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FEW SPECIAL PROMOS

Easter Retail Sales
Brisk Across Nation

BMI, Poles Sign
Licensing Accord

By RUDY GARCIA

NEW YORK-—The Polish licens-
ing society, ZAIKS, and BMI have
entered into a reciprocal agreement
retroactive to Jan. 1, 1976.

“Poland was the last major user of
Western music with whom we had
not had an agreement,” BMI presi-
dent Edward Cramer notes. “As a
consequence we're pleased to have
successfully concluded these nego-
tiations.” i

Of particular interest in terms of
the Polish signing is the opportunity
for greater penetration of Polish jazz
into the Western markets, according
to Cramer.

“Polish jazz and jazz musicians
have been highly respected and this
will give them the opportunity to be
heard here,” Cramer says. “That

(Continued on page 52)
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LOS ANGELES—Easter Week,
with high school students and colle-
gians on holiday, produced cheery
retail sales across the nation, with a
number of dealers avoiding any spe-
cific Easter promotions and relying
instead on basic walk-in traffic.

A Billboard national survey of re-
tailers indicates that dealers prefer
to think of promoting spring busi-
ness rather than Easter Week dol-
lars. Some did nothing out of the or-
dinary, but those who did tie in with
the holiday weren’t sorry.

In Southern California, for ex-
ample, dealers feel that their promo-
tional dollars are better spent in
“leaner times” when it takes more
work 10 get young people into the
stores. Easter recess week is a nor-
mally strong record-buying period,
many dealers indicate.

Jeff Klem, retail coordinator for
the six-store Hitsville chain, says
that although no Easter promotions
per se were used, sales zoomed. “The
first two days of the week (12 and 13)
sales doubled. We were selling out

{Continued on page 10)

Ya-In. ‘Elcaset’
Tape Format
By Japanese

By STEPHEN TRAIMAN

NEW YORK—A new Y%-inch
audiocassette system claimed to
bridge the gap between the Philips-
type cassette and open reel sound re-
production has been jointly devel-
oped by Sony, Matsushita (Pana-
sonic) and TEAC in Japan.

The new configuration reportedly
has the backing of Victor Co. of Ja-
pan (JVC), Superscope/Marantz
and Aiwa, a Sony subsidiary, with
first hardware conceivably on the
market by year end.

Though most industry observers
are skeptical over both the need for,
and prospects of, yet another in-
compatible tape configuration, the

" Va-inch “Elcaset” has much going for

it that the BASF Y%-inch “Unisette”
has not found in more than two
years since its unveiling.

Only Studer and EMT/Franz
have shown any public interest in
Unisette, with only very limited
progress shown at the recent Zurich
AES by both firms—and little indi-
cation that the professional broad-

(Continued on page 41)

Recording Tape Improves
But Print-Through Vexing

Schools MayLose
Exemptions From
Performance $$

By JIM FISHEL

NEW YORK—Colleges are show-
ing increasing concern that they will
be subject to performance fees for

New Noise Reduction
System By Telefunken

By JOHN WORAM

NEW YORK-Telefunken has
announced the development of a
new noise-reduction system which it
claims will offer an improvement of
30dBin available recorded dynamic
range and is expected to provide
strong competition for existing sys-
tems.

In an application note distributed
here by Gotham Audic Corp., Tele-
funken engineer Juergen Wermuth
describes the properties of the new
compander system which Gotham
will show in prototype form at the

Los Angeles AES next month.
(Continued on page 34)

concerts under copyright revision
now working its way through Con-
aress.

Under the law currently in force,
they are exempt from such fees as
non-profit organizations. However,
waivers for such institutions no
longer figure in the revised bill.

Even though many campus con-
certs do turn a profit, schools have
won exemption in the past by claim-
ing that earnings were recycled back
into the educational system.

According to a spokesman for the
Mational Entertainment Conference
(NEC), many of its member schools
are vocally concerned that the li-
censing societies will begin taking
large sums of money out of the pock-
ets of schools during each school
year.

“Most educators feel that the
groups should be responsible for
paying the licensing fees, because of
(Continued on page 33)

The album everybody wants. Contains the sensational “Fallin’ In Love."
Also includes “Winners And Losers" and their latest hit “Everyday Without
You.” Available on album, &-track and cassette. FALLIN' IN LOVE (PB 407),

just @ beautiful album from Playboy Records.

(Advertisement)

Tape Hardware Units
On Upbeat In Russia

By VADIM YURCHENKOV

MOSCOW—Production of tape
hardware is the youngest section of
the consumer electronics industry in
Russia. In fact, mass production of
tape equipment was initiated here in
the late 1950s and for around 15
years tape equipment became the
second most popular—after tele-
vision—area of electronics produc-
tion.

Since 1970, output of tape equip-
ment in Russia has increased 1.8
times: 1.2 million tape hardware
units in 1970, rising to 2.1 million in
1974.

National companies here produce

(Continued on page 44)

By BOB KIRSCH

LOS ANGELES—Improved sig-
nal-to-noise ratio has been one of
the more important improvements
in professional recording tape in re-
cent years, but that improvement
also seems to have brought a detri-
mental effect with it, specifically a
print-through or loss of information
through storage problem.

Two manufacturers, Ampex and
the 3M Co., currently control the
majority of the market for tape used
in recording studios, and both firms
have marketed new tapes (Ampex’s
Grand Master or Series 456 and
3M’s 250} in recent months that un-
deniably produce a more favorable
signal-to-noise ratio.

Both manufacturers say they are
prepared to accommodate some
hardware improvements, but add

(Continued on page 12)

The one word to describe HARRY CHAPIN is simply incredible. The man
always means pure exciteruent, and on Harry's new specially-priced double
album from ELEKTRA, HARRY CHAPIN—GREATEST STORIES—LIVE (7E-
2009), are all the songs that have made Harry the superstar that he is:
“WOLD,” “Taxi," “Cat's in the Cradle,” plus ten more show stoppers.
HARRY CHAPIN—GREATEST STORIES—LIVE! It's incredible! He's in-
credible! Ask anyone who has seen him! (Advertisement)

Produced By: Cy Seaberry Frost & Bill Wray

Executive Prodn

atidy Bachman

(Advertisement)




ROLIFAWRENGE

You've never heard Carol Lawrence before
— not like this! Beautiful, bright ... and Gospel.
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RAERICE
This country music giant now brings his own

special magic to Gospel. Alive and vibrant.

Nominated for a 1976 Grammy for
Inspirational Performance.

“Precious Memories”
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Order by calling toll free 800-433-1580
MST-6532 Kyrrh Records $5.98 WST-8723 Word Records $5.98 WST-8689 Word Records $5.98 (in Texas, 800-792-1084).
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. Germany Gowt.
Aldmg Pop Music

By DR. LUBOMIR DORUZKA

BERLIN—In recognition of the
social significance of popular music,
the East German government has
created a special state organization
responsible for the management and
development of the country’s top
pop artists.

At the instigation of the Minister
of Culture, a Committee for Enter-
taining Arts was constituted in 1973.
Represented on the committee are
the radio and television stations,
music publishing companies, the
State concert agency, the State rec-
ord company (Deutsche Schall-
platten) and other institutions.

The president of the committee—
currently the well-known music

critic and writer Dr. Peter Czerny—
is appointed by the Minister of Cul-
ture and reports solely to him. The
Committee’s main task is the co-
ordination of the activities of the
mass media and the music industry
and the creation of a general policy
for the development of pop music
and other entertainment arts.

The policy is put into practice by a
general management organization
directed by the Committee president.
The management organization has
more than 60 full-time employes
and employs many specialists on a
part-time basis. Under exclusive
contract to this management body

(Continued on page 52)

Clarion-Altec Auto
Speaker Push Soon

By JIM McCULLAUGH

LOS ANGELES—An unprece-
dented joint auto speaker marketing
effort by Clarion, a major car stereo
equipment supplier, and Altec,
makers of audio speakers, is de-
signed to produce the “ultimate”
autosound listening environment.

Project will produce several
highily sophisticated Clarion by Al-
tec-Lansing car stereo speakers.

“We are approving the packaging
right now,” says Murray Merson,
Clarion vice president, “and deliv-
ery is about 45 days away.”

The manufacturing-marketing
marriage, announced officially at
last winter’s CES, calls for Altec to
design and manufacture a line of
high performance auto speakers
‘which Clarion will package and
market through its dealer network.

The initial product is a four-inch,
full range high efficiency driver sup-

$20,000 TO WINNER

plied with a black, padded foam
grille and mounting frame which
will retail for around $49.95 a pair,
according to Merson.

Merson also says that additional
speakers including a six-inch by
nine-inch model that will retail for
about $100 are still in develop-
mental stages and “should be ready
later on in the year.” Altec is work-
ing on the development of custom
enclosures for the speakers which
Merson says will provide a totally
controlled response characteristic,
regardless of the car in which they
are installed.

At the same time, notes Merson,
Clarion, on its own, has developed a
new booster-amplifier unit for use
with car stereos that the firm be-
lieves will give autosound a high fi-
delity dimension it never enjoyed
before. (Continued on page 43)

Canadians Run a Contest
To Find An Olympics Song

By MARTIN MELHUISH

MONTREAL—-The Summer
Olympics here are looking for an
Olympic song. An Olympic song
contest has been established by the
XXI Olympiad, with Stephane
Venne, president of BAP, Inc.,
named to head up the contest.

The purpose of the contest is to
find a song which may be sung
throughout the world after the clos-
ing ceremonies of the Olympics “in
remembrance of what we are and
what we were on the occasion of the
1976 Games.”

According to the contest organ-
izing committee, “the quality of the
winning song will be brought home
to the public through the various
broadcast media employed during
the Games. In addition, since the
winning composition will be an-
nounced at the end of the closing
ceremony on Aug. 1, this will be a
further excellent opportunity for it
to be broadcast throughout the
world.”

The 10 finalists, who will be an-
nounced at the end of June, will also
take part in musical programs

broadcast in the different places
where the Games are held.

Prizes include $1,000 for each of
the 10 finalists and $20,000 for the

Ampex Tees
A Powerful

Tape Promo

By RADCLIFFE JOE

NEW YORK—The Ampex Corp.
will launch a multimillion-dollar
promotional campaign in June as
part of a sweeping program to re-es-
tablish its name as a force in the con-
sumer blank tape industry.

Although Ampex officials are not
admitting it, the ambitious project.is
also seen as a drive to ensure the
continuing financial turnaround of
the firm. Net income for the most re-
cent quarter (exclusive of $588,000
extraordinary gains) rose by more
than 145% to $1.441 million from
$587,000 a year ago. This 1975 fig-
ure excludes $645,000 extraordinary
gain, and $255,000 from discon-
tinued operations.

Ampex’s solid quarterly profits
come in spite of a slim 2% sales in-
crease, which upped dollar figures to
$60.8 million from $59.4 million.

Ampex officials are hoping that
this new thrust will help create a
more favorable revenue picture
which for the nine months of the
current fiscal rose only 5% to $190.5
million from $180.9 million a year
ago. Net income is $4.422 million
(excluding $2.716 million extraor-
dinary gain), compared to a $3.33
million loss for the year-ago nine-
month period (excluding $6.81 mil-
lion extraordinary gain, $13 million
non-recurring pretax gain from an
IBM settlement, and $305,000 loss
from discontinued operations).

The consumer blank tape pro-
gram, which until now has been one

(Continued on page 8)

JOPLIN LP
ON WAY TO
CROSSOVER

By IS HOROWITZ

NEW YORK—Scott Joplin would
have found satisfaction enough in
seeing his opera “Treemonisha”
gain acceptance as a classical work.
That was his fond hope, and its fail-
ure to achieve that status during his
lifetime was a source of deep disap-
pointment.

But for Deutsche Grammophon
the key word is crossover and the
natural tendency of the piece to
overlap repertoire boundaries is
being aggressively nurtured.

The Joplin two-record set made its
entry on the best-selling classical

(Continued on page 40)
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NASHVILLE—A one-man
show portraying the songs and life
of Hank Williams could ‘become
the hottest act of its type since Hal
Holbrook’s classic portrayal of
Mark Twain and James Whit-
more’s performances as Will Rog-
ers and Harry Truman. An innova-
tion for the country music field,
“Hank” appears on the threshold
of bursting from a regional to ana-
tional phenomenon.

Conceived, written and per-

Jail Terms For 4
Brunswick Execs

Tarnopol Sentenced To 3 Years
On Fraud & Conspiracy Charges

By RUDY GARCIA

NEW YORK-—Four executives of
the Brunswick Record Corp.,
recently convicted in Federal Court
in Newark on various fraud and a
conspiracy charge, were sentenced
to jail terms by a Federal judge who
took a swipe at alleged record indus-
try practices while pronouncing sen-
tence.

Nat Tarnopol, Brunswick’s presi-
dent and the chief defendant in the
case, was given a three-year jail term
on the conspiracy charge and vary-
ing shorter sentences on the fraud
convictions to run concurrently with
the major term.

Peter Garris, a Brunswick vice
president; Irving Weigan, the com-
pany’s secretary-treasurer, and Lee

Intl Bankers Set
For IMIC-6 Panel

LOS ANGELES—A panel of in-
ternational bankers discussing mon-
etary problems is the latest finan-
cially oriented feature scheduled for
Billboard’s sixth annual Inter-
national Music Industry Conference
May 6-10 at the Royal Hawaiian
Hotel in Honolulu.

First expert signed to the panel is
R. G. St. John Seymour, senior offi-
cer, international banking, San
Francisco office for the National
Westminster Bank of London.

Thrust of the discussion will be
how to do business internationally
in the face of currency de-eval-
uations and inflation.

Already announced as the key-
note speaker for opening day, May
7, is world-renowned economist
John Kenneth Galbraith who will
discuss “The International Economy
And Its Prospect.”

In other session matters, Jerry
Moss, A&M’s president, replaces
Andre Midani of Warner Bros. Bra-
zil ‘as- chairman of the session on
“How To Get The Most Out Of
Your Foreign Record Licensing
Deal.”

Nesuhi Ertegun, president of
WEA International, will chair the
session on “Building An Artist Ver-
sus Acquiring An Established
Name.” Mike Maitland, MCA Rec-
ords president, joins Ewart Abner on
the panel. (Continued on page 25)

Shep, the production manager, each
received two-year jail terms for con-
spiracy and concurrent sentences on
the other charges.

All four were fined $10,000 each.
The judge, Frederick Lacey, delayed
execution of the sentences pending
the results of an appeal to the con-
victions filed by all four. They re-
main free on $10,000 bond.

Peter Parcher, Tarnopol’s attor-
ney, says that notice or the intention
to appeal has been filed with the
Third Circuit Court of Appeals in
Philadelphia with briefs to be filed
within six weeks.

In imposing the stiff sentences,
Lacey said, “During the trial defense
counsel argued that the record in-
dustry required that cash be gener-
ated for what they euphemistically
labeled ‘promotion.’ This, in simple
terms that I would understand
against the background of the trial,
could only mean payoffs. And, in ef-
fect, I was told that this was the way
the record industry was. If this be

(Continued on page 69)

Souvenir Sales
Gross $1 Mil For
Boutwell’s Firm

By NAT FREEDLAND

LOS ANGELES—Merchandising
posters, T-shirts and souvenirs at
concerts is becoming big business.
Ron Boutwell knows this only too
well.

“There has been a void in system-
atic in-concert merchandising.
That's why Boutwell Enterprises
grew from an operation out of my
home in 1970 to a business with 11
full-time employes that will gross
more than $1 million in 1976,” says
Boutwell.

Boutwell’s road crews have sold
souvenir programs, posters and T-
shirts at nearly 100 concerts already
this year for Kiss, Queen, Sweet and
Barry White plus two Mac Davis
shows before 60,000 at the Houston
Livestock Fair.

Boutwell expects to work some
200 dates this year. In 1975 his
grosses were $650,000. He currently

{Continued on page 26)
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By GERRY WOOD

crowds and has been converted
into a one-hour tv special by Nash~
ville educational station WDCN-
TV. The show’s popularity has
spawned discussions of network or
syndicated release and the inevi-
table talk of a movie version.

The play has Hank reflecting on
the ups and downs of his life—
mainly downs—and singing the
songs that have elevated the coun-
try music great into legendary
status. The stage show runs a tight

: formed by sengwriter Jim Owen, 90 minutes—and the tragic ending
“Hank” has been drawing SRO  avoids the pitfalls of triteness and
3 . ,

maudlin sentimentality that lend
themselves to the tragic finale of
Williams’ life.

“I can’t believe that the magic of

Hank Williams is still as alive as it

> comments Owen. “It’s not my
maglc it’s Hank’s. It’s a magic he
still has. The reaction has been as-
tounding.

“I researched it by living it for
years. I talked to people who know
him—Jerry Rivers, Audrey Wil-
liams, Pee Wee King, Hank Jr,
Wesley Rose, Grant Turner and

Hank Williams Lives Again Via Owen Portrayal

Rose was working closely with
his father, the late Fred Rose,
when the elder Rose was produc-
ing Williams and co-writing and
polishing many of the Williams
songs. After viewing the tv version
of “Hank,” Wesley Rose observes,
“I've been getting calls ever since it
aired. Some people tuned it in not
expecting to like it—and were
hypnotized as it went on.”

Rose feels the show’s pace picks
up past the halfway point: “I was
no longer looking at it as a profes-

others.” (Continued on page 46) :;
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Cap Opening Doors
To Popularize Acts

By BOB KIRSCH

LOS ANGELES—Capitol Rec-
ords is mapping out more complete
marketing and merchandising cam-
paigns with new artists and super-
stars all eligible for major cam-
paigns.

The marketing background of
many of its top executives is re-
sulting in what Dan Davis, vice
president, creative services/mer-

Levy Loses
Lennon Suit

NEW YORK-—Damages totalling
$428,000 have been awarded plain-
tiffs Capitol, EMI Records and John
Lennon in a countersuit against

Morris Levy and Adam VIII Ltd. in-

volving the release of a Lennon
“Roots” LP by defendants.

Federal Judge Thomas Griesa
awarded Capitol $227,000 in com-
pensatory damages, while EMI and
Lennon were awarded compensa-
tory damages of $27,000 and
$109,000, respectively. Lennon was
also given $35,000 for violation on
defendants’ part of a “names and
likeness” statute. Each of the plain-
tiffs was awarded $10,000 in puni-
tive damages as well.

The ruling, handed down in U.S.
District Court here April 8, follows
an earlier judgment by Griesa re-
jecting Levy’s claim to the album
through an alleged verbal agree-
ment with the ex-Beatle.

chandising/publicity, calls a label
“marketing orientation that sur-
passes anything we have ever had at
Capitol.”

Davis points to the fact that the
majority of Capitol executives have
had field experience, adding that the
firm now has more acts breaking at
once than it has had in several years.
Such activity, he says, is both cause
and effect of increased marketing
and merchandising activity.

“Take a new act like the Pousette-
Dart Band,” says Davis. “It was a
new act we didn’t know an awful lot
about, except that it was out of Bos-
ton and managed by Don Law.
Knowing Law is manager means
something, because he’s a guy with a
real good name.

“So we started by doing a light
campaign, primarily showing the LP
in multiple ads. We offered a few
small promotional items. After a few
weeks we started to get reaction
from radio on the LP, particularly
through FM. So we ran another
series of trade and consumer ads,
sent out posters and mobiles and the
local branches began to intensify
their commitment. We also ran ads
in several rock oriented magazines,
spotlighting the group with other
new LPs showing action. College
buys came next.

“At this point we were able to con-
centrate a bit more on in-store dis-
play material, because with the act

{Continued on page 70)

33,000 Tapes Confiscated In Raids

NEW YORK-A total of 33,500
alleged pirate tapes were confiscated
during three separate raids by law
enforcers in El Paso and Greens-
boro, N.C.

A quantity of tape masters, 5,000
finished 8-track tapes, labeling and
wrapping equipment and sleeves
were seized at a factory in El Paso,
said to be operated by James Hayes,
56, and Phyllis Acton, 49.

In another raid by El Paso FBI
agents, about 28,000 tapes were con-

NEW YORK—In one of the more
elaborate campaigns for jazz
reissues, Arista Records will launch
the first eight releases from the
Savoy catalog with a full-scale push
via advertising, in-store posters and
special programming segments for
jazz-eriented stations.

The acquisition of Savoy three
months ago by Arista will now make
the product available for the first
time in almest 10 years.

Initial releases are' by Charlie
Parker, “Bird/The Savoy Record-
ings”; Lester Young, “Pres/The
Complete Savoy Recordings”; John
Coltrane and Wilbur Harden,
“Countdown”; Milt Jackson, “Sec-
ond Nature”; Yusef Lateef, “Morn-
ing”; Julian “Cannonball” Adder-
ley, “Spontaneous Combustion”;
Erroll Garner, “The EIf”; and an an-
thology of never before released per-
formances, “The Changing Face Of
Harlem.”

All the albums will be two-record
sets with extensive liners and pack-

aging.

8 ALBUMS BY ARISTA,
Major Exploitation
On Savoy Reissues

By JIM FISHEL

fiscated from Roy Lopez, also
known as Roy Bos, 26, identified as
a distributor in the area. Also seized
were three trucks, which Lopez al-
legedly was using in his distribution
business.

In Greensboro, police investi-
gators seized more than 300 tapes
and arrested Clarence Alonzo Sut-
ton, an employe of Tape City Dis-
tributors of Rocky Mountain, N.C.
Authorities say that investigation is
continuing.

Among the highlights of the re-
leases are the presence of top side-
men including Miles Davis, Max
Roach, Bud Powell, John Lewis,
Lucky Thompson, Hank Jones,
Kenny Clarke, Donald Byrd, Ho-
race Silver, Paul Chambers and the
war-time edition of the Count Basie
Orchestra.

In some instances, the perform-
ances and various outakes have
never appeared on LP.

One of the unique parts of the
campaign is a series of several one-
hour taped segments dealing exclu-
sively with the Savoy material.
Among the jazz-oriented stations
scheduled to be serviced with these
programs are KBCA, KSOL,
WBMX, WIZZ, WDAS, WHUR,
WRVR and WBUS. These segments
will also be made available to other
stations upon request.

Another feature of the campaign
will be the “street level product pres-
entations” by Arista home-office
personnel to distributors in all major
markets.

Fania Victim
In Sale Of
8-Tr. Tapes

NEW YORK—Fania Records has
been inadvertantly victimized by a
“good faith” mistake on the part of
the factory which produced their 8-
track tapes and the opportunistic
cunning of a buyer who took advan-
tage of the mistake.

According to Victor Gallo,
Fania’s controller, the mistake took
place about a year ago but the re-
sults just began to show up a few
months ago.

A little over a year ago, the Gol-

disc Recordings factory, after credit-
ing Fania with over 5,000 units of
defective 8-tracks, sold the batch as
scrap at 10 cents apiece to an alleged
recycler.

The buyer, rather than grind up or
otherwise destroy the product as
Goldisc expected would be the case,
allegedly held on to the tapes for a

(Continued on page 54)

Atlantic In Pact
With WMOT Label

NEW YORK-WMOT (We Men
Of Talent) Records has signed a new
worldwide distribution pact with At-
lantic Records.

The Philadelphia-based produc-
tion and management firm handles
such artists as Blue Magic; Major
Harris, Impact (whose debut LP and
single are due out shortly), Fat
Larry’s Band and Ron Kersey, both
of whom also have debut product in
the works.

2 Labels Make Deal

NEW YORK—Springboard Rec-
ords and Cheri-Booman Records
have entered into an agreement un-
der which Springboard will distrib-
ute Cheri-Booman products world-
wide. The agreement was signed
jointly by Dan Pugliese and Luella
Johnson, presidents of Springboard
and Cheri-Booman, respectively.
The Cheri-Booman label features
soul, jazz, gospel and spoken word
artists.
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6 Mos. Planning In
WEA Returns Move

LOS ANGELES—WEA’s recently instituted one-waréhouse location for
all returns was six months in planning.

Under the new central returns program created by Joel Friedman, WEA'’s
president, all configurations of product are shipped to WEA’s Richmond, Ind.,
warehouse rather than to the nearest WEA location in seven other locations.

