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Elvis Evokes Worldwide Death Date Tributes

Radio Forum Probes Marts

NEW YORK ~The [1th annual Billboard International Ra-
dio Programming Forum opens this week with a stellar hineup
of top executives from both the radio broadcasting and record-
ing industry meeting head-on to probe challenging issues.

After an opening day on Wednesday of registration and a
cocktail party the Forum gets down to business Thursday with
akeynote opening address by Warner Bros. executive vice pres-
wdent Stan Cornyn.

The roots of radio will then be traced next by an all-star
panel under the heading “The Impact Of Radio Today And
How [t Got There.” Participating will be consultant George

(Continued on puge 20)

The anniversary of Llvis Presley's death on Aug. 16, 1977, is
being marked in the U S0 with special radio tributes, a fan con-
vention in Las Vegas, special ceremonies and activities in Mem-
phis. his hometown, plus overseas remembrances. All of these ae-
tivities are detailed in this issue. The first story appears below.
Others appear on pages 16, 18 and 75.

By RAY HERBECK JR.

LOS ANGLLES  Ma or market radio statior s will unleash a
tdal airwave of Elvis 2=csley programming to ntark the first-
year anniversary of the singer’s death Aug. 16, 977, according
to a Billboard survey.

However, a change i1 programming tone indicates a general

(Contirzed on puge 16)

ASCAP IS PLAINTIFF

Firm Bows ‘Custom’ Tapes

By JOHN SIPPEL

[.LOS ANGELES - The ability to custom ¢ eat= one’'sown cas-
sctte or 8-treck is the central idea hehind “Scund Choice™ a
service of Franklin Industries. For $7.98 the customer via mail-
order can selzct the 12 singles of his choice ind have dehvered
his custom c-eated tape package.

Initial product offered is from ABC Reccrds. 100 hits being
pitched via a full page ad in People Magazme. 300 offered via
two pages in TV Guide.

Consumers a-e urged o send in 30 cents for a 1.200-sclection

(Cortinned on page 74)

NEWSPAPER_

Y.
TOBY BEAU is the brand new rock and roll band that's composed of
(I. to 1) Rob Young, Ron Rose, Danny McKenna, Balde Silva and Steve
Zipper. Their smash single, "My Angel Baby" (RCA PB-11250), trom their
hit album “Toby Beau™ (RCA AFL1-2771), is streaking for =1.
(Advertisement)

1st Jukebox C’right
License Suit In N.Y.

By ROBERT ROTH

NEW YORK ~ASCAP has fil2d its first suit against 1 jukebox operator for
failure to comply with the lice1¢ing requirements of the new U.S. Copyright
Act.

Seven publisher members ar: listed as plaintiffs in (ke suit filed in the U.S.
District Court for the Southerr District of New York.

Although only one jukebox s involved. five corporate and two individual
defendants are named. The jukebox. located at a restat rant called Cafe 72 at
304 305 E. 72d St., Manhattan -vas alleged to have bezn furnished by Para-
mount Automatic Machines Carp. and four other firms all of whose names be-
gin with Paramount.

Individual defendants. Carm 2n Brachetta and Harry Kolodny. are alleged
1o be presidents of the firms.

Section 116 of the law, which tcok effect Jun. 1. 1978, pravides for a compul-
sory license for jukebox operatoes providing the operator registers the box with
the Copyright Office. pays the recuired fee of $8 and displays the required cer-
tificate on the box. “in a positiom vhere itcan be readily 2xamined by the pub-
he” (Continued on page 87)

TURN ON TO SWITCH--Motown's newest supergroup Aptly named for
their indi«idual ability to play a variety of instruments and switch lead
and backround vocals, Switch is creating a majar sensation with their
charted sng'e “There'lt Never Be" (G-7159F) fom their debut album
“Switch” (G7-980R1). Switch—turn 'em on' On Mobwn Records and
Tapes. (Advertisement)

' Watch out forKennyLoggins.

His new album, “Nightwatch ic3sae7

www.americanradiohistorv.com

{Advertisement)

Nightwatch Kenay Loggi

features the smash single “Whenever I Call You ‘Friend’.” 510704
It’s a duet with Kenny anc a fabulous, famous female singer.
And, of course, you know to watch out for Kenny on his tremendous tour.

On Columbia Records and Tapes.

Produced by Bob Jamees. A Tappan Zee Production.

Management: Larson & Recor Associates, Los Angeles  Booking: ICM ®

“Columbia’ @ aretrademarks of CBS inc. © 1978 CBS Inc
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Paul Jabara wrote Donna Summer'’s #1
giant hit, “Last Dance,” starred in the
summer’s comedy hit, “Thank God It's
Friday” and now to follow up his brilliant
album, “Shut Out,” Paul's 2nd album
has arrived . . .

And it's just a matter of time

by
" Paul Jabara
on
Casablanca Record and FilmWorks
Produced by Bob Esty

S nu1 our
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General News

PICTURE DISKING—A technician works at the slow manufacturing process

Billboard photo by Brian D. MclLaughlin

for making picture disks of '‘Sgt. Pepper’s Lonely Hearts Club Band’’ at Har-

old F. Dague’s pressing plant in Southern California. Capitol Records is mak-

ing a substantial number of the original Beatle LP commercially available in
this configuration.

Tribunal Issues Jukebox Rules
2-Step Process For C’right Owners To Get Royalties

4 Labels Tackle
Task Of Turning
TV Acts Tuneful

By ADAM WHITE

NEW YORK-The task of turn-
ing television talent into credible
recording stars is occupying the at-
tention of four labels this summer.

Each is aware of the difficulties
involved—prime time popularity on
the small screen does not automati-
cally translate into disk sales—and is
attempting to overcome them with
custom-built promotion efforts.

® Leading the pack is Capitol
with “Charlie’s Angel” Cheryl Ladd,
whose album bows on Billboard’s
Top LP & Tape chart this week, and
whose single, “Think It Over,”
climbs to a starred 48 in its fourth
week on the Hot 100.

® RCA is busy working Kristy &
Jimmy McNichol, teen stars of
ABC-TV’s “Family” and the syndi-
cated “Hollywood Teen” series re-
spectively, with their “He’s So Fine”
45 (currently up to 70 on the Hot
100) and an album containing that
hit.

® Epic is boosting Lynda “Won-
der Woman” Carter with her label
debut, “Portrait,” spearheaded by a
single, “Toto.”

® And Venture Records, the new
outfit formed by veteran producer
Tony Camillo and personal man-

(Continued on page 75)

WASHINGTON—The Copyright
Royalty Tribunal has set out pro-
posed rules for music owners en-
titled to jukebox royalty from the
compulsory licensing royalty pool to
be distributed by the commission.

The proposed rule requires a two-
step process.

In the month of January of each
year. starﬁng in 1979, copyright
owners and music licensors would

2.

use option is inctuded.

networks.

WASHINGTON—A CBS brief submitted to the Su-
preme Court last week boldly envisions a future bypass
of ASCAP and BMI licensing of television networks.

CBS says this could happen if the high court leaves
undisturbed a 1977 U.S. Appeals Court decision that
blanket licensing constitutes “price fixing” unless per-

CBS asks the Supreme Court to reject certiori peti-
¢ tions of licensors ASCAP and BMI for review of the
Appeals Court ruling. The network pictures an end to
the “price fixing” of blanket licensing, and foresees a
“competitive marketplace” for music licensing of tv

Petitioning licensors ASCAP and BMI.were shocked
by the 1977 Appeals Courtoverturn of an earlier favor-
able U.S. District Court decision in New York, exoner-
ating blanket licenses from any price fixing stigma.

The licensors’ briefs, submitted earlier to the Su-
preme Court, say the Appeals Court decision would in
effect disrupt all music performance licensing at home,
and ruin thestructure of international music exchange.

CBS Envisions ASCAP,
BMI TV Licensing Bypass

By MILDRED HALL

creation.

the offer.

CBS wants to have the present licensor “‘cartel”
structure removed—with network music licensed by di-
rect negotiations with publishers in the same manner
as mechanical fees, sheet music. performance rights for
music in movies and other uses.

The CBS brief admits that if the injunction it seeks
results in such direct negotiation. there are no facilities
presently in existence for processing it. The injunction
would have to be deferred long enough to permit their

CBS denies the ASCAP charge that the network has
refused to pay licensing fees on uses since March 31,
1978. CBS says it wants to pay. and has offered to make
voluntary payment, “but on a different basis from the
licensors’ extortive system.” CBS says ASCAP rejected

In conclusion, the network says the timing is wrong
for a Supreme Court appeal because the lower court
has yet to act on the “relief” aspect of the CBS injunc-
tion case against the licensors. i

file only statements identifying them
as bona fide claimants.

Required are name and address,
and an agreement to accept Tribu-
nal distribution decisions, except in
case of judicial review permitted un-
der the law. to be made on the basis
of the record before the Tribunal.

Claimants can file singly or
jointly, and performance rights so-
cieties would not have to inciude

NARM Orders Feasibility
Survey Of Bar Coding Use

By ALAN PENCHANSKY

CHICAGO-A significant step
toward record industry bar coding
implementation was taken last week
by the National Assn. of Recording
Merchandisers with the commis-
sioning of an outside consulting
agency to prepare a major feasibility
study.

According to Joe Cohen, NARM
executive vice president, the associ-
ation will distribute a universal
product code manual for the record
industry at the end of 1978, and dra-
matize the findings of the report in
an audio/visual presentation at next
year's convention.

The study will include a broad ed-

WEISER WANTS ‘FAIR SHARE’

ucational introduction to bar coding
as it applies to the industry, at the
same time that it lays groundwork
and maps out actual industry appli-
cations with cost estimates. Cohen
stated.

The decision to commission the
study, Cohen says, was prompted by
the industry’s slowness to come to
grips with bar coding—a technology
that he says will have “far-reaching”
implications for all segments of
manufacturing, wholesaling and re-
tailing operations.

“We're all aware of it but we're
not going anywhere.” observes Co-

(Continued on page 86)

separate lists of members entitled to
shares. No financial estimates of
shares are needed at this stage.

By Nov. | of each year, those who
filed in January can put in their
claim for a proportionate share of
the royalty pool. The claim must
have “support and justification.”
plus whatever special information
the Tribunal may require by regu-
lation or order.

If a general agreement on sharing
is reached among the parties in the
period between the January filing
and the Nov. | deadline for royalty
claims (as Congress had hoped)
claimants could skip the justifying
information.

The last possibility seems pretty
remote, as Tribunal chairman Tom
Brennan points out. As of now, the
Tribunal sees little prospect of such
agreement being reached.

The Tribunal’s proposed rule at
this stage takes no stand as to what
the best evidence for claiming music
share based on jukebox play will be.

ASCAP and SESAC claim that
random surveys would be the best
evidence which they feel should be
based on actual performances.

BMI would be willing for distri-
bution to be made on the basis of
weekly trade paper charts rating
music popularity.

MILDRED HALL

SESAC Will Launch Pop Drive With Office In L.A.

By RAY HERBECK JR.

LOS ANGELES—Symbolic of
SESAC’s determination to move
more heavily into contemporary
music is the opening here within a
month of a West Coast regional of-
fice for the performing rights organi-
zation.

“The pop field is certainly 75% to
80% concentrated on the Coast,” ex-
plains SESAC president Norm
Weiser, “so we need a physical pres-
ence here as a key part of our move
into this area.”

SESAC has maintained head-
quarters in New York since its
founding in 1931 and has supported

a vigorous gospel/religious and
country staff in Nashville since 1964,
Weiser says.

“But although Ed Wilder has
worked as our field representative
out of his home in L.A. for many
years,” he continues, “we have not
had until now an active affiliations
manager—or a place out of which
one could operate.”

Wilder will continue to work with
licensees in the |1 western states, but
now from the new location on Sun-
set Blvd.

Recruiting new talent in the form
of writers and publishers and work-

ing with talent already affiliated
with SESAC will be Kathy Cooney.

“Eventually, we’ll have a full staff
in the office,” he says. “But for now.
Kathy will also pretty much be man-
ager. Right now we just want to get
an office moving.”

Weiser points out that within the
next few months “some substantial
affiliations in the pop field” will be
announced by SESAC, and he feels
it essential to have a “physical pres-
ence” in the area as a result.

“Of course, we have had affilia-
tions on the West Coast for some
time,” he adds. noting they are pri-

-
marily in the gospel or religious
fields, in which he claims SESAC is
number one among rights organiza-
tions. “But to move into pop, it is a
must to open an operation here.”

Weiser says the move is his first
major action since being elected
president last April, following his
entry into SESAC as a consultant in
January. Previously, he was a senior
vice president of Polygram-U.S. and
president of Chappel Music 8%
years.

“We’re not out to buy up the
world,” he concludes. “but simply
gain our fair share of the market.”

NARM Beefs Up
Pursuit Of Black
Dealer In Meets

By JEAN WILLIAMS

LOS ANGELES—The National
Assn. of Recording Merchandisers is
intensifying its pursuit of black deal-
ers into its fold through special pro-
grams, reports Joe Cohen, executive
vice president of the organization.

NARM has invited more than 200
dealers to its 18 regional meetings
now in progress. “We had a list of
dealers compiled last year from our
meetings in Boston, L.A. and Chi-
cago and have added to that list
dealers recommended by manufac-
turers,” Cohen says, “Many of them
are dealers we have never con-
tacted.”

The manufacturers advisory com-
mittee of NARM established a sub-
committee which works with Cohen
on the development of the list of
dealers. Members of this group in-
clude Oscar Fields. WEA: LeBaron
Taylor, CBS: Tom Draper, Warner
Bros.. and Ron Moseley, formerly of
RCA.

“We have sent these retailers a

(Continued on page 75)

U.K. RADIO
GROWTH PLAN

By NICK ROBERTSHAW

LONDON-—-Many more local ra-
dio stations will be on the air within
the next five years in the U.K. That
is the prospect held out by the Brit-
ish government’s recently published
White Paper, and both the Inde-
pendent Broadcasting Authority
and the BBC are ready with plans
and locations. At least one new sta-
tion should be operational by
Christmas 1979.

The White Paper calls for a work-
ing party to be set up as a matter of
urgency to discuss locations, fre-
quencies and other details. IBA rep-
resentatives will negotiate with BBC
officials under the chairmanship of
the Home Office.

IBA disappointment at not being
awarded the fourth television chan-
nel has been softened by the White
Paper’s endorsement of its activities
in the local radio field. The Author-

(Continued on page 68}
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General News

BMI Admits 91 To Million Performance Roll

Swells List
Of Charted
Hits To 302

NEW YORK-Ninety-one new-
comers have joined BMI’s honor roll
of million performance songs. ac-
cording to the organization’s latest
survey. which runs up to and includ-
ing June 30. 1977.

They bring the total of tunes
which have stacked up one million-
plus radio and television perform-
ances to 302. Previous survey ran to
June 30. 1976.

Figures are determined from
logged reports of some 500.000
hours that are annually submitted
by US. radio and tv networks. plus
local AM and FM outlets.

BMI, which has licensed more
than one million songs since its 1940
inception, has published a new bro-
chure containing the 302 contenders
by title. composer(s) and pub-
lisher(s).

The latest million-performance ti-
tles include such vintage works as
“Its No Sin.” “Ballin’ The Jack.”
“Song Of The Islands™ and “I Won-
der Who's Kissing Her Now,” along-
side more recent compositions like
“I Can Help,” “Candida,” “Mandy”
and “When Will I See You Again.”

Leading publisher among the 91
is Unichappell Music Inc., with nine
songs, followed by E.B. Marks with
SiX.

Leading songwriter is Elvis Pres-
ley, who has co-composer credits on
three titles, two with Otis Blackwell
(“Don’t Be Cruel” and “All Shook
Up”) and one with Vera Matson
(“Love Me Tender™).

Other twin-timers include Kenny
Gamble and Leon Huff, Paul
McCartney (one tune co-written
with John Lennon) and Antonio
Carlos Jobim.

Surveying the entire 302 BMI-li-
censed works, Paul McCartney leads
with one dozen, John Lennon with
11, Norman Gimbel with nine and
Paul Simon with seven.

The achievement of one million
performances means that a song of
an average three minutes in length
has been on the air at least 50,000
hours.

The new listing of one million per-
formance songs represents well over
15 million hours of airplay.

Finally, among the songs most
recently added to the BMI list is
“Flying Home,” co-written by Li-
onel Hampton. At this year’s New-
port Jazz Festival salute to
Hampton, BMI president Ed
Cramer made the special award
presentation before a sellout Car-
negie Hall crowd.

Hampton then announced the
one-million-and-first performance
of the tune. and swung into the
standard to close the evening.

MCA Sues Tucker,

Asks An Injunction

LOS ANGELES—MCA Records
is suing artist Tanya Tucker for
breach of contract while seeking an
injunction to enjoin her from
recording for another label.

The suit, filed in Los Angeles Su-
perior Court, alleges that Tucker
failed to deliver her sixth album on
time. The album was due in Decem-
ber.

Tucker has a five-year contract
with MCA calling for her to deliver
10 albums during that time. She was
given a guaranteed non-returnable
advance of $1.7 million for the [0 al-
bums, according to the suit.

E4

Billboard photo by Bill Paustenbach

PLATINUM KISS—Dennis White, right, Capitol Records vice president of mar-
keting, presents Bob Welch with a platinum disk for his ““French Kiss'’ LP.

The presentation took place during a backstage party after Welch’s set at Dal-

las’ Cotton Bowl.

Pickwick Deal Irks L.A. Webs

LOS ANGELES—Two major rec-
ord/tape retail chains, Peaches and
Tower, have informed independent
record labels they must find a way
for them to buy their wares from a
source other than Pickwick, which
replaced M.S. Distributing as a local
distributor here last week.

Neither Tom Heiman nor Russ
Solomon, bosses of Peaches and
Tower, respectively, want to deal
with Pickwick from Los Angeles,
where each chain buys for central-
ized warehousing points here for
Peaches and in Sacramento for
Tower.

Both feel Pickwick’s retail outlets
are competition.

“We are one of the largest. They
are too.” Heiman states. “We tried
filling orders with Pickwick in At-
lanta and St. Louis. There were
problems. We would have to pro-
vide Pickwick with vital information
which we feel is classified as far as
our retail competition goes. They'd
learn about our operation through
obtaining otherwise confidential
credit information. They'd learn
more of our volume.”

Heiman says that he and Frank
Miro, his vice president in charge of
retail, could exist without Arista.
London. the Fantasy family, Private
Stock, Mushroom and Motown,
which they estimate represent
around 10% to 12% of their volume.
But they much prefer to stock these
and the other independent lines rep-
resented in California by Pickwick.

Heiman points up the continual
job Peaches has done in building
acts. He sees a cutoff of such inde-
pendent label cooperation unless he
gets the merchandising displays, ad-
vertising allowances and general co-
operation that comes from a healthy
distributor relationship. -

Queried as to why they can’t deal
with a distributorship like Record
Merchandising here or Alta or Asso-
ciated in Phoenix, Miro and Heiman
point out the distance factor in re-
gard to Phoenix and the fact that
Record Merchandising here can’t
handle an account as big as Peaches,
which has grown in three years from
three to 31 stores nationally.

Like Solomon. Heiman stresses
his advantageous relationship with
independent labels. He cites the con-
tinual innovation which so many of
them have provided. “We are mer-
chants; we want every label avail-
able in our bins,” Heiman says.
“And we need a distributor nearby
so we can cover all 31 different ship-

(Continued on page 87)

Guilty Plea Made
By Motown Officer

LOS ANGELES—Motown vice
chairman Michael Roshkind last
week pleaded guilty here before a
U.S. District Judge to a single count
of tax evasion. admitting he
knowingly failed to declare more
than $140,000 in taxable income in
1972.

Roshkind had been indicted by a
Federal Grand Jury in March on
two counts which charged he did not
pay taxes on more than $236,377 in
taxable income from 1972 and 1973,
He pleaded innocent at the time to
both counts.

He faces sentencing Sept. 15.
Maximum possible sentence is five
years and a $10.000 fine for one
count.
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Executive Turntable |

Arthur Bruno named vice president, manufacturing and engineering, for
CBS Records International, New York. moving over from technical director at
CBS Records Manufacturing, Danbury, Conn. .. . Andrew Wickham becomes
vice president and director of country music for Warner Bros. Records and will
base in Los Angeles. He was director of country music for Warner Bros. Rec-

ords previously and also an a&r staff pro-

+ducer. .. . George Brown resigns as vice presi-
dent and general manager of Lifesong

Records. New York. to set up his own per-

: sonal management company there. ... Bob
Rifici and Jim Bego appointed to the newly
created posts as managers of RCA Records
New York and Los Angeles branch sales of-
fices, respectively. Former was manager, pop
product merchandising, latter was sales
manager at the L.A. branch. Stephen Feldman and Bonnie McCassy are
named to new positions as managers, branch sales, in the two cities. Feldman
was sales manager. New York, and McCassy was a sales representative. ... J.
Kenneth Moore becomes vice president and general manager at the CBS Tech-
nology Center, Stamford, Conn., moving over from director of advanced tv
technology. He succeeds Benjamin Bauer,
who retires after 21 years, though he will con-
tinue as a CBS consultant in the audio and
scientific fields via his own engineering and
consulting firm, Audio-Metric Laboratories,
in Stamford. ... Bill Craig promoted to the
newly created position of vice president of
field activity, special markets, for ABC Rec-
ords, Los Angeles, and will work out of both
Los Angeles and Detroit. He was previously
director of promotion, special markets. John Smith is named vice president of
promotion, special markets, and will base in the home office. Previously he
was a vice president of marketing for At Home Productions and vice president
of marketing for the Blue Note division of United Artists ... Frank Unruh
named controller for Almo-Irving Music Publishing in Los Angeles after hav-
ing been a controller for Warner Bros. Music
Publishing. ... Lenny Bronstein named na-
tional promotion director for A&M Records
in Los Affgeles. With the label eight years, he
was previously assistant national promotion
director. .. . Norman Kunin named vice pres-
ident of finance for Butterfly Records, Los
Angeles. He joins with a background as a fi-
Smith nancial consultant advising cqmpanie§ .in
real estate development, and in securities

and the stock exchange. Additionally, Barbara Jefferson becomes national sin-
gles promotion director, moving from United Artists where she was national
promotion administrator and trade liaison. Dee Joseph becomes national re-
tail promotion director after having handled national disco promotion. . . . Jeff
Lyman promoted to director of pop adult promotion at MCA Records, Los An-
geles. In addition, he will handle the respon-
sibilities of West Coast liaison for the newly
formed MCA/Nashville operations. ...
Bruce Ravid appointed manager of West
Coast talent acquisition at Capitol Records,
Los Angeles. He will act as a&r contact for
international acts and as the label’s in-house
liaison for international as well as for several
domestic artists. He has been with the label
five years. . .. Bonnie Simmons, with KSAN
in San Francisco nine years in a variety of posts including music director,
named national album promotion director for Warner Bros. in Los Angeles.
.. Gerry Shannon appointed Eastern artist development manager for Warner

Bros. Records. and will base in New York. Prior to her appointment she was
music director for WWRL in New York. . .. Fred Weisman appointed Eastern
Regional promotion manager for Polydor
Inc., basing in New York. He was formerly
the New York local promotion man for the
label. In addition, Phil Stanley named
Southeastern regional promotion manager
for Polydor Inc. He was formerly Nashville
local promotion man for the label. . . . Jheryl
Busby named regional promotion marketing
manager, West Coast, in CBS Records black
music marketing division. Los Angeles. He

Wickham Rifici

Bego . Craig

Bronstein

Kunin Lyman

Ravid Epand

moves from a similar post with Atlantic. Ceasar Hancock takes over as regional
promotion marketing manager, Southeast, for the division, basing in Dallas.

He was a local promotion manager for the company in Houston. . .. At Candy
Stripe Records, Freeport, N.Y., Bernard Keil named board chairman, from
president, with Stan Gecht assuming the presidency as chief operating officer,
Sept. 1. He had been Eastern regional sales manager for Capitol Magnetics.
Vice president Arlene Keil adds the duties of secretary-treasurer. . .. Rob Senn
named Southeast regional pop promotion director for Atlantic, based in At-
lanta. He was a local promotion representative for the label in thatcity. ... Ken
Calvert is regional album promotion manager, Midwest, for Columbia Rec-
ords, based in Chicago. He was a local promotion manager for Portrait in De-
troit. ... Tom Burns becomes director of college promotion and artist develop-
ment at Tomato Records, New York. Previously, he handled photography
assignments for 20th Century-Fox Records. . .. George Guess is national black
promotion director at Voyage Records, New York, switching from independ-
ent promotion duties for Philadelphia International and other labels. ...
George Mangrum becomes regional promotion manager for the West Coast for
MCA Records, Los Angeles. He joined the label’s San Francisco office two
years ago as promotion manager and will continue to locate in that city.
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Raiclio approves of
The Motors.

Not only do they
approve, they told us in no
uncertain terms what the
new Motors single should

.} be. Since we strenuously
/ approved of their selection,
we sent them "Forget About
You" on a rush-release. And
now, it's being played across
the dial with ’
the approval Bl
of listeners %
from all over %
the country. |

Featuring the memorable hit "I'orget AI:out You.'
On Virgin Recorcdls and Tapes.

Produced by Peter Ker, Nick Garvey, Andy McMaster. .,Zg,
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BROADWAY STARS—Members of the original cast of the award-winning musical “Ain’t
life of the late Fats Waller, record the cast album in RCA's Studio C in Manhattan. Left to right are Ken Page, Charlaine '

Misbehavin’,” based on the

Woodward, Armelia McQueen, Andre De Shields and Nell Carter.

Judge Restrains
A&M & Seawind

NEW YORK-A temporary re-
straining order is in effect barring
A&M Records from recording a
group known as Seawind, distribut-
ing or advertising any recording of
the group. or claiming to have any
rights to record the group.

The order was issued July 28 by
U.S. District Judge William C. Con-
ner in connection with the suit by
CTI against A&M for willful inter-
ference with contractual relations.

An order for A&M to show cause
why a preliminary injuction should
not be issued, originally returnable
last Thursday (3) has been post-
poned until Sept. 5. 1978, to give the
parties time to negotiate the possi-
blity of settlement. The temporary
restraining order was continued in
effect by Judge Lawrence W. Pierce.

ALSO LABEL EXECUTIVE

Bandieader Enoch Light Dies In N.Y.

NEW YORK-—Enoch Light, or-
chestra leader and a pioneer in the
production and marketing of stereo
LPs. died July 31 in Mount Sinai
Hospital here. He was 71.

A native of Canton, Ohio, Light
formed a band while attending
Johns Hopkins Univ., rounding out
his education at Austria’s Mozar-
teum and Paris’ Opera Comique.
Upon his return from Europe he
formed Enoch Light & His Light
Brigade, a popular dance band of
the big band era.

An auto accident in 1940 kept him
out of the limelight for several years
until he returned to the business as a
record salesman. giving him a taste
of another side of the music busi-

ness. He eventually revived the
Light Brigade and began touring
and cutting records.

In the mid-1950s he entered a
partnership to form Grand Award
Recording and began producing
records other than his own. This led
to the formation of Command and
Project 3 Records, which gave him
one of his biggest selling disks. “Per-
suasive Percussion.” and encour-
aged his further experiments in
stereo production and marketing.

Although the labels were even-
tually acquired by ABC-Paramount.
Light continued to direct Project 3
Records until his death.

Surviving are two daughters.

Dear Sir:

I own and manage the Sunshine
Disco Co. in Bloomington. Ind.

Sunshine books the jocks and pro-
grams the music for three of five
Bloomington discos and we're in the
process of negotiating similar con-
tracts in the neighboring cities of
Bedford and Martinsville. In addi-
tion, we average three-four private
parties a week. The disco business is
great but, naturally. I have a couple
of complaints.

I know it’s a long way from New
York to Bloomington but Chicago is
only a three-hour drive. And yet. if
published reports are accurate, the
music played in big city discos is at
least an ocean away from the clubs
in mid-America.

If Sunshine is playing three of the
top 10 disco songs from Chicago. it’s
a big week. And. if we played more.
our customers would go on strike.
We've tried playing pure disco. It
doesn’t fly. By and large. our cus-
tomers want to hear familiar music.
And our dance floors aren't filled
with stoic would-be Travoltas. Our
people get fired up, stomp their feet.
clap their hands and shout.

In Bloomington's biggest and
most popular college bar I can fol-
low “Disco Inferno” with Doobie
Brothers or Foreigner and the kids
go nuts. At the Holiday Inn, Waylon
Jennings may set 'em on fire. At the
Ramada Inn it’'s Lou Rawls.

Bloomington isn’t the only city in
the US. where the disco played is
shaped primarily by radio rather
than national disco charts. There are
lots of them. But these discos and the
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Letters To The Editor

music they play are not represented
or even recognized by the music
media.

And, record companies have
copped out as far as disco service is
concerned. They have conveniently
deluded themselves into believing
their meager contributions to record
pools are sufficient for disco promo-
tion.

I understand their problem. There
are so many discos and even more
disco jocks. The promo people were
having a difficult time discrimi-
nating between disco people who
gave them legitimate exposure and
those who took the music home for
their private parties.

But, their solution of refusing
disco service altogether except for
the pools leaves a strong disco me-
dium like Sunshine out in the cold.

The consequence of these record
companies’ failure to discriminate
between disco users is obvious. Sun-
shine buys all of its music. But, we
buy only sure-fire hits and, unless
we get service, we don’t make hits for
anybody.

Jonathan E. Horton,
President,

Sunshine Disco Co.,
Bloomington, Ind.

Dear Sir:

I would like to bring to your atten-
tion the fact that on the recent Bob
Dylan tour of Europe. Stanal Sound
Ltd. was the general sound contrac-
tor for the entire tour. In the July
29th edition of Billboard, TFA

Elektrasound was credited as the
sound contractor.

Blackbushe. England. was one of
the largest concert events to be held
in England and we at Stanal Sound
are proud of our part in that. We did
have help from three other English
sound contractors, TFA Elektra-
sound. Britania Row and Tasco.

Stanal Sound shipped from the
U.S. a very large system that covered
the entire tour on all of the indoor
dates and with the help of the other
sound contractors we covered three
outdoor dates, one in Rotterdam,
one in Nuernberg, Germany and
one in Blackbushe.

Stanley R. Miller,
President,

Stanal Sound Ltd.
Kearney, Neb.

Dear Sir:

In a recent Billboard (July 8,
1978) you attributed to me the inten-
tion of creating Discom (Inter-
national record promotion and dis-
tribution market) next year at
Deauville. This is true except that it
will not be organized until 1980 and
the location has not yet been chosen.
However, Discom is the entire crea-
tion of our company which organ-
izes five international exhibitions
(MIDEM, MIPTV, VIDCOM,
CISCO and 1AM) and not *“a joint
venture” with Gerard Gely, chief ex-
ecutive of Sarl Homeric, as you
stated.

Bernard Chevry,
Commissaire General MIDEM,
Cannes, France
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HIS BASH Barry Manllow, right, observes the “human sculpture” which

greeted guests to a bash Arista threw at the St. Regis Hotel to honor his two

SRO nights of concerts at Forest Hills. Label president Clive Davis also enjoys
the platinum clad models.

Unichappell Music Is
Sued By Ohio Players

By JOHN SIPPEL

LOS ANGELES—The Ohio Play-
ers’ publishing firm is suing Uni-
chappell Music. seeking $400,000
for alleged miscellaneous violations
of their contract with the defendant
and an additional $250.000 in exem-
plary damages.

The complaint, filed by Eliot Kal-
cheim of Shelton. Kalcheim & Cot-
noir, Chicago. in Circuit Court of
Cook County there, on behalf of

For Exciting Cut-Outs

|
0U NTRYWIDE

RECORD & TAPE DISTRIBUTORS. INC

For the Best in Budget LP’s

YOU
GET A
LOT
FOR A
LITTLE.
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Send for our catalog.

RECORD & TAPE DISTS., INC.
200 Robbins Lane. Jencho. NY 11753
(516) 433-9550 (212) 380-3900
Telex 126316 Answer Back CWTRI-UI-JERI
west Coast — (213) 865-8158

Play One Publishing, asks the court
to terminate the Players’ publishing
agreement with Unichappell July 7.
1978. because of the alleged viola-
tions. The defendant holds the
binder ends Jan. 1. 1979.

The plaintiff contends that with-
out their approval. Unichappell
hired a third-party. The Harry Fox
Agency, to administer what should
be an administrative function, for
which the plaintiff allows Unichap-
pell to retain 15% of gross receipts.
The pleading alleges Unichappell
wrongfully charged $9.111.65 for
such services by the Fox Agency to
their account.

In another precedent-setting
charge, the suit claims Unichappell
made improper deductions for ad-
ministration. The Players’ publish-
ing wing alleges that 50% of all me-
chanical royalties the defendant
collects is due to songwriters who
create the compositions. The suit
charges that Unichappell has tradi-
tionally deducted its 15% adminis-
tration fee from the entire amount it
is paid, while the 15% applies only to
the publisher’s share of royalties re-
ceived. The complaint asks
$51,277.85 for administration fees
wrongfully deducted from the
writers’ share.

LP — 3399

ALEX A. ARACO CO.,

ARAGO HOT SPEGIALS

SGT.PEPPER ...
GREASE ...
SAT.NITEFEVER. ... ..
THANK GOD IT'S FRIDAY. ...
KISS—PLATINUM ...
ELVIS—'NEW" ... . ...

TAPE

RSO 4100 ... $799 I : 5
RSO 4002 .. 6*° .. 6*°
RSO 4001 ... 6* ... 6%
CASA 7099 ...
CASA 7100 ... 6*° ... 6°°
..... RCA2901 ... 2% .. 3"

TAPE —

STONES—SOME GIRLS
COMMODORES—NATURAL HIGH
BOB SEGER—STRANGER IN TOWN
SPRINGSTEEN—EDGE OF TOWN
PENDERGRASS—LIFE IS A SONG
QUINCY JONES—SOUNDS & STUFF
MEATLOAF—BAT OUT OF HELL
WINGS—LONDON TOWN

Call Jack Logue at Area Code 609-386-3288

749 769

3419

INC.

PO Box 189 Burlington, NJ 08016 + (609) 386-3266 + (609) 386-3288
ARACO « THE REAL ACTION COMPANY

DON'T FORGET TO ASK FOR OUR
“FEVERISH” UNADVERTISED SPECIALS!

FOOD STUFF—Dancer dressed like

a hamburger illustrates Manilow's

“VSM" commercial medley during
the Manilow party.
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Arlsta Bosses
- Present Product -

NEW YORK—Arista Records un-
veils its fall release with a four-city
product presentation headed by
president Clive Davis and execu-
tives from the label’s sales, promo-
tion, advertising and artist relations
departments.

The day-long meetings were
launched Wednesday (2) in Atlanta,
and carry through to New York Fri-
day (4), Chicago Monday (7) and
Los Angeles Wednesday (9). Dis-
tributors and Arista staffers are in-
vited to the series of talk sessions and
product displays under the banner
“SuperSeason.”

Davis and executive vice presi-
dent and general manager Elliot
Goldman head the group. Plans call
for the Arista staffers to meet with
distributors to discuss specifics of
the “SuperSeason™ program.

Included is product by the Bay
City Rollers, Eric Carmen, the
Grateful Dead. the Outlaws, Lou
Reed, Phyllis Hyman, the Brecker
Brothers, Gladys Knight, Mandrill,
Norman Connors, Rick Danko. Me-
lissa Manchester, Gil Scott-Heron,
the Muppets, the Hudson Brothers,
Brand X, Jack Tempchin, Anthony
Braxton, Nova, Happy The Man.
David Sancious and Breakwater.

Participants will see an audio/vis-
ual presentation of the product, re-
ceive display materials and a kit con-
taining a baseball shirt. order form,
catalog, ad mats, and Volume One
of Arista’s “SuperSeason” sampler
LP.

Hired By Tomato

NEW YORK-Tomato Records,
which recently released George San-
tana’s first LP in four years, has
hired Tommy Rae’s TAR Inc. and
Mark Kriner of MK Productions to
handle r&b and disco promotion re-
spectively for the record.

iy

COOL TIME—Model prances as an

ice cream soda during one of the

specialty numbers performed at the
Manilow party.

N.Y. NARAS:
Jiggle Officers

NEW YORK-The NARAS
chapter here has elected eight new
governors, re-elected eight more and
raised the number of trustees to
seven in addition to re-electing the
present slate of officers.

Elected to the board for the first
time are musicians Pepper Adams.
and Lenny Hambro, conductors Ben
Lanzarone and Elliott Lawrence,
producers John McClure and Larry
Morton, singer/songwriter Micki
Grant and arranger Stan Apple-
baum. Re-elected are Larry Keyes,
Helen Merrill, Chico O’Farrill.
Richard Roth, Selma Brody, John
Hammond, Andrew Kazdin and Jay
Saks.

Larry Keyes, Bill Levy. Jay Saks
and Alfred Vanderbilt Jr. were
elected to their first terms as national
trustees.

Ray Moore was re-elected chapter
president. Other officers re-elected
were Allan Steckler, first vice presi-
dent; Anne Phillips. vice president;
Jay Saks. secretary, and Larry
Keyes, treasurer.

