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Artist Tax Exemption

. Seen For U.S., U.K.

By IS HOROWITZ

NEW YORK--Exemption from

< U.S. taxes on the first $15.000 of

gross carnings in any one year by an

Enghish artist performing in  this

country is near implementation via a

& reciprocal tax treaty now being con-
sidered by both nations.

American performers appearing
in the UK. would enjoy equal tax
benefits.

The pact containing these provi-
sions is now up for ratification in the
Senate here and by the House of
Commons in Britain. In toto. the
agreement represents a general over-

haul of tax relations between the two
countries.

A similar treaty is also understood
to be the topic of advanced discus-
sion between this country and Can-
ada. It would include the same
$15.000 excmption proviso.

Since the U.S-UK. treaty terms
would be retroactive to Jan. 1. 1975,
the possibility exists tor substantial
tax rebates to artists from both coun-
tries.

The most obvious beneficiaries of

the exemption clause would be
(Continued on page 20)
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winner of the

By RUDY GARCIA
NEW YORK - Eddie Palmieri.
first

Automation,
Syndication
NAB Items

By CLAUDE HALL

LOS ANGELES—Though most
program directors—and especially
air personalities—would hate to ad-
mit it radio is slowly but surely
trending toward attomation. And.
of course. tagging along on the foot-
steps of automation will be the grow-
ing use of svndicated programniing,

Most of these radio wares  hard-
ware and svndicated software —are
on display in mass profusion this
week in Chicago where more than
10,000 radio-tv  broadcasters  are

(Continued on page 30)

Palmieri, Coco Label Face
‘Artistic Integrity’ Dispute

NARM FOCUSES ON ECONOMIES

MCA Pricing Major Topic;
Electronic Controls Urged

By STEPHEN TRAIMAN

NEW YORK —Electronic inven-
to-v control that literally creates an
order overnight and starts it on its
wiy back to the dealer within hours
from the branch. is seen by the Han-
dleman Co. as the best possible in-
surance for survival of the rackjob-
ber in the industry today--and
tomorrow.

Investing a considerable sum for
scphisticated computer equipment
and controls in RIMS- Retail In-
ventory Management System--since
May 1974, David Handleman. presi-
dent and chairman and his staff ex-
pect to be “on line™ in all 18 U.S.
branches by year's end.

(Continued on page 54)

By JOHN SIPPEL

LOS ANGELES - MCA's seven-
strata pricing  policy  (Billboard.
March 20) is bound to be the most
discussed subject on and off the
convention floor atthe 1976 NARM
convention in Hollywood. Fla..
March 19-23.

MCA's competitors, both labels
with branch or those with independ-
ent distribution, are working to
come up with their own definitive
Versions.

Retailers are perturbed. especially
those who operate chains. Rackjob-
bers are clated.

But almost evervone in wholesale
or retail. on or off the record. admits

{Continued on puge 53)

Latin music

U.S. Rock Cabled To

Hot on the trail of being the most sought after group of the year, PURE
PRAIRIE LEAGUE'S new album “'IF THE SHOE FITS" is by far their best
-y yet. And the single from the album, “"SUN SHONE LIGHTLY." 1s getting
é airplay across the nation on Top 40, A.O.R., Country and easy listening
formats alike. And to boot their “Bustin® Qut™ album just went Gold.
Watch for PURE PRAIRIE LEAGUE on tour, nding your way rea' soon
RCA Records—APL1/APD1/APL1/APT1/APK1-1247 (Advertisement)

Grammy. charges Coco Records. the
label he records for, “violated his
artistic integrity™ in releasing the lat-
est Palmieri album, ~“Unfinished
Masterpicee.” despite his claim the
LP was not completed and that the
music was not up to his standards.

Harvey Averne, Coco's president.
refutes the charge. stating that the
album was substantially complete
when he finally put it together. He
also claims Palmiert had been of-
fered numerous opportunities to go
into the studio to make any changes
he felt necessary but refused to do
SO,

“What they did with this album
was put together a bunch of “out
takes™ from other times | was in the

(Continued on puge 99)

Tokyo Hotels & Apts.

LOS ANGELES- KOX Radio. a
cable radio system that programs
U.S. rock music announced by U.S.
rock jocks. has been launched in
Tokyo and provides entertainment
o five major hotels plus 11 apart-
ment buildings.

The programming is produced by
Programme Shoppe. Los Angeles.
KOX Radio is a firm hcaded by
Hugh Sasaki. Hote s using the serv-
ice include the Tokvo Hilton, the
Impenal. Hotel Ckura. the Keio
Plaza and the Pacitic.

