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4 U.S. Studios Chosen As 1st RECORD INDUSTRY'S BEST YEAR e
For 3M Digital Master System = Strong Sales, Profit

LOS ANGELES—EKecord Plant A&M Records and Warner Bris Revords in Los Angeles, an -
Sound 80 m Minneapolis wall become the first four studios o wke delivery of the 3M Digial Au os u re a In
dio Muaslenng ayvslem

-\:I:Iﬁnl,;uh ,|:|,'||.|.I.i delivery dutes are LNMEErin 1|| T sTUC s Dave amsinig |."p|_' i (R
(or their mital digilal recordings with the new machines. The nirst commerci product 1s antice By STEFHEN TRAIMAN
sated early next year EW YORK-LConunuinge strone siles | | and decomy I préssure on prol mark 1
I‘HII_‘I:M[:H-:LHIHI I L'\[‘t'-'l-'-! lparrmve withon <3 davs atthe Kecord Plant aind A&M for in-=stud i, record imdustry as il moves I|||-I'-::_I- e second hall of whiil i85 shaping ds thie BlgEes U eV el
pre-gehvery evaluaton. Final dehivery ol a wilh documenied hgures from the most recent Ninancial guare TR ||||I-||L. fLeld lubels
svalems s éexpected belore vear-end rackjonbers and retaders, and informanon gleaned rom key execunives of Pkt Wi
A&M’s Cutouts 1 we had arbatranly selected the studios 1o pames, the pmcture overall s encouraging —even lor thase Hirms with problems
L e Lirsl, these would have been early chonces I 'he composite bears oul the recent prediction of 81 bullion Rross revenues [or the combaned L BS
‘ . - Pecause of their excellent reputations [or sug KRecords and Columba House direct markeung operanonsan 1978 < iwo years ahead of schedul
iGo To PICleCk cess und imnovation,” says Bob Brown, mar by Walter Y etmikofl, president of the CBS Records Group at the recent convention
keung director for the 3M Mincom Division Strong guarterly  sales were noled Ll
LOS ANGELES—In s irst ever sale of cug located in S0 Puaul, Minn recently by CHS. Warner Communication
-
| outs. A&M has commitied more than one mi The LA studios will be near the Mincom ASCAP'] BM' FﬂClng . i o A =
| hon unnis exclusively 1o Fickwick Interna diviston™s Camuanllo, Cahl, manufacturing fa . . tneraise dipped Trom record hirst-quarter lev-
tonal, with a k irge chunk con ipnsed of Quincy cihity while Sound 80 s near 38 SU Paul re New Antltrust SUlt? el Tor CHS and WOIL while RCA. Ansta and
lones” “Roots” LP search lacilitie Lhis situation. indicales Cuapilol noted strong bollom hine 2an
The deal, concluded last Monday (210 was Brown, will permit masimum Customer sup By MILDRED HALI Even those lubels with recent problems o
conflirmed by Bob Fead. A&M semor vice port at the outset WASHINGTON —Speculdtion s growin erallv note upturns, with improved perfor
president of markeung and distribution A protolvpe of the mult-channel system that the All-Industry Television Stations Mu inees Trom MCA and ABC, ollset by i second
He declined O diviige any olher aspecis of wak shown List NSovember al the AES in Sew sic License Committee may trv a CBS IvVpe al- gudrter reversal from an earlier 20th Centur
the deal or what other product was involved York. At that ume. 3N indicated that the unis tack on both ASCAP and BMI alleging anti Fox comeback
AXM s move into the cutoul markel. a dra would be sold Tor “under S150.000 trust violatwons through therr lhiwensing In the wholessling/retalling area. Handle
matic change in company philosophy, was ini In Muav, however, the compuny announged Prachices, das price HANE per s man Ca, the So fwo risck in the industry, posted
tally announced by label chairrman Jermn that it feels the hgure aecurately represents the The broadcaster commitiee which s nego a strong lirst guarter ending July 29, allér
Moss at the label's annual meetings last month value of the svstem. but it would. at least ini Laling with ASCAR over v station music | record Hiscal vear, while Schwiarle Bros. had &
|B|I|h.|_|r..l_~1-h|::- 29 [978). Uinbl now, il has re Lally, make the svstem available throueh 4 censing rates was reporied 1o have visited with pood Lirst quarter ain Februbrv-Apnl, on top ol
mained the last major industry holdout lease-rental arrangement in order w share re lustuce Depl. atnorneys here s bisl vear ever
While there 5 no conlirmanon ol Pickwick’s ~.|'t.|n-.l|'|||||. fiug |i-:._ niroduction ol the new | he reported visil gave nse o a double sp While Prickwwek Intermutwnual - the industr
r||,J|‘|-. lor the I"h-l.‘l...gl il 1s likélv the " Rools” lechnol = BRillbosard. Nuav 13 97K dlation: thal even il the v brogddeasiors hring Bjpoest rackiobber and fetanle 1ol hraken
albums will be promoied LWy be in with AR Ihe 32-track. iwo=machine syvstem is the re an dlrepdy threatened suil Tor lower rales un out Iram parent Amencan Can guarterly 1
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Artists Join Industry Execs
At Billboard Talent Forum
LOS ANGELES -The | Billbourd International Talen |
wihich opens -."l.._-. el (D) |'-~! concludes Saturday 15} al the Lentus
Plaza Hotel here, will probe some of the most challenzing issues faging the tal
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In the last year Styx has sold
over four million records as they entered a
brilliant new era in their musical evolution
with the release of the classic album

“The Grana Illusion’
In the last year Styx

performed for over two million peopleas
they became one of the major concert
attractions in the world.

