the time.

Lucien played some electric piano on a few
numbers, but in the main he was center stage
working through “Rashida,” “Soul Mate,” “You
Are My Love,” “Creole Lady,” “Dindi"" and “A
Time For Me To Fly.”

His utilization of an Eastern chant in the lyric

. of one song was the dramatic point of his act

and stamped clearly his ability to shotgun
sounds when needed. ELIOT TIEGEL

LIBERACE
Las Vegas Hilton
Liberace returned here Feb. 10 with a new
production spectacular which musically as well
as visually surpassed any previous efforts by
“Mr. Showmanship."” Backed by the enhancing
Dancing Waters, the Toronto black light troupe
dubbed the Famous People Players, protege

Solters & Roskin photo
JOHN DENVER & FRIEND—That's
the title of the March 29 ABC-TV
special where Frank Sinatra shows a
nationwide audience the sort of
thing that went on when he paired
with Denver at Harrah's Tahoe last
August. Guesting for a big band
segment will be Count Basie, Harry
James, Nelson Riddle plus the
Tommy Dorsey Orchestra.

Vince Gardell and soprano soloist Debby Robert
making her Vegas debut, Lee pranced through
10 numbers during a full, enjoyable 90-minute
program befitting a television special.

Keyboard highlights featured a Richard Rod-
gers duet of “Slaughter On Tenth Avenue” in
which Lee and upcoming pianist Cardell proved
acceptable in any major concert hall. Liberace’s
best solo piano interpretations remain with the
classic’s as evidenced during salutes to Gersh-
win, Strauss and Chopin which were mesmeriz-
ing with his bejeweled and spangly outfits.
Armed with quick one-liners, Liberace kept the
audience alive with witty comedy material as he
delivered popular music renditions with “Tea
For Two,” “It's Impossible,” “Melody Of Love”
and “Dream Of Me.”

Although full of theatrics and basically MOR
music, Liberace provides one of the best pro-
duction shows for a one-man billing.

The Liberace Show offers color, dazzle and
musical pleasantries all wrapped up with the
outfits, Rolls-Royce cars and a flying Liberace at
the show's conclusion suspended on a wire.
Apparently “outdistancing exited Hilton star
Elvis, Liberace's opening shows are sellouts
noteworthy in the 2,000-capacity room.

HANFORD SEARL

BLACKBYRDS
Great American Music- Hall,
San Francisco

Group, making its first club appearance in
San Francisco, sold out two shows here Feb. 20
to crowds that ended up on their feet yelling
and clapping, although the task was accom-
plished more easily in the second set when the
band and the crowd were very loose.

The crowd was probably swelled by the ap-
pearance of the Papa Byrd, Donald. Donald, in
addition to supplying trumpet and fluegelhorn,
served as host, genial comic and told the tale of
his discovery of his young protegees at Howard
Univ.

Because of its association with Byrd, its tech-
nical abilities and its instrumental bent, the
Blackbyrds are thought of as a soul-jazz fusion.
Itis, in fact, its clever and imaginative mining of
this fusion that has brought them their success.
But it definitely falls most naturally on the soul
side of the wall. There are jazz elements all
around the outside of the tunes—in its fills, col-
oration, instrument combinations and rhyth-
mic—subtleties—but the hearts of the tunes
are a danceably disco as those of the best
practitioners of the ‘trade.

If the Blackbyrds have any shortcomings it is
that these disco/soul formulas become 4 little
apparent by set's end and this thinness is pro-
nounced by the fact that there is not enough vo-
cal force to carry weight of its own.

The set opened with “I Need You" and in-
cluded better-known numbers like “City Life,”
“Rock Creek Park,” “Happy Music” (the closer)
and “Do It Fluid” where they livened things up
considerably by throwing a few score of tin whis-
tles into the crowd. The resulting cacaphony
merged at the end with some feedback from the
unsettled sound system to make for a sum of
distressing screeching in the room.

Kevin Toney, one of the three original Black-
byrds, was outstanding on various keyboards
and introduced a melodica at several points.
New guitarist Orville Saunders was quite
warmed up by the second show and got off some
admirable licks. The band skipped its best-
known song, “Walking In Rhythm,"” during the
first set but included it in the second.

JACK McDONOUGH

(Continued on page 37)
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) Total Ticket
c Ticket Price Gross
& | ARTIST—Promoter, Facility, Dates Sales Scale Receipts
Arenas (5,000 To 20,000)
1 | CAT STEVENS—Ron Delsener, New Madison Square
Garden, N.Y., Mar. 4 & 5 33,400 | 7.50-8.50 | $250,000
2 | DAVID BOWIE—Mid-South Concerts, Mid-South
Coliseum, Memphis, Mar. 6 11,673 | 6.50-7.50 85,015
3 | OLIVIA NEWTON-JOHN/PAUL WILLIAMS—Continental,
Kemper Arena, Kansas City, Mo., Mar. 3 11,000 | 5.50-7.50 77,000
4 | OLIVIA NEWTON-JOHN/PAUL WILLIAMS-Cornucopia/
Satellite, Maybee Center, Tulsa, Mar. 2 10,005 | 6.00-7.00 65,481
5 | OLIVIA NEWTON-JOHN/PAUL WILLIAMS —Cornucopia/
Satellite, Maybee Center, Tulsa, Mar. 1 9,512 | 6.00-7.00 | 62,472
6 | DAVID BOWIE-Sound 70, Municipal Auditorium,
Nashville, Mar. 7 7,700 | 6.00-7.50 51,000
7 | RUFUS/CHECKMATES—-Satellite, Lloyd Noble Center,
Norman, Okla., Mar. 4 7,032 | 5.00-7.00 44318
8 | ELECTRIC LIGHT ORCHESTRA/ELVIN BISHOP/
JOURNEY—Electric Factory/Mid-South Concerts,
Riverfront Coliseum, Cincinnati, Mar. § 6,200 | 5.50-6.50 | 38,799
9 | LYNYRD SKYNYRD/CATE BROS./MONTROSE~Feyline,
Auditorium Arena, Denver, Mar. 1 7,109 | 5.00-6.00 | 38,791
10 | ELECTRIC LIGHT ORCHESTRA/PRETTY THINGS—Belkin,
State University, Kent, Ghio, Mar. 6 6,790 | 4.50-5.50 | 34,000
11 | BLACK OAK ARKANSAS/IMAGE—Cowtown, Century fl,
Wichita, Mar. 2 3,025 | 5.00-6.00 | 16,348
12 | “THE BRITISH ARE COMING” —Northwest Releasing,
Coliseum, Spokane, Mar. 1 3,238 | 4.50-6.50 | 16,000
Auditoriums (Under 5,000)
1 | DAN FOGELBERG/FOOLS GOLD~-Pacific Presentations,
Civic Auditorium, Santa Monica, Calif., Mar. 7 3,000 | 5.50-7.50 | $ 20,000
2 | SUPERTRAMP/ACE—Electric Factory, Tower Theater,
Philadelphia, Mar. 6 3,000 | 4.50-6.50 18,800
3 | BILLY COBHAM/RONNIE LAWS —Electric Factory, Tower
Theater, Philadelphia, Mar. 5 3,000 | 4.50-6.50 18,800
4 | KISS/MOUNTAIN SMOKE~Cornucopia/Satellite, Civic
Center Music Hall, Oklahoma City, Mar. 4 3,200 | 5.00-6.00 18,100
5 | REO SPEEDWAGON/HEAD EAST—Sunshine Prod.,
Veterans Memorial Auditorium, Columbus, Mar. 6 2,726 | 5.00-6.00 16,005
6 | GROVER WASHINGTON-Daydream, Civic Center, St.
Paul, Mar. 7 2,534 |5.50-6.50 15,495
7 | GROVER WASHINGTON—Feyline, Macky Audit., Boulder,
Mar. 6 2,500 | 6.00-7.00 15,419
8 | SWEET/ERIC CARMEN/BOB SEGER-Continental,
Memorial Hall, Kansas City, Kan., Mar. 7 2,300 6.00 13,800
9 | LAURA NYRO/DAVE POMERANTZ-Cornucopia,
Bushnell Memorial Hall, Hartford, Mar. 5 2,400 | 5.00-6.00 13,692
10 | FREDDY FENDER/SHOESTRING ORCHESTRA~
Northwest Releasing, Opera House, Spokane, Mar. 4 2,400 | 4.00-6.00 13,100
11 | BENNY GOODMAN—Northwest Releasing, Opera House,
Spokane, Mar. 7 2,100 | 5.00-7.00 13,000
12 | PATTI SMITH/SIGMUND SNOPEK lll-Daydream,
Oriental Landmark Theater, Milwaukee, Mar. 6 2,046 | 5.50-6.50 12,773
13 | FREDDY FENDER/SHOESTRING ORCHESTRA~
Northwest Releasing, Civic Auditorium,
Portland, Mar. 5 1,600 | 4.00-6.00 9,500
14 | CZECHOSLOVAKIAN FOLK BALLET—Northwest
Releasing, Queen Elizabeth Theater, Van Couver,
Canada, Mar. 3 2,100 | 4.00-6.00 9,100
15 | SWEET/ERIC CARMEN—-Schon Prod., St. Paul Theater,
St. Paul, Mar. 5 1,598 | 5.50-6.50 8,022
16 | ROXY MUSIC/BLACKFOOT—Buffalo Festival, Kleinhans
Music Hall, Buffalo, Mar. 5 1,600 6.00 7,900
17 | CZECHOSLOVAKIAN FOLK BALLET—Northwest
Releasing, Opera house, Seattle, Mar. 5 1,700 | 4.00-6.00 6,500
18 | LOVESONG—Satellite, Civic Center Music Hall,
Oklahoma City, Mar. 7 800 | 4.00-5.00 2,000

advodg ‘9261 ‘0 HOYVIN




36

MARCH 20, 1976, BILLBOARD

Classical

Photo by Bernie Block
KLASSIC KINGDOM—Ben Karol,
left, and Phil King check out the
classical bins in their newest King
Karol store just off New York’'s
Times Square. Facility, said to be
the largest anywhere devoted exclu-
sively to records and tapes, oc-
cupies 13,000 square feet.

UPS DIRECT SALES

SAMPLER
CUTS LITTER

NEW YORK-The usual post-
concert litter of discarded programs
has been significantly absent at re-
cent appearances of Jean-Pierre
Rampal.

At recitals here and in Boston by
the best-selling flutist Columbia
Records tipped into programs 7-
inch sampler records featuring ex-
cerpts of recent Rampal albums.
The programs became immediate
collector’s items and all exited the
halls with departing concertgoers.

The mini-disks were originally de-
signed for in-store promotion.

Golden Crest Goes Public
In Blasting Distrib Flaws

By IS HOROWITZ

NEW YORK —Golden Crest Rec-
ords is taking directly to the public
its case against trade factors said to
undercut adequate distribution of
small classical labels.

In a newsletter to some 25,000
consumers the company charges
that overproduction. price-cutting,
lack of service, and guaranteed sales
policies all work to inhibit the avail-
ability of quality specialty product
at the retailer level.

Recipients of the brochure are
urged to order directly from Golden
Crest if they can’t find albums in
their local stores and if dealers re-
fuse to special-order requests.

“The problem is getting more se-
vere all the time,” says Clark Gale-
house, label president. “About 65 to
70% of our catalog sales are now on a
direct basis, and the percentage
keeps rising.”

Galehouse insists he would much
prefer to market all his product
through retailers. But he views this
as impossible in the context of the
present industry structure.

The newsletter states that heavy
duplication of standard classical ti-
tles makes it all but impossible for
any one dealer to carry stock in
depth.

