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Dealers Say

‘Fever’

Igmtmg Other Sales

Radlo Measurer
Pulse Fades Out

By DOUG HALL

NEW YORK What had been ex-
pected by many obscrvers for some
time has finally happened: Pulse s
out of business.

The Pulse. which has been meas-
aring radio since 1941, has bheen

shut down by Richard Roslow. pres-
dentand son of the founder. Sidney

Roslow.
To stations, the shutdown prob-
(Continued on page 94)

By DICK NUSSER

NLEW YORK The phenomenal
retail success of RSO's “Saturday
Night Fever™ LP has sumulated
heavy store traffic leading 1o in-
creased sales of o wide range of
product. a national survey of key
dealers discloses.

The double pocket LP is also cred-
tted with bringing a more diverse
range of customers into stores, more
so than previous top-selling LPs.
The pattern seems to follow the in-
dustry tradition whereby one giant
hit draws addiuonal sules.

The Polygram-distributed LP has
attracted customers of all ages and

(Continued on page 92)

DISCUSS PIRACY, COMR;iTERS, TRADE RELATIONS
Music Industry Leaders
At Venice For IMIC 78

DISCO CLUBS
RIDE CRUISES

By RADCLIFFFE JOE
NEW YORK Discotheques are
rapidly developing into one of the
most favored forms of entertainment
among cruise ship passengers.

According to Thomas Vaughan of

Juliana’s of London. a major disco
design and construction firm and
{Continued on page 4(1)

By ELIOT TIEGEL

VENICE The world’s leading
decision makers are here 1o partici-
pate m IMIC "78. the International
Music Industry Conference. which
this yeur kevs itselt to such diverse
topies as combatung the cancer of
piracy. harnessing computer tech-
nology and improving trade rela-
tions between Last and West.

The summit meeting of leading
international presidents and board
chairmen of the global music and
recording industries, has attracted a

(Continued on page 79)

counterfeiting and home

risty Lane is the Name, is the long-awaited first album on LS by the lovely
iy with the mystic smile, Cristy Lane. Conclusive proof that master-
leces don't happen overnight Highlights include: the current smash,
I'a Gonna Love You Anyway” (LS GRT 156) pius “Shake Me | Rattle,”
Let Me Down Easy,” “Midnight Blue,” “| Can't Tell You,” “By The Way.”
‘osters available: 320-7252. A dynamic album of 12 great songs on
S GRT Records & Tapes =8027. (Advertisement)

5 Digital Systems To
Highlight Calif. AES

First Direct-Disk
Studio Operating

By JIM McCULLAUGH

LOS ANGLLES--The rapidlv ac-
celerating  audiophile  recording
market has given birth to what s be-
lieved to be the first studio ever as-
sembled exclusively for direct-to-
disk recordings.

Called M&K Direct-To-Disk Stu-
dios. the unique facihty actually
doubles as a front showroom for
tonas Miller Sound in Beverly Hills.
onc of the most prestigious high-end
audio salons in the world.

Miller and partner Ken Kreisel

(Continued on page 66)

By STEPHEN TRAIMAN

NEW YORK At least five digital
recording svstems will be demon-
strated  at the anticipated  biggest
Audio Engineering Society meeting
cver, opening its four-day 60th con-
vention Tuesday (2) at lhc Los An-
geles Hilton.

A first-ever US. display of the
Victor of Japan (JVC) digital audio
recording/playback  processor will

join previoushy seen but advanced

models of systems by Technies, Mit-

subishi. Soundstream and 3M
The digital systems will highlight
an overflow cxhubit imeup of more
than 130 compantes that are using
close 1o 50 demonstration rooms. ac-
cordimg to Jacqueline Harvey, AES
exhibits coordinator. Included are a
dozen on hand tor the first time at
(Continued on puge 56)

MOVE OUT OF THE FAST LANE CET INTO KENDUf R:CORDERS. A

U.K. Warning: Envision
Doubling Antipiracy $3

Bv PETER JONES

LONDON The UK. industry
will soon have te double its budget
for fighting piracv. bootlegging.
taping.
Geoffrey Bridge. director general of
the British Phonegraphic Industry.

wurned a mecting of dealers here.
The yearly amount currently
(Continved on page 70)

Low-Pressure Sanctuary fn A High-Pressure Business (Turn to the KENDUN
RECORDERS/SIERRA AUDHG SPECIAL in center of boak)
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THE NEW HEAD EAST SINGLE IS
GETTING PICKED UP EVERYWHERE.

T AR Revardi

AM 2026

From "Head East'sp 40

ON A&M RECORDS ¥

Produced by Jeftrey Lesser
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WELCOME TIME—President Carter greets Jo Walker, executive director of the Country Music

Assn. to the White House reception, capped by some excellent live country music entertainment.

Others in the photo are unidentified.

100 STORES IN 1980

Grapevine & Camelot
Expansion Projected

By JOHN SIPPEL

NORTH CANTON, Ohio—
Founder/president Paul David of
Stark Record Service blueprinted
his program to win a second “Re-
tailer Of The Year” NARM award
for approximately 125 management
staffers at a four-day convention at
the Sheraton Belden Inn Monday
(24) through Thursday (27).

David and key executives at the
ninth annual convention outlined
an aggressive plan that included:

® Opening two to four Grapevine
superstores and six to eight Camelot
stores annually through 1980, bring-
ing the chain’s total to over 100
stores.

© Beefing up inventory and serv-
ice thereto to the present 30 Fischer
Big Wheel and 10 Clarkins racked
departments.

® Rejuvenating Camelot store
fronts and in many cases remodeling
interiors.

e Establishing long distance hot-
lines to and from the giant head-
quarters here.

e Updating and streamlining the
vital paper flow and resultant inven-
tory levels.

e Expanding the advertising/
promotions department with a self-
contained recording studio, type-

setting machine and silk screen sign

shop.
® And investigating more private
labelled product, following the suc-
(Continued on page 14)

UA-SOVIET
DEAL FIRMED

LONDON-—United Artists is to
release Russian pop product in the
UK. and UA product is to be
pressed and distributed in the Soviet
Union. UA is also to launch its own
classics catalog.

Chff Busby, UK. managing di-
rector of United Artists Records.
signed the licensing agreement here
with Nicolai Gordeev, vice president
of the Soviet trading organization
Mezhdunarodnaya Kniga.

Following a visit to Moscow in
January last year by Artie Mogull,
UA president, and Harold Seider,
international division president, ne-
gotiations were opened which con-
tinued through 1977. Responsible
for the crucial negotiations was Ron-
nie Bell, UA’s international promo-
tion manager in London, who vis-

(Continued on page 80)
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WASHINGTON COUNTRY—Loretta Lynn performs during an evening of relaxed entertainment

at the White House reception for the CMA’s board of directors. See additional photos on page 88.

3 Ex-KALI DJs
File $24 Mil Suit

By AGUSTIN GURZA

| Campus Shows|
- Up Quality And
" Profits In 78 =

By ED HARRISON

LOS ANGELES—With- the ex-
ception of some schools in urban
markets, this has been an improved
year for campus concerts in terms of
quantity and quality, with program-
mers projecting it (0 continue next
fall.

Factors contributing to the in-
creased campus activity are varied:

e [mproved technical know-how
in production that comes with expe-
rience.

® The trend towards co-promo-
tions with professional promoters to
better insure name acts at low risks.

® More touring acts, though not
necessarily big name acts.

® Musical diversification to at-
tract a varied and broader range of
concertgoers.

Schools in metropolitan areas
such as Houston, Richmond and Los
Angeles were handicapped as pro-
moters brought the major attractions
into city venues.

And while the majority of pro-
grammers report more shows this
year, it took strong acts to sellout.

Phil Lobel, director of the Univ. of
Colorado program council, reports a
25% increase in the number of shows

(Continued on page 99)

LOS ANGELES—Three ex-
KALI-AM employes whose charges
of payola against the station brought
on an FCC investigation, filed suit
in Superior Court here Friday (21)
alleging breach of contract, defama-
tion, conspiracy to interfere in busi-
ness relations and intentional inflic-
tion of mental anguish.

The suit asks a minimum of $24.6
million in damages as well as imme-
diate reinstatement to their jobs.

Plaintiffs Jose Valdes, J. Fernan-
dez Moreno and Victor Trujillo, all
former announcers at KALI. allege
in the suit that KALI personnel,
management and ownership con-
spired to accept payola and fired

them without cause as part of a pay-
ola coverup after the trio had taken
their allegations to the FCC (Bill-
board, Jan. 28, 1978).

In addition, Trujillo charges that
the defendants attempted to bribe
him in order “10 secure cooperation
in the coverup scheme” and fired
him when he refused to accept the
bribe.

Named as defendants in the 57-
page action were United Broad-
casting Co. Inc. of Washington, D.C.
and its president Richard Eaton:
Tele-Broadcasters Of California,
Ine., the subsidiary which operates
KALI: Philip A. Malkin, the outlet’s

(Continued on page 24)

Supreme Court Considers
Japanese Import Taxation

By MILDRED HALL

WASHINGTON—-Both Zenith
and its opponent Treasury spokes-
men took some brickbats on their in-
terpretations of U.S. trade laws last
week during the Supreme Court
hearing on Zenith’s petition for
countervailing duties against the
Japanese consumer electronic im-
ports.

Rogers, Gayle, Dolly Parton Bag Top Country Honors

By PAUL GREIN

LOS ANGELES—A surprise twist
capped the 13th annual Academy of
Country Music awards, presented at
the Shrine Auditorium here Thurs-
day (27).

Kenny Rogers swept the album,
record and song of the year cate-
gories with “Lucille” and also won
as top male vocalist, while fellow
UA act Crystal Gayle was named
top female vocalist for the second
straight year with “Don’t It Make
My Brown Eyes Blue.”

But RCA’s Dolly Parton turned

around and won the top award—en-
tertainer of the year. Stella Parton
accepted for her absent sister, who
became only the second female to
win the entertainer prize, following
Loretta Lynn two years ago. Doily
was also nominated for album of the
year and best female vocalist for
“Here You Come Again.”

The other big surprise came when
L.A’s KGBS-FM was named radio
station of the year, beating cross-
town rival KLAC-AM, which had
won every year since the category’s

inception in 1970. KGBS, the
50,000-watt sister station of KTNQ-
AM, will soon begin carrying exclu-
sive remotes from the Palomino in
North Hollywood, something
KLAC has done in the past.

To no one’s surprise, the Palo-
mino won its 13th consecutive award
as top country nightclub, and its
house band, the Palomino Riders,
emerged as best non-touring band of
the year.

The top new vocalist prizes went
to Elektra’s Eddie Rabbitt and

Warner-Curb’s Debby Boone, who
was also nominated for record and
song of the year for “You Light Up
My Life.” Sister Lindy accepted
Debby’s award, thanking the coun-
try academy for honoring Red Fo-
ley’s granddaughter.

The Jim Reeves memorial award,
for furthering international accept-
ance of country music, went to
Tulsa-based booking agent Jim Hal-
sey. The Pioneer award went to the
Sons of the Pioneers, who also tied

(Continued on page 99)

At issue is whether Japan’s rebate
of an excise tax for its manufac-
turer/exporters requires a counter-
vailing duty here because it consti-
tutes a subsidy unfair to U.S.
competitors, under U.S. trade law.

The Supreme Court decision will
affect prices and trade practices in-
volving over $1.5 billion annually in
Japanese imports of audio/video
products, from television and radio
sets to tape players and VTRs.

In a conflict begun in 1970, Zenith
won against the Treasury Dept. un-
dera 1977 New York Customs Court
ruling. But the company sub-
sequently lost in the U.S. Court of
Customs and Patent Appeals, which
upheld Treasury’s refusal to impose
the countervailing duty (Billboard,
April 22, 1978).

A large group of importers, ex-
porters and makers of Japanese au-
dio/video products—including Pio-
neer Electronics, Sanyo Electric, and
some 460 importers in the Foreign
Trade Assn. of Southern Califor-
nia—wanted to submit amicus briefs

(Continued on page 56)
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Jim Mazza: “It’s happening a lot faster than we anticipated,” says the presi-
dent of fledgling label EMI America. ““Our first record is already on the charts
and the artist roster has now risen to five."

EMI AMERICA

LOS ANGELES—"It’s happening
more quickly than we anticipated.”
states Jim Mazza, president of EMI
America, Capitol’s embryonic pop
label.

Launched officially last fall (Bill-
board, Dec. 17, 1977), the Capitol
Industries-EMI, Inc. offspring has a
charted record with its debut single
“Bluer Than Blue” by Michael
Johnson and now has an artist roster
numbering five.

The label expects to issue one al-
bum per month through the May to
September period.

Signed, in addition to Johnson,
are San Francisco rock 'n’ roll band
Spellbound, Kim Carnes, Canadian
artist Walter Zwol and a soon to be
announced established act.

The established act, according to
Mazza, “has been around for nine or
10 years, is from another label, has a
great concert following since it
works year round, but hasn’t quite
clicked recordwise. It’s the kind of
act, though, to establish a label
around and it’s exactly where we
want to be imagewise.”

In the past several months, EMI
America has established corporate
headquarters at 6464 Sunset Blvd. in
Hollywood and has recently hired
15 district promotion managers
around the country working exclu-
sively for the label.

JJ. Jordan, director of national
promotion, generals the field staff
which is in the unique position now
of only having one record to work.

Other members of the executive
nucleus include Don Grierson, vice
president of a&r, and Bill Straw, di-
rector of business affairs. Effective
May 15, Gilles “Frenchy” Gauthier,
international promotion manager
for Capitol, joins as head of public-
ity and artist development.

A FIRST AT
SUMMER CES

By STEPHEN TRAIMAN

NEW YORK—The Summer CES
will highlight a software and hard-
ware display for the first time, in-
corporating audio and video records
and tapes, merchandising elements
and innovative audio playback
equipment, June 11-14 at Chicago’s
McCormick Place.

Jointly announced by Jack Way-
man, EIA/CES senior vice presi-
dent, and Joe Cohen, NARM execu-
tive vice president, the exhibit will
occupy a prime place in the main
registration area, assuring both traf-
fic and interest.

(Continued on page 56)

By JIM McCULLAUGH

“The philosophical thrust of: the
company,” elaborates Mazza, who
doesn’t invite comparisons of EMI
America to other labels, “is to ap-
proach the album market and hope-
fully generate three or four singles
from each project.

“We originally gave a lot of
thought about direction and philos-
ophy,” continues the ex-vice presi-
dent of marketing for Captiol Rec-

i\ L A
Don Grierson: ‘‘We’re not looking to
stack up a bunch of artists and start
throwing product out into the
street,”” says EMI America's a&r
chief.

ords. “Should we be an Elektra/
Asylum, a Private Stock, a Portrait?
We are getting compared to Portrait
now but the truth is we will move
forward and have hit records no
matter where they come from. We
are not going to spend our time get-
ting caught up in philosophies. Un-
like Portrait we have a separate pro-
motion staff.”

Initially, however, both Mazza
and Grierson want to keep the artist
roster limited, flexible and creatively
manageable.

The emphasis will be on pop and
rock 'n’ roll with r&b and country a
few years down the road.

“You need a separate promotion
staff for that,” adds Mazza, “and
that’s something we will eventually
do. You have to be in those areas to
be a major record company.”

Explaining the Michael Johnson
signing, Mazza adds, “That was a
situation where we heard a few
tracks on a Thursday and three
weeks later we are on the charts.

J. J. Jordan: Now director of na-

tional promotion for EMI America,

generals a staff of 15 district pro-

motion managers around the coun-
try.

New Label ‘Happening Quickly,’
President Mazza Happily Reports

That’s how fast we are able to react
and respond to something we are in-
terested in. IUs like the old days of
the record business.”

The Johnson tapes were brought
to Grierson’s attention by Jim
Golden, who at one time ran the
RCA-distributed Wooden Nickel la-
bel.

“The thing that’s unique.” contin-
ues Mazza, “about Michael Johnson
is that we are not approaching itas a
hit song or hit record. We are ap-
proaching it as a hit artist.”

Both Mazza and Grierson indi-
cate they liked the Midwestern
singer/guitarist’s work because of
his powerful demographics and they
feel he has the potential to reach
James Taylor or Billy Joel status.

The LP, which will be titled “The
Michael Johnson Album™ is being
produced in Nashville by Brent
Maher and Steve Gibson and is due
June 15.

“We've already started radio com-
mercials around the country,” notes
Mazza, “now during the develop-
ment of the single discussing the up-

(Continued on page 94)
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Executive Turntable |

Lou Simon becomes senior vice president/marketing director for Phono-
gram, Inc./Mercury, Chicago. In a concurrent move, Jules Abramson, a mem-
ber of the firm’s national marketing staff for nearly a decade, has been named
to the newly created post of senior vice president/associated labels. Both
moves reflect an expansion of the marketing department. Simon comes to
Phonogram from Polydor, Inc., where he was
executive vice president/general manager [
since October of 1975. Prior to Polydor, Si-
mon was part of the Phonogram/Mercury
organization 17 years. ... Jack Woodman
named vice president, marketing, at GRT
Corp., Sunnyvale, Calif. He joined the com-
pany in 1972 as advertising and sales promo-
tion manager and most recently was vice
president, sales, Music Tapes. . . . Don Foster
appointed national artists relations director for Motown Records, Los Angeles.
A veteran of more than 10 years with the label. he has served in varied posi-
tions dealing with artists, most recently coordinating all activities for Smokey
Robinson and Billy Dee Williams. ... Terry Barnes named to the newly
created post of director of creative services for Ariola. Los Angeles. She was
previously executive assistant to the senior
vice president and formerly administrative §
assistant to the executive vice president at
Casablanca Records, Los Angeles. ... John
Williams has resigned his post as vice presi-
dent and general manager of Monarch
Record Manufacturing, Long lsland. N.Y.,
and will announce new plans shortly.. . . Joe AN
Mansfield appointed vice president, market-
ing. at Columbia Records. New York, from
vice president, merchandising, at CBS. ... Leonard Scheer joins Arista, New
York. as vice president, sales and distribution, from head of his own produc-
tion company, Palis Music. . .. Peter Karpin is named director. a&r, at CBS
Records International. New York, moving from manager of artist develop-
ment and artist relations at CBS Records, Australia. ... Norman Weiser,
former director and senior vice presidentof ,
the Polygram Corp., where he is serving as | i
consultant, is named president of SESAC, ¥
New York. He succeeds Alice Prager, who
becomes chairman. ... Barney Lane steps
from regional marketing and promotion di-
rector at CTI Records, covering Maryland.
Washington, D.C., and Virginia, to national
sales coordinator. based at the company’s
New York headquarters. ... Sy Warner now
vice president of sales, U.S. and Canada, for Total Entertainment/Omni Rec-
ords, New York. He was director of sales and promotion at London. Also at
Total/Omni, Debbie Weinstein joins as manager, a&r services. She has been a
student at Syracuse Univ. ... Daniel Glass appointed executive vice president
of Farr Records; Somerville, N.J., from national disco coordinator. . .. Artie
Dunnings joins RCA Records as manager,
r&b promotion, East Central region. For-
merly independent promotion man for CTI,
he is based in Cleveland, and covers key mar-
kets in that city, Cincinnati and Pittsburgh.
... John Penney takes over as national AOR
promotion director for Amherst Records.
moving from a morning DJ spot with
WDBS. Durham, N.C. He succeeds Bruce
Moser, who joins Doug Dombrowski to
launch their own independent promotion and merchandising firm. Latter was
general manager in charge of promotion and sales at Amherst Records, and his
duties have been absorbed by Larry Silver at Best & Gold. ... Amy Sexauer
and Victoria Carlotti join Polygram Distribution, New York. as national sales
communication administrator and singles sales coordinator respectively.
Former was administrator assistant to vice
presidents of sales and product development
at Polygram, latter was national singles sec-
retary. ... Cathy Littrell appointed to the
new post of production coordinator for the
marketing department of Elektra/Asylum
Records, Los Angeles. With the label two
years.she had been assistant to the vice presi-
dent of marketing. ... John Davis and John
Tiller named co-national singles promotion
directors for Butterfly Records, Los Angeles. Davis comes to the label after
serving as director of promotion for Elektra/Asylum in Los Angeles and New
York for five years, while Tiller was with United Artists in Minneapolis. . ..
John Daniels appointed executive director of a&r for Savoy Records while also
continuing as a producer for the Elizabeth, N.J.-headquartered label. ...
Ralph Tashjian named national promotion representative at Island Records
basing at the label’s West Coast offices. Prior to joining Island, he was national
promotion director at Motown Records. ... WEA changes include: Patti
Oates to promotion manager representing Warner Bros. product in North and
South Carolina. She joined WEA in July of 1977 as a promotion person for
Warner Bros. product in the Atlanta area secondary markets. Curtis Jones, a
Southwest regional album promotion manager for Epic, replaces Oates. Roy
Rosenberg becomes WEA’s promotion representative for Atlantic product in
the New York/New Jersey market after having been the New York promotion
manager for Mercury. Jerry Washington takes over for WEA as promotion
representative for black product in the Memphis/Nashville/Little Rock re-
gional market. He was an account executive with radio station WDIA in Mem-
phis. And Marty Markiewicz is appointed promotion person representing
Elektra/Asylum product in the Hartford/Albany region. He was New Eng-
land promotion director for Salsoul. . .. Fran La Maina named executive vice
president of Dick Clark Television Productions, Inc., Los Angeles, and of all
Clark affiliated companies in Los Angeles. La Maina has been with Clark
since 1966, joining the company as controller, and was most recently vice presi-

(Continued on page 104)

Simon Abramson

Foster

Scheer Lane

Karpin ansfield

4

. La Maina



www.americanradiohistory.com

.+ Her new album will take
you into your quiet times. And Kate’s
unfettered, unadarned style
will show you the way back to sense
and sensitivity.

Kate Taylor’s music promises
to stay as simple as the way she lives her
life. Sometimes soft and sultry, othar
times righteous and raw. Justa
few classic songs everyone knows. Plus
originals by members of her family
and other close friends.

In a relaxed setting to make us al!
feel at home.

“Kate Taylor.
3 A new album™®produced

ames Taylor and Lew Hahn.
dlumbia Receords and Tapes.

JC 35083
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ABC RestructuringDraws Results
1st Quarter Report Reveals Markedly Reduced Losses

LOS ANGELES—On the heels of
a substantial restructuring of ABC
Records comes a first quarter finan-
cial report which says the label's
losses are markedly reduced on
slightly lower revenues.

Although label president Steve
Diener will give no figures, he does
say, “We went into 1978 with a defi-
nite plan of where we wanted to be
this year.

“The first quarter shows we have
exceeded our sales objective consid-
erably. Much of this is based on con-

ABC Records president Steve Die-
ner speaks of a positive first quarter
financial report.

servative accounting. Toward the
greater part of the second half of
1977, we went through a lot of or-
ganizational changes and now we're
starting to see the results of those
changes.”

Among the changes ABC Records
has initiated in the past several
months are a new logo, reducing its
artists roster by nearly half, pulling
its international and publishing di-
visions together, developing new
merchandising tools, bringing its
promotion, creative services, sales
and marketing under one head, go-
ing to independent distribution,
tightening its communications lines
and combining its Nashville oper-
ation under the ABC logo.

“At the end of the first quarter,
we’re also finding that our sales out
of Nashville are up 25% over last
year. It's all about concentration and
energy,” says Diener.

“Our purpose here is to get cate-
gories out of music. We're doing it
with our black music as well as
country,” he continues. “Some of the
things coming out of Nashville are
as pop-oriented as anything else.
They're producing music that’s not
only country—an extension of this is
Barbara Mandrell on Dot whose lat-
est single ‘Woman To Woman’ has
gotten not only pop and country air-
play but is being played on r&b sta-
tions.”

ABC’s departments are now struc-
tured with Gary Davis, vice presi-
dent of marketing also overseeing
creative services headed by Herb
Wood: sales with B.J. McElwee and
Charles Stewart; and promotion
with Bill Craig and John and Dino
Barbis. Mark Meyerson is vice presi-
dent of a&r and Judy Painter heads
up publicity. Six months ago the la-
bel combined its promotion staffs.

“The advantage of this move is for
us to be on top of the daily business
and our priorities. It gives us the
ability to react quickly to what we
want to do,” says Diener.

With ABC’s facelift came a
change of logo. “This came about as
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By JEAN WILLIAMS

a result of trying to give the com-
pany a new identity. The logo, an
ABC musical note, has become so
well known we had pins and stickers
made.”

He feels the new logo is an identi-
fying mark not only for the company
but also its acts. With ABC slashing
its artist roster nearly in half, Diener
says the company can better concen-
trate on those acts which it has under
contract.”

Diener, pleased with the com-
pany’s progess in terms of support-

Merchandising programs are a vital
sales tool, notes the executive.

ing its acts, notes, ““We have
awarded more gold and platinum
records than possibly in all the past
five years.

“We now have a good, balanced
roster with jazz, country, pop. r&b
and gospel. Although our roster is
much smaller than some of the other
labels, last year we were the second
most nominated at the Grammy
Awards.” The label racked up nine
nominations.

“We have taken certain acts on the
label that had a base and gone way
past what they ever did. We sold
three and four times the number of
units on certain acts that we estab-
lished such as Steely Dan, Jimmy
Buffett and Rufus. Marilyn McCoo
and Billy Davis Jr. are extremely im-
portant to us.”

Diener insists the success of these
acts is based on putting emphasis on
promotion staffs by going to great
lengths to tighten up the label’s com-
munications in the field dealing with
its priorities and objectives. “We
also put a lot of energies into tour-
ing. During certain periods, 25%-
40% of our acts are touring at the
same time.

“Since our obligation is to break
and make our acts well known, not
just the Rufus, Steely Dans and
Marilyn and Billys, we have done
things with the Crusaders, Stephen

‘Born Again’ AM
Format Hits L.A.

By RAY HERBECK JR.

LOS ANGELES—Probably the
first all-music, contemporary Chris-
tian radio format will receive its
baptism, so to speak, on May 4 here.
It’s not “Jesus rock™ or gospel. But
something new for a major market.

Bonneville International’s KBRT,
sister to L.A.’s number one KBIG-
EFM, will drop its traditional MOR
syndication package in favor of an

(Continued on page 33)

Bishop, Tom Petty, Don Williams,
Freddie Fender and the Dramatics.
We have gotten behind all these
acts.”

Some of the more recent merchan-
dising tools ABC is using for its acts
include a standup cardboard display
of a lighthouse for Jimmy Buffett.
“We have also put together some
merchandising campaigns for the
Quadraview which involve an elec-
tronic device which displays jackets
in the stores.”

Joe Sample of the Crusaders. with

A _
Billboard photos by Bonnie Tiegel
“‘Our organization is now based on
communications.”

his first solo LP “Rainbow Seeker.”
has a display called Sample Sample
and ABC is giving away his sample
EPs at the retail level. According to
Diener, the firm has given away
more than 100,000 in its first two
weeks.

“We're also using the Synoptocon
which gives us the ability to film our
messages to retailers. On this film
are our new releases and we even
have some of our executives talking
to each other on film.

“There are some others using this
type of machine but I believe we’re
the only company with a portable
unit which our staff people can carry
with them when they visit stores.
ABC’s Synoptocon will also be used
to take its message to the inter-
national market.”

And to deal better in the inter-
national markets the firm has com-
bined its publishing and inter-
national wings. The two divisions
merged about two months ago under
the direction of Jay Morgenstern.

“This consolidation makes a lot of
sense to us because overseas the
publishing and record interests are
starting to fuse more than ever. And
focusing in on this has helped us in
artists development plus it has
helped to bring more attention to
our publishing catalog.”

ABC’s move to independent dis-
tribution has also proven successful,
says Diener. The firm maintains its
own branches in California and
New York.

“There has been a trend in the
past few years where certain labels
have left independent distribution.
This has helped us by being there at
the right time but we feel a true sense
of energy. drive and realism in work-
ing with independents and they are
delivering for us.

“They have helped with our cata-
log with the black, country and gos-
pel situations because they can zero
in where they are strongest. This is
why our country and black sales are
as strong as they are.”

The label is also stepping up its

(Continued on page 99)
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Winning
Yotes
Everywhere...

SUSIE ALLANSON

Single “Mavybe Baby”

FFrom her soon-to-be-released debut album

WBS 83534

BELILLAMY BROS.

New album Beautiful Friends
Featuring the hit “Slippin’ Away™

BSK 3176

DEBBY BOONE

Single “Baby, I'm Yours”

BSK 3130

T.G. SHEPPARD

Album 7.6, 7
Featuring the singles M. DJ*" and **Don’t Ever Say Good-Bye”

BSK 3133 \WBS 8525

HANK WILLIAMS, JR.

Single “You Love The Thunder”

WERS 8564
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Financial

s

NEW YORK-—Crediting both its
wholesale and retail operations,
Schwartz Brothers, Inc., reported its
best fourth quarter earnings ever (o
notch record sales and profits in the
fiscal year ended Jan. 31, according
to president James Schwartz.

With the fiscal year changed be-
ginning Feb. I, 1977, from a calen-
dar period, the October 1977-Janu-
ary 1978 period had record net
income up 55% to $449,521, com-
pared to $289,925 for the October-
December 1976 period. Sales rose
9% to $9.605 million for the current

- N
SENIOR
MARKETING
EXECUTIVE
AVAILABLE

Forrecord label.
Major agency
experience.

Contact

Jeffrey Alan

540 Madison Avenue
New York, NY 10022

sasmms BEST FISCAL YEAR s

;;;j; Schwartz Brothers 55%

period, up from $8.782 miilion the
prior year.

Fourth quarter earnings exceeded
those for the entire fiscal year, as did
the similar period in 1976.

Profits for the just-ended fiscal
year rose 58% t0 $551,637 or 73 cents
per share, from $349,636 or 46 cents
a share for the comparable year ago
total. Total sales were up 17% to
$29.262 million, from $25.007 mil-
lion the previous fiscal year. In the
“rump month” of the fiscal year
changeover of January 1977, net in-
come was $22,156 on sales of $1.732
million.

Two new Harmony Hut stores are
planned for 1978 in Gaithersburg
and Frederick, Md., shopping malls,
Schwartz says, which will extend

For information
regarding
major market
quotes,

please call:

Douglas Vollmer

Dean Witter Reynolds Inc.
16255 Ventura Bivd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds Inc.

Members New York Stock Exchange. Inc.

“ONE WITH .
THE »
UNIVERSE”

IT'S EASY.
CONVENIENT AND
ECONOMICAL WITH
AMERICAN'S
ANYTIME/ANYWHERE
LIMOSINE SERVICE.

24 HRS. 7 DAYS

CALL TOLL FREE
800-822-9703 - N.J.
800-631-2183 - U.S.

AMERICAN AUTOMOBILE & TRAVEL CLUB
LIMOSINE SERVICE
90 MONMOUTH ST.. RED BANK. NJ 07701

ADVERTISING SPACE SALESMAN
Billboard

If you are an aggressive, organized self-starter with
advertising space and/or sales experience, we have
a position open in Chicago.

The territory is the mid-west and Canada, selling to
the record and consumer electronics industries.

Send complete resume and salary requirements to:
Ron Wiliman
Billboard
1515 Broadway

New York, NY 10036
EQUAL OPPORTUNITY EMPLOYER
No phone calls, please.

sales and profits for the 17-outlet
Washington-based chain that added
two stores in August 1977, and the
newest outlet in the Cherry Hill
(N.}J.) Mall this March.

On the retail side. the strong
fourth quarter reflected solid holi-
day season volume in the music in-
dustry, with business from the two
new stores more than offsetting a
small unit closed in Falls Church,
Va.

Addition of the London Records
line for regional distribution during
the year boosted wholesale oper-
ations, as did the implementation of
continuing operating efficiences and
demand for hits on other distributed
labels, including 20th Century-Fox,
Arista  and Motown/Tamla,
Schwartz noted.

Subsequent to filing the first
quarter figures, the company de-
clared a special cash dividend—its
first ever—of 10 cents per share pay-
able May 25 to stockholders of
record May 10. Schwartz Brothers
has not adopted a continuing divi-
dend policy, with future dividends
depending on earnings and finan-
cial conditions.

Schwartz looks for continuing
growth this year from both the inde-
pendent distribution business and
the Harmony Hut retail operations.

STEPHEN TRAIMAN

RCA Lists Pop
Catalog At $7.98

NEW YORK—Virtually all the re-
maining RCA pop catalog is raised
to $7.98 list for LPs effective May 1,
following an April 14 announce-
ment by Dick Carter, division vice
president, field marketing.

Country product and most r&b
catalog remains at $6.98 for now, the
label reports. Top artist product
went to $7.98 list late last year, and
most new releases are at that level.
All tape releases remain at $7.98.

Included are more than 200 LPs
by some 120 artists, including the 34
Elvis Presley LPs that had not been
raised. There are a few exceptions,
including the just released Evelyn
“Champagne” King LP, but for the
most part dealers are now paying
$4.23, versus $3.65 for the former
$6.98 product. All will carry a new
AFL1 code.

Dealers have had no definite
word on an overall RCA wholesale
price increase, but most expect one
soon, since the label is virtually the
only branch operation not to have
raised its levels since the current

‘round began.

AFM Dickering
Networks’ Pact

NEW YORK—Talks between the
American Federation of Musicians
and the three television networks
were going to the wire as the contract
between the musicians and the net-
works was scheduled to expire Fri-
day (28).

The AFM is reported seeking a
20% increase in pay for the musi-
cians from the current $25 per hour
for rehearsals and $90 for a half-
hour variety show with two hours of
rehearsals.

The new contract will cover work
on live and tape shows, and all other
programs using music except for tv
films.
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"~ Market Quotations

As of closing, April 27. 1978

(Sales

High Low NAME P-E 100s) High Low Close Change
45% 34% ABC 8 376 45% 44%  44% - %
39% 34% American Can 7 116  39% 38% 39 Unch.
14% 9% Ampex 13 1895 142  14% 14% + %
3% 2' Automatic Radio = 5 3% 3% 3% Unch.
25% 22 Beatrice Foods 1 348 24% 24% 24% —
55 43% CBS 8 417 54% 53% 54 - %
18% 13% Columbia Pictures 4 876 18% 17% 18% Unch.
13% 8% Craig Corp. 4 29 10% 10% 10% =
40%2 31% Disney, Walt 14 926 38% 37% 38 - %
3% 2% EMt 6 225 3% 2% 3% + %
13 8% Gates Learjet 6 33 12% 12 12 - %
14% 1 Gulf + Western 5 426 13% 13% 13% -
12% 9% Handleman 7 17t 12 1M%s 12 Unch.
4% 3  K-tel - 7 4 3% 4 Unch.
6% 4% Lafayette Radio = 28 6% 6% 6% Unch.
35 22% Matsushita Electronics 10 23 33% 33% 33% - %
46% 32% MCA 9 128 46% 45% 45% — %
40% 26% Memorex 7 406 39% 38% 39% + %
52" 43 3M 14 643 50% 49% 50% — %
45% 35 Motorola 13 1076 44% 43% 43% - %
28" 24% North American Philips 6 33 28% 27% 28% + %
16% 10 Pioneer Electronics 13 9 16 16 16 - %
10% 6% Playboy 19 83 9% 8% 8% - Y
29% 22% RCA 9 802 28% 28 28% - %
8% 6% Sony 15 266 8% 8% 8% - %
13% 9% Superscope 68 22 1% 1% 1% — %
41% 29% Tandy 7 583 37% 36% 37% - %
9Y2 5% Telecor 7 36 8% 8 8% + %
5% 2% Telex 13 404 5% 5% 5% - %
2% 1% Tenna - 16 2% 2% 2% - %
15% 12% Transamerica 6 646 15% 15% 15% + U
30% 20% 20th Century 4 1805 30% 29% 29% + %
40% 29% Warner Communications 7 254 39 38 38 — 1%
16% 11% Zenith = 366 147% 14% 14% - Y
OVERTHE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
ABKCOInc. — 6 6 6% Integrity Ent. 7 17 2% 3
Electrosound Koss Corp. 51 42 5% 5%
Group - - 2% 3 Kustom Elec. — 48 2% 3
First Artists M. Josephson 8 40 15% 16
Prod. 3 65 5% 5% Orrox Corp. - 63311716 315/16
GRT 5 43 1% 2% Recoton 12 — 3% 4
Goody Sam 8 - 6% 7 Schwartz Bros. 5] = 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer, vice president, Dean Witter Reynolds, Toluca Lake office (213) 872-
3333, 788-9250, member of the New York Stock Exchange, Inc.

Cap-EMI Sales Up,
But Income Falters

LOS ANGELES—Third quarter
net income was off while sales were
up for Capitol Industries-EMI, Inc.

Net income for the third quarter
ended March 31 was $765,000 or 23
cents per share on sales of
$48,700,000.

That compares to net income of
$1,712,000 or 52 cents per share on
sales of $45,380,000 in the same
quarter last year.

The effective tax rate for the quar-
ter was 41% as compared to a tax rate
of 16% during the same quarter last
year, which resulted from a capital
gain and other miscellaneous ben-
efits, according to the company.

For the nine months ended March
31, Capitol’s net income was
$4.853.000 or 3$1.47 per share on
sales of $159.369.000.

That compares to net income of

$7,713,000 or $2.34 per share on

sales of $157,601,000 for the same
period last year.

There were 3,297,333 average
shares outstanding this year versus
3,302,781 last year.

“Conditions experienced during
the first half of this fiscal year,”
notes Bhaskar Menon, presidentand
chief executive officer, “persisted in
the third quarter. Sales of recorded
music were lower than last year pri-
marily as a result of rescheduling re-
leases of a number of key artists.

“Additionally, net income was ad-
versely affected by increased record-
ing, marketing and talent develop-
ment costs.”

The board of directors declared
a'quarterly cash dividend of eight
cents per share payable June 15,
1978, to shareholders of record May
25, 1978.

Recoton Corp., with a solid fourth
quarter reversing a prior year loss,
reported a 5% increase in net income
for the fiscal year ended Dec. 31 to
$240.000 (including a $25.000 tax
benefit), from $228,000 in 1976. Net
sales were up 12.6% to a record
$9.403 million from $8.349 million
the prior year. Fourth quarter net
was $90.000. compared to a $30.000
loss in 1976, with sales posting a new
high of $2.597 miillion, up 19% from
$2.177 million the prior year. Presi-
dent Bob Borchardt of the Long Is-
land City, N.Y.-based consumer
electronics accessories firm, antici-
pates a good 1978 based on sales of
the Clean Sound record cleaning

- Off The

Ticker

system, Black Magic record/tape
care products and CB radio acces-
sories. The company also completed
the sale of $1.75 million of 10% notes
due 1988, with proceeds to be used
to reduce short-term bank loans.
*  x x

Tandy Corp., parent of the Radio
Shack chain, reports a 32.5% profit
dip for the first quarter ended
March 31, to $8.664 million from
$12.832 million, and a 12.6% drop
for the first nine months of fiscal
1978, to $49.125 million from
$56.206 million the prior year. Prof-
its in the 1976-77 period include a
loss of $2.257 million on discon-
tinued operations.
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hink JOHN PRINE and STEVE GOODMAN write song
then you're in great company. '

ARLO GUTHRIE

BETTE MIDLER

SELDOM SCENE

IEFFRey
SHORY L gp;

JIMMY RARBBITT

EVERLY BROS.

