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IFPI Focus On Piracy Peso Float

At WEA Swiss Confab

Musexpo Draws
Overseas Firms
To New Orleans

By JOHN SIPPEL
NEW ORLEANS-With a strong

assist from the British Board of

Trade which subsidized approxi-
mately 15 to 20 UK. exhibitors.
Musexpo 76 appeared far more suc-
cessful in the first two days of its four-
day run at the Fairmont Hotel here
than in its first effort last year in Las
Vegas.

Roddy Shashoua. founder-presi-
dent. was better organized and
seemingly learned well from his first
industry exposition last  vear.
Though participation by major U.S.
labels was lacking. it appears that
Shashoua is building the American
answer (o MIDEM.

Emphasis this vear is on music
publishing. with independent record
production a strong auxiliary.

There was strong undercurrent

(Continued on page 16)

By IS HOROWITZ

MONTREUX. The rise of record
piracy over the past decade has done
the industry a “service™ by alerting
manufacturers o the need for a
more vigorous defense of their
rights.

This paradoxical statement was
made by Stephen Stewart. director
general of the International Feder-
ation of the Phonographic Industry
(1FPI). at the opening session of the
WEA International convention here
Thursday (9).

But in his keynote address. Stew-
art cautioned the delegates from 28

(Contined on puge 39)

Is Crippling
Disk Trade

By AGUSTIN GURZA

LOS ANGELES The flotation
of the Mexican peso has had a dev-
astating effect on the record trade
along the U.S.-Mexico border.
crippling formerly  thriving  retail
outlets on the American side and
abruptly celiminating demand from
Mexico for ULS. product. either
Latin or American.

At the same time, record retailers
in Ciudad Juaresz and Tijuana re-
ported boomingsales over the Labor
Dayv weekend d\ a result of vaca-
tioning Americans taking advantage

(Contintted on puge 38)

TEAC Will Give Away 320,000 Studio

By JIM McCULLAUGH

LOS ANGELLES--In an unprece-
dented promotional move by any
tape equipment manufacturer.
TEAC Corp. of America will “give
awayv™ a full-blown 8-track record-
ing studio valued in the neighbor-
hood of $20.000. according to Ken
Sacks. national sales manager for
the TEAC/Tascam scries of profes-

sional and semi-professional record-
ing equipment.

The contest 1s slated to begin in
October via a series of ads in selected
consumer and trade publications
featuring coupons. Coupons will
also be available through TEACS
approximately 160 Tascam dealers

(Continued on puge 30)

: SEEK YOUTH MARKET

TV’s Teen Hook:
Pop Act Specials

Warn Dealers
On KDK Tape

By STEPHEN TRAIMAN

NEW YORK —Blank tape dealers
and distributors are warned that
they face both civil and criminal pen-
alties 1n the sale of KDK-labeled
cassettes being passed off as TDK
product. with identical graphics and
packaging (Billboard. Sept. 4).

Attornevs for TDK here atready
have served at least seven metro area
retailers with civil legal papers. This
action has led to at least two distrib-
utors, whoalso have been served. ac-
cording to Pat Hatry of Davis & Gil-
bert. Several motions were
returnable in court Thursday (9).

Through ITA, the federal govern-
mentis also into action. via Virginia
Knauer. President Ford's special as-
sistant for consumer affairs.

(Continued on puge 48)

A nationwide study shows that
several syndication firms have expe-
rienced sharp growth in radio sta-
tion clients in the past six months.

: Automation & Syndication
‘ ToBe Sh 3 AtNRBA
By CLAUDE HALL
LOS ANGELES- Automation in MOR superstars Perk
radio continues to boom-along with
J syndicated radio pnwrdmmmw Labor Dav In Vegas
and at least three major firms will be g
introducing new formats at the an- By ELIOT TIEGEL
nual convention of the National Ra- LAS VEGAS  Labor Day Weck-
dio Broadcasters Assn. at the Hyatu end was a glorious tribute to this
Regency Embarcadero Hotel, San aity’s dependence on MOR artists.
y Francisco, Sept. 19-22. The super names in MOR made

the glittering Strip sparkle with the
prestige of established names in
show business as this city celebrated
the official termmation of summer.

By JIM FISHEL

NEW YORK - The quest for
higher ratings from the youth mar-
ket has prompled the three tele-
vision networks and one svndication
service to enlist 14 superstar music
acts for mostly one-hour specials to
air this tv season.

According to a network spokes-
person. the high ratings of shows like
Don Kirshner’s “Rock Concert™ and
Burt Sugarman’s “Midnight Spe-
cial™ have proven the viability of
giving more rock acts  their own
spectals.

Leading the pack of superstar spe-
cials 1s NBC with six. followed
closely bv ABC with five. CBS trails
with only one. while ITC Entertain-
ment has two specials earmarked for
syndication.

On Tuesday (14). NBC launches
its second one-hour special showcas-
ing Bob Dylan and his Rolling
Thunder Revue. This will feature
Dylan. Joan Baez and Roger

(Continued on page "4
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Showrooms and casinos were gen-
crally crammed with visitors. many
from foreign countries, indicative of
Vegas™ continual growth as a must
see aty for foreign visitors.

All hotels reported being over-

including such firms as Schulke Ra-
3 j h : dio Productions in S. Plainfield.
AQUARIAN DREAM is a new eight member group discovered and produced NI FM-100 Plan, Chicago: Radio
by Norman Connors . . . Connors says that their music 1s a cross between Arts. Los Angeles: Peters Produc-
Rufus and Earth, Wind and Fire. We say they are souiful and innovative tons. San Diego: More Music En-
and they'll take you soaring on the wings of the Phoenix with some of the terprises. Los Angeles: and Kala-

ANNE MURRAY's new atbum, KEEPING IN TOUCH reaffirms her position
as one of our most talented performers. Selections include her new single,
Bobby Danin's “Things," Kenny Roger's “Sweet Music Man,” Larry Weiss’
“Lay Me Down (Roll Me Out To Sea),” and Alan 0'Day’s beautiful solilogquy.

best music you've heard in a long time . .. When Norman Connors talks Music, Kalamazoo, Mich. booked for this most important “Caress Me Pretty Music.” Produced by Tom Catalano for Capitol Records.
everyone listens and Norman Connors is talking about AQUARIAN DREAM TM  Progrumming, Dallas, three-day weekend which was but- (ST 11559). (Advertisement)

on Buddah Records & GRT TAPES. (Advertisement) (Continued on page [8) (Continued on page 27)

1 Advertisement)

BLUE OYSTER CULT
Blue O ster Cult. BEELXS FORTUNE

Th?tﬁambkd

ey won.

And the Blue Oyster Cult is
reaping its reward.

They took the chance of being one
of the world's welirdest rock and
roll bands and now, with the smash
single “(Don't Fear) The Reaper”
and the album from which it comes,
Agents of Fortune,” it's all paid off.

On Columbia Records.
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‘ You ve been hearlng about lt'
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This exciting new Skynyrd album was recorded live
at the fabulous Fox Theater in Atlanta over three
consecutive “sold-out” nights. This 2 record
set includes Free Bird, Sweet Home Alabama, Gimme
Three Steps, Saturday Night Special and ten other
Skynyrd hits. Be a part of the year’'s most exciting
new release.

MCA2-6001
Produced by Tom Dowd
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House C'right
Hearing Now
Wednesday

WASHINGTON-The House
Rules Committee has scheduled its
hearing on the copyright revision
bill for Wednesday (15), after can-
celling the originally scheduled
Thursday (9) hearing. House vote is
expected to follow during the week
of Sept. 20, according to committee
SOUrCes.

Rules Committee chairman Ray
Madden (D-Ind.) abruptly can-
celled the Thursday hearing- when
only three out of the 15 members
showed up to act on a collection of
five bills, including the Kastenmeier
subcommittee’s revision of the
Senate-passed revision bill S.22.

General belief is that the Rules
Committee membership’s virtual
boycott of the Thursday hearing was
directed not at the copyright bill, but
at other controversial legislation on
the agenda. The copyright bill is po-
litically noncontroversial.

The powerful and unpredictable
Rules Committee decides on
whether or not a bill will go on to a
House vote, and sets ground rules
for floor debate.

Once past the Rules hearing, the
copyright bill is expected to make it
swiftly through the House vote,
through a Committee of Conference
to reconcile the House and Senate-
passed versions, and a final vote be-
fore Congress leaves—probably
around Oct. 9, rather than Oct. 2, the
original target date for adjournment.

MCA Sales Plan
Allows $ Break
On Top Sellers

LOS ANGELES—MCA Records
is initiating a fall marketing cam-
paign with special price incentives
on its top 21 selling catalog titles.

The program, named “21 + 7 =§."
will be 1n effect Sept. 13-Oct. 15 and
allows for a 7% cash discount to all
accounts on orders of 100 or more of
the same title. In addition, invoices
will have a January billing period.

The 21 specially priced titles in-
clude three albums by Neil Dia-
mond, “Hot August Night,” *12
Greatest Hits” and “Neil Diamond
Gold” plus “Jesus Christ Superstar,”
Elton John’s “Goodbye Yellow
Brick Road,” “Here And There” and
“Greatest Hits,” plus “When The
Tingle Becomes A Chill,” by Loretta

(Continued on page 73)

§ in particular a new monthly record
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LOS ANGELES—Leonard
Goldenson, board chairman of
ABC, Inc., vowed last week at ABC
Records’ first in a series of three re-
gional branch meetings to finan-
cially and morally support the la-
bel until it becomes number one in
the market.

His statement came on the heels
of major internal problems experi-
enc’ u by the label over the past

ye r.
% erry Rubinstein, chairman of
the board of ABC Records, noted
at the launching here Wednesday
% (8) that the series of meetings

themed “At ABC The Name Of
The Game Is Music,” marked the
end of the label’s reorganization.

% Revitalized sales efforts were
stressed in Los Angeles, Chicago
on Thursday (9) and New York
Friday (10).

Speakers emphasized the impor-
tance of the label’s new sales tools

General News

VN

Goal Of ABC: Be No. 1

Meetings Reflect Label’s New Marketing Thrust

By JEAN WILLIAMS

Jerry Rubinstein: revitalizing the
staff and roster.

catalog/newsletter and weekly in-
formation sheet.

Don England, vice president of
sales and distribution, urged the
body of approximately 150 sales,
promotion, a&r, marketing and
artist relations representatives at

the local meet to initiate new cata-
log campaigns. He pointed out that
catalog product is a healthy chunk
of the label’s overall business.

ABC’s total entry into the cus-
tom label business via Shelter and
Sire/Passport was stressed by Ru-
binstein.

In addition to visual and oral
product presentations, the meeting
also served as a platform to offi-
cially introduce Shelter and its
product to the staff. There will be
12 re-released packages from Shel-
ter.

Rubinstein further advised that
in addition to personnel restruc-
turing, the artist roster was also
being revamped.

“We have dropped a lot of art-
ists, we have signed a lot of artists
and we have created a lot of art- §§
ists,” he said.

Among the new acts signed since
Rubinstein’s entry are Poco, De-
nise LaSalle, Crosby/Nash, Mark

(Continued on page 61)
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4 Firms Dismissed In Retailer’s Suit

NEW ORLEANS—CBS, Capitol
and RCA Records and MCA Dis-
tributing Co. have been dismissed
with prejudice at the plaintiffs’ cost,
leaving ABC Records, Warner/ Elek-
tra/Atlanticand Phonodisc as remain-
ing defendants in a suit brought by
retailer Irvin S. Smith in the Eastern
District of Louisiana Federal Court
here.

By JOHN SIPPEL

Smith who owns two record
stores, one in nearby Metairie and
the other here, amended his original
complaint filed Dec. 3, 1975. On
March 3, 1976, he deleted Together
Distributing, the Motown-A&M
Record Distributing branch as a de-
fendant. They were included in his
original complaint.

Long Dark, N.Y. Academy
Blossoming As Palladium

By JIM FISHEL

NEW YORK-Ron Delsener
hopes to win back public and profes-
sional approval of the 3,400-seat
Academy of Music through a series
of well-planned moves.

Besides totally overhauling the
theatre—closed for the past two
years—which was formerly under
the tutelage of Howard Stein, Delse-
ner has renamed the theatre the Pal-
ladium and has devised a formal
plan of action.

This includes the daily screening
of youth-oriented filins and the use
of promotional trailers for upcoming
shows at the Palladium, which will
be supplied by record companies
and shown at five United Artists
first-run houses here, he says.

The theatre opens Saturday (18)
with a two-night stint by the Band,
with special guests the Chris Hill-
man Band. Delsener is fully aware
that it will take almost a year to re-
coup the economic investment of re-
furbishing the theatre and re-estab-
lishing it as a “first-rate”™ concert
facility.

“Because so many people were to-
tally disillusioned about coming to
the Academy and playing it, we de-
cided to totally change its appear-
ance and atmosphere.” Delsener
says.

Includéd in the renovation of the

(Continued on page 66)

In the amended complaint Na-
than Gisclari Jr,, Smith’s attorney,
spelled out in greater detail his
client’s charge that the defendants
were guilty of antitrust violations.
They were charged with providing
lower prices to unnamed competing
retailers who were characterized as
subdistributors in the amended fil-
ing.

In a later interrogatory filed with
the court, defendants were asked to
provide specific sales information in
dealing with the following New Or-
leans area record/tape operations:
Fat City Record Center, Bernard
Record & Tape Sales, World of Mu-
sic, Hel-Lo Record Co., Tape City
USA, Ballard Distributing, All Of
Metairie and Record Bar-New Or-
leans.

In his original filing Smith asked
for $2,150,000 in general damages
and $2 million punitive damages
based on antitrust violations.

In his amendment complaint be-
fore Judge J. O. Rubin he asks the
court to determine damages seeking
three times that amount under the
treble damages provision of the anti-
trust act.

It’'s understood that defendants
who have been dismissed have
worked out undisclosed financial
agreements with the plaintiff.

Suppliers Agree: Caution Vital In Disco Laser Usage

By RADCLIFFE JOE

NEW YORK-—Laser light tech-
nology is still very much in its exper-
imental stages, and if used in disco-
theques should be of low wattage.
should be carefully and securely
“locked™ into position, and should
not be manipulated by uneducated
hands.

This is the consensus of suppliers
of laser lights to the discotheque in-
dustry. In a show of solidarity that
augurs well for the future of the
disco industry, laser light suppliers
have endorsed opinions voiced by

Brian Puckey of Lights Fantastic in

his warnings of the hazards of lasers
in discos (Billboard, Sept.11).

Tom Misiak of Illusion Lighting
admits that Puckey’s statements will
damage the sales of his firm’s laser
lights, but adds, *I couldn’t agree
with him more.”

Confessing that [llusion’s “lasers™
are really three dots of tight
light, Misiak stresses that the road to
the perfection of laser technology is
a long and hazardous one, and no
one can really become an overnight
expert.

Arguing that there is too much
ripping-off of customers going on in

the disco business, Misiak adds.
“Lasers that can be considered rela-
tively safe are expensive. They can
run anywhere from $50.000 to
$100,000, and the only companies I
feel are more or less qualified to
handle them are Laserium and
Dancerium.”

Jack Ransom, Capitol Lighting,
admits that his company is selling la-
sers to discotheques, but stresses that
they are rarely above a single milli-
watt, and in those rare cases where
they are beamed into faceted prisms,
so that the end result is a diluted
beam under one milliwatt.

Admitting that he agrees with
Puckey's warnings, Ransom assures
that Capitol’s lasers are securely
locked into position, are focused
high over the heads of disco au-
diences, and are inaccessible to any-
one¢ but qualified technicians from
his company.

Ransom continues, “Used judi-
ciously and under carefully guarded
conditions, laser lights can have a
dynamic effect in discos, but every-
one should be warned that they can-
not be cataloged and mail-ordered.

(Continued on puge 36)

Merchandising
Music Studies
Being Mul'ed

By ALAN PENCHANSKY

OAKBROOK, Ill.—More than 75
college educators and administra-
tors gathered here, Wednesday
through Friday (8-10) to lay ground-
work for establishing college degree
accreditation standards in the fields
of music merchandising and arts ad-
ministration.

The conference, sponsored jointly
by the National Assn. of Schools of
Music and the American Assembly
of Collegiate Schools of Business,
confirms the rapid expansion of col-
lege level curricula in administration
and management of music related
businesses and organizations.

In their quest to define standards
for these newly developing pro-
grams, the educators were joined at
the Drake Oakbrook Hotel here by
professional arts administrators, but
by few representatives of broad-
casting, manufacturing or publish-
ing.

“The focus so far is towards arts
management almost exclusively,”
said David Baskerville, who heads a
music merchandising program at the
Univ. of Colorado.

Presentations from Robert Sour,
consultant to the American Guild of
Authors/Composers and former
president of BMI, and Lucien Wul-
sin, chairman of the board of the
Baldwin Piano and Organ Co., vir-
tually exhausted representation
from outside the non-profit sphere.

(Continued on page 73)

NARM & Others
In Suit Alleging
Musexpo ‘Theft’

NEW YORK-—-A multimillion-
dollar antitrust suit, also alleging
breach of contract and misappro-
priation of rights in the staging of a
“Musexpo” trade show, has been
filed against NARM, Richard Gersh
and the latter’s p.r. firm, Richard
Gersh Associates.

In the action filed in U.S. District
Court, Southern District of New
York, International RPM, Inc, a
Philadelphia-based promotion firm,
asserts that it conceived an idea back
in 1974 for a multifaceted trade
show for the record and music in-
dustry.

The complaint alleges that the
Gersh firm was hired as public rela-
tions representative on Aug. 19,
1974, and that NARM was con-
tacted at Gersh’s suggestion, with
meetings arranged “to implement
and effectuate said trade show.”

Crux of the suit is the further alle-
gation that “NARM gave its support
to the show ... in exchange for a
share of the gross receipts.” It was to
be known as “The International Re-
corded Products Industry Trade
Show™ and set for Las Vegas in July
1976, according to the agreement for
Gersh’s services signed by RPM
president Lee Hasin.

A breach of the agreement by
NARM and Gersh is charged, with
the allegation that they “formulated
their own trade show entitled **Mus-
expo ’75 in concert with a certain
Roddy Shashoua.”

The suit asks for damages in ex-
cess of $2 mitlion for pastand future
lost profits, together with interest,
costs and attorneys’ fees.

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscriotion rate: annual rate, Continental U S. $60.00; single-copy price. $1.50. Second
class postage paid at New York, N.Y. and at additional mailing offices Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Milwood, N.Y. 10546 or Xerox University Microfilms,
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Publishers

Educational
Seminars To
Be Offered

By JOHN SIPPEL

NEW ORLEANS—Music pub-
lishers worries over the impending
enactment of a new domestic copy-
right act will not end with President
Gerald Ford signing the bill into
law.

Sal Chiantia and Leonard Feist,
chairman of the board and presi-
dent, respectively, of the National
Music Publishers Assn. and Al Ber-
man, chief of the Harry Fox Agency
issued this warning at an inter-
national music publishers meeting
here in conjunction with Musexpo
’76 last week.

Inherent in the early administra-
tion of provisions in the new act will
be a myriad of problems. Feist said
that NMPA plans seminars in New
York, Los Angeles and Nashville
late in 1977 at which time label and
publisher administrative personnel
will be educated in new essential
procedures. Chiantia hinted at a
symposium for international pub-
lishers. NMPA will publish at least
two booklets on proper administra-
tion, Feist promises.

Feist hopes for U.S. participation
in the Berne International Copy-
right Convention after the law is
enacted. “We would get greater pro-
tection than we are now afforded.
We must urge the State Dept. to go
after this,” he told the 60 persons at-
tending the meeting.

Feist also envisions significant re-
search which must go into proper al-
location of the estimated $4 million
which will be annually collected
from the approximate 500,000 juke-
boxes, each of which would pay an
$8 annual license.

The $4 million would be paid to a
treasurer which would allocate the
monies based upon a procedure set
up by the new copyright commis-

sion.
(Continued on page 73)

-~ U.S. Jury
. 4 Alleged Bilkers

LOS ANGELES—Jack Fineberg,
54, a principal in Audio Marketing
Service, a local firm which bilked
record/tape distributors and
branches of thousands of dollars,
has been indicted along with three
others in a second similar skam by a
federal grand jury here.

Fineberg, who pleaded guilty in
Federal District Court here early in
August, will be sentenced here next
week on the first charge. The new in-
dictment names Fineberg, along
with Joseph A. Arieno, also known
as Joe Black, 50, Northridge, Calif.,
Sheldon D. Miller, 43, North Holly-
wood, Calif., and James Joseph
Canavari, 40, presently in federal
custody, with 20 counts of conspir-
acy and mail fraud, involving dis-
tribution.

Defendants Arieno, Fineberg and
Canavari, out on $10,000 bond each,
are accused of doing business as
Consolidated Industries from
March 1972 to March 1973. This
business followed the Audio Mar-
keting skam. It allegedly bought re-
corded product on credit and sold
the merchandise below cost, failing
to ever pay for it. It obtained credit
by falsifying references, financial

At Musexpo Skeptical Of New C’right Law

s | y 8 s

LY s e L. b
o - e .
{Q& Tl b 7 By e

: L i e ‘

BUDDAH BASH—Jimmy Jackson performs an energetic set for press, distrib-
utor and store people at a recent party hosted by Buddah at the Dance Your
Ass Off Disco in New York to mark his first LP, “‘Rolling Dice," and soon to be
released single, “Romeo And Juliet.” Among Malverne Distributors person-
nel on hand, in background, are Irv Hirsch, Steve Toorans, Harvey May-
brown, Jerry Ross, Aaron Turner, Joe Canarutto, Joe Grippo and Jerry Win-

ston.

Labels Wooed For Cleve. Audio Show

CLEVELAND—An active cam-
paign is being mounted by Tokyo-
Shapiro, the locally-based 15-store
audio retail chain, to encourage ma-
jor record labels to participate in
OHIFIO ’77, a mini consumer audio
show to be held at the Cleveland
Convention Center next summer.
Exact dates are still to be worked out
but it is expected that the show will
be held in August.

Decision to seek record label par-
ticipation in the show is based on the
immense success of this year’s
OHIFIO, held two weeks ago at the
same venue. Earwax, a local record
retailing outlet, enjoyed unprece-
dented sales of its products which,
according to Dan Schmitzer, Tokyo-
Shapiro ad director, were sold at full
list to visitors who paid a $2 admis-
sion to the show.

This year’s OHIFIO, on which
next year’s expanded exposition will

Indicts

statements, bribes and past-dated
checks, it’s alleged.

Firms defrauded, according to the
indictment, are United Distributing
Company, Phonogram, MCA, Mu-
sic West, Warner/Elektra/Atlantic,
RCA Records, all of Los Angeles;
Roberts Records, St. Louis; Alta
Distributing, Phoenix; and Zenith
Distributing Co., which then oper-
ated the now defunct H.F. Basford
Distributors, San Francisco.

The investigation leading to the
indictment was conducted by the lo-
cal offices of the Postal Inspection
Service and the Dept. of Justice. De-
fendants are to be arraigned before a
U.S. magistrate early next week.

Douglas In Split

LOS ANGELES — Casablanca
Records has terminated its distribu-
tion pact with Douglas Records. The
split was due to differences in mar-
keting concepts. Upon completion
of contractual obligations, all
Douglas Records product currently
in Casablanca’s catalog will revert to
Douglas proprietorship.

be based, attracted close to 25,000
people, and netted Tokyo Shapiro
more than $400,000 in sales over a
weekend show period, says Schmit-
zer.

There were 40 booths at the show,
manned by representatives of the
major audio equipment firms in the
country.

The show was run in conjunction
with a concert showcase titled “Mu-
sic You’re My Mother,” which was
highlighted by a cable tv special.

“Music You're My Mother” was
sponsored by Tokyo-Shapiro, pro-
duced by Don Costa, and promoted
by Craciun III Productions. It also
featured a “disco night out” at-
tended by an estimated 1,200 per-
sons, a concert recorded live for
playback in QS 4-channel over
WMMS-FM, and a “Party In The
Park.” All the shows featured the
rock group Ralph.
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Executive Turntable |

Barry Griefl has been named vice president of advertising, merchandising
and special projects at A&M Records, Los Angeles. In his new position he will
. coordinate all aspects of the label’s advertis-

ing and merchandising campaigns. He will
also supervise the label’s college department.
Bob Frymire will now head A&M'’s college
department in Los Angeles, reporting
= directly to Grieff. ... At Casablanca Rec-
. ords, Los Angeles, promotions and additions
include Susan Munao to vice president, press
and artist relations, from director of public-
ity: Al Di Noble to director of singles sales
from national promotion director; and Eliot Sekuler joins as director of crea-
tive services from Record World. ... Gil Bogos named to the newly created
post field marketing manager, custom labels, RCA. Bogos, a field sales rep for

RCA for six years, remains headquartered in Los Angeles. . . . Michael Dilbeck
upped to director of West Coast a&r, Colum-
bia Records, from assistant to Don Ellis, na-
tional a&r vice president. Dilbeck, head-
quartered in Los Angeles, reports to Ellis. . . .
At WEA, Fred Salem joins as special projects
manager operating from its Burbank offices.
Salem goes to WEA with 20 years of record
experience in manufacturing, distribution,
advertising and artist relations. ... Debi
Fleischer moves to UA’s Nashville office as
director of country publicity and artist relations, a newly created post. Fleis-
cher joins the Nashville team following a four-year stint with UA in Los An-
geles where she most recently held the position of national tour press and West
Coast press coordinator. ... At Arista, promotions in the home office staff in
 New York have Richard Palmese, formerly
k' Midwest regional promotion manager,
named director, national promotion; Perry
Cooper upped to associate director, album
promotion; Sam Karamanos named associ-
ate director, singles promotion; and Marty
& Goldrod named associate director, West
| Coast promotion. Also, Bill Scull appointed
Mideast regional promotion manager,
Amelia, Ohio; Gary Diamond, named Mid-
west regional promotion manager, Minneapolis; June Colbert named South-
ern regional promotion manager, Memphis; and Julie Stritmatter joins as De-
troit promotion manager. ... Linda Jasmin Moran appointed executive
assistant, Atlantic Records, New York. She will be working with Sheldon Vo-
gel, executive vice president, and Ted Jaffe,
Atlantic and WCl consultant. . .. Bob Smith
joins RSO in Los Angeles as West Coast pro-
motion manager. Prior to joining RSO, he
was based in Seattle where he did promotion
for Columbia Records and Capitol Records.
... Richard Landis has been named director,
East Coast talent acquisition at Capitol, New
York, Landis spent the last year as executive
manager of the Beacon Theater in New
York. . .. Gene Settler joins Request Records in Hollywood, Fla., as chairman
of the board and president and John Pudwell goes aboard as executive vice
president. Settler formerly served as president of Rimird Corp., an import-ex-
port record operation and Pudwell spent 20 years with RCA Records in the
areas of quality control, production, manu-
facturing, new product development, inven-
tory management and distribution. .. . Rob-
ert Walker appointed vice president of
operations at Marsel Records in Los Angeles.
... Frank Ruhl, for the past year recording
studio manager at QCA Records in Cincin-
nati, has been named vice president and gen-
eral manager of the overall QCA operation,
effective immediately.
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Grieff Frymire

Munao

Sekuler Bogos

Dilbeck

Smith Landis

* * *

Albender Donelson has been promoted to national promotion manager of
Commercial Distributing Corp., Nashville. ... Recent additions to Inter-
national Record Distributing Associates staff in Nashville include David Ol-
son joining as national promotion director, Ben Patterson heading the pop
promotion department and Glenn Crook joining as Patterson’s assistant. . ..
Bill Hayes, former general manger of Loretta Lynn’s Coal Miners Music,
named president of Southern Creative Designs in Knoxville.

* * *

Arthur Silver named vice president, sales and marketing, Ampro Corp.,
Feasterville, Pa. . .. At Koss Corp., Milwaukee, Kenneth Vaughan promoted to
sales administrator and Mark Rebholz named inside sales coordinator. ...
John Randolph Jr. promoted to Southern regional sales manager, c¢onsumer
products, Capitol Magnetics, Dallas. ... John Olney appointed senior man-
agement account supervisor, Audiovox Corp., Hauppauge, N.Y. ... RW.
Redecker joins RCA Oct. 4 as executive vice president, RCA Sales Corp. He
relocates from St. Louis to New York. . .. At JVC America, Al Block, previ-
ously MusicCraft retail salesman, now assistant regional manager, Chicago of-
fice. And, in Los Angeles, Keith Peterson formerly with Tom Peterson Hi Fi,
Seattle, joins as assistant regional manager. . . . Yoichi Nakase joins Kenwood
Electronics in Gardena, Calif., as senior vice president and Bill Kasauga takes
the same position in the firm’s New York office.
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It's gonna be a “Hard Rain” Fall.