Price-cutting, record buyers are
told, keeps dealers’ profit margins so
low that they can’t afford knowl-
edgeable help and would just as
soon lose a sale as fill an out-of-stock

order. “Dealers sometime tell cus-
tomers that recordings are out of
print when they’ve just been re-

Skt (Continued on page 65)

Argo To Stress
U.S. Artists On
New ‘Talk’ LPs

NEW YORK-—London Imports
will make increasing use of Ameri-
can artists on its Argo spoken-word
label, and sometime later this year is
expected to record for the first time
in this country.

Already taped in England is Bing
Crosby in a recording of “Tom Saw-
yer.” Also being readied for release
on Argo is an LP featuring Glenda
Jackson.

Prominent film artists are among
those who will record for the label
later in the U.S., according to Leo
Hofberg, general manager of the im-
port division.

The entire London import line, in-
cluding Argo, Telefunken and Edi-
tions de L’Oiseau-Lyre, will be han-
dled by London’s recently
structured independent distributor
network, beginning April 1. Distri-
bution of spoken-word product for
the educational market will also
continue to be handled by the
Houghton Mifflin Co.

This
Week

Cl
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Best
Selling

assical LPs.

TITLE, Artist, Label & Number

THE CHART PIANISTS

VLADIMIR
ASHKENAZY

ALICIA de
LARROCHA

ALICIA de IARROCHA
SPANISH ENCORES

Albeniz- Soler ‘Granados-Turina

CS 6953

GRAMMY AWARD!

Ravel:

PIANO CONCERTO IN G;
CONCERTO FOR THE LEFT HAND

Fauré:

FANTAISIE

CS 6878

CSA 2314

(includes the CLASSICAL

Vladimir Ashkenazy)

“...oneof the most brilliant, imaginative

and sensitive performances of the
popular eoncerto within memory.”

From a review of a performance of the

3rd Concerto in

THE NEW YORK TIMES
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BEVERLY SILLS: Music Of Victor Herbert

Angel S 37160 (Capitol)

JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for Flute & Jazz
Piano

Columbia M 33233

BEETHOVEN: NINE SYMPHONIES

Chicago Symphony Orchestra (Solti), London CSP 9

BARRY LYNDON/ORIGINAL MOTION PICTURE SOUNDTRACK
RECORDING

Warner Bros. BS 2903

ISAQ TOMITA: Firebird

RCA ARL1-1312

PACHELBEL KANON: The Record That Made It Famous And Other
Baroque Favorites

Stuttgart Chamber Orchestra (Munchinger), London CS 6206
BEETHOVEN: Symphony No. 5

Vienna Philharmonic Orchestra (Kleiber), DGG 2535.016 (Polydor)
THE LEGENDARY LAZAR BERMAN PLAYS LISZT

Melodiya M2-33928 (Columbia)

BARBRA STREISAND: Classical Barbra

Columbia M 33452

LISZT: Sonata In B Minor
Lazar Berman, Melodiya M 33927 (Columbia)

KORNGOLD: Die Tote Stadt
Bavarian Radio Chorus & Munich Radio Orchestra (Leinsdorf), RCA
Red Seal ARL3-1199

JOAN SUTHERLAND & LUCIANO PAVAROTTI: Duets from Lucia di
tammermoor
London OSA 26437

TCHAIKOVSKY: Piano Concerto #1

Lazar Berman, Berlin Philharmonic Orchestra (Karajan),

DGG 2530.677 (Polydor)

PROKOFIEFF: Sonata #8

Lazar Berman, DGG 25530.677 (Polydor)

CHOPIN: 24 Preludes; BECEUSE

Alicia de Larrocha, piano, London CS 6952

LUCIANO PAVAROTTI: The World's Favorite Tenor Arias
London 0S 26384

BEVERLY SILLS: Plaisir D’Amour

Columbia Symphony Orchestra (Kostelanetz), Columbia M 33933
VIVALDI: The Four Seasons

Stuttgart Symphony Orchestra (Munchinger), London CS 6809
SNOWFLAKES ARE DANCING: The Newest Sounds of Debussy
Isao Tomita, RCA Red Seal ARL1-0488

GIULIANI: Guitar Concert in A

RODRIGO: Concierto Madrigal

Academy St. Martin-in-the-Fields (Marriner), Philips 6500.918
(Phonogram)

SIBELIUS: Symphony #5 & Symphony #7

Boston Symphony Orchestra (Davis), Philips 6500.959 (Phonogram)
WALTER CARLOS BY REQUEST

Columbia M 32088

MOZART: The “Great” Mass in C Minor

New Philharmonia Orchestra (Leppard), Seraphim S 60257 (Capitol)
CHOPIN: 24 Preludes Op. 28

Maurizio Pollini, DGG 2530.550 (Polydor)

HAYDN/MOZART CANTATAS

Janet Baker, Philips 6500.660 (Phonogram)

GERSHWIN: An American In Paris

Cleveland Qrchestra (Maazel), London CS 6946
TCHAIKOVSKY: Symphony #4

New York Philharmonic Orchestra (Bernstein), Columbia M 33886
19th CENTURY AMERICAN BALLROOM MUSIC (1840-1860)
Smithsonian Social Qrchestra & Quadrilte Band (Weaver), Camerata
Chorus of Washington, Nonesuch H 71313 (Elektra)
MOUSSORGSKY: Pictures At An Exhibition

Isao Tomita, RCA Red Seal ARL1-0838

BEVERLY SILLS: Mad Scenes

Audio Treasury ATS 20019 (ABC)

THE ART OF COURTLY LOVE

Early Music Consort (Munrow), Seraphim SIC 6092 (Capitol)
RACHMANINOFF: Piano Concerti #3

Vladimir Ashkenazy, Philadeiphia Orchestra (Ormandy)

RCA Red Seal ARL1-1324

SCOTT JOPLIN: The Easy Winners

Perlman, Previn, Angel S 37113 (Capitol)

VERDI: 1 Masnadieri

New Philharmonia Orchestra (Gardelli), Philips 6703.064
(Phonogram)

SEGOVIA: The Intimate Guitar Vol. Il

RCA Red Seal ARL1-1323

MAHLER: Symphony #5

Kindertotenlieder, Berlin Philharmonic Orchestra (Karajan), DGG
2707.081 (Polydor)

HIGHLIGHTS FROM VERDI'S RIGOLETTO

Sutherland, Pavarotti, Milnes, London Symphony Orchestra
(Bonynge), London 0S 26401

BOULEZ CONDUCTS RAVEL: Daphnis Et Chloe (Complete)
New York Philharmonic (Boulez), Columbia M 33523
GREGORIAN CHANT: Choir Of The Monks Of Saint-Pierre de
Solesmes Abbey

(Dom Jean Clair, 0.5.B.), London 0S 26431

SCHUBERT: Songs

SCHOENBERG: Book Of Hanging Gardens

Jan De Gaetani, Gilbert Kalish, Nonesuch H 71320
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As Of 3/8/76
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 ALL BY MYSELF—Eric Carmen—
Arista 0165

2 THEME FROM “SWAT" —Rhythm
Heritage—ABC 12135

3 LONELY NIGHT (Angel Face)—
Captain & Tennille—A&M 1782

4 DECEMBER 1963 (Oh What A
Night)—Four Seasons—Warner
Bros./Curb 8168

5 TAKE IT TO THE LIMIT—Eagles—
Asylum 45293

6 DREAM WEAVER—Gary Wright—
Warner Bros. 8167

7 LOVE HURTS—Nazareth—A&M
1671

8 YOU SEXY THING—Hot Chocolate—
Big Tree 16047

9 DREAM ON—Aerosmith—Columbia
3-10278

10 MONEY HONEY—Bay City Rollers—
Arista 0170

11 RIGHT BACK WHERE WE STARTED
FROM—Maxine Nightingale—
United Artists 752

12 CONVOY—C.W. McCall—MGM
14839

13 ONLY SIXTEEN—Dr. Hook—Capitc!
4171

14 50 WAYS TO LEAVE YOUR
LOVER—Paul Simon—Columbia
3010270

15 SLOW RIDE—Foghat—Bearsville
0306

16 JUNK FOOD JUNKIE—Larry Groce—
Warner Bros./Curb 8165

17 LOVE ROLLERCOASTER—Ohio
Players—Mercury 73734

18 CUPID—Tony Orlando & Dawn—
Elektra 45302

19 LOVE MACHINE (Part 1)—
Miracles—Tamla 54262

20 ACTION—Sweet—Capitol 4220

21 SWEET THING—Rufus Featuring
Chaka Khan—ABC 12149

22 FANNY (Be Tender With My Love)—
Bee Gees—RSO 519

23 BOHEMIAN RHAPSODY—Queen—
Elektra 45297

24 THE WHITE KNIGHT—Cleddus
Maggard—Mercury 73751

25 SQUEEZE BOX—The Who—MCA

26 ONLY LOVE IS REAL—Carole King—
Ode 66119

27 THERE'S A KIND OF HUSH (All
Over The Worid)—Carpenters—
A&M 1800

28 | WRITE THE SONGS—Barry
Manilow—Arista 0157

29 LET YOUR LOVE FLOW—Bellamy
Brothers—Warner Bros./Curb
8169

30 1DO,1DO,IDO,I DO, I DO-
Abba—Atlantic 3310

31 JUST YOU AND I—Melissa
Manchester—Arista 0168

32 LOVE TO LOVE YOU BABY—Donna
Summer—0Oasis 401

33 DEEP PURPLE—Donny & Marie
Osmond—Kolob 14840

34 SATURDAY NIGHT—Bay City
Rollers—Arista AL 4049

35 GOLDEN YEARS—David Bowie—
RCA 10441

36 THEME FROM “MAHOGANY' —
Diana Ross—Motown 1377

37 PALOMA BLANCA—George Baker
Selection—Warner Bros. 8115

38 SOMETIMES—Bachman-Turner
Overdrive—Mercury

39 BACK TO THE ISLAND—Leon
Russell—Shelter 40483

40 WAKE UP EVERY BODY (Part 1)—
Harold Melvin & The Blue
Notes—Philadelphia International
8.3579

RadkLP Best Sellers
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As Of 3/8/76
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 HISTORY—AMERICA’'S GREATEST
HITS—America—Warner Bros. BS
2894
2 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039
STILL CRAZY AFTER ALL THESE
YEARS—Paul Simon—Columbia
PC 33540
4 DESIRE—Bob Dylan—Columbia PC
33893
5 CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia PC
33900
6 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M SP
3405
7 MAIN COURSE—Bee Gees—RSO SO
4807
8 RUN WITH THE PACK—Bad
Company—Swan Song SS 8416
9 GREATEST HITS—EIton John—MCA
’ 2128
10 HELEN REDDY'S GREATEST HITS—
Capitol ST 11467
11 GRATITUDE—Earth, Wind & Fire—
Columbia PC PG 33694
12 FLEETWOOD MAC—Reprise
MS2225
13 K.C. & THE SUNSHINE BAND—TK
603
14 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020
15 TRYIN' TO GET THE FEELIN'—
Barry Manilow—Arista AL 4060
16 WINDSONG—John Denver—RCA
Asylum 7E-1039
17 ALIVE!—Kiss—Casablanca NBLP
7020
18 GREATEST HITS—John Denver—
RCA CPL:1-0374
19 GREATEST HITS—Seals & Crofts—
Warner Bros. BS 2885
20 BLACK BEAR ROAD—C.W. McCall—
MGM M3G 5008

21 FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

22 OUTLAWS—Waylon Jennings, Willie
Nelson, Jessi Colter, Tompal
Glaser—RCA APL1-1321

23 DREAM WEAVER—Gary Wright—
Warner Bros. BS 2868

24 SEDAKA'S BACK—Neil Sedaka—
Rocket 463

25 M.U. THE BEST OF JETHRO
TULL—Chrysalis CHR 1078

26 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133

27 ROCK OF THE WESTIES—Elton
John—MCA 2163

28 TOYS IN THE ATTIC—Aerosmith—
Columbia PC 33479

29 THE HUNGRY YEARS—Neil
Sedaka—Rocket PIG 2157

30 LED ZEPPELIN (IV)—Atlantic SD
7208

31 A NIGHT AT THE OPERA—Queen—
Elektra 7E-1053

32 FOOL FOR THE CITY—Foghat—
Bearsville BR 6959

33 STATION TO STATION—David
Bowie—RCA APL1-1327

34 THE BAY CITY ROLLERS—Arista AL
4049

35 THOROUGHBRED—Carole King—
Ode SP 77034

36 PRISONER IN DISGUISE—Linda
Ronstadt—Asylum 7E-1045

37 RUFUS FEATURING CHAKA
KHAN—ABC ABCD 909

38 ERIC CARMEN—Arista AL 4057

39 CLEARLY LOVE—Olivia Newton-
John—MCA 2148

40 THE BEST OF CARLY SIMON—
Elektra 7E-1048

Sandcastle Label Adds 6 Distribs

NEW YORK-—-Sandcastle Rec-
ords has added six distributors.
Newly named are Heilicher Bros.,
Minneapolis; Apex-Martin, New
York and New Jersey; Action Mu-
sic, Cleveland and Buffalo; Roberts

Records, St. Louis; Alta, Phoenix:
and ABC Records & Tapes, Seattle.