Space made available in these seven warehouses will be used for salable
merchandise. These warehouses are in Cherry Hill, N.J. (outside Phila-
delphia), Atlanta, Dallas, Chicago, Cleveland, Boston and L.A.

As part of the planning, WEA probed shipping and freight costs to the new
location in comparison with what they have been with customers shipping re-
turns to the closest WEA depot.

Executive Turntable |

Stan Cornyn upped to executive vice president of Warner Bros. Records
from senior vice president/director of creative services. Cornyn who has been
with the label since 1959 will work closely with Mo Ostin chairman/president
in artist negotiations and contract implementation. He will be expected to take
a role in the administration of many phases of Warners domestic and inter-
national operations, while continuing to direct the activities of his creative
services departments.

* kK

Roy Halee appointed vice president in charge of a&r of ABC Records.
Halee goes to ABC from Columbia Records where he operated as head of Co-
lumbia Studios. . .. After three months as East Coast a&r director at UA Rec-
ords, Al DeMarino has departed the position.

* Kk x

Gearing up for a major expansion after six months in business, Gemini
Artists Management has promoted Mike Martineau to executive vice presi-
dent from vice president/director of contemporary music. Joining the agency
are Elise Jordan in the performing arts dept., from chairwoman of NEC Na-
tional Theater Committee; Paul Shifrin, with William Morris before joining
Gemini’s West Coast office, and Linda Surge, ex-Buddah sales and Polydor
promotion, both in the contemporary music dept.

* k%

Vincent Volturo joins Sire/Passport in new post of controller and director
of business affairs, from controller/ general manager of A. Schroeder Intl. Ltd.,
music publishers. . .. Ed Hurley appointed Eastern regional sales manager for
Vanguard. He most recently was Brunswick national sales manager.

* * *

Richard H. Irvine named executive vice president and chief operating offi-
cer of Talent Payments, Inc./Production Payments, Inc., West Coast represen-
tatives of Talent and Residuals Inc. Irvine formerly held the position of vice
president, marketing, of Trans-American Video, Inc.

* * *

Phil Conforti, Eastern [ndustrial sales manager for Audio Magnetics Corp.,
has been upped to Eastern sales manager for the company’s line of consumer-
branded products. In his new position he will continue to service the major
industrial accounts in this region.

*x ok *k
Gary Blohm, general manager of the Wally Heider Studios in Los Angeles,
has left that job. Ron Trowbridge, studio manager of the Heider Los Angeles
facility, will function as the new general manager and will retain his Los An-
geles position. New studio manager in San Francisco will be Ginger Muse.
* kK

Diane Kirkland named assistant to Billboard’s publisher, Lee Zhito. She re-
tains her previous posts as the magazine’s promotion manager and coordinator
of forums. She has been with the publication in various posts since 1969. Other
Billboard moves include J.B. Moore in New York, as sales account executive,
moving from sister publication Amusement Business, and Gerald Korman as
New York production manager, coming from the Wall Street Transcript.

*x ok k

At Akai America, Bob Cuskly joins as advertising manager from market
research manager/account supervisor at Superscope’s in-house agency. He
succeeds Todd Kurosaka, named to new position of material planning man-
ager. .. . Jeff Quist moves to Nikko Electric Corp. as national credit manager
from a similar post at TEAC Corp. of America.

*x kK

Steve Singleton, professional manager of Combine Music, has departed
and will announce future plans soon. ... Peter Starr appointed publicist for
Columbia Records in its West Coast office.

L
Don Ellis, formerly vice president, West Coast pop a&r, Columbia Records,
promoted to vice president, national pop a&r, for the label. Ellis joined CBS
in 1970 from Discount Records. . . . Bill Mulhern joins RCA as director, East
Coast a&r, from recent post as ad manager with Alpha Distributors. . . . Nos-
man Gardrner comes to London Records as national r&b prometion manager,
from similar post with H&L (formerly Aveo).

MCA Tub-Thumping U.K. State Label

LOS ANGELES—MCA is launch-
ing a full promotional campaign to
mark the beginning of distribution
of State Records in this country.

State execs Wayne Bickerton and

Los Angeles, with subsequent par-
ties to introduce the State crew set
for Atlanta and New York.

Faeets of the promotional cam-
paign include T-shirts, posters, pro-

Tony Waddingten will visit this
country from England, and MCA
will release debut LPs from State
artists the Rubettes, Mac & Katie
Kissoon, Casino and Federation this
week.

Initial launch will take place in

motional license plate stickers fash-

“ioned after the State logo, extensive

trade and consumer advertising and
radio spots for individual artists on
the roster as well as spots covering
the entire roster.



Not crazy.

frraedy : i

Paul Simon’s
“Still Crazy After All These Years”
is the new single. |
From the Grammy Award-winning Album
of the Year, "Still Crazy After All These Years.”
Few albums have ever been sorich

with good music.
On Columbia Records and Tapes.

Produced by Paul Simon and Phil Ramone.

%
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Stevie Wonder
$13 Mil Contract
Finally Executed

By JEAN WILLIAMS

LOS ANGELES—After nearly
eight months of negotiations, Stevie
Wonder finally signéd a much
touted $13 million, seven-year con-
tract with Motown April 9.

Johanan Vigoda, representing
Wonder, and Barney Ales, executive
vice president of Motown represent-
ing Berry Gordy, president of the la-
bel, have apparently drawn up a
contract with a clause that does not
call for a specific amount of product.

Wonder, referring to a partially
completed LP, notes: “The most im-
portant thing in my mind is that if it
takes two years or seven years (to
complete an LP), I must be satisfied
when it’s done.”

According to Gordy, the $13 mil-
lion is not the largest plum extended
Wonder. “He was offered deals
where the record company would
lose a penny on a record. We could
not compete with these offers.”

Queried as to why he chose Mo-
town in lieu of labels offering him
more money, he simply says, “I just
want to be with Motown.”

He points that he sees Motown as
a black label willing to give young
black talent an opportunity to break
into the record industry.

Jamaican Firm
In Famous Pact

NEW YORK-Famous Music
Publishing has entered into a joint
venture with Sound Trac’s Ltd. of
Jamaica to form a group of publish-
ing firms.

Sound Trac’s is a leading record
producing organization in Kingston.

- The firm’s publishing interests are

represented by Pat Cooper, Geoff-
rey Chung and Keith Anderson.
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ROY ACUFF
ON THE MEND

NASHVILLE—Roy Acuff is in
fair condition at Miller Hospital on
the mend from what doctors term a
“mild heart attack.”

The 72-year-old “Grand Ole
Opry” star and Country Music Hall
Of Fame member has been taken
out of intensive care and is expected
to remain in the hospital for two
weeks. Acuff was hospitalized April
11 after suffering severe pains.

Beatles Books
As Radio Prizes

LOS ANGELES—Granite Rec-
ords is launching a radio listening
contest behind its new “John, Paul,
Ringo And George” disk by Tina
Allen. The song hinges on titles or
phrases of tunes written and/or per-
formed by the Beatles.

How many? That’s what Sam
Trust, president of Granite and ATV
Music, and Granite national sales
director Sol Greenberg want radio
listeners to tell them.

Trust says he has around 500
copies of the $17.95 songbook “Len-
non And MecCartney’s Greatest
Hits” that radio stations can give
away as prizes.

“But there are so many Beatles
maniacs around today that it would
make an interesting contest. Radio
stations can ask listeners to provide a
list of the Beatles songs mentioned,
in order. We'll provide prizes to the
winners.”

The record was produced by Billy
Herne and Ed Boucher.

General News
PAY $1.20 A DISK

‘Condominium’ Idea
Behind N.Y. Label

By JIM FISHEL

NEW YORK-—Strata-East Rec-
ords here, a “condominium” con-
cept company inaugurated by jazz
musicians Charles Tolliver and
Stanley Cowell, continues to grow
with more than 50 albums in the
catalog and an artist roster with
some impressive credentials.

According to Tolliver, Strata art-
ists receive 70% of the total profits
from each LP.

*“An artist brings us his record af-
ter it’s finished and we package and
promote it for them, taking only 75
cents per LP,” he asserts. “If an artist
writes all of the tunes.on-an album,
then he or she stands to recoup
about $1.20 per LP.” Out of this the
musician must pay his own advertis-
ing and recording fees (studio and
accompanying- musicians).

Although most Strata-East LPs
sell 2,000-5,000 copies, some do gen-
erate considerably more sales (like
the success of the Gil Scott-Heron
LP that sold more than 100,000
copies).

Several artists have reportedly
used the label as an outlet for releas-
ing a demonstration record to gain
access to a major label recording
contract. Among them are Sonny
Fortune, Gil Scott-Heron and
Weldon Irvine.

Tolliver and Cowell met and de-

cided to start the company as a
hobby when they both played for
drummer Max Roach. As more and
more artists approached them to re-
lease product, they entrenched
themselves in the business aspects
and it became a full-time venture.

“We try to work it out so that ei-
ther Stanley or myself is in the office
at any given time, which has its dis-
advantages because we enjoy per-
forming together,” he states. “In the
beginning no one took us very seri-
ously, but all of that’s changed be-
cause of our extensive catalog.”

Artists represented by product on
Strata-East include the above-men-
tioned, Billy Harper, Clifford Jor-
dan, Music Inc., George Russell,
Larry Ridley, Harold Vick, Shirley
Scott, Cecil Payne, the Piano Choir,
Charles Rouse, Cecil McBee, Pha-
roah Sanders, Tolliver, Cowell,
Scott-Heron, Fortune, Irvine, Dick
Griffin, Mtume, the Brass Com-
pany, Charles Brackeen, Keno Duke
and others.

Under the terms of the company’s
artist contract, the master is leased to
them for three to five years.

Tolliver says he and Cowell have

-arranged a network of independent

distributors throughout the U.S, and
internationally, the label is handled
by EMI.

Kirshner Publishing Wing
Hot; Vows To Get Hotter

By JIM MELANSON

NEW YORK—Riding the crest of
four No. 1 singles in the last year,
Don Kirshner’s music publishing
wing is out to broaden its market ac-
tivities. Firm plans to accomplish
this via a rebuilding program put to-
gether by Kirshner and Herb
Moelis, executive vice president in
the Kirshner Entertainment Corp.
complex.

Targeting on bringing in some
$1.5 million in gross publishing rev-
enues this year, Kirshner explains
that his plan is really a re-emphasis
on publishing, since the bulk of his
energies in the last few years have
been devoted to television produc-
tion and his Kirshner label.

On the immediate horizon are
plans to open a West Coast.publish-
ing office and to accelerate copy-
right exploitation via his own tv,
record and film production com-
panies.

“It’s this triple-threat approach to

exposing our material that’s key to*

our expansion,” says Kirshner.

One prong, “The Kids From Ca-
per” show, firmed for tv airing next
fall, is a clear example, he continues.
The kiddie show will feature six to
seven minutes of music each week,
with at least one original tune slated
for each broadcast. The series will
run 13 weeks.

Also eyed, says Kirshner, are
Broadway musical possibilities.
Meanwhile, though, a number of
Alan Jay Lerner works, including
the just revived “My Fair Lady,” are
already in the Kirshner camp, as are
some 200 John Lennon and Paul
McCartney copyrights from a deal
with Sir Lew Grade.

“The name of the game is still tal-
ent,” says Kirshner, explaining that
the company has 20 exclusive song-
writers signed, a healthy number for
any publishing firm.

Making up the roster are such
composers as Neil Sedaka, Howard
Greenfield, Phil Cody, Ron Dante,
Joe Knowlton and Bing Bingham

(Continued on page 10)

London Dailies Use Music
In Readership Campaigns

By PETER JONES

LONDON—-Two mass-circula-
tion daily newspapers, the Daily
Mirror and the Sun, engaged in a
toe-to-toe fight for readership, are
clearly staking their hopes on pop
music coverage to help win the
struggle.

The Sun hopes that when the next
Audit Bureau of Circulation figures
are announced, it will have inched
ahead-of the Mirror for the first time
in circulation.

Both papers. plan further record
discount offers for readers. Accord-
ing to Bill Haggeny, show business

editor, the Mirror’s Pop Club is cer-
tain to make more offers to its mem-
bership, which is now approaching
the 200,000 mark. But he is not sure
the next ones will be through the
W.H. Smith chain.

And the Sun hopes to extend its
offer of $2 off any one of 10 selected
albums purchased through the Vir-
gin Records outlets to $2 off all 10
LPs. This would mean that Sun
readers who collect the coupon,
presently printed once a week in the
paper, would be entitled to buy all
10 of the selected albums at $2 under

(Continued on page 53)



Presenting Michael Clarke (Byrds, Dillard & Clarke,
Flying Burrito Bros), Rick Roberts (Dillard & Clarke,
Flying Burrito Bros & some great solo albums),

Mark Andes (Spirit and Jo Jo Gunne), Jock Bartley
(Zepher and Gram Parsons’ group) and Larry Burnett
as Firefall Super music for pecple who are sick

of supergroups. On Atlantic Records & Tapes.

Froduced by Jim Mason
o7 Freeflow Productions
SD 18174
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" Financial

RCA Sales & Profits Up;
Best First Quarter Ever
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Major Publishing Company
has opening for a Profes-
sional Representative for
New York Office.

Position provides excellent
opportunities for growth.

Excellent employee benefits:
salary commensurate with
experience and background.
Send resume immediately
to set up an interview to:

Personnel Manager

Elecliv-Lars by EVG offers you
the 10 fastest moving record care
accessories. Not fancy names

earnings doubled over 1971’s $8.4
million and domestic record/tape
sales grew by approximately one
third above the $144.3 million in
1971. -

AmpexPush

® Continued from page 3

of Ampex’s tightest kept secrets, has
the blessings of the firm’s top corpo-
rate executives, and when launched
will bring Ampex back into direct
competition with such companies as

special reception to be held during
the June CES in Chicago, and will

nate the drive.

Ampex is one of the pioneers of
blank magnetic tape in this country,
and at one time held an impressive
share of the blank consumer tape
market. However, new formulations,

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they.are a guide to the range within which these securities could have been soid or
bought at the time of compilation. The above information contributed'to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.
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160 E. 5TH s;aﬁé«g;a;%n N.J. 07524 and packaging. e L prices. To YOUR NEEDS
The program will be launched ata LeeMyles Assoc.,Tnc.
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H I GH PRO FITS Pato, Ampex’s new national sales o Printing (212) 757-7595
manager, has been tapped to coordi- ® Fabrication k Y,

with high price tags, but only
items geared for quick
turnovers. Choose from

3 profit making pro-
grams, together with
customer oriented

packaging that will
create more sales
and higher profits
for you.

and new marketing and merchan-
dising techniques, particularly by
such companies as 3M, TDK, Max-
ell and Memorex, helped erode Am-
pex’s once-solid consumer market
base.

Over the past three years, Ampex
has made some half-hearted at-
tempts to stage a comeback on the
consumer blank tape market, but the
efforts lacked follow-through. How-
ever, informed sources close to the
company are saying that the pro-
posed drive will be a sustained ef-
fort, and will net the desired results.

NARM To L. A.

NEW YORK-—-NARM will hold

ATTENTION PROMOTERS!

On screen and live on stage we have re-created that time when Hendrix
was king, 3 day Rock Festivals were in and revolution was the thing:
It was perhaps the most fascinating decade of the century, and it now
explodes on screen and on stage in a totally new kind of movie/concert
show that YOU can promote in movie theatres, drive-ins and schools
for big profits. We'll show yoeu how. Qur COUNTRY movie/concert is

For further information
write to Jim Rohr

CAEV-GAME Inc.

186 Bufialo Ave. its 19th annual convention at the also available. Exclusive state territories. Potential of 50 shows a year.
Freeport, N.Y. 11520 Century Plaza Hotel, Los Angeles, .
(516) 378-0440 March 4-8, 1977, according to Jules Contact Bert Tenzer, Pres., indle-Pix Releasing Corp.

Malamud, president of the organi-
zation.

400 East 56th St., Dep't 20, New York, N.Y. 10022 or call (212) 371-2480

.
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Easter Retail Sales Brisk Nationally

® Continued from page |

not only of the new Led Zeppelin al-
bum, but also of the Frampton and
Eagles LPs, which are behaving like
new releases though they’ve been
out for a couple of months.

“The spring releases were a lot
better this year. This is usually an off
period, but this year the February/
March/ April LPs were stronger.

“Also, we were helped by the fact
that there’s been bad weather this
week before Easter. Rain always
brings in more people than sunny
weather, since there are too many
other things to do in Southern Cali-
fornia when it’s sunny. It’s the oppo-
site in the East, where sunny days
are the only time people will venture
out, even to shop.”

Music +, an 18-month-old chain
that now has 10 stores, did have LP
discounts, a print and radio ad blitz,
and artist in-store appearances. This
was done, though, to signal the

grand opening of three new loca-
tions, and the fact that it fell during
Easter week is due more to a happy
coincidence than any master plan,
According to Steve Boudreau,
buyer for the chain, “Easter is tradi-
tionally a strong sales period for re-
tailers. And it must be strong for
manufacturers too, since the Led
Zeppelin and Paul McCartney &

Reporters working on this story
include Gerry Wood, Jim Melanson,
Jim Fishel, Paul Grein and Alan
Penchansky.

Wings LPs were timed to be at their
peak during this period.”

Bob Zipkin, vice president of the
record division of the seven-store
Music City chain, reports that his
only bow to traditional Easter dis-
plays was that the “Peter Cottontail”
album on Disneyland was placed in
step-up racks. “Also we’re having a
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General News

sale on the entire catalogs of the
Beatles, Three Dog Night, Narvel
Felts and Nat King Cole. This really
just fell into place, since the money

became available from the record

companies at this time.”

Still, Zipkin feels that with kids
out of school this was a heavily traf-
ficked period. “Business is very good
during any vacation.”

Jim Greenwood, owner of the 18-
store Licorice Pizza chain, reported
no particular Easter week plans.
“We had nothing special planned
this year. We've promoted it in the
past, but we haven’t beén able to
schedule anything this year.”

Summing up the feelings of a lot
of Southern California retailers,
Greenwood states, “It’s a big week
even without promoting it.”

A spokesperson for the Sam

‘Goody chain in New York reports
holiday sales as good. The firm is
one of the most aggressive local ad-
vertisers year-round and, while spe-
cial emphasis on drawing in students
wasn’t made, its overall promotional
thrust attracts the at-home collegian,
as it would other buyers.
_ In Pittsburgh, a spokesman for the
National Record Mart says that cer-
tain of the chain’s store’s sales
dropped because of their proximity
to campuses, while others made up
the difference.

John Cohen of Disco Records in
Cleveland says Easter is usually a
good time for record sales, so he ran
several promotions including a
“Leap Into Spring” and “Out-of-
School” sale. In support of these
sales, he decorated his stores with a
holiday motif.

According to Jerry Schulman of
the Listening Booth chain in New
Jersey, Easter has become an impor-
tant time to make sales, ever since
the advent of the shopping mall.
“Each of our 20 stores is situated in a
mall and we find that people come
into the shopping center for Easter
clothing and end up buying a record
at the same time,” he explains. “In
addition, we ran cooperative ads in
the area’s tabloid newspapers.”

Milt Kulkin, a store manager of
Cleveland’s Record Rendevous
chain, says he always runs a special
Easter sale to encourage business.

Midwest stores in the Disc Rec-
ords chain took notice of the Easter
season, but according to Gary Ar-
nold, regional manager, promotions

(Continued on page 69)

Koss Headsets Plans
More Music Promos

CHICAGO—Koss headphones is
planning a major music oriented
promotion for the late spring or
early summer, according to Joe Ko-
towski, the firm’s director of market-
ing services. Kotowski would not
elaborate, but suggested it would be
the biggest such venture Koss has
yet undertaken.

The firm’s HV-1A phones were
recently used in a promotion by
Lifesong Records for its group
Crack the Sky. Lifesong purchased
625 units, Kotowski says, and had
them customized with the group’s
logo.

In other music tie-ins, the Mil-
waukee-based manufacturer has
employed Doc Severensin as a
spokesman. That affiliation has lap-
sed,. Kotowski says. For its Phase
2+2 quadraphonic phones Koss
had ABC Records produce a special
demonstration album, that is offered
to the purchaser at no cost. It in-
cludes music by Keith Jarrett,
Bobby Bliand, Dusty Springfield,
B.B. King, Jimmy Buffett and oth-
ers.

BATMAN & SPIDERMAN
‘SuperHero’ Series
Thrives On P. A.s

By STEPHEN TRAIMAN

NEW YORK-In-store appear-
ances by costumed Batman and Spi-
derman actors have had a solid im-
pact on business for the Peter Pan
record/book “SuperHero” series,
with giowing use of the characters
by such major racks as J.L. Marsh,
ABC Record & Tape Sales and Lie-
berman Enterprises, according to
Marty Kasen, head of the Newark-
based kiddie product label.

“Spiderman was the most success-
ful promotion we have ever run in
Northern California,” notes John
Farr, J.L. Marsh sales manager in
Burlingame, Calif. “In two weeks he
was in 41 stores and signed some
30,000 autographs, selling several
thousand dollars of merchandise. In
addition, a promotion like this
creates all kinds of enthusiasm and
much cooperation from customer
management.”

Similar results were reported by
Thomas Healey, ABC advertising
director, in three JC Penney stores in
Pennsylvania earlier this year, with
more than 3,000 fans turning up for
Batman appearances in Media,
King of Prussia and Langhorne.

“We placed two Batman display
browsers, one SuperHero display and

six dozen Batman singles in each

store,” Healey comments. “The Bat-
man records, both singles and al-

bums, sold out and the SupérHero

Kirshner Plans

® Continued from page 6
(recently signed as a duo to RCA),

“Ron Dante and Tom Damphier,

among others.

Credit for the four No.l sellers
goes to Sedaka on his “Love Will
Keep Us Together,” “Lonely

Nights” (both performed by Cap- .

tain & Tennille), “Bad Blood” and
“Laughter In The Rain,” both Se-
daka disks.

As for signing new talent, Kirsh- -

ner says the firm is looking. A six-
year deal is usually sought, he ex-
plains.

On expansion elsewhere, he sees
the Kirshner label (Epic-distrib-
uted) developing to a five to six-act
operation by year’s end (at present,
the label features the group Kansas
and Lisa Hartman). His production
company will also be signing several
new deals. He’ll also be in his fourth
year with his “Rock Concert” tv pro-

gram.

display had about a 40% selloff. We
look forward to many more such
successes this year.”

Peter Pan kicked off its Super-
Hero campaign last fall, with “Star
Trek,” “Six Million Dollar Man”
and “Space 1999” as pace-setters,
Kasen notes. Also included now are

Superman, Wonder Woman, Plastic.
Man & Metamorpho, Flash &

Aquaman and Dreaded Monsters
(Dracula, Frankenstein and Were-
wolf).

Available in various combination
browsers, the line consists of 12-inch
LPs at $2.49 list, a 7-inch 45 with a
10-inch color book at $1.49, and a 7-
inch “little LP,” at a suggested 79
cents.

According to Adele Breitbarth,
Kasen’s assistant who coordinates
all the promotions, coming up for
ABC is a heavy Spiderman tour this
month and next, another costumed
“Spidey” is touring for J.L. Marsh in

(Continued on page 69)
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Print-Through Problem Still Bugs Tape Manufacturers

® Continued from page |

that hardware and software never
seems to be exactly even in the
recording industry. One configura-
tion generally seems to be a bit
ahead of the other technically, but
generally not for any great length of
time before the other regains the
lead.

Both manufacturers also say that
while prices for tape were raised six
to eight months ago. the price ceiling
seems steady for at least the for-
seeable future. The market is a
healthy one, unplagued by short-
ages, and major studios continue to
contract for significant amounts of
tape each year. Research and devel-
opment is proceeding at a steady

rate.
Some studio owners, however,

point out that certain sacrifices must
be made when one puts the newer
tape lines to use.

“The new tapes are unquestion-
ably quieter,” says one studio execu-
tive, “but there is a print-through
problem, which basically means a
loss of some of the information on
the tape, a loss that generally occurs
in some sort of storage situation.
And there justisn’t much you can do
about it.