It starts this week.
Tuesday night on NBC, Bob Dylan
will be getting national network TV exposure.
And the“Hard Rain"album captures
allthe excitement of the"Hard Rain” TV special...
All the excitement of the headline-making
Rolling Thunder Revue.
As for the timing... Hard Rain"follows
the platinum-plus“Desire,"an album that was

number one for a month. |
The definitive sound of Bob Dylan, live.

On Columbia Recordsand Tapes.

~ Bob Dylan
Hard Rain

Produced by Don DeVito and Bob Dylan.

Geta preview of what your Fall will be like.
Watch“Hard Rain"this Tuesday night on NBC-TV.

REG. © 1976 CBSINC. iE
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General News

EDITORIAL

A Deep Bow To CBS

The vigorous industry campaign against tape piracy in the courts and on the
legislative front has reduced losses substantially from the $200 million once
estimated as the combined take of illegitimate operators. But inroads by those
who lift and divert the creative efforts of others to their own profit remain to be

blocked. Too often it has seemed as if the industry wrote off these losses as the

inevitable cost of doing business.

Itis in this context that recent moves by CBS Records to confront retailers
selling bootleg and promotional records is of special import. Dealers are the
marketing lifeblood of the industry, but the small number who traffic in these
questionable items do a disservice to all. Obviously the record company suffers
by losing sales it might otherwise realize. But publishers and songwriters also
lose, so do artists, producers, sidemen and group singers—all with an equity in
the exploitation of a product created by their talent and commercial expertise.

CBS is to be commended for initiating action long overdue. Not the least to
benefit will be the overwhelming majority of dealers who, by refusing to
handle such dubious product, suffer a competitive disadvantage from those

few with lesser scruples.

4 A&M Distributor
Powwows This Month

LOS ANGELES—A&M Records
will hold regional distributor meet-
ings throughout September com-
mencing in Chicago (11-12), and
then New Orleans (13-14), New
York (16-17) and Los Angeles (27-
28).

This year A&M is veering away
from traditional new product pres-
entations to an open discussion and
problem-solving forum with inde-
pendent distributors.

The meetings will be held in three
parts, beginning with A&M field
staff meetings, followed by individ-
ual and collective distributor meet-
ings with national and local repre-
sentatives.

Product presentations will take

place at a dinner with the fall pro-
motion “A&M Will Show You The
Way” as the theme for the playing
and announcing of upcoming prod-
uct.

A&M will be represented at every
meeting by Bob Fead, sales vice
president; Arnie Orleans, national
sales director; Bob Elliott, tape sales
director; Marv Dorfman, national
key accounts manager; Ernie Cam-
pagna, nationalssingles manager; Gil
Friesen, senior vice president; Har-
old Childs, promotion vice presi-
dent; Barry Grieff, marketing and
advertising vice president; Marv
Margolis of the financial depart-
ment, and Al Moinet, national pro-
motion director.

Edelman In
Odd Deal;
On 2 Labels

LOS ANGELES—Though Randy
Edelman has signed with Arista
Records for the U.S. and Canada,
he’ll stay with 20th Century Records
for the rest of the world in an un-
usual split-artist deal. Usually, U.S.
artists sign with a label for the world.
However, Edelman says that after all
of the hard work performed by 20th
Century’s licensees he wanted to
stay with them.

“They did particularly well in the
Benelux countries, France, Ger-
many, Japan and the Scandinavian
countries. And I was in England a
couple of times and found a tre-
mendous rapport with those licens-

”

€ES.

Edelman had also built up a
strong rapport with Peter Pasternak,
20th Century international chief.

At the moment, Edelman hasn’t
had a U.S. hit (“Concrete And Clay”
did well overseas), but his songs are
receiving strong activity. He has
tunes on the latest Carpenters al-
bum, the latest Barry Manilow al-
bum, an album by Shirley Bassey
and others. He will, of course, be
writing much of the material for his
new Arista album, due out in a
couple of months. In addition, he
scored the movie “Executive Ac-
tion” and wrote the music for three
or four ABC-TV movies, though he
has stopped movie and tv work to
concentrate on his new album proj-
ect for Arista.

Bus Strike Cuts L.A. Latin Disk Business

LOS ANGELES-—Latin record
retailers, especially those in the
downtown area, are reporting
enormous losses due to depressed
business activity resulting from a
bus strike which began here Aug. 23.

Armando Araujo, record manager
of American Music Store, says that
sales have plummeted 50% since the
strike began. And Irv Eskenazi, co-
owner of Doran’s Music, reports his
record sales are off about 40%.

Both stores are located on Broad-
way and are the major record outlets
in the downtown area. Both deal in
Latin as well as American product
and depend on Latin customers for
at least half their business.

“It took us about a year to recover
from the last strike,” complains
Araujo, “and now that we’re getting
our regular customers back on a

ASCAP SETS
SONGWRITERS

WORKSHOP

LOS ANGELES—ASCAP has es-
tablished a tuition-free songwriters’
workshop here,

The program, dubbed Song-
writers’ Workshop West, gets under-
way Monday (13) with a six-week
series emphasizing the current music
scene and its problems as they con-
cern aspiring writers. In addition to
the Monday night series, there will
be meetings on Wednesday evenings
beginning Wednesday (15).

The workshops will be run by con-
temporary writer Annette Tucker.
Admission is not limited to ASCAP
members

According to George Duning,
screen scorer and ASCAP vice presi
dent, it’s hoped that similar pro-
grams for film and television scorers
and composers and lyricists in other
areas can be added at a Jater date,

www.americanradiohistorv.com

regular basis, they hit us again.”

Eskenazi reports that the year fol-
lowing the previous bus strike in
1974 was the worst 12-month period
for his buisness since he opened in
1965. “The impact on downtown has
been terrible,” says Eskenazi, “and
the longer it goes, the worse it gets
because we lose customers for good
who find other sources.”

The downtown area is often
flooded with Spanish-speaking
shoppers who depend on the bus
lines for their transportation. Many
also take the bus to work downtown.
The strike thus has a multiple impact
in depressing business.

A Rapid Transit District report is-
sued in May 1976 evaluating bus
service in East Los Angeles shows
that 50% of the households in the
predominantly Chicano area do not
have a car. The report also shows
that more than half the workers liv-
ing in the area travel to their jobs by
bus, bicycle or on foot.

But record retailers near Chicano
neighborhoods also report a drop in
business as a result of the strike
John O’Valle. owner of the Record
Inn on Whittier Blvd., estimates his
business is off 25%. “We've been
partly saved by the bus line that

comes in from Montebello,” says
O’Valle. “But we used to get custom-
ers coming in from places like May-
wood and El Monte who just can’t
come any more.”

AGUSTIN GURZA

Boost Staff
At N.Y. Co.

NEW YORK—The Cutting Room
recording studio here is doubling its
staff and now will be available on a
24-hour basis because of increased
demands for services.

Among the newly added person-
nel is master cutter Tony Bridge,
who worked at EMI and Apple Stu-
dios in London at its peak period.

Bridge’s credits include the Bea-
tles, the Rolling Stones, Jimi Hen-
drix, the Who, Jethro Tull, Paul
McCartney, George Harrison, John
Lennon and Elton John

Bridge comes over to the Cutting
Room from the Master Room in
London. He will be joining Joe
Brescio, master engineer who came
to the Cutting Room last year after
an ll-year stint with Bell Sound

Ode’s Lou Adler Snatched:;
Pair Of Suspects Quizzed

LOS ANGELES—Lou Adler, president of Ode Records, kidnapped Sept. |
and released unharmed eight hours later after a $25,000 ransom was paid, is
believed to be the first U.S. record company executive kidnapped

Los Angeles sheriff’s investigators kept the event secret for nearly a week
while trying to capture a third suspect. Two others were arrested the day after

the kidnapping

According to details provided to police by the apprehended suspects, Adler
and Ode employe Neil Silver were abducted from Adler’s Malibu house and
held captive at another Adler-owned residence until the ransom was paid.

As of yet, no details of how the money was exchanged or how and where
the suspects were arrested have been revealed. It is known that the kidnappers
used handguns and handcuffs to restrain Adler and Silver,
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IF WE DIDN'T TELL YOU IT WAS A SOUNDTRACK

S 36-126

EAHONEY’S LAST STAND

ORIGINAL MOTION PICTURE SOUNDTRACK

-YOU'D NEVER KNOW.

When Ron Wood and Ronnie Lane accept-
ed the challenﬁe of scoring “MAHONEY’S
LAST STAND.” there was one thing for
sure—it was gonna be a rock 'n roll album to
remember, a rock 'n roll album worthy of
Woody and Ronnie’s reputations.

Those reputations, you know, stem
from not only the legendary Smafl_ Faces
(with Rod Stewart), but also Ronnie Lane’s
Slim Chance band and Ron Wood’s new
career as a Rolling Stone.

Produced & engineered by Glyn Johns, Olympic Studios, London

_Here’s a baker’s dozen songs (that’s
right, songs) that underpin every scene
in the film and still stand on their own
as rock 'n roll extraordinaire —none
of those one minute-long snips of
orchestral fluff here, no sir.

In fact, if we hadn'’t told you it was a

soundtrack-you'd never have guessed,eh?

“MAHONEY’S LAST STAND” @
ON ATCO RECORDS & TAPES 4

© 1976 Atlantic Recording Corp ) A Worner Communations Ca

starring A'eXiS Kan ner

costarring SaM Waterston Maud Adams Diana Leblanc

Written by Terence Heffernan and Alexis Kanner Directed by Harvey Hart

Produced by Alexis Kanner

A Topaz Amaho Coproduction A British Lion Release International Film Distributors.

Opening throughout Canada this month (U.S. release to be announced shortly)
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Financial

U.K. Decca’s Year:
Sales Mostly Down

LONDON-—An increase in profits
from sales of records and tapes is re-
ported in Decca’s preliminary state-
ment on business for the year ending
March 31.

Actual details of performance on
the recorded music side are not spec-
ified in the share of profits attrib-
uted to consumer goods. Pre-tax and
interest, this amounted to $10.44
million, compared with $12.06 mil-
lion in 1975, but the company state-
ment points out that due to de-

-pressed conditions in the home

market, contribution from television
sales to consumer goods profits was
“minimal.”

This is borne out in turnover fig-
ures for the consumer side in the
U.K. which reveal a drop from
$91.08 million in 1975 to $68.22 mil-

lion. Overseas business, including
direct exports, climbed from 1975
$57.96 million to $79.02 million.

Main source of income for
Decca’s total pre-tax profits of
$24.48 million ($23.94 million) on a
turnover of $306 million ($277.74
million) was due to the improved
performance on capital goods, par-
ticularly on navigator and radar,
which accounted for 64% of the pre-
interest profit.

While the group result is regarded
as an improvement on earlier expec-
tations, the statement points out that
sales of consumer products in the
current financial year are lower than
last year, but that contracts recently
obtained and in prospect on capital
goods should provide a good solid
base for future growth.

EXPORTERS OF ALL
AMERICAN RECORDS
AND TAPE PRODUCT

Efficient Service
Individual Attention

AsR Men

When you need ma-
terial you should check
us out.

We write. Arrange,
Publish. We have pipe-
lines to good, com-
mercial music you
wouldn’t even dream

of. Let us help you.

SUDDEN RUSH MUSIC
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(212) 884-60

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450

G. Tsai & Company, Inc

NEMBER NEW YORE ETOCK EXCSANGE NG

1900 Avenue of the Stars
Los Angeles, California 90067
Telephone: (213) 556-3234

FOR INFORMATION REGARDING
MAJOR MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041

507 High St.

-

«ARAGO RECORDS & TAPES:
BEATS THEM ALL!

Ask anybody in the business and
they will tell you who has the best
selection in America of

CUTOUT 8-TRACK TAPES

Send for our Catalog
and see for yourself.

Swco Records & %z/wa

Burlington, N.J. 08016
(609) 386-3288
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Pickwick’s
Net Drops
In Quarter

NEW YORK-—Integration of the
49-store CBS Discount Records
chain into existing operations, and
the opening of 137 new rack outlets,
57 more than the prior year’s period,
were the main factors in Pickwick
International’s net income decline
for the first quarter of fiscal 1977
ended July 31.

In announcing increased sales
and only the second decline in com-
parative quarterly results in the
company’s history, at the annual
stockholders’ meeting here last
week, president Amos Heilicher em-
phasized that it also was “a period of
aggressive and intensive growth.”

Sales increased 11.5% for the
April-July quarter to $60.5 million
from $54.25 million a year ago, but
net income declined 19.3% to $1.002
million from $1.242 million for the
same period. Earnings per share
dipped 17.9% to 23 cents from 28
cents.

Heilicher noted that the CBS
chain acquisition was in March, a
month before the quarter began,
with heaviest integration costs in
that period. The rack business of one
major chain was added, and in addi-
tion to the 137 total rack outlets
opened in the three months, prepa-
rations were made to add another
174 in the second quarter ending in
October, with 64 in August alone.
Both short and long-range benefits
are anticipated.

On the plus side, Heilicher noted
the continued growth of the proprie-
tary division, which extended its
agreement with Capitol Records; a
profit-from-loss turnaround by the
Keel manufacturing division, and
sales and profit gains in domestic
figures for the U.K. company, al-
though “modest currency trans-
lation losses” were noted, due to the
continued disadvantage of the Brit-
ish pound versus the dollar, which
he sees as stabilizing.

“The exciting opportunities of-
fered to us in the first quarter should
bear fruit during the balance of this
fiscal year,” Heilicher concluded.
“We expect growth from all divsions
and will concentrate administra-
tively on inventory and related debt
reduction as well as increased pro-
ductivity per employe, key elements
in corporate profitability.”

Off the
 Ticker

ABKCO Industries reports a loss
of $221,777 on sales of $1,534,928
for the third quarter ended June 30,
compared to earnings of $96,994, or
7 cents a share, on sales of
$2,690,932 for the same period a
year ago. For nine months, ABKCO
posted a loss of $454,395 compared
to earnings of $209,437 for the same
period a year ago.

*  x %

Bolstered by strong demand for its
CB accessory products, Recoton
Corp. reported record earnings for
the second straight quarter, boosting
first half income higher than the net
achieved for any full year in the
firm’s 40 years. For the three months
ended June 30, net income was
$99,000 versus a $27,000 loss a year
ago, as sales more than doubled to
$2.3 million from $1.076 million in
1975. Record six months net of
$179,000 on sales of $4.117 million,
compares with a $32,000 loss on
sales of $2.353 million for January-
June 1975.

www.americanradiohistorv.com

" Market Quotations |

As of closing, Thursday, September 9, 1976

o Low NAME P-E (f;",'.; High Low Close Change
39% 19% ABC 23 193 35% 34% 34% - %
9% 4% Ampex 13 126 7% 7% 7% - %
9% 2% Automatic Radio 3 17 5% 5% 5% + %
20% 10% Avnet 7 159 18% 18% 18% - %
25Y% 15 Bell & Howell 16 159 20% 20% 20% 0
61 46% CBS 12 83 58% 57w S57% 0
7% 4% Columbia Pictures 3 87 5% 5 5% 0
16% 8% Craig Corporation 4 64 12% 12% 12% - %
63 47% Disney, Walt 21 180 51% 49% 49% — 1%
5% 3% EMI 8 87 3% 3% 3% 0
20% 17%  Gulf + Western 4 879 174 17% 1% - %
7% §  Handleman 11 25 5% 5% 5% 0
27 14% Harman Industries 6 287 22% 21% 22% + %
8% 3% KTLT 4 - - - 5% 0
1% 7 Lafayette Radio 6 18 8 7 8 + %
25% 19% Matsushita Electronics 13 19 22 21% 21 - %
36% 25% MCA 5 72 28% 2Th 28% 0
15% 12% MGM 7 25 13% 13% 13% 0
65% 52% 3M 24 300 63% 63% 63% - %
4% 1% Morse Electro Products - - - - 2% -
59 41'% Motorolainc. 24 233 53% 52 .52 — 1%
33% 19% North American Philips 8 30 30% 30% 30% - %
23% 14% Pickwick International 7 1330 18% 15 15% - 2%
5 2% Playboy 24 17 3% 3% 3% + %
30% 18% RCA 14 415 28% 27%h 28% - %
10% 8% Sony 27 155 9 8% 9 + %
40% 16 Superscope 8 194 23% 22% 23% - %
47% 26'%2 Tandy 9 316 33% 32% 33% - %
10% 5% Telecor 7 11 8 7% % 0
4% 1% Telex 1 33 3 3 3 0
7% 2% Tenna 8 12 3% 3% 3% - %
13% 8% Transamerica 9 445 13% 13% 13% 0
15 8% 20th Century 12 65 10% 9% 10% + %
25% 17% Warner Communications 23 300 19% 19% 19% — Y%
40% 23% Zenith 16 161 33% 32% 33 - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales B Ask
COUNTER COUNTER
ABKCO, inc. - - 2 2% Schwartz Bros. 10 0 1% 2%
Gates Learjet 3 32 8% 9% Wallich's
GRT 5 6 5% 5% Music City - - Yo Y2
Goody Sam 3 10 1% 2% Kustom Electronics 7 10 2%
Integrity Ent. 3 0 % % 3
Koss Corp. 7 10 4% 5% Orrox Corp. 0 0 % 1
M. Josephson 4 2 % 8% Memorex 7 266 19% 20
Recoton 27 2 B 5%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas vollmer of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New
York Stock Exchange and all principal stock exchanges.

N.Y. NARAS Fills 2 Board Vacancies

NEW YORK—The board of gov-
ernors of the local chapter of
NARAS has elected Bob Rolontz of
Warner Communications to its
board and Tom Shepard of RCA as
assistant treasurer.

Rolontz replaces Marilyn Jack-
son, who has moved to the West
Coast, while Shepard fills the office

left vacant when Al Steckler was ele-
vated to chapter president.

The New Revitalized

“ONE STOP”
STRATFORD DISTRIBUTORS

184-23 Jamaica Avenue, Hollis, N.Y. 11423 (212) 454-8800

We’'re proud to welcome our new V.P. & Sales Mgr.
Irv Silverman
A Vet of over 20 yrs. in the one stop business

Irv’'s Policy

LOW PRICES—BIG SPECIALS

Top Selling LP’S $3.15 up
POpS .58C up (Box Lot)

We're small enough to furnish individual attention
Large enough to supply all your needs
Terms: Cash - F.O.B., N.Y.C. Ship: P.P., U.P.S., Bus.

STRATFORD I — —

Send a copy of your Special List

DIST. I

You're Losing Money.

If You Haven't Tried Us | Store Name

Save! I Address

| =
We Care About Our iy

State Zip

Customer Relationship.

Prop. Name

!

'$

S
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Technics introduces components
designed for professional use only.

The SE-9600P. Regulated stereo power amplifier with a lot
more than just power. Like 100% constant-current and
voltage power-supply regulation. Which means complete
freedom from transient IM distortion. It also means high-
level transients introduced in one channel won’t affect the
other. There’s also only 0.08% IM distortion. A frequency
response of 5 Hz to 150kHz (+0dB —3dB).

R o L o
G o e i

-
o
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‘ e
e

WA ST T
- \

A S/N ratio of 110 dB. A 4-step damping factor control.
And 110 watts per channel, minimum RMS, into 8 ohms
from 20 Hz to 20 kHz with no more than 0.08% total
harmonic distortion.

The SU-9600P. The stereo preamplifier that performs
as well as it looks. Starting with an unheard of magnetic
phono overload tolerance of more than 15 volts (1350mV
RMS at 3mV sensitivity). An equally impressive phono-2
S/N ratio of 76 dB (referred to 3mV input). Virtually non-
existent total harmonic distortion (0.02%). As well as
bass and treble negative-feedback tone controls calibrated
in 2.5 dB steps. With turnover pushbuttons at 125 Hz
and 500 Hz as well as at 2kHz and 8kHz.

The SH-9090P. The Universal Frequency Equalizer
that has no equal. You get 12 dB of boost or attenuation
for 12 bands (10 Hz to 32 kHz). Plus the center frequency
of each band can be continuously shifted by as much
as =1 octave. In addition, the bandwidth (Q) for each of the
12 bands is continuously variable from 0.7 to 7. The
result: You have more control over response shaping than
with any other single instrument. (Configuration: one
in, one out.)

The SP-TOMKII. In every respect, it’s everything you
want in a professional turntable. So much torque it
only takes 0.25 of a second to reach the exact playing speed
at 333 RPM. Our lowest wow and flutter (0.025% WRMS)
and rumble (—70 dB DIN B). A quartz-locked frequency
generator DC servo motor. And, of course, the reliability of
Technics direct drive. The system that radio stations use.
And discos abuse. Supplied without tone arm.

anasonic Company
Technics Dept. 209
One Panasonic Way
Secaucus, N.J. 07094

Attention: Sid Silver,
Technical Service Specialist.

N oot Gy —— & o L
I
I

Technics

_ byPanasonic |
Professional Series |

[] Send me technical information on the Technics Professional Series.
[] Have a Technics audio specialist call for an appointment.

[

[

[

NAME TITLE |
Please Print |

COMPANY |
ADDRESS I
CITY STATE ZIp |
PHONE NUMBER |

___________ A
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Seek New Intl Licensees For Chelsea

LOS ANGELES—Chelsea Rec-
ords is setting up new foreign licens-
ees throughout the world. Label in
the past has been handled by RCA
and Polydor.

“We intend to extend our oper-
ation dramatically. We will go
through a major expansion, which

Breaking Big!
“THIS MELODY
IS FOR MY
BABY”’

Dakar DK-4557
by

BEN MONROE

Station Picks & Playing

WAIR WFDR  WPDQ WSOK
WBSC WGIV wQIiz WSRC
WCKO-FM  WIDU WQKI WTHB
WEAL WLLE  WSHA WWBD
WEDR-FM  WOIC  WRBD WWDM
WEWO WORL  WRSV-FM  WYNN

For Your DJ Copy
Write or Call:

Dakar Records
888 Seventh Ave.
New York, N.Y. 10019
(212) 541-9860

will take place before the end of the
year,” says Wes Farrell, label presi-
dent.

He will spend most of this month
in England working on structuring
his new expansion plans. Farrell is
currently neogitating with licensees
in territories where Chelsea received
success while being distributed by
Polydor. Its agreement with Polydor
expires Oct. 1.

The label is also in the process of
expanding its European base. Far-
rell already has an office in London,
and Europe will get a lot more out of
us because we are going to support
all of our product with artist tours,”
he says.

Up until this point, the label has
released 12 LPs and 24 singles an-
nually abroad. It will now double its
output.

NEW PRICE
BEREAKTHROUGH

CUSTOM

P EcoNOM Y

JACKETS

FIRST 1,000
COMPLETE $495.00

hamical, color prent,

bume pckets FOB NY.C

dlew Mgl
1640 East
MY NY 1

Serving the graphic nesds of the record industry for 20 years.

General News

Grammy Form |
Mailed To
Record Firms

LOS ANGELES—Record com-
panies receive official entry forms
this week for the 19th annual
Grammy Awards on which out-
standing artistic product released
during the second half of the eligi-
bility period, April 16-Sept. 30 must
be listed.

This year the cut-off date is two
weeks earlier than the usual Oct. 15
deadline which gives the 35 craft
nominating committees additional
time to judge submitted product. In
the future, Grammy eligibility will
be from Oct. 1-Sept. 30.

The following week the entire
NARAS membership will receive
similar forms on which they will en-
ter their Grammy choices. Company
forms must be received in the
NARAS Burbank office by Oct. I;
those from members by Oct. 8.

Later this year the Academy’s vot-
ing members will receive the first-
round ballots and prenomination
lists comprised of the year’s entire
entries which will have been
screened for eligibility. Voting mem-
bers’ choices will determine the fi-
nalists.

Peiffer Is Dead

PHILADELPHIA—French jazz
pianist and composer Bernard Peif-
fer, 53, died here Tuesday (7) of kid-
ney failure.

WHEN YOU'RE LOOKING FOR TAPE—-
LOOK NO FURTHER!

maxell

the answer to all powur tape needs

Scotch

BRAND

recording lanes ani ﬂL‘L‘BSSﬂI‘IBS

24 HOUR

. BASF

THE INVENTOR OF AUDIO TAPE

MEMOREX Recording Tape
L.“Is it live or is it Memorex?”

FREIGHT-PAID SERVICE

ACCESSORIES

A single buying source for all your accessary needs

A.l. ROSENTHAL ASSOCIATES

29 E. Glenside Ave : Glenside. Pa 19038 « 215 BBS5-5211

SEND FOR FREE CATALOG

BASF ¢ BLACK MAGIC ¢« EVEREADY ¢« MAXELL + MEMOREX « NORTRONICS
NUMARK ¢ PICKERING « RECOTON « SCOTCH * SHURE « SOUND GUARD « WATTS
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LOS ANGELES—Pyramid Pro-
ductions here hopes to promote rec-
ords to retailers, one-stops and racks
through 8-track promo tapes.

The firm, owned by Dewitt Brown
and Doug Moor, which deals prima-
rily with retailers, has created an in-
store commercial in the form of a
mini radio program.

Involved also is an in-store net-
work which programs the music,
commercial messages and narra-
tions, to establish a buying mood for
the public.

According to Moor, this taped
customer service assistance tech-
nique is durable and time saving as
an aid for current promotions.

He notes that the key objective for
programming 8-track in-store com-
mercials enables locations carrying
certain products to promote sales
more effectively with current infor-
mation concerning the acts. It also
influences all levels of purchasing
from distributors to record shop
owners, he claims.

-

“This program creates a selling
aid which acts as an insurance pol-
icy, making sales success more prob-
able,” he adds.

The owners, who are both former
radio announcers, will take an LP
into the studio, extracting certain
cuts to be included on the promo
tape. With this, the pair then inserts
general information about the artist.

The group is negotiating to place
its tape project in 60 record locations
in the Los Angeles area.

Pyramid is involved in a co-op sit-

NO ROCK FOR BENEFIT:

$ Keep Acts Off |
Lewis’ Telethon

By HANFORD SEARL

LAS VEGAS—Jerry Lewis' Labor
Day Weekend Telethon was devoid
of major rock groups because they
wanted the Muscular Dystrophy or-
ganization to pay for flying their en-
tire entourages here, reveals Marcy
Forrest, talent coordinator.

“Many groups were also on tour
elsewhere with it being the last big
weekend before school starts, but the
real problem rested with trans-
porting entire companies, a financial
restriction on us,” says Forrest.

So in their place, entertainers out-
side the hard rock field appeared
and lent their talents to the telethon
which raised a record $21 million.

In her first talent booking effort,
Forrest says formal plans began two
months ahead checking an index file
on artists, managers and their
whereabouts.

The decision of taste and variety,
more evident in this year’s telethon,
rested with Forrest, who credits
much of the backstage harmony to
her 12-woman staff which led to co-
operation and cool heads.

“In the past there have been some
bad scenes because of pressure. This
year we made sure the talent, even
when cut from the program, were
correctly taken care of,” she says.

Music names who appeared with
Lewis on the program included
Tony Bennett, Joey Heatherton,
Engelbert Humperdinck, Lola Fa-
lana, Tammy Wynette, Dionne

sz [N-STORE COMMERCIALS e

8-Track Tapes a
' New Promo Device

By JEAN WILLIAMS

;::-l':r’

e

uation with a local 8-track tape man-
ufacturer to supply outlets with tape
decks at no charge to the outlet.
The owners assert that the manu-
facturer is willing to give the tape
players free to the retailer and Pyra-
mid because the manufacturer is re-
ceiving promotion of his product.
Inserted on the promo tape is a blurb
notifying the listener that the tape is
being played on certain equipment.

Pyramid advises the labels as to
how many locations are available
for their products. The demo tapes
run from 36 minutes to 45 minutes
depending on the length of the LP
and/or how much of the LP’s mate-
rial is to be used for the commercial.

The tapes offer promos from one
to four LPs per tape. When struc-
turing four LPs on one tape, one
track is given to each album.

The service ranges from $2,500 to
$4,500 to labels for approximately
60 days of product exposure.

An additional service included in
the package is placing point-of-pur-
chase material and displays of the
acts being promoted. Moor contends
that this package is especially good
for hard to sell acts, new acts, and
acts which the label is in a hurry to
break.

Moor and Brown are currently
cutting all tapes themselves but are
in the process of hiring other radio
announcers to assist.

The firm is looking for profes-
sional announcers because, Moor
explains, the effect must be that of a
regular radio program, with profes-
sionals at work.

Warwick, Perry Como, Vikki Carr,
Marilym McCoo and Billy Davis,
Fabian, Lainie Kazan and Dick
Haymes, while many videotape seg-
ments with such stars as Donny and
Marie Osmond never were aired be-
cause of limited time and back-
logged acts.

Among contemporary acts, Vicki
Sue Robinson appeared with 12
“Soul Train” dancers as she sang the
disco-hit, “Turn The Beat Around”
while Lewis cavorted in the wings.

According to Lou Brown, Lewis’s
musical director and arranger, the
24-piece orchestra, composed of 80%
local musicians, began rehearsals
two weeks in advance for the 2%
hour event carried by 200 tv stations
coast-to-coast.