Now; shipping on Sept.8th,
A&M Records presents the next
evolutionary Step 1n Styx music..
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General News

Clive Davis Jolts Label Presidents At NAB

‘Face The Music’ Panel
Hears Arista PhllOSOphy

By DOUG HALL

CHICAGO-- There's no reason 1o
ship mare than SO0 records. Y ou
can fill the country with that many,
After thati's bravado and bad bus
ness management

So said Ansta Records president
Clive Dawves at a “Face The Music”™
panel ol four record company presi-
dents Tuesday (22) at an NAH Ra-
dio FmE,r;unn‘mlL_‘ conterence here

'Sutlng that the recording indus-
iy “can turn on a dime.” Davis sand
it makes more sense 1o (il reorders

Davis responded o a4 guestion
from WXLO (99-X) New York pro-
gram director Bobby Rich. who
commented on an earlier statement
from Casablanca president Neil Bo-
gart that Casablanca was about to
ship Tour mullion Kiss albums.

Rich usked. 11 you shap four ml-
hon albums how many will come
back? I undersiand RSO shipped
three mulhon “Sergeant Pepper” al-
bums and 2'%: million are coming
back.” There was no one pru-a.'n'l
from RSO 10 comment on this

Bogart responded that past Kiss
albums have had a 6% retum rate

'..1.111||_ Cusablancen averall has had o
17 return riale

Bogar Turther cxplained that
there are Tour Kiss albums being re
leased 1'|."FL'|.hL'| and each s hlﬂ[‘-iuny
one muhon. Each will feature a dit
ferent member ol the Kiss group
Hogart sind that trom the Tour al
bums he expected w ship eight mil
lon by Chostmas

Both Davis and Elektra/ Asvium
chiarrman Joe Smith advised Bogan
o cul back his shapments 1o 750,000
per album

smith swd that Esgles albums
futve soid 7 mellion each. but that in-
dividual members ol that group
have not done well

Davis illusirated the problem ol
over shipping by recalling the policy
he followed with Bob Dylan albums
when Davis was with Columbia

“I would ship 400,000 and then let
the sales go up w 600,000 When he
did an album for Elektra they
shipped YU0,000, but it sull only sold
O00.KMY,  This created the allusion
that the arust had gone cold. This s

fCanfinied on page 80|

Goldfarb To Bypass
Distribution Routes

By ROMAN KOZAK

NEW YORK—-Herb Goldfarh
Assoc. Inc. the independent record
marketing consultanis, has ex-
panded its operation by creating a
sales force that will sell directly from
manufacturer to individual retail ac-
counts, bypassing normal distribu-
Lion roules.

Herb Goldiarb, president of his
company, savs that he s hiring sales-
men 1o work the New England, New
York, Philudelphia and Balumore/
Washingion markets. They will take
orders for the Shelby Singlelon
group of labels (Sun. Plantaton
elc. ). the Alshire, " 1001 Strings,” la-
bel; Everest Records, a classical la-
bel: and Nostalgia Lane Records

“There is a feehing among many of
the pood secondary major/minor la-
bels that they are not getung the
markel penetration they need. Be-
cause of that, and because of the

pruhh:rn- ol the independent dis-
tributor today, who s lighung to
muaintain his business with the small
margin he 15 wur]-;mE with, and who
15 having W compete with the giani
conglomerates, he is finding il he
has 10, 12 or 13 labels, he cannot do
_1L:I"1II|..L‘ 1o many 4 good secondary li-
bel.” says Goldfarh

Because of this, Goldlarb says, he
and Singleton decided that the solu-
ton would be 1o sell product directly
1o the dealers. Goldfarb further de-
cided 10 “spread the vmbrella of
Herb Goldliark Associates and be-
sides maintaining all of its original
funcuons Goldiiarb s now going o
act as sales agenl on behall of a se-
lect list ol labels in the US., selling
on a direct basis,

Goldlarb performs a number ol
funcuons for s clients including

(Continued on page 14)

KIDDIE KLOUT —If the voice which was promoting the "'Sesame Street Fever' album or the single from it, “Trash,”

sounded more youthiul than the average record promoter you were hearing right. For the past three weeks, a quintet

of 11-year-olds, shown above with Shy Ralken, boss of Sesame Street Records, has been on the phone nationwide

plugging the product. The youngsters, left to right, are Hilary Foster, Lori Fox, daughter of Clive Fox, music publisher;
Melanie Ramberg, Damon Raskin and Nicole Avant, daughter of Clarence Avant of Tabu Records.

AudioMagnetics
Beefs Consumer,
Industrial Thrust

By JIM McCULLAUGH

LOS ANGELES AudioMag-
nenes Corp. will expand 115 thrusi
on bolth the consumer and in-
dustnal side for long-term profit-
ability, quality and consistency, ac-
cording to lsidore Philosophe,
president of Inteliron, a new U.S
marketing firm which just acquired
controlling interest in the Imvine,
Calif -based firm (Billboard, Aug
19, 1978) i

“We will be concentrating on the
areas of profitability and productiv-
ity,” notes Philosophe, “and also in
the development of new products
such as videocassettes. for example,
in the future ™

Philosophe indicates that Audio-
Magnetics, one ol the major manu-
facturers and marketers ol promo-

tionally-priced blank tape, will not

(Contnued on page 52)

CORPORATE NAME CHANGE

Polygram’s Wiesel
Sights New Fields

By ADAM WHITE

NEW YORK —As I"ul_".llluﬁn: Inc
assumes the wdentity of its parent
company. o become Fﬂhgmln -
rect Marketing Inc, president Abe
Wiesel reports that s planned ex-
pansion will come aboul not via
competiion in the contemporary
product field with Columbia House
and RCA, but from acquisitions and
joint venlures “in vanous leisure
time product areas related, but not
limited. 10 music.”

