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ABC Racks Sold To
Lieberman; 2 Retail
Outlets To Integrity

By JOHN SIPPEL & STEPHEN TRAIMAN

LOS ANGELES ABC Inc. last
week agreed in principle to sell its
rackjobbing wing. ABC Record and
Tape Sales Inc.. o Lieberman En-
terprises for $16 million and sold off
wo of its 10 Wide World Of Music
retail stores 0 Integrity Entertain-
ment.

The Licherman acquisition. ex-
pected 1o receive board’s approval
by May's end. will further secure the
Minneapolis firm’s hold on third
place among U.S. rackjobbers,
boosting its 1978 projected gross to
more than $100 miltion.

The Integrity takeover of two Ari-
zona stores firms its declaration by
president/founder Lee Hartstone to
stockholders (Billboard., Nov. 29,
1977) that the publicly held chain
retailer would expand for the first
time in its eight-year history outside
of Calitornia.

The 5.000 square foot mall loca-
tions in Phoenix and Tucson bring
the Integrity store total to 103. Ben

Bartel. executive vice president.
stated. It is not certain, but Bartel
feels that the stores will drop audio
components and musical instru-
ments o concentrate on records,
tapes and accessories. The takeover
was completed Wednesday (3). with
Integrity in control at both outlets.
(Continued on page 73)

AFM, Networks
0K 17% § Pact

By DOUG HALL

NEW YORK A two-year con-
tract between the American Feder-
ation of Musicians. the television
networks and tv show producers
which grants a 17% increase in key
benefits has been approved by ne-
gotiators for both sides. Rank and
file of the union will vote on the pact
by secret ballot shortly.

(Continued on puge 73)
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aly Pledges Antipiracy
ction At IMIC Conclave

VENICE The Italian govern-
ment pl'mx‘ a stronger legal drive
against piracy, IMIC 778 attendeces
were (old by Ttaly's Carlos Pastorini.
minister of tourism and the arts, at
the opening plenary session here
Tuesday (2) at the Excelsior Palace
Hotel.

The minister, representing Pre-
mier Giulio Andreotti, unable to at-

By ELIOT TIEGEL

tend because of the political situ-
ation, told the star-studded audience
of major international executives at-
tending the four-day conference:
“We are preparing laws o stop
something we know is a pure crime.”

Pastorini asked for minutes of the
IMIC 78 discussions on piracy "o
use in future planning™ of Ttaly’s
OWn antipiracy activities.

New Digital And Mastering
Units Highlight AES Meet

By JIM McCULLAUGH

1 OS ANGELES —- At least three
digstal recording systems will be op-
eravional inside commercial U.S.

recording studios before the end of’

the vear with 3M prepared 10 make
the first installations this fall.

And a revolutionary new desk-
size. disk mastering system from
California company Cybersonics
will also find its way into the rapidly

Disco Decibels May Be Deafening To
DJs According To Survey, Research

By RADCLIFFE JOE

community medicine, also works as

changing recording studio ¢environ-
ment before 1978 1s out.

Both of these were key develop-
ments for the technical side of the
music industry it the 60th Audio
Enginecring Soucl\ (AES) conven-
tion which ended a0 four- day run
here Friday (5) at the Los Angeles
Hilton,

(Continued on page 38)

deejays across the country may be
going deaf as a result of over-expo-
sure to constant high decibels
sound demanded by disco dance fa-
natics.

Existence of the problem came to
light through a recent nationwide
Billboard survey of disco deejays.
I'he poll show ed a growing concern
among many duja_\,x who are only
now becoming aware of varying de-
grees of hearing impairment which
they feel convinced are “job re-
lated.”

a disco du.]d\ at a Salt Lake City
club o help defray college costs. She
is doing her thesis on OLLLIpdlIOILll
health. with special emphasis on the
effects of noise on disco deejays.

Cartys interest in this area devel-
oped when she discovered hearing
impairment following three consec-
utive nights of spinning records at
her elub for more than tive hours at
a time.

She states: I noticed  definite
hearing after-cffeets. My hearing
ability was muted. much like the Lt-

L R N b i

I'he minister said he hoped 1o at-
tend the ninth IMIC (International
Music Industry Conterence) 1o
“show results of Ttaly's new laws™ and
to show his government’s “aware-
ness of the problem™ and its “soli-
darity™ in fighting crime.

The topic of piracy filled the en-
tire opening morning session. with
Stephen Stewart, director general of
[FPL the International Federation
of Producers of Phonograms und“_
Videograms. proposing a resolution
calling for increased funds for fight-
ing piracy around the world as part
of a stepped-up campaign against
the problem (see separate story on
page three). IMIC 78 attendees
unanimously accepted his proposal.
Piracy also filtered down to other
panels including the closing session
on classical music.

Minister Pastorini made a favor-
able impression on the audience
when he said. “The Ttahan govern-
mentis aware of the problems which

(Continued on page 69)

The briliant new album by master drummer, composer and producer
NORMAN CONNORS is the crowning achievement of his distinguished
career. Soulful, groovin’, beautiful music featuring guest artists Pharoah
Sanders and the remarkable vocalist Eleanor Mills. “THIS IS YOUR LIFE”
(AB 4177) by Norman Connors. It's the album of his life.  (Advertisement)

Allan Clarke wasn't born yesterday. For the past 15 years he has been the
lead vocalist, writer and guiding force of the Hollies’ more than 30 inter-
national hits. Today, Allan Clarke steps out on his own with a stunning
soloalbum. 1 WASN'T BORN YESTERDAY." on Atlantic Records and Tapes.
The album, including his hit single. (1 WILL BE YOUR) SHADOW IN THE
STREET is one you'll be hstening to oday and tomorrow.  (Advertisement)

One of the most tangible pieces of
evidence of the esistence of this
problem comes from Jill Carty. a
student at the Univ. of Utah's Col-
lege of Medicine. Carty. who is

feel of using carplugs. There was
. = . -
also a ringing in my cars and | felt
physically and psychologically de-
pressed.”
Carty discovered later that what

working on her master’s degree in

(Continued on puge 55)

(Advertisement)




Remember This Number..
(800)421-4320
You know his nhame...Serpico

..And he’s still making an offer you can’t refuse.

Serpico, who is handling our Point For all information on the contests
of Purchase materials from our new and Casablanca’s Point of Purchase
warehouse, is still offering the chance materials, just pin up this flyer and call

to win a Video Tape Recorder...No your man at Casablanca, Semico,
strings attached! Just a new number  toll free at (800) 421-4320.
to call that won't cost a dime! Call it a sweet deal, but call!

Serpico,Your Man At Casablanca
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General News

sosassasesseessss IN 8 CATEGORIES
Trendsetter Kudos
Revealed At IMIC

VENICE—Trendsetter Awards
in eight categories were presented
by Billboard Thursday (4) at the
closing banquet of IMIC *78.

This was the fewest number of
awards presented by the publica-
tion as voted by its editorial staff
in recent years.

In two categories. multiple
Trendsetters were awarded.

The winners:

® Robert Stigwood—for
spawning the successful mar-
riage of contemporary music
with motion pictures while him-
self producing a series of films
which promotes pop music.

® The Bee Gees—for achiev-
ing true across the board popu-
larity with top charted hits in
pop, MOR, disco and soul.

® John Hollands, chairman of
BSR/USA and chairman of the
EIA/CEG’s audio committee,
and Joe Cohen, National Assn. of
Recording Merchandisers’ exec-
utive vice president—for linking
software and hardware in indus-
try conferences to benefit both
fields.

N NN N NN NNNN NN VANV VN e

ol e P

Y

Pt

e Sheffield Labs’ Doug Sax
and Lincoln Mayorga—for their
pioneering work in the direct-to-
disk field and Crystal Clear Rec-
ords—for marketing the first
commercial direct-to-disk con-
temporary product in the U.S.

e Stephen Stewart—director
general of the International Fed-
eration of Producers of Phono-
grams and Videograms—for
playing a strong role in coordi-
nating the fight against piracy on
an international level.

e The Country Music Assn.,
for expanding country music
around the world as it celebrates
its 20th anniversary as a leading
music trade organization.

® Nippon Columbia—for the
development of the digital
recording process which has
emerged as a commercial prac-
ticality in the U.S. and Japan.

® Isaac Stern—for using his
enormous prestige to promote
worthwhile causes in and out of
music while also supporting and
guiding young musical talents. ‘%
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EBI Hits 5
L.A. Plants

By AGUSTIN GURZA

LOS ANGELES—Teams of FBI
agents conducted simultancous
raids Friday (28) on five Southeast
Los Angeles locations. confiscating
equipment and raw materials be-
lieved used in the manufacture of pi-
rated and counterfeit 8-track tapes.

In an unrelated action, the Tor-
rance Police Department with FBI
assistance moved against another al-
legedly illegal duplicating operation
in the early morning hours of Mon-
day (1). No further details were
available on this raid however.

About 30 agents participated in
Friday’s five-pronged FBI move
which netted tape duplicating
equipment such as slaves and mas-
lers as well as a printing press and

(Continued on page 66)

Bread Breaking
In L. A. Court
Over Business

LOS ANGELES—Dissension has
breached the ranks of Bread, two in-
dividual Supecrior Court actions
filed here indicate.

David Gates has asked the court
to invalidate an April 4. 1978, share-
holders’ meeting of Bread Enter-
prises, held in Memphis by James
Griffin, Bill Lewis and Dick Collins.
Gates claims the meeting was illegal
because he was not notified in ad-
vance. there was no quorum present
to do business and the meeting was
not held at 6430 Sunset Blvd. here,
as is prescribed in the incorporation
papers.

Gates and Griffin each hold 100
shares of the stock. constituting total
ownership of the parent firm. The
court is asked to appointa provision-
al director of the corporation be-
cause with Gates and Griffin, equal
shareholders deadlocked, the activ-

(Continued on page 20)

STONES ARE
SET TO ROLL
ON U.S. TOUR

LOS ANGELES—The Rolling
Stones will begin the first of six U S.
outdoor summer concerts June 17 at
JFK Stadium in Philadelphia.

Other dates include Cleveland
Municipal Stadium July 1. Rich Sta-
dium in Buffalo July 4, Soldier Field
in Chicago July 8, the New Orleans
Superdome July 13 and Anaheim
Stadium near Los Angeles on July
23

The group will also do indoor
dates. not as yet announced, and
while touring the U.S. will detour to
Europe for one concert each in a
British, French and West German
city.

Coinciding with the tour is a new
studio LP on Atlantic called “Some
Girls™ set for release in early June. A
single entitled “Miss You™ will be re-
leased May 10.

CBS & Jet
In Alliance

LOS ANGELES—Jet Records has
reached agreement with CBS for a
four-year distribution deal which
was set for official signing Friday
(5.

The Jet operation, which recently
pulled out of its distribution pact
with UA after that label’s sale by
Transamerica, will now be distrib-
uted in the U.S. through the Epic,
Portrait & Associated Labels divi-
sion of CBS.

Jet president Don Arden declines
to divulge details of the contract un-
til the signing is official.

Arden does say. however, that Jet
will see a “dramatic increase™ in its
artist roster in the next few months,
promising that “there’ll be some sur-
prises.”

He contirms also that the label
will beef up the New York side of its
operation now headquartered in Los
Angeles.

PATERNAL AFFECTION—Trumpet-
er and A&M executive Herb Alpert
receives a congratulatory buss from

his daughter, Aria, 3, following his

return to the concert stage at New

York's Bottom Line after a four-year

absence. Alpert’s wife, singer Lani

Hall, is at right. Alpert is performing
with Hugh Masekela.

U.S.-U.K.

WASHINGTON—-A tax treaty
between the U.S. and Britain, which
performers call discriminatory but
which will save taxes for EMI-Capi-
tol Records. has been approved by
the Senate Foreign Relations Com-
mittee.

A two-thirds vote of the Senate is
required to ratify it.

The U.S.-U.K. treaty is one of the
standard types of mutual agreement
between the U.S. and other coun-
tries. It would avoid double taxation
on incomes of visiting artists, per-

Intl Pubs To
Activate Assn.

By IS HOROWITZ
VENICE—Further steps to acti-

vate the International Federation of

Popular Music Publishers were
taken during the run of IMIC 78
here last week when its executive
committee approved a dues struc-
ture based on market size of member
associations.

Fifteen national publisher associ-
ations now belong to the new group,
whose purpose is to promote the
broad interests of pop publishers
around the world.

Publishers of scrious music are
due to meet in Paris next month to
form their own international feder-
ation, which is then expected to join
with the pop group in a confedera-
tion affiliated with the Intcrnational
Publishers Assn. Three delegates
from each of the two organizations
will confer later this year to define
their relationship.

Leonard Feist, secretary general
of the Pop Federation, says the dues
formula will be presented tor ap-
proval to the group’s gencral assem-
bly which will be convened next
January at MIDEM.

National associations whose dele-
gates comprise the executive com-
mittee were all represented at the
meeting here with president Sal
Chiantia. They include organiza-
tions in the US,, UK. luly, the
Netherlands, France, Belgium, Swe-
den and Japan.

Feist is the president of the U.S.
publishers assn. (NMPA) and
Chiantia, its former chairman, is an
NMPA board member.

Both have played leading roles in
the formation of the new federation.
The international pop group was
first proposed at MIDEM in 1976
and held subscquent organizational
meetings at IMIC last year in Hol-
land and at this year’s MIDEM.

Consumer Video Mart Sees
Software & Hardware Action

By STEPHEN TRAIMAN

NEW YORK-—While consumer
video sales may be lagging through
early 1978, a spate of activity in new
software offerings and upgraded
hardware underscore the industry’s
confidence in the market.

Test marketing of the industry’s
first program rental plan by Home
Video Corp., commitment of Casa-
blanca as the first major label to
original programming, expansion of
videocassette offerings by Magnetic
Video and others to record retailers
are just some of the recent software
developments.

By MILDRED HALL

formers, professionals and athletes.
while closing some existing tax loop-
holes (Billboard, Aug. 6, 1977).

Union spokesmen for performers
have criticized the treaty for discrim-
inating against U.S. actors and mu-
sicians, by providing an exemption
from U.K. taxes only if costs and in-
come together total less than
$15,000.

The visiting British artists would
get the same treatment here. If his
fee and expenses go above $15,000
the entire amount of earnings is
taxed.

But non-performers, such as pro-
moters, agents, salesmen or any oth-
ers covered by the “independent
personal services” classification, are
exempt from the visitor income tax
entirely, if they remain fewer than

183 days and have no fixed base of

operation.

IMIC Attendees
Support Global
Antipiracy Drive

VENICE—A resolution by Ste-
phen Stewart, director general of
IFPI, the International Federation
of Producers of Phonograms and
Videograms, calling for a global ac-
tion campaign against piracy was
unanimously passed by delegates to
IMIC *78 here at the Excelsior Hotel
at the opening plenary session.

Stewart’s resolution calls for “ev-
ery possible step being taken” to
eliminate the stealing of recordings
while “adequate funds for cffective
action must be generated in all parts
of the world to safeguard the future
of the music industry.”

The key to Stewart’s proposal is
the call for substantial funds around
the world to develop a war chest to
fight the pirates.

In 1970 at the second IMIC in
Mallorca. Spain, Stewart made his

(Continued on page 69)

Aussies Subsidize

NEW YORK-The Australian
government is once again otfering
an 85% export market development
grant to Australian companies at-
tending the fourth annual MUS-
EXPO mecet, Nov. 4-8 in Miami
Beach.

The grant covers airfares. registra-
tion fees, hotels. advertising and
other “eligible expenses,” according
to MUSEXPO president Roddy
Shashoua.

Complementing these, recent dis-
tributor/dealer/press previews by
major equipment importers saw
Sony highlight a new three-hour
Betamax with built-in timer plus a
portable consumer model and light-
weight, low-cost camera; JVC prep a
stepped-up two-hour Vidstar and
confirm a portable VHS model and
color camera kit for this fall, with
both formally introducing new
large-screen  projection  television
systems, as did Panasonic.

e Home Video, a wholly-owned

(Continued on page 58)

Tax Treaty To Senate

Under the treaty terms, the per-
former would be subject to tax no
matter how short a time is spent in
the host country once his total goes
above $15.000. The total includes
expenses incurred before, during or
after a performance.

The effect is to give low-earning
performers and musicians a tax
break, but none to the bigger, higher
paid touring stars or bands.

California has been fighting a
new provision in the treaty that
would prohibit individual states
from requiring a company like
Capitol Records to include. in its tax
base. profits from other unrelated

(Continued on puge 69)

' I$]i§mi‘ss Suit
Over Stinging
" Reed Review

NEW YORK-—A libel suit stem-
ming from a devastating review of a
singer’s performance was dismissed
by a state Supreme Court justice
here on the grounds the libel laws
are not concerned with a critic’s
opinion, “no matter how scvere. hos-
tile, rough, caustic, bitter, sarcastic
or satirical.”

“Criticism can be said to be part
of an entertainer’s life.” notes Justice
Israel Rubin, in granting a motion
by the N.Y. News for dismissal. The
review. written by Rex Reed, ap-
peared in the Sunday News Nov. 23,
1975 and concerned a benefit per-
formance featuring several Broad-
way performers, including plaintiff
Jerry Orbach, appearing at the time
in the musical *“Chicago.”

Among other things, Reed had
called Orbach "a tone-deaf medi-
ocrity™ and a *“‘non-professional em-
barrassment,” both statements later
being cited as grounds for the libel
action. Plaintiff charged that medi-
cally he was not “tone-deaf™ and his
then current employment made him
clearly “a professional.”

“No doubt the writer’s review was
exaggerated,” the judge declared.
“However. the law of libel is not
concerned with questions of exag-
geration, taste or propriety in the use
of language.” Justice Rubin then
cited an earlier judge’s opinion that
states in part:

~All of those delightful touches of

style which go to make an article
readable do not push beyond the
limitations of fair comment.”

DICK NUSSER

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y.10036. Subscription rate: annual rate, ContinentalU.S $85. Second class postage paid at New York,
N.Y. and at additional mailing office. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Miliwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann
Arbor, Michigan 48106 Postmaster, please send form 3579 to Biliboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.

advosda111g 8461 €1 AV



MAY 13, 1978, BILLBOARD

General News

Boney M To Sire For U.S.

By ELIOT TIEGEL
European single will be included in
the forthcoming LP “Night Flight
To Venus” due for release in Ger-
many in four weeks, according to
Meisel.

Stein plans releasing a lengthier
version of the single for discos. The
disk was produced by Frank Farian
who produced “I Can't Stand The
Rain” by Eruption which is in re-
lease in the U.S. by Ariola. Hansa is
isell” distributed in Germany by
Ariola.

Meisel says she signed Boney M

VENICE--Sire Records has ac-
quired U.S. distribution for the hot
European act Boney M from Hansa
Records of Germany. The Jamaican
quartet was previously distributed
domestically by Atlantic.

Seymour Stein, Sire’s director,
and Trudy Meisel. head of Hansa
and Intro GEBR Meisel Music
completed their agreement here at
IMIC "78.

First product cut on Sire will be
the single, “Rivers Of Babylon™ al-
ready out on the Continent. The hit

.“&'\."\} ‘:% [ ;
HAPPY BIRTHDAY—Pickwick International's year-old classical label Quintes-
sence celebrates its natal day with label executives whooping it up. From left:
Ken Yastic, national sales manager, Pickwick Records; Bob Newmark, gen-
eral manager, Pickwick; Peter Munves, classical a&r manager for the label;
and Ron Harvieux, firm's marketing director.

SE000%% +SETS UP FUND
-
L Rodgers Donates $1 Mil
i For Production Award
NEW YORK--The Amecrican production, to a non-profit
Academy & Institute of Arts & theatre organization in New
& Lectters has received a gift of $1 York City for staging and presen-
million from composer Richard tation to the public.

duction Award.

The award will be offered for
the production ot a musical play
by a composer, librettist and lyr-
icist not already established in
the protessional theatre. Money
tor its funding will come from in-
come realized from the invest-
ment of the $1 milion.

At Rodgers’ request. guide-
lines for eligibility will be made
as broad as possible to accom-

32 modate plays with music, musi-

cal revues, operettas or the
adaptation of classic or typical
Broadway shows.

Following its selection, the
Academy will offer the winning
entry, along with funds for its

Rodgers for the establishment of
¢ an annual Richard Rodgers Pro-

Material submitted for consid-
eration can come through a
school, college, university, stage
group or individual professional
or amateur composers and lyr-
icists who have not had a major
professional production.

Applicants must be citizens or
permancnt residents of the U.S.,
and must submit a complete
script and vocal scores. Outlines
or concepts will not be consid-
ered.

The award will be adminis-
tered by the Academy, and a spe-
cial committee of members will
make its designation. Winning
material will remain the property
of its creators. The first award

will be presented next year.

TV BECKONS
NASHVILLE

Calif. Scalping
Bills Defeated

By SALLY HINKLE

NASHVILLE—It’s been a long
and hard battle for Nashville talent
agencies to get Nashville acts expo-
sure on television, but with the pop-
ularity country music is assuming
now and the success network tele-
vision is having rating-wise with
country programs, the doors are
opening and the talent is ready, will-
ing and able.

“There was a time when you could
hardly talk to anybody about a
country artist on network tv,” notes
Joe Taylor of the Joe Taylor Artist
Agency. “But then the success of art-

(Continued on page 40)

SACRAMENTO—-An Assembly
committee has junked two measures
which were designed to halt ticket
scalping at entertainment events in
Calitornia.

The bills were defeated for lack of
a motion by the state’s criminal jus-
tice committee. Authors of the de-
feated legislation were Mel Levine,
Santa Monica, and Jim Ellis of San
Diego.

California law prohibits the resale
of tickets at the site of an event at
more than the printed price. A
spokesman at the state capital says
“there was not enough evidence
available to show that the system is
being abused.”

two years ago when the act came to
Germany looking for work. It had
found doors closed in other coun-
tries, she says. The upcoming LP will
only be its second. Atlantic released
its debut product plus the hit disco-
flavored single, “Daddy Cool.”

The act is a major attraction in Ja-
pan, according to Stein and Meisel,
and its new LP will ship gold in Ger-
many and Holland, according to the
two executives.

Intro Music handles its publishing
in Germany; Al Gallico music in the
U.S. Gallico plans supplementing
Sire’s promotional efforts on behalf
of the single, Stein says.

' Mercury Nabs
- Midwest Label

LOS ANGELES—Phonogram/
Mercury Records has entered into a
production deal with Midwest Rec-
ordsin Cleveland. All singles and al-
bums will carry both the Mercury
and Midwest logos.

President of Midwest is Carl Ma-
duri, who also has a production deal
with Epic via his Sweet City label.
Other principals at Midwest include
vice presidents Jules Belkin and
Mike Belkin; Joey Porrello, national
singles promotion director; Chris
Maduri, national secondary promo-
tion; and Wendy Stein. national al-
bum-oriented rock promotion.

According to Maduri, there will
be a total of four acts with Midwest/
Mercury. Initial singles under the
deal are by Samona Cooke, cousin
of Sam Cooke, and the Unexpected.

For the Record

LOS ANGELES—In the closeup
review of the Marshall Tucker
Band’s “Together Forever” album
last week, its breakout song was er-
roncously identified. It should have
been “Heard It In A Love Song,” not
“There Goes Another Love Song.™
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__ExecutiveTurntable |

Richard Bibby has dcparted as vice president of marketing for MCA Rec-
ords in Los Angeles with future plans to be announced. The position will re-

main temporarily unfilled while candidates are being screened. ... Bernie
Sparagoe, former national accounts coordinator for Casablanca Record and
FilmWorks, Los Angeles. promoted to national sales manager. . . . Phil Jones

joins  Fantasy/Prestige/Milestone/Stax.
Berkeley, Calif.. as director of marketing. A
25-year veteran of the music business, he
spent 12 years as marketing director at Mo-
town.. .. Shad Helmstetter joins GRT Corp.,
Sunnyvale, Calif, as general manager of the
company's direct marketing division. Pastaf-
filiations include eight years with Ampex
Corp. as national sales manager and national
merchandising manager, consumer tapes. At
the same time, Richard Taylor, formerly with Ampex Corp,, joins GRT as ad-
vertising and sales promotion manager. He will initially assume responsibility
in the Music Tapes division. .. . David Marshall has resigned his post at Fan-
tasy Records, Berkeley, Calif., as director of national promotion to establish
his own independent promotion firm with Nancy Marshall to cover the San
Francisco, the Bay Area and Northern Cali-
fornia. He had been in his slot with Fantasy
for the past three years. . .. Heinz Voigt as-
sumes the presidency of Polygram’s publish-
ing division, embracing Chappell and Inter-
song Worldwide (see story, International).
Previously executive vice president, Ham-
burg-based Voigt succeeds founder-presi-
dent, George Meyerstein-Maigret, who has
reached retirement age. ... Doreen Reilly
named a&r coordinator, East Coast, for Epic Records. New York. She was sec-
retary to the senior vice president and general manager, E/P/A. ... Fred Suss-
mann is new director. personnel and office services, for Arista Records, New
York, from vice president of administration with Miner Industries. . .. Dan
Blaylock steps to manager. college program, for CBS Records, New York,
from field merchandiser at CBS, Wash-
ington, D.C. . . . Don Love is director of
black music at SESAC, New York, joining
from Mark V Productions, where he was
president. ... Shelley Arnow takes over as
coordinator, press and public information,
for E/P/A. New York. She came to the de-
partment last year. ... Irwin Rawitz has re-
signed his post as president for purchasing,
production and sales at Dynamo Records,
New York. and will announce future plans shortly. ... Lee Senk, vice presi-
dent of College Entertainment Associates, New York, has left the company af-
ter 17 years. ... Kathy Rowe joins DIR Broadcasting, New York, as executive
assistant to president Bob Meyrowitz and executive vice president Peter Kauff.
She most recently worked on the Ringo Starr tv special for NBC. Taking over

as temporary head of public relations at DIR
E

is Suzi Oxley, previously with C.J. Strauss &
Levitt

Sparago Jones

Helmstetter

Taylor

Reilly

Voigt

Co. ... Davin Seay exiting his publicity post
at United Artists Records and assumes a
similar slot at Warner Brothers Records.

Burt Levitt becomes Casablanca’s new
Midwest regional marketing director. He’s a
former sales representative for Music Trend
Distributors and will be basing in Detroit. In
other label moves, Ruben Rodriquez, North-
east regional r&b promotion and marketing director, expands his duties add-
ing responsibility for territory extending through the East Coast corridor in-
cluding Washington, D.C., Baltimore and Virginia areas. And Gwen Franklin
Joins as local promotion and marketing representative for the Washington,
D.C., Baltimore and Virginia areas. And Gwen Franklin joins as local promo-
uon and marketing representative for the
Washington, D.C.. and Baltimore areas.
Franklin comes to the label after a stint as a
promotion and marketing rep for the Za-
moiski Co. in Baltimore. . . . Deke Atkins ap-
pointed Midwest regional r&b promotion
manager for Phonogram, Inc./Mercury,
Chicago. For the past four years he has had
his own independent promotion firm cov-
ering the Midwest. Before that he worked
sales and promotion for Columbia Records for four years in their Chicago
branch. ... RCA Records’ John Ryland departs his Dallas promotion slot. Ry-
land previously worked three years for Mercury-Polydor in the Southwest area
in a promotion position. . . . Richard Salkin named Buena Vista’s New Orleans
and Memphis branch manager. He is being transferred from the firm’s sales
division in Cherry Hill. New Jersey. . . . Stan Steinhaus, for the past year re-
gional manager for Latin America at Polydor International headquarters jn
Hamburg, has been named manager of business aftairs at Velvet Records in
Miami. Velvetis the new U.S. manufacturer and distributor of Latin American
repertoire for the Polygram Group. .. . Billy Jay Hood promoted to president
in charge of all record production for Slam Records. Pittsburgh, Pa. He comes
to Slam, where he will also be an artist, after extensive nrusical production for
N.AM.IL

Jim Morgan joins WEA’s Cleveland branch as a salesman. He's a one time
Mercury Records salesman and for nine years operated the Bandstand Record
chain and subsequently operated a mobile disco operation. ... Diane Hyatt
Joins Miles Louric Management. New York. At the same time. Deborah Gray,
who has been with Miles Lourie for the past two years, has been promoted to
executive assistant. Hyatt comes to the firm from Epic Records where she was
manager of a&r. ... Jim Merey upped to vice president of Katz-Gallin, Inc,,
New York, a newly created position. . . . Jo Schatz departs Two Guys, Los An-
geles, as record buyer. She was a former buyer and rack merchandiser for
Handelman, Nehi Records and White Front discount stores.

Love

Rodriquez

Atkins



FASTER THAN “BACKSTABBERS”
MORE POWERFUL THAN “LOVE TRAIN
ABLE TO MAKE HUGE CHART LEAPS

IN A SINGLE WEEK.

The O'Jays have had a long and distinguished career
in the music business. They've already sold well over
twenty million records. But they've mever had a single
like “Use Ta Be My Girl”! or an album like “So Full
of Love’ !

“Use Ta Be My Girl” is number 1 at R&B radio and has
crossed over explosively. Over 100 Top-40 stations in all
50 states have jumped on this sinigle and it’s doing
especially well in Detroit, Cleveland, Niew York,
Baltimore, Atlanta, Memphis, Nashville, New Orleans
and Washington, D.C. It’s on its way tc gold and is
bulleted across the board: 63* in Billboard, 68 in
Record World and 29 in Cashbox. It looks like the
biggest O’Jays single ever.

©1978CBSInc. 7583642t 12 35355t

“So Full of Love” is the fastest —-breaking OJays album
ever. Helped bv the single and by acceptance in many
different formats — R&B, Top 40, Adult Contemporary
and Progressive Black—it’s sold more than seven hun-
dred thousandin just three weeks. In Washington, D.C.
it knocked “Saturday Night Fever” out of the number-
one sales spot.

With a start like that, it looks we'll soon be running
out of superlatives to describe those overwhelming
O')ays.

“Use Ta Be My Girl]’ the single. “So Full of Love) the
album. The biggest O’Jays records ever. And that'’s big.
On Philadelphia International Records and Tapes.

B

Distributed by CBS Records.
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General News

Disco-Radio Alliance
Topic At June Forum

NEW YORK-—The inter-relation-
ship between discotheques and sec-
ondary radio in breaking disco rec-
ords, the impact of movies on the
growth of the disco industry, and
ways and means of sustaining the
disco momentum as the industry en-
ters its {ifth year of operation are
among key issues slated for discus-
sion at Billboard’s International
Disco Forum IV, to be held at the
New York Hilton hotel June 22-25.

According to Bill Wardlow, the
Forum’s director, there will also be
greater mvolvement of disco owners
and managers, and among the prob-
lems to which this group will address
itself is the growing need for enter-
lainment variety in the clubs.

Also slated for discussion at the
four-day convention is the growing
influence of disco on the every-day
lifestyles of the people, and the de-
velopment of disco artists using all
available marketing and merchan-
dising tools.

+s2PROGRESSIVE NOVUS

According to Wardlow, the fo-
rum’s Hot Seat panel will address it-
self to the sociological significance
of dance music as an international
communicator and the music’s
growing popularity and domination
of the airwaves.

Other topics to be discussed at the
event include a producers’ session
on current trends in disco music and
the creation of disco hits; royalties
and licensing reductions for 12-inch
disco disks used as promotional tools
for albums; the need for standard-
ization of the 12-inch disk; and vi-
able ways and means of utilizing in-
dependent promotion personnel in
the evolution of a disco hit.

There also will be a session deal-
ing with problems and solutions to
creative sound environments in dis-
cotheques, and one dealing with re-
cent increases in disco record prices.

The forum will not, however, be
all work and no play. Wardlow has

(Continued on page 54)

Arista Pledges New Jazz
Line To ‘Probing’ Arlists

By ADAM WHITE

NEW YORK-—Arista intends its
new jazz line, Novus, as a vehicle for
what series director Steve Backer
calls “probing, experimental” artists.

He claims no other major is
presently making as full a commit-
ment to progressive jazz, and em-
phasizes that all involved with
Novus are fully fledged contract
acts, not merely part of a distribu-
tion deal.

First release, shipping this month,
features newly recorded repertoire
by pianists Muhal Richard Abrams
and Warren Bernhardt, Trio Air, 11-
piece band Baird Hersey and the
Year of the Ear, and saxophonist
Oliver Lake.

Backer anticipates two annual re-
leases of between five and seven al-
bums, and says this year’s second set
might be recorded at the Montreux
Festival. “That,” he explains, “is un-
der discussion at the moment.”

The Arista executive has in mind a
roster maximum of 10 acts, embrac-
ing certain special, individual proj-
ects within that figure.

Backer’s experience in the jazz
field—he was general manager of
Impulse at ABC for four years, be-
fore assuming the Arista respon-
sibilities—has been invaluablein art-
ist acquisition, he asserts. “I knew
which acts I wanted, and simply
went after them.

“Novus is getting involved with
new, adventurous musicians be-
cause it is vital that this music be
documented on a major record com-
pany level. To me, this series is about
tomorrow, not yesterday, and our
acts are innovative and influential
on the direction which jazz takes.”

Backer began negotiating for a
number of the acts toward the end of
last year, while Novus itself took
shape in January. He says Arista is
trying to strike a balance between
crossover jazz—notably successful
for the label via the Brecker Broth-
ers, Gil Scott-Heron and Harvey
Mason, among others—and progres-
sive product. “You can’t be either all
esthetic or all commercial.”

He is certain that Novux can oper-
ate profitably, “though perhaps we
won’t make as much money as if we
recorded crossover.” Backer contin-
ues: “We’ll get the kind of sales that

pay a return. I understand the pa-
rameters of what we’re doing here; I
understand what I can and cannot
invest. We’re not going to run in the

red.
“I’s critical to understand the
business of the jazz esthetic. If we
(Continued on page 74)

Party Spots
Duke’s Music

NEW YORK—A number of top
jazz musicians, including Dave Bru-
beck, Ellis Larkin, Roland Hanna,
Mary Lou Williams, Hazel Scott,
Marian McPartland and Earl
“Fatha” Hines all performed the
music of the late Duke Ellington ata
special champagne party hosted by
the National Academy of Popular
Music to commemorate his birthday
Friday (28) at the No. 1 Times
Square Academy site here.

At the same party. the Duke’s
widow and son Mercer presented the
Academy with a seven-foot grand
piano, the favored instrument of El-
lington. The Ellington family is also
donating photos and other memo-
rabilia of the Duke to the Academy’s
Hall of Fame, according to Acad-
emy president Sammy Cahn.

A number of top national figures
including Andrew Young, US. Am-
bassador to the UN.; newscaster
Walter Cronkite and entertainers
Woody Herman, Rosemary Cloo-
ney, Tony Bennett and Katherine
Crosby, widow of Bing, were to re-
ceive busts of Ellington.

A film featuring Ellington receiv-
ing the Presidential Medal of Free-
dom was shown and the reception
was attended by representatives
from ASCAP, BMI and SESAC as
well as music publishers and record
company executives from around
the world.

The reception also featured the
opening of a Duke Ellington exhibit
organized by Oscar Brand, curator
of the Songwriters Hall of Fame,
with the assistance of archives man-
ager Frankie McCormack, Charles
Scully of SESAC, Russell Sanjek of
BMI and Walter Wager of ASCAP.

WINNING TEAM—Rock star Peter
Frampton celebrates his 28th birth-
day at half-time at a recent Phila-
delphia Fury soccer match flanked
by some of the team’s cheerleaders.
Frampton is part-owner of the team,
which coincidentally won the match
2-1 against the Memphis Rogues,
making it their first home game win.

Pickets Hit
CBS Plants
Beyond N.J.

NEW YORK-—With the strike at
the CBS pressing plant at Pitman,
N.J. entering its second month, strik-
ing Teamsters Local 676 is increas-
ing its pressure nationwide against
the manufacturing giant.

Negotiations between the union
and CBS, under auspices of the fed-
eral mediator, are at a standstill with
no new negotiating sessions sched-
uled as of Thursday (4).

The union, meanwhile says it has
thrown up pickets around CBS
headquarters in New York, its press-
ing plants in Terre Haute, Ind., and
Santa Maria, Calif.; its broadcast
outlet in Philadelphia (WCAU), and
some outside pressing plants that
would press CBS product.

“The probiem is that the workers
in the other CBS plants are non-
union, so they are crossing the picket
lines,” says John Greeley, president
of the Teamsters local. “But the
truck drivers are honoring the pick-
ets. They are using some non-union
truckers and these are getting
through.”

At the CBS plant in Terre Haute,
“the pickets were here but they are
not around any more,” according to
a company source. Picketing of cor-
porate headquarters in New York
has been an every day affair.

“CBS called us about doing some
of their pressing, but the next day
there were pickets outside,” says
William Joseph, general manager of
the Presswell plant near Pitman.
“We are busy enough with our own
work, so we are not doing any press-
ing for CBS.”

Another facility being picketed by
the union has been Campbell
Trucking in New Jersey, that also
does warehousing for CBS, says
Greeley.

Greeley says the Teamster Union
truck drivers have their own contract
with CBS and are prevented from
joining the strike, though they can
honor the picket lines.

Separating CBS and the union are
the issues of mandatory work on
Sundays and the question of pay.

“There are about 10 to 15 cents
between us,” says Greeley, “but CBS
doesn’t want to move on a damned
penny.”

A spokesman at the Columbia
manufacturing plant, Santa Maria,
said two pickets, representing the
teamsters, were standing in front of
the plant.



INNOVATION.
THAT’S PASSPORT.

After massive world tours and international
acclaim, Klaus Doldinger’s Passport is back, with
“Sky Blue.” their most exciting album ever.

“‘Sky Blue’’is Passport.
Your ticket to a musical adventure.
On Atlantic Records and Tapes.

¥~
' SKYBLUE

PASSPOR

© 1978 Atantic Recording Corp @ A Worner Communicanans Co

SD 19177
Produced by Klaus Doldinger



Financial

SOLID 13.5% INCREASE

Bertelsmann Turns $120 Million

MUNICH — The Bertelsmann
group’s music, film and television
section, made up of music publish-
ing and film outlets plus 10 record
companies in Europe, the U.S. and
Mexico, produced a turnover of
$120 million in the fiscal year 1976-
77,an increase of 13.5% over the pre-
vious year.

Monti Leuftner, Ariola chief,
says: “The record companies’ licens-
ing and record sales contributed to
the success, with 77% of the total
turnover. The continual growth of
Ariola in Germany, and by newly-
formed firms abroad, boosted busi-
ness.

“Ariola 1s now represented by its
own companies in 10 foreign coun-
tries, territories which together ac-
count for 75% of the world record
sales turnover. We set up in the U.S.
and UK. and now have more and
more productions at our disposal, a
vital factor because it has become

By WOLFGANG SPAHR

even more difficult to acquire licens-
ing rights to international artists and
catalogs.”

In the US,, Ariola America Inc,,
Beverly Hills, scored its first hits,
with 1976-77 turnover doubled,
though results were marred by high
costs connected with the company
expansion.

Leuftner said: “Creating produc-
tions which can be internationally
exploited is the goal of the youngest
affiliated company, Ariola Eurodisc
in the UK, started in 1977.