“One problem is that the manu-
facturers have gone to a thicker back
coating in order to prevent some of
this print-through. What you really
end up getting, because of the
thicker coating, is less tape. So on a
2,500 foot roll of tape you may ac-
tually be getting only 2,350 feet.”

LOS ANGELES—Ronny Weis-
ner, whose Rollin” Rock catalog of
48 singles and eight LPs in the rock-

= OLDIES A SUCCESS

Rollin’ Rock Label
. May Shift Grooves

By BOB KIRSCH
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RADIO AND RECORD
PRODUCERS!

It | told you | had something more original
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didn’t, and someone eise made a million
on it, would you regret not seeing my
product? You can bet a million you wouid!

Well, why should you regret not reading
my clean, original, 45-page, comedy script,
“MR. BIG JAWS"? It's an interview with a
shark, serving a prison term. It's got more
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great album. So, don't hear it on someone
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212-435-2425

Billboard

Continental U.S. & Canada

2 years (104 issues) $100 1 year First Class $120
1 year (52 issues) $60 6 months (26 issues) $35

CANADA

1 year (52 issues) $70 [] payment enclosed [] bill me

1 year—First Class $120

Please allow 4 to 6 weeks for delivery of first copy.

Rates on request for other countries. Group subscription
rate available. Circulation manager, Dave Ely, N.Y.

Change of

address

numbers from mailing
address below.

If you are moving, let us know six weeks in
advance. Attach old label here, orwrite in code

label and print new

Code Numbers

M\
ONew [ORenewal [OChange of Address
Mail to:
Billboard Publications, P.O. Box 2156, Radnor, Pa. 19089.
Name
Address

City, State, iip

Nature of Business

AB0001

Please allow 4 to 6 weeks for delivery of first issue.

Another problem pointed up by a
studio owner is that while some of
the new tape is indeed quieter, it
cannot be used without some type of
noise reduction system. “The whole
idea of a quieter tape is the avoid-
ance of having to use a noise reduc-
tion system, which a lot of producers
and engineers do not like using,” he
says. “But you sometimes can’t help
i”

In defense of the manufacturers,
he points out, producers, engineers
and artists are driving tape harder
and recording hotter than they have
in the past, and the tape people are
providing a tape that is, without
doubt, of superior quality than it
was in the past.

“The tape does sound better and

abilly and straight rock genre has
made the label a familiar name to
collectors around the country, is
thinking of moving into more con-
temporary rock in an effort to dis-
tribute his product nationally.

Weisner, who moved to this coun-
try from his native Italy as a teen-
ager, became infatuated with Amer-
ican rock in 1958 after seeing Elvis
Presley in “Lovin’ You.”

Five years ago he was listening to
country station KLAC-AM when he
heard disk jockey Mac Curtis. Re-
membering that Curtis had enjoyed
several fair-sized rock and rock-
abilly hits on King in the late "50s.
Weisner visited him at the station.
When he wondered aloud if it was
still possible to make a good rock-
abilly single, Curtis answered that
he would be willing to give it a try.

The resulting single was well ac-
cepted in the collector’s market, and
since that time Weisner has cut
product with artists like Ray Campi.
Chuck Higgins, Jack Cochran,
Merle Travis, Alvis Wayne and
Johnny Carroll. as well as reissuing
material from Bob Luman and find-
ing teenager Colin Winsky and con-
tinuing to cut Curtis. LPs have also
resulted from several of the artists.

Weisner cuts the majority of the
records in his living room on a 4-
track unit, though he has cut product
in Texas (where he went in search of
some of his favorite artists). One
such foray resulted in the discovery
of Johnny Carroll, long believed
dead. With Carroll, Weisner cut an
original song dubbed “Black
Leather Rebel.” which wound up on
the British charts.

“I’d try making a real commercial
record if I really thought we could
present some of our other music to
the general public through its re-
lease,” Weisner says. “Right now we
have distributors in Boston and San
Francisco handling the rockabilly
stuff, and we’re looking for others.

“I don’t really need a professional
studio for the material T cut,” Weis-
ner continues, “because the sound
we’re after, which is a fairly faithful
reproduction of the older rock and
rockabilly songs, doesn’t really re-
quire a lot of tracks.”

Weisner also stresses that he cuts
rock as well as rockabilly, and that
he considers some of it quite com-
mercial on its own.

Several new singles and LPs (all of
which are of remarkably good qual-
ity) have just been issued, and Weis-
ner says he plans to continue cutting
his favorites in the rockabilly vein as
often as possible.

on the whole is better,” he says, “and
it comes down to a question of how
the studio uses it. People would like
to avoid noise reduction, but you do
get a superior sound on the new
tapes if certain rules are followed.
The manufacturers are trying.”

Another studio owner, who pre-
fers a direct to disk method in mas-
tering, says that “tape has a long way
to go. We have improvements and
we have detrimental factors to go
with these improvements. The sig-
nal-to-noise ratio is better and the
print-through is worse.

“The really severe problem, as far
as I am concerned, is the problem of
self erasure. You can lose a lot of
peak information by storing a tape.
Where you can really tell the differ-
ence is if you record something di-
rect to disk and onto tape simulta-
neously. Play the same two things a
bit later and see which one sounds
truer.”

“On tape, you can lose six or seven
dB of your peak signal compared to
what you began with several months
before. I have recordings from 1955
on that old 3M tape that are still ex-
cellent. Yet today’s tape will not
hold up like that. I don’t like to think
of what the new tapes will sound like
in 10 years’ time.”

Another spokesman feels the
quality control of both professional
tape and professional hardware is
somewhat less than the best.

“The real problem.” he says, “is
that this equipment is made by
people who can’t evaluate it from a
musical viewpoint. And this is not
only the people making consoles
and so on. This goes for the mike
manufacturers and others you may
not think about first off.

“I don’t mean to put the knock on
all manufacturers, because record-
ing is definitely better than it was 20
years ago. The average quality is
better, but when you compare the
best recordings of 20 years ago to the
best recordings of today, I'm afraid
the best of 20 years ago win out.
Noise-wise the current ones are bet-
ter, but from a musical reproduction
the older ones win out.”

One manufacturer points out that
he has no quarrel with the statement
that the improved signal-to-noise
has resulted in something of a print-
through problem, but adds that the
problem is being concentrated on
now.

“There is more of a print-through
tendency.” he says. “Storage for long
periods of time can definitely
present a problem. But if it comes to
getting a better signal-to-noise ratio,
[ think most people would prefer
having a bit of print-through.”

And, while there are disadvan-
tages, most studio operators are
quick to point out that improved re-
cording tape has generally made the
recording process a good deal easier.

RCA photo

SINGER TO SINGER—Discussing respective performances at recent day-long
concert in Phoenix Sun Devil Stadium for 45,000 fans are Karen Lawrence of
new RCA group, the L.A. Jets, and Columbia’s Barbra Streisand, as Charles
Koppelman, head of the Entertainment Company, act’s production outlet,
looks on. Jets, with debut LP out this month, opened all-day show at 7 a.m.
Also featured: Kris Kristofferson, Santana, Peter Frampton, Graham Central

Station.

Chirumbolo Krondes Interna-
tional has been formed in Darien,
Conn., by industry veterans Jimmy
Krondes and Vic Chirumbolo. The
corporation will launch its first proj-
ect by introducing CKI Records, a
contemporary music label. Future
recording plans are in the areas of
country, jazz and international.

C.K. International has also
formed publishing firms—Vijim
Music (ASCAP) and Jivie Music
(BMI). Temporary offices will be lo-
cated at 1633 Broadway in New
York. Distribution of the label is
through indie distributors that in-
clude Malverne, Chips, Blackfire,
Heilicher Brothers, Arc Jay/Kay,
Roberts, Hot Line, Music City,
R&R Records, Pacific Record and
Tape, and Music Craft of Hawaii.
The first releases come mid-April.

*  x %

King of the Jungle Enterprises has

New Companies

been formed by singer Lou Court-

ney. The new production and pub-

lishing complex will be based at 250

West 57 St., New York. The publish-

ingarm is King of the Jungle (BMI).
* k%

Golden Gate Records has been
founded in San Francisco by Nick
Brown and Ralph Tashjian, former
20th Century Records national sales
director and national promotion di-
rector, respectively. The marketing-
promotion - publishing - production
firm has set Westbound Records to
release its first single, Marie Frank-
lin’s “Bad Bad Woman.”

* ok x

The Hit Machine, a production
firm and The Hit Machine Music
Co., a publishing operation, both di-
visions of Diversified Management
have been formed in San Diego, by
Marty Kuritz, president of the par-
ent company.
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First CD-4 Airing
On Calif. ‘Network’

SAN FRANCISCO—James Gab-
bert, leading radio advocate of the
CD-4 discrete broadcasting system,
will set up the first CD-4 “network™
broadcast. )

The broadcast will be June 5 at 8
p-m. and involve four radio stations.
In San Francisco, KIOI, owned by
Gabbert, will team up with KBRG,
another FM in the market. KIOI will
broadcast the two front signals;
KBRG will broadcast the two rear
signalsin the 4-channel music show.

In Sacramento, Gabbert will in-
stall ultra quality tuners to pick up
the broadcasts from the two San
Francisco stations; these signals will
be aired over KZAP and KSFM,
one station broadcasting the front
signals, the other the rear signals.

These broadcasts will be heavily

50 CUSTOMIZED PREPACKS
PRE-STICKERED PRE-PRICED
BICENTENNIAL STICKERS

Discount Inquiries Welcomed,

PROMO

RECORD DISTRIBUTING CO.
160 E. 5TH ST., PATERSON, N.J. 07524
201-279-2010

promoted via television spots, news-
paper advertising, in-store displays,
and newspaper publicity.

“We've made special arrange-
ments with several of the major
hardware equipment dealers in both
cities to do special broadcasts in-
store of the two-hour show,” says
Gabbert.

“The idea for the special network
show is to generate interest again in
quad. We were doing quite well with
the two-station discrete broadcasts
before the CD-4 system was in-
vented.”

KIOI was the first station to per-
form experimental CD-4 radio
broadcasts and Gabbert later was
involved in tests of the five discrete
broadcasting systems that are up be-
fore the FCC for evaluation.

Gabbert says that he is assuming
costs of the broadcasts himself. KIOI
station manager Mike Lincoln,
KIOI chief engineer John Perry and
Gabbert will handle the technical
aspects personally.

0'Connor photo
GABRIEL HONOR—Presenting ra-
dio syndicator Harry O’Connor the
prestigious Gabriel Award of the
Catholic Broadcasting Assn. is Fa-
ther John Urban, judging com-
mittee chairman. O’Connor Crea-
tive Services, Hollywood, won the
award for the radio syndicated pro-
gramming aids ‘‘Lovewords’’ pack-
age, which is used by radio stations
throughout the U.S. and Australia.

Radio-TV Programming

Oldies Shake
Dallas Air
Via KLIF

DALLAS—KLIF program direc-
tor Dave McNamee shook up the
market—and especially the record
industry —here last week when KLIF
“became a thing of the past.”

Ostensibly, he was switching to
oldies just for the weekend. But
when Monday (12) came, the
50,000-watt giant at 1190 on the dial
was still playing old records.

“But we haven’t changed format,”
McNamee says. “We started with
real oldies and are escalating back to
current material. I expect that we’ll
be playing some current records in a
couple of days and be back to regu-
lar programming Monday (19).”

The public reaction was fantastic,
e says. Normally, the station’s pro-
gramming is comprised of about 30-
40% oldies.

On another note, KLIF has in-
stalled a new transmitter and is back
operating at peak signal efficiency,
McNamee says.

Programming Comment

JOHN GEHRON
Program Director
WLS, Chicago

There were some minor changes at WLS in programming, because of the
demise of WCFL as a rock station. . .. 'm not making any major change be-
cause, obviously, what we were doing was right or we wouldn’t be the station
thaCs still here. But there are some counter programming measures I've made
against what T think our new AM competition is going to be—WIND—and
we’re looking at some additional changes against WDHF . . . things like mov-

ing the newscasts.

But the music balance and the mix isn’t going to change, because it seems

to be successful.

As for audience, there was very little exclusive listening to WCFL .. . they
were my audience anyway. What will probably happen is that my quarter-
hour shares will go up. [ doubt if my cume will go up, because, again, we were

sharing audience to begin with.

I think that WIND may become that other choice—that other button on the
car radio. And WDHF may become more popular with teens. [ don’t think
we'll have any adult problem from WDHF, though.

When WDHF first switched on, their teen growth seemed to come directly
from WCFL ... didn’t touch us. Which kind of surprised me because we have
a very tight list and WCFL was exposing a lot of new music and I thought we
would maybe have lost those teens. But it didn’t happen. '

Of course, we have John Records Landecker on at night, an exceptional
personality, and Steve King . .. and that makes a difference.

Wheeling’s WOMP In Program Switch

WHEELING, W. Va—WOMP-
FM has separated programming, ac-
cording to program director Roy
Stuewe, and is now featuring current
album cuts mixed with cream of the
crop oldies.

“Research performed by WOMP
has found the need for a local station
programming album music. The
Wheeling market is in need of a sta-
tion that not only plays the hits, but
presents those songs completely, not
in their 45 r.p.m. shortened version,”
he says.

At the time of the split in pro-
gramming, the FM played “Slow
Ride” by Foghat and the AM aired
“Born Free” by Mancini.

WOMP-AM now has a news pro-
gram from 6-8:30 a.m., followed by
a swap shop program until 9 a.m.
Then Stuewe does a talk and phone
show until 11 a.m., followed by John
Bashline until noon with a talk and
phone show, then a music and fea-
tures show with Dale Rothert until 5
p-m. Joe Long works until sunset on
the daytime station.

The FM lineup features Stuewe 6-
9 a.m., Phil Kirzyc until 2 p.m,,
Dwayne Bonds 2-7 p.m., Joey Dee 7-
midnight and Craig Johns until 6
am.

COUNTRY

OAKLAND-KNEW, the Bay
Area’s only country music station,
has emerged as the leading force in
the rapidly expanding country mu-
sic scene in the greater San Fran-
cisco market, a locale that was long
thought “too sophisticated” to sup-
port a full-time country station.

The latest ARB book, which
shows KNEW No, 1 in male listen-
ers 25-49, demonstrates that KNEW
has definitely filled a need here, and
KNEW is working and broadening
the market through its involvement
with a number of live country shows.

KNEW started as a full, 24-hour
country station in mid-September

1974; general manager Harvey Le- ~

vin had been hired only two months
before that to engineer the format
switch. “We had the worst image in
the market,” says Levin. “We were
all-talk for a while, MOR a few
times, oldies in 1971, and we had

WOMP-FM uses a request line
and listeners can vote on their favor-
ite oldies as well as current songs.
Every week night, the best seven at
seven is aired and at least twice a
year the station intends to offer lis-.

PASSING BY—Driving into Knoxville from the airport, the Ohio Players took

teners a chance to vote on their fa-
vorite oldies to form a top 300 list.

Commercial load on the FM is -

limited to 12 minutes an hour or less.
“FM 100 is the brand name for the
FM.

Phonogram pho

time out to drop into radio station WKTN. Air personality Mike Beach, left,
was on the air and shortly after their arrival so were the Players. Here, Clar-

ence (Satch) Satchell raps on the air.

CLICK Gimbie at Oatian's kew

By JACK McDONOUGH

Don Chamberlain’s ‘California
Girls’ show in 1972, which got good
numbers but which broke the format
and overall wasn’t successful.

“Most people in the market kept
telling us it was too sophisticated for
country here. I didn’t believe it be-
cause I used 10 be in the rep business
(McGavren-Guild) and [ knew what
people said about Dallas in 1967
when KBOX went country, that only
8% would listen. But they took a 20
share in the first book.

“Every major market country sta-
tion has gone through the same
thing. When WHN in New York
went country people said, Well,
WIJRZ only did this much, that’s all
you can get, or that WMAQ could
only get what WJJD had. And now
both are sitting there with fairly de-
cent numbers.

“This market is no different. Ev-
erybody’s a potential country lis-

tener except the black audience. It’s
just a question of how well a station
is programmed and promoted, and
we have the facilities here to do it
right. Metromedia committed a
good amount of money to improving
our signal, which is 5,000 watts, and
we're still improving it. It’s just been
a question of maximizing every little
thing.”

Levin describes the KNEW sound
as “MOR country. The audience
we’ve picked up is people who were
looking around for a bright MOR
station, people in their late 20s and
early 30s, that time of life when your
energy level drops and you realize
hard rock ’n’ roll is a bit much for
you. There’s nobody else who hits
that 25-49 bracket as consistently as
we’ve been able to do it. We empha-
size personality and warmth,and ev-
ery other record is a top hit or well-

(Continued on page 16)
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THE $7937.84 PHONE BiLlL

Hello American Air-Chexx, what the hell are you guys doing anyway?
What's an Audio Magazine? How many airchecks are in it, huh? |
cari dig what Issue One is, but what next? |'ve been trying to get you
all day, are you busy or what? How long is it? Questions. Ma Bell
has a few herself. Needless to say, since we introduced our new
audio cassette magazine, we've spent a lot of time on the phone an-

" swering your questions. As a result, literally thousands of people
connected with the radio industry have taken ‘The Ultimate Radio
Trip’. Now that we know the questions, we thought you'd like to
get a good look at the answers.

EASY QUESTION

What's an Audio Magazine? An audio magazine is just like any other
magazine EXCEPT you listen to it. As far as we know, American
Air-Chexx is the first Audio Magazine ever, therefore, our definition
is necessarily arbitrary. Simply put, an Audio Magazine is just like a
printed magazine except you don’t read it, you listen to it because
it's published on cassette. You need light to read with eyes, you.
need a cassette machine to read with your ears. If you don’t have a
cassette machine, get one before anyone finds out.

FLY AMERICAN AIR-CHEXX

Some of the biggest stations in the country actually send their top
people to other major markets to find out what’s going on. American
Air-Chexx will take you there for less than five bucks. Look at it -
this way. Maybe your station can’t afford a consultant, but it can
afford less than two bucks a week for American Air-Chexx Magazine.
And that’s just one reason why A.A.M. is arriving at more and more
stations every week. Telling you all this might give you the impres-
sion that American Air-Chexx Magazine is for serious listening only.
Not true. We've made every effort, and spent considerable time, to
make sure each issue is an enjoyable and exciting experience. That's
because we believe radio is an exciting industry. |f we can help its
growth and creativity by providing insight and inter-communication,
all the better.

CLASSIFIED INFORMATION

Let’s say you've just been blown out, how can you most effectively
advertise how great you really are? You send out a tape of yourself,
right? To how many? After your first twenty reels, it gets expen-
sive. Well, for twenty bucks a pop, you can present your act to the

WHAT THE HELL ARE WE DOING?

WHATS INIT?

First, fet us explain where we’re coming from. American Air-Chexx
will be published 26 times a year and each issue will run over an
hour. Our primary concept is to provide audio journalism for the
contemporary radio industry. As our name implies, part of our re-
sponsibility will be to publish actual airchecks of radio stations
throughout the country. Unlike it has ever been done before,
American Air-Chexx Magazine is not only informational, it is also
downright enjoyable. More on that later, right now we want to
make it clear that you’ll hear more than airchecks. For instance,
we’'ve planned interviews with some of the industry’s heavyweights;
jocks, consultants, P.D.’s, production people, etc. Also, we’ll be
‘presenting special features on successful programming and promo-
tion ideas, specials on production techniques, and more. Lots more.
So that you don’t think that’s a come-on, we’re going to tell you
specifically what we’re going to do.

INTHE CAN

The first issue of American Air-Chexx Magazine is called, ‘The
Ultimate Radio Trip’. As thousands already now know, it was some
kind of trip. Inseventy minutes, it gave a fast and-exciting listen to
the Top 25 markets, involving nearly sixty stations. The trip took
over three hundred studio hours to produce and it sounds it. What
you hear is a ‘frozen moment’ in contemporary radio history that
will never be repeated. z

NEXT FLIGHT

In Issue One, we taxied down the runway and starting with Issue
Two, we take off on a year long trip that will take you, issue by
issue, to the top twenty-five markets. First stop, Miami, for an in-
depth listen to the Miami sound. On ‘Miami: Inside Out’, you'll
hear the personalities, the promotions, the P.D.’s and, to make the
story complete, American Air-Chexx Magazine will be in Miami
talking with the listeners. We figure that right now most of you are
ready to spring for at least one issue but just in case, we’'ve got more.
In Issue Two we’ll travel to Chicago to hear the end of an era: CFL's
final moments before switching to beautiful music. Plus, an inter-
view with Gerry Peterson, KCBQ's P.D. Plus, you’ll hear airchecks
of some of the country’s top morning personalities. More adven-
tures of Hy Cumes. Whew! And more!!

If you are resisting a subscription after what we’ve just told you,
you are either: (A) In a vacuum, or (B) You should be selling them.

ORDERING INFORMATION:

best people in the business. And, you can tell them anything you
want. To make it easy, we’ll even print your name, address and
phone number in our print supplement. The classifieds are interest-
ing for another reason. They’re fun to listen to, because the people
who buy them put it all on the line.

THE PHRASE THAT PAYS

”1’d like a year’s subscription”. If you can’t afford it - your station can.
If the station says it can’t, put an ad in our Classifieds. We understand
that $99.95, for a magazine subscription, is a lot but it’s worth a lot
more. It'll pay for itself and then some.

If you subscribe to American Air-Chexx Magazine and you don’t
think it’s worth every hard earned cent, return your first issue and
we’ll return your money. By the way, you'll also be satisfied to
know that your subscription is tax deductible.

HOW TO GET ONBOARD

We've tried to make subscribing to American Air-Chexx as easy as
possible. Just call us toll free and use your Bank Americard or
Master Charge card number. Don’t have a credit card? Call-anyway
and we’ll send you an order form. One more thing - because during
the first year American Air-Chexx will feature issue by issue, the top
25 markets, we urge you to start now. As the year goes on, we’ll
offer back issues but it will cost more. If you subscribe before

April 30th, your subscription will automatically include Issue One,
“The Ultimate Radio Trip’ and Issue Two, ‘Miami: Inside Out’.

AMEIUN AR-CHEXX

On April 12th, 1976, Craig Erickson, President of American Air-Chexx
said, “When you do something truly different, you hope you don’t
leave a lot of people behind”. With this ad, we hope we haven’t.

TO ORDER: Call toll-free 1-800-341-7588 (in Me. 1-442-8744) using BAC or MC. Have card available when you call!
By mail, send check, money order or credit card info to: AMERICAN AIR-CHEXX MAGAZINE, Box 805, Bath, Me. 04530.

U.S. & CANADA: AMERICAN AIR-CHEXX MAGAZINE is published bi-weekly on cassette. All mailing and handling costs included.
Single Issue/$4.95, 6 Issues/$24.95 ($4.16 per issue), 13 Issues/$51.95 ($4.00 per issue), 26 Issues/$99.95 ($3.85 per issue).

FOREIGN: Payment must be U.S. funds. Single Issue/$6.00, 6 Issues/$33.00 ($5.50 per issue). Issues sent air mail.-
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Radio-TV Programming

Vox Jox

LOS ANGELES—The new lineup
at WBTR, an FM operation in Car-
rollton, Ga., includes Alan Ray 6-
noon, Steve Johnson noon-6 p.m.,
program director Barry St. John 6-
midnight, and Dave Brooks mid-
night6 a.m. The format is AOR;
previously, the station was auto-
mated with the Drake-Chenault
“Hitparade” package. ... From
Baytown, Tex., Bob Parker at
KBUK reports that the country mu-
sic station hopes to go to a 24-hour
broadcast day within the next two
months. “We've already exceeded
our three-year goals, with new pro-
duction facilities and an all-cart op-
eration.” Ths staff features Richard
(Lusifer) Dobbyn 5:30-9 a.m., Lee
Grant 9 am.-2 p.m., Parker until 7
p-m., and Mike Morgan 7-midnight.
The station is looking for a mid-
night-6 a.m. jock. Parker moonlights
as a weekend personality on KULF,
Houston. Big problem that KBUK
has is it’s “not unusual to get music
two weeks after the Houston stations
are on them, if at all. We end up
many times buying the records.” He
claims that the station features many
progressive country selections the
Houston stations are afraid to touch.