Most recent act pacted to the label
is the Insh Rovers, whose first album
for Sandcastle, the track from a Ca-
nadian tv show, has just moved out
to the trade.

___Talent__

Talent
_In Action

® Continued from page 35
NEPHI HANNEMANN

Ala Moana Americana Hotel,
Honolulu

Billed as “The Polynesian Man,” singer-en-
tertainer Hannemann is one of Young Hawaii's
newest stars in his prime at the Garden Lanai
here—a new home for him since January.

You name it, he does it—anything from Ha-
waiian favorites to pop hits, from Samoan folk
songs to oldtime rock 'n’ roll and his new origi-
nal compositions.

Sincerity abounds in his hour-plus revue. A
cast of 15 is featured, including a five-member
dance ensemble offering Samoan, Tahitian, and
Hawaiian dances. Hence, a visit with Hanne-
mann becomes a one-stop tour of Polynesia.

But his pop sound is quite appealing. He has

a command of his material, be it “Feelings” or

“Kuuipo,” the latter from Elvis Presley’s “Blue

Hawaii,” sung to a maiden chosen from the au-

dience. Of his personal compositions, “A Song
For Me, 1 Sing Her For Me" is perhaps the best.

WAYNE HARADA

LOUDON WAINWRIGHT Il
Santa Monica Civic
Los Angeles
Wainwright brought his engaging mix of mu-
sical skill and lunacy here March 6 and wound
up giving his audience a refreshing hour of
laughter.

The only accurate way of describing
Wainwright's show is to say he's pleasantly
crazy. His songs deal with stumbling around in
the night to find a cigarette, two insane mug-
gers deciding what to do on a Saturday,
surf/oldie parodie and other such subjects.

His stage presence alone is humorous, as he
grimaces, twists his body and generally plays
the part of a clown.

What separates him from other similar acts is
a genuine musical skill as well as a completely
serious voice singing some of the most ri-
diculous thoughts imaginable.

Two other important points: Though the
songs are ridiculous, they are not so far off-base
that the audience can't see a little bit of them-
selves in most. More important, Wainwright is
never offensive. He's a strictly fun artist who
relies on cleverness and wit rather than vulgar-
ity to entertain.

Perhaps the reason the artist has so rarely
come across on record is his humorous stage
presence works in tandem with his songs. And
though record sales are certainly not out of the
question for the future (it is natural to assume
that many who see him will buy his product), he
appears to have the most solid future possible
on the concert circuit. Artists who are original
and fun are difficult to find, but Wainwright fits
that bill perfectly. BOB KIRSCH

JIMMY BUFFETT

Fox Theater, Atlanta

Buffett went into a star-spawned slump soon
after his great single “Come Monday" spilled
over successfully from his consistent FM base to
the Top 40 market—but, judging from his Feb.
27 appearance here, he has recovered brilliantly
and has his career back into high gear.

Butfett started as a solo acoustic act, and ev-
erytime the royality checks grew larger, he
added another band member. Two of them are
among the best in the business, Roger Bartlett
on guitar and Fingers Taylor on harmonica. They
spark the aptly named Cora! Reefers Band that
backs Buffett.

The SRO crowd received a mixture of new
Buffett-written works such as “Woman Going
Crazy On Caroline Street” and “Havana Day-
dreamin’ " along with some of his best past ef-
forts: “The Great Filling Station Holdup™ and
"“Peanut Butter Conspiracy.” Though he loses
some individuality by increasing the size of his
band and veering toward rock, Buffett lapses
into his acoustic past with his brilliant. song “A
Pirate Looks At 40.”

Curiously, Buffett didn't perform one of his
best compositions, “The Captain And The Kid"
which will probably be his next single.

The Key West performer with a Caribbean
soul he can barely control, had the crowd on its
feet when he left the stage.  GERRY WOOD
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These are best selling middle-of-the-road singles compiled
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= from radio station air play listed in rank order.
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E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 9 VENUS
Frankie Avalon, De-Lite 1578 (PIP) (Kirshner Songs/Welbeck, ASCAP)
2 9 5 ONLY LOVE IS REAL
Carole King, Ode 66119 (A&M) (Colgems, ASCAP)
3 1 8 LONELY NIGHT (Angel Face)
(Ange! Face) Captain & Tennilte, A&M 1782 (Don Kirshner, BMI)
4 4 6 JUST YOU AND |
Melissa Manchester, Arista 0168 (Rumanian Pickle
Works/New York Times, BMI)
5 5 5 CUPID
Tony Orlando & Dawn, Elektra 45302 (Kags, BMI)
6 |12 3 THERE'S A KIND OF HUSH (All Over The World)
Carpenters, A&M 1800 (Glenwood, ASCAP)
7 6 7 THE CALL
Anne Murray, Capitol 4207 {Beechwood, BM{)
8110 6 LET YOUR LOVE FLOW
Bellamy Brothers, Warner Bros./Curb 8169 (Loaves & Fishes, BMI)
9 |16 7 CARA MIA
Paul Delicato, Artists of America 111 {(Leo Feist, ASCAP)
10 | 31 2 COME ON OVER
Olivia Newton-John, MCA 40525 (Casserole/Flamm, BMI)
11 | 22 8 TANGERINE
The Salsoul Orchestra, Salsoul 2004 (Caytronics) (Famous, ASCAP)
12 | 20 3 LOOKING FOR SPACE
John Denver, RCA 10586 (Cherry Lane, ASCAP)
13111 |1 BREAKAWAY
Art Garfunkel, Columbia 3-10273 (Almo/Caiedonian, ASCAP)
14 114 110 ONLY SIXTEEN
Dr. Hook, Capitol 4171 (Kags, BMI)
15 | 18 8 DOLANNES MELODIE
Jean Claude Borelly & His Orchestra, London 228 (Burlington, ASCAP)
16 | 24 7 DREAM WEAVER
Gary Wright, Warner Bros. 8167 (Warner Bros., ASCAP)
17 | 28 6 1D0OIDOIDOIDOIDO
Abba, Atlantic 3310 (Countless, BMI)
18 | 32 3 RIGHT BACK WHERE WE STARTED FROM
Maxine Nightingale, United Artists 752 (ATV/Universal Songs, BMI)
19 3|13 50 WAYS TO LEAVE YOUR LOVER
Paul Simon, Columbia 3-10270, (Paul Simon, BMI)
20 [ 25 6 LOVE FIRE
Jigsaw, Chelsea 3037 (Coral Rock/American Dress/Blesize, ASCAP)
21 |35 3 CONCRETE & CLAY
Randy Edelman, 20th Century 2274 (Saturday, BMI)
22 8 |17 THEME FROM “SWA.T.”
Rhythm Heritage, ABC 12135 (Speligold, BM1)
23 | 41 2 GOOD HEARTED WOMAN
Waylon & Willie, RCA 10529 (Baron/Willie Nelson, BMI)
24 123 115 PALOMA BLANCA
George Baker Selection, Warner Bros. 8115 (Warner Bros./Famous, ASCAP)
25 | 43 2 HERE, THERE AND EVERYWHERE
Emmylou Harris, Reprise 1346 (Warner Bros.} (Maclen, BMI)
26 |26 {10 SINCE | FELL FOR YOU
Charlie Rich, Epic 8-50182 (Columbia) (Warner Bros., ASCAP)
27 113113 TRACKS OF MY TEARS
Linda Ronstadt, Asylum 45295 (Jobete, ASCAP}
28 127 110 DECEMBER 1963 (Oh What A Night)
Four Seasons, Warner Bros./Curb 8168 (Seasons/Jobete, ASCAP)
29 117 |11 FANNY (Be Tender With My Love)
Bee Gees, RSO 519 (Atlantic) (Casserole, BMI}
30 |21 7 | FEEL LIKE A BULLET (In The Gun Of Robert Ford)
Eiton John, MCA 40505 (Big Pig/Leeds/Yellow Dog, ASCAP)
31 | 37 5 ONCE A FOOL
Kiki Dee, Rocket 40506 (MCA) (ABC/Dunhill/One Of A Kind, BMI)
3213 | 11 SCOTCH ON THE ROCKS
The Band Of The Black Watch, Private Stock 45055 (Peer International, BMI)
33 | 38 5 IF LOVE MUST GO
Dobie Gray, Capricorn 0249 (Warner Bros.) (Irving, BMI)
34 |33 6 JUNK FOOD JUNKIE
Larry Groce, Warner Bros./Curb 8165 (Peaceable Kingdom, ASCAP)
35 |15 |12 ALL BY MYSELF
Eric Carmen, Arista 0165 (CAM.-USA., BMI)
36 7 (1 TAKE IT TQ THE LIMIT
Eagies, Asylum 45293 (Benchmark/Kicking Bear, ASCAP)
37 | 39 4
Bobby Rydell, PIP 6515 (Peer International, BMI)
38 | 42 3 YOU ARE BEAUTIFUL
Stylistics, Avco 1664 (Avco Embassy, ASCAP)
39 m { THOUGHT IT TOOK A LITTLE TIME (But Today | Fell In Love)
Diana Ross, Motown 1387 (Jobete, ASCAP)
0 29 8 CHLOE
Cy Coleman, RCA 10440 (Robbins/Chappell, ASCAP)
4] | 40 5 IN FRANCE THEY KISS ON MAIN STREET
Joni Mitchell, Asylum 45298 (Crazy Crow, BMI)
42 | 47 2 AS TIME GOES BY
Tonny Bennett, Improv 712
43 | 44 5 AFRICAN SYMPHONY
Henry Mancini Concert Orchestra, RCA 10463 (Warner-Tamerlane, BMI)
a4 TRYIN’ TO GET THE FEELING AGAIN
Barry Manilow, Arista 0172 (Warner-Tamerlane/Upward Spiral, BM1)
45 | 49 L) YOU'LL LOSE A GOOD THING -
Freddy Fender, ABC/Dot 17607 (Crazy Cajun, BMI)
4 m SUNDAY KIND OF LOVE
Kenny Rankin. Little David 732 (Atlantic/MCA, ASCAP)
47 | 48 5 EMPTY TABLES
Frank Sinatra, Reprise 1343 (Warner Bros.) (Sergeant/Mercer/Van Heusen,
ASCAP)
48 | 50 2 ONE DAY IN YOUR LIFE
Johnny Mathis, Columbia 3-10291 (Jobete, ASCAP}
49 119 | 14 DEEP PURPLE
Donny & Marie Osmond, Kolob 14840 (MGM) (Robbins, ASCAP)

IF YOU ONLY BELIEVE (Jesus For Tonite)
Michel Plonareff, Atlantic 3314 (Oxygen/Warner Bros./Maya, ASCAP)

aQyvog1118 ‘961 ‘02 HOYVWN
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Slabtown: Computerized Floors

LOS ANGELES—Two comput-
erized dance floors are bringing cus-
tomers into Slabtown Disco, in Port-
land, Ore., according to its owner,
John Tehan.

