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U.S. Musician Wages

For Disks:

TV Specials Set
For Disco Forum

NEW YORK-Billboard Maga-
zine has concludec a multi-year con-
tract with JWT Pro ducticns, the pro-
duction arm of the J. Walter
Thompson advertsing agency, (o
televise the entertainment portions
of Billboard’s Disco Forums starting
with Disco IV, to te held here June
22-25.

The shows this sear will cmanate
from this city’s rew Figh-voltage
disco Xenon. witk John H.P. Davis
as executive producer.

Davis, vice presadent in charge of
Eastern programring for J. Walter

(Conimued on page 99)

All they need are a few brakes. See page 11.

$33.9 Mil

By IS HOROWITZ

NE'V YORK -Union musicians
vere paid $33.531.557 in session
wages by record manufacturers for
tae year ending March 31, a whop-
jing gain of more than 18% over the
prior “iscal year.

With their taks from the Ameri-
can Fzderation of Musicians special
payment fund for the same period
©ppiag $15 million (Billboard, June

, 1978), carnings by sidemen from
cession work totaled about $49 mil-
Bon, . far greatzr amount than in
any previous 12-month period.

Altiough wages to U.S. musicians
chowed substantial gains for the
sear, session players in Canada, also
inder AFM jurizdiction. suftered a
declire.

Calkendar year carnings by Cana-

(Continued on page 91)

BPI PROGRESS

British See
Gains Over
Bootleggers

By PETER JONES &
NICK ROBERTSHAW

LONDON-Signs are that th:
British -ecord industry has finally
gained the upper hand in the battlz
against bootleggers. counterfeiters
and pirates.

With “he British Phonographic In-
dustry’s antibootlegging campaigi
reaching a new pitch, hopes arc hig
that even if piracy can never he
stampec out entirely, at least ths
year will sce the back of the illegel
trade broken.

Severul factors contribute to thz
present mood of optimism. Firstl=,
the number of oftenders brought ©

(Continued on page 8<)

Recording Industry Making
Heaviest Impact At CES

Big Chains Profit
From Price Hikes

REVAMP 1934
B’CAST LAW

By MILDRED HALL

WASHINGTON-—-The music and
recording industries, as well as
broadcasters, could reap a bonanza
from the total freedom from regu-
lation that would be given to radid
programming under a new commu-
nications law proposed Wednesday
(7).

The wholesale replacement of the
old 1934 Communications Act was
unveiled before a packed committee
hearing room by its author, Commu-

(Centinued on page 99)

NEW YORK- With RCA joining
the parade of major US. manufac-
wrers who have raised their prices in
six months. reaction from rackjob-
bers. one-stops, and retailers around
the country indicates that the in-
creases tend to benefit the large
chain operations at the expense of
small independent dealers.

In addition, the complexities of
some of the tiered price structures
are causing bookkeeping hassles for
some dealers. While the wholesale
increases have in many cases driven
up the price of recorded product on
the retail level. few in the industry
believe that the recent spate of price
hikes will result in long-term price
stabilization.

RCA’s anticipated wholesale

(Continued on page 94)

Chicago’s Disco DJs
Organizing 1st Union

By ALAN PENCHANSKY

CHICAGO—A new tradz union
of discotheque deejays began re-
cruiting members here last week and
announced plans to extend its or-
ganizing drive throughout the na-
tion.

Groundwork for the new kibor or-
ganization, which expects to affiliate
usef with the AFL-CIO, was un-
veiled at a Tuesday (6) meeting.

Rocky Jones. who runs the Audio
Talent record service, is one of the
organizers of the new union and its
acting president. The labor organi-

(Continued on page 55)

By STEPHEN TRAIMAN

CHICACO--The recording ir.-
dustry is making its biggest impact
ever—long owverduc—at the Inter-
national Summer Consumer Elec-
tronics Show which opened its 12th
run here Sunday (11).

Not only is traditional audio soft-
ware the focms of a 600 square foot
registration area display, but audio-
phile disks and videotapes also are
playing a Zer more “visible” ro.e
here than at iny prior event.

The marnage of “razors and
blades™ in tie joint exhibit of the
National As:n. of Recording Mer-
chandisers aad the EIA/Consumer
Electronics Group, CES sponsor. in-
volves audio disks and tapes, home
videocassette movies, electronic car-

‘Continued on page 62)

THE ROLLING STONES new album, “SOME GIRLS.” On Rolling Stones
Records & Tapes. THE ROLLING STONES ON TOUR: June 10, Lakeland,
Fla.; June 12, Atianta, GA; June 17, Philadelphia; June 29, Lexington, KY;
July 1, Cleveland; July 4, Buf-alo, NY; July 8, Chicago; July 10. St. Paul,
MN: July 13, New Orleans; July 16, Boulder, CO; July 19, Houston, TX;
July 23, Anaheim, CA. (Advertisement)

(Advertisement)

Town Petty and Hie Heartbreskers

the riveling rock 'n -oll album by Tom Petty and the Heartbreakers is out.

It’s tough, tender, brash, buoyant.

It whacks the slack out of mundane music; painlessly.
Sodoes the single: ‘1 Need To Know!.” sr-62016~

TJom Petty and the H=artbreakers.

Pumping hard on ABC/Shelter Rzcords and GRT Tapes

vou'u (> FI Gl

DA-52029
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“Ain’t Nothing Gonna
Keep Me From You”

NB 929

Produced by:Barry Gibb,
Karl Richardson and Albhy Galuten

on Casablanca Record and FilmWorks
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General News

ASCAP Music Royalty Rate Set At $1.25 Mil

U.K. Cassette
Slump; Home
Taping Blamed

By NICK ROBERTSHAW

LONDON—An industrywide
slump in prerecorded cassette sales
is reported by U.K. manufacturers,
with illegal home taping cited as the
chief cause. Upcoming sales figures
are expected to show the ratio be-
tween albums and cassettes widen-
ing for the first time in the history of
the configuration.

This news is particularly disap-
pointing in the light of the British
Phonographic [ndustry’s recently
published results for 1977, which
showed cassette unit sales 12.3% up
from 1976.

On the other hand, it confirms BPI
director general Geoffrey Bridge’s
stark warning that the industry’s en-
tire future is in danger from domes-
tic misuse, and matches the picture
painted by a recent BPI/Mechanical
Copyright Protection Society survey,
which estimated annual losses from
home taping at $140,000,000.

Most industry leaders reconcile
these various figures by attributing
last year’s healthy cassette sales to
the growth in the market for quality
tape and music center hardware.
Now, they say, the tape equipment
boom is stimulating even more
home taping at $140 million.

Suggested remedies include more
consistency in simultaneous release.
Tv albums, aimed at an impulse
market, nearly always achieve good
album/tape ratios.

Major artist product that does not
manage simultaneous cassette re-
lease, on the other hand, tends to re-
sult in disappointing tape sales.

Increased marketing effort is also

(Continued on page 86)

-an Fair Draws
tecord Throngs

NASHVILLE—The annual trip to
ountry music’s Mecca drew a
ecord breaking amount of 13,500
silgrims for the seventh annual
-ountry Music Fan Fair, Monday
5)-Sunday (11).

Co-sponsored by the Country
Ausic Assn. and the “Grand Ole
Jpry,” and seasoned with balmy
seather, the event features shows,
xhibits, sports, peripheral activities
nd star autograph sessions.

Municipal Auditorium served as
1€ shrine for most of the action with
ther events taking place at Opry-
ind US.A. and the Grand Ole
)pry House.

The label shows and autograph
doths proved again to be the most
opular aspects of the giant con-
ave that drew registrants from Jer-
y to Japan. CBS Records, Capitol,
ICA, Hickory, ABC, RCA and
lercury showcased artists ranging
om newcomers to established vet-
ans.

Spotlights also focused on a
ixed label show, bluegrass show,
uare dance. cajun show, song-
riter’s showcase, reunion show,
1dling championship and various
nt shows.

A NOSH GESTURE—A portion of an estimated crowd of 5,000 that turned out

to buy tickets to an extra Barry Manilow concert at the Rhode Island Civic

Center holds aloft, or chomps, part of a shipment of 3,000 bagels the Arista

recording artist had shipped to the site in gratitude for setting new boxoffice
records there.

wosms SOUTHERN NIGHTS’ CHAMPMI&*‘?

100 Of Most Played!
' BMI Songs Lauded

NEW YORK-—*“Southern Nights”
won top honors at ceremonies here
Tuesday (6) citing the 100 songs in
the BMI repertoire that received
most performances in 1977.

More than 300 persons attended
the dinner-dance at the Americana
Hotel at which Allen Toussaint,
writer of “Southern Nights,” and its
publishers, Marsaint Music and
Warner-Tamerlane Publishing,
were singled out for special kudos.

Ed Cramer, BMI president, and
Theodora Zavin, senior vice presi-
dent, handed out citations in fast-
paced presentations to representa-
tives of the 140 writers and 95 pub-
lishers whose product achieved the
coveted most performed status.

Writers who won two awards each
included Stig Anderson, Benny An-
derson, Stephen Bishop, Jimmy Buf-
fett, Harry Casey. Alice Cooper,
Richard Finch, Kenny Gamble,
Barry Gibb, Roger Greenaway,
Wayland Holyfield, Leon Huff, Jeff
Lynne, Barry Manilow, Barry Mann,
Christine McVie, Kenny Nolan,
Carole Bayer Sager, Bjorn Ulvaeus,
Dick Wagner and Norman Whitfield.

Publishers whose copyrights won
multiple recognition for BMI per-
formances in 1977 were led by Unart
Music, which reccived six separate
citations.

&=
The group winning four eac
comprised Duchess Music, Gentoo
Music, Screen Gems-EMI Music,
and Unichappell Music. Three
awards each were handed out to Ir-
ving Music, Stigwood Music, and
Warner-Tamerlane Publishing.

Two awards each went to a larger
group, including Braintree Music,

(Continued on page 83)

INTL PEAK
FOR COUNTRY

By GERRY WOOD

NASHVILLE—Major new break-
throughs for country music in the in-
ternational marketplace are pre-
dicted by some of the top record
label and publishing executives.

Increased tour support, expanded
merchandising and promotion ef-
forts, and erosion of language bar-
riers are cited as reasons behind the
dramatic international growth of
country music.

Most are bullish on the future
penetration of country music into
markets that once were severe prob-
lem areas for the acceptance of

(Continued on page 39)

Flat Schedule Is Decided
For NPR, PBS-TV Usage

By MILDRED HALL

WASHINGTON-A flat annual royalty of $1,250,000 for ASCAP music
used by public broadcasting’s television and radio networks is the final figure
reached by the Copyright Royalty Tribunal at last week’s hearing. The total

will be increased each year by an an-
nual inflation adjustment, based on
the government's cost-of-living con-
sumer price index.

The effective date of the start of
the royalty obligation by the non-
commercial tv and radio networks
(PBS and NPR) was Thursday (8)-
the date the rate was published in
the Federal Register.

PBS attorneys tried for an addi-
tional 30-day comment period (in
which no royalties would accrue),
but yielded to Tribunal chairman
Tom Brennan’s argument that the
agency was acling in accordance
with the wording of the Copyright

Young Publishers
Emphasized In
New Trade Body

By IS HOROWITZ

NEW YORK-—Younger publish-
ers are expected to play a more sig-
nificant industry role via a new or-
ganization formed here last week.

At least that is the aim of veteran
musicman Sal Chiantia at whose
suggestion some 20 youthful pub-
lishing exccutives convened at the
Plaza Hotel Wednesday (7) in a for-
mative conclave.

In a free-wheeling give and take
session, problems emerged, includ-
ing the eroding function of the inde-
pendent music publisher, the pend-
ing impact of videocassettes and
disks, and proper credit for publish-
ers on record labels.

Arthur Braun, general manager of
Dick James Music, was named
chairman of the group, still to be
named. Host of the luncheon meet-
ing was the National Music Publish-
ers Assn., which through its presi-
dent Leonard Feist offered the
association’s fucilities for future get-
togethers.

Chiantia, president of MCA Mu-
sic and former NMPA board chair-
man, says he has felt for a long time
that greater participation by
younger publishers in industry af-
fairs should be encouraged.

“The future of the business be-
longs to them and they should have

(Continued on page 99)

GEORGE WEIN SHAPING ‘CAPSULE FESTIVAL’

Act’s public broadcast compulsory
licensing Sec. 118.

This was only one of a number of
times that the public broadcasters
strongly indicated they would go to
court if the Tribunal's rate-making
decision appeared not to carry out
the exact letter of the law and/or
congressional intent.

Although the final Tribunal rates
and opinion were unanimously
adapted, there were painful disa-
greements among the five commis-
sioners over different proposed
formulas along the way. All for-
mulas were dropped in favor of the
blanket fee.

The $1,250,000 licensing fee for
ASCAP music is close to the total
that would have resulted in formulas
proposed by commissioners Mary
Lou Burg, Douglas Coulter and
Frances Garcia, which ranged from
about $1 million to $1,224.000.

ASCAP’s total royalty is more

(Continued on page 99)

Western Realigns
For 50% Growth

By JOHN SIPPEL

AMARILLO, Tex.—Sam H. Mar-
maduke, president and founder of
Western Merchandisers, has rea-
ligned his rackjobbing/retail organ-
ization into four basic units to sup-
port his projected 50% increase
volumewise over last year.

Simultaneous with the estab-
lishment of more corporate auton-
omy, the veteran seven-state oper-
ation, based here, is introducing on-
line computerization which immedi-
ately links the major three of its five
warehousing facilities at a time
when the home office here and sev-
eral of the satellites are expanding
physically. These development
emerged at the firm’s 10th annual
convention here at the Hilton Inn
last week.

R.C. “Bob” Schneider, executive
vice president, predicts gross volume
for the record/tape/accessories/
book wholesaler/retailer in excess of
$30 million. A goodly portion of the
volume boost is attributed to West-
ern Merchandising Distributing and

(Continued on page 12)

50 Noted Jazzmen To Appear At White House Event

BY ELIOT TIEGEL

LOS ANGELES—Fifty perform-
ers in various unique combinations
will perform on the south lawn of
the White House Sunday evening
(18) in what producer George Wein
calls a “capsule jazz festival.”

Wein, who is the producer of the
90-minute jazz spectacular before
600 invited guests, is presently work-
ing out the musical combinations for
the concert called “A Trbute To
Jazz.”

“Everyone comes alone,” he says
in New York while still getting over
jetlag after being in Europe on con-

cert business. “They don’t bring
their groups.”

The concert is in actuality a salute
to the 25th anniversary of the New-
port Jazz Festival and the most in-
volved of any jazz performance ever
given at the White House.

Scheduled to perform are Eubie
Blake, Earl “Fatha” Hines, Dizzy
Gillespie, Lionel Hampton, Illinois
Jacquet, Herbie Hancock, Cecil
Taylor, George Benson, Dick Hy-
man, Doc Cheatham, Teddy Wilson,
Buddy Rich, Ray Brown, Roy Eld-
ridge, Dexter Gordon, Stan Gelz,

Charles Mingus, the Young Tuxedo
Brass Band, Sonny Rollins, McCoy
Tyner, Tony Williams, Ron Carter,
Mary Lou Williams, Stanley Clarke,
Milt Hinton, Zoot Sims and Benny
Carter.

Among the guests in the audience
will be Gil Evans, Gerry Mulligan,
Ornette Coleman, Billy Taylor, Mer-
cer Ellington, John Lewis, Sam Riv-
ers, George Russell and Joe New-
man.

Wein says he got the idea for the
concert/Newport tribute and “wrote
some letters” to officials at the White

House and bang. ... 90 minutes of
jazz covering the spectrum of the
music as seen by Wein.

The concert marks the first all-
jazz evening since April 29, 1970, the
night Duke Ellington celebrated his
70th birthday with a governmental
toast in the White House. The per-
formers that evening included sev-
eral who will be performing or at-
tending in this newest venture: Earl
Hines, Gerry Mulligan and Billy
Taylor. Others on that historic eve-
ning included Dave Brubeck, the

(Continued on page 45)
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General News

A>  BOAT
Il/iﬁ’ﬂﬁi WHITE £

FLOATING BAND—The Average White Band celebrates its move to RCA Records International for all territories except
the U.S. and Canada, at a floating party hosted by the company. The vessel Polaris, anchored off New York City, be-
longs to Kelli Ross, RCA division vice president, international creative affairs. Topside here are, from left, AWB man-
ager David Mintz, Ross, group members Hamish Stuart, Alan Gorrie and Onnie Mclntyre, RCA Records president Bob
Summer, Arthur Martinez, division vice president, RCA Records International, and AWB’s Roger Ball, Steve Ferrone

COLUMBIA SHOWS

NEW YORK-"Unlike ycars
past, CBS does not look to Broad-
way as a monetary investment. [ we
go into a show it is purely for the
original cast album.” declares Jo
Greenfield, manager, original cast
acquisitions, Columbia Records.
“Any investment we make is min-
imum, about $50.000.”

Greenfield, who only a few years
ago was Bruce Lundvall’s secretary,
brought to the company the smash
“Annie,” lobbying CBS cxecs until
they “saw the light”" on the musical.
She also brought CBS **On The 20th
Century,” winner of five Tony
Awards, “Runaways,” and “Work-
ing”

Together with “A Chorus Line™
that accounts tor five Broadway
shows with which CBS is involved.
According t0 company oldtimers,
even in the heyday of Broadway
CBS never had that many shows on
the Great White Way.

CBS was also an investor in “Beat-
lemania,” but has since soldout its
interest in the production reportedly
so as not to offend Paul McCartney,
an artist the company has long been

Benson Wins Point

NEW YORK —The temporary re-
straining order against distribution
and advertising of the “Erotic
Moods” album was continued in cf-
fect last week by a federal judge at
the request of George Benson.

U.S. District Judge Richard Owen
had been requested to issue a pre-
liminary injunction pending Bén-
son’s suit against Paul Winley, but
the judge rescrved decision after the
hearing Thursday (8) stating that he
would listen 10 the recording.

Benson was present in court but
did not take the stand.

and Molly Duncan.

By ROMAN KOZAK

interested in acquiring. Greenfield
does not talk about “Beatlemania.”

Considering the failure rate of

Broadway shows, Greenfield's most
remarkable achievement todate may
be that in two ycars on the job she
has never committed CBS 10 a flop.

**Working’ may be having some
problems. but I haven’t given up on
ityet,” says Greenfield. CBS has had
good success in selling its original
cast albums, moving a reported
600,000 copies of “Chorus Line”
and 300,000 copies of “Annic.”

For “On The 20th Century,” CBS
is doing a print ad campaign in ma-
jor markcets, and store displays.

RCA Recording
Waller Musical

NEW YORK-RCA Records is
recording the original cast LP of
“Ain’t Misbchavin’,” following its
winning the Tony Award as best
musical Sunday (4). First recording
session is set for Monday (12) at the
label’s studios here.

RCA already has an original cast
album out for “The Act,” tor which
Liza Minnelli was named best ac-
tress in a musical, and will promote
the album accordingly.

Following “On The Twentieth
Century’s” capture of five trophies
in the musical categories, CBS Rec-
ords unvciled a big label promotion
for the original cast recording of the
show. Special marketing aids are
being sent to dealers and full page
ads run in Il magazines and five
newspapers in major markets.

Including the Lawrence Langner
Memorial Award to Irving Berlin,
and the Fats Waller compositions of
“Ain’t Misbehavin'.” all Tony music
awards went to ASCAP members.

‘DANCE’ IS KEY TO HOT 100

LOS ANGELES—Eight records
on the Hot 100 this week have a
dance theme and the word “*dance”
in their titles, including the No. |
single, Andy Gibb’s “Shadow Danc-
ing.”

Other “dance” hits on the chart
are Peter Brown’s “Dance With Me”
at number 11, Donna Summer’s
“Last Dance” at 23, Barry White’s
“Oh What A Night For Dancing” at
25, Chic’s “Everybody Dance” at 38,
Jimmy “Bo” Horne's “Dance Across

The Floor™ at 41, England Dan &
John Ford Coley’s “You Can’t
Dance” at 68 and Samantha Sang’s
“You Keep Me Dancing” at 97.

The first six of these records are
also on the soul chart, along with
two more “dance”™ hits which have
not yet crossed to pop: Johnnie Tay-
lor’s “Keep On Dancing” at number
57 soul and the Saturday Night
Band’s “Come On And Dance,
Dance” at 70.

Jo Greenfield Garners
5 LPs From Broadway

Though the recent CBS strike in Pit-
man. N.J,, delayed release of the LP,
CBS did manage to print up and de-
liver to the 600 clectors voting for the
Tony Awards advance copies of the
LP so they could have a chance to
hear the music again hefore casting
their votes. It won the best musical
score award.

Profits for the sate of original cast
LPs go to the producers of the shows,
says Greenfield. The cast is paid a
week’s salary or more to perform the
show songs at CBS’s New York stu-
dios. It’s usually a day’s work and if
sometimes little mistakes crop up,
Greenficld says, it's because it is
pretty much a live-in-the-studio ef-
fort.

Greenfield says to find her future
hits, in a week she has to listen to
about three or four tapes and read
the scripts, and go to an almost equal
number of hackers auditions.
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Executive Turntable |

Michael Leon named cxecutive assistant to president Gil Friesen, A&M
Records in Los Angeles. He was most recently New York promotion represen-
tative for the label and had previously worked for Arista Records and Bell
Records. ... Barry Jay Reiss appointed senior vice president, administration
and business affatirs. for the new MCA Inc. label headquartered in New York.
He leaves his position as administrative vice
president with Arista Records, a post he held
since the label’s formation in 1975. Prior to
that, he was vice president of talent contracts
at CBS Records. ... At Warner Bros., Ted
Cohen assumes the post of national artist de-
velopment manager at the label's Burbank
home office. Cohen had formerly been East
Coast director of special projects for the artist
development department and local promo-
tion manager in Cincinnati. In concurrent moves, Ellen Darst replaces Cohen
as Northeastern artist development manager. Darst had been WEA marketing
coordinator for New England. George Calagna becomes the label’s national
college artist development manager based in Burbank, leaving his most recent
post as West Coast merchandising ficld coordinator. Frank Turner, formerly
WEA promotion man, becomes Warner Bros. Southern artist development
manager based in Atlanta.

At CBS Records. New York. Joan Griewank appointed vice president, mar-
keting planning. moving up from director, marketing planning. And Thomas
McGuiness becomes vice president, sales, branch distribution switching from
director, sales and administration. Rosalind
Blanch named managing director, marketing
administration, moving over from director of
merchandising. planning and administra- |
tion. Phil Alexander becomes manager, art-
ists marketing, tor the Columbia label. join-
ing from ABC, where he was assistant to the
president, international division, and project
manager, creative and marketing services. At
CBS Associated Labels. Wendy Goidell
named manager, a&r scrvices, from an assistant in a&r administration.

Eddie Holland named vice president and director of special markets at At-
lantic Records, New York. Formerly executive vice president at Cotillion, Hol-
land replaces Hillery Johnson who joins Tom Takayoshi, former president of
Playboy Records, as principals of Hilltak Records. newly formed r&b label
with distribution handled by Atlantic. Hilltak is based in Los Angeles.

Richard Sonnenfeldt named vice president, RCA SelectaVision videodisk
project, based in New York. He was a staff RCA vice president. ... Larry
Douglas takes over as director, national promotion, for Portrait Records, New
York. moving from vice president of promotion at Management [11/Windsong
Records. . . . George Sherlock appointed na-
tional promotion director of AVI Records.
having joined the label in Los Angeles last
year. Sherlock had previously served as na-
tional merchandising manager tor Capitol
Records, national album promotion man-
ager for MGM Records and assistant promo-
tion manager tor Tower Records, among
other posts. . .. Roberta Skopp named direc-
tor of press and creative projects for the New
York office of Casablanca Records. a newly created post. She moves to Casa-
blanca from Aucoin Management where she was special projects writer and
press office account executive. Prior to that. Skopp directed publicity and artist
relations for the Kirshner Entertainment Corp.

L.eon Graifer now comptroller for Salsoul Records, New York, switching
from assistant comptroller and director of contract accounts at RSO Records.
... Peter Pallas named assistant production and inventory manager for
Phonogram/Mercury. Based in Chicago. Pallas was the label’s national singles
sales/advertising coordinator. . . . James Uri¢ and Nathan Wolk arc sales man-
agers for CBS Records covering the Chicago/Milwaukee and New York mar-
kets, respectively. Urie was an account exec-
utive with the company, handling the
Lieberman and Pickwick accounts; Wolk
' was a Manhattan salesman for the firm. ...
At Capricorn Records, Lynn Adam joins as
national singles director, based in the label’s
Burbank oftices. She was formerly with
.~ Rocket Records. Adam succeeds Bill Davis

Sherlock who leaves that post to become Southeast re-

gional promotion manager based in Macon,
Ga. In other promotion department changes at the label, John Ferrer, formerly
St. Louis area promotion manager. relocates to New York as Northeast re-
gional promotion manager. Replacing Ferrer in St. Louis is David Kragskow,
previously with Warner Bros. Joining as Midwest regional promotion man-
ager. Chicago, is Mike Shavelson, also formerly of Warner Bros. Joining Cap-
ricorn as area promotion managers are Joe Carroll, Cleveland: David St. John,
Miami. ... Laurie Spoon named field director of California promotion for
Ariola Records. Spoon most recently worked at MCA Records in local promo-
tion. She had also worked for Buddah Records in Los Angeles. ... At Captiol
Records, Morris Rogers promoted to Southcast regional proniotion manager,
soul division, replacing Bob Riley and opcrating out of Atlanta. Rogers joined
Capitol in 1977 as a customer service representative in the Southeast region.

Kathy Acquaviva assumes the post of West Coast publicity manager for At-
lantic Records, Los Angeles, joining from administrative assistant with the
Starwood Club. . . . Susan Dempsey is coordinator, radio advertising, with CBS
in-house advertising agency, Gotham. Based in New York, she is upped from
broadcast assistant with the agency. ... Linda Gerrity named director of a&r
administration for the Entertainment Co.. New York, augmenting her current
duties as special assistant to president Charles Koppelman. ... Sharon
MecClenton and Kathy Brisker both named general publicist, West Coast. ABC
Records in Los Angeles. Former has been with ABC four years, most recently
in the special markets division; latter joined the label two years ago and was
former office manager of the publicity department. ... John Velasco ap-
pointed director of the U.K. operation of Interworld Music. He was formerly
general manager of United Arists Music prior to working as an independent.

Ly

Leon Coﬁen »

McGuiness

Griewank

Douglas

Holland
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DAVID GILMOUR

THE SINGER-GUITARIST OF PINK FLOYD
PRESENTS HIS FIRST SOLO ALBUM.
ON COLUMBIA RECORDS AND TAPES.

Produced by David Gilmour.
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Tappan Zee Looking Into Rock

Bob James Label Enters 2nd Year With New Approach

LOS ANGELES Tappan Zce
Records, the Bob James-headed juzz
label funded and distributed by
CBS, enters its second year of oper-
ation with new repertoire ideas.

These include producing a rock
band and getting back into some
pure jazz basics as adjuncts to the {a-
bel’s crossover specialty.

But don’t write off crossover mu-

sic, for there will still be plenty of

that, James admits. But now the idea
is for broader reaching projects.

Certainly James' own upcoming
second LP for Tappan Zec is one: he
goes into the studio in New York
Monday (19) to try for smaller, en-
semble improvised music.

Previously, the pianist’s LPs have
featured large orchestras and plenty
of arrangements. “I'm planning a lot
of live improvisation with a group
ranging from six to seven musi-
cians,”” James confides from his
Westchester County, N.Y.. home
where he does his writing.

James says he’s planning more
acoustic piano for himselt’ “to keep
myself' Iresh.” Among the players
he’s going to use are Hubert Laws,
Earl Klugh, Ron Carter (the latter
two never working on a James date
before), David Sanborn and Steve
Gadd “with other players filtering
in.

James’ rock group is the Allen
Harris band, a sclf-contained sextet
which James says he heard in Wood-
stock, N.Y. He produced its debut
LP, “Oceans Between Us,” which is
slated for an August release.

“This band,” James notes, “takes
a different direction for us and is in-
dicative of my desire not to be type-
cast as only a jazz label.”

Another new signee to the roster is
Richard Tee, pianist with the studio
band calling itself Stuff. Tappan
Zec'sremaining artists include Mark
Colby, a saxophonist who was the
first act signed one year ago and
Wilbert Longmire, a guitarist {rom

r

Dear Sir:

I must take exception to the scath-
ing review of “Thank God It's Fri-
day,” that appeared in this maga-
zine.

The critics have conveniently for-
gotten what it is like to be an average
man. The characters in the film were
stereotyped for a reason—these are
people all of us have known at one
time and we can identify with them.

The movie was well-crafted in the
script, direction and acting depart-
ments. Since | eventually wish to get
in the “business,” | feel qualified to
make these points.

“TGIF” has not been given a fair
chance by the critics. The film is a
well-made, entertaining experience.

Jeffrey M. Eletto
Falls Church, Va.

Dear Sir:

I am shocked and deeply hurt to
see that the management of radio
station WYNY in New York has
been permitted, for a second time, 10
use the pages of Billboard to
“knock” Bonneville Broadcast Con-
sultants.

Bonneville Broadcast Consultants
is being used as scapegoat and the
negative statements made by
WYNY about our soft rock format
has a serious negative impact on this
organization and its format. Having
these “untruths” perpetrated by Bill-

www.americanradiohistorv.com

By ELIOT TIEGEL

Cincinnati who came to James as a
George Benson recommendation.
Colby’s “Serpentine Fire” was
Tappan Zee’s first LP and James
claims it has sold in the 35,000-
40,000 range. An LP by guitarist

James in CBS’ progressive jazz de-
partment.

The two of them, in fact, still do
projects for CBS in the jazz and pop
veins. And for the Longmire LP they
cowrote the tunes.

Bob James: He's getting back to acoustic piano playing and more improvisa-
tion.

Steve Kahn, “*Tight Rope,” sold
around 75.000 units, James says.
Kahn, in an unusual twist, remains a
Columbia artist despite his LP com-
ing out on James’ logo.

Tappan Zee's biggest seller is the
boss’ own “*Heads™ which is in excess
0f 350,000 units, according to James.

The James and the Kahn pack-
ages both hit the Billboard jazz
chart.

Guitarist Longmire’s upcoming
LP, “Sunny Side Up.” was co-pro-
duced by James and Jay Chattaway,
Tappan Zee producer and will be
out shortly. Colby, first heard by
James in the Maynard Ferguson
band, has been produced by Chatta-
way who formerly worked with

. leltersToThe Editor

board has damaged us economic-
ally.

This article in the June 3 issue
sounds like a press release issued by
WYNY in an attempt to cover the
failure of the station to “get its act to-
gether.” The “‘false start” that
WYNY made when it went on the
air Jan. 1, 1977 with Bonneville
Broadcast Consultant’s “soft rock”
format was due to the inability of the
station’s management and staff to
follow and implement the extensive
guidance and recommendations
provided from here in Tenafly.

The change from our resources to
doing their own programming has
done nothing to correct the major
deficiencies embodied within that
radio station.

Our concepts are right, our format
and its music are on target, we de-
liver tapes and get new cuts on the
air on a timely basis. As the months
pass, the industry will see that Bon-
neville Broadcast Consultant’s “soft
rock” format as the next big radio
format success.

Marlin R. Taylor

President,

Bonneville Broadcast Consultants,
Tenafly, N.J.

Dear Sir:

The Billboard report of the Chi-
cago NARAS discussion of artist-
for-hire provisions (Billboard, June

James points to Tee’s following
as a very busy studio cat on both
coasts as a bonus for his own efforts
as a solo pianist. James will produce
the LP later this summer.

During his first year as head of his
own label, James was only able to
cut one LP. explaining that health
reasons, CBS projects and touring
last fall cut into his own studio time.
He traveled with eight pieces (in-
cluding himself) and plans taking
this same ensemble with him on his
first tour of Japan in July.

Musicians touring with him to the
Orient include Mark Colby, Hiram
Bullock, Andy Newmark, Gary
King, Ron Tully and Mike Law-

{Continued on page 83)

3, 1978) has a typographical error
which should be corrected.

The new copyright statute allows
termination after 35 (not five) years,
where the work originates other than
under a “for-hire” relationship. This
obviously is a quite remote point of
time, but it creates an immediate di-
lemma in current industry practices.
Only motion picture soundtracks or
various translations and other
inapplicable specified works are
permitted to be treated “as if” em-
ployed for hire.

Nevertheless, as discussed in the
NARAS session, many record com-
panies and publishers are mistak-
enly registering copyrights as em-
ployer for hire of artists or writers
without actual employment as rec-
ognized by the law, but rather in re-
liance upon fictitious employment
contracts that do not have the re-
quired supervision, control or com-
pensation that employment sig-
nifies.

In addition to confusion when the
35-year right of termination arises, a
more immediate confusion is the ef-
ficacy and need to correct copyright
notices in company name where the
record or printing use has a notice in
company name without prior regis-
tration and assignment from the
originating author, artist or pro-
ducer.

M. William Krasilovsky
Feinman and Krasilovsky,
New York


www.americanradiohistory.com

“'VE HAD ENOUGH”.

The Second Hit Single From The Platinum-Plus Album
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wasee: 4 TERRITORIES CONTRACTED s

Créam/ Hi Adds Intl Licensees

LOS ANGELES—Cream/Hi
Records has firmed new licensing
deals in four international terri-
tories.

Representing both the Cream and
Hi Records lines in Greece will be
Minos Matsas & Son, Co. of Athens.
Both lines also went to Discos Belter,
S.A. in Barcelona, Spain, and
Rondo, S.A. for Argentina and Uru-
guay.

In South Africa, Gallo, Ltd. of Jo-
hannesburg will represent the two
labels along with the East Memphis,
Churn, Butter, Jec and Fi catalogs of
the Cream Publishing Group.

All of the newly signed licensing
contracts are for three-year terms
and call for the release of all product
on the Cream logo with the Hi mate-
rial carrying series identification.

Bobby Weiss, the label’s vice pres-
ident and director of international
division for both records and pub-
lishing, says the greatest inter-

RIBE“PEEBE

Shre mertcan

America's newest, easiest and most
economical limosine service to anywhere at
any time. We are proud of our service andyou
will be too when you ride the American way.

CALL TOLL FREE:
800-822.9703 - N.J. 800-631-2183 - U. S.}

\ American Automobile & Travel _,
>  Club Limosine Service -

90 Monmouth Street
Red Bank, N.J 07701

By AGUSTIN GURZA

national interest has been for
Cream/Hi artists Al Green, O.V.
Wright, Snail, Ann Peebles, Ace
Cannon, lan Tamlyn and Brenton
Wood.

The “breakout of the new Snail
LP.” Weiss notes. has “sparked re-
newed interest” for licensing of the
lines.

Supreme Court
Refuses Pirate

By ROBERT ROTH

NEW YORK —Convicted tape pi-
rate Richard Taxe ran out of courts
to which to appeal last week when
the U.S. Supreme Court refused to
review his case.

The High Court’s denial of Taxe's
petition for certiorari means that
there were not the minimum of four
justices required willing to review
the proceedings.

Taxe appealed his four-ycar sen-
tence and $26.000 fine on the
grounds that the penalty imposed
constituted “cruel and unusual pun-
ishment” in violation of his rights
under the Eighth Amendment.

The former head of Gault Indus-
tries of Bel Air, Calif., had previ-
ously appealed his conviction on 20
counts of willful infringement of
copyrighted works, one count of
conspiracy and five counts of mail
fraud to the U.S. Court of Appeals
for the Ninth Circuit.

But that tribunal unanimously re-
Jjected his contention that his “series
of discrete violations™” should be
treated as a course of conduct, and
therefore as a single offense.

To do so, the court held would be
“to vitiate the deterrent effect of” the
Copyright Act’s prohibition against
willful infringement.

HARLEIGH

SANDLER

REALTORS

BROKERS TO THE INDUSTRY GIANTS
Beverly Hills 273-3113
Ten Westside Offices

SOMETHING'S COOKIN
IN THE CAROLINAS
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COYOTE PUBLISHING CO.
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Much of the current international
activity comes as a result of a recent
European trip taken by Weiss and
Cream/Hi president Al Bennett.

The pair visited London, Frank-
furt, Hamburg and Copenhagen at
the end of April.

Negotiations are proceeding,
Weiss reports, with firms in Eng-
land. the Beneclux countries, France,
Scandinavia, Germany, Austria and
Switzerland.

In addition. Weiss has scheduled
a trip next month to the Far East to
explore licensing possibilities in
Singapore. Bangkok, Manila and
Taiwan.

The firm is considering the option
of opening its own office in Taiwan,
says Weiss, “as a protection against
piracy™ in that region.

Weiss says the firm projects itself
internationally as one with “across-
the-board™ appeal in its catalog that
now includes the Xanadu jazz line
which is being negotiated sepa-
rately.

Symphonies Seek
More U.S. Help

By ALAN PENCHANSKY

CHICAGO-Livingston Biddle
Jr.. chairman of the National En-
dowment for the Arts, was sere-
naded here last week by representa-
tives of the nation’s symphony
orchestras who are seeking $1.4 mil-
lion more from the federal agency in
fiscal 1979.

Biddle, speaking before the an-
nual conference of the American
Symphony Orchestra League. got
the group’s message in music Thurs-
day (8) as the organization staged a
giant songfest with iyrics stressing
the need for greater funding.

Composer/conductor  Morton
Gould, a League board member, led
the singing to the tune of Beetho-
ven’s Sixth Symphony.

The demonstration, at the confer-
ence’s luncheon, climaxed the
League’s push here for increased
federal tunding in 1979, perhaps the
central theme of this year’s gather-
ing.

National Endowment funds to
ballet, opera, museums and other art
forms have grown much more rap-
idly than tunding to symphony or-
chestras, the League stressed here.
Group wants $10 million from the
federal agency in 1979, instead of
the $8.6 million already penciled in.

Biddle, who addressed the lunch-
eon, pointed out that the $8.6 mil-
lion for 1979 was up from $6.4 mil-
lion the previous year. This jump, he
said, was a 200% increase over the
previous year’s growth in funding,

RCA Sets '78
Action For R&B

NEW YORK-—Plans for RCA’s
r&b department tor the rest of the
year were formulated at a recent Los
Angeles conference held at the Bilt-
more Hotel.

Chairing the conclave was Ray
Harris. r&b merchandising director
for RCA.

At the meetings, which took place
on May 3! and June 1, were Bill Sta-
ton, national r&b promotion man-
ager; Walter Johnson, r&b product
merchandising manager; David
Todd, national disco coordinator,
and 12 regional promotion man-
agers for the label.
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Market Quotations

As of closing, June 8 1978

1978

High  Low NAME

53 34% ABC

41% 34% American Can
17% 9% Ampex
4% 2%: Automatic Radio
26% 22 Beatrice Foods
58% 43% CBS
21% 13% Columbia Pictures
14% 8% Craig Corp
45'% 31% Disney, Walt
3% 2% EMI
17% 8% Gates Learjet
15% 1 Gulf + Western
15% 9% Handleman
5% 3 K-tel
6% 4% Lafayette Radio
35 22% Matsushita Electronics
56% 32% MCA
49% 26'% Memorex
58 43  3M
517% 35 Motorola
29% 24% North American Philips
16% 10 Pioneer Electronics
17% 6% Playboy
30% 22% RCA
8% 6% Sony
13% 9% Superscope
48 29% Tandy
9% 5% Telecor
6% 2% Telex
2% 1% Tenna
16% 12% Transamerica
38 20% 20th Century
45 29% Warner Communications
17'% 11% Zenith
OVER THE P-E Sales Bid Ask
COUNTER
ABKCO Inc - 1 3% 4%
Electrosound
Group - - = =
First Artists
Prod. 7 75 6% 6%
GRT - 14 2 2%
Goody Sam 8 - 6% ™%

P-E (13363 High Low Ciose Change
8 550 52% S51% 52% + %
7 41 41 0% 441 + %
15 428 17 16% 16% - %
- — - — 41% Unch.
11 632 26 25% 25%  Unch.
9 270 58% 57% 57%h %
5| 2016 21%  20% 20% - %
5 134 13%2 13 13% - %
16 1094 45% 44 44'% + %
6 95 2% 2% 2%  Unch
8 171 17% 17 17% + %
5 2580 15% 14%:  15% + %
9 72 15% 14% 15 Unch
14 68 5% 5% 5% + %
- 89 4% 4% 4% + %
10 4 32% 32% 32% - %
10 181 54% 53 53% + %
9 288 49% 47% 48% + 1%
15 611 57% 56% 56% - %
14 559 50% 49% 49% =
6 15 28% 28% 28% - %
12 12 16% 16% 16% + %
30 246 15 14% 14% + %
9 1290 30% 29% 30% + %
14 902 8 7% 7% Unch.
- 47 1% 1% 1% - %
9 518 48 45%  AT% + 1%
7 36 8% 8% 8'% - %
14 579 6% 5% 6% + %
— 35 2% 2% 2% - %
6 528 16% 16% 16% + %
4 767 38 37 38 + 2
8 105 45 44, 45 Unch.
- 320 16% 16% 16% + Y%

OVER THE P-E Sales Bid Ask
COUNTER

Integrity Ent. 9 102 4 4%
Koss Corp. 15 2 a% S%
Kustom Elec. — 4 3 3%
M. Josephson 9 45 16% 17%
Orrox Corp. - 50 3% 4
Recoton 15 3 4% 5%
Schwartz Bros 4 - 3% 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, Vice President, Investment, Los Angeles Region, Dean Witter Reyn-
olds, Inc., 4001 West Alameda. Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761.

New Grusin, Rosen Label Goes To Arista

NEW YORK-—Producers Dave
Grusin and Larry Rosen have
formed a jazz-oriented label to be
distributed by Arista Records, with
initial releases set for September.

Grusin and Rosen have been ac-
tive in the field for some time, pro-
ducing guitarist Earl Klugh, violinist
Noel Pointer and others, including
Lee Ritenour, Patti Austin and Dave
Valentin.

In addition to his production
skills, Grusin is a keyboard player,
an arranger and has written scores
for such movies as “The Graduate,”
“The Goodbye Girl™ and “Three
Days Of The Condor,” as well as
scoring themes for television’s “Ba-
retta.” “Maude” and “Good Times.”

Rosen, who began his profes-
sional carcer as a drummer, has
worked as an enginecr and pro-
duced two CBS-TV specials.

CONCERT
PROGRAMS
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Brochures
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on time quality
job printing.
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7561 Sunset Blvd.
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RESTAURANT & CABARET
Exquisite Russian & European Cuisine
Extensive California & Imported Wine List
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Late Suppers

Open Daily for Luncheon & Dinner

For Reservations:
(213) 874 3467
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General News

Tape & Accessories

Get Manag

LUBBOCK, Tex.—The 12 Flip-
side stores emphasized blank tape
and a high-end accessories line at its
convention at the Hilton Inn here.

Representatives of Capitol Mag-
netics, Scotch and Maxell Tape vied
for the attention of the 12 store man-
agers in half-hour presentations
Wednesday (7).

In an introductory session, 3M
tape representative Mike Murray ex-
plained that in starting to sell his
line, clerks must carefully question
customers as to what they will use
the tape for.

Scotch makes a tape specifically
for each of the three positions on an
average over-$300 tape deck. Mur-
ray explained that Master [ type is
especially for normal bias, Master 11
1s “our answer to chrome,”” and Mas-
ter I11 is ferri-chrome. He singled out
Master II1 as being especially suited
to stereo car tape playbacks.

Murray claimed that 3M szlls
more tapes than three or four of its

ers’ Ears

closest competitors sell collectively
in the U.S.

Memorex is continuing to build its
position in COnNSumer awareness,
Larry Bowman stated. The firm ex-
pects to introduce home video-
cassette products to complement a
recently introduced tape and disk
care series around Christmas time
1978. Memorex introduces a high
bias blank cassette at year’s end. too.
he added.

Leo Burnett, the ad agency which
catapulted Memorex from a 1970
unknown to a major force in blanks,
introduces its 1978-79 radio print
campaign in July with an August tv
campaign also slated.

Bowman, celebrating three years
with the firm. stated his own volume
has increased from $200.000 the first
year to $2 million in the past 12
months.

John Randolph of Capitol Mag-
netics said 8-track is drying up cx-
cept in the South. He claimed Capi-
tol is the world’s largest 8-track tape
manufacturer.

T-Shirt Profits
Ranging 15%-25%

LUBBOCK, Tex. — T-shirts can
provide a profit center ranging from
15%-25%, Gene Goodwin, general
manager of the Flipside Store
Chains told his managers at their
convention here last week.

Goodwin and Cara Hewitt of
Roach Perma-Trans Products, Inc,,
encouraged managers to constantly
introduce new T-shirts and full
color transfers. Hewitt said that
Roach, believed to be the largest
manufacturer nationally, is provid-
ing more and more licensed designs.
The overall impact of “Saturday
Night Fever™ was felt as strongly in
this field as it was in the record in-
dustry.

