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AT IMIC ’78 IN VENICE
Dempsey & Hill Key
Exec Training Panel

NEW YORK -Two top inter-
national executives—Don Dempsey
and Leslic Hill--will key an IMIC
78 panel exploring the arca of exec-
utive development.

Dempsey. vice president of mar-
keting for Columbia Records and
Hill. EMTI's director of group music,
will discuss “Executive Training:
Where Will The Industry’s Leaders
Come From?”" at the Billboard-
sponsored event at the Excelsior Ho-

tei in Lido, Venice. during the May
1-4 gathering.

Dempsey will detail how CBS™ in-
ternal programs develop executives
while Hill will offer the European
counterpart 1o this discussion, one
which holds a high priority among
top management of music and
record firms around the globe.

Rounding out the discussion on
executive development will bhe a

(Continued on puge 84)

Tower Series To Foil U.K. Importers

By MIKE HENNESSEY

LONDON —Capitol Records is

taking action to combat the flood of

U.S. albums coming into the UK.
by direct import--a traffic which
costs the label thousands of dollars
worth of business cach vear.

The U.K. office of Capitol is
launching a new series this month.
Tower. aimed at beating the import-
ers at their own game. while at the
same time offering better marketing

and promotion for artists who don’t
always get such attention.

The Towey label was activated in
the U.S some 15 years ago by Capi-
tol and was guided by Gordon
“Bud” Fraser and Eddie Ray.

The LPs. pressed here. will be

jacketed in album sleeves imported

from Capitol in the U8, They will
be shrink-wrapped and  stickered
(Continued on page 73)

A&M Sues Calif.
For ‘Master’ Tax

By JOHN SIPPEL

LOS ANGELES A&M Records
here has filed a precedental suit
against the California State Board of
Equalization. sceking a refund of
approximately $900.000 in sales and
use lax on record masters covering
the period from July 1. 1970, to
March 31. 1974.

The Superior Court action here is
an outgrowth of an attempt by the
state tax levving wing to assess a 6%
or 6.5% sales and use tax on record
masters.

An industrywide nucleus of Cali-

(Continued on puge 16)

Sessions Boom
At N.Y. Studios

By DICK NUSSER

NEW YORK - An unprecedented
amount of’ new construction, wide-
spread technological upgrading and
quality musicianship have substan-
tially hoosted the once-sagging for-
tunces of the studio recording indus-
try here.

After recording activity  had
shifted 1in the late 1960s 1o Los An-
geles. Nashville and Europe. Goth-

(Continued on puge 63)

Heat At Royalty Hearings

LARGEST EVER

6,000 To Flood

Vegas For NAB

By DOUG HALL

NEW YORK - AM stereo. ratings
rescarch - particularly  the new
TRAC 7 system satellite distribution
of programming--and new promo-

tion ideas are among the topics of

particular interest to programmers
at this vear’s NAB convention.
The S6th annual caucus opens
April 91n Las Vegas for four days in
what will be a record-breaking at-
tendance of more than 6.000.

NAB president Vincent Wasi-
lewski will make two state of the in-
dustry speeches. one to radio broad-
casters and one to television station
operators,

In both heis expected to reiterate
that the NAB is unalterably opposed
lo cither mandatory access by citi-
Zens groups 1o air time and anvy
form of frequency use tax or lee,

{Continued on page 30)

Firms Press First U.S. Digital Disks

By ALAN PENCHANSKY

CHICAGO  Audio annals will log
1978 as the year in which digital tape
recordings first were pressed by ULS.
companices.

Domestic digitals will begin ap-
pearing shortls. with California’s
Orinda Records leading the way.
says Dr. Thomas Stockham. inven-
tor of the Soundstream digital tape
recorder.

According to Stockhum. three
U.S. labels alreadv are using the

Soundstream svstem. He estimates
that as many as one dozen digital
disks produced with the equipment
will be issued here in 1978,
Stockham says his company is
working with Orinda Records, Crys-
tal Clear Records and Telare Rec-
ords —all dircet disk producers—in
the preparation of commercial digi-
tal releases.
According to the inventor. Orinda
(Continued on page 59)

On March 5, 1978, Kenny Rogers and Dottie West hosted The World's
Largest Indoor Country Music Show at the Silver Dome in Pontiac, Michi-
gan. This Wednesday, from 9-11 PM, this show becomes an NBC-TV Big
Event Special. Country music's hottest new recording duo has come to
television. Watch them!! (Advertisement)

By PAUL GRFEIN

LOS ANGELES The relation-
ship between the radio and record
industries - keved to the issue of
record performance rovalties was
hotly debated in a two-day mecting
Wednesday (29)-Thursday (30) of
the House Judiciary Committee’s
Subcommittee on Courts. Civil Lib-
erties and the Administration of Jus-
tice at the Beverly Hilton Hotel here.
Broadeasters claimed the present
relationship between radio and
record companies is a tradeofT. a fair
exchange of services. and that the
equation should not be tipped by
making them pay rovalties to artists.
singers, musicians and record com-
panics as provided in H.R. 6063, a
proposed amendment to the Gen-

cral Revision of Copyright Law.
Said Peter €. Newell, vice presi-
(Continued on page 10)

Rock Promoters Book
Broadway Productions

By RADCLIFFE JOE

NEW YORK-Top Broadway
shows ranging from “The Wiz™ and
“Belle Of Amherst™ to “Give "Em
Hell Harnv™ and “Your Arms Too
Short To Box With God.™ are being
successfully - booked into theatres
and college auditoriums across the
countrv by rock concert promoters
who had previously resisted having

anything to do with them.
According 1o Rand Stoll of Head-
liners Talent Agency. the change in
attitudes by rock promoters, many of
whom are now earning as much as
S04 of their income from theatrical
(Continued on page 94)

“CORNELL DUPREE'S SATURDAY NIGHT FEVER" spotlights Cornelt's
unique guitar talents in contemporary fazz interpretations of today’s
hottest chart hits. “Stayin™ Alve,” "Boogie Nights,”" ~Lovely Day.” "How
Deep Is Your Love” .. . powerfully itlustrate Cornell's unrivaled virtuosity.
On Versatile Records and Tapes (MSG 6001). (Advertisement)

(Advertisement)

AVERAGE WHITE BAND
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LOS ANGELES—In the immediate aftermath of the biggest
NARM convention in the association’s 20 years, reactions from
key segments of the industry are varied—but generally on the
positive side, representing overall optimistic views for 1978.

An across-the-board sample responds to ~he query: “Fresh
from the 1978 NARM convention, what did vou think of itand
what would you suggest for 19797

® Danny Heilicher, consultant to Pickwick International,
Minneapolis: “The convention was good. The oldtimers stayed
outin the hall. But a whole bunch of new people were in on the
sessions. The family-oriented business seminar was needed.
NARM is right in slowly getting rid of the panel just sitting
there. The a/v presentations were better. Joe Cohen is doing a
great job. We know where we stand. We were better budgeted.
“There’s a change to enlightening various facets of the busi-

fowdy Ty 3 & e
“LIEBER MAN" —Wearing his ‘“‘Superman” styled T-shirt following a filmed
parody on his company's success, Dave Lieberman, chairman of the board,
Lieberman Enterprises, left, embraces the firm's president, Harold Okinow,
as Jim Tyrrell, vice president, marketing, Epic/Portrait/Associated Labels,
who presented rackjobber of the year award to them, looks on. It was the

By JOHN SIPPEL

ness. I'd like to see actual representative samples of the best.
Take, for example, the finest ads from firms in NARM or typi-
cal ads and have experts point out the good and bad. Maybe the
convention was a day too long.”

® Sam Broadhead, sales manager/vice president, Allied
Recording Pressing, Los Angeles: “More specialized sessions
for people in record manufacturing. [ saw representatives of 10
different plants there. Let’s talk about the Oregon dealers who
are griping about the heavy return of defectives. It's a common
problem. How can we help them and they help us?

“Let’s get people like Dave Neckar, Keith Holzman and other
production executives for labels to join us in a seminar. And
how about the jacket makers and those who design them? They
might fit in nicely. It would really be helpful if we could get
some kind of an estimate on production needs for calendar

YETNIKOFF HONOR—Departing NARM president
George Souvall of Alta Distributing, Phoenix, left, pre-
sents the organization's presidential award to Waiter
Yetnikoff, president, CBS Records Group, for his sut-

standing contribution to the industry.

mREsERTEsmssEserssssressmmassrms INDUSTRY REACTS TO NARM sswumsesmsmrmsmesmminsm s s «n s sy

'Convention Produces Optimistic 1978 Views

A

1978 at a NARM. [t would help relieve the burden that comes
when unexpectedly in September we get those heavy holiday
orders.”

o John Hollands, chairman, BSR (USA) Ltd., Blauvelt,
N.Y.: “NARM was very professional. Right from the moment
the doors opened at the right time the first morning, the me-
chanics were right. The registration check-in procedure was ef-
ficient. The convention books were well-prepared. The NARM
daily news sheets under our hotel doors prepared us for each
day’s individual participation. At our hardware shows, those
papers are too full of ads: it’s distracting.

“I promise that next year our EIA portion of the show will be
better. Our exhibit didn’t get set up properly. Next year we'll be
ready early. [ want a bigger, better sign over our area explain-

(Continued on page 80)

DAVID’'S DAY —Paul David, right, founder/president,
Stark Record Service, N. Canton, Ohio, accepts NARM's
retailer of the year award from Wait Lee, vice presi-
dent, sales, Capitol Records, for the prosperous
growth of his Camelot/Grapevine stores’ chain.

second consecutive award for the Minneapolis company.