“In the spring of 1977, Interworld
Music Group Inc., Hollywood, was
founded, a publishing house which
has acquired original and sub-pub-
lishing rights to the noted Schroeder
Music Publishing Co. The UFA mu-
sic publishing group in Munich,
with catalogs based on standards,
has been successful for many years,
with contemporary copyrights con-
stantly added

’

A SONG CALLED::
“THE STORM
IN MY SOUL”

We're only %4
so we really have
totry harder

We offer any
orall of the
following
quality
services. All
under one
roof and at
competitive
prices.

dLee-Myles Assoc.,Tnc.

TB0E.56thSt_Dept. AS. NYC 10022 Tei:758-3232

e Design

e Art

e Type

e Colorseps
e Printing

e Fabrication

Sarving the grephic neads of the record industry since 1952,
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MALIBU ESTATE

Elegance with total privacy. 6,000 sq. ft. main house over-
looking its own private cove features 64'x18’ galleria, 14
garages, pool and cabanas, 5 bed., 5% ba. Also included
is separate 4 bed., 2 ba. beach house & 100’ of beach.

$1,950,000
Call Charles Tarrats or Charleen Kabrin
Malibu Realty, Inc.
(213) 457-2534

A LANDMARK ON SUNSET BLVD.
FOR SALE—This famous two story Tudor-style converted house on Sunset
Blvd. is now a rare opportunity for an owner-user desiring unique office

space and landmark identity. Over 6,000 square feet with small storage
garage. Another special property from . . .

RON BUDNIK

Specializing in the entertainment industries for

NORRIS, BEGGS & SIMPSON

S23IWEST6TH STREET,LOS ANGELES 9001421 3/624-5980
Commercial & Industrial Real Estate and Investments.

“The current fiscal year reveals an
above average turnover trend in mu-
sic publishing and stage rights.”

Leuftner said Ariola-Eurodisc in
Munich has maintained its position
as the most successful record com-
pany in Germany in the singles field
and has expanded its share of the al-
bum and cassette market. lts total
turnover increase in Germany of
10.5% was above the average of the
entire industry, though the price
level had been hit by low price im-
ports.

He added: “Albums of German
and international pop advertised on
television were especially successful.
Though German-language catalog
still hold top place in our repertoire,
our international repertoire is grow-
ing fast, almost to the 50% mark.”

Ariola Vienna increascd its turn-
over in Austria by 16.8% and main-
tained its leading market position,
results built on Ariola’s successful

(Continued on page 64)

EMI Shares
Drop Sharply

LONDON-A slump in EMI’s
share price, partially caused by poor
third quarter results from Capitol,
was being blamed here last week for
contributing to a fall in the Finan-
cial Times Index. EMI is an index
stock and its price dropped by 20
cents to $256 at one point.

Capitol’s disappointing figures
were again primarily caused by “re-
scheduling releases of a number of
key artists,” according to president
Bhaskar Menon. “Additionally, net
income was adversely affected by in-
creased recording, marketing and
talent development costs” (Bill-
board, May 6, 1978).

The figures show that despite in-
creased sales, net income for the
third quarter was down by $1.075
million compared to the same quar-
ter last year, and down by $5.15 mil-
lion on the nine-month period com-
pared to last year.

RCA Chief Hits
On Label Profit,
Vidisk Advance

NEW YORK-New light was
shed on RCA Records’ profit and
sales levels within the music indus-
try, and a more positive view of the
RCA SelectaVision. videodisk proj-
ect was noted by Edgar Griffiths,
RCA Corp. president and chief, ¢x-

_ecutive officer. at the annual meet-

ing here May 2.

Earlier this ycar at a meeting of
Philadelphia security analysts he in-
dicated the after-tax profit gap be-
tween the label and the industry
leader was in the area of $25 million.
“It is now down to $20 million or
less,” he said in his report to stock-
holders.

Using the average corporate tax

(Continued on page 73)

20th Logs 1st Qtr.
Double Over 1977

LOS ANGELES-20th Century
Records and music publishing’s first
quarter report reveals the firms have
more than doubled their revenues
over the same period last year.

Revenues from the two divisions
for the first quarter 1978 are
$5.130.000 over 1977’s $2,106,000.
Losses for 1978 are $58,000 down
from last year’s $568,000.

Market Quotations

As of closing, May 4, 1978

High  Low NAME
46% 34% ABC
40% 34% American Can
15 9% Ampex
3% 2% Automatic Radio
25% 22  Beatrice Foods
55 43% CBS
19% 13% Columbia Pictures
13% 8% Craig Corp.
40% 31Y%: Disney, Walt
3% 2% EMI
13 8% Gates Learjet
14% 1 Gulf + Western
13% 9% Handleman
4% 3 K-tel
6Y2 4% Lafayette Radio
35 227% MatsushitaElectronics
47" 32% MCA
44% 26% Memorex
52 43 3M
45% 35 Motorola
28% 24% North American Philips
16% 10 Pioneer Electronics
10% 6% Playboy
29'% 22% RCA
8% 6% Sony
13% 9% Superscope
a1'% 297% Tandy
9% 5% Telecor
5% 2% Telex
2% 1% Tenna
16% 12% Transamerica
32% 20% 20th Century
40% 29% Warner Communications
16% 11% Zenith
OVER THE P-E Sales Bid Ask
COUNTER
ABKCOInc. - 8 5% 6%
Electrosound
Group — — 2% 3
First Artists
Prod. 3 12 5% 5%
GRT 5 64 1% 2%
Goody, Sam 10 6 6% 7%

P-E (?g(l)?) High Low Ciose Change
7 638 46 44% 46 + 1%
7 133 40% 39% 40 + %

13 298 14% 14% 14% - %
- 13 3% 3 3 - %
1 348 24% 24% 24% + %
8 652 52% 52 52% Unch.
4 382 18% 18% 18% + %
4 25 10%  10%  10% Unch
13 1105 37% 35% 37 + %
6 159 2% 2% 2% - %
5 18 12 1% 1% Unch
5 348 13% 13% 13% Unch
8 213 13%  12%  13% - %
- - - — 4 Unch
- 45 6% 6% 6% Unch
10 5 33% 33% 33% -
9 284 46%2 452  45% -1
8 249 43%  A41% 42% + %
14 681 50% 50% 50% + %
12 1101 44% 43% 43% - %
6 9 28% 28% 28% - %
12 18 16% 16% 16% + %
19 53 9 8% 8% - %
8 678 28% 27% 28% + %
14 1217 8% 8 8 - %
68 19 1% 1% 1% Unch.
8 419 39% 37% 39% + 1%
7 28 8% 8% 8% — %
11 272 4% 4% 4% + %
- 7 2% 2% 2% + %
6 346 15% 15% 15% — %
5 713 32% 30% 31% - %
7 293 37% 37% 37% - %
- 515 16% 15% 16% + %
OVERTHE P-E  Sales Bid Ask
COUNTER
Integrity Ent 8 299 3% 3%
Koss Corp 17 19 5% 5%
KustomElec. - 4 2% 3%
M. Josephson 8 124 15 15%
Orrox Corp. — 104 35/16 39/16
Recoton 12 2 3% 4
Schwartz Bros. 4 1 3% 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, vice president, Dean Witter Reynolds, Toluca Lake office (213) 872-
3333, 788-9250, member of the New York Stock Exchange, Inc

Sparks At WCI Stockholders Meet

NEW YORK-—-Warner Commu-
nications Inc. stockholders were told
by board chairman Steven J. Ross
that while the corporation has a pol-
icy among its record company divi-
sions against depicting women in
violent situations, it has little or no
control over cases where contractual
obligations allow an act to exercise
artistic control over album graphics.

“Some contracts demand artists
have total artistic control,” he ex-
plained.

Ross made the remarks at the an-
nual sharcholders meeting Tuesday
(2) at the N.Y. Hilton in response to
a shareholder who said she was a
member of Women Against Vio-

_ Off The

Walt Disney Productions reports
record revenues and net income for
the second quarter and six months
ended March 31, with the consumer
products division that includes rec-
ords and music publishing noting
divisional operating income up 5%
and 17% respectively, according to
president Card Walker. Second
quarter income rose 29% to $23.028
million on a 21% revenues gain to
$169.92 million; six-month net in-
come was up 23% to0 $36.38 1 million,
on an I8% revenues increase to
$307.026 million.

* * *

Warner Communications Inc. is
redeeming all outstanding shares of
its serics B convertible preferred
stock effective May 22, 1f not con-
verted on or before May 15. at a
price of $102.25 per share, together
with accrued but unpaid dividends
to the redemption date. WCl also in-
tends to make a cash tender offer for
any and all shares of its series C con-

lence Against Women, a feminist
group that had picketed the meeting.
Protest centers on Atlantic’s latest
Average White Band album art.

Another shareholder questioned
the propriety of Warner Bros.” Sex
Pistols, and the group's song “*Belsen
Was A Gas.” which he described as
anti-Semetic. Song actually deals
with the propriety of turning the
former concentration camp into a
tourist attraction.

Ross spent most of the two-hour
mceting listening to shareholder
complaints alleging his salary was
too vast. Ross’ annual salary was
pegged at $792,000 last year. “1 want
to be rewarded as the company does
well,” he countered.

Ticker |

vertible preferred stock, at a price of
$7.50 per share.
* k%

Chicago-based Bell & Howell Co.
and TeleMation Inc., Salt Lake City,
have signed an agreement under
which Bell & Howell is to purchase
the assets of the latter’s video hard-
ware manufacturing division, with
no purchase price announced. No
appreciable change in stockholders
equity is involved and TeleMation
retains all its other assets including
TeleMation Productions, the Chi-
cago-based tv commercial division,
and real estate including a 60,000-
square-foot manufacturing plant in
Utah on which Bell & Howell has ar-
ranged a long-term lease to continue
production with present personnel.

‘Wives’ To Parker

LLOS ANGELES—John Parker is
set to score “Hungry Wives,” a two-
hour movie for NBC-tv. The mys-
tery-drama stars James Franciscus
and Jessica Walter.
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Buffalo Dealers Reaping Canadian $ Bonanza

BUFFALO—One distinct advan-
tage to establishing a record and/or
high fidehty equipment business
along the northern border is the at-
tractive sales market offered by bar-
gain-hunting Canadians.

Even with the value of the Cana-
dian dollar depleted to record lows
between 86 and 87 cents on the
American exchange, business
among Canadians flocking to U.S.
border towns to snap up records and
hi fi components has been brisk in
recent months.

The Toronto-to-Buffalo route

provides an excellent example. And
the hi fi traffic is particularly lucra-
tive.

“We try to give the Canadians a
good price and, if they buy their
components over here, they can
probably save 5% or 10%,” declares
Dan Abelson, vice president of Pur-
chase Radio Electronics in Buffalo.

“That’s with all the duty taxes in-
cluded. A lot of people sneak their
purchases over the border and, if
they don’t pay the duty, they can
save between 30% and 40% .

Abelson says he noticed on a re-

By JIM BAKER

cent trip to Toronto an Altec Lan-
sing Model No. | hi fi (speaker sys-
tem) selling in a retail store for
$199.95. “Our price for the same
thing is $99.95 and that’s the list
price,” he says. “We believe in dis-
counts, so Canadians would save
even more than the $100 differ-
ence.”

Why is the American price consid-
erably lower? “The Canadians
charge a manufacturer’s duty on im-
ports which can be almost 30% and
with the Canadian dealer’s profit
margin added in, the difference can

become 40% or more,” Abelson says.
According to Abelson, Canadians
must pay an extra 28.8% to carry
U.S.-purchased equipment back to
their country, but that’s only if they
declare the items at the border as re-
quired by law. Many do not and are
getting away with the practice due to
conservative customs procedures.
Abelson estimates that between
5% and 10% of Purchase Radio’s hi fi
sales go to Canadians. “This year,
it's been somewhat less because of
the value of the Canadian dollar go-
ing down,” he says. “But they re still

creAIG.

MODEL T202

* FM/MPX Radio
Reversible Slide-Out
Bracket (Z405)

Tone Controls
* Manual Eject
* Stereo/Matrix Circuitry

Rewind
* Tape Running Indicator

Switches
* Auto Reverse

* Volume. Balance, Fader, and

* Locking Fast Forward and

* Stereo/Mono and LOC/DX
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9'' coaxial stereo
speaker kit

$3 1 EVERYDAY

PRICE

312-539-5526

UNDER DASH CASSETTE PLAYER
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@ $ Clarion

TheCar Entertainment Company

8-TRACK ADJ SHAFT
W/AM-FM MPX RADIO

$ 5990

SUPER SPECIAL
WHILE SUPPLIES LAST

Sound Unlimited. .. wor knows WE CARRY RECORDS,
now, Look a7 These GES SPEGIALS!

(SALE ENDS MAY 20)
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MODEL T605

Locking Fast Forward
and Rewind

Volume, Balance and
Tone Controls

Fader

LOC/DX and Stereo/Mono
Switches

Stereo/Matrix

Auto-Repeat

IN DASH CASSETTE PLAYER

Clarion Model PE-703A
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M

channel.

sggso
In-dash AM/FM Stereo/8-
track Features convenient
u" 5-push button radio and

AM/FM slide bar switch. Dial-
in-door. LED channel selector
and stereo indicator. Front/rear

fader. Bass boost circuitry.
Hl Attractive chrome trim. Adjust-

able shafts. 4 watts RMS per

Model C9945
Jensen 6 x

JENSEN

CAR STEREO

DEALERS ONLY

50.00 MINIMUM ORDER

SOUND UNLIMITED

The One-Stop For All Your Needs
5404 W. Touhy Ave., Skokie, Il 60077

OUTSIDE ILLINOIS CALL TOLL FREE
800-323-4243

WE STOCK DISCWASHER, WATTS, CALIBRON RECORD
AND TAPE ACCESSORIES, MULTIPLE LINES OF BLANK TAPES, NEEDLES . . .

HUGE SELECTION OF PARAPHERNALIA

OUR NEW IMPORT CATALOG IS AVAILABLE . .

312-674-0850

. SO GIVE US A CALL!

*101°

9'' triax stereo
speaker kit

$50 EVERYDAY

PRICE

coming and they can save big
money.

“In the Buffalo area, some Cana-
dian dealers have been more aggres-
sive with their advertising (irying to
lure Americans to buy in Canada)
because of the increased value of the
American dollar over there. But |
think Americans go there, see the
prices and don’t buy.”

Canadtians are also snapping up
records in large quantities (at big
savings) on the American side, al-
though the hi fi traffic is the biggest
news here.

“Weekends are really big for Ca-
nadian business,” observes Mark
Willard, who manages the 18,000
square foot Record Theatre store in
Len Silver’s Transcontinent Record
Sales chain.

“And the weekends with the Ca-
nadian holidays are especially big.
Around 5% of our total retail record
sales is Canadian volume. This goes
for LPs, magazines and tapes. We
have a large selection and our record
store, the largest in the country, is a
fun place to come. Canadians are
paying their 15% exchange and the
duty because prices in Canada are
higher.”

Silver, kingpin of a 2l-store
Record Theatre chain through three
states. smiles when he talks of Cana-
dian business on this side of the bor-
der. “They come with those big $50
Canadian bills.” he says. “We havea
separate counter for the Canadian
market.”

Merchandiser In
Prefab Move To
Canada’s Boonies

By DAVID FARRELL

TORONTO-Roblan Distribu-
tors of Toronto is seeking to expand
over-all sales with a merchandising
unit that is aimed at secondary and
hinterland markets which lack a pop
music outlet.

The unit, known as the RD2000, is
comprised of a set of prefabricated
modular sections, specially designed
to fit into minimal space in an exist-
ing retail business. The merchan-
diser can be assembled in minutes,
without tools, and can be expanded
as business increases for the outlet.

(Continued on page 67}

WB Finds Right
Hoenig LP Pitch

LOS ANGELES—How do you
create consumer excitement for an
artist whose music is so avant-garde
that its not programmable on any
format and because of foreign
dwelling and expense is in no posi-
tion to tour?

Warner Bros. believes it’s found
the answer by placing coupons in
seven consumer magazines whereby
for 25 cents fans may buy a 33 r.p.m.
EP of German composer Michael
Hoenig performing four abbre-
viated cuts from his electronic “De-
parture From The Northern Waste-
land” LP.

Warner’s initially pressed 5,000 of
the 7-inchers, but because of the re-
ported enthusiastic response, is go-
ing into a second pressing. Nearly
4,000 coupons have been received in
the two-week period since the ad first
began appearing in Rolling Stone.
Crawdaddy, Interview, Synapse,
Village Voice, Stereo Review and
Contemporary Keyboard.
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General News

A&M In Europe: Sales Spurt
50% As Result Of CBS Move

PARIS — The long-established
concept that there must necessarily
be a variable response to inter-
national product from country to
country in Europe is being system-
atically overturned by A&M’s Euro-
pean operation headquartered in
the CBS International building in
the Ave. Franklin Roosevelt here.

The establishment of the Euro-
pean operation, headed by manag-
ing director Marcus Bicknell, coin-
cided with the signing of the long-
term licensing agreement with CBS
Records International, dating from
July | last vear, which gives CBS ex-
clusive distribution rights of A&M
product in continental Europe.

Bicknell points to a 50% increase
in sales in the first six months of the
CBS deal as an indicator of the via-
bility of the declared A&M policy of
treating Europe as onc market.

He says: “I believe that marketing
problems arc the same from country
to country. There are few cthnic bar-
riers and the bulk of A&M’s catalog

By MIKE HENNESSEY

is equally exploitable in all Euro-
pean countries. [ think the idea that
there are varying degrees of resist-
ance to international product in the
different European territories is a
myth.

“Qur approach is pan-Europecan
with a coordinated promotion pol-
icy, a uniform release schedule and
reliance on the concert tour as the
most effective marketing tool.”

The most dramatic vindication of

A&M’s “one market” philosophy
has been the success of Supertramp,
whose albums have sold more than
1.2 million copies in Europe in the
last six months.

“The Supertramp opcration,”
says Bickncll, “was really the first
opportunity for this office to flex its
muscles. We knew when we signed
the group that we would have them
tour in September or October 1977
we were planning the tour even be-
fore we signed the CBS deal. The
group had had some previously un-
successful tours, but we were certain

New And Veteran Singers
Vie In Japanese Festival

TOKYQ—The biggest, most spectacular entertainment cvent of the vear in
Japan starts May 26 with the Silver Canary Contest, a part of the seventh an-

nual Tokyo Music Festival.

Two days later, on May 28, will come the Golden Canary Contest. And that
will lead into the event’s climax June 18, the prestigious international contest
with Diana Ross flying in from California as top guest attraction and 23 sta-
tions beam:ing the action via the Japan News Network.

The opening Silver Canary event, at Yubin Chokin Hall here. will present
30 Japanese singers who made their debut on records between June 1. 1977,
and May 31 of this vear. Top prize for the winning singer is a 500.000 yen cash

award.

The Golden Canary competition, in contrast, will present leading Japanese
singers who have been around a while. Twenty are entered. Three singers will
be awarded 500,000 yen and the opportunity to perform in the international
event June 18, at the Nippon Budokan Hall. Thirteen songs from six nations
have been selected from among 62 songs from 14 countries for the finals.

A year ago the international contest was won by Marilyn McCoo and Billy
Davis Jr. tor their singing of “The Two Of Us.” written by Steve O'Hara.

Artist Development Sues Gino Vanelli

LOS ANGELES—Artist Develop-
ment Corp.. Providence, R.1, claims
Gino Vanelli jumped his January
1977 personal management pact

Rock Radio's
Listeners Up
90% In Study

By DOUG HALL

NEW YORK-—Rock formats, al-
bum-oriented rock and progressive
are up 90.7 in audicnce share, ac-
cording to a study by the rep firm
McGavren Guild.

The mail and telephone survey,
which centers on the nation’s top 25
markets, finds the rock formats with
the largest percentage of growth for
both 1977 over 1976 and the period
since 1973. The 90.7% growth rate is
the increase since 1973 and the rate
of increase of 1977 over 1976 is
33.8%.

But the contemporary formats,
into which McGavren Guild in-
cludes top 40, mellow, and disco, still
have the largest share of 12+ au-
dience: 22.8%. The rock formats
only have a 10.3% share.

The study finds beautiful music,
MOR, black, talk, classical. and old-

(Continued on page 31)

with the agency and asks Supenor
Court here to determine damages
based on loss of 1ts 13% of gross com-
mission.

Joe Vanelli and William John-
son, doing business as Bill Johnson.
are alleged to have persuaded Gino
Vanelli to terminate his binder,
which ran into 1980 with Artist De-
velopment Corp. The plaintiff
claims it negotiated a new pact with
A&M Records for Gino Vanelli.
covering sceveral years in the future
and asks the court to rule that it
should get 15% on moneys received
by the artist for the contract’s dura-
tion.

The plaintift wants $5.125 worth
of furniture rcturned by the defend-
ants. It is also alleged that the de-
fendants forged the name of Marvin
Lerman of  Artist Development
Corp. on a credit card charge of
$1,903.34. The plaintiff claims it
loaned Johnson $38.000. which 1t
wants returned.

Set Subpublishing

LOS ANGELES-Terri Fricon.
head of Filmways Music publishing
subsidiaries, has signed a subpub-
lishing agreement with Morning
Music and Skinner’s Pond Music to
represent Filmways Music and Mu-
sicways’ catalog of film and tele-
vision compositions in Canada.

it would work the third time because
there was a bubbling groundswell of
enthusiasm right down the line and
promoters were competing to
present them.

“The tour began in Copenhagen
Aug. 22 and continued through Oct.
I'1. In that time Supertramp played
44 concerts in 10 countries, and only
one performance wasn't a sellout.™

The Supertramp success is sonmce-
thing which Bicknell believes can be
repeated by other A&M acts. “We
are in the exciting position of being
almost a major label with a much
under-exploited repertoire in a
growing market.

“While unit sales have declined in
the U.S.—fewer records were sold in
1976 than in 1969. even though the
dollar  volume increased- Europe
offers huge scope for expansion, es-
pecially where international product
is concerned.”

The responsibility of generating
substantial European mileage from
A&M’s back catalog is primarily
that of A&M Europe’s newly ap-
pointed marketing manager Russ
Curry, who has had cxtensive Euro-
pean experience with the Polygram |
group.

Says Curry: “Our plan will be to
take certain artists in the catalog and
work on them in a concentrated way.
We have so much good product
which has cither been unreleased or

(Continued on puge 63)

Strolling in Paris, from left, are Peter De Rougement,

president, European operations; Marcus Bicknell, managing director, A&M

Records Europe S.A., and Pat Hurley, CBS Intl vice president, manufacturing,
planning and personnel.

,
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BROKERS TO THE INDUSTRY GIANTS

Beverly Hills 273-3113

Ten Westside Offices

GALGANO SPECIALS

< LDOKS LIKE WE MADE
WRITE Tut SONGE/MADY

AL 8500
LP $11.98—$5.50
Tape$11.98-$6.75

The isley Brothers
owdown

J2 34930
LP $7.98—$4.09
Tape $7.98-$4.25

ERUPTION

Featuring Precious Wilson
y Pl

SD 19179
LP §7.98—$4.09
Tape $7.98—$4.25

. 0K %
JXS 7034
LP $7.98—$4.09
Tape $7.98—$4.25

“AA 1006
LP $7.98—$4.09
Tape $7.98—$4.25

JOHNNY
MATHIS
“YOU LIGHT
UP MY LIFE”

SW 50033
LP $7.98—$4.09
Tape $7.98—$4.25

i CIIARLID
. in

JXx8-7036
LP $7.98—$4.09
Tape $7.98—$4.25

SHAUN
CASSIDY
BORN LATE

BSK 3126
LP $7.98—$4.09
Tape $7.98—$4.25

GALGANO IS A

DISTRIBUTOR OF PIONEER,

HITACHI & FISHER EQUIPMENT . . .

PLUS A COMPLETE LINE OF
JENSEN CAR SPEAKERS.

J2-35250
LP $7.98—$4.09
Tape $7.98—$4.25

WE ALSO HANDLE A FULL LINE
OF ACCESSORIES,
INCLUDING THE TOP NAME
BRAND TAPES, SUCH AS
3M SCOTCH, MAXELL,
MEMOREX, TDK AND CAPITOL.

SW-11698
LP $7.98—54.09
Tape $7.98—54.25

BXL1-2515
LP $7.98—$4.09
Tape $7.98—$4.25

PD 6143
LP $7.98—$4.09
Tape $7.98—$4.25

DSR 9501
LP $7.98—$4.09
Tape $7.98—$4.25

BOOTSY’S
RUBBER
BAND

BOOTSY?
Player of the Year
BSK 3093
LP §7.98—$4.09
Tape $7.98—84.25

MINIMUM ORDER TEN OF EACH LP
AND FIVE OF EACH TAPE.

WINGS
LONDON
TOWN

SW 1777
LP $7.98—$4.09
Tape $7.98—$4.25

L8300
LP $9.98—$4.99
Tape $9.98—85.25

HEATWAVE
CENTRAL HEATING

JE 35260
LP $7.98—$4.09
Tape $7.98—$4.25

et
KOOL&THEGANG |
SPINTHER TOPHITS |

DSR 9507
LP $7.98—$4.09
Tape $7.98—8$4.25

BARRY
MANILOW
EVEN NOW

AL 4164
LP $7.98—54.09
Tape $7.98—$4.25

FOR COMPLETE CATALOG CALL OR WRITE

4147 W. Armitage Ave.
Chicago. Il1. 80638
(A-C) 312/ 235-3800
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Rackjobbers Target Of Frisoli

NEW YORK-The respon-
sibilities of rackjobbers have been
called into question by Polygram
Distribution president John Frisoli.

Speaking here at a May 1 meeting
of the Music and Performing Arts
Lodge of B’nai B'rith, he said:
“What is the function of the rack?
When one walks into a racked ac-
count and sees nothing but hit prod-
uct, the question has to be asked.”

Frisoli continued: *“The rack
should perform a function which we
do not. It is ‘'selling’ to a customer

By ADAM WHITE

from which the consumer will buy.
We couldn’t do that, we couldn’t
create a sales force to do every-
thing ™

But he accused some racks of fall-
ing short, in the light of the recent
three-tier price introduction. “We
have not received the sub-distribu-
tor function which the (relevant)
price entails.”

The Polygram execcutive was not
specific, however, about solutions to
the problems he sees. Instead. he
continued in similar rhetorical fash-

ion to raise other industry issues, in-
cluding returns.

“We will soon have to face this
problem head on. Unless we do, it. it
can only hurt us more.”

Breaking down the costs involved,
and also referring to how Europe
handles returns, Frisoli observed:
“We cannot afford to give service
without someone paying.”

He admitted the “partial” respon-
sibility of manufacturers for the
problem, while hinting that “you’ll
be secing some dramatic, interesting
changes on this score from Polygram
Distribution.™

Frisoli also claimed that the in-
dustry is suffering from a credibility
gap among disk buyers, as a result of
the recent retail price wars. “We
have to convince the consumers of
product value now more than ever.
It’s an industrywide problem.”

On another issue, the distribution
mogul spoke of his pleasure at
seeing an increasc in the percentage
of free-standing retail stores, and of
his doubts about mushrooming store
sizcs.

“I'm not convinced that the em-
phasis on size is as important as
some believe. We have to ask how
well some retail superstores actually
serve the needs of the buyer.”

He called for a period of self-ap-
praisal at all levels of retailers, man-
ufacturers and distributors. “We
must develop mutual approaches to
mutual problems. We are not so dif-
ferent from other industries that ba-
sic business principles do not ap-
ply.”

Allen Klein Resisting
Another Taxing Trial

By ROBERT ROTH

NEW YORK-Former Beatles
manager Allen Klein told a federal
appeals court last Tuesday (2) that a
second trial on income tax evasion
charges would violate his fifth
amendment right against double
jeopardy.

A mistrial was declared at Klein's
first trial after six days of jury delib-
erations and U.S. District Judge
Vincent L. Broderick subscequently
refused to dismiss the indictment
against Klein (Billboard, Nov. 19,
1977).

Klein's attorney, Gerald Walpin.
told the three-judge panel that the
casc was unusual because the de-
fendant had objected to the mistrial
“He wanted that jury to decide his
fate,” the attorney emphasized. Wal-
pin argued that the jury was not
“hopelessly deadlocked™ but in fact
was prepared to continue discussion
of the case. For that reason. he
claimed, Judge Charles Metzner
who presided at the case, abused his
discretion in discharging the jury.

“The whole purpose of double
jeopardy.” the defense attorney con-
tended to Judges Wilfred Feinberg,
Thomas Meskill and Edmund Port,
“is to prevent the defendant from
having the burden of a sccond trial.”
Walpin cited the five-week long du-
ration of the trial, the “enormous cx-
pense” incurred by Klein, and the
claim that the prosecution had been
brought by the government solely as
a “trial run.”

Altuding to the testimony of

former Klein associate Pete Bennett
that promotional albums had been
sold and money given to Klein (Bill-
board, Oct. 22, 1977), Walpin said
the government’s case was “based
upon the uncorroborated testimony
of an accomplice.”

At the 45-minute hearing before
the U.S. Court of Appeals for the
Second Circuit, many of the original
parties returned to witness the ap-
peal. Sitting on opposite sides ot the
courtroom were Allen and Betty
Klein and the three IRS agents,
Connor. Cohen and Huzar, who tes-
tified for the government.

Assistant U.S. Attorney Thomas
Engel indicated the government’s
position would be that “Klcin’s
claim that the mistrial was improper
does not withstand analysis because
of the broad discretion of the trial
judge.”

Engel, assistant criminal division
chiefin the Southern District of New
York. also branded “frivolous™ the
defense claim that “prosecutorial
misconduct™ at the trial warranted
dismissal of the indictment.

A decision of the court is expected
within the next two months. Accord-
ing to Professor Arthur Miller of the
Harvard Law School, should the de-
fendant lose, hie could “technicalty”
petition for a rehearing before the
panel or before the entire 17-judge
court, but that such rehearings were
“rarely granted.” The only remain-
ing step would be to ask the U.S. Su-
preme Court to review the case.
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Tribunal May Set Rates Higher Than Asked

WASHINGTON - In laying
guidelines for setting music use rates
by public broadcasters. the Copy-
right Royalty Tribunal last week
said it had the authority to set rates
even higher than what copyright
owners ask for.

Furthermore, the tribunal chair-
man Thomas Brennan pointed out
that “It the fair value we determine
requircs payment that turns out to
be beyond the ability of public
broadcasting to pay, we would nev-
ertheless have to adopt the fair value
standards.”

If such a hypothetical situation
should arise. “the remedy would
have to lic elsewhere—perhaps in
Congress.” said chairman Brennan.
The commissioners Douglas Coul-
ter, Mary Lou Burg. Clarence James
Jr. and Frances Garcia agreed.

Also. at its open meeting (May 4),
the Tribunal indicated that it was
sure the music payments “would
have no significant impact on the
growth of public broadcasting.”
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The Tribunal did not get into the
mechanics of rate making at the
hearing. but laid out all possible ap-
proaches.

The commissioners discussed pos-
sible bases tor the rates, including
commissioner Burg's suggested use
of market population rather than the
station revenues of public broad-
casters.

In reaching their decision, the
commussioners will “look at” but not
give too much weight, if any, to the
voluntary agreements reached by
public broadcasters with BMI,
SESAC and the Fox Oiffice.

ASCAP lost out on one of'its cher-
ished proposals: the Tribunal re-
jected the idea that each public
broadcast station or entity must have
a separate individual music license.
The commuissioners agreed that the
law does not require it.

The Copyright Act of 1976 simply
allows the compulsory licensing of
music by public broadcasters, sub-
ject to rates to be sct by the Tribunal.
The statute makes no reference to li-
censes in this connection, the chair-
man pointed out.

ASCAP's proposal to grant a 50%
discount for the first two years on its
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By MILDRED HALL

proposed $3.6 million rate. but
shrink the discount to 20% there-
after. was rejected outright (Bill-
board, April 29. 1978).

Tribunal members found this to
be an illogical pattern tor compul-
sory licensing. However. once the
rate is set., if ASCAP chooses on its
own to give discounts to public
broadcasters. they are free to do so.
the commissioners agreed.

Other guideline decisions, not

voted on but generally agreed to by
the majority included thesc:

The Tribunal rate will have a
built-in adjustment for inflation—
probably on an automatic annual
basis. geared to the Consumer Price
Index.

The music use rates will be based
on the total gross revenues of public
broadcasting.

This will include federal and all
other funds. from whatever source.

There will be no ceiling put on the
amount of the tinal fee to be charged
for the music use—no matter what
total results from the Tribunal’s rate
formula.

Also, there will be no exemptions.
Something must be paid for the
copyright owner’s music. even if it is
only a small token fee.

About the rates for some 200 small
campus stations unaffiliated with ei-

(Continued on page 86

TYLER, RAFFERTY, ABBA -

European Hits Break In U.S.

NEW YORK —Special promotion
cfforts by three labels have helped
bring a trio of major European hits
to the U.S. charts.

For RCA’s Bonnie Tyler and
UA’s Gerry Rafferty, “I’s A Heart-
ache” and “Baker Street” respec-
tively mark their first major success
in this territory.

Both companies claim extra kudos
because the records have happened
during the Arbitron radio sweeps,
when stations are traditionally ner-
vous of programming new names.

For Atlantic’s Abba, “Take A
Chance On Me” is one of their fast-
est-breaking 45s in America. This,
says the label, has been achieved by
careful planning with the group’s
management, to avoid competition
from European countries which, in
the past, have been ahead in Abba
releases—thercby influencing U S.
activity via advance airplay and im-
ports.

“Being one record behind the rest
of the world has always caught us off
balance.” explains Dickie Klein,
senior vice president in charge of
promotion, “and it took the edge off
what we were trying to do.

“Avid Abba stations would add
the next record while we were still
working the current one.”

As before, “Take A Chance On
Me” has already been a major hit
overseas. But Atlantic and Abba
manager Stig Anderson arranged
that it would have the benefit of six
weeks’ release in the U.S. before the
European availability of its follow-
up. “Eagle.”

As a result, the single took what
Klein calls “its natural course.” Sta-
tions in the South and Midwest went
on the record early, giving it a mo-
mentum which speeded up when
Abba regulars like WRKO added it.

“Take A Chance On Me” is also
adding weight to Atlantic’s declara-
tion of May as “Abba month.” Cam-
paign slogan is “The Largest Selling
Group In The History Of Recorded
Music,” and there is heavy merchan-
dising backup for “Abba—The Al-
bum,” recently released (Billboard,
April 22).

Other clements include a special
promotion LP intended for use in ra-
dio giveaway contests, and an
“Abba Buck™ incentive scheme for
retailers.

RCA’s efforts for Bonnie Tyler
began when the label sent out Euro-
pean pressings of “I’s A Heartache”
in advance to key tip sheets.

“We all felt the record was a
smash.” comments director of field
promotion liaison Mike Becce, “but
we knew we couldn’t take it for
granted, especially when we heard
that there were covers from Juice
Newton on Capitol and Ronnie
Spector on TK.”

First station (o go on the disk. says
Becce, was WZDQ in Chattanooga,

By ADAM WHITE

where music director Anne
McCartney came back from her na-
tive England with a copy.

Other significant adds in Houston
and New Orleans followed, “and af-
ter the first week, we knew that we
had the edge over the competition.”

Extra support came from Tyler
herself, who flew in for a special ra-
dio promotion tour.

The singer is RCA’s first new Brit-
ish act to break in some years. Ironi-
cally, her debut European hit, “Lost
In France.” was acquired tor U.S.
release by Chrysalis, but the label
did not pick up subsequent options.

For United Artists, Gerry Raf-
ferty’s “Baker Street” is a twin
triumph. Not only is the company’s
promotion team new, but the label is
on the verge of switching from inde-
pendent distribution to Capitol han-
dling.

National promotion director, Pe-
ter Mollica, says that the indies,
knowing they were losing UA, could
have let the record go. “That they

didn’t is a tribute to all of them.” he
observes.

Mollica joined UA only in Febru-
ary. while Charlie Minor, vice presi-
dent of promotion, and his col-
league. Steve Resnick. came aboard
even later, in April.

All three were keen to show their
paces, and exploited initial accept-
ance of Rafferty’s UA album on a
number of AOR stations to help the
single, released several weeks later.

“This firm foothold and commit-
ment at AOR helped immeas-
urably.” adds Mollica. “Baker
Street” started on 10Q-FM in Phila-
delphia, and snowballed via other
credible stations, he says.

The UA staffer continues that
they expect to wrap up outstanding
stations on the single this week, and
take it “all the way"—-making the
disk. for UA as RCA with Tyler, its
first significant hit by a new British
solo act since Maxine Nightingale’s
“Right Back Where We Started
From” in 1976.
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Twin Trumpets Productions is proud to announce the addition of HOT to its management roster.

HOT
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YOU WANT IT...
YOU GOT IT
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PRODUCED BY CLAYTON IVEY
AND TERRY WOODFORD FOR WISHBONE, INC.
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TWIN TRUMPETS PRODUCTIONS
6430 Sunset Blvd., Los Angeles, California 90028
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Calif. Retailers
Deny Retaliation
For CBS Hike

LOS ANGELES-Three major
chain record retailers based in Cali-
fornia were reportedly taking indi-
vidual retaliatory measures against
CBS Records’ recent price restruc-
turing (Billboard, April 22, 1978).

One, Tom Heiman of Peaches and
Nehi Distributing here, denied em-
phatically any such reported repris-
als. “We are not happy with it. Co-
lumbia has been a strong supporter.
We respect their right to raise price.
We will absorb the higher price
through Nehi.”

Ben Bartel, executive vice presi-
dent of Integrity Entertainment,
which operates more than 100
Wherehouse. Big Ben and Hits-For-
All outlets across the state. would
not comment on a report that his
Gardena central warehouse was
dropping 1.200 CBS fringe titles
from its inventory.

Tower Records, the Sacramento-
based retail network. currently
opening its 20th store, was rumored
as halting its ordering of CBS prod-
uct in protest over what chains gen-
erally feel is an anti-central ware-
housing program by CBS. General
manager John Schairer, reached at
the new West Covina location.
would not comment except to say
that Tower was displeased with the
CBS provisions.

Heiman, asked about recurrent
reports that Peaches was closing sev-
eral of its superstores cross country,
said: “All our stores are profitable.
We are not closing any of them.”

STARK EMPLOYES GRAB PRIZES

In-Store Promotion Pays Off

LOS ANGELES—Proof that in-
store merchandising is paying hefty
dividends came at the Stark Record
Service convention banquet Thurs-
day (27) when Casablanca Records
shelled out an estimated $9,000 in
prizes to winners and Capitol Mag-
netics awarded a $6.700 fully-loaded
Chevrolet Camaro to a single win-
ner.

Capitol's blank tape business with
the 69-store and 40-racked locations
firm increased 500% in March, the
period of the point-of-purchase
competition, Oscar Arslanian, na-
tional sales manager for Capitol
Magnetics, said. “Joe Bressi of Stark
told us we were the No. | line among
blanks,” Arslanian explained.
“Then Dennis Schleich, Jim Hawn
and Tom Shannon who service
Stark got together and called me
about the car giveaway. It was the
largest prize | was ever asked to ap-
prove.