Among new designs which Roach
offers are a set of four transfers from
“Jaws 11" a Leif Garrett series from
his skateboard film and a nine glitter
and regular “Pink Panther” set.
Managers indicated that “Saturday
Night Fever” transfers continue as
sales leaders.

All Flipside stores carry plain T-

(Continued on page 12)

PLANS TOLD AT CONFAB =

Flipside Envisions
35 Stores By 1980

By JOHN SIPPEL

LUBBOCK, Tex.—The 12 Flip-
side stores may grow to as many as
35 locations in a four-state area by
1980, but founder/president Allen
Rosen warned his managers last
week that he would sacrifice neither
customer relations nor profitability.

And his chief licutenants reiter-
ated the boss’ stand at their Tuesday
and Wednesday (6-7) second annual
Recordland USA Convention here
at the Hilton Inn.

One-time rackjobber Rosen and
his long-time general manager Gene
Goodwin opened the first Flipside
store in Hobbs, N.M.. in June 1972.

Rosen, like so many of his chain
contemporaries, visualizes a possible
20 to 30 location acquisitions
through 1983. *“Our convention will
never again be as intimate as this
one,” Rosen said. “Well be 16 or 17
by June 1979. It’s likely that from
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July through September 1978 we
will open anywhere from seven to
nine stores.

“It is imperative that you man-
agers (rain your assistants to take
over those stores. Qur expansion will
be tight, remaining in Texas, New
Mexico, Oklahoma and Colorado.”

Both Rosen and Goodwin envi-
sion a new [BM computer in oper-
ation by the early holiday season this
year. The computer will concern it-
selt in the beginning with inventory
control, both say.

Carl Keel, chief buyer. is working
with managers of all stores to create
both a basic and a core catalog sys-
tem. Rosen emphasizes that it is not
the intention of the parent company,
Recordland, to inhibit customer
buying by seriously depleting album
titles or inventory.

But by creating a basic catalog de-
cided upon by homeoffice and store
management, the most facile type of
inventory will be assembled

Flipside hopes to maintain the
prime part of the basic catalog at the
individual store level with the new
computer and store staff main-
taining proper stock controls.

Keel teels the total units shipped
to individual stores on new releases,
too, must be slashed. Store managers
resultantly must reorder more
quickly and carefully in cascs where
new releases take off.

Keel and newly appointed singles
buyer, Biff Wright, require more
feedback from the field. They also
want more rapid reaction on tardy
backorders. Wright cautioned man-
agers to be careful about possible
overbuys when 45s cross over. Both
Goodwin and Wright urged that
phone orders be placed as early as
possible before noon daily to enable
warehousing to fill orders prior to
afternoon truck pickup times.

Rosen recommends discretion in
taking special orders. A patron
should be told candidly that a spe-
cial order will require at least three
weeks. “I'd rather tell a customer to
go and search for a special order in
other stores, being sure to recom-
mend the customer return to Flip-
side to institute that special order if it
can’t be tound elsewhere,” Rosen
explains.

Keel is presently building cassette
title coverage in Flipsides. He
pledges 200 to 300 more titles “in the
near future.” Rosen canvassed man-
agers at the convention so that he
could order additional cassette
cases.

He also warned managers to be
wary in opening a tape case. A clerk
must remain with a customer who
has multiple tapes in his hands.
Rosen favors offering to take the
multiple tapes off the customer’s
hands directly to the cash register.

In discussing pilferage, Rosen also
told the convention that he was ini-
tiating a regular plastic Flipside car-
rying bag, which would be heat-
sealed, at the register sometime prior
to Oct. 15.

Barry Rosen and Goodwin re-
quire store management to play a
great role in the future stock control.
Rosen forecasts that individual
stores will play a greater role in
tracking both core and basic catalog
product. To insure sufficient inven-
tory space, Recordland will have 1o
shrink catalog inventory. Quantity
of a title carried in the store will be
more and more determined by the
individual store, he forecasts.
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TOP-DOWN MUSIC IN A HARDTOP WORLD
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ALBUM INCLUDES THE SINGLE, "JUST WHAT | NEEDED:

(E-45497)
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FOR RETAIL, TV USE

Arista Steps Up Vidtape Pace

NEW YORK-—Arista Records is
stepping up production of video-
tapes of its artists for distribution to
retail outlets and television news
and feature sources.

The label’s artist development de-
partment is in charge of tape pro-
duction, processing and duplicating
the tapes, which are mostly 15 to 30-
minute clips of concert footage in-
volving a dozen of the label’s acts.
Tapes are being distributed through
field marketing staffs and. in some
cases. directly to potential users.

Marilyn Lipsius, associate direc-

tor of special projects for Arista, says
she is encouraging inquiries from re-
tail store managers “so that we may
prepare tapes as specifically as pos-
sible for their needs.”

At least one television station.
WFAA in Dallas, has utilized the
tapes as a visual background for a
news segment that features reviews
of pop albums.

Interest in using the tapes in-store
has already come from the Nickleo-
deon chain in California. AMI Dis-
tributors in Detroit and the Straw-
berries chain in Boston.

General News

.

DIVINE DOLL—Stiv Bators of punk
band, the Dead Boys, and under-
ground movie personality, Divine,
get together onstage at New York's
CBGB's during a benefit show there
for Boys drummer, Johnny Blitz.
Blitz, meanwhile, is recuperating
from his near-fatal stabbing earlier
this year.

Western Realigns For 50%
Anticipated Growth Spurt

® Continued from puge 3

One-Stop, the firm’s newest wing. in
Denver, an independent label distri-
bution point which serves the
Mountain States and West Texas.

Schneider cites records and tapes
for a preponderant part of the sky-
rocketing growth.

“We are realigning our company
to properly maintain control, appor-
tion profit centers and pinpoint au-
thority,” Marmaduke explains.
“W.M. Rack Service, our largest di-
vision, services more than 1,000 ac-
counts. It will be headed by Dick

THEEASY WAY TO AN EXCITING
CAREER INBROADCASTING!

IMMEDIATE
OPEMINGS NOW

A challenging, big-money career is
waiting for you right now in Radio
...TV...or one of the other exciting media
fields!

The demand for good people is
snowballing. Broadcasting and its related
industries are exploding in growth—
creating tens of thousands of employment
opportunities each year.

More than 9,400 stationsare on the air
today, and hardly a week goes by without
another one joining the list. Add to that the
many other fields: Advertising...Cable
TV...Film and Tape Production...
Music...Journalism...Public
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do the opportunities:
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Music Directors
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Our emplovers need help. Full-time
as well as part-time. In major cities as well
as small towns.

You’ve heard about the salaries: The
reporter who makes a million dollars a year
for reading a few minutes of news every
night. Or the talk show host—barely out of
school—who brings home a five-figure
WEEKLY paycheck. We don’t promise
miracles. But the potential is practically
unlimited if vou have what it takes.

And in this business, lack of expe-
rience does not handicap your search.
There are plenty of talented people —some
still in their twenties—who command
$100,000-plus salaries. NOT because of
experience. But because of talent.

Now that you know there’s a market
for your abilities, where do you turn?

The answer for thousands of media
professionals is Job Leads, the weekly
newsletter packed with opportunities.

[ ¥REE FOR ANNUAL SUBSCRIBERS

Accept a one-year subscrip-

tion to Job Leads and we'll How to
send vou the guidebook that Get Into
tells all - Broadcasting
® How to qualify for the best

jobs %

® Secrets of preparing re-

sumes. e

® Where and how to apply
e What to say during tﬂe interview
e And much. much more..

“How to Get Into Broadcasting™ is packed
with everything you need to know...about FCC
licenses...reference sources...salaries...as well
as practical tips on “getting in the back door” in
the exciting world of Radio and TV. And it’s just
as valuable whether or not you have experience
or formal training.

To qualify for this FREE 28-page report,
order your annual subscription today

Experience Not Required

Job Leads carries a wide variety of
openings...from big-salary jobs for ex-
ecutives and on-air talent...to trainee jobs
with more modest salaries. There’s ajob for
you regardless of your background. In fact,
we welcome subscribers who haven’t
worked in the media before. There’s a real
need for people who want to use their
natural abilities.

Each lead that we publish is the result
of real digging by our staff. We contact
employers day in and day out... uncover-
ing the important jobs. Many of these jobs
will never be listed anywhere else. But
beware. The good jobs are filled quick-
ly—sometimes in a éay or two.

That's why a weekly subscription to
Job Leads is the only practical way to keep
in touch with the fast-changing media
marketplace.

Free Situations Wanted
Here’s what your subscription will do
for you:
® Inform you of hundreds of openings,
including the key jobs in your area of
interest.
® Let you list your availability in our
famous ‘‘Situations Wanted’™ section
ABSOLUTELY FREE. (This bonus alone
is worth more than the full subscription
price!)
® Rush vou weekly newsletter issues by
First Class mail. Guaranteeing your leads
are fresh, ripe for picking,

® Give you peace of mind...knowin
vou're pﬁlgged into the most respecte(%
independent listing service in the media
community.

What do vou want from vour career?
More money? Prestige? A chance to show
what vou can do?

Picture vourself in a new career
environment, preparing to take the
challenge—to prove you have what it
takes.

What Subscribers Say...

Let Job Leads work for you. It’s
already working for media pros every-
where:

“...I am a previous subscriber to Job
Leads and obtained my present job from an
ad you printed in 1975. Since I'm looking
again, and I remember how helpful your
service was in the past, I would like to
renew my subscription....”

e D.C., Lawton, Oklahoma

““... Please renew my subscription for
one year. I have found your publication
most useful....”

o S.S., Rialto, California

“...Thus far, I have been very sat-
isfied with the service you have provided
me with....”

e K.C., Baltimore, Maryland

“...Most impressive....”
e M.L, London, England

(Documentation on file in our editorial
offices at Hollywood & Vine, Hollywood,
California.)

Now, you're invited to join the talent
pool thousands of employers have used to
select their key people.

Fully Guaranteed

And remember the famous Job Leads
No-Risk Guarantee: “If, after acceptin
this offer, you are not absolutely convinceg
Job Leads is a solid help to your career, we
guarantee to promptly refund your
payment. No strings. No questions asked.
This guarantee is good forever.” We take
the risk. There’s no way you can lose—
unless you fail to act now.

Clip out and mail with your payment today!

__ Jobleads

Job Leads
Suite 1113-JE
1680 Vine Street
Hollywood, CA 90028

YES, rush me the latest issue of Job Leads
and start my subscription to the nation’s
number one media listing service. I'm en-
closing my check or money order. SATIS-
FACTION GUARANTEED.

[] $15 Three-Month Trial (12 issues)

[] $35 One-Year DISCOUNT RATE (50

issues)
(Entitles me to FREE bonus)

Name

Street

City

State __ Zip

(] 'm an employer. Tell me how I can use

the free Job Leads listing service to reduce
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U S. funds only. Rates outside North America on request
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Williamson as president: Jerry Hop-
kins, vice president/sales manager:
and Junior Baldwin, vice president/
major accounts.

“W.M. Retail, which encompasses
11 Hastings Books and Records
stores, will be led by John Marma-
duke, president and Walter McNeer,
vice president. The retail division
expects to double its size in the com-
ing year.

“W.M. Distributing and One-
Stop will be overseen by Nevin St.
Romain:; Bob Krug, assistant man-
ager; Jim Raymond, buyer and Gil
Allen, manager of the One-Stop.”

Assisting Schneider in corporate
affairs will be Ed Perry. vice presi-
dent/administration; Steve Marma-
duke, vice president/purchasing:
and Tom Parker, secretary/treas-
urer. All executive promotions be-
come effective July 1. Sam Marma-
duke told more than 500 company
employes and vendor representa-
tives.

A new NCR 8450 computer bank
will initially be applied to ware-
house inventory control, Schneider
explains. The local homebase, Den-
ver and Houston will be linked at the
start with Dallas and Tulsa in some
near future time.

Within 60 days between 10,000
and 12,000 album titles will be in-

(Continued on page 106)

RSO Powwow

LOS ANGELES—RSO Records
held its first international conven-
tion Wednesday-Sunday (7-11) at
the Hyatt Intercontinental House in
Maui, Hawaii.

The meetings were headed by la-
bel president Al Coury and attended
by some 50 promotion and market-
ing executives including spouses.

Department heads in attendence
were Bob Edson, director of East
Coast operations: Mike Hutson, di-
rector of RSO international; Brian
O'Donoughue, managing director,
RSO Records, London; Rich Fitz-
gerald, vice president promotion;
Janis Lundy. executive assistant to
the president: Bob Smith, national
director of promotion: Mitch Huff-
man, national sales manager: Mel
DaKrob. West Coast regional mar-
keting: Peter Fassler, comptroller:
Ronnie Lippin, national director of
publicity and Glen Ross, art direc-
tor.

Members of each department’s
field staffs were also represented.

Topics of discussion evolved
around this year’s unprecedented
accomplishments and strategies for
the following year.

A highlight of the confab was a
slide show presentation narrated by
Coury of all the label’s artists.

T-shirts
® Continued from page 10

shirts in a variety of colors, sleeve-
lengths and different neck styles.

Hewitt demonstrated a new Swiss
embroidered-type lettering which
Roach is introducing. She also
showed a new long-sleeved woman’s
polyester/ cotton scoop-neck shirt.

Goodwin urged managers to or-
der T-shirt designs with greater care
and earlier seasonally to insure that
the requested designs will be in
stock.

At the present time Flipside car-
ries the plain T-shirts produced by
Gulf Coast and will now addition-
ally carry Roach shirts.
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GOOD MUSIC MADE THE MAN.
Dave Mason has worked long and hard for what he's got. e

What he's got is a reputation for being one of the most
consistently excellent album-makers and concert perform-
ers inrock.

Bave Mason

He's got two gold albums, and one is approaching plat-
inum. And lately he's got a healthy following at Top-40
radio—"We Just Disagree” was his biggest single ever.

Now Dave Mason has recorded his best album to date.
“Mariposa De Oro” was a year in the making, and it was
recorded during the most musically active period in Dave’s
career.

It's sharp and right. Like Dave Mason himself.

DAVE MASON. “MARIPOSA DE ORO?.........
INCLUDING THE SINGLE “WILL YOU STILL LOVE ME TOMORROW?
ON COLUMBIA RECORDS AND TAPES.

3-10749
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General News

Heavily Historical: A&M Label Headquarters

“At the end of the Muiual contract
I was anxious to get started wirh First
National, but we had no studio. I de-
cided 10 buy land in Hollywood and
build one. The site was the corner of

By ED HARRISON
fices.”—From “Charles Chaplin: M
Autobiography,” Simon & Schuster,
1964.

LOS ANGELES-The A&M Rec-
ords lot 1s not your conventional

Sunset and La Brea and had a ver

fine 10-room house and five acres of
lemon, orange and peach trees. We
built a perfecr unit. compleie with de-
veloping plant. cuiting rooms and of-

brick and plaster office structure. It’s
site is a chunk of Hollywood memo-
rabilia—the original Charlie Chap-
lin Movie Studio erected in 1917.
In fact, the site is held in such high

www americanradiohistorv.com

esteem that in 1969, the city of Los
Angeles declared it an historic cul-
tural monument, placing 1t in good
company with other landmarks such
as the Hollywood sign and the Chi-
nese Theatre.

And while the interior of the lot
has undergone facial revamping
since 1966 when A&M purchased it
from CBS, 10 suit the label’s day to
day functions as a record company,
the La Brea Ave. side has remained
and will remain intact.

To envision the lot as headquar-
ters of onc of the biggest record com-
panies, its history must be placed in
perspective.

When Charlie Chaplin built his
home on La Brea in 1919, the offices
now located there were used as his
guest house while his stables were lo-
cated north of the present gate.

In 1942, the property was sold to
Safeway. which built its market
where the tennis courts formerly
were located. The soundstage, per-
haps the lot’s most historic-laden
fixture, was used for the filming of
the “Superman” series from 1952
until 1957 and was purchased by co-
median Red Skelton a year later for
filming of his weekly network show.
Skelton reportedly invested some $2
million in improvements before he
sold it to CBS.

When CBS occupied the lot be-
ginning in 1962, more improvements
were made for the “Perry Mason” tv
series.

Before A&M purchased the studio
in November 1966. its olffices were
located on Sunset Blvd. where Casa-
blanca Records now makes its home.
When the label was initially
launched in 1962, Herb Alpert’s ga-
rage served as an office.

“The company started growing
and Herb and Jerry began thinking
of buying a building. But they
wanted a more friendly environment
and atmosphere, a place with a low
profile,” recounts Dave Alpert, vice
president of financial affairs and a
former building contractor who with
a small crew “‘tore out the unneeded
stuff and made offices.”

So, when the Perry Mason series
ceased filming, the studio was puton
the sales block. With Television City
and Studio City quarters, CBS no
longer had need for it. It was then
that it caught the attention of Moss
and Alpert.

When A&M moved in, the
soundstage (then comprised of one
large one which still remains and
two smaller ones which have since
become recording studios) con-
tained permanent Perry Mason sets
such as the jail. courtroom and
judges’ benches.

What is now the publicity depart-
ment was formerly Barbara Hale's
(Della Reese) dressing room. while
the artist relations department was
Raymond Burr’s apartment and the
artist development department was
the film cutting room.

“Everyone thought it was nuts for
a record company to take over a
movie studio,” remembers Alpert,
whose own office was formerly the
studio infirmary.

The soundstage is constantly
being utilized for various in-house
and promotional functions. In addi-
tion to the site of'its yearly Christmas
bash, the soundstage was used for
filmings of Tijuana Brass television
specials, recording sessions, A&M
artists rehearsals, artist showcases
and annual meeting functions. The
Carpenters cut one track from its last
album there with the 105-piece Los
Angeles Philharmonic.

Two weeks ago (May 31), the
soundstage was transformed into the

(Continued on page 91)
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NEW YORK-—National Radio
Broadcasting Assn. president Jim
Gabbert, advisory committee chair-
man of this year's Billboard Inter-
national Radio Programming Fo-
rum, has appointed 12 members to
his committee to work on Forum
plans.

Named to the committee are con-
sultant Paul Drew: Charter Broad-
casting (formerly Bartell Broad-
casters) national program director
Charley Lake: WNEW-AM New
York program director Dean Tyler:
Greater Media radio programming
general manager Julian Breen:
WNBC-AM New York program di-
rector Bob Pittman; KXN-FM Los
Angeles program director Steve
Marshall; WBLS New York pro-
gram director Hal Jackson: Bonne-
ville Broadcast Consultants presi-
dent Marlin Taylor; Storer national
program director Ed Salamon;
WDVR  Philadelphia operations
manager Don Le Brecht,and WNCN
New York general manager Bob
Richer. Burkhart/Abrams & Associ-
ates president Kent Burkhart is also
a member of the committee, as pre-
viously announced.

This year’s Forum, the llth an-
nual, will be held at New York’s
Americana Hotel Aug. 9-13. The
committee is putting together an
agenda that will cover all aspects of
music programming including the
exploration of formats of the future.

Drew, who formerly oversaw the
programming of RKO stations as an
executive of that company and still
consults RKO, will be a key speaker.
Drew also writes a column called PD
to PD in the radio pages of Bill-
board.

Lake, who has been national pro-
gram director of Charter for a little
over a year, has been program direc-
tor of WYRE Annapolis, Md.;
WIBQ-AM-FM Portland, Me.;
WPEZ Pittsburgh: and KSLQ St.
Louis.

Tyler came to WNEW-AM in
May of this year from sister Metro-
media station WIP Philadelphia. In
the three years he directed program-
ming at WIP he won seven major ra-
dio awards including Billboard pro-
gram director of the year.
Previously, he programmed WILM
and WAMS Wilmington, WIBG
Philadelphia in its heyday, WHN
New York. and WIBK Detroit.

Jim Gabbert

TR - s
Bob Pittman

Breen, who has helped create
Greater Media’s Magic mellow
sound, has previously served as
KYA San Francisco program direc-
tor and WABC New York assistant
program manager.

Pittman, who was voted program
director of the year last year by read-
ers of The Hall Radio Report, a
member of the Billboard family of
publications, was called in from
NBC’s Chicagostations a year ago to
revamp the contemporary format on
the New York NBC flagship. He
previously programmed WPEZ
Pittsburgh, WMAQ Chicago, and
WKQX Chicago.

Salamon, who is newly appointed
as Storer national program director,
is also program director of Storer’s
(Continued on page 22)

WSM’s ‘Waking Crew’ In
Nashville Exits Knob Hill

By SALLY HINKLE

NASHVILLE-WSM Radio’s
early morning “Waking Crew”—
perhaps the last of the daily radio
studio bands in the country—ush-
ered in a new age June 5 as the 27-
year-old program made a move
from its Knob Hill studio facilities to
Nashville’s Opryland Hotel.

Broadcasting live from the hotel’s
Stagedoor Lounge, Monday-Friday,
7:45-9 a.m., the move marks the sec-
ond time in the show’s history that
its location has allowed audience at-
tendance.

The “Waking Crew™ had its be-
ginnings in 1951 when WSM
launched =8 O'Clock Time.” The
program was emceed by Ralph
Christian and featured a live studio
band in an age when every major ra-
dio station had at least one orches-
tra.

In 1952. Dave Overton took over
the show, moved it back to 7:45 a.m.,
and renamed it the “Waking Crew.”
Studio C in Nashville’s downtown
National Life Building provided

ample room for guests to view the
broadcast.

Then in 1966, WSM left its down-
town studios for the Knob Hill facil-
ity. The move didn't reflect in the
“Waking Crew's” format but room
for an audience was not available.

In 1972, Overton retired as host of
the program. and Teddy Bart, who
joined the crew as a singer in 1966,
assumed emcee duties.

Members of the original band
who continue as regulars on the
show include Jack Gregory, Jack
Shook, Bill Mcllheney, Beverly Le-
Croy and Clarence Gorton.

The format—a throwback to the
1940’s style of radio—offers a lei-
surely mixture of mellow music,
sometimes rambling discussions, in-
formation and humor.

Other members of the “Waking
Crew™ band are Doug Kirkham,
H.B. Johnson, Joe Layne, Rex North
and Norm Ray. Paul Eells reports on
sports and Aaron Mermelstein pro-
vides national and local news.

Radio-TVProgramming
Gabbert Grabs 12 To Plan Billboa

Julian Breen

Bob Richer

WRCQ FUNFEST

HARTFORD—Radio which is
fun to listen to is alive and doing
well in this central Connecticut mar-
ket via WRCQ, a former beautiful
music station which is now airing a
pop all-hit format that is also enter-
taining.

Known as 91Q, the station
adapted its new format in 1975, but
has recently blossomed in program-
ming under the direction of new
owners Dick Robinson and Enzon
DiDominics.

Robinson is a veteran New Eng-
land broadcaster, once having le-
gions of fans on Hartford’s WDRC.
He left that station in 1976, ending a
12-year association with the Buckley
Broadcasting chain’s Connecticut
outpost.

Robinson’s dream was to own a
station of his own, but his dream
never counted on that station being
in his own back yard.

“I searched from California to
Florida and north for a suitable sta-
tion,” explains Robinson. “I never
dreamed I'd find one literally in my
back yard.”

One of the towers of WRCQ and
sister station WRCH-FM actually
sets in the lot behind Robinson’s
home.

“My idea was to once again have
fun in radio. Broadcasting in Hart-
ford had gotten into the time and
temperature routine,” says Robin-
son. [ felt there was a generation of
listeners that had not experienced
this fun kind of entertainment. Yet,
the generation that grew up with it
was still out there.

“To put my ideas to work, [ had to
come up with some of my old pals,”
he continues. “We got things to-
gether last December when the sta-
tion was licensed.”

Some of the old pals that Robin-
son got back into Hartford radio
were the station’s personality Ken

wWwWw.americanradiohistorv.com

Ed Salamon *

By MIKE ADASKAVEG

}J’

Dean Tyler

Conn. Outlet Pops With New
Personality-Oriented Format

by Y
. i ]
Billboard photo by Mike Adaskaveg

Soap Time: Rick O'Connor, left, WRCQ's afternoon personality and John
Flemming, the station's program director, record a portion of a radio soap
opera while Ken Griffen, moringman, runs the board.

Griffen, operations manager, John
Flemming and sales director Bill
Hennessy.

“We put together a personality-
oriented format, playing all-hit mu-
sic.” says Robinson. “Our basic con-
cept is to entertain and to hzlp
people escape from the stresses of
everyday life.”

Program director Flemming sees
the station as something extra added
to the lives of listeners which enables
them to cope with life as a whole.

“There are too many scientists in
the world today,” he reasons. “We're
talking entertainment, information
and service. The pressures of living
will take all a person has got just to
make it through the day. We give
people information, plus something
more—entertainment.”

The entertainment goes around
the clock at 91Q, but starts in the
morning on the Griffen show. In-

cluded is a radio soap opera entitled
“Life Is A Big Cookie.”” Most of the
station’s personnel participate in the
taping of the daily serial, which
takes the listener into an imaginary
town called Maple Valley. In Maple
Valley children are forbidden, birds
talk, flying saucers land, frozen
french fried frogs are eaten and the
show is sponsored by an imaginary
product called “Drill, a combination
breakfast food and all-purpose
household cleaner.”

The soap opera has grown rapidly
in popularity, and is now aired three
times on the Griffen show.

“Maple Valley is the ideal es-
cape,” says Flemming. “ICs not
sophomoric silliness, not blue, not
bubblegum ... it’s just funny, like
the kind of stuff Steve Martin does.”

Griffen still works with his fa-
mous sidekick personality, Phats

(Continued on page 20)
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Billboard’s Eleventh Annual
August 9-12, 1978/Americana, Hotel / New York City
Radio’s ‘Week of the Year’

BILLBOARD’S INTERNATIONAL RADIO PRO-
GRAMMING FORUM provides radio programmers,

general managers, record industry executives,

cn-the-air personalities, and others the opportunity

to air, analyze and discuss the major topics that

are affecting or will affect radio programming now

and in the immediate future.

BILLBOARD’'S INTERNATIONAL RADIO
PROGRAMMING FORUM is the industry’s most
respected evernt bringing together your peers for

meaningful dialogue.

4l 3

Ll

(@

=

| Registration Form

Billboard’s 11th Annual International
II Radio Programming Forum
| August 9-18, 1978/American Hotel
New York City

Please register me for Billboard's 11th Annual International Radio

II Programming Forum

|’ | am enclosing a check or money order, in the amount of (please check):

EARLY BIRD (before June 26}
II 0O $180 each—Radio Station Personnel

O $150 each—More than two from one Radio Station
II O $240 each—All others

“ REGULAR (after June 25)
O $200 each—Radio Station Personnel
I 0 $180 each—More than two from one Radio Station
0O $270 each—All Others
“ 0O $125 each—Speakers/ Spouses/Students/Military

BILLBOARD'S INTERNATIONAL RADIO
PROGRAMMING FORUM stimulates discussions,
broadened by top flight participation from industry
leaders, culuminating with the prestigeous Billboard
Annual Radio Awards.

Radio’s Week of the Year is your week for mental
rejuvenation.

Register Now! Take advantage of the early
bird rate.

*Watch these pages for further details. BIIIbOGrd C

Mail completed form to:
DIANE KIRKLAND
Conference Coordinator
Billboard’s 11th International
Radio Programming Forum

9000 Sunset Boulevard B'I Ib d

Los Angeles, California 90069 | ocr B

You may charge your registration if you wisn:

O Master charge (Bank Number ) {1 BankAmericard/Visa
O Diner’s Club O American Express

Credit Card Number S _ N

Expirafion Date

Registration does not include hctel* accommodations or airfare.
Registrant substitutions may be made. Absolutely no refunds after
July 23. Cancellations before cut-off date of July 23 will be subject
to a 10% cancellation fee.

" Name(s) Py e Title(s)

Company/Station S - -
| Address I
“ City State. Zip Phone

Additional information can be obtained by writing to the above address or by telephone (213) 273-7040, all information on hotel
|| accommodations wili be mailed to you immediately upcn receipt of your completed Registration Form.

|
|
|
|
|
I
:
Signature I . I
I
I
|
I
|
|
|

www americanradiohistorv.com
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ks in the background.

Billboard photos by Bonnie Tiegel

Cart Time: Reed is handed Bruce Springsteen's new single on a cartridge in advance of receiving

the actual LP for airing.

Reed’s Career Parallels Rock Radio Evolution

LOS ANGELES-When B.
Mitchell Reed strings three, four or
five cuts together any hour of his 10
a.m.-2 p.m. shift on rocker KMET-
FM here, chances are he created the
set on the spot.

But chances are equally good that
every cut will match in theme, lyric
or historical importance musically.

After all, “the Beemer” has more
than 22 years’ radio experience on
which to draw—exciting years in
which he successfully survived a
forced transition from jazz to infant
Top 40 rock, rode that format to
number one ratings in his native
New York and L.A., and then
teamed with Tom Donahue to forge
and promote an FM album-oriented
rock concept.

Back-announcing as usual, Reed
automatically injects musical in-
sight: “And there you had Manfred
Mann doing Springsteen in ‘Blinded
By The Light, and Springsteen
doing Springsteen with his latest,
‘Prove It All Night Long.””

As a carted commercial plays,
Reed dashes madly for the wall be-
hind his console where literally
thousands of albums lurk in a virtual
honeycomb of music. Each LP
jacket is tagged with exactly which
selections are approved by p.d. Sam
Bellamy or music director Jack Sny-
der. Usually, four or five cuts are
listed.

Reed points out that the albums
on the back wall are categorized as
‘E” selections. Beside the console
are three racked bins, each contain-
ing 10 to 20 LPs. the bins are tagged
‘A “B” and “C.”

According to differing dayparts,
DJs are required to air a certain
number of cuts from each “‘currents”
bin—*A” for hits, “B™ for cuts either
30ing up to “A” or down, and “C”
‘or new arnvals. Reed’s hourly
‘ormula is two from “A.” two from
‘B” and one from “C.»

“But on each of those LPs, we
1ave four, five or six cuts from which
o choose,” he adds. “So, combined
vith our almost complete freedom
n which °E’ or oldie cuts to play, we
yractically have free form here.”

Since his program is completely
oldout, Reed usually manages to air

0 or 11 cuts per hour. The station
verages about™]2.

After each cut is played, whether
urrent or “E,” Reed places the LP
n a stack on the floor. The DJ fol-
owing him will have to sort and re-
lace the LPs, just as Reed must with
he substantial pile beside his own.

“I’s another check,” he explains.
“We log each cut when we play it be-
cause no cut aired can be repeated
by the following DJ ... to keep a
four-hour separation. The LP stack-
ing is just insurance.”

Although Reed’s musical knowl-
edge 1s legendary, new album re-
leases are as foreign to him as any-

Reed goes through KMET-FM’s li-

brary for inspiration while a photo of

David Bowie observes the library
scene through a window.

ore else. He keeps abreast by
playing two or three LPs on his car
cassette system while commuting
one hour each way daily.

“Every DJ here is on top of what's
happening musically out there,” he
explains. “And we provide input to
Sam and Jack as to which cuts we
think we should be on.”

Reed is convinced the freedom to
create on the air, which he says is en-
couraged by Bellamy, Snyder and
Metromedia’s general manager of
KMET, L. David Moorhead, is the
“¥ factor” in the station’s rise to the
top in the past three years.

“George Wilson says there’s an
unknown, almost undefinable ‘X
factor’ for any successful station,”
Reed explains. “You can hear it by
going up and down the dial—it
Jjumps out at you. Right now, we’ve
got it ... and I think it’s because
we’ve been allowed to keep our per-
sonality and creativity.”

For instance, Reed always pays
attention to listeners, who write
about 50 letters per week. One girl
recently suggested a tribute to “that
great American rock institution, the
‘one-night stand,” ” Reed says.

He had just finished airing an
haur’s uninterrupted music com-
prised of odes such as “Let’s Spend
The Night Together,” “Lay Down

By RAY HERBECK JR.

Sally,” “Someone To Lay Down Be-
side Me,” “Just One Man,” etc.

Reed recalls a time when such
freedom was not available. But he’s
not so sure he was all that ready for it
back then, anyway.

Reed entered radio following a
decision at the Univ. of llinois to
foresake a career teaching political
science “for the boogie and the
glamor” of broadcasting. After a few
months doing late nights on a Balti-
more station, he landed the all-night
“Birdland Jazz Show™ in 1956 in his
hometown of New York on WOR-
AM,

“I felt I'd become an artist in my
own right doing jazz,” he recalls,
noting that he moved after one year
to Los Angeles and KFWB. Reed
rode the all-night jazz slot there as
well.

Then 1958 arrived and with it new
management, which changed
KFWB to “Channel 98” and threat-
ened to rock L.A. to its roots with
something called Top 40.

“What is Top 40?” he asks, recant-
ing with a grin the staff’s initial reac-
tion. “I mean, who knew? It had
evolved in the Midwest and this was
the first any of us had heard of it.”

Reed was chosen to remain with
four of the prior format’s DJs. Three
Top 40 jocks from Texas were
added—and the original four went
back to school.

“For every hour on the air, we had
an hour of Top 40 schooling,” he
says, pointing out that the earliest
form of that style demanded “drive,
drive, drive.”

“It was tight, fast,” he says. “lt
meant knowing exactly what you
were going to say over an intro or the
outro into your spots. And we used
the Robert Orbin jokebook a lot for
one-liners.”

They were schooled to become
“craftsmen” as opposed to Reed’s
self-image as an artist, he adds. “But,
gradually, over a four-year period
here, | became enthralled with the
music—which initially I did not un-
derstand.

“But then my consciousness ex-
panded and I realized that the roots
of the stuff I was playing—the rock—
had come from the jazz and blues I'd
been playing before.”

By this time, Reed had developed
a zany on-air style in keeping with
the high energy format using horns,
bells, buzzers, etc. ... and what be-
came known as “the fastest tongue in
the West.”

Within three months of the shift,

www americanradiohistorv.com

KFWB shot to number one in L.A,,
where it remained dominant for five
years. But in 1963, Reed was wooed
back to his hometown by prospects
of bringing a personal vendetta to
fruition.

In his four years as L.A."s most-lis-
tened-to nighttime DJ, Reed had

SR dAAAn

with Brian Epstein, Derek Taylor
and the Beatles.

From 1963 through 1965, Reed
became inextricably entwined in the
breaking of the Beatles in the New
York area. He would bring back ex-
clusive interviews and advance

pressings from his trips. Often, he
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Hunt Time: As an LP selection nears its end, Reed looks for the next to be
cued up.

adopted New York’s Alan Freed as
his idol. When Freed left the air in
1961 under a cloud of payola
charges, and Murray the K’s star
subsequently began its ascendency
there, Reed became rankled.

“You see, when WMCA offered
me the night slot—opposite the num-
ber one Murray over at WINS—I felt
that position rightfully still belonged
to Freed,” he explains. “So, I de-
cided to go back and knock off Mur-
ray ... plus, | wanted to be number
one in my hometown.”

Within three months, he'd re-
versed the K’s 25 share at night and
WMCA’s 7s, 8s and 9s. He'd also
beaten competing WABC's “Cousin
Brucey” in the same slot. Once his
revenge had been taken, as it were,
Reed began to miss California.

“I'd grown to love the sun and the
ocean,” he says. “In New York, the
sun was 40 stories above you and the
waler was over at the East River.”

But WMCA wasn’t about to let
him out of his two-year contract.
However, after much pleading “us-
ing every scam I could come up
with,” Reed landed a rewritten con-
tract which gave him one week off
forevery six he worked, ostensibly to
visit L.A. Instead, he spent a lot of
time in London developing contacts

competed for interviews in New
York with Murray the K.

“It was great times,” he says. “But
when 1965 rolled around, I had to go
back home to L.A” For his final
New York show, as a going away
present to his legion of followers
(4.000 usually mobbed the airport
for his arrivals and departures at the
height of his Beatle activity), Reed
revealed that the “B.” in his name
stood for “Burton.”

“After that, my eyes welled up in
tears and | had to leave the air,” he
recalls.

In Los Angeles, KFWB had been
pushed off the mountain by KRLA.
And KHJ was beginning to enter the
fray. But something inside Reed was
changing in 1966-67. the bells, buzz-
ers and bongs seemed irrelevant.

“Something else was happening
out there,” he explains, citing the
Byrds, Jefferson Airplane and
Grateful Dead. “I’d been talking
with musicians like David Crosby.
They said they were tired of making
2'%-minute records just so we could
squeeze in four minutes of commer-
cials.”

Reed recognized a music explo-
sion was beginning, initially with
Dylan’s six-minute “Like A Roliing

(Continued on page 22)
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ISLAND GIVEAWAY —Epic reéording artist, D

Radio-TV Programming

ave Loggins, center draws winning name in ‘‘Cayman Island Giveaway."”

More than 8,000 entries were filed in the WSM Nashville contest. On hand for the ceremonies are, left to right, Terry
Brandon, J.J. Morley, p.d. John Young, Nick Archer, and Wes Green.

WRCQ FUNFEST

® Continued from page 16

Fontoon. But, the Phats at 91Q is not
the same Phats that was in Hartford
when Griffen was the number one
nighttime personality on WDRC
and Hartford’s former top station,
WPOP. The new Phats has grown
from a silly tennager to a liberated
woman. Though she still eats pizza
for breakfast and leads the singing
chickens in song every morning, the
new Phats is more profound and
outspoken on issues. She, like the
format, still appeals to her old fans
(the ones that grew up with her) and
is winning new fans.

“We have a wild audience,” says
Robinson. “We have listeners from
teenagers to persons over 50. They
come from all walks of life. A doctor
wrote and said he has had to sit in
his car in the parking lot of his office
to listen to “Cookie’ every morning,
even though he was late for his office
hours.”

Griffen is followed by Jack Car-
ney, formerly of WPOP and WTIC-
FM. Carney entertains in the mid-
day shift. He is described by Flem-
ming to be “so laidback that if he
were any more laidback. he would
be dead.”

Flemming is first to admit that the
fun at the station is internal as well
as external. He chides afternoon per-
sonality Rick O’Connor about his
“Encyclopedic knowledge of mu-
sic.” O’Connor is also a former
WPOP personality.

“Out of his mind™ is what Flem-
ming says about night personality
Jim Buchanan. He is a former pro-
gram director from WNLC in New
London, Conn. Buchanan is a natural
comedian with a quick wit and nu-
merous one-liners used in his show.

Bill Pearson and Leslie Ellen work
the late night and graveyard shifts,
respectively. Both are former stu-
dents of Robinson’s Connecticut

coming

JOEL WHITBURN’S

RECORD RESEARCH INC.

Conn. Outlet Pops With New
Personality-Oriented Format

School of Broadcasting. Ellen is the
only female all-night radio person-
ality in the state of Connecticut.

The physical setting of the station
is complementary to the format. The
studios are in a luxurious mansion
on a 36-acre tract in suburban
Farmington. The atmosphere
breathes fun, but work is fun for the
people employed there.

Griffen came back to Hartford ra-
dio because he came to the realiza-
tion that being an air personality is
what he does best.

“And | realized that I can only be
a good personality in a social envi-
ronment that is relaxed.,” he ex-
plained. “Show business is a creative
business. You can’t be clever ond
funny with rules imposed upon you.
This station is the only station that
respects where you come from, who
you are, and what your ideas are.”

Though there may not be strict
rules imposed on the WECQ person-
ality the music follows strict guide-
lines, but guidelines which allow for
individual personality choice. The
personality has the freedom of
choice in the hit he plays from a cer-
tain category. However, no matter
what is played, it is always a hit.

The music selection starts with
recordings from 1955, and includes
all the hits up to the present hits.
However, 1964 is considered a pivo-

(Continued on page 22)

By PAUL DREW

LOS ANGELES—A lot is being
written about the new rating services.
Do you think any of these will be bet-
ter than ARB?

1 haven’t had an opportunity to
fully examine all of the new services.
The one that may prove to be the
most useful for the program director
may turn out to be a poor selling
tool. I do like the way the prime time
network tv shows are rated cvery
night, half-hour by half-hour, in
New York, Chicago and Los An-
geles.

The network programming
people have these “overnights” the
following day. Frequently, pro-
gramming decisions are made with
these numbers. Radio program di-
rectors should have a report every
day on what listening occurred in
the marketplace on the previous
day.

I've been lucky to have worked
with Burkhartand Drake back in the
days of Hooper. Not only did they
use these monthly reports to adjust
the programming, they frequently
had Kelly girls in the non-Hopper
weeks doing exactly what Hooper
did.

They were able to take the tem-
perature of the station almost every
week. If they spotted a problem, they
adjusted and tinkered. All of the
great programmers I've known were
and are “tinkerers.” They constantly
make improvements in the product.
which [ believe is an expression and
extension of the programmer’s per-
sonality. I plan to say more about
this at the 11th annual Billboard In-
ternational Programming Forum.

The Drake method was digital
time. Lately, I’ve heard stations that
only give the time and others that
have completely dropped digital
timechecks. Which way do you do it?

When I first heard stations with all
digital timechecks, it was before the
digital watch explosion. Now digital
time is almost everywhere. Since
most listeners only hear the time
when they want to know the time, 1
prefer having it digital. It's efficient
and quick.

We have a female jockey on our
staff. The general manager has sug-
gested I put her into morning drive. 1
know that a few stations have female
jocks in the morning. How are their
ratings and do you think I should give
it a try?

I don’t belicve the wake-up au-
dience is there yet, for the same rea-
sons Cronkite and Chancellor have
the numbers on tv and that all three
tv networks have male anchors on

Billboard photo by Mike Adaskaveg

Dick Robinson: WRCQ's owner blends contemporary music with fun ele-
ments on his station.
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their morning shows. Soon, perhaps
and there’s always room for a suc-
cessful exception. The rating picture
is mixed and so far I haven’t heard
anyone put a female morning jock in
the same league with Dr. Don Rose,
Larry Lujack, Robert W. Morgan
and Rick Dees.
* kK

From Chris Downing KLWN Law-
rence, Kan.: I take exception to some
advice in the May 13 “PD TO PD.”
Itisn’t really wise to arbitrarily come
out of the top-of-the-hour lid with
“an uptempo hit.” It’s pretty silly to
blow a huge continuity in the sta-
tion’s tempo curve and music flow at
an arbitrary time point.

The top-of-the-hour doesn’t really
have any significance in the lives of
non-radio people. It's my contention
that broadcasters place artificial im-
portance on the top-of-the-hour as a
“starting point™ for an hour’s music;
programmers who “reset” their flow
once an hour interrupt the smooth
progression of programming ele-
ments that makes extended listening
enjoyable.

Dramatic and elaborate top-of-
the-hour i.d.s are fun to do, but they
build the station’s ego more than it’s
image. In my opinion, the top-of-
the-hour id. should be produced
with the same texture and intensity
as other station i.d. elements (jingles,
and of stopset promos or drop-ins),
and the first record out of the id.
should be part of the music flow pat-
tern already built.

Superstar songs should be used to
re-establish a station’s musical im-
age after a significant interruption in
flow (news or a really long stopset,
for example). The super image songs
and dynamic i.d. productions should
be intelligently in context, not arbi-
trarily at one quarter-hour break-
point that has only technical signifi-
cance.

Another significant disadvantage
of putting too'much energy into the
top-of-the-hour is that it can draw
unwelcome attention to a set of call
letters that aren’t used as the station
logo. Code-call stations hiding a
lousy set of call letters aren’t wise to
draw attention to the radio station’s
“real” name when they use another
logo.

A fine letter and some very good
points, especially concerning a sta-
tion with a non-call letter logo.
Tempo for the sake of tempo? No.
Content plus tempo? Covers both
bases.

Please send your questions/com-
ments to: Paul Drew, ¢/o Billboard,
9000 Sunset Blvd., Los Angeles,
Calif. 90069.

*x k%

Drew is a noted broadcasting con-
sultant who specializes in program-
ming.

NPR Beaming
Newport Festival

WASHINGTON--National Pub-
lic Radio will broadcast live three
events associated with the upcoming
Newport Jazz Festival.

NPR’s “Jazz Alive” show will
broadcast “A Tribute To Jazz” from
the White House Sunday evening
(18) 6-8 p.m. (see separate story on
page three).

(Continued on page 35)
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YOU Know what quartz does for turntaples.
Now Know what Technics does for quartz.

Technics MKII Series. The SL-1300 MKIl automatic,

the SL-~ 400 MKII semi-automatic and the SL-1500
MKII menual.

You expect a quartz turntable to give
unparalleled speed accuracy. And these do. What
you didn’t expect were all the other advantages
Technics totally quartz-controlled direct-drive system
gives you.

Like torque that cuts start-up time to an incred-
ible 0.7 seconds. And at the same time maintains
0% speed fluctuations with loads up to 300 gms.
That’s the equivalent weight of 200 tonearms!