Backing Lewis for the fifth year,
Brown says he penned about 12
songs and parodies for the marathon
event, which raised 12% more than
in 1975.

“Many stars bring their own con-
ductors and rhythm sections, but
Jack Eglash and the Sahara orches-
tra and Johnny Haig relief orchestra
are our mainstay.”

Talent coordinator Forrest, wife
of producer-director Arthur Forrest,
reveals musicians received $35 each,
a special rate paid since they re-
mained in the background, unlike
the stars who get wide exposure in
front of the cameras.
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New Sales Pattern
For Ohio One-Stop

LOS ANGELES—Retail and
jukebox accounts of E&L one-stop
in Columbus, Ohio. have changed
their buying habits. The outlet
which once stocked 50% cach of r&b
and gospel product has shifted to
30% cagh of r&b. pop and jazz, with
10% going to miscellaneous mer-
chandise.

Lloyd “Happy™
the outlet, says he no longer stocks
gospel because there is no radio out-
let in the Columbus area for gospel
exposure.

Moore. a former retail operator,
who opened his one-stop operation
four years ago. notes that during the
past year his jukebox accounts have
increased, now making up approxi-
mately 50% of his overall business.

Due to the increase of jukebox ac-
counts, the operation consisting pre-
dominately of black accounts have
shifted to 50% white. He says the
jukebox operators are also respon-
sible for the pop music sales.

E&L services accounts through-
out Ohio and portions of Indiana.
West Virginia and Kentucky. Ac-
cording to Moore. he has been able
to pull in jukebox operators. who
comprise the bulk of his out of state
trade because of his price scale.

“1 charge 70 cents for a record.
Most once-stops in this area are
charging from 75 cents to 82 cents
per record.” he says.

While he has had an increase in
accounts. he notes that his retailers
are buying less product. decreasing
his overall business by 50%.

Moore, owner of

“Business 1s bad for retailers here
because of the retail chain oper-
ations popping up. The chain oper-
ations are coming in and they have a
literal monopoly on purchasing rec-
ords.

“For example.” he continues.
“when a new Earth, Wind & Fire al-
bum is released. the chain oper-
ations will buy mavbe 250.000
copies of it

“They can buy this record almost
at their price. Where we have to pay
$3.30 for an LP. they can buy it for
about $2.05 because they are buying
in such large bulk. The chains can
afford to ship the record to their re-
tail stores who can selt it at a ridicu-
lously low price. and we cannot af-
ford tosell at those low prices. This is

(Continued on page 16)

>

General News

Anthony D’Anna, with Motown
Industries for 10 vears including
treasurer. has opaned his own busi-
ness management and accounting
firm at 9701 Wilshire Blvd.. Bcvcrly
Hills. He has handled financial af-
fairs for Diana Ross. Stevie Wonder.
Marvin Gaye. Smokey Robinson.
the Temptations and the Supremes.
Firm's phone is (213) 278-8662.

x  x  *

Masterscores Records, division of

Masterscores. Inc.. formed in Holly-
wood by pianist/composer/pro-
ducer Lamont Johnson. First release
will be Johnson's own LP entitled
“Nine" and will feature Blue Mitch-
ell and Ronnie Laws. Label will be
distributed by In-Tune Music. Of-
fices located at 1335 North Detroit.
Hollywood. Calif. (213) 985-0010.
*x  x %

Power Chart II Records launched

Cream Issues Rare Guthrie Songs LP

LOS ANGELES—Cream Records
will release an LP of previously un-
released Woodie Guthrie material
with narrations by Jesse Pearson and
featuring songs performed by guests
Peter Yarrow. Rodney and Doug
Dillard. among others.

The LP, "We Ain't Down Yet.”
also provides a single of the same
name by Pearson with a musical
background from the tune “Anier-
ica”™ featuring an orchestra and
chorus.

Paul Parrish wrote the music with
Jimmic Haskell arranging and con-

ducting the orchestra on this cut.

The Guthrie project was brought
to Cream by Don Gallese and Rod-
ney Dillard, partners in TGM Pro-
ductions. a local tirm.

Don Graham. Cream official. says
the ttle tune explains Guthrie's opti-
mistic philosophy. The two produc-
ers worked out an exclusive arrange-
ment with the Guthrie estate for
access for international release of all
unreleased material. Graham adds.

“This is a commercially appealing
album of Woody's philosophy.” says
Graham.

New Companies

by Peter Nichols at 118 Mount Her-
mon Rd., Santa Cruz, Calif. First re-
lease is by local artist Johnny Mello
and the Golden State Gamblers. La-
bel may be contacted at (408) 438-
1104,

*x  x %

Hawkeye International Manage-
ment formed in Los Angeles by John
Rebel with oftfices at 9270 Wilshire
Blvd. The firm encompasses theatri-
cal management as well as record-
ings and music and book publishing.
Included in the new setup are Hawk-
eve Records, Hybrid Music and Hy-
dro Music Publishing. Initial clients
are Hermione Baddceley and singer
Robert Kaye.

*x k%

Talent Projects formed in Los An-
geles by Tom Reynolds to provide
stage setting and design for groups
preparing for live performances.
Firm 1 located at 1420 N. Beach-
wood, L.A.. Calif. (213) 466-1321.

x X %

T.A.M. Records launched in Day-
ton by Charles R. McNamee. presi-
dent of Continental Coal Corp. The
label will be distributed by IRDA.
First artist 1s singer Jimmy Payne
whose single “Don’t Say Love.” is
slated for immediate release.

* x %

Salsa Picante Records. a division
of K-Jo Music Co.. formed in Los
Angeles by Tom Walls and Jimmy
Nunya. The label will specialize in
soul and rock and is distributed by
In-Tune. First release is “Joy. Joy”
by artist/composer Nunya. Label is

located at 914 W. Knoll Dr.,
wood, Calif. (213) 931-9400.

* * *

Holly -

Renaissance Records, a new jazz
label, launched in Los Angeles by
radio personality Dennis Smith.
First album is by the Al Williams
Quintet due tor immediate release.
Location of label is 13422 Oxnard
St. Van Nuys. Calif. (213) 785-2064.

* x %

MDM Productions, a complete
record production service. formed in
Washington, D.C.. by Dicky Wil-
liams. Firm's objective is to supply
professional cxpertise to artists,
managers, arrangers and song-
writers. MDM is located at 1420 K
St. NW.. Washington, D.C. (202)
638-7399.

* K %

Southern Creative Designs, Inc.
formed in Knoxville. Tenn., by Bill
Haynes. Firm will employ country
music artists for radio and television
Jingles. All agency work will be done
in Nashville where an office will
open soon.

Tape From Trunks

NEW YORK -In one short week.
the sale of illegally duplicated tapes
in the Times Square area (Billboard,
Aug. 7) has escalated. with a new
sales crew selling current product
out of huge steamer trunks.

This group has joined the suitcase
tape pirates and it could be the be-
ginning of a price war if competition
becomes too keen.

SHAPIRO, BERNSTEIN & CO. INC.

announces the purchase of

COLUMBIA PICTURES
MUSIC CORPORATION

which 1s being merged into

THE SHAPIRO, BERNSTEIN

ORGANIZATION

LLondon

Hollywood

10 East 53rd Street, New York, N.Y. 10022
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BLACK
OAK
ARKANSAS

SINGIN’

From their forthcoming album

Produced by John Ryan and Black Oak Arkansas
MCA-40621

.MCA RZCORDS
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General News

British Aid Musexpo Success

® Continued from page |

that the National Music Publishers
Assn. might align itself with
Musexpo 77 which would provide
Shashoua with a firmer working
base.

The British Trade Board boosted
UK. participation when it author-
ized a subsidy program, almost iden-
tical to that accorded British firms
that wish to exhibit at MIDEM.

Under the Trade Board’s author-
ization, a U.K. exhibitor is provided
50% of airfare for two persons plus a
set per diem and 90% of the cost of
an exhibit room or booth.

The Board, in encouraging
MIDEM and Musexpo participa-
tion, hopes to increase U.K. exports.
Most U K. exhibitors who averaged
out to three persons per exhibit will
remain in the U.S. for from one to
three weeks. Most will visit Nash-
ville and then proceed to either Los
Angeles or New York before return-
ing home.

The UK. exhibitors had a com-
mon plaint. “Where are the Ameri-
can record labels? We must have

them listen to our product,”
most unanimously said.

they al-

They were well satisfied with pub-
lisher representation which included
executives like Wesley Rose, Nor-
man Weiser, Mike Stewart, Sam
Trust, Bill Lowery, Kelly Green, Jay
Morgenstern, Joe Carlton, Herb
Eiseman, Sal Chiantia and repre-
sentatives of BMI, ASCAP and
SESAC. George Moyerstein, head of
the global Polygram Music, made a
suprise visit.

Approximately 50 U.S. firms ex-
hibited. They included music firms
like ASCAP, BMI, SESAC, ABC
Music, Chappell, ATV, PKS and
Sunbury/Danbury; labels like
Seeco, Gusto/Starday, Country In-
ternational, De-Lite, Nugget; cutout
distributors like Sutton, Country
Wide, Scorpio, and surplus record
and tape distributors; recording stu-
dios like Sea-Raven, New Orleans
and Studio In The Country, Boga-
lousa; Seal-O-Matic, a maker of
packaging equipment and sup-
pliers; Custom Concepts Inter-
national, a T-shirt maker; K-Tel, the

Mr. Retailer: Don’t flush away
dollass on- promntimme

THE MOST
EFFECTIVE &
INEXPENSIVE
WAY, TO
MOTIVATE
SALES

: ;SELL FOR YOU!

ORDER TODAY AND RECEIVE YOUR 24"

A NEW GUIDE
EXCLUSIVELY
DEVOTED TO
LISTING NEW
MONTHLY
RECORD &
TAPE
RELEASES

~.

x 30" DISPLAY POSTER

e e

0 25 @ 25¢ each
0O 50 @ 20¢ each

Name

Address

Store Name/Company Name

“What’s New’’ 141 E. 25th St., New York, N.Y. 10010
O Please enter my standing order for. . ... ...... copies

0 100 @ 15¢ each
0O 500 @ 5¢ each

City, State, Zip ——

|
|
|
|
|
0 Please send me my free complimentary copy and bulk rate prices. :
|
|
|
|
|
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global tv marketer; Fidelatone, a
Los Angeles pressing facility, Han-
son Publications, the folio house
and the Country Music Assn.

Thg latter supplied an out-
standing musical show Wednesday
(8) before an audience of about 400.
The two-hour show, produced by
Gene Nash, featured Mickey Gilley,
Ronnie Milsap, Tammy Wynette
and the Jordanaires.

The UK. contingent included ex-
hibitors like Belsize Music, Summit
Music, Eden Studios, Wilson Addi-
tions, Amphonic Music, Panache
Music, Gull Music and Records,
Duart Music, Charly Music, Heath
Levy Music, Homemade Music,
United Artist Music, Nevis Records,
Margaret Brace, London Copyright
Bureau and Emerald-Mint Records,
the only non-British firm which is lo-
cated in Belfast, Northern Ireland.

Bird dogging the U K. contingent
was Gerald S. W. Gush of the British
Consul in Houston. Gush appeared
optimistic over early U K. participa-
tion.

Other representation included
Continental firms like European
United publishers and Jupiter Rec-
ords/Sigel Music of Munich; and
Far Eastern firms like Watanabe
Publishing and Yamaha Music of
Tokyo and Associated Music/Wiz-
ard Records of Australia. Trova In-
dustries Musicalis of Buenos Aires
was Musexpo’s first South American
exhibitor.

More than half of the approxi-
mately 130 exhibitors were repre-
sented for the second consecutive
year at Musexpo.

The large majority of exhibitors
interviewed indicated that chances
are good they will return if Musexpo
is held in 1977.

It was generally agreed that Mus-
expo 76 was far better coordinated.
Exhibitors and approximately
1,000-plus visitors to the exposition
were much better satisfied with the
hotel booths exhibit floor and two
adjacent floors for exhibitor rooms.

As of Thursday (9) approximately
12 booths and/or rooms had not
been opened. There was no way to
definitely enumerate Musexpo at-
tendance because no complete list of
the hotel location of attendees was
made available.

New Sales Plan

® Continued from page 14

killing the small mom and pop retail
shops.”

E&L has increased its LP sales by
20%. Moore asserts that because sta-
tion WVKO, an r&b outlet in Co-
lumbus has switched its format from
45s to playing more than 90% LPs,
his album sales are up 20%.

Jazz, which he says was not previ-
ously stocked in his outlet, has
leaped from zero sales to make up
30% of his business. He notes that
another Columbus station, WCOL,
has added jazz to its format, and it is
responsible for his jazz sales.

On the other hand, Moore con-
tends that Columbus has always
been a city where gospel music was a
prime seller. “But,” he says, “I don’t
understand why gospel is at such a
low point here when people want to
hear gospel.

“When we carried a full line of
gospel music, sales were always up,
but at that time we had a radio outlet
that catered to all forms of gospel
music.

“Now we have gospel programs
but the records aired are old and
practically impossible to obtain.
This has killed the gospel music
business here.” JEAN WILLIAMS

www.americanradiohistorv. com
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NEW ORLEANS — Roddy Sha-
shoua, Musexpo head, plans to
continue pushing for a one-site situ-
ation for future gatherings and is se-
riously considering Nashville for a
location when the Opryland Hotel
complex is completed sometime next
year.

The lure of country music helped
registrants from 26 countries enjoy a
CMA-sponsored bash Wednesday
(8).

A jazz show slated for Thursday
(9) was canceled but Pete Fountain
and Al Hirt opened their Bourbon
Street clubs for Musexpo partici-
pants in a rousing night of jazz as
clarinet and trumpet reigned su-
preme.

Though attendance was down
from more than 2,000 to about 1,500
registrants, the convention came off
with a better reception than last
year’s event which suffered an iden-
tity crisis one could expect with
2,000 music leaders in a live-wire
town like Las Vegas.

Not to say that the Musexpo par-
ticipants stayed in their rooms at
night or failed to take advantage of
New Orleans’ fabled nightlife. After
hours, they roamed the French
Quarter and hit the night spots,
merging the soul of the city with the

2nd Chicago
Pool Organized

CHICAGO—Merle Wilson, co-
owner of and spinner at the Transfer
disco here, has announced forma-
tion of the Chicago Record Pool, to
work as a liaison between record
companies and disco deejays.

Citing “irregularities” in the oper-
ations of Disco-Tech, the city’s exist-
ing pool, Wilson says a second
source of recordings for deejays is
necessary.

“At last count we were 25 deejays
strong,” Wilson says. He indicates
that the organization will service a
maximum of 50 spinners.

-..SHASHOUA CONSIDERING .0

Nashville As 77 |
~ Site Of Musexpo’?

By GERRY WOOD

seriousness of an international mu-
sic expo.

The town that’s the birthplace of
one of America’s most unique musi-
cal forms—dixieland jazz—wel-
comed the men and women of mu-
sic. Many took advantage of the
musical preserve named Preserva-
tion Hall to taste some old and origi-
nal dixieland.

Perhaps New York publisher
Stanley Mills summed it up best,
cruising down Bourbon Street post-
midnight after the Musexpo CMA
show: “Just think. Tammy Wynette
and Preservation Hall both on the
same night.”

Top 40 Is
KRUX Aim
In Phoenix

PHOENIX—The record industry
picks up another valuable exposure
medium as KRUX drops its all-news
format Sept. 27 to go Top 40 under
new program director Richard Riuz.
However, the record news is not all
good: Riuz believes that the station
will feature a tight playlist.

Last week he was still researching
the market, trying to build a music
library quickly, and trying to as-
semble a disk jockey staff. Ruiz pre-
dates the all-news format on the sta-
tion and had been served as
temporary program director before
the switch.

One of the great rock radio battles
in radio used to be between KRUX
and KRIZ.

The news of the return to rock by
KRUX is also interesting in light of
a new owner at KBUZ, now an
MOR station, and subsequent ru-
mors that KBUZ will also be switch-
ing to rock. Currently, KRIZ and
KUPD feature rock formats and
several other stations feature music
that is close to rock. KDKB-AM-
FM, in addition, is progressive.
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NRBA Confab To
Offer Automation,
Syndication Plans

® Continued from page 1

headed by Jim Long, will be adding
a new “Beautiful Rock” program-
ming service that will be ready for
airing Oct. 15. Like the vastly suc-
cessful “Stereo Rock” programming
service, the new service will be di-
rected by George Burns, president of
Burns Media Consultants, Los An-
geles.

This new service has undergone
extensive audience testing via a psy-
chological consulting clinic in Dal-
las; 200 persons have participated in
a series of research studies on al-
bums and album cuts.

The result is that TM will have
around 3,000 carefully selected al-
bum cuts, all programmed with the
aid of computer. Long says that he
has demonstrated the new format to
four or five broadcasters to enthusi-
astic response, “‘and we already have
a major market station set to go.”

Burns originally experimented in
1969 with a soft rock format, pro-
grammed much as beautiful music
stations are programmed today, on
WQXI-FM in Atlanta when he was
national program director for Pa-
cific and Southern Broadcasting. He
later also did the same thing on
KKDJ, but eventually shelved the
idea.

There simply weren’t enough
good album rock cuts at the time
available to keep the sound fresh.
Also, Burns feels that the so-called
war baby generation wasn’t old
enough at the time to appreciate
softer rock; today, that same gener-
ation is more mature.

Bonneville Broadcast Consult-
ants, Teaneck, N.J., also is launching
a similar format, to be called “Soft
Rock” and has hired Dick Drury of
Susquehanna Broadcasting, York,
Pa., to become manager of special

projects and focus on the new pro-
gramming service.

The consulting services of Bob
Henabery have also been acquired.
Marlin Taylor, president of the firm,
says Bonneville is launching the new
format because of “industry de-
mand. Broadcasters have been call-
ing and wanting either a rock or
country music service. We decided
that our best direction at this time
was toward rock.” The Bonneville
format will hinge on hits, oldies, and
album cuts; the reels of hits will be
updated weekly for clients. There
will be some seguing of music.

The growing interest in syndi-

(Continued on page 25)

Radio-TVProgramming

SIGNED, SEALED, AND . . .: Robert W. Morgan, right, host of the ‘‘Robert W.

Morgan Special Of The Week'' syndicated by Watermark Inc. in Los Angeles,

chats with Jim Seals of the Seals & Crofts duo. Seals & Crofts are the focus of

one of the hour specials now slated to begin airing the weekend of Oct. 2 on
radio stations coast-to-coast.

Milwaukee Jazz Stanza Booming

MILWAUKEE—"Jazz is the hot-
test music going in Milwaukee right
now.” asserts air personality Ron
Cuzner of WFMR. “The city is be-
coming more conscious of jazz and
the musicians around here feel that
it's Milwaukee’s turn to make it big
on the scene.”

Cuzner, celebrating his sixth year
on the station as an early morning,
jazz critic-programmer-producer-
fan, knows what he's talking about.
His “Dark Side Of The Day” show.
broadcast six days a week, has been
a staple on the Milwaukee music
scene for the past nine years, three of
them on the old WTOS prior to that
station being sold and Cuzner’s
move to his current home.

The show airs from midnight to 6
a.m. Tuesdays through Fridays and
from midnight to 7 a.m. Saturdays
and Sundays. It has been a consist-
ent moneymaker for WFMR, which

features classics during the day. with

Perfect for touring.

AIRCRAFT

FOR LEASE

Convair 240, Seats 24, air conditioning, hot food.

Also, Beechcraft Queen Air, 7 passenger, ideal for
road crew when used with Convair.

Please call Chris at Seals & Crofts Productions
(213) 365-9371 for further information.

By MARTIN HINTZ

Cuzner handling up to 20 commer-
cials in the first hour and a half on
an average show. The remainder of
the air time also has steady sponsor-
ship.

Cuzner credits the boom in jazz
enthusiasm to the recent success of
the month-long Alewives Jazz Festi-
val in the downtown Performing
Arts Center, which drew about
30,000 persons: the pull of the an-
nual Riverboat Jazz Festival; the
lineup at the Miller Jazz Oasis at
Summerfest: the flood of national
talent to Milwaukee over the past
months; and the fact that local jazz
musicians have had heavy work-
loads in area clubs.

“The major musicians know
about Milwaukee, everybody has
jobs, the concerts are doing well—
there’s just a feeling here that some-
thing’s going to break,” he says.

Cuzner adlibs his show, preferring
to work from his own head rather
than from a playlist drawn up in ad-
vance. “I've got the freedom to do
that here probably because nobody
else knows that much about jazz and
I work from my own library. 1 must

have between 8,000 to 12,000 al-
bums in my collection: just haven't
counted them.

I play music that I want to hear;
the key is to please myself first. That
might sound rather heavy but the
very fact that I open the mike means
that 1 most likely know a bit more
about the music,” he explains. “I'm
already a critic by picking one al-
bum over another.”

“I listen to everything that comes
through here and will probably play
it at least once sometime. Then the
audience itself can judge whether to
go after it,” Cuzner said. He looks
for an elemental “electrifying tone™
in a musician, that moves the per-
former past being just talented but
into that “spark™ of showmanship.

Because he uses his own material,
Cuzner doesn’t have to contend with
a program or musical director.
“Many other stations program jazz
to sell products. I know I'm in a
lucky spot here. And beyond all the
philosophy, it's the bottom line that
still counts. And we're doing all
right,” he says.

(Continued on page 26)

An Award To
Bing Crosby

LOS ANGELES—Bing Crosby
will receive the Special Achievement
Award of the Armstrong Memorial
Research Foundation this year in
recognition of his pioneering work
in radio and his 50 years as one of
the world’s most famous entertain-
ers.

The award will be presented at the
FM Pioneers Dinner, Sunday (19) at
the Hyatt Regency Embarcadero
Hotel, San Francisco, at the annual
convention of the National Radio
Broadcasters Assn. The presentation
will be made by Ken Carpenter, vet-
eran radio announcer.

Crosby’s career is the subject of
one of the Armstrong award-win-
ners this year, a program called “The
Crosby Years” written, directed and
produced by Gord Atkinson,
CFMO, Ottawa, Canada.

The winner in the music division,
commercial stations, this year is
WFMT, Chicago. The non-commer-
cial winner is WBAI, New York.

The awards pay tribute to the late
Edwin H. Armstrong, inventor of
FM broadcasting.

- Vox Jox__

By CLAUDE HALL

LOS ANGELES—Robin Mitchell
has been named program director of
WIFE, Indianap-
olis; he’d been pro-
gram director of
WSALI , Cincinnati,
the past three years.

. Okay, now 1
have the official
lineup at KHEY,
el long-time abode of

Mitchell an ex-rock jock
named Charlie Russell (Russell was
one of the first program directors to
publish a tabloid like Radio and
Records as a radio station promo-
tion when he programmed KELP in
El Paso; Dick Starr, then program-
ming WFUN in Miami, also did one
for a while). The KHEY country
music lineup features Charlie Rus-

(Continued on page 25}

NRBA S.F. Meet To Scrutinize
Formats With Top Broadcasters

SAN FRANCISCO—Album rock programming,
country music programming and even Top 40 program-
ming will come under hard study at the annual National
Radio Broadcasters Conference & Exposition Sept. 19-
22 at the Hyatt Regency Embaracadero here, rgports
NRBA president Jim Gabbert, owner of KIOI in the
market.

Among broadcasters appearing on a panel devoted to
“Programming Top 40 That’s Tops” will be Gary Ste-
vens, general manager of KDWB in Minneapolis; Todd
Wallace, president and general manager of the research
firm of Radio Index, Phoenix; Michael Spears, oper-
ations director, KFRC, San Francisco; Gerry Peterson,
program director, KCBQ, San Diego; and George
Johns, national program director, Fairbanks, Indianap-
olis.

Promotion, sales, engineering (including quad and
AM stereo) will also come under discussion in other
panel sessions, as the NRBA moves further toward being
an all-radio association in direct competition against the
NAB. Among the leading radio rep people on hand will
be, for instance, Frank Boyle Jr., president of Eastman
Radio, New York; Robert J. Duffy, president, the
Christal Co., New York; Alan Torbet, president, Tor-
bet-Lasker, New York.

On a programming panel devoted to album rock will
be William Compton, program director of KDKB in
Phoenix; Jack Crawford, program director of WKDA in
Nashville; John Gorman, program director of WMMS

wWwWw americanradiohistorv.com

in Cleveland; Mike Harrison of Radio & Records Maga-
zine; Jeff Pollack, music coordinator, KBPI, Denver; Ed
Romig, program director, San Jose, Calif., Norm Winer,
program director WBCN, Boston.

On a country music programming panel will be Jay
Albright, program director, KUZZ, Bakersfield, Calif.;
Cliff Haynes, operations manager, KNEW, San Fran-
cisco; Craig Scott, operation manager for Plough Broad-
casting, WJID, Chicago, and Hal Smith, general man-
ager, KNEW, San Francisco.

MOR radio programming will be represented by Bob
Henley, general manager of WGN, Chicago; Cullie M.
Tarleton, general manager of WBT in Charlotte, N.C.,
and Gary Edens, general manager of KOY in Phoenix,
among others.

On a beautiful music panel will be people such as Bob
Chandler, operations manager of WGAY in Wash-
ington; James Schulke, president, Schulke Radio Pro-
ductions, South Plainfield, N.J.; Marlin Taylor, presi-
dent, Bonneville Broadcast Consultants, Tenafly, N.J,,
and Kenneth Mellgren, manager of operations for WJIB
in Boston.

Noted engineers such as Harold Kassens of A.D. Ring
in Washington; Norman Parker of Motorola in Chicago;
Bruce Earl of El Paso; Emil Torick, director of audio
technology at CBS Technology Center, Stanford,
Conn.; Lou Dorren, Quadracast Systems, San Mateo,
Calif.; Jerry LeBow, Sansui Electronics, New York; Ed
Butterbaugh, director of engineering, CKLW, Detroit.
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"THE ROBET | MORGAN
SPRCIAL OF THE WEEK"

13 fast-paced, music-crammed, absolutely fascinating entertainment hours on the
biggest names in contemporary music and what makes them so special.

Available now from Watermark, , 10700 Ventura Blvd., No. Hollywood, CA 91604 e (2]13) 980-9490

©1976 Watermark, Inc., Makers of American Top 40, American Country Countdown, The Elvis Presley Story, The California Special and Mansion of Mystery
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Bilboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (9/9/76)

TOP ADD ONS -NATIONAL

BAY CITY ROLLERS—| Only Want To Be With You (Arista) CHICAGO—1f You Leave Me Now (Columbia)
RICK DEES—Disco Duck (RSO)

BAY CITY ROLLERS—| Only Want To Be With You (Arista)

BAY CITY ROLLERS—| Only Want To Be With You (Arista)
ERIC CARMEN—Sunrise (Arista)
BEACH BOYS—It's 0.K. (Brother/Reprise)

STEVE MILLER BAND—Rock’n Me (Capitol)
LINDA RONSTADT—That'll Be The Day (Asylum)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
Iisted; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

® TOP ADD ONS

LINDA RONSTADT—That'll Be The Day (Asy
lum)

HALL & DATES—She's Gone (Atlantic)
STEVE MILLER BAND—Rock'n Me (Capitol)

* PRIME MOVERS

CHICAGO—If You Leave Me Now (Columbia)
RICK DEES—Disco Duck (RSC)
STEVE MILLER BAND—Rock'n Me (Capitol)

BREAKOUTS

KISS—Beth (Casablanca)

SILVER—Wham Bam (Ansta)

BAY CITY ROLLERS—| Only Want To Be With
You (Ansta)

KHJ —Los Angeles

o HALL & OATES—She’s Gone (Atlantic)

© LINDA RONSTADT—That'll Be The Day
(Asylum)

* RICK DEES—DiscoDuck (RS0) 29-19
* DR.HOOK—ALittle Bit More (Capitol} 17-
11

SEPTEMBER 18, 1976, BILLBOARD

KDAY-Los Angeles
© JOHNNY “GUITAR” WATSON—| Need It
(DJM)

o BRENDA& THE TABULATIONS—Home To
Myself (Casablanca)

* NONE
*
Ki1S—Los Angeles
o KiSS—Beth/Detroit Rock City
(Casablanca)

® JEFFERSON STARSHIP—With Your Love
(Grunt)

* CHICAGO-If You Leave Me Now
(Columbia) 29-16

% ORLEANS-—Still The One (Asylum) 25-15
KEZY—Anahei

o KISS—Beth (Casablanca)
o BEEGEES—Love So Right (RSO)

* STEVEMILLER BAND—Rock'n Me (Capitol)
2418

* CHICAGO-If You Leave Me Now
(Columbia) 18-13

KFXM—San Bernardino

® RICK DEES-Disco Duck (RSO)
o STEVEMILLER BAND—Rock' nMe (Capitol)

* FLEETWOOD MAC—Say You Love Me
(Reprise) 17-10

% LINDARONSTADT—That'll Be The Day
(Asylum) 23-17

KCBQ—S5an Diego
© FLASH CADILLAC/CONTINENTAL KIDS—

Did You Boogie With Your Baby ( Private
Stock)

De EARTH, WIND & FIRE—Getaway (Columbia)

D WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 11-5

* CHICAGO-If You Leave Me Now
(Columbia) 15-11

KAFY—Bakersfield
® PETER FRAMPTON—Do You Feel (A&M)
*
* RICK DEES—Disco Duck (RSO) 18-9

* LINDARONSTADT—That'll Be The Day
(Asylum) 22-18

KRIZ—Phoenix

KYNO—Fresno

WTAC—Fiint, Mich.