“The results were well worth it.
We supplied each store and location
with only the normal promo pack
and they had to put their own inge-
nuity to work. The store display was

important. but the written report of

support promotion and sales

Nightwatch Moves

LOS ANGELES Howard
Burke’s Nightwatch Management,
which handles Asylum’s Warren Ze-
von, has moved to a new location.
The address is 1514 Crossroads of
the World, Suite 104, Los Angeles
90028, (213) 465-2196.

strategy we asked cach participant to
provide was even more convincing.
There were eight finalists we had to
choose from among about 70 entries.
it was a tough job for Ed Khoury,
Harry Preston and myself.”

“Yvonne Tymcio of Elyria, O,, de-
served the car. She used the theme,
‘hottest name in tape.”’ Her sharp
color pictures showed how her mam-
moth display of Capitol 1 and the
Music Tape lines dominated her
mall location. It was right near the
door and a huge self-created header
drew additional attention to the bulk
display. She worked up an in-store
employe incentive contest, with each
employe depositing a signed receipt
from each Capitol pack sold in the
month-long program. The employe
having the most receipts in the box
at the contest’s end got a day off with
full pay.

“Tymcio made her own store em-
ploye two-color badges, reading
“Try A Capitol 4-Pak.” She ran
small classified want ads daily for a
week in the local newspaper at her
own expense. She printed bag stuff-
ers. She had a large sign made for
the top ot a sports car owned by an
employe, and the car was parked ev-
ery morning early at the entrance o
the mall’s parking lot. She dressed
two female employes in sandwich
boards and they paraded around the
mall over the weekends when they
could leave the store.

“Customers who bought Capitol
tapes participated in a drawing. The
winner got a 20-inch fan to keep
cool, two passes (o the opening of
Cedar Point amusement park and
Bob Welch LP’s and Capitol blank
tape. She personally got 20 lighters
which carried the campaign slogan
for giveaway to the first buyers of
Capitol blank tape,” Arslanian said.

Arslanian is working with Fred
Traub of the Record Bar chain on a
similar contest for their pre-early
August national convention in
Nashville.

District manager Jeff Tomlinson
of Pittsburgh and store manager
Doug Holder of Winston-Salem,
N.C.each received 10-day roundtrip

(Continued on page 59)

Bread Breaking

® Continued from page 3

ity of the corporation is stalemated.

In a separate suit, Bread Enter-
prises asks the same court to force Al
Schlesinger, who resigned as a direc-
tor of the corporation Feb. 17, 1978,
Gates, the Crocker National Bank
here, Prager & Fenton, Elektra Rec-
ords Williayn Leopold and the Con-
cert Express, Deferred Benefits Inc.,
and the Lloyds Bank of Califtornia,
1o turn over business records of the
corporation to them.
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Indie Label
Distrib In
Detroit Bow

CHICAGO-—Progress Distribut-
ing has moved officially into the De-
troit market with what president Joe
Simone calls “strong verbal commit-
ments” {rom several labels.

The Cleveland-based indie sup-
plier will unshutier its new sales
branch at 19025 W. 10 Mile Rd.,
Southfield, Mich., with labels to be
named “when the merchandise is on
the tloor,” Simone said.

However, the distributor revealed
that CTI Records would be handled
by the new branch. The label has

“pulled”” from Detroit’s Music
Trend distributors, according to Si-
mone.

Simone also operates out of Chi-
cago with a stocking branch and has
sales offices in Pittsburgh, Colum.-
bus, Cincinnati and Indianapolis. A
promotion office had been operated
in Detroit since 1977.

The new branch contains 2.500-
square feet of offices and houses a dj
mailing service, Simone says.

Orders will be shipped out of the
Cleveland stocking center with serv-
ice on an overnight basis, he indi-
cates.

Andre Morgan, Progress regional
promotion manager, will oversee the
new operation.

A&M Execs Hit
Road To Stump
Spring Releases

LOS ANGELES—-A&M execu-
tives will take to the road this week
(8) for a personalized presentation
of the label’s May 26 releases.

Label president Gil Friesen be-
lieves the release is so strong that it
was important “to take our message
to the streets even before our albums
reach the marketplace.”

Product to be featured include
“Love Me Again“ by Rita Coolidge.
‘Togetherness by LTD, “Worlds
Away” by Pablo Cruise, “Sounds.

. And Stuff Like That” by Quincy
Jones, “Smitty” by William D.
Smith, “Common Ground” by Paul
Winter, “Three’s A Crowd” by the
Tarney/Spencer Band, the debut by
“U.K. Squeeze,” Sylvia Sims’ “She
Loves To Hear The Music,” Gap
Mangione’s “Suite Lady” and
“Black And White” by the Stran-
glers.

The presentation will be shown to
distributor sales people and A&M
staffers in each market. In addition,
five videocassettes are also being
serviced to each market so that
A&M regional marketing personnel
can show subsequent product pres-
entations to their staffs and major
retail outlets and chains.

The trek includes Boston, hosted
by Friesen and Ernie Campagna,
national director of sales: Chicago,
hosted by Harold Childs, vice presi-
dent promotion. Derry Johnson,
Southeast regional special projects,
Bernie Grossman, national sales
manager and Mike Gormley, direc-
tor of communications.

The Atlanta presentation will be
hosted by Bob Fead, senior vice
president, sales and marketing and
Marv Dorfman, national accounts
director. Bob Elliott, national tape
director Bob Reitman, director of
advertising and merchandising will
host in Dallas. Kip Cohen, vice pres-
ident a&r, hosts in Los Angeles.
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Billboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

GERRY RAFFERTY —Baker Street (UA)
EDDIE MONEY —-Baby Hold On (Columbia)
BOB SEGER-Still The Same (Capitol)

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed. as determined by station
personnel.

PRIME MOVERS-The two
products registering the great
est proportionate upward
movement on the station’s
ptaylist: as determined by sta:
tion personnel
BREAKOUTS—Biliboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

® TOP ADD ONS:

£DDIE MONEY—Baby Hold On (Columbia)

GERRY RAFFERTY—Baker Street (UA)

ROBERT PALMER—Every Kinda Pecple
(Island)

* PRIME MOVERS:

ANDY GIBB—-Shadow Dancing (RS0)

MATHIS & WILLIAMS—Too Much, Too Littie.
Too Late (Cotumbia)

JEFFERSON STARSHIP—Count On Me (Grunt)

BREAKOUTS:

ATLANTA RHYTHM SECTION—Imaginary Lover
{Polydor)

CHUCK MANGIONE—Feels So Good (A&M)

ROBERTA FLACK & DONNY HATHAWAY —Closer
1 Get To You (Atfantic)

KHJ—Les Angeles
o EDDIE MONEY—Baby Hold On (Columbia)

o GERRYRAFFERTY—Baker Street (UA)

% ATLANTARHYTHM SECTION —imaginary
Lover {Polydor) 18-14

* KC & THE SUNSHINE BAND - Boogie Shoes
(TK) 2521

TEN-Q(KTNQ)-LA

o ROBERT PALMER—Every Kinda People
(Island}

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* ANDY GIBB-Shadow Dancing (RS0) 36-23
* TRAMMPS—Disco Inferno (Atlantic) 14-10
KFI-LA.

® SWEET-Love Is Like Oxygen (Capitol)
e CARLYSIMON-You Belong To Me (Elektra)

* ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 24-14

* GERRY RAFFERTY—Baker Street (UA) 20
15

KEZY—Anaheim
o EDDIE MONEY—Baby Hold On{Columbia)
o GERRY RAFFERTY—Baker Street (UA)
* DAVID GATES—Goodbye Girl (Elektra) 12-9

* ROBERTAFLACK & DONNY HATHAWAY —
Closer 1 Get To You (Atlantic) 18-15

KCBQ—San Diego
® EDDIE MONEY—Baby Hold On(Columbia)

o JIMMYBUFFETT-Cheeseburgerin
Paradise (ABC)

* MATHIS & WILLIAMS—Too Much, Too Little.
Too Late (Columbia) 21-13

* TRAVOLTA & NEWTON-JOHN-You're The
One That IWant (RS0) 22-14

KFXM —San Bernardino

o TRAMMPS~Disco Inferno (Atlantic)
o GEORGE BENSON—0OnBroadway (WB)
* ANDY GIBB—Shadow Dancing (RSO) 18-5

* JEFFERSON STARSHIP—Count On Me
(Grunt) 15-4

KERN—Bakersfield
o GERRY RAFFERTY—Baker Street (UA)
o STEELY DAN—Deacon Blues (ABC)

* JEFFERSON STARSHIP—Count On Me
(Grunt) 9-5

% WINGS—With ALittle Luck(Capitol) 3-1

KAFY—Bakersfield o

o EDDIEMONEY-Baby Hold On (Columbia)

® ROBERT PALMER—EveryKinda People
(Island)

# CHUCK MANGIONE—Feels So Good (A&M)
22-14

% ROBERTA FLACK & DONNY HATHAWAY—
Closer | Get To You (Atlantic) 10-5

KRiZ-Phoenix

o ROBERTAFLACK & DONNY HATHAWAY —
Closer | Get To You (Atlantic)

® CHUCK MANGIONE —Feels So Good (A&M)

* ANDY GIBB—Shadow Dancing (RS0)23-17

* WINGS—With A Little Luck (Capitol) 16-11
KTKT—Tucson

o RODSTEWART—IwWas Only Joking (WB)

® BILLYJOEL—Movin' Qut (Columbia)

* ANDYGIBB—Shadow Dancing (RS0) 155
* IIB?NNIETYLER-M’SA Heartache (RCA) 18-

KQEO - Albuquerque
o SEALS & CROFTS—You're The Love (WB)
o BOB SEGER-Still The Same (Capitol)
* ANDY GIBB—-Shadow Dancing (RS0) 29-16

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 26-17

KENO-Las Vegas

o JEFFERSON STARSHIP—Count On Me
(Grunt)

® PLAYER-This Time I'm Inlt For Love (RS0)

* ANDY GIBB~Shadow Dancing (RS0} 3220

* WINGS—WithA Little Luck (Capitol) 8-1

Pacific Northwest Region

® TOP ADD ONS:

GERRY RAFFERTY—Baker Street (UA)

0'JRYS ~Usta Be My Gul (Philadelphia
International)

BONNIE YYLER—It's A Heartache (RCA)

* PRIME MOVERS:

MATHIS & WILLIAMS =Too Much, Too Little,
Too Late (Columbia)

ANDY GIBB—Shadow Dancing (RSO)

WINGS—-With A Little Luck (Capitol)

BREAKOUTS:

CARLY SIMON—-You Belong To Me (Elektra)
HEART—Heartless (Mushroom)
CHUCK MANGIONE—Feels So Good (A&M)

KFRC—SanFrancisco

® GERRY RAFFERTY—Baker Street (UA)

o 0'JAYS—UstaBe MyGirl (Philadelphia
International)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 12-6

+ HEART—Heartless (Mushroom)21-16
KYA-San Francisco

o NONE

*

* (ll(b)lliCK MANGIONE-Feels So Good (A&M)

* ANDY GIBB—Shadow Dancing (RSO) 15-11
KLIV—San Jose

® ATLANTARHYTHM SECTION —Imaginary
Lover {Polydor)

o BONNIE TYLER—1t'sAHeartache (RCA)
* ANDY GIBB-Shadow Dancing (RSO) 14-7

* MATHIS & WILLIAMS—Too Much, Too Little,
TooLate (Columbia) 11-6

KNDE-Sacramento

o PAUL DAVIS—Darlin’ (Bang)
o FOGHAT-Stone Blue (WB)

* CARLYSIMON-YouBelong To Me (Elektra)
26-16

% HEART—Heartless (Mushroom) 22-15
KROY-Sacramento

e ABBA-TakeAChance OnMe (Atlantic)

e LEIF GARRETT—The Wanderer (Atlantic)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 27-17

* (151EORGE BENSON—0n Broadway (WB) 15-

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (5/11/78)

PRIME MOVERS-NATIONAL

ANDY G!BB-Shadow Dancing (RSO)
MATHIS & WILLIAMS-Too Much, Too Little, Too Late (Columbia)
TRAVOLTA & NEWTON-JOHN—You're The One That | Want (RSO)

KYNO—Fresno -

o FRANKIEVALLI—Grease (RSO)
® CARLY SIMON-—You Belong To Me (Elektra)

* ROBERTAFLACK & DONNYHATHAWAY—
Closer | Get To You (Attantic) 7-2

* CHUCKMANGIONE—Feels So Good (A&M)
9-4

KGW—Portiand
o NONE
K J
* ANDY GIBB-Shadow Dancing (RS0) 20-13
* IIBIEE GEES~More Than AWoman (RSO) 15-

KING—Seattle

o BONNIETYLER—It's A Heartache (RCA)
® TRAMMPS-Disco Inferno (Atlantic)

* MATHIS & WILLIAMS —Too Much, Too Little,
Too Late (Columbia) 21-16

* ANDY GIBB-Shadow Dancing (RS0) 12-8
KIRB—Spokane
o ROD STEWART—1Was Only Joking (WB)

® MICHAEL JOHNSON —Biuer Than Blue
(EM1)

% MATHIS & WILLIAMS—Too Much, Too Littie,
Too Late (Coiumbia) 23-12

+ BONNIETYLER—It's A Heartache (RCA) 21-
14

KTAC—Tacoma

o TRAMMPS - Disco Inferno (Atlantic)
o GEORGE BENSON-—0n Broadway (WB)
* WINGS—WithA Little Luck (Capitol) 20-16
*
KCPX—Salt Lake City

® BOBSEGER-Still The Same (Capitol)
o FRANKIE VALLI-Grease (RSO)

* CARLYSIMON-You Belong To Me (Elektra)
26-18

* GERRYRAFFERTY—Baker Street (UA) 18-
11

KRSP—Salt Lake City
© ROD STEWART -1 Was Only Joking (WB)

® CHICAGO-Take Me Back To Chicago
(Columbia)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 22-12

* TRAVOLTA & NEWTON-JOHN—You're The
One That |Want (RS0) 11-5

KTLK—Denver

o EARTH, WIND & FIRE—Fantasy (Columbia)
o ANDY GIBB-Shadow Dancing (RSO)

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 18-10

# WINGS-With A Little Luck (Capitol) 13-6
KIMN—Denver

o GEORGE BENSON-On Broadway (WB)

o ABBA-TakeAChance OnMe (Atlantic)

% WINGS—With A Little Luck (Capitot) 17-10

* EDDIEMONEY-Baby Hold On (Columbia)
20-13

North Central Region

® TOP ADD ONS:

GERRY RAFFERTY —Baker Street (UA)
BOB SEGER--Still The Same (Capitof)
STEELY DAN—Deacon Blues (ABC)

* PRIME MOVERS:

ANDY GIBB-Shadow Dancing (RSO}
WINGS-With A Littte Luck (Capitol)
TRAMMPS - Disco Inferna (Atlantic)

BREAKOUTS:

MATHIS & WILLIAMS —Too Much. Teo Little,
Too Late (Columbia)

ATLANTA RHYTHM SECTION—Imaginary Lover
(Polydor)

HEATWAVE—The Groove Line (Epic)

CKLW—Detroit
® GERRYRAFFERTY—Baker Street (UA)
o BOBSEGER-Still The Same (Capitol)
* RUFUS/CHAKAKHAN-Stay (ABC) HB-21
 HEATWAVE-The Groove Line (Epic) HB-22

WDRQ—Detroit

@ 0'JAYS—Usta Be My Gir! (Philadelphia
International)

® REO SPEEDWAGON-—RollWith The Changes
(Epic)

* STEELY DAN-Deacon Blues (ABC) 24:18
* PAUL DAVIS—1Go Crazy (Bang) 7-3
WIAC—Flint

® BONNIETYLER-It's AHeartache (RCA)
e CARLY SIMON-You Belong ToMe (Elektra)
+ ANDYGIBB-Shadow Dancing (RS0) 20-10

# MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 26-17

1-96 (WZZM-FM)—Grand Rapids
© BOB SEGER-Still The Same (Capitol)
® CARLYSIMON-You Belong ToMe (Elektra)
* IllgNNIETYLER-It'sA Heartache (RCA) 24

* ANDY GIBB—Shadow Dancing (RS0) 20-13
WAKY—Louisville

® PLAYER-This Time !'m Int For Love (RSO)

© WARREN ZEVON —Werewolves Of London
(Elektra)

* PLASTIC BERTRAND —Ca Plane Pour Moi
(Sire) 20-10 «

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 10-3

WBGN—Bowling Green

o SAMANTHA SANG—You Keep Me Dancing
(Private Stock)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* MEATLOAF—Two Qut Of Three Ain't Bad
(Cleveland International) 18-10

* PATTISMITH—Because The Night (Arista)
28-20

WGCL-Cleveland
.
® GERRYRAFFERTY—Baker Street (UA)
* ANDY GIBB—Shadow Dancing (RSO} 17-7
* WINGS—With ALittle Luck (Capitol) 10-5
WSAI-Cincinnati

o STEELY DAN-Deacon Blues (ABC)

o EARTH, WIND & FIRE—Fantasy (Columbia)

* STYX—Fooling Yourself (A&M) 28-21

* WINGS—WithA Little Luck (Capitol) 12-8
Q-102 (WKRQ-FM)—Cincinnati

© GEORGE BENSON-On Broadway (WB)
o ANDY GIBB—Shadow Dancing (RSO)

* ROBERTAFLACK & DONNY HATHAWAY—
Closer | Get ToYou (Atlantic) 19-14

* YVONNE ELLIMAN-1f!Can't Have You
(RS0)6-2

WCOL-Columbus
o GEORGE BENSON—-On Broadway (WB)
o CARLY SIMON-You Belong To Me (Elektra)
# ANDY GIBB—Shadow Dancing (RS0) 28-18
* TRAMMPS- Disco Inferno (Atlantic) 29-20
WNCi-Columbus
L]

o STEELY DAN—DeaconBiues (ABC)

% CHUCK MANGIONE —Feels So Good (A&M)
10-6

*

WCUE—Akron

© ROD STEWART—iWas Only Joking (WB)
o BARRY MANILOW—Even Now (Arista)

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 22-9

# ANDY GIBB—Shadow Dancing (RS0)5:1

BREAKOUTS-NATIONAL

ATLANTA RHYTHM SECTION—Imaginary Lover (Polydor)
BONNIE TYLER-It's A Heartache (RCA)
CARLY SIMON—You Belong To Me (Elektra)

13-Q (WKTQ)—Pittsburgh

® BILLYJOEL—Only The Good Die Young
(Columbia)

® HEATWAVE-The Groove Line (Epic)
* ANDY GIBB—Shadow Dancing (RS0)21-12
* SWEET—Love IsLike Oxygen (Capitol) 24-

WPEZ—Pittsburgh
* DIANARDSS—You Got it (Motown)
® GINO VANELLI—One Night With You (A&M)
* WINGS-With A Little Luck (Capitol) 22-12
* TRAMMPS—Disco Inferno (Atlantic) 11-3

Southwest Region

HEATWAVE—The Groove Line (Epic)
ABBA—Take A Chance On Me (Atlantic)
£DDIE MONEY—Baby Hold On (Columbia)

* PRIME MOVERS:

ANDY GIBB-Shadow Dancing (RSO)

MATHIS & WILLIAMS—=Too Much, Too Little,
Too Late (Columbia)

WINGS—with A Little Luck (Capitol)

BREAKOUTS:

SWEET—Love Is Like Oxygen (Capitol)

TRAVOLTA & NEWTON-JOHN-You're The Orie
That | Want (RSO)

ATLANTA RHYTHM SECTION-Imaginary Lover
(Polydor)

KILT—Houston

De PETER BROWN—Dance With Me (Drive)
® HEATWAVE-The Groove Line (Epic)

* SWEET—Love s Like Oxygen (Capitol) 38
17

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 24-14

KRBE—Houston

o HEATWAVE—The Groove Line (Epic)

o 0'JAYS—Usta Be My Girl (Philadelphia
internationat)

# ANDY GIBB-Shadow Dancing (RS0)31-18

* ENGLAND DAN & JOHN FORD COLEY—
Never Have To Say Goodbye (Big Tree) 35-
27

KLIF—Dallas

o EDDIEMONEY-Baby Hold On (Columbia)
o ERIC CLAPTON-Wonderful Tonight (RS0)
* ANDY GIBB—Shadow Dancing (RSO) 15-4

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 29-18

KNUS-FM—Dallas

e TAVARES—More ThanAWoman (Capitol)

o ROBERT PALMER—tveryKinda People
(Island)

* ATLANTARHYTHM SECTION — Imaginary
Lover (Polydor) 23-8

# JACKSON BROWNE—Running OnEmpty
(Asylum) 29-18

KFIZFM (Z-97) - Ft. Worth
e BILLY JOEL—Movin' Out (Columbia)
o GEORGE BENSON—0On Broadway (WB)
* TRAMMPS-—Disco Inferno (Atlantic) 18-8
* BEE GEES—More Than AWoman (RS0) 11-6
KINT—EI Paso

o GEORGE BENSON—0On Broadway (WB)
o ANDY GIBB—Shadow Dancing (RSO)

* ROBERTAFLACK & DONNY HATHAWAY —
Closer | Get To You (Atlantic) 16-8

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 22-14

WKY—Oklahoma City -
® CARLYSIMON-YouBeiong To Me (Elektra)
@ PLAYER—This TimeI'm Inlt For Love (RSO)
* ANDY GIBB—Shadow Dancing (RS0) 20-10
+ WINGS—With A Little Luck (Capitol) 13-7

KOMA-Oklzhoma City

o EDDIE MONEY—Baby Hoid On (Columbia)
® PLAYER-This Time I'm Inlt For Love (RSO)

* CHUCK MANGIONE—Feels So Good (A&M)
17-7

* WINGS—With A Little Luck (Capitol) 14-5
KAKC—Tutsa
o SEALS & CROFTS-You're The Love (WB)

o BARRYWHITE—OhWhat ANight For
Dancing (20th)

* ANDY GIBB—Shadow Dancing (RSO) 16-7

* TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RS0) 12-6

KELI-Tulsa

® ABBA-Take AChance On Me (Atlantic)

® MEATLOAF—Two Qut Of Three Ain't Bad
(Cleveland International)

* BEEGEES—More ThanAWoman (RSO) 20-
11

+ ROBERTAFLACK & DONNY HATHAWAY —
Closer 1 Get To You (Atlantic) 11-6

WTIX—New Orleans

o ABBA-Take AChance OnMe (Atlantic)
® RINGO STARR-Lipstick Traces (Columbia)
* WINGS—WithA Little Luck (Capitol} 8-1

+ JEFFERSON STARSHIP—Count On Me
(Grunt)7-2

WNOE—New Orleans
© MICHAEL JOHNSON—Bluer Than Blue
(EMD)

© ROBERTAFLACK~If Ever | See You Again
(Atiantic)

* ANDY GIBB-Shadow Dancing (RS0) 12-1
* GERRYRAFFERTY—Baker Street (UA) 35-
28

KEEL—Shreveport -
De MICHAELZAGER BAND—Let's All Chant
(Private Stock)
e TRAMMPS-Disco Inferno (Atlantic)

- % BONNIETYLER-It's A Heartache (RCA) 22-
10

* TRAVOLTA & NEWTON-JOHN—Youy're The
One That IWant (RS0) 14-4

Midwest Region

® TOP ADD ONS:

GERRY RAFFERTY —Baker Street (UA)
EDDIE MONEY—Baby Hold On (Columbia)
BiLLY JOEL—Movin’ Out (Columbia)

* PRIME MOVERS:

TRAVOLTA & NEWTON-}OHN—You're The One
That | Want (RSO}

ANDY GIBB~Shadow Dancing (RSO)

MATHIS & WILLIAMS—Too Much, Too Litile,
Too Late (Columbia)

BREAKOUTS:

WINGS—With A Little Luck (Camitol)
ABBA-Take A Chance On Me (Atlantic)
BONNIE TYLER—It's A Heartache (RCA)

WLS—Chicago
o DAVIO GATES—Goodbye Girl (Elektra)
o ANDY GIBB—Shadow Dancing (RS0)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 28-18

* WINGS-With A Little Luck (Capitol) 18-15
WMET -Chicago

o HEART—Heartless (Mushroom)

o BILLYJOEL—Movin' Out {Columbia)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 21-11

* GEORGEBENSON—0n Broadway (WB) 29-
22

(Continued on page 24)
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Billboard Singles Radio Action

Based on station playlists through Thursday (5/11/78)

Playlist TopAddOns @
Playlist Prime Movers *

MAY 13, 1978, BILLBOARD

® Continued from puge 22
WROK—Rockford

® BILLYJOEL—Movin' Out (Columbia)
© EDDIE MONEY—Baby Hold On (Columbia)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 32-22

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 20-11

WIRL—Peoria

® STEELY DAN—Deacon Blues (ABC)
® ANDY GIBB~Shadow Dancing (RSO)

% CHUCK MANGIONE—Feels So Good (A&M)
18.10

* ROBERTAFLACK & DONNY HATHAWAY—
Closer | Get To You (Atlantic) 20-13

WNDE-Indianapolis

o ELTONJOHN—Ego(MCA)
o ABBA-TakeA Chance OnMe (Atlantic)
* BILLY JOEL—Movin' Qut (Columbia) 24-18

* EDDIE MONEY—Baby Hold On (Columbia)
28-22

WOKY—Milwaukee

® GERRY RAFFERTY—Baker Street (UA)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* ANDY GIBB—Shadow Dancing (RS0) 18-5

* EDDIE MONEY—Baby Hotd On (Columbia)
2718

WZUU-FM—Milwaukee

® CHICAGO—Take Me Back ToChicago
(Columbia)

® FOGHAT~Stoneblue (Bearsville)

* TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RS0) 17-8

* MATHIS & WILLIAMS—Too Much, Too Littie,
Too Late (Columbia) 19-10

KSLQ-FM -St. Louis
L ]

o 0'JAYS—Usta Be My Girl (Philadelphia
International)

* ANDY GIBB—Shadow Dancing (RS0) 13-4

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 24-19

KXOK—St. Louis

o GERRY RAFFERTY—Baker Street (UA)

© REO SPEEDWAGON—RollWith The Changes
(Epic)

* BEEGEES—More Than AWoman (RSO) 32-
23

* WARREN ZEVON —Werewolves Of London
(Elektra) 28-22

KIOA—Des Moines
o £DDIE MONEY—Baby Hold On(Columbia)
® PLAYER—This Time I'm In 1t For Love (RSQ)

# TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 17-5

* WINGS—WithA Little Luck (Capitol) 19-12
KDWB-—Minneapolis

o EDDIE MONEY—Baby Hold On(Columbia)
® STEELY DAN-Deacon Blues (ABC)
* WINGS—With A Little Luck (Capitol} 121

% ROBERTA FLACK & DONNY HATHAWAY —
Closer | Get To You (Atlantic) 17-10

KSTP—Minneapolis

® GERRY RAFFERTY—Baker Street (UA)
® SEALS & CROFTS—You're The Love (WB)
* ANDY GIBB—Shadow Dancing (RS0) 23-11

* BONNIE TYLER—It's A Heartache (RCA)
HB-20

WHB—Kansas City

® SWEET—Love Is Like Oxygen (Capitol)

® BARRYMANILOW—Even Now.(Arista)

* ABBA-TakeA Chance OnMe (Atlantic) 35-
20

* TRAMMPS—Disco Inferno (Atlantic) 40-25
KBEQ-Kansas City

o EDDIE MONEY—Baby Hold On (Columbia)

e GEORGE BENSON—On Broadway (WB)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late {Columbia) 23-16

* BILLY JOEL—Movin' Out (Columbia) 28-22
KKLS—Rapid City
o LE BLANC & CARR—Midnight Light (Big
Tree)
o ABBA—Take AChance OnMe (Atiantic)
* ?gNNIETYLER—-It s AHeartache (RCA) 18

* EDDIE MONEY—Baby Hoid On (Columbia)
22-16

KQWB—Fargo

o LEBLANC & CARR—Midnight Light (Big
Tree)

® PLAYER—This Time !'m Inlt For Love (RSO)
* ANDY GIBB—Shadow Dancing (RSO) 17-7

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 20-10

Northeast Region

® TOP ADD ONS:

GERRY RAFFERTY—Baker Street (UA)
(D) MICHAEL ZAGER BAND—Let's Al Chant
(Private Stock)
CARLY SIMON—You Belong To Me (Elektra)

* PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RSQ)

MATHIS & WILLIAMS~Too Much. Too Little,
Too Late (Columbia)

BONNIE TYLER~It's A Heartache (RCA)

BREAKOUTS:

CARLY SIMON—You Belong To Me (Elektra)

ATLANTA RHYTHM SECTION—Imaginary Lover
(Polydor)

BARRY MANILOW—Even Now (Arista)

WABC ~New York

® ATLANTARHYTHM SECTION-Imaginary
Lover (Polydor)

o ANDYGIBB-Shadow Dancing (RSO)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0} 19-11

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)9-4

99-X—New York

o GERRY RAFFERTY—Baker Street (UA)
o HEATWAVE—The Groove Line (Epic)

* ROBERTAFLACK & DONNY HATHAWAY—
Closer | Get To You (Atlantic) 7-2

+ ANDY GIBB—Shadow Dancing (RSQ) 21-17
WPTR—Albany

e TRAMMPS—Disco Inferno (Atlantic)
® GEORGEBENSON-On Broadway (WB)
* ANDYGIBB—Shadow Dancing (RSQ) 20-11

* ATLANTARHYTHM SECTION-Imaginary
Lover (Potydor) 14-8

WTRY-Albany
o HEATWAVE - The Groove Line (Epic)
& ERIC CLAPTON—Wonderful Tonight (RSQ)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late {Columbia) 19-6

* BARRYMANILOW—Even Now (Arista) 26-
15

WKBW--Buffalo
o ELTON JOHN~-Ego (MCA)
o CARLYSIMON-YouBelong To Me (Elektra)
* ANDYGIBB—Shadow Dancing (RSO) 1511
* g\lNEET—Love Is Like Oxygen (Capitol) 25-

WYSL-Buffalo

o CELEBRATION—AImost Summer (MCA)
® GERRY RAFFERTY—Baker Street(UA)

* CARLYSIMON—You Belong To Me (Elektra)
26-19

* GENESIS—Follow You, Folow Me (Atlantic)

WBBF—Rochester

o GERRY RAFFERTY—Baker Street (UA)

® MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International)

* TRAMMPS—Disco Inferno{Atlantic) 12-7

% ABBA-TakeA Chance OnMe (Atlantic) 29-
24

WRKO—Buffalo

De MICHAEL ZAGER BAND~Let's All Chant
(Private Stock)

o GERRYRAFFERTY—Baker Street (UA)
* ANDY GIBB—Shadow Dancing (RS0) 14-6

* CARLYSIMON-You Belong To Me (Etektra)
24-16

WBZ-FM—Boston
® KAYAK—|Want You To BeMine (Janus)
e BOB SEGER-Still The Same (Capitol)
* NONE
*

F-105(WVBF)—Boston
o NONE
*
* NONE
*
WDRC - Hartford

o BARRYMANILOW—Even Now (Arista)
e ABBA—Take AChance OnMe(Atlantic)
* ANDYGIBB—Shadow Dancing (RS0) 29-17
* g((])NNIETYLER—lt'sAHeartache(RCA)28

WPRO (AM)—Providence

® ROD STEWART—1Was Only Joking (WB)
De PETER BROWN-Dance With Me (Drive)
* ANDY GIBB—Shadow Dancing (RS0) 22-15

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 12-7

WPRO-FM—Providence

De MICHAEL ZAGER BAND—Let's Al Chant
{Private Stock)

© MICHAEL JOHNSON—Bluer Than Blue
(EMI)

* ANDY GIBB-Shadow Oancing (RS0) 15-5
* BONNIETYLER-Iit's AHeartache (RCA) I9-
9

WICC —Bridgeport

© MICHAEL JOHNSON—Bluer Than Blue
(EMI)

e BOBSEGER--Still The Same (Capitol)

* MEATLOAF-Two Out Of Three Ain't Bad
(Cleveland International) 26:18

* CHUCK MANGIONE—Feels So Good (A&M)
16:11

Mid-Atlantic Region

® TOP ADD ONS:

GERRY RAFFERTY —Baker Street (UA)
MICHAEL JOHNSON—Bluer Than Blue (EM1)
ERIC CLAPTON—Wonderful Tomght (RS0)

% PRIME MOVERS:

WINGS—With A Littie Luck (Capitol)

TRAVOLTA & NEWTON-JOHN—You're The One
That | Want (RSO)

ANDY GIBB-Shadow Dancing (RS0)

BREAKOUTS:

TRAMMPS-Disco Inferno (Atlantic)
(D) PETER BROWN—Dance With Me (Drive)
CARLY SIMON-You Belong To Me (Elektra)

WFIL-Philadelphia
o TRAMMPS—Disco Inferno (Atlantic)
o GERRY RAFFERTY—Baker Street (UA)

% MATHIS & WILLIAMS—Too Much, Too Little,
Too Late{Columbia) 20- 14

* BARRY MANILOW—Even Now (Arista) 14-

W22D—Philadelphia
® BARRY MANILOW—Even Now (Arista)
o GEORGE BENSON~0n Broadway (WB)
* WINGS—With A Little Luck (Capitol) 14-9
* gAVARES—More Than AWoman (Capitol) 7-

WIFI-FM—Philadelphia
e BONNIETYLER—It's AHeartache (RCA)
e GERRY RAFFERTY—Baker Street (UA)
* WINGS—WithA Little Luck (Capitof) 11-2

* TRAVOLTA& NEWTON-JOHN—You're The
One That | Want (RS0) 21-13

WPGC—Washington -
o GERRYRAFFERTY-Baker Street (UA)

© ‘MICHAEL JOHNSON —Biuer Than Blue
(EMI)

* CARLYSIMON-You Belong To Me (Elektra)
28-25

* EDDIEMONEY-Baby Hoid On (Columbia)
29-26

WGH-Norfolk
o SWEET—Lovels Like Oxygen(Capitol)
o ERIC CLAPTON—Wonderful Tonight (RSO)

D% PETER BROWN—Dance With Me (Drive)
HB-10

* GERRY RAFFERTY—Baker Street (UA) 17-8

WCAQ-Baltimore

® KAYAK—|Want You To Be Mine (Janus)
® ERIC CLAPTON—Wonderful Tonight (RSO)
* ANDY GIBB—Shadow Dancing (RS0) 9-2

% TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 14-7

WYRE—Annapolis
o BARRYMANILOW—Even Now (Arista)
® HEATWAVE-The Groove Line (Epic)
* ANDY GIBB-Shadow Dancing (RS0) 13-5
* TRAMMPS—Disco Inferno (Atlantic) 12-6
WLEE—Richmond

o EDDIE MONEY—Baby Hold On (Columbia)
o GERRY RAFFERTY—Baker Street (UA)
* TRAMMPS—Disco Inferno (Atlantic) 2216

* CARLYSIMON—YouBelong To Me (Elektra)
26-21

WRVQ—Richmond

© MICHAEL JOHNSON—Biuer Than Blue
(EM1)

e (0'JAYS—Usta Be My Girl (Philadelphia
International)

* WINGS—With ALittle Luck (Capitol) 8-3

* JACKSON BROWNE—Running OnEmpty
(Asylum) 12-7

Southeast Region

® TOP ADD ONS:

BOB SEGER-Still The Same (Capitol)
MICHAEL JOHNSON—Bluer Than Blue (EMI)
CARLY SIMON--You Belong To Me (Elektra)

* PRIME MOVERS:

ANDY GIBB-Shadow Dancing (RSO}

MATHIS & WILLIAMS —Too Much., Too Little,
Too Late (Columbia)

TRAVOLTA & NEWTON-JOHN—You're The One
That | Want (RSQ)

BREAKOUTS:

BONNIE TYLER-t's A Heartache (RCA)
EDDIE MONEY —Baby Hold On (Columbia)
GERRY RAFFERTY—Baker Street (UA)

WQXI--Atlanta

o JEFFERSON STARSHIP—Count On Me
(Grunt)

o PAULDAVIS~Darlin’ (Bang)
* ANDY GIBB—Shadow Dancing (RSQ) 19-10

* BONNIETYLER-1t'sAHeartache (RCA) 11
5

7-93 (WZGC-FM)— Atlanta
o HEART—Heartless (Mushroom)
o FRANKIEVALLI-Grease (RS0)
* ANDY GIBB--Shadow Dancing (RSO) 16-8

% TRAVOLTA & NEWTON-JOHN—You're The
One That |want (RSO) 8-1
WBBQ-Augusto -

o HERTWAVE—The Groove Line (Epic)

o ROGER VOUDOURIS—Don't Turn My Music
Down (WB)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 24-16

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International) 29-23

WFOM—Atlanta

© ROD STEWART—IWas Only Joking (WB)
® ERIC CLAPTON--Wonderful Tonight (RSO)
* ANDY GIBB—Shadow Dancing (RSO) 20-14

% TRAVOLTA & NEWTON-JOHN-You're The
One That | Want RSO) 8-3

WSGA—Savannah

® SWEET—Love Is Like Oxygen (Capitol)
® PLAYER-This Time!'m In It For Love (RSQ)
* ANDY GIBB—Shadow Dancing (RS0) 10-1

% MATH!S & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 11-2

WFLB—Fayetteville

e BOBSEGER-Still The Same (Capitol}

© 0'JAYS—UstaBe My Girl (Philadelphia
International)

* EDDIEMONEY—Baby HoldOn (Columbia)
32.23

* HEART--Heartless (Mushroom) 26-18

WQAM—Miami
® ATLANTARHYTHM SECTION— Imaginary
Lover (Polydor)
® PLAYER—This Time I'm Inlt For Love (RSO)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 34-19

* ANDY GIBB—Shadow Dancing (RS0) 31-21
WMIX (36X)—Miami
o CARLYSIMON-YouBelong To Me (Elektra)

o (0'JAYS—UstaBeMyGirl(Philadelphia
International}

* BARRY MANILOW ~ Copacabana (Arista)
2011

* KRAFTWERK—Trans-Europe Express
(Capitol) HB-20

Y-100 (WHYI-FM)—Miami
o ANDREW GOLD—Thank You For BeingA
Friend (Asylum)

o DONNASUMMER-Last Dance
(Casablanca)

* ANDY GIBB—Shadow Dancing (RS0) 10-1

* BARRY MANILOW-Copacabana (Arista)
18.9

WLOF-0rlando
® BOB SEGER—Still The Same {Capitol)
o ANDY GIBB—Shadow Oancing (RSO)
* [1)3;” PARTON—Two Ooors Down (RCA)

* MATHIS & WILLIAMS—Too Much. Too Little,
Too Late (Columbia) 30-19

Q-105(WRBQ-FM)—Tampa
o EDDIEMONEY-Baby Hold On (Columbia)
® CARLY SIMON-YouBelong To Me (Eiektra)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0} 17-12

* WINGS—With A Little Luck (Capitol) 10-6
BJ-105 (WBJW-FM)—Orlando

o BOBSEGER-Still The Same (Capitol)
& ANDYGIBB—Shadow Dancing (RSO)
* CARLY SIMON—YouBelong To Me (Elektra)

* TRAMMPS—Disco Inferno(Atiantic) 10-7
WQPD—Lakeland

o GERRY RAFFERTY—Baker Street (UA)

o ROBERT PALMER—Every Kinda Pecple
(Istand}

* SWEET—Love Is Like Oxygen (Capitol) 21-
15

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late {(Columbia) 8-4

WMF)—Daytona Beach
o 0'JAYS—UstaBeMyGirl(Philadelphia
International)
® BOBSEGER-Still The'Same (Capitol)
* ANDY GIBB—Shadow Dancing (RS0) 17-6

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 19-9

WAPE—Jacksonville

o GEORGE BENSON-0n Broadway (WB)

o SAMANTHA SANG—You Keep Me Dancing
(Private Stock)

% JIMMY BUFFETT—Cheeseburgerin
Paradise (ABC) HB-15

* BONNIETYLER—1t's AHeartache (RCA) 14-
9

WAYS—Charlotte )
o EDDIEMONEY—Baby Hold On (Columbia)

& WARREN ZEVON—Werewolves Of London
(Elektra)

* BONNIETYLER-|t'sAHeartache (RCA) 21
10

* HEATWAVE —The Groove Line (Epic) 2516
WKIX—Raleigh

e SEALS & CROFTS—You're The Love (WB)

o 0'JAYS~UstaBe MyGirl (Philadelphia
International)

% ANDY GIBB-Shadow Dancing (RS0) 23-14
% HEATWAVE —The Groove Line (Epic) HB-20
WT0B-Winston-Salem i
o MICHAEL JOHNSON—BIuer Than Blue
(EM1)
© BARRY MANILOW—Even Now (Arista)
* (z;lERRY RAFFERTY—Baker Street (UA) HB-

* CARLY SIMON—You Belong To Me (Elektra)
2317

WTMA—Charleston
o 0'JAYS—Usta Be My Girl (Philadelphia
|nternational)
o BARRY MANILOW—Copacabana (Arista)

 TRAVOLTA & NEWTON-JOHN—You're The
Ohe That | Want (RS0) 15-6

* JEFFERSON STARSHIP—Count On Me
(Grunt) 12-4

WORD-Spartanburg

e LINDARGNSTADT—Tumbling Dice
(Asylum)

o ENGLAND DAN & JOHN FORD COLEY-You
Can't Dance (Big Tree)

* ALLAN CLARKE—Shadow InThe Street
(Atlantic) 26-19

* 0'JAYS—Usta Be My Girl (Philadelphia
International) HB-23

WLAC—Nashville
« ROD STEWART— | Was Only Joking (WB)

® MICHAEL JOHNSON—Bluer Than Blue
(EMI)

* BONNIETYLER—It's AHeartache (RCA) 20-
10

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 12-3

WMAK—Nashville

o MICHAEL JOHNSON - Bluer Than Blue
(EMI)

e BOBSEGER-Still The Same (Capitol)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 159

* GERRY RAFFERTY—Baker Street (UA) HB-
23

WHBQ-Memphis
® GERRY RAFFERTY - Baker Street (UA)
De PETER BROWN—Dance With Me (Drive)
* ?&)NNIETYLER—H'SAHeartache(RCA) 30-

* 0'JAYS—Usta Be MyGirl (Philadelphia
International) 187

WFLI—Chattanooga
.
® GERRY RAFFERTY—Baker Street (UA)
* WINGS-With A Littie Luck (Capitol) 11-5

* YVONNEELLIMAN-!fICan't Have You
(RS0) 8-3

WRIZ—Knoxville

o HEATWAVE—The Groove Line (Epic)

o MEATLOAF~Two Qut Of Three Ain't Bad
(Cieveland international)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0)9-1

* WINGS—WithA Little Luck (Capitol) 7-2
WGOW—Chattanooga

© BONNIETYLER-It'sAHeartache (RCA)

o MEATLOAF—Two Qut Of Three Ain't Bad
(Cleveland International)

* ANDY GIBB—Shadow Dancing (RS0)29-17
* GERRY RAFFERTY—Baker Street (UA) 30-
20

WERC—Birmingham
o GERRY RAFFERTY—Baker Street (UR)
o CARLY SIMON-You Belong To Me (Elektra)

% MATHIS & WILLIAMS —Too Much, Too Little,
Too Late (Columbia) 19-9

* 0'JAYS—Usta Be My Girl (Philadelphia
International) HB-22

WSGN-—Birmingham
© GERRYRAFFERTY—Baker Street (UA)

o MICHAEL JOHNSON—Bluer Than Blue
(EMI)

* EDDIE MONEY—Baby Hold On (Columbia)
30-19

% MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 25-16

WHHY—Montgomery

© TODD RUNDGREN —CanWe Still Be Friends
(WB)

® GENESIS—Follow You, Follow Me (Atlantic)

* MEATLOAF —Two Out Of Three Ain't Bad
(Cleveland international) 15-5

 EDDIEMONEY—Baby Hold On (Columbia)
24-14

KAAY—Little Rock
o EDDIEMONEY—Baby Hold On{Columbia)
o ANDY GIBB—Shadow Dancing (RSO)

* JEFFERSON STARSHIP—Count OnMe
(Grunt) 14-8

* ROBERTAFLACK & DONNY HATHAWAY—
Closer | Get To You (Atlantic) 10-5

—
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ALAN BERNSTEIN

AFTER THE LOVIN’,
WE’RE STILL IN LOVE WITH YOU.