And that’s not all. Technics MKIl Series adds
quartz eccuracy to whatever pitch variation you
desire. In exact 0.1% increments. At the touch of a
button. And instantaneously displayed by the
front-panel LEDs.

WWW ameri

nradiohistorv.

And to take advantage of all that accuracy,
Technics has o low-mass S-shaped universal tonearm
that's sc acaurate, friction is down to 7 mg. (vertical
and horizon-al)

Technics MKII Serizs. Compare specifications.
Comparz quartz. And you'll realize there's really no
comparison.

MOTOR: Brushless DC motor, quartz-controlled
phase-locked serve circuit. SPEED: 335 and 45 RPM.
STARTING TORQUE: 1.5 kg. per cm. START-UP TIME:
0.7 seconds (= 90° rotation) to 335 RPM.

SPEED DRIF™: Within + 0.002%. WOW & FLUTTER:
0.025% WRMS. RUMBLE: — 73dB. PITCH
VARIATION: + 9.9%.

Technics MKII Series. A rare combination of
audio technclogy. A new standard of audio
excellence.

’IbChniCS Professional Series

by Panasonic

om
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Vox Jox

By DOUG HALL

NEW YORK-—What began as a
guest appearance on WHK Cleve-
land last month has blossomed into
a full-time stint for Don Imus,
former WNBC New York morning
man.

Don Imus

For Imus, who will be billed as
“Imus In The Afternoon,” the spot
marks a return to Cleveland after a
seven-year absence. At that time he
was on WGAR. Although he plans
to move from Greenwich, Conn., to
Cleveland, his new plans won’t in-
terfere with his new television show
“Imus Plus.” He will commute to
New York on weekends to do the
late-night weekend show. Imus
starts his new job July 4.

* x %

WOW Omaha DJ Skip Coy lost
his arbitration case with WOW
owner Meredith Broadcasting. AF-
TRA member Coy had been fired
for not logging a spot. . . . KEX Port-
land, Ore., is *“considerably in-
volved” in the current Rose Festival.
The station and its sister FM station
KQFM have a boat in the bathtub
boat races in the Williamette River
and Jim Hollister is broadcasting
live play-by-play. Hollister is also
MCing a “Grease” dance trom the
Hilton Hotel.

*x  x  *

Dave Kelly of WIIC-TV Pitts-
burgh joins WIXZ as mid-day per-

sonality. His program consists of
modern country music, talk and
phone-in comments. He will con-
tinue his tv show. Steve Ott will
move from mid-day to evenings on
WIXZ.

WIBO Baton Rouge morning
team Ross Brittain and Brian Wil-
son gave away “The WJBO Out-
house” in a station promotion. The
two-seater came equipped with a tv,
CB and wine rack. ... Charlie
O’Henry, formerly of KSJO and
KEEN San Jose and KLEI Kaikua,
Hawaii, is doing weekends on
KKUA Honolulu. ... Bob Bassett’s
“Portrait Of Jazz’" is now being aired
over WBSM, New Bedford, Mass.
When he was doing the show in
Rochester, N.Y ., in 1962 his friend
Chuck Mangione recorded “Bassett
Sound,” which Bassett still uses for
his theme.

* k%

WUBE Cincinnati tied its annual
Mother’s Day promotion in with
C.W. McCall’s album “Roses For
Mama.” Listeners submitted poems
about their mothers and 10 mothers
were chosen to receive a dozen roses
and a copy of McCall’s album. ...
Fifty listeners were special guests of
CHYR Leamington, Ontario, at the
premier of the film “Harper Valley
PTA” Station personalities Mark
Rogers and Chuck Reynolds gave
away 100 free ice cream sundaes at
the theatre.

Radio Forum

® Continued from page 16
WHN New York. Previously he pro-
grammed WEEP Pitisburgh.

Le Brecht has served as operations
manager of WPAT-AM-FM New
York, and general manager of CHFI
Toronto, WBT-FM Charlotte,
WSPA Spartanburg, and KFRE
Fresno.

Richer has been at WNCN since it
was restored to classical music from
a brief period of rock two years ago.
Previously as executive vice presi-
dent of Able Communications he
oversaw the operations of KJOI Los
Angcles and KOAX Dallas. He was
also an early collaborator of Jim
Schulke in the development of
Schulke Radio Productions.

JOEL WHITBURN’S
LATEST RELEASE!

RECORD RESEARCH INC.

Radio-TV Programming

Reed Finds
FM Format
Fits Needs

® Continued from page 19

Stone” and the Doors’ seven-minute
“Light My Fire.” Reed obtained
permission at KFWB to turn the
evening shows—his and Dave Dia-
mond’s—into L.A’s first album-ori-
ented rock programming.

He points out that they only had a
small stack, “comprised of the Bea-
tlesand Stones catalogs. plusone Jef-
ferson Airplane LP and one Grate-
ful Dead.” Ratings were high. but
sets were hard to build with 18 min-
utes of commercials per hour.

Reed had met Tom Donahue at
the 1967 Monterey Pop Festival. To-
gether, equally frustrated at their re-
spective stations, they began search-
ing for new outlets to program with
eight minutes of commercials per
hour. Donahue found his answer at
KMPX-FM in San Francisco.

Reed found backers for KPPC-
FM in Los Angeles—broadcast from
the basement of the Pasadena Pres-
byterian Church.

“It was such a wonderful thrill to
be able to bunch your commercials
at the bottom of the hour. play a 25-
minute Beatles or Stones set, or
whatever,” he recalls. “It was a great
feeling of freedom because the crea-
tors were back in control, not the
management.”

But only to a point. The signal was
poor (“We told people to use coat-
hanger ‘Zs’ on the floor for better re-
ception™) and the equipment worse.
Reed and company had brought the
income from $700-$1,000 per month
to $20,000-$40,000 per month, but
the money was not being directed
into improvements as had been
promised. Donahue at KMPX was
experiencing the same frustrations.

Together, the entire staffs of both
stations struck in March 1968. After
three months, though all sponsors
had been driven off, Reed and Don-
ahue faced the inevitable and went
looking elsewhere. In New York,
they found Metromedia interested
in their ideas. The firm’s KSAN-FM
in San Francisco hired Donahue’s
entire crew. And Reed ended up at
KMET-FM, which was an auto-
mated beautiful music outlet, sister
to all-talk KLAC.

Donahuc and Reed provided four
hours of taped album rock for
KMET initially. After several
months, the station was earning an
estimated $25,000 a month—up from
$125,000 a year previously. By 1971,
the outlet had gone entirely live—
with one DJ being Guy Williams,
also known as David Moorhead.

With the exception of 1971-1972,
when Reed experimented with FM
programming on AM KRLA as a
consultant to Shadoe Stevens, he has
remained at KMET ever since. Ad-
ditionally, Reed interviews with rock
stars are syndicated over Earth News
Radio and a one-hour music show is
syndicated by Watermark.

Most recently, Reed was signed as
co-host with Phil Spector of “Win
The Jam,” a loca! battle-of-the-
bands television show to be syndi-
cated.

As Reed places his final LP cut for
the day on the turntable and pushes
the button, he rises and begins revel-
ing in the opening sax solo on Gerry
Rafferty’s “Baker Street.” He's into
the music, can program it his way,
and is convinced that’s why he and
L.A. are both happy with KMET.

“We’re a personality station,” he
says. “We're a little looser, a littte left
of center ... not geared to pressure,
but laidback and having fun. Yet,
along with the freedom, we have a
strict format.”

wWWwWWw.americanradiohistorv.com

Personality Rocks WRCQ

® Continued from page 20

tal year in rock 'n’ roll, and the years
after 1964 are given special play by
the station. Day-parting is practiced
with some cuts being eliminated
from morning play. Yet, the station
still “breaks™ new music.

What is the station’s battle plan in
the war against competition?

“Attack it,” says Flemming.
“We're heavy on promotions, both
internal and external. We have fun
here, but we're not a country club.
We get things done. Our person-
alities put in more than the time they
are on the air. There are many 12-
hour days here tor them.”

Sister station WRCH is the num-
ber one FM station in the state. It
utilizes the “FM 100” plan of Dar-
rell Peters in Chicago. The top AM
station in the market, WTIC, is con-
sidered prime competition for
WRCQ. The other strong AM com-
petition comes from WDRC-AM,
Robinson’s former home.

“We're in a world of our own,”
says Robinson. “It’s not like it was
years ago. There is a lot of fraction-
alization now, a lot of stations in the

NBC To Air Clark

NEW YORK--Among the new
shows in NBC’s fall lineup is “Live
From Hollywood With Dick Clark.”
The 60-minute show will be filled
with acts that will range from nos-
talgia to the latest groups. The series
will be produced by Dick Clark Pro-
ductions.

market. A lot of them sound the
same. But we are different.”

“The future will bring us AM
stereo,” says Flemming. “We fecl
that in (two years we will have AM
stereo.”

“In the meantime,” adds Robin-
son, “were going to refine, refresh
and improve. We'll keep playing the
hits, no AOR, no bubblegum, but a
lot of personality.”

PBS Prepping
Fitzgerald Pilot
For Fall Series

NEW YORK-PBS has signed
Geraldine Fitzgerald for a one-hour
television special devoted to her
cabaret act that would serve as the
pilot for a weekly cabaret series
hosted by the singing actress.

The program, scheduled for fall
airing, will be taped Wednesday (14)
at Reno Sweeney, the nightclub
where Fitzgerald made her singing
debut about four years ago.

Kirk Browning, director of PBS’
“Live From Lincoln Center” series,
will direct the Fitzgerald special,
which is being co-produced by
WGBY of Springtield, Mass., and
the Eugene O'Neill Theatre Center
in Wallingford, Conn. Richard Malt-
by Jr., currently with the Broadway
musical “Ain’t Misbehavin’,” is stag-
ing the show.

Fitzgerald recently formed her
own record label called Spy Rec-
ords.

Expanded Sample Frame
Still Active In Chicago

NEW YORK-—-Radio program-
mers who have been rejoicing that
that nasty old disruptive rating
measurement device Arbitron calls
Expanded Sample Frame has gone
away are in for a disappointment.

Actually it never went away. Ex-
panded sample frame, which is a de-
vice to measure radio listeners with
unlisted phones. is alive and well in
Chicago, where station operators
voted its approval.

But Arbitron withdrew the con-
troversial methodology from New
York, Los Angeles and Philadelphia
after stations claimed its input raised
havoc with station standings.

Now amid rumors that Arbitron 1s
about to crank up Expanded Sample
Frame for 25 markets next year
whether the stations in these markets
like it or not, the official word from
the dominant measurer of radio lis-
tening is a terse, “We won’t say we
won’'t do 1t.”

Arbitron has produced figures
from the four markets in which the

new service was tested which show
the device particularly hurt MOR
formats along with all-news, news-
talk and Spanish. Black and country
formats gained substantially, with
good gains also being registered by
contemporary and “‘beautiful” mu-
sic.

The sharp gains of black and
country formats seems 0 bear out
some research which indicates per-
sons with unlisted phones tend to be
young, transient, blue-coliar, non-
white, with low income and little
education.

This profile would also explain
the decline of all-news and news-
talk. which tend to attract an older
audience.

For example when Expanded
Sample Frame was dropped in New
York in the January/February Arbi-
tron book, talk WOR knocked con-
temporary WABC out of first place
in the market and WCBS-AM and
WINS, both all-news stations gained

with the survey gone.
DOUG HALL

. Case Studies |

By KENT BURKHART
Location: Medium size Southeastern city.

Date: Three years ago.

Problem: An FM station has programmed a rather loose AOR format with

little rating reaction.

Solution: Use a localized AOR format with heavy familiarity emphasis.

Recommendations to client:

Don’t over-commercialize.

OISO A=

Results: Station is in upper echelon in ratings. . ..

Use more conversational instead of laidback announcers.

Follow a strict music research and air rotation system.

Promote cleverly with the community in mind.

Use contemporary news briefs throughout the day and night.

Use special music concerts from time to time.

Use proven research for formatic, promotion and music information.

Don’t worry about the competition. Do your own thing.

many times number one

12+ as well as number one 18-49 and teens.
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Now Herbie’s singing with his voice as well as his
keyboards. And the result is “Sunlight’ It's a new album

that shines with so much musical

energy, you'll wonder why he’s waited
till now to make music with everything | comenn

he's got.

“SUNLIGHT." 2 VOCAL NEW DIRECTION
IN MUSIC FROM HERBIE HANCOCK.

ON COLUMB:A RECORDS AND TAPES.
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HERBIE HANCOCK |
SUNLIGHT

including:
1 Thought it Was You/Sunlight
ning To Me/ No Means Yes [ Good Questi
5 4 T L

JC 34907
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Billboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

(D) ROLLING STONES—Miss You (Rolling Stones)
(D) DONNA SUMMER-Last Dance (Casablanca)
PABLO CRUISE—Love Will Find A Way (A&M)

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed: as determined by station
personnel

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playhst: as determined by sta
tion personnel
BREAKOUTS—Billboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

I

Pacific Southwest Region

® TOP ADD ONS:

(D) ROLLING STONES—Miss You (Rolling Stones)
(D) DONNA SUMMER—Last Dance (Casablanca)
ROBERT PALMER—Every Kinda People
(Island)

% PRIME MOVERS:

CARLY SIMON—You Belong To Me (Elektra)
HEATWAVE-The Groove Line (Epic)
BOB SEGER-Stiil The Same (Capitol)

BREAKOUTS:

JEFFERSON STARSHIP—Runaway (Grunt)

0'JAYS—Usta Be My Girl (Phila Int')

MEATLOAF -Two Out Of Three Ain't Bad
(Cleveland Int'l}

KH)-LA
De ROLLING STONES~—Miss You (Rolling
Stones)

o ROBERT PALMER—Every Kinda People
(lsland)

% CARLY SIMON-You Belong To Me (Elektra)
24-15

* BOB SEGER-Still The Same { Capitol) 27
19

TEN-Q (KTNQ)-LA.
o FRANKIE VALLI-Grease (RSO)

De DONNASUMMER-Last Dance
{Casablanca)

* BOB SEGER- Still The Same (Capitol) 30-
23

D+ ROLLING STONES—Miss You (Rolling
Stones) 27-21

KFi-LA 7
o BONEYM-—Rivers Of Babylon (Sire)
o JOEWALSH—Life’s Been Good (Elektra)
* CARLY SIMON—You Belong To Me (Efektra)
17-8
% BONNIE TYLER—1t's A Heartache (RCA) 11
5

KEZY—Anaheim
o STEELY DAN-Deacon Blues (ABC)
® WINGS—I've Had Enough (Capitol)
% PATTI SMITH— Because The Night (Arista)
18-14
% BOBSEGER—Still The Same (Capitol) 19-

KCBQ—San Diego
De DONNASUMMER—Last Dance
(Casablanca)
De ROLLING STONES—Miss You (Rolling
Stones)
* BONNIETYLER—It's AHeartache (RCA) 13
7

% EDDIE MONEY—Baby Hold On (Columbia)
9-5
KFXM—San Bernardino
o ROD STEWART—1Was Only Joking (WB)
e 0')AYS—UstaBeMyGirl(Phila Int'])

* CARLYSIMON-You Belong To Me (Elektra)
136

% MATHIS & WILLIAMS—Too Much, Too Little,

TooLate (Columbia) 11-5
KERN—Bakersfield

@ KENNY ROGERS— Love Or Something Like
It (UR)

o JEFFERSON STARSHIP —Runaway (Grunt)

* BONNIE TYLER—It's A Heartache (RCA) 12-
8

* CHUCK MANGIONE—Feels SoGood (A&M)

KAFY—-Bakersfield
o TODDRUNDGREN—Can We Still BeFriends
(Bearsville)
o JOE WALSH—Life's Been Good (Elektra)
% JEFFERSON STARSHIP—Runaway (Grunt)
3420

* MEATLOAF—Two Out Of Thre Ain't Bad
(CleveiandInt') 26-14

KRIZ—Phoenix
© NICK GILDER—Hot ChildInThe City
(Chrysalis)
® JEFFERSON STARSHIP-Runaway (Grunt)

Dx DONNASUMMER-Last Dance
(Casablanca) 19-7

% PATTISMITH—Because The Might (Arista)
2317

KTKT—Tucson -

o PETERBROWN-—Dance With Me (Drive)
o FRANKIE VALLI-Grease (RSC)
% STEVE MARTIN—King Tut (WB) HB-23
* HEATWAVE—The Groove Line(Epic) HB-24
KQEO - Albuquerque
o TODD RUNDGREN—Can We Stilt Be Friends
(Bearsville)
e POUSETTE DART BAND-Stand By Me
(Capitol)
* HEATWAVE—The Groove Line (Epic) 39-25
* 0'JAYS—Usta Be My Girl(Phila Int'1) 25-14
KENO-LasVegas
o BILLY JOEL—Only The Good Bie Young
(Columbia}
o JEFFERSON STARSHIP—Runaway (Grunt)

* MICHAEL JOHNSON—Bluer Than Blue (EM!
America) 20-12

* GERRY RAFFERTY—Baker Street (UA) 10-4
Pacific Northwest Region
® TOP ADD ONS:

0'JAYS ~Usta Be My Girl (Phila Int'l)
(D) ROLLING STONES~Miss You (Rolling Stones)
PABLO CRUISE- Love Will Find AWay (A&M)

* PRIME MOVERS:

GERRY RAFFERTY—Baker Streat (UA)

BILLY JOEL—Only The Good Die Young
(Columbia)

MEATLOAF~Two Out Of Three Ain't Bad
(Cleveland Int'l)

BREAKOUTS:

PETER BROWN — Dance With Me (Drive)
ABBA—Take A Chance On Me tAtfantic)
HEATWAVE—The Groove Line #Epic)

KFRC—San Francisco
De ROLLING STONES—Miss You (Rolling
Stones)
© JOEWALSH—Life's Been Good (Elektra)
% STEVEMARTIN—King Tut (¥8) 25-15
% HEATWAVE—The Groove Line (Epic) HB-22
KYA—San Francisco

o BONNIETYLER—It's A Heartache (RCA)

® PABLO CRUISE—Love Will Find A Way
(A&M)

% GERRY RAFFERTY - Baker Street (UA) 12-3
* PETER BROWN—Dance With Me (Drive) 21

KLIV—San Jose
© KC&THE SUNSHINEBAND—It's The Same
0ld Song (TK)

o ROBERTPALMER—Every Kinda People
(Island)

* 0'JAYS—UstaBeMy Girl (Phila Int'l) 13-8
% HEATWAVE—The Groove Line (Epic) 26-22
KNDE—Sacraments

o ABBA—Take AChance On Me (Atlantic)

© ATLANTARHYTHM SECTION—i'm Not
Gonna Let It Bother Me Tonsght (Polydor)

* 0'JAYS—UstaBeMyGirl (Phila tnt'1) 179

% GERRY RAFFERTY —Baker Street (UA) 8-1
KROY—Sacramento

o FRANKIEVALLI-Grease (R30)

o JEFFERSON STARSHIP—Runaway (Grunt)

* 0'JAYS—Usta BeMyGirl (Phila Int'l) 147

% ABBA—Take AChance On Me (At lantic) 19-

Playlist Prime Movers *  Regional Breakouts & Notional Breakouts

Based on station playlists through Thursday (6/15/78)

PRIME MOVERS-NATIONAL

GERRY RAFFERTY—Baker Street (UA)
0'JAYS—Usta Be My Girl (Phila Int'l)
ABBA—Take A Chance On Me (Atlantic)

KYNO—Fresno
e KENNYROGERS—Love OrSomething Like
it (UA)
o PABLOCRUISE—Love Will Find A Way
(A&M)
* SWEET~Love s Like Oxygen (Capitol) 24-

% FRANKIEVALLI~Grease (RS0)21-17
KGW-Portland

®

o D'JAYS—UstaBeMyGirl (Philalnt't)

* Ilig)BSEGER—StiNTheSame(CapitoI)ZZ-

* GERRY RAFFERTY—Baker Street (UA) 6-3
KING—Seattle

o PETER BROWN—Dance With Me (Drive}
o BARBRASTREISAND—Songbird (Columbia)
% GERRYRAFFERTY—Baker Street (UA) 11-6
* MATHIS & WILLIAMS-TooMuch, Too Little,
Too Late (Columbia) 7-4
KJRB—Spokane
De ROLLING STONES—Miss You (Rolling
Stonesy
® 0'JAYS—Usta Be My Girl (Phila Int'l)
* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int1) 21-11
* BILLY JOEL—Only The Good Die Young
(Columbia) 23-14
KTAC-Tacoma
De DONNASUMMER-Last Dance
(Casablanca)
o ROBERT PALMER—Every Kinda People
(Island)
* (I;ERRYRAFFERTY—BakerStreet(UA) 22-
6

* ABBA—Take AChance On Me (Atiantic) 23:
17

KCPX—Salt Lake City

o BARRYMANILOW—Copacabana (Arista)
e WINGS—i've Had Enough (Capitol)
D ROLLING STONES—Miss You (Rolling
Stones) HB-26
* RITCHIE FURAY —This Magic Moment
(Asylum} HB-30
KRSP—Salt Lake City

o ('JAYS—UstaBeMyGirl(Phila Int'l)

o BARRY MANILOW—Copacabana (Arista)

% BILLY JOEL—Only The Good Die Young
{Columbia) 17-10

* PETER BROWN—Dance With Me (Drive) 25-
19
KTLK—Denver
® BILLYJOEL—Only The Good Die Young
(Columbia)
o JEFFERSON STARSHIP—Runaway (Grunt}
* EARTH, WIND & FIRE—Fantasy (Columbia)
149
* SEALS & CROFTS—You're The Love (WB)
19-14
KIMN—Denver
e PABLO CRUISE—LoveWill Find AWay
(A&M)
e (0JAYS—Usta Be My Girl (Philalnt't)
* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'1) 26-21

* SEALS & CROFTS—You're The Love (WB)
21-23

North Central Region

® TOP ADD ONS:

(D) ROLLING STONES —Miss You (Rolling Stones)
(D) DONNA SUMMER—Last Dance (Casablanca)
BARRY MANILOW—Copacabana (Arista)

% PRIME MOVERS:

GERRY RAFFERTY—Baker Street (UA)

0'JAYS —Usta Be My Girt (Phita Int'l)

BILLY JOEL—Onty The Good Die Young
{Columbia)

BREAKOUTS:

MEATLOAF—Two Out Of Three Ain't Bad
(Clevetand Int'i)

BOB SEGER-Still The Same (Capitol)

PATTI SMITH—Because The Night (Arista)

CKLW-Detroit
De DONNASUMMER—Last Dance
(Casablanca)
o TEDDYPENDERGRASS—Close The Door
(Phila Int')
% MICHAEL JOHNSON —Bluer Than Blue (EMI
America) 2820

< AFARUNAFPrATY  Dola. CioaabfHAVEY A

WORQ-Detroit
De ROLLING STONES—Miss You(Rolling
Stones)
® PATTI SMITH—Because The Night (Arista)
* (I;ZERRYRAFFERTY—BakerStreet(UA) 18

* BONNIE TYLER—It'sA Heartache (RCA) 20-
16

WTAC—FAlint
De TASTE OF HONEY—Boogie Oogie Oogie
(Capitol)

o SPELLBOUND—Rumour At The Honky Tonk
(EM1)

* GERRY RAFFERTY—Baker Street (UA) 12-2
 BOB SEGER-Still The Same (Capitol) 9-3
7:96 (WZZM-FM)—Grand Rapids
De ROLLING STONES—Miss You (Rolling
Stones)
o PETER BROWN—Dance With Me (Drive)
* 0'JAYS—UstaBeMy Girl (PhilaInt'l) 26-18
* HEATWAVE—The Groove Line.(Epic) 20-15
WAKY—Louisville
e BILLY JOEL-Only The Good Die Young
(Columbia)

De ROLLING STONES—Miss You (Rolling
Stones)

* GERRY RAFFERTY —Baker Street (UA) 11-4

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'1) 22:16

WBGN —Bowling Green

e BARRY MANILOW-Copacabana (Arista)
© JACKSON BROWNE- Stay (Asylum)

% PABLO CRUISE—Love Will Find A Way
(A&M)29-20

* WARREN ZEVON—Werewolves Of London
(Elektra) 10-4

WGCL—Cleveland
L ]
e SWEET—Love s Like Oxygen (Capitol)
* 0'JAYS—UstaBe My Girl (Philalnt'l) 16-5

Dx DONNASUMMER-Last Dance
(Casablanca) 19-10

WZZP—Cleveland
© BARRY MANILOW-Copacabana (Arista)
® KANSAS—Portrait (Kirshner)
* BOBSEGER-Still The Same (Capitol) 13-7
* 5!7N(2220UPTON—W0nder1ulTonight(RSO)

WSAI-Cincinnati

o GEORGE BENSON—On Broadway (WB)

© CARLYSIMON—You Belong To Me (Elektra)
* :gEWALSH—Life's BeenGood (Elektra) 26-

% MEATLOAF-Two Qut Of Three Ain't Bad
(Cleveland Int'l) 21-15

Q-102 (WKRQ-FM)—Cincinnati
e NOLIST

WCOL—Columbus

De DONNASUMMER-Last Dance
(Casablanca)

© BARRY MANILOW—Even Now (Arista)
% ABBA-TakeAChance OnMe (Atlantic)27-

% PATTI SMITH—Because The Night (Arista)
28.18

WNCI-Columbus
® BOB SEGER-Still The Same (Capitol)
o ABBA-Take AChance OnMe (Atlantic)

% MEATLOAF-Two Out Of Three Ain't Bad
(ClevelandInt'l) 6-2

% TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RS0) 13-9

WCUE-Akron

o BRUCESPRINGSTEEN—Prove It All Night
(Columbia)

o WINGS—!'ve Had Enough (Capitol)

% BILLY JOEL-Only The Good Die Young
(Columbia) 25-13

 TODDRUNDGREN—Can We Still Be Friends
M 1M

wWww.americanradiohistorv.com

BREAKOUTS-NATIONAL

BOB SEGER—-Still The Same (Capitol)

MEATLOAF—Two Out Of Three Ain't Bad (Cleveland int'l)
PETER BROWN—Dance With Me (Drive)

13-Q (WKTQ)—Pittsburgh

o JEFFERSON STARSHIP—Runaway (Grunt)

o JOEWALSH—Life'sBeen Good (Elektra)

* PETER BROWN—Dance With Me (Drive) 22-
16

* 0'JAYS—Usta Be My Girl (Phila int'1) HB-22
WPEZ—Pittsburgh
© KENNYROGERS—Love Or Something Like
1t (UA)

© WALTER EGAN—Magnet & Steel
{Columbia)

% BILLY JOEL—Only The Good Die Young
(Columbia) 19-8

* BARRYWHITE—Oh What A Night For
Dancing (20th) 35-29

Southwest Region

® TOP ADD ONS:

QUINCY JONES—Stuff Like That (A&M)
(D) ROLLING STONES—Miss You (Rolling Stones)
BOB SEGER-Still The Same {Capitol)

* PRIME MOVERS:

STEVE MARTIN=King Tut (WB)
SWEET-Love Is-Like Oxygen (Capitol)
HEATWAVE—The Groove Line (Epic)

BREAKOUTS:

SEALS & CROFTS—You're The Love (WB)

MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l)

ROD STEWART—1 Was Only Joking (WB)

KILT—Houston

e TOMPETTY & THEHEARTBREAKERS -
Need ToKnow (Shelter)

© QUINCY JONES—Stuff Like That (A&M)
* STEVEMARTIN—King Tut (WB) 38-19

D ROLLING STONES—MissYou (Rolling
Stones) 35-18

KRBE—Houston

e BARRY MANILOW-—Copacabana(Arista)
® QUINCY JONES—Stuff Like That (A&M)
* STEVEMARTIN—King Tut(WB) 37-27

D ROLLING STONES—Miss You (Rolling
Stones) 28-20

KLIF-Dallas

pe ROLLING STONES—Miss You (Rolling
Stones)

® BARRYMANILOW—Even Now (Arista)

* SEALS & CROFTS—You're The Love (WB)
21-16

% BILLY JOEL-Only The Good Die Young
(Columbia) HB-25

KNUS-FM—Dallas

De DONNASUMMER—Last Dance
(Casablanca)

o STEELY DAN—FM (MCA)

% PETERBROWN-Dance With Me (Drive) 25-
19

* GERRYRAFFERTY—Baker Street (UA) 9-6
KFIZ-FM (Z-97)—Ft. Worth

o STEELYDAN—FM (MCA)
o BOBSEGER-Still The Same (Capitol)

% ABBA-Take AChance OnMe (Atlantic) 17-
10

* WINGS—With A Little Luck (Capitol) 10-4
KINT—E! Paso

De DONNASUMMER—Last Dance
(Casablanca)

e PABLO CRUISE —Love Will Find A Way
(AGM)

% SWEET—Love Is Like Oxygen (Capitol) 14-7
% SEALS & CROFTS—You're The Love (WB)

WKY—Oklahoma City

@ SEALS &CROFTS~You'reThe Love (WB)
® HEATWAVE—The Groove Line (Epic)

% CARLY SIMON—You Belong To Me (Elektra)
15:10

* SWEET—Love s Like Oxygen (Capitol) 20-
15

KOMA-- Okiahoma City

De ROLLING STONES—Miss You (Rolling
Stones)

® PETER BROWN-Dance With Me (Drive)

* MICHAEL JOHNSON—Biuer Than Biue (EMI
America) 30-21

% MEATLOAF~Two Out Of Three Ain’t Bad
(Cleveland Int'l) 25-16

KAKC-Tulsa

o ATLANTARHYTHM SECTION—I'm Not
Gonna Let It Bother Me Tonight (Polydor)

o JEFFERSON STARSHIP—Runaway (Grunt)

* ROD STEWART—1Was Only Joking (WB) 26-
15

% MEATLOAF—Two Qut Of Three Ain't Bad
(ClevelandInt’l) 13-8

KELI-Tuisa
o LEBLANC & CARR—Midnight Light (Big
Tree)
o GENESIS—Follow You, Follow Me (Atlantic)
* TRAMMPS -Disco Inferno(Atlantic) 12-7
* GERRYRAFFERTY—Baker Street (UA) 13-9
WTIX—New Orleans

e TUXEDO JUNCTION—Chattanooga Choo
Choo (Butlerfly)

e ERUPTION-ICan't Stand The Rain (Ariola)
* HEATWAVE-The Groove Line (Epic).38-20

* SWEET - Love Is Like Oxygen (Capitol) 16-
10

WNOE—New Orleans

o BOB SEGER—Stifl The Same (Capital)

e LOUSIANA'S LEROUX—New Orleans Lady
(Capitol)

* SWEET—Lovels Like Oxygen (Capitel) 2!
13

% HEATWAVE—The Groove Line { Epic) 38-31
KEEL—Shreveport

® ROD STEWART—|Was Only Joking (WB)

e STEELY DAN—Deacon Blues (ABC}

* 0'JAYS—UstaBeMyGirl (Philaint't) 24-16

* GERRYRAFFERTY—Baker Street (UA) 74

Midwest Region

® TOP ADD ONS:

0’ JAYS ~Usta Be My Girl (Phila Int'l)
(D) ROLLING STONES—Miss You (Rolling Stones)
JOE WALSH-Lite's Been Good (Elektra)

% PRIME MOVERS:

ABBA-Take A Chance On Me (Atlantic)

MEATLOAF —Two Out Of Three Ain't Bad
(Cleveland Int'l)

BONNIE TYLER-1t's A Heartactie (RCA'

BREAKOUTS:

STEVE MARTIN—King Tut (WB)
CARLY SIMON—You Belong To Me (Eiektra)
PABLO CRUISE—Love Will Find A Way tA&M)

WLS—Chicago

o STEVEMARTIN—King Tut (WB)
o 0'JAYS—Usta Be My Girl (Phila Int1)

* BONNIETYLER—It's AHeartache (RCA) 29-
16

4 CHUCK MANGIONE —Feels So Good (A&M)
125
WMET—Chicago
pe DONNASUMMER-Last Dance
(Casablanca)

o ROBERTPALMER—Every Kinda People
(Island)

% SWEET—LovelIsLike Oxygen{Capitol) 24
16

% 0"JAYS—Usta Be MyGiri(Phila Int'l) 20-14
(Continued on page 28)
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Billboard Sing|

® Continued from page 26

WROK—Rockford

De ROLLING STONES—Miss You (Rolling
Stones)

o 0'JAYS—UstaBeMyGirl (Phifalnt’l)

+* JOE WALSH—Life's Been Good (Elektra) 29-
22

* GEORGEBENSON—OnBroadway (WB) 12-
8

WIRL-Peoria

® BILLY JOEL—0Only The Good Die Young
(Columbia)

® 0'JAYS—Usta BeMy Girl(Phila Int'l)

% MEATLOAF—Two Out OfThree Ain't Bad
(Cleveland Int'l) 22-6

% PLAYER—This Time!'m In It For Love (RSQ)
17:10

WNDE-Indianapolis
o BILLYJOEL—Only The Good Die Young
(Columbia)
o JEFFERSON STARSHIP—Runaway (Grunt)
% ABBA-Take AChance OnMe (Atlantic) 18-

# BONNIETYLER-It'sA Heartache (RCA) 6-3
WOKY—Milwaukee

o BOBSEGER-Still The Same (Capitol)

o 0'JAYS—UstaBeMy Girl (PhilalInt'l)

* ABBA-TakeAChance OnMe (Atlantic) 27-
11

* MEATLOAF-TwoQut Of Three Ain't Bad
(Cleveland Int') 17-8

WZUU-FM—Milwaukee

© JOEWALSH—Life's Been Good (Elektra)

® ERIC CLAPTON —Wonderful Tonight (RSO)

* GENESIS—Follow You, Follow Me {Atlantic)
199

* ABBA—Take AChance OnMe (Atlantic) 15-
6

KSLQ-FM—St. Louis
© PABLO CRUISE~-Love Will Find A Way
(A&GM)

©® MEATLOAF—Two Qut Of Three Ain't Bad
(Clevetand Int'l)

* BARRYMANILOW—Even Now (Arista) 29
22

* MARSHALL TUCKER—Dream Lover
(Capricorn)23-17

KX0K-St. Louis

® PATTISMITH—Because The Night (Arista)

© BARBRASTREISAND—Songbird (Columbia)

* 0'JAYS—Usta Be My Girl (Phila Int’l) 14-3

* JACKSON BROWNE-Stay (Asylum)34-24
KIOA—Des Moines

® SWEET—Love IsLike Oxygen(Capitol)

@ JEFFERSON STARSHIP—Runaway (Grunt)

* CARLYSIMON-You Belong To Me (Elektra)
2112

% ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 14-9

KDWB—Minneapolis
® MEATLOAF-Two Out Of ThreeAin't Bad
(Cleveland Int'T}
® CARLYSIMON-You Belong To Me (Elektra)
* GERRY RAFFERTY—Bakes Street (UA) 14-4
* E[z)lglE MONEY—Baby Hotd On (Columbia)

KSTP—Minneapolis
De ROLLING STONES—Miss You {Rolling
Stones)

© MEATLOAF-Two Out OfThree Ain't Bad
(Cleveland Int'l)

D% DONNASUMMER-Last Dance
(Casablanca) 25-20

* CARLYSIMON—You Belong ToMe (Elektra)

WHB- Kansas City

o OEWALSH-Life's BeenGood (Elektra)

& ERIC CLAPTON—Wonderful Tonight (RSO)

* GEORGEBENSON-0nBroadway (WB) 28
18

* 0'JAYS—Usta Be My Girl (Phifa Int'l) 21-19
KBEQ-Kansas City

o PABLOCRUISE—Love Will Find AWay
(A&M)

De ROLLING STONES—Miss You (Rolling
Stones)

* STEVEMARTIN-KingTut (WB) 3018
% BOB SEGER-Still The Same (Capitol) 19-
10

KKLS—Rapid City
De ROLLING STONES—-Miss You (Rolling
Stones)
o BARRY MANILOW—Copacabana (Arista)
* TOBYBEAU—MyAnge! Baby (RCA) 21-16

* PABLO CRUISE~Love Wil Find AWay
(A&M) HB-22

KQWB—Fargo
o KENNYROGERS-Love Or Something Like
It (UA)
o JEFFERSON STARSHIP—Runaway (Grunt)
* TOBYBEAU—My Angel Baby (RCA) HB-24

% MEATLOAF—TwoOut Of Three Ain't Bad
(Cleveland!nt') 8-3

Northeast Region

PABLO CRUISE—Love Will Find A Way (A&M)
(D) DONNA SUMMER—Last Dance {Casablanca}
JEFFERSON STARSHIP —Runaway (Grunt)

* PRIME MOVERS:

GERRY RAFFERTY —Baker Street (UA)

MEATLOAF —Two Out Of Three Ain't Bad
(Cleveland Int't)

CARS—Just What | Need (Efektra)

BREAKOUTS:

EVELYN “CHAMPAGNE” KING—Shame (RCA)

BILLY JOEL—Only The Good Die Young
{Columbia)

JOE WALSH—Life's Been Good (Elektra)

WABC—New York
® EVELYN “CHAMPAGNE" KING—Shame
(RCA)

o TASTE OF HONEY-Boogie Oogie Oogie
{Capitol)

* GERRY RAFFERTY—Baker Street (UA) 26-
10

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l) 23-15

99-X—New York
De DONNASUMMER-Last Dance
(Casablanca)
@ JEFFERSON STARSHIP—Runaway (Grunt)

* BRUCESPRINGSTEEN—Prove It All Night
(Columbia) 30-24

* SWEET—Love Is Like Oxygen (Capito!) 27-
2

WPTR—Albany

® BILLYJOEL—Only The Good Die Young
{Columbia)

® JEFFERSON STARSHIP—Runaway (Grunt)

* MICHAEL JOHNSON —Bluer Than Blue (EMI
Amenica) 20-16

* ROBERTAFLACK—H Ever | See YouAgain
(Atiantic) H8-24

WIRY—Albany

o TOBYBEAU-My Angel Baby (RCA)
o BARRY MANILOW—Copacabana (Arista)

* BILLY JOEL—Only The Good Die Young
(Columbia) 29-16

* PLASTIC BERTRAND—Ca Plane Pour Moi
(Sire) 30-18

WKBW- Buffalo
e NONE

% ROBERTAFLACK—|fEveriSee YouAgain
(Atlantic)30-21

% GERRYRAFFERTY—Baker Street (UA) 10-5
WYSL—Buffalo

o JOEWALSH-Life'sBeen Good (Elektra)

© BRUCE SPRINGSTEEN—Prove It All Night
{Columbia)

* BOB SEGER-Still The Same (Capitof) 23
12

% PATTI SMITH—Because The Night (Arista)
13-9

WBBF—Rochester

o PABLO CRUISE—Love Will Find A Way
(A&M)

o DUKEJUPITER—Trouble InParadise
(Mercury)

* GENESIS—Follow You. Follow Me (Atlantic)
2517

% MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'1) 12-6

WRKO-Baston

o ROD STEWART —1Was Only Joking (WB)

® PABLOCRUISE—Love Will Find AWay
(R&M)

* CARS-Just What | Need (Elektra) 30-23
* GERRYRAFFERTY—Bakes Street (UA) 10-4
WBZ-FM —Boston

® JOE WALSH—Life's Been Good (Elektra)

o PABLO CRUISE-Love Will Find A Way
(A&M)

% NONE
*

F-105 (WVBF)—Boston
o NONE
®
# CARS—Just What | Need (Elektra) 27-17
* GERRY RAFFERTY—Baker Street (UA) 15-7
WORC —Hartford

De DONNASUMMER—Last Dance
(Casablanca)

® HEATWAVE—The Groove Line (Epic)
* STEVE MARTIN—King Tut (WB) 17-8

* EVELYN “CHAMPAGNE" KING-Shame
(RCA) 28-20

WPRO (AM)—Providence

® KC&THESUNSHINEBAND-It's The Same
01d Song (TK)

© ATLANTARHYTHM SECTION-I'm Not
Gonna Let 1t Bother Me Tonight (Polydor)

* MEATLOAF—Two Out Of Three Ain't Bad
(Cteveland Int'1) 18-12

+ PETER BROWN—Dance With Me (Drive) 20
14

WPRO-FM—Providence
o NOLIST

WICC—Bridgeport

De DONNASUMMER-Last Dance
(Casablanca)

® HARRY CHAPIN—Fiowers Are Red (Elektra)
* 0'JAYS—Usta Be My Girl (PhilaInt'l) 17-12
*

Mid-Atlantic Region

® TOP ADD ONS:

BARRY MANILOW —Copacabana (Arista)
TOBY BEAU—My Ange! Baby (RCA)
SEALS & CROFTS—You're The Love (WB)

* PRIME MOVERS:

ABBA-Take A Chance On Me (Atlantic)

BOB SEGER-Still The Same (Capitol)

MICHAEL JOHNSON —Bluer Than Blue (EMI
America)

BREAKOUTS:

(D) ROLLING STONES —Miss You (Rolling Stones)
0'JAYS—Usta Be My Giri (Phila Int'l)
GERRY RAFFERTY —Baker Street (UA)

WFiL~Philadelphia

e TOBYBEAU-My Angel Baby (RCA)
® BARRY MANILOW-Copacabana (Arista)
* 0'JAYS—UstaBeMy Girl (Philaint’l) HB-17

% MICHAEL JOHNSON-Bluer Than Blue (EMI
America) 15-10

WZ2ZD-Philadelphia

® PATTISMITH-Because The Night (Arista)
® SEALS & CROFTS—You're The Love (WB)
 RODSTEWART-|Was Only loking (WB) 14-

% ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 11-8

WIFI-FM—Philadelphia
®
o BARRYMANILOW—Copacabana (Arista)
# GERRY RAFFERTY—Baker Street (UA) 8 3

D+ ROLLING STONES—Miss You (Rolling
Stones) HB-24

WPGC—Washington

De ROLLING STONES—M:ss You (Rolling
Stones)

® ERUPTION—!Can't Stand The Rain (Ariola)

* COMMODORES—Three Times A Lady
(Motown) 24-14

% BOBSEGER—Stili The Same (Capitol) 179
WGH—Norfalk

o TOBY BEAU—MyAngel Baby (RCA)

® BONEY M—Rivers OfBabylon (Sire)

% ABBA-Take AChance OnMe (Atiantic) 18-
6

* MICHAEL JOHNSON—BIuer ThanBlue (EM!
America) 16-7

es Radio Action

Based on station playlists through Thursday (6/15/78)

WCAQ—Baltimore )
e BARRY WHIE-QhWhat A Night For
Dancing (20th)
® SEALS & CROFTS—You're The Love (WB)

 ERIC CLAPTON—Wonderfut Tonight (RS0)
18-11

% GERRY RAFFERTY—Baker Street (UA) 10-4
WYRE—Annapolis
De DONNA SUMMER—Last Dance
(Casablanca)

o PABLO CRUISE—Love Will Find A Way
(A&M)

* ABBA-TakeA Chance OnMe (Atlantic) 24-
15

% JOHNNIETAYLOR—Keep On Dancing
(Columbia) HB-27

WLEE—Richmond
® PABLO CRUISE—Love Will Find A Way
(A&M)

& BILLYJOEL—Only The Good Die Young
(Columbia)

* BOBSEGER-St/ll The Same (Capitol) 28-
19

* PETER BROWN—Dance With Me (Drive) 20-
12

WRVQ—Richmond
o WALTER EGAN—Magnet & Steel
(Columbia)

o COMMODOES—Three Times A Lady
(Motown)

* BARRY MANILOW—Even Now (Arista) 139
% BONNIETYLER—It's AHeartache (RCA) 1 1-
8

Southeast Region

® TOP ADD ONS:

(D) ROLLING STONES—Miss You (Rolling Stones)
PABLO CRUISE—Love Wiil Find A Way (A&M)
ATLANTA RHYTHM SECTION-I'm Not Gonna

Let It:Bother Me Tonight ( Polydor)

PRIME MOVERS:

MEATLOAF ~Two Out Of Three Ain't Bad
(Cleveiand Int'l)

0'JAYS—Usta Be My Giri (Phila lnt'l)

GERRY RAFFERTY—Baker Street (UA)

BREAKOQUTS:

PETER BROWN-Dance With Me (Drive)
ABBA-Take A Chance On Me (Atiantic)
BOB SEGER-Stilt The Same {Capitol)

WOAM —Miami
@ BONNIETYLER-It's AHeartache (RCA)

De ROLLING STONES—Miss You (Rolling
Stones)

% PETERBROWN—Dance WithMe (Drive) 19-
12

% CHUCK MANGIONE—FeelsSo Good (A&M)
93

WMIX (96X) ~Miami -
De ROLLING STONES—Miss You (Relling
Stones)
® ERUPTION~| Can't Stand The Rain (Ariola)