ARISTA MUSIC

LOS ANGELES—After a little
more than a year in operation, the
Arista Music Publishing Group has
recouped all of its start-up costs and
is now operating at a profit, accord-
ing to Billy Meshel, vice president
and general manager based here.

Roshkind Plea:
Not Guilty To
2 Tax Charges

LOS ANGELES—Motown In-
dustries vice chairman Michael
Roshkind has entered a not guilty
plea to both counts of a federal
grand jury indictment charging him
with income tax evasion.

Appearing before Judge Robert
M. Takasugi in Federal District
Court here Monday (27), the Mo-
town executive through his attorney,
Bruce Hochman, told the court that
“we anticipate a disposition in this
case,” and requested a date for a
status conference.

The “anticipated disposition™
apparently refers to a plea bargain-
ing process that could resolve the
matter.

Set for April 17, the status confer-
ence will be a private meeting be-
tween Judge Takasugi, defense
counsel, and the prosecutor, Asst.
U.S. Atty. Leonard Sharenow who
originally took the case before the
grand jury following an internal IRS
investigation of Roshkind’s affairs.

If the opposing attorneys can

By JIM McCULLAUGH

“That’s really unheard of in big
time publishing,” notes Meshel, who
aads that the first year of the group
ccnsisted of a five-month period.

The Group, consisting of Arista
Music, Inc. (ASCAP) and Careers
Music, Inc. (BMI), has recently ex-
panded with the addition of John
Wonderling as general professional
manager. East Coast, and Evan Pace
as¢ general professional manager,
West Coast.

Also recently named to vice presi-
dent of business affairs and admin-
istration is Bob Holmes and Tom
Lytle as catalog manager for Arista
ir. England through Chrysalis Mu-
sic.

Contributing to its first year suc-
cess, adds Meshel, have been such
songs as “More, More, More,” “New

come to an adeyuate agreement to
present to the court at that time, it is
likely the case will not go to trial.

Roshkind was indicted March 13
by the grand jury, which charged
h.m with evading income taxes to-
taling $134,649 for the years 1972
aad 1973 (Billboard, March 25,
1978).

It has been reported that Rosh-
k.nd, through an arrangement that
involved his wife, did not declare in-
come proceeds they allegedly de-
rived from a television marketing
deal between Motown and Califor-
nia International Marketing Co.

More NARM coverage and
photos on pages 15, 58, 60, 77.

Meshel Reports Start-Up Costs
Recouped, Group Turning Profit

York, You've Got Me Dancing,” "l
Wouldn't Want To Be Like You”
and Kenny Dale's “Bluest Heart-
ache Of The Year” which all earned
high chart positions.

Recently, Careers Music, Inc., ob-
tained 50% worldwide co-publishing
rights to the recent Larry Farrell/
Caroline Jones song by Kelly Patter-
son on Shadybrook Records called
“If 1t Don’t Fit, Don’t Force It,” a
top five r&b hit.

Meshel notes that Careers Music,
Inc., will now administer the copy-
right throughout the world under
the terms of an agreement with
Funky Caroline Music.

In the Arista Music, Inc., and Ca-
reers Music, Inc. stable of writers
are: Baby Grand. Be-Bop Deluxe,
Sid Beverly, Wayne Bickerion, Dave
Blue, Mike Chapman, Nicky Chinn,

(Continued on page 94)

HOROWITZ
‘RACKED’

NEW YORK-The “Golden Ju-
bilee Concert—Vladimir Horowitz™
LP on Red Seal Records is moving
into the pop racks following Han-
dleman Co.’s decision to buy 23,000
copies of the LP to rack in the huge
Kmart chain.

The LPs will be put ia the bins
along with the best selling pop LPs.
RCA reports that with sales of
100,000 units in three weeks, the LP
has become one of the biggest selling
classical items in recent years.

Delsener Supporting
Shubert Ticket Plan

By DICK NUSSER

NEW Y*®RK-The Shubert Or-
ganization's new plan for a national
computerizzd ticket service enabling
quick telephone reservations to be
made has drawn a favorable re-
sponse from at least one rock pro-
moter here

“That's exactly what we've always
wanted to Jo but the computer has
been too expensive to employ,” com-
ments Ror Delsener, whose main
venue is the Palladium here. He says
he plans t» begin discussions with
the Shubent Organization soon.

Summer Inherits
Revitalized RCA

NEW YORK—The appointment
of Bob Summer to the presidency of
RCA Reccrds is testimony to both
the execut ve’s abilities since being
placed in’«harge of domestic oper-
ations earler this year, and to out-
going president Louis Couttolenc’s
successful -evamp of the company at
home and abroad (see Executive
Turntable.

The latter, returning to the RCA
Mexico pcst from whence he came
last June. completes his trouble-
shooting s:int to beef up the com-
pany’s earings, realign its overseas
outposts @nd groom a permanent
SUCCESSOT.

But Cowmtolenc will continue to be
available por corporate assignments

(Continued on page 16)

The Shubert plan, announced
Wednesday (29), would “multiply
the theatregoing public three- or
four-fold,” according to Shubert’s
president Bernard B. Jacobs. How-
ever, Jacobs is cautious about its ap-
plication for arena attractions.

“The Rolling Stones at Madison
Square Garden would undoubtably
tie up our ‘dedicated’ phone lines
under the present system,” Jacobs
claims. “We’re gearing this towards
individual theatre use.” The Palla-
dium or Radio City Music Hall
would qualify for the inclusion in
the Shubert plan, he believes.

The new system, called SEATS
(Shubert Entertainment and Arts
Ticketing System), employs a Con-
trol Data 2000 computer enabling
every seat atall 22 Shubert venues to
be linked to a central and branch
terminal facility.

The Ticketron division of Control
Data Corp. will provide technology
and hardware for the SEATS sys-
tem, which will be operational a year
from now, according to Jacobs.

Although Jacobs has invited non-
Shubert theatres to participate in the
system, officials at nearby Lincoln
Center are adopting a wait-and-see
attitude before joining the SEATS
plan.

“We've had some discussions
about it.” admits Lincoln Center’s
head of community ticket services
Joseph Caron. “But we're not mak-
ing any decision about it until
(Continued on page 16)
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Work Presley Producer’s Balm

NASHVILLE—What happens
to the producer of the world’s big-
gest recording star when that artist
dies?

For Felton Jarvis—producer of
Elvis Presley—the secret has been
to keep busy. Perhaps hit harder
than anyone else, professionally
and personally, by the untimely
death of Presley last August. Jarvis
has reset his priorities with equal
emphasis on past product and fu-
ture potentialities.

The past product involves
“reams and reams” of tape, from
cassettes to masters, that has al-
ready yielded some surprising dis-
coveries of new-found Presley
songs. The future inctudes Jarvis’
production of Carl Perkins for Jet
Records and a selective eye for
more acts to produce.

“There seems to be tons of tape

By GERRY WOOD

on Elvis.” comments Jarvis, who
has spent weeks sifting through
tape. In cataloging every tape, Jar-
vis is going through the material
and listening to it from top to bot-
tom. “A lot of times Elvis would
record a song, and we wouldn’t use
it. The song would never even be
pulled out—it would be left in there
with the rejects.”

Describing the process as “time
consuming.” Jarvis notes that
much of itis repetitive, “but you're
afraid if you skip through it, you're
going to miss something.”

Most of the tapes are in Nash-
ville, though there are some mas-
ters in Los Angeles and New York.
One of the tapes yielded a long for-
gotten, never released, Presley
gem—a song. previously unre-
leased. he did for the motion pic-
ture “King Creole.”

The song was supposed to have
been the title song until the origi-
nal title was scuttled in favor of
“King Creole.” "It's a good song.”
maintains Jarvis.

The exhaustive searching has
also resulted in some more cuts
“that nobody knew we had.” re-
veals Jarvis. “Elvis tapes are all
over the place™ says Jarvis, ob-
serving that another set of early
Elvis tapes are presently being
hetd by Shelby Singleton who has
been battling RCA Records to
maintain ownership of the Sun
Records era product.

Jarvis reveals that “Softly. As |
Leave You.” one side of Presley’s
new single, was recorded on a
small cassette recorder, as was
“America.” The other side, “Un-
chained Melody.” is longer than

(Continued on page 38)
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HAAYEN ACTS

By ADAM WHITE

United Kingdom, he wooed the EG
planting firm footsteps along his artist roster away from its long asso-
new road as president of Polydor ciation with Island) and hint at the
Inc. a&r bias which observers expect him

The newly New York-based exec- to bring to his American role.
utive has wrapped up a triple pack- The talent lineup at Polydor Inc. is
age with Britain’s EG Management, obviously not yet complete, he says,
bringing Polydor worldwide the lat- while emphasizing that any future
est band formed by onetime Yes/ acquisitions will be a matter of
King Crimson player Bill Bruford, “quality, not quantity.”
tagged U.K.. plus solo projects by Haayen does not necessarily pre-
Bruford and Roxy Music man Phil fer to pitch for established talent
Manzanera. over newcomers, but points out that

The debut album by U.K. is rush- big companies need the volume
released here next week. which superstars generate.

Haayen is also actively pursuing It this means acquiring acts of that
the Steve Gibbons Band—the British type. he adds. so be it. *If the right
combo is with Polydor in other terri- situation comes along with major
tories, but has been signed to MCA names, we will go after them.”
Records most recently in the U.S.— The Dutchman is used to dealing
and embarking upon negotiations to with talent’s top echelons, both artis-
capture at least one established su- tic and managerial. As chief of Poly-
perstar attraction. dor Britain, he negotiated contracts

The moves reveal the value of with Ringo Starr, David Crosby and
Haayen's past experience (when he Graham Nash and the Sweet, as well
was managing director of Polydor as the aforementioned EG crew.