Programming is fed to the hotels
on a telephone line. presently in
monaural. but Sasaki says that the

(Continued on page 36)

In the early 60's, Sergio Mendes changed the shape of popular music
with tis delicate blend of soul and Latin rhythms Now, mare than 10
years later. Sergio 1s still changing and still cookin® HOME COOKING.
in fact, 1s his newest Elektra album, and it's a tasty blend of con-
temporary Latin rhythms with saucy dashes of black soul and hearty
pop. All done to perfection. HOME COOKING (7E-1055) Sergio Mendes
and Brasil 77.A taste treat. (Advertisement)

tAdvertisement!

Joe Walsh Recorded Live
“You Can’t Argue With A Sick Mind”

ABCD-Ba2

On ABC Records & GRT Tapes
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General News

3 Stations
Team Against
Radio Giants

By CLAUDE HALL

LOS ANGELES—Three second-
ary market Top 40 stations calling
themselves the Southern California
Radio Triangle have teamed up in a
concerted attack on the tight playlist
barriers of local radio giants.

“We will be playing the hits,” says
Rick Carroll, new program director
of KEZY, Anaheim, “but we’ll also
be playing a much longer list of rec-
ords than your typical Top 40 sta-
tion.” Teamed up with Carroll will
be Jeff Salgo, now consulting
KFXM, San Bernardino. and Jimi
Fox, music director of B-100
(KFMB-FM) in San Diego.

Though B-100 is within San
Diego, it faces essentially the same
competitive problems of KEZY and
KFXM, who must contend with the
excellent signal of KHJ which is
5,000 watts at 930 on the dial and lo-
cated in Los Angeles proper.

B-100 competes against KCBQ,
powerful Bartell chain operation
which can lean on its brethren in
markets as fur ranging as Miami and
Milwaukee for record research data,
plus information on promotions and
contests.

In Los Angeles. KHJ is a member
of the impressive RKO Radio chain
which also operates top stations such
as KFRC in San Francisco. WRKO
in Boston, WXLO in New York and
WHBQ in Memphis. There is 4 con-
stant flow of data and advice be-
tween these stations.

(Continued on page 30)

DuPont Denies

Chromium Diox.

Tape a Danger

NEW YORK —Escalating rumors
that chromjum dioxide blank tapes
may carry cancer-causing agents in
the raw compounds have been la-
beled as “untrue™ by the DuPont
Co., developers of the formulation.

The Wilmington-based company
has also nixed rumors that the com-
pounds, if carelessly burned spread
noxious fumes that could be as le-
thal as cyanide.

Harvey Smith of DuPont’s Photo
Products division stresses that there
has been no evidence to indicate that
his firm’s chromium dioxide tape
compounds are carriers of cancer.

He adds that DuPont has been
burning its surplus chrome tape for
years in *a carefully controlled envi-
ronment.” All ash from the de-
stroyed product is buried in special
lime pits 1o avoid pollution, and the
processing meets all federal and

(Continued on page 77)

. =x4 UNIONS ARE INVOLVED sy

12 Las Vegas Strip Hotels
Dark As Strike Continues

LAS VEGAS—Twelve Strip ho-
tels remain shut as a crippling strike
by four unions continucs into its sec-
ond week of closed showrooms.

Nine rhainroom stages and four
major productions remain closed at
12 of 15 Nevada Resort Assn. hotels
which include the Sahara, MGM
Grand, Thunderbird, Las Vegas and
Flamingo Hilton which all closed
the first weekend of the strike,
March 13.

The Tropicana and six lHughes
hotels: Fronticr, Sands, Desert Inn,
Landmark, Castaways and Silver
Slipper locked up Friday. March 12
after the powerful 22,000 Culinary
Workers Union Local 226 voted to
strike the night before.

With no jobs, headliners all went
home to wait out the strike which be-
gan when 2.000 members of the Mu-
sicians Union Local 369 walked out
on Wednesday (10) over wages. cost

By HANFORD SEARL
of living benefits and contract lan-
guage.

Only three resort association ho-
tels remained open as of Friday (19),
Caesars, the Dunes and Circus Cir-
cus, with gambling as their only at-
traction.

Fourteen downtown hotels are
open this week besides five inde-
pendent Strip casinos which include
Argent Corp. properties: the Ha-
cienda; Stardust and Marina along
with the Aladdin and Riveria which
signed an independent contract with
the unions. Downtown union con-
tracts expire April 1.

The only showroom escaping the
shutdown is the Riviera’s Versailles
Room where Tony Orlando & Dawn
played to packed houses and were
followed by songstress Petula Clark
and comedy tv star Jimmy Walker
Thursday (18).

According to Riviera executive

Tony Zoppi, Orlando wanted to do
two extra shows a day at 4 p.m. and
2:30 a.m. besides his normal shows
at 8 p.m. and midnight.