D# DONNASUMMER- Last Dance
(Casablanca) 28-14

* GERRY RAFFERTY—Baker Street (UA) 17-
11

Y-100 (WHYI-FM)—Miami
o COMMODORES—Three Times ALady
(Motown)

De LOVE & KISSES—Thank God It's Friday
(Casablanca)

* STEVE MARTIN—King Tut (WB) 22-16
* CHUCK MANGIONE—Feels So Good (A&M)
9-4

WLOF—Orlando

o ATLANTARHYTHM SECTION-1'm Not
Gonna Let it Bother Me Tonight (Polydor)

o ENGLAND DAN & JOHN FORD COLEY—You
Can't Dance (Big Tree)

* 0'JAYS—Usta BeMyGirl (Phila Int') 35-19
* PETER BROWN—Dance With Me (Drive) 34

Q-105 (WRBQ-FM)—Tampa
De ROLLING STONES—Miss You (Rolling
Stones)
o PETER BROWN—Dance With Me (Drive)

% CARLY SIMON-You Belong To Me (Elektra)
15-10

* GERRY RAFFERTY—Baker Street (UA) 17
12

BJ-105 (WBJW-FM)—Orlando

® ENGLAND DAN & JOHN FORD COLEY—You
Can't Dance (Big Tree)

© ATLANTARHYTHM SECTION—I'm Not
Gonna Let It Bother Me Tonight (Polydor)

% 0'JAYS—Usta Be My Girl (Phila Int'l) 27-22
* BOBSEGER-Still The Same(Capitot) 11-7
WQPD—Lakeland

® BILLYJOEL—Only The Good Die Young
(Columbia)

® BARRY MANILOW—Copacabana (Arista)
* GERRY RAFFERTY—Baker Street (UA) 13-5
* MEATLOAF —Two Out Of Three Ain't Bad

WQXI—Atlanta
® KENNYROGERS—LoveOrSomething Like
It (UA)
o FRANKIEVALLI-Grease (RSO)

D ROLLING STONES—Miss You (Rolling
Stones) 2819

* PETER BROWN—Dance With Me (Drive) 26-

7-93 (WZGC-FM)—Atlanta

© PATTI SMITH—Because The Night (Arista)
© BARRY MANILOW-Copacabana (Arista)

D+ ROLLING STONES—Miss You {Rolling
Stones) 29-19

% MEATLOAF—Two Out Of Three Ain't Bad
(ClevelandInt'1}12-5

WBBQ-Augusta
© ROBERT PALMER—Every Kinda People
(Island)
® ERIC CLAPTON-Wondertul Tonight (RSQ)

% SEALS & CROFTS—You're The Love (WB)
20-14

* ERUPTION-ICan't Stand The Rain (Ariota)
2520

WFOM—Atianta
© FRANKIEVALLI-Grease (RSO)
® JEFFERSON STARSHIP—Runaway (Grunt)
* BOBSEGER-Stili The Same (Capitoi) 19-
14

D ROLLING STONES—MissYou (Rolling
Stones) 30-25

WSGA-Savannah
o PABLO CRUISE—Love Wil Find A Way
(AGM)

o COMMODORES—Three Times A Lady
(Motown)

% HEATWAVE-The Groove Line {Epic) 4-1
*
WFLB-Fayetteville
o JACKSON BROWNE-Stay (Asylum)
e RITACOOLIDGE-You (A&M)

* COMMODORES—Three Times A Lady
(Motown) HB-15

* QUINCYJONES—Stuff Like That (A&M) 25
21

www americanradiohistorv.com

(Cleveland int'1) 12-8
WMFJ—Daytona Beach
® LOUISIANA'S LA ROUX—New Orleans Lady
(Capitel)
o ANNE MURRAY—You Needed Me (Capitol)
* HEATWAYE —The Groove Line (Epic) 25-15
* O'JAYS—Usta BeMy Girl (Phita Int'1) 10-4
WAPE—Jacksonville
e ATLANTARHYTHM SECTION—i'm Not
Gonna Let It Bother Me Tonight (Polydor)
© BARRYMANILOW-Copacabana (Arista)

% MEATLOAF—~Two Out OfThree Ain't Bad
(Cleveland Int'1}22-19

* BARRYWHITE—OhWhat ANight For
Dancing (20th) HB-27

WAYS—Charlotte

o STEELY DAN-FM (ABC)
® NANTUCKET—Heartbreaker (Epic)

% MEATLOAF—TwoOut Of Three Ain't Bad
(Clevelandint'1) 2313

* 0'JAYS—UstaBe My Girl (Phifa Int’l) 11-6
WKIX—Raleigh
© PABLO CRUISE-Love Will Find A Way
(A&M)

® DAVE MASON—Will You Still Love Me
Tomorsow {Columbia)

% JIMMY BUFFETT—Cheeseburger In
Paradise (ABC) 29-19

* NANTUCKET-Heartbreaker (Epic) 21-17
WTOB—Winston-Salem
o PABLOCRUISE~Love Will Find A Way
(AGM)
® FRANKIE VALLI-Grease (RSO)

# BILLLABOUNTY—This Night Won't Last
Forever (Warnes/Curb) 16-8

* ROBERTAFLACK—If Ever!See You Again
(Atlantic) 25-18

WTMA-Charleston
o BARBRASTREISAND—Songbird (Columbia)
e RARE EARTH—Warm Ride (Prodigal)
* HEATWAVE—TheGroove Line (Epic) 15-10
* BARRY MANILOW - Even Now (Arista) 10-6

Ploylist Top AddOns @
Ploylist Prime Movers #

WORD—Spartanburg

© RONNIEMILSAP—Only One Love In My Life
(RCA)

® QUINCY JONES—Stuff Like That (A&M)
* FRANKIEVALLI-Grease (RS0) 29-19

4 ROBERTA FLACK—1f Ever | See You Again
(Atlantic) 30-20

WLAC—Nashville

@ PATTISMITH-Because The Night (Arista)
o ERIC CLAPTON—Wonderful Tonight (RSQ)

% MEATLOAF—Two Qut Of Three Ain't Bad
(Cleveland Int'1) 20-10

* BOB SEGER~Still The Same (Capitol) 18-
11

WMAK—Nashville

© BONEYM—Rivers Of Babylon (Sire)
o JACKSON BROWNE - Stay (Asylum)

* MEATLOAF—Two Qut Of Three Ain't Bad
(Cleveland Int'l) 13-7

* BOBSEGER-Still The Same (Capitol) 14-8
WHBQ—Mem phis
© SMOKEY ROBINSON-Daylight & Darkness
(Tamla)

® MEATLOAF ~Two Qut Of Three Ain't Bad
(Cleveland Int'l)

* JIMMY B0’ HORNE—Dance Across The
Floor (Sunshine Sound) 17-9

* ABBA-TakeA Chance OnMe (Atiantic) HB-
18

WFLI—Chattanooga

© ROD STEWART—IWas Only Joking (WB)
® BARRY MANILOW—Even Now (Arista)

 PATTI SMITH—Because The Night (Arista)
2522

* SWEET—Love Is Like Oxygen (Capitof) 13-
11

WRIZ—Knoxville
o PABLOCRUISE—Love Will Find AWay
(A&M)

De ROLLING STONES—Miss You (Rolling
Stones)

* MEATLOAF-Two Qut Of Three Ain’t Bad
(Cleveland Int'1) 17-10

* CARLY SIMON-You Belong ToMe (Elektra)

WGOW—Chattanooga

o JEFFERSON STARSHIP—Runaway (Grunt)

e ATLANTARHYTHM SECTION—I'm Not
Gonna Let It Bother Me Tonight (Polydor)

* SEALS & CROFTS—You're The Love (WB)
1812

* ABBA-Take AChance On Me (Atlantic) 20-
15

WERC - Birmingham
o NONE
L

* ABBA-Take AChance On Me (Atlantic) 13-
7

* GERRY RAFFERTY—Baker Street (UA)4-1
WSGN—Birmingham

o PABLO CRUISE-Love Will FindAWay
(A&M)

© ROBERTPALMER—Every Kinda People
(Island)

* HMMY BUFFETT—Cheeseburger in
Paradise (ABC) 17-11

% MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 13-8

WHHY-Montgomery
o TOBY BEAU—My Angel Baby (RCA)

o COMMODORES—Three TimesA Lady
(Motown)

% ROBERTA FLACK—!f Ever | See You Again
(Atlantic) 21-14

* WALTER EGAN—Magnet & Steel
(Columbia) 14-8

KAAY —Little Rock
o JEFFERSON STARSHIP —Runaway {Grunt)
® 0'JAYS—UstaBe My Girl (Phiialnt'l)
* GERRYRAFFERTY—Baker Street (UA) 10-5
* CARLYSIMON-You BelongToMe{Elektra)

| © Ccopyright 1978, Billboard Publi-
| cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
| mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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THE LAST WO

Columbia Records presents the most incredible
science-fiction spectacle of the year: a totally original
new musical version of H. G. Wells' classic tale of Mar-
tian invasion, "War of the Worlds!’ pc2 35290

This special double album was immaculately produced,
composed and orchestrated on 48 tracks in London,
England by Jeff Wayne (award-winning producer of David
Essex’s “"Rock On"). It features the inimitable voice of
RICHARD BURTON as the Narrator, and other-worldly
performances by JUSTIN HAYWARD, DAVID ESSEX,
PHIL LYNOTT, and JULIE COVINGTON. A 16-page,
tull-color booklet containing the complete script, lyrics,
and eight magnificent illustrations is included in every
album.

Listen for the special syndicated broadcast debut pre-
sented by Columbia Records and London Wavelength.

“War of the Worlds!’ A very special 2-record set
coming soon on Columbia Records and Tapes.

Produced by Jeff Wayne far O.R.F. Justin Hayward appears courtesy of The De:ca Record Company Limited. Phil Lynott appears courtesy of Phonogram. Julie Caovington appears courtesy of Virgin Records, Ltd.

www americanradiohistorv.com
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts
**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 6-7-1978*

Top Requests /Airplay-National

BOB SEGER & THE SILVER BULLET BAND—Stranger In Town (Capitol)

National Breakou
BRUCE SPRINGSTEEN—Darkness On The Edge Of Town (Columbia)

Top Add Ons-National

ROLLING STONES—Some Girls (Rolling Stones)
THE CARS—(Elektra)

PABLO CRUISE—Worlds Away (A&M)

LITTLE RIVER BAND—Sleeper Catcher (Capitol)

GERRY RAFFERTY—City To City (United Artists)
JOE WALSH—But Seriously, Folks (Elektra)
JEFFERSON STARSHIP—Earth (Grunt)

TOM ROBINSON BAND—Power In The Darkness (Harvest)
RITA COOLIDGE—Love Me Again (A&M)
U.K.—(Polydor)

JUNE 17, 1978, BILLBOARD

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests

KFML-AM—Denver (Randy Sutton)

HARRY CHAPIN= Living Room Suite (Elektra)
LITTLE RIVER BAND —-Sleeper Catcher (Capitol)
TARNEY /SPENCER BAND—Three'sA Crowd (A&M)

* % % % © © 0 o O o

KLBJ-FM—Rustin (Steve Smith)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

JOHN KLEMMER-Arabesque (ABC)

GRAHAM PARKER & THE RUMOUR~Parkoritla
(Mercury)

TOMPETTY & THE HEARTBREAKERS ~ You're
Gonna Get It (Shelter/ABC)

WMMS.FM—Cleveland (John Gorman)

ROLLING STONES—Some Girls (Rolling Stones)
THE CARS~(Elektra)

MICHAEL STANLEY BAND— (Arista)

LES DUDEK—Ghost Town Parade (Columbia)
RICK DERRINGER—1f Weren't So Romantic I'd
Shoot You (Blue Sky)

LAKE-2(CBS)

WAIY-FM—lacksonvifle (Jamie Brooks)

ROLLING STONES—Some Girls (Rolling Stones)
AC/DC—Power Age (Atiantic)

LITTLE RIVER BAND-Sleeper Catcher (Capitol)
BUCKACRE~(MCA)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

GRAHAM PARKER & THE RUMOUR-Parkerilla

WBAB-FM —Babylon (Bernie Bernard)

* o o © 0 o o

ROLLING STONES—Some Girls (Rolling Stones)
RITACOOLIDGE - Lave Me Again (A&M)

THE CARS—(Elektra)
SPELLBOUND—(EMi-America)

BLACK OAK~['d Rather Be Sailing (Capricorn)
NANTUCKET—(Epic)

and airplay; as determined by WINGS—London Town (Capitol) ® CAROLE KING—Welcome Home (Capital) # BOBSEGER & THE SILVER BULLET BAND (Mercury) BRUCE SPRINGSTEEN—Darkness On The Edge Of
station personnel. JEFFERSON STARSHIP—Earth (Grunt) ©  CHEAPTRICK-Heaven Tonight (Epic) Stranger In Town (Capitol) % HEART-Magazine (Mushroom) Town (Columbia)
BREAKOUTS—Billboard Chart GERRY RAFFERTY —City To City (United Artists) # ELVIS COSTELLOThis Year's Model (Columbia) *  GERRY RAFFERTY~-City To City (United Artists) # JEFFERSONSTARSHIP ~Earth (Grunt) * BOBSEGER& THESILVER BULLET BAND-
Dept. summary of Add Ons and CARLY SIMDN~Boysn The Trees (Elektra) # LITTLE FEATWaiting For Columbus (W.B.) L ?:'I'J:([Cirm(ii;ﬁ[l—ﬂarknessOnTheEdgeOi * CHUCK MANGIONE~ Feels S0 Good (A&M) Stranger nTown (Capitol
Requests/Airplay information KZEL FM~Eugene (Stan Garrett) - * FM/ORIGINAL SOUNDTRACK-(MCA) # TODDRUNDGREN-The Hermit Of Mink Hollow #  MEAT LOAF—Bat Out Of ell Epic Cleveland W

to reflect greatest product ac- % THE KINKS—Misfits (Arista) (Bearsville) Int'l.) # GERRY RAFFERTY—City ToCity (United Artists)

tivity at regional and national
levels.

Western Region

® TOP ADD ONS

ROLLING STONES—Some Girls (Rolling
Stones)
BRUCE SPRINGSTEEN—Darkness On The Edge

* © o 0 0 0 o

ROLLING STONES—Some Girls (Roiling Stones)
PABLOCRUISE—Worlds Away (A&M)

LITTLE RIVER BAND—Sleeper Catcher (Capitol)
KEVIN LAMB-3ailing Down The Years (Anista)
ANDY GIBB—Flowing Rivers(RS0)
JOEWALSH—But Seriously, Folks (Elektra)

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get it (Shelter /ABC)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

BOBSEGER & THESILVER BULLET BAND—

WRNO-FM—New Orleans (Sambo)

* % % % @ 06 0 0 O

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

PABLO CRUISE—WorldsAway (A&M)

CHEAP TRICK—Heaven Tonight (Epic)
ROLLING STONES—Some Girls (Rolling Stones)
MINK DE VILLE—Retum To Magenta (Capitol)
CAROLE KING—Welcome Home (Capitol)
JEFFERSON STARSHIP—Earth (Grunt)
WINGS—London Town (Capitol)

WKDO-FM—Akron (Bobby Knight)

HARRY CHAPIN—Living Room Suite (Elektra)
RITA COOLIDGE—Love Me Again (A&M)

JANE OLIVOR—Stay The Night (Columbia)
BRUCE SPRINGSTEEN - Darkness On The Edge Of
Town (Columbia)

LAKE-2 (CBS)

COOPER BROTHERS—(Capricom)

# BRUCE SPRINGSTEEN—Darkness On The Edge Of

Town (Columbia)

WINZ-FM—Miami (David Sousa)

© ROLLING STONES—Some Giris(Rolling Stones)

* % % % & 0 0 @

BRUCE SPRINGSTEEN—Darkness On The Edge 0
Town (Columbia)

THECARS—(Elektra)

DION—Return Of The Wanderer (Lifesong)

BUCK ACRE—(MCA)

NICK LOWE—Pure Pop For Now People (Columbia)
FM/ORIGINAL SOUNDTRACK—(MCA)

JIMMY BUFFETT—Son Of A San Of A Sailor (ABC)

WMMR.FM—Philadelphia (Jerry Stevens)

JOHN KLEMMER—Arabe sque (ABC)

TOM ROBINSON BAND—Power In The Darkness
(Harvest)

BRUCE SPRINGSTEEN—Darkness OnThe Edge Of
Town (Columbia)

THE CARS—(Elektra)

BOB SEGER& THE SILVER BULLET BAND—

Of Town (Columbia) Stranger In Town (Capitol) STEELY DAN~Aja (ABC) : éﬂ::ﬁ':,}%s_eg;";':bf;"';;ﬁ:i;‘;‘:l).sts) THE BAND—The Last Waitz (W.8.) Stranger In Town (Capitol)
LITTLE RM.R BAND-Sieeper Catcher % VANHALEN-(W.B.) 80B SEGER & THE SILVER BULLET BAND— ~ BOBS[G[R&THESII.VYER Bl;llﬂBAND—I GERRY RAFFERTY—City ToCity (United Artists) # BRUCE SPRINGSTEEN—Darkness On The Edge Of
m:mm()ﬂema) KZOK-FM —Seattle (Mavis Mackoff) Stranger InTown (Capitol) Stranger In Town (Capitol) WQSR-FM—Tampa (Steve Huntington) Town (Columbia)
= KY102-FM—Kansas City (Max Floyd) o * THEBAND—The Last Waltz(W.B.)

*TOP REQUEST/AIRPLAY

U.K.—(Polydor)
BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

ROLLING STONES—Some Girls (Rolling Stones)

e LITTLE RIVER BAND—Sleeper Catcher (Capitot)

WQFM-FM—Milwaukee (Jim Roberts)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

ROLLING STONES~Some Girls (Rolling Stones)

*

FM/ORIGINAL SOUNDTRACK—(MCA)

WGRQ-FM —Buffala (fohn Velchoff)

L]
BOBsSt[G[l &ITI;[ SII.(VCER Btl?;[n BAND- o ROLLING STONES—Some Girls (Rolling Stones) o ?RUCECSTRINDGS)TEH(—Darknes On The £dge Of ° ::LLINGSTCIENES—Some Girls (Rolling Stones) o LITTLE RIVER BAND—Sleeper Catcher (Capitol) o ROLLING STONES—Some Girls (Rolling Stones)
ranger In Town (Capitol ° own (Columbia . E CARS —(Elektra) o JOHN KLEMMER—Arabesque (ABC) et ’
JEFFERSON STARSHIPEarth Grunt) . o PABLOCRUISE—WorldsAway (A&M) o RITACOOLIDGE~Love Me Again(AM) o THEOIRT BAND—(UnitedAists) : ;ﬁ:fxl:‘:fng::ﬂ:;’)" sA Crowd (ASM)
muGPE‘mG& T:[;Ih::ﬂB:iB::K[lS—You re N o U.X.—(Polydor) ® AC/DC—Power Age (Atlantic) @ PABLO CRUISE—Worlds Away (AGM) o DIXIE DREGS—What If (Capricorn)
GERRY NFTERTY_ ity o Gty (Uit it * HEART—Magazine (Mushroom) o THECARS- (Elektra) O AL Lt e * BRUCESPRINGSTEEN-DarkressOnThe EdgeOf o THE CARS—(Elektra) :
% KANSAS—Point Of KnowReturn (Kirshner) # BOB SEGER & THE SILVER BULLET BAND— #* BRUCE SPRINGST[[N—DarknessOn The Edge Of Town (Columbia) o DAVE MASON—Maripose De Oro (Columbia)
+TOM PETTY & THE HEARTBREAKERS —You're Stranger InTown (Capitol 1ot (Uit At W S TN LT P BT + BRUCE SPRINGSTEEN-Darkness On The Edgef
BREAKOUTS. Gonna Get It (Shelter/ABC) *  JOE WALSH—But Seriously, Folks (Elektra) * GERRY RAFFERTY—CityTo City (United Artists) % BOBSEGER& THE SILVERBULLET BAND— e A arkness ge
* JEFFERSONSTARSHIP—Earth (Grunt) * GERRY RAFFERTY—City To City (United Artists) : :JE‘A'T':;S”“'::: ?:‘%‘:ﬂ;{:ﬁ"&‘f&ﬁzznd Stranger In Town (Capital) « CHEAPTRICK _Heaven Tonight (Epi)
JOE WALSH—But Serously, Folks (Elektra) # GENESIS—And Then There Were Three (Atlantic) nt) ul # ELVISCOSTELLO—This Year's Mode! (Columbia) % BRUCE SPRINGSTEEN—Darkness On The Edge OF

FLAMING GROOVIES—Now (Sire)
PABLO CRUISE—Worlds Away (AGM)
UK.~ (Polydor)

Southwest Region

Midwest Region

KSHE-FM-St. Louis (Ted Haebeck)

ROLLING STONES—Some Girls (Rolling Stones)

WKTK-FM—Battimore (Lou Krieger)

RITA COOLIDGE—Love Me Again (A&M)
ROLLING STONES—-Some Girls (Rolling Stones)

*

Town (Capitol)

MEAT LOAF —Bat Out Of Hell (Epic/Cleveland
Int’l.)

L]
° _ L]
e TOP ADD ONS A :’Hrf:r:slrfsﬂe:zf? ) o THEDIRT BAND—(United Artists) WUR-FM—New York (0. McNamera/L Kleinman)
KSAN-FM—San Franciso (Beverly Wiishire) ® TOP ADD ONS o LAKE-2(CBS) © TARNEY/SPENCER BAND—Three'sACrowd (AGM) o BONNIE TYLER—It's A Heartac he (RCA)
u skt = - BRUCE SPRINGSTEEN—Darkness On The Edge ° © CAROLEKING—Welcome Home (Capitol) o TOBY BEAU—(RCA)
ROLLINGSTONES—Some Girls (Rolling Stones) 0f Town (Columbia) ROLLING STONES—Some Girls (Rolling o o WEREWOLVES—(RCA) ©  ROLLING STONES—Some Girls (Rolling Stones)
© YESTERDAY &TODAY-Struck Down (London) ROLLING STONES—Some Girts (Rolling Stones) # BOBSEGER & THE SILVERBULLET BAND— # FM/ORIGINAL SOUNDTRACK~(MCA) ©  DAVEMASON—Mariposa De Oro (Columbia)
o FLAMING GROOVIES—Now (Sire) Stones) THE uRS—(EIekt.ra) Stranger In Town (Capitol)  GENESIS—And Then There Were Three (Atlantic) ©  DAVID GILMORE—(Columbia)
: WENDY WALDMAN-Strange Company (W.8.) mlaggl(s[;:g;mmay (AM) wg“—é L(ggk‘v;n&?)unu-wista) % FOGHAT-Stone Blue (Bearsville) # ROLLING STONES—Some Girls (Rolling Stones) o
. * ?:vt‘l:(ticirmﬁ)ﬂm—Davkness()nThe Edge of * HEART—Magazine (Mushroom) * ?wc(:csrmnb?s)mn-nmnesmn The EdgeOf
own (Lolumbxa,

* AB/DC—PowerAge(AtIanti'c) ) *TOP REQUEST/AIRPLAY: # JOEWALSH—But Seriously, Folks (Elekira) . « CHARLIE-Lines (Janus)
- EVSCOSTELD- s ot Cowrb) WO REUEST FAIRRLAY; Northeast Region - OEWASHDut e, o k)
. BOB SEGER & THE SILVER BULLET BAND— JOE WALSH—But Seriously, Folks (Elektra) * THEROCKY HORROR PICTURE SHOW/ ORIGINAL

FLAMING GROOVIES—Now (Sire)

KWST-FM—Los Angeles (Charlie Kendall)

Stranger In Town (Capitol)

GERRY RAFFERTY—City To City (United Artists)

BOB SEGER & THE SILVER BULLET BAND—

Stranger In Town (Capitol)

Southeast Region

® TOP ADD ONS

SOUNDTRACK-(Ode)

WYSP-FM—Phitadelphla (Stephen Johnson)

o SMAIL—(Cream) JOE WALSH-But Seriously, Folks (Elektra) GERRY RAFFERTY—City To City (United Artist o

o LITTLERIVERBAND —Sleeper Catcher (Capitol) FM/ORIGINAL SOUNDTRACK —(MCA)  O0DONCERE = :en:’i'l(o,",;f"k ts) ® TOP ADD ONS. THE CARS —(Elektra) o THEKINKS-Misfits (Arista)

© CAROLE KING—Welcome Home (Capitol) Hollow (Bearsville) ROLLING STONES—Some Girls (Rolling o BRUCE SPRINGSTEEN-Darkness On The Edge Of

o ROLLING STONES—Some Girls Rolling Stones) SatieTy LITTLE RIVER BAND—Sleeper Catcher Stones) Town (Columbia)

o WEREWOLVES—(RCA) BREAKOUTS (Capitol) . PABLO CRUISE~Worlds Away (AGM) o PABLO CRUISE-Worlds Away (AGM)

o BREAKOUTS: LT:E:TJ:N(;EE\[)JHM Artists) DAVE MASON—Mariposa De Oro (Columbia) o POUSETTE-DART BAND-3 (Capitol)

# ATLANTA RHYTHM SECTION—Champagne jam GARBAEAING N Smamelimelaviteg BRUCE SPRINGSTEEN-Darkness On The Edge BTN CH0N ek =i TR ) © LITILE RIVER BAND—Slecper Catcher (Capta)
(Polydor) CHEAP TRICK—Heaven Tonight (Epic) 0f Town (Columbia) o THECARS—(Elektra)

# JEFFERSON STARSHIP—Earth (Grunt) G'W(":M P’“")‘“ & THE RUMOUR—Parkenlla AC/DC—Power Age (Allantic) *TOP REQUEST/AIRPLAY * ?RUC[CSPRINQST[[N—DarknessOnThe Edge Of

* GERRY RAFFERTY—City To City (United Artists) STeul ) LITTLE RIVER BAND—Sleeper Catcher : own (Columbia)

« BOBSEGERS THE SILVER BULLET BAND— HARRY CHAPIN—Living Room Suite (Elektra) (Captol) X TOP REQUEST/AIRPLAY: BRUCE SPRINGSTEEN—Darkness On The Edge *  GERRY RAFFERTY—City To City (United Artists)

KPRI-FM—San Diego(Cecile)

Stranger In Town (Capitol)

LITTLE RIVER BAND—Sleeper Catcher (Capitol)

KZEW-FM—Dalas (Bob Shannon)
© BRUCE SPRINGSTEEN—Darkness On The Edge Of

WWWW-FM—Detroit (Joe Urbiel)

CLIMAX BLUES BAND—=Shine On (Sire)

FM/ORIGINAL SOUNDTRACK—(MCA)
HEART—Magazine (Mushroom)

B0B SEGER & THE SILVER BULLET BAND—

0f Town (Capitol)

JOE WALSH—But Seriously, Folks (Elektra)
GERRY RAFFERTY —City To City (United Artists)
FOGHAT—Stone Blue (Bearsville)

*

*

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

ROLLING STONES—Some Gifls (Rofling Stones)

5 g:uc:chss_r(o[::gm; Girls (Rofling St Town (Columbia) o NOREPORT Stranger In Town (Capitol) WPLR-FM —New Haven (6. Weingarth/E Michaelson)
. BRUC[SPmNGST;[:mI;arl;:e(s:Orl\nTghe2::2)01 o ROLLING STONES—Some Girls (Rollng Stones) ° S . gﬁc&xgs-r(;l‘e:sna; Girls (Rolling Stones)
j—| L N —d0me Lirts (Rollin ones,

Town (Columbia) ° HARRVCHAPlN—lemgRoomciune(Elektra) . BREAKOUTS . mmo_m“gsmunmem(Mfa“ﬁc)

o PRISM—See Forever Eyes (Ariola) o WENDY WALOMAN—Strange mPany(W.B.) o BREAKOUTS: BRUCE SPRINGSTEEN—Darkness On The Edge o BAND OFJ0Y—(Polydor)

o UK—(Polydon) © QUINCY JONES-Stuff & Sounds Like That (A&M) ° ROLLING STONES—Some Girls (Rolling Stones) 0t Town (Columbia) o MICHAELWENDROFF —Kiss TheWorld Goodbye

* JOEWALSH-But Seriously, Folks (Elektra) o POUSETTE-DART BAND-3 (Capitol) . BRUCE SPRINGSTEEN—Darkness On The Edge T°"D"°:“‘5°<':‘”"°)-P°*" InThe (Ari0la)

* WINGS—London Town (Capitol) « FM/ORIGINAL SOUNDTRACK—(MCA) * 0f Town (Columbia) arkness (Harvest p ~

* BOBSEGER & THE SILVERBULLETBAND— * BOBSEGER & THESILVER BULLET BANO— * MEAT LORF—Bat Out Of Hell (Epic/Cleveland RITA COOLIDGE—Love Me Again (ASM) ° "msmzzs;"[',"dss"’(“"g)n‘ .
Stranger In Town (Capitol) Stranger In Town (Capitol) * Int1) SPELLBOUND —(EMI-America) * ?::j:([commbia) —DarknessOn TheEdge

# JEFFERSON STARSHIP—Earth (Grunt) * WINGS—London Town (Capitol) * TARNEY/SPENCER BAND—Three's A Crowd « FOGHAT—Stone Blue (Bearsvile)

KOME-FM—San Jose (Dana Jang) * GERRY RAFFERTY—City To City (United Artists) WXRT-FM—Chicago (Bob Gelms) (AGM) WAER-FM—Syracuse (Bob Shepherdson)

BRUCE SPRINGSTEEN—Darkness On The Edge Of

KFWD-FM—Dalfas/Ft. Worth (Tim Spencer)

MARSHALL TUCKER BAND—Together Forever

Town (Columbia) . © BRUCE SPRINGSTEEN-Darkness On The Edge Of WQXM-FM—Tampa (Neal Mirsky) o  NIGHTHAWKS=Jacks & Kings (Adelphi) (Capnicorn)
- ¢ OAVEMASON-Mariposa De Oro (Columbia) Town (Columbia) e o @ PABLOCRUISE-Worlds Away (AGM) * BOBSEGER& THE SILVER BULLET BAND—
_ RIVER BAND—Sleeper Cat
: :::mmfu:‘:“;ﬁf(I""T':““gs‘r:““’ « GRAHAM PARKER & THE RUMOUR—Parkerila o LITTLERIVERBAND—Sleeper Catcher (Capilal) : mtfmsrkonzs-&me:gsb(anf):f;écs?:::sli o MARTINMULL—Sex & Violins (ABC) Stranger 1o Town (Capilol)
(Harvest) rinTheBariness (Mercury) ©  PABLO CRUISE—Worlds Away (AGM) o BUCKACRE—(MCA) ®  LIVEAT MONTREUX—Various Artists (Atiantic) WSAN-FM—Allentown (Rick Harvey) ]
o THECARS—(Elektra) © THECARS—(flektra) o TOMROBINSON BAND—Power In The Darkness 5 o THEDIRT BAND— (United Artists) o ROLLING STONES—Some Girs (Rolling Stanes)
. o ROLLING STONES—Some Girls (Rolling Stones) (Harvest) . ©  KOKO TAYLOR—TheEarth Shaker (Aliigator) o RITACOOLIDGE—Love Me Again (AGM)
e o RICK DERRINGER—1fIWeren't SoRomantic!'d o CAROLEKING—Welcome Home (Capilol) . % BRUCE SPRINGSTEEN—Darkness On The Edge Of o PABLOCRUISE—Worlds Away (A&M)
* GERRY RAFFERTY—City ToCity (United Artists) Shoot You (Blue Sky) LTI CHICAGO WAGHERS(Lundin) #* GERRY RAFFERTY—CityTo City (United Actists) Town (Columbia) o BRUCESPRINGSTEEN—Darkness On The Edge Of
& BOBSEGER & THE SILVER BULLET BAND — ®  BILL BRUFORO —FeelsGood To Me (Polydor) # T0DD RUNDGREN—The Hermit Of Mink Hollow & BRUCE SPRINGSTEEN—Darkness On The Edge Of # TOMROBINSONBAND—Power In The Darkness Town (Columbia)
Stranger I Town (Capitol) * GERRY RAFFERTY—City To City (United Adtists) (Bearsville) Town(Columbia) (Harvest) o AC/DC—Power Age (Atlantic)
#  JOEWALSH—But Seriously, Folks (Elektra) « JOEWALSH—ButSeriously, Folks (Elektra)  JOEWALSH—But Seriously, Folks (Elektra) # ROLLING STONES—Some Girls (Rolling Stones) # THE KINKS—Misfits (Ansta) o LAKE-(CBS)
# TOM PETTY & THE HEARTBREAKERS—You're *  JOURNEY~Infinity (Columbia) * CHEAPTRICK—Heaven Tonight (Epic) # BOBSEGERS THESILVER BULLET BAND— # TELEVISION—Adventure (Elektra) % BOBSEGER& THE SILVER BULLET BAND—
GonnaGet It (Shelter/ABC) * VANHALEN-(W.B) # BOB SEGER & THE SILVER BULLET BAND— Stranger In Town (Capitol) WCMF.FM—Rochester (Gary Whipple) Stranger In Town (Capitot)

KZAP-FM—Sacramento (Cynde §latey)

ROLLING STONES—Some Girls (Rolling Stones)

KLOL-FM—Houston (Paul Riann)

BRUCE SPRINGSTEEN—Darkness On The Edge Of

Stranger In Town (Capitol)

WLVQ-FM—Columbus (Steve Runaer)

WRQX-FM—Washington (Phil de Marne)

MEAT LOAF—Bat Out Of He!l (Epic/Cleveland

BRUCE SPRINGSTEENDarkness On The Edge Of
Town (Colombia)

*
*

GERRY RAFFERTY —City ToCity (United Artists)
JOE WALSH—But Seriously, Folks (Elektra)

©  BRUCE SPRINGSTEEN—Darkness On The Edge Of Town (Columbia) ©  ROLLING STONES—Some Girls (Rolling Stones) Int’l.) ©  ROLLING STONES—Some Girts (Roliing Stones) * WARREN ZEVON— Excitable Boy (Asylum)
Town (Columbia) o RITACOOLIDGE—Love Me Again (AGM) o AC/DC—Power Age (Atlantic) © SWEET-Level Headed (Capital) ® PABLOCRUISE-WorldsAway (A&M)

o LAKE-2(CBS) o RYCOODER—Jazz(W.B) o MICHAELSTANLEY BAND—(Arista) ©  ROLLING STONES— Some Girls (Rolling Stones) o THECARS—(Elektra) © Copyright 1978, Billboard Publi-

®  PABLO CRUISE—WorldsAway (A&M) o PABLOCRUISE—WorldsAway (A&M) o THECARS—(Elektra) ° ?RUC{(;TR"L(_ES;I’[[N—DarknesOnTheEdgeOi ©  DOMINIC TROIANO —The Joke's On Me (Capitol) cations, inc. No part of this publi-

o THECARS—(Elektra) . . _hi . own (Lolumbia ) o U.K.SQUEEZE—(A&M) cation may be reproduced, stored

o THEMOTORS—(Virgin) N Jm;f:‘mm .'C°""a"T°°’d'"a"(MCA) : R o PATTI SMITH- Easter (Arista) « BRUCESPRINGSTEEN—Darkness OnThe€dgeOf | in a AR system, or trans-

# BOBSEGER THE SILVER BULLET BAND— DALl ~(United Artists) . Town (Columbia) mitted, in any form or by any
StrangerIn Town (Capitol) *  JOEWALSH—But Seriously, Folks (Elektra) *  BRUCE SPRINGSTEEN—DarknessOnThe Edge Of % BILLY JOEL—The Stranger (Columbia) * DUKEJUPITER—Sweet Cheeks (Mercury) means, electronic, mechanical,

* WARREN ZEVON—Excitable Boy (Asylum) * CAROLEKING—Welcome Home (Capitol) Town{Columbia) * JEFFERSON STARSHIP—Earth (Grunt) % REOSPEEDWAGON—You Can Tune A Piano But photocopying, recording, or oth-

% TODDRUNDGREN—The Hermit Of Mink Hollow % GERRY RAFFERTY—City To City (United Artists) * JOEWALSH—But Seriously, Folks (Elektra) * CARLYSIMON—Boysin The Trees (Elekira) You Can't Tuna Fish (Epic) erwise, without the prior written
(Bearsville) % BOBSEGER& THESILVER BULLETBAND— *  JOURNEY —lnfinity (Columbia) # BRUCE SPRINGSTEEN—Darkness On The Edge Of % TOMROBINSON BAND—Power In The Darkness permission of the publisher.

# JOEWALSH-But Seriously. Folks (Elektra) Stranger In Town (Capitol) # WINGS-London Town (Capitol) Town (Columbia) (Harvest)
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Rack Singles Best Sellers

€ Copyright 1978, Billboard Publications. Inc. No part of this publication may be reproduced.
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As Of 6/5/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 SHADOW DANCING—Andy Gibb—
RSO 893

2 IT'S A HEARTACHE—Bonnie Tyler—
RCA 11249

3 YOU'RE THE ONE THAT | WANT—
John Travolta & Olivia Newton-
John—RSO 891

4 TAKE A CHANCE ON ME—Abba—
Atlantic 3457

5 BAKER STREET—Gerry Rafferty—
United Artists 1192

6 LOVE IS LIKE OXYGEN —Sweet—
Capitol 4549

7 T0O MUCH, TOO LITTLE, TOO
LATE—Johnny Mathis & Deniece
Williams—Columbia 310693

8 WITH A LITTLE LUCK—Wings—
Capitol 4559

9 BECAUSE THE NIGHT—Patti
Smith—Arista 0318

10 YOU BELONG TO ME—Carly
Simon—Elektra 45477

11 YOU'RE THE LOVE—Seals &
Crofts—Warner Bros. 8551

12 | WAS ONLY JOKING—Rod
Stewart—Warner Bros. 8568

13 STILL THE SAME—Bob Seger—
Capitol 4581

14 DISCO INFERNO—Trammps—
Atlantic 45-3389

15 DANCE WITH ME—Peter Brown—
Drive 6269

16 HEARTLESS—Heart—
Mushroom 7031

17 EVEN NOW-—Barry Manilow—
Arista 0300

18 MOVIN' OUT—Billy Joel—
Columbia 3-10708

19 BABY HOLD ON—Eddie Money—
Columbia 3-10663

20 BLUER THAN BLUE—Michael
Johnson—EMI-America 8001

21 JACK & JILL—Raydio—Arista 0283

22 TWO OUT OF THREE AIN'T BAD—
Meat Loaf—Cleveland
International 850513 (Epic)

23 TWO DOORS DOWN-—Dolly
Parton—RCA 11240

24 THIS TIME I'M IN (T FOR LOVE—
Player—RSO 890

25 FEELS SO GOOD—Chuck
Mangione—A&M 2001

26 THE GROOVE LINE—Heatwave—
Epic 850524

27 USE TA BE MY GIRL—0'Jays—
Philadelphia International 83642
(CBS)

28 MY ANGEL BABY—Toby Beau—RCA
11250

29 TUMBLING DICE—Linda Ronstadt—
Asylum 45479

30 ONLY THE GOOD DIE YOUNG—
Biily Joel—Columbia 3.10750

31 THE CLOSER | GET TO YOU—
Roberta Flack—Atlantic 3463

32 COPACABANA—Barry Manilow—
Arista 0039

33 DEACON BLUES—Steely Dan—
ABC 12355

34 RUNAWAY—Jefferson Starship—
Grunt 11274 (RCA)

35 WARM RIDE—Rare Earth—Prodigal
0640 (Motown)

36 FOLLOW YOU, FOLLOW ME—
Genesis—Atlantic 3474

37 LAST DANCE—Donna Summer—
Casablanca 926

38 IT'S THE SAME OLD SONG—K.C. &
The Sunshine Band—TK 1028

39 EVERY KINDA PEOPLE—Robert
Palmer—Island 100

40 DARLIN'—Paul Davis—Bang 736

Rack LP Best Sellers

€ Copyright 1978, Billboard Publications, fnc. No part of this publication may be reproduced.
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying. recording, or otherwise, without the prior wri‘ten permission of the publisher

As Of 6/5/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 SATURDAY NIGHT FEVER—
Soundtrack—RSO RS-2-4001
2 DOUBLE PLATINUM—Kiss—
Casablanca NBLP 7001-2
3 STRANGER IN TOWN—Bob Seger &
The Silver Bullet Band—Capitol
SW 11698
4  FEELS SO GOOD—Chuck
Mangione—A&M SP-4658
5 EVEN NOW-—Barry Manilow—Arista
AB 4164
6 FM-—Soundtrack—MCA 2-12000
7 THANK GOD IT'S FRIDAY—
Soundtrack—Casablanca
NBLP 7099
8 MAGAZINE—HMeart—Mushroom
MRS 5008
9 RUNNING ON EMPTY—Jackson
Browne—Asylum 6E 113
10 RUMOURS—Fleetwood Mac—
Warner Bros. BSK 3010
11 NATURAL HIGH—Commodores—
Motown M790
12 SHAUN CASSIDY—Shaun Cassidy—
Warner/Curb BS 3067
13 GREASE—Soundtrack—RS0O
RS-2-4002
14 POINT OF KNOW RETURN—

Kansas—Kirshner JZ
34929 (Epic)

15 THE STRANGER-BIlly Joel—
Columbia JC 34987

16 YOU LIGHT UP MY LIFE—Johnny
Mathis—Columbia JC 35259

17 FOOT LOOSE & FANCY FREE—Rod
Stewart—Warner Bros. BSK 3092

18 AJA—Steely Dan—ABC AB 1006

19 BOYS IN THE TREES—Carly
Simon—Elektra 6E-128

20 FLOWING RIVERS—Andy Gibb—
RSO RS-1-3019

21 THE ALBUM—Abba—Atlantic
SD 19164

22 SLOWHAND—Eric Clapton—
RSO RS1-3030

23 SO FULL OF LOVE—O'Jays—
Philadelphia International JZ
35355 (CBS)

24 THE GRAND ILLUSION—Styx—A&M
SP 4637

25 TOGETHER-FOREVER—Marshall
Tucker Band—Capricorn
CPN0205

26 LONDON TOWN-—Wings—Capitol
SW 11777

27 LIVE—Barry Manilow—Arista
AL 8500

28 TEN YEARS OF GOLD—Kenny
Rogers—United Artists
UALA 835H

29 STARDUST—Willie Nelson—
Columbia JC 35305

30 YOU CAN TUNE A PIANO BUT YOU
CAN'T TUNA FISH—REC
Speedwagon—Epic JE 35082

31 EARTH-—Jefferson Starship—Grunt
BXL1 2515 (RCA)

32 ALL'N' ALL—Earth, wind & Fire—
Columbia JC 34905

33 CITY TO CITY—Gerry Rafferty—
United Artists UALA 840

34 HEAVY HORSES—Jethro Tull—
Chrysalis CHR 1175

35 EASTER—Patti Smith—Arista
AS 4171

36 BORN LATE—Shaun Cassidy—
Warner/Curb BSK 3126

37 SIMPLE DREAMS—Linda
Ronstadt—Asylum 6E-104

38 NEWS OF THE WORLD—Queen—
Elektra 6E-112

39 THE LAST WALTZ—The Band—
Warner Bros. 3WS 3146

40 IT'S A HEARTACHE—Bonnie Tyler—
RCA AFL1 2821

‘Highway’ Album Evokes Lawsuit

LOS ANGELES—Producer John
Boylan is asking $50,000 damages
and an accounting on royalties al-
legedly due him for the Pure Prairie
League RCA album, “Two Lane
Highway.”

The Superior Court pleading con-
tends that Boylan was promised a
3% royalty on the amount over and
above RCA’s recouping of recording

costs on the album he produced.

Boylan’s action names RCA Ree-
ords, the Company of Creative Art-
ists, a sole proprietorship; and group
members Larry Goshorn, Mickael
Reiiey, Larry Connors and William
Hinds as defendants. The original
agrecment happened December
1974 and was amended in Septem-
ber 1975.

Radio-TV
Programming

WFS0-AM
Sold To New
Spears Firm

LOS ANGELES—Michael Spears,
former operations manager of RKO’s
KHJ here and KFRC in San Fran-
cisco, has teamed with two others
to form International Broadcasters,
Inc.,, which has purchased WFSO-
AM in Tampa, Fla.

Spears says FCC approval of the
transaction is expected within 60
days. His partners are Bill Bun-
geroth. former sales manager of
KFRC, and Paul Bilzerian, formerly
with Crown-Zellerbach in San
Francisco. All three will relocate to
operate the 500-watt outlet.

Presently, the format is album-ori-
ented rock. Spears says thatsince the
station is “in almost dead last place.”
he surmises that album rock on AM
doesn’t sct well with the listeners.
But no changes would be an-
nounced until a complete market re-
search study is finished.

Spcars would handle program-
ming chores for the new operation.
He won Billboard’s station of the
year award in 1975 and 1976, and
was recipient of the p.d. of the year
award in 1975 as well.

