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Dealers Say ‘Fever’
Igniting Other Sales

Radio Measurer
Pulse Fades Out

By DOUG HALL

NEW YORK - What had been ex-
pected by many observers for some
time has finally happencd: Pulse s
out of business.

The Pulse, which has been meas
uring radio since 1941, has been
shut down by Richard Roslow, pres-
ident and son of the founder. Sidney
Roslow. ’

To stations. the shutdown prob-

(Continued on page 94)

By DICK NUSSER

NEW YOKK -The phenomenal
retzil suczess of RSO’s “Saturda:
Night Fever™ LP has sumulated
heavy stcre raffic leading to in-
creased siles of 4 wide range of
product. 1 national survey of kew
dezlers discloses.

The double pocket LP s also cred
ited with bringing a more diverse
range of customers into stores, more
so than previous top-selling LPs
Thz pattern seems to follow the in
dustry tradition whereby one gian
hit draws addiuonal sales.

The Pclygram-distributed LP has
attzacted cus.omers of all ages anc

YContinued on puge 9.)

DISCUSS PIRACY, COMPUTERS, TRADE RELATIONS
Music Industry Leaders
At Venice For IMIC °78

DISCO CLUBS
RIDE CRUISES

By RADCLIFI'E JOE
NEW YORK  Discotheques are
rapidly developing into onc ot the
most favored forms of entertainment
among cruise ship passengers.

According to Thomas Vaughan of

Juliana’s of London. a major disco
design and construction firm and
(Continued on puge 40)

5 Digital Systems To
Highlight Calif. AES

Bv ELIOT TIEGEL
VENICE - The world’s l:ading
decision makers are here to partici-
pate i IMIC 78, the Internaiional
Music Industry Conference. which
this vear kevs itself to such diverse

topics as combatuing the cancer of

piracy. harnessing compute- tech-
nology and improving trads rela-

tions between East and West
The summit meeting of eading
international presidents and board
chairmen of the global music and
recording industries, has attructed a
(Continued on pize 79)

Cristy Lane is the Name, 1s the long-awaited first alt um on LS by -he Icvely
lady with the mystic smile, Cristy Lane. Conclusve proof tha: master
pieces don't happen overnight. Highlights include: the currert smash,
“I'm Gonna Love You Anyway” (LS GRT 156) plu: “Shake Me | Rattle,”
“Let Me Down Easy,” “Midnight Blue,” “I Can't Tell You,” “By “he Way.”
Posters available: 320-7252. A dynamic album ef 12 great songs on

LS GRT Records & Tapes #8027. (Advertisement)

First Direct-Disk
Studio Operating

By JIM McCULLAUGH

LOS ANGELES- The rapidly ac-
celerating  aadiophile recording
market has given birth to what is be-
lieved to be the first studio ever as-
sembled exclusively for dircct-to-
disk recordings.

Called M&K Direct-To-Disk Stu-
dios, the umique facility actually
doubles as a front showroom for
Jonas Miller Sound in Beverly Hills,
one of the mcst prestigious high-end
audio salons in the world.

Miller anc partner Ken Kreisel

‘Continued on page 66)

By STEPHEN TRAIMAN

NEW YORK - At least five digital
recording svstems will be demon-
strated at the anticipated biggest
Audio Engincering Society meeting
ever. opening its four-day 60th con-
vention Tucsday (2) at the Los An
geles Hilwon.

A first-ever US. display of the
Victor of Jupan (JVC) digital audio
recording/playback processor will

join previously seen but advanced

models of systems by Technics, Mit-

subishi. Soundstream and 3M.
The digital systems will highlight
an overflow exhibit lineup of more
than 130 companies that arc using
close to 50 demonstration rooms, ac-
cording to Jacqueline Harvey. AES
exhibits coordinator. Included are a
dozen on hand for the first ime at
(Continued on puge 56)

MOVE GUT OF THE FAST LANE GET INTO KENDUN RECORDERS: A

U.K. Warning: Envision
Doubling Antipiracy $3

By PETER JONES

LONDON-The U.K. industr
will soon have to double its budget
for fighting piracy. bootlegging.
counterfeiting and home taping.
Geoftrey Bridge. director general of
the British Phonographic Industry.
warned a mecting of dealers here.

The yearly amount currently

(Continued on page 79)

Low-Pressure Sanctuary In A High-Pressure Business (Turn to the KENDUN
RECORCERS/SIERRA AUDIO SPECIAL in center of book)

(Advertisement)

(Advertisement)
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THE NEW HEAD EAST SINGLE IS

GETTING PICKED UP EVERYWHERE.

FASS ARM Sevards : . Segl I

From “"Head East"’sp 480
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General News

WELCOME TIME—President Carter greets Jo Walker, executive director of the Country Music

Assn. to the White House reception, capped by some excellent live country music entertainment.

Others in the photo are unidentified.

100 STORES IN 1980

Grapevine & Camelot
Expansion Projected

By JOHN SIPPEL

NORTH CANTON, Ohio—
Founder/president Paul David of
Stark Record Service blueprinted
his program to win a second “Re-
tailer Of The Year” NARM award
for approximately 125 management
staffers at a four-day convention at
the Sheraton Belden Inn Monday
(24) through Thursday (27).

David and key executives at the
ninth annual convention outlined
an aggressive plan that included:

® Opening two to four Grapevine
superstores and six to eight Camelot
stores annually through 1980, bring-
ing the chain’s total to over 100
stores.

® Beefing up inventory and serv-
ice thereto to the present 30. Fischer
Big Wheel and 10 Clarkins racked
departments.

® Rejuvenating Camelot store
fronts and in many cases remodeling
interiors.

e Establishing long distance hot-
lines to and from the giant head-
quarters here.

e Updating and streamlining the
vital paper flow and resultant inven-
tory levels.

e Expanding the advertising/
promotions department with a self-
contained recording studio, type-

setting machine and silk screen sign

shop.
® And investigating more private
labelled product, following the suc-
(Continued on page 14)

UA-SOVIET
DEAL FIRMED

LONDON—United Artists is to
release Russian pop product in the
U.K. and UA product is to be
pressed and distributed in the Soviet
Union. UA is also to launch its own
classics catalog.

Cliff Busby, U.K. managing di-
rector of United Artists Records,
signed the licensing agreement here
with Nicolai Gordeev, vice president
of the Soviet trading organization
Mezhdunarodnaya Kniga.

Following a visit to Moscow in
January last year by Artie Mogull,
UA president, and Harold Seider,
international division president, ne-
gotiations were opened which con-
tinued through 1977. Responsible
for the crucial negotiations was Ron-
nie Bell, UA’s international promo-
tion manager in London, who vis-

(Continued on page 80)
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WASHINGTON COUNTRY—Loretta Lynn performs during an evening of relaxed entertainment

at the White House reception for the CMA’s board of directors. See additional photos on page 88.

. Up Quality And |
. Profits In '78 |

By ED HARRISON

LOS ANGELES—With the ex-
ception of some schools in urban
markets, this has been an improved
year for campus concerts in terms of
quantity and quality, with program-
mers projecting it to continue next
fall.

Factors contributing to the in-
creased campus activity are varied:

® Improved technical know-how
in production that comes with expe-
rience.

® The trend towards co-promo-
tions with professional promoters to
better insure name acts at low risks.

® More touring acts, though not
necessarily big name acts.

® Musical diversification to at-
tract a varied and broader range of
CONCETtZOETS.

Schools in metropolitan areas
such as Houston, Richmond and Los
Angeles were handicapped as pro-
moters brought the major attractions
into city venues.

And while the majority of pro-
grammers report more shows this
year, it took strong acts to sellout.

Phil Lobel, director of the Univ. of
Colorado program council, reports a
25% increase in the number of shows

{Continued on page 99)

‘campus Shows. 3 EX-KALI DJs

File $24 Mil Suit

By AGUSTIN GURZA

LOS ANGELES—Three ex-
KALI-AM employes whose charges
of payola against the station brought
on an FCC investigation, filed suit
in Superior Court here Friday (21)
alleging breach of contract, defama-
tion, conspiracy to interfere in busi-
ness relations and intentional inflic-
tion of mental anguish.

The suit asks a minimum of $24.6
million in damages as well as imme-
diate reinstatement to their jobs.

Plaintiffs Jose Valdes, J. Fernan-
dez Moreno and Victor Trujillo, all
former announcers at KALI, allege
in the suit that KALI personnel.
management and ownership con-
spired to accept payola and fired

them without cause as part of a pay-
ola coverup after the trio had taken
their allegations to the FCC (Bill-
board, Jan. 28, 1978).

In addition, Trujillo charges that
the defendants attempted to bribe
him in order “to secure cooperation
in the coverup scheme™ and fired
him when he refused to accept the
bribe.

Named as defendants in the 57-
page action were United Broad-
casting Co. Inc. of Washington, D.C.
and its president Richard Eaton;
Tele-Broadcasters Of California,
Inc.. the subsidiary which operates
KALI; Philip A. Malkin, the outlet’s

(Continued on page 24)

Supreme Court Considers
Japanese Import Taxation

By MILDRED HALL

WASHINGTON—Both Zenith
and its opponent Treasury spokes-
men took some brickbats on their in-
terpretations of U.S. trade laws last
week during the Supreme Court
hearing on Zenith’s petition for
countervailing duties against the
Japanese consumer, electronic im-
ports.

Rogers, Gayle, Dolly Parton Bag Top Country Honors

By PAUL GREIN

LOS ANGELES—A surprise twist
capped the 13th annual Academy of
Country Music awards, presented at
the Shrine Auditorium here Thurs-
day (27).

Kenny Rogers swept the album,
record and song of the year cate-
gories with “Lucille” and also won
as top male vocalist; while fellow
UA act Crystal Gayle was named
top female vocalist for the second
straight year with “Don’t It Make
My Brown Eyes Blue.”

But RCA’s Dolly Parton turned

around and won the top award—en-
tertainer of the year. Stella Parton
accepted for her absent sister, who
became only the second female to
win the entertainer prize, following
Loretta Lynn two years ago. Dolly
was also nominated for album of the
year and best female vocalist for
“Here You Come Again.”

The other big surprise came when
L.A.’s KGBS-FM was named radio
station of the year, beating cross-
town rival KLAC-AM, which had
won every year since the category’s

inception in 1970. KGBS, the
50,000-watt sister station of KTNQ-
AM, will soon begin carrying exclu-
sive remotes from the Palomino in
North Hollywood, something
KLAC has done in the past.

To no one’s surprise, the Palo-
mino won its 13th consecutive award
as top country nightclub, and its
house band, the Palomino Riders,
emerged as best non-touring band of
the year.

The top new vocalist prizes went
to Elektra’s Eddie Rabbitt and

Warner-Curb’s Debby Boone, who
was also nominated for record and
song of the year for “You Light Up
My Life.” Sister Lindy accepted
Debby’s award, thanking the coun-
try academy for honoring Red Fo-
ley’s granddaughter.

The Jim Reeves memorial award,
for furthering international accept-
ance of country music, went to
Tulsa-based booking agent Jim Hal-
sey. The Pioneer award went to the
Sons of the Pioneers, who also tied

(Continued on page 99)

At issue is whether Japan’s rebate
of an excise tax for its manufac-
turer/exporters requires a counter-
vailing duty here because it consti-
tutes a subsidy unfair to U.S.
competitors, under U.S. trade law.

The Supreme Court decision will
affect prices and trade practices in-
volving over $1.5 billion annually in
Japanese imports of audio/video
products, from television and radio
sets to tape players and VTRs.

In a conflict begun in 1970, Zenith
won against the Treasury Dept. un-
der a 1977 New York Customs Court
ruling. But the company sub-
sequently lost in the U.S. Court of
Customs and Patent Appeals, which
upheld Treasury’s refusal to impose
the countervailing duty (Billboard,
April 22, 1978).

A large group of importers, ex-
porters and makers of Japanese au-
dio/video products—including Pio-
neer Electronics, Sanyo Electric, and
some 460 importers in the Foreign
Trade Assn. of Southern Califor-
nia—wanted to submit amicus briefs

(Continued on page 56)
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EMI AMERICA

LOS ANGELES—"1t’s happening
more quickly than we anticipated.”
states Jim Mazza, president of EMI
America, Capitol's embryonic pop
label.

Launched officially last fall (Bill-
board, Dec. 17, 1977). the Capitol
Industries-EMI, Inc. offspring has a
charted record with its debut single
“Bluer Than Blue” by Michael
Johnson and now has an artist roster
numbering five.

The label expects to issue one al-
bum per month through the May to
September period.

Signed, in addition to Johnson,
are San Francisco rock 'n’ roll band
Spellbound, Kim Carnes, Canadian
artist Walter Zwol and a soon to be
announced established act.

The established act, according to
Mazza, “*has been around for nine or
10 years, is from another label, has a
great concert following since it
works year round, but hasn’t quite
clicked recordwise. It’s the kind of
act, though, to establish a label
around and it’s exactly where we
want to be imagewise.”

In the past several months, EMI
America has established corporate
headquarters at 6464 Sunset Blvd. in
Hollywood and has recently hired
15 district promotion managers
around the country working exclu-
sively for the label.

J.J. Jordan, director of national
promotion, generals the field staff
which is in the unique position now
of only having one record to work.

Other members of the executive
nucleus include Don Grierson, vice
president of a&r, and Bill Straw, di-
rector of business affairs. Effective
May 15, Gilles “Frenchy™ Gauthier,
international promotion manager
for Capitol, joins as head of public-
ity and artist development.

A FIRST AT
SUMMER CES

By STEPHEN TRAIMAN

NEW YORK—The Summer CES
will highlight a software and hard-
ware display for the first time, in-
corporating audio and video records
and tapes. merchandising elements
and innovative audio playback
equipment, June 11-14 at Chicago’s
McCormick Place.

Jointly announced by Jack Way-
man, EIA/CES senior vice presi-
dent, and Joe Cohen, NARM execu-
tive vice president, the exhibit will
occupy a prime place in the main
registration area, assuring both traf-
fic and interest.

(Continued on page 56)

R Billboard photos by Bonnie Tiegel

Jim Mazza: “It's happening a lot faster than we anticipated,” says the presi-

dent of fledgling label EMI America. “*Our first record is already on the charts
and the artist roster has now risen to five."

By JIM McCULLAUGH

“The philosophical thrust of the
company,” elaborates Mazza, who
doesn’t invite comparisons of EM1
America to other labels, “is to ap-
proach the album market and hope-
fully generate three or four singles
from each project.

“We originally gave a lot of
thought about direction and philos-
ophy.” continues the ex-vice presi-
dent of marketing for Captiol Rec-

Don Grierson: ‘‘We're not looking to
stack up a bunch of artists and start
throwing product out into the
street,” says EMI America's a&r
chief.

ords. “Should we be an Elektra/
Asylum, a Private Stock, a Portrait?
We are getting compared to Portrait
now but the truth is we will move
forward and have hit records no
matter where they come from. We
are not going to spend our time get-
ting caught up in philosophies. Un-
like Portrait we have a separate pro-
motion staff.”

Initially, however, both Mazza
and Grierson want to keep the artist
roster limited, flexible and creatively
manageable.

The emphasis will be on pop and
rock 'n’ roll with r&b and country a
few years down the road.

“You need a separate promotion
staff for that,” adds Mazza, “and
that's something we will eventually
do. You have to be in those areas to
be a major record company.”

Explaining the Michael Johnson
signing, Mazza adds, “That was a
situation where we heard a few
tracks on a Thursday and three
weeks later we are on the charts.

General News

J. J. Jordan: Now director of na-

tional promotion for EMI America,

generals a staff of 15 district pro-
motion managers around the coun-
try.

New Label ‘Happening Quickly,’
President Mazza Happily Reports

That's how fast we are able to react
and respond to something we are in-
terested in. It’'s like the old days of
the record business.”

The Johnson tapes were brought
to Grierson’s attention by Jim
Golden, who at one time ran the
RCA-distributed Wooden Nickel la-
bel.

“The thing that’s unique.” contin-
ues Mazza, “about Michael Johnson
is that we are not approachingitasa
hit song or hit record. We are ap-
proaching it as a hit artist.”

Both Mazza and Grierson indi-
cate they liked the Midwestern
singer/guitarist’s work because of
his powerful demographics and they
feel he has the potential to reach
James Taylor or Billy Joel status.

The LP., which will be titled “The
Michael Johnson Album™ is being
produced in Nashville by Brent
Maher and Steve Gibson and is due
June 5.

“We've already started radio com-
mercials around the country.” notes
Mazza, “now during the develop-
ment of the single discussing the up-

(Continued on page 94)
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Executive Turntable |

Lou Simon becomes senior vice president/marketing director for Phono-
gram, Inc./Mercury, Chicago. In a concurrent move, Jules Abramson, a mem-
ber of the firm’s national marketing staff for nearly a decade. has been named
to the newly created post of senior vice president/associated labels. Both
moves reflect an expansion of the marketing department. Simon comes to
Phonogram from Polydor. Inc., where he was
executive vice president/general manager §&&"
since October of 1975. Prior to Polydor, Si-
mon was part of the Phonogram/Mercury
organization 17 years. ... Jack Woodman
named vice president, marketing, at GRT
Corp., Sunnyvale, Calif. He joined the com-
pany in 1972 as advertising and sales promo-
tion manager and most recently was vice
president, sales, Music Tapes. . . . Don Foster
appointed national artists relations director for Motown Records, Los Angeles.
A veteran of more than 10 years with the label, he has served in varied posi-
tions dealing with artists, most recently coordinating all activities for Smokey
Robinson and Billy Dee Williams. ... Terry Barnes named to the newly
created post of director of creative services for Ariola, Los Angeles. She was
previously executive assistant to the senior
vice president and formerly administrative
assistant to the executive vice president at
Casablanca Records, Los Angeles. ... John
Williams has resigned his post as vice presi-
dent and general manager of Monarch
Record Manufacturing, Long Island, N.Y.,
and will announce new plans shortly. . . . Joe n
Mansfield appointed vice president, market-
ing, at Columbia Records, New York, from
vice president, merchandising, at CBS. ... Leenard Scheer joins Arista, New
York, as vice president, sales and distribution, from head of his own produc-
tion company, Palis Music. ... Peter Karpin is named director, a&r, at CBS
Records International. New York, moving from manager of artist develop-
ment and artist relations at CBS Records, Australia. ... Norman Weiser,
former director and senior vice president of
the Polygram Corp., where he is serving as ¢
consultant, is named president of SESAC,
New York. He succeeds Alice Prager, who
becomes chairman. ... Barney Lane steps
from regional marketing and promotion di-
rector at CTl Records, covering Maryland,
Washington, D.C., and Virginia, to national
sales coordinator, based at the company’s
New York headquarters. . .. Sy Warner now
vice president of sales, U.S. and Canada, for Total Entertainment/Omni Rec-
ords, New York. He was director of sales and promotion at London. Also at
Total/Omni, Debbie Weinstein joins as manager, a&r services. She has been a
student at Syracuse Univ. . . . Daniel Glass appointed executive vice president
of Farr Records, Somerville, N.J., from national disco coordinator. ... Artie
o . Dunnings joins RCA Records as manager,
e r&b promotion, East Central region. For-
merly independent promotion man for CTI,
heis based in Cleveland. and covers key mar-
kets in that city, Cincinnati and Pittsburgh.
... John Penney takes over as national AOR
promotion director for Amherst Records,
moving from a morning DJ spot with
WDBS, Durham, N.C. He succeeds Bruce
Moser, who joins Doug Doembrowski to
launch their own independent promotion and merchandising firm. Latter was
general manager in charge of promotion and sales at Amherst Records, and his
duties have been absorbed by Larry Silver at Best & Gold. ... Amy Sexauer
and Victoria Carlotti join Polygram Distribution, New York, as national sales
communication administrator and singles sales coordinator respectively.
Former was administrator assistant to vice
presidents of sales and product development
at Polygram, latter was national singles sec-
retary. ... Cathy Littrell appointed to the
new post of production coordinator for the
marketing department of Elektra/Asylum
Records, Los Angeles. With the label two
years, she had been assistant to the vice presi-
dent of marketing. . .. John Davis and John
Tiller named co-national singles promotion
directors for Butterfly Records, Los Angeles. Davis comes to the label after
serving as director of promotion for Elektra/Asylum in Los Angeles and New
York for five years, while Tiller was with United Artists in Minneapolis. . . .
John Daniels appointed executive director of a&r for Savoy Records while also
continuing as a producer for the Elizabeth, N.J.-headquartered label. . ..
Ralph Tashjian named national promotion representative at Island Records
basing at the label's West Coast offices. Prior to joining Island, he was national
promotion director at Motown Records. ... WEA changes include: Patti
Oates to promotion manager representing Warner Bros. product in North and
South Carolina. She joined WEA in July of 1977 as a promotion person for
Warner Bros. product in the Atlanta area secondary markets. Curtis Jones, a
Southwest regional album promotion manager for Epic, replaces QOates. Roy
Rosenberg becomes WEA’s promotion representative for Atlantic product in
the New York/New Jersey market after having been the New York promotion
manager for Mercury. Jerry Washington takes over for WEA as promotion
representative for black product in the Memphis/Nashville/Little Rock re-
gional market. He was an account executive with radio station WDIA in Mem-
phis. And Marty Markiewicz is appointed promotion person representing
Elektra/Asylum product in the Hartford/Albany region. He was New Eng-
land promotion director for Salsoul. . .. Fran La Maina named executive vice
president of Dick-Clark Television Productions, Inc., Los Angeles, and of all
Clark affiliated companies in Los Angeles. La Maina has been with Clark
since 1966, joining the company as controller, and was most recently vice presi-

(Continued on page 104)
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Settle down

with
Kate Tavlot

A Her new album will take
. you into your quiet times. And Kate’s

tnfettered, unadormed style
will show you the way back to sense
and sensicivity.

Kate Taylor’s music promises
to stay as simple as the way she lives her
life. Sometimes soft and sultry, other
times righteous and raw. Just a
few classic songs everyone knows. Plus
originals by members o’ Ler family
and other close friends.

Inarelaxed setting to make us all
feel at home.

'.‘ng';\

'« “KateTaylor.’

% A new album produced
by James Taylor and Lew Hahn.
‘Or. Columbia Records and Tapes.

JC 35089
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General News

ABC Restructuring Draws Results
1st Quarter Report Reveals Markedly Reduced Losses

LOS ANGELES—On the heels of
a substantial restructuring of ABC
Records comes a first quarter finan-
cial report which says the label’s
losses are markedly reduced on
slightly lower revenues.

Although label president Steve
Diener will give no figures, he does
say, “We went into 1978 with a defi-
nite plan of where we wanted to be
this year.

“The first quarter shows we have
exceeded our sales objective consid-
erably. Much of this is based on con-

£ e
ABC Records president Steve Die-

ner speaks of a positive first quarter
financial report.

servative accounting. Toward the
greater part of the second half of
1977, we went through a lot of or-
ganizational changes and now we’re
starting to see the results of those
changes.”

Among the changes ABC Records
has initiated in the past several
months are a new logo, reducing its
artists roster by nearly half, pulling
its international and publishing di-
visions together, developing new
merchandising tools, bringing its
promotion, creative services, sales
and marketing under one head, go-
ing to independent distribution,
tightening its communications lines
and combining its Nashville oper-
ation under the ABC logo.

“At the end of the first quarter,
we're also finding that our sales out
of Nashville are up 25% over last
year. It's all about concentration and
energy,” says Diener.

“Our purpose here is to get cate-
gories out of music. We're doing it
with our black music as well as
country,” he continues. “Some of the
things coming out of Nashville are
as pop-oriented as anything else.
They're producing music that’s not
only country—an extension of this is
Barbara Mandrell on Dot whose lat-
est single “‘Woman To Woman’ has
gotten not only pop and country air-
play but is being,played on r&b sta-
tions.”

ABC’s departments are now struc-
tured with Gary Davis, vice presi-
dent of marketing also overseeing
creative services headed by Herb
Wood; sales with B.J. McElwee and
Charles Stewart; and promotion
with Bill Craig and John and Dino
Barbis. Mark Meyerson is vice presi-
dent of a&r and Judy Painter heads
up publicity. Six months ago the la-
bel combined its promotion staffs.

“The advantage of this move is for
us to be on top of the daily business
and our priorities. It gives us the
ability to react quickly to what we
want to do,” says Diener.

With ABC’s facelift came a
change of logo. “This came about as
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By JEAN WILLIAMS

a result of trying to give the com-
pany a new identity. The logo, an
ABC musical note, has become so
well known we had pins and stickers
made.”

He feels the new logo is an identi-
fying mark not only for the company
but also its acts. With ABC slashing
its artist roster nearly in half, Diener
says the company can better concen-
trate on those acts which it has under
contract.”

Diener, pleased with the com-
pany’s progess in terms of support-

i J
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Merchandising programs are a vital
sales tool, notes the executive.

ing its acts, notes, “We have
awarded more gold and platinum
records than possibly in all the past
five years.

“We now have a good, balanced
roster with jazz, country, pop. r&b
and gospel. Although our roster is
much smaller than some of the other
labels, last year we were the second
most nominated at the Grammy
Awards.” The label racked up nine
nominations.

“We have taken certain acts on the
label that had a base and gone way
past what they ever did. We sold
three and four times the number of
units on certain acts that we estab-
lished such as Steely Dan, Jimmy
Buffett and Rufus. Marilyn McCoo
and Billy Davis Jr. are extremely im-
portant to us.”

Diener insists the success of these
acts is based on putting emphasis on
promotion staffs by going to great
lengths to tighten up the label’s com-
munications in the field dealing with
its priorities and objectives. “We
also put a lot of energies into tour-
ing. During certain periods, 25%-
40% of our acts are touring at the
same time.

“Since our obligation is to break
and make our acts well known, not
just the Rufus, Steely Dans and
Marilyn and Billys, we have done
things with the Crusaders, Stephen

‘Born Again’ AM
Format Hits L.A.

By RAY HERBECK JR.

LOS ANGELES—Probably the
first all-music, contemporary Chris-
tian radio format will receive its
baptism, so to speak, on May 4 here.
It’s not “Jesus rock” or gospel. But
something new for a major market.

Bonneville International’s KBRT,
sister to L.A’s number one KBIG-
FM, will drop its traditional MOR
syndication package in favor of an

(Continued on page 33)

Bishop, Tom Petty, Don Williams,
Freddie Fender and the Dramatics.
We have gotten behind all these
acts.”

Some of the more recent merchan-
dising tools ABC is using for its acts
include a standup cardboard display
of a lighthouse for Jimmy Buffett.
“We have also put together some
merchandising campaigns for the
Quadraview which involve an elec-
tronic device which displays jackets
in the stores.”

Joe Sample of the Crusaders, with

“‘Our organization is now based on
communications.”

his first solo LP “Rainbow Seeker.”
has a display called Sample Sample
and ABC is giving away his sample
EPs at the retail level. According to
Diener, the firm has given away
more than 100,000 in its first two
weeks.

“We're also using the Synoptocon
which gives us the ability to film our
messages to retailers. On this film
are our new releases and we even
have some of our executives talking
to each other on film.

“There are some others using this
type of machine but I believe we're
the only company with a portable
unit which our staff people can carry
with them when they visit stores.
ABC’s Synoptocon will also be used
to take its message to the inter-
national market.”

And to deal better in the inter-
national markets the firm has com-
bined its publishing and inter-
national wings. The two divisions
merged about two months ago under
the direction of Jay Morgenstern.

“This consolidation makes a lot of
sense to us because overseas the
publishing and record interests are
starting to fuse more than ever. And
focusing in on this has helped us in
artists development plus it has
helped to bring more attention to
our publishing catalog.”

ABC’s move to independent dis-
tribution has also proven successful,
says Diener. The firm maintains its
own branches in California and
New York.

“There has been a trend in the
past few years where certain labels
have left independent distribution.
This has helped us by being there at
the right time but we feel a true sense
of energy. drive and realism in work-
ing with independents and they are
delivering for us.

“They have helped with our cata-
log with the black, country and gos-
pel situations because they can zero
in where they are strongest. This is
why our country and black sales are
as strong as they are.”

The label is also stepping up its

(Continued on page 99)
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Winning
Votes
Everywhere...

SUSIE ALLLANSON
Single “Maybe Baby”
From her soon-to-be-released debut album

WRBS 8534

BELLLAMY BROS.

New album Beautiful Friends
Featuring the hit “Slippin’ Away”

BSK 3176

DEBBY BOONE V

Single “Baby, I'm Yours”

BSK 3130

T.G. SHEPPARD

Album T.G.
Featuring the singles “Mr. DJ” and “Don’t Ever Say Good-Bye”

BSK 3133 \WBS 852¢

HANK WILLIAMS, JR.

Single “You Love The Thunder”

\WBS 8564

4

P77 7
ECORDS

Warner Country Is Curb Country

€231 2N XX £2T) A2 2T 2T



www.americanradiohistory.com

MAY 6, 1978. BILLBOARD

Financial

TR

SRR 35

NEW YORK—Crediting both its
wholesale and retail operations,
Schwartz Brothers, Inc., reported its
best fourth quarter earnings ever (0
notch record sales and profits in the
fiscal year ended Jan. 31. according
to president James Schwartz.

With the fiscal year changed be-
ginning Feb. 1, 1977, from a calen-
dar period. the October 1977-Janu-
ary 1978 period had record net
income up 55% to $449.521, com-
pared to $289.925 for the October-
December 1976 period. Sales rose
9% to0 $9.605 million for the current

-~
SENIOR
MARKETING
EXECUTIVE
AVAILABLE

For record label.
Major agency
experience.

Contact

Jeffrey Alan

540 Madison Avenue
New York, NY 10022

= BEST FISCAL YEAR:

Schwartz Brothers Ups Net 55%|

period, up from $8.782 million the
prior year.

Fourth quarter earnings exceeded
those for the entire fiscal year, as did
the similar period in 1976.

Profits for the just-ended fiscal
year rose 58% to $551,637 or 73 cents
per share, from $349.636 or 46 cents
a share for the comparable year ago
total. Total sales were up 17% to
$29.262 million, from $25.007 mil-
lion the previous fiscal year. In the
“rump month” of the fiscal year
changeover of January 1977, net in-
come was $22,156 on sales of $1.732
million.

Two new Harmony Hut stores are
planned for 1978 in Gaithersburg
and Frederick, Md., shopping malls.
Schwartz says, which will extend

For information
regarding
major market
quotes,

please call:

Douglas Volimer

Dean Witter Reynolds Inc.
16255 Ventura Bivd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds Inc.

Members New York Stock Exchange, iInc.

. “ONE WITH
THE
UNIVERSE”

IT'S EASY.
CONVENIENT AND
ECONOMICAL WITH
AMERICAN'S
ANYTIME/ANYWHERE
LIMOSINE SERVICE.

24 HRS. 7 DAYS

CALL TOLL FREE
800-822-9703 - N.J.
800-631-2183 - U.S.

AMERICAN AUTOMOBILE & TRAVEL CLUB
LIMOSINE SERVICE
90 MONMOUTH ST.. RED BANK. N J 07701

ADVERTISING SPACE SALESMAN
Billboard

If you are an aggressive, organized self-starter with
advertising space and/or sales experience, we have
a position open in Chicago.

The territory is the mid-west and Canada, selling to
the record and consumer electronics industries.
Send complete resume and salary requirements to:
Ron Willman
Billboard
1515 Broadway

New York, NY 10036
EQUAL OPPORTUNITY EMPLOYER
No phone calls, please.

sales and profits for the 17-outlet
Washington-based chain that added
two stores in August 1977, and the
newest outlet in the Cherry Hill
(N.J.) Mall this March.

On the retail side, the strong
fourth quarter reflected solid holi-
day season volume in the music in-
dustry, with business from the two
new stores more than offsetting a
small unit closed in Falls Church,
Va. .

Addition of the London Records
line for regional distribution during
the year boosted wholesale oper-
ations, as did the implementation of
continuing operating efficiences and
demand for hits on other distributed
labels, including 20th Century-Fox,
Arista  and Motown/Tamla,
Schwartz noted.

Subsequent to filing the first
quarter figures, the company de-
clared a special cash dividend—its
first ever—of 10 cents per share pay-
able May 25 to stockholders of
record May 10. Schwartz Brothers
has not adopted a continuing divi-
dend policy, with future dividends
depending on earnings and finan-
cial conditions.

Schwartz looks for continuing
growth this year from both the inde-
pendent distribution business and
the Harmony Hut retail operations.

STEPHEN TRAIMAN

RCA Lists Pop
Catalog At $7.98

NEW YORK —Virtually all the re-
maining RCA pop catalog is raised
to $7.98 list for LPs effective May 1,
following an April 14 announce-
ment by Dick Carter, division vice
president, field marketing.

Country product and most r&b
catalog remains at $6.98 for now, the
label reports. Top artist product
went to $7.98 list late last year, and
most new releases are at that level.
All tape releases remain at $7.98.

Included are more than 200 LPs
by some 120 artists, including the 34
Elvis Presley LPs that had not been
raised. There are a few exceptions,
including the just released Evelyn
“Champagne” King LP, but for the
most part dealers are now paying
$4.23, versus $3.65 for the former
$6.98 product. All will carry a new
AFL]1 code.

Dealers have had no definite
word on an overall RCA wholesale
price increase, but most expect one
soon, since the label is virtually the
only branch operation not to have
raised its levels since the current
round began.

AFM Dickering
Networks’ Pact

NEW YORK-—Talks between the
American Federation of Musicians
and the three television networks
were going to the wire as the contract
between the musicians and the net-
works was scheduled to expire Fri-
day (28).

The AFM is reported seeking a
20% increase in pay for the musi-
cians from the current $25 per hour
for rehearsals and $90 for a half-
hour variety show with two hours of
rchearsals.

The new contract will cover work
on live and tape shows, and all other
programs using music except for tv
films.
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" Market Quotations

As of closing, April 27, 1978

Hig:‘sns - NAME PE (35S High Low Close Change
45% 34% ABC 8 376 45% 44%  44% - %
39% 34% American Can 7 116 39% 38% 39 Unch
14% 9% Ampex 13 1895 14% 14% 14% + %
3% 2% Automatic Radio = 5 3% 3% 3% Unch
25% 22 Beatrice Foods 11 348 24% 24% 24% — %
55 43% CBS 8 417 54% 53% 54 - %
18% 13% Columbia Pictures 4 876 18% 17% 18% Unch
13% 8% Craig Corp. 4 29 10% 10% 10% - %
40% 31% Disney, Walt 14 926 38% 37% 38 - %
3% 2% EMI 6 225 3% 2% 3% + %
13 8% GatesLearjet 6 33 12% 12 12 - %
14% 1 Gulf + Western 5 426 13% 13% 13% - %
12% 9% Handleman 7 171 12 1M% 12 Unch
4% 3 K-tel = 7 4 3% 4 Unch
6% 4% Lafayette Radio — 28 6% 6% 6% Unch
35 22% Matsushita Electronics 10 23 33% 33% 33% - %
46% 32% MCA 9 128 46% 45% 45% - %
40% 26% Memorex 7 406 39% 38% 39% + %
52V 43 3M 14 643 50% 49% 50% - %
45% 35 Motorola 13 1076 44% 43% 43% - %
28Y2 24% North American Philips 6 33 28% 27% 28% + %
16% 10 Pioneer Electronics 13 9 16 16 16 - %
10% 6% Playboy 19 83 9% 8% 8% - %
29% 22% RCA 9 802 28% 28 28% - %
8% 6% Sony 15 266 8% 8% 8% - %
13% 9% Superscope 68 2 M% 1% 1% - %
41% 29% Tandy 7 583 37% 36% 37% - %
9% 5% Telecor 7 36 8% 8 8% + %
5% 2% Telex 13 404 5% 5% 5% - %
2% 1%2 Tenna - 16 2% 2% 2% - %
15% 12% Transamerica 6 646 15% 15% 15% + %
30% 20% 20th Century 4 1805 30% 29% 29% + %
40% 29% Warner Communications 7 254 39 38 38 — 1%
16% 11% Zenith - 366 14% 14% 14% - %
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCOInc. - 6 6 6% Integrity Ent. 7 17 2% 3
Electrosound Koss Corp. 51 42 5% 5%
Group - - 2% 3 Kustom Elec. = 48 2% 3
First Artists M. Josephson 8 40 15% 16
Prod. 3 65 5% 5% Orrox Corp. - 63311/16 315/16
GRT 5 43 1% 2% Recoton 12 - 3% 4
Goody Sam 8 - 6% 7 Schwartz Bros. 5 — 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Voilmer, vice president, Dean Witter Reynolds, Toluca Lake office (213) 872-
3333, 788-9250, member of the New York Stock Exchange, inc.

Cap-EMI Sales Up,
But Income Falters

LOS ANGELES—Third quarter
net income was off while sales were
up for Capitol Industries-EMI, Inc.

Net income for the third quarter
ended March 31 was $765,000 or 23
cents per share on
$48,700,000.

That compares to net income of

$1,712,000 or 52 cents per share on
sales of $45,380,000 in the same
quarter last year.

The effective tax rate for the quar-
ter was41% as compared to a tax rate
of 16% during the same quarter last
year, which resulted from a capital
gain and other miscellaneous ben-
efits, according to the company.

For the nine months ended March
31, Capitol’s net income was
$4,853,000 or $1.47 per share on
sales of $159,369,000.

That compares to net income of

$7,713,000 or $2.34 per share on

sales of

sales of $157,601.000 for the same
period last year.

There were 3,297,333 average
shares outstanding this year versus
3,302,781 last year.

“Conditions experienced during
the first half of this fiscal year,”
notes Bhaskar Menon, presidentand
chief executive officer, “persisted in
the third quarter. Sales of recorded
music were lower than last year pri-
marily as a result of rescheduling re-
leases of a number of key artists.

“Additionally, netincome was ad-
versely affected by increased record-
ing, marketing and talent develop-
ment costs.”

The board of directors declared
a'quarterly cash dividend of eight
cents per share payable June 15,
1978, to sharcholders of record May
25, 1978.

Recoton Corp., with a solid fourth
quarter reversing a prior year loss,
reported a 5% increase in net income
for the fiscal year ended Dec. 31 to
$240,000 (including a $25,000 tax
benefit), from $228,000 in 1976. Net
sales were up 12.6% to a record
$9.403 million from $8.349 million
the prior year. Fourth quarter net
was $90,000, compared to a $30,000
loss in 1976, with sales posting a new
high of $2.597 million, up 19% from
$2.177 million the prior year. Presi-
dent Bob Borchardt of the Long Is-
land City, N.Y.-based consumer
electronics accessories firm, antici-
pates a good 1978 based on sales of
the Clean Sound record cleaning

- Off The

Ticker

system, Black Magic record/tape
care products and CB radio acces-
sories. The company also completed
the sale of $1.75 million of 10% notes
due 1988, with proceeds to be used
to reduce short-term bank loans.
* K x

Tandy Corp., parent of the Radio
Shack chain, reports a 32.5% profit
dip for the first quarter ended
March 31, to $8.664 million from
$12.832 million, and a 12.6% drop
for the first nine months of fiscal
1978, to $49.125 million from
$56.206 million the prior year. Prof-
its in the 1976-77 period include a
loss of $2.257 million on discon-
tinued operations.
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15 Conn & R.l. Indie Retai ers
. Join Boycott Of CBS Product

NEW YORK—The dealer boycott
against CBS product begun by Al
Franklin in Hartford, Conn., last
week as a protest against the recent
CBS price increase is spreading to
other area independent retailers.

Fifteen of the largest independent
dealers in Connecticut and Rhode
Island met at the Cutler Record
Shop in New Haven Wednesday
(26) and agreed to temporarily sus-
pend buying CBS product. and to
de-emphasize the CBS product they
have in their stores until CBS recon-
siders its recent pricing decision.

This allows multiple stores to buy
records at 29 cents each less than the
full wholesale price of $4.37 paid by
the single independent dealers.

“This is no longer a lot of bullshit.
We are serious,” says Jason Cutler,
spokesman for the group. He says
the dealers at their meeting dis-
cussed the feasibility of forming
their own group for combined buy-
ing and advertising.

They also considered the possi-
bility of bringing court action
against CBS, but decided at this
point to limit their actions to eco-
nomic pressure.

Another meeting was set for May
10.

By ROMAN KOZAK

“We feel that the CBS pricing pol-
icy is totally out of line,” says Cutler.
“There is no reason in the world why
a single full-line dealer who does a
$1.5 to $2 million a year business
should have to pay more for product
than somebody who has three hole-
in-the-wall outlets and a closet for a
warehouse.

“How can a company legally im-
pose a limit of three stores for a dis-
count and expect to get away with it?
How is that not antitrust?” asks
Franklin, who attended the meeting,.

He says that since the story of his
boycott broke in Billboard last week.
he has gotten calls from dealers in
six major markets around the coun-
try who are planning actions of their

Frisoli Speaker

NEW YORK —John Frisoli. presi-
dent of Polygram Distribution Inc..
talks on the problems of distribution
and several aspects of his company’s
rapid development at a May 1 meet-
ing of the Music and Performing
Arts Lodge of B’Nai Brith. Session
begins at 7:15 p.m. at Sutton Place
Synagogue, 225 E. 51 St., Manhat-
tan.

YOUNG LAWYER

Many articles
published on the
music business in
top music trade.

Will be admitted
in N.Y. and Calif.
by end of 1978.

Resume available.
Box 870

Billboard, 1515 Broadway
N.Y., N.Y. 10036

We call them “instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
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the cost of a custom cover. (Of
course we also do custom covers.)
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Over Stock Sale

SATURDAY NIGHT FEVER
8 TRACK TAPES

Limited Quantities Only *9% each
All orders C.O.D., f.0.b.

Call Now! D & s SALES

245 Forrest Acres
Easley, SC 29640
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own to counter the CBS price rise.

Cutler emphasizes, however, that
the retailers are not mad at only
CBS. They see the CBS price rise as
only the most blatant action of all
the manufacturers who are sacri-
ficing the single independent dealer
to pursue the chain accounts.

“What the manufacturers don’t
seem to realize is that if they drive
the independent full-line retailer,
the backbone of the industry, out of
business, the manufacturers them-
selves are going to find themselves at
the mercy of the chains.

“A few years from now the big
chain can come to the manufacturer
and say ‘I have 230 stores and | own
Texas, now what are you going to do
for me?" ™ he says.

“Or the manufacturers tell us to
expand. Get the three stores and the
warehouse. But why should we?
Why does a full-line retailer, who
may do $2 million business in one
store be forced to expand if he
doesn’t want to?”

CBS Plant
Cost In Ga.
At $50 Mil

NEW YORK-While the strike”

that has closed down the CBS record
pressing plant in Pitman, N.J.,
dragged on to its fourth week with
no early end in sight, CBS Records
has confirmed the location of its pro-
jected fourth and largest manufac-
turing facility (Billboard, Nov. 19,
1977).

The projected plant in Carrollton,
Ga,, is expected to be operational in
mid-1980. It will employ 3,000, and
will be, according to CBS, the largest
such installation in the world. Lo-
cated 51 miles west of Atlanta, the
manufacturing complex will also be
the largest single construction outlay
in CBS history, costing a projected
$50 million.

Georgia Gov. George Busby adds
that the facility “represents the larg-
est initial employment ever an-
nounced in Georgia or the South-
east.”

“The decision to locate this new
facility in the Southeast was based
on consideration of demographic
projections and service require-
ments of our customers,” says Bruce
Lundvall, president of the CBS Rec-
ords Division. “This area is the fast-
est growing region in the nation.
Concentrations of population, buy-
ing power and record demand are
shifting southward.”

Plans call for the construction of a
643,000 square foot building. It will
be a fully integrated, multi-purpose
manufacturing and distribution
complex, and will encompass manu-
facturing of phonograph records,
blank magnetic tape, injection
molding of cassette components,
tape duplication and printing.

The site was located after an ex-
tensive confidential search con-
ducted by the Atlanta office of
Landauer Associates.

In addition to the strike-bound
Pitman plant, CBS has also pressing
facilities in Santa Maria, Calif., and
Terre Haute, Ind. It has a tape plant
at Danbury, Conn., a printing plant
at Hawthorne, N.J.; and a research
and development center in Milford,
Conn.

“We have made this commitment

(Continued on page 99)

www americanradiohistorv . com

-

WASHINGTON—-The Copy-
right Royalty Tribunal will con-
duct its deliberations on compul-
sory licensing rates for music use
by public broadcasters in open
meeting Thursday (4).

Tribunal chairman Thomas
Brennan says the commissioners
will probably not reach a final
determination on rates at this
meeting.

But the final rate decision by
the Tribunal will also be decided
in open meeting, the chairman
says.

Under the new copyright law,
music use by noncommercial
broadcasters is subject to com-
pulsory licensing, unless volun-
tary agreements have been
reached.

SESAC and BMI have made
such agreements, but ASCAP is
trying for substantially higher
rates.

At last gasp in the rate pro-
ceedings, the public broadcasters
and ASCAP were still a long way
from a rate acceptable to both
sides.

Rebuttal comments submitted
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HOWDY FOLKS—Leif Garrett meets has fans at Atlanta’s Turtle Records and

Tape outlet where he autographed copies of his LPs and also appearéd at a
March of Dimes fund-raising event.
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Tribunal Conducts
Open Deliberations

By MILDRED HALL

by ASCAP to the Tribunal pro-
posed $1.8 million annually for
thee first two years of a five year li-
cense, a 50% discount from its
original request for $3.6 million.
Succeeding annual discounts
would shrink to 20% by 1982,
bringing the final rate up to $2.88
million in that year.

The public broadcasters’ top
offer was $475.000, more than
$1.3 million below ASCAPs low- %
est proposed rate, and more than
$2.4 million below ASCAP’s pro-
posed 1982 rate. All of this gives
the Tribunal litle to work with in 4
the way of compromise.

SESAC’s voluntary agreement
calls for $50,000 a year from the
public broadcasters. BMI would
get $250,000 in the first year, sub-
ject to adjustments keyed to rates
set for ASCAP music by the
Tribunal.

Interested parties are invited to
attend the meeting, but will have
no active role unless a member of
the Tribunal should want to ask a
factual question of an observer at
the meeting.

%,

Boosted Postal Rates Probable Soon

WASHINGTON-By May 13, the
Postal Rate Commission is expected
to announce the next raise in special
fourth class pound rates for mailing
records and tapes, books and films at
40 cents or more for the first pound.

A possible 15 cents rate for first
class mail has already leaked out of
the independent Rate Commission’s
current deliberations on across-the-
board raises. The Postal Service and
the White House favored a special
citizens rate of 13 cents and a busi-
ness mail rate of 16 cents.

The rate raises were requested by
the U.S. Postal Service last July, and
must be acted on by the Rate Com-
mission within 10 months. The raises
are part of the program to phase out
government subsidy for different
classes of mail, making them self-
supporting.

The Postal Service has proposed a
55-cent per pound rate for records
and tapes in 1979.

If the Rate Commission goes
along with the Postal Service, the
special fourth class mailing rate this
year will go to 40 cents the first
pound (with discounts for pre-sort-
ing); 14 cents each additional
through seven pounds, and 8 cents a
pound thereafter.

The Board of Governors of the
Postal Service which usually goes
along with the Rate Commission’s
decisions will have the last word on
whether or not the rate proposals are
approved.

For the Record

LOS ANGELES—Scott Price, not
Scott Ferris, works witkin Pol-
ygram’s Cincinnati office in mer-
chandising. He was incorrectly iden-
tified in last week’s story about
Swallens department store person-
nel who have left to work for other
record merchandisers.
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Kemp Mill Chain Brackets D.C.

8-Store Web Bases Growth On Pricing And Promotion

WASHINGTON—-A self-styled
“aggressive” pricing policy and a
sharp eye for promotions have made
the relatively voung Kemp Mill
Record Store chain a factor to be
reckoned with in the Washington
area market,

“We've been selling price since
our inception 4% vears ago.” says
Kemp Mill's huyer and general
manager Howard Appelbaum.
“Price is what we're all about.™

Apparently, the chain’s policy is
working. Starting with just one store
in suburban Wheaton. Md.. it has
grown quickly to its present cight
outlets, with three new stores open-
ing in the last six months.

Appelbaum says the chain regu-
larly sells $7.98 list albums for $5.99,
“with Jots of albums featured at
$4.99 and $3.99. And we sell mul-
tiple setalbums ata good price, too.”
he says.

Prerecorded 8-tracks and cassettes
retail for $4.99. with numerous spe-
cials each week. The chain also de-
pends on blank tape for about 10%
to 15% of its business, “but mostly.
we sell albums.” Appelbaum says.
Its blank tape offerings include most
of the major brands, including Max-
ell, TDK. Scotch and Capitol.

But price is not enough, according
to Appelbaum. The chain has been
taking an active part in promotion 10
bring customers into its stores, work-
ing closely with record companies
and local radio stations.

“Recently, we had Little Feat in
for an appearance and autograph
signing session in our Falls Church,
Va.. store. and we drew about 1.000
people.” Appelbaum says. “We had
Horslips in our Wheaton store. and
itdrew well, too. though notas big as
Little Feat because it’s a newer band
in this country.

“We've got a promotion going
now with Capitol and WPGC in
connection with the McCartney and
Wings album. *London Town.” in
which the winner will go on a trip 10
London.

By BORIS WEINTRAUB

“We had a howling contest in con-
nection with the Warren Zevon
‘Werewolves Of London.” and it
sounds sort of silly. but 300 persons
showed up just to howl. Radio sta-
tion DC-101 was there with tote bags
and T-shirt giveaways. and the win-
ning howler got album prizes. We're
getting very promotion-oriented.”

Appelbaum, who is 25, says that
working with radio is an obvious
way to go because radio “has been
proven an effective medium to ad-
vertise music.” Most of the chain’s
advertising budget is split between
radio and daily newspapers.

But the chain is branching out
into television, Appelbaum says.

“We produced our own ads. with
actors and directors and every-
thing.” he says. "It seems like a good
idea, to combine the audio and vis-
ual elements, and make the whole
greater than the sum of its parts.”

Appelbaum says the aggressive
advertising and promotion policies
are dictated by the fact that most of
the chain’s outlets are located in
small strip shopping centers rather
than in major shopping malls.

“Passive retailing may work if you
have a built-in clientele, like they do
on the malls.” he says. "But we have
to work harder because we don’t
have that.”

Kemp Mill also stocks its stores
differently. depending on the out-
let’slocation. In its outletin the city’s

Georgetown section, it may be heav-
ier in show albums and MOR. while
its downtown store, one of the three
opened recently, and its Forestville,
Md.. store. which have a greater
black clientele, carry more r&b and
Jjazz albums.

“There are lots of people who
want to own records and notall want
to buy the same kinds of records.”
Appelbaum says.

“Basically. though, we have to sell
what people want, and that means
we have to sell the hits. But we have
a lot of depth. We carry all the Bea-
tles. Pink Floyd. Linda Ronstadt
and Beach Boys albums.

“We don’t carry everything in the
Schwann catalog. but that's because
customers have to pay for that kind
of service and we're selling price.”

Appelbaum says the chain has
taken no stand yet on the new in-
creases in wholesale prices.

“We're going to lay back and see
what happens.” he says. "It hasn't
been in effect long enough to force
any changes yet. We want to hold
the line, but it’s rough on the re-
tailer.”

Appelbaum says most Kemp Mill
customers arc between the ages of 16
and 30. and are about equally di-
vided between male and female. He
says the chain can sell just about any
kind of music except classical, “be-
cause that's hard to merchandise.
But anything else. we've gotit.”

Beliefs Counter:

In 2hd Consumer Study

By STEPHEN TRAIMAN

NEW YORK—Keyv attitudes of
the phase two consumer study both
reinforce and contradict some of the
major premises from the first phase
involving interviews in the RIAA
market expansion project co-

move up
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tape duplication
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than $16k
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15 YEARS OF LEADERSHIP IN HIGH-SPEED TAPE DUPLICATORS
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sponsored by the EIA/Consumer
Electronics Group (Billboard. July
2.1977).

Confirmed in both studies con-
ducted by Response Analysis of
Princeton. N.J.. were the facts thal
record buying can span youth to
older generations. consumers find
“non-sampling™ of records a prob-
lem. the quality of recordings is de-
teriorating. and records are good gift
items—but only to those whose tastes
are known.

Consumers contradicted hard-
ware and software mdustry execu-
tives on the beliefs that (1) records
are no longer discretionary items—
they're regarded as luxuries and one
of the firstitems to go: (2) the indus-
try doesn’t need another shot in the
arm like the Beatles—eclectic tastes
in music and the variety available
are meshing for strong current sales:
(3) retail stores are attractive and
displavs aren’t confusing—except for
“teen appeal”™ outlets. consumers
feel comfortable shopping. and dis-
plays make records casy to find.

Home taping is one area of prime
future concern. with nearly half the
total 10 households and 62 members
of seven consumer panels in the
study having facilities for copying
friends’ albums as a substitute for
buying their own. taping off the air
or preparing specially edited tapes
from records owned or borrowed.

There may be a vague notion
about something “illegal™ but no
evidence of guilt feclings on taping
borrowed albums. with the practice
justified on cconomic terms, and
most satisfied with the quality of
taped-from-record or radio music.

More and better tape equipment
at lower prices—and some of the ex-
perimental houscholds use pretty
cheap equipment as is—coupled

wWWWwW. americanradiohistorv.com

27-UNIT CHAIN

Billboard ph by Grier Lowry

Fix Up: Joe Salpietro, retail sales manager for Lieberman's Enterprises, Kan-

sas City, supervises rackjobber activities at six Venture stores in Greater Kan-
sas City.

Displays Up Profits
For Venture Stores

By GRIER LOWRY

KANSAS CITY. Mo.—Manage-
mentof a major multi-store discount
chain doesn’t question the salutary
role records. tapes. accessories and
stereo equipment have in creating
traffic, volume and a favorable prof-
its picture.

Venture Stores. Inc.. with 27 stores
spaced through the Midwest, and
with office and warchouse head-
quarters in St. Louis. has six stores in
the greater Kansas City market. Ac-
cording to Mike McCay. stereo
buyer, and Steve Copilevitz. soft-
ware buyer. both at the St. Louis
base. they exemplify the direction
the company 1s headed in putting
these departments on a rapidly
growing profit and volume basis.

Jim Howard. manager of Venture
on Noland Road. Independence. the
number one volume store in the
market, recently dwelt on the experi-
ence at his store with a well organ-
ized. well run and energetically pro-
moted music department.

“Among the favorable outgrowths
of surging software and accessories
sales is a younger buver situation.
Generally, our music department at-
tracts buyers in the 16-t0-30-age
range.” Howard explains. “which
pulls our overall customer age aver-
age down to between 30 and 32. A
younger customer average is a desir-
able retailing ingredient.

“Our record and accessory section
ranks in the middle among 96 de-
partments in total dollar volume—

but in the top third on profits, and
there are several factors behind the
improved profit picture.” says How-
ard.

“First, we switched our rackjob-
ber account 10 Lieberman, Kansas
City. A tie-up on its full-service con-
cept has been a boon to business and
profits. As result. we were able 1o
convert to a 100% self-service de-
partment and eliminate an employe.

“Morcover.” he adds. “our past
promotional program was rife with
loss leaders. We tested and discov-
ered that with the right merchandise
displayed in the right place at the
right time—and in adequate num-
bers—we didn’t need loss leaders.