The CBS-TV star had to settle for
one extra weckend show. The four-
a-day format was nixed as too
strenuous by hotel executives.

Onc of the first show business fa-
talities of the strike was the eancella-
tion of a scheduled week-long tap-
ing session of the Merv Griffin tv
show at Caesars Palace.

A hotel spokesman says the
Griffin tv show orginates 55 pro-
grams a year from its Circus Max-
imus showroom and was set to tape
here from March 22-26.

In a development involving the
musicians union, a complaint was
filed by the National Assn. of Or-
chestra Leaders with the National
Labor Relations Board charging the

(Continued on page 114)

Plenty Of Paperboard Available

Neward Exec Denies Shortage For Jackets, Sleeves

Hi Fi Cos.
Accused Of
Ad Frauds

LOS ANGELES--Two stipula-
tions have been filed in Superior
Court hcere in which major chain re-
tailers of playback componentry
agree to charges by the California
Attorney General that their con-
sumer hi fi and stereo hardware ad-
vertising has been fraudulent and
deceptive, violating the state Busi-
ness and Profession Code 17500.

A stipulation is an agreement by
attorneys on opposite sides of a case
as 10 any matter pertaining to pro-
ceedings or trial.

Wallichs Music & Entertainment
Co. has been asscssed $1.500 in pen-
alties while University Stereo must
pay $750 in penaltics. Both chains
must pay $1,750 in attorney’s costs
and both are enjoined from further
advertising “rip-offs.”

The stipulation for the entry of
judgment orders them to stop adver-
tising single units and systems as
special sale items when those prod-
ucts are sold for that same price nor-
mally in their stores. “List Price,”
“Manufacturer’s List Price,” and

(Continued on puge 76)

By RADCLIFFE JOE

NEW YORK -Manufacturers of
record jackets and sleeves are being
assured ot'a more than ample supply
of recycled paperboard products this
fall in spite of a predicted shortage
of similar products in the bleached
board or virgin fiber industry. (Bill-
board 3-13).

The assurance comes from Rich-
ard Mecagher, vice president, sales,
for Neward Boxboard Co.. one of
the largest manufacturers of recy-
cled paper products in the country.

Meagher stresses that if a shortage
does materialize. it will be confined
to the bleached board industry,
while the recycled paper manufac-
turers, because their output exceeds
demand, “will be prepared to meet
any demand that may arise.”

The Neward Boxboard executive
claims that while some small
bleached board mills have been
closing down for a number of rea-
sons including inability to cope with
the Federal Water Pollution Control
Act. several recycled paper mills
have been opened, including two in

(Coniinued on page 102)

New Feature On
Concert Grosses
See Page 46

Heilicher Buys
Discount Stores

LOS ANGELES—Amos Heili-
cher’s record/tape/accessory retail
empire skyrocketed from 219 to 269
stores nationally last week when he
acquired the Discount Record chain
of 49 stores from CBS. Heilicher says
he will keep most of the Discount
Records’ store personnel. A store in
Eugene, Ore.. was sold to an inde-
pendent operator.

Heilicher explains that the addi-
tion of the 49 stores will be almost
instantaneous, as his computerized
hookup will include the new outlets
next week. The new stores will be
supplied from either or both his 14
secondary warehouses, which carry
approximately 1,000 album titles. or
his three primary warehouses, Los
Angeles, Minneapolis and St. Louis,

(Continued on puge 102)

Blame Labels
For Fall-Off
Of the Blues

By JIM FISHEL

NEW YORK -Booking agents
and personal managers connected
with blues artists are literally crying
their own blues over the public’s re-
centabandonmentof thisart form in
favor of bluegrass and jazz.

While some of these people admit
that business is getting more difficult
to book, all of them believe that the
failure of record companies to pre-
serve and promote the blues is the
key reason behind the recent demise
in interest.

A number of major labels have
dropped many blues acts from their
rosters and one kev manutacturer
with a separate blues line cut out al-
most all of its product.

Artists like Memphis Slim,
Muddy Waters, John Lee Hooker,
Lightnin® Hopkins. Pce Wee Cray-
ton, Willis Dixon and Mighty Joe
Young, for example. have no label
affiliation, something they’ve all had
in their careers.

Blues people still recording for la-
bels with major forms of distribution
are B.B. King (ABC), Freddie King
(RSO-Atlantic), Albert King
(Utopia-RCA). James Cotton (Bud-
dah). Bobby “Blue” Bland (ABC),
Big Mama Thornton (Vanguard),
Luther Allison (Gordy-Motown),
Lowell Fulson (Granite} and Syl
Johnson (H1).