WRIE—Erie, Pa.

KAKC—Tulsa

o STEVE MILLER BAND—Rock'n Me (Capitol)
o SILVER—Wham Bam (Arista)

D% WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven ( Private Stock) 24-15
* CHICAGO—If You Leave Me Now
(Columbia) 11-6
KBBC—Phoenix

o BARRY DEVORZON/PERRY BOTKIN JR.—
Nadia's Theme (A&M)

® BAYCITYROLLERS—IOnly Want To Be With
You (Arista)
* STEVE MILLER BAND—Rock'n Me (Capitol)
24-16
D+ WILD CHERRY—Play That Funky Music
(Sweet City) 4-1
KTKT—Tucson

o ABBA—Fernando (Atlantic)

o BARRY MANILOW—This One’s For You
(Arista)

% FLASH CADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock) EX-24

* CLIFFRICHARD—Devil Woman (Rocket)
18-16

KQEO—Albugquerque

© BAY CITY ROLLERS—1 Only Want To Be With
You (Arista)

o GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)

* SILVER—Wham Bam (Arista) 15-10
* ORLEANS-Still The One (Asylum) 19-14
KJOY—Stockton, Calif.

® ERIC CARMEN-Sunrise (Arista)
o TOWER OF POWER—You Ought To Be
Havin' fun (Columbia)

* FLASH CADILLAC/CONTINENTAL KiDS—
Did You Boogie With Your Baby (Private
Stock) 30-16

* BAY CITY ROLLERS— Only Want To Be With
You (Arista) HB-19

KGW—Portiand

o BEACH BOYS—It's 0.K.(Brother/Reprise)
® ERIC CARMEN—Sunrise (Arista)

* FLASH CADILLAC/CONTINENTAL KiDS—
Did You Boogie With Your Baby (Private
Stock) 27-10

* HEART—Magic Man (Mushroom) 10-4
KING—Seattle

o LITTLERIVER BAND—It's A Long Way There
(Harvest)

o PAUL DAVIS—Superstar (Bang)
* HALL & OATES—She's Gone (Atlantic) 27-
19

* RICK DEES—Disco Duck (RSO) 28-20
KENO —Las Vegas

® HEART—Magic Man (Mushroom)
*

% STEVE MILLER BAND—Rock'n Me (Capitol)
34-25

* CLIFF RICHARD—Devil Woman (Rocket)
139

Pacific Northwest Region

HEART—Magic Man (Mushroom)

BAY CITY ROLLERS—| Only Want To Be With
You (Ansta)

PETER FRAMPTON—Do You Feel (ASM)

* PRIME MOVERS

RICK DEES--Disco Duck (RSO)

BAY CITY ROLLERS—i Only Want To Be With
You (Ansta)

FLASH CADILLAC/CONTINENTAL KIDS-Did
You Boogie With Yous Baby (Private Stock)

BREAKOUTS

BEACH BOYS—1t's 0 K (Brother/Reprise)
ERIC CARMEN—Sunnise (Arista)
KISS—Beth (Casablanca)

KFRC—San Francisco

o |OHNVALENTI—Anything You Want (Ariola
America)

o HEART—Magic Man (Mushroom)

* LINDA RONSTADT—That'll Be The Day
(Asylum) 2217

* STEVE MILLER BAND—Rock n Me (Capitol)
26-21

KYA—San Francisco

© PETER FRAMPTON—Do You Feel (A&M)
.
* RICK DEES—Disco Duck (RSO) HB-12

* BAY CITY ROLLERS—10nly Want To Be With
You (Anista) 20-15

KLIV—San Jose

o BAYCITYROLLERS- | Only Want To Be With
You (Arista)

o FIREFALL—You Are The Woman (Atlantic}
* RICK DEES—Disco Duck (RSO) 19-4
D% K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 12-3
KNDE—Sacramento
o BLUEOYSTER CULT—(Don't Fear) The
Reaper (Columbia)

® BAY CITY ROLLERS—I Only Want To Be With
You (Arista)

* LINDARONSTADT—That'll Be The Day
(Asylum) 22-14
* HEART—Magic Man (Mushroom) 28-21
KROY—Sacramento
o CLIFF RICHARD-Devil Woman (Rocket)
*
D4 EARTH, WIND & FIRE—Getaway (Columbia}
30-16

* HALL & OATES—She's Gone (Atlantic) 23-
18

© PETER FRAMPTON—Do You Feel (A&M)

o BAYCITY ROLLERS—I Only Want To Be With
You (Arista)

# RICK DEES—Disco Duck (RSO) 25-7
D BOZSCAGGS—Lowdown (Columbia) 18-10
KIRB—Spokane

® KISS—Beth(Casablanca)

o BEACH BOYS—It'sO.K. (Brother/Reprise)

* HEART—Magic Man(Mushroom) 17-8

* RICK DEES—Oisco Duck (RS0)15-9
KTAC—Tacoma

De EARTH, WIND & FIRE—Getaway (Columbia)

o BAY CITY ROLLERS—{ Only Want To Be With
You{(Arista)

* RICK DEES—Disco Duck (RSO) 28-14

* FLASH CADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock) 26-22

KCPX—Sait Lake City

© ABBA-Fernando (Atlantic)
o BARRY DEVORZON/PERRY BOTKINJR.—
Nadia's Theme (A&M)

% BAY CITY ROLLERS—| Only Want To Be With
You (Arista) 25-10

D BOZSCAGGS—Lowdown(Columbia) 23-16
KRSP—Salt Lake City

o KISS—Beth(Casablanca)

® FLASHCADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock)

* HEART—Magic Man (Mushroom) 17-11
* PETER FRAMPTON—Do You Feel (A&M)
HB-27

KTLK—Denver

o HEART-Magic Man (Mushroom)
*

* BAY CITY ROLLERS—IOnly Want To Be With
You (Ansta) 40-20

* gIngMILLER BAND—Rock'n Me (Capitol)
North Central Region
® TOP ADD ONS

BAY CITY ROLLERS—| Only Want To Be With
You (Anista)

KISS—Beth (Casablanca)

ORLEARS—Still The One {Asylum)

* PRIME MOVERS

CHICAGO—If You Leave Me Now (Columbia)
RICX DEES—Disco Duck (RSO)
CLIFF RICHARD—Devil Woman (Rocket)

BREAKOUTS:

NEIL SEDAXA—You Gotta Make Your Dwn Sun
shine (Rocket)

ERIC CARMEN—Sunnise (Arista)
FIREFALL—You Are The Woman (Atlantic)

CKLW—Detroit

o BAYCITY ROLLERS—| Only Want To Be With
You (Arista)

.
* RICK DEES—Disco Duck (RS0) 30-18

* DR. HOOK-ALittle Bit More (Capitol) 25-
17

o ZIZTOP—It's Only Love (London)

® JOHN DENVER—Like A Sad Song (RCA)
* RICK DEES—Disco Duck (RS0) 17-7

* %IgFRICHARD—DeviIWoman(Rocket)

WGRD- Grand Rapids

© ORLEANS-Still The One (Asylum)

* CLIFFRICHARD—Devil Woman (Rocket)
10-5

D WILD CHERRY—Play That Funky Music
(Sweet City) 5-1

1.96 (WZIM-FM)—Grand Rapids

® BAY CITY ROLLERS—! Only Want To Be With
You (Arista)

® PAUL DAVIS—Superstar (Bang)
D+ BOZSCAGGS—Lowdown (Columbia) 18-12
* DR.HOOK-ALittle Bit More (Capitol) 25-
20

WAKY—Louisvifle

© LINDARONSTADT—That'll Be The Day
(Asylum)

© NORMAN CONNORS—You Are My Starship
(Buddah)

* SUN—Wanna Make Love (Capitol) 16-10

* FIREFALL—You Are The Woman (Atlantic)
30-25

WBGN—Bowling Green
o ABBA—Fernando (Atlantic)

© GORDON LIGHTFOOT—The Wreck Ot The
Edmund Fitzgerald (Reprise)

* CHICAGO-If You Leave Me Now
(Columbia) 19-10

* ORLEANS- Still The One (Asylum) 14-9
WIXY—Cleveland

® ERIC CARMEN—Sunrise {Arista)

o NEILSEDAKA—You Gotta Make Your Own
Sunshine (Rocket)

* NONE
*
WJET—Erie, Pa.

& BAY CITY ROLLERS—| Only Want To Be With
You (Arista)

o CAPTAIN & TENNILLE—Muscrat Ramble
(ASM)

D« EARTH, WIND & FIRE—Getaway (Columbia)
29-23

* HEART—Magic Man (Mushroom) 20-15

Southwest Region

® TOP ADD ONS

GORDON LIGHTFOOT-The Wreck Of The Ed
mund Fitzgerald (Reprise)

STEVE MILLER BAND—Rock'n Me (Capitol}
LINDA RONSTADT—That'll Be The Day (Asy
lum)

* PRIME MOVERS

HEART—Magic Man (Mushroom)
§ (D)BOZ SCAGES—Lowdown (Columbia)
CHICAGO—If You Leave Me Now (Columbia)

BREAKOQUTS:

BAY CITY ROLLERS—| Only Want To Be With

You (Arista)
BEACH BOYS—t's 0.K. (Brother/Reprise)
SILVER—Wham Bam (Anista)

KILT-H

o NEIL DIAMOND—Don't Think, Feel
(Columbia)

o CARPENTERS—Goofus (A&M)

* CHICAGO-If You Leave Me Now
(Columbia) 17-7

* SILVER—Wham Bam (Anista) 30-22
WSAI-Cincinnati

o DOBIE GRAY—Find 'Em, Fool 'Em, Forget
'Em (Capricorn)

o NEIL SEDAKA—You Gotta Make Your Own
Sunshine (Rocket)

* BAY CITY ROLLERS—1 Only Want To Be With
You (Arista) 29-21

* LINDA RONSTADT—That'll Be The Day
(Asylum) 22-17 :

Q-102 (WKRQ-FM)—Cincinnati
& KISS—Beth(Casablanca)
@ ERIC CARMEN—Sunnse (Arista)
D« BOZSCAGGS—Lowdown{Columbia) 26-17

* LINDARONSTADT—That'li Be The Day
(Asylum) 25-20

WCOL-Columbus
o PETER FRAMPTON-Do You Feel (A&M)
o FIREFALL—You Are The Woman (Atlantic)
* PAUL DAVIS—Superstar (Bang) 27-13
* HEART-Magic Man (Mushroom) 14-6
WCUE—Akron, Ohio

o KISS—Beth (Casablanca)

& BAY CITY ROLLERS—I Only Want To Be With
You (Arista)

* SWEENY TODD—Roxy Roller (London) 24-
10

* CHICAGO-If You Leave Me Now
(Columbia) 8-1

13-Q(WKTQ)—Pittsburgh
o HEART—Magic Man (Mushroom)
© ORLEANS-Still The One (Asylum)

D% WALTERMURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 7-2

* CLIFF RICHARD— Devil Woman (Rocket)
1510

WPEZ—Pittsburgh

o KiSS—Beth (Casablanca)

o BAY CITY ROLLERS—! Only Want To Be With
You (Arista)

* HALL & OATES—She's Gone (Atlantic) 16-9
* QRLEANS-Still The One (Asvlum} 27-22
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® GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)

® BARRY MANILOW—This One's For You
(Arista)

* ENGLAND DAN/JOHN COLEY-1'd Really
Love ToSee You Tonight (Big Tree) 28-19

% ORLEANS—Still The One (Asylum) 17-12
KRBE-H

o BROTHERS JOHNSON—Get The Funk Qutta
Ma Face (A&M)

o BEEGEES—Love So Right (RS0)
* STEVE MILLER BAND—Rock'n Me (Capitol)
30-19

* HEART—Magic Man (Mushroom) 24-14
KLIF-Dallas

@ RICK DEES—Disco Duck (RSO)

& NEIL SEDAKA—You Gotta Make Your Own
Sunshine (Rocket)

* FIREFALL—You Are The Woman (Atlantic)
23-16

* ABBA-Fernando (Atlantic) HB-18
KNUS-FM—Dallas

o STEVEMILLER BAND—Rock'n Me (Capitol)
® SILVER—Wham Bam (Arsta)

D WILD CHERRY—Play That Funky Music
(Sweet City) 7-2

D LINDARONSTADT—That'll Be The Day
(Asylum) 12-8

KINT—EI Paso
* NONE

*

* HEART—Magic Man (Mushroom) 16-12

* ORLEANS—Still The One (Asylum) 18-15
WKY—0klahoma City

o HEART-Magic Man (Mushroom)

o LINDARONSTADT—That'l|Be The Day
(Asylum)

D« BOZSCAGGS—Lowdown (Columbia) 16-9
* STEVEMILLER BAND—Rock'n Me (Capitol)
17-11

KOMA-Oklahoma City

o BARRY DEVORZON & PERRY BOTKIN JR.—
Nadia's Theme (A&M)

® SILVER—Wham Bam (Arista)

* CLIFF RICHARD - Devil Woman (Rocket)
23-15

* CHICAGO-If You Leave Me Now
(Columbia) 16-10

® STEVE MILLER BAND—Rock'n Me (Capitol)

o LINDARONSTADT—That'l Be The Day
(Asylum)

* HEART—Magic Man (Mushroom) 22-12
D BOZ SCAGGS—Lowdown (Columbia) 21-13
KELI—Tulsa

o BAY CITY ROLLERS—I Only Want To Be With

You (Arista)
o BEACHBOYS—It's 0.K.(Brother/Reprise)
* RICK DEES—Disco Duck (RSO) HB-20

* FLASH CADILLAC/CONTINENTAL KIDS—
0id You Boogie With Your Baby (Private
Stock) 15-7

WTIX—New Orleans

® STEVE MILLER BAND—Rock'nMe (Capitol)

* GORDON LIGHTFOOT—The Wreck Of The
EdmundFitzgerald (Reprise)

* CHICAGO-If You Leave Me Now
(Columbia) 24-12

* JEFFERSON STARSHIP—With Your Love
(Grunt) 23-13

KEEL—Shreveport
© BAYCITY ROLLERS—1Only Want To Be With
You (Arista)
o BEACHBOYS—It's 0.K.(Brother/Reprise)

* BARRY DEVORZON/PERRY BOTKIN JR.—
Nadia's Theme (A&M) 25-20

D% BOZSCAGGS—Lowdown(Columbia) 12-8

Midwest Region

® TOP ADD ONS

LINDA RONSTADY—That'll Be The Day (Asy
lum)

GORDON LIGHTFOOT—The Wreck Of The Ed
mugd Fitzgerald (Reprise)

STEVE MILLER BAND—Rock'n Me (Capitol)

* PRIME MOVERS

CHICAGO—If You Leave Me Now (Columbia)
HEART—Magic Man (Mushroom)

(D)WILD CHERRY—Play That Funky Music (Sweet
City)

BREAKOUTS

(D)EARTH, WIND & FIRE-Getaway (Columbia)
BAY CITY ROLLERS—| Only Want To Be With
You (Anista)

ORLEANS—Stili The One {Asylum}

WLS—Chicago

o HALL & OATES—She's Gone (Atlantic)
© ORLEANS-Stili The One (Asylum)

* BAYCITY ROLLERS—10nly Want To Be With
You (Arista) 37-18

* CEIF(I;RICHARD—DewIWoman(Rocket)
16-1

WDHF—Chicago
o BAYCITYROLLERS—| Only Want To Be With
You (Arista)

o GORDONLIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)

D WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 8-3

* WILD CHERRY - Play That Funky Music
(Sweet City) 10-6

WVON—Chicago
De WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)
o ESQUIRES—Get Up 76 (Ju-Par)

* COMMODORES—Just To Be Close To You
(Motown) 40-28

D 0'JAYS—Message In Qur Music (Phila.
Int’l.) 27-24

WNDE—indianapoli
o STEVE MILLER BAND—Rock n Me (Capitol)

© GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)

* RICK DEES—Disco Duck (RS0) 9-1
* Hfl’\LL & OATES—She's Gone (Atlantic) 20-
1

(Continued on puge 22)

+ Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.



www.americanradiohistory.com

From One Of The Year’s
Most Talked-About Debut
Albums, Comes One Of The %
Year's Most Talked-About 4
Singles. (Picked by
Billboard, Cash Box,
Record World and
Bill Gavin.)

{(Harvest 4318)

“(IT’S A) LONG WAY TH

A SMASH HIT! NOW BREAKING NATIONALLY!
DEBUTS BILLBOARD HOT 100 —— 89*

O

. ranon wann or
.............

Available from Capitol Records
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Ploylist Top Add Ons @
Playlist Prime Movers

Billboard Singles Radio Action

Based on station playlists through Thursday (9/9/76)

SEPTEMBER 18, 1976, BILLBOARD

® Continued from puge 20
WOKY—Milwaukee

o LINDARONSTADT—That'll Be The Day
(Asylum)

e NEIL SEDAKA—You Gotta Make Your Own
Sunshine (Rocket)

* ;TEVE MILLER BAND—Rock'n Me (Capitol}
1-15

 ORLEANS—Still The One (Asylum) 22-17
WZUU-FM—Milwaukee

e LINDARONSTADT—That'll Be The Day
(Asylum)

D WILD CHERRY—Play That Funky Music
(Sweet City) 12-7

* JEFFERSON STARSHIP—With Your Love
(Grunt) 18-14

WIRL—Peoria, HIl.

De® EARTH, WIND & FIRE—Getaway (Columbia)
e STEVE MILLER BAND—Rock'n Me (Capitol)
* HEART-Magic Man (Mushroom) 31-21

% CHICAGO-If You Leave Me Now
(Columbia) 20-13

KSLQ-FM -St. Louis

e RICK DEES—Disco Duck (RSO}
o LINDARONSTADT-That'll Be The Day
(Asylum)
* HﬁALL&OATES—She's Gone (Atlantic) 40-
2
* glz.lFFRICHARD—DeviI Woman (Rocket)
-1

KXOK—St. Louis

De EARTH, WIND & FIRE—Getaway (Columbia)
o STEVE MILLER BAND—Rock'n Me (Capitol)

* CHICAGO-If You Leave Me Now
(Columbia) 14-9

D+ BOZ SCAGGS— Lowdown { Columbia) 9-5
KIOA—Des Moines

e RICK DEES—Disco Duck (RSO)
e STEVE MILLER BAND—Rock nMe (Capitol)
* HEART—Magic Man (Mushroom) 25-11

% CHICAGO-If You Leave Me Now
(Columbia) 14-9

KDWB- Minneapolis

e ORLEANS-Still The One (Asylum)

e GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)

D WILD CHERRY—Play That Funky Music
(Sweet City) 20-9

 BAYCITY ROLLERS—| Only Want To Be With
You (Arista} 29-20

WDGY—Mi lis

J 4

e NONE

D& K.C.&THE SUNSHINE BAND - (Shake,
Shake, Shake) Shake Your Booty (TK) 5-1

D WILD CHERRY—Play That Funky Music
(Sweet City) 6-3

KSTP—Min li

P

o PETER FRAMPTON—Do You Feel (A&M)

e BAYCITY ROLLERS—i Only Want To Be With
You (Arista)

* HEART—Magic Man (Mushroom) 18-13
* KISS—Beth (Casablanca) 27-23
WHB—Kansas City

De EARTH, WiND & FIRE—Getaway (Columbia)
e OHIO PLAYERS—Who'd She Coo (Mercury)

* CHICAGO-If You Leave MeNow
(Columbia) 18-11

Do K.C.& THE SUNSHINE BAND —(Shake,
Shake, Shake) Shake Your Booty (TK) 5-1

KKLS—Rapid City, 5.D.

e BAYCITY ROLLERS—I| Only Want To Be With
You (Arista)

e LITTLE RIVER BAND~It's A Long Way There
(Harvest)

D WILD CHERRY— Play That Funky Music
(Sweet City) 7-2

D K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 105

KQWB—Fargo, N.D.

WBZ-FM—Boston

WCAO—Baltimore

Y-100 (WHY1-FM)—Miami

WORD—Spartanburg, S.C.

e KISS—Beth{Casablanca)
e ABBA—Fernando (Atlantic)

% CHICAGO—If You Leave Me Now
(Columbia) 11-5

* g[g[MILLERBAND—Rock'n Me (Capitol)
Northeast Region
® TOP ADD ONS:

HALL & OATES-She's Gone (Atlantic)
BARRY MAMILOW—This One's For You (Ansta)
STEVE MILLER BAND—Rock'n Me (Capitol}

* PRIME MOVERS:

CHICAGO-tf You Leave Me Now (Columbia)

BAY CITY ROLLERS—| Only Want To Be With
You (Arista)
KISS—-Beth (Casablanca)

BREAKOUTS

FLASH CADILLAC/CONTINENTAL KIDS—-Did
You Boogie With Your Baby (Private Stock)

(D) MTCHIE FAMILY - Best Disco In Town (Marlin)
NORMAN CONMORS—You Are My Starship
(Buddah)

WABC—New York

e CHICAGO—If You Leave Me Now
(Columbia}

De RITCHIE FAMILY—The Best Disco InTown
{Marlin)

* FLEETWOOD MAC—Say You Love Me
(Reprise) 24-14

* WAR-Summer(U.A) 16-13
WPIX—New York

e BAY CITY ROLLERS—| Only Want To Be With
You (Arista)

¢ HALL & OATES—She's Gone (Atlantic)

* BARRY MANILOW—This One's For You
(Arista) 20-11

D% RICK DEES—Disco Duck(RS0) 26-20
WWRL—New York
© JERMAINE JACKSON—Let's Be Young
Tonight (Motown)

De FAITH, HOPE & CHARITY—You're My Peace
0Of Mind (RCA)

* BROTHERS JOHNSON—Get The Funk Out
MaFace (A&M) 21-13

D% WILD CHERRY— Play That Funky Music
(Sweet City) 13-7

WPTR—Albany

e BEACH BOYS-It's 0.K. (Brother/Reprise)

o NEIL SEDAKA—You Gotta Make Your Own
Sunshine (Rocket)

* RICK DEES—Disco Duck (RS0) 33-22
D« EARTH, WIND & FIRE—Getaway (Columbia)
23-14

WTRY—Albany

© FLASH CADILLAC/CONTINENTAL KIDS-
Did You Boogie With Your Baby (Private
Stock)

e ERIC CARMEN-—Sunrise (Arista)

 ENGLAND DAN/JOHN COLEY-1'd Really
Love To See You Tonight (Big Tree) 6-3

* (I:LISFRICHARD—DeviIWoman(Rocket)
1-

WKBW—Buffalo

e RICK DEES—Disco Duck (RS0)

e STEVE MILLER BAND—Rock'n Me (Capitol)

% CLIFF RICHARD—Devil Woman (Rocket)
16-7

D K.C.& THE SUNSHINE BAND-(Shake,
Shake, Shake) Shake Your Booty (TK) 8-4

WYSL-Buffalo

e RICK DEES—-Disco Duck (RS0)
De EARTH, WIND & FIRE—Getaway (Columbia)

 JEFFERSON STARSHIP—With Your Love
(Grunt) 21-11

* HEART—Magic Man (Mushroom} 30-23
WBBF —Rochester, N.Y.

De EARTH, WIND & FIRE—Getaway (Columbia)

o )JEFFERSON STARSHIP—With Your Love
(Grunt)

* CHICAGO-If You Leave Me (Columbia) 24-
2

% BAY CITY ROLLERS— | Only Want To Be With
You (Arista) 25-20

WRKO—Boston

e FLASH CADILLAC/CONTINENTALKIDS-
Did You Boogie With Your Baby (Private
Stock)

o NORMAN CONNORS—You Are My Starship
(Buddah)

% KISS—Beth (Casablanca) 28-18

* CHICAGO—If You Leave Me Now
(Columbia) 16-7

WVBF-FM—Boston
e STEVE MILLER BAND—Rock'n Me (Capitol)

* CHICAGO—if You Leave Me Now
(Columbia) 20-2

* LINDA RONSTADT-That'll Be The Day
(Asylum) EX-22

WORC —Worcester, Mass.

e NEILDIAMOND—Don't Think, Feel
{Columbia)

© BARRY MANILOW—This One’s For You
(Arista)

 BAY CITY ROLLERS—| Only Want To Be With
You{Arista) 27-4

* CHICAGO—!fYou Leave Me Now
(Columbia) 28-13

WDRC—Hartford

e KiSS—Beth(Casablanca)

e BARRYMANILOW—This One's For You
(Arista)

D# WILD CHERRY—Play That Funky Music
(Sweet City) 18-8

Dw EgRTH,WIND&FlRE—Getaway(Columbia)
16-10

WPRO—Providence

e DIANAROSS—One Love In My Lifetime
(Motown)

o SILVER—Wham Bam (ARista)
D+ BOZSCAGGS—Lowdown (Columbia) 14-6

* JOHN DENVER—Like A Sad Song (RCA)
HB-24

Mid-Atlantic Region

® TOP ADD ONS

COMMODORES—Just To Be Close To You (Mo
town)

NEIL SEDAKA-You Gotta Make Your Own Sun
shine (Rocket)

RICK SPRINGFIELD—Take A Hand (Chelsea)

* PRIME MOVERS

RICK DEES-Disco Duck (RSO)
OR. HOOK-A Little Bit More (Capitol)
CHICAGO—1f You Leave Me Now (Columbia)

BREAKOUTS

BAY CITY ROLLERS—| Only Want To Be With
You (Anista)

(D) SPINNERS—Rubberband Man (Atlantic)
HALL & OATES-She's Gone (Atlantic)

WFIL—Philadelphia

e NONE

D« WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 10-4

* RICK DEES—Disco Duck (RS0) 14-9
WIBG— Philadelphia

e HALL & OATES—She's Gone (Atlantic)
*
* NONE
*
WIFI-FM— Philadelphia

® KISS—Beth (Casablanca)

o NORMAN CONNORS—You Are My Starship
(Buddah)

+ BAY CITY ROLLERS—| Only Want To Be With
You (Arista) 27-20

* gTEVE MILLER BAND—Rock'n Me (Capitol)
0-23

WPGC—Washington

e COMMODORES—just To Be Close To You
(Motown)

o NEIL SEDAKA—You Gotta Make Your Own
Sunshine (Rocket)

* RICK DEES—Disco Duck (RS0) 10-2
 HEART—-Magic Man (Mushroom) 19-11
WGH—Washington

o HALL & DATES—She's Gone (Atlantic)

e LINDARONSTADT—That'll Be The Day
(Asylum)

* BOSTON—More Than A Feeling (Epic) 30-
17

* KISS—Beth (Casablanca) 24-12

e BAY CITY ROLLERS—| Only Want To Be With
You (Arista)

o STEVE MILLER BAND—Rock'n Me (Capitol)
 DR.HOOK-A Little Bit More (Capitol) 18-8

D% WILD CHERRY—Play That Funky Music
(Sweet City) 3-1

De SPINNERS-Rubberband Man (Atlantic)

@ RICK SPRINGFIELD—Take AHand
{Chelsea)

# CLIFF RICHARD—Devil Woman (Rocket)
17:10

D BOZSCAGGS—Lowdown (Columbia) 10-6
WYRE—Baltimore

© ORLEANS-Still The One (Asylum)
.