“Best promotional reaction comes
from our company's flvers—we gel
30.000 out at this store—with equip-
ment, software and accessories rep-
resented at attractive prices but not
loss-leadered.” Howard says.

At the Independence Venture.
and other units. the music depart-
ment is located on two main traffic
aisles. one of them forming the “race
track™ which extends around the en-
tire store. A year ago the waist-high
barrier which enclosed the software
department and tended to give the
“bullpen™ effect. was removed and
the department thrown completely
open. This improvement in accessi-
bility and visibility produced a
quick upturn in business.

(Continued on page 70)

with a rising price for records, and
the industry can expect that what
may now be a small matter (very
debatable), will become more perva-
sive, the study analysis concludes.
Also drawn from the consumer in-
terviews and household experiences
was the possibility of attracting
former buyers back into the market
at least at some modest purchasing
level, and the appeal of “greatest
hits™ albums to serve the interest of

both infrequent buyers as well as
vounger, frequent consumers.

Of interest to the audio hardware
industry are the conclusions on
record and tape playing equipment
by the consumer panels.

® High-end owners go through a
thorough procedure on equipment
decisions. while low-end owners got
theirs in a more haphazard man-
ner—gifts, hand-me-downs, etc.

(Continied on page 92)
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100 Grapevine, Camelot Stores Seen By 1980

® Continued from page 3

cessful introduction of the Camelot
blank tape line.

The convention was told that
Camelot store leasings now are
scouting 2,600 to 2,800 square foot
locations, a jump over the present
1,800 to 2.200 square foot mall loca-
tions in service.

Larry Hodgson, chief of the
Grapevine superstore link, an-
nounced that the second such super-
store will open in July in nearby Ak-
ron. The 16,500 square foot free-
standing outlet will be managed by
Bob Boza.

et P
Rt R

INDIANAPOLIS — Approxi-
mately 120 Stark Record Service
management personnel learned
of the technological support ac-
corded their 69 Camelot/Grape-
vine owned-and-operated retail
outlets and the more than 40
racked locations they service
with records and tapes Wednes-
day (26).

The group was surprised when
CBS-bankrolled buses trans-
ported them to the Akron/Can-
ton airport where they boarded
an Allegheny Airlines jet which
transported them here for a day-
i long visit to the CBS record man-
§  ufacturing and tape duplicating
facility.

They toured the world’s largest
and most complete tape and
record manufacturing plant un-
der the supervision of Rich Ko-
dalle, Cleveland branch man-
ager, and Bob Petrie. account
executive for CBS with Stark
Record Service.

They were greeted by John
Kotechi, national account chief
and Ken Lemrey, vice president
of manufacturing, who founded
the plant 25 years ago.

Lemrey explained that the
plant opened with 36,000 square
feet and is now Terre Haute's
largest industry, employing
5000. The plant which encom-
passes tape, record and tape case
manufacturing facilities along
with Columbia Record Club op-
erations, can produce more than
300.000 12-inch LPs. 350.000
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+« REVELATION FOR MANY

Employes Fly Away To i
Enjoy CBS Plant Tour

David stated that Grapevine
stores offer Stark a greater flex-
ibility. Mike Terlecky, general man-
ager of the first Grapevine, Flint,
Mich., spent the longest time during
the confab taking over a half hour of
questions from Stark employes
about his store, its inventory and its
procedures.

Atnotime did David or Jim Bonk,
his recently appointed executive vice
president, discuss dollar goals. The
only indication of the firm's growth
came when Mike Spence and Fred
Katz of WEA, Cleveland, presented
David with a plaque for the firm’s $4
million volume accrued in 1977

seven-inch 45s. 210,000 8-tracks %
and 85.000 cassettes in a single
day’s production.

Lemrey told the group that in
1977 the plant produced 101 mil-
lion LPs, 76 milion 45s. 19 mil-
lion cassettes and 70 million 8- ¢
tracks.

The plant is completely self-
sustaining except for the blank
tape it uses which is produced in
Danbury, Conn.

Lemrey. a production expert,
confirmed the exclusive informa-
tion carried by Billboard that
Columbia would be opening a
fourth “and perhaps largest”
production facility somewhere in
Georgia. Lemrey estimated that  §
the plant would be operational %
and totally self-sustaining, ex-
cept for raw tape, by 1980 or
1981.

The Stark Records Group was
told it was the largest single
group ever to tour the plant. The
retail entourage viewed an LP as-
sembly line of 80 automatic and
72 manually operated LP
presses, each on a 22-second pro-
duction cycle, and a singles pro- ;
duction line of 31 injection mold-  §
ing machines.

The young Stark management
personnel, averaging out about
27 years of age, marveled at the
proficiency and automation ex-
hibited in the plant, which has
mushroomed so rapidly that a %
plant spokesman said its total
square footage in ths city could
not be estimated.
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MUSCLE SHOALS—Gov. George
Wallace has made his appointments
to the newly created Alabama Music
Hall of Fame Commission.

Terry Woodford, president of
Wishbone Studio, represents the
Muscle Shoals recording industry
and Northwest Alabama on the
board of directors.

Woodford, along with his partner
Clayton lvey, is the producer of
“Angel In Your Arms.” the 1% mil-
lion selling single by Hot.

He is also active in the Nashville
chapter of NARAS. Heisan instruc-
tor in the commercial music pro-
gram he founded at the Univ. of
North Alabama in Florence.

Elvin Stanton. assistant press sec-
retary to Gov. Wallace, says the
other members appointed are:
James R. Smith, of Cullman: attor-
ney Richard Groendyke, Birming-
ham; Speaker of the Alabama

ssn TERRY WOODFORD APPOINTED s

Alabama Gov. Names Commission |

By BILL JARNIGAN

House of Representatives Joe
McCorquodale. Jackson. and Mont-
gomery media executive Cyril Bren-
nan.

Smith is Hank Williams Jr.’s man-
ager.

The Hall of Fame is to be built in
Colbert County, which plugs itself
as the "hit recording capital of the
world.”

Muscle Shoals Music Assn. execu-
tive director Buddy Draper says,
“That slogan was determined by the
fact that Muscle Shoals produces
more hit records per capita than do
other recording centers.”

The Hall of Fame will be state-
funded. However. $1.000, donated
by Ampex Tape Corp.. is already in
the till. The money was given (o
Hot's favorite recipient, the Hall of
Fame. by the company since the
trio’s gold record was cut on Ampex
tape.

which was $1 million over the prior
year.

Bonk explained and showed a
new rosewood, brown and red
horse-head store logo which will
gradually be adapted to all the 69
existing stores. Interiorally, stores
will be refurbished, with the largest
stores requiring greater renovation,
being improved as late as early 1979.

Bonk also said that 8,000 to 10,000
square feet of additional office space
is planned at the home base here.
The expansion would include room
for the introduction of data process-
ing equipment.

Bonk and Joe Schott, chief finan-
cial officer. reviewed a $2 million in-
ventory increase in stores over the 23
state area. Larry Monfort. national
operations manager, emphasized
the need for store persohnel to care-

fully bird dog inventory levels when
they reorder.

Gerry Gladieux, advertising man-
ager, and his assistant, Linda Wil-
son, will be operating by about Au-
gust a recording studio which will be
producing in-house tv spots for
racked locations and stores.

In addition, they will soon be able
to create and produce specific store
signs in their own silkscreen shop.
Gladieux hopes to be able toset type
and produce his own ready for cam-
era artwork for all his locations by
the year’s end.

Stark’s growing impact in the in-
dustry was visible in the mounting

participation by suppliers of all.

types. In 1977 24 exhibitors partici-
pated in the final day’s event staged
at this hotel.

This year. 49 exhibitors have

CONVENTION FOCUS

forced Gladieux to take the “show-
room” to the Tangiers Restaurant,
Akron. The number of home office
label executives increased by 150%
over last year.

The Stark convention was a mini-
NARM. The conventionites saw the
NARM merchandising and adver-
tising films along with filmed pres-
entations from A&M Records, CBS
Records, Capitol Records, Motown
Records and WEA.

The only new film was the A&M
presentation, which differed from
others because it integrated home
office executives, many of whom
deal consistently with the chains but
are not known personally. It was a
clever innovation.

In next week's issue more cov-
erage of specific seminars at the con-
vention will be carried.

Stark Outlines Label Promo Tie

NORTH CANTON, Ohio—Stark
Record Service executives outlined
the organization’s finely tuned
procedures for encouraging its 100
field management staffers to partici-
pate in label promotions at the or-
ganization's convention here Tues-
day (25).

Vice president of marketing/pur-
chasing Joe Bressi explained how he
ignites the planning after he is con-
tacted by a label representative seek-
ing cooperation.

Bressi said he must consider
whether the program offers saleable
product: can be advertised in all of
the 79 Camelot/Grapevine Stores;
carries extra dating, because in buy-
ing the necessary 100,000 to 200,000
additional units needed, extended
credit is required; provides addi-
tional discount enabling Stark to
stock inventory for several order
cycles; pumps in enough point-of-
purchase material; presents extra in-
centives for full store employe in-
volvement in the way of a contest;
and proffers any unusual handling
aids wherein the label assumes nor-
mal Stark servicing, such as bulking
tape orders or shipping in-store dis-
play materials to individual stores.

Once Bressi determines the valid-
ity of a sales pitch, operations man-
ager Larry Monfort must clear the
internal hurdles.

These include: Does the program
fit not only the 79 retail stores oper-
ated by Stark, as well as the approxi-
mately 40 Clarkins and Fisher
Racked departments Stark services?

Can even the smallest stores and
departments handle it? Can present
store staff levels carry it out? How
does Stark price it? Are there con-
flicts such as other simultaneous la-
bel promotions, imminent physical
inventories or a competing mall pro-
motion or February or June store
clean up?

Does the competition get it and
might it undercut us pricewise? Does
product within the framework of a
program fit all the stores? Is Stark
ahead or behind its sales forecast in-
dicating a solid promotion might be
warranted?

Is the point-of-purchase display
material good enough? What other
point-of-purchase material might be
suggested to the label to strengthen
the impact? Does point-of-purchase
material fit store display areas? Can
the prize or prizes be distributed
equally to all stores?

Are the important small prizes for
clerks such as free albums and T-
shirts included? Does the entire
point-of-purchase program adapt it-
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By JOHN SIPPEL
self to good photography which can
be sent back to the labels thus earn-
ing points for Stark to repeat its
number one retailer rating won at
NARM recently?

After Monfort received sugges-
tions and resultant approval of
Stark’s regional and district super-
visors he prepares a short report for
Jim Bonk. executive vice president,
the attendees were told.

Advertising chief Gerry Gladieux
then projects an advertising pro-
gram lo secure the necessary volume
quotas. Bressi secures the dollars
from the label.
Vicki Hiben and staff artist Paul An-
thony create the print ads using me-
chanical requirements designated
by Gladieux. Fliers and sign work
are coordinated.

Gladieux consults with his re-
gional sales reps on both print and
radio buys. Radio spots are pro-
duced outside, if individual store
managers object, ad buys are re-
scheduled.

I's up to Lew Garrett, special
products manager, to figure where
support product will go. The number
of album titles, length of the pro-
motion and number of retail out-
lets to be serviced enables Garrett to
work out the delicate balance be-
tween too little and too much.

He must also figure when goods
will arrive at the local warehouse,
how long it will take to pack individ-
ual store orders and how long it will
take a truck to deliver to the individ-
ual stores.

Fox Agency To
Augment Report

NEW YORK—Beginning with the
quarter ending March 31, 1978, the
Harry Fox Agency will include the
release date of each recording in its
quarterly reports.

The additional information is in-
cluded, says Al Berman, president
of the agency, because under that
new copyright law publication of a
new musical composition may be
accomplished either through print
or recording. Thus it is possible for
a recording of a new song to be is-
sued and registered with the Copy-
right Office before the song makes
its appearance and is registered in a
printed form.

In such a case it is possible for a
new song to be “published™ via re-
cording without the knowledge by
its copyright owner of the exact date
of publication until some time later.

Layout designer ,

Garrett must also program the
shipping of point-of-purchase mate-
rial from the warehouse if it was not
dropped-shipped to stores by the la-
bel. Garrett must also provide extra
point material on specific acts which
might be touring through various
store areas during the program. He
must also see that enough in-store
demonstration copies of albums are
received and allocate them to indi-
vidual stores.

Two weeks into the start of the
program, several conference calls
with regional personnel discuss how
the program is going and what might
be done to accelerate its pace.

Bill Reese as regional director
must weave logether his stores’ co-
operation. He sees that ads are
proofed and radio spots are moni-
tored; productspread is adjusted for
last-minute concert tours and spe-
cific city artist appeal; excitement is
maintained among stores’ employes,
especially when explaining high
profit program product. At the
plan’s end, Reese and district man-
ager Dan Switalski mustsee to it that
proper returns are made and prices
on sale product are adjusted in
stores.

Switalski encourages more fre-
quent communication between re-
gional staff and stores throughout
such a program. He asks his man-
agers (o hold a planning meeting
prior to the start of the program and
subsequent meetings during the pro-
gram to engender enthusiasm.

Store managers must carefully al-
locate floor space for displays, create
easy accessibility to product and em-
phasize sales product. Store traffic
flow can easily be disrupted by awk-
ward merchandising displays.

After the program’s final date,
Gladieux explained the importance
of returning ad tear sheets, notarized
affidavits and other required docu-
mentation for ad chargebacks.

There is a 60-90 day lapse before
such chargebacks are fully honored
by labels. Bressi explained that the
program isn’t completed at his end
until returns are inventoried, stickers
are taken off the shrinkwraps, re-
turns are stacked, cartons are num-
bered and are ready to be shipped.

For the Record

LOS ANGELES—ABC Records’
recent price hike to a $7.98 suggested
list with a cost of $4.44 to its distribu-
tors also includes its “Orleans”
double-pocket set—not $4.98 list and
$1.89 to wholesalers as previously
reported.
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One would be less in danger

From the wiles of The Stranger

If one’s own kin ard kith

Were more fun to be with.
—(Ogden Nash*

Billy Joel. “The Stranger”
Double platinum. On
Columbia Recoris and Tapes.
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Still The Same

The First Sin y/e From
The 70r/£com1hy Albur
lranger v Jowr

Single <581
Album SW-11698

Produced by Bob Seger and Punch g _ £1578 CAPITOL RECODS. 186G,
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General News

Gladys Knight Seeks End
To Buddah Pact In Court

NEW YORK-—Gladys Knight is
seeking to have her current record-
ing contract with Buddah Records
declared inoperative, and is claim-
ing compensation and damages
worth $23.25 million, as part of a six-
count suit filed in the New York Su-
preme Court against Buddah, Arista
and their respective presidents, Art
Kass and Clive Davis.

The artist is claiming insolvency
on the part of Buddah, which, she
says, has debts totaling approxi-
mately $6 million and insufficient
assets, earnings and cash flow to liq-
uidate this.

The suit refers specifically to a
Feb. 23 letter circulated by the com-
pany via attorneys Kazlow & Kaz-
low.in which it proposes an arrange-

NEW OFFICES
TEED BY CBS
PUBLISHING

By GERRY WOOD

NASHVILLE—Innovations on
the national and Nashville level for
April Blackwood Music are planned
by vice president Rick Smith. set to
visit here for the unveiling of the
firm’s new office building.

One new program, initiated at the
CBS Records convention in New
Orleans, is getting together the full
professional staff at April Black-
wood, plus additional management
personnel. for a quarterly roster re-
view.

The second roster review is slated
for Monday-Tuesday (1-2) when the
company’s officials from New York
and Los Angeles journey here for
the official opening of a newly relo-
cated officc at 31 Music Square
West.

The meetings will bracket open

(Continued on page 84)

ment and composition with
unsecured creditors and sum-
marizing arrangements made or
being negotiated with secured cred-
iars.

The letter itself mentions the dis-
tribution deal signed last October
between Buddah and Arista, under
which the former reduced its annual
overhead by more than $2 million,
from $200.000 per month to $40,000
per month.

Arista advanced to Buddah, con-
tinues the correspondence, $450,000
to enable it to complete the produc-
ticn of nine albums, and paid RCA
$650,000 to release Buddah from its
previous distribution deal.

The letter admits Buddah’s liabil-
ities to be between $5%-$6 million,
of which more than $4 million is
owned to seven creditors. But it
points out that all the secured credit-
ors have agreed to forbear on their
claims.

Knight's suit, filed on her behalf
bv attorneys Roth & Bucholz, con-
tinues that Buddah’s inability to ful-
fill various functions led the label—
in violation of its agreement with
her—to assign these to Arista.

She claims that Buddah, Kass,
Arista and Davis were aware of all
the breaches committed by their ar-
rangements and of the implications,
but conspired to prevent her from
terminating her contract and from
making new recording plans.

They also kept from her, the suit
says, the financial ills of Buddah and
its inability (in its own name) to ob-
ta.n recording studio credit, among
other matters. Also concealed was
the substantial role which Arista and
Davis have undertaken in Buddah's
affairs, according to the suit.

This has interrupted and inter-
feced with her career, Knight adds,
and so she is seeking damages total-
ing $20 million.

FIRST PLATINUM DOUBLE?—Believed an industry first, Willie Nelson re-
ceives platinum disks for two different albums on two labels at one time, fol-
lowing a recent SRO concert with Waylon Jennings and Jessie Colter at Long
Island’s Nassau Coliseum. The Columbia artist is seen above getting his
award for that label's ‘‘Red Headed Stranger” from Rick Blackburn, Nashville
marketing vice president. Below, he and RCA’s Jennings get disks for their
joint album, ‘‘Willie And Wayion,"’ with the two artists flanking Jerry Bradley,
RCA's division vice president, Nashville operations.

KLEIN SEEKS
A DISMISSAL

NEW YORK-Former Beatles
manager Allen Klein will ask a Fed-
eral Appeals Court Tuesday (2) to
dismiss the indictment charging him
with tax evasion. Klein’s first trial on
these charges ended in a mistrial
Nov. 10 when the jury was still dead-
locked after six days of deliber-
ations.

In the four-week long trial, the
government sought to prove that
Klein had received ‘money from the
sale of promotional copies of LPs by
former associate Pete Bennett and
had not reported the income on his
tax returns in 1970, 1971 and 1972.

Tanya Aids Seals-

LOS ANGELES—Tanya Tucker’s
new MCA single, “Save Me.” is a
protest against the annual killing of
200,000 baby seals in and around
Canada’s Magdalen Islands. Tucker
co-wrote the song with Jerry Gold-
stein, producer of her upcoming al-
bum, which is due in late May.

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, Inc.
2160 Patterson Street
Cincinnati, Chio 45214
513/381-6450
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5% SUTTON- CLOSEOUTS, OVER

~AND TAPES AT SUTTON

8 TRACK TAPES
Twenty-Five Cents (5.25)

Isaac Hayes—Tough Guys

___ 7504

8-TRACK TAPES
Seventy-Five Cents (5.75)

1807

Disco Gold # 1—"Car Wash.” “Fifth of Beethoven.” ~Sorry.”

“Hot Line.” “Dazz.” others

____ 7808 Disco Gold #2-"Dancing Queen.” “Rubberband Man.”
“Night Moves.” “Baogie Child.” others

1811 Oisco Gold #3—"A Slar Is Born.” “You Make Me Feel Like
Dancing.” “Southern Nights.” others

1816 Disco Gold #4—"| Wanna Gel Next To You.” “Ain'l Gonna
Bump No More.” “She’s Gone.” others

1821 Disco Gold #5—"Hotel Calilornia.” “Lucille.” “Lite In The

Fasl Lane.” others

B-TRACK TAPES

One Dellar ($1.00)

Donny Hathaway—Extension of a Man

___ 7043 Or. John—Desitively Bonnarao
__7231 Jackie De Shannan—Jackie
1216 Manu Dibango—Makossa Man

. 1283 Maggie Bell—Queen of the Night
Johnny Rivers—Road

— 1 Oavid Clayton Thomas

The Guess Who—Flavours
——1-1789 The Guess Who—So Long Bannatyne
___1-1888 Jimmy Castor Bunch—It's Just Begun

—1-1904 The Main Ingredient—Bittersweel
_2114 The Guess Who—Artificial Paradise
SIGNPOST
__ 844 Danny 0'Keele—0'Keele
UNITED ARTIST
8461 Don Mclean
GAMBIT
__ 501 Rod Stewart & The Faces
__ 502 The Guess Who
__ 505 Various—Super Soul
__ 507 The Beach Boys
—_ 510 Jimi Hendrix & Lifile Richard
__ Sht Leon Russell
517 Eric Clapton & The Yardbirds
___ 518 Various—The First Rhythm & Blues Fest.
__ 519 Jimmy Page Mests Brian Auger
520 Jack Bruce with Graham Bond & Ginger Baker
5 Jeff Beck & The Yardbirds
531 Various—Super Stars of Soul Jazz
__ 532 Gladys Knight & The Pips
_-..533 Rod Stewart & Steampacker

8-TRACK TAPES
Dollar Twenty-Five Cents ($1.25)

1658 Famity of Mann—First Light
___7010 Doany Hathaway—Come Back Charleston Blue
7205 Aretha Franklin—Live ai Fillmore
7254 Doug Sahm & Band—Feat. Bab Dylan
i Terry Reid—River
__ 7265 Aretha Franklin—Hey Now Hey
___ 1287 Manu Dibango—Soul Makossa
1292 Aretha Franklin—Let Me Into Your Life
___ B360 Donny Hathaway
___ 18116 Aretha Franklin—With Everything I Feel In Me
——_18t21 Bilty Cobham—Total Eclipse
___ 18139 Billy Cobham—Shabazz
— 18143 Ace Spectrum—Low Renl Rendezvous
18149 Billy Cobham—A Funky Thide ol Sings
___ 18151 Aretha Franklin—You
18166 Billy Cobham—Life & Times
36103 8lue Magic—The Magic of the Blue
AVCO
— 1013 The Chambers Bros.—Unlimited
__ 6903 The Chambers Bros.—Right Move
COLUMBIA
13397 Bing Croshy—Crosby Classics
LONGINES [Family)
.3 Marches of All Nations [2-tape sel)
—_16 Noslalgic Melodies [2-1ape set)
RCA.
— 10103 Jimmy Castor Bunch—Dimension 11l
187 Jerry Reed—Mind Your Love
UNITED ARTIST
161 Don Mclean—Playin® Favorites
315 Don Mclean—Homeless Brother
_346 Bobby Womack—Greatest Hits

8-TRACK TAPES
One Dollar Fifty Cents ($1.50)

710

Various—Heavy Hits
___8012 Various—Soul Train
___ 8016 Various—Solid Gold
ATLANTIC
_ 1299 Ace Specirum—Inner Spectrum
___ 7300 Billy Cobham—Crosswinds
__ 36100 Fecus—Hamburger Concerto
— . 3117 Focus—Mother Focus
—__19100 Bill Wyman—Monkey Grip
— 81213 Aretha Franklin—Young. Gifted & Black
AVCO
100 The Stylistics—Rockin™ Roll Baby
6901 The Stylistics—Let's Put It All Together
6904 The Stylistics—Heavy
__ 6908 The Stylistics—Thank You Baby
BLUENOTE
259 Lou Donaldsor—Sweet Lou
344 Bobby Humphrey—Satin Doll

Call us for details on

SUTTON’S
INNOVATIVE -

15% EXCHANGE
PRIVILEGE

CAPITOL
__11261 Brewer & Shipley
CHELSEA
__1005 Marjoe—Bad But Not Evil
COTILLION
. B862 Jonathan Edwards
—__8863 Livingston Taylor—Live
OAKAR
__.B6916 Hamilton Bohannon—Insides Out
GORDY
—__9%2 The Temptations—All Directions
_.__865 The Temptations—Masterpiece
__966 The Temptations—1990
LONDON
Gilbert 0°Sullivan—Alone Again (Naturally)
85 Gilbert 0Sullivan—Back Ta Front
__ 87 Gilbert D'Sullivan—1'm A Writer. Not A Fighter
MERCURY
—_1-1804 The Oelis—No Way Back
___1-1088 Obio Players—Coniradiction
M.6.M.
4978 Donny Osmond—Donny
_ 4984 Jim Stafford—Not Just Another Pretly Fool
MOTOWN
__1 Michael Jackson—Got Ta Be There
__ 748 The Four Tops—Nature Planned It
__ 152 Jermaine Jackson—Jermaine
__ 155 Michael Jackson—Ben
__ 156 The Supremes
__161 Jacksan Five—Skywriter
__ 167 Michael Jackson—Music & Me
172 Diana Ross—Tauch Me In The Marning
__783 Jackson Five—Get 1 Together
___784 Wiltie Hutch—Fully Exposed
812 Diana Ross—Last Time | Saw Him
__1700 Diana Ross & The Jackson Five
PEOPLE
6602 Fred Wesiey & The J.B.'s—0amn Right 1 Am Somebody
POLYDOR
__ 6030 John Mayall—The Latest Edition
3820046  The New Seekers—Never Ending Song of Love
RARE EARTH
__543 Rare Earth—Willie Remmembers
_ 548 Rare Earth—Back To Earth
RC.A.
___ 10995 The Guess Who—Power In The Music
_ _1-1786 Jose Feliciano—That The Spirit Needs
SHELTER
__2108 Leon Russell—Stop All That Jazz
SouL
739 Gladys Knight & The Pips—All 1 Need Is Time
740 The Originals—Game Called Love
_ Gladys Knight & The Pips—Knight Time
STAX
7507 Isaac Hayes—Truck Turner [2-tape set]
TAMLA
_ 38 Smokey Robinson & The Miracles—Flying High Together
__322 Marvin Gaye—Trouble Man
_ 325 The Miracles—Renaissance
__3 Eddie Kendricks—Eddie Kendricks
UNITED ARTIST
_ 3M8 Hawkwind
VERTIGO
2006 Krattwerk—Ralf & Florian
WARNER BROS.
_ 2674 Paul Stookey—DOne Nite Stand
_ %77 Mary Travers—All My Choices
—__2no Nan Price—0 Lucky Man

8-TRACK TAPES

One Dollar Seventy-Five Cents ($1.75)

—_un Badfinger—Ass
ASYLUM
___1003 Bab Dylan—Planet Waves
ATLANTIC
__7015 Jonathan Edwards—Honky-Tonk Stardust Cowboy
__ 7286 The J. Geils Band—Ladies Invited

7298 King Crimson—Starless & Bible 8lack
Oelaney & Bonnie—Country Life
Jonathan Edwards

___11000 Sonny & Cher—The 8eal Goes On
18136 King Crimson—U.S.A.

8 TRACK TAPES

___18141

__36101
_ _36102
__ 36112
81585
___ 88286

BUDDAH
5639

CAPITOL
— N33
_ _11353
— _h359

LONDON
__8638
__ 79860

MERCURY
50

__ _1-687
__ 2804
— 11021
___1-1029
—1-1031
___1-1033
_ 11034
__1-1038
—_1-1040
__ 11041
_1-1048
__1-1053
——_1-1087
—_1-1060
—_1-1061
—_1-1064
—_1-1067
—__ 110714
__1-1075
—-1-1083
__1-1085

MGM.
13
4939

4952

Spinners—Pick of the Litter
Black Oak Arkansas—Strest Party
James Gang—Miami

James Gang—Newborn

Eddy Harris—Live at Newport
Barbara Lewis—The Best Of ...

Gladys Knight & The Pips—Second Anniversary

Buck Dwens—Monsters™ Holiday
Freddie Hart—Country Heart 'n Soul
The Eric Burdon Band—Sun Secrets
Pilot

Eric Burdon Band—Stop

Ray Connifl—'s Marvelous

Johnny Mathis—Portrail of Johnny

Percy Faith—Lara’s Theme & Dthers

Tony Bennett—'ve Gota Be Me

Mitch Miller—Mitch’s Greates! Hits

Robert Goulet—My Love Forgive Me

Percy Faith—Windmills of Your Mind

Miles Davis—In Person

Percy Faith—Bouque!

Andy Williams—Cail Me Irresponsible

Oavid Houston's Greatest Hits. Vol. 2

Jerry Vaie—My Way

Ray Connifi—Invisible Tears

Andy Williams—Greal Songs From ...

Tony Benneli—In Person

Ray Connifl—Somebody Laves Me
Oonovan—Mellow Yellow

Percy Faith—Those Were The Oays

Johnny Mathis—Close To You

Jerry Vale—Sings Great Love Themes

Ray Price—Collector's Choice

Ray Price— Fall To Pieces

Tammy Wynette—Take Me To Your World
Tammy Wynelte—It's Just A Matter of Time
Flatt & Scruggs—Recorded Live at Vanderbitt
Flatt & Scruggs—Final Fling

Flatt & Scruggs—Hear The Whistles 8low
Flatt & Scruggs—Sacred Songs

Chuck Wagon Gang—Heaven Will Be Warth It
Chuck Wagon Gang—Hear The Gospel Story
Chuck Wagon Gang—I'm Rejoicing

Chuck Wagon Gang—Lord Lead Me On
Mahalia Jackson—Great Songs of Love & Faith
Mahalia Jackson—World's Greates! Gospel Singer
Percy Faith—Leaving On A Jet Plane

Percy Faith—Hoilywood's Great Themes
Percy Faith—The Beatles” Album

Percy Faith—Windmills of Your Mind

Andre Kostelanetz—Traces

Andre Kostelanetz—Today's Galden Hits
Andre Kostelanetz—Shadow Df Your Smile
Andre Kostelanetz—Scarborough Fair

Benny Goodman—Sing Sing Sing

Benny Goodman—Trio & Quartet. 1937-38
Ouke Ellington's Greatest Hits Recorded Live
Louis Armsirong Saga

Harry James & Orch.—The Beat of the 8ig Bands
Tony Bennett—More Tony's Greatest Hits
Taony Bennett—The Very Thought DI You
Jerry Vale—What A Wonderful Warld

Jerry Vale—Mare

Jerry Vale—Born Free

Count Basie & Orch.—Basie's Best

Big Brother & Helding Co. Feat. Janis Joplin
Leanard Cohen—Songs of Love & Hate
Leonard Cohen—Live Songs

Lefty Frizzell-Sings Songs of Jimmie Rodgers
Jefrey Comanor

Johnny Cash—The Johnny Cash Children's Album
Paul Horn & Nexus

Oonovan—Barabajagal

Oanovan—Sunshine Superman/In Concert
Leanard Cohen—Live Songs

Paul Horn—Visions

Jefierson Airplane—Bark
Kaniner/Slick—Sunfighter

Savay Brown—Boogie Brothers
Tom Jones—Body & Soul

Various—Country Sampler

Tom T. Hali-The People In The Last Hard Town
Spirit—Spirit of 76

The Joneses—Keepin- Up With The Joneses
10 CC—The Original Soundirack

Love Crafi—We Love You Whoever You Are
Tom T. Hall-1 Wrote A Song About It
Heartsfield—Foolish Pleasures

Dhio Players—Honey

Hammersmith

Coke Escovedo—Coke

Charles Earland—Odyssey

Spirit—Son of Spirit

Johnny Redriguez—Love Put 2 Song In My Hearl
Streetwalkers

10 CC—How Dare You!

Jerry Lee Lewis—0dd Man In

Bachman Turner Overdrive—Head On

David Byron—Take No Prisoners

Faron Young—I'd Just Be Fool Enough
Streetwalkers—Red Card

Coke Escovedo—Comin™ At Ya

Babor Szabo—Night Flight

Twiggy

Spirit—Farther Along

Original Soundirack—"Slumber Party”
Hammersmith—it's For You

Charles Earland—The Greal Pyramid
Skyhooks—Living In 70's

Themas ‘Cake™ Escovedo—Disco Fantasy
Spirit—Future Games

William Bell—Coming Back For More
Roger Glover & Guests—Butterfly Ball & Grasshopper’s Feast

Sami Jo
The Osmonds—Love Me For A Reason
Tim Hardin—Archetypes

WWW.americanradiohistorv.com

4N Tompall
4982 Gloria 6aynar—Never Can Say Goodbye
4988 Hank Williams Jr.—Bacephus

4990 Jerry Wallace—Greatest Hits

__ 5009 Hank Williams Jr.
POLYDOR
_ 3002 John Mayall—Back To The Roois
— _ 3005 John Mayall-Ten Years Are Gone
—_5012 John Mayall—Memories
5023 Lily Tomlin—And Thal's The Truth
5036 John Mayall—Moving On
_ _ 5040 Tony Williams—The Ol Bum's Rush
5043 Mandrill—Composite Truth
5046 Roy Buchanan—Second Album
_5059 Mandrill—Just Outside of Town
6040 James Last—Well-Kept Secret
__ 6046 Roy Ayres—A Tear To A smile
___ 6047 Mandrill—Best 0f ...
6051 Lily Tomlin—Modern Scream
9002 Mandrill—Mandrilland (2-tape sef]
_ 16063 Gloria Gaynor—1've Got You
RAPPLE
_10220 Nilsson/Ringo Starr—Son Of Dracula
RCA.
__ _10570 Nilsson—Pussy Cats

T Lau Reed—Sally Can't Dance
—_ 10817 Nilsson—Ouit On Mon Oei
— 10915 Lou Reed—Coney sland Baby

10954 Leslie West—The Great Fatshy
_1-1031 Nilsson—Sandman
REPRISE
__ 209 T. Rex—The Slider
a8 John Sebastian—Tarzana Kid
RSO
_ 4806 Eric Clapton—There's One In Every Crowd
STAX
5005 Isaac Hayes—Live al the Sahara {2-1ape saf}
UNITED ARTIST
13 Allman Bros.—The Hourglass (2-tape set]
VANGUARD
_ _81690 Bufty Ste. Marie—It's My Way
_ 8334 Bufty Ste. Marie—Moonshol
__ _8654S Couatry Joe & The Fish—The 8est 01 . ..
89265 lan & Sylvia—The Best Of ...
___B9280 Bufly Ste. Marie—I'm Ganna Be A Country Girl Again
_ 892 Buffy Ste. Marie—Moonshat
WARNER 8ROS.
__2652 Malo—Dos
2660 James Taylor—One Man Dog
2762 8adfinger—Badfinger
_ 214 James Taylor—Walking Man
2827 Badfinger—Wish You Were Here
2912 James Taylor—In The Pocket

8-TRACK TAPES

Two Dollars (52.00)

ABKD
4224 Rolling Stones—More Hot Rocks
ASYLUM
5058 The Byrds
ATLANTIC
___1012 Bee Gees—To Whom Ot May Concern
7288 Graham Nash—Wild Tales
_ _1813I Roberta Flack—Feel Like Makin™ Love
_ 83910 Rolling Stones—Jamming with Edward
BELL
__ 81303 Melissa Manchester—Bright Eyes
MERCURY
~__1-648 Rod Stewart—Never A Dull Moment
— 11017 Rod Stewart—Smiler
POLYOOR
___6032 Roy Ayers Ubiquity—Change Up The Groove
RCA.
- 11743 The Kink's Greatest—Celluloid Heroes
REPRISE
_2194 Maria Muldaur—Waitress in the Donut Shap
248 John Sebastian—Welcome Back
RSO
- 870 Bee Gees—Life In A Tin Can
4800 Bee Gees—Mr. Natural
WAANER BRDS.
__2514 Faces—A Nod's As Good As A Wink

2633 Yan Morrison—St. Dominic's Preview
_ _2665 Faces—Ooh La La
_.me Van Morrison—Hard Nose The Highway

8-TRACK TAPES

Two Dollars Twenty-Five Cents ($2.25)

ATUANTIC

___12710 Bette Midler

18155 Betie Midler—Songs for the New Oepressicn
FAMILY PRODUCTIONS

___82700 Bitty Joel—Cold Spring Harbor
POLYDOR
3504 Ginger Baker At His Best

3505 Jack Bruce Al His Best
RSO

48t Eric Clapton—461 Ocean Bhvd.
WARNER BROS.

__ 2897 The Best of Faces—Snakes & Ladders
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RUNS OF MAJOR LABEL LP’

S SPECIAL LOW PRICES...

L.P.'s

Twenty-Five Cents (5.25)

PRIVATE STOCK

LP.’s
Fifty Cents (5.50) -

AVCO
1012 Little Anthony & The Imperials—0On A New Street
11013 The Chambers Bros.—Unbunded
69003 The Chambers Bras.—Right Move
BUDDAH
2 Gladys Knight & The Pips—Claudine " {Soundirack}
The New Birth—Blind Baby
CASABLANCA
— Hudson Brothers—Holtywood Situation
CHELSEA
5005 Disco Tex & His Sex-0-lettes
ARST
__ 1001 Gladys Knight & The Pips—Golden Hits
GROOVE MERCHANT
_502 Junior Parker—You Don't Have To Be Black
__8Io Dakota Staton—Madame Foo-Foo
___515 McGriff/ Thompson/Freeman—Friday the 13th/Cook Cty. Jail
__5IB 0'Donal Levy—Dawn of a New Day
__520 McGrift/Homes—Come Together
__ 521 Dakota Slaton—{ Want A Country Man
— 525 Michael Longo—Funkia
- 528 Buddy Rich—The Rear ot ‘74
.59 Jimmy McGrifi—|t You're Ready. Come Go With Me
_. 5% Dakota Staton—Ms. Soul
k1 | Michael Longo—900 Shares ol the Blues
3305 George Freeman—Man & Woman
PRIVATE STOCK
2003 Flash Cadiltac/Continentat Kids—Sons of the Beaches
2004 Jix=Jnx
UNITED
7807 Disco Gold # 1—"Car Wash.” “‘Fifth of Beethoven.”
“Hot Line.” “Dazz.” others
7808 Disco Gokd #2—"Dancing Queen.” “Rubberband Man.”
“Night Moves.” “'Boogie Child.” others
__1811 Disco Gold #3—"A Star Is Born,” “You Make Me Feel Like
Oancing,” “Southern Nights.” others
- .1Bl6 Disco Gotd #4—"| Wanna Get Next To You.” “Ais’t Gonna
Bump No More.” "She’s Gone.” othars
1827 Disco Gold +5—"Hotel Calitornia.” “Lucille.” “Lite In The

L.P.'s
Seventy-Five Cents (3.75)

BELL
e
__ 1116
_ 1130
__nn
_1322
___ 6052
_ 6060
CROWN

— )
ENTERPRISE
5007

___4100
VIBRATION
_128
WESTBOUND
__1004
_ 1005

L.P.'s
One Dollar (51.00)

ATLANTIC
265

Aveo
___ 11010
69001

" BLUENOTE
_ 59

- 344
BIG TREE

Austin Roberts—Rocky
Dickie Goodman—Mr. Jaws

Fast Lans.” others

Tony Orlando & Dawn—Tuneweaving

Fifth Dimension—Living Together. Growing Together
Tony Ortando & Oawn—New Ragtime Follies

Tony Orlando & Oawn—Prime Time

Tony Orlando & Dawn Il

Tony Orlando & Dawn—Candida

Fifth Dimension—Loves Lines. Angles. Rhymes

Neil Sedaka—Neil Sedaka

Isaac Hayes—Joy

Bobby G. Rice—She Sure Laid The Lonelies On Me
Cher—Foxy Lady

Cher—Bittersweet White Light
Cher—Oark Lady

B. T. Express—Nan-Stop
Shirley & Company—Shame Shame Shame

Funkadelic~Greatest Hits
Ohio Playsrs—Greatest Hits

Aretha Franklin—Hey Now Hey

The Stylistics—R ockin™ Roll Baby

The Stylistics—Let's Put It All Together
Van McCoy—Love Is The Answer

The Stylistics—Heavy

The Stylistics—Thank You Baby

Lou Donatdson—Swest Lov
Bobby Humphrey—Satin Ooll

Brownsville Station—Yeah!

Brownsvitle Station—School Punks
Lobo—Just A Singer

Brownsville Station—Mofor City Connection

Normar Connors—Slewtoot

Gladys Knight & The Pips—| Feel A Song
Newport In New York—Recerded Live

Bladys Knight & The Pips—Second Anniversary
The Trammps—The Legendary Zing Album

The Delis—Freedom Means
The Dells Sing Dionne Warwicke's Greatest Hits

Rev. C. L Franklin—Nothing Shatl Separate Me
Rev. C. L. Franklin—Give Me This Mountain
Rev. C. L. Franklin—Counting The Cost

Rev. C. L. Franklin—Sings

. C. L

. Franklin—The Foolish & The Wise Builders

42 Aev. C. L. Franklin—Pressing On
___62 Rev. C. L. Franklin—The 100th Psalm
__ 65 Rev. C. L. Franklin—Hannah. The Idea! Mother
__ 87 Rev. C. L. Franklin—Why Have The Mighty Fallen?
73 Rev. C. L. Franklin—| Heard It Through The Grapevine
___14 Rev. C. L. Franklin—Come Unto Me Lazarus
15 Rev. C. L. Franklin—What Ot The Night
__16 Rev. C. L. Franklin—The Meaning of Black Power
50043 Chuck Berry—Bio
DELiTE
_on Kool & The Gang—Music Is The Message
_. 12 Kool & The Gang—And Good Times
— 2014 Kool & The Gang—Light of Worlds
2016 Kool & The Gang—Spirit of the Boogie
2018 Kool & The Gang—Love & Understanding
0Isco
___1001 The T.N.T. Orchestra—Togather
00T
~ _26020 Joe Stampley—I'm Still Loving You
MEM
_ _4862 Hank Williams Jr.—Afler You
_4971 Hank Williams Jr.—Living Proof
4977 Tompall
4984 Jim Stafford—MNot Just Anather Pretty Faot
__49%0 Jerry Watlace—Greatest Hits
4995 Jerry Wallace—Comin" Home To You
5014 The Great Tompall & His Ouflaw Band
MOTOWN
_669 Four Tops—Yesterday's Oreams
724 Diana Rass—Everything Is Everything
_136 Supremes & Four Tops—Return of the Magnificent 7
1 The Supremes—Touch
751 The Supremes—Floy Joy
_ 152 Jermaine Jackson—Jermaine
_ _756 The Supremes
161 The Jackson Five—Skywriter
767 Michael Jackson—Music & Me
_ 115 Jermaine Jackson—Come Into My Life
™ Willie Hutch—Fully Exposed
- 800 Save The Children—Various (2-rec. sel]
812 Diana Aoss—Last Time | Saw Him
NE(GHBORHO0D
—__3000 Melanie—Metanie
47005 Melanie—Stoneground Words
PARAMOUNT
6002 Love Slory—Driginal Soundtrack
PRIVATE STOCK
- 2002 Tom Paxton—Something In My Lite
___ 21 Rod Stewart—A Shot of Rhylhm & Blues
ROCKY ROAD
- 3601 Al Witson—Show & Tell
__3700 N Wilson—La La Peace Song
SCEPTER
SH7 B.T. Express—Do It Til You're Satisfied
SPRING
6713 Joe Simon—Easy To Love
STAX
___ 3010 Watistax—The Living Word {2-rec. sef)
_ _3s Johnaie Taylor—Taylored In Silk
_ 5507 Soul Chitdren—Friction
_ 5609 Johnnie Taylor—Super Taylor
5515 Staple Singers—City In The Sky
TAMLA
322 Marvin Gaye—Trouble Man
ZDTH CENTURY
Carl Douglas—Kung Fu Fighting
UNITEIJ ARTIST
_ 199 Bobby Womack—Lookin® For A Love Again
237 Cher—The Very Best Of
_ 334 The Fleetwoods—The Very Best Of ...
_335 The Very Best of the Oidies. Vol. 2
_348 The Shireltes—The Very Best 0f ...
346 Bobby Womack—Greatest Hits
_ 33 Bobby Womack—| Don't Know W hat The World Is Coming To
n Cher—The Very Best Ot ...
_ .31 Oel Reeves—The Very Best Of . ..
3s2 Littie Anthony & The tmperials—The Very Best 0f . ..
i) The Very Best Of The Oldies. Vol. |
_ _386 Slim Whitman—The Very Best 0f . ..
408 Mandrill—S olid
_ _43 Cher—The Very Best Df ... Vol. 2
5650 Johnny Rivers—La Reggae
5651 Oon Mclean
VOLT
_ 9501 The Oramatics—Dramatically Yours

L.P.'s

James Gang—Passin’ Thru

Rufus Feat. Chaka Khan—Rags To Rufus
Three Dog Night—Coming Down Your Way
Mighty Clouds of Joy—Kickin’

Mary Hopkins—Post Card
Badfinger—Magic Christian Music
Badfinger—No Dice

Aretha Franklin—With Everything | Feel in Me
Blue Magic—The Magic of the Blue

Mark-Almond—The Bes) Ot ...
San Francisco—Lights Out [2-rec. set)

Howlin" Wolt—The Howlin® Wolf Album
James Moody—Last Train From Overbrook
The Dells—Greatest Hits

Buck Owens—The Best 0f ... Vol. 5
Freddie Hart—Country Heart ‘N Soul
Roy Orusky~—This Life ot Mine

T. Rex—Light Of Love

Frankie Crocker—Disco Suite Symph. # | (2-rec. set]

Howlia™ Woli—Evil

STEREO LP'S

,dez Etta James
— 60031 Muddy Waters—'Unk’ In Funk
DELITE
__205 Kool & The Gang—Greatest Hits
OUNHILL
__50110 Steppenwoli—For Ladies Only
—_ 50177 Mighty Clouds of Joy—It's Time
ELEKTRA
__ 15017 The Doors—Other Voices
HARVEST
— 11367 Babe Ruth
ISLAND
9333 Pete Wingfieid—Breaktasf S pecial
MAM
_ _6 Big Jim Sullivan Plays Gilberi 0'Sullivan
7 Gilbert 0"Sullivan—I'm A Writer. Not A Fighter
MERCURY*

_ _1-687 Tom T. Hall-For People In The Last Hard Town
___1-1032 Johnny Rodriguez—Jus) Get Up & Close The Door
___1-1033 Tom T. Hall—| Wrote A Sopg About 1t

__1-1038 Ohio Players—Honey

1-1057 Johnny Rodriguez—Love Put A Song In My Hearl
—__1-1064 Jerry Lee Lewis—0dd Man In
—__1-1067 Bachman Turner Overdrive—Head On

1-1076 Tom T. Hall—Faster Horses

1-1084 The Dells—No Way Back

1-1085 Coke Escovedo—Comin® At Ya

__1-1088 Ohio Players—Contradiction

1-1113 Charles Earland—The Great Pyramid

1-1132 Coke Escovedo—Disco Fanlasy

M.F.P.

___ 5214 T. Rex—Ride A White Swan

M6.M.*

_4982 Gloria Gaynor—Never Can Say Goodbye
5008 C. W. McCall—Black Bear Road/Convoy
PHANTOM

~1258 The Leslie West Band—The Lestie West Band
PICKWICK

_ _2066 Freddie Hart—Freddie Hari (2-rec. sef]

_ 2068 Charlie Rich—Charlie Rich (2-rec. set]

POLYOOR*

5036 John Mayall—Moving On

_5059 Mandrill—Just Outside of Town

_6069 C. W. McCall—Wilderness
PYRAMID

__9008 Andy Adams—Egg Cream
RAPPLE

__ 10220 Nilsson/Ringo Starr—Son of Oracula

RCA.

10344 Dottie West—Country Sunshine

_ 10438 Various—Love Italian Styte (2-rec. set]

_1-0817 Niisson—Duit On Mon Dei

_1-1031 Nilsson—Sandman
4830 The Guess Who—Artificial Paradise
REPRISE

__2187 John Sebastian—Tarzana Kid

SPRING

_61 The Fathack Band—Night Fever
STAX

S22 Johnnie Taylor—The Best Of . ..

SUN

—132 Charlie Rich—The Early Years
UNITED ARTISTS
ral The Hollies—The Very Best 01. ..

UK.

__ 56000 Roger Glover—the Butterfty Ball & The Grasshopper's Feast

WARNER BROS.

2168 The San Sebastian Strings—Bougquet

*POLYDOR

__1602 tan Gitian—Child in Time

*MEM.

4508 Bob Luman—Still Loving You

_4974 Elf—L.A. 159

__ 4986 Hank Locklin—Sweelest
_ 5002 Mel Tillis & The Statesiders—M. M. Mel

*MERCURY
—__1-1041 Coke Escovedo—Coke
___1-1066 Skyhooks—Ego Is Not A Dirty Word

1-1075 Faron Young—{'d Just Be Fool Enough

1-1124 Skyhooks—Living in the 70's

1-1133 Spirit—Future Games

1-1135 Strestwalkers—Vicious But Fair

1-1138 Twiggy—Please Get My Name Right

1-1118 The Chi-Lites—Happy Being Lonely

‘One

ATLANTIC
— 36101
—_ 361

AUDIO LATIND

4095
COLUMBIA
—— lo0ez
10003
1002
10032
—— 10043
10047
10053
10093
___10108
___lot84
10193
10184
___ 10185
11481
— 132582
— 13283
—_Hen
13218

Howlin" Wolf—Message Ta The Young

L.P.'s

Dollar Fifty Cents ($1.50)

Black Oak Arkansas—Street Party
Black Oak Arkansas—Ain't Life Grand

Morris Alberi—After We've Left Each Other Feal.

Ray Connifi—'S Marvelous

Johnny Mathis—Portrait af Johany

Roberi Goulet—My Love Forgive Me

Flatt & Scruggs—Pickin". Strummin’, Singin’
Flatt & Scruggs—Foggy Mouatain Banjo

Andy Wiliams—Call Me Irresponsibile

Lynn Anderson—Stay There Til | Get There
Tammy Wynette—The Ways To Love A Maa
Jerry Vale—You Don't Have To Say Yeu Love Me
Oonovan—Mellow Yellow

Tammy Wynette—The Ways To Love A Man
Tammy Wynette—Tammy's Touch

Tammy Wynette—We Sure Can Love Each Other
Jerry Vale—Till The End of Time

Ray Price—Make The World Go Away

Ray Price—Relsase Me

Percy Faith—Leaving On A Jet Plane

Percy Faith—Hollywood's Great Themes

“Feeling”

13282 Andre Kostelanetz—Traces
13284 Andre Kostelanetz—Today's Golden Hits
13285 Andre Kostelanetz—Shadow Of Your Smile
13286 Andre Kostelanetz—Scarborough Fair
13289 Benny Goodman—Trio & Quariet. 1937-38
-13290 Chico Hamiltox—The Chico Hamitton S pecial
__ 13292 Ouke Ellington & Orch.—Primping For The Prom
- 13283 Ouke Ellington—Monologue
_1329% Harry James & Orch.—The Beat of the Big Bands
13301 Tony Beanett—More Tony's Greatest Hits
— 13302 Tony Benaeti—The Very Thought 0f You
13303 Jerry Vale—What A Wondertul World
13304 Jorry Vale—More
13305 Jorry Vals—Mors
—_13312 Count Basie & Drch.—Basie’s Best
_ 13313 Big Brother & Holding Co.—Feat. Janis Joplin
13397 Bing Crosby—Crosby Classics
30469 Stenewall Jackson—Live @ the Grand Dle Opry
__31025 Charlie Byrd—Onda Nueva [The New Wave]
31166 Murray Mclauchlan—Song From The Streets
32950 Jim Nabors—It's My Lite
_ _333%0 Oavid Houston—A Man Needs Love
OUNHILL
__ 50178 Three Dog Night—Their Greatest Hits
ENTERPRISE
__ 7507 tsaac Hayes—Truck Turner (2-rec. set
KAMA SUTRA
__n Chartie Daniets—Honey In The Rock
MARLIN
2203 The Ritchie Family—Life Is Music
POLYDOR
6078 Roy Ayers—Red. Black & Green
9002 Mandrill—Mandrilland (2-rec. set)
PRIDE
__pots Smalt Faces—The History of . ..
REPRISE
_6476 Kenny Rogers & The First Edition—The Ballad of Calico (2-rec.
sel]
STORMY FOREST
___6010 Richie Havens—The Great Blind Degree
UNITED ARTIST
__ 0% Jerry Wallace—Superpak {2-rec. sef}
_ 9926 Original Soundtrack—"Man of La Mancha™
M.6.M.
7 ) Those Glorious M.6.M. Musicals—Complete Soundiracks “"The
Bandwagon™” & “Kiss Me Kate™ (2-rec. set)
MERCURY
—_1-1119 Thin Lizy—Johnay The Fox
___1-1086 Oemis Roussos—Happy to Beg
—1-1061 10 CC—How Dare You!

L.P.'s

Two Dollars Fifty-Cenis ($2.50)
IMPORTS
__201 The Kinks—Lola
_ 07 The Planets Holst/London Phitharmonic Orch.
_ _b68 Bill Haley & The Comets—Rock Around The Clock
__84 The Platters—The Great Pretender
___B7I Barbra Streisand—People
__B72 Johnny Mathis—This Guy's In Love With You
B76 The Platters—My Prayer
9 The Nice—Feat. America
_ 842 Elton John Live 17:11:70
_1000 The Country Side of Jim Reeves
_ 1082 Jim Reeves—God Be With You
i Jim Reeves—We Thank Thee
___1134 Paul Anka—My Way
1135 The Best of Jim Reeves. Vol. |
__1145 Jim Reeves™ Gelden Records
_ 48 Perry Como—Como’s Golden Hits
_2002 The Bee Gees—Massachusetts
2007 The Beattes—Feat. Tony Sheridan
_ 50043 Shirley Bassey—The Wondertul . ..
50089 Frank Sinatra—One For My Baby
50320 Frank Sinatra Swings
50330 Shirley Bassey—| Wish You Love
50344 Engelberi Humperdinck—Live at the Riviera
_50345 The Beach Boys—Live In London
50351 Tom Jones—Live al Caesar's Palace

Enc
der,

will

SPECIAL OFFER

Save Freight and C.0.D.
charges on domestic orders!

lose payment in full with or-
and Sutton will prepay the

shipment. (If order is not com-
pletely filled, a refund check

be issued immediately.)

tion
ing

QUANTITY BUYERS

SAVE—5% Discount on all orders
of $1,000 and over. Choose from
among the world’s largest selec-

of records and tapes includ-
many collectors items — 17

years’ experience in the cutout
industry.

Quantities limited—first come, first served! All orders C.0.D., fre:ghl collect. Minimum order,

$200.00; $50 deposit necessary with order. Foreign orders LC (Letter of Credit) only.

This offer expires June 16, 1978.

Y SUTTON RECORD COMPANY

960 East Hazelwood Avenue
Rahway, New Jersey 07065
(201) 382-7770

Jeff Sturman - Al Bitensky
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MUSIC INDUSTRY EXPERTS

UCLA VWill Present
Billboard’s Seminars

LOS ANGELES—Top experts in
various fields of the music industry
will moderate a series of seminars in
the fourth annual industry confer-
ence co-sponsored by Billboard and
the UCLA Extension.

The series of weekly seminars
scheduled this year between May 15
and June [2 is titled “Forecast Of
Ma-or Breakthroughs In The Music
Industry™ and will focus on the latest
devzlopments from recording tech-
niques to radio programming.

Hal B. Cook. formerly publisher
of Billboard and currently executive
producer, *“Jazz Album Count-
down,” syndicated program, is coor-
dinztor of the series again this year
after yielding the spot in 1977 to
Ewart Abner.

“The program will alert students
and industry people to new tech-
nology and procedures affecting all
phases of the music industry. both
the creative product and the way it is
consumed around the world.™ Cook
explains.

Norman Winter. president of the
public relations firm of Norman
Winter Associates, will moderate the
opening Monday. May 5 session ti-
tled "The Music Press: Launching
The Artist.”

