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PVC UP 2 CENTS A POUND
Raw Material Prices
Pose Industry Hurdle

By STEPHEN TRAIMAN & ROMAN KOZAK

NEWYORK - Two-cent-a-pound
price increases Julv | for polyvinyd
chloride (PVC) and polystyrene cap
a continuing round of basic raw ma-
terial hikes which is applyving steady
pressure on wholesale and retail
pricing.

In the last few months evervthing
from the base ingredients for LPs

(PVCY and singles (Polhvstyrene) o
base film for magnetic tape. sol-
vents. paper and ink has gone up
anywhere from pennies a pound to
10% or more.

Tossin the steep hikes in fuel costs
during the long. cold winter 1o
power the pressing and duplicating

(Continued on puge 10)

Cassettes Take a Gigantic
Step In the Country Mart

By GERRY WOOD

NASHNVILLE Cassetie tapes.
historically @ minor toree in the
country music field.are finally mak-
ing a breakthrough m the tpe-rich
country music market.

RCA Records reports cassette
sales are running 94% ahead of a
vear ago. and several other labels
contacted ina Billboard survey indi
cate they're pleased that the casseue

In TIsing from its country music dor-
mancy. Fhe survey also shows con-
tinued moderate growth i the 8-
track ficld. with some releases reach-
g i 30-30 split between 1P units
and @pe units.

“Our tape business s 23 ahead
in net sales over the first six months
of 1976.7 reveals Dave Wheeler. na-

(Continued on puge 18)

20 Label Execs To Meet
Carter Team On Industry

LOS ANGELES Key figures n
the U.S. recording industry will meet
with offic.als of the Carter Adminis-
tration Sept. L3 to discuss legislation.
federal investigations and other top-
18 relevant o the indusiny

Joe Snuth. chairman of Elektra/
Asvium Kecords:and Phil Walden.
president of Capricorn Records, are
setting up the committee of 20 label
executives to meet with government
officials.

Smith and Walden were both
heavily imvolved in fund-raising for
candidate Carter. with Smith bring-
ing Carter to NARNM in Miami two
vears agoand Walden having as one
of his guests at his annual picnic the
president two years running.,

“We have been given the opportu-
nity of calling on any Administra-
ton or Cabmetofficial.” Snuth savs,
adding: ~Our goal v a dialog be-
tween the Admmistration and our
industry, What can we do for the
countny? That's what we're going 1o
ask.

SIS exciting to be recognized as

Radio Forum Finals:
80 Air Personalities

LOS ANGELES
personalities in the .S and Canada
have made the finals in the annual
competition for the International
Radio Programming Torum and the

About 80 air

the Awards Banquet the evening of
Aug. 6 at the Harbour Castle Hotel.
Toronto. After his show. awards will
be presented to the final winners
now being determined by a national

By ELIOT TIEGEL

an industry and not just something
which is related o fong-haired musi-
cians and drugs. This administration
is open and aceepts us as a cultural
medium.

“We want 1o ash. for example.
why more contemporary artists are
not touring for the U.S. We want o
speak with the government officials
whoare imvolved with our industry .

Smith and Walden will present
their list of record company execu-
tives to Hamilton Jordan. assistant
to the presidentnext month. Smith is
also firming up a five-person smaller
committee to come up with the for-
mal subjects for discussion.

Smith savs the one-day mecting in
the Roosevelt Room with Label offi-
crals 1s a result of the “Administra-
tion’s recognizmg this industry's im-

portance. IUs been domg this kind of

thing with other industries.

“Yet who m government would
everthink of talking to the record -
dustry?” Smith asks. @ smile on his
face.

A eovernment official contacted

Walden anent setting up the meet-
ing. with Walden next contacting
Smith.

Does Smith have an idea who the
top 20 will be? Yes, he answers. But
he's notsaving oo just vet,

FCC Starts L.A.
Record Co. Quiz

By JEAN WILLIAMS
1OS ANGLELES Shrouded in

secrecy. the FCC began hearings
here Monday (18) at a Downtown
Federal Building mto the possible
improprictios ot the broadeasting in
dustry. Among  questions being
ashed Label executives are the num-
her of records serviced o stations,
who services these records and how
the product s monitored.

A three-man ecam from the FCCS
Washington headquarters began in-
lerviewing  possible witnesses ap-

(Continued on page 12)

judging committee in Los Angeles,
Celebrity presenters so far include
Bobby Vinton and Kenny Rogers.

All of the DJ and record promo-
tion finalists. who cach won in con-
petivon at the regional fevel via
Judging by 11 regional judging com-
mittees. will receive gold-foil certifi-
cates honoring them ftor their
achicyvements, These will be mailed
out to all regronal winners,

persons now qualifying for the ma-
Jor awards not onby include some of
the preatest names m radio like Gan
Owens of KMPC in Los Angeles and
Dan Ingram of WABC in New York.
but itlso some of those not as well
known like Bernie Barnard of
WBAB in Babylon. NYoo Nick
O'Neil of WG in Norfolk, Vas: and
Mike Carta of WNAY in Spring-
field. HL (For program director fi-

Ll | i ‘
Some things are just ahead of their time. A&M Records 1s meeting the de
mand for one of them with the re release of MICHEL COLOMBIER's “"pop
symphony” WINGS (compiete with new Wings-inspired cover art by Jean
Michel Folon). With lyncs by Paul Wiliams and performances by Lami
Hall. Herb Alpert. Vermettya Royster, Bill Medley. and Paul Wilhams,
Wings has been recognized worldwide as a truly monumental musical
event On A&M Records & Tapes. (SP 3503). (Advertisement)

CAN'T YOU SEE (CPS 0278) 1s the newest single from THE MARSHALL
TUCKER BAND. One of the most played Ip cuts on AOR 1s finally being re-
leased as a single. From the Gold Ip, Searchin’ For A Rainbow, CAN'T YOU
SEE, live, at 3:25, 1s shipping immediately by popular demand. On Capni
corn Records, Macon. Ga.

nalists and radio station finalists,
see separite story in radio section.)

The major awards presented 1o
winners at the Toronto banquet are
clear lucite trophies with imbedded
colden medallions. cach engraved

L.eo Saver. Warner Bros, Records
artist now on the Hot 100 Chart with
“How Much Love will perform at

(Advertisement)

{Continued on puge 20)
(Advertisement)

is the word used to describe Cher's first collaboration with Snuff Garrett since ""Gypsys, Tramps &
Thieves' and ""Half Breed."”

The New Album PRODUCED BY SNUFF GARRETT on Warner Bros. records & tapes
(BS 3046).

C OMING S OON
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MCA, McDonald’s And

Wherehouse Tie Promo
By ED HARRISON

LOS ANGELES—MCA Rec- mini reproductions of the album
ords, the Wherehouse retail jacket.
chain and McDonald’s restau- A radio blitz of 984 30-second
rants have joined forces in a spots a week are scheduled to be
three-way cross-merchandising aired between July 5 (the day the
campaign. promotion commenced)and July

Nearly 4.5 million coupons en- 24 on all Top 40 and AOR sta-
titling customers to a 25% dis- tions.
count on any Wherehouse LP Six different spots have been
priced $4.95 or higher have been assembled focusing on Rocket
dispersed to some 200 McDon-  artists Blue, Cliff Richard and
ald’s locations south of Ventura, MCA’s Peaches & Herb (for air-
Calif., and north of San Diego. ing on r&b stations), Trooper

The coupons highlight new and Dan McCorison. There is
product by MCA’s Olivia New- also a seventh spot that bears no
ton-John, Roger Daltrey and reference to a particular artist.
Rocket’s Kiki Dee in four-color (Continued on page 70)
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HOSTILITY IN LOS ANGELES

General News

REPORT 25% DECLINE IN NEW YORK

Sales Wilting In Heat Wave

NEW YORK—Skyrocketing tem-
peratures over the past two weeks
saw sales volume plummet by as
much as 25% for many record deal-
ers in the East.

The unprecedented heat wave,
which sent thermometers past the
100 degree mark for days running,
kept traffic to a minimum in shop-
ping areas as would-be-buyers
strove to keep cool.

Here, King Karol reports business
down 25% in the chain’s six stores,
with perhaps only half of the loss to
be made up once the weather im-
proves.

“Tourists are abandoning mid-
town for boat rides and cool bars,”
says Ben Karol, co-owner. His rule-

Sparks Fly At WEA Dealer Meet

LOS ANGELES—An atmosphere
sprinkled with hope turned into one
of hostility when Joel Friedman,
WEA’s president, asked a group of
more than 100 black retailers how
they feel about the LP price hike and
if they feel WEA is making a mistake
by selling its black productat $7.98.

Unuiil this point in the next to the
final WEA regional retailer commu-
nications sessions, the reaction from
the group had been somewhat
docile.

The meeting held Tuesday (19) at
Rodger Young Center here was part
of WEA's program to offer small re-
tailers a platform from which to
voice their grievances and a chance
to advise the firm of ways in which it
can better serve the retailers.

While there were a few retailers
who feel all LPs should be hiked to
$7.98, with one set price. the others
seemed to feel the $7.98 LP nr . only
hurts the small dealer but .inches
the labels as well.

A sore point with the retailers was
the recent hiking of Cotillion’s
“Slave” LP by a group of the same
name. It is the group’s first LP.

“We know that you must do what
you must do as to raising prices but
why don't you give us a 30-day no-
tice so that we can stock up at the old
price?” asked Cletus Anderson,
owner of the VIP retail chain.

Oscar Fields, WEA's director of
black music marketing who seemed

o
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BISHOP PROMO—ABC artist Steven Bishop autographs copies of his “Care-

By JEAN WILLIAMS

to chair the meeting, promised to
“look into” this matter.

Another disgruntled retailer in-
jected, “You begged us to help you
to break the Slave LP. We did and
what did you do? You raised the
price on us.”

The retailers also suggested WEA
stamp the $7.98 list on the side of the
LP jackets to cushion their job of ex-
plaining the price hike to customers.

While many label executives are
pointing fingers at artists as the rea-
son for the price increase, Friedman
noted that he’s not going to pass the
buck to the artists. “We raised the
price because we thought we could
get $7.98.” he said. .

He continued: “Our expenses are
rising,” pointing out that come Jan-
uary 1978 when the new copyright
revision law becomes effective, his
firm's LPs will increase about 15
cents.

How do small dealers establish
credit?

The group was advised that credit
is based on the individual dealer’s
situation and what his needs are.

Friedman suggested the retailers
having credit problems should con-
tact branch credit managers to work
out or design special credit pack-
ages.

Many small retailers believe credit
and special deals are predicated on
how much product is purchased.
“No,” says WEA’s Friedman. “not

=c . &

less” LP while on a promotional visit to a Jimmy’s Music World store in
New York.

unless there’s a special program,
then everyone gets it. All of our ac-
counts are treated equally.”

The subject of in-store displays,
the reason for WEA’s new r&b dis-
play specialists, seemed to open a
can of worms.

Eddie Gilreath. national director,
r&b promotion for WB, informed
that 30% of retail sales are directly
due to display aids.

Earl Dolphin. manager of Dol-
phin’s retail outlet, suggested the
company send displays in tubes as
opposed to folded because store

(Continued on puge 78)

Arista Forms
New Creative
Services Arm

NEW YORK—Arista Records, af-
ter a year of planning, is forming a
creative services division to maintain
and control all aspects of creative art
internally.

The division will be headed by
Myron Pollemberg and will be un-
der the over-all supervision of Rick
Dobbis, vice president of artist de-
velopment. In addition there will be
several other personnel changes and
additions (see Executive Turntable).

The division will work in areas of

advertising, packaging, merchandis-
ing and publicity to create a “unique
look™ for Arista. In this regard Arista
is adding copywriters and produc-
tion artists to its staff.
. Arista will continue to work with
Joel Borowka and the Music Agency
in areas on media planning, place-
ment and national advertising.

Arista says that other departments
in the label will feed into the creative
services division with Dobbis re-
sponsible for packaging plans. ad-
vertising direction and marketing
strategy. He will determine and con-
trol the budgets in this area, and
then act as an extension of the crea-
tive services department into other
departments of the company.

With Judd Siegel, Arista’s vice
president of sales, he will also map
national and regional advertising
dollar apportionment.

of-thumb calculation, reinforced by
recent experience, is that patronage
drops by a quarter for each 10 de-
grees above 90.

Jimmy’s Music World, with 38
stores throughout the New York

-metro area. says the sales dip varied

in intensity from store to store.
Hardest hit were “inner city” outlets.

“There’s no question the city
stores slowed down,” reports Dick
Butler of Jimmy's. But he adds that
after 7 or 8 o’clock at night the sub-
urban stores get busy despite the
heat.

The energy shortage was noted as
a contributing factor for a decline in
audio and radio sales by Debbie
DeGroof of Sam Goody's store at
the surburban Sunrise Mall in Long
Island. After last week’s blackout,
mall officials had their tenants set all
thermostats at 78 degrees, rather
than the normal 68 or 72 degrees.

Disk sales were only slightly off,
DeGroof says, but the customers
were mostly young people “with not
much clothes on. The salesmen

Franklin Mint
Starts Label
With 100 LPs

By MAURIE ORODENKER

PHILADELPHIA—The Franklin
Mint, which has created an entire
society of collectors of commemor-
ative coins, medals, silver and gold
nuggets, and other expensive items,
has now turned its attention to rec-
ords.

Under the name of the Franklin
Mint Record Society, the giant di-
rect-marketing firm will issue a
series of 100 “great recordings” li-
censed from major labels via a pro-
motional launch tied in with the
100th anniversary of the invention
of the phonograph.

Test mailings to solicit subscribers
will begin in August.

The plan calls for the release of an
album a month, each to carry two
records and be priced at $10.95, plus
$1.65 for mailing and handling. and
state taxes if any.

To heighten snob appeal, the rec-

(Continued on. page 32)

didn’tknow where to look next.” she
laughs.

But even in midtown New York
not every dealer reported a serious
wilt in sales. At Colony Records, a
major Times Square outlet, sales
suffered only a moderate drop. ac-
cording to a spokesman, while re-
duced traffic provided an opportu-
nity for personnel to catch up on
back orders.

Washington. D.C., has been
baked by a heat wave for the last
three weeks and retailers there are
reporting a drop of 25% and more in
business.

“It’s been ridiculously bad here.”
says Chuck Steinmetz at a Record &
Tape Ltd. store in downtown Wash-
ington. “I've been here 12 years and
I've never seen it so bad. Maybe it's
better at our Georgetown store, but
here there is hardly anybody. It’s not
because of the product. There is no
lack of good product.”

Sara Revah, assistant store man-
ager at The Serenade Record Shop,
one block from the White House,
agrees that a 25% drop-off in busi-
ness “sounds about right.”

An exception to the rule is the
Harvard Co-Op in Boston. There
wasn't the usual crowd of customers,
store officials admit, but the *‘ones
who came in were buying.” And
sales volume was up about 1% over
expectations.

Both Stu Schwartz of Harmony
Huts and Bob Higgins of Record
Towns feel the protracted heat wave
has proven that as the mercury con-
tinued to soar, more record buyers
sought relief in air-conditioned
malls. Sam Shapiro of the 53-store
National Record Mart which
stretches from Northern New York
into its Pittsburgh base, reports his
stores are reporting an afternoon fall-
off in business when the day’s tem-
peratures reach a peak. Steve Lib-
man of the nine Music Scene stores
and three Oz stores out of Atlanta
notes weekend falloffs, blaming the
decline on customers who are vaca-
tioning or just. plain staying home
during the torrid spell.

Alan Dulberger of the five-store
1812 Overture stores in Milwaukee
says the premature soaring summer
clime had pared volume somewhat
but noted that Monday (18) was the
biggest day the stores ever had in
their seven-year history.

N.Y. Retailers May Defy
Sunday ‘No Selling’ Law

NEW YORK—Although some re-
tailers are hoping Gov. Carey ap-
proves the reinstitution of New
York’s controversial Blue Law, most
major record stores here have stated
they'll defy any attempt to shutter
stores on Sundays provided the new
law, if adopted. only carries a small
fine.

Before the ban on Sunday selling
was lifted, many major record retail-
ers here. as well as some department
stores, stayed open and absorbed
the cost of the minimal fines.

Colony Records. King Karol, and
Alexander’s department store.
which stocks records, were among
them.

However, there have been reports
that other retailers are commencing
a drive to pressure Carey into ap-
proving the measure, so they won't

be forced to stay open, “for competi-
tive reasons,” as one source put it.
A spokesman for Carey says the
governor had “expressed concern™
over the pending bill's “affect on
unemployment.” He wouldn’t say
whether Carey will veto the bill.
“We withhold comment on all
bills.” the spokesman says, ““until the
governor acts on them.” The bill is
expected to be sent to Carey this
week (25). He then has 10 days to
sign it. This signing period is shorter
than usual because the state legisla-
ture never formally adjourned this
year, but remains “in recess.”
Meanwhile. both Macy's and its
New lJersey affiliate. Bamberger's,
have come out in favor of the veto,
with Bamberger’s resigning from the
N.J. retail association because the
group favors the Blue Law closings.

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. $70.00; single-copy price, $1.75. Second
class postage paid at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Miliwood, N.Y. 10546 or Xerox University
Microfilms, 300 North Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, please send form 3579 to Billboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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London Producers Get Munich
Funding To Develop U.K. Talent

LONDON — Munich-based
Ariola Records is to make a massive
investment in new British talent via
a deal with veteran London produc-
ers David Courtney and Tony Mee-
han. Ariola would give the producer
access 1o $2.5 million a year to dis-
cover and produce new U.K. acts.

Ironically, Meehan and Courtney
were forced to go to a German label
for funds to work the British talent
pool after negotiations with local
record companies met with a “nega-
tive and apathetic”™ reaction.
Blisteringly critical of the “mono-
lithic™ British industry attitude, both
men believe executives who are
“uninformed and not qualified to
judge™ have taken over the reins of
power here.

Courtney and Meehan have wide
experience in the industry, both as

By BRIAN MALAN
performers and producers. Meehan
once was a member of the Shadows.
Both produced Roger Daltrey’s
chart album. “One Of The Boys.™ as
an illustration of what they term lo-
cal labels “incestuous™ attitude.
They say they have received no of-
fers of production work since.

The Ariola deal grew out of their
vain effort to interest British firms in
an album they produced for a tal-
ented but unknown folk singer a
year ago. Disillusioned, they toyed
with the idea of setting up their own
company before starting to deal with
Ariola nine months ago. Ariola. ac-
cording 1o Meehan. shared their
conviction that the British music
scene is about to regenerate and
wanted a slice of the action.

The deal. concluded with Ariola
managing director Monti Lufftner.

Piracy Labeled a Felony
In New Fla. & N.H. Laws

NEW YORK—The states of Flor-
ida and New Hampshire have
beefed up their antipiracy laws,
making it a felony in both states to il-
legally duplicate copyrighted works.

The statutes are similar in nature.
providing for the seizure and de-
struction of all recordings manufac-
tured in violation of the statutes. and

Mexican Clubs
May Spin Disks

LOS ANGELES-The disco in-
dustry in Mexico City has won a
landmark triumph with the passage
of a new municipal law allowing re-
corded music to be played in the
city’s discotheques.

Formerly. the powerful musicians
union, SUTM. headed by Venus
Rey, had successfully blocked the
development of discos in the Mexi-
can capital by prohibiting recorded
music to be played in discos.

While discos flourished in Aca-
pulco and other fun spots in Mexico.
the clubs in the capital were allowed
to program only live attractions.

But under the new edict. not only
will the number of disco clubs ex-
pand. but Mexican record labels will
gear their releases more heavily
toward the already popular disco
music.

Specifically, some label executives
have indicated that the new law will
open greater possibilities for the ex-
pansion of the 12-inch disco single
in the Mexican market.

At this time. RCA/Mexico is the
only firm to have released 12-inch
disco product. The label’s inter-
national marketing director. Arte-
misa Moreno. says the new law “will
be fabulous™ for the Mexican disco
industry. g

She adds that with seven 12-
inchers released since the line was
established on May 20, the firm is
stepping up its release schedule.

Other Mexican labels are express-
ing intentions of entering the 12-
inch market.

Carlos Camacho, general man-
ager of Mexico's Gamma label. says
his firm is considering entering the
12-inch disco field “now that the
market will be opening up in Mexico
City.”

Gamma is licensed for the Mexi-
can distribution of Atlantic Records.
one of the pioneers of the big disco
single.

of the equipment used in such man-
ufacture.

While in both states unauthorized
duplication of sound recordings or
manufacture of bootleg recordings is
a felony. the sale of such recordings
is a misdemeanor. Also the sale of
recordings without the name of the
artist or manufacturer is also a mis-
demeanor.

In New Hampshire the law used
to call for treble damages for record
piracy.

Meanwhile in Dover. N.J., Wil-
liam Chaisson. doing business as the
Free Market Tape Store. was ar-
rested on charges of selling pirated
tapes after an indictment by the
Morris County grand jury. It is al-

leged he was selling pirated versions™

of recordings issued by several
record companies. including CBS
and RCA.

Catalyst Focus
On Global Jazz

NEW YORK—Catalyst Records.
the jazz arm of Springboard Inter-
national. is celebrating its first anni-
versary with plans to bring more in-
ternational jazz releases to U.S.
audiences.

In its first year of existence the la-
bel released 13 of its 35 releases un-
der its international series that has
included jazz from Japan. Argen-
tina. Germany and Finland. Plans
call for future releases from Sweden,
France and Australia.

2-Disk LP By
Stones On Way

By ADAM WHITE

LONDON-—The Rolling Stones’
long-awaited last recordings for
WEA now seem certain to surface
next month. As expected. they will
take the form of a “live” double al-
bum.

The material stems from the quin-
tet's American tour of 1975. plus
other shows performed since. in-
cluding their well-publicized Cana-
dian appearances. The group, via
their own Rolling Stone label.
signed to EMI in February. First
product from this association may
not be heard before 1978.

(Continued on page 63)

runs for a two-year minimum and a
four-year maximum, allowing the
producers a free hand artistically.
They will have their own company,
as yet unnamed, with distribution
through Ariola.

The producers kick off with a 1al-
ent hunt starting next week with au-
ditions in Brighton. They will scour
the entire UK. in the next months.

They hope the Ariola investment
will influence the British govern-
ment to have a new look at tax laws
governing the music industry. Both
feel the present tax structure and re-
sulting talent drain is likely to “kill
the industry stone dead.”

Meanwhile. Ariola is known to be
close to setting its own independent
operation in the U.K. (see story in
International Dept.).

FTC Issues Its
‘Final Word’ On
Warranty Rules

By MILDRED HALL

WASHINGTON-The FTC has
put out its “final interpretations™ on
the commission rules implementing
the 1975 Magnuson-Moss Warranty
Act. They are of particular interest to
audio/video hardware manufac-
turers, distributors and retailers.

The 36-page “advisory™ on what
the law requires when a consumer
products manufacturer offers a writ-
len warranty, comes out of industry
comment on the FTC's last “inter-
pretive” proposals issued August
1976. Most changes are minor clari-
fications of existing rules and pol-
icies.

In addition to a general summary
of requirements, the recent (July 13)
document discusses such aspects as
conditioning a warranty on tying ar-
rangements; the use or misuse of
warranty registration cards, and dis-
linctions between written warranties

(Continued on page 46)
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At United Artists Records, Los Angeles, Stan Monteiro, vice president. pro-
motions, will also take over the firm’s artist development departments. Mon-
teiro joined the label a couple of months ago coming from Columbia where he
was vice president, national promotions. . . . Rick Stevens has been promoted
to vice president, a&r East at Polydor Records. New York. He was director
a&r, East Coast. Also at Polydor, New York,
Ron Palladino has been promoted to the
newly created post of national sales adminis-
trator. He was Midwest regional marketing
manager. Replacing him in that capacity is
Norm Leskiw, formerly director of marketing
at Sweet City Records. And Tony Orr joins
the label as Eastern regional marketing man- A
ager. He was a sales manager at Y K. Dis-
tributing. Detroit. . . . At ABC Records, Los
Angeles, Steve Duboff moves into the post of director of a&r. He joins the firm
from Irving/ Almo Music where he had a publishing/production partnership
for the past year gnd a half. . . . Mort Weiner has been appointed director. pop
product merchandising at RCA Records, New York. He was director of cus-
tom label sales. ... Marv Helfer joins the executive sales staff of WEA. Los
Angeles. The 22-year industry veteran was
national sales manager of Chrysalis Records.
At WEA, Chicago. Rick Cohen has been
upped to Chicago branch sales manager from
Los Angeles branch marketing coordinator.
He succeeds Al Abrams who was recently ap-
pointed Chicago branch manager. ... Stan
k. Layton joins Chrysalis Records, Los Angeles

< as national sales manager. Layton has served *

Duboff ; E GRS .

as vice president of operations at MCA Rec-
ords for 12 years and later joined Shadybrook Records. ... Jim Charne is
named associate director. product management. East Coast for Epic. Portrait
& Associated Labels, New York. He was an Epic product manager. And Ken
Sasano moves into the post of associate director. product management. Co-
lumbia Records, West Coast, in Los Angeles. He was product manager. . ..
Amanda Shuster has been appointed sales di-
rector for Private Stock Records, New York.
She was assistant sales manager at Island
Records. . .. Mike Becce has been promoted
to director. national singles promotion and
administration. RCA Records. New York
from manager national singles promotion.
Also at RCA Records. New York. Ray Harris
is now director. national r&b promotion. He
was national r&b promotion manager. ...
Joshua Blardo has been appointed national director of album promotion at
Private Stock Records. New York. He was co-director of national promotion at
Chrysalis Records. ... At Epic Records. New York. Pete Gidion has been
named associate director. national promotion. He was director of national pro-
motion at MCA in Los Angeles. Epic. Portrait & Associated Labels have also
‘ launched a regional album promotion team.
. which will include Harvey Leeds as North-
§ cast regional album promotion manager:
Curtis Jones, Southeast: Lou Mann, Mid-
west: Jon Kirksey. Southwest: and Jim
McKeon, West. ... Arista Records. New
York. has named Myron Pollenberg director
of creative services. He was art director at
CBS Records. Steve Feldman, who worked
with him at CBS, has joined Arista as art di-
rector. .. . At Columbia Records. New York. Patty Kean has been named man-
ager. artist development. She was coordinator of the artist development de-
partment. Philip Sandhaus has been appointed manager. artist services. He
previously worked on the business management of artist Dicky Betts. Also,
Larry Stessel has been appointed product manager at Epic. Portrait & Associ-
ated Labels. New York. He was manager of
CBS Records’ college program. .. . Dick Ja-
cobs has joined Springboard International
Records. Rahway, N.J. as director of a&r. He
held a similar post at Pickwick International
Records. Also at Springboard. Dick Broder-
ick has been named director of international
for the company’s entire family of labels. He
was director of a&r for the company’s Morn-
ingstar line. ... Ira Bal has been named to
the newly created position of vice president. business affairs at Sire Records.
New York. He was executive vice president of MPL Communications. ...
George Luthin has been named Southeastern album-oriented rock promotion
coordinator for Capitol Records, Atlanta. and Lee *Train™ Zimmerman is
named promotion manager. Florida. . .. Danile S. Markus is leaving his posi-
lion as director, artist relations, Atlantic Records. New York.

. Mike Lipskin has resigned his post as an artist and reper-
loire executive at RCA Records. . . . Patti Wright has been ap-
pointed associate director. West Coast publicity for Arista
Records. Los Angeles. She was national publicity director for
UA Records. . .. At Polydor Records. New York. Ronnie Nina
Rosenberg has been appointed East Coast publicist. She was
an associate director of East Coast publicity at Island Rec-
ords. She replaces Steve Feld, who has left the firm. ... Teri
Fantino has been named vice president of Ram Records. Inc.,
New York.

Stevens

i o
Monteiro

‘Weiner

i,
Layton

Charne Becce

Gidion

Harris

Berniker

* * *

Former RCA Records division vice president. Mike Berniker, will assume
the presidency of Soultastic Productions, Inc.. Memphis. He succeeds Rick
Taylor who now becomes chairman of the board. ... Nat Freedland resigns
from Billboard. Los Angeles, effective Friday (29) after six years. He is relocat-
ing to the San Francisco area to start publishing a regional magazine guide,
Event. for ail shows serviced by BASS computerized ticket system. Jean Wil-

(Continued on page 78)
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General News

UA Shifting Its Policy On Artists -

‘Broadening And Building Our Acts,” Mogull Asserts

LOS ANGELES—United Artists
Records will focus more strongly on
an artist broadening and building
program now and in the future,
states Artie Mogull, label president.

Key emphasis will be placed on
pop. country, soundtrack, soul and
Jjazz product, Mogull stresses in de-
tailing UA’s immediate direction.

“When the new management
team took over.” he explains refer-
ring to Gordon Bossin, marketing
vice president who joined UA last
January, and Stan Monteiro. newly
appointed vice president of national
promotion, “we decided that the la-
bel was relying too much on a few
artists. We had to broaden the spec-
trum of our artist roster. And we are
succeeding in doing that.

“Any record company that has to
rely on one or two acts that much is
putting itselfin a position where that
artist and its management exercises
too much leverage.”

Iltustrating his point, Mogull cites
an upsurge in sales and chart activ-
ity. The label currently has 12 LPs
on Billboard’s Top LPs & Tape chart
alone.

“That's three times the number of
LPs we had on the chart this time
lastyearand it’s the most in the com-
pany’s history.”

In addition, the label has just re-
leased six LPs which Mogull feels
have strong chart potential includ-
ing the soundtracks of “Spy Who
Loved Me” and “Joyride.” and LPs
from Tim Weisberg, Steven Sinclair,
Crystal Gayle, who is aiming for
crossover country/pop. and En-
chantment.

Slated for July release are albums
from Kenny Rogers, Rod Falconer,
Space, Maxine Nightingale, the Ani-
mals (which re-unites the group),
and a live Paul Anka double LP.

“One clear aspect of this broad-
ening.” Mogull says, “is ‘Lucille’ by
Kenny Rogers which could be a top
country record. We also feel Crystal
Gayle.is ready to crossover into pop
from country. Along with such art-
ists as Dottie West and Billie Jo
Spears we believe we have a strong
country lineup. )

“On Blue Note we now have pre-
mier jazz artists such as Donald
Byrd. Ronnie Laws, Earl Klugh and

By JIM McCULLAUGH

Noel Pointer. And with War, En-
chantment, Walter Jackson and
Morning, Noon & Night we feel
we’ve now established a solid soul
base.”

Of the 12 charted LPs, Mogull
adds, only four artists were with the
label a year ago.

“I think.,” he continues, “we've
signed as many artists as we should
and now we will go through a weed-
ing out process. Unless some excep-
tional artist becomes available to us,

we are going to concentrate now on
the ones we have instead of looking
for new ones. In fact, we may have
oversigned but I want to build the
ones we now have.

“When I first joined the label.
ELO was selling 750.000 LPs. I said
the number one priority was to get
them to the next plateau which
we’ve done. It's much easier getting
an ELO over one million than get-
ting a new artist to 750.000. That’s
the real challenge.”

RCA Cuts Publishing Arm

NEW YORK—-RCA Records is
dismantling its Sunbury/Dunbar
Music Publishing wing and will
negotiate a deal with an outside firm
to administer the catalogs.

Word of the decision came
abruptly late Thursday (21), abort-
ing earlier announced plans to ex-
pand the scope of the in-house oper-
ation.

Only recently, Kelli Ross, newly
named vice president and general
manager of Sunbury/Dunbar called
in staffers to review plans for in-
creased activity. Among moves dis-
cussed were stepped-up drives to se-
cure European copyrights, and to
seek out new co-publishing deals
with record producers.

RCA spokesmen would not com-
ment on reasons for the decision, nor
on the status of Ross or her profes-
sional staff. The firm has branches

in Los Angeles and Nashville, in ad-
dition to headquarter offices here.

The music publishing operation
comprises Dunbar Music (BMI),
Sunbury Music (ASCAP), and Sun-
bar Music (SESAC).

Private Services For
Record Plant Owner

LOS ANGELES—Private family
services were held for Gary
Kellgren, a co-owner of the Los An-
geles and Sausalito, Calif., Record
Plant recording studios, who
drowned in his swimming pool here
Thursday (21).

Kristianne Gaines, 34, Kellgren's
secretary, also died in the double ac-
cidental drowning.

Kellgren, who was 38. is survived
by his widow Marta and children
Mark. 10, and Devon, 7.

. New Companies_ |

Associated Artists, a new booking
agency, formed by Mark Hyman.
Client roster will be announced
shortly. Address is 8462 Sunset
Blvd.. Hollywood, Calif.. (213) 654-
6110.

*  x x

Ron Henry Mgt. formed by the
former general manager of Shelter
Records. Initial client is the Dwight
Twilley Band. Address is 323 N.
Beverly Dr., Beverly Hills, Calif.
91210, (213) 273-7735.

Ron Wheeler Productions formed
for concerts promotion. Address is
Box 1900, Gary, Ind. 46409.

* * *

Mountain Media, Inc. formed in
Denver by Stephen Holder. Jerry
Johnston and Jeff Wright. Firm is
available for video. film, production
management and technical services.
Firm can be contacted at (303) 755-
7571

(Continued on page 78)

Zappa Seeking To Zap Discreet Label

LOS ANGELES—Frank Zappa is
seeking dissolution of Discreet Rec-
ords, the production label in which
he and his former manager, Herb
Cohen, are equal partners.

In a Superior Court pleading
here. Zappa claims that Cohen is
mishandling the firm and appro-
priating its assets for himself.

Zappa alleges that Cohen and his
brother, Martin Cohen, a local attor-
ney, misled him in the three-way
agreement in which Zappa recorded
for Discreet, which in turn put the
Zappa masters with Warner Bros.
Records for distribution.

Under terms of that deal, Zappa
claims he got paid 12% of 100% of

¥

LONDON: The Artist, World Radio-TV Hand-
book, How to Listen to the World. Jazz Jour-
nal international; TOKYO: Music Labo. Post-
master, please send Form 3579 to Billboard
Publications, Inc., Box 2156, Radnor. Pa.
19089. Area Code 215, 687-8200.
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OVERSEAS FRIENDS—A&M's international affiliates huddle around Peter

Frampton following his Oakland (Calif.) Stadium concert. From left are An-

tonio Duncan, Brazil; Samuel Franco, Guatemala; Shin Oikawa, Japan;

Frampton; Jack Lossman, A&M International operations manager; and Franz
Von Auersperg, Germany.
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retail price royalty, of which 9% of
90% of the money was paid to him,
while the remainder reverted to Dis-
creet.

Zappa argues that in April 1973,
he and Herb Cohen each got 50
shares of Discreet stock. the only
shares ever delegated.

A hassle occurred between the two
since then, Zappa alleges. Zappa
claims that Herb Cohen has misused
Discreet funds. A legal firm, Irmas,
Simke & Chodos, was paid $10,000
out of Discreet assets in a litigation
Cohen has against Zappa. Dolores
Barnett, described as holding a
bookkeeping post with Discreet, was
arbitrarily given $2,500 so she could
pay personal bills, it’s argued.

Advance rental fees of $15.000
were paid for Discreet office space
and Herb Cohen used the services of
a secretary hired for Discreet for his
own personal business, the suit al-
leges. Since the start of 1977, Dis-
creet cash flow has been meager, per
the suit and Zappa wants the corpo-
ration dissolved quickly and a re-
ceiver appointed to see that he gets
his share of the money.

I
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IT SURE IS!

“THAT’S ROCK’N’'ROLL
Shaun Cassidy’s Second Single Smash

Written by Eric Carmen.

._.‘ - s :'H:-:-‘

&

From the album SHAUN CASSIDY (BS 3067).

Produced by Michael Lloyc for Mike Curb Productions
on Warner/Curb racords. WBS 8423
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Financial

Label Earnings Aid
Record RCA Quarter

NEW YORK—A strong earnings
performance by RCA Records was
among contributing factors in par-
ent RCA Corp.’s net income reach-
ing the highest level in any quarter
in the company’s 58-year history—
up 31% from the April-June 1976
period,

The earnings gain, coming on an
8% sales increase, gives the company
its eighth consecutive quarter of
year-to-year profit growth, accord-
ing to Edgar Griffiths, president and
chiet executive officer.

Added to the record first quarter,
the second-quarter results puts
RCA’s first-half 1977 profit above
the full year of 1974 or 1975, and the
first six months are 35% above the
previous best first half, last year.

For the three months ended June
30. net profit was $70.1 million or 92

“V“ v

cents per common share, breaking
the quarterly earnings mark of the
fourth quarter in 1968. Figure com-
pares with $53.7 million or 70 cents a
share in the year-ago period. Sales
for the quarter hit a new high of
$1.43 billion, versus $1.32 billion in
1976.

In the first half of fiscal 1977,
earnings were $118.6 million or
$1.55 per share, compared with $88
million or $1.14 a share a year ago.
First-half sales were a record $2.8
billion, up 9% from $2.58 billion in
1976.

Profit improvements were noted
in six of the company’s seven basic
reporting segments, including con-
sumer electronics products and serv-
ices, of which RCA Records is part.
Only the communications group re-
ported lower earnings despite a gain
in revenues.

Earnings from international oper-
ations grew faster than domestic ac-
tivities in the first half. with profit
from abroad more than double the
same 1976 period.

New earnings records were set for
the quarter by these RCA operating
units: Hertz Corp., NBC, RCA Serv-
ice Co., Coronet Industries, Oriel
Foods Group and Commercial Sys-
tems, which includes broadcast
equipment.

(Continued on page 10)

Specialty Sound Effects Records CHICAGO AREA
18 Volumes of Authentic Sound Catalog Record
Effects attractively packaged in and Tape company
color-coded albums help you . .

offer a complete service for the Desires Ch'cago
audiophile. Buy direct from the Area Sales Rep
manufacturer who pioneered
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for catalog and price information .
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or call (212) 246-4675
©1977 Promotone B.V.

Revenues At
Warner’s For
2nd Quarter
Rocket 18%

NEW YORK-With recorded
music and music publishing profits
up 13% and revenues rising 18%,
Warner Communications Inc. re-
ported gains in revenues, net income
and earnings per share for the sec-
ond quarter ended June 30.

Commenting on second quarter
results, WCI chairman Steve Ross
noted, “Favorable operating per-
formances by WCT's two largest di-
visions, recorded music and filmed
entertainment, allowed WCI to
show gains in comparison to last
year's excellent results.

“Recorded music and music pub-
lishing continued to increase, with
both domestic and international
record divisions well ahead of last
year.”

For the second quarter, Warner
Bros., Atlantic and Elektra/Asylum,
WEA International. WEA Corp.
and Warner Bros. Music combined
for $113.644 million in operating
revenues, compared with $96.032
million for the corresponding 1976
period. Operating income was
$17.938 million, up from $15.903
million last year.

In the first half of fiscal 1977, mu-
sic division operating revenues hit
$227.058 million, compared with
$181.184 million the prior year, with
operating income of $36.353 million,
up more than 20% from the $30.006
million in the fiscal 1976 period.

For WCI, net income of $16.246
million for the second quarter was
only slightly ahead of the $16.082
million earned last year. Fully di-
luted earnings per share of $1.14
were 20% higher than the 95 cents of
1976. Revenues were up about 12%
10 $219.799 million from $194.601
million in the year-ago period.

For the six months ended June 30.
WCI net income was up 8% to
$34.278 million. from the $31.619
million earned in 1976. Fully diluted
earnings per share of $2.39 were 28%
above the 3$1.97 of last year. First
half revenues were $473.04 million,
substantially above the $376.576
million of 1976. All were first half
records for WCI.

Affecting the profit picture was
electronic games, where Atari re-
corded a sizeable quarterly loss as a
result of engineering and develop-
ment costs for its new Video Music
consumer line, start-up expenses for
its new electronic pinball continuing
amortization of WCI's purchase
cost. :

Shareholders of Knickerbocke
Toy Co. approved WCI's merger
proposal July 12, and the merger
was effected on terms previously an-
nounced.

Set $7.98 Tag On
2 Atlantic Albums

NEW YORK—Atlantic is boost-
ing the price of two current albums,
both certified RIAA gold, from
$6.98 to $7.98. The $7.98 price ap-
plies to LPs, 8-tracks and cassettes,
the label says.

The albums are “Foreigner,” by
the group of the same name, on At-
lantic. and *Slave.” an r&b group
recording under the Cotillion im-
print.