* BAY CITY ROLLERS—I Ony Want To Be With
You (Arista) 20-13

 JEFFERSON STARSHIP—With Your Love
(Grunt) 23-16

BJ 105 (WBJW-FM)-Orlando

@ RICK SPRINGFIELD—Take AHand
(Chelsea)

© GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)

* BEACHBOYS—It's 0.K. (Brother/Reprise)
28-22

* JgM%STAVLOR—ShowerThe People (W.B.)
29-2

WLEE—Richmond, Va.

e BAY CITY ROLLERS—| Only Want To Be With
You (Arista)

o BEACHBOYS—It's O.K.(Brother/Reprise)

* CHICAGO—If You Leave Me Now
(Columbia)21-11

Dx ?RTH,WIND & FIRE—Getaway (Columbia)
7-23

Southeast Region

® TOP ADD ONS:

BAY CITY ROLLERS—| Only Want To Be With
You (Ansta)

KISS—Beth (Casablanca)

BROTHERS JOHMSON—Get The Funk Outta Ma
Face (A&M)

* PRIME MOVERS:

RICK DEES—Disco Duck (RSO)

(D)EARTH, WAND & FIRE-Getaway (Columbia)
CHICAGO-If You Leave Me Now (Columbia)

BREAKOUTS

STEVE MILLER BAND-Rock'n Me (Capitol)
ABBA-Fernando (Atlantic)

GORDON LIGHTFOOT—The Wreck Of The Ed
mund Fitzgerald (Reprise)

WQXI-Atlanta

© BAY CITY ROLLERS—1 Only Want To Be With
You (Arista)

e HALL & OATES— She's Gone (Attantic)

* DR.HOOK-A Little Bit More (Capitol) 11-7
D# BOZ SCAGGS—Lowdown (Columbia) 14-10
193 (WZGC-FM) —Atlanta

o BROTHERSJOHNSON—Get The Funk Outta
Ma Face (A&M)

Y 1]

* RICK DEES— Disco Duck (RSO) 10-3

* C[IS.ISFRICHARD—DeviI Woman (Rocket)
16-

WBBQ—Atlanta

e KISS—Beth(CAsablanca)
e BEACHBOYS—It's 0.K. (Brother/Reprise)
D# BOZ SCAGGS—Lowdown (Columbia) 16-6

* CHICAGO—If You Leave Me Now
(Columbia) 15-7

WFOM-—Atianta

© PETERFRAMPTON—Do You Feel (A&M)

 LINDA RONSTADT—That li Be The Day
(Asylum) 14-8

D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. int'L.) 16-10

WSGA—Savannah, Ga.

e ABBA-Fernando (Atlantic)
e FIREFALL-You Are The Woman (Atlantic)

* PETER FRAMPTON—Do You Feel (A&M) 21-
14

* HEART—Magic Man (Mushroom) 23-19
WQAM—Miami

e NONE

* BAY CITY ROLLERS— Only Want To Be With

You (Arista) 27-19
D BOZ SCAGGS—Lowdown (Columbia) 11-6

www.americanradiohistorv.com

e NONE
*
D EARTH, WINO & FIRE—Getaway (Columbia)
38-28
D+ K.C.& THE SUNSHINE BAND—(Shake,
Shake, Shake) Shake Your Booty (TK) 2-1
Q-105 (WRBQ-FM)—Tampa, St. Petersburg

@ FLASH CADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock)

o BEACH BOYS—It's 0.K.(Brother/Reprise)

* GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise) HB-18

* KISS—Beth (Casablanca) HB-19
WQPD—Lakeland, Fla.

e JOHN DENVER— Like A Sad Song (RCA)
@ NATALIE COLE—Mr. Melody (Capitol)

* BROTHERS JOHNSON—Get The Funk Outta
MaFace(A&M) 19-7

* gTEVE MILLER BAND—Rock'n Me (Capitol}
0-11

WMF) -Daytona Beach

e NEILDIAMOND—Don't Think, Feel
(Columbia)

e BAYCITY ROLLERS—| Only Want To Be With
You (Arista)

* RICK DEES—Disco Duck (RS0) 18-1
* STEVE MILLER BAND—Rock'nMe (Capitol)
20-10

WAPE-Jacksonville

e KISS—Beth(Casablanca)

e BAY CITY ROLLERS—| Only Want To Be With
You (Arista)

% LINDARONSTADT—That'll Be The Day
(Asylum) 30-20

 STEVE MILLER BAND—Rock'n Me (Capitol)
2317

WAYS—Charlotte

e NONE

D» EQRTH,WIND & FIRE-Getaway (Columbia)
19-11

D# BOZSCAGGS—Lowdown (Columbia) 15-8
WGIV-Charlotte

e BLUE MAGIC—TeachMe (Atco)

o LUTHER-Funky Music Is APart Of Me
(Cotillion)

* BTEXPRESS—Energy ToBurn(Columbia)
21-8

* 0'JAYS—Message In Our Music (Phila.
Int’l.) 20-6

WKiX—Raleigh, N.C.

e BAY CITY ROLLERS—| Only Want To Be With
You (Arista)

e STEVE MILLER BAND—Rock'n Me (Capitol)
* JOHN DENVER—Like A Sad Song (RCA) HB-
23
% FLASH CADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock) 23-19
WT0B—Winston/Salem

e ABBA-Fernando (Atlantic)

e BAY CITY ROLLERS—| Only Want To Be With
You {Arista}

* LINDARONSTADT—That'll Be The Day
(Asylum) 25-18

 ORLEANS—Still The One (Asylum) 19-14
WTMA—Charleston, S.C.

e STEVE MILLER BAND-Rock'n Me (Capitol)

o LINDARONSTADT—That'll Be The Day
(Asylum)

* CLIFF RICHARD — Devil Woman (Rocket)
15-7

* TYRONE DAVIS—Give It Up (Columbia) 23-
17

e ABBA-Fernando (Atlantic)
e YVONNE ELLIMAN—Love Me (RSO)
* RICK DEES—DiscoDuck (RS0) 21-2

% LINDA RONSTADT—That'll Be The Day
(Asylum) 15-7

WLAC—Nashville

e KISS—Beth (Casablanca)

e BAYCITYROLLERS—| Only Want To Be With
You (Arista)

* RICK OEES—Disco Duck (RSO) 26-18
D# EARTH, WIND & FIRE—Getaway ( Columbia)
HB-28

WMAK-Nashville

e STEVE MILLER BAND—Rock'n Me (Capitol)

e GORDONLIGHTFOOT—The Wreck Of The
EdmundFitzgerald (Reprise)

* CHICAGO-If You Leave Me Now
(Columbia) 22-11

* CLIEF RICHARD—Devil Woman (Rocket)
114

WHBQ—Memphis

e HEART-Magic Man(Mushroom)

# HALL & OATES—She's Gone (Atlantic) 18-
11

D EARTH, WIND & FIRE—Getaway (Columbia)
WMPS—Memphis

e BROTHERS JOHNSON—Get The Funk Outta
Ma Face (A&M)

e BAY CITY ROLLERS~| Only Want To Be With
You (Arista)

* RICK DEES—Disco Duck(RS0) 14-4

* CHICAGO-If You Leave Me Now
(Columbia) 13-9

WGOW-—Chattanooga

De® EARTH, WIND & FIRE—Getaway (Columbia)
e SUN—Wanna Make Love {Capitol)
* CLIFF RICHARD—Devil Woman (Rocket)
22-13

* ORLEANS—Still The One (Asylum) 8-4
WERC —Birmingham

e COMMODORES—Just To Be Close To You
(Motown)

De BEE GEES-You Should Be Dancing (RSO)
D% BOZSCAGGS-Lowdown (Columbia) 14-7
* STEVE MILLER BAND—Rock'n Me (Capitol)
29-22

WSGN—Birmingham

e BAY CITY ROLLERS—I Only Want To Be With
You (Arista)

e GORDONLIGHTFOOT-he Wreck Of The
Edmund Fitzgeraid (Reprise)

* CHICAGO—if You Leave Me Now
(Columbia) 13-1

* FIREFALL—You Are The Woman (Atlantic)
25-13

WHHY—Montgomery

o NORMAN CONNORS—You Are My Starship
(Buddah)

© BEEGEES—Love SoRight (RS0)

* BARRY DEVORZON & PERRY BOTKIN JR.—
Nadia's Theme (A&M) 21-11

Dx EARI;H,WIND & FIRE-Getaway (Columbia)
20-1

KARY —Little Rock

o WAR—Summer(U.A)

© LINDARONSTADT—That'll Be The Day
(Asylum)

+ ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 15-2

D K.C.& THE SUNSHINE BAND-Shake Your
Booty (TK) 16-3

© Copyright 1976, Biliboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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NO QUESTION ABOUT |T.\ =

In a matter of seconds with Joel Whitburn’s “Top Pop Records” books you'd
know Frank Sinatra had 92 hits. You’'d know the title of all his hit records
from “All or Nothing at All” (1943) to ”I Believe I'm Gonna Love You ”
(1975).You’'d know a lot more too, like how many weeks each record was on
the charts, it's highest position, label and record number. And with Joel
Whitburn's Record Research Collection you'd be able to find this information
for every artist and every record that hit Billboard’s charts from 1940
through 1975.

EVERY BOOK AN ENTIRE CHART HISTORY

The complete collection includes every artist and record to hit Billboard’s
"Hot 100, Top LP’s, Easy Listening, Country & Western and Rhythm &
BluesCharts. (The Top Pop Records 1955-1972 book alone lists more than
2,500 artists and 11,000 record titles!) The entire history of charted music
comes in six books plus a concise series of supplements. They're easy to use,
so you can find anything you have to know about charted music in seconds.
Be an expert! Order your set today!

THOUSANDS OF THESE BOOKS
ARE BEING USED RIGHT NOW!
Take it from the people who know...program directors, DJ’s, collectors,
almost everyone who is anyone in the record business throughout the world
considers Joel Whitburn’s Record Research Collection the authority on
charted music. It's an invaluable source of information you should have

SPECIAL INTRODUCTORY OFFER:
FREE 1975 SUPPLEMENTS

When you order the complete Record Research
Collection. Act Now! Take advantage of this
opportunity to save $50.00. Order the complete
set today!

" ““L l\?ﬁ“‘ﬁw\l}}}m\\ \l:::‘l'll “ll}r_:i‘\&\\\\lzt‘l\llvlhl{{l A,.. ‘\‘\ =

COMPLETE SET OF
SUPPLEMENTS

AVAILABLE

UPDATES COLLECTION
THROUGH 1975

Mail to: Record Research inc., P.O. Box 200, Menomonee Falls, WI 53051

____Complete Set of six books* and 13 SUPPLEMENTS
: supplements. Only .. .. ........ ... $245 ——Top Pop ,75 """"""" $10
T ___Top Pop® '55-772 (Hardcover) ... ..... $40 ToplRoPN/ 4R ELITF LT 2 2Ers $10
: __ Top Pop '55-'72 (Softcover) .. ... .. ... $30 ~Top Pop 73 ... ... $10
* _ TopPop* 40-55. .............. ... .. $20 Top C&W 75 ... .......... $10
© _ Top CRW® '49-71 . . ... ... ... . $25 —Top C&W 74 ............ $10
© TOpR&B* 4971 ... ... $25 ~—Top CBW '72-'73 ......... $10
: __ Top Easy Listening® '61-74........... $25 Top R&B '75.............. $10
D ToplLP's* 4572 ... ... . $30 UE) (A3 P00 000000000 0¢ ol
: _Top R&B '72-'73 .......... $10
. ___Top Easy Listening '75 .... $10
+  Check or money order for full amount must accompany order. _Top LP's'75 .............. $10
+  Overseas orders add $3.00 per book and $1.00 per supplement. ——Top LP's 74 ... ce.oo.. 810
. __ToplPs73.............. $10
. Name -
S Address
0 City ~ . State 2Zip

‘onlyfcomplet
'offchaticdfmusic:

°If you were looking for" Sinatra’s hits...

..which would you

rather" use...
1857 copies of
“Billboard or..

e, : ;°';. ICCtiOIl?

TOP EASY LISTENING
RECORDS 1961-1974

The only complete history

of Easy Listening charted
music available today. Includes
every song title and artist to
make Billboard’s "Easy Listening
Singles” charts from 1961-1974 plus
photos of Top 40 Easy Listening artists.
150 pages... $30 postpaid in U.S.A.

TOP POP RECORDS 1955-1972

The answer to Pop Memorabilia. Includes over 11,000 listings... every record
and artist to hit Billboard's “Hot 100" charts from 1955 to 1972. Plus
pictures of Top 100 artists and more. 416 pages...$40 deluxe hardcover

edition postpaid in U.S.A.
TOP POP RECORDS 1940-1955

Completes the Pop Chart History! inciudes every record and artist to make
Billboard’s "Best Selling Pop Singles” Charts, plus more valuable
information. 90 pages... $20.00 postpaid in U.S.A.

TOP RHYTHM & BLUES RECORDS 1949-1971

The Rock revolution has a lot of 'soul’... And it’s all here! Every R&B record
and artist to make Billboard’s "Soul Singles” charts from 1949-1971. Plus
photos and more easy to find information. 184 pages... $25.00 postpaid in
USA.

TOP COUNTRY & WESTERN RECORDS 1949-1971

Country music has grown to new heights. The records and artists thatrode it
to the top are covered in two big sections. Includes every recordand artiston
Billboard’s "Country Singles” Charts from 1949-1971. Plus Top 100 artists’
photos and much more. 152 pages... $25.00 postpaid in U,S.A.

TOP LP’'S 1945-1972

The only complete history of the album charts! Lists every album and artist to
make Billboard’s "Top LP'S” album charts from 1945 through 1972
Includes sound tracks, and original cast section, plus photos of Top 100
artists and Top 110 albums. 244 pages... $30.00 postpaid in U.S A,

" EVERY BOOK PACKED WITH EASY TO FIND

INFORMATION...ARTISTS, RECORD TITLES,
PHOTOGRAPHS** TRIVIA, AND MORE, INCLUDING:
@ Date (month, day, year) record first hitcharts. ® Highest numerical
position record reached @ Total number of weeks on charts & Label
and record number. PLUS: A cross reference alphabetically listing by
title every record to hit Billboard's charts. A picture index of Top
Artists**, A trivia index of interesting and useful facts. A chronological
listing, year by year, of No. 1 records, and much more. It's a reference
encyclopedia that you’ll use year after year.

*From July, 1940 through March, 1976
**Featured in each book except Top Pop 1940-1955 and Supplements.

ecord
esearch

P.O. Box 200

. Menomonee Falls, Wisconsin 53051

www.americanradiohistorv.com


www.americanradiohistory.com

24

SEPTEMBER 18, 1976, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

J.). CALE=Troubadour (Shelter)

AMBROSIA—Somewhere 1've Never Traveled (20th Cent.)
RICHIE HAVENS—=The End Of The Beginning (A&M)
BEE GEES—Children Of The World (RSO)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

1.J. CMLE—~Troubadour (Shelter)
AMBROSIA—Somewhere I've Never Traveled
(20th Cent.)

FUNKY KNGS~ (Arista)

MONTROSE—~jump On It (Warner Bros )

*TOP REQUEST/AIRPLAY
LINDA ROMSTADT—Hasten Down The Wind
(Asylum)

JEFFERSON STARSHIP—Spitfire (Grunt)

ROO STEWART—A Night On The Town (Warner
Bros )

YAMASHTA, WINWOOD, SHRIEVE—Go (Island)

BREAKOUTS

).J. CALE-Troubadour (Shelter)
BOSTON—(Epic)

MANFRED MANN'S EARTH BAND—The Roaring
Silence (Warner Bros.)

JOMN KLEMMER—Barefoot Ballet (ABC)

KLOS-FM—Los Angeles

© MANFRED MANN'S EARTH BAND—The
Roaring Silence {Warner Bros.)

® APRIL WINE-The Whole World's Going
Crazy (London)

o JJ.CALE-Troubadour (Shelter)

o THESANFORD-TOWNSEND BAND—
(Warner Bros.)

© MONTROSE—Jump On It (Warner Bros.)

[ ]

* BOZSCAGGS—Silk Degrees (Columbia)

* JEFFERSON STARSHIP-Spitfire (Grunt)

 LINDA RONSTADT—Hasten Down The Wind

{Asylum)
 ROD STEWART—ANight OnThe Town
(Warner Bros.)
KOME-FM—San Jose
© MONTROSE~Jump Onlt (Warner Bros.)
o BOSTON-(Epic)
JJ. CALE=Troubadour (Shelter)
PETECARR—Not AWord On It (Big Tree)
STANLEY CLARKE-School Days _
(Nemperor)
MANFRED MANN'S EARTH BAND - The
Roaring Silence (Warner Bros.)
* YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)
 LINDA RONSTADT-Hasten Down The Wind
(Asylum)
* JEFFERSON STARSHIP—Spitfire (Grunt)
* ROD STEWART-A Night On The Town
(Warner Bros.)
KOKB-FM—Phoenix
© BRYAN FERRY—Let's Stick Together
(Atlantic)
FUNKY KINGS—(Arista)
® JESSIWINCHESTER- Let The Rough Side
Drag (Bearsville)
© AMBROSIA—-Somewhere I've Never
Travelled (20th Cent.)
o JOHN KLEMMER—Barefoot Ballet (ABC)
o DUCK BAKER-Something For Everyone In
America (Kicking Mule)
 LINDA RONSTADT—Hasten Down The Wind
(Asylum)
* WAYLON JENNINGS—Are You Ready For The
Country (RCA)
* YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)

* JEFFERSON STARSHIP—Spitfire (Grunt)
KPRI-FM—San Diego
AMBROSIA—-Somewhere I've Never
Travelled (20th Cent.)

JUDY COLLINS—Bread & Roses (Elektra)
FUNKY KINGS— (Arista)

* o0 000

PETER FRAMPTON-Frampton Comes Alive
(A&M)

* GEORGE BENSON—Breezin' (Warner Bros.)
+ IEFFERSON STARSHIP—Spitfire (Grunt)
* LINDA RONSTADT--Hasten Down The Wind
(Asylum)

KZEL-FM—Eugene

Based on station playlists through Thursday (9/9/76)

Top Requests/Airplay-National

BOSTON-(Epic)

MOTHER'S FINEST—(Epic)

HALL & OATES—Bigger Than Both Of Us (RCA)
LINDA RONSTADT—Hasten Down The Wind (Asylum)

WRNO-FM—New Orleans

o MANHATTAN TRANSFER- Coming On Out
{Atlantic)

o AMBROSIA-Somewhere I've Never

Traveled (20th Cent.)

DILLINGER-CB 200 {Mango)

FUNKY KINGS~{Arista)

DAVID BROMBERG—How Late il Ya Play

Til? (Fantasy)

[ ]
* HOT CHOCOLATE-Man To Man (Big Tree)
 JOHN KLEMMER-Barefoot Ballet (ABC)
* BOSTON-{Epic)

* MICHAELFRANKS— The Art Of Tea (Warner
Bros.)
KBPI-FM—Denver

TOMMY BOLIN—Private Eyes (Columbia)

J.J. CALE-Troubadour (Shelter)

BOSTON~(Epic)

ARLO GUTHRIE-Amigo (Warner/Reprise)

HERB PEDERSEN— Southwest (Epic)

TED NUGENT - Free For All (Epic)

LINDA RONSTADT - Hasten Down The Wind

(Asylum)

 STEVE MILLER—Fly Like An Eagle (Capitol)

* PETER FRAMPTON—Frampton Comes Alive
(AGM)

* FLEETWOOD MAC—(Reprise)

* o0 00 0

Southwest Region

e TOPADDONS

LYNYRD SKYNYRD—One More For The Road
(MCA)

JOHN KLEMMER—Barefoot Ballet (ABC)

JON ANDERSON—Olias Of Sunhillow (Atlantic)
AMBROSIA—Somewhere I've Never Traveled
(20th Cent )

*TOP REQUEST/AIRPLAY

BOSTON-(Epic)

MOTHER'S FINEST—(Epic)

MANFRED MANN'S EARTH BAND—The Roaring
Silence (Warner Bros.)

STARZ—(Capitol)

BREAKOUTS

TOMMY BOLIN—Private Eyes (Columbia)
MONTROSE—Jump On It (Warner Bros.)
TED NUGENT—Free For All (Epic)

).J. CALE-Troubadour (Shelter}

KSHE-FM-St. Louis

TED NUGENT—Free For All (Epic)
MONTROSE-—- Jump On It (Warner Bros.)
TOMMY BOLIN-Private Eyes (Columbia)
LYNYRD SKYNYRD— One More For The
Road (MCA)

[ ]
[ ]
* MOTHER'S FINEST—(Epic)
% MANFRED MANN’S EARTH BAND—The
Roaring Silence (Warner Bros.)
* STARZ-(Capitol)
* BOSTON-(Epic)
KLOL-FM—Houst,

HERBIE HANCOCK—Secrets (Columbia)
JOHN KLEMMER-Barefoot Ballet (ABC)
ARLO GUTHRIE—Amigo (Warner/Reprise)
STANLEY CLARKE—School Days
(Nemperor)
@ JJ.CALE-Troubadour (Shelter)
AUTOMATIC MAN—(lsland)
* JOHN KLEMMER-Barefoot Ballet (ABC)
* JONANDERSON-Olias Of Sunhiflow
(Atlantic)
* CROSBY/NASH-Whistling Down The Wire
(ABC)
* STEVE MILLER—Fly Like An Eagle (Capitol)
KY-102-FM—Kansas City

® 0ZARK MOUNTAIN DAREDEVILS—Men

From Earth (A&M)

TOMMY BOLIN—Private Eyes (Columbia)

MICHAEL DINNER-Tom Thumb The

Dreamer (Fantasy)

JOANARMATRADING - (A&M)

o MIKE GREENE—Midnight Mirage
(Mercury)

® FLO & EDDIE-Moving Targets (Columbia)

* BOSTON-(Epic)

* LYNYRD SKYNYRD--0One More For The
Road (MCA)

* AMBROSIA-Somewhere |'ve Never
Travelled (20th Cent.)

 ALAN PARSONS PROJECT—Tales Of
Mystery & Imagination (20th Cent.)

e PARIS-Big Towne 2061 (Capitot)

® JONANDERSON-Olias Of Sunhillow
(Atlantic)

® LITTLE RIVER BAND - (Harvest)
® AMERICAN FLYER—(United Artists)
© ORLEANS—Waking & Dreaming (Asylum)

AMBROSIA-Somehwere I've Never
Travelled (20th Cent.)

NONE

* % * *

Midwest Region

® TOPADD ONS

AMBROSIA—~Somewhere I've Never Traveled
(20th Cent.)

JJ. CALE-Troubadour (Shelter}

STAMLEY CLARKE-School Days (Nemperor)
BRYAN FERRY—Let's Stick Together (Atlantic)

* TOP REQUEST/AIRPLAY:

BLUE OYSTER CULT—Agents Of Fortune (Co
lumbia)

GING VANNELLI-The Gist Of The Gemi
(A&GM)

STEVE MILLER—Fly Like An Eagle (Capiol)
PARIS—Big Towne 2061 (Capitol)

BREAKOUTS

TED NUGENT—Free For All (Epic)

JESSE WINCHESTER—Let The Rough Side Drag
(Bearsville)

MANFRED MANN'S EARTH BAND—The Roaring
Silence (Warner Bros )

BEE GEES—Children Of The World (RSD)

WWWW.FM—Detroit

J.J.CALE-Troubadour (Shelter)

STANLEY CLARKE—School Days
(Nemperor)

MONTROSE—Jump On It (Warner Bros.)

TOWEROF POWER—Ain't Nothin’ Stoppin’
Us Now (Columbia)

o BRYAN FERRY—Let's Stick Together
(Atlantic)

JESSE WINCHESTER— Let The Rough Side
Drag (Bearsville}

 BLUE OYSTER CULT—Agents Of Fortune
(Columbia)

* PARIS—Big Towne 2061 (Capitol)
* TEDNUGENT-Free For All (Epic)

* GINO VANNELLI-The Gist Of The Gemini
(A&M)

WMMS-FM—Cleveland

WEBN-FM—Cincinnati

National Breakouts

1J. CALE-Troubadour (Shelter)

MANFRED MANN'S EARTH BAND—The Roaring Silence (Warner Bros.)
RICHIE HAVENS—The End Of The Beginning (A&M)
JOHN KLEMMER-Barefoot Ballet (ABC)

WRAS-FM—Atlanta

WGRQ-FM —Buffalo

® AMBROSIA-Somewhere I've Never
Travelled {20th Cent.)

BEE GEES— Children Of The World (RSO)
BOSTON-(Epic)

1.J. CALE~Troubadour (Shelter)
JUDYCOLLINS—Bread & Roses (Elektra)
® JOHNKLEMMER- Barefoot Ballet (ABC)
* JEFFERSON STARSHIP-Spitfire (Grunt)

* LINDARONSTADT-Hasten Down The Wind
(Asylum)

* PETER FRAMPTON-Frampton Comes Alive
(A&M)

* AMERICAN FLYER-(United Artists)
WYDD-FM—Pittsburgh

® BEEGEES—Children Of The World (RSO)

MICHAEL DINNER—Tom Thumb The
Dreamer {Fantasy)

© NEWTONY WILLIAMS LIFETIME~Million
Dollar Legs (Columbia)

© BRAND X—Unorthodox Behavior
(Charisma)

e BOSTON-(Epic)

@ DAVID BLUE-Cupid's Arrow (Asylum)

* AUTOMATIC MAN—(Island)

+ STEVE MILLER—Fly Like An Eagle (Capitol)
* AN MATTHEWS~ Go For Broke (Columbia)

* GINOVANNELLI-The Gist Of The Gemini
(A&M)

Southeast Region

® TOP ADD ONS:

RICHIE HAVENS—The End Df The Beginning
(A&M)

).J. CALE-Troubadour (Shelter)
AMBROSIA—Somewhere I've Never Traveled
(20th Cent.)

BOSTON—(Epic)

*TOP REQUEST/AIRPLAY

PETER FRAMPTON~Frampton Comes Alive
(A&M)

MOTHER'S FINEST—(Epic)

STANLEY CLARKE-School Days (Nemperor)
LITTLE RIVER BAND—(Harvest)

BREAKOUTS

RICHIE HAVENS—The End Of The Beginming
(A&M)

1.J. CALE-Troubadour (Shelter)
AMBROSIA—Somewhere |'ve Never Traveled
(20th Cent.)

BOSTON—(Epic)

® STANLEY CLARKE-Schoo! Days
(Nemperor)

o TEDNUGENT—Free For All (Epic)

AMBROSIA—Somewhere I've Never
Travelled (20th Cent.)

TOMMY BOLIN-Private Eyes (Columbia)

o BRYANFERRY-Let's Stick Together
(Atlantic)

MANFRED MANN'S EARTH BAND—The
Roaring Silence (Warner Bros.)

* DWIGHT TWILLEY BAND—Sincerely
(Shelter)

* ANDY PRATT-Resolution (Nemperor)

 BLUE OYSTER CULT-Agents Of Fortune
(Cotumbia)

* STARZ-(Capitol)
WXRT-FM —Chicago

o AMBROSIA-Somewhere I've Never
Travelled (20th Cent.)

e JJ.CALE-Troubadour (Shelter)
o ARLO GUTHRIE—Amigo (Warner/Reprise)

JESSIWINCHESTER - Let The Rough Side
Drag (Bearsville)

FUNKY KINGS— (Arista)

© MANFRED MANN'S EARTH BAND—The
Roaring Silence (Warner Bros.)

 STEVEMILLER-Fly Like An Eagle (Capitol)
* JEFFBECK—Wired (Epic)

* YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)

* CORKY SIEGEL—(Dharma)

WSHE-FM—Ft. Lauderdale

BOSTON-(Epic)

LYNYRD SKYNYRD - One More For The
Road (MCA)

AMBROSIA—Somewhere |'ve Never
Travelled (20th Cent.)

DIRTY TRICKS—Night Man (Polydor)

[
[ ]
* PETER FRAMPTON-Frampton Comes Alive
(A&M)

* FIREFALL- (Atlantic)

* MOTHER'S FINEST-(Epic)

* POINT BLANK —(Arista)
WHFS-FM-Washington

© JESSEWINCHESTER—-Let The Rough Side

Drag(Bearsvitle)

o DAVID BROMBERG—How Late'll Ya Pay
'Til? (Fantasy)

® ) J.CALE-Troubadour (Shelter)
® JACK DeJOHNETTE-(ECM)

® RICHIE HAVENS—The End Of The Beginning
(A&M)

® ARLOGUTHRIE-Amigo (Warner/Reprise)

+ STANLEY CLARKE-Schoo! Days
(Nemperor)

* HALL & OATES—Bigger Than Both Of Us
(RCA)

* PATTY AUSTIN-End Of A Rainbow (CTI)
+* HERB PEDERSEN-Southwest (Epic)

WWW.americanradiohistorv.com

© RONWOOD & RONNIE LAINE—Mahoney's
Last Stand (Atco)

o SOFTMACHINE-Soft (Harvest Import)
e ). CALE-Troubadour (Shelter)

® RICHIE HAYENS—The End Of The Beginning
(A&M)

© CARAVAN-Blind Dog At St. Dunstans
{Arista)

© AMBROSIA—Somewhere I've Never
Travelled (20th Cent.)

* JEFFBECK-Wired (Epic)

+ BLUE OYSTER CULT- Agents Of Fortune
(Columbia)

* MARKALMOND-To The Heart (ABC)

* BOBBYBLAND & B.B. KING-Together
Again . . . Live (ABC)

WAIV-FM - Jacksonville

® RICHIE HAVENS—The End Of The Beginning
(AGM)
J.J.CALE—Troubadour (Shelter)
C.B.VICTORIA-Dawning Day (Janus)
BOSTON- (Epic)
BEE GEES~ Children Of The World (RSO)
SHERBET - Howzat (MCA)
LITTLE RIVER BAND — (Harvest)

* GINO VANNELLI-The Gist Of The Gemini
(A&M)

* WILD CHERRY~ (Epic/ Sweet City)

+ CLIFFRICHARD—I'm Nearly Famous
{Rocket)

* © o o o @

Northeast Region

¢ TOP ADD ONS

MANFRED MANN'S EARTH BAND—The Roaring
Sitence (Warner Bros.)