JOEL DIAMOND AND FRIENDS




Billboard Album Radio Action

Playlist Top AdOns @ Top Requests /Airplay * Regional Breakouts & National Breakouts

“*BASED ON PLAYLISTS THROUGH WEDNESDAY May 3 1978**

Top Add Ons-National

Top Requests /Airplay-National

JACKSON BROWNE—Running On Empty (Asylum)
JEFFERSON STARSHIP—Earth (Grunt)
THE BAND—The Last Waltz (W.B.)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RSO)
PURE PRAIRIE LEAGUE—Just Fly (RCA)
ROY BUCHANAN—You're Not Alone (Atlantic)

CARLY SIMON—Boys In The Trees (Elektra)

PURE PRAIRIE LEAGUE—Just Fly (RCA)
TODD RUNDGREN—The Hermit Of Mink Hollow (Bearsville)

MAY 13, 1978, BILLBOARD

to reflect greatest product ac- |

KISW-F M—Seattle (Steve Slaton)

KBBC-FM —Phoenix {).D. Freeman)

(Polydor)

L LE ROUX—Louisiana’s Le Roux (Capitol) STEELY DAN—Aja (ABC) MARSHALL TUCKER BAND—Together Forever (Capricorn)
ADD ONS—The four key prod- KBP!-FM-Denver (Jean Valdez) KMOD-FM—Tulsa (Bili Bruin) WLVQ-FM—Columbus (Steve Runner) WSHE-FM—Ft. Lauderdale (Gary Granger) WLIR-FM—New York (D. McNamara/L. Kieinman)
ucts added at the radio statnqns e NOADDS @ MARSHALLTUCKER BAND—Together Forever ® FOGHAT-Stone Biue (W.B) ® CLIMAXBLUES BAND-Shine On (Sire) e ROYBUCHANAN-You're Not Atone (Atlantic)
listed; as determined by station . (Capricorn) ) ® GARLAND JEFFREYS—One-Eyed Jack (A&M) @ ALDIMEOLA—Casino (Columbia) e UK.—(Polydor)
personnel. ’ ® SEALS&CROFTS—Takin'It Easy(W.B) o PURE PRAIRIE LEAGUE—Just Fly (RCA) MARSHALL TUCKER BAND - Together For ever o ALVINLEE/TEN YEARS LATER—Rocket Fuel (RSO)
TOP REQUESTS/AIRPLAY— . ® SNAIL=(Cream) . (Caey o ANDREWLLOYD WEBER—Variations (MCA)
The four products registering ®  DEMIS RUSSOS—(Mercury) - ® TODO RUNDGREN-The Hermit Of Mink Hollow
T e Tl o . . : (Bearsulle) o DIRKHAMILTON—Meet At The Crux (Elektra)

: = - ® GALE FORCE~Gale Force Two (Fantasy)
and airplay. as determined by g + IACKSONBROWNE-Ruming OnEmpty(syium)  © T e RAIRIELEAGUE—Just Fly (RCA)
station personnel * JACKSON BROWNE~Running Gn Empty (Asylum) « HEART-M Mush ® LE ROUX-touisiana's Le Roux (Capitol) * THE BAND-The Last Waltz (W.B.)
i ~Magazine (Mushroom) *  CHUCK MAGIONE—Feels So Good (A&M)
BREAKOUTS—Billboard Chart * JEFFERSON STARSHIP—Earth (Grunt) + WARREN ZEVON~Excitable Boy (Asylum) + EEDIOMONE = Colomil) * JIMMY BUFFETT-Son Ot A Son Of A Sailor (ABC) * EDDIE MONEY—(Columbia)
- I

Dept. summary of Add Ons and % FM/ORIGINAL SOUNDTRACK(MCA) + GENESIS—And Then There Were Three (Atlantic) o e iy, B * GEORGE BENSON—Weekendlnt A (W.B.) *  TODD RUNDGREN— The Hermit Of Mink Hollow
Requests/Airplay information % ERIC CLAPTON-Slowhand (RS0) % JEFFERSON STARSHIP—Earth (Grunt) WOVE.FM—Pittsburgh (lohn McGahan) *  ATLANTARHYTHM SECTION—Champagne Jam (Bearsville)

* JEFFERSON STARSHIP—Earth (Grunt)

tivity at regional and national o CARLY SIMON—Boys In The Trees (Elektra) * OQUTLAWS—Bring It Back Alive (Arista) WOUR-FM —Syracuse/ Utica (Jeff Chard)
levels. | i m’;ﬁ::}:;ucmWD-Tosﬁhevovev ® SEALS&CROFTS-Takin'tt Easy (W.B.) ®  STEVE HACKETT—Please Don't Touch (Chrysalis) ~ WORJ-FM—Orlando (Bill McGathy) o VANDUREN(BigSound)
o ®  FM/ORIGINAL SOUNOTRACK—(MCA) o FOGHAT=St W . a0
. ©  GERRY RAFFERTY—CityTo City (United Artists) ©  BEN SIDRAN-A Little Kiss [n The Night (Ansta) . wreue ) L g ® 3BSPECIAL-Special Delivery (A&M)
Western Reglon o FOGHAT—Stone Blue (W.8.) o JOHNMILES—Zaragon (Avista) . ®  RICHAROTORRANCE ~Double Take (Capitol) o STANKYBROWN —(Sire)
. ® AMAZING RHYTHM ACES —Burning The Batlroom o ] fE:LOSU!;(CROFTS—TakmIRtEasZc(w.B.) ® FRANKIE MILLER-Double Trouble (Chrysalis)
D ABC . —Louisiana s Le Roux {Capitol}
® TOP ADD ONS: * own (ABC) ) * WINGS—London Town (Capitel) 3 o ALVINLEE/TEN YEARS LATER—Rocket Fuel (RS0)
. *  RICHIEFURAY—Dance A Little Light (Asylum) ® ALLANCLARKE-| Wasn't Born Yesterday o REILLY & MALONE (Freckle)
* STEELY DAN—Aja (ABC) (Atlantic) -

A " #  CARLYSIMDN-Boys In The Trees (Elekt: .
G[N[R?;IHOANN:E—':Chr;ISah;) *  HEART-Magazine (Mushroom) . ”MM'BUFFm_;M"mASO’n01253“:()“80) *  JACKSON BROWNE -Running On Empty (Asylum) © ALVINLEE/TEN YEARS LATER-Rocket Fuel (RSO) *  ELVISCOSTELLO—This YearsModel (Cofumbia)
DAVID - (Blue Sky) #  ERIC CLAPTON-Slowhand (RSO) * KANSAS—Point Of Know Return (Kirshner) « EDDIE MONEY—(Columbia) *  CHARLIE - Lines (Janus)

PURE PRAIRIE LEAGUE ~Just Fiy (RCA) . JIMMY BUFFETT—Son OFA Son Of A Salor (A5C) *  WINGS ~London Town (Capitol) , . TR
FOGHAT—Stone Blue (W.8 ) -Son on a.l or { + THETIM WEISBERG BAND—Rotations (United WIMF-FM—Milwaukee (Joe Benson) = STEELY DAN-Aja (ABC) * WARREN ZEVON-Excitable Boy (Asylum)
#  JETHRO TULL—Heavy Horses (Chrysalis) Adtists) o LEROUX~Louisiana’sLe Roux (Capitot) #  JETHRO TULL—Heavy Horses (Chrysatis) + |AN DURY—New Boots And Panties (Artista)
KFIG-FM~Fresno (Art Farkas) KRST-FM—Albuguerque (Bill Stambaugh) o PASSPORT—Sky Blue (Atlantic) % ATLANTARHYTHMSECTION-Champagne Jam WBUF-FM—Buffalo (leff Appleton)
(Polydor)
© JOHN HALL~(Asylum) o ALLAN CLARKE~IWasn't Born Yesterd, ©  PUREPRAIRIE LEAGUE—Just Fly (RCA) ' © FM/ORIGINALSOUNDTRACK— (MCA)
* J asnpEoin) estengay WKDF -FM—Nashville (Alan Sneed
TOP REQUEST/AIRPLAY: o BOBMARLEY & THE WAILERSKaya (sland) (Atlantic) o BENNIE MARDONES —Thank God For Girls (Private e (Alan Sneed) o REOSPEEDWAGON=You Can Tune A Piano But
JACKSON BROWNE—Running On Empty o SEALS & CROFTS—Takin' It Easy (W.B ) ©  ROY BUCHANAN-You're Not Alane (Atlantic) Stock) ® IAMTAMBLYN-(Cream) You Can't Tuna Fish (Epic)
g o PURE PRAIRIE LEAGUE~ ustFly (RCA) o ALVINLEE/TEN YEARS LATER-Rocket Fuel(Rs0) ¢ SPYROGYRA-(Amherst) _ ® CLIMAXBLUES BAND-ShineOn (Srre) o SPYROGYRA-(Amherst)
THE BAND-The Last Waltz (W.B) A o CARLY SIMON—Boys In The Trees (Elektra) ® BENSIDRAN-A Little Kiss InThe Night (Arista) @ BONNIE BRAMLETT—Memaries (Capricarn) o FOGHAT—Stone Blue (W.8))
JEFFERSON STARSHIP~Earth (Grunt) o STRAWBS-Deadlines (Arista) . !
. © SEALSS& CROFTS—Takin' It Fasy (W.B *  GERRYRAFFERTY—City To City (United Artists) ©  FRANKIE MILLER—Double Trouble (Chrysalis)
ELVIS COSTELLO—This Year's Model o HERBIE MANN-Brazit Once Again (Atlantic) ~Takin'it Easy (W) % CHARLIE=Lines () *
(Columbia) . —Lines (Janus) ®  MAC McANALLY-No Problem Here (Ariola) ~
«  CARLYSIMON—BoysInThe Trees(Elektra) « RICHIE FURAY —Dance ALittle Light (Asylum) *  GENESIS—And Then There Were Three (Atlantic) © JOE SAMPLE —Rainbow Seeker (ABC)
% JEFFERSON STARSHIP—Earth (Grunt) ) * REQOSPEEDWAGON-You Can Tune A Piano But S = necce iYW *  WINGS—London Town (Capitol)
BREAKOUTS: * GERRYRAFFERTY—City ToCity (UnitedArtsts) . * GEORGE —Weekendin LA.(WB.) o
: _ You Can't Tuna Fish (Epic) « STEELY DAN-Aja (ABC)
#* GENESIS—And Then There Were Three (Atiantic) % JEFFERSON STARSHIP—Earth (Grunt)
N ERRY RAEFERTY—C * FM/ORIGINAL SOUNDTRACK—(MCA) KADI-FM—St. Louis (Peter Parisi) * JEFFERSON STARSHIP—Earth (Grunt)
GERRY RAFFERTY-City To City (United Artists) +«  GERRYRAFFERTY—City To City (United Artists) * VANHALEN-(W8) + STEELY DAN-Aja (ABC) 5 i
(;:)I;L'V‘:;TE):{;?S)ESJV:ITLh[eRQEiS(Elilktlra)d) . . . (T(};;::E{:)RLANDBROTHERS—DownToEaﬂh *  ATLANTA RHYTHM SECTION-Champagne Jam ZOZJ:;KS:‘::!R (:NE— uMnnm)gOnEmpty(Asylum)
—Kaya (Islan H Mldwest Re Ion (Polydor) WCOZ-FM—Boston (Begonia Mire;
ALVIN LEE/TEN YEARS LATER~Rocket Fuel SOUth eSt Reg|°n 9 ©  ALLAN CLARKE-|Wasn't Born Yesterday g R
®S0) W (Atlantic) WQDR-FM-Raleigh (Chris Miller) © ALVINLEE/TEN YEARS LATER—Rocket Fuel (RSO)

KSAN-FM-San Francisco (Bonnie Simmons)

* % % & o o o o o

*

GENERATIONX—(Chrysalis)
DAVID JOHANSEN—(Blue Sky)
ALVINLEE/TEN YEARS LATER-Rocket Fuel (RSO)

THE BAND-The Last Waltz (W.B.)

ELVIS COSTELLO-This Years Model (Columbia)
NICK LOWE —Pure Pop For Now People (Columbia)
FRANKIE MILLER—Double Troubie (Chrysalis)

KS10-FM—San Jase (Lobster)

* % % % & & o o

GENERATION X—(Chrysalis)

ALLAN CLARKE—-| Wasn't Born Yesterday
(Atlantic)

TELEVISION—Adventure (Elektra)

BOB MARLEY & THE WAILERS —Kaya (Island)
GREG KIHN—Next Of Kihn (Beserkely Import)
DAVID JOHANSEN—(Blue Sky)

PATTI SMITH—Easter (Arista)

ELVIS COSTELLD—This Years Model (Columbia)
LES DUDEK —Ghost Town Parade (Columbia)
BRITISHLIONS—(RSO)

e TOPADD ONS:

SEALS & CROFTS—Takin' It Easy (W.B.)
SNAIL-(Cream)

DEMIS ROUSSOS—(Mercury)
FM/ORIGINAL SOUNDTRACK—(MCA)

X TOP REQUEST/AIRPLAY:

GENESIS—And Then There Were Three
(Atlantic)

JEFFERSON STARSHIP—Earth (Grunt)

WINGS~London Town (Capitel)

VAN HALEN-(W.B.)

BREAKOUTS:

RICHIE FURAY-Dance A Little Light (Asylum)
CARLY SIMON-Boys n The Trees (Elektra)
SPYRO GYRA—(Amhersl)

JOURNEY-tnfinity (Columbia)

KRLY-FM—Houston (Michael Jones)

FOGHAT-Stone Blue (W.B.)

TOP ADD ONS:

PURE PRAIRIE LEAGUE—Just Fly (RCA)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel
(RSO)

FOGHAT-Stone Blue (W B.)

MARSHALL TUCKER BAND —Together Forever
(Capricorn)

X TOP REQUEST/AIRPLAY:

JACKSON BROWNE —Running On Empty
(Asylum)

WINGS—London Town (Capitol)

STEELY DAN—Aja (ABC)

GENESIS—And Then There Were Three
(Atlantic)

BREAKOUTS:

CARLY SIMON-Boys in The Trees (Elektra)
AIRNAVES—New Oay (A&M)

THE BAND—The Last Waltz (W.B.)
GARLAND JEFFREYS —One-Eyed Jack (A&M)

WABX-FM—Detroit (Carl Galeana)

ALVINLEE/TEN YEARS LATER—Rocket Fuel (RSO)

® ANDREWLLOYD WEBBER—Variations (MCA)

MARSHALL TUCKER BAND—Together Forever
{Capricorn)

.
*  WINGS-London Town (Capitol)

4« FM/ORIGINAL SOUNDTRACK—(MCA)

# CARLYSIMON-Boys!n The Trees (Elektra)
# BILLY JOEL~-The Stranger (Columbia)

Southeast Region

e TOPADD ONS:

CLIMAX BLUES BAND—Shine On (Sire)

LEROUX-Lowsiana's Le Roux {Capitel)

ROY BUCHANAN—You're Not Alone (Atlantic)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel
(RSO)

A TOP REQUEST/AIRPLAY:

ATLANTA RHYTHM SECTION-Champagne Jam
(Polydor)

GEORGE BENSON—Weekend In L A. (W.B.)

JEFFERSON STARSHIP—Earth (Grunt)

STEELY DAN-Aja (ABC)

ALVINLEE/TEN YEARS LATER-Rocket Fue! (RSO)

* % % % o & &

MARSHALL TUCKER BAND - Together Forever
(Capricorn)

CLIMAXBLUES BAND—ShineOn (Sire)

TODD RUNDGREN-TheHermit Of Mink Hollow
(Bearsvilie)

LEROUX-Louisiana’s Le Roux (Capitol)

JACKSON BROWNE —Running On Empty (Asylum)
JIMMYBUFFETT—Son 01 A Son Of A Sailor (ABC)
LITTLE FEAT-Waiting For Columbus (W.B.)
GERRY RAFFERTY—City To City (United Artists)

Northeast Region

® TOP ADD ONS:

ALVIN LEE/TEN YEARS LATER-Rocket Fuel
(RSO)

TODD RUNDGREN-The Hermit Of Mink
Hollow (Bearsville)

ROY BUCHANAN-You're Not Alone (Atlantic)

LE ROUX—Louisiana's Lee Roux (Capitot)

X TOP REQUEST/AIRPLAY:

THE BAND -The Last Waltz (W.B.)

STANLEY CLARKE—Modern Man (Nemperor)

TODD RUNDGREN —The Hermit Of Mink Hollow
(Bearsville)

* o & o

SATUROAY NIGHT FEVER/ORIGINAL
SOUNDTRACK— (RSO)

« FM/ORIGINAL SOUNDTRACK—(MCA)

«  WINGS—London Town (Capitol)

« THE BAND—The Last Waltz (W.B.)
WMMR-FM-Philadeiphia (Jerry Stevens)

© ALLAN CLARKE-1Wasn't Born Yesterday

(Attantic)

© ALVINLEE/TEN YEARS LATER—Rocket Fuel (RSO)
®  NANTUCKET—(Epic)

* ELVISCOSTELLO~This Years Model (Columbia)
%  WARREN ZEVON—Excitable Boy (Asylum)

# THEBAND-The Last Waltz (W B.)

«  FM/ORIGINALSOUNDTRACK—(MCA)
WBRU-FM—Providence (Glen Stewart)

* APHA BAND-The Statutemakers Of Hollywood

WARREN ZEVON - Excitable Boy (Asylum)

3 FM/ORIGINAL SOUNDTRACK—(MCA) =
KMET-FM ~Los Angeles (Sam Bellamy) o EDDIEMONEY—(Columbia) o ARWAVES—New Day (A8M) JACKSON BROKNE -Running On Empty i)l;ll(:])UPITER Sweet Cheeks (Mercury)
. —Sweet Cheeks (Mercury
j el o e 4 [HERRNDSThefastializ(WEY BREAKOUTS: WAR;f;IE?V)ON—E citable Boy (Asylum) o ALLAN CLARKE—|Wasn't Born Yesterda,
O & ALDIMEOLA—Casino (Columbia) o IANTHOMAS BAND—Sill Here (Atfantic) ILLA(NCLARKE—IWasn'tBomYestevday g Y (Asylum (Aantic) y
. = . (Atlantic)
) ® SEALS & CROFTS—Takin Il[asy.(W.B.) . MARSHALL TUCKER BAND—Together Forever ® ALVINLEE/TEN YEARS LATER—Rocket Fuel (RSO)
. ®  RINGD STARR—Bad Boy (Portrait) . (Capricom) BREAKOUTS: o PURE PRAIRIELEAGUE - Just Fly (RCA)
* WINGS—London Town (Capitoi) # JACKSONBROWNE—Running On Empty (Asylum) TODD RUNDGREN—The Hermit Of Mink o MARSHALL TUCKER BAND—Together Forever
C 6 . # GEORGE BENSON—WeekendIn L.A. (W.B.) *  FRANKIE MILLER—Double Trouble (Chrysalis) Hollow (Bearsville) GALE FORCE —Gale Force Two (Fantasy) (Capricorn)
* FM/ORIGINAL SOUNDTRACK—(MCA) « CHUCK MANGIONEFeels SoGood (ABM) % JOURNEY—Infinity (Columbia) SNAIL-(Cream) ANDREW LLOYD WEBER—Variations (MCA) % FM/ORIGINAL SOUNDTRACK—(MCA)
* ji;?:,s,.o"STARSHIP_EW(()GW“O * VANHALEN-(WB) *  WINGS—London Town (Capitol) L‘h‘ﬁgg‘:l’:&'{mu[ ot F1 (RCA % 1AN DURY—New Boots And Panties (Arista)
: RODSTE:A':;W'F‘:(;T.:;:;? anEmcmFy (As(yxr;)) KLOUHW Houstag (Faul Riann) WKL M —Figin/ilcoen (1. Marke: /. fsering) AN EMSlaita M pelbe ucbon) sty (R * TODDRUNDGREN—The Hermit Of Mink Hollow
- ndrancyrree B, . .
KGB-FM —San Diego (Valerie McIntosh) ® SPYRO GYRA—(Ambherst) ® ALVINLEE/TENYEARS LATER—Rocket Fuel (RSO) & ROYBUCHANAN-You re Not Alone (Atlantic) (Bearsville) i
/ o REOSPEEDWAGON—You CanTune APianoBut o CLIMAXBLUES BAND—Shine On (Sire) © DAVID JOHANSEN—(Blue Sky) * ([(I:)ablr[mrélr:ION—Very xtremely Oangerous
® FM/ORIGINAL SOUNDTRACK—(MCA) You Can't Tuna Fish (Epic) o TOWNESYAN ZANDTFlyin’ Shoes (Tomato) o BENSIDRAN-A Little KissIn The Night (Anista) WNEW-FM—New York (Tom Morrera) WHCN FMD i
© GERRY RAFFERTY—City To City (United Artists) © JOURNEY - Infinity (Columbia) © ROYBUCHANAN=-You're Not Alone (Atlantic) ®  PASSPORT-Sky Blue (Atlantic) ® SNAIL—(Cream) -FM~Hartford (Michael Picozzi)
® ©  DEMIS ROUSSOS—(Mercury) o TODDRUNDGREN=The Hermit Of Mink Hollow e B'LL'COBH“”"""E'F°""'°‘3(At'a""°’ o ANDREW LLOYD WEBER—Variations (MCA) o LEROUX-Louisiana's Le Roux (Capitol)
. © B.B. KING—Midnight Believer (ABC) (Bearsville) * :‘\L‘ﬁ?”l‘t}ccl)"“‘f-'W“"‘30'""95‘9"1“ o GALE FDRCE—Gale Force Two (Fantasy) AL Dt MEOLA-Casino (Columbra)
. ® SNAIL—(Cream © EDDIE HINTON—Very Extremely Dangerous ® ROYBUCHANAN—You're NotAlone (Atlantic) © T0DD RUNDGREN—The Hermit Gt Mink Hollow
. ( ) (Capricorn) *  ELVIS COSTELLD-This Years Mode! (Columbia) o UK—(Polydor) (Bearsville)
* JEFFERSON STARSHIP—Earth (Grunt) « JEFFERSON STARSHIP—Earth (Grunt) ‘. -
*  GENESIS—And Then There Were Three (Atiantic) . * MARSHALL TUCKER BAND—Together Forever e LEROUX—Louisiana's Le Roux (Capitol) & CHARLIE-Lines(Janus)
*  CHARLIE-Lines (Janus) (Capricorn) *  WARREN ZEVON-Excitable Boy (Asylum)
« GEORGE BENSON—Weekend In LA (W.B) « WHA-KOOBerkshire (ABC) P! h « THE BAND-The Last Waltz (W B ) ® CARLY SIMGN—Boys In The Trees (Elektra)
« STEELY DAN-Aa (AB0) * ROBIN WILLIAMSON &HIS MERRY BAND - AT ) % FM/ORIGINAL SOUNDIRACK—(MCA) o GERRYRAFFERTY—City To ity (United Arists)
§ * GENESIS—And Then There Were Three (Attantic) American Stonehenge (Flying Fish) WHFS-FM—Washington D.C. (David Einstein) & GENESIS—And Then There Were Three (Atlantic) *  ERICCLAPTON=Slowhand (RSO)
*  KANSAS—Point Of Know Return (Kirshner) WNOE-FM—New Orl B.Reno/S. Segrave _ B . -
KOMEEM—San Jose (Dana Jang) £ ew Orleans (B. Reno/S. Segraves) * LESDUDEK GhostTOV_«nParade(Columbla) © DICKEY BETTS & GREATSOUTHERN-Atlanta's * CARLY SIMON-Boys In The Trees (Elektra) # JACKSON BROWNE —Running On Empty (Asylum)
R NORMAN CONNORS —This IsYour Life (Arista) #  NRBQ-At Yankee Stadium (Mercury) Burning Down (Capricor) WRNW-FM—New York (DonnaLemiszki) .
*

© DICKEY BETTS & GREAT SOUTHERN—Atlanta's o MICHAEL BLOOMFIELD—Count Talent & the WMMS-FM—Cleveland (John Gorman) © ALVINLEE/TEN YEARS LATER—Rocket Fuel (RSO) )
Burning Down (Capricorn) b T o ROYBUCHANAN—You re Not Alone (Aflantic) © BENSIDRAN—ALittle Kiss In The Night (Arista) CHUCK MANGIONE —Feels So Good (A&M)
E ® NOADDS . ©  PUREPRAIRIE LEAGUE —JustFly (RCA)

©  PURE PRAIRIE LEAGUE —Just Fly (RCA) o FRIENDLY ENEMIES—Round One (Prodigal) o DAVIDALLAN COE—Family Album (Columbia) e & ) Copyright 1978, Billboard Pubii

g . . —Spinozza . Bi i-
B AN Y o Vot e AL ntie) GREASE/ORIGINAL SOUNDTRACK ~(RS0) . * ;’:::'L;E(LC:J]’;:MELD o o DION=Return 0f The Wanderer (Lifesong) cations. Inc. No part of this publi-
® RAINBOW-Long Live Rock ‘N’ Roll (Polydor) THANK GDD IT'S FRIDAY/ ORIGINAL . * Originals (Cloud) ~CountTalenth e © SEALS & CROFTS—Takin' It Easy (W B.) cation may be reproduced, stored
& STEVEHACKETT —Piease Don't Touch (Chrysalis) SOUNDTRACK—(Casablanca) . AT § in a retrieval system, or trans-

_ g mpeltasiaiziss mitted, in any form or by an

® CARLY SIMON—Bays In The Trees (Elektra) ®  STANLEY CLARKE ModernMan(N.emperor) - « AMAZINGRHYTHM ACES—Burning The Balroom & JACKSON BRDWNE —Running On Em pty (Asylum) i electr);nic mechaynicaI)t
* THEBANO-The LastWaltz(W.B) # RARE EARTH-Band Together (Prodigal) * GENESIS—And Then There Were Three (Atlantic) Down (ABC) « THE BAND-The Last Waltz (W.B.) photocopying. recérding or oth-
* WARREN ZEVON-Excitable Boy (Asylum) * BOBJAMES—Heads (Columbia/Tappan Zee) * JEFFERSON STARSHIP—Earth (Grunt) * JERRY GARCIA BAND—Cats Under The Stars * FM/ORIGIANL SOUNDTRACK-(MCA) erwise, without the prior written
* JOURNEY-Infinity (Columbia) * PETER BROWN—Fantasy Love Affair (Drive) * FM/ORIGINAL SOUNDTRACK—(MCA) (Arista) + ATLANTA RHYTHM SECTION—Champagne jam permission of the publisher
* * *

JACKSON BROWNE —Running On Empty (Asylum)

MICHAEL FRANKS —Burchfieid Nines(W.B.)

HEART—Magazine (Mushroom)

* LES DUDEK—-Ghost Town Parade (Columbia)

(Polydor)



MAJORS UNAFFECTED

Pulse Imprint Left
'On Smaller Markets

NEW YORK —Pulse 1s gone, but
whether it is forgotien or not de-
pends upon which market you're in.
Programmers in major markets
wrote the rating service off years
ago.

But the programmers in smaller
markets are wondering how they
will get along without what was in
some cases the only service that
measured their listeners.

Possibly the largest market left
without a rating service after the de-
mise of New York-based Pulse last
wecek is San Juan. The value of Pulse
to such a market is illustrated by
consultant Mike Joseph’s shifting of
WKAQ-AM to all-news from top 40.

Studying the demographics of the
market and Pulse reports, he was
able to change the station’s format
from the fall to winter Pulse books
and gain in share from 13 1o 15. In

doing this, he dumped the teen lis-
teners and now aims the station to-a
35+ audience.

In the major markets. even where
the Pulse methodology was appre-
ciated, particularly in measuring
contemporary formats, sophisticated
programmers commented, “We've
got to program to the Arbitron diary
keepers.”

Gene Milner of WSHE/WSRF
Fort Lauderdale comments, “I've
seen it coming for some time and I'm
greatly disappointed. I think the
Pulse methodology was far superior
for the 18-35-year old, which is our
target demographic. It's a shame
Pulse didn’t have the money to pur-
sue Arbitron on a parity basis. They
could have convinced more buyers
that they had a far better method-
ology. I'm on the Arbitron Advisory
Council and PI’ll sull say that.”

COUNTRY PROGRAM DIES

5 Former Filmways
Outlets Lose Format

LOS ANGELES—The five coun-
try formatted stations orphancd by
the bowout of Filmways Radio pro-
gramming services will not be able
to continue with their old Filmways
programs as did their four “20-40"
sister stations, according to former
Filmways marketing man John
Price.

The top 40 outlets were saved
through founding of Pacific Pro-
gramming Consultants by ex-Film-
ways programmer Steve Epstein and

BubblingUnderThe

__HOT100

101-KEEP ON DANCING, Johnnie Taylor, Co-
lumbia 3-10709

102—-GEORGIA ON MY MIND, Willie Neison, Co-
lumbia 3-10704

103—YOU'RE SUCH A FABULOUS DANCER,
Wha-Koo, ABC 12354

104—SUPERNATURAL FEELING, Blackbyrds,
Fantasy 819

105-TOO HOT FOR LOVE, THP Orchestra, But-
terfly 1206

106—-A LOVER'S QUESTION, Jacky Ward, Mer-
cury 55018

107—0CEAN THOUGHTS & DREAMS, Dramat-
ics, ABC 12331

108—ALMIGHTY FIRE, Aretha Franklin, Atlantic
3468

109—IF EVER | SEE YOU AGAIN, Roberta Flack,
Atlantic 3483

110—1 LOVE NEW YORK, Metropolis, Salsoul
2060

BubblingUnderThe

_ ToplPs_ |

201-B.B. KING, Midnight Believer, ABC AA
1061

202--MANDRE, Mandre Two, Motown 7-900

203-STYX, Best Of Styx, Wooden Nicke! BWL
2250 (RCA)

204--WHA KOO, Berkshire, ABC AA 1043

205--STIFFS, Stifts Live, Stiff STF 001 (Arista)

206—GENE COTTON, Save The Dancer, Ariola
SW 50031

20738 SPECIAL, Special Delivery, A&M 4684

208—-ANGEL, White Hot, Casablanca NBLP 7085

209--BOBBY WOMACK, Pieces, Columbia JC
35083

210—-AIRWAVES, New Day, A&M 4689

staion KEZR-FM. San Jose, Calit.
(Billboard. April 29. 1978).

However, the five country outlets
did not fare as well, Price struggled
to find financing for a new firm of
his own to continue their service, but
could not pull it together.

He has now joined syndicator Ra-
dio Arts in Burbank. Calif., as a
member of its sales and marketing
staff.

“I had to give up attempts to sal-
vage the country format.”™ explains
Price. who began his quixotic quest
because he felt guilty about the way
Filmways treated its former clients.

“Last week 1 phoned the five sta-
tions and told them to look clse-
where.” he adds.

The five are KDIO in Ortonville.
Minn.. KBRJ in Boise. ldaho:
KMON in Great Falls, Meont.:
KQEZ-FM in Bakersfield, Calif.
and CKCL-FM in Kitchner. On-
tario. Canada.

Price believes several of the five
alrcady have aligned themselves
with Live Sound. a syndication firm
which offers “Big Country™ formats.
Under its former name, “The Pro-
gramme Shoppe.” Price and Ep-
stein had been emiployes until leav-
ing to join Filmways.

The remaining two outlets are
looking into the “Easy Country™ for-
mat of Radio Arts, which syndicates
to 100 stations.

ABC-TV’s
Slate Bared

NEW YORK--ABC Television
unveiled its 1978 fall schedule Mon-
day (1) and there were not many
changes: 84% ot the current sched-
ule will be back. There won’t be
much music in that programming ci-
ther.

Donny & Marie will return for the
new season. but there witl be a new
emphasis on comedy featuring Paul
Lynde. The only music highlight of
the presentation was that Diana
Ross® “Lady Sings the Blues™ will be
among the films shown on ABC in
the coming season.

Radio-TV Programming

All Over the Dial In Manhattan:
Danny Stiles And His Old Music

NEW YORK--Danny Stiles is a
phenomenon in New York radio.
He’s reached the point in his career
in the nation’s largest market where
he regularly practices the ultimate
DJ fantasy: he plays what he likes.

What Danny likes is nostalgia. the
big bands, Bing Crosby, old Sinatra
records and personalities—Jimmy
Durante. Eddie Cantor. Al Jolson.
He makes a success of this unlikely
programming in an €ven more un-
likely setting: Sandwiched between
a Greek language program and a
Jewish show on a station which is
basically forcign language station,
WEVD-FM.

Naturally the station doesn’t show
substantially in the ratings, but it
sometimes seems from 10 a.m. to |

e

By DOUG HALL

p-m. in New York that in just about
any cab you might climb into the ra-
dio will be playing “Stiles On Your
Dials.”

Actually considering the situation
Danny doesn’t do too badly in the
Arbitron ratings. In the January/
February book he had a more than
20,000 average quarter hour 12+
listenership, which more than drops
in half when the Jewish program
comes on.

Things are now going so well with
the 10 a.m.-to-1 p.m. Monday-to-
Friday show that Stiles is now add-
ing a Saturday night show which is a
remote from a Manhattan restau-
rant, Chez Z.

Stiles’ success with the show also
shows up in the advertising. He is

;g

Ly T

Billboard phcto by Chuck Puliin

Danny Stiles

MOR, BEAUTIFUL SAG

Rock Listeners Rise
90% In Format Study

® Continued from page 15

tes all losing share of audience.
Country stations made slight gains
during the 12-month period. up
9.0% and news outlets managed to
hold onto an unchanged 5.2 shure.

At stations in the top 10 markets
oldies lost as much as 70% of au-
dicncee share depending on daypart
and demographic. MOR also con-
tnues to slip as much as 22.1%.
Among women contemporary re-
places MOR in some dayparts and
beautiful music in others.

The rock formats in the top 10
markets show the best gains. but not
as much as the top 25. These formats
are up as much as 42.9%.

Among teens in the top 10 markets
contemporary attracts, hy fuar, the
greatest percentage of listenership.
with a 41.1 share for 3 p.m.to 7 p.m.
and 44.7 share for 7 p.m. to mid-
mght.

But these shares are off from a
year earliecr when teen audience for
this format stood as high as 45%.
News registered the heaviest in-
crease among teens, up 57.1%, but
this category only has 1.1% of the
teen audience.