New Singer For
Mercury Parley

CHICAGO-—Singer Fonda Fein-
gold will perform Saturday (12) at
the Phonogram/Mercury national
promotion meeting here. An album
by the singer is scheduled for release
by Mercury later this month.

Convening at the Marriott Lin-
colnshire resort will be the label’s
entire sales, publicity and a&r staffs.
as well as regional and national pro-
motion managers, Mercury informs.
The convention runs Friday to Sun-
day (11-13) at the resort hotel north
of Chicago.

Tokyo Discos Making Turnaround

By HARUHIKO FUKUHARA

TOKYO-With a welcome boost
from the movie, “Saturday Night
Fever.” local discos are making a re-
markable comeback as an entertain-
ment favorite among young swing-
ers here.

“The turnaround is in marked con-
trast to about 18 months ago when
the disco concept languished and
club operators were hard-pressed o
make ends meet.

At present, however, all indica-
tions are that discos across his city

www americanradiohistorv com

are attracting record numbers of
young entertainment seekers.

The feeling is that “Saturday
Night Fever” is playing an impor-
tant role in attracting young people
to the clubs who may not have other-
wise been turned on by disco. It is
also felt that significant changes in
the music format of clubs is helping
to draw a broader cross-section of
dance lovers.

Initially, discos here played soul

(Continued on page 62)
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ARRIVALS

SCHEDULED  WILL POINT
FLIGHT TOARRIVE = ARRIVE GATE ~ OF ORIGIN

235 2:15 IN 16 LONDON
904 2:45 IN 22 PRAGUE
250 250 IN 4 PARIS
815 305 IN 13 SYDNEY
310 3:27 IN 5 LIMA
916 3144 IN 9 TUNIS
830 4:05 IN 8 BANGKOK
617 4:12 IN |12 ROME

2 8:14 ONTME 1 BOSTON

INFOR
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Financial.

LOS ANGELES—Superscope
Inc., manufacturers of hi fi and
i home entertainment products,

indicates it expects to have a sec-

ond quarter net loss of $3.1 mil-
lion to $3.4 million, or $1.35 to
$1.45 per share, on sales of ap-
proximately $40 million.

This would be the third con-
secutive quarterly loss for the
firm. Superscope reported a defi-
cit of 55 cents a share in the first
quarter of 1978 and 77 cents a
share for the last quarter of 1977.

Joseph Tushinsky, chairman
and president of the firm, attrib-

T

srooeees0000252:$3.1 TO $3.4 MILLION cocoscozsssoonsy

. Superscope Suffers 3rd
. Straight Quarterly Loss

utes the anticipated losses to the
soaring value of the Japanese yen
as well as the firm’s liquidation
of its CB radio inventory, in-
creased interest expenses result-
ing from higher inventory levels
and rising interest rates, and
lower than expected sales volume
in the U.S. market.

Superscope had sales of ¢
$178.65 million in 1977, includ-
ing $40.19 million sales in the
second quarter, and had a pre-
tax loss of $1.5 million for the
year. A tax credit brought the net
earnings to $383,000 for 1977.
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Gulton Acquires TAPCO Of Seattle

NEW YORK—Gulton Industries,
parent company of Buchanan,
Mich.-based Electro-Voice, has ac-
quired TAPCO of Seattle, which will
become an operating unit of E-V,
according to a spokesman for that
firm.

MEW PRICE
EHEAKTHHCILIGH

JAC%E Og gﬂy

FIRST 1,000
COMPLETE $495.00

AUGUST 12, 1978, BILLBOARD

Serving the graphic needs of Ibe recend Industry slace 1952,

Dick Bothell, president of the
four-year-old TAPCO, a manufac-
turer of commercial sound equip-
ment, will report to Bob Pabst, E-V
president, under the new setup. No
other changes are anticipated at this
time in management, distribution or
sales activities.

The sale makes the combined
company an even stronger force in
the growing professional and semi-
pro markets, with E-V basically a
speaker and microphone manufac-
turer, and TAPCO a major supplier
of mixers, amplifiers and preamps,
with manufacturing facilities in
Seattle.

First major appearance of the
newly merged firms will be the 61th
Audio Engineering Society conven-
tion this November in New York.

Biue Note Pushed

LOS ANGELES—United Artists
is designating September as “Blue
Note Month” and will release five ti-
tles from the catalog by artists Art
Blakey, Lee Morgan, Jackie McLean,
Stanley Turrentine and Chick Corea.

)

SOUTHERN MACHINE
& TOOL, CORP.

Discover why SMT is the No. 1
manufacturer and seller of
automatic phonograph record
manufacturing systems in the
United States. Automation—
Presses—Extruders—Complete
Electroforming Systems—
Complete Record Manufacturing
Plants.

BILL WESTERMANN, PRES.
533 Hagan St.

Nashville, Tenn. 37203
(615) 256-2183 Telex 554302

K. GRABOWSKI
Zentmarkweg 37

90 Frankfurt, West Germany
49611-786906

For information
regarding

major market

quotes,

please cali:

Douglas Volimer

Dean Witter Reynolds Inc.
16255 Ventura Bivd.

Encino, Calif. 91436
(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds inc.

Members New York Stock Exchange. Inc.

RESTAURANT & CABARET

Exquisite Russian & European Culsine
Extensive California & Imported Wine List

Dancing, Russian & European Entertainment Nitely
Late Suppers

Open Daily for Luncheon & Dinner

4 7561 Sunset Blvd,
™ Los Angeles

For Reservations:
(21 3) 874-3467

20th Century’s
Profits Up 163%
In 2nd Quarter

LOS ANGELES—20th Century-
Fox Film Corp. reports net earnings
in the second quarter up 163% to
$15.5 million over last year's $5.9
million for the same period. The
firm’s 1978 quarter ended July 1
with last year’s quarter ending June
25.

Sales are up 46% to $145.9 million
from $100 million in last year’s sec-
ond quarter.

On the other hand, for the record
and music publishing divisions,
sales slipped 26% to $2.5 million
with a $2.1 million operating loss.
Last year's second quarter loss was
$252.000.

The divisions are still ahead by
39% to $7.6 million in the first half of
1978. Losses for the first six months
this year are just over $2.1 million as
opposed to last year’s $820,00.

The company attributes this year’s
losses to reduced income from fewer
than expected LPs released, along
with increased recording costs.

RIAA
Certified

' Records_
Gold LPs

Natalie Cole’s “Natalie Live” on
Capitol. Disk is her fifth gold LP.

Johnny Mathis & Deniece Wil-
liams; “That’'s What Friends Are
For” on Columbia. Disk is their first
gold LP as a duo.

Willie Nelson’s “Stardust” on Co-
lumbia. Disk is his third gold LP.

Alan Parsons Project’s “Pyramid”
on Arista. Disk is its second gold LP.

Emmylou Harris’ “Elite Hotel” on
Wamer Bros. Disk is her first gold

Gold. Singles

Gerry Rafferty’s “Baker Street”
on United Artists. Disk is his first
gold single.

Donna Summer’s “Last Dance” on
Casablanca. Disk is her third gold
single.

Meat Loaf’s “Two Out Of Three
Ain’t Bad” on Cleveland Inter-
national. Disk is his first gold single.

The Rolling Stones’ “Miss You”
on Rolling Stones Records. Disk is
its fifth gold single.

Frankie Valli’s “Grease” on RSO.
Disk is his third gold single.

Platinum LPs

“Sgt. Pepper’s Lonely Hearts Club
Band” soundtrack on RSO.

Kenny Rogers’ “Ten Years Of
Gold” on United Artists. Disk is his
first platinum LP.

Abba’s “Greatest Hits” on Atlan-
tic. Disk is its first platinum LP.

Ted Nugent’s “Double Live
Gonzo” on Epic. Disk is his third
platinum LP.

Platinum Singles

John Travolta and Olivia Newton-
John’s “You're The One That I
Want” on RSO. Disk is their first
platinum single as a duo.

Andy Gibb’s “Shadow Dancing”
on RSO. Disk is his first platinum
single.

www americanradiohistorv com

"~ Market Quotations_

As of closing, July 27, 1978

1978

(Sales

High Low NAME P-E 100s) High Low Ciose Change
58 34% ABC 8 751 58 56%2 56% + 1%
43 34% AmericanCan 7 160 42% 42% 42% + Y%
17% 9% Ampex 14 1006 16% 16 16% - %
4% 2% Automatic Radio - 21 27% 2% 2% Unch.
26% 22 Beatrice Foods 10 1424 26% 25% 26% + %
62 43% CBS 9 719 62 61% 61 + 1%
23% 13% Columbia Pictures 5 1116 22% 21%  22% + %
14% 8% CraigCorp. 4 102 12% 1% 11% - %
45% 31% Disney, Walt 15 2223 45 43% 44 + %
3% 2% EMI 6 50 3 2% 3 + %
23% 8% Gates Learjet 10 117 22% 20% 20% - 1%
15% 11 Guit + Western 5 2395 14% 14 14% + %
15% 15% Handleman 8 184 15% 15% 15% - %
6% 3 K-tel 13 21 5% 5% 5% + %
6% 3% Lafayette Radio - 154 5% 5% 5% - %
39% 22% Matsushita Electronics 1 13 38% 38% 38% — %
56% 32% MCA 10 413 54% 53% 53% Unch.
52 26% Memorex 9 736 52 50% 50% + %
622 43  Motorola 13 711 52% 51%  51% + 1%
31% 24% North American Philips 6 126 31 29% 29% — 1%
18 10  PioneerElectronics 13 = = - 17 Unch.
30% 6% Playboy 49 1089 23% 22% 22% — 1%
30% 22% RCA 9 4536 30% 29% 29% + Y
8% 6% Sony 16 282 8% 8 8% + %
13% 9% Superscope - 132 1% 11 11 - %
28% 14% Tandy 1 1507 28% 26% 27 . — %
% 5% Telecor 7 81 8% 8% 8% - %
6% 2% Telex 12 924 5% 5% 5% + %
3 1% Tenna - 14 2% 2% 2% Unch
18% 12% Transamerica 6 1552 18% 18 18 Unch
40% 20% 20th Century 4 369 38% 36% 38 - %
50% 29% Warner Communications 9 1107 50% 49% 49% + 1%
17% 11%  Zenith 39 1164 17% 16% 16% - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales BMd Ask
COUNTER COUNTER
ABKCO Inc. - - 2% % Integrity Ent. 10 98 4% 4%
Electrosound Koss Corp. 25 72 7% 8%
Group 5 - 4% 5% Kustom Elec. - 1 2% kYA
First Artists M. Josephson 8 16 14% 15%
Prod. 5 10 5 5% Orrox Corp. - 34 2% 2%
GRT - 1 2 2% Recoton 8 10 4% 5%
Goody Sam Acquired By American Can Co. Schwartz Bros. 5 38 3% 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New

York Stock Exchange, Inc.

CENTRAL CORE CONCEPT

CBS Confab Ends In
Label Presentations

By ROMAN KOZAK

LOS ANGELES—CBS Records
ended its 1978 convention July 28
with closing remarks by Paul Smith,
senior vice president, marketing,
CBS Records and chairman of the
convention. He recapped the week’s
events and introduced the 1,400
delegates to the central core market-
ing concept and to the men who run
1t.

The session, at UCLA’s Royce
Hall, included a presentation by Co-
lumbia’s promotion department,
hosted by a formally attired Bob
Sherwood, vice president, national
promotion, CBS Records. There
were also speeches by Jack Craigo,
senior vice president and general
manager of the Columbia label;
Don Ellis, vice president, a&r Co-
lumbia Records; and Frank Moo-
ney, vice president, marketing,
branch distribution, CBS Records.

The day ended with a banquet
that saw in attendance a number of
celebrities outside the CBS circle in-
cluding Sylvester Stallone, James
Coburn, Helen Reddy, Ron Wood,
Keith Richard, Ryan O’Neal and
others as well as a host of CBS’ own
artists, including Barbra Streisand,
Heart, the Jacksons, Maurice and
Verdine White (Earth, Wind &
Fire), Boz Scaggs, the Isleys, Meat
Loaf, Barry White, Gladys Knight
and others.

With his speech Smith gave a slide
presentation which showed the
structure of CBS Records under the
overall direction of Bruce Lundvall,
president, CBS Records Division,
with Jack Craigo running the Co-
lumbia label, Don Dempsey, the
Epic, Portrait and Associated Labels
and Smith, himself, in charge of the

marketing. He then went on to list
which executives report to whom
under this system.

Craigo, in his speech, spoke of the
search for the ultimate “one world
hit music” where a song will be ac-
cepted as it is and not put under any
labels. “Let’s work towards some
changing times in country and black
music and in progressive jazz and in-
ternational music to allow records to
be presented to radio programmers

CBS convention photos appear
on page 14.

and accepted by radio as total music
rather than market segmentation as
a short term means of targeted de-
mographics,” he said. “Radio and
the creativity of all our artists must
one day blend to form this one world
music realization.

“As this music force develops, it
will be the role of the Columbia la-
bel to aggressively, assertively and
pragmatically market the talents of
all the musicians who ultimately
contribute to the one world music.
These musicians will record to-
gether, they’ll tour together and
they’ll respect each other’s unique
talents, and these artists will com-
prise a total family of music on Co-
lumbia Records.”

Don Ellis, in his speech, explained
what the recent restructuring of CBS
Records means to Columbia a&r.
He said that since Columbia is in-
volved in the entire gamut of music,
this puts a special burden on the a&r
staff since it is called upon to listen
and evaluate all forms of music. But,
he said, this also adds to the label’s

(Continued on page 94)
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BE A PART OF THE SOUND BEFORE
SEPTEMBER 8

...Advertising Deadline

AND HEAR THE PLAYBACK ALL YEAR LONG
...Starting with the October 7th issue

BILLBOARD’S
INTERNATIONAL TALENT DIRECTORY

All of Billboard’s wide-ranging world-encompassing expert.se
comes together in Billboard's INTERNATIONAL TALENT
DIRECTORY, the most complete, authoritative and accurate
talent-and-tour guide in the business!

CONTENTS:

* Performing artists

* Managers

* Booking Agents

* Promoters

* Clubs

* Auditoriums

* Arenas

* Campus facilities

* Rehearsal facilities

* Staging

* Lighting

* Costumes

* Sound

* Charter Services

* Limousines

* Talent Buyers

* Ticket Dealers

* Union locals

and more...

The impact of Billboard’s First INTERNATIONAL
TALENT DIRECTORY will be instant, lasting,
worldwide and an actual working tool guide
for 1978-1979...make sure the sound they
hear is yours... make sure your advertising
message is included... DON'T DROP OUT

OF YOUR INDUSTRY!!

Contact your local Billboard advertising
representative immediately!

ITD issue date: October 7
Advertising Deadline: September 8

Billboard.
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' CBS L.A. Convention Highlights

L X A %

-

Columbia group Chicago closes the convention with a pertormance that brings the audience to its feet.

4 “v:‘l'
Epic/Full Moon's Dan Fogelberg

Jack Craigo, above, and Don Dempsey,
senior vice presidents respectively for Co-
lumbia and Epic/Portrait/Associated
Labels.

: | unll P
Jamming from left are Columbia’s John Mclaughlin,
Epic's Jeff Beck and Nemperor’s Stanley Clarke.

Bruce Lundvall chats with Ron Wood, right,
signed to Columbia as a solo artist, and Keith

Richards, left, of the Rolling Stones.

Columbia’s Barbra Streisand accepts a platinum LP for “Songbird” and an antique table from the la-
bel. From left are Gary Klein, Charles Koppelman, Jon Peters, Streisand, CBS Records Group presi-
dent Walter Yetnikoff, Jack Craigo and CBS Records Division chief Bruce Lundvall.

Philadelphia International’s the O'Jays take a platinum LP for “Sc Full Of Love”

and gold single for *‘Use Ta Be My Girl.”” With the O'Jays, left, are the label's
Leon Huff, Kenny Gamble and Harry Coembs.

His debut ‘‘Eddie
Money' LP gets the
Columbia artist a
gold disk. Looking on
from right are na-
tional promotion vice
president Bob Sher-
wood, Jack Craigo
and Walter Yetnikoff.

Epic/Cleveland International star Meatloaf gets platinum disks from the U.S., U.K. and Canada for his
debut LP *Bat Out Of Hell”” and a gold single for *Two Out Of Three Ain’t Bad.”” From left are Don
Dempsey, Meatloa?, Bruce Lundvall, Walter Yetnikoff, manager David Sonenberg, CBS Records Can-
ada chairman Arnold Gosewich, Cleveland International boss Steve Popovich, Jim Steinman, Sam
Lederman, CBS U.K. managing director Maurice Oberstein and Stan Snyder.

www americanradiohistorv. com
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DONNA SUMMER

The soon-to-be platinum single from the platinum LP
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Watch for the comedy smash soon to be re-released
Lypopular. demand Histalli: Original motion picture soundtrack
BOSTON DETROIT NEW ORLEANS

available through
NEW YORK CITY ATLANTA KANSAS CITY ;
NEWARK NASHVILLE DENVER Casablanca Record and FilmWorks

PHILADELPHIA INDIANA PORTLAND A Motown/Casablanca Production released through
PITTSBURGH MILWAUKEE SEATTLE Columbia Pictures.

BALTIMORE CHICAGO PHOENIX T
WASHINGTON, D.C. DES MOINES SAN FFANCISCO 5'_4“'};5!
CLEVELAND ST. LOUIS LOS ANGELES Homllrs”
COLUMBUS MINNEAPOLIS DALLAS

DAYTON LITTLE ROCK HOUSTCN

Re-opening with a huge new marketing and advertising campaign.

mm;r
A

\
|
g



www.americanradiohistory.com

16

AUGUST 12, 1978, BILLBOARD

General News

Presley Still Attracting Hordes To Memphis

MEMPHIS—Elvis Presley fans by

the thousands are pouring into
Memphis to attend memorial shows,
an Elvis Presley convention, an Elvis
film festival and to visit the gravesite
where he is buried.

Although swarms of fans have
been in long lines to visit the grave-
site since the beginning of summer.
city officials predict 100.000 will be
in Memphis next week for various
Presley events and to see the grave.

For the month of August alone,
officials predict 250.000 fans from
all over the U.S. and many parts of
the world will make the trek to
Memphis.

Vernon Presley. Elvis’ father, says
1.500.000 fans have visited the grave
since the site was opened for viewing
last year.

The tremendous influx of tourists
has solidly booked all motels and
hotels in Memphis.

Robert Wilsen. manager of Ra-
mada Inns South. 3265 Elvis Presley
Blvd.. less than a mile from Grace-
land. says: “Elvis fans are the best
thing that ever happened to Mem-
phis. The next best thing will be the
opening of the Elvis museum across
from Graceland.

“You'd have toseeitto believe it—
all these people coming. It's like liv-
ing next door to Disneyland. We're
booked solid. 90% Elvis fans. Busi-
nessmen are getting mad because
they can’t find rooms.”

Across the street from Graceland.
several souvenir shops have sprung
up. selling memorial drink stirrers,

portraits on black velveteen. sheet
music, records, rings, bumper stick-
ers and myvriad other souvenirs.
Vendors are cashing in on high vol-
ume trade.

Ann Hanson. employe of one of
the gift shops. says 10,000 persons a
day have been visiting the Presley
grave. Before or after visiting, most
fans visit one or more gift shops for
Presley mementos.

The Beef and Liberty Restaurant,
across the street from Graceland,
joined in the trend. It closed one of
its dining rooms last year and con-
verted it into a gift shop. A month
ago the owner closed the restaurant,
one of the finest in the citv, and is
converting it into a Presley wax mu-
seum.

Delbert “Sonny™ West. -a long-
time friend and bodyguard for Elvis
who split with him in 1976, is
presenting an Elvis memorial fan
club concert at 8 p.m. Wednesday
(16) at the Mid-South Coliseum
with all proceeds going to a pro-
posed authorized Elvis museum
which Vernon Presley, Col. Tom
Parker, Elvis’ long-time manager.
and Mayor Wyeth Chandler have in
the planning stages.

Says West: “Talent and produc-
tion costs for the show will be do-
nated by friends of Elvis. Every cent
of the §7.50 ticket price and all the
donations will go strictly into the
muscum fund the City of Memphis
is holding.

“They already have donations
from Ann-Margret, Dick Clark and

By ELTON WHISENHUNT

others. When we kick this fund off.
there are going to be people making
donations from around the world.
And later they will be coming from
around the world to visit the mu-

seum.

of the show with some nationally
known acts.

Charlie Hodge and Dick Grob,
two of Elvis® pals, are hosting a
three-day Presley convention Friday
through Sunday (11-13) at Cook

Billboard photo by Gerry Wood

FOND REMEMBRANCE—A Presley fan lays a single rose at the base of Pres-
ley’s marker while visiting Graceland in Memphis.

“I'd be afraid to put a figure on
how much can be raised. but the
City of Memphis wouldn’t have to
float bonds to pay for it. It can be
sponsored by Memphis and built by
Elvis’ fans.”

West says Memphis performers
and musicians would form the bulk

Presley Evokes National Airplay

® Continued from page |

backing away trom the musical
marathons broadcast immediately
following Presley’s death and again
on his birthday anniversary Jan. 8.

Instead, leading programmers
fear a listener turnoff factor has de-
veloped. Most cite saturation within
the past year not only by radio and
print but. most importantly. by tele-
vision. Yet a consensus sces the en-
during phenomenon of Presley’s ap-
peal as dictating a need for some
kind of observance.

Consequently, stations are devel-
oping their own lower key tributes in
most instances and avoiding blocks
of programming, whether in-house
originated or provided by syndica-
tors. Small and medium market out-
lets. though. still are relying on pre-
packaged shows.

“Elvis: A Three-Hour Special™ by
Drake-Chenault originally was put
together over 48 hours immediately
following the singer’'s death and
aired on 150 stations nationwide.
“We've since taken out the tributes
included at that time.” says Jim Kef-
ford. operations manager. "Now. il’s
more of a timeless show. a lot tighter.
It doesn’t run on and on. But it cov-
ers his entire career.”

Kefford says Drake-Chenault
purposely avoided promoting its
Elvis special this year. primarily be-
cause it wanted to avoid any conflict
in markets airing the firm's “History
Of Rock "N” Roll.™

Consequently. Kefford adds. the
Elvis special is anucipated at press-
time to bhe aired only in about 20
small and medium markets.

These include WOVV | Ft Picree,
Fla.. KUBB. Mariposa. Calif:
WIAL Danville. 111 : KARB, Price.
Utah: WKNR. Battle Creek. Mich.:
WWSE, Jamestown. N.Y.. KCII.
fowa City. fowa: KAGC. Bryun,
Tex.: WKUL. Cullman. Ala.:
KPGA. Pismo Beach. Calif.:

WLBC. Muncie, Ind.: KSPZ, Colo-
rado Springs. Colo.. and WUFM,
Lebanon, Pa.

By contrast, Watermark syndica-
tors conducted a direct mail cam-
paign with the 250 or so outlets
which originally aired its 13-hour
monument, “The Elvis Presley
Storv: A Final Tribute.”

The program is an audio biogra-
phv which examines Presley’s life
and includes 160 full-length ver-
sions of his hits, according to Tom
Rounds of Watermark. The show
originally aired in [971. was up-
dated in 75 and again at Presley’s
death in "77. No additional changes
have been made, Rounds adds.

At presstime. about 100 stations
had been confirmed to re-air the
program. “But we're expecting a
last-minute flurry.” Rounds adds.
“With Elvis. you never know. Not
oo many major marketsare running
long Elvis tributes. primarily be-
cause of the saturation he received in
all media last year. We're surprised
the response has been as good as it
has.™

Confirmed outlets include WMC,
Memphis: WBT Charlotte. N.C.:
WTRY. Albany. N.Y.. and KCRA,
Sacramento. Calif. Others are pri-
marily medium and small markets.

Additionally. KMPC in Los An-
geles is considering Watermark’s
show. according to program director
Mark Blinoff. “We ran it last vear
and had tremendous response.”™ he
explains. "But now we're conducting
rescarch. ft's like a burnout record.
.. difficult to gauge.”

RKO's L.A. rocker KHI also will
“program something.”™ savs p.d.
John Sehastian. “but no bhlock of
ume. We'll probably concentrate on
Elvis® oldies. plus cover it through
news and public affuirs spots—but
no more than that.”

However. KGOE in suburban
Nestlake. Calit, will air an unusual

live special Saturday (12) comprised
of two hours of Presley music. trivia.
listener call-ins and interviews,
hosted by DJ Bill Moran.

“We've lined up live hook-ups
with Sam Phillips. who discovered
Elvis.” says Moran, taking a break
from talk show duties at all-talk
KABC only for this special. "We'll
also interview Sam’s son. Knox Phil-
lips. a modern record producer
who'll give it all a different perspec-
tive.”

Moran will feature Presley’s carly
Sun and RCA releases, intermixed
with other hits from the *50s and
carly "60s.

A major competitive factor for
Elvis listeners in Los Angeles as well
as most major markets will be the

Elvis Presley: his rockabilly style re-
mains distinct.

wWWW . americanradiohistorv.com

Convention Center with 65 booths
of memorabilia exhibitors. Some
Elvis films and old tv specials will be
shown. A part of the convention is
an “Elvis tribute™ at 8 p.m. Sunday.

And two entrepreneurs have
joined forees to sponsor an Elvis film
festival Friday through Friday (11-
18).

ABC Contemporary Network’s
three-hour show. due Sunday (13).
entitled “Elvis: Memories,” featur-
ing interviews with Presley’s former
wife, Priscilla. Station KIIS in L.A.
will carry the show.

In San Francisco, KIQI-AM and
FM (K-101) will air the ABC pro-
gram, as will WLS in Chicago. RKO
outlets KFRC in San Francisco and
WFYR-FM in Chicago will compete
with original specials produced in-
house. according to sources at both
stations.

However, neither station had fi-
nalized plans at presstime. Both are
noted for original generation of spe-
cials, particularly KFRC. Under
guidance of Dave Sholin. now RKO
national music director. the outlet
conceived. wrote and produced the
original Beatles special eventually
aired throughout RKO and now
available on the market.

In New York, WABC will carry
the Network’s show. Competing will
be WNEW which. according to pro-
gram director Dean Tyler. “will
probably be airing a ‘million dollar
weekend” of Elvis™ hits.™

Weekends at WABC usually focus
on a given year of oldies. Tyler adds.
“We'll probably call it “The Elvis
Years” and play his cuts heavily at
night, with more attention than
usual during daytime. We also may
run a syndicated series of interview
vignettes.”

Additionally, WCBS-FM in New
York. an oldies station. will re-
broadcast its eight-hour tribute
show containing 152 Presley hits—
commencing at 3:28 p.m. Aug. 16,
the time “to the moment™ when
WCBS announced the singer’s death

one yaar ago. a release states,

However. such large segments of

blocked out time are rare this ume
around for Presley memorabilia. Jay
Cook. pJd.of WFIL in Philadelphia,
has aired Watermark's program sev-

Joe L. Mayes of Dallas, who heads
a fund raising company. and Wal-
lace E. Johnson of Memphis, retired
vice chairman of Holiday Inns Inc..
have hired a man to run the festival
at the Orpheum Theatre. Eighteen
old Elvis movies are being featured.
Tickets for cach fitm will cost $3.75.
The two plan to make the festival an
annual event to take advantage of
the many thousands who will be
coming each vear during the anni-
versary week of Elvis® death.

In a recent editorial. The Com-
mercial Appeal. the city’s morning
daily newspaper. took note of the
huge throngs arriving in Memphis
for Presley events and called on the
city to do more than it is doing. The
editorial pointed out that one short-
coming of the city. among others,
was that there are no signs to direct
thousands of fans to Graceland.

As a result, the City Council last
week voted to erect signs all over the
city to give fans directions to Grace-
land.

Another commercial enterprise
which is underway is the leasing of
the building which formerly housed
the Sun Record Co. Studio where
Presley and other artists began their
recording careers.

The building at 706 Union is now
under a group named Music City
Services Inc.. which says the studiois
being restored to the way it was
when Presley recorded there. includ-
ing the installation of recording
equipment.

Flood On Death Date

eral times and says other outlets
there have broadcast Drake-
Chenault’s program.

“[don’t think we'll run it this time,
though.” he says. "I don’t think any-
body but Presley fanatics can handle
much more. We'll probably run
some musical ‘reminders’ more than
turning over the entire station.”

Most common programming
block is three hours. At WROR-FM
in Boston, p.d. Paul Ward and music
director Jim Grant have puttogether
a three-hour show entitled, “Long
Live The King.” set for 8 p.m. Aug.
16.

It will feature previously un-aired
interviews with Presley and friends,
music and passages “borrowed™
from Watermark’s marathon series,
which WROR aired last vear.

Southern stations predictably are
concentrating more heavily on Pres-
ley. particularly in Memphis where
WHBQ plans “something large.”
But still the trend away from long
blocks of airtime continues. In At-
lanta, WQXI-FM “will have some
musical salutes to Elvis. but no long.
drawn out memorials.” says p.d.
Don Benson.

“We had adverse response last
vear when we did long specials the
day he died and afterwards. There
was such a huge amount of public-
1v.” savs Benson. “thatiteventually
offended people.

“Twouldn’t be surprised if a lot of
stations. while doing some kind of
remembrance. will at the same ume
this vear back away from anvtiung
in the way of block programming.”™

Even WSB in Atlanta. which car-
rics a morning drnive personality who
is an avowed Presley “tanatic™ in the
form ot Jim Howell s airing a com-
paratively low-key tribute.

Entided “A Tribute To Elvis Pres-
lev.” the hour-long show will focus
on a new LP. ~To Elvis: Love Sull

(Continued on page 33)
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Detail Time: Jack Kiernan, sales vice president, left, Rick Bleiweiss, national
singles director and Bob Cappielto, fiannce vice president, present greater de-
tails.

2-Pronged Attack By
Polygram Kicks Off

By ADAM WHITE

B
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Top Man: President John Frisoli of-

fers the keynote speech during the
summer management meeting.

Polygram Power: Polygram Distributing executives unveil their fall market-
ing program in New York with Jon Peisinger, vice president of marketing de-
velopment, presenting the “World Of Music” theme.
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LONDON—After Elvis Presley’s
death in August last vear, RCA
carned industry respect with a com-
mendably restrained approach to
the marketing of the singer's large
catalog. demand for which rocketed
overnight. This vear the company
maintains the same attitude.

No special promotions. releases or
tributes are planned to mark the an-
niversary of Presley’s death. Instead.
RCA continues to get on with the job
of meeting the still enormous de-
mand for his music.

In the last year. 11 Preslev singles
have charted in the UK. They in-
clude “All Shook Up.” “Jailhouse
Rock.”™ "My Way.” “Return To
Sender.” "Wooden Heart™ and cur-
rently "Don’t Be Cruel.” 23 vears af-
ter it was recorded.

No album re-issues have been
necessary since virtually no Presley
recordings have ever been deleted.
Fourteen LPs charted between Au-
gust 1977 and the end of the vear.
among them “Blue Hawaii.” the
“Sun Collection.” “Picture Of Elvis”
and "Welcome To My World.”

In 1978 the list has lengthened to
include “He Walks Beside Me.”
“Hello Hawaii™ and the first volume
of the 56th session. At the moment

Restraint the Byword In U.K.

there are five Presley albums in the
U.K. Top 200.

This is a performance matched by
very few living artists. In total. Elvis
has sold more than one million sin-
gles and two million albums in the
last vear in the U.K. alone,

Notes an RCA spokesman: "We
are aware the Presley catalog sull
has an enormous appeal. He is still
one of our most important artists,
and he sells an awful lot of records.

Assistance in preparing this story
provided by Nick Robertshaw in the
U.K.. Henry Kahn in France and
Wolfgang Spahr in West Germany.

“We do have the NBC-TV show
album due out in mid-August.
which is a re-issue. and we have a
poster display campaign running in
250 shops through August, but those
are normal activitics. We have no
immediate plans to release the
“Presley Sings To Children™ album
here. and what special coverage
there may be of the anniversary will
come from outside the company.

“The BBC. for instance. is show-
ing its "Elvis On Tour’ film again on
Aug. 16, and probably all the na-
tional papers are planning spreads

of some sort. Similarly the industry
in Elvis mementos continues to
thrive.”

In France, RCA France is prepar-
ing to release 15 Presley singles to
commemorate the first anniversary
of the singer’s death. In addition,
three Presley albums will be released
in September. RCA is also releasing
the Canadian tribute album for the
first time in France.

French television will screen a
special commemorative program.
which will include the NBC Preslev
special Tuesday (15)—the first time
the show will have been screened in
France. The following day the third
television channel will also do a
Presley tribute. including a showing
of “Jailhouse Rock.”

In Germany. radio and tv stations
will be featuring special programs
Wednesday (16) to mark the firstan-
niversary of the death of Presley.
Some radio stations—like the
Deutsche Welle in Cologne—will be
presenting four-hour programs of
Presley records. German v will
screen “Aloha From Hawaii™ and
other tv stations will produce special
programs on the music of Presley.

RCA Germany reports that sales

(Continued on page 67)

Vegas Elvis Festival To Draw 40,000

LAS VEGAS—More than 40.000
Elvis fans are expected for the first
worldwide. summer festival “Al-
ways Elvis” at the Las Vegas Hilton
next month.

According to hotel officials, room

reservations were 70% ftilled as of

Tuesday (1) with ticket sales setting
a brisk pace for the major project
headed by Preslev's father Vernon
and Colonel Parker scheduled for
Sept. I-10.

“The entire event is to commeno-
rate Elvis for his loyal fans and
friends. for whom we'll be providing
a htle entertainment.” savs Parker.
“There will be no exploitation. Elvis
songs or imitators at the conven-
tion.”

A $15 ticket will admit fans to a
special. multi-dimension  show
created by Jerry Weintraub and
Concerts West in the 5.000-capacity
Hilton Pavilion as well as exhibits
and booths in the hall.

Jackie Kahane. comic who
opened almost every Presley show,
will act as official master of ceremo-
nies with blucgrass band Bodie
Mountain providing daily entertain-
ment.

A live disco. featuring Phoenix
Express. Delivery and Post Raisin
Band. also will be featured at the
convention facility coordinated by

By HANFORD SEARL

Hilton entertainment director Dick
Lane. .,

“In connection with the summer
festival, the Hilton Showroom,
where Elvis appeared on a regular
basis for eight years. will be formally
dedicated to the memory of the late
star.” reports Barron Hilton, hotel
president.

A life-sized bronze statue of Pres-
lev. created by Carl Romanelli. will
be unveiled at ceremonies Sept. 8.
Hilton added.

Elvis In Vegas: his machismo re-

mains one of the town's fond
memories.

Robert Summer. president of
RCA Records. also will attend the
event to present Vernon Presley with
three platinum and 15 gold albums.
representative of Elvis® mark on the
world of music.

Some 3.500 tickets will be sold on
a first-come. first-serve basis for
each day and are good only for one
24-hour period. say hotel officials.
About three-quarters of the 45.000
square foot convention space is ex-
pected to be set aside for 2.300
theatre scats.

The remaining area will include
rented exhibit and souvenir booths
purchased by convention delegates,
fans and firms coordinated by Ed
Sav of Columbus. Ohio. A swap
meet. carnival type atmosphere will
prevail.

The special multi-dimensional
show is expected to be shown twice
nightly at the new pavilion. which
Elvis was scheduled to open last fall.

Part of the proceeds of the event
are being donated to an educational
program at a local hospital, hotel
spokesmen report. in what is hoped
10 be the first of many such festivals.

At the event, there will be three
Elvis-type impersonators appearing
at nearby Strip and Casino Center
resorts. namely the Silver Bird. Star-
dust and Fremont hotels.
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NEW YORK-—Energized by its
dramatic revenue gains so far this
vear. Polvgram Distribution is strid-
ing into the fall and Christmas sales
season with a two-pronged market
attack.

First features a catalog campaign
keyed to all product released by
Polygram-distributed labels prior to
Aug. 1. 1978, and embracing invoice
discounts and special dating terms.

Second is a bumper crop of new
repertoire due in the coming months
from RSO. Casablanca. Polydor,
Capricorn and Phonogram/Mer-
cury. including potential gold and
platinum titles from Donna Sum-
mer. Player. Parliament. 10¢c. Vil-
lage People. the Bee Gees and the in-
dividual members of Kiss.

Details were disclosed at Poly-
gram’s summer management meet-
ing. held here July 27-28 at the St.
Moritz Hotel with more than 100
company and distributed label per-
sonnel in attendance.

Polygram president John Frisoli
projects its 1978 gross domestic sales
at 235% over last vear. and more
than 400% over 1976.

Though he is reluctant to discuss
specifics. it is possible to extrapolate
previously reported figures and gain
an insight into the volume Polygram
anticipates by the yvear's end.

When the company changed its
name from Phonodisc in March,
gross sales for 1977 were put at $150
million (Billboard. March 28, 1978).

Frisoli’s new 1978 prediction of
235% above that figure translates to
approximately $500 million—itself
more than double the firm’s projec-
tion of only six months ago.

To help meet that target. in addi-
tion to the fall marketing campaign
and new product contenders. Poly-
gram is working on the introduc-
tion—"in the near future.” according
to vice president of operations, Bert
Franzblau—of a new distribution fa-
cility at Edison, N.J.

Franzblau also unveiled plans for
the installation of a new computer to
ald materials management in track-
ing the day-to-day status of produc-
tion.