PAUL MuRiaY

BONMIE K
- JUDY COLLING

MAC WISEMAN

STEVE YOUNG

HENSCON CARGHLL

COMING SOON:

RUI ANGE

AN ALBUM BY JOHN PRINE
M i i PRODUCED BY STEVE GOODMAN
’ ON ASYLUM

6E-139
lektra/Asylum Records ) A Wa - LB, WHITE
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NEW YORK —The dealer boycott
against CBS product begun by Al
Franklin in Hartford, Conn., last
week as a protest against the recent
CBS price increase is spreading to
other area independent retailers.

Fifteen of the largest independent
dealers in Connecticut and Rhode
Island met at the Cutler Record
Shop in New Haven Wednesday
(26) and agreed to temporarily sus-
pend buying CBS product, and to
de-emphasize the CBS product they
have in their stores until CBS recon-
siders its-recent pricing decision.

This allows multiple stores to buy
records at 29 cents each less than the
full wholesale price of $4.37 paid by
the single independent dealers.

“This is no longer a lot of bullshit.
We are serious,” says Jason Cutler,
spokesman for the group. He says
the dealers at their meeting dis-
cussed the feasibility of forming
their own group for combined buy-
ing and advertising.

They also considered the possi-
bility of bringing court action
against CBS, but decided at this
point to limit their actions to eco-
nomic pressure.

Another meeting was set for May
10.
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15 Conn. & R.l. Indie Retailers *
Join Boycott Of CBS Product ;

By ROMAN KOZAK

“We feel that the CBS pricing pol-
icy is totally out of line,” says Cutler.
“There is no reason in the world why
a single full-line dealer who does a
$1.5 to $2 million a year business
should have to pay more for product
than somebody who has three hole-
in-the-wall outlets and a closet for a
warehouse.

“How can a company legally im-
pose a limit of three stores for a dis-
count and expect to get away with it?
How is that not antitrust?” asks
Franklin, who attended the meeting.

He says that since the story of his
boycott broke in Billboard last week,
he has gotten calls from dealers in
six major markets around the coun-
try who are planning actions of their

Frisoli Speaker

NEW YORK—John Frisoli, presi-
dent of Polygram Distribution Inc.,
talks on the problems of distribution
and several aspects of his company’s
rapid development at a May | meet-
ing of the Music and Performing
Arts Lodge of B’Nai Brith. Session
begins at 7:15 p.m. at Sutton Place
Synagogue, 225 E. 51 St., Manhat-
tan,

YOUNG LAWYER

Many articles
published on the
music business in
top music trade.

Will be admitted
in N.Y. and Calif.
by end of 1978.

Resume available.
Box 870

Billboard, 1515 Broadway
N.Y., N.Y. 10036

We call them “Instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title (&
photo if you wish) at a fraction of
the cost of a custom cover. (Ot
course we aiso do custom covers.)

dlee Myles Assoc., Tnc.
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160 East 56th Street Dept. N2
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NYC, NY 10022 Tel: 758-3232 )

Over Stock Sale
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8 TRACK TAPES
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245 Forrest Acres
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(803) 859-3081

own to counter the CBS price rise.

Cutler emphasizes, however, that
the retailers are not mad at only
CBS. They see the CBS price rise as
only the most blatant action of all
the manufacturers who are sacri-
ficing the single independent dealer
to pursue the chain accounts.

“What the manufacturers ‘don’t
seem to realize is that if they drive
the independent full-line retailer,
the backbone of the industry, out of
business, the manufacturers them-
selves are going to find themselves at
the mercy of the chains.

“A few years from now the big
chain can come to the manufacturer
and say ‘I have 230 stores and [ own
Texas, now what are you going to do
for me? ™ he says.

“Or the manufacturers tell us to
expand. Get the three stores and the
warehouse. But why should we?
Why does a full-line retailer, who
may do $2 million business in one
store be forced to expand if he
doesn’t want to?”

CBS Plant
Cost In Ga.
At $50 Mil

NEW YORK-—While the strike
that has closed down the CBS record
pressing plant in Pitman, N.J,,
dragged on to its fourth week with
no early end in sight, CBS Records
has confirmed the location of its pro-
jected fourth and largest manufac-
turing facility (Billboard, Nov. 19,
1977).

The projected plant in Carrollton,
Ga,, is expected to be operational in
mid-1980. It will employ 3,000, and
will be, according to CBS, the largest
such installation in the world. Lo-

. cated 51 miles west of Atlanta, the

manufacturing complex will also be
the largest single construction outlay
in CBS history, costing a projected
$50 million.

Georgia Gov. George Busby adds
that the facility “represents the larg-
est initial employment ever an-
nounced in Georgia or the South-
east.”

“The decision to locate this new
facility in the Southeast was based
on consideration of demographic
projections and service requir
ments of our customers,” says By
Lundvall, president of the CBSRec-

ords Division. “This area is thf fast-
est growing region in the fiation
Concentrations of populatign, buy-
ing power and record demfand are
shifting southward.”

Plans call for the constrytion of a

manufacturing and

complex, and will enco
facturing of phonograph records,
blank magnetic tapef injection
molding of cassette cpmponents,
tape duplication and pifinting.

The site was located jafter an ex-
tensive confidential gearch con-
ducted by the Atlanfa office of
Landauer Associates.

In addition to the ﬁtrike-bound
Pitman plant, CBS has jalso pressing
facilities in Santa Marw, Calif,, and
Terre Haute, Ind. It ha§ a tape plant
at Danbury, Conn., a girinting plant,
at Hawthorne, N.J; al!d a research
and development centér in Milford,
Conn. |

“We have made this pommitment

(Continuedon page 99)
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HOWDY FOLKS—Leif Gam;tt meets his fans a Atlanta’s Turtle R

ecords and

Tape outlet where he autographed copies of his LPs and also appeared at a
March of Dimes fund-raising event.

Tribunal Conducts
Open Deliberations

By MILDRED HALL

WASHINGTON—The Copy-
right Royalty Tribunal will con-
duct its deliberations on compul-
sory licensing rates for music use
by public broadcasters in open
meeting Thursday (4).

Tribunal chairman Thomas
Brennan says the commissioners
will probably not reach a final
determination on rates at this
meeting.

But the final rate decision by
the Tribunal will also be decided
in open meeting, the chairman
says.

Under the new copyright law,
music use by noncommercial
broadcasters is subject to com-
pulsory licensing, unless volun-
tary agreements have been
reached.

SESAC and BMI have made
such agreements, but ASCAP is
trying for substantially higher
rates.

At last gasp in the rate pro-
ceedings, the i

RO A D O R A R

were still a long way
rom a rate acceptable to both
sides.

Rebuttal comments submitted

by ASCAP to the Tribunal pro-
posed $1.8 million annually for
thee first two years of a five year li-
cense, a 50% discount from its
original request for $3.6 million.
Succeeding annual discounts
would shrink to 20% by 1982,
bringing the final rate up to $2.88
million in that year.

The public broadcasters’ top
offer was $475,000, more than
$1.3 million below ASCAP’s low-
est proposed rate, and more than
$2.4 million below ASCAP’s pro-
posed 1982 rate. All of this gives
the Tribunal little to work with in
the way of compromise.

SESAC’s voluntary agreement
calls for $50,000 a year from the
public broadcasters. BMI would
get $250,000 in the first year, sub-
ject to adjustments keyed to rates
set for ASCAP music by the
Tribunal.

Interested parties are invited to
attend the meeting, but will have

factual question of an observer a
the meeting.

—

Boosted Postal Rates Probable Soon

WASHINGTON—By May 13, the
Postal Rate Commission is expected
to announce the next raise in special
fourth class pound rates for mailing
records and tapes, books and films at
40 cents or more for the first pound.

A possible 15 cents rate for first
class mail has already leaked out of
the independent Rate Commission’s
current deliberations on across-the-
board raises. The Postal Service and
the White House favored a special
citizens rate of 13 cents and a busi-
ness mail rate of 16 cents.

The rate raises were requested by
the U.S. Postal Service last July, and
must be acted on by the Rate Com-
mission within 10 months. The raises
are part of the program to phase out
government subsidy for different
classes of mail, making them self-
supporting.

The Postal Service has proposed a
55-cent per pound rate for records
and tapes in 1979.

If the Rate Commission goes
along with the Postal Service, the
special fourth class mailing rate this
year will go to 40 cents the first
pound (with discounts for pre-sort-
ing); 14 cents each additional
through seven pounds, and 8 cents a
pound thereafter.

The Board of Governors of the
Postal Service which usually goes
along with the Rate Commission’s
decisions will have the last word on
whether or not the rate proposals are
approved.

For the Record

LOS ANGELES—Scott Price, not
Scott Ferris, works within Pol-
ygram’s Cincinnati office in mer-
chandising. He was incorrectly iden-
tified in last week’s story about
Swallens department store person-
nel who have left to work for other
record merchandisers.


www.americanradiohistory.com

R

AN
-——i; 0 7%

e

Cafe OnThe Left Bank just one of the fourteen tracks from

new album

© 1678 MPL Communications, 2.

SW-11777



www.americanradiohistory.com

12

General News

Kemp Mill Chain Brackets D.C.

8-Store Web Bases Growth On Pricing And Promotion

MAY 6 1978. BILLBOARD

WASHINGTON -A  self-styled
“aggressive” pricing policy and a
sharp eye for promotions nave made
the relatively voung Kemp Mill
Record Store chain a factor to be
reckoned with in the Washington
area market.

“We've been selling nrice since
our inception 4 years 2go.” says
Kemp Mill's buyer and general
manager  Howard  Appelbaum
“Price 15 what we're an about.”

Apparently. the cnain’s policy 1
working. Starting with just one store
in suburban Wheaton. Md. 1t has
grown quickly 1o its present cight
outlets. with three new stores open-
ing in the last six months.

Appelbaum says the chain regu-
larly sells $7.98 list albums for $5.99.
“with lots of albums featured at
54.99 and $3.99. And we sell mul-
uple setalbums ata good price. 0.”
he says.

Prerecorded 8-tracks and cassettes
retail for $4.99. with numerous spe-
clals cach week. The chain also de-
pends on blank tape tor about 10%
o 137 of its business. “but mostly.
we sell albums.™ Appelbaum says.
Its blank tape offerings include most
of the major brands. including Maux-
et TDK. Scotch and Capitol,

But price 1s not enough. according
to Appelbaum. The chain has been
taking an active partin promoton Lo
bring customers into its stores. work-
ing closely with record companies
and local radio stauons.

“Recently. we had Litde Feat in
for an appearance and dutograph
signing session 1n our Falls Church.
Va.. store. and we drew about 1.000
people.” Appelbaum savs. “We had
Horstips tn our Wheaton store. and
'tdrew well. wo. though notas big as
Little Feat because 1Us a newer band
in chis country

“Welve goo g promotion going
now with Cupitol and WPGC in
connection with the McCartney and
Wings album  London Town. n
which the winner will go on atrip o
London

By BORIS WEINTRAUB

“We had a howling contestin con-
nection with the Warren Zevon
“Werewolves Of London.” and it
sounds sort of silly, but 300 persons
showed up just 0 howl. Radio sta-
tion DC-101 was there with tote bags
and T-shirt giveaways. and the win-
ning howler got album prizes. We're
getting very promotion-oriented.”

Appelbaum. who 15 25, says that
working with radio is an obvious
wiy to go because radio “has been
proven an ctfective medium o ad-
vertise music.” Most of the chain's
advertising budget is split between
radio and daily newspapers.

But the chain is branching out
1INt television. Appelbaum says.

“We produced our own ads. with
actors and directors and every-
thing.™ he says. It seems like a good
idea. to combine the audio and vis-
ual clements. and make the whole
greater than the sum of its parts.”

Appelbaum says the aggressive
advertising and promouon policies

are dictated by the fact that most of

the chain’s outlets are located in
small strip shopping centers rather
than in major shopping malls,

“Passive retailing may work if you
have a built-in clicntele, like they do
on the malls.” he says. "But we have
1o work harder because we don't
have that”

Kemp Mill also stocks its stores
differently. depending on the out-
leC~ location. In s outletin the city's

the phase two consumer study both
reinforce and conwadict some of the
major premises from the first phase
involving interviews in the RIAA
markel expansion project co-

11 Exec Beliefs Countered
- In 2nd Consumer Study

By STEPHEN TRAIMAN
NEW YORK -Key atutudes of

move up

€0 high-speed
tape duplication

for less

than $S16k

B Open-reel master

three siaves, from $15.995

Add-on 1800 foot %in oop,

from $3.785.

Average output
C-30 200/hr
C-60 100/hr

Expandabte to
five slaves,
from $3.050 each

Bidirectional

QC machine. from $2,950

DP-1010
16:1 Duplicator

Call or write for full specifications and oricing

0/TAR 1]

Otan Corporation
981 Industrial Rd San Carlos CA 94070
(415) 593-1648 TWX 910-376-4890

15 YEARS OF LEADERSHIP IN HIGH-SPEED TAPE DUPLICATORS

Georgetown section. it may oe heav-
1er in show albums and MOR. white
is downtown store. one of the three
opened recently. and 1ts Foreswville,
Md.. store. which nave a greater
black clientele. curry more r&b and
Jazz albums.

“There are oty of people who
want to own records and notall want
o buy the same kinds of records.”
Appelbaum says

“Basically. though. we have to seil
whitt people want. and that means
we have to sell the hits. But we nave
a lotof depth. We carry ali the Bea-
tes. Pink Flovd. Linda Ronstadt
and Beach Boys albums,

“We don'tearry everything in the
Schwann catalog. but that's because
customers have (o pay for that kind
of service and we're selling price.”

Appelbaum says the chain has
taken no stand yet on the new -
creases in wholesale prices.

“We're going o lay back and see
what happens.”™ he says. "It hasn't
been in effect long enough to force
any changes yet. We want to hold
the line. but it's rough on the re-
taler.”

Appelbaum says most Kemp Mill
customers are between the ages of 16
and 30. and are about equally di-
vided between male and female. He
says the chain can sell justabout any
kind of music except classical, “be-
cause that's hard 10 merchandise.
Butanything clse. we've goti”

sponsored oy the EfA/Consumer
Electronies Group (Biltpoard. July
21977

Contirmed in both swudies con-
ducted by Response Analysis of
Princeton. N J . were the facts that
record ouying can span youth o
older generauons. consumers find
“non-samphing™ of records a prob-
lem, the qualny of recordings is de-
ierioraung, and -ecords are good gift
ttems—but only 1o (hose whose tastes
are Known.

Consumers contradicted hard-
wiare and software industry execu-
tives on the bewers that 'y records
are no tonger discretionary ems—
thev're regarded as iuxuries and one
of *he first items to go (24 the indus-
try doesn t need another snot i the
arm ke the Beatles—ectecue tastes
in music and the varety avanabie
are mesiung tor strong current sales;
(3v retanl stores are atractive and
displays aren’tconfusing—except for
“teen appeal”™ ouadets. consumers
feel comtortable shopping. und dis-
plays make records cusy w find.

Home taping s onc area of prime
future concern. wiin neariy halt the
total 10 housenoids and 62 members
of seven comsumer panels in the
study having factlines for copying
friends’ albums as a substtute for
puying their own. taping off the air
or preparing specially edited tapes
from records owned or borrowed.

There may oc¢ a vague notion
aboat something - IHU‘dI but no
evidence of uum tulun”s on taping
borrowed albums. with Llu practice
justitied on cconomic terms, and
most satisfied with the quality of
taped-from-record or radio music.

More and better tape equipment
at lower prices—and some of the ex-
perimental houscholds use pretty
cheap equipment as is—coupled

www americanradiohistorv.com

Billboard photo by Grier Lowry

Fix Up: Joe Salpietro, retail sales manager for Lieberman’s Enterprises, Kan-
sas City, supervises rackjobber activities at six Venture stores in Greater Kan-
sas City,

27-UNIT CHAIN

Displays Up Profits
For Venture Stores

By GRIER LOWRY

KANSAS CITY. Mo -Muanage-
ment of a major mulu-store dmoum
chain doesn’t quesuon the salutary
role records, pes. accessories uand
stereo equipment have in creatng
trattic. volume and a favorabic prof-
tls preture

Venture Stores. Inc.. with 27 stores
spaced through the Midwest, and
with office and warchouse head-
quarters in St Lowrs, nas six stores in
the greater Kansas City marxee Ac-
cording 10 Mike McCav, stereo
buver. and Steve Copilevitz. soft-
ware buyer. both at the S Louis
base. they exemphty the direcuon
the company o~ headed 1n puiling
these departmenis on a rapidiy
2rowing profic and volume ousis.

Jim Howard. manager of Venture
on Noland Road. Independence. the
numoer one volume store .n the
muarket. recently dweit on the experi-
ence at s store with a well organ-
ized. well run and energeucally pro-
moted music deparument,

“Among the favorable outgrowths
of surging software and accessories
sales 15 a younger buyer situation
Generally. our music departmens at-

tracts puyers n the 16-10-30-age
range.” Howard expluins, “which

pulls our overall customer age aver-
age down to netween 30 and 32 A
younger customer average is a desir-
aole retarling ingredient.

“Our record and accessory section
ranks i the nuddle among 96 de-
partments in otal dollar volume—

out in the top third on profits. and
there are several factors behind the
amproved profit preture.” says How-
ard.

“First. we switched our rackjob-
ber account w Licberman. Kansas
City A ue-up on its full-service con-
cept has been a boon to business and
profits. As result. we were able
convert o a (007 self-service de-
partmentand ehiminate an emplove.

“Moreover.” he adds, “our past
promotional program was rife with
loss leaders. We tested and discov-
ered that with the right merchandise
displayed in the night place at the
right ume—and 1n adequate num-
bers—we didn’t need ioss Teaders.

“Best promouonal reaction comes
‘rom our company’s {lyers—we uet
30.000 out ui this store —with equip-
ment. software and accessories rep-
resented at altracuve prices but not
‘oss-teadered 7 Howard savs

At the independence Venture.
and other units. the music depart-
ment s located on two main traffic
asles, one of them fornming the “race
track” which extends around the en-
ure store A year ago the waist-high
barrier which enclosed the software
department and iended 10 give the
“bullpen™ cffect. was removed and
the department thrown completely
open This improvement n accessi-
bility and wvisibility produced a
quick upturn in business.

(Continued on page 70)

with a rising price for records, and
the tndustry can expect that what
may now be a small mauer (very
debatanle), will become more perva-
sive, the study analysis concludes.
Also drawn from the consumer in-
terviews and household experiences
was the possibility of attracting
former buyers back into the market
at least at some modest purchasing
level, and the appeal of ~greatest

hits™ albums to serve the interest of

both infrequent buyers as well as
vounger. frequent consumers.

Of interest 1o the audio hardware
tndustry are the conclusions on
record and wpe playing equipment
oy the consumer panels.

e High-end owners go through a
thorough procedure on equipment
decisions. while low-end owners got
theirs in a more haphazard man-
ner—gifts, hand-me-downs, etc.

(Continued on page 92)
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General News

100 Grapevine, Camelot Stores Seen By 1980

® Continued from page 3

cessful introduction of the Camelot
blank tape line.

The convention was told that
Camelot store lcasings now are
scouting 2,600 to 2,800 square foot
locations, a jump over the present
1,800 to 2,200 square foot mall loca-
tions in service.

Larry Hodgson, chief of the
Grapevine superstore link, an-
nounced that the second such super-
store will open in July in nearby Ak-
ron. The 16,500 square foot free-
standing outlet will be managed by
Bob Boza.

INDIANAPOLIS — Approxi-
mately 120 Stark Record Service
management personnel learned
of the technological support ac-
corded their 69 Camelot/Grape-
vine owned-and-operated retail
outlets and the more than 40
racked locations they service
with records and tapes Wednes-
day (26).

The group was surprised when
CBS-bankrolled buses trans-
ported them to the Akron/Can-
ton airport where they boarded
an Allegheny Airlines jet which
‘transported them here for a day-
long visit to the CBS record man-
ufacturing and tape duplicating
facility.

They toured the world’s largest
and most complete tape and
record manufacturing plant un-
der the supervision of Rich Ko-
dalle, Cleveland branch man-
ager, and Bob Petrie, account
executive for CBS with Stark
Record Service.

They were greeted by John
Kotechi, national account chief
and Ken Lemrey, vice president
of manufacturing, who founded
the plant 25 years ago.

. Lemrey explained that the
plant opened with 36,000 square
feet and is now Terre Haute’s
largest industry, employing
5,000. The plant which encom-
passes tape, record and tape case
manufacturing facilities along
with Columbia Record Club op-
erations, can produce more than
300,000 12-inch LPs, 350,000

B T T e P P i P P P

reszssesssszssst REVELATION FOR MANY
Employes Fly Away To
Enjoy CBS Plant Tour

David stated that Grapevine
stores offer Stark a greater flex-
ibility. Mike Terlecky, general man-
ager of the first Grapevine, Flint,
Mich., spent the longest time during
the confab taking over a half hour of
questions from Stark employes
about his store, its inventory and its
procedures.

At no time did David or Jim Bonk,
his recently appointed executive vice
president, discuss dollar goals. The
only indication of the firm's growth
came when Mike Spence and Fred
Katz of WEA, Cleveland, presented
David with a plaque for the firm’s $4
million volume accrued in 1977

seven-inch 45s, 210,000 8-tracks
and 85,000 cassettes in a single
day’s production.

Lemrey told the group that in
1977 the plant produced 101 mil-
lion LPs, 76 milion 45s, 19 mil-
lion cassettes and -70 million 8-
tracks.

The plant is completely self-
sustaining except for the blank
tape it uses which is produced in
Danbury, Conn.

Lemrey, a production expert.
confirmed the exclusive informa-
tion carried by Billboard that
Columbia would be opening a
fourth *“‘and perhaps largest”
production facility somewhere in
Georgia. Lemrey estimated that
the plant would be operational
and totally self-sustaining, ex-
cept for raw tape, by 1980 or
1981.

The Stark Records Group was
told it was the largest single
group ever to tour the plant. The
retail entourage viewed an LP as-
sembly line of 80 automatic and
72 manually operated LP
presses, each on a 22-second pro-
duction cycle, and a singles pro-
duction line of 31 injection mold-
ing machines.

The young Stark management
personnel, averaging out about
27 years of age, marveled at the
proficiency and automation ex-
hibited in the plant, which has
mushroomed so rapidly that a
plant spokesman said its total
square footage in ths city could
not be estimated.

4

MUSCLE SHOALS—Gov. George
Wallace has made his appointments
to the newly created Alabama Music
Hall of Fame Commission.

Terry Woodford, president of
Wishbone Studio, represents the
Muscle Shoals recording industry
and Northwest Alabama on the
board of directors.

Woodford, along with his partner
Clayton lvey, is the producer of
“Angel In Your Arms,” the 1% mil-
lion selling single by Hot.

He is also active in the Nashville
chapter of NARAS. Heis an instruc-
tor in the commercial music pro-
gram he founded at the Univ. of
North Alabama in Florence.

Elvin Stanton, assistant press sec-
retary to Gov. Wallace, says the
other members appointed are:
James R. Smith. of Cullman: attor-
ney Richard Groendyke, Birming-
ham: Speaker of the Alabama

sz TERRY WOODFORD APPOINTED s

Alaama Gov. Names Commission

By BILL JARNIGAN

House of Representatives Joe
McCorquodale. Jackson, and Mont-
gomery media executive Cyril Bren-
nan.

Smith is Hank Williams Jr.’s man-
ager.

The Hall of Fame is to be built in
Colbert County, which plugs itself
as the “hit recording capital of the
world.”

Muscle Shoals Music Assn. execu-
tive director Buddy Draper says,
“That slogan was determined by the
fact that Muscle Shoals produces
more hit records per capita than do
other recording centers.”

The Hall of Fame will be state-
funded. However, $1.000, donated
by Ampex Tape Corp., is already in
the till. The money was given to
Hot's favorite recipient, the Hall of
Fame, by the company since the
trio’s gold record was cut on Ampex
tape.

which was $1 million over the prior
year.

Bonk explained and showed a
new rosewood, brown and red
horse-head store logo which will
gradually be adapted to all the 69
existing stores. Interioraily, stores
will be refurbished, with the largest
stores requiring greater renovation,
being improved as late as early 1979.

Bonk also said that 8,000 to 10,000
.square feet of additional office space
is planned at the home base here.
The expansion would include room
for the introduction of data process-
ing equipment.

Bonk and Joe Schott, chief finan-
cial officer, reviewed a $2 million in-
ventory increase in stores over the 23
state area. Larry Monfort, national
operations manager. emphasized
the need for store personnel to care-

fully bird dog inventory levels when
they reorder.

Gerry Gladieux, advertising man-
ager, and his assistant, Linda Wil-
son, will be operating by about Au-
gusta recording studio which will be
producing in-house tv spots for
racked locations and stores.

In addition, they will soon be able
to create and produce specific store
signs in their own silkscreen shop.
Gladieux hopes to be able to set type
and produce his own ready for cam-
era artwork for all his locations by
the year’s end.

Stark’s growing impact in the in-
dustry was visible in the mounting
participation by suppliers of all
types. In 1977 24 exhibitors partici-
pated in the final day’s event staged
at this hotel.

This year, 49 exhibitors have

CONVENTION FOCUS

forced Gladieux to take the “show-
room” to the Tangiers Restaurant,
Akron. The number of home office
label executives increased by 150%
over last year.

The Stark convention was a mini-
NARM. The conventionites saw the
NARM merchandising and adver-
tising films along with filmed pres-
entations from A&M Records, CBS
Records, Capitol Records, Motown
Records and WEA.

The only new film was the A&M
presentation, which differed from
others because it integrated home
office executives, many of whom
deal consistently with the chains but
are not known personally. It was a
clever innovation.

In next week’s issue more cov-
erage of specific seminars at the con-
vention will be carried.

Stark Outlines Label Promo Tie

NORTH CANTON, Ohio—Stark
Record Service executives outlined
the organization’s finely tuned
procedures for encouraging its 100
field management staffers to partici-
pate in label promotions at the or-
ganization’s convention here Tues-
day (25).

Vice president of marketing/pur-
chasing Joe Bressi explained how he
ignites the planning after he is con-
tacted by a label representative seck-
ing cooperation.

Bressi said he must consider
whether the program offers saleable
product; can be advertised in all of
the 79 Camelot/Grapevine Stores;
carries extra dating, because in buy-
ing the necessary 100,000 to 200,000
additional units needed, extended
credit is required: provides addi-
tional discount enabling Stark to
stock inventory for several order
cycles; pumps in enough point-of-
purchase material; presents extra in-
centives for full store employe in-
volvement in the way of a contest;
and proffers any unusual handling
aids wherein the label assumes nor-
mal Stark servicing, such as bulking
tape orders or shipping in-store dis-
play matenials to individual stores.

Once Bressi determines the valid-
ity of a sales pitch, operations man-
ager Larry Monfort must clear the
internal hurdles.

These include: Does the program
fit not only the 79 retail stores oper-
ated by Stark, as well as the approxi-
mately 40 Clarkins and Fisher
Racked departments Stark services?

Can even the smallest stores and
departments handle it? Can present
store staff levels carry it out? How
does Stark price it? Are there con-
flicts such as other simultaneous la-
bel promotions, imminent physical
inventories or a competing mall pro-
motion or February or June store
clean up?

Does the competition get it and
might it undercut us pricewise? Does
product within the framework of a
program fit all the stores? Is Stark
ahead or behind its sales forecast in-
dicating a solid promotion might be
warranted?

Is the point-of-purchase display
material good enough? What other
point-of-purchase material might be
suggested to the label to strengthen
the impact? Does point-of-purchase
material fit store display areas? Can
the prize or prizes be distributed
equally to all stores?

Are the important small prizes for
clerks such as free albums and T-
shirts included? Does the entire
point-of-purchase program adapt it-
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By JOHN SIPPEL
self to good photography which can
be sent back to the labels thus earn-
ing points for Stark to repeat its
number one retailer rating won at
NARM recently?

After Monfort received sugges-
tions and resultant approval of
Stark’s regional and district super-
visors he prepares a short report for
Jim Bonk, exccutive vice president,
the attendees were told.

Advertising chief Gerry Gladieux
then projects an advertising pro-
gram to secure the necessary volume
quotas. Bressi secures the dollars
from the label. Layout designer
Vicki Hiben and staff artist Paul An-
thony create the print ads using me-
chanical requirements designated
by Gladieux. Fliers and sign work
are coordinated.

Gladieux consults with his re-
gional sales reps on both print and
radio buys. Radio spots are pro-
duced outside, if individual store
managers object, ad buys are re-
scheduled.

It's up to Lew Garrett, special
products manager, to figure where
support product will go. The number
of album titles, length of the pro-
motion and number of retail out-
lets to be serviced enables Garrett to
work out the delicate balance be-
tween too little and too much.

He must also figure when goods
will arrive at the local warehouse,
how long it will take to pack individ-
ual store orders and how long it will
take a truck to deliver to the individ-
ual stores. i

Fox Agency To
Augment Report

NEW YORK—Beginning with the
quarter ending March 31, 1978, the
Harry Fox Agency will include the
release date of each recording in its
quarterly reports.

The additional information is in-
cluded, says Al Berman, president
of the agency, because under that
new copyright law publication of a
new musical composition may be
accomplished either through print
or recording. Thus it is possible for
a recording of a new song to be is-
sued and registered with the Copy-
right Office before the song makes
its appearance and is registered in a
printed form.

In such a case it is possible for a
new song to be “published” via re-
cording without the knowledge by
its copyright owner of the exact date
of publication until some time later.

Garrett must also program the
shipping of point-of-purchase mate-
rial from the warchouse if it was not
dropped-shipped to stores by the la-
bel. Garrett must also provide extra
point material on specific acts which
might be touring through various
store areas during the program. He
must also see that enough in-store
demonstration copies of albums are
reccived and allocate them to indi-
vidual stores.

Two weeks into the start of the
program, several conference calls
with regional personnel discuss how
the program is going and what might
be done to accelerate its pace.

Bill Reese as regional director
must weave together his stores’ co-
operation. He sees that ads are
proofed and radio spots are moni-
tored; product spread is adjusted for
last-minute concert tours and spe-
cific city artist appeal; excitement is
maintained among stores’ employes,
especially when explaining high
profit program product. At the
plan’s end, Reese and district man-
ager Dan Switalski must see to it that
proper returns are made and prices
on sale product are adjusted in
stores.

Switalski encourages more fre-
quent communication between re-
gional staff and stores throughout
such a program. He asks his man-
agers 10 hold a planning meeting
prior to the start of the program and
subsequent meetings during the pro-
gram to engender enthusiasm.

Store managers must carefully al-
locate floor space for displays, create
easy accessibility to product and em-
phasize sales product. Store traffic
flow can easily be disrupted by awk-
ward merchandising displays.

After the program’s final date,
Gladieux explained the importance
of returning ad tear sheets, notarized
affidavits and other required docu-
mentation for ad chargebacks.

There is a 60-90 day lapse before
such chargebacks are fully honored
by labels. Bressi explained that the
program isn’t completed at his end
until returns are inventoried, stickers
are taken off the shrinkwraps, re-
turns are stacked, cartons are num-
bered and are ready to be shipped.

For the Record

LOS ANGELES-ABC Records’
recent price hike to a $7.98 suggested
list with a cost of $4.44 to its distribu-
tors also includes its “Orleans”
double-pocket set—not $4.98 list and
$1.89 to wholesalers as previously
reported.
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One would be less in danger

From the wiles of The Stranger

If one’s ouwn kin and kith

Were more fun to be with.
—Ogden Nash*

Billy Joel. “The Stranger”
Double platinum. On
Columbia Records and Tapes.
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General News

Gladys Knight Seeks End
To Buddah Pact In Court

NEW YORK-—Gladys Knight is
seeking to have her current record-
ing contract with Buddah Records
declared inoperative, and is claim-
ing compensation and damages
worth $23.25 million, as part of a six-
count suit filed in the New York Su-
preme Court against Buddah, Arista
and their respective presidents, Art
Kass and Clive Davis.

The artist is claiming insolvency
on the part of Buddah, which, she
says, has debts totaling approxi-
mately $6 million and insufficient
assets, earnings and cash flow to lig-
uidate this.

The suit refers specifically to a
Feb. 23 letter circulated by the com-
pany via attorneys Kazlow & Kaz-
low, in which it proposes an arrange-

NEW OFFICES
TEED BY CBS
PUBLISHING

By GERRY WOOD

NASHVILLE—Innovations on
the national and Nashville level for
April Blackwood Music are planned
by vice president Rick Smith, set to
visit here for the unveiling of the
firm’s new office building.

One new program, initiated at the
CBS Records convention in New
Orleans, is getting together the full
professional staff at April Black-
wood, plus additional management
personnel. for a quarterly roster re-
view.

The second roster review is slated
for Monday-Tuesday (1-2) when the
company’s officials from New York
and Los Angeles journey here for
the official opening of a newly relo-
cated office at 31 Music Square
West. .

The meetings will bracket open

(Continued on page 84)

ment and composition with
unsecured creditors and sum-
marizing arrangements made or
being negotiated with secured cred-
itors.

The letter itself mentions the dis-
tribution deal signed last October
between Buddah and Arista, under
which the former reduced its annual
overhead by more than $2 miilion,
from $200,000 per month to $40,000
per month.

Arista advanced to Buddah, con-
tinues the correspondence, $450,000
to enable it to complete the produc-
tion of nine albums, and paid RCA
$650,000 10 release Buddah from its
previous distribution deal.

The letter admits Buddah’s liabil-
ities to be between $5'%-%$6 million,
of which more than $4 million is
owned to seven creditors. But it
points out that all the secured credit-
ors have agreed to forbear on their
claims.

Knight’s suit, filed on her behalf
by attorneys Roth & Bucholz, con-
tinues that Buddah’s inability to ful-
fill various functions led the label—
in violation of its agreement with
her—to assign these to Arista.

She claims that Buddah, Kass,
Arista and Davis were aware of all
the breaches committed by their ar-
rangements and of the implications,
but conspired to prevent her from
terminating her contract and from
making new recording plans.

They also kept from her, the suit
says, the financial ills of Buddah and
its inability (in its own name) to ob-
tain recording studio credit, among
other matters. Also concealed was
the substantal role which Arista and
Davis have undertaken in Buddah's
affairs, according to the suit.

This has interrupted and inter-
fered with her career, Knight adds,
and so she is seeking damages total-
ing $20 million.

FIRST PLATINUM DOUBLE?—Believed an industry first, Willie Nelson re-
ceives platinum disks for two different albums on two labels at one time, fol-
lowing a recent SRO concert with Waylon Jennings and Jessie Colter at Long
Island’'s Nassau Coliseum. The Columbia artist is seen above getting his
award for that label's ‘‘Red Headed Stranger’’ from Rick Blackburn, Nashville
marketing vice president. Below, he and RCA’s Jennings get disks for their
joint album, *“Willie And Waylon,’' with the two artists flanking Jerry Bradley,
RCA'’s division vice president, Nashville operations. -

KLEIN SEEKS
A DISMISSAL

NEW YORK-—Former Beatles
manager Allen Klein will ask a Fed-
eral Appeals Court Tuesday (2) to
dismiss the indictment charging him
with tax evasion. Klein’s first trial on
these charges ended in a mistrial
Nov. 10 when the jury was still dead-
locked after six days of deliber-
ations.

In the four-week long trial, the
government sought to prove that
Klein had received money from the
sale of promotional copies of LPs by
former associate Pete Bennett and
had not reported the income on his
tax returns in 1970, 1971 and 1972.

Tanya Aids Seals

LOS ANGELES—Tanya Tucker’s
new MCA single, “Save Me,” is a
protest against the annual killing of
200,000 baby seals in and around
Canada’s Magdalen Islands. Tucker
co-wrote the song with Jerry Gold-
stein, producer of her upcoming al-
bum, which is due in late May.

CONCERT
PROGRAMS

Posters,
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— 1010 The Stylistics—Rockin® Roll Baby 7015 Jonathan Edwards—Honky-Tonk Stardusi Cowboy 3505 Jack Bruce At His Bes
_6901 The Stylistics—Lat's Put it Al Together 1286 The J. Geils Band—Ladies Invited
6904 The Styliztics—Heavy 7298 King Crimson—Stariess & Bible Black RSO )
_ _6908 The Stylistics—Thank You Baby 8383 Oelaney & Bonnie—Couniry Lite M.G.M. _ —__4801 Eric Clapton—461 Ocean Bivd.
I BLUENOTE 8862 Jonathan Edwards __m Sami Jo
_ 259 Lou Donaidson—Sweet Lou 11000 Soany & Cher—The Beat Goes On 4939 The Osmords—Love Me For A Reason WARNER BROS.
I 34 Bobby Humphrey—Satin Doll —__ 18136 King Crimson—U.S.A. 4952 Tim Hardin—Archetypes 2897 The Best of Faces—Snakes & Lam!ar:
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LP.'s

Twenty-Five Cents (5.25)

6000

PRIVATE STOCK
5000

Austin Roberts—Rocky
Dickie Goodman—Mr. Jaws

L.P.'s
Fifty Cents (5.50)

AVCO
—_1nme2 Little Anthony & The Imperials—On A New Street
—_ 11013 The Chambers Bros.—Unboaded
_ _ 69003 The Chambers Bros.—Right Move
BUDDAH
__ 5602 Gladys Knight & The Pips—"Claudine’ (Soundtrack)
5636 The New Birth—Blind Baby
CASABLANCA
___T004 Hudson Brothers—Hollywood Situation
CHELSEA
5005 Disco Tex & His Sex-D-Lettes
ARST
—__1001 Gladys Knight & The Pips—Golden Hits
GADGVE MERCHANT
_ 502 Junior Parker—You Don't Have Te Be Black
_ __510 Dakota Staton—Madame Fao-Foo
_ 51§ McGrift/Thampsor/Freeman—Friday the 13th/Cook Cly. Jail
- _SIB 0'Donal Levy—Dawn of 2 New Day
____5 McErift/Homes—Cams Together
521 Dakota Staton—| Want A Country Man
528§ Michael Longo—Funkia
__ 528 Buddy Rich—The Roar of '74
529 Jimmy McErift—If You're Aeady. Come Go With Me
. 532 Dakota Staton—Ms. Soul
304 Michael Longo—900 Shares of the Blues
-3305 George Freeman—Man & Woman
PRIVATE STOCK
2003 Flash Cadillac/Cantinental Kids—Sons of the Beaches
_2004 Jinx—Jinx
UMITED
1807 Disco Gold # 1—"Car Wash." “Fifth ot Beethoven.” “Serry,”
“Hot Line.” “Dazz,” others
7808 Disco Gold #2—"Dancing Queen.” “Rubberbaad Man.”
“Night Moves.” “Boogie Child.” others
181 Disco Gold #3—"A Star Is Born.” “You Make Me Feel Like
Dancing.” “Southern Nights." sthers
1816 Disco Gold #4—"| Wanna Get Next To You.” “Ain't Gonna
8ump No More.” “She's Gons.” others
__ 1827 Disco Gold #5—"Hotel California.” “Lucitie.” “Lile In The

Fast Lane.” others

L.P.'s
Seventy-Five Cents (5.75)

BELL
__th2 Tony Oriando & Dawn—Tuneweaving
___ 1116 Fith Dimension—Living Together. Growing Together
___1130 Tony Orfando & Dawn—New Ragtime Follies
1317 Tony Drlande & Dawn—Prime Time
__1322 Tony Orlande & Dawn
—__B052 Tony Orlando & Dawn—Candida
Fifth Dimension—Loves Lines. Angles. Ahymes
CROWN
1 Neil Sedaka—Neil Sedaka
ENTERPRISE
5007 Isaac Hayes—Joy
GAT
]} Bobby 6. Rice—She Sure Laid The Lonelies On Me
KAPP
___ 5514 Cher—Foxy Lady
M.CA.
_ z2im Cher—Bittersweet White Light °
__ 2113 Chor—Dark Lady
RDAD SHOW
41001 B. T. Express—Non-Stop
VIBRATIDN
Shirley & Company—Shame Shame Shame
WESTROUKD
— 1004 Funkadelic—Greatost Hits
1005 , Dhio Players—Greatest Hits

L.P’s
One Dollar ($1.00)

BLUENDTE
- 259

__ 344
B16 TREE
2

Aretha Franklin—Hay Now Hey

The Stylistics—Rockin® Roll Baby

The Stylistics—Let's Put it All Together
Van McCoy—Love is The Answer

The Stylistics—Heavy

The Stylistics—Thank You Baby

Lov Donaldsor—Swest Low
Bebby Humphrey—Satin Doil

Brawnaville Stafian—Yeah!