The three-year-old club commis-
sioned Electronic Environments of
Milwaukee to install the dance
floors in August 1975. From that
point, notes Tehan, business has
continued upward.

Like many clubs across country,
Slabtown has adopted a dress code
and Tehan contends there is no
problem enforcing the code because
the club’s staff sets the example.

“We've asked our customers to ex-
pand with us. Many original cus-
tomers have seen us change and they
enjoy it. That’s partly why we offer
dance lessons, to help our patrons
change and learn with us,” says Te-
han.

He explains that the staff is
decked out in formal wear from the
*30s era, from maitre’d to waitresses,
while at the same time, he notes that
nostalgia is the club’s theme.

Nostalgia begins with Slabtown’s
decor of rough siding, greenery,
brick, old wine barrels, an antique
bar and even 1800s church pews.

“Historically, there is a reason for
the choice of decor. The club is lo-
cated in the heart of an area which at
one time was commonly known as
Slabtown,” says Tehan.

“The surroundings once housed

By JEAN WILLIAMS

sawmills and block after block of
slabwood.”

He contends the club has custom-
ers traveling more than 200 miles,
from Seattle and parts of Wash-
ington to partake of Slabtown’s at-
mosphere.

The nightclub recently installed a
totally new custom built system
complete with Garrard turntables,
Phase Linear equalizers and limiters
and Crown amplifiers and speakers
by the Rose City Sound firm for the
dancing pleasure of its 300-capacity
crowd.

Tehan notes that 98% of his rec-
ords are purchased from local retail
shops and 2% donated by radio dee-
jays in Portland. He points out that
he has never received service from
record labels.

Deejays Paul Arca and Rich
McReadman have worked out a for-

mat of three slow songs followed by
seven up-tempo tunes. Rock, disco
and r&b are programmed during
Slabtown’s 9 p.m.-2:30 a.m. disco
hours.

“The audience tends to request
the new disco hits most often. How-
ever, we have found that this beat
can be monotonous, so without an-
nouncing it, we build our music by
mixing it,” says Tehan.

Slabtown also operates as a res-
taurant, opening for lunch and
serving through dinner. Only during
its disco hours, Sunday through
Thursday, is a cover charge of $1 in
effect. It’s $1.50 on weekends.

“We are keeping our cover charge
at a minimum. We don’t want our
cover fees to strain the pocketbobks
of the 25-35 year olds whom we cater
to, nor do we want to frighten any
customer away,” asserts Tehan.

Disco Mix

By TOM MOULTON

NEW YORK—RCA is rush releasing the new
LP by The Brothers. It was produced by Warren
Schatz, who seems to be the label's hottest
disco producer. “Make Love” and “Last Chance
To Dance” are the two strongest cuts. “Were
You Ready For That” has some qualities of the
Love Unlimited Orchestra while “Under The
Skin” has more of a MFSB sound. “Brothers
Theme" is also good. It's one of the best sound-
ing LPs to come out this year and will obviously

be big at discos. Schatz, who also produced the
Vicky Sue Robinson LP, is creating a new sound
for the label by taking different styles of music
and combining them to create one sound—a

very interesting and very effective approach.
Atlantic is releasing a special disco disk of
“Wild Cherry"” from Gene Page's latest LP. This
version is much harder and more r&b sounding
than the LP cut. A strong break well into the
(Continued on page 39)

pre-amp is not required.
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Top Audience Response
Records In N.Y. Discos

This Week
1 THAT'S WHERE THE HAPPY PEOPLE GO—
The Trammps—Atlantic (long version)

2 TURN THE BEAT AROUND—Vicky Sue
Robinson—RCA

3 LOVE HANGOVER-Diana Ross—Motown
(tP)

4 MORE, MORE, MORE— Andrea True
Connection—Buddah

5 NIGHT AND DAY—The Monster Orch.—Sam
Records

6 SPANISH HUSTLE—The Fatback-Band—
Event (disco version)

7 STREET TALK-BCG—20th Century

8 IT'S NOT WHAT YOU GOT/CHAINS/HE'S A
FRIEND—Eddie Kendricks—Tamla (LP)

9 TOUCH & GO—Ecstasy, Passion & Pain—
Roulette (disco version)

10 LOS CONQUISTADORES CHOCOLATES -
Johnny Hammond—Milestone

11 | HEAR A SYMPHONY—Hank Crawford—
Kudu

12 MIGHTY HIGH/EVERYTHING IS LOVE~
Mighty Clouds Of Joy—ABC (LP)

13 LET'S GROOVE-Archie Bell & The Drells—
TSOP

14 HEART BE STILL—Cari Graves—A&M
15 MOVIN'/CHANGIN' —Brass Construction—
UA (LP)

Downstairs Records (New York)
Retail Sales

This Week
1 TURN THE BEATAROUND/COMMON
THIEF -Vicky Sue Robinson—RCA (LP)

2 |LOVE TO LOVE/DISCO FEVER~Tina
Chartes—Columbia

3 GET UP AND BOOGIE-Sitver Convention—
Midland Intl.

4 FIRST SHOT—Phase 2—0siris
5 LOVE HANGOVER-Diana Ross—Motown
LP

6 NIGHT & DAY—The Monster Orch.—Sam
Records

7 DON'TYOU WANNA GET DOWN —South
Side Colition—Brown Dog

8 MORE, MORE, MORE—Andrea True
Connection—Buddah

9 HURT SO BAD—Philly Devotions—
Columbia

10 SALSA-Louie Ramirez—Cotique

11 BYELOVE-5000 Volts—Phillips

12 HEAVEN'S HERE ON EARTH—Hudson
County—RCA

13 HEART BE STILL—Carl Graves—A&M

14 MORE—Carol Williams—Salsoul

15 A CANCQO DO NOSSA AMOUR/
DELICATO—EI Coco—AVi (LP)

Top Audience Response Records
In San Francisco Discos
This Week
1 LOVE HANGOVER-Diana Ross—Motown
LP

2. THAT'S WHERE THE HAPPY PEOPLE GO—
The Trammps—Atlantic (long version)

3 TURN THE BEAT AROUND—Vicky Sue
Robinson—RCA

4 MORE, MORE, MORE-Andrea True
Connection—Buddah

5 WOW-Andre Gagnon—London

6 GET UP AND BOOGIE-Silver Convention-
Midland Intl.

7 MOVING LIKE A SUPERSTAR—Jackie
Robinson—Ariola (German import)

8 FEEL THE SPIRIT~{eroy Hudson—Curtom

9 NIGHT & DAY-The Monster Orch.—Sam
Records

10 HE'S A FRIEND—Eddie Kendricks—Tamla

11 BOHANNON’S BEAT—Bohannon—Dakar
(LP)

12 MORE—Carol Williams—Salsoul

13  MIGHTY HIGH—Mighty Clouds Of Joy—ABC

14 LADY BUMP—Penny McLean—ATCO (disco
version)

15 SING A HAPPY FUNKY SONG—Miz Davis—
Now (new disco version)

Colony Records (New York)
Retail Sales
This Week

1 THAT'S WHERE THE HAPPY PEOPLE GO—
The Trammps—Atlantic

2 MORE, MORE, MORE~Andrea True
Connection—-Buddah

3 TURN THE BEAT ARGUND—-Vicky Sue
Robinson—RCA

4 HEART BE STILL—Carl Graves—A&M
5 MORE-Carol Williams—Salsoul

6 NIGHT & DAY-The Monster Grch.—Sam
Records

7 THANKYOU BABY—L eon Thomas—Don
King
8 LOVE HANGOVER—Diana Ross—Motown
(LP)
9 STREET TALK—BCG-20th Century
10 SALSA-Louis Ramirez—Cotique
11 WOW-Andre Gagnon—London
12 CHILD OF MINE-The Joneses—Mercury

13 HURT SO BAD—Philly Devotions—
Columbia

14 LIVING IN ECSTASY—Ecstasy—Disco
Record Co.

15 DECO DISCO-Camp Galore—D&M Records

Melody Song Shops
Retail Sales
(Brooklyn, Queens, Long Island)

This Week
1 THAT'S WHERE THE HAPPY PEQPLE GO—
The Trammps—Atlantic

2 LOVE HANGOVER-Diana Ross—Motown
(LP)

3 MORE, MORE, MORE —Andrea True
Connection—Buddah

HEART BE STILL-Carl Graves—A&M
STREET TALK—-BCG—20th Century
MORE —Carol Williams—Salsoul

TURN THE BEAT AROUND/COMMON
THIEF-Vicky Sue Robinson—RCA (LP)

8 SPANISH HUSTLE—The Fatback Band -
Event

9 DISCO LADY—Johnny Taylor—Columbia

10 NIGHT & DAY—The Monster Orch.—Sam
Records

11 SALSA—Louie Ramirez—Cotique

12 THANK YOU BABY—1 eon Thomas—Don
King

13 WHEN YOU CAME—Smokey Robinson—
Tamla (LP)

14 NICE & EASY—Eddie Drennon—Friends &
Co. (LP)

15 UNION MAN-Cate Bros.—Asylum

-~ O W o

Top Audience Response Records
InL.A./San Diego Discos
This Week

1 MORE, MORE, MORE —Andrea True
Connection—Buddah

2 LOVE HANGOVER-Diana Ross—Motown

LP)

3 STREET TALK—BCG—20th Century (disco
edit)

4 SHACK-UP—Banbarra—United Artists (LP)

5 TURN THE BEAT AROUND-Vickie Sue
Robinson—RCA

6 TRY ME, | KNOW WE CAN MAKE IT-Donna
Summers—0Qasis (LP)

7 GET UP & BOOGIE-Silver Convention—
Midland Intl.

8 LA VIDA—Fussy Cussy —Aquarius

9 MIGHTY HIGH— Mighty Clouds Of Joy—
ABC (LP)

10 STRANGERS IN THE NIGHT— Bette
Midler—Atlantic (LP)

11 STATION TO STATION/STAY/GOLDEN
YEARS— David Bowie—RCA (LP)

12 WOW- Andre Gagnon—London

13 | HEAR A SYMPHONY— Hank Crawford
Kudu

14 MOVIN’ LIKE A SUPERSTAR- Jackie
Robinson—Arioia America

15 CHANGIN’- Brass Construction—United
Artists




Discos

Milwaukee’s Up To the Minute

Its Night Life Flourishing Just As In Manhattan

MILWAUKEE-It’s long been
said that it takes Milwaukee about a
dozen years to get on top of the latest
thing. There have even been rumors
that the Twist is still popular in a few
clubs. So it has been somewhat a
surprise to some persons here that
the disco scene has caught on so
strong and so fast.