Newport Fest

® Continued from page 20

The service will also beam a con-
cert from the Roseland Ballroom in
New York June 26 featuring Count
Basic, Mercer Ellington and the
Duke Ellington orchestra and Room
Full of Blues, a Boston-based new
ensemble.

And finally, NPR broadcasts the
Woody Herman band and Chick
Corea and his friends June 30 from
Avery Fisher Hall in Manhattan.

BubblingUnderThe

__HOT100

101-RUNAWAY LOVE, Linda Clifford, Curtom
0138 (Warner Bros.)

102—REACHING FOR THE SKY, Peabo Bryson,
Capitol 4522

103—THIS MAGIC MOMENT, Richie Furay,
Elektra 45487

104—LET'S GO ALL THE WAY, Whispers, RCA
11246

105-—-ALMIGHTY FIRE, Aretha Franklin, Atlantic
3468

106 —-WHEN TWO FOOLS COLLIDE, Kenny Rog-
ers & Dottie West, United Artists 1137

1071 FEEL GOOD, Al Green, Hi 78511 (Cream)

108-0CEANS OF THOUGHTS & DREAMS, Dra-
matics, ABC 12331

109-—-SAN FRANCISCO, YOU'VE GOT ME, Village
People, Casablanca 896

110—REELIN, Garland Jeffreys, A&M 2030

BubblingUnderThe

__TopLPs

201-LIPSTIQUE, At The Discotheque, Salsoul
TJ 4500

202—RAUL DeSOUZA, Don't Ask My Neighbors,
Capitol SW 1174

203—MANDRE, Mandre Two, Motown 7-900

204 -KEITH JARRETT, Bop Bee, ABC/impulse 1A
9334

205-STYX, Best Of Styx, Wooden Nickel BWL
2250 (RCA)

206—-WENDY WALDMAN, Strange Company,
Warner Bros. BSK 3178

207—MAC DAVIS, Fantasy, Columbta JC 35284

208—DAVID SPINOZZA, Spinozza, A&M 4677

209—-RICHARD WAGNER, Atlantic SD 19172

210—-CHOCOLATE MILK, We're All In This To-
gether, RCA APL1-2124
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These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

BLUER THAN BLUE

Michael fohnson, EMI America 8001 (Capitol)

{(Springcreek/Let There Be, ASCAP)

YOU'RE THE LOVE

Seals & Crofts, Warner Bros. WBS8551 (Dawnbreaker, ASCAP/Oaktree, BMI)
EVEN NOW

Barry Manilow, Arista 330 (Kamakazi, BMY)

YOU BELONG TO ME

Carly Simon, Elektra 45477 (Snug/C'est, ASCAP)

TOO MUCH, TOO LITTLE, TOO LATE

Johnny Mathis with Deniece Williams, Columbia 3-10693

(Homewood House, BMI)

BAKER STREET

Gerry Rafferty, United Artists 1192 (Hudson Bay, BMI)

WITH A LITTLE LUCK

Wings, Wings 8812 (Capitol) (MPL/ATV, BMI)

FEELS SO GOOD

Chuck Mangione, A&M 2001 (Gates, BM1)

YOU GOT IT

Diana Ross, Motown 1442 (Society Hill/Brookiyn, ASCAP)

ONE LIFE TO LIVE

Lou Rawls, Philadelphia international 8-3643 (CBS) (Mighty Three, BMI)
IF EVER | SEE YOU AGAIN

Roberta Flack, Atlantic 3483 (Big Hill, ASCAP)

SHADOW DANCING

Andy Gibb, RSO 893 (Stigwood/Unichappell, BM{)

I'M ON MY WAY

Captain & Tennille, A&M 2027 (Pink Flower, BMI)

TAKE A CHANCE ON ME

Abba, Atlantic 3457 (Artwork., ASCAP/Polar, AB)

IT'S A HEARTACHE

Bonnie Tyler, RCA 11249 (Pi/GEM, BMI)

THE CLOSER | GET TO YOU

Roberta Flack with Donny Hathaway, Atlantic 3463 (Scarab/Ensign, BMI)
| WANT TO LIVE

John Denver, RCA 11267 (Cherry Lane, ASCAP)

CHATTANOOGA CHOO CHOO

Tuxedo Junction, Butterfly 1205 (Leo Feist, BMI)

DAYLIGHT KATY

Gordon Lightfoot, Warner Bros. 8579 (Moose, CAPAC)

SONGBIRD

Barbra Streisand, Columbia 3-10756 (Songs Of Manhattan island/Diana, BMI/
Intersong, ASCAP)

GOD KNOWS/BABY I'M YOURS

Debby Boone, Warner-Curb 8554 (Irving/Braintree/

Golbe's Gold/Peter Noone, BMI/Blackwood, BMI)

MY ANGEL BABY

Toby Beau, RCA 11250 (Texongs/Bo Mass, BMI)

YOU'RE THE ONE THAT | WANT

John Travolta & Olivia Newton-John, RSO 891 (Stigwood/Buffalo/Ensign, BMI)
HE'S SO FINE

Jane Olivor, Columbia 3-10724 (Bright Tunes, ASCAP)

THIS TIME I'M IN IT FOR LOVE

Player, RSO 890 (House Qf Gold/Windchime, BMI}

ON BROADWAY

George Benson, Warner Bros. 8542 (Screen Gems-EMI, BMI)
FOLLOW YOU, FOLLOW ME

Genesis, Atlantic 3474 (Gelring/Run It, BMI)

EVERY KiNDA PEOPLE

Robert Palmer, Island 100 (Island/Restless. BMI}

YOU NEEDED ME

Anne Murray, Capitol 4574 (Chappell/ironside, ASCAP)

YOU CAN'T DANCE

England Dan & John Ford Coley, Big Tree 16117 (Atlantic) (April, ASCAP)
WE'LL SING IN THE SUNSHINE

Helen Reddy, C3pitol 4555 (Lupercalia, ASCAP)

MUSIC IN MY LIFE

Mac Davis, Columbia 3-10745 (Songpointes, BMI)

| WAS ONLY JOKING

Rod Stewart. Warner Bros. 8568 (Riva, ASCAP)

YOU KEEP ME DANCING

Samantha Sang, Private Stock 45188 (Featherbed/Unichappell, BMI)
OVER THE RAINBOW

Gary Tanner, 20th Century 2373 (Leo Feist, ASCAP)

LOVE OR SOMETHING LIKE IT

Kenny Rogers, United Artists 1210 (Cherry Lane, ASCAP)

COUNT ON ME

Jefferson Starship, RCA 11196 (Diamond Back/Bright Moments, BMI)
| NEVER WILL MARRY/TUMBLING DICE

Linda Ronstadt. Asylum 45479 (Sanga, BMI/Colgems, ASCAP)

TWO DOORS DOWN

Dolly Parton, RCA 11240 (Velvet Apple, BMI)

COPACABANA (At The Copa)

Barry Manilow, Arista 339 (Kama Kazi/Appoggiature/Camp Songs, BMI)
STILL THE SAME

Bob Seger & The Sitver Bullet Band, Capitol 4581 (Gear, ASCAP)
FROM NOW ON

Bobby Arvon, First Artists 41003 (First Artists, ASCAP/Little Whitehouse, BMI)
ONLY ONE LOVE IN MY LIFE

Ronnie Milsap, RCA 11270 (WB/Sweet Harmony, ASCAP/Tameriane, BMI)
YOU'RE A PART OF ME

Gene Cotton with Kim Carnes, Ariola 7704 (Brown Shoes/Chappell, ASCAP)
WONDERFUL TONIGHT

Eric Clapton, RSO 895 (Stigwood, BMI)

ANOTHER FINE MESS

Glen Campbell, Capitol 4584 (United Artists, ASCAP)

I BELIEVE IN YOU

Mel Tillis, MCA 40900 (Sabal, ASCAP/Sawgrass, BMI)

TWO OUT OF THREE AIN'T BAD

Meat Loaf, Cleveland International 8-50513 (Epic) (Edward B. Marks/
Neverland/Peg, BMI)

USE TA BE MY GIRL

0'Jays, Philadelphia international 83642 (CBS) (Mighty Tree, BMI)
THIS NIGHT WON'T LAST FOREVER

Bill LaBounty, Warner/Curb 8529 (Captain Crystal, 8MI)
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* A Day In The Life Of DON ELLIS
L.A.-Based CBS A&R Vice President Holds
A National Overview Of His Firm’s Music

JUNE 17, 1978, BILLBOARD

Don Ellis, a 10 year veteran with CBS, is a company link be-
tween a&r and merchandising, a talent scout and a giobe circl-
ing executive. He aiso loves to fly, as Billboard's Paul Grein
learned when Columbia’s only department head on the West
Coast took him for a “‘ride’’ up the California coast as part of
his business day. This is Paul's report:

*“Nothing changes with the age of the boy but the price of
his toy,” exclaims Don Ellis, 40, as he appraises his latest
“toy,”" a leased Cessna Skyhawk Il twin engine aircraft.

It’s 8:30 on a Friday morning, and Ellis is at the Santa Mon-
ica airport, preparing to make a quick flight up the California
coast to Oxnard, some 35 air minutes away.

“I soloed on a high school scholarship in 1956, he says,
“but | never had the time or money to continue until last fall,

Don Eliis calls Al DiMeola, below

right, to explain why he won't be

attending the guitarist’'s show
that night.

Above: wearing a CBS cap, Ellis
studies his checklist of pre-flight
procedures. At right, he pilots a
Cessna Skyhawk plane above
the L.A. haze.

when | started taking lessons. Now | fly two or three times a
week.

“This will help me get around when | can’t book a plane,”
he adds, looking on the practical side. ‘‘Concerts in Fresno,
Bakersfield and Santa Barbara are now much more within
range."”

The Cessna is one of eight planes Ellis checks out for his
self-piloted expeditions. He's logged more than 100 flight
hours since January.

“We have cheated death and won again,” he jokes, upon
returning to Santa Monica two hours later. ““There's nothing
like flying . . . except getting hit records."”’

* * *

The decorations in Ellis’ office at CBS Records West Coast
headquarters in Century City also demonstrate his love for
flight. Displayed are more than two dozen model airplanes,
another couple dozen photos of planes and a hanging mobile
of tiny aircraft. As vice president of a&r for Columbia, Ellis’
duties fall into two main areas: serving as liaison with the mar-
keting staff in deciding release and merchandising strategies
and also signing new artists and evaluating their material.

At least that's what it says on the May 1976 memo from
CBS Records Division president Bruce Lundvall announcing
Ellis' elevation to his present post, which he has proudly
framed and placed over his desk.

Ellis is responsible for a&r for more than 100 pop, r&b, MOR
and jazz artists, including a few who are inactive or signed
only for singles. He oversees an a&r staff of 16 between the
New York and Los Angeles offices, including four who are vice
presidents. (There are also two a&r staffers handling country
in Nashville and two more in New York working classical.)

One of the first items on Ellis’ agenda this day is a meeting
with Paul Palmer and Mark Roswell, managers of Player on
RSO and of Rockrose, a newly-signed Columbia act also pro-
duced by Lambert & Potter.

Accustomed to dealing with a small record company like
RSO, the young managers want to know how a giant label like
Columbia operates, so Ellis and Michael Dilbeck, his vice presi-
dent of West Coast a&r, set out to explain it to them.

The managers want a Rockrose single previewed at the CBS
convention July 23-29 in LA., but Ellis isn't so sure that would
be a good idea. “You don't want to get them jacked up at the
convention and then not deliver an album until September.

“Besides, when your product is appearing alongside Bos-

ton, Kansas, Chicago and Earth, Wind & Fire, unless it has
some familiarity it can get lost. Starwood gave an excelient
performance at one convention, but they didn't go over be-
cause they didn't have that identification.”

Finally he strikes a deal. ““If the single's terrific; if it's a
Baby Come Back,’ we'll play it at the convention.”

When the managers ask Ellis about CBS protocol, the re-
sponse is lengthy and informative. ““When the recording be-
gins, we'll turn you over to a product manager who'll coordi-
nate with you and us and put together a merchandising and
advertising package. He's mid-level; he can't commit
$100,000, but he can go to the vice president of merchandis-
ing and get extras approved.

“And as the recording progresses, Michael (Dilbeck) will as-
sign an a&r manager who will see that the bills are paid and

CBS Records president Bruce Lundvall, left, and Michael Dil-
beck, Columbia’s vice president of West Coast a&r, meet with
Eliis in his L.A. office.

that studio time is booked. 1 don’t have time for small matters
like whether the piano player can get double scale or why with-
holding was kept out of the royalty check.”

Adds Dilbeck, *‘It's unfair to you if the only contacts you
have here are department heads, because we travel. You need
someone here on a day-to-day basis who you can always
reach.”

““| hope you're as good as | think you are,” Ellis tells the
managers. “'| can't tell a promotion man he's not doing his
job. That's up to you. Because we're so loathe to sign, I’'m not
anxious to commit to an act that has half-assed manage-
ment.”’

“Please let us know if we're not doing something right,”
Palmer responds. "“Don't let it mount up.” Ellis laughs, “‘Oh,
we will. It's not all pleasant.”

“‘How much do we depend on New York?' asks Palmer.
“I've talked to people on the street, and . . ."" *'‘Oh really,”" in-
jects Ellis, signalling his interest, *‘what have they said?”

“Columbia is based in New York,"" Ellis explains. **All the de-
partment heads are on the East Coast except me. This is the
only department based in L.A. And it will probably stay that
way, because Walter Yetnikoff and Bruce Lundvall are both
Easterners.

“But we were supposed to put together an autonomous
unit and we have. When New York was down in the winter with
bad weather, we carried the ball.

“We'll do it for you,"" he concludes, *'but all managers want
to deal with New York and we understand and encourage
that.”

“We'll take you to New York when the time comes,"” says
Diibeck. “There are a variety of ways to turn the company on,
from video to listening parties to just sending the record out
with a note. We'll try to figure out what's right for this act.”

wWWwWWw.americanradiohistorv.com

“And you'll be our guests at the convention,” adds Ellis.
*Be sure to come to the presentations during the day and not
just for the performances at night.”

Palmer then asks Ellis what he thinks of the name Rock-
rose, which he says is meant to suggest music capable of
being hard or soft. “It's so descriptively trite,” says Dilbeck,
mincing no words. ‘A name like Player is so neutral you can
visualize anything. Rockrose is one of those trite '60s group
names like Salt & Pepper. But who knows? It may be a name
everybody's going to love.”

“Rockrose is not a name everybody's going to love,' cor-
rects Ellis, adding, “When | was at Epic, we released a single
by a group called Bluerose which was wonderful. It should
have been a smash, but it wasn’t. And | always had the feeling
the name had something to do with it.”

Ellis has in fact hopscotched between Epic and Columbia
throughout his 10 year CBS career. He began in the business
as the Western regional manager of Discount Records in
Berkeley, Calif., which was acquired by CBS in 1968.

Ellis went to New York in 1970 as Epic merchandising direc-
tor, switched over to Columbia as director of artist develop-
ment in 1971, and jumped back to Epic in 1972 to become
head of East Coast and then national a&r. In December 1974

Billboard photos b Sam Emerson

Top: Ellis sits in as Michael Dilbeck chairs the weekly a&r meet-

ing. Above, Ellis discusses CBS protocol with, from left, Paul

Palmer and Mark Roswell, co-managers of Player on RSO and
Rockrose, a new Columbia act.

he moved to L.A. and back to Columbia as vice president of
West Coast a&r, and then became vice president of national
a&rin May 1976. Jokes Elfis, *‘I just can't seem to hold a job.”

Another morning meeting has Ellis listening to songs from
the Paul Bliss Band’s debut album for Columbia. Paul Atkin-
son, an original member of the Zombies and now on Ellis’
staff as director of contemporary music, East Coast, signed
the group to the label, and its initial LP was produced by Jeff
“Skunk’' Baxter of WB’s Doobie Bros.

As Atkinson and Baxter play tapes of three of the tunes for
Ellis, he inquires, “‘Are these rough mixes?'’ “‘Like 60 grade
sandpaper," replies Baxter. Ellis likes what he hears, but play-
fully tells Baxter, “We'll see if we can save it in the mix.”

As that meeting breaks up, Bruce Lundvall comes by to visit
for a few minutes prior to catching an early afternoon flight
back to New York. Ken Sasano, Columbia’s associate director
of product management on the West Coast, also drops in to
show the executives the artwork for the upcoming Bob Dylan
album, “‘Street Legal.”” That's an extra 100,000 sales,” Ellis
enthuses.

David Chackler, president of the Chalice Music Group, then
stops by with his attorney, Owen Sloane, to try to line up a deal
with Columbia, since his pact with UA recently folded. But
since it is a label deal he wants, rather than a production deal,
Ellis refers him to Tony Martell, vice president and general
manager of CBS' Associated Labels.

At 12:30 p.m. Ellis and his West Coast staff gather in the
building for their weekly a&r luncheon meeting. *‘It's really Mi-
chael's meeting,”" says Ellis of vice president Dilbeck. ‘I just
come along to kibitz."”

Over poached salmon and cold chicken the staff discusses
recording budget readjustments, single release dates, pro-
ducer/artist pairings and products scheduled to be played at
the convention.

A single version edit of Eddie Money's “Two Tickets To
Paradise' is played, though it's announced that the release
date has been moved back a week from June 1, because
“Baby Hold On" is still moving up the charts.

“The week it loses its bullets | want to come with the next
one,"” says Ellis. “1t’'s mastered and at the plant ready to go.
Tell promotion to get on it and not hold back because they just
got station Nowhere, Alabama, to go on the last one.”
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When it's reported that Journey and Hounds are recording
in Miami, Ellis complains, “'It's good to get acts out of L.A.
when they're recording, so you don't have to worry about the
sessions becoming parties when all their friends drop in, but
having them go to Miami is overdoing it a little.”

When the meeting ends, Ellis walks over to an adjoining re-
hearsal hall where Eddie Money performs three songs from
his upcoming second album. He is backed by a four-man
band and is joined by his producer, Bruce Botnick, one of
three Columbia staff producers on the West Coast, along with
Jee Wissert and Jack Gold.

(There are also two staff producers on the East Coast, Burt
DeCoteaux and George Butler, Columbia’s head of jazz and
progressive music.)

Money and Ellis share the same broad, ribald sense of hu-
mor, as is suggested by Money’s inscription on a publicity
photo in Ellis’ office: **You scared the shit out of me when |
just met you, but | had the feeling you were a hippie and now
everything is cool."”

Ellis next heads over to the office of Ron Oberman, director
of merchandising for Columbia on the Coast. There he views a
tape of a six minute trailer for Columbia Pictures’ **The Eyes
Of Laura Mars,” the second film by producer Jon Peters, the

Ron Oeran, Columbia’s West Coast director of merchandis-

ing, adjusts the controls on a videocassette player so he and

Ellis can view a promotional trailer for “‘The Eyes Of Laura
Mars.”

Above: Ellis listens as Eddie

Money previews three songs

from his second Columbia al-

bum. Randy Nichols is the ex- s —

cited keyboard player. Right: Ken Sasano, a Columbia product

manager, shows Ellis the artwork for the next Bob Dylan al-
bum.

man behind ‘A Star Is Born" and a rather good friend of Co-
tumbia’s top female act, Barbra Streisand.

Ellis jokes, “Instead of this, do you have a video of last
night's game?,” but he soon becomes absorbed in the ma-
cabre Faye Dunaway thriller. Streisand’s voiceover on '‘Pris-
onzar" is heard in the background of the trailer, and Ellis later
asks Oberman to put on the record in its entirety. The side,
produced by Gary Klein and sporting a strong rock beat, will
be released Aug. 1.

“You know | really thought Jon Peters was going to be a
pain in the ass,”” says Ellis in reference tc Columbia Records
production deal with him, **But he’s been great to work with.

“He's already signed an act, Michalski & Oosterveen. He ac-
tually wants to keep that name.”

On his way back to his office, Ellis stops in to meet with Ron
Nevison, Dave Mason's producer, who shows him the new Ma-
son album, and plays a couple of cuts.

Back in his office, Ellis places a call to Al DiMeola, whois at a
hotel in Long Beach, Calif., getting ready for his show at the
Long Beach Arena, where he's opening for Renaissance. Ellis
had wanted to go to the concert, but realizes that the Memo-
rial Day weekend traffic will make it impossible to get there on
time. “‘We could take a limo to the airport and then fly down
there,” he explains, “'but that's a lot of work for a 10 minute
cameo to press the flesh.

“If I don't make it it's not because of a lack of interest," he
says when he gets DiMeola on the line. *‘I've been looking for-
ward to the show for a long time. | hope you understand.

"I wish you had a gig in L.A. itself,”” he adds. '*You could
easily headline at the Santa Monica Civic, a 3,500-seater. Per-
haps the room was booked.

“And it's a Renaissance date,” he says, adding tersely,
“which | won’t comment on. | hear they've asked you to close
on some dates because they don't like following you. But |
don’t mean to open a raw wound.

“Anyway | want you to know how much I'd like to be there,
and I'll pick you up at the next stop.”

“l don't like telling an artist to go out on tour,”” Ellis says
later, “*because | know | wouldn't like to do it. After a number
of weeks on the road, airports, hotel rooms and rent-a-cars all

3 2l L5
At left: Ellis studies his wall of artist photos with Deniece
Williams and Johnny Mathis, as producer Jack Gold ob-
serves. Above: Jeff ‘“‘Skunk'’ Baxter of the Doobie Bros.
is enthusiastic about rough mixes of the Paul Bliss
Band’s next album, which he produced for Columbia.

start to look the same. You get to the point you don’t know
what room you're in."”

Ellis’ next meeting is a 4:30 conference with Johnny Mathis
and Deniece Williams, who have the week’s No. 1 single with
“Too Much, Too Little, Too Late.”

Itis Mathis' first No. 1 after 21 years of recording, and Ellis
is proud of Columbia’s job on the record. **That gives me more
joy than anything we've done in a long time,” he says.

The purpose of this meeting, which is also attended by Jack
Gold, producer of the hot new duo, is to play back the final
master of Johnny and Deniece’s album, which Columbia will
release in about a month.

Unfortunately, it's well past 4:30 and Mathis has still not ar-
rived. Ellis decides to start the listening session anyway, and
he puts on the LP, which includes a few Williams’ originals as
well as remakes of classics like ““‘You're All | Need To Get By,”
“Until You Come Back To Me,” "“Your Precious Love” and
“Just The Way You Are.”

“You've always sounded great,” says a visitor to Deniece,
""but here Johnny is really singing out.” *'Oh no, he made me
sing,” she replies graciously, placing herself in the role of
rookie to Mathis’ accomplished veteran. ‘It was one of those
situations where they played off each other,” Ellis intervenes,
diplomatically settling the issue.

Mathis comes in halfway through the playback and listens
with his partner and producer. But when the last song is over,
he has a question for Ellis.

“How can you listen to all the types of music you have to
listen to? | like a lot of music, but there's a [ot of music | don't
like; it's either too loud or too corny or too bland. How do you
deal with that? Do you listen to it on another level?"

I have to,” says Ellis. *‘I have catholic tastes: | listen to ev-
erything. And it's easier for me because I'm not musically tal-
ented. I'm not hearing it as a creator, just as a listener.

“‘Basically | just listen for something special. If it's loud
rock’'n’roll, | may hear a guitarist play in a way that makes the
guitar sound like his instrument.

“It's what | heard in your tape,” suggests Ellis, ‘‘that made
me want to work with you and not Ray Conniff, even though
you've both been with the company for 20 years.”

Mathis also wonders what Ellis says to a performer after a
particularly unpraiseworthy show.

The singer recalls the time he and Diahann Carroll went to
see an actress friend in “Bubbling Brown Sugar.” They
thought she was *all wrong,”” but they had to go backstage
and say something and they didn't want to lie. In a moment of
sheer inspiration, Carroll exclaimed, “Girl, you were on that
stage.”

Ellis is beet red with laughter; he’s obviously been in the sit-
uation many times before.

“I hate the backstage scene,’ he tells Mathis, “and | have
to do it all the time. It's the hardest part of what | do. But if |
don’t go backstage, the artist gets upset. If the show is not
terrific and | have to criticize, | never do it there. I'll say, ‘Can
you come by my office tomorrow.” And the artist will say,
‘Why? Didn't you like the show?" "

“*And then of course at rock concerts they treat you like a
criminal; you have to show 13 passes to get backstage,’ Ellis
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says. ‘‘I've never been to a rock concert in my life,"” replies
Mathis. *“Well, the next rock show that | feel has musical value,
we’ll go together,” Ellis promises.

Eltis even tells him he needn't worry about the outrageous
decibel levels at concerts today. **Bruce Botnick bought a case
of 400 sets of earplugs and put it on the a&r budget,” he says.
“We all wear them to concerts, rehearsals and playbacks and
even on planes.”

Ellis' next meeting is with Gerry Griffith of his a&r staff and
Vaughn Thomas and Harold Coston of CBS' black music mar-
keting staff.

They discuss Marlena Shaw’s appearance at the Black Ra-
dio Conference at the Biltmore Hotel in L.A. the following
night, and simply want to make sure she will be presented
properly.

Ellis next heads over to the office of Terry Powell, Colum-
bia's director of West Coast a&r, to listen to some rough tapes
of Toto, a new group on the label. Also at the meeting are
Toto's managers, Larry Fitzgerald and Mark Hartley, who al-
ready handle Tom Jans for Columbia plus the Brothers John-
son and Rufus.

"“The group was introduced to the company at the CBS con-

Ellis enjoys a late dinner at his favorite French restaurant, La
Fondue Bourguignonne. Seated at left are Greg Geller, Colum-

bia’s director of East Coast a&r and Ellis’ wife, Christine.

vention in January,” says Ellis, **and 1t’'s now the middle of
May and these yutzes have yet to deliver the finished tape.”

Here Ellis listens to a five-song tape with the lead singer
doing the vocals live to the instrumental track. The group
promises to assemble a 2% minute tape of key lines and
hooks from the long-awaited album.

Back in nis office, Ellis confers with Charles Plotkin, who un-
til two weeks before, was vice president of a&r at Elektra/Asy-
lum. Over the past six months he has negotiated an independ-
ent production deal with Columbia, and today has brought
along his attorney, Allen Shapiro, for the signing.

Plotkin’s introduction to the company came in co-mixing
the new Bruce Springsteen album. *‘I met Jon Landau
(Springsteen’s producer) when he was producing Jackson
Browne’s ‘The Pretender’ for Asylum,” he says. **And on this
album he asked me what | thought of the tapes, and the rest
just evolved.”

Plotkin also has some good news for Ellis about the auton-
omy he is accorded by the CBS brass. ‘! had lunch with Bruce
Lundvall,”” Plotkin says, ‘'to discuss the Bruce Springsteen
single. At one point | said, ‘| have a question,’ and he said, ‘If
it's about the deal, don't ask.” "’

“My man,” beams Ellis, pleased that his boss would defer
to his judgment on matters of signings and contracts.

The crush of appointments is starting to unnerve Ellis. *I
don’t like it when the day runs me,'" he says. "I like to run the
day.”

At 7:30 p.m. Ellis again catches up with Deniece and Johnny
and Jack Gold at a party thrown in their honor by Homewood
Music, the company which published **Too Much, Too Little,
Too Late.”

Nat Kipner, who cowrote the smash (with John Vallins) is
there, along with Homewood's excited co-owners, Peter
Burke, Susan Pomerantz and Jim Golden. It's a small, infor-
mal party, modest by record industry standards, but Johnny
and Deniece stay for hours.

““That was nice of them,"’ remarks Ellis as he drives home.
“It wasn't big time; it was work. I'd like to hold them up to
some younger artists who get blase after a little taste of suc-
cess. They could show them a lot about professionalism.”

When Ellis arrives at his home in West L.A., he greets Chris-
tine, his wife of 7% years, and his children, Susan, 18, and
Dave, 16.

Also present is Greg Geller, Columbia’s director of East
Coast a&r, who brought Elivs Costello and Nick Lowe to the la-
bel. He's just flown into L.A. for a week or two to oversee the
recording of the artists’ shows at the Santa Monica Civic and
at high schools in Hollywood and Long Beach.

The conversation turns to Bob Dylan's seven-day run at the
Universal Ampitheater in L.A., which Ellis is looking forward to
since he's never seen Dylan perform.

“Dylan doesn't make himself accessible to the company or
to me,"” he says. ““| can deal with giant record acts like Boz
Scaggs or Neil Diamond or Earth, Wind & Fire, but a legend
like Bob Dylan or a movie star like Barbra Streisand—they're
somewhere else altogether, and I'm a little awestruck by
them.

“I'm still awestruck,”” he repeats, “and | hope | can stay
that way." Graphic layout: Bernie Rollins
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SEPT. NOW RELEASE TIME

'Red Tape Stalls Nylregyha2| LP

NEW YORK--The affair Nyi-
regyhazi remains mired in stalled
contract negotiations, as new prod-
uct by the much publicized pianist
remains stockpiled in CBS Records
warehouses while promotional op-
portunities fade.

CBS has said that it now expects
to release the artist’s two-record
Liszt package in September, after
the original June release date was
aborted (Billboard, June 3. 1978).

However, key parties 10 a neces-
sary pre-release contract are still said

CRI Issues Opera

CHICAGO—-CRI will issue a
recording of John Eaton’s micro-
tonal opera “Danton And Robes-
pierre,” which was given its world
premiere recently in a production by
the Indiana Univ. School of Music.
The three-record set is being taped
in performances and rehearsals un-
der a grant from the university.

By IS HOROWITZ
to be at arm’s length. with contact
between them so far limited to
probes by respective attorneys.
The final document must bear the
signatures of Ervin Nyiregyhazi, In-

ternational Piano Archives chief

Gregor Benko, and Richard Kapp
of the Ford Foundation.

Already powerhouse publicity on
the 75-ycar old pianist’s return from
obscurity has burgeoned in print
and on television, all in expectation
of the album being in stores and
available for purchase.

Recent pieces in Time and Stereo
Review, and a segment on NBC-
TV’s “Weekend” have come and
gone—and still no album.

And last week a feature article in
Newsday, large Long Island news-
paper, had noted critic Irving Kolo-
din writing of the album as if it was
already on sale.

A grant of $38,000 from the Ford
Foundation to International Piano
Archives got the project olf the

ERVIN NYIREGYHAZI
Available Exelusively on

DESMAR RECORDS

IPA 111:

NYIREGYHAZI
PLAYS LISZT

Distributed nationwide by:

ABKCO Distributing

9242 Commerce Highway
Pennsauken, New Jersey 08110
609-665-8200

Apex-Martin Record Sales, Inc.
467 Mundet Place

Hillside, New Jersey 07205
201-923-7474

BSR Canada, Ltd.

26 Clairville Dr.

Rexdale, Ontario Canada
416-675-2425

Frank Cooke Enterprises
8052 Vineland

Sun Valley, Ca. 91352
213-767-3205

Kinnara Distributors
4323 N. Elston Ave.
Chicago, Ill. 60641
312-588-7735

ONE-STOP Music Services, Inc.
24-26 Clark Street

East Hartford, Ct. 06108
203-528-4126

Pickwick International, Inc.
7500 Excelsior Blvd.
Minneapolis, Minn. 55426
800-328-6762

Pickwick International, Inc.
13145 NW 45 Ave.

Opa Locka, Fla. 33054
305-685-7601

The Music Peddlers, Inc.
1755 E. Maple Road
Troy, Michigan 48084

313-524-2800

or Contact:

DESMAR MUSIC, INC.

155 Ave. of the Americas -

New York, New York 10013

212-741-1430

ground and led to two series of

recording sessions in San Francisco
carlier this year. The CBS perform-
ances were chosen trom these per-
formances, in all said to provide
enough material for up to 10 LPs.

Of the $38.000, it is understood
that some $10,000 was to go to Inter-
national Piano Archives for over-
head expenses. and Nyiregyhazi was
to receive $500 a month in addition
to monics he might later realize
through royalties.

Still at issue, however, are dis-
puted additional traveling expenses
for Benko. which the latter says were
not reimbursed and the Ford Foun-
dation claims were inadequately
documented.

There was a hint last week that
discussions leading to a possible set-
tlement were imminent. But Benko
insists he has not negotiated any
deal with CBS.

Once his arrangement with the
foundation and Nyiregyhazi is con-
sumated, he will “be in a position to
assess” a CBS contract, Benko says.

Kapp, an active conductor in ad-
dition to his executive post at Ford,
is featured artist on the best sclling
Columbia album “Greatest Hits Of
1720."

‘Budget’
Cassettes
Upgraded

CHICAGO Premium grade
TDK high energy low noise tape is
being used in the production of
budget-priced classical cassettes on
the Sine Qua None label.

The company. which has a catalog
of more than 100 budget classical
cassettes. claims to be the first to of-
fer the quality tape formulation in
prerecorded tape product,

The brand name TDK will be dis-
played on all Sine Qua None cas-
settes beginning this month. informs
Samuel Attenberg, company presi-
dent.

The addition of a tape head clean-
ing leader to the budget cassettes
also s a firstin prerecorded product,
according to Attenberg.

Attenberg says the company’s new
$4.98 list cassette releases will in-
clude a number of boxed 6 by 12-
inch and 12 by 12-inch multiple cas-
sette editions.

The complete Bach Cello Suites
performed by Pierre Fournier and
the Bach Violin Partitas and Sonatas
played by Christian Ferras are fea-
tured in these multiple sets. along
with complete editions of Beethoven
Symphonics and Handel’'s “Mes-
siah.”

The company offers a direct to the
consumer total guarantee of replace-
ment on its product. states Atten-
berg.

The label licenses product from a
varicty of U.S. and European
sources and also is involved in in-
house production.

The Fall River, Mass.-hcadquar-
tered label will enter the audiophile
recordings field, Attenberg reveals.
Company is producing four digital
recordings to list at $14.99, he says.

Cellist To EMI

CHICAGO—Cellist Lynn Harrell
will record concertos and chamber
music under a new five-year exclu-
sive contract with EMI. Harrell,
former principal cellist of the Cleve-
land Orchestra, recorded previously
for RCA.
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7€ |®g | 1ime Adtist, Label & Number
1 1 14 | RACHMANINOFF: Concerto #3
Horowitz, N.Y. Philharmonic (Ormandy) RCA CRL1-2633
2 2 18 | HOROWITZ: Golden Jubilee Recital 1977/1978
RCA ARL 1-2548
3 3 10 | DONIZETTI: La Favorita
London OSA 13113
4 7 31 | GREATEST HITS OF 1720
(Kapp) Columbia 34544
5 11 56 | MAHLER: Symphony #9
Chicago Symphony Orchestra (Giulini), DDG 2707.097 (Polydor)
6 6 10 | VERDI: La Traviata
Cotrubas, Domingo, Milnes, Kleiber DG 2707-103
7 9 27 SUTHERLAND & PAVAROQTTI, Operatic Duets,
London 0S 26449
8 8 69 | PACHELBEL KANON: Two Suites; FASCH: Two Symphonies
Paillard Chamber Orchestra (Andre), RCA FRL1-5468
9 5 18 | WILLIAMS: Star Wars & Close Encounters
Los Angeles Philharmonic Orchestra {(Mehta) London ZM1001
10 10 123 JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
Columbia M 33233
11 4 65 THE GREAT PAVAROTTI
London 0S 26510
12 13 | 137 LUCIANO PAVAROTTI: The World's Favorite Tenor Arias
London 0S 26384
13 19 14 RAMPAL: Greatest Hits
Rampal, Inoue, Columbia M 34561
14 12 18 | BEETHOVEN: Complete Symphonies
Berlin Philharmonic (Von Karajan), DG 2740172
15 21 14 LA DIVINA: Maria Callas
Angel SB3841
16 m LEONTYNE PRICE: Prima Donna Volume 4
New Philharmonic Orchestra (Santi), RCA ARL1-2529
17 17 52 | GERSHWIN: Porgy & Bess
Houston Opera Company, RCA Red Seal ARL3-2109
18 14 14 | PUCCINI: La Boheme
Pavarotti, Berlin Philharmonic Orchestra {Karajan)
London QSA 1299
19 20 56 RAVEL: Bolero
Chicago Symphony Orchestra (Solti), London CS 7033
20 15 18 | TOMITA: Kosmos
RCA ARL-1-2616
21 16 22 BACH: Brandenburg Concertos
(Leonhardt), ABC AB67020/2
22 22 31 VERDI: I} Trovatore
(Suthertand, Pavarotti, Horne) Natl. Phit. Orchestra
(Bonynge) London 13124
23 24 3 RACHMANINOFF: Concerto #3
(Berman) (Abbado) Columbia 34540
24 26 5 VERDI: | Due Foscari
ORF Symphony Orchestra & Chorus {Gardelli) Philips 6700.105
25 DVORAK: Symphony No. 9
m Chicago Symphony Orchestra (Giulini), DG 2530 881
26 27 5 | LIONA BOYD: Guitar Artistry Of
London CS 7068
27 33 5 STRAVINSKY: The Rite Of Spring
N.Y. Philharmonic (Mehta) Columbia MX 34557
28 29 10 | RAMPAL & LAGOYA: in Concert
RCA ARL2-2631
29 32 14 | BRAHMS: Violin Concerto In D Major
Perlman, Chicago Symp. Orchestra, Angel S-37286
30 m BEETHOVEN: Complete Sonatas For Violin & Piano
Periman, Ashkenazy, London OSA 2501
31 18 42 CHOPIN POLONAISES
Pollini, DGG 2530.659 (Polydor)
32 37 5 | SHUBERT: Symphony #9
Chicago Symphony Orchestra (Giulini) DG 2530 882
33 35 5 PROKOFIEV: Peter & The Wolf
Bowie (Ormandy) RCA ARL1 2743
34 23 10 | VERDI: Requiem
Chicago Symphony Orchestra & Chorus (Solti) RCA 2476
35 38 43 GRANADOS: GOYESCAS
De Larrocha, London CS 7009
36 m RAMPAL/WILSON: 3 Concertos For 2 Flutes
(Scimone), RCA ARL1-2713
37 25 22 MUSSORGSKY: Boris Gudonov
(Talvela), Angel SCLX-3844
38 28 14 CHOPIN: 24 Preludes OP 28
DCC 2530 721
39 39 27 CHOPIN: Waltzes
(Rubinstein), RCA LSC-2726
40 | 30 10 BRAHMS: Piano Concerto #2

Pollini & The Vienne Philharmonic (Abbado), DG 2530790
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Country

Intl Breakthroughs Loom For Country Music

Execs Cite
Tours And
Promo Push

® Continued from page 3

country product. And, one execu-
tive, Steve Diener, president of ABC
Records, predicts that country music
might replace MOR 1n overseas
popularity

“There’s a certain type of music—
MOR —that. for the overseas au
dience, is being replaced by country
music,” comments Diener. “It’s fill-
ing up that gap.”

Touring is all-important, states
Diener. “One of the great things that
has happened is the touring of the
artists. A lot of people overseas have
a tremendous feel for what they call
the western image of the U.S. You
now have more country artists than
ever before attending international
country festivals and appearing on
television programs there.”

Diener feels much of the country
thrust originated at the Army bases.
“There was a tremendous percent-
age of country music sold through
the PXs around the world. About
four to five years ago, that started to
filter onto the civilian population.”

“There’s a very big awareness
similar to what’s happening in the
States—the crossover situation. Pro-
moters and television stations now
have the ability to really run after
this type of music.”

ABC’s international division has
been heavily involved in organizing
tours, tv dates and concerts inter-
nationally, states Diener, citing such

Live Shows
Tuesday Eves

NASHVILLE—A series of live
country shows are planned for
Nashville’s War Memorial Audito-
rium Tuesday evenings in August to
encourage tourists to lengthen their
visits to Music City and to provide a
base from which new talent can be
showcased.

Offering a midweek supplement
to such weekend country shows as
the “Grand Ole Opry” ’and the
“Nashville Jubilee,” the series will
feature top country entertainers and
promising newcomers for five con-
secutive Tuesdays with two shows
nightly.

Among the artists slated for ap-
pearances are Jim Ed Brown and
Helen Cornelius, Faron Young,
Ronnie Prophet, the Oak Ridge
Boys, Randy Gurley, Marvel Felts,
Johnny Paycheck, Dottsy, Billy
Walker, Little Jimmy Dickens, Bill
Anderson and Mary Lou Turner,
Jean Shepard, Ernest Tubb, John
Wesley Ryles, Kitty Wells and
Johnny Wright, Barbara Fairchild,
Charlie McCoy and Bob Luman.

A Top Country Productions, Inc.
undertaking, the firm is headed by
Texas movie producer Happy Sha-
han. According to Shahan, the
shows will be first-class productions,
staged to allow artists and audiences
more closeness and spontaneity, and
new talent an opportunity to per-
form before larger and more broadly
representative crowds.”

Ticket prices will be $5.50. Show-
times are scheduled for 6:15 p.m.
angt 9 pom

The firm’s operating headquarters
are located at 1719 West End Ave.,
Mashville, Tenn, 37203,

acts as Don. Williams, Freddy
Fender, Barbara Mandrell and Roy
Clark.

He notes results have been posi-
tive, with such benefits as Don Wil-
liams’ rise as one of the major
recording artists in England. “We’re
not going to get off the case,” Diener
promises,

Bruce Lundvall, president of the
CBS Records Division, also feels
that country music is growing out-
side the U.S_ *“in a very major way"
and that the growth has been “much
more substantial in the last couple
years than in the past.

“As more contemporary artists in
the country field begin to sell on a
worldwide basis, you’ll see the mar-
ket open up even further,” adds
Lundvall.

CBS is hiking its touring efforts,
indicates Lundvall. A number of
our artists have come over on tour.
We work closely with all of our com-
panies overseas to make sure our re-
leases are coming out and our artists
are going over there.”

Willie Nelson, Marty Robbins,
Moe Bandy and Tammy Wynette
are four CBS acts with European
tour experience—and beneficial re-
sults.

Rick Blackburn, CBS vice presi-
dent of marketing for Nashville,
coordinates merchandising efforts
with the international division, says
Lundvall. “Television will be a fac-
tor, too, in terms of marketing, cer-
tainly in the U.K. and probably
other territories as well.”

Lundvall points to some U.S. art-
ists who no longer sell heavily in the
U.S. but are doing well overseas, cit-
ing Carl Perkins and Slim Whitman
as two examples.

Ovation Backing
Kendalls In Blitz

NASHVILLE—Ovation Records
is throwing its promotion and mar-
keting guns behind the new Ken-
dalls single and the duo’s catalog.

A national consumer ad cam-
paign coincides with a point of pur-
chase merchandising program.

It features four-color posters,
browser bin divider cards with the
Kendalls logo, dummy jackets for
window and wall displays and free-
standing displays, and a two piece
mobile touting the Kendalls’
Grammy Award for best country vo-
cal performance by a duo.

To support the Kendalls’ in-per-
son appearances, Ovation has devel-
oped 60-second radio spots, ad mats
and press kits.

Warner Pres. Of
Nashville AFTRA

NASHVILLE—Byron Warner is
the new president of Nashville’s
AFTRA local for 1978-79.

Tom Brannon was voted vice
president; Lisa Silver, secretary-
treasurer; and Dan Hoffman, Louis
Nunley, Del Wood, David Cobb, Ed
Bruce, Pat Childs, Jean Shepherd,
Sheri Kramer, Billy Walker, Dolores
Edgin, Jackie Cusic and Justin Tubb
as local board of directors members.

Warner and Nunley were also
elected to seats on the AFTRA na-
tional board of directors.

The Nashville AFTRA local,
which has doubled its membership
in the past two years, plays a signifi-
cant role in the national union which
claims more than 30.000 members,
according to David Maddox, Nash-
ville local excoutive secretary.

Problems? Yes, nods Lundvall.
“The limitations of the media in cer-
tain markets—radio exposure being
so much different than it is in the
US. is probably a factor. But the
problem is really major exposure
through live experiences. Many ter-
ritories opening up beyond the mili-
tary bases to the general public will
be helpful.”

Bob Summer, the new RCA presi-
dent, has already charged his Nash-
ville operation—a highly successful
segment on the label—with the au-
thority and autonomy to develop
major thrusts in both country and
pop out of Nashville, Jerry Bradley,
Chet Atkins, Joe Galante and Dave
Wheeler coordinate Nashville’s ef-
fort.

“The success that we’re having to-
day overseas is already quite meas-
urable,” comments Summer. “We
have plans for an extended commit-
ment worldwide, but more specifi-
cally in the U.K., Europe and, to a
degree, in Japan as well.”

Summer cites Ronnie Milsap,
Dolly Parton and Waylon Jennings
as three stars who have “already es-
tablished themselves and are known
throughout world markets. I believe
that Waylon could be a great big star
around the world.”

The RCA president reports that a
major tour throughout Scandinavia
will soon be announced, and he
doesn’t sec any insurmountable
problems blocking the further prog-
ress of country music inter-
nationally.