Both groups have had singles
from the LPs on Billboard’s Hot 100
chart. “Slave™ was shipped in April.
“Foreigner™ was released in March.

www americanradiohistorv.com

_ Market Quotations_ |

As of noon, July 21, 1977

oy ey NAME P-E (fg";; High Low Close  Change
47% 37 ABC 10 209 47 46% 47 + %
1% 7% Ampex 13 227 1 10% 10% - %
5% 3% Automatic Radio 4 16 4 3% 3% - %
62% 55 cBS 10 180 62% 61% 61% - Y%
16 7% Columbia Pictures 5 526 15% 15 15 - %
15% 10% Craig Corp. 3 19 12 1% 1% - %
48% 32% Disney, Walt 16 197 37 36% 37 + %
4% 3% EMI 8 31 3% 3% 3% Unch.
18% 12% Gulf + Western 4 623 13% 13% 13% %
8% 4% Handleman 11 59 8% 8% 8% + %
36% 23% Harman Industries 10 36 36% 36% 36% + Y%
5% 3% K-Tel 9 13 4% 4 4% + %
M 5% Lafayette Radio 7 20 6% 6% 6%  Unch.
26% 21% Matsushita Electronics 9 233 22% 22% 22% - %
44Y% 36% MCA 8 382 38% 37% 38% — 1%
25% 16 MGM 9 52 23 22%  22% - %
57 47% 3M 16 345 50% 49% 50 + Y%
567% 36% Motorola 13 498 43% 42% 43% + %
36 31% North American Philips 7 147 31% 31 31 - %
9% 5% Playboy 13 21 7% 7% 7% + %
32% 25% RCA 11 645 31% 30% 30% - %
10% 8% Sony 15 431 8% 8% 8% - %
22% 16% Superscope 5 57 16% 16% 16% - %
42% 21 Tandy 6 769 26% 25% 26% + %
7% 4% Telecor 6 15 6% 6% 6% + %
3% 2% Telex 10 33 3 2% 2% - %
4% 2% Tenna 1 3 2% 2% 2% Unch.
16% 13% Transamerica 9 1740 16% 16% 16% + %
24% 9% 20th Century: 1 195 22%  21%  21% —- %
32% 26% Warner Communications 7 130 29% 29% 29% - %
28 20 Zenith 11 167  23% 22% 22% - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO Inc. 54 - 2% 3 Kustom Elec. 7 2 2% 2%
Gates Learjet 3 78 8% 9 M. Josephson 9 6 14% 15%
GRT 5 16 2% 2% Memorex 7 203 27% 27%
Goody Sam 3 - 1% 2% Orrox Corp. - — 15716 11/16
Integrity Ent. 3 &4 1% 1% Recoton 4 - 2% 2%
Koss Corp. 5 1 3% 3% Schwartz Bros. 10 - 1% 2%

N

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer of Loeb, Rhoades & Co., Inc., 9440 Santa Monica Bivd., Beverly Hills,
Calif. 90210, 213-273-7711, member of the New York Stock Exchange, Inc.

Harman International Industries
Inc. stockholders meet July 29 to
vote on the firm’s acquisition by
Beatrice Foods Co., with June 10 the
date of record for participating
shareholders. The meeting was res-
cheduled from late June to permit
inclusion in the proxy mailing of
Harman financial statements for the
second quarter and first six months
ended Feb. 28, 1977, and Beatrice
figures for the fiscal year ended that
same date. .

Subsequently, Harman Inter-
national reported increased third-
quarter and nine months sales for
the period ended May 31. but de-
creased profits. For the three
months, sales were up nearly 20% to
$37.4 million from $31.99 million,
but net income dipped more than
34% to $1.528 million from $2.337
million. In the nine months, sales
rose about 11% to $114.6 million
from §94.5 million, while net income
of $6.304 million was about 6% be-
low the year-ago figure of $6.838
million.

* * *

Radio Shack sales for June were
$65.12 million, a 17% gain from the
$55.52 million posted in June 1976,
while North American stores in op-
eration last year had a 3% increase in
sales. Parent Tandy Corp. had con-
solidated sales last month of $70.504
million, a 23% increase from the
June 1976 figure of $57.543 million.
Consolidated sales include retail
sales in Europe and Australia of
$2.816 million with no comparable
figure from 1976 due 10 a fiscal year
change to May 31 from June 30 in
those two areas.

* * *

In a massive turnaround after
nearly going out of business two
years ago, Schaak Electronics, Inc.,
St. Paul-based consumer electronics

___ Off The Ticker

retail chain, reported record sales
and earnings for the fiscal year
ended May 31. Preliminary, unau-
dited financial statements show sales
up about 33% to 319.511 million
from $14.921 million in 1976. Earn-
ings before extraordinary items were
$681.000 or $1.58 per share in fiscal
1977 compared with $310.000 or 74
cents per share the prior year. After
extraordinary items, including tax
benefits of operating loss carryfor-
wards in both years and foregiveness
of debt in fiscal 1976, net earnings
were $1.246 million or $2.89 per
share in fiscal 1977, versus $837.000
or $1.99 per share in 1976.

* * *

Under a new agreement between
Columbia Pictures Industries and its’
consortium of 10 banks, the firm’s
credit ceiling has been increased to
$122 million from $110 million, with
the maturity date of the revolving
portion of its bank loan extended to
Dec. 31, 1983, from Dec. 15, 1980.
The interest rate is reduced to %%
over prime from the prior 1% above
prime, in addition to the easing of
other restrictions.

*x k%

Tandy Corp., parent company of
Radio Shack, is making a cash ten-
der offer for 3.5 million shares of
outstanding stock at $29 per share,
with the offer terminating July 12.
For the nine months ended March
31, Tandy earned $56.2 million per
share on sales of $732.6 million, with
April and May sales up 20% and
10% respectively from the prior year.
Preliminary sales for June will be
announced prior to the tender offer’s
expiration.

*  *x %

Walt Disney Preductions board
declared a quarterly dividend of
four cents per share payable Aug. 5
to holders of record July 5.

Q5
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Steve Harley...A Prefarmer And His Audience,
Face To Face In An Unusual “Live” Recording, On Two Records.

SKBB-11661

\\
\
S

Available Frorm Capitol Records
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General News

Swig Heads New LP Promo Wing Raw Material Prices
Pose Industry Hurdle

NEW YORK—Epic. Portrait and
the CBS Associated Labels have or-
ganized a combined regional album
promotion department to coordinate
attention on the labels’ LP product
around the country.

WEA Execulwe
Mike Elliot Dies

LOS ANGELES—Mike Elliot,
WEA vice president and director of
branch administration, died here
July 21 following a lengthy iliness.

Elliot. a captain in the army in
World War 1. entered the industry
as director of sales promotion for
Musicraft Records in 1947. He
joined WEA in April 1971, prior to
which he served as president of the
Liberty/United Artists distributor
network and was also vice president
of corporate development for that
firm. He was an early NARAS mem-
ber.

He is survived by his widow.
singer/actress Shari Price, and two
children. Nancy and Allen. Grave-
side services will be held Monday
(25) at Rose Hills cemetery, Whit-
tier. while memorial services are
scheduled for Westwood Memorial
Chapel at 4 p.m. the same day.

The department will be headed by
Rick Swig. director. national album
promotion. Epic, Portrait and Asso-
ciated Labels. He will have a staff
around the country (see Executive
Turntable).

“Before we had a national album
promotion manager who would go
lo progressive stations and talk to the
music director or the program direc-
tor and try to get the album played.
He was more like a pr. man.” says

Swig.

“Now there will be a shift from
thatinto a smooth running machine,
that will not be responsible so much
in just getting airplay. but also to set
up a national strategy making it eas-
ier for the regional promotion
people.” he says.

Swig says that with the new de-
partment. albums will have an equal
thrust with singles. Promotion will
no longer be satisfied just trying to
get singles played and assume that
will push the album.

Manufacturers Decry
Lower Emission Rate

By MILDRED HALL

WASHINGTON — Manufac-
turers of vinyl chloride and polyvi-
nyl chloride (PVC) used in making
phonograph records and many other
consumer plastics angrily protested
the proposed tightening of present
emission standards from 10 parts per
million to 5 parts per million at open
discussions held by the Environ-
mental Protection Agency here July
19.

The EPA says research shows that
the gasses from the chemical manu-

NEW PRICE
BHEAKTHHGUGH

“é'z‘gﬂ*

FIRST 1,000
CDMPLETE $495.00

Serving the graphic nesds of 1hs record industry for 20 years.

NIGHT CLUBS

Dinner theatre/night club,
650 seats, with beautiful
stage, sound eqt., lighting
and controls. Also available,
hideaway nightclub/lounge.
Either or both available for
financially responsible per-
son.

Contact
CHARLES ROSEN

General Manager
Marco Polo Hotel
Miami Beach, Fla.
(305) 932-2233.

KING KAROL . .. NEW YORK'S
#1 ONE STOP

Now has the LARGEST SELECTION
of RECORDS & TAPES at the
LOWEST PRICES!

“"WE WILL NEVER BE UNDERSOLD™

WE HAVE ANY HECDHD YOU NEED |

DON'T HAVE '

IF WE

IT'—=NOBODY DC!'ES‘

OPEN EVERY DAY OF THE YEAR!

900 AM ta 9

00 PM—SUNDAYS 11:00 AM to 8:00 PM

EVERYTHING YOU NEED UNDER ONE ROOF

at 126 West 42nd St.

& il 8.08
list s list $ 60
LP's EA ‘s LH's EA

A -

6.98

Between Broadway
& Gth Ave
212/354-TER4

ALL $7.98 TAPES—$4.30 EACH
SINGLES 60¢ EACH

Fricas ara for all do

& lapes)

GHMFLHE SELECTION DF ﬂEEI]LES & ACCESSORIES
. BLANK TAPES . ..

BUY 1 OR 1,000...

CASH & CARRY!!!

facturing carry danger of cancer and
other disorders not only to in-plant
workers. but to areas within five
miles of the plant.

Manufacturers claim the reduc-
tion of stack emission would mean
higher consumer costs, reduced pro-
duction and jobs. without a com-
parable gain in reducing plant emis-
sions. Even with the five parts per
million rule. leakage of gasses from
other parts of plant operation would
continue. they say.

EPA replies that the rules would
also cover some of the leakage areas.
Also. if a plantis expanded. or addi-
tions constructed, the level of emis-
sion must be held to that of the origi-
nal plant.

In 1976 industry costs for the orig-
inal emission limit of 10 parts per
million were estimated by EPA at
about $200 million in capital ex-
penditure, and over $70 million a
year in maintenance for the 58 pro-
ducers of the vinyl chloride chem-
icals.

The agency estimated pass-on
costs to consumers would be about
3.5% and possibly go to 4.5% later
on. Costs to the manufacturers were
estimated at 7.3% plus a later in-
crease of 2% as plants put the pollu-
tion guideline into effect, while try-
ing to hold profit levels.

Requirements for workers’ res-
pirators were previously set by the
Occupational Safety and Health
Administration (OSHA) in 1975.
These requirements produced some
pass-through costs to manufacturers
and consumers of records and other
end products. (Billboard April 19,
1975).

EPA originally said it would have
preferred zero emission standards,
but realized this would have “closed
down the entire industry.”

Another government agency. the
Environmental Defense Fund. took
issue with EPA on the basis for its
rulemaking under the Clean Air Act.
But the two agencies settled their
differences and came up with the
proposed five parts per million
standard in June.

The new emission rules could be-
come effective 60 days after adop-
tion by EPA, but court challenges by
industry to block them are expected.

Record Quarter

® Continued from page 8

“The eight consecutive quarters of
year-to-year profit improvement
equal RCA’s longest consistent
earnings advance of the past dec-
ade.” Griffiths notes. “Yet we feel
the company is only in the early
phase of a long-range upward move-
ment. All of our operations, from
our most successful to those still in
relatively early development, have
further potential for solid earnings
growth.”

www.americanradiohistorv.com

® Continued from page 1

plants. wage contract increases and
just plain inflation. and the likeli-
hood of pass-along increases is evi-
dent.

Although aluminum has gone up
about 20% and lacquer solution 5-
6 since the first of the year. it does
notaccount for one of the more dra-
matic increases—a 60% hike for mas-
ter lacquers announced by Capitol
Magnetic July 1.

Some other costs already are
being requanll) passed on to clients
by custom pressing and duplicating
firms. For the most part, however,
major industry suppliers are “hold-
ing the line™ while they study eftfects
of mcredsed costs on their own profit
picture.

All agree that the increasing costs
in all areas are underpinning the
slow but steady drift toward $7.98
list product.

Among the key increases forecast
carlier this year (Billboard, Feb. 5.
1977) and recently documented:

® Tenneco raised PVC base resins
and pellets 2 cents a pound July 1.
bringing the price to 30 cents for
resins and 42 cents for pellgts. Guy
Disch, markeung director, expects
prices to remain at their present level
to about year-end. but expects them
to continue their rise as they are tied
to petrochemical hikes worldwide.

® Polystyrene used in injection-
molded singles went up 2 cents a
pound July | after remaining stable
for 18 months. notes Art Raiche.
product manager for Richardson
Co. polymeric systems division.
“Barring any disaster. prices look
pretty firm for the balance of the
year.” he says, “but we can’t ignore
our costs—like packaging which has
gone up 5 to 10% every six months.™

® Monsanto raised the price of
medium-impact  polysytrene used
for cassette and 8-track shells | cent
a pound. also effective July 1.

® Paper and cardboard stock used
in album jackets, slipcases and lines.
tape cartons and shipping cartons
have gone up 4 1o 8% since January,
with another 4% increase in paper
announced July 1.

® Dupont increased the price of
audio and video base Mylar poly-
ester film for magnetic tape between
3 and 10% May 2. after an average
10% increase last Aug. 2 (about 15
cents a pound) for audio base film.
Tensilized Mylar film used for high-
end audio cassettes increased about
5% on the average May 2, aftera 5 to
18% hike last Aug. 2. No further in-
creases are foreseen for the rest of
the year. according to a company
spokesman.

® [ acquer solution went up about
5-6% in January. notes John Ran-
dolph of Randolph Products Co.,
but he emphasizes they are holding
down their own margins to keep
their business with the industry.
Prices have doubled in the last four
years, but most in one shot due to the
Arab oil embargo increase.

The future is uncertain. he says,
due mainly to the July 19 Dupont
announcement that it was abandon-
ing by year end the production and
sale of nitrocellulose, a key ingredi-
ent in lacquer solution, leaving only
Hercules as a U.S. supplier.

® Among other price hikes are
carbon black for vinyl dye, up 3
cents a pound recently: solvents for
vinyl and magnetics tape, up 8%:
wage increases averaging 7 to 8% on
recent new contracts, and fuel costs
up at least 20% in the last six months
alone.

“Everything that's energy-related
has begun to move up very rapidly,”

_$9.13.

notes Sam Burger. vice president,
manufacturing and engineering, for
CBS Records. as he ticked off many
of above-mentioned price hikes.
“Our cost of fuel is up 400% over the
last four years. with our three press-
ing plants, tape duplicating. blank
tape. printing. and research and de-
velopment plant facilities all on in-
terruptable gas service with backup
oil.”

Cal Roberts. in charge of CBS
custom pressing operations. expects
the price pressures ultimately will re-
sult in pass-along increases (o their
clients. Last increase was about 5%
in January. or 1'4 cents per LP. and
this was the first major jump after
relatively stable pricing for about 27
months.

“Our financial people are looking
atour cost increases and trying to get
a forecast for the nextsix months toa
year. The object will be to keep any
pass-along hikes as modest as pos-

sible,” he says.
Viewlex. with custom pressing
plants in New York and Los An-

geles. plans an August increase (o its
clients of about %2 centsan LPand 1
cent a single, reflecting basically its
own recent cost hikes from suppliers,
a spokesman notes.

At Capitol Magnetic. Harry Pres-
ton acknowledges that the 60% price
hike for master lacquers reflects
more than just raw material in-
creases. “The commitment we made
three years ago to the new facility in
Winchester. Va.. our plans to further
improve the master disks, and the
fact that we were losing money on
the operation all combined to force
the increase.” he says.

“We have to show an adequate re-
turn on this investment or get out of
the business.” Capitol prices went
July I to $11.68 from $7.30 for 14-
inch masters, to $8.14 from $5.09 for
12-inch and t0°$6.69 from $4.18 for
10-inch used singles. This comes on
top of hefty 30% increases last De-
cember.

Max Roth at Transco. another
major supplier of master lacquers. is
planning an increase soon “but we
have no intention of matching the
Capitol prices.” Transco's prices
were equivalent to Capitol’s before
the just-announced hike. “and an-
other 30% increase is in line,” Roth
says, noting that Alcoa boosted
aluminum again several months ago
and prices for packing cartons have
been rising steadily.

Pyral 14-inch masters from
France, imported by Gotham Au-
dio. also went up July 1. but only
about 17% to $10.70 from the prior
including customs duties,
notes Stephen Temmer. “It’s not in
proportion to the increase we got
from the manufacturer,” he notes.

Allied Recording Products upped
its prices July 15 for single-faced
masters, about 60% for the 13%-inch
10 $7.50 from $4.55. and 37% for the
10-inch, 10 $3.75 from $2.75 in quan-
tity.

Capitol Records has to buy from
Capitol Magnetic. notes Tom Hop-

* kins, in charge of plant facilities.

“The lacquer increase will hit us just
like anyone else.” he notes. Two of
the firm’s three pressing and dupli-
cating plants, in Jacksonville. I,
and Los Angeles, are primarily gas
with oil backup, as is the Glenbrook.
Conn., blank tape facility. The giant
Winchester, Va.. complex is oil-
fired, with gas backup. “And fuel
costs have hit us just as hard as ev-

eryone else,” Hopkins observes.
Among the major packaging
firms, Ivy Hill is making a careful
(Continued on page 70)
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Reach For A Star

He's the hero of one of America’'s most
popular TV series. His face has appeared on
the cover of TV Guide, Tiger Beat, Play Girl,
Celebrity,Circus, TV Mirror and an unprece-
dented two times on People Magazine.

He's got the lead role in the upcoming movie
version of “Grease.’ He's the dapper disco
dazzler in the eagerly awaited new film,
“Saturday Night Fever” With this kind of
worldwide coverage and exposure, there’s
no better time than Now for EEEREEETER
you to capitalize on some- |l "

thing else John Travolta

does very well.

“(Feel So Good)

Slow
Dancing...

IDS
John Travolta’s new single.From his

MIDSO!
N

it LP,“Can’t Let You GO’ .

¥ ¢

Manufactured and Distributed by RCA Records
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JOEL WHITBURN'S
1976 RECORD RESEARCH
SUPPLEMENTS ARE HERE!

EVERY TITLE AND ARTIST TO HIT BILLBCARD'S 1976
HOT 100 ¢ HOT COUNTRY SINGLES ¢ HOT SOUL SINGLES
TOP LPs » EASY LISTENING CHARTS
OVER 2500 TITLES! MORE THAN 1700 ARTISTS!

EACH SUPPLEMENT A COMPREHENSIVE HISTORY
OF BILLBOARD'’S '76 CHARTS

Complete Listing by Artis: of the year’s Charted Records including:

Date record first hit charts Comiplete Title Index*

Highest position record reached Special Trivia Section

Total numder of weeks on charts  Everything you need to know about

Lakel and record number every record that hit the Charts in”76!
* Not inciudec in Top LPs Supplement.

COMPILED BY JOEL WHITBURN WITH EXCLUSIVE

_ PERMISSION FROM BILLBOARD
MAIL TO: RECORD RESEARCH INZ. » P.O. BOX 200 » MENOMONEE FALLS, W1 53051

UPDATE YOUR RECORD RESEARCH COLLECTION TODAY!

OTHER SUFPLEMENTS COMPLETE YOUR SET NOW!

...$10 EACH AVAILABLE ...$10 EACH

Top Pop (Hot 100) 1976 75 74 73772273 [ Top Pop (Hot 100) '55-'72 (Hardcover) $40

Top LPs 1976 Top Pop O 0 Top Pop (Hot 100) '55-72 (Softcover) . $30

Top Country 1976 (Hot100) O O O Top Pop '40-55 .. . ... ... . $20

Top Soul 1975 ToplPs O O 0O O Top LPsa5-'22 . ... ... .. ... $30

Top Easy Top Countryd O a % Top C&W (Ccuntry) '49-71 . ..... .. ... $25

Listening 1975 0 | Top R&B (Soul) "4%-"71 .. ... .. ... .... $25
1;‘3 2:::/ = O Top Easy Listaning '61-'74 .. ... ... .. $25
Listening

Check or mcney order for full amoun: must accompany order. Overseas orders add $3.00 per book and
$1.00 per suaplemen-.

Name
Address =
City

State Zip

RECORD RESEARCH INC.
P.O. BOX 200
MENOMCNEE FALLS, WI 53051

THE ONLY COMPLETE
HISTORY OF BILLBOARD’S CHARTS
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GeneralNews

FCC Launches Quiz
In L.A. On Records

® Continued frem page |

proximately four weeks ago tor the
local hearings which are being con
ducted before an administrative law
Judge.

The interviews, held at the IRS
building in Holvwood and dealing

FCC Grants
2 Immunity?

By MILDRED HALL

WASHINGTON Immunity
from prosecution will be granted to
certain witnesses testifying in - the
FCC closed payola hearings now
underway behind closed doors in
Los Angcles.

At a closed FCC hearing in the
Washington headquarters Wednes-
day (20) the commissioners were
scheduled o discuss immunity re-
portedly for at least itwo witnesscs re-

fusing to testity on the grounds of
selt-incriminaticn. Names were, of

course, held confidential.

When a witness is compelled o
testify in spite of a fifth ammend-
ment plea. the FCC's presiding ofti-
cer can grant immunity {rom prose-
cution. Such grants are first cleared
with the justice deparument

A witness who takes the fifth and
continues to refuse 1o testify in spite
of the offer of immunity. can be
cited for contempt and brought to
court.

Asked about the general attitude
of the commission toward granting
immunity. one FCC spokesman
said. Tt doesn’t happen 100 often,
but we run into these situations now
and again during a tormal proceed-
ing. In informal procecdings a wit-
ness can simply refuse 1o testify.”

In previous payola investigations
the FCC has frequently been (rus-
trated by having people report in-
stances of payole. but refuse to tes-
tly at a hearing.

The formal proceedings. with
sworn witnesses and subpocenaed
documents, give the commission ex-
tra clout and access 1o information it
needs. via the immunity offer. the
commussion spokesman pointed out.

‘Hunchback’ To
Become Musical

NEW YORK A musical version
ol Victor Hugo's celebrated novel.
“The Hunchback Ot Notre Dame.”
will be presented on Broadway dur-
ing the theatre’s 1977-78 season.

The 1830 classic is being titled
“Quasimodo” for the stage. It will
have music by Larry Grossman and
lyries by Hal Heckady. The book
will be written by Anthony Scully.
Loren Price will produce.

“The Hunchback OfNotre Dame™
has enjoyed numerous (ilm lives
with such prestigious performers as
Lon Chaney. Charles Laughton.
and Maureen C'Hara. Anthony
Quinn and Gina Lollobrigida. and
more recently a BBC-TV version
with Warren Clarke and Kenneth
Haigh. However. it has been per-
formed on the stage only twice. once
m an 1837 British version called
“Quasimodo™ and in an 1830
French version called “Esmeralda.”

Label To Encino

LOS ANGELES-—-New address
for Calliope/Festival Records is
15910 Ventura Blvd.. Encino. Calif.
91436. Telephone is (213) 981-9340.

primarily with West Coast stations,
have resulted in more than 20 wit-
nesses being called.

Attorneys Ted Kramer and Steve
Fadem with John McDonald from
the Complaints and Compliance Di-
vision are heading up this. the see-
ond phase of the FCC’s payola
probe which began in Washington.
Dec. 23. 1976.

The hearings are closed to the
public and investigators will give no
names of witnesses.

Label executives are being called
along with artists and swiion per-
sonnel. according 10 an informed
source

The primary questions asked the
label executives deals with how their
firms service records, says the
source.

‘They (FCC) are also asking these
people about their connection with
concert promotion. The FCC wanis
to know just how closely the record
people are involved in booking
tours.

“For the most part the FCC seems
no longer interested in WOL (the
central station in the Washington,
D.C. hearings) but they are inter-
ested in Mel Edwards and are asking
witnesses about Edwards.” says the
source.

Edwards. a former WOL staffer
and head of DJ Productions. the ap-
proximately three-year-old concert
promotion firm owned by six WOL
announcers, was the central figure
throughout the Washington hear-
mngs. DJ Productions has since been
disbanded.

Witnesses are atiempting to keep
secret the fact they have been called.
In defense of this action. FCC's Fa-
dem says. “We must protect these
people. Even though they may have
nothing to tell us, when people see
them walking in they immediately
feel the witnesses have information
tor us and that's not necessarily
true.”

The first phase of the hearings.
held in Washington. ran in Febru-
ary. March and May with at least 13
witnesses being called.

The F'CC probe was launched
when two Washinglon. D.C.. concert
promoters. Willlam Washington.
head of Dimensions Unlimited. and
Jack Boyle of Cellar Door Produc-
tions. complained to the commission
about what they felt were anticom-
petitive tactics exercised by DJ Pro-
ductions.

No time limit has been placed on
the local hearings but the FCC
group is expected 1o move on 10 an-
other city following the L.A. ses-
S10ns.

Summer Free-For-All
Teed As RCA Promo

NEW YORK—-RCA is launching
a summer promotional ctfort aimed
at retailers. with a wide variety of
prizes and giveaways as part of the
pitch.

Honda Mopeds. Bose speakers.
CB radios and free merchandise are
some ol the prizes being oftered to
retailers and their customers.

Participating stores will get ballot
boxes to be filled out by customers
for a raftle to be held at summer’s
end. A centerpiece display, to be sur-
rounded by RCA's current 31 LP re-
lease. sets the theme tor the “Sum-
mer Free-For-All™ which is what
RCA calls it. Photos ot the display in
the stores will be submitted to RCA
through its distributors and prizes
will be awarded for the most imagi-
native use of the display.
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Johnny ~ - “Wiatson

‘Guitaris his real name.

June 2nd, RIAA certified Gold, “Ain’t That A Bitch,” released
June 14, 1976, and "A Real Mother For Ya,” -eleased March 25th, 1977.
Gold is sales in excess f 501,000 units.

EXCLUSIVELY ON D_M RECORDS
Distributed by Amherst Reeords
355 Harlem Road

Buffalo, New York 14224
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A REAL MOTHER /
AN'T THAT ,. FOR YA
A BITCH , y /

AIN'T THAT AHE%HI‘?ATHER

ABITCH
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THE RECORDING STUDIO HANDBOOK
By John M. Woram

Here in this professional, fully-illustrated volume are
the facts you need-to-know about sound recording:
measuring sound levels, logarithms, electrical and
acoustic power measurements, frequency ranges,
band widths, equalizers, recording techniques from
overdubbing to editing to mixdown . .. and much
more! With diagrams, photographs, appendixes and

a comprehensive glossary, THE RECORDING STUDIO
HANDBOOK is an indispensable guide to every
aspect of recording technology. 496 pp. $35.00.

ROCK ENCYCLOPEDIA By Litlian Roxon

From acid rock to Pat Boone, this is a comprehen-
sive, behind-the-guitars look at the rock scene that
captures all the color, sounds and excitement:

Little Richard: *‘His pompadour was high and his hip
action wicked ...”

Janis Joplin: "'Janis . . . made her whole perform-
ance a frantic, sweating, passionate, demanding
sexual act.”

Elvis: "Elvis and his obscene hips would have to go.”
lllustrated and with an appendlx listing of top hits, the
ROCK ENCYCLOPED!A is an all-inclusive, super-
charged survey of who and what happened—of who
and what are happening—in the wild, frenetic world
of rock. 611 pp. $3.95 (paper).

PLAYBACK By Dave Dexter

A fascinating account of the astonishing year-by-year

rise of America’s popular music business, plus Dexter’s

own experiences with such stars as Frank Sinatra,
The Beatles, Peggy Lee, Duke Ellington, Billie Holiday,
and scores of others. 224 pp. 33 photos. $9.95.

DIRECTORY OF POPULAR MUSIC

Now, the answer to all your questions can be found in
one volume: Who wrote which song and when? Who
are the publishers? Where did it come from? What
show was it.in and when did it open? Who sang it or
played it? Who recorded it and when? What was the
record number? Who made the best selling recording?
Which film was it in and when? Where to buy a copy

of a song? 1034 pp. $25.00.

More...

HOW TO WRITE A HIT SONG ... AND SELL IT.
By Tommy Boyce. Foreword by Melvin Powers. An
internationally acclaimed songwriter shares his pro-
fessional tips with amateur songwriters everywhere.
160 pp. $7.00.

THE MUSIC/RECORD CAREER HANDBOOK
By Joseph Csida. An encyclopedic guide to more
than 30 different careers in the creative, commentary,
business, and educational areas of the music and
record industries. Clearly written by a former editor-
in-chief of Billboard, it includes careers in pop,
contemporary, rock, jazz, rhythm and blues, soul,
country and western and folk. 376 pp. $14.95.

THIS BUSINESS OF MUSIC:

Revised and Enlarged Copyright Edition.
By Sheme! and Krasilovsky. "'If you want to know
how to protect yourself and your music . . . read this
book for your own sake.”—Record World. 544 pp.
$16.95.

MORE ABOUT THIS BUSINESS OF MUSIC:
Revised and Enlarged Edition.

By Sidney Shemel and William Krasilovsky. The most
practical guide to the music industry for publishers,
writers, producers, record companies, artists, and
agents. 544 pp. $10.95

THE SONGWRITERS’ SUCCESS MANUAL

By Lee Pincus. Here is practical and creative advice
on licensing, ASCAP and BMI, contract, foreign
royalty situations, copyrights, terminology, getting
songs recorded ... and much more. 160 pp.

$6.95 (paper).

A Special Selection for Billboard Readers
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General News

ON THE TRACK— Hugo and Luigi, owners of H&L Records, present the silver
trophy to the winner of the Hugo & Luigi Race held at Meadowlands Race
Track in honor of the pair after the company’s distributors meeting recently.

~=GLEN GLANCY IN CHARGE .

Tape Ignored By
New Calif. Label

LOS ANGELES—-The Great
American Gramophone Co. has
been founded in suburban Saugus
by Keysor-Century Corp., manufac-
turer of vinyl compounds and onc of
the leading pressing plants on the
West Coast.

And while the launching of yel
another new label is hardly of na-
tional or even local import these
davs. there’s a twist to the Greal
American Gramophone birth.

*Only dircct-to-disk albums will
be produced,” says Glen Glancy. for
many ycars a leading sound engi-
ncer in Los Angeles, who heads the
new Keysor-Century division.

“Our albums will list at $12.50
and will be distributed nationally by
manufacturers of quality hi fi hard-
ware. They know the market. They
caler to consumers whose tastes in
music are well above the ordinary
level.”

Glancy, not related to the RCA
Records European chief. discloses
the new label will market “at least
six albums within the next 12
months and we will emphasize
classy music—the best in MOR. big
bands. nice marketable jazz thigs
and at leastonce purely classical LP.™

Direct-to-disk  recording is pre-
cisely that--the music in thestudiois
piped o a 14-inch master disk in the
control booth. No tape is used.

“The difference in sound guality.”

Bareback Labeled

NEW YORK-—Bareback Records’
export product will now carry the
Bareback logo instead of the over-
seas distributor’s label, the company
announces.

Pye distributes Bareback in the
U.K. Give & Take Productions will
handle Barcback through EMI in
Germany.

MAIL TO:

BILLBOARD BOOKSHELF,2160 Patterson Street,Cincinnati, Ohio 45214

Please send me the books listed below. |
understand that they may be returned within 10 days
of receipt for fuil credit or refund if | am not

satisfied with my purchase.

[0 The Recording Studio Handbook $35.00

{1 Playback $9.95

[ Directory of Popular Music  $25.00

lenclose payment$__
applicable sales tax in the states of N.Y., Ohio,
Calif., Tenn., Mass., N.J.

. including

[0 Rock Encyclopedia $3.95 (paper) HARE —
O How To Write A Hit Song ... And Sell It $7.00 ADDRESS
O The Music/Record Career Handbook $14.95
[ This Business Of Music $16.95 CITY
i i i 10.95
[ More About This Business Of Music  $ STATE ) T

[ Songwriters’ Success Manual  $6.95 (paper)
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JIVE TOURNEY
FOR JAPANESE

TOKYO-—In a move aimed at bol-
stering the disco medium in this
country. Victor Musical Industries,
Music Labo and Tokyo's Live Dec-
Jay Assn. have joined forces to spon-
sor the All Japan Jive Tournament
now being held throughout this
country.

The contest will be held in 80 dit-
ferent discotheques throughout Ja-
pan. and from these will be drawn a
number of semi-finalists. The semi-
finals will be held in 14 regions, and
the finalists will meet in a special
contest scheduled for the end of Au-
gust.

www.americanradiohistorv.com

says Glancy. “is remarkable. And
the musicians arc at their best. They
are awarce there can be no splices. no
doctoring of their music. On direct-
to-disk sessions one quickly sepa-
rates the boys from the men.

“We cut an entire side of an al-
bum without pausing.” Glancy
notes. “Itf' there’s a bad note. i some-
one drops a mute or if somebody ig-
nores the warning light and walks
into the studio unexpectedly then we
must stop and record the entire al-
bum side over again.™

But. Glancy was asked. isn’t thata
retrogressive return (o the old days
of the '40s, before tape was per-
fected?

“In one way. yes.”" he answer.
“But the marked difference in sound
quality makes it all worthwhile. One
doesn’tlose precious quality by dub-
bing oft tape and mixing down the
various channels used. We use only
two channels. What the musicians
play in the studio is what comes out
on the final master.”

Glancy talked with Benny Good-
man recently about the d-d process.
The venerable clarineust, who has
been making records for almost 50
years. commenlted favorably on the
new development.

Using tape.” said Goodman.
“any amateur can sound like a vir-
tuoso. All it takes is splicing.”

Glancy completed recording the
new fabel's first LP July 12 at the
Capitol Tower here with Wally Hei-
derand Hugh Davies engineering 10
tunes bv Les Brown's augmented
band. enlarged to accommodate gui-
tar. vibes and five trumpets. Stevie
Wonder's “Sir Duke™ and the main
theme from “Rocky™ were among
the titles canned. Former Columbia
Records executive Irving Townsend
IS writing annotation tor the pack-
age. 1o be issued in September. Oth-
ers will follow every 60 davs. Glancy
declares.

Glancy has a problem, however.
IHow is he going to cram the logo of
“The Great American Gramophone
Co. division of Keysor-Century
Corp.” on his labels?

For the Record

NEW YORK-—It was incorrectly
stated in the July 23 issue of Bill-
board that the upcoming Bermuda
Summerfest 77 is government spon-
sored. Although the three-day music
festival is “under the patronage™ of
Bermuda Premier. Sir John Sharpe,
it is being promoted in its entirety by
Tamar International Enterprises,
Ltd., a privately run entertainment
company.
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Presenting “Sweet Passion?
Aretha’s new album.

The First Lady of Soul outdoes herself
again with a beautiful, strong and
soulful album. “Sweet Passion.”

The heart and soul of Aretha Franklin.

Includes the new single,
“When | Think About You.” #3418

Produced by Lamont Dozier except “Break It to
Me Gently" which was produced by Morvin
Hamlisch and Carole Bayer Sager/co-produced
by Moarty and David Paich.

SD 19102

On Atlantic |
Records .

and Tapes. £
7

©'1977 Aslantic Recording Corp.

© A warner Communicotions Co.
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DESIGNS OWN LP JACKET

McCann: Songwriter Who Sings

LOS ANGELES—With the ad-
vice of a leading radio consultant.
Peter McCann and his manager and
producer, Hal Yoergler, designed
his album jacket to be “totally ori-
ented toward display.” George
Burns of Burns Media Consultants,
a firm which deals primarily in radio
product and radio syndication, sat
down with McCann, Yoergler, and
the art department of 20th Century
Records and designed a complete
marketing concept for the album
that includes $80.000 in radio adver-
tising buys and a $10,000 retail dis-
play campaign. Burns also produced
the radio spots.

“We wanted the LP to be dis-
played in stores, so we designed the
LP jacket with that in mind. The
front and back are similar. so if the
LPis reversed in the browsing bin. it
won't hurt sales. And when you put
nine of the LP covers together, they
make a hell of a lot of sense, a geo-
metric design on their own.” says
McCann.

It’s not by accident that McCann
has a display-oriented album jacket
for his just released album
“*McCann™ nor that his album is
backed by heavy promotion nor that
his single “Do You Wanna Make
Love™ is No. 7 with a star this week
on the Hot !00 Chart. Because
McCann seems to have his career as

an artist totally in gear. He's now
doing television shows such as the
Merv Griffin Show, the Mike
Douglas show, “American Band-
stand” and “Midnight Special.”
And he'’s putting together a band
now to start touring.

But, along the way. he has had to
overcome obstacles that would have
caused many recording artists to fal-
ter, not the least of which was having
his hit single banned in Bismarck.
N.D.. and voted one of the top 10
worst records of the year by Los An-
geles Times music critic Bob Hil-
burn.

McCann, without even a grin. re-
marks that he believes the material
he’s writing will be around for a lot
longer than what Hilburn writes.

McCann considers himself a
songwriter-singer rather than a
singer who writes songs. Thus. when
another obstacle cropped up some

For the Record

LOS ANGELES—The Atlantic
Records 20-volume series “That’s
Jazz” is being distributed by WEA
International in Canada only, not
the U.S. as was reported last week.
Theseries is also available in Europe
and has yet to make its American de-
but.

LOOK OUT WORLD

For this young, talented
singer and guitarist.

As GREGORI MAGEE
sings
“JUST MIGHT BE ME”

Virginia
Records

Productions
11748 S. Laflin
« Chicago, il. 60643

D.J. Copies Available

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Biitboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-8450

CANDY STRIPE RECORDS

371 South Main Streel
Freepont

NoY_ 11520 -
RACK JOBBERS

WHOLE SALE DISTRIEUTORS
TAPE ¥ RECORD PROMOTIONS

N €
nBEATLEMANI

ALL LABELS — COMPLETE CATALOGS — NEW RELEASES
ASK ABOUT OUR SEMI-MONTHL y
ﬁ' SPEC/AL

7,98 LIST

Usa

3.99 CAROLE KING “'SIMPLE TIIIIIGS”

11667

7.98 LIST

list - 6.98

M. ¥. PHOMNE:

I. PHOME:

TELEX

3.79 BAY CITY ROLLERS “'IT’S A GAM!”

MINIMUM ORDER

ALBUMS . 35— 3% TAPES 42°— 4%
CUT-0UT ALBUMS..... 35¢ cuT-0uT TAPEs .. $1.00

Write or Call Russell for Free Catalogs & Weekly Specials
[212) B95-3930
(514} 379- 51‘1 (516} 379-5760

Camy

ARISTA AL 7004

list -7.98

(212 B95.3931
760 (516) 379-376
THIFE FREE

while back. he looked at the positive
side of things. “Before Russ Regan
signed me to 20th Century Records
(Regan now heads up his own label)
my manager and I'd gone to quite a
few labels and been passed on. I sat
one day with Clive Davis of Arista
Records and played him seven
songs. He said: ‘I don't like you as an
artist, but I'm taking six of the seven
songs.’ If he’d only taken one song, |
would have been pleased, because of
his reputation in the industry.” One
of the songs Davis turned down, of
course, was “Do You Wanna Make
Love.”

“But look what he did. He took
my song ‘Right Time Of The Night'

. and went into the studio with Jenni-

fer Warnes and produced a record
himself. I'm very grateful for all the
work he’s done. I really like him. I

_ respect him. But he didn’t like me as

an artist. Now, I would imagine he'd
say that he made a mistake. But I
can’t get down on people for making
a business judgment, as did a lot of
people who were heads of a&r de-
partments at record companies. For-
tunately. some did like my songs.”

Stark & McBrian recorded “If
You Like The Music™ on RCA and
Wayne Newton has cut “Midnight
Sun™ for Warner-Curb.

“I still think I'm a stronger writer
than a singer. Certainly they're the

(Continued on page 78)

BOOK REVIEW

Oldie Disks
Chronicled
By British

“The Complete Entertainment
Discography” by Brian Rust with Al-
len G. Debus, 677 pages, Arlington
House, New Rochelle, N.Y., $14.95.

The authors have compiled as-
tonishing data on thousands of old
records cut from the mid-1890s to
1942, information of value to all who
have an interest in the big name
singers of the past and precisely
which songs they recorded in their
careers.

The Andrews Sisters, Russ Co-
lumbo, Connie Boswell, Ruth Etting,
the Ink Spots, Al Jolson, Frances
Langford, Tony Martin, the Mills
Brothers, Helen Morgan, Dick Pow-
ell, Dinah Shore, Kate Smith,
Sophie Tucker and Frank Sinatra
comprise but a small part of the list-
ings. There are almost 500 in all.

But there are two weaknesses in-
herent in the Rust-Debus compila-
tions.

One is that everything ends in
1942. That’s 35 years ago, and since
then singers like Sinatra, Crosby and
Shore have each taped hundreds of
additional titles. Other powerful
performers like Perry Como, Dick
Haymes. Peggy Lee, Tony Bennett,
Johnny Mathis, Ella Fitzgerald and
scores more hadn’t even started ca-
reers of their own and so their disco-
graphies are missing.

A second flaw is that at least half
of the 677 pages are devoted to Brit-
ish acts which never, at any time
through the decades, meant any-
thing in the U.S.

A second volume bringing listings
up to, say, 1970 would be more than
welcome and would also certainly
enjoy vastly more lucrative sales. It’s
an awesome challenge to the two
British writers-historians whose dili-
gent, untiring efforts are to be com-
mended—and supported.

DAVE DEXTER JR.

www.americanradiohistorv.com

LOS ANGELES—Filmways’
music publishing division will
take over administration of
Jackie Mills’ Wednesday’s Child
Productions publishing wings,
Green Apple Music and Lan-
guage of Sound. Also in the con-
tract is an option to buy.