With a panel of leading music ex-
ecutives, this session will recreate a
news conference designed to intro-
duce a new pop artist.

English performer Chris Rea
(Magnet in the U.K.. distributed by
Unitad Artists in the U.S.) will be the
live subject of the press conference.

Panelists in this first session will

include Artie Mogull, president,
United Artists Record$: Russ Regan.
president, Parachute Records: and
Michael Stewart. president, Inter-
world Music Group. Inc.

Included on the press panel will
be Dianne Bennett, Hollywood Re-
porter; Richard Cromelin, Los An-
geles Times: Regina Jones, Soul
Magazine: and Maureen Orth, New
West, New York.

On Monday, May 22, independ-
ent promoter Tony Scotti will mod-
erate the panel “Talent Develop-
ment: Grooming The Artist™ which
will feature a panel of top manage-
ment personnel and explore meth-
ods of building artist careers.

“The Phonograph And Sound
Recording After 100 Years,” sched-
uled for Tuesday, May 30. will be
under the direction of Oscar’ Ku-
sisto. former president of the audio
products division of Motorola.

With a panel of experts, Kusisto
will present and discuss the latest
technological developments in the
industry, including a demonstration
of direct-to-disk. cue-bi-phonic (the
latest innovation in quad sound).
digital recording. videodisk systems
and more.

Included among the audio experts
for this panel will be Rex Isom.
former chief engineer. RCA Rec-
ords; John Woram. president,
Woram Audio Associates: Jeff
Weber. Pirouctte Productions: and
Steve Padgett. Technics Product
Manager.

On Monday. June 5. Billboard's

(Continued on page 92)

For Exciting Cut-Outs

|
9[] NTRYWIDE

RECORD & TAPE DISTRIBUTORS. INC
For the Best in Budget LP’s

[ | o

RECORDS
Send for our catalog,

COUNTRYWIDE
RECORD & TAPE DISTS., INC
200 Robbins Lane, Jencho, NY 11753
(518) 433-9550 (212) 380-3900
Telex 126316 Answer Back CWTRI-Ui-JERI

west Coast — (213) 865-8158

AP

PRESENTS
OO LOVE FOR SALE
DEREK SMITH
Genrge Duvvier. Bobby Resirgerdes
7008 TRAVELING
CHUCK WAYNE
Juoy Lessharl, Rienie Bedfard, Warren Chalssoa
7003 FIGLRE AND SPIRIT
LEE KONITZ QUINTET

Ted Browm. Alber! Daliay
Aotus Reid Jor Chambers

7 ARIGATO
HANK JONES TRIO

hard Oavis, Roenia Bedtard

2 *"1’ o 5

OPENING NIGHT—Na

tional Reco.rd Mart’s new Oasis store in

Pittsburgh.boésts 12,000 square feet of space and an

»

inventory in excess of $1 million. The decor includes palm trees, water fountain, fresh plants, a seven-foot video screen
for videocassette projections and a stage for in-store appearances. Opening night crowds above view the well laid out

aisles of LP bins.

London Preps Moody Blues LP Push

NEW YORK-—First new record-
ings in 5% years by the Moody Blues
will ship next month, when London
releases the band's “Octave™ album.

The label is preparing a simulta-
neous launch of the disk via 500 ra-
dio stations throughout the U.S.
and plans a major sales and in-store
merchandising program in support.

The British group has generally
been viewed as defunct these past
five years. while members pursued
individual recording projects.

Now there is talk of a worldwide
tour together later this year. taking
in the U.S., Britain. Japan and Aus-
tralia. The act. whose management
is handled by Jerry Weintraub, last
performed here in 1973.

“Octave™ is also the Moody Blues®
first album of new material to ap-
pear on London since the quintet
quicetly dissolved its own Threshold
label last year.

There is no single from the LP
presently planned. London says a
decision on this will depend on radio
reaction. and consultations with the
group.

The label adds that "Octave™ was
cut between September 1977 and
this March, though it will not dis-
close the recording location (one
newspaper report pinpoints Los An-
geles).

Producer is Tony Clarke. long as-
sociated with the band: cover art is
by John Kosh. recent Grammy win-

NEWS GATHERING—KABC-TV newsma

By ADAM WHITE

ner for his work on Linda Ronstadt’s
“Simple Dreams™ LP.

The Moody Blues' contractual
commitment to London is unknown,
though some sources say that they
re-signed for five years upon the
rundown of Threshold.

The latter. London-distributed.
kicked off in 1970 with the act’s “To
Our Children’s Children's Chil-
dren™ album. Their last LP together,
“Seventh Sojourn.” also appeared
on the label. in October 1972.

With the de facto disbandment of
the group after that disk and its at-
tendant world tour, Threshold fig-
ured as vehicle for the members” solo
projects and, in November 1974, for
the greatest hits package, “This Is
The Moody Blues.”

There were seven solo albums.,
two each from Ray Thomas and
Graham Edge. one cach from Mike
Pinder and Hayward charted,
though none spectacularly.

Most successful of all post-
Moodies projects was Hayward and
Lodge’s collaboration “Blue Jays.”
That disk went top 20 three years
ago, during 23 weeks on the top 200.
and also yielded two minor hit sin-
gles, I Dreamed Last Night™ and
“Blue Guitar.”

London did release a two-pocket
pack of Moody Blues material last
May. entitled “Caught Live +
Five.” but its content predated the
group’s members’ individual albums
by at least five years.

L 1

n Larry Carroll interviews two BMI

officials in Los Angeles for a report on the music industry which the ABC
owned station launches May 15. Answering questions are Ron Anton, center,
and Neil Anderson of BMI's L.A. office.

wWww.americanradiohistorv.com

The live tracks were recorded at
the Royal Albert Hall in London in
December 1969, and the five studio
cuts came from 1967-68.

Nevertheless, the move—believed
to have been made by Loncon Rec-
ords to keep the group’s name in
public focus—netted sales of some
400.000 for the LP.

“Qctave™ carries the label’s $7.98
list price. applicable to all new prod-

(Continued on page 99)

Bill Graham Mgt.
Inks Bobby Bare

By SALLY HINKLE

NASHVILLE — Bill Graham,
known nationally as a breaker of tal-
ent, has picked up his first Nash-
ville-based act with the receatly se-
cured management pact with
Columbia artist Bobby Bare.

Bare. whose musical career spans
nearly 20 years, joins a host of artis-
tic notables under the direction of
Bill Graham Management. a divi-
sion of Bill Graham Presents, based
in San Francisco, including Carlos
Santana, Ronnic Montrose and Ed-
die Money.

Regarding the recent signing of
Bare. Graham says: “We think
Bobby is one of the most talented
performers to spring from the coun-
try music scene.”

Expounding on the recent agree-
ment, Nick Clainos, vice presidentin
charge of management for Bill Gra-
ham, says the so-called Nashville
“parameters” that seemingly tag the
music and the acts springing from
Nashville presented no effect on the
decision to take on a Nashville-
based artist such as Bare.

“Nashville is like any other town
to us.” notes Clainos. “It’s another
city that has talent, and ary city
that’s good enough to have held
Bobby Bare for some 15 years is
good enough for us to get involved
in.

“The bottom line is that we don’t
want to draw any lines, we don't
want to change Bare and we're sure
not going to turn our backs an him
and what’s going on in Nashville.
We simply want to keep whet's al-
ready there, trim it around the edges
and try to get more people to like it.

“A large part of this whole deal is
CBS,” notes Clainos.
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General News

3 Ex-KALI DJs File Suit

® Continued from page 3.

current station manager: and Juan
Rafael Meono, former KALI pro-
gram director and central target of
the payola accusations who was
himself recently suspended from the
Spanish-language station.

Thomas Schattenfield, attorney
for United Broadcasting, was also
named as defendant and is charged
in the suit along with his co-defend-
ants of attempting “to avoid disclo-
sure of the receipt of payola™ and of
refusing “to accept evidence offered
by plaintiffs of the acceptance of
payola by Meono and others.™

The suit says the defendants vio-
lated the employment contracts of
Valdes, Fernandez Moreno and
Trujillo by *suspending (them)
without good cause™ and “in order
to avoid disclosure of iltegal behav-
ior.

The trio bases its request for dam-
ages on the claim that the alleged ac-
tions by the defendants caused the
announcers to “lose popularity™ and
“deprived them of the opportunity
to enhance their professional repu-
tation and earning capacity as radio
announcers.” As a consequence, the
three charge that defendants “seri-
ously damaged (their) carcer pros-
pects.”

The plaintiffs further allege in the
suit that Eaton, Malkin. Meono and
the other defendants “willfully and
maliciously™ had “disseminated the
information in the broadcasting in-
dustry™ that the allegations of pay-
ola were false and that the plaintiffs
had been suspended for insubordi-
nation in refusing to turn over evi-
dence to substantiate their payola
charges.

These statements by Malkin.
Meono. Eaton and others were slan-
derous. the suit says, and caused the
plaintiffs to “suffer great emotional
distress and mental anguish™ and
“caused them embarrassment and
humiliation with respect to other
persons in the radio broadcasting in-
dustry.”

In the suit prepared by attorney
Andres Alonso Jr.. plaintiffs Val-
des and Fernandez Moreno allege
they were ignored by station man-
ager Philip Malkin when they at-
tempted to bring to his attention “ir-
regularities”™ theyv claim to have

discovered inside the station over a
period of time from 1973 to 1976.

Those irregularities, the suit says,
included payola “payments to KALI
personnel by artists, promoters and
others,” as well as:

® ‘“secret interviews between
Meono and various artists and pro-
moters with the subsequent effect
that the records of said artists and
promoters were played repeatedly
on KALIL™

® “the changing of labels by
Meono in order to avoid the appear-
ance that certain labels were being
played repeatedly:™

®*‘changes on the radio logs by
Meono to avoid discovery by others
that the records of certain artists and
promoters were being played repeat-
edly on KALL™

The suit further states that Valdes
and Fernandez Moreno took their
allegations to Malkin’s superiors, in-
cluding United Broadcasting presi-
dent Eaton, after which Meono was
removed from his position as pro-
grammer.

But. the suit says, “on or about
Oct. 26. 1976, Meono was permitted
by the general manager Malkin to
resume control of programming
through the use of the simple ruse of
having another announcer desig-
nated director of programming
while actual control of program-
ming was in the hands of Meono.”

A written complaint on the matter
was sent to Eaton in February 1977,
and signed by nine members of the
KALI staff. the suit states.

The following month, United
Broadcasting attorney Schattenfield
was sent to Los Angeles to conduct
an internal inquiry. but the suit al-
leges that “the evidence of payola to
Meono and the coverup by Malkin™
was ignored by the defendants.

The suit says the pair then began
collecting affidavits from witnesses
to corroborate their allegations and

offered these to Eaton in October
1977.

“Eaton refused the tender of said
affidavits and threatened plaintiff(s)
Valdes and Fernandez Moreno with
the loss of employment if (they) per-
sisted.” the suit alleges.

The affidavits were also offered to
and refused by Malkin and
Schattenfield sometime prior to
Nov. 1. 1977 when Fernandez
Moreno was removed as musical di-
rector and Valdes terminated as di-
rector of news, the suit states.

The defendants, the suit alleges,
“in the latter part of 1977 agreed be-
tween themselves to attempt to avoid
disclosure of the receipt of payola
and in their attempts refused to ac-
ceptevidence offered by plaintiffs of
the acceptance of payola by Meono
and others, and thereupon. ordered
plaintiff(s) to cease further comment
on the matter, stated that plaintiff(s)
would lose (their) positions(s) if
(they) took any further action and
terminated said plaintiff(s) when
(they) reported the matter to the
FCC and supplied the FCC with
documentary evidence of the pay-
ola.”

As part of Trujillo’s complaint,
the suit says he was terminated in
December 1977, a week after he re-
fused to turn over copies of the affi-
davits to Malkin.

After his dismissal. the suit alleges
Malkin told Trujillo that if he
“would make a deal to give Malkin
the affidavits. he would be rein-
stated to his position.” Trujillo again
refused. and was “unconditionally
terminated.” the suit says.

The suit alleges further that Mal-
kin. acting on behalf of all the de-
fendants, wanted to learn the iden-
tity of the signers of the affidavits in
order to “pressure them into silence
regarding the payola received by
KALL™

Arista/Careers & Seven Bells Tie

LOS ANGELES — Arista/Ca-
reers Music Inc. has entered into a
co-publishing agreement with Seven
Bells Music, a publishing company
owned by Eddie Kendricks and ad-
ministrated by co-managers Mark
Christini and Jeff Lane.

Arista/Careers Music will now

Narrated by Alan
R42041

TOP 15

R42042

8% Programs Available

ROULETTE
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N

——THE ORIGINAL

ALAN FREED
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ALAN FREED’'S
MEMORY LANE

ALAN FREED'’S

Freed

ROULETTE

administrate the Seven Bells catalog
worldwide, according to Billy Me-
shel. vice prsident and general man-
ager of Arista/Careers Music Inc.

In addition, Empire. a new rock
band formed by former Angel bas-
sist Mickey Jones, has been signed to
a publishing binder with Arista/Ca-
reers Music, Inc.

Tenneco Ups PVC

NEW YORK-—Tenneco. a major
supplier of PVC, the vinyl used to
manufacture records, raised the
price of PVC resin to 31 cents per
pound. up a penny from 30 cents per
pound effective April 1.

The company also plans to raise
the price of PVC pellets by a penny a
pound to 41 cents effective Monday
().
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NEW TEAM—Mike Chapman, newly signed to Arista Music plays a new song
for Billy Meshel, the firm's vice president and general manager in its Los An-
geles office. Chapman and partner Nicky Chinn’s Chinnichap Publishing
are signed to Arista/Careers Music in a global co-publishing arrangement.

« FILED IN 1971

Trial Date Due On
Movie Music Suit

2

By PAUL GREIN

LOS ANGELES—In about a
week a trial date should be set for a
$300 million class action suit which
was filed by composers and lyricists
against motion picture producers in
February 1971.

The litigation—which centers on
the issue of copyright ownership of
film background music—was dis-
cussed by Oscar-winner Elmer Bern-
stein. president of the Composers &
Lyricists Guild Of America. at the
monthly mecting of the California
Copyright Conference at Sports-
men's Lodge here Tuesday (25).

In the suit, the songwriters allege
that motion picture studios have vio-
lated sections one and two of the
U.S. Antitrust Act.

In addition to the damages. the
songwriters are seeking to divorce
motion picture and publishing con-
cerns; to free all copyrights and get
them into the open market. They
also want retroactivity for all copy-
rights within the statue of limitations
and the monies they have earned to
revert back to the composers and lyr-
1cists.

Bernstein, who has been president
of the Guild since 1970. savs a major
issue in the litigation is whether a
composer is a salaried employe or an
independent contractor. According
to U.S. copyright laws, an employer
has rights to the copyrights of his
employes.

Said Bernstein: “We are not em-
ployes, concerned with hours, wages
and working conditions. Employers
don’t supervise the manner and
means in which we work—they are

% ' . " e - &
COMEDY TONIGHT—Gilda Radner left and Larraine Newman, regulars on
NBC-TV's ““Saturday Night Live,’ visit with Asylum artist Andrew Gold back-
stage at the Bottom Line in New York on the first night of his soldout engage-

ment there.

only interested in the result sought:
the end product. They commission
us to write the score. which is then
delivered to them at some point.™

Bernstein also said the Compos-
ers’ Guild cannot realistically be
considered a union because it can-
not successfully use the ulimate
weapon of a union—a strike. Said he.
“Studios have nothing to fear. They
own all prior copyrights, so they
could just pull scores from their li-
braries indefinitely if the Guild de-
cided to strike.”

Bernstein acknowledged that the
composers would, in his view, scule
tor splitting the copyright with the
studios, with the studios maintaining
administration of the monies. But he
added that he believes the prospect
of an out-of-court scttlement to he
dim.

He claimed that Lew Wasserman,
chairman of the board of MCA. Inc..
a defendant in this case, has said
that he'd rather closed down his stu-
dio (Universal) than give copyrights
away. Concluded Bernstein,
“Mavbe the copyrights are more
valuable than we even know.”

He said that NBC, another de-
fendant in the case, has settled on
the composers’ terms, with all staff
composers there retaining publish-
ing rights. "NBC does not employ
composers at the present time,”
Bernstein conceded. “but thev've
now committed themselves to that
position.”

Most studios have a company pol-
icy where they won't use a composer
if he demands copyright ownership.
The few exceptions Bernstein cited
are the late Johnny Mercer, who got
the rights back after a period of 10
vears; Henry Mancini, who got a
percentage of the publishing
monies: and the late Cole Porter.
who agreed to do "High Society™ for
20th Century-Fox only if he would
retain copyright rights.

“This has always been the stand-
ard practice.”” Bernstein  said,
“though now it's loosening up some-
what. More composers have some
involvement in publishing now.”

This case has had a long and inter-
esting history. The composers initial
motion for a summary judgment was
not granted, and the judge threw the
case out of federal court, saying it
was a matter for the National Labor
Relations Board. The Second Cir-
cuit Court of Appeals later reversed
that decision.
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FROM ACADEMY AWARD WINNFER JOE BROOKS,
FROM GRAMMY AWARD WINNER ROBERTA FLACK,
COMES THE SONGAND RECORD OF THE YEAR
COMPOSED ARRANGED AND PRODUCED
BY JOE BROOKS.

ON ATLANT RECORDS
4 16}
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Billboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers * Regional Breakouts & National Breakouts

. Based on station playlists through Thursday (5/4/78)

TOP ADD ONS -NATIONAL PRIME MOVERS-NATIONAL

HEATWAVE—The Groove Line (Epic) ANDY GIBB—Shadow Dancing (RS0)
GERRY RAFFERTY—Baker Street (UA) WINGS—With A Little Luck (Capitol)
ABBA-—Take A Chance On Me (Atlantic) TRAVOLTA & NEWTON-JOHN—You're The One That | Want (RSO)

MATHIS & WILLIAMS—Too Much, Too Little, Too Late (Columbia)
TRAMMPS —Disco Inferno (Atlantic)
CHUCK MANGIONE—Feels So Good (A&M)

D—Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playhst; as determined by sta
tion personnel.
BREAKOUTS—Bilihoard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

GERRY RAFFERTY—Baker Street (UA)
EDDIE MONEY—Baby Hold On (Columbia)
ABBA-Take A Chance On Me (Atlantic)

* PRIME MOVERS

ANDY GIBB—Shadow Dancing (RSO)

WINGS—With A Littie Luck (Capitol)

ATLANTA RHYTHM SECTION—Imagnary Lover
(Polydor)

BREAKOUTS

TRAMMPS—Disco Inferno (Atlantic)
TAVARES—More Than A Woman (Capitof)
BILLY JOEL—Movin’ Out (Columbia)

KH)—Los Angeles

KAFY—Bakersfield

KYNO-Fresno

WDRQ—Detroit

13-Q (WKTQ)—Pittsburgh

e NONE
.
* ANDYGIBB—Shadow Dancing (RS0) 30-12

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 16-9

KRIZ—Phoenix

® PATTISMITH—Because The Night (Arista)

® SEALS & CROFTS—You're The Love (WB)

* ANDY GiBB—Shadow Dancing (RS0)27-10
* (llgilélCK MANGIONE—Feels So Good (A&M)

KGW—Portland

L ]
© ANDYGIBB—Shadow Dancing (RSO)

* TAVARES—More Than AWoman (Capitol)
19-11

* BILLY JOEL—Movin' Qut (Columbia) 17-10
KTKT—Tucson

o TRAMMPS—Disco Inferno (Atlantic)

® GEORGE BENSON~0On Broadway (WB)

* EARTH, WIND & FIRE—Fantasy (Columbia)
155

* WINGS—With A Little Luck (Capitol) 22-12
KING—Seattle

® GEORGE BENSON—On Broadway (WB)
o CARLYSIMON—YouBelong To Me (Elektra)
* ANDY GIBB—Shadow Dancing (RSQ) 22-15
* TRAMMPS—Disco Inferno (Atlantic) HB-25
KQEO—Albuquerque
© MICHAELJOHNSON—BIuer ThanBlue
(EMI)

o LINDARONSTADT—Tumbling Dice
(Asylum)

* WINGS—With A Little Luck (Capitol) 14-3
* ANDY GIBB—Shadow Dancing (RS0) 40-29
KENO—Las Vegas

© WARREN ZEVON—Werewolves Of London
(Elektra)

® ANDY GIBB—Shadow Dancing (RSQ)
Dx BEEGEES—More Than AWoman (RS0) 8-1
* WINGS—With A Little Luck (Capitot) 15-8

Pacific Northwest Region

ABBA-Take A Chance On Me (Atlantic)
TRAMMPS - Disco Inferno (Atlantic)
CARLY SIMON-You Belong To Me (Elektra)

o NONE
*
* HEATWAVE—Always & Forever (Epic) 17-9

* AT_ANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 24-18

TEN-Q(KTNQ) LA.
o EDDIE MONEY—Baby Hold On (Columbia)
o GERRY RAFFERTY—Baker Street (UA)
* WINGS—With A Little Luck (Capitol) 19-9
* TRAMMPS—Disco Inferno (Atlantic) 18- 14
KFI-LA.

o ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor)

® GERRY RAFFERTY—Baker Street (UA)

* SHAUN CASSIDY—Do You Believe In Magic
(Warner/Curb) 29-21

* ANDY GIBB—Shadow Dancing (RS0) 7-3
KEZY—Anaheim

MAY 6, 1978, BILLBOARD

* PRIME MOVERS

ANDY GIBB—Shadow Dancing (RSO)
CHUCK MANGIONE—Feels So Good (A&M)
WINGS—With A Little Luck (Capitol)

BREAKOUTS

ATLANTA RHYTHM SECTION—Imaginary Lover
(Polydor)

HMMY BUFFETT—Cheeseburger In Paradise
(ABC)

MATHIS & WILLIAMS—Too Much Too Little
Too Late (Columbia)

KFRC—San Francisco
© BONNIETYLER—It'sA Heartache (RCA)
© FRANK|EVALLI-Grease (RSO)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 20-12

* ANDY GIBB—Shadow Dancing (RS0) 14-7
KYA—San Francisco

*

© CARLY SIMON-You Belong To Me (Elektra)

* DAVID GATES-Goodbye Girl (Elektra) 16-
12

* ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 20-16

KCBQ—San Diego
© BONNIE TYLER-It's A Heartache (RCA)
® ABBA—TakeA Chance OnMe (Atfantic)

* ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 22-16

* WINGS-With ALittle Luck (Capitol) 14-9
KFXM—San Bernardino

o EARTH, WIND & FIRE-Fantasy (Columbia)
L ]
* NATALIE COLE—Qur Love (Capitol) 19-14

* JEFFERSON STARSHIP—Count On Me
(Grunt) 20-15

KERN-Bakersfield

o BARRY MANILOW—Even Now (Arista)

® ABBA—TakeA Chance On Me (Atlantic)

* ANDY GIBB—Shadow Dancing (RS0) 29-23
* WINGS—With ALittle Luck (Capitol) 8-3

o ROBERTA FLACK—If Ever | See You Again
(Atlantic)

* ANDYGIBB—Shadow Dancing (RSQ) 22-15
* GEORGE BENSON-On Broadway(W8) 16-
i1

KLIV—San Jose

® DAVID GATES—Goodbye Girl (Elektra)

© BILLY JOEL—Onty The Good Die Young
(Columbia)

* ANDY GIBB-Shadow Dancing (RS0) 30-14
* GEORGE BENSON—On Broadway (WB) 13-
7

KNDE-Sacramento

De MICHAEL ZAGER BAND—Let's All Chant
(Private Stock)

© DIANAROSS-You Got It (Motown)

* JIMMYBUFFETT—Cheeseburger In
Paradise (ABC) 25-19

* LITTLEFEAT-0h Atlanta (WB) 19-15
KROY—Sacramento

o JIMMYBUFFETT—Cheeseburger In
Paradise (ABC)
o CARLYSIMON—YouBelong To Me (Elektra)

* CHUCK MANGIONE—Feels So Good (A&M)
30-22

* ANOY GIBB—Shadow Dancing (RSO) 14-8

@ ERICCLAPTON—LayDown Sally (RSQ)
o SEALS & CROFTS—You're the Love (WB)
* ANDYGiBB—Shadow Dancing (RSQ) HB-12

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 20-13

KIRB~Spokane
o EDDIE MONEY—Baby Hold On (Columbia)
© ABBA—Take AChance OnMe (Atlantic)
* ANDYGIBB—Shadow Dancing (RS0) 11-2
* WINGS—With A Little Luck (Capitol) 13-5
KTAC—Tacoma
® SWEET—Love IsLike Oxygen (Capitol)
o EDDIEMONEY—Baby Hold On (Columbia)

* CHUCK MANGIONE—Feels So Good (A&M)
24-19

* BONMIETYLER—It's A Heartache (RCA) 29-
26

KCPX—Salt Lake City

® JIMMYBUFFETT—Cheeseburger In
Paradise (ABC)

o ABBA—TakeAChance OnMe (Atlantic)

* GERRY RAFFERTY—Baker Street (UA) 25-
18

* ROBERTAFLACK—Closer | Get ToYou
(Atlantic) 26-21

KRSP—Sait Lake City
® ABBA-TakeA Chance On Me (Atiantic)
o BARRY MANILOW-Even Now (Arista)
* ANDY GIBB—Shadow Dancing (RS0) 20-1

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 18-11

KTLK—Denver

© TRAMMPS—Disco Inferno (Atlantic)

® CARLY SIMON—You Belong ToMe (Elektra)
* WINGS—With A Little Luck (Capitol) 21-13
* (Zigilél(():l( MANGIONE-Feels So Good (A&M)

KIMN—Denver

® GERRY RAFFERTY—Baker Street (UA)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

% ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 15-8

* GORDON LIGHTFOOT—The Circle Is Small
(WB) 20-15

North Central Region

® TOP ADD ONS

HEATWAVE—The Groove Line (Epic)

CARLY SIMON-You Belong To Me (Elektra)

TRAVOLTA & NEWTON-JOHN—You're The One
That | Want (RS0)

* PRIME MOVERS

ANDY GIBB—Shadow Dancing (RS0)

WINGS—With A Little Luck (Capitol)

ROBERTA FLACK—Closer | Get To You
(Atlantic)

BREAKOUTS:

MATHIS & WILLIAMS—Too Much, Too Little
Too Late {Columbia)

WARREN ZEVON—Werewoives Of London
(Elektra)

EDDIE MONEY—Baby Hold On (Columbia)

CKLW—Detroit
© RUFUS/CHAKA KHAN—Stay (ABC)
o HEATWAVE—The Groove Line (Epic)
* ANDY GiBB—Shadow Dancing (RSQ) 26-14

* WARREN ZEVON—Werewolves Of London
(Elektra) 17-10

® SWEET-Love Is Like Oxygen (Capitol)

® HEATWAVE—The Groove Line (Epic)

* JOURNEY~Wheel In The Sky (Columbia)
20-14

* STEELY DAN—Deacon Blues (ABC) 30-24
WTAC—Flint

© TRAVOLTA & NEWTON-1OHN—You're The
One That | Want (RSO)

® MATHIS & WILLIAMS —Too Much, Too Little,

Too Late (Columbia)

* ROBERTAFLACK—Closer | Get To You
(Atlantic) 12-5

* JEFFERSON STARSHIP—Count OnMe
(Grunt) 10-4

7-96 (WZZM-FM) Grand Rapids

® SWEET—Love Is Like Oxygen (Capitol)
® EDDIE MONEY—Baby Hold On (Columbia)

* ROBERTA FLACK- Closer | Get To You
(Atlantic) 10-3

* WINGS—With A Little Luck (Capitol) 12-5
WAKY—Louisville

o CARLYSIMON-YouBelong ToMe (Elektra)
® HEATWAVE—The Groove Line (Epic)

* PLASTIC BERTRAND-Ca Plane Pour Moi
(Sire) 29-20

* WINGS—With A Little Luck (Capitol) 21-14
WBGN—Bowling Green

® EDDIE MONEY—Baby Hold On (Columbia)
© BARRY MANILOW—Even Now (Arista)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 24-17

* (2;§0RGE BENSON—0On Broadway (WB) 30-

WGCL—Cleveland

o TRAVOLTA & NEWTON-JOHN—You're The
One That [ Want (RSO)

© ANDYGIBB—Shadow Dancing (RSO}

* MATHIS & WILLIAMS—Too Much, Too Little,

Too Late (Columbia) 13-1
* CHUCK MANGIONE—Feels So Good (A&M)
14.8

WSAI-Cincinnati

o ROBERTAFLACK—Closer | Get ToYou
(Atlantic)

* WARREN ZEVON—Werewolves Of London
(Elektra) 24-20

* EDDIE MONEY—Baby Hold Gn (Columbia)
1311

-102 (WKRQ-FM) Cincinnati

o CHUCK MANGIONE—Feels So Good (A&M)
® CARLYSIMON-You Belong ToMe (Elektra)

* ROBERTAFLACK—Closer | Get To You
(Atlantic) 26-19

* DAVID GATES—Goodbye Girl (Elektra) 13-9
WCOL-Columbus

© TRAMMPS—Disco Inferno (Atlantic)
® ANDY G!BB-Shadow Dancing (RSO)

* MATHIS & WILLIAMS— Too Much, Too Little,
Too Late (Columbia) 21-7

* EDDIEMONEY—Baby Hold On (Columbia)
2514

he —

WNCI—Col

® GERRY RAFFERTY—Baker Street (UA)
© CARLYSIMON—YouBelong To Me (Elektra)

* WARREN ZEVON—Werewolves Of London
(Elektra) 12-6

* ANDY GIBB—Shadow Dancing (RS0)27-21
WPEZ—Pittsburgh

o PETERBROWN-—Dance With Me (Drive)
o HEATWAVE—The Groove Line (Epic)
* TRAMMPS—Disco Inferno (Atlantic) 17-11

D MICHAEL ZAGER BAND—Let's All Chant
(Private Stock) 11-6

Southwest Region

e TOP ADD ONS

GERRY RAFFERTY —Baker Street (UA)
SWEET—Love Is Like Oxygen (Capitol)

MATHIS & WILLIAMS—Too Much, Too Little
Too Late (Columbia)

* PRIME MOVERS

WINGS—With A Little Luck (Capitol)

§  TRAVOLTA & NEWTON-JOHN—You're The One
That | Want (RSO)

ANDY GIBB—Shadow Dancing (RSO)

BREAKOUTS

TRAMMPS—Disco Inferno (Atlanticy
JEFFERSON STARSHIP—Count On Me (Grunt)
DOLLY PARTON—Two Doors Down (RCA)

KILT—Houston

o SWEET—Love Is Like Oxygen (Capitol)

® MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland International}

* LINDARONSTADT—Tumbling Dice
(Asylum) 40-28 .

* TRAMMPS—Disco Inferno (Atlantic) 25 15
KRBE—Houst

o GERRYRAFFERTY—Baker Street (UA)
o ANDYGIBB—Shadow Dancing (RSQ)
* TRAMMPS-Disco Inferno (Atlantic) 24-14
* ?gEH—Love Is Like Oxygen (Capitol) 26-

KLIF—Dallas

©® SWEET—Love IsLikeOxygen (Capitol)

© MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* ANDYGIBB—ShadowDancing (RS0) 30-15

* WARREN ZEVON—Werewolves Of London
(Elektra) 25-12

KNUS-FM—Dallas
o BILLY JOEL—Movin' Qut (Columbia)
® EARTH, WIND & FIRE-Fantasy (Columbia)

* DOLLY PARTON—Two Doors Down (RCA)
2311

* WINGS—With ALittle Luck (Capitol) 11-9
KFIZ-FM (Z-97)—Ft. Worth

© TRAMMPS—Disco Inferno (Atlantic)

o STYX—Fooling Yourself (A&M)
Dx IIBIEE GEES—More Than AWoman (RS0) 21-

* JEFFERSON STARSHIP—Count OnMe
(Grunt) 12-8

KINT—EI Paso

o TRAMMPS—Disco Inferno (Atlantic}
© HEATWAVE-The Groove Line (Epic)
* ANDY GIBB-Shadow Dancing (RS0) 20-12

* CHUCK MANGIONE—Feels So Good (A&M)
16-10

WCUE-Akron

® GERRY RAFFERTY—Baker Street (UA)

© SEALS & CROFTS—You're The Love (WB)
* WINGS-With A Little Luck (Capitol) 22-6
* ANOY GIBB—Shadow Dancing (RS0) 18-5
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® TRAMMPS—Disco Inferno (Atlantic)
o CARLY StMON—YouBelong ToMe (Elektra)
* WINGS—WithA Littie Luck (Capitot) 19-4

% JEFFERSON STARSHIP—Count OnMe
(Grunt) 16-11

WKY—0Okiahoma City
o EDDIE MONEY—Baby Hold On (Columbia)
® ABBA—TakeAChance OnMe (Atlantic)

% TRAVOLTA & NEWTON-JOHN—You're The
Qne That | Want (RSO)HB-10

* WINGS—With A Little Luck (Capitol) 19-13

KOMA—Oklahoma City
. .
* TRAMMPS—Disco Inferno (Attantic)

* TRAVOLTA& NEWTON-JOHN—You're The
One That | Want (RS0) 31-21

* WINGS—WithA Little Luck (Cepitol) 22-14
KAKC—Tulsa

® GERRY RAFFERTY—Baker Street (UA)

o SAMANTHA SANG—You Keep Me Dancing
(Private Stock)

* BILLY JOEL—Movin' Out (Columbia) 28-20
* WINGS—With A Little Luck (Capitol) 11-4
KELI-Tulsa

© BONNIETYLER—It's A Heartache (RCA)

© WETWILLIE—Make You Feel Lcve Again
(Epic)

* BILLY JOEL—Movin' Qut (Columbia) 19-13

% DOLLY PARTON—Two Doors Down (RCA)
2419

WTIX—New Orleans

o GERRY RAFFERTY—Baker Street (UA)
© ANDY GIBB—Shadow Dancing 1RSQ)
* WINGS—With A Little Luck (Capitol) 23-8

* JEFFERSON STARSHIP—Count In Me
(Grunt) 15-7

WNOE—New Orleans

® 0'JAYS—Usta Be My Girl (Philaielphia
International)

o LEIF GARRETT—The Wanderer (Atlantic)
* ANDY GIBB—Shadow Dancing (350) 21-12

* TRAVOLTA& NEWTON-JOHN—You're The
One That | Want (RS0) 11-6

KEEL—Shreveport

o ANDYGIBB—Shadow Dancing (RSO)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* WINGS—With A Little Luck (Capitol) 13-3

* YVONNEELLIMAN-IfI Can't Have You
(RS0)9-2

Midwest Region

® TOP ADD ONS

EDDIE MONEY--Baby Hold On (Colt mbia)
ELTON JOHN-Ego (MCA)
HEATWAVE—The Groove Line (Epic)

* PRIME MOVERS

ANDY GIBB—Shadow Dancing (RSO)

TRAVOLTA & NEWTON-JOHN—You're The One
That | Want (RSO)

WINGS—With A Little Luck (Capitol)

BREAKOUTS

ROBERTA FLACK— Closer | Get To You
(Atlantic)

MATHIS & WILLIAMS—Too Much, Too Little
Too Late (Columbia)

CHUCK MANGIONE—Feels So Good (28M)

WLS—Chicago

® TRAVOLTA & NEWTON-JOHN-Yow're The
One That | Want (RSO)

* WINGS—With ALittle Luck (Capitol) 28-18

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Cotumbia) 14-8

WMET-Chicago

* WARREN ZEVON—Werewolves Of London
(Elektra)

© GEORGE BENSON—0n Broadway 1WB)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 22-12

* CHUCK MANGIONE—FeelsSoGood (A&M)
26-20

(Continued on page 28)
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city

DULUTH, MN.
ST PAUL, MN.
MILWAUKEE, WI.

INDIANAPOLIS, IN.

CLEVELAND, OH.
DETROIT, MI.
DETROIT, MI.
SAGINOW, M.
DAYTON, OH.
SOUTH BEND., IN.
GREEN BAY, WI.
MADISON, WI.
CHICAGDO, IL.
WATERLOO, IA.
TOLEDO, OH.
KALAMAZOO, MI.
LEXINGTON, KY.
NASHVILLE, TN.
ST LOUIS, MO.

KANSAS CITY, MO.

TULSA, OK.

DENVER, CO.
BILOXI, MI.

ATLANTA, GA.
LOUISVILLE, KY.
TERRE HAUTE, IN.
MEMPHIS, KN.
ASHVILLE, NC.

BEARSVILLE
RECORDS

4/22/78
4/27/78
BATON ROUGE, LA. 4/28/78
4/29/78
5/5/78
5/6/78
5/8/78
5/10/78

THANK YOU FROM

FOR A GREAT FIRST HALF
OVER 3 MILLION AT THE BOX OFFICE
IN TWO MONTHS

GROSS
34,204.76
92,938.10
60,156.25
85,106.86
78,145.50
81,382.50
84,456.00
48,020.00
45,550.00
40,641.14
44,027.40
48,701.92
241,061.48
70,128.16
44,820.00
71,124.00
72,874.36
59,580.68
89,865.45
72,739.77
52,037.03

PROMOTER

BRUCE KAPP

RANDY LEVY

RANDY McELRATH

BRUCE KAPP/DAVE LUCAS
BRUCE KAPP

RICK KAY

BRUCE KAPP/RICK KAY
RICK KAY

LARRY MAGIO/DICK WYMAN
BRUCE KAPP/DAVE LUCAS
RANDY McELRATH

RANDY McELRATH

BRUCE KAPP

BRUCE KAPP/JIM FOX
BELKIN PRODUCTIONS
DAN KRESKE

DAVE LUCAS

STEVE GREIL

IRV ZUCKERMAN

IRV ZUCKERMAN

LARRY SCHAEFFER

OKLAHOMA CITY, OK.
FORT WORTH, TX.
FORT WORTH, TX.
LUBBOCK, TX.
AMARILLO, TX.
ABILENE, TX.
CCRPUS CRISTI, TX.
AUSTIN, TX.

SAN ANTONIO, TX.
HOUSTON, TX.
SALT LAKE CITY, UT.
SAN DIEGO, CA.
BAKERSFIELD, CA.

SAN BERNADINO, CA.

LOS ANGELES, CA.
FRESNDO, CA.

SAN FRANCISCO, CA.
SAN FRANCISCO, CA.
MZDFORD, OR.
PORTLAND, OR.
SEATTLE, WA.
SPOKANE, WA.

67,967.31
102,038.50
102,353.50

65,114.00

29,811.54

26,080.00

33,001.00

37,375.00

78,361.50
182,696.00

73,844.76

93,488.50

40,838.62

48,757.50
138,897.20

53,997.60
108,750.00
108,750.00

37.807.00

60,213.00
106,364.38

48,214.17

THE NEW ALBUM SHIPS MAY 2

AND THE TOUR CONTINUES

CHARLOTTE, NC.
GREENVILLE, SC.
FAYETTEVILLE, NC. 5/13/78
COLUMBIA, SC.
SAVANNAH, GA.
RICHMOND, VA.
ROANOKE, VA.

GREENSBORO, NC. 5/19/78
NORFOLK, VA.

5/11/78
5/12/78

5/14/78
5/15/78
5/17/78
5/18/78

5/20/78

CHARLESTON, wv. 5/21/78
PITTSBURGH, PA. 5/23/78
BINGHAMTON, NY. 5/24/78
NIAGARA FALLS, NY. 5/25/78
CINCINNATI, OH. 5/26/78
ALLENTOWN, PA. 5/28/78
SPRINGFIELD, MA.  5/29/78
POUGHKEEPSIE, NY. 5/31/78

ROCHESTER, NY. 6/1/78

HEMPSTEAD, NY.
PHILADELPHIA, PA.
SYRACUSE, NY.
LARGO, MD.
JACKSONVILLE, FL.
LAKELAND, FL.
HOLLYWOOD, FL.
FORT PIERCE, FL.

BEARSVILLE RECORDS & TAPES AND AMERICAN TALENT INTERNATIDNAL LTD.

DON FOX

JACK ORBIN
JACK ORBIN
BRUCE KAPP

ART NEWBURGER
ART NEWBURGER
JACK ORBIN
JACK ORBIN
JACK ORBIN
ROBERT DUNCAN
JIM McNEIL
GARY PERKINS
ART NEWBURGER
GARY PERKINS
GARY PERKINS
GARY PERKINS
BILL GRAHAM
BILL GRAHAM
KEN KENNEAR
KEN KENNEAR
JOHN BAUER
TERRY BASSETT

6/2/78
6/3/78
6/4/78
6/11/78
6/16/78
6/17/78
6/18/78
6/19/78

A
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Playlist Top Add Ons @
Playlist Prime Movers #

Billboard Singles Radio Adtion

Based on station playlists through Thursday (5/4/78)

) Conlinuedfr()m‘page 26 KQWB—Fargo F-105 (WVBF)—Boston WCAO—Baltimore WQAM— Miami WORD—Spartanburg
WROK~Rockford * NONE o EDDIE MONEY—Baby Hold On (Columbia) @ BARRY MANILOW~Even Now (Arista) . o GENESIS—Follow You, Follow Me (Atlantic)
. . ® LINDARONSTADT—Tumbling Dice ® HEATWAVE—The Groove Line (Epic) ® © ROD STEWART—|Was Only Joking (WB)

® MATHIS & WILLIAMS—Too Much, Too Little,
Teo Late (Columbia)

* WINGS—With A Little Luck (Capitol) 32-25

* CHUCK MANGIONE—Feels So Good (A&M)
2217

WIRL-Peoria

® BILLY)JOEL-Movin' Out (Columbia)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* WINGS--With A Little Luck (Capitol) 12-6

* TRAVOLTA & NEWTON-JOHN—You're The
One That I Want (RS0) 21-15

WNDE —Indianapolis

® TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO)

® BARRY MANILOW—Even Now (Arista)

* WINGS—With A Little Luck (Capitol) 20-14

* RAYDIO-Jack & Jill (Arista) 10-8
WOKY—Milwaukee

® BONNIE TYLER-It'sAHeartache (RCA)

® ELTONJOHN-Ego (MCA)

* ANDY GIBB—Shadow Dancing (RS0) 30-18

* WINGS-—With A Little Luck (Capitol) 19-8
WZUU-FM—Milwaukee

* ANDY GIBB—Shadow Dancing (RS0) 22-17

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 25-20

Northeast Region

® TOP ADD ONS:

ABBA~Take A Chance On Me (Atlantic)
IEFFERSON STARSHIP—Count On Me (Grunt)
BONNIE TYLER-It's A Heartache (RCA)

* PRIME MOVERS

MATHIS & WILLIAMS—Too Much Too Littte
Too Late (Columbia)

CHUCK MANGIONE—Feels So Good (A&M)

WINGS—With A Little Luck (Captiol)

BREAKOUTS:

ANDY GIBB—Shadow Dancing (RSO)
SWEET~Love Is Like Oxygen (Capitol)
BILLY JOEL—Movin’ Out (Columbia)

WABC—New York

® TOBYBEAU—My Angel Baby (RCA)

® MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International)

* ANDY GIBB—Shadow Dancing (RS0) 15-5
* SWEET—Love Is Like Oxygen (Capitol) 6-2
KSLQ-FM—St. Louis

® STEELY DAN—Deacon Blues (ABC)
® HEATWAVE—The Groove Line (Epic)

* TRAVOLTA & NEWTON-JOHN—-You're The
One That IWant (RS0)31-12 -

* ELTONJOHN—Ego(MCA) 28-14
KIOA—Des Moines

® EDDIEMONEY—Baby Hold On (Columbia)

® PLAYER—This Time I'm in It For Love (RSO)

* TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RS0) 17-5

* ROBERTAFLACK—Closer | Get ToYou
(Atlantic) 16-7

KDWB—Minneapolis

(o)
5 * ANDY GIBB—Shadow Dancing (RS0) 21-13
Q  x GEORGEBENSON—On Broadway (WB) 17-
@ 12

-d

=l KXOK-St Louis

)

< ° NONE

5 e

2

©

>

<

=

*
® BONMIETYLER-It's A Heartache (RCA)
* ANDY GIBB—Shadow Dancing (RS0) 25-16

* ROBERTAFLACK—Closer ! Get To You
(Atlan:ic) 23-17
KSTP—Minneapolis
® EDDIEMONEY—Baby Hold On (Columbia)
® CARLYSIMON-You Belong ToMe (Elektra)

* ROBERTAFLACK—Closer| GetToYou
(Atlantic) 20-15

* WINGS—With A Little Luck (Capitol) 14-11
WHB—Kansas City

® WILLIENELSON—Georgia On My Mind
(Columbia)

® REQ SPEEDWAGON—Roll With The Changes
(Epic)

* EDDIE MONEY—Baby Hold On (Columbia)
3525

* ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 18-9

KBEQ—Kansas City

® BILLYJJOEL—Movin' Out (Columbia)
® MISSOURI-Movin' Out (Panama Records)
* ANDYGIBB—Shadow Dancing (RS0) 24-10

* TRAVOLTA & NEWTON-JOHN—-You're The
OneThat IWant (RS0)21-11

KKLS—Rapid City

o LEBLANC & CARR—Midnight Light (Big
Tree)
® TOBY BEAU—My Angel Baby (RCA)

* ROBERTR FLACK—Closer [ Get To You
(Atlantic) 18-11

* CHUCK MANGIONE—Feels So Good (A&M)
21-16

® JEFFERSON STARSHIP—Count On Me
(Grunt)

o CHUCK MANGIONE—Feels So Good (A&M)
* WINGS—WithA Little Luck (Capitol) 14-7

% MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 13-9

99-X—New York

® CHUCK MANGIONE—Feels So Good (A&M)

® CHICAGO—Take MeBackTo Chicago
(Columbia)

D* PETER BROWN—Dance With Me (Drive) 15-
6

* BILLYJOEL—Only The Good Die Young
(Columbia) 18-9

WPTR—Albany

® WETWILLIE—Make You Feel Love Again
(Epic)

® ABBA—TakeAChance OnMe (Atlantic)

* WINGS—WithA Little Luck (Capitol) 14-3

* CHUCK MANGIONE—Feels So Good (A&M)
18-8

WTRY—Aibany

® ROBERTPALMER—EveryKinda People
(Island)

o SEALS& CROFTS—You'reThe Love (WB)

* MATHIS & WILLIAMS—Too Much, Too Little,

Too Late (Columbia) 29-19
* CHUCK MANGIONE—Feels So Good (A&M)
6-1

WKBW—Buffalo

® SWEET—Love Is Like Oxygen (Capitol)
® ANDY GIBB—Shadow Dancing (RSO)
% BILLY JOEL—Movin’ Qut (Columbia) 28-22

* MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland International) 14-10

WYSL—Buffalo

® ELTONJOHN—Ego (MCA)
® SPYRO GYRA—Shaker Song (Amherst)

* GENESIS—Follow You, Follow Me (Atlantic)
1813

* PLAYER—This Time I'm Inlt For Love (RSO}
24-19

WBBF—Rochester

® CHUCK MANGIONE—Feels So Good (A&M)
® ANDY GiBB-Shadow Dancing (RSO)
* TRAMMPS—Disco Inferno (Atlantic) 16-12

* KC & THE SUNSHINE BAND —Boogie Shoes
(TK) 20-16

WRKO—Boston

® BONNIETYLER—It'sA Heartache (RCA)
® ABBA-TakeA Chance OnMe (Atlantic)
* ANDY GIBB—Shadow Dancing (RS0) 21-14
* f;II}ICK MANGIONE—Feels So Good (A&M)

(Asylum)
* NONE
*

WORC—Hartford

® CARLYSIMON—You Belong To Me (Elektra)
® GEORGE BENSON—On Broadway (WB)

* MATHIS & WILLIAMS—TooMuch, Too Little,
Too Late (Columbia) 13-5

* WARREN ZEVON—Werewolves Of London
(Elektra) 28-21

WPRO (AM)—Providence

® MICHAEL JOHNSON—Bluer Than Blue
(EM))

® MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland International)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 25-18

* SWEET—Love Is Like Oxygen (Capitol) HB-
28

WPRO-FM—Providence
® GERRY RAFFERTY—Baker Street (UA)
® QUEEN—It'sLate (Elektra)
* SWEET—Love Is Like Oxygen (Capitol) 17-9

% ROBERTAFLACK—Closer ! Get To You
(Atlantic) 13-8

WICC—Bridgeport

o HEATWAVE—The Groove Line (Epic)
® BARRY MANILOW—Even Now (Arista)
* PARLIAMENT—Fiashlight (Casablanca) 17-

* ANDY GIBB—Shadow Dancing (RSO) 24-20

Mid-Atlantic Region

® TOP ADD ONS:

HEATWAVE—The Groove Line (Epic)

0'JAYS—Usta Be My Girl (Philadelphia
International)

BILLY JOEL—Movin’ Out (Columbia)

* PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RS0)

WINGS—With A Littie Luck (Capitol)

TRAVOLTA & NEWTON-JOHN-You're The One
That | Want (RS0)

BREAKOUTS:

CHUCK MANGIONE—Feels So Good (A&M)

WARREN ZEVON—Werewolves Of London
(Elektra)

TRAMMPS —Disco Inferno (Atlantic)

WFIL—Philadelphi

De DIANAROSS-You Got It (Motown)
® SEALS & CROFTS—You're The Love (WB)
* BARRY MANILOW—Even Now (Arista) HB-
14

* PLAYER—This Time I'm Int For Love (RSO)
18-12

WZZD —Philadelphi

® DOUCHETTE-Mama Let Him Play
(Mushroom)

® ANDY GIBB—Shadow Dancing (RSO)
* WINGS—With A Little Luck (Capitol) 26-14

* GENECOTTON—Before My Heart Finds Qut
(Ariola) 21-15

WIFI-FM—Philadelphia

® EDDIE MONEY—Baby Hold On (Columbia)
De PETER BROWN—Dance With Me (Drive)

* WINGS—With ALittle Luck (Capitol) 21-11

* TRAMMPS—Disco Inferno (Atlantic) 16-10

* ANDY GIBB—Shadow Dancing (RS0) 23-9

* WARREN ZEVON—Werewolves Of London
(Elektra) 14-5

WYRE—Arnapolis

® GERRY RAFFERTY—Baker Street (UA)
® ABBA-TakeAChance OnMe (Atlantic)
* ANDY GIBB—Shadow Dancing (RS0) 21-13

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 24-19

WLEE—Richmond

® BONNIETYLER-It's AHeartache (RCA)

® TRAMMPS—Disco Inferno (Atlantic)

% ANDY GIBB—Shadow Dancing (RS0) 21-10
* g;llfgl( MANGIONE—Feels So Good (A&M)

WRVQ—Richmond

© BARRY MANILOW—Even Now (Arista)
® HEATWAVE—The Groove Line (Epic)

% TRAVOLTA & NEWTON-JOHN—You're The
One That I Want (RS0) 11.7

* WINGS—With ALittle Luck (Capitol) 12-8

Southeast Region

® TOP ADD ONS

0'JAYS—Usta Be My Girl (Philadeiphia
International)

KC & THE SUNSHINE BAND—It's The Same Old
Song (TK)

GERRY RAFFERTY—Baker Street (UA)

* PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RSO)

WINGS—with A Littte Luck (Capitol)

TRAVOLTA & NEWTON-JOHN—You're The Ore
That | Want (RS0)

BREAKOUTS

BONNIE TYLER—It's A Heartache (RCA)

MATHIS & WILLIAMS—Too Much Too Little
Too Late (Columbra)

HEATWAVE—The Groove Line (Epic)

WQXI—Atlanta

® MICHAEL)OHNSON-BIuer Than Blue
(EM1)

® JIMMYBUFFETT—Cheeseburger In
Paradise (ABC)

* ANDY GIBB—Shadow Dancing (RS0) 29-19
* BONNIE TYLER—It's AHeartache (RCA) 17-
11

1-93 (WZGC-FM)—Atlanta

® BILLYJOEL—Movin’ Qut (Columbia)

o (0'JAYS—UstaBeMyGirl (Philadelphia
International)

% BONNIETYLER-It's AHeartache (RCA) 21-
14

% DOLLY PARTON—Two Doors Down (RCA)
2821

WBBQ—Augusta

® BILLYJOEL-Movin' Out (Columbia)

® 0'JAYS—UstaBe My Girl (Philadelphia
{nternational)

* ANDY GIBB—Shadow Dancing (RSO) 17-10

* SWEET—Love Is Like Oxygen (Capitot) 28-
25

WFOM—Atlanta

® GENESIS—Follow You, Follow Me (Atlantic)

® 0'JAYS—UstaBeMy Girl (Philadelphia
International)

* TRAVOLTA & NEWTON-JOHN—You're The
One That I Want (RS0) 13-8

* ANDY GIBB—Shadow Dancing (RS0) 25-20
WSGA-S h

WPGC—Washington

® BILLY JOEL—Movin’ Out (Columbia)

o (0'JAYS—Usta Be My Girl (Philadelphia
International)

% TRAVOLTA & NEWTON-JOHN—You're The
One That } Want (RS0) 15-8

% BONNIETYLER—It's A Heartache (RCA) 25
19

WBZ-FM—Boston WGH—Norfolk
® QUEEN-It's Late (Elektra) o NOLIST
® LITTLEFEAT—OhAtlanta(W8B) .