Polygram’s fall marketing push.
tagged “World Of Music.™ is divided
into two ordering periods. Aug. 1-31
and Sept. 1-29.

All accounts will be permitted one
program order during the first pe-

Distributor Sues

LOS ANGELES—Pacific Record
& Tape Distributors, Emeryville,
Calif.. is suing Robot Records. VIP
Records and Cletus Anderson in Su-
perior Court here. The pleading al-
leges that the defendants owe the
Bay Arca distributor $6.201 overdue
since December 1977.

riod. and in order to qualify for the
full program. an account must place
an order during that period which at
least equals 15% of its net billing for
each Polvgram-distributed label for
the first six months of 1978.

All qualifving accounts may place
a second program order during the
second period.

Special feature of the "World Of
Music™ is the inclusion of classical
product on Philips. Deutsche
Grammophon,  Archiv. Mercury
Golden Imports and the two
recently introduced mid-price lines.
Festivo and Privilege.

This marks the first sales program
on Polvgram’s classical labels in
more than five vears. Frisoli says it
signals not only the strength of cur-
rent and upcoming product in this
sphere. but also the company’s wish
to broaden and deepen its market
penetration.

An updated Polygram alphabeti-
cal-by-artist catalog displaying the
“World Of Music™ theme has been
created as the program order form.
A variety of display materials will be
available to accounts for merchan-
dising use and these will be supple-
mented by cach distributed label.

Tying in with the program theme.
an in-store play program using the
“mystery shopper™ concepthas been
devised for the Aug. 15-Dec. 31 pe-
riod.

Retailers who are playing Poly-
gram-handled product in-store
upon the arrival of a company repre-
sentative will be entitled to entrv
blanks for a three-prize competition,
including a one-week trip for two to
Hawail.

Details were revealed at the St
Moritz meetings, at which executives
from Polvgram labels also pre-
viewed their new product. Among
them were RSO's Al Courv. Poly-
dor's Harry Anger, Capricorn’s
Frank Fenter, Casablanca’s Neil Bo-
gartand Phonogram’s Charlie Fach.

ELVIS ALBUM
FOR CANADA

By DAVID FARRELL

TORONTO-RCA Canada has
compiled a selection of songs written
by Canadians and sung by Elvis
Presley. and they have released the
collection as a single album, “Elvis.
A Canadian Tribute.”

A $7.98 package. the album in-
cludes “Songbird,” “That's What
You Get For Loving Me™ and "My
Way.” The commemorative LP has
been pressed in gold vinyl and is ex-
pected to go platinum, says the al-

(Continued on page 73)
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BILLBOARD’S INTERNATIONAL RADIO PROGRAMMING FORUM

AUGUST 9-12, 1978/AMERICANA HOTEL/NEW YORK CITY
AUGUST 9, WEDNESDAY

10 am—6 pm

6 pm—7:30 pm

REGISTRATION
WELCOMING COCKTAIL RECEPTION

AUGUST 10, THURSDAY

9:30 am—10:30 am

10:30 am—10:45 am

WELCOMING REMARKS
"“HOW TO RADIO GOOD™"

Keynote Speaker: STAN CORNYN, Executive Vice-President, /arner

Bros. Records

Coffee Break

11:45 am—1 pm

1 pm-—2:15 pm

(2) “RECORD PROMOTION—HOW TO MAKE IT WORK FOR RA-

DIO E
Moderator: RUUSS THYRET. VP Promotion, Warner Bros. Rec-
ords, Los Ange es; Panelists: HAROLD CHILDS, VP Promotiore,
A&M Records. Los Angeles; PETE GIDEON, VP Promotion, Ale-
xenburg Recerds, New York; CHARLIE MINOR, VP Promotion,
United Artists Los Anceles; BOB SHERWOOD, VP Promotion
CBS Records New Yorg
“THE LEGAL SIDE—FOR PROGRAMMERS'’
Moderator: DOUG HAL_, Radio-TV, Editor/Radio Forum Direc-
tor, Billboard; New York; Panelists: W. JAN GAY, Chief, Com-
plaints & Comgliances, FCC;, Washington; LARRY SECREST
Former Deptity. Gen'l Counsel, FCC, Washington; JAMEE
WEITZMAN, £ttorney, Stambler & Shrinsky, Washington

“THE GREAT ROVALTY DEBATE"

Participants: JOH BAYLISS, Head, Radio Vision, Combined Com-
munications; JIM GABBERT President, National Radio Broadcasters:
Association, San Francisco; STANLEY GORTIKOV, President, RIAA,
Los Angeles

LUNCHEON
“COMMUNICATIONS ACT REWRITE—ITS IMPACT ON PROGRAM-

10:45 am—12 noon

"THE IMPACT OF RADIO TODAY AND HOW IT GOT THERE™

Moderator: PAUL DREW, Programming Consultant, L.A; Panellsts:
KENT BURKHART, President, Burkhart/Abrams & Ascoc., M.\ BILL
GAVIN, The Gavin Feport, San Francijsco; GEORGE WILSDN, Con-

MING™

Speaker: HARRY ~“CHIP" SHOOSHAN, Gen'| Counsel, House Com-

munications Sub-Committee

12 noon—2:30 pm

sultant, New York

“THE BEST OF BRCADWAY" LUNCHEON

All-star casts from * ANNIE,” "AIN'T MISBEHAVIN'," | LOVZ MY
WIFE,” "THE MAGIC SHOW," special guest EARTHA KITT and more

in a "‘Best of Broadway'' production

2:15 pm—3:3C om

CONCURRENT SESSIONS

(1) "ON AIR/OFF AIR PROMOTION—MAKE YOUR STATION A
HOUSEHOLD WORD"™
Moderator: CHARLEY LAKE, Nat'l Prog Dir, Charter Brdcstng,
San Diego; Panzlists: BETSY BUCKEN, Promotion Dir, 99X
(WXLO), New ¥crk; ANDY ERISH, Promotion. Consuitant, New
York; BILL O'SHAUNNESSEY. President. WVOX/WRTN, New
Rochelle, NY; DALE PCN, Nat'l| Promotion Dir, Storer Broad-

2:30 pm—3:30 pm

3:30 pm—3:45 pm
3:45 pm—5:15 pm

CONCURRENT SESSIONS

(1) “THE ON-GOING RECORD-RADIO CONNECTION: Cocperation
is the Key for Benefit to Both*
Moderator: PHIL WALDEN, President, Capricorn Recards Ma-
con; Panelists: SHEILA CHLANDA, Assoc. Dir., N&t'l| Promotion,
CBS Records, New York; MARGO KNESZ. Nat'l Singles Fromo-
tion Director. RCA Records, New York; WANDA RAMO3, Music
Director, WBLS, New York
"BLACK RADIO—THE EXCITING EVOLUTION"
Moderator: MARK OLDS, President, WRVR, WWRL, New York:
Panelists: HAL JACKSON, Prog Director, WBLS, New York
MAYE HAMPTON JAMES, Vice-President, Promotiecn, Recadshow
Records; JIM MADDOX, Gen’t Mgr/Prog Director. KMJQ, —Hous-
ton; JOE TAMBURRO, Prog Director, WDAS-FM, Philad=2ighia

Coffee Break

CONCURRENT SESSIONS

(1) “"MUSIC RESEARCH—DO IT WITHOUT SPENCING M=GA-
BUCKS. AND HOW TO USE !T ONCE YOU'VE GOT IT
Moderator: ED SALAMON, Nat'l Prog Dir, Storer/WHN, New
York; Panelists: EOB HENABERRY, Consultant. New York; KE-

4 pm—5:30 pm

10:30 pm

casting, New Yar<

(2) “NETWORK RACIO—THE FUTURE OF NETWORKS WITH AM
STEREOQO, STERED SATELLITE TRANSMISSIONS™

Moderator: JIM GAEBERT. President, Nat'| Radio Broadcasters Asso-
ciation, San Framcisco; Panelists: GARY WORTH, Vice President.

Mutual Broadcasfing
NEW YORK STATION TOURS

A chance to see 'Bg Apple” radio behind the scenes—tours of
WNEW. WNCN, WYNY, 99X ('AXLO), WNBC, WHN and WBLS. Sign-
up at the Registraticn Desk for your station choice(s) at 4 pm, 4:30, 5

pm or 5:30

Apollo Theatre—Bohannon, BT Express, Sweet Cream

AUGUST 12, SATURDAY

10 am—-11:30 am

CONCURRENT SESSIONS
(1) "AM SLRVIVAL IN THE AGE OF FM

VIN METHENY, Prog Dir, WZZD, Philadelphia; BOB PITT+AN

Prog Dir, WNBC, New York
'PRODUCTION TOYS®

A demonstration moderated by MARK DRISCOLL, Air Pe-son-

ality. WNBC. New York

“ALTERNATE FORMATS—THE OTHER WAYS TO GO

Moderator: KENT BURKHART, Pres Burkhart; Abrams & Assoc
New York: Panelists: MATT BIBERFELD. Prog Dir ANCN, MNew
York; AL HAM. Consultant WDJZ, Bridgeport; GARY McCARTIE
Prog Dir. KBRT. Los Angeles: DENNIS WATERS. Prog Dir

WRVR, New York

AUGUST 11, FRIDAY

9 am—10:30 am

10:30—10:45 am
10:45 am—11:45 am

CLIVE DAVIS MEETS THE BROADCASTERS'
The President of Arista Records answers your:-questions

Coftee Break

CONCURRENT SESSIONS
(1) "AM STEREO . . . WHAT CAN WE EXPECT?

Moderator: JIM GABBERT, Vice Chmn, Nat'l AM S:ereo Com-
mittee; Panelists: HAROLD KASSENS, Chairman, Nat! AM
Stereo Committee; THRIS PAYNE, Project Mgr, Nat'| AM Stereo

Committee

REGISTRATION IS WEDNESDAY!

FOR INSTANT REGISTRATION CALL

Diane Kirkland or Nancy Falk, Americana Hotel

(212) 581-1000!

11:30—11:45 am
11:45—~1 pm

6 pm

A
f\

Moderator: CHARLEY LA<E, Nat'| Prog Dir, Charter Brdcstng,
San Diego: Panetists: BILLY BRILL, Director. Singles Promotion
Ariola America. _cs Angeles, BILL HENNES, Prog Mgr, WMAQ
WKQK, Chicago 80B SAVAGE. Prog Dir. WKTQ. Pittsburgh: ED
SALAMON, Nat't Prog Dir Storer/ WHN. New York

RADIO SYNDICATION—ITS RAPID GROWTH AND IMPOR-
TANCE®

Moderator: DOUSG HALL, Radin-TV, Editor/Radio Forum Direc-
tor. Biliboard. New York; Panelists: RICH BARNA, President. Pro-
gressive Radio Network, NY: BOB MEYROWITZ, President
D.1.R.. New York: NORM PATTIZ. President, Westwood One, Los
Angeles

Coftee Break

CONCURRENT SESSIONS

(1) "THE BIG STATICNWINNERS—STATIONS THAT ARE ‘INSTITU-
TIONS' AND HOVY THEY SURVIVE IN THE AGE OF FRAGMEN-
TATION™
Moderator: JULIAN BREEN, General. Manger, Greater Media
Panelists: ANDY B CKEL. Prog Dir, WBT, Charlotte; GEORGE
FISCHER, Prog Ji-. WSB. Atlanta: DAN GRIFFIN, Oper Mgr.
WOR, New York; DICK JONES, Prog Dir, WGN, Chicago

AUDIO PROCESSING—RATINGS vs. DISTORTION: HOW

MUCH CAN YOU STAND?"
Moderator: JIM GABBERT, President. Nat'{ Radio Broadcasters
Assn: Panelists: TOM NICKS, Consulting Engineer; BOB ORBAN.
President, Orban dssociates, San Francisco; HARV REES, Con-
sulting Engineer

“CAREER CROSSOVERS—BROADCASTING AND RECORDS

WHERE IS YOUR FUTURE?"

Speaker: DON DEMPSEY, Vice-President/General Manager, Epc

Records, New York

BILLBOARD RADIO PROGRAMMING FORUM AWARDS BANQUET

7;\-{7 Regiszer Now! Registration at the door will be $25.00 higher.

Billboard.
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will be treated to a “‘Best Of Broadway special presentation. Eartha Kitt, star of “Timbuktu," left,
headlines the show. Also appearing are John Cullum and Judy Kaye, right, doing a scene from their

Radio-TVProgramming

- -

nal Radio Programming Forum

hits “On The Twentieth Century.” Stars of other shows who will perform include cast members

from ‘‘Grease,” ‘‘Ain't Misbehavin’,”” *‘l Love My Wife,” ‘““The Magic Show,"” and “Annie.”

WB’s Cornyn Is Keynote Speaker
At Billboard’s 11th Radio Forum

® Continued from page |

Wilson. consultant and Billboard
columnist Paul Drew. Burkhart/
Abrams president and Billboard col-
umnist Kent Burkhart and Gavin
Report publisher Bill Gavin.

The first lunch of the Forum will
be highlighted by “The Best Of
Broadway,” a musical presentation
of the best of seven Broadway
shows.

Eartha Kitt. starring in “Tim-
buktu.” will headline the show. Stars
from the following shows will also
perform: “Ain’t Misbehavin’,” “An-
nie,” *'l1 Love My Wife” “On The
Twentieth Century,” “The Magic
Show™ and “*Grcase.”

These performers include John
Cullum and Judy Kaye from *On
The Twentieth Century” and Shel-
ley Bruce and Reid Shelton from
“Annie.” In addition Cy Coleman,
who composed the music for “On
The Twentieth Century.” and
Charles Strouse, who wrote the mu-
sic for “Annie” will also perform.

Following lunch “The On-Going
Record-Radio Connection” will be
explored as to how the two indus-
tries can cooperate for the benefit of
both. Participating in this session are
Phil Walden, president of Capricorn
Records: Sheila Chlanda, associate

director of national promotion for
CBS Records: Margo Kneze, na-
tional singles promotion director for
RCA Records. and WBLS New
York music director Wanda Ramos.

Black radio will be explored in a
session entitled “The Exciting Evo-
lution™ which will feature WBLS
New York program director Hal
Jackson, KMJQ Houston general
manager Jim Maddox. WDAS-FM
Philadelphia program director Joe
Tamburro and Roadshow Records
national vice president of promotion
May Hampton James. WWRL/
WRVR New York president Mark
Olds will serve as moderator.

This session will be followed by
three on music research, production
techniques and alternative formats.
Speaking on research, subtitled “Do
It Without Spending Megabucks
And How To Use It Once You've
Got It,” will be WZZD Philadelphia
program director Kevin Metheny
and WNBC New York program di-
rector Bob Pittman.

Storer national program director
Ed Salamon will serve as moderator.
During this session consultant Bob
Henabery will disclose a new system
of measuring acceptance of oldies
music.

WNBC DJ Mark Driscoll heads a

@ass Broadcasting Dnc.

_—E—_—f"g
Pesents
NNew Radio syndicafion

Cosmopolitan Review

IN NOVEMBER ‘78

AVAILABLE

’

Sation Rogrammers & Reps.
ALLGLLECT (212) 365-4418

CASS BROADCASTING INC.MURRAY HiLL STATION 367
NEW YORK NEW YORK 10016

session called “Production Toys™
and Kent Burkhart will moderate a
panel on alternative formats. Burk-
hart is expected to announce 4 new
format at this session.

Also on the alternative format ses-
sion are WDJZ Bridgeport, Conn.,
consultant Al Ham. WNCN New
York program director Matt Biber-
feld, KBRT Los Angeles program
director Gary McCartie and WRVR
New York program director Dennis
Waters.

WDIJZ plays non-rock oldies in a
Top 40 format using Billboard
charts from the past. WNCN is a
classical music station, KBRT
recently went to a format which of-
fers religious music in a “beautiful”
format setting, and WRVR is a jazz
station.

Friday morning opens with Arista
Records president Clive Davis meet-
ing the broadcasters for a question
and answer session. Three sessions
are lined up after that dealing with
“AM Stereo, What Can We Expect,”
“Record Promotion—How To Make
It Work For Radio” and “The Legal
Side For Programmers.”

Moderating the AM stereo session
will be National Radio Broadcasting
Assn. president Jim Gabbert, who is
vice chairman of the National AM
Stereo Committee. Gabbert also op-
erates stations in San Francisco and
Honolulu.

Also on this panel are Harold
Kassens. chairman of the National
AM Stereo Committee, and Chris
Payne of the National Assn. of
Broadcasters. project manager of the
National AM Stereo Committee.

Russ Thyret, vice president of
promotion for Warner Bros. Rec-
ords, will moderate the record pro-
motion panel. Also on this panel are
Harold Childs, vice president of pro-
motion for A&M Records: Pete
Gideon, vice president of promotion
for MCA’s new label; Charlie Mi-
nor, vice president of promotion for
United Artists; and Bob Sherwood,
vice president of promotion for CBS
Records.

Forum director Doug Hall, who is
also radio/tv editor of Billboard.
will moderate the “Legal Side”
panel which will include W. Jan

(Continued on page 35)

Additional Radio coverage on pages
35, 40,93.
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Old Big

Band Sounds Will

Continue On S.F.’s KMPX

WASHINGTON—After protest-
ing for more than a year in an action
that held up a three-way sale of San
Francisco radio stations, a citizens
group has finally won a victory to
preserve its favorite big band for-
mat.

The Federal Communications
Commission has at lastapproved the
complicated sale after one of the
buyers agreed to maintain the big
band format on KMPX for at least
two years, barring serious financial
difficulties.

The KMPX Listeners Guild had
opposed the transfer of three li-
censes involving KMPX, KCBS-FM
and KEAR because the big band
sound would have left the air.

The sale was put together by CBS,
which wanted to upgrade its facility.
The network found Golden Gate
Radio, to acquire the KCBS-FM fa-
cility for $850,000. CBS then agreed
to buy the superior facility of KEAR
from Family Radio for $2 million
and Family signed an agreement to
buy KMPX from National Science
Network for $1 million.

This shifted the KCBS-FM mei-
low format to the better facility that
had been KEAR and the religious
format of KEAR to the KMPX out-
let. The new buyers of KCBS-FM,
Golden Gate, planned to adopt an
adult contemporary format. Thus
the big band format would have
been lost.

Under an agreement worked out
with the Listeners Guild. the old
KCBS-FM outlet. now under
Golden Gate ownership, will be op-
erated with a big band format for
two years.

Several weeks ago. GGR agreed

Dirt Band On Bill
At NAB Conference

LOS ANGELES—United Artists’
the Dirt Band will open the National
Assn. of Broadcasters Radio Pro-
gramming Conference Sunday Aug.
20 at Chicago’s Hyatt Regency Ho-
tel.

Following its performance at the
opening session, the band will leave
on a worldwide tour. Last spring, the
act became the fiest rock group to
tour the Soviet Union.

The NAB confab wiH last through
Aug. 23.

to adopt the big band format. but it
wasn't until the guild won a two-
year agreement that it withdrew its
opposition to the transfers.

NAB Advocating
Station Autonomy
In Format Fights

Bv MILDRED HALL

WASHINGTON—In an unend-
ing series of citizens’ court suits
against radio format changes, the
National Assn. of Broadcasters has
once again told the US. Court of
Appeals here that the changes
should be left to the judgment of ra-
dio station licensees.

The case currently before the
Court is an appeal by the WNCN
Listeners Guild of New York City
and other citizens groups for the
Court to reject the Federal Commu-
nications Commission’s 1976 de-
clared policy of non-interference on
licensee format decisions.

The FCC policy announcement
was sparked by a series of Appeals
Court remands of cases involving
changes from classical or other
“unique” formats. which were chal-
lenged by citizens’ groups.

The NAB points out that “the
Commission has correctly held that
it cannot involve itself in format
changes without trampling the First
Amendment and the no-censorship
provision of the Communications
Act.”

NAB holds that the Communi-
cations Act “specifically forbids the
Commission to compare the relative
values of the program formats in-
volved in license transfers.”

At the practical level, NAB says a
broadcaster will not undertake an
innovative but financially risky for-
mat if he knows that if he decides to
change it, citizen protests can put
him to the expense and uncertainty
of a hearing, and possibly confine
the station to the undesired format.

The WNCN Listeners Guild be-
gan its court battle with the FCC in
October 1974, when the Commission
approved without hearing, a change
of programming at radio station
WNCN-FM from a classical to a
rock format. The station has since
been restored to its original format.
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WHEN “SPIDER”
COUNTS DOWN,
YOUR RATINGS GO UP

The host of a three hour nightly show on WLAC, Nashville, "Spider” Harrison has
established himself as a dynamic, distinctive radio personality with a very
special flair for capturing the tempo and style of today’s Soul sound. Now,
“Spider” can be part of your station line-up: as host of BILLBOARD SOUL COUNT-
DOWN, US.A., a three hour weekly program from Music in the Air's Syndicated
Programming division.

Each week, your listeners will follow “Spider” Harrison as he ccunts down the f
40 top hits from Billboard Magazine’s Hot Soul Singles chart. Interleafed
between disks there’s commentary and lively, revealing interviews with major /’
Soul artists. Also, special reports from a pair of top journalists on the Soul {
scene: Billboard’s “Soul Sauce” editor Jean Williams from Los Argeles and
Radcliffe Joe from New York. (

i

BILLBOARD SOUL COUNTDOWN, U.S.A,, is a “natural” for any Soul station’s
schedule, or in fact for any staticn seeking a sure-fire stimulus for late night or
weekend listening. With an already proven record of audience response it pro-
vides attractive opportunities for local sales, by associating adve-tisers with a
recognizable personality and with the week's most popular Soul sounds. As
“Spider” counts down from #*40to * 1, you—and participating sponsors—can
count on arise inratings and audience share.

BILLBOARD U.S.A.

Find out today how this exciting new program

might fit into your own scheduling plans. Fordemo

and rates, contact Barbara Stones at Music in the Air,
Billboard Publications, Inc., 1515 Broadway, New York,
N.Y. 10036. Or phone (212/764-7310) or telex (620623).

" Ms. Barbara Stones
MUSIC IN THE AIR
‘ Billboard Publications, Inc.

1515 Broadway Nzw York, NY. 10036
MUSIC IN THE AR

Please send me a demo and complete rate informatior on
“Spider” Harrison's BILLBOARD SOUL COUNTDOWN, U.S.A. show.

Name

Title__
Station/Company__

é‘,’d'ess— sae BILLBOARD SOUL COUNTDOWN, JSA.
iy == el e : with “Spider” Harrison
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Question: Do you believe that
“tight listed”’ Top 40 formats will
become a thing of the past once

dounding Board

AM stereo bows?

JOHN SEBASTIAN, program director,
KHJ, Los Angeles.

No, I don't think AM stereo will affect Top 40 formats inany
form at all, primarily because | don't believe AM stereo or
mono or FM stereo or mono has much to do with whether or

not someone listens to your station. It has more to do with the
taste of the audience.

They only listen for the music they like or the deejay they
like. I've seen statistics that show the majority of FM listeners
use mono equipment. | sometimes think that we in the indus
try forget the fact that not everyone out there enjoys the beau-
tiful equipment some of us may have. o

AL BRADY, program director, WHDH,

A quick answer would be simply **no.”” AM stereo will be pri-
marily a promotional tool, more promotional than real, due to

True, AM stereo may be a boon for AM in general as an im-
age booster and place it on some kind of equation with FM.
But there will be problems, such as in modulation. And people
will have to be convinced to go out and purchase AM stereo
equipment just as they had to be convinced back when FM
stereo came in—and that may take a fong time.

Sebastian has been KHJ’s program director since January
of 1978. Before that he was program director for KDWB in
Minneapolis for three years and has been instrumental in de-
veloping callout research.

Boston.
In New York, a good example of that is WABC and WBLS
both mirror images of what the city is like. ABC sounds like

the lack of receivers on the part of the public. The real prob-
lem here isn’'t whether a station is stereo or not. It is how it is
programmed. | disagree with the argument that stereo is the
most important factor in FM success. It's been my experience
that the majority of listeners listen in mono, not in stereo. The
vast majority of FM listeners prefer it because of its superior
programming. | don't believe stereo is the big factor.

| see nothing wrong with a tight playlist. We have a short
playlist, generally no more than 15 current records at one
time and each one gets turned every four hours.

The station must genuinely serve a need of the audience
and the city and because of that they become an extension of
the city.

New York. It's a big driving radio station and ABC is an ex-
ample of a Top 40 sound that continues to rely on person-
alities. WBLS is doing the same thing. The format and the
jocks sound streetwise. You can have three or four stations in
the same city playing the same music, but what sets them
apart from each other is what they are doing between the mu-
sic. And that's true whether it’'s AM or FM, mono or stereo.

Brady has been program director at WHDH for the past
three years. Before that he was assistant program director at

WNBC in New York for several years in addition to being an air
personality there.

JOHN ROOK, program director, KFI, Los Angeles.

While it's too early to accurately appraise what AM stereo
will do as a competitive factor to FM stations, | do believe an
AM stereo station will have a significant advantage against an
AM station without stereo.

Most AM stations with 5,000 watts or less will have to decide
if they want to give up 20% to 50% of their signal loudness to
broadcast in stereo. KFl is a 50,000-watt clear channel station
and we've already taken steps to broadcast in stereo AM as
soon as the FCC grants approval.

Regarding the effect of AM stereo on the idea of the tight

BILL TANNER, program director,
Y-100, Miami.

First of all, | do not believe that AM stereo will be much of a
factor. People have just gone through getting FM stereo in
their homes and cars. | don't believe that AM stereo will have
enough frequency response to be significantly different.
People really can't tell the difference between FM and FM
stereo. | think AM has allowed itself to deteriorate.

As for tight listing formats, our research indicates that
people want to hear their favorite records played frequently. |
therefore think that tight listed stations, whether Top 40 or
otherwise, will continue to be a factor once AM stereo begins
operation.

Tanner has been program director for Y-100 for five years.
Before that he was program director of JDX, a station in Mis-
sissippi.

Top 40 playlist on AM, | believe the idea of ‘tight’’ playlistsisa
thing of the past anyway on AM or FM.

However, | think there will be an effect on some AM stations
to transform them into more of an AOR approach. However,
most AM stations will have to consider that AOR is not really a
mass appeal medium, and so | think they’ll stick with the Top
40 format in most cases, stereo or not.

John Rook, a 20-year radio veteran, joined KFl two years
ago as program director following seven years operation of his
own consultancy firm. He has also programmed WLS in Chi-
cago and KQV in Pittsburgh.

STEVE RIVERS, national program director
of General Cinema, Philadelphia.

one really knows. But | can say without a doubt that there wili

AM stereo, something ‘new’ that will be ‘the thing’ like FM
always be long and short playlists.

was 10 years ago? Only the future and manufacturers really
know if it will be a success. But as far as the effect on the

length of playlists, that will only be determined by the com- Rivers has been national program director for Generai Cin

petitive makeup of individual markets. Some markets with
tight listed FM will win while in other markets FM with long
lists will win.

What the future of AM stereo and what its effects will be no

ema since January 1978. Before that he had been program di-
rector at WIFI in Philadelphia for four years, a program direc-
tor at both KROY and KROI in Sacramento; a program director
at WDRQ in Detroit and program director at Z-93 in Atianta.
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~ DISCOUNT and EXTENDED DATING asphcab & to each program order.

; E%CONTACT your Polygram Dustnbu‘non Inc. Sales Representatwe for official

g order forms and our program fact sheet. No telephone orders will be accepted

: MERCHANDISINGA variety of memnand:smg auds are avallable to transform
- your store mto a ‘WORLD OF MusICT e

: Enter the “WORLD OF MUSIC" SWEEPSTAKES‘

In-store play of Polygram product can w n you a “PASSPORT TO PARADISE!
- Contact your Polygram Distribution Branch to find out how you can become
eligible for a trip To Hawaii and other sensazional pnzes '
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The New Leader In Music Marketing!
polyGGram Distribution, Inc.
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National Breakouts

Billboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *  Regional Breakouts &

TOP ADD ONS -NATIONAL

LITTLE RIVER BAND-Reminiscing (Harvest)
TRAVOLTA & NEWTON-JOHN-Summer Nights (RSO)
(D) EVELYN “CHAMPAGNE” KING-Shame (RCA)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playhst; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

® TOP ADD ONS

STEELY DAN—Josie (ABC)

KENNY LOGGINS—Whenever | Call You Friend
(Columbia)

UTTLE RIVER BAND—Remimiscing (Harvest)

* PRIME MOVERS

COMMODORES —Three Times A Lady
(Motown)
ANDY GIBB—An Everlasting Love (RSO)
(D) BARRY MANILOW-Copacabana (Arista)

BREAKOUTS

EXILE—Kiss You All Over (Warner/Curb)
{0) ATASTE OF HOMEY—Boogie Oogie Qogie
(Capilol)
CHRIS REA—Fool If You Think It's Over (UA)

KHI-LA
o CHRISREA—Fool If You Think It's Over (UA)
o STEELY DAN-Josie (ABC)
* ANDYGIBB—AnEverlasting Love (RSO) 26-
10

D& BARRY MANILOW—Copacabana (Arista)
239

TEN-Q(KTNQ)-LA.
o TRAVOLTA & NEWTON-JOHN —Summer
Nights (RS0)
o KENNY LOGGINS—Whenever | Call You
Friend (Columbia)

+* COMMODORES—Three Times A Lady
(Motown)21-13
* ANDY GIBB-AnEverlasting Love (RS0) 27-
23
KF-LA.
o LITTLE RIVER BAND—Reminiscing
{Harvest)
® NICKGILDER-Hot Child InThe City
(Chrysalis)
* COMMODORES—Three Times A Lady
(Motown) 5-1
D ATASTE OF HONEY-Boogie Oogie Oogie
(Capitol) HB-21
KEZY—Anaheim
o WRLTER EGAN—Magnet & Steel
(Columbia)
® OLIVIANEWTON-JOHN—Hopelessly
Devoted ToYou (RS0)

* FRANKIEVALLI-Grease (RSO) 14-6
# FOREIGNER—Hot Blooded (Atlantic) 19-14
KCBQ-San Diego
De VILLAGE PEOPLE—MachoMan
{Casablanca)
o TOBY BEAU-My Angel Baby (RCA)
* COMMODORES—Three Times A Lady
(Motown) 10-1 -
D+ DONNASUMMER-Last Dance
(Casablanca) 7-3
KFXM—San Bernardino

® JACKSON BROWNE-Stay (Asylum)
o STEELY DAN—Josie (ABC)

* EDDIE MONEY—Two Tickets To Paradise
{Columbia) 24-18

D BARRY MANILOW-Copacabana (Arista)
116

KERN—Bakersfield

o KENNY LOGGINS—Whenever | Call You
Friend (Columbia)

o STEELY DAN-Josie (ABC)

 TOBY BEAU—~My Angel Baby (RCA) 149

4 CHRIS REA-Fool If You Think It's Over (UA)
23-20

KAFY—Bakersfield

Based on station playlists through Thursday (8/3/78)

PRIME MOVERS-NATIONAL

COMMODORES-Three Times A Lady (Motown)

OLIVIA NEWTON-JOHN—Hopelessly Devoted To You (RSO)
ANDY GIBB-An Everlasting Love (RSO)

KYNO—-Fresno *

WDRQ-Detroit

BREAKOUTS-NATIONAL

FOREIGNER—Hot Blooded (Atlantic)

(D) A TASTE OF HONEY—-Boogie Oogie Oogie (Capitol)
CHRIS REA=Fool if You Think It's Over (UA)

13-Q (WKTQ)—Pittsburgh

KOMA- Oklahoma City

e NOLIST
°
*
*
KRIZ—P hoenix

e NOLIST

[ ]

*

*

KTKT—Tucson

® LITTLE RIVER BAND—Reminiscing
(Harvest)

o ATASTEOF HONEY—Boogie Oogie Oogie
(Capitol)

* TRAVOLTA& NEWTON-JOHN—Summer
Nights (RS0)25-18

* EXILE—Kiss You All Over (Warner/Curb)
19-15

KQEOQ-—Albuquerque
o STEELY DAN-Josie (ABC)
® TEDNEELEY-Never Had AWoman (20th)
* ANDY GIBB—-An Everlasting Love (RS0) 29-

* EXILE-Kiss You All Over (Warner/Curb)
2518

KENO-Las Vegas
De EVELYN“CHAMPAGNE” KING-Shame
(RCA)
o STEELY DAN-Josie (ABC)

* OLIVIA NEWTON-JOHN - Hopelessly
Devoted ToYou (RS0) 28-18

* COMMODORES—Three Times A Lady
{Motown) 11-4

Pacific Northwest Region

® TOP ADD ONS:

LIYTLE RIVER BAND—Reminiscing (Harvest)

KINKS—Rock & Roll Fantasy (Arista)

NICK GILDER—Hot Chitd In The City
{Chrysalis)

* PRIME MOVERS:

COMMODORES —Three Times A Lady
(Motown)

JEFFERSON STARSHIP—Runaway (Grunt)

FOREIGNER—Hot Blooded (Atlantic)

BREAKOUTS:

ROBIN GIBB—Oh Oarling (RSO)
(0) BARRY MANILOW—Copacabana (Arista)
THE CARS—just What | Needed (Elektra)

KFRC—San Francisco
o OLIVIA NEWTON-JOHN—Hopelessly
Devoted ToYou (RSO)
e CARS-Just What | Needed (Elektra)

D ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol} 20-10
* JOEWALSH-Life's Been Good (Asylum) 15-
9

KYA—San Francisco
o TODDRUNDGREN—Can We Stilt Be Friends
(Bearsville)
o EDDIE MONEY—Two Tickets ToParadise
(Columbia)

* ANDY GIBB—An Everlasting Love (RS0) 21-
15

* JEFFERSON STARSHIP—Runaway (Grunt)
128

KLIV—San Jose

e KINKS—Rock & Roll Fantasy (Arista)
o ROBIN GIBB—0h Darling (RSO)
D# EVELYN “CHAMPAGNE” KING—Shame
(RCAY12-6
* EARTH, WIND & FIRE—-Got ToGet You Into
My Life (Columbia) HB-21
KNDE-Sacr t

o LITTLE RIVER BAND —Reminiscing
(Harvest)

@ KINKS—Rock & Roll F antasy (Arista)

* QI:DVGIBB-An Evertasting Love (RS0) 29-

* JEFFERSON STARSHIP—Runaway (Grunt)
20-16
KROY—Sacramento

e NONE

* ANDY GIBB—An Everlasting Love (RS0) 23-

17

* COMMODORES—Three Times A Lady
(Motown) 139

o AEROSMITH-Come Together (Columbia)
e CHARLIE-She LovesToBe In Love (Janus)

® EXILE—Kiss You All Over (Warner /Curb)
® OLIVIANEWTON-JOHN—Hopelessly

°
® LITTLE RIVER BAND-Reminiscing

D ?g:;glgg'fgl"f'-f*mie‘J"Eie Oogie Devoted ToYou (RSO) (Harvest)
N n JOHN-—- * EARTH, WIND & FIREGot ToGet Youlnto D DONNASUMMER~Last Dance
L'};,‘,’g%’k‘go)";gg" UL ST My Life (Columbia) 25-14 (Casablanca) 17-11
KGW—Portland * NICK GILDER~Hot Child In The City D% EVELYN“CHAMPAGNE" KING—Shame
. (Chrysalis) 32-26 (RCA) 20-14
o LITTLERWER BAND—Reminiscing WTAC—Flint WPEZ-Pittsbyrgh
(Harvest) o TOBY BEAU--My Angel Baby (RCA) o NONE
* FRANKIEVALLI-Grease (RSO) 16-6 o
« FOREIGNER—Hot Blooded (Atlantic) 1913 © CHRISREA=FoollfYou Think It's Over (UA) @
KING—Seattle % FRANKIEVALLI-Grease (RSO) 19-10 * NONE
o GERRY RAFFERTY—Right Down The Line * COMMODORES—Three Times A Lady *
(UA) (Motown) 139 s .
© STEELY DAN-Josie (ABC) 1-96 (WZIM-FM)—Grand Rapids Southwest Reglon

* JOEWALSH-Life’s Been Good (Asylum) 10-
5

* JEFFERSON STARSHIP —Runaway ( Grunt)
116

KJRB-Spokane

o ROBIN GIBB—Oh Darling (RSO)

o CAPTAIN & TENNILLE-You Never Done It
Like That (A&M}

* gl]!l:HMIJRRAV—You Needed Me (Capitol)

* TRAVOLTA & NEWTON-JOHN—Summer
Nights (RSO} 18-13
KTAC—Tacoma

® WALTER EGAN—Magnet & Steel
(Columbia)

o EARTH, WIND & FIRE—Got ToGet You Into
My Life (Cotumbia)}

* BILLY JOEL—Only The Good Die Young
(Columbia)13-8

# FOREIGNER-Hot Blooded (Atlantic) 23-18

_KCPX—Salt Lake City

@ KINKS—Rock & Roll Fantasy (Arista)

@ NICK GILDER-Hot Chiid In The City
(Chrysalis)