One such joint venture 15 close to
consummauon. says Wiesel, though
“lemporarily” postponed. He is re-
luctant 1o disclose further detauls.

Fhe Polymusic name change 18
part of the Polygram group's contn-
uing plan 1o clanfy the corporate
parenthood of all 115 internauonal
music and recording companies

New ASCAP Pact Will Save Stations $6'2-$8 Millions

By IS HOROWITZ

NEW YORK-Radio stations
across the country wilesave an esti-
mated $6.5 million to $8 million n
music license fees during the run of a
new agreement negoliated between
ASCAP and the All-Industry Radio
Music License Commutiee.

In addition, revisions in per-pro-
gram provisos will, for the first ime,
make this icense aption more atirac-
bve as an alternative to the blanket
license for talk-oriented stations, in
the view of radio spokesman,

The agreement, coming after pro-
tracted bargaining daung back
the expiration of the last pact on
Feb. 28, 1977, will remain in force
through Dec. 31, 1982, Now bemng
drawn in legal form, n will be
presenied for approval to the US
District Court here under terms of
the ASCAP Consent Degree

While ASCAP concedes thal the

agreement will result in some dollir
loss over anticipated fees, the rights
society deems the deficil marginal
when compared o anticipated reve-
nues from radio of $175 mullion 10
some 5180 million over the life of the
coniraci

And some of these losses, says
Bermnard Korman, ASCAP counsel,
will be recouped by savings in bur-
densome audit costs resulting from
simplified accounting and reporting
called for in the pact

Of signal importance, ASCAF be-
lieves, 15 the prospect for a less abra-
sive relationship between the sociely
and the radio industry in the luture,
0 be cemenied via a nabonwide
series of serminars bringing together
ASCAP and station executives 1o air
mutual problems

Under the new hlankel license
agreement, retrodctive to March |,

Blisaard s published weskly by Billboard Publications, Ine

1977, the prior commercial rate ol
1.725% sull obtains, But a standard
15% deducuon., i heu of nemized
deductuons will now be allowed all
stations regardless ol size, Previ-
ously, the standard deducuon was
5% and was not avalable to large
slalions.

Both the radio commitlee and
ASCAP expect that about 75% of all
stations will avail themselves ol the
| 5% standard deductuon

I'hose which choose o ilemise de-
ductions will find a wider range al-
lowable. Included for the first time
will be charges for audio news sern
ices and full commissions paid ad-
vertising agencies, among such other
permitted deductions as alent costs
sports righls, elc

Removal ol a Previous source ol
fricuon between ASCAP and sta
tions i1s expected via new guidelines

for reporting trade deals in income
statements. Disputes over the faur
market value of such deals often led
o acnmonious audit confrontauons.

ASCAP will now accepl, withoul
station evaluaton ol give-
aways, due lls, paymenl in prod-
uct, and other trade deals
ported by the stations o the FCC
But the nghts orgamzation sull re-
serves the nght to audit of the value
of trade deals Tor any one station
falls below 75% of the amount re-
poried i the previous year

I he basic fee for a per-program i
cense will now be lour iimes the sla-
non's highest one-minute card rate
replacing the lormer lec ol 2% ol
program revenue. All incaidental
performances—background
commercials, el.—are
this Jee

audt,

ds TE-

M usIC,
covered by

fLanfinwed an papge 34)

This Tollows the new idenuty for
Polygram Distribution, previously
Phonodisc,

The new developments wall not
alfect F’ui}gmm Direct Marketing’s
classical madl-order clubs, however.
A new program will be test marketed
in a few weeks, continues Wiesel,
featuring budget product and
tagged “Classical Favontes.™

Two records will be ofTered
monthly over a 22-month period 1o
subscrnibers. The line stems [rom
Polymusic's syndication success with
the "Carnepie Hall Library OfF Clas-
sical Music.” done for Amencan Ex-
press

“We found that there's a market
lor continuily product—and bear in
mind that *Carnegie’ 1= a 5600 pro-
gram—and now we feel that 1
should be applied 1o reach non-clas-

sically-onented consumers,” ex-
plains Wiesel
Repertoure will come from

Deuische Grammophon and Phil-
ips. buf the president points out that
It 15 older product, and will not clash
with either mid-price or full price re-
leases

I'he test market, set (o run region-
ally, will try out avenues of exposure
new for I-’ul'l. gram Direct Marketng,
including IV Guide magazine

I'he company's expansion s de-
signed o builld upon 115 past and
present achievements, notibly with
the SIX-Year “International Preview
Society,” a negative-opuon classical
matl-order club that sells muli-disk
sets of Phalips and DGG product

This currently has the largest
membership of its history, claims
Wiesel, though he does not reveal
the exact higures

ﬂ-.lul under the division’s gepis i3
the "Great Awands i.-u.ll]-.'l.:h-_un,-' iAn-
other classical club

(Cennnued on page 76}
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General News

TK Executive
Slaps Disco
DJs’ Union

By ALAN PENCHANSKY
CHICAGO-—Organizers ol the
first discotheque deejays’ union
came in for cntcism last week from
Ray Caviano, national disco promo-
tion director of TR Records

Caviano, speaking al the fourth
mectng of the Internanonal L'nion
of Programmers and Techmcuns,
said union orgumizers had begun
collecting dues at 100 early a slagen
the associauon’s development

“My first question, are you col-
lecting dues tomght™ Caviano
asked an audience ol about 125
spinners, the largest gathenng yel
for one of the umon meetings. Cav-
una, one of several record company
representalives present, suggested
the union’s programs were not yel
fully formed enough Lo jusuly the
$15 per month does

The label executive also charged
that union goals were oo unspecafic
and that the meeung was ill-organ-
Lzed.