Deal has added significance in
that Terri Fricon, Filmways vice
president, formed Wednesday's
Child with Mills in 1967 and
quickly became vice president
and half owner of the firm.

“It will be fun for me because
I'll be taking over songs that I
originally bought years ago,”
Fricon says. “‘Julie, Do You
Love Me’ by Tom Bahler is in
that catalog, too, a 1970 smash,
not to mention numerous Bobby
Sherman hits cut during the
’60s.”

In June of 1972, Fricon sold
her interests in Wednesday’s
{ Child and went to David
Schine’s then-new publishing
company, Schine Music. Big
coup for here there was the De
Franco Family platinum single,
“Heart Beat, It's A Love Beat,”
which reportedly sold more than
3 million units in 1973.

While Filmways always has
had a publishing arm, Filmways
Music Publishing (ASCAP) and
Musicways (BMI) its catalog was
almost exclusively comprised of
background and filmusic. Film-
ways toppers Richard Bloch,
chairman of the board, and Wal-
ter Schier, senior vice president/
corporate, brought Fricon into
the picture in August 1975, in or-
der to make their publishing in-
terests more pop-oriented and to
coordinate with other divisions
which might need music.

“They had no pop music at all
when 1 first came to Filmways,”
says Fricon, “so the bulk of my
time in the past 1% years has
been spent in finding and signing
writers and getting their songs re-
corded.”

Independent record produc-

WITH OPTION TO PURCHASE =eceoeaceat

Jackie Mills Publishing
Wings Going To Filmways

By JOE X. PRICE

tion had been unheard of at
Filmways until early this year
when Fricon brought writer-
singer Michael Dees into the stu-
dio to cut four of his originals.
The acquisition last week of
Mike Stull brings the total num-
ber of staff writers to nine. Others
include Gary Zekeley, who co-
wrote the 1960s smash “Yellow
Balloon” with Dick St. John, an-
other Filmways staffer. Latter
(formerly of Dick & Dee Dee
fame) now collaborates with his
wife Sandy, also a Filmways
writer; Mrs. St. John wrote
“Sweet Country Woman™ with
Chuck Tharpe, a big Johnny
Duncan hit a few seasons back.
Filmways’ writers roster also
includes two sets of brothers,
Gene and Paul Nelson and Don
and Dick Addrisi. Latter pair,
who penned “Never My Love,”
are currently represented with
the single “Slow Dancin’ Don’t
Turn Me On” on Buddah.

Rounding .out the roster is
Dees, whose most recent hit as an
artist was on UA—“What Are §
You Doing The Rest Of Your
Life?”

Among Filmways film projects
is a five-hour movie for tv based
on the life of Martin Luther
King, called “King.” and a new
series to air on NBC, tentatively
titled “Big Island.” Filmways will
publish all music for both proj-
ects.

Asked if Filmways' getting
into record production augurs
well for the formation of a Film-
ways label, Fricon answers: “The
probabilities are there, but we
have no immediate plans for
that.” =

The company now has 31 re-
leases out on almost as many la-
bels. Firm’s entry into country
music comes in the form of the
Gary Harju song, “Born Be-
liever,” published by Filmways
Music and due for an ASCAP
award.

Wonder & Caruso Top ‘Sound’ Honors

CHICAGO-A poll of more than
200 music critics and audio experts
has selected “Songs In The Key Of
Life,” by Stevie Wonder the best
produced pop/rock album of 1976.
The critics were polled by Audio-
Technica U.S,, Inc. in the first run-
ning of that company’s Audio Excel-
lence Record Awards, a competition
in which records are judged on merit
in production and technical values.

A spokesman for Audio-Tech-
nica, which supplies high-end
phono cartridges and accessories, in-
dicates that the two-disk *“Key Of
Life” album received twice the num-
ber of votes as any other pop record
endorsed by the competition.

In the competition’s classical divi-
sion, which was decided by a run-off
ballot, “Caruso—A Legendary Per-
former” was selected as the year’s
best production effort. A revolution-
ary computer reprocessing of 78
r.p.m. sides, the disk was produced
by RCA’s John Pfeiffer with
Thomas Stockham of Soundstream
Inc., the digital electronic engineer.

Album producers in each of the
winning categories receive $5,000 in
stereo gear of their choice from Au-
dio-Technida (the system is built

around A-T phono cartridge and
electrostatic headphones).

The award goes to Pfeiffer in the
classical category, and to Wonder.
who functioned as his own pro-
ducer. An Audio-Technica source
says the pop artist has delegated his
choice of equipment to John Fisch-
bach and Gary Olazabal. “Key Of
Life” recording engineers. Fisch-
bach and Olazabal have been cited
as award co-recipients.

GOODMAN ON

'THE CLARINET

LOS ANGELES—Why has the
clarinet virtually disappeared from
pop music?

Benny Goodman, possibly the
best clarinetist America has pro-
duced, has a couple of reasons. “It’s
a difficult instrument to master,” he
says. “Kids today can't play it. And
also, you can’t hear a clarinet—its
voice is lost in today’s bands making
those crazy sounds.”

Goodman was in Southern Cali-
fornia on a concert tour in which he
has consistently been playing to
SRO houses.
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* The Bay ity Rollrs.
A phenomenon growing bigger
all the time.

“Its A Game’is their sensational new album.
Worldwide initial sales are platinum.
[t features their latest smash single
“You Made Me Believe In Magic”

[t’s their fastest-breaking album ever.

“Chartmaker Of The Week”
—Record World

*66-*34 Billboard 4

*78-*54 Record World

*90-*70 Cash Box

¥ “1vs A Game?
" Bay City Rollers.
On Arista Records.

ARISTA
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www.americanradiohistory.com

JULY 30, 1977, BILLBOARD

General News

Cassettes Taking a Gigantic Step In the Country Mart

® Continued from page 1

tional sales manager of country mu-
sic for RCA, Nashville. Wheeler says
45% of RCA’s total sales volume is
now in tapes, up from 30%-35% a
year ago.

Wheeler cites two main reasons
for the upsurge: the successful
crackdown on tape bootleggers and
an increasing awareness by the label
executives of how and where to mer-
chandise tape.

RCA’s cassette percentage of the
tape business is up from 4% to 10%,
says Wheeler, noting that the instal-
lation of improved cassette players

in cars is a major reason for the in-
crease.

The over-all tape rise at RCA is
also attributable to the label’s spe-
cial tape merchandising program in
May and June. offering the entire
RCA catalog at special discounts.
Based on its success, RCA plans to
try the program again late this year
or early next year.

Wheeler feels tapes will surpass
LP action within two years from the
country music standpoint. “Some of
our branches sell more tape than
LPs now.”

Another reason for the cassette

- country surge is that mere product is

now being offered on cassette. “Cas-
settes used to be something we didn’t
even put out,” comments John
Brown, marketing director of coun-
try product, MCA Records. Los An-
geles. “We're putting them out on
everybody now.”

Declaring that “cassettes are now
obviously a viable thing for country
music,” Brown adds, “the car manu-
facturers are the only thing holding
us off.”

New cars bearing cassette equip-
ment have caused the rise, insists
Brown, who shares some interesting
sales figures regarding three Con-

way Twitty releases and one by Lo-
retta Lynn. One Twitty release sold
53% in LPs, 39% in 8-tracks and 8%
in cassettes: anotaer went 59% LPs,
36% 8-tracks and 5% cassettes: while
the third tallied 58% LPs, 35% 8-
tracks and 7% cassettes. The Lynn
product went 58% LP, 35% 8-track
and 7% cassette.

At Playboy Records. 8-tracks are
on a slight rise and cassettes are
“definitely” on the rise, according to
Eddie Kilroy, head of Nashville op-
erations for Playboy. Kilroy adds.
*Maybe the hillbillies are getting up
with the blacks who have been into
cassettes a long time.” At Playboy

Los Angeles

Joe Fleischman/John Halloran
Harvey Geller/Bill Moran

9000 Sunset Bivd

Los Angeles, Ca 90069
213/273-7040

Other guest authors will be w

J.B. Moore

1515 Broadway

New York, NY 10036
212/764-7350

tion Special.

New York
Ron Willman/Ron Carpenter/ Chicago
Norm Berkowitz/Mickey Addy/  Bill Kanzer

Chicago, Il 60606
312/236-9818

150 N Wacker Drive

Celebrate:
The Troubadour’s
()th
Anniversary

20 years of musical history will come together in Billboard’s August
27th issue with Doug Weston's Troubadour 20th Anniversary Celebra-

This special section of Billboard is destined to become a collector’s
item and the music industry will be joining in this historic occasion.

The Troubadour’'s 20th Anniversary Celebration Special will contain
a feature article by L.A. Times’ popular music critic, Robert Hilburn.
riting about the “Troubadour’ experience, too. The entire star-studded
history of the “Troub’ will be capsulized and all the acts that “‘broke’ at the Troubadour will be
saluted. Photos, anecdotes and personal glimpses of the man and his club, which has become a
major musical landmark, will round out this ‘“‘celebration.”

Bonus Distribution: In addition to all regular Billboard subscribers and newsstand sales, souvenir
copies of the ‘‘celebration’’ will be available at the Troubadour during the month of September
(10,000 estimate), when Doug is bringing back as many stars that played the Troubadour as pos-
sible for a different celebration show each night for the entire month.

Billboard’s “Doug Weston’s Troubadour 20th Anniversary Celebration”—

Don’t miss out on this 20th Anniversary Celebration for Doug Weston's Troubadour.

Call now to reserve your space and be part of the celebration.

Ad Deadline August 5, 1977—Issue Date August 27, 1977

Nashville London
John McCartney

1717 West End Ave # 700
Nashville, Tenn 37203

615/329-3925

Audre de Vekey

7 Carnaby St

London W. 1, England
01/437-8090

Tokyo

Hugh Nishikawa

Bekkan 8F, 1-11-12,
Higashi-Gotanda
Shinagawa-Ku, Tokyo 141
03/443-6637

www.americanradiohistorv.com

i's LPs at 62% of sales. 8-tracks at
34%, and cassettes at 4%.

The rise in cassettes isn't taking
away from the 8-track sales, claims
Biruta McShane, vice president of
marketing services for GRT Music
Tapes, Los Angeles. She maintains
that cassettes are becoming stronger
in country, citing an old Crash Crad-
dock release that was 10% cassette
and 90% 8-track in tape totals. A
newer Craddock release had jumped
to 16% cassette against 84% 8-track.
Similarly, Freddy Fender scored
9%% on an old release, compared to
19% cassette™on his latest product.

McShane also cites more cassette
car units as a reason for the upturn.
Over-all, some tape sales are almost
equal with the LP units sold. she
notes.

Jim Foglesong, president of ABC/
Dot. says his label's product some-
times sells as strongly in tape form as
in LPs. He also notices a pickup in
cassette business. “*People have been
forecasting the doom of the disk for
years.” says Foglesong. “This hasnt
happened. But 8-tracks and cassettes
will get bigger.”

At Monument Records, Tom
Rodden, vice president and general
manager, reports, “The current in-
crease in cassettes has been more
dramatic than in the last few years.”
Previously cassettes accounted for
1%-3% of Monument's sales totals
and now range as high as 6% —still
small, but giant compared to previ-
ous country standards.

Describing himself “very enthusi-
astic™ about the future of cassettes in
country music, Harry Losk. national
sales manager for Phonogram/Mer-
cury. Chicago. adds. “My hunch is
that the country cassette ratio is in-
creasing every week. Cassettes are
now becoming a more important
factor in the country tape market.”

Mercury’s tape sales are on the
rise. t0o, says Losk. A few years ago.
a 100.000-seller would probably in-
clude 30.000 in tape sales. Now the
tape figure has risen to some 50.000.

More car units and home units are
responsible for the rise, along with a
Phonogram/Mercury  marketing
campaign, “Summer Driving Time
Tape Sales,” which featured special
merchandising dump boxes and in-
centives to dealers.

Frank Leffel. Mercury’s director
of national country promotion in
Nashville. reports tape sales are
highest on Johnny Rodriguez, Tom
T. Hall and the Statler Brothers.

“There’s more of a country de-
mand for cassettes than ever be-
fore.” is the picture from Rick Black-
burn, vice president of marketing for
CBS Records, Nashville. CBS is
beefing up its cassette catalog. Once
cassettes were only available on art-
ists with the sales total of Johnny
Cash and Willie Nelson: now
they're available on Johnny Pay-
check and Joe Stampley.

“We're going to go after the cas-
sette market.” comments Blackburn,
noting that CBS plans to go back
into its catalog and release cassette
product on some artists such as
Johnny Duncan. “The J.L. Marsh
people in Dallas have seen a big de-
mand from their accounts for cas-
settes.”

Blackburn points to hardware im-
provements, a mellowing of the CB
craze and effective antipiracy action
as reasons behind the continued
strength of the tape market. The 8-
track market continues to grow at
CBS. Out of 100 units, 40 are likely
to be tape, and in some cases, such as
Tammy Wynette, the mix ap-
preaches 50-50.

“The hardware manufacturers
will determine the future of cassettes
more than the label people will,”

(Continued on page 70)
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QICHAL GHENDERSEN 15 GOAIT PLICE
1O THE 1OP OF TH CHfl

.’ . - LR A’\‘E“DEQSO“

QICHAEL HENDERSN
GO PLACES

INCLUDES
THE SINGLE:

Michael’s new album is

loaded with sensual rhythms

and passionate melodies. His new
single, “I Can’t Help It ” (BDA 578)
from the album sounds like a

solid smash hit.

And while Michael is Goin’ Places, he’s

accompanied by one of today’s top female

vocalists. Listen for her.

DELUXE
DOUBLE-FOLD R
POSTER STYLE JACKET

BDS 5693

RAICHATL GIENDEREN 5 QO PACES...
LETHIM TAKE YOU THERE

203/792-8880

www americanradiohictorv com
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80 Air Personalities Move
Into Radio Forum’s Finals

® Continued from page |

with the winner’s name and achieve-
ment. Awards are being presented to
air personalities, program directors,
radio stations, newspersons, produc-
ers of commercials and special pro-
grams. etc.

The finalists among air person-
alities include: Charlie Fernandez.
WVBF, Boston: Sunny Joe White,
WILD, Boston: Barry Grant,
WPLR, New Haven: Joe Thomas,
WIJAR, Providence. R.I.: Norm
Thibeault, WGIR, Manchester,
N.H.: Jack Raymond. WEIM, Fitch-
burg, Mass.

Also, Stan Roberts, WGR, Buf-
falo, N.Y.: Bill St. James, WIP,
Philadelphia: John Gambling,
WOR, New York: Jim Quinn,
WKBW, Buffalo: Bobby Jay.
WWRL, New York: Gerry Bledsoe.
WWRL, New York: Lee Arnold.
WHN, New York: Sandy Fagin,
WBAB, Babylon. N.Y.: Downesa
Merchant, WSEN, Baldwinsville,
N.Y.: Mark Elliott, Q-102, Cincin-
nati: Bob James. WGAR, Cleve-
land: Bob Bennett, WOL, Wash-
ington: Rich & Al (two man show),
WLVA, Lynchburg, Va.. and
Charlie Cook. WWVA, Wheeling.
W.Va.

And, C.J. Worthington. WRCS,
Ahokie. N.C.: Spanky, WAPE, Jack-
sonville, Fla.: Len Anthony, WPLO,
Atlanta: Dale Reeves, WGBS,
Miami, and Deane Clark, WKLS.
Atlanta.

Also. Ron Morgan, KSD, St
Louis: Scott Cassidy, KAYQ. Kan-
sas City. Mo.; John Young, WSM,
Nashville: Wayne Woods Green-
wald, WMMG, Brandenburg, Ky.;
Mel Jones. WLOK, Memphis:
Stuart McRae. KAAY, Little Rock.,

Country Gold LP
Free For Asking

LOS ANGELES—Strictly for ra-
dio programming, Screen Gems-
EMI Music has issued an album fea-
turing 14 hits, 10 of which were No.
1 country music chart songs.

Danny Davis, vice president and
director of national exploitation,
says, “It's available to anyone who
asks” from either the Los Angeles of-
fice or Michael Steele at the publish-
ing office in Nashville.

Among the songs are Jim Reeves
singing “He'll Have To Go.” Anne
Murray with “Snowbird.” Bobby
Bare with “500 Miles Away From
Home” and Buck Owens with “To-
gether Again.” Davis sent the LP, ti-
tled “Country Gold.” to his own key
country radio station list, but it's
available free to anyone who asks.

Ark.: Keith Moore, WISN. Mil-
waukee: John Landecker, WLS,
Chicago: Mitch Michaels, WKQX.
Chicago: Bob Barry, WEMP, Mil-
waukee: Bill Myers, WVON, Chi-
cago: Mike Anderson, WTRX: Flint,
Mich.: Steve Gramzay. WTRX. Flint,
Mich.: and Mel Young, WROK,
Rockford. 1l

Also, Joe Martelle, WMT, Cedar
Rapids, lowa: Frank Hanford,
WMT, Cedar Rapids, lowa: Bill
Miller, KGGF, Coffeyville. Kan.:
Max Bringle, KWBW, Hutchinson,
Kan.; Mike Weber. KCRG, Cedar
Rapids, lowa: and Bob Dorr,
KUNI, Cedar Falls. lowa.

Additional finalists include: Bill
Saul, KOA, Denver: Pat Patterson,
KULF, Houston: Michael Black.
KONO, San Antonio: Ed Shane,
KILT, Houston: Ken Noble, KLOL.
Houston: Jewell McGowen. KMJQ,
Houston: Jim Dunaway. KAKC,
Tulsa: John Libynski, KBCQ, Ros-
sell, N.M.: Don Anderson. WACO.
Waco, Tex.. Don Wrinkle. KLBK,
Lubbock. Tex.: Phillips & Wall.
XEROX, El Paso, Tex.: Don Berns,
KFMB, San Diego: Natural Neil,
KYA. San Francisco: B. Mitchell

PDs & Stations Await Awards

Reed. KMET. Los Angeles: Bill
Collins, KNEW, San Francisco:
Jerry Johnson, KSRO, Santa Rosa,
Calif.: Robin Grube, KOPO, Tuc-
son: and Sunny Jim Arnold, KCUB,
Tucson.

Also, Bill Gable, CKLW, Detroit
(Winsor, Canada). Reg (Gary Rob-
erts) John, CKRC, Winnipeg: Bob
Wise, KEED, Eugene, Ore.: Barney
Keep. KEX, Portland, Ore.. Jim
Hollister. KEX. Portland, Ore.: Al-
vin John Waples, KGFJ. Los An-
geles: Bill Barrett & Company,
KPNW, Eugene, Ore.: Dave Rogers,
KHQ, Portland, Ore.. and Dean Al-
exander, KXXL, Boseman. Mont.

Awards will also be presented to
an international air personality. plus
one from the military.

Newsperson finalists include
Larry Silver, CFTR, Toronto: Pete
Radford, CKLW, Windsor (De-
troit): Lee Marshall, KCBQ, San
Diego: John O'Day, WGAR. Cleve-
land: Bob Gneiser. WMAL, Wash-
ington: Dave Skinner, WLEE. Rich-
mond, Va.: Al Augustin, WLVA,
Lynchburg, Va.:
KPNW. Eugene, Ore.

and Ray Canary..

New Voice For Rock
Via San Francisco’s
69,000-Watt KMEL

By JIM KELTON

SAN FRANCISCO—Century
Broadcasting Corp.’s new AOR-for-
matted FM outlet, KMEL, began
broadcasting at 2 p.m. on July 2, a
day later than planned.

“Most of the problems are physi-
cal,” says general manager Rick Lee
as workman put the finishing
touches on the station’s bayside
Stockton St. facilities two days be-
fore air time.

A light plane towing a banner that
read, “Kamel Radio Is On The Air,”
heralded the start of broadcasting to
nearly 50,000 rack fans at an Oak-
land Coliseum concert by Peter
Frampton, Lynyrd Skynyrd. San-
tana and the Outlaws an hour after
the station made its debut.

A full-page advertisement in the
July 3 Examiner-Chronicle plugged
the station’s policy for the first 30
days: No commercials. The ad
showed a camel astride the Golden
Gate Bridge and displayed the
KMEL slogan, “Go For It.”

Aiming for the 18-to-34-year-old
audience, both Lee and program di-

Radio Forum Finalists Bared; Winners Named Aug. 6

LOS ANGELES—Forty radio sta-
tions and 33 program directors are
finalists in the annual International
Radio Programming Forum. The
Forum, set for Aug. 3-6 at the plush
Harbour Castle Hotel on the lake-
front in Toronto. is drawing attend-
ees from the U.S., Canada and
around the world. Co-chairmen of
the Forum are Gary Stevens, senior
vice president of Doubleday Broad-
casting and manager of KDWB in
Minneapolis, and Keith James, vice
president of programming for Mof-
fat Communications, Canada.
Speakers and moderators include
some of the most outstanding men in
radio today, ranging from Bill Tan-
ner, program director of Y-100 in
Miami, and Ken Dowe, vice presi-
dent and general manager of KTSA
in San Antonio, to Chuck Camroux.
vice president and general manager

of CFTR in Toronto. and George
Burns, president of Burns Media
Consultants in Los Angeles.

Awards chairman Al Herskovitz,
operations manager of KPOL in Los
Angeles, last week announced these
finalists for MOR program director
of the year. million-plus markets:
Larry Anderson. WGR, Buffalo,
N.Y.: Alan Hotlen, KNBR, San
Francisco: Eric Norberg, KEX,
Portland, Ore.: Nat Stevens, KOY,

Phoenix: Chick Watkins, WGAR,
Cleveland.

Program director finalists in Top
40 include: Jimi Fox. KTNQ, Los
Angeles: Dick Bozzi, CKLW, Wind-
sor (Detroit). Bill Parris. WLPL,
Baltimore: Gerry Peterson. KCBQ,
San Diego, and Michael Spears
(now with KHJ in Los Angeles),
KFRC, San Francisco. In progres-
sive or album rock: Sam Bellamy,
KMET. Los Angeles: Denton Marr,
WEBN, Cincinnati: Bob Pittman
(now with WNBC in New York),
WKQX, Chicago. Country finalsts
were: Chris Collier, KIKK, Hous-
ton: Bob Pittman {now with WNBC
in New York), WMAQ, Chicago:
Bill Robinson, WIRE, Indianapolis,
and Ed Salamon, WHN, New York.
Soul music program director final-
ists, major markets, were: Jerry
Boulding, WVON, Chicago: Mi-
chael Frisby, WDIA, Memphis: J. J.
Johnson. KDAY, Los Angeles. and
Jack Patterson. KMJQ, Houston.

In markets of less than a million.
the program director finalists are:
MOR—Michael O’Shea, WFTL, Ft.
Lauderdale, Fla.: Vance Tyler,
WNDB, Daytona Beach, Fla.: Top
40—Bob Burton, WJDX, Jackson,
Miss.: Dick Downes, KAAY, Little
Rock, Ark.. Dave Hamilton.
WROK, Rockford, lll.: Jan Jeffries,
WSGN, Birmingham. Ala., and

" Lauderdale, Fla.:

Bryan Sargent, WKYX, Paducah,
Ky. Progressive (album rock)—Barry
Grant, WPLR, New Haven, Conn.,
and Robert Williams, KZAP. Sacra-
mento, Calif. Country—Charlie
Cook, WWVA_ Wheeling, W. Va..
Tom Edwards, KEED, Eugene,
Ore.. and Jay Hoffer, KRAK, Sacra-
mento, Calif.

The radio stations making the fi-
nals in markets of over a million are:
MOR—-KNBR, San Francisco:
KOY, Phoenix: WGAR, Cleveland:
WGR, Buffalo, N.Y..and WJR, De-
troit. Top 40—CK LW, Windsor (De-
troit): KCBQ, San Diego: KFRC,
San Francisco: KTNQ, Los Angeles,
and WLPL, Baltimore. Progressive
(album rock)-KDKB, Phoenix:
KMET, Los Angeles: WEBN, Cin-
cinnati, and WKQX, Chicago.
Country music—KIKK, Houston:
WHN, New York: WIRE, Indianap-

olis, and WMAQ, Chicago. Soul

music—KDAY, Los Angeles:
KKKS. St. Louis: KMJQ, Houston:
WDIA, Memphis, and WVON, Chi-
cago. Classical-WCLV, Cleveland:
WFMT, Chicago, and WTMI,
Miami.

[n markets under a million in pop-
ulation, candidates for station of the
year include: MOR—-WFTL, Ft
WKZO, Kala-
mazoo. Mich.,and WNDB, Daytona

(Continued on page 28)

rector Thom O’Hair feel their tough-
est competition comes not from
other FM stations, but from KFRC,
a Top 40 enterprise which once ran
KMEL under the call letters KFRC-
FM.

The station is using a 69,000-watt
non-directional transmitter on
Mount San Bruno, south of San
Francisco. That gives KMEL a po-
tential Bay Area audience of six mil-
lion listeners.

Lee says the station intends to re-
flect the taste of the area rather than
blindly try to alter it.

Lee came to KMEL after six years
as general manager of KSHE in St.
Louis, another Century outlet. Cen-
tury also operates stations in Detroit
and Los Angeles—five stations in all.

O’Hair, who was program director
for KSAN in San Francisco from
1971 until 1974 (Billboard’s pro-
gram director of the year in 1974),
comes to KMEL by way of WQIV in
New York and KMET in Los An-
geles and was most recently West
Coast promotion director for Capri-
corn Records.

Bobby Cole. also a KSAN
alumnus and former music director
at San Francisco's KYA-FM, is

MEL music director.

Joining Cole and O’Hair as on-
the-air disk jockeys are Bill Scott,
fresh from KTIM in Marin County:
Tawn Mastrey from San Jose’s
KSJO, Michael Hester from KWFM
in Tucson and John Baracca from
KRVR and KRNW in New York
City.

Lee says all the broadcasting
equipment at KMEL has been
newly installed. The transmission
process features the Optimod audio
process unit.

Due to the current FM market in
San Francisco (San Jose’s KSJO
presently tops the ratings), the
KMEL staff believes the time is ripe
for a progressive breakthrough.

Country Fans May
Lunch On the Air

SAN FRANCISCO—KNEW,
country music station located at
91 on the AM dial, is putting
some old-time radio tricks into its
modern country music format by
inviting listeners to join mid-day
personality Bill Collins for lunch
on the air. Listeners will be se-
lected by a card drawing. A ca-
tered lunch will be served while
the show is on the air.

“Groups fizzle when they don't BFF"ec0F—"r—r—

take the time to write.”

DAVID GATES/BREAD
on the Robert W. Morgan Special of the Week

WATERMARK, INC. 10700 Ventura Blvd.,
No. Hollywood, CA 91604 « (21 3) 980-9490

wWwWWw.americanradiohistorv.com

THE ROBERT

W. MORGAN

SI.li‘L“J OF
THE WEEK



www.americanradiohistory.com

BILLBOARD
INTERNATIONAL
RADIO

PROGRAMMING

AGENDA

WEDNESDAY, AUGUST 3
10 am-6:30 pm REGISTRATION
8 pm-9:30 pm COCKTAIL RECEPTION

THURSDAY, AUGUST 4

10 am-11:30 am

FLYING AIRCHECKS BRUNCH AND RAP SESSION

Bring a cassette aircheck of your radio station or disk jockey show; a
major successful program director will be stationed at every table. Play
your aircheck and he will critigue it as well as guide critiques from
other general managers and program directors at your table. This is
your chance to find out what other PDs and GMs really think of your
station and format!

Participants to include: JERRY DEL COLLIANO, Inside Radio; KEITH
ADAMS, KDIA, San Francisco, MICHAEL SPEARS, KHJ, Los Angeles;
GERRY PETERSON, KCBQ, San Diego; J. ROBERT WOOD, CHUM,
Toronto; BILLY PEARL, KIQQ, Los Angeles; LEE ABRAMS, Kent Burk-
hart/Lee Abrams & Associates, Atlanta; BOBBY CHRISTIAN, Prog.
Dir.. WXKX, Pittsburgh; JOHN SEBASTIAN, Prog. Dir., KDWB, Min-
neapolis; GEORGE JOHNS, Nat. Prog. Dir., Fairbanks Broadcasting,
Indianapolis; CHARLIE PARKER, VP Prog., WDRC, Hartford, Conn.;
BILL STEWART, Prog. Consultant, Dallas; CHARLIE VAN DYKE, Music
Dir., KLIF, Dallas; GEORGE DAVIES, Prog. Consultant, Victoria, Can-
ada; BILL GARCIA, Prog. Dir., WXLO, New York; STEVE MARSHALL,
Prog. Dir., KNX-FM, Los Angeles; BILL PARRIS, Prog. Consultant,
United Broadcasting, Baltimore; IRA LIPSON, Oper. Mgr., KZEW, Dal-
las; BILL TANNER, Prog. Dir.. ¥-100, Miami; JOHN LUND, Prog. Mgr.,
WISN, Milwaukee; TODD WALLACE, Pres., Radio Index, Phoenix;
ANDY BICKELL. Oper. Mgr., WBT, Charlotte, N.C.; SCOTT MUNI,
Prog. Dir., WNEW-FM, New York; KEN DOWE, Vice President and Gen-
eral Manager, KTSA, San Antonio; CHICK WATKINS, Program Direc-
tor, WGAR, Cleveland; JIM MADDOX, Station Manager, KMJQ. Hous-
ton.

11:30 a.m.-12:30 p.m,

Introduction: ED PREVOST, Chairman, CAB, President Du Conseil
d'Administration, Radiodiffusion Mutuelle, Montreal

"The Two-Way World of Communications”
Speaker: CLAUDE HALL, Radio-TV Editor,
Billboard Magazine

"The Golden Days of Radio”

Film Presentation created by Rick Scarry, Program Director, KGIL, Los

Angeles

12:30 pm-1:30 pm

SPECIAL SPOUSES SESSION

""How to Help Your Mate in His or Her Career”

Coordinator: Barbara Hall

All spouses who attend this meeting will receive a certificate of attend-

ance; attending qualifies the spouse to deduct the trip and Forum from

their income tax.

12:30 pm-1:30 pm

TWO CONCURRENT SESSIONS

(1) RADIO—The Realities '
“How Timebuys Affect Your Station, Your Life, and Your Pocket-
book"

Moderator: PAUL CASSIDY, Gen. Mgr.,
KTNQ & KGBS Los Angeles
Panelists: TED ATKINS, \'P & Gen. Mgr.,

WTAE, Pittsburgh

NICK VERBISKI. Gen. Sales Mgr.,
WHN, New Y ork

BILL BROWN, Sales Executive,
Major Market Broadcasters,
Toronto -

{2) MUSIC—The The Realities
“How Records Affect Your Station, Your Life, and Your Pocket-
book"’
Moderator: DANNY DAVIS, VP Promotion
Screen Gems/EMI, Los Angeles
DAVID URSO, Nat. Promo. Dir.,
Warner Bros. Records, Los Angeles
SHELLY COOPER, Dir. of Adv.,
Warner Bros. Records, Los Angeles
ROSALIE TROMBLY, Music Dir.,
CKLW, Detroit
MIKE KLENFNER, Sen. VP,
Atlantic Rec., New York
LENNY SILVER, Owner,
Best & Gold Rec. Dist., Buffaio
SCOTT SHANNON, VP A&R,
Casablanca Rec., Los Angeles
LARRY GREEN, Promo. Executive,
WEA, Toronto

Panelists:

1:30 pm
LUNCH BREAK
You're on your own to eat at one of the fabulous restaurants in the Har-
bour Castle or one of the great eating spots nearby.
3 pm-4:30 pm
PROMOTION SUMMIT MEETING
Coordinator: JOHN LUND, Prog. Mgr.,
WISN, Milwaukee
"Television Is The Way To Win In Radio™
.. .a presentation of successful TV commercials and a frank discus-
sion of their value, pro and con,
Panelists: BRUCE DAVIDSON, Compro.
Winnipeg, Canada
MICHAEL SPEARS, Oper. Dir.,
KHJ, Los Angsles
SCOTT BURTON, Prog. Dir.
KFMB, San Diego
"Billboard Signs That Sign You On”

a nracantatinn nf enrracetul hillhAaard einne and a narcnnal dic.

HAWVELAN

ANDY BICKELL, Asst. VP, Oper. Mgr.,
WBT, Charlotte
GEORGE JOHNS, Nat. Prog. Dir.,
Fairbanks Broadcasting, Indianapolis
GERRY KENDRICKS, Prog. Dir.
CHNS, Halifax, Canada
Airborne promotions That Score With Listeners”
... an audio presentation of successful promotions and a more-
than-acoustic analysis of why they worked or didn’t work.
Panelists: BOBBY CHRISTIAN, Prog. Dir.,
WXKYX, Pittsburgh
CHUCK CAMROUX, VP & Gen. Mgr.,
CFTR, Toronto
BOB PITTMAN, Prog. Dir.,
WNBC, New York
4:30 pm-6 pm
RATINGS SUMMIT MEETING
"A New Ratings Service Is Needed"”
... a panel discussion of the pros and cons of various ratings serv-
ices, how to program your station to ratings, how to use special
computations to improve or deprove average quarterhour, etc.

Panelists:

Moderator: STAN KAPLAN, Pres.,
SIS Radio, Charlotte
Panelists: MILES DAVID, Pres.,

Radio Adv. Bureau, New York
TODD WALLACE, Pres.,
Radio Index, Phoenix
JACK McCOY, Pres.,
DPS, San Diego
CHARLIE PARKER, VP Prog.,
WDRC, Hartford, Conn.
PETER JONES, Pres.,
BBM Bureau of Measurement, Toronto
8 pm
ENTERTAINMENT

FRIDAY, AUGUST 5

10 am-11 am

Two Concurrent Sessions

(1) SALES—The Realities
“How Sales Affect Your Station's Programming, Your Pocketbook.
and Your Job™

Moderator: ALDEN DIEHL, VP & Gen. Mgr.,
KY-58, Winnipeg
Speakers: HERB McCORD, VP & Gen. Mgr.,

CKLW, Detroit
JIM ARMSTRONG. Local Sales Mgr.,
CHUM, Toronto
KEN DOWE, VP & Gen. Mgr.
KTSA, San Antonio
(2) ENGINEERING—The Realities
"Your Sound Is More Important Than You Are”
Moderator: JOHN HARVEY REES, Con. Eng., Washington, D.C.
Panelists: JIM LOUPAS, Con. Eng.,
Chesterton, Ind.
CLINT NICHOL, Eng. Dir.,
Moffat Communication, Winnipeg
BEN FRIEDLAND, Proj. Mgr.,
Lighting Electric, Milburn, N.J.
MIKE DORROUGH, Con. Eng.,
Los Angeles
11:00 am-11:15 am
BREAK
11:15 am-12:30 pm
Five Concurrent Sessions
(1) READING RATINGS—The Realities
... aone-on-one discussion that will teach you secret tricks about
the ratings and how to do them yourself.

Moderator: JERRY DEL COLLIANO, Publisher,
Inside Radio
Panelists: KEITH ADAMS, Prog. Dir.,

KDIA, San Francisco
DON HAMILTON, VP & Gen. Mgr.,
CKLG, Vancouver, Canada
(2) COMPUTER INROADS—The Realities
... a personal one-on-one encounter session with the computer
and how it can improve your ratings.
Panelists: STEVE MARSHALL, Prog. Dir.,
KNX-FM; Prog. Consultant to
CBS-FM, Los Angeles
STEVE CASEY, Corp. Research Dir.,
Doubleday Broadcasting, Minneapolis
GORDON KYLE, Developer of
Moftat Computer-Assisted Programming
System,
Winnipeg, Canada
NICK ANTHONY, Pres.,
Computer Broadcast Services, Los Angeles
(3) PRODUCTION MAGIC—The Realities
... a unique one-on-one demonstration on modern production
techniques with outstanding authorities in the field.
Speakers: DOUG THOMPSON, Ind. Producer,
Douglas Communications, Toronto
DON ELLIOTT, Prod. Mgr.,
KIIS, Los Angeles
CHICK WATKINS, Prog. Dir.
WGAR, Cleveland s
JIM MADDOX, Sta. Mgr. N
KMJQ, Houston
(4) NEWS TO IMPROVE RATINGS—The Real Reaiities
.. . leading newspersons reveal how they built # 1 ratings that disk
jockeys took credit for; you have a chance to contradict and ques-
tion.

MnAdaratar: RYRBRNN M~QARFGNAR Nowe Nir
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Harbour Castle Hotel, Toronto, Canada
August 3-6,1977.
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J. PAUL EMERSON, News Dir.,
KUPD, Phoenix
EDDIE KEEN, News Dir.,
CHED, Edmondton, Canada
DICK SMYTHE, News & Public Affairs Dir.,
CHUM, Toronto
(5) SYNDICATION TO BUILD RATINGS AND DOLLARS
... those radio specials might make you a hero with the audience
and management if you knew how to use them properly.
Panelists: BOB MEYROWITZ, Pres.
DIR Broadcasting, New York
GEORGE BURNS, Pres.
Burns Media Consultants, Los Angeles
12:30 pm-2:30 pm
LUNCH
Speaker:

Speakers:

DICK ORKIN, Pres., and BERT BERDIS
Dick Orkin Creative Services, Chicago

3 pm-5:30 pm
HOT SEAT SESSION
... ask those questions you've always wanted to know from lead-
ing industry figures.

Moderator: GARY STEVENS, Senior VP
Doubleday Broadcasting
KDWB, Minneapolis

Targets: KEN PALMER,
Ken Palmer Enterprises, Denver
MICHAEL SPEARS, Oper. Dir.
KHJ, Los Angeles
CHUCK RENWICK, Dir. Affiliate
Relations, NBC Radio, New York
BOB PITTMAN,
WNBC, New York
BILL STEWART, Prog. Consultant,
Dallas
CHARLIE VAN DYKE, Morning Personality
and Music Dir., KLIF, Dallas
GEORGE DAVIES, Prog. Consultant,
Victoria, Canada
FRANK WARD, Owner
WXRY, Columbia, S.C.
JIM MADDOX, Sta. Mgr.
KMJQ, Houston
GEORGE BURNS. Pres.
Burns Media Consultants, Los Angeles

SATURDAY, AUGUST 6

10 am-11 am

THE REGULATORS
... an in-and-out discussion of the values of regulation in radio
with top-level decision makers from the FCC and the CRTC, Can-
ada, participating on a panel; this is your opportunity to personally
confront them on a one-to-one basis, to ask questions and find an-

swers.
Moderator: GARY SMITHWICK, Broadcast Atty.
Winston-Salem, N.C.
Speakers: KEN DOWE, Gen. Mgr.,
KTSA, San Antonio
RON MITCHELL, Pres.
Motfat Communications, Winnipeg, Canada
Speakers: BOB STORY,

Harrison Story & Sak,

Ottawa (CRTC Consultants)
JOHN HILTON, Commissioner,
CRTC, Ottawa

11 am-11:15 am
BREAK

11:15 am-12:30 pm

"FM Faces The Future”

Panelists: BILL PARRIS, Prog. Consuttant
United Broadcasting, Baltimore
LEE ABRAMS, Kent Burkhart/Lee
Abrams & Associates. Atlanta
BILL TANNER, PD, Y-100
Miami
IRA LIPSON, Oper. Mgr.,
KZEW, Dallas
BILL GARCIA, Prog. Dir.,
WXLO, New York
SCOTT MUNI, Prog. Dir.
WNEW-FM, New York

12:30 pm-6:30 pm

FREE TIME

6:30 pm

AWARDS BANQUET

Awards Chairman: AL HERSKOVITZ, Oper. Mgr.,

KPOL, Los Angeles
Music: JODIE LYONS,
Arranger and Conductor, Compro, Winnipeg

Presenters: BOBBY VINTON
KENNY ROGERS

LEO SAYERS, Warner Bros. Records

SEE
RADIO
SECTION
FOR
REGISTRATION

Entertainment:
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Bilboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (7/21/77)

PRIME MOVERS -NATIONAL

RITA COOLIDGE—Higher And Higher (A&M)
FLEETWOOD MAC—Don't Stop (W.B.)
HEART-Barracuda (Portrait)

BREAKOUTS -NATIONAL

CROSBY, STILLS & NASH-Just A Song Before | Go (Atlantic)
LEQ SAYER—How Much Love (W.B.)
COMMODORES—Easy (Motown)

TOP ADD ONS -NATIONAL

FLOATERS~Float On (ABC)
FLEETWOOD MAC—Don't Stop (W.B.)
CROSBY, STILLS & NASH-Just A Song Before | Go (Atlantic)

JULY 30, 1977, BILLBOARD

D—-Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed; as determined by station
personnel.

tion personnel.

BREAKOUTS —Billboard Chart
Dept summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

FLEETWOOD MAC—Don't Stop (W.8.)

LEO SAYER—How Much Love (W.B.)

K.C. & THE SUNSHINE BAND—Keep It Coming
Love (TK)

* PRIME MOVERS:

(D) DONNA SUMMER-I Feel Love (Casablanca)
HEART-Barracuda (Portrait)
RITA COOLIDGE~Higher And Higher (A&M)

BREAKOUTS

ROD STEWART—The Killing f Georgie (W.B.)