* ROBIN GIBB—0h Darling (RSO)HB-28

* LITTLE RIVER BAND—Reminiscing
(Harvest) HB-30
KRSP—Salt Lake City

De EVELYN “CHAMPAGNE" KING-Shame
(RCA)
L ?IE:)“ RAFFERTY —~Right Down The Line
* FOREIGNER-Hot Blooded (Atlantic) 9-4
* EDDIE MONEY—Two Tickets To Paradise
(Columbia) 19-15
KTLK—Denver

o EARTH, WIND & FIRE-Got To Get You Into
My Life (Columbia)

® DAVE MASON-Will You Still Love Me
Tomorrow (Columbia)

* COMMODORES-Three Times A Lady
(Motown) 21-13

* GENESIS—Follow You, Follow Me (Atlantic)
16-10

KIMN-Denver

o LITTLE RIVER BAND - Reminiscing
(Harvest)

® NICK GILDER-Hot Child In The City
(Chrysalis)

* COMMODORES-Three Times ALady
(Motown) 15-3

% JOEWALSH- Life's Been Good (Asylum) 8-1

North Central Region

® TOP ADD ONS:

(D) EVELYN “CHAMPAGNE" KING—Shame (RCA)
ANDY GIBB—An Everlasting Love (RSO)
OLIVIA NEWTOM-JOHN - Hopelessly Oevoted

To You (RS0)

* PRIME MOVERS:

FOREIGNER— Hot Blooded (Atlantic}
EARTH, WIND & FIRE—Got To Get You Into My
Life (Columbia)
(D) ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol)

BREAKOUTS:

TRAVOLTA & NEWTON-JOHN—Summer Nights
(RS0)

COMMODORES—Three Times A Lady
(Motown)

808 SEGER—Hollywood Nights (Capitol)

CKLW-Detroit

o AEROSMITH-Come Together (Columbia)

e BOBSEGER-Hollywood Nights (Capitol)

 OLIVIANEWTON-JOHN—~Hopelessly
Devoted To You (RS0) 25-13

* EARTH, WIND & FIRE—Got To Get You Into
My Life (Columbia) 28-21

® ELECTRICLIGHT ORCHESTRA—Mr.Blue
Sky (Jet)

® {ITTLERIVER BAND-Reminiscing
(Harvest)

* JOEWALSH-Life'sBeen Good (Asylum) 15-
8

* WRALTEREGAN—Magnet & Steel
(Columbia) 20-14

WAKY—Louisville
o EARTH, WIND & FIRE-Got ToGet You Into
My Life (Columbia)

o EDDIE MONEY~Two Tickets To Paradise
(Columbia)

* TRAVOLTA & NEWTON-JOHN—Summer
Nights(RS0)24-14

* EDDIE RABBITT—You Don't Love Me
Anymore (Elektra)21-17

WBGN-—Bowling Green

@ CARS-)Just What | Needed (Elektra)

® JOHN PAUL YOUNG—Love s In The Air
(Scotti Brothers)

* TRAVOLTA & NEWTON-JOHN-Summer
Nights (RS0) 18-1

* EXILE-Kiss You All Over (Warner /Curb)
15-2

WGCL—Cleveland

De EVELYN “CHAMPAGNE" KING—Shame
(RCA)

® ANDY GIBB—An Everlasting Love (RSO)

D& ATASTE OF HONEY-Boogie Oogie Oogie
(Capitol} 6-1

* PABLOCRUISE-Love Wil Find AWay
(A&M)12-8

WIZP—Cleveland
. CII}YSTALGAVLE—TaIkingInYourSIeep
(UA)

o ANNEMURRAY-You Needed Me (Capitol)

* TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0) 25-18

* EARTH, WIND & FIRE- Got ToGet You Into
My Life (Columbia) 24-13

WSAI-Cincinnati
o WALTER EGAN-—-Magnet & Steel
(Columbia)

o TRAVOLTA & NEWTON-JOHN—Summer
Nights (RSO}

* COMMDDORES-Three Times A Lady
(Motown) 20-14 '

# FOREIGNER—Hot Blooded (Atlantic) 25-19
Q-102 (WKRQ-FM)— Cincinnati

De EVELYN “CHAMPAGNE" KING—Shame
(RCA)

® (LIVIA NEWTON-JOHN—Hopelessly
Devoted ToYou (RSO)

* FOREIGNER—Hot Blooded (Atlantic) 18-6

* COMMODORES-Three TimesA Lady
(Motown) 2210

WCOL-Columbus

o ANDYGIBB—AnEverlasting Love (RSO)
De RICK JAMES—You & | (Motown)
* FOREIGNER—Hot Blooded (Atlantic) 22-13

D ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 18-10

WNCI-Columbus

De ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol)

® QUINCY JONES—Stuff Like That (A&M)

* TODD RUNDGREN—Can We Still Be Friends
(Bearsville} 19-10

 FOREIGNER—Hot Blooded (Atlantic) 13-5
WCUE-—-Akron

o TROOPER—Raise A Little Hell (MCA)

o BOB SEGER—Hollywood Nights{Capitol)

 ANDY GIBB~An Everlasting Love (RSO) 26-
19

* TOBY BEAU--My Angel Baby (RCA) 15-9

www americanradiohistorv com

® TOP ADD ONS

(D) EVELYN “CHAMPAGNE” KING—Shame (RCA)
TRAVOLTA & NEWTON-JOHN—Summer Nights
(RSO)

EXILE—Kiss You Al Over (Wamner/ Curb)

* PRIME MOVERS:

EARTH, WIND & FIRE—Got To Get You Into My
Life (Columbia)

FOREIGNER—Hot Blooded (Atlantic)

JOE WALSH-Lite's Been Good To Me (Asylum)

BREAKOUTS

CHRIS REA—Fool if You Think It's Over (UA)
(0) A TASTE OF HONEY—Boogie Oogie Oogie
(Capitol)
COMMODORES —Three Times A Lady
(Motown)

KILT-H

® EDDIE MONEY—Two Tickets To Paradise
(Columbia)

® ROBIN GIBB-0h Darling (RS0)

* EARTH, WIND & FIRE- Got To Get You Into
My Life (Columbia) 34-20

D ATASTE OF HONEY-Boogie Oogie Oogie
(Capitol} 197

KRBE-Houst

e BOB SEGER-Still The Same (Capitol)
De RICK JAMES-You & | (Motown)

* EARTH, WIND & FIRE-Got ToGet You Into
My Life (Columbia) 39-20

* McCRARYS—You (Portrait) 27-13
KLIF--Dallas

® MOODY BLUES—Steppin’ In A Slide Zone
(London}

© WILLIENELSON—BIue Skies (Columbia)
* RITACOOLIDGE—You (A&M) 24-19

* CHRIS REA—Fool If You Think It's Over (UA)
21-22

KNUS-FM—Dallas

o NICK GILDER—Hot Child In The City
(Chrysalis)

® TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0)

* JACKSON BROWNE—Stay (Asylum) 21-10

* COMMODORES-Three Times A Lady
(Motown) 7-1

KF)Z-FM (2-97)-Ft. Worth

De DONNASUMMER- Last Dance
(Casablanca)

o COMMODORES—Three TimesA Lady
(Motown)

* JEFFERSON STARSHIP—Runaway (Grunt)
16-8

* FOREIGNER —Hot Blooded (Atlantic) 23-15
KINT—ElPaso

o EXILE—Kiss You All Over (Warner/ Curb)
De ATASTE OF HONEY--Boogie Oogie Oogie
(Capitol} ®
D EVELYN “CHAMPAGNE" KING—Shame
(RCA)30-15

* JIOEWALSH—Life's Been Good (Asylum) 23-
7

WKY—Oklahoma City

De EVELYN‘“‘CHAMPAGNE” KING—Shame
(RCA)

o CHRIS REA—Fool If You Think It's Over (UA)

* PABLO CRUISE-Love Will Find AWay
(A&M) 12-6

D+ BARRY MANILOW-Copacabana (Arista)
10-5

De EVELYN “CHAMPAGNE" KING—Shame
(RCA)

o EARTH, WIND & FIRE—Got ToGet You Into
My Life (Columbia)

* FOREIGNER- Hot Biooded (Atlantic) 23-13

* WALTER EGAN—Magnet & Steel
(Columbia) 29-20

KAKC-Tulsa
© TRAVOLTA & NEWTON-JOHN—Summer
Nights (RSO)

o CAPTAIN & TENNILLE-You Never Done It
Like That (A&M)

* FOREIGNER-Hot Blooded (Atlantic) 16-7
* EXILE—Kiss You All Over (Warner/Curb)
0-4

KELI-Tulsa

o JOHN PAULYOUNG—Love IsIn The Air
(Scotti Brothers)

® TRAVOLTA & NEWTON-JOHN—Summer
Nights (RSO}

* OLIVIANEWTON-JOHN—Hopelessly
Devoted To You(RS0) 20-14

* JOEWALSH-Life’s Been Good (Asylum) 12-
7

WTiX—New Orleans
o CRYSTAL GAYLE—Talking In Your Sleep
(UA)

o STONEBOLT-iWill Still Love You
(Parachute)

D» VILLAGE PEOPLE—Macho Man
(Casablanca) 10-4
* JOEWALSH—Life's Been Good (Asylum)7-2
WNOE—New Orleans
o LITTLERIVER BAND —Reminiscing
{Harvest)
® SWEET-California Nights (Capitol)
* TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0) 15-6
* NICK GILDER—Hot Child In The City
(Chrysalis) 6-2
KEEL—-Shreveport
e EXILE-Kiss YouAll Over (Warner/Curb)
De EVELYN “CHAMPAGNE’ XING—Shame
(RCA)
* ANDYGIBB-—An Everlasting Love (RSO) 28-
22
* CHRISREA—Fool If You Think It's Over (UA)
31-25

Midwest Region

® TOP ADD ONS

EARTH, WIND & FIRE—Got To Get You Into My
Life (Columbia)
EXILE—Kiss You All Over (Waner/ Curb)
(0) MLLAGE PEOPLE—Macho Man (Casablanca)

* PRIME MOVERS:

COMMODORES —Three Times A Lady
(Motown)

WALTER EGAN—M agnet & Steel (Columbia)

OLIVIA NEWTON-JOHN —Hopelessly Oevoted
To You (RSO)

BREAKOUTS

FOREIGNER—Hot Blooded (Atlantic)
ANDY GHBB—An Everlasting Love (RSO)
(D) EVELYM “CHAMPAGNE KING—Shame (RCA)

WLS—Chicago
[ ]
o FOREIGNER—Hot Blooded (Atlantic)
* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland|ntl) 24-20
* COMMODORES—Three Times ALady
(Motown) 9-6
WMET—Chicago
De VILLAGE PEOPLE—MachoMan
(Casablanca)
o TRAVOLTA & NEWTON-JOHN - Summer
Nights (RSO)
" % COMMODORES-Three Times A Lady
(Motown) 10-3
* CHEAP TRICK—Surrender (Epic) 21-16
(Continued on page 28)

© Copyright 1978, Billboard Publi-
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vening with

Peter Townsend.

On August 17th, 8 million potential record buyers
will spend two hours with Peter Townsend
and the new Who album, “Who Are You.”

On August 17 DIR s 230 King Biscuit subscribing stations will broadcast a
two-hour radio special, “An Evening with Peter Townsend.” This spacial marks
the beginning of a new level in radio entertainment and record promotion.
Besides an in-depth interview with o1e of rock’s prime movers and most articulate
spokesmen, the listaners will be treat=d to 6 cuts from the forttcoming Who album,
“Who Are You."

DIR is working with its suoscribing stations and MCA Rzacords to
ensure that the augience for this event will be the largest evar to preview
a new album.

E&ch station will be running 40 30-second spots a week to promote
the program. MCA is rolling out a Sweepstakes, with 5000 copies of “Who Are You"
to be given out by the participating stations. A special Who supplement will be
inserted into 200,000 copies of DIR's rock newspaper, “The Elast,” and will be
distributed by the radio stations and their participating record stores. With the
momentum of this oromotion campaign, we're expecting an augience in excess
of 8 million for this 2-hour special.

In an age where record sales are measured in the millions, DIR is
delivering in excess of 20 million impressions to potential recorc customers. With
a joint promotion of this scale, the o~ly question is why hasn't it happened before?

DIR Brcadcasting Corp., Bob Meyrowitz, Peter Kauff; Fadio, contact
Paul Zullo, 445 Park Avenue, New York, NY 10022 (212) 371-€850.

=== “WHO ARE YOU,,
available ar MCA Records & Tape

A DIR Broadcasting Production
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Playlist Prime Movers
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Based on station playlists through Thursday (8/3/78)

AUGUST 12, 1978, BILLBOARD

® Continued from page 26
WROK—Rockford L

o LITTLE RIVER BAND —Reminiscing
(Harvest)

De EVELYN“CHAMPAGNE" XING—Shame
(RCA)

* COMMODORES—Three TimesA Lady
(Motown) 19-4

Dx DONNASUMMER— Last Dance
(Casablanca) 13-7

WIRL—Peoria

o ANDYGIBB-—An Everlasting Love (RSO)
o FOREIGNER—Hot Blooded (Atlantic)

* COMMODORES—Three iimes A Lady
(Motawn) 25-15

* WALTER EGAN—Magnet & Steel
(Columbia) 17-11

WNDE-Indianapolis

© CHRIS REA—Fool If You Think It's Over (UA)

o TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0)

* COMMODORES—Three Times A Lady
(Motown) 12-1

* FOREIGNER—Hot Blooded (Atlantic) 22-12
WOKY—Milwaukee

De VILLAGE PEOPLE—Macho Man
(Casablanca)

o KENNYLOGGINS—Whenever | Call You
Friend (Columbia)

* ANDYGIBB—An Everlasting Love (RS0) 30-
21

* OLIVIANEWTON-JOHN—Hopelessly
Devoted ToYou (RSO) HB-26

WZUU-FM—Milwaukee

o CARS—Just What I Needed (Elektra)

o GERRYRAFFERTY—Right Down The Line
(Un)

* TODD RUNDGREN—Can We Still Be Friends
(Bearsvilie) 23-9

* COMMODORES—Three Times A Lady
(Motown)9-1

KSLQ-FM—St. Louis

o EARTH, WIND & FIRE-Got To Get You Into
My Life (Columbia)

o RITACOOLIDGE-You (A&M)
* FOREIGNER—Hot Blooded (Atlantic) 14-8

* WALTER EGAN—Magnet & Steel
(Columbia) 20-14

KXOK—St. Louis

o EARTH, WIND & FIRE- Got ToGet You Into
My Life (Columbia)
® DANHILL—AIl See Is Your F ace (20th)
D BARRY MANILOW—Copacabana (Arista)9-
4

* FRANKIEVALLI-Grease (RSO)7-3
KIOA—Des Maines

o ANDYGIBB—An Everlasting Love (RSO)
o CHRIS REA—Fool If You Think It's Over (UA)

* WALTER EGAN—Magnet & Steel
(Columbia) 24-12

* COMMODORES—Three Times A Lady
(Motown) 5-1

KDWB —Minneapoli
® NICKGILDER—Hot Child In The City
(Chrysalis)
o BOB SEGER—Hoilywood Nights (Capitol)

* COMMODORES—Three Times A Lady
(Motown) 7-2
* PABLO CRUISE— Love Will Find AWay
(A&M)8-3
KSTP—Minneapolis

o EXILE—Kiss You All Over (Warner/ Curb)
o ANDYGIBB—An Everlasting Love (RSO)

* COMMODORES—Three Times A Lady
(Motown) 7-2

* WALTER EGAN—Magnet & Steel
(Columbia) 20-16

WHB—Kansas City

o EXILE—Kiss You All Over (Warner/ Curb)
o EARTH, WIND & FIRE-Got ToGet You Into
My Life (Columbia)

* WALTER EGAN—Magnet & Stee!
(Columbia) 31-19

% OLIVIANEWTON-JOHN—Hopelessly
Devoted ToYou (RS0)21-14

KBEQ—Kansas City
o LITTLERIVER BAND—Reminiscing
(Harvest)

o EARTH, WIND & FIRE-Got ToGet You into
My Life (Columbia)
Dx ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 29-10
D% EVELYN “CHAMPAGNE" KING—Shame
(RCA)26-16
KKLS—Rapid City o
o CAPTAIN & TENNILLE—You Never Done It
Like That (A&M)
o GERRY RAFFERTY—Right Down The Line
(UA)

* WALTER EGAN—Magnet & Steel
(Columbia) 19-13

* EXILE—Kiss You All Over (Warner /Curb)
HB-20

KQWB-—Fargo F-105 (WVBF)—Boston WCAO—Baltimore WOAM-Miami WORD-Spartanburg

® WALTER EGAN-Magnet & Steel @ TRAVOLTA & NEWTON-JOHN—Summer o CRYSTAL GAYLE—tafking In Your Sleep » JACKSON BROWNE—Stay (Asylum) o RAYDIO=Honey ¥'m Rich (Ansta)
{Columba) Nights (RS0) uh Ne RICKJAMES—You & | (Motown) o KENNYLOGGINS—Whe 1callY

3 MATHIS & WILLIAMS—You're All | Need To ® GERRY RAFFERTY—Right Down The Line ® DANHILL-AIlI See Is Your Face (20th) o AL BT gy
b ia) D ATASTE OF HONEY—Boogie Oogie Oogie friend (Columbia)
Get By (Columbia) ) * DLVIANEWTON-JOHN—Hopelessly RREOLLLPL

* OLIVIA NEWTON-JOHN - Hopelessly
Devoted ToYou (RS0) 23-14

* COMMODORES—~Three TimesA Lady
{Motown) 15-7

Northeast Region

® YOP ADD ONS

LITTLE RIVER BAND—Reminiscing (Harvest)
GERRY RAFFERTY—Right Down The Line (UA)
TOBY BEAU—My Angel Baby (RCA)

* PRIME MOVERS

ANDY GIBB—An Everlasting Love (RSO)

COMMODORES —Three Times A Lady
(Motown)

OLIVIA NEWTON-JOHN—Hopelessly Devoted
To You (RS0)

BREAKOUTS

FRANKIE VALLI-Grease (RSO)
PABLO CRUISE—Love Will Find A Way (A&M)
JOE WALSH—L de's Been Good (Asylum)

WABC—New York

®
o TOBY BEAU—My Angel Baby (RCA)

Dx ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 7-4

* COMMODORES—Three Times A Lady
(Motown) 10-7

99-X— New York
o EXILE—Kiss You All Over (Warner/ Curb)

® NICK GILDER—Hot Child In The City
(Chrysalis)

* ANDY GIBB—An Everlasting Love (RSO) 26-
17

D ATASTE OF HONEY—Boogie Oogie (Capitol)
14-10

WPTR—Albany
o LITTLE RIVER BAND—Reminiscing
(Harvest)

© TRAVOLTA & NEWTDN-JOHN-Summer
Nights (RS0)

* OLIVIA NEWTON-JOHN—Hopelessly
Devoted To You (RS0) 21-15

* ATLANTA RHYTHM SECTION—I'm Not
Gonna Let It Bother Me Tonight (Polydor)
2217

WTRY—Atbany
® L{TTLERIVER BAND—ReminisCing
(Harvest)
o CHERYLLADD-Think It Over (Capitol)
* JOEWALSH—Life's Been Good (Asylum) 20-
15

* COMMODORES—Three Times A Lady
(Motown) 7-3

WKBW—Buffalo
o NONE
®
* ANDY GIBB—An Everlasting Love (RS0) 22-
13

* OLIVIA NEWTON-JOHN—Hopelessly
Devoted To You (RSO) 15-9

WYSL—Buffalo
o TARNEY SPENCERBAND-It's Really You
(A&M).
o BOBSEGER-Hollywood Nights (Capitol)

* KENNY LOGGINS—Whenever | CaltYou
Friend (Columbia) 29-18

* WALTER EGAN—Magnet & Steel
(Columbia) 13-9

WBBF—Rochester

® JOEWALSH—Life's Been Good (Asylum)

o OLIVIA NEWTON-JOHN—Hopelessly
Devoted To You (RSO)

* ANNEMURRAY-You Needed Me (Capitol)
25-14

 FRANKIEVALLI-Grease (RS0) 18-10
WRKO—Boston
o LITTLE RIVER BAND—Reminiscing
(Harvest)
® QUINCY JONES—Stuff Like That (A&M)

* OLIVIA NEWTON-JOHN— Hopelessly
Devoted ToYou (RSO)
* PABLO CRUISE~Love Will Find AWay
(A&M) 148
WBZ-FM—Boston

+ {OMMODORES—Three Times ALady
(Motown) 21-15

% FOREIGNER—Hot Blooded (Atlantic) 15-11
WDRC—Hartford

» OHN PAUL YOUNG—Love !s in The Air
(Scotti Brothers)

© WINGS—1've Had Enough (Capitol)

# COMMODORES—1hree Times Afady
(Motown) 22-8

+ JACKSON BROWNE—Stay (Asylum) 23-15
WPRO (AM)—Providence

® MICHAEL JOHNSON—AImost Like Being In
Love (EMI)

o GERRY RAFFERTY—Right Down The Line
(uny

% PABLO CRUISE—Love Will Find AWay
(A&M)7-4

* LITTLERIVER BAND—Reminiscing
(Harvest) HB-26

WPRO-FM—Providence

o TEDDY PENDERGRASS—Close The Door
(Phila Int'ly

© GERRY RAFFERTY—Right DownThe Line
(UA)

* ANDYGIBB—An Everlasting Love (RS0) 17-
12

* OLIVIANEWTON-JOHN—Hopelessly
Devoted ToYou (RSO) 1815

WICC —Bridgeport

o BARBRASTREISAND—Eyes Of Laura Mars
(Columbia)

o EDDIEMONEY—Two Tickets to Paradise
(Columbia)

* ANDY GIBB—An Everlasting Love (RSO) 18-
13

* FRANKIEVALLI-Grease (RS0) 51

Mid-Atlantic Region

® TOP ADD ONS

WALTER EGAN—-Magnet & Steel (Columbia)
JOHN PAUL YOUNG—Love Is In The Air (Scotti

Brothers)
LITTLE RIVER BAND~-Reminiscing (Harvest)

* PRIME MOVERS:

OLIVIA NEWTON-JOHN—Hopelessly Devoted
To You (RS0)

(D) A TASTE OF HONEY—Boogie Oogie Oogie
(Capitol)

ANDY GIBB—An Everlasting Love (RSO}

BREAKOUTS

TRAVOLTA & NEWTON-JOHN—Sum mer Nights
(RSO)

ANNE MURRAY —You Needed Me (Capttol)

BILLY JOEL—She's Always A Woman

{Columtra)

WFIL—Philadelphi

® JOHN PAUL YOUNG—Love Is In The Air
(Scotti Brothers)

o MATHIS & WILLIAMS—You're Al { NeedTo
Get By {Columbia)

* ANDY GIBB—An Everlasting Love (RSO)
HB-17

* BILLY JOEL—She's AlwaysA Woman
(Columbia) HB-22
WZZD—P hiladelphi
o WALTER EGAN—Magnet & Steel
(Columbia)

® BILLY JOEL—She's AlwaysA Woman
(Columbia)

* TOBYBEAU-MyAngelBaby (RCA) 2822
* PABLO CRUISE—Love Will Find AWay
(A&M)23-18
WIFI-FM—Philadelphi
°

© WALTER EGAN—Magnet & Steel
(Columbia)

* ANDY GIBB—An Everlasting Love (RSO) 16-
12

 TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0) 1713
WPGE—Washington
o LITTLE RIVER BAND—Reminiscing
(Harvest)
o JACKSON BROWNE—Stay (Asylum)
D ATASTEOF HONEY—Boogie Oogie Oogie
(Capitol) 5-2
* OLIVIANEWTON-JOHN—Hopelessly
Devoted To You (RSO) 11-8
WGH-Norfolk - B
o NICKGILDER—Hot Child In The City
(Chrysalis)
o ROLLING STONES—Beast OfBurden
(Rolling Stones)

* OLIVIA NEWTON-JOHN—Hopelessly
Devoted ToYou (RS0) 17-2

* ANNE MURRAY—You Needed Me (Capitol)

Devoted To You (RS0) 24-12

+ TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0) HB-25

WYRE—Annapolis
» XILE-Kiss You Alf Over (Warner/Curb)

> SARTH, WIND & FIRE~Got Vo Get You into
My Life (Columbia)

< LIVIA NEWTON-JOHN~Hopelessly
Devoted To You (RS0} 22-15

D ATASTE OF HONEY —-Boogie Oogie Oogie
(Capitef) 10-7

WLEE—Richmond

o EARTH, WIND & FIRE— Got ToGet You Into
My Life (Columbia)

o RICK JAMES—You & | (Motown)

* ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 28-14

* JOEWALSH—Life's Been Good (Asylum) 13-
7

WRVQ—Richmond

o KINKS—Rock & Roll Fantasy (Arista)

e NICKGILDER—Hot Child In The City
{Chrysalis)

* QUINCY JONES-Stuff Like That (A&M) 14
7

% TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0) 23-16

Southeast Region

® TOP ADD ONS

TRAVOLTA & NEWTON-JOHN—Summer Nights
(RS0)

TEDDY PENDERGRASS— Close The Door
(Philadiphia Int'l)

LMTLE RIVER BAND—Reminiscing (Harvest)

* PRIME MOVERS

(D) A TASTE OF HONEY—Boogie Oogie Oogie
{Capitol)
EXILE-Kiss You All Over (Warner/ Curb)
OLIVIA NEWTON.JOHN—Hopelessly Devoted
To You (RSO)

BREAKOUTS

ANDY GIBB—An Everlasting Love (RS0)

FOREIGNER—Hot Blooded (Atlantic)

EARTH, WIND & FIRE—Got To Get You Into My
Lde (Columbia)

WOXI—Atlanta

o TRAVOLTA & NEWTON-JOHN—Summer
Nights (RS0)

o KENNY LOGGINS—Whenever | Call You
Friend (Columbia)

* EXILE-Kiss You All Over (Warner/Curb)
26-18

* CHRISREA-Fool if You Think It's Over (UA)
2520

1-93 (W2GC-FM)—Atlanta

o EARTH, WIND & FIRE—Got ToGet You Into
My Life (Columbia)

o KENNYLOGGINS—Whenever | Call You
Friend (Columbia)

* OLIVIA NEWTON-JOHN—Hopelessly
Devcted ToYou (RSO) 14-4

* PABLO CRUISE- Love Will Find AWay
(A&M)13-6

WBBQ—Augusta

® LITTLERIVER BAND—Reminiscing
{Harvest)

o KINKS—Rock & Roll Fantasy (Arista)

* JACKSON BROWNE—Stay (Asylum)22-16

* RITACOOLIDGE-You(A&M)19-14
WFOM—Atlanta

o TEDDY PENDERGRASS— Close The Door
(Phila Int'l)

o TRAVOLTA & NEWTON-JOHN—Summer
Nights (RSO)
D« ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 23-15
* EARTH, WIND & FIRE—Got To Get You Into
My Life (Columbia) HB-22
WSGA-S h

o LITTLE RIVER BAND—Reminiscing
(Harvest)

De FOXY—Get Off (Oash)
* FOREIGNER—Hot Blooded (Atlantic) 1510
* JACKSON BROWNE - Stay (Asylum) 17-13
WFLB—Fayetteville
o JOHNPAULYOUNG—LovelsInThe Air
(Scotti Brothers)

© DAVID GATES—Took The Last Train
(Elektra)

* LTO—Holdin' On (A&M) 30-21

* CHERYL LADD—Think It Over (Capitol) 27-
20

www americanradiohistorv com

(Capitol) 1/-7

% “ARTH, WIND & FIRE—Got ToGet You Into
My Life (Columbia) 12-8

WMIX (96X) -~ Miami

> ATLANTA RHYTHM SECTSON—i'm niot
Sonna Let it Bother Me Tonight (Polydor)

2 TRAVOLTA & NEWTON-JOHN—Summer
Nights (RSO)

2 OLIVIANEWTON-JOHN-Hopelessly
Devoted To You (RSO} 20-33

D VILLAGE PEOPLE—MachoMan
(Casablanca) 10-6

Y-100 (WHYI-FM)—Miami

o NOLIST

°

*

*
WLOF—0rlando

® ANOY GIBB—An Everlasting Love (RSO)

o OLIVIANEWTON-JOHN—Hopelessly
Devoted To You (RSO)

* STEELY DAN-FM (MCA)28-18

* JOEWALSH-Life’s Been Good (Asylum) 15-
7

Q-105 (WRBQ-FM)—Tampa

De ATASTEOF HONEY—Boogie Oogie Oogie
(Capitol}

o TRAVOLTA& NEWTON-JOHN—Summer
Nights (RSO)

D EVELYN“CHAMPAGNE" KING—Shame
(RCA)15-10

* COMMODORES—Three TimesA Lady
(Motown) 8-4

BJ-105 (WBIW-FM)—0rlando

® ANDY GIBB—An Everlasting Love (RSO)

© TRAVOLTA& NEWTON-JOHN-Summer
Nights (RSO)

* EXILE—Kiss You All Over (Warner/Curb)
40-29

* COMMODORES—Three Times A Lady
{Motown) 6-2

WQPD—Lakeland
o TEDDYPENDERGRASS—Close The Door
(Philalnt’l)

o TRAVOLTA& NEWTON-JOHN—Summer
Nights (RSO)

* ANDY GIBB—An Everlasting Love (RS0) 25-
16

* EVELYN “CHAMPAGNE'" KING—Shame
(RCA)19:13

WMF) —Daytona Beach

® NiICK GILDER—Hot Child InThe City
(Chrysalis)

o MICHAEL JOHNSON —Almost Like Being In
Love (EMI)

% LITTLE RIVER BAND —Reminiscing
(Harvest) 25-15

* EXILE—Kiss You All Over (Warner/Curb)
2819

WAPE-Jacksonville

o EXILE-Kiss You All Over (Warner/Curb)
® EARTH,WIND & FIRE—Got ToGet You Into
My Life (Columbia)
D ATASTEOF HONEY—Boogie Oogie Oogee
(Capitol) 16-10

* JOEWALSH—Life's Been Good (Asytum) 11
7

WAYS—Charlotte
o WALTER EGAN—Magnet & Steel
(Columbia)
o ANDY GIBB—An Everlasting Love (RSO)

D ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 27-13

* RITACOOLIDGE-You (A&M)25-20
WKIX—Raleigh

® LITTLE RIVER BAND—Reminiscing
(Harvest)

D FOXY—Get Off (Dash) HB-25

D LOVE& KISSES—Thank God It's Friday
(Casablanca) HB-28

WT0B—Winston-Salem

o TEDDYPENDERGRASS— Close The Door
(Phila Int't)

© ROBIN GIBB-Oh Darling (RS0)
* FOREIGNER—Hot Blooded (Atlantic) 24-18

* OLIVIA NEWTON-JOHN—Hopelessly
Devoted To You (RSO) 12-7

WTMA—Charleston
o KENNYROGERS—Love Or Something Like
it (UA)
o TEDDY PENDERGRASS~Close The Door
(PhilaInt'l}
* JOHN PAUL YOUNG— Love Is In The Air
(ScottiBrothers) 25-16

% OLIVIA NEWTON-JOHN—Hopelessly
Devoted ToYou (RS0) 11-6

<x OLIVIA NEWTON-JOHN—Hopelessly
Wevoted To You (RSO) 16-11

D VILLAGE PEOPLE~Macho Man
(Casablanca)HB-79

WLAC—Nashville

> JEDDY PENDERGRASS—Close The Door
(Phila int'ly

Do RICKJAMES—You &I (Motown)

)% ATASTE OF HONEY—Boogie Qogie Ogie
(Capitol) 17-8

 ANDY GIBB—An Everlasting Love (RSO) 32-
26

WMAK—Nashville

o NOLIST

®

*

*
WHBQ—Memphis

o EARTH, WIND & FIRE—Got ToGet You Into
My Life (Columbia)

o OLIVIANEWTON-JOHN—Hopelessly
Devoted To You (RSO)

* TEDDY PENDERGRASS—Close The Door
(Phila Int'1) 14-8

* JOEWALSH-Life’s Been Good (Asylum) 20-
14

WFLI-Chattanooga

De EVELYN “CHAMPAGNE” KING—Shame
(RCA)

® CHRISREA—Fool If You Think It's Over (UA)

* ELECTRIC LIGHT ORCHESTRA—Mr. Blue
Sky (Jet) 23-10

* FRANKIE VALLI-Grease (RS0) 15-3
WRJZ—Knoxville

o TRAVOLTA & NEWTON-JOHN—Summer
Nights (RSO)

o EDDIEMONEY—Two TicketsToParadise
(Cotumbia)

Dx DONNASUMMER—Last Dance
(Casablanca)13.7

* FOREIGNER—Hot Blooded (Atlantic) 10-5
WGOW-—Chattanooga

o NONE -

®

* OLIVIANEWTON-JOHN—Hopelessly
Devoted To You (RSO) 16-7

* COMMODORES—ThreeTimes ALady
{Motown) 10-3

WERC—Birmingh

o LITTLERIVER BAND—Reminiscing
(Harvest)

© ROBIN GiBB—Oh Darling (RSO)

* OLIVIANEWTON-JOHN—Hopelessly
Devoted ToYou (RSO) 12-6

D VILLAGE PEOPLE—Macho Man
(Casablanca) 16-11

WSGN—Birmingh

o KINKS—Rock & Roll Fantasy (Ansta)

‘o TEDDY PENDERGRASS—Close The Door
(Phila Int't)

* EXILE-Kiss You All Over (Warner/Curb)
19-12

* FOREIGNER—Hot Blooded (Atlantic) 22-15
WHHY—Montgomery

o LITTLERIVER BAND—Reminiscing
(Harvest)

o GERRY RAFFERTY—Right Down The Line
(ury

D ATASTE OF HONEY—Boogie Oogie Oogie
(Capitof) 10-3

* EXILE—Kiss You All Over (Warner/Curb)
1913

KARY—Little Rock

®

o CHRISREA—Fool If You Think It's Over (UA)

* ANDYGIBB—An Everlasting Love (RS0) 21-
15

Dx DONNASUMMER—Last Dance
(Casablanca) 17-13

« Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard puts you on top of

World of Country Music.

lan now to advertise in Billboard’s ISthlﬁﬁpﬁﬁh
World of Music tc be published in the Gcfobe.ﬁ:{ggzq
issue. (Advertising deadline September 22,1978} &
This year's “World of Country Music” will be ‘brimfu
of fascinating features, so'id “acts.and .~ =
W exclusive insight info what is still the
fastes- growing field in music.

S
. '.I -“ *a

partof the BIG story as

Billboard’s Worid of Countr! _
Music will cover:

= 2resentation of winners ofs
Billopard's prestigious
Country Music Awards:

» Th= entire year's Countiyime
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Billboard Album Radio Action

| Breakouts

AUGUST 12, 1978, BILLBOARD

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & Nationa

Top Add Ons-National

AMBROSIA—Life Beyond LA. (W.B.)

MOON MARTIN—Shots From A Cold Nightmare (Capitol)

CHRIS REA—Whatever Happened To Benny Santini (Magnet/U A.)
SAIL-Stepping Out On Saturday Night (United Artists)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel. )

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

KFML-AM—Denver (Randy Sutton)

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 8-2-1978**
Top Requests/Airplay-National

ROLLING STONES —Some Girls (Rolting Stones)

FOREIGNER—Double Vision (Atlantic)
BOB SEGER & THE SILVER BULLET BAND—Stranger In Town (Capitol)
JOE WALSH —But Seriously, Folks (Elektra)

KLBJ-FM —Austin (B.Hamil/T. Quarles)

WMMS-FM—Clevetand (John Gorman)

WIAX-FM—

National Breakouts
CHRIS REA—Whatever Happened To Benny Santini (Magnet/UA.)

GREGG KIHN—Next Of Kihn (Beserkley)
THE TALKING HEADS—More Songs About Buildings & Food (Sire)
KENNY LOGGINS—Nightwatch (Columbia)

ibe (R. Langlois/ B.Peiker)

WBAB-FM_ Babylon (Bernie Bernard)

* % e o ® o 0 @

*
*

LEOSAYER—(WB.)

THE DIRT BANO—(U nited Artists)
THECARS—(Elektra)

WHITE MANSIONS—(AGM)

ROLLING STONES—Some Girls (Rolling Stones)

BOB SEGER & THE SILVERBULLETBAND—
Stranger In Town (Capitol)

PABLO CRUISE—WorldsAway (A&M)
FOREIGNER—Double Vision (Atlantic)

KZEL-FM—Eugene (Stan Garrett)

SAVOY BROWN —Savage Return (London)
THE TALKING HEADS—More Songs About
Buildings & Food (Sire)

Western Region

® TOPADDONS

GREGG KIHN—Next Of Kihn (Beserkley)

TROOPER—Thick As Thieves (MCA)

MOON MARTIN—Shots From A Cold Nightmare
(Capitol)

AMBROSIA—Life Beyond LA. (W.B.)