Caviano said he believed a na-
nonal referendum of disco spinners
should be conducted before organ-
g progressed. and he pledged
that TK Records would support a
mailing to 5000 LS. decjays lo de-
termine the level of interest nation-
ally.

Noting that health and pension
plans could be insttuted inde-

ndent of o natonal association,

pe
. Caviano promised too that he would
be

ein o work on such a plan the fol-
(Continued on fiage S0)

JUKEBOX
RULING DUE
ON SEPT. 6

WASHINGTON - The controver-
stitl question of whether or not juke
box operators must file locauon hist-
mgs with the Copynght Rovalty
Tribunal will be deaded Sept. 6
when the commussioners finalize
Jjukebox access rules in an open
meeting

Al the same meeting the commis-
sioners will decide linal rules for
music owners and licensors who
submil cliums for shares of the S8
per box performance royally |1ou,
collected as required by the 1976
Copyright Act

MU-'IITC licensors are unanimaous im
support of the Trbunal's proposed
Jukebox access rule, which would re-
quire opcralors 1o submit location
listings to the agency, Operators are
hghting the list requirement as bur
densome, costly and an intrusion on
busingss confidenuahity of the oper-
dlors

There 15 sharp disagreement
among the music licensing organiza-
hons on the “justification™ aspect of
the rovalty distnibution, Claimants
must jusuly their proposed shares,
unless the hicensors can agree among
themselves—a  hoped-for  solution
which 1s apparently not going to
happen

ASCAP and SESAC distribution
based on random sa mpling of actuul
performances on the boxes 15 the
only true evidence. BMI prefers us
INg populanty ratngs o trade paper
charts. They say this approach s fur
less costly than a sampling survey
that would wke a prohibitive hite
out ol the royalty fund.
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LABELS MEET—Executives of the Phonogram/Mercury associated labels
confer with Harry Losk, center, vice president of national sales and newly ap-
pointed distributed label liaison officer for Mercury. Group includes, from left,
Guerry Massey, president Lone Star Records, Carmen La Rosa, general man-
ager DJM Records; Bernie Block, marketing vice president of De-Lite Rec-
ords: and Wes Day, secretary/treasurer Lone Star. Also attending the recent
Phonogram convention but not pictured was Terry Fletcher, Monument Rec-
ords’ marketing vice president.

MIFFED AT ‘CALLOUS' RCA

Schwartz To Move Talent
Stable Onto His Own Label

LOS ANGELES Norman
Schwarte, record producer in New
York, is mad as hell at RCA Records
and he isn't going (o take it anymore

His distribution sgreement with
RCA has been abrogated and
Schwartz will soon be releasing his
imposing stable of arbists an his very
own lubel, Gryphon

Involved 1n Schwarly” move are
Buddy Rich, Lena Horne, Mel
Torme, Phul Woods, Bob Brookmey-
er, Barry Miles and others, most of
them jozz performers

"Our group ol artsts has been
patient dunng a peniod when RCA
turnéd its back w us and has been
callous and capricious,” says
Schwartz, whose olfices are at |57
W._5Tth St in Manhutlan

“RCA has six important, paid-for
albums whach wie compleled in the
spnng al 1977 and which have not
been released. And despile our re-
peated attempls, we have nol been
dllowed 1o repurchase them so we
can release them on Gryphon,”
schwartz continues,

“Our arusis are important, both o
music and the American music com-
munity, and many of them do not re-
caave the attenton they deserve
MNow we must control our own des-
ny. We have been olfered a great
deal of support and Inancial assist-
ance so far from labrciators, distrib
utors and foreign licensees”

"We will be releasing the Nirst
Ciryphon albums around Sept 15,7
achwarte asserts. “We will not be a
small label, but we will be a small
company. | project 1210 13 albums a
year lor release and most of our
projects will involve larpe groups

“Our director of reconding
Keith Grant, in London. When we
record here. Grant hes over o do
the job

“amall compamieés have a difficult
nme fighung the corporale giants
and the media windmills,” Schwartz
adds. "Afler three frustrating yedrs
with RCA, we have set up—in only
three weeks—major distribution in
the LIS, We will be represented by

Key For a Singer

NEW YORK- Teddy Fend
ergrass, currently nding Billboard's
Yop LP & Tape chart with s “Lale
Is A Song Worth Singing ™ album on
Pluladelphia  International,  was
presented wilh a key Io the cuy ol
Crary, Ind., connading with has per-

lormance at the West Side Audito-
rium there Aup. 24

Record Merchandisers, Los Angeles,
San Francsco and Denver; Mal-
verne in New York, New Jersey,
Boston and New Iz.ngl,md and with
Nippon Phonogram in Jupan

“Within the next couple of
weeks,” Schwartz declares, "we will
have signed contracts with distribu-
tors covering Chicago, Detroil,
Philudelphia, Baltimore and Wash-
inglon

“Lenny Lewis is handling all the
LLS. and Canadian distribulion as
well as coordinating manufactunng
and fabricating

"We will add to our talent roster,
as well, Look Tor Gabor Szabo 1o
record lor Gryphon soon.”

schwarte reports his albums re-
cewved | Grammy nomimations and
won lour awards in s penod with
RCA and that Time and Stereo Re-
magazines also bestowed
awards on LPs his Ciryphon produc-
ton lrm conceived
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__Executive Turntable