Brownsvills Station—School Purks
Loba—Just A Singer

Brownsville Station—Motor City Connection

Norman Cosmors—Slewfoet

Gladys Knight & The Pips—i Feel A Song
Newport |n New York—Recorded Live

Gladys Knight & The Pips—Secead Anmiversary
The Trammps—The Legendary Ziag Album

The Oefis—Freedom Moans
The Deiis Sing Dionne Warwicke's Greatest Hits

Rev. C. L. Frasklis—Nothing Shall Separate Me

Rev. C. L. Frankliin—Give Me This Mountain

Bev. C. L. Franklin—Counting The Cost

Rev. C. L. Franklin—Sings

Rev. C. L. Frasklin—The Foolish & The Wise Buildars

42 Rev. C. L. Franklin—Pressing On
.. _62 Rev. C. L. Franklin—The 100th Psaim
___ 6§ Rev. C. L. Franklin—Hannah. The Idsal Mother
— b7 Rev. C. L. Franklin—Why Have The Mighty Falien?
PR Rev. C. L. Franklin— Heard It Threugh The Grapevine
— Rev. C. L. Franklin—Ceme Unto Me Lazarus
.15 Rev. C. L. Franklin—What Ot The Night
— 16 Rev. C. L. Franklin—The Meaning of Black Power
50043 Chuck Berry—Bio
[} 153
_2m Kool & The Gang—Music Is The Message
012 Kool & The Gang—And Good Times
2014 Kool & The Gang—Light of Worlds
___ 206 Kool & The Gang—Spirit of the Boogie
__ a8 Kool & The Gang—Love & Understandiag
D;SCo
—1m The T.N.T. Orchestra—Together
0ot
. 26020 Joe Stampley—I'm Still Loving You
M.6.M.
4862 Hamk Williams Jr.—After You
a9 Hank Williams Jr.—Living Proof
4977 Tompall
4984 Jim Staftord—Not Just Amother Pretty Foat
4990 Jorry Wallace—Greatest Hits
4995 Jerry Wallace—Comin’ Home To You
__5014 The Great Tompall & His Outlaw Bard
MOTOWN
__ 669 Four Tops~-Yesterday's Dreams
124 Diana Ress—Everything Is Everything
736 Sopremes & Four Tops—Return of the Magnificent 7
1) Tha Supremes—Touch
751 The Supremes—Fioy Joy
__ 18 Jermaine Jackson—Jermaine
156 The Supremes o
761 The Jacksoa Five—Skywriter
167 Michael Jackson—Music & Me
115 Jermaine Jacksoa—Come Into My Life
) Witlie Hutch—Fulty Exposed
___800 Save The Children—Various (2-rec. se)
___B12 Diana Ross—Last Time | Saw Him
NEIGHBORHOOD
3000 Meolanio—Melanie ‘
____47005 Melanie—Storegreund Words
PARAMDUNT
—___6o02 Love Story—Original Soundtrack
PRIVATE STOCK
_ 2002 Tom Paxton—Something In My Life
. Rod Stewart—A Shot of Rhythm & Blues
ROCKY ROAD
N Al Wilson—Show & Tell
___ 3700 Al Wilson—La La Peate Semg
SCEPTER
5117 B. T. Express—Da It Tif You're Satisfied
SPRING
___ 6713 Joe Simoa—Easy To Love
STAX
3010 Wattstax—The Living Word (2-rec. set]
___ 3014 Johanie Taylor—Taylored In Silk
5507 Soul Children—Friction
5509 Johnnie Taylor—Super Taylor
— 5515 Staple Singers—City In The Sky
TAMLA
. Marvin Gaye—Trouble Mar
20TH CENTURY
464 Carl Douglas—Kung Fu Fighting
UNITED ARTIST
_ 19 Bohby Womack—Lookin' Fer A Love Again
_m Cher—The Very Best OI...
3 The Fléstwoods—The Very Best 0f . ..
_335 The Very Best of the Didies. Vol. 2
_340 The Shirelies—The Very Besi Of ...
_ M6 Bobby Womack—Greatest Hils
_353 Bobby Womack—! Don't Know What The World Is Coming To
377 Cher—The Very Best Of ...
_ 31 Dol Reeves—The Very Best 01 ...
Litile Anthony & The Imperiais—The Very Best OI . ..
_384 The Very Bast Ot The Oidies. Vol. |
___386 Skim Whitman—The Very Best DI ...
408 Mandril—Salid
) Cher—Tho Very Best DI ... Val. 2
5650 Johnny Rivers—La Reggae
_ _5651 Don Mclean
VoLT
8501 The Dramatics—Dramatically Yours

LP.'s
One Dollar Twenty-Five ($1.25)

ABC.
760
___ 809
888
. _b%8
APPLE
3351
__ 3364
3367
ATLANTIC
____ 18116
36103
BLUETHUMB
50

James Gang—Passin’ Thru

Rulus Feat. Chaka Khan—Rags To Rutus
Three Dog Nighl—Coming Down Your Way
Mighty Cleuds of Joy—Kickia®

Mary Hopkins—Post Card
Badfinger—Magic Christian Music
Badfinger —Ne Dice

Aretha Franklin—With Everything | Foel In Me
Blue Magic—The Magic of the Blue

Mark-Aimond—The Best 01 . ..
San Frarcisco—Lights Dut (2-rec. setj

Hewlin' Woll—-The Howlin' Wol Album
James Moedy—Last Train From Overbrook

The Delis—Greatest Hits

Buck Cwens—Ths Best Of ... Vol. 5
Freddie Hart—Country Hesrt ‘N Soel
Roy Drusky—This Lifs of Mine

T. Rex—Light Df Love
Frankie Crocker—Disco Suite Symph. %1 (2-rec. sel)

Howlin® Wolt—Evil

STEREO LP’'S

___ 50002 Howlin" Woll—Message To The Young
—— 50042 Etta James
60631 Muddy Waters—<Unk’ In Funk
DELITE
s Kool & The Gang—6reatest Hits
DUNHILL
___50110 Steppenwotli—For Ladies Only
77 Mighty Clouds of Joy—It's Time
ELEKTRA
__ 75087 The Doors—Other Voices
HARVEST
367 Babe Auth
ISLAND
Pete Wingfield—Breaktast Speciat
MAM
Big Jim Sullivan Plays Gilbert 0'Sullivan
1 Gilbert 0'Sullivan—I'm A Writer. Mot A Fighter
MERCURY*
__ 1687 Tom T. Hali—For Peeple In The Last Hard Town
—_1-1032 Johnny Rodriguez—Just Get Up & Close The Door
—1-1033 Tom T. Hali—| Wrote A Soag Abeut It
1-1038 Dhio Players—Honey
—1-1057 Johany Rodriguaz—Love Put A Song In My Heart
—1-1064 Jorry Loe Lewis—0Odd Maa In
1-1067 Bachman Turner Overdrive—Head Da
1-1076 Tom T. HaR—Faster Horses
—1-1084 The Dells—No Way Back
1-1085 Cake Escovedo—Comin’ At Ya
___1-1088 Ohio Players—Cantradiction
11113 Charles Earland—The Great Pyramid
1-1132 Coke Escovede—Disco Fantasy
MFP.
___8214 T. Rex—Ride A White Swan
ME6M.*>
4982 Gloria Gayssr—Never Can Say Goodbye
_5008 C. W. McCall—Black Bear Road/Corvoy
PHANTOM
1258 The Leslie West Band—The Leslie West Band
PICKWICK
, Freddie Hari—Freddie Hart [2-rec. sef]
_.__ 2068 Charlie Rich—Charlie Rich [2.rec. sel
POLYDOR*
_ . 5036 John Mayall—Moviag On
5059 Mandrill—Just Dutside of Town
6069 C. W. McCail—Wilderness
PYRAMID
= Andy Adams—Egg Croam
RAPPLE
___ 10220 Nilsson/Ringo Starr—Son of Dracula
ACA
10344 Dottie Wesl—Country Sunshine
_ 10438 Various—Love lialian Style [2-rec. set)
10817 Nilsson—Duit Oa Mon Dei
-3 Nilsson—Sandman
4830 The Guess Who—Artificial Paradise
REPRISE
_2187 John Sebastian—Tarzana Kid
SPRING
___ 6 The Fatback B and—Night Fever
STAX
5522 Johnnie Taylor—The Best Of . ..
SUN
13 Charlie Rich—The Early Years
UNITED ARTISTS
328 The Hollies—The Vory Best 01 . . .
UK.
___ 56000 Roger Glover—the Butterfly Ball & The Grasshopper's Feast
WARNER BRDS.
_ 2768 The San Sebastian Strings—Bouquet
*POLYDOA
___1602 lan Gilian—Child in Time
*MEM.
4508 Bob Lumaa—Still Loving You
— 4974 EH-LA. 158
4986 Hank Locklis—Sweetes!
_. 5002 Mel Tillis & The Statesiders—M, M. Mol
*MERCURY
——_l-1041 Cake Escovedo—Coke
___1-1066 Skyhooks—Ego is Not A Dirty Word
—__1-1075 Faron Young—I'd Just Be Fool Enough
—_1-t124 Skyhooks—Living in the 70's
1-1133 Spirit—Future Games
—1-1135 Strestwalkers—Vicioes But Fair
—1-1138 Twiggy—Please Get My Name Right
1-1148 The Chi-tiles—tappy Being Lonsly

L.P.'s

One Dollar Fifty Cents ($1.50)

TLANTIC
___36101
- 361

AUDID LATING

Black Dak Arkaasas—Streat Party
Black Dak Arkansas—Ain't Life Grand

Morris Albert—After We've Lsft Each Dther Feat. “Fealing”

Ray Comnifl—"S Marveious

Jehany Mathis—Partrait of Johnny

Reberi Goulet—My Love Forgive Me

Flatt & Scruggs—Pickin’, Strummin’, Siagin’
Fatt & Scruggs—Foggy Mosataie Baajo

Andy Williams—Call Mo Irresponsibile

Lynn Asdersen—Stay There Til | Get Thers
Tammy Wynatie—The Ways To Leve A Maa
Jorry Vale—You Dea't Have Te Say You Love Me
Donovan—Meliow Yellaw

Tamasy Wymatte—The Ways To Love A Man
Tammy Wynstte—Tammy's Touch

Tammy Wynetis—We Sure Can Love Eack Other
Jurry Vale—Till The Ené ¢f Time

Ray Price—Make The Worid Go Away

Ray Price—Reoisase Me

Percy Faith—Lsaving Do A Jet Plase

Percy Faith—Hollywood's Great Themes

13282 Andre Kestelanetz—Traces
_ 13284 Andre Kostelanetz—Today's Golden Hits
13285 Andre Kostelanotz—Shadow 0f Your Smife
13286 Andre Kostelanetz—Scarberough Fair
13289 Benoy Goodman—Trie & Quartet. 1937-38
— 13290 Chice Hamilion—The Chico Hamilton Special
13292 Duke Ellington & Orch.—Primping For The Prom
— 13293 Duke Ellington—Mogolague
1329 Harry James & Drch.—The Beat of the Big Bands
13301 Tomy Bennatt—More Tomy's Greatest Hits
133 Tony Bennett—The Very Thought Of You
— 13303 Jorry Vale—What A Wonderts! World
13304 Jorry Vale—More
__ 13305 Jerry Vale—More
13312 Count Basie & Drch.—Basio’s Best
— 1313 Big Brother & Helding Co.—Fuat. Janis Joplin
13397 Bing Crosby—Cresby Classics

_. 30469 Stomewall Jackson—Live at the Grand Dle Dpry

__ 31025 Charlie Byrd—Ouda Nueva (The New Wave)
_ __3nes Murray McLauchlan—Song From The Streets
__ 32950 Jim Nabors—It's My Lite
33350 David Houston—A Man Needs Leve
DUNHILL
_50178 Thres Dog Night—Their Greatest Hits
ENTERPRISE
1507 Isazc Hayes—Truck Turner (2-rec. saf
KAMA SUTRA
_an Charlie Danieis—Hoaey 1n The Rock
MARUN
The Ritchie Family—Life Is Music
POLYDOR
___ 6078 Aoy Ayers—Red. Black & Green
9002 Mandrill—Mandrillsnd (2-rec. se
PRIDE
004 Small Faces—The History of . . .
REPRISE
76 Kanny Rogers & The First Editioa—The Ballad of Calico [2-rec.

sel)
STORMY FOREST

. 6010 Richie Havens—The Great Blind Degroe

UNITED ARTIST

_ .09 Jorry WaKace—Superpak |2-rec. seff

9906 Original Soundirack—"Man of La Mancha”
M.6M.

2 These Glorious M.6.M. Musicals—Complete Soundiracks “The

Bandwagon™ & “'Kiss Me Kate™ [2-rec. et

MERCURY

—1-119 Thia Lizy—Johany The Fox

—_1-1086 Demis Aoussos—Happy to Be

___1-1061 10 CC—How Dare You!

LP.'s

Two Dollars Fifty-Cents ($2.50)

_am The Kinks—Lola
o207 The Planets Holsl/London Philharmonic Drch.
__ 668 8ill Haley & The Comets—Rock Around The Cleck
8 The Platters—The Greal Pretender
—8n Barbra Streisand—People
___B72 Johnny Mathis—This Guy's In Love With You
___ 816 The Platters—My Prayer
_ 97 The Nice—Feat. America
942 Eiton John Live 17:11:70
___1000 The Country Side of Jim Reeves
1082 Jim Reeves—God Be With You
1) Jim Resves—We Thank Thee
. Paul Anka—My Way
1135 The Best of Jim Reeves. Vol. |
— 45 Jim Reeves' Golden Records
1148 Perry Como—Como’s Golden Hits
_ 2002 The Bae Goes—Massachusetts
_2007 The Beattes—Feat. Tony Sheridan
50043 Shirley Bassey—The Wondertul . ..
—_ 50089 Frank Sinatra—One For My Baby
50320 Frank Sinatra Swings
50330 Shirtey Bassey—! Wish You Love
_ 50344 Engelbert Humpardinck—Live at the Riviera
___ 50045 The Beach Boys—Live In Londen
50351 Tom Jones—Live at Caesar's Palace

SPECIAL OFFER

Save Freight and C.0.D.
charges on domestic orders!
Enclose payment in full with or-
der, and Sutton will prepay the
shipment. (If order is not com-
pletely filled, a refund check
will be issued immediately.)

QUANTITY BUYERS

SAVE—5% Discount on all orders
of $1,000 and over. Choose from
among the world’s largest selec-
tion of records and tapes includ-
ing many collectors items — 17
years’ experience in the cutout
industry.

Quantities limited—first come, first served! All orders C.0.D., freight collect. Minimum order,

$200.00; $50 deposit necessary with order. Foreign orders LC (Letter of Credit) only.

This offer expires June 16, 1978.

SUTTON RECORD COMPANY

www americanradiohistorv com

960 East Hazelwood Avenue

Jeff :STLI"TIEI'I + Al Bitensky
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MAY 6, 1978, BILLBOARD

General News

MUSIC INDUSTRY EXPERTS

UCLA Will Present
Billboard’s Seminars

LOS ANGELES—Top experts in
various ficlds of the music industry
will moderate a scries of seminars in
the fourth annual industry confer-
ence co-sponsored by Billboard and
the UCLA Extension.

The scries of weekly seminars
scheduled this year between May 15
and Junc 12 is titled “Forecast Of
Major Breakthroughs In The Music
Industry” and will focus on the latest
developments from recording tech-
niques to radio programming.

Hal B. Cook, formerly publisher
of Billboard and currently executive
producer, “Jazz Album Count-
down,” syndicated program, is coor-
dinator of the series again this year
after yiclding the spot in 1977 to
Ewart Abner.

“The program will alert students
and industry people to new tech-
nology and procedures atfecting all
phascs of the music industry, both
the creative product and the way it is
consumed around the world,” Cook
explains.

Norman Winter, president of the
public rclations firm of Norman
Winter Associates. will moderate the
opening Monday. May 15 scssion ti-
tled “The Music Press: Launching
The Artist.”

With a panel of leading music ex-
ecutives, this session will recreate a
news conference designed to intro-
duce a new pop artist.

English performer Chris Rea
(Magnet in the U.K.. distributed by
United Artists in the U.S.) will be the
live subject of the press conference.

Panelists in this first session will

include Artie Mogull, president,
United Artists Records; Russ Regan,
president, Parachute Records; and
Michael Stewart, president, Inter-
world Music Group, Inc.

Included on the press panel will
be Dianne Bennett, Hollywood Re-
porter; Richard Cromelin, Los An-
geles Times; Regina Jones, Soul
Magazine; and Maureen Orth, New
West, New York.

On Monday, May 22, independ-
ent promoter Tony Scotti will mod-
erate the panel “Talent Develop-
ment: Grooming The Artist” which
will fcature a pancl of top manage-
ment personnel and explore meth-
ods of building artist careers.

“The Phonograph And Sound
Recording After 100 Years,” sched-
uled for Tuesday, May 30, will be
under the direction of Oscar Ku-
sisto, former president of the audio
products division of Motorola.

With a panel of experts, Kusisto
will present and discuss the latest
technological developments in the
industry, including a demonstration
of direct-to-disk, cue-bi-phonic (the
latest innovation in quad sound),
digital recording, videodisk systems
and more.

Included among the audio experts
for this panel will be Rex Isom,
former chict” engineer, RCA Rec-
ords; John Woram, president,

Woram Audio Associates; Jeff

Weber. Pirouette Productions: and
Steve Padgett. Technics Product

Manager.
On Monday. June 5. Billboard’s
(Coniinued on page 92)

For Exciting Cut-Outs

A |
0U NTRYWIDE

RECORD & TAPE DISTRIBUTORS. INC.

For the Best in Budget LP’'s

YOu
GET A
LOT
FOR A
LITTLE.

Send for our catalog.

COUNTRYWIDE
RECORD & TAPE DISTS., INC.
200 Robbins Lane, Jencho. NY 11753
(516) 433-9550 (212) 380-3900
Telex 126316 Answer Back CWTRI-UI-JERI
West Coast — (213) 865-8158

oﬁQS&ﬁ»

RECORDS

PRESENTS
7002 LOVE FOR SALE
DEREK SMITH
George Duvivier. Bobby Rosengarden
7008 TRAVELING
CHUCK WAYNE
Jay Leonhart. Ronnie Bedford. Warren Chaissan
7003 FIGURE AND SPIRIT
LEE KONITZ QUINTET
Ted Brown. Albert Dailey.
Rufus Reid. Joe Chambers
7004 ARIGATO
HANK JONES TRIO
Richard Davis. Ronnie Bedfard

Order from your favorite distributor or
direct from Progressive Records, Route 4,
Tifton, Georgia 31794 (912) 382-8192

OPENING NIGHT National Record Mart’s new Oasis store in Plttsburgh boasts 12 000 square feet of space and an
inventory in excess of $1 million. The decor includes palm trees, water fountain, fresh plants, a seven-foot video screen
for videocassette projections and a stage for in-store appearances. Opening night crowds above view the well laid out

aisles of LP Lins.

London Preps Moody Blues LP Push

NEW YORK--First new record-
ings in 5% years by the Moody Blues
will ship next month, when London
releasces the band’s “Octave™ album.

The label is preparing a simulta-
neous launch of the disk via 500 ra-
dio stations throughout the U.S.
and plans a major sales and in-store
merchandising program in support.

The British group has generally
been viewed as defunct these past
five years, while members pursued
individual recording projects.

Now there is talk of a worldwide
tour together later this year, taking
in the U.S.. Britain, Japan and Aus-
tralia. The act. whose management
is handled by Jerry Weintraub. last
performed here in 1973

“Octave™ 1s also the Moody Blues’
first album of new material to ap-
pear on London since the quintet
quietly dissolved its own Threshold
label last year.

There is no single from the LP
presently planned. London says a
decision on this will depend on radio
reaction, and consultations with the
group.

The label adds that “Octave™ was
cut between September 1977 and
this March, though it will not dis-
close the recording location (one
newspaper report pinpoints Los An-
geles).

Producer is Tony Clarke. long as-
sociated with the band: cover art is
by John Kosh, recent Grammy win-

By ADAM WHITE

ner for his work on Linla Ronstadt’s
“Simple Dreams™ LP.

The Moody Blues contractual
commitment to London is unknown,
though some sources say that they
re-signed for five years upon the
rundown of Threshold.

The latter, Londoa-distributed.
kicked off in 1970 with the act’s “To
Our Children’s Children’s Chil-
dren” album. Their last LP together,
“Seventh Sojourn,” also appeared
on the label, in October 1972.

With the de facto disbandment of

the group after that disk and its at-
tendant world tour. Threshold fig-
ured as vehicle for the members’ solo
projects and, in Noveniber 1974, for
the greatest hits packige. “This Is
The Moody Blues.”

There were seven solo albums,
two each from Ray Thomas and
Graham Edge, one cach from Mike
Pinder and Hayward charted.
though none spectacularly.

Most successful of all post-
Moodies projects was Hayward and
Lodge’s collaboration “Blue Jays.”
That disk went top 2) three years
ago, during 23 weeks on the top 200,
and also yielded two minor hit sin-
gles, “I Dreamed Last Night™ and
“Blue Guitar.”

London did releasc a two-pocket
pack of Moody Blues material last
May, entitled “Caught Live +
Five,” but its content predated the
group’s members’ individual albums
by at least five ycars.

NEWS GATHERING—KABC-TV newsman Larry Carroll interviews two BMI

officials in Los Angeles for a report on the music industry which the ABC

owned station launches May 15. Answering questions are Ron Anton, center,
and Neil Anderson of BMI's L.A. office.

www americanradiohistorv com

The live tracks were recorded at
the Royal Albert Hall in London in
December 1969, and the five studio
cuts came from 1967-68.

Nevertheless, the move-—believed
o have been made by London Rec-
ords to keep the group’s name in
public focus—netted sales of some
400.000 for the LP.

“Octave” carries the label’s $7.98
list price. applicable to all new prod-

(Continued on puge 99)

Bill Graham Mgt.
Inks Bobby Bare

By SALLY HINKLE

NASHVILLE Bill Graham.
known nationally as a breaker of tal-
ent, has picked up his first Nash-
ville-based act with the recently se-
cured management pact with
Columbia artist Bobby Bare.

Bare. whose musical career spans
nearly 20 years, joins a host of artis-
tic notablcs under the direction of
Bill Graham Management, a divi-
sion of Bill Graham Presents. based
in San Francisco, including Carlos
Santana, Ronnie Montrose and Ed-
die Money.

Regarding the recent signing of
Bare. Graham says: “We think
Bobby is one of the most talented
performers to spring from the coun-
try music scene.”

Expounding on the recent agree-
ment, Nick Clainos, vice president in
charge of management for Bill Gra-
ham. says the so-called Nashville
“parameters” that seemingly tag the
music and the acts springing {rom
Nashville presented no effect on the
decision to take on a Nashville-
based artist such as Bare.

“Nashville is like any other town
to us,” notes Clainos. “It's another
city that has talent, and any city
that’s good enough to have held
Bobby Bare for some 15 ycars is
good enough for us to get involved
in.

“The bottom line is that we don’t
want to draw any lines, we don’t
want to change Bare and we're sure
not going to turn our backs on him
and what’s going on in Nashville.
We simply want to keep what's al-
ready there, trim it around the edges
and try to get more people to like it.

“A large part of this whole deal is
CBS.” notes Clainos.
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General News

3 Ex-KALI DJs File Suit

® Continued from page 3

current station manager; and Juan
Rafael Meono, former KALI pro-
gram director and central target of
the payola accusations who was
himself recently suspended from the
Spanish-language station.

Thomas Schattenfield, attorney
for United Broadcasting, was also
named as defendant and is charged
in the suit along with his co-defend-
ants of attempting “to avoid disclo-
sure of the receipt of payola™ and of
refusing “to accept evidence offered
by plaintiffs of the acceptance of
payola by Meono and others.™

The suit says the defendants vio-
lated the employment contracts of
Valdes, Fernandez Moreno and
Trujillo by “suspending (them)
without good caust” and “in order
to avoid disclosure of illegal behav-
ior.

The trio bases its request for dam-
ages on the claim that the alleged ac-
tions by the defendants caused the
announcers 1o “lose popularity” and
“deprived them of the opportunity
to enhance their professional repu-
tation and earning capacity as radio
announcers.” As a consequence, the
three charge that defendants “seri-
ously damaged (their) career pros-
pects.”

The plaintiffs further allege in the
suit that Eaton, Malkin. Meono and
the other defendants “willfully and
maliciously™ had “disseminated the
information in the broadcasting in-
dustry” that the allegations of pay-
ola were false and that the plaintiffs
had been suspended for insubordi-
nation in refusing to turn over evi-
dence to substantiate their payola
charges.

These statements by Malkin,
- Meono, Eaton and others were slan-
& derous, the suit says, and caused the
@ plaintiffs to “suffer great emotional
¢ distress and mental anguish™ and
“caused them embarrassment and

< humiliation with respect to other

Andres Alonso Jr..

persons in the radio broadcasting in-
dustry.”

In the suit prepared by attorney
plaintiffs Val-
des and Fernandez Moreno allege
they were ignored by station man-
ager Philip Malkin when they at-
tempted to bring to his attention “ir-
regularities” they claim to have

discovered inside the station over a
period of time from 1973 to 1976.

Those irregularities, the suit says,
included payola “payments to KALI
personnel by artists, promoters and
others,” as well as:

® “secret interviews between
Meono and various artists and pro-
moters with the subsequent effect
that the records of said artists and
promoters were played repeatedly
on KALL™”

® “the changing of labels by
Meono in order to avoid the appear-
ance that certain labels were being
played repeatedly;”

®“changes on the radio logs by
Meono to avoid discovery by others
that the records of certain artists and
promoters were being played repeat-
edly on KALL”

The suit further states that Valdes
and Fernandez Moreno took their
allegations to Malkin’s superiors, in-
cluding United Broadcasting presi-
dent Eaton, after which Meono was
removed from his position as pro-
grammer.

But, the suit says, “on or about
Oct. 26, 1976, Meono was permitted
by the general manager Malkin to
resume control of programming
through the use of the simple ruse of
having another announcer desig-
nated director of programming
while actual control of program-
ming was in the hands of Meono.”

A written complaint on the matter
was sent to Eaton in February 1977,
and signed by nine members of the
KALI staff, the suit states.

The following month, United
Broadcasting attorney Schattenfield
was sent to Los Angeles to conduct
an internal inquiry, but the suit al-
leges that “the evidence of payola to
Meono and the coverup by Malkin™
was ignored by the defendants.

The suit says the pair then began
collecting affidavits from witnesses
to corroborate their allegations and

offered these to Eaton in October
1977.

“Eaton refused the tender of said
affidavits and threatened plaintiff(s)
Valdes and Fernandez Moreno with
the loss of employment if (they) per-
sisted,” the suit alleges.

The affidavits were also offered to
and refused by Malkin and
Schattenfield sometime prior to
Nov. 1, 1977 when Fernandez
Moreno was removed as musical di-
rector and Valdes terminated as di-
rector of news, the suit states.

The defendants, the suit alleges,
“in the latter part of 1977 agreed be-
tween themselves to attempt to avoid
disclosure of the receipt of payola
and in their attempts refused to ac-
ceptevidence offered by plaintiffs of
the acceptance of payola by Meono
and others, and thereupon, ordered
plaintiff(s) to cease further comment
on the matter, stated that plaintiff(s)
would lose (their) positions(s) if
(they) took any further action and
terminated said plaintiff(s) when
(they) reported the matter to the
FCC and supplied the FCC with
documentary evidence of the pay-
ola.”

As part of Trujillo’s complaint,
the suit says he was terminated in
December 1977, a week after he re-
fused to turn over copies of the affi-
davits to Malkin.

After his dismissal, the suit alleges
Malkin told Trujillo that if he
“would make a deal to give Malkin
the affidavits, he would be rein-
stated to his position.” Trujillo again
refused, and was “‘unconditionally
terminated,” the suit says.

The suit alleges further that Mal-
kin, acting on behalf of all the de-
fendants, wanted to learn the iden-
tity of the signers of the affidavits in
order to “pressure them into silence
regdrdmg the payola reccnved by
KALL’

Arista/Careers & Seven Bells Tie

LOS ANGELES — Arista/Ca-
reers Music Inc. has entered into a
co-publishing agreement with Seven
Bells Music. a publishing company
owned by Eddie Kendricks and ad-
ministrated by co-managers Mark
Christini and Jeff Lane.

Arista/Careers Music will now
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administrate the Seven Bells catalog
worldwide, according to Billy Me-
shel, vice prsident and general man-
ager of Arista/Careers Music Inc.

In addition, Empire. a new rock
band formed by former Angel bas-
sist Mickey Jones. has been signed to
a publishing binder with Arista/Ca-
reers Music, Inc.

Tenneco Ups PVC

NEW YORK—Tenneco, a major
supplier of PVC, the vinyl used to
manufacture records, raised the
price of PVC resin to 31 cents per
pound, up a penny from 30 cents per
pound effective April 1.

The company also plans to raise
the price of PVC pellets by a penny a
pound to 41 cents effective Monday
(.

NEW TEAM—Mike Chapman newly sngned to Arista Music plays a new song
for Billy Meshel, the firm's vice president and general manager in its Los An-
geles office. Chapmar and partner Nicky Chinn’s Chinnichap Publishing
are signed to Arista/Careers Music in a global co-publishing arrangement.

= FILED IN 1971

Tr|aI Date Due On
Movie Music Suit

By PAUL GREIN

LOS ANGELES—'n about a
week a trial date should be set for a
$300 million class acticn suit which
was filed by composers and lyricists
against motion picture producers in
February 1971.

The litigation—which centers on
the issue of copyright ownership of
film background music—was dis-
cussed by Oscar-winner Elmer Bern-
stein, president of the Composers &
Lyricists Guild Of Anerica. at the
monthly meeting of tke California
Copyright Conference at Sports-
men’s Lodge here Tuesday (25).

In the suit, the songwriters allege
that motion picture stucios have vio-
lated sections one anc two of the
U.S. Antitrust Act.

In addition to the damages. the
songwriters are seeking to divorce
motion picture and publishing con-
cerns; to free all copyr ghts and get
them into the open market. They
also want retroactivity {for all copy-
rights within the statue of limitations
and the monies they heve earned to
revert back to the composers and lyr-
icists.

Bernstein, who has been president
of the Guild since 1970.says a major
issue in the litigation 1s whether a
composer is a salaried employe or an
independent contracto~. According
to U.S. copyright laws. an employer
has rights to the copyrights of his
employes.

Said Bernstein: “We are not em-

ployes. concerned with hours, wages
and working conditions. Employers
don’t supervise the manner and
means in which we work—they are

i i i AR E:
COMEDY TONIGHT—Gilda Radner left and Larraine Newman, regulars on
NBC-TV’s “Saturday Night Live,” visit with Asylum artist Andreaw Gold back-
stage at the Bottom Line in New York on the first night of his so dout engage-

ment there.
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only interested in the result sought:
the end product. They commission
us to write the score, which is then
delivered to them at some point.”

Bernstein also said the Compos-
ers’ Guild cannot realistically be
considered a union because it can-
not successfully use the ultimate
weapon of a union—a strike. Said he,
“Studios have nothing to fear. They
own all prior copyrights. so they
could just pull scores from their li-
braries indefinitely if the Guild de-
cided to strike.”

Bernstein acknowledged that the
composers would. in his view, settle
for splitting the copyright with the
studios. with the studios maintaining
administration of the monies. But he
added that he believes the prospect
of an out-of-court settlement to be
dim.

He claimed that Lew Wasserman.
chairman of the board of MCA, Inc.,
a defendant in this case, has said
that he'd rather closed down his stu-
dio (Universal) than give copyrights
away. Concluded Bernstein,
“Maybe the copyrights are more
valuable than we even know.”

He said that NBC, another de-
fendant in the case, has settled on
the composers’ terms, with all staff
composers there retaining publish-
ing rights. “*NBC does not employ
composers at the present time,”
Bernstein conceded, “but they've
now committed themselves to that
position.”

Most studios have a company pol-
icy where they won't use a composer
if he demands copyright ownership.
The few exceptions Bernstein cited
are the late Johnny Mercer, who got
the rights back after a period of 10.
years: Henry Mancini, who got a
percentage of the publishing
monies: and the late Cole Porter,
who agreed to do “High Society™ for
20th Century-Fox only if he would
retain copyright rights.

“This has always been the stand-
ard practice,” Bernstein said,
“though now it's loosening up some-
what. More composers have some
involvement in publishing now.”

This case has had a long and inter-
esting history. The composers initial
motion for a summary judgment was
not granted, and the judge threw the
case out of federal court, saying it
was a matter for the National Labor
Relations Board. The Second Cir-
cuit Court of Appeals later reversed
that decision.
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FROM ACADEMY AWARD WINNER JOE BROOKS,
FROM GRAMMY AWARD WINNER ROBERTA FLACK,
COMES THE SONG AND RECORD OF THE YEAR
COMPOSED, ARRANGED AND PRODUCED
BY JOI BROOKS.

ON AT
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Bilboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (5/4/78)

PRIME MOVERS-NATIONAL

BREAKOUTS-NATIONAL

MATHIS & WILLIAMS—Too Much, Too Little, Too Late (Columbia)
TRAMMPS =)Jisco inferno (Atlantic)
CHUCK MANGIONE—Feels So Good (A&M)

TOP ADD ONS -NATIONAL

HEATWAVE—The Groove Line (Epic)
GERRY RAFFERTY—Baker Street (UA)
ABBA—Take A Chance On Me (Atlantic)

ANDY GIBB-Shadow Dancing (RS0)
WINGS—With A Littie Luck (Capitol)
TRAVOLTA & NEWTON-JOHN—You're The One That | Want (RS0)

D-Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registening the great.
est proportionate upward
movement on the station’s
playlist: as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

® TOP ADD ONS

GERRY RAFFERTY—Baker Street (UA)
EDDIE MONEY—Baby Hold On (Columbia)
ABBA-~Take A Chance On Me (Atlantic)

* PRIME MOVERS

ANDY GIBB—Shadow Dancing (RSQ)
WINGS—With A Little Luck (Capitol)

ATLANTA RHYTHM SECTION —Imaginary Lover
(Potydor)

BREAKOUTS

TRAMMPS—Disco Inferno (Atlantic)
TAVARES-More Than A Woman (Capitol)
BILLY JOEL—Movin’ Out (Columbia)

KHJ—Los Angeles
o NONE

®
% HEATWAVE—Always & Forever (Epic) 17-9

% ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 24-18

TEN-Q(KTNQ) LA.
o EDDIE MONEY—Baby Hold On (Columbia)
® GERRY RAFFERTY~Baker Street (UA)
* WINGS-With A Little Luck (Capitol) 19-9
* TRAMMPS—Disco Inferno {Atlantic) 18-14
KFI-LA.

® ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor)

® GERRY RAFFERTY—Baker Street (UA)

* SHAUN CASSIDY--Do You Believe In Magic
{Warner/Curb) 29-21

* ANDY GIBB—Shadow Dancing (RSO} 7-3
KEZY—Anaheim

MAY 6, 1978, BILLBOARD

KAFY—Bakersfield

KYNO—Fresno

WDRQ-Detroit

13-Q (WKTQ)—Pitts surgh

o NONE
°
* ANDY GIBB—Shadow Dancing (RS0) 30-12

* ATLANTARHYTHM SECTION— Imaginary
Lover (Polydor) 169

KRIZ—Phoenix

® PATTISMITH—Because The Night (Arista)

® SEALS & CROFTS—You're The Love (WB)

* ANDY GIBB—Shadow Dancing{(RS0) 27-10
* CHUCK MANGIONE—Feels So Good (A&M)
189

KGW-Portland

®

® ANDY GIBB—Shadow Dancing (RSO)

* TAVARES—More Than AWoman (Capitol)
19-11

* BILLY JOEL—Movin' Out (Columbia) 17-10
KTKT~Tucson

o TRAMMPS—Disco Inferno{Atlantic)
® GEORGE BENSON—On Broadway (WB)

* EARTH, WIND & FIRE—Fantasy (Columbia)
155

* WINGS—With A Little Luck (Capitot) 22-12

KING—Seattle

® SWEET—Love is Like Oxygen (Capitol)

® HEATWAVE—The Groove Line {Epic)

* JOURNEY—Wheel In The Sky (Columbia)
20-14

* STEELY DAN—Deacon Blues (ABC) 30-24

WTAC-Flint

® GEORGE BENSON—On Broadway (WB)
o CARLYSIMON-You Belong To Me (Elektra)
* ANDY GIBB—Shadow Dancing (RS0) 22-15
* TRAMMPS—Disco Inferno {Atlantic) HB-25
KQEO—Albuquerque
® MICHAEL JOHNSON-Bluer ThanBlue
(EMI)

® LINDARONSTADT—Tumbling Dice
{Asylum)

* WINGS—With A Little Luck (Capitol) 14-3
* ANDY GIBB—Shadow Dancing (RSO) 40-29
KENO—Las Vegas
® WARREN ZEVON—Werewolves Of London
{Elektra}
o ANDY GIBB—Shadow Dancing (RSO)
Dx BEEGEES—More Than AWoman {RS0)8-1
* WINGS—With A Little Luck (Capitol) 15-8

Pacific Northwest Region

® TOP ADD ONS

ABBA-Take A Chance On Me (Atlantic)
TRAMMPS—Disco Inferno (Atlantic)
CARLY SIMON—You Belong To Me (Elektra)

* PRIME MOVERS

ANDY GIBB—Shadow Dancing (RS0)
CHUCK MANGIONE—Feels So Good (A&M)
WINGS~With A Little Luck (Capitol)

BREAKOUTS

ATUANTA RHYTHM SECTION—Imaginary Lover
(Polydor)

JIMMY BUFFETT—Cheeseburger In Paradise
(ABC)

MATHIS & WILLIAMS—Too Much_ Toa Little
Too Late (Columbia)

KFRC-San Francisco
® BONNIETYLER—It'sAHeartache (RCA)
® FRANKIE VALLI~Grease (RSO)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 20-12

* ANDY GIBB—Shadow Dancing (RSO) 14-7
KYA—San Francisco

®

o CARLYSIMON—YouBelong ToMe (Elektra)

* DAVID GATES—Goodbye Girl (Elektra) 16-
12

 ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 20- 16

KCBQ—San Diego
© BONNIE TYLER—It's A Heartache (RCA)
® ABBA—TakeA Chance On Me (Atlantic)

 ATLANTA RHYTHM SECTION-Imaginary
Lover (Polydor) 22-16

* WINGS—With A Littte Luck {Capitol) 14-9
KFXM—San Bernardino

o EARTH, WIND & FIRE-Fantasy (Columbia)

®

* NATALIECOLE—Our Love (Capitol) 19-14

* JEFFERSON STARSHIP—Count On Me
(Grunt) 20-15

KERN—Bakersfield
o BARRY MANILOW—Even Now (Arista)
o ABBA-Take A Chance On Me (Atlantic)
* ANDY GIBB—Shadow Dancing (RS0) 29-23
* WINGS—With A Little Luck (Capitol) 8-3

® ROBERTAFLACK—IfEver!See You Again
(Atlantic)

* ANDY GIBB—Shadow Dancing (RSO) 22-15
* GEORGE BENSON—On Broadway (WB) 16-
11

KLIV—San Jose

© DAVID GATES—Goodbye Girl {Elektra)

® BILLY JOEL—Only The Good Die Young
{Columbia)

* ANDY GIBB—Shadow Dancing (RSO) 30-14
* GEORGE BENSON—On Broadway (WB) 13-
7

KNDE—Sac t
De MICHAEL ZAGER BAND—Let's All Chant
(Private Stock)
® DIANAROSS—You Got It (Motown)

* JIMMY BUFFETT—Cheeseburger In
Paradise (ABC) 25-19

* LITTLE FEAT—Oh Atlanta(WB) 19-15
KROY—Sacramento

o JIMMYBUFFETT—Cheeseburger in
Paradise (ABC)

® CARLY SIMON—You Belong To Me (Elektra)

* CHUCK MANGIONE—Feels So Good (A&M)
30-22

* ANDY GIBB—Shadow Dancing (RS0) 14-8

®" ERIC CLAPTON--Lay Down Sally (RSO)
® SEALS & CROFTS—You're the Love (WB)

* ANDYGIBB-Shadow Dancing (RSO) HB-12

% ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 20-13

KJRB-Spokane

® TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO)

® MATHIS & WILLIAMS —Too Much, Too Little,
Too Late{Columbia)

* ROBERTA FLACK~Closer | Get ToYou
{Atlantic) 12-5

* JEFFERSON STARSHIP—Count On Me
(Grunt) 10-4

1.96 (WZIM-FM) Grand Rapids

® EDDIEMONEY—Baby Hold On (Columbia)

® ABBA-Take AChance OnMe (Atlantic)

* ANDY GIBB—Shadow Dancing (RSO) 11-2

* WINGS—With A Little Luck (Capitol) 13-5
KTAC—Tacoma

o SWEET—Love Is Like Oxygen (Capitol)

o EDDIEMONEY—Baby Hold On (Columbia)
* CHUCK MANGIONE—Feels So Good (A&M)
24-19

% BONNIE TYLER—It's AHeartache (RCA) 29-
26

KCPX-Salt Lake City

® SWEET—Love Is Like Oxygen (Capitol)
o EDDIE MONEY—Baby Hold On (Columbia)

* ROBERTA FLACK~Closer | Get To You
(Atlantic) 10-3

* WINGS—With A Little Luck{(Capitol} 12-5

WAKY —Louisville

o JIMMY BUFFETT~Cheeseburger In
Paradise (ABC)

® ABBA-Take AChance OnMe{Atlantic)
* GERRY RAFFERTY—Baker Street (UA) 25-
18

* ROBERTAFLACK—Closer | Get To You
(Atlantic) 26-21

KRSP—Salt Lake City

® CARLY SIMON-You Belong To Me (Elektra)
® HEATWAVE—The Groove Line ( Epic)

* PLASTIC BERTRAND - Ca Plane Pour Moi
(Sire) 29-20

* WINGS—With ALittle Luck(Capitol) 21-14

WBGN-—Bowling Green

©® ABBA—Take AChance On Me (Atlantic)
o BARRY MANILOW—Even Now (Arista)

* ANDY GIBB—Shadow Dancing (RSO) 20-1

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0} 18-11

KTLK—Denver

o EDDIEMONEY—Baby Hold On{Columbia)
® BARRY MANILOW—Even Now (Arista)

% TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 24-17

* GEORGE BENSON-On Broadway (WB) 30-
24

WGCL—Cleveland

® TRAMMPS—-Disco Inferno (Atlantic)

® CARLY SIMON—You Belong ToMe (Elektra)
* WINGS—With A Little Luck (Capitol) 21-13
% CHUCK MANGIONE—Feels So Good (A&M)

2520
KIMN- Denver

® TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO)

® ANDY GIBB—Shadow Dancing (RSQ)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 13-1

* CHUCK MANGIONE—Feels So Good (A&M)

WSAl-Cincinnati

® GERRY RAFFERTY—Baker Street (UA)

® MATHIS & WILLIAMS—Too Much, Too Little,

Too Late (Columbia)

* ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 15-8

* GORDON LIGHTFOOT—The Circle Is Small

(WB)20-15

North Central Region

® TOP ADD ONS

HEATWAVE—The Groove Line (Epic)

CARLY SIMON—You Belong To Me (Etektra)

TRAVOLTA & NEWTON-JOHN-You're The One
That | Want (RSO)

* PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RS0)

WINGS-With A Little Luck (Capitol)

ROBERTA FLACK~Closer | Get To You
(Atlantic)

BREAKOUTS:

MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

WARREN ZEVOR—Werewolves Of London
(Elektra)

EDDIE MONEY ~-Baby Hold On (Columbia)

CKLW-—Detroit

o RUFUS/CHAKA KHAN—Stay (ABC)
® HEATWAVE—The Groove Line (Epic)

* ANDY GIBB—Shadow Dancing (RSO) 26-14
* WARREN ZEVON—Werewolves Of London

(Elektra) 17-10

® ROBERTA FLACK—Closer | Get To You
(Atlantic)

* WARREN ZEVON-Werewolves Of London
(Elektra) 24-20

* EDDIE MONEY—Baby Hold On (Columbia)
13-11

Q-102 (WKRQ-FM) Cincinnati

o CHUCK MANGIONE—Feels So Good (A&M)
® CARLY SIMON-YouBelong To Me (Elektra)

* ROBERTA FLACK—Closer | Get To You
(Atlantic) 26-19

* DAVID GATES—Goodbye Girl (Elektra) 13-9
WCOL—Columb

© TRAMMPS—Disco Inferno (Atlantic)
® ANDY GIBB—Shadow Dancing (RSO)

* MATHIS & WILLIAMS—Too Much, Too Little,

Too Late (Columbia) 21-7

* EDDIE MONEY-Baby Hold On (Columbia)
25-14

WNCI-Columbia

o TRAMMPS—Disco Inferno {Atlantic)
©® HEATWAVE—The Groove Line (Epic)
* ANDY GIBB--Shadow Dancing (RS0) 20-12

* CHUCK MANGIONE—Feels So Good (A&M)
16-10

WCUE—Akron

© GERRYRAFFERTY—Baker Street (UA)
o SEALS & CROFTS—You're The Love (WB)

* WINGS—With ALittle Luck (Capitol) 22-6
* ANDY GIBB—Shadow Dancing (RS0) 18-5
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© GERRYRAFFERTY—Baker Street (UA)
® CARLY SIMON-YouBelong ToMe (Elektra)

* WARREN ZEVOF—Werewolves Qf London
(Elektra) 12-6

* ANDY GIBB—Shadow Dancing (RSQ) 27-21
WPEZ—Pittsburgh

o PETER BROWN--Dance With Me (Drive)
® HEATWAVE—Ths Groove Line (Epic)
% TRAMMPS—Dis:o Inferno (Atlantic) 17-11

D* MICHAEL ZAGEF BAND —Let's All Chant
{Private Stock) 1.6

Southwest Region

@ TOP ADD ONS

GERRY RAFFERTY —Baker Street (UA)

SWEET—Love Is L e Oxygen (Capitol)

MATHIS & WILLIAAS—Too Much, Too Little
Too Late (Columbia)

* PRIME MOVERS

WINGS~With A Lit le Luck (Capitot)

TRAVOLTA & NEW1ON-JOHN-You're The One
That | Want (RED)

ANDY GIBB—Shad'w Dancing (RS0)

BREAKOUTS

TRAMMPS-Disco [1ferno (Atlantic)
JEFFERSON STARSHIP—Count On Me (Grunt)
DOLLY PARTON—Trvo Doors Down (RCA)

KILT-Houston

o SWEET—Love Is L keOxygen (Capitol)

® MEAT LOAF—Two Dut Of Three Ain't Bad
(Cleveland Intern.tional)

* LINDA RONSTADT—Tumbling Dice
(Asylum) 40-28

* TRAMMPS—Discc Inferno (Atlantic) 25-15
KRBE-—Houston

® GERRYRAFFERTY-Baker Street (UA)

® ANDY GIBB—Shacow Dancing (RSO)

* TRAMMPS—Disco Inferno (Atlantic) 24-14

* %IEET—LoveIs Lize Oxygen (Capitol) 26-

KLIF-Dallas

® SWEET—Lovels Li e Oxygen (Capitol)

® MATHIS & WILLIAMS—Too Much, Too Litte,
Too Late (Columbi3)

* ANDYGIBB-Shad w Dancing (RS0} 30-15

* WARREN ZEVON—*erewolves Of London
(Elektra) 25-12

KNUS-FM-Dallas
® BILLY JOEL—Movit Out (Columbia)
® EARTH, WIND & FIRE-Fantasy (Columbia)

* DOLLY PARTON—Two Doors Down (RCA)
23-11

* WINGS—With A Little Luck (Capitol) 11-9
KFJZ-FM (Z-97)—Ft. Worth

o TRAMMPS—Disco Iferno {Atlantic)

o STYX—Fooling Yourself (A&M)

D* BEEGEES—More Than AWoman (RS0) 21-
11

* JEFFERSON STARSEIP—Count OnMe
(Grunt) 12-8

KINT—El Paso

o TRAMMPS-Disco lufernc (Atfantic)
o CARLY SIMON—YouBelong To Me (Elektra)
* WINGS—With A Littl2 Luck (Capitol) 19-4

 JEFFERSON STARSHIP—Count On Me
(Grunt) 1611

WKY—Oklahoma City

o EDDIE MONEY—Baty Hold On (Columbia)
o ABBA-TakeA Chance On Me (Atlantic)

 TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS9} HB-10

* WINGS—With A Little Luck (Capitol) 19-13

KOMA—0Oklahoma City

®
© TRAMMPS—Disco Inferno {Atlantic)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 31-21

* WINGS—With A Little Luck (Capitol) 22- 14
KAKC—Tulsa

® GERRY RAFFERTY—Baker Street (UA)

® SAMANTHA SANG—You Keep Me Dancing
{Private Stock)

* BILLY JOEL—Movin' Out (Columbia) 28-20

* WINGS—-With A Little Luck (Capitol) 11-4
KELI-Tulsa

© BONNIETYLER—It's A Heartache (RCA)

® WETWILLIE-Make You Feel Love Again
(Epic)

* BILLY JOEL~Movin’ Out {Columbia) 19-13

* DOLLY PARTON—Two Doors Down (RCA)
2419

WTIX—New Orleans

o GERRY RAFFERTY—Baker Street (UA)
® ANDY GIBB—Shadow Dancing (RSO)
* WINGS—With A Little Luck (Capitol) 23-8

* JEFFERSON STARSHIP—Count On Me
{Grunt) 15-7

WNOE-—-New Orleans

o (0'JAYS—Usta Be My Girl (Philadelphia
International)

o LEIF GARRETT—The Wanderer (Atlantic)
* ANDY GIBB—Shadow Dancing (RS0)21-12

* TRAVOLYA & NEWTON-JOHN-You're The
One That | Want (RSO} 11-6

KEEL—Shreveport

o ANDY GIBB-Shadow Dancing (RSO)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* WINGS-With A Little Luck (Capitol) 13-3

* YVONNEELLIMAN-If|Can't Have You
(RS0)9-2

Midwest Region

® TOP ADD ONS.

EDDIE MONEY—Baby Hold On (Columbia}
ELTON JOHN—Ego (MCA)
HEATWAVE—The Groove Line (Epic)

* PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RSO)

TRAVOLTA & NEWTON-JOHN--You're The One
That | Want (RSO)

WINGS-With A Little Luck (Capitol)

BREAKOUTS

ROBERTA FLACK—Closer | Get To You
(Atlantic)

MATHIS & WILLIAMS--Too Much Too Little
Too Late (Columbia) @

CHUCK MANGIONE—Feels So Good (A&M)

WLS—Chicago
®

o TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO)

* WINGS—With A Little Luck (Capitol) 28-18

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 14-8

WMET—Chicago
© WARREN ZEVON—Werewolves Of London
(Elektra)
® GEORGE BENSON—On Broadway (WB)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 22-12

* CHUCK MANGIONE—Feels So Good (A&M)
26-20
(Continued on page 28)
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cITYy

DULUTH, MN.
ST PAUL, MN.
MILWAUKEE, WI.

INDIANAPOLIS, IN.

CLEVELAND, OH.
DETROIT, MI.
DETROIT, ML.
SAGINOW, M.
DAYTON, OH.
SOUTH BEND, IN.
GREEN BAY, WI.
MADISON, WI.
CHICAGO, IL.
WATERLQOQO, IA.
TOLEDO, OH.
KALAMAZOO, MI.
LEXINGTON, KY.
NASHVILLE, TN.
ST LOUIS, MO.

KANSAS CITY, MO.

TULSA, OK.

DENVER, CO.
BILOXI, MI.

ATLANTA, GA.
LOUISVILLE, KY.
TERRE HAUTE, IN.
MEMPHIS, KN.
ASHVILLE, NC.

: :li:::;l
BEARSVILLE
RECORDS

4/22/78
4/27178
BATON ROUGE, LA. 4/28/78
4/29/78
5/5/78
5/6/78
5/9/78
5/10/78

ANK YOU FROM

FOR A GREAT FIRST HALF
OVER 3 MILLION AT THE BOX OFFICE
IN TWO MONTHS

GROSS
34,204.76
92,938.10
60.156.25
85,106.96
78,145.50
91.392.50
84,456.00
49,020.00
45,550.00
40,641.14
44,027.40
49,701,92
241,061.48
70,128.16
44,820.00
71.124.00
72,874.36
59,580.68
89,865.45
72,739.77
52,037.03

PROMOTER

BRUCE KAPP

RANDY LEVY

RANDY McELRATH

BRUCE KAPP/DAVE LUCAS
BRUCE KAPP

RICK KAY

BRUCE KAPP/RICK KAY
RICK KAY

LARRY MAGIO/BICK WYMAN
BRUCE KAPP/DAVE LUCAS
RANDY McELRATH
RANDY McELRATH

BRUCE KAPP

BRUCE KAPP/JIM FOX
BELKIN PRODUCTIONS
DAN KRESKE

DAVE LUCAS

STEVE GREIL

IRV ZUCKERMAN

IRV ZUCKERMAN

LARRY SCHAEFFER

OKLAHOMA CITY, OK.
FORT WORTH, TX.
FORT WORTH, TX.
LUBBOCK, TX.
AMARILLO, TX.
ABILENE, TX.
CORPUS CRISTI, TX.
AUSTIN, TX.

SAN ANTONIO, TX.
HOUSTON, TX.
SALT LAKE CITY, UT.
SAN DIEGO, CA.
BAKERSFIELD, CA.

SAN BERNADINO, CA.

LOS ANGELES, CA.
FRESNO, CA.

SAN FRANCISCO, CA.
SAN FRANCISCO, CA.
MEDFORD, OR.
PORTLAND, OR.
SEATTLE, WA.
SPOKANE, WA.

67,967.31
102,038.50
102,353.50

65,114.00

29,911.54

26,080.00

39,001.00

37,375.00

78,361.50
182,696.00

73,944.78

93,488.50

40,838.62

48,757.50
138,897.20

53.997.60
108,750.00
108,750.00

37.807.00

60,213.00
106,364.38

49,214.17

THE NEW ALBUM SHIPS MAY 2

AND THE TOUR CONTINUES

CHARLOTTE, NC.
GREENVILLE, SC.
FAYETTEVILLE, NC. 5/13/78
COLUMBIA, SC.

SAVANNAH, GA.
RICHMOND, VA.
ROANOKE, VA.

GREENSBORO, NC. 5/18/78
NORFOLK, VA.

5/11/78
5/12/78

5/14/78
5/15/78
5/17178
5/18/78

5/20/78

CHARLESTON, wv. 5/21/78
PITTSBURGH, PA. 5/23/78
BINGHAMTON, NY. 5/24/78
NIAGARA FALLS, NY. 5/25/78
CINCINNATI, OH. 5/26/78
ALLENTOWN, PA. 5/28/78
SPRINGFIELD, MA. 5/29/78
POUGHKEEPSIE, NY. 5/31/78

ROCHESTER, NY, 6/1/78

HEMPSTEAD, NY.
PHILADELPHIA, PA.
SYRACUSE, NY.
LARGO, MD.
JACKSONVILLE, FL.
LAKELAND, FL.
HOLLYWOQOD, FL.
FORT PIERCE, FL.

BEARSVILLE RECOROS & TAPES AND AMERICAN TALENT INTERNATIONAL LTD

DON FOX
JACK ORBIN
JACK ORBIN
BRUCE KAPP
ART NEWBURGER
ART NEWBURGER
JACK ORBIN
JACK ORBIN
JACK ORBIN
ROBERT DUNCAN
JIM McNEIL
GARY PERKINS
ART NEWBURGER
GARY PERKINS
GARY PERKINS
GARY PERKINS
BILL GRAHAM
BILL GRAHAM
KEN KENNEAR
KEN KENNEAR
JOHN BAUER
TERRY BASSETT

6/2/78
6/3/78
6/4/78
6/11/78
6/16/78
6/17/78
6/18/78
6/18/78
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Playlist Top Add Ons @
Playlist Prime Movers #

Billboard Singles Radio Action

Based on station playlists through Thursday (5/4/78)

MAY 6, 1978, BILLBOARD

® Continued from page 26 KQWB-Fargo F-105 (WVBF)—Boston WCAO- Baltimore WQAM— Miami WORD —Spartanburg
WROK-Rockford o NONE o EDDIEMONEY—Baby Hold On (Columbia) @ BARRY MANILOW~Even Now (Arista) . o GENESIS—Follow You, Follow Me (Atlantic)
. . © LINDARONSTADT—Tumbling Dice ® HEATWAVE-The Groove Line (Epic) ¢ © ROD STEWART—IWas Only Joking (WB)

© MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* WINGS—WithA Little Luck (Capitol) 32-25
* CHUCK MANGIONE—Feels So Good (A&M)
22:17

WIRL—Peoria

® BILLYJOEL—Movin' Out (Columbia)

© MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* WINGS—With A Little Luck (Capitol) 12-6

* TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RS0) 21-15

WNDE-Indianapolis

o TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO)

© BARRY MANILOW—Even Now (Arista)

* WINGS—With ALittle Luck (Capitol) 20-14

* RAYDIO-Jack & Jill (Arista) 10-8
WOKY—Milwaukee

© BONNIETYLER-It's AHeartache (RCA)

® ELTONJOHN—Ego (MCA)

* ANDY GIBB—Shadow Dancing (RS0) 30-18

* WINGS—WithA Little Luck (Capitol) 19-8
WIUU-FM—Milwaukee

o TOBY BEAU—My Angel Baby (RCA)

K]

* ANDY GIBB—Shadow Dancing (RS0) 22-17

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 25-20

Northeast Region

® TOP ADD ONS

ABBA—Take A Chance On Me (Atlantic)
JEFFERSON STARSHIP—Count On Me (Grunt)
BONNIE TYLER-It's A Heartache (RCA)

* PRIME MOVERS

MATHIS & WILLIAMS—Too Much Too Little
Too Late (Columbia)

CHUCK MANGIONE—Feels So Good (A&M)

WINGS—With A Little Luck (Captiol)

BREAKOUTS

ANDY GIBB - Shadow Dancing (RSQ)
SWEET—Love Is Like Oxygen (Capitol)
BILLY JOEL—Movin’ Qut (Columbia)

WABC—New York

® JEFFERSON STARSHIP—Count On Me

(Asylum)
* NONE
*
WDRC—Hartford

o CARLY SIMON—You Belong To Me (Elektra)
© GEORGE BENSON—0nBroadway (WB)

% MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 13-5

* WARREN ZEVON—Werewolves Of London
(Elektra) 28-21

WPRO (AM)—Providence =

© MICHAEL JOHNSON—BIuer Than Blue
(EMI)

© MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland International)

% MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 25-18

* SWEET-Love s Like Oxygen (Capitol) HB-
28

WPRO-FM—Providence

o GERRYRAFFERTY—Baker Street (UA)
® QUEEN-It's Late (Elektra)
* SWEET—Love Is Like Oxygen (Capitol) 17-9

* ROBERTAFLACK—Closer I Get To You
(Atlantic) 13-8

WICC—Bridgeport

* ANDY GIBB—Shadow Dancing (RSO) 23-9

* WARREN ZEVON—Werewolves Of London
(Elektra) 14-5

WYRE-Annapolis

© GERRY RAFFERTY—Baker Street (UA)
© ABBA-TakeAChance OnMe (Atlantic)
* ANDY GiBB—Shadow Dancing (RS0)21-13

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 24-19

WLEE—Richmond

© BONNIETYLER-It's A Heartache (RCA)

© TRAMMPS—Disco Inferno (Atlantic)

* ANDY GiBB—Shadow Dancing (RS0)21-10
* (zigil.llgl( MANGIONE—Feels So Good (A&M)

WRVQ-—Richmond

© BARRY MANILOW—Even Now (Arista)
© HEATWAVE—The Groove Line (Epic)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 11-7

* WINGS—WithALittle Luck (Capitol) 12-8

Southeast Region

® TOP ADD ONS

0"JAYS—Usta Be My Girl (Philadelphia

% YVONNEELLIMAN-If{ Can't Have You
(RS0) 11-6

* GEORGE BENSON-On Broadway (WB) 19-
15

WMJX (96X)—Miami

© SEALS & CROFTS—You'reThe Love (WB)

 KC&THE SUNSHINEBAND - It's The Same
01d Song (TK)

* BARRY MANILOW—Copacabana (Arista)
30-20

* ANDY GIBB—Shadow Dancing (RS0) 17-8
Y-100 (WHY)-FM)—Miami
© ATLANTA RHYTHM SECTION —Imaginary
Lover (Polydor)

® KC&THE SUNSHINEBAND - It's The Same
0ld Song (TK)

* ANDY GIBB-Shadow Dancing (RS0) 20-10

* ROBERTAFLACK—Closer | Get ToYou
(Atlantic) 16-8

WLOF-Orlando

© MICHAEL JOHNSON-Bluer ThanBlue
(EMI)

© MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland International}

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 23-12

* TRAMMPS—Disco Inferno (Atiantic) 26-15
Q-105 (WRBQ-FM)—Tampa
® JIMMYBUFFETT—Cheeseburgerin

* STEELY DAN—Deacon Blues (ABC) 25-15

* MARYMACGREGOR—I've Never Been To
Me (Ariola) 23-14

WLAC—Nashville

© HEATWAVE-The Groove Line (Epic)

® |SLEY BROTHERS—Take Me To The Next
Faze (T-Neck)

* GEORGEBENSON-On Broadway (WB) 16-
5

* WINGS—With ALittle Luck (Capitol) 21-11
WMAK—Nashville

© GERRY RAFFERTY—Baker Street (UA)
o STEELY DAN—Deacon Blues (ABC)
* WINGS—With A Littie Luck (Capitol) 17-10

* JEFFERSON STARSHIP—Count On Me
(Grunt) 14-8

WHBQ—Memphis

© (0'JAYS—Usta Be My Girl (Philadelphia
International)

© FRANKIEVALLI-Grease (RSO)

* ANDY GIBB—Shadow Dancing (RSO) 30-21

* WINGS—With A Little Luck (Capitol) 15-8
WMPS—Memphis

(Grunt) o HEATWAVE—The G Line (Epic i ;
©® MEATLOAF—Two Out Of Three Ain't Bad foove Line p.l) xcr::gas‘;?:sax|nguuo_|fsrheSameom FAEIE G O LIS
(Cleveland International) ® CHUCK MANGIONE—Feels So Good (A&M) © BARRY MANILOW—Even Now (Arista) Song (TK) © TRAMMPS—Disco Inferno (Atlantic) .
* ANDYGIBB—Shadow Dancing (RS0) 15-5 * WINGS—With A Little Luck (Capitol) 14-7 * 'I’SRUAMENT—FIashIizht(Casablanca)17- GERRY RAFFERTY—Baker Street (UA) * WINGS—With A Little Luck (Capitol) 14-10 "
* SWEET—LovelsLi itol) 6- * MATHIS & WILLIAMS—Too Much, Too Little, * CHUCK MANGIONE—Feels So Good (A&M)
ove Is Like Oxygen (Capitol) 6-2 Too Late (Columbia) 139 * ANDY GIBB—Shadow Dancing (RSO) 24-20 2218 *
KSLQ-FM—St. Lous * PRIME MOVERS:
99-X—New York BJ-105 (WBJW-FM)—Orlando WRJZ—Knoxville

© STEELY DAN—Deacon Blues (ABC)

© HEATWAVE—The Groove Line (Epic)

* ANDY GIBB—Shadow Dancing (RS0)21-13
* (I;ZEORGE BENSON—On Broadway (WB) 17-

® CHUCK MANGIONE—Feels So Good (A&M)

® CHICAGO—Take Me BackTo Chicago
(Columbia)

D% PETER BROWN—Dance With Me (Drive) 15-
6

Mid-Atlantic Region

® TOP ADD ONS

HEATWAVE—The Groove Line (Epic)
0’JAYS—Usta Be My Gurl (Philadelphia

ANDY GIBB—Shadow Dancing (RS0)

WINGS—With A Little Luck (Capitol)
TRAVOLTA & NEWTON-JOHN—You're The One
That | Want (RSQ)

BREAKOUTS

® MICHAEL JOHNSON—Bluer ThanBlue
(EMI)

© KC& THESUNSHINE BAND - It's The Same
0ld Song (TK)

% ANDREW GOLD—Thank You For Being A
Friend (Asylum) 14-8

o GERRY RAFFERTY—Baker Street (UA)
o PAUL DAVIS—Darlin’ (Bang)
* WINGS—With A Little Luck (Capitol) 17-7

* WARREN ZEVON—Werewolves Of London
(Elektra) 18-8

KXOK—St. Louis * BILLYJOEL—Only The Good Die Young International) * TRAVOLTA & NEWTON-JOHN—You're The
. NONE (Columbia) 18-9 BILLY JOEL—Movin' Qut (Columbia) BONNIE TYLER—It's A Heartache (RCA) One That | Want (RS0) 159 WGOW—Chattanooga
WPTR—Albany MATHIS & WILLIAMS—Too Much, Too Little WQPD—Lakeland
. Too Late (Columbia) © JIMMY BUFFETT—Cheeseburger In

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0)31-12

* ELTONJOHN—Ego (MCA) 28-14
KIOA—Des Moines

o EDDIEMONEY—Baby Hold On (Columbia)
® PLAYER—ThisTimeI'm In it For Love (RSO)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 18-5

* ROBERTA FLACK—Closer | Get To You
(Atlantic) 16-7

. -
KDWB--Minneap

[ )
© BONNIETYLER—It's AHeartache (RCA)
* ANDY GIBB—Shadow Dancing (RS0) 25-16

* ROBERTAFLACK—Closer | Get To You
(Atlantic) 23-17

KSTP—Minneapoli
© EDDIE MONEY—Baby Hold On (Columbia)

© WETWILLIE—Make You Feet Love Again
(Epic)

© ABBA—Take AChance OnMe (Atlantic)

* WINGS—With ALittle Luck (Capitol) 14-3

* CHUCK MANGIONE—Feels So Good (A&M)
18-8

WIRY—Albany

© ROBERTPALMER—EveryKinda People
(Island}

© SEALS & CROFTS—You're The Love (WB)

% MATHIS & WILLIAMS—Too Much, Too Little,

Too Late (Columbia)29-19
* CHUCK MANGIONE—Feels So Good (A&M)
6-1

WKBW-—Buffalo

® SWEET—Love s Like Oxygen (Capitol)

© ANDY GIBB—Shadow Dancing (RSO)

% BILLY JOEL—Movin' Out (Columbia) 28-22
* MEAT LOAF—Two Out OfThree Ain't Bad

* PRIME MOVERS

ANDY GIBB—Shadow Dancing (RSO)

WINGS—With A Little Luck (Capitol)

TRAVOLTA & NEWTON-JOHN—You're The Gne
That | Want (RSO)

BREAKOUTS:

CHUCK MANGIONE—Feels So Good (A&M)

WARREN ZEVON—Werewolves Of London
(Elektra)

TRAMMPS —Disco Inferno (Atlantic)

WFIL—Philadelphi

De DIANAROSS—You Got It (Motown)
® SEALS & CROFTS—You're The Love (WB)
% BARRY MANILOW—Even Now (Arista) HB-
14

% PLAYER-This TimeI'm Int For Love (RSO)
18-12

HEATWAVE—The Groove Line (Epic)

WQXI—Atlanta

® MICHAEL JOHNSON—Bluer Than Blue
(EM1)

© JIMMY BUFFETT—Cheeseburger In
Paradise (ABC)

* ANDY GIBB—Shadow Dancing (RSO) 29-19
* BONNIETYLER—It'sA Heartache (RCA) 17-
11

1-93 (WZGC-FM)—Atlanta

® BILLYJOEL—Movin' Out (Columbia)

® ('JAYS—UstaBeMy Girl (Philadelphia
International)

* BONNIETYLER—It'sA Heartache (RCA) 21-
14

* DOLLY PARTON—Two Doors Down (RCA)
28-21

WBBQ-Augusta

© MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International)

® CARLYSIMON-YouBelong ToMe (Elektra)
* LEIF GARRETT—The Wanderer (Atlantic)
309

* ANDY GIBB—Shadow Dancing (RS0)29-10
WMF) - Daytona Beach

Paradise (ABC)
© BARRY MANILOW—Even Now (Arista)

* WARREN ZEVON—Werewolves Of London
(Elektra) 22-15

* WINGS—With ALittle Luck (Capitot) 19-13
WERC—Birmingh

aki-3

© BARRYWHITE—Qh What ANight For
Dancing (20th)

© LOVE & KISSES—Thank God It's Friday
(Casablanca) o

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 32-22

* ANDY GIBB—Shadow Dancing (RSO) 2217
WAPE—Jacksonville
© JIMMYBUFFETT—Cheeseburger In
Paradise (ABC)

© BILLY JO ROYAL—Under The Boardwalk
(Private Stock)

* BONNIETYLER—It's AHeartache (RCA)
HB-14

o 0'JAYS—Usta Be My Girl (Philadelphia
International)

© MEATLOAF—Two Out Three Ain't Bad
(Cleveland International)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 13-4

% MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)'27-19

WSGN—Birmingham

© BARRY MANILOW—Even Now (Arista)
® ABBA-TakeAChance OnMe (Atlantic)
* ANDY GiBB—Shadow Dancing (RS0) 26-17

B e e (Fleveand nternationaD) 1410 W2ZD—Philadelphi O G U e % BILLY JOEL—Movin’ Out (Columbia) HB-17
* ey g ooty St o DOUCHETTE-Mama Let Him Play © OAYS-Usta Be My Girl(Philadelphia  WaYS—Charlotte * STEELY DAK-Deacon Bues (A60) 27:13
(L)AL o ELTONJOHN—Ego(MCA) (Mushroom) Internatioral) WHHY —Montgomery

* WINGS—With A Littte Luck (Capitol) 14-11
WHB—Kansas City

© WILLIE NELSON—Georgia On My Mind
(Columbia)

© REO SPEEDWAGON—Roll With The Changes
(Epic)

* EDDIE MONEY—Baby Hold On (Columbia)
35-25

% ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 18-9

KBEQ—Kansas City
® BILLYJOEL—Movin’ Out (Columbia)
o MISSOURI—Movin' Out (Panama Records)
* ANDY GiBB—Shadow Dancing (RSO) 24-10

% TRAVOLTA & NEWTON-JOHN-You're The
One That I Want (RS0)21-11

KKLS—Rapid City
o LEBLANC & CARR—Midnight Light (Big

© SPYRO GYRA—Shaker Song (Amherst)
* GENESIS—Follow You, Follow Me (Atlantic)
18-13

% PLAYER-ThisTime I'm Inlt For Love (RSO)
2419

WBBF—Rochester

® CHUCK MANGIONE—Feels So Good (A&M)
o ANDY GIBB—Shadow Dancing (RSO)
* TRAMMPS—Disco Inferno (Atlantic) 16-12

* KC& THESUNSHINE BAND —Boogie Shoes
(TK)20-16

WRKO-Boston

© BONNIETYLER—It'sAHeartache (RCA)
® ABBA—Take AChance OnMe (Atlantic)
* ANDY GIBB—Shadow Dancing (RS0)21-14
* (1:;11.7ch MANGIONE —F eels So Good (A&M)

© ANDY GIBB—Shadow Dancing (RSO)
* WINGS—WithA Little Luck (Capitol) 26-14

* GENECOTTON-—Before My Heart Finds Out
(Ariola) 21-15

WIFI-FM —Phitadelphia

o EDDIE MONEY—Baby Hold On (Columbia)
De PETER BROWN—Dance With Me (Drive)

* WINGS—With ALittle Luck (Capitol) 21-11

* TRAMMPS—Disco Inferno (Atlantic) 16-10

* ANDY GIBB— Shadow Dancing (RS0) 17-10

* SWEET—Love Is Like Oxygen (Capitol) 28-
25

WFOM—Atianta

© GENESIS—Follow You, Follow Me (Atlantic)

o (0'JAYS—Usta Be My Girl (Philadelphia
International)

* TRAVOLTA & NEWTON-JOHN—You're The
One That |Want (RS0) 13-8

* ANDY GIBB—Shadow Dancing (RS0) 25-20
WSGA-S h

WPGC~Washingt

® BILLY JOEL—Movin' Out (Columbia)

e ('JAYS—UstaBe My Girl (Philadelphia
Inlernational}

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 15-8

* BONNIETYLER—It's AHeartache (RCA) 25-
19

o GERRY RAFFERTY—Baker Street (UA)
© ERIC CLAPTON—Wonderfu! Tonight (RSO)
* ANDYGIBB—Shadow Dancing (RSO) 18-10

* MATHIS & WILLIAMS —Too Much, Too Little,

Too Late (Columbia) 19-11
WFLB—Fayetteville

© ROBERT PALMER—Every Kinda People

o CARLY SIMON—YouBelong To Me (Elektra)
© HEATWAVE—The Groove Line (Epic)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 14-9

* ANDY GIBB—Shadow Dancing (RS0) 10-4
WKIX—Raleigh

© HEATWAVE—The Groove Line (Epic)
© BARRY MANILOW—Even Now (Arista)

* CARLY SIMON-You Belong To Me (Elektra)
HB-25 o

* EDDIE MONEY—Baby Hold On (Columbia)
HB-29

WTO0B-Winston-Salem

© GERRYRAFFERTY—Baker Street (UA)
@ ABBA—Take AChance OnMe (Atlantic)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 19-12

* CHUCK MANGIONE—Feels So Good (A&M)
6-1

WTMA—Charleston

o GERRY RAFFERTY—Baker Street (UA)

© MICHAEL JOHNSON—Bluer Than Blue
(EMI)

* ANDREW GOLD —Never Let Her Stip Away
(Asylum) 16-8

% MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland International)21-15

KAAY—Little Rock

o WARREN ZEVON—Werewolves Of London
(Elektra)

De BEEGEES—More Than AWoman (RSO)
* CHUCK MANGIONE—Feels So Good (A&M)
14-8

* ROBERTAFLACK—Closer | Get ToYou
(Atlantic) 15-10

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-

Tree) WBZ-FM—Boston WGH—Norfolk (Island) cation may be; repr:)duced. s‘tored

— i in a retrieval system, or trans-

O WL R Y o QUEENIt's Late (Elektra) o NOLIST o MEATLOAF~Two Out Of Three Ain't Bad o ROD STEWART—I Was Orly Joking (WB) 00 ) S, G T0u
(Cleveland International) © BARRY MANILOW—Even Now (Arista) means. electronic, mechanical,

* ROBERTAFLACK— Closer | Get To You o LITTLEFEAT—OhAtlanta (WB) ° S I e e e

(Atlantic) 18-11
* CHUCK MANGIONE—Feels So Good (A&M)
21-16

* NONE
*

* HEATWAVE—The Groove Line (Epic)21-12

* TRAVOLTA & NEWTON-JOHN~You're The
One That | Want (RSO) 15-11

www.americanradiohistorv.com

* WINGS—WithA Little Luck (Capitol) 10-5

* MEATLOAF—Two Out Of Three Ain’t Bad
(Cleveland International) 13-10

erwise, without the prior written
permission of the publisher.
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by DIANA ROSS

Produced by Richard Perry
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MOTOWN

AL

©1978 Motown Record Corporation

www.americanradiohistorv.com


www.americanradiohistory.com

30

Billboard

quests/Airplay * Regional Breakouts & National Breakouts
Based on station playlist through Wednesday (5/3/78)

Top Requests/Airplay-National

GENESIS—And Then There Were Three (Atlantic)

Playlist Top AdOns @ Top
Top Add Ons-National

MARSHALL TUCKER BAND —Together Forever (Capricorn)