DONNY & MARIE OSMOND—You've Got Me
[3argling On A String (Kolob)
EMOKEY ROBINSON—Vitamin U (Tamla)

KHJ—Los Angeles

® FLEETWOOD MAC—Don't Stop (W.B.)
® LEQ SAYER—How Much Love (W.B.)

* RITACOOLIDGE—Higher And Higher (A&M)
2113

KRIZ—Phoenix

KJOY-Stockton, Ca.

® ROD STEWART~The Killing Of Georgie
(W.B.)

® K.C.& THESUNSHINE BAND—Keep It
Coming Love (TK)

® SUPERTRAMP-Give ALittle Bit (A&M)

D* MECO—Theme From Star Wars (Millenium)
30-24

* LEO SAYER—How Much Love (W.B.) 25-20
KQEO— Albuguerque
© CAROLE KING—Hard Rock Cafe {Capitol)

® DRIVER—A New Way To Say | Love You
(A&M)

* JAMESTAYLOR-Handy Man (Columbia)
21-14

* COMMODORES~ Easy (Motown) 18-13
KENO-Las Vegas

® BEEGEES—Edge OfThe Universe (RSO)
De MECO-Theme From Star Wars (Millenium)

* PABLO CRUISE~Whatcha' Gonna Do
(A&M)18-13

* HEART—Barracuda (Portrait) 29-24

Pacific Northwest Region

® TOP ADD ONS

CROSBY, STILLS & NASH—)Just A Song Before |
Go (Atlantic)

ELECTRIC LIGHT ORCHESTRA—Telephone Line
(UA /let)

BROS. JOHNSON—Strawberry Letter 23 (A&M)

* PRIME MOVERS

(D) EMOTIONS—Best Of My Love (Columbia)

FLEETWOOD MAC—Don't Stop (W.B.)
COMMODORES—Easy (Motown)

BREAKOUTS

DOOBIE BROS.—Little Darling (I Need You)

o BEEGEES—Edge Of The Universe (RSO)

® DAN FOGELBERG—Love Gone By (Full
Moon)

* JAMES TAYLOR—Handy Man (Columbia)

WTAC—Flint, Mich,

WPEZ-Pittsburg

WKY—Oklahoma City

® FOREIGNER - Cold As Ice (Atlantic)
® FLEETWOOD MAC—Don't Stop (W.B.)
D* EMOTIONS—Best Of My Love (Columbia)

© DOOBIE BROS.—Little Darling (i Need You)
(WB.)

* BAY CITY ROLLERS—You Made Me Believe
In Magic (Arista) 10-6

D EMOTIONS—Best Of My Love (Columbia)
22-18

KING—Seattle

® CROSBY, STILLS & NASH—Just ASong
Before | Go (Atlantic)

® PETERFRAMPTON--Signed, Sealed &
Delivered (A&M) (LP)

* NONE
*
KJRB—Spokane

© DOOBIEBROS.-Little Darling (I Need You)
WB.)

® JOHNNY RIVERS—Swayin' To The Music
(Big Tree)

* NONE

*

KTAC—Tacoma
De EMOTIONS—Best Of My Love (Columbia)
o COMMODORES—Easy (Motown)}
* PABLO CRUISE—Whatcha Gonna Do (A&M}
19-15

* JIMMY BUFFETT—Margaritaville (ABC) 4-1
KCPX—Salt Lake City
® CROSBY, STILLS & NASH—Just ASong
Before | Go (Atlantic)

® ELECTRICLIGHTORCHESTRA-Telephone
Line (U.A./ Jet)

D* EMOTIONS—Best Of My Love (Columbia)
26-19

* PABLO CRUISE—-Whatcha Gonna Do (A&M)
16-10

KRSP—Sait Lake City

® FOREIGNER—Cold As |ce {Atlantic)
® ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet)

D EMOTIONS—Best Cf My Love (Columbia)
24-16

® BAY CITY ROLLERS—-You Made Me Believe
InMagic (Arista)

* SYLVERS—High School Dance (Capitol) 11-
5

*
7-96 (WZZM-FM)—Grand Rapids
® RAM JAM—Black Betty (Epic)
® JAMES TAYLOR—Handy Man (Columbia)
* HEART—Barracuda (Portrait) 21-12
* ALICECOOPER—You And Me (W.B.) 27-18
WAKY—Louisville

® SANFORD-TOWNSEND—-Smoke From A
Distant Fire (W.B.)

® HOTCHOCOLATE-So You Win Again (Big
Tree)

* ALICECOOPER—YouAnd Me (W.B.) 10-2

* ANDY GIBB—| Just Want To Be Your
Everything (RS0) 16-10

WBGN—Bowling Green

® CARLY SIMON-Nobody Does It Better
{Elektra)

® DONNASUMMER-| Feel Love
{Casablanca)

* BgJTHOMAS—Don't Worry Baby (MCA) 29
1 !

* MICHAEL STANLEY BAND—Nothing's
Gonna Change My Mind { Epic) 30-22

WGCL—Cleveland
De EMOTIONS—Best Of My Love (Columbia)
® FLOATERS—Fioat On (ABC)

* ISLEY BROS.—Livin’ In The Life (T-Neck)
2920

* RITACOOLIDGE—Higher And Higher (A&M)
22-17

® LEQ SAYER—How Much Love (W.B.)
® STEPHEN BISHOP—On And On (ABC)
* COMMODORES—Easy (Motown) 23-12

® HOTCHOCOLATE—SoYou Win Again (Big
Tree)

* STEPHEN hISHOP—On And On (ABC) 2113
* COMMODORES—Easy (Motown) 17-12
WIET~Erie, Pa.

® BEEGEES—Edge OfThe Universe (RSO)

® CROSBY, STILLS & NASH - Just ASong
Before ! Go (Atlantic)

* SANFORD-TOWNSEND-—Smoke From A
Distant Fire (W.B.) 27-17

* RITACOOLIDGE—Higher And Higher (A&M)
19-10

Southwest Region

® TOP ADD ONS

FOREIGNER—Cold As Ice (Atlantic)

ELECTRIC LIGHT ORCHESTRA-Telephone Line
(UAZJet)

FLOATERS—Float On (ABC)

* PRIME MOVERS

HEART—Barracuda (Portrait)

ALICECOOPER—You And Me (W.B.)
RITA COOLIDGE—Higher And Higher (A&M)

BREAKOUTS:

JAMES TAYLOR—Handy Man (Columbia)
SUPERTRAMP—Give A Little Bit (A&M)
RAM JAM—Black Betty (Epic)

KiLT—Houst

De EMOTIONS—Best OfMy Love (Columbia)
® SUPERTRAMP—Give ALittle Bit (A&M)
* RITACOOLIDGE—Higher And Higher (A&M)
6-2

1810 27-17 * PETER McCANN=Do You Wanna Make Love
PRIME MOVERS~—The two * NONE :
products registering the great- * * Eb[:(]’l?f/l]lglﬂ%CHESTRR—TeIephone * COMMODORES—Easy (Motown) 19-13 WRIE(_ZE::LC::NW)ZI 3 * BA’:CHY’;QL{.ER;;YOU Made Me Believe
est proportionate upwar.d KTKT~Tucson - KGW—Portland WGRD—Grand Rapids hra. : : In Magic (Aris a.) .
movement on the station’s . © MARY MacGREGOR—For A While (Ariola KOMA—Oklahoma City
playhst: as determined by sta ® KISS—Christine Sixteen (Casablanca) o LEQSAYER~How Much Love (W.B.) o HEART-Barracuda (Portrait) America)

® JAMES TAYLOR—Handy Man (Columbia)

® CROSBY, STILLS & NASH-Just A Song
Before | Go (Atlantic)

* HEART—Barracuda (Portrait) 27-2

* ALICECOOPER—YouAnd Me(W.B.) 14.7
KAKC—Tulsa

® FOREIGNER-Cold As Ice (Atlantic)

® FLEETWOOD MAC—Don't Stop (W.B.)

* JAMES TAYLOR—HandyMan (Columbia)
30-20

* ALICECOOPER-YouAnd Me (W.B.)19-11
KELI-Tulsa

o FOREIGNER-Cold As Ice (Atlantic)

® BJTHOMAS—Don't Worry Baby (MCA)
* PETER FRAMPTON—('m In You (A&M) 8-4
* lligl.GEN REDDY—You're My World (Capitol)

WTIX—New Orleans

® FOUR SEASONS—Down The Hall (Warner/
Curb)

® FLOATERS—Float On (ABC)
* RITACOOLIDGE-Higher And Higher (A&M)
19-8

* PABLO CRUISE—Whatcha' Gonna Do
(A&M)13-5

KEEL—Shreveport
® FOREIGNER- Cold As Ice (Atlantic)

® ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./ Jet)

* HEART-Barracuda (Portrait) 26-9
* COMMODORES~Easy (Motown) 9-6

Midwest Region

® TOP ADD ONS

_ B)
* —~Give ALittle Bit (A&M) 16- ~ e
R LEO SN R W Love ) * KISS—CritineSiteen (Casablanca) 21 10 © DEANFRIEDMAN-Avel (Lifesong) FLEETWOOD MAC—Dor't Stop (W.8)
TEN-Q (KTNQ)—Las Angeles e NOLIST ® SHAUN CASSIDY—-That's Rock & Roll PABLO CRUISE-Whatcha' Gonoa Do (ASM)
: KTLK—Denver o (Warner/Curb) CROSBY, STILLS & NASH—Just A Song Before |
D e e B © STEPHENBISHOP—On And On (ABC) - NOLIST D EMOTIONS—Best OfMy Love (Columbia) Go atantic
KFRC—San Francisco o LONDON SYMPHONY ORCHESTRA-Theme 2515
* - - : ; From Star Wars (20th Century) *  FLEETWOOD MAC—Don't Stop (W.B.) EX-
* ll(IBSS-ChnstmeSmeen(Casablanca)25- © SANFORD-TOWNSEND-—Smoke From * FLEETWOOD MAC—Don'tStop(W.B.)19-7  WSAI~Cincinnati 34 * PRIME MOVERS

- % PETER McCANN—Do YouWanna Make Love

(20th Century) 18-14
KDAY—Los Angeles

® SMOKEY ROBINSON-Vitamin U (Tamla)

o |.C.& THE SUNSHINE BAND—Keep It
Coming Love (TK)

Distant Fire (W.B.)

© BROS. JOHNSON—Strawberry Letter 23
(A&M)

* FLEETWOOD MAC—Don't Stop(W.B.) 27-
20

* JAMES TAYLOR—Handy Man (Columbia)
28-24

KYA-San Francisco

* LEO SAYER—How Much Love (W.B.) 27-18
North Central Region

® TOP ADD ONS

® CROSBY, STILLS & NASH—Just ASong
Before | Go (Atlantic)

* JAMES TAYLOR—Handy Man (Columbia)
2311

 BAYCITY ROLLERS—You Made Me Believe

KRBE—Houst

® FLOATERS—Ficat On (ABC)
® WAR—L.A. Sunshine (Blue Note)
* LEO SAYER—How Much Love (W.B.) 38-22

* BROS. JOHNSON-Strawberry Letter 23
(A&M) 30-25

RITA COOLIDGE —Higher And Higher (A&M)
PABLO CRUISE—Whatcha' Gonna Do? (A&M)

ELECTRIC LIGHT ORCHESTRA-Telephone Line
(VA Jet)

RAM JAM—Black Betty (Epic) ic (Arista) 25- _ BREAKOUTS

D* DONNASUMMER—|Feel Love © CROSBY, STILLS & NASH—Just A Song (D) EMOTIONS—Best Of My Love (Columbia) InMaglc(Ansta).Z5.l4 ) LD

(Casablanca) HB-21 Before | Go (Atlantic) FLOATERS—Fioat On (ABC) -102 (WKRQ-FM)—Cincinnati ® NOLIST LEO SAYER—How Much Love (W.B.)
* GLORIAANNTAYLOR—World That's Not o BOB SEGER—Rock & Rall Never Forgets  ANDY GIBB- Just Want To Be Your e () MECO—Theme From " Star Wars” (Millerium)

Re:[lla (Capitol) Everything(RS0) * NOLIST COMMODORES—Easy (Motown)
KEZY—Anaheim * ANDYGIBB-| Just Want ToBe Your

ALICE ~YouA B. *
. Everything (RS0) 19-11 * PRIME MOVERS O LTS AL B
 HEART—Barracuda (Portrait) 19-13 KLIF-Dallas

* BARRY MANILOW- Looks Like We Made It
(Arista) 12-8

* TATAVEGA—You'll Never Reck Alone
{Tamla) 24-20

KFXM~San Bernardino

® FLEETWOOD MAC—Don't Stop (W.B.)

* COMMODORES—Easy (Motown) 11-4
KLIV—San Jose

® RAM JAM—Black Betty (Epic)

o TIMMOORE~In The Middle (Asylum)

* MERIWILSON-Telephone Man (GRT) 12-8

* ANDREW GOLD—Lonely Boy (Asylum) 4-2
KNDE—Sacramento

COMMODORES—Easy (Motown)

RITA COOLIDGE~Higher And Higher (A&M)
ISLEY BROS.—Livin’ In The Life (T-Neck)

BREAKOUTS

* RITACOOLIDGE—Higher And Higher (A&M)
9-4

WCOL-Columbus
® FOREIGNER-Cold As Ice (Atlantic)
® FLOATERS—Float On (ABC)
* ELECTRIC LIGHT ORCHESTRA~Telephone

® RAM JAM-Black Betty (Epic)

® ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet)

* BARBRASTREISAND—My Heart Belongs To
Me (Columbia) 17-8
D EMOTIONS—Best Of My Love (Columbia)
25-19

WLS~Chicago
® CROSBY, STILLS & NASH—Just ASong
Before | Go (Atlantic)
® PABLO CRUISE—Whatcha Gonna Do (A&M)
* RAMJAM—Black Betty (Epic) 28-20
* ANDY GIBB—I Just Want ToBe Your

° S HOT CHOCOLATE—So You Win Again (Big ; Everything (RS0} 12-8
EEEES;';Q':{&??LS""“'Sea'ed' o DEANFRIEDMAN=Ariel (Lifesong) Tree) UGB e KHUSEM=Dallss WMET— Chicago
- © MERIWILSON—Telephone Man (GRT) BAY CITY ROLLERS—You Made Me Believe In * JOHNNY RIVERS —Swayin To The Music o NONE
* JIMMY BUFFETT—Margaritaville (ABC) 17- i s (Big Tree) 36.28 I 6
8 : * RITACOOLIDGE— Higher And Higher (A&M) CROSBY, STILLS & NASH—Just A Song Before | ‘ o © LEOSAYER—How Much Love (W.B.)
* HEART—Barracuda (Portrait) 26-19 163 Go (Atiantic) WCUE—Akron, Ohio * NONE o ELECTRIC LIGHT ORCHESTRA~ Telephone
* BARRY MANILOW--Looks Like We Made It . Line (U.A/Jet)

KCBQ-San Diego

® FLEETWOOD MAC—Don't Stop(W.B.)
® LEO SAYER—How Much Love (W.B.)

Dx EMOTIONS—Best OfMy Love(Columbia)
27-18

* JOHNNY RIVERS—Swayin' ToThe Music
(Big Tree) 30-26
KAFY—Bakersfield

® NONE
°

* ELECTRICLIGHTORCHESTRA-Telephone ~ ® O [y I Magic (Arist * RODSTEWARTThe Killing Of Georgie h ing, recording, or oth-
Line (UA/Jet) 23:17 * COMMODORES—Easy (Motown) 10-4 . L) (W.8)29-10 Brwise, wihout the prior written
* BAYCITY ROLLERS=YouMade Me Believe % BARRY MANILOW-Looks LikeWeMadett % NOLIST w COLLUDLE= (B Y * RITACOOLIDGE=Higher And Higher (ARM) | permission of the publisher.
In Magic (Avista) 12.8 (Agista) 83 * * MERI WILSON~Telephone Man (GRT) 6.1 133

(Arista) 159
KROY—Sacramento

CKLW—Detroit

De EMOTIONS—Best Of My Love (Columbia)
® BEEGEES—Edge OfThe Universe (RSO)
* HEART-Barracuda (Portrait) 17-12
* PIASERI WILSON—Telephone Man (GRT) 20-

KYNO-—Fresno
® GLEN CAMPBELL~Sunflower (Capitol)

® RAM JAM-—Black Betty (Epic)

o BROS. JOHNSON—Strawberry Letter 23
(A&M)

* ANDY GIBB— I Just Want To Be Your
Everything (RSQ) 25-19
* BARRY MANILOW—Looks Like We Made It
(Arista}9-5
WILB—Detroit

® CAROLE KING—Hard Rock Cafe (Capitol)

® SHAUN CASSIDY~That's Rock & Roll
{Warner/Curb)

* ISLEY BROS.~Livin' In The Life (T-Neck)
22-12

D EMOTIONS—Best Of My Love {Columbia)
102

13-Q (WKTQ) Pittsburgh

KFJZ-FM (Z:97)—Ft. Worth
® JAMES TAYLOR—Handy Mar (Columbia)
L]
* ALICECOOPER—YouAnd Me (W.B.)18-7 -

* ABBA—Knowing Me, Knowing You
(Atlantic) 10-5

KINT—EI Paso

De EMOTIONS—Best Of My Love (Columbia)
© BAY CITY ROLLERS—You Made Me Believe

www.americanradiohistorv.com

® FOREIGNER-Cold As Ice (Atlantic)
o SUPERTRAMP-Give A Little Bit (A&M)

* ANDY GiBB—( Just Want To Be Your
Everything (RS0) 18-12

* JIMMY BUFFETT—Margaritaville (ABC) 8-3
(Continued on page 24)

« Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
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Clear The Air...And Make The Space For

Be Bop Deluxe has been captured at last in all

their onstage glory! Ten songs written by
innovative guitarist. Bill Nelson, plus 12” Bonus EP!

Prod.ced by
Bill Nelson ard John Leckie

5 Pacs wama or

e

Avaifable From Capitol Records

. :
SKB-11666

1977 EM) RECORDS LIM TEC
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Billboard Sing

® Continued from page 22

WVON—Chicago
® |MPRESSIONS—Can't Get Along (Cotillion)
o 0'JAYS—Work Dn Me (Phila. Int'l.)

* BROS.JOHNSON-Strawberry Letter 23
(A&M) 30-23

* WHISPERS—~Make It With You (Soul Train)
2121

WNDE-Indianapolis

© JAMES TAYLOR—Handy Man (Columbia}

® ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet)

* RITACOOLIOGE—Higher And Higher (A&M)
147

% ALICECOOPER—YouAnd Me (W.B.) 19-12
WOKY—Milwaukee

® FLEETWOOD MAC-Don’t Stop (W.B.)
® COMMODORES—Easy (Motown)

% ELECTRIC LIGHT ORCHESTRA~Telephone_..,,
Line(U.A./Jet) 33-22

* BARBRASTREISAND—My Heart Belongs To
Me (Columbia) 23-16

WZUU-FM—Milwaukee

o BJTHOMAS—Don't Worry Baby (MCA)

o KENNYLOGGINS— | Believe InLove
(Colymbia)

* RITACOOLIDGE~Higher And Higher (A&M)
17-5

* ALICECOOPER-You And Me (W.B.) 15-10
WIRL—Peoria, Nl

De EMOTIONS—Best Of My Love (Columbia)

© SANFORD-TOWNSEND- Smoke From A
Distant Fire (W.B.)

* RITACOOLIDGE—Higher And Higher (A&M)
19-13

D% MECO-Theme From StarWars (Millenium)
EX-20

KSLQ-FM -St. Louis

® GLADYSKNIGHT & THE PIPS—Baby, Don't
Change Your Mind (Buddah)

® FLEETWOOD MAC—Don't Stop(W.B.)

* BARBRASTREISAND —My Heart Belongs To
Me (Columbia) 33-25

* ANDY GIBB~ 1 just Want Tc Be Your
Everything (RS0) 14-10

KXOK--St. Louis
© DEAN FRIEDMAN—Arie! (Lfesong)

De MECO-Theme From Star Wars (Millenium)
tjkEETWOOD MAC—Don't Stop (W.B.) 20-

* BARBRA STREISAND—My Heart Belongs To
Me (Columbia) 14-10

KIOA—Des Moines

® KISS—Christine Sixteen (Casablanca)
© JENNIFER WARNES—I'm Dreaming (Arista)

* ENGLAND DAN/JOHN FORD COLEY—it's
Sad ToBelong (Big Tree) 21-14

* ABBA—Knowing Me, Knowing You
(Atlantic) 23-16

KDWB—Mi lis

© ROD STEWART-The Killing Of Georgie
(WB.)

© PABLOCRUISE—Whatcha Gonna Do (A&M)
* FLEETWOOD MAC—Don't Stop (W.B.) 29-
23

* RITACOOLIDGE ~Higher And Higher (A&M)
72

KSTP —Minneapolis
® FLEETWOOD MAC—Don't Stop (W.B.)

© CROSBY, STILLS & NASH~-Just ASong
Before | Go (Atlantic)

* RITACOOLIDGE—Higher And Higher (A&M)
1511

* ANDY GIBB—I Just Want To Be Your
Everything (RSO) 8-5

WHB- Kansas City

® FLOATERS—fFloat On (ABC)

o WAYLON JENNINGS - Luckenbach, Texas
(RCA)

* PABLOCRUISE—-Whatcha Gonna Do (A&M)
379

* ELECTRIC LIGHT ORCHESTRA-Telephone
Line(U.A./Jet) 23-7

KKLS—Rapid City, S.D.
® FLEETWOOD MAC—Don't Stop (W.B.)

© MARY MacGREGOR—For AWhile (Ariola
America)

* RITACOOLIDGE-Higher And Higher (A&M)
104

@
% GLEN CAMPBELL~Sunflower (Capitol) 28-
22

KQWB—Fargo, N.D.
o LEOSAYER-How Much Love (W.B.)

o LONDONSYMPHONY ORCHESTRA-Theme
From Star Wars (20th Century)

* HELEN REDDY-You're My World (Capitol)
1812

* VALENTINE-Take You Back (U.A)21-17
Northeast Region

® TOP ADD ONS

FLEETWOOD MAC—Don't Stop (W B )
BEE GEES-Edge Of The Universe (RSO)
FLOATERS—Float On (ABC)

* PRIME MOVERS

FLEETWOOD MAC—Don't Stop (W B )

RITA COOLIDGE—Higher And Higher (A&M)
ANDY GIBB— Just Want To Be Your Everything
(RSO)

BREAKOUTS

CAROLE XING—Hard Rock Cafe (Capitol)
CROSBY, STILLS & NASH-Just A Song Before |
Ga (Atlantic)

ALICE COOPER-You And Me (W.B.)

WABC—New York

® FLOATERS~Float On (ABC)
® ALICECOOPER-Yau And Me (W.B.)

D% EMOTIONS—Best Of My Love (Columbia)
13-6

% RITACOOLIDGE - Higher And Higher (A&M)
1813

WBLS—New York

o NEWYORK CITY COMM. CHOIR- Express
Yourself (RCA)

De BRUCEJOHNSON—Pipeline (CBS)
* NONE
*

99-X—New York

® JAMES TAYLOR—Handy Man (Columbia)

o CROSBY, STILLS & NASH-Just ASong
Before | Go (Atlantic)

* ALICECOOPER-YouAndMe (W.B.) 33-25

* LOU RAWLS—See You When | Git There
(Phila. Int'l.) 24-19

WWRL—New York

® K.C.& THESUNSHINE BAND-Keep It
Coming Love (TK)

© CANDISTATON-Nights On Broadway
(WB.)

* JOHNNY “GUITAR” WATSON—-A Real
Motha For Ya (DJM) 18-12

Dx WHISPERS—Make It With You (Soul Train)
1914

WPTR—Albany

De EMOTIONS-Best Of My Love (Columbia)
o SANFORD-TOWNSEND-Smoke From A
Distant Fire (W.B.}
* FLEETWOOD MAC—Don't Stop (W.B.) HB-
23
* SUPERTRAMP-Give A Little Bit (A&M) HB-
25

WTRY-Albany

o CATSTEVENS-0Id School Yard (A&M)
o CAROLEKING—Hard Rock Cafe (Capitol)
% LEO SAYER-How Much Love (W.B.) 17-9

* FLEETWOOD MAC—Don't Stop (W.B.) 23-
16

WKBW—Buffalo

® KISS—Christine Sixteen (Casablanca)
© FLEETWOOD MAC-Don't Stop (W.B.)

* ANDY GIBB—1just Want To Be Your
Everything (RS0) 11-6

* RITACOOLIDGE—-Higher And Higher (A&M)
15-10

WYSL-Buffalo

o FOREIGNER-Cold As ice (Atlantic)

o ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A/Jet)

* RAM JAM—Black Betty (Epic) 20-5
* RITACOOLIDGE~Higher And Higher (A&M)
14-4

WBBF—Rochester,N.Y.

© PABLO CRUISE-Whatcha Gonna Do (A&M)

o CROSBY, STILLS & NASH—Just ASong
Before | Go (Atlantic)

* JAMES TAYLOR—Handy Man (Columbia)
21-15

* ANDYGIBB—I just Want To Be Your
Everything (RS0) 13-3 \

WRKO—Boston
o BEEGEES-Edge 0fThe Universe (RSO)

o JOHNNY RIVERS—Swayin’ To The Music
(Big Tree)}

* CARLY SIMON—Nobody Does It Better
(Elektra) 27-19

* HELENREDDY—You're My World (Capitol)
29-23

WBZ-FM—Boston

o BEE GEES—Edge Of The Universe (RSO)
© CAROLE KING—Hard Rock Cafe (Capitol)
* KISS—Christine Sixteen (Casablanca) 18-8

% BARRY MANILOW- Looks Like We Made it
(Arista) 11-6

WVBF-FM-Boston
o FLOATERS-Float On (ABC)
o LEOSAYER—How Much Love (W.B.)
* COMMOOORES~Easy (Motown) 20-17
* qléEETWOOD MAC-Don't Stop (W.B.) 21-

WORC—Worcester, Mass.
o NONE

* FLEETWOOD MAC—Don't Stop (W.B.) 20-
15

* CLIFF RICHARD~Don't Turn The Light Out
(MCA) 14-10

WDRC- Hartford

© HEART—Barracuda (Portrait)

o FLEETWOOD MAC—Don't Stop (W.B.)
D# E;ﬂgTIONS—BeSIOIMy Love (Columbia)

% PETER McCANN—Do You Wanna Make Love
(20th Century) 24-18

WPRO~Providence
o FLEETWOOD MAC-Don't Stop (W.B.)
L ]

* BAYCITY ROLLERS—YouMade Me Believe
in Magic (Arista) 16-11

* JIMMY BUFFETT—Margaritaviile (ABC) 17-

Mid-Atlantic Region

® TOP ADD ONS:

ENGLAND DAN/)OHN FORD COLEY—It's Sad
To Belong (Big Tree)

FOREIGNER~Cold As Ice (Atlantic)

ELECTRIC LIGHT ORCHESTRA-Telephone Line
(UA/Jet)

* PRIME MOVERS:

FLEETWOOD MAC—Don't Stop (W.B.)
RITA COOLIDGE ~Higher And Higher (A&M)

JAMES TAYLOR—Handy Man (Columbia)

BREAKOUTS

London Symphony Orchestra—Theme From
Star Wars™ (20th Century)

KISS—Christine Sixteen (Casablanca)

COMMODORES—~Easy (Motown)

WFIL—Philadelphia

® FLEETWOOD MAC-Don't Stop (W.B.)

© ENGLAND DAN/JOHN FORD COLEY-It's
SadToBelong (Big Tree)

* ANDY GIBB~| Just Want To Be Your
Everything (RSO) 14-7

* RITACOOLIOGE-Higher And Higher (A&M)
15-10

WIBG - Philadelphia

o KISS—Christine Sixteen (Casablanca)
o COMMODORES~Easy (Motown)

* JAMES TAYLOR—Handy Man (Columbia)
21-12

* RITACOOLIDGE—Higher And Higher (A&M)
129

les Radio Action

Based on station playlists through Thursday (7/21/77)

WPGC—Washington
o FOREIGNER—Cold As Ice (Atlantic)

© BROS.JOHNSON-Strawberry Letter 23
(A&M) .

% CROSBY, STILLS & NASH—Just A Song
Before | Go (Atlantic) HB-23

* HEART—Barracuda (Portrait) HB-25
WOL-Washington

© MOTHER'S FINEST—Baby Love (Epic)

o MAZE FEATURING FRANKIE BEVERLY—
Lady Of Magic ( Capitol)

* NONE
*
WHG—Washington

© BJTHOMAS—Don't Worry Baby (MCA)
® ELECTRIC LIGHT ORCHESTRA—Telephone

Line (U.A./Jet)

* FLEETWOOD MAC~Don't Stop (W.B.) HB-
18

* PABLO CRUISE—Whatcha Gonna Do (A&M)
HB-20

WCAO-Baltimore

® SANFORD-TOWNSEND—Smoke From A
Distant Fire (W.B.)

© LONDON SYMPHONY ORCHESTRA—Theme
From Star Wars (20th Century)

* RITACOOLIDGE—Higher And Higher (A&M)
13-5

* JAMES TRAYLOR—Handy Man (Columbia}
14-10

WYRE-Baltimore

® BEE GEES—Edge Of The Universe (RSO)

o LONDON SYMPHONY ORCHESTRA—Theme
From Star Wars (20th Century)

* FleETWOOD MAC-Don't Stop (W.B.) AD-
2

* BAY CITY ROLLERS—You Made Me Believe
In Magic (Arista) 15-12

WLEE-Richmond, Va.
o SUPERTRAMP-Give ALittle Bit (A&M)

o ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet)

* BAYCITYROLLERS~You Made Me Believe
In Magic (Arista) 21-16

* FLEETWOOD MAC—Don't Stop (W.B.) 16-
12

Southeast Region.

® TOP ADD ONS

FLOATERS—Float On (ABC)

B ) THOMAS—Don't Worry Baby (MCA)
CARLY SIMON~Nobody Does It Better
(Elektra)

* PRIME MOVERS

JAMES TAYLOR—Handy Man (Columbia)

() DONNA SUMMER-1 Feel Love (Casablanca)
LEQ SAYER—How Much Love (WB )

BREAKOUTS

CROSBY, STILLS & NASH-Just A Song Before |
Go (Atlantic)

LEO SAYER—How Much Love (W.B)

BROS. JOHNSON—Strawberry Letter 23 (A&M)

WQX)-Atlanta

® KISS—Christine Sixteen (Casablanca)
® SLAVE-Slide (Cotillion)

* ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet) 20-11

* JAMES TAYLOR-Handy Man (Columbia)
124

193 (WZGC-FM)—Atlanta
o BJTHOMAS—Don't Worry Baby (MCA)
® FLOATERS—Float On (ABC)
* JAMES TAYLOR-Handy Man (Columbia)
17.9

% ELVIS PRESLEY—-Way Down (RCA) 19-11
WBBQ-Augusta
o CARLY SIMON-Nobody Does it Better
(Elektra)

© SHAUN CASSIDY—That's Rock &Roll
(Warner Curb)

* JAMES TAYLOR—Handy Man (Columbia)
15-10

% JOHNRY RIVERS—Swayin' To The Music
(Big Tree) 28-23

WIFI-FM—Philadetphi

WFOM-Atlanta

o CROSBY,STILLS & NASH-Just ASong
Before | Go (Atlantic)

® ELECTRIC LIGHT ORCHESTRA— Telephone
Line (U.A/Jet)

* KiSS—Christine Sixteen (Casablanca) 15-8
* COMMODORES-Easy (Motown) 21-15

[ Pgﬁo-lndlanSummer(ABC)

o CARLY SIMON—Nobody Does It Better
(Elektra)

* HEATWAVE-Boogie Nights (Epic) 16-5

% BAY CITY ROLLERS—You Made Me Believe
in Magic (Arista) 14-4

WwWWWwW.americanradiohistorv.com

WSGA—Savannah, Ga.

® FOREIGNER-Cold As lce (Atlantic)

o CROSBY, STILLS & NASH—Just ASong
Before | Go (Atlantic)

* FLOATERS—Fioat On (ABC) 24-16
* ALICECOOPER-YouAnd Me (W.B.)7-3
WOAM—Miami

® FLOATERS—Float On(ABC)

© LOU RAWLS~See YouWhen | Git There
(Phila. Int'l.)

* DEANFRIEDMAN—Ariel (Lifesong) 25-17
* COMMODORES—Easy (Motown) 137
Y-100 (WHYL-FM) ~Miami

o HEATWAVE-Boogie Nights (Epic)

o CROSBY, STILLS & NASH-Just ASong
Before | Go (Atlantic)

* ANDY GIBB-I just Want To Be Your
Everything (RS0)7-1

* FLOATERS—Float On (ABC) 25-19
BJ-105 (WBJW-FM)—Orlando

o BOB SEGER—Rock & Roll Never Forgets
(Capitol)

® BROS. JOHNSON-Strawberry Letter 23
(A&M)

* HEATWAVE—Boogie Nights (Epic) 28-21

* RITACOOLIDGE—Higher And Higher (A&M)
19:-14

Q-105 (WRBQ-FM)—Tampa, St. Petersburg

o NONE
.
* LEO SAYER~How Much Love (W.B.) 23-15

* ELECTRIC LIGHT ORCHESTRA~ Telephone
Line (U.A./Jet) 19-13

WQPD—Lakeland, Fla.

® LITTLE RIVER BAND—Help Is On The Way
(Capitol)

® GEILS BAND~You're The Only One
(Atlantic)

% SANFORD-TOWNSEND-—Smoke From A
Distant Fire (W.B.) 23-5

* ABBA-Knowing Me, Knowing You
(Atlantic) 24-14

WMF)—0aytona Beach
© JAMESTAYLOR—HandyMan (Columbia)
® JENNIFER WARNES—I'm Dreaming (Arista)
* IltlsTgCOOLIDGE-—HigherAndHighet(A&M)

% LEBLANC & CARR—Something About You
(Big Tree) 14-9

WAPE-Jacksonville

©® QUTLAWS—Hurry Sundown (Arista)
® SLAVE-Slide (Cotillion)

* WAYLON JENNINGS—Luckenbach, Texas
(RCA)Y9-4

* JAMES TAYLOR—Handy Man (Columbia)
15-10

WAYS—Charlotte

o LEOSAYER—How MuchLove (W.B.)
© CROSBY, STILLS & NASH~ Just ASong
Before | Go (Atlantic)
* FLEETWOOD MAC~Don't Stop (W.B.) 20-
12
Dx gMOTIONS-BestOIMy Love (Columbia)
-2

WGIV-Charlotte

© BOBMARLEY & THEWAILERS—Exodus
(Island)

® GRAHAM CENTRAL STATION-Stomped
Beat-Up & Whooped (W.B.)

D* DONNASUMMER- | Feel Love
(Casablanca)47-13

* 0"JAYS—Work On Me (Phila. Int'l.} 29-11
WKIX-Raleigh, N.C.

o BJTHOMAS-Don't Worry Baby (MCA)
© HELEN REDDY—You're My World (Capitol)
* KISS—Christine Sixteen (Casablanca) AQ-

* JAMES TAYLOR-Handy Man (Columbia)
16-9

WTO0B-Winston/Salem

® STEPHEN BISHOP—0n And On (ABC)

® GLEN CAMPBELL-Sunflower (Capitol)

* FLEETWOOD MAC-Don't Stop (W.B.) 29-
22 o

* EMOTIONS—Best Of My Love (Columbia)
148

Playlist Top Add Ons @
Playlist Prime Movers

WTMA-Charleston. S.C.
® FLOATERS-Float On (ABC)
o LEQSAYER-How Much Love (W.B.)
* ALICE COOPER-You And Me (W.B.) 149
* HEART-Barracuda (Portrait) 27-22
WORD—Spartanburg,S.C.

”
© NEIL SEDAKA—Alone At Last (Elektra)
© KENNYROGERS—Daytime Friends(U.A.}
* WAR—-L A. Sunshine (Blue Note) 23.12

* JOHNNY RIVERS—Swayin' To The Music
(BigTree) 22-13

WLAC—Nashville

De EMOTIONS—Best Of My Love (Columbia)

o CARLY SIMON—Nobody Does It Better
(Elektra)

* RAM JAM—Black Betty (Epic) 11-5
*

WMAK—Nashville

o LEOSAYER—How Much Love (W.B.)

© BROWNSVILLE STATION—Lady (Put The
Light On Me) (Private Stock)

* JAMES TAYLOR—Handy Man (Columbia)
10-5
% BAYCITY ROLLERS-YouMade Me Believe
In Magic (Arista) 25-20
WHBQ—Memphis

® FLOATERS—Float On (ABC)

© BROS. JOHNSON-Strawberry Letter 23
(A&M)

* ALICECOOPER—YouAnd Me (W.B.) 27-21

* BARBRA STREISAND—My Heart Belongs To
Me (Columbia) 23-18

WMPS—Memphis

® FLEETWOOD MAC—Don't Stop (W.B.)

© JAMES TAYLOR—Handy Man (Columbia)

% PETER McCANN- Do You Wanna Make Love
(20th Century) 22-14

% LONDON SYMPHONY ORCHESTRA~Theme
From Star Wars (20th Century) 20-15

WGOW-Chattanooga

© MAC McANALLY—It's A Crazy World (Ariola
America)

® NEILSEDAKA—Alone At Last (Elektra)
Dx EMOTIONS~Best Of My Love (Columbia)
HB-20
D MARVIN GAYE—Got ToGive It Up (Tamla)
2218
WERC~Birmingham

© BROS.JOHNSON-Strawberry Letter 23
(AGM)

® ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet)

* BAY CITYROLLERS~You Made Me Believe
In Magic (Arista) 22-16

* LEBLANC & CARR—Something About You
(BigTree) 20-15

WSGN-Birmingham

© RONNIE MILSAP—It Was Almost Like A
Song (RCA)

® JOHNNY RIVERS-Swayin' To The Music
(Big Tree)

* LEO SAYER—How Much Love (W.B.) 30-20
* WHHY-Montgomery

® B)THOMAS—Don't Worry Baby (MCA)

© DOOBIEBROS.-Little Darling (| Need You)
(WB.)

* COMMODORES—Easy (Motown) 21-10
* FLEETWOOO MAC-Don't Stop (W.B.) 22-
18

KARY—Little Rock

o DOOBIE BROS.—Little Darling (I Need You)
(W.B)

® ELVIS PRESLEY—Way Down (RCA)
* LEO SAYER—How Much Love (W.B.) 20-14
% PETER FRAMPTON—I'm inYou (A&M) 6-3

« Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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THE REASON FOR THE DUPLICATION IS THAT THERE ARE ACTUALLY
TWO LARRY GATLINS. ONE THE WRITER, AND ONE THE PERFORMER.

LARRY THE WRITER: ...AND LARRY THE PERFORMER:
HELP ME. Rercorded by Elvis Presley, Ray Price, Connie Smith, BROKEN LADY
Kris Kristofferson, Charlie McCoy, Dottie West and The Blackwood STATUES WITHOUT HEARTS
Singers. 3

: ANYTHING BUT LEAVIN
I JUST CAN'T GET HER OUT OF MY MIND. Recorded by Johnny THE HEART

Rodriguez and Mickey Gilley.
THE HEART. Recorded by Tammy Wynette. SWEET BECKY WALKER
DELTA DIRT

LAST SUPPER. Recorded by Johnny Cash and The Statler Brothers. .

RAIR. Recorded by Kris Kristofferson and Rita Coolidge. and CZW"”?/’ IBON T ;’Vt‘:NNA CRYt . 3
) ... and coming: Larry’s latest composition in a grea

TAKIN’ MY CHANCE ON YOU. Recorded by ¥ohnny Dunecan. aw album — “LOVE IS JUST A GAME”.

and currently, PRACTICE MAKES PERFECT. Recorded by
Johnny Rodriguez.

HEARD ENCLUSIVELY ON MONUMENT RECORDS AND TAPES.