* ok ok

George Woods is moving from
WWWZ in Charleston, S.C., to do
the 7-midnight show at WBT in

COUNTRY CLICK

® Continued from page 14

known oldie so there’s no down
time. The playlist has about 50 tunes
and we play a full variety of country
music. The music here is well
planned.”

Credit for the efficacy of the mu-
sic planning, says Levin, goes to mu-

KRAZY
KOMMERCIALS

100 of the craziest Kommercials
ever heard on the radio—includ-
ing kommercials for:

1. Astor Hair for balding sports fans.
2. Schlock Airlines.

3. Vito’s Famous Comedian’s School.
4. Telathon for Excess Body Hair.

5. Free loaders home study course.

*+ AND MANY MANY MORE - «

FOR FREEBEE:

HYPE, INK ...
BOX 69581-B
LA, CA. 90069

45 rpm RECORDS
BY MAIL

All Original Artists
1949 thru 1972

pop « country » rock
soul = big band
all-time favorites

FOR CATALOG of 6000 titles
send $1.50 (nocod's)
For fastest service,
send money order.
IF AIR MAIL is desired for catalog

- U.S. and APQO/FPQ addresses, add $1.00
+ international, add $1.50
(payable in U.S. funds)

BLUE NOTE RECORD SHOP

156 Central Avenue
Albany, Maw York 12206, U.S A,

Charlotte. ... Todd Wallace, direc-
tor of marketing for Radio Index,
Phoenix (actually, he’s the owner),
has decided to not take on any new
clients for his research firm until af-
ter the April-May ratings sweep.
Says that business is good ‘“‘and
keeping us busy ’round the clock.”
His service is now providing infor-
mation for 55 radio stations in 24 of
America’s top 100 markets. ...
Lineup at WTRY in beautiful out-
of-town Troy, N.Y., features Rick
Michael 5:30-9 a.m., Jeff Ryan 9-
noon, Jerry Tyler noon-4 p.m., pro-
gram director Dan Martin 4-7 p.m.,
Tom Rivers 7-midnight, and Mike
Driscoll in the all-night slot.

* * *

Dave Waters, program director of
KJCK, Junction City, Kan., would
like all syndication firms to send him
demos of specials and documen-
taries, including talk, music, reli-
gion. “Our sponsors are crying for
shows to buy. So far, we haven’t
found what we’ve been looking for.”
The contemporary station has a
playlist of 50 tunes, with 15 extras.
“There is one new LP cut played per
hour, but for us the clincher is the
one jazz cut that we play each hour.”

* * *

Jim Schuyler, WCFR, Box 800,
Springfield, VT. 05156, writes:

sic director Steve Leader, who has a
prime time spot on KNEW’s air and
who does much of the hosting at lo-
cal country concerts. “Steve is one of
the originals,” says Levine. “He
came on at the format change and
has done a fantastic job of keeping
the elements here together.” Levin
also has strong praise for CILiff
Haynes, operations and program
director, “who came on last Sep-
tember at a key turning point for the
station.”

“One of the chief goals of the sta-
tion,” says Levin, “was to make sure
that everybody in the nine-county
Bay Area could relate to it, so that
the guy up in Santa Rosa who might
not have been down to the city for
two years doesn’t have to hear about
San Francisco all day and night; so
that the guy down in San Jose
doesn’t have to feel as if he’s living in
San Francisco south.

“We program to all nine counties
and build a nine-county image.
When we design a contest we make
sure everybody has an equal shot.
San Francisco gets, plain and sim-
ply, 14% of the emphasis. We've fol-
lowed that up with our bus and bill-
board and newspaper advertising
right down the line. Knowles Rob-
ertson did historical vignettes about
many different towns in the nine
counties—how they got their names
and so on—and it was fascinating.
No one had ever paid thatkind of at-
tention to those places before. And
it's all paid off.”

Levin comments further that
“One of the advantages of being a
country station in this market is that
everybody has a very libertarian at-
titude. Even the conservative people
have a live-and-let-live attitude.
Consequently there aren’t any hang-
ups about listening to any kind of
music or about being called a hill-
billy.”

Levin offers some very interesting
observations on the dynamics of
concerts and fecord sales—country
record sales have always been slack

By CLAUDE HALL

“Greetings from sap country. This
FM and daytimer AM stands head
and shoulders above the other sta-
tions in the area, partly because
there aren’t any. It’s a contemporary
music station for most of the day,
but from 10 p.m. to midnight I do a

_progressive show. It’s the only AOR

show on commercial radio in Ver-
mont and New Hampshire, but de-
spite the efforts of our music¢ direc-
tor, Jerry Palmateer, our LP service
is disappointing. WEA and ECM
have noticed us lately, and Dave De-

BILL RANDLE SURFACES

mers at Columbia has given us great
service all along, but where are the
others?

“Our midday jock Bob (Ryan) Wi-
lensik went to WBAX in Scranton,
Pa., as Brian Walinski so we’re short-

(Continued on page 24)

College Education Draws Closer

CINCINNATI-College radio
education is drawing closer and
closer to the practical world of the
radio business, believes Dr. William
M. Randle Jr., professor of broad-
casting and head of the division of
breadcasting at the Univ. of Cincin-
nati.

And one of the methods by which
this is being accomplished is
through the hiring of professionals
to teach some of the broadcasting
courses.

It’s true that the sophisticated, ev-
ery day working professional in a
good market with competition and
constant input would have to know
more at a given time than most
people teaching in a university envi-
ronment, he says.

“However, having been in both

ARB Reflecting Success Of
Gamble At Oakland’s KNEW

in the area despite the fact that the
concerts do well.

“Records are a product,” says Le-
vin, “just like show tickets. I'll give
you a good example. Johnny Cash
had 10 shows booked at the Circle
Star Theater, where the KNEW
jocks host the country shows. The
day before the radio ads went on the
shows were stiffing—and Willie Nel-
son had sold out every show there a
few weeks previous. Now, 10 days
later, almost all the tickets are gone,
and we had about 70% of the radio
budget on both shows.

“We.co-promoted a few shows at
the Oakland Coliseum because we
wanted to show the industry this was
a tremendous area for country mu-
sic. And the Merle Haggard/Em-
mylou Harris show and the Loretta
Lynn/Conway Twitty show both

" had their highest grosses here of

anywhere on their tours.

“Even at that we got negative
feedback that the records don’t sell.
But you wouldn’t sell rock albums if
you didn’t advertise on KSAN, and
it’s the same here. But now we are
getting more participation from
record dealers.”

Levin concludes by making this
point about the country shows
scheduled here for the spring. “In
two months you’ve got Willie Nelson
and Johnny Cash doing three and 10
shows respectively at Circle Star,
and Waylon Jennings doing five
shows there. You’ve got Olivia New-

. ‘ton-John at Oakland Coliseum and

C.W. McCall coming to San Jose.
That’s more than 75,000 tickets,
about a half million dollars in live
shows in two months. If you can sell
a half million dollars worth of tickets
you sure ought to be able to sell
some records.”

In addition to the concerts KNEW
dabbles in other promotions, such as
organizing an upcoming charter
flight to Nashville for listeners. The
station will celebrate its second
birthday this summer and hopes to
have Glen Campbell on hand for
festivities.

areas of expertise for many  years
with fair to middling success int both,
I think it only fair to say that most
professional radio people do not
have the total background and mul-
tiple skills that are standard with
contemporary broadcasting educa-
tion pros.

“Besides, more and more univer-
sities that are seriously involved in
contemporary broadcasting educa-
tion are using top of the line active
professionals as adjunct professors
or lecturers to supplement standard
hardware and academic curricu-
lum.”

These include Dr. Frederic Ziv,
distinguished professor, who was re-
sponsible for the Ziv radio-tv syndi-
cation empire; Jim La Barbara, air
personality with WLW in Cincin-
nati, who teaches an advanced radio
course; Dr. Roger Fransecky, associ-
ate professor, who conducts semi-
nars in children’s tv programming,
and several news persons such as
Walt Maher and Jim Lumanick of
WCPO-TV, plus several others.

“We are well on the way to having
the best division of tv and radio in

the U.S. I have 10 such professionals
in the department, as well as a fully
qualified full-time faculty. And I am
constantly recruiting and utilizing
area and national professionals for
workshops and seminars.

“I have found that there is exten-
sive interest on the part of many pro-
fessionals in building up teaching
expertise for second career or retire-
ment teaching situations for the fu-
ture. In fact, we now have as stu-
dents several local professionals who
are doing or planning graduate work
with us on that basis.”

Randle, once one of the world’s
leading Top 40 air personalities
when he worked at WERE in Cleve-
land back in the late *50s and early
’60s, says that in the “coming decade
a large number of full-time acade-
micians will be recruited out of the
business. They will have to have ad-
vanced degrees—an MA at least—
but my own feeling is that there will
be a yardstick for trading off profes-
sional experience for the Ph.D.
equivalency. Ten years of experi-

(Continued on page 33)

up W photo
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YOUNG DOBRO—Matty Levine, a 12-year-old dobro player, cuts a rusty on
the Grand Ole Opry with Bobby Bare as a Group W tv tribute to “Nashville:
Over The Rainbow’ on the syndicated tv children’s series called “Call It
Macaroni.” For the tv show, Levine spent a week living and performing with
Bare and the Bare family, participated in a recording session, and played at
Opryland U.S.A. A future “Calt It Macaroni” will take young people to New

Orleans for the jazz scene.

Programming Comment

DON NELSON
General Manager
WIRE, Indianapolis

In rock radio, the policy used to be: Talk dirty and play the hits.
Now, in country music, the policy seems to be: Talk clean and play the

dirty hits.

‘We're getting an awful lot of static about dirty lyrics in country music today
from our listeners. Telephone calls, letters, the whole nine yards.

Interestingly enough, they don’t object to a Loretta Lynn “Pill” record as
much as they object to the “hells” and “damns” and other dirty words. The
dirty words, rather than the dirty thoughts.

The exception was the Conway Twitty thing, which we didn’t play. They
came unglued over that ... the one about “We’ve Never Gone This Far Be-

fore.”

But the whole country music radio scene is very disturbed about the dirty

records coming out today.




“A Street Called Straight” A new album from a guitarist called
brilliant: Roy Buchanan.

Roy Buchanan has been hailed as a genius Roy Buchanan has just recorded his first
by the press and his peers for almost ten years. album for Atlantic Records. It's been produced
The roots are in England, where one guitarist by Grammy—winning producer Arif Mardin
after another— people like Jeff Beck, Eric and it captures all the brilliance and virtuosity
Clapton, Jimmy Page and Peter Townshend—  you would expect in an album by Roy.
traded rare bootleg LP's of Roy's demo work. v -

In 1970, Tom Zito of the V>\}ashington Post ﬁ St:;ahCalled Straight.
wrote "Roy Buchanan provides what may well OO)' A tl:c :" a; ecord
be the best rock guitar picking in the world” r::l T SHEIEREgOnes

Natiorial Educational Television did a ane L apess = i
90-minute documentary on “The World's ,.

Bist Unknown Guitarist," Roy Buchanan.

Charlie Byrd,a jazz giant, said he
Roy was rock’s greatest guitarist. Country
star Merle Haggard says he loves Roy
because his playing gets him “right in the
heart. He's got soul”

_ ROY BUCHANAN
ASTREET CALLED STRAIGHT |

SD 18170
Produced by Arif Mardin

©.1%76 Ationtic Recordig Corp. () AWoitier Communicatisns Co.
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Playlist Top Add Ons

TOP ADD ONS -NATIONAL

PRATT & McCLAIN—Happy Days (Reprise)
CAPTAIN & TENNILLE—-Shop Around (A&M)
(D) SILVER CONVENTION—Get Up And Boogie (Midland int'l.)

D—Discotheque Crossover

ADD ONS—The two key prod-
uctsadded at the radio stations,
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

(D) SILVER CONVENTION— Get Up And Boogie
(Midland Int'l)
NEIL SEDAKA—Love In The Shadows
(Rocket)
DARYL HALL & JOHN OATES—Sara Smile (RCA)

* PRIME MOVERS:

JOHN SEBASTIAN—Welcome Back (Reprise)
HENRY GROSS—Shannon (Lifesong)
WINGS—Silly Love Songs (Capitol)

BREAKOUTS:

(D) SILVER CONVENTION—Get Up And Boogie
(Midland Int’l.)
NEIL SEDAKA—Love In The Shadows (Rocket)
DARVL HALL & JOHN OATES-Sara Smile (RCA)

KH)—Los Angeles
De SILVER CONVENTION—Get Up And
Boogie (Midland Int'l.)

o NEILSEDAKA—Love inThe Shadows
(Rocket)

D BILLY OCEAN—Love Really Hurts
Without You (AriolaAmerica) 29-15

* HENRY GROSS—-Shannon (Lifesong)
25-14

K100 (KIQQ-FM)—LosAngeles
o NONE
[ ]
+* NONE
*
KNS~Los Angeles
© EARTH,WIND & FIRE—Can't Hide
Love (Columbia)
® CAPTAIN & TENNILLE—Shop Around
(A&M)
% ELVIN BISHOP—Fooled Around &Fell
In Love (Capricorn) 11-4
+ JOHN SEBASTIAN-Welcome Back
(Reprise) 27-20
KFXM=San Bernardino
® OLIVIANEWTON-JOHN—Come On
Qver (MCA)
© PRATT & McCLAIN—Happy Days
(Reprise)
% JOHN SEBASTIAN-Welcome Back
(Reprise) 26-16
% HENRY GROSS—Shannon (Lifesong)
21-16

KAFY —Bakersfield
o SUTHERLAND BROS. & QUIVER-
Arms Of Mary (Columbia)

© CAPTAIN & TENNILLE—Shop Around
(A&M)

% PRATT & McCLAIN—Happy Days
(Reprise) 19-11 -

+* SYLVERS—Boogie Fever (Capitol) 9-4

KCBQ—San Diego

o PRATT & McCLAIN—Happy Days
(Reprise)

o DARYLHALL & JOHN OATES—Sara
Smite (RCA) -

* PETER FRAMPTON—Show M The
Way (A&M) 28-19

% SEALS & CROFTS—Get Closer (W.B.)
30-21

KENO-Las Vegas

Based on station playlists through Thursday (4/22/76)

PRIME MOVERS-NATIONAL

JOHN SEBASTIAN-Welcome Back (Reprise)

WINGS-Silly Love Songs (Capitol)
SYLVERS—Boogie Fever (Capitol)

KNDE—Sacramento

KRSP—Sait Lake City

Playlist Prime Movers *  Regional Breakouts & National Breakouts

BREAKOUTS-NATIONAL

ROLLING STONES—Fool To Cry (Rolling Stones)
PRATT & McCLAIN—-Happy Days (Reprise)
CAPTAIN & TENNILLE-Shop Around (A&M)

KELP~EIPaso

WDHF—Chicago

o NONE
°
* NONE

*
KBBC—Phoenix

© EARTH, WIND & FIRE~Can't Hide
Love (Columbia)

o BACHMAN-TURNER OVERDRIVE—
Lookin” Qut For #£1 (Mercury)

* glf:lgGS—Silly Love Songs (Capitol)

¥ JOHN SEBASTIAN~Welcome Back
(Reprise) 24-10

KRIZ—Phoenix

® SYLVERS—Boogie Fever (Capitol)

® DIANAROSS~I Thought It Took A
Little Time (Motown)

* JOHN SEBASTIAN—Welcome Back
(Reprise) 15-4

+ PETERFRAMPTON-Show Me The
Way (A&M) 12-7

KQEO—Albuguerque

© DARYLHALL & JOHN OATES—Sara
Smile (RCA)

o BARRY MANILOW—Tryin'To Get The
Feeling Again (Arista) )

* HgMRYGROSS—Shannon(LifesO’ng)
19-12

+ JOHN SEBASTIAN-Welcome Back
(Reprise) 20-13

KTKT—Tucson

o GARYWRIGHT—~Love IsAlive (W.B.)

[ ]

 CAPTAIN & TENNILLE-Shop Around
(A&M)HB-21

* WINGS-Silly Love Songs (Capitol)
18-15

Pacific Northwest Region

® TOP ADD ONS:

BARRY MANILOW-Tryin' To Get The Feeling
Again (Arista)

D) DIANA ROSS—Love Hangover (Motown)
ROLLING STONES—Fool 7o Cry (Rolling
Stones)

* PRIME MOVERS:

JOHN SEBASTIAN—Welcome Back (Reprise)
WINGS—Silly Love Songs. (Capitol}
PRATT & McCLAIN—Happy Days (Reprise)

BREAKOUTS:

BARRY MANILOW-Tryin' To Get The Feeling
Again (Arista)
ROLLING STONES—Fool To Cry (Rolling
Stones)

(D)DIANA ROSS—-Love Hangover (Motown)

KFRC—San Francisco

© NEILSEDAKA—Love InThe Shadows
(Rocket)
De DIANAROSS—Love Hangover
(Motown)
% JOHN SEBASTIAN—Welcome Back
(Reprise) 14-9
* PRATT & McCLAIN~Happy Days
(Reprise)17-12
KYA—San Francisco

De BILLY OCEAN—Love Really Hurts
Without You (Ariola America)
o CAPTAIN & TENNILLE-Shop Around
(A&M)
* gl(;NlGS—SiIIy Love Songs (Capitot)
-11
* JOHN SEBASTIAN—Welcome Back
(Reprise) 13-5
KLIV—San Jose
De SILVERCONVENTION—Get Up And
Boogie (Midland Int'l.) -
o NEILSEDAKA—Love In The Shadows
(Rocket)
* JOHNNIE TAYLOR-DiscoLady
(Columbia) 8-2
* HENI;Y GROSS-Shannon (Lifesong)
16-1
KJOY—Stockton, Calit.
o 0’JAYS—Livin' For The Weekend
(Phila. Int'l.)
® ROLLING STONES~—Fool To Cry
(RollingStone).
* W7INGS—SiIIy LoveSongs (Capitol)
27-16 )
% PRATT & McCLAIN—Happy Days
(Reprise) 29-19

o DOROTHY MOORE-Misty Blue
(Malaco)

© ROLLINGSTONES—Fool To Cry
(Rolling Stone)
+ BARRY MANILOW—Tryin' To Get The
FeelingAgain (Arista) HB-16
D% MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 11-4

KROY~Sacramento

©® COMMODORES—Sweet Love
(Motown)

[ ]
% JOHN SEBASTIAN~Welcome Back
(Reprise) 12-6
* WINGS-Siily Love'Songs (Capitol)
19-13
KIR—Seattle

o BOZSCAGGS-It's Over (Columbia)

De DIANAROSS-~Love Hangover
(Motown)
+ JOHN SEBASTIAN—Welcome Back
(Reprise) 16-8
* FLEETWOOD MAC—Rhiannon
(Reprise)20-18
KING—Seattle

o DARYLHALL& JOHN OATES-Sara
Smile (RCA)

© BARRY MANILOW~Tryin' To Get The
Feeling Again (Arista)

% JOHN SEBASTIAN—Welcome Back
(Reprise) 20-9

* ELECTRICLIGHT ORCHESTRA—
Strange Magic (U.A) 12-4

'KIRB—Spokane

© BARRY MANILOW—Tryin' ToGet The
Feeling Again (Arista)

© ROLLING STONES—Fool To Cry
“(Rolling Stone)

* JOHN SEBASTIAN—Welcome Back
(Reprise) 17-10

* E{H%Y GROSS—Shannon (Lifesong)

® STARLAND VOCAL BAND—Afternoon
Delight (Windsong)

o ROLLING STONES—Fool ToCry
(Rolling Stone)

* JOHN SEBASTIAN—Weicome Back
(Reprise) 15-3

* HEI:,RY GROSS~Shannon (Lifesong)
12-

KYNO--Fresno

De BILLY OCEAN—L.ove Really Hurts
Without You (Ariola America)

o STARBUCK-Moonlight Feels Right
(Private Stock)

+ BARRY MANILOW—Tryin' ToGetThe
Feeling Again (Arista) 26-15

* SUTHERLAND BROS. & QUIVER~
Arms Of Mary (Columbia) 27-16

Southwest Region
® TOP ADD ONS;:

DARYL HALL & JOHN OATES—Sara Smile (RCA)
CAPTAIN & TENNILLE-Shop Around (A&M)
JOHN SEBASTIAN—Welcome Back (Reprise)

* PRIME MOVERS:

WINGS—Silly Love Songs (Capitol)
JOHN SEBASTIAN—Welcome Back (Reprise)
OLIVIA NEWTON-JOHN—Come On Over (MCA)

BREAKOUTS:

JOHN SEBASTIAN—Welcome Back-(Reprise)
DARYL HALL & JOHN OATES—Sara Smile (RCA)
CAPTAIN & TENNILLE—Shop Around (A&M)

KTAC—Tacoma KILTHouston
o NONE o DARYLHALL &)OHN OATES—Sara
° Smile (RCA)
* NONE © CAPTAIN & TENNILLE—Shop Around
* (A&M)

KGW—Portland

o DARYLHALL& JOHN OATES—Sara
Smile (RCA)

© BARRY MANILOW-Tryin' To Get The
‘Feeling Again {Arista)

+ JOHN SEBASTIAN—-Welcome Back
(Reprise) 24-10

% ELVINBISHOP—Fooled Around And
FellIn Love (Capricorn) 7-1

KISN—Portland

© PAULANKA—Anytime (UA.)
© ROLLING STONES—Fool To Cry
(Rolling Stone)

% CATE BROTHERS—Union Man
(Elektra)28-20

+* WINGS-Silly Love Songs (Capitof)
21-14

KTLK-Denver

o SUTHERLAND BROS. & QUIVER—
ArmsOf Mary (Columbia)

o BARRY MANILOW—Tryin' ToGet The
Feeling Again (Arista)

* JOHN SEBASTIAN-Welcome Back
(Reprise) 24-10

* CAPTAIN & TENNILLE—Shop Around
(A&M)HB-20

KKAM —Pueblo, Colo.

o FRANKIEVALLI-Fallen Angel (Private
Stock)

® NEILSEDAKA—Love InThe Shadows
(Rocket)

* FLEETWOOD MAC—Rhiannon
(Reprise) 24-15

* WINGS-Silly Love Songs (Capitof)
HB-19

KCPX—Salt Lake City

® CAPTAIN & TENNILLE-Shop Around
(A&M) .