Rock made strong gains: up 8.8%
10 19.8% for 3 p.m. 10 7 p.m. and up
11.4% 10 21.4% for 7 p.m. to mid-
night. MOR suffered the heaviest
loss among teens; down 39.6% to an
overall share of 2.9%.

now selling spots for $35. up from $8
nine ycars ago, and advertisers he
had pleaded with to try a week’s
schedule are now regulars. He cites
Herman Liebenson’s HRB Records
which has now been on the show
three months.

When Stiles first approached Lie-
benson the record executive was not
interested because he believed only
tv could sell mailorder records. Stiles
reports he now gencrates double the
number of leads per week necded to
keep the account. He still 1s unable
to sign CBS for mail-order nostalgia
packages. They want a per inquiry
deal or a guarantee and Stiles will
offer neither.

Stiles started his show almost as
an accident. *“1 didn’t come here to
be a performer,” he says. He joined
WEVD as sales manager. a post he
still holds, and didn’t expect to do a
show, although he has an cxtensive
background in on-air work. The
program came about when the FCC
ordercd the AM-FM combination to
cut back on simulcasting. There
wasn’t a forcign language program
1o put into the 9 a.m.-to-10 a.m. slot
on the FM side and “The Danny
Stiles Show™ was born.

“1 decided 1 would play the hits |
like and the public adores.” Stiles
says. He didn’t always play what he
likes. Stiles is not too keen on rock.
but back in the 1950s, ‘I was the Kat
Man of the Kat Kingdom on WNIR

Newark. | was the Alan Freed of

New Jersey.” he recalls.

Stiles says his program has been a
success despite the fact that. *I have
no help, no PR guy. no agency and
we don’t subscribe to Arbitron.”
Now Stiles is planning a big band
live remote and he expects to sign up
a national beer advertiser.

Would he be happicer at a major
station? "I've always had this dream
of doing what | like instead of what
the record companies want. They al-
ways want you to get off a record
and get on a new one.” Many of the
records Stiles plays are 40 years old
(yes, he even plays 78s) and he has
no intention of getting off them.

New On
The Charts

Love & Kisses
“Thank God I¢’s Friday™—

This four-member group was formed in 1977,
and has released two albums on Casablanca
“Love And Kisses,” which had 14 weeks on the
pop chart and peaked at number 135 last Octo-
ber: and “How Much, How Much | Love You,”
which debuts on this week's chart at number
200.

Love & Kisses peaked at number 11 on the
disco survey last year with "l Found Love"/"Ac-
cidental Lover;” and is up to number eight this
week with its latest album

This is the title track to Casablanca’s triple-
disk disco collection which also includes Love &
Kisses' “You're The Most Precious Thing tn My
Life."” The soundtrack enters the pop chart at 74
and on the disco action chart climbs to number
four star.

Love & Kisses includes Don Daniels, male
lead vocals, Elaine Hill, female lead vocals;
Dianne Brooks and Jean Graham.

Its records are composed and produced by
Alec R. Costandinos, who has also handled Casa-
blanca disks by Sumeria ("'Golden Tears") and
the Syncophonic Orchestra ("‘Romeo & Juliet,
“Sphinx" and "The Hunchback").

The group’s management and booking is han-
dled through Casablanca in Los Angeles, (213)
650-8300.
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Party Goers: Louise and Lillian of Odyssey wee amon

: o (N

=l

g those'on hand for the WXLO (99X) New York party. They

Radio-TVProgramming

| RD.toRD.

oé ! %

R

are greeted here by Roxy Myzal, right, of the station.

Vox Jox

NEW YORK It was too late to
celebrate WXLO’s (99X) fourth an-
niversary of taking on those call let-
ters (that was in February) so it was
simply called a “Special Evening
With 99X

And special evening it was. More
than 500 turned out. mostly from
agencies and advertisers, to mect sta-
tion personnel including the newest
members: p.d. Bobby Rich, 10 a.m -
10-2 p.m.. DJ Sue O'Neal and news
director Charlie Steiner.

Rich came to 99X from KFMB-
FM Sun Diego in March. He in turn
brought in O'Neal from WGLC
Cleveland and Steiner from all-news
WERE Cleveland. Among those at-
tending werc Lillian and Louise of

By DOUG HALL

Odyssey, Jordanaires lead singer
Ray Walker (now appcaring in
Broadway show “Elvis” with Rick
Saucedo), and Presley’s original
drummer D.J. Fontanna.

Entertainment was provided by
singer Pat Benatar, dubbed by New
Y ork columnists the next “Queen Of
Rock.” as well as star look-alikes
who mirgled with the crowd. There
were look-alikes tor Telly Savalas,
Liza Minnelli, Barbra Streisand, Liz
Taylor and Phyllis Diller.

*x  x  *

Paul Sullivan was released from
programming duties at KWST-FM
Los Angeles April 28. The album-
oriented rock outlet. which has been

COCONUT GROVE RECORDS
PRESENTS

MICKEY CARROLL
LOVE LIFE

MICKey CARROLL  LovE LiFe

Produced by Robert Eart Smith

you're gonna | OVE LIFE again and againand again . . .

/ awt
Jee

coconut grove records,
miami, florida

Distributed by:
International Record Distributing Associates

55 Music Square West - Nashville, Tennessee 37203 - Telephone: (615) 244-7783

running a poor ratings race with for-
mat leaders KMET and KLOS in re-
cent Arbitron books, will be pro-
grammed temporarily by Century
Broadcasting’s national p.d. Bob
Birch.

Birch is looking for a new pro-
grammer and wants tapes, resumes,
phone calls, etc. Birch will keep the
station rocking with albums, but is
looking for something more com-
petitive than what he had. His phone
is 213-657-6130. His address is
KWST, 8833 West Sunset Bivd.. Los
Angeles, Calif. 90069.

*  *x  x

P.D. Bob Pittman shakes up
WNBC New York lineup. He’s not
happy about shifts in the middle of a
rating period, but he has no choice
since a.m. drive D] Ellie Dillon de-
parted just before the rating period
started. Pittman moved Lee Masters
from afternoon drive t0 morning
drive and put the staff on five-hour
shifts to take up the slack of a miss-
ing personality. Now he’s hired
Mark Driscoll from KNDE Sacra-
mento to take over the 6 to 10 p.m.
shift. Frank Reed, who is now doing
the 3 p.m. to 8 p.m. shift will settle
into afternoon drive.

a

Bob Kinsly

“American Country Countdown’
gets a new host as producer Bob
Kingsley replaces Don Bowman,
who’s held the job since the show be-
gan almost five years ago. The Wa-
termark-syndicated show is heard
over 150 stations. ... RCA Records
artists Pure Prairie visited KDKB
Phoenix on their recent cross-coun-
try tour.

*  x x

ABC outlet WLS Chicago ran a
“Rock Hall Of Fame” based on
votes from listeners. They deter-
mined the 500 favorite rock and roll
songs from 1955 (o present. ...
KEEN San Jose got good local press

By PAUL DREW

LOS ANGELES-Dear P.D.:
How far back should a Top 40 station
go with its oldies? M.M.

Dear MM 0 How far back a Top
40 station goes with its oldies de-
pends on how long the station has
been with the format and how long
the station’s Top 40 competitors
have been with the same format. [
think most Top 40 stations should be
fairly selective with any oldies more
than 10 years old. (The early Top 40
stations of the late "50s and early '60s
didn’t play the big band hits of the
'40s or the so-called MOR hits of the
early "30s.)

Dear P.D.: I've heard that some
stations use for their music research
the plays from jukeboxes. Are vou in
favor of this? Carl

Dear Carl: Yes, provided you
know what you're looking for in ad-
vance. A jukebox is the one place
where a person who likes a record
can make a request and actually
hear it within a few minutes. If you
get into using jukeboxes as a source
of music information, make sure
you're familiar with exactly who
puts the money into each box.

Dear P.D.: I've always heard that
it's necessary to program an up-
tempo hit at the top of the hour. Do
you agree? S.W.

Dear S W.: Yes. And. tamiliar too.

Dear P.D.: What's the best length
for station promos? V.D.

Dear V.D.: | believe that content
is more important than length. I've
heard some great promos that are
less than 10 seconds and some that

are justas good that run almost a full
minute. These are the commercials
for your station. You can’t spend too
much time creating and producing
these. They should be as good as the
best national spots on your station.
or better.

Dear P.D.: How many times
should the jockey give the weather in
the hour? Jerry

Dear Jerry: For most music for-
matted stations. I think that once per
half-hour is satisfactory. Obviously,
when and where critical weather sit-
uations occur, more frequently. |
think that the DJ should give the
weather several times an hour in
morning drive.

Dear P.D.: I'm in a small market at
a station that can not afford to have a
news staff. How do you feel about
DJs doing newscasts? And, he does
do the news, should he be the one to
do the news during his own show?
C.T.

Dear C.T.: I believe the presenta-
tion of entertainment and news in-
formation should be separated. even
where financial resources are lim-
ited.

Dear P.D.: What do you think the
length of the current playlist of a sta-
tion should be? AR.

Dear A.R. Rather than give you
an exact or even an approximate fig-
ure, let me say that in the past couple
of years, generally those stations that
are the comers are the ones which of-
ter the listeners more than 17 or 20
currents.

with a Dolly Parton look-alike con-
test. There were 15 finalists chosen
from a field of 60 entered. The final-
1sts competed in a local club. The
winner was given a cruise to Mexico
and $200.

* x %

Sandy Weiszer, with five ycars on-
air experience writes from KSEM
Moses Lake, Wash., that he is look-
ing tor a medium market job any-
where in the country. He can be
reached at 509-765-4271 from 5 a.m.
to 10 a.m. ... Bonneville Broadcast
Consultants produces 18-page full
color booklet on the services of the
syndicator.

* %

Country stations WCTX Palmyra,
Pa.. and WKNG Tallapossa, Ga.
are both looking for improved serv-
ice from record companies. Progres-
sive country WKNG has a new p.d.,
Dale Deason. WCTX claims to be
the only country music stereo station
in the Harrisburg area.

KWIZ Santa Ana introduces new
teature called *Mcemorics Are Made
Of Hits™ and features oldies chosen
from letters written in by listeners.
Hits arc from the 1950s. 1960s and
early 1970s. .. . Dan Bennett, after-
noon DJ on WREN Topeka. had
Jocl Larson and the Grass Roots s
guests recently.

WNBC. which has made its recent
reputation on an approach that per-
sonalities were played down. did an
about face Sunday night (30) when
the mike was turned over to legen-
dary screamer DJ Jackson Arm-
strong. Armstrong, who might be re-
membered for his stint at high
energy WKBW Buffalo, N.Y'., ap-
peared as the “Unknown [DJ.” He
told numerous jokes between each
record. most of them bad.

Matt Frontera is the new program
director at WITR-AM-FM Roches-
ter, N.Y. He succeeds Kevin Patrick,
now head of upstate New York pro-
motion for MCA Records. WITR
continues in AOR format. ... Andy
Barber moves from night shitt at
KING Seattle to weekend work and
till-in air shifis at KTNQ (10Q) Los
Angeles. ... Dwayne Allan moves
from KOMA Oklahoma City to pro-
gram director at KWHP (FM 9%
and switches station from AOR to
mellow-contemporary-MOR  for
mat.

* * *

WHUC Hudson. N.Y., music di-
rector Bob Burke shifts station from
Top 40 to easy listening. He says
request calls come in at the same
rate. He is looking for easy-listening
service. . . . Bill Gardner moves from
morning drive man at KSD St. Louis
to assistant program director and 9
a.m. to noon personality at KVIL-
AM-FM Dallas. ... German Wo-
mack has been promoted from mu-
sic director to program director at
KOWH-AM-FM Omaha.

x x x

Genceral manager Neil Sargent of
long-time Top 40 KRIZ, Phoenix,
wants all DJ graduates of his station
to check in with him for a “reunion™
before the outlet. recenty sold to
Family Life Radio, finds religion.
Switch will be late summer.

Sargent points out that not only
are many KRIZ kids now program-
ming L.A. rock radio (Billboard.,
April 1. 1977) but other major mar-
kets as well. He wants to find them
all. Contact Sargent or Chuck Dean,
602/258-6717.
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Radio-TV Programming

TEXAS & OKLAHOMA GET FIRST VIEWINGS

9 Stations Join World Premiere
Promotion Of Buddy Holly Movie

LOS ANGELES—Nine radio sta-
tions in major Texas and Oklahoma
markets will participate promotion-
ally in the simultaneous world pre-
mieres in ecach city May I8 of Co-
lumbia’s “The Buddy Holly Story.”

The outlets will host visits, now
underway. from the film’s stars to
tape promo airspots. plus Fender
guitars (Holly's favorite). T-shirts
and premiere tickets—all paid for by
Columbia. according to national
promo director Don Barrett.

Additionally, he says. Epic Rec-
ords is rushing 100,000 advance
copies of the soundtrack. originally
scheduled for release May 29. Many
of these sets will be placed with the
stations.

“Because of today’s tightly for-
matted radio.” says Barrett. “we
would never presume to dictate how
a station should run a particular pro-

By RAY HERBECK JR.

motion. However. we are providing
the right tools.™

The film. recounting Holly's
three-year rise to rock stardom
which ended in a fatal aircrash Feb.
3. 1959, will first be shown in seven
cities of Holly's native Texas and
two in Oklahoma.

“The choice of Texas was for ob-
vious reasons.” says Barrett. adding
that Governor Briscoe has declared
May 18 “Buddy Holly Day.” "We
also went with Oklahoma because
is the native state of Gary Busey.
who portrays Holly.”

This marks the first starring role
for Busey. who portrayed Kris Kris-
tofferson’s road manager in “A Star
Is Born™ and recently co-starred
with Dustin Hoffman in “Straight
Time.” Busey also is a former DJ of
Tulsa outlet KAKC. one of the par-
tcipating stations.

Jon Roseman Productions
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Others are KOMA in Oklahoma
City and Texas outlets KMGC “FM
102" in Dallas: KILT. Houston:
KPUR, Amarillo: KUET, Austin;
KSEL, in Holly’s hometown Lub-
bock: KINT-AM and FM, El Paso,
and KTSA, San Antonio.

The stations were chosen on the
basis of input from Epic Records,
Barrett adds. plus a combination of
ratings in the particular markets
“and an enthusiasm or willingness to
participate with us.”

Already. stations are approaching
the promotion with individualistic
flair. KAKC in Tulsa is exploring
how to get all its former DJs. who
were on-the-air the day Holly died,
together for a broadcast “reunion™
to recall their experiences of that
day.

And KSEL in Lubbock is partici-
pating in the dedication of “Buddy
Holly Memorial Park.” to be at-
tended by Busey, Holly's parents
and Maria Elena, his widow and the
administratrix of his estate who
negotiated with executive producer
Edward Cohen for rights to the
story.

“Her reasoning was exceptional,”
Cohen explains, adding that he ini-
tiated the project 4'2 years ago. “She
refused three offers from Universal
but accepted ours for a sound rea-
son.

“She said that if Universal did the
film and it was bungled. it really
wouldn’t matter that much to Uni-
versal because they’d just go right
out the following week and shoot a
different movie.

“But if we made the film as inde-
pendents, and we blew it, we'd not
make another movie for years. So,
she felt we'd do the superior job.”

Paul McCartney had purchased
rights to the entire Holly catalog of
48 compositions “because Holly was
his favorite composer,” says Cohen.
“So. 1 had 1o negotiate with Paul and
his lawyers, John and Lee Eastman.”

Cohen praises the trio for dealing
with him honestly and fairly, some-
thing which they had promised from
the beginning.

“In fact, after I'd arranged for my
independent financing, I had to
phone them to tell them to cash my
check,” Cohen adds. “They had held
onto it to make things easier for me
and not break my budget.”

Cohen says 14 Holly tunes will be
performed live on the film—no lip
synching—which marks a first, he
says. for a musical biography. All
will be on the LP, produced by the
film’s producer and co-writer (with
director Steve Rash), Fred Bauer.
Music scorer and conductor is Joe
Renzetti.

The tunes are “That'll Be The
Day.” “It's So Easy.” Rave On."
“True Love Ways.,” “Oh Boy.”
“Peggy Sue.” “Maybe Baby,” "Not
Fade Away.” *I'm Gonna Love You
Too.” “Well Alright,” “Listen To
Me," “Every Day.” “Rock Around
With Ollie Vee™ and “Whole Lotta
Shakin® Goin® On.”

Busey is a musician, Cohen ex-
plains, who performs on tour when
time allows with Leon Russell and
Willie Nelson, playing guitar under
the pseudonym, “Teddy Jack
Eddy.” Two of Holly’s closest
friends in the film, who remain as
two of the 12 Crickets through the
years, are 38-film veteran Don
Stroud (drummer) and Charles
Martin Smith (bass player.)

“Both are amateur musicians,”

i E

o g

H

JOURNEY TO ST. LOUIS—Recording group Journey stopped by KYYS, St.

Louis, while in town for a performance at the Kiel Opera House. Journey

drummer Aynsley Dunbar watches KYYS p.d. Max Floyd work the station’s
board and prepares to hand a new Journey album.

WKOZ Ties Disco To Miss. History

LOS ANGELES—Program direc-
tor Johnny Boswell of WKOZ. Kos-
ciusko, Miss., saw promotional pos-
sibilities in a funky “down home™
celebration and took action to in-
volve his contemporary rock outlet
in the fun.

His efforts paid off April 28 when
more than 1,000 young dancers
showed up for the “Ist Annual Nat-
chez Trace Festival Disco Dance
Contest.™

“I've been here two years,” Bos-
well says, “and from the beginning. |
felt the festival—which is eight years
old—should be expanded to offer
something for the younger gener-
ation.”

The Natchez Trace Festival, spon-

says Cohen. “*Butto keep up with the
pro musicians we used for the basic
band, they each rehearsed con-
stantly for three months. And they
did a great job.”

Cohen points out that anecdotes
about Holly and the circumstances
surrounding his plane crash (which
also claimed “Big Bopper™ I.P.
Richardson and Ritchie Valens)
have been surfacing throughout the
project.

“For instance. Bobby Vee was in
Fargo, N.D. the night Buddy died.
Holly was en route to Fargo on that
plane for a concert the following
evening, which was performed by
Vee as a substitute.” fronically, Vee
now is seeking a comeback via a re-
make of Holly's “Well Alright™ on
United Artists.

“The stories are coming out of the

(Continued on page 37)

sored by the local chamber of com-
merce. celebrates the historic Nat-
chez Trace, an carly pioneer trading
route which connected Natchez to
Nashville. Kosciusko, the geo-
graphic center of Mississippi. was on
the route.

Boswell explains that for the past
seven years, the festival drew
throngs of people from several
counties to fiddler contests, flea
markets and general “country fair”
activities, which centered on the
courthouse square. But it all took
place on only one day—Saturday—
and seldom attracted younger
people.

He convinced local authorities to
expand festivities to two days. Once
approved. he lined up the local high
school auditorium for the dance
contest. It holds 1,000.

WKOZ pre-screened couples
through call-ins to the station for the
preceding week. which added to the
on-air promotion of the event and
attracted participants from several
counties.

Prizes included movie tickets. din-
ners for two and T-shirts, plus more
than $500 in LPs were awarded over
the air.

“Our station provided the music
for the contest,” Boswell adds, “and
the two hosts.” DJs Gary Pace and
Jacky Paul emceed the two-hour
show.

Additionally, Dan Roach, owner
of professional lighting and sound
firm Midsouth Music, donated a
complete disco light show and sound
system. Boswell charged only 50
cents admission and WKOZ do-
nated the proceeds to the March of
Dimes.
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This July Fourth!

presenting

“IRVING BERLIN AT 90”

2'/> hours of beautiful music...all classics of Americana!

Raise your programming image on America's bithday. Boost your sales
profile for The Fourth of July. And watch your ratings run all the way up the
flagpole!

As MUSIC IN THE AIR—and your station —salute Irving Berlin. America’s
greatest living composer. Whose "God Bless America’” leads "The Star-Spangled
Banner’ as ourtop pop anthem!

"Irving Berlin at 90.” Hosted by the popular performer/musicologist,

Max Morath,

Filled withthe music America knows best. Performed by the entertainers
America loves most. Bing Crosby, Al Jolson, Frank Sinatra, Judy Garland, Arthur
Fiedler, Johnny Mathis, Kate Smith and more!

Irving Berlin. His "White Christmas’” set Santa to music. His “"Easter Parade”
gave the Bunny a beat. And now, an entire special for Uncle Sam!

America couldn’'t be prouder. And programming couldn’'t be easier!

Just mail this coupon with your check today. And celebrate with us!
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Listing in Billboard’s 1978-79
International Buyer's Guide
of the Music-Record-Tape

Industry

"['ﬂl R 97/ WFLA
i | A

IMPARTIAL SELECTION—Busch Gardens chimp “Barney’ lends a hand to
WFLA (Tampa) midday man Russ Offenbach in picking the station’s "“Horse
Sense"’ contest winner, who received four season passes from Barney’s em.
ployer.

_The Legal Side

By JASON SHRINSKY

o

MAY 13, 1978, BILLBOARD

Categories to be included in the 1978-79 International Buyer’s Guide are:

RECORD COMPANIES

RECORD & TAPE
WHOLESALERS
Distributors

One Stops

Rack Jobbers
importers & Exporters

MUSIC PUBLISHERS
(please indicate affiliation)

SHEET MUSIC JOBBERS &
SUPPLIERS

SERVICES FOR THE MUSIC-

RECORD-TAPE INDUSTRY

Associations & Professional
Organizations

Design & Artwork

Licensing Organizations, Music
(please indicate whether
Mechanical or Performing
Rights)

Piating & Processing Plants
Pressing Plants

Printers & Lithographers
Record Promotion

Tape Custom Duplicators
Tape Duplicator/Marketers

MANUFACTURERS OF

SUPPLIES FOR THE MUSIC-

RECORD-TAPE INDUSTRY

Cartridge & Cassettes &
Reels

Envelopes & Mailers

Jackets

Labels

Poiyethylene Bags

Professional Tape Supplies

Record Processing Machinery
(Please specify chief product)

Sleeves

Tape, Blank Loaded

Tape Duplicating &
Processing Lquipment

Tape, Raw

MANUFACTURERS OF
RECORD & TAPE DEALER
ACCESSORIES & SUPPLIES
Carrying & Storage Cases
Catalog Services

Cleaners, Cloths & Brushes
45 RPM Adapters

Head Cleaners & Demagnetizers
Needles

Leader Tape

Splicing Tape

MANUFACTURERS OF STORE
FIXTURES & MERCHANDISING
AIDS

Browser Boxes
Display Racks
Divider Cards

JUKEBOX MANUFACTURERS

JUKEBOX TITLE STRIP
MANUFACTURERS

MAIL THIS COUPON TO US TODAY
If you are engaged in one or more of the enterprises listed, it is urgent that you send this coupon
to us immediately so that we can include you in this giant directory.

PLEASE SEND IMMEDIATELY TO:

Biliboard International Buyer’s Guide, Directory Central,
2160 Patterson Street, Cincinnati, Ohio 45214

Piease use typewriter if possible.

BUSINESS CLASSIFICATION

NAME OF COMPANY

STREET ADDRESS

STATE

ZiP

COUNTRY

TELEPHONE NUMBER

AREA CODE

TOP EXECUTIVES: NAME

TITLE

BRANCH OFFICES (US. & INTERNATIONAL)

Please attach any additional informatjon.

Competition within the market-
place has brought with it a rash of
promotions, contests and general
giveaways that merit a revisit to the
lottery archives.

The most asked question concern-
ing a particular promotion and/or
contest at the station level. at the
FCC, and in discusstons with coun-
sclis—"Is it a lottery?”

In order for any particular contest
or promotion to constitute a lottery
three essential elements must a// be
present:

1. A prize must be offered:

2. Chance must be involved: and

3. The participants must have
been required to pay moncy or give
some other valuable consideration
in order to be eligible to win. A//
three elements- prize, chance und
consideration--must be preseni for u
particular promotion and/or contest
10 be clussified us a lottery.

The above definition seems
simple cnough. yet there is still
wholesale confusion. particularly as
respects the most difficult element ot
consideration. However, a brief dis-
cussion of chance and prize are also
in order because confusion does
arise {rom time to time with respect
to these key clements.

For the most part, skill will take
the place of chance. thereby remov-
ing the particular contests from
being a lottery. i.e. guessing the
number of coins in a machine, jellv-
beans in a candy jar, fishing for a
prize.

What about the sitnation where
all who participate by purchasing a
ticket win something of value. but
the value of the prize depends upon
chance. or the situation where onc
participates in a drawing without
payment or purchase. but that the
payment or purchase makcs one eli-
gible for a larger or “bonus™ prize?
In both instances all three elements
are present for the contest to consti-
tute a lottery—prize. chance and
consideration.

Take for example, the chain store
that is introducing a new photogra-
phy department and film develop-
ing service which sponsors a contest
involving a mystery object which is
selected each week and participants
encouraged to turn in their photo-
graphs of what they believe the mys-
tery object to be. In order to generate
increased traffic and commerce in
the photo dcpartment, the chain
store throws in the added bonus of a

$500 gift certificate if the winner has
his or her photographs developed at
the store.

The $500 “bonus™ prize converts
what was otherwise an exempt pro-
motion into a lotlery since we now
have prize in the form of a bonus;
consideration in the form of the
moncey paid to have the films devel-
oped and thus become eligible for
the gift: and chance. In order to save
the account and continuc a success-
ful promotion for both the advertiser
and the station. it was suggested that
the bonus prize be eliminated and
the listening audicnce advised that
anyone mentioning the station’s call
letters would reccive a 10% discount
on photo and film purchascs. and a
15% discount on film developing.

The Commission’s new  third
party concept is worth mentioning
since many promotions and contests
that were previously classitied as lot-
teries now escape because of the
third party payment principle.

Take for example, a radio station
that is running a remote from a state
fair. While an admission charge is
made to the state fair. the considera-
tion (the price of admission) goes to
a third party and not the radio sta-
tion.

Thus, i a station invites its listen-
ers to stop by and pick up a free
chance to win an automobile. this is
now permissible since consideration
(price of admission) was paid 1o a
third party and not to the station.

The same is true with respect to
charity walkathons and bikeathons.
So long as the party. group and/or
station awarding the prize is not re-
ceiving the consideration (entry fee)
there 1s no consideration involved
and thus no lottery.

Smith, Betts Highlight
2 NBC-TV Programs

NEW YORK  Punk poetess and
rocker Patti Smith appears on Tom
Snyder's “Tomorrow™ show on the
NBC-TV nctwork Thursday (11)
where she will discuss the persons
who make up today’s rock music
scene.

The following night (12) Dickey
Betts hosts the network’s “Midnight
Special™ with guests Genesis,
George Benson, the Oak Ridge
Boys, Chartie Daniels. Bonnie
Bramlett, Mahogany Rush, Elvin
Bishop and Kelly Warren.
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Buffalo’s Clint Buehiman Returns To WBEN

BUFFALO—Clint Buehlman, an
institution in this city’s morning
broadcast circles for 46 years untii
his retirement last July, is back on
the air at WBEN with a three-hour
show Sunday mornings.

Larry Levite, president of WBEN
AM-FM since the Buffalo-based Al-
gonquin Broadcasting Corp. pur-
chased the station from NEB Prop-
erties for $3.775 million March 1. is
bringing back popular personalities
released or “retired” by the previous
admtnistration.

Buehlman is the keynote figure of
that policy.

He spent 34 years as WBEN's
morning drive personality and was
the dominant figure in that time pe-
riod, but was “retired” from the air-
waves July 29. At the time, he was
upset by the station’s decision, and
bitter. Since last summer, he has
mainly serviced his advertising ac-
counts with the station.

Now. Levite is drawing unusual
attention to his Sunday morning
programming by returning Buehl-
man to Buffalo’s most adult-ori-
ented AM station.

“We're calling the show ‘Sunday
Morning Nice And Easy With Clint
Buehlman,”™ Levite declares. “It’s
Clintin his own inimitable style. He
talks about what’s happening in
Buffalo and he plays nice easy lis-
tening music, cven softer than we
use other days of the week.”

“It's strictly a straight show.”
Buehlman says. “‘That means no
loud music, but not three hours of
Mantovani, either. We use MOR
music—Barbra Streisand. Fifth Di-
mension and the like. And we have
weather and as much public service
as possible.

“We sell 15-minute segments to ad
clients,” the veteran morning man
continues. “Sunday is wide open for
the advertiser now with many of the
stores open that day now.”

Since Levite took over the 5,000-
watt WBEN operation, he has soft-
ened its already popular music for-
mat, with an accent on the adult au-
dience which has long been WBEN’s
base.

Buehlman is known as a some-
times salty. always conversational
personality with an accent on serv-
ice. "I service. I don’t sell,” he says.
“I go out and talk with sponsors and
make the relationship personal. Oth-
ers do it under force. I've done it all
my life. I'm not on the air to enter-
tain myself. My program was
founded on service.

“We had the biggest audicnce in
Buffalo from the first day,” Buehl-
man says about his long-popular
morning show. “Some agency in
New York or Los Angeles would say
you have so many listeners in a cer-
tain age bracket, but they don’t give
a damn who I am. They ignore
whether it’s a budding audience
they’re measuring. And they’ll know
so many have their radios on. but are
the people listening?”

Levite says ncgotiations with
Buehlman. long Buffalo’s best-paid
radio figure, took one month. “Clint
wanted to do something special,™ he
points out. "I think he enjoys not

Holly Movie Promo

® Continued from page 34

woodwork,” adds promo director
Barrett. *It seems every DJ I've spo-
ken with has his own *Buddy Holly
story.” Nobody has forgotten that
day.”

He points out that Don McClean
was a paperboy when the crash oc-
curred. He saw the news at 4 a.m. in
the first edition. Years later. the ef-
fect inspired “American Pie.”

By JIM BAKER

“The thing 1 didn’t want to do is
getup at4in the morning anymore,”
he says.

Levite decided to beckon back
Buchlman after a large number of

clients repeatedly asked him to make
the move.

Buehlman becomes the second
major personality leng identified
with WBEN, custed by the previous

working every day, but this is a
chance to do a nice, pleasant pro-
gram for three hours on a Sunday
morning.”

Buehlman agrees.

owrners, to be returned to the air by
Levite. Stan Barron, a sports-ori-
ented evening personality, has been
back on a six-evenings-per-week
basis for a menth.

If you perform live and in-person, manage, bozk, buy or
promote the talents of the people who do, light or mike,
costume or transport, any or all of the above.

Then you have to get “THE KEY”!
“THE KEY” to the hearts and minds of

everyone in the talent and touring business.
We'll give you “THE KEY CHAIN” for free. And
then let you unlock all the doors for yourself.
Simply fill out this coupon, and mail it today.
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BLOW UP—CBS artists Philippe Entremont, left, and Jean-Pierre Rampal sign autographs at L.A.’s Vogue Records
against a back-drop of giant album cover art. The Frenchmen were appearing in joint performances in Los Angeles.

PP

CHICAGO-On Aug. 25, the
first U.S.-born conductor to as-
sume charge of one of our major
orchestras, a prolific recording art-
ist, will celebrate his 60th birthday.

A leading American composer
of symphonic and choral music
and scores for motion pictures and
Broadway shows turns 60 on the
same day. So does an important pi-
anist, a lecturer and author about
music.

However the musical commu-
nity needn’t observe three anniver-
saries.

On Aug. 25, Leonard Bernstein
will celebrate his 60th birthday,
and one giant tribute will be of-
fered to a man who combines all of
the above talents and more.

Record companies, symphony
orchestras, radio and tv stations,
summer music festivals, news-
papers and periodicals are plan-
ning to join in the salute to a mul-
tifaceted man who has illuminated
the musical scene longer than 30
years.

The Bernstein birthday, crown-
ing the 1978 classical calendar
along with the Horowitz anniver-
sary, will include these highlights:

® Deutsche Grammophon’s re-
lease of the complete Bernstein
Symphonies conducted by the
composer in a deluxe three-record
set. The works are newly recorded
with the Israel Philharmonic, the
first issues in a projected DG re-
recording of the complete Bern-
stein catalog.

® Repackaging by CBS in spe-
cial anniversary dress of several
boxed editions including the com-
plete Mahler Symphonies. “Bern-
stein’s monumental achievement
with CBS,” says a source close to

o -

'BERNSTEIN MONTH

By ALAN PENCHANSKY

the conductor, “will be promoted
in a variety of ways.”

® The first running of the
Leonard Bernstein Festival of
American Music, sponsored by the
Univ. of Mass. at Amherst, June
29-July 23. The festival. honoring
Bernstein as a son of Massachu-
setts, includes works of other
Americans but focuses on compo-
sitions by the former N.Y. Philhar-
monic conductor. Bernstein’s
chamber opera “Trouble In Ta-
hiti,” will be produced and a new
ballet to “Prelude, Riffs and
Fugue” is staged. The festival is
planned as an annual event.

® A musical salute to Bernstein,
on his birthday, from Wolftrap
Farm. presented by Mstislav Ros-
tropovich, the National Symphony
and Bernstein’s “musical friends
from all over the world.” The con-
cert is likely to be televised.

® Intensive programming of
Bernstein compositions and per-
formances by major radio stations
including WFMT, Chicago, which
will feature Bernstein throughout
August, and WNCN in New York.
Many other broadcasters will de-
vote special attention to Bern-
stein—represented as composer,
conductor, pianist and lecturer on
record—in the coming months.

The birthday celebration, ex-
pected to garner space in major
newspapers and arts periodicals,
will be kicked off this month with
release of seven new recordings by
CBS. The albums feature Bern-
stein conducting the New York
Philharmonic, the Israe! Philhar-
monic and the Orchestre National
de France.

Born in Lawrence, Mass., Bern-
stein graduated from Harvard in
1939 and attended the Curtis Insti-
tute where he studied conducting
with Fritz Reiner. This led to an

Musici;;’s Birthda y
Sparks Tributes

apprenticeship under Serge
Koussevitsky at Tanglewood. In
the mid-"50s Bernstein became
principal conductor of the N.Y.
Philharmonic, the first native-born
1o gain such responsibility.

Zubin Mchta, new conductor of
the Philharmonic, will pay tribute
1o his predecessor when he con-
ducts Bernstein’s “Chichester
Psalms™ on one of his first New
York Philharmonic programs next
fall.

According to a spokesman for
Amberson Productions, Bernstein
has no performances scheduled
before the fall, when he will open
the Israel Philharmonic’s season in
Tel Aviv. From Israel, Bernstein
travels to Vienna to conduct and
continue his Beethoven symphony
cycle for DG.

The Beethoven pianos con-
certos, with Danie! Barenboim,
also are being taped. according to a
spokesman for the Bernstein’s pro-
duction company.

“He’s composing, basically.
More and more of his time is de-
voted to composing,” Bernstein's
aide explains.

“What he really wants to be
working on is opera; he’s devoting
his creative efforts to finding a
property he really wants to work
on,” says the spokesman.

Bernstein albums being released
in May by CBS include Saint-
Saens’ **Organ Symphony.”
“Bernstein Plays and Conducts
Mozart,” Haydn’s “Lord Nelson
Mass,” and programs of Ravel and
Brahms orchestral pieces. Also
Falla’s *“El Amor Brujo” and Ra-
vel’s “Sheherazade,” with Marilyn
Horne as soloist, and William
Schumann’s *“Concerto On Old
English Rounds,” for solo violist,
chorus and orchestra.

:
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Crossed Over: MCA Records has published a
family tree of compositions that take their inspi-
ration from the 24th solo caprice for violin of
Paganini—perhaps the most varied theme in all
of music. The new Andrew Lioyd Webber album,
“Variations,” includes this graphic geneaiogy,
which depicts more than two dozen composi-
tions. In the highest tree branches sits Webber's
new opus, a series of Paganini variations which

Classical Notes

delightfully obscures the boundaries between
classical and popular music. Scored for elec-
tronic and acoustic keyboards, drums and per-
cussion, guitars, winds and cello, the piece was
not simply realized in the studio but is intended
for actual performance.

Distinctions between art and entertainment
are dissolved in a new Nonesuch release, as
well. The song duo Joan Morris and Wiltiam Bol-
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com don’t so much crossover as restore missing
links, forgotten avenues which connect the
worlds of serious and popular music. Ties be-
tween the art song and rock’n’roll are explored
in their latest effort, “Other Songs By Leiber
And Stoller.” The album presents 11 songs by
the famous Brill building writing team, including
two record premiers.