But there are a few people who
think’ the city is being discoed to
death, with the ever increasing
changeover of live music clubs to a
disco format. Of course, it isn’t real
disco always,” snorts one operator.
“Some guy gets a jukebox into his
13-stool place and hangs a sign in
the window saying he’s got a disco-
theque. That just doesn’t do it.”

The owners and managers who
have changed formats agree that the
new ways have been worth the cost
of renovation. “We don’t have the
hassle with the bands anymore. The
wear and tear on the place isn’t so
great. There’s a bigger selection of
music. And the disco crowd drinks
more, spends more and acts better,”
says one downtown disco operator.

“I didn’t even know that I was a
disco; then all of a sudden, every-
body was changing over,” says
Morry Silberman, of He and She.
Silberman’s place, in the basement
of a shopping center on the city’s
South Side, opened in 1973, making
it one of the earliest places in town
utilizing a lighted dance floor, DJs
and recorded music.

Over the past few years, he’s
changed his layout four times and
has just finished remodeling again,
adding a 55-foot bar and 25 custom-
made ceiling mounted speakers. The
He and She’s 10,000 square feet,
able to hold about 900 persons, is
one of the biggest discos in town.

But last year, in a reverse move,
Silberman began booking live bands
on Wednesday nights, featuring na-
tional acts such as Dr. Hook as well
as local talent. “It attracts another
percentage of people,” he says.

The Toad, in downtown Mil-
waukee, switched from live music to
disco late last year with no regrets
voiced by owner Joe Balistrieri. “It’s
a hell of a lot easier,” he says. How-
ever, in true Milwaukee fashion, Ba-
listrieri still holds onto traditions,
keeping his club’s live music image

Disco Mix

® Continued from page 38

record also works well, The special disco mix
was done by Atlantic’s Anita Wexler and Jimmy
Douglass.

Angeloni's disco in Trenton, N.J., is another
club that is starting to book some of the top
disco acts. Starting off the new policy there will
be De-Lite recording artists the Crown Heights
Affair March 31. The normal addmission is $2,
but when there is live entertainment it will be
raised to $5. The ciub has a capacity of 1,000
and spinner Jerry Morgano plays Tuesdays, Fri-
days, and Saturdays. Interestingly, there are a
number of clubs that are open only three days a
week, and are making a go of it.

The Trammps (Atlantic) LP ships in two
weeks. The LP version of "“That's Where The
Happy People Go™ is 7:50 in length.

Thelma Houston has just finished recording
four sides at Media Sound N.Y. with producer
Van McCoy, and Motown will be releasing a
single soon, The sides are all up tempo and pick-
ing one will be difficult.

John Hedges, dj at the City and John Ran-
dazzo dj at the Mineshaft are the coordinators of
the newly formed San Francisco Disco DJ Assn.
There are now 32 members, and several meet-
ings have been held at the PS Restaurant there.
The permanent address of the association will
be announced shortly.

By MARTIN HINTZ

by booking in bands at least once a
month. He’s also keeping a fairly
straight format with the music, as
evidenced by the playlists.

“We're not really going for the
Hollywood look with flashing lights.
That’s not Milwaukee,” says Dave
Reynold, a former radio man who
works up the charts for the Toad's
disco production. He and Balistrieri
are also partners in an ad firm, spe-
cializing in radio presentations and
all taping work for the club’s music
is done in their studio above the
Toad.

More disco news on
page 52.

“With a club you can do a lot of
things you can’t on radio because of
those commercial breaks,” says
Reynold. “You can target the au-
dience and keep the level up; let it
all goif the crowd seems to wantit.”

Reynold’s format includes class A
records, the hottest records and
those which get the most response
from the floor; class B, the solid
disco hits; class C, those songs more
than 18 weeks old; class D, the ques-
tionable new songs, those that are
rising on the charts and those that
show promise; the class E, slow
tunes.

He’s got a TEAC 4-track, two
Rusco turntables, Sun Power amps,
a Marantz preamp and Maclntosh
power amp in the studio, and a Sony
2-track downstairs with JVC tuner.

The safest place to be here on a
Friday or Saturday night is behind
the bar, the crowd is so great,” says
Tony Saviano, manager of Teddy’s,
an East Side disco that once was one
of the top live music spots in Mil-
waukee. “We're getting an older
crowd than what we had before; it’s
the kind of music for people who
like to swing and drink,” says Sav-
iano.

To add a flair to slow nights, such
as Sundays and Tuesdays, the club
offers free dancing lessons. “It’s just
a service we have. In fact, we've
made up our own, the Teddy Walk,”
says Saviano. Teddy’s also has had a
series of parties where a select clien-
tele is admitted by invitation and all
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others have to pay a cover charge.
Free food and carnations for girls
are part of the deal.

A courtesy card can be offered to
the regulars at the Hungry Lion,
downtown in the mezzanine of the
First Wisconsin Bank. The cards al-
low them to cash checks and run
tabs. The Hungry Lion is owned by
the Steak and Ale Corp., which
manages mostly restaurants in a
number of cities. It leases the space
from the bank.

The Lion, which holds 250-300
persons, is considered one of the
class places catering to the down-
town hotel crowd and businessmen
in the evening and the 20-30 year old
professional types. From 4:30 to 6
p-m., it offers two drinks for the price
of one and wine at half price.

Sandwiches and snacks are of-
fered all night, according to assistant
manager Greg Stephenson, and
there are dance lessons on Wednes-
days and Fridays. One of the bank
rules, says Stephenson, is that no
drinks are allowed off the Hungry
Lion premises.

It’s not real easy for DJ Steve York
in his nightly spot in the Pfister Ho-
tel. York plays everything from
Frank Sinatra to “Disco Lady,” in
the hotel’s Pfiscotheque from 4 to
7:30 p.m. The lounge “reverts” back
to being the Crown Room after York
gets done for live shows by featured
acts such as Al Martino (March 8-
13), Maureen McGovern (March
15-20) and Allen & Rossi (March
22-April 3).

York, who has a regular club cir-
cuit he plays after his Pfiscotheque
hours, utilizes a custom built, port-
able tape-record deck and carries
about 2,000 records with him on his
rounds. “You want Simon and G? I
probably got ’em.”

John Volpe of the new Fritz’s
recently initiated a 13 and under
disco party on Sunday afternoons.
“It gives the kids a place to go,” he
says. “This disco thing is what’s hap-
pening, that’s why we have it. On a
night here, our DJ can go through
200 records; a band could do only
about 15 songs.”

The Fritz opens at 11 a.m. with a

(Continued on page 65)

Indiana Students Dig 3
Deejays At Campus Spot

By VICKORA CLEPPER

BLOOMINGTON, Ind.—Since
opening Jan. 5 as the first disco in
this home base of Indiana Univ., Ye
Old Regulator, a bar turned disco,
has been packing them in, using
three deejays from a local station
four nights and tapes the other two
evenings.

According to manager Ray Chap-
man, an initial equipment invest-
ment of $7,000 included custom
speakers from Sound Productions in
Carmel, Ind., and a TEAC open reel
tape deck to provide the top quality
disco sounds on “non-live” Monday
and Tuesday nights.

Sound equiment was moved into
the bar and the stage, used previ-
ously for live entertainment, was
lifted above the dance floor and now
supports the six-unit custom lighting
system. Speakers are mounted above
the dance floor.

Patrons come mostly from the
university—about 90% are young—
but Chapman notes there are also a
good number of the “curious older

people who remember the old defi-
nition of discotheque and look for
female dancers.”

He finds people coming to the
club because it’s new, to mingle and
meet (“A disco is like a big house
party,” one college patron ob-
served), and to dance to good, con-
tinuous music.

While getting compliments on the
sound, Chapman received some
complaints on the dance floor being
too brightly lit, and is now changing
the lighting and considering syn-
chronized light and music.

The room seats about 300 and can
squeeze in 400 on a busy night, and
Chapman already is considering ex-
panding the jockey’s hours by add-
ing a half-hour to each end of the
current 9 p.m.-2 a.m. stretch to ac-
commodate more patrons.

Management is working on a
number of promotional ideas to
keep the crowds coming, partic-
ularly to encourage Monday and
Tuesday night attendance.

PHILADELPHIA —Increased in-
terdependence between campus ra-
dio stations for the future growth of
college radio in general, was stressed
at this year’s Intercollegiate Broad-
casting System (IBS) national con-
vention here March 5-7.

Targeted for the message were the
more than 560 college broadcasters,
representing 119 radio stations, at-
tending the confab. And, without a
doubt, the call for greater coopera-
tion between campus broadcasters
also left a healthy impression on
most of the more than 100 represen-
tatives from other segments of the
industry, especially the label staffers
who turned out in numbers.

Probably the most promising
news to surface from the convention
for record manufacturers is that the
testing of a composite playlist for
college stations on a regional basis is
now planned.

The test, which will involve some
12 or more schools in the Western
Pennsylvania region, will be run
later this month.

The playlist itself will be deter-
mined by a committee of student
broadcasters from the stations in-
volved. The list will also be printed
in the regional edition of the IBS
magazine.

Also in the preliminary talk stage
during the confab was the idea of
having a number of local IBS meet-
ings next fall to further strengthen
member stations on regional basis.

While greater cooperation was
stressed, a number of sessions also
zeroed-in on the everyday work
problems facing college radio today.

Topics covered included the
FCC’s policy of ascertainment of
community makeup for broadcast
purposes, and how college radio
can’t afford in-depth market surveys
of the sort and still continue to oper-
ate; the benefits from college radio
from cable FM hookups; the state of
the art in carrier current engineering
and signal control; and the search-
ing out of alternatives in the field of
public affairs broadcasting.

During one of the more important
sessions—record companies and
their role in college radio—12 indus-
try spokespersons discussed topics
ranging from the status of campus
promotional service to the impor-
tance of providing sales feedback to
diskeries.

Panel members for this session
were Paul Brown of Paul Brown

Campus
. 560 AT CONVENTION

. College Radioites

- Vow To Cooperate

Promotions: John
Warner Bros. Records; Walter
O’Brien, ATV/PYE: Ric Browde
and Bill Paige, A&M Records; Mike
Bone, Phonogram Records; Niles
Siegel, Polydor Records: Gunter
Hauer and Judy Libow, Atlantic
Records; Debbie Newman, CBS
Records; Irv Lukin, Jem Records,
and Tim Powell, RCA Records.

All of the panelists agreed that
feedback is the most important ele-
ment for receiving service.

Hauer said that almost 90% of
campus stations requesting service
receive it.

“Product sometimes gets to col-
lege radio stations later than com-
mercial radio because it is usually
sent instead of hand delivered,” he
stated. “As far as recognition, we at
Atlantic find college radio to be very
useful for getting new product
played.” .

He went on to say that every year
Atlantic compiles a list of gradu-
ating students and distributes this
list to commercial stations in the
form of a job hunting service.

According to CBS’ Newman, it’s a
record company’s business to sell
product, and feedback is needed
from each station if it’s to be serv-
iced. She cited WKDI at Northern
Illinois Univ. as one of the more in-
formative stations she hears from.
Each week the music director sends
her and other labels a list of what al-
bums are selling at campus outlets.

Siegel agreed with Newman, and
said that contact with all local out-

lets is the key to running a successful”

campus radio operation.

One recurring question through-
out the meeting concerned the sub-
scription services that some labels
provide. Several students said that
they didn’t think it fair that com-
panies should charge for product.

O’Brien asserted that new com-
panies will service most college sta-
tions for free, while established com-
panies don’t need to provide
completely free service for their al-
bums.