“It’s only as easy as there is com-
mitment. If you have commitment,
there’s nothing blocking the oppor-
tunity.”

Is there commitment at RCA?
“Yes,” answers Summer. “The op-
portunity is vast, and we have the
energy to expand the base for coun-
try music.”

Irwin Steinberg, president of the
Polygram Records Group, tempers
the outlook by pointing to major dif-
ficulties that remain, including lack
of European radio play for country
music.

“Our big problem is first causing
the very small amount of radio that’s
available in Europe to be willing to
give exposure to country music,” ad-
vises Steinberg. “So far that hasn’t

occurred. If that happened, it would
make a breakthrough possible. But
without radio play, it's very diffi-
cult.”

Future prospects can’t be dis-
counted, maintains Steinberg, and
the label plans to keep trying, “hop-
ing that we’ll be able to find some
artist or some song to focus on. But it
hasn’t been easy and it hasn’t really
taken yet.”

Steinberg observes that the lack of
success in gaining overseas recogni-
tion for country music parallels a
similar situation for black music.
“What the sociological reasons are
for it, I don’t know. It would take a
sociologist to figure it out.”

The emphasis comes back to tour
support, believes Ralph Peer II, first
vice president of Peer-Southern.
“It’s genuinely a developmental
phase that we’re in. With few excep-
tions, the artists can’t go to Europe
and break even on the trip. The
travel arrangements are far more ex-
pensive than anything required do-
mestically.”

Peer points to a Catch 22 angle,
though: “The artists are going to Eu-
rope to build an audience, which
suggests it would be unlikely they
could have a set of soldout concerts
at top prices.”

Records are “terribly important,”
says Peer, “but without all the tours
that have happened in the past, I
doubt that country could have
grown so quickly in the U.S. One of
the important aspects of country
music, has been, and will continue to
be, the interaction between the live
performer and the live audience.”

Peer notes the Country Music
Assn. has offered to extend money to
take certain portions of the tour costs
to Europe in some cases. “It has
really been important. For example,
the TROS television program which
emanated from Holland a year ago
and another one to emanate this
year, which was partially supported
by the CMA, really have a great im-
pact in reaching new fans.”

Recently returning from Europe,
Peer described as “almost a miracle”
what he saw in Paris. “They hap-
pened to be playing our songs in the
shops when | walked in. In both
cases with these major new shops,
they were obviously right in the

By PAT NELSON

%f Fan Fair Bites Studios

3 NASHVILLE—Although Fan
Fair puts some portions of the
Nashville music industry into
high gear, the event has pushed
studio activity to low gear at a
few facilities here.
Those experiencing a decline
% in studio bookings attribute it to
the fact that artists and record
companies are so involved in the
bevy of activities that they don’t
have time for recording.
“We won’t make enough to
meet the overhead this week,” re-
J ports Jack Logan at Music City
Recorders—one of those who
feels that artist involvement in
Fan Fair has caused the decline,
Activity at Bradley’s Barn is at
its usual high however. Michael
Bevington, who works with the
Barn as well as Owen Bradley’s
Music City Music Hall studio,
says that “we’re down to four ses-
sions” which is unusual at the fa-
cility located in the RCA build-
ing
Kathy Lewis, part owner of
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LSI Studio reports that “business
has dropped a little because mu-
sicians are booked for the Fan
Fair shows.”

“Frankly, I think a lot of
people try to get out of town be-
cause it’s so hectic around here,”
Lewis adds

“Business has been cut in half
this week,” Emajean Bean, traffic
manager at Woodland Studios
explains. “There’s so much going
on that artists don’t have time to
record.”

Those studios unaffected by
the situation and experiencing
almost constant solid bookings
are American Studio, Columbia
Studios, Quadrafonic, Audio
Media, the Sound Shop, Creative
Workshop and Clement Studios.

“We’re averaging 15-16 ses-
sions per week out of a possible
20 for each studio,” sys Jim Wil-
liamson, manager of the Clement

R R e e e e o P et ot

R

facility. “This year has been ex-
ceptionally good—growing
slowly but progressively.”

e T
T

Languages
Lessen As
Sales Block

mainstream of merchandising.
There were large sections devoted to
country product.”

France has been traditionally a
rough market for country to crack,
but Peer believes progress is being
made. “France is expanding its in-
ternational consumption of music,
and country is going to be one of
those that gets a share of that ac-
tion.”

Wesley Rose, president of Acuff-
Rose Publications in Nashville, sees
the language problem as a major
barrier in some countries. But he has
a solution.

“All it takes is one or two to break
out because we had hits with Roy
Orbison and Don Gibson in those
countries breaking the language
barrier,” says Rose. “Today, you'll
see it happening much more fre-
quently where they will honestly
take a listen to the record rather than
say ‘we don’t play that stuff.’”

Marketing and promotion, once
sluggish overseas on country prod-
uct, is on the upswing, claims Rose.
“There’s been a decided improve-
ment.” He notes the increased
amount of record executives attend-
ing this year’s Wembley Festival and
tv appearances in Germany by Gib-
son.

“The country artists will go over
and do these shows now. Before, it
was mostly rock acts.”

England, Holland and Australia
are other countries where country is
on the rise, according to Rose.
“There’s a hard core country au-
dience that’s getting bigger because
it has the advantage of seeing the
artist—and the artists now have
enough confidence to travel to the
various countries.”

Foreign income at Acuff-Rose has
increased 100% within the past few
years, says Rose, and currently rep-
resents about 40% of total income to
the giant pubbery. “Country music
is right now at the point of breaking
open worldwide. Five years from
now we have a very good chance of
being the music of the world.”

Tree International has been put
ting the emphasis on the latter part
of its name in recent years, as its for-
eign income also continues to soar. It
recently completed a deal with EMI
Music for worldwide representation.

“Every year our overseas income
has gone way up,” boasts Jack
Stapp, chairman of the board of
Tree. “This will make it grow much,
much faster.”

Stapp predicts the growth will

(Continued on page 84)

Country Bill At
Autumn Musexpo

VENICE—For the third year in a
row, Musexpo will feature a country
music show

Roddy Shashoua, head of Mus-
expo, confirmed at IMIC 78 here
that once again his music industry
exhibition will feature a country
music show produced by the CMA.
Musexpo 78 will be held Nov. 4-8 in
Miami Beach.

A successful country music show
was also held at IMIC 77 in Amster-
dam, and MIDEM is expected 1o
venture into a country music show
for the first time at its next meeting
in Cannes.
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RED SOVINE

“THE DAYS OF ME

AND YOU”
SD-188

MIKE
LUNSFORD

“THE REASON WHY

I’'M HERE”
SD-187

JOHNNY
DARRELL

“HARD TO BE

FRIENDS”
GT4-9001

LINDA
PLOWMAN

“IT DON'T FIT
ANYMORE”
GT4-9003

SALES: Jene!ll Holland, Bill
Fitzgerald, Jim Wilson.
Phone: (615) 256-1656

PROMOTIONS: Gene Hughes.
Phone: (615) 226-6080
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Hot Country Singles.
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1] 1! * STAR PERFORMER—Singles registering greatest proportionate upward progress this week.
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11 3110 TWO MORE BOTTLES ﬁ 64 | 2 YOU DON'T LOVE ME 68| 73 4 THERE'LL NEVER BE ANOTHER
OF WINE—€Emmylou Harris ANYMORE - eddie Rabbit FOR ME~Connie Smith
(D. McClinton), Warner Bros. 8553 (ABC Dunhill, BMI) (A. Ray, J. Raymond), Elektra 45488 (Briarpatch/Deb (D. Seals, J. Coley, P. McGee), Monument 252
Dave, BMI) (Phonogram) (Dawnbreaker/Cold Zinc, BMI)
2 2110 NIGHT TIME MAGIC—Larry Gatiin
(L Gatlin), Monument 45249 (First Generation, BM1) ﬁ 48 5 THREE SHEETS IN THE WIND/I'D ﬁ 82 2 COME SEE ME AND
ﬁ e 1 I;tui?thE TEB%EZE?U YOU_B(I\):IH HUsIBoys ":(E)‘f\‘lig"lf)l‘:fk TV(v)ariE&EReYSl:ﬂcEntire ‘?RomEe)L(l)JmEavaznggnli%Ov;&gree BMI)
¢ Sl U ) (S. Thompson, R. ¥humpson/P‘ McGee), Mercury ) ) '
ﬁ 64 8 IT ONLY HURTS FOR A LITTLE 55026 (Phonogram) (Jidabi. BMI/Dawnbreaker, BMI) 70|76 | 5 HELLO THIS IS JOANNIE (The Telephone
WHILE—Margo Smith , Answering Machine Song)—Paul &
(M. David/F. Spielman), Warner Bros. 8555 37 8 11 Pl(J)mN IN _OV_ERTIME AT (P. Evans, Fg Tobias), Spring ?!;gii) (Polayl:ior)“(:;rt/
A Ha rh’gi;)um"?lg'ach(sen Peters, BMI) Trajamus, ASCAP)
5 1113 GEORGIA ON MY MIND—wiliie Nel ) : )
g’l Carénid;aeL 5. Garrell, Colambia 310704 38 (13 |11 | WISH | LOVED ﬁ 81 | 3 \LNIEEERE HAVE YOU BEEN ALL MY
el SOMEBODY ELSE—Tom T. Hal — oy Clark )
| 7| 8|t CANT WAIT ANY LONGER= il nnersn (T Hall, RCA 11253 (Hallnte, BMI) LT S OIS S
A o CA T B33 Clationl EAD ﬁ 47 | 5 | I'VE BEEN TOO LONG LONELY 72| 74 | 4 | THE OTHER SIDE OF THE
ﬁ 91 6 1 BELIEVE IN YOU—mel Titis BABY —Billy “Crash” Craddock MORNING—Barbara Fairchild
Elsi l”Calnr‘l\%nc,;‘(;./sDunIap), m)ausoo (). Adrian), Capital 4575 (Pick A Hit, BMI) EE Tillis, S.BO'I)inan), Columbia 3-10607
abal, awgrass, awgrass, BMI
, ] ﬁ 52 | 3 | CAN'T STOP LOVING YOU—wary K. mitier
8| 4|11 GOTTA" QUIT LOOKIN' AT YOU (0. Gibson), Inergi 307 (NSD) (Acuff-Rose, BMI) 713175 | 6 SWEET MARY—Danny Hargrove
BABY —pave & Sugar ) , (S. Jabiecki), 50 States 61 (NSD)
(). Foster-B. Rice), RCA 11251 (Jack and Bill, ASCAP) 41 |10 | 12 I'M GONNA LOVE YOU (Kamasutra/Big Hawk, BMI)
ANYWAY —Cristy Lane
) (RN e Sl g (L Martine 1), LS 156 (Rnab, BMI) WY | 8 | 2 | ANOTHER FINE MESS—cen canprer
ohnny Cash & Waylon Jennings , - (P. Williams), Capitol 4548 (United Artists, ASCAP)
(H. Bynum, D. Kirby), Columbia 3-10742 (Tree, BM}) 42 17 10 | V% GOTRTO (|;0)_BI"'Ie Jo Speml
ﬁ 12 12 SLOW AND EASY—Randy Barl (L. Butier, R Bowling), United Artists 1190 ﬁ 85 3 IF | EVER NEED A LADY—Claude Gra
(. Kell. B Mur). Republc 017 (Frebar and Taylor Glacwou ATV IBHI) (6. Chrysler). Granny 10006 (WIG) (South Town, BMI)
Made, BMI) 43 | 14 | 14 DO YOU KNOW YOU ARE
ﬁ § A A MY SUNSHINE—Statier Brothers 7% |79 3 MY LAST SAD SONG—Jgrq‘ Wallace
ol L WL U 0 s 1 ) er 85022 (Phonogram) (R. Muir). BMA 008 (WIG) (Chip “N" Dale, ASCAP)
1!! 18 6 | NEVER WILL MARRY—Linda Ronstadt j 7\ 4 THE DAYS OF ME AND YOU—ged Sovine’
(F. Hellerman), Asylum 45479 (s:ngaa, %HMI; 44 | 40 |13 NI% 'r:o, NOB Free) (C. Craig), Starday 188 (Gusto) (Power Play, BXH)
T 'd Rather Be Free)—rgex Alten Jr.
ﬁ 21| 3 gNBU(T,ON% iz (L L el el o Holyield, B MCDII), Warer Broc. 8541 (al 78 | 67 |14 | IT'S ALL WRONG, BUT IT'S ALRIGHT/
Hamany, SCHP Tametne, M) g LA A N THO DOORS DOWN~ Doty paton
: 45 |29 |10 | TOO MANY NIGHTS ALONE—Bobby B U O e ilglog 2
14 1 11 COWBOYS DON'T GET LUCKY (S. Silverstein, £. Stevens). Columbia 3{)0650 (a[;gb y
ALL THE TIME—Gene Watson Dave/Evil Eye, BMI) 79 | 62 9 | CAN'T GET UP BY
(0. Harms), Capitol 4556 (Doubleday, BMI) FIRE ot MYSEL_F-a,e..aa Kay Perry
19 | 11 LET ME BE YOUR BABY—Charly McCiain ﬁ 57 | 4 WHEN THE FIRE GETS HOT—Zeiia Lehr (R Penninglon), MRC 1013 (Dunbar, BMI)
(. MacRae, 8. Morrison). Epic 850525 (T. Benjamin}, RCA 11265 (Branch Creek, ASCAP)
(usi Ciy, ASCAPY 47 |41 {12 | NOW YOU SEE 'EM, 0N 201 ol R T%"{)'A‘:‘[’C‘E_"fgr‘,’h?ﬂlo”
ﬁ 20 8 HERE COMES THE NOV\CJ.YOU %?'l‘g-eﬂov bl (B. Tighman, S. West, N. Petty/J. Blanton), MC 5010
PBEI}’SON |S LWE—lRlosr;’ni(eGMTc)anell ﬁ (S. Whipple), Al 46 (Tree, BMI) (Motown) (McCartney, BMI/Babcock, BMI)
. Peters), Scorpi R -
@®. Peters & Simbul, BM) % 59?53%05553) %551?3[5% (Jﬁﬂs"e%’«" e/ ﬁ m YOU'RE GONNA LOVE LOVE—pva Barber
ﬁ 22 5 '("'?fchl':'T—gar(l:)ara) M:gglilzlaez Pommard, BMI) ’ (W. Holyfield), Ranwood 1085 (Vogue/Maplehiil, BMI)
. Varl Hoy, D. Cook), 49 | 42 9 ONLY YOU—Freddie Hart 8270 7 THE GAMBLER— Don Schiit;
(Tree, BMI/Cross Keys. ASCAF) & Rand, B. Ram), Capitol 4561 (TRO-Holls, BMI) (©. Schitz), Capitol 4576 (Wrter's Night, ASCAP)
| 1 e | AT e Pr[ 60 | 5 | WHEN|GETYOUNONE wewumn | 83| 83 | 5 | THE FARM- e e
(k. Rogers. S A(SS&SP;neyer), United Artists 1210, (M:3/ o | s iﬂ:: TR a;o R)'EMEM EI;" sts, (D. Linde), Capitol 4569 (Combine, BMI)
pery tene, 51 6 By BEN Do ogers 84| 86 | 3 | 1t WILL ALWAYS LOVE YOU=jimmy pet
23 6 WEEKEND FRIEND —con Hunley (0. Pirimmer, D. Rogers), Republic 20 (Singletree (D. Parton), Mercury 55025 (Phnnm;ra:rf:;my el
BMI/Lariat, ASCAP)
(om0 52|56 | 4 | JUST ANOTHER RHINESTONE i
own xie/trving, —Don D |
) (R. Hiilburn), Churchiil 7710 (Zoobe, ASCAPI; mmm 85 | 88 4 THE REASON WHY I'M HERE— mike Lunstord
2418 SLIPPIN' AWAY — Bellamy Brothers (C. Twitty), Starday 187 (Gusto) (Twitty Bird, BMI)
e NI 258 53 |46 | 9 | SHADY REST—mel Street i '
gecmsiis (B. McDill), Polydor 14468 (Hall-Clement. BMI) 86 | 89 2 SAVE ME—Tanya Tucker
- i ] Tucker, J. Goldstein), MCA 40902 (Mitwauk
ﬁ & Y ?DE‘;(E:‘,,S:A[Y;. kg,‘,’,f,) glee'k",,f"fg",';g ﬁ 12 3 THE FOOL~Don Gibson ) gny:cT:::ker/ng Ou?,yL).A International.|Bwlar’:seéAP)
(Ford, Hazelwood), ABC/Hickory 54029 (Debra/Desert
(Warner-Tamerlane. BM1) Palms, BMi/Lee Hazelwood, ASCAP) 87 90 2 LEf ME DOWN EASY—Peggy Sue
ﬁ 28 8 GOD KNOWS/ ﬁ 78 2 (I Love You) WHAT (A. Badate, F. Stanton, G. Johnson). Door Knob 052
BABY I'M YOURS—Debby Boone CAN | SAY—Jerry Reed (WIG) (Chip "N Dale/Surrey/Anlon, ASCAP)
(P. Noone, F. Gold, A. Willis/V. McCoy), 0. Fel CA 11281 (V Bl
Warner Bros. 8554 (Irving/Braintree/Golbe's Gold/ (D. Feller), RCA 11281 (Vector, BMI) 88 | 92 3 TRUE LOVE—The LeGardes
Peter Noone, BMi/Blackwood, BMI) 56 | 43 14 RED WINE AND BLUE (C. Porter), Raindrop 012 (Unlimited Sound)
231 25| 9 | COUNTRY LOVIN'=Edey Arnold MEMORIES—soe Stampley G
(Bemstein, Adams), RCA 11257 (Silver Blue, ASCAP) & Sherl, . Taor, M. Sheril), 9 850517 ﬁ m TALKING IN YOUR SLEEP—Coystal Gaye
gee, ]
ﬁ 30 4 WHEN CAN WE DO THIS (R Cook. B. Woods), United Artists 1214 (Roger
ACGA|N—T.(§ STheppard - 57 | 53 14 1‘[:'[ YA?_:'_I CAN TOUCH HER l Cook/Chriswood, BMI)
. Putnam, S. Throckmorton), Warner/Curb 8593 ~ Wil )
Eme'u;% rockmorton), Warner/Curl i Clayton)*v'llzléeA leii;gg o ﬁ m rISAIS’.rmYmg)O Clé?%:onln()(nglgg—Bﬁ{;| Hollowell
ﬁ 3| 4 {’L'TKTSB}JRGJHRSI.EQ)L%RS;Th]ewgenda"s 58 | 50 | 7 | THINK I''L GO SOMEWHERE (And Cry i mﬁ e
. Kingston, J. Kushing), Uvation - Ril " " - — Brel ]
{Hall Clemert, BV l(\gymfe r;[l?l)Slliggpl)ﬂ5B7III(§ohﬁ;ayShB|eﬁ;::::c'I;MI) I Eg Wy, T Wor:jsf&r\d)) Fiekra 45452
. : ' ' ong T Tailoers, P’
26| 2 | 9 | I'DLIKE TO SEE JESUS (On The 59 | 49 | 8 | T JUST WON'T FEEL LIKE CHEATING
Midnight Special)~Tammy wynette : L 92 LONELY PEOPLE—keith Bradford
(With You)—Sammi Smith
éR‘st?:ayB'M?) Smith), Epic 8-50538 {Blackwood/Magic 0. Vest. D. Cramberiain). Elektra 45476 (. Crane), Mu-Sound 421 (Teardrop/DEB-M1, ASCAP)
a . . 0. A
d {Galteon, ASCAP)
) 93 | 97 2 I'M SATISFIED WITH YOU—Leon Rausch
ﬁ 2 ¢ [HAIECANNKHEKED iRE 60 | 44 8 RISING ABOVE IT ALL—Lynn Anderson (Not Available). Derrick (Not Avai!able;”| -
JUKEBOX PLAY —Moe Bandy Rice e
() Foster, B. ), Cotumbia 3-10721 (April, ASCAP)
(). Work), Columbia 3-10735 (Acuff-Rose, BMI) 94 | 94 3 #1 WITH A HEARTACHE = LaCosta
3 4 SPRING N 61 | 56 | 10 GEORGIA IN A JUG/ME AND (N Sedaka, H. Greenfield), Capitol 4577
7 PRING FEVER—Loretta Lynn THE IRS Nei Seduka, BMI)
aton MEALI03 1 Of Coal e WMD) ® Braddoc_k ]'{Ph"?rym:\aaysch;uScade. G, Scaite. D (el Secehe
29 | 32 7 THE LOSER—xenny Dale Scaife), Epic 3-50539 (Tree, BMI) 95 | 95 5 WRONG ROAD AGAIN—Atien Reynoids
(D. McCall/L. Morris), Capitot 4570 (Aud-Lee. BMI) 62 | 55 | 14 I'M ALWAYS ON A MOUNTAIN (A Reynolds), Tripie 1 496 (IRDA) (Jack, BMI)
Py 38| 6 | YOU NEEDED MEme Murcy WHEN | FALL=Meri Haggard 9| 98 | 2 | DANCE WITH ME MOLLYRoger gowing
(R. Goodrum). Capitot 4574 (C. Howard). MCA 40863 (ATV/Shade Tree, BMI) (R Bowling, S. Tutsie), Louisiana Hayride 783 (WIG)
AT S 63| 66 | 5 | WHEN | NEED YOU—Lois on et
— Lois
ﬁ 39| 4 RAGAMUFFIN MAN—Donna Fargo (€. Sager, A Hammand), Mercury 55031 (Unichappel/ 07 I'M A MENDER
(S. Harris), Warner Bros. 8578 (Vector, BMI) Begonia Melodies) N Mercu:yDSasn(?Zy7s(hBaIt‘s:T3|:mk T
32| 33| 6 | YOU'LL BE BACK (Every Night In My 64 | 58 | 15 | SHE CAN PUT HER SHOES UNDER MY ' ' ' '
&’,eﬁé{;ﬁla‘?“?z"u'ssﬁﬁi‘ Vercury 55020 BED ,,(A':m,y?”‘ e (e A gl ] 8 ?lnwug!&s)l.NCoMnrm&l;El(;rsa?sg:;i;amter. )
(Mapletill/Vogue/ Sunflower Country. BMI) (Ditlysc Unlmited. ASang)/'SugeIJnr’\SoI:gsAUnI|mwtedanBr¥|l) o9 hasi U IT FEELS LIKE LOVE FOR THE FIRST
B3| 346 DON'Y Mf“([ NO PROM_|SES 65 | 51 7 BROTHER—De Wayne Orender TIME=Larry Curtis
(You Can't Keep)—Don King (0. Orender), Nu Trayl 920 (WIG) (Acul-Rose, BMI} (LC. Lynum, T.A, Wargo), Scrimshaw 1315 (E.)
(0. King, D, Woodward), Con Brio 133 (Witjex, ASCAP) Gu-rr-en’ApnI: ASCAP) ’
Pr| 45| 4 | PLEASE HELP ME I'M FALUING Or K| T O Mo
(In Love With You)—anie Frcke - S 6 100 m THE PERFECT LOVE SONG—Durwood Haddock
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NELSON’S NASHVILLE—Willie Nelson makes another triumphant return to

Nashville before a crowd of 5,288 at Municipal Auditorium, and in right photo

is later congratulated backstage by Jo Walker, executive director of the Cour:-
try Music Assn.
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OUR SINCERE THANKS TO THE MANY
COUNTRY STATIONS WHO HAVE
PROGRAMMED THIS RECORD SO
QUICKLY. DUE TO YOUR FANTASTIC
SUPPORT, THE RECORD IS A NEW
ENTRY ON THE BILLBOARD COUNTRY
SINGLES CHART AT 92 IN JUST

THREE WEEKS AFTER ITS RELEASE!

KATHY LAWSON
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Nashville

~ Scene |

By PAT NELSON

Tanya Tucker hosted a press conference and
buffet luncheon at Nashviile's Hyatt Regency on
one feg of her national “Save The Seals” cam-
paign protesting the annual assassination of
some 200,000 baby seals in and around the Ca-
nadian Magdalen Islands. Her dedication and
sincere interest in halting the unnecessary mas-
sacre was exhibited in a one-hour question and
answer period as she talked about her feelings
toward the cruel treatment of animals in gen-
eral, as well as the fate of the seals.

Tucker composed the music and lyrics for
“Save Me,” along with producer jerry Goldstein,
as her musical contribution to the program. Her
appearance on the “Mike Douglas Show”
brought the audience to its feet when a film of
Tucker singing to a baby seal was interspersed
with her performing the song live. The single will
also be included on her upcoming album for
MCA.

‘Nashville On The Road" regulars and spe-
cial guests are converging on Mobile for the tap-
ing of 13 shows to be telecast in September.
Joining co-hosts Jim Ed Brown and Jerry Clower
and regularly featured talents Helen Cornelius
and Wendy Holcombe, are Billie Jo Spears, Dave
& Sugar, Gene Watson and the Kendalls. . . . Cal
Smith’s MCA single, “Bits And Pieces Of Life,
written by Charlie Williams and produced by
Snuffy Miller for Twitty Bird Productions, is
being supported by a Midwest and Eastern tour
running through June.

STAMP COLLECTORS—Ed Shea,
ASCAP's Southern executive direc-
tor, right, and public relations direc-
tor, Walter Wager give their stamp
of approval to the new stamp honor-
ing the legendary Jimmie Rodgers
during first day ceremonies in Meri-
dian, Miss.

A hectic April and May recording schedule at
Quadrafonic Studios in Nashville included work
on album projects with Jesse Winchester, for his
next Bearsville album with Norbert Putman pro-
ducing and Marty Lewis, Tom Knox and Jimmy
Stroud engineering; Mylon LeFevre, working on
an upcoming Warner Bros. LP; and Guy Clark in
with Neit Wilburn producing, also for Warners.
Tony Brown completed production on Greg Gor-
don’s single for Brown Knows Productions.

Richard Schwartz, manager of International
Marketing Services, RCA, New York, reports that
Gary Stewart's first album, “Out Of Hand,” has
been released in Australia, Canada, Sweden, Ja-
pan and England, white his second LP, “Step-
pin' Out,”" has shipped in those countries as wel!
as Denmark and Holland. The third album,
“Your Place Or Mine,” has gone to Japan and
England. That's probably a good indication that
“Little Junior,” his current album, will be heard
in the far corners of the world.

John Hartford was backstage at the Civic
Center in Atlanta recently and thought he saw a
familiar face but wanted to be sure. Finagling an
introduction to Royce Kendall, the two rekindled
afriendship made in St. Louis when Kendall was
Hartford's barber.

Hickory artist Carl Smith, recuping success-
fully from surgery, will be back on the road per-
forming the first of August. . . . Trivia: Billy Car-
ter is wanted—as a neighbor—by 365,000
respondents to a survey conducted by the Des
Moines Register. ... MCA artist Lane Caudell,
along with RCA's Jerry Reed, will star in a pilot
for NBC this fall entitied “Good Ole" Boy.

Eddie Rabbitt broke attendance records at
the Longhorn Ballroom in Fort Worth by drawing
more than 2,200 fans to a hall that legally holds
1,900 persons. Merle Haggard reportedly set
the previous record of 1,950 two years ago. Ac-
cording to reports in local oress. tickets for the
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* Star Performer—LPs registering proportionate upward progress this week.
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E |8 S| TITLE-Artist, (abel & Number (Distributing Label)
1 1 6 | STARDUST—Willie Nelson, Columbia JC 35305
2 3 |20 | WAYLON & WILLIE—Waylon Jennings & Willie Nelson, rca AFL 12686
3| 2 |10 | EVERYTIME TWO FOOLS COLLIDE—Kenny Rogers & Dottie West,
United Artists UALASG4H
4 |21 | TEN YEARS OF GOLD—Kenny Rogers, United Artists UA LA 835-H
7 8 | ENTERTAINERS ... ON AND OFF THE RECORD—The Statler Brothers,

Mercury SRM15007 (Phonogram)
34 | HERE YOU COME AGAIN-Dolly Parton, rca apL12544

10 | 20 | QUARTER MOON IN A TEN CENT TOWN—Emmylou Harris, wamer Bros
BSK 3141

%o -

8 9 9 | SON OF A SON OF A SAILOR-Jimmy Buffett, asc 1046
A 13 | 3 | IT'S A HEARTACHEBonnie Tyler, rex arL 12521
10 6 | 22 | THE BEST OF THE STATLER BROTHERS, mercury SRM 11037 (Phonogram)
11 8 | 29 | TAKE THIS JOB AND SHOVE IT—lohnny Paycheck, Epic ke 35045
12 | 11 [ 10 | VARIATIONS—Eddie Rabbitt, Elextra 6€ 127
13 | 12 | 12 | HE WALKS BESIDE ME—Elvis Presley, rca AFL1-2772
14 [ 17 | 36 | SIMPLE DREAMS—Linda Ronstadt, Asyum 6104
15 { 15 | 10 | BILLY “CRASH” CRADDOCK, capito} ST 11758

Yy | EEZXETR) ROOM SERVICE-The Oak Ridge Bays, asc 1065

17 | 14 | 42 | LOVE IS JUST A GAME—Larry Gatlin, monument MG 7616 (Phonogram)
18 [ 16~ { 9 | OLD FASHIONED LOVE-The Kendalls, ovation 0v1733
191 20 3 | THE VERY BEST OF CONWAY TWITTY—mca 3043
20 | 18 | 16 | SOMEONE LOVES YOU HONEY—Charley Pride, Rca APL1-2478
21 | 21 | 36 | Y'ALL COME BACK SALOON—Oak Ridge Boys, ABC/Dot D02093
Wy | 31 | 76 | GREATEST HITS—Linda Ronstadt, agjum 7 052
23| 25 | 44 | OAYTIME FRIENDS—Kenny Rogers, United Artists UALA 754G
ﬁ 35 | 18 | LET'S KEEP IT THAT WAY—Anne Murray, Capitol ST 11743
25 | 22 | 41 | IT WAS ALMOST LIKE A SONG—Ronnie Milsap, rca APL1-2439
26 | 26 | 5 [ NEVER MY LOVE-Vern Gosdin, Elektra 6E124
27 | 27 | 48 | WE MUST BELIEVE IN MAGIC—Crystal Gayle, united Adists UA LA 771 G
28 23 6 | | WOULO LIKE TO SEE YOU AGAIN—Johnny Cash, Columbia KC 35313
29 { 19 | 25 | WANTEO: THE OUTLAWS—Waylon Jennings, Rca ArL 11312
30 | 30 | 40 | HEAVEN'S JUST A SIN AWAY—The Kendalls, ovation OV 1719
ﬁ 38 | 2 | DON'T BREAK THE HEART THAT LOVES YOU—Margo Smith, warner 8os
BSK 3173
32| 32 | 57 | OL" WAYLON—Waylon Jennings, Rca APL 1-2317
33§ 33 | 11 | THE BEST OF THE OAK RIDGE BOYS—cColumbia KC 35302
341 36 7 | 1 STILL BELIEVE IN LOVE—Charlie Rich, united Artists UA-LAST6H
35| 24 8 | REDHEADED STRANGER—Willie Nelson, Columbia KC 33482
36( 29 6 | I'LL NEVER BE FREE-Jim Ed Brown & Helen Cornelius, rca aPL12781
37| 40 | 61 | KENNY ROGERS, united Artists UA-LAGS9-G
)i g m OH! BROTHER—Larry Gatiin, Mosument MG 7626
39| 39 | 36 | COUNTRY BOY-0Oon Williams, ABc/Dot DO 2098
40| 28 8 | BURNING THE BALLROOM DOWN—Amazing Rhythm Aces, asc 1063
41| 34| 14 | OUT OF MY HEAD AND BACK IN MY BEO—Loretta Lynn, mca 2330
42| 37 | 34 | ELVIS IN CONCERT—Elvis Presley, rca apL22587
43 |IEEEEER)  THE BEST OF GENE WATSON, copici 51782
44 | 46 5 | LABOR OF LOVE—~Roy Clark, asc 1053
45| 49 2 | LITTLE JUNIOR-Gary Stewart, rca APL1.2779
46| 45 | 2 | BRAND NEW—Rex Allen Jr., wamer Bros. 85K 3190
47| 48 | 10 | GREATEST HITS—Tanya Tucker, mca mca 3032
48| 47 4 | FAMILY ALBUM-David Allan Coe, Columbia KC-35306

ONLY ONE LOVE IN MY LIFE—Ronnie Milsap, Rca afL1-2780

4 | T

50 43| 2

FANTASY—Mac Davis, Columbia JC 35284

“god's eye" representing protection by the Og-
lala Sioux tribe and the Oglala Community Col-

one-night-only event were being sold by scal-
pers for as much as $50.

Rabbitt’s tour with Dolly Parton marks a reunion
for his fiddle player and road manager Bill Reh-
rig—he was bandleader for Parton’s troupe for
many years before joining Rabbitt.

‘Grand Ole Opry"' star Jimmy C. Newman, in
Pineridge, S.D., for a june 2 concert, was
oresented with beadwork. a star auilt and a

lege student organization. The presentation was
made in honor of Newman's appearance there
with his Cajun Country band, and for his sharing
of the Cajun culture with them through his mu-
sic. The performance was under the auspices of
the Bureau of Indian Affairs and the U.S. Dept.
of the Interior.
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“Two More Bottles Of Wine”

Emmylou Hams Vgl

From the album

Quarter Moon In' A Ten Cent Town . =

@ BSK 3140

iy

One More Number One!

Produced by Brian Ahern for
NN i 2y Happy Sack Productions:

From Wamer Country, where the
numbers add up fast.
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Indict 10 Theatre
Officials In N.Y.

By ROMAN KOZAK

NEW YORK—The president and
nine other principals of the West-
chester (N.Y.) Premier Theatre have
been indicted by a federal grand

jJury held an a variety of charges in-

cluding racketeering, stock fraud,
bankruptcy fraud and obstruction of

justice,

Charged in the indictment are
Eliot Weisman, former president of
the Westchester Theatre Corp.:
Gregory DePalma and Richard
Fusco (also known as ‘“‘Nerves”)
both of whom formed the company
with Weisman in 197}; and Murad
Nersasian (“Mike Fusco™ and
“Mickey Coco”), Leonard Horwitz
¢“The Fox™), Laurance I. Goodman,
Salvatore 1. Cannatella, and Louis
Pacella, “Louie Doma.”

The defendants will be arraigned
on the charges Thursday (15) before
U.S. District Judge William C. Con-
aer when she trial date will be set.
Prosecuting attorney will be Nick
Akerman, U.S. Assistant Atiorney.
Maximum penalties for all the
charges range up to 40 years in jail,
fines of $55.000, and forfeiture of
the proceeds from the allegedly ille-
gal schemes.

According to the indictment the
defendants, in 1973, proposed to of-
fer to the public 300,000 shares of
common stock in the theatre at a
price of $7.50 a share.

The government charges that in

the prospectus filed with the FTC,
the identity and roles of some of the
defendants were fraudulently
omitted.

When the defendants were unable
to sell the required 275,000 share
minimum, the indictment charges
that the defendants offered individ-
uals secret cash bribes to induce
them tc buy the stocks, offered other
individuals extra stock under-the-
table if they purchased the stock,
and put stock in the names of some
individuals who had not actually
purchased the stock.

In addition the indictment
charges the defendants with skim-
ming receipts from the sales of con-
cert tickets, and receipts from bars
and concessions.

When the threatre went bankrupt
in Dec. 23, 1976, the theatre was au-
thorized by a bankrupty judge t
continue to operate its business and
manage its property as a “debtor in
possession,” subject to control of the
court.

However, the indictment alleges
the defendants continued skimming
the proceeds, and sold tickets for 61
permanent seats and 136 temporary
folding chairs which were not ac-
counted for on the books and rec-
ords. The tickets were sold for per-
formances by Frank Sinatra/Dean

(Continued on page 45) -

Top Ticketer
At Carnegie
Resigns Post

By ROBERT ROTH

NEW YORK-—-Camnegie Hall’s
head boxoffice treasurer was forced
to resign his post last week after
being implicated in an allegedly ille-
gal sale of tickets to two Vladimir
Horowitz concerts.

Following the first of the March
concerts, the state Artorney Gen-
eral’'s Office received complaints
that 1.000 tickets fewer than the
number advertised were available to
the public for purchase (Billboard,
March 25, 1978).

A statement made by Attorney
General Louis J. Lefkowitz Monday
(5) said that approximately 300 of
the tickets were sold 10 a New Jersey
ticket broker, Herman Agar, of
Union City, N.J.

“This broker is alleged to have
paid to the Carnegie Hall boxoffice
between $2,500 and $3,000 for the
tickets above the boxoffice price,”
the statement continued.

Harold Riegelman, vice president,
and general counsel for the venue,
said of the dismissed employe, Na-
than Posnick, “I think he fully un-
derstands that he made a big mis-
take.”

Under state law, boxoffice treas-
urers must be registered with the At-
torney General’s office. Using his
powers under that law, Lefkowitz

(Continued on page 46)

The Whole Nation
Is Getting Into

with their new smash single

“DRIFTING AWAY"

EC 1065-S

on East Coast Records & Tapes

Published by Unichappel, BMI

*Billboard Recommended Single, April 15, 1978*

CONCERT APPEARANCES

The Back Door
Washington, D.C. June 20th

Great Gildersleeves
New Yecrk City June 26th

Main Point
Philade:phia July 5

Pink Pelican, BMI

Personal
Representative:
Anthony J. Messina
Philadelphia, Pa. 19142
215:726-6049
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STAGE CROWD-—The Persuasions invite members of the audience to share
the stage during a recent concert appearance at the Other End in New York.

KANSAS CITY, Mo.—Despite
nearly an hour of intermittent rain
showers throughout the day, and a
broiling, humid sun which followed.
43,013 persons crammed into Kan-
sas City’s Arrowhead Stadium May
27 for Summer Rock 1, a 10-hour
rock event starring Detroit’s Bob Se-
ger & the Silver Bullet Bapd, and
Foreigner.

The Memorial Day weekend
show, which also featured four other
groups including neighboring St.
Louis rockers Head East, as well as
Bob Welch, Uriah Heep and Toby
Beau, reportedly grossed $439,412
for its three joint promoters, Con-
temporary Productions of St. Louis,
Chnis Fritz and Co. and Arrowhead
Productions, making it the second
best attended event in Kansas City’s
history.

Last year’s Superstar Sunday,
which featured Peter Frampton and
the Steve Miller Band, eclipsed last
Saturday’s production with an at-
tendance of 58,331 persons.

The show started promptly at its
scheduled 2 p.m. time with Texas
newcomers Toby Beau, but fell
nearly 45 minutes behind schedule
when rain stopped the production,
first for 20 minutes in the middle of
Welch's set and later delayed set
changeovers for both Welch and
Uriah Heep.

Welch continued to play for al-
most 15 minutes in driving rains
which necessitated covering speaker
stacks and unused electrical equip-
ment onstage with sheets of plastic.
Stage personnel fought to keep the
stage free of water with brooms and
squeegees but had to abandon ef-
forts as the storm threatened the
band’s electrical equipment.

Although prophetess Jean Dixon
had earlier speculated that a tornado
would strike the stadium, and kill up
to 3,000 persons, no tornado warn-
ings were issued that day by the local
National Severe Storms Forecast
Center. At the beginning of the
storm, Welch quipped from the
stage, “There’s no tornado today.
She’s wrong, it’s just raining like
hell.”

Though the show lagged almost
an hour behind schedule, the skies
cleared by early evening as Head
East opened its set. Brisk equipment
changeovers and slightly abbre-
viated sets on the part of Head East
and Foreigner allowed headliner Se-
ger to begin his set less than half an
hour behind schedule.

Seger & the Silver Bullet Band
rocked for more than 90 minutes

«» TORNADO THREAT PASSES =

Kansas City
Pulls Wet 43,013

By PAUL HOHL

szl
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with material taken from both his
“Night Moves” and “Live Bullet”
LPs. The show, which for the most
part was a copy of his last tour, was
highlighted by horn player Alto
Reed who climbed to the top of the
40-foot high speaker platform to
wail on Seger’s final encore, Chuck
Berry's “Let It Rock.”

Kansas City proved a little tamer
than several other cities on Seger’s
summer tour. Noticeably absent
were the bared chests of young
women on Seger's “Night Moves”
song, as well as the general adoles-
cent mischief which has been re-
ported at Seger appearances in other
cities this spring.

While the rain and sauna-like
heat which followed might have
dampened the spirits of the crowd,
its enthusiasm for the music had not
diminished during the day. as the
crowd huddled and pressed close o
the plywood barricade until the final
notes of Summer Rock | were justa
memory.

The next production scheduled at
Arrowhead Stadium is the annual
Willie Nelson July Fourth Picnic
slated for July 1. The event is ex-
pected to draw a record crowd from
seven surrounding states and will
feature Waylon Jennings, Jessi Col-
ter, the Grateful Dead, Jerry Jeff
Walker and Missoun, in addition to
Jennings.

L.A. Greek
Ups Curtain

LOS ANGELES—Tickets for the
Greek Theatre’s summer lineup of
stars went on sale May 28.

The season officially opens Tues-
day (13) with D’Oyly Carte Opera
Co.. followed by Tom Jones June 28-
July 1.

July's lineup includes: Stanley
Clarke (2-3), Shaun Cassidy (5-8),
Chick Correa (9-10), O'Jays (12-15),
the Ballet Folklorico (19-23), David
Soul (27-28), and Harry Chapin (29-
30).

Acts set for August include: Lou
Rawls (2-5), Chicago (6-11), Phoebe
Snow and Gato Barbieri (19-20),
Little River Band (23-24), Cleo
Laine (25-26) and Barry Manilow
(Aug. 27-Sept. 3).

Rudolf Nureyev returns to the
outdoor arena Sept. 5-10. Other per-
formers set for September are: Seals
& Crofts (25-26), the Emotions with
the Brothers Johnson (20-23), and
Ben Vereen closes out the season
(27-30).
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NEW YORK-The Catskill
Mountain resort hotels here are
paying top dollar to lure top
name entertainers to their night-
clubs, and old ethnic booking
policics are giving way to a more
diverse spread of talent.

The hotels, which boast 1,000-
3,500-seat rooms. pay as much as
g $17,500 per night to book a well-

known MOR singer or comic
solely for its guests, although
some hotels occasionally allow
non-guests to see shows if they
pay a $10 cover or admission
charge.

The Concord and Grossinger’s
are among the largest operations
in the area, and are generally
credited with starting the policy
of big name entertainment years
ago that prevails today.

The Concord began booking
acts to give itself an edge over the
competition from other nearby
resorts, which are clustered
around small towns in upstate
Sullivan County, about 75 miles

north of here. The area is within

% a two-hour drive from the city.
Among the other hotels book-
ing names are Kutchers Country
Club, the Raleigh, and the

Granit. Browns and the Nevele
é are not as active as they have

been in the past. Each hotel pro-
vides its own musical backup for
the singers.

It’s & sure bet that on a special
weekend—Memorial Day or La-
bor Day, there will be a name en-
tertainer working at a major
Catskills resort.

Artists who perform in the area
frequently return year after year
and are generally booked ac-
cording to a prearranged sched-
ule that takes them to other resort
areas in the Pennsylvania Po-
conos, the New England Berk-
shires and as far south as Miami
Beach.

Many of them also play the
% Las Vegas hotels. They are paid a
fec that usually represents what
they could be making in a week’s
work elsewhere. either in tele-
vision or summer stock.

These acts range from names

STILL PAY TOP $

Catskill Bookings Widen
Beyond Ethnic Bounds

By DICK NUSSER

such as Robert Goulet, Paul Wil-
liams, Sergio Franchi, Connie
Stevens, John Davidson, Vivian
Reed, Don Cornell, Al Martino,
Lainie Kazan, Jerry Vale, Julie
Budd, Ray Charles, Nancy Wil-
son, Milton Berle, Robert Klein,
Jerry Lewis, David Brenner and
David Steinberg.

The Yiddish singers and ethnic
comics who were once staples on
the bill, at least as opening acts, g
are giving way 1o younger per-
formers who, in terms of dollars.
account for a greater portion of
the entertainment budget than
the top acts.

Discos are another factor in
the Catskills nightlife, but most
hotels still employ anywhere
from three to four bands on a
regular basis to play lounges and
for dancing.

“There’s a lot of money tied up
in the bread-and-butter and sup-
porting acts,” notes Howard
Rapp of the Charles Rapp
Agency, which block books acts
in several resort areas. %

PP
NN

“We handle packages for per-
formers and the hotels.” he says,
estimating that the agency han-
dles about 85% of the hotels in
the Catskills.

Singers like Joann Engel, Toby
Stone and Bunny Parker work
year-round. and are paid $125
per show and up.

PP
NN

Prices for major acts vary,
from around $1.500 per show up
to the aforementioned $17,500.
They normally only are booked
in the summer, from July 4 to La-
bor Day although New Year's
and Christmas holidays also
draw top names. Hotels try to
book acts on an exclusive basis
whenever possible.