National Breakouts

TELEVISION—-Adventure (Elektra)

MAY 6, 1978, BILLBOARD

* % % % © 0 0 0

U.K.-(Polydor) JEFFERSON STARSHIP—Earth (Grunt) PURE PRAIRIE LEAGUE-Just Fly (RCA)
ALVIN LEE—Rocket Fuel Ten Years Later (RSO) THE BAND-The Last Waltz (W.B.) ALLAN CLARKE—! Wasn't Born Yesterday (Atlantic)
THE BAND-The Last Waltz (W.B.) ELVIS COSTELLO-This Years Model (Columbia) FM/ORIGINAL SOUNDTRACK—(MCA)
KFML-AM—Denver (Randy Sution) KLB)-FM—Austin (Steve Smith) WMMS-FM—Cleveland (John Gorman) WAIV-FM—Jachsonville (Jamie Brooks) WBAB-FM—Babylon (Bernie Bernard)
ADD ONS—The four key prod- - :
ucts added at the radio stations SRCLIMAX BLUESBARDShineOn Cire) © PUREPRAIRIELEAGUE~lust Fly (RCA) o RICHARD TORRANCEDougle Take (Capitol) o THE BANDThe Last Waltz (W.B.) o MARSHALLTUCKERBANDTogether Forever
listed; as determined by station o STRAWBS—Deadlines (Arista) © JOHN MILES-Zaragon (Arista) o RARE EARTH—Band Together (Prodigal) o RICHIE FURAY—DanceALittle Light (Asylum) (Capricom)
personnel. " @ WILLIENELSON-Stardust (Columbia) © CARLYSIMON-Boys In The Trees (Elektra) o RICHIE FURAY—Dance ALittle Light (Asylum) © TODDRUNDGREN-—The Hermit Of Mink Holiow © LISABURNS—(MCA)
TOP REQUESTS/AIRPLAY— o LESDUDEK—Ghost Town Parade (Columbia) ° :‘c:ﬁ?go‘}:)“’"“""“’“““"”F“’"e’ o FLAME—(RCA) (Bearsville) , . o SEALS & CROFTS—Takin' It Easy (W.B.)
YLD 017 [ G ° o STEVEMACKETT-Please Don'tTouch(Chrysalis) ~ © LISABURNS—(MCA) 9 ST L G IR AR @ ALLAN CLARKE [ Wasn't Born Yesterday
the greatest listener requests . o UK—(Polydor) @ ALVINLEE—Rocket Fuel Ten Years Later (RSO) ° :‘c’;"s.““‘g‘”c“"“"""‘“Ke"‘"“'"" (Atiantic)
q ) X K.~ pricorn _
at"dt.a"p'ay' as determined by * JIMMYBUFFETT-ScnOfASon OASalor (ABC) % GENESIS—And ThenThere Were Three (Atantic) % GENESIS—AndThen There Were Thiee (tantic) o e
slation personnel. * WINGS—London Town (Capitol) #* ELVIS COSTELLO- This Years Model (Radar * JEFFERSONSTARSHIP—Earth (Grunt) % JEFFERSON STARSHIP—Earth(Grunt
BREAKOUTS—Billboard Chart - import) HIP—Earth(Grunt) © GALE FORCE—Gale Force Two (Fantasy)
Dept. summary of Add Ons and LA LT L L) # LITTLE FEAT—Waiting For Columbus (W.B.) B N ) * JACKSON BROWNE—RunniogOn Empty (Asylum) - TODD RUNDGREN~The Hermit Of Mink Hollow
Requests/Airplay information * THEBAND-The Last Waltz(W.5.) % GARLAND JEFFREYS—One Eyed lick (ABM) *  HEART—Magazine (ushroom) * EDDIEMONEY~(Columbia) (Bearsville)
to reflect greatest product ac- KZEL-FM—Eugene (Stan Garrett) M WYDD-FM—Pittsburgh (Steve Downs) +* ATLANTA RHYTHM SECTION—Champagne Jam +* STEELYDAN-Aja (ABC)
o ! A WRNO-FM—New Orleans (Sambo) (Polydor)
I"V'“I’ at regional and national ©  PAULHORN—A Dream (Mushroom) o CARLYSIMON—Boys In The Trees (Elektra) o NOADOS WINZ.FM— Miami (David Sousa) ¥ EORIEMONET=(Cauntia
evels. o ALVINLEE=Rocket Fuel Ten Years Later (RS0) o MARSHALL TUCKER BAND—Together Forever 0O * GENESIS—And Then There Were Three (Atlantic)
. o MARSHALLTUCKER BAND—Together Forever (Capricorn) o SRE PRNRIECCAGUE SustilY (REN) WMMR-FM—Philadelphia (lerry Stevens)
Westem Reg|on (Capricorn) ©  CLIMAX BLUES BAND—Shine On (Sire) . SEMARSHALCTUCKER BRND S TogetherEorever o UKX—(Polyd
o PUREPRAIRIELEAGUEJustFly (RCA) o GERRY RAFFERTY—City To City (United Artists) . (Capricorn) o m;,,:,::zmuf Just Fly (RCA
® TOP ADD ONS ®  TELEVISION-Adventure (Elektra) ©  GARLAND JEFFREYS—One-Eyed Jack (AGM) ¢ REITLE
PA o ARETHA FRANKLINAlmighty Fire (Atlantic) SINO0D RUNDGRENSTheHermit O MinkHsllow i * ? TELEASON-Adverture (Ceka)
MARSHALL TUCKER BAND —Togethes orever SO T (Bearsville) * JEFFERSON STARSHIP—Earth (Grunt) . ©  ROBINWILLIAMSON—(Fiying Fish)
(Capricorn) =B '?’5 odel (Lolumbia * WINGS—London Town (Capitol) * WINGS—London Town (Capitol) . ©  RAINBOW-Long Live Rock N’ Roll (Polydor)
LES DUDEK—Ghost Town Parade (Columbia) = '*0*30""0""5-"“""‘"20"fmva(hy'“m) % JEFFERSON STARSHIP—Earth (Grunt) *  ERIC CLAPTON-Siowhand (RSO) % JIMMY BUFFETT—Son OfA Son Of A Sailor (ABC) o RANDY BACHMAN—Survivor (Polydor)
al:l!(lpiil—d';?;kel Fuel Ten Years Later (RSO) * liMMVBUFFEIT—SonOMSmOiASalIov(ABC) * ss:’mk:&v‘:fngkrsgmmmmt * CARLVS|.ION—Boy.slnTheTvm(Elektva) #  LITTLE FEAT—Waiting For Columbus (W.B.) #  ELVIS COSTELLO —This Years Model (Columbia)
¥ * HEART-Magazine (Mushroom) B . -WQFM-FM—Milwaukee (Jim Roberts) #  JETHRO TULL—Heavy Horses (Chrysalis) % FM/ORIGINAL SOUNDTRACK—(MCA)
KZOK.FM—Seattle (Mavis Mackoff) * EDDIEMONEY~(Columbia
KY102-FM—Kansas ity (Max Floyd) ©  MARSHALL TUCKER BAND- Together Forever *  CARLY SIMON—Boys In The Trees (Etektra) # THE BAND—The Last Waltz (W.B.)
©  MARSHALL TUCKER BAND—Together Forever (Capricom) WQSR-FM—Tampa (Steve Huntington) *  HMMY BUFFETT—Son Of ASon OfA Sailor (ABC)

*TOP REQUEST-/AIRPLAY:

(Capricorn)

o LESDUDEK—Ghost Town Parade (Columbia)
o TODDRUNDGREN—The Hermit Of Mink Hollow

ALVIN LEE—Rocket Fue! Ten Years Later (RS0)

THE BAND—The LastWaltz(W.B.)

WGRQ-FM--Buffalo (John Veichoff)

ELVIS COSTELLO—This Years Model ®  LES DUDEK—Ghost Town Parade (Columbia) Bearsvill ® UK.—(Polydor) o TODDRUNDGREN—The Hermit Of Mink Hollow -
(Columbia) o ALVIN LEE—Rocket Fuel Ten Years Later (RSO) o) @ ALUAN CLARKE- [ Wasn't Born Yesterday (Bearsville) ® STEVEHACKETT—Please Don't Touch (Chrysalis)
GENESIS—And Then There Were Three SR e ees (Ciekica) (Atlantic) o CLIMAX BLUES BAND-Shine On (Sire)
© TODDRUNDGREN—The Hermit Of Mink Hollow ©  STEVE HACKETT—Please Don't Touch (Chrysalis) © MARSHALL TUCKER BAND—Together Forever
(Atlantic) (Bearsville) . ©  PURE PRAIRIELEAGUE lust Fly (RCA) (Capricorn) ©  RICHIE FURAY—Dance A Little Light (Asylum)
HEART—Magazine (Mushroom) © MEAT LOAF—Bat Out Of Hell (Epic/Cleveland
THE BAND—The Last Waltz (W.5.) o SNAIL—(Cream) Int'l) O A o RINGO STARR—Bad Boy (Portrait) o MARSHALLTUCKER BAND— Together Forever
© ROBERT PALMER—Double Fun (sland) M * HEART —Magaine (ushroom) ) © B.B.KING—Midnight Befiever (ABC) Gy
BREAKOUTS % HEART-Magazine (Mushroom) # REOSPEEDWAGON—You Can Tune A Piano But & cEOCS:E,E?WAGFQN-EVQ"CanTuneAPwnoBul ©  CLIMAX BLUES BAND—Shine On (Sire) 0
* KANSAS—Paint Of knowReturn (Kirshner) VCTIE I D0 ou Gt TuraFish Epie) * JIMMY BUFFETT—Son 0fA Son OfA Saior (ABC) .
BEN SIDREN—A Little Kiss In The Night oy (LOCT Tt *  GERRY RAFFERTY—City ToCity (United Artists) * WINGS-London Town (Capita) *  JOHN HALL—(Asylum) *  GENESIS—And Then There Were Three (Atiantic)
(Ansta) _ ) * INCKSON BROWNE _RunningOn Empty (hsy % FM/ORIGINAL SOUNDTRACK~(MCA) *  JETHRO TULL~Heavy Horses (Chrysalis) *  ELVISCOSTELLO~This YearsModel (Columbia) * SPYROGYRA—(Amherst)
CLIMAX BLUES BAND~Shine On (Sire) ~Running On Empty (Asylum) * GENESIS—And Then There Were Three (Atlantic)  KSHE-FM—St. Louis (Ted Haebeck) *  DICKEY BETTS & GREATSOUTHERN—Atlanta’s % BILLY JOEL—The Stranger (Columbia)
SNAIL—(Cream) N Burning Down (Capricom) -
. . Q ©  MARSHALL TUCKER BAND—Together Forever A
Ll AT Southwest Region Midwest Region oy ‘ WK 4 o s . WS- Lctn o ot
WLIR-FM—New York (D. McNamera/L Kieinman)

KSAN-FM—San Francisco (Bonnie Si

U —(Polydor)
ALPHA BAND—The Statuemakers Of Holtywood
(Arista)

BENSIDRAN—A Little KissIn The Night (Arista)

THE BAND—The Last Waltz (W.B.)

ELVIS COSTELLO—This Years Model (Columbia)
NICK LOWE—Pure Pop For Now People (Columbia)
PATTI SMITH GROUP—Easter (Arista)

KWST-FM—Los Angeles (Charlie KendaH)

* 0 0 0 0 0 0

*
*

RAINBOW—Long Live Rock "N’ Roll (Polydor)
LES DUDEK—Ghost Town Parade (Columbia)

ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)

REC SPEEDWAGON - You Can Tune A Piano But
You Can't Tuna Fish (Epic)

VAN HALEN—(W.B.)

JOURNEY —{nfinity (Columbia)

XPRI-FM—San Diego (Cecile)

® TOP ADD ONS:

STEVE HACKETT—Please Don't Touch
(Chrysalis)

CARLY SIMON—Boys In The Trees (Elektra)

U.K.—(Polydor)

TODD RUNDGREN—The Hermit Of Mink
Hollow (Bearsville)

ATOP REQUEST/AIRPLAY

JEFFERSON STARSHIP—Earth (Grunt)

GENESIS—And Then There Were Three
(Atlantic)

WINGS —London Town (Capitol)

FM/ORIGINAL SOUNOTRACK—(MCA)

BREAKOUTS:

PURE PRAIRIE LEAGUE-Just Fly (RCA)

GERRY RAFFERTY—City To City (United Artists)

MARSHALL TUCKER BAND—Together Forever
(Capricorn)

ALLAN CLARKE—-| Wasn't Born Yesterday
(Atlantic)

KZEW-FM—Dallas (Bob Shannon)

® SEALS & CROFTS—Takin' It Easy (W.B.)

® TOPADD ONS:

MARSHALL TUCKER BAND—Together Forever
{Capricorn)

ALVIN LEE—Rocket Fuel Ten Years Later (RSO)

THE BAND—Tm Last Waltz (W.8.)

RAINBOW—Long Live Rock ‘N’ Roli (Polydor)

*TOP REQUEST/AIRPLAY:

REO SPEEDWAGON—You Can Tune A Piano
But You Can’t Tuna Fish (Epic)
WINGS—London Town (Capitol)
JEFFERSON STARSHIP—Earth (Grunt)
JOURNEY —Infimty (Cofumbia)

BREAKOUTS

GERRY RAFFERTY—City To City (United Artists)
CHARUE—Lines (Janus)

FM/ORIGINAL SOUNDTRACK—(MCA)
TELEVISION—Adventure (Elektra)

WWWW-FM—Detroit (Joe Urbiel)

* % o o 0 0 o

*
*

ALVIN LEE—Rocket Fuel Ten Years Later (RS0)
THE BANO—The Last Waltz (W.B.)

GERRY RAFFERTY—City To City (United Artists)

REO SPEEDWAGON—You Can TuneA Piano But
You Can't TunaFish (Epic)

JOURNEY— Infinity (Columbia)
HEAD EAST—(A&M)

Southeast Region

® TOP ADD ONS:

MARSHALL TUCKER BAND—Together Forever
(Capncorn)

STEVE HACKETT—Please Don't Touch
{Chrysalis)

TODD RUNDGREN--The Hermit Of Mink
Hollow (Bearsvitle)

THE BAND—The Last Waltz (W.B.)

X TOP REQUEST/AIRPLAY:

JEFFERSON SHIP—Earth (Grunt)
ERIC CLAPTON—Slowhand (RS0)

ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)
EDDIE MONEY —(Columbia)

* % % % O 0 0 0

FM/ORIGINAL SOUNDTRACK—(MCA)
IANTHOMAS BAND--Still Here (Atlantic)

ELVIS COSTELLO—This YearsModel (Columbia)
AIRWAVES—New Day (AGM)

ERIC CLAPTON—Slowhand (RSO)
JEFFERSON STARSHIP—Earth (Grunt)
EDDIE MONEY—(Columbia)

ROBERT PALMER—Double Fun (Island)

Northeast Region

® TOP ADD ONS

MARSHALL TUCKER BAND—Together Forever
(Capricorn)

U.K.—(Potydor)

RICHIE FURAY—Dance A Little Light (Asylum)

CARLY SIMON—Boys In The Trees (Elektra)

A TOP REQUEST/AIRPLAY:

THE BAND—The Last Waltz (W.B.)

GENESIS—And Then There Were Three
(Atlantic)

ELVIS COSTELLO—This Years Modei
(Columbia)

* % % * o

SEALS & CROFTS—Takin' 1t Easy (W.B.)
PURE PRAIRIE LEAGUE—Just Fly (RCA)
HEART—Magazine (Mushroom)

THE SUTHERLAND BROTHERS—Oown To Earth
(Columbia)

MARSHALL TUCKER BAND —Together Forever
(Capricorn)

RAINBOW—Long Live Rock "N’ Roll (Polydor)
THEBAND—The Last Wattz (W.B.)

EDDIE MONEY— (Columbia)

HEAD EAST—(A&M)

JERRY GARCIA BAND—Cats Under The Stars
(Arista)

WYSP-FM—Philadeiphia (Stephen Johnson)

* % % % e o 0 o o o

CARLY SIMON—Boys InThe Trees (Elektra)
RICHIE FURAY—Dance A Little Light (Asylum)
U.K.—(Polydor)

WINGS—London Town (Capitol)
KANSAS—Point Of Know Return (Kirshner)
STEELY DAN—Aja (ABC)

ERIC CLAPTON-Slowhand (RSO)

WPLR-FM—New Haven (Gordon Weingarth)

©  MARSHALL TUCKERBAND—Together Forever ® GERRY RAFFERTY-City ToCity (United Artists) WARREN ZEVON- Excitable Boy (Asylum)

(Capricorn) . ?hl;::t%mﬂ—lmsn't Bom Yesterday © CHARLIE—Lines (Janus) ®  ALVINLEE—Rocket Fuel Ten Years Later (RSO)
© JOHN MILES —Zaragon (Arista) . o ROY —You're Not Alone i
o STRAWBS—Oeadines (Arista) ©  AIRWAVES—New Day (AGM) . BREAKOUTS: BREAKOUTS: . mcul::rc:::y‘fnavn‘:;m_?nh lnght(:::yrl‘::))
© TODD RUNDGREN—The Hermit Of Mink Hollow ©  BILLY FALCON—(Umited Artists) . OAVID JOHANSEN—(Blue Sk .

(Bearsiille) o UK~ (Polydor) . ElV(Igo(‘:g::iEal.)lo—Thls Years Model PURE PRARIE I.EAG(UE—Iustygly o o STANKY BROWN—(Sire) A
® LESDUDEX—Ghost Town Parade (Columbia) © THETIMWEISBERG BAND —Rotations(United % JACKSON BROWNE—Running On Empty (Asylum) CLIMAX BLUES BAND—Shine On (Sire) ALLAN CLARKE—| Wasn't Born Yesterday O LIMELIVAIAI L)
® STEVE HACKETT—Please Don’t Touch (Chrysalis) Artists) % STYX=The Grand Iltusion (A&GM) AIRWAVES—New Day (AGM) (Atlantic) o  MARIA MULDAUR-Southern Winds (W.B.)
* GEORGE BENSON—Weekend InLA. (W.B.) *  WINGS—London Town (Capitol) * ERIC CLAPTON—Slowhand (RSO) FM/ORIGINAL SOUNDTRACK—(MCA) TELEVISION-Adventure (Elektra) *  JETHRO TULL—Heavy Horses (Chrysalis)
* WINGS—London Town (Capitol) * JEFFERSON STARSHIP—Earth (Grunt) % JEFFERSON STARSHIP~Earth (Grunt) *  JEFFERSON STARSHIP—Earth (Grunt)
*  GENESIS—And Then There Were Three (Atlantic) * JOURNEY—Infinity (Columbia) WXRT-FM—Chicago (Bob Gelms) #  LITTLE FEAT—Waiting For Columbus (W.B.)
+* WARREN ZEVON—Excitable Boy (Asylum) * WNEW-FM—New York (Tom Morrera) * MARSHALL TUCKER BAND—Together Forever

KOME-FM—San Jose (Dana Jang)

KFWD-FM—Dallas/Ft. Worth (Tim Spencer)

© TODDRUNDGREN-The Hermit Of Mink Hollow
(Bearsville)

WKLS-FM—Atlanta (Keith Allen)

SPYRO GYRA—(Amherst)

(Capricorn)

o MARSHALL TUCKER BAND- Together Frever o L o FM/ORIGINAL SOUNDTRACK—(MCA) ® STEVEHACKETT—Please Don'tTouch Chrysalls) T 1oWAL HEALTH- Visa) WSAN-FM—Allentown (Rick Harvey)

(Capricorn) : A o THEBAND—The Last Waltz(W.8.) N ©  WILLIE NELSON-Stardust (Columbia) o 38SPECIAL—Special Delivery (A&M)
© RARE EARTH—Band Together (Prodigal) o © MARSHALLTUCKER BAND—Together Forever ® ®  ALLAN CLARKE—|Wasn't Bom Yesterday ® UK.—(Polydor)
O SLTSEY o (Capricorn) * (Atlantic) o CLIMAXBLUES BANO~Shine On (Sire)
O ® ALVINLEE—Rocket Fuel Ten Years Later (RSO) O o BILL CHINNOCK—Badlands (North Country) o TODDRUNDGREN—The Hermit Of Mink Hollow
o ° o TELEVISION—Adventures (Elektra) o o DAVID JOHANSEN—(Biue Sky) (Bearsville)
O ° * WARREN ZEVON—Excitable Boy (Asylum) * JEFFERSON STARSHIP—Earth (Grunt) # THE BAND-The Last Waitz (W.B.) ©  MARSHALL TUCKER BAND—Together Forever
*  GENESIS—And Then There Were Three (Atlantic) & * CHARLIE-Lines (Janus) #  ATLANTA RHYTHM SECTION—Champagne Jam #  PATTISMITH GROUP~Easter (Arista) (Capricorn)
*  WARREN ZEVON—Excitable Boy (Asylum) *  ROBERTPALMER—Double Fun (Isiand) (Polydor) % ELVIS COSTELLO~This Years Model (Cotumbia) © CARLYSIMON—Boys In The Trees (Elektra)
# IANDURY - New Boots And Panties (Asylum) * *  ELVIS COSTELLO—This Years Model (Columbia) *  WINGS—London Town (Capitol) * WARREN ZEVON~Excitable Boy (Asylum) * GENESIS—And Then There Were Three (Atlantic)
* HEART—Magazine (Mushroom) * WLVQ-FM—Columbus (Steve Runner) * ERICCLAPTON-Slowhand (RS0) WCMF-FM—Rochester (Gary Whippie) % CHARLIE-Lines (Janus)
RIAP:EW=Sacramenito (Bruce Miei) KLOL-FM—Houston (Jackie McCauley) o MARSHALL TUCKER BAND—Together Forever WRQX-FM—Washington (Phil de Marne) © MARSHALLTUCKER BAND~Together Forever % JETHROTULL~Heavy Horses(Chrysalis)
© THEBAND—The Last Waltz (W.8.) ©  GENECOTTON—Save The Dancer (Ariola) (Cavfiw"‘)L . . o NOREPORT iczi‘E'Jf:.'Sl vt (€lkta) *  BRITISHLIONS—(RS0)
©  ALVIN LEE—Rocket Fuel Ten Years Later (RSO _ P : © RAINBOW-Long Live Rock "N’ Roll (Polydor} O —Adventure(tiektra
° MARSHALLTUCKERBAND—TogetherFor(evev) : STEVEHACKETT—Pase Dot Touch(Chrysals) ° : ©  OAVID JOHANSEN-(Blue Sky) © Copyright 1978, Billboard Publi-

(Capricorn) ° © AIRWAVES—New Day (ALM) cations, Inc. No part of this publi-
©  CLIMAX BLUES BAND—Shine On (Sire) ° . * ©  CARLY SIMON—Boys In The Trees (Elektra) cation may be reproduced, stored
o BEN SIDREN~A Little KissIn The Night (Arista) ° . ° o GERRY RAFFERTY—City To City (United Artists) " ée‘i':]e"ar'j SX;S‘em'o:"b"a":‘
o UK. —(Polydor) ° *  JACKSON BROWNE—Running On Empty (Asylum) ° * VIARRENZEVON—ExcitabIeB?Y(MY!Um) m;aens" eleactr{)ni?:r,mmechaynigal)t
*  FM/ORIGINALSOUNDTRACK~(MCA) * FM/ORIGINAL SOUNDTRACK~(MCA) * WINGS—London Tawn (Capitol) * * TODDRUNDGREN~ The Hermit Of Mink Hollow photocopying, recording, or oth-
% GENESIS—And Then There Were Three (Atlantic) *  PURE PRAIRIELEAGUE-JustFly (RCA) *  REQ SPEEDWAGON—You Can Tune A Piano But i (Bearsville) erwise, without the prior written
* JEFFERSON STARSHIP—Earth (Grunt) * JEFFERSON STARSHIP—Earth (Grunt) You Can't Tuna Fish (€pic) * * VANHALEN-(W.B.) permission of the publisher.
*  ELVIS COSTELLO—This Years Model (Columbia) # GENESIS—And Then There Were Three (Atlantic) * JOURNEY—Infinity (Columbia) * # THE BAND—The Last Waltz (W.B.)
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[HE ALBUM IS BRILLIANT
WITH WARM SONGS TO HOT!

Album SW-11759
Single 1555

Produced by Kim Fowley and Nick DeCaro for
The Entertainment Company
Executive Producer: Charles Koppelman
© 1978 CAPITOL RECORDS, INC. \Iunugemcnl: Jeff Wald
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SD 19161

It's an unmistakable sound. Aretha Franklin
IS proably the most distinctive and feelingful
singer inall of music. Curtis Mayfield's
flair for working with great voices
IS a signature in itself.

"Almighty Fire”is the second
collaboration between Aretha and Curtis.
Their music from the film“Sparkle” earned

them a gold LP. Nowy, for the first time, an
aloum that’s first and foremaost an aloum
from Aretha, produced by Curtis.

"ALMIGHTY FIRE”
ON ATLANTIC RECORDS AND TAPES.

Vi

INCLUDES NEW SINGE "ALMIGHTY FIRE 3468

www americanradiohistorv.com

Ananne Recardina Corn @8 A Warner Communicatons Co
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ABC’s Shaw Predicts Less
Drive Time Music In Sight

By DOUG HALL

NEW YORK-Less music and
more news and information on FM
radio drive time is the prediction of
ABC-owned FM stations president
Allen Shaw.

Shaw made the prediction in re-
marks before a group of students in
broadcasting at the Univ. of North
Carolina Wednesday (26) as he ex-
plained that FM stations must move
in this direction to “lure listeners
away from established AM sta-
tions.”

He added, “Our FM stations are
playing less music in the morning
and are tending to air more service
features such as traffic and weather
reports, time checks and expanded
local and national news coverage.”

Shaw noted that preliminary re-
search indicates listeners want more
information and news than music in
morning drive (5 a.m. to 9 a.m.).

Shaw also pointed out other
trends in FM radio, in particular:
more precise positioning of special-
ized music formats, and the use of
sophisticated marketing techniques.

“The nature of today’s FM radio,
and the radio industry in general, is
fiercely competitive and highly spe-
cialized. It is the responsibility of the
broadcaster to determine the needs
of the audience in his market—and
fulfill them,” Shaw said.

MELLOW

LOS ANGELES—Many in the ra-
dio broadcasting industry look to
KNX-FM p.d. Steve Marshall as the
founder of the meliow sound, but
don’t look to Marshall for a defini-
tion of that sound or an indication of
where the sound is going.

“We’re going where the tides of
fortune take us,” Marshall says with
a bit of whimsy, but he points out
that the mellow sound has changed
greatly since he put it on KNX-FM
in 1973. “We've been evolving from
MOR to AOR,” he explains.

“There’s a constant refining proc-
ess,” he says. “We add as many as 30
cuts a week to keep the sound cur-
rent, not dated.”

Marshall agrees that the nation is
growing older, but he says. “It is
growing older in a different way. Itis
growing older with Paul Simon and
James Taylor. We won’t play the
Mamas and the Papas. They’re not
recording. But we will play Buffalo

Springfield and the Byrds. They’re .

still around.”

For a format that once included
Frank Sinatra and Nat Cole, Mar-
shall holds the line today against
MOR artists. Discussing records the
station has broken in the past, Mar-
shall points to hits by Janis lan, Cap-
tain & Tennille and Phoebe Snow.

Another Beatles
Show Available

LOS ANGELES-Yet another
Beatles extravaganza has surfaced to
help stations ride the current wave of
foursome nostalgia generated by
“Beatlemania” and the upcoming
“Sgt. Pepper” movie.

O’Connor Creative Services here
is syndicating “The Beatles—From
Liverpool To Legend,” which covers
the fab four in 15 hours.

Firm general manager Steve Ad-
ler says the program, co-produced
by RKO Radio, has been placed in
the top 10 U.S. markets.

He anticipates it will air on more
than 250 throughout the year.

ROCK

He said this can be accomplished
through research to identify au-
dience preferences, lifestyles, con-
sumer patterns and listening habits.”

Shaw said the trend toward more
precise positioning of specialized
FM music formats is “an example of
radio’s ability and willingness to
serve its audience and at the same
time provide advertisers with a high
degree of accuracy for reaching spe-
cific consumers.”

Shaw cited an increase in the use
of “sophisticated marketing tech-
niques, including television adver-
tising, to help ‘sell’ radio to audience
and advertisers.

Again research comes into play.
Because once we know as much as
we can about the audience and ad-
vertisers, we must further determine
the most effective methods of mar-
keting the radio product to them.”

He added that stations with top
research and marketing teams are
likely to benefit in the competitive
arena and rank high in the market-
place.

Shaw pointed to an FM growth in
the past eight years that has taken it
from a 20.1 share of total radio lis-
tening to a “vibrant and diverse in-
dustry commanding a 44.6 share.”

Rodlo-TV Programming
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® Continued from page 6

approach developed in-house. It will
blend upbeat religious music with
well-screened secular hits.

Although KBRT is programmed
at KBIG-FM’s state-of-the-art facil-
ities in Los Angeles, the 10,000-watt
daytimer is licensed to and broad-
casts from Catalina Island. Due to
salt water amplification across the
26 miles of ocean, its signal can be
heard clearly along the coastline to
San Diego as well as throughout
most of L.A. and Orange counties,
which contain a population of
nearly nine million.

Of these. 2% million claim to be
“born again” Christians, comprising
a sizable hole in this market served
by 78 signals, none of which plays
the type of music projected for the
reborn outlet by program director
Gary McCartie, also assistant to
KBIG-FM operations manager
Fred Seiden.

KBRT’s former programming was
provided by Bonneville Broad-
casting Consultants. Although the
syndication firm has been “very sup-
portive and is behind us all the
way,” McCartie denies the switch

Marshall Develops KNX-FM
Sound, Disdains Definition

Billboward photos by Bonnie Tiegel

Soft Voice: Steve Marshall keeps the mellow music moving.

But he adds, “We wouldn’t play
Captain & Tennille today.”

He also points out the station
broke “Rhinestone Cowboy,” not by
Glen Campbell, but by Larry Weiss.

In fact Marshall points out Camp-
bell gave KNX-FM credit for intro-
ducing him to the song by their air-
play of the Weiss version. Since
Campbell did this on the “Tonight
Show” it was a nice plug for the sta-
tion.

“We don't play Streisand, not
even ‘Evergreen’ and we’re cutting
back on Neil Diamond,” Marshall
says.

Last year Marshall began consult-
ing the other CBS FMs in the for-
mat. These include WEEI-FM Bos-
ton; KMOX-FM St. Louis; and
WBBM-FM Chicago. With a target
audience of 20 to 40—the core is 25-
34—Marshall sees the format as an
alternative to beautiful music, “but
first and foremost we are a contem-
porary station.”

Robert Nelson: KNX-FM's topper,
works with Marshall to coordinate
all aspects of the station.

wWww.americanradiohistorv.com
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' New L.A. Format Found
By ‘Born Again’ KBRT

will provide a test run for a projected
new format for Bonneville.

“It’s a project conceived, pro-
duced and financed entirely by us,”
McCartie says. “Besides, I'm not
sure there are that many markets
which have the numbers to support
this new format.” He cites Atlanta,
Dallas and Seattle, however, as
prime candidates, adding that the
criteria would include track records
of strong box office support for
Christian concerts.

“One thing we looked at here was
the growing popularity of contem-
porary Christian concerts at Disney-
land and Knott’s Berry Farm,”
McCartie explains. Both entertain-
ment parks are located within Or-
ange County, which he says enjoys
KBRT’s strongest signal and con-
tains several of the area’s most active
Christian centers.

Timed to coincide with the first
day of the new Arbitron rating pe-
riod, KBRT’s new music mix will
feature three cuts by contemporary
Christian artists to one secular selec-
tion, an indication of how McCartie
intends to go after younger listeners
(18-34) than the old KBRT (25-34).

“Any message will be found in the
music,” he explains, strongly indi-
cating his disdain for “religious ra-
dio,” which includes blocked seg-
ments of preaching or talk. “There
will be nobody on the air saying
‘You've got to find Jesus!"”

Instead, McCartie envisions the
new format as an alternative for
young, energetics and active Chris-
tians seeking “an up, positive music
station.”

It’s a concept which was hatched
in the mind of Jack Adamson, new
president and general manager of
both outlets, when he arrived in L.A.
Feb. 1 to replace Joe Dorton, now
head of Bonneville’s Torbet-Lasker
agency in New York.

“Over breakfast that first day,
Adamson said he wanted to ‘do
something’ in this market new and
fresh, but very ‘positive,” ” McCartie
says. “We hit on the ‘born again’
movement, which some people claim
will affect one out of three Ameri-
cans by 1980.”

Besides, nobody wanted to tamper
with KBIG-FM in any way. Solidly
entrenched as the area’s top outlet,
the beautiful music station needed
no help in its computer-assisted op-
eration, which also employs live
staff to add personality.

McCartie says a similar setup will
be used for the new KBRT format,
which will use the slogan, “The time
is right for ‘The Brite Life.””

Live personalities will be inte-
grated with computer-assisted pro-
gramming, similar to the former
KBRT method. But voice-tracking
will be added to enable title and art-
ist identification for every selec-
tion—something offered by neither
the old KBRT nor KBIG-FM.
McCartie himself and KBIG staffer
Jack Sender will be announcers.

McCartie also points to the blend-
ing of Christian and secular artists.
He will screen the non-religious cuts
as to lyric content carefully, but also
will judge them for reflection of a
“positive tone musically.”

Artists now slated for the playlist
include Barry Manilow (“Day-
break”) and the Bee Gees (“How
Deep Is Your Love?”), plus Debby
Boone, the Boone Sisters, B.J.
Thomas, Barry McGuire, Andrae

j
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Crouch, Keith Greene, Karen Laf-
ferty, Jamie Owens, Messenger, the
Archers, Wendell Burton and
Randy Stonehill.

McCartie stresses the outlet can-
not be classified as “Jesus rock,”
“gospel” or even “religious.” He ex-
plains that all those buzzwords ap-
ply more to the very young or, most
often, the older demographic groups
interested in Christian program-
ming.

“The young Christians, aged 18
through 34, have never had the op-
portunity to choose to listen to a ra-
dio station in this market, or actually
anywhere else, which addresses itself
to them specifically,” he says. “And
the unusual thingis thatit’s enabling
us to add to our potential adver-
tisers, rather than subtract or limit as
some people may suppose.”

He explains that, due to the ab-
sence of “preaching” or talk ses-
sions, major advertisers such as air-
lines will be anxious to tie
themselves to the upbeat and posi-
tive image of the music.

Additionally, the born again la-
bels and specialty outlets in the area
will be a bonus.

“I'm fulfilling a vicarious dream
of probably hundreds of born again

. Christians in radio,” McCartie adds.

“They’re in news, announcing, Top
40. .. everywhere. But they’ve never
had a place to call their own before,
though I know they've all talked
about it. I spoke with many of them
while researching this format.”

McCartie has worked as a news-
man and play-by-play announcer as
well as a Top 40 and country DJ at
KOL and KETO in Seattle and
KTNT in Tacoma. He came to
Southern California in 1973 to pro-
gram KHOF in suburban Glendale,
a “religious station at which I be-
came totally frustrated,” he says.
McCartie blames the preaching and
talk blocks.

While at KHOF, he began part-
time with KBIG and KBRT, joining
full-time when Seiden arrived in
May 1973.

“Just as Fred Seiden and Joe Dor-
ton did when they broke the new
KBIG format,” he concludes, “we
will not be breaking into a major
promotional campaign on this until
late summer—after we’ve fine-tuned
the format and have it sounding
exactly as we want it.”

ABC Sale
Of KXYZ
Seen Soon

NEW YORK — ABC is getting
close to selling its Houston AM out-
let KXYZ. The station was originally
put on the market for $3 million, but
the eventual buyer will probably
pay close to $2 million.

ABC-owned AM station president
Chuck DeBare says there are several
interested parties and he expects to
have a deal wrapped up “in a couple
of weeks.”

RKO Radio president Dwight
Case turned down an offer to buy
the station and DeBare suggests that
the 5kw station would probably be
better off with a smaller company.

DeBare says he is already looking
for another 50kw in a major market.

(Continued on page 36)
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-LEVITE SPARKS FRICTION

Radio-TV Programming

2 Buffalo Outlets Battling On Air
As WGR, WBEN Rivalry Grows

BUFFALO—-The rivalry between
two of this city’s radio market’s “big
four” stations—WGR and WBEN—
has been growing in intensity since
Larry Levite became WBEN’s presi-

CAYTRONICS
CLEANS ITS
PROMO HOUSE

By AGUSTIN GURZA

LOS ANGELES — Caytronics
Corp. has completed a thorough re-
structuring of its promotion depart-
ment which included a meticulous
house-cleaning of its radio service
system.

Cesar Ortiz, a native of Colombia
hired by the firm last October as na-
tional promotion director, under-
took the job of renewing the label’s
admittedly outdated radio mailing
list.

The result is not more extensive
service, according to Ortiz, who says
the new mailing list is actually down
from a previous high of [.800 sta-
tions to about 1,150 now.

The result, he says, is more effec-
tive service. The label’s product
now, Ortiz believes. is going to active
broadcasters and reaching the right

(Continued on page 77)

By JIM BAKER

dent March | and now it’s the talk of
the area.

And some of that talk is spilling
onto the airwaves.

As its major current promotion,
WBEM is giving away a new subur-
ban $64,000 house and the contest
has received far more than normal
response. WGR reacted by pointing
out, on the air, just how much tax the
WBEN winner will owe.

“It’s a dramatization,” says Larry
Anderson, WGR program director.
“It starts out with the winner ex-
claiming, ‘I can’t believe I won a
house!” Then there’s a knock on the
door and the voice says, ‘Excuse me
sir, I'm from the IRS. You owe us
$34.000 in income tax.’

“By the time the winner is done,
he’ll end up paying $44,000 on this
house,” Anderson says, referring to
the New York state tax and other ex-
penses. “If he happens to be making
$10,000 a year, he’ll pay a tax on
nearly $75,000 because of winning
the house.”

WGR has been pointing this out
more than occasionally in the on-air
dramatizations. Levite has labeled
the action “childish.”

“But 1 hope they keep doing it,”
the WBEN head quickly adds.
“They’re just calling attention to
what we're doing. And we’re going
to be running giveaways 12 months
a year.”

The WGR-WBEN rivalry doesn’t
stop there, either.

Bill Irwin, station manager of the
Taft-owned WGR, says Levite tried
to hire Anderson and WGRQ-FM
program director Steve Lapa away
from him.

“We're the kingpin and he’s com-
ing after everything we've got,” Ir-
win declares. “And I'm not about to
let him have anything.”

Anderson claims Levite came af-
ter him with no prior encour-
agement. “He came to me twice un-
solicited,” Anderson says. “He told
me, ‘I've had plenty of time to think
about this and I've decided you’re
my man (program director). Let’s
get together.””

- Anderson says there’s no doubt in

his mind Levite offered him the p.d.

job. And Irwin says Levite “is pitch-
ing Steve Lapu to be manager of
WBEN-FM.