And Still No Jimmy’s Pay Plan Filed

NEW YORK-—Jimmy's Music by March 21. *We don't want the
World has still not filed a plan for debtors to come back every month,”
paying its creditors although or- he declared.
dered to do so more than 60 days The judge told Togut that he
ago. could move for an adjudication,

The retailer and its wholesaler upon which the court would order
parent, Sutton Record Distributors the business totally liquidated, but
operating under Chapter XI of the the attorney did not request this step
Bankruptey Law. were to have filed be taken.

a plan of arrangement by March 21, Judge Galgay adjourned the pro-
but did not meet that deadline. ceedings until April 11 with the as-

At a hearing before U.S. Bank- surance that Jimmy's would reach
ruptey Judge John J. Galgay Tues- the neccessary agreements by that
day (28). Stephen Karotkin, attor- date. “Let’s get the show on the
ney for Jimmy’s, told the court: “We road!.” he said.

have reached an agreement with the -
(creditors) committee contingent on Harlan Open|ng
Seattle 1-Stop

our reaching an agreement with the
Bank of Commerce.”
LOS ANGELES—R.A. Harlan,
who recently acquired the leading

As the only secured creditor, the
bank expects full payment of all

independent label distribution point
in Scattle from ABC Record and

money owned o it. Some $800.000

has already been paid leaving a total
Tape Sales. has opened a one-stop
auxiliary, Super Sound. The one-

remaining debt to the bank of $1.1

million. Karotkin added that he
stop occupies about 10,000 square
feet in the South Fidalgo building

thought he could reach an agree-
ment with the bank “within the next

whose remaining 22,000 feet are uti-
lized by Sound Distributors.

two weeks.”
The creditors committee is per-
The one-stop, serving five West-
ern states and Hawaii and Alaska,

turbed by the successive delays in

the case. according to Albert Togut,
will be managed by Sound vice pres-
ident Ed Richter. Claudette Erns-

counsel to the committee.
dorft is buyer.

NEW YORK-—Fred Haayen is

Togut told Judge Galgay that an
“understanding had been reached™
that the plan of arrangement be filed

AL

o~
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Gotham Polydor Nabob Moves
Aggressively, Sets Triple Deal

He also fronted the company’s
near-miss 1977 talks with the Roll-
ing Stones—a pact never consum-
mated, sources say. because of
premature news leaks.

When he left London late last year
1o become vice president of Polydor
International. Haayen handled
deals which brought the company.
in various territorial configurations,
Jim Capaldi, Alvin Lee and Richard
Cocciante.

Personally speaking, he believes
his appointment now to the presi-
dency of Polydor Inc. 1o be well
timed. “It's always been a wish of
mine to work in a music center like
New York. But I couldn’t have done
this job a few years ago. I needed the
experience which came with the
British post.”

A few years ago. too. Haayen
doubts that the company was fully
equipped to meet the challenge of

(Continued on puge 84)
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_Executive Turntable

Robert Summer is named president of RCA Records. He succeeds Louis
Couttolenc, who completes his one-year assignment of restructuring the com-
pany’s worldwide operations, and returns to his responsibilities as president
and general manager of RCA Mexico. Summer. headquartered in New York,
has been division vice president, RCA Records U.S.. since February.

Jay David Saks is named executive direc-
tor, Red Seal artists and repertoire, at RCA
Records, Nzw York, from Red Seal a&r pro-
ducer. .. . Helen Pine, who has worked in the
international division of ABC Records in
Los Angeles several years, becomes vice
president, marketing services. international
division. for ABC. ... Robert Perlstein and
Arylne Teitelbaum arc new directors, talent
contracts. at CBS Records, New York. Both
were associate directors with the department. . .. Andrew Kazdin is promoted
at CBS Records Group, New York. to director, Masterworks adr services, re-
porting to Paul Myers. He has been serving as an executive producer with the
company. ... At CBS Records International. New York. Christian Otis steps to
manager. music publishing administration, and Nancy Brennan to coordina-
tor. publishing services. Both are newly
created posts. Otis was manager of financial
analysis, Brennan administrative assistant,
publishing. . .. Marc Paul Simon, vice presi-
dent of special projects for Casablanca
Record & FilmWorks, has dissovled his
former company. Provocative Promotions.
= and has assimilated his statf into the special
Saks " projects department at Casablanca in Los

Angeles. Provocative staffers joining Simon
at Casablanca are Michele Hart, director of special projects: Arnie Smith, na-
tional disco promotion coordinator: Cathy Jacobsen and John Ford. ... Lou
Galliani, formerly regional director of promotion and sales for ABC Records
in Los Angeles, is appointed to the newly created position of national field di-
rector for the label. . . . Bettie Fujii, with A&M Records in Los Angeles for 10
years and currently on special assignment at
A&M’s newly established European head of-
fice, A&M Records Europe S.A. in Paris. be-
comes director of international production
for the label. . .. David Ezzell appointed vice
president in charge of promotion for Monu-
ment Records, Nashville. Recently an inde-
pendent promoter based in Nashville, Ezzell
was formerly national promotion director of
A&M Records. . .. Michael Abramson is ap-
pointed director, national pmmollon RCA Records, New York. He was direc-
tor, artist development. ... Pat Woods is director of administration, West
Coast division. for Chdppell Music. She moves from administration at Bicycle
Music, LA, ... Morris Weisman, general manager of King Karol Records.
New York. is promdled lo exzcutive vice presndunl while wnunumg his cur-
rent responsibitities with the retail chain. .
James Scheuchl takes over as general man-
ager of the Dallas branch of ABC Record &
Tape Sales Corp., joining from Pickwick In-
ternational, where he was a branch manager.

.. Dick Broderick has resigned as manag-
ing director of Morningstar Records and di-
rector of a&r for Springboard International.
Woods He will be working as an independent con-
sultant in the future. . .. Kevin Clougherty is

manager, planning. within CBS Records’ business development unit, New
York. moving from senior planning analyst for the department. . . . Kip Kaplan
and Peter nght Jr. are new marketing coordinators for Musuxpo based in
New York and London respectively. Former was studio manager at Chappell
Music. latter head of his own U.K. company, Catalyst. . .. Judy Bochner steps
to single sales coordinator at Polygram Dis-
lribulion’s Nzw York branch. a new post
from Win Records. ... John Penney is na-
tional singles promotion director for Amherst
Records. joining from WDBS, Durham,
N.C.. where he was musical director. . . . New
appointments at Atlantic Records. New
York, see Art Collins, formerly East Coast
publicity manager, as publicity manager. At-
lantic and affiliated labels; Bob Kaus, former

A

Summer Couttolenc

Pine

Perlstein Galliani

Fujii

Grobart

staff writer. as chief writer: ar.d Dan Nooger, previously with Chess. as staff

Hersch

writer. . .. Barbara Wyatt promoted to West Coast director of the artist rela-
tions and publicity departments for MCA Records, Inc. in Los Angeles. She
has been with the label’s artist relations and publicity department since 1976.

- Joining Los Angeles based Jet Records in an expansion of its promotion
staff are Maria Polivka as national singles manager. She had been with the
Whittemore Corp. as director of promotion. Al Moss joins as Southeast pro-
motion manager basing in Atlanta. He was most recently affiliated with Rab-
bit Records in Macon, Ga., as promotion coordinator. And Beverly Padratzik
joins as East Coast promotion manager basing in New York. She was previ-
ously an account executive at radio station KSJO. ... New appointments at
Butterfly Records. Los Angeles, include: Risa Grobert, previously director of
finances of the Community Frze Schools in Boulder, Colo.. to director of ac-
counting: Gail Mellow, a director of home medical services and an administra-
tor of public health programs “or Dade County. Florida. joins as assistant to
the director of accounting: and Laurie Levitt, formerly a production assistant
at Queens Litho in Hollywood. joins as production manager. . . . Laurie Hersch
Jjoins Cream Records, Inc., Los Angeles. as director of publicity. She has been
with the firm two years. . . . Elaine Cooper joins ABC Records. Los Angeles. as
manager of West Coast publicity. She joins Sue Sawyer who has been pro-
moted to the same position. Cooper comes to the label from Casablanca where
she was tour publicity manager, while Sawyer has been a tour publicist with
ABC.
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how good if feels

The following stations have dready
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NEW YORK—-Tommy West and
Terry Cashman are now moving
into high gear since signing their
Lifesong Records to CBS for distri-
bution last year.

The producers have pacted the la-
bel's first female artist. first country
act and first veteran hitmaker.
That’s Nina Kahle, Gail Davies and
Dion, respectively.

The moves mark Cashman and
West's desire to see Lifesong shed its
singer-songwriter image in favor of a
more diverse identity.

An early step in that direction was
the inking of a black music combo,
the Voltage Brothers. Their debut al-
bum was released in January, while
the first 45 from the disk. “Feeling
Good.” shipped three weeks ago.

Cashman and West themselves
embark upon a personal first next
week, traveling to Nashville to
record Davies. They have never be-
fore produced in the country capital.

The financial freedom to diversify
is a result of Lifesong’s CBS link.
The label was independently distrib-
uted before last August, which led to
“a plethora of problems.” admits
general manager George Brown.

MacDonald Will
Reopen N.Y.’s
Apollo Theatre

NEW YORK-—Harlem's Apollo
Theatre will reopen officially May 5
with a six-day show featuring an all-
star jazz band led by percussionist
Ralph MacDonald. This will be the
first show in the newly renovated
theatre under the new ownership.

According to Frank Billips. who is
handling publicity for the theatre,
the Apollo is now owned by a group

of black businessmen headed by~

Guy Fisher. Prior to purchasing the
Apollo Fisher was, in Billips® words,
“into freelance investing.”