Many of these artists now utilize a
musical style that teeters between

(Continued on page 18)

Sony Battles LA.,
Demands Tax Refund

LOS ANGELES—An attempt to
recoup Los Angeles inventory taxes
by Sony Corp. of America in Supe-
rior Court here could have wide-
spread audio playback industry ef-
fect locally.

Sony is suing to regain
$198,338.92 for inventory tax as-
sessed for the period July 1. 1975,
through June 30. 1976. The pleading
alleges that the Sony national distri-
bution center in Compton, Calif,
contained business inventory as-

(Continued on page 67)

Dial-An-Upcoming-Hit In
U.K. Hiking Record Sales

By PETER JONES

LONDON—The Post Office here
is claiming considerable success for
its latest records-by-phone scheme,

E Shadybrook Of L.A. Taps Kluger Of Brussels For LPs

LOS ANGELES-Shadybrook
Records has tapped Roland Kluger
of R. K. M. Records in Brussels to
produce upwards of eight LPs
through August. Shadybrook has
exclusive rights for the product in
the U.S. and Canada.

But Kluger’s aims are actually at
the world market. “The US. is a
challenge. Saleswise and money-
wise, Europe is a fantastic market.
But the U.S. is a kick, the kick you
hope o give to the artist or to the
copyright. Because, if a song hits in
the US,, it opens up almost the en-

tire world market, especially the
South American markets and the
Japanese market.”

Kluger started R. K. M. six years
ago. He sull operates Palette Rec-
ords (started by his father Jack in
1958 with the hit disk “Manhattan
Spiritual” by Reg Owen) and World
Music. But R. K. M. and Kluger In-
ternational Music represent his cur-
rent worldwide projects. In the U.S.,
Screen Gems-Columbia Music will
handle all of the R. K. M. copyrights
represented on Shadybrook.

Kluger made the deal with Shady-

brook president Joe Sution at the
recent MIDEM, though final con-
tracts were only finished last week
when Kluger was in the U.S.

The real teamwork between Klu-
ger and Sutton goes back to last
summer when Sutton heard an im-
ported LP by the Soul Sensation Or-
chestra and made a deal for a single
from the LP called “Tonight’s The
Night” and changed the name of the
act for the US. to the SSO. That
single was a big disco item. Shady-
brook then picked up rights to the
LP.

A new single called “Disco
Charlie Brown” by the Two Man
Sound will be out shortly as part of
the new deal. And Shadybrook will
also be releasing product by the
Chaakachas, which had a past mil-
lion seller with “Jungle Fever.” Klu-
ger points out that “Jungle Fever”
was a bigger hit in the U.S. than in
Europe—an example of the aim of
his product.

“But I think the acceptance for in-
ternational product is much better
than it used to be.

(Continued on page 102)
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introduced in the London area last
November.

According to the claim, the service
has attracted some two million calls
over the past four months and is now
receiving an average of 116,000 calls
per week.

In Dial-An-Upcoming-Hit, as the
operation is described, the singles
featured arce either in the lower re-
gions of the top 50 or selling well
enough to eventually make the
chart. This service augments the Post
Office’s long-established Dial-A-
Disk plan which covers top 20 rec-
ords and draws more than six mil-
lion calls a month throughout the
UK.

Among the 30 or so labels whose
product has been featured via the
post office in the new scheme are
CBS. Mercury, Bell, GTO, 20th
(Continued on page 96)
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General News

FCC Will Continue
Inquiry Into Role
Of Judging Formats

By MILDRED HALL

WASHINGTON—The FCC says
1t will go on with its inquiry on its
proper role in judging changes of
“unique” music formats by radio
stations.

The commission has rejected a
citizens. group petition to drop a
present inquiry, on the grounds that
the FCC will not decide impartially.

Citizens Communications Center
accuses the commission of having al-
ready “prejudged” the outcome of
the inquiry. 1t believes FCC should
have a study made of the “endan-
gered” music format situation by an
outside, independently contracted
entity.

The commission’s public reply
(March 17) denies any prejudgment
and resents the implication of “lack
of good faith.” The FCC says the
December 1975 inquiry was touched
off by the US. Court of Appeals
here. The court strongly suggested
thatcloser scrutiny be given the mat-
ter of unique formats, to avoid de-
priving segments of the public their
“first preference”™ in programming.

The case at issue in the court was
the FCC’s denial of a hearing to a
citizens' group opposing transfer of
Zenith’s classical station WEFM-
FM to GCC Communications of

PROFITS PLENTIFUL

Chicago. Zenith claims heavy
money loss on the format. The trans-
fer involved a switch to popular mu-
sic. As in previous cases (Atlanta’s
classical WGKA-FM was the starter
in 1970) the court remanded the case
1o the commission for hearing.