*TOP REQUEST/AIRPLAY:

ROLLING STOMES—Some Girls (Rolling
Stones)

FOREIGNER—Double Vision (Atlantic)

BOB SEGER & THE SILVER BULLET BAND -
Stranger In Town (Capitol)

JOE WALSH—But Seriously, Folks (Elektra)

BREAKOUTS

THE CARS--(Elektra)

THE MOTORS —Approved By The Motors
(Virgin)

THF. TALKING HEADS —More Songs About
Buildings & Food (Sire)

CHRIS REA—Whatever Happened To Benny
Santini (Magnet)

KSAN-FM—San Francisce (Kate Ingram)

o GREGEKIHN—Next Of Kihn (Beserkley)
MOON MARTIN—Shots From A Cold Nightmare
(Capitof)

PRISM—See Forever Eyes (Ariota)
TROOPER— Thick As Thieves (MCA)

RUSS BALLARD At The Third Stroke (Epic)

{Capricorn)

ROLLING STONES —Some Girls (Rolling Stones)
THE CARS— (Elektra)

THE MOTORS—Approved By The Motors (Virgin)
CHEAP TRICK—Heaven Tonight (E pic)

KWST-F M—Los Angeles (Bob Gowa)

* % % ¥

HOTELS, MOTELS & ROAD SHOWS—Various Artists

TROOPER—Thick As Thieves(MCA)

ROLLING STONES —Some Girls (Rolling Stones)
BOBSEGER & THE SILVER BULLET BANO—
Stranger In Town(Capitol}

w FOREIGNER—Double Vision (Attantic)

% JOEWALSH—But Seriously, Folks (Elektra)
KPRI-FM—San Diego (Cecile)

* % o e e 8 o0

o SGT.PEPPER'S LONELY HEARTSCLUB BAND/
Original Soundtrack—(RS0)

* BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)
« BOBSEGER& THE SILVER BULLET BAND—
Stranger In Town(Capitol)
* KENNYLOGGINS—Nightwatch (Columbia)
* ROLLING STONES—Some Girls (Rolling Stones)
KOME-FM—San jose (Dana Jang)

o  CHRIS REA—Whatever Happened To Benny Santini

(Magnet)
THE MOTORS—Approved By The Motors (Virgin)
CARLENE CARTER—(W.B.)
GREGG KIHN—Next Of Kihn (Beserkley)
JOHNNY WINTER—White, Hot & Blue (Blue Sky)
RITACOOUDGE —Love Me Again (A&M)
FOREIGNER—Double Vision (Atlantic)
ROLLING STONES—Some Girls (Rolling Stones)
BOBSEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

*  JOEWALSH—But Seriously, Folks (Elektra)
KZAP-FM —Sacramento (Cynde Slater)

* %% e 8 0 0 0

* % % % ¢ @ 0 @

GREGG KIHN—Next Of Kihn (Beserkley)

COLIN BLUNSTONE—Journey (Epic)

BOB McGILPIN—Superstar (Butterfly)
AMBROSIA—Lite Beyond LA.(W.B.)
FOREIGNER—Double Vision (Atlantic)

PABLO CRUISE~WorldsAway (ARM)

ROLLING STONES—Some Girls (Rolling Stones)
WALTER EGAN—Not Shy (Columbia)

K20K-FM—Seattie (Mavis Mackoff)

* % % @ @ @

GREGG KIHN—Next Of Kihn (Beserkley)
CRIMSON TIDE —(Capitol)

THE TALKING HEADS—More Songs About
Buildings & Food {Sire)

ROLLING STONES—Some Girls (Rolling Stones)
JOEWALSH—But Seriously, Foiks (Elektra)
BOBSEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitoh)

OAVID GILMOUR—(Columbia)

Southwest Region

® TOPADD ONS:

CHRIS REA—Whatever Happened To Benny
Santini (Magnet/UA)

HOTELS, MOTELS & ROAD SHOWS—-Various
Actists (Capricom)

MOON MARTIN-Shots From A Cold Nightmare
(Capitol)

UFO—0Obsession (Chrysalis)

*TOP REQUEST/AIRPLAY:

ROLLING STONES—Some Girls (Rolling
Stones)

JOE WALSH~But Seriously, Folks (Elektra)

FOREIGNER—Double Vision (Attantic)

SET. PEPPER’S LONELY HEARTS CLUB BAND/
Original Soundtrack—(RS0)

BREAKOUTS:

PETER GABRIEL—(Atlantic)

KENNY LOGGINS —Nightwatch (Columbia)

THE TALKING HEADS—More Songs About
Buildings & Food (Sire)

LEON RUSSELL—Americana (Paradise)

KZEW-FM—Daltas(Bob Shannon)

* * % e 0

*

HOTELS, MOTELS & ROAD SHOWS—Various Artists
(Capricorn)

JOHN MAYALL—The Last Of The BritishBlves
(ABC)

MOON MARTIN-Shots From A Cold Nightmare
(Capitol)

CHRIS REA—Whatever Happened To Benny Santini
(Magnet)

STEVE HARLEY—Hobo With A Grin (Capitol)

ROLLING STONES—Some Girls (Rolling Stones)
FOREIGNER- DoubleVision (Atlantic)
JOEWALSH—But Seriously, Folks (Elektra)
DAVID GILMOUR—(Columbia)

KFWD-FM—Daltas/ Ft. Worth (Tim S pencer)

* % % @ @

*

MOON MARTIN—Shots From ACold Nightmare
(Capitol)

WAROF THE WORLDS —(Columbia)

THE BROTHERS JOHNSON—Blam'! (A&M)
HOTELS, MOTELS & ROAD SHOWS—Various Artists
(Capricorn)

ROLLING STONES—Some GirIs (Rotling Stones)
PABLO CRUISE —Worlds Away (AGM)
SET.PEPPER'S LONELY HEARTS CLUB BAND/
Original Soundtrack—(RS0)

FOREIGNER— Double Vision (Atlantic)

KLOL-FM—Houston (Paul Riapn)

o KENNY LOGGINS—Nightwatch (Columbia)
o STOMUYAMASHTA-Go, Live From Paris (Island)
THE TALKING HEADS— More Songs About
Buildings & Food (Sire)
o AMBROSIA-LifeBeyond LA (WB.)
® JESSEWINCHESTER—A Touch On The Rainy Side
(Bearsville)
o LEON RUSSELL-Americana(Paradise)
* ROLLING STONES—Some Girls (Roiling Stones)
* BRUCE SPRINGSTEEN—Darkness OnThe Edge Of
Town (Columbia)
* PETERGABRIEL— (Atlantic)
* JOHNNY WINTER—White, Hot & Blue (Blue Sky)
WRNO-FM— New Orleans (Sambo)

o LEONRUSSELL—Americana (Paradise)
o SGT.PEPPER'SLONELY HEARTSCLUB BAND/
Original Soundtrack—(RS0)
PETERGABRIEL—(Atlantic)
UFQ- Obsession (Chrysalis)
CHILLIWACK—LightsFrom The Valley (Mushroom)
GATO BARBIERI—Tropico (A&M)
ROLLING STONES—Some Girls (Rolling Stones)
BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)
TODD RUNDGREN—The Hermit Of Mink Hollow
(Bearsville)

% DAVE MASON—M ariposa De Oro (Columbia)
KY102-FM —KansasCity (Max Floyd)

* % o o @ @

»

® GREGG KINN—Next Of Kihn (Beserkley)

* ®© e o @ @

* *

THE DEAD BOYS—We Have Come For Your Children
(Sire)
BOB McGILPIN —Superstar (Butterfly)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

ROLLING STONES =S ome Girts (Rolling Stones)
FOREIGNER—Double Vision (Attantic)

BOB SEGER& THE SILVER BULLET BAND—
Stranger In Town (Capitol)

WYDD-FM—Pittsburgh (Steve Downs)

* % e o ® o o O

»

*

AMBROSIA—Life Beyond LA. (W.B.)
LEOSAYER—(W.B.)

ROLLING STONES —S ome Girls (Rolling Stones)
BRUCE SPRINGSTEEN—Darkness Do The Edge Of
Town (Columbia)

FOREIGNER--Double Vision (Atlantic)

B0B SEGER& THE SILVER BULLET BAND—
Stranger In Town (Capitol)

WOFM-FM--Milwaukee (Jim Roberts)

o TROOPER—ThickAsThieves (MCA)

o RITACOOLIDGE—Love Me Again (A&M)

CHRIS REA-Whatever Happened ToBenny Santini
(Magnet)

EXILE— Mixed Emotions (W.B.)

PETERGABRIEL- (Atlantic)

ROLLING STONES - Some Girls (Rolling Stones)
$OE WALSH - But Seriousty, Folks (Elektra)
KENNY LOGGINS—Nightwatch (Columbia)

SGT. PEPPER'S LONELY HEARTS CLUB BAND/
Original Soundtrack—(RS0)

Midwest Region

® TOP ADD ONS.

* %+ % e @0

AMBROSIA—Life Beyond LA. (W.B.)

BOB McSILPIN-Superstar ( Butterfly)

GENYA RAVAN—Urban Desire (20th Century)

TOM PETTY & THE HEARTBREAKERS —You're
Gonna Get It (Shelter/ABC)

A TOP REQUEST/AIRPLAY:

ROLLING STOMES—Some Girls (Rolling
Stones)

FOREIGNER—Double Vision (Attantic)

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

JOE WALSH—But Seriously, Folks (Elektra)

BREAKOUTS

CHRIS REA-Whatever Happened To Benny
Santini (Magnet}

GREGG KIHN—Next Of Kihn (Beserkley)

JOHN MAYALL—The Last Ot The British Blues
(ABC)

SAYOY BROWN—Savage Retum (London)

WWWW-F M- Detroit (Joe Urbiel)

® TOMPETTY & THE HEARTBREAKERS—You're
Gonna Get It (Shelter/ABC)

FOREIGNER—Double Vision (Atlantic)

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

% PABLO CRUISE—Worlds Away (A&M)
WXRT-FM—Chicago (Bob Gelms)
SAVOY BROWN—Savage Return (London)
JOHNNY WINTER—White, Hot & Blue (Blue Sky)
AMBROSIA—Life Beyond L.A.(W.B.)
MOON MARTIN—Shots From A Cold Nightmare
(Captiol}
SAMMY HAGAR—AIl Night Long (Capitol)
GATO BARBIERI—Tropico (A&M)
ROLLING STONES—Some Girls (Rofling Stones)
BOB DYLAN —Street Legal (Columbia)
OAVIO GILMOUR—(Columbia)

*  U.K.—(Polydor)
WLVQ-FM—Columbus (Steve Runner)

L]
L]
L]
L]
L]
% ROLLING STONES —Some Girls (Rolling Stones)
*
*

* % % o @

® GREGG KIHN—Next Of Kihn (Beserkley)
AMBROSIA-Life Beyond LA.(W.B.)

LARRY CARLTON—(W.B.)

AERIAL—n The Middle OfThe Night (Capitol)
MDON MARTIN—Shots From A Cold Nightmare
(Capitol)

BILL CHINNOCK—Badlands (Atlantic)
ROLLING STONES—S ome Girls (Rolling Stones)
THE CARS—(Elekira)

JOEWALSH ~But Seriously, Folks (Elekira)
BRUCE SPRINGSTEEN -~ Darkness On The Edge Of
Town (Columbia)

* * % % @

LEOSAYER-(W.B.)
THE TALKING HEADS—More Songs About
Buildings & Food (Sire)

o UFO-Obsession (Chrysalis)

* % % % o0

CHRIS REA—Whatever Happened To Benny Santini
(Magnet)

THE CARS—(Elektra)

MOODY BLUES—Octave (London)

BOB OYLAN-Street Legal (Columbia)
DAVE MASON—Mariposa De Oro (Columbia)

o CHRIS REA—Whatever Happened ToBenny Santini
(Magnet)

EXILE—Mixed Emotions (W.B.)

WALTER EGAN—Not Shy (Columbia)
CALIFDRNIAJAM 2—(Columbia)

ANIMAL HOUSE/ Originat Soundtrack—(MCA)

ROLLING STONES—Some Girts{Rolling Stones)
JOE WALSH— But Seriously, Folks {Elektra)
FOREIGNER-Double Vision (Atlantic)

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol}

* %% % e 0 0 00

* % % o 0

*

LEONRUSSELL—Americana (Paradise)
AMBROSIA—Life Beyond LA.(W.B)
GEMYA RAVAN--Urban Desire (20th Century)

SUTHERLAND BROTHERS —Down To Earth
(Columbia)

ROLLING STONES —Somme Girls (Rolling Stones)
FOREIGNER--Double Vision (Atlantic)
GEMESIS—And Then There Were Three (Atlantic)
JOEWALSH—But Seriously, Foths (Elekira)

KSHE-FM—St. Louis (Ted Haebeck)

* o o o o @

* *

JOHN MAYALL - The Last Of The British Blues
(ABC)

BOB McGILPIN-Superstar (Butterfly)
GEMYA RAVAN-Lirban Desire (20th Century)

BOB SEGER & THE SILVER BULLET BAND-
Stranger In Town (Capitol)

ROLLING STONES—Some Girls (Rolling Stones)
CHILLIWACK— Lights From The Valley (Mushroom)
FOREIGNER— Double Vision (Atiantic)

Southeast Region

® TOP ADD ONS:

AMBROSIA—Life Beyond LA. (WB.)

CHR1S REA—Whatever Happened To Benny
Santini (Magnet)

CHILLIWACK~Lights From The Valley
(Mushroom)

SGT. PEPPER’S LONELY HEARTS CLUB BAND/
Original Soundtrack—(RS0)

*TOP REQUEST/AIRPLAY;

ROLLING STONES— Some Girls (Rolfing
Stones)

FOREIGNER—Double Vision (Attantic)

BRUCE SPRINGSTEEN—Darkness On The Edge
0f Town (Columbta)

GERRY RAFFERTY—City To City (United Artists)

BREAKOUTS

KENNY LOGGINS —Nightwatch (Columbia)
LEON RUSSELL —Americana (Paradise)
THE BROTHERS JOHNSON—Blam!! (A&M)
WALTER EGAN—Not Shy (Columbia)

WOXM-FM—Tampa (Neal Mirsky)

CHILLIWACK—Lights From The Valley (Mushroom)

PETER GABRIEL-(Atlantic)

©  SAMMYHAGAR--All Night Long (Capitol)

* * % *

AMBROSIA—Life Beyond LA.(W.B.)
UFO-—0bsession (Chrysalis)

KENNY LOGGINS—Nightwatch (Columbia)
STEVE GIBBONS BANO— Oown In The Bunker
(Polydor)

JOEWALSH—But Seriously, Folks (Elektra)
ROLLING STONES—S ome Girls (Rolling Stones)
ALAN PARSONS PROJECT—Pyramid (Arista)
FOREIGNER—Double Vision (Atlantic)

WINZ-FM—Miami (Michele Robinson)

* % ®© o 0o @ o @

»

*

AMBROSIA-L #e Beyond LA. (W.B.)
JOHN KLEMMER—Arabesque (ABC)
LARRY CARLTON-(W.B.)

SAMMY HAGAR—AIl Night Long (Capitol)

©  THE TALKING HEADS —More Songs About

* % o o o @

*

Buildings & Food (Sire)

AERIAL—In The Middle Of The Night (Capitol)
BILL CHINNOCK—Badiands (atlantic)
RICHARO SYPA—Tall Tales (Polydor)

GREGG KIHN—Next Of Kihn (Beserkley)
ROLLING STONES—Some Girts (Ralling Slones)

BRUCE SPRINGSTEEN—Oarkness On The Edge Of
Town {Columbia)

BOBSEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

MEAT LOAF—Bat Out Of Hell (Epic/ Cleveland
Int'l.)

WMMR-FM—Philadelphia (Jerry Stevens)

CHILLIWACK~Lights From The Valley (Mush )
SPYRO GYRA—(Amherst)

AERIAL—(n The Middle Of The Night (Capitol)
ROLLING STONES—Some Girls (Rolling Stones)
BOB SEGER & THE SILYERBULLET BAND—
Stranger In Town (Capitol)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

KENNY LOGGINS—Nightwatch (Columbia)

WQSR-FM—Tampa (Steve Hunti )

LEON RUSSELL — Americana (Paradise)
AMBROSIA—Lite Beyond L A.(W.B.)

JESSE WINCHESTER—A Touch On The Rainy Side
{Bearsville}

® LAURAALLAN-(Asylum)

* % % @

*

CHRIS REA—Whatever Happened To Benny Santini
(Magnet)

CHICK COREA—Friends (Polydor)

BOB DYLAN—Street Legan (Columbia)

GERRY RAFFERTY~ City To City (United Artists)
BRUCE SPRINGSTEEN--Darkness On The Edge Of
Town (Columbia)

KENNY LOGGINS —Nightwatch (Columbia)

WKTK.FM—Baltimore (Lou Krieger)

** %% e

SGT. PEPPER'S LONELY HEARTS CLUB BANO/
Original Soundtrack—(RSO)

AMBROSIA—Lie BeyondL A.(W.B.)

RUSS BALLARD —At The Third Stroke (Epic)
CHRIS REA—Whatever Happened To Benny Santini
(Magnet)

K.C. & THE SUNSHINE BAND-Who Do You Love
(TK)

THE BROTHERS JOHNSON—Blam!! (AXM)
FOREIGNER—Double Vision (Atlantic)
JOEWALSH—But Seriously, Folks (Elektra)
ROLLING STONES—Some Girls (Rolling Stones)
EARTH, WIND & FIRE~ Fantasy (Columbia)

Northeast Region

® TOPADD ONS

SAIL--Stepping Out On Saturday Night (Uimited
Artists)

LIVINGSTON TAYLOR—Three Way Mirror (Epic)

BURTON CUMMINGS—Dream OfA Child
(Portrait)

LEO SAYER—(W.B.)

*TOP REQUEST/AIRPLAY

ROLLING STONES— Some Girls {Rolling
Stones)

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

BRUCE SPRINGSTEEN—Darkness On The Edge
0f Town (Columbia)

FOREIGNER—Double Vision (Atlantic)

BREAKOUTS:

CHRIS REA—Whatever Happened To Benny
Santini (Magnet)

SAMMY HAGAR-All Night Long (Capitol)

GREGE KIHN—Next Of Kihn (Beserkley)

RICHARO SUPA—Tall Tales (Polydor)

WNEW-FM—New York (Tom Morrera)

SAIL-Stepping Out On Saturday Night (United
Artists)

LIVINGSTON TAYLOR—Three Way Mirror (Epic)
WILDING/BONUS—Pieasure Signals{Visa)
CHICK COREA—Friends (Polydor)

BOB McGILPIN-Superstar (Butterfly)

BRUCE SPRINGSTEEN—Darkness On The Edge Of

ROLLING STONES—S ome Girls (Rolling Stones)
ELVIS COSTELLO--This Year's Model (Columbia)
BOB SEGER & THE SILVER BULLET BAND—

(Gary Whipple)

BURTON CUMMINGS—Oream Of A Child (Portrait)
SAIL—Stepping Out On Saturday Night (United

CHRIS REA—Whatever Happened To Benny Santini

SAMMY HAGAR—AlINight Long {Capitol)

DON POTTER—COver The Rainbow (Mirror)
GREGG KIHN—Next Of Kihn (Beserkley)
ROLLING STONES—Some Girls (Rolling Stones)
PABLO CRUISE—Worlds Away (A&M)

° o BANDOF JOY—(Polydor)
O L]
O L]
A4 ]
L4 °
% BRUCESPRINGSTEEN—Darkness On The Edge Of *
Town (Columbia) Town (Columbia)
* KENNYLDGGINS—Nightwatch (Columbia) *
* ROLLING STONES—Some Girls (Rolling Stones) *
* WAROF THE WORLDS —(Columbia) * L
WRQX-FM—Washi (PhildeMame) Stranger In Town (Capitol)
WCMF-FM—Roch
® CHRISREA—Whatever Happened To Benny Santini
(Magnet) °
® RITACOOLIDGE—Love Me Again (A&M) ° M)
o WALTEREGAN~Not Shy (Columbia)} 0
O (Magnet)
L4 ]
L[] L[]
% FOREIGNER--Double Vision (Atlantic) Y
* BOBSEGERS THE SILVER BULLET BAND — *
Stranger In Town{Capitol) *
# ROLLING STONES~Some Girls (Rolling Stones) % THECARS-(Elekira)
% GERRY RAFFERTY—City To City (United Artists) *
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DAVID GILMOUR— (Columbia)

[
[
[
[
[
[
*
*
*

*

NOADDS

ROLLING STONES—Some Girts (Rolling Stones)
BOB DYLAN —Street C2gal (Columbia)

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

FOREIGNER—Double Vision (Atlantic)

WER(-FM—Buffale (John Veichotf)

* % e ® o @ @

»

*

CHRIS REA—Whatever Happened To Benny Santini
(Magnet)

ROLLING STONES—Some Giris (Rolling Stones)

MEATLOAF—Bat Out Of Hell (Epic/Cleveland
Int')}

FOREIGNER—Double Vision (Atlantic)
GREASE/ Original Soundtrack—(RSO)

WUIR-FM—New York (D. McNamera/L. Kleinman)

* % % % o @ & @ o

WYSP-FM—Phil

STEVE GIBBONS BAND—Down In The Bunker
(Polydor)

KETTH JARRETT—Bop-Be (Impulse/ABC)
RICHARD SUPA—Tall Tales (Polydor)

LARRY CARLTON-.(W.B.)

LEQ SAYER-(W.B.)

COMMANDER CODY—Fiying Dreams (Arista)
CARILLO~Rings Around The Moon (Atlantic)
ROLLING STONES — Some Girls (Rolling Stones)
EDDIE MONEY—(Columbia)

TOM PETTY & THE HEARTBREAKERS - You're
Gonna Get |t (Sheiter/ABC)

ia (Stephen Johason)

* % % % ¢ @ o @ & O

NOADDS

GERRY RAFFERTY —City To City (U nited Artists)
BOB DYLAN-Street Legal (Columbia)
ROLLING STONES —Some Girls (Rolling Stones)

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol}

WPLR-FM—New Haven (6. Weingarth/ E. Michaelson)

»

GABRIEL—(Sweet City)

LEQ SAYER-(W.B.)

JOHN PRINE—Bruised Orange (Asylum)

BURTON CUMMINGS —Dream OfA Child (Portrait)
LIVINGSTON TAYLOR— Three Way Mirror (Epic)
JESSEWINCHESTER—A Touch On The Rainy Side
(Bearsville)

ROLLING STONES—Some Girls (Rolling Stones)
FOREIGNER-Double Vision (Atlantic)
BOBSEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

WSAN-FM—Nlentown (Rick Harvey)

* % e ® @ @ & o

*
*

GATO BARBIER!-T ropico (A& M)

CRUSADERS~ Images (ABC)

COLIN BLUNSTONE —fourney (Epic)

PRISM—See Forever Eyes (Ariola)

CHILLIWACK— LightsFrom The Valley (Mushroom)

ROLLING STONES—Some Girls (Rolling Stones)

SGT. PEPPER'S LONELY HEARTS CLUB BAND/
Original Soundtrack—(S0)

KENNY LOGGINS—Nightwatch (Columbia)
ALAN PARSONS PROJECT—Pyramid (Arista)

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Radio-TV Programming

. Presley’s Death Anniversary Programming

¢ Continued from page 16
Burning,” which features tribute
tunes. Other original Presley hits
1lso will be included Aug. 16.

Miami’s WAXY-FM has tied into
the Las Vegas summer festival for
Presley fans—and consequently
avoided block programming.

3ADIO MUSIC NETWORKING

ABC Presley Special
Memorable & Moving

NEW YORK—ABC Radio steps
back into network programming of a
music show Sunday, Aug. 13, with a
warm tribute to Elvis Presley pro-
duced by WABC New York DJ
" eorge Michael and entitled, “Elvis
~viemories.”

Michael has put together a three-
nour program that is technically and

wusically well produced. Through
“xtensive interviews that wrap

‘ound the music Michael has prob-

sly assembled as much informa-

>n as an Elvis fan would ever want
3 know.

The program features first-time

terviews with Presley’s closest
..iends and associates, including his
former wife Priscilla.

The program starts off with an
overwhelming introduction by Mi-
chael, who serves as interviewer and
host against a background of
“2001,” probably from Elvis’ Madi-
son Square Garden recording. But
the high drama is tempered as the
show moves into the meat of Pres-
‘ey’s life.

Instead of starting at the begin-
ning Michael opens with “Until It's
Time For You To Go.”

He follows this with “That’s When
fhe Heartaches Begin,” which Elvis
allegedly sang in his first perform-
wnce in high school.

Then come the first Sun record-
mgs such as “That’s All Right,

1ama” complete with anecdotes of

ugust 1954 recording session from
the people who were there. It is then
that one realizes the extensive re-
search that has gone into the pro-
gram.

By the time one gets to the end of
show with Elvis singing “Memories”
it is apparent Michael has put to-
,ether an outstanding program that

ill no doubt bear repeating on an
nnual basis.

The work Michael putinto this in-
ciuded 124 phone calls over a period

of 1¥2 months to track down the pri-
vate phone number of Priscilla Pres-
ley.

yMichael began his work in the fall
of last year. After he finally did
reach hershe rejected his proposal to
participate in the show three times.

How did he finally convince her?
Michael explains, “l knew some of
her close friends and some of Elvis’
close friends and they trusted me. |
traveled around the country to inter-
view several of them and sent those
tapes to Priscilla.

“With these tapes and the en-
dorsement of interviewees, Priscilla
soon realized that I meant to do
what I had told her"—to produce a
frank, honest and accurate portrait
of Presley.

In all Michael conducted 44 hours
of interviews with 31 persons. He
traveled to Hawaii, Las Vegas, Los
Angeles, Nashville, Memphis and
Cleveland numerous times to gather
information.

Michael says the program offers a
look into the inner circle—the friends
who surrounded Elvis—and dispels
any idea of a “Memphis Mafia.”

“Elvis’ close friends were not a
bunch of tough guys,” Michael says.
Butsome of them do come off rather
juvenile in their preoccupation with
firecrackers. There are several refer-
ences to the “Memphis Mafia” in the
program, but one gets the impres-
sion the name was only used for its
alliteration.

The program will be broadcast on
some 400 stations of ABC's Ameri-
can Contemporary Network from 3
to 6 p.m. The program, available in
stereo, will be broadcast that way by
stereo FMs on the hookup. To offer
the show in stereo ABC is sending
out disks rather than send it down its
low fidelity network phone lines.

Michael, when he is not produc-
ing specials, handles the 6 to 10 p.m.
air shift on WABC.

By DOUG HALL

Case Studies

By KENT BURKHART

Location: Medium size Texas market.

Date: 2% years ago.
Problem:

35+ t025-49.
Solution:

Country AM with good signal desires to drop demographics from

Station used a two-year plan of recruiting 25-34s by becoming the

news, personality and information leader.

Some recommendations:

1. Use tv, boards to promote popular jock-newsman morning

team.

w N

tations.

O~ N L b

porary.
Results:

- Use “fun” and “entertaining” promos and contests.
. Have jocks “talk to” the audience as a friend, but with time limi-

- Reduce network news during 9 a.m.-4 p.m.

- Increase local news concentrating on items of interest.

. Re-evaluate “gold” music selections.

. Encourage jocks to be seen at public events.

. Rework music, commercial and news clocks to be more contem-

Two-year plan worked. Station is number one English language

station 18-49 and number 2 overall 12 + having increased about

four share points.

Burkhart is a well respected programming consultant.

The station beginning July 17
through Aug. 15 will ask listeners to
respond to Presley trivia questions
by postcard. Each week. 50 winners
will be drawn for prizes such as Elvis
posters, T-shirts, etc.

On Aug. 16, “two lucky winners”
will receive WAXY’s “Viva Las
Vegas” prize—a trip to the Presley
fest there Sept. 10, according to
promo director Gay Levinson.

The drawing will be made ata Ft.
Lauderdale club during the per-
formance of Elvis impersonator
Jesse King.

In Houston, KILT will re-air its
“Elvis Memorial™ which originally
was broadcast live the day of Pres-
ley's funeral. Held at a local sta-
dium. it drew 15,000 to hear testi-
monials, remembrances and Presley
music performed by others.

The station at the time aired con-
stant Presley hits prior to and follow-
ing the show. But this time only oc-
cassional airing of Presley material
will promote the hour-long show.

Nashville’s WLAC will air for the
third time a three-hour special put
together last year by its news depart-
ment under David Tower. It aired
originally the day after Presley died
and was updated and repeated on
his birthday.

“With even newer interviews with
his friends, we may expand it to four
hours this year.” adds p.d. Mark
Damon.

In contrast, WMAK-FM in Nash-
ville is not planning anything. “I feel
like it’s been worn to the ground,”
says p.d. Michael St. John. “Presley
was very popular for sure. But I feel
that after a while, to keep coming
back to him this way can become a
negative for the station.”

While all the preceding outlets are
contemporary or rock, Presley en-
joyed his greatest successes the last
five years of his career on country
charts. Surprisingly, most country
outlets—while all planning some
kind of observance—are less flam-
boyant than many of the contempo-

WB’s Cornyn To Keynote
At Billboard Radio Forum

® Continued from page 20

Gay, chief of the compliance unit of
the Federal Communications Com-
mission’s Complaints and Com-
pliance Bureau: former FCC deputy
general counsel Larry Secrest: and
James Weitzman, attorney from the
FCC law firm of Stambler &
Shrinsky.

A “Great Royalty Debate” will be
staged next pitting Recording Indus-
try Assn. of America president Stan-
ley Gortikov against NRBA presi-
dent Gabbert.

The luncheon speaker for Friday
will be Harry *“Chip” Shooshan,
general counsel for the House Com-
munications Subcommittee, who
will discuss “The Communications
Act Rewrite—Its Impact On Pro-
gramming.”

National Program Director for
Charter Broadcasting Charley Lake
will moderate one of the next ses-
sions on “On Air/Off Air Promo-
tions—Make Your Station A House-
hold Word.”

Included on this panel are Betsy
Bucken, promotion director of
WXLO (99X) New Y ork, promotion
consultant Andy Erish, WVOX/
WRTN New Rochelle president Bill
O’Shaughnessy, and Storer Broad-
casting national director of creative
services for radio Dale Pon.

“Network Radio—The Future Of
Networks With AM Stereo, Stereo
Satellite Transmissions” will be
chaired by Gabbert and will feature
a presentation by Mutual Broad-
casting vice president Gary Worth.

On Friday night those attending
the Forum have been invited to be
the guests of the Apollo Theatre, a
Harlem landmark, and see a stage
show featuring Bohannon, BT Ex-
press and Sweet Cream.

Saturday events start off with
Lake moderating a session on “AM
Survival In The Age Of FM,” which
will include WMAQ/WKQK pro-
gram director Bill Hennes, WKTQ
Pittsburgh program director Bob
Savage and Salamon.

“Radio Syndication—Its Rapid
Growth And Importance” will in-
clude presentations by DIR presi-
dent Bob Meyrowitz, Westwood
One president Norm Pattiz, and Pro-
gressive Radio Network president
Rich Barna.

Next come sessions on “The Big
Station Winners—Stations That Are
Institutions And How They Survive
In The Age Of Fragmentation” and
“Audio Processing—Ratings Versus

WWW.americanradiohistorv.com

Distortion: How Much Can You
Stand?”

Julian Breen, general manager of
programming for Greater Media,
will chair the “Station Winners”
panel, to include WGN Chicago
program director Dick Jones, WBT
Charlotte program director Andy
Bickel, WSB Atlanta program direc-
tor George Fischer, and WOR New
York operations director Dan Grif-
fin.

Gabbert will moderate the audio
processing panel which will include
Orban Associates president Bob Or-
ban and consulting engineers Harv
Rees and Tom Nix.

Don Dempsey, executive vice
president of Epic Records, Portrait,
Associated Labels will then speak on
“Career Crossovers—Broadcasting
And Records.”

The final event of the Forum, the
awards banquet, is scheduled for
Saturday night: A lineup of top tal-
ent will perform including Toby
Beau.

rary stations. Nashville’s WKDA
“will be doing a low-key tribute
Aug. 16.” says p.d. Dale Turner.
“But it will be primarily through the

music we choose to air.”
He explains that the station
(Continued on page 75)

_ VoxJox__

By DOUG HALL

NEW YORK-—Dave Martin, re-
search director and assistant p.d. at
RKO’s WFYR Chicago, has re-
signed to take over programming
duties at WBZ Boston.

Martin, who will make the move
within a month, says he regrets leav-
ing RKO, but adds he could not find
a programming spot within the
chain.

“It's not every day a 50kw station
like WBZ (A Westinghouse outlet)
offers you a chance like this.” he
adds."Both stations are adult con-
temporary.

While Martin prepares to leave
WFYR the station is putting to-
gether remote broadcasts from the
Les Turner ALS Music Tent during
the Chicagofest this month.

WFYR personalities will visit the
ALS collection tent throughout the
week, telling people about WFYR’s
efforts to help the ALS (Lou Gehrig
disease) Foundation collect musical
donations for their Mamouth Music
Mart in September.

* * *

Crawford Broadcasting, which
owns Il stations and is headquar-
tered in Fluortown, Pa., has hired
Jack Rabito, former station manager
of WKRH/WIVE Richmond, Va,
to be assistant to the vice president.
In that post he will help direct na-
tional religious programming.

* * *

Jim Richards joins WPVA-AM-
FM Petersburg, Va., as music direc-
tor. He reports that the FM is the
only 24-hour country outlet in the
Richmond market.

1979 Satellite Feed
Of Monterey Festival

By ROMAN KOZAK

LOS ANGELES—KBCA-FM in
Los Angeles is working on a plan to
distribute a live satellite feed of the
Monterey Jazz Festival next year.
This year the station will be broad-
casting live from the festival, Sept.
15, 16, and 17, for the fifth straight
time.

Saul Levine, co-owner of the sta-
tion, says that initially he plans to
have about six stations on’the feed.
This year he will be broadcasting 20
hours of music from the festival.

KBCA is active in broadcasting
live jazz concerts, presenting a jazz
concert every second week from the
California Museum of Natural His-
tory, as well as doing shows from the
Roxy Theatre.

“The main reason for the concerts
is to create some excitement. It adds
a little change of pace,” says Levine.
He says it is difficult to determine
what effect the live concerts have on
his ratings, though he adds that his
research has shown that last year the
Monterey broadcasts reached
250,000 listeners.

KBCA plays a mix of contempo-
rary electric jazz along with the more

traditional sounds. For instance, the
station’s most recent live jazz con-
certs have been Red Holloway and
Sonny Stitt at the museum, Bobby
Bryant at a Los Angeles city park
and Lee Ritenour at the Roxy.

Van Dyke Voice
On Opus Show

DALLAS—Dick Starr, producer
of Opus end-of-year radio specials,
has named Charlie Van Dyke to nar-
rate this year's eight-hour Opus top
100 countdown special.

Van Dyke is a veteran air person-
ality of WLS Chicago, CKLW
Windsor, Ont., KFRC San Fran-
cisco, KLIF Dallas and KJH Los
Angeles.

The special, nationally syndicated
by Toby Arnold & Associates, will
feature more than 50 artist inter-
views. The program, which tradi-
tionally runs on New Year’s Eve or
New Year’s Day, is expected to run
on stations in more than 200 mar-
kets.

35
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Jrd IHF Top
Management
Seminar Set

NEW YORK—With retailers join-
ing manufacturers for the first time,
the third semi-annual Institute of
High Fidelity top management
seminar is set for Oct. 24-25 at the
Doral Inn here, according to execu-
tive director Robert Gur-Arie.

Building on successful events last
fall in New York and this March in
San Francisco, the seminar program
will cover such key topics as the need
for a more responsive sales forces to
sell the new breed of audio con-
sumer, national and state legislation
making compliance with the new
federal warranty laws confusing,
burdensome and difficult; new ap-
proaches to dealership financial
management, and the serious prob-
lem of bait and switch ploys which
turn off customers, notes Jerry Ka-
lov, IHF president and head of Jen-
sen Sound Labs.

Sports Illustrated will report on a
study done under the auspices of the
IHF market research committee,
profiling the changing attitudes of
teens and college students toward
audio products as the opening ses-
sion feature.

Jon Kelly, president of Audio-
Technica U.S., will moderate the
next session on the sales training
challenge. and the luncheon will
feature a prominent congressman
whose subcommittee has important
influence on the industry’s future.

Afternoon session opening day,
chaired by Jerry Henricks, Hitachi
Sales Corp. marketing/sales direc-
tor, audio components, is titled “The
Warranty Waltz.” Panel will include

(Continued on page 40)

CHICAGO-Today’s acute in-
dustry emphasis on better audio
quality has stimulated WFMT here
to launch its own tape duplication
division.

Beginning in September the radio
station’s stable of syndicated pro-
grams will be duplicated in-house,
using $100,000 in new capital equip-
ment, reveals Ray Nordstrand, gen-
eral manager.

Two Studer master decks and 30
Revox slaves have been ordered by
the radio station, says Nordstrand.
The new operation will be housed in
a facility separate from the radio sta-
tion, he says.

Recordings of Chicago Sym-
phony Orchestra and Chicago Lyric
Opera performances are syndicated
by the station, in addition to its
“Studs Terkel Program.”

Nordstrand says all the broadcast

N.Y. AES IS SR

NEW YORK—Led by a group of
British firms exhibiting for the first
time in the U.S. on their own, the
61st Audio Engineering Society con-
vention has literally filled every
available nook and cranny at the
Waldorf-Astoria here for its Nov. 3-
6 run.

The record 129 companies include
nearly 25% appearing in the U.S. for
the first time on their own, or mak-
ing their initial appearance at the
East Coast AES, according to Jac-
queline Harvey, exhibits coordina-
tor.