Two brothers, Rich and E-T. Mor-
ris, are also involved in the own-
ership of the Apollo. Their back-
grounds are similar to Fisher’s
according to Billips.

The seats directly in front of the
stage will be $15 and the rest of the
house scaled from $6 to $10 dollars.
These will be the highest ticket
prices ever charged at the 1.600 seat
facility.

Though he grew up eight blocks
from the Apollo, this will be the first
time MacDonald has ever played on
the theatre’s stage.

+=SPARKED BY CBS:-

ersifies In New Acts

By ADAM WHITE

“We needed an enormous statf to
keep in touch with our distributors
properly,” he explains, “and even
then we didn’t always have the le-
verage to ensure our product was
given full promotional justice.

“It was difficult to coordinate our
support activities, and checking out
the chart positions each week be-
came more and more traumatic.”

As Lifesong upped its staff to
compensate, continues Brown, over-
head soared and profit margins
thinned. “We weren’t able to do as
much as we wanted for our acts or
ourselves. We had good people on
board, but they were restricted by
lack of funds.”

Biggest problem of all was trans-
lating singles action, which the com-
pany generated in the early days,
into album sales. A Jim Croce
double LP did not perform to expec-

.

CHARITY VISITAtIantic Records chairmn Ahmet Ertegun, third

General News

o A

tations, while the late singer’s cata-
log was tied up in a legal tangle with
ABC Records.

“So we made a deal last August to
become an associated label of CBS,
drawing upon their resources in
sales, merchandising, promotion,
publicity and advertising,” declares
Brown.

This has enabled Lifesong to
focus on the a&r side: recording, de-
veloping and guiding its artists. “It’s
important for us to know that we can
now concentrate our energies on
making good music, certain that its
potential will not be restricted as be-
fore.”

It is equally important. empha-
sizes Brown, for Lifesong to main-
tain an identity as a record label, re-
gardless of its means of distribution.
“We do not just want to be viewed as
a production company.”

i
from the

right, takes a tour of the T.J. Martell Memorial Laboratory in New York’'s Mt.
Sinai Hospital. With him, left to right, are Shorewood Packaging vice presi-
dent Floyd Glinert; Mrs. Ertegun; Dr. James Holland; Ertegun; CBS Records
vice president Tony Martell, for whose son the leukemia research lab is
named, and Dr. George Bekesi. Ertegun is the honoree at the foundation's

April 15 dinner.

NEW WAVE LABEL

Red Star Plans Street Demonstration

NEW YORK-—If all goes as
planned. Sixth Ave., in Manhattan
will be the scene Friday (10) of the
first  “symbolic demonstration™
mounted by the new wave Red Star
Records label.

Red Star, was founded last Mayv
by Marty Thau. who was involved
with Buddah/Kama Sutra Records
in the "60s and later managed the
New York Dolls.
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Dear Sir:

CBS Records is to be commended
for its black music marketing divi-
sion and the cooperation it gives to
the black community ("CBS Hikes
Public Relations.” March 25 issue).
However, LeBaron Taylor. its vice
president, may not be aware of the
activities of other record companies
in this regard.

I am executive director of Young
Activists Now, a Harlem and South
Bronx organization of tecnagers.
parents, teachers, and community
leaders formed three years ago for
the purpose of finding jobs and job
training for our young people.

CBS Records, and particularly
James Tyrrell, has been very helpful
to us and we are appreciative. We
are also grateful to RCA Records,
which has given internships to 12
students at wages well above min-

www americanradiohistorv com
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imum: to ABC Records. which has
trained seven and Warner Commu-

nications and Polydor. each of

which has trained six young people.

Some of these students have gone
on to regular employment in these
companies. Other companies pro-
vide personnel and funds for special
projects involving teenage jobs In
our community. including A&M.
Buddah, Capitol, Motown. RSO.
and 20th Century.

Black and Hispanic young people.
among whom the unemployment
rate is 40% and who have meager re-
sources, place high priority upon
record purchases. It is heartenirg to
see the companies respond to their
needs.

Jan Berger,
Executive Director,
Youth Activist Now

New York

The demonstration calls for a
sound truck to cruise up New York's
“Broadcast Row™ playing new wave
music to protest the media’s distor-
tion or ignorance of the music.

“We are not going to be throwing
rocks at CBS or anything tike that. It
will be more of a fun thing with our
triends in the truck playing music to
the lunch time crowd.” promises
Roy Tarkin, director of creative pro-
motions at Red Star.

Trakin says the company’s name,
and its logo. a red star. have raised
some eyebrows, especially when the
company issued a press release vow-
ing 1o "go to the street” against “any
institution which has either ex-
ploited the more sensationalistic as-
pects of the new wave, or has com-
pletely ignored 1t.”

Targets include the major radio
stations. television networks. news-
papers and established record com-
panies. But, Trakin says, 1t is all
being done tongue is cheek

So far, Red Star has only two acts
on its roster: Suicide, an electronic
minimalist duo, and the Real Kids, a
rock’n’roll band. The label released
LPs of both of these acts last Decem-
ber. Its product is distributed by
about 30 independent distributors
around the country.

“Many of the distributors don’t
really understand us or the music,
but we are not looking at this time
for sales for 50,000 or 100,000 units.
Right now we are very happy with
10,000 to 15,000 units,” says Trakin.
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See its Television Premiere on ™ The Captain & Tennille Special. April 3, ABC-17.
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Financial

CBS Cites Music Division
In $3.23 Bil Industry Year

NEW YORK-CBS estimates
1977 U.S. recorded music sales at re-
tail climbed 22%—to $3.23 billion
from $2.74 billion the prior year—

- A'SONG CALLED
“THE UNIVERSE *
IS CALLING ME”

By STEPHEN TRAIMAN

with the industry-leading perform-
ance of the CBS Records Division as
the key factor in the CBS/Records
Group’s growth.

The diverse elements contributing
to the best year ever for CBS Inc. are
highlighted in the just-released an-
nual report, with the CBS/Records
Group and the music operations of
the CBS/Columbia Group among
those singled out.

Domestic sales and profits were
the key factor in the group’s growth,
with the CBS Records International
division also cited for significant
progress. The group achieved its
largest dollar increases ever both in
sales ($767.9 million from $599.2
million) and profits (379.9 million
from $63.9 million).

Substantial advances in sales and
operating profit are noted for the
CBS/Columbia Group. Major
profit growth is credited to the Co-
lumbia House division, with its
highest record and tape club mem-
bership ever; the Retail Stores divi-
sion, with the successful entry of Pa-

-

GOPHER PRODUCTS CORP.

BOX 1812, CARSON CITY, NV, 89701
702 - 882 - 9333

For information
regarding
major market
quotes,

please call:

Douglas Volimer

Dean Witter Reynolds Inc.
16255 Ventura Blvd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

e

Look to
Dean Witter Reynolds Inc.

Members New York Stock Exchange, Inc.

FOR SALE: PRODUCTION/REHEARSAL STUDIOS

3193 CAHUENGA BLVD., HOLLYWOOD, CA 90028

LOCATION

Midway between Sunset Blvd & Warner Bros Records /2 mile
north of Hollywood Bowl, immediate access to both Holly-
wood fwy 101, north & south & Ventura fwy east & west.

PARKING

5000 sq ft private car park (will hold 2 “SEMIS”),

1st FLOOR

(2500 sq ft) 980 sq ft Studio, double wall construction acou-
stically designed with 24’ x 13’ Stage & small stage lights.

Full power with multiple outlets situated throughout studio.
1 Tape duplication studio, 350 sq ft fully equipped.
1 Reception (furnished with office equipment)

1 Lounge {furnished)
Kitchen Area (part furnished)

3 Storage Lockers (1200 cubic ft)

BASEMENT

2 Bathrooms
1 Shower
1 Sauna

2500 sq ft (open Area) 12 ft ceiling, concrete floor, plumbing for
3 bathrooms. Area cleared for recording studio development.

LEASE

10 years @ $900 per month, escalation only 11 per cent in
10 years. Lessor required to pay property taxes @ $3,550

per annum.

For details or information call (213) 874-4062.
STEVE LUDLOW

cific Stereo into Texas, and the Toys
division with the addition of Won-
der Products.

In highlights of the CBS/Records
Group, the report notes the emer-
gence of a vital and growing “after-
teen” market, as recent studies by
the market research department in-
dicate more adults than in past gen-
erations have continued a pattern of
frequent record buying well into
their 20s and beyond.

The sudden spurt in retail tape
sales is also cited, with cassettes gar-
nering the largest share of the in-
crease for the first time last year. The
wider appeal of more specialized
categories of music also reflects the
growing importance of the after-
teen market, with country, MOR,
jazz, classical and soul music all con-
tinuing to rise at a healthy pace.

Among the domestic division’s
other activities, also mentioned are
the manufacturing operations (for
which major expansion capital in-
vestments are committed), Colum-
bia special products which repack-
ages previously released recorded
music, and April-Blackwood music
publishing. The division is actively
pursuing other opportunities in mu-
sic publishing, the report empha-
sizes.

Highlights of CBS Records Inter-
national for its 24 subsidiaries, three
joint ventures and 16 licensees oper-
ating in more than 100 markets also
are impressive. Largest future
growth is expected from such coun-
tries as Spain, Iran, Nigeria, Brazil
and other Latin markets.

Cited were the start of an injec-
tion-molding facility for blank cas-
settes in Wales, completed plans for
a record pressing plantin Aylesbury
(U.K.), formation of a joint venture
with a tape duplicating plantin Iran,
dissolving of the ltalian joint ven-
ture and establishment of a wholly
owned subsidiary there, and a li-
censing agreement for distribution
of A&M product in continental Eu-
rope, as well as worldwide distribu-
tion rights for TK Records outside
the U.S. and Puerto Rico.