* NONE
*

® GERRY RAFFERTY—Baker Street (UA)
® ERICCLAPTON—Wonderful Tonight (RSO)
* ANDY GIBB—Shadow Dancing (RSO) 18-10

* MATHIS & WILLIAMS~Too Much, Too Little,

Too Late (Columbia) 19-11
WFLB—Fayetteville

® ROBERT PALMER—Every Kinda People
(Island)

® MEATLOAF—Two Out Of Three Ain't Bad
(Cleveiand International)

* HEATWAVE—The Groove Line (Epic) 21-12

% TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 15-11

WwWWwWWw.americanradiohistorv.com

* YVONNEELLIMAN-If | Can't Have You
(RSO) 11-6

* GEORGE BENSON—On Broadway (WB) 19-
15

WMJX (96X)—Miami

® SEALS & CROFTS—You're The Love (WB)

® KC&THESUNSHINEBAND —It'sThe Same
01d Song (TK)

* BARRY MANILOW-Copacabana (Arista)
30-20

% ANDY GIBB~Shadow Dancing (RSO) 17-8
Y-100 (WHY)-FM)—Miami
® ATLANTARHYTHM SECTION —Imaginary
Lover (Polydor)

® KC & THESUNSHINEBAND - [t'sThe Same
0ld Song (TK)

* ANDY GIBB—Shadow Dancing (RS0) 20-10

* ROBERTA FLACK —Closer | Get To You
(Atlantic) 16-8

WLOF—Orlando
® MICHAEL JOHNSON-Bluer ThanBlue
(EMI)

® MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland International)

* TRAVOLTA & NEWTON-JOHN - You re The
One That I Want (RS0) 23-12

* TRAMMPS—Disco Inferno (Atlantic) 26-15
Q-105(WRBQ-FM)—Tampa
® JIMMYBUFFETT—Cheeseburger In
Paradise (ABC)
® TRAMMPS-Disco tnferno (Atlantic)
* WINGS—With ALittle Luck (Capitol) 14-10

* CHUCK MANGIONE—Feels So Good (A&M)
2218

B)-105 (WBJW-FM)—Orlando

® MICHAEL)JOHNSON—BIuer ThanBlue
(EM1)

® KC&THESUNSHINEBAND—It'sThe Same
01d Song (TK)

* ANDREW GOLD—Thank You For Being A
Friend (Asylum) 14-8

% TRAVOLTA & NEWTON-JOHN—You're The
One That |Want (RS0) 15-9

WQPD—Lakeland

® MEATLOAF—Two Out Of Three Ain’t Bad
(Cleveland International)
& CARLYSIMON—YouBelong To Me (Elektra)

* LEIF GARRETT—The Wanderer (Atlantic)
309

* ANDY GiBB—Shadow Dancing (RS0) 29-10
WMF)— Daytona Beach

* STEELY DAN—Deacon Blues (ABC) 25-15

* MARYMACGREGOR—I've Never Been To
Me (Ariola) 23-14

WLAC - Nashville

® HEATWAVE—The Groove Line (Epic)

® ISLEYBROTHERS— Take Me To The Next
Faze (T-Neck)

* GEORGEBENSON—On Broadway (WB) 16-
5

* WINGS—With ALittle Luck (Capitol) 21-11
WMAK—Nashville

® GERRY RAFFERTY—Baker Street (UA)
o STEELY DAN—Deacon Blues (ABC)
* WINGS—WithALittle Luck (Capitol) 17-10

% JEFFERSON STARSHIP—Count GnMe
(Grunt) 14-8

WHBQ—Memphis

® 0'JAYS—Usta Be My Girl (Philadelphia
International)

® FRANKIE VALLI-Grease (RSO)

* ANDY GIBB—Shadow Dancing (RS0) 30-21

* WINGS—With A Littte Luck (Capitol) 15-8
WMPS—Memphis

o NOLIST
.
*
*

WRJZ—Knoxville

® GERRY RAFFERTY—Baker Street (UA)
o PAUL DAVIS—Darlin’ (Bang)
* WINGS—With ALittle Luck (Capitol) 17-7

* WARREN ZEVON—Werewolves Of London
(Elektra) 18-8

WGOW—Chattanooga

® JIMMY BUFFETT—Cheeseburger n
Paradise (ABC)

® BARRY MANILOW—Even Now (Arista)

* WARREN ZEVON—Werewolves Of _ondon
(Elektra) 22-15

* WINGS—With A Little Luck (Capitel) 19-13
WERC —Birmingham

® BARRY WHITE—OhWhat ANight For
Dancing (20th)

® LOVE& KISSES—Thank God It's Friday
(Casablanca)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 32.22

% ANDY GIBB—Shadow Dancing (RS0) 22-17
WAPE-Jacksonville

® JIMMYBUFFETT—Cheeseburger|n
Paradise (ABC)

® BILLYJOROYAL—Under The Boardwalk
(Private Stock)

* BONNIETYLER—It's A Heartache (RCA)
HB-14

% BILLY JOEL—Movin' Qut (Columbia) HB-17
WAYS—Charlotte

® CARLY SIMON—You Belong To Me (Elektra)
® HEATWAVE-The Groove Line (Epic)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 14-9

% ANDYGIBB—Shadow Dancing (RSO) 10-4
WKIX—Raleigh

©® HEATWAVE—The Groove Line (Epic)

® BARRY MANILOW—Even Now (Arista)

* CARLYSIMON—You Belong To Me (Elektra)
HB-25

* EDDIEMONEY—Baby Hold On (Columbia)
HB-29

WT0B-Winston-Salem

® GERRYRAFFERTY—Baker Street (UA)
o ABBA—TakeAChance OnMe (Atlantic)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 19-12

* CHUCK MANGIONE—Feels So Good (A&M)
6-1

WTMA—Charleston

® ROD STEWART—IWas Only Joking (WB)
® BARRY MANILOW—Even Now (Arista)
* WINGS—With ALittle Luck (Capitol) 10-5

% MEATLOAF—Two Out Of Three Ain’t Bad
(Cleveland International) 13-10

® 0'JAYS—Usta Be My Girl (Phifadelphia
International)

® MEATLOAF—Two Out Three Ain't Bad
(Clevelfand International)

* TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RS0) 13-4

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 27-19

WSGN—Birmingham

® BARRY MANILOW—Even Now (Arista)

® ABBA—TakeA Chance On Me (Atlantic)

% ANDY GIiBB—Shadow Dancing (RS0) 26-17

* STEELY DAN-Deacon Biues (ABC) 27-13
WHHY—Montgomery

® GERRY RAFFERTY—Baker Street (UA)

® MICHAEL JOHNSON—Bluer Than B ue
(EMI)

* ANDREWGOLD—Never Let Her Stip Away
(Asylum) 16-8

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International) 21-15

KAAY —Little Rock

® WARREN ZEVON—Werewolves Of London
(Elektra)

De BEEGEES—More Than AWoman (RS0)
* CHUCK MANGIONE—Feels So Good /A&M)
148

* ROBERTAFLACK—Closer I Get ToYou
(Atlantic) 15-10

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard Album Radio Action

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (5/3/78)

Top Requests/Airplay-National

National Breakouts

Top Add Ons-National

KPRI-FM—San Diego (Cecile)

KZEW-FM—0allas (Bob Shannon)

® SEALS & CROFTS—Takin'It Easy{(W.B)

WWWW.FM —Detroit (Joe Urbiel)

ATLANTA RHYTHM SECTION-Champagne Jam
(Polydor)

ELVIS COSTELLO—This Years Model
(Columbia)

*

MARSHALL TUCKER BAND—Together Forever (Capricorn) GENESIS—And Then There Were Three (Atlantic) TELEVISION-~Adventure (Eiektra)
U.K.~(Polydor) JEFFERSON STARSHIP~Earth (Grunt) PURE PRAIRIE LEAGUE—Just Fly (RCA)
ALVIN LEE—Rocket Fuel Ten Years Later (RSO) THE BAND-The Last Waltz (W.B.) ALLAN CLARKE—~1 Wasn't Born Yesterday (Atiantic)
THE BAND-The Last Waltz (W.B.) ELVIS COSTELLO~This Years Model (Columbia) FM/ORIGINAL SOUNDTRACK—(MCA)
= —— e Eir
KFML-AM—Denver (Randy Sutton) KLB)-FM—Austin (Steve Smith) WMMS-FM—Cleveland (John Gorman WAIV-FM—Jacksonville (Jamie Brook - i
ADD ONS—The four key prod- - ( ) lacksonville (Jamie Brooks) WBAB-FM—Babylon (Bernie Bernard)
ucts added at the radio stations ® CLIMAXBLUES BANDShineOn (Sire) S URELRAIRE CERGHE st ElY(RCA) ©  RICHARD TORRANCE—Dougle Take (Capitof) ® THEBAND—The Last Waltz (W.B.) ©  MARSHALLTUCKER BANDTogethe- Forever
listed; as determined by station ®  STRAWBS—Deadlines (Arista) © JOHN MILES—Zaragon (Arista) ©  RAREEARTH—Band Together (Prodigal) o RICHIEFURAY—Dance ALittle Light (Asylum) (Capricom)
personnel. © WILLIENELSON—Stardust (Columbia) © CARLY SIMON—Boys In The Trees (Elektra) ©  RICHIEFURAY—Dance ALittle Light (Asylum) © TODDRUNDGREN-The Hermit Of Mink Hollow © LISABURNS—(MCA)
TOP REQUESTS/AIRPLAY— o LESDUDEK—Ghost Town Parade (Columbia) ° :‘é’;ﬁ’go‘%’“m“”"“'T“"“e""'m' o FLAME—(RCA) (s!::’:w::)m Dot Toueh ) © SEALS & CROFTS—Takn' It Easy (W.E.)
i i o HACKETT—Please Don't Touch (Chrysalis - g
tTr:‘: '°“a't "20?“:‘5 'eg'Ste”';g ° o STEVEHACKETT—Please Don't Touch(Chrysalis) ~ © LISABURNS—(MCA) o MARSHALLTUCKER BAND- Together Farever . ‘(‘k#::tfcl)ﬂ“ 1Wasn't Born Yesterday
! dgr‘e les, |5dener rgqutjesbs . , o UK.—~(Polydor) ® ALVINLEE—Rocket Fuel Ten Years Later (RSD) (Capricorn) o ALPHABAND—The Stat kers Of Nollywood
tnt ;l]rp ays,oas e|etermlne y % JIMMYBUFFETT—Son Of A Son Of A Saitor (ABC) *  GENESIS—And Then There Were Three (Atlantic) % GENESIS—And Then There Were Three (Atlantic) . s D—The Statuemakers Of Nollywool
Sia REL nnet. * WINGS—London Town (Capitol) * ELVISCOSTELLO—ThisYears Model (Radar % JEFFERSON STARSHIP—Earth (Grunt)
BREAKOUTS —Billboard Chart FM/ORGINAL SOUNDTRACK(MCA import) arth(Grun * JEFFERSON STARSHIP—Earth (Grunt) ©  GALE FORCE—Gale Force Two(Fantasy)
* — a
Dept. summary of Add Ons and ] . LY % LITTLEFEAT—Wanting For Columbus (W.B.) I ML SOUNDTRACK S CA) * JACKSON BROWNE—RunningOn Empty (ASylum) % TODDRUNDGREM—The Hermit Of ik Hollow
Requests/Airplay information * THEBAND-The Last Waltz (W.B.) % GARLAND JEFFREYS—One.Eyed Jack (AGM) *  HEART—Magazine (Mushroom) *  EDDIEMONEY—(Columbia) (Bearsville)
to reflect greatest product ac- KZEL-FM—Eugene (Stan Garrett) WRNO-FM—New Orleans (Sambo) WYDD-FM—Pittsburgh (Steve Downs) * (A;‘m;snumustcnon—cnampagnejam *  STEELY DAN—Aja (ABC)
tivity at regional and national ®  PAULHORN—A Dream (Mushroom ) . * EDDIE MONEY—(Columbia)
CARLY SIMON—BoysIn The Trees (Elektra) © NOADDS WINZ-FN—Miami (David
levels. o ALVINLEE—Rocket FuelTen Years Later (RS0) Ttk e . LIW=Miami (DavidSousd) # GENESIS—And Then There Were Three (Atlatic)
. ®  MARSHALL TUCKER BAND—TogetherForever (Capricorn) . © PUREPRAIRIE LEAGUE—Just Fly (RCA) WMMR-FM —Philadelphia (Jerry Stevens)
estern Reglon (Capricarn) © CLIMAXBLUES BAND—Shine On Sire . B e
©  PUREPRAIRIELEAGUE—Just Fly (RCA) ©  GERRY RAFFERTY—City To City (United Artists) pricorn K
S LOF AGDIONS o TELEVISION-Adventure (Elektra) ©  GARLANO JEFFREYS—One-Eyed Jack (ASM) : . © PURE PRAIRIE LEAGUE-Just Fly (RCA1
e e A ARy SON o TODDRUNDGREN-The Hermil Of Mink Hallow C ® TELEVISION-Adventure (Eleklra)
BLAT ! (Bearsville) * JEFFERSONSTARSHIP—Earth (Grunt) N ©  ROBINWILLIAMSON—(Flying Fish)
MARSHALCTUCKER BAND ] ceetherFoiever * ELVISCOSTELLO~This YearsModel (Columbia) :
(Capricorn) ’ *  WINGS ~London Town (Capitol) *  WINGS—London Town (Capitot) . ©  RAINBOW-Long Live Rock "N’ Roll (Pclydor)
LES DUDEK—Ghost Town Parade (Columbia) * JACKSONBROWNE—Running On Empty (Asylum) % JEFFERSON STARSHIP—Earth (Grunt) *  ERIC CLAPTON-Slowhand (RS0) *  JIMMY BUFFETT—Son Of A Son Of A Saifor (ABC) ©  RANDY BACHMAN —Survivor (Polydor)
a%:f!(;iil;‘l;?;:het Fuel Ten Years Later (RSO} : lI;MVBUFFETT—SonZ!hASmOtASanor(ABC) * ;LU"R;JIARVA:I;;_H(TRFSBV)ER/ORIGIML . * URLVS{MON—BoyFInTheTrees([leh!fa) #  LITTLE FEAT—Waiting For Columbus (W.B ) * ELVIS COSTELLO—This Years Model (Columbia)
H H—Maxazmei(Mu room) s BT D WQFM-FM—Milwaukee (fim Roberts) % JETHRO TULL—Heavy Horse s{Chrysalis) *  FM/ORIGINAL SOUNDTRACK—(MCA)
KZOK-FM—Seattie (Mavis Mackoff) KY102-FM—Kansas City (Wax Floyd) ©  MARSHALL TUCKER BANO—Together Forever *  CARLY SIMON-Boys InThe Trees (Elektra) % THE BANO—The Last Waltz (W.B.)
MARSHALL TUCKER BAND—Together (Capricom) WOQSR-FM—Tampa (Steve Huntington) ¥
*TOP REQUEST/AIRPLAY S e BANDTogetherForever o LESDUDEK—Ghos! Town Parade (Columbia) c v B T o e Ol ASadol(ABC)
(Capricorn) ALVIN LEE—Rocket Fuel Ten Years Later (RSO) © THEBANO—The Last Waitz (W.B
; ot Years Model o LESDUDEX—GhostTown Parade Catum o TODDRUNDGREN~ The Hermit Of Mink Hallow o UX—(Polydon) Lol (WED WGRGFM—Buffalo (lohn Velchott)
LIS COSTELLO—Ths Years Model DEK—Ghost Town Parade (Columbia) (Bearsville) - . © TODD RUNDGREN—The Hermit Of Mink Hollow o STEVEHACKETT—Please Don't Touch (Chrysali
(Calumbia) @ ALVIN LEE—Rocket Fuel Ten Years Later (RSO) N u ©  ALLAM CLARKE~ | Wasn't Born Yesterday (Bearsville) SATEL RN PN I,
GENESIS—And Then There Were Three CARLY SIMON—Boys In The Trees (Elektra) {Atlantic) o CLIMAXBLUES BAND—Shine On (Si
; ® 100D RUNDGREN—The Hermit Of Mink Hollow . IACKETT—Please Don't T i ©  MARSHALL TUCKER BAND—Together Forever —Shine On (Sire)
(A-lantic) STEVE HACK| lease Don't Touch (Chrysalis) .
HEART—-Magazine (Mushroom) (Bearsuille) ©  MEATLOAF—Bat Out Of Hell (Epic/Cleveland et A LEACLE LR RO (Capricorn) @ RICHIE FURAY—Dance A Little Light (Azylum)
THE BAND—The Last Waltz (W B ) ® SNAIL—(Cream) Int'l.) O ) ® RINGO STARR—Bad Boy (Portrait) © MARSHALLTUCKER BAND—Together Farever
o ROBERTPALMER—Double Fun (Island) . 0 [ELApA ) ® B.B.KING—Midnight Believer (ABC) Cr)
BREAKOUTS * HEARTMagazine (Mushroom) *  REO SPEEDWAGON—You Can TuneA Piano But * 5:3&:{5?1:‘:%:&';2)%"TuneAPwnuBut ® CLIMAXBLUESBANO—ShineOn(Sire) .
. YouCan't Tuna Fish (Epic) % JIMMY BUFFETT—Son Of A Son Of C) °
% KANSAS —Point Of Know Return (Kirshner) ) 0n 0fA Son OfA Sailor (ABC)
=] BEN SIDREN~A Little Kiss In The Night « KARLABONOFF_(Columbia) *  GERRY RAFFERTY—City To City (United Artsts) * WINGS-London Town (Capitol) * JOHNHALL—(Asylum) * GENESIS—And Then There Were Three (Mtiantic)
o (Ansta) ) * FM/ORIGINAL SOUNDTRACK—(MCA) * JETHRO TULL—Heavy Horses (Chrysalis) *  ELVIS COSTELLO~This YearsModel (Columbia)
g ; * JACKSONBROWNE—Running On Empty (Asytum) . . *  SPYROGYRA—(Amherst)
o CLIMAX BLUES BAND—Shine On (Sire) b * GENESIS—And Then There Were Three (Attantic) KSHE-FM—St. Louis (Ted Haebeck) *  DICKEY BETTS & GREATSOUTHERN—Atlanta’s % BILY JOEL—The St (Columbia)
SHAIL—(Cr " N ~The Stranger (Columbia
@ smm(s-ege";;l.nes<m.sta) . . . o MARSHALLTUCKER BAND—Together Forever Burning Down (Capricorn) P A
= outhwes eglon iowes eglon (Capricorn) WKTK-FM—Baltimore (Lou Krieger) ndon Town (Capto)
= o ALVINLEE—Rocket Fuel Ten Years Later (RS0) o FM/ORIGINAL SOUNOTRACK—(MCA) WCIR:EM=NexYork (D-McHamerd/CKlcinmin)
< KSAN-FM—San Francisco (Bonnie Si ® TOP ADD ONS: ® TOP ADD ONS o THEBAND-The LastWaltz (W.B.) © |AN THOMAS BAND —Still Here (Atlantic) ® SEALS& CROFTS—Takin' It Easy (W.B.)
© ; o ©  ELVIS COSTELLO—ThisYearsModel (Columbia) ©  PURE PRAIRIE LEAGUE—Just Fiy (RCA)
o ° UK-—(olydor) SEVEHACKETT lesselbonillloucs MARSHALL TUCKER BANO—Together Forever . © AIRWAVES—New Day (ASM) © HEART—Magazine (Mushroom)
v & ALPHABAND-The StatuemakersOf Hollywood un(f"‘g:’g;) T (Capricorn) . ° THE SUTHERLANO BROTHERS—Down Tc Earth
- ] — n ° —
N (BAE’:tSaI:)RAN—ALmIeKlssInTheNight(Ansta) bty e i) * GERRY RAFFERTY—City To City (United Artsts) ° (Columbia) e
: o TODD RUNDGREN—The Hermit Of Mink ;:,[":‘,‘,",?_'LTO'“" Lff::';;':k(mg" ) * REO SPEEDWAGON—You Can Tune A Prano But *  ERICCLAPTON—Slowhand (RSO) ©  MARSHALLTUCKER BAND—Together Fo-ever
S . Hollow (Bearsville) 3 ), You Can't Tuna Fish Epic) * JEFFERSON STARSHIP—Earth (Grunt) (Capricorn)
. % JOURNEY—Infimty (Columbia) * EDDIEMONEY—(Columbia) © RAINBOW-Long Live Rock N’ Roll (Poly for)
% HEAD EAST—(A&M + ROBERTPALMER—Double Fun (Island) * BAND— B,
* —This Years Model (Columbia) S th . N th R H —{Columbia
*  NICKLOWE-Pure Pop For Now People (Columbia) JEFTERSON STABSHIpSEa Siugt) REO SPEEDWAGON~You Can Tune A Piano ouU eOSt Re 10N of eQSt eg|0n * HEAD EAST—(ASM)
GENESIS—And Then There Were Three » y
*  PATTI SMITH GROUP—E aster (Arista) (lantic) But You Can't Tuna Fish (Epic) * JERRY GARCIA BAND—Cats Under The Sters
©  RAINBOW—Long Live Rock ‘N Roll (Polydor) FM/ORIGINAL SOUNDTRACK-(MCA) g WYSP-FM—Philadelphia (Stephen Johnson)
JOURNEY —Infinity (Columbia) MARSHALL TUCKER BAND—Together Forever =
o LES DUDEK—GhostTown Parade (Columb MARSHALL TUCKER BAND—Together Forever
—Ghost Town Parade (Columbia) (Capricorn) (Capnicorn) © CARLY SIMON—Boys In The Trees (Elektra)
° STEVE HACKETT—Please Don't Touch UK —(Polydor) o RICHIE FURAY—Dance A Little Light (Asyum)
0 BREAKOUTS BREAKOUTS D _— RICHIE FURRY—Dance A Little Light (Asylum) o UK_(Polydor)
O PURE PRAIRIE LEAGUE—Just Fly (RCA) e % = he Hermit Of Min CARLY SIMON—Boys In The Trees (Elektra) .
. GERRY RAFFERTY—City To City (Umited Artists) GERRY RAFFERTY—City To City (United Artists) MB“A;;( T‘;"g"g;&{ G
*  ATLANTA RHYTHM SECTION—Champagne Jam MARSHALL TUCKER BAND—Together Forever CHARLIE—Lines (Janus) ~ & b O
(Polydor: (Capricorn) FM/ORIGINAL SOUNDTRACK—(MCA) * °
% REOSPEEDWAGON—You Can Tune APiano But ALLAN CLARKE—1 Wasn't Born Yesterday TELEVISION—Adventure (Elekira) *TOP REQUEST/AIRPLAY TOP REQUEST/AIRPLAY « WINGS—London Town (Capital)
You Can"t Tuna Fish (Epic) (Atlantic) THE BAND—The Last Waltz (W B )
% VANHALEN-(W.B) J[;ﬁ:[cklsj(:l;g:lr’s—l[a'r‘thg(;r;gg GENESIS—And Then There Were Three * KANSAS—Poth)IKnowRetum(Klrshner_
* JOURNEY—Intinity (Columbra) i (g (Atlanti) e an

ERIC CLAPTON—Slowhand (RSO}

WPLR-FM—New Haven (Gordon Weingarth)

©  MARSHALL TUCKER BAND—Togelher Forever © GERRY RAFFERTY—City To City (United Artists) EDDIE MONEY—(Columbia) _

fgap”mlrsz)s 1 A ‘ (Aktllfr'u‘t%‘m_l e ® CHARLIE—Lines (Janus) ’ il el ® ALVINLEE—Rocket Fue!Ten Years Later (FS0)
© JOHN MILES—Zaragon (Arista .
. SmWBS—Dea;Ii:es(i\rista)) ©  MRWAVES—New Day (ASM) . BREAKOUTS BREAKOUTS: * ROVBUCHANAN—Youre RotAlne (Alaniic

X . ® RICHIEFURAY—DanceA Little Light (Asylum)

© 100D RUNDGREN—The Hermit 01 Mirtk Hollow ©  BILLY FALCON-(United Artists) . ELVIS COSTELLO—This Years Model DAVID JOHANSEN—(Blue Sky) STANKY BROWN—(Si

(Bearsute) 0 BRI, . e PURE PRAIRIE LEAGUE~Just Fly (RCA) N LML L)
® LES DUDEK—Ghost Town Parade (Columbia) © THETIMWEISBERG BAND—Rotations(United % JACKSON BROWNE—Running On Empty (Asylum) CLIMAX BLUES BAND—Shine On (Sire) ALLAN CLARKE—| Wasn't Born Yesterday ©  MACMCANALLY—No Problem Here (Arola«
© STEVE HACKETT—Please Don't Touch (Chrysalis) Artists) *  STYX=The Grand llusion (A&M) ARWAVES—New Day (ASM) (Atlantic) ©  MARIA MULDAUR-Southern Winds (W.B.)
* GEORGE EENSON—Weekend InL.A.(W.B) * WINGS—London Town (Capitol) % ERICCLAPTON=Slowhand (RS0) FM/ORIGINAL SOUNDTRACK—(MCA) TELEVISION—Adventure {Elektra) % JETHRO TULL—Heavy Horses (Chrysalis)
*  WINGS—London Town (Capitol) * JEFFERSON STARSHIPEarth (Grunt) % JEFFERSON STARSHIP—Earth (Grunt) *  JEFFERSON STARSHIP—Earth (Grunt)
s tndThenThere WerelTiiee (Aiantic *  JDURNEY—Infinity (Columbia) WXRT-FM—Chicago (Bob Gelms) % LITTLEFEAT-Watting For Columbus (W.B.)
* WARREN ZEVON—Excitable Boy (Asylum) * o WKLS-FM~Atlanta (Keith Aflen) WNEW-FM —New York (Tom Morrera) % MARSHALL TUCKER BAND—Together Forever

KOME-FM —San Jose (Dana Jang)

KFWD-FM—Dallas/Ft. Worth (Tim Spencer)

TODD RUNDGREN—The Hermit Of Mink Hollow
R Iie)

® SPYRO GYRA—(Amherst)

(Capricorn)

o %AR'QIMLLTUCKERBAND—TogetherForever © NOREPORT © FM/ORIGINAL SOUNDTRACK—(MCA) : SIEVEHACKERR ficase BuaiTouch (Chiyzali) © NATIONAL HEALTH—(Visa) WSAN-FM —Alientown (Rick Harvey)
. ;&”{"3’;’% bt Tother (i & o THEBAND—The Last Waltz (WB.) : o WILLIENELSON=Stardust (Columbic) o 38SPECIAL—Special Delivery (A&M)
LRSI, . o MARSHALLTUCKER BANO—Together Forever ALLAN CLARKE—IWasn't Born Yesterday o UK—(Polydor)
0 ElT={em) . (Capricorn) N (Atlantic) o CLIMAXBLUES BAND—Shine On (Swe)
L) | Ld -
o © ALVINLEE—Rocket Fuel Ten Years Later (RSO) o BILLCHINNOCK—Badlands (North Country) © TODDRUNDGREN—The Hermit Df Mink Hol ow
o ® TELEVISION—Adventures (Elektra) O ® DAVID JOHANSEN—(BIue Sky) (Bearsville)
. ° % WARREN ZEVON—Excitable Boy (Asylum) % JEFFERSOM STARSHIP—Earth (Grunt) % THEBAND—The LastWaltz (W.B.) o MARSHALLTUCKERBAND—Together Forever
# GENESIS—And Then There Were Three (Atlantic) * % CHARLIE—Lines (Janus) # ATLANTA RHYTHM SECTION—Champagne Jam # PATTISMITHGROUP—Easter (Arista) (Capricorn)
* WARREN ZEVON—Excitable Boy (Asylum) * * ROBERT PALMER—Double Fun (Island) (Polydor) % ELVISCOSTELLO—This YearsMode! (Columbia) ® CARLYSIMON—Boys In The Trees (Elektra)
* IAN DURY—New BootsAnd Panties {Asylum) * * ELVIS COSTELLO~This Years Model (Columbia) % WINGS—London Town (Capital) * WARREN ZEVON—Excitable Boy (Asylum) * - hen Atlastic
) GENESIS—And Then There Were Three (. )
*  HEART—Magazine (Mushroom) * WLVQ-FM—Columbus (Steve Runner) * ERIC CLAPTON—Slowhand (RS0) WCMF-FM—Rochester (Gary Whippie) % CHARLIE—Lines (Janus)
MZAFFM=Sacra mento (Bruce Weier) KLOL-FM—Houston (Jackie McCauley) o MARSHALL TUCKER BAND--Together Forever WRQX-FM (Phil de Marne) o MARSHALL TUCKERBAND—Together Forever + JETHROTULL—Heavy Horses (Chrysalis)
© THEBAND—The Last Waltz (W.8.) ©  GENECOTTON—Save The Dancer (Ariola) (Capricom) o NOREPORT (Capricorn) % BRITISH LIONS—(RS0)
® ALVINLEE—Rocket Fuel Ten Years Later (RSO) ©  STEVE HACKETT—Please Don't Touch (Chrysalis) ® RAINBOW-—Long Live Rock ‘N’ Roll (Polydor) 0O ® TELEVISION—Adventure (Elektra)
©  MARSHALLTUCKER BAND— Together Forever o . o ©  OAVID JOHANSEN—(Blue Sky) @ Copyright 1978, Billboard Publi-
(Capricom) . . o © AIRWAVES—New Day (ASM) cations, Inc. No part of this publi-
©  CLIMAX BLUES BAND—Shine On (Sire) . . © CARLY SIMON—Boysn The Trees (Elektra) cation may be reproduced, storsd
©  BEN SIDREN—A Little Kiss inThe Night (Arista) ° ® o GERRY RAFFERTY—CityTo City (United Artists) lr:it?ec;etirfvaarl]ys¥(s)trer;n'o:)rb;raan:\;
o UK.—(Polydor) ° % IACKSONBROWNE—RunningOn Empty (Asylum) ~ * * WARREMZEVON~Excitable Boy (Asylum) 0 { .
- means, electronic, mechanical,
*  FM/ORIGINAL SOUNDTRACK—(MCA) *  FM/ORIGINALSOUNDTRACK—(MCA) * WINGS—London Town (Capitol) * * 1000 RUNDGREN~The Hermit Of Mink Hollow photocopying, recording, or oth
*  GENESIS—And Then There Were Three (Atlantic) *  PURE PRAIRIE LEAGUE—JustFly (RCA) *  REOSPEEDWAGON~You Can Tune A Piano But & (Bearsville) erwise, without the prior written
* JEFFERSON STARSHIP—Earth (Grunt) . #% JEFFERSON STARSHIP—Earth(Grunt) . YouCan'tTuna Fish (Epic) - * % VANHALEN—(W.B) permission of the publisher.
* ELVIS COSTELLO —This Years Model (Columbia) * GENESIS—AndThen There Were Three(Atlantic) * JOURNEY—Infinity (Columbia) * * THEBAND—The Last Waltz (W.B.)
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THE ALBUM IS BRILLIANT
- WITH WARM SONGS TO HOT!

Album SW-11759

Single 1555

weed by Kim Fowley and Niek DeCaro for
inment Cormpany
cutive Producer: Charles Koppelman
anagement: Jeft Wald
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SD 19161

It's an unmistakable sound. Aretha Franklin
IS proavly the most distinctive and feelingful
singer in all of music. Curtis Mayfield’s
flair for working with great voices
IS @ signature in itself.

"Almighty Fire”is the second
collaboration between Aretha and Curtis.
Their music from the film“Sparkle” earned

them a gold LP. Nowy, for the first time, an
aloum that’s first and foremaost an aloum
from Aretha, produced by Curtis.

“ALMIGHTY FIRE™
ON ATLANTIC RECORDS AND TAPES.

5

INCLUDES NEW SINGLE “ALMIGHTY FIRE "4

www americanradiohistorv. com
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ABC’s Shaw Predicts Less
Drive Time Music In Sight

By DOUG HALL

NEW YORK-—Less music and
more news and information on FM
radio drive time is the prediction of
ABC-owned FM stations president
Allen Shaw.

Shaw made the prediction in re-
marks before a group of students in
broadcasting at the Univ. of North
Carolina Wednesday (26) as he ex-
plained that FM stations must move
in this direction to “lure listeners
away from established AM sta-
tions.”

He added, “Our FM stations are
playing less music in the morning
and are tending to air more service
features such as traffic and weather
reports, time checks and expanded
local and national news coverage.”

Shaw noted that preliminary re-
search indicates listeners want more
information and news than music in
morning drive (5§ am. to 9 a.m.).

Shaw also pointed out other
trends in FM radio, in particular:
more precise positioning of special-
ized music formats, and the use of
sophisticated marketing techniques.

“The nature of today’s FM radio,
and the radio industry in general, is
fiercely competitive and highly spe-
cialized. Itis the responsibility of the
broadcaster to determine the needs
of the audience in his market—and
fulfill them,” Shaw said.

MELLOW

LOS ANGELES—Many in the ra-
dio broadcasting industry look to
KNX-FM p.d. Steve Marshall as the
founder of the mellow sound, but
don’t look to Marshall for a defini-
tion of that sound or an indication of
where the sound is going.

“We’re going where the tides of
fortune take us,” Marshall says with
a bit of whimsy, but he points out
that the mellow sound has changed
greatly since he put it on KNX-FM
in 1973. “We've been evolving from
MOR to AOR,” he explains.

“There’s a constant refining proc-
ess,” he says. “We add as many as 30
cuts a week to keep the sound cur-
rent, not dated.”

Marshall agrees that the nation is
growing older, but he says. “It is
growing older in a different way. Itis
growing older with Paul Simon and
James Taylor. We won’t play the
Mamas and the Papas. They’re not
recording. But we will play Buffalo
Springfield and the Byrds. They're
still around.”

For a format that once included
Frank Sinatra and Nat Cole, Mar-
shall holds the line today against
MOR artists. Discussing records the
station has broken in the past, Mar-
shall points to hits by Janis lan, Cap-
tain & Tennille and Phoebe Snow.

Another Beatles
Show Available

LOS ANGELES—Yet another
Beatles extravaganza has surfaced to
help stations ride the current wave of
foursome nostalgia generated by
“Beatlemania” and the upcoming
“Sgt. Pepper’” movie.

O’Connor Creative Services here
is syndicating “The Beatles—From
Liverpool To Legend,” which covers
the fab four in 15 hours.

Firm general manager Steve Ad-
ler says the program, co-produced
by RKO Radio, has been placed in
the top 10 U.S. markets.

He anticipates it will air on more
than 250 throughout the year.

ROCK

He said this can be accomplished
through research to identify au-
dience preferences, lifestyles, con-

sumer patterns and listening habits.”

Shaw said the trend toward more
precise positioning of specialized
FM music formats is “an example of
radio’s ability and willingness to
serve its audience and at the same
time provide advertisers with a high
degree of accuracy for reaching spe-
cific consumers.”

Shaw cited an increase in the use
of “sophisticated marketing tech-
niques, including television adver-
tising, to help ‘sell’ radio to audience
and advertisers.

Again research comes into play.
Because once we know as much as
we can about the audience and ad-
vertisers, we must further determine
the most effective methods of mar-
keting the radio product to them.”

He added that stations with top
research and marketing teams are
likely to benefit in the competitive
arena and rank high in the market-
place.

Shaw pointed to an FM growth in
the past eight years that has taken it
from a 20.1 share of total radio lis-
tening to a “vibrant and diverse in-
dustry commanding a 44.6 share.”

Radio-TVProgramming
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® Continued from page 6

approach developed in-house. It will
blend upbeat religious music with
well-screened secular hits.

Although KBRT is programmed
at KBIG-FM’s state-of-the-art facil-
ities in Los Angeles, the 10.000-watt
daytimer is licensed to and broad-
casts from Catalina Island. Due to
salt water amplification across the
26 miles of ocean, its signal can be
heard clearly along the coastline to
San Diego as well as throughout
most of L. A. and Orange counties,
which contain a population of
nearly nine million.

Of these, 2% million claim to be
“born again” Christians, comprising
a sizable hole in this market served
by 78 signals, none of which plays
the type of music projected for the
reborn outlet by program director
Gary McCartie, also assistant to
KBIG-FM operations manager
Fred Seiden.

KBRT's former programming was
provided by Bonneville Broad-
casting Consultants. Although the
syndication firm has been "very sup-

- portive and is behind us all the

way.” McCartie denies the switch

Marshall Develops KNX-FM
Sound, Disdains Definition

Billboard photos by Eonnie Tiege!

Soft Voice: Steve Marshall keeps the mellow music moving.

But he adds, “We wouldn’t play
Captain & Tennille today.”

He also points out the station
broke “Rhinestone Cowboy.” not by
Glen Campbell, but by Larry Weiss.

In fact Marshall points dut Camp-
bell gave KNX-FM credit for intro-
ducing him to the song by their air-
play of the Weiss version. Since
Campbell did this on the “Tonight
Show” it was a nice plug for the sta-
tion.

“We don’t play Streisand, not
even ‘Evergreen’ and we're cutting
back on Neil Diamond,” Marshall
says.

Last year Marshall began consult-
ing the other CBS FMs in the for-
mat. These include WEEI-FM Bos-
ton; KMOX-FM St Louis; and
WBBM-FM Chicago. With a target
audience of 20 to 40—the core is 25-
34—Marshall sees the format as an
alternative to beautiful music, “but
first and foremost we are a contem-
porary station.”

Robert Nelson: KNX-FM's topper,
works with Marshall to coordinate
all aspects of the station.

WWW.americanradiohistorv.com

" New L.A. Format Foun
By ‘Born Again’ KBRT

will provide a test run for a projected
new format for Bonneville.

“I’s a project conceived, pro-
duced and financed entirely by us,”
McCartie says. “Besides, I'm not
sure there are that many markets
which have the numbers to support
this new format.” He cites Atlanta,
Dallas and Seattle, however, as
prime candidates, adding that the
criteria would include track records
of strong box office support for
Christian concerts.

“One thing we looked at here was
the growing popularity of contem-
porary Christian concerts at Disney-
land and Knott's Berry Farm,”
McCartie explains. Both entertain-
ment parks are located within Or-
ange County, which he says enjoys
KBRT’s strongest signal and con-
tains several of the area’s most active
Christian centers.

Timed to coincide with the first
day of the new Arbitron rating pe-
riod, KBRT’s new music mix will
feature three cuts by contemporary
Christian artists to one secular selec-
tion, an indication of how McCartie
intends to go after younger listeners
(18-34) than the old KBRT (25-34).

“Any message will be found in the
music,” he explains, strongly indi-
cating his disdain for “religious ra-
dio,” which includes blocked seg-
ments of preaching or talk. “There
will be nobody on the air saying
‘You've got to find Jesus!"™

Instead, McCartie envisions the
new format as an alternative for
young, energetics and active Chris-
tians seeking “an up, positive music
station.”

It's a concept which was hatched
in the mind of Jack Adamson, new
president and general manager of
both outlets, when he arrived in L.A.
Feb. 1 to replace Joe Dorton, now
head of Bonneville’s Torbet-Lasker
agency in New York.

“Over breakfast that first day,
Adamson said he wanted to ‘do
something’ in this market new and
fresh, but very “positive,” ™ McCartie
says. “We hit on the ‘born again’
movement, which some people claim
will affect one out of three Ameri-
cans by 1980.”

Besides, nobody wanted to tamper
with KBIG-FM in any way. Solidly
entrenched as the area’s top outlet,
the beautiful music station needed
no help in its computer-assisted op-
eration, which also employs live
staff to add personality.

McCartie says a similar setup will
be used for the new KBRT format,
which will use the slogan, “The time
is right for ‘The Brite Life”

Live personalities will be inte-
grated with computer-assisted pro-
gramming, similar to the former
KBRT method. But voice-tracking
will be added to enable title and art-
ist identification for every selec-
tion—something offered by neither
the old KBRT nor KBIG-FM.
McCartie himself and KBIG staffer
Jack Sender will be announcers.

McCartie also points to the blend-
ing of Christian and secular artists.
He will screen the non-religious cuts
as to lyric content carefully, but also
will judge them for reflection of a
“positive tone musically.”

Artists now slated for the playlist
include Barry Manilow (“Day-
break”) and the Bee Gees (“How
Deep Is Your Love?”), plus Debby
Boone, the Boone Sisters, B.J.
Thomas, Barry McGuire, Andrae
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Crouch, Keith Greene, Karen Laf-
ferty, Jamie Owens, Messenger, the
Archers, Wendell Burton and
Randy Stonehill.

McCartie stresses the outlet can-
not be classified as “Jesus rock,”
“gospel” or even “religious.” He ex-
plains that all those buzzwords ap-
ply more to the very young or, most
often, the older demographic groups
interested in Christian program-
ming.

“The young Christians, aged 18
through 34, have never had the op-
portunity to choose to listen to a ra-
dio station in this market, or actually
anywhere else, which addresses itself
to them specifically,” he says. “And
the unusual thing is that it’s enabling
us to add to our potential adver-
tisers, rather than subtractor limit as
some people may suppose.”

He explains that, due to the ab-
sence of “preaching” or talk ses-
sions, major advertisers such as air-
lines will be anxious to tie
themselves to the upbeat and posi-
tive image of the music.

Additionally, the born again la-
bels and specialty outlets in the area
will be a bonus.

“I'm fulfilling a vicarious dream
of probably hundreds of born again
Christians in radio,” McCartie adds.
“They're in news, announcing, Top
40 ... everywhere. But they've never
had a place to call their own before,
though [ know they've all talked
about it. I spoke with many of them
while researching this format.”

McCartie has worked as a news-
man and play-by-play announcer as
well as a Top 40 and country DJ at
KOL and KETO in Seattle and
KTNT in Tacoma. He came to
Southern California in 1973 to pro-
gram KHOF in suburban Glendale,
a “religious station at which 1 be-
came totally frustrated,” he says.
McCartie blames the preaching and
talk blocks.

While at KHOF, he began parl-
time with KBIG and KBRT, joining
full-time when Seiden arrived in
May 1973.

“Just as Fred Seiden and Joe Dor-
ton did when they broke the new
KBIG format,” he concludes, “we
will not be breaking into a major
promotional campaign on this until
late summer—after we've fine-tuned
the format and have it sounding
exactly as we want it.”

ABC Sale
Of KXYZ
Seen Soon

NEW YORK — ABC is getting
close to selling its Houston AM out-
let KXYZ. The station was originally
put on the market for $3 million, but
the eventual buyer will probably
pay close to $2 million.

ABC-owned AM station president
Chuck DeBare says there are several
interested parties and he expects to
have a deal wrapped up “in a couple
of weeks.”

RKO Radio president Dwight
Case turned down an offer to buy
the station and DeBare suggests that
the Skw station would probably be
better off with a smaller company.

DeBare says he is already looking
for another 50kw in a major market.

(Continued on page 36)
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LEVITE SPARKS FRICTION

Radio-TV Programming

2 Buffalo Outlets Battling On Air
As WGR, WBEN Rivalry Grows

BUFFALO—The rivalry between
two of this city’s radio market’s “big
four” stations—WGR and WBEN—
has been growing in intensity since
Larry Levite became WBEN's presi-

CAYTRONICS
CLEANS ITS
PROMO HOUSE

By AGUSTIN GURZA

LOS ANGELES — Caytronics
Corp. has completed a thorough re-
structuring of its promotion depart-
ment which included a meticulous
house-cleaning of its radio service
system.

Cesar Ortiz. a native of Colombia
hired by the firm last October as na-
tional promotion director, under-
took the job of renewing the label’s
admittedly outdated radio mailing
list.

The result is not more extensive
service, according to Ortiz. who says
the new mailing list is actually down
from a previous high of 1.800 sta-
tions to about 1.150 now.

The result. he says. is more effec-
tive service. The label’s product
now. Ortiz believes. is going to active
broadcasters and reaching the right

(Continued on page 77)

By JIM BAKER

dent March I and now it's the talk of
the area.

And some of that talk is spilling
onto the airwaves.

As its major current promotion,
WBEM is giving away a new subur-
ban $64,000 house and the contest
has received far more than normal
response. WGR reacted by pointing
out, on the air, just how much tax the
WBEN winner will owe.

“IU's a dramatization,” says Larry
Anderson, WGR program director.
“It starts out with the winner ex-
claiming, ‘I can’t believe I won a
house!” Then there's a knock on the
door and the voice says, ‘Excuse me
sir, I'm from the IRS. You owe us
$34,000 in income tax.’

“By the time the winner is done,
he’ll end up paying $44.000 on this
house.” Anderson says, referring to
the New York state tax and other ex-
penses. ““If he happens to be making
$10.000 a year. he'll pay a tax on
nearly $75,000 because of winning
the house.”

WGR has been pointing this out
more than occasionally in the on-air
dramatizations. Levite has labeled
the action “childish.”

“But I hope they keep doing it,”
the WBEN head quickly adds.
“They're just calling attention to
what we're doing. And we’re going
to be running giveaways 12 months
a year.”

The WGR-WBEN rivalry doesn’t
stop there. either.

Bill Irwin, station manager of the
Taft-owned WGR, says Levite tried
to hire Anderson and WGRQ-FM
program director Steve Lapa away
from him.

“We're the kingpin and he’s com-
ing after everything we've got,™ Ir-
win declares. “And I'm not about to
let him have anything.”

Anderson claims Levite came af-
ter him with no prior encour-
agement. “He came to me twice un-
solicited,” Anderson says. “He told
me, ‘I've had plenty of time to think
about this and I’'ve decided you're
my man (program director). Let's
get together.” ™

Anderson says there’s no doubt in
his mind Levite offered him the p.d.
job. And Irwin says Levite “is pitch-

ing Steve Lapu to be manager of

WBEN-FM.

I had six weeks to think about it
and after 8 years at WGR. I'm ex-
tremely happy here.” Anderson
says. “Things are going so well. This
may sound corny, but I actually feel
I'd be betraying the station if' | left.”

Levite, by contrast, acknowledges
he and Anderson talked about the
WBEN opening, but insists no offer
was made. Anderson argues: “As far
as I'm concerned, | was offered the

(Continued on page 36)

28 NETWORK TV SHOWS

Cates Productions Gearing
Country For Prime Time

By PAT NELSON

NASHVILLE—Country music’s
acceptance on the television air-
waves has grown by leaps and
bounds during the last few years.

Networks that once feared low
ratings from country programming
have come to realize the staggering
number of interested prime time
viewers.

Joe Cates and Chet Hagen, the ex-
ecutive producer and producer team
of Cates Brothers Co. in New York,
have produced more network prime
time country music specials than
anyone in the field—almost always
with strong ratings.

Twenty-year veterans of special
program production, the duo has
lent its creativity to the country mu-
sic field through the development of
28 country specials on network
prime time including “Fifty Years
Of Country Music,” parts 1 and 2;
“Nashville Remembers Elvis On His
Birthday:” Johnny Cash’s “Spring
Fever” special set to air Sunday (7):
as well as previous specials with
Cash, Mac Davis and a four-year
run with “Country Music Hit Pa-
rade.”

“Prime time television needs a
mass audience, like 40 million
people, to secure the kind of ratings
that networks consider successful,”
Cates points out.

“Believe it or not, country music is
the only form of music that attracts
enough prime time viewers to get

Joe Cates: Veteran producer who

has paved the road for country mu-

sic on network prime time tele-
vision.

that large a share of the audience. |
can't explain it, but we've done 28
shows and I can show you the rat-
ings.

The team’s expertise and credi-
bility in special program production
opened the network doors when
Cates and Hagen first approached
them with ideas of a country music
variely miniseries that evolved into
“Fifty Years Of Country Music.”

“We had seen about 200 min-
iseries, all dramatic, offered to tele-
vision,” Cates remembers. “So it oc-
curred to us to go to the networks

(Continued on page 84)
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“Spyro Gyra can be the Jazz Fusion album of the year. In-store play
continuesto boostsales.”—Mike Wiener, buyer, Record World/T.S.S .,
Freeport, NY.

“We’'ve got Spyro Gyra coming out of our ears. The record is such
a monster that it won't stay down. Album sales for Spyro continue to
rise.”’—Larry Myles, buyer, Audies One Stop, Milwaukee, WI.

“Sales in Spyro Gyra are moving. People come into the store, hear
it on in-store play and buy. 100 pieces in the last week.”"—Dave
Deutsch, LP buyer, Sam Goodys, Long iIsland, NY.

355 Harlem Rd., Buffalo, N.Y. 14224
Call toll-free 1-800-828-7041, in N.Y. State
call 716-826-9560

A Division of Transcontinent Record Sales, Inc.

“Spyro Gyra is selling so well, we don't have to worry about whether it goes in the
R&B, Jazz or Rock bin. It sells! Would you believe 180 pieces in three weeks?”’—Jim
Deigman, LP buyer, House of Guitars, Rochester, NY.

"'Send us another copy for in-store play, we're wearing this one down. We can’t get
enough of Spyro Gyra and neither can our customers. it's Top 10 all the way.”’—David
Odem, store manager, Evolution Tapes and Records, Houston, TX.

“We like to get a nice rotation on our in-store play lists because there’s a lot of good
product; but Spyro Gyra—Wow! We can’t keep it off our turntables because it keeps
selling and selling. There's something to it. Not only in Pittsburgh but all of our stores
are reporting the same kind of activity.””—Jim Grimes, Vice-President and head buyer,

‘“*Across the Board . ..
Across the Universe,

@

an experience united
in Mind, Body and Spirit.”’

"This is definitely an album not to hide in a corner of the store. We are giving it full
exposure with displays and in-store play. Sales are better than some of the more pub-
licized albums.” —Bruce Webb, owner, Webbs Department Store, Philadelphia, PA.

National Record Mart, HQ Pittsburgh, PA.

“Doing well wherever it is played in our stores. Starting to get re-orders on Spyro
Gyra.”’—J. Bressi, head buyer, Stark Records, North Canton, OH.
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ON SATURDAY & SUNDAY NIGHTS,
MAY 6th & 7th,

HEAR MEL BROOKS SAY...
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Syiesiia B WICB ITHACA FM-91
wILS LANSING FM-101
DENVER FM-107 WIOT TOLEDO FM-105
DES MOINES  AM-1400
D i 98 ROCK BALTIMORE FM-98
96 ROCK ATLANTA FM-96
PHCENIX FM-93 ;i
WLPX MILWAUKEE FM-97
PORTLAND FM-92 wLvQ COLUMBUS FM-96
SEATTLE YR
. WNOE-FM  NEW ORLEANS FM-101
LOSANGELES FM-94 )
WQDR RALEIGH FM-94
MINNEAPOLIS FM-92 1
98 ROCK CLEARWATER FM-98
HOUSTON FM-94 _
WRCN RIVERHEAD FM-104
ALBUQUERQUE FM-34 STARVIEW 92 YORK FM-€2
LAFAYETTE FM-94 €
LRS 102 LOUISVILLE FM-102

TUCSON FM-92
SPONSORED BY 95Q CHARLOTTE FM-g5
KANSAS CITY  FM-102 WRVR NEW YORK CITY YR

WOICESTER  FM-107 L Ly Feois
- ROCHESTER FM-92 WWWV CHARLOTTESVILLE FM-97
poPaen B | TR WXLN SAVANNAH FM-97

» WYSP PHILADELPHIA FM-94

HARTFORD FM-106
WYXE MADISON FM-92
YOUNGSTOWN FM-93 WZXR MEMPHIS FM-103

PRODUCED BYASONNY FOX & STEVE FEINSTEIN FOR

(SUPERSTARS PRODUCTIONS

fo- further information call
Interaudio Assoc. at (516) 483-8321

Art Director:Linda Kind Photographers:Swern/Bergonzi
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THE ONLY
COMPLETE
RECORD
OF BILLBOARD'S
“TOP LPs” CHARTS

Joel Whithurn's Top LPs book and
supplements include every artist and
record to hit Billboard's “Top LPs” album
Charts from '45-'76. v

PACKED WITH INFORMATION INCLUDING:

o[ate (month, day, year) record hit
charts.

oHighest numericai position record
reached.

o Total number of weeks on charts.

oLabel and record number.

PLUS:
eSoundtracks and original cast section.
oPicture index of Top Artists and Albums.
o Trivia Index of interesting and useful
facts.
oChronological listing year by year
of No. | records and much more.

Be an authority on charted music.
Order your set today!

ecord H

esedarc
P.0. Box 200
Menomonee Falls, Wi 53051

B Mail your check or money order to:
B Record Research Inc., P.0. Box 200
[ Menomonee Falls, Wi 53051

|
|
|
(] OTop LPs '45-72........... $30 g
O Top Pop '55-'72 (Hardcover) . $40 1

8 OTop Pop '55-72 (Softcover) . $30
B OTopPop'40-55........... s2c B
[] DO Top C&W '49-71 S [ ]
O Top R&B {Soul) '49-71. .. .. $25 1
: OTop Easy Listoning 174525
B SUPPLEMENTS ........ SI0Each B
(] |736 |735 74 7372-731
g Top LPs 00 |
glorPopietion OO O0O ]
ITop Country 0aag O i
Top Soul ooa i
:Tnp Easy Listening (0 O .
1 Overseas orders add $3.00 per book I
1 and $1.00 per supplement. .
g  Name |
B address :
: City i
g State Zip. |
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LENNY AT CONSOLE— Lenny White (foreground) greets some of his fans

over KJLH Los Angeles as Eric Reed, production manager, watches the con-
trols.

Radio-TV Programming

_The Legal Side |

By JASON SHRINSKY

WASHINGTON-What  with
“hypoing” almost a forgotten word
now that jurisdiction has switched
from the Federal Communications
Commission to the Federal Trade
Commission, contests, promotions
and schemes during rating periods
have reached new heights.

However, there is always the over-
zealous broadcaster who goes one
step too far in attempting to create
excitement and audience with the
inevitable bottom line of FCC mon-
etary fines or license revocation pro-
ceedings.

Within the past week, the FCC
has fined a station in Virginia $5,000
for misleading the public during a
“Mr. Treasure” contest. The scheme
was the traditional treasure hunt
which in and of itself raises many
questions and problems because of
trespassing on private lands, de-
struction of private and/or public
lands, general deception and au-
dience confusion.

The particular contest involved a
series of 100 clues with five clues
aired each weekday on a repetitive,
rotating basis, usually every quarter
hour.

On weekends. two new clues were
introduced each day. The prize was
a certificate which was placed in a
small medicine bottle and partially
buried in a semi-wooded vacant
field several acres in size. across
from a shopping center. The certifi-
cate entitled its finder to a check for
$2.000.

Following a number of com-
plaints from public and private citi-
zens, the FCC conducted an investi-

gation and discovered that the
“vacant field” was private property;
the station initially gave clues refer-
ring to geographical landmarks that
were great distances from the field
where the prize was hidden; most
clues were meaningless, if not mis-
leading with respect to the actual
prize site; only a miracle would have
given a contestant any opportunity
to locate the prize site until the final
few clues were given; private land
was dug up and/or destroyed; and
public buildings had their access
blocked.

The station was fined $5,000 and
admonished because during the in-
vestigation the staff had suggested
that the contest’s primary purpose
was (0 draw crowds that would
prove the station’s effectiveness as a
communication and advertising me-
dium in the market.

The prize site also came under fire
by the FCC because adequate pre-
cautions and safeguards were not
taken (o insure against a contest-re-
lated mishap. i.e.. automobile acci-
dent, etc.

It is highly unlikely that the en-
thusiasm built up by the station dur-
ing the contest with its potential ad-
vertising reward came even close to
matching the $5.000 fine: the report-
ing requirement imposed by the
FCC upon the station at license re-
newal time with respect to all the
contents: and the overall ire of the
Commission.

Remember—no one is ever too
old to learn, but some people keep
pushing it off.”

www.americanradiohistorv.com
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By PAUL DREW

LOS ANGELES—Dear P.D.:
Should the No. 1 record be played
more often than the other currents
on the playlist?—S.C.

Dear S.C.: In most cases the top
hits in any market are much stronger
in sales and requests than the rest of
the currents. If number | does not
equal number seven, why play both
with the same frequency?

* * *

Dear P.D.: I'm trying to get rid of
screaming-shouting commercials,
but I'm fighting a losing battle with
the sales department. The yellers just
keep a-comin’. What should 1 do?—
Dave-Midwest.

Dear Dave: I suggest you meet
with the general manager and the
sales manager to explain your objec-
tives in this area. Then, when future
yellers arrive, offer to have these
commercials re-done by someone on
your staff at no cost to the advertiser.

*  x x

Dear P.D.: What should 1 do with
arecord I think isn’t right for my sta-
tion, yet it’s been top 15 in local sales
for the past three weeks and is being
played heavily by my competition?—
L.H.

Dear L.H.: The ones you don't
play won’t hurt you. Let your com-
petitor program his station and you
program yours.

x  * &

Dear P.D.: I've heard the argu-
ments both ways, and want to know
what you think about the dayparting
of music?—A1-Northeast.

Dear Al: The mood and the pace
of the daytime isn’t the same as the
mood and the pace of the night, is it?
The Schulke people have success-
fully been dayparting their music
segments for years.

LA

Dear P.D.: We've been doing pas-
sive music research at my station for
about six months. Some of the people
we reach are listeners and some are
not. Does it matter when compiling
the data?—Perry.

Dear Perry: When the political
pollsters do their thing, do they in-
clude the responses from those who

2 Buffalo Outlets

® Continued from page 34

job. I don’t know why he’s tap-danc-
ing around now.”