,Puttlisher: FIRST GENERATION MUSIC, an affiliation of COMBINE MUSIC GROUP, 35 Music Square East, Nashvilie, Tn., 37203
Personal Manager: N. DANN MOSS 9220 Sunset Bivd., Suite 306, Los Angeles, Calif., 90069
Boo<ing Agent: APA, 120 West 57th St., New York, N.Y. 10019
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Top Add Ons-National

CAROLE KING—Simpte Things (Capitol)

WAR-Platinum Jazz (Blue Note)
YES—Going For The One (Atfantic)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS —Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS:

CAROLE KING-Simple Things (Capitol)
YES—Going For The One (Atlantic)
WAR-Ptatinum Jazz (Blue Note)

TIM WEISBERG BAND—TWB (United Artists)

ATOP REQUEST/AIRPLAY

CROSBY, STILLS, NASH—CSN (Atlantic)
STEVE MILLER BAND —Book Of Dreams
(Capitol)

FLEETWOO D MAC—Rumours (W.B.)
HEART —Little Queen (Portrait/CBS)

BREAKOUTS:

STYX—The Grand lllusion (A&M)

ROBERT GORDON WITH LINK WRAY —(Private
Stock)

RUMOURS—Max (Mercury)
LAKE—(Columbia)

KSAN-FM —San Francisco (Bonnie Si )

* % % © © o 0o 0o o

w

STRANGLERS —Attus Norvegicus (A&M)
LAKE- (Columbia)

ROBERT GORDON—With Link Wray (Private Stock)

CAROLE KING—Simple Things(Capitol)
WAR—Platinum Jazz{United Artists)

MINK DeVILLE-Cabretta (Capitol)
GEIL-Monkey island (Atlantic)

GREG KIHN—Greg Kihn Again (Beserkley)
FRANKIE MILLER BAND—Full House (Chrysalis)

KLOS-FM—Los Angeles (Dabar Horrelbehe)

* © o 0 0 0 o

*
w

PABLO CRUISE—A Place In The Sun (A&M)
CAROLE KING—Simple Things (Capitol)
YES—Going For The One (Atlantic)

SUPERTRAMP—Even In The Quietest Moments
(A&M)

ELECTRIC LIGHT ORCHESTRA—ANew World
Record (United Artists)

ROD STEWART—A Night On The Town (W.B.)
TED NUGENT-Cat Scratch Fever (Epic)

KMET-FM —Las Angeles (Billy Juggs)

o
o
o
o
o
o
w*
w*
w*

*

MINK DeVILLE —Cabretta (Capitol)

STEVE MILLER BAND—Book Of Dreams {Capitol)
FLEETWOOD MAC —Rumours (W.B.)
HEART-Little Queen (Portrait /CBS)
FOREIGNER—(Atlantic)

KGB-FM—San Diego (Steve Capan)

STEVE WINWOOD— (1sland)

® YES—Going For The One (Atiantic)

* % % © o o @

w

CAROLE KING-Simple Things (Capitol)
ROGER DALTRY—One Of The Boys (MCA)
RAINBOW-0n Stage (Polydor)

MELISSA MANCHESTER-Singin’ (Arista)
FLEETWOO0D MAC —Rumours (W.B.)
FOREIGNER—(Atlantic)

CROSBY, STILLS, NASH—CSN (Atlantic)
HEART—Little Queen (Portrait/CBS)

KOME-FM—San Jose (Dana Jang)

* * * %

CAROLE KING—Simple Things (Capitol)

TIM WEISBERG BAND —TWB (United Artists)
WAR-Platinum Jazz (United Artists)
RODERICK FALCONER—Victory At Rock City
(United Artists)

FAITH BAND —E xcuse Me | Have An Atbum To Do
(Viliage)

BRENT MAGLIA— Down At Hard Rock Cafe
{Fantasy)

CROSBY, STILLS, NASH-CSN (Atlantic)
ALAN PARSONS PROJECT - Robot (Arista)
STEVE WINWOOD -(Island)

YES--Going For The One (Atlantic)

RUMOURS—Max (Mercury)

KWST-FM—Los Angeles (Charlie Kendall)

KMOD-FM—Tulsa (Bill Bruin)

Top Requests/Airplay-National

CROSBY, STILLS, NASH~—CSN (Atlantic)

FLEETWOOD MAC—Rumours (W.B.)
YES—Going For The One (Atlantic)
JAMES TAYLOR-JT (Columbia)

WCOL-FM—Columbus (Guy Evans)

loum Radio

Action

Playlist Top AdOns @ Top Requests /Airplay * Regional Breakouts & National Breakouts

BASED ON STATION PLAYLISTS THROUGH WEDNESDAY, JULY 20, 1977

National Breakouts
STYX—The Grand IHlusion (A&M)

ROBERT GORDON WITH LINK WRAY —(Private Stock)
RUMOURS —Max (Mercury)
STRAWBS—Burning For You (Oyster/Polydor)

WSHE-FM—Ft. Lauderdale (Gary Granger)

WLIR-FM —New York (Denis McNamara)

* % % © o o o o o

w

STYX—~Grand Illusion (A&M)
RUMOURS —Max (Mercury)
DRIVER—No Accident (A&M)

STEVE MILLER BAND—Book Of Dreams (Capitol)
GEILS—Monkey Island (Atlantic)

CROSBY, STILLS, NASH—CSN (Atlantic)

STEVE WINWOOD—(island)

KISW-FM—Seattie (Bill Bartlett)

® AC/DC—Let There Be Rock (Atco)

JOAN BAEZ—Blowin' Away (Portrait/CBS)
ALAN PARSONS PROJECT—( Robot (Arista)
JAMES TAYLOR-JT (Columbia)

o LITTLE RIVER BAND —Diamanlina Cocktait

* % * % o

(Capitol)

U.F.0.—Too Hot ToHandle (W.B.)

FLEETWOOD MAC—Rumours (W.B.)

STEVE MILLER BAND—Book Of Dreams (Capitol)
HEART - Little Queen (Portrait/CBS)

SUPERTRAMP —Evenn The Quietest Moments
(A&M)

KFIG-FM—Fresno (Art Farhas)

® YES—Going For The One (Atiantic)

ILLUSION—Out Of The Mist (Island}
LAKE—(Columbia)
CHUNKY, NOVIEAND ERNIE—(W.B.)

AVERAGE WHITE BAND & BEN E. KING—Benny And
Us (Atlantic)

L ]
L ]
L ]
®  MANDRE(Matown) o ALIARREAU~Live InEurope(W.)
o COUNTRY JOE& THEFISH— Reunion (Fantasy) .
O . L ]
° * AC/DC—Let There Be Rock (Atco)
* ALAN PARSONS PROJECT—1 Robot (Arsta) « PETERFAAMPTON—1m In You (M)
* LITTLE RIVER BAND- Diamanfina Cockail (AT
(Capitol)
*  HEART-Little Queen (Portrait /CBS) e T ALzt
* STEVE MILLER BAND—BookOf Dreams (Capitol) "7+ M—Detrot (Glaris Johnson)
KBBC-FM—Phoenix (1.0. Freeman) ® YES—Going For The One (Atlantic)
© PETER McCANN—(20th Century) ¢
o ALAN PARSONS PROJECT—I Robot (Avsta) °
©  NAVERO—Listen (Capitol) °
© FOOLSGOLD-Mr. Lucky (Columbia) °
o ROGERDALTRY—One Of The Boys (MCA) *
o TIMWEISBERG BAND—TWB (United Artists) * HISS-Love Gun (Casablanca)
* WAR-Platinum Jazz (United Atists) * HERRT—Lttle Queen (Portrait/CBS)
*  CAROLE KING—Simple Things (Capitol) e CIERFRAMPTONC o You (AEN)
e m * CROSBY,STILLS, NASH—CSN (Atiantic)
* TIMWEISBERG BAND—TWB (United Artists) WIMEEM=MAws ukiee (Doni Rockwell)

KMYR-FM—Albuquerque (Bruce McCaleb)

* % % % © © © o o o

CAROLE KING—Simple Things (Capitol)

TIM MOORE —White Shadow (Asylum)
YES—Going For The One {Atlantic)

TIM WEISBURG BAND—TWB (United Artists)
NEIL YOUNG—American Stars 'N' Bars (Reprise)
NILSSON—Knnillsson (RCA)

CROSBY, STILLS, NASH—CSN (Atlantic)
JAMESTAYLOR—)T (Columbia)

CAT STEVENS~Is it So (A&M)

KENNY LOGGINS —Celebrate Me Home (Columbia)

Southwest Region

® TOP ADD ONS:

WAR-Platinum Jazz (Blue Note)

CAROLE KING—Simple Things (Capitol)
ALAN PARSONS PROJECT—! Robot (Arista)
TIM WEISBERG BAND—TWB (United Artists)

A TOP REQUEST /AIRPLAY:

YES—Going For The One (Atlantic)
FLEETWOOD MAC—Rumours (W.8.)
CROSBY, STILLS, NASH—CSN (Atlantic)
JAMES TAYLOR-)T (Columbia)

BREAKOUTS:

AC/DC—Let There Be Rock (Atco)

STRAWBS —Burning For You (Oyster/Polydor)
JUDY COLLINS—So Early in The Spring
(Elektra)

RUMOURS—Max (Mercury)

KZEW-FM—Dallas (MikeHedg:

o
o
o
o
o
o
w*
w*
w*
w*

CAROLE KING—Simple Things (Capitol)
NILSSON—Knillsson (RCA)

STYX—Grand Illusion (A&M)

WAR—Platinum Jazz (United Artists)
STUFF—More Stuff (W.B.)

TIMWEISBURG BAND —TWB (United Artists)
PETERFRAMPTON—I'm in You (A&M)

STEVE MILLER BAND—Bock Of Dreams (Capitol)
GEILS—Monkey Island (Atlantic)

JAMES TAYLOR-)T (Columbia)

Midwest Region

® TOP ADD ONS

CAROLE KING—Simple Things (Capitol)
BERNIELEADON & MICHAEL GEORGIA BAND—
(Elektra)

YES—Going For The One (Atlanttc)

RUMOURS —Max (Mercury)

A TOP REQUEST/AIRPLAY

CROSBY, STILLS, NASH—CSN (Atlantic)
PETER FRAMPTON—I'm In You (A&M)
FLEETWDOD MAC—Rumours (W.B.)
HEART—Little Queen (Portrait/CBS}

BREAKOUTS:

AC/DC—Let There Be Rock (Atco)

STYX—The Grand Illusion (A&M)
WAR—Platinum Jazz (Blue Note)

ROBERT GORDON WITH LINK WRAY—(Private
Stock)

WABX-FM—Detroit (Jim Owens)

* % % ®© o o o o o

w

AC/DC—Let There Be Rock (Atco)
STRAWSS—Buming For You (Oyster/Polydor)
WAR—Platinum Jazz (United Artists)

IAMESTAYLOR—)T(Columbia)
FLEETWOOD MAC—Rumours (W.B.)

JIMMY BUFFETT—Changes In Latitudes—Changes

InAttitudes (ABC)
WAYLON JENNINGS—O1' Waylon (RCA)

KLOL-FM—Houston (Sandy Mathis)

FIREFALL—Just Remember| Love You (Atlantic)

© CAROLE KING—Simple Things (Capitol)

* % % o O o

w

BERNIE LEADON & MICHAEL GEORGIA BAND—
(Elektra)

RUMOUR—Max (Mercury)

FLEETWOOD MAC—Rumours (W.B.)
PETERFRAMPTON—!'m In You (A&M)

STEVE MILLERBAND—Book Of Dreams (Capitol)
CROSBY, STILLS, NASH—CSN (Atlantic)

WIKL-FM—Eigin/Chicago (Tom Marker /Trudy Fisher)

*» % % % © © o © o o

CAROLE KING—Simple Things (Capitol)
JUDY COLLINS—So Early In The Spring (Elektra)
RUMOUR—Max (Mercury)

CROSBY, STILLS, NASH—CSN (Atlantic)
YES—Going For The One (Atlantic)
PETER FRAMPTON—I'm In You (A&M)
FLEETWOOD MAC —Rumours (W.B.)

WNOE-FM—New Orleans (Jim White /Scott Segraves)

*» % % % © © o © O o

ALAN PARSONS PROJECT—( Robot (Arista)
MELISSA MANCHESTER—Singin’ (Arista)
SERGIO MENDES & BRASIL'77—(Elektra)
SANFORD-TOWNSEND BAND—(W.B.)
AC/DC—Let There Be Rock (Atco)

STEVEN SINCLAIR—A Plus {United Artists)
YES—Going For The One (Atantic)
CROSBY, STILLS, NASH—CSN (Atlantic)
HEART—Little Queen (Portrait/CBS)

AL JARREAU—Live in Europe (W.B.)

o
o
o
o
o
w*
w*
w*

w

PAICEASHTON LORD—Malice In Wonderland

CAROLE KING—Simple Things (Capitol)

ROBERT GORDON—With Link Ray (Private Stock)
LAURANYRO—1n Concert (Columbia)

BILLION DOLLAR BABYS —Battleaxe (Polydor)
EARTHQUAKE - Leveled {Beserkley)
FLEETWOOD MAC —Rumours (W.B.)
HEART-Littie Queen (Portrait/CBS)

ALAN PARSONS PROJECT -1 Robot (Arista)
STEVE MILLER BAND—Book Of Dreams (Capitol)

KADI-FM—St. Louis (Peter Parisi)

* % % % © o o o o o

CAROLE KING—Simple Things (Capitol)
STYX—Grand lllusion (A&M)
YES—Going For The One (Atlantic)
WAR—Platinum Jazz (United Artists)
AC/DC—Let There Be Rock (Atco)

DAN FOGELBERG—Nether Lands (Full Moon /Epic)

HEART-Little Queen (Portrait/CBS)
KISS—Love Gun (Casablanca)

UTTLE RIVER BAND —Diamantina Cocktail
(Capitol)

Southeast Region

® TOP ADD ONS:

CAROLE KING—Simple Things (Capitol)
STYX—The Grand lllusion (A&M)

MELISSA MANCHESTER-Singin' (Arista)
STRAWBS —Burning For You (Oyster/Polydor)

A TOP REQUEST/AIRPLAY

WRAS-FM —Atlanta (John Wynn)

CROSBY, STILLS, NASH—CSN (Atlantic)
JAMESTAYLOR-T (Columbia)

PETER FRAMPTON—('m In You (A&M)
YES—Going For The One (Atlantic)

BREAKOUTS:

CARDLE KING—Simple Things (Capitol)
STYX—The Grand {ilusion (A&M)

STRAWBS —Burning For You (Oyster/Polydor)
RUMOURS—Max (Mercury)

JOHN MICHAEL JARRE—Oxygene (Polydor Import)

L]
©  RUMOUR-Max (Mercury) ©  MICHAEL KATAKIS—ASimpler Time (A&M)
© SECTION-ForkitOver (Capitol) o CAROLEKING-Simple Things (Capitol)
® JUDY COLLINS—SoEarly In The Spring (Elektra) © BRENTMAGLIA—Down At The Hard Rock Cafe
o BURNING SPEAR-Dry & Heavy (Island) (Fantasy)
© WILLIENELSON—To Lefty From Willie (Columbia) @ MELISSAMANCHESTER—Singin’ (Arista)
o NILSSON—Knillsson (RCA) o JEREMY STEIG—Frrefly (CTH)
* YES—Going For The One (Atlantic) * CHARLIE—No Second Chance (Janus)
% DAN FOGELBERG—Nether Lands (Epic) *  ULTRAVOX—(lsland)
% ALANPARSONS PROJECT— | Robot (rista) * SCARLETT RIVERA—(W.B.)
*  STEVEWINWOOD—(Island) % DEMONS—(Mercury)
WMMS-FM—Cleveland (Shelly Styles) WHFS-FM—Washington D.C. (David Einstein)

* % % % © ° 0 o

CAROLE KING—Simple Things (Capitol)

BERNIELEADON & MICHAEL GEORGIA BAND—
(Elektra)

FLEETWOOD MAC—Rumours (W.B.)
PETERFRAMPTON—1'm In You (A&M)
CROSBY, STILLS, NASH—CSN (Atlantic)
STEVE WINWOOD—(Island)

NIGHT HAWKS—Side Pocket Shot (Adelphi)

® DINGOS—Five TimesThe Sun (A&M)

* % % % o o o

BERNIE LEADON & MICHAEL GEORGIADES
BAND—(Elektra)

CAROLE KING—Simple Things (Capitol)

OSAMU KITAJIMA—(Island)

DAVID AXELROD—Strange Ladies (MCA)
STEVE WINWGOD—(Island)

CROSBY, STILLS, NASH—CSN (Atlantic)
GEILS—-Monkey Island (Atlantic)

JAMES TAYLOR~- T (Columbia)

WwWWwWWw.americanradiohistorv.com

®  STYX—Grand lllusion (A&M)

* % o o o o

JOHNNYWINTER—Nothin® But The Blues (Blue
Sky)

PATTRAVERS —Makin’ Magic {Polydor)

BURTON CUMMINGS—My OwnWay To Rock
(Portrait/CBS)

* PETER FRAMPTON-I'm In You (A&M)
*  OUTLAWS—Hurry Sundown (Arista)

WOl

RJ-FM—Orlando (Bill McGathy)

* % % % o °

OMAHA SHERIFF—Come Hell Or Waters High (RCA)

CAROLE KING —Simple Things (Capitol)
WAR-Platinum Jazz (United Artists)

LARRY CORYELL & ALPHONSE MOUZON—Back
Together Again (Atlantic)

YES—Going For The One (Atlantic)
CAROLE KING—Simple Things {Capitol)
PETERFRAMPTON—1'm In You (A&M)
CROSBY, STILLS, NASH—CSN (Atlantic)

WHKDF-FM—Nashville (Jack Crawford, Dave Walton)

°
w
w
w

w

DINGOS—(A&M)

WAR—Platinum Jazz {United Artists)
CAROLE KING—Simple Things (Capitol)
RHEAD BROTHERS—(EMI)
RUMOURS—Max (Mercury)

AC/DC—Let There Be Rock (Atco)

JAMES TAYLOR-JT(Columbia)

STEVE WINWOOD—(Island)
ALANPARSONS PROJECT-I Robot (Arista)
ROGER DALTRY—One Of The Boys(MCA)

wou R-FM—Syvaéuse/Utir.a (Jeff Chard)

* % % % © o © ® o o

w0

CAROLE KING—Simple Things (Capitol)
BLUE—Another Night Time Flight (MCA)
RUMOURS—Max (Mercury)
STYX—Grand lllusion (A&M)
STRAWBS —Burning For You (Oyster/Polydor)
LAKE—(Columbia)
JAMES TAYLOR-)T (Columbia)
CROSBY, STILLS, NASH—CSN (Atlantic)
DAN FOGELBERG—Nether Lands(Epic)
YES—Going For The One (Atlantic)
DR-FM—Raleigh (Chris Miller)

* % % % © © © o o ©

TIMWEISBURG—TWB (United Artists)
ILLUSION—Out Of The Mist (Island)
AC/DC—Let There Be Rock (Atco)

NAZARETH —Hot Tracks (A&M)

MELISSA MANCHESTER-Singin’ (Arista)
STRAWBS —Burning For You (Oystes/Polydor)
JAMES TAYLOR—IT (Columbia)

CROSBY, STILLS, NASH—CSN (Attantic)
BONNIE RAITT—Sweet Forgiveness (W.B.)
PETERFRAMPTON—I'm In You (A&M)

Northeast Region

® TOP ADD ONS:

CAROLE KING—Simple Things (Capitol)
RUMOURS—Max (Mercury)
WAR—Piatinum Jazz (Blue Note)
STYX—The Grand Ilusion (A&M)

A TOP REQUEST/AIRPLAY :

YES—Gotng For The One (Atlantic)
JAMES TAYLOR—IT (Columbia)
CROSBY, STILLS, NASH—CSN (Atlantic)
STEVE WINWOOD—(Isiand)

BREAKOUTS:
STEVE HARLEY & COCKNEY REBEL—Face To
Face (EMI}
AVERAGE WHITE BAND & BEN E. KING—Benny
And Us (Atlantic)
ROBERT GORDON WITH LINK WRAY —(Private
Stock)
BERNIE LEADON & MICHAEL GEORGIA BAND—
(Elektra)

WNEW-FM—New York (Tom Morrera)

® WAR—Platinum Jazz (Blue Note)
o SCARLETTRIVERA-(W.B.)

* % % o o o

*

STEVEHARLEY & COCKNEY REBEL—Face ToFace

(EM1)

RUMOUR—Max (Mercury)

STEVEN SINCLAIR—A Plus (United Artists)
CHIEFTAINS—Live (Island)

YES—Going For The One (Atiantic)
CAROLE KING—Simple Things (Capitol)
ROGER DALTRY —One Of The Boys (MCA)
STEVEWINWOOD —(1sland)

WRNW-FM—New York (Meg Griffin)

o TIMWEISBURG BAND—(United Artists)
® STYX—Grand lllusion (A&M)
o RUMOUR—Max(Mercury)

© BERNIELEADON & MICHAEL GEORGIADES
BAND—(Elektra)

© LINDALEWIS—Woman Overboard (Arista Import)
o DR.FEELGOOD-Live (United Artists Import)

*  LITTLE RIVER BAND—Diamantina Cocktail
(Capitol)

*  TAKALAMERIDETH—(Elektra)

* JESSEWINCHESTER —Nothing But ABreeze
(Bearsville)

*  NEIL YOUNG—American Stars "N’ Bars (Reprise)
WBUF-FM—Buffalo(Eric Traver)
o NOREPORT

* % % o

*
WC0Z-FM—Boston (Begonia Mire)
© AVERAGE WHITE BAND & BEN E.KING—BennyAnd
Us (Atlantic)
© ROBERT GORDON-With Link Ray (Private Stock)
®  STYX—Grand lflusion (A&M)

YES—Going For The One (Atlantic)
FLEETWOOD MAC—Rumours(W.B.)
CROSBY, STILLS, NASH—CSN (Atiantic)
 HEART-Little Queen (Portrait/CBS)
WMMR-FM—Philadelphia (Paul Fuhr)
® CAROLE KING—Sim ple Things (Capitol}
© ATLANTA RHYTHM SECTION-Dog Days (Polydor)

* * % o o

YES—Going For The One (Atlantic)
BOBMARLEY & THE WAILERS—E xodus (Istand)
CROSBY, STILLS, NASH—CSN (Atlantic)
LITTLE FEAT—Time Loves a Hero (W.B.)
WBRU-FM—Providence (Glen Stewart)

© AVERAGE WHITE BAND—Bennie & Us (Atlantic)
o BLUE-Another Night Time Flight (MCA)
®  CAROLE KING—Simple Things (Capitol)

o BERNIELEADON & MICHAEL GEORGIADES
BAND—(Elektra)

RUMOUR—Max (Mercury)

® ROBERT GORDON-With Link Wray (Private Stock)
* YES—Going For The One (Atlantic)

*  JAMES TAYLOR- T (Columbia)

*  CRUSADERS~-FreeAs The Wind (ABC)

* CROSBY, STILLS, NASH—CSN (Atlantic)

* % * % @

WHCN-FM—Hartford (Barry Neal)

* % % % © © o © o o

EARL KLUGH—Finger Painting (Blue Note)
CAROLE KING—Simple Things (Capitol)
NILSSON~-Knnillsson (RCA}

RUMOUR—Max (Mercury)

WAR—Platinum Jazz (United Artists)

STEVE HARLEY & COCKNEY REBEL—(Capitol)
GARLAND JEFFERIES—Ghost Writer (A&M)
LITTLE FEAT—Time Loves A Hero (W.B.)
JAMES TAYLOR—JT (Columbia)

MINK DeVILLE—Cabretta(Capitol)

® ILLUSION—Out Of The Mist (Island)

® {AKE—(Columbia)

o  OMAHA SHERIFF—Come Hell Or Waters High (RCA)
© BROWNSVILLE STATION—(Private Stock)
STYX—Grand llusion (A&M)

CAROLE KING—Simple Things (Capitol)
FLEETWOOD MAC—Rumours (W.B.)

DAN FOGELBERG—Nether Lands (E pic)
YES—Going For The One (Atlantic)

JAMES TAYLOR-)T (Columbia)

* % * *

© Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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(it's Causgiht Me In its lpolllghi)"

A new single from their soon-fo-be-released album,
“BAD REPUTATION.’

Mercury SRM 1-1186 '&-Track MC8-1-1186 Musicassette MCR4-1-1186

Pioduced by Thin Lizzy & Tony Visconti

©.
| Jmercury

product of phonagram, inc., distributed by phonodisc, inc.
polygram companies

Write or call your ocal Phonodisc distributor sales office for displays and other promotional items. /

WwWWW.americanradiohistorv.com



www.americanradiohistory.com

28

JULY 30, 1977, BILLBOARD

Radio-TV Programming

4 Services Cover Russian Radio

MOSCOW—Russian radio pro-
grams a great deal of music on all
stations, with four major services
covering the nation. Included in the
mix are some U.S., UK. and other
nations’ rock material.

The main line is cable broad-
casting. The cable system is oper-
ational in almost every large city and
in many towns here and is based on
Moscow-transmitted material along
with local programming in Russian
or the local language. This is the
most listened to program in the Rus-
sian network system.

A second line is the round-the-
clock Mayak (the Beackon) radio
station, a Moscow-based facility,
continuously programming latest
news and music.

VHF stations broadcast partly or
fully in stereo. There are fewer than
30 stations, in Moscow, Leningrad,
Kazan, Riga, Gorki, Novosibirsk,
Khabarovsk, Uljyanovsk, Saratov,
Kiev, Tallin, Vilaius and other cities
in the Caucasus and Middle Asia
areas.

The fourth service is FM. A
Leningrad FM station, for example,
airing daily on the 4.44 meter band,
works around 34 hours a week. Itis a
fully stereo station of mainly classi-
cal format, leaving around seven
hours a week to easy-listening, pop.
jazz or rock-orientated music.

As for contemporary music, this
station sometimes presents special
shows dedicated to Russian rock-
slanted groups, as well as to some
U.S, UK., Westand East European
groups and performers. One finds
more of this kind of music pro-

By BOB MILLER

grammed by similar stations in Tal-
lin, Riga and Vilnius.

Incidentally, marketing surveys
here some three years ago revealed
that there were only about
70,000 stereo radio receivers
in private use in Russia, with Rus-
sian FM bands, mainly deluxe and
first class radio/phonograph combi-
nations. Stereo broadcasting has
considerably expanded its possi-
bilities here since then, as the na-
tional consumer electronics com-
panies introduced new models of
FM stereo tuners, retailing on aver-
age at about $100.

In the cable broadcasting pro-
grams (the same features are also
aired by local stations in the long,
medium and short-wave meter
bands), music accounts for around
one-third of the air time, though that

" is a rough estimate.

WLIB Offers
Felt Forum Gig

NEW YORK—WLIB, which pro-
grams mostly reggae and other West
Indian music, sponsored a West In-
dian Festival at the Felt Forum here
Friday (25), featuring acts drawn
largely from the city’s 500,000-
strong West Indian community as
well as established names.

Admission to the afternoon show
featuring locals was free. Tickets for
the two concerts at night ran $8-$10.
Acts included Mighty Shadow, Lord
Short Shirt, Calypso Ross and oth-
ers.

An important aspect of Russian
radio activity is the foreign broad-
casting, carried through in many
foreign languages. This is a function
of Radio Moscow and foreign
broadcasting stations are on the air
several hours a day on short-wave
meter bands. Today’s music pro-
gramming on the foreign broad-
casting service may be divided into
three categories. And the major one
comprises exclusively Russian na-
tional material, balalaika, folk songs
and choirs.

The second category is that which
can be described as a kind of mod-
ern Russian classical, sometimes ad-
vertised and offered by the VAAP
copyright agency. The third is of
Russian contemporary material,
songs by Russian songwriters, inter-
preted by vocal and instrumental
ensembles and groups.

Special radio shows are dedicated
to Russian composers, songwriters,
soloists, ensembles and historical
dates in various aspects of Russian
music development.

The music department of Ino-
veshtchanie (foreign broadcasting)
headed by Yekaterina Andreeva,
has maintained contacts with some
AM and FM stations in the U.S. and
Canada for some 20 years. Spe-
cially-devised and taped radio
shows of 30, 45 or 60 minutes are
sent to the 50 stations by the music
department from Moscow, to be
aired in the northern part of Amer-
ica.

LProgromming Comments_

BILL SHANNON, program director
K-104, Erie, Pa.

K-104 is a 50,000-watt contemporary stereo radio station with a target au-
dience of 12-35. We program a 35-40 record rotation with several LP cuts inter-
mixed. We are the only station in Erie that regularly researches local music
tastes with contacts at local record outlets. We also talk to every caller on our
request line gathering information about music, the caller’s age, sex, and likes
and dislikes about the radio station.

I've been programming the station for about eight months now, although 1
have been at this station for six years. Our general manager is Larry Garrett,
former general manager at 13-Q and KQV in Pittsburgh and most recently
sales manager at WTAE. He is now part owner of K-104 and its sister station
WWGO.

We are running 10 minutes of commercials per hour and are generally
soldout. The only syndication program we air is “American Top 40.” We are
using JAM’s “Logoset,” which they customized for us using our station theme:
“K-104, You Got It.”

Our station is heavily into promotion. We are constantly running our K-104,
You Got It promotion. We are on the streets asking persons what radio station
they listen to. If the response is K-104, You Got It, we hand them a $50 bill on
the spot. The whole sequence is recorded and played back on the air.

Another recent contest was the K-104 Prize Pyramid. Over $7,000 in prizes
were given away. Over the Fourth of July weekend, we ran the K-104th of July
Picnic and K-104 jocks were on the beaches of Presque Isle State Park award-
ing a picnic bucket of Kentucky Fried Chicken, a six-pack of Coke, and a bag
of Gibble’s Potato Chips.

Arbitron sweeps the market only once per year and the book won’t be out
until the end of July. but several local retail outlets conduct daily radio station
surveysand in every one in the past three months, K-104 has come out on top.

Erie has a metropolitan population- of about 250,000 and is about to grow -
with the construction of a huge steel plant nearby.

K-104 covers an area 100 miles north, east, and west and about 80 miles
south of Erie. We are regularly heard in Cleveland, Buffalo, and just north of
Pittsburgh. The station also covers a good deal of southern Ontario.

We have become very important to many record companies as a breakout
station. Our music meeting is usually held at 11 a.m. Tuesday and the list is
published on Wednesday. We talk to promotion people from 10 a.m.-2 p.m.
weekdays except Tuesday. The promo people in our area have done a hell of a
Job for us, especially Jerry Meier/Jack Silverstein, independents; Jerry Grady,
Transcontinent; Carroll Hardy, WEA: Barry Hughlin, Capitol; Mike Van
Arsdale, A&M: and Don George, Mercury.

These guys really work hard and I've found them extremely cooperative
when I need something. They rarely push a record they do not believe in. The
point is, I can trust them.

The market is very under-radioed and less fragmented than many markets
this size. K-104 and WJET are the Top 40 outlets, WRIE is personality MOR,
WWYN will be TM country soon, WLVU is Schulke, and our sister station
WWGO is TM’s Beautiful Rock.

The current lineup on K-104 has myself 6-10 a.m., Terry Lee Collins 10
a.m.-2 p.m., Tom Lopez 2-6 p.m., Denny Alexander 6-11 p.m., and J.J. San-
ford at 1} p.m. Tony Bonzini and Charlie Mitchell work weekends.

CMBA Debuts Newsletter

CLEVELAND-The Concert than it has ever taken before. There
Music Broadcasters Assn. has are some Texaco executives who are

25 GOLDEN YEARS ,

AN LP JUST FOR THE USE OF RADIO AND TV BROADCASTERS

As part of the 25th Anniversary Celebration of the Lowery Group of Music Publishers, 25
Golden Hits to add to your station’s. record library.

We'll send you a free copy of “25 Golden Years™ if you'll complete the coupon below, attach
it to your station letterhead, and mail it to us.

Let us send you some Golden Memories for your listeners . . . a deluxe two-record set con-
taining Golden performances by Lynn Anderson, Dennis Yost and the Classics 1V, The Osmonds,
Tommy Roe. Starbuck. Ray Stevens, Billy Joe Royal, Joe South, Brenda Lee, Sonny James, Deep
Purple, The Beatles and many more.

Fill out and mail to The Lowery Group, P.O. Box 9687, Atlanta, Georgia 30319.
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launched a newsletter for members
called “News From CMBA.”

The first issue features six pages of
news, including data on its negotia-
tions for lower ASCAP rates. One
item concerns the Metropolitan Op-
era. “It took longer this time to geta
renewal of the Met from Texaco

Forum Finalists

® Continued from page 20

Beach, Fla. Top 40--KAAY, Little
Rock, Ark.: WIDX, Jackson, Miss.;
WKYX, Paducah, Ky.: WROK,
Rockford, Hl.,and WSGN, Birming-
ham, Ala. Progressive (album
rock)—-KZAP, Sacramento, Calif ;
WPLR, New Haven, Conn. Country
music—KEED, Eugene, Ore.;
KRAK, Sacramento, Calif.; WTCR,
Catletsburg, Ky., and WWVA,
Wheeling, W. Va.

Winners in these categaries will be
presented Saturday, Aug. 6, at the
Awards Banquet. Leo Sayer. hot
Warner Bros. artist, will perform
prior to the awards presentations.
Special music for the ceremonies is
bring written and will be conducted
by Jodie Lyons, Compro, Canada.

Other awards presented will cover
community service, produced com-
mercials, station-produced specials,
radio syndication specials and series.
In addition, Grand International
Awards will be presented to the best
radio station in the world, the best
program director in the world and
the best air personality in the world.

definitely anti-opera.

*“The elimination of the stereo net-
work was an attempt to appease
those in the company who feel the
Met broadcasts cost too much.”
Evidently, a 15 khz monaural line
will feed the Met to Cleveland, De-
troit, Chicago, Madison, and Min-
neapolis. WQXR will supposedly re-
ceive a stereo feed, but in reality it
will be over two 15 khz monaural
lines.

The newsletter is free to CMBA
members: others may write the
CMBA at Penthouse East, Terminal
Tower, Cleveland, Ohio 44113 and
ask details on receiving copies.

TM Productions
Offering Unique
Radio ‘Takeoff

DALLAS—TM Productions has
produced a unique—and slightly ri-
diculous—takeoff on radio in a dem-
onstration album called “Tomorrow
Radio.”

Side one contains a radio drama
of what radio will be like a few years
from now. It was conceived by Jim
Long, chief operating officer, TM:
and George Burns, president of
Burns Media Consultants. Perform-
ersinclude such as Jack Hines, Tony
Richland, Bob Wilson, Mike Harri-
son, Long, Burns, Charlie Van
Dyke, Sally Smaller and others.

www.americanradiohistorv.com
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RADIO STATIONS
"~ FROM COAST TO COAST
THINK “SUPERHIT COUNTDOWN"

IS REALLY SUPER!

And that’'s why dozens of great radio sta-
tions, in cities large and small, have already re-
served exclusive rights to broadcast
SUPERHIT COUNTDOWN in their markets!

The biggest. And the best. That's what
SUPERHIT COUNTDOWN is all about. The 100
greatest hits in the history of rock & roll, from
1955 right through to the present — counted
down in a dramatic seven-hour radio spec-
tacular. Every song a proven chart-buster.
Every hit a certified classic!

Exclusive interviews. And there’'s more.
SUPERHIT COUNTDOWN also features ex-
clusive, behind-the-scenes interviews with
dozens of the superstars who recorded the
superhits. Top artists like Tony Orlando,
Frankie Avalon, Bobby Vinton, Leslie Gore,
Wayne Newton, Chubby Checker, Jimmy Dean,
Tommy Roe, Harry Chapin, Tennessee Ernie
Ford, and many others.

Dramatic news flashbacks. And SUPERHIT
COUNTDOWN also presents actual radio news
clips of the most important events of the fifties,
sixties, and seventies. Hear reports about excit-
ing national election, top sporting events, the
space race, and more.

A prestige promotion. SUPERHIT
COUNTDOWN is hosted by Don K. Reed, top
evening personality at WCBS-FM, New York.
And the SUPERHIT COUNTDOWN package in-
cludes pre-taped promos (featuring the voices
of the stars), advertising copy and lay-outs,
ideas for contests and tie-ins, press releases,
and more. In short, everything needed to make
sure that SUPERHIT COUNTDOWN will be a
profitable attraction.

A natural for Labor Day. SUPERHIT
COUNTDOWN is a perfect promotion for Labor
Day — and that’'s why it has already been re-
served in markets from coast to coast!
SUPERHIT COUNTDOWN is the kind of prestige
attraction guaranteed to attract listeners and
advertisers. If that's the winning combination
you've been looking for, call Media Interna--
tional right now, collect — and grab exclusive
rights to broadcast SUPERHIT COUNTDOWN in
your market. Before someone else does.

MEDIA INTERNATIONAL

BOX 624

WALL STREET STATION
NEW YORK, N.Y. 10005
(212) 339-3450

SUPERHIT
COUNTDOWN

THE TOP IOO OF ROCK ~ A 7 HOUR SPECIAL!

©1977, MEDIA INTERNATIONAL
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JULY 30, 1977, BILLBOARD

As Of 7/18/77
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 DA DOO RON RON-—Shaun
Cassidy—Warner/Curb 8365
2 UNDERCOVER ANGEL—Alan
0O'Day—Pacific 001
3 DO YOU WANNA MAKE LOVE—
Peter McCann—20th
Century 2335
4 | JUST WANT TO BE YOUR
EVERYTHING—Andy Gibb—
RSO 872
5 LOOKS LIKE WE MADE IT—Barry
Manilow—Arista 0244
6 HIGHER AND HIGHER-Rita
Coolidge—A&M 1922
7 YOU MADE ME BELIEVE IN
MAGIC—Bay City Rollers—
Arista 0256
8 KNOWING ME, KNOWING YOU—
Abba—Atlantic 3387
9 ARIEL—Dean Friedman—
Lifesong 45022
10 I'M IN YOU—Peter Frampton—
A&M 1941
11 MARGARITAVILLE—Jimmy
Buffett—ABC 12254
12 MY HEART BELONGS TO ME—
Barbra Streisand—
Columbia 3-10555
13 BARRACUDA-—Heart—Portrait/
CBS 6-70004
14 LONELY BOY—Andrew Gold—
Asylum 45384
15 YOU AND ME-Alice Cooper—
Warner Bros. 8349
16 TELEPHONE MAN—Meri Wilson—
GRT 127
17 PM YOUR BOOGIE MAN—K.C. &
The Sunshine Band—TK 1022
18 LUCILLE—Kenny Rogers—United
Artists 929
19 WHATCHA GONNA DO?—Pabio
Cruise—A&M 1920
20 HANDY MAN—James Taylor—

Columbia 3-10557

21 TELEPHONE LINE~—Electric Light
Orchestra—United Artists/
Jet 1000

22 LUCKENBACH, TEXAS (Back To
The Basics Of Love)—Waylon
Jennings—RCA 10924

23 DREAMS—Fleetwood Mac—Warner
Bros. 8371 .

24 GONNA FLY NOW (Theme From
“Rocky”)—Bill Conti—United
Artists 940

25 EASY—Commodores—Motown 1418

26 ANGEL IN YOUR ARMS—Hot—Big
Tree 16085

27 IT'S SAD TO BELONG—England
Dan & John Ford Coley—
Big Tree 16088

28 SIR DUKE—Stevie Wonder—
Tamla 54281

29 BEST OF MY LOVE—Emotions—
Columbia 3-10544

30 ON AND ON—Stephen Bishop—
ABC 12260

31 HOW MUCH LOVE—Leo Sayer—
Warner Bros. 8319

32 HIGH SCHOOL DANCE—Sylvers—
Capitol 4405

33 SMOKE FROM A DISTANT FIRE—
Sanford-Townsend Band—Warner
Bros. 8370

34 FEELS LIKE THE FIRST TIME—
Foreigner—Atlantic 3384

35 SLOW DANCIN’ DON'T TURN ME
ON—Addrisi Brothers—
Buddah 566

36 JET AIRLINER—Steve Miller Band—
Capitol 4424

37 GIVE A LITTLE BIT—Supertramp,
A&M 1938

38 JUST A SONG BEFORE | GO—
Crosby, Stills & Nash—
Atlantic 3401

39 WHEN | NEED YOU—Leo Sayer—
Warner Bros. 8332

40 GOT TO GIVE IT UP, Pt. 1—Marvin

Gaye-—-Tamla 54280

1

2

3

10

11

12

13

14

15

16

17

18

19

20

As Of 7/18/77
Compiled from selected rackjobbers by the Record Market Research Dgpt. of Billboard.

LIVE—Barry Manilow—Arista
AL 8500

RUMOURS—Fleetwood Mac—
Warner Bros. BSK 3010

I'M IN YOU—Peter Frampton,
A&M 4704

SUPERMAN—Barbra Streisand—
Columbia JC 34830

HOTEL CALIFORNIA—Eagles—
Asylum 7E-1084

LOVE GUN—Kiss—Casablanca
NBLP 7057

BOOK OF DREAMS—Steve Miller
Band—Capitol SO 11630

BOSTON—Epic PE 34188

STAR WARS/SOUNDTRACK—20th
Century 2T 541

LITTLE QUEEN—Heart—Portrait/
CBS JR 34799

A STAR IS BORN/ORIGINAL
SOUNDTRACK RECORDING—
Barbra Streisand & Kris
Kristofferson—Columbia
JS 34403

THEIR GREATEST HITS 1971.
1975—Eagles—Asylum 7E-1052

OL’ WAYLON—Waylon Jennings—
RCA APL1-2317

HERE AT LAST ... LIVE—Bee
Gees—RSO RS-2-3901

THIS ONE'S FOR YOU—Barry
Manilow—Arista AL 4090

ROCKY/ORIGINAL MOTION
PICTURE SOUNDTRACK—United
Artists UA-LA693-G

CSN—Crosby, Stills & Nash—
Atlantic SD 19104

JT—James Taylor—Columbia
JC 34811

THE BEST OF THE DOOBIES—
Doobie Bros.—BS 2978

FOREIGNER—Foreigner—Atlantic
SD 18215

21
22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

COMMODORES—Motown M7-884R1

SILK DEGREES—Boz Scaggs—
Columbia PC 33920

SHAUN CASSIDY—Shaun Cassidy—
Warner/Curb BS 3067

DREAMBOAT ANNIE—Heart—
Mushroom MRS 5005

DESTROYER —Kiss —Casablanca
NBLP 7025

LEFTOVERTURE—Kansas—Kirshner
PZ 34334

NIGHT MOVES—Bob Seger & The
Silver Bullet Band—Cap. ST 1157

CAT SCRATCH FEVER—Ted
Nugent—Epic PE 34700

GREATEST HITS—Linda Ronstadt—
Asylum 7E-1092 .

FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

SONGS IN THE KEY OF LIFE—
Stevie Wonder—Tamla
T13-340C2

CAROLINA DREAMS —Marshall
Tucker Band—Capricorn CP 0180

FLEETWOOD MAC—Reprise

- Ms2225

GO FOR YOUR GUNS—Isley
Brothers—T-Neck PZ 34432

CHANGES IN LATITUDES—
CHANGES IN ATTITUDES—
Jimmy Buffett—ABC AB 990

TRYIN' TO GET THE FEELING—
Barry Manilow—Arista 4060

ALIVE!—Kiss—Casablanca
NBLP 7020

PART 3—K.C. & The Sunshine
Band—TK 605

EVEN IN THE QUIETEST
MOMENTS—Supertramp—A&M
SP 4634

NETHER LANDS—Dan Fogelberg—
Full Moon/Epic PE 34105

Music Conference Chooses Pascucci

NEW YORK-The American
Music Conference, in addition to
electing officers for the coming year,
has also added an executive com-
mittee and an economic council to
its organizational structure.

New officers are Vito Pascucci,
chairman; Robert Campbell, vice
chairman; Leslie B. Propp, president

and chief administrative officer:
John McLaren and Nicholas Peck,
vice presidents: William “Ziggy”
Cole, secretary; and Leonard Dre-
yer, treasurer.

The 60-man economic council is
charged with identifying, analyzing
and making suggestions to alleviate
problems within the industry.

Radio-TV Programming

Vox Jox

LOS ANGELES—With Aug. 3—
the day the 10th annual Inter-
national Radio Programming Fo-
rum opens at the Harbour Castle in
Toronto—marching down upon me,
things begin to get a little hectic
around my office as I try to sew up
some loose ends. Such as getting the
agenda handbook underway, mak-
ing sure all of the speakers and mod-
erators have been notified by mail of
their sessions and other details. Too,
the national judging committee is
plowing through all of the entries
and that’s a time-consuming chore.
So far, I've really been impressed
with the caliber of entrys for the ra-
dio station of the year award. The
entries have been excellent, by and
large.

For everyone coming, may I re-
mind you to bring a cassette aircheck
of your radio show or your radio sta-
tion. Because some of the best pro-
gram directors and station managers
in the world will be guiding break-
fastcritique sessions Thursday, Aug.
4, and this will be your chance to
have your aircheck evaluated by
men such as Charlie Van Dyke, Scott
Muni, Chick Watkins, Bill Tanner,
George Johns, Michael Spears, Bill
Garcia, Lee Abrams, J. Robert
Wood, Keith Adams, Jim Maddox,
etc., etc.

One of the highlights of the four-
day meeting will be a screening of a
new film on radio produced by Rick
Scarry, program director of KGIL in
Los Angeles, that is slated to be in-
stalled in the tour at Universal Stu-
dios, Los Angeles. It’s about old-

" days radio and the film is really a

kick in the head. .

Marshall McLuhan told me he
was coming to the Forum this year.

You can still register for the con-
vention—pay at the registration desk
in Toronto, if you wish. I'll see you
there and autograph copies of “This
Business Of Radio Programming”
for you, if you care anything about
having the signature of an old ex-
Texan messing up your book.

* k%

KEED, Eugene. Ore., is looking
for a midnight-6 a.m., country air
personality with at least two years of
experience. Contact Tom Edwards.
... Ron Harper writes: “Any corre-
spondence concerning my entry to
the personality competition should
be sent to my new gig. KRIG,
Odessa, Tex. This changes my previ-
ous address from KQIZ, Amarillo,
where I was canned for being a per-

rF—— — — — — —

Complete this registration form and mail to Diane Kirkland,
Billboard, 9000 Sunset Boulevard, Los Angeles, Calif. 90069

(Please register me for) the 10th Annual Radio Programming
| Forum, August 3-6, 1977, at the Toronto Harbour Castle Hotel

LAST CHANCE

: TO

REGISTER!

By CLAUDE HALL
sonality.” Last year, one program di-
rector advanced to the stage during
the awards ceremonies of the Inter-
national Radio Programming Fo-
rum to pick up an award for an air
personality he’d just fired. And
that's show biz, folks!

* k%

Ron Jacobs, morning air person-
ality at KKUA, Hawaii, has just
married Kristi and celebrated the
wedding by signing a new contract
with the radio station. He’s in the
process of buying a house in Hono-
lulu: I don’t know if this means he’ll
keep his ancestral abode on Maui or
not, but | imagine he’ll have to just
in order to have a place to store all of
his T-shirt collection. . . . Phil Stan-
ley. mid-day personality at WMAK
in Nashville, is leaving to become a
promotion person with Polydor Rec-
ords, Nashville. WMAK program
director Chris Hampton moved Don
Gatlin from evening into the mid-
day slot and made him assistant pro-
gram director and promotion direc-
tor; afternoon personality Cleveland
Wheeler has been appointed music
director (a position he has held
many times in the past), which was
Stanley’s old position. .. .CKGM in
Montreal has an opening. Pay is
supposed to be extraordinary. Send
tape and resume to Reg Johns, who’s
the brother of George Johns, now
that I think about it.

* k%

Casablanca Records will give out
1,000 zipper cases at the Inter-
national Radio Programming Fo-
rum on a first come basis. . .. Jerry
Stevens, veteran program director of
the album rock and Top 40 formats,
is looking. His phone is 215-629-
0974. And he is good. WMMR,
Philadelphia, was great during his
days there and hasn’t been the same
since. I S

Bruce Morrow, “Cousin Brucie™
to his legions of fans from his days at
WABC and later WNBC in New
York, is quitting radio to concen-
trate on his music newsman role for
WNBC-TV’s local nightly news. He
also plans to develop other television
projects and work on a book about
his radio years. Among his reasons
for leaving, Morrow cites his disen-
chantment with the growing trend to
automation in radio. ... Jack Alix,
long-time Washington. D.C. air per-
sonality and now sales development
manager of WRVQ in Richmond,
Va.. is developing a three-hour

NOTE: REGISTRATION FEE DOES NOT
INCLUDE HOTEL OR AIRFARE COSTS

| wish to charge my registration on:

[ Diner’s Club

| am enclosing a check or money order in the amount of:

[] Regular Radio Station

[0 Combination Radio Station Rate (3 people)
Any combination of three persons at one

$220
$250
$475
CARD NUMBER

syndicated radio program, “Rock 'n’
Roll Roots.” Alix will also host the
weekly documentary weekly pro-
gram. Record product and research
information may be sentto “Rock 'n’
Roll Roots,” P.O. Box 5367. Rich-
mond, Va. 23221.

* * *

Bob May is the new program di-
rector of KSSS in Colorado Springs,
Colo. He’s been with the station
about a year-and-a-half. New music
director is Dave Beadles, who has
been at the station a year. It’s a coun-
try music radio station and that’s
fine country to work in.

BubblingUnderThe

__HOT100

101-HOLD TIGHT, Vicki Sue Robinson, RCA
11028

102—THIS | SWEAR, Tyrone Davis, Columbia 3-
10528

103—MAKE IT WITH YOU, Whispers, Soul Train
10996 (RCA)

104—ROLLING WITH THE FLOW, Chartie Rich,
Epic 8-50392

105—CAN'T STAY AWAY, Bootsys Rubber Band,
Warner Bros. S403

106—GETAWAY/MAGIC BIRD OF FIRE, Saisoul
Orchestra, Salsoul 2038

107—LOVE AND HAPPINESS, Al Green, London
2324

108—-THEME FROM STAR WARS, David Mat-
thews, CTI 039

109—1 GET LIFTED, Latimore, Glades 174 (TK)

110—FUNKY MUSIC, Jupar Universal Orchestra,
Ju Par 8002 (Motown)

BubblingUnderThe

[] MasterCharge(Banknumber )

(] BankAmericard

201-PABLO CRUISE, A&M SP 4528

202—MINK DeVILLE, Capitol ST 11631

203—-ENGELBERT HUMPERDINCK, Engelbert
Sings For You, London BP 688/9

204—BROWNSVILLE STATION, Private Stock PS
2026

205—SYLVERS, Something Special, Capitol ST
11580

206—SHIRLEY BASSEY, You Take My Heart
Away, United Artists UA-LA751-H

207—-JUDAS PRIEST, Sin After Sin, Columbia PC
34787

208—MOTHER'S FINEST, Another Mother Fur-
ther, Epic PE 34699

209—PAT TRAVERS, Makin’ Magic, Polydor PD-
1-6103

210-THE SANFORD-TOWNSEND BAND, Warner

Bros. BS 2966

e e e e e R e e R e R e

[] American Express

Radio Station. (Example: Gen. Mgr., P.D., D.J.)

NAME

COMPANY

EXPIRATION DATE

ADDRESS

SIGNATURE

PHONE

S

I
I
I
I
I
I
I [] Regular Non-Radio Station
I
I
I
I
I
L
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Harry's new album featuring the forthcoming single “Wt{o Done 17"

PB-11059
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. Billboard SPECIAL SURVEY For Week Ending 7/30/77
CIQSSICOI Topso
c 77, Bill-
Top50 s 2 Soeai Jrt o
- No part of this publication
P hl h H 0 may be reproduced,
u Is ers urry n tstored ina retrfgal sys-
, o t itted, i
: o 2 form or by any means,
anace anuscrlpts electronic, mechanical
R phottc;‘copying. (?r::or?i{\r‘g.
or otherwise, ou!
To Avo‘d P.D. status prior written pev:;nission o?
. the publisher.
PRAGUE-Steps to publish
works by Leos Janacek still remain-
Ingin manus_cglpl are being taken to - These are best selling middle-of-the-road singles compiled from
IPRINNRE CYRpATE N protEction I Geg = radio station air play listed in rank order.
tries where they would otherwise tall S
into the public domain at the end of T § s
1978. T Iz
All Janacek compositions first £ S = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
published in Czechoslovakia go into
public domain then, 50 years after 1 7 ] MY HEART BELONGS TO ME
the death of the composer in 1928. Barbra Stresiand, Columbia 310555 (Xiki/Koppelman-Bandier, BMI)
But some of his works, including 20 1ju 'ET'SaS:% TO&%E,I].OIEGd oy, Bip Tree 16088
1 , p . ngland Dan & John Ford Coley, Big Tr
most of his operas. were PUbIlSheq L (Atlantic) (Famous/ironside, ASCAP)
Austria, where copyright protection 31 3|13 LOOKS LIKE WE MADE T
extends for an additional 20 years. Barry Manilow, Arista 0244 (Irving, BMI)
. . 4 4 7 HANDY MAN
Publishers here drc hurrylng to James Taylor, Columbia 3-10557, (Unart, BM1)
publish the manuscript pieces in 5/ 8| 6 DON'T WORRY BABY
conjunction with foreign publishers B.J. Thomas, MCA 60735, (Irving, BMI)
RARE GOLD—Dr. Werner Vogelsang, president of Polydor Internatlonal cen- Universal Editions or Barenreiter to 61 6| 9| JUSTA SONG BEFORE | GO
acquire the extended rights in coun- Crosby, Stills & Nash, Atlantic 3401 (Thin Ice, ASCAP)
ter, accepts RIAA certified gold for U.S. retail sales of Deutsche Grammo- -quire the e ghisir 71121 &l sunrlower
phon's 8-record set of the complete Beethoven Symphonies conducted by tries which have such provisions. Glen Campbell, Capitol 4445 (Stonebridge, ASCAP)
Herbert von Karajan. Only four other classical albums have achieved similar Among the works to be published 8| 5|14 HIGHER AND HIGHER B
status, the last being Walter Carlos’ ‘“Switched-on-Bach” on Columbia in are part songs, an orchestral suite, g1l g Rita Caolidge, A&M 1922 (Cl;‘e‘”s’w‘””e”"’me"a""/BRC' BMI)
1969. Flanking Vogelsang are Lou Simon, executive vice president of Polydor and a ballet. Representatives of Uni- l\njdl)l'sgibr)mggoTigZB(Eon%or')‘ (E‘t’igmjmﬁhappe” BMI)
Inc., right; and Jim Frey, vice president, classical division. versal and Barenrqilcr visited h_ere 10| 7118 MARGARI'TAVILLE '
recently to confer with local publish- Jimmy Buffett, ABC 12254 (Coral Reefer, BMI)
ers on the project. 1| 9|16 YOU'RE MY WORLD
= 1 00 ALBUMS _J H ! E% ’P J, aph Helen Reddy, Capitol 4418 (Chappell, ASCAP) (Gruppo Editoriale Ariston, BMI)
. B ~ Atthe same time, Suprap on here 121161 a I'M DREAMING
b is preparing a completed edition of Jennifer Warnes, Arista 0252 (Almo, ASCAP/Irving, BMI)
i In es IS s ¥ Janacek works, with new sets of or- 13| 10 [ 11| ALL YOU GET FROM LOVE IS A LOVE SONG
. K chestral parts to conform with re- wlia e 'C:’:’ve:ts"’;t:n%’wglgL“‘:(E(H:mSP(S)‘e:;d Heath, ASCAP)
. : : i [ N
."‘SCdfcores' o (I A"Ol“}‘:"ed' ’I’C‘;“? Ronnie Milsap, RCA 10976 (Chess/ Casa David, ASCAP)
. s OI n ro ucer Ing piano pieces, is scheduled 1o 15 | 15 [ 12|  KNOWING ME, KNOWING YOU
- appear next year. Abba, Atlantic 3387 (Countless, BMI)
® Continued from page 3 Rosa Ponselle, Kirsten Flagstad, 16 | 13 8 COME IN FROM THE RAIN ) ‘
ords will be packed I Elizabe-lh Schwarlzkopf and Leon- . Dl gaNpt:lrr‘\D& (T)eNnmIIe. A&M 1944 (Times Square/Rumanian Pickle Works, BMI)
o signed library cases, with the disks tyne Price. e ) UIIIOII Dead"mk Mav Stephen Bishop, ABC 12260 (Stephen Bishop, BMI)
@ held in a dust-free compartment Early releases will feature Fiedler 18 [ 27 | 3| NOBODY DOES IT BETTER
< bearing a distinctive gold label and  2nd the Boston Pops, the New York caHCEI opera Seasml Carly Simon, Elektra 45413 (United Artists, ASCAP/Unart, BMI)
8 the mark of the Franklin Mint. Each Philharmonic under Bernstein in a ] 19118 5 WAY DOWN
- | : S Gershwin program; Verdi arias with NEW YORK-The Metropolitan Eivis, RCA 10998 (Ahab, BMI)
= library case will also contain a spe- ) s ; . 20|17 | 14 DREAMS
=] = . : b Caruso and Ponselle; concertos Opera has warned that its 1977-78
m cially written and illustrated musical S - : Fleetwood Mac, Warner Bros. 8371 (Gentoo/Welsh Witch, BMI)
- commentary played by Pablo Casals and Heifitz; season will be cancelled if agree- alul s AMARILLO
~ . ' . and Toscanini performances of ~ mentonnew contracts is not reached Neil Sedaka. Blektra 45406 (Neil Sedaka, BMI)
@  While collectors must subscribc 0 Beeihoven and Mozart symphonies.  with unions by Sept. 9. Negotiations 22 {19 | 9| LUCKENBACH, TEXAS (Back To The Basics Of Love)
. the complete series of 100 albums. Franklin Mint's Stanley Walker js  With 14 labor groups have so far Waylon Jennings, RCA 10924 (Baby Chick, BMI)
& which will take some four years o haree of th y . proven fruitless. 23|26 | 6| YOUAND ME
> complete, cancellations will be ac- In charge ol the program. A.dv1sors Local 802 of th ) d Alice Cooper, Warner Bros. 8349, (Ezra/Early Frost, BMI)
2 cepted on 30 days written notice assisting in productselection include oca of the AFM has turne 26 | 28 | & EASY
= p ) ')' : critics Martin Bookspan. Irving down an offer by the Metropolitan Commodores, Motown 1418 (Jobete/Commodores, ASCAP)
Promotion will stress the heirloom Kolodin and William Mann: com- to increase wages by 4% as “in- 25 (40 | 2 STAR WARS (Main Theme)
nature of the collection and special Willi Sch C sufficient.” The musicians are also London Symphony Orchestra, 20th Century 2345 (Fox Fanfare, BMI)
iohts (o the product of S poser William Schuman: and King f X rule modificati 26 {30 | 10 | DO YOU WANNA MAKE LOVE
rights to the product of some of the educators Schuyler Chapin (New asking for work rule modifications _
o . > P ) . . Peter McCann, 20th Century 2335 (American Broadcasting, ASCAP)
most prestigious artists of recent and York), H.H. Stuckenschmidt (West that could increase operational 27| 20 | 15 LUCILLE
past generations are claimed by Berlin), Marcel Prawy (Vienna), COsts. Kenny Rogers, United Artists 929 (Brougham Hall/Andite Invasion, BMI)
Franklin. Franco Ferrara (Rome). and R. Gal- The new Metopera season is due 28 | 50 | 2 ARIANNE »
Among conductors to be featured  lois Montbrun (Paris). 1o begin Oct. 10. 29023 | }?;’E{E'\ggth&vc["'"mb'a SBIE: (i o, (S
are Arturo Toscanini, Bruno Walter, Burton Cummings, Portrait/CBS 670003, (Shillehagh, BMI)
Arthur Fiedler, Eugene Ormandy, 30 (34| 3 (Remember The Days Of The) OLD SCHOOL YARD
Sir Thomas Beecham. Leonard = n = Cat Stevens, A&M 1948 (Colgems-EMi, ASCAP)
Bernstein, Sir Georg Solti and Her- A I CI S d T 31| 45 2 SWAYIN' TO THE MUSIC (Slow Dancin')
bert von Karajan. & rlo a aSSICS I ne O Johnny Rivers, Big Tree 16094 (Atlantic) (Warner Bros., ASCAP)
Pianists include Van Clib A v d | = 32129 7 (P;MKING A GOOD THING BETTER s
1anists mclude van iburn. Ar- L P t livia Newton-John, MCA 40737, (Uncle Doris/Ackee. ASCAP)
tur Rubinstein, Dinu Lipatti, Rudolf anguar n Icense ac 33|31 |10 UND(E)RCOVER ANGEL
Serkin. Vladimir Horowitz and Alan 0'Day, Pacific 001 (Atlantic), (Warner Bros., ASCAP)
Andre Watts. Violinists featured will By 1S HOROWITZ : 3 135] 4| ITSACRAZY WORLD
. . A NEW YORK —Vanguard Records rangement was terminated last year Mac Macnally, Ariola 7665 (I've Got The Music, ASCAP)
be Jascha Heifetz. Yehudi Menuhin, | oned a li = L witl i | f I g 35| 42| 5 I'M IN YOU
Joseph Szigeti. Isaac Stern and Zino /;asosllgl;;“; lcff)l;sz “l%:r:e‘l:nel;nvrli)} laea:;don y alew albums were re- Peter Frampton, A&M 1941 (Almo/Fram-Dee, ASCAP)
Francescatti, while singers will in- roia & £e part « o , 36 | 28 | 8|  PICKING UP THE PIECES OF MY LIFE
il ouEh 66 R e, @ the German company’s cl_assnc‘-ll Meanwhile. Vdnguard_ reports a Mac Davis, Columbia 3-10535 (Song Painter, BMI)
Yol NVEral. Jes heain production to be released in this stronger market stance with the ad- 37 | 33 5 DA DOO RON RON
’ ) & country. dition of full-time regional sales Shaun Cassidy, Warner-Curb 8365 (Trio/Mother Bertha, BMI)
First albums to be issued under ~ managers. Classical sales have 8|25 17 LOVE'S GROWN DEEP
the new deal will hit the domestic  doubled since the program was ini- ety W0, 46 (Genning Gl (om0 el isles, CR)
N | t| A d Ket bef U I P Sol 39 (48| 3 WALK RIGHT IN
ew in war market before the end of the year, tiated a ycar ago, says Solomon. Dr. Hook, Capitol 4423 (Peer, BMI)
N says Seymour Solomon, Vanguard Nat La Paun. Vanguard national 40|37 s GOODBYE MY FRIEND
COmpleteS Flrst president. Until now. Ariola classics sales manager, notes that regional Engelbert Humperdinck, Epic 850365 (Silver Blue, ASCAP)
. have been available here only on an staffers complement the efforts of 41 w L B0
Ba"OtIng Round import basis. independent distributors by regular a2l 5 | ‘ ;;‘:;’E;’USA";"%I'N",’“”‘” e, 1) (e, LD
i Initially. 10 albums are planned, visits to key stores. promoting the George Fischofl, Columbia 310533 (April, ASCAP)
NEW YORK-The International ; 3 . i king i - i '
- . with others to follow on a regular re line, taking inventory and setting up 43 m HOW MUCH LOVE
Record Critics Award, established lease schedule. Among early titles product displays. Leo Sayer, Warner Bros. 8319
by High Fl;ielnyle;/%azme atller S will be several Bruckner sym- East and West Coast regions are il o ;Ségﬁ"lf&'gss'w' Summerhill/Chrysalis. ASCAP)
separation from the Montreux Inter- ‘& B . 3 i
l:_ | Record Award 1 phonics. the five Mende_ls§ohn sym- currently covered, and carly addi Atlanta Rhythm Section, Polycor 14397 (Low-Sal. BMI)
WEAITHEY LGSl AR IER STt phonies. the Monteverdi “Vespers, tions are contemplated in the Mid-
has fixed its list of nominations fror - B | CAN'T GET YOU OUTR MY MIND
LASYIXCAYISH ’ L 2l and Mozart and Bach concertos fea- west, South and Southwest, says La | Yvonne Elliman, RSO 877 (Polydor) (Perren-Vibes, ASCAP)
which winners will be chosen in Sep- turing Soviet violinist Gidon Kre- Patin. 46 m HARD ROCK CAFE
tember. mer as soloist. In-house ctassical production Carole King, Capitol 4455 (Colgems-EMI, ASCAP)
The Montreux group has also is- Some of the titles, says Solomon. continues at normal levels, says 47 | % | 3 'énoaLthchvr'.ITg).gggogb%xgee BMI)
sued its nominations list. Eight al- will be carried on Vanguard's $6.98 Solomon, who leaves for London a8 m KENTUCKY MORNING '
bums are duplicated on the two label, while others will appear on the this week to produce a new record- ) Al Martino, Capitol 4444 (Silver Blue, ASCAP)
competing lists, with Deutsche firm’s $3.98-list Everyman and Car- ing of Bach’s “St. Matthew Passion,” 49 | BELIEVE IN IC.OVE o
. H . A Kenny Loggins, Columbia 3-105
Gramn1qphon garnerlng“the‘ most dinal series. s . ;ondu_cted by Jogdnnes Somary 2 | (First Artists/Emanuel/Gnossos/Three-Some, ASCAP)
nominations on both, six in the Vanguard’s most recent license including among the soloists Ernst 50 HOLD ME, THRILL ME
Montreux and eight in the High Fi- deal with a European manufacturer Hafliger, Elly Ameling and Birgit I L Bobby- Vinton, ABC 12293 (Mills, ASCAP)
was withr Supraphon, but that ar- Finnilal.

delity.
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Milwaukee Awaiting
2-Day Jazz Festival

By JOHN SIPPEL

LOS ANGELES—Ben Barkin,
Milwaukee publicist who helped
pioneer the Joseph Schlitz Brewing
Co.’s jazz subsidization program to
the top among American industrial
firms, has instituted another impor-
tant concert series.

Working with the Milwaukee
county board of supervisors, Barkin
is spearheading a two-day civic ven-
ture which incorporates daytime
Jazz concerts and workshops with
night concerts.

On Sept. 2 Jackie Cain & Roy
Karl and the Coast Guard Cutters
will do a daytime prelude free con-
cert at the downtown War Memo-
rial.

Highlight concert of the Jazz Ga-
laxies Festival occurs Sept. 3 eve-
ning, when Milwaukee County Sta-
dium hosts the Pointer Sisters,
Donald Byrd & the Blackbyrds, the
McCoy Tyner Sextet, the Stanley
Turrentine Quintet and the Toshiko
Akiyoshi/Lew Tabakin Big Band.
Tickets are scaled from $5.50 to
$7.50 for the huge sports stadium.
which is being cut to 25.000 seats to
afford better viewing and audio, to
be provided by McCune Sound Sys-
tem, San Francisco.

At 4 p.m. on the-same day in the
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(212) PL 7-0233

When Answering Ads . . .
Say You Saw It in Billboard

parking lot of the stadium the New
Orleans Preservation Hall Jazz
Band, Buddy Montgomery, Ray
Tabs, Penny Goodwin, Matrix and
the late Sig Millonzi’s big band will
work on a showmobile. There wili be
a $2.50 per person tab. It's hoped to
encourage picnickers and tailgaters
before the evening event.

Sarah Vaughan, Mel Torme.
Woody Herman’s orchestra, Cain &
Kral, the Charlie Byrd Trio, Bucky
Pizzarelli, Don Momblow and
George Pritchett will work the
12,000-seat Washington Park out-
door arena at $4.50 to $6.50. All tal-
ent was coordinated through George
Wein, who has worked for years in
the expanding Schlitz program.

On Sept. 4, instructional clinics
headed by professionals, some of
whom are yet to be selected, will be
held in four Milwaukee parks.
Frank Foster will teach reeds and
brass at Lincoln Park, while Lenny
White has been scheduled to head
percussion and drums at Martin Lu-
ther King Center. Marian Mc-
Partland and Patrice Rushen
head a keyboard and piano session
at Lake Park, while Pizzarelli. Mom-
blow and Pritchett hold forth ac a
guitar class in Humboldt Park. Jazz-
oriented teachers from the Wiscon-
sin College of Music will assist.

For the Sept. 3-4 Memphis Mile of
Music, staged in the Mid-America
Mall downtown, Schlitz is bank-
rolling Eddie Harris, Anita O'Day,
the Jessy Dixon Gospel Singers and
Mose Allison, with the Dukes of
Dixieland on Sunday only. The free
evenlt is also being aided by a
$15,000 grant from the National En-
dowment of Arts, which will be di-
rected at staging and soliciting local
and regional musical talent. Tt will
also feature arts and crafts of the
area, as have Schlitz's festivals in
New Orleans (Billboard, April 16,
1977) and Winston-Salem.

Herbie Mann's group, Allison and
Harris top the talent at the Sept. 10-
Il Carolina Street Scene tn down-
town Winston-Salem. It was esti-
mated that last year, the first for the
South Carolina city, 125.000
crowded the area for the all-day fete.

Barkin said that Schlitz, whose
budget for jazz will be between
$300.000 and $400,000, which would
include its regular participation in
the recent Newport Jazz Festival, is
mulling other major city jazz partici-
pation.

> This curved Truss was designed and buiit by TRIAD and is

waiting to be delivered to your next show!
{sizes & specs avall. upon request)
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155 VARIED ACTS IN MILWAUKEE

700,000 Attend °’77 Summerfest

MILWAUKEE—Record crowds,
generally good weather and a min-
imum of major problems helped
make Milwaukee’s 10th annual
Summerfest a booming success, ac-
cording to its organizers. The June
30 to July 10 civic program featured
155 different musical groups, rang-
ing from big national talent to popu-
lar regional and local stars, jazz,
rock, pop, bluegrass, folk. ethnic,
country and other musical forms
were highlighted.

Some 700,000 persons visited the
Lake Michigan waterfornt site, some
days jamming the 55 acres to over-
flow and creating long waiting lines.
The heaviest traffic was July 8, when
more than 100,000 persons showed
up to hear America and Poco on the
main stage. the Earl Scruggs Revue
on the Schlitz Country Scene, Crack
the Sky at the Peaches Records Rock
Stage and the Brecker Brothers at
the Miller High Life Jazz Oasis.

Admission 1o what was billed as
the World’s Greatest Music Festival
was $3 at the gate, with no other
charges inside except for food, drink
and an aerial tram ride. Advance
tickets were $2.25. Children’s prices
were 50 cents (free from noon to 6
p-m. weekdays if accompanied by an
adult). Senior citizen tickets were $1.

By MARTIN HINTZ

“It was our biggest crowd in his-
tory. The response to what we
presented was fabulous,” says Joan
Urdan, acting director of Sumerfest.
Mrs. Urdan took over the operations
after longtime coordinator Henry
Jordan died last year.

Main stage entertainment in-
cluded: the Steve Miller band: Dick
Clark’s Good ol’ Rock and Roll with
Chuck Berry, Chubby Checker, the
Coasters, Bobby Vee, The Shirelles
and Bobby Lewis. Arlo Guthrie and
Pete Seeger: Roberta Flack and Pe-
ter Nero: Marilyn McCoo & Billy
Davis Jr. and the Sylvers: Bootsy's
Rubber Band and Brick; the Broth-
ers Johnson and Kool & the Gang.

The remainder of the main stage
lineup included: Daryl Hall & John
Oates and the Atlanta Rhythm Sec-
tion, America, Willie Nelson &
Family and the Amazing Rhythm
Aces: and Elvin Bishop and Vassar
Clements.

Some of those that appeared on
the other stages throughout Sum-
merfest included: Grover Wash-
ington Jr., Buddy Rich, Ramsey
Lewis, Les McCann and the Brecker
Bros. for Miller’s jazz oasis. Tompall
Glaser. John Lee Hooker, Hank
Williams Jr.. John Prine, Don
McLean, Earl Scruggs and Roger

McGuinn performed at the Schlitz
country pavilion.

The rock stage featured Lectric
Lady. Joey Dee & the Starliners,
Rings, Britins, Ramones, Street Cor-
ner Band, American Tears, Crack
the Sky and others.

Dates remained to be filled on
July 30. July 3 and July 10 about'a
week and a half before the Sum-
merfest opening. “There was a lot of
competition in the talent market this
year,” says Mrs. Urdan.

The entire Summerfest talent
budget for this year was $500,000.
according to Mrs. Urdan, with
$300.000 of that earmarked for main
stage booking.

Half the main stage bookings
were done by the Summerfest staff,
under the direction of Joel Gast, en-
tertainment director. The others
were primarily done by Belkin Pro-
ductions of Cleveland—the first time
the festival has used an outside
booker, says Gast. “We had aot of
input so it wasn't as if we didn’t
know what was going on,” he says.
All contract work was done by Sum-
merfest.

This was the first year the rock
stage was sponsored by an outside
agency. Rob Heilmann, advertising

(Continued on page 36)

Year One Films In Grand Canyon
But Beatles Don’t Show At Hopi Point For Big Event

NEW YORK-—The first day of the
new millenium was postponed three
days tfrom July 4 10 July 7. the Bea-
tles never did show up, but the Year
One band played and filmed its per-
formance at the Grand Canyon as
promised.

The filming took place at Hopi
Point which is a promontory that

juts out into the canyon. In keeping .

with requirements by the Parks De-
partment which permitted the film-
ing of a musical performance, but
not a concert, the event was not pub-
licized.

The park had feared an influx of
fans would overwhelm its facilities.
As it turned out there were no more
tourists than usual for the filming,
and both the band and the park re-
port there were no special problems.

The filming and performance
grew out of a article in 1970 on John
Lennon when he predicted a new
era of peace. The Year One project
follows a limited distribution “Year
One” LP performed by the Year
One band on the Year One label.
The band had hoped that the mem-
bers of the Beatles would get to-
gether for the filming of the Grand
Canyon performance.

“They were there in spirit” says
Ken Collier, lyricist and spokesman
for the group.

Collier says that before the editing
the cost of the Grand Canyon film
was about $20.000. He explains the
low cost was possible because the
band was able to contract for each
component of the show as if it would
take place at a city park. Then the
band picked up the expenses for
moving the 45 persons involved (o
the canyon.

Collier says another factor that
kept down the costs was that much
of the project was done on a percent-
age basis with the various partici-
pants to get a share of the profits
when the film is shown in theatres or
sold to television. The band plans
90, 60 and 30-minute versions of the
film.

www americanradiohistorv.com

Collier says the Ampex Corp. do-
nated both the audio and video
tapes for promotional considera-
tions. The filming and videotaping
of the performance was done by
Mountain Man Media from Denver
and the recording through a remote
provided by Viking Studio, also
from Denver. Nova Sound Research
in Los Angeles provided the P.A.
system.

The filming took place from sun-
up to sundown, some of it from a
helicopter. The finished product is
expected to show spectacular views
of the Grand Canyon as well as the
band performing.

“It was the first time that a

rock’n’roll band aimed its amplifiers
into the Grand Canyon itseif.” says
Collier, who says he expects editing
of the film to take the rest of the
summer.

He says after that he expects a
New York and Miami premiere. Ac-
cording to him the band is negotiat-
ing with T.K. Records for the label
to release the live album of the Year
One band’s performance.

He adds that he expects to have
private screenings for television ex-
ecutives who may be interested in
the film. Among the first fans of the
film, Collier says, are the park per-
sonnel at the Grand Canyon who
want a copy for the park’s library.

N.Y. Designer Makes the
Stars Shine With Sequins

By ROMAN KOZAK

NEW YORK-*"If you want a se-
quined costume with a five-foot
high top hat with a parasol on it, | can
make 1t for you, but I can’t guaran-
tee that you won't go out there look-
ing like a fool,” says Jimmy Meyer,
costumer-maker to the stars.

Now embarked on a solo shop.
Meyer for a long time was a princi-
pal at Real Attractive and has
created or built costumes for such
acts as Kiss, Parliament/Funka-
delic, LaBelle and Billion Dollar
Babies. Meyer says that half of his
work has been with rock acts. while
the rest is with theatre and opera.

While Meyer wiil do original de-
signing, he prefers if the act has
some idea of what image it is trying
to project. But he says, sometimes
the groups get carried away. Point-
ing to a picture of a woman soul
singer, dressed in a leopard costume,
he notes that the image is much too
strong for the act.

While Meyer says he tries to make
the clothes as durable and practical

as possible. his biggest complaint
about rock acts is that they fre-
quently do not know how to take
care of their costumes. He says that
he was asked to fix a feathered cos-
tume which arrived in a plastic bag,
still wet from when its wearer
jumped into the swimming pool
with it on a few days earlier.

Meyer also says that a problem
with some bands is that once they
have developed an image via their
costumes, they do not know how to
develop it further. Rather than ex-
ploring further possibilities with the
designer, they turn over the work to
their girl friends who produce infe-
rior imitations of the original con-
cept.

Meyer says that while he works on
the more outrageous costumes he
also can put together a wardrobe
that is somewhat less autre. As an ex-
ample he says he put together a
wardrobe for the Southern rock
band 38 Special which was looking
for a “shabby elegant” look.
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Headed For The Best Sellers List.

Like “King Of The Road. the song that put his music
on the lips of the world, Roger Miller’s new volume of hits,
“Off The Wall,” sparkles with 10 new chapters of wit and wis-
dom written with just what it takes to make his millions of
friends welcome him home with open ears.

Roger Miller’s “Off The Wall” For new fans or old, it’s
one novel experience.

BHL1-2337

Management I1 . 04
Produced by Milton Gkun /INDSONC
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KC Of Sunshiners:
Not Just Disco Band

By ED HARRISON

LOS ANGELES—"There’s no ex-
planation for writing successful
songs,” says Harry Wayne Casey,
also known as KC of KC & the Sun-
shine Band.

“We just put our songs together
based on how our feelings are. We
try to make the record feel good and
come across as commercially as pos-
sible.”

KC & the Sunshine Band has
found its commercial niche. In the
past two years, the band has had
four No. 1 singles; “Get Down
Tonight,” “That’s The Way (I Like
It),” “Shake Your Booty” and most
recently “I'm Your Boogie Man.”
And the group’s first three albums
are disco classics.

Yet despite success, Casey feels
the band is unjustifiably being cate-
gorized as only disco, which he
claims it’s not.

“We're a soul group,” Casey says,
“I feel that every soul group coming
out now is being put into the disco
category.”

Casey is also quick to deny that
his songs are basically filled with re-
petitive lyrics set to essentially two
chords.

“I've seen plenty of hit records by
top groups that have three lines to
the whole song. And these are sup-
posedly the top people. I don’t go
along with that repetitive sounding
thing,” he says.

The nine-piece Sunshine Band
began taking form when Casey, then
employed in T.K.'s Hialeah, Fla,,
warehouse, began to make use of
TK’s studio facilities and experi-

ment with his own ideas and con-
cepts.

Says Casey: “To have a hit record
you need money. Fortunately T.K.
didn’t charge. Everything was there
to use.”

Together with engineer/bassist
Richard Finch, they began doing
studio *sessions, figuring most
prominently on George McCrae’s
“Rock Your Baby,” written and pro-
duced by the duo.

“Get Down Tonight,” from the
second Sunshine Band LP, proved
to be the breakthrough. And “That’s
The Way (I Like It)" immediately
followed despite “Get Down
Tonight” still on the charts.

Casey is humble enough to admit,
“I haven’t completely mastered my
piano yet. And I probably haven’t
mastered my voice yet either. I know
I have a long way to go.”

When asked if the next album will
contain any distinguishable altera-
tions in the KC sound, Casey says,
“As a writer/producer/arranger, |
find it difficult when someone asks if
my sound is going to be different.

“Anyone who is into KC and fa-
miliar with our albums will know
each one is different. You must be
careful how to make changes. If I go
country there goes my audience,” he
says.

A new album is due in October
and then possibly a “best of™” or live
album.

Casey admits that each record is
becoming more of a challenge.
“There’s that added pressure now,”
he says, “everytime we do an al-
bum.”

High Milwaukee Grosses

® Continued from page 34

manager for he Milwaukee Peaches
outlet, says he pushed for the spon-
sorship and his plan was accepted.
T-shirts with the Peaches logo and
other promo items were sold near
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the stage and the wearers of the
shirts could get in free on a couple of
days. “We'd like to do this again
next year, work with the labels on
booking suggestions and generally
getinvolved a bit earlier,” Gast says.

A space increase of 25% in the
Miller jazz oasis was often not
enough during the shows there, with
crowds spilling out onto the main
walkways through the grounds.
Seating is now 3,000 in the facility,
with often double that number
standing around the fringes. “We
would even like to make the oasis
larger.” says Bob Slawter, special
events director for Miller. This year
more than $200,000 in improve-
ments were added to the oasis.

The other stages were also ex-
panded and improved with seating
at Schlitz accommodating 2,400;
Pabst with 3,000 and the main stage
with 20,000.

The capacity crowds have
prompted discussion on enlarging
the site, perhaps moving into some
of the parking or carnival midway
space—all unimproved land.
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Talent
__In Action_|

BOZ SCAGGS
Avery Fisher Hall, New York

Boz Scaggs brought his brand of urbane adult
rock to New York for three nights, and the au-
dience of young and old loved every minute of
his 100-minute performance July 12.

Beginning with ““Lowdown" and proceeding
through 16 songs including two encores, Scaggs
and his eight-man backup band covered mate-
rial from various facets in Scaggs' long and var-
ied career.

Dressed casually in tan slacks and a white
shirt, Scaggs alternated between singing stage
center and playing rhythm guitar and key-
boards. A fine rhythm section showed that
though he no tonger plays bass, his music still
has a funky beat.

Scaggs' sound is now close to lush soul, but
as the evening progressed it moved more into
the blues and rock, climaxing with “Lido
Shuffle” which shows that though Scaggs’ music
has moved considerably toward MOR, his days
when he was rocking with Steve Miller have not
been forgotten.

Scaggs is no longer a kid, and though he
voiced a preference for playing in the park, in-
stead of a place like Avery Fisher Hall, it suited
him perfectly.

He is a performer with a great deal of sex ap-
peal, and the golden surroundings of the hall
certainly did not hurt his appeal with the ladies.

ROMAN KOZAK

MANHATTAN TRANSFER
Wollman Rink, New York

With a new sponsor (Dr Pepper) and a
shorter 30-show season, this year's series of
Central Park concerts kicked off July 6 with one
of New York's most popular live attractions,
Manhattan Transfer. The evening was a graphic
display of the Transfer's popularity as the au-
dience ignored a driving thunderstorm to call
the group back for four encores.

The 85-minute, 18-song set featured most of
the material that the two-man two-woman group
has become famous for, including “Scotch &
Soda,” “Java Jive,” “That Cat Is High" and the
Erskine Hawkins classic “Tuxedo Junction.” Vis-
ually Manhattan Transfer is as interesting as any
act working today. Frequent costume changes,
cute stage antics and humorous character-
izations help make the Transfer's live act fun to
watch.

But musically the Manhattan Transfer has
very little to offer. The material is culled mostty
from the "40s and '50s but very littie is done to
freshen up the evergreens. For the most part the
group merely imitates the original recordings. Of
course, New York crowds tend to be more im-
pressed with presentation than substance and
so Manhattan Transfer should continue to be a
popular Big Apple attraction.

ROBERT FORD JR.