The Concord Hotel’s 3.500-
seat Imperial Room is the area’s
biggest room. Kutsher’s Stardust
Room seats 1.800. Grossinger’s
Terrace Room seats 1,100. Other
hotels have rooms that size or
does an act really pull an au-
dience? Not 1o a great extent.
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Andrew Lloyd Webber Has

Esoteric Work, ‘Variations’

NEW YORK-—Losing a soccer
bet led composer Andrew Lloyd
Webber 1o compose a scries of vari-
ations on a Paganini theme and the
results of this rather esoteric concept
are now available on an MCA al-
bum, titled “Variations.”

A composer best known for “Jesus
Christ Superstar” and the less com-
mercially successful “Evita,” Web-
ber has created a rather interesting
collection of “variations™ within the
work, performed by Britain's pre-
mier jazz/rock fusion group Colos-
seum 11.

Making a brief appearance before
a number or media reps and MCA
staffers in New York recently, Web-
ber says MCA in the UK. ap-
proached him about recording the
variations based on the theme from
Paganini’s A minor Caprice for Vio-
lin, and blushingly went on to say
that, at first, he thought the com-
pany might be trying to recycle a lot
of old vinyl from a previous project.
A veiled reference to the two-album
“Evita” sct of last year.

The 23 variations last about 40
minutes in all and were originally
written by Webber to be performed
live.

The actual work came to be writ-
ten as the result of a soccer bet by
Andrew Webber with his brother
Julian. a cellist of some renown in
his home country of Britain. The
younger brother, Julian, had for
some time suggested that Andrew
write a piece that included cello, but
is wasn't until the soccer wager that
“Variations” came to be written.

The pieces were first performed in
the summer of 1977 at the Sydmon-
ton Festival on the edge of Water-
ship Down in Britain. MCA Records
asked Webber to expand the work
slightly for records. So, the composer
combined the original performers,
Juhan, Barbara Thompson and Rod
Argent, with the other members of
Colosseum 11—-Gary Moore, Don
Airey, John Mole and Jon Hiseman
for the final recorded version.

DAVID FARRELL

100,000 Jam Into Sacramento For
73-Band Dixieland Jazz Festival

SACRAMENTO-There’s a vital
society here honoring and remem-
bering traditional jazz. For the past
five years, on Memorial Day week-
end, something has been going on in
California’s capital that can no
longer be ignored.

A non-profit corporation called
the Sacramento Traditional Jazz
Society puts on a four-day dixieland
happening May 26-29, which it
modestly calls The World’s Greatest
Jazz Festival.

Itall started in 1954, when “Shak-
ey” Johnson opened his first Pizza
Parlor in Sacramento and brought
in a dixieland band for the enjoy-
ment of his customers.

Now, 24 years later, people of all
ages come from all over the U.S. and
Canada to listen to their kind of mu-
sic: traditional jazz. the forerunner
of all forms of jazz.

Credit for getting it all together
goes to the Society's president Dutch
Deutsch, Jubilee chairman Bill
Borcher and 700 volunteer workers
who not only manage to keep the fans
happy but also the members of 73
bands, approximately 600 musi-
cians, as well as 18 guest stars. Bands
came from as far away as Honolulu,
Tokyo and Sydney. Australia.

There were 25 locations where
jazz was heard from 10:30 a.m. until
2 a.m. the next morning. In addition
there were two open air sites where
guest stars performed from 6:30 p.m.
until 10:30 p.m.

Among the acts was the popular
trumpeter “Wild” Bill Davison.
Now 72, he lives in Denmark and
has recorded 27 LPs the past four
years. Playing with him were Vic
Dickenson on trombone and Johnny
Mince on clarinet.

Opening night. Red on vibra-
phone joined trombonist Urbie
Green in a duet on “Exactly Like
You,” a performance which was a
memorable moment.

Then there was Natalie Lamb
who wanted to be an opera singer
until she heard Odetta sing the blues
and listened to records by Bessie
Smith and Ma Rainey. Today, she is

WhiteHouse

® Continued from page 3

late Paul Desmond, Jim Hall, Clark
Terry and Joe Williams.

Wein says the White House will
provide the stage and sound equip-
ment for the concert which will be
preceded by a buffet dinner.

The government’'s Voice Of
America radio service will tape the
concert and the National Public Ra-
dio’s highly successful “Jazz Alive”
series will air the concert live that
evening. Billy Taylor, the show’s
host, will do the NPR introductions.

Wein calls the evening in terms of
prestige and accreditation for jazz
“as important a night for the music
as any in its history.”

The Newport Festival begins its
eighth year in New York City Friday
(23) and runs through July 2.

Westchester Men

e Continued from page 44
Martin, James Taylor, Paul Anka,
and Al Stewart.

The defendants are charged with
obstructing justice because, the in-
dictment says, they allegedly coun-
seled witnesses to conceal the identi-
ties of the persons responsible in the
allegedly fraudulent stock transac-
tions.

The investigation is continuing
with the aid of the FBI and IRS.

www americanradiohistorv. com

one of the country’s outstanding
blues singers.

One of this year's popular and in-
novative features was “Pianorama,”
a six-hour session, where 21 out-
standing pianists displayed their in-
dividual styles. Among them were
Norma Teagarden, Ralph Sution
and Johnny Guarnier.

Now to the bands—73 of them. It
was impossible to hear them all but
most of the ones heard were incred-
ibly good, their performances excit-
ing. Standing ovations and screams
for “more” occurred frequently.
Most talked about was the San
Francisco Jazz Band from Australia,
led by American-born Tom Baker.

You knew why the group was so
popular when you heard it play
Scott Joplin’s Original Rags.

The Dixieland Saints from Tokyo.,
led by trumpet player Yoshio To-
yama, won the hearts of the au-
dience when he sang and imitated
Louis Armstrong. Superb musi-
cianship was displayed by the
Queen City Jazz Band from Denver
led by trombonist Alan Fred-
erickson. It brought the house down
with its rendition of King Oliver’s
“West End Blues.”

The Climax jazz band from To-
ronto played with tremendous drive.
Its arrangement of King Oliver’s
“Chimes Blues” is a classic. From
Orlando, Fla.. came Jim Maihack’s

Rosie O’Grady’s Goodtime jazz
band. with Maihack’s rendition of
Turk Murphy’s “Trombone Rag”
super rendition.

Two excellent bands came from
Boston, the Yankee Rhythm Kings
and the New Black Eagle jazz band.
The latter featured jazz tuba player
Eli Newberger.

The Happy Jazz Band from San
Antonio under cornet player Jim
Cullum, brought Allan Vache. an
outstanding clarinet player. From
Southern California. among others,
came the Nightblooming Jazzmen
and the King Zulu Paraders, a big
band that brought the house down
with its rendition of “Battle Hymn
Of The Republic.”

It was most refreshing to hear so
many young performers. There were
six bands whose members’ average
age was 20. The youngest and most
exuberant group was the Jazz Mi-
nors from Eugene, Ore. Twelve
young men made up the Royal
Society Jazz Orchestra from Gilroy,
Calif. It performed in tuxedos and
produced a sound reminiscent of the
bands of the "20s.

There were five locations where
you could purchase records that
many of the bands brought with
them. Sales were brisk.

Last year the count was 60,000 ad-
missions—this year 100,000.

RUDI FEHR

COOPER & MESNICK COLLABORATE

New Yahoo Firm To Offer
Colorado Concert Series

By DICK KELLEHER

DENVER—A new concert pro-
duction company makes its debut in
the Rocky Mountain area Monday
(12) when it presents Jerry Lee
Lewis, the Kendalls, Moe Bandy
and Chuck Price at Red Rocks am-
phitheatre.

The firm, Yahoo Production. is
based here but has plans to also
present concerts in other markets.

A concert featuring Johnny Pay-
check, Doug Kershaw and™Barbara
Mandrell is planned for June 26 in

Billings, Mont,, at the Yellowstone
Metro Arena, says Jay Cooper, one
of the two principals in Yahoo Pro-
ductions, with Jim “Jingles” Mes-
nick.

Yahoo is concentrating its efforts
on Red Rocks, the naturally formed

arena west of Denver, Cooper says,

the theme of the summer programs
will be “Country On The Rocks.”
Yahoo 1s the first promoter (o spon-
sor country music at Red Rocks, he
claims.

Screen Gems
5 Minutes from RCA
6 Minutes from U.A., A&M

LEE ZHITO SLEPT HERE

NEWLY REFURBISHED HOME
BOUGHT ANOTHER—REDUCED FOR QUICK SALE
BEST VALUE IN AREA AT $169,500

Lovely 3 BR, Den, 2'2 BA.
Traditional. GARAGE, FORMAL
DINING RM., HUGE DISCO-PROJECTION
PLAYRM. W/DARK RM., WOOD FLOORS

2535 CANYON DRIVE

3 Minutes from Capitol Records
4 Minutes from Motown, ATV, Mercury, Polydor, KIS,

7 Minutes from MCA, Warner Bros.

Located In Prestigious LOS FELIZ OAKS,
OPEN SUNDAY 1-5 P.M,, or
By Appointment Anytime,
(213) 462-7453 or (213) 464-5405

BROKER/OWNER
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Talent

BOB DYLAN
Universal Amphitheatre,
Universal City. Calif.

The lights dimmed. Assembled onstage was
an eight-piece band, three female singers. Fol-
lowing a brief instrumental warmup, the legend
appeared, dressed chicly in black. As he placed
his electric guitar around his shoulders, the
magic began—Bob Dylan had returned to the
Los Angeles concert stage for the first time in
four years.

His June 2 appearance—the second of seven
sellout shows—if anything, proved that Dylan,
the man, the prophet, the poet, one of rock’s le-
gitimate superstars, still can generate a mystical
aura and play stupendous rock’n'roll.

The show was divided into two parts by a
brief intermission, with both halves showcasing
much of the old and some new material from
Dylan‘s forthcoming Columbia album ‘‘Street
Legal.”

There were no acoustical numbers as Dylan
opted to play electrified rock all night. And the
show, as one might expect from Dylan, was not
void of surprises. Many of his old standards,
rock classics, such as “Mr. Tambourine Man,”
“Shelter From The Storm,” “Tangled Up In
Blue,” and others were delivered with striking
rearrangements so that in instances they re-
mained barely recognizable untif a few bars into
the song.

The drastically altered tunes, in fact, came
across as superior to the originals. The new in-
terpretations transformed upbeat rockers into
narratives and ballads.

The stunning rendition of the eerie ballad
“Mr. Jones,” with Dylan in the limelight, proved
to be magical as Dylan loosened his stage pres-
ence and frolicked along the rim of the stage. He
followed with the revolting “Maggie's Farm,”
and when he did “Like A Rolling Stone,” the au-
dience exploded with emotion and cheers each
time Dylan enunciated the line “How does it
feel?”

Rounding out the hour-long first half was a
poignant version of "I Shall Be Released.”

The second half, also an hour in length, con-
tained favorites like “One More Cup Of Coffee,”
his peace anthem “Blowin' In The Wind,” “I
Want You,” “All | Really Want To Do,” “Alt Along
The Watchtower,” and one of the standout tunes
of the evening, “Just Like A Woman,” which
held true to the original right up to the blazing
harmonica finish.

A strong song from his new album, “Tales Of
Yankee Power"" proved to be a stunner, as he ap-
plied the old Dytan magic in terms of lyrics and
melody.

The show finished in the manner it started
with more favorites like “it's All Right Ma, I'm
Only Bleeding,” “Forever Young" and an encore
of “Times They Are A Changin'.

As he strolled from the stage, Dylan shook
hands with those in the front row before depart-
ing to raving cheers beckoning for more. But the
house lights went on and the magic followed the
crowd to the parking lot. ED HARRISON

BRUCE SPRINGSTEEN

Nussau Coliseum, Uniondale. L.1.

“The boss is back” read the banners strung
inside Nassau Coliseum June 3 when Bruce
Springsteen made his first appearance in almost
two years in the New York City area.

And the banners didn't lie. If Elvis was the
“king” then Springsteen has to be at least the
current “boss” in rock'n'roll. His three-hour
show (including a 20-minute intermission) was
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Talent In Action

the standard by which other rock shows can be
Judged.

Almost every number earned a standing ova-
tion from the SRO crowd which on some of the
standards could be heard singing along with
Springsteen and his incredibly tight seven-man
E Street Band.

When the show ended, after two encores, the
audience still wouldn't leave though the lights
came on. Springsteen was obliged to do two
more encores inside the brightly lit auditorium.

Though the audience was obviously more fa-
miliar with Springsteen's old material than with
songs on his newly released “Darkness On The
Edge Of Town" LP, in performance such new
Springsteen classics as “Adam Raised A Cain,”
“Racing In The Street” and “Prove It All Night"
were almost as well received as the beloved
“Born To Run,” “Tenth Avenue Freezeout,” or
“Hiding In The Back Streets.”

Altogether Springsteen and his band per-
formed more than 20 songs finally ending with a
spirited rendition of “Quarter To Three,” reaf-
firming once more Springsteen's dedication to
the spirit of rock'n'roll.

While Springsteen’s songs on disk are melod-
ically and structurally complex, in performance
the songs are solidly punched out by the bass
and drums.

Focus of the show, of course, was Spring-
steen himself. Dressed in black tie and gray
jacket, he looked more like the streetwise Willy
de Ville than the whimsical New Jersey hippie of
years past.

Springsteen performed with a great deal of
energy, bounding up and down the two-tiered
stage. Only Clarence Clemons, the giant sax
player, was able to come anywhere near “the

boss” in stage charisma. The rest of the band.

pretty much stayed in the background.

Springsteen didn't do much talking during
the show, concentrating on his singing. But he
did tell a nice story. Late one night on the road,
he said, he ran into a flying saucer which was
looking for the New Jersey Turnpike.

After getting the directions the spacemen
told Springsteen he could ask for any one wish
and they would do the best they could. ““Can you
make me a movie star?” asked Springsteen. Af-
ter deliberating, the aliens answered, “would
you settle for rock’n'roll?’ ROMAN KOZAK

THE OSMONDS
Las Vegus Hilton

The Osmonds' three-week engagement which
ended June 1 at this city's largest main show-
room drew well-earned respect and plaudits.

The entire family, from 14-year-old Jimmy to
the four oldest brothers, on Mdy 30, hoofed and
sang up a storm in their hour-plus, 11-song
show.

An opening film sequence, which included
takes from its television series, was much too
long, finding Donny and Marie popping through
the screen singing at times, a too-loud disco
number, “Dr. Dancing.”

Then, the 12-female Ice Angels took to the
glass-like surface for one of several high-kicking
sequences. After some cute patter, Donny and
Marie vocalized on their familiar tune "It Takes
Two” with Donny in a new, low voice.

Jay, Merill, Alan and Wayne help to pick up
the show's pace with “Resurrection Shuffle”
and The Bee Gees hit “Stayin’ Alive” in excellent
falsetto voices.

Qutfitted in black coats, pants and colored
shirts, the four Osmonds still possess that char-
ismatic quality when they take to any stage.

James Taylor’s hit, “Smitin" Face,” featured
Jimmy belting out his version of the song fol-
lowed by the title song from his first film, “The
Great Brain.”

"“Singin’ In The Rain" showcased the entire
clan in a dance effort prior to a pure-harmonic
version of “The Way We Were™ accompanied by
film clips of their early appearances on the Andy:
Williams tv show.

Carnegie Hall

® Continued from puge 44
ordered Posnick barred from his
post and from any similar position in
New York for nine months.
Riegelman noted that “Carnegie
Hall is instituting additional con-
trols on all boxoffice procedures.”
No word was available on the 700
other tickets alleged not to have
been sold, but Orestes J. Mihaly, as-
sistant Attorney General in charge
of the securities bureau, said, “Our
investigation is continuing to see

| what we're going to do.”

A holdover from last performances here, Paul
McCartney & Wings' "Live And Let Die,” with a
convincing karate display by the four older Os-
monds, was still a believable, viable sequence.

Donny & Marie return to the stage with a hits
medley, featuring the recently married Osmond
on keyboard efforts.

Concert spot, "'A Little Bit Country—A Little
Bit Rock'N'Roll” preceded an instrumental exhi-
bition by the four older Osmonds. A hoedown
and closing ballad combination, “The Plan” and
"I Believe' ended the entire production on an
inspiring note backed by the 30-piece Jimmy
Mulidore Orchestra. HANFORD SEARL

MELANIE
Carnegie Hall, New York

it's a new Melanie back on the concert trek
after a too-long absence—but retaining the abil-
ity to move her cult following as she did during
her flower-child days. A more mature presenta-
tion, the same exhuberant onstage prancing,
and an interesting blend of new material and
some old but not forgotten standards served a
good recipe for her first date of what is promised
as a “five-year tour.”

Some solid backing by Arista's Brecker Broth-
ers—Michael on sax and Randy on trumpet—
heightened the second half of the show, vir-
tually SRO, June 3. Also effective were two sets
of drums with Chris Parker and Gary (Coffi) Hall
plus percussionist Tony Ramos on Bongos, and
guitarist Sal Ditroia who dueted effectively on a
number of selections.

Only the production itself marred the eve-
ning, with the show a half-hour late, a dragged-
out 40-minute intermission and a too-long en-
core period—although you couldn't blame the
girl for not wanting to leave the stage.

Her costumes set the show's tenor, with a
black gown and sequined shawl for the opening
half, featuring a booming “Cyclone" opener that
was one of the night's high spots, a fast shift of
mood to “Ground Hog Day,” then an upbeat bal-
lad styling on “Running After Love” from her
new Midsong LP, and a solid rendition of Jesse
Winchester's “Yankee Man,” featured on both
the new and her old albums.

Ditroia provided effective counterpoint on
one of her new songs, “Hand Me Downs,” with
Ramos' bongos backing another effective unre-
corded tune, “Leftover Emotions.”

A rockin’ “Photograh” closed the first half,
with her impromptu dance on stage working on
stage evoking memories of the last decade,
bringing the audience into the aisles and down
front.

Michael Brecker's solo sax was a plaintive
backdrop for the post-intermission opener, “I'm
So Blue,” dedicated to her mother, as Melanie
reverted to old-style with tunic pants, T-shirt,
over blouse and sandals—closer to the original
perhaps, but definitely with a new "bite.”

“Look What They Done To My Song Ma'" was
a clapalong hit of the second half, with Randy
Brecker chipping in some great trumpet, fol-
lowed by an upbeat “Spunky” and “Miranda,
at which point she exclaimed to the applause:
“It's my rebirth!"”

Program closed with a rousing "Lay Down
Sally” providing the best jam session of the eve-
‘ning for the band as a whole; a belting “Knock
On Wood" (new single) with her exhuberagce
shining out and another old favorite windup,
"Friends And Company,” with the audience
again in the aisles as she hit that magic chord of
response.

The two-hour-plus show of 18 numbers was
more new than old, disappointing a number of
old fans, but her encores included “I'd Rather
Leave While I'm In Love,” “Beautiful People,” a
distinctive arrangement of “It's Almost Like
Being In Love,” a rousing “Ruby Tuesday” and a
two-guitar “Leftover Wine.”

That would have been the spot to end, but
two more reprises of earlier songs were anti-
climatic. It's nice too know she’s still got “it,
and perhaps the tour will provide a career
rebirth. STEPHEN TRAIMAN

Sager And Hamlish
Teaming Up Again

LOS ANGELES—Carole Bayer
Sager and Marvin Hamlish will
create the score for Neil Simon’s up-
coming musical.

The team is responsible for writ-
ing the Oscar-nominated tune “No-
body Does It Better” as well as the
Oscar jubilee song, “Come Light
The Candles” sung by Sammy Davis
Jr.
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o Total Ticket
£ | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | “DENQTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1| BOB SEGER & THE SILVER BULLET BAND/ 33.492 $10-512 | $347,680
FOREIGNER/NAZARETH/TOBY BEAU—Belkin Prod./ ’
Music Circuit, lowa Fairgrounds, Des Moines, lowa,
May 29
2 | WAYLON JENNINGS & THE WAYLORS/JESSI 16,898 | $10-312.50 | $176,308
COLTER/DIRT BAND/PURE PRAIRIE LEAGUE/HANK
WILLIAMS JR./HEARTSFIELD—Feyline Presents Inc./
Cefebration Prod./Chicago Prod. Speedway,
Rockford, lII., June 4
3| GRATEFUL DEAD-BIll Graham, UCSB Campus 17618 | $7.50-311 | $162,134
Stadium, Santa Barbara, Calif., June 4
4| WAYLON JENNINGS & THE WAYLORS/JESSI 10,081 | $8.50-310 | $89,943
COLTER/ATLANTA RHYTHM SECTION/BOB WELCH/
HEAD EAST/HANK WILLIAMS JR./UGLIES—Feyline
Presents Inc./Celebration Prod., Central Stage
Fairgrounds, Rapid City, S.D., May 29
Arenas (6,000 To 20,000)
1 | BOOTSY'S RUBBER BAND/ENCHANTMENT/ 18,236 | $6.75-38.75 | $139,434*
RAYDIO—Feyline Presents Inc./R&B Prod., Forum,
Inglewood, Calif., June 3
2 | FOGHAT/ATLANTA RHYTHM SECTION/RAINBOW/ 13,173 $10 | $131,730%
SWEET—Frank J. Russo Inc./Atlantic Pres. Civic
Center, Providence, R.l., June 4
3 | FOGHAT/SWEET—Ruffino & Vaughn/TM Concerts, 11,709 | $6.50-38.50 | $94,722
Nassau Vet. Mem. Col., Uniondale, N.Y., June 2
4 | PARLIAMENT/BAR-KAYS/EVELYN “CHAMPAGNE" 13,066 | $6.50-37.50 | $92,555
KING-Tiger Flower & Co., Col., Hampton, Va., June 3
5 | JEFFERSON STARSHIP/BGB WELCH-DiCesare- 10,750 | $6.75-§7.75 | $80,308
Engler Prod., Civic Arena, Pittsburgh, Pa., June 3
6 | BOOTSY'S RUBBER BAND/ENCHANTMENT/ 11,208 | $5.50-37.50 | $77,265
RAYDIO—Feyline Presents Inc./Bill Graham/R&B
Prod., Col., Oakland, Calif., June 2
7 | FOGHAT/RAINBOW—Cross Country Concert Corp., 9,532 | $6.50-37.50 | $67,656*
Civic Center, Springfield, Mass., May 29
8 | JOURNEY/RONNIE MONTROSE-Bill Graham, 8,793 | $6.50-37.50 | $59,842*
Pavilion, Concord, Calif., May 29
9 | FOREIGNER/HEAD EAST—Entam, Freedom Hall, 7,609 $7.88 | $57.115
Johnson City, Tenn., June 3
10 | BOB SEGER & THE SILVER BULLET BAND/WET 10,070 $550 | $55,385
WILLIE/TOBY BEAU—Feyline Presents Inc.,
McNichols Arena, Denver, Colo., June 1
11 | 0’JAYS/BAR-KAYS/DAVID OLIVER/CHOCOLATE 7,109 $6-38 | $52,902
MILK—Lewis Grey Prod., Checkerdome, St. Louis,
Mo., June 1
12 | KINKS/CHARLIE—Frank J. Russo Inc., Civic Center, 6,811 $7-37.50 $50,090
Providence, R.I., June 3
13 | REO SPEEDWAGON/CHEAP TRICK/NO DICE- 7,160 | $6.50-37.50 | $49,092
Sunshine Prom./Aiken Management, Music The.,
Evansville, Ind., May 29
14 | FOREIGNER/BOB WELCH—Entam, Civic Center, 6,467 $7-88 | $47,456
Roanoke, Va., June 4
15 | FOREIGNER/HEAD EAST—Entam, Col., Knoxville 5905 $7-38 $44,263
Tenn., June 1
16 | FOREIGNER/BOB WELCH—Entam, Col., Greensboro, 5610 $7-88 $43,839
N.C., June 2
17 | OUTLAWS—Don Law Co., Cumbertand County Civic 6,000 | $6.50-87.50 $41,100
Center, Portland, Maine, May 29
Auditoriums (Under 6,000)
1| BOB DYLAN—-Jerry Weintraub Presents, 21,000 $12.50 | $262,500*
Ampitheatre, Universal City, Calif., June 1-4 (4)
2 | ARETHA FRANKLIN—Ray Sheppardson, Carnegie 11,200 $8-315 | $126,000%
Hall, New York, N.Y., May 29 & 30 (4)
3 | KINKS/CHARLIE—Don Law Co., Music Hall, Boston, 8,400 | $7.50-38.50 | $67,900%
Mass., June 4 (2)
4 | AMERICA/KATE TAYLOR-DiCesare-Engler Prod. 6,537 3850 | $53,667
Staniey The., Pittsburgh, Pa., June 4 (2)
5 | BOB MARLEY & THE WAYLORS/ THE IMPERIALS - 3313 $7.50 | 24,877
DiCesare-Engler Prod., Stanley The., Pittsburgh, Pa.,
June 2
6 | RAINBOW/URIAH HEEP/NO DICE—Monarch 3,456 | $6.50-37.50 | $24,716*
Entertainment, Capitol The., Passaic, N.J., June 2
7 | AL DIMEOLA/RENAISSANCE—Bill Graham, Comm. 3,591 | $5.50-$7.50 | $23,716%
The., Berkeley, Calif., June 1
8 | JOHN McLAUGHLIN/BILLY COBHAM—Avalon 2965 | $6.50-58.50 | $22,793*
Attractions, Civic Aud., Pasadena, Calif.,, June 4
9 | LITTLE FEAT/JOHN HALL—Ruffino & Vaughn, 2,808 | $6.50-$7.50 | $21,060
Boutwell Aud., Birmingham, Ala., May 29
10 | ALVIN LEE & TEN YEARS LATER/DUDEK-FINNEGAN- 2,589 | $5.50.96.50 | $16,538
KRUEGAR-Pace Concerts, Col., Houston, Tex., May
30
11 | UITTLE FEAT/JOHN HALL—Mid-South Concerts, 2418 $6-37 | $16,532*
Aud., Jackson, Miss., May 30
12 | ELVIS COSTELLO/MINK DE VILLE/NICK LOWE— 2,322 | $5.50-36.50 | $14,981
Wolf & Rissmiller, Civic Center, San Diego, Calif.,
May 31
13 | RENAISSANCE/AL DIMEOLA—Caravan Concerts, 2,010 $6.50-7.50 | $14,613
Symphony Hall, Phoenix, Ariz., May 30
14 | BOOTSY'S RUBBER BAND/RAYDIO/COLD-FIRE~ 2,085 | $6.85-57.85 | $14,286
Lewis Grey Prod., Mem. Aud., Sacramento, Calif.,
May 30
15 | KINKS/CHARLIE-DiCesare-Engler Prod., Stanley 1723 $7.50 | $12,923
The., Pittsburgh, Pa., June 1
16 | JOURNEY/RONNIE MONTROSE-California 1,818 $7.50 | $12,802

Concerts/Moonlight Prod., Theatre, San Diego,
Calif., May 30
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1 Air: KALX music director Tim Devine interviews Rounder artist George
‘horogood between sets of a live broadcast from Berkeley's Keystone. The
station promoted the show through an album giveaway.

“ROM BAY AREA CLUBS

Calif. Berkeley Station
stresses Live Broadcasts

By ED HARRISON

LOS ANGELES—At KALX-FM,
the Univ. of Calif. at Berkeley radio
station. the name of the game is live
broadcasts.

In the past six months the station
has heavily involved itself with the
transmission of live shows from San
Francisco’s Old Waldorf and the
Keystone in Berkeley. usually on
weekends.

During that time span. shows by
Hawkwind, Nova. Budgie, Root Boy
Stim. Doucette. Albert King. John
Lee Hooker. Pete & Sheila Esco-
vedo. Caldera. Bill Summers. Richie
Furay and John Miles were broad-
cast from the Old Waldorf.

Shows emanating from the Key-
stone included Harvey Mason/
Mary Clayton. George Thorogood
& the Destroyers. Hoodo Rhythm
Devils and some local bands.

The series of live shows has not
only strengthened the 10-watt sta-
tion’s credibility. but has given lis-
teners unable to attend the shows an
alternative. Music director Tim De-
vine reports that in instances fans
who listened to the broadcast of the
early show would be motivated to at-
tend the late show or the following
evening's concert.

Devine says he surveys listings of

upcoming Bay Area concerts for
shows compatible to KALX's for-
mat. He then contacts the label's lo-
cal promotion man for permission
nd the feasibility of the label pay-
12 the telephone expenses.
While San Francisco's progressive
+SAN-FM also does occasional live
broadcasts. Devine says KALX has
picked up the slack.

“If we do shows out of San Fran-
cisco.” savs Devine. “it allows
people in the East Bay to hear shows
they might not have been able to see
in person. They are also glad to lis-
ten to a live show uninterrupted.”

In addition 1o the live broadcasts.
KALX has increased its promo-
sional involvement. At one time the

‘tion did an occasional album

‘eaway. but now we're doing as

wch as we can handle.” Devine
Says.

An integral part of its promotions
(in addition to eight to 15 different
album giveaways 1 month) are artist
interviews. usually two to five per
week depending on artist avail-
ability.

In arecent two-week span. KALX
interviewed Sea Level. Blondie,
Garland Jeffreys. Budgie, Capt.
Beefheart. Tim Weisberg, Robin
Williams, Tuff Darts and Chinga
Chavin’s Country Porn.

Says Devine: “If the artists plays a
Berkeley date, they usually go to
KALX and if its schedule permits
also to KSAN. If they play San
Francisco. it’s the other way around.

“But if a record company feels it
has a new artist in town appealing to
college audiences, we'll do a promo-
tion.”

Recent promotions evolved
around Warner Bros. artist Michael
Hoenig, CBS® Elvis Costello. Poly-
dor’s Jam and Rainbow. Chrysalis®
Blondie and others.

“KALX listeners know they can
tune in every week fora new promo-
tion.” says Devine.

Promotion duties are shared by
Devine and Michael Moore.

Wainwright
Arista Promo
Right Timely

LOS ANGELES- - Arista Records
took advantage of the timely release
of Loudon Wainwright 1II's newest
album “Final Exam™ with a promo-
tion campaign directed at the college
market.

Engincered by Marilyn Lipsius,
Arista’s manager of college promo-
tion. the campaign aftorded 25 col-
lege radio stations across the country
the opportunity to devise their own
“Final Exam™ contests. Prizes in-
cluded albums. Wainwright “Cram
It" T-shirts. and “Final Exam™ pen-
cils and posters. The station with the
mostimaginative contest received 10
Arista albums ol its choice.

The winning station was WUOG-
FM in Athens. Ga.. which asked its
listeners to contribute essavs of ap-
proximately 50 words in length ex-
plaining why the entrant felt he or
she should receive the prizes.

The station spent an hour of its
“Monday Night Special™ in April
playing the album. live Wainwright
tapes and an interview with
Wainwright which was served to col-
leges by Arista.

Other notable entrees came from
WPRB-FM at Princeton Univ.,
which requested that listeners send
in copies of their exam schedule.
with the most grueling declared the
winner. and from WMRA in Harris-
burg, Va.. which made up an eight-
question test on Wainwright trivia.

Studio

Track

LOS ANGELES—Livingston Taylor recording
at Filmways/Heider Recording with engineers
Norm Kinney and David Gertz at the controls.
Also at Filmways/Heider, Lalo Schifrin recording
an upcoming MCA project with producer Sonny
Burke and engineer Peter Granite; Motown's
Thelma Houston in to record vocals with pro-
ducer Greg Wright and enginners Steve Hirsch
and Chris McNary; Johnny Hammond Smith
working on his next Fantasy release with pro-
ducer Orin Keepnews and engineers Peter Gran-
ite and Ralph Osborne.

Walter Egan at Producer’s Workshop remix-
ing a new single for CBS, Lindsey Buckingham
producing, Richard Dashegt at the board. Other
Producer's Workshop activity: Producer Thom
Bell mixing the Spinners’ new project for Atlan-
tic, Don Murray engineering; Bob Ezrin produc-
ing Tim Curry; Colleen Peterson working on her
new album for Capitol with producer Ben
Palmer and engineer Don Murray; and Alan
Abrahams mixing Pure Prairie League for RCA.

Norman Ratner producing Bob McGilpin for
Butterfly Records at Redondo Pacific with Bob
Stringer engineering and Roger Paglia assisting.

Lane Caudell co-producing himself with Ge-
rard McMahon at Sierra Pacific with Patrick
McDonald at the board. . . . Louie Belson cutting
a project for Pablo at Group IV with Val Valentin
engineering, Betsy Banghart seconding. Also
there, Patrice Rushen in for Elektra/Asylum, Pe-
ter Chaiken at the console along with Paul Aro-
noff. ... Papa John Creach finishing an LP for
DJM at Doctor Musix, Parelo Jones producing,
Peter Hirsch at the board.

Qut Of Town Notes:

Bob Kinney cutting tracks at Filmways/Hei-
der Recording, San Francisco, Vance Frost and
Marty Albertson engineering and producing with
Ken Heller and Mick Cruz arranging and con-
ducting.

At Secret Sound, New York, Michael Zager
producing Cissy Houston for Private Stock, Rick
Rowe at the board, while Sean Delaney produces
Peter Sweval for Aucoin Management, Rick
Rowe manning the board.

Long View Farm, North Brookfield, Mass.,
sees Joanne Barnard cutting tracks with the stu-
dio’s rhythm section, Jesse Henderson at the
controls. Also at the Farm, Johnny Winter
stopped by to play on Michael Bolotin's project,
Steve Satter engineering, while Oregon contin-
ves laying basic tracks for its upcoming LP.

David Motley producing Andre Kostalanetz at
the CBS Studios in New York. .. Cat Stevens
working on a new LP at Le Studio, Morin
Heights, Quebec, Canada, with producer Paul
Samwell-Smith. This is Stevens’ third album to
be recorded at Le Studio.

“Moogy” Klingman, formerly a member of
Todd Rundgren's Utopia and producer of Bette
Midler's recent “Songs For The New Depres:
sion,” producing and engineering his third LP
at West End Sound, New York.

The Dramatics finishing vocal overdubs and
beginning mixing on a new LP for ABC with engi-
neer Gerry Estes at Detroit's United Sound Sys-
tems. . . . Roadmaster finishing its second LP for
Village Records at Indianapolis’ TRC. ...
Reelsound Recording, Manchaca, Tax., recently
installed an MCI 24-track into its remote bus
and recently cut Mike Warnke and Fireworks for
Word Records in Wichita.

Don Berman mixing new Foghat material at
New York's Power Station. ... Brian Eno pro-
ducing Talking Heads at Compass Point Studio
on the island of Nassau in the Bahamas. Also at
Compass Point, Third World completing an LP
while the Average White Band arrives to start a
new album.

Sigma Sound Studios of Philadelphia se-
lected to host a regional showcase presentation
of Alan Parsons’ new Arista LP “Pyramid.” The
catered affair will feature a premier playing of
the LP along with a specially prepared laser
light show. Arista Records is inviting radio, press
and retail people from the Philadelphia, Pitts-
burgh, Baltimore, Washington and Richmond
areas.

Nationwide viewers received a looksee at a
recording session as part of a CBS-TV “Sixty
Minutes” segment on discos. Featured was New
York's Soundmixers Recording Studios and art-
ist Peter Brown.

The Romantics in at Detroit's Sound Suite
Studios working on a second single for Spider
Records with Bob Segarini co-producing with
Bomp's Greg Shaw in a joint effort between Spi-
der Records and Bomp Records.

JIM McCULLAUGH

www.americanradiohistorv.com

SoundBusiness

SIXTY’'S SESSION—A “Sixty Minutes" crew absorbs attention from inter-
ested onlookers standing behind a console at New York Soundmixers Record-
ing Studios. The CBS-TV show filmed part of a disco segment for its April 24
edition at the Gotham complex. Shown, left to right, are Janet Oseroff, direc-
tor of worldwide publicity for TK Records; Soundmixers general manager
Bruce Staple; assistant engineer Mat Mathews; Soundmixers president Harry
Hirsch; conductor/arranger Burt Duvo; and producer Cory Wade. Seated at
the console are, left, Ray Caviano, vice president of special projects and disco
manager for TK and studio Center sound engineer Gary Vandy.

e

LOS ANGELES—A 1top 20
single cut on 4-track equipment
in a bedroom studio!

As unlikely as that might seem,
Peter Brown. 24-year old artist
on TK’s Drive label. did exactly
that.

A year and a half ago.”
recounts the native Chicago mu-
sician. "1 wanted to make demo
tapes so I boughta TEAC 4-track
machine, a microphone. an elec-
tric piano and an ARP synthe-
sizer and pretty much put to-
gether a home studio in my
bedroom.™

Studying music since the age
of 13. Brown had played with a
local band and attended the Art
Institute of Chicago originally
intending to be a commercial art-
ist in the record business.

But as his musical interests and
instrument versatility progressed.
he devoted more and more time
to music and began making
demos of his songs with his semi-
pro equipment.

B R R R

.
;
g
E
]
i
i
.
:

PETER BROWN ON DRIVE LABELM”“?

Hit 45 Cut In Bedroom

By JIM McCULLAUGH

One of the tunes was “Do You
Wanna Get Funky With Me”
which found its way into the
hands of TK producer Cory
Wade. who liked it and encour-
aged Brown to keep up his home z
recording.

Brown subsequently dropped
out of school. purchased a syn-
thesizer. a piano. drum kit and a
dozen percussion instruments.

The young artist was signed
and Wade produced an LP
called A Fantasy Love Affair”
which has hit the upper portions
of the chart.

The album was cut at a con-
ventional studio in Florida and
Brown adds. “The quality of the
demo single was almost good
enough to master but we trans-
ferred to 24-track to add back-
ground vocalists and more
rhythm.”

Brown has assembled a band
and is currently prepping a tour.

L.A. Masterer
Adds 32 Tracks

LOS ANGELES—Allen Zentz
Recording. a major mastering facil-
ity here. has opened a 32-track
recording studio.

The new studio features a Harri-
son 4032 console with Auto-Set and
32/24-track Telefunken multi-track
recorder with Telcom noise reduc-
tion facility.

In additon to a full complement
of outboard equipment. the studio
also has a Bluther grand piano. Mini
and Poly Moogs. Fender Rhodes
and tack piano available.

24-Track Board At
Ala. Fame Studios

MUSCLE SHOALS. Ala.—Fame
Studios here is adding a 24-track
MCT control board to its facility.

Dolby noise reduction units and
speakers custom designed by Claude
Hill of Audio Consultants of Nash-
ville are also being added, according
to studio manager Don Dailey.

Fame was the first studio built in
Muscle Shoals.

Northern Studios
Goes To 24-Track

LOS ANGELES Northern
Recording Studios. Maynard. Mass..
is now a 24-tracker.

The Northeast complex has also
added a professional lighting service
called Rainbow Lighting while in-
stalling a separate 16-track facility at
Boston’s The Rat punk rock club.
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Discos

Dancing On Skates a Novel New
Experience; Litelab Shows How

NEW YORK-—The insatiable ap-
petities of disco dancers for new
places to promenade is being met
through a new type of location, the
roller disco.

At a demonstration at the Ice Pal-
ace disco here, four dancers showed
an invited audience exactly what
dancing on wheels is about.

With the lights and music as they
would be on a regular evening the
two couples executed some quick
steps and turns which would never
be possible without roller skates.

Put together by Litelab. the show
was designed to illustrate not a new

DISCO
IMPORTS

Retail « DJ & Mail
Order Service

Call or Write us—We have the fastest serv-
ice, best stock and cheapest retail price on
imports. Send for our FREE separate list-
ings of imports, 12" Discs. Current Singles
and Disco Oldies.

DISCO-DISC

71-59 Austin St.. Forest Hills. NY 11375
[212) 261-6690-20 Minutes from Manhattan

ALL ORDERS ARE SHIPPED IMMEDIATELY—WE
GIVE PERSONAL ATTENTION TO YOUR NEEDS—
WE HAVE THE BEST PRICES—TRY US, YOU'LL
NEVER NEED ANYONE ELSE—ASK FOR DJ SPE-
CIAL DISCOUNT.

By ROBERT ROTH

dance for the disco, but the possi-
bility of conversion of existing roller
rinks.

Howard Rheiner, national sales
manager of the firm, says they have
“well over 50 rinks that have put in
entertainment lighting systems for
roller disco™ nationally.

Rheiner says roller disco is “for
the kids who aren’t old enough for
the Studio 54s of the world,” and
calls it good family entertainment.
He notes that roller rinks have tradi-
tionally been closed on Monday
nights but that the increase in busi-
ness from conversion to roller disco
makes it profitable to be open every
night.

Litelab’s president, Paul Gregory,
who designed the discoset in “Satur-
day Night Fever,” says installations
of roller disco lighting by his com-
pany “has sparked a rebirth for skat-
ing rinks in every part of the coun-
try.”

Dancing on roller skates does re-
quire a special talent, though. The
men and women kicking up their
wheels at the 57th Street disco each
hold several Amateur Athletic
Union gold medals in “roller dance”
and together hold 50 U.S., state and
regional titles.

Two advantages that roller rinks
would have over discos in starting
up a roller disco program are the
usually larger floor and stock supply
of skates. But perhaps more impor-
tant to the running of a business is

Canadian International
Record Pool

51 Graham Boulevard. Town of Mount Royal,
Québec. Canada H3P 2E2 Tél.-

(514) 733-5055

CANADIAN & EUROPEAN RECORDS
e ACCEPTING MORE MEMBERS
Check our Special Request List

Please call or write us.

the fact that the roller skating rink
already has the insurance policy to
cover any possible mishap on skates.

Next step for Litelab will be a
combination of disco and ice skat-
ing, which was already tried recently
on four rinks at an ice skater’s con-
vention.

Rheiner says that underlit floors,
like the one used at Brooklyn’s 2001
Odyssey disco in “Saturday Night
Fever” may eventually be made for
roller discos, although an extra large
size would apparently be necessary
as well as special protection against
damage from skate wheels.

MAYORAL PROCLAMATION—-
Honolulu Mayor Frank Fasi, left,
presents an official proclamation
designating June 3-10 as ‘‘Disco
Dance Week'' to Joe Mayo, presi-
dent of Rock City Productions, and
publisher of Disco Scene Magazine.
Mayo and Disco Scene sponsored a
number of disco events to tie-in with
the proclamation.
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production arts lighting, inc.

636 ELEVENTH AVENUE « NEW YORK, N.Y. 10036

Call: (212) 489-0312

Disconet Service
Hires Psychic In
Music Selection

NEW YORK-Disconct. the na-
tonal disco music programming
service for deejays and club man-
agers. has retained the services of o
psychic—Jesse Portis Helm—10 assisl
in the selection of songs destined for
“national popularity.”

Helm  has already  selected

“Boogie Oggie Oggic™ by A Taste Of
Honev on CdpllOl as bunu atune
with the potential for national and
international popularity.

According o Mike Wilkinson.
head of Disconet. Helm in arriving
at his prediction, developcd an as-
trological chart for “Boogic Oggie
Oggie” working with the time and
place of the recording.

DISCO DANCE
CONTEST SET

By PETER JONES

LONDON-The first ever World
Disco Dancing Championship is to
be held in Britain this summer. set-
ting the seal on a year dominated by
“Saturday Night Fever.” “The
Stud.” and disco music in general.

Details of the competition, the
brainchild of EMI Ltd. managing
director Peter Smith, are still being
finalized. Franchise agreements to
handle the event are still under ne-
gotiation in some territories. but it is
expected more than 39 countries will
eventually take part, including
America, Japan, several African

(Continued on page 86)
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NEW YORK-Disco Party
Productions of South Bend. Ind..
%z has begun offering its successtul

four-hour “Disco Party”™ radio
show for national syndication.

According to Jim VanZant.
operations manager of Disco
Z% Party Productions. decision to

syndicate the show follows a
three-year run in which ratings
have reportedly been con-
sistently high.