Helping put the space squeeze on

PROFIT MARGINS

@ Dealer Mark-Up On Most
Needles OVER 5009,
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Yield Thousands Of
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Chl Syndlcator Duping Tapes

By ALAN PENCHANSKY

tapes will be dubbed off at one-to-
one ratios, allowing the syndication
of Dolby tapes for the first time.

“You can’t use Dolby with high
speed duping,” observes Nord-
strand. “The stations were saying
they wanted Dolby copies,” he adds.

An eight-to-one duplicating ratio
had been used by Charles River
Broadcasting (WCRB, Boston), out-
fit handling the WFMT load, says
Nordstrand.

“They've done a good job, but
we're concerned about getting the
best possible reproduction,” ex-
plains the station manager.

Nordstrand says the new facility is
expected to be functional in time to
begin duplicating the new season of
Chicago Symphony broadcasts.

The transcription series, in its
third year, will feature recordings of
the orchestra made in Carnegie Hall,
and in Berlin, London and Salzburg

. By STEPHEN TRAIMAN

Is the fact that at least 25 firms are
taking sound demo rooms to occupy
the entire 12th floor, with one taking
three rooms, and nine others taking
two suites each.

Examples of the ‘“nooks” occu-
pied include Pacific Recorders &
Engineering with an [8-inch by 11-
foot wall area, Kenwood Electronics
with a 6 by 8-foot alcove, Stellavox
on the landing to the last tier, Wire-
works on the stairwell and Polyfonic
Sound Industries with a corner by
the stairs, in addition to its demo
room.

Some traditional faces will be
missing, including Sennheiser and
Bozak, Harvey notes, and Liberty/
UA Tape Duplicating is now in with
Capitol Magnetics which acquired
the duping assets—but those open-
ings were snapped up quickly.

The expanded British group in-
“cludes the following firms on their
own at AES for an initial showing in
the U.S.:. Allen & Heath Brennall
Ltd., Audio Kinetics (U.K.) Ltd.,
Calrec Audio Ltd., Future Film De-
velopments, H H Electronic, Indus-
trial Tape Applications, KEF Elec-
tronics, Klark-Teknik Research
Ltd., Raindirk Ltd. and Tannoy Au-
dio Communications Ltd.

Other firms making their AES de-
but here include Grampton Repro-
ducers Ltd., Kenwood Electronics,
Lift Modular Devices, Mericka Au-
dio, Peter Struven GmbH, Polyfonic
Sound Industries, Symetrix Inc.,
TAPCO and Wireworks.

First-time East Coast AES exhib-
itors include AB Systems, Aphex
Systems/ITX Inc., Deltalab Re-
search, Furman Sound, Heino llse-
mann GmbH, Micor International,
Midas Audio, Swintek Enterprises,
Uni-Sync and Ursa Major.

Major sound room space will be
occupied by Panasonic with three
demo suites. and two each for Elec-
tro-Voice, Gotham Audio, Infonics,
Lexicon, Micor International,
Soundstream, TEAC Corp. of
America, 3M Mincom Division and
Yamaha International.

Also occupying demo roems are
Uni-Syne, Lift Modular Devices,
Polyfonic Sound Industries,
TAPCO, AKG Acoustics, Audioarts
Engineering, Community Light &
Sound, dbx, Ferrofluidics Corp.,
Neutrik, Peavey Electronics, Sansui
Electronics, Scully Manufacturing,
Sony Industries, Technical Audio

wwWw americanradiohistorv com

this season. These are the first per-
formances taped for the station out-
side Chicago’s Orchestra Hall.

According to Nordstrand, the de-
mand for better quality tapes has
been mounting, with WFMT al-
ready involved in one-to-one dub-
bing on special order.

“We find more and more stations
are demanding high quality dubs,”
reports the executive. “More and
more people are quality conscious
and there’s more money to spend on
better hi fi equipment,” he adds.

Nordstrand says substantially less
tape hiss and tape flutter and better
signal to noise ratios are available
with one-on-one dubbing.

Jim Unrath, WFMT director of
operations, will oversee the new op-
eration. The general manager notes
that the facility is also open to
handle outside work.

Record 129 I-"irms Set For
61st Convention Nov. 3-6

Devices (TAD), Tandberg of Amer-
ica, TDK Electronics, Studer Revox
America, U.S. Pioneer Corp. and
Woram Audio Associates.

Harvey notes that exhibits are oc-
cupying the entire ballroom floor of
the Waldorf as well as the first and
second tiers, in addition to the sound
rooms. A few small demo areas are
still being sought by a list of firms on
“standby.”

Coming on the heels of the biggest
West Coast AES ever this past May,
from the exhibitor demand alone
she is anticipating a record turnout
for the November meeting which of-
ficially launches the AES on its 30th
anniversary.

CMC Chain ~~
Into Video For
Test Of Mart

~ CHICAGO - St. Louis-based

CMC Corp. begins a new phase 4n
its marketing this month with the in-
troduction of television receivers
and videocassette player at its new
Houston supercenter.

The new outlet in Houston’s Me-
morial City Shopping Center be-
comes the first in the multi-state au-
dio chain to display video hardware.
The new 5,000-square-foot store also
features a projection tv room, ac-
cording to the company. .

CMC spokesman Tim Kunish
says the company’s move to video
comes in anticipation of the advent
of new tape and disk reproduction_”
systems that incorporate both hi
fidelity audio and video, such as ¥
Sony Betamax with its digital au
compatibility. e

“We're looking at two or threy
years down the road when combina-
tion home entertainment systems in-
corporate video and audio in disk
and tape,” explains Kunish.

CMC indicates plans to open ad-
ditional stores carrying video. Kun-
ish says, noting the chain has be-
gun a special training course to
orient sales people to the video
goods.

Color tvs by RCA, GE, Panasonic,
Sharp and Midland are displayed in
the Houston store. Panasonic, RCA,
GB, Sony and Sanyo videocassette
recorders are also stocked.

The outlet also features a range of
home and car stereo products, with .
separate listening rooms for car
stereo, mid-range audio and “no
compromise” systems. Audiophile
recordings will be carried at the out- %
let—another CMC first, Kunish ob-
serves.

e

FBI Raids N.J. Distributor
For Alleged Bootleg Films

By MAURIE ORODENKER

BURLINGTON CITY, N.J—
Theatre Vision, one of the first deal-
ers in the South Jersey area to heav-
ily promote sale of prerecorded
video cassettes and video recorders,
was raided by federal authorities
who confiscated more than 700
movie cassettes, including master
copies of “Jaws,” “Star Wars,” and
“Annie Hall” among other popular
titles.

The videotapes were seized July
27 by FBI agents with assistance
from local police. The agents had
obtained a search warrant from U.S.
Attorney Robert Del Tufo and is-
sued by the U.S. District Court in
Newark.

The master cassettes confiscated,
federal authorities say, can be used
to make additional copies of each
movie, giving the confiscated mate-
rial a potential retail value of more
than $1 million.

Thomas Emery, special agent in
charge of the FBI office in nearby
Trenton, N.J., says similar alleged
bootleg operations nationwide are
causing serious economic difficulties
for the filmmaking industry which is
selling rights to its major films at
high rates to cassette manufacturers.

Emery says that although no im-
mediate arrests were made, the case
has been turned over to a Federal
grand jury and indictments are an-
ticipated.

An FBI agent purchased several
videocassettes at the local store, ac-

cording to an affidavit filed with the
search warrant. Theatre Vision,
which advertises its wares heavily in- =+
the South Jersey newspapers, ad- **
joins a Toyota new car dealership on
Route 130 and both firms are owned
by John Panri, the affidavit says.

The FBI spokesman reports tk
investigation was started in May
ter a Pennsylvania man called}
Bureau and said he had purchay
videotapes of “Bambi” and “Stai
Wars” for $65 each. The FBI says in
the affidavit that its agent was
allowed to study a list of 150 films to
help him decide what he would like.

Also confiscated by the FBI was
electronic equipment which author-
ities say was used to make the al-
leged bootleg copies of the faster
tapes.

FBI spokesmen say they had
checked out Theatre Vision’s news-
paper ads. They say Theatre Vision
had legal permission from copyright
holders to reproduce the movie titles
that were mentioned in the ads, but
that agents discovered a number of
illegal tapes at the store such as mas-
ter tapes for hits like “Jaws,” “Oh
God,” “The Godfather 1I” and “The
Pink Panther Strikes Again.”

The FBI says the illegal masters
were apparently made from cable
television broadcasts of the films. A
complicated formula was used tode-
termine the gross sales potential of
the master cassettes confiscated in
excess of $1 million.
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It has come to our attention that
we're both being ripped-off.

Some unscrupulous individuals
are putting our good name, or
something similar (Maxellite) on
poorly made counterfeits.

And while we've been able to
put a stop to most of them, we

what separates these cheap mita-
tions from th= genuine article.

Their tape window, for sxam-
ple, is made of a suostance that re-
sembles sandwich wrap, instzad of
heavy-duty plastic. Their lecder is
made of cellaphane and serves no
purpose. Ours has a unique 1on-
haven’t been able to stop all of abrasive hecd clearer anc arrows
them. that tell you which direction the

But you can. Simply by knowing  tape is traveling. And their cassettes

= ) DUEERBHRTAN AR AT T

I

are held together with glue or four
screws, instead of five like ours.

But the two easiest ways to tell
our masterpiece from their forgery
are the letters HM on the silver tear
strip. And cf course, listening to the
cassette itse f.

After all, they may be able to
duplicats the looks of a Maxell
cassette. But they’ll never be able

to duplicate the sound.
1AM

I

Maxell Corpornation of Amezica &0 Oxford Drive, Mconachie, N.J. 07074,
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Intex Corp. of Miami Lakes, Fla., has been
named rep of the year for 1977 by the consumer
products division of BSR(USA) Ltd. At the same
time, the R. Mark Markman Co. of Van Nuys,
Calif., was named rep of the year by the ADC
professional products group of BSR.

*x  x  %

The David H. Brothers Co., Inc., Baltimore,
was cited as JVC's 1977-78 national rep of the
year. Four rep firms in the four regions of the
ccuntry were also cited for "recognition of total
performance.” They included: the David H.
Brothers Co., Inc., for the Eastern region; Bor-
rett & Lee Corp., Minneapolis, for the Midwest-
ern region; Al Meskau & Associates, Dallas, for

RepRap

the Southwestern region; and Profit Lines, Boul-
der, for the Western region. The awards were
made at the recent CES in Chicago. The home
entertainment division of US JVC Corp. has also
designated three new rep organizations to
handle its recently expanded home entertain-
ment line. Audio Marketing, Inc., San Jose,
Calif., will cover the territory of Northern Califor-
nia and Northern Nevada; Larry Sinclair & Asso-
ciates, Missouri City, Tex., will cover the multi-
state area which includes Texas, Oklahoma,
Louisiana, Arkansas, Mississippi and Western
Tennessee; and the RA. Albrecht & Co., Inc.
Rochester, Mich., will cover the state of Mich-
igan.

and sales skyrocket!

case selling.

system for music retailers.

Name

Company B
Address

City State

eave

It's just not true, Nick. Not since Checkpoint developed
the first total anti-shoplifting system for music retailers.

Take off those locks, Nick . . . open your case . . . put your
tapes and albums where your customers can get their
hands on them. You'll be creating a super-charged
atmosphere for impulse buying. You'll see traffic jump

Leave the security to Checkpoint. We'll stop the stealing
cold —with a system engineered specifically for open

No matter how big, small, wide or narrow your operation
... Checkpoint has a system that.can meet your needs.
Get the details. Remember, when you put your mer-
chandise in your customers’ hands . . .

L 0SSessionYis hinestentiSYof ghepaic

Please send me all the facts on Checkpoint's new anti-shoplifting

609) 546-0100 » Checkpoint Systems. Inc.
110 East Gloucester Pike
Barrington N.J 08007 » TELEX 84-5396

Title . = -

Zip Phone

BB812

MAXELL MOVE—New headquarters
of Maxell Corp. of America is officially
dedicated by president Tadao Okada,
left, and Gene LaBrie, vice president,
sales, at recent open house in Moo-
nachie, N.J. In addition to housing
sales, marketing and technical staff
personnel, the facility offers more
than 40,000 square feet of ware-
house space, above, for sound record-
ing tapes, data products, dry batteries
and other items that comprise the
bulk of import output for the U.S.
market. Shown in the stacks is more
than $6 million worth of audio cas-
settes and other products, according
to LaBrie. He also notes that there’s
plenty of room for the firm's antici-
pated entry into the home video-
cassette market early in 1979.

METROSOUND
IS NAUTILUS
U.K. DISTRIB

LONDON-—Metrosound  Audio
Products, distributor of Crystal
Clear direct-to-disk catalog here, is
now to distribute direct-cut disks in
the U.K. from Nautilus Recordings
of Shell Beach, Calif.

The deal covers not only Nautilus
itself but other U.S.-distributed
companies. Early product includes
“In My Pocket,” first direct-cut item
on the Coherent Sound label. by
jazzman Victor Feldman and “Schu-
bert’s Symphony No. 5" by the St.
Paul Chamber Orchestra on the
Sound 80 label.

Also included: “Natural Life”
from ASI, direct-cut jazz; and a re-
release of “First In Line,” by singer-
writer Randy Sharp on the Nautilus
label itself.

All titles retail here at $20.

_ Audiophile Recordings

TOGETHER AGAIN-FOR THE FIRST TIME-
Mel Torme, Buddy Rich, Century Records
CRDD1100, distributed by Century Records,
$15 list.

This exciting jazz encounter is “depicted
brilliantly overall, though a big compromise is
evident in the handling of the treacherous bal-
ance of soloist and orchestra. The direct disk
production treats Torme’s voice well and pro-
vides plenty of sizzle and sonic bite, however it
consistently undervalues Rich's big band, with
the instrumental sound thin and lacking in real
low frequency energy. For many listeners these
criticisms will pale beside Torme’s ingenious,
beautiful arrangements of songs like “Blue-
sette,” “You Are The Sunshine Of My Life,” and
“Here’s That Rainy Day,” the singer's one of a
kind way with the matenal, and some dynamic
interaction with Rich notably on the rave-up
treatment of “Lady Be Good™ that closes out the
album. Surprisingly, it's the duo’s first appear-
ance together on record and the sparks do fly,
however the disk can’t honestly be regarded as
the real thing in audiophilia. Multi-track master
tapes of these sessions presumably were cut as
back-up, and it's possible that the best record of
this music exists there.

Audio/Video Imports Rise
9% Over 1977 1st Quarter

WASHINGTON—First quarter
1978 imports of audio and video
electronic products were valued at
$938 million, a 9% increase over
first-quarter 1977, but well under
the 1976-7 first quarter leap of 32%,
the Dept. of Commerce reports.

Videotape machine imports in-
creased by 40% in quantity to
125,000 units, and 159% in value to
$65.1 million.

Auto radios, tape recorders/play-
ers and phonograph/record play-
ers/turntables each increased in
quantity by less than 4%. First quar-
ter unit increases for these categories
respectively were 3.6%, 3.6% and
3.2%.

Auto radio units numbered 1.3
million, valued at $46.5 million.

Discwasher Session

LOS ANGELES—The Louis Bell-
son Big Band will record here Mon-
day and Tuesday (14. 15) at Wally
Heider Studios for Discwasher
Recordings. It is Discwasher’s sec-
ond direct disk effort. Jeff Weber is
producing.

www americanradiohistorv com

Tape recorders/players numbered
6.4 million, valued at $272.1 million.
First quarter imports of phono-
graph/record players, turntables
numbered 2.5 million, valued at
$63.3 million.

Japan shipped a total of $547.3
million in audio and video products,
accounting for 58.3% of total im-
ports.

This represented a decline of $18
million from first quarter 1977,
when Japan contributed 65.7% of
the $565.2 million total. Part of the
decline 1s due to reduced import of
Japanese color tv sets, under the ad-
ministration’s Orderly Marketing
Agreement with that country, effec-
tive July I, 1977.

Countries with the largest in-
creases in value shares were Mexico,
up 3.4% for first quarter 1978 over
last year's January-March period,
totaling $46.5 million; Taiwan up
2.3% to gain 14.4% of total, with first
quarter value of $134.9 million; and
Canada up 14%. with consumer
electronic exports to the U.S. total-
ing $22.1 million.

MILDRED HALL

30 YEARS IN 30 MINUTES—Eiji Kitamura and
All Stars, Toshiba-EMI LF95012, distributed by
Audio-Technica, $15 list.

Toshiba-EMI engineers have done a virtually
faultless job of reproducing a small jazz en-
semble in this direct disk effort, and you'll have
to search far and wide to hear a better recording
of clarinet, trumpet and vibes, for example. The
trick is the amazing lifelike quality of the
sounds, with the ensemble balance extremely
realistic. Star Japanese clarinetist Eiji Kitamura
is featured, and the difficult-to-record licorice
stick sounds as if it's in the room with the lis-
tener. Programming is good Japanese copying of
jazz standards, one side in a ragtime mold, the
other a re-creation of vintage Benny Goodman
combo swing.

* * *

JAZZ AT LONG WHARF—Doug and Mark Lev-
inson, Bill Elgart. Mark Levinson Acoustic
Recordings, Vol. 7, distributed by Levinson, $15
list.

While improvisational jazz isn't everyone's
cup of tea, this ambitious 45 r.p.m. super-fi
stereo recording on Levinson's own high-end
equipment is a solid example of the “cleaner”
fidelity provided by careful production. Re-
corded at New Haven's historic Long Wharf
Theatre, this tribute to the fate Jimmy Garrison,
bassist with the John Coltrane Quartet, is best
on side B with “Right On James,” an expressive
display of the trio’s individual and combined tal-
ents. Doug Levinson's right-hand-only piano is
the linchpin, with solid efforts from brother
Mark's bass and Elgart’s percussion array. Less
successful is side A's “The Other Side Of
Jimmy,” although the closing section provides
some of the best jamming in the album. Each
side runs only about 11 minutes, with a bonus
from the attractive collographic cover for dis-
play.

Audiophile Recordings for review should be
sent to Alan Penchansky, Chicago, and Stephen
Traiman, New York. Earlier reviews appear in is-
sues of Feb. 11, 25; March 11, 25; April 8, 22;
May 13, 27; lune 10, 24; July 8, 15, 29,

Studio Unshutters

LOS ANGELES—Landry Video
Systems has opened here as a pro-
duction facility specializing in
recording and taping artists.

For a total package price of
$1,750, according to Girard Landry,
president, the firm will provide up to
three six-hour sessions of multi-
track recording time in a fully
equipped professional studio and
produce a high quality color video-
tape.
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Billboard’s 1978-79 INTERNATIONAL RECORDING EQUIPMENT AND STUDIO
DIRECTORY brings clients straight to your studio door...at any time of day...any
time of the year!

Your advertisement in this unique, heavily used,
year-round industry reference will place your studio’s
name and facilities in easy reach of:

* Leading independent and in-house Record Producers
throughout the world.

* Major Recording Artist-Producers who are constantly
touring and looking for new studios in your area—
for on-the-road recording, rehearsal and remote
facilities.

* Music Publishers, Managers, Agents and others
whose business involves preparation of top-quality
demos of their clients’ work.

* Advertising Agencies and their lucrative television
and radio commercial accounts.

* Film Industry Producers, Composers and Music
Editors working on location, on soundtracks, and on
special projects.

* Over 9,000 Radio Stations and Programmers
world-wide!

Billboard’s 1978-79 INTERNATIONAL RECORDING
EQUIPMENT AND STUDIO DIRECTCRY is unquestion-
ably the least expensive and most potent sales agent
for your studio’s services. The unrivalled reach and
incredible shelf-life of this unique industry directory
can turn a good year into a great one.

You cannot afford to miss this year-round, inter-
national sales and promotional opportunity.

Book into Billboard’s book and fill up your own.*
It’'s an inspired idea.

*Reserva now for the best Directory position for your geographical
area. Contact your local Billboard Advartising Representative today!

1978-79 INTERNATIONAL RECORDING
EQUIPMENT AND STUDIO DIRECTORY
Issue Date: October 28, 1978

Advertising Deadline: September 29, 1978

Billboard.
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Tape/Audio/Video

Brooklyn Retailer
Thrives Under Street

By ROBERT ROTH

NEW YORK-On the street
where John Travolta walked at the
beginning of “Saturday Night Fe-
ver,” a business exists to supply al-
most all the hardware necessary for
disco operation.

Heavy Custom Sound & Light,
operated by Rick Coscia, is located
on the site of a former bowling alley
on 86th St. in the Bensonhurst sec-
tion of Brooklyn.

Coscia says he chose the below-
street-level location two years ago
because of the added security and
the deterrence of window shoppers.

A 22 by 38-foot showroom is lo-
cated at the entrance to the business
and is set up like a small disco-
theque. Mirror balls rotate from the
center of the ceiling and are sur-
rounded by various lights.

“It’s basically a total disco setup,”
says Coscia. “We’re not like a regu-
lar audiostore thatsells home equip-
ment,” he points out. “We sell only
commercial disco equipment.”

INDIANA UNIV.

4th Pa. Hi Fi

INDIANA, Pa.—More than a
dozen area retailers and some 60 au-
dio manufacturers or their reps are
expected at the fourth annual hi fi/
stereo symposium QOct. 17-18 at Indi-
ana Univ. of Pennsylvania here, ac-
cording to coordinator Frank Vig-
giano Jr., consumer services
professor.

Sponsored by the Student Coop-
erative Assn. at the school and
coordinated by the consumer serv-
ices advisory council, a departmen-
tal student group, the event is held in
the Student Union Building on
campus.

The strictly “non-sell” show, in-
tended basically as an educational
seminar on audio, is free to both
manufacturers and the public, Vig-
giano notes. Past attendance has

~

Coscia has six staffers and keeps
his business open six days a week.
He also schedules appointments to
fit the unusual schedules of many
disco operators.

Several AAL speakers are set up
at one end of the dance floor oppo-
site a Showco Pyramid unit. Dynaco
and BGW are also represented in the
store.

Heavy Custom Sound & Light
also sells the entire Meteor line of
lighting and sound controls, and all
products manufactured and distrib-

- uted by Lights Fantastic and Diver-

sitronics.

A Latec Snake Lite in four colors
is set up along one wall amid other
lighting effects, while surrounding
the mirror balls in the ceiling are
chasers, rotating pin-spots and col-
ored lamps. Coscia expects to add
“rainlight” spots shortly.

(Continued on page 62)

Stereo Expo

ranged from 6,000 to 8,000 and has
included students, faculty, staff per-
sonnel and area residents.’

“The manufacturers come for two
days to exhibit their equipment at
this mini version of the Consumer
Electronics Show,” he observes.
“They bring product literature, bro-
chures, educational programs and
audio/visual packages with them.”

Success of the initial event three
years ago led to interest from other
campuses, with Viggiano preparing
an outline for similar shows to be
run in conjunction with a consumer
services program oriented to effec-
tive audio buying.

Further details are available from
Viggiano at 112 Ackerman Hall, In-
diana Univ. Of Pennsylvania, Indi-

) ana, Pa. 15705.

move up

to high-speed
tape duplication

for less

than SiI6k

M Open-reel master,

three slaves, from $15,995.

N Add-on 1800 foot bin loop,

from $3,785.

Average output
C-30 200/hr,
C-60 100/hr.

Expandable to
five slaves
from $3,050 each

Bidirectional

QC machine, from $2,950.

DP-1010
16:1 Duplicator

Call or write for full specifications and pricing.

0/TAR/I|

15 YEARS OF LEADERSHIP IN HIGH-SPEED TAPE DUPLICATORS

Otari Corporation
981 Industrial Rd., San Carlos, CA 94070
(415) 593-1648 TWX: 910-376-4890

UK. Harrogate
Sound Fest Set

LONDON-The eighth Harro-
gate International Festival of Sound
opens its doors Aug. 19 with a com-
pletely restyled show laid out on the
ground floors of no fewer than nine
sites: three interlinked halls and a
theatre in the town’s exhibition cen-
ter, and five neighboring hotels.

In this way the organizers, Peter
Hainsworth and Stan Smith of Exhi-
bition and Conference Services,
hope to provide easy access and
draw an attendance on the two pub-
lic and two trade days exceeding last
year’s 25,000.

Since it started in 1970, the show
has grown into a major audio show-
case, despite its location in the pro-
vincial North of England, and trade
participation for 1978 is stronger
than ever, despite or because of the
currently soft state of the hi fi market
in the UK.

Display space is entirely soldout,
with all leading names represented.
Firms include Aiwa, AKG, Ampex,
Bang and Olufsen, Grundig, Gar-
rard, Hitachi, JVC, Marantz, Na-
tional Panasonic, Philips, Rank,
Sansui, Sanyo, Tandberg and Tosh-
iba.

Tape
Duplicator

As anticipated earlier (Billboard, July 29,
1978), Bell & Howell Video- Division will provide
videocassette duplicating and fulfillment serv-
ices to support Alied Artists Video Corp.'s entry
into the home market this fall. Approximately
100 films in the catalog, including “Papilfon,”
“The Man Who Would Be King,” "“The Betsy”
and “The Story of 0, will be in the initial i-
brary, with new release product to come into the
mart several months after first-run theatres,
starting with “The Wild Geese.” Anticipated
pricing is $60 to $80 on Beta or VHS format,
about $10 higher than existing Magnetic Video
prices for its 20th Century-Fox 50-title library,
with dealers asked for cash in advance or COD.
On new films, one dealer may get an exclusive
on the videocassette release for an initial sales
period at a premium price—similar to the theat-
rical distribution system.

* * *

Newest member of the Videotape Production
Assn. is Devlin Productions, a New York-based
firm headed by Sandra Devlin and featuring
state-of-the art capabilities and 24-hour oper-
ation, according to chairman Mort Dubin.

IHF Seminar

® Continued from page 36

representatives of the FTC, legal
professions, manufacturers and re-
tailers, covering all aspects of the
confusing new federal warranty act
and its relation to state and local
warranty legislation.

Two workshops held concurrently
on sales training and audio compo-
nent warranties, as followups to the
two earlier panel discussions, will
close the afternoon program, with a
cocktail reception hosted by the IJF
ending the day.

Oct. 25 morning panel on the es-
sentials of financial management for
dealers and manufacturers, will be
moderated by Barry Shereck, finan-
cial vice president at U.S. Pioneer
Corp. Windup panel on the bait and
switch problem will be moderated
by IHF president Jerry Kalov. fea-
turing the views of manufacturers
and retailers.

Seminar registration is $150 a per-
son for IHF member personnel and

- retailers, and $175 for non-member
manufacturers. Full details are
available from Gertrude Murphy,
IHF marketing seminar registrar,
489 Fifth Ave.. New York 10017.
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Radio Helps RCA & Reed
Cash In On 2-Sided Hit

By PAT NELSON

NASHVILLE—The release of
Jerry Reed’s RCA double-sided
single “I Love You (What Can I
Say)” backed with “High Rollin’ " is
one instance in which a two-sided
release worked for the benefit of
both the radio stations and the
record company.

But, iron{cae‘illy, “High Rollin””
was not origitally scheduled as the
B-side of “I Love You (What Can |
Say).” Reed had planned to hold the
movie theme song from “High Ball-
in’” for a future release, however,
when the film came out, the song got
immediate listener and radio station
interest.

Among those who saw a preview
of the movie was Dene Hallam, pro-
gram director of WEEP in Pitts-
burgh.

“[ felt it was a good song when 1
heard it, and I looked at it as an ‘up’
record—a male record, if you will,”
says Hallam. “I played it at night
and it got some pretty good phones,
so I figured that it could be the same
kind of hit as Reed’s “East Bound

And Down” single from the movie
“Smokey And The Bandit.”

Hallam says that the publicity
buildup for the movie also figured
prominently in his decision to add
the record to WEEP’s playlist.

“It was being heavily advertised
in all media,” he said, “so I looked at
it as free publicity.”

Copies of the record were sent to
WDAF in Kansas City, WHN in
New York and KTBS in Los Angeles
as well as a couple of other stations
where it was also added to playlists.

The initial excellent response
from the stations programming
“High Rollin’,” coupled with the
strength Reed has developed as an
actor from films like “Gator” and
“Smokey And The Bandit,” sug-
gested to RCA that the song should
be released as a single as soon as pos-
sible.

Rather than hold “High Rollin’ "
for the next single and perhaps lose
the momentum for it, RCA chose to
inctude it on “I Love You (What
Can I Say)” and reservice it to the

(Continued on page 46)

SALAMON NOT ENTHUSED

Cite Pitfalls In Country LP Format

LOS ANGELES—While album-
oriented country programming is
being embraced by several major
market outlets (Billboard, Aug. 5,
1978), there are pitfalls to the ap-
proach.

A leading country programmer in
New York and soon in Los Angeles
as well has backed away from al-
bum-oriented country formatting,
due to an unsuccessful experiment.

Ed Salamon is p.d. for Storer
Broadcasting’s popular WHN-AM
country outlet in New York, as well
as national director of radio pro-
gramming and consulting p.d. for
soon-to-be country KTNQ-AM in
LA

KTNQ will switch from Top 40 to
straight country in the fall—not al-
bum-oriented progressive, although
it was considered. “I don’t believe
it’s possible to do LP-oriented pro-
gressive country and straight coun-
try on the same station,” he says,
“and, although I think it’s possible to
develop a working album country
format, I don’t think one has
emerged yet.”

Prior to joining WHN and Storer
in 1975, Salamon was p.d. two years
of WEEP-AM and FM, a simulcast
country operating in Pittsburgh. In
an attempt to bolster sagging eve-
ning audience, he programmed a
block of progressive, LP-oriented
country from 7 p.m. to | a.m.

“We ended up splitting our radio
station.” he says, adding that a new
audience of 18-24 males joined in
the evenings. “But we alienated our

KMPC Talent For
Sept. 23 Show Set

LOS ANGELES--KMPC’s ninth
annual “Show Of The World” has
set Glen Campbell, Pat and Debby
Boone, Nelson Riddie and his or-
chestra and the Kids of the King-
dom from Disneyland as the first
acts. The show at the Inglewood Fo-
rum Sept. 23 benefits the Permanent
Charities Committee, local organi-
zation. Other acts will be named
with several KMPC disk jockeys act-
ing as hosts.

target audience of 25-49 and 35-49,
which hurt our overall weekly rat-
ings.”

He believes straight country hits
“presented in a manner which fits
the lifestyle of the audience” is the
key. “In L.A. and New York, there
are few ‘country cousin’ types, so
you shouldn’t present the music that
way. It’s like the difference between
a pickup truck type of sound and
that of an LTD ... we‘re shooting
for an LTD.”

BubblingUnderThe

__HOT 100

101-SHAKE & DANCE WITH ME, Con Funk
Shun, Mercury 74008

102—-HONEY I'M RICH, Raydio, Arista 0353

103—MOONLIGHT SERENADE, Tuxedo Junction,
Butterfly 1210

1041 JUST WANT TO BE WITH YOU, Floaters,
ABC 12364

105—CAFE CREME, Discomania, RSO 899

106—NEVER MAKE A MOVE TOO SOON, B.B.
King, ABC 12380

107-LET'S GO ALL THE WAY, Whispers, RCA
11246 '

108—SMILE, Emotions, Columbia 3-10791

109—HOT SHOT, Karen Young, West End 1211

110-YOU MAKE ME FEEL (Mighty Real)/
DANCE (Disco Heat), Sylvester, Fantasy
102

BubblingUnderThe

__ToplPs__

201—EXILE, Mixed Emotions, Warner Bros. K-
3205

202—AURACLE, Glider, Chrysalis CHR 1172

203—KEITH JARRETT, Bop-Bee, ABC/Impulse
1A 9304

204—LIPSTIQUE, At The Discotheque, Salsoul
SD 19172

205-VARIOUS ARTISTS, Go, Live From Paris, Is-
land 10 (Warner Bros.)

206—-THE DEAD BOYS, We Have Come For Your
Chitdren, Sire SRK-6045 (Warner Bros.)

207—MASS PRODUCTION, Three Miles High,
Cotillion 5205 (Atlantic)

208—SILVER CONVENTION, Love In A Sleeper,
Midsong 3038 (MCA)

209—PAUL WINTER, Common Ground, A&M
4698

210—STONEBOLT, Stonebolt, Parachute 9006
(Casablanca)
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Billboard’s 1978-79 international Buyer’s Guide

THE INDUSTRY
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| Where the industry professionals turn to do their shopping.

Make sure your products and services are well positioned Act Now, for the best position, get your Ad

for year-round display. Your Ad in Billboard’s 19th Annual Reservation in early for The Superbuy of the Year. Contact
International Buyer’s Guide will be where the action is Your local Billboard Representative today!

far heachikeiyel HSt Date of Issue: September 23,1978

Billboard’s complete up-dated, thoroughly
researched, annual guide is unique in our business—the
only buyer’s guide used by our industry around the
world as The Source for information, details and carried
in every traveller’s briefcase as an easy reference guide.

Industry professionals Buy right out of the pages of
Billboard’s International Buyer’s Guide. For new pros-
pects, for additional business, for visibility, you must be

prominently positioned in this year’s edition.
Billboard
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Country

Germany, Maybe Poland To Host
Conn’s Intl Festival Next Year

NASHVILLE—British  promoter
Mervyn Conn plans to expand his
international country music festival
concept into a new nation next year
and possibly stage the first such fes-
tival behind the Iron Curtain.

The new country is Germany, and
the Communist country possibility is
Poland, according to Conn, head of
the London-based Mervyn Conn
Organization, Ltd.

The festival, which originated 10
years ago at Wembley, will now spill
over into a 10-day period. The 11th
International Festival Of Country
Music will be held at Empire Pool,
Wembley, April 14-16, 1979.

The festivals will then be taken to
Goteborg, Sweden; Oslo, Norway;
Helsinki, Finland; Rotterdam, Hol-
land, and the new site, Frankfurt,
Germany. The first international
country music festival in Germany
will be held at the Festhalle, April
21.

By GERRY WOOD

Venues include the Scandinavium
in Goteburg, the Helsinki Ice Sta-
dium, Ahoy Stadium in Rotterdam
and the Ekeberg Idrettshall in Oslo.

After spending a week in Ger-
many setting up the new festival site,
Conn comments, “This is a tre-
mendous breakthrough. I'll be going
back Sept. | to meet with the record
companies in helping to get April
named country music month in Ger-
many. The festival will also be tele-
cast on German television, accord-
ing to Conn. Tv has also been set for
Holland ahd Wembley.

Conn will be traveling to Warsaw,
Poland, soon to meet with govern-
ment officials in efforts to set up an
international festival in Poland,
hopefully for 1979. “This would be
our first international country music
festival going to an Iron Curtain
country,” he notes.

Talent on the festivals will be
drawn from a pool of 26 major

EVERYBODY LOVES A

“FHRST

CLASS
LADY"™

% RR-LR-351-MB

ROBERT

A First Class Singer On

ROUND ROBIN RECORDS

P.O. Box 4801 — Nashville, Tenn. 37216
(615) B65-2526
Promotion By:

BEAU JAMES

(615) 255-3591

American acts, plus some European
artists.

Past shows are still being aired,
claims Conn. Last year’s Wembley
Festival is being carried as six 40-
minute programs over the BBC. A
series of 10 programs on country
music with George Hamilton IV is
slated for October and November.
BBC-TV is planning specials by
Kenny Rogers, Carl Perkins, Don
Williams, Tammy Wynette and
Dave & Sugar.

Conn is lining up a major tour
called “Nashville Cavalcade” with
Billie Jo Spears, Ronnie Prophet,
Lloyd Green and Vernon Oxford.
Wynette will be making her first ma-
jor tour of Europe in two years, start-
ing Sept. 6, and playing 12 key cities
in Britain through the 21.

Conn remains bullish on the inter-
national prospects for country mu-
sic. “For the right kind of artist, it’s
an unlimited market. Certain com-
panies won't find out if it’s worth-
while if they don’t put the records in
the markets,” he adds, citing one
problem that has been holding back
the international growth of country
music.

Looking ahead, Conn sees future
growth for his Mervyn Conn Of
America Productions which has a
new LP by Carl Perkins produced by
Felton Jarvis; an album by Ray-
mond Forggett, a British act pro-
duced by Nashville’s Larry Butler:
and a newly signed writer-per-
former, Richard Ross, who will also
be produced by Butler.

Conn’s company has gone into co-
production with Westwood Produc-
tions in shooting eight country music

(Continued on page 44)

Canada Booming

NASHVILLE—-The boom in
country music in Canada continues
unabated. Nashville’s Top Billing
Agency reports it has booked 62 ap-
pearances for its acts in Canada thus
far this year. Top Billing acts set for
Canadian appearances are Jim Ed
Brown and Helen Cornelius, Don
Gibson, Jack Greene and Jeannie
Seely, the Kendalls,\ Tom T. Hall,
Red Sovine and the Kitty Wells
Show.

INTERVIEW
LPs BY E/A

NASHVILLE—Some 500-600 art-
ist interview albums have been sent
out to major dailies, consumer and
trade publications and radio stations
across the country by Elektra/Asy-
lum’s Nashville operations.

Designed as a more personable,
supplemental tool for biographical
or interview material, the stereo LPs
feature comments by roster artists on
the most commonly asked questions
relating to their careers and range in
length from 12-27 minutes.