Another question concerned the
lack of representation by Latin man-
ufacturers. Brown, who organized
the record company participation,
said that more than 100 companies
were asked to participate in the con-
fab. .

Don Imus, WNBC, N.Y., DJ, de-
livered an address to the convention
following Saturday’s luncheon.

Music Educators Topic:
Duping Protected Music

NEW YORK-The Duplication
of protected music by educators and
librarians was given further study at
a special symposium held at the
Music Educators National Confer-
ence convention in Atlantic City,
N.J., March 11.

The meeting, to explore both the
practical and ethical considerations
of “fair use” guidelines, was chaired
by George D. Cary, former register
of copyrights, with a panel of top
level educators and music publish-
ers slated to participate.

Among those appearing on the
panel were Ernest Farmer of Shaw-
nee Press, Don Malin of Belwin-
Mills, Philip Wattenberg of the
Music Publishers Assn., and Leon-
ard Feist of the National Music Pub-
lishers Assn. The educator group
included Charles L. Gary, former

executive secretary of the National
Music Conference.

Those close to the problem feel
that “fair use” provisos written into
the senate and house copyright re-
vising bills provide merely a pro-
cedural skeleton. These, it is said, are
difficult to interpret and do not spell
out in clear detail steps to be taken
by publishers and users. The general
estimate is that both parties must
agree on appropriate guidelines.

New Offices Open

NASHVILLE—World Inter-
national Records is opening its new
offices with songwriter-executive
Billy Raines heading the operation.

The label is pushing releases by
Frankie Wray and Bernie Terrell.

Montgomery,
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Let ’Em Throw a Brick,
Says Producer Townsend

LOS ANGELES—*“In the music
business you live and die by what
you do and you can’t be afraid to get
out and try. You've got to get out
and take a stand and let people
throw a brick at you now and then.”

So says Ed Townsend, for the past
two decades a respected artist, pro-
ducer, writer and executive, a versa-
tile man now concentrating on help-
ing his own most recent LP get
rolling and continuing his produc-
tion work.

Townsend is probably best known
to those in the business for his own
huge pop and soul hit, “For Your
Love,” a number of years back, as
well as his production of Marvin
Gaye’s “Let’s Get It On” LP. .

While Townsend is certainly con-
sidered a success, he has not always
had an easy time of it, and he has
formed a number of strong opinions
over the years about production and
the music business in general.

“I handled a&r for some big la-
bels,” he says, “but being in-house in
the old days seemed to inhibit crea-
tivity to some degree. You had to
spend the day at a desk, be in at a
certain hour and it has hard to hang
out at night and listen to music,
which is one thing a producer must
do. So I went into independent pro-
duction.”

Though in his ’40s, Townsend
does not believe his current produc-
tion work is the least bit hampered.
“As a producer, you cannot allow
your thoughts to grow old,” he says.
“Kids are very honest at an early
age, and they can tell if your music is
honest. You must make records with
that in mind.”

What about the earlier days, more
than a decade ago, when there were
not a lot of black independent pro-
ducers?

“I didn’t want token positions at
labels,” he says, “and there were a
lot of them in those days. I didn’t

. want to help a company make mil-

lions of dollars and take home
$15,000 for a year. If you were black,
or white for that matter, you were al-
most forced to become an indie.

“If you produced for a label, you
had to feel a little put down when an
executive walked into the studio and
told you to make a change. Or made
grave comments about your work.
You ended up playing music for a
guy who was clapping out of time, or
a guy who had just walked out of a
bank and knew nothing about the
music business.

“Worst of all, a lot of those people
couldn’t really relate to music and
didn’t even really like it. Most were

Kenton Mikes
Now Up To 24

LOS ANGELES—It’s called prog-
ress, or something.

When a young Stanley Kenton
cut his first records for the Decca la-
bel with his Balboa Beach Band here
in 1941, Decca used an overhead
mike and the torrent of orchestral
sounds was fed into a single channel
and onto a thick wax biscuit on a
single turntable.

For his new “Kenton '76” album
on the Creative World label, re-
corded on 15 i.p.s. tape in Chicago
recently at Universal Studios via an
Ampex MM-1000 unit, engineer
Murray Allen employed these mi-
crophones:

Saxes: five U-67s: trumpets: three
U-47s: trombones: five RE-15s;
tuba: one RE-16; piano: one Senn-
heiser 201: conga: two 100ls, and

(Continued on page 65)

nice guys, but if they didn’t know
music, then you were in trouble.”

Is production on black product
better than it was several years ago?
“The older I get,” smiles Townsend,
“the less I use the word ‘better.” Take
a Muddy Waters. He may have a
ragged, funky sound with an out of
tune guitar in a studio with one

mike, but does that make him less of -

an artist?

We cut ‘Earth Angel’, one of the
biggest records in the early days of
rock, in a garage with one mike, a
garage where the voices had to step
back so the sax player could get close
to the mike. Yet that record is still
played and it’s sold in the millions
over the years. It was a good record.”

Townsend also feels that, partly as
a result of being a producer, he
writes records as well as songs.
“There is a difference between writ-
ing a record and a song. I write
songs, but I'm thinking record at the
same time. When I write I'm doing
the cello part, the violin part, the
trumpet part and so on. When I've
finished a song I've also finished the
production, at least in my head.
That's why I feel the writer/pro-
ducer combination is a good one.”

One of his bigger records was
Gaye’s “Let’s Get It On,” an LP he
felt would be successful but says he
never imagined the impact it would
eventually have.

“I'd love to do something with
Marvin again,” he says. “I still think
he’s one of the most under-rated art-
ists in this country and I still don’t
think the public has given him a fair
shot.”

As for his work with the Impres-
sions, he points out that it costs a
good deal of money to record the
veteran quartet as a result of the
complicated production. But he also
points out that the four learn quickly
and are generally easy to cut.

“When I produce, I always pick
the material,” Townsend adds.
“That’s one reason I'm an independ-
ent today. [ don’t have to go to meet-
ings and have someone tell me to do

(Continued on page 65)

Sound Business
- StudioTrack \

2 Form Austin
Audio Business

AUSTIN, Tex.—Austin Profes-
sional Audio, formed as a profes-
sional equipment supply house, con-
sulting firm and professional audio
representative, is now in full oper-
ation here.

Involved in the project are Steve
Shields, who was previously in-
volved with Odyssey Sound when
the facility had only 24-track oper-
ation in Texas, and Chet Himes, who
has been a manufacturer’s rep in the
past.

Shields says he had been called
frequently in the past for consulta-
tion on various matters, and he de-
cided to make himself available for
such information on a professional
basis.

Himes had a JBL franchise in
Austin and the pair decided a part-
nership would be a solid move.

The firm began selling lines
around the first of the year and has
to date sold an MCI 24-track tape
system and 24-track Dolby rack to
Goodnight Audio as well as various
other equipment.

Lines handled include JBL, MCI,
Dolby and Allison Research.

Camden Studio
Hyper-Active

CAMDEN, N.J.—Although Cam-
den is no longer the great recording
center it was when RCA Victor had
studios here some time ago, the
recording industry is very much
alive.

Instead of records, however, its a
concentration on non-musical cas-
sette tapes produced at the block-
long studios of Recorded Publica-
tions Laboratories here, headed by
David H. Goodman, one-time.engi-
neer with the Victor Records Divi-
sion of RCA.

With his younger brother, Ed-
ward, Goodman set up the studio af-
ter the war years. Instead of tying up
their money in recording equip-
ment, they decided to purchase mas-
ter tapes of recorded performances.

(Continued on page 52)

Hidden In N.Y.’s Soho,
Blue Rock a Little Gem

By RADCLIFFE JOE

NEW YORK-Tucked away
among ramshackle warehouses and
dilapidated tenements on a non-
descript side street in Manhattan’s
Soho district, is a small but artistic-
ally designed and commercially
thriving recording studio.

Blue Rock Recording is a one stu-
dio, one control room operation
structured on an increasingly popu-
lar mom and pop concept that offers
personalized attention while allow-
ing artist, producer and arranger the
freedom to innovate.

Blue Rock is the brain child of 30-
year-old Eddie Korvin, who runs it
with the help of his 24-year-old asso-
ciate engineer Jan Rathbun and an
assistant.

In the five years of its operation,
Blue Rock has been used by such
artists as Bob Dylan, Leon Russell,
Tom Paxton, Bette Midler, Gato
Barberi, Paul Bley and Woodie
Shaw—and most of the big names re-
turn.

Both Korvin and Rathbun are
modest about their achievements,
but much of Blue Rock’s success
seems attributable to the profes-
sionalism of its operators, and their
dedication to teamwork.

In addition to working with big
names in the entertainment busi-
ness, Blue Rock is also available for
jingles, soundtracks for film and
television and publishing demos.

Korvin and Rathbun are acutely
aware of the competitiveness of their
business, and are constantly offering
those little extras which only the per-
sonalized mom and pop operation
could successfully provide.

The pair also acknowledges that
although they may be considered
good engineers, the business of
sound recording is a constantly
changing one, and they must change
and grow with it.

Consequently, they never miss out
on an opportunity to broaden their
knowledge of the business; and par-
ticipation in seminars and training
programs is an essential part of their
overall growth program,

Blue Rock Recording though
small, offers sophisticated facilities.
This includes a 16-track console
with 20-input, Dolby noise reduc-
tion system, digital delays and
phaser, equalizer, and a wide range
of instruments.

By BOB KIRSCH

LOS ANGELES—California Mu-
sic has been busy at RCA Studios
here, with Bruce Johnston handling
production. Also at the studios, Lee
Holdridge has been in producing J.

- Walton Thompson and Randy Sharp

has been in cutting for Equinox, for
Pablo, Joe Turner is in with pro-
ducer Norman Granz.

D.J. Rogers is also working, pro-
ducing himself. The New Birth is
cutting with Harvey Fuqua handling
production and Don Holden at the
boards. The Henry Jaffe Orchestra
is working on a tv special, with Ian
Fraser producing and Mickey Crof-
ford engineering.

x  x %

Sound Advice, a firm specializing
in direct live recording, is beginning
to make a lot of noise in the Phila-
delphia area. Joel Fein, co-owner of
the facility along with Steve Tose,
says his main area of concentration
has been recording audio pickups
for live media rather than handling
remotes. Recent radio concerts, for
the most part for WMMR-FM or
WIQQ-FM, have included Tim
Moore, Fairport Convention, Kan-
sas, the Nitty Gritty Dirt Band, the
Pretty Things, Hall & Oates, Elvin
Bishop and Kate & Anna
McGarrigle.

Also handled was the Phila-
delphia Orchestra for PBS as well as
a Beverly Sills opera for PBS. A
“20th Anniversary Of Rock "N’ Roll
At The Hop,” featuring Brenda Lee,
Roy Orbison, Dee Dee Sharpe, the
Dovells and the Shirelles. The Phila-
delphia Folk Festival, a jazz series
including Mabel Mercer, McCoy
Tyner, George Benson and Taj Ma-
hal and the “New Life Folk Festi-
val” with Doc Watson and Vassar
Clements are other credits.

Coming up for the firm is a broad-
cast of Mahler’s “Symphony For
The Thousands,” using a 135-piece
orchestra, 1,000 voices and eight
soloists.

When Sound Advice does do
multi-track work, it works closely
with the Record Plant in New York.

x k0

At Woodland Sound Studios, Stu-
dio B has been overhauled, with a
new 24-track Neve console and a
new Studer among the highlights.

In studio activity, some 35 musi-
cians cut a disco session for Peer-
Southern, working for Bill Purcell
and Gene Nash, with David
McKinley handling the sessions.
Kalson Herston produced jingles for
Ford and 7-Up with Lynn Peterzell
engineering.