A reorganization al 20th Century-Fox Recards sces Jim Fisher named na-
tonal sales director, He was previously regional salés manaper COVETINE hut_h
Western and Southern states. Barry Goldberg is made national promaotion di-
rector afler serving as dirgclor of natonul FM promotion Glen Christensen
poes into the newly ereated position of director of markeling services. He was
previously w freelance art director. Par Glasser and Harvey Bruce will share
ader responsibilites, while vice president William “Bunky™ Sheppard will take
on [ull responsibilities for black product. including ad&r and promotion. Jack
Hakim, vice president of international operations. Lakes on additonal respon-
sthility of overseeing nuuonal promotion on an inierim basis. And Billy Don-
nelly, executive vice president will continue 1o function as chiel operating alli-
cer, responsihle for all administrative matters

Bob Siner has been promoted 1o vice president of marketing at MCA Rec-
ords, Los Angeles. He was vice president of advertising and merchandising
Joe Polidor upped (o assistant natiwonal sales manager at Phonogram/Mer-
cury, and will assist national sales vice president Harry Losk. who has waken on
added duties as assonated label hawon officer. Basing i the Chicago office,
Polidor was with Mercury for three years as Southern regional marketing man-
ager Also at Phonogram, Marty Goldrod named West Coast artist relations
and triades manager, based in Los Angeles. He was previously with Private
Stock as West Coast regional promotion manager. . .. Tim O'Brien appainted
director of a&r and artst relations at Anola Records, Los Angeles. He was co- ]

pwner of the producers consulting firm Matthews/O'Brien. .. . John Apsitis
appomnted director of administration and business affairs for the magnetc
products division and Musicden at Capitol Records, Los Angeles. Most
recently he was corporate director-operation analysis. . . John DeNigris, Mike
Waggoner and Barry Mog are new branch managers for CBS Records, cov-
enng the Cincinnati. Denver and Memphis marketing arcas respectively. De-
Nigns was sales manager in the Atlanta branch, Waggoner was sales manager
in Chicago and Mog was branch manager for Denver

Rich Paladino named dircctor of national promotion at Mushroom Records,
Los Angeles. Most recently he handled independent promotion on Bonnie Ty-
ler for Gordon Mills. Also at Mushroom, Susie Gershon s upped to the newly
crealed posimon of director of arists relations, assistant 1o the vice president
and director of special prijects: She was with Pickwick before joining Mush-
room @ year and a hall sgo. Rick Bloom numed Mushroom’s director of busi-
ness aflmrs. He was formerly business affars director at Capitol Records. And
new 10 the company from Atlantic Records 15 Janice Tully, joining as national
secondary promoton coordinator Carol Lefcourt appomted director of
artist development and special projects at Butterfly Records. Most recently she
served as road manager for Tuxedo Juncton. . Ronnie McDonald promoted
to assistant sales manager of the New York branch of MCA Records. He s a
| S-year veteran of MCA's sales staff Ron Tumer named director of finan-
cial systems for Elektra/ Asylum Records in Los Angeles. Prior to joiming E/A,
he was based in London as imternational audit manager (0 Wamer Communi-
cations. . .. Also at Elektra/ Asylum, Danny Mosesman named local promotion
rep m Dallas for the Sound Town record store cham. . .. John Sykes 15 ap-
pomnted local promotion manager lor Epic/ Portrait/ Associated Labels in the
Chicago branch, from a similar post covening the Buffalo termitory. Phil
Hamburger named Elekira/Asylum local promotion rep in Minneapolis.
Bruce Faternick joins RSO Records’ Nield promoton stalf based in Denver, He
will cover Salt Lake Ciry, Phoenix. Tucson and Albuguerque Steve Leeds
has left has post as pauonal album promotion director of Atco Records, New
York, and will announce plans shortly Fran Aliberte promaoted (o sales
manager for the Boston market, He was previously servicing Southern Massa-
chussetts and the Rhode Island area in a sales capacity. Dick Spingola, an ong-
mal member of the WEA distnibution staff as operation manager and control-
ber of the Chicago branch, has resigned his post as vice president and national
controller, WEA. He jouned WEA's home office in 1973 was made vice presi-
dentin 1975 Jack Mclntyre has joined Tara Distnibuting, Atlanta: replac-
ing Randy Sanders who has gone into retal. He was associated with Record
Shack, Atlanta, belore becoming sales manager of Tara Peter Munves,
lormer head of RCA Red Seal and ill.':dFl'lL'; ol the Quintessence classical
budget label, has stepped down from s posinon with Pickwick Recards.
Carol L. King appointed manager of r&b West Coast regional and trade baison
at 20th Century Records, Los Angeles. Prior to jomming 20th, King held the
same position with Unied Artists. . . Cynthia Cox joins Polvdor, New York as
national secondary promotion admuimistrator. She was head of nanonal secon-
danes tor Salsoul Records. . . . Daniel S, Glass appomied pational promotion
coordinator at Sam Records, Long Island City, N.Y. He held the position of
executive vice president of Farr Records. . . Susan Wax is named director, sin-
gles promotion, and Jeb Brien 1s director. AOR promotion, for Champion En-
lertainment, New York. Both posis are pari of a newly formed promotion de-
partment within the company David Gales appoimted associate product
manager, West Coast, based in Los Angeles. He was with Columbia Records as
manager of branch merchandising in the Chicago markew