BEE GEES—Children Of The World (RSO)

1.J. CALE-Troubadour (Shelter)

RICHIE HAVENS—The End Of The Beginning
(A&M)

*TOP REQUEST/AIRPLAY:

AMBROSIA-Somewhere |'ve Never Traveled
(20th Cent.)

BOSTON—(Epic)

HALL & DATES—Bigger Than Both Of Us (RCA)
TOWER OF POWER—Ain't Nothin' Stoppin’ Us
Now (Columbia)

BREAKOUTS

® JUDYCOLLINS—~Bread &Roses (Elektra)

o MIKE GREENE-Midnight Mirage
{Mercury)

FUNKY KINGS—(Arista)
BOSTON-(Epic)

AMBROSIA-Somewhere I've Never
Travelled (20th Cent.)

[ ]

* PETER FRAMPTON—Frampton Comes Alive
(A&M)

+* JEFFBECK-Wired (Epic)

+ STARZ-(Capitol)

* LINDARONSTADT—Hasten Down The Wind
{Asylum)

WMMR-FM —Philadelphi

JOHN KLEMMER—Barefoot Ballet (ABC)
AUTOMATIC MAN—({Island)
BOSTON—{Epic)

CARAVAN -Blind Dog At St. Dunstans
(Arista)

MANFRED MANN'S EARTH BAND-The
Roaring Silence (Warner Bros.)

® STANLEY CLARKE— School Days
(Nemperor)

* YAMASHTA, WINWOOD, SHRIEVE- Go
(Island)

* CROSBY/NASH—Whistling Down The Wire
(ABC)

% GRAHAM PARKER-Howling Wind
(Mercury)

+ HALL & OATES—Bigger Than Both Of Us
(RCA)

WHCN-FM—Hartford

BEE GEES— Children Of The World (RSO)
1.J. CALE~Troubadour (Shelter)

ARLO GUTHRIE-Amigo (Warner/Reprise)
RICHIE HAVENS—The End Of the Beginning
(A&M)

JOHN KLEMMER-Barefoot Ballet (ABC)

JESSEWINCHESTER— Let The Rough Side
Drag (Bearsville)

* TOWER OF POWER—Ain’t Nothin’ Stoppin’
Us Now (Columbia)

+ ORLEANS-Waking & Dreaming (Asylum)

* AMBROSIA-Somewhere I've Never
Travelled (20th Cent.)

% HALL & OATES—Bigger Than Both Of Us
(RCA)
WPLR-FM—New Haven

RICHIE HAVENS—The End Of The B
(AGM)

ARLO GURTHRIE—Amigo (Warner/Reprise)
OAVID BROMBERG—How Late'll Ya Play Til?
(Fantasy)

JOHN KLEMMER—Barefoot Ballet (ABC)

WNEW-FM—New York

J.J.CALE—Troubadour (Shelter)
NEKTAR-ATab In The Ocean (Passport)
ARLO GUTHRIE-Amigo (Warner/Reprise)

DAVID BROMBERG—How Late'll Ya Play
'Til? (Fantasy)

MANFRED MANN'S EARTH BAND—The
Roaring Silence (Warner Bros.)

® BEE GEES-Chitdren Of The World (RSO)

+ ROD STEWART—A Night On The Town
(Warner Bros.)

* BOSTON-(Epic)
* RICHIE HAVENS-The End Of The Beginning
(AGM)
* AMBROSIA—Somewhere |'ve Never
Travelled (20th Cent.)
WLIR-FM—New York
® RICHIE HAVENS—The End Of The Beginning
(AGM)
DAVID BROMBERG— How Late'll Ya Play
'Tit? (Fantasy)
J.J. CALE-Troubadour (Shelter)

MANFRED MANN'S EARTH BAND - The
Roaring Silence (Warner Bros.)

LYNYRD SKYNYRD—0One More for The
Road (MCA)

BEE GEES— Children Of The World (RSO)

* JAMES TAYLOR—In The Pocket (Warner
Bros.)

* JEFFERSON STARSHIP-Spitfire (Grunt)
* STEELY DAN—Royal Scam (ABC)

* AMBROSIA-Somewhere |'ve Never
Travelled (20th Cent.)

MANFRED MANN'S EARTH BAND—The
Roaring Silence (Warner Bros.)

FUNKY KINGS—(Arista)
SILVER-(Arista)
J.J.CALE-Troubadour (Shelter)

JESSE WINCHESTER- Let The Rough Side
Drag (Bearsville)

® RICHIEHAVENS—The End Of The Beginning
(AGM)

% BLUEOYSTER CULT-Agents Of Fortune
(Columbia)

* GEORGE BENSON—Breezin’ (Warner Bros.)

* DWIGHT TWILLEY BAND-Sincerely
(Shelter)

+ TOWER OF POWER—Ain't Nothin' Stoppin’
Us Now (Columbia)

WBRU-FM—Providence
© AMBROSIA—Somewhere |'ve Never
Travelled (20th Cent.)

APRILWINE—The Whole World's Going
Crazy (London)

BEEGEES—Children Of The World (RSO)
TOMMY BOLIN- Private Eye (Columbia)
TATAVEGA—(Motown)

RICHIE HAVENS—The End Of The Beginning
(A&M)

* BOSTON-(Epic)
* ORLEANS—Waking & Dreaming (Asylum)

* DENIECE WILLIAMS—This Is Niecy
(Columbia)

* DUKE & THE DRIVERS—Rollin’ On (ABC)

© Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher
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Rack Singles Best Sellers
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As Of 9/7/76 -
Complied from selected rackjobbers by the Record Market Research Dept. of Billboard.

DEVIL WOMAN—CIiff Richard—
Rocket 40574

A FIFTH OF BEETHOVEN—Walter
Murphy & The Big Apple Band—
Private Stock 45073

PLAY THAT FUNKY MUSIC—Wild
Cherry—Epic 8-50225

I'D REALLY LOVE TO SEE YOU
TONIGHT—England Dan & John
Ford Coley—Big Tree 16069

(Shake, Shake Shake) SHAKE YOUR
BOOTY—K.C. & The Sunshine
Band—TK 1019

IF YOU LEAVE ME NOW—Chicago—
Columbia 3-10390

WHAM BANG SHANG-A-LANG—
Silver—Arista 0189

DON'T GO BREAKING MY HEART—
Elton John & Kiki Dee—Rocket
40585

YOU SHOULD BE DANCING—Bee
Gees—RSO 853

A LITTLE BIT MORE—Dr. Hook—
Capitol 4280

LET 'EM IN—Wings—Capitol 4293

YOU'LL NEVER FIND ANOTHER
LOVE—Lou Rawls—Philadephia
International 3592

BABY | LOVE YOUR WAY—Peter
Frampton—A&M 1832

LOWDOWN—Boz Scaggs—Columbia
3-10367

STILL THE ONE—Orleans—Asylum
45336

SHE'S GONE—Hall & Qates—
Atlantic 3332

KISS AND SAY GOODBYE—
Manhattans—Columbia 3-10310

ROCK & ROLL MUSIC—Beach
Boys—Warner/Reprise/Brother
1354

GET CLOSER—Seals & Crofts—
Warner Bros. 8190

WITH YOUR LOVE—Jefferson
Starship—Grunt 10746

21 MAGIC MAN—Heart—Mushroom
7011

22 SAY YOU LOVE ME—Fleetwood
Mac—Reprise 1356

23 DISCO DUCK—Rick Dees—RSO 857

24 HEAVEN MUST BE MISSING AN
ANGEL (Part 1)—Tavares—Capitol
4270

25 THE WRECK OF THE EDMUND
FITZGERALD—Gordon Lightfoot—
Reprise 3169

26 SUNRISE—Eric Carmen—Arista
0200

27 AFTERNOON DELIGHT—Starland
Vocal Band—Windsong 10588

28 LET HER IN—John Travolta—
Midland International 10623

29 ROCK 'N’ ME—Steve Miller—Capitol
4323

30 TEDDY BEAR—Red Sovine—Starday
642

31 MORE, MORE, MORE (Part 1)—
Andrea True Connection—
Buddah 515

32 SUMMER—War—United Artists 834

33 DON'T STOP BELIEVIN'—Olivia
Newton-John—MCA 40600

34 YOU'RE MY BEST FRIEND—
Queen—Elektra 45318

35 THAT'LL BE THE DAY—iinda
Ronstadt—Asylum 45340

36 THIS MASQUERADE—George
Benson—Warner Bros. 8209

37 | ONLY WANT TO BE WITH YOU—
Bay City Rollers—Arista 0205

38 THE BOYS ARE BACK IN TOWN—
Thin Lizzy—Mercury 73786

39 ONE LOVE IN MY LIFETIME—Diana
Ross—Motown 1398

40 I'M EASY—Keith Carradine—ABC
12117

Rack LP Best Sellers

Ing, Mo part of this publicatan may be
N any form or by any maans. slectronic, o

As Of 9/7/76
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 FRAMPTON COMES ALIVE—Peter 21 DIANA ROSS' GREATEST HITS—
Frampton—A&M SP 3703 Motown M6-969S1
2 FLEETWOOD MAC—Reprise 22 DREAMWEAVER—Gary Wright—
MS2225 Warner Bros. BS 2868
3 JOHN DENVER—Spirit- RCA APLI- 23 BEST OF B.T.0. (So Far)—
1694 Bachmans-Turner Overdrive—
. Mercury SRM-1-1101
4 CHICAGO X—Columbia PC 34200 T e
5 THEIR GREATEST HITS 1971- NBLP 7020
1975—Eagles—Asylum 7E-1052 25 ROCK ‘N’ ROLL MUSIC—The
6 WINGS AT THE SP.ED OF Beatles—Capitol SKBO 11537
SOUND—Capitc SW 11525 26 A NIGHT AT THE OPERA—Queen—
7 BEAUTIFUL NOIS £—Neil Diamond— Elektra 7E-1053
Columbia PC .3965 27 SILK DEGREES—Boz Scaggs—
8 ROCKS—Aerosr ith—Columbia PC Columbia PC 33920
34165 28 GREATEST HITS—Elton John—
9 SONG OF JOY -Captain & MCA 2128
Tennille—A! M SP 4570 29 CHICAGO IX CHICAGO'S
10 LOVE WILL KI EP US TOGETHER— GREATEST HITS—Columbia
Ui SR OIS 30 SUMMERTIME DREAM—Gordon
11 DREAMBOAT INNIE—Heart Lightfoot—Reprise MS 2249
—Heart— ISe
31 OLE ELO—Electric Light Orchestra—
LSitmenn (4 S0 United Artists UA-1A630-G
12 SPITFIRE—Je ‘erson Starship— 32 DONNY & MARIE FEATURING
Grunt BFL] 1557 SONGS FROM THEIR
13 FLY LIKE AN 'AGLE—Steve Miller TELEVISION SHOW—Donny &
Band—Cap ol 11516 Marie Osmond—Kolob PD 6068
14 ENDLESS SUI MER—Beach Boys— 33 ALL THINGS IN TIME—iou Rawls—
Capitol SVE D 11307 ;’;ggc;elphla International PZ
e S 34 TOYS IN THE ATTIC—Aerosmith—
16 HASTEN DOV N THE WIND—Lind Columbia PC 33479
—Linda _
Ronstadt— sylum 7E-1072 S '/(\g‘hlll) g;g%?“ AP E
17 WAR-—Greate t Hits—United Artists 36 GREATEST HITS—Seals & Crofts—
UA-LAG48 Warner Bros. BS 2886
18 BREEZIN'—G¢ >rge Benson—Warner 37 WILD CHERRY—Epic PE 34195
Bros. BS 2 19 38 SOUL SEARCHING—Average White
19 HISTORY—AM ERICA'S GREATEST Band—Atlantic SD 18179
HITS—Ame ica—Warner Bros. 39 HELEN REDDY—Music, Music—
BS 2894 Capitol ST 11547
20 THIS ONE'S | DR YOU—Barry 40 KISS—Originals—Casablanca NBLP
Manilow—# ‘ista AL 4090 7032
[1 H 9
Somethiig To Do’ Goes To Chappell

NEW YORK -Chappell Music is

publishing an

riginal musical by

composer-conds ctor Morton Gould
and lyricist Cirolyn Leigh titled
“Something Te Do.” which is the
first musical ev r commissioned by
the Labor Dept

The show. wh ch is also sponsored

by the National Endowment For
The Arts. will be premiered Labor
Day at the John F. Kennedy Center
in Washington.

The show is a celebration of work

and today’s American worker com-
bining music. dance and drama.

Radio-TV Programming

Vox Jox

® Continued from puge 18

sell 5-9 a.m. along with Tee Casper,
Jud Milton 9-noon, Doug Bowe
noon-4 p.m., Ray Potter 4-7 p.m..
Mike Hinrichs 7-midnight, and Tom
Phifer midnight-5 a.m. Weekend
wonder warriors of the airwaves in-
clude Tom Tyner, Dennis Schneider
and Ernie Bear. Potter once pro-
grammed KELP, too, but has been
flitting around the country for a
while. Another interesting facet is
that KPAS in El Paso should be wel-
coming the fantastic Bruce Earl as 1

write this.
P

John Hale has left KIKN in Cor-

BubblingUnderThe

__HOT100

1011 NEED IT, Johnny Guitar Watson, DJM
1013 (Amherst)

102—1'LL PLAY THE FOOL, Dr. Buzzard's Origi-
nal Savannah Band, RCA 10762

103—KILL THAT ROACH, Miami, Drive 6251
(TK)

104—COME GET TO THIS, Joe Simon, Spring
166 (Polydor)

105—WANNA MAKE LOVE, Sun, Capitol 4254

106—GIVE IT UP (Turn It Loose), Tyrone Davis,
Columbia 3-10388

107—CAR WASH, Rose Royce, MCA 40615

108—THE MORE | SEE YOU, Peter Allen, A&M
1813

109-DISCO FREAK, Isaac Hayes, Hot Buttered
Soul 12206 (ABC)

110—IF YOU CAN‘T BEAT 'EM, Mark Radice,
United Artists 840

BubblingUnderThe

. ToplPs_ |

201—-AUTOMATIC MAN, Island ILPS 9397

202—MAIN INGREDIENT, Super Hits, APL 1858

203—COUNTRY JOE McDONALD, Love Is A Fire,
Fantasy F 9511

204—CURTIS MAYFIELD, Gic, Get, Take & Have,
Curtom CU 5007 (Warner Bros.)

205—JOKN MAYALL, A Banquet In Blues, ABC
ABCD 958

206—HUMMINGBIRD, We Can't Go On Like This,
A&M AP 4595

207—-BOBBY BARE, The Winner & Other Losers,
RCA APL1-1786

208—BARBI BENTON, Something New, Playboy
PB-411

209—JOHN MILES, Rebel, London PS 669

210—ARTFUL DODGERS, Honor Among Thieves,
Columbia PC 34273

pus Christi to become news director
of KKIK in Waco, Tex. Mike Amos
is program director of KKIK, Larry
Byars is music director. Actually,
Hale is a two-person team because
his wife Margorie Hale also does
news. Anyway. Hale called to tell me
about his new job and then we got to
talking about George Cooper.
Cooper. an old friend, is now with
an ad agency in Memphis. Cooper
programmed and managed within
the Storer chain some while.
*  x %

Les Acree, music director of
WMC in Memphis, is the new pro-
gram director of WKDA-AM, Nash-
ville. ... David W. Hammond has
been appointed program director of
WBEN, Buffalo: he’d been program
director of WBNS-AM-FM, Colum-
bus. Ohio. He once programmed
WGR in the Buffalo market.

*  x *

Mike Miller, air personality at
WEJL in Scranton, Pa., writes to

. praise the book “‘Superjock™ by

Larry Lujack. “lt would thrill me no
end to be able to turn on my radio
and hear Lujack really cooking: af-
ter reading the book 1 am almost in-
clined to believe that Lujack is the
best there is. Or at least a very close
second to Dan Ingram. I'd like to get
hold of one of Lujack’s WCFL air-
checks.” Then Miller promotes his
station, saying that operations man-
ager Joe Silva has done wonders
with it. The lineup currently features
Jack Griswold 6-10 a.m.. Joe Silva
10-noon, Thom Welby noon-5 p.m.,
and Chris Norton and Mike Miller
switching off nights 5-8 p.m. Week-
end staffers include Bill Longworth,
Walt Miller and Paul McNamara.

* * *

Phil Doersom, general manager of
KKBC in Carson City, Nev., reports
phenomenal success with the auto-
mated syndication programming
from Dick Wagner’s Concept Pro-
ductions, Sacramento, Calif. ... Bob
Wunderlich, 714-323-7458, is look-
ing for a disk jockey job. He'd been
at KCMJ in Palm Springs, Calif. ...
Beginning Thursday (2), the Richard
Gossett show on KSAN in San
Francisco is being seen, sort of, on
CATV’s Channel 8 in the area. For
the last two months the progressive
station has been broadcasting the
Phil Buchanan show on cable Chan-

Confab To Offer Plans

o Continued from page 18

cated programming is also one of the
prime spurs to a new total radio firm
in Omaha, Neb., called Consoli-
dated Communications Corp. Tom
DeVaney. who'd been executive vice
president of the now dark Star Sta-
tions chain and president of Bridal
Fair, is president of CCC and Sam
Holman, a veteran programmer, is
also involved.

Bill Meeks, president of the jingles
firm of PAMS in Dallas, has sold
CCC his programming services and
CCC will be involved in syndica-
tion, radio consulting and other ra-
dio activities. Dennis Meeks, who'd
been with PAMS, has moved to
Omabha to join the CCC firm. Meeks
will continue to produce jingles (he
just sold a package to KCBQ in San
Diego), but will be mostly involved
henceforth in the creative aspects
rather than in sales.

In April, a Billboard study
showed that about 1,140 stations
were featuring automated program-
ming (not counting some other auto-
mated stations such as KNX-FM in
Los Angeles which has spurred the
sudden interest in soft rock syndica-

www.americanradiohistorv.com

tion) and KGBS-FM, Los Angeles.

Now Radio Arts has expanded
since then from about 22 stations to
about 40 clients. Schulke has in-
creased to about 11 stations. The
FM-100 Plan, based on WLOO in
Chicago. is growing rapidly.

Darryl Peters. president, is
launching his second format—
“Beautiful Country”—in January.
His beautiful music package. called
“FM-100," was added to KOST in
Lost Angeles recently. He has about
70 stations in all.

Broadcast Programming Inter-
national seems to be holding its own
and although Drake-Chenault En-
terprises, Los Angeles, adds stations
almost monthly, it also loses a sta-
tion now and then. Peters Produc-
tions in San Diego is booming and
Ed Peters says that “in excess of 100
stations” are now featuring his four
formats.

And, of course, several smaller
firms have been adding clients.
More Music, headed by Jay Stevens
and Ron Lewis, Los Angeles. now
has 18 stations for clients.

An estimated 200 radio stations
have added automation since April.

nel 23 to encouraging and enthusias-
tic response. What the simulcast pro-
vides is a tv screen readout of video
graphics which respond to the audio
of the show. The size, shape and col-
ors of the digitally generated pat-
terns all change to the music. A light
concert, so to speak. Brad McMillan,
president of Visionary Electronics,
San Francisco, developed the syn-
thesizer that does the trick.
*  x *

The Billboard suite at the Sept.
19-22 annual convention of the Na-
tional Radio Broadcasters Assn. will
be room 317 of the Hyatt Regency
Embarcadero Hotel in San Fran-
cisco. I'll be there definitely during
the evening hours, perhaps with a
bottle of Anchor Steam Beer or two
on hand. Bruce Earl and a lot of
other fascinating people (that is,
they’re fascinating if you like engi-
neers and research people and ra-
dio) will be hanging out there.

L S

Bob Kern, morning personality
and news director of KTKN in Ket-
chikan, Alaska, has left to become
the manager of non-commercial
KRBD, an FM in town. Neil Gray,
program director of KTKN, says
that he has moved into the morning
show, Will Selzer is doing mid-day
and the news, Mario (Mike Ocean)
Martinello is doing afternoon drive,
Pat Conley, formerly with WRFB in
Stowe. Vt.. is doing evenings. and
Dale Miller and Tawny Dahl are
doing weekends. . .. And, speaking
of ice. operations manager Bill Jay
of KBND in Bend. Ore., is searching
for a Top 40 air personality with a
first ticket and fishing pole to join
the station. Jay, a former KOGO,
San Diego, staffer until he headed
for the mountain streams of Oregon
about a year ago, called up to lament
all of the turnover at his old station.
Seems as if some of the people had
been at KOGO some years.

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop ¢ country ¢ rock
soul ¢ big band
all-time favorites

FOR CATALOG of 6000 titles
send $1.50 (no c.o.d.’s)
For fastest service,
send money order.
IF AIR MAIL is desired for catalog

+US and APO/FPO addresses, add $1.00
+ International, add $1.50
(payable in U.S. funds)

BLUE NOTE RECORD SHOP
156 Central Avenua
Albany, New York 12206, US.A.

News Blimps—the most exciting,
innovative approach to radio news
you've ever heard!

News you can dance to

News Blimps are fast paced 3 min-
ute news features using rock music,
comedy, interviews and every pro-
duction trick in the book.

Get requests for the news

PD% at our seventy stations na-
tionwide report that listeners actu-
ally call to request the News Blimps!

Test fly a blimp

For a free demo tape, write:

PROGRESSIVE RADIO NETWORK
Box 172, Bronx, N.Y. 10451
or call (212) 585-2717
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These are best selling middle-of-the-road singles compiled from

E radio station air. play listed in rank order.
S
£ § S
= = )
2 5 8
£ 3 =2 TITLE, Artist, Label & Number (Oist. Label) (Publisher, Licensee)
1 3 7 OON'T STOP BELIEVIN'
Olivia Newton-John, MCA 40600 (John Farrar, BMI)
2 4 6 IF YOU LEAVE ME NOW
Chicago, Columbia 3-10390 (Big Eik/Polish Prince, ASCAP)
3 5 6 | CAN'T HEAR YOU NO MORE
Helen Reddy, Capitol 4312 (Screen Gems-Columbia, BM1)
4 1|11 OON'T GO BREAKING MY HEART
Elton John & Kiki Dee, Rocket 40585 (MCA) (Big Pig/Leeds, ASCAP)
5 2 (10 SUMMER
War, United Artists 834 (Far Out, ASCAP)
6 6 6 WITH YOUR LOVE
Jefterson Starship, Grunt 10746 (RCA) (Diamondback, BMI)
711 4 GOOFUS
Carpenters, A&M 1859 (Leo Feist, ASCAP)
8 |12 6 SHE'S GONE
Hall & Qates, Atlantic 3332 (Unichappel!, BM1)
9 (19 3 FERNANOO
Abba, Atlantic 3346 (Artwork, ASCAP)
10 7111 LET 'EM IN
Wings, Capitol 4293 (MPL Communications/ATV, BMI)
11 |13 8 LOWDOWN
Boz Scaggs, Columbia 3-10367 (Boz Scaggs, Columbia)
12 |15 9 SAY YOU LOVE ME
Fleetwood Mac, Reprise 1356 (Warner Bros.) (Genton, BMI)
13 |26 4 YOU ARE THE WOMAN
Firefall, Atlantic 3335 (Rick Roberts, BMI)
14 |33 3 LIKE A SAD SONG
John Denver, RCA 10774 (Cherry Lane, ASCAP)
15 | 18 4 NADIA'S THEME (The Young & The Restless)
Barry DeVorzon & Perry Botkins Jr., A&M 1856 (Screen Gems-Columbia, BMI)
16 | 16 8 THE FIRST HELLO, THE LAST GOODBYE
Roger Whittaker, RCA 10732 (Tembo, CAPAC)
17 |17 7 AMBER CASCADES
America, Warner Bros. 8238 (Warner Bros., ASCAP)
18 | 22 8 HEAVEN MUST BE MISSING AN ANGEL (Part 1)
Tavares, Capitol 4270 (Perren-Vibes, ASCAP)
19 (14 |11 THIS MASQUERADE
George Benson, Warner Bros. 8209 (Skyhill, BM1)
20 8 |13 SHOWER THE PEOPLE
James Taylor, Warner Bros. 8222 (Country Road, BMI)
21 9 |15 I'D REALLY LOVE TO SEE YOU TONIGHT
England Dan & John Ford Coley, Big Tree 16069 (Atlantic) (Dawnbreaker, BM1)
2 |23 7 WHAM BAM
Silver, Arista 0189 (Colgems, ASCAP)
23 127 5 THAT'LL BE THE DAY
Linda Ronstadt, Asylum 45340 (MPL Communications, BMI)
24 121 8 STARGAZER
Frank Sinatra, Reprise 1364 (Warner Bros.) (Stonebridge, ASCAP)
25 |35 3 HEART ON MY SLEEVE
Gallagher & Lyle, A&M 1850 (Irving, BMI)
26 | 25 8 YOU SHOULD BE DANCING
Bee Gees, RSO 853 (Polydor) (Casserole/Unichappell, BMI)
27 | 40 2 AFTER THE LOVIN'
Engelbert Humperdinck, Epic 8-50270 (Siiver Blue, ASCAP/Gceans Blue, BMI)
28 | 30 5 BABY | LOVE YOUR WAY
Peter Frampton, A&M 1832 (Almo/Fram-Dee, ASCAP)
2 |43 2 YOU GOTTA MAKE YOUR OWN SUNSHINE
Neil Sedaka, Rocket 40614 (MCA) (Don Kirshner, BMI)
30 |24 9 TEACH THE CHILDREN
Anthony Newley, United Artists 825 (Tarashel, ASCAP)
31 | 34 3 WHAT | DID FOR LOVE
Eydie Gorme, United Artists 852 (American Compass, ASCAP/Wren, BMI)
32 |32 8 WE'RE ALL ALONE
Frankie Valli, Private Stock 45098 (Boz Scaggs, ASCAP)
33 139 3 | GOT TO KNOW
Starbuck, Private Stock 45014 (Brother Bills, ASCAP)
34 129 |10 SEE YOU ON SUNDAY
Glen Campbell, Capitol 4288 (ABC/Dunhill/One Of A Kind, BMI)
35 |36 4 SUNRISE
Eric Carmen. Arista 0200 (CAM./USA., BMI)
36 |28 {11 PEAS IN A POD
Sammy Johns, Warner/Curb 8224 (Captain Crystal/Chattahoochee/Legibus, BMI)
37 | 48 2 THINGS
Anne Murray, Capitol 4329 (Hudson Bay, BMI)
38 (37 6 ONE LOVE IN MY LIFETIME
Diana Ross, Motown 1398 (Jobete, ASCAP)
39 |42 3 IT'S 0.K.
Beach Boys, Brother/Reprise 1368 (Warner Bros.) (Brother, BMI)
44 (31 |12 A LITTLE BIT MORE
Dr. Hook, Capitol 4280 (Bygosh, ASCAP)
41 | 49 3 SUPERSTAR
Paul Davis, Bang 726 (Web IV) (Web IV, BMI)
42 m DON'T THINK ... FEEL
= Neil Diamond, Columbia 3-10405 (Stonebridge, ASCAP)
43 m THE WRECK OF THE EDMUND FITZGERALD
Gordon Lightfoot, Reprise 1369 (Warner Bros.) (Moose, CAPAC)
44 | 47 2 SING MY LOVE SONG
Al Martino, Capitol 4322 (Dayglow/KCM, ASCAP)
45 | 46 4 STILL THE ONE
Orleans, Asylum 45336 (Siren, BMI)
46 | 45 4 POPSICLE TOES
Michael Franks, Reprise 1360 (Warner Bros.) (Mississippi Mud, BMI)
47 |50 YOU DON'T HAVE TO BE A STAR (To Be In My Show)
Marilyn McCoo & Billy Davis Jr., ABC 12208 (Groovesville, BMI)
43 | 41 5 THE END IS NOT IN SIGHT (The Cowboy Tune)
Amazing Rhythm Aces, ABC 12202 (Fourth Floor, ASCAP)
49 m THIS ONE'S FOR YOU
] Barry Manilow, Arista 0206 (KamiKazi, BMI)
50 m YOU AND ME

Tammy Wynette, Epic 8-50264 (Algee, BMI)

LOS ANGELES—In his first
month as program director of
KFXM, a contemporary Top 40 sta-
tion in outlying San Bernardino,
Billy Martin has decided to counter
FM competition from the likes of
KOLA by de-emphasizing teen-ap-
peal records and going instead for
more of an adult audience.

Faced with declining singles sales,
he has sought to come up with other
ways of determining what the public
wants to hear. And to ease the prob-
lem of conservative rackjobbers not
stocking a record he might want to
play, Martin is seeking to have better
coordination between rackers and
radio.”