In gospel activity, Shannon Wil-
liams cut the Florida Spiritualaires,
Les Ladd mixed material for the
Sweedish Gospel group, the Samuel-
sons and Jim Owen (who is doing a
one man Hank Williams show rather
than gospel).

Nelson Larkin is in for GRT mix-
ing dates on Bobby Atwood and
Price Mitchell. Glenn Keener cut
Joel Sonnier with Larry Magliner at
the boards. Larry also mixed dates
on the Mid South Boys with Eddie
Crook producing and playing key-
boards. Don Gant is cutting Eddy
Raven and Little Richie Johnson cut
Albert Lucero.

X kx  x

In notes from around the country:
Brian Aherne is working on material
for Peter Pringle and Dianne Brooks
at the Enactron Truck in Los An-
geles.

In New York, David Lucas of
Lucas/McFaul Music House will
co-produce the new Blue Oyster
Cult album.

James Cotton will cut his first live
LP for Buddah, set for the Shaboo
Inn in Willimantic, Conn. Al Dotoli
will handle production.

In Nashville, Harlan Howard, one
of the finest songwriters in the busi-
ness, is cutting material himself at
Jack’s Tracks. Allen Reynolds is pro-
ducing.

Ambrosia is cutting a new album
at Mama Jo’s in Los Angeles, with
Alan Parsons producing. Executive
producer is Freddie Piro. Group is
hoping for a single oriented set this
time around.

Up at Kaye-Smith Productions in
Seattle, the studio is going again. So
far, the Spinners have been in re-
hearsing with Thom Bell. Bell, of
course, now lives in Seattle.

A new 16-track studio has opened
in the Johnny Mercer Building in
Los Angeles. Principals include the -
Film Factory, Commander Produc-
tions and Heritage Music. A sound
stage is a part of the facility as well as
the studio itself.

At Sunswept Sound in Studio
City, Calif,, country artist Scottie
Jackson has been in with producer/
arranger Joe Engles. Jim Hobson
engineered as well as playing key-
boards. John Cale also dropped in,
as did Bob “Catfish” Hodge. The
studio also has new rates, with a $30
per hour rate assigned to all publish-
ers. Sunswept will also include an in-
troductory free first session. Only
items not included in the free session
are materials and the cost of an engi-
neer.

x x %

At Fifty-Four East Sound Record-
ers in Pasadena, Calif., Little Rich-
ard stopped in to do some overdubs
for his next single. Chango wrapped
up overdubs and tracks with engi-
neer Bob Breault and Ratz did some
work with engineers Gene Shiveley
and Fred Mitchell

* * *

At the Village Recorder in Los
Angeles, Danny Hutton (of Three
Dog Night) was in producing him-
self, with Neil Brody engineering.
Kathy King came by to work on a
number of classical projects for
Westminster and Paul Desmond was
in workingwith producer Ed Michel
and engineer Baker Bigsby. Libby
Titus cut with producer Brooks Ar-
thur and engineer Bob Merritt and
Vernon Burch was in working with
producer Tony Sobel and engineer
Larry Miles.

* * *

Backstreet Crawler have been at
New York’s Sound Ideas cutting
with Richard Digby Smith. Ron
Johnson and Skip Drinkwater are
heading in to cut Norman Connors at
the same studio, and Jack Malkin
was in mixing Bette Midler material.
Bert deCoteaux produced some
Mariena Shaw sides with Rick Rowe
engineering and Paul Vance han-
dled production for a Charlie Ross
date with Geoff Daking working the
boards. Ben Sidran was in working
with producer Mike Cuscuna and
engineer George Klabin,

Also at Sound Ideas, Studio A
played host to Cousin Bruce Mor-
row, who was in for the taping of a
local NBC-TV interview with Ham-
ilton, Joe Frank & Reynolds. Cash-
west Productions mixed the new Spi-
derman single; produced by Terry
Minogue. Dave Stone engineered
that one, as well as doing overdubs
for Brazilian accordionist Sivuca
and Nashville product from Neva
Small.
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" Diana Ross. From The Projects to The Palm Court. The Supreme supreme. Profiled in People,
Ebony, TV Guide, Rolling Stone, Vogue. Academy Award-nominated actress. Wife, Mother, skillful
swimmer, tennis player Acclaimed fashion designer. A permanent place in modern musical history. Simul-

s taneously, a hit movie and a #1 single. .. her life story is magical and moving, with inescapable Cinderella

g overtones. The Diana Ross story..

i ACT ONE, SCENE ONE. Camera pans the bleak, cheerless exterior of the Brewster Housing Projects,
i Detroit, then zooms in on three young girls sitting on the front stoop. They are MARY WILSON,
§ FLORENCE BALLARD, and DIANA ROSS.

Introduced by singer Eddie Kendricks, the three high school girls form a trio called The Primettes,
sister act to his group, The Primes (which would later evolve into The Temptations). Singing around
Detroit, in school, in church, at record hops, the girls are determined to be known in the world of music.
2 The music world is small, in Detroit in the early Sixties, and everyone knows everyone else; they naturally
gravitate to its hub—Motown Records.

The girls’ tenacity, their constant presence around Motown, earns them an audition at the fledgling
record company’s studios. Berry Gordy, founder and president, hears them sing and sends word that they
should come back when they finish high school. They do, and are soon singing background vocals for
Marvin Gaye, Mary Wells, Marv Johnson...at $2.50 per session.

ACT ONE, SCENE TWO. Interior of Motown Records, Detroit.

Renamed The Supremes, Florence, Mary and Diana are signed by Berry Gordy to Motown. Then
the hard work begins. Rehearsals, choreography, honing and perfecting a sound, a look—a mystique. The
group is popular locally, but nine singles are released between 1962 and the summer of 1964 with little
national activity. In June of 1964, they record the song, Where Did Our Love Go. W1th1n three weeks of

Diana
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1. The auractive one
2. High school graduation, 1962
3. The Supreme Diana and
Tempeation David Ruffin
on The Ed Sulltiun Shou
+. Once there were four!




its release, the song jumps to #1 on the national charts, becoming the first in a string of five consecu-
tive # 1 records for The Supremes within one year. Baby Love; Come See About Me; Stop! In The Name
Of Love; Back In My Arms Again; Nothing But Heartaches; I Hear A Symphony, the initial impetus
carries them back again and again to the top of the charts, and the list goes on and on.

ACT ONE, SCENE THREE. Montage: airports, hotels, Las Vegas, the Copa, television shows. Incessant
activity. THE SUPREMES, stunningly dressed, are everywhere. Gold records shower on them.

One hit song follows another; one smash performance follows another. The Supremes’ perfect
balance of sweetness and energy projects their sexy-vulnerable image through the smallest of transistor
radios. or on the most fabled of showroom stages.

The lushness of their sound, the intensity of their music, establishes them as the world’s most
famous female trio. They are in demand all over the world. Their fame spreads further through tele-
vision appearances— Ed Sullivan, Dean Martin, Red Skelton, Mike Douglas, Steve Allen showcase them,
as well as such music shows as Shindig. Hullabaloo, and Shivaree. In live performance, especially, audi-
ences are entranced: Lillian Roxon writes, in her Rock Encyclopedia, “When Diana and The Supremes
move it’s in their beautiful steps they have choreographed inside their minds. It's that very timing and
planning that makes them exciting, like a woman who has planned every detail of what she'll wear. and
she knows you know, but you are flattered that she has gone to that trouble for you. Audiences are flat-
tered at the obvious hours, days of rehearsals that lie behind every Supremes appearance. Every single
sells, every album sells”

Florence Ballard leaves the group to spend more time with her family: she is replaced by Cindy
Birdsong. The group continues to cut hit records. Following natural evolution, they become known as
Diana Ross and The Supremes. Then, after much agonizing over the decision, Diana leaves the group in

late 1969 to pursue solo super stardom. (Coninued on page D-10)
§ -fﬁ
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Bienvenue a Paris

Diana discovers the J-5

Winter in Detroit

The Supremes 8
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ACT TWO, SCENE ONE. Interior of Hollywood’s fabled and fabulous Cocoanut Grove showroom.
Diana, slim and vibrant, stands alone, center stage.

“Welcome to the Can-Diana-Ross-Make-It-On-Her-Own Show,” she says, and embarks on a virtuoso
tour of music and emotions that leaves the audience gasping in wonder. Reviewers sing her praises..."an
electrifying debut.’ says John L. Scott. “The slender singer played her heart out...and deserved the adula-

tion she received.
Diana’s solo records, too, are solid smash hits. Her first, Reach Out And Touch (Somebodys Hand)

rises instantly to the top followed immediately by her #1 solo hit, Aint No Mountain High Enough.

If critical acclaim had been given before, now it comes in bushels: “A young Lena Horne,’ says one
writer; another calls her blues singing “pure Bessie Smith’” Yet another opines, “she has the best chance
in the world to capture the Barbra Streisand audience?” All agree, Diana Ross is the brightest star on

the horizon.

ACT TWO, SCENE TWO. A Hollywood film premiere. Spotlights, limousines, crowds pushing for
autographs. Diana enters, smiling. It is October, 1972 —the premiere of Lady Sings the Blues.

Diana Ross starring in the life story of Billie Holiday? Even her most ardent fans had to stop and
pause at the thought. That Diana was destined for films had seemed natural, but to take on a portrayal of
the tragic life of the legendary jazz singer...it seems monumental. But, perhaps ultimately unsurpris-
ingly, the lady is more than equal to playing Lady Nominated for the Academy Award for Best Actress
in her very first motion picture, Diana’s exploration into the world of film is stunningly launched.
Michael Thomas, in Rolling Stone, writes: ... Here was this little slinky, not long out of the Supremes...
the girl never acted in her life except for a couple of skits on Johnny Carson, and here she is with the
audacity to impersonate the most beloved jazz martyr of all time...They've got a smash box-office rags-
to-riches movie on their hands, and most of the credit has to go to the little girl from the Supremes who
comes up with the most compassionate and extravagant virtuoso star turn of the year.” About Diana’s
recording of the Billie Holiday songs, Ro//zng Stone headhnes thelr review, “The Lady lees calling the
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soundtrack album among Diana’s finest recordings.

ACT TWO, SCENE THREE. A sumptuous home in Beverly Hills. Diana is seen with her husband and
three children.

Diana’s marriage to publicist/manager Bob Silberstein, and their three daughters, Rhonda Suzanne,
Tracee Joy, and Chudney Lane, bring her delight and satisfaction. “Bob and I have a good relationship;’
she says. “Bob is an unbelievable man when it comes to really enjoying life, which helps me to enjoy life.
About her daughters, she says, “I don’t mind if I spoil them by giving them a lot of love. If loving them
means spoiling them, that’s just too bad” Making a happy home is, for Diana, a goal on a par with any
career achievement.

ACT THREE, SCENE ONE. Another premiere—Mahogany. Once again, Diana stars in a smash hit
film —this time, as actress and as costume designer.

When the script of Mahogany comes to Diana for consideration, she sees the chance to make a life-
long dream become reality. As a high school student, her goal had been to become a fashion designer, and
she had studied fashion and costume design. During her singing career, she has supervised or designed
many of her costumes for the stage, or worked closely with the top designers who dressed her for perfor-
mance. At first reading, Diana sees that the script would allow her to combine her favorite hobby with
her acting career. The climax of the film, where the secretary/model/fashion designer portrayed by Diana
unveils her fabulous fashion creations, features Diana’s own original designs. In all, she creates more than
50 outfits for the film. from casual sportswear to extreme high fashion. She supervises every phase of
their production. from color-fashion coordination, beading and fabric selection, to their actual fitting.