The FCC points out that it has
been reluctant to intrude on broad-
casters’ music programming judg-
ments. lis general policy has been to
allow entertainment format changes
to follow marketplace requirements.
The commission says it has the au-
thority under law to institute the in-
quiry. but it questions “the wisdom
and legality of its intervention in this
area”—a view warmly shared by
broadcast licensees.

One question overlooked by the
courts has been the constitutionality
of FCC interference with program
formats. The inquiry makes a point
of asking for comments on First
Amendment aspects of the case.

“The inquiry is intended to ex-
plore all means by which the pub-
lic’s interest in a diversity of formats
can be achieved.” the FCC says. If
the inquiry warrants new rules to
implement existing law as it applies
to entertainment formats, the com-
mission says it will take action.

Four Of 5 Majors
Post All-Time Highs

By STEPHEN TRAIMAN

NEW YORK-—Four of the five
corporations carning the top shares
of Billboard's Hot 100 and Top LP-
Tape Action had their best last quar-
ters ever, and most had improved
sales and earnings in 1975, for the
first six months of their current fiscal
years—putting the music industry in
an optimistic frame of mind as
NARM takes place in Hollywood.
Fla.

Onty MCA of the top five had a
soft October-December. but it
joined Warner, the CBS Records
Group. Capitol and RCA with top
sales for the last year or six months
as did Columbia Pictures’ music op-
erations (Arista and Screen Gems).

No figures are available as break-
outs from financial reports of other
corporations in the top 10 share of
overall chart action—A&M. ABC,
Polygram or Motown—although all
but ABC. which had~writeoffs of
more than $20 million in the last two
quarters. acknowledge excellent fi-
nancial gains in 1975,

Financial highlights reported by
the major companies for the most re-
cent quarter include:

® Warner Communications Inc.
recorded music division, including
the WEA Group., WEA Inter-
national and Warher Music, had
sales of $92.4 million in the fourth
quarter. up $11.8 million or 15%
from the prior year, with pretax in-
come of $15.5 million, a gain of $3.8
million of 32.5%. For all 1975, sales
of $313.8 million were up 8%, and
pretax earnings of $50 million up

e CBS Records Group (exclud-
ing Columbia House, CBS Retail
Stores) did not break out fourth
quarter figures, but a reliable com-
pany source reports the fourth quar-
ter sales increase exceeded the re-

spective 9%, 11% and 19% gains of
the first three quarters versus 1974.
For 1975, the Group’s sales topped
$484 million, a 15% gain, and net in-
come was up nearly 26% to $56.3
million.

e Capitol Industries-EMI, for its
second quarter (October-Decem-
ber), saw sales climb 9% to $43.8
million and net income of $2.8 mil-
lion, up 56%. For the first half of fis-
cal 1976. sales were nearly $78 mil-
lion, close to a 10% gain, although
profits dipped about 15% to $3.3
million.

e RCA Records, including RCA
Music Service (record & tape clubs)
and Sunbury-Dunbar Music, made
its own financial report for the first
time, with earning up 101% for the
fourth quarter, highest three months
in the last 1% years although no fig-
ures were given. For all of 1975, both
sales and earnings were the highest
in the label’s 74-year-history.

— MCA Inc. combined figures
for MCA Records and MCA Music
put fourth quarter sales down about
1.3% to $39 million, while earnings
dropped 24% to $11.5 million from
the record figure for October-De-
cember 1974. For the full year. how-
ever. combined music gross of
nearly $138 million was up 9%. with
earnings of $40 million up 3%.

® Columbia Pictures Industries’
second quarter sales were up 68% to
more than $13 million for Arista and
Screen Gems-Colgems Publishing
and Screen Gems Columbia Publi-
cations (versus the first three months
of Arista operations in 1974). For the
first half of fiscal 1976, sales gained
78% from the prior year to $21.4 mil-
lion. There was no corporate break-
out of net income for the music divi-
sion in either the quarter or six
months statement.

|daho Votes
Antipiracy

NEW YORK—Idaho became the
39th state to adopt an antipiracy law
Wednesday (17) when Gov. Cecil D
Andrus signed a statute making the
unauthorized duplication of re-
corded material a felony.

Under the new law convicted du-
plicators face up to four years in
prison and/or fines of as much as
$10.000.

The law also tags the distribution,
sale and advertising of unauthorized
product a misdemeanor, punish-
able by up to six months in prison
anda fine of $1.000. Equivalent pen-
alties are provided for failing to
give the name and address of the du-
plicator on product covers.

Under the new law authorities
may confiscate and destroy pirated
material and the equipment used for
duplication.