Both WBEN AM and FM posts
remain unfilled.

In other radio news around Buf-
falo: WBFO-FM, (the Univ. of Buf-
falo station) has begun a daily jazz
magazine show from 2 p.m. to 5
p-m., hosted by John Hunt.

Donna Dube, popular ail-night
deejay at WGRQ-FM, will leave in
June to take an afternoon slot at a
Hartford station. WYSL-WPHD-
FM and WXRL are running epic
specials, histories of rock 'n" roll at
the former station and of country
music at the latter.

Sales Of KXYZ

® Continued from page 33

ABC now has stations in New York.
Washington, Los Angeles, Chicago,
Detroit and San Francisco. How-
ever. only two of ABC's stations are
now 50 kw—WARC New York and
WLS Chicago. DeBare also says
KXYZ was at a disadvantage with a
1320khz dial position. The station
has reportedly been losing $150.000
a year.

are not registered voters (in the next
election)?
x  x &

Dear P.D.: 1 program a station
that isn’t in a major market and isn’t
part of a chain. How can I get some-
one to critique my programming?—
Gary.

Dear Gary: Try contacting some-
one with a good programming repu-
tation in a similar situation. not too
distant. See if you can do a swap.
You go to his market and give him a
critique and in return, he comes to
yours. PN

Dear P.D.: Would you include
one-stop and rack sales reports with
store reports in making up the play-
list?>—C.D.

Dear C.D.: If you use sales for
your chart make-up, then it’s final
sales that count. Remember, it's
what people are buying, not what's
selling, that matters as a program-
ming tool.

New On
The Charts

Hotel
“You'll Love Agaln"—ﬁ

This six-man group on Mercury is from Bir-
mingham, Ala. It was formed by Marc Phillips
(lead vocals and keyboards) and Tommy Colton
(guitar), who had previously teamed in Rainbow
and Wooden Music.

George Creasman (bass) joined the lineup in
1975, after serving in a local act the Rainbow
Band; Mike Reid (guitar) enlisted in Apnl 1976
after playing in Liquid Cross; and Michael Ca-
denhead (drums) joined last fall.

The newest member is Lee Bargeron (key-
boards), the group’s former sound man, who
was added in mid-March. Hotel's first album is
due May 15.

The group has written a rock ballet entitled
“Seasons,” which is performed by the Birming-
ham (Ala.) Ballet Co.

Hotel is managed by Dain Eric in Antioch,
Tenn., (615) 832-6630. There is no agent at the
moment.

Plastic Bertrand
“Ca Plane Pour Ml”—ﬁ

This is the third new wave act on Sire to find
a place on the Billboard pop chart. The Ramones
hit first with “Sheena Is A Punk Rocker,"” “‘Rock
away Beach” and “Do You Wanna Dance,” fol-
lowed by the Talking Heads' “Psycho Killer.”

Plastic (real name: Plastoc) is an 18-year-old
who first came to the attention of French and
Belgian audiences through combined new wave
and disco play. This record, the title of which
translates, “It Flies For Me," is a good-natured,
exuberant rock exercise with lilting Beach Boys-
styled harmonies.

His U.S. management/booking contact is
Sire Records in New York, (212) 595-5500.

NBC-TV Beaming
Davis Special May 11

LOS ANGELES—"Mac Davis:
You Put Music In My Life” will air
May 11 on NBC. It is Davis’ fol-
lowup to his "I Believe In Christ-
mas” show, which ranked sixth in
the Nielsen ratings against 35 other
season specials the same week.

Guesting will be Art Carney.
slated for a production number with
Davis: Donna Summer and K.C. &
the Sunshine Band.

Art Fisher and Mike Post are pro-
ducing the telecast, with Fisher di-
recting. Sandy Gallin and Raymond
Katz are executive producers.
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RAVOLIA

“I DON'T WANNA GO”

MN 615
HIS DEBUT SINGLE

ON MILLENNIUM RECORDS
SHIPPING IMMEDIATELY!
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Vox Jox

NEW YORK-KZAP Sacra-
mento general sales manager Don
Early throws hands up over format
labels. Develops “Daypart Sam-
pler,” a three-part mailer to be sent

BubblingUnderThe

‘HOT 100

101—KEEP ON DANCING, Johnnie Taylor, Co-
lumbia 3-10709

102—SLICK SUPER-CHICK, Kool & The Gang,
Delite 901

103—GEORGIA ON MY MIND, Willie Nelson, Co-
lumbia 3-10704

104—-T0O0 HOT FOR LOVE, THP Orchestra, But-
terfly 1206

105—-LOVE YOU, Brass Construction, United
Artists 1120

106—~IF YOU CAN TOUCH HER AT ALL, willie
Netson, RCA 11235

107—A LOVERS QUESTION, jacky Ward, Mer-
cury 55018

108—-0CEAN THOUGHTS & DREAMS, Dramat-
ics, ABC 12331

109—SAN FRANCISCO YOU'VE GOT ME, Village
People, Casablanca 896

110—1 LOVE NEW YORK, Metropolis, Salsoul
2060

BubblingUnderThe

Top LPs

201—MANDRE, Mandre Two, Motown 7-900

202—-DRAMATICS, Do What You Wanna Do,
ABC AA 1073

203-STYX, Best Of Styx, Wooden Nickel BWL
2250 (RCA)

204—B.B. KING, Midnight Believer, ABC AA
1061

205—~WHA-KOO, Berkshire, ABC AA 1043

206—FRANKIE MILLER, Double Trouble, Chrysa-
lis CHR 1174

207 —-STIFFS, Stiffs Live, Stiff STF 001 (Arista)

208—GENE COTTON, Save The Dancer, Ariola
SW 50031

209-38 SPECIAL, Special Delivery, A&M 4684

210—-BOBBY WOMACK, Pieces, Columbia JC
35083

By DOUG HALL

to buyers and planners at ad
agencies in New York, Los Angeles
to “demonstrate the true sound of
the radio station.™

Monthly mailings include a one-
hour cassette, an information re-
sponse card and a station newsletter.
Early comments on the scheme.
“Very fine local radio stations allow.
even propagate, the labeling of their
formats, their product, with mislead-
ing format titles. Our customers will
now be able to evaluate the environ-
ment into which we program their
announcements.”

Each month each of KZAP’s DJs
submits a tape of what they feel to be
their best hour that month. These
tapes are screened and the best four
quarter-hour segments, each from a
different daypart, are selected. The
tapes are not telescoped so they
demonstrate the actual sound of the

station.
*  x

Two extra starters added at Lake-
side Speedway stock car races in
Kansas City. DJs John Leslie, Mike
Morelock step from bchind their
mikes to drive stock cars around the
half-mile dirt track. Morelock adds,
“l think I'm pretty good in my little
midget on the street, so I might be
OK in this race.” Says morning man
Leslie, “I've been wanting to give an
oval dirt track a try for a long time.”

*  x %

WUBE AM-FM Cincinnati gen-
eral manager Verl Wheeler takes on
added duties as general manager of
KCKN-AM-FM Kansas City. Both
stations are part of the Kaye-Smith
group, owned by Danny Kaye and
Lester Smith. Lorne Michaels, pro-
ducer of NBC’s “Saturday Night
Live,” named recipient of national
achievement award for distin-
guished work in national broad-
casting. Award presented by Syr-
acuse Univ. chapter of Alpha
Epsilon Rho, the national broad-
casting honor society.

After more than three years on the
7 p.m. to midnight shift at WQYK
St. Petersburg, Jay Roberts moves to
WSUN in the same market, same
time slot. ... NBC radio network
vice president and general manager
Marion Stephenson honored as
“Woman Of The Year” by New
York chapter of AWRT.
L

KTOW Tulsa staged a party for its
chients that starred Roy Clark ard
Hank Thompson, but then that was
not too difficult since Clark and
Thompson own the station. In addi-
tion to the station owners the party
also included performances by the
Oak Ridge Boys and the winner of
an amateur contest chosen by
KTOW listeners.

*x ok *

WCHV  Charlottesville helped
raise $11,000 for the March of
Dimes in a local “SuperWalk *78.”
More than 350 walkers took part in-
cluding seven staffers from the sta-
tion. * * *

Broadcast Foundation of America
releases new series of European jazz
concerts. Six half-hours recorded by
Radio France includes Stan Getz,
B.B. King, Archie Shepp, Elvin Jones
and Sam Rivers. The tapes can be
acquired for $40 from BFA at 52
Vanderbilt Ave, New York, N.Y.
10017. ... Jo Anne Wallace, former
general manager of Pacifica flagship
station KPFA Berkeley, Calif., has
joined WGBH Boston as program
director. * * *

Tom Adams’ Electric Weenie,
monthly joke sheet, celebrates its
ninth anniversary this month.
Adams is offering free copies as a
birthday gift to readers of Billboard.
He is located at 660 N. Mashta Dr.,
Ste. 1, Key Biscayne, Fla. 33146.

* * *

Los Angeles classical outlet
KFAC tied itself to the city’s King

Program Doctoring Beyond
Basics Developed At Nova

By RAY HERBECK JR.

LOS ANGELES-Tom Yates
founded his Nova Broadcast Serv-
ices here about 10 months ago as an
alternative to the standard “program
doctor” consultancy operations
which flourish in the industry.

“It's easy to fix the basics,” he ex-
plains, defining them in the unflat-
tering image often held of his field as
organizing the music, tightening the
playlist and “firing a few DJs until
the station sounds right on the air.”
Yates says almost any consultancy
can perform that function in only a
few weeks when needed.

“Butit’s the extra involvement be-
yond those things that’s harder to
obtain,” he says. “We want to give
each station a personality and make
it float.”

Yates points to his most recent
success—production of KMET-FM’s
live coverage broadcast from the gi-
gantic Jam I festival held March 18,
1978, at Ontario Motor Speedway
near L.A.

“It was a one-time shot for me,” he
explains. “KMET recalled that I was
program director of KLOS-FM here
when Jam [ was held, which made
me the resident expert in L.A. on
how to cover one of those events.”

But Yates went the extra step and
offered some of the live coverage by
phone feed to his two ongoing
clients, WYDD-FM in Pittsburgh
and WORJ-FM in Orlando, Fla. He
also does market research for five
other outlets.

“The reaction was phenomenal,”
he says. “It was snowing in Pitts-
burgh and I had Steve Downes, pd.
at WYDD, with me at Ontario. He

Tut exhibit March 28 with a private
showing of the artifacts for 1,100 lis-
teners, local business executives and
media representatives, preceded by
a sumptious reception featuring au-
thentic Egyptian food, belly dancers
and music.

broadcast to his listeners from 80 de-
grees in the shade.

“That's what [ mean by involve-
ment,” he continues. “Those listen-
ers were shivering in the cold, but we
were giving them sunshine and in-
terviews with Ted Nugent and Bob
Welch.”

{The KMET broadcasts did not
include festival music: only inter-
views, traffic reports, updates and
progress stories.)

“I'm fighting that calloused con-
sultant image of making it tighter
and firing people,” he says. “In-
stead, I'm trying to promote one-on-
one communication with listeners to
any of my stations.”

By one-on-one, Yates means a di-
rect opposite of the formatted sta-
tion approach now in vogue. “It’s a
bitch to fight that kind of success,”
he says. “But I believe personality in
radio is coming back.”

Yates believes listéners want to
feel a DJ is “giving a party and act-
ing as host, very casual and musi-
cally aware, but no hype.”

He says he considers a Nova sta-
tion successful if the listeners look
on the DJs “as people they’d like to
meet even away from the station.”

His two client stations operate in
two-book Arbitron markets and,
judging by Yates’ first outing with
each, his approach appears to be
popular.

In the October/November book,
WYDD in Pittsburgh rose from 1.5
to 3.0 average quarter hour share in
12+. And WORJ in Orlando rose
from 3.2 t0 6.1. More than 80% of the
gains were in 18-34 adults, Yates
adds.

“Our Jam II broadcasts hit these
markets just before the start of the
April/May book,” he concludes.
“We feel it provided a great lead-in
and, from feedback at the time, we
should receive even better numbers
in this next book.”

“The
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Discos

Juliana’s Cruise Setups Must Weather Waves

® Continued from page |

one of the leading installers of ship-
board disco systems, the disco con-
cept has become as popular among
cruise ship operators and their pas-
sengers as it is among landlocked
party lovers.

In the past few years, Juliana’s has
installed discotheques among ships
of the Karageorgis, Hadag, Chan-
drs, Sun, Sitmar and Hellenic Med-
iterranean Lines. The ships have
ranged from small ferryboats plying
the North Sea route to giant ocean
liners engaged in global cruises.

David Payne. Juliana’s technical
director. explains the design and
creation of shipboard discos is sig-
nificantly more challenging than
their land-based counterparts.

One of the major problems is vi-
brations. Consequently, special
shock absorbers and other vibration
isolation principles must be em-
ployed. The equipment must also be
stabilized against the roll and pitch
of the ship in bad weather. As Payne
points out, shipboard party people
are seldom thwarted by a little rough
weather. so shutting down the
equipment is out of the question.

Madification is the name of the
game in selecting equipment for
cruise ship discos. As Payne explains
it, his company starts off by selecting
the equipment available and then
modifying it to withstand the rigors
of ship use and the often widely
varying voltage frequencies found
on the liners.

Modifications are also imperative
among the special effects used and
some. like foggers and bubble ma-
chines, are completely eliminated, as
these tend to form condensations
and, coupled with the rolling of the
ship, can create hazards for the
dancers.

In outfitting a shipboard disco.
Juliana’s must also take into consid-
eration the fact that the average
cruise ship is usually away from its

A

NATIONWIDE FEVER—They're dancing their shoe sole

home base for upwards of two weeks
at a time, thereby making it impos-
sible to have a service person readily
available in case of an emergency.
The installers must therefore sup-
ply a backup system and train dee-
jays in the rudiments of trouble-
shooting, so that the show can go on
in the event of a crisis.
Programming of the shipboard
disco also differs radically from that
of a land-based room. As Payne

s off to the sounds of the disco drummer in clubs across the

points out, the cruise ship disco ca-
ters to a fixed clientele for the dura-
tion of a run. “This means,” he
states, “that we must be innovative
in programming the music so that
the crowd keeps coming back for the
two, three or four weeks, or for how-
ever long the cruise lasts.”

In order to do this. the decjay and
Juliana’s technical director work

closely with the ship’s entertainment
director to determine the age mix

country these days. In picture at left, Janet Cutting and Alponse Robles of Boston, danced off with the grand prize in a

Casablanca Filmworks/Nightfall Magazine promotional contest for the new disco movie “Thank God It’s Friday,”” with

Donna Summer and the Commodores. While in picture at right, Chris Keller and Brian Smith made it to the finals of

Miami's, California Club six-week long “Wednesday Night Fever'' disco dance contest which attracted some of the top
entertainment names in the country both as judges and spectators.

OTHER FIRSTS DIVULGED

to sound; movement!

effect combinations.

disco’s sound system.

Whip 1t
Around

Really move your disco sound.. .putit where you
wantit, with SOUNDSWEEP.

SOUNDSWEEP provides an entirely new dimension

Flip the power on, and SOUNDSWEEP is ready to
transform your disco into a moving, swirling, dance
environment. Program SOUNDSWEEP to actually move
the music around the dance floor — spinning, Criss-
crossing, zigzagging, — firstin one direction, then the
other, from slow and smooth to fast and frenzied, for
one or both audio channels.

Orchestrate the mood of your audience with any one
of SOUNDSWEEP’s over four billion possible sound

Sound interesting? Contact PortmanShore Electronics

for specific information about SOUNDSWEEP.
SOUNDSWEEP. A truly innovative addition to any

PortmanShore
FLECTRON

PortmanShore Electronics ® 924 Westwood Boulevard, Suite 9356
* Westwood Village, California 90024 ¢ (213} 478-9811.

C

Deaier inquines invited

Brockport Club Has Song
Named For It; Dance, Too

NEW YORK—Club 2 ON 2. a
10.000 square foot, $250.000 disco-
theque in Brockport, N.Y.. has be-
come what is believed to be the first
club of its kind in the U.S. to haveits
own theme song. The song, com-
posed by Jimmy Barton. a Rochester
musician, was commissioned by
club owner John Hucknall and pro-
duced by Todd Schafer under the
auspices of Ann Rogers Advertising.

The wne is titled, *2 ON 2.” and
the club’s operators have created a
dance to go with it.

Club 2 ON 2 also features a num-
ber of industry firsts in its sound sys-
tem. These include special sub-
woofers, computer designed by Al-
tec and employ a unique construc-
tion to achieve clean, efficient and
effective response to 20Hz. The cabi-
nets are 10 feet wide by eight feet
high by three feet deep and contain
four Altec 15-inch special low fre-
quency speakers in a reflex horn
loaded array.

Another first, according to Bill
Levy, president of Seneca Sound.
the company which installed the
equipment. are the new Altec 604-
HP speakers. These are housed in
the new &17A enclosures and sur-
round the dance floor to provide up-
per low and high frequencies. Al-
tec’s model STIE horns with 291-16B
drivers provide the mid-ranges.

Other sound components used at
2 ON 2 include six Crown ampli-
fiers. two Technics SL 1400 MK2
turntables with Stanton cartridges. a
Meteor Clubman 4 mixing console.
Pioneer RT-707 tape deck. Crown
electronic crossovers and two Altec
Y5 octave cqualizers. The entire
package was supplied by Sencca
Sound at a cost of $26.000.

The $30.000 lighting system. also

www americanradiohistorv com

supplied by Seneca Sound. incorpo-
rates fog and bubble machines, rain
lighting, spinners, oscillating lights.
sound to light modulation, chasers.
synchronized color fade, strobes.
mirror balls, iluminated dance floor
and starburst patterns.

According to Levy, these effects
can be automatically sequenced or
can be manually operated. Control-
lers for the various light functions
were manufactured by Litelab Corp.
Levy also states that Club 2 ON 2 is
one of the first in the country to in-
corporate the Litelab new L 8000
computerized memory controller.

Both the sound and lighting sys-
tems are said to have capability for
additions and modifications in the
future. The club plans to update
both sound and lights on a regular
basis.

Music will be a blend of disco.
pop and other tunes. mixed with live
entertainment.

The disco is located on the second
level of a four-ticred converted su-
permarket. The ground floor houses
a pinball and electronic game ar-
cade, while the third level features
two bars with about 100 feet of bar
space. The fourth level features a
balcony overlooking the entire facil-
ity and contains customer seating.

The clubs decor includes exten-
sive use of cedar and pine paneling
to cover the walls, stairs and sound
booth. railings, bar area and mold-
ings. Live plants are used through-
out for “rich, warm comfort.”

Club 2 ON 2 is managed by Lou
Marcello. with entertainment and
promotion coordinated by Steve
Redmond. Redmond also operates
the Starfire disco, a mobile oper-
ation in the Rochester/Brockport
area. RADCLIFFE JOE

and music preferences of the passen-
gers, and to create special events
which would minimize the problems
of sameness in the programming.

These special cvents run the
gamut of ideas from pajama and pi-
rate parties to dance contests and
golden oldie evenings.

Also of primary importance is the
selection of the deejay. “The person
we choose must have a warm, extro-
vert personality,” states Vaughan.
“She is expected to be a full-time
hostess, remembering that, unlike
her responsibilities in a land-based
discotheque. her job does not end
when she spins the last platter for the
evening.

“It continues on the decks and in
the hallways and dining-rooms of
the ship. She cannot relate to the
passengers while they're in the club
and completely tune them out when
she meets them in the dining room
or around the pool.”

Business arrangements with ships’
operators vary from company 1o
company. In Juliana’s case, all
equipment and record library re-
main the property of the firm. A
monthly fee is paid by the ship’s op-
erators for the supply of the enter-
tainment.

However. Vaughan stresses that
the shipboard club is not outfitted
with portable equipment. “It is usu-
ally a permanent fixture, in use for
the entire eight or 10 months of the
year that the ship is in operation. [tis
collapsed at the end of the season
when the liner goes into dry dock.”
he states.
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STEPPDIN® OUT WITH TUXEDC JUNCTION

The exciting new sounds of yesterday’s favorites
including the hit singles “Chattanooga Choo Choo,”
“Rainy Nigkt in Rio” and “Moonlight Serenade.”

Don’t miss their national tour.

“that's how buttarflies are made”

Produced by W. Michael Lewis & Laurin Rinder A Rinlew Production Executive Producer
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BILLBOARD’S INTERNATIONAL
DISCO FORUM IV
JUNE 22 25, 1978
NEW YORK HILTON HOTEL
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Don’t Let The Disco Indusiry
Leave You Behind!

Exhibitor

Attention all Exhibitors: Reserve your exhibit or
sound room space today!

The Right Audience at the Right Time for your Product or Service!
Who'll be exhibiting at Billboard’s international Disco Forum IV?

You, if you have something to offer in disco equipment or services,
including the Iatest in video hardware and software for Discos.

Who has successfully exhibited at Billboard’s International Disco
Forums?

Successful Exhibitors at Billboard's first three international Disco
Forums reads like a Who's Who in the Disco industry...and every one
of them will be retumning this year:

Manufacturers and Distributors of Lighting equipment, Sound
Equipment, Liquor dispensing equipment (including automation),
Disco promotion material, Mobile Disco Equipmenf, Computerized
Disco Equipment, Portable Dance Floors...and many more.

Billboard's International Disco Forum IV will help to make 1978 the
BIGGEST year for YOUR business,

Billboard's International Disco Forum IV will be the SALES SHOW OF
THE YEAR!

The New York Hilton provides the perfect exhibit setting for optimum
traffic flow:

= Over 200...8x10 booths (each booth includes draping on three
sides, name sign, 24-hour security.)

# The hotel's entire 5th floor for individual sound rooms and sound
suites (all sound rooms equipped with name sign, 24-hour security,
all with baths, some with built-in bars; deluxe sound suites also
include studio /twin bedroom).

Reserve your Exhibit Space Now for the Biggest Billboard
International Disco Forum ever!

For Exhibit information, contact:

Fred Favata/Exhibit Manager
Billboard International Disco Forum IV
Expocon Management Associates
21 Charles Street
Westport, Connecticut 06880
Telephone: (203) 227-2624

ACT NOW...make your plans to attend Disco’s

most dynamic and exciting Forum and Exhibition
ever.

Billboard’s International Disco Forum IV will have it all together...for
you! You'll be part of today’s Disco scene, participate in provocative
discussions with:

= Disco Club Owners, Managers, Franchisers
s America’s ToB Disco D.J.’s
= Quistanding Disco Promotion and Marketing Mavens
sExperts in Disco Sound, Lighting and Video
= Disco Artists, Managers and Promoters
...and More

A Complete Disco update in just four packed days and nights.
Participate...help others as they help you.

Billboard’s International Disco Forum 1V is your one chance this year
to see and test all the best and latest in Disco Equipment at the
hundreds of Forum Exhibits; to participate in the important decision
making for growth of Disco Internationally in '78-'79.

s Enjoy 8 Top Name Disco Acts for your entertainment.

= Disco Dancing to the special programming of the top spinners in
the Disco World.

= Attend the premiere of Casablanca Filmworks/Motown Records’
New Film “THANK GOD IT'S FRIDAY,” certainly to be a sensation.

Billboard’s International Disco Forum IV...New York Hilton
Hotel...June 22-25,1978, New York City, NY.

Disco Forum IV Registrants have access to all Forum and
Exhibition Events!

Mail your reservation form today! Contact:

Diane Kirkland
Forum Coordinator
Billboard’s International Disco Forum IV
2000 Sunset Boulevard
Los Angeles, California 90069
Telephone: (213) 273-7040
Telex: 69-8669

Registrants Registration Form

You may charge your Disco Forum IV Registration if you wish:
[J Master Charge (Bank Number

[0 Diners Ciub

[JBankAmericard/Visa

[0 American Express

[J Carte Bianche

Mall completed form to:

DIANE KIRKLAND

Coordinator

Billboard's intemational Disco Forum IV
9000 Sunset Boulevard

Los Angeles, Califomia 90069

Please register me for Billboard’s International Disco Forum IV at
the New York Hilton Hotel, June 22-25, 1978.

I gm e)nclosing a check or money order, in the amount of (please
check):

(1$240 EARLY BIRD RATE (before May 15, 1978) for the following
registrant categories: Club Owners/Managers/Franchisers, Rec-
ord Company Personnel, Equipment Manutacturers, Exhibitors,
Promotion and Marketing, Managers, Artists and Radio Personnel.

(J$270 REGULAR RATE (after May 15,1978) for the above categories.

[ $200 for Discc DJs Disco Forum Panelist, Students, Military,
Spouses.

Name(s).
Company/Disco
Address.

City.

Title(s)

Credit Card Number
Expiraticn Datz
Signature

REGISTRATION DOES NOT INCLUDE HOTEL* ACCOMMODATIONS OR
AIRFARE. REGISTRANT SUBSTITUTIONS MAY BE MADE. ABSOLUTELY
NO REFUNDS AFTER JUNE 5, 1978.

Register Now! Registration at the door will be $25.00 higher.
*All Information on hotef accommodations will be malled to you
immediately upon receipt of your compieted registration form.

Billboard.
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1

2

ATLANTA

VOYAGE—all cuts—Marha (TK) (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord—Curtom (LP/12-1nch)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP)

MACHO MAN/KEY WEST—Village People—Casablanca
P

LET YOURSELF GO—T-Connection—TK (12 inch remix)

ROMEO & JULIET—Alex R. Costandinos & The
Syncophonic Orch.—Casablanca (LP/12-1nch)

BIONIC BOOGIE—all cuts—Polydor (LP)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

MUMBER ONE—Eloise Laws—ABC (12-inch)
DANCE WITH ME—Peter Brown—Drive (TK) (LP/12-inch)

GIMME SOME LOYIN' /AFRICANISM—Kongas - Polydor
(LP)

LET's ALL CHANT/LOVE EXPRESS—Michael Zager Band—
Prvate Stock (LP/12-inch)

THANK GOD IT'S FRIDAY—all cuts—Casablanca (LP}
| CAN'T STAND THE RAIN—Eruption—Ariola (12-inch)

GETTIN' THE SPIRIT/OH HAPPY OAY —Robert Kelly—
Casablanca (LP)

eek

BALT./WASHINGTON

This Week

1

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord— Curtom (12 inch/LP}

SEVEN DEADLY SINS—Launin Rinder & W. Michael
Lewis—AV1 (LP)

VOYAGE—all cuts— Marlin (TK) (LP)

AT THE OISCOTHEQUE—Lipstique—Tom N’ Jerry
(Salsoul) (LP)

MACHO MAN/KEY WEST-Village People—Casablanca

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

COME INTO MY HEART/LOVE’S COMING-Baby Love—
USA European Connection—Marlin (TK) (LP)

RIC DE JANEIRO—Gary Criss—Saisoul {12-inch)

ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch. —Casablanca (LP/12-inch)

GARDEN OF LOVE—Don Ray—Crocos (LP import)

THANK GOD IT'S FRIOAY —all cuts—Various Artists—
Casablanca (LP)

BOOGIE TO THETOP/S-E-X—Idns Muhammad—Kudu
€T LP

) CAN'T STAND THE RAIN—Eruption—Ariola (12-inch)

DANCE WITH ME—Peter Brown - Orive (TK) (LP/12-inch)

STREET DANCE/MUSIC HARMONY & RHYTHM—Brookiyn
Dreams—Casablanca (12-inch remux}

BOSTON

This Week

1

2

MACHO MAN /KEY WEST—Village Peaple—Casablanca
(LP)
VOYAGE-all cuts—Mariin (TK) (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord—Curtom (LP/12 inch)

1 LOVE N.Y.—Metropolis—Salsoul (12-1nch)

COME ON OANCE, DANCE—Saturday Night Band—
Prelude (LP)

RIO DE JANEIRD—Gary Criss—Salsoul (12-inch)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marhin (TK) (LP)

SEVEN DEADLY SINS—Launin Rinder & W. Michael
Lewis—AVI (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)

THANX GOD IT'S FRIDAY —all cuts—various artists—
Casablanca (LP)

HOW MUCH, HOW MUCH | LOYE YOU—Love and Kisses—
Casablanca (LP)

LET'S ALL CHANT —all cuts—Michael Zager Band—Private
Stock (LP/12-nch)

LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

GRAND TOUR-all cuts—Grand Tour—Butterfly (LP)

AT THE DISCOTHEQUE—Lipstique—Tom N’ Jerry
(Salsout) (LP)

CHICAGO

This Week

1

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord—Curtom (LP/12-inch)

YOYAGE—all cuts—Marhin (TK) (LP)

1 CAN'T STAND THE RAIN—Eruption—Ariota (12-inch)

GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

HOW MUCH, HOW MUCH | LDVE YOU-Love and Kisses—
Casablanca (LP)

GARDEN OF LOYE—all cuts—Don Ray—Croces (LP
import)

AT THE COPA—Barry Mamilow—Arista (12-inch}

LET'S ALL CHANT —all cuts—Michaet Zager Band—Private
Steck (LP/12-1nch)

SHAME—Evelyn “Champagne” King—RCA (12-inch
remix)

COME ON DANCE, DANCE -Saturday Night Band—
Prelude (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

THANK GOD IT'S FRIDAY—all cuts—Vanious Artists—
Casablanca (LP)

DANCE WITH ME—Peter Brown—Drive (TK) (LP/12-inch)

MACHO MAN/KEY WEST—Village People—~Casablanca
Py

ROMEO & SULIET—Alec R. Costandinos & the
Synzophonic Orch.—~Casablanca (LP)

DALLAS/HOUSTON

This Week

1
2

-~

VOYAGE—all cuts—Marhn (TK) (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Chford—Curtom (LP/12-inch)

LET'S GET TOGETHER/TURN ON LADY —Detroit
Emeralds—Westbound (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

RIO DE SANEIRO—Gary Criss—Salsoul (12-inch}

COME ON DANCE, DANCE-Saturday Night Band—
Prelude (LP)

THANK GOD IT'S FRIDAY—all cuts—Vanious Artists—
Casablanca (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)
| FEEL GDOD—AI Green—Hi (Cream) (LP/12-inch)
YOU REALLY GOT ME—Echpse—Casablanca {LP)

ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch.~Casablanca (LP/12-inch)

GRAND TOUR—all cuts—Grand Tour—Butterfly (LP)

YOU ARE MY LOYE/PLAY WITH ME—Sandy Mercer—H&L
(12-inch)

GIMME SOME LOVIN'/ AF RICANISM—Kongas— Polydor
(P

DETROIT

This Week

1

2
3

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord—Curtom (LP/12-inch)

VOYAGE—all cuts—Marlin (TK) (LP)

LET'S GET TOGETHER - Detrort Emeralds—Westbound
(LP)

MACHO MAN/KEY WEST~Village People—Casablanca
(LP)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

GET OFF/TINA'S SONG—Foxy—Dash (TK) (LP)

THANK GOD IT'S FRIDAY—all cuts—VYanious Artisls—
Casablanca (LP)

GARDEN OF LOVE—Don Ray—Crocos (LP import)

LET YOURSELF GO—T-Connection—~TK (12-inch remix)

SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVi (LP)

LADY OF THE NIGHT/GOT TO GET OUT OF HERE- Lucy
Hawkins—SAM (12-inch)

YOU ARE MY LOVE/PLAY WITH ME—Sandy Mercer—H&L
(12 inch)

HOW MUCH, HDW MUCH | LOYE YOU—Love and Kisses—
Casablanca (LP)

ROMEO & JULIET—Alec R. Costandinos & the
Syncophomic Orch.—Casablanca (LP)

LOS ANGELES/SANDIEGO

This Week

1

2
3

COME ON DANCE, DANCE - Saturday Night Band—
Prelude (LP)

VOYAGE—all cuts—Marlin (TK) (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord—Curtom (LP/12-1nch)

THANK GOD IT'S FRIDAY —all cuts—Various Artists—
Casablanca (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marhn (TK) (LP)

ROUGH DIAMOND-al| cuts—Madleen Kane—Warner
Bros. (LP)

AT THE DISCOTHEQUE—Lipstique—Tom N'Jerry (Salsoul)
(LP)

NUMBER ONE—Eloise Laws—ABC (12-inch)

HOW MUCH, HOW MUCH | LOYE YOU—Love and Kisses—
Casablanca (LP)

GETTIN' THE SPIRIT/OH HAPPY DAY —Roberta Kelly—
Casablanca (LP)

RIO DE JANEIRO—Gary Criss—Salsoul (12-inch)

MACHO MAN/KEY WEST—Viilage People—Casablanca
(LP)

LET'S GET TOGETHER/ TURN ON LADY—Detroit
Emeralds—Westbound (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)

LET'S ALL CHANT—all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

MIAMI

This Week

1

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clitford—Curtom (LP/12-in¢)

VOYAGE—all cuts—Marlin (TK) (LP)

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA European Connection—Marlin (TK) (LP)

THANK GOD IT'S FRIDAY—all cuts—Vanous Artists—
Casablanca (LP)

HOW MUCH, HOW MUCH ) LOVE YOU—Love and Kisses
(Casablanca (LP)

ROMEO & SULIET—Alec R. Costandinos & the
Syncophomc Orch.—Casablanca (LP/12-inch)

LET’S ALL CHANT—all cuts—Michael Zager Band—Prvate
Stock (LP/12-inch)

COME ON DANCE, DANCE —Saturday Night Band—
Prelude (LP)

DANCE WITH ME—Peter Brown—Dnive (TK) {LP/12-inch)
GARDEN OF LOVE—Don Ray—Crocos (LP import)

GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

AT THE DISCOTHEQUE—Lipstique—Tom 'N terry
(Salsoul) (LP)

LET YOURSELF GO—-T-Connection—TK (12-inch remix)
| CAN'T STAND THE RAIN—Eruption—Anola (12-inch)

NEW ORLEANS
This Week

1 MACHO MAN/KEY WEST —Village People—Casablanca
(LP)

2 IFMY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord—Curtom (LP/12-inch)

3 YOYAGE~-all cuts—Marlin (TK) (LP}

4 COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

5 ROUGH DIAMOND—all cuts—Madieen Kane—Warner
Bros. (LP)

6 COME INTO MY HEART/LOVE'S COMING—Baby Love—
USA-European Connection Marlin (TK) (LP)

7 LETYOURSELF GO—T-Connection—TK (12-1nch remix)

8 THANK GOD IT'S FIRDAY—all cuts—VYarious Artists—
Casablanca (LP)

9 WEST SIOE STORY/FtDDLER ON THE ROOF —Salsoul

Orchestra—Salsoul (LP/12-inch)

10 AT THE DISCOTHEQUE-Lipstique—Tom "N Jerry
(Salsout) (LP)

11  GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

12 SEVEN DEADLY SINS—Launn Rinder & W. Michael
Lewis—AVI {LP)

13 HOW MUCH, HOW MUCH I LOVE YOU—Love and Kisses—
Casablanca (LP)

14 LET'S GETTOGETHER/TURN OM LADY—Detrmit
Emeralds—Westbound (LP)

15 AT THE COPA—Barry Manilow—Arista (12-inch)

NEW YORK
This Week

1 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Chfford— Curtom (LP/12-inch)

2 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

3 RO DE JANEIRO—Gary Cniss—Salsoul {12-inch)

4 YOYAGE—all cuts—Marlin (TK) (LP)

COME ON OANCE, DANCE-Saturday Night Band—

Prelude (LP)

6 ROMEO & JULIET—Alec R. Coslandinos & the
Syncophenic Orch —Casablanca (LP)

7 MACHO MAN/KEY WEST—Village People—Casablanca

8 THANK GOD IT'S FRIDAY-all cuts—Various Artists—
Casablanca (LP)
9  GARDEN OF LOVE-Don Ray—Crocos (LP import)
10 ROUGH DIAMOND —all cuts—Madleen Kane—Warner
Bros (LP)
11 LET YOURSELF GO—T1-Connection—TK (12-inch remx)
12 LET'SALL CHANT-all cuts—Michael Zager Band—Private
Stock (LP 12-inch)
13 LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds -Westbound (LP)
14 HOW MUCH, HOW MUCH I LOVE YOU-Love and Kisses—
Casablanca (LP)

15  BOOGIE TO THE TOP/S-E-X~Idnis Muhammad — Kudu
€Ty (Lpy

PHILADELPHIA
ThilsWeek

IF MY FRIENDS COULO SEE ME NOW/GYPSY LADY—
Linda Clitford—Curtom (LP/12-inch)
2 COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)
3 RIO DE JANEIRO—Gary Criss—Salsoul (12-inch)
4 VOYAGE-all cuts—Marlin (TK) (LP)
S AT THE DISCOTHEQUE-Lipstique—Tom "N Jerry
(Satsoul) (LP)
6 HOW MUCH, HOW MUCH | LOVE YOU—Love and Kisses—
Casablanca (LP}
7 THANK GOD IT'S FRIDAY—all cuts—Various Artists—
Casablanca (LP)
8  SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVI (LP)
9  GRAND TOUR-ail cuts—Grand Tour—Butterfly (LP)
10 COME {NTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)
11 WHAT SHALL WE DO WHEN THE DISCO’S OYER?—Richard
Howson Orch.—AVI (12-1nch)
12 MACHO MAN/KEY WEST—Viltage People—Casablanca
(LP}
13 1 LOVE M.Y.—Metropolis—Salsoul (12-inch)
14 GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

15 ROMEO & SULIET—Alec R. Costandinos & the
Syacophome Orch. —Casablanca (LP/12-inch)

PHOENIX
This Week

1 SEVEN DEADLY SINS—Launin Rinder & W. Michael
Lewis—AVI (LP)
2 MACHO MAN/KEY WEST—Village People—Casablanca
(LP)
3 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)
4 COMEON DANCE, DANCE—Saturday Night Band—
Prelude (LP)
S GRAND TOUR-all cuts—Grand Tour—Butterfly (LP)
6 WHAT SHALL WE DO WHEN THE DISCO'S DYER?—Richard
Hewson Orch.—AVI (12-inch)
7 IFMY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Chfford—Curtom (LP/12 inch)
8 MUMBER ONE—Elorse Laws—ABC (12-inch}
9 THAT'S THE KIND OF LOVE I'VE GOT FOR YOU—-Dusty
Springfield —United Artists (LP)
10 VOYAGE-—all cuts—Marlin (TK) (LP)
11 SUPERSLICK/LOYE MAKER—Wham —GRT (LP)
12 CELI BEE & THE BUZZY BUNCH—all cuts—TK (LP/12
inch)
13 HOW MUCH, HOW MUCH | LOVE YOU - Love and Kisses—
Casablanca (LP)
14 THANK GOD [T'S FRIOAY —all cuts—Various Artists—
Casablanca (LP)

15 AT THE DISCOTHEQUE—Lipstique—Tom 'N Jerry
(Salsoul) (LP)

PITTSBURGH
ThilsWeek

MACHO MAN/KEY WEST-Viliage People—Casablanca
(LP)

2 COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

3 IFMY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clittord—Curtom (LP/12-inch)

4 YOYAGE-all cuts—Marlin (TK) (LP)

5 ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP/12-inch)

6 COME INTO MY HEART /LOVE'S COMING-Baby Love—
USA European Connection—Marlin (TK) (LP)

7  GRAND TOUR—all cuts—Grand Tour—Butterfly (LP)
8  LET YOURSELF GO-T-Connection—TK (12-inch remix)
9 1LOVE N.Y.—Metropolis—Salsoul (12-nch)

10 LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

11 GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

12 WEST SIDE STORY (Medley)/FtDDLER ON THE ROOF—
Salsoul Orchestra—Salsoul (LP/12-inch)

13 YOURLOVE IS SO GOOD FOR ME~-Diana Ross— Motown
(12-inch remix)

14  THANK GOD IT'S FRIDAY —alf cuts—Various Artists—
Casablanca (LP)

15 SEVEN DEADLY SINS—Laurin Rinder & W.Michael
Lewis—Avi (LP)

SAN FRANCISCO

This Week
1 ROUGH DIAMOND—all cuts—Madleen Kane—Warner
Bros (LP)

2 GETTIN' THE SPIRIT—Roberta Kelly—Casablanca (LP)

3 IFMYFRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clitford—Curtom (LP/12-inch}

4 COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

5 THANK GOD IT'S FRIORY —all cuts—Yanious Artists—
Casablanca (LP)

6 RIO DE JANEIRO—Gary Criss—Salsoul (12 inch)

7 CELIBEE & THE BUZZY BUNCH-all cuts—TK (LP/12
inch)

8 AT THE DISCOTHEQUE—Lipstique—Tom 'N Jerry
{Salsoul) (LP)

9 LET YOURSELF GO—T1-Connection—TK (12 inch remix)
10  DANCE WITH ME—Peter Brown—Drive (TK) (LP/12-1nch)
11 VOYAGE-all cuts—Marlin (TK) (LP)

12 YOU REALLY GOT ME—Echpse—Casablanca (LP)

13 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-Eurapean Connection—Marhin (TK) (LP)

14 LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

15 MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

SEATTLE/PORTLAND

This Week
1 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Chitford—Curtom (LP/12-1nch)

2 VOYAGE-all cuts—Marlin (TK) (LP)

3 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marln (TK) (LP)

4 MACHO MAN/KEY WEST-Village People— Casablanca
(LP)

S | CAN'T STAND THE RAIN—Eruption—Ariola (12-inch)

6  LET YOURSELF GO—T-Connection—TK (12-inch remix)

7 THANK GOD IT’S FRIDAY—all cuts—VYarious Artists—
Casablanca (LP)

8 GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

9 COME ON DANCE, DANCE —Saturday Night Band—
Prelude (LP)

10  GIMME SOME LOYIN'/AFRICANISM —Kongas—Polydor
(P

11 NIGHT FEVER—Carol Douglas—Midsong (12-inch)

12 LET'S GET TOGETHER—Detroit Emeralds—Westbound
(LP)

13 | FEEL GOOD—-Al Green—Hi (Cream) (LP/12-inch)
14  BIONIC BOOGIE—al! cuts—Biomc Boogie —Polydor (LP)

15 ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch. Casablanca (LP/12-inch)

MONTREAL
This Week

1 LET'S ALL CHANT—Michael Zager Band—Quality (LP)
2 | CAN'T STAND THE RAIN—Eruption—GRT (LP)

3 MACHO MAN-Village People—Polydor (LP)

4 VOYAGE—Voyage—RCA (LP)

S GALAXY—-War—MCA (12-inch)

6  DISCO DUB—David Boydell—London (12-1nch)

7 STREET DANCE—Brooklyn Dreams—Quality (12-inch)
8 TUXEDO JUNCTION—Tuxedo junction—RCA (LP}

9 AT THE DISCOTHEQUE —Lipstique—Polydor (LP)
10 FUTURISTIC JOURNEY—Bidu Orch.—CBS (LP)
11  RIO DE JANEIRO—Gary Criss—RCA (12-inch)
12 DANCE WITH ME—Peter Brown—CBS (LP)

13 BAMALAMA-—Belle Epoque—Salo (12-inch)

14  FEELIN' THE SPIRIT—Roberta Kelly—Polydor (LP)

15  ACTION 78—Eratic Drum Band—Oown (12-inch)

National
Disco
Action

TITLE(S), ARTIST, LABEL

1 | IF MY FRIENDS COULD SEE ME NOW/
GYPSY LADY —Linda Clifford—Curtom
(12-inch/LP)

2 | VOYAGE—2li cuts—Marlin
(TK) (LP)

COME INTO MY HEART/LOVE'S
COMING—EASY LOVE—USA—
European Connection—TK (LP)

5 | COME ON DANCE, DANCE—Saturday

Night Band—Prelude (LP)

4 | MACHO MAN/KEY WEST/I AM WHAT |

AM—Village People—Casablanca (LP)

15 | THANK GOD IT'S FRIDAY-all cuts—

Various Artist—Casablanca (LP)

10 | LET YOURSELF GO—T-Connection—TK

(12-inch remix)

6 | ROMEO & JULIET—Alec R. Costandinos

& the Syncophonic Orchestra—
Casablanca (LP/12-inch)

“‘}U‘é wﬁ 3 | is week

9 | 9 | GETTIN’ THE SPIRIT—Roberta Kelly—
Casablanca (LP)

10 | 7 | RIO DE JANEIRO—Gary Criss—Salsoul
(12-inch)

11 | 11 | LET'S GET TOGETHER/TURN ON LADY—
Detroit Emeralds—Westbound (LP)

Y| 17 | ATTHE DISCOTHEQUE-Lipstique ~Tom
'n Jerry (Salsoul) (LP)

13 | 8 | SEVEN DEADLY SINS—Laurin Rinder &
W. Michael Lewis—AVI (LP)

14 | 14 | DANCE WITH ME—Peter Brown—Drive
(TK) (LP/12-1nch)

15 | 16 | ROUGH OIAMOND/FEVER/TOUCH MY
HEART—Madleen Kane—Warner
Bros. (LP)

| 22 | How MUCH, HOW MUCH | LOVE YOU-
Love And Kisses— Casablanca (LP)

17 | 12 | LET'SALL CHANT—all cuts—Michael
Zager Band—Private Stock (LP/12-
inch)

18 | 18 | GRAND TOUR-all cuts—Grand Tour—
Butterfly (LP)

19 | 19 | GARDEN OF LOVE-all cuts—Don Ray—
Crocos (LP import)

20 | 13 | I CAN'T STAND THE RAIN—Eruption—
Ariola (12-inch)

21 | 21 | NUMBER ONE/ONE THOUSAND
LAUGHS—Eloise Laws—ABC (12-
nch)

22 | 20 | GIMME SOME LOVIN'/AFRICANISM/
DR. DOO DAH—Kongas— Polydor
(LP)

23 | 23 | tLOVEN.Y.—Metropolis—Salsoul (12-
inch)

x| 31 | ATTHECOPA-Barry Manilow—Arista
(12-inch)

25 | 28 | WHAT SHALL WE DO WHEN THE
DISCO’S OVER?—Richard Hewson
Orch.—AVI(12-inch)

26 | 25 | WEST SIDE STORY (Medley)/FIDDLER
ON THE ROOF~Salsoul Orch.—
Salsoul (LP/12-inch)

27 | 27 | CELIBEE & THE BUZZY BUNCH—all
cuts—TK (LP/12-inch)

28 | 32 | YOU REALLY GOT ME—WCLIPSE—
Casablanca (LP)

29 | 26 | BIONIC BOOGIE (entire LP)—Bionic

Boogie—Polydor (LP/12-inch)

30 | YOUR LOVE IS SO GOOD FOR ME—
Diana Ross—Motown (12-inch remix)

31 | 24 | PLAY WITH ME/YOU ARE MY LOVE-

Sandy Mercer—H&L (12-inch/LP)
?Y| - | BoOGIE O THE TOP/S-E-X—ldris

Muhammad—Kudu (CTI) (LP)

33 | 33 | | FEEL GOOD—A| Green—~Hi(Cream)
(12-inch/LP)

34 | 34 | THAT'S THE KIND OF LOVE I'VE GOT
FOR YOU-Dusty Springfield—United
Artists (LP)

35 | 37 | SHAME—Evelyn “Champagne” King—

RCA (12-inch remix)

36 | 29 | NIGHT FEVER—Carol Douglas—Midsong
(12-inch)

STREET DANCE/MUSIC, HARMONY &

RHYTHM—Brooklyn Dreams—
Casablanca (12-inch remix)

37|38
P | - | GETOFF/TINA'S SONG—Foxy—Dash
(TK) (LP)

Lr| - | LADY OF THE MGHT/GOT TO GET OUT
OF HERE—Lucy Hawkins—SAM
(12-inch)

SATURDAY NIGHT FEVER~—allcuts - Bee
Gees—RSO (LP/12-inch)

40| 3

Compiled by telephone from Disco D J Top Audience Response Playlists representing key discotheques in the 16 major U.S. Disco Action Markets.

 STAR PERFORMERS: Stars are awarded on the National Oisco
Action Top 40 chart based on the following upward move-
ment. 1-5 Strong increase in audience response/6-15 Up
ward movement of 3 positions/16-25 Upward movement of 4
positions/26-40 Upward movement of 6 positions.

Compiled from Top Audience Response
Records in the 15 U.S. regional lists.

www.americanradiohistorv.com


www.americanradiohistory.com

Discos

Billboard photos by Paul Lester

Star Show: Photos of old movie queens are showcased about the dance floor at the Circuit Theatre.

NEW ORLEANS—A 73-year-old
playhouse here has been poshly ren-
ovated and is now New Orleans’
most popular discotheque. The Civic
Theatre, which plays only progres-
sive disco, has been drawing crowds
of about 500 on weeknights and up
to 2.800 on weekend nights since it
opened Dec. 1.

The three men who operate the

STAGE LIGHTING

&
SPECIAL EFFECTS

* Mirror Balls s Color Wheels

* Chasing Lights « Color Organs

* Flashers * Spotlights

* Strobes s Dimmers

* Turntables * Fog Machines

» Color Effects e« Bubble Machines
» Special Effect Projectors

Send for ourillustrated

68-page Catalog on
Lighting and Special Effects.

TIMES
SQUARE

Theatrical & Studio Supply Corp.
318 West 47th St. New York, N.Y. 10036
Tel: (212) 245-4155

Civic. Frank Mumphrey. Glen
Mangason Jr. and S.J. Cerniglia.
leased the building from real estate
developer Joseph Canizaro last July.
Since then. they've spent about
$250.000 on renovation, they claim.

The lighting and sound system
were designed by Al Paez. president
of the New Orleans Disco Assn., and
Blackstone Productions of Austin.
Tex.

The lighting consists of several
hundred feet of chase lights. two
mirrored balls surrounded by neon
tubes. Diversitronic strobe lights and
Par 36 spotlights which are located
on the dance floor as well as

DISCO
IMPORTS

Retail » DJ & Mail
Order Service

Call or Write us—We have the fastest serv-
ice, best stock and cheapest retail price on
impoarts. Send for our FREE separate list-
ings of Imports, 12" Discs, Current Singles
and Disco Oldies.

DISCO—DISC

71-59 Austin St Forest Hills, NY 11375
(212) 261-6690—20 Minules from Manhattan

ALL ORDERS ARE SHIPPED IMMEDIATELY~WE
GIVE PERSONAL ATTENTION TO YOUR NEEDS—
WE HAVE THE BEST PRICES—TRY US, YOU'LL
NEVER NEED ANYONE ELSE—ASK FOR DJ SPE-

CIAL DISCOUNT.

DISCO IMPORTS 12"-LP's-7"

France—Germany-—Italy—England—Canada
D DJ DISCOUNTS!

We offer DJ's a special discount.

O Contact us for details and our
complete catalog of domestic

and imported disco records.

W

55 W, 42nd 81 NOW AVAILABLE:
NY, NY 10036
21273544684 LP's dom—Boogie to the

401 7th Ave.

1221-8989 -' Top, Idris Muhammad;

NY, NY 10001 A (sndtrk); Dancin’ in the
212/279-9880 Street, Trax; Rough Dia-
Mastercharge &

BankAmericard

RECOR

Thank God It's Friday

SINGLES 1929-1978

Originals & Reissues—Over 10,000 titles in stock
Send $1.25 1or catalog, deductible against 1st order
We Ship UPS Within 24 Hours of Recelpt of Order

mond, Madleen Kane; For You,
Prince; Pulstar, McLaine Expto-
sion; Man Machine, Kraftwerk;
imp — Future Mystic Journey,
Biddu Orch.; Hot R/S; Quartz;
Back to Music, Theo Vaness;
Garden of Love, Don Ray w/Cer-
rone; Vamps (red vinyl); Stop
Telling Lies, Hurricane Fifi; Erotic
Discoteque, Freedom Machine.
12 dom—Action '78, Erotic
Drum Band. Make Love to Me,
Kelly Marie. Mi Amore, Desiree:
imp—Knights in White Satin,
Linda Law.

By KELLY TUCKER

throughout the club. A 15-foot metal
arrow with flashing sign bulbs raises
and lowers into the dancers.

A continuous slide show, created
by Blackstone Productions, runs be-
low the proscenium arch above the
dance floor. The slides show faces of
movie stars, op-art patterns and dis-
torted nature photographs.

Leroy Hagan. manager of the Ci-
vic, says four white plexiglass col-
umns with chase lights on the inside
and outside will be installed soon.
Like the arrow. the columns will
raise and lower into the dancers.

The sound system is made up of
eight Cerwin Vega speakers
mounted above the dance floor. The
four bass speakers hang above the
corners and four twecter midrange
speakers are mounted above the
center.

The DJs booth hangs above and
to the back of the dance floor. It is
equipped with two Technics MK 11
1500 turntables with LED readout
control and a Clubman 4 mixer. The
DlJs are Paez. Skip Scever. Steve
Scaffidi. Brian Burke and Willy
Ladner.

Some people are calling the Civic
Theatre “New Orleans’ Studio 54.”
Like Studio 54 in New York, the Ci-
vic Theatre was once a spacious op-
era house that has been extensively
renovated. Also like Studio 54. the

Reflected Lights: Dancers make

their own light patterns in this slow

motion photo as a revolving ball
twirls above their heads.

www.americanradiohistorv.com

New Idea: Metal arrow with light bulbs pops down into the dance floor as an

added environmental stimulus.

Louisiana’s Best: Old Playhouse

New Orleans Civic Theatre Powerful Club Attraction

stage 1s used as the dance floor and
the balcony is for lounging.

The theatre was'built by the Shu-
berts in 1904. Since, it’s been a play-
house, an opera house. a movie
house and a burlesque.

Now. on the stage where Tvrone
Power and Tallulah Bankhead
thrilled audiences. dancers pound
away on a 12.000 square foot pol-
ished aluminum dance floor.

The decaying auditorium area
was restored by interior designer
Charles Gresham. He gave it an
overall light gray paint job, preserv-
ing a chalky white finish for the
Beaux Art filigrees along the bal-
cony and stage fronts. Charles
Reinike, a local artist, restored the
gold leaf which trims the masks of
comedy and tragedy and the pro-
scenium arch.

The orchestra and box-level seats
were torn out to make room for
white-topped tables and gleaming
metal chairs. In the lower balcony.
there are no tables or chairs, only
cushions on the carpeted floor for
exhausted dancers. and marble slabs
to hold their drinks.

Drinkers at the Civic Theatre
never have to travel far for a refill.
There are five bars, one on the sce-
ond level and four on the main floor.
One is located in the orchestra pit.
Another, called the celebrity bar. is
n a room in the back of the theatre
where the walls are covered with
photographs of acts that have per-
formed at the theatre.

The Civic opens at 9 p.m. and
closes at 7 a.m. The cover charge is
$3 Fridays and Saturdgys. Every
other night of the week admission is
free. There is no dress code. but most
of the clientele is well-attired and
doormen are instructed not to admit
anyone “scruffy looking.” About
80% of the customers are white, and
most are in the 21-28 age bracket.
Required age limit is 21.

FEATURES:

MFR'S WARRANTY
DIMMING

AGC OF 100 1O 1

COLOR ORGAN

light controllers *

1500 WATTS/CHANNEL PUSH LOGIC CONTROL

ILLUMINATED OPERATIONS .
CHASE/AUDIO CHasE 19° RACK, MOUNTABLE S CIKOIR o awision of omnicomp

SATISFACTION & MORE

sugg. retail price—25%

602/264-2475

5450 n. 16th st. suite 253, phoenix, az. 85016

Record

Pool
International

In New York call Mike Pabone

Tel: 212/747-0608

Elsewhere in the U.S. call Toll Free
Tel: 800/221-3235

an affiliate of the
Canadian Record Pool

The first and most prestigious disc jockey organization in Canada
Is accepting U.S. disc. jockeys into its membership. Strict mem-

bership rules will apply.