Maurcen Nemeth s appomied director of West Coast operauons for Amron,
Halpern, Margo, New York. She was with the management of Tom Pelly and
the Heartbreakers Bob Caviano 1s now director of arust development at
Norhy Walters Assoc., New York, from managing director of the Jerry Heller
Agency’s East Coast divasion Rhonda Shore is named touning publicist lior
the Howard Bloom Organizauon. New York, stepping up from administrative
assistant, . Paul Randall joins Pete Drake Productions as public relauons
and promaotions director for the Nashville-based operation. . . Michael Snow
igged direcior of publishing for Pix-Russ Music, Nashville. . . . Andy Dene-
mark has joined the stauons relatons stafl of DIR Broadcasting, New York
from progrom director at WVBR. Ithaca, NY . . Naney Hereford named”
press director of the Center Theatre Group/Mark Taper Forum at the Los An-
peles Music Center, . Robert Oermann appointed reference librarian at the
Country Music Foundation Library and Media Center. .. . Ken Rollins joins
Lelebnty Management, Inc Nashville. as bookmg agent,

Victor F. Machin is now executive vice president of personnel, marketing

and manutaciuring at Shure Bros, Evansion, 1 . . Also as Shure, James H.
Kogen made exccutive vice president of finance and engineenng, M
Langer named vice president finance: ﬂ!'lhll"' wﬂ""‘h pPromoled 1o diree-
lor of engineering und head of the engineenng IIII'I-"I-'I-I!JI'I from his former posi-
tion of director ol devel ent and application engineening, Allen R. Groh,
farmer manager of high fidelity products, promoted (0 manager, technigal
muarkets and product management. -
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Clout?

Epic Records does.
For weeks, numerous American
record companies have been
fighting tooth and nail to sign Clout,
the rock’n’roll sensation from
South Africa.Clout’s first single,
“Substitute;"has been the hottest thing
throughout Europe this summer.
Now vou're going to get Clout.
Right where it counts.
“Super pop record.Sounds great
on the radio!”—Jay Cook, P.D. WFIL

. These stations have Clout, too:

| Added this week:

. KOPA — Phoenix, Ariz. Last week added at:

WJAD— Bainbridge, Ga. WFIL HB!—Philadelphia, Pa.
WISE HB — Asheville.N.C. WRFC HB— Athens, Ga.

f WNEX—Macon,Ga. WOQDE HB— Albany, Ga,

r XROK - El Paso, Tex. WBCF —Florence,Ala.
WIGY — Bath, Me. WFLB—Fayetteville, N.C,
WYOV debut 31— Huntsvilie, Ala. KJMO HB- Jackson, Mo,
WIDQ~ Chattanooga, Tenn. KKLS — Hapid Ciry, S. Dak.
WCUE—Akron, Ohio KDZA HB—Pueblo,Colo.
WHE:_R—Pmn_cnh, Fla. KBEK debut 27— Twin Falls, Mot

~Accept no“Substitute” but Clout’s.
- “SubstituteClout’s first single.
- On Epic Records.

k:
S

{

-

| e
,hmﬂ Bm “Eplcr &_mhmnﬂl CHS ne. © 1978 CBS Inc |E.H


www.americanradiohistory.com

Billboard

Founded 1894
The International Music-Record-Tape Newsweekly
Blliboard Publications, Inc | 9000 Sunsat Bivid

m (213) 273-7040 Cable Aillboy LA: NY Talax—620523, LA Teles

EDITOR IN CHIEF: Lea Zhita (L & ) Paul Ackarman. Editor Emeritus. 19081977
MANAGING EDNTOR: Ehot Twgel (L A

NEWS BUREAUS & REGIONAL OFFICES

CHICAGD, Il BOBOE 160N Wacker Dy . Ama Code 312236 9818 Edtodinl Buresu Ll
Alan Penchansky. CINCINNATI, Okhio 45274 21680 Faporson 51 Ams Code 513-381
6450 LONDON: 7 Cornaby S5t . London W1V 1PG. Telex-262100 Fhone 447 BOBD Cahis
Bilboard Lendon Eumpasan Edierial Diecior, Mike Hennessy. U K News EBEdiodn, Polo
Jomes MILAN Itialy Piarrala Lot 9 Tl 28 28 158 Auresy Choel. Germano Hosein il
NASHVILLE Tenn 37203 1117 West Eng Ave Aren Code k15 3124 1925 Buredu Chisl
Gerry Wood. Sales. John McCuriney. NEW YORK. N.Y 10036, 1 Astod Plaza,. Area Coda
21 2-164- T30 Bureau Chel. Is Horowsiz Japan; Takys, 5 F 112
1:.Chome. Higashi Gotands, Shinagaws-ku, Tokyo 141 Japan, Phona (03) 443 B437 Edio
nal  Hoarutuko Fukuhara WASHINGTON, B C 200058 733 15th 5 NW. Woodward Bldg
Rm 815 Apd Code 202-393 2680 Bureou Chesl Aildeed Hall

EXECUTIVE EDITORIAL BOARD

Lee Zhito. Eliod Tiegel, Jobn Sippel. Mildred Hall. |8 Horowits

DEPARTMENT EDITORS

CAMPUS: Ed Hamson (L A ), CLASSICAL: Alan Panchansky (Chicaga), COPY: Dove Dexar
(L&Y, COUNTRY: Gormry Wood (Nash | DISCO: Radohiffe Joe (N.Y ) INTERNATIONAL
Jack Tessler [NY ). MARKETING. Juhn Sippel (L A ). RADIO-TV PROGRAMMING. Doug
Hall ([N ¥ ) RECORD REVIEWS: Ed Harrison (L A | RECORDING STUDIOS. Jim
MeCullsugh (LA ) SPECIAL ISSUES: Earl Paige (LA ), TALENT Jean Willama (L A |
TAPE/AUDIO/VIDED: Stephen Traman (N ¥ |