Buried in a supplementary infor-
mation note is equity income of $5
million credited to the Records
Group from an unconsolidated in-
vestment in Japan, a 39% increase
from the $3.6 million repc vy in
1976. The group also is credited with
“identifiable assets” of $365 million,
up nearly 33% from the $275 million
noted for 1976. Capital expenditures
rose nearly 58%, to $18.3 million in
1977 from $11.6 million the prior
year.

In the CBS/Columbia group, the
Columbia House division was cred-
ited for the most successful sales in
its 22-year history, with the products
of 15 new labels added for a total of
61. Mail-order music packages con-
tributed substantially to success,
while the record packages sold un-
der the Vista Marketing name and
advertised exclusively on television
faced competition from many new
companies in the field.

Retail Stores division sales out-
paced the gains of the audio compo-
nent industry, the report says, with
Pacific Stereo sales increasing in all
its regions. In 1977, 11 stores were
added for a year-end total of 78,
with four in Dallas/Fort Worth,
four in Houston and one in Seattle—
all new markets. A supermarket-
style Sound Works was opened as a
pilot outlet in San Francisco in Jan-
uary 1978, to test this concept.

Also noted in the report are the

www americanradiohistorv com

_ Market Quotations

As of closing, March 30, 1978

,9}‘"‘ NAME PE (fo'(‘,"‘) High Low Close Change
40% 34% ABC 6 398 39% 39 39% + %
38% 34% American Can 6 234 36% 36 36% + %
13% 9% Ampex 1" 378 12%  12%  12% - %

3% 2% Automatic Radio - - - - 3 Unch.
24% 22 Beatrice Foods 10 349 23% 23% 23% + %
49% 43% CBS 7 81 46% 46% 46% + Y%
18% 13% ColumbiaPictures 4 303 17 16%  16% - %
13% 8% Craig Corp. 3 85 10 9% 9% - %
39% 31% Disney, Walt 13 342 32% 32% 32% - %

3% 2% EMI 6 38 2% 2% 2% - %

9% 8% Gates Learjet 4 235 9% 9 9% + %
13% " Gult + Western 5 893 13% 12% 13 - %
12 9% Handleman 7 59 1A NM% 1% + %

4% 3 K-tel 32 24 4% 4% 4% - %

6% 4% Lafayette Radio - 9 S% S S% Unch.
31% 22% Matsushita Electronics 9 49 3% 3% N% + %
4% 32% MCA 8 190 41%  40% 40% + %
32% 26% Memorex 6 88 31% 30% 30% - %
48% 44 3M 13 174 44%  44'% 44V - %
39% 35  Motorola 1 132 39% 38% 39% + %
27% 24% North American Philips 5 54 25% 25% 25% + %
14% 10 Pioneer Electronics 10 33 14% 14 14% + %

% 6% Playboy 16 34 % 7% 7% - %
26% 22% RCA 8 275 25 24%  24% Unch.

8 6% Sony 13 110 7% 7™ 7™ - %
13% 9% Superscope 65 30 % 1% 1% + %
37% 29% Tandy 7 324 36% 36%2 36% - %

8% 5% Telecor 8 103 8% 8% 8% - %

4% 2% Telex 10 476 4% 4% 42 +

2% 1% Tenna - 13 1% 1% 1% Unch.
15% 12% Transamerica [ 254 14 13% 13% Unch.
28% 20% 20th Century 4 1237 29% 28 28% - %
34% 29% Warner Communications 6 114  33% 33% 33% + %
14% 11%  Zenith - 260 14% 14% 14% - %

OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO Inc. — — 4% 5 Integrity Ent. 6 68 2% 2%
Electrosound Koss Corp. 41 5 4% 4%
Group - — 2% 3% Kustom Elec. - 2 2%h 3%
First Artists M. Josephson 6 5 13 13%
Prod. 2 19 4y 5 Orrox Corp. — 60 19/16 113/16
GRY 5 2 1% 2% Recoton 5 6 3% 3%
Goody Sam 26 8 5 5% Schwartz Bros. 6 - 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer vice president Dean Witter Reynolds Toluca Lake office (213) 872-3333
788-9250 member of the New York Stock Exchange, Inc.

TIES WITH WHITE SOX

200 Chicago Area Dealers
Involved In WEA’s Promo

By ALAN PENCHANSKY

CHICAGO—Two-hundred area
retail outlets are offering ciscount
tickets to an April 25 White Sox
baseball game here, in a giant
sports-themed sales promotion
staged by WEA.

The campaign, *“‘Pre-Season
Hits,” hypos albums by 16 WEA art-
ists with $1 reserved seat tickets, a re-
ported $60.000 in advertising and a
variety of baseball-themed mer-
chandising tools, inctuding three- by
nine-foot banners.

Participating record stores also are
registering customers in a drawing
for an expense-paid trip for two to a
White Sox road series.

Radio station WKQX and the
American League ballclub are inte-
gral to the promotion, that runs
March 27 through Sunday (9).
WKQX is providing 180 promo-
tional spots tagging all participating
dealers.

According to Rick Cohen, branch
sales manager, the campaign is
being adopted by chain reailers,
racked accounts and accounts sup-
plied by one-stops. “Every partici-
pating dealer got some form of ad-
vertising,” Cohen states.

contributions of the CBS Tech-
nology Center in Stamford, Conn.:
for developing equipment to mod-
ernize and automate the audiotape
plantin Terre Haute, Ind.; for devel-
oping a new quality control monitor
in the prerecorded tape duplicating
process there, and developing the
DISComputer automatic disk-cut-
ting lathe controller.

A similar-themed promotion, run
last year out of WEA's L.A. branch,
involved only the Wherehouse
chain, according to the sales execu-
tive.

Retailers in Milwaukee also are
staging the campaign, but without a
direct tie-in to that city’s baseball
club, he notes.

Here, the promotion-minded
White Sox have billed their April 25
contest against the Detroit Tigers as
“WKQX Album Night.” The station
and WEA will present free LPs to
the first 5,000 people entering Co-
miskey Park, and KQX jocks will
battle record retailers in a special
three-inning, pre-game competition.

Chalice Files
Suit Vs. CBS

LOS ANGELES—Chalice Pro-
ductions here is suing CBS Records
in Superior Court, asking for special
damages of $80,000 and general
damages of $1.5 million.

The plaintiff alleges it pacted with
CBS Records in May 1976 for Rusty
Wier for a one-year period with
three options. CBS allegedly exer-
cised the first option in March 1977,
providing for two more LPs and a
$100.000 advance.

Chalice claims that when Don
Ellis of CBS Records here notified
them the deal was off in December
1977, CBS owed them the $80,000
under a no liquidated damages
clause.
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“The magic of ‘Easter’

is undeniable.
It is transcendent and fulfilled.
Patti Smith is one of
the great figures
of Seventies rock & roll.”
—Dave Marsh, Rolling Stone

-

pattismith groap

EASTER

It’s the album rock & roll has been waiting for.
Featuring the smash hit single
“Because the Night.’ 4

On Arista Records and Tapes.

a

Produced by Jimmy lovine.

Plintograph © 1978 T .ynn Ginldsmith

MWW americanradiohistorv co
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General News

MCA Bowing ‘Midline’ LP Series

249 Catalog Disks, Tapes Set To List At $3.49, $3.99

LOS ANGELES—MCA Records
is introducing a “midline” series
consisting of 249 catalog items re-
duced from a $6.98 list to suggested
lists of $3.49 for album and $3.99 for
tape, although no official list price
has been assigned.

Accounts will be able to qualify
for special discounts and dating,
with product shipping May 8.

Dealers first received notice of the
new line Feb. 27 and have until May
5 to return the midline titles for full
credit at $6.98.

According to Sam Passamano,
vice president of distribution, the
midline series is the third phase of a
program which started with its $7.98
twofer series. Passamano says the
110 titles in the twofer series resulted
in 4% to five times more turnover on
that product.

The second phase was the reduc-
tion of price on 25 Christmas albums
which weren’t moving briskly and
resulted in about six times the turn-
over, says Passamano.

By ED HARRISON

“We've never enjoyed those kinds
of numbers and it convinced me to
go with the midline series.” he says.

Of the 555 Decca, Kapp and Uni
titles in the catalog, Passamano had
the accounting department keep a
tally of both album and tape sales to
geta fix on net sales. The best sellers
were put into the midline and 44 ti-
tles that showed no action deleted.

None of the catalog numbers has

been changed with the midline
series classified MCA-1 to MCA-555.
“Its a better way to do it,” explains
Passamano, “than to give it a new
number and jacket. It only raises the
cost again and it’s more effective this
way.”
MCA will offer its accounts dis-
counts and dating if the dealer meets
certain requirements. Based on
MCA’s seven-tier pricing structure,
01-03 can qualify for a 6% discount
with an additional 30 days dating if
there is an initial order of 300 units
(all configurations) and reorders
equal a 150-unit minimum.

STRATFORD
DISTRIBUTORS

184-23 Jamaica Ave. » Hollis, NY 11423
Tel. (212) 454-8800 » Telex 427 324 STAFOR

ATTN BUYERS:

WE ARE ON AN
EXPANSION DRIVE

Call us for your Bulk Needs.
Get Rock Bottom Quotes

We have the Lowest Whole-
sale Prices.

Compare . . . Judge for
Yourself

We are a well stocked *“One Stop’

Send for a Copy of our Specials List.
get on our Regular mailing list.