The latest European and Canadian 12’ and LP’s will be serviced.
Cost to U.S. members will be $12.00 per every shipment of rec-

ords, plus mailing charges.

For further information cait Mike Pabone. In Canada, call Mary

Spana, 514/270-687C.
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(Tlother's
Favorite
Gospel

2 Record oct
8 Track Tape

8Track
¢ Cassette

NASHBORO 27199
2 Record Set

NASHBORO
RECORDS

NASHBORO RECORD COMPANY

1011 Woodland Street
Nashville, Tennessee 37206

Gospel
Baker’s ‘Noise’

(Published Once A Month)
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On Air 8 Years

NASHVILLE—“A Joyful Noise,”
hosted by Paul Baker and acclaimed
as the first “all-Jesus music™ radio
program ever syndicated, celebrated
its eighth year of continuous broad-
casting in April.

Begun in April 1970 on charter
station WLCY in Tampa/St. Peters-
burg, the show was originally a half-
hour mono production from which it
has grown to a network of some 20
stations coast to coast. Over the years
it has been recognized as a pioneer
for many similar shows now in exist-
ence, boasting a full-stereo all-music
format. -

“I'm convinced the key to the stay-
ing power of ‘A Joyful Noise’ has
been the fact that we have dared to
be different as the trends of radio
have changed,” says Baker. “Some
shows are stuck in such rigid formats
that they can’t be adaptable when
the time comes.”

Credited with the maintenance of
the high quality of the program and
the timely distribution is Jack
Bailey, head of GME Radio Produc-
tions, which has been the exclusive
distributor/syndicator of the series
for nearly two years.

“Another first for ‘A Joyful
Noise,” " states Bailey, “is thatit’s the
first religious PSA program that ever
carried a subscription charge with it.
That’s just part of what it takes to do
the job well and give our stations the
best. All our subscribing stations
think it’s worth it to have the best
and clean up some of the PSA gar-
bage that’s on the air.”

The second station to carry the
program was KEYN AM/FM in
Wichita, Kan. Roger Mundy, pro-
gram director for both the AM and

Major Promo On
Jimmy Swaggart

NASHVILLE — Promotional
plans surroundirg the first Jimmy
Swaggart LP, entitled “Somewhere
Listening,” released under an agree-
ment with the Benson Co. of Nash-
ville, are underway with emphasis
relying heavily on airplay and mer-
chandising,

Swaggart recently signed an
agreement with the Benson firm
calling for the production of new re-
corded products, &s well as exclusive
distribution of Jim Records, the la-
bel under which Swaggart records.

Plans for Swaggart’s release call
for a 50-market gospel radio ad buy
scheduled to begin in June, sup-
ported by product sell-ins to Chris-
tian retail and gospel distributor ac-
counts in addition to rack sell-ins. A
six-pocket free standing record dis-
play, mobiles, bin cards and posters
have all been designed to accom-
pany the product.

In addition, a four-color program
is being designed for distribution at
the Swaggart Evangelistic Crusades
featuring pictures and background
information as well as selected
pieces of product. The program will
be tagged with local retail and rack
accounts supplying Swaggart prod-
ucts in that area.

Swaggart, one of the most recog-
nizable members of gospel music,
preaches daily on the “Camp-
meeting Hour,” a 30 minute broad-
cast purported to be the largest daily
religious broadcast in the world.
Swaggart’s 34 titles have sold more
than six million units, an achieve-
ment that places his sales among the
largest in the gospel record industry.

FM, remarks that “currently we are
running the show one hour on FM
and four hours on AM. We've used
‘A Joyful Noise’ consistently now for
eight years, which in my opinion
says it all.”

Other earlier subscribers include
WKDF, a progressive rock station in
Nashville, and WFBQ-FM, Indian-
apolis.

Both Bailey and Baker show
strong optimism for the future of the
series. Baker is certain that the mar-
ket for Contemporary Christian mu-
sic of the kind he plays is just begin-
ning to come of age and that future
growth will continue to be strong for
some time to come. Bailey added
that increasing numbers of stations
are becoming more willing to pay a
subscription charge for a religious
show to improve their over-all pro-
gramming rather than to sweep PSA
under the carpet as has been the atti-
tude among many in the past.

One of the attractive features to
program-conscious stations has
been that Baker has never solicited
financial contributions on the air.

“I invite my listeners to write me,
which gets them personally involved
in the show, but I've never begged
them for dollars. I'd rather have
them personally involved than fi-
nancially involved. That's what has
held my audience for eight years.
They feel welcome, not obligated.”

Ernie Ford Will
Head Fame Push

NASHVILLE—Tennessee Ernie
Ford has been appointed the honor-
ary national chairman for the Gos-
pel Music Hall of Fame’s fund rais-
ing drive.

Ford, who has sold more records
in the gospel field than any other
artist, was the first president of the
Gospel Music Assn. at its inception
in 1964.

The drive has a national goal of
$1.5 million for the Hall of Fame, to
be built in Nashville-across from the
Country Music Hall of Fame. Cam-
paign activities began in Nashville
with a local goal of $300,000.

The Gospel Music Hall of Fame
will contain a museum, a multi-
media theater, an extensive library,
a chapel and offices for the associ-
ation in addition to the Hall of Fame
area that will house plaques of the
inductees.

The Hall of Fame was established
in 1969 with the first inductees in
1971. There are now 25 members of
the Hall of Fame with two added
each year, one-living and one de-
ceased.

Back From Tour

NASHVILLE—Nancy Honeytree
and Mike Warnke have recently
completed the biggest and most ex-
tensive concert tour ever played by
any contemporary Christian artists
in Australia.

Organized by Jesus People, Inc. of
Perth, in cooperation with P.C. As-
sociates of Fort Wayne, Ind.. and the
Dharma Artist Agency of Nashville,
the tour consisted of 23 concerts and
two leadership communication
workshops in 26 days, including ap-
pearances in Sydney, Melbourne,
Hobart, Canberra, Brisbane, Ade-
laide and Perth, marking the first
time two leading Christian artists
from America have been co-billed in
the southern hemisphere.

www americanradiohistorv com
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& | ®5 | TN Aist, Labet & Number
1 1 26 JAMES CLEVELAND
Live At Carnezie, Savoy 7014
2 2 44 SHIRLEY CAESAR
First Lady, Roadshow RS-LA744-G (United Artists)
3 3 103 WALTER HAWKINS & THE LOVE CENTER CHOIR
Love Alive, Light LS 5686 (Word/ABC)
4 4 22 GOSPEL KEYNOTES
Tonight Is The Night, Nashboro 7187
5 7 138 JAMES CLEVELAND & CHARLES FOLD SINGERS
Jesus Is The Best Thing That Ever Happened To Me, Savoy SGL 70(5 (Ansta)
6 9 13 REVEREND MACAO WOODS
Happy In Jesus Savoy 14463
7 10 52 WALTER HAWKINS
Jesus Is The Way, Light 5705 (Word/ABC)
8 8 76 EDWIN HAWKINS & THE EDWIN HAWKINS SINGERS
Wonderful, Birthright BRS 4005 (Ranwood)
9 6 26 ARETHA FRANKLIN
Amazing Grace. Atlantic 2:906
10 12 17 WILLIAMS BROS.
Mama Prayed Fcr Me, Savoy 14462
11 5 13 ANDRAE CROUCH & THE DISCIPLES
This Is Another Day. Light 5683 (Word/ABC)
12 13 17 SARA ] POWELL
When Jesus Comes. Savoy 14465
13 33 13 REVEREND MACAO WOODS
Christ Tabernacle Concert Choir, Savoy 7007
14 17 9 INSTITUTIONAL RADIO CHOIR
He's Standing By, Savoy 14458
15 15 80 GOSPEL KEYNOTES
Ride The Ship Te Zien, Nashboro 7172
16 16 22 JESSE DIXON
It's Alnght Now, Light 5719
17 11 26 EDWIN HAWKINS & SINGERS
The Comforter, Bir-hnght 4020
18 18 39 REV. MILTON BRUNSON & THE THOMPSON
COMMUNITY CHOIR
Joy, Creed 3078 (Mashbare)
19 19 9 THE PILGRIM JUBILEE SINGERS
Now & Forever. Nashboro 7181
20 25 68 MYRNA SUMMERS & THE COMBINED CHOIR OF THE
REFRESHING SPRINGS C.0.G.I.C.
| Found Jesus And I'm Glad, Savoy SiL 14407 (Arista)
21 31 68 SENSATIONAL NIGHTINGALES
See You In The Ragture. ABC/Peacock PLP
22 22 120 ANDRAE CROUCH AND THE DISCIPLES
The Best Of Andrae. Light LS 5678 {Word/ABC)
23 23 22 JAMES CLEVELAND/SQ. CALIF. COMM. CHOIR
Savoy 14412
2 m JAMES CLEVELAND/RUTH SCHOFIELD EDITION:
Savoy 14445
25 29 5 SAVANNAH COMMUNITY CHOIR WITH REV. ISRAC DOUCGLAS
Stand Up For jesus, Creed 2306 (Nashboro)
26 26 9 MIGHTY CLOUDS OF JOY
Live & Direct, AB-1038
27 14 22 ERNEST FRANKLIN
I'm Going To Sit Down. jewel 0128
28 m DONALD VAILS CHORALEERS:
| Savoy 7019
29 m SENSATIONAL NIGHTINGALES:
Jesus Is Coming, Peacock 59232
30 30 5 ISAAC DOUGLAS
Special Appearance, Creed 3081 (Nashboro)
31 21 156 THE GOSPEL KEYNOQTES
Reach Out. Nashbore 7147
32 32 5 HARRISON JOHNSON
Don't Make War, Creea 3080 (Nashboro)
33 24 22 ANDRAE CROUCH
Live At Carnegie Hall, Light 5602
34 28 44 ANDRAE CROUCH & DISCIPLES
Take Me Back, Light LS 5637 (Word/ABC)
35 20 13 J.C. WHITE & SINGERS
Phase |, Savoy 14467
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Only one company,
The Benson Company,
can proudly announce -

the exclusive distribution ' o

of the entire recorded artistry

of Jimmy Swaggart .
on Jim Records.
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On April 20, his new album
will be released and his fans
will start for the stores by ,’
the thousands. Because when
Jimmy Swaggart sings,

America i Z
menicals, Cumanper || Sowm/ge L/s/‘(ﬂm

(R3628)
Records,.

A ) ased o
Ejf(”]][ﬂ 5 ‘ ‘E{gg T St fiali 1ohgtheH artWarming, /" §
Nashville, Tennessee

_ impact, and Greentree labels
= f
J 37228. L

| distributed by
Jim | /\i 800/251-8984 7

x

b 4
RN

N\
o

- 1". -

365 Great Circle Road,

The Benson Company.
Produced by Phil Johnson.
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Soul

_ Sauce

Gala Party
For DJ In
Milwaukee

By JEAN WILLIAMS

LOS ANGELES—A testimonal
dinner is being held for O.C. White,
one of the country’s best known Dls,
who happens to spend the bulk of
his time {ending a hand to the com-
munity in which he serves.

The tribute, pulled together by
Lucky Cordell and Paul Gallis, with
committee members Eddie Thomas,
0.C’s wife Joyce and Larry O’Jay,
music director at WAWA in Mil-
waukee, is set for May 12 at the Pfis-
ter Hotel in Milwaukee.

White, a 17-year staffer at
WAWA, is hoping to draw Jerry
Butler of Philadelphia International
Records to be the star performer.

Onhand will be the 20-piece
UWM Jazz Ensemble from the
Univ. of Wisconsin, Milwaukee, un-
der the direction of professor Andrew
White (no relation). However, White
is a Ph.D candidate at Union gradu-
ate school in Yellow Springs. Ohio.
He collected his master's degree in
urban affairs a couple of years ago.

White’s pet project 1s his O.C.
White Soul Club which consists of
from 175 to 200 teens and young
adults.

“This is a manpower organization
that bridges the gap between youth
and senior citizens,” says White.
“Our aim is to help seniors in a way
that will do the most good.

“Realizing that most of the seniors
living in our community live on
fixed incomes and don’t have the
money to do things like fixing up
their property when they are or-
dered to, my kids go in and repair
boards, scrape the houses, clean the
gutiers, fix the roof. tend their yards.
build fences. build or fix steps. plas-
ter the kitchens and anything clse
that needs to be done.”

He explains that his “kids” recog-
nize they are part of an organization
and “we have officers-plus. every-
body is promoted from within the
group.”

He notes that two supervisors,
Dwane Cunningham. who has been
with him seven years, and Mary
Davis. six years, were juvenile delin-
quents when they came to him.

“I go to the children’s courts ask-
ing 10 take the children in hand.

Then | make a deal with them. If

they want moncy. they sure as hell
have to work for it. We also demand
they save $25 a week from the more
than $90 we pay them. In six months
these kids see the value of saving
their own money and take pride in
earning it,

“They live at home with their par-
ents but they must come to work ev-
ery day. The deal | make when I hire
them for work is that if they hear me
on the air every morning—no matter
if there is two fect of snow on the
ground and 20 degrees below zero.
they know that I am working so they
have to come to work too. They can
miss a day when | nuss a day and |
have only missed one day in 20
years.” says White.

White, whose memberships in-
clude the Governors Youth Board,
Governors Task Force on Energ)
Conservation and NATRA. has re-
ceived citations for merit achicve-
ment from NATRA each ycar since

1964. He was also a vice presidentof

NATRA.

His close political involvement
ties in to his work as a DJ. It is my
responsibility to get the message

(Continued on puge 49)
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DANCE WITH ME—Peter Brown 16 (Rick’s, BM1)
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Ei Terr;pert?]n)li EAPS‘EABPS)OSZA Three/Suemay, BMI), Gold Mine 4008 (Salsoul) 75 | 79 6 BLACK WATER GOLD—Susshine Band
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' 42 | 28 | 11 | FANTASY—Etarth, Wind & Fire (L. Ziltery), TK 1026 (Su-ma/Rogan. BMI)
8 | 8|10 | NIGHT FEVER—gee cees M Wiile, £ el Barrio, V. Whie). '
Egng(;v:gga R.Balllib, M Gibb). RSO 889 Cotumbia 3 10688 (Saggfire, BMI) 86 2 WEEKEND LOVER—Ddyssey
3 43 35 16 DON'T COST YOU NOTHING- (S. Linzer, D Randell), RCA 11245 (Featherbed
ﬁ 12 5 USE TA BE MY GIRL—~The 0'lays Ashford And Simpson Desiderata/Unichappell, BMI)
ggsf;r?&lfs L Huff), Philadelphia international (ONV ?STSJE?\P\)/ Simpson), Warner Bros. 8514 (Nick ﬁ 87 2 SHAME = Evelyn Crampagre King
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(J. H Fitch, R Cross), RCA 11122
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07 Eigeont. (5. Rl GOt 672 48 | 36| 12 | LOVE IS ALL YOU NEED-tigh inergy P Ty e
ﬁ 25 8 DANCE ACROSS THE (C. Drayten). Gordy 7157 (Motown) (Jobetee ASCAP) ‘ '()RepmhaArg%)Ag;lmlmn CRED (HenTEe) (T
FLOOR~ Jimmy “Bo" H 49 | 45| 14 | FREAKY DEAKY—roy a
gghw Casﬁy”?e":ynga% Sunthine Sound 1003 (1K) (€ Birdsong, R_Ayers) ogoly,deorrsddle (Phonodisc) QW (rgE’f?NMMACGHLNEETrheI:M'ZCIIe(;OS .
erlyn/Harric (Michelle Bird/Roy Ayers Ubiguity, ASCAP) riffin-Moore-Griffin) Cofumbia (Grimora
April. ASCAP)
16 | 16 | 12 LET'S ALL CHANT~The Michael Zager Band 50 | 49| 11 THIS TIME THEY TOLD THE | '
(A Fields. M. Zager), Prvate Stock TRUTH—=2.2. Hill ﬁm FINE AND HEALTHY THING—teon Haywood
45184 (Sumac, BMI) (F Kmght). Columbia 3 10680 (Two-Knight, BMI) (W Burton) MCA 40889 (Gem-Edd BMI)
17 | 15| 12 NEVER GET ENOUGH OF 51 | 46| 16 DO YOU LOVE SOMEBODY —Luther Ingram
YOUR LOVE—1To (I Baylor) Koka 728 (Klondike. BMI) 85 | 91 2 | AM YOUR WOMAN, SHE IS YOUR
(R, Dahrouge), AGM 2005 (Sister WIFE—Barbara Mason
John/Urgnetle. BMI) 52 | 51 | 10 | WHERE DID LOVE GO~ Leroy Hutson (W McDougal I11), Prelude 71103
: (G Askey), Curtom 0134 (Warner Bros ) {Veedone/Tramar, BMI)
18 | 18 | 9 | IT'S ALL IN YOUR MIND—side Effect (Andrask. BMI) w192 | 2 | come on Back To ME
(Johnson Maha, Pation. Henderson. St. J ).
Fantasl;HBIBa(;elaxetli nHapD;1 B:nh"day B;Arlr;es 53 | 92 8 ."-BW(L)eyH%InEr?\yR]%(?GV(EA;J:PPJELT:;S[A;CAP) LOVER— argie Joseph
- e ‘ () Bristol). Atlantic 3445 (Bushka, ASCAP)
10 e || 0 |} Sl T e (e B i 54 | 50 | 16 | WORKIN' TOGETHER—waze Festring v
(Phonogram) (Delightful/Gang. BM) f{’"&‘;geﬁ;;“gplm 4531 (Pecle, BMI) ﬁm EIBthlAMP CEIAMNGE—AIben ngmooz
! . urphy, orgeson), Tomato
0247 ?(')*R"gmcf"g'_ﬁs*ﬂy e 55 | 55| 6 | TOMORROW I MAY NOT FEEL (Groovesule, BMI)
(8 Wte_ v Wison) 20 Cenlary JHECAME o el 88 | 88 | 2 | MY FAVORITE FANTASY—yan McCoy
2365 (Sa Vette, BMI) (Carleen/ Defrantz Moique. ASCAP) (I\gm'rrigr% Bl:lﬂ%\ 40885 (van McCoy/Warner
2L 1712 1 OERN, OF THOUGHT AND 5 | 53 | 16 | STAYIN' ALIVE—Bee Gees
DREAMS — Dramatics {B Gibb, R Gibb, M. Gibb) RSO 885 (Polydor 89 | 89 | 3 | BABY | JUST WANNA LOVE
('(Eirorzl\)lg‘sl\)sw\nlg gMP%r‘zLu?segdérzagSlCAP' (ot G YPU_"’"""e Allen
22 120 |12 | | couwp wa ﬁ 67 | 4 | TRY AND UNDERSTAND—Jaisun R
OULD HAVE LOVED YOU—Moments (WM. Stevenson) Jett Sett 101 (Mikim. BMI) RlEsanderShicet
(Not Listed), Stang 5075 (Unichappeli/Begonia
Fedora, BMI 58 | 58 9 OLD MAN WITH YOUNG 90 | 66 | 25 JACK AND “LL—Raygiao .
29 7 IT'S SERIOUS = Cameo {DEAS—Ann Peebles {R Parker, r.), Arista 0283 (Raydiola
m 6. Jackson/R. Moore). Hi 78509 (Cream) (Muscl
(@ Uiy, L L), Graubin (1 09 ot S i e (e 91| 93 | 2 | TILL YOU TAKE MY LOVE— Harvey Mason
(Casablanca) (Better Days, BMI) 0 y (H. Mason, D Foster), Ansta 0323
ﬁx 32 | 8 | DAYLIGHT & DARKNESS—Smokey Robinson ﬁ 69 | 6 | I'M REALLY GONNA (Masor. ASCAP)
(S. Rabinson, R.E. Jones). Tamla 54293 (Motown) MISS YOU—Billy Preston
(Bertam. ASCAP) (8. Preston). A&M 2012 (Irving/Wep, BM1) 92 | 94| 2 BALTIMORE —Ron Preyer
25 | 23 |12 | ALL THE WAY LOVER— Millie Jackson 60 | 60 | 6 lYFOlll CAN'T HAVE (R Newman), Shock 10 (anus) (tightree, BMI)
(B Latimore), Spring 179 (Polydor) (Sherlyn BMI) —Yvonne Eiliman 93 | 96 4 YOU'VE BEEN A PART OF ME—wee Gee
26 {26 | 9 | MISS BROADWAY—Bere Epoque A (v Bullock, | Fordham. S Love) Juney 533
(F Lenton, A. Wayman), Big Tree 76008 (Atlantic) 72 3 EYESlGHT ATk (Lemse, BMI)
(Prim Linea, ASCAP) ’!' — James Brown
27 |21 |19 | TS YOU THAT | G tenonmen gy 165 (Datore ol Il B I i A e
[‘MEESB);S"WEEET e Moon ﬁ 81| 2 | ALMIGHTY FIRE—Aretha Frankin we've Got Rhythm, BMI Almo. ASCAP
Willow Grl BMI/Desert Rain. Sky Tawer, ASCAP) (C Maytield). Allantc 3468 (Mayieid, BMI) 95 m FEEL THE FIRE—Peao Brysan
Roadsnow 1124 (United Artists) ﬁ 83 2 AIN'T NO SMOKE WITHOUT | [ (P Bryson). Capitol 4573 (Warner Tamerlane. BMI
ﬁ 39 [ 5 | DUKEY STICK-6 FIRE—Eddie Kendricks ,
(G Duke) Epc 830531 ycense. ASCAP) D Bugallr  Musken), Austa 0325 96 m MOONLIGHT LOVIN'—tsaac Haes
ﬁ 37| 7 MS.— David Dlive (Blackwood, BMI) | Hayes) Poiydor 14464 (Afro. BMI)
- V| Iver .
(3, Diver, & Rabron). Mecuy 543 ez 64 1163 11071 BOGGIE SHOES® KC. & The Suishine band 97 | 97 | 5 | UP THE DOWN STAIRS—wison ilkams
elaxed. ' | (G. McGregor). ABC 12344
P 35 | 6 | EVERYBODY DANCE-ce 65 | 65 | 7 | BABY, I'M THROUGH—Emotions (Retaxed/McGregor. BMI
{Edwards & Rogers). Atlantic 3469 (Cotillion gJPa:ﬁl(l\f\:'r‘l)eso%‘Mlital 3200 (Fantasy) ‘ 08 m SAY YEAH—Sam Dees
Kreimers/Chic. BMI) \ =
' (S Dees) Polydor 14455 (Dyno Dees, BM!
31 [ 31| 7 | CONFUNKSHUNIZEYA—Con Funk Shun 66 | 64| 9 | CAUSE YOURE MINE NOW-—-Ra Hudmor
(M. Cooper). Mercury 547 (VALIE Joe. BMI) §D ,?]”'ey)Rab?"t““g;w')“m i) (e 99 | 76 | 12 | TRUST YOUR HEART—Bobby Womack
ﬁ 41| 6 | KEEP ON DANCING unshine Kabhi (8. Womack, L. Ware, O Davis), Columbia 310672
i, chnsieglayioy 7] 3 SUMMER SONG— Grover Washington Ir. (Tracebob/Unart, BMI) (Jobete. ASCAP)
(). Shamweli & C. McCollough), Columbia 3-10709 J Blake). Kudu 942 (Motown) (Not Listed)
(e, G 68 | 681 9 | IF 1 HAD MY WAY ack 100 | 84 | 8 | RISKY CHANGES—Bionic Boogie
42 | 6 | SUPERNATURAL FEELING- Biackbyrds (I Moore). Chi Sound l:g‘?[}ﬁ[teg‘Axgts (G Diamond). Polydor 14450 (Diamond Touch
(Saunders. Toney). Fantasy 819 (Blackbyrd. BMI) (Gaetana,Jadan, BMI) ) Arista, ASCAP)
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General News

HUTCH’S HUNCH

LOS ANGELES—Willie Hutch,
with credits including film scoring,
producing, writing and recording,
has joined fellow Motowner Nor-
man Whitfield at Whitfield Records
because “In addition fo respecting
Norman’s creative ability, I wanted
to be a part of his new growing com-
pany.

“We have talked a long time
about doing some creative things to-
gether,” says Hutch.

Hutch, who has always produced
himself while producing and/or
writing for other acts such as
Smokey Robinson, the Jackson 5,
Thelma Houston, the Miracles and
others, plans to get involved in pro-
ducing Whitfield acts.

“But the first thing is to get my
own thing off the ground,” he says.
For the first time, Hutch will be co-
produced by someone else:

Whitfield. “This is also my way of
trying something different.”

He notes that he will not totally go
in a new musical direction. How-
ever, the combination of the two
should produce something different.

Hutch, who is best known for his
hard-driving, funky sound, says he
plans to get into “some different
rhythm patterns.” He has nearly fin-
ished his debut LP for Whitfield
with a projected June release date.

According to Hutch, on the draw-
ing board is a planned national
showcasing. “l know I need more ex-
posure all around if I am to get over
as a performer.”

He adds that for the most part
while with Motown, his energies
were devoted to producing other
acts. Now, he says, “my energies are
shifting to pushing myself as a
recording artist.”

Willie Joins Norman Whitfield
‘For Creative Things Together’

Hutch has become known
through his recordings as somewhat
of a high energy artist—and with the
trend apparently to a mellower
sound, one might wonder if he will
fit in. “There is a musical transition
about every 10 years. When I re-
corded for RCA in 1968 I did an LP
called “Season For Love” which was
extremely mellow.

“I joined Motown in 1971 and its
overall sound was high-energy, with
more than 90% of its hits uptempo. |
was there so I did that type of music.
Most people don’t know that I'm
ballad-oriented and I'm doing some
ballads on my new LP.

“Pm glad the trend is back to easy
to listen to music because I believe
the staying power of an artist is his
ability to make people listen to him
and want to play his records long af-
ter they fall from the charts.

JEAN WILLIAMS

® Continued from page 48

from the political machinery, take it
back to my audience, give it to them
in terms that it will understand with-
out all the redtape that might be in-
volved, then the people know what’s
really going on and can deal with it.””

He notes he has gotten personal
commitments from political chiefs to
attend his testimonial dinner—some
of whom are Wisconsin Gov. Martin
J. Schrieber, Congressman Henry
Reuss, county executive William S.
O’Donnell and Milwaukee Mayor
Henry Maier.

*  x %

Carolyn Franklin, sister of
Aretha, wrote and performed “l
Take This Walk With You—Down
Life’s Avenue” at the wedding of
Aretha to actor Glenn Turman. The
tune was the couple’s wedding
march.

Carolyn later performed the song
at a massive reception the Turmans
tossed at the Beverly Hilton Hote! in
Los Angeles, with some 600 well
wishers onhand.

Backing Carolyn was Barry
White’s Love Unlimited Orchestra
with Gene Page conducting.

Other acts to serenade the couple
were the Four Tops who performed
“l Love You Just The Way You
Are,” “Isn’t She Lovely” and “Cat-
fish.”

The Lon Fontain dancers, Papa’s
Results, a group that Carolyn man-
ages and Aretha consults; Bernard
Mason, guitarist; Eddie Hicks,

Soul Sauce

singer; along with singer Tennyson
Stevens from Chicago entertained
the gathering. Stevens sang “Can’t
Take My Eyes Off Of You.”

Aretha’s latest concert cancella-
tion was her scheduled performance
at the Circle Star Theatre in San
Carlos, Calif., May 5-6.

* * *

Mecca Artists, Inc., has been
tapped to pull together the enter-
tainment for the Black Athletes Hall
Of Fame Dinner set for the Waldorf-
Astoria, New York, June 28. Bill
Cosby is honorary chairman.

Ruth Inniss will not only coordi-
nate the show but will make all air-
line and hotel reservations and se-
cure transportation in New York
where needed.

* * *

Nancy Wilson, actress Mira Wa-
ters and Grover Washington were
set to be among those paying tribute
to the late Taaz Lang, manager of
Philadelphia International’s Teddy
Pendergrass.

The tribute, an open house splash
and disco party celebrating the
opening of Taaz’ Higher Concept
Beauty Center in Philadelphia was
held Sunday (30). Lang was also a
beautician.

Lang was murdered last year on
the doorsteps of her home. The
crime remains unsolved. Producers
of the event were Eva Ritter, Mira
Waters, sister of the slain manager
and Izzy Lang Jr.

Norman Connor is in the studio
with the Delfonics to produce two
singles for them for Arista Records.
Connor’s new LP “This Is Your
Life” features Elinor Mills on lead
vocals—Elinor is the sister-in-law of
Stephine Mills, former star of the
Broadway musical “The Wiz.”

* * *

A promotional/merchandising
item being used by Fantasy Records -
in promoting the Originals’ new LP
“Another Time, Another Place” is
an eight-page comic book which ac-
companies all promotional mailings.
A full-color poster has also been pre-
pared.

The comic book contains the his-
tory of the Originals dealing with the
group’s 10 years with Motown, a
double spread cartoon illustrating
all the tune titles on its Fantasy LP
and individual bios. There is also a
crossword puzzle.

* * *

Tomato Records has released a
new LP by blues master John Lee
Hooker titled “The Cream.” The
double pocket album was recorded
live in Palo Alto, Calif., at the Key-
stone club. Some of Hooker’s most
famous tunes are included on this
LP such as “Rock Steady,” “T.B.
Sheets,” “Sugar Mama™ and “One
Room Country Shack.”

* * *

Remember ... we’re in communi-
cations, so let’s communicate.

‘“‘What do your rhythms say across the board?’’

=0 o G cop;es in the first day.and-alll did wasfpiayltm R
the store.”—D. Schlang,‘ o%vner, Just A Song,’ Alhany,

VII[e, KY.

| RA'

+“People get happy when they hear.Spyre.orf
in-store play, and they’re happ_y whien they buy
T it. That good feeling showsdp in the sales.”
Joan Miller, rﬁanager, Vine Records, Louis-

ta
T e
o

“Spyro Gyra is a dltferent sort of sound—
and our customers like it. In- store play is popu-s
tag. with sales” ‘dncreasing. —George Daniels,
e Owner, George’s Music” Room, Chlcago, 4L..

AMH 1014

“Spyro Gyra will knock your socks off?”—

Howard Appelbaum, big buyer, Kempmill Rec-
ords, Washington, D.C.

amherst reéords

355 Harlem Rd., Buffalo, N.Y. 14224
Call toll-free 1-800-828-7041,
i

n N.Y. State call 716 826-9560

A Division of Transcontinent Record Sales, Inc.
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Billboard SPECIAL SURVEY For Week Ending 5/6/78

Soul LPs

T | #STAR  Pedormer—LPs  registering =
| 5 | freatest proportionats upward prog- S|
| = this week = | =
= et BE(E| 8
g i | TME x| x TITLE
o | % | § | Artist, Label & Number o F | Artist, Label & Number
£ | 3| = | OistLabed £ 8| £ | st Laben
1| 1[13| WEEKEND IN LA. 31 (27 [11 [ SHOUTIT ouT
[ George Benson, B.T Express,
Warner Bros. 2WB 3139 Roadshow/ Columbia JC 3507
ﬂ 11| 2| SHOWDOWN 32 (32| 6| MACHO MAN
Isley Bros.. T-Neck JZ 34930 (CBS) Village People,
Casablanca NBLP 7096
3| 3|12 | STREET PLAYER
Rufus/Chaka Khan, ABC AA 1049 33 |34 | 3| WE CAME TO PLAY
Tower Of Power
(19| 2| centRAL HEATING Columbia JC 34906
Heatwave, Epic JE 35260
34 31 (25| BRASS CONSTRUCTION Il
51 5 (19| BLUE LIGHTS IN Brass Construction
THE BASEMENT Untted Atists LA7SSH
Roberta Flack Atlantic SD 19149
| 35 (20| 9| STARGARD
6| 6|10 PLAYER OF THE YEAR Stargard, MCA MCA2321
Bootsy's Rubber Band. Warner
Bros. BSK 3093 36 |36 | 13| LET ME PARTY WITH YOU
Bunny Swgler, Gold Mind
7| 2|19 | SATURDAY NIGHT FEVER 7502 (Salsoul)
Various Artists RSO RS-2-4001
37 139 | 7| VINTAGE “78"
8| 420 | FUNKENTELECHY VS, Eddie Kendricks, Ansta AB-4170
PLACEBO SYNDROME
Parhament, Casablanca NBLP 7084 | 38 | 38 | 20 | CHIC
Chic, Atfantic SD19153
|25 | 2| soruw oF Love
0'Jays, PLR 1235355 39|41 | 4| SUNBURN
Sun, Capitol ST11723
10 [ 8|10 [ RAYDIO
Raydio. Arista AB 4163 40 |40 | 25| FLYING HIGH
ON YOUR LOVE
11 | 922 | ALL'N ALL Bar-Kays, Mercury
Earth. Wind & Fee Columbia SRM 11181 (Polydor)
JC 34905
41 (45| 6| LOVE WILL FIND A WAY
12 |12 | 6| WARMER | Pharoah Sanders, Ansta AB 4161
COMMUNICATIONS
Average White Band. 42 142 7| FUNK IN A MASON JAR
Atlantic SD 19162 Harvey Mason. Arista AB 4157
13 |10 | 15 | FANTASY LOVE AFFAIR 43 | 44| 5| VOYAGER
Peter Brown, Drive 104 (TK) Dexter Wansel. P LR
17-34985 (CBS)
| 14 |14 | 13| REACHING FOR THE SKY |
Peabo Bryson, Capitol ST 11729 44 147 | 5 ERUPTION
(21| 4| vou ucHt uP My LFe -
Johnny Mathis, Columbra JC 25259 m MODERN MAN
Stanley Clarke, Nemperor
16 | 7 |21 | THANKFUL 17 35303 (CBS)
Natalie Cole. Capitol Sw 11708
46 (43| 5| WATSONIAN INSTITUTE
17 |17 | 13| WE ALL KNOW WHO Master Funk, DIM DILP-13
| WE ARE
Cameo, Chocolate City CCLP mm LOVELAND
| 2004 (Casablanca) Lonme Liston Smith
Columbia JC 35332
18 |15 8| LETS DOIT
Roy Ayers, Polydor PD-1 6126 48 | 37 (42| TOO HOT TO HANDLE
| Heatwave, Epic PE 34761
19 |13 [ 15| ONCE UPON A DREAM
Enchantment 49 | 55 2 EVER READY
Roadshow RS 811 (U.A) Johnmie Taylor, Columbia JC 35340
P/ |12 RiOING HiGH 50 48| 33| BARRY WHITE SINGS FOR
Faze-0, SHE SH 740 (Atlantic) SOMEONE YOU LOVE
Barry White, 20th Century 7-543
21 |18 | 16 | LIVE AT THE BIJOU
Grover Washington, Jr, kudu KUX | 51 | 50 [ 24 | ONCE UPON A TIME
3637 (Motown) | Donna Summer Casablanca
P £
22 [16 [13 | GOLDEN TIME OF b
THE DAY 52 | 51| 20| THE BELLE ALBUM
Maze featuring Frankie Beverly | Al Green Hi HLP6004
Capitol ST 11710
23|23 | 5| 1cantco on Twis way | 53 EEKEEI UP THE YELLOW BRICK
Tyrone Davis, Columbia 1C-35304 |
| | Salsoul Orchestra, Salsoul SA 8500
LAt 30 1 SENTCTR 54 54| 2| DAVID OLIVER
s BvoslmeSsmSS David Olver, Mercury SRM 1183
55|49 (25| LIVE
52z :‘:&civguugsk:; li?_llf Commodores Motown M894
Lou Rawls, Philadelphia
Interational J7 35036 (CBS) 56 53| 5| JOURNEY TO THE LIGHT
| Brainstorm. Tabu JA-35327
26 |30 | 7| LOVE BREEZE |
57 PLEASURE PRINCIPLE
| ?gg;euﬁbﬂ:ﬁ?n _ m Parlet, Casablanca NBLP 7094
ﬁ 35| 3| MAGIC 58 LET'S ALL CHANT
floaters ABC AA 1047 Michael Zager Band, Private Stock
PS 7013
28 |28 | 10 | THERE'S NO GOOD
IN GOODBYE 59 | 56| 20| FUNK BEYOND THE CALL
Manhattans Columbia IC 35252 | OF DUTY
Johnny "Gurtar Watson.
29 |29 (35| FEELIN' BITCHY DIM DILPATI4
Millie Jackson, Spring
SPIG6715 (Polydor) 60 IF MY FRIENDS COULD
m SEE ME NOW
30 (33| 4| JAM/1980's Linda Clifford. Curtom CUK 5021
James Brown. Polydor PD16140 (Warner Bros )
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MAY 6, 1978, BILLBOARD

As Of 4/24/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 NIGHT FEVER—Bee Gees—RSO 889

2 LAY DOWN SALLY—Eric Clapton—
RSO 886

3 IF ) CAN'T HAVE YOU—Yvonne
Elliman—RSO 884

4 STAYIN' ALIVE—Bee Gees—
RSO 885

5  CAN'T SMILE WITHOUT YOU—

' Barry Manilow—Arista 0305

6 WITH A LITTLE LUCK—Wings—
Capitol 4559

7 DUST IN THE WIND—Kansas—
Kirshner 84274

8 EMOTION—Samantha Sang—Private
Stock 45178

9 JACK & JILL—Raydio—Arista 0283

10 YOU'RE THE ONE THAT | WANT—
John Travolta & Olivia Newton:
John—RSO 891

11 THE CLOSER | GET 7O YOU—
Roberta Flack—Atlantic 3463

12 EBONY EYES—Bob Welch—
Capitol 4543

13 GOODBYE GIRL—David Gates—
Elektra 45450

14 SWEET TALKING WOMAN—Electric
Light Orchestra—Jet 1145
(United Artist)

15 THANK YOU FOR BEING
A FRIEND—Andrew Gold—
Asylum 45456

16 IMAGINARY LOVER—Atlanta
Rhythm Section—Polydor 14459

17 COUNT ON ME-Jefferson
Starship—Grunt FB-11196 (RCA)

18 WE ARE THE CHAMPIONS —
Queen—Elektra 45441

19 MOVIN' OUT—Billy Joel—
Columbia 3-10708

20 WEREWOLVES OF LONDON—
Warren Zevon—Asylum 45472

21 SHADOW DANCING—Andy Gibb—
RSO 893

22 NEVER HAVE TO SAY GOODBYE—
England Dan & John Ford
Coley—Big Tree 16110

23 THUNDER ISLAND—Jay Ferguson—
Asylum 45444

24 RUNNIN' ON EMPTY—Jackson
Browne—Asylum 45460

25 FEELS SO GOOD—Chuck
Mangione—A&M 2001

26 FOOLING YOURSELF—Styx—
A&M 2007

27 EGO-—Elton John—MCA 40892

28 DEACON BLUES—Steely Dan—
ABC 12355

29 POOR POOR PITIFUL ME—Linda
Ronstadt—Asylum 45462

30 IT7'S A HEARTACHE—Bonnie Tyler—
RCA 11249

31 FANTASY—Earth, Wind & Fire—
Columbia 310688

32 THE CIRCLE IS SMALL—Gordan
Lightfoot—Warner Bros. 8518

33 DO YOU BELIEVE IN MAGIC—
Shaun Cassidy—
Warner/Curb 8533

34 SHORT PEOPLE—Randy Newman—
Warner Bros. 8492

35 SOMETIMES WHEN WE TOUCH—
Dan Hill—20th Century 2355

36 TOO MUCH, TOO LITTLE, TOO
LATE—Johnny Mathis & Deniece
Williams—Columbia 310693

37 1'M GOING TO TAKE CARE OF
EVERYTHING—Rubicon—20th
Century 2362

38 TWO DOORS DOWN-—Dolly
Parton—RCA 11240

39 | CAN'T HOLD ON—Karla Bonoff—
Columbia 310618

40 DANCE WITH ME—Peter Brown—
Drive 6269

As Of 4/17/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 SATURDAY NIGHT FEVER—
Soundtrack—RSO RS-2-4001

2 EVEN NOW-—Barry Manilow—Arista
AB 4164

3 LONDON TOWN—Wings—Capitol
SW 11777

4 SHAUN CASSIDY —Shaun Cassidy—
Warner/Curb BS 3067

5 POINT OF KNOW RETURN—
Kansas—Kirshner JZ
34929 (Epic)

6 RUMOURS—Fleetwood Mac—
Warner Bros. BSK 3010

7 RUNNING ON EMPTY—Jackson
Browne—Asylum 6E 113

8 EARTH—Jefferson Starship—Grunt
BXL1 2515 (RCA)

9 SLOWHAND-—Eric Clapton—
RSO RS1-3030

10 FEELS SO GOOD—Chuck
Mangione—A&M SP-4658

11 NEWS OF THE WORLD—Queen—
Elektra 6E-112

12 TEN YEARS OF GOLD—Kenny
Rogers—United Artists

UALA 835H

13 LIVE—Barry Manilow—Arista
AL 8500

14 THE GRAND ILLUSION —Styx—A&M
SP 4637

15 FOOT LOOSE & FANCY FREE—Rod
Stewart—Warner Bros. BSK 3092

16 CHAMPAGNE JAM —Atlanta Rhythm
Section—Polydor PD 16134

17 SON OF A SON OF A SAILOR—
Jimmy Buffett—ABC AA 1046

18 THE STRANGER—BiIlly Joel—
Columbia JC 34987

19 BORN LATE—Shaun Cassidy—
Warner/Curb BSK 3126

20 SIMPLE DREAMS—Linda
Ronstadt—Asylum 6E-104

21 WAYLON & WILLIE—Waylon
Jennings & Willie Nelson—
RCA AFL12686

22 ALIVE l1—Kiss—NBLP 7076

23 THE STORY OF STAR WARS—
Soundtrack—20th Century T-550

24 YOU LIGHT UP MY LIFE—Debby
Boone—Warner/Curb WBS 8455

25 WEEKEND IN L.A.—George
Benson—Warner Bros. 2WB 3139

26 AJA—Steely Dan—ABC AB 1006

27 ALL'N’' ALL—Earth, Wind & Fire—
Columbia JC 34905

28 OUT OF THE BLUE—Electric Light,
Orchestra—Jet JTLA 823
(United Artists)

29 HE WALKS BESIDE ME—Elvis
Presley— RCA AFL1-2772

30 STAR WARS/SOUNDTRACK—20th
Century 2T 541

31 SHOWDOWN-—The Isley Brothers—
T-Neck JZ 34930 (Epic)

32 BLUE LIGHTS IN THE BASEMENT—
Roberta Flack—Atlantic
SD 19149

33 FOREIGNER—Atlantic SD 18215

34 EXCITABLE BOY—Warren Zevon—
Asylum 6E-118

35 LET'S GET SMALL—Steve Martin—
Warner Bros. BSK 3090

36 STREET SURVIVORS—Lynyrd
Skynyrd—MCA 3029

37 DOUBLE LIVE GONZO—Ted
Nugent—Epic KEZ-35069

38 MAGAZINE—Heart—Mushroom
MRS 5008

39 YOU LIGHT UP MY LIFE—Johnny
Mathis—Columbia JC 35259

40 RAYDIO—Arista AB 4163

C’right Meet Sets Airing Of Problems

NEW YORK-—Problems already
encountered in the 1976 Copyright
Act will be the topic of the two-day
annual meeting of the Copyright
Society of the U.S.A. to be held at
Buck Hill Inn, Pa., beginning Sun-
day (30).

Prof. Harry G. Hann of the Cornel
Law School with deliver the annual
Donald C. Brace Memorial Lecture

entitled ““Cassandra Considers
Copyright.”

There will also be a meeting of the
trustees of the society. chaired by E.
Gabriel Perle, vice president. law.
for Time Inc.. who is also the
society’s president. A question and
answer workshop will be conducted
by Prof. Alan Latman of N.Y.Us
Law School- ’

General News

Rothstein Seeks
Peaches Portion

LOS ANGELES—Robert Roth-
stein is asking for the return of his
half of the stock in the Peaches retail
chain in Superior Court here.

He claims that Tom Heiman,
founder/president, and Steve Neha-
men, chief financial officer of
Peaches. conspired to dupe him into
exchanging his Peaches stock inter-
est for 5.48% of Nehi stock in August
1974.

Rothstein argues that he had the
concept originally that moved
Peaches into the ranks of the top re-
tail chains in the US.

In 1974, he and Heiman agreed
that Rothstein would be president
and chief executive of Peaches for
his lifetime. At that time. Rothstein
claims he was bilked into making the
stock exchange.

He alleges that Heiman eased him
out of Peaches in April 1976 in a set-
tlement in which it was agreed that
Rothstein was to get a salary and ex-
pense account equal to what he got
as Peaches president for the next five
years and he could go into retail and
compete with Peaches if he so de-
sired. In July 1976, Heiman repu-
diated the settlement.

Rothstein claims Nehamen ad-
vised him to take the stock exchange.
Both Nehamen and Heiman knew at
the time that the picture they
presented to him of Nehi's finances
was aberrated, in that certain liabil-
ities and unpaid taxes were not dis-
closed bringing the book value
down 50%.

Rothstein wants up to $6 million
in exemplary damages unless he gets
his Peaches stock back along with
30% of the Nehi stock.

Doors Shutter For
Oahu Retail Chain

HONOLULU-The Vinyl Donut,
a record store chain with four outlets
on Odhu, is no more. The business
was dissolved April 11 after the
chain couldn’t maintain credit with
its chief Mainland supplier, City 1-
Stop. City I-Stop had a lien worked
out with the chain, and it exercized
that lien when it became obvious
that the store was having credit diffi-
culties.

Ill-planned over-expansion. cou-
pled with poor sales around Christ-
mas time last year and poor account-
ing procedures, were the general
reasons for the chain’s dissolution.

Vid Music Course
To Reach Colleges

NEW YORK-"All About The
Music Business.,” a closed circuit
video instructional series that

recently completed a five-day run
here, has been picked up for distri-
bution by the Video Tape Network
which services colleges nationwide.

Ronald Zalkind, president of
Practical Learning For The Arts.
says many colleges expressed inter-
estin video courses, which consist of
40 half hour programs featuring
leading music industry figures.

In addition to the Video Tape
Network deal. Zalkind says he hopes
to add another dozen programs and
take the series to Los Angeles’ Cen-
tury Plaza Hotel in the fall as well as
New York. The debut New York run
drew a capacity crowd of 350 regis-
trants.

Future production will depend on
continued financial assistance from
record labels, Zalkind says. pointing
out that Practical Learning is a non-
profit educational corporation.
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ATLANTA MANAGERS BRANCH OUT

Buie, Geller Found
2 New Organizations

ATLANTA—-Buddy Buie and Ar-
nie Geller. managers of the Atlanta
Rhyvthm Section. have formed the
Buie-Geller Organization and BGO
Records.

The BGO logo was used for the
first time on the new Atlanta
Rhythm Section album, “Cham-
pagne Jam,” on Polydor.

Though the Rhythm Section has
been on Polydor since 1974. BGO
will operate on a non-exclusive
basis. Alicia Bridges, one of two new
BGO acts, is signed to Polydor, while
a band called Mose Jones is signed
to RCA.

“I Love the Night Life,” a single
from Bridges, a songwriting find of
Bill Lowery who is described by
Geller as “a highly visual act in the
tradition of David Bowie, Liza Min-
nelli and Barbra Streisand” is set for
release at the end of April. Mose
Jones, described as “an r&b-jazz
crossover with Southern roots” will
have an album out at the beginning
of the summer. The quartet recorded
for MCA about seven years ago.

The concept of BGO, explains
Buie, “is full career guidance. with
production and management work-
ing hand in hand together. A pro-
ducer’s work often goes down the
drain if you can’t control the rest of
an artist’s career.

“That's why the Rhythm Section

has always had everything done in-
house. We do everything from the
recording to the album design in At-
lanta.”

Adds Geller, “I'm coming into this
with the attitude of a former record
company executive. We're taking on
the role of an artist’s company and
we expect Lo remain relatively small,
with four or five acts.”

Prior to his association with Buie.
Geller was director of marketing at
Polydor. with a special directive “to
watch over the affairs of the Rhythm
Section.” Buie is one of the most
prolific songwriters and producers
in the South, with a record of hits
that dates back to the davs of Billy
Joe Royal and Joe South.

He is a partner with Bill Lowery in
Low-Sal Music (which publishes
ARS material) and has produced all
seven ARS albums in addition to co-
writing the band’s hits “Doraville,”
“Angel.” “So Into You” and “Imagi-
nary Lover.”

A third principal executive at
BGO is Gloria Buie, vice president
in charge of business affairs. who
oversees tour direction. Sharon
Lawrence, formerly with Rocket
Records, is in charge of creative
services, and BGO expects to add a
national promotion director within a
short time.

Carol Hall’s Dream Comes
True With Show’s Opening

By RADCLIFFE JOE

NEW YORK—When the much-
talked-about off-Broadway musical,
“The Best Littie Whorehouse In
Texas,” opened at the Entermedia
Theatre here recently, it brought

the musical career of Carol Hall, its
composer/lyricist, one step closer to
realization of the full musical style
cycle for which she aspires.

Hall, a warm, open artist with a
sweeping range of creative talents,
began her musical career at the age
of 12 as a piano soloist with the Dal-
las Symphony. Since then she has re-
corded two albums for Elektra/Asy-
lum, “If 1 Be Your Lady,” and
“Beads & Feathers,” on which she
sings all her own compositions.

She was also the composer on an
Emmy Award-winning television
special, and subsequent gold album,
“Free To Be You And Me.” She is
also the composer of the title songs
of such movies as “Death Of A Gun-
fighter” and “Rivals.”

Hall, whose songs have been re-
corded by such entertainers as Bar-
bra Streisand; Neil Diamond, Harry
Belafonte and Mabel Mercer, is no
newcomer to the theatre.

Last season she composed the off-
Broadway musical “Wonderful
Beast” which was presented at the
LLa Mama Experimental Theatre.
She has also written the music for
the Lion Theatre Company’s
“Love's Labors Lost.™

In between putting together the
music and lyrics for “Whorehouse™
she also found time to create a soon-
to-be-released album for “Sesame
Street” featuring Marilyn Sokol.

The show, with book by Larry L.
King and Peter Masterson. revolves
around the legendary Chicken
Ranch of LaGrange. Tex.. which
flourished from 1844 until 1973.
when a sudden outbreak of public
morals caused its demise. Hall has
been able to corral. its last and prob-

ably most colorful madam, Edna
Milton Davidson, for a small part in
the show.

“The Best Little Whorehouse In
Texas.” is considered to be such a
hot property that all rights have
been snapped up by Universal Stu-
dios for an undisclosed figure.

Old-Time Radio
Series Released

NEW YORK-—Fans of old-time
radio can hear some of their favorite
series again thanks to the new Nos-
talgia Lane Records series recently
debuted by the ERH Sales Corp.

Radio broadcasts of “Dracula,”
“Tarzan” and Peter Lorre’s “*Mys-
tery In The Air,” are the latest three
releases of the series that already
contains 11 other titles, with more on
the way.

The LPs retail for $6.98 ($2.85 to
distributors). Prepacks of 30 or 50 al-
bums, containing from two to four
copies of each title, are also avail-
able. The pre-packs which open for
display. also contain a four-color
display card with the “Best Of Old-
Time Radio™ title.

The Nostalgia Lane series is mar-
keted through independent distribu-
tion, arranged by the Herb Goldfarb
Organization. Some other titles in
the series include “The Lone
Ranger.” “Dragnet,” “Abbott &
Costello,” “Sherlock Holmes™ and
others.