Martin notes that FM has only
been able to cut into AM’s audience
because “they can play more music
than we can because of our heavier
spot load, and most AM stations
don’t know how to cope with this
challenge and make it turn around
for them. We want to be number one
in our market despite FM pene-
tration.”

Part of Martin’s strategy is to de-
emphasize what he calls “ bopper-
ish” records, on the theory that they
might alienate an adult listener, and
“teens don’t have anywhere else to
go so they’ll float along with your
station anyway. So instead of pro-
gramming for teens, we’re going
more for the 18-34 demographies.”

Martin also points to a census re-
port released last year that indicates
the number of people in the 18-34
age group will rise dramatically over
the next five years, while the number
of teens will rise only slightly and
other age groups will decline in
numbers.

He also suggests that ad agencies
for the most part aren’t looking for
teen audiences, except for adver-
tisers like Pepsi. Martin cites a study
he made of orders placed by key na-
tional agencies that shows that the
overwhelming majority of their time
buys are for adult audiences.

Martin, who as program director
is involved “with everything except
sales and engineering,” feels that
mainly what he’s done has been to
give the station a tighter, more con-
sistent sound.

“If a record doesn’t fit our format.
if it doesn’t have strong mass appeal,
I don’t care if it’s number one, we're
not going to play it.

“Of course what ultimately con-
trols this business is a statistical
book, and you have to program for

Radio-TV Programming
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Theory: Entice Adults

By PAUL GREIN

the ARB. But programming has to
be more than a science; you have to
have some emotion in there.”

Martin notes the emotional fac-
tor—going with the record that
sounds best—expecially comes into
play on new releases, where there
are no sales figures yet. Because of
the sound, and because it was a male
appeal record when he needed one,
Martin several weeks ago added
ELO’s re-release of “Showdown.”

Since then a problem has devel-
oped, because local store reports
haven’t even shown that “Show-
down” is in stock, and, though he
wants to, Martin feels he can’t con-
tinue to play the record unless rack-
Jjobbers stock it.

This brings up the whole issue of
rackers, who many feel are con-
servative by nature and don’t rack
singles until they are proven hits.
Martin suggests that “single sales are
somewhat erratic, and rackers don’t
want to gamble on what may be a
stiff. Also there’s less money for
them in singles than in LPs.”

Because sales are necessary to jus-
tify airplay, and useful to ascertain
what people want to hear, Martin is
seeking to improve coordination be-
tween his station and area rackers.

The fact that singles sales are
down poses another problem for
Martin, in that even when he gets
sales information, it doesn’t neces-
sarily reveal what the public at large
wants to hear.

“There are very few accurate ways
to do that,” he observes. “You can’t
just rely on phone action, because
most of the callers are 13-year-olds
who tend to be rather flighty folks.
Our top-requested song today (more
than three months after its peak) was
“Boogie Fever.”

One of the record research meth-
ods Martin has come up with is to
coordinate with the local record
store owners and put cards on the
back of the five or 10 best selling al-
bums and the LPs containing the
station’s top 30 singles, with the
hope that record buyers will leave
their name and phone number and
the name of the album they bought
at the checkout stand.

The station will then collect these
cards and call the buyers to find out
what songs off the album they like
best.

Another scheme Martin devised
to find out what the people want to
hear is to buy a couple of jukeboxes
and place them in key locations

around town offering free plays. The
station would benefit from a strict
promotional standpoint, as well as
finding out what’s played most of-
ten.

Martin also believes strongly in
watching stations in other markets to
find out what’s being played and
why. “Records that are added at a
station like Y-100 in Miami always
seem to wind up making the top 10
across the country,” he notes, citing
the early adds the station made on
current smash hits by Wild Cherry
and Walter Murphy & the Big Apple
Band.

“And in a minor market, I watch
WNOR in Norfolk which is pro-
grammed by Mike Deeson.

“I also get into three-way confer-
ence calls with Jimi Fox of B-100 in
San Diego and Rick Carroll of
KEZY in Los Angeles to discuss pro-
gramming,.

“And even here decisions aren’t
made by just one person. I consult
with Jeff Salgo, who coordinates
music for us, and with Mike Mat-
thews, who is our music director and
handles store reports.”

Air personalities at KFXM in-
clude Jim Zippo as the morning
man, Martin and Matthews in the
10 am.-2 p.m. and 2-6 p.m. slots,
Ted Brown from 6 to midnight and
Marsh ‘“the Gunner” Carter all
night.

Martin began his career in radio
as the music director of WQRK in
Norfolk, then went to WAXY, the
RKO outlet in Miami, before going
to KILT-FM in Houston and
WNOR-FM in Norfolk.

A stint with the Thoms radio
chain followed, during which Mar-
tin simultaneously programmed
WEAM, an AOR station in Wash-
ington, D.C.; WCOG, a Top 40 out-
let in Greensboro; and WKLM, a
country station in Wilmington, N.C.
He also served as consultant for
WDMT, a “downtempo MOR” sta-
tion in Cleveland.

At present, Martin is also pro-
gramming KDUO in San Ber-
nardino, which features “the most
beautiful music in the country,” and
is owned by the same company as
KFXM.

He notes that the beautiful music
format is the hardest to program
“because there just isn’t product
available. You're lucky if you get
two or three good beautiful music al-
bums in a week.”

Milwaukee Jazz Stanza Booming

® Continued from page 18

Cuzner used to have sort of a loose
format. featuring a particular artist
one night. new music another.
women musicians another and so
on. “But I had to drop that because
the commercial load was so great.
However, I'm experimenting in get-
ting back to that and might try
again.” he says.

He spends his Mondays and Tues-
days checking the area record shops
10 see what albums are selling and
what the buyers are looking for.
“You have to kecp up on thatso you
know what to order,” he says. He
says the hardest part gf his job is
convincing “guys in New York and
Los Angeles that there is a jazz au-
dience in Milwaukee. It’s harder
than hell to overcome the image of a
hick town.”

The lack of many local record dis-
tributors in Milwaukee is also a
drawback, Cuzner says.

wWWwWW-.americanradiohistorv.com

“These out of towners don't know
me, the show. the audience or Mil-
waukee from nothin’” Cuzner says.
One distributor recently told him he
was waiting to fill a box with new re-
leases so he could save on postage.
although the albums had been on
the racks for several weeks.

“But you can bet that if it was a
new rock album. it would have been
in the mail the same day by special
delivery,” Cuzner says.

Cuzner, 3‘7‘, formerly had been ad-
visor to the Univ. of Wisconsin. Mil-
waukee. radio station before being
contacted by WTOS 1o do an all-
night jazz show. “[t was the first time
anybody let me play the music that
wanted,” he says of the 1 a.m. 10 7
a.m. program. When the station was
sold, he talked with WFMR man-
agement and sold them the idea of’
aligning jazz with classics.

“It didn"t take too much convine-
ing. They were licensed o broadcast

24 hours a day but didn’t have any-
thing in the early period. So I fit
right in and have been there ever
since.” he says.

He averages 15 calls each weck-
night, with the number tripling on
weekends. 'l don’t usually do
requests because they often don't fit
into the flow of the program but the
people just want to talk. Those are
the hours that turn people’s heads.
When the bars close at 3 a.m. on Sat-
urdays. the calls come in asking for
Glenn Miller and the thirties and
forties stuff,” he adds.

“You know. I still have my first
jazz album, a Count Basie on Decca
that I picked up when I was a kid,”
Cuzner says.

When Answering Ads .
Say You Saw It in Billboard
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Las Vegas
Labor Day
Weekend

Spectacle

® Continued from page |

tressed by the presence of Frank Sinatra at
Caesars Palace, Tony Bennett at the Sahara,
Perry Como at the Hilton, Paul Anka at the
MGM Grand, Wayne Newton at the Sands
and the Carpenters at the Riviera.

In addition, a touring big band cavalcade
featuring Count Basie, Les Brown, Bob
Crosby, Dick Haymes and Margaret Whiting
was booked into the Aladdin’s Theatre For
The Performing Arts for four performances,
followed quickly by the touring Quincy Jones-
Brothers Johnson show Monday (6).

The Landmark shifted its pure country em-
phasis on the weekend to present Randy
Sparks and the Back Porch Majority, a folksie
group which has not been in the public eye for
quite some time.

And the Thunderbird had Redd Foxx doing
special early morning shows while 12-year-old
Carrie McDowell entertained the home folk
during regulation hours in the main show-
room.

Jazz buffs had the Tender Trap to head
toward where local Carl Fontana led a group
backing singer Diane Elliot, followed by Eddie

Talent

SINATRA, COMO, BENNETT, ANKA STAR

“Lockjaw” Davis opening Monday night (6)
for three days with Harold Land-Blue Mitch-
ell from Thursday through Saturday. Land,
incidentally, had some nifty solos while guest-
ing with the Jack Eglash Sahara orchestra
backing Tony Bennett.

The appearances here at the same time of Si-
natra, Como, Anka, Newton and Bennett em-
phasized the ability of Vegas to pay for and
support major vocal stylists concurrently.

And with the annual Jerry Lewis Muscular
Dystrophy telethon broadcasting from the Sa-
hara, additional star glitter was in town for
that event which saw Sinatra spring Dean
Martin from the wings and bring about a brief
reunion between Lewis and Martin after 20
years apart.

Attending dinner or cocktail shows in the
main showrooms is an expensive proposition.
Sinatra at Caesars was $25 per person plus tax
for the 9 p.m. cocktail show, for example.
Other hotels’ food menu ranged from $16 to
$19 for an entree item. So the public is paying
heavily to make the rounds of the shows as is
the custom.

Two of the shows—Como and Sinatra—

presented three acts, something which this
town hasn’t seen in some time. Preceeding Si-
natra was Sam Butera and his young Wit-
nesses (with Butera doing one solo for Sinatra
later in the program), plus comic Pat Henry.

Preceeding Como was the eight-member Es-
tablishment pickup singing/dancing group
plus singer/comic Ronnie Prophet.

In both instances these two opening acts
were extraneous weight on the schedule.

Sinatra, who had just come West after an
Eastern swing, was the act most people talked
about over the weekend. And when he came
onstage flash bulbs exploded from all corners
of the showroom—a sight not normally seen in
a Vegas showroom where cameras and tape
recorders are usually left at the door. The
flashing white lights reminded this listener of
the initial action seen at a rock concert when
the fan’s idol makes his appearance.

Wham, bam.

For this reviewer, Sinatra’s voice was the
best I've heard since he returned from his re-
tirement more than two years ago. All the
rough, raw edges were gone and he was able to

{Continued on puge 61)

Sinatra: in his best form.

Anka: nonstop energy.

Como: easy all the way.

Bennett: recalling the oldies.

A ‘Super Scout’ To
Function For RCA

NEW YORK —In one of the more
unusual arrangements in the indus-
try, Tommy Mottola has been signed
as a “super talent scout” by RCA
Records.

Under the agreement with Mot-
tola and his recently organized
Champion Entertainment organiza-
tion, the artist turned publisher
turned manager will deliver a min-
imum of two to three acts per year to
RCA for recording purposes,
whether he’s involved with them or
not.

Commenting on the agreement,
label president Ken Glancy notes
that “his association with Daryl Hall
and John Oates, and Dr. Buzzard’s
Original Savannah Band have al-
ready brought us dividends. We
look forward to a long and fruitful
relationship.”

“Its providing a service to RCA
that no one ever has before,” Mot-
tola explains, “sort of an outside art-
ist-management consultant type of
thing.”

He emphasizes the new deal will
not conflict with the day to day oper-
ations of his new management firm,
which includes the two RCA artists
noted by Glancy, Stephen Dees,
bassist in the Hall & Oates band for
whom Hall just produced a debut
LP for RCA, and Wiggy Bits, a new
Polydor group.

Over the next couple of months,
Mottola has his eye on several acts to
be presented to RCA to fulfill the
initial agreement—basically a one-
year deal with options, he says. One

has a manager, the other does not,
which has no bearing on his ar-
rangement with the label.

Mottola believes his varied back-
ground was a key factor in the deal,
which was acknowledged by
Glancy’s comment that his “wealth
of expertise in the music industry
and his knowledge of songs and art-
ists make him an ideal person to be
in business with.”

Now 28, Mottola was on Epic as a
solo artist eight years ago “where I
got the feel of sensitivity for the
needs of the artist.”” He subsequently
joined Chappell Music where he be-
came director of its contemporary
music division prior to setting up his
own firm in June. “The Chappell ex-
perience allowed me to build up a
strong base of industry knowledge,”
he says, “learning how to take and
develop talent from both sides of the
desk.”

Beach Boys Tie
With Hanna-Barbera

LOS ANGELES—The Beach
Boys have set world merchandising
license rights with Hanna-Barbera
Enterprises here. It is a division of
Hanna-Barbera Productions, the tv
animated film company that pro-
duced such shows as “Flintstones”
and spun off lucrative merchandis-
ing product tie-ins for the charac-
ters.

Dick Clark is another music per-
sonality whose merchandising rights
are handled by Hanna-Barbera.

LA

. Starz With |
 Free Concerts |

By NAT FREEDLAND

LOS ANGELES—Capitol Rec-
ords has set free concerts under opti-
mum conditions as one of its tech-
niques to break Starz, a new high-
energy rock act managed by Kiss’s
Bill Aucoin.

In Cleveland at the Allen Theatre
in a promotion with WMMS, Starz
filled the house, won solid airplay on
the station and sold 8,000 albums in
the area within 10 days.

In Buffalo on Aug. 29 Starz was a
last-minute replacement, opening a
free outdoor concert before 18,000
with Roger McGuinn headlining.
Despite the absence of any promo-
tional campaign because of the last-
minute booking, Starz went over
well and seems to have gotten a foot-
hold in this market.

In Los Angeles Sept. 8, Starz was
set for a free concert at the Santa
Monica Civic Auditorium, pro-
duced by Wolf & Rissmiller and co-
sponsored by Capitol with FM sta-
tion KWST. Tickets were given
away during Labor Day Weekend at
selected record stores, KWST an-
nounced.

Capitol put on the L.A. free show
even though Starz was due to play
Sunday (i12) on a huge Anaheim
Stadium bill headlined by Aero-
smith with Derringer, Lynyrd Skyn-
rd and Jeff Beck. More free con-
certs for Starz will be coming up this
fall, a Capitol spokesman says.
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Oregon Fair Hexed
By No-Show Talent

By KEN FITZGERALD

PORTLAND — No-shows by
headliners have plagued the Oregon
State Fair here this summer, as the
event’s six concert nights were given
exclusively to outside professional
promoters for the first time.

The failure of rock disk jockey
and tv personality Wolfman Jack to
appear at a scheduled Aug. 29 show
at the Oregon Fair has both fair offi-
cials and the agency that booked
him clamoring for Wolfman’s scalp.

Wolfman appeared at the presti-
gious Pacific International Exposi-
tion in Vancouver, B.C., instead of a
conflicting billing at the Oregon
State Fair.

In the hot seat is Ed Dougherty of
EJD Productions, Salem, Oregon,
who has been booking big names at
the Oregon Fair for the past 15 years
and felt that he had a firm commit-
ment with Wolfman Jack through
the Advent Agency of Phoenix.

Dougherty claims he received
notification that the entertainer was
cancelling six days before the sched-
uled appearance. He says he shot
back a reply that the cancellation on
such short notice was unacceptable
but received no further communi-
cation from Wolfman.

Public announcement of Wolf-
man Jack’s non-appearance was
made only 40 minutes before the
show opened and disgruntled fans
walked out en masse. Pat Patee, all-
night disk jockey at KISN filled in,
but only 750 people remained to
hear The Coasters, Sam the Sham,

and the Drifters for the first show,
which opened late. Only 515 at-
tended the second show, with
$17,000 refunded at the gate.

The fair commission maintains
thatitshould have been notified ear-
lier by Dougherty that there was a
possibility the star wouldn’t show.
Dougherty, however, contends that
ifhe had cancelled the show after re-
ceiving belated notice, there is a pos-
siblity that Wolfman Jack could
have shown up and demanded to be
paid.

Compounding the ire of Oregon
State Fair officials are other abrupt
concellations.

Rose Maddox, who had been
booked by agent John Ullman of
Portland through negotiations with
Dougherty, didn’t show either. Ull-
man admits he had no firm contract
with Maddox but he did have a ver-

(Continued on page 29)

Heller Folds Firm,
Goes Over To ICM

LOS ANGELES—Rob Heller has
dissolved his management and con-
cert production firm, Rob Heller En-
terprises, which put on hundreds of
shows since 1970. Heller has now
joined ICM here as assistant to con-
cert chief Tom Ross.

Heller spent seven years heading
the William Morris Agency college
concert operations before starting
his company six years ago

27
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Talent

Jackie Lomax to Capitol. . . . Opus 7, self-con-
tained group from Winston-Salem, N.C., to Sid-
ney Seidenberg's SAS productions. The group's
original manager, Henry Hairston, will be re-
tained as part of the Opus 7 organization. . . .
Music Express to Alshire International’s Grit la-
bel.... . Jeff Kutash's Dancin’ Machine to United
Artists with a debut single produced by Don
Costa. ... Sandler & Young to Creative Enter-
tainment Associates of Las Vegas.

Mickey Thomas to MCA. He sang lead on the
Elvin Bishop hit single "Fooled Around And Fell
In Love.” . .. Summer, Hawaiian act, to Abattoir
Records of LA.

Tommy Bolin, former Nemperor artist and
Deep Purple lead guitarist, to Columbia with
“Private Eyes” rush-releasing this month.

Signings
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Charlie Daniels Band to Paragon Agency. ...
Craig Dillingham to Pot 0'Gold Productions for
management. ... Jimmy Payne to TA.M. Rec-
ords. ... Patrick Chamberlain to H. Lee Heth-
erington, Jackson, Miss. attorney, for personal
management. . . . Mercury artist Mike Greene, to
Paragon Agency.

Joey Heatherton to Regency Artists for con-
certs and personal appearances. . .. Pam Saw-
yer and Marilyn McLeod, Motown staff writers
who penned Diana Ross’ “Love Hangover" hit,
are now also exclusive producers for the label.

Amaury Tristao and his group, Brazilian
Boots to John Carter Music Directions for man-
agement. Tristao has been featured on several
important jazz LPs in the past few years. . . . Su-
san Collins, writer-artist, to Chappell Music for
publishing. She served as a backup singer and
vocal arranger for groups like the Electric Light
Orchestra and The New Riders of the Purple
Sage.

N.J. Latin Casino
Readies 32nd Year

PHILADELPHIA—The Latin
Casino, mammoth theatre-restau-
rant in suburban Cherry Hill, N.J.,
will again feature the top musical
and TV names when it starts its 32nd
season. Owners Charles and Dallas
Gerson have booked Lou Rawls,
Sept. 20-26, Natalie Cole, Oct. 11-
17.

Mel Tillis and the Statesiders,
Dec. 13-19, will mark the first per-
formance here for the country music
star. For a one-night special per-
formance Oct. 3, the Spinners come
in for a benefit for rock singer Jackie
Wilson, who is recovering from a
stroke that hospitalized him here
early last year.

Newon
The Charts
B

JAKKI
“Sun, Sun, Sun, Pt. 1°-97

Already in the top 20 on Billboard's national
disco action chart, this cheery disco number is
described by Johnnymeifi, the group’s writer-
producer-manager, as “Broadway with r&b.”
The soaring high voices of this nine-man, one-
woman outfit couple with heavy bass to give it a
strong, joyous sound not unlike “Walking In
Rhythm.”

Formed and based in Flint, Mich., the group
was named after its lead singer, whose name is
Jacqueline. This single was recorded last Christ-
mas and was sold to Pyramid this past Easter,
but Jakki's biggest break will be later this month
when it makes its New York debut at one of the
talent showcases at Billboard's Second Inter-
national Disco Forum in New York.

Johnnymelfi, 212) PL5-1135, who manages
the group, explains its composition of five white
and five black members by saying, “we decided
to go right down the middle.” Agency represen-
tation is by Troy Entertainment of Long Island,
(516) 422-0111, which also handles the
Trammps and the Andrea True Connection.

K.C. AND THE SUNSHINE
BAND
BRASS CONSTRUCTION

Westchester Premier Theater
Tarrytown, N.Y.

Florida's hottest soul band came to this land
of country clubs and second cars to cause a
small-scale riot among the local adolescent fe-
males. Group leader Harry Casey drove the af-
fluent teenyboppers so wild that at one point
the show had to be stopped so the aisles could
be cleared. The Aug. 30 show should be a pre-
view of things to come as this band is still on the
way up.

The short 45-minute set moved quickly with-
out letup as the band did all of its familiar mate-
rial including its current smash single “Shake
Your Booty.”

The Sunshine Band is a tight well-rehearsed
unit that augments its funky music with some
entertaining choreography. Casey is an attrac-
tive young man with an overpowering stage
presence who gives 150% in every performance.
By the time the band went into its final number,
“Get Oown Tonight,” the crowd was completely
out of control and calls for an encore went un-
heeded.

Brooklyn-based Brass Construction did not
fare nearly as well with the suburban audience.
Poor acoustics and a largely unimpressed crowd
contributed to a talky, flat set that was not up to
the group's past track record. ROBERT FORD JR.

OLIVIA NEWTON-JOHN
ENGLAND DAN &
JOHN FORD COLEY
Greek Theatre, Los Angeles

If Newton-John's concert last spring at the
Anaheim Convention Center contained few sur-
prises, her four-night engagement here begin-
ning Aug. 26 was loaded with them. The 17
songs she offered in a set that lasted just over
an hour included eight that weren't in the show
last time, and aren't even to be found on any of
the fady's five MCA albums.

The dramatic opening had the curtain part to
reveal an unannounced Newton-John standing
stage center, her voice gently caressing the
words of Lesley Duncan's “Love Song.” A bit
later after noting comically that her horoscope
that morning had said “don’t go out tonight or
mix with strange people,” Livvy launched into
“The Feeling Too Good Today Blues,” a campy

_____TalentIn Action__ |

'20-sound flapper number which demonstrated
the lady’s loosened-up stage presence and in-
creased showmanship.

A dreamy medley of old standards “Never-
theless” and “‘As Time Goes By” was followed by
a robust, gutsy version of the rock hit “Love Is
Alive,” not one bit watered-down from the Gary
Wright original. Done with that strenuous num-
ber, Olivia sat on the floor to offer a tender
"“New Born Babe.”

Also included was a great new hit “Oon’t
Stop Believin',"” which showcased the lady’s fine
female backup trio, and is the new audience
participation number. This continues to be the
only spot in the show where Olivia, perhaps due
to a basic shyness, seems a bit reluctant and
uncomfortable.

Because of the new additions to the show,
there is perhaps less emphasis on country mate-
rial than before, with “Blue Eyes Crying In The
Rain” and even her recent single “Come On
Over” gone from the act. Still included, though,
are her patented rockabilly hits “Let It Shine,”
“Let Me Be There” and “If You Love Me Let Me
Know™ (on which she used her mike cord as a
lariat) as well as “Please Mr. Please” and “}o-
lene.”

Classy MOR material that has been retained
included “The Air That | Breathe,” ““Pony Ride,”
“Have You Never Been Mellow” and, to close
the show, 1974’s Grammy record of the year |
Honestly Love You.” These songs especially
were aided by the addition of the Greek Theatre
Orchestra to Newton-fohn's backup band, and by
the elegant gardenlike atmosphere created by
the abundance of greenery on the stage and
hanging from above.

Olivia has always had one of the loveliest
voices in pop, but now her voice is showing more
range, her repertoire is more ambitious and var-
ied and she is more of a performer than just a
singer. And whenever every lady in the audience
gets a single long-stemmed rose upon arrival,
courtesy of the star, you know it's going to be
one of those evenings.

Second-billed England Oan & John Ford Coley
came across best on pop ballads like “I'd Really
Love To See You Tonight,” which may well be
the most engaging hit single of the year. But
their 35-minute, 10-song set aiso included
twanging country numbers like “Nights Are For-
ever,” the title track to their new Big Tree LP,

(Continued on page 29)
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L.A. CONCERT REVIEW

Belafonte Show Masterful
For Sickle Cell Audience

By JEAN WILLIAMS

LOS ANGELES—In a totally
non-ethnic show, Harry Belafonte
tried to give the persons who paid
from $25 to $100 to see his review at
the Greek Theater recently their
money’s worth. The show was a ben-
efit for the Los Angeles branch of
the Sickle Cell Disease Foundation.

The capacity audience consisting
predominately of professional busi-
ness and entertainment people chat-
ted with each other, apparently not
overly excited about the singer’s ap-
pearance. The overall feeling
seemed to be, “we’ve heard it all be-
fore,” that is, until Belafonte took
the stage.

At that point, the audience
seemed to forget that maybe it had
heard it all before, and sat in awe of
the youthful looking, vibrant vocal-
1st.

Belafonte’s almost three-hour, 20-
song review offered as he promised
early in the show, something for ev-
eryone.

As usual, he has secured person-
alities from several parts of the
globe. And his five background
singers, who produced a mini dance
routine, were in every sense of the
word perfect.

The background singers opened
the set, as Belafonte walked slowly
onstage in what has become his
standard stage attire, shirt open
nearly to the waist and skin-tight
slacks.

Although the audience was ob-
viously expecting this entrance,
Belafonte’s magnetism brought on a
rousing round of applause.

He moved through four tunes,
“Gone With The Wind,” “Shopping
Bag Lady,” “Trouble” and “We Had
It All” before speaking to the crowd.

The Belafonte review which is
generously sprinkled with both bal-
lads and uptempo tunes, is on a tour
that began in March and concludes
in December 1976.

Rhetta Hughes, formerly with the
musical “Don’t Bother Me, I Can’t
Cope,” is a featured vocalist as is Fa-
lumi Prince, an African vocalist who
doubles as percussionist and was
with Belafonte last year.

Hughes, in a strong clear voice
with near perfect pitch, took the
stage to sing “I Wanna Sing You A
Love Song,” “It’s In Every One Of
Us” and “So Little Time,” which
was one of the best tunes of the
show.

Belafonte thrilled the gathering
with “Try To Remember,” “Mary”
and a calypso tune, “Taxi Cab.”
When a calypso beat was not evi-
dent, a gospel rhythm took over.

Prince, a personable, well
equipped vocalist, assisted Bela-
fonte with “Bucket’s Got A Hole In
It,” the best novel tune of the eve-
ning.

Hughes, with another offering
belted “Land Of Make Believe” and
“If You Could See Me Now.”

Prince joined Hughes and the
background singers with an African
tune, followed by a calypso number
as Belafonte joined the troupe.

An encore was expected, and the
obviously exhausted Belafonte sang
“Matilda.”

5-Hour Publisher Event
Nashville Talent Parade

By GERRY WOOD

NASHVILLE—Most publishing
companies showcasing writer per-
formers would be hard pressed to
keep a high level of entertainment
going for an hour, but Combine
Publishing’s recent benefit show at
the Exit/In ran five hours and still
didn’t feature its greatest talent, Kris
Kristofferson.

With styles swerving from folk
and rock to country and soul, the
Combine crew paraded a galaxy of
talent that reaffirms the firm’s lock
on Nashville’s best young creative
talent. Remarkably, out of the 18
artists who star-trekked across the
stage, 16 of them are presently on la-
bels and the remaining two are
negotiating.

Besides exposing the proven tal-
ents of Larry Gatlin, Arthur Alexan-
der, Chris Gantry and Billy Swan,
the Aug. 31 show unveiled strong
new performers such as Thomas
Cain, Patty Leatherwood and musi-
cian-producer Chip Young who,
performing for the first time on
stage, displayed the breezy freshness
of the Swan hit he produced, “I Can
Help.”

Judging from the difficulty in ob-
taining tickets and the amount of
potential customers turned away,
the Combine show proved itself one
of the top attractions in the Exit/In’s
history. With tickets as scarce as
openings for new writers at Com-
bine, the event crammed more than
200 persons into the club. Proceeds
went toward the hospital expenses of
a hepatitis-stricken musician.

Emceed by Tony Lyons of WSM-
AM, the station that aired an edited
three-hour version of the show, the
showcase started with Monument

artist Larry Jon Wilson. New artist
Thomas Cain followed with a pow-
erful soul song, “You Only Get Out
Of Life What You Put In.” Chris
Gantry, an ex-Combine writer, pro-
vided one of his rare public perform-
ances of his song, “Dreams Of The
Everyday Housewife.”

The Galbraith-Bacon-Potter com-
bination performed as a group and
individually. Don Potter isn’t a
Combine writer, but he teams per-
fectly with the strong individual art-
ists Michael Bacon and Rob Gal-
braith. “Wrong Rainbow” is Bacon
at his best.

Bob Morrison, who drifted to
Nashville via New York and LA,
displayed a winning voice with his
ballads and the uptempo “The
River’s Too Wide.” The high talent
level continued with John Scott
Sherrill, Terry Dearmore and new
Capitol artist Mel McDaniel.