SAVE $%$

SAVE $5%

PLEASE SEND ME YOUR SPECIALS LIST

Store name
Address
City

Mgr. name ____

The 04-07 accounts can qualify
for 6% discount and an additional 60
days dating if initial orders are 1.000
units and reorders are 500-unit min-
imum.

Passamano says wholesale prices
are competitive with CBS’ similar
series with the ma and pa stores (01)
paying $1.90 for album and $2.59
for tape if they meet the require-
ments. Racks will pay $1.73 for al-
bum and $2.35 for tape.

The midline series is about 60%
country product featuring such art-
ists as Loretta Lynn, Conway Twitty,
Mel Tillis, Cal Smith, Bill Monroe
and Ernest Tubb. The rest consists of
MOR, jazz. rock and music by Roger
Williams, Guy Lombardo, Bing
Crosby, Tommy Dorsey, Lionel
Hampton, Pete Fountain and others.

The original release dates range
from 1959-1973 although there are a
few as recentas a 1975 Deodato LP.

Says Passamano: “lt's not that
these albums didn’t sell. They
should have been at higher levels.”

He reports that dealers have al-
ready chosen the top 25 or 30 titles

Sparks Fly

® Continued from page 1

dent and general manager of
KPOL-AM-FM here, “(The record
industry) generates $2.7 billion in

LOS ANGELES CHAPTER

Scholarships By NARAS

LOS ANGELES—The Los An-
geles chapter of NARAS has estab-
lished four new music scholarships
to be administered by educational
institutions in the area.

The scholarships, determined by
the chapter’s educational com-

ACCOUNT EXECUTIVE
'MUSIC TRADE
PUBLICATION

We are seeking experienced,
well organized persons with
knowledge of music/record
and/or consumer electronics
industries for sales positions
in Chicago and Los Angeles.
Resume and salary require-
ments to:

Box BBRW, Billboard
1515 Broadway
New York, NY 10036

EQUAL OPPORTUNITY EMPLOYER
No phone calls, please.

Records % 8 Track Tapes
Cassettes

SEND FOR

FREE CATALOG LISTING

Huge Selection of Manufacturers’
Deletions, Overruns, Closeouts.

POP » SHOWS = MOVIES = JA21
COUNTRY & WESTERN = ROCK » VOCALS
CLASSICS » INSTRUMENTALS and

much more!

Cash In On The Extra Profits

That Surplus Makes Possible

UY AND
IMMEDIATE DELIVERY NIt

SURPLUS RECORD

and Tape Distributors

68 W, Passaic St 1801 S. Lumber
Rochelle Park N J 07662 Chicago, Iil 60616
(201) 8B43-2670 (212) 695-6117  (312) 421-1003
MANNY WELLS MERRILL

PETE HYMAN OR JACK ROSE

WORLD WIDE TELEX 133404

WWW.americanradiohistorv.com

they’ll carry, although multiple
chains like Korvettes will probably
stock the entire line.

Passamano is looking at sales of
$10 million this year from the two-
fer, Christmas and midlire series.

“The midline should rzpresent a
bigger portion because it’s year
round,” he says. “About 40% of the
total.”

He adds the midline series will be
kept active “by looking at sales of
$7.98 LPs. If product warrants going
into the line we’ll add it.”
 Advertising will commence June §
and will be directed at those special-
ized buyers the albums might appeal
to.

Dealer response to the program
has been enthusiastic, reports Passa-
mano, “especially at a time when
others are increasing prices.”

At Royalty

sales (a year) using our product, and
we generate $2 billion in sales using
theirs . .. If radio stations are to be
charged a performer’s royalty fee the
present balance in the marketplace
will be thrown out of balance.”

But Joe Smith, chairman of
Elektra/Asylum stressed that the
relationship at presentis out of kilter
and that the copyright revision
would bring more parity. “All the
costs for this symbiotic relationship
are borne by the record companies.
We are asked by radio for free rec-
ords for play and for station promo-
tions. to set up artist appearances
and to take out ad spots. If we are
partners we have little input and we
bear all the costs.”

The hearings were chaired by
Rep. Robert W. Kastenmzier (D-
Wis.) and also included Subcom-
mittce members Rep. George E.
Danielson (D-Calif.), the author of
the proposed amendment and Rep.
Thomas F. Railsback (R-1IL.), the
ranking Republican member. Also
involved in the hearings was Rep.
Cohen (D-Maine), a Judiciary Com-
mittee member who was a member
of this Subcommittee in its first con-
sideration of performance rights in
1975.

Kastenmeier stressed that while
there may be supplemental hearings
on the matter in Washington, these
were the primary hearings.

The fervor with which both sides
spoke is evident in the testimony of
Sanford Wolff. national executive
secretary of AFTRA, who sgoke for
the amendment. “The only reason
recorded music is broadcast:s . . . to
sell commercial time. We have no
quarrel with that. We believe in it.
IU's the American way. If you've got
something, sell it and make a profit.
But first you should own what you
sell: don’t steal it.”

Stan Gortikov. president of the
RIAA, said the association’s board
of directors has agreed that its com-
panies will turn over 5% of any per-
formance royalty received by it to
the National Endowment for the
Arts.

A major argument by Gortikov
dealt with the international music
scene. “U.S. performers, musicians
and recording companies are being
deprived of income from abrcad be-
cause . .. the U.S. does not recipro-
cate. Fifty-four nations of the world

mittee, went to the following institu-
tions:

The UCLA Extension, $1.000, for
a series of courses titled “‘Profes-
sional Designation In The Record-
ing Arts And Sciences;” the com-
mercial music department of Los
Angeles Valley College. $600: and
the Dick Grove Music Workshop,
$600.

In addition, the chapter bestowed
a $500 grant to the jazz program of
the Los Angeles Unified School Dis-
trict. It will be matched by equal
funds from AFM local 47 to cover
musicians’ wages and fringe ben-
efits.

Each scholarship will be adminis-
tered by the respective educational
institution. NARAS set its guide-
lines as artistic talent, financial need
and the “sincere desire to pursue a
career in the recording industry.”

NARAS says it was the com-
miltee’s objective “to make these ap-
propriations as diverse as possible,”
covering all educational levels and a
broad geographical area.

The committee is composed of Jay
S. Lowy, chairman; Bernie Fleischer,
Benny Powel and Len Chandler.

Hearings

respect a performance rightin sound
recordings. The U.S. should too. . ..
The hard facts about the U.S. bal-
ance of payments, and the world-
wide popularity of U.S. recordings,
suggest that a change is needed.”

He also stressed that the proposed
amendment would not pose a hard-
ship to broadcasters, claiming that
2% of U.S. radio stations would face
no costs because of the measure;
23% would pay just 75 cents a day:
and 33% would pay only $2 a day.
Thus 58% of the stations in the coun-
try would face outlays of $730 a year
or less.

Jerry Moss. chairman of A&M,
talked about the need for the pro-
posal because of impending tech-
nological advances. “The wanton.
unrestrained home taping, which is
a form of personal piracy, frankly
scares me to death. The industry
needs the cushion of guaranteed
earnings (o replace this income loss.™

AFTRA’s Wolff was one of a
number of proponents of the
amendment who mentioned a
“double standard™ on the part of the
broadcasters, who came before the
same Subcommittee in 1975 to fight
the “piracy” of cable tv. The NAB
said at the time: “It is unreasonable
and unfair to let (the cable) industry
ride on our backs. as it were—to take
our product. resell it and not pay us
a dime.” Wolff claimed the broad-
casters’ position on this issue of fair-
ness has changed now that they're
not on the receiving end.

AFL-ClO’s Jack Golodner
claimed there is an inequity in the
present system, where lyricists, com-
posers and publishers receive royal-
ties, while performers do not.

Stephen Stewart, director general
of the International Federation of
Producers of Phonograms and
Videograms, testified about the in-
ternational copyright scene.

He said that most major countries
which do not have performance
copyrights are either Communist,
where both the radio and record in-
dustries are state-owned and “it
wouldn’t make sense for one to pay
the other,” and developing areas of
Africa and Asia. where it would be
illogical for “the poor to pay to the
rich.”

.Stewart said that in Europe all but
four nations have performance

(Continued on page 94)
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MUSHROOM RECORDS
PROUDLY ANNOUNCES
THE RELEASE

“THERE IS MAGIC UNDER OUR UMBREL_A'
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Act|V|ty At NARM Sessions In New Orleans

Billboard Photos by James Fortune and Jeff Sjobring

ROSY OUTLOEK—Stan Cornyn, Warner Bros. executive vice president,'ex-'
treme left, introduces from left Dr. Martin Greenberg, National Analysts; Dr.

g Martin Fishbein, Univ. of lllinois, and Mickey Kapp, president, Warner Special
GAVEL EXCHANGE—Freshman HARM Products on WCI market research study.

MARKETERS’ RESPONSE From Ieft to nght chk Greenwald pre5|dent In-

terstate Record Dist.; Buddy Boswell, ad chief, Siebert’s; Steve Salsberg, ad

manager, Lieberman Enterprises; Joe Bressi, vice presidant, marketing/pur-

chasing, Stark Record Service; Stu Schwartz. secretary/treasurer, Harmony

Huts, and David Crockett, Father’s & Sun'’s, bring the aavertising session to
street level.

=

executive vice president Joe Cohen
passes the honorary gavel to outgoing
president George Souvall of Alta Dis-
tributing, Phoenix.

PILFERAGE PROBLEM—Lincoln Zonn, nationally
accredited expert on store security problems,
gestures manually to illustrate the growing
amount of store theft annually.