FOREIGN CORRESPONDENTS

AUSTRIA. Manlred Schreaber. 1180 Wien XVIII, Kreuzgasse 27 Tel 43.30-374, BEL
GIUM: Juul Anthanmssen, 27A Oude Godstraat, 3100 Heist op den Berg Tel 015 241953
BRAZIL: Hanry T Jahnsan, Av Hio Branco 25, R de Janeire Tel 233-4977, CANADA
Dawid Famell 1246 Bloor St 'W., Toronio, Ontano Tel 416.-766-5278. CZECHOSLO
VAKIA: Dr. Lubomir Doruzka, 14 Zelarmy Pruh; 147 00 Praha 4 Branik Tel 26-16-08; DEN-
MARK: Knud Orsted, 22 Tiparnawve|, DE-3070 Snekkersten, Denmark. Tel j01) 313076
DOMINICAN REPUBLIC: Fran Jorge, PO Box 772, Santo Domingo. FINLAND: Karn Helo
paltio. SF-01860 Pemiula, Finland. Tel 27-18-36. FRANCE: Henry Kaohn 16 Rue Clouze!
75009 FPans. France Tel 878-4290. GREECE! Lehiy Kongalides. Helhimkas Vorras. Thessalo
niki. Greece Tel 4166217, HOLLAND: Willem Hoos. Bilderdklaan 2B. Hilversum Tel (035)
43137, HUNGARY: Paul Gyongy, Derskutca 6, 10185 Budapssi. Hungary Tel B53-710
IRELAND. Ken Stewart, 56 Rathgar Road, Dubln B, leland Tel 97-14-72 ISRAEL. Lin
Alony. POB 28028, Tel Aviv, Israel Tel: 23 92 07, ITALY: Danwele Caroll, Viale Marche 21,
20125 Mitana Tel 02-B93412 Paul Bompard, Via Gramso 58, DO1Y97 Rome, MEXICD
Mare Fisher, Apasriado Postal 11-766, Mexico 11 D.F Tel 905 531-3907. NEW ZEALAND

Loa Angsles. Calil, 300649
G9AGEGD

Beemipes Huslding

0 4 P Monaghan, c /o Box 78, Wallington, NORWAY: Rand) Hultin. Norsk Hydre, Bygdoy Alle

[+ o
I

SEPTEMBER 2, 1978, BILLBO

2:0slo 2 Norway, Tel (021 56-41-80, POLAND: Bogman Waschko, Magwera 8m 37 01.873
Warsrawa, Poland Tel 34-36-04. PORTUGAL: Fernando Tenenme, R 51a Helena 122 Ric
Uporip, Portugsl. PUERTO RICO; Lorraine Blasar, PO Box 12333 Sonturce. 00913 Tel
7232657, RAUMANIA: Octavian Ursulascu. Sir. Aadu de la La Afuman nr, 57.8 Seciar 2
Bucharest DP9 Tel 13-46:-10 16-20-80 SPAIN: Femando Salvarm, Alcslde Sain: de Ba
mnda. 107-Esc 4-3¢D. Madnd-30. Spain, SWEDEN. Leil Schulman, Brantingsgatan 49, 4
ir 115 35 Swckhaolm Tel (08)629.873. SWITZERLAND: Beal 4 Hm, Barghaldenweg 18
B135 Langnau/Zunch. Switgerland (01) 713.24.30, REPUBLIC OF 5 AFRICA: Wynier
Murdoch, 52a Third St Linden. Johannesburg. URUGUAY: Carlos & Martms. Panama
1125 Ap. 908, Monevidea U.5.5.R.: Vadim D Yurchenkoy, 14 Rubinstein 5, &p 15 Len-
mgrad, 1971025 Tel 153341 WEST GERMANY: Wollgang Spahr, 236 Bad Segabterg. An
der Trave 857 b Pogilach 1150 Tel (04551) 81428, Telex 2ETESE-musik

MARKETING SERVICES

DIRECTOR OF MARKETING SERVICES & CHART MANAGER
SALES

DIRECTOR OF SALES: Tomi Noonan (L A ), NATIONAL SALES MANAGER; FHon Willman
(MY ) UK /EUROPEAN SALES MANAGER: &lan Mayhew (London), EUROPEAN SALES
CONSULTANT: Andre DeVekey (London), CLASSIFIED ADVEATISING MANAGER . Mur
may Dorf (N Y |

Bill Wardlow (L &

INTERNATIONAL SALES

AUSTRALIA: Mt Kon Appleton, Adrep Ply Lid . 41 McLamn 51 Norh Sydney. NSW Tel
920.50H8, AUSTRIA, BENELUX, GERMANY. GREECE. PORTUGAL. SCANDINAVIA,
S0. AFRICA & SWITZERLAND: contact U K oMice FRANCE: Musc Media, 17 Hue De
Buci. 75006, Perss. Tel: 633 65 43/44 GREAT BRITAIN: Alan Mayhew, Aoy Perrymant
Coln Catfell, 7 Camaby St London WIV 1PG. Tel (01) 437 8090, ITALY. Garmano Rus
ciio, Piarmals Lorsto 8. Milan Tel 28.28.168 JAPAN: Hugh Nahikswa, 5F  Dempa Buili
ing. 11-2. 1.Chome, Higashi Gotanda, Shinagaws-ku, Tokyo 141 Japan. Phone (03] 443-
BE37, MEXICO: Marv Fisher. Aparisdo Posisl 11-7668, Mexico 11, D F Tel 90% 531.3007
SPAIN: Ratael Revert. Pluza Mariana de Cavis 1 & 3, Escalera Darecha 1 28, Madrid 7, Spain
VEMNEFUELA: Christian Rous. Radio Exias 1080, Calle Bl Retiro, Q1. Vidbma Fl Resal Ca-
rmcas. Venezuals