@ BAYCITY ROLLERS—Rock &Roll Love
Letter (Arista) 7

 FLEETWOOD MAC—Rhiannon
(Reyp‘rise)21-15

% PRATT &McCLAIN—Happy Days
(Reprise) 22:16

* ELVIS PRESLEY—Hurt/For The Heart
(RCA) 38-24

* WINGS—Siily Love Songs (Capitol)
HB-32

KRBE-FM—Houston

o NONE

[ ]

* NONE

*
KLIF~Dallas

° MARMALADE—FaIIingApartAtThe
Seams (Ariola America)

© DARYLHALL& JOHN OATES—Sara
Smile (RCA)
* JOHN SEBASTIAN-Welcome Back
(Reprise) 19-7
% ELVINBISHOP~Fooled Around & Fell
In Love(Capricorn) 13-6
KNUS-FM—Dallas

© BARRY MANILOW~Tryin' To Get The
Feeling Again (Arista)

© JOHN SEBASTIAN—Welcome Back
(Reprise)

% OLIVIANEWTON-JOHN—Come On
Over(MCA)22-12

+ ELVIN BISHOP—Fooled Around &Fell
In Love (Capricorn) 12-5

KFJZ—-Ft. Worth

© NONE
[ ]
+* NONE
*
KONO—San Antonio

o RICHARD COCCIANTE—When Love
HasGone Away (20th Century)

[ ]

D ANDREATRUECONNECTION—More,

More, More (Buddah) 26-14

% MARILYN McCOO &BILLY DAVIS—|
Hope We Get To Love In Time (ABC)
18-13

® BILLY OCEAN—Love Really Hurts
Without You (Ariola America)

® JOHNSEBASTIAN~Welcome Back
(Reprise)

% COMMODORES—Sweet Love
(Motown) HB-18

* 0'JAYS—Livin' For The Weekend
(Phifa. Int’l.) 15-10

XEROK—EIPaso

o KISS—Shout [t Qut Loud
(Casablanca)

® BARRY MANILOW—Tryin' To Get The
Feeling Again (Arista)-

* ELECTRIC LIGHT ORCHESTRA—
Strange Magic (U.A.)22-15

+ SYLVERS—Boogie Fever (Capitol) 12-7

KAKC-Tulsa

De SILVERCONVENTION—Get Up And
Boogie (Midland Int'l.)
o NEILSEDAKA—Love In The Shadows
(Rocket) )
% OLIVIA NEWTON-JOHN—Come On
Over (MCA)24-15
* DOOBIEBROS.—~Takin' [t To The
Streets (W.B.) HB-22
KELI-Tulsa

© CAPTAIN & TENNILLE~Shop Around
(A&M)

[ ]
* WINGS-Silly Love Songs (Capitol)
HB-21
* HENRY GROSS —Shannon (Lifesong)
28-20
WKY —0klahoma City

o ABBA-IDo, | Do, | Do, Do, 1Do
(Atlantic)

® DIANAROSS—Love Hangover
(Motown)

* JOHN SEBASTIAN~Welcome Back
(Reprise)20-11

* WINGS-Silly Love Songs (Capito!)
22-16

KOMA—0Oklahoma City

o FLEETWOOD MAC—Rhiannon
(Reprise)
o JOHN SEBASTIAN—Welcome Back
(Reprise) 1
+* BELLAMY BROS.-Let Your Love Flow
(W.B./Curb) 16-5
D MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)9-1
WTIX—New Orleans

o NONE

[ ]

+ NONE

*
KEEL-Shreveport

© DOROTHY MOORE—Misty Blue
(Malaco) .

o MARVINGAYE—| Want You (Tamla)

* WINGS=Silly Love Songs (Capitol)
35-26

* MARMALADE—Falling Apart At The
Seams (Ariola America) 29-24

Midwest Region

® TOP ADD ONS:

JOHN SEBASTIAN—Welcome Back (Reprise)
ELECTRIC LIGHT ORCHESTRA—Strange Magic
(UA)

BARRY MANILOW—Tryin' To Get The Feeling
Again (Arista)

* PRIME MOVERS:

JOHN SEBASTIAN--Welcome Back (Reprise)
SYLVERS—Boogie Fever (Capitol)

BARRY MANILOW-—Tryin' To Get The Feeling
Again (Arista}

BREAKOUTS:

ELECTRIC LIGHT ORCHESTRA-Strange Magic
UA)

PETER FRAMPTON--Show Me The Way (A&M)
FLEETWOOD MAC—Rhiannon (Will You Ever
Win) (Reprise)

WLS—Chicago

o NONE
[ ]
* PETER FRAMPTON—Show Me The
Way (A&M) 18-8
* FLEETWOOD MAC~Rhiannon
(Reprise)19-10
WOKY~—Milwaukee

© BAY CITY ROLLERS~Rock & Roll Love
Letter (Arista)

o TAMMY WYNETTE~Tili | Can Make It
On My Own (Epic)

% JOHN SEBASTIAN—Welcome Back
(Reprise)24-15

* SYLVERS—Boogie Fever (Capitol) 13-6

WZUU-FM—Milwaukee

® ROLLINGSTONES—~Fool To Cry
(Rolling Stone)

o PAUL SIMON-Still Crazy After All
These Years(Columbia)

* tllgr%gYGRﬁSS-Shannon (Lifesong)

+ JOHNNIETAYLOR—Disco Lady
(Columbia)4-1

WNDE-Indianapolis

© ELVINBISHOP—Fooled Around &Fell
in Love (Capricorn)

® LARRY SANTOS—We Can't Hide It
Anymore (Casablanca)

* JOHN SEBASTIAN—~Welcome Back
(Reprise) 27-13

% QUEEN-Bohemian Rhapsody
(Elektra) 8-4

WIRL—Peoria, lll.

® NEILSEDAKA-LoveIn The Shadows
(Rocket)

o COMMODORES—Sweet Love
(Motown)

* lll7ENII;YGROSS—Shann0n (Lifesong)

+ WINGS-Silly Love Songs (Capitol)
19-14

WDGY—Minneapolis

o SWEET-Action (Capitol)
[ ]

* COMMODORES-Sweet Love
(Motown) 13-7
* SYLVERS—-Boogie Fever (Capitol) 10-5
KDWB—Minneapolis

o SYLVERS—Boogie Fever (Capitol)

o PETERFRAMPTON-ShowMeThe
Way (A&M

+ JOHNNIETAYLOR—Disco Lady
(Columbia) 30-14

* glgr:;GS—Silly Love Songs (Capitol)

KOIL—Omaha

o FLEETWOOD MAC—Rhiannon
(Reprise)

o JOHN SEBASTIAN—Welcome Back
(Reprise)

# ELVIS PRESLEY—Hurt/For The Heart
(RCA)26-13

+ BARRY MANILOW=Tryin' To Get The
Feeling Again (Arista) 19-9

KIOA—Des Moines

. PRATT&McCLAINéHappyDays

(Reprise)
© BARRY MANILOW-Tryin' To Get The
Feeling Again (Arista)
* JOHN SEBASTIAN—Welcome Back
(Reprise) 18-8
* STYX~Lorelei (A&M) 16-10
KKLS—Rapid City, S.D. ;

* NONE

[ ]

* SYLVERS-Boogie Fever (Capitol) 17-9

* HENRY GROSS-Sharinon (Lifesong)
4-1

KQWB—Fargo, N.D.

De BILLY OCEAN—Love Really Hurts
Without You (Ariola America)

[ ]

+ JOHN SEBASTIAN-Welcome.Back
(Reprise) 18-3

* SYLVERS—Boogie Fever (Capitol) 23-
11

(Continued on page 20).

o HENRY GROSS—Shanron (Lifesong)

o JOHN SEBASTIAN—Welcome Back
(Reprise)

+BARRY MANILOW—Tryin"To Get The
Feeling Again (Arista)31-18

. % FLEETWOOD MAC—Rhiannon

(Reprise) 19-10

® Copyright 1976, Billbeard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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 ® Continued from page 18

KXOK-St. Louis

- WINGS-Silly Love Songs (Capitol)

® ELECTRICLIGHT ORCHESTRA-
Strange Magic (U.A.)

* JOHNSEBASTIAN—Welcome Back
(Reprise)21-12

% ELVIN BISHOP—Fooled Around &Fell
In Love (Capricorn) 6-1

KSLQ-FM—St. Louis

De DIANAROSS--Love Hangover
(Motown) ~
® ELECTRIC LIGHTORCHESTRA—
Strange Magic (U.A)
D MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 19-10
% PETERFRAMPTON—Show MeThe
Way (A&M) 15-9
WHB-KansasCity

o BARRY MANILOW—Tryin' To Get The
Feeling Again (Arista)

o

% JOHN SEBASTIAN—Welcome-Back
(Reprise) 19-11

s BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)4-2

KEWI—Topeka

o DOROTHY MOORE—Misty Blue
(Malaco)

® ROLLINGSTONES~Fool To Cry
(Rolling Stone)

*SYLVERS~Boogie Fever(Capitol) 18-6

% ELECTRIC LIGHT ORCHESTRA-
Strange Magic (U.A.)24-18

North Central Region

® TOP ADD ONS:

PRATT & McCLAIN-Happy Days (Reprise)
WINGS—Silly Love-Sangs (Capitol)

ROLLING STONES—Fool To Cry (Rolling
Stones)

% PRIME MOVERS:

JOHN SEBASTIAN-Welcome Back (Reprise)
SYLVERS—Boogie Fever (Capitol)
PRATT & McCLAIN—Happy Days ‘(Reprise)

BREAKOUTS:

PRATT & McCLAIN—Happy Days (Reprise)
WINGS—Siily Love Sangs (Capitol)

ROLLING STONES—Fool To Cry (Rolling
Stones)

CKLW—Detroit

® BELLAMYBROS.—Let Your Love Flow
(W.B./Curb)

© ROLLING STONES—FoolTo Cry
(Rolling Stone)

% MARVIN GAYE—|Want You (Tamla)
27-20

* SYLVERS—Boogie Fever (Capitol) 10-4

WGRD—Grand Rapids

o NONE
[
* JOHN SEBASTIAN~Welcome Back
(Reprise) 13-15
% DR.HOOK-Only Sixteen (Capitol)9-2
2:96 (NZZM-FM)—Grand Rapids

® SYLVERS—Boogie Fever (Capitol)

® CARPENTERS—There's AKind Of
Hush (A&M)

* JOHNNIE TAYLOR—Disco Lady
(Columbia) 20-5

* %“g WRIGHT—-Dreamweaver.(W.B.)

WTAC—Flint, Mich.

o WINGS-Sitly Love Songs (Capitol)
® ELECTRIC LIGHT ORCHESTRA—
Strange Magic (UA.)
. DARYLHALL & JOHN OATES—Sara
Smile (REA) 12-7
* SYLVERS—Boogie Fever (Capitol) 4-2
WIXY—€leveland

© PRATT & McCLAIN—~Happy Days
.(Reprise)

o HENRY GROSS—Shannon (Lifesong)

s JOHN SEBASTIAN-~Welcome Back
(Reprise) 10-2

% DOROTHY MOORE—Misty Blue
(Malaco)17-9

WGCL—Cleveland

De SILVERCONVENTION-Get Up And
Boogie (Midland Int'1.) -
# GARY WRIGHT—Love Is Alive (W.B.)
S ELVIN BISHOP—FooledAround &Fell
In Love (Capricorn)20-8
 JOHN SEBASTIAN—Welcome Back
(Reprise) 11-1

13-Q (WKTQ)—Pittsburgh

9

Based on station playlists thraugh Thursday (4/22 /76)

les Radio Action

Playlist Top Add Ons @
Playlist Pime Movers

WBBQ-Augusta WHBQ—Memphis

® NONE

[ ]
D> SILVER CONVENTION—Get Up And
Boogie (Midland Int'l.) 25-13
* JOHN SEBASTIAN—Weicome Back
(Reprise) 11-1
WKBW—Buffalo

WIBG—Philadelphia WBZ-FM-Boston
o NONE De DONNASUMMER—Could It Be Magic
° (Oasis)

D DIANAROSS—Love Hangover
(Motown) 15-10

* SYLVERS—Boogie Fever (Capitol) 9-5
WPGC—Washington

o PRATT & McCLAIN—~Happy Days
(Reprise) ]

o WINGS-Silly Love Songs (Capitol)

* JOHNNIE TRYLOR-Disco Lady
(Columbia) 18-4

s ELVIN BISHOP--Fooled Around & Fell

~ InLove(Capricorn) 11-9

WSAI-Cincinnati

o STARLANDVOCAL BAND—Afternoon
Delight (Windsong)

® ROLLING STONES—Fool To Cry
(Rolling Stone)

% ).GEILS BAND-Where Did Our Love
Go (Atlantic) 30-20

Dx VICKI SUEROBINSON—Turn The Beat

Around (RCA) 13-8

© BROTHERS JOHNSON—I'llBe Good To  WVBF-FM—Framingham, Mass.

You (A&M)
* FLEETWOD MAC—Rhiannon (Reprise)
28-20
% DARYLHALL & JOHN OATES~Sara
Smile (RCA) 14-9
WCAO—Baltimore

® NONE

* NONE
*

WPRO—Providence

® WINGS~Silly Love Songs(Capitol)
o JOHN FOGERTY—You Got The Magic
(Elektra)

D MAXINE NIGHTINGALE—Right Back
Where We Started From (UJ.A.)9-4
* PETER FRAMPTON—Show Me The
Way (A&M) 10-7
WCOL—Columbus.

. I(!MS)S CONSTRUCTION—Movin’
o CATE BROS.—Union Man (Elektra)
% DARYLHALL& JOHN OATES—Sara
Smile (RCA)22-12
* ABBA~I Do, | Do, [ Do, Do, 1 Do
(Atlantic)24-15
WGH—Newport News, Va.

© PAULANKA—Anytime (U.A)
® SEALS & CROFTS—(Get Closer (W.B.)
* (Z;QRIYZ'WRIGHT—Love Is Alive (W.B.)

* MARMALADE=FallingApart At The
Seams (AriolaAmerica) 31-21

WAKY—Louisville

© DOROTHY MOORE—Misty Blue
(Malaco)

© RICHARD COCCIANTE—When Love
Has Gone Away (20th Century)

* WINGS-Silly Love Songs (Capitol)
30-20

% ELVIN BISHOP—Fooled Around &Fell

© PRATT & McCLAIN—Happy Days
(Reprise)

© DARYLHALL & JOHN OATES—Sara
Smile (RCA)

s JOHN SEBASTIAN—Weicome Back
(Reprise) 30-16

s ELVISPRESLEY—Hurt/For The Heart
(RCA)27-15

WBGN—Bowling Green, Ky.

In Love (Capricorn) 22-14
WYRE—Annapolis, Md.

® SILVER CONVENTION~Get Up And
Boogie (Midland Int'l.)

© BAD COMPANY—YoungBlood (Swan
Song)

% PRATT & McCLAIN—~Happy Days
(Reprise)HB-17

* HEYEI;TTES—The Fonz Song(London)
21-14

WORC—Worcester, Mass.

De BILLY OCEAN—Love Really Hurts
Without You (Ariola America)
o BROTHER SMITH-BigFout (Big Tree)
s PRATT & McCLAIN—Happy Days
(Reprise)29-11
% DARYLHALL& JOHN OATES~Sara
Smile (RCA)21-13
WLEE—Richmond, Va.

o PAULDAVIS—Thinking Of You (Bong)

o BAD COMPANY—Young Blood (Swan
Song)

* SELVERS—Boogie Fever (Capitol) 22-
1

* PETERFRAMPTON~Show Me The
Way (A&M) 11-4
WIET—Erie, Pa.

o ELVISPRESLEY~Hurt/ForThe Heart

(RCA)
De DIANAROSS—Love Hangover

(Motown)

% JOHN SEBASTIAN~Welcome Back
(Reprise) 25-8

% ELVINBISHOP—Fooled Around &Fell
In Love (Capricorn)20-11

De BILLY OCEAN~Love Really Hurts
Without You (Ariola America)
o CAPTAIN & TENNILLE—Shop Around
(A&M)
* PRATT & McCLAIN-Happy Days
(Reprise) 32-10
% SYLVERS—Boogie Fever (Capitol) 19-5
WRIE—Erie, Pa.

Northeast Region

® TOP ADD ONS:

(D)SILVER. CONVENTION—Get Up And Boogie
(Midland nt't)
ELVIN BISHOP—Fooled Around And Fell In
Love. (Capticorn)

® PRATT & McCLAIN—Happy Days
(Reprise)

® JOHNNY CASH—One Piece AtAtime
(Columbus)

* JOHN SEBASTIAN~Weicome Back
(Reprise) 19-11

s DARYLHALL & JOHN OATES —Sara
Smile (RCA) 14-7

WCUE—Akron

DOOBIE BROTHERS~Takin' It To The Stréets
(WB)

* PRIME MOVERS:

= PRATT & McCLAIN—Happy Days (Reprise)
SYLVERS—-Boogie Fever (Capitol)
JOHN SEBASTIAN-Welcome Back (Reprise)

® TED NUGENT—Hey Baby (Epic)

® ROLLINGSTONES—Fool To Cry
(RollingStone)

% PRATT & McCLAIN—Happy Days
(Reprise) 38-28

* SYLVERS—Boogie Fever (Capitol) 8-2

Mid-Atlantic Region

® TOP ADD ONS:

DARYL HALL & JOHN OATES—Sara Smife (RCA)
HENRY GROSS—Shannon (Lifesong)
BRASS CONSTRUCTION~Movin' (U.A.)

* PRIME MOVERS:

ELVIN BISHOP—Fooled Around & Fell In Love
(Capricom)

DARYL HALL & JOHN OATES—Sara Smile (RCA)
PRATT & McCLAIN—Happy Days (Reprise)

BREAKOUTS:

DARYL HALL & JOHN OATES—Sara Smile (RCA)
HENRY GROSS—Shanaon (Lifesang)
BRASS CONSTRUCTION—Movia’ (UA)

WFIL—Philadelphia

BREAKOUTS:

(D) SILVER, CONVENTION—Get Up And Boogie
(Midland Intl.)
BAD COMPANY—Young Blood (Swan'Song)
ROLLING STONES~Fool To Cry (Rolling
Stones)

WABC—New York City
® ELVIN BISHOP—Fooled Around &Fell
In Love (Capricorn)
De SILVERCONVENTION—Get Up And
Boogie (Midland Int'l.)
* %LVERS-Boogie Fever (Capitol)22-

* JOHN SEBASTIAN—Welcome Back
) (Reprise)21-12
WPIX-FM—New York City
o NONE
[ ]

* NONE

*
" 'WBBF—Rochester, N.Y.

© TED NUGENT—Hey Baby (Epic)

o BAD COMPANY —Young Blood (Swan
Song)

% PRATT & McCLAIN—Happy Days
(Reprise) 29-17

% SYLVERS—Boogie Fever (Capitof) 17-9

WRKO—Boston
© DOOBIE BROS.~Takin' It ToThe

© DARYLHALL & JOHN OATES—Sara
Smile (RCA)

o HENRY GROSS—Shannon (Lifesong)

% ELVIN BISHOP—Fooled Around &Fell
In Love (Capricorn)19-11

w* SYLVERS—Boogie Fever (Capitol) 15-9

Streets (W.B.)
De SILVERCONVENTION—Get Up And
Boogie (Midland Int'l.)
% CATE BROS.--Union Man (Elektra)
22-14

D BILLY OCEAN—Love Really Hurts
Without You (Ariola America) 26-18

© DOROTHY MOORE—Misty Blue
‘(Malaco)

o DONHARRISON BAND—Sixteen Tons
(Atlantic)

* IIIEI:SRYGROSS—Shannon (Lifesong)
1-

* PRATT & McCLAIN—Happy Days
(Reprise) 6-2

WDRC—Hartford

o MARMALADE—Falling Apart At The
Seams (Ariola America)

o NEILSEDAKA—Love In The Shadows
(Rocket)_

* PETERFRAMPTON—Show Me The
Way (A&M) 24-16

* JOHN SEBASTIAN—Welcome Back

" (Reprise) 20-13

WITRY —Albany

o NONE

* NONE
*

WPTR-Albany

o NONE

* NONE
*

Southeost Region

® TOP ADD ONS:

CAPTAIN & TENNILLE—Shop Around (A&M)
PRATT & McCLAIN-Happy Days (Reprise)
GARY WRIGHT—Love [s Alive (W.B.)

* PRIME MOVERS:

WINGS—Silly Love Songs (Capital)
HENRY GROSS—Shannon (Lifesong)
JOHN SEBASTIAN—Welcome Back (Reprise)

BREAKOUTS:

CAPTAIN & TENNILLE-Shop Around (A&M)
PRATT & McCLAIN—Happy Days (Reprise)
ROLLING STONES—Fooi To Cry (Rolling
Stones)

WOXI—Atlanta

® ELVIS PRESLEY—Hurt/For The Heart
(RCA)

o BAD COMPANY~Young Blood (Swan

Song)

* Iilg%RYGROSS-Shannon (Lifesong)
* FLEETWOOD MAC-Rhiannon

(Reprise) 18-9

WFOM—Atlanta

© NONE

°
* NONE
*

Z-93 (WZGC-FM)--Atlanta

© STARBUCK—Moonlight Feels Right

{Private Stock)

© SUNDOWN COMPANY—Norma Jean

Wants To BeAMovie Star-(Polydor)

* JOHN SEBASTIAN—Welcome Back

(Reprise) 18:10

* FLEETWOOD MAC~Rhiannon

(Reprise) 15-9

® CAPTAIN & TENNILLE—Shop Around
(A&M)

® GARYWRIGHT—Love s Alive (W.B.)

s ELVIS PRESLEY—Hurt/ForThe Heart
(RCA) 26-10
* g{gNGS—SiIIy Love Songs (Capitol)
-12

WSGN—Birmingham, Ala.

® DARYLHALL & JOHN OATES—Sara
Smile (RCA)

o CAPTAIN & TENNILLE—Shop Aroiind
(A&M)

* Il-I7E,r;RYGROSS—Sha‘nn0ﬁ (Lifesong)

* WINGS ~Silly Love Songs (Capitol)
21-14

WHHY —Montgomery, Ala.

© STARLAND VOCAL BAND —Afternoon
Delight (Windsong)

© GARYWRIGHT—Love Is Alive (W.B.)
* IilglgRYGROSS—Shannon (Lifesong)

D BILLY OCEAN-Love Really Hurts
Without You (Ariola America) 29-21

WTOB—Winston/Salem, N.C.

® PRATT & McCLAIN—Happy Days’
(Reprise)
De BILLY OCEAN-Love Really Hurts
Without You (Ariola America)

* WINGS~Silly Love Songs (Capitol)
30-17

% JOHN SEBASTIAN~Welcome Back
(Reprise) 17-11
WSGA--Savannah, Ga.

o CAPTAIN & TENNILLE—Shop Around
(A&M)

® ROLLINGSTONES—FoolTo Cry
(Rolling Stone)

* WINGS-Silly Love Songs (Capitol)
22-11

* JOHN SEBASTIAN—Welcome Back
(Reprise) 14-8
WIMA—Charleston, S.C.

De DIANAROSS—Love Hangover
(Motown)

® NEILSEDAKA—Love [n The Shadows
(Rocket)

% JOHN SEBASTIAN—Welcome Back
(Reprise) 23-2

* WINGS~-Silly Love Songs (Capitol)
24-8

WKIX—Raleigh, N.C.

© CAPTAIN & TENNILLE—ShopAround
(A&M)

© ROLLINGSTONES—Fool To Cry
(Rolling Stone)

* IllgrgkYGROSS—Shannon (Lifesong)

* CATE BROTHERS—Union‘Man
(Elektra) HB-24
WORD-Spartanburg, S.C.

© CAPTAIN & TENNILLE—Shop Around
(A&M)

o MARVIN GAYE—I Want You (Tamla)
* LARRY SANTOS—We Can't Hide It
Anymore (Casablanca) HB-18
* ALWILSON—['ve GotA Feeling
(Playboy) HB-20
WAYS—Charlotte, N.C._

® CAPTAIN & TENNILLE-Shop Around
(A&N)
De DIANAROSS ~Love Hangover
(Motown)
% DOROTHY MOORE —-Misty Blue
(Malaco) 24-12
% BLACKBYRDS—Happy Music
(Fantasy) 13-8
WNOX—Knoxville

© OLIVIANEWTON-!OHN—Come On
Over (MCA)

® ABBA~|Do, ! Do, 1Do,1Do,1 Do
(Atlantic)

* ELECTRICLIGHT ORCHESTRA—
Strange Magic (U.A) 25-7

* ;{;J%RY GROSS—Shannon (Lifesong)

WGOW—Chattanooga, Tenn.

o PAULDAVIS—ThinkingOfYou (Bong)
© WALTER ROCKITE—The Pet Rocks Are
Coming(20th/Westbound)

. lzt(Z)ADAPPLES—HOIdingOn (Polydor)
-11

% BAD COMPANY—YoungBlood (Swan
Song) 24-16
KAAY.—Little Rock

© QLIVIANEWTON-JOHN—ComeOn
Over (MCA)

o ALWILSON-I've Got AFeeling
(Playboy)

D SILVER CONVENTION—Get Up &
Boogie (Midland Int').) 27-14

* KISS—Shout It Qut Loud
(Casablanca) 29-18

WMPS—Memphis

© PRATT & McCLAIN—Happy Days
(Reprise)

® NEILSEDAKA—Love In The Shadows
(Rocket)

% ABBA~IDo,|Do,I Do, Do, Do
(Atlantic) 13-8

D ANDREATRUE CONNECTION—~More,
More, More (Buddah) 20-15

WMAK—Nashville

® FLEETWOOD MAC—Rhiannon
(Reprise)

* DARYLHALL & JOHN OATES—Sara
Smile (RCA)17-10

* BARRY MANILOW—Tryin' To Get The
Feeling Again (Arista) 21-15

WLAC—Nashville

o TED NUGENT—Hey Baby (Epic)

© JOHNNY CASH—One Piece AtATime
(Columbia)

* DARYLHALL & JOHN OATES-Sara
Smile (RCA) 14-6

* WINGS —Silly Love Songs (Capitol)
30-25

WLCY-St. Petersburg, Fla.

o GLEN.CAMPBELL—Don't Pull Your
Love (Capitol)

® PRATT & McCLAIN—Happy Days
(Reprise)

% WALTER ROCKITE—The Pet Rocks Are
Goming (20th/Westbound)29-21

% JOHN SEBASTIAN~Welcome Back
(Reprise) 11-6

WQAM—Miami

® NONE

% BARRY MANILOW—Tryin' To Get The
Feeling Again (Arista) 27-20

* HENRY GROSS—Shannon (Lifesong)
28-22 .