STONEWALL, JACKSONS—The frontline of the showstcpping Jacksons break DOLLY DELIGHTS—RCA’s lusciaus ambassa-

it up in the mammoth Regency Ballrcom of the Hyatt Regency. dress, Dolly Parton, thrills a jam-packed NARM
luncheon crowd with hit sides from her several

charted albums.

advodanig '8.64 '8 1lddy

DIFFERENT VIEW—Not only did Harry Chapin

bring a different perspective to a NARM con-
vention when he discussed the life and goals
of a recording artist, but his son Josh joined
him onstage in a look that indicates the young-
ster might someday be emulating his father.

THE LONG AND—One-time Syracuse Univ. center Cy Leslie of
Pickwick International, at left, gets only half the kick out of the
joke that breaks up Clive Davis, Arista Records, center, and Joe
Smith, Elektra/Asylum Records.

OLIVGR OPENER—Vivacious Jane Olivor capably handles

the rugged CBS Records' assignment of opening a NARM

banquet in which her Epic Records cahorts, the Jacksons
closed the evaning.

BAYOU BLAST—The patron saint of New Orleans, Al

Hirt, co-stars at an evening jam session sponsored

by Gillette Madison, along with the perennial vibist,
Lionel Hampton.

“MAD" COMPUTEROR—siné a “Mad’’ mag
an enlarged bar coding exampie, Dr. Shelley Hay

azine logo and
rison, Symbol

‘MUG' SHOT—Leave it to the most recognized person in

NARM award on behalf of Boz Scaggs, wh 4 the photo to mug. That's Anthony Newley, UA Records’

grees’ album was best male vocal selection offthe sum- DRAMATIC DIVA—Donna Summer winds it all up as star who headlines a NARM feast, second from the right, as

mit organization. Emcee Wayne Newton, left, seems she headlines the final NARM banquet doing her Chuck Smith, Pickwick president, Mrs. Newley and
pleasec, too. Casablanca hits that made her the discos’ delight. NARM's Joe Cohen smile.

president Don Dempsey beams as he rec"

www americanradiohistorv com
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General News

Summer Is Named RCA President

® Continued from page 3

such as the one completed, and a
similar one he handled in France in
1974.

Summer steps to the presidency
after 20 years with RCA Records,
during which, says Paul Potashner,
group vice president of RCA Corpo-
ration. “he has demonstrated out-
standing capabilities in every phase
of the record business.”

He has served as division vice
president of marketing operations
and. from February, division vice
president of the company’s domestic
operations.

Continues Potashner: “Summer
enjoys a remarkable rapport. not

only with artists and management,
but also with RCA’s customers and
its worldwide organization of sub-
sidiaries and licensees.

“Most significantly, he has evi-
denced a keen and sophisticated
awareness of today’s music and mu-
sic market trends.”

In a recent interview with Bill-
board (March 18), Summer spoke of
a 10% chart share as the label’s ini-
tial goal. as it comes off its best year
todate. He intends to implement this
via arust acquisitions and develop-
ment, strengthened distribution,
reorganized promotion and mer-
chandising and expanded creative
affairs. ) :

We're only #4
50 we really have
totry harder

We offer any
orall of the
following
quality
services. All
under one
roof and at
competitive
prices.

dLLee Myles Assoc.,Tnc.

180E SB(hSL, Depl. AS.NYC 10022 Tel 758-3232

® Design

® Art

* Type

' e Color seps
® Printing

® Fabrication

Sarving the graphic needs of the recerd Industry since 1952

For Exciting Cut-Outs

|
(}U NTRYWIDE

RECORD & TAPE DISTRIBUTORS INC

For the Best in Budget LP’s

YOU
GET A
LOT
FOR A
LITTLE

Send for our catalog.

RECORD & TAPE DISTS., INC
200 Robbins Lane, Jencho NY 11753
(516) 433-9550 (212) 380-3900
Telex 126316 Answer Back CWTRI-UI-JER!
Wes! Coast — (213) 865-8158

5

o Continued from page 1

fornia-based labels thwarted the tax
levy attempt with the passage of SB
512, which, effective Jan. 1, 1976,
exempted royalty payments on
recordings made in California from
the base on which record companies
compute sales and use tax (Bill-
board. Oct. 11, 1975).

But prior to the passage of the
Sen. Alan Robbins-sponsored stat-
ute, the tax group was reported to
have audited Warner Bros. and
Capitol Records. The entire matter
was kept under close wraps by Stan
Gortikov of the RIAA.

The suit filing by A&M is the first
concrete indication of the heavy fis-
cal pressure exerted on record labels
by the tax money-raising program
conducted by the State Board of
Equalization prior to the bill's pas-
sage.

According to the pleading, A&M
received notice of an alleged defi-
ciency of $648,592.15 in sales and
use tax payments June 11, 1975,
from the tax agency for the almost
four-year period.

A&M filed a petition for redeter-
mination of the tax in July 1975. A
hearing between the tax bureau and
the label was held in September
1976. The State Board of Equal-
ization notified A&M Jan. 19,
1977, that its demand remained
steadfast for the amount plus an ad-
ditional $216,282.27 in interest.
A&M stated it filed a refund claim

mctuder LOOKS (KE WE MADE
WAITL THE SONGS/MAND

AL 8500
LP $11.98—$5.50
Tape$11.98—$6.75

SEIEE] R SR,
T - d
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vt o e o m
e e e e
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P $11.98—$5.85

JT LA 823 L2 Tape $11.98—$6.75

SW 117
LP $7.98—$4.09
Tape $7.98—$4.25

QUL

RRY SUNDOWN GUNSHD: 0 ©

AL-8300
LP $9.98—$4.99
Tape $9.98—$5.99

J2 34985
LP $7.98—$4.09
Tape $7.98—$4.25

BYAL

JXS 7034
LP $7.98—$4.09
Tape $7.98—$4.25

" AA 1006
LP $7.98—$4.09
Tape $7.98-84.25

SW 50033
LP $7.98—$4.09
Tape $7.98—$4.25

STYX
SP 4637
LP $7.98—$4.09

Tape $7.98—$4.25

SHAUN CASSIDY
Born Late
Inchuddes the Sivage Hey Dearve
Alsonchudes
Teen Dream A Gt e ¥oul

DoYn, Bebeve

BSK 3126
LP $7.98—$4.09
Tape $7.98—$4.25

GALGANO IS A
DISTRIBUTOR OF PIONEER,
HITACHI & FISHER EQUIPMENT
PLUS A COMPLETE LINE OF
JENSEN CAR SPEAKERS.
WE ALSO HANDLE A FULL LINE
OF ACCESSORIES
INCLUDING THE TOP NAME
BRAND TAPES, SUCH AS
3M SCOTCH. MAXELL,
MEMOREX, TDK AND CAPITOL.

BXL1.2515
P $7.98—$4.09
Tape $7.98—$4.25

SO CK
CLOSE
ENCOUNTERS
AL 9500
LP $8.98—84.75
Tape $8.98—$4.75

MINIMUM ORDER 10 LPs and 5§ 8-TRACKS

LP $7.98—$4.09
Tape $7.98—$4.25

BOOTSY'’S |
RUBBER
BAND

il
BOOTSY?
Player of the Year
BSK 3093
LP $7.98—$4.09
Tape $7.98—$4.25

— DEALERS ONLY PLEASE —

LP $7.98—$4.09
Tape $7.98—84.25

BSK 3092
P $7.98—$4.09
Tape $7.98—$4.25

A LW
Even New

AL 4164
LP $7.98—$4.08
Tape $7.98—$4.25

FOR COMPLETE CATALOG CALL OR WRITE

GALGANO
DISTRIBUTING
4147 W. Armitage Ave.

Chicago, I1. 80839
(A-C) )12/ 235-3800
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- A&M SEEKS $900,000

‘r CallfMaster Tax Draws Suit

in July which was denied last
December. '

According to the pleading, the
state tax levying entity held that
when a label contracts with an art-
ist’s company 1o acquire by leasing
or by purchase master tapes, all pay-
ments for acquisition are subject to
sales and use tax.

A&M counters that there is no tax-
able sale or lease of master tapes in
such an artist transaction, but rather
the pact provides for the exclusive
personal services and the transfer of
tangible personal property is inci-
dental. A&M claims that the artist’s
firm acts as agent for the purpose of
recording the tape and since the
agent is not a retailer, there has not
been a purchase from a retailer, as
required under the tax code.

IU's argued too that the performer-
made tapes are processed into lac-
quer masters, which are then manu-
factured in pressing plants. Section
6009.1 of the tax code excepts from
use tax tangible personal property
processed, fabricated. manufactured
into or attached to or incorporated
into other tangible persor.al prop-
erty which is then removed from
California and used out of state. The
application of the state use wx to the
$273.253 paid to A&M Records,
London and A&M Records, Can-
ada, would be a tax on imports,
which would be unconstitutional,
it's contended.

The suit alleges that the state 6%
or 6.5% sales tax was wrongly ap-
plied to $502.677 received during

Bigg

the four years from the Capitol and
Columbia Record Clubs, in that the
state tax code 6006 (g) (5) exempts
“lease of any tangible property
leased in essentially the same form
as acquired by the leasor.” A&M
supplied the clubs with the same
type master tapes it received from
act or producer. The sales tax from
the clubs was $34,521.

A&M reported to the court that it
paid $11,813.683 in royalties in the
period in question.

The extent of the application of
the sales and use tax to state record
labels 1s difficult to determine. Such
action by the State Board of Equal-
ization is confidential. Labels have
remained secretive as to assessments
and/or monies paid. Capitol was re-
ported to have been dunned in seven
figures. but no confirmation was
ever forthcoming. It is known that
Warner Bros. Records was audited,
but nothing more is known.