MINK DeVILLE
POP
Whiskey, Los Angeles

New York's DeVille leans heavily upon a loose
r&b'style in a casual, uncalculated stage pres-
ence. And with its saxophones, backup singers,
guitar, bass, drums and keyboards playing in vi-
brant southside style, it resembles the Asbury
Jukes and E Street Band more than the punk
rockers at CBGB's where the group got its start.

Dominating the stage and guiding the entire

(Continued on page 38)

Donovan to Arista Records for U.S. and Can-
ada. LP is expected soon. . .. Starwood to Co-
lumbia. ... Eric Mercury to CAM Productions.
.. Country artist Del Reeves to William Morris
for exclusive representation. ... Daybreak to
L&R Productions for management, to Doc Dick

Ent. for publishing and H&L Records for record-
ing. ... Also Sweet Tooth to L&R and Doc Dick,

" but to Beulahland Records for recording. ...

Margo Thunder to Boston international Produc-
tions.

Lalomie Washburn, writer-singer, to Russ Re-
gan's Casablanca-distributed Parachute Rec-
ords. . . . Kellee Patterson, Shady Brook artist, to
Regency Artists for booking. . .. James Darren,
Private Stock artist, to Marty Richinson for man-
agement. . .. Steve Hoffman to Madelon Baker's
Madelon Music for publishing.
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Uses Non-Tour Trip

By DICK NUSSER

NEW YORK —-Would you sign an
act that can't tour and spends four
months in the studio on one album?

You would if you were Clive
Davis, president of Arista Records,
and the act was two Englishmen
called the Alan Parsons Project.

Parsons, former staff engineer at
EMI’s Abbey Road studios in Lon-
don, worked on several Beatles’
projects including “Abbey Road.”
Pink Floyd’s phenomenally success-
ful *Dark Side Of The Moon™ LP, as
well as the Hollies and Al (*“Year Of
The Cat’) Stewart.

Partner and manager Eric Woolf-
son writes the words and music,
plays most of the keyboards, sings
background vocals and is described
as “the architect” of the Alan Par-
sons Project, which now has two LPs
to its credit, “Tales Of Mystery And
Imagination” (20th Century) and I,
Robot,” its Arista debut.

Both are composed almost en-
tirely of electronic machinations that
can’t be duplicated in concert.

“Don’tcall them ‘concept albums’
either,” says Woolfson. “They’re
‘thematic albums.””

“They're albums,” Parsons inter-
jects, “not a collection of songs flung
together.”

* “Synthesizer epics’ is what we
conceived them to be originally,”
Woolfson says. “That's accurate,”
Parsons says nodding.

" Orchestras, choirs, banks of tape
recorders and synthesizers, sophis-
ticated devices for controlling attack
and decay, tape loops and some-
thing called the “Projectron” which
draws cosmic wind from a vacuum

cleaner blower all had something to
do with “I, Robot.”

“But how do you make contact
with the public if you’re not a tour-
ing band?” Woolfson asks rhetor-
ically.

How indeed?

“With a tour of 10 cities, where we
staged listening parties for press and
merchandisers in the best available
recording studios, put the tape on,
served drinks, turned the lights
down, and hoped we were making
contact with America,” he answers.

Since the release of the Arista LP,
which the label views as a long-term
investment, sales have also picked
up on the first Alan Parsons Project
L, “Tales Of Mystery And Imagina-
tion,” a musical interpretation of
Edgar Allen Poe's stories, initially
misconstrued in the Jindustry as a
spoken word record.

The “listening sessions™ across
America have proved valuable for
other reasons. “We've learned a tre-
mendous amount meeting people
and getting their opinion on both
records,” Woolfson says.

Although the possibility for a vis-
ual accompaniment to a future Alan
Parsons project exists, Woolfson sees
the current LPs as “non-visual
theatre” geared toward consump-
tion in the quiet of one’s room.

“On the visual angle, let me say
something more,” Parsons con-
cludes. “We're not anxious to pro-
duce something visual so we can
tour like a band. We feel the music
we've constructed is enough right
now. Film and visual images of that
sort can destroy a person’s sense of
the picture in their mind.”

The lights may have gone out, but in many
places the show went on anyway during New
York's big blackout. NRBQ at the Bottom Line and
the Star Spangled Washboard Band at Tramps
kept right on playing, though acoustically of
course. In fact many candle-lit bistros around
town just kept going normally, their normal fare
of acoustic entertainment not affected at all.

On Broadway, “‘Beatlemania” turned into an
acoustic singalong, “Grease” was finished by
flashlight and the cast of “Oh Calcutta” had to
borrow clothes from members of the audience
since the lights went out during their nude
scene and it was too dark for them to find their
way to the dressing rooms where they had left
their clothes.

Boz Scaggs' performance was rescheduled
for the day after the lights went back on, and
Avery Fisher Hall did not charge extra. A caviar
party for visiting Yugoslavian singer Josipa Lisac
was also rescheduled, while a planned screening
by Warner Bros. of the film “One On One” was
not.

Elsewhere the patrons of the darkened Plaza
Hotel were entertained in the lobby by visiting
UA artist Rod Falconer on piano for 45 minutes.
Frank Sinatra was reported stranded in his high
rise hotel room. Reggae artist Max Romeo was in
a Brooklyn apartment playing music with friends
while the looting swirled in streets below.

Meanwhile the folks at Mercury and Island in
New York have more than just hot records and
no lights to contend with. Neither label has had
any air conditioning for a while. Mercury expects
its unit to be fixed soon, but it's a hot summer
for Island.

Cleveland punks, the Dead Boys had a photo
session at the local Swingos Hotel. By the time it
was finished the $450-a-day suite was a wreck.
But the Boys have been added to the hotels VIP
list of favored customers anyway.

Rick Wakeman's racehorse '‘Tropical Saint”
died of a heart attack in England recently. ...
Marvel Comics is so happy with the response to
the Kiss comic book that it is talking to other
acts about similar projects. ... Bob Seger's
saxophonist Alto Reed did his solo while sus-

Talent Talk

pended in a balloon above the crowd at a race-
track in Michigan.

New York tabloid, the Village Voice has a
front-page article titled “If Peter Frampton Can
Get Into Trax, Why Can't You?" about the exclu-
sive industry bistro. It advises young females
not to chew gum if they want to get in to be part
of the action.

Orleans is losing founder John Hall, who is
leaving to solo with an LP due in the fall on Asy-
lum Records. Hall started Orleans 5% years ago,
and wrote most of the group’s hits with his wife,
Johanna, including “Dance With Me,” “Still The
One” and “Half Moon." Hall plans to form a new
band and tour upon the album’s release. “There
were things that | wanted to do musically that
weren't Orleans and now it's time to do them,”
Hall notes, adding that he and Orleans “are still
the best of friends.”

Orleans will continue to record for Asylum

without Hall.
* *

E/A’s Eagles and the group’s manager, Irving
Azoff named honorary Texas citizens by Gov.
Dolph Briscoe at ceremonies following a concert
July 9 at Houston's Jeppsen Stadium. . .. Andy
Warhel superstar Ultra Violet returning to her
original role as a chanteuse, breaking in her new
act at the Bushes in New York. ... Broadway
singing star Ben Vereen teams with the Baston
Pops for a PBS special television variety show
July 31. He'll sing, dance and pay tribute to Bert
Witliams, the Ziegfeld Follies' black comic.

Japanese DJ Kink Kume was among the vis-
itors backstage during fiddler Vassar Clements’
recent Bottom Line gig. Clements is a big star in
Japan, where bluegrass music is widespread. . ..
RCA hoping that Ronnie Milsap's current single
“It Was Almost Like A Song” nudges the singing
pianist into a major pop crossover. Label is rush-
ing to complete an album of the same name to
cash in on MOR and Top 40 airplay the tune is
getting.

Sam Wooding, the 82-year-old band leader
who pioneered the introduction of black jazz in
Europe with his Chocolate Kiddies combo in

(Continued on page 38)
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[N FOUR DAYS AT MIAMI YOU WILL COVER
- THE WHOLE WORLD OF MUSIC
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I'he 3rd Annual Infernational Record Register now .
% Music Industry Market S U
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DO ra Ote o M IO ml eOC B 1 O One office/booth... e $1540.... ..o, i
Dctcber 2 8 — chem ber ] ]977 : 2 O Two adjoining Office Booths ............. $2,750. . d e, :
Y i 3 O Three Office/Booths ........................ $3960.. ...l i
K O Four Office/Booths....o.....c................ $4,950.. ... |
0 5 O Five Office/Booths creevreereeeneenenn . 38,9800 e, i
i O Each additional Office/Booth . ... .. $ 880 i
This year it’'s Miami! Come cover the whole world of | Each office/booth is fully furnished and equipped with i
music in 4 days at the largest international marketplace | 5;’ﬁ?;t’;,"s?’a‘,’,'c.‘:.f.’:s”c'ZVrﬁ’Zﬁﬁv"%"J&Sf&‘a;i"‘F’J:':fQ283: Office/booth |
for music ever held in the U.S.A. | [E__OPENBOGTHS RENTAL ] i
) B AO10 X100 $1.375 oo i
P o loxinlignoteliondqiieceidisndimusic industry i B O15 X 10% . oo $1980..ccc o b, i
SR (o] el (o ol Grp () e ) B D0 W o 980 oo b "
record companies, publishers, independant producers, i cO20x10...... ... e $2,640 ... b i
radio/TV programmihg directors, artists, managers and [ L O30 x 10" .o $3850.............. A [ ]
agents, promoters, distributors, bankers, and investors, D cDaorxto $4840......... . b, |
equipment makers—and many more. You can’t atford not i I 080 x 10" .. $5,830 ... 4 _l
to exhibit. : 0 Each additional 5 x 10" module....... $ 440} .. ...
Why should you participate? Because you’ll have a I ecitrocion Eoe Sy - Booth rental cost includes Company
unique opportunity to meet with other industry execu- l[C FARTICIPATING WITHOUT AN OFFICE OR BOOTH i
tives—and sell, license, buy, trade, negotiate, discover I Registration Fee per COMpany-....... $ 440, ... . | _
music properties, promote your company, products, 0 FULL PAYMENT MUST BE ENCLOSED WITH APPLICATION. H
artists internationally. And increase your sales and : Name ' TOT"AL :
profits. 0 Title ]
How do you register or reserve your booth/stand? Use | Company |
the handy Application Form. But act now. Available B Sieetoddiess |
S.Paqe is limited and is being assigned on a first-come | Ciry - T Coumry‘ Zp :
first:served basis. ' : INTERNATIONAL MUSEXPO 77 1
0 720 Fifth Avenue Tel: (212) 489-9245 i
Special FREE Invitation to Radio and TV programmers and 1 New York, N.Y. 10019 Telex:.2341(_)7 York 0
directors.To pre-register till-in and return coupon attached L JUSA _ e - _Ca:le_.Vinlmal; 2"’2 rox
to your company letterhead.
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IN. BOSTON

1st Student
Radio Meet
Oct. 14-16

By ED HARRISON

LOS ANGELES-The first na-
tional Student Broadcasters Con-
vention is slated for Oct. 14-16 at the
Boston Plaza Hotel in Boston.

A regional confab in conjunction
with the Intercollegiate Broad-
casting System (IBS) was held last
October and because of its success,
reports convention coordinator
Nancy Aquinde, a larger, more en-
compassing convention is planned
for this year.

The three-day college radio get-
together will include workshops,
seminars, exhibits and representa-
tives from the FCC and record com-
panies.

Says Aquinde: “The main em-
phasis will be on the FCC since all
stations must reapply for licenses
this year. There will be people from
Washington conducting work-
shops.”

A guidebook that will be mailed
to 1,200 college stations is in the
process of being assembled. It will
provide student radio broadcasters
with complete information.

The convention is being spon-
sored by WUMB of the Univ. of
Massachusettes at Dorchester. All
representatives will be from non-
commercial stations.

For additional convention infor-
mation write Nancy Aquinde or sta-
tion manager Pat Riccio Monteith at
WUMB, Univ. of Massachusetts,
Harbor Campus, Dorchester. Mass.
02125. (617) 287-1900 ext. 2249.

Slagle a New Man
At NECAA Office

LOS ANGELES—Steve Slagle
has joined the national office staff of
the NECAA in the newly created po-
sition of director of information
services.

Slagle will be responsible for the
coordination and development of all
publications, including the bi-
monthly “Student Activities Pro-
gramming,” advertising-and promo-
tion, corporate public relations and
information resources.

He will work out of the NECAA’s
national office in Columbia, S.C.

Delaware Concerts

DOVER, Del.—A Summer Celeb-
rity Series, with a $20 ticket for five
shows, will be presented at the Univ.
of Delaware this summer.

Appearing in the series will be Al-
len Funt, of “Candid Camera,” July
12; concert violinist Eugene Fodor,
July 19; the Duke Ellington Band
with Mercer Ellington, July 27; Dick
Cavett, Aug. 2, and country act Doc
and Merle Watson, Aug. 9.

At its nearby Wilmington Center,
the university is setting up a four
week “come as you are” concert
series to be held outdoors if weather
permits. The weekly concerts, begin-
ning in July, will offer the Outbursts
Singers, the DuPont Concert Band,
the Dick Durham Duo and the
Banjo Dusters.

Spinners Donate

LOS ANGELES—The Spinners
awarded a medical scholarship toan
underprivileged student July 8§,
through UCLA’s College Of Medi-
cine.

The scholarship, worth four years
of college, was provided through the
Spinners’ Scholarship Fund estab-
lished in 1976.

IS

® Continued from page 36

band stands Willy DeVille on vocals and rhythm

‘ guitar: DeVille's pompadour and pointed shoes
strike a tough loner image which hides a touch
of perceptive tenderness.

Though many influences and comparisons,
especially Bruce Springsteen and Lou Reed, sur-
faced in viewing his act July 7, DeVille's fresh
and sincere approach filled his character with
vitality and authority.

His image well carved, DeVille's strongest as-
set lies in his gruff and shouting vocal delivery
that bends sensitively during parts of greater
emotion. Both “Mixed Up, Shook Up Girl” and
“She's So Tough” shined as prime examples of
how DeVille can portray rather than simply nar-
rate the moods and events of each song.

_Deville devoted his 10 selections most con-
vincingly to relationships and life on the streets.
His 50-minute set included "Little Girl,” "Span-
ish Stroll” and "Cadillac Walk" while featuring
bright solo spots by members of his group who
abandoned sterile perfection for a loose and
lively sound.

DeVille in both execution and attitude knows
how to be cool and casual in his own way, seem-
ingly uninfluenced by convention or uncon-
ventionalism, making him a perfect cult hero
candidate and one of the brighter hopes of the
New Wave movement.

Pop, a local quintet of two guitars, bass,
drums and lead vocals, opened with a 45-min-
ute set of tightly puncutated driving rock 'n’ roll.
Flowing full of enthusiasm throughout its nine
songs, the group successfully projected its
catchy harmonies and bouncy arrangements to
a crowd eagerly awaiting the headliner. Closing
with its anthem-like single "On The Boulevard,”
Pop’s young and energetic charm surpassed
that of most token warm-up acts.

KEVIN MERRILL

MUCHA SALSA
Madison Square Garden, New York

The highlight of the June 18 eight-act yearly
salsa show gathering was a relatively new dance
band on the scene from the Dominican Republic
called Wilfrido Vargas Y Sus Benduinos. The
Benduinos, a 12-plus member group, gave the
demanding 15,000-strong crowd 45 minutes of
rip roaring merengues (the native dance of Do-
minican Republic) all choreographed around the
vocalists and even added a -hustle number
which was a Latinized version of “2001," in a
six-song set.

Dominican music here has of late been re-
ceiving much airplay from the commercial Latin
radio stations. The audience response to this
music, which in the past was outdated, was
overwhelming.

The purpose of the show, produced by Fania
Records president Jerry Masucci, was essentially
to present to the audience some of the com-
pany's hottest sefling groups in a concert for-
mat. However, the audience reacted as though it
was in a huge ballroom getting ready to dance to
its favorite band.

In comparison to the Benduinos, flutist/
bandleader Johnny Pacheco’s group was found
anti-climatic. Coming on right after the Ben-
duinos’ set to close the 3% hour long show, Pa-
checo played a 20-minute four-song set which fea-
tured recent tunes from his latest LP, “The
Artist.” Vocals were excellently handled by Hec-
tor Cassonova but right after the hit tune “Esa
Prieta” (“That Dark Woman"') the band quickly
packed up and left without an encore.

Excellent performance was also given by
famed Puerto Rican vocalist/bandleader Ismael
Rivera. Rivera also sang some of his most popu-
lar tunes from his current LP “De Todas Ma-
neras Rosas” opening his half hour four-song set
with the title tune from the LP and titilating the
overly excited crowd with "Si Te Cojo” (“If |
Catch You™), and “Mi Son Sabrosson” (‘‘My
Sweet Song”). Rivera received a thunderous
request for an encore from the screaming crowd
which was obviously familiar with the vocalist's
traditional style of singing native rhythms in
their purest forms.

Another acclaimed performance was given by
female vocalist “La Lupe” who after three years
of absence has returned to the scene 35 pounds
slimmer and cooking up a storm as if she had
never left.

She also sang songs from her upcoming LP
and did one particular tune "Besitos Pa’ Ti"
("Little Kisses For You") which was on the same
order as Celia Cruz's “Besitos de Coco” (“Little
Coconut Kisses”). She appeared onstage in a
cloud of smoke wearing brightly colored clothes
and spewing out the lyrics of the songs. She
threw her rings and other ornaments into the
crowd and gave it a blast from the past when

 TalentInAction_ |

she did “Me Boto,” a tune which was dedi-
cated to Tito Puente on her farewell from his
band 10 years ago. She was backed by or-
chestra Tipica ‘73 and did five songs in 45
minutes.

Orchestra Novel opened the show with five of
its latest tunes. The band was signed to the
Fania label this year and is known for its hit cha-
ranga (violin and flute incorporated into the
heavy percussion rhythm) tunes.

Bobby Rodriguez Y La Compania followed in a
35-minute set doing the bilingual hit, “Wha'
Happen” written by Ruben Blades and playing
tunes from its "Live At Woodstock’ LP including
a bebop rendition of “Sunday Kinda Love.”

Ricardo Ray & Bobby Cruz also performed 75
minutes for the first time in New York after a
long absence. The two who were big in the boo-
galoo era (circa 1968) have of late converted to
Christianity. This is heavily reflected in their
music. Although the crowd was patient there
was a certain amount of anxiety in the air when
they began to conduct a pseudo mass garnished
with the lighting of candles..

AURORA FLORES

T CONNECTION
Other End, New York

This five-man Bahamas-based band, whose
initial notoriety has come by way of discos, took
to this legendary showcase club for an imposing
five-day stand which displayed the group as a
competent pop music outfit.

If this June 3 set is any indication, this
band's biggest problem will be breaking out of
the disco stereotype.

The one-hour, nine-song set featured much
of the material from the group’s current TK al-
bum “Magic” including "Crazy Mixed Up World"
and the group’s biggest single, “Do What You
Wanna Do.”

All group members are superlative and disci-
plined young musicians with drummer Berkley
Van Byrd and bassist Kurt Coakley being partic-
ularly meritorious. Keyboardist-leader T. Coak-
ley writes most of the material and handles lead
vocal chores with fine harmonic support from
other band members.

The group still has a lot to learn about show-
manship but that shoufd come in time if the
band continues to work steadily. Steady work
should also help the band prove that it is a lot
more than a disco band. ~ ROBERT FORD JR.

MOMENTS
Imus, New York

This successful All Platinum vocal trio
opened the new five music policy at this classy
midtown bistro. The club, which allegedly seats
110, was a bit confining for the group which
relies heavily on choreography. The Moments’
back up band, the Rimshots, took up all the
stage area leaving the singers to compete for
floor space with waiters and patrons.

The Moments performed most of their hits in
the 50-minute eight-song set. High spots in-
cluded “Look At Me,” “Love On A Two-Way
Street,” “With You,"” *‘Girls” and “Sexy Mama.”

The set’s only disappointment was that the
Rimshots, who recently had a hit on their own
with “Super Disco,” were not given enough of a
chance to display their considerable talents. The
Rimshots are one of the better soul instrumental
combos working today.

ROBERT FORO JR.

Talent
- Talk_

® Continued from page 36

1925, opens the Zurich Jazz Festival Sept. 1.
Among his other firsts, Wooding claims to be the
first American bfack to record overseas (1926)
and the first to tour Russia (1926). He'll be
joined by vocalist Rae Harrison for the gig.

Lenny LeBlanc and Pete Carr, Muscle Shoals
vets with a current LP on Big Tree, have a hot
single “‘Something About You," so they're put-
ting session work behind them for a while, form-
ing a group, and touring. . . . Atlantic's Yes kicks
off a 3-month U.S. tour July 30 in Columbus,
Ohio, with Rick Wakeman at keyboards. ... The
Mobife Music Machine in Lancaster, Pa., says
it's auditioning all sorts of talent in the area for
possible gigs.

Daryl Hall is making an RCA solo album, but
not splitting his duo with John Oates. Most of
the Hall solo LP sidemen will be former Elton
John instrumentalists.

www americanradiohistorv com

E |ARTIST—Promoter, Facility, Dates
&= | *DENQTES SELLOUT PERFORMANCES

Total
Ticket
Sales

naing

Top Boxoffice

Ticket
Price
Scale

Gross
Receipts

Stadiums & Festivals (More Than 20,000)

1

FLEETWOOD MAC/KENNY LOGGINS—Sunshine
Promotions/Entam Ltd., Rupp Arena, Lexington,
Ky, luly 16

20,422

$6.50-$8.50

$157,001*

Arenas (6,000 To 20,000)

10
11

12

13

15
16
17

18

19

I
1!

14

COMMODORES/EMOTIONS/SLADE—Electric Factory
Concerts, Spectrum, Philadelphia, Pa., July 16
AMERICA/POCO—Feyline Presents Inc., Red Rocks
Amphitheatre, Denver, Colo., July 16, 17 (2)
COMMODORES/EMOTIONS/SLADE —Electric Factory
Concerts, Civic Arena, Pittsburgh, Pa., July 14
PETER FRAMPTON/DARYL HALL & JOHN QATES/38
SPECIAL—Feyline Presents Inc., McNichols Sports
Arena, Denver, Colo., July 16

CHICAGO~-Cross Country Concert Corp., Col., New
Haven, Conn., July 14

TED NUGENT/STARZ-Electric Factory Concerts,
Zpectrum, Philadelphia, Pa., July 15

JAMES TAYLOR/THE SECTION-Ruffino & Vaughn,
Civic Center, Providence, R.I., July 17

HERBIE HANCOCK VSOP QUINTET/JOHN KLEMMER
GROUP/MARLENA SHAW—MorningSun Prod./
Comm. For Arts & Lectures. Greek Theatre,
University Berkeley, Calif., July 16

WAYLON JENNINGS/JESSI COLTER/DON
WILLIAMS~Feyline Presents Inc., Hilton Col., Ames
lowa, July 16

IAMES TAYLOR/THE SECTION-Don Law Co., Civic
Center, Portland, Me., July 15

TED NUGENT/REX~Entam Ltd. Col.. Greensboro,
N.C., July 16

HERBIE HANCOCK VSOP QUINTET/JOHN KLEMMER
GROUP/MARLENA SHAW—Feyline Presents Inc.,
Red Rocks Amphitheatre, Denver, Colo., July 15
RENAISSANCE/POUSETTE-DART BAND-Electric
Factory Concerts, Robin Hood Del West,
Philadelphia, Pa., July 15

WAYLON JENNINGS/JESS! COLTER/ASLEEP AT THE
WHEEL—Feyline Presents Inc., Arena, Duluth, Minn
July 14

HEART/OUTLAWS —Aladdin Theatre, Aladdin
Theatre, Las Vegas, Nev., July 17

BLUE OYSTER CULT/REO SPEEDWAGON-Don Law
t0., Cape Cod Col., So. Yarmouth, Mass., July 16
ENGLANO DAN & JOHN FORD COLEY/MEISBERG &
WALTER'S—-Sound 70 Prod., Hermitage Landing,
Nashville, Tenn., July 16

WAYLON JENNINGS/JESSI COLTER/ASLEEP AT THE
WHEEL~Feyline Presents Inc., Civic Center,
Bismarck, N.D , July 12

GRAHAM CENTRAL STATION/BRASS
CONSTRUCTION/UNDISPUTED TRUTH-Sunshine
Promotions, Gardens, Louisville, Ky., July 16

19,032
16,526
17,480

13,385

10,380

11712

9,983

9,030

8,852

8,598
7417

6,459

6233

6425

5436
4,324
5578

4696

4207

$5.50-$7.50
$7.70-$8.80

$5-$7
$5.50-$7.70

$6.50-$8.50
$6-$7
$56.50-§7.50
$6.50

$6-87

$6.50-$7.50
$6-87

~$7.15-88.25

$4-510

$6.87

$6.50-§7.50
$7.50-$8.50
$5-36

36

$6-§7

$127,788*

$127,782

$111,408*
$97,153

$82,244

$71,807

$70,550

$58,695*

$58,081

$56,428*
$42,757
$46,423

$44,017

$43,761

$40,232
$33,218
$28,489

$28,176

$27,072

~ Auditoriums (Under 6,000)

10
11
12
13

14

15

16

HEART/JOHN McEUEN-Universal Amphitheatre,
Amphitheatre, Universal City, Calif., July 15, 16 (2)
DARYL HALL & JOHN OATES/ANDREW GOLD-
[:anny Bramson, Amphitheatre, Universal City,
Calif., July 12, 13 (2)

BOZ SCAGGS/SOUTHSIOE JOHNNY & THE ASBURY
JUKES~Don Law Co. Music Hali, Boston, Mass.
luly 16, 17 (2)

HEART/HAROLD PAYNE—Berman-Carson Concerts,
College Amphitheatre, San Diego, Calif., July 13
JOAN BAEZ/HOWARD PAYNE—Berman-Carson
Concerts, College Amphitheatre, San Diego, Calif.,
July 12

LEO SAYER/MELISSA MANCHESTER—Albatross
Prod./Double TEE, Opera House, Spokane, Wash
July 11

JOAN BAEZ—~Fun Prod., Music Hall, Tucson, Ariz
July 15

LEQ SAYER/MELISSA MANCHESTER-BIll Graham,
Comm. Theatre, Berkeley, Calif., July 15

JIMMY BUFFETT/PROCTOR & BERGMAN~—Schon
Prod., Music Hall, Omaha, Neb., July 17
CRUSADERS/JOHN HANOY~Cable Car Prod
Paramount Theatre, Oakland, Calif., July 15

LEO SAYER/MELISSA MANCHESTER-BIll Graham,
Center Performing Arts, San Jose, Calif., July 13
JOHNNY WINTER—California Concerts, Music Hall,
Tucson, Ariz., July 12

JERRY JEFF WALKER/VASSAR CLEMENTS/DON
WILLIAMS—Electric Factory Concerts, Tower
Theatre, Philadelphia, Pa., July 13

MAHOGANY RUSH/WID OWMAKER/PAT TRAVERS -
Mike Clark-Friends Prod., Music Hall Houston, Tex
July 16

TANGERINE DREAM~—Feyline Presents Inc./C.U
Program Council, Macky Aud., Boulder, Colo., July
14

MAHOGANY RUSH/WIDOWMAKER—Mike Clark
Friends Prod., Aud., Beaumont, Tex., July 13

10,540
10,290

8,400

3,752
3,390

2,690

2247
2,183
2,405
2,121
1,943
1,818
1,857

3.000

1,036

2,305

$6.50-$8.50
$6.50-$8.50

$7.50-$8.50

$6.50-$7.50
$6.50-$7.50

$6.50-$7.50

$7.50
$5.50-§7.50
$6.50-$6.50
$6.50-$7.50
$6.50-$7.50
$6.50-$7.50
$4.50-86.50

$2.02

$5-36

$197-§3

$79,796*
$76,857

$68,500*

$27,329*
$24,872

$19,507*

$16,853
$15,842
$15,300
$15,015
$14,076
$12,064
$11,417

$6,100*

$5,944

$5,200*
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Soul

Sauce

‘Big Time’
By JEAN WILLIAMS

LOS ANGELES—If there’s a sav-
ing grace for the new film “Big
Time,” it's the music provided by
Smokey Robinson.

I’s sad when you have such super
talents as Roger Mosley, who did a
brilliant job in “Leadbelly”: Chris-
topher Joy and Jayne Kennedy siar-
ring in a film, with each giving his
best, that the film still hits the disas-
ter level.

“Big Time” which is billed as a
comedy has Robinson as executive
producer. Robinson’s musical score
is passable with one exceptional
tune (not the title cut). This is his
first attempt as an executive pro-
ducer of a film.

The soundtrack LP is being re-
leased by Motown Records; the film
is being distributed by an independ-
ent distributor.

Maybe next time.

* kX %

Jack Gibson, the first president
and co-founder of the National
Assn. of Rhythm And Blues, Gospel
and Jazz Disk Jockeys of America,
later to be known as the National
Assn. of Television And Radio An-
nouncers (NATRA) may throw his
hat into the presidential ring once
again at NATRA's convention in
Miami next month.

Gibson, publisher of Jack The
Rapper weekly newsletter and spon-
sor of the recently held “Family Af-
fair” convention in Atlanta. could
not be reached for confirmation.

Several Southern DJs report they
have singled out Gibson for
NATRA'’s top post because of his
concern for the small announcers in
secondary markets.

The name National Assn. of Tele-
vision And Radio Announcers was
changed 1o National Assn. of Tele-
vision and Radio Artists during Cecil
Hale's reign as president. Hale,
former announcer at WVON in Chi-
cago, has since joined Phonogram/
Mercury Records in an executive
post.

Sources close to NATRA claim
the name will be changed once again
at the organization’s August confab
to National Assn. of Communicators
(NAC).

* X %

Stevie Wonder joins the Chi-Lites
on the tune of “If I Had A Girl” on
the group’s newest LP “Pick Hit” on
Mercury Records.

*  x %

Reports are that Mary Wilson, the
Supremes only remaining original
member, has officially left the group
along with her husband Pedro Fer-
rer who was group manager.

The other two Supremes, Susaye
Green and Sherrie Payne will not go
to the William Morris Agency for
representation, says a source.

The source claims the prime can-
didate for Wilson’s slot is Karen
Knox, who has been under the tute-
lage of Vivian Green, mother of Su-
saye.

Susaye recently married Ed
Brown, bass player with Minnie Rip-
erton.

*x k%

Veteran radio announcer Alvin
John Waples has left his 4-8 p.m.
post at KGFJ in Los Angeles after
five years with the station.

Lee Bailey, the all-night DJ moves

(Continued on page 41)
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#STAR Performer—singles registering great.

Billboard SPECIAL SURVEY For Week Ending 7/30/77

Billboard Hot SOUI Singleso

(A Fetder, N. Harris, R. Curington), Calla 3006
(Epic) (Jam, BMI)

{D. Matthews, Sarafino), Kudu 940 (CTt)
(Char-Liz, BMI)

(L. Bailey, Briel Encounter), Capitol 4426
(Ashiey Hall, BMI)

- - -
i H ,"‘!E est proportionate upward progress this week i 3 _ﬂs i H QE
A TITLE, ARTIST A [ TITLE, ARTIST 1% |E5 TITLE, ARTIST
2 v Ec D 2 el E 3 2! B |x s
= 3 < (Writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 & (Writer)’, Label & Number (Dist. Label) (Publisher, Licensee) = i} § (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
1 2 (1 SUIDE-Slave 35123110 YOUR LOVE IS 68 |68 4 SHARING —vitamin E
e s ik, M. Acamsil e RATED X— Johnnie Taylor {P. Smith), Buddah 574 (Buddah, BMI)
?Sraa::b.'cgm)idn #218, (iantic), P [ S"PEML"E;SJ:"D'"”'T:"S“ emoreslt, ﬁ 79| 3 3«?1 JAM\EJANNA GET FUNKY
purtree, ar-Kays — Peter Brown

ﬁ 5| 7 | STRAWBERRY LETTER 23— grothers lonnson e IR ey (10 (A (e 0 B, LT PG 1

(S. Otis), ABM 1949 (Kidada/Off The Wall, BMI) !
3737 [ 10 | JOYOUS-piease 70 g IR AT GET ALONG—inpresor
716 FLOAT ON-—Fioaters (Hepburn, Pleasure), Fantasy 793 (EMlis, Richmond), Cotillion 44222 (Allantic)
(). Mitchell, M. Willis, A Ingram), ABC 12284 (Funky P.0./Al Home, ASCAP) (High Class, BMI)
08 pummtsonts, B 38 |16 | 13 | IF IT'S THE LAST THING {81 | 2 | MY FIRST MISTAKE-cuvie
=Lh-Li
4 1{10 BEST OF MY LOVE—Egmotions P. Hurtt), M 73934 (Phonogram)
(M. White, A McKay), Columbia 3-10544 (Saggifire, 'SDCOh‘“""'“a Housten gCookLi‘e éo,iiﬁn“.'l Rome, ém’i"“g' "
CRIEES (37 (Chappel ascapy "o S4783 Qotown) x| | 2 | WE NEVER DANCED TO A LOVE
51 3(10 SUNSHINE—Enchantment ; : -
(M. Stokes, B. Johnson), Roadshow 991 (United 3% (39 7 ME AND TPE MUSlc_Sp'.""e’s ?8':.30,,";"'5’.2::; Columbia 3-10586
Artists) (Desert Moon /Wiliow Girl, BMI) z;‘ix‘?;s?;lrlée/'alvng:;‘ﬂ) é"uf)"m 3400 1 (Manhatta'ns/BIackwood‘ BMmi)
O RN A oo r[ 55| 6| LovE Is S0 GoOD WHEN YoU'RE - (CH S WL
(Jobete/ Commodores, ASCAP) STEALING IT—2.2. wit EHo,‘,a"330;277‘,;°0,fa",fde)i'°,3|‘0t0w" 1419
7L 4| 7| UVIN N THE LIFE-sey bt S ey S ) {Stone Agate, BMI)
(R. Istey, Q. Isley, R. isley, E. Isle . Isley, ﬁ
C. Jasplr), T-Necyk 2267 (Epic) (Bzvnna, ASgAP) 41 | 31 | 12 I'M G_O_lNG DOWN=Rose Royce - IV)JOAYIIJSE :gEhNBCAga"
3| 8|12 THIS | SWEAR—Tyrone Davis (N. Whitfield), MCA 40721, (Duchess, BMI) {F Nerangis, B aﬁnon). DeLite 1592
(L. Graham), Columbia 3-10528 (Times Square/ 42 1 34| 14 BREAK IT TO ME GENTLY —Aretha Franklin (Delightful/Cabrina, BMI)
Content/Little Bear's, BMI) (M. Hamiisch, C. B. Sager), Atfantic 3393 ﬁ m KEEP IT COMIN’
9| 9| 9| A REAL MOTHA (0 LT LB ey LOVE—KC. & The Sunshine Band
_ ) b (HW. Casey, R. Finch), TX 1023
EOVRVB,YJ,‘") ]ST,'A'"’SO%T?;,“V?;?;' (ir-on, BMI) ﬁ 53| 8 JAM ON THE GROOVE—Raiph MacDonald (Sherlyn/Harick, B
ﬁ 5! s GHTS — Natats ' (RANacLonaloiiniSaten I 22020 K); 76 |76 | 9 | TURN ON THE LIGHTS—kKelee Patterson
PTA'ETY,'U Hc i e (TR G (L. Farrow, C. Johns), Shadybrook 1037
(T. Stephens), Capito (Utom. BMI) 44 | 48 7 ALL BECAUSE OF YOUR LOVE—nbtis Clay (Funks Bump, BMI)
11 11 10 SEE YOU WHEN | GET (G. Jackson, R. Moore), Kayvette 5130 (TK) ﬂ 87 2 INTO SOMETHING

THERE—=Lou Rawls (Muscle Shoals Sound, BMI) (Can't Shake Loose)—0.v. wrign

(K. Gamble, L. Huff), Phifadelphia International 45 | 45 S | LUKE THE (E. Randle, J. Shaw), Hi 77501 (Cream) (Jec, BMI)

£ (B LI Vi, L FEELING— Luther ngram 78 |62 | 8 | PARTY LIFE-symboi 8
1211010 ElAgZY DON'T T[:HANGIE YOUR MIND- (). Baylor, L. Ingram), Koko 725 (Klondike, BMI) (W. Lowery), Shock 5 (Janus), (Duchess/0d

pdysh gt EYTheAFips 46 [ 47 | 8 | OVER AND OVER—ashford & Sim Sparta/Heavy, BMI)
pson
ganMcMiogg;/W;?‘i?ﬁ?e:gE‘? BMY) (N. Ashford, V. Simpsan), Warner Bros. 8391, ﬁ CHA_LK IT UP—Jerry Butler A
N (Nick-0-Val, ASCAP) (P. Wilson), Motown 1421 (iceman/Stone Diamond/
ﬁ 17 8 DEVIL’S GUN—cJ. & Co. ﬁ 57 5 BOOGIE NIGHTS = Heatwave I Padavon-Portfolio, BMI)
el ';Jgg”mﬁafm) . (R. Tempton), Epic 850370 (Rondor/Almo, ASCAP) ﬁ m FANTASY IS REALITY—Pariiament
ﬁ 3 8 S i | (G. Clinton, B. Worrell, L. Ware), Casablanca 892
18 | 6 | I BELIEVE YOU-Dorothy Moore 6 EXODUS - 8ob Marley & The wailers Il (Res/maibiz, B
(0. Addcisi, D. Addrisi). Malaco 1042 (TK) (B. Marley), 1sland 089 (Bob Marley/Almo, ASCAP) ﬁ GIVE ME SOME SKIN—
(Musicwsys Fyng Ados. B P! 72| 3| THE GREATEST LOVE OF James Biown & The L85
15| 14112 LOVING IS REALLY MY ALL—George Benson | I (. Brown. Y. Brown), Potydor 14409 (Dynatone/
GAME — Brainstorm (M. Masser, L. Creed), Arista 0251 (Columbia Belinda/Unichappell, BMI)
(8, Woods, T Womsc), Tabu 10961 (RO Pictures. BM) ﬁ m {MCﬁN’I HE)LPB IdE—thi;gael Henderson
Int . . Henderson), El
o 2| s L4, SUNSHINE—s il Bl I I rard || oo 1) it
. —War =dhirle Town
(S. Allen, H. Brown, M. Dickerson, L. Jordan, C. (H. Mason). Arista 0y254 (Masong, ASCAP) ﬁ m JUST LET ME HOLD
Miller, L Oskar, H. Scott, ). Goldstein), Blue Note ﬁ 7 2 WORK ON ME—0' YOU FOR A NIGHT —David Ruffin
1009 (United Adists) (Far Out, ASCAP) A Hu"-)o’};i{;delpm termationa (g.uA Kipps, Ir.), Motown 1420
, ! L. Huff), ipps, BMI)
17 {13 14 | DON'T LOVE YOU 3631 (Epic) (Mighty Three, BMI) (Charles Kipps ‘
ANYMORE = Tedoy Pendergras 52 {52 | 5| IFEEL UKE 'VE BEEN LVIN' (On The | 3% 85 | & | SPRING HIGH—rumse, Lews
(K. Gamble, L. Huff), Philadelphia International Dark Side Of The Moon)—T Biackbull/ fobet mASICAP)
3622 (Epic) (Mighty Three, BM) (R Baker), Atantic 3803 (Burma Eas, B ﬁ 95 | 2 E)E;CLEUT Wt Ko T
18 |12 | 17 | GOT TO GIVE IT UP 66 | 4 | ! DON'T WANNA GO—moments (Pt. 1)—Special Deive
! )—Sp y
Pt. 1—Marvin Gaye (B. Roberts, C. Sager), Stang 5073 (All Platinum) G. Parker, C. Fortune, R. Ross), Shields 6307 (TK
. ( ) ), TK)
(M. Gaye), Tamla 54280 (Motown) (Jobete, ASCAP) (Begonia Melodies/Fedora, BMI) Special Defivery/Sheriyn, BMI
Spi . yn, BMI)
s s OHIO-Dores fr| 6 | 4| coop THING QUEEN Yol | 2| No onE couwn LovE
. DECK, (lams, M. Jones, M. Pierce, R. —_ - .
Middiebrooks. C. Satchell. L. Bonner). Mercury RARPL lM DB o m YSOISJC ’fOREh I
73932 (Phonogram) (Play One/Unichappell, BMI) (Not Listed, BMI) : 2u}| ichaarp :erﬂugm{‘.o \(:RC:)

ﬁ 26 9 NIGHTS ON BROADWAY —Candi Stato - r
(B. Gibb, R. Gibb, M. Gibb), Wamer Bros. 8387 55 1146)) 10 rnA mlnf"s?und’l',iﬁk ';ya'::sasy 794 ﬁ m ?,"XN'C'.E,:‘ST SJ UST CAN'T STOP
(Casserole/Unichappell/Stamm, BMI) (Debyrd/Blackbyrd, BMI) L (;T;:mupev?o#:n:

ﬁ 27 5 LET'dSI(':‘LE(\N UP THE GHETTO- ﬁ 74 2 GOODNIGHT MY LOVE (Pleasant (JS Williams, Jr.), Mu5|cA0n ll’Jnvilege 3303
Philadelphia International All Stars Dreams)—T. (Springboard) (Atomic Art/Demain, BMI)
e e P Ta gy © BT 1 g 88 (92| 3| TOMORROW=Gisy Houston
(K. Gamble, L. Huff, C. Gilbert), Philadelphia (Trio/Freddy Bienstock/Unichappell, BMI) (g Strouge M. (llhalmn) Private Stock 45355
International 3627 (Epic) (Mighty Three, BMI) 57 54 9 | SHO LIKE GROOVIN’ (Charles Strouse/Edwin Morris, ASCAP)

22 (25| 7| VITAMIN U—Snokey Robinson WITH YA~ Jonany Briso W m e i<l
(L. Brown, T_McFaddin), Tamla 54284 (Motown) (). Bristol), Atlantic 3391 (Bushka, ASCAP) (L:m’"g?"“-s"w arsh). Little City
(B LS 58 (58| 6| BITE YOUR GRANNY— 0 & ConRe ”

23 | 24| 8| I CAN MAKE IT Morning, Noon & Kight L et (3 RO LR ae
BETTER— Peabo Bryson % Wo;tr’lzy). R(l)\anCsAh:w 1003 (United Artists) (Boga, ASCAP)I - g
(P. Bryson), Buflet 03 (Web IV), (Web IV, BMI) (Desert Rain, ) 91 | 93 ) CHECK IT OUT

Bri 52| 7| THE SOUL OF A MAN sobty simt 59| 42 | 11| GO AWAY LITTLE BOY—Marens Shaw (ot 1) Somarcated o

(C. King/G. GoHin), Columbia 3-10542, ophisticate: Y
(B. Bland. A. Braggs), ABC 12280 (B. Womack), Mayhew 532 (Bareback)
(Don/ABC Dunhill, Bil 1) (Screen Gems-EMI. BMI) (B, Womack/Unart. BMD
s 60 | 49 ] 17 I CAN'T GET OVER YOU—pramatics ;

ﬁ 43 3 %A(';(Ex T SWI|TTH Yolyg%w';éﬁe's (). Brinson, E. McGhee, F. Fleshmar:;,ml\aBIC 12258 92 m S0 YOU WIN AGAIN-
ECGIK:;;)'EM%?AS?A?’) "R (Conquistador, ASCAP) :‘R"' Bca'l‘?:r";')““sig e JCEE

2% | 2! 9 CAN'T WE JUST SIT DOWN 61 | 59 | 19 ANGEL IN YOUR ARMS—tot (Atlantic) (tsland, BMI)

(And Talk It Over)—Oonna Summer s ue, |- vasteld) Big Tree 16085 | 93 | 98 | 2 |  DOCTOR LOVE—Furst Choice
(Atlantic} (Song Tailors, BMI/1've Got N A R T G ind 4008
&c?c.ﬁ:l;%)mf af\asbclzp)ca e JrefMUSEYASCAD) ESalgoatJrlf)ls'(LucF:‘?;:Ee/Sixry ‘é’t“.?‘"gf"ém“?i"“
a ) , 3

a7 21| 9 GET IT UP— ) 62 165 4 BLOCKBUSTER BOY—Sister Siedge 94 DISCO TRAIN—Jerry Rix
(NE Doheny), Alonic 407 - o LD (e Ml (Levay, Pragen), AV 131 (Sounds OF Jupiter, BM)
(Warner Bros/Longog, ASCAP) GImE QI Bl 95 EXPRESS YOURSELF—

ﬁ 3| 61 CANT STAY AWay - 75| 3| SINCE I FELL FOR YOU/I'M FALLING Kew Yoy Bammuniy BRGlr
W, Collns, . Clinton) '&?’::’B’os"%z%'ah"d IN LOVE—Hodges, James & Smith | | (B. Diggs, W. Meeks, Jr., A Freeman), RCA 11035
(Rubber Band BMI) (8 Johson/ WM. I e B (Dunbar/Nycom, BM()

' Bros., A /EI Patricio, _

29| 19| 11 | ONCE IVE BEEN THERE—Nommcomas | 64 | 70 | 4 | 1 THIS 1S HEAVEN e re % |IEEEm) A e e
(P. Mitchell), Buddah 570, (RCA), (Hot Stuff, BMI) (W. Mitchell, E. Randie), Hi A7"7"501e el I I (EC/AI Green, BMI)

303 8 | GET LIFTED—Latimore (Cream) (Jec, BMI) 97 m GOTTA FIND A WAY TO GET BACK
(. Cosek i Fincn):iBlades L4 65 | 67 | 5 | THAT'S WHAT FRIENDS ARE HOME - nnenvision
(TK), (Sherlyn. BMI) FOR—Deniece Williams l (L.R. Robinson, M. Karriem), Aricla America 7657

31 |28 24 GOOD THING MAN—Frank Lucas (D. Witliams, C. McDonald, P. Baskett, L. Groves), (Capitol) (Johany Power, BMI)

(F. Lucas, V. Pea), Ica 001 Columbia 3.10%56 (Vip Newbag, BMI)' ' 98 m I'M AFRAID TO LET YOU INTO MY
2 | 33 9 FUNKY MUSIC—Jupar Universal Orchest 7 1 LIFE—Freddie Waters

g (D. Boyell, B. Swedienl)l?aJLpal:";!eo'Os; (M’o‘:toev:nr)a ﬁ n “ 3{1;'?0"0’;5[% BEAT-UP & X (. Jarrett(, R.liiolr;esr, F. Waters), October 1011
(Nuance, ASCAP/Lenise, BMI) (L. Grab J")G&:'::;"’ gfgs"al'] 451'73"0" (Ankh, ASCAP/AIl Night, BMI)

33 | 38 7 GETAWAY —Salsoul Orchestra (Nineteen Eighty Foe, BMI) 99 | 60 | 13 WHATCHA GONNA DO?— Pabio Cruise
(B. Tayler, P. Cor), Salsoul 2038 (M Buru, ASCAP) ﬁ 80| 3 TURN THIS MUTHA OUT Eh::::}s/ PJ:T?II;méZu :m &?)2

ﬁ’ 441 6| | NEED LOVE-persuaders (Pt. 1)~(dris Muhammad 100 | 78 | 5| IN A VERY SPECIAL WAY—Brief Encounter

-
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General News

s DARK 5 MONTHS BUT SWINGING AGAIN s

. Sales Sizzle At L.A. Jazz C|ty

[t T

LOS ANGELES—In less than two
months after being shuttered for five
months, business at Jazz City Rec-
ords, a specialty retail outlet here,
has leaped 70% over sales in the
same period last year, according to
owner Joey Jefferson.

Jefferson attributes the rise to the
abundance of different types of jazz
now being released, and his exten-
sive advertising campaign.

He notes that veteran jazz musi-
cians are now recording contempo-
rary music along with the new-
comers to the field and these records
are his biggest sellers. The jazz au-
dience has broadened considerably,
he says.

“People hear music on radio now
and don’t necessarily associate it
with jazz because the sound is differ-
ent from what the musician has pre-
viously recorded. Most music today
is coming together and jazz is no dif-
ferent.”

His advertising campaign in-
cludes radio and newspapers. He ex-
plains the bulk of his advertising
dollars is going into radio spots.

Jazz City’s two major radio adver-
tising outlets are KBCA, L.A.’s only
full-time jazz station, and KACE, a
three-month-old station which fea-
tures just about all types of music.

“KACE is what's happening now
in music. People want variety, which
is the reason FM stations are selling

By JEAN WILLIAMS

more product for us than AM sta-
tions.

“KACE has also brought in a lot
of white customers because the sta-
tion seems to appeal to both white
and black audiences.

“Although I specialize in jazz
product, I also stock rock. gospel and
r&b merchandise. KACE’s main
thrust is to r&b and rock with a little
jazz but because I only advertise my
jazz product, customers come in for
jazz and end up purchasing other
records. .

“I advertise on KBCA because it's
an all-jazz station which caters to
both contemporary and traditional
jazz and [ stock both.”

Jefferson claims he has not been
affected by the $7.98 LP price hike.

“My customers initially com-
plained about the $7.98 LPs. They
even walked out when I told them
the price but returned when they
found that other shops are selling
LPsat the same price. It's just a mat-
ter of getting used to the pricerise.”

He explains that because of in-
creased business, he’s planning to
open a second Jazz City outlet in a
predominately white area of town.

“With a name like Jazz City most
record shops don’t consider me com-
petition because I'm in a specialty
area. Jazz tells them that I am in the
jazz business although more than

® Continued from page 40

into Waples’ vacated slot with Bill

Drew, part-time announcer taking

over Bailey’s midnight-6 a.m. shift.
*  x *x

The group Rare Earth, which
hasn’t recorded together since its
breakup three years ago, has re-
formed and returned to Motown
Records.

The group, with several gold rec-
ords under its belt such as “Get
Ready,” “Born To Wonder,” “]
"Know I'm Losing You™ and “I Just
Want To Celebrate” has completed
a new LP “Rarearth* set for immedi-
ate release on the firm’s Prodigal la-
bel.

* * *

Denice Gordy, niece of Motown
chief Berry Gordy, is co-starring and
singing in the film “Black Fist.”

The soundtrack is being released
on Ron Carson’s Happy Fox label,
with several Happy Fox acts taking
part including Carson.

The label owner, who produced
the soundtrack, also has a role in the
film which is currently being shown

Soul Sauce

THE RECORD PLANT
BEST SELLERS (SOUL)

. Floaters
. Emotions
. Bros. Johnson
. Isley Bros.
O’Jays
. Johnny Guitar Watson
. Slave
. Maze
. Enchantment
10. Gospel Roots (Vol. I)

SPECIAL SUMMER SALE!!

$6.98 L.P.'S—$3.40
$7.98 Tapes—$4.40
707 S. Broadway, Suite 212

Los Angeles, CA 90014
(213) 626-5421

in Washington, D.C., Detroit, and
several Southern cities.
x k%

Services were held in Shreveport,
La., for Willie “Uncle Bill” Caston,
the 62-year-old gospel DJ who died
of a heart attack July 4.

Caston, who had been in the
broadcasting industry 39 years, was
an announcer at KCIL, Shreveport,
at the time of his death. He had also
worked at KWKH, KANB, KANV
and KOKA during his long radio ca-
reer. He is survived by his wife Lula
Mae Kelly Caston and four sons
Willie Jr., Trammell, Frank Harvey
and L.H. Caston.

* * *

KACE, the three-month-old sta-
tion owned by ex-footballer Willie
Davis, is not automated as previ-
ously reported. Speak Out, a talk
show dealing with community inter-
ests, was the station’s automated slot.
It went live Sunday (24).

* * *

Remember ... we’re in communi-
cations, so let’s communicate.

Two Pips Pop For

Percussion Product

NEW YORK-Two members of
the Gladys Knight & The Pips.pop
group, Edward Patten and William
Guest have created “Disco Bells,” a
band of bells to be worn by disco
lovers so that they can create their
own brand of percussion while
dancing to the beat of their favorite
music.

Patten and Guest have formed a
company, Patten & Guest Produc-
tions to market the product which
can be used as wrist or ankle bands,
belts, necklaces or other fashion ac-
cessories.

It was introduced last week at the
Les Mouches disco here to an au-
dience which included Roberta
Flack, Nona Hendricks, Sarah
Dash, Walt Frazier and other mem-
bers of Gladys Knight & The Pips.

60% of my business comes from
1&b/rock sales.”

Historically, July and August are
the dull months in the record busi-
ness but according to Jefferson,
more money is circulating and the
music is better, therefore business is
on the rise.

Jefferson, who says he has 25,000
LPs in stock. closed his five-year-old
shop for five months because of poor
sales and reopened when he felt the
market was accelerating.

$2.99 Retail
Price Ebbs
At 38 Sites

By DICK NUSSER

NEW YORK-Jimmy's Music
World, the high-rolling, lowballing
38-store retail arm of Sutton Distrib-
utors, isn’t relying on $2.99 specials
as its prime customer lure. now that
it has established a place for itself in
the retail market here.

“[t isn’t necessary,” claims Dick
Butler. Jimmy's operations man-
ager. [ think we've successfully en-
tered the market.” The chain’s prices
touch $3.99, $4.99, $5.99 and $6.99
to offer a more than total discounted
image.

Indeed. a recent visit to three
Jimmy’s stores in Manhattan dis-
closed only schlock available at the
$2.99 lowball price. whereas
Jimmy’s rapid expansion had been
greased with regular offerings of 12-
15 pieces of current product at $2.99.

The merchandising brains at
Jimmy's won't say whether or not
the initial intense lowballing was a
calculated retail gamble, designed to
help bustinto the market, but Butler
and Jimmy’s president David Sutton
did agree to discuss the thinking be-
hind Sutton’s expansion into retail-
ing in a recent. wide-ranging inter-
view.

Sutton cites “an enormous con-
sumer demand for product” and the
example of California’s retail record
chains as the two main factors that
inspired Jimmy's growth.

Furthermore, small retailers may
be struck dumb to hear that Sutton
really believes lowballing can even-
tually do more. good than harm to
the nation’s mom and pop record
stores.

“I don’t see anything wrong with
the record business,” Sutton says.
“There’s more room now for spe-
cialty lines going to specialty stores.”

He believes that chains such as
Jimmy's, California’s 15-20 store
Licorice Pizza and Wherehouse
chains make it more feasible for
small retailers to specialize in prod-
uct the discounters don’t, or won'’t,
carry.

“That’s the trend in retailing,”
Sutton maintains. “Clothes, drugs,
records, it’s all the same.”

Sutton and his brother Charles
head Sutton Distributors,a New Jer-
sey-based dealer of cutouts that is
Jimmy’s parent company. Both men
are among the least heard from re-
tailing moguls in the music business.
David Sutton, for one, isn’t anxious

- to share the secrets of his success

with the rest of the industry.

“I don’t want to get people too
smart too fast,” is the way he putsit.
“I try to keep behind the scenes.”

Although he claims to be “in-
volved in every phase of ” Jimmy's
operations. he admits hiring Butler
“to replace myself” as day-to-day
manager of the chain.
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Billboard SPECIAL SURVEY For Week Ending 7./30/77

#STAR  Performer—LPs  registenng T
greatest proportionate upward prog- S
ress this week-
e EIE[5|me
Artist, Label & Number ] § | Artist, Label & Number
(Dist. Label) 2|5 £ ot'aben
REJOICE A 39| 3| Fncer PanTINGS
Emotions Columbia PC 34762 Earl Klugh, Blue Note BN LA737H
(United Artists)
RIGHT ON TIME
Brothers Johnson, AGM SP 4644 32) 32| 8| HERE AT LAST ... LIVE
Bee Gees, RSO RS-2-3901 (Polydor)
COMMODORES
Motown M7-884R1 33| 36| 4| AL GREEN'S GREATEST
HITS VOLUME Il
GO FOR YOUR GUNS HI SHL 32105 (London)
Isley Brothers, T-Neck PZ
34432 (Eprc) 34) 34 40| PART 3 .
FLOATERS K.C. & The Sunshine Band, TK 605
ABC AB 1030 35] 20| 7| THELMA & JERRY
A REAL MOTHER FOR YA o I
Johnny “Guitar”" Watson
DIM DILPAT (Amherst) 36| 26| 7| HAVIN' A HOUSE PARTY
MARVIN GAYE LIVE AT Willie Hutch Motown M6-874S1
THE LONOON PALLADIUM |37 | 37| 11| ARE YOU SERIOUS
Tamla, T7-352R2 (Motown) Richard Pryor, Laff A196
TRAVELIN' AT THE SPEED 38|41 14 WAN
OF THOUGHT 4 | gg:‘cgo 4 -
0'jays, Philadelphia International
PZ 34684 (Epic) R s;:'r;.:xac’emnngrss;&g?n
SLAVE
Cotiilion SD 9914 (Atlantic) ﬁ 4 2 SP:SEUEGUSI:JS:{? LOVE
MAZE featuring FRANKIE LORae GE
BEVERLY 50| 2| TOO HOT TO HANDLE
Capitol ST 11607 ﬁ Heatwave, Epic PE 34761
TEDDY PENDERGRASS
Philadelphia Internationat ﬁ e z E:‘?gclig’v
PZ 34390 (Epic) Roadshow RS-LA744-G
FREE AS THE WIND (thited-ASig)
Crusaders ABC/Blue Thumb 421 40 6 LETS BE CLOSER
- TOGETHER
LIFELINE Tyrone Dawis, Columbia PC 34654
Roy Ayers Ubiguity, Polydor
PD-1-6108 43| 43| 4| THE GREATEST/
ORIGINAL MOTION
SWEET PASSION PICTURE SOUNDTRACK
Aretha Franklin, Atlantic SO 19109 George Benson, Mandrill & Michael
Masser Arista AL 7000
EXODUS
Bob Marley & The Wailers, Island 44 | 48| 2| I'VE NEVER BEEN TO ME
ILPS 9498 Nancy Wilson, Capitol ST 11659
UNPREDICTABLE BENNY AND US
Nataiie Cole. Capitol SO 11600 ﬁlm Average White Band & Ben €
UNMISTAKABLY LOU King. Atlantic SO 19105
Lou Raws, Philadeiphia 46 | 38| 14| LOVE STORM
International PZ 34488 (Epic) Tavares, Capitol STAG 11628
FRIENDS & STRANGERS 471 53| 2| STORMIN'
Ronnie Laws, Blue Note Brainstorm, Tabu BQ11-2048 (RCA)
BN-LA730-H (United Artists)
(]
LOOK TO THE RAINBOW bk KONIREICS
AL JARREAU LIVE IN RCA APL1-2433
EUROPE
Warner Bros. 2BZ 3052 SOMETHING TO LOVE
| REMEMBER YESTERDAY | AT
Donna Summer, Casabianca CHOOSING YOU
NBLP 7056 Lenny Wiliams, ABC AB 1023
PARLIAMENT LIVE- -A-A-
P. FUNK EARTH TOUR shy 36y 2 ?SAB‘:)?)%J HBEABNYAME
Casablanca NBLP 7053 Bootsy's Rubber Band,
DEVIL'S GUN Warner Bros. BS 2972
o {1300, Westbaung 52| 52| 17| ROMANTIC JOURNEY
WB 301 (Atlantic) Norman Connors, Buddah BDS
PLATINUM JAZZ el
War_ Blue Note BN-LAG90-)2
; ) 53| 33| 9| HOT
(Wnifed[Atists) Big Tree BT 89522 (Aantic)
ENCHANTMENT
Roadshow RS-LABS2-G 54| 51| 5| MAGIC JOURNEY
(United Arists) g'l:g:‘"' g;g"gss‘l'as
SO INUHEREY 55| 55| 8| REFLECTIONS N BLUE
Stevie Wonder Tamla | Bobby Bland. ABC AB 1018
T13:340C2 (Motown) 56| 45| 5| CARDIAC ARREST
RICHARD PRYOR'S Cameo, Chacolate City
GREATEST HITS CCLP 2003 (Casablanca)
Wamer Bros. BSK 3057 57157 26 ASK RUFUS
TURN THIS MUTHA OUT Rufus featuring Chaka Khan,
\dris Mubammad, Kudu 3¢ (CT) RECIBRTS
George Benson, Warner Bros Bahannon, Mercury
BSK 2983 SRM-1-1159 (Phonogram)
IT FEELS SO GOOD 59 m UFESTYLE (Living &
Manhattans_ Columbia PC 34450 H.”:f) et
ohn Klemmer
ANGEL
Ohio Players, Mercury 60) 60| 4| SHOTGUN
SRM-1-3701 (Phonogram) ABC AB 979
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Discos

Rocky Road For 12-Inch Singles In Japan; Future Dim

TOKYO—Reluctance among lo-
cal radio stations to play 12-inch
disco disks, coupled with the prod-
uct’s high retail prices, their ex-
tended play which most Japanese
jocks find cumbersome, and the ab-
sence of quality sound equipment in
many local discos are all acting as re-
tardants to the commercial growth
of the 12-inch disco disk in this
country.

So far only three companies, Nip-
pen Phonogram, King Records and

Tokuma Musical Industries have re-
leased 12-inch singles to the public.
Companies such as Victor Musical
Industries, CBS/Sony, Warner-Pio-
neer and Disco have used them only
for promotional purposes.

Nippon Phonogram released the
first 12-inch disco single last Octo-
ber. This was followed by three more
12-inch single releases, making it the
largest number released by any
Japanese record label. The releases
are “Nice "N’ Nasty,” by the Salsoul

By ALEX ABRAMOFF

Orchestra, “Ten Percent.”” by
Double Exposure and “So Much
For Love™ by Moment of Truth.

These tunes were released by Sal-
soul as limited editions in 5,000 and
10,000-unit batches.

Koichi Watabe, soul & disco di-
rector at Nippon Phonogram, ex-
plains his company has sold most of
the 12-inch singles it initially
pressed. He adds, "Our market for
these singles has been equally di-
vided between-disco fans and audio-

philes. However, because of cost fac-
tors we have not accepted any small
back orders. “We found that itis not
economical to press less than 10,000
copies of any 12-inch single. The
cost of mamufacturing these is as
high as that of LPs. This holds not
only for PVC, but also for jacket
cost. We priced these 12-inch disco
singles at $3 while that of an ordi-
nary single is $2. It is not an exagger-
ation 1o say that we do not have any
profit margin at this price level.”
continues Watabe.

The company found it difficult to
promote those singles on radio
which is an important area for pro-
motion. Radio stations were reluc-
tant to play these singles because the

Y

g’ff/m\@*
s NTASTIC

pDISCO PROJECTlON-PEOPLE
il you needin

</

(72N

3 PULSAR

THE ORIGINAL

We have all

tand know-how:
er Strobes ° ggzgn
ettes ® Wheels ® Spfcl‘_::sers
(l:_gf\zes « Color Splodes £
We're first in delivery and fir
o call us first.

; tead Turnpike .1283
5°°°-Hemp(5516) 752-1288 (616) 752
“

equipmen

Contro

e » - ¢ .

=TT T 3

-.‘
23 e

°
s Lbox @

s [
°  pULSAL

MODULATOR

Another winner from PULSAR, The firm with the

most disco lighting controliers in operation

worldwide.

© seund 10 ligM os Esss. Midole and Trebin

 awismatic chasing o crasstade on 3 channels

 Chasing and cresstade te music on 3 channsis

* ladivideal Brighiaezs conirsl om each chesssi

 Masier Srightanss sad Backgrsund Levei Conirols

* Complote control ever Conirasi on each channel

* Powsr handling 100D walts per chansel [1atal 3000 wails|
which'ea8 bo iscrassed with Slavs Units Io any ligh! lasd
Bai I required.

Just one of a wile range of PULSAR control

systems—send for full details to:

CAPITOL STAGE LIGHTING CO,INC.
509 West 56th Street, New York.
New York 10019. (212)246-7770

PULSAR LIGHT OF CAMBRIDGE
Stanley Road, Cambridge, England.
(0223) 66798 Telex 81697

4 pDisco
. Get in ON the
AUDIO DEALEV::?‘G tor brochure

’ . “gh('mgboom' ghts Fan

L e
A tastic -
~profits £ antastic from Li

> VIDEO 3003 by ILLUSION

@® The most versatile and inexpensive sound to light unit available today

|
3 .
L
y. on
»y acove
[roe.

Chammat Seiocsrs

This all push button, all solid state
color organ combines zll the fea-
tures of other super expensive units
but at a real budget price. VIDEO
3003 is idea! for the small opera-
tion, such as bar or mobile and
home.

VIDEO 3003 is available in either consoleo
— mounting or free standing versions.
e MAXIMUM OQUTPUT LOAD
600W per channel—1800W total
o NUMBER OF CHANNELS:
3-base, middle, treble
e DIMENSIONS: 254 "x10"x7%2 "
{console pane!l 3% "x1072")

TLLUSION

www.americanradiohistorv.com

e 3OO0

SOUND TO LIGHT CONVERTOR
O vdea [ree
s A
On
L_ILESEORS
L oas .

Trigger  Lumder

( JOK JOX JOX )

llusion also manufactures—Controllers—Pinspot
Downlighters—Ropelights—Strobes—Lasers, etc.
SEE OUR COMPLETE LINE AT:
Oisco Forum =3, Booth 40
Americana Hotel, New York, August 20-31

@ ILLISION LIGHTING INTERNATIONAL CORP.
Imperial Building, 175 Fulton Avenue
O Hempstead, N.Y. 11550

( BOK JOX JoX )

. Stephen M. Shane (516) 481-6640
® O @€ O e e

playtime is too long and also be-
cause libraries in which radio sta-
tions keep hot singles are made for
7-inch disks and are too small for 12-
inch singles. Both technical and
practical reasons made it difficuit
for 12-inch disco singles to get air-
play. The company does not have
any concrete plan of releasing a
commercial 12-inch single in the
near future at the moment.

Noah's Ark:
2nd Christian
Club In LA.

By JEAN WILLIAMS

LOS ANGELES--Noah’s Ark, a
gospel disco set to open Aug. 5 in
Long Beach, a Los Angeles suburb,
will offer everything from white rock
gospel to a three-hour “fellowship
hour” to a disco Christian dating
service, says Hal Ruppert, owner of
the $350.000 club.

Noah’s Ark is the second such
disco 10 open in the L.A. area, the
first being the Basement, which
opened a year ago in Orange
County. another Los Angeles sub-
urb. Ruppert owns both nightclubs.

The new gospel disco. formerly
Victor Hugo's Restaurant, is divided
into two sections, adults and teens.

“l am opening the second Chris-
tian disco because of the over-
whelming demand for this type of
entertainment,” says Ruppert.

“The Basement was originally
opened to cater to both adults and
teens but teens have taken it over
and we have lost our adult clien-
tele,” he adds.

Unlike the Basement. Noah's Ark
will be a membership club collecting
$5 per membership and a $I
monthly fee.

The adult portion of the disco is
open 5 p.m.-1 a.m. during the week
and until 2 a.m. on weekends.

From 5-8 p.m. is “fellowship
hour” which is comparable to the
“happy hour” offered by some other
nightclubs.

During “fellowship hour™ sofi.
restful, choir-like music is played.
After 8 p.m. the room is transformed
into a regular disco sporting, laser,
strobes and other special lighting ef-
fecis. Music ranging from white rock
gospel to mellow disco to country
and waltzes are played.

On the other hand, the teen disco
opens 8 p.m.-1 a.m. with only con-
temporary disco music played.

The 12.000-square-foot club.
which holds approximately 625 pa-
trons. has two dance floors capable
of accommodating 150 each.

Ruppert boasts of the club’s
$35.000 disco sound system with
computer controlled chase lighting
systems. The equipment was in-
stalled by Sound Promotions of
Santa Ana, Calif.

He is presently looking for two
“Christian™ personality DJs capable
of talking about Christ to the disco-
goers.

“We're looking to attract non-
smokers and non-drinkers plus
people who are genuinely interested
in mecting other Christians,” says
Ruppert.

“We try to couple Christian with
other Christians which is the reason
for our disco dating service,” he con-
tinues.

“We videotape those singles inter-
ested in meeting other singles and

(Continued on page 44)

Some 12-inch disco singles are im-
ported from the U.S.. but they are
not achieving .any noticeable suc-
cess. One reason is that they are
priced at $5, too high when one takes
into account the fact that imported
LPs are sold around $7.

12-inch disco singles are not well
accepted by Japanese discos either.
“The 7-minute playtime is just too
long.” points out Satoshi Honda, top
disco promotion man at Victor Mu-
sical Industries. “Japanese DJs do a
lot of talking unlike American DIs.
Four minutes is the maximum time
they can play a record and still they
do not play it fully. The audience
here is excited by DIJs and not so
much by music.”

Japanese discos are relatively
small. The average size of a Japa-
nese disco is 108 square feet, 100
small for its crown to fully enjoy the
audio effects of 12-inch singles. In
addition, many discos here are not
equipped with hardware that can
accurately reproduce the quality of
sound of these singles. These cir-
cumstances are hindering the expan-
sion of the 12-inch disco single mar-
ket in this country.

Disco Mix

By TOM MOULTON

NEW YORK—Cotillion Records, distributed by
Atlantic Records, has released the new Mass
Production LP titled, “Believe.” There are four
strong cuts, with the strongest being an instru-
mental titled, “Cosmic Lust.” This tune has a
strong melody with synthesizer and horns as the
featured instruments. The cut has jazz over-
tones and keeps building its momentum. There
is a nice break featuring a Fender Rhodes bass
which then builds to an exciting finish.

Another strong cut is “People Get Up” which
follows the style that has popularized the group.
It is an uptempo, funky tune with the vocals and
horns working off each other. The group's inimi-
table style is once more in evidence in | Believe
In Music,” although the tempo here is slightly
slower. “Free & Happy" ripples with the energy
of strong horns and vocals. This is undoubtediy
a stronger LP than the group's last.

Midsong International Records is once more
pushing its activities in the disco area with the
soon-to-be-released Doris Troy disco disk titled
‘I Can’t Hoild On Much Longer.” It is a pop/gos-
pel type of song with Troy and her chorus wail-
ing throughout. There is a strong break which
starts off with drums and then segues into hot
horns and string instruments. This promises to
be one of Troy's best efforts. John Davis’ ar-
rangements and production are outstanding.

RCA Records has released Gordon Grody's
‘Living With You" on a commercial 12-inch 33%
r.p.m. disco disk. The tune comes in both vocal
and instrumental versions with the instruments
arranged and produced by Warren Schatz being
the stronger of the two. The disk is further en-
hanced by lots of percussion and strong
rthythms, and incorporates a good vocal and per-
cussion break. This is further complemented by
a sensuous melody which gradually evolves into
a Latin-style percussion. Both instrumental and
vocal versions of the tune are 9:45 long.

Also on RCA Records is the debut album by
Tommy Smiley titled, “We've Got Love.” There s
one strong cut, "Make Your Move,” which is r&b
in style with a driving, Memphis track. The song
has a tendency toward repetition, but the me-
lodic drive compensates for this.

RCA Records (Canada) has released the new
disco disk by the T.H.P. Orchestra, "Too Hot For
Love.” The group's sound grows more American-
ized with each new release. The opening bars of
the song are very much like the changes from A
Spring Affair"* and "'Summer Fever,” by Donna
Summer. It then moves into a Philadelphia-style
sound. This is a hot mix in which some of the
beauty is sacrificed, but this type of approach is
expected in a mix like this, and the record
seems to have potential for the Canadian mar-
ket.

RCA Records has released a new Vicki Sue
Robinson 12-inch 33% r.p.m. disco disk titled
‘Hold Tight." The song is mostly instrumental

(Continued on page 44)



www.americanradiohistory.com

AUGUST 28-31, 1977
AMERICANA HOTEL, NEW YORK CITY

DISCO I AGENDA

Sunday, August 28
10 am-6 pm

8 pm-1:30 am

Monday, August 29

9 am-10 am
10 am-11 am
1T am-11:15 am

11:15 am-12:45 pm

1 pm-2:30 pm

2:30 pm-4 pm

4 pm-4:15 pm

4:15 pm-5:45 pm

12 noon-7 pm

7 pm-12:30 am

REGISTRATION

ENTERTAINMENT & DISCO
DANCING

8-9-GLORIA GAYNOR
9:30-10:30-THE TRAMMPS
11-12-GRACE JONES
12:30-1:30--GEORGE McRAE

CONTINENTAL BREAKFAST

WELCOMING REMARKS
KEYNOTE SPEECH—"The Impact
of Discoson the Recording Industry™
LARRY HARRIS, Exec V-P
Casablanca Records & Filmworks

COFFEE BREAK

CONCURRENT SESSIONS

(1) Disco Club Owner/Manager
Seminar

(2) Disco DJ Seminar

(3) Mobile Disco Seminar

LUNCHEON

CONCURRENT SESSIONS

(4) The Communications Gap be-
tween Club Owners/Managers
and Disco DJs

(5) Disco Product Promotion and
Marketing

(6) Franchising

COFFEE BREAK

CONCURRENT SESSIONS

(7) Disco Theme Movies—A Major
Force in Promoting Disco Aware-
ness, Disco Artists. and in the Pro-
motion & Sale of Disco Product

(8) Disco Hardware Package Con-
cept—Hotel & Restaurant Chain
Operators

(9) Merchandising Disco Product in
Retail Stores and Discotheques

EXHIBITS OPEN

ENTERTAINMENT & DISCO
DANCING

7-8-CROWN HEIGHTS AFFAIR
8:30-9:30-TAVARES
10-11—-SILVER CONVENTION
11:30-12:30—VICKIE SUE ROBIN-
SON

ENTERTAINMENT & DISCO
DANCING

7-8:30—-DOUBLE EXPOSURE, IST
CHOICE, CLAUDJA BARRY

Tuesday, August 30 7 pm-1 am

9 am-10 am CONTINENTAL BREAKFAST

10 am-12 pm CONCURRENT SESSIONS q
(10) Television (cable TV, Syndi- %ngKC & UHH3 SUNERINE
Gl Uo IR UNT)—4i Bl 10:30-11:30- THELMA HOUSTON
jor Force in Promoting Disco 12-1—(open)
Awareness._Disco Artists, and in Wednesday, August 31 P
g‘; LRt & Sale of Disco g% 110 am CONTINENTAL BREAKFAST
(l |) Disco Pool Seminar 10 am-12 noon HOT SEAT SESSION
Moderator: BILL WARDLOW, Bill-
board
12:15-1:45 pm LUNCHEON Panelists from every facet of the disco §
world in a question and answer ses-
1:45 pm-3:15 pm  CONCURRENT SESSIONS S0
(12) Disco Sound & Lighting—Manu- 12 noon on For_um_ a_uendees free to make plans
facturers Presentation Seminar. for individual meetings. visit Disco 11l
Part [ Exhibits )
(13) The 12-Inch Single Seminar 12 noon-5 pm EXHIBITS OPEN
(Profitability of use as a promo-  6:30-9pm DISCO AWARDS DINNER
tional tool) 9 pm-1:30 am ENTERTAINMENT & DISCO
(14) The Euro-Disco Music Scene DANCING
9-10:30--SALSOUL ORCHESTRA.
3:15-3:30 pm COFFEE BREAK ﬁz)llli:_lz)gw(,TYARo and LOLEATIA
11-12—-BRASS CONSTRUCTION
3:30-5 pm CONCURRENT SESSIONS 12:30-1:30—(open)

(15) Disco Sound & Lighting Manu-
facturer Presentation Seminar.
Part [1

(16) Promotion of the Disco Artist
(Disco Artists. Their Managers
& Promoters)

(17) Producers Pancl—Disco Sound
Trends

THREE TIMES THE NUMBER OF EX-
HIBIT BOOTHS THIS YEAR ... SEPA-
RATE SOUND AND NON-SOUND EX-
HIBIT AREAS. CONTACT YOUR
NEAREST BILLBOARD OFFICE FOR DE-
TAILS ON AN EXHIBIT BOOTH AT
AMERICA’S ONLY DISCO FORUM AND
SHOW!

S I D D I BN OGNS OGNS GND B BED R B =N L r r rfr I 5. . K 1 1 X B ’B §J:- 0 1 1}
l REGISTER NOW for Billboard's Disco I1l. Complete this registration form and mail to Diane Kirkland. ¢/0
Biliboard, 9000 Sunset Boulevard. 12th Floor. Los Angeles 90069.
Please register me for Billboard's International Disco 111 Forum
l at the Americana Hotel, New York August 28-31. 1977
I am enclosing a check or money order in the amount of: (Please check)

12 noon-7 pm EXHIBITS OPEN

l 0 $225—Early Bird Rate (Before Aug. 1)
0O $240—Regular Rate (After Aug. 1)

0 $175—Disco D.J.'s/Disco [11 Panelists/Student/Military/Spouses
Sngnalure

|
|

You c: A fer A ish: =
ou can charge your registration if you wish Registrant (Please an)

0O Master Charge BankNo.. -

O BankA 4 p= ——— -
al mericard Card No Company/Disco:
0O Diners Club Expiration Date. . -

I 0O American Express Tille:_ -

I Address Phone:

City State Zip

All information on hotel rooms will be sent immediately upon receipt of your reservation. For further information. contact:
I Diane Kirkland. Billboard. 9000 Sunset Bivd.. 12th Floor. Los Angeles, Calif. 90069 (213) 273-7040

BREGISTRATION DOES NOT INCLUDE HOTEL OR AIRFARE. NO REFUNDS AFTER
B AUGUST 12,

BREGISTER NOW!REGISTRATION AT THE DOOR WILL BE $25 i
|HIGHER THAN NOTED ABOVE.
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Country-Oriented Clubs In Bow Texas-Based Firm Debuts
With Polarized Animation

NEW YORK-Two new disco-
theques, aimed at aitracting a coun-
try music-oriented clientele, have
begun operations in the beach resort
area of Norfolk, Va., and Pennsau-
ken, N.J.

The Norfolk facility is owned and
operated by Ed O'Hara who has in
the past administered country ni-
teries featuring live talent. The club.
which commands a view of the
nearby ocean., was designed by
Randy Vaughan and Disco Scene 1o
re-create a country and western at-
mosphere.

According to Vaughan lighting ef-

DYNAMO RECORDS

870 Seventh Avenue, New York, New York {0019
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. DISCO HIT SINGLE OF THE YEAR

OM THE ALBUM "DISCO DRACULA”

»HOT BLOOD

fects with green Tivoli light wbes.
animated stars, and three four-unit
spinners, along with the deejay's
booth designed to convey a covered
wagon effect, plus slides, all comple-
ment the country theme.

The records will be spun on a
sound system that includes Technics
turntables, JBL custom designed
speakers, Crown power amplifiers,
SAE Graphic equalizers and Disco
Scene console and mixers. Program-
ming will be traditional and progres-
sive country, and WCMS-AM, a
major radio station in the area. will

broadcast once a week live programs
from the club.

The 6.000-square foot facility with
a 227-seat capacity will be open to
the general public.

The Pennsauken club is believed
to be the first disco of its kind in the
Philadelphia/Southern New Jersey
area. It is part of a giant complex
that includes a Cotillion Ballroom
featuring big band sounds, and a
Nashville East Ballroom. featuring
live country music.

The Pennsauken club has 3.500
square feet of dance space. Is owned
and operated by Mac McCloskey.

A Personal Touch Offered
In Mobile Club Trappings

NEW YORK—-A Cleveland en-
trepreneur, fearful that the com-
mercialization of disco is forcing the
medium to lose its intimacy and per-
sonalized touch. has started “Disco
To Go.” a mobile operation which
incorporates all the features of a
full-size club with the intimacy and
personal touch of a smaller room.

According to Jim Morgan, devel-
oper, producer and deejay of the op-
eration, “Disco To Go™ brings its au-
diences the full light and sound
experience of conventional disco-
theques, except that it can be in-
stalled in their living rooms, dens,
clubhouses, or any place else they
choose to throw a disco party.

For an average of $350 an eve-
ning, Morgan will roll up a sophis-

ticated array of equipment includ- -

e S\
Over
330 disco
products
make
METEOR
number

Quality
makes

Send $1 for your copy of
Our New Color Catalog

Hammond Industries ln
155 Michael gr.. Syosset.f\w fize1
(516) 364-1900
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ing a 16 fi. x 16 ft. modular, lighted.
computerized dance floor by Va-
raxon. Thorens turntables, Showco
Mixers, Onkyo power amplifiers, Al-
tec Speakers, Sankyo cassette decks
and Wollensak projectors for a slide
show.

He then tops the package off with
a complete light show that includes
strobe lights, mirror balls and liquid
color explosions. assisted by the sur-
realistic slide show.

Morgan who was once a band-
leader, and later a record store
owner, states that the idea was to
bring the sophistication of New
York type discos to intimate settings
at a cost most people could afford.

Retarded
Kids Aided
By Deejay

NEW YORK-—An enterprising
young Detroit mobile disco deejay
has joined forces with that city's
Dept. of Parks and Recreation to de-
velop a program of disco therapy for
retarded children in the area.

Kenn Gugel, of East Detroit's
Guisy Disco, is a 24-year-old psy-
chology major from Central Mich-
igan Univ. who in the past has used
music therapy “with remarkable
success™ at a camp for juvenile de-
linquents.

Working with the motor town'’s
department of Parks and Recrea-
tion, he is utilizing his expertise to
create a program aimed at involving
handicapped youngsters in the disco
craze.

Gugel explains that the program
will initially be done on an experi-
mental basis with a small group of
hand-picked children, using basic
hustle steps and other easy line
dances. The response from the chil-
dren will be closely monitored, and
information garnered will be used in
structuring a more detailed and far
reaching program.

Meanwhile, Gugel and the city
are involved in a similar program for
senior citizens of the area. In this
project, conventional disco records,
as well as music of the listeners’
choice are used for therapy with “en-
couraging results,” according to Gu-

gel.

Similar programs using Gugel’s
simple $2.000 portable sound system
are being offered in Detroit’s
YMCA’s adult educational pro-
grams, and the physical education
department’s of the city’s high
schools.

www americanradiohistorv com

NEW YORK-—Blackstone Pro-
ductions, a Texas-based audio/vis-
ual company has developed a con-
ceptof polarized animation in which
polarized light beams are used to
produce animated effects for use in

discotheques and other entertain-,

ment environments which lend
themselves to a/v shows.

According to Lowell Fowler, pres-
ident of Blackstone, po