Each individual LP, available
currently on Eddie Rabbitt, Stella
Parton and Hargus “Pig” Robbins,
with others forthcoming on Sammi
Smith and Vern Gosdin, is packaged
in a white album cover with inclu-
sions of a biography and publicity
photo for visual aid. '

Depending upon their effec-
tiveness, label officials may consider
updating the LPs on an annual
basis, but note that they will be con-
tinued with new artists.
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FESTIVAL ACTS—Larry Gatlin, Eddie Rabbitt, Earl Scruggs, festival producer

Tom Moon and Gary Scruggs congregate backstage during the Nashville Mu-

sic Festival held recently in Columbia, Tenn. Top artists on the entertain-

ment lineup also featured Tammy Wynette, Kenny Rogers, Merle Haggard,
Danny Davis and the Nashville Brass and Don Williams.

Scorpion Holds DJ Copies
Until Stores Are Serviced

NASHVILLE—Now handling its
own distribution, Scorpion Records
plans to put its product in the mar-
ketplace before servicing radio sta-
tions.

Citing the problem of getting the
records to the consumer by the time
the consumer hears the records and.
heads for a store, Slim Williamson,
president of Scorpion, plans to in-
sure the product is available before
it’s played.

According to Williamson, the new
Ronnie McDowell single “Animal”
was available in record stores one
week before deejay samples arrived
at the radio stations.

Formerly distributed by GRT
Records, Scorpion will continue us-
ing some of the same distributors
which handled product for GRT,
and, in some cases, will be going
back to its original distributors.

“In the case of country product,
independents can get the records
into the areas and smaller shops
which move a good portion of coun-
try product,” says Williamson.
“These markets are overlooked by
the majors which are pushing only
pop, rock and major country acts.”

The label plans to release at least
two singles monthly, with albums
flexible. The roster includes Liz An-
derson, Jesseca James, Rebecca
Lynn, Ronnie McDowell, Bruce
Mullen, Pete Ray, Brian Shaw, Jean
Shepard, Billy Walker and the Wil-
burn Bros.

National promotion is under the
direction of Marty Williamson, with
Mike Borchetta retained on a regu-
lar basis and other independent pro-
moters used on various records.

Williamson produces most of the
Scorpion acts! Current Scorpion
chart climbers on the Billboard Hot
Country Singles chart are “Animal”
and “I Just Wanted You To Know”
by Ronnie McDowell and “Music,
Music, Music” by Rebecca Lynn.

Material for Scorpion artists
should be sent to Randy Moore who
is in charge of the publishing wing
and screens material for-the label’s
acts.

Scorpion Records are manufac-
tured and distributed in Canada by
Quality Records, Checkmate Rec-
ords in England and Supreme for re-
lease of Scorpion product in other
countries.

A THIRD PLANNED FOR ’79

Wheeling Jamboree Attracts 34,000

NASHVILLE—Planning is un-
derway for the third annual Jam-
boree In The Hills festival near
Wheeling, W. Va., following a turn-
out of 34,000 at the 1978 jamboree,
July 15-16.

Sponsored by Jamboree U.S.A.
and Columbia Pictures Industries,
Inc., Jamboree In The Hills 78 was
termed an “unqualified success” by
Fred Keshner, vice president of Co-
lumbia Pictures Radio Broadcasting
and F. Glenn Reeves, executive pro-
ducer of Jamboree In The Hills.

The event was held at the 150-acre
Brush Run Park, 15 miles west of
Wheeling in St. Clairsville, Ohio.

Among the performers were Moe
Bandy, Bill Anderson, Roy Clark,
Buck Trent, Dick Curless, Crystal
Gayle, Dave Dudley, the Blue Ridge
Quartet, Mary Lou Turner, Mel Til-
lis, Dave & Sugar, Charley Pride,
Stella Parton, Ronnie Milsap, Bar-
bara Mandrell and Tom T. Hall.

Officials noted the giant event
went smoothly with no arrests made
during the entire weekend. Some
800 recreational vehicles were
camped in a newly developed camp-
ing area and thousands of fans
flocked to the shaded reception tents
to seek autographs.

Besides the logistics of the enter-
tainers and staging, Jamboree offi-
cials directed the food operations
that totaled four tons of spare ribs,
15,000 chicken halves, 70,000 hot
dogs, 2,500 kegs of beer and 60,000
cups of soft drinks.

J. Ross Felton, vice president of
the Columbia Pictures Industries
Wheeling properties, attributes the
success of the show to the reputation
of “Jamboree U.S.A..” a weekly live
country music show with a 45-year
history. The show is broadcast over
WWVA, the 50,000-watt Wheeling
station owned by Columbia Pictures
Industries, Inc.

Announcement of the date and
lineup for Jamboree In The Hills '79
will be made within the next few
months, according to the event’s ex-
ecutives.

Tucker Wraps Film

NASHVILLE—Tanya Tucker has
completed work at Universal Stu-
dios in Los Angeles, making her mo-
tion picture debut in the NBC movie
for television, “Amateur Night.”
Slated for airing in November, the
picture also features a song written
by Tucker and her producer, Jerry
Goldstein.

Head For Fairs

NASHVILLE—Roy Head joins
the galaxy of Jim Halsey Agency
acts hitting the fair circuit this sum-
mer. Head has fair appearances
slated through September. Among
his upcoming dates are in Marshall,
Tex.; Norman, Okla.; Princeton,
Ark.; Tulsa, and the Yellowstone
Exhibition in Billings, Mont.
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Nashville

' Scene |

By PAT NELSON

Epic’s Jody Miller has wrapped up twp per-
forming dates with David Sout pf “Starsky &
Hutch.” The pair was featured in country shows
at the Mill Run Theatre in Chicago and the West-
bury Music Fair on Long Island. ... The Jor-
danaires, original backup singers with Elvis
Presley, are returning to the road during August
for a tour of five southern cities with Ronnie
McDowell.

Charlie McCoy's new Monument single, “Fair
And Tender Ladies,” is definitely a total Charlie
McCoy record. McCoy picked the song, worked
up the arrangement, produced and engineered
the recording session, played all the instru-
ments and sang all the vocals. The tune is an old
bluegrass standard written in the 1930s. . .. For
the third consecutive year, the Statler Brothers
have been chosen most popular group by
60,000 fans who voted in WHN's (New York) re-
cent popularity contest.

Wendy Holcombe, in Nashville to tape her
fourth appearance on “Pop! Goes The Country,
joined Larry Gatlin onstage for a bluegrass ren-
dition of “Broken Lady.” ... Guy Colosacco took
first place for his song “I'm Losing You™ in the
WBCS/Kentucky Fried Chicken songwriting con-
test. Besides winning a complete stereo system,
Colosacco’s song will be recorded by Barbara
Mandrell for a special release.

Johnny Rodriguez was at home in Nashville
when he received a call from a person identi-
fying himself as Barry Gibb—phoning from Paris,
France. Thinking that it was a practical joke,
Rodriguez was finally convinced that it was
Barry Gibb. He told Rodriguez that the Gibb
brothers enjoyed his vocal style and wanted to
write a song for him. “Rest Your Love On Me”
soon arrived in the mail and Rodriguez included
it on his newest Mercury LP, “Love Me With All
Your Heart.”

Bill Medley, formerly of the Righteous Broth-
ers, has been recording at Jack Clement Studios
in Nashville with Larry Butler producing, ...
United Artists songstress Billie Jo Spears is also
recording at Clement's with Butler producing
and Billy Sherrill engineering. This same colla-
boration produced Spears’ number one record
“Blanket On The Ground.” .. . And, Capricorn's
Kenny O'Dell is finishing work on his debut al-
bum release for the label at the Nashville facil-
ity. The LP is set for release at the end of Au-
gust.

After co-starring for two weeks at the Desert
Inn, Las Vegas, with Roy Clark, Barbara Fair-
child will headline a series of major fairs in the
northern U.S. Friday (11) she’ll be at the Moffat
County Fair in Craig, Colo.; Saturday (12) Fair-
child appears at the Yellowstone Exhibition in
Billings, Mont.; and Aug. 13 she heads for the
Kenosha County Fair in Wilmot, Wis.

Susie Allanson, whose Warner/Curb single
“We Belong Together” stars at number five on
Billboard's Hot Country Singles Chart this week,
is back on the road after a bout with pneumonia
that caused her to cancel several dates. She’s
set to tape “That Good Ole Nashville Music” and
“Pop! Goes The Country.” . .. Capricorn Records
is releasing the “South's Greatest Hits, Vol. i
LP at the end of August. Capricorn artists ap-
pearing on the album include the Marshall
Tucker Band, Elvin Bishop, Sea Level, the
Aliman Brothers Band and Stillwater. Other non-
Capricorn groups included are the Atlanta
Rhythm Section, Charlie Daniels Band, the Out:
faws and Wet Willie.

Four out of the top 13 songs on Billboard’s
Hot Country Singles chart June 24 were cut at
Woodland Sound Studios in Nashville. The Oak
Ridge Boys took over the No. 1 spot while Ron-
nie Milsap, Randy Barlow and Barbara Mandreil
held the Number 8, 11 and 13 spots respec-
tively. Rex Collier has been named studio super-
visor of the facility and Steve Goosetree, a grad-
vate of Belmont College's music industry
program, has joined as studio engineer.

Conn’s Intl Festival

® Continued from page 42

programs for commercial tv in the
UK.

Where will his festival concept
end? “In future years, I can see
France and Yugoslavia added,” he
predicts. “I can see this taking over a
three-week period, finishing up in
10 European countries and making
a solid base for country music in Eu-
rope.”
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* STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
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Trustees Project Group’s Growth

NASHVILLE—Buoyed by record
shattering attendance, the Country
Music Foundation plans to add
more exhibits, construct an audio
lab and expand the foundation’s of-
fices.

Meeting at the BMI offices in
Nashville, the board of trustees of
the Country Music Foundation re-
viewed the past year’s accom-
plishments and made plans for fur-

ther developments in the Country
Music Hall of Fame and Museum
and the Country Music Foundation
Library and Media Center.

Displayed were a redesigned Hall
of Fame area—with a construction
price tag of nearly $40,000—and a
major artifact exhibit titled “Coun-
try Collage.”

“These two features really fin-
ished off the expansion we began

AUGUST 12, 1978, BILLBOARD
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two years ago,” comments Bill Ivey,
executive director of the Country
Music Foundation. “We’re going to
keep on changing exhibits to keep
the museum exciting for those
who've already seen 1t.”

Attendance for the first half of
1978 was up 25% for the Hall of
Fame and Museum, with some
250,000 visitors touring the site. A
projected attendance of up to
600,000 was forecast for the entire
year.

Three new exhibits are planned
for the museum: a computer exhibit
dealing with songs and songwriting,
a demonstration of how stringed in-
struments work and an exhibit titled
“How You Look In Costume.” With
the aid of mirrors, the latter exhibit
enables visitors to see how they
would appear in a country music
performer’s costume.

The Country Music Foundation
Library and Media Center is sched-
uled to build and equip a state of the
art audio lab for listening 10, and re-
recording, 78 r.p.m. disks. The cen-
ter is set to catalog the library’s col-
lection of some 73.000 records.

Beneath the Hall of Fame and
Museum, the foundation’s offices
will be expanded. A storage area will
be converted into a conference
room. The new facility, which seats
up 10 50, will be used by the Country
Music Foundation and will be avail-
able for special conference and mu-
sic industry use.

“We think word of mouth is a pri-
mary reason for our success,” re-
marked Joe Talbot, treasurer of the
board. “It’s reflected in this second
straight year of substantial atiend-
ance increase.”

" RCA & Reed
'Bag Unplanned
¢ 2-Sided Hit

® Continued from page 40

stations as a two-sided hit. Commer-
cial copies were also pressed to in-
clude both songs.

As a result, many of the stations
that had taken “I Love You (What
Can I Say)” to the top five in their
markets then added “High Rollin’”
to their playlists and found it to be
successful also.

Having two sides available gave
radio programmers great flexibility
in choosing a Jerry Reed record to
play. “I Love You (What Can I
Say)” had exceptionally strong fe-
male response and “High Rollin’”
suited programmers seeking to
strengthen their male demographics.

Rare as it is, however, Reed’s
record in not the first two-sided
single RCA has worked successfully.
The company, according to director
of marketing Joe Galante, has had
other recent success on records
which received split airplay.
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Billboard SPECIAL SURVEY
For Week Ending 8/12/78

Country LPs.

€ Copyright 1978, Billboard Publications. inc. No part of this publication may be teproduced,
stored in a retrieval system. or transmitted, in any torm or by any means, electronic. mechantcal,
photocopying. recording. or otherwtse, without the prior written permission of the publisher

* Star Performer—LPs registering proportionate upward progress this week,

£E |

2 |5 i:

E |3 S| TITLE-Artist, Label & Number (Distributing Labet)

1 1 | 14 | STARDUST-Willie Neison, Coumbia JC 35305

2| 2| 7 | WHEN | DREAM—Crystal Gayle, united Artists UALA 858 H

3| 3| 9 | ONLY ONE LOVE IN MY LIFE—Ronnie Milsap, RCA AFLI-2780
ﬁ 9 3 | LOVE OR SOMETHING LIKE IT—Kenny Rogers, United Artists UA-LA 903 H

51 4 | 11 | IT'S A HEARTACHE—Bonnie Tyler, Rca ArL12821

6 6 | 29 | TEN YEARS OF GOLD—Kenny Rogers, United Artists UA-LA 835-H
ﬁ 8 | 16 TEAI:'IUESTSARL':%? (.P.m.mgzmqrw OFF THE RECORD—The Statler Brothers,

8 -] 9 | ROOM SERVICE-The Oak Ridge Boys, asc 1065

9 7 9 | OH! BROTHER—Larry Gatlin, Monument MG 7626
Y| 12 | 26 | LET'S KEEP IT THAT WAY—Anne Murray, costol ST 1173

11 | 11 | 30 | THE BEST OF THE STATLER BROTHERS, Mercury SRM 1-1037 (Phonogram)
Y| 16 | 18 | VARIATIONS-Eddie Rabbitt, crvto st 127

13 | 10 | 28 | WAYLON & WILLIE-Waylon Jennings & Willie Nelson, Rca ArL 12686

18 4 | HONKY TONK HEROES—Conway Twitty/Loretta Lynn, mca 2372
15| 13 | 18 | EVERYTIME TWO FOOLS COLLIDE—Kenny Rogers & Dottie West,
United Artists UALABB4H
16 | 14 6 | 1 BELIEVE IN YOU—Mel Tillis, mca 2354
17 | 15 | 42 | HERE YOU COME AGAIN-Dolly Parton, Rca apt12544

~Hz B

ELLWISZ!)SIlNGS FOR CHILDREN AND GROWNUPS TOO—Elvis Presley, Rca
PL 1-290

I'M ALWAYS ON A MOUNTAIN WHEN | FALL—Merle Haggard, mca 2375

LOVE ME WITH ALL YOUR HEART-Johnny Rodriguez, Mercury SRM-1-5011
WE MUST BELIEVE IN MAGIC—Crystal Gayle, united Artists UA LA 771 G

QUARTER MOON IN A TEN CENT TOWN—Emmylou Harris, wamer Bros.
CHESTER & LESTER, GUITAR MONSTERS—Chet Atkins & Les Paul, rca

SOFT LIGHTS AND HARD COUNTRY MUSIC—Moe Bandy, Columbia KC 35288

DON'T BREAK THE HEART THAT LOVES YOU—Margo Smith, warner Bros.

19 | 11 | THE VERY BEST OF CONWAY TWITTY— mca 3043
24 | 24 | SOMEONE LOVES YOU HONEY—Charley Pride, rca apL1-2478
17 | 17 | SON OF A SON OF A SAILOR-Jimmy Buffett, asc 1046
22| 20 | 17 | OLD FASHIONED LOVE—The Kendalls, Ovation 0v1733
23 | 23 | 48 | HEAVEN'S JUST A SIN AWAY—The Kendalis, 0vation 0V 1719
24 | 27 | 50 | LOVE IS JUST A GAME-—Larry Gatiin, Monument MG 7616 (Phonogram)
25 25 6 | CONTRARY TO ORDINARY-Jerry Jeff Waiker, mca 3041
26 | 26 | 44 | SIMPLE DREAMS—Linda Ronstadt, Asyum 6£104
7 AR
28 | 29 | 49 | IT WAS ALMOST LIKE A SONG—Ronnie Milsap, Rca aPL12439
29| 31 | 16 | REDHEADED STRANGER-—Willie Nelson, Columbia KC 33482
30 { 32 | 52 | DAYTIME FRIENDS—Kenny Rogers, United Artists UALA 754G
) dIAN
32| 33|56
331 28 | 44 | Y'ALL COME BACK SALOON--Oak Ridge Boys, ABC/Dot D02093
34 | 35 | 20 | HE WALKS BESIDE ME-Elvis Presley, rca art1-2772
35| 36 | 2 | CLASSIC RICH—=Charlie Rich, tpic JE 35394
ﬁ 46 | 84 | GREATEST HiTS—Linda Ronstadt, Asyium 7€-1092
ﬁ 43 | 5 | LOVE...AND OTHER SAD STORIES-Bill Anderson, wca 2371
38 | 22 | 37 | TAKE THIS JOB AND SHOVE IT—Johnny Paycheck, Epic KE 35045
39| 39 | 2 | BARTENDER BLUES—George Jones, Epic KE 35414
ﬁ 48 2 | WOMANHOOD-Tammy Wynette, Epic KE 35442
41 21 | 28
BSK 3141
42 | 30 7
APL1-2786
43| 40 5
44 | 50 | 33 | WANTED: THE OUTLAWS—Waylon lennings, rca AFL 1.1312
45| 42 | 10
BSK 3173
4 |[EINCII HEARTBREAKER-Dolly Parton, roa il 12797
47 | 38 [ 44 | COUNTRY BOY—Don Williams, agc/oct b0 2058
43 m THE BEST IS YET TO COME-Johnny Duncan, Columbia KC 35451
49 | 44 | 14 | | WOULD UIKE TO SEE YOU AGAIN—Johnny Cash, Columbia KC 35313
50 | 41 9 | THE BEST OF GENE WATSON, capitol sT-11782

“We've had several singles by
Waylon Jennings: ‘Wurlitzer Prize’
backed with ‘Lookin’ For A Feelin’,’
‘Mamas Don’t Let Your Babies
Grow Up To Be Cowboys’ backed
with ‘I Can Get Off On You’ and
‘Are You Sure Hank Done It This
Way’ backed with ‘Bob Wills Is Still
The King’ that were listed both sides

and have been number ones,” Ga-
lante says.

“Elvis always had double-sided
singles—four or five number ones in
the past two years. Most recently,
Dolly Parton had a number one with
a two-sided record, ‘It’s All Wrong
But It's All Right’ backed with ‘Two

9

Doors Down’.
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Everyone looks up to Willie Nelson’s
new single/Blue Skies”

3-13784

From the album you've been looking up to for weeks...
“Stardust’ “1on Columbia Records and Tapes.

JC 35308

® Produced and Arranged oy Eooker 7. Jares ‘Zolumbia! @ are traclemarks of CBS irc. ©® 1978CESInc.
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Standard equipment.

m Built-in audience. -

mHit singles.

m Automatic radio acceptance.

m Chart climbing power.

mFirst rate craftsmanship.

Sonny ; TAMMY WYNETTE | 1 GEORGE JONES
James WOMANHOOD N, BART ENB[|1_5HE§

o including:
This Is Womanhood { ) .
The Love | I'd Like To See Jesus {On The Midnight Special) including:

. Mem’ries/ That's What Friends Are For Bartender's Blues
including: § The One Song | Never Could Write Il Just
. " 3 Take It Out In Love
Caribbean . = Ain't Your Memory

Dear Mrs.Brown . Got No Pride At All

-] 1Ain’'t Got
EachTimel L Q9 . N No Business

S ® 20" Doin’ Business

Love < ; ; b . Today

When Was The 1 - o > \ Jh v g Leavlg?' bav::

Last Time \ ! WY e
KC 35379 KE 35442 A ‘ws,‘k F

R
CHARLIE RICH Foe Johnny Duncan

CH ¢ The Bestlis Yet Tt
CLAS"EEEQRI RED WINE AND BLUE MEMORIES! eBes ’inscludsg: olCome,

The Most Beautitul Girl/Beautitul Woman including: She Can Put Her Shoes Under My Bed (Anytime)
AVery Special Love Song/Rollin’ With The Flow It You Got Ten Minutes/Hey Barnum And Bailey Sleepin’ With The One You Love
1 Take It On Home Do You Ever Fool Around/We Got A Love Thing The Best Is Yot To Come
ey Red Wine And Blue Memories Hello Mexico (And Adios Baby To You)/ The Pillow

— Qg i A
; x({ L " < 29 t
t" " DL ENGPG T o [ KC35451 \ @

PN

7new albums thathave & {2 o
everything you need. A K

Rising Above It All

On Columbia and EpiC  JWer | =i

FromThe Inside

Records and Tapes. e <k B

P

Last Love Of My Life

a— P

“ColLmbia” *® “Epic; = TM of CBS Inc. € 1978 CBS Inc.
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A BILLBOARD SPOTLIGHT

ASO W
FRANCE 7975:

A Year Of Evolution
And Progress
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Musidisc-Europe

a new 1nternational dimension

New productions, new talents and new foreign
subsidiaries set up in under a year: for Musidisc-
Europe, 1978 has been a year of renewal... and
growth.

Under the direction of F.J. Grandchamp des
Raux, Musidisc-Europe has taken on a new ar-
tistic aspect and multiplied its own productions.
Jorge Ben and Michel Legrand are among the
top names we could mention.

The consequence of this artistic and commer-

The new Musidisc-Europe headquarters: a 5 story building of 150000 sq. ft.,

a mile from its present location.

cial renewal: international development of Mu-
sidisc-Europe, with the creation of three subsi-
diaries and affiliates in Belgium, Great Britain
and Holland, and the multiplication of foreign
distributors.

Note down Musidisc-Europe’s new address:
13-15, rue Pages, 92150 Suresnes

Tel. 772.70.36
Telex number: 630946

President: F.J. Grandchamp des Raux.
A and R Manager: J.J. Timmel.
Promotion: C. Lion.

International: J. Sznabel.

Subsidiaries and affiliates .
Phono-office, Belgium.
CRD Ltd, United Kingdom.
Score Records, Netherlands.

Labels owned :
Musidisc, Festival, Score, Visadisc,
America, Jazz Anthology.

Labels distributed (licensed) :

Fantasy, Milestone, Prestige, Vanguard,
Storyville, Splash, Gull, Arhoolie,
Springboard.

Labels distributed :
Trip-Emarcy, CRD.

Licensees:

RGE Fermata, Brazil.
Musart, Mexico.

GRT, Canada.

Nippon Columbia, Japan.

Distributors:

Disque-Office, Switzerland.
Bellaphon, Germany.
Bellaphon, Austria.

Giucar Records, Italy.
Message Records, Australia.
Sonet, Denmark.

Amigo, Sweden.
Valintatalo, Finland.

WwWwWw . americanradiohistorv.com
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FRANCE 1978: The Fuiure

Cerrone—his ‘‘Supernature’’ album has sold almost 250,000.

By HENRY KAHN

There is an obvious feeling of irritation within SNEPA, the
French record business syndicate which covers the disk and
cassette fields, when the actual production of recordings is re-
ferred to as “‘an industry.”

Francois Minchin, recently-elected SNEPA president, in
sists firmly: “‘Pressing disks is an industry, but producing
them is not. A recording is not a can of beans and should not
be treated as such.”

Industry or not, there is no doubting that records are truly
big business in France now, and the future has never been
brighter.

In 1977, 132 million phonograms were produced—the fig-
ure breaking down into 55 million singles, 72 million albums
and 15 million cassettes, representing a financial turnover,
not including tax, of somewhere around $316 million. If the
ridiculously punitive French Value Added Tax of 33%% is
added on, then the French public spent substantially more on
disks and cassettes.

But the French market is far from reaching a saturation
point and the record industry expands at an average of 15-
20% each year. Last year's increase was an unexpected 25%
upturn over 1976, a statistic which surprised most record
companies. There is confidence that the French industry will
soon reach a sales level commensurate with that of the U K.

Despite the somewhat prejudiced view that French pop mu-
sic is not at heart an international product, exports here in
1977 reached a $70 million tally against just $20 million in
1976. Imports amounted to around $30 million.

Now 1978 has produced two important changes which may
well give added power to exports and, at the same time, push
up expansion prospects on the home market.

The first is generally called *‘the French sound.” If indeed a
true *‘French sound'’ exists, and this is by no means univer-
sally accepted, then it stems from the disco trend linked with
high-quality and inventive electronic music.

Names completely unknown in territories like the U.S. just a
‘few years ago have now become established. Jean-Michael
Jarre, Cerrone and others now sum up French music to record
fans in the U.S.

When Claude Carrere, a French independent producer, an-
nounces that for the first half of 1978 his turnover has
jumped by 48%, half of which comes from exports, then he
leaves no room for doubt that the ‘‘French sound' is very
much in demand.

The second vital development is the decision by the French
government to lift orders about retail price maintenance.
Once the ceiling is off record and other prices, then turnover
must improve further. This is expected in October, following a
period of severe control over prices for three years.

These two factors are expected to boost the French music
industry in terms of steady advances, but it is impossible to

¥ 4

Sheila B. Devotion. Sheila's career was masterminded by
Claude Carrere from ‘‘L'Ecoles Est Finie' to “‘Singing In The
Rain.”

guess how long the boom will go on. One apparent certainty is
that most of the small independent companies whose market
originally was confined to the French-speaking territories and
to France itself are now much more international. By means
of bi-lateral agreements, the “‘French sound’ can now be
heard in the most unexpected places.

it would be a mistake to assume that all French producers
have fallen for the disco scene. In fact, it holds little more than
7% of the market, but attitudes towards it differ greatly.

Among the “hard-liners” is Jean-Marc Bel, of K-Tel Inter-
national. He insists: “We shall pay great attention to the
French sound.”

K-Tel is a virtual newcomer to France and has brought inde-
pendent distribution to France. Seven independent distribu-
tors cover around 80% of the market and a debut package of
20 tracks includes all the big successes of well-known French
singer Michel Fugain.

But K-Tel has local problems. Television advertising for rec-
ords is banned in France and K-Tel relies normally on this
form of promotion. But it does have at its disposal peripheral
radio such as Luxembourg, Europe No. 1 and Monte Carlo, as
well as the press.

Bel has decided to concentrate on four categories. One is

DisqueD’or

Further proof of increasing French influence in the U.S. has
been through the gold disk award there to French group
Santa Esmeralda, for its release ‘‘Don’t Let Me Misunder-
stood,” produced by Fauve, a French-based label. This was
the first U.S. gold disk to go to a French group.

teen albums, mostly made up of disco sounds; another is the
field of hit recordings by one artist, put out in compilation
form; another is the concept album idea; and then comes the
oldies area, including such defined areas as classical rock.

The larger record companies are enthusiastic but less
feverishly so about the disco scene, and it is generally ac-
cepted that this kind of music is ‘‘atmosphere’’ to be enjoyed
in specific areas. Built on a strong beat, it attracts dancers.

Yet Eddie Barclay, head of his own record business con-
glomerate, says: ‘‘Disco really is dance music for people who
cannot dance."’ He prefers to refer to it as a “‘gadget,” which
is a “Franglais' word for gimmick.

But disco is a French sound because all the elements which
contribute to its success were actually present in France 20
years ago.

Louis Hazan, Phonogram chief in France, likes to refate the
story of how, 20 years ago, he was in America and described
disco clubs which were called names like ‘*“Whisky Galore,"" or
“Whisky a Go-Go."

There was less dancing in those days. It was more a matter
of buying a bottie of booze, which was kept in a locker, and
sitting back and enjoying both music and drink.

These clubs were opened in Paris, and in the Cote d'Azur,
mostly by a man named Paul Pacini, and Hazan was able to
give his U.S. colleagues a rundown on how they were operated
and the extent of their possibilities.

www.americanradiohistorv.com

Been Brighter
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Jimmy Gongs and Leroy Gomez of Santa Esmeralda. ‘“‘Don’t
Let Me Be Misunderstood” is the first U.S. gold disk to go to
a French group.

Says Hazan: ‘‘Everyone laughed at the very idea of this.
Maybe one old hand in the music game held back his laughter.
But though these clubs passed on eventually, they were re-
placed by today's discos, and now people in the U.S. have the
cheek to ask if we have any discos in France.”

But back in those days, Barclay realized the possibilities of
these clubs. Bernard de Bosson, now with WEA (Filipacchi Mu-
sic), was then with Barclay. Twelve albums were specially pro-
duced for Pacini and his “Whisky A Go-Go'" niteries, with one
side being rhythmic and the other blues. Promoted via an at-
tractive logo, they sold well and even in those far-off days
proved the value of discos as a promotional media for the
record industry.

However they did well only in France. Other countries found
the fans just wouldn’t look at them. This is further evidence
that in the early days when discos were really in an infancy
stage, France had an enthusiasm for them and this surely has
eventually laid the foundations of the *‘French sound,” with
its emphasis on the disco scene.

Bernard de Bosson says: *‘The Ritchie Family helped to put
disco on the map with ‘Brazil,’ produced by Henri Belolo and
by Jacques Morali, both Frenchmen. And there were others,
like Donna Summer, who made her first disco record in
France, ‘The Hostage,' which sold 500,000. It shook no foun-
dations in the U.K. and Germany, but it was certainly a great
seller in France."”

Since then, ““Love To Love You Baby” has confirmed the
French disco sound, which differs from that of the U.S. disco
production, based more on the biues.

Claude Carrere likes to think that disco is more European,
rather than singularly French. He believes it emerged out of
boredom, a loss of interest in the stale old sounds. And there
is no doubt that his greatest achievement was introducing
Sheila, barely known outside France, to the international star-
dom market.

It was Carrere who had the idea of putting the disco sound
and beat into “'Singin’ In the Rain,”” a mix that resulted in one
of the most remarkable worldwide successes in recent years.
Carrere now claims proudly that Sheila is among the top five
in French exports to the U.S., and she has already recorded in
studios there, with a group known as Sheila B. Devotion.

Looking ahead, Carrere insists that now is the time for new
talent to break. He has an all-girl three-guitar group called
Clout, plus a disco group called Belle Epoque, and is involved
in a new ltalian disco band, Matia Bazar. Also rated is Space
Art.

He believes the whole disco situation will evolve further and
quotes Sheila's latest, ‘‘You Like My Fire,”’ as an evolutionary
milestone. (Continued on page F-11)

r Henry Kahn is Billboard's correspondent in France.
|
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'SNEPA Gears Up For Piracy Fight

A Billboard Spotlight

AUGUST 12, 1978, BILLBOARD

SNEPA, the Syndicat National
de I'Edition Phonographique at
Audiovisuelle, is preparing pow
erful battle plans in the fight
against the increasing quantity
of pirated product being im
ported and sold in some French
retail outlets.

In France, illicit bootleg
recording of live concerts is not
particularly evident but the
recording of duplicates from records and cassettes, and of ra-
dio programs, is growing fast and a special investigation into
the whole business is on the way.

The development of the cassette market has, in a way, been
a tremendous encouragement to the pirates. With credible
disks hard to reproduce, pirated cassettes are now all too
common.

One area is what might be termed the “‘artisan™ traffic. This
is generally confined to small local areas. Orders are taken
and shops, mostly small ones, supplied, but the area in which
the trade exists is limited. But there is a tendency now for out-
lets especially set up to place the pirated product over ever
wider areas.

SNEPA certainly feels this kind of traffic contains the germs
of a much vaster business and notes the way it is making
deeper inroads into the industry.

Pirate techniques are being perfected and that in turn en-
courages turnover growth and, with protection against the il-
legal traffic so inadequate, there is a very real threat to the
record companies.

The French public knows little about this traffic. Therefore
SNEPA is marking “‘information’ as a priority. It is aiming a
propaganda campaign directly to the consumer, pointing out
that the action of buying pirated cassettes is equivalent to
buying stolen goods—and a second point is that it tends to en-
courage unemployment within the orthodox industry.

Certainly most of the fraudulent merchandise is well
presented. Four-color cartons are used and, for the bulk of the
general public, there seems virtually no difference between

Rt RS
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the pirate product and the gen-
cudpd2 4 S uine article. There may be disap-
: pointment when the cassette is
actually played, for the quality is
often mediocre, particularly in
sound terms. But even then it
seems the average French buyer
rarely bothers to take any ac-
tion.

It can also be argued that the
name embossed on the cassette
should give a clue as to its pirate
origins. But it appears that the
fact that fictitious names are
used is rarely noticed by the cus-
tomer. in any case, some cas-
settes present perfect copies of
the names and logos of well-known companies so that it is vir-
tually impossible even for the inquisitive and curious pur
chaser torealize it is a fake, certainly until the sound quality is
tested.

Another aspect of the pirate trade is that in virtually all
cases the goods are sold without relevent invoices, and this
means no tax is paid. This is a potential danger in legal terms,
but it does not deter many traders who allay suspicion by not
selling at too low a price. If the price is too low, it draws the
attention of the authorities.

The bulk of the pirate traffic in France comes from inputs
for France, having never ratified the 1961 Rome Convention,
offers a kind of freeway for this kind of commerce. Phono-
grams are just not protected as they should be.

France did sign the 1971 Geneva Convention but this is in-
sufficient because, although ratified, it is linked with the law
of unfair competition and this is not nearly drastic enough.

It is clear that though, under article two, governments
should provide adequate protection for phonograms and the
associated areas, this is just not happening. The result is that
the traffic tends to decline in countries which have taken ade-
quate measures, but that traffic builds and builds in a country
like France.

The copyright society SACEM, the Societe des Auteurs,
Compositeurs and Editeurs de Musique, is closely concerned
with the fight against piracy and with SNEPA works closely
with the customs services. But despite this generally deter-
mined activity, SNEPA insists the threat to the legitimate in-
dustry has never been so great.

A recent inquiry here showed that 70% of the catalogs sold
to the very considerable Arab population is pirated product
and there are deep fears that this situation may become gen-
eral.

The syndicate still awaits pariiamentary action by way of de-
bate on putting a special tax or levy on blank tape in France, a
partial solution that exists in some other countries. An earlier
proposal that cassette recorders and players should be spe-
cially taxed was thrown out in France, mainly because it was
considered quite inadequate.

Finally realizing that it had to take up arms itself, SNEPA
has arranged to set up its own investigation. It is hoped that
the police authorities will help in every possible way since In-
terpol, with its headquarters in Paris, has already passed reso-
lutions calling on the world police forces to watch the piracy
problem closely and take all necessary steps to combat it

There will be further appeals to the government to ratify the
Rome Convention. Newspapers will be invited to tell the public
the facts about piracy and its implications and there will be
pamphlets righting certain ‘‘show-biz" misconceptions sug-
gesting that illicit recording is nothing more than a joke prob-
lem, and that it is somehow ‘‘clever'' to take part in it.

Borne in mind is the fact that about 80% of the blank tape
bought in France is used for recording music from other
sources—so that the damage done to the legitimate record in-
dustry trade is enormous.

SNEPA, in basis, believes that under existing circum-
stances the one sure way of defeating the pirates is for the
public to be careful when offered cheap product and appre-
ciate the quality is probably bad, to heed the appeals about
preservation of an artist's creativity, and so suppress the pi-
rate.market in France by the simple expedient of not buying
the illegal wares.

The ideas to help fight the battle continue to pourin. Oneis
to protect cartons and paper used in cassette/disk produc-
tion by watermarks, in the same way as banknotes are pro-
tected.

But the warning signs are there and there is no doubting
that industry action against the pirates is being stepped up.
At the root of it all is the need for all national and international
agreements to be properly implemented. That and adequate
sanctions and punishments against those who are caught in-
fringing the law. HENRY KAHN

Billboard]

The french independent company

BAGATELLE

Record Production and Music Publishing

BAGATELLE, the french home of
Bob Dylan, Manfred Mann, Carlos Santana, Country Joe McDonald,
Carly Simon, Todd Rundgren, Uriah Heep etc. Publishing Companies

Bagatelle, 10 rue Washington, 75008 Paris France
Cable: Bagatelmusic - Phone 3538 42 56

Brigitte Bertholier-Spahn - Denis Bourgeois
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phonogram

| The n° 1 record company in France.

114 certified gold records over the

past 5 yzars. |

| Tne best creative, promotion and dis

tributior organization always ready
to welcome new talents and produc-
tions to participate in success.

phonogram 24 Bd de 'Hipital 75005 Paris - France - Tél.: 336.32.30 - Télex: Param 270673 F - Cable add-vss: Phonogram Paris
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The French

By MIKE HENNESSEY

In little more than a year the French music industry has un-
dergone a remarkable transformation which has not only dra-
matically changed the character of the domestic market but
has succeeded for the first time in achieving a small but sig-
nificant penetration of French product into foreign markets,
notably that of the U.S.

Although one of the most technologically and culturally so-
phisticated countries in Europe, France had long been re-
garded—as far as popular music is concerned—as one of the
backward markets of Western Europe. For some outside ob-
servers the most dramatic manifestation of the country's ec-
centricity came in January 1964 when the Beatles made their
French debut at the Pans Olympia and the French responded
with wild applause . . . for Trini Lopez, who was second on the
bill. For all the massive publicity and abundant talent, the
Beatles had a harder time gaining acceptance in France than
in any other Western country.