Y-100 (WHYI-FM)—Miami/Ft. Lauderdale

o NONE

* ELVINBISHOP—Fooled Around & Fell
In Love (Capricorn) 20-14

% JOHNSEBASTIAN—Welcome Back

{Reprise)8-3.
WQPD-—Lakeland, Fla.

o CAPTAIN & TENNSLLE—Shop Around
(A&M)

® BILLCOSBY~Yes, Yes, Yes(Capitol)

% gl;lgGS—Silly LoveSongs(Capitol)

* FRANKIE VALLI-Falien Angel (Private
Stock)33-17

WMFJ-Daytona Beach, Fla.

© MARMALADE—FallingApart At The
Seams (Ariola America)

® ROLLING STONES—FoolTo Cry
(Rolling Stone)

* Il-lgl;RYGROSS-,-Shanndn (Lifesong)

% ELECTRIC LIGHT ORCHESTRA—
Strange Magic (UA) 17-10

o STYX~—Lorelei(A&M)
& CARPENTERS—There'sAKind Of
~ Hush (A&M)
* QUEEN—Bohemian Rhapsody
(Elektra)21-12
% LARRY SANTOS—We Can't Hide It
Anymore (Casablanca) 17-10

© Copyright 19786, Billboard Publi~
cations, {nc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any]
means, electronic, mechanical,
photocopying, recording, or oth-
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ROY ORBlSON HAS RETURNED!
AGA”\! WITH PRODUCER FRED —OSTER
KARATI TEAM HAS COME UP WITH
' ORD BREAKING NUGGET. AND IN THE
PROCESS REVIVE THEIR OLD TRADITION =
THE TWO SIDED HIT! WELCOME HOME ROY.

“BELIDA” & “NO CHAIN ATALL”
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

LEON & MARY RUSSELL-Wedding Aibum (Paradise)
JOHN DAVID SOUTHER—Biack Rese (Asylum)
MICHAEL PINDER-The Promise (Threshold)
NAZARETH—Close Enough For Rock N' Roll (A&M)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
persennel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS:

LEON & MARY RUSSEEL-Wedding Album
(Paradise)

MICHAEL PYNDER—The Pramise (Threshold)
JOHN DAVID SOUTHER—Black Rose (Asylum)
JOE WALSH—You Can't Argue With A Sick Mind
(ABC)

*TOP REQUEST/AIRPLAY:

LED ZEPPELIN—Presence (Swan Song)
PETER FRAMPTON-Frampton Comes Alive
(A&M)

WINGS—A! The Speed Of Sound (Capitol)
SANTANA-Amigos (Columbia)

BREAKOUTS:;

LEON & MARY RUSSELL-Wedding Album
{Paradise}

MICHAEL PINDER—The Promise {Threshold)
JOHN DAVID SOUTHER—Black Rose (Asylum)
BOB SEGER & THE BULLET BAND—Live Bullet
(Capitol)

KLOS-FM—Los Angeles

o JOHN DAVID SOUTHER-Black Rose
(Asylum)

L ]
L ]
L ]
L ]
L ]
+ PETER FRAMPTON~Frampton Comes Alive
(A&M)

* SANTANA-Amigos (Columbia)
* FLEETWOOD MAC—(Reprise)

+* EAGLES—Their Greatest Hits 1971-1975
(Asylum)

KMET-FM—Los Angeles

MARVIN GAYE—| Want You (Tamla)
JOHNMILES—Rebel (London)
TREMELOES—Shiner (DIM)

MICHAEL PINDER—The Promise
(Thresheld)

o BOBSEGER & THE BULLET BAND—-Live
Bullet {Capitol)

L ]
* LEDZEPPELIN-Presence (Swan Song)

4 BADCOMPANY—Run With The Pack (Swan
Song)

* BOZSCAGGS~Silk Degrees (Columbia)

4 JOEWALSH-You Can't Argue With A Sick
Mind (ABC)

KSML-FM—Lake Tahoe/Reno

© NOREPORT

* % % 0 0 0 @

*
KGB-FM~—$an Diego

o THINLIZZY-Jailbreak (Mercury)

o OUTLAWS—Lady In Waiting (Arista)

o SAILOR-Trouble (Epic)

@ BILLY COBHAM -~ Life &Times (Atlantic)
© ROBIN TROWER-Live (Chrysalis)

& JOEWALSH~-You Can't Argue With ASick
Mind (ABC)

* PETER FRAMPTON—Frampton Comes Alive
(A&M)

+ FLEETWOOD MAC—(Reprise)
% LEDZEPPELIN—-Presence (Swan Song)
+* WINGS—At The Speed Of Sound (Capitol)

KISW-FM —Seattie

Based on station playlists through Thursday (4/22/76)

Top Requests/Airplay-National

LED ZEPPELIN—Presence (Swan Song)

WINGS—At The Speed Of Sound (Capitol)
DOOBIE BROTHERS—Takin' It To The Streets (Warner Brothers)
THIN LIZZY -Jailbreak (Mercury)

KLBJ-FM—Austin

WCOL-FM--Columbus

National Breakouts

LEON & MARY RUSSELL—Wedding Album (Paradise)
BOB SEGER & THE BULLET BAND—Live Bullet (Capitol)
MICHAEL PINOER—-The Promise (Threshold)

JOHN DAVID SOUTHER—BIack Rose (Asylum)

WKDA-FM—Nashville

WOUR-FM~Syracuse/Utica

® AMERICA—Hideaway (Warner Brothers)

® LEON & MARY RUSSELL—Wedding Album
(Paradise)

‘e MICHAEL PINDER—The Promise
(Threshold)

© SEALS & CROFTS—Get Closer (Warner
Brothers)

L ]

L ]

+ LED ZEPPELIN~Presence (Swan Song)

% WINGS—At The Speed Of Sound {Capitol)

* PETER FRAMPTON~Frampton Comes Alive-

(AGM)
% JESSE COLIN YOUNG~On The Road
(Warner Brothers)
KOME-FM—5an.Jose

® ‘LEON & MARY RUSSELL—Wedding Afbum
(Paradise) .

o ETHOS~Ethos (Ardour) (Capitol)

o DON HARRISON BAND—(Atiantic)

o STANKY BROWN GROUP—Our Pleasure To

" Serve You(Sire)

o BOBBYWHITLOCK—Rock Your Sox Off
(Capricorn)

© AYRESROCKBEYOND-(A&M)

+ LED ZEPPELIN—Presence (Swan Song)

* WINGS—At The Speed Of Sound (Capitol)

% SANTANA—Amigos (Columbia)

+* DOOBIE BROTHERS—Takin' it To the Stage
{Warner Brothers)

Southwest Region

® TOP ADD ONS:

LEON & MARY RUSSELL~Wedding Album
(Paradise)

BOB SEGER- & THE BULLET BAND—Live Bullet
{Capitol)

JOHN DAVID SOUTHER—Back Rose (Asylum)
NAZARETH-Close Enough For Rock N' Roll
(AGM)

*TOP REQUEST/AIRPLAY:

THIN LIZZY—jailbreak (Mercury)

WINGS—At The Speed Of Sound (Capitol)
LED ZEPPELIN—Presence. (Swan Song)
NiLS LOFGREN—-Cry Tough (A&M)

BREAKOUTS:
LEON & MARY RUSSELL—Wedding Album
(Paradise}
BOB SEGER & THE BULLET BAND—Live Bullet
(Capitol)
JOHN DAVID SOUTHER—Black Rose (Asylum)
NAZARETH—Close Enough For Rock N’ Roll
(ASM)

KSHE-FM—St. Louis

o ‘BOB SEGER & THE BULLET BAND—Live
Bullet (Capitol)

o JOHN DAVID SOUTHER-Black Rose
(Asylum)

© LEON & MARY RUSSELL—Wedding Album
(Paradise)

® JOHN MILES—Rebel (London)

© HARRY CHAPIN-Greatest Stories-Live
(Elektra)

® NAZARETH-Close Enough For Rock'n’Roll
(A&M)

+* THINLIZZY-Jailbreak (Mercury)

* HEART—Dreamboat Annie (Mushroom
Records)

% NILS LOFGREN~Cry Tough (A&M)

* OUTLAWS—Lady In Waiting (Arista)

KADI-FM—St. Louis

© ROLLING STONES—Black & Blue (Rolling
Stone)

e RUSH-2112(Mercury)

® PQUSSETTE DART BAND—(Capitol)

® JOHN DAVID SOUTHER—Black Rose
(Asylum) )

e FOOLS GOLD—(Morning Sky)

© GARYWRIGHT & SPOOKY TOOTH-—That
Was Only Yesterday (A&M)

4 WINGS—At The Speed Of Sound (Capitol)

4 JOEWALSH-You Can’t Argue With A Sick
Mind (ABC)

% LED ZEPPELIN—Presence (Swan Song)

% DAVE LOGGINS-Courtry Suite (Epic)

KZEW-FM—Dallas

o SEALS & CROFTS—Get Closer (Warner
Brothers)

® LEON & MARY RUSSELL—Wedding Album

(Paradise)

AMERICA-Hideaway (Warner Brothers)

NAZARETH--Close Enough For Rock’n’Roll

(A&M)

© HEADEAST—Get Yourself Up (A&M)

BOB SEGER & THE BULLET BAND-Live

Bullet (Capitol)

* gAD ()20MPANY—Run With The Pack (Swan
ong, )

+ WINGS-At The Speed Of Sound (Capitol)

% WISHBONE ASH-Locked In (Atlantic)

* :IllngE) PRAIRIE LEAGUE—1f The Shoe Fits

.

® LEON & MARY RUSSELL—Wedding Album
(Paradise)

o FIREFALLS—(Atlantic)
© DON HARRISON BAND - (Atiantic)

© WEATHER REPORT--Black Market
{Columbia)

e JOHN MILES—Rebel (London)

o STEVEFROMHOLZ—ARumer In My Own
Time (Capitof)

* LED REEELIN—Prese nce (Swan Seng)

* DOOBIE BROTHERS—Takin' [tTo The
Strests (Warner Brothers)

+* GENESIS—ATrick Of The Tail (Atco)
* THINLIZZY—ailbreak (Mercury)

Midwest Region

® TOPADD ONS:
BOB SEGER & THE BULLET BAND—Live Bullet
(Capitol)
NAZARETH--Close Enough For Rock N' Roll
(ASM)
LEON & MARY RUSSEEL—Wedding Album
(Paradise)
MICHAEL PINDER—The Promise (Threshold)

*TOP REGUEST/AIRPLAY:

LED ZEPPELIN—Presence (Swan Song)
THIN LIZZY—Jailbreak (Mercury)
WINGS—At The Speed Of Sound (Capitol)
GENESIS—A Tick Of The Tail (Atco)

BREAKOUTS:
BOB SEGER & THE BULLET BAND—Live Bullet
(Capitol)
NAZARETH-Close Enough For Rock N* Roll
(ASM)
LEON & MARY RUSSELL-Wedding Album
(Paradise)
MICHAEL PINDER-The Promise (Threshoid)

WABX-FM~Detroit

© BOBSEGER & THE BULLET BAND -Live
Bullet { Capitol)

© JOHN DAVID SOUTHER—Black Rose
(Asylum)

o LEON & MARY RUSSELL—Wedding Album
(Paradise)

o HARRY CHAPIN—Greatest Stories-Live
(Elektra)

® NAZARETH-Close Enough For Rock'n’Rell
(A&M)

L ]
* THIN LIZZY~lailbreak (Mercury)

# HEART-Dreamboat Annie (Mushroom
Records)

% NILSLOFGREN—Cry Tough (A&M)
* QUTLAWS-—Lady InWaiting (Arista)
WMMS-FM~Cleveland

© ROYBUCHANAN-Street Called Straight
(Atlantic)

® MAN-Welsh Connection (MCA)

o NAZARETH-Close Enough For Rock'n'Roll
(A&M)

o BOB SEGER & THE BULLET BAND~Live
Bullet (Capitol)

® TUBES—Young & Rich (A&M)

© MOOERN LOVERS—(Beserkley)

% GENESIS—ATrick Of The Tail (Atco)

* BOZSCAGGS~Silk Degrees(Columbia)

* LED ZEPPELIN~Presence (Swan Song)

* WINGS~—At The Speed Of Sound (Capitol)
WXRT-F¥M—Chicago

®_ LEON & MARY RUSSELL—Wedding Album
(Paradise)

BOB SEGER & THE BULLET BAND - Live
Bullet (Capitol)

MICHAEL PINDER--The Promise
(Threshold)

BROTHERS JOHNSON—Look Out For 31
(A&M)

PAT MARTINO—Starbright (Warner
Brothers)

o JACO PASTORIUS - (Epic)

4 QUEEN-A Night At the Opera (Elektra)
* THINLIZZY-Jailbreak (Mercury)

* ROBIN TROWER- Live (Chrysalis)

* GENESIS—ATrick Of the Tail (Atco)

o OUTLAWS—Lady In Waiting (Arista)

o EARLSCRUGGSREVUE—Yolume I
(Columbia)

® BILLY COBHAM~Life & Times (Atlantic)
o STEVE GIBBONS BAND—Any Road Up
(MCA)

o WEATHER REPORT—Black Market
(Columbia)

o THINLIZZY-Jailbreak (Mercury)
* WINGS—AtThe Speed Of Sound (Capitol)
 LEDZEPPELIN—Presence (Swan Song)

+ DOOBIE BROTHERS—Takin' It Tothe
Streets (Warrier Brothers)

% SANTANA~-Amigos (Columbia)
WIMF-FM—Milwaukee

® NAZARETH~Close Enough For Rock'n'Roll
(A&M)

® JOHN DAVID SOUTHER—Black Rose
(Asylum)

® LITTLE RIVER BAND—(Harvest)

© MICHAEL PINDER—The Promise
(Threshold)

o HARRY CHAPIN—Greatest Stories-Live
(Elektra)

o STEVE GOODMAN—Words We Can Dance To
(Asylum)

* LEDZEPPELIN~Presence (Swan Song)
% QUEEN-A Night At the Opera (Elektra)

* JOEWALSH—You Can't Argue With A Sick
Mind (ABC)

* HEART—Dreamboat Annie (Mushroom
Records)

Southeast Region

® TOP ADD ONS:

JOHN MILES—Rebel (London)

LED ZEPPELIN—Presence (Swan Song)

LEON & MARY RUSSELL-Wedding Album
(Paradise)

MICHAEL PINDER—The Promise (Threshoid)

*TOP REQUEST/AIRPLAY:

LED ZEPPELIN—Presence (Swan Song)
WINGS—At The Speed Of Sound (Capitol)
DOOBIE BROTHERS—Takin' It To The Streets
(Warner Brothers)

NILS LOFGREN—-Cry Tough (A&M)

BREAKOUTS:

JOHN MILES—Rebel (London}

LEON & MARY RUSSELL—Wedding Atbum
(Paradise)

MICHAEL PINDER—The Promise (Threshold}
JOHN DAVID SOUTHER—Black Rose (Asylum)

WMAL.FM-Washington

o LEON & MARY RUSSELL—Wedding Album
(Paradise)

o NAZARETH-~Close Enough For Rock'n’Roli
(A&M)

® JOE WALSH--You Can'tArgue With'A Sick
Mind (ABC)

© MICHAEL PINDER—The Promise
(Threshold)

® JOHN MILES~Rebel(London)

o JOHN OAVID SOUTHER—Black Rose
(Asylum)

* KINGFISH—(Round)

% ELVIN BISHOP—Struttin’ My Stuff
(Capricorn)

* PETER FRAMPTON-Frampton Comes Alive
(A&M)

* LED ZEPPELIN--Presence (Swan Song)

" WORS-FM—Orlando

o MICHAEL PINDER—The Promise
(Threshold)

® JOHN DAVID SOUTHER—Black Rose
(Asylum)

© HARRY CHAPIN-Greatest Stories-Live
(Elektra)

o FIREFALL—(Atlantic)

o LEON & MARY RUSSEEL—Wedding Album
(Paradise)

® JOHN MILES—Rebel (London)
“* SANTANA-Amigos (Columbia)
% WINGS—At The Speed Of Sound (Capitol)

% DOOBIE BROTHERS—Takin' It To The
Streets (Warner Brothers)

% NILSLOFGREN—Cry Tough (A&M)
WKTK-FM-—Baltimore

o LEDZEPPELIN—Presence (Swan Song)

o STEVE HACKETT—Voyage Of The Acolyte
(Chrysalis)

o STEVE GIBBONS BAND—Any Road Up
(MCA)

o STEVE MARRIOTT—Marriott-(A&M)

o ALDIMEOLA—Land OfThe Midnight Sun
(Columbia)

o JOHN MILES—Rebel (London)

+ LED ZEPPELIN~Presence (Swan Song)
4 WINGS—At The Speed Of Sound-(Capitol)
% NILSLOFGREN~Cry Tough (A&M)

+* HEART-Dreamboat Annie-(Mustiroom
Records)

o LED ZEPPELIN-Presence (Swan Song)
© MARVIN GAYE—|Want You (Tamla)
® JOHN MILES—Rebel (London)

o DOOBIEBROTHERS—Takin' It To The
Streets (Warner Brothers)

© JOHNTROPEA-Tropea (Marlin)

o THINLIZZY-Jailbreak (Mercury)

* WINGS—At The Speed Of Sound (Capitol)
* SANTANA-Amigos {Columbia)

% OUTLAWS--Lady In Waiting (Arista)

* DOOBIE BROTHERS—Takin' It To The-
Streets(Warner Brothers)

Northeast Region

® TOP ADD ONS:

FIREFALL—(Atlantic)

STEVE GOODMAN--Words We Can Dance To
(Asylum)

JOHN DAVIP SOUTHER—Black Rose (Asylum)
HARRY CHAPIN—Greatest Stories—Live
(Elektra)

A TOP REQUEST/AIRPLAY:

|/ LED ZEPPELIN—Presence (Swan Song)
DOOBIE BROTHERS-Takin' It To The Streets
(Warner Brothers)
WINGS—At The Speed Of Sound (Capitol)
LES DUDEK~(Columbia)

BREAKOUTS:

LEON & MARY RUSSELL-Wedding Atbum
(Paradise)

BOB SEGER & THE BULLET BAND—Live Bullet
(Capitol)

AN LLOYD—(Polydor)

MAN—Welsh Connection (MCA)

WNEW-FM—New York

o FIREFALL—~(Atlantic)
© DONHARRISON BAND—(Atlantic)

o HARRY CHAPIN—Greatest Stories-Live
(Elektra)

® STEVE GOODMAN—Words We Can Dance To
(Asylum)

o JOHN DAVID SOUTHER—Black Rose
(Asylum)

© MODERN LOVERS~(Home Of The Hits)
4 WINGS—At The Speed Of Sound (Capitol)
% LED ZEPPELIN-Presence (Swan Song)

* DOOBIEBROTHERS~Takin' It ToThe
Streets (Warner Brothers)

* QUTLAWS—Lady In Waiting (Arista)
WBAB-FM—Bahylon
o |ANLLOYD—(Polydor)

o BOBSEGER & THE BULLET BAND—Live
Buillet (Capitof)

JIM GILSTRAP—Love Talk (Roxbury)

HARRY CHAPIN—Greatest Stories-Live
(Elektra)

JOHN DAVID SOUTHER-Black Rose
(Asylum)

o STEVE GOODMAN—Words We Can DanceTo
(Asylum)

* QUEEN-ANight At The Opera (Elektra)
+ BOZSCAGGS—Silk Degrees (Columbia)
% WINGS—At The Speed Of Sound (Capitol)
% LED ZEPPELIN—Presence (Swan Song)

o FIREFALLS—(Atlantic)
® MAN-Welsh Connection (MCA)

.® MICHAEL PINDER—The Promise
(Threshold)

o ROYBUCHANAN—A Street Called Straight
(Atlantic)

o BOB SEGER & THE BULLET BAND—Live
Bullet (Capitol)

® |EON & MARY RUSSELL~Wedding Album
(Paradise)

* BOZSCAGGS~Silk Degrees (Columbia)
+ LES DUDEK~(Columbia)

* SPAKKY BROWN GROUP--Our Pleasure To
Serve You(Sire)

4 SUTHERLAND BROTHERS & QUIVER—
Reach For The-Sky (Columbia)

WMMR-FM—Philadelphia

© JOHN OAVID SOUTHER—Black Rose
(Asylum)

o STEVE GOODMAN—Words We Can Dance To
(Asylum)

© HARRY CHAPIN—Greatest Stories-Live
(Elektra)

© MICHAEL PINDER—The Promise
(Threshold)

© TOOTS & THE MAYTALS—Reggeas Got Soul
{Island)

o FIREFALLS—(Atlantic)
* LEDZEPPELIN—Presence (Swan Song)

* JOEWALSH—You Can't Argue With A Sick
Mind (ABC)

+* LES DUDEX—(Columbia)
* SANTANA—Amigos (Columbia)
WLIR-FM—New York

FIREFALLS—(Atlantic)

BOB SEGER & THE BULLET BAND-Live
Bullets (Capitol)

SHADOWFOX—-Watercourse Way
(Passport)

1AN LLOYD—(Polydor)

L ]
L ]
L]
% LEON & MARY RUSSELL~Wedding Album
(Paradise)

* DOOBIE BROTHERS—Takin' It To The
Streets (Warner Brothers)

% LES DUDEK—(Columbia)

% MICHAEL FRANKS~The Art Of Tea (Warner
Brothers)

WHCN-FM—Hartford

o LEON & MARY RUSSELL—Wedding Album
(Paradise)

STEPPENWOLF—Skull Duggery (Epic)
MAN-Welsh Connection (MCA)
FIREFALLS—(Atlantic)

LITTLE RIVER BAND —(Harvest)

STEVE GOODMAN--Words We Can Dance To
(Asylum)

% LED ZEPPELIN—Presence (Swan Song)
+* BOZSCAGGS—Silk Degrees (Columbia)

4 DOOBIE BROTHERS~Takin' It To The
Streets (Warner Brothers)

+ NILSLOFGREN—Cry Tough (A&M)
CHUM-FM—Toronto

® RETURN TO FOREVER—Romantic Warrior
(Columbia)

o NAZARETH-Close Enough To Rock'n’Roll
(A&M)

® ARGENT-Counterpoint (United Artists)

® SEALS & CROFTS—Get Closer (Warner
Brothers)

© JONATHAN EDWARDS —-Rockin’ Chair
(Warner-Reprise)

o 0SIBISA—Welcome Home (Island)

% LED ZEPPELIN~Presenice (Swan Song)
* KISS=Destroyer (Casablanca)

% QUEEN-A Night At The Opera (Elektra)
* WINGS—At The Speed Of Sound (Capitol)

| ® Copyright 1976, Biliboard Publi-

cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
phetocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.