ALAN PENCHANSKY

These are best selling middie-of-the-road singles compiled from
© B X X N .
s radio station air play listed in rank order.
(=]
I & =
x E 3 ]
2 v 3 .
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 3 (15 FEELS SO GOOD
Chuck Mangione, A&M 2001 (Gates, BMI)
2 4 110 TOO MUCH, TOO LITTLE, TOO LATE
Johnny Mathis with Deniece Williams, Columbia 3-10693
(Homewood House, BMI)
3 5 112 THE CLOSER | GET TO YOU
Roberta Flack with Donny Hathaway, Atlantic 3463 (Scarab/Ensign, BMI)
4 2 (1 WE'LL NEVER HAVE TO SAY GOODBYE AGAIN
England Dan & John Ford Coley, Big Tree 16110 (Atlantic) (Dawnbreaker, BMI)
5110 5 YOU'RE THE LOVE
Seals & Crofts, Warner Bros. WBS8551 (Dawnbreaker, ASCAP/Oaktree, BMI)
6 9 4 I'M ON MY WAY
Captain & Tennille, A&M 2027 (Pink Flower, BMI)
7 7 6 WITH A LITTLE LUCK
Wings, Wings 8812 (Capitol) (ATV, BMI)
8 |11 3 YOU BELONG TO ME
Carly Simon, Elektra 45477 (Snug/C'est, ASCAP)
9 1115 | CAN'T SMILE WITHOUT YOU
Barry Manitow, Arista 305 (Dick James. BMI)
10 |38 2 EVEN NOW
Barry Manilow, Arista 330 (Kamakazi, BMI)
11 8 [15 DUST IN THE WIND
Kansas, Kirshner 84274 (Don Kirshner, BMi)
12 [ 14 8 TWO DOORS DOWN
Dolly Parton, RCA 11240 (Velvet Apple, BMI)
13 [ 16 4 WE'LL SING IN THE SUNSHINE
Helen Reddy, Capitol 4555 (Lupercalia, ASCAP)
14 | 26 3 BLUER THAN BLUE
Michael Johnson, EMI America 8001 (Capitol)
(Springcreek/Let There Be. ASCAP)
15 | 20 3 TAKE A CHANCE ON ME
Abba, Atlantic 3457 (Artwork, ASCAP/Polar, AB)
16 |25 3 | WANT TO LIVE
John Denver, RCA 11267 (Cherry Lane, ASCAP)
17 |13 |23 GOODBYE GIRL
David Gates, Elektra 45450 (Warner Brothers, ASCAP)
18 |15 6 COUNT ON ME
Jefferson Starship, RCA 11196 (Diamond Back/Bright Moments, BMI)
19 6 |14 READY FOR THE TIMES TO GET BETTER
Crystal Gayle, United Artists 1136 (Aunt Polly's, BMI)
20 | 22 4 IT'S A HEARTACHE
Bonnie Tyler, RCA 11249 (Pi/GEM, BMI)
21 |18 4 BABY I'M YOURS/GOD KNOWS
Debby Boone, Warner-Curb 8554 (Blackwood, BMI)
2 |27 4 SHADOW DANCING
Andy Gibb, RSO 893 (Stigwood/Unichappell, BMI)
23 {17 |16 IF | CAN'T HAVE YOU
Yvonne Elliman, RSO 384 (Polydor) (Stigwood, BMI)
24 |23 7 THIS TIME I'M IN IT FOR LOVE
Player, RSO 890 (House Of Gotd/Windchime, BMI)
25 |21 8 IMAGINARY LOVER
Atlanta Rhythm Section, Polydor 14459 (Low-Sal, BMI)
26 | 24 6 GEORGIA ON MY MIND
Willie Netson, Columbia 3-10704 (Peer, BMI)
27 (19 |14 THE CIRCLE IS SMALL
Gordon Lightfoot, Warner Bros. 8518 (Moose, CAPAC)
28 |28 6 THE LAST OF THE ROMANTICS
Engelbert Humperdinck, Epic 8-50526 (W.B./The Holmes Line, ASCAP)
29 |48 2 BAKER STREET
Gerry Rafferty, United Artists 1192 (Hudson Bay, BMI)
30 |31 4 YOU'RE THE ONE THAT 1 WANT
John Travolta & QOlivia Newton-John, RSO 891 (Stigwood/Buffalo/Ensign, BMI)
31 |12 |17 BEFORE MY HEART FINDS OUT
Gene Cotton, Ariola America 7675, (Sailmaker/Chappel, ASCAP)
32 129 |18 SWEET SWEET SMILE
Carpenters, A&M 2008 (Sterling/Addison Street, ASCAP)
33 |36 6 CHATTANOOGA CHOO CHOO
Tuxedo Junction, Butterfiy 1205 (Not Listed)
34 |33 3 ON BROADWAY
George Benson, Warner Bros. 8542 (Screen Gems-EMI, BMI)
35 |44 2 YOU GOTIT
Diana Ross, Motown 1442 (Society Hill/Brooklyn, ASCAP)
36 |32 |13 NIGHT FEVER
Bee Gees, RSO 889 (Stigwood/Unichappell, BMI)
37 |34 7 I'VE NEVER BEEN TO ME
Mary Macgregor, Ariola 7677 (Stone Diamond, BMI)
38 (30 |11 THANK YOU FOR BEING A FRIEND
Andrew Gold, Asylum 45456 (Luckyu/Special Songs, BMI)
39 | 43 6 MORE THAN A WOMAN
Bee Gees. RSO (LP cut) (Stigwood/Unichappell, BMI)
49 |5 3 MOVIN' OUT
Billy Joel, Columbia 3-10708 (Joelsongs, BMI)
o1 |CTYENp| ONE LIFE TO LIVE ;
' Lou Rawls, Philadelphia International 8-3643 (CBS) (Mighty Three, BMI)
42 m | NEVER WILL MARRY/TUMBLING DICE
5 Linda Ronstadt, Asylum 45479 (Sanga, BMI/Colgems, ASCAP)
4 |CTTCIMD|  YOU KEEP ME DANCING
- Samantha Sang, Private Stock 45188 (Featherbed/Unichappeil, BMI)
« | HES SO FNE o e .
- Jane Ofivor, Columbia 3-10724 (Bright Tunes, ASCAP)
4 CZEEZEp| YOU NEEDED ME
. Anne Murray, Capitol 4574 (Chappell/ironside, ASCAP)
s (CZEZED 1 WAS ONLY JOKING
o Rod Stewart, Warner Bros. 8568 (Riva, ASCAP)
7 (EZEZ)|  oPiNION ON LOVE
m Mac McAnally, Ariola 7688 (I've Got The Music, ASCAP)
48 DEACON BLUES
| Steely Dan, ABC 12355 (ABC/Dunhiill, BMI)
4 |CIEEIMp|  EVERYTIME TWO FOOLS COLLIDE
Kenny Rogers & Dottie West, United Artists 1137 (United Artists, ASCAP/
Window, BMI)
50 |49 6 STRANDED [N A LIMOUSINE
Paut Simon, Colymbia 3-10711 (Pau! Simon, BMI)




Radio-TV Programming

KSJO Marks 10 Years With May 19 Concert

SAN JOSE--KSJO, the oldest FM
station in the South Bay market and
the oldest existing progressive rock
station in the Bay Area. will mark its
10th anniversary with a May 19 con-
cert at San Francisco’s Winterland
Arena.

PD Don Wright explains that
Winterland was chosen because San
Jose, home basc for the station, does
not have a concert facility larger
than 3,000 capacity. Winterland
holds 5,500 and allows room for
dancing.

Wright claims the “oldest existing
progressive” title because KSJO re-
putedly went to a rock format 10
years ago, about a month before San
Francisco’s well-known KSAN.
However, adds Wright, the claim is
not of great significance since so
many rock stations are now coming
up on a 10th anniversary.

KSJO first began broadcasting in
the San Jose area in 1946.

The anniversary celebration is
made more special by the fact that
KSJO has recently upped its power
from 20,000 to 50.000 watts and also
by the fact that in the January/Feb-
ruary Arbitron breakout of San Jose
stations KSJO consistently scored
No. 1 in almost all time periods for
its 18-34 target audience. It also took
the top spot in several time periods
for men 18-34 in the metro reading,
which includes all San Francisco
area stations.

However, notes Wright, “the way
the ratings are taken isstill a big dis-
advantage to us because the San
Jose-Santa Clara market is now al-
most as big as San Francisco. and
counting us as part of that market
can’t really be justified any more.
We're taking steps now to try to work
that out with Arbitron.”

The boost in power, says Wright,
“has really helped us toward the
south, toward Monterey and Santa
Cruz. and also north toward San
Francisco and Marin County. And
this is still just the beginning. We ex-
pect soon to be raising our antenna
height.”

In addition to the power boost
KSJO has been giving away BIC
“beam boxes” so that distant listen-
ers can pick up the station without
investing in a large FM antenna.

Wright notes that the fact that
KSJO does so well in men *is not a
sexist thing. It’s just that men 18-24,
our specific target, like progressive
rock and they always show in our
numbers. Women are listening to
softer rock, to Top 40 and country.
San Jose doesn’t look like Detroit or
Cleveland or Allentown but the
tastes are the same. Pat Travers
recently sold out a 3,000-scat show
here. Even the promoters didn't ex-
pect it. But we figured it would hap-
pen”

KSJO does a lot of speciul pro-
gramming to appeal to the progres-
sive audience. A principal feature is
the “Live Wire” show done on loca-
tion at concert sites and aired Sun-
day nights from 9-10. Host Sheila
Rene recently did interview features
with Genesis, Ronnie Montrose, Ted
Nugent, J. Gelils, Eddie Money and
others and also was at California
Jam I1 in Ontario 10 feed back live
reports.

The “Live Wire™ show is followed
by “Wave On,” a two-hour program
focusing on New Wave, imports and
“power pop.” Wright says this
shown has garnered a strong follow-
ing. A listing of New Wave Top 10 is
included in the weekly KSJO report
which goes out to industry people
and which lists the albums getting
play on KSJO as well as albums that
are top sellers in selected San Jose
-etail outlets.

The station has album features
each Monday and Tuesday evening
when entire new LPs are played. The
Monday night feature is called the

By JACK McDONOUGH

“Lobster Platter” after music direc-
tor Paul Wells, a man of some girth
who is known as “the Lobster.”

In another project KSJO recently

put together a 50-hour retrospective
program titled “77 In A Rear-View
Mirror.” They expect to syndicate it
in a 48-hour form because, as

Wright explains, “many stations will
be coming up on their 10th year and
they’ll be looking for this kind of his-
torical programming.”
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UCLA Extension, in cooperation with Bilboard presents
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Foreca
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Whether you are music professionals
or students seeking new careers, the
information you gain from this
series will equip you to plan ahead
with insight and confidence.

Program
5 evening sessions, 7:30-10 pm,
May 15—June 12,
Ackerman Student Union, UCLA

Coordinator: Hal B. Cook, former
publisher, Billboard, executive
producer, “Jazz Album Countdown’”

Monday, May 15
The Music Press
An actual press conference to
introduce new pop star from
England, Chris Rea.
Moderator: Norman Winter,
president, Norman Winter Associates
Speakers:
Press: Diane Bennett, The Hollywood
Reporter, Richard Cromelin, Los
Angeles Times, Regina Jones, Sou/
Magazine; Maureen Orth, New West,
New York
Music Executives:
Arthur Mogull, president,
United Artists Records
Russ Reagan, president,
Parachute Records
Michael Stewart, president,
Inter World Publishing

Monday, May 22
Talent Development
Moderator: Tony Scotti, president,
Scotti Bros. Entertainment
Speakers:
Kent Burkhart, program consultant
and radio personality
Shep Gordon, Alive Entertainment,
managing Alice Cooper, Marvin
Hamlisch, Manhattan Transfer, and
other artists. Additional speakers
to be announced.

st Of Ma)

MusIC

Tuesday, May 30
The Phonograph and Record
Industry After 100 Years
New techniques in recording and
equipment, sounds of today and
the future.
Moderator: Oscar Kusisto, former
president, audio-products division,
Motorola Corp.
Speakers:
Rex Isom, former chief engineer,
RCA Records
John Woram, president,
Woram Audio Associates
Jeff Weber, Pirouette Productions
Steve Padgett, Technics product
manager
Rudy Vallee, star of stage, screen
and recordings

Monday, June 5
The Leading Edge in Radio
Moderator: Doug Hall, radio and
TV editor, Billboard
Speakers:
Ed Little, president,
Mutual Broadcasting Company

Mail Application for Enrollment

\“dUS“Y

Rick Sklar, vice president,
programming, ABC Radio

Monday, June 12
Marketing the Music
Moderator: Ben Bartel, president,
Big Ben’s; co-owner, Wherehouse
Records
Speakers:
Gil Friesen, president,
A & M Records
Ed Rosenblatt, vice president,
Warner Bros. Records

Enroll now by mail, using this form.
For those enrolling in groups
through your business office, please
photocopy or attach separate sheets
for additional applications, giving all
information requested on form.

Fee: $75 Note: No single
admissions are permitted. Enroll-
ment may be charged on your Bank-
Americard, Master Charge or VISA.
Call (213) 825-7321.

Spring 1978
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Country

TV’s Gates Unshuttering For Country Talent

® Continued from puge 4

1sts such as Roy Clark and Johnny
Cash, who have demonstrated that
they are not only singers and pickers
but all-around entertainers. have
sparked an interest in putting coun-
try acts on tv.”

Of course the biggest demand for
network television is the crossover
artist such as a Kenny Rogers. Crys-
tal Gayle and Dolly Parton.
Through their efforts, other Nash-
ville-based acts are finding them-
selves on such network shows as
“Midnight Special,” and are the top-
ics of such specials as “Fifly Ycars
Of Country Music” and *Country
Night Of Stars.” Some are finding
themselves co-hosts on summer vari-
cty series, such as Mel Tillis.

Responding to the successful art-
ist tv exposure. Nashville talent
agencies are gearing efforts in a con-
certed push in this medium area.

One such agency focusing on tv as
a key factor to artist recognition and
growth is Top Billing. Forming a
special services division and work-
ing closely with its affiliate, the Bro-
kaw Co. of Los Angeles, the agency
has spearheaded a campaign that
has netted recent appearances for its
artists on 26 different network, Ca-
nadian and nationally syndicated
shows.

“Our special services division was
formed to increase our emphasis on
all ranges of exposure, artist devel-
opment and publicity.” notes Tandy

LOS ANGELES—The Jim
Halsey Co., Tulsa-based artist
management firm, is expanding
its activitics with a thrust on rec-
ords. The first step in the expan-
sion plans was the appointment
last week of former vice president
of ABC Records, Nashville Larry
Baunach to the post of vice presi-
dent, special projects.

Headquartered in Los An-
geles. Baunach will direct all liai-
son activities for Halsey’s stable

of artists which include Roy
% Clark. Don Williams, the Oak
Ridge Boys and others.

In addition Baunach will di-
rect expansion of Halsey’s inter-
national division for record re-
leases. creative marketing and
song publishing. label coordina-
tion at the International Music
Festival. concert support in con-
¥ Juncuon with record companics
and the establishment of an inde-
pendent record production firm.
{: The Halsey production arm
EE will set up and supervise record

4

deals for artists considered 1o
have strong country/pop cross-
over potential. This includes
matching artists with compatible
E producers. In line with this are
¢ plans tor a concept called “1otal
U advisory services” which include
y adr, sales and promotion for in-
dependent labels and country
% music publishers.

$

} There has also been talk that
+ Halsey is about to establish his
f own record label. Says Halsey: A
lot of people have asked about
the formation of a record com-
pany. Il wont make any comment
about it, but won’t deny it ci-
ther.”

Says Baunach: “We're waiting
for the right deal. We want 10 get

(o N PP

Rice, president of the Nashville tal-
ent management/booking agency,
whose efforts have netted artist ap-
pearances on such network pro-
grams as ABC’s "Academyv of Coun-
try Music Awards.” NBC’s “Country
Night Of Stars,” “Fifty Ycars or
Country Music” and the “World’s
Largest Indoor Country Music
Show.” CBS" “Grammy Awards
Show™ and on ABC, “Mel Tillis &
Susan Together.”

Among the Top Billing artists who
have appeared are Jim Ed Brown,
Helen Cornelius, Tom T. Hall, the
Kendalls. Don Gibson, Kitty Wells,
Jerry Clower, Billy Carter, Jeannie
C. Riley, Jack Greene and Jeannie
Seely, Dickey Lce, Johnny Wright,
Connie Cato. Little Jimmy Dickens,
Wendy Holcombe. Red Sovine, Por-
ter Wagoner and Dottie West.

“The bottom line is betier book-
Ings in quantity and quality, in-
creased record sales and overall ca-
reer advancements.” notes Rice.

A long range project for Top Bill-
ing is to develop a comprehensive
videotape library that would com-
prisc 10 to 15-minute presentations
on each act.

The William Morris Agency
works closely with its New York and
Los Angeles-based tv departments,
and according to Sonny Neal, has
been pushing Nashville acts the last
five years. Jerry Reed is one ex-
ample.

More recently, the agency has

ANOTHER EXPANSION ssssmss0sss00s

Halsey Looks At Disks,

¢
|
- And Likes What He Sees g
?%
|

our feet wet with our other activi-
ties.”

Meanwhile Dick Howard,
Halsey vice president in charge
of West Coast operations, says
the new label, when formed, will
probdbly be a mix of new artists
and artists under Halsey man-
aguﬂcnl

“[f an artists contract comes up
at a label. we’ll make an eval-
uation,” says Howard.

Baunach, along with John
Randolph, general manager of
Halsey-owned radio stations %E
KTOW-AM and KGOW-FM in &
Tulsa, will direct acquisition of
more radio stations leading to the
development of a major chain of
compatiblc radio properties. {f

“We’re looking for propertics
that can be turned around,” says
Baunach. He will also be in-
volved with new radio syndica-
tion projects of country/pop
shows. Plans are being worked
on now with involved labels for a
spinoff album of the Inter-
national Music Festival as well as
other television packages.

Baunach says that future proj-
ects and acquisitions are not re-
stricted to country acts but cross-
over and rock acts as well.

Says Baunach: “Nashville has
to become an important pop cen-
ter or lose its hold in country. Los
Angeles will be playing an in-
creasingly more important role
than Nashvilte in terms of mar-
keting and creativity. I think
Nashville is losing ground to Los
Angeles where there are more
dynamics and initiative.
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1 hope this will spur Nashville
toopen its doors and expand rap-
idly.”

scored with such artists as Charlie
Rich. Ronnie Milsap and Crystal
Gayle.

“All of our acts have taped the
NBC country music specials done
here at the Opry House,” says Neal.
“We also have a Jerry Reed pilot

don’t bend, won’t make it. Show-
manship is the key.”

Billy Deaton of the Billy Deaton
Talent Agency views tv exposure as
a valuable tool in obtaining top dol-
lar for concert appearances.

“They realize that it’s essential to

need (o work to preserve what we've
built here.”

Taylor has been involved for sev-
eral years with artistson “Hee Haw.”
and notes that the success of “Hcee
Haw." along with other shows ema-
nating from Nashville facilities, is

" S — m AT

MIDNIGHT COUNTRY —The Oak Ridge Boys and Barbara Mandrell perform

during a recent taping of the popular television show *‘Midnight Special.”

The Oaks, left to right, are Joe Bonsall, Duane Allen, Bill Golden and Richard
Sterban.

p— .

that’s being done which NBC will
probably pick up for a sitcom in the
fall and Crystal Gayle will be doing
the ‘Midnight Special’ along with an
Osmond Brothers special.”
Commenting on the value of tv
exposure, Neal says that acts now
are almost forced to become all-
around entertainers. “The ones that

U.K. FAVORITE—Elektra/Asylum'’s
Stella Parton receives an award
from the British International Coun-
try Music Assn. for most promising
international artist. She receives it
from Ralph Emery on his syndicated
television show. The award was an-
nounced at the recent Wembley
country music festival.

their career in the long run,” notes
Deaton. “Letting the mass audience
sec their faces is vital to us in being
able to work dates around the coun-
try for the top dollar and being in
demand to do shows co-headlining
with such artists as Merle Haggard
and Tammy Wynette. And tv has
played a big part in this.”

Deaton has been successful in
achieving exposure for Faron
Young, Connie Smith and Hank
Snow.

Competing against the New York
or Los Angeles-based agencies that
have managed 1o slip Nashville-
based acts under their wings has
caused a gencral concern among the
Nashville agencies.

“The reason some of the Nash-
ville-based artists are moving 10
these agencies is because of the di-
rect ‘ins’ to the network shows,”
commients Joe Taylor of the Joe Tay-
lor Artist Agency. “It’s appetizing.
But I think the main thing that these
artists need to remember is that you
don’t know how long something like
this will last. [t’s just like the Jerry
Reed song. *when you're hot, you're
hot, and when vyou’re not, you're
not.” And when you’re not, are those
people going to take care of you?

“I think there’s more of a personal
involvement with artists here, and |
also believe that there needs 10 be
more unity between agencies here in
Nashville. Rather than everyonc
working to outbeat the other, we

FIRMED BY MERVYN CONN

U.S. Acts For UK. TV

NASHVILLE—London country
promoter Mervyn Conn secured
various television appearances for
visiting U.S. country acts after his
10th International Wembley Festi-
val, including a 45-minute special
for Kenny Rogers with guests Dave
& Sugar.

After Charley McCoyv’s perform-
ance of “Stone Fox Chase™ on BBC’s
“Val Doonican Show,” veiwer re-
sponse was such that McCoy was in-
vited back for a second appearance.
BBC-2's rock program “Old Grey
Whistle Test” uses the song as its
theme, so McCoy's clip was rerun on
their program as well.

Other artists sct by Conn to ap-
pear on the *“Val Doonican Show”
include George Hamilton 1V, Dave

& Sugar, Kenny Rogers, Hargus
“Pig” Robbins and Lloyd Green.
Charley Pride will also appear on
the program on his forthcoming Eu-
ropean tour, as well as guesting on
the British comedy program “The
Little And Large Show.”

In a co-production deal, Mervyn
Conn and British independent oper-
ator Westward Television are pre-
paring a five-show series featuring
Carl Perkins, Hamilton, Don Everly,
Raymond Froggatt, Skeeter Davis
and British country act Lynch and
Lawson.

These tv spots are in addition to
the six 40-minute specials filmed at
the Wembley Festival by BBC-2 for
airing mid-summer.

going to attract more tv programs for
this area.

“The more successful we are with
locally produced network shows, the
more i’s going (o help our Nashville
artists and all of us. because our tal-
ent is going to be available here.”

The Lavender-Blake Agency is
also responding to tv exposure and
has taken on Ray Pradines as direc-
tor of public relations to concentrate
heavily on the tv market.

Among the Lavender-Blake art-
ists who have received exposure are
Bobby Bare. Janie Fricke, Ray Price,
Tammy Wynette. Johnny Paycheck
and Barbara Mandrell.

Wills Ends
Hiatus With
New Album

By ELLIS WIDNER

NASHVILLE—Johnnie Lee
Wills, country swing bandleader
and brother of the late Bob Wills,
has ended a 16-year recording ab-
sence. Wills and many of his and his
brother’s former sidemen have cut
some 18 tracks for a forthcoming al-
bum on Jim Halsey’s newly-formed
Tulsa Records.

The session—described as a
“dream come true” for producer
Steve Ripley and a “labor of love”
by Halscy. who anticipates the LP
release 1n three to four months-was
the brainchild of Bob Burwell, crea-
tive director for the Halsey agency,
and grew out of a meeting with Wills
to promote the annual Tulsa Stam-
pede rodeo.

Spending several weeks in prepa-
ration for the session, Ripley says, “I
listened to the old records and
thought about how to do it for nearly
a month. Recording Wills has long
been one of my goals.”

Wills and Ripley worked together
to select songs and musicians. “We
were (rying to get songs that were
new and some old songs that hadn’t
been recorded much that we could
add some fresh arrangements (0,”
comments Wills.

Assembling a stellar group of mu-
sicians, all of whom have either
played with Wills and/or his
brother, and such selections as “Sil-
ver Bells,” “Four Or Five Times.”
“Memories Of You,” “Spanish Mis-

(Continued. on page 51)
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You haven’t heard a hit like this
since the last time you tossed a nickel
into the juke box.

“That’s What Makes the Juke Box Play” by Moe Bandy.

3-10735

A new, old-fashioned hit from the album “Soft Lights and Hard Country Music”
On Columbia Records and Tapes.

@
™

(PRl 537 17 2l “Columbia;’ ‘@ are trademarks of CBS Inc. © 1978 CBS Inc.
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* Star Performer—LPs registering proportionate upward progress this week.

TITLE—Artist, Labet & Number (Distributing Label)

R

.‘ - HARD & FAST ON

i
ES
£
: 1
3 3 2 [16 | TEN YEARS OF GOLD—-Kenny Rogers, United Artists UA-LA 835.H
4| 4 [15 | QUARTER MOON IN A TEN CENT TOWN—Emmylou Harris, warner bros
BSK 3141
YX| 9 |26 | TAKE THIS JOB AND SHOVE IT—Johnny Paycheck, o ke si0es

: 7
, 8
9

1 |15 | WAYLON & WILLIE-Waylon Jennings & Willie Nelson, rca aFL 12686

3 5 | EVERYTIME TWO FOOLS COLLIDE—Kenny Rogers & Dottie West,
United Artists UALABG4H

‘

4 [ SON OF A SON OF A SAILOR-Jimmy Buffett, asc 1046

29 | HERE YOU COME AGAIN—Dolly Parton, Rca aPL12544

11 | SOMEONE LOVES YOU HONEY—Charley Pride, rca apL1.2478

7 | HE WALKS BESIDE ME—Elvis Presley, Rca arL1.2772

10 (11 |31 | SIMPLE DREAMS-Linda Ronstadt, asylum 6104

11 |13 |17 | THE BEST OF THE STATLER BROTHERS, Mercury SRM 11037 (Phonogram)
ﬁ 17 | 5 | VARIATIONS—Eddie Rabbitt, ciektra 6¢ 127

13 | 10 |37 | LOVE IS JUST A GAME—Larry Gatlin, Monument MG 7616 (Phonogram)
14 [ 12 |35 | HEAVEN'S JUST A SIN AWAY—The Kendalls, ovation DV 1719

15 | 16 3 | ENTERTAINERS ... ON AND OFF THE RECORD—The Statler Brothers,
Mercury SRM15007 (Phonogvam)

N N e W

ﬁ 23 5 | BILLY “CRASH" CRADDOCK, capitol 57 11758

17 | 14 |43 | WE MUST BELIEVE IN MAGIC—Crystal Gayle, United Artists UA LA 771 G
ﬁ m STARDUST—Willie Nelson, Coumbia IC 35305

19 |19 |31 | Y'ALL COME BACK SALOON-Oak Ridge Boys, ABc/Dot D02093

20 (18 |36 | T WAS ALMOST LIKE A SONG—Ronnie Milsap, rca APL1 2439

21 |24 | 4 | OLD FASHIONED LOVE—The Kendalls, Dyation 0v1733

22 |22 | 6 | THE BEST OF THE OAK RIDGE BOYS—Coiumbia ke 35302

23 | 20 |39 | DAYTIME FRIENDS—Kenny Rogers, United Artists UALA 7540

24 |15 |13 | LET'S KEEP IT THAT WAY—Anne Murray, Capitol ST 11743

25 | 21 6 | EASTER ISLAND—Kris Kristofferson, Monument J7 35310 (Columbia)

26 | 27 |71 | GREATEST HITS—Linda Ronstadt, asylum 7£.1097

27 | 28 |52 | OL' WAYLON—Waylon Jennings, Rca apL 12317
ﬁ 35 { 9 | OUT OF MY HEAD AND BACK IN MY BED—Loretta Lynn, mca 2330
29 | 26 |20 | WANTED: THE OUTLAWS—Waylon Jennings, Rca afL 11312

30 | 32 3 | REDHEADED STRANGER-Willie Nelson, Columbia KC 33182

31 | 31 |31 | COUNTRY BOY—Don Williams, ABC/Dot DO 2098

32 |29 |36 | THAT'S THE WAY LOVE SHOULD BE—Dave & Sugar, Rca APLI-2477
33 |30 {29 | ELVIS IN CONCERT—Elvis Presley, rca apL22587

34 | 25 |13 | ENDLESS WIRE—Gordon Lightfoot, warner Bros. BSK 3149

35 | 37 | 3 | BURNING THE BALLROOM DOWN—Amazing Rhythm Aces, Asc 1063
ﬁ 44 | 6 | SOFT LIGHTS AND HARD COUNTRY MUSIC—Moe Bandy, Columbia KC 35288
37 | 36 |56 | KENNY ROGERS, united Artists UA LAGSY-G

38 | 41 |14 | GEORGIA KEEPS PULLING ON MY RING—Conway Twitty, mca 2328
39 |39 | 2 |1 STILL BELIEVE IN LOVE—Charlie Rich, United Artists UA-LA8T6 H

40 | 40 | 88 | CRYSTAL-Crystal Gayle, United Artists UA-LAGI4-G

41 |33 {23 || WANT TO LIVE-John Denver, Rca AFL12521

42 | 34 |14 | ELEVEN WINNERS—Merle Haggard, capitol ST-11745

43 | 38 5 | GREATEST HITS—Tanya Tucker, mca MCA 3032

44 | 45 | 3 | A LOVER'S QUESTION-—Jacky Ward, mercury 55018 (Phonogram)

45 | 50 | 4 | RED HOT MEMORY—Kenny Dale, capitol ST-11762

46 m I'LL NEVER BE FREE—Jim Ed Brown & Helen Cornelius, rca aPL12781
47 | 47 ' 3 | SWAMP GOLD-—Freddy Fender, ABc 1062
48 m LIVE AT THE SAM HOUSTON COLISEUM—Mel Tillis, Mom 2-5404
49 | 48 | 3 | FLYING HIGH-Mickey Gilley, riaysey K2 35099 (6pr)

50 m | WOULD LIKE TO SEE YOU AGAIN—Johnny Cash, Columbia KC 35313

Churchill Distributing Star-Fox

NASHVILLE-Star-Fox Records handled on a national basis via

MAY 13, 1978, BILLBOARD

and subsidiary Star-Fox Recording Churchill Records, Ltd. distribution
Studios. headquartered 1n Fr outlets.

Wayne. Ind., have signed a distribu- The first single release to be han-
tion agreement with Churchill Rec- dled by Churchill is “The Giver” by
ords, Lid. Paul Schmucker, scheduled for June

All releases trom Star-Fox will be release.



Bigger, better, beneficial and exclusive

Billboards 1978-79 Country Music Sourcebook

BIGGER! More listings, features and information.

BETTER! ‘The second time around.” Just one year ago, Billboard
introduced the industry’s FIRST total COUNTRY MUSIC SOURCE-
BOOK that was instantly accepted, highly sought after, and
even more important, vitally used throughout the year all around
the world.

BENEFICIAL! Your ad receives year-round exposure to literally
thousands in YOUR specialized industry... causing action that ends
up creating results which can mean new and additional business for
you and your firm.

EXCLUSIVE! It's the only annual directory or sourcebook devoted
to and directed solely at the country music industry.

Date of Issue: June 24,1978
Advertising Deadline: May 26,1978

Size: 8Y2"x 11" a separate anrual by Billboard, that's KEPT by every-
body interested in the country music market. Special Country rates

will apply. Contact your nearest Billboard Advertising Account
Executive TODAY.

Don’t miss out on the Country Music Advertising Buy of the
Year. ACT NOW!
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DON KING’S

“Don’t
Make No
Promises”

“Happy
Go Lucky

Morning”

Billboard
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Hot Country Singlles.
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* STAR PERFORMER-Singles registering greatest proportionate upward progress this week.

(J. MacRae, B. Morrison). Epic 8-50525
(Music City, ASCAP)

(). Vest, D. Chambertain), Elektra 45476
(Galiean, ASCAP)

= = < - - mt -
£ |2 42 £ | =) £2 £ |4
a2 | v |2 TITLE-Artist 2 | 3|z TITLE-Artist < | 85 [ TITLE-Artist
= 3 S (Writer), Labe! & Number (Dist. Label) (Publisher, Licensee) = 3 s (Writer), Label & Number (Dist. Label) (Publisher, Licensee) é 3 = S | (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
1 1 9 IT'S ALL WRONG, 35 7111 MAYBE BABY — Susie Allanson 68 70 4 I'M ALREADY TAKEN—Steve Wariner
BUT IT'S ALRIGHT/ (N. CP:tty. C.BHardm), Warner/Curb 8534 (S. Wariner, T. Ryan, C. Atkins), RCA
Il\)Ng DO)O;!& ﬂ%'fv‘l""t"’sm“" (McCartney, BMI) 11173 (Stibbs, BMI)
A ) 36 [ 10 | 10 | COME ON IN—lerry Lee Lewis L
Y| 2 10 | SHE CAN PUT HER SHOES UNDER MY (8. Bradduck), Mercury 55021 (lree, BMD) Y| s | THE LOSER- ke Dae o hutiee. B
BED (ANYT'ME)—Iohnny Duncan
A. Schroeder, B. Halley), Columbia 310694 (Dand 37 116 | 10 WHISKEY TRIP—Gary Stewart ) )
Bmyf lmu:.’tea, A;C:;}Sus;:m&;:gs Unlimltgd,a"Bral) g;.l CRatsonéDd. umsfg), Rea\alllld (Screen Gems: 70178 4 ‘(‘TthleT_r:tch ;:‘)m:‘[ RE LIVIN
ﬁ 4 9 I’'M ALWAYS ON A MOUNTAIN RSO (RC. Bannon. J. Bettis), Columbia 310714 (Warner
WHEN | FALL—Merle Haggard 38 30 9 RUNAWAY— Narvel Felts Tamerlane, BMI/Sweet Harmony, ASCAP)
{C. Howard), MCA 40869 (ATV/Shade Tree, BMI) {(D. Shannon, M. Crook), ABC 12338 (Mole Hote/
| s| 9| Do vou KNOW YOU ARE Belnds, BM) )/ {ER TR 0 SO APV A
MY SUNSHINE—statier Broth " = Billy “Crash" Craddoc
(D. Reid, H. Reid). Mer?uri'SSgZZEEls’honogram) #ix 5 mg;gﬁ&i‘:ﬁgbg :'EMB"EEN (B. Anderson). ABC 12357 (Johnny Buenstock, BM])
(Gowboy, BMI) {B. Rabin), Polydor 14457 (Screen Gems-EMI, BMI) 72 77 4 THE REST OF MY LIFE—Kenny st
51 3 (13 HEARTS ON FIRE—Eddie Rabbitt (R Mainegra). MCA 40880 (Unart. BMI)
Eg Rabbitt, E Stsvens,BD‘ Tyler), Elektra 45461 40 34 12 WE BELIEVE IN HAPPY . Mainegra), art,
riarpatch/Deb Dave, BMI) ENDINGS— Joh Rodri , .
6| 6| 8 | UNCHAINED MELODY/SOFTLY, AS | (B. MeDil), Mercury 55020 (Phonogram) Top'St ] ¥ | DONEYOUSTHIBEARS
LEAVE YOU—Euis Presiey (Hall-Clement, BMI) (BL Moms, i Shedd M. lohnson). Monument 45248
(A. North, H. Zaret)/(R. devita, H. Shaper). RCA (Dixte Queen/Haystack, ASCAP/Dawnbreaker, BMI)
ﬁ 11212 (Frank. ASCAP)/(Miler, ASCAP) 41 | 38 | 14 a%ngm[ LOVES YOU : .
13| 8 GEORGIA ON MY MIND—wiliie Nel =1y R [ AKE N ;
(1 Gamitan$ ore, Columbia 310704 (0. Devaney), RCA 11201 (Music Gity, ASCAP) W Ege’;')r_';‘m e OEROMISESY (Youy Eanit
eer,
1 63 5 ITS A HEARTACHE — Bonnie Tyl (D. King, D. Woodward), Con Brio 133 (Wiljex, ASCAP)
8| 9| 9| THE POWER OF POSITIVE * (Scolt, Wolle), RCA 11249 (F Gem. BH1)
DRINKING—Mickey Gilley ﬁ 87 3 | WANT A LITTLE COWBOY —Jserry abbott
(B. Kiang, D. Pirimmer), Playboy 85826 (Epic) ﬁ 53| 5 TOO MANY NIGHTS ALONE—Bobby Bare (Abbott, Jackson), Churchhill 7712 (Valence, BMI)
(Singletree, BMI) (S. Silverstein, E. Stevens), Columbia 310630 (Deb
| 12| 9| IF vou can ToucH Her Dave/Exi ye, BMI) | 6 | 2 | BROTHER—De wayne orenter
AT ALL—willie Neson ﬁ 65 3 HERE COMES THE REASON | (D. Orender). Nu Trayt 920 (WIG) (Acuf-Rose. BMI)
(L. Clayton). RCA 11235 (Resaca, BMI) LIVE—Ronnie. Mcbowell 7l s SUNSHINE MAN
14| 9 RED WINE AND BLUE (B. Peters). Scorpion 1159 (GRT)  henny Price
R Pennington), MR BMI
MEMORIES —J0e Stamp! (B Peters & Slimbull, BM!) ( gLon), MRC)IOT2(Tiee: )
=Joe Stampie '
(B Shernil ¢ Tayor M. Sheril). Epc 850517 |56 | 4 | rouKe 0 see sesus on The 78| 76 | 5 | THE NINTH OF SEPTEMBER—sim Chestnut
(Algee, BMI) , Midnight Special)—Tammy Wyneti (S. Collom), ABC/Hickory 4027 (Milene. ASCAP)
ﬁ 15 8 NO, NO, NO (Id Rather Be (R. Seay, D. Smith), Epic 8-50538 (Blackwood/Magic
Free)—Rex Allen Ir. Castle, BMI) 9] 3 WAYS OF A WOMAN IN LOVE—T1om Bresh
(Cw, Holyfield, B 'ﬂd\)/m)‘ WW; Bros. 8541 (Hall- ﬁ 5 . COUNTRY LOVIN (D. Cook), ABC 12352 (Cross Keys, ASCAP)
tement/Maple Hill/Vogue, " —Eddy Arnold
12 11| 10 | PLL NEVER BE FREE- i et & Rimeaan B 31 L L P )
Jim €d Brown/Helen Corneli i api riter's Night,
€ S s R0 1120 e P 5| ¢ | CANT GET UP 81 T I O I
ilene, —Brenda Kay Perry NIGHTS A WEEK—Ruby Fall
Wy 19| 6| Purmn N oveRTIME AT (R. Pennington), MRC 1013 (Dunbar. BI) (A. Domi), 50 States 60 (Travis, BM)
HOME— charlie Rich —Mel Ti
(B. Peters), UA 1193 (Ben Peters. BMI) I(BPE},,I“E‘,{_EG‘";UJ?DE M ﬁ m I(Jﬁfk Vgl% lMA:?slg;(LSm:aa Rt
ﬁ 18| 6 GOTTA’ QUIT LOOKIN' AT YOU (Sabal, ASCAP/Sawgrass. BMI) | g g e
BABY —Dave & Sugar 49 | 43 | 8 | SWEET LOVE FEELINGS—lerry et YOU'LL BE BACK (Every Night In My
(). Foster-B. Rice), RCA 1125] (Jack and Bill, ASCAP) 0. R Hubbard). RCA 11232 (Vmg,'."w”,)” ﬁ Dreams)— sohnny Russel
ﬁ 2.1 5 NIGHT TIME MAGIC— Larry Gatiin , (W. Holyfield, J. Russell), Polydor 14475
(L. Gattin), Monument 45249 (First Generation, BMI) 50 | 40 | 11 ?TAEY T SJY(?U—:)anie)FviCc(;e = PYE (Maplehifl/Vogue/Sunflower Country, BMI)
y . bmeiner, J. breenebaum), umbia 3-
Wio| 7| m GONNA LOVE YOU (Sowgrass, M) 84| 88 | 3 | IF THERE'S ONE ANGEL MISSING (She's
ANYWAY —Cristy Lane H In My A Toni ht) B
(L Martne Jr). LS 156 (Rhab. BM) 51| 42| 13 | SWEET SWEET SMILE- Cavertrs (W Marse, SUR 157 (e Wing/General Sy
17(17 | 9 | THIS IS THE LOVE—Sonny James A e
(B. Springfield, L. Wood). Columbia 3-10703 (Bobby e ﬁ m YOU NEEDED ME—Anne Murray
Goldsboro, ASCAP/House of Gold, BMI) 64 4 ONLY YOU— e Hart (R. Goodrum), Capitol 4574
Freddie H
ﬁ 25 5 TWO MORE BOTTLES (A. Rand. B. Ram), Capitol 4561 (TRO-Hollis, BMI) | (Chappell/Ironside, ASCAP)
OF WINE— Emmiou rts - xsc ounar oy | YAP| 66 | 3 |  BABY M YOURS bebty soone r lm WE DON'T LIVE HERE, WE JUST LOVE
(V. McCoy), Warner Bros. 8554 (Blackwood. BMI) HERE —s8ig Ben Atkins
24 6 COWBOYS DON'T GET LUCKY ALL THE : ! GWR ST | (M. Buckins), GRT 161 (Lowery. BMI)
TIME—Gene Wats 4 ! 4 LAY DOWN —Eric Clapto ' ' '
o Harms)."EapiatOIOQSSG (Doubteday, BM1) (E. Clapton, M. Levy, G. Te:lry). SEo"m (Polydor) ﬁ m YOU LOVE THE THUNDER— Hank wiltiams Ir.
20 | 23 8 FOl.Ilﬂ ngTsLE LETIE'ERS—gteIIBa l;)anon (Stigwood/Unichappell, BMT) (). Browne). Warner/Curb 8564 (Swallow Turn, ASCAP)
{D. Tyler, E_ Stevens). Elektra 45468 (Deb Oave/ ' _
Briarpatch, BMI) ﬁ B 4 (SFUS':':m,JAmﬁ!N,,i';f'x:::e?'é’:g:_'sg553 88 | 89 5 | DON'T WANNA CRY—Maury Finney
211 211 10 BORN TO BE WI'I'I-EI3 YOU_Ssaa-m,E Posey (Cotgems-EMI, ASCAP) (L. Gatlin), Soundwaves 4566 (First Generation. BMI)
D. Robertson), hers 8540 (Edwin H
Wors, ascapy "o Broters 8540 (i 5 | 47 | 14 | IT DON'T FEEL LIKE SINNIN' 89|90 | 2 | SONG MAN—rick acaues
ﬁ 2 5 GEORGIA IN A JUG/ME AND ‘!’S MS[%_TEEPK&“::?; e E T (R Jacques), Caprice 2046 (Sound Corp.. ASCAP)
THE [RS—lohny Paycheck ‘ e T ‘ ) o d m THE REAL THING— Jean Shepard
SR ok PRTROUERRSSTAIENG. SeRfemDt 57| 48 | 14 I'VE GOT A WINNER IN YOU-Doo wiliams (R McDowell). Scarpion 157 (GRT) (Brim, SESAC)
B 850539 (Tree, BMY) %guliméhmell;" 0 williams), ABC 12332 (Maple Hill/ ’
ﬁ : 91| 97 3 THERE'S NOTHING LIKE THE
20 [ % [ [NSHR] ERED SOMERODY 58 | 46 | 13 | DONT EVER SAY GOODBYE—T. G. Sheppard LOVE BETWEEN R WOMAN AND A
- =1 L e
ETLTSE e I\ . (P. Dempsey), Warner/Curb 8525 (Lowball, ASCADIE)M MAN—Linda Cassady/Bobby Spears
(T Hall). RCA 11253 (Halinote, BMI) (0. Hice, R Hice), Cinkay 036 (All-American)
ﬁ 28| 5 {;LL'thdE)TRBléEHngo YPU}W"'“ Boys 59| 50 | 15 | CHEATED ON A GOOD WOMAN'S (Mandy. ASCAP)
ody), A (Tree, LOVE— Billy “Crash” Craddock
29 6 | LIKE LADIES IN LONG BLACK (D. Bryant), Capitol 4545 (Onhisown, BMI) 92| 92 2 IT'S NOT OVER TILL IT'S
ﬁ DRESSES—Bobby Borchers e . OVER—Billy Walker
(R. Bourke), Playboy 85827 (Epic) (Chappell, ASCAP) 60 | 52 | 14 READY FOR THE TIMES TO GET (R. Penmington), MRC 1014 (Almarie, BMI)
ﬁ 3 3 IT ONLY HURTS FOR A LITTLE ﬂ%ﬁ?@ﬁ"&lﬂeﬁ’lﬁgs 1136 (Aunt Polly's, BMI) 93| 98 2 | HEAR YOU COMING BACK—Brent Burns
WHILE—Margo Smith (Y. Smith), Pantheon Desert 79/NSD (EV. ASCAP)
i eoann [Bresabish ﬁ 7| 3 RISING ABOVE ICT ALL—JLanZAnderson o
(5. Foster, B. Rice). Cotumbia 3-10721 (April, ASCAP) 9% | 94| 2 WHEN MY ANGEL TURNS INTO A
ﬁ 32 7 NOW YOU SEE 'EM, . DEVIL—Del Reeves
NSOW YOl)J [E);?N'T—n&y heat ! 62| 49 | 12 :;LtL EOE“;;")ERE (:’:'e“ You (B Peters), United Artists 1191 (Ben Peters, BMI)
(S. Whipple), ABC 12346 (Tree, € —David Rogers
P | 33| 7| SLOW AND EASY—Ranty saron e ATl e e 95| 95 | 2 | THE GAMBLER—ugh wottati
(F. Kelly, B. Muir), Republic 017 (Frebar and Taylor 4 (D. Schiitz), Mercury 55024 (Writer's Night, ASCAP)
Made, BMI) 63| 68 5 EASY—john Wesley Ryles
" —Bi 9% | 96 Z RAG MOP—The Drifting Cowbo
ﬁ & G l(LVEBqu;eor,TRTng(I;lr(l)g), Blrl\|ilteedloAr§?set:rsll90 i lMEIARCRles S {URTenreHarve! Sii) (J. Wills, D, Anderesonr)', IE?:%C §~';05f3 (Belinda, BMI)
ﬁ (Blackwood /ATV, BMI) 64 | 51 | 14 STARTING A%CL OVER 5AGA|N—Don Gibson o7 THE WEEDS OUTLIVED THE
WORK - d A (P. Mitchetl), ABC/Hickory 54024 m
¥ ?SIRWTDIppIe), Warng:efrilrl:sg_ ggé%pl(enee, BM)) (Muscle Shoals, BMI) | RE°§E§'DE”I°" '“?‘Cg"m BlueTe aASCAR
Ar| 30| 4 SHADY REST-Me et o 65| 54 | 15 | A LOVER'S QUESTION—scky War R S e
. McOill), Polydor 144 all-Clement, (B. Benton, J. Williams), Mercury 5501 98 m WHO" TIE MY SHOES—Ray Pi
ﬁ 4| 3 | CAN'T WAIT ANY L(C)NGER—thiu ndersn ﬁ (Times Square/Edeny Unichappell, BMI) (ngneSrsg%mp 130 (NSD) .
] (B. Anderson, B. Killen), MCA 40833 (Stallion, BMI) m WEEKEND FRIEND—Con Hunley (Golden Horn, ASCAP)
33 5113 EVERYTII{E TWO FOOLS _ (B ovs«fual'sri'Ebifiee'/sm){nvfam) Bros. 8572 99 | 100 2 M ON MY WAY—Captain & Teonill
o e s e ( ¢ (M. Safan), ASM 2027 (Pink Flower, BMI)
ASCAP/Window, BMI) ﬁ 79 3 IT }UST WON'T FEEL LIKE CHEATING
ﬁ 45| 6 LET ME BE YOUR BABY—Charly McClain (With You)—sammi Smith 100 SWEET MARY —0Oanny Hargrove