ASCAP Cash Vote

NEW  YORK-—-Supplemental
cash grants of $83.000 have been
voted for 1977-78 to writer mecmbers
of ASCAP by the society’s popular
and standards awards panels. The
total amount awarded for 1977-78,
over and above royalties, is
$871.650, the society says.
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Billboard SPECIAL SURVEY For Week Ending 5/6/78

¢ Copyright 1978, 8ill-
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stored in a retrieval sys-
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These are best selling middle-of-the-road singles compiled from

Classical

E radio station air play listed in rank order.
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E % s
= = “
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E 85 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2114 | CAN'T SMILE WITHOUT YOU
Barry Manilow, Arista 305 (Dick James, BMI)
2 110 WE'LL NEVER HAVE TO SAY GOODBYE AGAIN
England Dan & John Ford Cotey, Big Tree 16110 (Atlantic) (Dawnbreaker, BMI)
3 5| 14 FEELS SO GOOD
Chuck Mangione, A&M 2001 (Gates. BMI)
4 6 9 TOO MUCH, TOO LITTLE, TOO LATE
Johnny Mathis with Deniece Williams, Columbia 3-10693
(Homewood House, BMI)
5 71 THE CLOSER | GET TO YOU
Roberta Flack with Donny Hathaway, Atfantic 3463 (Scarab/Ensign, BMI)
6 3|13 READY FOR THE TIMES TO GET BETTER
Crystal Gayte, Umited Artists 1136 (Aunt Polly's, BMI)
7110 5 WITH A LITTLE LUCK
Wings, Wings 8812 (Capitol) (ATV, BMI)
8 8 | 14 DUST IN THE WIND
Kansas, Kirshner 84274 (Don Kirshnar, BMI)
9 (13 3 I'M ON MY way
Captain & Tennille, A&M 2027 (Pink Flower, BM1)
10 | 14 4 YOU'RE THE LOVE
Seals & Crofts, Warner Bros. WBS8551 (Dawnbreaker, ASCAP/Qaktree, BMI)
11 | 20 2 YOU BELONG TO ME
Carly Simon, Elektra 45477 (Snug/Cest, ASCAP)
12 4 116 BEFORE MY HEART FINDS OUT
Gene Cotton, Ariola America 7675, (Sailmaker/Chappel, ASCAP)
13 (12 |22 GOODBYE GIRL
David Gates, Elekira 45450 (Warner Brothers, ASCAP)
14 |16 7 TWO DOORS DOWN
Dolly Parton, RCA 11240 (Velvet Apple, BMI)
15 | 15 5 COUNT ON ME
Jefferson Starship, RCA 11196 (Diamond Back/Bright Moments, BMI)
16 | 18 3 WE'LL SING IN THE SUNSHINE
Helen Reddy, Capitol 4555 (Lupercalia, ASCAP)
17 (11 115 IF { CAN'T HAVE YOU
Yvonne Elliman, RSO 384 (Polydor) (Stigwood, BMI)
18 | 19 3 BABY I'M YOURS/GOD KNOWS
Debby Boone, Warner-Curb 8554 (Blackwood. BMI)
19 9 (13 THE CIRCLE IS SMALL
Gordon Lightfoot, Warner Bros. 8518 (Moose, CAPAC)
20 | 28 2 TAKE A CHANCE ON ME
Abba, Atfantic 3457 (Artwork, ASCAP/Potar, AB)
21 | 22 7 IMAGINARY LOVER
Atlanta Rhythm Section, Polydor 14459 (Low-Sal, BMI)
22 | 26 3 IT'S A HEARTACHE
Bonnte Tyler, RCA 11249 (Pi/GEM, BM!)
23123 6 THIS TIME I'M IN IT FOR LOVE
Player, RSO 890 (House Of Gold/Windchime, BMI)
24 | 24 5 GEORGIA ON MY MIND
Willie Nelson, Columbia 3-10704 (Peer, BMI)
25 | 47 2 | WANT TO LIVE
John Denver, RCA 11267 (Cherry Lane, ASCAP)
26 | 46 2 BLUER THAN BLUE
Michael Johnson, EMI America 8001 (Capitol)
(Springcreek/Let There Be. ASCAP;
27 | 43 3 SHADOW DANCING
Andy Gibb, RSO 893 (Stigwood/Unichappell, BMI)
28 | 32 5 THE LAST OF THE ROMANTICS
Engelbert Humperdinck, Epic 8-50526 (W.B./The Holmes Line, ASCAP)
29 |25 |17 SWEET SWEET SMILE
Carpenters, A&M 2008 (Sterling/Addison Street. ASCAP)
30 |21 |10 THANK YOU FOR BEING A FRIEND
Andrew Gotd, Asylum 45456 (Luckyu/Special Songs. BMI)
31 | 34 3 YOU'RE THE ONE THAT | WANT
John Travolta & Otivia Newton-John, RSO 891 (Stigwood/Buffalo/Ensign, BMI)
32 127 |12 NIGHT FEVER
Bee Gees, RSO 889 (Stigwood/Unichappell, BMI)
33 | 48 2 ON BROADWAY
George Benson, Warner Bros. 8542 (Screen Gems-EMI, BMI)
34 | 29 6 I'VE NEVER BEEN TO ME
Mary Macgregor, Ariola 7677 (Stone Diamond, BMI)
35 17 |15 FALLING
LeBlanc & Carr, Big Tree 16100 (Atlantic) (Carrhorn, BMI/Music Mill, ASCAP)
36 | 42 5 CHATTANOOGA CHOO CHOO
Tuxedo Junction, Butterfly 1205 (Not Listed)
37 | 30 | 22 LADY LOVE
Lou Rawls, Philadelphia Internaticnat 8-3634 (CBS), (Mighty Three, BMI1)
3% |EZEEp EVEN Now
Barry Manilow, Arista 330 (Kamaxazi, BM))
39 | 35 9 A LOVER'S QUESTION
Jacky Ward, Mercury 55018 (Times Square/Eden/Unichappell, BMI)
40 |33 |23 JUST THE WAY YOU ARE
Billy Joel, Columbia 3-10646 (Joelsongs, BMI).
41 138 | 23 EMOTION
Samantha Sang, Private Stock 45178 (Barry Gigg/Flamm/Stigwood, BM1).
42 139 |12 LAY DOWN SALLY
Eric Clapton, RSO 886 (Polydor), (Stigwood. BMI)
43 | 44 5 MORE THAN A WOMAN
Bee Gees, RSO (LP cut) (Stigwood/Unichappell, BMI)
4 | T You cor it
Diana Ross, Motown 1442 (Society Hill/Brooklyn, ASCAP)
45 | 36 5 OUR LOVE
Natalie Cole, Capitot 4509 (Chappell, ASCAP)
46 | 40 | 11 THE ONE AND ONLY
Kasey Cisyk, ABC 12333 (Famous, ASCAP/Ensign, BM!)
47 | 45 5 I'M GONNA TAKE CARE OF EVERYTHING
Rubicon, 20th Century 2362 (Fox Fanfare/No Cibur, BMI)
48 m BAKER STREET
Gerry Rafferty, United Artists 1192 (Hudson Bay, BMI)
49 | 49 5 STRANDED IN A LIMOUSINE
Paul Simon, Columbia 3-10711 (Paul Simon, BMI)
50 | 50 2 MOVIN' OUT
Billy Joel, Columbia 310708 (Joelsongs, BMI)

All-Black
Symphony
For Philly

By MAURIE ORODENKER

PHILADELPHIA — The forma-
tion of a National Afro-American
Philharmonic Orchestra, a sym-
phony orchestra exclusively of black
musicians, was announced here by
the Rev. Leon H. Sullivan, pastor of
the Zion Baptist Church and
founder of the nationwide Opportu-
nities Industrialization Centers and
other self-help programs in the
black community.

Pointing out that there are only 38
black musicians among the 4,000
members of American symphony or-
chestras, he says a 100-member or-
chestra is being assembled and that
it will give its premiere performance
on May 22 at the Academy of Music
here.

The orchestra will be conducted
by James Frazier Jr.. a Detroiter who
was the first black conductor to lead
the Philadelphia Orchestra and who
guided the children’s concerts of the
local symphony for the past two
summers. Frazier. who 1s also min-
ister of music at Rev. Sullivan’s
church, says the opening concert
would bring together black musi-
cians from throughout the East.

Apart {rom providing good mi-
nority musicians the chance to work,
Frazier says he hopes the Afro-
American Philharmonic will con-
vince other symphony orchestras to
offer more opportunities to minority
musicians. He hopes the black or-
chestra will tour major cities and
play concerts “where we can drama-
tize the position of black musicians.”™

Frazier declares he hoped also 1o
cstablish a summer program mod-
eled ofn Tanglewood in Massachu-
setts in which young black musicians
could rehearse symphonic repertory
and chamber music, and teach
members of the community.

The May 22 naugurad concert
will include music by Shostakovich,
Schubert and Becthoven: the pre-
miere of Arthur Cunningham’s
“Night Bird,” with jazz group Don-
ald Byrd and the Bluckbyrds as
soloists; and Frazier’s own “King
Requiem™ for chorus and orchestra.
Pianist Armenta Adams Hummings
is also listed as soloist for the concert.

Classical

_ Notes

store.

The Atlanta Symphony's April 18 rehearsal

was moved to the Egyptian Baliroom of the Fox

Theatre for recording checks run by Cleveland’s
Telarc Records. A mid-June taping is planned
using the Soundstream digital tape recorder.
“They have a fine symphony hall, but it just
doesn’t have the final bit of air or bloom re-
quired for audiophile or demonstration record-
ing,” Jack Renner, Telarc president, explains.
Tefarc plans to tape the orchestra under con-
ductor Robert Shaw in Stravinsky's “Firebird
Suite” and Borodin's overture and “Polovtsian
Dances" from *“Prince Igor.”

Classical customers of the Camelot Music

chain are offered the chance to win expense:

paid European vacations, with London Records

and Philips picking up the tab. Philips is flying

two Camelot customers to Amsterdam foilowing

a month-leng sale on the Philips and DG lines,
and London Records wilf jet a Camelot classical
couple to the British capital. Members of the
chain's Camelot Classical Club—some 20,000 of

them—can register for the drawings at any
ALAN PENCHANSKY
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DG TEAM—In Manhattan to conduct the Metropolitan Opera, conductor Karl
Bohm is introduced to his fans at Sam Goody's. Bohm, with Jim Frey,
Deutsche Grammophon’s U.S. chief, signed autographs for 1% hours. The

83-year old musician began recording for DG 25 years ago in March.

NEW YORK-Classical sta-
tions for the most part—unlike
their rock counterparts—have
done a bad job of getting a share
of the $10 million U.S. Pionecr
Electronics co-op money geared
o local dealers sponsoring the
New York City Opera fund-rais-
ing efforts.

Pioncer president Bernie
Mitchell faid this rap on attend-
¢es at the recent Concert Music
Broadcasters Assn. meeting here.
in highlighting his firm’s activi-
ties on behalf of cultural institu-
tions like the City Opera and the
Metropolitan Opera.

“Like most businessmen |
know there’s a differcnce be-
tween a business decision and a
cultural deciston,” he told the last
day luncheon audience. “And
like most businessmen | know
Z thatin my business life I owe my

loyalty to the best interest of my
business—and my board of direc-
tors.

“But | also owe a great deal to
the hospitals ... and the police

N

Pioneer’s Chief Mitchell:
‘Grab Opera Ad Radio $%’

By STEVE TRAIMAN

ment that reproduced music.
And I was motivated by guiltand
by fear as well as by love to do
something.” he recalls.

That “something™ was an in-
novative fund raising program
which through doubly matched
gifts brought about $390,000 for
the Mctropolitan Opera. 1t cost
Pionecr $100.000 out of pocket
and another $100.000 in dona-
tions 1o accomplish the goal.
“and we probably got much of
that back i publicity, goodwill
and advertising value.” the Pio-
neer chief notes.

“It was not a good business
deal. but it was not a bad busi-
ness deal cither. It was an accept-
able investment in music with
long-term possibilitics.”

He saw the City Opera plight
in late 1977 as equally obvious.
and a tougher job in tund raising
since itisn’t as well known and is
less grand. “But it’s not less im-
portant and it’s not even less
good, 1t just doesn’t have the na-
tional visibility to build a na-

24

£ and the schools . . . and to the
organizations that hold twogether
the fragile civilization that we all
live in. Like most businessmen. |
% feel a sense of commitment
toward paying back some of that
debt.”

Mitchell explained it was casy
for him since he’s in the music
business, loves it and has a des-

tional fund raising program
around.” Z
Reasoning he couldn’t be
proud of himsclf or Pioneer it he
just sat back and watched City
Opera decline from lack of sup-
port, Mitchell decided on a pro-
gram to broaden the base of
ticket sales and fund raising. in

tiny intertwined with the destiny
of the music world.

His first chance came with the
problems the Met was having in

3¢ scrapping the following season.
“It seemed crystal clear to me
% thatif America couldn’t afford o
create music it probably couldn’t
long afford to buy the hi fi equip-

1976 with the possibility of

essence “creating the market” by
paying the bill 1o get City Opera
on the air.

Pioneer sponsors the “King
Biscuit Flower Hour” of taped
live rock concerts over 214 rock
stations in every major city (and
many not so major). with 24
broadcasts a year—-12 recorded

(Continued on page 57)
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Initial release of 20 LPs with simultaneous cassettes. Includes
performances by Arrau, Davis, Grumiaux, Haitink, Jochum,
Markevitch, Monteux, Souzay, Sell, and Szeryng.

A product of Phonogram, Inc.
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PREMIUM
8-TRACK BLANKS

Lear Jet style cartndge with rubber roller
Professional duplicating tape 90 iengths

it min ncrements. Private labeling
avaijable

1 min to 45 min any quantty 68¢
46 min 1o 65 min any Quantity 73¢
65min to 80 min any quantity 78¢
81 min to 90 min any guantity 83¢

Headcleaners 45Cea
$25 00 minimum orders. C O D only

PROFESSIONAL 8-TRACK DUPLICATORS—$1.295 I

PROFESSIONAL 8-TRACK CALIBRATORS & ERASERS
Studio quality high speed operation Com-
plete warranty Write for literature

BAZZY ELECTRONICS CORPORATION
39 N. Rose. Mt. Clemens, Mich. 48043

BUY DIRECT

FROM MFR

PRECISION MOLDED
8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES

Cassette Shells, guiderollers and
Hubs Blank Cassettes C30, C80,
C90, C120. Special tengths on
request.

Call or Write
DYNA-DAY PLASTICS, INC.
1521 East Avis Dr.
Madison Heights, Mich. 48071

(313) 585-6280 eoﬂ

Phone: (313) 463-2592 "_n_j

WE HAVE THE BEST
CUT-OUT AND CURRENT

record and tape list in America.
LPs $7.98 list 8 track tapes $7.98 list
our price $4.45
Dealers Only
ALEX A. ARACO CO,, INC.
507 High St.. Burlington, N.J. 08016
{609) 386-3288 jy2t

our price $4.30

——DISCO MAILING LIST

Most current listing of over 750
disco establishments in 39 states
and over 100 cities—available
now. $50. Make check payable to:

MAILING LISTS UNLIMITED
3208 Cahuenga Bivd.. West Suite 121B
Hollywood. CA 80068 my20

POSTERS
LIGHTING PRODUCTS

Large velvet blacklight posters $1.25
each. Money House blessing spray
$13.00 per case of 12 cans. Strobe
Lights $10.00 each. Optic ray sun-
glasses $21.00 a card. 75 watt biack-
light bulbs $15.00 box of 25. Zodiac
auto air freshener $12 a card of 48
4 Color Personatized Zodiac Car Tags
$18.00 adoz. Fish nets 6’ x 30", $2.50
each.

TRI-CITY PRODUCTS
99 B Guess St., Greenville, $.C. 29605
Phone (803) 233-9962 tfn

POSTERS
We get them first

Largest and latest selection of posters in

the country. Send for FREE 52 page color
catalog featuring complete selection of
paper "and velvet postets, paraphernalia,
lights and rock star jewelry. DEALERS ONLY.

FUNKY ENTERPRISES, INC.
139-19 Jamaica Ave.
Jamaica, N.Y. 11435

(212) 658-0076 (800) 221-6730 ja8

BUDGET TAPES

Have largest selection of original artist 8
tracks in the country Heavy in C&W. Rock.
Religious and Spanish categories Displays.
signs and sales aids available

Call Bill (405) 364-5034 or write:

OKLAHOMA
TAPES & RECORDS, INC.

P.O. Box 946
Norman, Okla. 73070 tn

8 TRACK & CASSETTE CUTOUTS
BEST OF THE MAJOR LABELS
COLUMBIA - LONDON - ETC.

For a free catalog call or write:

AUDIO DISTRIBUTORS
1182 Broadway, New York. N.Y 10001
(212) 725-4570
Dealers only—please tfn

BUDGET TAPES & LP’s
and
MAJOR LABEL CUTOUTS
8-TRACK, CASSETTES & LP's

Can service all your needs.

For Free Catalog call or write:
‘GENERAL MUSIC CORP.

P.O. Box 1611, Charlotte, N.C. 28232
(704) 377-5623 tin

8 Track & Cassette Blanks
Studio Quality Cartridge
Low Noise. High Output Tape

1 Min to55Min 70¢
56 Min to 70Min 85¢
71 Min 1090 Min 99¢

$25.00 Mimmum Orders CO D Cnly
Andol Audio Products, Inc.
4212 14th Ave., Brooklyn, N.Y. 11219
(212) 435-7322 ttn

POSTERS

Kiss Live 2, new individual posters of
Kiss, Andy Gibb, Bee Gees, Dallas Cowboys
Cheerieaders, Shaun Cassidy and many more.

T SHIRTS

Printed & Unprinted. Celebrities, Rock Stars,
Photo and Rainbow glitlers. Lettering.
CAPRICORN SALES
4018 Buena Vista Rd., Columbus. Ga. 31906
(404) '563-5353

Original Hits < Original Stars

» 8-track tapes

« P albums
» Cassettes
. . Exclusive Releases

—Distributorships Available—

Call or Write
for

Information

304/523-3951

INTER-CONTINENTAL
MUSIC CORPORATION

816 7th Avenue
Huntington, West Virginia 25701

A LARGE SELECTION
LP, 8 TRACK AND
CASSETTE CUT-OUTS,
OVERRUNS AND IMPORTS
All categories: Major Labels.
COME AND PICK
Write or call*for free catalog.

SUTTON
RECORD COMPANY
960 East Hazelwood Ave.
Rahway, N.J. 07065

(201) 382-7770 mys

ATTENTION RACK JOBBERS
Surplus 8-track and albums for sale
we can supply
ALL
your 8-track and album needs

Call today Jim -Adams
(314) 343-7100

RECORD WIDE DISTRIBUTORS
1755 Chase Drive
Fenton (Si. Louis), Mo. 63026 tin

MAJOR LABEL
8 TRACK CUTOUTS
AND CASSETTES
Call or write for a free catalog to

J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, ll. 60647

8 TRACK BLANKS
Professional duplicating tape. Exact time
loaded in 1 minute intervais from 1 to 100
minutes

45¢ PLUS "¢ PER MINUTE
Pay only for the length you need

CASSETTE BLANKS
1st line low noise high output tape and 5
screw cartrdge, any iength from 1 to 120
minutes

C-90 AS LOW AS 59¢

Minimum order $25.00. May be assorted
COD only
LITTLE WAREHOUSE. INC.. 1820 W. Schaaf
Rd., Cleveland, Ohio 44109. (216)398-9438
oc7
—

MUSIC. JEWELRY, BOOK + PARAPHER-
nalia boutique. 10,000 new and used albums and
tapes. Low price. All or part. RT.C, 3416 Lex-
ington Rd., Louisville, Ky. 40207. (502) 774-3646.

my6

1

(312) 227-0551 tn
)
WHILE OTHER PEOPLE ARE KAISING
their prices. we are lowerning ours Major labe! LPs

as low as 30¢ Your choice. Write for free listings
Scorpio Music. 2933 River Rd.. Croydon. Pa.
19020. USA  Dealersonly tfn

LP'S AS LOW AS 35¢ FACH. ALL LABELS:
Today’s hits & Oldies. Listings 50¢ handling.
Soelo-W Distributors, Rt. 7, Box 280-D, Orlando,
FL 32805. my6

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT |

" RECORD PRESSING '

LP JACKETS PTD. & FAB.

Quality 45 & LP pressings Dependable !
FAST Personal Service! Send us your
tape and !et us do the rest!!

VILLE PLATTE RECORD MFG. CO.
120 €. Cypress St., Vilie Platte, La. 70586
(318) 363-2104 tin

FOR SALE

DOLLY PARTON
POSTER
AVAILABLE
FOR

IMMEDIATE DELIVERY

Write or call for
FREE CATALOG

F DG, Inc.
11331 Maryland Ave.
Beltsville, Md. 20705

(301) 937-0230  my27

EXECUTIVE AND CORPORATE PROTEC-
tion—Newsweek savs “‘required reading.” Scott
Protective, I'.0. Box 21306. Philadelpha, Pa

19126. (215) 782-1300.

my20

COLLECTORS' RECORD OPTION — JAZZ
C/W. S/T, 0/C, Blues. R&B personalities. Rav
Macknic, P.O. Box 7511, Dept. R. Van Nuys.
Cabf. 91406. tfn

SHRINK-AWWRAP EQUIPMENT. WRAP. i

wrap records, tapes. Free catilog. M. Latter
Los Angeles.
7370440 tfn

Mig. 3208 W Jefterson Blvd.

Calit. 90018 (21

WANTED TO BUY

— LYRICS AND MUSIC

to vocal POPULAR songs of the 20’s,
30's, 40’s and 50's and also a book
of VAUDEVILLE ROUTINES.
Jerry: 135" E. Second St.
Port Clinton, Ohio 43452

(419) 734-3534

my20

WANTED
USED SUPERSCOPE
AUTOMATIC CASSETTE
LOADERS IN GOOD
OPERATING CONDITION.

(516) 589-4378 s

NEW, TOLL-FREE |

HOT-LINE FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for Evelyn Warren.

(IN N.Y. STATE (212) 764-7433)
Hot-line 15 for fast, personal service
placing Classified Ads only. For all other
business call the re-
gional office nearest

REAL ESTATE

2700 SEAT THEATRE

for rent on daily or weekly basis—centrally
located to Manhattan, Brooklyn, Central
New Jersey and Staten Island. Fuil stage,
lighting and dressing room faciities.
For info; 25 Hyatt St., Suite 207, Staten
Island, N.Y. 10301.

(212) 727-1616—10A.M. to 2P.M.

my27j

RECORDING STUDIOS

RECORDING STUDIO IN
WASHINGTON, DC
TECHNIARTS is expanding and convert-
ing its existing plant to warehouse. We have
on premises an acoustically designed re-
cording facility: 3,500 square feet; studio,
control room, reception area. Improvements
and betterments may be purchased for
$25,000 and rent at $1,000/month. Ex-
perienced persons with capital and estab-
lished credit only. TECHNIARTS, 8555
Fenton Street, Silver Spring, MD 20910,
301-585-1118. my13

PROMOTIONAL

SERVICES

EXCLUSIVE  DISCO  DJ'S

ONLY-FREE

newlv released isco Records—most major labels.
Dues required. 814-886-9931. D P A, 63! Front,

Cresson. PA 16630 tin
RECORD  PROMOTION—-INDEPENDENT
promotion statf. seeks new accounts—have a very
strong promotion staff. Contact: Great Philly
Promotion Company. Inc, 1405 Locust St.
Suite 1815. Philadelphia, Pa. 18102, (215)
546-56144. tfn

HIT RECORDS WANTED FOR DISTRIBU-
vion. King Record Dist.. 800 E. Gulf Breeze Park-
way, Gulf Breeze, Fla. 32561. Phone 904-932-2525.

tfn

GOLDEN OLDIES

TRADING POST

Don't Miss It!! Classified Adver-

tising Closes Every Monday.

“WANTED TO BUY.”

SALE.” "SWAPPING"

Use the headline that fits your

needs.

Regular Classified: 85¢ per word.

Minimum $17.00

Display Classified: $38.00 per col-

unm inch.

PAYMENT MUSTACCOMPANY
ORDER TO:

Billboard Golden Oldies

Trading Pest

1515 Broadway, New York City 10036

“FOR

FOR SALE

OLDIES 508, 608, 70S. 100 DIFFERENT $15.00.
200 ditterent ($33.00). 500 different $100. Also want
lists filled. Becky Overton, 6464 West Quaker,
Orchard Pk, N.Y. 14127, eow

_— ]
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When Answering Ads

Say You Saw It in Billboard

RaDIO-TU

" MaRT

Rates: “"POSITION WANTED" is
$10—in advance—for 1 inch, one
time. No charge for Box number.
“POSITION OPEN” is $20-in
advance—for one time. Box num-
ber ads asking for tape sampies
will be charged an added $1 for
handling and postage.

Send moncy and advertising cepy

to:

Radio-TV Job Mart, Billboard,
1515 Broadway, N.Y. 10036

POSITIONS WANTED

DISCO DJ
needs
CHALLENGING POSITION
iN A DISCOTHEQUE

that values UNIQUE TALENT and EX-
PERIENCE in programming music. Highly
dedicated to DISCO industry. Have own
record library and member of LA Record
Pool
Write: Ben Tobias

6861 Afvarado Rd., #2,

San Diego, Calif. 92120

(714)287-4867 268-3370 Ext. 05-M

my13

POSITION WANTED—FULL TIME
PROGRESSIVE & AOR DJ
1 YEAR COLLEGE AOR-AM EXPERIENCE

Extensive Rock Background; Fantastic
Radio Personality, 3rd Class Endorsed
License. Will Work Days, Nights, Week-
ends—ANYTIME. Definitely Willing To Re-
locate. Available Immediately

For Resume & Tape, contact:

DAVID L. BOGART
1316 SOUTH LINCOLN
AURORA, MISSOURI 65605

(417) 678-2298 my6

HONEST. DEPENDABLE DJ
WANTS ALL NIGHT SHOW
Third Endorsed. 4% Years Experience.
1-904-255-6950
MIKE HON
373 Williams

Daytona. FL 32018 my6

DISCO DJ
with
5 YEARS’ EXPERIENCE
Seeks fulltime Disco programming position
in the northeast—will consider relocating
elsewhere. For resume contact:
JEFFREY CARLS
4511 N. Front
Harrisburg, Pa. 17110

(717) 234-0498
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HELP WANTED

TOUR PUBLICIST RECORDING ENGINEER
wanted for major group. Tour to N.C. BASED
begin in June for 5 months. Must 16 track studio, 35/16 MM film production
be SHARP. Send resume. house seeks Audio Production Engineer.
Box 7195, Billboard Send resume and references to:
1515 Broadway Box 7187

General News

BMI Speeds Cable Deal Through Suit

NEW YORK-In an apparent
move to speed up licensing agree-
ments with cable television oper-
ators, BMI has filed suit against

tween BMI and Home Box Office.

That firm, according to ASCAP
counsel Bernard Korman. has had
an “experimental agreement™ for li-

New York, N.Y. 10036 my6 Billboard, 1515 Broadway
New York, N.Y. 10036 my6

SITUATION WANTED

CREATIVE & TALENTED INDIVIDUAL
SEEKS MKTG./PROMOTION POSITION
* MBA, Marketing & Finance
* B.A., Accounting
= 3 Yrs. Retail Record Sales
» Jazz DJ, WTUL, New Orleans
* Music Critic, College News
« Owned and Operated Second-hand &
Cut-Out Record Stand

SALES MANAGER

‘National Experience for major tape case
manufacturer. Salary commensurate
with experience.
BOX 7196
Billboard, 1515 Broadway

New York, N.Y. 10036
my13

entering music field. Wants professional
result-oriented aggressive organizations to
sell/service music industry distributors,
rack jobbers, one-stop etc. Top products.

WiLL PROGRAM TO 2,000 +. Send
Resume to:
Falls Eiectric Ltd.

CREAM OF THE CROP RECORDS IS LOOK-
ing for experienced promotion man to promote
records. Send resume to: Cream of the Crops
Records, PO Box 2027, Chapel Hil}, N.C. 27514.

my6

FREE-LANCE EDITOR WANTED TO WRITE
exciting articles on disco, hard rock, movies,
careers, T.V., sports. Telephone: Behrens (714)
556-7130, Santa Ana, Ca. myl3

MUSIC OPPORTUNITY, CLASSICAL MU-
sic sales—well-established, widely-distributed
quality classical label of records and tapes of-
fers a commissioned only sales opportunity.
Substantial existing volume. Territory opening
for Boston to Washington, D.C. Must have pre-
vious sales experience, knowledge of classical
music and be self-motivated. May also carry a
non-competitive musical line. Contact Ms. J.
Grow, V.P,, Sine Qua Non Productions, telephone
(617) 675-1522 or write P.O. Box 1749, Fall River,
Massachusetts 02722. my6

DISTRIBUTING SERVICES

ACCESSORIES

24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL » MEMOREX * SCOTCH ¢ TDK
* BASF » AMPEX » WATTS * DISCWASHER
* SOUND GUARD * SHURE * PiICKERING
* AUDIO TECHNICA -RECOTON * EVEREADY

SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES

Dept. A, 29 E. Gienside Ave., Glenside. Pa. 19038
[215) 885-5211 tfn

MAKE MORE PROFIT WITH OUR LOWER
prices on LPs, B-tracks, and cassettes. Top 1000
list updated weekly. Write Tobisco, 6144 High-
way 290 W, Austin, Texas. (Mexican list avail-
able also). tfn

Advertising Brings Results

REPS WANTED Contact: Cralg Shepard
NATIONALLY known leading manufac- :2'302%:""““ St.
turer of excellent line of phonograph Ne'
. ! w Orieans, LA 70118
needles record/tape/audio accessories (504) 482-0204 my6

P.O. Box 1087 ; A .
Cuyahoga Falls, Ohio 44223 financially responsible person.
(216) 929-7123 my6 $10,000 security. 200 seats in

Teleprompter Inc. in U.S. District
Court here, alleging copyright in-
fringement on four BMI tunes used
in a Home Box Office broadcast last
year featuring Helen Reddy.

HBO vice president and counsel
Peter Gross describes the suit as
“part of the negotiation process” be-

censing ASCAP tunes since Jan. 1.
1977. BMI has no agreements with
any cable system, it claims.

“We want to negotiate but they
just haven't sat down,” a BMI
spokesman claims.

“We're perfectly willing to repre-
sent Teleprompter’s interest in this
matter,” Home Box Office’s Gross
VOWS.

A Teleprompter spokesman says
he believes his firm, which did not
originate the program, “is indemni-
fied by Time Inc. and Home Box Of-
fice in this matter.” Time Inc. owns
Home Box office.

Tomato Ups Distrib

NEW YORK-—-Bib of North
Carolina and Universal of Phila-
delphia have joined the list of dis-
tributors handling Tomato Records’
product.

Top Commissions. Choice territories open. BUSINESS
R e OPPORTUNITIES
10036. my6
DISCO DJ LOUNGE
EXPERIENCED AVAILABLE

Strong experience in entertain-
ment, coupled with knowledge of
lounge operations. Available to

509-unit hotel. Contact:

Charles Rosen
Marco Polo Hotel
Miami Beach, Fla.

(305) 932-2233

my13

Millions are available for new
businessesor financially troubled
businesses. Be your own boss.
Bad credit or police record no
problem. Send $5.00 and S.A.S.E.
to:

Omni-N, Box 6568
Charleston, W. Va. 25302

my6

“NEW RECORDING STUDIO

BOSTON”

Ideal location with large market poten}ial
seeks Capital. For further information
please contact: Samuel Boroda.

LE STUDIO. INC.
715 Boylston St.. Boston, Mass. 02116

{617) 267-2825 my29

Sé
TIONS

REI FIVE WEEK COURSE FOR FCC 1ST
phone license Six week course for Radio/TV
announcer Call or wnte today REL 61 N Pine-
apphe Ave., Sarasota. Fla 33577, and 2402 Tide-
water Trail, Fredericksburg. Va 22401 tfn

MISCELLANEQUS

e
o e

e

REDUCED TO $62,500
FOR SALE
CONTINENTAL GOLDEN EAGLE

40' BUS
Converted to 1975 Model

8V71 Diesel engine—5 speed Allison 750 automatic transmission—just
overhauled by Stuart & Stevenson; single wheel tag axle—sleeps 6, seats
12 plus driver—120 gallon fresh water tank—120 gallon holding tank—1
engine mount A/C—2 roof mount 12,000 BTU A/C’'s—(2) 5,000 KW gen-
erators—(1) 6,500 KW generator—140 gallon fuel tank—35 gallon gas
tank—electric space heaters—20 gallon hot water heater—4 swivel chairs—
2 dinettes—1 full bath with shower—wet bar with running pre mix—2 door
refrigerator with ice maker and freezer—electric trash compactor—Jen-Air
electric grill—colored TV, CB, stereo, AM/FM radio.

Contact: JINX HILL—COTTINGHAM BEARING CORP.
P.O. Box 44406, Dallas, Texas 75234
(214) 243-0100

my20

most authoritative jazz

Now, you can have one of the world’s

publications delivered * NEWS

. + REVIEWS

right to you at home. r INTERVIEWS
SUBSCRIPTION RATES

jaxr jounimal

International

+ Keep up with the world-
wide jazz scene _ .

UK £8.00
European 1st Class $27 US doliars
2nd Class $20 US dollars
Americas Air Mail $27 US dollars
Air Freight $20 US dollars
Rest of World Surface Mail $20 US dollars
Air Mail to: Austrahia. Far East, Japan, $30
US dollars
Air Mail to Africa, India, Pakistan, $27
Alr Mait to' Middle East. North Atrica, $25

_]
|
|
|
|
|

i |
|
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SUBECHIATION SERV.C

MUSIC LABO
INTERNATIONAL

THE ONLY ENGLISH-
LANGUAGE SEMIMONTHLY
NEWSLETTER ON AND
FROM THE JAPANESE
MUSIC INDUSTRY

It Is Specially Designed
For An Internationally
Oriented Record Executive

I Who Needs To Be
Constantly Updated On
Happenings In The
Japanese Record Market.

DEMPA BL[?G
BE
112 H'GHASHI.GOKTK

Free Copy Offered
Upon Request.

SHINAGAWA KU, TOANDA 1-CHOME

BILLBOARD
Group Subscription
Discounts

Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-

BILLBOARD IS
ON MICROFILM:

Back copies of BILLBOARD are available

tion write: on microfilm dating from November 1894 to
BOX 6019 December 1974

c/o Biliboard, 1515 Broadway Microfilm copies of articles or charts from

New York, N.Y. 10036 tfn any of these issues may be obtained from

Billboard Publications at a cost of $1.50 per
page up to 5 pages.

Skynyrd Short To
Open With ‘Grease’

NEW YORK-—A film short, “A
Tribute To Lynyrd Skynyrd" di-
rected by Alan J. Shalleck, will open
in more than 80% of the theatres
showing the upcoming Paramount
film “Grease.”

It is presented by Pepsi-Cola,
though there will be no commercial
interruption, only the Pepso logo
over the opening and closing credits.

The film was completed only a
month before a plane crash claimed
the lives of four members of the
group. The film includes both con-
cert shots and interview segments.

1st Interworld LP

LOS ANGELES—Interworld
Music Group’s first sampler LP is a
compilation of Randy Newman
songs. The sampler contains 28
copyrights written by the per-
former/songwriter. Samplers by
other contemporary songwriters are
also in progress.

The firm is sending more than
1,000 copies of “The Songs Of
Randy Newman™ to producers and
a&r executives across country.

Biograph Ups List

NEW YORK-—Biograph Records
is raising the list price on its LPs to
$7.98.

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
Onginal Monthly Service—$45 yr pstg $8
(Sample Order) 3 issues. $15. pstg. $1.80
35 "FUNMASTER"" Gag Files, $100 pstg. $8
“Anniversary Issue,” $30, pstg. $3
“How to Master the Ceremonies, ’ $10, pstg. $3
Every item different' No COD's
“WE TEACH STANDUP COMEDY" via maii
Payable to: BILLY GLASON
200 W. 54th St.,
N.Y.C. 10019 tin

“THE RADIO PERSONALITY”

Be as fresh and alive as your audience
wants you to be. Serious, topical humor for
the air personality who strives to com-
municate and entertain intelligently. 50-60
usable one liners biweekly, all formats.
Free sample and information.

THE RADIO PERSONALITY

1509 Country Club Court
Franklin, Tenn. 37064
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PLUSH OFFICES AND STUDIOS
sublet by Miami Beach publisher. Ideal
for SOUND STUDIO. LAW FIRM. AC-
COUNTANT. Some housing available.

BOX 7194, Billboard
1515 Broadway
New York, N.Y. 10036

my13
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For prices an additional copies and for
further information contact

Bill Wardiow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040

Say You Saw It in Billboard

“PHANTASTIC PHUNNIES"
The new monthly service that is taking the
radio-TV comedy world by storm! BIG YUKS-
SMALL BUCKS! 3 out of 4 requests end up
as subscribers! "PHUNNIES'' can now be
phound in London, Sydney, Panama Canal
Zone, PLUS over 100 major markets in U.S.
and Canada! Send $1.00 (gotta keep out
riph-raph) phor over 200 line "PHUNNIES™
issue, subscription inpho AND phabulous
gipht!! 1343 Stratford Dr., Kent, Ohio 44240.
(216) 673-1134 my13

COMEDY/UPDATE HAS BEEN PU‘B.LISHED
every other Friday since 1976. $2.00 brings cur-
rent 4-page issue. Candan Productions, 1700
Mason St., Suite 17, San Francisco, CA 941336.

my!

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! O’Liners, 366-H West
Bullard Avenue. Fresno. California 93704 (or
phone 209/431-1502). tfn

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale, Ca. 93650.

“THE WEEKLY WIPE"—DEE JAY (iA(:ﬂ
and Jokes—No Record intro’s—No Junk—Free
Sample—The Weekly Wipe, Box 3715 Jacksan.

Ga 30213 tfn
DEEJAYS NEW SURE-FIRE COMEDY

11000 clasaitied one-line gags. $10. Catalog free.
Edmund Orrin. 41171-A Grove Place, Madera,
California 93637, tfn

HUNDREDS OF DEEJAYs KENEWED
again this vear! Guaranteed lunnier’ Free sample.
Contemporary Comedy. 5804-A Twineing, Dallas.
Texas 75227, Phone 214/381-4779. tfn

PROFESSIONAL
SERVICES

ATTENTION PROMOTERS—PROFESSIONAL
Sound Man with own equipment. Will travel. For
bookings, Southermm Sound Systems, P.O. Box
1111, Scottsboro, Ala. 35768. (205) 259-1056, (205)
259-1038. my!

INTERESTED INRECORDING AN ALBUM?
Call the custom recording leader—Superior In-
corporated, 329 Rockland Road, Department A,
Hendersonville, Tenn. 37075 (615) 824-5141.
my20
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Tape/Audio/ Video

Digital Recorders Highlight AES Technology

Exhibits Spur To Biggest Meeting In L.A.

® Continued from puge |

AES. and another six at the West
Coast meeting for an initial showing.
Late additions are Orange County
Electronies and Cybersonics.

e JVC is demonstrating an engi-
neering prototype of its digital proc-

essor unit in conjunction with a
VHS-format home video recorder—
that system’s comparable unit to the
Sony PCM-1 adaptor utilizing its
Betamax VTR - seen previously only

ASR WEST—

appy Rawal, vice president, manufactring. Motown Records;

Bok Goldman, plant manager; and Sani Rothberg, co-founder of ASR, left to
right, inspect duplicating equipment at the opening of ASR's new 22,000
square foot Canoga Park, Calif., plant. The San Fernando Valley tape dupli-
cating plant emgloys 50 and presently has a 25,000 daily tape manufacturing
capability, with room for a 400% increase when necessary.

in Japan. and reproducing stereo
signals in the PCM mode.

® 3M is showing the West Coast
its 32-channel digital audio master-
ing system developed with BBC,
recording at 45 ips. with a claimed
signal-to-noise ratio in excess of 90
dB. Bowed at the New York AES

PIONEER
TV TUNER

NEW YORK-—-With the recent
improvement of the television trans-
mission bandwidth to 15 kHz from
the previous 5 kHz (Billboard. Jan.
28.1978). U.S. Pioncer Electronics is
introducing a tv tuner component at
suggested $250 list.

The TVX-9500, which has been
“waiting in the wings™ for some
time, allows the consumer to listen to
the audio portion of a tv program
through a hi fi system in a manner
similar o simulcasts. Some ot the
same circuitry used in Pioneer hi fi
FM tuners achieves a claimed sig-
nal-to-noise ratio of 65 dB at 85 dB,
with frequency response of 50 Hz to
10 kHz. Unit will be available in
mid-1978.

Gauss 10's willdo
what their 12's will do.

AND MORE. What the Gauss 15's did

for your bass guitar, Gauss 10's willdo for
your lead guitar and vocalist. As a fronf
end speaker, it gives them everything
you've gof. As a monitor, it gives you
exactly what they're getting. What you
hear is what they get. Clean sound. Up to

gauss

o €étec Audio

c 3

-

¥

W

ot

EL ¥ "I

professionals.

CETEC AUDIO

13035 Saticoy Street

North Hollywood, CA. 21605

(213) 875-1900 TWX: 910-499-2669

CETEC INTERNATIONAL LTD.
Sapphire House

16 Uxbridge Rd.

Ealing, London W5 2BP, England
01-579-9145

Telex: 935847

Division of Cetec Audio

123db af 150 watts. Just how good is it?
Asls any group that made it.

If that sounds good, see your Gauss
Loudspeaker dealer for some good
sound. He's a professional...selling pro-
fessional Gauss sound equipment...to

SOUND: FOR THE
EDUCATED EAR,

wWww.americanradiohistorv.com

last November, the system report-
edly will have three commercial
models operational by year’s end.
® Soundstream will demonstrate
its 16-bit digital computer system
used recently for the first U.S. com-
mercial recordings (Billboard. April
22,1978y, and Mitsubishi will have

its digital recorder with stationary
head. using '“4-inch tape at 15 ips.
Only nussing system will be the new
“super Sony”™ PCM adaptor shown
at the recent NAB in Las Vegas. and
due for extensive text recording at
the CBS Studio in New York later

this spring.
@ Technics by Panasonic also is
toshow recent NAB debuts of an en-
{Continued on puge 59)

High Court Studying
Japanese Import Tax

e Continued from page 3
request was rejected on procedural
grounds.

Ironically, as the Supreme Court
justices backtracked through the his-
tory of U.S. trade laws, it was
learned that in the carly vears. only
importers. not manufacturers, could
petition for countervailing duties.

Today the situation is reversed.
The manutacturers, the government
and the public are the only parties
officially represented.

Zenith's attorney. Frederick Tken-
son, argued that two Supreme Court
decisions (“Downs versus U.S.7 in
1903 and “Nicholas versus U.S." In
1919) were precedents for counter-
vailing against a commodity tax re-
mission.

The Downs decision caltled for
countervailing duties on imported
sugar from Russia. when that gov-
ernment forgave its exporters the tax
paid on domestic sales. The court
ruled this a subsidy untair to US.
competitors.

Solicitor General Wade McCree
Jr.. representing Treasury, said the
cases cited by Zenith are not apph-
cable. because additional bounty
beyond the tax itself was granted to
the exporter. and because of other is-
sues involved.

McCree said the Secretary of the
Treasury does impose counter-
vailing duties when the amount of
the foreign government's rebate or
exemption to the exporter goes be-
vond the commodity tax itself.

Justice Thurgood Marshall, un-
derstandably sensitive about the ig-
noring of a Supreme Court decision,
wanted more details on just how the
Treasury Secretary reached his cur-
rent decision on the Japanese im-

ports.
Justice William Brennan  re-
minded the Zenith attorney  that

“the Court can change its mind in
different eras. sometimes every 10
vears—and in this case it's every 80
vears.” he added. counting trom the
1897 date of the first U.S. trade law
enacted.

The Solicitor General pointed out
that Congress has been made very
much aware of Treasury decisions
over the vears. and could have
changed the Jaw.

But, he reminded the Court, Con-
gress has never legislated against
Treasury’s stand on this “inter-
nationally accepted trade practice”
in its many amendments to the old
law.

['he Zenith attorney saw it ditfer-
ently. He argued that the 1974 Trade
Act was intended by Congress to
counteract Treasury's attitude.

Ikenson said the act helps manu-
facturers by allowing them for the
first time. to seck judicial review
when the Treasury Dept fails to im-
pose a countervailing duty—as well
as to challenge the amount of an im-
posed duty.

Justice Brennan said Congress

may not have been more specit.
about whether a bounty or grant is
involved in the rebate of commodity
taxes, “because the problem is so
delicate they did not want to legis-
late it.”

According to Court spokesmen
the tinal decision could come any-
time from four weeks to four months
from the hearing date. Since court
hearings on the question were expe-
dited with unusual speed. and costly
posting of bonds against a possible
Zenith win, all parties involved are
hopeful of the carliest possible deci-
sion. from the Court.

Software Joining
CES Hardware
In Display Area

® Continued from page 4

The joint exhibit is a continuation
of the exchange program that began
at NARM in New Orleans. where a
display of the fatest in consumer
clectronies  equipment highlighted
the first-ever hardware presentation
at the convention by five leading au-
dio marketers.

Cohen also will participate in the
CES audio conference June 13, with
a capsule 10-minute presentation on
“Merchandising  Software  With
Hardware.”

The display will incorporate such
clements as some of the newest LP
bins and prerecorded tape fixtures,
the fatter in tandem with a compact
car stereo displayv: the new audio-
phile disks and racks. in conjunction
with one of the new equipment racks
of high-end components, and a
video software display. together with
a television monitor and home
videotape recorder system.

Visual elements will be provided
by the most innovative record com-
pany in-store merchandisers avail-
able at that time. ticing in the hottest
product with a variety of displayvs—
mobiles. die-cuts. 4 by 4s. rotators,
cle.

With an attendance in excess of
50.000 anticipated at CES. Cohen
sees the exhibit as a “fantastic op-
portunity for the recording industry
to presentits wares.” He hopes to en-
courage one of NARM's rackjobber
members to rack the wall arca with
music merchandise inoan ettort to
stimulate a similar kind of entree
into the pure consumer clectronics
store.

Wavman. who was most im-
pressed with the Adam’s Record &
Tape mock store display put to-
gether at NARM as a showcase for
software  merchandising.  believes
the CES exhubit can create similar
visual excitement in addition to re-
lating some of the obvious—but
mostly overlooked—marketing tie-
ins of software and hardware.
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Pentagon Industries’ newest addition to its
accessory line is the CW-3 Cassette Winder, as a
complement to its recently bowed €32-S three
slave cassette copier. The 10-pound unit is said
to rewind three C-60s in 55 seconds, with indi-
vidual tapes loaded or removed without affect-
ing operation of the other stations, according to
Jim Dow, marketing vice president.

The unit features precision-set torque to
evenly wind the cassettes, ensuring better
tracking and smoother tape handling. New
winder operates off a 120:-volt power source
with a 220-volt capability optional. Suggested

Pentagon CW-3 Cassette Winder
claims rewind of three C-60s in 55
seconds.

Pioneer: Get
City Opera Ad
Broadcast $

® Continued from page 51

live in the U.S. and 12 in the UK.
Rock stations fight over the opportu-
nity to carry it, he notes. with Pio-
neer spending about $200,000 a year
for sponsorship.

The City Opera broadcast net-
work, by contrast, now has 20 sta-
tions with 10 broadcasts a year,
Mitchell observes, and costs Pioncer
a little under $200,000 a year. The
“King Biscuit” program probably
reaches 10 times the market at
double the frequency as City Opera
does for Pioneer. “So it’s not yet a
good business deal. But it’s sure not
a bad business deal.” he maintains.

Both programs generate mail. he
told the classical broadcasters. But
while the “King Biscuit” mail is
mostly young kids saying how much
they like rock and how indebted
they are to Pioneer for sponsoring
the show, the City Opera mail is dif-
ferent.

Broadcast fidelity comments are
over half the mail, performance
quality comments run about 30%
and appreciation of Pionecr spon-
sorship is only about 20% of the
mail, he reports.

The “pot of gold” at the end of the
Pioneer rainbow from the City Op-
era program for Mitchell is to see it
grow in quality, in frequency and in
the number of stations that carry it.
“I sponsor the City Opera live from
Lincoln Center because they need
me now and I know I nced them
100,” he emphasizes.

“The alternative to my sponsorhip
looked to be unthinkable at the
time—and I'm convinced that it
was.”

He challanged more of the classi-
cal broadcasters to get a “piece of the
Pioneer pie” of $10 million in co-op
ad allowance that could be available
to the stations that carry City Opera
with local dealers acting as local
Sponsors.

“Pioneer will continue to sponsor
City Opcra until the alternative to
our continuing becomes unthink-
able to Pioneer,” he concluded. “I
hope that never happens.”

~Tape/Audio/Video

listis $165, with the unit previewing at the AES,
May 2-5 in Los Angeles.

* * *

Exhibit space for the fourth Los Angeles

|

VideoShow is sold out for the extended May 9-
11 run at the Convention Center, according to
producer Charles Tepfer of spomsoring Educa
tional & Industrial TV magazine.

Attendance in excess of last year's 4,G00 reg-

Maxell UD-XLI&IL.

~ TaopeDuplicator

istrants is expected, with more exhibitors and
an added third day devoted to technical ses-
sions on the applications and tradeoffs of new 1
inch helical scan VTRs, advances in signal proc-
essing and digital techniques.

Conference sessions are morning only, with
exhibits open from 11:30 a.m. to 6 p.m. Cost is
$25 for conferences, with exhibits free or $2 for
non-registrants. Advance registration from L.A.
VideoShow, Box 565, Ridgefield, Conn. 06877

They also outperform other tapes
on this machine.

People who own good hi-fi equipment

consider Maxell UD-XL | & Il the best tape
money can buy,

use Maxell more than any other tape.

So it's only logical that if you stock o ot

of good hi-fi equipment, you should ke

yes ez HITHERARAEHET O R

selling a lot of Maxell tape.

For more information on how you can
profit from selling the world’s finest high-
That's why owners of the best tope decks  performance tape, call your Maxell
representative. And while you help your
customers get more out of their machines,
yoU'll be putting more into yours.

Maxell Corporation of America, 60 Oxtord Drive, Moonachie, N.J. 07074
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Q&A INTERVIEW

CHICAGO-Digital audio be-
came a commercial reahty in the
U.S. this year. with several audio-
rhile record producers the first
American companies to cross the
technological threshold. These his-
toric sessions are regarded as the
vanguard of an industrywide move
to digital sound.

In this exclusive interview. Bill-
board talks with one of the pioneers
of digital audio, Dr. Thomas Stock-
ham, inventor of the Soundstream
digital tape recorder. The Sound-
stream system is the first digital
recorder used commercially in the
U.S., and the first 16-bit digital ma-
chine used in record production
anywhere.

BILLBOARD: Are vou refining
the Soundstream system.

STOCKHAM: Yes. We have wid-

By ALAN PENCHANSKY

ened the bandwidth of the machine
which we feel is a big advantage up
to a point, so that we now have a
bandwidth well beyond 20 kHz from
zero to well beyond 20 kHz. This is
of course for audiophile recording,
because in many other applications
of tape recording frequency re-
sponse beyond 20 kHz is overkill.

And we have worked very hard on
something that is not as rigorously
defined as distortion noise—and that
is sonic quality. People in the ultra
high quality audio business evaluate
an amplifier or a loudspeaker or a
collection of such instruments in a
subjective way. We have spent a lot
of time relating to reactions of those
people.

B.: Are you studying the reactions
of highly trained and cuitivated lis-
teners?

AES Convention

S.: Right, trained cars. keen ears.
The people who are engineering the
records that we're doing for various
companies are certainly qualified,
people who work with Telarc Rec-
ords, Crystal Clear.

B.: Are there other refinements?

S.: Yes, we have a system we are
developing where we can correct
overloads when we get back to the
editing task. We have mathematical
methods that will allow us to undo
these overloads for the most part,
each of them for the most part—by a
method called interpolation and ex-
trapolation.

B.: Can you describe digital edit-
ing?

S.. Editing with digital recording
is very difficult or impossible to do
by cutting the tape—impossible if

(Continued on page 62)
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DEALER SURVEY -

Stockham Explores Digital World | Semi-Pro Audio Mart Sees
Healthy Growth Continuing

By JIM McCULLAUGH s

LOS ANGELES—The profes-
sional and semi-professional hard-
ware market continues at a torrid
pace for dealers around the country
catering 1o these specialized areas.

As the marketplace for recording
and related equipment as well as
sound reinforcement. radio and
disco hardware expands. the pro au-
dio dealer’s business—and profit-
ability—is still growing.

The number of dealers. including
pro only, pro and semi-pro. and pro
and high-end consumer audio has
increased in the past 12 months with
many specialists opening their doors
in key markets. A number of musical
instrument dealers have also become
active in pro retailing.

Bill Lewis at LeBow Labs in Alls-
ton, Mass., comments, “Business has
been very good. In fact, we have al-
ready sold four of Tascam’s new 90-
16 mixing consoles in the last two
months. We are one of six franchised
dealers in the country for the prod-
uct which recently became avail-
able. And they go out of here for
$16.000.

“There have been a great many
smaller 8-track studios in this mar-
ket which have been upgrading to
16-track and that accounts for a seg-
ment of our business,™ he continues.

“And there have been a great
many newer studios cropping up at
the 8-track level also.”

LeBow, which figures to do ap-
proximately $1.5-million this year in
gross sales, retails such lines as
Scully, Otari. Sennheiser, AKG and
Neumann for pro use.

The sizeable operation. the only
one of its kind in the market. also
specializes in audio/visual gear pro-
viding equipment to radio and tv
stations.

“l have two full-time sales
people.” explains Lewis, “who deal
with radio and tv stations exclu-
sively.”

Lewis says LeBow advertises
regularly in underground news-
papers in the market in terms of pro-
motion.

Special effects devices have be-
come strong in the market also. indi-
cates Lewis, such as phasing and
flanging devices.

“There are certain sounds.” ex-
plains Lewis, “that customers are
looking for in the studio and that ex-
plains why they want these devices.”

Audio By Zimet's Sid Zimet indi-
cates. “our business has been very
strong and up over the last several
months.”

Zimet. who has an outlet on Long
Island. has separate pro and con-
sumer audio under one roof.

The increase in sales activity at the
pro and semi-pro end Zimet attrib-
utes to “newer products and promo-

(Continued on page 61)

Over the past seven years BGW has turned
a lot of professional heads around. We came
out of nowhere to successfuily challenge the
stand-pat technology of the aging monarch
of professional ampiifiers. The most
demanding buyers in the music business now
rely on BGW: Studio owners. Recording
engineers. Serious musicians. Everyone who
makes his living from recorded or live sound.
Performers and technicians alike have gotten
behind BGW's iegendary power, impeccable
performance and workhorse reputation

Here's what's made BGW the most
imitated product in the pro sound business-

A fuil professional line starting with the
MODEL 100. 30 watts per channel into 8

ohms, 20 Hz to 20 kHz, at less than 0 1% THD
{80 watts mono);

The MODEL 250 C. 100 watts per channei
into 8 ohms, 20 Hz to 20 kHz, at less than
0.1% THD {251 watts mono};

The new MODELS 7508 and 750C: 225
watts per channel into 8 ohms, 20 Hz to 20
kHz, atless than 0 1% THD {720 watts mono).

For the true sound professional, quaiity
1SNt a luxury It's a necessity and something
we buiid into every BGW amp.

Contact our home office for complete
technical specs. You'll understand why so
many of your professional peers get behind
BGW And why the competition stays behind.

See us at the L.A. A.E.S. Convention, L.A. Hilton, May 3-6

We're now #1 in Disco-Tech!*
*8iliboard Disco Equipment Brand Preference Survey, April 1978.

BGW Systems, Inc., 13130 S. Yukon Ave., Hawthorne, CA 90250. Telex: 66-4494

In Canada: Omnimedia Corp., 9653 Cote de Liesse, Dorval, Quebec H9P 1A3

international Inquiries piease contact the factory.

BYSBTEMS L

Get Behind Usi

U.K., Webland International Ltd., 129 Walham Green Court Moore Park Rd.. Un!t F, London SWé6 2TP.01 385-9478. Telex: 25570
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Good-bye,
paper labels

Prints Right On Your Cassette
(both sides)
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AUDIOMATIC CORPORATION

On-cassette printing in up to 3 colors
plus full background color at speeds
up to 100 units per minute

Saves time, money and problems

the Apex Printer
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92400 COURBEVOIE FRANCE PHONE 333 30 90
CABLE AUDIOMATIC TELEX 620282
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Exhibit Technology Spurs Biggest AES Convention

® Continued from page 56

gineering prototypes of its PCM
recorder, a fixed-head unit using the
BS-1500 isolated loop open reel
transport, and the only PCM
adaptor claimed compatible with
any normal signal bandwidth home
VTR—including VHS, Beta and V-
Cord formats.

® Also due are new pro versions
of the RS-1500US deck seen at the
NAB, model RS-1520US with front
panel bias and equalization adjust-
ment controls, and RS-1800US, a 4-
channel simul-sync version, plus the
full “flat series” of rack-mountable
components, including a digital
tuner with microprocessor-con-
trolled pre-programming unit.

® Another traditional hi fi com-
pany entering the professional mar-
ket for the first time with a major
line is Sansui, which debuted 1ts
AX-7 mixer/reverb unit at the Sum-
mer CES last June in Chicago.

AU AES, Sansui is also showing a
high slew rate power amplifier with
220 watts/channel RMS, a four-
band parametric equalizer, a phono
equalizer/mixer and another high
slew rate integrated amplifier, along
with its “super fidelity” accessories
including unidirectional mikes, con-
necting cables, resistance adaptors
and mike boom stand.

® First-time AES exhibitors in-
clude AB Systems, with a mixer/
preamp, two dual power amps, a
mono bi-amp and a dual bi-amp:
Aphex/TTX Ltd., with its Aural Ex-
citer two-channel audio processor,
console equalizer and a sub-group-
er; Electronics Components Inter-
national with a full line of switches,
resistors and capacitors; Midas Au-
dio (U.K.), new series of modular
and p.r. system consoles with a direct
track module for 16 to 40-track con-
figurations; Everything Audio,
AMEK series 2000 console.

Also: Heino llsemann GmbH,
Bremen, West Germany, with a mu-
sicassette packaging machine for au-
tomatic loading of compact cassettes
with literature into plastic boxes;
Micor Inc., with the Coupland digi-
tal synthesizer performance instru-
ment with quad output; New Eng-
land Digital Corp., with the
Synclavier, claimed as the first com-
mercially available digital com-
puter-controlled synthesizer, and
the Blias model A high-speed 16-bit
computer system for real-time signal
processing,.