The Ventures are an instrumental institution. THE NEW VENT[_)RES

In 1960, The Ventures started a whole new sound
in west coast music. And brought a new legitimacy / ya; CL ESRDCI()IROad

to rock as an album phenomenon. MOONLIGHT ;
Over a sixteen year period, The Ventures sparked TE]\’E[%(%?T/ THE & SERENADE

and spread the development of hotrod-rock,
surf-rock, party-rock, mariachi-rock, country-
rock, pre-Beatles-rock, post-Beatles-rock,
psychedelicrock and TV-theme-rock.
And The Ventures sold some 40 million
' albums while doing it all
Now there's a bold New Ventures:
“Rocky Road” (UA-LA586-G). Their latest
achievement including their latest single:
“Moonlight Serenade” (UA-XW784-Y)
It makes you dance.
And it keeps you listening.
From “Walk-Don't Run" to
"Dance-Don't Run,’
The New Ventures keep it going!
While their legend keeps on growing.

THE NEW VENTURES “ROCKY ROAD ...
~ FEATURING THE SINGLE"MOONLIGHT SERENADE. ...
ON UNITED ARTISTS REGORDS AND TAPES.

Produced by Denny Diante . l ]‘
in association with B&W Productions ©MCMLXXV! United Artists Music and Recards Group. Inc. ‘
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10
11

12

13
14

15
16
17

18
19

RIGHT BACK WHERE WE STARTED
FROM—Maxine Nightingale—
United Artists 752

DECEMBER 1963 (Oh What A
Night)—Four Seasons—Warner
Bros./Curb 8168

BOHEMIAN RHAPSODY—Queen—
Elektra 45297

LONELY NIGHT (Angel Face)—
Captain & Tennille—A&M 1782

DREAM WEAVER—Gary Wright—
Warner Bros. 8167

DISCO LADY—Johnnie Taylor—
Columbia 3-10281

LET YOUR LOVE FLOW—Bellamy

- Brothers—Warner Bros./Curb
8169

THERE'S A KIND OF HUSH (Al
Over The World)—Carpenters—
A&M 1800

DEEP PURPLE—Donny & Marie
Osmond—Kolob 14840

DREAM ON-—Aerosmith—Columbia
3-10278

SHOW ME THE WAY—Peter
Frampton—A&M 1795

BOOGIE FEVER—Sylvers—Capitol
4179

ONLY SIXTEEN—Dr. Hook—Capitol
4171

FOOLED AROUND AND FELL IN
LOVE—Elvin Bishop—Capricorn
0252

MONEY HONEY—Bay City Rollers—
Arista 0170

SWEET THING—Rufus Featuring
Chaka Khan—ABC 12149

WELCOME BACK—John Sebastian—
Warner/Reprise 1349

LORELEI—Styx—A&M 1786

RHIANNON (Will You Ever Win)—
Fleetwood Mac—Warner/Reprise
1345

SHANNON—Henry Gross—Lifesong
45002

1N @

wikiout the

ted rackjobber by the Record Market Research Dept. of Biliboard.

21 TRYIN’ TO GET THE FEELING
AGAIN—Barry Manilow—Arista
0172

22 LOVE ROLLERCOASTER—Ohio
Players—Mercury 73734

23 1DO, DO, DO, I DO, | DO—
Abba—Atlantic 3310

24 ACTION—Sweet—Capitol 4220

25 STRANGE MAGIC—Electric Light
Orchestra—United Artists 770

26 LOVE MACHINE (Part 1)—
Miracles—Tamla 54262

27 ALL BY MYSELF—Eric Carmen—
Arista 0165

;28  SHOUT IT OUT LOUD—Kiss—
Casablanca 854

29 LOVE HANGOVER—Diana Ross—
Motown 1392

30 LOVE HURTS—Nazareth—A&M
1671

31 SQUEEZE BOX—Who—MCA 40475

32 SWEET LOVE—Commodores—
Motown 1381

33 WE CAN'T HIDE IT ANYMORE—
Larry Santos—Casablanca 844

34 THEME FROM “SWAT" —Rhythm
Heritage—ABC 12135

35 GOOD HEARTED WOMAN—Waylon
& Willie—RCA 10529

36 SARA SWLES—Daryl Hall & John
Oates—RCA 10530

37 THE FONZ SONG—Heyettes—
London 232

38 HEY BABY—Ted Nugent—Epic 8-
50197

39 GOLDEN YEARS—David Bowie—
RCA 10441

40 FALLEN ANGEL—Frankie Valli—
Private Stock 45074

As Of 4/12/76
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THEIR GREATEST HITS 1971-
1975—EAGLES—Asylum 7E-1052

FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

COME ON OVER—Oiivia Newton-
John, MCA 2186

SONG OF JOY—Captain &
Tennille—A&M SP 4570

“DESTROYER-—Kiss—Casablanca

NBLP 7025

HISTORY—AMERICA’'S GREATEST
HITS—America—Warner Bros. BS
2894

WINGS AT THE SPEED OF
SOUND—Capitol SW 11525

LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—-A&M SP
3405

FLEETWOOD MAC—Reprise
MS2225

DESIRE—Bob Dylan~-Columbia PC
33893

RUN WITH THE PACK—Bad
Company—Swan Song SS 8416

CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia PC
33900

OUTLAWS—Waylon Jennings, Willie
Nelson, Jessi Colter, Tompal
Glaser—RCA APL1-1321

GREATEST HITS—Elton John—MCA
2128

ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039

GRATITUDE—Earth, Wind & Fire—
Columbia PC PG 33694

ALIVE!—Kiss—Casablanca NBLP
7020

TRYIN' TO GET THE FEELIN'—
Barry Manilow—Arista AL 4060

HELEN REDDY'S GREATEST HITS—
Capitol ST 11467 .

MAIN COURSE—Bee Gees—RSO SO
4807

ted rackjobber by the Record Market Research Dept. of Billboard.

21 STILL CRAZY AFTER ALL THESE
YEARS —Paul Simon—Columbia
PC 33540

22 A NiGHT AT THE OPERA—Queen—
Elektra 7E-1053

23 AEROSMITH—Columbia PC 32005

24 WINDSONG—John Denver—RCA
Asylum 7E-1039

25 K.C. & THE SUNSHINE BAND—-TK
603

26 EARGASM-—Johnnie Taylor—
Columbia PC 33951

27 GREATEST HITS~—John Denver—
RCA CPL1-0374

28 DONNY & MARIE FEATURING
SONGS FROM THEIR
TELEVISION SHOW-—Donny &
Marie Osmond—Kolob PD 6068

" 29 FOOL FOR THE CITY—Foghat—

Bearsville BR 6959

30 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020

31 DREAM WEAVER~—Gary Wright—
Warner Bros. BS 2868

32 | WANT YOU-—~Marvin Gaye—Tamla
T6-342-S1

33 ROCK'N'ROLL LOVE LETTER~Bay
City Rollers—Arista AL 4071

34 THOROUGHBRED—Carole King—
Ode SP 77034

35 HAVE YOU NEVER BEEN
MELLOW-—Olivia Newten-John—
MCA 2133

36 RUFUS FEATURING CHAKA
KHAN— ABC ABCD 909

37 THE SALSOUL ORCHESTRA—
Salsout SZS 5501

38 STATION TO STATION—David
Bowie—RCA APL1-1327

39 BRASS CONSTRUCTION—United
Artists UA-LA545-G

40 TAKIN' IT TO THE STREETS—
Doobie Brothers—Warner Bros.
BS 2899

5-Hour Jazz Festival In S.F.

'SAN FRANCISCO—A five-hour
San Francisco New Jazz Festival is

scheduled for noon to 5 p.m. at

McLaren Park Amphitheater April
25 under the aegis of Andy Plesser
Productions.

Admission will be free.

The headline act will be Listen, a
two-year-old sextet featuring Mel
Martin. Also billed are Art Lande’s
Rubisa Patrol, soon to perform in
Germany and Norway; Paul Pot-
yen’s New Music Alliance, and Le-
danjo, a youthful combo of five led
by Jimmy Nadel.

Radio-TV Programming

A Second ‘Fantasy Park’ Air Fest

DALLAS—~McLendon Programming Services here
is launching the second installment of its “live concert”
special, a return to the greatest imaginary music festi-
val of all time—“Fantasy Park I1.”

Bart McLendon, general manager of KNUS here
and in charge of overall production on the radio spe-
cial, says that this return to Fantasy Park will be ready
for broadcast the weekend of April 30, May 1-2 on his
station. There is a strong possibility that it will be aired
also on WNOE in New Orleans, which McLendon con-
sults. Frank Nichols is producer of the 48-hour radio

special.

The first “Fantasy Park” was hosted by the late Rod
Serling and it was so realistic that scores of people
drove aimléssly in every market it was aired, searching

for Fantasy Park where the “live concert” was taking

place. The show, of course, hinges on live LPs.

For the second special, McLendon is using guest
hosts, each of whom will do six-hour segments, provid-
ing color commentary and intros. Talent slated so far to
act as hosts include Olivia Newton-John. Chicago, Me-
lissa Manchester, Neil Sedaka, the Beach Boys and
Earth, Wind & Fire.

Vox Jox

® Continued from page 16

handed at the moment. Therefore
our schedule is: program director
Gary Wheelock 6-noon, Jerry (Mike

Evans) Palmateer noon-6 p.m., and-

Schuyler In The Ozone 6-midnight.
Vince (Vince Tyler) Vitale does
weekends.”

*x  *x  *

“News Blimps,” three-minute fea-
tures using rock music, actualities,
comedy and sound effects, are now
being featured on more than 50 ra-
dio stations according to Terrance
McKeever of the Progressive Radio
Network, Bronx, N.Y. If you’re in-
terested in using these little newsy
reports, call PRN president Richard
Barna at 212-585-2717 and ask for a
demo. . .. Jimmy Rabbitt has a new
LP out and it’s on Capitol Records
and is simply called “Jimmy Rabbitt
And Renegade” A single called
“Ladies Love Outlaws” has also
been released. Nice to see an ex-disk
Jjockey make good.

T o x

Mike Hagerty reports in from
KUKI in Ukiah, Calif.,, where he’s
doing the 6-10 a.m. and production,
adds, “I must add a special note of
thanks to Tim Flood, a friend and
coworker from back in 1972 at KIBS
in Bishop; Calif., for spotting me in
your coluinn and calling it to the at-
tention of the people here at KUKI.”

* * *

LOS ANGELES—Former WIXY
(Cleveland) staffer Dave Ross is the
new president of CB Productions, a
firm organized to produce CB Fairs
in cities all over the nation. Shows
will allow public to come in and see
all of the latest CB equipment, rigs,
antennas, etc. First show is set for
Cincinnati, May 15-16. ... Hoyt

Smith has joined KIOI in San Fran-
cisco as the AM splits programming

from the FM except for the 6-10 a.m.
period. There is a strong possibility
that the AM station needs another
air personality. While wisiting the
station this past week, [ had a chance
to talk with Jim Gabbert, the owner;
Wayne Jordan, who’s standing by to
take over the management of Gab-
bert’s station in Hawaii when the
FCC gives approval; Mike Lincoln,
station manager; and John Perry, di-
rector of engineering.
*x  x

John Bremner, a part-time re-

"KWIZ photo
MELLOW HELLO—Olivia Newton-
John tells Australian and U.S. fans,
via satellite broadcast, that she’ll
soon be making a television special
from Australia as KWIZ promotion
director Guy Heston presents her a
plague in honor of the broadcast.
March 23, southern California lis-

teners heard the Peter Graham

show from 2GZ, New South Wales,
for a half-hour over KWIZ and dur-
ing the next half-hour Australia lis-
teners over 2GZ were able to hear
Charlie Fox, KWIZ, Santa Ana. Ms.
Newton-John guested at KWiZ dur-
ing the hour.

porter at WIBC and WBNQ in
Bloomington, Ill., has become pro-
gram director of WBNQ, the FM
operation; replacing Denny Adkins,
now in programming for Drake-
Chenault in Los Angeles. . .. Bruce
Parker, program director of KANC
in Anchorage, Alaska, writes: “As
soon as the warm weather hits the
frozen northland, a hang-glider
proudly wearing a ‘Top Of The
Rock’ T-shirt will glide off the larg-
est rock in North America—Mt.
McKinley. We'll send you a picture
of the event.”

* * *

Jim Denny, who operates the
AFRS station on Kwajalein, Mar-
shall Islands, was attending the
AFRT convention in Chicago a
couple of weeks ago. It’s amazing the
number of high quality radio men
scattered around the world. Denny
has been on the island for nine years,
but previously worked at stations in
Stockton, Patterson, and Lodi, Calif.
Harv Angel has been at the island
station two years; he worked in Min- -
nesota and North Carolina. Ed Nish-
ihara joined the station from Maui
last July.

|BubblingUnderThe

__HOT100

101-SPANISH HUSTLE, Fatback Band, Event
229 (Polydor)

102—(Call Me) THE TRAVELING MAN, Mas-
queraders, Hot Buttered Soul 12157
(ABC)

103—"TIL | CAN MAKE [T ON MY OWN, Tammy
Wynette, Epic 8-50196 (Columbia)

104—1 GOTTA GET DRUNK, Willie Nelson, RCA
10591

105—SHE’S A DISCO QUEEN/PARTY HEARTY,
Oliver Sain, Abet 9463 (Nashboro)

106—NIGHT WALK, Van McCoy, H&L 4667

107—FROM US TO YOU, Stairsteps, Darkhorse
10005 (A&M)

108—SUNSHINE DAY, Osibisa, Island 053

109—GRATEFUL, Blue Magic, Atco 7046

110—MISSISSIPPI LADY, jim Croce, Lifesong
45005

BubblingUnderThe

__ToplLPs

Tom Hill Photography
ELVIN AIRED—Capricorn Records artist Elvin Bishop (left), whose ‘‘Fooled
Around And Fell In Love'’ has reached No. 1 at WQXI-AM, stops by the Atlanta
station for an interview with J.J. Jackson. The studio audience includes road
manager Al Pins (standing, left), ‘Al Moss of Warner Bros.-Atlanta, WQXI's
Rhett Walker and Don Bensen, and Capricorn’s Bill Davis.

201-SUTHERLAND BROTHERS & QUIVER,
Reach For The Sky, Columbia PC 33982

202—ROGER WHITTAKER, RCA APL1-1313

203-STAIRSTEPS, 2nd Resurrection, Darkhorse
SP 22004 (A&M)

204—JONATHAN EDWARDS, Rockin' Chair,
Warner/Reprise MS 2238

205—THE JOAN BAEZ LOVESONG ALBUM, Van-
guard VSD 79/80

206—LES DUDEK, Columbia PC 33702

207—~DAVID ALLAN COE, Longhaired Redneck,

- Columbia PC 33916

208—DR. FEELGOOD, Malpractice, Columbia PC
34098

209—SCOTT JOPLIN'S TREEMONISHA/ORIGI-
NAL CAST RECORDING, DGG 2707.083
(Polydor)

210-THE BEST OF W.C. FIELDS, Columbia CG
34144



General News

Schifrin In
Switch For
CTI Binder

By JOE X. PRICE

LOS ANGELES—Lalo Schifrin
has recorded his first non-sound-
track album in more than a decade
for CTI in New York. Kickoff LP, as
yet untitled, was produced by Creed
Taylor, label president (as was his
last non-film LP, “Marquis De
Sade” for Verve in 1966) and marks
the first effort in a five-year (one
year with four options) contractual
agreement entered into earlier this
month.

“This is my coming back to the
record business,” Schifrin enthuses
over the new pact. “For CTII will be
doing exciting instrumentals in a
contemporary idiom.”

“This is going to be like a whole
new career for Lalo,” Taylor says.
“He’s gotten so picture-oriented that
he was still subconsciously con-
cerned with cues when he first
started cutting here. He soon got
over that, though.”

Plans are in the works for Schifrin
to start a string of concert tours once
the album is released, reports Tay-
lor, adding that the album is due out
sometime in May. )

Schifrin, who just completed the
scores to the Maximilian Schell-
Charles Bronson- starrer, “St. Ives,”
and the Charles Coburn-Susanna
York feature, “The Sky Riders,” is
currently waiting in the wings to
start score chores on still another
film blockbuster, “The Voyage,”
starring Orson Welles, Faye Duna-
way and Jose Ferrer.

Intl Bankers To Probe $ Matters

® Continued from page 3

Dick Asher, president of CBS In-
ternational, joins the panel discuss-
ing “Multi-National People Man-
agement.”

Ttalian record executive Gramitto
Ricci joins the panel on “Tape Pi-

LP SERIES REVIEW

racy—Where Is It Today” chaired by
Stan Gortikev, president of the
RIAA.

Persons interested in reserving
rooms at the Royal Hawaiian are ad-
vised to immediately cable or phone
the hotel directly as rooms are be-

coming unavailable because of the
press of interest from persons
around the world.

Closing out the four days of busi-

ness seminars will be a talent presen-

tation featuring several of Hawaii’s
top musical artists.

Children’s Stories Set Spring Pace

NEW YORK-—This year’s spring
LP release from Caedmon, the spo-
ken word label, rounds out at 17 ti-
tles, seven of which are directed at
the kiddie market.

Topping the latter category are
the disks “Silver Pennies,” “Grey
Rabbit And The Circus” and “Leo
Linonni; Frederick And Ten Other
Stories.”

On “Silver Pennies,” a collection
of 43 brief but image-ladened poems
from the early 1900s, reading chores
go to Claire Bloom and Cyril Ritch-
ard, and the two handle the job well.

Taken from an anthology origi-
nally compiled by Blanche Jennings
Thompson, the works provide an ex-
cellent introduction to poetry for the
young and, as tag-lined, “a silver
penny to get into Fairyland” for the
not-so-young.

Tammy Grimes reads Alison Ut-
tley’s “Grey Rabbit And The Cir-
cus” and “Little Grey Rabbit’s Val-
entine” and, once again, the job is
extremely well done. The tale is one
of a traveling circus, run by a good
size black rabbit, and its impacton a
local long-ear community. The ac-
tress’ whispered inflections easily

draw the listener into the stories’
magical web.

Narration of Leo Linonni’s
“Frederick And Ten Other Stories”
is handled by Carol Channing. The

" stories range from mice tales to fish

and other animal exploits.

Other children’s disks shipped
feature Louis Jourdan reading Jean
De Brunhoff's “Babar The King
And Babar And Zephir,” Alexandra
Elizabeth Sheedy narrating her own
work “She Was Nice To Mice” and
Oscar Brand and “young friends”
celebrating “Singing Holidays.”

Outside the kiddie field, special
mention goes to four other disks: a
two-record set of “Great American
Speeches™; Arthur Clarke’s reading
selections from “2001,” which is sure
to generate strong interest from sci-fi
buffs; Vincent Price’s narration of
stories and poems for Halloween on
“A Hornbook For Witches”; and
“Tshindao And Other African Folk
Tales,” read by Ossie Davis and
Ruby Lee.

Completing the release package
are poetry albums on works by
Marilyn Hacker, Mary Swenson,
Philip Levine, and LPs featuring se-

lections from “The Secret Garden,”
“A Tale Of Two Cities” and Shirley
Jackson’s “The Lottery.” It should
be noted that the latter disk has
cover graphics which could be easily
mistaken as directed toward the chil-
dren’s market. The material is defi-
nitely not for tots.

The albums, which are also avail-
able in cassette, carry a $6.98 sug-
gested list. JIM MELANSON

3 Fathoms a Disco

STROUDSBURG, Pa.—With the
advent of the new vacation season,
this Pocono Mountains resort area
gets its first major discotheque with
the Sheraton-Pocono Inn here con-
verting its Three Fathoms Lounge
on Sunday nights into a Pirate’s
Cove Disco.

With the installation of a new
sound system and a light show, Greg
James comes in as deejay to present
what is being featured as “The New
York Sound In Stroudsburg.” As the
Three Fathoms Lounge, other nights
of the week offer live units with the
Open Road group current.

E/A Sets
Promo

LOS ANGELES—Elektra/Asy-
lum’s newly-expanded five-member
regional promotion team met here
recently for three days with the la-
bel’s headquarters staff to set in mo-
tion executive vice president Steve
Wax’s restructured promotion ef-
fort.

The additional personnel and a
revamped approach will provide
more effective support for all E/A
releases, says Wax.

Under the new assignments, Ken
Buttice, national promotion direc-
tor, will oversee all promotion ef-
forts. Fred DeMann will work with
Buttice as national promotion coor-
dinator out of E/A headquarters
here. And Burt Stein has recently
been added to the national staff as
album promotion director, to travel
extensively in support of new and
current releases.

New to E/A’s regional promotion
setup are Dick Lemke, Midwest
manager based in Chicago and Jerry
Goodman, Southern manager based
in Charlotte.

This duo joins the already func-
tioning E/A regional promotion
lineup of Rick Aliberte, East; Lou
Galliani, West and Roger Bland,
Southwest.

Arthur Gunter Dies

NEW YORK-Arthur Gunter,
writer/composer/artist, died March
16. He was 50. Gunter’s biggest hit
was “Let’s Play House.” He was
born in Nashville, and lived in Port
Huron, Mich., for the last 10 years of
his life.

'IMPORTANT
ANNOUNCEMENT

IMIC-6

Reserved rooms at the Royal Hawaiian and Sheraton Waikiki
are going fast.

If you haven’t made room accommodations yet, you must telex
or cable or telephone the hotel before the end of the week,
(Sat. April 17) to assure a reserved room. Important you men-
tion that you are an IMIC-6 registrant.

TELEX NUMBER: 910-761-0457
CABLE ADDRESS: SHERHONO
TELEPHONE NUMBER: (808) 923-7311

PLEASE ACT TODAY!
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Posters, T-Shirts Are His Bag

Boutwell Will Gross $1 Mil At Concerts This Year

® Continued from page 3

works exclusively with 10 artists. Be-
sides those mentioned above, the
client roster includes Elton John,
Earth, Wind & Fire, America, Barry
Manilow, America and the Os-
monds.

He also operates both the fan
clubs and merchandise licensing for
Elton and Kiss.

At John’s two Dodger Stadium
dates here last fall, Boutwell grossed
$98,000 using the 100 concession
staffers of the facility.

Normally, Boutwell sends out
crews of his own with two to 20
members, depending on the tour star
and venues. Merchandise travels by
Boutwell’s own truck as well as
being drop-shipped along the route.

“In more than 600 shows in seven
years we have never been late or run
out of goods,” claims Boutwell.
“That’s one of our main selling
points, along with the fact that man-
agers like John Reid, Bill Aucoin
(Kiss) and George Osmond can
vouch that we haven’t ripped them
off for the artist’s share. In the past,
there has been a lot of hanky-panky
associated with the concert souvenir
business.”

Boutwell’s standard deal with the
artists he serves is a 50-50 split of the
net, with Boutwell putting up all.
front money. “I can’t make a profit
on anything less than that,” he says.

For permission to sell inside con-
cert facilities, Boutwell gives away a
percentage of the gross that ranges
from 10 to 40%. Again, Boutwell
won’t go in for any demands over
40% because he can’t make a profit.”

For the first year, the facility con-

(i, TOP QUALITY

8X10
PRINTS

¥
LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 — $28.00 1000 — $42.50

COLOR PRINTS
1000 — $224.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

A PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

cession managers watched me like a
hawk,” Boutwell says. “But now
when I phone to let them know one
of my teams is coming in, they just
tell me to turn in my percentage at
the end of the shows.”

Boutwell has assembled an up-to-
date file on just about every regu-
larly used concert venue in the
world. This file includes halls in
Australia, Japan and Germany. And
it tells the names of the building
manager, concession manager, the
number of entrances and high traffic
areas in the venue.

Often, the merchandise tables are
‘moved three times during each
show, in order to get maximum ex-
posure before and after the concert
as well as during intermission. As
many as six tables are used in an
arena.

“We tried items like belt buckles
and searves,” says Boutwell. “But
with experience we learned that you
don’t want customers making up

their minds between a lot of choices
when you have perhaps 10 prime
selling minutes after a show and
there are 50 people crowded around
the table.”