[n a series of four appearances be-
fore various state legislative com-
mittees, solons were told by industry
witnesses including Ed West, chief
financial officer. Warner Bros. Rec-
ords, and executives of the AFM and
others that continuation of the tax
assessment would drive the record-
ing industry from California be-
cause of the corrosive tax situation.

A test case against the assessment
drive was filed by Brother Records.
the label operated by the Beach
Boys. in Superior Court here in
1975. but since then the filing has
been dormant.

est Talent & Bankroll

At New Orleans Jazz Fest

By JOHN SIPPEL

LOS ANGELES—Not only will
the ninth annual New Orleans Jazz
Festival. produced by George Wein,
be the biggest assemblage of live tal-
ent ever at the eight-day affair. but it
presages an all-time peak bankroll
for live jazz promotion by the Schlitz
brewing company in 1978.

In the six days of the eight-hour-
daily Heritage Fair and seven eve-
ning jazz concerts, the combined
events will present more than 125
different musical acts.

While the daytime event at the
Fair Grounds peppers its 10 stages
with local and regionat talent, such
acts as frma Thomas. Doug Ker-
shaw, B.B. King, Doc Watson,
Bobby “*Blue” Bland, Ernie K-Doe,
Muddy Waters, the Al Belletto Big
Band, Odetta, Earl King. Don Ewell,
Frogman Henry. Roosevelt Sykes.
Lightnin® Hopkins, Lee Dorsey,
Exuma, Gatemouth Brown and
June Gardner are booked.

Among the 10 venues outdoors
are a gigantic gospel tent, a jazz tent
and a special performance tent, plus
four al fresco stages and three ga-
zebos. Daily admission to the Fair is
$2.50. The outdoor event plays April
7,8.9. 14, 15 and 16.

The evening concerts, which
range in price from $7.50 10 $9.00.
will be staged on the S.S. Admiral on
the Mississippt, the Marriott Hotel
and the Municipal Auditorium.

Talent lineup includes: Allen
Toussaint, the Dixi-Kups and the
Neville Bros. Band, April 7. Count
Basie's Orchestra with Joe Williams,
Germaine Bazzie and the Gentle-
men of Jazz, 9: A Tribute To Louis
Armstrong™ with the New York Jazz
Repertory Company (Barney Bi-
gard, Vic Dickenson, Milt Hinton,
Pee Wee Erwin, Dick Hyman,
Jimmy Maxwell, Carrie Smith,
Bobby Rosengarten, Kenny Davern

and Bernie Previn)and Wallace Da-
venport and his All Star N.O. Jazz
Band. 11: “Raggin’® And Jazzin’”
with Eubie Blake, the New Levia-
than Oriental Fox Trot Orchestra,
the N.O Ragtime Orchestra and Kid
Thomas and the Preservation Hall
Jazz. Band. 12: the Dave Brubeck
Quartet, McCoy Tyner, Patrice
Fisher and Jimmy Robinson, 13;
B.B. King. Muddy Waters and
Roosevelt Sykes, 14: and Grover
Washington Jr., Hubert Laws, the
James Black Ensemble and Alvin
Batiste. 15.

A spokesman for the brewing
company said the underwriting as-
sured to the Heritage Fair by the
Milwaukee firm was its biggest yet.
Schlitz, it’s understood. may also
add some new cities to its 1975 live
jazz promotion schedule.

Shubert Plan

® Continued from puge 3
they've perfected it for their own
use.”

Unlike the Broadway stage or pop
concerts, Lincoln Center relies on
subscription sales for the bulk of its
ticket purchases. It also has a branch
boxoffice and a "Centercharge” sys-
tem of its own that allows telephone
reservations to be made.

“You must take into account
whether multiple ticket distribution
is really best in all cases.” he notes.
“If a pop promoter, for example, is
concerned about having cash on
hand, he may be reluctant to accept
widespread telephone or credit card
reservations which carry an addi-
tional discount.”

Caron says he is also interested in
seeing the Shubert Organization’s
plans for marketing the SEATS sys-
tem.
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KL REE%S

“A stunning,
incandescent
triumph.

-A masterpiece.’

“A brilliant new album. Harrowing,
ugly, a self-referential masterpiece. A
stunning, incandescent triumph—the
best album Lou Reed has ever done”

—Rolling Stone

“Frightening. Moving. Renellent.
Fascinating. And ultimately touching.
Music and words share an intensity
that makes this undoubtedly the most
powerful Lou Reed album?

—Crawdaddy
“Lou Reed becomes a hero with ‘Street
Hassle.” -Vil_age Voice

“This album cuts with the sharp and
jagged edge of genius”’
—Chicago Sun Times

The word is out on
Lou Reed’s new album.

Don’t say we didn’t warn you!

™ “Street Hassle” from Lou Reed.
On Arista.Records and Tapes.

Produced by Lou Reed and Rich.rd Rabinson,

LOU REED STREET HASSLE :

pre
1™

APRILS Civic Center, Adunta, Ga.
7 Kingfish, Baton Rouge, La.
8 Cullen Auditoriam, U. of Houston, Texas
9 Opry House, Austin, Texas
12 Music Hall, Onzha, Neb.
13 B. Ginnings, Schaumiwrg, 1.
14 Park West, Chicago. i1,
15 Oriental Theater, Milwaukee, Wisc.
16 State Theater, Minnezpolis. Minn.
18 U. of Kunsas, Lawrenee, Ks.
19  American Thezter, St Louis, Mo.
21 Tower Theater. Philadelphia, Pa.
22 Capitol Theater, Passaic, N.J.

LOU REED TOUR DATES
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service ‘‘visibility” to computer-assisted operation.

Everything Is Beautifu
KBIG-FM—No. 1 In L.A.

LOS ANGELES—"IU's music that
can be used in a variety of ways.”
says operations director Fred Sei-
den. explaining why beautiful music
KBIG-FM consistently ranks num-
ber one here.

“Some use it as background mu-
sic, true. but others use it while they
drive: and others use it to tape our
current artists.” Then he breaks into

P ; :
Gary McCartie—Assists Seiden in
operations and rides midday air-
waves on L.A.'s top-rated station.

‘Sha’ TV Hits
90-Station High

[.LOS ANGELES —Renewals for
the second yvear of “Sha Na Na.”
svindicated  30-minute  television
show by the "S0s revival group. have
reached 90 stations, according 10
Roger Lethon of Lexington Broad-
casting Services.

The 90 represent “70% of US. v
houscholds.™ Lefkon claims, adding
that Lenington plans to sign 150
markets by airdate of the next sca-
son.

Recent additions include KRON-
TV. San Francisco: WCAU-TV,
Philadelphia: WXYZ-TV. Detroit
KGW-TV, Portland: KCRA-TV,
Sacramento: KOMO-TV, Scattle.
and WBTV-TV, Charlotte.

Taping and post production of the
next 16 programs are sct for June
and July here with Pierre Cossette
Productions.

By RAY HERBECK JR.

a grin and adds, “Fve heard that
some people just sit at home and
take pictures of the radio.”

The secret. he points out. is that
unlike any other beautiful music
outlet. KBIG has a sense of humor
which shows on the air: a person-
ality.

“No other beautiful station has
ever laughed on the air, belched on
the air. even done “real’ things on the
air. We do real things.” sayvs Seiden.
who co-forged the format four vears
ago with then-general munager Joe
Dorton. who left in February 1o
head Torbet-Lasker. a sales repre-
sentative firm recently acquired by
Bonneville. New general manager is
Jack Adamson.

In other words. KBIG emphasizes
personalities o distract listeners
from the fact that the operation is
computer assisted- music and carted
commercials are plaved by a com-
puterized logger. The on-air staft act
as transitions between music seg-
ments, which last typically 12 1o 13

minutes. There are cight minutes of

commercials per hour.

“No other beautiful music station
has taken the chance of going on the
air with their morning team laugh-
ing and scratching.” Seiden contin-
ues. “We et the loose edges show.™

But only 1o a point, he stresses.
The 105.000-watt outlet. strongest in
Southern California. “takes chances
that make us unigue. but which see
us remaining beautiful music.”

By that he means that consistency
in tone of music and all on-air seg-
ments is carcfully cultivated. Bonne-
ville’s music programming is never
altered. either by deletion or addi-
tion: all commercials are carted by
staffers so voices blend with broad-
casters linking the music: no part-
time announcers are used on week-
ends. a practice which Sciden per-
ceives as creating “weak-ends.”

Sciden’s assistant and midday an-
nouncer, Gary McCartie. points out
that changes in the pre-programmed
music are possible, but have proven
unnecessary in LA,

“We've discovered that Bonne-
ville's sensitivity to programming for
davparts. for special holidays. or
whatever. happens to fit L.A. very
well.” he says. =t think if we lifted
KBIG as is and dropped it into say,
Philadelphia. it probably wouldnt
be nearly as successful.”

s
Billboard photos by Bonnie Tiegel
News Bastion—KBIG news and public affairs director Brian Bastien imparts a high community
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Prior 10 the switch to beautiful
music. it wasn't successtul in Los
Angcles either. The FM outlet. then
KXTZ. was completely automated
and practically ignored as to promo-
tion: the AM side was KBIG. a
10.000-watt  davtimer transmitted
from Cuatalina bsland. 42 miles off
the coast.

Bonneville studied the situation
and decided that 105,000 wats were
being wasted. In August 1974, the
call letters of the AM station were
switched o the FM band. McCartie
explains, to emphasize “the bigger
imagce they were going 1o promote.”
The daytimer became KBRT. leav-
ing Bonneville in LA, “big and
bright.”

KBRT now is automated with tra-
ditional MOR. But McCuartie and
Seiden plan to unveil a new format
Mayv 3.

Fred Seiden—Operations director

who helped put KBIG’s ‘‘person-
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