Also: Swintek Enterprises with a
new diversity music wireless system
with claimed 86 dB signal/noise ra-
tio, antenna amplifiers and duplex
wireless intercoms; Tannoy/Orto-
fon introducing the SPL/Tannoy
4437A and 3118A three-way bi-
amped studio monitor systems with
electronic crossovers, HP filters and
bass EQ; Ursa Major, with a digital
reverb system; Valley People, with
its Trans Amp IZ balance input
analyzing device for critical stages in
pro audio systems; and Wasatch
Music Systems, featuring a new
flanger plus an equalizer, reverb
unit, phase shifter, studio and live
performance direct boxes.

® New West Coast AES exhib-
itors include Barclay Analytical Ltd.
with its BADAP | audio micro-
processor; BTX Corp. with an
SMPTE synchronizer; Hammond
Industries with Beyer microphones
and headphones, Audiophile racks/
trolleys, Klark-Teknik equalizers
and delay units, and Meteor ampli-
fiers and mixers; Harrison Systems
with a new 48-input console and re-
mote 44-input console—extended
frame version of its 32/32B series for
remote situations; SFW Audio with
a line of high frequency horns and
new high frequency horn buses, and

Magnefax with loop bin master/cas-
sette and Y%-inch tape duplicating
systems, and an automatic tape de-
gausser.

® Tape duplicators on hand, in
addition to Heino llsemann and

Magnefax, include Accurate Sound,
AS2400 duplicator, AS260D trans-
port and AS4000 cassette; Audio/
Tek, 1200 cassette duplicator, 210
and 235 tape loaders, 400 limiter;
Cetec Audio, high speed duplicator

system, series 20A console, speaker
systems and the King Instrument
line of winders/loaders.

Also: Electro Sound, which
recently acquired Superscope Tape
Duplicating division, will show

those winders as well as its own’

ES5000 Mark I Cartomatic auto-
matic 8-track loader, ES6400 64:1
duplicator system with recently re-
designed slave unit ES505 recorder/

(Continued on page 60)

INTRODUCING THE MODEL 15.
$9500.

24 x 8.

Remember when
recording was simple?
The only one you had to
satisty was you. As tracks
of information have grown
from 4 to 16 and beyond, so
have the demands placed

on the board operator. Now,
instead of satistying just your
mix, there's everyone else’s to
consider.

We've experienced the same
frustrations: how to control and
distribute this complex infor-
mation. That's why we created
the Model 15. We wanted to
make complex mixing simple
to understand and less

difficult to do.

It took engineers from three
countries two years to build
the first intelligently conceived
board with the flexibility to go
as far as your imagination can
take it.

That flexibility begins in the
Model 15's basic 24-in x 8-out
mixing section. Six more inde-
pendent submixes—

two24x1,

twoB8x2—
enable you to
blend infinite com-
binations of signals.

None are pre-assigned
so that you determine what
signals get routed and mixed
and redistributed.

You can cascade the submixers
or use them independently in 8
or 16 channel mixing. Create
any cue mix, musician’s mix or
something unusual for a pro-
ducer quickly and easily.

With our operator-oriented
design concept came new
electronics. There's more
headroom in the Model 15.
And improved transient

two8x 1, and

*16 x 8 version, $7500.
Manufacturer's suggested
retail price.

response. Lower overall noise
across the entire signal path.
Even the power supply is
housed in a separate unit
reducing the possibility

of hum.

Qur new switchable 6-band,

4 control equalization section
lets you command a wider
selection of frequencies. And
our new channel assign sys-
tem simplifies the signal flow:
channel assigns | through 4 be-
come 5 through 8 at the flick of
a switch. Two color-coded
LED's tell you visually

what's happening.

So if you want to satisfy
everyone—and still con-
centrate on your music—
see the Model 15 today.

TASCAM SERIES: T EAC.

A new generation of recording instruments
for a new generation of recording artists.

In Canada TEAC is distributed by White Electronic Development Corporation (1966) Lid.

For your nearest TASCAM dealer, write TEAC Corporation of America, P O. Box 750, Montebello, California. 90640.
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AES Convention

Exhibit Technology Spurs Biggest AES Convention

® Continued from page 59
reproducer with 3% or 7% 1.p.s. mas-
ter, QCV quality control reproducer,
Gemim cartridge winder and auto-
matic tape splicer.

sette duplicator: International Au-
dio, in-cassette copier and custom
duplicator services; Otari, MX5050
two. four and eight-channel record-
ers, MX 1308 I-inch 8-track recorder

Also: Infonics, high-speed in-cas- and 8:1, 16:1. 32:1 and 64:1 dupli-

AND
LOTS
MORE!

Pfanstiehl is CARTRIDGE,

PFANSTIEHL has all the popular ceramic and crystal-replacement car-
tridges—AT EXTRA MARKUP PRICES . . . all the best selling MAGNETIC
Cartridges by Empire, Shure, Pickering. etc. at competitive prices—and
all ffom one convenient source—with no quantity requirements.
PLUS, Pfanstiehl has THE ONLY CATALOG that gives you

SET MODEL TO CARTRIDGE references!

7 You'll like doing business with PFANSTIEHL!

franatiehl

3300 WASHINGTON STREET / BOX 498 / WAUKEGAN, IL. 60085

WRITE FOR COMPLETE INFORMATION
TODAY ON YOUR LETTERHEAD

cator systems, and Pentagon Indus-
tries, its new CW-3 cassette winder
complementing the C32-S three-
slave cassette copier.

Among other exhibit highlights:

® Speakers—JBL will have a pro-
totype of the new 4313 three-way
control monitor, eventual successor
to the 4311, and the 4310E, a self-
powered broadcast monitor: Altec
Lansing debuts its Mantaray horns,
a new family of high frequency
horns with constant directivity con-
trol: Community Light & Sound
bows a new line of Zoids packaged
radial horns that eliminate wooden
enclosures for use in touring sound
systems: Klipsch & Associates will
show its new Industrial series of the
Heresy slant/monitor threc-way sys-
tem; Technical Audio Devices divi-
sion of U.S. Pioneer has its PD-801
beryllium diaphragm high fre-
quency compression driver and PW-
811 15%-inch carbon fiber woofer.

® Disk Cutting- Gothaum Audio

JUST SIMPLE ARITHMETIC

disc mastering

digital accuracy

Cybersonjcs

ADD IT UP;

CS

total directdrive+low weioht+

dloltal design+compact size+
unlque simplicity = C bersorfcs

DM 2002

Any way you cut it Cybersonits Computes

For a demonstration of the latest, state of the art, Disc Mastering equipment see us at
the 60th A.E.S. Convention at the Los Angeles Hilton. Booth 4 and 5, or Demonstration

Room 461.

CYBERSONICS INC.
P.O. Box 8327
Universal City, Calif. 91608

Cyberson]’cs

(213) 786-9098

www americanradiohistorv com

is previewing the new Neumann
VMS 80 lathe, with Dr. Frank
Hirsch of the firm on hand for the
introduction and to present a paper
on its technology at AES. Also due is
a microprocessor-controlled disk
mastering system from Cybersonics
division of ABC Recording Studios.

@ Electronics—Audio Industries
has a unique digital "YoYo Re
hearse-A-Trak” system: Audio &
Design Recording (U.K.). vocal-
stresser and  selective-band  proc-
essor: Automated Processes, pro-
grammable audio components:
BGW Systems. new models 750B
and 750C 225 watts/channel power
amps and model 203 preamp: Delta
Lab Research, digital delay module:
Crown International. new D-75 and
SA-2 pro amplificrs; Dynair Elec-

tronics, new System 21 switching
system with audio. video, data and
DC control crossover points.

Also: Eventide Clock Works, cigi-
tal delay line with pitch change plus
remote/harmonizer with keyboard;
International  Electromagne:ics.
model 231 31-band graphic equal-
izer; Micmix Audio Products. new
Dynaflanger dynamic effects unit;
Lexicon. new Prime Time digital de-
lay system: Rauland-Borg. Spec-
trum Master Log-8 automatic mike
mixer: Roland Corp. (U.S.), Micro
Composer modular synthesizer sys-
tem: SAE. P300 300 watts/channel
power amp and dual four-band
parametric equalizer: Soundcraft
Electronics (U.K.). first U.S. show-
ing of its Series 1S portable mixers:

(Continued on page 62)

AES Cites Seven In L.A.

NEW YORK-—Paul Klipsch witl
receive the AES silver medal, the
society's second highest honor, and
six others will be cited at the 60th
convention awards banquet Thurs-
day (4) at the Los Angeles Hilton.

The founder of Klipsch and Asso-
ciates in Hope, Ark., who built the
speaker plant from a $50.000 invest-
ment to a $10 million operation. re-
ceives the silver medal--formerly the
Emile Berliner award—for innova-
tive contributions to loudspeaker de-
sign and studies of acoustic distor-
tion.

John Eargle, now vice president of
product development at JBL Sound,
Northridge, Calif., and AES presi-
dent in 1974-75, will get an honorary
membership for contributions to
sound recording and reproduction
and service to the AES.

Fellowships will be presented to
Ryosuke ltoh, director of engineer-
ing, Sansui Electric, Tokyo, for engi-
neering contributions to matrix
quadraphony; Thomas Stockham
Jr.. founder of Soundstream Inc..
Salt Lake City, for contributions to
digital signal processing and digital
recording of audio signals, and Leon
Wortman, most recently marketing
manager, Otari Corp., San Carlos,
Calif.. for contributions to the intro-
duction of multichannel tape
recording.

AES citations go to DeWitt Morris
and his wife Ethel, the former for
services to the AES as Western vice
president and contributions (o the
admissions policy. and the latter for
many years of service in managing
the West Coast office. He is
presently executive vice president of
United Recording Corp. and its sub-

sidiaries, and general manager of
United Recording Electronics In-
dustries (UREI), both in Los An-
geles.

Awards will be presented by AES
president Emil Torick. CBS Tech-
nology Center, following remarks by
convention chairman C. Dale Man-
quen.

CASSETTE-PARTS
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® Continued from page 58

tions. We have begun holding in-
store training seminars and deman-
strations that are proving quite ef-
fective.”

Zimet carries in addition to Sound
Workshop customized mixing con-
soles, such lines as Teac Tascam, Or-
ban Parasound, dbx and Otari.

“The clientele spectrum,” adds
Zimet, “is also broadening from just
professionals who know what they
want and what to do with it such as
musicians and engineers but to
people just getting started.”

Zimet also adds that healthy
demo studio growth in the greater
New York area has been contrib-
uting to sales of semi-pro and pro
recording equipment.

“Business is as hot as it could be,”
says Al Levin of Washington Music
Sales in the Washington. D.C.. mar-
ketplace.

Washington Musicis a huge musi-
cal instrument dealer that added
professional hardware six years ago.

“There are more non-stars out
there than stars at this point,” ex-
plains Levin, “and we have many
fledgling musicians that are our cus-
tomers. They want to learn how to
record their own sound.”

Among lines carried by the outlet
are TEAC Tascam. BGW, Yamaha,
JBL. Gauss Cetec and Altec.

Like Zimet, Levin also has the
store conduct” in-store demonstra-
tions and seminars, ordinarily in
conjunction with the manufacturer.

“We recently had one with
TEAC,” he notes, “that proved ef-
fective. In fact, we have a Tascam
80-8 tape machine on the floor
where customers can get an appre-
ciation of the recording process.”

Jim Ford. Ford Audio & Acous-
tics, Oklahoma City. indicates his
pro business is up.

“It’s been real good,” notes Ford,
who has two outlets. one in Okla-
homa and one in Tulsa which spe-
cializes in professional and semi-
professional recording equipment as
well as sound reinforcement equip-
ment.

“We carry just about everything
in those areas.” continues Ford. “in-
cluding such lines as TEAC Tascam,
Crown, JBL, BGW. Ampex, Cetec
Gauss, Eventide and Orban Para-
sound.

“We have been doing a lot of
smaller studios such as 4-track and
8-track facilities. In fact, we went
with TEAC Tascam in our market
about four years ago when this
whole semi-pro market began to
take off. We get a number of young
musicians and studio entrepreneurs
who are buying Tascam boards and
Ampex tape machines.”

Ford adds his Tulsa operation is
1.700 square feet while the Okla-
homa outlet is 8,000 with an overall
staft of 18.

The outlets are “just beginning to
get started advertising.”

Ford also notes that he attracts au-
diophiles who might be interested in
purchasing $300 JBL studio moni-
tors for home use.

Don Rijinski, owner of the P.A.
Palace in Atlanta, comments, “Busi-
ness has been booming in pro, semi-
pro and in sound reinforcement.”

Rijinski, who has four Dirty Don’s
consumer audio stores in the Atlanta
area, opened his specialist P.A. Pal-
ace approximately one year ago and
is 50% ahead of where he thought he
would be initially with expansion
thoughts on his mind already. The
P.A. Palace also merchandises musi-
cal instruments.

“Our business is booming.” he
says, “because we are going out
there and promoting and developing
the market as aggressively as we can.
We have been doing full-page ad-

vertising in the Atlanta Journal and
Constitution as well as radio spots.

The P.A. Palace is 8,000 square
feet with a staff of nine and among
lines carried are Tascam, dbx, Re-
vox, Otari and others.

The operation has a policy. notes
Rijinski, of continually conducting
in-store training clinics and semi-
nars for its pro and semi-pro prod-
ucts both in tandem with suppliers
as well as on its own.

A strong selling vehicle has been a
recording studio constructed on the
premises which lets the customer
base know “'the biggest investment is
not the room but setecting the right
equipment.

“We show customers,” he says,
“how easy itis to put together a room
and what type of equipment to in-
vest $1.000 in for their specific pur-
poses.”

(Continued on puge 63)

“THE GAUSS HIGH SPEED TAPE
DUPLICATING EQUIPME
WEPUTTOWORK IN 1968 IS
STILLWORKING. THREE SHIFTS.”

Richard P. Blinn, Director,
Studio Operations & Electronic Development
Capitol Records

"Gauss high speed rape duplicating
rechnology was originally developed
right in rthis department ar Capitol in the
lare 60s. And, rhe first ren machines
are still in full operation at our Jackson-
ville, lllinois facility. In fact, they're worls-
ing rhree shifts a day. They're even bet-
rer machines than rhey were in
1968. . .because we've confinually up-
graded them with new innovations
from Gauss and our own engineers. To-
day, they're performing ar the leading
edge of the rechnology. If they werent,
Capirol would find something better.”

Ar Gauss, we engineer the quality in. Modularly. Solid stare.
Thar way, as we improve the technology. you can upgrade
your equipment. We're engineers building for engineers.

Gauss 10 MHz Bias System assures you
lower noise and distortion. Wow/flutteris
less than 0.05% RMS. And thar’s just the
beginning of our engineering story.
Name your formar. 2-track, 4-rrack,
8-track, cassetre, or, reel-to-reel. Gauss
delivers. And, you can change formats
in less than 10 minures. What's more,
you can choose berween 32:1 or 64:1
duplicating with the flip of a switch.
Here's the acid test: Aslk anyone who
owns a Gauss high speed rape repro-
duction system what they think of their
system. They'll rell you rhar Gauss

engineering means high productivity, highesr-quality sound
reproduction and maximum reliability. If those are your
criteria, we think you'll choose Gauss.

9

dUsSS

oy €étec audio

CETEC AUDIO
13035 Satcoy Street

(213) 875-1900
TWX: 910-499-2669

16 Uxbridge Road

North Hollywood. CA 91605

CETEC INTERNATIONAL LTD.

Ealing, London W5 2BP. England

01-579-9145
TLX. 935847

Divisions of Cetec Corporation
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Stockham Explores Digital Recording World

® Continued from page 58

your criterion for success is very
rigid: very difficult if it’s somewhat
lax. The alternative is to take the
original digital recording that you
want to edit and do one of two
things. The first one is what we're
doing now and that is to read these
recordings selectively into a com-
puter that is equipped to do the edit-
ing.

B.: Are the tapes edited at your
laboratories?

S.: Yes, we have such a computer
at Soundstream and it is part of the
total system configuration that we

make available as part of our con-
tractual work. We will take the tapes
back to Soundstream and we will se-
lect certain portions and transfer
them into the computer. These por-
tions of the tape would be approxi-
mately the portions you would cut
out to do a cut and paste edit—plus a
little more.

Once these selections of the tape
are read into the computer, the com-
puter then has in its memory exactly
the same numbers in exactly the
same order as is on these sections of
tape. And then by suitable program-
ming of the computer and manipu-

lation through a suitable console
that’s connected to the computer, we
can take these sections of numbers
and put them in the order we want, a
process called concatenation.

The ordering can’t be done arbi-
trarily because you can’t concate-
nate at random, you have to pay at-
tention to continuity across the
boundaries and finding the bound-
aries rapidly, because with a million
digits per second or 50,000 samples
per second, you can get lost in that
forest of numbers.

The computer aids you in doing
this. All you have to do is listen and

do some intelligent things on the
console and it finds the right places
automatically without too much dif-
ficulty, it concatenates the numbers
into a final version which is then in
the computer also.

B.: Does the computer use a tape
memory?

S.: No, the computer has a differ-
ent kind of memory, it’s not tape, it
has what we call a mask disk
memory. The advantage of this
memory is that it allows you to ac-
cess anywhere, it’s what is called a
random access mass memory. It
gives you the same accessibility as if

OTARI’s DP-6000
gives youduplications at 64:1!

0/TAR/ I

TARI's DP-6000 duplicator is
designed for quality sound
duplications at the super high
speed of 64:1! Its uniquely slanted
loop bin insures smoothest 240ips
transport of your 3 3/4ips master. Up to
10 slave units are centrally and
automatically controlled. A quartz-
crystal bias generator is employed, and
crystal-coated ferrite heads assure
clean, clear duplications for years on
end.
Behind this sophisticated system
stands the proven reliability of Otari

technology. Otari studio master re-
corders, duplicators, QC monitors
and tape loaders are meeting rugged
everyday production schedules with
the highest performance standard in
every sector of audio recording and
duplicating industries.

U.S.A.: Otari Corporation, 981 Industrial Road,

San Carlos, California 94070

Japan: Otari Electric Co., Ltd., 4-29-18 Minami Ogikubo,
Suginami-ku, Tokyo 167, Japan

Singap Otari Singapore Rep ive Office, 2701-A
27th Floor, International Plaza, Anson Road, Singapore 2

www americanradiohistorv com

Please send me details on

DP-6000

Name

Company

Address

you were to take the original tapes
and cut them into one-foot lengths
and put each little strip of tape in a
pigeonhole and be able to pull any-
thing out of any pigeonhole in an in-
stant and put it together with any-
thing else. There’s no rewind, no
searching.

B.: After the computer has reorga-
nized the selections what happens?

S.: Once the final version is in the
computer it’s a simple matter to
transfer it out of the computer onto a
fresh tape on the same machine and
take that tape and machine to cut-
ting room and cut an audiophile
disk.

B.: You’re promoting digital edit-
ing for use with conventional tape
recordings. Is it a more efficient proc-
ess than physical splicing?

S.: We feel digital editing defi-
nitely is a cost-saving technique. The
experience we've had is that once we
get our editing system to the point
where we've had some deep experi-
ence with it—we’ve done four or five
long-playing records—and we un-
derstand the best way to do things,
we will be able to edit not only bet-
ter, while preserving the digital fi-
delity absolutely, but a lot faster
than you could with conventional
tape.

B.: The Soundstream recorder
eliminates tape noise. Is this its key
advantage over analog machines?

S.: No. While that is the most
striking thing, we believe it is not the
most important thing. We know of
systems that can make a conven-
tional tape recorder very, very quiet
indeed, but it doesn’t make it sound
like this.

B.: What is its most significant
feature?

S.: First of all, there is no noise
that is proportional to the signal.
There are two kinds of noise in tape
recording, background noise which
is always there, and a noise that gets
louder when the signal gets louder
and goes away when the signal goes
away, which is called modulation
distortion—it provides a kind of
masking effect that is almost sub-
liminal. That’s gone completely.
There is no tendency to overload at
high amplitudes, the thing is as clean
right up to the top as it is throughout
its entire range. And the time base is
absolute, there’s no wow and flutter,
scraps flutter effects, things like that.
There’s no print-through.

(Continued on page 67)

Exhibit Technology
® Continued from page 60

Orban Associates, Optimod AM
limiter system; UREI, model 927
digital delay line; Shure Bros., new
model 50AC telephone acoustic cou-
pler for feeding recorded material
through a phone.

® Tape Recorders—TEAC will
have its new model A-3440 four-
channel open reel deck with simul-
sync to replace the A-3340, with op-
tional pro curve dbx interface avail-
able; Scully Recording Instruments
has a new 442L dual transport log-
ging recorder with time clock, and
MCI shows its new JH1I0A l-inch
8-track tape recorder (7%/15/30
i.p.s.) with cue-up function. ’

® Accessories—Stanton Magnet-
ics has its new Dynaphase model 35
stereo headset with adapter plug;
Bobadilla Cases, new line of light-
weight economical road cases; Co-
herent Communications, Artech
wireless mikes; Diacoustic Labe,
disk cutting styli; Duncan Electron-
ics, smooth feel slide control modes:
Tentel, miniature series of tape ten-
sion gauges; Philip Audio Systems,
Neutrik line of audio connectors and
a new AKG studio condenser mike.
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The P.A. Palace caters to musi-
cians as well as customers interested
in building a recording studio facil-
ity.

Three years ago Bananas At Large
opened in San Raphael. Calif,, as a
musical instrument dealer.

“But | realized,” says the store’s
J.D. Sharp, “that there was an awful
lot of interest growing in recording
equipment and added an audio divi-
sion less than two years ago. That
portion of our business is now 65%
of our overall activity and expand-
ing.”

Sharp says he is franchised to sell
Tangent and Sound Workshop mix-
ing consoles as well as the Tascam
series of semi-pro recording equip-
ment and intends adding more
equipment.

Although advertising in local
media that caters to musicians.
Sharp says a lot of his business has
been word of mouth.

“One of the trends I've noticed,”
continues Sharp, “is that that people
are creating rooms where they can
do very fine quality basic tracks.
And you can do that now with some
of the newer equipment.

“As outboard gear gets more so-
phisticated and expensive such as
the Aphex Aural Exciter or the Lexi-
con digital delay the final mixing for
master tapes will be done at those
studios that can afford to have that
equipment.”

“The semi-pro studio package,
however, will continue to provide an
environment that good basic tracks
can be done with on a limited
budget.”

Sharp divides the recording en-
thusiast into two types, one being
geared towards being a demo tape
for publisher’s ears with the other a
potential master.

“There seems to be a great interest
from this marketplace,” he notes,
“for semi-professional recording
equipment.”

Dave Kelsey, Audio Concepts,
Los Angeles, a multi-faceted oper-
ation that caters to pro and semi-pro
needs, comments, “Our business is
continually growing.”

Kelsey adds he is getting a lot of
action from semi-pro studio pack-
ages and is running several specials
in conjunction with the AES in Los
Angeles.

“For example,” he continues, “we
will be offering a Sound Workshop
mixing board, the TEAC Tascam
80-8 and the Technics open reel
1500 tape deck for $6,900. Consid-
ering the high cost of making demo
records these days that’s a pretty
good package.”

Kelsey says he will try a slightly
different marketing twist with these
packages by offering them on a di-
rect response basis with ads in maga-
zines that cater to musicians. Later
on, Kelsey may create a catalog of
semi-pro recording packages.

“We are getting an awful lot of ac-
tion with smaller studio packages as
well as larger projects.” he says.
“Customers who are putting to-
gether studios for radio production,
things like that. Our emphasis on
disco and sound reinforcement elec-
tronics is also growing and we have
gotten more heavily involved with
lighting equipment.”

Two months ago, Kelsey began
running a small concession area in
his store for disco records since he
draws disco dee jays and disco own-
ers to his facility.

Ted Ave-Lallamote at David
Beatty's Stereo with two locations in
the Kansas City area explains that
the high-end consumer audio oper-
ation added a pro division just about

two years ago with JBL, TEAC Tas-
cam as well as microphone, mixer
and sound reinforcement equip-
ment and is doing around $10.000 a
month in sales in that area.

“That’s $10,000 more than we

were doing before we added it”
Ave-Lallamote explains. “so it’s plus
business.”

The two stores are grossing
around $2-million a year.

He divides his customer base into

the young musician who wants to
own his own mixer, reel-to-reel tape
deck and p.a. equipment, the cus-
tomer who wants to put a small
recording studio in his house,
churches that want p.a. equipment,

working musicians and professional

» recording studios in the area.
[Hustrating the studio growth in
the Kansas City arca. Ave-Lalla-
mote notes, “Three years ago there
(Continued on page 67)

packagi

SCANDIA

offers
automatic

ng machinery
systems

designed
for

stereo tape industry

labelling-cartoning
wrapping-bundling
inserting operations

MEMBER

PMMI

www americanradiohistorv. com

For information, call or write

Scandia Packaging Machinery Co.

P.O. Box 575, Allwood Station
180 Brighton Road, Clifton, N.J. 07012 (201) 473-6100

over lifty years designing & building automatic packaging
machinery and systems.
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Approximating $40,000 and
$50.000. the software inventory is a
multitarious mix of 14 different cat-
egories with heaviest accent on

_Tape/Audio/ Video
Displays Move Tape, Accessories, Stereo In Venture Web

country. r&b, easy listening, vocals
and instrumentals. Browser boxes
are employed for LPs and for 8-track
tapes and cassettes.

Shoppers pick out tape and cas-

settes, take them to the cashiers who
open the plastic boxes in which they
are packaged. This plan. which
permits shoppers to handle and in-
spect the tapes close-up, is preferred

by the Venture management over
the locked case sctup.

The focal feature of the inventory
is Lieberman’s “Top 950 ftitles.
Compiled at the rack’s Minneapolis

TRIPLE YOUR IMPACT:
A BOOTH, YOUR AD, AND
YOU AT THE SUMMER CES

At this year’s monster June CES in Chicago, a booth alone may not be
enough. In a crowd of merchandisers clamoring for attention, Billboard can
assure you the recognition you need.

BILLBOARD's JUNE 17th ISSUE with the EXPANDED SUMMER CES SECTION can take your marketing
message directly to the heavies at CES, whether they spend their time making the rounds on the

convention floor or catching up on their reading in their hotel room.

Reps—Retailers—Equipment Purchasers of all persuasions—Bi'lboard’s bonus distribution of the
June 17th issue will reach them at the CES convention. *

Trigle your impact .

. Make your advertising reservation now.

Contact vour Billboard advertising representative today!

*If you are not planning to attenc the Summer CES, all the more reason to advertise in Billbvard’s June 17th issue . . .
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headquarters, this assemblage gets
special attention in weekly re-stock-
ing by Deon Catlett, the jobber sales
rep who handles Venture’s account.

“Our Top 950 is the premium mu-
sic in LPs, tapes and casscttes,” de-
clares Joe Salpietro, Lieberman’s re-
tail sales manager in Kansas City.
“This music gets top display posi-
tioning on end displays and in the
heart of the department.”

Distributor services provided the
Venture stores include a TELXON
system which speeds up dcliveries of
orders. With the use of this machine
orders are phoned into the computer
room at Lieberman’s Minneapolis
warehouse and merchandise or-
dered on Monday is in the stores no
later than Thursday. A tear-off
ticket system is employed in auto-
matically re-stocking staple sellers
from Minneapolis.

Venture and the jobber combine
to keep the promotional pot con-
stantly bubbling. Supported always
by in-store displays and heavy p.a.
play, the promotions frequently
mesh with live appcarances of artists
in Kemper Arena, Kansas City. For
a Barry Manilow performance, Toy-
ota pickup trucks in the key spot in-
side the entrance were loaded with
400 LPs and 100 tapes and festooned
with posters, banners. price signs
($4.99) and other visual aids. At
some stores buckboard wagons were
substituted for trucks.

For a Shaun Cassidy concert. end
caps and nine browser boxes filled
with 700 LPs and 100 tapes of this
artist’s “Born Late™ created a 70%
sellout in three days.

“We did something on the Cas-
sidy concert that was new with us
but it had a positive influence on
Cassidy sales.” Salpietro of Lieber-
man says. “We passed out 10,000
flyers to fans coming into the arena
featuring the $4.99 Venture price on
the ‘Born Late™ album. Radio spots
on WHB, Kansas City, plus the fly-
ers helped make this one of the best
ever Venture promotions.”

“We’ve used some of the same
measures in promoting ‘Saturday
Night Fever’ with comparably good
results,” Salpietro reveals.

“We at Venture have this theory,”
says Ralph Ayers, record depart-
ment manager at the Noland Road
store in Independence, “that the
more blank and prerecorded soft-
ware you get out on mass display in
key traftic spots the more you sell.
Which is why when we have a price
deal going on blank tape we load the
pegboard with that number.”

A $3.49 90-minute Memorex tape
is the sales leader on the 12-foot peg-
board display featuring blank tapes.
Other lines are AudioMagnetics,
Tracs and Maxell. Basically Venture
pricing on blank 8-track tape and
cassettes is $1 and $2 below list. A
90-minute Tracs cassette tor $1.40 is
the promotional mainstay but a
three-pack 90-minute Tracs also
works well on promotions.

The brand selection of carrying
cases and LP organizers is enormous
and includes brands such as Savoy,
Dyna-Sound, Helmac, Horian and
Service. A 12-unit Pickwick “Soma”
carrying case pushed in the com-
pany's weekly flyer at $1 off the
regular $5.99 price pulls business. As
does a Horian LP organizer, holding
50 records, priced at $2.49. Venture
also runs a “Dyna-Sound” tape and
cassette revolving case for $5.99 on
flyer promotion.

A couple of Le-Bo cleaning aids
a cleaning cloth for 49 cents and a
head cleaner, regularly $1.49 for 99
cents—are highly-rated flyer traffic
items in the “cleaning goods™ sec-
tion. The pegboarded display runs

(Continued on page 67)
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We have been qufetly building
our reputation for years.

We thought it was time
we spoke up a bit.
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For over ten years, Clair Brothers has been a pioneer in the PA specifically for high-quality live productions. This board is de- [
industry and an nnovator in sound system technology. We have signed so that simple interfacing to multitrack recorders can
provided sound services for top entertainers worldwide. Many of superbly capture live events. The notable features of this board are:
the aspects taken for granted today were first used by Clair Brothers. (I)itis highly portable; (2) remove one cover and it easily folds into
We were first to usc four-way sound systems. We devised the its operating position; (3) comprehensive parametric equalizer:
slant monitor. We were the first to use motorized hanging units (4) highly accurate bargraph metering featuring simultaneous
so necessary for high-powered coliseum-oriented productions. peak/RMS 100 segment plasma display on everv channel; (5) unique
side patch-bay for easy access, no more running around board;
Over the years, we have used various equipment by other manu- (6) total sensing throughout board for overload in any area.
facturers. Previo s to the unique design pictured above, the only

quality PA boards were modified studio boards. Therefore, Clair CLAIR BROTHERS is THE innovative sound company.
Brothers designed a mixing board exclusively for the PA industry— Box 396, LITITZ, PA. 17543 (717) 733-1211
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Pop, Audiophile, Classical
Disks Vie For Hi Fi Honors

NEW YORK-—Some 28 records
released this past year are nomi-
nated for 1978 audio excellence
awards in the second annual critics
poll conducted by Audio-Technica
U.S. Inc. Included in three separate
categories of awards are 10 pop/
rock, 12 classical and six audiophile
(direct-to-disk, digital. etc.) record-
ings.

The disks were nominated by
panels of knowledgeable music and
audio equipment reviewers, for su-
perior production, recording, manu-
facture and other technical qualities
that combine for sonic excellence.

Criteria include wide dynamic
range, wide tonal range or frequency
response, clarity, live presence, min-
imal surface noise. creative use of
stereo or four-channel spaces and
the sensitive mixing and balancing
of voices and instruments.

Ballots are on the way to music
and audio experts nationwide to de-
termine one winner in each of the
three categories, with audiophile
disks added to last year's first com-
petition for pop/rock and classical
selections. Results will be an-
nounced in late spring, with produc-
ers of the winning albums receiving
plaques and record turntables.

In the “audiophile™ disk category,
these six LPs were nominated:

“Audio Symphony.” The Grand
Symphonic Orchestra, M. Kuma-
gaya, conductor. (RCA Japan RVL-
1).

Beethoven: Piano Sonata No. 23
in F, Opus 57 (“Appassionata™), 1k-

uyo Kamiya, piano. (RCA Japan
RDC-4).

Harry James. “Comin’ From A
Good Place.” (Sheffield Lab 6).

“Michael Murray Playing The
Great Organ In The Methuen Me-
morial Music Hall.”” (Telarc).

“Seventeenth Century ltalian
Music,” London Early Music En-
semble, Christopher Hogwood. con-
ductor (Gale).

Randy Sharp, “The First In
Line,” (Nautilus).

The 10 rock/pop albums nomi-
nated are:

Jackson Browne, “Running on
Empty,” (Asylum).

Bruce Cockburn, “In The Falling
Dark,” (True North/lIsland).

Lol Creme, Kevin Godley, “Con-
sequences,” (Mercury).

Fleetwood Mac, “Rumours,”
(Warner Bros.).

Billy Joel, “The Stranger,” (Co-
lumbia).

Mink DeVille, “Cabretta,” (Capi-
tol).

Ramones, “Rocket To Russia,”
(Sire).

Phoebe Snow, “Never Letting
Go,” (Columbia).

Steely Dan, “Aja,” (ABC).

Weather Report, ‘Heavy
Weather,” (Columbia).

The 12 classical music nomi-
nations are:

Bach, Brandenburg Concertos.
Leonhardt Consort. Gustav Leon-
hardt, conductor (ABC).

Berlioz, L’Enfance du Christ, Op.

(Continued on page 67)
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Showroom Studio: Steve McCormack, M&K employe who acts as an engineer on direct-to-disk dates for the company's
label, sits behind a nine foot grand piano in a portion of Jonas Miller Sound's showroom area. The area is part of a 75
foot by 75 foot larger one that converts to a direct-to-disk studio.

M&K STUDIOS

® Continued from page |

have formed RealTime Records, just
issuing “For Duke,” Duke Elling-
ton’s music recorded by Bill Berry
and his Ellington All-Stars.

Six more direct-to-disk albums
have been cut by M&K, five at the
studio site and two on location, all to
be released in the near future with
three additional projects scheduled.

Product will go through M&K'’s
already existing distribution net-
work of 14 U.S.reps and a European
and a Japanese distributor.

pre-med student at Cal State North-
ridge, indicates he has been perfect-
ing recording techniques for years
and all the equipment he’s been us-
ing has been modified to his own
specifications. He joined Miller as a
partner in 1971.

Helping in the conversion from
retail store to direct-to-disk studio,
which takes roughly 30 minutes, is
strategically placed compressed
fiberglass positioned in front of the
door, front window and other outlets
from the area.

Direct Disking: Ken Kreisel makes a point in the control room of the direct-to-

disk studio he’s assembled at M&K Sound Corp. in Los Angeles. To his right is

a Neumann VMS 70 cutting lathe he's modified to his own specifications for
these album projects.

Suggested retail price of the LPs is
$15 with distribution aimed through
audio outlets.

The recording studio area—which
will be exclusively used for M&K
projects—measures 75 feet by 75 fect
and during the day acts as a front
showroom and sales area for Jonas
Miller Sound.

The room has a 30-foot ceiling
with a nine foot false acoustic ceiling
featuring 2x4 panels.

The showroom area also features
a nine-foot grand piano which has
been used on many of the dates.

The back area control room meas-
ures approximately 24 feet by 29 feet
and features a Neumann VMS 70
cutting lathe, modified by Kreisel, as
well as a completely non-active 24-
track mixing console (no limiters,
compressors, equalizers or other
sound coloring devices), monitors,
$30,000 worth of testing equipment
and other related hardware.

There’s also a rear audio demo
room that can be used on direct-to-
disk dates.

Kreisel, an audiophile and former

wWwWw . americanradiohistorv.com

Jonas Miller Sound, opened in the
late "60s, had been one of the first
dealers to stock direct-to-disk LPs
(from Sheffield).

“But I always knew.” explains
Kreisel, “that we would have to have
our own direct-to-disk studio some-
day. a place that would be integrally
designed specifically for that type of
project from microphone to cutting
head.”

Much of the electronics modi-
fications, indicates Kreisel, are
proprietary.

Describing the cutting lathe, he
says, “It was like buying a Porsche
and building it for racing. We've
changed circuitry, for example, and
there are no transformers.

“What we have done.” he contin-
ues, “is to alter anything that can af-
fect the sonic process. The whole
idea is to eliminate steps which can
color the final product.”

Last June M&K acquired the cut-
ting lathe and began to build the stu-
dio concept within the framework of
the existing store on Wilshire Blvd.

The studio was operational last

Audiophile Mart Growth Spawns
Direct-To-Disk Facility Structures

September when the first project
was cut.

“We are continually refining the
system,” notes Kreisel, “and trying
to make improvements as we go
along.”

The “For Duke” LP was cutover a
two-day period last January with
Kreisel and Steve McCormack engi-
neering with Steve Decker the lathe
operator. Both McCormack and
Decker are employes of M&K.

Projects already recorded at the
studio and set for release are “The
Magnificent Bosso Voice Of Mi-
chael Li-Paz,” a basso singer with
the New York City opera accom-
panied by Zoltan Rozsnyai inter-
preting, in part, Karl Loewe ballads:
an Earl “Fatha™ Hines album; and
“I've Got My Fingers Crossed™ with
Ray Skjelbred and his West Coast
Rhythm doing 1930s swing band
music.

Remote projects have included
“Flamenco Fury.” live Flamenco re-
corded live at Los Angeles’ El Mata-
dor Club and the Roger Williams
Chorale cut live at Saddiebrook
Theatre at Mission Viejo, Calif.

Upcoming albums include a
recording of Beethoven’s Ninth, the
First Congregational Church of Los
Angeles which has the largest pipe
organ in the Western U.S. and jazz
trombonist Bill Watrous.

“It’s a tremendous advantage hav-
ing a studio of this type.”™ adds Krei-
sel. “The artists don’t have to worry
abouta clock the way they do in con-
ventional recording studios.

“And it’s a help in jazz record-
ings,” he continues, “because we can
set levels and mikes and balances
one way and not have to tear that
down. We can pick it up the nextday
precisely where we left off.”

Ideally, indicates Kreisel, he likes
the jazz sessions to be three three-
hour dates, the first three hours for
rehearsal and the other two sessions
for cutting of each side.

“It’s also a natural setting. It’s not
the typical recording studio environ-
ment and the musicians can position
themselves naturally,” he adds.

Plating and pressing are handled
by Teldec, West Germany.

Initial first run pressings on LPs
are 5,000 with reorders dependent
on the acceptance of the LP.

Jonas Miller Sound also merchan-
dises direct-to-disk and audiophile
recordings from other labels.

The average price of an audio sys-
tem sold at Jonas Miller runs be-
tween $4,000 and $5,000 and Kreisel
counts many producers and artists in
the Los Angeles music community
among his clientele.
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After silence, that which comes nearest to expressing the inexpressible is music.

Aldous Huxley

i

KENDUN RECORDERS Inc¢.

Innovative Recording and Disc Mastering
%19 South Glenwood Place » Burbank, California 91506 « (213) 843-8096 Telex: 691138
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building company.
- As though it were a 24-track master tape itself, Kendun
° ° 21 Recorders, a 12,000-square-foot plus complex perched under
DlverSIty . y \ the Burbank sun in Los Angeles, is a well mixed and smooth
w1 » running blend of these and other related services.
® f . _ And after what cen only be characterized as a phenomenal
B Desl n. - : and well orchestrated six-year grthh pattern, Kendun,
y g ° " F . springing from an &-track studio in 1971, exists today as a
~ . . rather unique entity in the world recording industry; a major
’ independent
recording/ mas

The Key Ingredient | \- 1

specializing in

. . X
tate-of-the-art 24t K di tudios. Mast '
KENDUN RECORDERS—SIERRA AUDIO S e e A S R I

i both areas.
0 ucceSS i - Sierra Audio,
» the design and
R The board in building wing
Byl et ClAT G Kendun’s studio 5. ' " under the same
' ¢ il umbrella, adds
the third special
dimension
The producer:
a 31l-year-old
native Californian
The board n studio 2, the efiginal stu I —~ o named Kent
dio which apened in 1971 as an 8-track ; W A N e : Duncan.

room, and was rebuiltin 1372. ! ! ! ‘Whatis it
@ ; | ey ! S . about an audio

- environment,’
Owner/founder Kent Duncan sports a asksengineer/
Hawaiian lei in honor of his upcoming entrepreneur
new studio project in Hawaii. ‘‘Studios Duncan, "“that
are living things.”" believes Duncan. hasaNorman
“You have to keep breathing life into Connorsand
them. They are just like a good friend.” Tanya Tucker

recording in
studios 1 and 2 and Sergio Mendes and Paul McCartney using
the two mastering rooms . . . all on the same day?

“What is it about an audio environment that can have 12
out of 40 records on the jazz chart or close to 10% of all the
chartson a given waek?

“Whatis a Kathryn King doing here working on ‘La
Daphne,” an Esmond Edwards doing John Handy, Snuff
Garrett doing Carol Lawrence or a Jerry Goldstein doing War?
Just what is it about a place that attracts that diverse a
clientele?"

For starters, those clients and others are attracted by two
24-track live recording/ overdub/mixdown studios which
feature state-of-the-art machinery and acoustics. They are
also attracted by two cutting rooms boasting equipment of
equal caliber. And no doubt the wood-accented, Southern
California laid back ambience is a plus.

But the Kendun story is far deeper than the best
transformers and modules money can buy or Californian/
Hawaiian hospitality would suggest. It's also a mix of other
well-thought-out and executed tangibles and intangibles.
Studio 1: Not operational . i1 T “The key to all thisis that it's a service business," states
until June of 1976, this is ¢ 1 . Duncan. “‘Sure, clients come here because it's got good
the big - ive rodm, says ' acoustics and a good track record. And, sure, we've
Duncan *‘we always ‘ \ encountered everything that can go wrong on record and
thought we were going to U know how to fix it before it gets expensive. But people come
build sorreday.” here for service.’

Part of that *'service'" includes a separate creative services
department which caters exclusively to the clients’ needs
Office personnel is on hand day and night for any
contingency.

There's an organization chart for the approximately 35
employes that systemizes chores from the most complex to
the ordinary.

There’s a deliberately oversized and highly skilled
maintenance staff, available day and night. which is
constantly inputting suggestions.

There are also scme of the highest paid, most competent
and renowned technical men and engineers in the recording
industry on hand such as George Horn and John Golden in
addition to Duncar and Car! Yanchar. Many of them switch-
hit between Kendun and Sierra.

‘Carland [, says Duncan referring to his vice president,

‘the two people who primarily make decisions, are engineers.
That's a real key ingredient to the lot of success we've had."”

For that reason, executive decision-making interfaces nitty
gritty day to day studio activity with a minimum of
bureaucracy. If a new digital reverb costing $15,000 1s
needed, it's on the premisesin reel winding time.

In tandem to that is a separate r&d department headed up
by Yanchar with almost day to day exchanges with equipment
suppliers that 1s attempting to adapt digital and space
technology as well as **quiet’” medical electronics to the audio
environment.

That kind of forward looking thinking gives Kendun,
Duncan is convinced, an unparalleled technical superiority for
a studio complex.

Above all, there is a decided organic attitude.

; A"\ . “*Studios are living things,” Duncan emphasizes. **You have
Studio 5, il 18 WL n “ ! ; ) ; . to keep breathing life
opened in 197€, % intothem. They are just

like a good friend.”

(Continued on puge K-8)
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The executw2 reception area’s stained

glass and wood ambience in close-up. The bar above Kent's office

boasts a wall lined with gold
records.
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Fleetwood Mac

Friends Of Kendun

The following artists have all recorded or mastered their music at
Kendun Recorders:

Alpha Band
America

Paul Anka

Brian Auger

Bad Company

Jeff Beck

George Benson
Bobby Bland
Willie Bobo
Debby Boone
Brothers Johnson
Jackson Browne
Buckingham-Nicks
Charlie Byrd
Captain & Tennille
Vicki Carr

David Carradine
Cheap Trick
Checkmates

Cher

Joe Cocker

Natalie Cole

Alice Coltrane
John Coltrane
Chick Corea

Don Costa

Count Basie
Country Joe & the Fish
Mac Davis

Neil Diamond

Dr. John

Lamont Dozier
Bob Dylan

Earth, Wind & Fire
Phil Everly

Fabian

Percy Faith
Firesign Theatre
5th Dimension
Ella Fitzgerald
Fleetwood Mac
Dan Fogelberg
Fools Gold
4 Tops
Aretha Franklin
Gabriel
Dizzy Gillespie
Gillespie/Schifrin
Eydie Gorme
Robert Goulet
Grand Funk Railroad
Grateful Dead
Hamilton, Joe Frank
& Reynolds
George Harrison
Heart
Don Ho
Lena Horne
Thelma Houston
Impressions
Jackson Five
Jermaine Jackson
Jefferson Starship
Billy Joel
Quincy Jones
Tom Jones
K.C. & Sunshine Band
Keane Brothers
B.B. King
Gladys Knight
Vicki Lawrence
Trini Lopez

Love Unlimited

Orchestra
Taj Mahal
Mandrill
Chuck Mangione
Manhattan Transfer
Bob Marlee &

The Wailers
Martha &

The Vandellas
Steve Martin
Dave Mason
Johnny Mathis
Sergio Mendes
Cash McCall
Les McCann
Paul McCartney
Maureen McGovern
Rod McKuen
Steve Miller Band
Geoff &

Maria Muldaur
Martin Mull
Jim Nabors
Rick Nelson
Willie Nelson
Wayne Newton
Nitty Gritty Dirt Band
Alan O’Day
Marie Osmond
Gilbert O’Sullivan
Alan Parsons
Mary Kay Place
Noel Pointer
Jean-Luc Ponty

Iggy Pop

Gladys Knight & the Pips

Diana Ross

Steve Martin

Qaul Anka

Billy Preston
Lou Rawls
Smokey Robinson
Rose Royce
Diana Ross
Rufus
Runaways
Pharoah Sanders
Sandpipers
Del Shannon
Dinah Shore
Sons of Champlin
Percy Sledge
Spinners
Star Wars
Steely Dan
Stephen Stills
Donna Summer
Tavares
John Travolta
Tubes
Jethro Tull
Frankie Valee
Dionne Warwick
Johnny “Guitar”
Watson
Barry White
Andy Williams
Paul Williams
Al Wilson
Nancy Wilson
Edgar Winter
Bill Withers
Stevie Wonder
Jesse Colin Young
Frank Zappa

Frank Zappa

s

Ru-us and “haka Khan

Paa McCartney

;8
il
|

Natalie Cole
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Pat ‘‘Maurice’ leraci Steve Barri Stephen Stills

Friends Of
Kendun

Elia Fitzgerald

Phil Schier

Winston Monseque Jerry Goldstein, Ed Barton, Tanya Tucker and Kent Duncan.

Shelley Duncan .

George Martin
(seated) with
John Golden

Kathryn King

R0 aof™
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SERGIO MENDES:
A Major Influence

From The Other American Continent

Recently, Sergio Mendes put the finishing touches on his
Brazil 88 album, his third at Kendun Recorders, this one for
Elektra. His enthusiasm for the studio remains undiminished,
and he cites Kendun as *‘one of the best around.’ Mendes
both records and masters at the Burbank facility.

““*Kent and his staff try to make you feel at home,”" he says.
“They go out of their way to put you at ease and they
understand what the artist needs.”

For Mendes' band, studio 2 is the best, providing the good
feeling of a small, intimate room. Mendes brought an early
band to the studio, worked with staff engineers, and has been
coming back since. *‘They're all professionals and know the
job,"" he says, although at present his primary engineer is
Geoff Gillette, an independent. **But,’" says Mendes, “Geoff is
really a Kendun man since he was the backup engineer
supplied by Kendun for our first album done out there. We hit
it off, and Geoff has been engineering for us since then."

The service is excellent from start to finish. *“When you
come in for your session, your tapes are on the machine and
ready to go,”” Mendes notes. And, he adds, they stay with the
project until it’s put to bed, with Kendun's Terry Moore doing
the mastering and Geoff Sykes lending a hand from time to
time.

One of the key features in Mendes’ working relationship is
the fact that Kent Duncan is personally involved in seeing that
things run smoothly. ‘For this last album,”” says Mendes,
““‘Kent came out to the house and talked over the details to
make sure everything was going to be there and time would be
available. The album took three months of daily work from the
first tracks to the final overdubbing.”

Kendun always sees to it that the right equipment is there
and if they don’t have it, they'll try to find it. Mendes cites
availability of a variety of mikes, harmonizers and the recently
built acoustic live echo chamber.

Mastering is one of the procedures at which Kendun excels
“It's one of the great facilitites,”” says Mendes, ‘‘and what's
really excellent is that you can cut a reference record right
there and Kent will go and play it in his office so you don't
have to guess what it sounds like."”

Working at Kendun has its drawbacks. One is its

Sergio Mendes: ‘“You can cut a reference record
right there and Kent will go and play it in his office.”

Burbank location, a fong drive from the Mendes residence.
““But on the other hand, you get a lot done because there are
no distractions.’” In his long hours at the studio, Mendes says
he has been rescued by many a turkey sandwich brought in by
Duncan or staff.

Arecent project that highlights both the versatility of
Mendes and Kendun Recorders was the recording of a film
score by Mendes for a documentary about soccer player Pele.
Cues were worked out in a dubbing studio, but the actual
orchestration was recorded at Kendun. Mendes enjoys
filmmaking and hopes for more such projects in the future,
but his next task is recording Gilberto Gil, a superstar
Brazilian, at Kendun.

ROD MCKUEN:
Kendun’s First And Best Friend

Rod McKuen and Kent Duncan have been working together
for a long time—their history goes back some 200 albums
now. “‘'I think we mastered 200 albums there and overdubbed
some 300 sides,” says McKuen, and Duncan gives this
massive support a lot of credit for the studio’s ultimate
success.

McKuen says, ““It's a family-run type shop. It has that kind
of atmosphere. When we were there working 'round the clock
until both Wade Alexander and | were ready to drop, someone
would always go out for chicken
or pizza and beer. | can't count
the amount of that stuff we

Rod McKuen: “In no other studio in
Los Angeles can you go session af-
ter session with no down times."

must have eaten! And
Irene (Kent's wife)
would always be around
to see how things were
going if Kent was out of
town.”’

It was almost a
personal studio for
McKuen at one time.
Alexander, McKuen's
personal manager and frequent coproducer, explains the
situation: *‘Rod would come back from wherever he would be
working and we'd immediately book into the studio to get as
much recording done as possible before he left again.”” Adds
McKuen, ““Then one day | came back and said ‘Let's get some
time in at Kendun and Wade told me the place had changed,
you couldn't just walk in and book time any more. But | must
admit we brought it on ourselves, telling people what a great
place Kendun was and bringing in other artists who would
later book time for their own projects.”

McKuen and Alexander continue to master all their Stanya:
label albums at Kendun now that McKuen has a studio at his
house, and they were responsible for bringing a good deal of
Warner Bros. business that direction, having cut parts
(master disks) at Kendun for various Warner Bros. projects.
Warner Bros. liked what it heard and brought other albums ir
for cutting.

Besides the fine sound quality, McKuen praises the
engineering and maintenance, spearheaded by Carl Yanchar
whom McKuen describes as **‘an outgoing and friendly persor
for a basically introverted man,’” as engineer
tend to be. Yanchar has engineered many
McKuen projects and Duncan played a role ir
the mastering end for a while, but was soon
off *‘tearing down and putting up buildings.
Kent really enjoys the construction side of th:
business,” says McKuen.

The maintenance, according to McKuen, i¢
excellent. ‘‘In no other studio in Los Angeles
can you go session after session with no dow
times while the engineers repair something ii
the console or other recording equipment.
And once in a great while a breakdown may
occur, but Kendun has never charged us for
the time spent waiting. That's important
when you've got several union musicians
sitting there idle.”” Additionally, McKuen
adds, Kendun always has or can build
equipment desired.

The sound versatility of therooms is
important for McKuen and Alexander, since

{Continued on page K-10,

Dear Kent:

booth.

Warmest regards,

Larry Cox

LARRY COX PRODUCTIONS, INC.

Cooper, Epstein & Hurewitz
Beverly Hills, California

April 19, 1978

I must admit I suspected your eventual success when you
opened a recording studio in your bedroom in a remote warehouse
district in Burbank. I became convinced of it when you talked me
into doing 16-track product with a 4-track board and a narration

And now, after working in all of your rooms, and after
mastering one gold and three platinum-plus Starship albums with
you—I still don’t know any better. I don’t know any better.

Larry Cox Productions, Inc.

WwWWwWWw.americanradiohistorv.com
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Greenstone, director of Kendun Recorder's creative services department. “When
you think of creative you think of something concrete, like a sculpture that has
been created. The terminology we’re using is a cerebral thing—it's a creativity in dealing with
CREATIVE SERVICES' pzople and there is no end product other than that the artists are happy with their end
product.”
°® At the helm of this newly-labeled department, Greenstone, who would ordinarily be called
PrOfeSSIOnal a studio manager, has the latitude to become involved (as do all of her members) in any
aspect of the studio that relates to their No. 1 purpose—servicing the client.
Although the terminology ‘'creative services'’” only came into being last November,

®
ASSlstance I 0 Greenstone believes it has *‘always been a part of Kendun, part of why we grew so
fast. It is something we've all done instinctivelv, but never gave a name before.”

“W e've taken the term creative and added a new dimension to it,” explains Leila

Six years ago, when the company first formed (with nothing more than, A'7 "
Th t. according to Greenstone, “*Kent, a drear, two portable Ampex machines and 500  Leila Greenstone heads up Kendun’s crea-
e rea lve bucks'") providing service was all up to the original three staffers—Greenstone, tive services operation, which covers not
owner Kent Duncan and vice president Carl Yanchar. They also had the assistance ~ ©nly making office functions run smoothty
® of a public relations department consisting of two cats, who were a favorite but catering to whatever artists need to bol-
ln By SUSAN PETERSON attraction to the early clients. One of the studio mousers was so favored by Rod ster creativity during sessions.

McKuen that he earned album credit on @ McKuen LP.

The famous feline was Duffy, who, relates Greenstone, **used to love to lie on top of the console. The engineer would have to

lift his tail to use the faders. One time he woke up and meowed right in the middle of a vocal overdub. When they were listening
to the playback, it evidently came ju st at the right moment, and Rod loved it. So, he left it in and Duffy got credit.”

The cats are nolonger a part ot the more sophisticated Kendun operation, but the friendly family -style atmosphere

remains, and a primary goal of sreative servicesis to see it continue. As Greenstone says, all of their efforts **go toward
makinga mood for the artist # at enhances creativ ty. They should get the mood the minute they walk in the door .

At that moment, the clier t is usually greeted by Patty Vasquez, whose primary duties are receptionist and

switchboard operator—bct as a creative services staffer, no such title is imposed, and she contributesin many
other areas. In the same way, no other staffer would hesitate to offer a friendly greetingand cup of coffee.

A big part of Kendun's creative services philosophy is to provide incentive to

the emplovees to contribute in all areas o<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>