(S. Jabiecki), 50 States 61 (NSO)
(Kamasutra/Big Hawk, BMI)
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Roger Bowling wrote the smash hit “Lucille”’ |
Roger Bowling wrote the new smash hit “Dance with me Molly.”"
And he sings it for you, too. Lo

On Louisiana Hayride Records

Produced by Bub Montgomery. *Now being shipped.
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by title every record to hit Biliboard's
Country charts.

o Picture index of Top Artists.

® Trivia index of interesting and useful
facts.

Be an authority on charted music,
Order your set today!

Maii your check or money order to:
Record Research Inc., P.0. Box 200
Menomonee Falls, Wl 53051

OTop C&W '49-71 ... .. .. $25
O Top Pop 55-72 (Hardcover) . $40
O Taop Pop '55-72 (Softcover] . $30
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O Top Easy Listening '61-74 .. 825

SUPPLEMENTS ........ $10 Each
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Country

_ NashvilleScene

By PAT NELSON

RCA's Steve Young and ABC's Randy Gurley
were caught jamming along with Nashville musi-
cians Tommy Allsup, Chip Young and Bob Moore
at the Sunset Club in Globe, Ariz. after Sammi
Smith’s benefit concert for the Apache Indians.

Capitol songstress Connie Cato is off to Los
Angeles for a recording session with Swedish
producer Ben Palmer. . .. Cornelia Wallace's re-
surgence into the entertainment field sparked
an in-depth interview with her in People Maga-
zine

Poet, songwriter and playwright Billy Ed
Wheeler has been back in Nashville working on
an album project for National Geographic. ...
Producer Jimmy Bowen completed a master ses-
sion on singer/songwriter Larry Barnes, who
writes for Little David Wilkins' publishing com-
pany, and is new being managed by Lamar Pike.

. Don Williams and Eddie Rabbitt will head-
line a concert sponsored by KSOP Radio in Salt
Lake City Saturday (20).

Kansas rewarded Woodland Sound Studies
and mastering engineer Denny Purcell with a
gold album for his contributions to the group's
LP “Masque.” The Kirshner album received
RIAA certification after the more recently re-
corded success, “Point Of Know Return,” which
was also recorded at Woodland. Other album
projects underway at the Nashville studio in-
clude the Wilson Brothers LP for Big Tree pro-
duced by Kyle Lehning with engineers Danny
Hilley and Mike Porter, and Joe South's new al-
bum engineered by David McKinley and Bob
Langford. The Oak Ridge Boys have completed a
new ABC LP with producer Ron Chancey while
Dave Burgess wrapped up production on Kathy
Barnes' LP for Republic.

“Grand Ole Opry" stars, the Pour Guys, have
been booked for a week's engagement at the Ex-
ecutive Inn in Evansville, Ind., fune 12-17, be-
fore heading to the Executive Inn in Owensboro,
Ky. for a week beginning June 19. At the group’s
Owensboro appearance, the Pour Guys are
scheduled to share the billing with Ginger Rog-
ers. ... WOKK's mid-day announcer Larry Ed-
wards and WOKK/WALT music director Van Mac
stopped by to meet Ronnie Milsap after his per-
formance at the Meridan, Miss. Lively Arts Festi-

Anderson On Soap

NASHVILLE--Bill Anderson has
become the first country music
singer-wriler (o guest star on a net-
work soap opera with his recent ap-
pearances on ABC-TV’s “One Life
To Live.” Anderson played himself
on the popular daytime series and
also sang three songs.

val. Crystal Gayle and Larry Gatlin were among
others featured at the week-long event at the
Temple Theatre.

New York's nitery O'Lunney's celebrates its
fifth anniversary in country music Wednesday
(10) with entertainment by Troy Ferguson, Sue
Smith and the Country Gentlemen, Wayne Phil-
lips, Sherry Ellis, and High in the Saddle. . . . Be-
fore their appearance on the Academy of Coun-
try Music Awards show, Ovation Records’ duo
the Kendalls spent five days with West Coast
media. Synchronizing their efforts, the label has
embarked on a major point-of-purchase cam-
paign for the Kendalls which emphasizes exten-
sive retail level display material including three-
by-three foot album blow-ups, posters, p-o-p di-
vider cards and mobile dummy jackets.

Talent manager and publisher Don Light is
making a grand entry into Nashville's racing
scene. In his second race, Light qualified first
and finished fifth in the mini-stock division at
the Nashville Speedway. Light manages the or-
ange #50—a modified Austin Healey. . . . Cana-
dian promoter Harry Joyce is taking a cue from
Rudy Callicutt's success with the “Grand Ole
Opry Stars On Tour” shows and is staging simi-
lar concerts for Canadian markets. Jim Ed Brown
& Helen Cornelius, Jack Greene & Jeannie Seely,
Tom T. Hall and Red Sovine have been set for
the northern tour.

Cin/Kay Records has paired Linda Cassady
and Bobby Spears for an album to be released
June 1. Produced by Hal Freeman and Jim Fos-
ter with arrangements by Sonny Garrish, the LP
will be distributed by All American Record Dis-
tributing. . . . Arista Records artist Don McLean
0Of “Bye, Bye Miss American Pie” and “Vincent”
fame has been recording at fack Clement Stu-
dios with Larry Butler producing.

Lewis Anderson, writer of songs for such art-
ists as Helen Reddy, the Carpenters, Shirley
Bassey and Jane Olivor, is now in Nashville and
has secured cuts for Crystal Gayle, Seals &
Crofts, Johnny Lee, Chuck Woolery and Laney
Smaliwood. “One More Time" and “That | Love
You, You Love Me Too Love Song" were released
in April by Seals & Crofts and Smallwood respec-
tively.

Columbia Records hosted a special in-house
listening preview of Bobby Bare's debut LP
“Bare” and Janie Fricke's album premiere
“Singer Of Songs™ at the label's corporate office
in New York. On hand were label execs Bruce
Lundvall, Jack Craigo, Rick Blackburn and Billy
Sherrill.

The 1.D. Summer Show, featuring Ed Enoch
and the Stamps, commenced a 90-day tour Mon-
day (1) in Dallas continuing through Aug. 9 in
Washington, D.C. The tour also includes dates in
Hawaii.

King New President
Of CMF’s Trustees

NASHVILLE-The Country Mu-
sic Foundation Board of Trustees
met in Washington, D.C., recently to
elect new officers and make plans
for future foundation activities. Bill
Ivey, executive director of the foun-
dation termed it “one of the most
energetic and enthusiastic meetings
we’ve ever had.”

Among the items discussed, in ad-
dition to the election of officers, was
a major revision in the Hall of Fame
area of the Country Music Hall of
Fame and Museum which will take
place by Fan Fair.

Trustees also gave extremely fa-
vorable responses to three new pub-
lications of the foundation including
Truth Is Stranger Than Publicity,
Alton Delmore’s Autobiography,
the revised Journal of Country Mu-
sic, and the entirely new souvenir
and guide book to the Hall of Fame
and Museum,

The board was encouraged to
learn that, despite severe winter
weather. attendance at the Hall of
Fame and Museum was up some
30% over the same period last year.

Hall of Fame and long-time
board of trustee member Pee Wee
King was elected president at the
meet, while Bill Lowery of Lowery

Music was elected executive vice
president.

Other vice presidents elected were
Roy Horton of the Peer-Southern
organization, Brad McCuen of
SESAC, and Jim Foglesong of ABC
Records.

Joe Talbot of Joe Talbot and As-
sociates will continue as treasurer,
while WSM air personality Ralph
Emery will join the board of trustees
for the first time, serving as secre-
tary.

Elected to new three-year terms
were Talbot, Connie B. Gay and
Wesley Rose. Trustees continuing
terms included Frank Jones, Capitol
Records. as chairman of the board:
Bill Denny, Cedarwood Publishing
Co.: Grelun Landon, RCA Records;
Dorothy Owens, Buck Owens Ents..
Frances Preston. BMI, and Bud
Wendell of WSM. W Michael Mi-
lom serves as legal counsel for the
foundation.

The CMF is a non-profit organi
zation which directs the activities of
the Country Music Hall of Famec
and Museum, the Country Music
Foundation Library and Media
Center, and the Country Music
Foundation Press in Nashville

SOAPY START~Bill Anderson becomes the first country music artist to ap-

pear on a network soap opera with his appearance on ABC-TV's daytime se-

rial, “*One Life To Live.” Anderson played himself while Jill Voigt, left, played
Becky Lee Hunt.

Haisey, Clark Look To Latin America

By MARYV FISHER

MEXICO CITY —Jim Halsey and
Roy Clark are making plans to pene-
trate the Mexican and Latin Ameri-
can markets with country artists and
music.

Here for the recent taping of a
CBS-TV special, “Fiesta del Sol,”
Clark observes, “We have made
some penetration into the European
market, so now it’s time to turn some
attention down this way.”

Once headway is made in Mexico,
Halsey would like to set up a cara-
van of country artists for the rest of
Latin America. He feels that State

Firm Exits N.Y.
For Nashville

NASHVILLE-Lance Produc-
tions, Inc., headquartered in New
York for the past 25 years, has
moved its main offices to Nashville.
The firm, which produces films, tele-
vision commercials and records, as
well as booking talent and publish-
ing music, is now headquartered at
1010 17th Ave. South.

Subsidiaries operating from
Nashville are Country International
Records, Dom Melillo Talent Book-
ing Agency, Lance Music Publishing
Companies and the Ford Land De-
velopment Co. The firm maintains
offices in Halifax, Canada: Man-
chester, England. and Yonkers, N.Y.

Executives based in Nashville in-
clude Dom Melillo, vice president,
who heads the booking agency and
record company sales; John Lance,
secretary, who operates film and tv
production; and Jake Payne, vice
president and general operations
manager for the company.

Artists on the Country Inter-
national label include Van Trevor,
Joy Ford, Johnny Swendel, Jo Ann
Steele and Sydney Devine.

Although Lance Productions is
predominently involved in country
music, the agency books top forty,
disco and rock groups throughout
the eastern U.S. and Canada,

Department sponsorship which he
had when he went to Russia last year
with a group of artists, may be the
way to handle those plans best.

“To make some even closer ties
with this neighboring land, we also
have plans to introduce a few of
these local artists at our annual jam-
boree, the Tulsa '78 International
Music Festival-Nov. 3-5" Halsey
says.

The first step in the plan is to re-
lease an LP of the best of Clark’s
ABC/Dot product through their lo-
cal distributor, Discos Musart.

At the same time negotiations are

(Continued on page 64)

. CMF Journal

NASHVILLE-The Country Mu-
sic Foundation has redesigned and
expanded its tri-annual Journal of
Country Music.

Under the editorship of Kyle D.
Young, the magazine has assumed
an attractive 8'2” square format, and
features, within its 100 pages of nu-
merous illustrations, a more compre-
hensive book and record review sec-
tion, and a continuing photographic
exhibit -the JCM Gallery.

The journal, which had its begin-
nings several years ago in a mim-
eographed newsletter and later a
small stapled format is, according to
its new editor, “devoted to the publi-
cation of primary source material
and interpretive articles treating
subjects related to the country music
tradition.”

One of the foremost bridges be-
tween the country music community
and the academic world, the revised
journal also contains features of in-
terest to the music business as well as
the scholarly community.

The publication is available on a
subscription basis at $10 yearly from
the Journal of Country Music, 4 Mu
sic Square East, Nashville 37203

Ask Full Names For Songsters

NASHVILLE—In its increasing
efforts to provide due attention to its
songwriter members, the Nashville
Songwriters Assn. International has
requested publishers to furnish full
names to labels when crediting
recording projects

“When we first began this project,
which was one of our earliest aims,”
notes Maggie Cavender, executive

©

director of the association, “we

made great strides in getting a song-
writer's name in full on disks, album
covers and jackets. As it is now.
though, it's almost reverted back to
initials and surnames.

“So we polled several major
record labels and found that if the
publisher would furnish the full
name and request that the full name
be used, that they would honor the
request’
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Conway the Performer, Writer,
Producer and Mentor:

He Does It All

By GERRY WOOD

Conway the Creator.

Best known as a recording artist, Twitty's creativity surges
into other artistic fields, too. Don’t forget Conway the writer
and Conway the producer.

Twitty has spent much time, and money, in a myriad of busi-
ness ventures in the past. Some were successful, some
weren't. All took a lot of time.

When 24 hours a day were too few to handle it all, Twitty had
to decide between business and the music business. He opted
for the latter. "'l made a decision that there are so many facets
of the music business—such as production—that | wanted to
get involved in,” recalls Twitty.

Enter Twitty Bird Productions. Conway’s new production com-
pany is headed by Snuffy Miller, a former in-house producer for
MCA Records. David Barnes is a producer for Twitty Bird—and
Twitty helps out with all of the productions.

‘The company was set up mainly to help young new talents get intc
country music,'” comments Twitty. Talents such as Joni Lee, Jesseca
James, Charlie Tango, Peggy Forman and Linda Plowman. And the
scope of operations has enlarged into established talents such as
Nat Stuckey and Cal Smith.
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Twitty loves to produce. ‘A lot of personal re-
wards come from starting with nothing except
you and the artist. and creating a sound that
people will like. The company is going good, but
it takes time, especially when you're dealing with
brand new people getting into the music busi-
ness.”’

As a producer-mentor, Twitty as an artist has
what many people believe is the best producer in
Nashville's impressive history: Owen Bradley.
‘He's been fantastic for me,” claims Twitty. “‘He's
one of the very best in the business.”

Their relationship spans more than a dozen
years. “Back in 1965, Owen recognized that | had
an ear for a good country song. He's not the type of
producer who will say, ‘We're going to do what | want
to do. you're going to listen to me, and you just get
out there and sing.’ If someone has something to of-
fer, then he listens. He's been very good about that.”

Conway the Writer. He likes every facet of show busi-
ness, but believes that writing ‘'may be the most re-
warding thing."

“To sit down, write a song, put it on record with people liking it and remembering it for years,
is one of the biggest tracks you can leave. | really enjoy that part of it.”

Like most songwriters, Twitty has a close. personal relationship with a song. “*A song is like
one of your children. It lives and breathes and communicates with people who learn to love the
song—and it stays with them for years.”

Conway the Artist. With a capital A.

He has succeeded with consistency and professionalism matched by few other country per-
formers. Gaining the No. 1 spot in the charts and hearts of America for a solid decade is an
amazing accomplishment.

And to think it all started some two decades ago with a No. 1 pop and country hit makes it even
meore impressive. The rapid rise to success must have had Twitty singing—in wonderment—the
title of his hit that made it all possible, *“It's Only Make Believe."

"I wrote ‘It's Only Make Believe’ back in 1958, and, in my wildest dreams, | didn't think any-

With

thing like that would ever happen to me. Since that record, everything
else is gravy because | never figured I'd get that far.”

But to get back to the roots of Twitty’s career as an artist
you'll have to go back to his tender age of four when he was
playing guitar and singing country songs. “My dad played
guitar a little bit and | learned three chords from him, and
taught myself from there.”

If starting at four was early, listen to this: at age 10.

Twitty had his own radio show on KFFA, Helena, Ark.

“The boy that plays steel for me now played steel for
me then—John Hughey. We had our own radio show
and band all the way through school.”

Ironically, Twitty's first success came in the rock
field even though his first love was country. “The

thought of country music as a profession never
crossed my mind."

He couldn't think about competing with the coun-
try music singers who had influenced him so much—

artists such as Roy Acuff, Bill Monroe, Ernest Tubb,
Red Foley, Eddy Arnold, Kitty Wells, Johnny & Jack,
Carl Smith, Webb Pierce, Ray Price and the inevitable
Hank Williams. They were major influences on the
young Twitty.
“l didn't know what a record was, but | heard them
on the ‘Grand Cle Opry’ on the radio.”
Even when his success soared as a rock singer, his
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heart was stili in the country. **Back in the rock days.
when | had a few days off and there was a country mu
sic show anywhere near. we'd go to see it.’

Twitty's early producer at MGM Records was Jim
Vienneau, the Nashville legend who's now heading a&r

at Polydor/Nashville. *‘A fantastic man’' is how Twitty

describes Vienneau. ‘'‘He's 2 good one.” Vienneau
produced "It's Only Make Believe," which set the pop world on its ear, and also produced the
other Twitty MGM hits.

Many of these songs were written when Twitty was an unknown playing the Flamingo Lounge
in Hamilton, Ont., Canada. The group was originally booked in for two weeks, but remained
there—by popular demand—for 20 weeks.

“We were the first downhome type rock'n’'roll band to go up there to that area,”” Conway re-
calls. “*They had never seen anything like us. Elvis was just getting started and the rock thing was
beginning to be born. After these people got over the initial shock, they really liked it."

Twitty, and the music industry, didn't have a name for what they were doing. but he was confi
dent he could do it well. He wasn't so confident about country.

“After | was in the rock thing for about eight years, | began to think that maybe | had lived long
enough and experienced enough of the things that a country song is all about to be able to do
justice to a country song.”

That's the reason, says Twitty, that it's so tough for young people to break into country music
with heart-wringing country songs. **“The country fan just won't accept a cheating song or love
song or hurting song from a young person because country fans have to believe what you're
singing. They've got to think that you've lived what you're singing—and most country singers
have—unless it's a real young person. and then it's not believable.”

The big switch from rock to country came in 1965. When he first made the transition. Twitty
signed with Decca Records. Here's how it happened:

Harlan Howard, the famed Nashville songwriter, had been after Twitty for several years to go
country. He heard something in Twitty's voice and nature that demanded a country inter-
pretation and audience. Howard had attended several Twitty rock shows and discovered that
this rock'n'roll artist was singing a lot of country songs. too, and singing them good.

“*You ought to be singing country songs—you'd be in your natural habitat singing country mu-
sic,” Howard told Twitty.

f £F
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songstress Donna Farg

(Continued on page CT-24)
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Twitty Takes
To The

9:07 a.m. Hendersonville,
Tenn. The garment bags and in
struments have been stashed
into the recesses of the Twitty
Bird Special.

The musicians wander from the
offices of Conway Twitty Enter-
prises, drawn to the bus as they’re
drawn to the road—Ilike a moth to
the flame: an innate, though not
always enjoyable, attraction.

Then Howard Jenkins, Conway's
brother (remember, before Twitty
merged the names of Conway, Ark.
and Twitty, Tex. into his rock 'n’ roll
monicker he was named Harold Jen-
kins), who handles the fine details of these trips, and bears an
expected brotherly resemblance to Conway, hops abroad.

Finally, Conway, fresh from a long distance call to one of his
sons, climbs aboard this homebrew customized contrivance
that makes Greyhound look like a Heinz 57 pup.

These traveling homes, so popular among country stars
and some rock acts, are something else. There's a driver's
seat with enough controls to do a 747 proud, a jumpseat
across from it that's occupied by anyone wired enough and
wise enough to realize he should be prodded to duty by a drive
toward self-preservation that results in many all-night conver-
sations—be it about wine, women or song—to keep the driver
alert, awake, responsive and alive.

Then there’s a table for four—good for working, planning or
playing cards—and a couch opposite the table—good for sit-
ting and talking or watching one of the highly competitive
cardgames, a form of Interstate Roulette.

Beyond that, there's a door that leads to a couple of rows of
bunks that can sleep 10, storage and a swivel chair in front of
a combination desk and makeup table.

Billy Parks, the driver who's as dependable as the morning
sunrise, closes the door and the Twitty Bird Special swings
toward 1-65 and a southbound swing to Ozark, Ala.

There's hardly a harder life than that of a country road mu-
sician. Yes, there's a bus with bunks instead of a station
wagon with a metal slab good for about 39 winks, and, yes,
Colonel Sanders is here exposing his greasy, fingerlickingood
drumstick, instead of a No-Name Greasy Spoon with cold grits
and hot milk.

But, as Confucius once said, ‘It ain’t home.”

And, after the show, these musicians who have to set up
and take down the instruments, also hawk Twitty tapes, LPs

Lower right,

I d.
Lynn. Loretta s husban

and souvenir books. It all falls under that often
quoted, seldom attributed, category of *'paying
your dues.”

Drawing stares from trucks and cars, the
Twitty Bird Special—appropriately painted—
makes its first stop 24 miles south of Nashville
at an Interstate truck stop.

Breakfast. The sausage and biscuits and grits
were great. The coffee tasted as though it had
been aged in rubber.

An elderly and admiring foursome approaches the table,
telling Conway, ““We love you back in Indiana.”

“Thank you, ma’am.”

Now, if there’'s one thing | have against Conway Twitty, it's
this. This $200,000 + bus has no refrigerator, no oven. It's
dependent upon interstate food which, after consumption, is
likely to register 10 on the Richter scale.

A few hours later, deep in the heart of Alabama, a state

blessed by acres of kudzu and more barbecue pits than you
can shake a mint julep at, we stopped for some Kentucky
Fried after passing dozens of incredibly dirty barbeque res-
taurants that yearned to offer some of the best barbecue on
earth, outside Kentucky and Kansas City.

Somewhere along the way to Ozark, we were stopped by a
state patrol car (I won't name the state to protect the trooper
involved). This tricky fellow had bypassed a Fuzzbuster, C.B.
radio and Billy’s sixth sense for bluecoats, and brought the
Twitty Bird Special to its first, and only, unscheduled stop of
the trip.

One autographed Conway Twitty photo later, we were on

our way—ticketless.

““How're you going to write that up in
Billboard, Gerry?'' asked one of the
band members.

“I'll simply say that ‘Five auto-
graphed photos, three autographed
LPs and two autographed tapes
later, we arrived safely in Ozark,
Ala." "

THE TWITTY BIRDS. The Band.
Nashville needs a daily newspaper
Just to keep up with all of the musi-
cilans quitting one band and join-
ing a new one. It's kind of a musi-

cal Musical Chairs.

Not so with the Twitty Birds. Con-
way’s musicians tend to stay with him
through thick and thicker.

They're typified by John Hughey,
who played steel for Twitty when
Twitty was 10 years old. Keepingitin
the family, John's brother Gene
plays bass and sings harmony. Gene

fills the position once handled per-

fectly by Joe E. Lewis who tragically
died in a car accident a couple
years ago. Lewis had been with

Twitty for 20 years.

Tommy "Pork Chop’' Markham,
who likes to play some mean

drums and hates to be called *Pork Chop,” has been with
Conway since 1961. We won't say Pork Chop eats a lot, but in
the first restaurant | ventured into with him, he looked at the
menu and ordered Page One with Roquefort.

Al Harris, one of the friendliest characters you'd want to
meet, plays piano and deals with the everpresent headaches
of sound and lights.

On guitar is Charlie Archer whom Conway met in Oklahoma
five years ago.

(Continued on page CT-18)
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Every bird
needs a tree...

We're glad the Twitty Bird
chose ours.

Congratulations, Conway.
We're proud to have you and
TWITTY BIRD MUSIC
as members of the
“Family, Tree”

JACK STAPP—Chairman of the Board, Chief Executive Officer
3UDDY KILLEN —President

8 Music Sq. West, Nashville, Tenn. 37203
(1615)327-3162 .. *
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Termed as the most consistent hit-
maker in country music in the last
decade, Conway Twitty performs to
sellout crowds in more than 200
cities each year. It's a far cry from the
days when the toddler Harold Lloyd
Jenkins started learning songs from
his father—a Mississippi River boat
captain.

“From the time |
was five
until | was 21, | spent a lot of
time on Dad's ferryboat,"
Twitty remembers. *The boat
went from the Arkansas side of
the river to the Mississippi side.
Once in a while, we'd go up and
down the river turning on the

son Jimbo is preparing to attend Vanderbilt Univ. in Nashville
on a baseball scholarship.

Although his first love was country music, he felt his best
bet was rock'n’roll. During this period he changed his name.
“| wasn't exactly shooting any stars out of the sky as ‘Harold
Jenkins and the Rockhousers,’ '’ he recalls.

Then came years of hard work culminating in the miltion
selling ““It's Only Make Believe.”” This song remains his per-
sonal favorite. “‘It's the song that did the most for me. It's the

Harold Jenkins’ Star Road To Conway Twitty

try Music Award. Twitty and Loretta Lynn have become country
music’s most celebrated duet while also pursuing solo careers.

Despite the seemingly endless touring, recording at Brad-
ley's Barn in Mt. Juliet, Tenn., and overseeing his other busi-
ness interests, Twitty still manages to be a family man. *'I
don’t have the same lifestyle that some recording artists have.
I enjoy the downhome type of living—reading, fishing, doing
things things with my kids, not going to big parties.”

The father of four children, Twitty
has been married tothe same woman,
Mickey, since before entering the mu-
sic business.

There's more music and business
in Twitty's future. He wants to con-
tinue what he's doing and expand
into new ventures, too. He's
presently conducting a planning

e survey to turn another make-be-
Z channel lights.” lieve project into reality: a mu-
2  Much of that time, the boy seum.
9 spent in the pilot's house playing The building would contain
& his guitar and singing. He later many of the awards and gifts that
S worked as a deckhand. When he 4 Jon Twitty has received through the
2 was 10, young Jenkins put his first n' Craddock ) James, imbo an ag years, and other music memorabilia.
band together—the Phillips County Billy “Cras \e Morris (from left). Jesse(?:h Dad a few years He plans to couple it with an antique
Ramblers. Jay and Dale Lee W and unusual car museum, and a

“When | was 15, | wanted to do »
something meaningful like becoming Vinta
a doctor, veterinarian or, most of all, a minster."” He preached
for two and a half years at youth revivals and his local church.

Graduating from high school, Twitty, an excellent baseball
player, had an offer to join the Philadelphia Phillies baseball
organization. *‘t didn't want to accept it until | had enough
money to buy a car to get around. So | went to Chicago and
worked for the Intemational Harvester Co. until | earned
enough money to buy a 1948 Buick. It must be about 550
miles from Chicago to Mississippi and | used 14 quarts of oil to
get back. When | got back home, my mother told me | had a
draft notice. So | gave the car to my brother.”

In the service, Twitty formed his second band, the Cimmar-
rons, and toured the service club circuit in Japan, still not
knowing that music would become his career.

Not until 1956 when he was discharged from the Army did
Twitty consider a professional music career.

“When | came out of the Army, | still had the same opportu-
nity in baseball, but | decided to go into music instead.” His
love for baseball remains strong. He's one of the owners of
Nashville's new Southern League team, the Sounds, and his

last song on each of my shows and | still get goose-
bumps everytime | perform it. | get wrapped up in the
whole song and lose track of everything except making
it better than the last time | did it."

His live version of the song now is even more soulful
than the original.

Eight years and three gold records later, Twitty de-
cided to return to country music. The switch from rock to
country was a conscious event: *‘| chopped the other
thing off, and the next week | was singing country.”

Twitty remembers that the deejays were at first skepti-
cal about his switch into country music. His success and
fame as a country artist increased with the release of each
song, but it wasn’t crowned until the release of ‘‘Hello Dar-
iin” " in 1970.

Bob Neal was Twitty's first booking agent in Nashville
and started booking him on his first country package shows
through Carlton Haney and Keith Fowler.

The awards have been numerous, including the Grammy, CMA
Award, Trucker Award, American Music and Academy of Coun-

recording studio.
“The fans could walk in, go up-
stairs and, through a huge one-way
window, watch a recording session in
progress.” It would also feature a
souvenir shop and the return of the
Twitty Burger—'‘the hamburger
with a Polynesian Punch,” so
named because its recipe includes
pineapple. A stand will sell Twitty
Burgers, perhaps using the Bur-
ger's past slogan, *‘Tweet Your-
self To A Twitty Burger.”

Twitty stays in good shape
thanks to the road work and
games of softball, but he's in
best shape on stage, behind the
mike, crooning one of his coun-

try songs about love or trouble or both.

It wasn't only make believe, Twitty learned, but the reality

of what his life has become sometimes seems unbelievable.

GERRY WOOD
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“It's Only Mike Delieve”

As a living legend in country music, Conway Twitty’s appeal reaches every
size and age of audience imaginable. When you hear him perform you’ll
know what has made this superstar the favorite of country music audiences
everywhere. To maintain the natural sound of the very personal Twitty style,

. Conway relies on Shure microphones and the Shure SR sound system. Pro-
fessional that he is, he knows Shure equipment withstands the rigors of road
shows and still provides the crisp, clear sound his fans expect. As Conway
will tell you, Shure is the “Sound of the Professionals.”

Shure Brothers Inc. ®
222 Hartrey Ave., Evanston, IL 60204 =1 |-—-| R =
In Canada: A. C. Simmonds & Sons Limited ‘ S U

Manufacturers of hlgh fldellty components, microphones, sound systems and related circuitry.
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By MICKEY TWITTY

One of the hardest
relationships to master
is being the wife of a
rock'n'roll star or a coun-
try star. Mickey Twitty
has been both through
her marriage to Conway. Their love affair has been
going on for some 22 years—and it's a torch of un-
derstanding for those both inside and outside the
music business where divorce comes easy and
quick.

| met Conway when | was attending cosmetology
school in Helena, Ark., in 1956. | didn't like him.

| thought he was stuck up. But | found out the rea-
son why is that he was looking at me and he didn't
want me to know it—so he sort of stuck up hisnose so|
wouldn’t think he was interested.

He had just returned home from the service, had
formed a small band called the Rockhousers and had
started performing, working small clubs in our area. |
had never seen him perform.

On our second date, he asked me to go with him
where he was performing. | went, and | wasn’'t familiar
with his kind of music—| wasn't a Presley fan and he was
doing the new rock sound. | was more the Pat Boone
type. So his music didn't impress me at that time—and he
didn’t too much, either.

But there was something about him | liked a lot in spite
of all these other things. One thing that really made me like
him is what happened when he took me on a date that was a
centennial street dance in Helena. His band was playing. And
it started a long line of situations | would become very familiar

with: I'd be standing off to the side by myself watching him
perform.

The first go-round with this was a very frustrating thing. |
thought, *“I'm not important at all—I'm standing here by my-
self.” As a young girl, this wasn’'t exactly what you wanted.

| walked off and left him standing there singing. | left and
went back home, not trying to hurt him, but | was offended at
the whole idea. As soon as he got through with his last song,
he drove over and started explaining to me that these girls
hanging around him and all that, wasn't his doing—it was just
a part of what he did. He said he was very interested in dating
me and hoped that | would understand. He made such a nice
plea that | sort of weakened and we went out and had a coke.
From that time on, he didn't date anyone else and neither did 1.

In two or three months, | thought | could live with ali that, so
we decided to get married.

He was 23 and | was 17. | thought | had found the right guy.
They're hard to find—and when the right one comes along,
you know it. | knew it then—and it's proven to be a pretty good
deal.

| saw a very considerate person, a very good conversa-
tionalist. And he didn't try to take advantage of the situation
sexually.

An embarrassing situation developed the first time he
kissed me. | was living in a boarding house and the landlady
was very protective. Conway and | had been out—and when he
walked me to the door, he very gently was going to peck me on
the mouth. Just as our lips met, the landlady opened the door
and screamed that we were to stop that smooching out there
on her front porch.

It was very embarrassing for me—and I'm sure it was for
him. He immediately left, and | thought he’d probably never
call me again. But he was very understanding about anything
that happened to us. We had a beautiful relationship then—
and do now.

Our early marriage was a very bad situation for me to adjust
to. | had never been around entertainers in any way. As | got
into this, it was a new kind of life for me. It was sort of strange
to him, too. We adjusted together to the music business—and
he made me feel very much a part of it.

At first, | went with him on certain dates and | traveled with
him quite a bit. Then we both lived with my parents because of
his traveling. This worked out real well.

There were some lean times for us as far as finances, and
sometimes we didn’t have a choice but for me to stay home.

We went to Canada for a long period of time. He was ad-
vised not to do too much work in the U.S. until he had a strong
record.

This was our first big step into what it's like to be married.
We got our first apartment there. He went to work at a club
every night. | had the responsibility of the cooking and home-
making. Those were some happy days for us.

One night he got his car towed away because we couldn’t
pay a parking fine we had. He came literally running home
from work—about three miles. He ran in the door and said,
“I've written a song.’”” He got out his guitar and sang me, *‘I'll

Try.”
The next night he comes charging back in the same way

.and says, ‘'I've written another song.”’ So he sang "It's Only

Make Believe." | said, ‘| like the one you wrote last night

the best.”

“No, you're wrong,” he said. “*You just can't hear it like

| can hear it. This song is much better.”

Just recently our youngest daughter was on a promo-
tion trip for her own record. One of the deejays she ran into
said, *‘This is phenomenal. About 20 years ago, | remember
your daddy running in with this song and saying, ‘I'd appre-

Young Twitty’s Fly
On Their Own

If you're breaking into show business, does it help if
your parent is a show business star? Yes and no.

For Joni Lee, Jesseca James and Charlie Tango—all
offspring of Conway Twitty—the answer might as easily
be no.

Conway Twitty discovered some resistance to deejays
playing records by his kids in 1977, and after voicing
his complaints in a Billboard article, heard from deejays
all over the country.

“After that Billboard article came out, deejays all
across the country would come to shows and say they
had had that attitude and didn't realize it," claims
Twitty. "It wasn't just my kids, but any young person
trying to get in the business.”

Twitty noted the deejays had their own problem. **Ev-
ery time they turned around, here comes a Twitty
record. | can understand that."”

But he emphasizes, ““| wanted them to understand
that these were individual people with hopes and
dreams and problems, and not to be associated with
Conway because they had their own thing they were try-
ing to get going."”

Twitty wanted the deejays to look on his children “‘on
that basis alone, and give tiiem their own shot at it."”