Since restricting his line to $5 T-
shirts, $2 posters and $2 programs,
Boutwell has found that programs
steadily account for half of his total
sales. “Although the posters and
programs sell for the same $2, the
bocks contain a lot more color
photos and cost more to produce, up
to 55 cents per unit.” Boutwell pro-
gram books are all in color and con-
tain no advertising. He solicits bids
from some 15 major print firms on
each job.

In order to assure a sufficient sup-
ply of cencert merchandise for a
tour, it is necessary to make up more
than is expected to be sold. As in a
record cutout situation, Boutwell
disposes of excess goods either
through the artists’ fan clubs or by
selling off to stores. )

%

e

Concert For
. U.N. Tabbed In July |

LOS ANGELES—A huge benefit
concert with funds going to the U.N.
for distribution to its ecology move-
ment and children’s fund has been
planned for July 24 at the Super-
dome in New Orleans by a Los An-
geles company. :

Bryan Lukas, who distributed a
Beatles film among concert halls

and smaller theaters earlier thisyear, .

says his Moonstar Productions will
stage the super festival under the
title of “World Win Concert.” The
event will be a closed-circuit tele-
vision show, with 90,000 persons ex-
pected to be on hand to witness the
live show.

Individual telegrams have been
sent to attorneys representing
George Harrison, Paul McCartney,
Ringo Starr and John Lennon, fol-
lowed by letters of proposal and in-
dividual contracts.

Similar telegrams have been sent
to representatives of the Beach Boys,
the Band, Bob Dylan, Chicago, El-

- ton John, the Rolling Stones, Elvis

Presley and Stevie Wonder.

Edwin A. Pecker, president of the
Pacific Chapter of United Nations
Assn. of the U.S., has already ex-
pressed willingness to distribute the

monies to appropriate national and
international charities and humani-
tarian projects.

The Superdome has set aside the
July 24 date, as well as five days be-
fore and three days afterward, for
both setting up and striking neces-
sary equipment.

Peter Fonda, Lukas says, will act
as host for the concert, a bicenten-
nial tribute.

Based on seating, ticket prices and
closed circuit facilities available
throughout the world, Lukas envi-
sions a potential $200 million gross.

All the acts involved would do-
nate their monies to the fund as
though paid for the concert, for tax
purposes. All expenses would be
paid to the groups.

Lukas is seeking “non-poluting”
sponsors for the event, and says he
has already turned down several na-
tional major sponsors because their
products are ecology pollutants. Part
of the monies from the show are in-
tended for distribution by the UN
for a worldwide ecology program.

The Pacific Chapter here has set
up a World Win Foundation to
handle distribution of the concert
monies. FRANK BARRON

Promoter Friedman
Beats His Way Back

By JIM FISHEL

NEW YORK-—The life of a con-
cert promoter is not all roses and no
one. knows that better than Don
Friedman. In his 20 years in the
business he’s seen various degrees of
defeat and accomplishment.

Primarily known as the force be-
hind the 1964 and 1965 Forest Hills
Music Festivals (the Beatles, Barbra
Streisand, Woody Allen, Judy Gar-
land, Frank Sinatra, Peter, Paul and
Mary), Friedman has been quietly
making a comeback.

Besides promoting one concert a
month here and one more per month
in various other cities (Buffalo, St.
Louis, Baltimore, Memphis), he is
also involved with a unique co-pro-
motion weekly live broadcast of jazz
concerts from the Village Gate in
Greenwich Village.

“Every two weeks, I book two or
three jazz acts into the club and then
we broadcast a live concert in the
same tradition as at Birdland in the
fifties,” he says. “For the past 18
months, we have been gathering
steam and record companies are
helping us secure their acts—some-
times with an entire label featured
for one evening.”

Many of the labels with jazz artists
have showcased at these Monday
gatherings, and Friedman has also
booked several well-known New
York jazz artists without label sup-
port.

“One of the reasons these Monday
dates are so lucrative is that we have
industry support and can give
people an intimate jazz show at a
price of $3.50,” he says. “The only
thing bad about these shows is that
they are more difficult to stage than
a usual concert, because there is
really no continuity to them.”

Because of Friedman’s love and
knowledge of the music, he has been

Odd Acts
Boost Gate
At Concerts

By JIM FISHEL

NEW YORK-Daredevil mo-
torcyclists, stunt flyers and a “hu-
man bomb” are just a few of the acts
that a firm here is. offering to pro-
moters as opening acts for outdoor
rock concerts.

During the past year, the Ken
Schaffer Group has been respon-
sible for the planning and execution
of unusual stage events for several
major performers including the
Rolling Stones and the Who.

During the latter group’s March
21 date at Anaheim Stadium, Schaf-
fer staged an air show featuring two
of the world’s top champion aero-
batic pilots.

“For people who have never seen
an airplane do much more than take
off or land, the sensation of having a
smoke-trailing biplane spinning
end-over-end a couple of hundred
feet over their heads really builds the
excitement,” he says.

“During the Stones’ tour, we used
‘Benny The Bomb’ who seals himself
into a large wooden box with six
sticks of dynamite and then deto-
nates it.”

Other acts working with Schaffer
include a man who jumps from a
100-foot tower onto a stack of card-
board boxes and two motorcycle ri-
ders who take off from opposite ends
of the ramp and trade hats, mid-
way.

concentrating on jazz shows in the
past two years. Whenever he pro-
motes one of these events he at-
tempts to book several acts that are
compatible and capable of inter-
action.

Among his shows are Eddie Palm-
ieri with Gato Barbieri and Airto,
Stanley Turrentine with Freddie
Hubbard and George Benson, the
Crusaders with George Duke,
McCoy Tryner with Rahsaan Ro-
land Kirk, Stan Getz with Gerry
Mulligan and Chet Baker, Lonnie
Liston Smith with Doug Carn and
Carlos Garnett, Donald Byrd, the
Blackbyrds and Bobbi Humphrey.

Other recent shows featured B.B.
King with Bobby “Blue” Bland; and
a salute to Dizzy Gillespie with ap-
pearances by Stan Getz, James
Moody, Lalo Schifrin, John Lewis,
Jimmy Heath, Percy Heath, Max
Roach and Machito.

“One of the major reasons 1
turned to promoting jazz is that it’s
become a good draw, especially
crossover acts, and also because I
was involved with many jazz acts in
my early career including Billie
Holiday, Mongo Santamaria and
also acts like Lenny Bruce,” he
states. “In addition, I helped pro-
mote the New York Jazz Festival
with acts like Count Basie, MJQ,
Coleman Hawkins, Erroll Garner,
Lionel Hampton, Lester Young and
many others.”

Friedman’s early career, from
1955 on, was marked by various ac-
complishments as mentioned above
and everything was smooth sailing
until 1969, when he promoted the
New York Pop Festival, which was a
total disaster and knocked him out
of the business. After selling real es-
tate for several years, Friedman fi-
nally re-entered the business.

“It’s very tough to get big rock
groups to perform for me, because
they are committed, righifully so, to
the promoters who initially booked
them,” he says. “Still, I am trying to
get into that type of musical promo-
tion too, and I presented a Melissa
Manchester show in late December
that did very well.”

One topic that Friedman is con-
cerned with is the continual market
overkill of several artists. Each
month, certain performers contin-
ually play a concert bill in New York
and it makes it harder to draw in
their future shows.

As an example, Friedman cites an
agent who sold him an act for a Sep-
tember concert, with another show
proposed in May. In between the
two dates, the agent sold the artist to
another New York promoter thereby
hurting the chances of the artist in
the latter show.

Future plans would have Fried-
man branching out into record pro-
duction and management, as well as
scheduling a natienal tour in the fall
showcasing Benson, Turrentirie and
Hubbard.

Rob Heller Now
Busier Than Ever

LOS ANGELES—Rob Heller En-
terprises, for five years involved in
management, packaging and con-
cert promotions, is now busier and
more successful than ever on a wide
variety of fronts.

Heller’s firm is working on a new
album by Suggie Otis and seeking a
label deal. His office is into repre-
senting comic Father Guido Sar-

(Continued on page 30)
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PAUL McCARTNEY
& WINGS
Falkoner Theater, Copenhagen
Wings opened its five-date European tour in
the Falkoner Theater here featuring tracks from
its new album, *Wings At The Speed Of Sound.”
With Paul out front playing his Rickenbacker
bass, Denny Laine on double 6- and 12-string
guitar, Jimmy McCuiloch on his Gibson, Joe Eng-
lish behind the drums and Linda McCartney sur-
rounded by mellotron, arp and moog, synthe-
sizer, Hammond organ, clavinet, electric piamo
-and grand piano, Wings took off on a non-stop
demonstration of what a professional band can
really do, in the 2,000-seat hall.
Tunes from the “Venus And Mars" and

“Band On The Run” albums and some early.

Beatles numbers were performed with relaxed
polish and Linda showed increased assurance
on keyboards, although Denny Laine took over
on some numbers during the show.

On “Medicine Jar,”" McCulloch sang solo with
Laine on keyboards and Paul in a background
role, but then McCartney stepped in with
“Maybe I'm Amazed” from his first solo album,
“McCartney” and foliowed with “Lady Ma-
donna” and “The Long And Winding Road.”

At one stage in the set, McCartney was left
alone onstage playing his 12-string guitar and
singing “Bluebird,” “I've Just Seen A Face,”
"“Blackbird” and his new-old single, "Yester-
day.”

The concert brought together in one hall both
the Beatles generation and the Wings gener-
ation and Wings chose not to feature too many
songs from its new album, preferring to offer the
-audience a program consisting mostly of famil-
iar material. But McCartney will add many new
songs for the American tour.

The audience responded with vociferous ac-
claim and towards the end was dancing around
the hall. The show maintained a high level of
communication throughout and was a good au-
gury for the American tour. KNUD ORSTED

BAD COMPANY
KANSAS
Madison Square Garden, New York

Bad Company brought its simple brand of ba-
sic rock ‘n’” rolt to New York Aprit 5. The band
was most impressive in its nearly two-hour show
giving the boisterous capacity crowd a solid,
though loud, set that featured most of the mate-
rial from the group’s three aibums.

Bad Company's lead singer Paul Rogers was
in fine voice, standing out on ballads fike
“Shooting Star" and “Bad Company” as well as
rockers like-““Good Lovin' Gone Bad” and "“On
With The Pack.”

Besides the excessive decibel levels, the set
was also marred by the group's long wait before
delivering its standard encore, for some reason
the band choose to wait an abnormally long time
before returning to the stage, causing the crowd
to stomp wildly and to hold up lit matches and
papers.

Opening the show was Kansas, a group that
plays an interesting brand of classically-in-
fluenced rock. While the group was musicatly
competent, it was floored by stoic stage pres-
ence and a tendency to take long and seif-indul-
gent solos. ROBERT FORD JR.

GOLDEN EARRING
BE!BOP DELUXE
Santa Monica (Calif) Civic
Auditorium

Golden Earring, a hard-driving but sophis-
ticated rock quintet from Holland that toured
last year with the likes of the Doobie Brothers,
Santana and J. Geils Band, treated'devotees toa
strong and highly energized set April 9.

Kicking off with a few selections from its re-
cent MCA “To The Hilt” album including “Sleep-
walking,” “Why Me," and the title tune, the
group was immediately able to transfuse its mu-
sical energy to the near capacity, highly enthusi-
astic crowd, not only via long, searing instru-
mentals and aggressive vocals but with its own
brand of stage theatrics as well.

Particularly effective was a huge, eight-sec-
tioned rectangular mirror dropped on an angle
midway behind them after the third number
which gave the audience an unusual visual
echo. Instead of one prancing and preening lead
vocalist Barry Hay, from whom-much of the
group’s energy emanates, the crowd got to see
two of him. The mirror also effectively enhanced
the dazzling, pulsating light show complete with
rainbow strobe and rendered a near-perfect
space-rock ambience.

Hay is an accomplished musician as well asa
gyrating vocalist, which he proved by joining in
with some brassy sax on “Sleepwalking” and
“To The Hilt.” During the slight change of pace
“Victory,” a number from the group’s “Moon-

Talent In Action

tan” album; Hay had many in the crowd begging
for more with haunting flute solo. .

The finale was.an electrifying 15-minute ver-
sion of “Radar Love" done as the quintessential
expression of metal rock that was capped by an

almost unbeligvable eight-foot leap by much-
gifted jumpsuited drummer Cesar Zuiderwijk
over his cymbals downstage.

The crowd howled for more, which it got—a
15-minute encore highlighted mainly by the

dazzling guitar work of George Kooymans.
Be-Bop Deluxe, a British rock quartet with a
pleasant uptempo sound, on the Southern Cali-
fornia leg of its first U.S. tour is an exciting
(Continued on page 28}
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Talent Vies
In Yarrow’s
Competition

LOS ANGFELES—Peter Yarrow,
of Peter, Paul & Mary fame, is pro-
ducing and hosting a new regional
talent competition, the first Santa
Monica Music Festival. It will be
held May 8 at Linceln Jr. High
School in that beach city.

Yarrow, a founding board mem-
ber of the Newport Folk Festival, is
seeking to eventually expand his tal-
ent contests beyond Santa Monica.

All performers at the festival will
split 50% of the admission receipts;
the other half will be used for fund-
ing follow-ups to the first event.
Tickets for the 600-seat hall will be
$1.50.

Tape auditions for 12 finalist slots
were open to songwriters of high
school and college age.

Represented on the music festival
board are the Santa Monica YWCA,
the Santa Monica Alternative
School, McCabe’s nightclub, Song
Registration Service and the UCLA
music department.

Roxy Books Duo

LOS ANGELES — Singers/com-
posers Ashford and Simpson with a

.new LP on Warner Bros., “Come As

You Are,” have been booked at the
Roxy April 20-21. The duo is also
scheduled for appearances on the
Dinah Shore tv show and “Soul
Train.”

‘thanks

John Williams

Academy Awards

for recording with us at

unitred
wesrern

studios

=
a |-_|_-|_'IL company
GG Sunwel Bl Hellywood, Ca. SH7E

(213) 469-3983 )

Novel Niteries Debut On 2 Coasts

Florida’s Mr. Pip’s:

Club With

MIAMI—-Bobby Van, owner of
Bachelors ITI and Bachelors III West
in Fort Lauderdale, opened Mr.
Pip’s Restaurant-Discotheque in
Oakland Park in March with a new
concept for Floridians—and possibly
the entire U.S.

So far Mr. Pip’s has cost Van and
his partner, Mike Crocco, $389,000
Jjust for the location, plus another
$138,000 to get it in order.
~ Mr. Pip’s has three separate
rooms. The main room, seating 400,
houses a live band, bar and dining
area. A smaller room holds 200 and
is outfitted with backgammon ta-
bles. The outdoor cafe will seat 75.

Van says, “We're trying to appeal
to all age groups from the youngsters
to older peeple who like to dance or
play backgammon.”

Mr. Pip’s is on North Federal
Highway, a main thoroughfare that
divides Fort Lauderdale from Oak-
land Park. Lauderdale clubs have a
2 a.m. closing; Oakland Park clubs
are licensed for 4 a.m. closing. From
11:30 p.m. on, Mr. Pip’s is full of
bartenders, waitresses, nightclub
musicians and entertainers who've
closed in Lauderdale.

“I think we’re filling the need for
people who work in the nightclub
business. Now they have a place
they can go until four in the morn-
ing. The operation is something like
the old Reubens or Brasserie in New
York where late-nighters could drop
in for steak and eggs.”

There is a dress code at Mr. Pip’s—
a loose one, but customers not wear-
ing shoes nor appearing in ragged
jeans are not allowed in.

Van is constantly on the lookout
for new groups to feature at Mr.
Pip’s, but finds the trend is toward

Odd Concept

By SARA LANE

the Top 40 market rather than pure
disco.

“A Top 40 group has more oppor-
tunity to play in different clubs,” he
explains. “Disco groups are limited
to disco clubs. Fort Lauderdale is
becoming very specialized and we're
going to stay strictly in the disco
vein.”

Currently the Magic Bloks is ap-
pearing at Mr. Pips. Starting next
week Van has contracted a group
called Rainy Day.

“We have to stay with disco music
in order to be competitive,” Van
says. “Fort Lauderdale has so many
superb rock clubs. Like the Playpen
right next door, which has four ex-
cellent live rock bands playing every
night. I don’t think any other rock
club in the country does better busi-
ness than they do. I just left there 20
minutes ago, about 11 p.m. and they
had 250 waiting to get in. There’s an-
other place in town, Pete and
Lenny’s, which features. excellent
Top 40 groups. It’s also a well-run
club with waiting lines.”

Van feels it’s too early to tell
whether or not Mr. Pip’s will be suc-
cessful. “Give me 30 days and then
ask me that question again,” he
smiles. “So far, we’ve been ex-
tremely successful in the backgam-
men room, the lunch hours and with
the late night crowds. We’re working
toward building up our early eve-
ning business.”

If Mr. Pip’s indeed does become
the success that Van and Crocco
hope it will be, they will consider
opening a Mr. Pip’s in both Miami
and Orlando. “And, I've been toying
with the idea of doing something in
California. I buy most of my talent
from there. It seems to be where-the
acts are,” says Van.

Dane’s Smokestack the
Newest Club In S. Calif.

By FRANK BARRON

LOS ANGELES—Smokestack,
the newest rock club in the beach
area here, will officially open at the
end of April with a name group, but
has already been introduced to the
public via an April 1 “semi-unoffi-
cial opening,” accerding to owner-
operator Svend Holm.

The Danish-born impresario, who
opened a rock club in Edmonton,
Alberta, back in 1951, kicked off his
Redondo Beach nitery with the Wal-
den-Olsen Band, comprised of
members formerly with top rock
groups. ;

The Smokestack, which seats 600,
is open on Friday, Saturday and
Sunday nights with two shows
nightly at 7:30 and 10:45. There is
no age limit for the first show; 18
and over for the second.

Admission is $5, and the club will
feature mainly rock. “We’ll have
country rock, jazz rock and heavy
metal rock,” explains Holm. As a
novelty, he may present jazz con-
certs two or three nights a week ev-
ery second week, to appeal to the
older erowd.

The Smokestack offers parking
for 450 cars, and is located in a shop-
ping center near the Redondo Beach
Pier, overlooking the ocean. Holm
owns the building, plus a 5,000-
square-foot building next door, and
this summer he will redo the adja-
cent structure into one huge room
and section it off into dressing rooms
and then connect it to the Smoke-
stack.

The new edifice will not be a
disco, Holm says, but will be for per-
sons 21 and over. It will be more of a
night club, with live bands and com-
edy acts, and will have a full liquor
license. Currently the Smokestack
serves only wine and beer.

® Continued from page 27

band. The sometimes impatient, whistling crowd
quickly forgot that the evening's events began a
half-hour late once Deluxe got rolling, and was
repeatedly won over with such songs as “Ships
In The Night," “Blazing Apostles,” Made In
Heaven,” and “Fair Exchange,” all from its Capi-
tot “Sunburst Finish” album.

. It's worth noting that the group has a nice
opening touch. A crackling version of “When You
Wish Upon A Star” is heard in the background
before the lights go on and the band bursts into
its first number.

In one of the high spots, lead singer-guitarist
Bill Nelson delivered a highly evocative: love
song entitled “Sister Seagull” at the end of
which he emulated with his guitar the sound
of a wailing seagull. The crowd gave Deluxe a
standing five-minute ovation and it responded
with a 15-minute encore.  JIM McCULLAUGH

GENESIS
Beacon Theater, New York

Genesis is a group founded on an idea, and if
that-idea has been obscured by other aspects of
its music and presentation over the years, it is
still there and stilt central. This is a group of ar-
rangers, occupied with the relationship between
instruments and the extent of communication
and power expressible in relationships alone. Up
until now it has been the fess fundamental traits
of Genesis the rock group that seemed most vis-
ible and important.

Much attention was focused on former front
man Peter Gabriet and-his costumes. The music
was performed with an inhuman precision that
amounted to sterility. The feeling was one of
overpowering intellect, very impressive but not
the most desirable entertainment.

This tour shows Genesis in transition. It is
reshuffling the elements of its music and image,

filling in the gaps where Gabriel used to be and.

Talent In Action

trying out approaches that haven't fit them be-
fore. This is not a casual show—it's minutely re-
hearsed and accompanied by elaborate vis-
uals—but that clockwork tension that often
made Genesis music opppressive has been
greatly relaxed. Group is incorporating the di-
rectness of an ordinary rock group into the
scope of its admittedly extraordinary skills.

On April 8, Genesis gave a fine opening show
in spite of a sellout audience that methodically
broke every musical mood that couldn’t drown
them out. Wild-eyed drummer Phil Collins has
taken over fead vocals and much of the
spotlight, and he provided a splendidly lunatic
focal personality. Visual effects came in the
form -of lights projected on the ceiling, film
strips, slides, some brilliant animations and a
brief appearance by two 30-foot dancing flow-
ers, The effects were so neatly fitted to the mu-
sic that nothing seemed gimmicky except the
smelly chemical smoke that accompanied the
encore.

The group drew material from all stages of
Genesis history, including its current Atco al-
bum “A Trick Of The Tail."” It was in the longer
instrumental sections that Tony Banks, Michael
Rutherford and Steve Hackett, a more cohesive
team than ever, gave a hint of a revitalized Gen-
esis. The urgency of its performance points not
only toward some intriguing new sounds to
come, but also sets the old material in a differ-
ent perspective. NANCY ERLICH

ANN PEEBLES
SHELLEY PRYOR
Boarding House, San Francisco

The main item about the Peebles opening
here Feb. 18'is really extraneous to her perform-
ance: her appearance here symbolically high-
lighted the fact that the city of San Francisco
has no good soul club where a middle-levei na-

tional act like Peebles can find a naturai con-
stituency to work to.

Although the:club draws some black clientele
for certain acts, blacks are not generally in the
habit of frequenting the Boarding Honse. The
Peebles crowds all during her five-day run here
were embarrassingly sparse and Ann had to
work extra hard to get the responses she wanted
out of the people who did show up—whereas in
a soul spot she would have those responses to
work with coming out of the starting gate.

Aside from those external problems, Peebles
had the internal one of working with an inferior
band, which opefied her set doing a few listless,
wooden numbers although it got tolerably better
once the singer came out.

A wiry, cutely sexy lady, Ann came on in a
black, mirrored pantsuit and did a set of
strongly emotional heart-tug soul tunes, of which
her hit, “I Can't Stand The Rain,” was represent-
ative. She opened with “99 Pounds Of Soul,”
did “a house-breaking medley” that included
“Feel Like Breaking Up Somebody's Home'' and
followed up with “Just Enough To Keep Me
Hanging On” where she gave a good taste of
what her voice can do on the high end.

“Put Yourself In My Place” started getting
the crowd loosened up, and this segued into
"“Put Your Hand In'The Hand." Two tunes from
her latest LP followed, with "Dr. Love Power”
the stronger. She finished with a long gospel ex-
hortation, going down into the audience to make
physicat contact as she asked in a litany, “Can |
Touch Somebody's Hand Tonight?”

Shelley Pryor; a tall, lithe comedienne with a
dramatic head of hair, opened with a series of
bittersweet, mostly New York stories about sin-
gles bars and lost men. Some of her riffs were
defivered straight, some in rhyme, and some
with Pryor at the piano. Though white she talks
like a black through most of the act and delivers

(Continued on page 29)
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Helm sees no competition from ei-
ther the Troubadour or Roxy in Hol-
lywood, nor the Golden Bear -in
Huntington Beach. “We are located
in between these two areas and have
our own affluent crowd to cater to.
We have expensive living here—no
beach-bum types.”

The former field engineer notes
that several small recording studios
are popping up in the beach area,
and he eventually intends to have
his own club available for recording
sessions. To this extent, he has put
up 20 huge sound baffles, shortly
will install black carpeting on the
walls and ceiling, plus heavy sound
curtains. The room is equipped with
a l6-channel Yamaha board -and
four Crown amplifiers.

The Smokestack contains a
$30,000 JBL sound system, a huge
stage which can accommodate any
size tock group, plus the 600 seats.
But there is no dancing. “It’s strictly
a concert atmosphere. The accent is
on how good the group sounds.”

Holm says the club’s main goal is
to showcase not only groups which
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