Designing and acting in Mahogany garners Diana more critical kudos, and 1976 starts on a bright
note when her recording of the Theme from Mahogany (Do You Know Where You re Going To) reaches
#1 on the Billboard charts. and is nominated for an Academy Award.

Act Three is still in progress. and the leading lady has only begun to explore the wonders her life will
hold. There are many roads to be traveled, many years to fill with accomplishments and honors. If Diana

Ross continues at the rate she’s gone so far. her inevitable cinematic biography may have to be serialized..

ti-a

anss| paiosuodg |e1vads eueig

advodilig '9.61 ‘'0¢ HOHVIN



N
-

10 Diana, who touches us all, f

Angel Color

13451 Sherman Way No.Hellywoed. CA. 875-3700

, BILLBOARD

MARCH 20, 1976
g |

Nylen Brothers & Co.,
Honolulu, Hawaii







anss| palosuodg (eioedg eueiq

ayvosalig ‘s9/61L ‘02 HOHVYIN



She pinned pictures of Billie Holiday all
over the walls and stared at them for months.

Diana Ross is batting “2000” in the acting game,
and doing it with the verve and elan that marks all
of her enterprises. The world sat up and took notice
when the famed singer made her acting debut in
Lady Sings the Blues, tackling a role that would give
the most experienced of actresses pause; and mak-
ing it so much her own that she was nominated for
the Academy Award for Best Actress. In 1975,
Mahogany was released, and once again Diana
Ross, actress, was the subject of raves.

“Diana Ross is the funkiest beauty the screen has
known! She’s a cyclone blowing through this
movie!” extolled Pauline Kael in The New Yorker.
Charles Champlin gave “A long and luscious love-
token to the extraordinary Diana Ross. She is
a genuine movie queen, the absolute essence of the
star!” in his review in the Los Angeles T7es.
American Home’s Daphne Davis saw in Diana “the
makings of a spunk-and-funk comedy queen a la
Carole Lombard” and WABC-TV’s Kevin Sanders
opined, “She’ll probably get another Oscar
nomination’’

Of course, she had wowed them in Lady Sings the
Blues, and at that time her instinctive acting ability
had been chronicled by Michael Thomas in Rolling
Stone. “Every whisky breath she takes, each flutter
of those heavy lids, all the unstudied nuance of her
performance, each shrug of those exquisite shoul-
ders, every ululation of the clavicles—it comes from
a clairvoyant affinity for the period, the music, and
most of all for the woman Billie Holiday might
have been”’

Preparing for the role, Diana did a great deal of
homework. She pinned pictures of Billie Holiday
all over the walls and stared at them for months—

picking out little dctails like the candy bar on the
(Continued on page D-18)
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Peace & Love
Sammy.
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Mr. & Mrs. Diana Ross?

noway, says her husband of

five years, Bob Silberstein

Photographs by Douglas Kirkland

5 y
With her hot movie, a No. 1 record and their three daughters,
no wonder Diana Ross and Bob Silberstein are all smiles.

Outsiders who only half know Berry Gordy, the
chairman of the board of Motown Industries, might
figure that his first personal statement in film would
be titled Success Story and that the promo catch

line would go, ““Success means never having to say
you're sorry.” Actually he has such a movie,a
rag-trade-to-riches romance called Mahogany, and,
rather affectingly, the pitch Berry himself penned
reads, ““‘Success is nothing without someone you
love to share it with!’ In his own case, of course,
Berry has been thrice wed and now confesses for
the first time that Mabhogany star and his long-time
protégé Diana Ross was also his sometime love.

Over the dozen years since he discovered the
slinky lead singer of Motown’s Supremes (the
second hottest-selling group of the ’60s after the
Beatles), Gordy evaded talk of marriage while
Diana pined for a family of her own. “I'd traveled a
lot, was going temporarily insane and became very
successful)” she reflects, “but there was no one to
take that all home to. I even thought of adopting
a child as a single mother.” So she finally cut her
Gordyan Knot (emotionally but not professionally)
and chose to share her success and love with Bob
Silberstein, a born-to-run kid from Jersey, who is,
at 30, 15 years junior to Gordy and one year
younger than Diana.

Silberstein is today one of Hollywood’s most
likable and few trustable young personal managers,
though when he met Diana six years ago he was
just a jobless newcomer two months in town. “No
one introduced us,” Bob recalls, and Ross still kids
that she “picked him up’” The scene was a Los

Angeles men’s shop where the always dramatically
put together Diana (she makes “best-dressed” lists
and designed all the flamboyant Mabogany
costumes) was shopping for a present for Berry.
She asked for Silberstein’s help and discovered “a
rare thing, a gentleman who is young, alive and
very handsome—all the fantasy things you think
of in a husband’” Though they “were never alone
together” for a year and a half, they married in
1971 after Bob presented her with red pajamas to
match his own—a galvanizing event Diana claims
“was the first time we realized we were a couple”

That didn’t mean, though, that Silberstein was
reconciled to becoming Mr. Diana Ross, or to play-
ping Jeff Wald to his wife’s Helen Reddy. Under
the name of “Robert Ellis” (he briefly dropped the
Silberstein “because I thought everybody here did”),
he got into real estate speculation and began taking
over top rock acts like Billy Preston and Rufus.

“I would never manage Diane”—as intimates call
her. Rather, he notes ““she’s been in the business a
lot longer than I have and I respect ber advice”

And why shouldn’t he? Under Berry Gordy’s
management (he is still a close friend of the family),
Diana has made a splash in movies at a time when
most Hollywood actresses are an extinguishing
species. In her only prior role, Diana was an Oscar
nomination for playing Billie Holiday in Lady
Sings the Blues.

Now Mahogany seems to be one of the first box
office clicks of this winter despite what Gordy

concedes to be “the worst reviews in the history of
the world” Diana even managed a pop hit from her
first non-singing role. Her voice-over Theme from
Mahogany promptly rocketed to the top of the pop
record charts, her second No. 1 record (a feat
unmatched by her leading rivals, Barbra or Liza).

All the while, the family life of Mrs. Robert
Silberstein (as she proudly labels herself on charge.
accounts) has hardly suffered. In five years, she and
Bob have had three daughters—Rhonda, 4, Tracee,
3,and Chudney, 215 months. They share a sleekly
modern mansion Diana bought in Beverly Hills
equipped with a cook, an English secretary, a yard-
man, a housekeeper, a nannie, Diana’s 20-year-old
brother, Chico, and her nephew, Tommy, 7. “He’s
the son I haven’t had yet. We're still looking for
Robert, Jr”

Despite her wispy 100 pounds and size six
(“Idon’t get fat]” she grumbles, “I get skinny”),
Diana is an all-out jock. In the summer, she and
Bob whack around tennis balls on their backyard
court three times a week; this winter they’re com-
muting to Aspen with buddies like Jack Nicholson
and Art Garfunkel. On their last skiing trip, Bob,
the good neighbor, sat up all night in the hospital
with Cher when Chastity had a 105° fever while
Gregg was away on tour.

The Silbersteins’ vigorous professional life
makes them party poops at home. They host maybe
one blast a year, go out only to a few more, and
most nights hit the sack after 6 p.m. dinner with

{Continued on page D-26)
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IF ONE’S STARDOM
IS SHOWN WITH
BRIGHT LIGHTS,
THEN MAY THE

LIGHTS OF YOUR
SUCCESS SHINE
AS BRIGHT
AS THE SUN.

CONGRATULATIONS
DIANA,
STEVLAND MORRIS
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their daughters and a movie. They recently finished
Werner Erhard’s est course, which some friends
suggest has made "Di” less of a prima donna than
in the past. Since Bob and Diana think their kids
got too many toys this Christmas, next year they’ll
try his Chanukah tradition of opening one present
a day for eight days. “But I'm no supermommy;”
Diana protests. "I need my career, too.’ Bob agrees
that “Diana would have missed a lot by not having
children, but she’s too talented to be only a mother”’

Diana herself grew up in a family of six in a low-
income housing project in Detroit, where her dad
worked on an assembly line. “I never felt we were
poor; she reflects. “We just didn’t have money”’

She and two teenage friends from Cass Technical
High School started singing together as the
Primettes, a sister group to the all-male Primes
(later the Temptations). But when they auditioned
tor Gordy, then running Motown from a ram-
shackle frame house office, he told them to come
back after graduation. They did and, as the
Supremes, packaged glossy wigs and grabbing
rhythms into an astonishingly successful formula.
Beginning with 1964's Where Did Our Love Go?,
the Supremes turned Motown into a recording
industry giant, once cutting a string of seven
successive No. 1 hits.

For Diana, Gordy played Professor Higgins—
sending her toclasses to learn how to sit, light
cigarettes and shake hands. All the while they both
denied any romance. But now Gordy finally owns
up that “it would have been hard to work with her
and not fall in love?” Diana elaborates, “At first he
was a dictator, and I really hated him. Then I loved
him more than anything. Then I started to hate him
again, and now I really like him”

“We're still very close, obviously;” Gordy
acknowledges. “But our relationship has changed.
At first, I taught her a lot. Then we became equal.
Now I work for her. But she hasn’t quite become a
dictator”” Diana loyally is still friendly enough with
the present edition of the Supremes (only Mary
Wilson remains from the founding trio) to see them
frequently. “I feel happy and strange sitting in the
audience.’ she muses, “and a little sad too”

Bob says that any hangups caused by their inter-
racial marriage vanished longago. “I've tried to
involve myself in her family and to understand and
appreciate the way she grew up;” he points out, “and
she’s done that with me; Bob is from a wealthy
family of Jewish garment manufacturers in
Elberon, N.J. (“Since Bruce Springsteen, I say
Asbury Park]’ he cracks.) He graduated from West
Virginia University and tried teaching. But aftera
dispute with his principal he quit and moved
to California.

Silberstein recognizes that “there’s still a color
line in 1976” and illustrates the point in show-biz
lingo. “Diane’s a ‘cross-over”’—just like an R&B
record going pop or Diana Ross the singer becom-
ing Diana Ross the movie actress:” Diana Ross is not
ready to give up any of her cross-overs. She has an
ABC-TV special coming up in May that could lead
to a series. A new record album is in the can, and
unlike most actresses, she notes, “T don’t have to sit
around and wait for the next movie to come along,
I can goout and sing”” As for dealing with the
pitfalls of success, she says, ““With the Supremes
I made so much money so fast that all I wanted to
do was buy clothes and pretty things. Now I'm
comfortable with money, and it’s comfortable with
me.” According to someone who should know—
Gordy—all that Bob and Diana need to do now is
to stay cool. “They discuss each other’s business
problems some; Gordy says. “But the way for that
to continue as one of Hollywood’s finer marriages
is for them not to get involved in each other’s

careers.” That's really taking care of business.
ROBERT WINDELER

Reprinted from the January 26, 1976 issue of PEOPLE
MAGAZINE by special permission; ©1976 Time Inc.

Bussing is not an issuc chez Silberstein. “In the beginning)
recalls Bob, “we climinated all discussions about color!’

e LT e S :
In 1967, Diana Ross center) and the Supremes were Motown's
hottest act—but she was deeply entangled in her love-hate
romance with the man beside her, founder Berry Gordy.
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Out of Diana’s love life but not her career, Gordy directed her in
“"Mahogany, newly showing in 1,000 U.S. theaters this month.

“I started singing because it was fun,’ Diana muses. “Then it
really became hard work. Now I'm going to play again”
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DIANA,

YOU REACH OUT AND TOUCH EVERYONE.
LOVE,NICK &VALERIE

O.(R.Elder, Tnc.
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