Tarnopol Files
Appeal; Hearing
To Be March 29

By RUDY GARCIA

NEWARK — Nat Tarnopol,
Brunswick Records president
recently convicted of fraud and con-
spiracy charges in Federal Court
here, has filed a lengthy motion for
a judgement of acquittal and new
trial, claiming that U.S. District Judge
Frederick Lacey, who presided over
the seven-week trial, erred in several
instances in matters of law and facts.

A tentative hearing date for the

motion was set for March 29.
Chief among the contentions of-
fered by Tarnopol's attorney. Peter
Parcher, is the claim that Lacey
erred in not allowing the defense
to question record distributors who
had made cash purchases from
Brunswick. This is a key element in
(Continued on page 95)
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U.K. Cancellations

By ADAM WHITE

LONDON-Father Phillips has
joined the ever-growing list of U.S,
soul stars whose UK. tours have
been hard hit by the cancellation
blues,

Already off were dates by Grover
Washington, Brass Construction,
Ron Carter and Gloria Gaynor,
while Millie Jackson’s gigs have
been pushed back from early April
1o late May.

Esther Phillips’ show at the New
Victoria Theater here (April 1) was
to have climaxed a triumphant tour
of Europe. Now she is back in the

U.S. after the disappearance of one
of the continental promoters with
deposit fees

The singer was apparently disillu-
sioned with the quality of some of
the venues she was playing in Eu-
rope.

Hardest hit by the cancellations is
John Abbey's Contempo organiza-
tion, promoter of all but the Gloria
Gaynor concerts. The company is
still smarting from the collapse of
James Brown's projected trip to the
UK. earlier this year, a debacle

(Continued on page 96)

__Executive Turntable_

SCHLACHTER RUSSELL
Louis Kwiker elected president and chief operating officer of Handleman
Co. Kwiker, who has been executive vice president since early 1974, has also
been named to the firm’s board of directors. David Handleman, who had been
president and chairman of the board. continues as chairman and chief execu-
tive officer. . . . Marvin Schlachter becomes president of ATV Records. replac-
ing Peter Siegel, who resigned. Schlachter was formerly president of Chess/
Janus Records. * * *

i
»

TYRRELL

Paul Russell named vice president and assistant to the president at CBS
International Records. Russell, who was previously director of business af-
fairs. CBS U.K.. is responsible for establishing a West Coast CRI office and a
division-wide organization and management development program. He head-
quarters in New York.. .. Also at CBS, Jim Tyrrell named vice president. mar-
keting, Epic/CBS Custom. Prior to the move, he was vice president, sales and
merchandising. ... And Peggy Parham has been upped to manager of mer-
chandising for the Epic/Custom labels, while Michael Gusler is named re-
gional promotion/marketing manager, Southwest region. for Columbia Rec-
ords. * * *

Lee Armstrong, vice president of International for MCA Records. has re-
signed. According to Lou Cook, vice president, administration, no replacement
is contemplated. . . . Cecil Holmes has been upped to Casablanca’s senior vice
president from vice president. Holmes is also president of Chocolate City Rec-
ords. Larry Harris becomes the label's executive vice president from vice presi-
dent and Dick Sherman moves to vice president sales from director of sales.

I

Dr. Helmut Guttenberg named vice president, foreign performing rights
administration, at BMI. BM1 is also expanding its West Coast staff with the
addition of Rob Matheny and Melinda Rosenthal. Both join as assistant direc-
tors of performing rights for the West Coast. Rosenthal moves to BMI from
A&M Records where she worked for the label’s publishing division.

* k%

Chuck Beckmann becomes assistant branch manager at London’s Midwest
factory-owned branch operation. . .. Don Stowne appointed West Coast direc-
tor, sales and promotion, for Lifesong Records. He bases in Los Angeles. . . . At
Buddah, Judy Lyons named vice president and general manager of Rainbow

Advertising. a subsidiary of the Art Kass Media Corp.. and vice president of -

the label. Also, Susan Wynne is appointed the label’s r&b promotion rep for
the Washington, Baltimore and Virginia markets.

* * *

Stan Greenbert, former executive vice president of Scepter. joins
Springboard International as director, West Coast a&r. He headquarters in
Los Angeles. . . . Allen LeWinter exits JEM Records as national promotion di-
rector. . . . Bob Stubenrauch named liaison man between London Records and
Ampex Tapes. He bases at the Ampex plant in Elk Grove, I11I. ... Dick Halli-
gan, original Blood, Sweat and Tears writer/arranger/performer, gives up the
presidency of his own Multi-Media Music Co. for the position of board mem-
ber and music supervisor of People Entertainment Corp.