The weekly show offers non-
stop disco dance music and origi-
nates either live from a local
disco, from radio station
WNDU-FM on which it is aired,
or is taped for airing at “Disco
Party™ studios.

s VanZant claims that the show
introduced disco to the Northern
Indiana/Southern Michigan
area, and that since its inception.
disco has become a booming in-
dustry in that market. Syndica-
tion of the program is under the
direction of Drew Leach. the
show's producer. and Kris Rob-
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‘Disco Party’ Show
 Begins Syndication

By RADCLIFFE JOE
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bins, a consultant to Disco Party
Productions.

o ot

VanZant explains that the suc-
cess of the disco radio show lead
1o expansion of the operation to
include a mobile facility. This
service features two independ-
ent. fully equipped systems
which incorporate Bose power
amplifiers, JBL professional
speakers, Technics turntables,
Tapco equalizers and Tascam
mixers.

b et
SR T

VanZant claims that demands
for this service have escalated to
the point where Disco Party Pro- *
ductions is now considering the ¢
feasibility of licensing the oper-
ation to franchisees in the area.
He explains that under the plan,
Disco Party Productions, for a
fee. will supply a licensee with a
complete professional sound sys- i
tem, special training in the oper- %
ations aspect of the venture. and ¢
use of the company’s registered ﬁ
name. v

o~ NN
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Over the World, TC James; imp—
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ton; The Other Side of Midnight,
Marsha Hunt; Hoops., Jimmy
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ATLANTA
This Week

1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE Z00—
T.6.1.F.-Various Artists—Casablanca (LP/12-
inches)

2 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEE ME
NOW-—Linda Chifford—Curtom (LP/12-inches}

3 VOYAGE-all cuts—Marlin (TK) (LP/12-inch)

4 ROUGH OIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane —Warner Bros. (LP/12-1nch)

S COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

6 YOU AND |—Rick James—Motown (LP/12-inch)
7 LET YOURSELF GO—T-Connection —(TK (12-inch remix)

8 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-tnch)

9 RIO DE JANEIRO—Gary Criss—Satsoul (12-inch)

10 FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch)

11 AT THE COPA-Barry Manilow—Ansta (12-nch)

12 1 LOVE AMERICA/WHERE IS MY WOMAN—Patrick fuvet—
Casablanca (LP)

13 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses— Casablanca (LP)

14 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention—Midsong (12-inch)

15 DO OR DIE-Grace Jones—island (12-inch}

BALT./WASHINGTON

This Week
1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE Z00—
T.G.1.F.=Various Artists—Casablanca {LP/12-inch)

2 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEEME
NOW-Linda Clifford—Curtom (LP/12 inch)

3 BOOGIE OOGIE OOGIE—ATaste of Honey—Capitol (12-
inch)

4 ROUGH DIAMOND/FEVER/TOUCH MY HEART—-Madleen
Kane—Warner Bros. (LP/12-nch)

S GARDEN OF LDVE-all cuts—Don Ray~Polydor (LP)

6 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Saturday Night Band—Prelude (LP)

7  WHISTLE BUMP—Eumir Deodato—Warner Bros. (12-inch)

8 ATTHE DISCOTHEQUE-all cuts—Lipstique—Tom n'Jerry
(Salsoul) (LP)

9 VOYAGE-all cuts—Marhin (TK) (LP/12-inch)

10 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X-Idrie
Muhammad-— Kudu (CT1) {LP)

11 HOT SHOT—Karen Young—West End (12-1nch)

12 | LDVE AMERICA/WHERE IS MY WOMAN—Patrick Juvet—
Casablanca (LP)

13 MELLOW LOVIN'—Judy Cheeks—Salsoul {12-1nch)

14 COME INTO MY HEART/LOVE’S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch)

15 FLIGHT TO VERSAILLES/GRAND TOUR-Grand Tour—
Butterfly (LP/12-inch)

BOSTON
This Week

1 BOOGIE OOGIE OOGIE—A Taste of Honey— Capitol (12-
inch)

2 LAST DANCE/AFTER DARK/TGIF /TAKEIT TO THE 00—
T.6.I.F.=Various Artists —Casablanca (LP/12-inch)

3 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEE ME
NOW-Linda Clifford—Curton (LP/12-inch)

4 YOU AND |-Rick James—Motown {LP/12-inch)

S ROUGH DIAMOND/FEVER/TOUCH MY HEART— Madleen
Kane—Warner Bros. (LP/12-inch)

6 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Saturday Night Band—Prelude (LP)

7  GARDEN OF LOVE-all cuts—Don Ray—Polydor (LP)

8 | LOVE AMERICA/WHERE IS MY WOMAN—Patrick Juvet—
Casablanca (LP)

9 AT THE COPA—Baiy Manitow—Anista (12-inch)
10 HOT SHOT—Karen Young—West End (12-inch)
11 VOYAGE-all cuts—Marlin (TK) (LP/12-inch)

12 BOOGIETO THE TOP/ONE WITH A STAR/S-E-X—Idnis
Muhammad —Kudu (CT1) (LP)

13 BOOGIE DOWN-all cuts—Blackwell - Butterfly (LP)
14 DOORDIE-Grace fones—Island {12-inch)

15 MACHO MAN/KEY WEST/| AM WHAT | AM—Village
People—Casablanca (LP)

CHICAGO
This Week

1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE Z0OO-
T.6.LF.—Vanous Artists—Casablanca (LP/12-inch)

2 RUNAWAY LOVE (remix)/1F MY FRIENDS COULD SEE ME
NOW-Linda Clifford—Curtom (LP/12-tnch)

3 GARDEN OF LOVE-all cuts—Don Ray —Polydor (LP)

4 BOOGIE OOGIE OOGIE—A Taste of Honey—Capitol (12-
inch)

5 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madieen
Kane—Warner Bros. {LP/12-1nch)

6 1 LOVE AMERICA/WHERE 1S MY WOMAN - Patrick Juvet—
Casablanca(LP)

7 VOYAGE-all cuts—Marlin (TK) (LP/12-inch)

& HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

9 AT THE COPA—Barry Manitow—Ansta (12-inch)

10 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band —Prelude (LP)

11 WHISTLE BUMP—Eumir Deadato—Warner Bros, (12-inch)

12 GETTIN' THE SPIRIT—alt cuts—Roberta Kelly—
Casablanca (LP)

13 CONFESSIONS=-all cuts—D.C. LaRue—Casablanca )lp}
14 MISS YOU—The Rolling Stones—Atlantic (12 inch)
15 YOU AND I-Rick James—Motown (LP/12 inch}

o Erlor WAAGH e
DALLAS/HOUSTON
This Week

1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE 00—
T.G.I.F.—Various Artists— Casablanca (LP/12
inches)

2 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEE ME
NOW-Linda Chfford—Curton (LP/12-inch}

3 YOU AND I-Rick James—Motown (LP/12-inch)

4  GARDEN OF LOVE-all cuts—Don Ray—Polydor (LP)

S ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

6 VOYAGE—ali cuts—Marlin (TK) (LP/12-inch)

7 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

8 YOU REALLY GOT ME—Eclipse —Casablanca (LP)

9 1 LOVE AMERICA/WHERE IS MY WOMAN—Patrick Juvet—
Casablanca (LP)

10 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—1dris
Mubammad - Kudu {CTI) (LP}

11 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention— Midsong (12-inch)

12 AT THE COPA-Barmry Manilow—Arnsta )12-inch)

13 LET YOURSELF GO~T-Connection—TK (12-inch remix)

14 AT THE DISCOTHEQUE-all cuts—Lipstigue —Tom n'Jerry
(Salsoul) (LP)

15 BOOGIE OOGIE OOGIE—A Taste of Honey—Capitol (12-
inch)

DETROIT
This Week

1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE Z0O—
T.G.I.F.—Various Artists— Casablanca (LP/12-
inches})

2 GET OFF/TENA'S SONG/YOU—Foxy—Dash (TK) (LP/12-
inch)

3 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEEME
NOW-Linda Chifford—Curton (LP/12-1nch)

4 GARDEN OF LOVE-all cuts—Don Ray—Polydor (LP}

S YOU AND I-Rick James—Motown (LP/12-inch)

6 | LOVEAMERICA/WHERE IS MY WOMAN—Patrick Juvet—
Casablanca (LP)

7 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

8 VOYAGE~—all cuts—Marlin (TK) (LP/12-nch)

9 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-mnch)

10 SPEND THE NIGHT WITH ME/MISSION TO VENUS-Sitver
Convention—Midsong (12-inch)

11 BLACK WATER GOLD—The Sunshine Band—TK (45)

12 HOW MUCH, HOW MUCH I LOVE YOU/BEAUTY AND THE
BEAST-Love and Kisses—Casablanca (LP)

13 YOU'RE ALL | NEED TO GET BY/KIDNAPPED—Gloria
Gaynor—Polydor (LP/12 inch)

14 MACHO MAN/KEY WEST/| AM WHAT | AM—Village
Peaple—Casablanca (LP)

15 LET'S GETTOGETHER/TURN ON LADY—Detroit
Emeralds—Atlantic (LP)

LOS ANGELES
This Week

1 LAST DANCE/AFTER DARK/TGIF /TAKE IT TO THE Z00—
T.G.I.F.~MVarious Artists—Casablanca (LP/12-
inches)

2 AT THE DISCOTHEQUE-all cuts—Lipstique—Tom n'Jemry
{Salsoul) (LP)
3 GARDEN OF LOVE-all cuts—Don Ray—Polydor (LP)
4 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)
S BOOGIE OOGIE OOGIE—A Taste of Honey—Capitol (12
inch)
6 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)
7 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEE ME
NOW-Linda Clifford—Curtom (LP/12-inch)
8  YOU AND I—Rick James—Motown (LP/12-inch)
9 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)
10 AWHITER SHADE OF PALE—all cuts—Munich Machine—
Casablanca (LP)
11  VOYAGE-all cuts—Marlin (TK) (LP/12-inch)
12 MELLOW LOVIN'-Judy Cheeks—Salsoul (12-inch)
13 BACK TO MUSIC—Theo Vaness—Prelude (LP)
14 FLIGHT TO VERSAILLES/GRAND TOUR-Grand Tour—
Butterfly (LP/12-inch)
15 MISS YOU-The Rolling Stones—Atlantic (12-inch)

MIAMI
This Week

1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE Z00—
T.G.L.F.—Various Artists—Casablanca (LP/12
inches)

2 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEEME
NOW-Linda Clifford—Curtom (LP/ 12-inch)

3 HOWMUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP}

4 GARDEN OF LOVE-all cuts—Don Ray—Palydor (LP)

ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros (LP/12-inch)

6 BOOGIE OOGIE OOGIE—A Taste of Honey—Capitol (12-
inch)

7 COME ON DANCE, DANCE/TOUCH ME DN MY HOT
SPOT—Saturday Night Band —Prelude (LP)

8 VOYAGE-all cuts—Marlin (TK) (LP/12-inch)

9 |LOVE AMERICA/WHERE IS MY WOMAN—Patrick Juvet—
Casablanca (LP)

10 MACHO MAN/KEY WEST/I AM WHAT | AM—Village
People—Casablanca (LP)

11 AT THE DISCOTHEQUE-all cuts—Lipstique —Tom n’Jerry
(Salsoul) (LP)

12 LET YOURSELF GO-T-Connection—TK (12-1ach remix)

13 HOLD ME, TOUCH ME-Caiolyne Bernier—Private Stock
(12-inch)y

14 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention—Midsong (12-inch)

15 AT THE COPA—Barry Maniow—Ansta (12-inch)

NEW ORLEANS
This Week

1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE 200~
T.6.1.F.—Various Artists— Casablanca (LP/12-
Inches)
2 GARDEN OF LOVE-all cuts—Don Ray—Polydor (LP)
3 AT THE DISCOTHEQUE—all cuts—Lipstique—Tom n'Jerry
(Salsoul) (LP)
4 YOU AND I-Rick James—Motown (LP/12-inch)
S ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madteen
Kane—Warner Bros. (LP/12-inch)
6 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEEME
NOW-Linda Clifford—Curtom (LP/12-inch)
7 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention—Midsong (12-inch)
8 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)
9 GET OFF/TENA'S SONG/YOU-Foxy—Dash (TK) (LP/12-
inch)
10  MACHO MAN/KEY WEST/| AM WHAT | AM —Village
People—Casablanca (LP)
11  ATTHE COPA-Barry Manilow—Ansta (12-inch)
12 BOOGIE OOGIE OOGIE—A Taste of Honey— Capitol (12-
inch)
13 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—Idris
Muhammad— Kudu (CTI) (LP)
14 1LOVE AMERICA/WHERE IS MY WOMAN - Patrick Juvet —
Casablanca (LP)
15 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

NEW YORK
This Week

1 LASTDANCE/AFTER DARK/TGIF/TAKE IT TO THE 00—
T6.1.F.—Various Artists—Casablanca (LP/12 inch)

2 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEEME
NOW-—Linda Clifford—Curtom (LP/12-inch)

3 BOOGIE OOGIE 00GIE—A Taste of Honey—Capital (12-
inch)

4  GARDEN OF LOVE—-all cuts—Don Ray—Palydor (LP)
| LOVE AMERICA/WHERE IS MY WOMAN—Patrick Juvet—
Casablanca (LP)

6 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

7 WHISTLE BUMP—Eumir Deodato—Warner Bros. (12 inch}
8  VOYAGE-all cuts—Marlin (TK) (LP/ 12-inch)
9 YOU AND I-Rick tames—Motown (LP/12-inch)

10 HOT SHOT—Karen Young—West End (12-inch)

11 CDME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Salurday Night Band—Prelude (L P}

12 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

13 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention —Midsong (12-inch)

14  MELLOW LOVIN'-Judy Cheeks—Salsoul {12-inch)

15  GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablanca (LP)

PHOENIX
This Week

1 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madieen
Kane—Warner Bros. (LP/12-inch)

2 LAST DANCE/AFTER DARK/TGIF/TAKE IT TD THE Z00—
T.G.1.F.-Vanous Artists—Casablanca (LP/12-inch)

3 FLIGHT TO VERSAILLES/GRAND TOUR-Grand Tour—
Butterfly (LP/12-inch)

4 BOOGIE OOGIE OOGIE—A Taste of Honey—Capitol (12-
inch)

S YOU ANO I-Rick James—Matown (LP/12 inch)

6 SUPERSLICK/LOVEMAKER/BOOGIE UP TOWN—Wham--
GRT (LP/12-inch)

7 CONFESSIONS—all cuts—D.C. LaRue—Casablanca (L P)

& COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band —Prelude (LP)

9 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

10 AT THE DISCOTHEQUE-all cuts—Lipstique—Tom n'Jerry
(Salsoul) (LP)

11 GARDEN OF LOVE—all cuts—Don Ray—Polydor (LP)
12 BOOGIE DOWN-all cuts—Blackwell—Butterfly (LP)

13 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention —Midsong {12-inch)

14 SATURDAY-Norma Jean—Bearsville (12-inch)

15 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—Idris
Muhammad— Kudu (CT1) (LP)

PHILADELPHIA
This Week

1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE Z00—
T.6.1.F.=Various Artists—Casablanca (LP/12 inch)

2 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

3 BOOGIE OOGIE OOGIE—A Taste of Honey—Capitol ( 12-
inch)

4 YOU AND I-Rick James—Motown (LP/12-inch)

S RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEEME
NOW-Linda Chifford—Curtom (LP/12-inch)

6 ATTHE DISCOTHEQUE—all cuts—Lipstique—Tom n'Jerry
(Salsoul) (LP)
7 HOT SHOT—Karen Young—West End (12 inch)
8 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Saturday Night Band—Prelude (LP)
9 CHILD OF THE WIND—Caesar frazier—Westbound
(Atlantic) (LP)
10 CONQUER ALL—Kennie Delt and Prana—Mercury (12-
nch)
11 WHISTLE BUMP—Eumir Deodato—-Warner Bros. (12-inch)
12 VOYAGE-afl cuts—Marlin (TK) (LP/12-inch}
13 ATTHE COPA—Barry Manilow—Arista (12 inch)
14  GETTIN' THE SPIRIT—all cuts—Raberta Kelly—
Casablanca (LP)
15 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros (LP/12-tnch)

PITTSBURGH
ThilsWeek

ROUGH DIAMOND/ FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

2 LAST DANCE/AFTER DARK/TGIF/TAKE ITTO THE Z0O-
T.G.L.F.—Various Artists—Casablanca (LP/12-inch)

3 AT THECOPA—Barry Manilow—Arista (12 inch)

4 YOU AND I-Rick James—Motown (LP/12-inch)

S FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch)

6 BOOGIE OOGIE OOGIE—-A Taste of Honey—Capitol (12-
inch)

7 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEEME
NOW-Linda Clifford -Curtom (LP/12-inch)

8 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention—Midsong (12-inch)

9 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST-Love and Kisses—Casablanca (LP)

10 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

11 GARDEN OF LOVE -all cuts—Don Ray—Polydor (LP)
12 DO ORDIE—Grace Jones—Island(12-inch)

13 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—Idris
Muhammad—Kudu (CTI) (LP)

14  BOOGIE DOWN-all cuts—Blackwell—Butterfly (LP)
15  LET YDURSELF GO—T-Connection—TK (12-tnch remix)

SAN FRANCISCO

This Week
1 LAST DANCE/AFTER DARK/TGIF /TAKE ITTO THE Z00—
T.6.L.F.—Various Artists— Casablanca (LP/12-inch)

2 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

3 BOOGIE OOGIE OOGIE—A Taste of Honey—Capitol (12-
inch)
4 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Stlver
Convention—Midsong (12-inch}
YOU AND I-Rick fames—Motown (LP/12-inch}
WHISTLE BUMP—Eumir Deodato—Warner Bros. (12-inch)
GARDEN OF LOVE—all cuts—Don Ray—Polydor (LP)
COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)
9 BOOGIE TOTHE TOP/ ONE WITH A STAR/S-E-X~Idris
Muhammad—Kudu (CTI) (LP)
10 1 LOVE AMERICA/WHERE IS MY WOMAN—Patrick fuvet—
Casablanca (LP)
11 RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEE ME
NOW-Linda Clifford—Curtom (LP/12-inch)
12 HOT SHOT—Karen Young—West End (12 inch)

13 BIG CITY SIDEWALK/THEME-C.). & Co.—Westbound
(Atlantic) (12 inch)

14 CONFESSIONS—alt cuts—D.C. LaRue—Casablanca (LP)

15 GETOFF/TENA'S SONG/YOU-Foxy—Dash (TK) (LP/12-
inch)

0 ~ o w»n

SEATTLE/PORTLAND

This Week
1 LAST DANCE/AFTER DARK/TGIF/TAKE IT TO THE 00—
T.G.LF.—Various Artists—Casablanca (LP/12-inch)

2 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch}

3 AT THE DISCOTHEQUE-all cuts—Lipstique—-Tom n'Jerry
(Salsoul) (LP)

4 HOWMUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST-Love and Kisses— Casablanca (L)

S RUNAWAY LOVE (remix)/IF MY FRIENDS COULD SEE ME
NOW-Linda Cliffard—Curtom (LP/12-inch)

6 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Saturday Night Band—Prelude (LP)

7 YOU'RE ALL | NEED TO GET BY/KIDNAPPED-Gloria
Gaynor—Palydor (LP/12-inch)

8 GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablanca (LP)

9  GARDEN OF LOVE—all cuts—Don Ray—Polydor (LP)

10 FUGHT TO VERSAILLES/GRAND TOUR-Grand Tour—
Butterfly (LP/12-inch)

11 BOOGIE TO THETOP/ONE WITH A STAR/S-E-X—Idnis
Muhammad — Kudu (CTI) (LP)
12 VOYAGE-all cuts—Marlin (TK) (LP/12-inch)

13 MACHO MAN/KEY WEST/| AM WHAT | AM—Village
Peaple—Casablanca (LP)

14 SPEND THE NIGHT WITH ME/MISSION TO YENUS— Stiver
Convention—Midsong (12 inch)

15  YOU AND I-Rick James—Maotown (LP/12 inch)

MONTREAL
This Week

1 IF MY FRIENDS COULD SEE ME NOW-Linda Cifford—
WEA(LP)

2 BLACK WATER GOLD—The Sunshtne Band—TK

3 LOVEIS IN THE AIR—Martin Stevens—CBS (12-inch)

4 AT THE COPA-Barry Manilow—Ansta (LP)

S THANK GOD IT'S FRIDAY —Various Artists—Polydor (LP)
6  MELPLESSLY—Trini Lopez—Qualtty (LP)

7 BLACK CAT—Raffaela Carra—CBS (LP)

8 VOYAGE—Voyage—RCA (LP)

9 LA BIONDA—La Bionda—London (LP)

10 DANCE ALL OVER THE WORLD—Fist O Funk—Quality (12
inch)

11 CONFESSIONS—D.C. LaRue—Quahity (LP)
12 GOTA FEELING—Patrick Juvet—Polydor (LP)

13 HOW MUCH, HOW MUCH | LOVE YOU—Love and Kisses—
RCA(LP)

14 KEEP ON ROLLING—!ean Matthew—Down (12-inch)
15 YOU AND I-Rick James—Atta (LP)

National
Disco
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TITLE(S), ARTIST, LABEL

1 | LAST DANCE/AFTER DARK/TGIF/TAKE
IT TO THE Z00—-T.G.1.F.—Various
Artists—Casablanca (LP)

RUNAWAY LOVE (remix)/IF MY
FRIENDS COULD SEE ME NOW—
Linda Clifford—Curtom (12-inch/LP)

3 | ROUGH DIAMOND/FEVER/TOUCH MY
HEART-Madleen Kane—Warner
Bros. (LP/12-inch)

5 | GARDEN OF LOVE—~all cuts—Don Ray—
Polydor (LP)

COME ON DANCE, DANCE/TOUCH ME
ON MY HOT SPOT-Saturday Night
Band—Prelude (LP)

BOOGIE 00GIE 00GIE—A Taste of
Honey—Capitol (12-inch)

9 | YOU AND I-Rick James—Motown (LP/
12-inch)
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8 6 | VOYAGE-all cuts—~Marlin
(TK) (LP/12 inch)

9 [ 7 | ATTHE DISCOTHEQUE-all cuts—
Lipstique—Tom 'n Jerry
(Salsout) (LP)

10 | 8 | HOW MUCH, HOW MUCH | LOVE YOU/

BEAUTY AND THE BEAST—Love And
Kisses—Casabianca (LP)

SPEND THE NIGHT WITH ME/MISSION
TO VENUS—Silver Convention—
Midsong (LP/12-inch)

| LOVE AMERICA/WHERE IS MY
WOMAN—Patrick Juvet—Casablanca
(LP)

| 2

13 | 13 | BOOGIE TO THETOP/ONE WITH A
STAR/S-E-X—Idris Muhammad—
Kudu (CT1) (LP)

14 | 10 | FLIGHT TO VERSAILLES/GRAND TOUR-
Grand Tour—Butterfly (LP/12-inch)

15 | 12 | LETYOURSELF GO—T-Connection—TK
(12-inch remix)

16 | 15 | ATTHE COPA-Barry Manilow—Arista
(12-inch)

17 | 14 | MACHO MAN/KEY WEST/I AM WHAT |
AM-Village People—Casablanca (LP}

18 | 21 | WHISTLE BUMP—Eumir Deodato—
Warner Bros. (12-inch)

19 | 17 | GETTIN' THE SPIRIT—all cuts—Roberta
Kelly—Casablanca (LP)

20 | 20 | GET OFF/TENA'S SONG/YOU ~Foxy—
Dash (TK) (LP/12-inch)

21 | 16 | COMEINTO MY HEART/LOVE'S
COMING—USA—European
Connection—TK (LP/12-inch)

22 | 19 | RIO DE JANEIRO—Gary Criss—Salsoul
(12-inch)

ﬁ — | HOT SHOT-Karen Young—West End
(12-inch)

24 | 26 | YOU'REALL | NEED TO GETBY/
KIDNAPPED—Gloria Gaynor—Polydor
(LP/12-inch)

¥ | 38 | CONFESSIONS—allcuts—D C LaRue—
Casablanca (LP)
26 | 27 | BIG CITY SIDEWALK/THEME—C ). &

Co.—Westbound (Atlantic) (12-inch)
— | MELLOW LOVIN'—Judy Cheeks—Salsoul

(12-inch)
Yy | 36 | BOOGIE DOWN~al cuts—Blackwell—
Butterfly (LP)
29 | 29 | CHILD OF THE WIND—Caesar Frazier—

Westbound (Atlantic) (LP)

30 | 30 | HOLD ME, TOUCH ME-Carolyne
Bernier—Private Stock (12-inch)

31 | 24 | YOU REALLY GOT ME—Eclipse—
Casablanca (LP)

ﬁ — | DO OR DIE—Grace Jones—Island (12

inch)

33 | 25 | SUPERSLICK/LOVEMAKER-Wham—
GRT(LP/12-inch)

34 | 31 | CONQUER ALL—Kennie Delt and
Prana—Mercury (12-inch)

35 | 28 | BLACK WATER GOLD—The Sunshine
Band—TK (45)

36 | 23 | SEVEN DEADLY SINS—all cuts—Laurin

Rinder & W. Michael Lewis—AVI (LP)

SATURDAY—Norma Jean—Bearswille
(12-inch)

AWHITER SHADE OF PALE—all cuts—
Munich Machine—Casablanca (LP)

MISS YOU —Rolling Stones—Atlantic
(12-inch)

ﬁ_
ﬁ_

BACK TO MUSIC—Theo Vaness—

ﬁ - Prelude (LP)

Compiled by telephone from Disco D J Top Audience Response Playlists representing key discotheques in the 16 major U.S. Disco Action Markets.

% STAR PERFORMERS: Stars are awarded on the National Disco
Action Top 40 chart based on the following upward mave-
ment. 1-5 Strong increase in audience response/6-15 Up-
ward movement of 3 positions/16-25 Upward movement of 4
positions/26-40 Upward movement of 6 positions

Compiled from Top Audience Response
Records in the 15 U.S. regional lists.
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Club Deejays Form Union, Eye AFL-CIO Tie

® Continued from page |

zation has been chartered with the
federal government. he claims.
According to Jones. the union will
affiliate itself with the AFL-CIO.
Work on establishing the trade

gathering. saying that the union
would help decjays in promoting
disco to record companies.
Jacobsen said most record com-
panies, including Polygram, still do
not understand disco and relegate it

Discos

to second class status. Creation of
the union, he suggested. would help
draw more attention to the disco me-
dium

Charter of the Internauonal
Union of Programmers And Tech-

nicians lists Rocky Jones as acting
presidentand Pete Wright of Bedno-
Wright as sccrclary/lreasurcr. 1t was
revealed. Two local decjays report-
edly are also named in the federal
charter.

According to Jones, the union will
be reprasantgd at the upcoming Bill-
board Disco Forum in New York.

The trade body is officed here in
Suite 408. 233 E. Erie St. Chicago
60611, (312) 664-9119.

group has been progressing for sev-
eral months. he revealed. with help
in the organizing coming from
within the AFL-CIO.

The new group is represented by
legal counsel here, Jones claims.

Jones downplayed wage demands
in his presentation here at the city
center Holiday Inn. He stressed
creation of a “high professional
standard™ in the informal speech,
and pointed out that the union
would sponsor educational courses
and publish a magazine. Program-
ming And Technology. to further
these aims.

A nightly minimum wage of $50
for club work had been set. Jones
told the group of deejays. This fec
applics in the Chicago area. he said.
with spinners in other citics setting
their own wage levels.

Jones, who runs the record pool
affiliated with Bedno-Wright pro-
motional service here. claims record
pools in many cities are being con-
tacted about the union.

The group hopes to have organ-
izing meetings throughout the coun-
try Tuesday (20), he indicates.

Other aims of the pool will be the
establishment of a seniority system
for spinners, and the creation of ad-
visory pancl to help club owners in
sclecting equipment.

Jones points out that many club
owners have been lured into buying
costly and unnccessary equipment.
He says the group hopes 1o establish
positive ties with club owners
through the advisory board.

“We want to work with the club
owners. not against them.” he stated.

The mood of the cross-section of
deejays listening to the presentation
was onc of commitment tinged with
skepticism. A number of the spin-
ners offered to produce the $50 ini-
tiation fee immediately, but dues
paying was postponed until the June
20 gathering, scheduled for the
Galaxy disco here.

Monthly dues of $10 had been es-
tablished. Jones said.

The jocks questioned Jones as 1o
whether the union would be able 1o
prevent non-union spinners from
getting bookings. This was the pri-
mary concern of most in attendance.

Also addressed was the area of
mobile disco operations. which
Jones said involved many complex-
itics and unresolved questions. He
said a nightly minimum fee of $150
had becen established for mobile op-
crators in the Chicago area.

Group also will push for a four
night weekly work minimum, it was
announced.

Jones stresses that the union has
nothing to do with any record pool
here, and representatives of both
Audio Talent and the Dogs of War
pool were on hand.

At record companics. says Jones.
national disco promotion men are
“privately very excited” about the
unionizing cffort.

Fred Jacobsen, a Polygram sales-
man here, briefly addressed the

. “.. ...
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get the Altec Challenge.

It takes a tough line of sound products to standupto Equipment that combines the latest in audio tech-
the demands of the disco mrarket. Products thct can  nology with the quality and performance that have
withstand hour after hour o° high-level use. Products become Altec Lansing trademarks.
that can deliver accurcte -eproduction of the full But don't just take our word for it. Drop by the
musical spectrum —from thundering bass to searing Franklin-Adams Suite of the New York Hilton during
high frequencies. Products that let your dancers feel, Billboard’s Disco Forum IV (June 22-25). And get the
as well as hear, every note in the recording. Altec Challenge.

We at Altec Lansing have been building these Location photography courtesy of Knott's Bery Fo
kinds of tough, reliable audio components for over _

40 years. And today we rava the most compleie line N\ T

of professional sound equipment on the market. I— Ec
LANSI NG
S D PRODUCTS DIVISION

Cash System For

‘Disco Network’

LOS ANGELES—"American
Disco Network™ has switched from
barter to cash as the basis for syndi-
cation, according to Norm Pattiz,
president of Westwood One here.

The two-hour program, hosted by
Kris Erik Stevens, is aired once a
week and comprised of current disco
singles and artist interviews.

1515 So. Manchester Ave., Anaheim, Ca. 92803 « 714/774-2900
ALTEC CORPORATION
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MAKE SURE YOU DON'T MISS
- DISCO FORUM EVER HELD

e,

Billboard’s Intemational
Disco Forum IV
New York Hilton Hotel
June 22 -25,1978

Your D|sco Product or Serwce belongs at
Disco Forum IV along with these
confirmed booth occupants:

AAL Speaker Systems
Chicago, Illinois
Altec/Audio Speaker Technics

Anaheim, California/New York, New York

Ambassador Enterprises,
Inc./Disco Scene
Norfolk, Virginia

American Lighting & Mtfg. Co.
Houston, Texas

Beautemps, Inc.
New York, NY

Big Apple Entertainment Concept
Cuyahoga Falls, Ohio
Blackstone Productions
Austin, Texas

Blink Blink Electronic Jewelry
Chula Vista, California
Bojeangles
Palm Springs, California
Brenner Associates, Inc.
Edison, New Jersey

Cerwin Vega

Los Angeles, California
Controlled Lyte Systems Corp.
Chicago, Ill

Creative Audio

and Lighting Systems

Culver City, California

Crown Industries, Inc.
Newark, New Jersey

DBX, Incorporated

Newton, Massachusetts
Design Circuit

New York, New York

Dick Sandhaus Productions
New York, New York

Disco Bible

Ballston Spa, New York

Disco Explosion

Eau Claire, Wisconsin
Disconet

New York, NY

Discotronics

Dallas, Texas

Diversitronics, Inc.

Chicago, Ill.

Electra Display

New York, NY

Electronic Designers, Inc.
Hauppauge, NY

G.L.I. Division VSC Corporation
Long Island City, New York
lllusion Lighting

Hempstead, Long Island, NY

Joint Operations.

New York, NY

Laser Media Productions
New York, NY

Laser Physics Ltd.

New York, NY

Laser Presentations, Inc.
Columbus, Ohio

Lights Fantastic

Farmingdale, New York
Lightworks / Light

& Sound Specialties, Inc
Philadelphia, PA

Linear Sound Laboratories
New York, New York

Litelab Corp.

New York, NY

MGM Stage Lighting

New York, NY

Music inthe Air

New York, NY

National Video Corporation
New York, NY

Pacific Application Systems, Inc.
Mill Valley, California
Panasonic Company
Secaucus, New Jersey
Peregrine Designs/

Antique Juke Box Company
Los Angeles, CA
Portman-Shore Electronics
Los Angeles, California
Production Arts Lighting Inc.
New York, New York

Record Pool Intemnational/
Creative Distributors

New York, New York

Record Source International
New York, NY

Richard Long Associates
New York, New York
Roctronics Entertainment Lighting
Cambridge, Mass.

Rosner Custom Sound, Inc.
Long Island City, New York
Sapan Engineering Company
New York, New York

Sound Unlimited Systems
Van Nuys, California

Stanton Magnetics Inc.
Plainview, NY

Swivilier

Nanuet, New York

The Advocate

San Mateo, California
Techrand Corporation of America
Muskegon, Michigan

Times Square Theatrical
and Studio Supply Corp.
New York, NY

2001Clubs of Americq,Inc.
Bridgeville, Pennsylvania
Varaxon

Ithaca, NY

For additional business with your Disco Product or Service,
this is the LAST CALL to confirm Exhibit/Sound Room
Space. For information contact:

Fred Favata/Exhibit Manager
Billboard International Disco Forum IV
Expocon Management Associates

3 21 Charles Street
Westport, Connecticut 06880
Telephone: (203) 227-2624
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HE BIGGEST, MOST EXCITING
N THE HISTORY OF DISCO.

You must be there along with these Disco
Industry Motivators (guest speakers,
panelists and entertainers listed
aliphabetically):

Ace Adams
Marty Angelo
Starr Aming
‘Sam Avellone
Glee Ballard
Les Bartel

Kurt Borusiewicz
Jane Brinton
PeterBrown
Jim Burgess
KenCayre
Bob Caviano
Ray Caviano
A.J.Cervantes
Chic

Lou Christie
Linda Clifford
BillComo

Tom Cossie
Dennis Coffey

Nick DeKrechewo

Tom De Pietro
Brooklyn Dreams
Bob Esty

Al Fierstein

Dennis Franklin
KenFriedman
Gloria Gaynor
Andy Gibb

Robin Gibb

Dave Glew

Aaron Gold

Tony Gottelier
Michael Graber
BobbyDJ Guttadaro
Alan Harris

Larry Harris
Norman Harris
Ray Harris

Tom Hayden
Michele Hart
John Hedges
Lolealta Holloway
Tom Jayson
Barbara Jefferson

Patrick Jenkins
Regina Jones
Radcliffe Joe
Steve Keatar
James Keating
SundanceKid
Craig Kostich
Mark Kreiner
Gary Larkin
W.M. Lewis
Robert Lobi
Bert Lockett
Richard Long
Gary Loomis
JohnLuongo
Tony Marteno
Jackie McCloy
A.J.Miller

Jacques Morali
Tom Moulton
Roxy Myzal

Bob Nemo
BobPantano
Paul Paulos

Roy Perry
Village People
Michael O'Hamo
Prof. Richard A. Peterson
WandaRamos
Laurin Rinder
Eddie Rivera
Richie Rivera
RonRobin
AlRose
AlexRosner

lzzy Sanchez
Howard Schwartz
Frank Sestito
Mark Paul Siman
Manny Slali
Amie Smith

Jim Solmson
Leonard Stevens

Rick Stevens
Jim Straight
Donna Summers
Tavares
T-Connection
Mike Theodore
Roy Thode
David Todd
Bob Tooley
Steve Traimen
Trammps
CoryWade
Norby Walters
Bill wardlow
Jerry Wattem
Paris Westbrook
Jerry Wexler
Norman Winter
Cosmo Wyatt
Paul Zarconi

Billboard.

YES, You can register now by contacting:

Diane Kirkland /Forum Coordinator
Billboard's International Disco Forum IV

9000 Sunset Boulevard
Los Angeles, Califomia 90069
Telephone: (213) 273-7040
Telex: 69-8669
Registrations will also be accepted at Disco Forum IV, New
York Hilton, Thursday, June 22nd (10 am to 6 pm) Cash or
Credit Card, no ¢checks please. Group registrations should
be placed in advance by telephone (see above).

SEE OVERLE
For details
Billboard'
Internation
Disco Forun
AGENDA
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BILLBOARD'S INTERNATIONAL DISCO FORUM IV

AGENDA

JUNE 22 —25,1978/NEW YORK HILTON HOTEL

JUNE 22, THURSDAY

10 am-6 pm
12 noon—6 pm
7 pm-—10:30 pm

REGISTRATION
EXHIBITS OPEN

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GIBB
Enfertainment: GLORIA GAYNOR

TAVARES

TRAMMPS

JUNE 23, FRIDAY

10am-11am

11 am-11:15 am
11:15 am —12:45 pm

12 noon—6 pm
1pm-—2:30 pm

2:30 pm~4 pm

4 pm~—4:15 pm
4:15 pm-5:45 pm

7 pm-10:30 pm

WELCOMING REMARKS
Lee Zhito, Editor in Chietf/Publisher, Billboard
BillI)_Wcr'dlow Associate Publisher, Billboard: Disco Forum IV
irector
KEYNOTE SPEECH: "The Impact of Movies on the Growth of
Disci(o"—Neil Bogart, President, Casabianca Record & Film-
works

Coffee Break

CONCURRENT SESSIONS

(1) Owners/Managers, Part | -Discussion of Current Problem
Areas, Including Growing Need for Entertainment Variety
in Discos.

Moderator: Tony Marteno Panelists: Alan Harris, Leonard
Stevens, Les Bartel, David Kenner.

(2) Increasing Involvement of Radio and Discos Working
Together — inter-relationship in Breaking Disco Hits.
Co-Moderators: Tom Cossie, Roxy Myzal Panelists: Wanda
Ramos, Ray Caviano, Roy Perry, Barbara Jefferson, Paul Zar-
coni, Ron obin, James Keating, Bob Pantano.

(3) Disco Franchlslng—Updcte Including Uses in Teen.Disco
Development.

Moderator: Tom Jaysou Panelist: Paris Westbrook*.

EXHIBITS OPEN

Luncheon
SCREENING OF "THANK GOD IT'S FRIDAY"

CONCURRENT SESSIONS

(4) Disco Deejays —Discussion of Current Problem Areas.
Moderator: Jim Burgess Panelists: John Hedges, Manny Slali.
Michael Graber, Gary Larkin, Bobby D] Guttadaro, Cosmo
Wyatt, Ray Caviano, Frank Sestito, Kurt Borusiewicz.

(5) Owners/Managers,Part II-Comlnumg Discussion of Cur-
rent Problem Areas.

Moderator: Jay Levy Panelists:*.

(6) Disco Ll?hﬂng =Problems and Solutions to Creative Light-
ing Environments —Discos (Including the Latest Laser
Developments?

—two lighting installers/ designers on panel
—two maijor disco operators/ multi-locations, chains, etc.,
on panel.

Moderator: Radcliffe Joe Panelists: Gary Loomis, Tony Gottelier,

Robert Lobi.

Coffee Break
CONCURRENT SESSIONS

(7) Owner/Manager Briefing Session for Prospective New
Club Owners/Operators.

Moderator: Michael O’Harro Panelists: Howard Schwart:*.

(8) The iImportance of Imports in the U.S. Disco Product Mar-
ketplace.
Moderator: Mark Paul Simon Panelists: Richie Rivera, Roy
Thode, Ray Caviano, Paul Paulos, Tom Cossie, Jane Brinton.
9) Ll?e Mobile Deejays’ Contributions to the Growth of
$SCO.
Moderator: Dennis Franklin Pamelists: Bert Lockett, Sun-
dance Kid, Bob Tooley, Sam Avellone.

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GI1BB
Entertainment: VILLAGE PEOPLE

CHIC

PETER BROWN

JUNE 24, SATURDAY

10 am -12 noon

CONCURRENT SESSIONS

(10) Problems and Solutions to Creative Sound Environ-
ments — Discos
—two sound installers/ designers on panel
—two major disco operators/multi-locations, chains,
etc., on panel.
Moderator: Steve Traiman Panelists: Al Fierstein, Glee Bal-

rd Aoy I} nor I2irly b

JUNE 24, SATURDAY

12 noon-6 pm
12:45 pm—1:45 pm

2pm-3:45 pm

3:45 pm~-4 pm
4pm~5:30 pm

7 pm—=10:30 pm

(11) Disco Product Marketing — From Product Conception to
Consumer Purchasing, Including
—promotion and A&R input for ty pe of product needed
—complete marketing plans, including 7" promos, 12"
promos, print media,secondary radio, in-house and /or
independent promotion, retailer one-stops, special
displays of disco product, efc.
Co-Moderators: Dave Glew, Ray Caviano Panelists: Larry
Harris, A. |. Cervantes, Bob Nemo, Tom Cossie, Tom Hayden,
Nick DeKrechewo, Jerry Wattem, Al Rose.
Education of the American Public Regarding Disco —
The growing influence in the everyday lives {via print
mediq, TV, movies, radio, and disco artists’ live appear-
ances) Examination of "negatives” regarding discos, in-
cluding radio negatives, press/ publicity negatives.
‘Moderator: Bill Wardlow Panelists: Norman Winter, John
Luongo, Bob Caviano, Ace Adams, Regina Jones, Aaron Gold,
Bill Como, Bob Pantano, Marty Ange 0.

EXHIBITS OPEN

Luncheon

SPEAKER: PROFESSOR RICHARD A. PETERSON, PROFESSOR OF
SOCIOLOGY/ANTHROPOLOGY VANDERBILT UNIVERSITY

SUBJECT: Sub-culture ramifications of the disco phenomenon
in America.

CONCURRENT SESSIONS
(13) How to Utilize Key Independent Promotion Personnel in
the Evolution of a Disco Hit.
Moderator: Mark Kreiner Panelists: Tom Hayden, Patrick
Jenkins, Starr Arming, Craig Kostich, Michele Hart.
(14) The 12" Disco Single Records’ Fulure:
-~ 33% rpm vs 45 rpm — Why?
—increase in List Price by $1?
- Royalties/Licensing Reductions for12” Record Used As
Promotional Tool for the LP
—Promotional Value Together with 7" Single to Build
LP Sales
—Home Disco Parties and the Need for 12” rpm Stan-
dardization As A Viable Informational Product.
Moderator: Ray Harris Panelists: Bill Wardlow, Stan Hoff-
man, Tom Cossie, Izzy Sanchez, Jim Solmson, Lou Christie.
What Is The Working Relationshlp Between the Disco
" Pools and the Record Companies?
Moderator: Johin Luongo Panelists: Ken Friedman, Eddie
Rivera, Jackie McCloy, A.]. Miller, Ray Caviano, Arnie Simnith,
David Todd.

Coffee Break

CONCURRENT SESSIONS

(16) Producers Session - Current Trends and the Creation of
Disco Hits.
Moderator: Cory Wade Panelists: Bob Esty, Jacques Morali,
W.M. Lewis, Laurin Rinder, Dennis Coffey, Norman Harris, Tom
Moulton, Mike Theodore, Ken Cayre, Rick Stevens.

(17) Disco Artists’ Developmeni Including Tours, Publicity,
Print Mediaq, TV, Promoters, Movies, etc.
Co-Moderators: Larry Harris, Ray Caviano Panelists: Bob
Caviano, Norby Walters, Jerry Wexley, Steve Keatar, Marty
Angelo, Tom De Pierro, Lou Christie

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GIBB
Entertainment: LINDA CLIFFORD
LOLEATTA HOLLOWAY
ANDY GIBB

JUNE 25, SUNDAY

40 am~12 noon

12 noon-6 pm
6 pm-8:30 pm
9:30 pm-~1am

HOT SEAT SESSION

Discussion of all effects of today’s disco world: its dramatic
growth as a key element of record and entertainment indus-
try; a growing field whose energy and influence will mush-
room into the 1980's; the sociological significance of disco
music as an international communicator; disco music grow-
ing on the air-waves, music pop charts, movies and TV; a
multi-bjllion dollar field with no foreseeable end in sight.
Participants: Tony Marteno, Tom Cossie, Roxy Myzal, Tom Jayson,
Jim Burgevc, Radcliffe Joe, Michael O'Harro, Mark Paul Simon, Den-
nis Franklin, Steve Traiman, Dave Glew, Ray Caviano, Bill
Wardlow, Mark Kreiner, Ray Hams, John Luongo. Cory Wade, Larry
Harris, Joe Cayre, Gmrgm Norman Winter, Barbara Jefferson, Rick
Stevens, Norby Walters, A.J. Cervantes, Namj Sam

EXHIBITS OPEN
DISCO IV AWARDS DINNER

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Hostess: DONNA SUMMER
Entertainment: -CONNECTION

BROOKLYN DREAMS

DONNA SUMMER



www.americanradiohistory.com

Discos

‘Disco 77’ Program Returns As ‘Disco Magic’

MIAMI—"Disco 77.” the syndi-
cated television disco dance pro-
gram successfully aired last year in
many U.S. and foreign markets, re-
turns this season as “Disco Magic,”
co-produced by the owners of the Ft.
Lauderdale discotheque where the
series is taped.

Lenny Boyar and Peter Boninis
decided to invest in the show them-
selves after seeing the crowds it con-
tinues to draw to their club, named
Pete & Lenny’s, which seats approxi-
mately 400 customers. The show will
continue to be produced locally by
Arnie Wohl and Steve Marcus, who
created it last year.

Selling agent for the show, which
has a strong international audience
in addition to 60 key U.S. cities, is
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