Patty Leatherwood—unknown,
but unlikely to remain that way—
gained the first encore of the night
with from-the-gut versions of three
Combine classics: *“Loving Him
Was Easier” by Kristofferson,
“Dream Baby” by Cindy Walker,
and Dennis Linde’s ‘“Burning
Love,” once a hit for Elvis Presley.

(Continued on page 42)

Crusaders Booked

LOS ANGELES—The Crusaders
perform in concert at the Santa
Monica Civic Auditorium Sept. 25.
Saxophonist John Handy will open
the show. At its Roxy engagement
last spring, the group was joined on-
stage by Elton John, Stevie Wonder,
Eric Clapton and members of Chi-
cago and Average White Band
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Austin ‘Break’ Draws 100,000

AUSTIN—Possibly the largest
crowd to attend a musical perform-
ance in Texas gathered at the Steiner
Ranch near here to hear Fleetwood
Mac, Chicago, the Band and several
other national acts. Dubbed “Sun-
day Break II,” the all-day rock con-
cert drew an estimated 100,000 to
125,000 fans according to a repre-
sentative of Mayday Productions
which promoted the event.

Lines of cars nearly eight miles
long on the road leading to the ranch
and one death from a reported drug
overdose emphasized once again
that outdoor concert organizers must
deal with traffic flow and medical

By PAUL ZAKARAS

emergencies as well as traditional
concerns like talent and financing.

The huge throng responded well
to the performers, demonstrating the
greatest enthusiasm for Fleetwood
Mac’s set, but many fans com-
plained about lack of shade and
shortages of water in the scorching
heat. Medical volunteers said 2,000
persons asked to be treated for sun-
burn while 300 more suffered from
heat exhaustion.

Two emergency helicopters pro-
vided by Mayday made several trips
to an Austin hospital, bearing drug
overdose victims and two pregnant

women who had developed labor
pains.

Mayday, which will hold future
concerts at the ranch, is reportedly
planning to improve traffic condi-
tions by widening the main access
road and paving an additional road
into the area.

The next Mayday promotion at
the site is a scheduled Sept. 26 con-
cert featuring Jefferson Starship and
a second band not yetannounced. A
progressive country show, the Bicen-
tennial Outlaw Concert, promoted
by Music Concerts Inc., will be held
at the same location Sept. 19.

Talent In Action

® Continued from page 28
and rock'n'roll outings like “Everything’s Gonna
Be All Right.”

The Texas born-and-reared duo, which uti-
lized a five-man backup band, needs to inject
more personality into its act to create more of a
rapport with the audience. Dan, whose excel-
lent, warm vocals are the act's most striking
strength, is the brother of Jim Seals, which may
explain why this duo occasionally borrowed the
rough harmonies of Seals & Crofts and even in-
cluded asong about the Bahai religion.

PAUL GREIN

MARILYN McCOO &
BILLY DAVIS JR.
Riviera, Las Vegas

Making their nightclub debut Aug. 5, McCoo
and Davis, now a duo after their days with the
Fifth Dimension, presented a fast-paced, 30-
minute set armed with seven songs. The two vo-
calists opened with a rocker, “Show Me,” a
clear-worded song which set the conciseness of
the show.

Moving into the Carly Simon-James Taylor
“Mockingbird,” McCoo and Davis delivered a
soul rendition of the song with good material in
between. Joe Cocker's “You Are So Beautiful”’
was spellbinding with Davis starting out the soft
ballad. Their give-and-take interpretation of
Cocker's song highlighted their harmonic im-
pressions.

“Junk Food Junkie” provided light comedy
relief about the perils of fast food consumption
with the two vocalists hamming it up. But per-
haps the best musical effort was contained in
selections from “Seesaw,” namely “It's Not
Where You Start™ and the title song. Effective
choreography lighted the set, followed by “I
Hope We Get To Love tn Time," title song from
their first solo album, a commercially pleasing
sound.

The final song, “Gone At Last,” reminiscent
of gospel overtones, allowed McCoo and Davis to

Skynyrd’s
Guitarist
In Hospital

LOS ANGELES—Lynyrd Skyn-
yrd cancelled three stadium dates
this past weekend (10-12), in Tempe,
Ariz., San Diego and Anaheim when
Gary Rossington, one of the group’s
three lead guitarists, suffered serious
multiple injuries in an auto accident
while vacationing at home in Jack-
sonville, Fla.

Skynyrd was to have been second-
billed behind Aerosmith at all three
dates and was not replaced by the
promoters. However, the group will
start its fall tour next Tuesday (21),
although Rossington will be unable
to join for some time to come.

The full extent of Rossington’s in-
juries are not yet known, as Jackson-
ville physicians were unable to make
full internal examinations until he
got over severe shock conditions.
The rest of the group was spending
the week in Jacksonville to be close
to Rossington while his diagnosis
was being made.

wrap up their well-produced program. The entire
segment, staged by Phil Moore, was slick, pro-
fessional and believable in bringing responsive
reaction from the packed room before the head-
liner, comedian Don Rickles, took over.
HANFORD SEARL

JERRY LEE LEWIS
Palomino, Los Angeles

The legendary singer, not showing any fa-
tigue after 20 years as one of the premiere rock
'n" rollers, was in top form Aug. 16, mixing coun-
try and rock with craftsmanlike precision.

Appearing loose and congenial before a
packed house of worshipping fans, he frolicked
onstage kissing the hands of the pretty ladies
surrounding him, sporadically whipping out his
comb to stick back his hair and even accom-
modated a photographer with a pose in the
midst of a song.

He opened the show with “Maybeline” which
got the adrenalin flowing early. Adhering to the
Lewis trademark, he used every conceivable
part of his body to hit the piano keys: arms, legs,
behind, neck and elbows. Occasionally he re-
moved the towel used to wipe away perspiration
and swiped the piano keys.

With the crowd screaming, he went into
"What'd | Say,” as he kicked back his piano
bench and played standing up and dancing with
lightning speed and intensity.

Stopping periodically to speak to the crowd,
he lightheartedly joked and made faces, telling
the fans how beautiful they were and how much
he needed them.

As the perspiration poured, Lewis really got
rolling, performing many of the hits the fans de-
manded. Among the memorable were “Sweet
Little  Sixteen,” “Chantilly Lace,” “Boogie
Woogie,” “Geat Balls Of Fire,” “Whole Lot Of
Shaking Going On” and the Elvis hit “Hound-
dog.”

Lewis remains inimitable, capable of beating
a note out of a piano in ways no others can. De-
spite a few wrinkles in his complexion, Jerry Lee
Lewis remains a true showman dictated to the
principles of rock'n’roli. ED HARRISON

FRANK SINATRA
Garden State Arts Center,
Holmdel N.J.

Marriage obviously agrees with Sinatra since
he hasn't looked or sounded as good in a long
time, as he did for two SRO shows here Aug. 25-
26.

Handling 14 numbers in his inimitable style
in just over an hour onstage, Sinatra had his
own apropos comments to introduce such new
material as Neil Diamond’'s “Star Gazer”
(“That's a fun song"); Eric Carmen’s “Never
Gonna Fall In Love Again” (*'he’s a talented kid:
keeps coming up with atbum after album™), and
Jimmy Van Heusen's and Johnny Mercer's
“Empty Tables” (“the last lyrics John wrote for
us").

He was equally effective in such identifiable
Sinatra standards as “Rainy Day Feeling” ("the
daddy of all saloon songs”), Paul Anka's “My
Way" (I do this under protest”), Barry Mani-
low's "I ‘Sing’ The Songs” (“A great Don Costa
arrangement™), Cole Porter's “Night & Day”
which opened the show and “I've Got You Under
My Skin” near the end, Van Heusen and Sammy
Kahn's bouncy "Chicago,” and Jimmy Webb's
“This Time” ("one of the best songs I've ever
done”).

Obviously appreciative of the enthusiastic
crowd, *'| drink a toast to you,” Sinatra said. "I
wish you everything you wish yourself a milfion
times more.”

They would have kept him onstage another
hour, and it's apparent that the artist has en-
tered another, more mature and equally impres.
sive phase of his career. ~ STEPHEN TRAIMAN

AL JARREAU
JOHN HANDY
Bottom Line, New York

Jarreau is a truly unique vocalist whose fre-
quent area appearances have built him an ever-
increasing cadre of loyal followers. His Aug. 29
show was a captivating display of vocal magic.
Like many other performers Jarreau is blessed
with a great voice and incredible range, but he is
also blessed with an inventive mind that leads
him to use his talent in an extraordinary creative
way.

The one-hour set featured material from both
of Jarreau’s Warner Bros. albums as well as
some classic jazz standards such as Dave Bru-
beck’s “Take Five." Jarreau seemed to be truly
moved by the audience’s response during this,
his first New York area headline engagement.

Sharing the bill with Jarreau was John Handy,
a veteran alto sax man who has returned from a
long exile with a hit album, hit single and a
smoking young band. Unfortunately Handy in-
dulges himself in overly-fong solos, excess talk
and a mediocre singing voice. Handy is a truly
outstanding musician and his recent success is
no fluke. If Handy can iron out the wrinkles in
his live performances he can remain successful
for as long as he wants. ROBERT FORD JR.

EARTH, WIND & FIRE
Forum, Los Angeles

Ninety minutes of hard-sell r&b-rock is what
Earth, Wind & Fire drove home to an ecstatic,
capacity Forum house in the first night of its
two-gig stand Sept. 3.

In a dazzling display of showmanship, EWF
exploded onto a smoke-flooded stage through
huge pyramid-shaped props, milking the cheer-
ing, stomping, clapping crowd for all it was
worth via the prolonged dramatic wait before
launching the dynamic nine-man musical as-
sault with a torrid instrumentat opener.

Biggest crowd-pleasers were the familiar
hits: “That's The Way Of The World,” “Rea-
sons,” “Sing a Song” and “Shining Star.”

Vocal chores were handled mainly by the
group's leader-founder Maurice “Reese” White
and percussionist Philip Bailey, who sang ade-
quately together and separately. However, save
for one or two exceptions, vocal performances
were an insignificant part of the show.

The big feature, as was to be expected from
this group, was its impeccable rhythm. With ac-
cent on percussion, White loaded the rhythm
section with two drums and a conga, not to men-
tion White's own use of the thumb piano, also
known as the kalimba.

Superb instrumental solo work was also per-
formed by lead guitarist Johnny Graham and
bassist Verdine White, who added a touch of
hoodoo-voodoo magic on more than one solo oc-
casion.

EWF’s astutely synced dance gyrations were
an ongoing attraction throughout and added
much to the show's overall galvanizing quality.

Only thing that can be said negatively about
the evening is (1) the near-absence of ballads
on the group’s part and (2) the disappointingly
lackluster performance of the Ramsey Lewis
group, which opened. Latter's mistake was ob-
vious; in a vain attempt at modern-day commer-
ciality, he abandoned the genre which made
him famous as a pianist—jazz. JOE X. PRICE
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Billboard SPECIAL SURVEY For Week Ending 9/5/76

Top Boxoffice

harical
pubtighar
= - Total Ticket
£ ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | *DENOTES SELLOUT PERFORMANCES | Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1| AEROSMITH/JEFF BECK/DERRINGER—John Bauer 51,091 | $8-$10 I $422,698
Concerts, Kingdome, Seattle, Wash., Sept. 3
Arenas (6,000 To 20,000)
1| EARTH, WIND & FIRE/RAMSEY LEWIS (9/3)/ 35,000 | $6.50-$8:50 | $370,000*
| EMOTIONS (3/4)—Pacific Presentations, Forum,
| Inglewood, Calif., Sept. 3 & 4 (2)
2| CHICAGO—Blossom Music Center, Blossom Music 15,769 | $4.50-$6.50 | $76,835
[:enter, Cuyahoga Falls, Ohio, Aug. 31
3| KISS/ARTFUL DODGER/BOB SEGER & THE SILVER 12,000 | $5.50-$6.50 | $73,436
BULLET BAND—DiCesare-Engler/Dick Clark Prod.,
Civic Arena, Pittsburgh, Pa., Sept. 4
4| PETER FRAMPTON/TARGET—Mid-South Concerts, 12,500 $6-$6.50 | $72,800*
Mid-South Coliseum, Memphis, Tenn., Sept. 2
5| CHICAGO—-Blossom Music Center, Blossom Music 14,839 | $4.50-$6.50 | $72,748
[ienter, Cuyahoga Falls, Ohio, Aug. 30
6| AMERICA/JOHN SEBASTIAN/SILVER— Electric 10,574 $5:88 | $72,344
Factory Concerts, Robin Hood Del-West,
Philadelphia, Pa., Aug. 30
7| AEROSMITH/DERRINGER—John Bauer Concerts 8,300 | $5.50-87.50 | $55,551
Neil Blaisdell Center, Honolulu, Hawaii, Aug. 30
8| WAYLON JENNINGS/WILLIE NELSON/JESSE 7,259 | $6.50-37.50 | $49,416*
COLTER/TOMPALL GLASER-BIill Graham, Pavilion
['oncord, Calif., Sept 3
9( KISS/BOB SEGER-Sunshine Promotions, Notre 71677 $6-37 | $47911
Dame Center, South Bend, ind., Sept. 1 |
10| R E O/WET WILLIE/POINT BLANK—Sunshine 8,300 [ $5.50-36.50 | $47,036*
Fromotions, Convention Center, Indianapolis, ind ,
Sept. 5 w
11| QUINCY JONES/BROS. JOHNSON—Feyline Inc., Red 6,477 | $6.50-37.50 | $44,100 %
Kocks Amphitheater, Denver, Colo., Sept. 3 4
12| JEFF BECK/EARTH QUAKE/AUTOMATIC MAN-Bill 6,261 | $5.50-$6.50 | $36,531 | m
Graham, Pavilion, Concord, Calif., Sept. 4 %
13| HELEN REDDY/DAVID STEINBERG-Wolf & 4,899 | $5.50-37.50 | $36,090 | m
Rissmiller, Convention Center, Anaheim, Calif., Sept D
3 Y
14| BLUE OYSTER CULT/RUSH/STYX—Sunshine 6,132 | $5.50-$6.50 | $35,840 | &
Promotions, Hara Arena, Dayton, Ohio, Sept. 3 ;5
15| ROBIN TROWER/MOTHER'S FINEST/ANGEL—Entam 5095 $6-37 | $33,306 S
Ltd., Coliseum, Greensboro, N.C., Sept. 3 -
16| AMERICA/JOHN SEBASTIAN/SILVER—Ruffino & 4900 $587 | $30800 | @
Vaughn/John Scher, War Memorial, Syracuse, N.Y , F
Sept. 1 o
17| SHA NA NA/FREDDIE PRINZ—-Concord Pavilion, 3510 | $4.50-$6.50 | $18822 | O
Concord Pavilion, Concord, Calif., Sept. 1 ;
18| BOBBY VINTON-—Blossom Music Center, Blossom 3119 | $3.50-35.50 | $15473 | g
Music Center, Cuyahoga Falls, Ohio, Sept. 1
19] BLUE OYSTER CULT/WET WILLIE-Sunshine 1.726 $6-$7 | $10,985
Promotions, Mesker Music Theater, Evansville, Ohio,
Sept. 4
* Auditoriums (Under 6,000)
1| FRANKIE VALLI & THE FOUR SEASONS—DiCesare 3,900 | $5.50-$7.50 | $30,000
Engler/Dick Clark Prod., Syria Mosque, Pittsburgh,
Pa., Sept. 3 (2)
2| HOT TUNA-Monarch Enterprises, Casino Arena, 3,800 $6-$6.50 | $22,842*
Asbury Park, N.J., Sept. 4
3| JUDY COLLINS—Northwest Releasing, Auditorium, 3,004 $5-87 | $19,245*
Portland, Ore., Aug. 30
4| BAY CITY ROLLERS—Buffalo Festival Kleinhans 2607 $6.50 | $16,946
Music Hail, Buffalo, N.Y., Aug. 30
5( BAY CITY ROLLERS—Electric Factory, Tower Theater, | 2,300 | $4.50-36.50 | $12,999
Philadelphia, Pa., Aug. 31 | N

No-Show Talent Hexes Fair

® Continued from puge 27

bal understanding and correspond-
ence indicating that she would ap-
pear. “Apparently something else
came up and Rose decided to cancel
out,” Ullman says. “Actually hap-
penings of this kind are customary
and the Maddox non-appearance
wouldn’t have been blown up to
such proportions if it hadn’t been for
the Wolfman Jack incident.” Ull-
man had billed a bluegrass festival
which went off as scheduled without
the headliner.

Another no-show at the fair was
Neil Young, who was to have played
Labor Day, but bowed out due to a
throat problem. “This is par for the
course and must be expected.”
Doughtery says. Despite the cancel-
lations the Oregon State Fair
presented several big names at this
year’s event. These included Roy
Rogers and Rick Nelson.

Entertainment at the state fair was
handled exclusively this year for the

first time by professional promoters,
Concerts West and EJD Produc-
tions. Due to the foulups in book-
ings, however, the fair commission
has decided to take another look at
its entertainment policy immedi-
ately.

The policy this year had EJD and
Concerts West handing a percentage
of profit to the fair. but, if a loss in-
curs it was entirely the promoter's.
Dougherty says he lost $1,700 in re-
funds on the Wolfman Jack show.

McCartney, Wings

Booked For Venice

VENICE, Italy—Paul McCartney
& Wings will be the first contempo-
rary rock group to perform in the
legendary Piazza San Marco here at
a UNESCO benefit Saturday (25) to
help restore this ancient city. Wings
is performing a European mini-tour
this month with dates at Vienna,
Munich and Zagreb, Bulgaria.
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TEAC’s Giveaway
Is a $20,000 Studio

® Continued from page 1
around the country for maximum
retail involvement.

A tentative winner selection date
has been set for the middle of No-
vember, adds Sacks.

“Originally we were thinking
about having the drawing at AES in
New York the latter part of October
but that won’t leave enough time for
coupon returns,” he stated.

The drawing is scheduled or
somewhere in Southern California
but not at TEAC Corp. of America
marketing headquarters in nearby
Montebello.

“It will be someplace interesting,”
he promises.

Second prize will be 12 flight cases
for both musical and/or recording
equipment.

The purpose of the unique pro-
motion, indicates Sacks, is to “give
the guy, the musician or producer,
his dream. a fully rigged 8-track stu-
dio. Of course, we are also going to
generate a lot of interest in Tascam,
expose a lot of people to the equip-
ment and create a great deal of traf-
fic for the Tascam dealer.”

Included in the package, with
equipment made up mostly of Tas-
cam product, is the model 10B mixer
(24 in and 4 out); model 80-8 4-inch
8-track recorder/reproducer; model
25-2 high speed mastering deck with
dbx; six microphones; an Accu-
phase monitor amplifier; JBL moni-
tors, ARP synthesizer; HA.G. re-
verb; MXR digital delay unit; UREI
graphic equalizer: dbx compressor
limiters. as well as other studio ac-
couterments.

The other equipment manufac-
turers are offering equipment for an
opportunity to be a part of the pro-
motion.

Dealers will also be provided with
as much point-of-purchase material
as possible such as posters and T-
shirts to enhance their participation.

Another reason for the promotion,
notes Sacks, is the phenomenal sales
curve the market for semi-profes-
sional equipment—mixers, multi-
track recorders/reproducers, etc.—is
enjoying.

George DeRado, TEAC presi-
dent, puts the market at about $10
million and still skyrocketing with
sales doubling each year since the
Tascam series was first introduced.

TEAC is generally credited with
opening up this whole area several
years ago when it first introduced
reasonably priced tape recorders
and mixers, the Tascam Series.

The first generation of Tascam
product included a '4-inch 8-chan-
nel machine for around $3.000 and a
l-inch 16-channel machine for
around $13.000.

At the recently concluded CES,
TEAC introduced second gener-
ation Tascam product including
three new mixers, models 1, 3, and
10B, as well as the 25-2 Y%-inch, 7%-
I5 ips., two-channel recorder/re-
producer.

“The whole direction or concept
of Tascam,” adds Sacks, “is aimed at
the amateur or even pro musician, as
well as producer, and to be able to
offer them top-notch equipment at
an affordable price.”

Sacks also notes that many mem-
bers of the musical community have
come to recognize TEAC equipment
and that a number of professional
musicians/singers have home stu-
dios with Tascam product.

TEAC is looking towards a strong
network of 200 Tascam dealers for
next year.

und Business
MIAMI BUZZES

MIAMI—It looks as if Miami is
well on its way to becoming another
recording center—another Los An-
geles, New York or Nashville if
recording studio construction and
updating existing facilities is any ba-
rometer of things to come.

In addition to Criteria with its
three 24-track studios and Henry
Stone’s TK studios, two new studios
have cropped up. Bill Szymeczyk is
opening the doors of his Pandora
Production company’s 24-track fa-
cility in Novemberand K.C.(K.C. &
the Sunshine Band) now has his own
16-track studio.

Lou Stewart, general manager of
Pandora Productions, states that
Szymczyk’s facility will be for the
use of Pandora’s roster of talent
which include the Eagles, Outlaws,
J. Geils Band. Michael Stanley Band
and Joe Walsh.

Already the studio is booked
through the end of the year and
there’s a waiting line of groups for
Szymczyk’s services.

“Our schedule is so full we’re
finding it hard to accommodate new
groups. Procol Harum was inter-
ested, but couldn’t wait until the first
of the year for our facilities,” Stewart
says.

The studio is now under construc-
tion by Rudy Brewer and his crew
from Los Angeles. “This is about his
54th studio,” Stewart says. “Bill’s in-
corporating several of his own ideas
on the board and has been consult-
ing with Record Plant owners, Gary
Kegran and Chris Stone.”

The studio is housed in the same

building that Pandora Productions
occupies oftice space in Miami’s pic-

turesque Coconut Grove area. The
front half of the first floor in the
three story building contains Pan-
dora’s offices and almost the entire
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second story houses the studio.
“We’ve taken over two efficiences
for a rec room with a pool table,
videotape machine and other enter-
tainment features—a place where
groups may relax between sessions.”

Stewart says Pandora will con-
tinue to use Criteria Recording Stu-
dio facilities for mastering and
‘some’ mixing. And, hopefully, we’ll
be working hand in hand with Cri-
teria,” Stewart says.

Currently Alan Blazek, vice presi-
dent of the production company, is
in Sausalito, Calif, producing an LP
by Mickey Thomas. lead singer for
Elvin Bishop.

K.C’s new Sunshine Studios has
been built in the unincorporated
area of Dade County, west of Hia-
leah and Henry Stone where K.C.
got his start.

The 16-track studio can be con-
verted 1o 24-track within a day’s
time if the need arises. Although
somewhat smaller than Pandora’s
studio, Sunshine Studio must be one
of the most unique in design as the
studio itself (not the control room
which is conventional in shape and
design) is shaped like a pyramid.

“There’s a whole little pyramid
cult out there,” smiles Sherry Smith
who manages the new facility and
who is K.C/s righthand gal. “People
are supposed to draw energy from
pyramids and K.C.’s into that.

“Pyramids are also supposed to
have a relaxing effect. So, K.C. de-
signed the studio patterning it after
the shape of the pyramid with the fo-
cal point—the peak—focused right
over the microphones.”

The studio is for the use of K.C. &
the Sunshine Band and K.C’s artists
who will be signed to his newly
formed label Sunshine Sound Rec-

LOS ANGELES—At Filmways/
Wally Heider Recording here
recently, the Hudson Brothers were
in for some mixing and overdubbing
with Lambert & Potter producing
and Joe Sidore at the board. The Im-
pressions did some recording under
the aegis of producer McKinley
Jackson and engineer Sye Mitchell.
Motown’s Dynamic Superiors were
in for some overdubs with Jerry
Stroud at the controls. Cher and
hubby/producer Gregg Allman
overdubbed for her next Warner
Bros. LP with John Haeny handling
the board. Cleo Laine was in work-
ing on an LP at Heider’s in San
Francisco with classical guitarist
John Williams. Her husband John
Dankworth was the producer/ar-
ranger and Steve Mantoani was at
the board. Hot Tuna has just fin-
ished its new LP with producer engi-
neer Harry Maslin. Allen Sudduth
seconded with coordination by Pat
Leraci.

* k%

Olivia Newton-John followed her
soldout stand at L.A’s Greek
Theatre with mixing sessions at Che-
rokee Sound under the production
eye of John Farrar.

ABC Studios here have been busy.
Jim Wetherly finished up an LP with
Larry Gordon producing. Steely Dan
recorded with Gary Katz producing
while new ABC group the Big Wha-
Koo worked on an LP with Roy
Halee producing. Other ABC artists
working on LPs include Rufus at
Kendun Recorders producing them-

Studio Track
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selves; Ace, working at Zuma
Beach’s Shangri-La; Kirk Hamilton
at Mama Jo’s, putting final touches
on an LP with Steve Goldman pro-
ducing; and Gabriel recording a sec-
ond LP at Kaye-Smith Recording
Studio in Seattle with Dallas Smith
producing and Bruce Ellison engi-
neering.

Bryant Sterling finishing up an
LP at Larrabee with F.W. Bear pro-
ducing.

*  x %

In San Francisco, the Columbia
Recording Studios have added a
new mastering room equipped with
state of the art gear, according to the
studio’s Lyn Weiner. More additions
and remodeling are planned for the
future.

Also in the Bay City, Journey
completed its third LP for Columbia
at His Master’s Wheels, slated for
October release. Smiggy Smith engi-
neered. Yesterday & Today, newly
signed to London, was also in at the
same studio recording a debut LP,
Lou Bramy producing and Smith at
the console.

Recently overdubbing and mix-
ing down a debut LP at CBS Studios
was Capitol’s reggae group the Inner
Circle. Tracks were laid down at
E.T. Studios in Jamaica, Roger
Lewis and Lou Bramy producing.

*  x  *

New York’s been a studio hotbed
lately. In addition to all the excite-
ment recently generated there by
Bob Dylan at Columbia Studios,

Neal Ceppos has been added to the
engineering staff of Sound ldeas
Studios. He’s already been busy in
Studio A with the new Martin Mull
LP for ABC, Mike Cuscuna produc-
ing, along with commercials for Pin-
derlane Productions and Playboy
Hotels, with featured vocalist Barbie
Benton. Chief engineer Geoff Dak-
ing has begun the new D.C. LaRue
LP for Roulette, produced by Arom
Schifrim and Dennis Ganim, and
finished sides for singer Robin
Clark, produced by Carlos Alomar.

Freelance engineers have also
been busy at Sound Ideas with Bob
Edwards doing sweetening dates for
Al Kooper’s LP for U.A., produced
by John Simon, and engineer Ron
Johnsen, back with LPs for Eleventh
House artists Larry Coryell & Mike
Mandell, and the new Joe Beck al-
bum for A. Stirling Gold. Engineer
Jerry Solomon is recording the
Charles Earland LP for Phonogram,
produced by Robin McBride. The
Manhattans were also in for a taping
of a Cousin Bruce Morrow News-
center 4 interview, while Studio A is
being readied to accept 24-track, giv-
ing Sound Ideas two fully equipped
24-track, dbx and Dolby rooms.

Miroslave Vitous, former bass
player with Weather Report, was in
at Secret Sound Studio in N.Y.
recording his new LP for Arista, pro-
ducing himself with Jack Malken
handling the board.

At New York’s Sound Exchange,
Harvey Averne has been busy
recording Puerto Rico’s number one
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vocalist, Danny Rivera for Graffiti
Records.

ABC Eyewitness News in N.Y.
brought a camera crew into King-
dom Sound, Syosset, Long Island, to
film a profile of Fantasy’s Tommy
James who’s recording there.

The Record Plant opened The
Dome, its new mixing room featur-
ing a 32-track board with twin 24-
track capability, on Sept. 1.

LA

Members of Lynyrd Skynyrd gath-
ered in Muscle Shoals Sound Stu-
dios in Alabama with producer
Jimmy Johnson to listen to tapes
originally recorded prior to Skyn-
yrd’s 1973 signing to MCA. After
that, the group gathered in Miami
with producer Tom Dowd to listen to
the tapes that were recorded live at
the Fox Theatre in Atlanta in the
early part of July. Dowd and the
band will be preparing the tapes for
release as a two-record set by MCA
in mid-September.

x k&

Vancouver artists Foreman &
Young recorded and mixed their
first album for Casino Records at
Sundown Recorders Ltd. in Edmon-
ton, Alberta.

x  * Kk

Paulo DaCosta, formerly with
Sergio Mendes, has been in Kendun
in L.A. recording an album for
Pablo Records. Claudio Slon, ex-
drummer for Sergio Mendes. han-
dled production with Umberto Ga-
tica at the console

2 New Studios Bolstering
Heavy Recording Activity

ords which will be distributed by
TK.

K.C. is currently putting the fin-
ishing touches on his new LP “Part
3” due to be released in mid-Sep-
tember.

The obvious reasons for construc-
tion of new recording facilities is the
availability of time and space. Nei-
ther Szymczyk nor K.C. w