Another massive peculiarity of the French market at this
time was the domination of the extended play record—a four-
track 45 rpm-product in a four-color sleeve which was costly to
produce and whose main achievement was to delay the im-
plantation of the single and the LP. The fact that EPs survived
in France long after they had lost favor in other European
countries was to @ large extent due to the fact that French
record buyers were buying artists rather than songs.

The fidelity of French fans to their idols is almost ferocious
in its intensity and this enduring loyalty, coupled with the
deeply engrained traditions of the French chanson, have al-
ways in the past combined to make the French market pecu-
liarly resistant to foreign product and the French industry a
particularly poor exporter of songs and, more especially, art-
ists.

The French top 10 for July 20, 1968, reveals only one inter-
loper—*‘Jumping Jack Flash'' by the Rolling Stones at num-
ber nine. The other positions are occupied by such durable
French artists as Johnny Hallyday, Mireille Mathieu, Sheila,
Pierre Perret and French-based Greek acts Nana Mouskouri
and Aphrodite's Child (with Demis Roussos). In other weeks
of that same year the names Joe Dassin, Claude Francois, Gil-
bert Becaud and Sylvie Vartan recur.

Look at the charts five years later—and the principal names
are Johnny Hallyday, Mireille Mathieu, Sheila, Pierre Perret,
Nana Mouskouri, Demis Roussos, Joe Dassin, Claude
Francois, Gilbert Becaud and Sylvie Vartan.

And in 19767 Claude Francois, Sheila, Sylvie Vartan,
Johnny Hallyday .. and so on.

This remarkable conservatism on the part of the French
public not only inhibits the penetration of foreign product, it
also makes it extraordinarily difficult for new talent to emerge
in France—as is cbserved elsewhere in this section.

Of course over the last 10 years some new names managed
to break through—Gerard Lenorman, Mike Brant, Ringo,
Frederic Francois, Michel Sardou Dave, Christophe Veronique
Sanson and Julien Clerc, to name a few—and as far as foreign
product is concerned there has been the continuing phenom-
enon of Pink Floyd, whose albums sell fantastically well in
France and, more recently, the acceptance of the huge inter-
national hits of Abba; but by and large the French market and
French production have remained massively oriented towards
the French show business establishment—that is, until the
first rumblings c¢f the French music revolution were heard
something over a year ago.

It was at about that time that a number of young independ-

Mike Hennessey is Billboard’'s European Editorial Director.

evolution

Francis Dreyfus (ébove, circle) the man. behind Jean-Michel Jarre (above).

ent producers recognized that the way to conquer the inter-
national market was to produce an international sound—a re-
alization no doubt hastened by the success of German
product by Donna Summer, Giorgio Moroder, Boney M, Silver
Convention and others.

One of the earliest into the field was Henri Belolo, producer
of the Ritchie Family, who had tremendous Stateside success
with **Brazil,” “‘Best Disco In Town' and *‘L:fe Is Music."" That
was the beginning of a run of success for Belolo who also
scored with Patrick Juvet's | Love America’” and Village
People's “‘Macho Man,"" produced with Jacques Morali, which
went gold in the U.S. within three months of release.

Another great pioneer in this field has been France's most
successful independznt producer, Claude Carrere, who has
masterminded the career of Sheila since her early '70s
schoolgirl hit with *L'Ecole Est Finie.”" It was Carrere who de-
veloped a whole new strain of singles product five years ago
with artists like Ringo and Romeo, aimed at capturing the
teenage audience before they developed a predisposition for
the established artists; and it was Carrere who launched
Sheila on a new disco career with an inspired update of *‘Sing-
ing In The Rain,”” and scored heavily with Belle Epoque whose
total sales top four million.

On a totally different tack, Francis Dreyfus provided further
international prestige for French product by discovering and
promoting Jean-Michel Jarre, a brilliant exponent of elec-
tronic music whose '‘Oxygene’’ was an énormous Success.

Says Dreyfus: ‘‘For years there were plenty of imitators in
France but few real creators. The radio stations constantly
programmed the established artists and it was almost impos-
sible to get airplay for an instrumental artist like Jarre. So we
promoted him through hi fi shops, through clubs and discos,
and also through jukeboxes. The public began to realize that
there was more in recorded music than the limited output
they heard on radio.

“Now more creative people are breaking through—artists
like Patrick Juvet, Christophe and Jarre and it seems at the
moment that everytning which is French is suddenly in vogue
internationally. However, | don’'t know how long it will last.”

That reservation on the part of Dreyfus underlines the fact
that the so-called *'French sound” has absolutely nothing to
do with the traditioral French style of popular music. Leaving
aside genuine innovators like Jarre, the French sound is an
amalgam of international pop styles with a strong disco ori-
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entation and it would be quite wrong to suppose that it is
sweeping the country. What it has achieved, however, Is
greater international recognition for some of the bright young
creative people in the French music industry.

And now, after Jarre, comes Plastic Bertrand, France's an-
swer to the punk rock movement and the creator of ““Ca Plane
Pour Moi" the first French language record to reach the Bill-
board Hot 100 in 15 years. Bertrand is a Belgian national, pro-
duced by Roland Kiuger of RKM and, curiously enough it was
a Belgian artist—Soeur Sourire—who had that French hit 15
years ago with *'‘Dominique,”” though it was a song of rather
different genre!

Another major breakthrough has been that of Cerrone who
burst on to the international scene last year with “‘Love In C
Minor'" and whose ""Supernature’ album has sold something
like a quarter of a million copies.

Jean-Manuel Scarano and Nicolas Skorsky have had great
success with Santa Esmeralda and Jean-Claude Friederich,
who launched Swedish disco artist Madleen Kane at MIDEM
this year with a lavish promotion campaign, and has had the
satisfaction of seeing her make the top three in Billboard's
Disco Action chart.

Rockollection by RCA's Laurent Voulzy has been a tre-
mendous hit throughout Eurcpe and Jean-Philip lliesco, a
former jingle composer, and Didier Marouani have achieved
international success with Space, released in the U.S. through
Casablanca.

Alex R. Constandinos has made his mark with “Romeo &
Juliet' and *‘Love & Kisses No. 2'" and Roger Tokarz has seen
“From East To West'" by Voyage achieve success in the U.S,,
Italy, France and the U .K.

Adopting a slightly different approach to the matter of
achieving international success with French productions is
Karel Beer who created the Initial Recording Company at the
end of last year and whose energies are devoted exclusively to
the recording of expatriate U.S. and U K. talent. *‘| want to
record these artists in the conducive atmosphere of Paris and
then try to establish them in their own countries.”” The IRC's
first release was an album by the Birmingham group Bach-
denkel.

Just as French produced repertoire is finding increased re-
ceptivity outside France, so the national market has become
more open to international product. A top 20 published in a

(Continued on page F-19)
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French
Publishers
Regroup

Philippe Seiler, for the next

six months president of the

new French publishers’ as-
sociation CSEM.

After five years of often
heated discussion, French
music publishers have
agreed to merge their two
professional organizations
into one: the Chambre Syndi-
cale de I'Edition Musicale, or
the Music Publishers’ Syndi-
cate.

The new grouping was agreed to at a meeting in the French
copyright collection agency SACEM by representatives of
some 100 French publishers.

These, for many years, had been split into two associations:
ASDEP (Association Syndicale des Editeurs et Producteurs),
mainly younger publishers and independent producers; and
CSEML (Chambre Syndicale de la Musique Legere), the light
music association, dominated by the more traditional publish-
ers.

Until full elections next year, CSEML president Philippe Sei-

ler, general manager of Paul Beuscher, will head the new as-,

sociation for six months, succeeded by Georges Roquiere,
president of the old ASDEP.
Headquarters are in the new Maison de la Musique, at

Neuilly, just outside Paris.
Billboard

Is Le
The

The overall freeing and liberalization of the French radio
monopoly looked closer than could have been imagined when
the government took drastic action and introduced new penal
measures of heavier fines and longer imprisonment for illegal
broadcasting.

However, the original law was regarded as being contradic-
tory so that, starting with the “‘ecology’’ stations, there were
soon some 20 illega! stations taking to the airwaves.

This happened in the wake of the situation in Italy. Addi-
tional weight was given by both SNEPA, the industry syndi
cate, and SACEM, the French copyright society, issuing state-
ments which deplored legislation which, if followed to the
letter, left France with just a single radio network, France In
ter.

But the monopoly was to be infringed upon literally 24
hours a day. The peripheral stations, such as Luxembourg
and Europe No. 1, beamed in on France, have a far wider au-
dience than France Inter. But the truth is that neither station
is really “free,"” since the French government is financially in-
terested in both stations, and both outlets have studios in
Paris.

This essentially means that, though the stations are said to
be independent, the government is in a strong position to dic-
tate terms. Should either station act directly against govern-
ment wishes, then its right to use French postoffice cables
could be withdrawn.

In fact, this has already happened. Luxembourg advertised
wine, which is not allowed in France on television, and as radio
has no advertising spots, there is literally no on-air alcohol ad-
vertising. Action was immediately taken by certain anti-drink
groups and daspite the fact that the broadcasting system of
Luxembourg is in the Luxembourg territory and not in France,
the network was forced to put an instant halt to this kind of
advertising.

The growth of pirate stations produced some legal reaction,

but on the whole the government
simply jammed the stations as far as
it could.

It did try to pick out some stations
for prosecution but tripped over the
constitution itself when it attacked Radio Fils Blue, of
Montpelier. The examining magistrate took the view that
as free speech is guaranteed by the constitution, no legal
action could be taken against the pirate station. Further-
more this decision was confirmed on appeal.

This had an immediate effect. The government de
cided to tighten up the law, despite the fact that the constitu
tion over this matter is by no means clear. Yet the subsequent
debate in the National Assembly showed that the government
was not opposed to certain local stations, though under cer-
tain conditions. In the industry, this was regarded as so much
“sand in the eyes," as such stations would cost a lot of money
both to run and to build.

And in any case, successive governments since World War Il
have shown hostility to this branc of freedom, despite the fact
that free radio existed in France before the war.

Government measures were hit again, though, by the sen-
ate, which amended certain areas of them. The senate in-
sisted that the law could not be retroactive and that stations
being prosecuted could not be subject to penalties which had
not as yet become law.

Additionally a committee has been set up to study the cul
tural position of future audio-vision, and this could have a
bearing on radio in France. There are far too few stations and
therefore musical and other cultural outlets are strictly im-
ited.

Further, the whole question of regional stations in one form
or another will again be considered. The pirate stations have
certainly not decided to disband and seem determined to con-
tinue testing the situation.

And a last prospect is that the controversy about payment
of copyright fees by both French radio and the peripheral sta-
tions for the broadcasting of records may not, in the last re-
sort, meet the wishes of the record companies.

The case against France Inter has been heard in the copy-
right field, and it seems SNEPA has lost its argument. But the
findings have not been published and therefore nothing can
be regarded as official.

The situation is so flexible and fluid that the original suppo-
sition stands firm: Freedom in French radio may well be a lot
closer than anyone could have imagined. HENRY KAHN
Billboard
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A DIFFERENT MUSIC

JEAN-MICHEL JARRE

Million seller worldwide
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PAT RAINS (BLACK NEON MUSIC INC.)
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Brighter Future

® Continued from page F-3

But while many French companies, Barclay among them,
believe the lyrical language barrier is slowly being eroded by
international acceptance, Carrere believes it is still very much
there. The French artist who wants to find success in the U.S.,
he says, has to sing in English and also sing without trace of
accent.

Obviously every French record company plans far ahead.
Phonogram, as an example, plans on a 10-year schedule, with
no real certainty as to what is likely to happen musically. The
theory is that plans are made but are there to be changed.
Most of the companies do believe the scene is set for the
next three or four years, while accepting there will be further
changes.

Francis Dreyfus, of Motors, who produces Jean-Michel
Jarre, claims that France has now lost its timidity and
emerged triumphant, though he accepts that the future has
to be handled with care and attention.

Virtually every French producer believes that music is likely
to become more international than ever before. Pop music is,
in a sense, less international than classical, for various ob-
vious reasons. Pop's roots rest with the mass, the folk of the
region. This made it easy to identify various styles: the heavy
tread of German popular music, compared with the nostalgia
of Latin sounds, both vastly different from the music stem-
ming from the U.S. and U K.

Patrick Zelnick, of Polydor, France, is convinced that the
new international spread of pop music will be remarkable.
There will be no one style. Jazz, rock, pop, disco and the other
defined kinds of music will all have a place, but the one ingre-
dient i1s that each will have to be good. The mediocre will van-
ish and he feels this will lead to the production of fewer rec-
ords.

Currently 30% of the records produced in France repre-
sents 70% of the total sales and very few disks sell more than
20,000 in France. Fewer yet sell enough to reach gold disk
status.

So now the producers look for talent. Names just emerging
include Christian Poule, Cyrille Verdeau and Renaud. As they
come through, Eddie Barclay insists that French popular mu-
sic, including disco, is expanding at export level, simply be-
cause ‘‘France has the best arrangers.”

French industry feeling is that the arranger is to records
what the director is to films. Phonogram's Louis Hazan is con-
vinced of the truth of this. He says the musicianship of the ar-
ranger, providing the real color of local pop, will play a vital
role.

But export and import increases will, it is felt, grow for all
countries. Zefnik. of Polydor, says: *'There are good studios in
all countries, anc means of distribution are roughly the same.
Supermarkets arz now handling disks in a big way. There will
be a consistent increase in the demand for real talent.”

The emergence of electronic music, via the synthesizer, has
done a great deal to give France the boost which carries it for-

ward fast. _
Two names in this field clearly stand out: Jean-Michel Jarre

and Cerrone. The former was a member of the music research
team employed by French Radio. He was the first to introduce
electronic music to the Paris Opera in 1971, and a ballet 1s
being composed around his recording ‘‘Oxygene,” which
earned gold disk awards in no less than 30 countries.

Cerrone also captured the imagination of the U.S. He has
his own production company Malligator and helped kindle the
fires of success for **the French sound’” with his hit “"Love InC
Minor.’" His production in association with Don Ray led to vast
tape exports to the U.S. It is estimated that his tape sales will
make him a personal fortune while also really establishing
French music in this field.

Barclay's EGG label, described in advertising as a new ex-
perience, 1s also riding along on the typical *‘French sound,”
though Barclay could well be the iast to admit it. His simulta-
neous release of seven electronic albums is proof enough,
though, that he feels he has unearthed the secret. His product
touches the crest of the success wave and he plans to do ev-
erything needed to stay there.

An often-asked question in France is: How many disco:
theques are there in the country, and just what is the strength
of their value in promotional terms?

For the French, promotion is a tremendous problem.
France is badly served by radio. There are the peripheral sta-
tions, but despite their importance to music promotion, they
still pay a great deal of time to quiz programs and chat shows.

In fact, there are some 4,000 discotheques in France, and
in general customers who want to buy a record are given all
the information they need actually in the clubs.

There are alsa links between radio and clubs. Jean-Claude
Borelli, who records for Disc AZ, may promote a new record via
the peripheral radio stations. But CBS has linked with Holly-
wood Chewing Gum (General Foods) to produce an attractive
competition, sure to pull in consumer interest, which is linked
with 20 French discos. Groups are invited to send tapes for
judging, with a grand-finale at Olympia in Paris, associated
with Radio Luxembourg. The top prize: a recording session at
Nashville, Tenn.

Further evidence that the discotheques can have special
promotional interest in France is that the groups involved in
this latter contest will appear live in several of them. Addition-
ally, a Music Media survey showed a steady stream of French-
produced disco records now being played in the clubs.

In the 1973 period, the top records were all U.S. The follow-
ing year, American disks dominated, but there were places at
the top for British product. By 1975, Germany was included,

(Continued on page F-21)

Sonopresse’s
Gets Results

By PETER JONES

After just a year as a wholly-owned EMI group company,
Sonopresse has gained industry-wide acceptance in France as
a chart and sales contender.

But the gcing has been far from easy. The transfer during
the 1977 falf of stock to the EMI new computerized distribu-
tion center (SODIP) proved to be fraught with hang-ups and
hassles and there were, for a while, near-disastrous effects on
deliveries.

Through meticulous work in the stock department. and a
sales team that just wouldn't give up, the company rode out
the storm and everything was in order for the Christmas sales
spree.

Since then, the company's hit record has been impressive,
starting with ELO’s **Turn To Stone,” which had nine weeks in
the chart, first appearing January 1. This was followed by a
string of big-sellers, including Robert Gordon/Link Wray with
singles; Darts, with two consecutive singles from one album,
both hits; and Samantha Sang, who covered the Bee Gees’
song ‘"Emotion."”

Additionai hits, of varying musical styles, have been Kate
Bush's "Wuthering Heights,’ the U K. singer gaining immedi-
ate acceptance in France; the Michael Zager Band's *‘Let's All
Chant;"" and Crystal Gayle's “‘Don’'t It Make Your Brown Eyes
Biue.”

The acquisition of Sonopresse by EMI opened up unfore-
seen horizons for its international a&r, currently representing
UA/Blue Note, Capitol, Magnet, Private Stock. Transatlantic,
MPS and Durium, among others. Following the set-up of the
independent Capitol a&r and promotion office inside the
Sonopresse structure, the whole of the Capitol back catalog
has been reviewed, leading to re-releases and repackaging
projects that include double albums, boxed sets and a new
single and album range **Music In Gold,"" regrouping in a gold
package product from such as Ella Fitzgerald, Gene Vincent
and the Beach Boys.

Priority new product includes the Kraftwerk album *The
Man Machine,” launched at a vodka-and-caviare party in
Paris. And Tavares has gained market acceptance in France
for the first time through *Saturday Night Fever’” and now

Peter Jones is Billboard's U.K. News Editor

Young Team

has become a big-selling act. Both Mink de Ville and Bob Se-
ger are building reputations and Taste Of Honey is big in the
disco scene.

On the United Artists side, notwithstanding the loss of Jet
Records whose major act ELO was launched by Sonopresse,
there are big hopes for the fall via a new Crystal Gayle album;
material from Gerry Rafferty, now building steadily; the Stran-
glers, and Dr. Feelgood.

Acquisition of the MPS jazz catalog by EMI and its sub-
sequent distribution by Sonopresse in France made it profit-
able to create a jazz division within the company, handling
Blue Note, MPS, Pacific Jazz, Aladdin, Liberty and Candid Art-
ists. In the somewhat crowded jazz field, Sonopresse has built
a good name through world exclusive reissues of albums by
Tal Farlow, Erroll Garner and Gerry Mulligan, and with previ-
ously unreleased product including George Duke, Alphonse
Mouzon and Monty Alexander.

Two aggressive independent companies have entered the
French market through Sonopresse, both in a big way. Mag-
net Records’ act Darts hit the charts in February with **Daddy
Kool and followed-up with **Come Back My Love,” consoli-
dating further with **Boy From New York City.”" And new sign-
ing Chris Rea, with a Gus Dudgeon-produced album and
single, is winning fans, and an intensive television campaign
by Guys and Dolls should give them the star-recognition in
France they already have in neighboring territories.

And Private Stock, after a long spell of U.S.-only slanted re-
leases, has hit the French scene, first with the Gordon-Wray
combination, then with Samantha Sang and the Michael Za-
ger Band. Upcoming priorities center round Gordon and
Wray; Cissie Houston, and, also produced by Michael Zager,
the team Nonchalence; and Benny Mardonnes.

Though access to EMI product is limited by the prior claims
of EMI's main French company Pathe Marconi, Sonopresse
has still done well with, for example, Kate Bush, and Marshall
and Hain's big U.K_ hit “Dancing In The City.”

There has also been action on the company’'s domestic a&r
front. Already released is product by Yugoslavian artist Tereza
and by new rock singer Rick Albano. Leading tv bandleader
Pierre Porte, a recent signing, 1s working on an upcoming
Japanese tour, and released this fall will be records by Mar-
tine Beaujoud, Stone and Patrick Abrial.

The company policy is towards retaining a small, tight team
of the fullest co-ordination, though expansion is inevitable.
The average age of Sonopresse management is under the 30-
year mark. Billboar

Paris
¢ 553.18.77

Roma
7 32.49.36

Kathleen Del Casino
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‘The Nightmare Of Trying To

AUGUST 12, 1978, BILLBOARD

Michel Poulain—Pathe-Marconi a&r chief.

By MICHAEL WAY

This very month, some 250 recordings will be released in
France, providing retailers and radio station chiefs alike with a
near impossible selection task if a fair promotion and alloca-
tion of time is to be achieved.

But it is a virtual nightmare for the young artist, however
talented, and the team of professionals behind him.

So how to become a Jacques Brel, Charles Aznavour or Syl-
vie Vartan? For the success of these artists, and there are doz-
ens of firmly established French performers, i1s assured by
guaranteed air-time on radio and television because of their
status. The retailers also know that sales by such artists pose
no problems. But they literally don’t know where to start on
the others.

In release terms, June is always an exceptional month for
France, and the majors and minors, independents and pub-
lishers, seek the big summer hit at this time. The traditional
“tube de I'ete,”” which could make a newcomer a millionaire
almost overnight in a country with a market around the 100
million annual record sales mark, representing two disks per
person per year.

Confirmation of the durability of the truly established
French artists 1s proven by the charts. A recent Radio
Luxembourg listing gave no less than eight of them in a top 20

it

Yves Duteil—took four years to reach the top.

which included disco and foreign material. As Jean Kluger. of
the Bleu Blanc Rouge publishing company, says: Once you get
there, in France, you mostly stay there.”

Yet there are currently in France a dozen or so artists, of dif-
fering styles, who have made it in the past year or so, thanks
to the combined efforts of their own talent and the record
companies, publishers or independent producers behind
them.

They have reached it in various way. Vogue's latest success

SAINT-PREUX

Available from Héloise Disques. Paris.
o 553.18.77 & 727.07.51
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Patrick Loubie—*‘will soon be known by
a broader range of the public.”

Plastic Bertrand—his second disk has
already topped the half-million mark.

story, punk performer Plastic Bertrand is
a phenomenon of less than nine months.
his first title **Ca Plane Pour Moi"" genuinely
hitting the one million sales mark, and his
second already well over the 500,000 tally.

Yves Duteil, from the Big EMI Pathe Marcon
stable is a different story. He had been around four
years or so before really reaching the top after a week-long
season at the Paris Theatre de la Ville in September. 1977.

Independent sources say that EMI spent as much as
$200,000 in pushing Duteil to the top after his initial success
in winning the French-language song contest at Spa, Belgium,
back in 1974,

EMI's top a&r man, Michel Poulain, French and foreign ar-
tistic and creative services manager, admits that the Duteil
campaign needed a lot of patience, which was only rewardec
with sales of “‘La Tarantelle' following the artist's Paris ap-
pearance.

“‘Even we were surprised, for Duteil had not really changed
artistically. We had done the same thing before and it hadn't
worked.” The Theatre de la Ville appearance was an expen-
sive gamble, the whole promotion costing some $12,000, but
it did enable EMI to bring together the sort of people. mostly
from the radio stations, to hear the artist.

Duteil appeared at the Theatre de la Ville, which promotes a
wide range of artistry from theatre, modern dance and classi-
cal music, because to get into one of the big theaters, such as
the Olympia, is virtually impossible in these days of big-star
domination. Also, as Poulain comments, a promotion cam-
paign for Olympia, with all the back-up work, could cost up
wards of $50,000.

It was four years tor Duteil, but 12 years for Bernard Lavil-
liers, for whom Barclay Records took the plunge with an Ol
ympia appearance in March, 1977. The blues-rock-samba art-
ist was nevertheless a special case: he sold records prior tc
Olympia, and without the backing of radio airplay, deemed sc
vital for a breakthrough.

Lavilliers, from St. Etienne in central France, already had a
wide local following and played the clubs and cafe-theaters
now blossoming in Paris.

Despite the difficulties of getting airplay for an artist. Pou-
lain describes the French as *‘a great public,”” with numerous
artists gaining a foothold in the charts not via radio but by
“word of mouth' and the press. Lavilliers is one of the biggest
current examples of this phenomenon.

Poulain's patience with Duteil echoes a controversy in the
industry between the big record companies and the smalier
independents where the argument is about who does the bet-
ter job. Poulain believes that only a major can do a full promo-
tion campaign because of the financial resources behind it. it
has the capital for investment.

Recording costs anyway are high, ranging from $5,000-
$10,000 for a single and $18,000-$40,000 for an album.

The same line is taken by Jean-Jacques Tilche, head of ma-
jor publisher Intersong, who is also prepared to work hard and
long on an artist. Patrick Loubie, produced by Intersong on
the Polydor label, has so far made two singles, one of them
“Une Petite Fille Que Fait Des Pates,”’ but neither sold more
than 40,000. “But I'm not in a hurry,” Tilche says. For Loubie
is now known in the industry and will be soon known by a
broader range of the public.

EMI's Poulain insists that only the big companies, with mas-
sive distribution and administrative expertise, as well as artist
and promotion resources, '‘are best placed for the job and
know where they are going."”

It is generally admitted though that the smaller production
company, with limited resources, is far keener on rapid re-
suits for its product, which can prove hazardous for the up-
and-coming artist. Yet some of the risks can be cut if license
deals are signed with distribution firms, while the major
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Renaud—up-and-coming Polydor artist.

record companies often finance independents if the material
is good.

Brigitte Bertholier-Spahn, of the independent Bagatelle
publishing production company, admits that the smaller
firms badly financed but asserts: *‘We can do a better jobon a
new release than a big record company."”

This view is shared by Michel Leclerc of Rideau Rouge, an-
other independent publisher-producer. “The artist is better
served by the smaller and perhaps more efficient team,” he
comments.

But dominating the whole artist-launch scene in France is
the near monopoly enjoyed by France's radio stations, the
state-owned France Inter, and the commercial channels Eu-
rope No. 1, Radio Luxembourg, and Radio Monte Carlo, in
which the state also has a share. As all producers agree, these
four stations put out near identical material, both spoken and
musical, and are extremely difficult to break into.

appearance last year.

The problem became more intense with the general elec-
tions of March this year when programmers were obliged to
broadcast far more spoken-word material than probably ever
before. The symptoms have remained, with the public seem-
ing to want more spoken word, and on ‘‘bad days” (for the
music business, that is) barely 70 records a day are played,
with low hourly averages of only six or seven disks.

As one producer complains, 10 years ago there were several
program chiefs for each station, providing more promotional
chances for young artists, but now there is just one.

Behind this situation is a major headache, the demand by
the three commercial radio stations (and sometimes the offer
by publishers) of joint publishing rights on new records. While
often on a 50-50 basis, radio stations even take complete
rights, but guarantee airplay. ‘‘Payola by contract’ is one
view. But the whole record and pubiishing industry looks set
to submit to the trend, so making it more serious at all levels.

Bernard Lavilliers—Barclay took the plunge with an Olympia

Alain Souchon—a big success for RCA.

The only solution, all say, is the eventual legislation of to-
tally independent radio stations. But, following new, strict
government controls on pirate broadcasting, this appears still
a long way off.

The French industry now looks enviously at the situation in
the U.S. and U K., where local radio, under proper control, is a
fact of life.

As a first step, many French record producers wouid like to
see the introduction of regional radio under the auspices of
state-owned Radio France, but few would accept the anarchy
of the Italian situation, where pirate stations abound.

But in fact, most are awaiting the arrival of radio by satel-
lite, which would escape government control, and this is ex-
pected in five years' time. Already one commercial radio sta-
tion here is negotiating with American radio executives.

In reply to the current situation, the radio stations insist
they are giving the public what it wants, though lack of diver-
sification among programs has to be noted. Record producers
argue that journalists and advertisers dominate radio air-
waves, whereas music, which is what the public wants, takes a
poor third place.

Itis generally agreed that the commerical radio stations de-
vote 7.5% of music air-time to records in which they have
taken joint publishing rights, with much of the rest dominated
by established French artists and foreign material. The record
companies further complain that while an established artist
can get anything played, be it good or bad, new talent is
locked out.

Legalization of independent radio may be deemed vital to
break the monopoly of the radio and tv stations in record pro-
motion, but all producers agree that if the material is good, it
will sell—and the program chiefs will play it. Billboard
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Patrick Villaret, of Editions Barclay.

Brigitte Bertholier-Spahn, of Bagatelle.

As the thriving French music industry evolves, its publishing
sector is becoming more and more American in style. The
number of publishers has snowballed in recent years as
young writer-performers take their compositions right
through to the production stage.

This has obliged many of France’'s traditional publishers to
go into production themselves, despite the considerable fi-
nancial outlay, in order to earn the maximum from the works
they themselves represent.

Another reason for the **‘Americanization’’ of *‘I'industrie,”
as the French call it, is the rapid expansion of disco music
which has at last enabled a wide section of the French busi-
ness to score solid international sales.

Says Patrick Villaret, of Editions Barclay: **We've never sold
as many records around the world as we do now."”

The majority of publishers have taken the expensive
gamble of going into production to protect themselves
against the new breed of writer-performers who, as in the
U.S.. set up their own publishing and production companies,
often on the strength of one title.

As a result, fewer writing artists now offer their material to
the traditional publisher, one of France's two biggest publish-
ers along with EMI.

He affirms: “*All 1s about to change. There are no more
rules. Everyone today is a publisher. They think that putting in
money 1S enough, but it is not. All we can do is to wait until
they disappear from the scene. because we'll still be here.”

Claude Pascal, who himself is now solidly entrenched in
production, echoes these comments. **The business is about
to break up into a thousand components. Thirty years ago,
there were few publishers. Now those moving into the busi-
ness are not even professionals but are just businessmen set-
ting up a company as a gimmick. But they cannot last as they
are not experienced enough to resolve the complicated prob-
lems of a publishing house."”

As an independent, Pascal, who represents such foreign
catalogs as Chrysalis and Heath Levy (U.K.) and Gypsy Boy,
Springtime, Chandos, Blue St. and Boz Scaggs (U.S.), has an-
other battle on his hands against the big international pub-
lishers, such as Intersong and EMI.

To counter them, Pascal, formerly with Pan Am and now 18
years in the business, created the UEP (European Union of
Publishers), linking with active independents in other Euro-
pean territories so as to be able to sign continent-wide deals
with U.S. publishers in particular.

His partners in a venture he describes as “‘competition for

1}
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Jean-Jacques Tilche, of Intersong, France.

the majors’’ are Abba mastermind Stig Anderson’s com-
panies in Sweden; ATV, London-based; Roland Kluger's pub-
lishing empire in Holland and Belgium; Intro in Germany;
Clippers, the Spanish publishing house; and Durium, from
Italy.

Other independents also into production are Marcel Lecl-
erc, of Rideau Rouge; Brigitte Bertholier-Spahn, of Bagatelle;
Jean Kluger, brother of Belgium’'s Roland, at Bleu Blanc
Rouge; and Barclay’'s Villaret.

Comments Leclerc: “It's in the nature of things and the
only means of doing a good promotion job."" He agrees there
are risks, but says publishers are in a position to produce what
they want and what they believe in.

In the “'straight’” publishing scene, Leclerc, whose company
launched Julien Clerc and represents the catalogs of Stevie
Wonder, Neil Diamond, Kris Kristofferson and Gilbert Becaud
among others, says that on an international level the smaller
company can be more efficient than the giants as it can
choose its own subpublishers in foreign territories.

Leclerc also comments on the ‘‘sudden’ appearance of
new publishers and he admits he hopes some of them *‘will
succeed.”” To counter them, he says, it is up to “'the serious
publisher to explain to writers and artists where their best in-
terests lie.”

At Bagatelle, Brigitte Bertholier-Spahn and Denis
Bourgeois go so far as to aver there is ““no more traditional
publishing.”

On the recording side, Begatelle produces some eight or 10
disks a year and are currently promoting an electronic disco
album by Jean-Yves Labat. Here, too. there are complaints.
Brigitte Bertholier-Spahn regrets that in a current period of
high record production there are only six major distribution
companies In France.

“It is worrying to see the large number of new releases,”
she says. “'Everything is full at the moment, from studios to
pressing plants. And I'm afraid that the big record companies
have a virtual monopoly on distribution.”

Kluger, whose Bleu Blanc Rouge firm is now based out at
suburban Marnes La Coquette, says the business has really
changed, though he has always linked publishing with produc-
tion as he usually works on a title-by-title basis.

Remarkable how the French industry is becoming Ameri-
can-style, with the frequent arrival and disappearance of pub-
lishing companies, Kluger adds that the U.S. phenomenon of
up to five publishers per title had not yet reached France
where, it is decreed, a maximum of two only are permitted by
law.

To counter the upsurge of virtual one-man writer-per-
former-publisher-producer companies, Kluger has set up his
own writer stable under Daniele Vangarde, called Zagora Mu-
sic, while much of Bleu Blanc Rouge's production on the Bi-
ram label is distributed by Phonogram.

Kluger says France is scoring strongly in the disco world, so
breaking into the U.K. market—'‘which had been virtually
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French Publishing
Goes American

French independent publisher Claude Pascal.

closed to French artists. Few records are made just for France
now and the openings abroad are much better now. A good
example is an album of bouzouki music in the disco field
which we placed abroad in just 10 days. The public. too. Is
much more open to new product.”

Many industry leaders in France, however, do admit that
disco product is not always of the highest quality in France.
But one said: ‘Better to have disco than nothing at all.”

Patrick Villaret, of Editions Barclay, has been in production
for seven years and to compete with the new writer-performer
wave has set up his own stable of young producers. He says
firmly: It is vital to do so.”

Villaret, who has just produced a Marion Williams album for
RCA and who represents notably EMP and Downbreaker Mu-
sic (U.S.) and Ricordi (Italy) in France, says: *‘There has been
very rapid evolution in France, with young publishers out to
earn a lot of money very quickly. | am not in the same gener-
ation, but | am having to adapt.”

Both he and Jean Kluger agree that the cover situation has
also evolved. “'You can't do a cover of the Bee Gees or Cer-
rone,”" says Villaret. And Kluger adds that with the inter-
nationalization of current hit music. mostly disco-style. a pub-
lisher either had to be extremely quick on the scene with a
cover, or not bother, as the imported original would sweep in.
whatever the territory or the language.

Of the major companies in France, Tilche's Intersong is into
production, white EMI, under Alain de Ricou, though promot:
ing a lot of newly-written material, is one of the few to stick
with traditional publishing with little production involved. But
de Ricou says: **‘We would die if we just collected copyrights.”

Heading a team of four professional managers within the
EMI publishing group in France, de Ricou says that he boasts
10 a&r men, more than EMI Records and Phonogram added
together. “The publisher is the radar system for the record
company, but | do agree it 1s now more difficult to place a song
with an artist.

“Our role here is not to collect. It is to promote foreign ma-
terial and cover recordings. Many publishers are into produc-
tion because they cannot place records with the record com-
panies, but | can.

“France is enormously creative, the biggest in Europe and
third in the world, so there is obviously a place for the pub-
lisher. | stress the great tradition here of the writer-pertormer,
but publishers only go into production with such writer-artists
so as not to lose them.”

But he complains about the lack of traditional publishers
and says the industry needs more competition. There are
also, he says, fewer traditional-style interpreters with whom
publishers can place songs, so some of France's inter-
nationally-known writers are going through *‘a rather lean
time."”

One traditional publisher to stay out of the production
trend but to benefit profitably from the disco scene is Paul

{Continued on page F-23)
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With all those French fashions
dancing the night away, it's a shame
_the™in” discos aren’t equipped
with chic Paris-Power.

Colerthcastized @t’daﬂfnm

RIGHT

Qower

PMP 4028

acoustics

PHOND 1

PHONO 2

* French audio

GRAPRIC EQUALISER

PMP402B

Professional mixer especially designed for the Disco job “Electrostart” system allaws instant remote starting of turntables
when volume slider pot is raised. @ 2 phono inputs (RIAA/line selector) with adjustable sensitivity e Special D.J. input with automatic fading
of music when speaking in microphone. It features separate bass and treble controls, low cut and presence switches, pan-pot, echo-send
volume and adjustable sensitivity. @ 4 microphone inputs convertible into two stereo tapes or lines with adjustable sensitivity o 1 fixed level
extension input e 2 independent stereo outputs with switchable fitters @ 5 band stereo equalizer switchable on every output ¢ Complete
stereo moriitoring system by 8 chms headphone and sharp calibrating on two large vu-meters associated with LED peak level indicators.

Size : standard rack 197, 483 x 263 x 170 mm. Weight : 9 kg.

Power... ful sound with Paris-Power
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Double Six

Professional stereo Power amplifier. Featuring high sound definition.
Total electronic protections complete separation of Power supplies
2x120 W -RMS

into 8Q (2 x160W - RMS into 4Q).

Size: standard rack 19", 483 x 450 x 89 mm

PMP 503 C
Professional universal
mixer for sophisticated
discotheques,
audio-visual studio.

TAP 210
Stereo 2 x 10 band
graphic equalizer.

Eyou’re a chic distributor, Paris-Power needs your chic distribution.

“Disco”

enclosures
3 way speaker

enclosures for discos.
Control 12, Control 16,

Control 16 JBL.

“Disco”
enclosures

for ceiling

3 way speaker
enctosures especiaily
shaped to be fixed in the
ceilings.
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6, rue Rossignol-Dubost-92230 Gennevilliers France - Tel. 793.65.12 - Telex 630 504 F
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