“I had six weeks to think about it
and after 84 years at WGR, I'm ex-
tremely happy here,” Anderson

- says. “Things are going so well. This

may sound corny, but l actually feel
I'd be betraying the station if 1 left.”
Levite, by contrast, acknowledges
he and Anderson talked about the
WBEN opening, but insists no offer
was made. Anderson argues: ““As far
as I'm concerned, 1 was offered the
(Continued on page 36)

28 NETWORK TV SHOWS

Cates Productions Gearing
Country For Prime Time

By PAT NELSON

NASHVILLE—Country music’s
acceptance on the television air-
waves has grown by leaps and
bounds during the last few years.

Networks that once feared low
ratings from country programming
have come to realize the staggering
number of interested prime time
viewers.

Joe Cates and Chet Hagen, the ex-
ecutive producer and producer team
of Cates Brothers Co. in New York,
have produced more network prime
time country music specials than
anyone in the field—almost always
with strong ratings.

Twenty-year veterans of special
program production, the duo has
lent its creativity to the country mu-
sic field through the development of
28 country specials on network
prime time including “Fifty Years
Of Country Music,” parts 1 and 2;
“Nashville Remembers Elvis On His
Birthday;” Johnny Cash’s “Spring
Fever” special set to air Sunday (7);
as well as previous specials with
Cash, Mac Davis and a four-year
run with “Country Music Hit.Pa-
rade.”

“Prime time television needs a
mass audience, like 40 million
people. to secure the kind of ratings
that networks consider successful,”
Cates points out.

“Believe it or not, country music is
the only form of music that attracts
enough prime time viewers to get
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Joe Cates: Veteran producer who

has paved the road for country my-

sic on network prime time tele-
vision.

that large a share of the audience. |
can’t explain it, but we've done 28
shows and 1 can show you the rat-
ings.”

The team’s expertise and credi-
bility in special program production
opened the network doors when
Catesesand Hagen first approached
them with ideas of a country music
variety miniseries that evolved into.
“Fifty Years Of Country Music.”

“We had seen about 200 min-
iseries, all dramatic, offered to tele-
vision,” Cates remembers. “So it oc-
curred to us to go to the networks

(Continued on page 84)
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“Spyro Gyra can be the Jazz Fusion album of the year. In-store play
continuesto boost sales.”’—Mike Wiener, buyer, RecordWorld/T.S.S.,
Freeport, NY.

“*We've got Spyro Gyra coming out of our ears. The record is such
a monster that it won’t stay down. Album sales for Spyro continue to
rise.”"—Larry Myles, buyer, Audies One Stop, Milwaukee, WI.

“Sales in Spyro Gyra are moving. People come into the store, hear
it on in-store play and buy. 100 pieces in the last week.”—Dave
Deutsch, LP buyer, Sam Goodys, Long Island, NY.

355 Harlem Rd., Buffalo, N.Y. 14224
Call toll-free 1-800-828-7041, in N.Y. State
call 716-826-9560

A Division of Transcontinent Record Sales, Inc.

“Spyro Gyra is selling so well, we don’t have to worry about whether it goes in the
R&B, Jazz or Rock bin. It sells! Would you believe 180 pieces in three weeks?"'—Jim
Deigman, LP buyer, House of Guitars, Rochester, NY.

“Send us another copy for in-store play, we're wearing this one down. We can't get
enough of Spyro Gyra and neither can our customers. It’s Top 10 all the way.”’—David
Odem, store manager, Evolution Tapes and Records, Houston, TX.

““‘We like to get a nice rotation on our in-store play lists because there's a lot of good
product; but Spyro Gyra—Wow! We can’t keep it off our turntables because it keeps-
selling and selling. There's something to it. Not only in Pittsburgh but all of our stores
are reporting the same kind of activity.””—Jim Grimes, Vice-President and head buyer,

‘“Across the Board . ..
Across the Universe,

RS

an experience united
in Mind, Body and Spirit.”’

“This is definitely an album not to hide in a corner of the store. We are giving it full
exposure with displays and in-store play. Sales are better than some of the more pub-
licized albums.””—Bruce Webb, owner, Webbs Department Store, Philadelphia, PA.

National Record Mart, HQ Pittsburgh, PA.

“Doing well wherever it is played in our stores. Starting to get re-orders on Spyro
Gyra.'—J. Bressi, head buyer, Stark Records, North Canton, OH.
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Top

LPs

1945-1976

THE ONLY
COMPLETE
RECORD
OF BILLBOARD'S
“TOP LPs” CHARTS

Joel Whitburn's Top LPs book and
supplements include every artist and
record to hit Billboard's “Top LPs” album
Charts from '45-'76. ~

PACKED WITH INFORMATION INCLUDING:

o (ate (month, day, year) record hit
charts.

o Highest numerical pesition record
reached.

oTatal number of weeks on charts.

oL abet and record number.

PLUS:
eSoundtracks and original cast section.
oPjcture index of Top Artists and Albums.
o Trivia index of interesting and ussful
facts.
o Chronological listing year by year
of No. 1 records and much more.

Be an authority on charted music.
Order your set today!

ecord h

esearc
P.0. Box 200
Menomonee Falls, Wi 53051

§ Mail your check or money order to:
§ Record Research Inc., P.0. Box 200
| Menomonee Falls, Wi 53051

g OToplPsd5-72........... $30
OTop Pop 55-72 (Hardcover) . $40

] O Top Pop '55-'72 [Softcover) . $30

B DOTopPop40-55........... $20

] DOTop C&W 4971 ... ..... $25
O Top R&B (Soul) '49-71... .. $25

: O Top Easy Listening '61-74 .. $25

] SUPPLEMENTS ........ $10 Each

| 15 '74 '73°72-713

g Top LPs

1 Top Pop (Hot 100}
i Top Country

Top Soul
Top Easy Listening O O

Overseas orders add $3.00 per book
and $1.00 per supplement.
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LENNY AT CONSOLE—Lenny White (foreground) greets some of his fans

over KJLH Los Angeles as Eric Reed, production manager, watches the con-

trols.

_The Legal Side |

By JASON SHRINSKY

WASHINGTON—What with
“hypoing” almost a forgotten word
now that jurisdiction has switched
from the Federal Communications
Commission to the Federal Trade
Commission, contests, promotions
and schemes during rating periods
have reached new heights.

However, there is always the over-
zealous broadcaster who goes one
step too far in attempting to create
excitement and audience with the
inevitable bottom line of FCC mon-
etary fines or license revocation pro-
ceedings.

Within the past week, the FCC
has fined a station in Virginia $5,000
for misleading the public during a
“Mr. Treasure” contest. The scheme
was the traditional treasure hunt
which in and of itself raises many
questions and problems because of
trespassing on private lands, de-
struction of private and/or public
lands, general deception and au-
dience confusion.

The particular contest involved a
series of 100 clues with five clues
aired each weekday on a repetitive,
rotating basis, usually every quarter
hour.

On weekends, two new clues were
introduced each day. The prize was
a certificate which was placed in a
small medicine bottle and partially
buried in a semi-wooded vacant
field several acres in size, across
from a shopping center. The certifi-
cate entitled its finder to a check for
$2.000.

Following a number of com-
plaints from public and private citi-
zens, the FCC conducted an investi-

gation and discovered that the
“vacant field” was private property;
the station initially gave clues refer-
ring to geographical landmarks that
were great distantes from the field
where the prize was hidden; most
clues were meaningless, if not mis-
leading with respect to the actual
prize site; only a miracle would have
given a contestant any opportunity
to locate the prize site until the final
few clues were given; private land
was dug up and/or destroyed; and
public buildings had their access
blocked.

The station was fined $5,000 and
admonished because during the in-
vestigation the staff had suggested
that the contest’s primary purpose
was to draw crowds that would
prove the station’s effectiveness as a
communication and advertising me-
dium in the market.

The prize site also came under fire
by the FCC because adequate pre-
cautions and safeguards were not
taken to insure against a contest-re-
lated mishap, i.e., automobile acci-
dent, etc.

It is highly unlikely that the en-
thusiasm built up by the station dur-
ing the contest with its potential ad-
vertising reward came even close to
matching the $5,000 fine: the report-
ing requirement imposed by the
FCC upon the station at license re-
newal time with respect to all the
contents: and the overall ire of the
Commission.

Remember—“no one is ever too
old to learn, but some people keep
pushing it off.”
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3D.to BD.

By PAUL DREW

LOS ANGELES—Dear P.D.:
Should the No. 1 record be played
more often than the other currents
on the playlist?—S.C.

Dear S.C.: In most cases the top
hits in any market are much stronger
in sales and requests than the rest of
the currents. If number | does not
equal number seven, why play both
with the same frequency?

* * *

Dear P.D.: ’m trying to get rid of
screaming-shouting commercials,
but Pm fighting a losing battle with
the sales department. The yellers just
keep a-comin’. What should I do?—
Dave-Midwest.

Dear Dave: 1 suggest you meet
with the general manager and the
sales manager to explain your objec-
tives in this area. Then, when future
yellers arrive, offer to have these
commercials re-done by someone on
your staff at no cost to the advertiser.

* * *

Dear P.D.: What should I do with
arecord I think isn’t right for my sta-
tion, yet it’s been top 15 in local sales
for the past three weeks and is being
played heavily by my competition?—
L.H.

Dear L.H.: The ones you don’t
play won’t hurt you. Let your com-
petitor program his station and you
program yours.

x k%

Dear P.D.: I've heard the argu-
ments both ways, and want to know
what you think about the dayparting
of music?—A1-Northeast.

Dear Al: The mood and the pace
of the daytime isn’t the same as the
mood and the pace of the night, is it?
The Schulke people have success-
fully been dayparting their music
segments for years.

x  *x %

Dear P.D.: We’ve been doing pas-
sive music research at my station for
about six months. Some of the people
we reach are listeners and some are
not. Does it matter when compiling
the data?—Perry.

Dear Perry: When the political
pollsters do their thing, do they in-
clude the responses from those who

2 Buffalo Outlets

® Continued from page 34

job. I don’t know why he’s tap-danc-
ing around now.”

Both WBEN AM and FM posts
remain unfilled.

In other radio news around Buf-
falo: WBFO-FM, (the Univ. of Buf-
falo station) has begun a daily jazz
magazine show from 2 pm. to §
p.m., hosted by John Hunt.

Donna Dube, popular all-night
deejay at WGRQ-FM, will leave in
June to take an afternoon slot at a
Hartford station. WYSL-WPHD-
FM and WXRL are running epic
specials, histories of rock 'n’ roll at
the former station and of country
music at the latter.

Sales Of KXYZ

® Continued from page 33

ABC now has stations in New York,
Washington, Los Angeles, Chicago,
Detroit and San Francisco. How-
ever, only two of ABC’s stations are
now 50 kw—WARC New York and
WLS Chicago. DeBare also says
KXYZ was at a disadvantage with a
1320khz dial position. The station
has reportedly been losing $150,000
a year.

are not registered voters (in the next
election)?
* k%

Dear P.D.: I program a station
that isn’t in a major market and isn’t
part of a chain. How can I get some-
one to critique my programming?—
Gary.

Dear Gary: Try contacting some-
one with a good programming repu-
tation in a similar situation, not too
distant. See if you can do a swap.
You go to his market and give him a
critique and in return, he comes to

ours.
y * * *

Dear P.D.: Would you include
one-stop and rack sales reports with
store reports in making up the play-
list?>—C.D.

Dear C.D.: If you use sales for
your chart make-up, then it’s final
sales that count. Remember, it’s
what people are buying, not what’s
selling, that matters as a program-
ming tool.

f New On
The Charts

Hotel
“You’ll Love Again”—ﬁ

This six-man group on Mercury is from Bir-
mingham, Ala. It was formed by Marc Phillips
(fead vocals and keyboards) and Tommy Colton
(guitar), who had previously teamed in Rainbow
and Wooden Music.

George Creasman (bass) joined the lineup in
1975, after serving in a local act the Rainbow
Band; Mike Reid (guitar) enlisted in April 1976
after playing in Liquid Cross; and Michael Ca-
denhead (drums) joined last fail.

The newest member is Lee Bargeron (key-
boards), the group's former sound man, who
was added in mid-March. Hotel's first album is
due May 15.

The group has written a rock ballet entitled
"Seasons,” which is performed by the Birming-
ham (Afa.) Ballet Co.

Hotel is managed by Dain Eric in Antioch,
Tenn., (615) 832-6630. There is no agent at the
moment.

Plastic Bertrand
“Ca Plane Pour Mi”—ﬁ

This is the third new wave act on Sire to find
a place on the Billboard pop chart. The Ramones
hit first with “Sheena Is A Punk Rocker,” “Rock-
away Beach” and "Do You Wanna Dance,” fol-
lowed by the Talking Heads' “Psycho Killer.”

Plastic (real name: Plastoc) is an 18-year-old
who first came to the attention of French and
Belgian audiences through combined new wave
and disco play. This record, the title of which
translates, “It Flies For Me,” is a good-natured,
exuberant rock exercise with lilting Beach Boys-
styled harmonies.

His U.S. management/booking contact is
Sire Records in New York, (212) 595-5500.

NBC-TV Beaming
Davis Special May 11

LOS ANGELES—“Mac Davis:
You Put Music In My Life” will air
May 1 on NBC. It is Davis’ fol-
lowup to his “I Believe In Christ-
mas” show, which ranked sixth in
the Nielsen ratings against 35 other
season specials the same week.

Guesting will be Art Carney,
slated for a production number with
Davis; Donna Summer and K.C. &
the Sunshine Band.

Art Fisher and Mike Post are pro-
ducing the telecast, with Fisher di-
recting. Sandy Gallin and Raymond
Katz are executive producers.
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. CRAVOLTA

“I DON'T WANNA GO”

MN 615

HIS DEBUT SINGLE
ON MILLENNIUM RECORDS
SHIPPING IMMEDIATELY!

il
gl

PRODUCED BY JOHIN DAVIS
DISTRIBUTED BY CASABLANCA RECORD AND 1LtMWORKS, INC
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Vox Jox

NEW YORK-KZAP Sacra-
mento general sales manager Don
Early throws hands up over format
labels. Develops “Daypart Sam-
pler,” a three-part mailer to be sent

BubblingUnderThe

__HOT100

101-KEEP ON DANCING, Johnnie Taylor, Co-
lumbia 3-10709

102—-SLICK SUPER-CHICK, Kool & The Gang,
Delite 901

103—-GEORGIA ON MY MIND, Willie Nelson, Co-
lumbia 3-10704

104—T00 HOT FOR LOVE, THP Orchestra, But-
terfly 1206

105—LOVE YOU, Brass Construction, United
Artists 1120

106—IF YOU CAN TOUCH HER AT ALL, Willie
Nelson, RCA 11235

107—A LOVERS QUESTION, Jacky Ward, Mer-
cury 55018

108—0CEAN THOUGHTS & DREAMS, Dramat-
ics, ABC 12331

109—-SAN FRANCISCO YOU'VE GOT ME, Village
People, Casablanca 896

110—1 LOVE NEW YORK, Metropolis, Saisoul
2060

BubblingUnderThe

__TopPs

201—-MANDRE, Mandre Two, Motown 7-900

202—-DRAMATICS, Do What You Wanna Do,
ABC AA 1073

203—STYX, Best Of Styx, Wooden Nicket BWL
2250 (RCA)

204—B.B. KING, Midnight Believer, ABC AA
1061

205—WHA-K0O, Berkshire, ABC AA 1043

206—FRANKIE MILLER, Double Trouble, Chrysa-
lis CHR 1174

207 -STIFFS, Stiffs Live, Stiff STF 001 (Arista)

208—GENE COTTON, Save The Dancer, Ariola
SW 50031

20938 SPECIAL, Special Delivery, A&M 4684

210—-BOBBY WOMACK, Pieces, Columbia 4C
35083

By DOUG HALL

to buyers and planners at ad
agencies in New York, Los Angeles
to “demonstrate the true sound of
the radio station.”

Monthly mailings include a one-
hour cassette. an information re-
sponse card and a station newsletter.
Early comments on the scheme.
“Very fine local radio stations allow,
even propagate, the labeling of their
formats, their product, with mislead-
ing format titles. Our customers will
now be able to evaluate the environ-
ment into which we program their
announcements.”

Each month each of KZAP’s DJs
submits a tape of what they feel to be
their best hour that month. These
tapes are screened and the best four
quarter-hour segments, each from a
different daypart, are selected. The
tapes are not telescoped so they
demonstrate the actual sound of the

station.
* x X

Two extra starters added at Lake-
side Speedway stock car races in
Kansas City. DJs John Leslie, Mike
Morelock step from behind their
mikes to drive stock cars around the
half-mile dirt track. Morelock adds,
“I think I'm pretty good in my little
midget on the street, so I might be
OK in this race.” Says morning man
Leslie, “I’ve been wanting to give an
oval dirt track a try for a long time.”

X x  x

WUBE AM-FM Cincinnati gen-
eral manager Verl Wheeler takes on
added duties as general manager of
KCKN-AM-FM Kansas City. Both
stations are part of the Kaye-Smith
group, owned by Danny Kaye and
Lester Smith. Lorne Michaels, pro-
ducer of NBC’s “Saturday Night
Live,” named recipient of national
achievement award for distin-
guished work in national broad-
casting. Award presented by Syr-
acuse Univ. chapter of Alpha
Epsilon Rho, the national broad-
casting honor society.

After more than three years on the
7 p.m. to midnight shift at WQYK
St. Petersburg, Jay Roberts moves to
WSUN in the same market, same
time slot. ... NBC radio network
vice president and general manager
Marion Stephenson honored as
“Woman Of The Year” by New
York chapter of AWRT.

* * *

KTOW Tulsa staged a party for its
clients that starred Roy Clark and
Hank Thompson, but then that was
not too difficult since Clark and
Thompson own the station. In addi-
tion to the station owners the party
also included performances by the
Oak Ridge Boys and the winner of
an amateur contest chosen by
KTOW listeners.

* * *

WCHYV Charlottesville helped
raise $11,000 for the March of
Dimes in a local “SuperWalk *78.”
More than 350 walkers took part in-
cluding seven staffers from the sta-
tion. * * *

Broadcast Foundation of America
releases new series of European jazz
concerts. Six half-hours recorded by
Radio France includes Stan Getz,
B.B. King, Archie Shepp, Elvin Jones
and Sam Rivers. The tapes can be
acquired for $40 from BFA at 52
Vanderbilt Ave., New York, N.Y.
10017. ... Jo Anne Wallace, former
general manager of Pacifica flagship
station KPFA Berkeley, Calif., has
joined WGBH Boston as program
director. * * *

Tom Adams’ Electric Weenie,
monthly joke sheet, celebrates its
ninth anniversary this month.
Adams is offering free copies as a
birthday gift to readers of Billboard.
He is located at 660 N. Mashta Dr.,
Ste. 1, Key Biscayne, Fla. 33149.

* x *

Los Angeles classical outlet
KFAC tied itself to the city’s King

Program Doctoring Beyond
Basics Developed At Nova

By RAY HERBECK JR.

LOS ANGELES—Tom Yates
founded his Nova Broadcast Serv-
ices here about 10 months ago as an
alternative to the standard “program
doctor” consultancy operations
which flourish in the industry.

“It’s easy to fix the basics,” he ex-
plains, defining them in the unflat-
tering image often held of his field as
organizing the music, tightening the
playlist and “firing a few DJs until
the station sounds right on the air.”
Yates says almost any consultancy
can perform that function in only a
few weeks when needed.

“But it’s the extra involvement be-
yond those things that's harder to
obtain,” he says. “We want to give
each station a personality and make
it float.”

Yates points to his most recent
success—production of KMET-FM’s
live coverage broadcast from the gi-
gantic Jam II festival held March 18,
1978, at Ontario Motor Speedway
near L.A.

“It was a one-time shot for me,” he
explains. “KMET recalled that I was
program director of KLOS-FM here
when Jam I was held, which made
me the resident expert in L.A. on
how to cover one of those events.”

But Yates went the extra step and
offered some of the live coverage by
phone feed to his two ongoing
clients, WYDD-FM in Pittsburgh
and WORJ-FM in Orlando, Fla. He
also does market research for five
other outlets.

“The reaction was phenomenal,”
he says. “It was snowing in Pitts-
burgh and I had Steve Downes, p.d.
at WYDD, with me at Ontario. He

Tut exhibit March 28 with a private
showing of the artifacts for 1,100 lis-
teners, local business executives and
media representatives, preceded by
a sumptious reception featuring au-
thentic Egyptian food, belly dancers
and music.

broadcast to his listeners from 80 de-
grees in the shade.

“That’s what I mean by involve-
ment,” he continues. “Those listen-
ers were shivering in the cold, but we
were giving them sunshine and in-
terviews with Ted Nugent and Bob
Welch.”

(The KMET broadcasts did not
include festival music: only inter-
views, traffic reports, updates and
progress stories.)

“I'm fighting that calloused con-
sultant image of making it tighter
and firing people,” he says. “In-
stead, I’'m trying to promote one-on-
one communication with listeners to
any of my stations.”

By one-on-one, Yates means a di-
rect opposite of the formatted sta-
tion approach now in vogue. “It's a
bitch to fight that kind of success,”
he says. “But I believe personality in
radio is coming back.”

Yates believes listeners want to
feel a DJ is “giving a party and act-
ing as host, very casual and musi-
cally aware, but no hype.”

He says he considers a Nova sta-
tion successful if the listeners look
on the DJs “as people they'd like to
meet even away from the station.”

His two client stations operate in
two-book Arbitron markets and,
judging by Yates’ first outing with
each, his approach appears to be
popular.

In the October/November book,
WYDD in Pittsburgh rose from 1.5
to 3.0 average quarter hour share in
12+. And WORJ in Orlando rose
from 3.2 to 6.1. More than 80% of the
gains were in 18-34 adults, Yates
adds.

“Our Jam II broadcasts hit these
markets just before the start of the
April/May book,” he concludes.
“We feel it provided a great lead-in
and, from feedback at the ume, we
should receive even better numbers
in this next book.”

e
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Discos

Juliana’s Cruise Setups Must Weather Waves

® Continued from page |

one of the leading installers of ship-
board disco systems, the disco con-
cept has become as popular among
cruise ship operators and their pas-
sengers as it is among landlocked
party lovers.

In the past few years, Juliana’s has
installed discotheques among ships
of the Karageorgis, Hadag, Chan-
dris, Sun, Sitmar and Hellenic Med-
iterranean Lines. The ships have
ranged from small ferryboats plying
the North Sea route to giant ocean
liners engaged in global cruises.

David Payne, Juliana’s technical
director, explains the design and
creation of shipboard discos is sig-
nificantly more challenging than
their land-based counterparts.

One of the major problems is vi-
brations. Consequently, special
shock absorbers and other vibration
isolation principles must be em-
ployed. The equipment must also be
stabilized against the roll and pitch
of the ship in bad weather. As Payne
points out, shipboard party people
are seldom thwarted by a little rough
weather, so shutting down the
equipment is out of the question.

Modification is the name of the
game in selecting equipment for
cruise ship discos. As Payne explains
it, his company starts off by selecting
the equipment available and then
modifying it to withstand the rigors
of ship use and the often widely
varying voltage frequencies found
on the liners.

Modifications are also imperative
among the special effects used and
some, like foggers and bubble ma-
chines, are completely eliminated. as
these tend to form condensations
and, coupled with the rolling of the
ship, can create hazards for the
dancers.

In outfitting a shipboard disco,
Juliana’s must also take into consid-
eration the fact that the average
cruise ship is usually away from its

B

home base for upwards of two weeks
at a time, thereby making it impos-
sible to have a service person readily
available in case of an emergency.
The installers must therefore sup-
ply a backup system and train dee-
jays in the rudiments of trouble-
shooting, so that the show can go on
in the event of a crisis.
Programming of the shipboard
disco also differs radically from that
of a land-based room. As Payne

NATIONWIDE FEVER—They're dancing their shoe soles off to the sounds of the disco drummer in clubs across the

points out, the cruise ship disco ca-
ters to a fixed clientele for the dura-
tion of a run. “This means,” he
states, “that we must be innovative
in programming the music so that
the crowd keeps coming back for the
two, three or four weeks, or for how-
ever long the cruise lasts.”

In order to do this, the deejay and
Juliana’s technical director work
closely with the ship’s entertainment
director to determine the age mix

vﬂ

country these days. In picture at left, Janet Cutting and Alponse Robles of Boston, danced off with the grand prize in a

Casablanca Filmworks /Nightfall Magazine promotional contest for the new disco movie ‘‘Thank God It’s Friday," with

Donna Summer and the Commodores. While in picture at right, Chris Keller and Brian Smith made it to the finals of

Miami's, California Club six-week long ‘‘Wednesday Night Fever’’ disco dance contest which attracted some of the top
entertainment names in the country both as judges and spectators.

OTHER FIRSTS DIVULGED

Aro

to sound: movement!

effect combinations.

disco’s sound system.

Whi
und

Really move your disco sound...put it where you
want it, with SOUNDSWEEP.
SOUNDSWEEP provides an entirely new dimension

Flip the power on, and SOUNDSWEEP is ready to
transform your disco into a moving, swirling, dance
environment. Program SOUNDSWEEP to actually move
the music around the dance floor — spinning, criss-
crossing, zigzagging, — firstin one direction, then the
other, from slow and smooth to fast and frenzied, for
one or both audio channels.

Orchestrate the mood of your audience with any one
of SOUNDSWEEP’s over four billion possible sound

Sound interesting? Contact PortmanShore Electronics
for specific information about SOUNDSWEEP.
SOUNDSWEEP. A truly innovative addition to any

PortmanShore
FLECTRON

PortmanShore Electronics ® 924 Westwood Boulevard, Suite 335
* Westwood Village, California 90024 ¢ (213) 478-9811.
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Brockport Club Has Song
Named For It; Dance, Too

NEW YORK—Club 2 ON 2. a
10,000 square foot, $250.000 disco-
theque in Brockport, N.Y.. has be-
come what is believed to be the first
clubof its kind in the U.S. to have its
own themc song. The song. com-
posed by Jimmy Barton, a Rochester
musician, was commissioned by
club owner John Hucknall and pro-
duced by Todd Schafer under the
auspices of Ann Rogers Advertising.

The tune is titled, “2 ON 2. and
the club’s operators have created a
dance to go with it.

Club 2 ON 2 also features a num-
ber of industry firsts in its sound sys-
tem. These include special sub-
woofers, computer designed by Al-
tec and employ a unique construc-
tion to achieve clean, efficient and
effective response to 20Hz. The cabi-
nets are 10 feet wide by eight feet
high by three feet deep and contain
four Altec 15-inch special low fre-
quency speakers in a reflex horn
loaded array.

Another first, according to Bill
Levy, president of Seneca Sound.
the company which installed the
equipment, are the new Altec 604-
HP speakers. These are housed in
the new 817A enclosures and sur-
round the dance tloor to provide up-
per low and high frequencies. Al-
tec’s model SI1E horns with 291-16B
drivers provide the mid-ranges.

Other sound components used at
2 ON 2 include six Crown ampli-
fiers, two Technics SL 1400 MK2
turntables with Stanton cartridges. a
Meteor Clubman 4 mixing console.
Pioneer RT-707 tape deck. Crown
electronic crossovers and two Altec
Y3 octave equalizers. The entire
package was supplied by Seneca
Sound at a cost of $26.000.

The $30.000 lighting system. also

www.americanradiohistorv.com

supplied by Seneca Sound, incorpo-
rates fog and bubble machines. rain
lighting, spinners, oscillating lights,
sound to light modulation, chasers,
synchronized color fade, strobes,
mirror balls, illuminated dance floor
and starburst patterns.

According to Levy, these effects
can be automatically sequenced or
can be manually operated. Control-
lers for the various light functions
were manufactured by Litelab Corp.
Levy also states that Club 2 ON 2 is
one of the first in the country to in-
corporate the Litelab new L 8000
computerized memory controller.

Both the sound and lighting sys-
tems are said to have capability for
additions and modifications in the
future. The club plans to update
both sound and lights on a regular
basis.

- Music will be a blend of disco,
pop and other tunes, mixed with live
entertainment.

The disco is located on the second
level of a four-tiered converted su-
permarket. The ground floor houses
a pinball and electronic game ar-
cade. while the third level features
two bars with about 100 feet of bar
space. The fourth level features a
balcony overlooking the entire facil-
ity and contains customer seating.

The clubs decor includes exten-
sive use of cedar and pine paneling
to cover the walls, stairs and sound
booth. railings. bar area and mold-
ings. Live plants are used through-
out for “rich, warm comfort.”

Club 2 ON 2 is managed by Lou
Marcello. with entertainment and
promotion coordinated by Steve
Redmond. Redmond also operates
the Starfire disco, a mobile oper-
ation in the Rochester/Brockport
area. RADCLIFFE JOE

and music preferences of the passen-
gers, and to create special events
which would minimize the problems
of sameness in the programming.

These special events run the
gamut of ideas from pajama and pi-
rate parties to dance contests and
golden oldie evenings.

Also of primary importance is the
selection of the deejay. “The person
we choose must have a warm, extro-
vert personality,” states Vaughan.
“She is expected to be a full-time
hostess, remembering that, unlike
her responsibilities in a land-based
discotheque, her job does not end
when she spins the last platter for the
evening.

“It continues on the decks and in
the hallways and dining-rooms of
the ship. She cannot relate to the
passengers while they’re in the club
and completely tune them out when
she meets them in the dining room
or around the pool.”

Business arrangements with ships’
operators vary from company to
company. In Juliana’s case, all
equipment and record library re-
main the property of the firm. A
monthly fee is paid by the ship’s op-
erators for the supply of the enter-
tainment.

However, Vaughan stresses that
the shipboard club is not outfitted
with portable equipment. “It is usu-
ally a permanent fixture, in use for
the entire eight or 10 months of the
year that the ship is in operation. [tis
collapsed at the end of the season
when the liner goes into dry dock.”
he states.
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STEPDIN OUT WITH TUXEDO JUNCTION

The exciting new sounds of yesterday’s favorites
including the hit singles “Chattanooga Choo Chaoo,”
“Rainy Night in Rio” and “Moonlight Serenade.”

Don’t miss their national tour.

“that's how butterflies are made”

Produced by W. Michael Lewis & Laurin Rinder A Finlew Production Executive Producer
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BILLBOARD'S INTERNATIONAL
DISCO FORUM IV
JUNE 22 --25, 1978
NEW YORK HILTON HOTEL

BILLBOARDS;
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Don’t Let The Disco Industry
Leave You Behind!

Exhibitor

Attention all Exhibitors: Reserve your exhibit or
sound room space today!

The Right Audience at the Right Time for your Product or Service!
Who'll be exhibiting at Billboard’s International Disco Forum IV?

You, if you have something to offer in disco equipment or services,
including the latest n video hardware and software for Discos.

Who has successfully exhibited at Billboard’s International Disco
Forums?

Successful Exhibitors at Billboard's first three international Disco
Forums reads like a Who's Who in the Disco industry...and every one
of them will be retuming this year:

Manufacturers and Distributors of Lighting equipment, Sound
Equipment, Liquor dispensing equipment (including automation),
Disco promotion material, Mobile Disco Equipmeni, Computerized
Disco Equipment, Portable Dance Floors...and many more.

Billboard's International Disco Forum IV will help to make 1978 the
BIGGEST year for YOUR business.

Billboard’s Internafional Disco Forum IV will be the SALES SHOW OF
THE YEAR!

The New York Hiltor provides the perfect exhibit setting for optimum
traffic flow:

= Over 200...8x10 booths (each booth includes draping on three
sides, name sign, 24-hour security.)

= The hotel's entire 5th floor for individual sound rooms and sound
suites (all sound rooms equipped with name sign, 24-hour security,
all with baths, some with built-in bars; deluxe sound suites also
include studio/twin bedroom).

Reserve your Exhibit Space Now for the Biggest Billboard
International Disco Forum ever!

For Exhibit information, contact:

Fred Favata/Exhibit Manager
Billboard International Disco Forum IV
Expocon Management Associates
21 Charles Street
Westport, Connecticut 06880
Telephone: (203) 227-2624

Mail completed form to:

DIANE KIRKLAND

Coordinator

Billboarc’s Intemational Disco Forum IV
9000 Suriset Boulevard

Los Angeies, Caiifomia 90069

Please register me for Biilboard’s International Disco Forum IV at
the New York Hilton Hotel, June 22-25, 1978.

i gm e)ncloslng Qa check or money order, in the amount of (please
check):

{1 $240 EARLY BIRD RATE (before May 15, 1978) for the following
registrant categories: Ciub Owners/Managers/Franchisers, Rec-
ord Company Personnel, EQuipment Manufacturers, Exhibitors,
Promction and Marketing, Managers, Arists and Radio Personnel.

[0 $270 REGULAR RATE (after May 15,1978) for -he above categories.

3 $200 for Disco DJs Disco Forum Panel'st, Students, Militcry,
Spouses.

Name(s]
Company/Disco
Address _

City

Registrant

ACT NOW...make your plans to attend Disco’s
most dynamic and exciting Forum and Exhibition
ever.

Billboard's International Disco Forum IV wili have it all together...for
you! You'll be part of today's Disco scene, participate in provocative
discussions with:

= Disco Club Owners, Managers, Franchisers
= America’s Top Disco D.J.’s
= Quistanding Disco Promotion and Marketing Mavens
sExperts in Disco Sound, Lighting and Video
= Disco Artists, Managers and Promoters
...and More

A Comgilete Disco update in just four packed days and nights.
Participate...help others as they help you.

Billboard’s International Disco Forum IV is your one chance this year
to see cnd test all the best and latest in Disco Equipment at the
hundreds of Forum Exhibits; to participate in the important decision
making for growth of Disco Internationally in '78-'79.

= Enjoy 8 Top Name Disco Acts for your entertainment.

= Disco Dancing to the special programming of the top spinners in
the Disco World.

= Aftend the premiere of Casablanca Filmworks/Motown Records’
New Film “THANK GOD IT'S FRIDAY,” certainly to be a sensation.

Billboard’s International Disco Forum IV...New York Hiiton
Hotel...June 22-25,1978, New York City, NY.

Disco Forum IV Registrants have access to all Forum and
Exhibition Events!

Mail your reservation form today! Contact:

Diane Kirkland
Forum Coordinator
Billboard’s International Disco Forum IV
9000 Sunset Boulevard
Los Angeles, California 90069
Telephone: (213) 273-7040
Telex: 69-8669

Registrants Regisiration Form

You may charge your Disco Forum IV Registration if you wish:
[J Master Charge (Bank Number
[J Diners Club

O BankAmericard/Visa

[J American Express

O Carte Blanche

Credit Card Number.
Expiration Date
Signature ; =il

REGISTRATION DOES NOT INCLUDE HOTEL* ACCOMMODATIONS OR
AIRFARE. REGISTRANT SUBSTITUTIONS MAY BE MADE. ABSOLUTELY
NO REFUNDS AFTER JUNE 5, 1978.

Register Now! Registration at the door will be $25.00 higher.
*All Information on hotel accommodations will be mailed to you
immediately upon receipt of your completed registration form.

Title(s).

Billboard.
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ATLANTA

This Week

1
2

VOYAGE—all culs—Marlin (TK) (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP}

MACHO MAN/KEY WEST—Village People —Casablanca
(LP)

LET YOURSELF 60—T-Connection—TK (12-inch remix)

ROMEO & JULLET—Alex R. Costandinos & The
Syncophonic Orch.—Casablanca (LP/12-inch)

BIONIC BOOGIE—all cuts—Polydor (LP)

COME DN DANCE, DANCE—Saturday Night Band—
Prelude (LP)

NUMBER ONE—Eloise Laws—~ABC (12-inch)

OANCE WITH ME—Peter Brown—Drive (TK) (LP/12-inch)

GIMME SOME LOVIN'/AFRICANISM—Kongas—Polydor
(LP)

LET's ALL CHANT/LOVE EXPRESS —Michael Zager Band—
Private Stock (LP/12-inch)

THANK GOD (TS FRIDAY—all cuts—Casablanca (LP)
| CAN'T STAND THE RAIN—Eruption—Ariola (12-1nch)

GETTIN' THE SPIRIT/OH HAPPY DAY—Robert Kelly—
Casablanca (LP)

BALT./WASHINGTON

This Week

10
1

12

13
14
15

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (12-inch/LP)

SEVEN DEADLY SINS—Launin Rinder & W. Michael
Lewis—AVI (LP)
VOYAGE—all cuts—Marlin (TK) (LP)

AT THE DISCOTHEQUE—Lipstique—Tom N’ Jerry
(Salsoul) (LP)

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

RIQ DE JANEIRO—Gary Criss—Saisoul (12-inch)

ROMEQ & JULIET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP/12-inch)

GARDEN OF LOVE—Don Ray—Crocos (LP import)

THARK GOD (T'S FRIDAY —all cuts—Varous Artists—
Casablanca (LP)

BOOGIE TO THE TOP/S-E-X—1dnis Muhammad - Kudy
{crnyLe

| CAN'T STAND THE RAIN— Eruption—Ariola (12-1nch)

DANCE WITH ME—Peter Brown—Drive (TK) (LP/12-inch)

STREET DANCE/MUSIC HARMONY & RHYTHM—Brooklyn
Dreams—Casablanca (12-inch remix)

BOSTON

This Week

1

2
3

10

1

MACHO MAN/KEY WEST—Village People—Casablanca
(L}

VYOYAGE—all cuts—Marlin (TK) (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford-Curtom (LP/12-inch)

1 LOVE N.Y.—Metropolis—Salsoul (12-1nch)

COME ON DANCE, DANCE —Saturday Night Band—
Prelude (LP)

RIO DE JANEIRQ—Gary Criss—Salsoul (12-inch)

COME {NTQ MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlm (TK) (LP}

SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVI (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)

THANK GOD IT'S FRIDAY —all cuts—various artists—
Casablanca (LP)

HOW MUCH, HOW MUCH | LOVE YOU —Love and Kisses—
Casablanca (LP)

LET'S ALL CHANT—all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

LET'S GET TOGETHER/ TURN ON LADY—Detroit
Emeralds—Westbound (LP)

GRAND TOUR-all cuts—Grand Tour—Butterfly (LP)

AT THE DISCOTHEQUE—Lipstique—Tom N’ Jerry
(Salsoul) (LP)

CHICAGO

This Week

1

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

VOYAGE—all cuts—Martin (TK) (LP)

1 CAN'T STAND THE RAIN—Eruption—Aniola (12-inch)

GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

HOW MUCH, HOW MUCH | LOVE YOU-Love and Kisses—
Casablanca (LP)

GARDEN OF LOVE—all cuts—Don Ray—Crocos (LP
import)

AY THE COPA— Barry Manilow—Avista (12-inch)

LET'S ALL CHANT —all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

SHAME—Evelyn “Champagne" King—RCA (12-inch
remix)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LPY

THANK GOD {T'S FRIDAY —all cuts—Various Artists—
Casablanca (LP}

DANCE WITH ME—Peter Brown—Drive (TK) (LP/12-inch)

MACH(Q MAN/KEY WEST—Village People—Casablanca
(LP)

ROMEO & JUUET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP)

DALLAS/HOUSTON

This Week

1
2

10
1

13
)0}

VOYAGE—all cuts—Marlin (TK) (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clitford—Curtom (LP/12-1nch)

LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

MACHO MAN/KEY WEST—Village People—Casablanca
P

RIO DE JANEIRO—Gary Criss—Salsoul {12-inch)

COME ON DANCE, DANCE —Saturday Night Band—
Prelude (LP)

THANK GOD IT'S FRIDAY —alf cuts—Various Artists—
Casablanca (LP)

LET YOURSELF 60—T-Connection—TK (12-inch remix)
1 FEEL 600D —Al Green—Hi (Cream) (LP/12-inch)
YOU REALLY GOT ME—Eclipse—Casablanca (LP}

ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch.-Casablanca (LP/12-inch)

GRAND TOUR—all cuts—Grand Tour—Butterfly (LP)

YOU ARE MY LOVE/PLAY WITH ME—Sandy Mercer—H&L
(12-1nch)

GIMME SOME LOVIN'/AFRICANISM—Kongas—Polydor
(LP)

DETROIT

This Weeh

1

2
3

14

15

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

VOYAGE—all cuts—Marlin (TK) (LP)

LET'S GET TOGETHER—Detroit Emeralds—Westbound
{LP)

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

GET OFF/TINA'S SONG—Foxy—Qash (TK) (LP)

THANK GOD iT'S FRIDAY—all cuts—Various Artists—
Casablanca (LP)

GARDEN OF LOVE—Don Ray—Crocos (LP import)

LET YOURSELF GO—T-Connection—TK (I2-inch remix)

SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVI (LP)

LADY OF THE NIGHT/GOT TO GET OUT OF HERE—Lucy
Hawkins—SAM (12-1nch)

YOU ARE MY LOVE/PLAY WITH ME—Sandy Mercer—HAL
(12-inch)

HOW MUCH, HOW MUCH | LOVE YOU—Love and Kisses—
Casablanca (LP)

ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch.~Casablanca (LP)

LOS ANGELES/SAN DIEGO

This W:

eek
1 COME ON DANCE, DANCE—Saturday Night Band—

Prelude (LP)
VOYAGE—all cuts—Marlin (TK) (LP)

{F MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

THANK GOD I1'S FRIDAY —all cuts—Various Artists—
Casablanca (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

ROUGH DIAMOND—all cuts—Madleen Kane—Warner
Bros. (LP)

AT THE DISCOTHEQUE—Lipstique—Tom N'Jerry (Salsoul)

NUMBER ONE~Eloise Laws~ABC (12-inch)

HOW MUCH, HOW MUCH ! LOVE YOU —Love and Kisses—
Casablanca (LP)

GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

RI0 DE JANEIRO—Gary Criss—Salsoul (12-inch)

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)

LET'S ALL CHANT —all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

MIAMI

This Week

1

2
3

{F MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inc}

VOYAGE —all cuts—Marlin (TK) (LP}

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

THANK GOD IT'S FRIDAY —al! cuts—Various Artists—
Casablanca (LP)

HOW MUCH, HOW MUCH | LOVE YOU—Love and Kisses

. (Casablanca (LP}

ROMEO & JULIET—Aec R. Costandinos & the
Syncophonic Orch. ~Casablanca (LP/12-inch)

LET'S ALL CHANT—all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

COME ON DANCE, DANCE —Saturday Night Band—
Prelude (LP) .