* k%

Douglas Sheer, advertising and sales promotion manager at JVC Indus-
tries, elected to the board of directors of the national Audio Visual Assn. ...
John Schroder appointed Eastern regional sales manager for Nikko Electric
Corp. of America. . . . Joseph Ptacin named advertising/sales promotion direc-
tor for Zenith, a post vacant since Gordon Hurt left to join Magnavox last year.
Howard Fuog, formerly merchandising services manger, succeeds Ptacin as
sales promotion manager. . .. At American Broadcating Companies Inc.. Fred
Miller named director of corporate planning and Ronald Friedman naméd di-
rector of marketing,. P :

Terry Powell joins CBS Records’ West Coast a&r department as director,
talentacquisition. Powell is responsible for finding and developing new acts as
well as overseeing the recording activities of the label’s artists. Powell has been
with the label some nine years in promotion. . . . Les Schwartz, formerly of Sol-
ter & Roskin Public Relations, joins the publicity staff of Warner Bros. Rec-
ords. Schwartz is headquartered in New York.
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It’s just what the
Doctor ordered.

Any man who plays music for
six million people every night
knows howto get an audience’s
attention.

Doc Severinsen, bandleader
on the *Tonight Show’ and
probably the best-known trum-
pet playerintheworld, hasa
new album. It’s called “‘Night
Journey,” andit’'s abrand-new
direction for Doc—goodnight
Las Vegas, hello funk/jazz/
disco-rock & roll—a sound
that’s not like anything you’ve
ever heard from himor anyone

‘\ <3, before!
<

Dac Severinden
N Night Jounney

| Wanna Be With You
You Put The Shine On Me | Little Tiny Feets
Spanish Dreams | Night Journey

ight Journey.”
¢ Severinsen.

'w; on Epic Records
es.
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General News

FCC PENALTY

WASHINGTON—-The FCC has
determined that “Ernie’s Country
Show” on New Orleans AM station
WWL 1s a program-length commer-
cial.

The commission proposes a fine
of $5,000 for the station’s failure to
log the total program as commercial
time on 1975 March and April seg-
ments.

The station’s owner, Loyola Univ.
of the South, says the logs were cor-
rected after the FCC's first warning
in June. Loyola claimed confusion
over the musical program because it

By MILDRED HALL

fell into a format in which it was
“not possible to distinguish clearly
between commercial matter and
program content.”

The program is sponsored by
Crescent Records Co., which does
business as Ernie’s Record Mart in
Nashville.

The FCC's 1974 Public Notice
said the test of a program length
commercial in @ musical program is
whether the program material is so
closely interwoven with the commer-
cial messages as to make the whole
thing a promotion of the sponsor’s
products or services.

New Orleans’ WWL Faces Fine
For Commercial Logging Error

The FCC has approved the sta-
tion’s corrective steps to avoid future
violation. These are (1) music adver-
tised during a program will not be
performed in that segment; (2) com-
mercials will be done by someone
other than the program announcer
and (3) the commercials will be
clearly distinguishable from the pro-
gram content.

Nevertheless, the proposed stiff
fine remains. The licensee has 30
days to pay, or to protest the fine, or
ask that it be reduced.

FCC Nixes Background Service

Educational FMs Must Not Air Music For Profit

WASHINGTON-To the relief of
commercial FM stations providing
background music, the FCC has de-
cided not to allow noncommercial,
educational FM stations to provide
background music for profit on their
subcarriers.

Music composers and publishers
could also have been faced with the
possibility that the educational FM
subscriber service could have used
copyrighted music at the compul-
sory license royalty rate provided for
Public Broadcasting Service in the
copyright revision.

If the Senate-passed version §.22
prevails, the Copyright Royalty
Tribunal will set a “reasonable”
compulsory licensing rate for music
usce by PBS soon after the ctfective
date of passage of the copyright revi-
sion by Congress.

The commission has been mulling
over approval of new subcarrier uses

for noncommercial educational FM
radio stations since 1970. One such
use would have been the for-profit
music background service, to help
the FMs raise money, and to supple-
ment their government and private
foundation funding.

Comments opposing the idea
came from-—among others—the
Corp. for Public Broadcasting
(CPB), Time-Life Broadcast, Inc.,
and the National Assn. of Educa-
tional Broadcasters.

Opponents of the subscriber serv-
ice for noncommercial FMs con-
vinced the FCC that it would jeop-
ardize public support of cducational
broadcasting, and dry up support
often given by commercial FM sta-
tions, which would be faced with
new competition.

The FCC agrees that the educa-
tional FMs might get carried away
with the profit-making angle, and

that the services might interfere with
commercial FM and TV station re-
ception.

Proponent arguments by the Jack
Straw Memorial Foundation, li-
censce of educational FMs in
Seattle, Wash. and Portland, Ore.,
say the profits from a music sub-
scription service would make educa-
tional FMs independent of govern-
ment and foundation grants. All
moneys carned would be plowed
back into educational broadcast ac-
tivities.