He’s willing for the uitimate basis to be talent alone.
“If the record is not good enough, throw it in the trash
can. If you think it is good, play it.”

Twitty points out that all of his children have changed
their names from Twitty so they won't capitalize on the
famous name. To further the Twitty separation, all of
the three singing sibling Twitty talents have moved off
the MCA Records label that's home for their dad.

GERRY WOOD

LIVING WITH CONWAY

ciate it so much if you'd play my record.’ We decided we
would play it because he looked so anxious and so eager.
That's when we started 'It's Only Make Believe.” "' The
deejay tried to help my daughter, too.

After Canada, things got hectic. We were thrown into
a No. 1 song bracket which we had prepared for in every
way except mentally. Conway was called to do big things
which were above our heads at that time. | went back to
my mother’s place in Arkansas.

By this time, | had a daughter 18 months old and a
new baby—Kathy was born on the exact day that “It's
Only Make Believe'' was the No. 1 song across the na-
tion—Nov. 8, 1958.
| was limited in my ability to travel. A lot of times |

was left at home with the babies and | felt sort of
strapped. He was in his glory because he had
achieved something that meant a lot to him and
should have meant more to me at that time—but |
was feeling sorry for myself.

We had another adjustment period there; we had
some problems. In about three years, we decided to

Conway and Joni Le€

break away and start a clean slate in Oklahoma because we
realized how good the adjustment in Canada had been for our
marriage.

With three kids, we went to Oklahoma City and bought our
house there and started over. It was fantastic. It grew into a
beautiful home life that | was able to live with and enjoy. He
seemed to need a home so desperately because it's a fantasy
when you get out there on the road. You can lose your values
and sense of direction real easy if you don’t have a stabilizer
somewhere in your life. So | tried to be this for him. A lot of
times, I'm sure, | failed, but over-all it must have worked.

As arock star it’s hard for a man with children and a wife to
tolerate the screaming of a bunch of teenage girls. After a few
years that would lose its thrill because they'll scream over
most anything.

When Conway got into country, the audience that was once

Charlie Tango

those little screaming teenagers were now married people
with families—they stuck with him, plus he picked up new
fans. His new fans were settled and very appreciative of the
music itself.

The women who are his fans now are my friends. | don't
look at them as competitive to our marriage situation. | look at
them with an appreciation that they're his fans. There's no
room in a marriage for jealousy. Most of the time jealousies
are needless anyway, and it'll only start a problem where you
run your husband off. We've never had much jealousy in our
marriage.

It’s like that with Loretta Lynn and me. She and | are good

(Continued on page CT-26)



Conway Twitty---Ten

Years of #1 Records

Custom Coach---Twenty Years of #1 Coaches

Conway Twitty is the most consistent hit-
maker in country music in the last decade.
So when the “High Priest of Country Music”
travels to all his engagements, he goes with
style, comfort, and convenience in his ““Land
Cruiser” by Custom Coach, the Number One in
motor coach modifications for over 20 years.

Conway’s “Land Cruiser” provides him with
a hotel suite, an office, a place to entertain,
a complete sound recording and playback
system, and stage-door to stage-door con-
venience.

MCI

“LAND CRUISER®” MOTOR COACH MODIFICATIONS

Custory Coach, Conp

A division of Alco Standard, “The Corporate Partnership”

Conway is just one of the top entertainers,
businessmen, and individuals who have been
fulfilling their transportation requirements
while enjoying the advantages of a “Land
Cruiser”. Your “Land Cruiser” can be every-
thing you want it to be because the choice is
yours:

1. Thirty-five- and forty-foot shells from GM,

MCI, Prevost, and Eagle.

2. Custom interior modifications to your re-

quirements and desires.

3. Truly all-weather heating and cooling

both moving and parked (and quiet, too!)

GMC PREVOST

4. Oversize fuel capacity for longer cruising
range.

Traveling between engagements is more
comfortable because we custom-tailor our
engineering specifically to the top of the pri-
vate coach market. You get only the very best
throughout — all genuine Formica cabinet-
work, the newest in smart fabrics, leathers,
etc.

We welcome further inquiry. Why not call or
write for further information? Shouldn’t you
have your “Land Cruiser”, too?

SILVER EAGLE

ocwlion

1400 Dublin Rd. / Columbus, Ohio 432215 / Area Code 614/481-8881



CT-10

ADVERTISEMENT

MAY 13, 1978, BILLBOARD

There’s No Business Like Twitty Business

Conway Twitty Enterprises

By SALLY HINKLE

In just a few short years, Conway Twitty has formed and is
the acting head of such enterprises as United Talent Booking
Agency, directed by general manager Jimmy Jay, Twitty Bird
Music Publishing Co., directed by manager L. E. White; Hello
Darlin' Publications, directed by Jimmy Jay, and within the
past two years, Twitty Bird Productions, directed by Snuffy
Miller.

According to Hugh Carden, president of Conway Twitty En-
terprises, Twitty's firm didn’t just begin, it evolved.

“When Twitty entered the country music field, one of his
first steps, other than recording, was to enter into the publish-
ing business because when he was in rockn’roll, he had writ-
ten a lot of songs, country songs, that he had never done any-
thing with because of the type of music he was into at the
time.

““So he entered into a partnership with Harlan Howard in
Wilderness Music in 1965, and as he became popular as a
country singer and songwriter, he went on to form Hello Dar-
lin' Music, a SESAC publishing firm, then Twitty Bird Music, a
BMI firm, and Neverbreak Music, ASCAP.

“Along about 1969, Tree bought out the share in Wilder-
ness and Twitty then entered into a partnership with Tree,
which is still a working partnership today with our publishing
operations located in the Tree building.

“Also in 1969, Conway and Loretta Lynn formed United
Talent, then came Hello Darlin’ Publications and Twitty Bird
Productions, which is also headed by Lou Manley, who heads
the promotion end.”

All of Twitty’s companies are run independently and are lo-
cated in and around the Nashville area with the main base lo-
cated in Hendersonville, Tenn.

At right is 3V
Darlin’ publica

: ited T
Jimmy Jay general manager of Unite
s Jim ,

tions.

Twitty Bird Music

Only one publishing company in Nashville, or most other
places for that matter, can claim that one of their copyrights
has been transmitted from an American space craft to Rus-
sian cosmonauts somewhere beyond the earth’s atmosphere.

Twitty Bird Music Publishing Co., Inc., one of Conway
Twitty's four publishing firms, was justifiably honored when
the American astronauts asked Twitty to record a Russianver-
sion of one of his most valuable self-penned hits, **Hello Dar-
lin',” for presentation to the Russians during the first outer
space connection.

A BMI affiliate, Twitty Bird Music began in 1963 with four
songs—two by Twitty and two by Harlan Howard. Since then,
Hello Darlin' Music, a SESAC company, and Neverbreak Mu-
sic, ASCAP, have been formed with more than 5,000 songs in
the combined catalogs. The publishing umbrella also includes
Conway Twitty Music, BMI, that contains material from
Twitty's rock'n’roll days.

These companies have contributed 23 No. 1 songs to
Twitty's fist of chart toppers garnering approximately 80 SE-
SAC awards, 50 BMI awards, and eight Gold Tree No. 1
awards from Tree International, administrator of Twitty Bird
Music since 1974,

(Continued on page CT-24)

alent and dirctor of H

United Talent

By PAT NELSON

It began in September 1971 with a staff that equalled
its number of clients. Since then United Talent, Inc.
has grown to include 12 staff members, a roster of 25
artists and claims some of the brightest starsin coun-
try music today.

Conceived by Conway Twitty and Loretta Lynn, joint
owners of the talent magnet, as well as its first clients,
the agency has increased its profits 50% each year
and in 1977 grossed $6 million in bookings.

Jimmy Jay joined the firm at its inception, along
with Barbara Smith, and still serves as general man-
ager for the talent agency that handles bookings for
Conway Twitty, Loretta Lynn, Moe Bandy, Billy

ello  “Crash” Craddock, Kenny Dale, Ralph Emery,
Peggy Forman, Mickey Gilley, Beverly Heckel, Jes
seca James, Sonny James, Johnny Lee, Joni Lee,
Bob Luman, Linda Plowman, Ernest Rey, Johnny Russell, Cal
Smith, Margo Smith, Billie Jo Spears, Kenny Starr, Nat Stu-
ckey, Charlie Tango, Karen Wheeler and Little David Wilkins.

“The agency was formed just to handle bookings for Lynn
and Twitty,” Jay says. *'At the time we never dreamed it would
develop into what it is today.

“'We operate differently from any talent agency | know of,”
Jay points out. “We have no contracts with any of our acts—
we work strictly on a handshake basis—and most of them
have been with us for many, many years."”

Through the years, United Talent has succeeded in gaining
ncreased television exposure for its artists and last year
signed an annual 16-week contract for appearances by Twitty
and Lynn at the Aladdin Hotel's Bagdad Theatre in Las Vegas.

Jay has also noticed country music’s sophistication in book
ing contracts, sound and lighting, venues now available to
these acts, and an upward rise in boxoffice figures for pure
country music shows.

A promoter from Washington, D.C. recently called to tell
me he grossed $100,000 on a show with Twitty, Lynn and Gil
ley,”” Jays says. “‘That’s a lot of bucks even in the pop market
And that's a strictly country show—none of those artists has
had crossover records. There's too much emphasis placed on
crossover these days. Country music is there without the
crossover. Crossover is just a plus.”

Looking toward the future, Jay foresees a day when United
Talent will possibly attempt to broaden its base.

(Continued on page CT-24)

Congratulations

CONWAY

s

AL GALLICO, President

AL GALLICO MUSIC CORP.
ALGEE MUSIC CORP.
ALTAM MUSIC CORP.
EASY LISTENING MUSIC CORP.

NEW YORK
65 WEST 55TH ST.. NEW YORK, N.Y. 10019
(212) 582-1368

LOS ANGELES
6256 SUNSET BLVD., LOS ANGELES. CA. 90028
(213) 462-2251

NASHVILLE
50 MUSIC SQUARE WEST. NASHVILLE, TENN. 37203
(615) 3272773

Congratulations

CONWAY

From All Your
FRIENDS

at

SCREEN GEMS-E.M.I. MUSIC, INC.
COLGEMS-E.M.I. MUSIC, INC.

BEECHWOOD MUSIC CORP.
GLENWOOD MUSIC CORP.
CENTRAL SONGS

1207 SIXTEENTH AVE., NASHVILLE, TENN. 37203
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Dear CONWAY,

CONGRATULATIONS FOR
BEING SO SUCCESSFUL,
SO TALENTED, AND
MOST OF ALL, FOR
BEING SO MUCH

OF A GENTLEMAN.

BEST WISHES FROM
THE 68 PEOPLE AT

SAMUEL GORDON JEWELERS

byt

SAMUEL GORDON JEWELERS

® 2039 NORTHWEST 23 ¢ OKLAHOMA CITY, OKLA. ® 73106
o TELEPHONE 405/528-5757

AND 5114 NORTH MAY AVENUE ¢ OKLAHOMA CITY, OKLAHOMA o
73112 © TELEPHONE 405/946-9996
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'HOTEL - LAS VEGAS

“We love that Twitty Bird!”
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DISCOGRAPHY

Twitty's first producer

; jenneau,
A Mign! oll days-

from the rock 'n' ¢

Conway Twitty’s remarkable string of hit records gave him
a No. 1 hit record on at least one of three trade charts over
an unbelievable 10 year span, starting in 1967. There are
many familiar titles in this listing that include Conway
Twitty's golden decade in the No. 1 position.

SINGLES

SINGLES RELEASEDBY MGM

1958—IT'SONLY MAKE BELIEVE*; Flip: I'll Try*; Album: Conway Twitty
Sings

1958—STORY OF MY LIFE*; Flip: Make Me Know You're Mine; Atbum:
Conway Twitty Sings

1959—HEY LITTLE LUCY; Flip: When I'm Not With You*; Album: Saturday
Night With Conway Twitty

1959—MONA LISA; Fiip: Heavenly*; Album: Conway Twitty Sings

1959—DANNY BOY; Flip: Halfway To Heaven; Album: Saturday Night With
Conway Twitty

1960—LONELY BLUE BOY; Flip: Star Spangled Heaven*; Album: Lonely
Blue Boy

1960—WHAT AM | LIVING FOR; Flip: Heart in My Heart; Album: Conway
Twitty Greatest Hits

1960—|S A BLUE BIRD BLUE; Flip: She's Mine; * Album: Conway Twitty
Greatest Hits

1960—WHAT A DREAM; Flip: Tell Me One More Time*; Album: PortraitOf A
Fool

1960—WHOLE LOTTA SHAKING GOING ON; Flip: The Flame?*; Album: The
Rock & Roli Story

1961—C’EST-SI-BON,; Flip: Don’'t You Dare Let Me Down; Album: Portrait
Of AFool

1961-THE NEXT KISS; Flip: Man Alone*; Album: Portrait Of A Fool

1961—1'M IN A BLUE MOOD; Flip: A Million Teardrops; Album: Portrait Of A
Fool

1961—|T'S DRIVING ME WILD:; Flip: Sweet Sorrow; Album: Portrait Of A
Fool

1962—PORTRAIT OF A FOOL; Flip: Tower Of Tears™; Album: Portrait Of A
Fool

1962—COMFY 'N' COZY; Flip: Little Piece Of My Heart; Album: Hit The
Road

1962—UNCHAINED MELODY: Flip: There Is Something On Your Mind;
Album: Hit The Road

1963—1 HOPE, | THINK, | WISH; Flip: The Pick Up*; Album: Hit The Road

1963—SHE AIN'T NO ANGEL; Flip: Got My Mojo Working; Album: Hit The
Road

SINGLES RELEASED BY ABC PARAMOUNT

1963—GO ON AND CRY*; Flip: She Loves Me*
1964—MY BABY LEFT ME; Flip: Such a Night

SINGLES RELEASED BY MERCURY

1957 & 1958 —MAYBE BABY *; Flip: Shake It Up*
BORN TO SING THE BLUES*; Flip: | Need Your Loving*
WHY CAN'T{GET THROUGH TO YOU; Flip: Double Talk Baby

SINGLES RELEASED BY MCA—DECCA

1965—TOGETHER FOREVER¥; Flip: That Kind Of Girl*; Album: Conway
Twitty Sings

1965—GUESS MY EYES WERE BIGGER THAN MY HEART: Flip: Honky
Tonk Man; Album: Conway Twitty Sings

1966—LOO0OK INTO MY TEARDROPS; Flip: If You Were Mine To Lose*;
Album: Look Into My Teardrops

1966—| DON'T WANT TO BE WITH ME*; Flip: Before I’ll Set Her Free*;
Album: Look Into My Teardrops

1967—DON'T PUT YOUR HURT IN MY HEART*; Flip: Walk Me To The
Door*; Album: Conway Twitty Country

1967 —FUNNY, BUT I'MNOT LAUGHING#; Flip: Working Girl; Album:
Conway Twitty Country

1968—THE IMAGE OF ME (No. 1); Flip: Dim Lights, Thick Smoke; Album:
Here’'s Conway Twitty

1968—NEXT IN LINE (No. 1); Flip: I'm Checking Out*; Album: Next In Line

1969—DARLING YOU KNOW | WOULDN'T LIE (No. 1); Flip: Table In The
Corner*; Album: Darling You Know | Wouldn't Lie

1969—1 LOVE YOU MORE TODAY (No. 1); Flip: Bad Girl*; Album: | Love You
More Today

1970—T0O SEE AN ANGEL CRY* (No. 1); Flip: | Did The Best | Could*;
Album: To See My Angel Cry/ That's When She Started To Stop
Loving You

1970—THAT'SWHEN SHE STARTED TO STOP LOVING YOU (No. 1); Flip:
I'lt Get Over Losing You*; Album: To See My Angel Cry/That's When
She Started To Stop Loving You

1970—HELLO DARLIN'* (No. 1); Flip: Girl At The Bar*; Atbum: Hello Darlin’

1970—FIFTEEN YEARS AGO (No. 1); Flip: Up Comes The Bottle®; Album:
Fifteen Years Ago

1971—AFTER THE FIRE IS GONE (Conway & Loretta) (No. 1); Flip: TheOne
I Can't Live Without; Album: We Only Make Believe

1971 —HOW MUCH MORE CAN SHE STAND (No. 1); Flip: Just Like A
Stranger*; Album: How Much More Can She Stand

1971—t WONDER WHAT SHE'LL THINK ABOUT ME LEAVING (No. 1); Flip:
Heartache Just Walked In*; Album: | Wonder What She’ll Think
About Me Leaving

1972—LEAD ME ON (Conway & Loretta) (No. 1); Flip: Four Glass Walls;
Album: Lead Me On

1972—I CAN'T SEE MEWITHOUT YOU* (No. 1); Flip: | Didn't Lose Her*;
Album: | Can't See Me Without You

1972—0UR LAST DATE* (No. 1); Flip: I'll Never Make It Home Tonight;
Album: Our Last Date/| Can’t Stop Loving You

1972—1 CAN'T STOP LOVING YOU (No. 1); Flip: Since She’s Not With The
One She Loves®; Album: Our Last Date/I Can’t Stop Loving You

1973—SHE NEEDS SOMEONE TO HOLD HER (No. 1); Flip: This Road That |
Walk*; Album: She Needs Somone To Hold Her

1973—BABY’'S GONE* (No. 1); Flip: Dim Lonely Places*; Album:You've
Never Been This Far Before/Baby's Gone

1973—YOU'VE NEVER BEEN THIS FAR BEFORE* (No. 1); Flip: You Made It
Hard; Album: You've Never Been This Far Before/Baby's Gone

1973—LOUISIANA WOMAN~—MISSISSIPPI MAN (Conway & Loretta) (No.
1); Flip: Living Together Alone; Album: Louisiana Woman—
Mississippi Man

1974—HONKY TONK ANGEL (No. 1); Flip: Don't Let It Go To Your Heart *;
Album: Honky Tonk Angel

1974—I'M NOT THROUGH LOVING YOU YET* (No. 1); Flip: Before Your
Time*; Album: I’m Not Through Loving You Yet

1974—1 SEE THE WANT TO IN YOUR EYES (No. 1); Flip: Girl From Tupelo;
Album: I'm Not Through Loving You Yet

1974—AS SOON AS | HANG UP THE PHONE (Conway & Loretta)* (No. 1);
Flip: A Lifetime Before; Album: Country Partners

Two Producers Recall

Vienneau:
Rock Days Revisited

Conway Twitty’s first producer back in the rock’n’roll days
was Jim Vienneau, who, at the time, was employed by MGM
Records in New York as a producer working with such acts as
Mark Dinning, who had a big record with ‘‘Teen Angel,” and
Connie Frances. Vienneau is now director of a&r for Polydor
Records in Nashville.

“Conway was submitted to me as a possible act to produce,
and after working with him, | believed that he had a lot of po-
tential as an artist,” says Vienneau. **So | signed him with the
label and the first record that we did together was **Only Make
Believe,”” which was recorded in Nashville.

At the time, MGM didn’t have an office in Nashville, so |
used to fly in from New York for the sessions for which | used
mainly Nashville musicians.”

Twitty and Vienneau'’s recording relationship lasted some
eight years and produced other well known Twitty songs such
as ""Danny Boy,”” “Lonely Blue Boy,” **C’est Si Bon,"” *‘Mona
Lisa" and “What Am | Living For."”

| had a very fine relationship with Conway. He was not only
a fine person, but a very talented performer and singer and it
was a lot of fun producing him."

When Conway turned to the country music field from
rock'n’roll, he also moved on to another producer, Owen
Bradley, thus terminating his work with Vienneau.

“Conway was always very interested in country music, and
at the time, when his contract expired, MGM was not set up as
a country label. So he moved over to what was Decca Records
then—now MCA—and started to really get into the country
field.

“Since that time | see him occasionally and he hasn’t
changed. He's still a great guy.”

Bradley:
Back To Country

Owen Bradley has been producing Conway Twitty ever since
he became a country artist and his reflections on his relation-
ship with Conway are filled with respect and fondness.

“*Harlan Howard called me sometime in the early 60s and
said that Conway, whom I'd known for some time as a rock
singer, wanted to record country material as well as pop. He
had been under another label and he wanted to record under
the name of Harold Jenkins as a country artist and Conway
Twitty as a pop artist.

“After listening to a tape of Conway singing country songs, |
called New York and in the discussion it was decided that if we
could have, or be lucky enough to have one name to be a suc-
cess, we'd be very fortunate. So we decided to go with the
name that was already established, Conway Twitty, and di-
rected ourselves to the country field.

“We began experimenting with him in the beginning, but he
had the elements already at hand, such as being a good song-
writer, knowing how to deliver a song and being a good show-
man. It's been a very successful relationship and it was a
lucky day for Decca when we were able to get Conway.”

Of the songs that Conway and Bradley have worked to-
gether on over the years of their association, Bradley feels
that **Hello Darlin’ "’ and *‘Never Been This Far Before' were
the biggest shots to Conway’s career.

* ‘Hello Darlin’ was probably one of the first real big ones
for Conway, even though he had had some good ones before
that, and ‘Never Been This Far Before.” He's had several that
were outstanding, but | think these two were probably the big-
gest shots to his career. Another one, that he's done just
recently is ‘Georgia Keeps Pulling On My Ring,” which is an-
other different type of song."”

Bradley also produces Loretta Lynn and says that produc-
ing both of them together as a duo is a treat.

"We've been doing this now for five or sixyears and it’s kind
of gotten down to a pattern with us. We have a lot of fun when
we record and that’s the way it should be. | feel very fortunate
to be associated with both of them,"

1974—LINDA ON MY MIND* (No. 1); Flip: She's Just Not Over You Yet*;
Album: Linda On My Mind

1975—TOUCH THE HAND OF THE MAN* (No. 1); Flip: Don’tCry Joni*;
Album: High Priest Of Country Music

1975—DON'T CRY JONI* (No. 1); Flip: Touch The Hand; Album: High
Priest Of Country Music

1975—FEELIN'S (Conway & Loretta) (No. 1); Flip: You Done Lost Your
Baby* ; Album: Feelin's

1975—THIS TIME I'VE HURT HER MORE THAN SHE LOVES ME (No. 1),
Flip: She Did—It Did—I Didn't; Album: Twitty

1976 —AFTER ALL THE GOOD IS GONE* (No. 1); Flip: I've Got A Good Thing
Going*®; Album: Now & Then

1976—THE LETTER* (No. 1); Flip: God Bless America Again; Album:
United Talent

1976 —THE GAMES DADDIES PLAY* (No. 1); Flip: There's More Love In The
Arms You're Leaving; Album: Greatest Hits Vol. Il

1976—I CAN'T BELIEVE SHE GIVES IT ALL TO ME* (No. 1); Flip: | Can't
Help it If She Can't Stop; Album: Play Guitar Play

1977—PLAY GUITAR PLAY* (No. 1); Flip: One In A Million*; Album: Play
Guitar Play

1977—ICAN'T LOVE YOU ENOUGH (Conway & Loretta); Flip: The Bed I'm
Dreaming On; Album: Dynamic Duo

1977—I'VE ALREADY LOVED YOU IN MY MIND*; Flip: | Changed My Mind*

1977—GEORGIAKEEPS PULLING ON MY RING; Flip: Talkin' 'Bout You*

1978—THE GRANDEST LADY OF THEM ALL; Flip: I'm Used to Loving You

*Written or co-written by Conway Twitty.

Producer owen gradley presen

atthe CMAFan Fair.
LP’s

ALBUMS RELEASED BY MGM

1958—CONWAY TWITTY SINGS
1959—SATURDAY NIGHT WITH CONWAY TWITTY
1960—LONELY BLUE BOY

1960—CONWAY TWITTY'S GREATEST HITS

1961 —THE ROCK "N’ ROLL STORY

1961 —CONWAY TWITTY TOUCH
1961—PORTRAIT OF A FOOL

1963—R & B 63

1964—HIT THE ROAD

1969—YOU CAN'T TAKE THE COUNTRY OUT OF CONWAY
1970—CONWAY TWITTY GAS #110

1971 —CONWAY TWITTY HITS

1972—CONWAY TWITTY SINGS THE BLUES
1973—20 GREAT HITS BY CONWAY TWITTY

ALBUMS RELEASED BY MCA

1965—CONWAY TWITTY SINGS

1966—LOOK INTO MY TEARDROPS

1967—CONWAY TWITTY COUNTRY

1968—HERE'S CONWAY TWITTY

1968 —NEXT IN LINE

1969—1 LOVE YOU MORE TODAY

1969—DARLING, YOU KNOW | WOULDN'T LIE

1970—HELLO DARLIN’

1970—T0 SEE MY ANGEL CRY/THAT'S WHEN SHE
STARTED TO STOP LOVING YOU

1971—WE ONLY MAKE BELIEVE (with Loretta Lynn)

1970—FIFTEEN YEARS AGO

1971—HOW MUCH MORE CAN SHE STAND

1971—1 WONDER WHAT SHE'LL THINK ABOUT ME LEAVING

1972—LEAD ME ON (with Loretta Lynn)

1972—CONWAY TWITTY'S GREATEST HITS

1972—1 CAN'T SEE ME WITHOUT YOU

1972—1 CAN'T STOP LOVING YOU/LAST DATE

1973—SHE NEEDS SOMEONE TO HOLD HER

1973—YOU'VE NEVER BEEN THIS FAR BEFORE/BABY'S
GONE

1973—LOUSIANA WOMAN, MISSISSIPPI MAN (with Loretta
Lynn)

1973—CLINGING TO A SAVING HAND

1974—HONKY TONK ANGEL

1974—I'M NOT THROUGH LOVING YOU YET/I SEE THE
WANT TO IN YOUR EYES

1974—COUNTRY PARTNERS (with Loretta Lynn)

1975—LINDA ON MY MIND

1975—HIGH PRIEST OF COUNTRY MUSIC/TOUCH THE
HAND .

1975—FEELINS (with Loretta Lynn)

1975—THIS TIME I'VE HURT HER MORE THAN SHE LOVES
ME

1976—NOW AND THEN

1976—UNITED TALENT (with Loretta Lynn)

1976—GREATEST HITS VOL. H

1977—PLAY GUITAR PLAY

1977—DYNAMIC DUO (with Loretta Lynn)

1977—1'VE ALREADY LOVED YOU IN MY MIND

1978—GEORGIA KEEPS PULLING ON MY RING
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Conway On
Loretta . . .

After | signed with Decca, | had
come In to do a session, and Loretta
was just finishing up a session. | was
a Loretta Lynn fan and had been
since | heard her first record.

I didn't know it, but she was a
Conway Twitty fan. She wasn't a
rock'n’roll fan, but she loved *It’'s Only
Make Believe'" which was a big country
record, too. She had a big Conway Twitty poster she kept in
her house before she even got in the business.

| saw Loretta in the studio, and Owen Bradley looked at me
and her and said, *‘Loretta, you've been telling me you want to
meet Conway Twitty.”

“Yeah!" she said.

“Well, he's standing right behind you."

She turned around and jumped straight up. It was a mutual
admiration society.

We took a tour to Europe together, and while we were
there—Loretta, | and her husband Mooney—somebody men-
tioned what would happen if we did a session together. We
both liked the idea and we started to set that up.

In 1969, we did our first recording session together. Our
first single and album were released in 1970. We decided to
release only one single and one album a year.

It's been successful for us and we have a lot of fun. We've
become really good friends and business partners, too.

We own United Talent. Jimmy Jay was working for me at
the time, and | suggested to Loretta and Mooney that |
thought he'd be a good one to head up this agency for us.
They agreed—and the result is history. United Talent is one of
the biggest agencies there is.

Mooney is a sharp guy, a fantastic man, and | love him. He's

a sweetheart. He doesn’t
like for me to call him that,
but that's what he is—he
and Loretta both.

Loretta On
Conway . . .

| had heard “It's Only Make Believe’' when |
was a kid—a teenager—and he was a teenager. |
began to be one of his greatest fans at that time,
way before | ever thought about singing.

| was in the studio and Owen Bradley said, **Lo-
retta, there's somebody in here recording and this
is his first country record. He has been into
rock'n'roll.”

“Who is it?"’

“Would you like to meet him?"

“Tell me who it is."

“It's Conway Twitty.”

*“Not the one that sang ‘It’s Only Make Believe'?”

“'Yes.”

| just about passed out. He walked out and | met him. | toid
him, | want you to know that | was your biggest fan.”

We went to Europe and Conway started singing in the dress-
ing room, doing some harmony, and we took a notion to
record together.

Me and Conway are pretty close, you know. Who could work

United Talent And Mutual Admiration

together better than me and
Conway? We work together
good. To me, he's one of the
greatest.

We don't work together
as much as a lot of people
think. We do a spring tour
and fall tour. It's some-
thing extra, and we try to

think of the fans, too,

when it comes to record-
ing together. The fans
only have so much
money. They go out and
buy my records and
they buy his records, so we don't want to
make it too hard on them. We just put out one
album and one single a year.

Conway is real bashful, you know, and it
tickles me. | really carry on with this a little

bit. | know if I'm embarrassing him that I'll
do something even worse.

After a show in Wisconsin, Conway and |
were sitting on the edge of the stage sign-
ing autographs. This man came up and

kept saying, ‘‘Loretta, are you and Conway

married?”
There were so many people standing
around that | thought the guy would cool
it. And here came a woman and said,

*Oh, you both make a lovely couple. I'm

so glad y'all are married. You're just

made for each other—the perfect
couple.”

That guy kept standing there saying, “*Loretta, are you all
married?"’

| looked up at Conway, and he knew | was going to say
something. He started getting red and kept getting redder. Fi-
nally, after 15 minutes of this, | looked down at the guy and
said, *'No, we are not. We are just living together."

Conway said, “‘Lorettal’’ and left. | embarrassed him.

One time we walked out onto the stage and | had on hot
pants underneath a long gown. | planned this to embarrass
him. We had this song out called *‘Lead Me On.”’ Conway went
up and sang his part. It was so pretty, and everybody was so
(Continued on page CT-24)
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Mr. No. 1

A total of 33 Conway Twitty singles in a row on MCA
Records have gone to No. 1 position in one or more
of the trades. Out of the 33, 17 have been written or
co-written by Conway. Of the songs recorded and
released on singles or albums 126 were written or
co-written by Conway.

Release

Date Title

Aug.68 Nextin Line

Dec. 68 Darling You Know | Wouldn't Lie
Apr. 69 | Love You More Today

Aug. 69 To See My Angel Cry

Dec. 69 That’s When She Started To Stop Loving Me
Apr.70 Hello Darlin’

Aug. 70 15 Years Ago

Jan.71 After The Fire is Gone

Mar. 71 How Much More Can She Stand
July 71 | Wonder What She’'ll Think

Sept. 71 Lead Me On

Nov.71 | Can’t See Me Without You
March 72  Lost Her Love On Our Last Date
July 72 I Can’t Stop Loving You

Nov. 72 She Needs Someone To Hold Her
Mar. 73 Baby's Gone

BB
11/2/68

9/19/69
11/8/69

6/6/70
11/21/70
3/13/71
5/8/71

11/3/71
5/27/72

9/23/72
2/3/73

th MC A pres'lden
land.

BB RW CB
RW CB May 73 Louisiana Woman Mississippi Man 8/18/73 same same
same same June 73 You've Never Been This Far Before 9/8/73 9/15/73 9/22/73
3/22/69 same Dec.73 Honky Tonk Angel 3/23/74 3/23/74 3/16/74
7/5/69 Apr. 74 I'm Not Through Loving you Yet 7/13/74
same same June 74 As Soon As | Hang Up The Phone 9/6/74 8/16/74 8/30/74
2/21/70 Aug.74 | See The Want To In Your Eyes 10/19/74 10/26/74 11/2/74
6/13/70 6/6/70 Jan.75 Linda On My Mind 3/8/75 3/8/75 3/15/75
same same Apr. 75 Touch The Hand 7/19/75 7/19/75 7/26/75
3/21/71 3/27/71 June 75 Feelin's 9/6/75 8/16/75 8/30/75
same same Aug.75 Don't Cry Joni 10/4/75
9/4/71 Nov. 75 This Time I've Hurt Her More 1/31/76 1/31/76 1/24/76
11/24/71 12/4/71 Mar. 76 After All The Good Is Gone 5/22/76 5/29/76
1/29/72 June76 The Letter 8/14/76 8/21/76
5/20/72 Aug.76 The Games That Daddies Play 10/9/76 10/16/76 10/23/76
9/23/72 9/30/72 Nov. 76 | Can’t Believe She Gives It all To Me 1/22,77 1/29/77 1/15/77
2/10/73 2/10/73 Feb.77 Play Guitar Play 5/2/77 same same
6/9/73 July 77 I've Already Loved you in my Mind 9/19/77 9/26/77 9/26/77
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Twitty On The Road

® Continued from page CT-4

"1 didn't think I'd ever hire another musician unless | could
find one who played banjo and fiddle and harmonica,’" Con-
way explains. ““We ran into Jack Hicks who impressed me
quite a bit. He played the heck out of the banjo, but he didn’t
play harmonica and fiddle. He said he could learn right quick.
| liked his personality and attitude.”

So Hicks was hired—and recently played two sessions on
harmonica.

Twitty is proud of his musicians, noting that most have
been with him for years and years. "It's like a family with us. |
don't like to change musicians. | like to get good people and
we all stay together.”

He was particularly proud when he caught the feedback
about his musicians after a March trip to Las Vegas. The pro-
fessionals marveled at the Twitty Birds with such statements
as, "'l can't believe they weren’'t drunk or on dope or that
they're so straight or . . .’

It's a straight band that has fun.

We're in Ozark. Far from the Ozarks, but on the Southern
tip of Alabama.

The Twitty Bird Special pulls up behind the Civic Center
next to a bus blaring the name of Loretta Lynn.

The drivers and musicians, having been friends for many
years, go to each other to say hello. So do Conway and Loretta.
Conway goes to Loretta’s bus and they spend an hour catch-
ing up on the latest news in each other’s lives. They're fast
and fine friends—but not romantic friends as so many coun-
try music fans have posed.

Not only does Loretta love Conway’s wife, Mickey, but Con-
way idolizes Loretta’s husband, Mooney.

And it was Loretta who convinced Conway he should give up
his touring airplane for a touring bus.

“For nine years, | had a plane to fly to our dates,"” com-
ments Conway. ‘‘Loretta talked me into the bus. She rode on
my plane a lot and talked me into the advantages of travelling
by bus. | wouldn't trade it. There's no way I'd go back. You
have rest and privacy—and I've written a lot of songs on the
bus that I'd probably never have written otherwise.’

It's time to set up. Conway and Loretta swap opening times.
If Conway opens one night, Loretta opens the next. Usually,
the one who doesn’t open comes back after the other's set for
duets.

Loretta went on first last time, so Conway's got the opening
slot tonight. His musicians take the instruments and saleable
goods (tapes, LPs and booklets) into the Civic Center back
door.

it's setup time for merchandise and music. The stage out-

fits go from the bus to the dressing room, the instruments
from storage to the stage.

The fans are arriving. The pop corn is popping. The hot
dogs are dogging. The Cokes are coking.

8:07 and the show starts. The Twitty Birds launch into a
couple of tountry instrumentals that have the fans on the
edge of their seats. Then comes Conway.

The flashbulbs explode like the Fourth of July as the hero
strides the stage, warbling ‘"Honky Tonk.” Then comes a
medley of ‘'l See The Want To In Your Eyes,” 15 Years Ago"
and "‘Play Guitar Play."”

Some 13 songs later, Conway launches into the vintage
'50s hit that launched him: “It's Only Make Believe."" It's a
soulful version, not much like the song that propelled him to
rock 'n' roll and later country stardom, but it still sounds
good.

His part of the show ends at 9 p.m. and he spends 20 min-
utes at the front of the stage autographing albums, tapes and
photos for his fans. Whether tired or not, he usually does this
after every show.

Loretta's band, and then Loretta herself, come on stage to
close the night-to-be-remembered in Ozark, Ala.

Back in the bus, some Twitty fans from a nearby city have
brought him a gallon of West Indies Salad ( a crabmeat con-
coction that can’t be described except in terms of ‘you've got
to try it’).

Conway consumes crab and crashes. It's been along day.

After Loretta's show is over, the musicians get their instru-
ments off the stage, pack them into the bus, help the sound
and lighting crew load their goods, hop aboard the bus and
pull away from the Ozark Civic Center.

There's a stop at the proverbial truck stop outside Ozark for
omelettes, more biscuits, more gravy and more coffee. Lo-
retta’s bus is there, too—and while Conway and Loretta stock
up on sleep in their respective buses, their musicians stock up
on food.

It's been hard work already, but the three-day trip is only
one third-over.

The buses head back into the blackness of the Alabama
night as various musicians crawl for their bunks, leaving the
drivers and a couple of night owls as the only awakened per-
sonalities.

It's Asheville, N.C., in the morning for a nighttime show
(and a stay at a real live Holiday Inn), then, Sunday morning,
off to Greensboro for the final show of the swing.

It's early Monday when the Twitty Bird Special returns from
whence it came. It carries a bunch of bushed music makers,
tired from traveling, yet buoyed by the knowledge—reflected
throughout the tour on the faces of the fans—that their tal-
ents, their creativity, their performances brought some very
special moments into the lives of some very special people.

GERRY WOOD
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Conway Twitty has been a valued
customer of Guaranty National for seven
years. Why don’t you follow his lead and
get with the people who know how to
arrange banking needs to fit your style
on whatever scale.
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Conway Twitty with Ralph Emery at an awards show.

AWARDS PRESENTED TO CONWAY TWITTY
1970 through 1977

MALE VOCALIST
American Music: 1977.
Academy: 1975.
Music City News: 1974, 1975, 1976, 1977.
Billboard Male Artist: 1973, 1975.
Singles Male Artist (BB): 1977.

ALBUM OF YEAR
Academy: 1975—"Feelins.”

SONG OF THE YEAR
Music City News: 1974—You've Never Been This Far Be-
fore.’

SINGLE OF THE YEAR
Music City News: 1970—*‘Hello Darlin’ '’; 1975, **Linda On
My Mind."”
Billboard: 1970—*Hello Darlin’ '"; 1973, “You've Never
Been This Far Before.”

OVERALL SINGLES ARTIST
Billoard: 1972, 1973, 1977.

DUET
CMA Duo: 1971, 1972, 1973, 1974.
Grammy: 1971.
American Music: 1973, 1974, 1977.
Truckers: 1975, 1976.
Academy: 1971, 1972, 1975, 1976.
Music City News: 1971, 1972, 1973, 1974, 1975, 1976,
1977.
Billboard: 1973, 1974, 1975, 1977.

BMI AWARDS-15
SESAC AWARDS-16

CMA TOP 5 FINALISTS

MALE VOCALIST—1970, 1971, 1973, 1974, 1975, 1976.

SONG OF YEAR—1970 “Hello Darlin’.”

DUO OF YEAR-—1971, 1972, 1973, 1974, 1975, 1976.

ALBUM OF YEAR—1970 “'Hello Darlin’ '*; 1972, *‘Lead me
On'"; 1973, ‘““‘Louisiana Woman," **Mississippi Man'’;
1974, “You've Never Been This Far Before'; 1975,
“Feelins.”

SINGLE OF YEAR—1970, “Hello Darlin’ '’; 1974, “As Soon
As | Hang Up The Phone.”

ENTERTAINER OF YEAR