DANCE WITH ME—Peter Brown—Drive (TK) (LP/12-inch)

GARDEN OF LOVE—Don Ray—Crocos (LP import)

GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

AT THE DISCOTHEQUE—Lipstique—Tom 'N Jerry
(Salsoul) (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix}

| CAN'T STAND THE RAIN—Eruption—Ariola (12-inch)

NEW ORLEANS

This Week

i

2

3

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

{F MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

VOYAGE —all cuts—Marlin (TK) (LP)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

ROUGH DIAMOND—all cuts—Madleen Kane—Warner
Bros. (LP)

COME INTO MY HEART/LOVE'S COMING—Baby Love—
USA-European Connection Martin (TK) (LP)

LEY YOURSELF 60—T-Connection—TK {12-inch remix)

THANK GOD IT'S FIRDAY —all cuts—Vanous Artists—
Casablanca (LP)

WEST SIDE STORY/FIDDLER ON THE ROOF —Salsoul
Orchestra—Salsoul (LP/12-inch)

AT THE DISCOTHEQUE—Lipstique—Tom 'N Jerry
(Salsoul) (LP)

GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVI (LP)

HOW MUCH, HOW MUCH | LOVE YOU—Love and Kisses—
Casablanca (LP)

LET'S GET TOGETHER/TURN ON LADY —Detroit
Emeralds—Westbound (LP)

AT THE COPA—Barry Manilow—Arista (12-inch)

NEW YORK

This Week

1

2

This Week
1

[F MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12 inch)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

RIO DE JANEIRO—Gary Criss—Satsout (12-inch)

VOYAGE—all cuts—Marlin (TK) (LP)

COME ON DANCE, DANCE—Saturday Night Band -
Prelude (LP)

ROMEQ & JULIET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP)

MACHO MAN/KEY WEST—Village People—Casablanca

THANK GOD IT'S FRIDAY —all cuts—Vanious Artists—
Casabtanca (LP)

GARDEN OF LOVE—Don Ray—Crocos (LP import)

ROUGH DIAMOND—all cuts—Madleen Kane—Warner
Bros. (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix}

LET'S ALL CHANT—all cuts—Michael Zager Band—Private
Stock (LP-12-inch)

LET'S GET TOGETHER/TURN ON LADY —Detroit
Emeralds—Westbound (LP)

HOW MUCH, HOW MUCH | LOVE YOU-Love and Kisses—
Casablanca (LP)

BOOGIE TO THE TOP/S-E-X—Idris Muhammad - Kudu
(€T (LP)

PHILADELPHIA

{F MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Chifford—Curtom (LP/12-inch)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

RIO DE JANEIRO—Gary Criss—Salsoul (12-1nch)

VOYAGE —all cuts—Marhn (TK) (LP)

AT THE DISCOTHEQUE- Lipstique—Tom 'N Jerry
(Salsoul) (LP)

HOW MUCH, HOW MUCH | LOVE YOU—Love and Kisses—
Casablanca (LP)

THANK GOD IT'S FRIDAY—all cuts—Various Artists—
Casablanca (LP)

SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVI (LP)

GRAND TOUR-all cuts~Grand Tour—Butterfly (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

WHAT SHALL WE DO WHEN THE DISCO'S OVER?—Richard
Howson Orch.—AVI (12-inch)

MACHO MAN/KEY WEST—Village People— Casablanca
(LP)

| LOVE N.Y.—Metropolis—Salsoul {12-1nch)

GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelty—
Casablanca (LP)

ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch. —Casablanca (LP/12-inch)

PHOENIX

This Weeh

1

2

3

SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVI (LP)

MACHO MAN/KEY WEST—Village People—Casablanca
(LP)

COME [NTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

5 "GRAND TOUR-all cuts—Grand Tour—Butterfly (LP)

10
1
12

13

14

WHAT SHALL WE DO WHEN THE DISCO'S OVER?—Richard
Hewson Orch.—AVI (12-inch)

IFMY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

NUMBER ONE—Eloise Laws—ABC (12-inch)

THAT'S THE KIND OF LOVE I'VE GOT FOR YOU—Dusty
Springfield —United Artists (LP)

VOYAGE—all cuts—Martin (TK) (LP)

SUPERSLICK/LOVE MAKER—Wham—GRT (LP)

CELS BEE & THE BUZZY BUNCH—all cuts—TK (LP/12-
inch)

HOW MUCH, HOW MUCH 1 LOVE YOU - Love and Kisses—
Casablanca (LP)

THANK GOD IT'S FRIDAY —all cuts—Various Artists—
Casablanca (LP)

AT THE DISCOTHEQUE—Lipstique~Tom "N Jerry
(Salsoul) (LP)

PITTSBURGH
This Week

1 MACHO MAN/KEY WEST—Village People — Casablanca
(LP)

2 COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

3 (F MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

4 VOYAGE-all cuts—Martin (TK) (LP)

5 ROMEO & JUUET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP/ 1 2-inch)

6 COME INTO MY HEART /LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

7 GRAND TOUR-all cuts—Grand Tour—Butterfly (LP}
8  LET YOURSELF GO—T-Connection—TK (12-inch remix)
9 | LOVE N.Y.—Metropolis—Salsoul (12-inch)

10 LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

11 GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

12 WEST SIDE STORY (Medley)/FIDDLER ON THE ROOF -
Salsoul Orchestra—Salsoul (LP/12-inch)

13 YOUR LOVE IS SO GOOD FOR ME—Diana Ross—Motown
(12-inch remix)

14 THANK GOD IT'S FRIDAY—all cuts—Various Artists—
Casablanca (LP)

15  SEVEN DEADLY SINS—Laurin Rinder & W. Michael
Lewis—AVI (LP)

SAN FRANCISCO
This Week

1 ROUGH DIAMOND-all cuts—Madleen Kane—Warner
Bros. (LP)

2 GETTIN' THE SPIRIT—Roberta Kelly~Casablanca (LP)

3 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clifford—Curtom (LP/12-inch)

4 COME ON DANCE, DANCE—Saturday Night Band—
Prelude (LP)

5 THANK GOD IT'S FRIDAY —all cuts—Various Artists—
Casablanca (LP)

6 RIO DEJANEIRO—Gary Criss—Salsoul (12-inch)

7 CELI BEE & THE BUZZY BUNCH—all cuts—TK (LP/12-
nch)

8 AT THE DISCOTHEQUE—Lipstique—Tom N Jerry
(Salsoul) (LP)

9 LET YOURSELF GO—T-Connection—TK (12-inch remix}
10 DANCE WITH ME—Peter Brown—Drive (TK) (LP/12-inch)
11 VOYAGE-—all cuts—Marlin (TK) (LP)

12 YOU REALLY GOT ME—Echpse—Casablanca (LP)

13 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

14 LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

15 MACHO MAN/KEY WEST-Village People— Casablanca
(LP)

SEATTLE/PORTLAND
This Week
1 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY—
Linda Clitford—Curtom (LP/12-inch)
2 VOYAGE-—all cuts—Marlin (TK) (LP}

3 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—Marlin (TK) (LP)

4 MACHO MAN/KEY WEST-Village People—Casablanca
{LP)

5 ) CAN'T STAND THE RAIN— Eruption—Ariola (12-inch)
6 LET YOURSELF GO-T-Connection—TK (12-inch remix)

7 THANK GOD IT'S FRIDAY—all cuts—Various Artists—
Casablanca (LP}

8 GETTIN' THE SPIRIT/OH HAPPY DAY—Roberta Kelly—
Casablanca (LP)

9 COME ON DANCE, DANCE —Saturday Night Band—
Prefude (LP)

10 GIMME SOME LOVIN'/AFRICANISM—Kongas—Polydor
(C]

11 NIGHT FEVER—Carol Douglas—Midsong (12-inch)

12 LET'S GET TOGETHER—Detrort Emeralds—Westbound
P

13 | FEEL GOOD-AI Green—Hi (Cream) (LP/12-inch)

14 BIONIC BOOGIE—all cuts—Bionic Boogie—Polydor (LP)

15 ROMEO & JULIET-Alec R. Costandinos & the
Syncophonic Orch. Casablanca (LP/12-inch)

MONTREAL
This Week

1 LETSALL CHANT—Michael Zager Band—Quality (LP)
2 | CAN'T STAND THE RAIN—Eruption—GRT (LP)

3 MACHO MAN-Village People—Polydor (LP)

4 VOYAGE—Voyage—RCA (LP)

5 GALAXY—War—MCA (12-inch)

6 DISCO DUB—David Boydell—London (12-1nch)

7 STREET DANCE—Brooklyn Dreams—Quality (12-inch)
8  TUXEDO JUNCTION—Tuxedo Junction—RCA (LP)

9 AT THE DISCOTHEQUE- Lipstique—Polydor (LP)
10 FUTURISTIC JOURNEY—Bidu Orch.—CBS (LP)

11 RIO DE JANEIRO—Gary Criss—RCA (12-inch)

12 " DANCE WITH ME—Peter Brown—CBS (LP)

13 BAMALAMA-—Belle Epoque—Solo (12-inch)

14  FEELIN' THE SPIRIT—Roberta Kelly—Potydor (LP)

15 ACTION 78—Erotic Drum Band—-Down (12-inch)

National
Disco
Action

TITLE(S), ARTIST, LABEL

1 | IF MY FRIENDS COULD SEE ME NOW/
GYPSY LADY-Linda Clifford—Curtom
(12-inch/LP)

2 | VOYAGE—al} cuts—Marlin
(TK) (LP)

COME INTO MY HEART/LOVE'S
COMING—EASY LOVE-USA—
European Connection—TK (LP)

5 | COME ON DANCE, DANCE—Saturday

Night Band— Prelude (LP)

4 | MACHO MAN/KEY WEST/I AM WHAT |

AM-Village People—Casablanca (LP)

15 | THANK GOD IT'S FRIDAY—all cuts—

Various Artist—Casabtanca (LP)

10 | LET YOURSELF GO—T-Connection—TK
(12-inch remix)

ROMEO & JULIET—Alec R. Costandinos

& the Syncophonic Orchestra—
Casablanca (LP/12-inch)

BB R B

oo
L]

9 | 9 | GETTIN' THE SPIRIT—Roberta Kelly—
Casablanca (LP)

10 | 7 | RIODE JANEIRO—Gary Criss—Salsoul
(12-inch)

11 | 11 | LET'S GET TOGETHER/TURN ON LADY-
Detroit Emeralds—Westbound (LP)

ﬁ 17 | ATTHE DISCOTHEQUE—Lipstique—Tom
‘n Jerry (Salsoul) (LP)

13 | 8 | SEVEN DEADLY SINS—Laurin Rinder &
W. Michael Lewis—AVI (LP)

14 | 14 | DANCE WITH ME—Peter Brown—Drive
(TK) (LP712-inch)

15 | 16 | ROUGH DIAMOND/FEVER/TOUCH MY
HEART—Madleen Kane—Warner
Bros. (LP)

| 22 | HowMucH, How MUCH 1 LovE YU
Love And Kisses—Casablanca (LP)

17 | 12 | LET'SALL CHANT—all cuts—Michael
Zager Band—Private Stock (LP/12-
inch)

18 | 18 | GRAND TOUR—all cuts—Grand Tour—
Butterfly (LP)

19 | 19 | GARDEN OF LOVE-all cuts—Don Ray—
Crocos (LP import)

20 [ 13 | I CAN'T STAND THE RAIN—Eruption—
Ariola (12-inch)

21 | 21 | NUMBER ONE/ONE THOUSAND
LAUGHS —Eloise Laws—ABC (12-
inch)

22 | 20 | GIMME SOME LOVIN' /AFRICANISM/
DR. DOO DAH- Kongas—Polydor
(LP)

23 | 23 | | LOVE N.Y.—Metropolis—Salsoul (12-
inch)

Y| 31 | ATTHE COPA-Barry Manilow—Avista
(12-inch)

25 | 28 | WHAT SHALL WE DO WHEN THE
DISCO'S OVER?—Richard Hewson
Orch.—AVI(12-inch)

26 | 25 | WEST SIDE STORY (Medley)/FIDDLER
ON THE ROOF—Salsoul Orch.—
Salsoul (LP/12-inch)

27 | 27 | CELIBEE & THE BUZZY BUNCH-all
cuts—TK (LP/12-inch)

28 | 32 | YOU REALLY GOT ME—WCLIPSE—
Casablanca (LP)

BIONIC BOOGIE (entire LP)—Bionic
Boogie—Polydor (LP/12-inch)
YOUR LOVE IS S0 GOOD FOR ME—
Diana Ross—Motown (12-inch remix)
31 | 24 | PLAY WITH ME/YOU ARE MY LOVE-

Sandy Mercer—H&L (12-inch/LP)

BOOGIE TO THE TOP/S-E-X—Idris
Muhammad—Kudu (CT1) (LP)

33 | 33 | IFEEL GOOD—AI Green—Hi{Cream)

{12:inch/LP)

34 | 34 | THAT'S THE KIND OF LOVE I'VE GOT
FOR YOU-Dusty Springfield—United
Artists (LP)

SHAME—Evelyn ""Champagne” King—
RCA (12-inch remix)

36 | 29 | NIGHT FEVER—Carol Douglas—Midsong

(12-inchy

37 | 38 | STREET DANCE/MUSIC, HARMONY &

RHYTHM—Brooklyn Dreams—
Casablanca (12-inch remix)
GET OFF/TINA'S SONG—Foxy—Dash

7| - (TK) (LP)
> ¢

B (37

— | LADY OF THE NIGHT/GOT TO GET OUT
OF HERE-Lucy Hawkins—SAM
(12-inch)

SATURDAY NIGHT FEVER-2all cuts—Bee
Gees—RSO (LP/12-inch}

40 | 3

Compiled by telephone from Disco D J Top Audience Response Playlists representing key discotheques in the 16 major U.S. Disco Action Markets.

A STAR PERFORMERS: Stars are awarded on the National Disco
Action Top 40 chart based on the following upward move-
ment. 1-5 Strong increase in audience response/6-15 Up-
ward movement of 3 positions/16-25 Upward movement of 4
positions/26-40 Upward movement of 6 positions.

Compiled from Top Audience Response
Records in the 15 U.S. regional lists.

www.americanradiohistorv.com
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Discos

Billboard photos by Paul Lester

Star Show: Photos of old movie queens are showcased about the dance floor at the Circuit Theatre.

NEW ORLEANS—A 73-ycar-old
playhouse here has been poshly ren-
ovated and is now New Orleans’
most popular discotheque. The Civic
Theatre, which plays only progres-
sive disco, has been drawing crowds
of about 500 on weeknights and up
to 2,800 on weekend nights since it
opened Dec. .

The three men who operate the

STAGE LIGHTING

&
SPECIAL EFFECTS

« Mirror Balls « Color Wheels

e Chasing Lights « Color Organs

* Flashers « Spotlights

« Strobes «Dimmers

« Turntables «Fog Machines

« Color Effects «Bubble Machines
» Special Ettect Projectors

Send for our illustrated

68-page Catalog on
Lighting and Special Effects.

TIMES
SQUARE

Theatrical & Studio Supply Corp.
318 West47th St. New York, N Y. 10036
Tel: (212) 245-4155

Civic. Frank Mumphrey, Glen
Mangason Jr. and S.J. Cerniglia.
leased the building from real estate
developer Joseph Canizaro last July.
Since then. they've spent about
$250.000 on renovation, they claim.

The lighting and sound system
were designed by Al Paez, president
of the New Orleans Disco Assn.. and
Blackstone Productions of Austin.
Tex.

The lighting consists of several
hundred feet of chase lights. two
mirrored balls surrounded by neon
tubes. Diversitronic strobe lights and
Par 36 spotlights which are located
on the dance floor as well as

DISCO
IMPORTS

Retail « DJ & Mail
Order Service

Call or Write us—We have the fastest serv-
ice. best stock and cheapest retail price on
imports. Send for our FREE separate list-
ings of Imports, 12" Discs. Current Singles
and Disco Oldies.

DISCO—DISC

71-59 Austin St.. Forest Hilis. NY 11375
[212) 261-6690—20 Minutes from Manhattan

ALL ORDERS ARE SHIPPED IMMEDIATELY—WE
GIVE PERSONAL ATTENTION TO YOUR NEEDS—
WE HAVE THE BEST PRICES-TRY U§, YOU'LL
NEVER NEED ANYONE ELSE—ASK FOR DJ SPE-
CIAL DISCOUNT.

DISCO IMPORTS 12"-LP's-7"

France—Germany-—Italy—England—Canada
D DJ DISCOUNTS!

We offer DJ’s a special discount.

O Contact us for details and our
complete catalog of domestic

isco records.

and imported

S5 W. 42nd 8L NOW AVAILABLE:
NY, NY 10038
212/354-4604 LP's dom—Boogie to the
7221-8989 -I— Top, Idris Muhammad:
Thank God It's Friday
FAe i (snatrk); Dancin’ in the
212/279-9880 Street, Trax; Rough Dia-

| Mastercharge &

BankAmericard D
RECORDS

SINGLES 1929-1978

Originals & Reissues—Over 10,000 tities in stock
Send §1.25 tor catalog, deductible against 1s! order
We Ship UPS Within 24 Hours of Recelpt of Order

mond, Madleen Kane; For You,
Prince; Pulstar, McLaine Explo-
sion; Man Machine, Kraftwerk;
imp — Future Mystic Journey,
Biddu Orch.; Hot R/S; Quartz;
Back to Music, Theo Vaness;
Garden of Love, Don Ray w/Cer-
rone; Vamps (red vinyl), Stop
Telling Lies, Hurricane Fifi; Erotic
Discoteque, Freedom Machine.
12" dom—Action ‘78, Erotic
Drum Band; Make Love to Me,
Kelly Marie; Mi Amore, Desiree;
imp—Knights in White Satin,
Linda Law.

By KELLY TUCKER

throughout the club. A 15-foot metal
arrow with flashing sign bulbs raises
and lowers into the dancers.

A continuous slide show, created
by Blackstone Productions. runs be-
low the proscenium arch above the
dance floor. The slides show faces of
movic stars. op-art patterns and dis-
torted nature photographs.

Leroy Hagan, manager of the Ci-
vic. says four white plexiglass col-
umns with chase lights on the inside
and outside will be installed soon.
Like the arrow, the columns will
raise and lower into the dancers.

The sound system is made up of
eight Cerwin Vega speakers
mounted above the dance floor. The
four bass speakers hang above the
corners and four tweeter midrange
speakers are mounted above the
center.

The DJs booth hangs above and
to the back of the dance floor. It is
equipped with two Technics MK [I
1500 turntables with LED readout
control and a Clubman 4 mixer. The
DJs are Paez. Skip Seever, Steve
Scaffidi. Brian Burke and Willy
Ladner.

Some people are calling the Civic
Theatre “New Orleans’ Studio 54.”
Like Studio 54 in New York, the Ci-
vic Theatre was once a spacious op-
era house that has been extensively
renovated. Also like Studio 54, the

Reflected Lights: Dancers make
their own light patterns in this slow
motion photo as a revolving ball
twirls above their heads.

www.americanradiohistorv.com

New ldea: Metal arrow with light bulbs pops down into the dance floor as an
added environmental stimulus.

Louisiana’s Best: Old Playhouse

New Orleans Civic Theatre Powerful Club Attraction

stage is used as the dance floor and
the balcony is for lounging.

The theatre wasbuilt by the Shu-
berts in 1904. Since, it's been a play-
house. an opera house. a movie
house and a burlesque.

Now. on the stage where Tyrone
Power and Tallulah Bankhead
thrilled audiences, dancers pound
away on a 12,000 square foot pol-
ished aluminum dance floor.

The decaying auditorium area
was restored by interior designer
Charles Gresham. He gave it an
overall light gray paint job, preserv-
ing a chalky white finish for the
Beaux Art filigrees along the bal-
cony and stage fronts. Charles
Reinike, a local artist, restored the
gold leaf which trims the masks of
comedy and tragedy and the pro-
scenium arch.

The orchestra and box-level seats
were torn out to make room for
white-topped tables and gleaming
metal chairs. In the lower balcony.
there are no tables or chairs. only
cushions on the carpeted floor for
exhausted dancers, and marble slabs
to hold their drinks.

Drinkers at the Civic Theatre
never have to travel far for a refill.
There are five bars. one on the sec-
ond level and four on the nrain floor.
One is located in the orchestra pit.
Another. called the celebrity bar. is
in a room in the back of the theatre
where the walls are covered with
photographs of acts that have per-
formed at the theatre.

The Civic opens at 9 p.m. and
closes at 7 a.m. The cover charge is
$3 Fridays and Saturdavs. Every
other night of the week admission is
free. There is no dress code. but most
of the clientele s well-attired and
doormen are instructed not to admit
anyone “scruffy looking™ About
80% of the customers are white. and
most are in the 21-28 aze bracket.
Required age limit is 21

Fi

MFR'S WARRANTY AGC OF 100 TO 1
DIMMING

COLOR ORGAN

msligl\t controllers

1500 WATIS/CHANNEL PUSH LOGIC CONTROL

ILLUMINATED OPERATIONS
CHASE/AUDIO CHASE 19" RACK, MOUNTABLE
SATISFACTION & MORE

_moew

"99

sugg. retail price—25%

602/264-2475

EI<IKOR a awision of omnicomp

5450 n. 16th st suite 253, phoenix, az. 85016

Record

Pool
International

In New York call Mike Pabone

Tel: 212/747-0608

Elsewhere in the U.S. call Toll Free
Tel: 800/221-3235

an affiliate ol the
Canadian Record Pool

The first and most prestigious disc jockey organization inCanada
is accepting U.S. disc jockeys into its membership. Strict mem-

bership rutes will appty.

The latest European and Canadian 12/ and LP’s will be serviced
Cost to U.S. members will be $12.00 per every shipment of rec-

ords, plus mailing charges.

For further information call Mike Pabone. In Canada, cait Mary

Spana, 514/270-6870
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(TJother's

Favorite
Gospel

2 Record oS¢t
8TracRk Tape

NASHBORO 27184

NEW
Albums,
8Track

& Cassette

NASHBORO 27199
2 Record Set

NASHBORO
RECORDS

NASHBORO RECORD COMPANY
1011 Woodland Street
Nashville, Tennessee 37206

Gospel

Baker’'s ‘Noise’
On Air 8 Years

NASHVILLE—"A Joyful Noise.”
hosted by Paul Baker and acclaimed
as the first “all-Jesus music” radio
program ever syndicated, celebrated
its eighth year of continuous broad-
casting in April.

Begun in April 1970 on charter
station WLCY in Tampa/St. Peters-
burg, the show was originally a half-
hour mono production from which it
has grown to a network of some 20
stations coast to coast. Over the years
it has been recognized as a pioneer
for many similar shows now in exist-
ence, boasting a full-stereo all-music
format.

“I’m convinced the key to the stay-
ing power of ‘A Joyful Noise’ has
been the fact that we have dared to
be different as the trends of radio
have changed,” says Baker. “Some
shows are stuck in such rigid formats
that they can’t be adaptable when
the time comes.”

Credited with the maintenance of
the high quality of the program and
the timely distribution is Jack
Bailey, head of GME Radio Produc-
tions, which has been the exclusive
distributor/syndicator of the series
for nearly two years.

“Another first for ‘A Joyful
Noise,’ " states Bailey, “is that it’s the
firstreligious PSA program that ever
carried a subscription charge with it.
That’s just part of what it takes to do
the job well and give our stations the
best. All our subscribing stations
think i’s worth it to have the best
and clean up some of the PSA gar-
bage that’s on the air.”

The second station to carry the
program was KEYN AM/FM in
Wichita, Kan. Roger Mundy. pro-
gram director for both the AM and

Major Promo On
Jimmy Swaggart

NASHVILLE — Promotional
plans surrounding the first Jimmy
Swaggart LP, entitled “Somewhere
Listening,” released under an agree-
ment with the Benson Co. of Nash-
ville, are underway with emphasis
relying heavily on airplay and mer-
chandising.

Swaggart recently signed an
agreement with the Benson firm
calling for the production of new re-
corded products, as well as exclusive
distribution of Jim Records, the la-
bel under which Swaggart records.

Plans for Swaggart’s release call
for a 50-market gospel radio ad buy
scheduled to begin in June, sup-
ported by product sell-ins to Chris-
tian retail and gospel distributor ac-
counts in addition to rack sell-ins. A
six-pocket free standing record dis-
play, mobiles, bin cards and posters
have all been designed to accom-
pany the product.

In addition, a four-color program
is being designed for distribution at
the Swaggart Evangelistic Crusades
featuring pictures and background
information as well as selected
pieces of product. The program will
be tagged with local retail and rack
accounts supplying Swaggart prod-
ucts in that area.

Swaggart, one of the most recog-
nizable members of gospel music,
preaches daily on the “Camp-
meeting Hour,” a 30 minute broad-
cast purported to be the largest daily
religious broadcast in the world.
Swaggart’s 34 titles have sold more
than six million units, an achieve-
ment that places his sales among the
largest in the gospel record industry.

FM, remarks that “currently we are
running the show one hour on FM
and four hours on AM. We've used
‘A Joyful Noise’ consistently now for
eight years, which in my opinion
says it all.”

Other earlier subscribers include
WKDF, a progressive rock station in
Nashville, and WFBQ-FM, Indian-
apolis.

Both Bailey and Baker show
strong optimism for the future of the
series. Baker is certain that the mar-
ket for Contemporary Christian mu-
sic of the kind he plays is just begin-
ning to come of age and that future
growth will continue to be strong for
some time to come. Bailcy added
that increasing numbers of stations
are becoming more willing to pay a
subscription charge for a religious
show to improve their over-all pro-
gramming rather than to sweep PSA
under the carpet as has been the atti-
tude among many in the past.

One of the attractive features to
program-conscious stations has
been that Baker has never solicited
financial contributions on the air.

“I invite my listeners to write me,
which gets them personally involved
in the show, but I've never begged
them for dollars. I'd rather have
them personally involved than fi-
nancially involved. That’s what has
held my audience for eight years.
They feel welcome, not obligated.”

Ernie Ford Will
Head Fame Push

NASHVILLE-Tennessce Ernic
Ford has been appointed the honor-
ary national chairman for the Gos-
pel Music Hall of Fame’s fund rais-
ing drive.

Ford, who has sold more records
in the gospel field than any other
artist, was the first president of the
Gospel Music Assn. at its inception
in 1964.

The drive has a national goal of
$1.5 million for the Hall of Fame, to
be built in Nashville across from the
Country Music Hall of Fame. Cam-
paign activities began in Nashville
with a local goal of $300,000.

The Gospel Music Hall of Fame
will contain a muscum, a multi-
media theater, an extensive library,
a chapel and offices for the associ-
ation in addition to the Hall of Fame
area that will house plaques of the
inductees.

The Hall of Fame was established
in 1969 with the first inductees in
1971. There are now 25 members of
the Hall of Fame with two added
each year, one-living and one de-
ceased.

Back From Tour

NASHVILLE—Nancy Honeytree
and Mike Warnke have recently
completed the biggest and most ex-
tensive concert tour ever played by
any contemporary Christian artists
in Australia.

Organized by Jesus People, Inc. of
Perth, in cooperation with P.C. As-
sociates of Fort Wayne, Ind., and the
Dharma Artist Agency of Nashville,
the tour consisted of 23 concerts and
two leadership communication
workshops in 26 days, including ap-
pearances in Sydney, Melbourne,
Hobart, Canberra, Brisbane, Ade-
laide and Perth, marking the first
time two leading Christian artists
from America have been co-billed in
the southern hemisphere.
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5 TITLE, Artist, Label & Number
R
1 1 26 JAMES CLEVELAND
Live At Carnegie, Savoy 7014
2 2 44 SHIRLEY CAESAR
First Lady, Roadshow RS-LA744-G (United Artists)
3 3 103 WALTER HAWKINS & THE LOVE CENTER CHOIR
Love Alive, Light LS 5686 (Word/ABC)
4 4 22 GOSPEL KEYNOTES
Tomght s The Night, Nashboro 7187
5 7 138 JAMES CLEVELAND & CHARLES FOLD SINGERS
Jesus Is The Best Thing That Ever Happened To Me, Savoy SGL 7005 (Arista)
6 9 13 REVEREND MACAO WOODS
Happy in Jesus. Savoy 14463
7 10 52 WALTER HAWKINS
Jesus 1s The Way, Light 5705 (Word/ABC)
8 8 76 EDWIN HAWKINS & THE EDWIN HAWKINS SINGERS
Wonderfut, Birthright BRS 4005 (Ranwood)
9 6 26 ARETHA FRANKLIN
Amazing Grace, Atlantic 2-906
10 12 17 WILLIAMS BROS.
Mama Prayed For Me, Savoy 14462
11 5 3 ANDRAE CROUCH & THE DISCIPLES
This Is Another Day. Light 5683 (Word/ABC)
12 13 17 SARA ) POWELL
When Jesus Comes, Savoy 14465
13 33 13 REVEREND MACAO WOODS
Christ Tabernacle Concert Choir, Savoy 7007
14 17 9 INSTITUTIONAL RADIO CHOIR

He's Standing By. Savoy 14458

15 15 80 GOSPEL KEYNOTES

Ride The Ship To Zicn, Nashboro 7172

16 16 22 JESSE DIXON

It's Alright Now, Light 5719

17 11 26 EDWIN HAWKINS & SINGERS

The Comforter. Birthright 4020

18 18 39 REV. MILTON BRUNSON & THE THOMPSON

COMMUNITY CHOIR
Joy. Creed 3078 (Nashboro)

19 19 9 THE PILGRIM JUBILEE SINGERS

Now & Forever. Nashboro 7181

20 25 68 MYRNA SUMMERS & THE COMBINED CHOIR OF THE

REFRESHING SPRINGS C.0.G.1.C.
| Found Jesus And I'm Glad, Savoy SIL 14407 (Arista)

21 31 68 SENSATIONAL NIGHTINGALES

See You In The Rapture, ABC/Peacock PLP

22 22 120 ANDRAE CROUCH AND THE DISCIPLES

The Best Of Andrae, Light LS 5678 (Word/ABC)

23 23 22

24 m

JAMES CLEVELAND/SO. CALIF. COMM. CHOIR
Savoy 14412

JAMES CLEVELAND/RUTH SCHOFIELD EDITION:
Savoy 14445

25 29 5 SAVANNAH COMMUNITY CHOIR WITH REV. ISAAC DOUGLAS
Stand Up For Jesus, Creed 2306 (Nashboro)
26 26 9 MIGHTY CLOUDS OF JOY

Live & Qirect. AB-1038

27 14 22 ERNEST FRANKLIN

I'm Going To Sit Down, Jewel 0128

28

q‘-ﬂ
» | XD

DONALD VAILS CHORALEERS:
Savoy 7019

SENSATIONAL NIGHTINGALES:
Jesus Is Coming, Peacock 59232

30 30

w

ISRAC DOUGLAS
Special Appearance, Creed 3081 (Nashboro}

31 21 156 THE GOSPEL KEYNOTES

Reach Dut. Nashboro 7147

32 32 5 HARRISON JOHNSON

Don't Make War, Creed 3080 (Nashboro)

33 24 22 ANDRAE CROUCH

Live At Carnegie Hall, Light 5602

ANDRAE CROUCH & DISCIPLES
Take Me Back. Light LS 5637 (Word/ABC)

34 28 44

J.C. WHITE & SINGERS
Phase |, Savoy 14467

35 20 13
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Soul
" Sauce

Gala Party
For DJ In
Milwaukee

By JEAN WILLIAMS

LOS ANGELES—A testimonial
dinner is being held for O.C. White,
one of the country’s best known DJs,
who happens to spend the bulk of
his time lending a hand to the com-
munity in which he serves.

The tribute, pulled together by
Lucky Cordell and Paul Gallis, with
committee members Eddie Thomas,
0.C’s wife Joyce and Larry O'Jay,
music director at WAWA in Mil-
waukee, is set for May 12 at the Pfis-
ter Hotel in Milwaukee.

White, a 17-year staffer at
WAWA, is hoping to draw Jerry
Butler of Philadelphia International
Records to be the star performer.

Onhand will be the 20-piece
UWM Jazz Ensemble from the
Univ. of Wisconsin, Milwaukee, un-
der the direction of professor Andrew
White (no relation). However, White
is a Ph.D candidate at Union gradu-
ate school in Yellow Springs, Ohio.
He collected his master’s degree in
urban affairs a couple of years ago.

White's pet project is his O.C.
White Soul Club which consists of
from 175 to 200 teens and young
adults.

“This is a manpower organization
that bridges the gap between youth
and senior citizens,” says White.
“Our aim is to help seniors in a way
that will do the most good.

“Realizing that most of the seniors
living in our community live on
fixed incomes and don’t have the
money to do things like fixing up
their property when they are or-
dered to, my kids go in and repair
boards, scrape the houses, clean the
gutters, fix the roof, tend their yards.
build fences. build or fix steps, plas-
ter the kitchens and anything else
that needs to be done.”

He explains that his “kids™ recog-
nize they are part of an organization
and “we have officers—plus, every-
body is promoted from within the
group.”

He notes that two supervisors,
Dwane Cunningham. who has been
with him seven ycars, and Mary
Davis, six years. were juvenile delin-
quents when they came to him.

“I go to the children’s courts ask-
ing to take the children in hand.
Then | make a deal with them. It
they want money. they sure as hell
have to work for it. We also demand
they save $25 a week from the more
than $90 we pay them. In six months
these kids sec the value of saving
their own money and take pride in
earning it.

“They live at home with their par-
ents but they must come to work ev-
cry day. The deal I make when 1 hire
them for work is that if they hear me
on the air every morning—-no matter
if' there is two fect of snow on the
ground and 20 degrees below zero.
they know that I am working so they
have to come to work too. They can
miss a day when I miss a day and 1
have only missed one day in 20
years,” says White.

White, whose memberships in-
clude the Governors Youth Board,
Governors Task Force on Encrgy
Conscervation and NATRA. has re-
ceived citations for merit achieve-
ment from NATRA each year since
1964. e was also a vice president of
NATRA.