Chairman Benjamin Hooks dis-
sented from the FCC decision. He
belicves the noncommercial FMs
could be trusted to act properly, and
usc their money to the public’s ad-
vantage. Hooks also says demand
for subcarrier background music ex-
ceeds supply available in some mar-
kets, and noncommercial FMs could
provide it.

: «= ARHOOLIE LABEL OWNER ...

StrachW|tz Into Retail/ Dlstrlb

EL CERRITO, Calif.—Chris
Strachwitz, who in 1960 founded
Arhoolie, one of the best-known
specialty labels in the country. has
opened a new retailing/distribution
operation called the Down Home
Music Company on San Pablo Ave.
in this community just north of
Berkeley. Grand opening was
March 13.

Strachwitz has 5,000 square feet
of space which he has divided
lengthwise down the middle. The
right-hand side of the building
serves as a warehouse for Arhoolie
and its related labels—Blues Clas-
sics, Old Timey and Folklyric. There
are now 122 titles in the Arhoolie
catalog. with 26 in Blues Classics. 18
in Old Timey and 9 in Folklyric.

The left side of the store is for the
Down Home Music Company, with
the retail store in front and a distri-
bution room behind that. Also, Tom
Diamant’s Rhythm Research. a dis-
tributing firm that handles labels
like Rounder, Rebel and Yazoo as
well as Arhoolie, will be operating
out of space on this side, and Kick-
ing Mule Records has taken the last
quarter of space to warchouse its
product.

The Down Home retail store will
carry product from the most obscure
of labels to the most major. as long
as the records qualify to Strachwitz’
mind as “down-home music.”

There are sections in the store for
blues, cajun music, foreign and eth-
nic music and “older jazz from New
Orleans to bebop. That's the cut-off
point, I can’tcarry itall or I'd need a
whole store just for jazz and it's the
older jazz that needs the attention.”

There will be a large selection of
Norteno Music, the coridos (story
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songs) that flourish in the Northern
Mexico-Southern Texas “Tex-Mex”
area where Strachwitz has recently
been spending a great deal of time
recording local groups and working
with Les Blank on a new film about
the music of the region.

On the distributing side. Down
Home will be working “offbeat la-
bels that Rhythm Research doesn’t
want or can't handle™ such as DLB
from Texas, Swaggie from Australia
and Sonet from Sweden. “We'll be
carrying those and some others here
tor retail and we’ll wholesale them if
people want them.” But, warns
Strachwitz, “no credit.”

Strachwitz formerly had Arhoolie
distributed by Eric-Mainland before
moving over to Diamant’s company.
“He's the best I've ever encountered
for this kind of music.” enthuses
Strachwitz. “He loves the music and
he listens to all of it. One thing 've
been telling NAIRD is to give Dia-
mant a ticket to come and tell them
how to sell records.”

Diamant says that over the past
year he has “more than quadrupled”
the number of lines he carries and
now has more than 40. Diamant’s
activity covers six Western states.

Strachwitz runs Arhoolie almost
singlehandedly. He does most of the
field and studio recording and runs
the mail room almost by himself,
and oversces all the steps inbetween.
He does not maintain his own stu-
dio, saying, “There’s nothing that
wastes as much time. If you have a
studio everybody and his brother
wants to come in and make a record.

“I'll either rent a studio like
Funky Features or Sierra Sound or
clse I'll take my recorder right to
someone’s house or wherever the

music is happening. Clifton Chenier
did a record for us in one night—did
it just like one of his dances.

“These records and the records
we’ll carry at Down Home are the
literature of the working people.
That’s something I learned through
exposure to the Mexican corridos.
These people don't read books. They
sing their stories.”

Strachwitz has a release of six new
LPs coming up in late March/early
April. Three are new records, J.C.
Burris (harmonica), Clifton Chenier
(Zydeco accordion) and Woody
Harrig (guitar). There are also three
reissues: Tex-Mex string bands from
the 20s and "30s. a collection of ob-
scure women blues singers from the
same decades: plus an album of Ha-
waltan steel guitar music.

JACK McDONOUGH

Styx Involved
In RCA Charge

LOS ANGELES-The fourth lo-
cal suit involving the recording
group, Styx, has been filed in Supe-
rior Court. RCA Records is asking
that A&M Records pay to-be-deter-
mined compensatory damages and
$1 million in exemplary and puni-
tive damages.

RCA charges that A&M
knowingly inked the Midwest

recording group, even though it was
under contract to Wooden Nickel
Records. which had turned over four
LPs to RCA for distribution over a
two-year period. RCA alleges that
A&M’s interference with Styx de-
terred the group from making a fifth
LP contractually due in April 1975.
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