His close political involvement
ties in to his work as a DJ. "It is my
responsibility to get the message

(Continued on page 49)
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[S 3 1 (writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 S| (Writer), Label & Number (Dist. Labef) (Publisher, Licensee) [ 3 © | (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
1 1 | 10 | TOO MUCH, TOO LITTLE, TOO LATE- ﬁ 43 6 YOU ARE, YOU ARE—Curtis Mayfield 69 | 62 | 15 | L-O-V-E-U—Brass Construction
l:hn’v(!_y Mathjisv& DenieEe WiILiam:s” - (C Mayfield). Curtom 0135 (Mayfield, BMI) (R. Mueller), United Artists 1120 (Desert Rain/Big
v AR ; )
EHommgd Houasel,"?a)m)omm o 310 35130 |10 {BCQN"[t SAH’NB THB[ M".f'?}"l“"?‘;?m ﬁ Bora,”ASCAP)
o BIFILD s LA Lk LI GHED 90 | 2 | LET THE MUSIC PLAY—Dorothy M
- Burl BMI ! y Moore
212 9 gNME.&%,DvaJ_ L“:,:;f; wa",:‘:’: A, (T (Burlingtom, BMI) o (F. Knight), Malaco 1048 (TK) (Fwo Kmight, BMI)
(Screen Gem-EMI, BMI) 44 6 LCET‘S GdET FUNK”H%D—BOlImg Point n n 3 ST
(C Howard, W. Harrell, A. Daniels), Buflet 05 WESTSIDE ENCOUNTER—Salsout Orchest
ﬁ 9 6 TAKE ME TO THE {Bang) (Web 1v/Brown Sugar/Funktified, BMI) (5. Sondheim, L. Berstein), Salsou!a ;%54 rehestra
:‘fﬁy"ulgfey—'Rﬂe'vslg;ogerlzley &l ¢ ﬁ 47 | 6 | WAITING ON LOVE—johny Bristo 18 Edfnmy, (RET
. \ , K. s , R Y.
il LR e o ﬁ (1. Bristal), Atiantic 3421 (Bushka, ASCAP) ﬁ 82 | 3 | LETS GO ALL THE WAY—whispers
ﬁ 48 6 | FEEL GOOD—n Green (M Ragin, R. Burke, A Vosey, !. Brown), Solar
9 [ 7 | STAY—Ratus/Chaka Khan (A. Green/F lordan/R. Fairfax k), Hi 78511 11246 (RCA) (Free Delivery, ASCAP/Wah Watson/
(R. Calhoun/Chaka Khan), ABC 12349 (American (Al Green/Jec, BMI) Joseph & Art, BMI)
Broadcasting, ASCAP/High Seas, BMi) 39 24 15 AM 1 LOSING YOU—marhatt
51 3113 THE CLOSER | GET TO (A Fields, B. Morr, D Stend:r"),aCollz:nbna 3-10674 73|70 - E'SEX”eSnEnogirﬁ]w'&cke,sun L. Jordan, C
. : . , A, Wi, |l L. I S
(YJO:AJ; r::beamt chIaasc; :;:hn?o"snls?mm' (Sumack/Scorpicorn. BM) Miller, L Oskar, H. Scott, J. Goldstein), MCA 40883
(Searab, Ensign, BMG 40 | 27| 10| RUMOUR HAS T~tus sunmer (Far Out, MCH)
. L b I N 3
6 6 |13 DA?;CE WITH ME—Peter Brown 916 (Rick's, BM1) 74 | 78 6 LOOK UP WITH YOUR
(P Brown, R. Rans), Drive 6269 (T K.) MIND —tenny wilii
(Shertyn/Decibel, BMI) 4l 34 19 #g{‘lr;":ezzlvuw”" (F Wulson,eJ'_mVyviedlerl;,mAsBC 12345 (Screen Gems:
ﬁ 10 | 5 | THE GROOVELINE -eatwave (B Sigler, K. Miller, R Ear, S Miller), (Lucky EATErD, B
EgimT:/r??necrta%’;%I' EApsuaif;OSZd Three/Suemay, BMI), Gold Mine 4008 (Satsoul) 75 | 79 6 BLACK WATER GOLD —Sunshine Band
) 42 | 28 | 11 | FANTASY—tarth, Wind & Fire (L. Zitlery), TK 1026 (Su-ma/Rogan, BMI)
8 8110 NIGHT FEVER—Bee Gees (M. White. £. del Barnio, V. White),
Eg' G:bb;1 Rbra‘tl;b' M Gibb), RSO 889 Columbia 3-10688 (Saggtire, BMI} ﬁ 86 2 WEEKEND LOVER— 0dyssey
igwood, S. Linzer, D. Randell), RCA 11245 (Featherbed/
43 | 35! 16 | DON'T COST YOU NOTHING- (S. Linzer, D. Rande
ﬁ 12| 5 | USE TA BE MY GIRL—The 0ays Ashiord Ard Simpson Desiderata/ Unichappell, BMI)
(K. Gambie, L Huff), Phiiadelphia International (N. Ashford, V. Simpson), Warner Bros. 8314 (Nick ﬁ 87 2 SHAME i
83642 (CBS) (Mighty Tree, BMI) 0-val, ASCAP) O H Fnc;i;elgogsh)an;%a‘\gvﬁ ]lggg
10 | 11 | 10 | RIDING HIGH—Faze6 44 | 40| 8 | THE ONE AND ONLY—Gladys Knight (Dunbar/Mills & Mills, BMI)
(K. Harrison, T. Crum, R Atkens. R Parker R Neal & The Pips
Jr), SHE 8700 (Atiantic) (Playone, BMI) %ZB&]’%S:; (yam?,f.rsg/mﬁag’g: XQS,‘&T%M lli)uddah 78 1 80 | 4 | NUMBER ONE—Eiise Laws
nsign, . P Vegas. L Vegas). ABC 12341 (Novalene, BMI
11| 4|14 | BOOTZILLA=ootsy's usber and L S T ot e TR B B (owatere. EMD
{(W. Collins, G. Clinton), Warner Bros. 8512 79 | 85 3 PLEASURE PRINCIPLE — Parlet
(Rubber Band, BMU) (F'?'f,ami;]?";ﬂ‘gt::n’“‘l . (G. Cinton, R Ford, B. Worrel), Casablanca 919
12 | 13 | 11 | GET ON UP—Tyrone Dasis (Porchester/Seitu, BM1) (Reck's/Malbiz, BM1)
L Graham), Cotumbia 3-10684
{comten o, ). Pr| 56| 5| GIRL CALUIN— crocose s ﬁm ANNIE MAE - Nataie Coie
(A Toussant), RCA 11222 (Marsaint, BMI) (N. Cole), Capitol 4572 (Cole-Arama. BMI)
13 7|15 | FLASH LIGHT—Parfiament ﬁ, | '
(G. Clinton. B. Worrell, W. Caliins), Casablanca 909 57} 5 | ATTITUDES—The Bar-Kays ﬁm RUNAWAY LOVE—Linda Clifiord
(Rick's/Malbiz, BM1) goaAlliexEndAﬁ‘r,e’: Rof{sevlrr:a:r.sészs,sx tgte;«avt M | . Askey)) Cortom 0138 (Andrask/ Gemigo, BMY)
rd, , H i 1N,
14 | 1419 REACHING FOR THE Thampson), Mercury 550 (Phonogram) (Bar-Kay/ ﬁ
ANNA' MAKE A DREAM COME
SKY—Peabo Bryson Warner Tamerlane, BMI) m JUST W ,
(P~ Bryson). (PB. ASCAP), Capitol 4522 48 | 36| 12 | LOVE IS ALL YOU NEED— tigh tnerg TR Mass Productin o) (oo
ﬁ 25 8 DANCE ACROSS THE (C. Drayton), Gordy 7157 (Motown) (Jobete, ASCAP) Pepper, ASCAP)
FLOOR—Jimmy “Bo" H 49 | 45| 14 FREAKY DEAKY—Roy A
(W Casey. R Finch, Sushine Sound 1003 (TK) (¢ Busong, R Ayes). Poldor 4451 (Pranodse) o6 MEAN MACHINE—The Mirackes
(Sherlyn/Harrick. BMI) (Michelle Bird/Roy Ayers Ubiquity. ASCAP) ‘(\Gnrlr}\ gﬂcﬂt;-cnﬁm) Columbia 3 10706 (Grimora
pril,
16 | 16 | 12 (LAETF'SMAL"IA. (Z:HA)NL_"‘E gﬂichael Zager Band 50 | 491 11 }::JSTJIME THEY TOLD THE FINE AND HEALTHY THING
ietds, ager). Private Stock —1.2. Hill a m =L Haywood
45184 (Sumac. BMI) (F. Knight) Colur'nbua 310680 (Two-Knight, BMI) (W. Burton) MCA 40889 (Gem-Edd B o
17 | 15|12 NEVER GET ENOUGH OF 51 | 46| 16 DO YOU LOVE SOMEBODY — Luther |
YOUR LOVE-L1p (). Baylor), Koko 728 (Klondive, BMD) o 8 91| 2 MF"E YOUR WOMAN, SHE IS YOUR
(. CRLOTE, (LA A (s 52 | 51| 10 | WHERE DID LOVE GOt W MeDougal HD. Plude 71
John/ Uignette, BMI) —Leroy Hutson (W. Mc! oygal IM), Prelude 71103
8 9 ou G Askey)bCurtom 0134 (Warner Bros.) (Veedone/Tramar. BMI)
18 |1 IT'S ALL IN YOUR MIND—side ffect (Andrask, BMI)
(Johnson, Maha, Pation Hendeyson‘lste Ja:w,s). 53 | 52 8 TWO HOT FOR LOVE - 86 | 92 2 COME ON BACK TO ME
Fantasy 818 (Relaxed/Happy Birthday, BM) (B tey). Butterlly 1206 (hmpl Patng, ASCAP) LOVER—Margie oseph
19| 19 | 10 | SLICK SUPERCHICK~ Koot & The Cang 54 | 50 | 16 | WORKIN' TOGETHER—ace featuring 0 s A 349 Gustia JEEAT
(Pronograny Derniloacy, auly Frankie Beverl CHUMP CHANGE —Aert King
(Phonogram) (Delightiul/Gang. BMI) F. Beverly). Capitol 4531 (Pecle. BMI
20 | 22| 7 | OH WHAT A NIGHT R (Gromeniye. oy " 1m0 10007
55 | 95 6 TOMORROW | MAY NOT FEEL !
FOR DANCING—Barry whit
(B. White, v Wilson) 200n Century B Sy 88 | 88 | 2 | MY FAVORITE FANTASY—van McCoy
2365 (Sa Vette, BMI) mpson), Chi-Soun (United Artsts) (v McCoy), MCA 40885 (Van McCoy/Warner
(Carleen/Defrantz Moique. ASCAP) Tamerlane. BMI)
21 | 17 |12 OCEAN OF THOUGHT AND )
5 | 93 | 16 STAYIN' ALIVE—Bee G
DREAMS - bramatics (B Gibb, R Gibb. M. Gibb), RSO 885 (Polydon) 89 | 89 | 3 | BABY I JUST WANNA LOVE
e . : g 00— e
) ' — /K {G Gada. J. Hoffman), Alexander Street 007
22 | 20 |12 | | COULD HAVE LOVED YOU—Moments 671 4 H}L Q{i?en!’oﬁ‘f’,ﬁ.?%ﬂ?'f& o B (AleandedStzeLESED)
(Not Listed). Stang 5075 (Unichappeil/Begania
Fedora, BMI) 58 | 58 9 0LD MAN WITH YOUNG 90 | 66 | 25 JACF!( AN[J) JILL—Raydio rsoxp
R Parker, Jr), Arista 0283 (Raydiola, AS
ﬁ 29 7 IT'S SERIOUS—Cameo I((?EJQS\;:"; PMegt?!g; Hi 78509 (Cream) (Muscle (f Paer ) s 0285 (R
(CponasonqURB ackmon COCC IR0 Shoals Saund, BMI) 91| 93 { 2 | TILL YOU TAKE MY LOVE—Hawey Mason
(Casablanca) (Better Days, BMI) , , (H Mason. D Foster). Arista 0323
ﬁ 32 | 8 | DAYLIGHT & DARKNESS—Smokey Robinson m 69 ) 6 | I'M REALLY GONNA (Masong. ASCAP)
(S. Robinson. RE. Jones), Tamla 54293 (Motown) MISS YOU—Billy Preston
(Bertam, ASCAP) (B Preston), A&M 2012 (lrving/Wep. BMI) 92 194 | 2 BALTIMORE — Ron Preyer -
; Shock 10 (Hi )
25 | 23 |12 | ALL THE WAY LOVERile Jckon 60 | 60| 6 ol CAN'T HAVE (0 Wi, S B0 e IS, B
() Lo, 553 189 (e (Sl ELD —Yuonne Eliman 93 (96 | 4 | YOUVE BEEN A PART OF ME—Wee Gee
26 |26 | 9 | MISS BROADWAY—Belle Epogue o L Sl AL e G 0 (v Bullock. J. Forgham, S. Lave). Juney 533
(E. Lenton, A. Wayman), Big Tree 76008 (Atlantic) (Lemse, BMI)
(Pnm Linea, ASCAP) ﬁ 12 3 EYESIGHT—James Brown
27 121 |19 T'S YOU THAT | () Brown, D. Brown), Polydor 14465 (Dynatone, 94 | 95 | 2 SKOKIAN—Herb Atpert & Hugh Masakela
Belinda/Unichappeil, BMI) Not Listed). H 115 (A&M) (Irving/Munsai
NEED—tnchantment cinde /L EhEppe i \(Ne?ve go? %hyt?v’r:\l.u%Ml Almo A)SCI[\;’I)ng e
(M. Stokes, V. Lanier), (Desert Moon 81 2 ALMIGHTY FIRE—Aretha Franklin
Willow Girl, BMI/Desert Rain. Sky Tower, ASCAP) (€. Maylieid). Atlantic 3468 (Mayfeld. BMI) 95 m FEEL THE FIRE—Peabo Bryson
Roadsnow 1124 (United Artists) ﬁ 83 % AIN'T NO SMOKE WITHOUT | (P. Bryson), Capitol 4573 (Warner Tamerlane, BMI}
B/ 39 | 5 | DUKEY STICK—Geore oute IRE = chne et o [ sew prey '
_F. Musker). Arista 0325 96 MOONLIGHT LOVIN'=(saac Hayes
ol % :jsouke), Epic 850531 (Mycenae, ASCAP) Eglamm, BM\)US er). Arista 0 (I Hayes), Polydor 14464 @iro BMI)V
ﬁ .—David Oliver .
3 64 63 10 BOOGIE SHOES—K.C. & The Sunshine Band Wi
§2|a?é;f'g,§l)R°b'"S°") g £ (oY (H W Casey, R Finch)., TK 1025 (Sherlyn, BM?) 979715 }{;PMTEE,EgBPmE 3&'“5 Wilsonpiiians
ﬁ 38 | 6 | EVERYBODY DANCE—chic 65 | 65 | 7 | BABY, I'M THROUGH—FEnt\olions (Relaved/McGregor, BMI)
(Edwards é Rogg’(ﬂsl)j Atianlic 3469 (Cotillion Eé’a:?éﬁ:;?:og)lﬁatal 3200 (Fantasy) 98 m SAY YEAH—Sam Dees
Kreimers/Chic !
y g | (S Dees) Polydor 14455 (Dyno Dees, BMI)
31 | 31| 7 | CONFUNKSHUNIZEYA- con Furk Shun @3 @), &1 | CTLE WL LIS ORISR e
(M. Cooper). Mercury 547 (VALIE Joe. BMD) i e e 99 | 76 | 12 | TRUST YOUR HEART—Bobby Womack
) S : (B Womack, L Ware. 0 Davis), Columbia 310672
41| 6 | KEEP ON DANCING-iohnnie Taylor Pr! 77| 3| SUMMER SONG—cover wasnington 1 I ey Lo O B Gl
(). Shamwel! & C. McCollough), Columbia 3-10709 ¢ \ \
(Grooveswille, BMI) (J Blake). Kudu 942 (Motown) (Net Listed)
68 | 68| 9 | IF 1 HAD MY WAY—walter lackson G0yt L) | RS ELELHES e L
42 { 6 | SUPERNATURAL FEELING— Blackbyrds (6. Diamond). Polydor 14450 (Diamond Touch

(Saunders, Toney). Fantasy 819 (Btackbyrd, BMI)

{J Moore), Chi-Sound 1140 (United Artists)
(Gaetana/ladan. BMI)

Arista, ASCAP)
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Billboard SPECIAL SURVEY For Week Ending 5/6/78

Billboard
Top50

¢ Copyright 1978. Bill-
boari. Publications. Inc
No part of this publication
may be reproduced
stored in a retrieval sys-
tem, of transmitted, in any
form or by any means,

. . electronic, mechanical,
photocopying. recording,
or otherwise, without the
prior written permission of
the publisher

™)

These are best selling middle-of-the-road singles compiled from

E radio station air play listed in rank order.
=
2 % s
= = 2
2 B i . . . .
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2114 I CAN'T SMILE WITHOUT YOU
Barry Manilow, Arista 305 (Dick James, BM!)
2 1 /10 WE'LL NEVER HAVE TO SAY GOODBYE AGAIN
England Dan & John Ford Coley, Big Tree 16110 (Attantic) (Dawnbreaker, BMI)
3 51|14 FEELS SO GOOD
Chuck Mangione, A&M 2001 (Gates. BMI)
4 6 9 TOO MUCH, TOO LITTLE, TOO LATE
Johnny Mathis with Deniece Williams, Columbia 3-10693
(Homewood House, BMI)
5 711 THE CLOSER t GET TO YOU
Roberta Flack with Donny Hathaway, Atlantic 3463 (Scarab/Ensign, BMI)
6 3|13 READY FOR THE TIMES TO GET BETTER
Crystal Gayle, United Artists 1136 (Aunt Polly's, BMI)
7110 5 WITH A LITTLE LUCK
Wings, Wings 8812 (Capitol) (ATV, BMI)
8 814 DUST iN THE WIND
Kansas, Kirshner 84274 (Don Kirshner, BMI)
9113 3 'M ON MY WAY
Captain & Tennille, A&M 2027 (Pink Flower, BMI)
10 | 14 4 YOU'RE THE LOVE
Seals & Crofts, Warner Bros. WBS8551 (Dawnbreaker, ASCAP/Qaktree, BMI)
1 ! 20 2 YOU BELONG TO ME
Carly Simon, Elektra 45477 (Snug/C'est, ASCAP)
12 4 |16 BEFORE MY HEART FINDS OUT
Gene Cotton, Ariola America 7675, (Sailmaker/Chappel, ASCAP)
13 |12 | 22 GOODBYE GIRL
David Gates, Elektra 45450 (Warner Brothers, ASCAP)
14 116 7 TWO DOORS DOWN
Dolly Parton, RCA 11240 (Velvet Apple, BMI)
15 | 15 5 COUNT ON ME
Jefferson Starship, RCA 11196 (Diamond Back/Bright Moments, BMI)
16 | 18 3 WE'LL SING IN THE SUNSHINE
Helen Reddy, Capitol 4555 (Lupercalia, ASCAP)
17 |11 | 15 IF | CAN'T HAVE YOU
Yvonne Elliman, RSO 384 (Polydor) (Stigwood, BMI)
18 | 19 3 BABY I'M YOURS/GOD KNOWS
Debby Boone, Warner-Curb 8554 (Biackwood, BMI)
19 9 113 THE CIRCLE IS SMALL
Gordon Lightfoot, Warner Bros. 8518 (Moose, CAPAC)
20 | 28 2 TAKE A CHANCE ON ME
Abba, Atlantic 3457 (Artwork, ASCAP/Polar, AB)
21 | 22 7 IMAGINARY LOVER
Atlanta Rhythm Section, Polydor 14459 (Low-Sal, BMI)
22 | 26 3 IT'S A HEARTACHE
Bonnie Tyler, RCA 11249 (Pi/GEM, BMI)
23123 6 THIS TIME I'M IN IT FOR LOVE
Player, RSO 830 (House Of Gold/Windchime, BMI)
24 | 24 5 GEORGIA ON MY MIND
Willie Nelson, Columbia 3-10704 (Peer, BMI)
25 | 47 2 | WANT TO LIVE
John Denver, RCA 11267 (Cherry Lane, ASCAP)
26 | 46 2 BLUER THAN BLUE
Michae! lohnson, EMI America 8001 (Capitol)
(Springcreek/Let There Be, ASCAP)
27 | 43 3 SHADOW DANCING
Andy Gibb, RSO 893 (Stigwood/Unichappe!l, BM1)
28 | 32 5 THE LAST OF THE ROMANTICS
Engelbert Humperdinck, Epic 8-50526 (W.B./The Hoimes Line, ASCAP)
29 | 25 |17 SWEET SWEET SMILE
Carpenters, A&M 2008 (Sterling/Addison Street, ASCAP)
30 |21 |10 THANK YOU FOR BEING A FRIEND
Andrew Gold, Asylum 45456 (Luckyu/Special Songs, BMI)
31 | 34 3 YOU'RE THE ONE THAT | WANT
John Travolta & Olivia Newton-John, RSO 891 (Stigwood/Buffalo/Ensign, BMI)
32 127 |12 NIGHT FEVER
Bee Gees, RSO 889 (Stigwood/Unichappell, BMI)
33 | 48 2 ON BROADWAY
George Benson, Warner Bros. 8542 (Screen Gems-EMI, BMI)
34 |29 6 I'VE NEVER BEEN TO ME
Mary Macgregor, Ariola 7677 (Stone Diamond, BMI)
35 (17 |15 FALLING
LeBlanc & Carr, Big Tree 16100 (Atlantic) (Carrhorn, BMI/Music Mill, ASCAP)
36 | 42 5 CHATTANOOGA CHOO CHOO
Tuxedo Junction, Butterfly 1205 (Not Listed)
37 |30 |22 LADY LOVE
Lou Rawls, Philadelphia International 8-3634 (CBS), (Mighty Three, BMI)
3 |EETEIIHp EVEN NOW
Barry Manilow, Arista 330 (Kamakazi, BMI)
39 | 3 9 A LOVER'S QUESTION
Jacky Ward, Mercury 55018 (Times Square/Eden/Unichappell, BMI)
40 133 |23 JUST THE WAY YOU ARE
Billy loel, Columbia 3-10646 (Joelsongs, BMI).
41 | 38 | 23 EMOTION
Samantha Sang, Private Stock 45178 (Barry Gigg/Flamm/Stigwood, BM1).
42 139 [ 12 LAY DOWN SALLY
Eric Clapton, RSO 886 (Polydor), (Stigwood, BMI)
43 | 44 5 MORE THAN A WOMAN
Bee Gees, RSO (LP cut) (Stigwood/Unichappell, BMI)
4 | IR You cor it
Diana Ross, Motown 1442 (Society Hill/Brooklyn, ASCAP)
45 | 36 5 OUR LOVE
Natalie Cole, Capitol 4509 (Chappell, ASCAP)
4 | 40 [ 11 THE ONE AND ONLY
Kasey Cisyk, ABC 12333 (Famous, ASCAP/Ensign, 8MI)
47 | 45 5 I'M GONNA TAKE CARE OF EVERYTHING
Rubicon, 20th Century 2362 (Fox Fanfare/No Cibur, BMI)
48 m BAKER STREET
Gerry Rafferty, United Artists 1192 (Hudson Bay, BMI)
49 [ 49 5 STRANDED IN A LIMOUSINE
Paul Simon, Columbia 3-10711 (Paul Simon, BMI)
50 [ 50 2 MOVIN' OUT
Billy Joel, Columbia 3-10708 (Joelsongs, BMI)

=

All-Black
Symphony |
For Philly

By MAURIE ORODENKER

PHILADELPHIA — The forma-
tion of a National Afro-American
Philharmonic Orchestra, a sym-
phony orchestra exclusively of black
musicians, was announced here by
the Rev. Leon H. Sullivan, pastor of
the Zion Baptist Church and
founder of the nationwide Opportu-
nitics Industrialization Centers and
other self-help programs in the
black community.

Pointing out that there are only 38
black musicians among the 4,000
members of American symphony or-
chestras, he says a 100-member or-
chestra is being assembled and that
it will give its premiere performance
on May 22 at the Academy of Music
here.

The orchestra will be conducted
by James Frazier Jr., a Detroiter who
was the first black conductor to lead
the Philadelphia Orchestra and who
guided the children’s concerts of the
local symphony for the past wo
summers. Frazier, who is also min-
ister of music at Rev. Sullivan’s
church, says the opening concert
would bring together black musi-
cians from throughout the East.

Apart from providing good mi-
nority musicians the chance to work,
Frazier says he hopes the Afro-
American Philharmonic will con-
vince other symphony orchestras to
offer more opportunities to minority
musicians. He hopes the black or-
chestra will tour major cities and
play concerts “where we can drama-
tize the position of black musicians.”

Frazier declares he hoped also to
establish a summer program mod-
eled on Tanglewood in Massachu-
setts in which young black musicians
could rchearse symphonic repertory
and chamber music, and teach
members of the community.

The May 22 inaugural concert
will include music by Shostakovich,
Schubert and Beethoven: the pre-
micre of Arthur Cunningham’s
“Night Bird,” with Jjazz group Don-
ald Byrd and the Blackbyrds as
soloists; and Frazier’s own “King
Requiem” for chorus and orchestra.
Pianist Armenta Adams Hummings
is also listed as soloist for the concert.

Classical
_ Notes

The Atlanta Symphony's April 18 rehearsat
was moved to the Egyptian Ballroom of the Fox
Theatre for recording checks run by Cleveland's
Telarc Records. A mid-June taping is planned
using the Soundstream digital tape recorder.
“They have a fine symphony hall, but it just
doesn’t have the final bit of air or bloom re-
quired for audiophile or demonstration record
ing,'" Jack Renner, Telarc president, explains.
Telarc plans to tape the orchestra under con
ductor Robert Shaw in Stravinsky's “Firebird
Suite” and Borodin's overture and “Polovtsian
Dances” from “Prince Igor.”

Classical customers of the Camelot Music
chain are offered the chance to win expense
paid European vacations, with London Records
and Philips picking up the tab. Philips is flying
two Camelot customers to Amsterdam following
a month-long sale on the Philips and DG lines,
and London Records will jet a Camelot classical
couple to the British capital. Members of the
chain’s Camelot Classical Club—some 20,000 of
them—can register for the drawings at any
store. ALAN PENCHANSKY

www.americanradiohistorv.com

Classical

- s, ..

DG TEAM—In Manhattan to conduct t

he Metropolitan Opera, conductor Karl

Bohm is introduced to his fans at Sam Goody's. Bohm, with Jim Frey,
Deutsche Grammophon's U.S. chief, signed autographs for 1Y2 hours. The
83-year old musician began recording for DG 25 years ago in March.

s
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NEW YORK Classical sta-
tions for the most part—unlike
¢ their rock counterparts—have
done a bad job of getting a share
of the $10 million U.S. Pionecr
¢ Electronics co-op money geared
to local dealers sponsoring the
New York City Opera fund-rais-

ing efforts.
43 Pionecr president Bernie
Mitchell laid this rap on attend-
ees at the recent Concert Music
Broadcasters Assn. meeting herc,
in highlighting his firm’s activi-
ties on behalf of cultural institu-
tions like the City Opera and the
Metropolitan Opera.

“Like most businessmen |
know there’s a difference be-
tween a business decision and a
cultural decision.” he told the last
day luncheon audience. “And
like most businessmen I know
thatin my business life [ owe my
loyalty 10 the best interest of my
business—and my board of direc-
10TS.

; “But I also owe a great deal to
the hospitals ... and the police

.and the schools . . . and to the
é organizations that hold together

the fragile civilization that we all
live in. Like most businessmen, |
feel a sense of commitment
toward paying back some of that
debt.”

Mitchell explained it was casy
for him since he's in the music
business, loves it and has a des-
tiny intertwined with the destiny
of the music world.

His first chance came with the
problems the Met was having in

scrapping the following season.
“It seemed crystal clear to me
that if America couldn’t afford to
create music it probably couldn’t
long afford to buy the hi fi equip-

Pioneer’s Chief Mitchell-
‘Grab Opera Ad Radio $%’

é By STEVE TRAIMAN

1976 with the possibility of

4

ment that reproduced music.
And [ was motivated by guilt and
by fear as well as by love to do z
something,” he recalls.

That “something”™ was an in-
novative fund raising program
which through doubly matched
gifts brought about $390.000 for
the Metropolitan Opera. It cost g
Pioneer $100.000 out of pocket
and another $100.000 in dona-
tions to accomplish the goal,
“and we probably got much of
that back in publicity, goodwill
and advertising value,” the Pio-
neer chief notes.

“It was not a good business
deal, but it was not a bad busi-
ness deal either. It was an accept-
able investment in music—with
long-term possibilities.”

He saw the City Opera plight
in late 1977 as equally obvious.
and a tougher job in fund raising
since it isn’t as well known and is
less grand. “But it's not less im-
portant and it's not even less
good. it just doesn’t have the na-
tional visibility to build a na-
tional fund raising program
around.”

Rceasoning he couldn’t be
proud of himselt or Pioneer if he
just sat back and watched City §
Opera decline from lack of sup-
port, Mitchell decided on a pro-
gram 1o broaden the basc of
ticket sales and fund raising, in §

essence “creating the market” by
paying the bill to get City Opera
on the air.

Pioncer sponsors the “King
Biscuit Flower Hour” of taped
live rock concerts over 214 rock
stations in every major city (and
many not so major), with 24
broadcasts a year—12 recorded
(Continued on page 57)
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PHILIPS PRESENTS

MENDELSS
BERNARDH)

N, .

Initial release of 20 LPs with simultaneous cassettes. Includes
performances by Arrau, Davis, Grumiaux, Haitink, Jochum,
Markevitch, Monteux, Souzay, Sell, and Szeryng.

Eueellence is always iceles

A product of Phonogram, Inc.

PHILIPS 7
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General News

HUTCH’S HUNCH

LOS ANGELES—Willie Hutch,
with credits including film scoring,
producing, writing and recording,
has joined fellow Motowner Nor-
man Whitfield at Whitfield Records
because “In addition to respecting
Norman’s creative ability, | wanted
to be a part of his new growing com-
pany.

“We have talked a long time
about doing some creative things to-
gether,” says Hutch.

Hutch, who has always produced
himself while producing and/or
writing for other acts such as
Smokey Robinson, the Jackson 5,
Thelma Houston, the Miracles and
others, plans to get involved in pro-
ducing Whitfield acts.

“But the first thing is to get my
own thing off the ground,” he says.
For the first time, Hutch will be co-
produced by someone else:

Whitfield. “This is also my way of
trying something different.”

He notes that he will not totally go
in a new musical direction. How-
ever, the combination of the two
should produce something different.

Hutch, who is best known for his
hard-driving, funky sound, says he
plans to get into “some different
rhythm patterns.” He has nearly fin-
ished his debut LP for Whitfield
with a projected June release date.

According to Hutch, on the draw-
ing board is a planned national
showcasing. “I know I need more ex-
posure all around if I am to get over
as a performer.”

He adds that for the most part
while with Motown, his energies
were devoted to producing other
acts. Now, he says, “my energies are
shifting to pushing myself as a
recording artist.”

Willie Joins Norman Whitfield
‘For Creative Things Together’

Hutch has become known
through his recordings as somewhat
of a high energy artist—and with the
trend apparently to a mellower
sound, one might wonder if he will
fit in. “There is a musical transition
about every 10 years. When I re-
corded for RCA in 1968 I did an LP
called “Season For Love” which was
extremely mellow.

“I joined Motown in 1971 and its
overall sound was high-energy, with
more than 90% of its hits uptempo. |
was there so I did that type of music.
Most people don’t know that I'm
ballad-oriented and I'm doing some
ballads on my new LP.

“I'm glad the trend is back to easy
to listen to music because I believe
the staying power of an artist is his
ability to make people listen to him
and want to play his records long af-
ter they fall from the charts.

JEAN WILLIAMS

Soul Sauce

® Continued from page 48

from the political machinery, take it
back to my audience, give it to them
in terms that it will understand with-
out all the redtape that might be in-
volved, then the people know what’s
really going on and can deal with it.”

He notes he has gotten personal
commitments from political chiefs to
attend his testimonial dinner—some
of whom are Wisconsin Gov. Martin
J. Schrieber, Congressman Henry
Reuss, county executive William S.
O’Donnell and Milwaukee Mayor
Henry Maier.

*x %

Carolyn Franklin, sister of
Aretha, wrote and performed “I
Take This Walk With You—Down
Life’s Avenue” at the wedding of
Aretha to actor Glenn Turman. The
tune was the couple’s wedding
march.

Carolyn later performed the song
at a massive reception the Turmans
tossed at the Beverly Hilton Hotel in
Los Angeles, with some 600 well
wishers onhand.

Backing Carolyn was Barry
White’s Love Unlimited Orchestra
with Gene Page conducting.

Other acts to serenade the couple
were the Four Tops who performed
“l Love You Just The Way You
Are,” “Isn’t She Lovely” and “Cat-
fish.”

The Lon Fontain dancers, Papa’s
Results, a group that Carolyn man-
ages and Aretha consults; Bernard
Mason, guitarist; Eddie Hicks,

singer; along with singer Tennyson
Stevens from Chicago entertained
the gathering. Stevens sang “Can’t
Take My Eyes Off Of You.”

Aretha’s latest concert cancella-
tion was her scheduled performance
at the Circle Star Theatre in San
Carlos, Calif., May 5-6.

* * *

Mecca Artists, Inc., has been
tapped to pull together the enter-
tainment for the Black Athletes Hall
Of Fame Dinner set for the Waldorf-
Astoria, New York, June 28. Bill
Cosby is honorary chairman.

Ruth Inniss will not only coordi-
nate the show but will make all air-
line and hotel reservations and se-
cure transportation in New York
where needed.

* * *

Nancy Wilson, actress Mira Wa-
ters and Grover Washington were
set to be among those paying tribute
to the late Taaz Lang, manager of
Philadelphia International’s Teddy
Pendergrass.

The tribute, an open house splash
and disco party celebrating the
opening of Taaz’ Higher Concept
Beauty Center in Philadelphia was
held Sunday (30). Lang was also a
beautician.

Lang was murdered last year on
the doorsteps of her home. The
crime remains unsolved. Producers
of the event were Eva Ritter, Mira
Waters, sister of the slain manager
and lzzy Lang Jr.

Norman Connor is in the studio
with the Delfonics to produce two
singles for them for Arista Records.
Connor’s new LP “This Is Your
Life” features Elinor Mills on lead
vocals—Elinor is the sister-in-law of
Stephine Mills, former star of the
Broadway musical “The Wiz.”

* * *

A promotional/merchandising
item being used by Fantasy Records
in promoting the Originals’ new LP
“Another Time, Another Place” is
an eight-page comic book which ac-
companies all promotional mailings.
A full-color poster has also been pre-
pared.

The comic book contains the his-
tory of the Originals dealing with the
group’s 10 years with Motown, a
double spread cartoon illustrating
all the tune titles on its Fantasy LP
and individual bios. There is also a
crossword puzzle.

* * *

Tomato Records has released a
new LP by blues master John Lee
Hooker titled “The Cream.” The
double pocket album was recorded
live in Palo Alto, Calif, at the Key-
stone club. Some of Hooker’s most
famous tunes are included on this
LP such as “Rock Steady,” “T.B.
Sheets,” “Sugar Mama” and “One
Room Country Shack.”

* * *

Remember ... we're in communi-
cations, so let’s communicate.
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‘‘What do your rhythms say across the board?”’

“I3.capies in the first day.andalld did was ptay itin
the store.”- ID. Schlang; Owner, Just A Song, Alkany, NY.
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“.People get happy when they hear Spyre i
in-store play, and they’re happyswhen they buy

it. That good, feeling showsstp in the sales.”

Joan Miller, itiapager, ¥ine Records, Louis-
ville, KY.

“Spyeo Gyra is a différent sort of sound
and our ¢ustomers like it. In-store play is po
lag, with sale¥increasing.” —George. Daiiels,
“owner, George’s Music Room, Chicago, IL.

“Spyro Gyra will knock your socks off1”—

Howard Appelbaum, big buyer, Kempmill Rec-
ords, Washington, D.C.

-

amherst records

355 Harlem Rd., Buffalo, N.Y. 14224
Call toli-free 1-800-828-7041,

in N.Y. State call 716 826-9560

A Division of Transcontinent Record Sales, Inc.

www.americanradiohistorv.com

E #STAR  Performer—LP"s  registering E
S | peatsst proportionate upward prog- 5
= x| o | ress this week ==
§
125 |me (%5 m
@ g | Atist, Label & Number 2|5 Artist, Label & Number
= g x | (Dist. Label) E | 8| & | (Dist. Label)
1| 1/13| WEEKEND IN LA. 31 (27 | 11| SHOUT IT OUT
George Benson, B.T. Express,
Warner Bros. 2wB-3139 Roadshow/ Columbia JC 3507
ﬂ 11| 2| SHOWDOWN 32 (32| 6| MACHO MAN
Isley Bros., T-Neck JZ 34930 (CBS) Village People,
Casablanca NBLP 7096
3| 3|12 STREET PLAYER
Rutus/Chaka Khan, ABC AA 1049 33 (34| 3| WE CAME TO PLAY
Tower Of Power,
ﬁ 19 2 CENTRAL HEATING Columbia JC 34906
Heatwave, Epic JE 35260
34 [ 31| 25| BRASS CONSTRUCTION Il
51 5119 BLUE LIGHTS IN Brass Construction,
THE BASEMENT United Artists LA795H
Roberta Flack, Atlantic SD 19149
35120 9| STARGARD
6| 6[10( PLAYER OF THE YEAR Stargard. MCA MCA2321
Bootsy's Rubber Band, Warner
Bros. BSK 3093 36 |36 | 13| LET ME PARTY WITH YOU
Bunny Sigler, Gold Mind
71 2|19 | SATURDAY NIGHT FEVER 7502 (Salsoul)
Various Artists, RSO RS-2-4001
37139 7| VINTAGE “78”
8| 4|20 | FUNKENTELECHY VS. Eddie Kendricks, Arista AB-4170
PLACEBO SYNDROME
Parliament, Casablanca NBLP 7084 |38 | 38 [ 20 | CHIC
Chic, Atiantic SD19153
(25| 2| o0 ruw oF Love
0'Jays, P.LR. 1235355 39|41 | 4| SUNBURN
Sun, Capitol ST11723
10| 8|10 RAYDIO
Raydio, Arista AB 4163 40 | 40 | 25| FLYING HIGH
ON YOUR LOVE
111 9]22{ ALL'NALL Bar-Kays, Mercury
Earth, Wind & Fire, Columbia SRM 11181 (Polydor)
IC 34905
41 | 45| 6 LOVE WILL FIND A WAY
12 | 12 6 WARMER Pharoah Sanders, Ansta AB 4161
COMMUNICATIONS
Average White Band, 42 | 42| 7| FUNKIN A MASON JAR
Atlantic SD 19162 Harvey Mason, Arista AB 4157
13 110 | 15| FANTASY LOVE AFFAIR 43 [ 44| 5| VOYAGER
Peter Brown, Drive 104 (TK) Dexter Wansel, P.LR.
12-34985 (CBS)
14 [ 14 | 13| REACHING FOR THE SKY
Peabo Bryson, Capitol ST 11729 44 (47| S| ERUPTION
Eruption, Anola SW 50033
fr| 21| 4| vou ucHt up wy ure
Johnny Mathis, Columbia IC 25259 ﬁm MODERN MAN
Staniey Clarke, Nemperor
16 | 7(21| THANKFUL 17 35303 (CBS)
Natalie Cole, Capitol SW 11708
46| 437 5| WATSONIAN INSTITUTE
17 |17 | 13| WE ALL KNOW WHO Master Funk, DJM DILP-13
WE ARE
Cameo, Chocolate City CCLP LOVELAND
2004 (Casablanca) ﬂm Lonnie Liston Smith,
Columbia IC 35332
18 (15| 8| LETSDOIT
Roy Ayers, Polydor PD-1-6126 48 | 37| 42| TOO HOT TO HANDLE
Heatwave, Epic PE 34761
19 (13 | 15| ONCE UPON A DREAM
Enchantment, 49 | 55 2 EVER READY
Roadshow RS 811 (U.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>