PUBLISHING

PUBLISHER: Low Zhilo ASSOCIATE PUBLISHERS: Tom Noonan, Bill Wardlow
BUSINESS AFFAIRS DIRECTOR Cary J Rosenberg PUBLISHING CONSULTANT: Hal Coak
MANAGING DIRECTOR, BILLBOARD LTD. UK /EUROQPE Fredarnck © Marks
FHDHDTIQH DIRECTOR. Joshua C Simans ﬂﬂHFEHEHﬂE DIHE:TQH Dewnie Kirkland
LICENSING: Aon Willman (N ¥ | PRODUCTION MANAGER: John F Halloran |L A |, PRD-
DUCTION COORDINATORS Tom Quidligan. Ron Frank [Cincy)
CIRCULATION DIRECTOR Cucil Hollingswarth (L A )

BILLBOARD PUBLICATIONS, INC.

CHAIRMAN: W D Lmietord EXECUTIVE VICE PRESIDENT Jules Porel SENIOR VICE
PRESIDENT. Mon L Nasatr, Broadcasting Group VICE PRESIDENTS: Mauvwall A Billar
Cincnnat: Oparationd, William H Evans Ji . Finonce, Walter J Heeney. Amusemaent Business
Group, Garald S5 Hobbs, At & Oesign Group Magannes, Painck Eelehar, Moerchandmng
Group, Mary C McGoldrick, Personnel, Lee Zhito. Billbosrd Operaiions SECRETARY: Ernest
Lorch CORPORATE MANAGERS: Charles iFlum;]r'r Publisher Serwcns. William F Fobhye, Cir
Cilnlion, Marme Gombert, Production, Charles B Buckwilisr Muarkatng Sovices ASST
SECRETARY: Donaid C O Dell ASST. CONTROLLER: Michael T Ouolay

The micralilm edition of Billbourd s available from KETO Microform, Route 100, Milkwood
MY 10546 For dethils. contact thy compoany. ol the abave addisas

gklwﬂpllﬁﬂ FRlaEs payabhe i advance Cog year, SES n U S A [oncopl Slaske, Howai
Puerto Rico, Canada) Other rates on request Allow 310 6 wooks delivery st copy  Subscnp
tion corraspondence wrile Subscnption Manoager, Billboard Bos 2156 Rodnor. Pa 19089
Change of address should give old and new address Publimhed woekly Socond claus pe LU
paid 5t New Yok N Y and sddibanal miling oifices POSTMASTER sond Form 3579 to
Subscnption Manager, Bidlboard, Box 21568, Radnar. Pu. 19080 Copyright 1978 by Bill
board Putibcatonu, Inc The company also publinhas in NEW YORK Amancan Acimt, Gill &
Tabliesmars Reporier, Industig Design, Intenor, Besidan il Intanare. Morchandisna, Pholo
Weekly, Watzon Guptill publications,  Whit
ney Library of Desgn, LOS ANGELES: Bill
boarg, NASHVILLE: Amusemént Business
LONDON: The Ariiml World Radio TV Hand
book, How 1o Liaten 1o the World. Jare Jouwr
nal International, TOKYO! M Labo Poit.
mantiar, ploase send change ol addreas to
Blllboard Publications, Inc., Hox 2156,

Aadnor. Pa. 19089, Ares Code 215, GR7
8200

SUBSCRIBER SERVICE
PO Box 2166 RAminor Pa 18089
{215) IEI_-_BB-"J'IEE

T s-avp @

Val 90 No. 35

®

" ! -
s

‘-_I_..ulill""-

FULL STOP—Elektra/Aslylum's the Cars stand in New York's Times Square as the huge Spectacolor sign flashes the
graphic which appears on its album. Shown, left to right, are David Robinson, Greg Hawkes, Elliot Easton and Ric

Ocasek.

New Canada DutyPolicyPortends
$5 Retail Hike In Classical Disks

TORONTI :'—Prl."-llj:*w.' classical
record hings imported from Wesl
Cermany could be as much as $5
more al the retal level this Christ-
mas i Costoms and Excise doesn’t
reverse its new pohey lor calculating
duly on these disks

In April of this yeur Revenue
Canada completed an extensive sur-
vey on records imported 1o Canada,
and concluded that the bulk of disks
was coming in from the US., UK
and West Germany. In Germany's
cuse, Revenue Canada’s review
noted that classical records, in par-
tcular the Deutsche Grammophon
and Telefunken lines, were not
being declared at their “appropriate
value.”

Senator Joseph Guay, minister ol
Naunonal Revenue, clanfied his de-
partment’s responsibality in review-
ing dulies paid on disks imporied
from West Germany recently, and
noted that contrary 1o suggestions
made by members of the press and
the record industry m Canada, the
increased  evaluation generally
amounts Lo less thun 51.50 per disk

However, Polygram, which im-

By DAVID FARRELL

ports DGG, and London which
handles Telefunken, have both
ceased importing the German-man-
ulactured classical hines unul a
reappraisal s made by Revenue
Canada

Ciuay said, "Customs law nor-
mally requires that the value used
lor calculating duty and taxes be the
price at which the exporter sells such
recordings 0 customers in his own
country, or the selhing price 1o Cana-
dian purchasers, whichever 15 the
higher of the two.

“This value is subject 1o Muctuu-
tons due to such factors as changes
in production costs, OF Currency ex-
change. For some ume Customs and
Excise has been invesugating the
vitlue for duty on various classes ol
musical recordings imported from
the LS., UK. and West Germany
These invesugauons reveal subsian-
ttal undervaluanon on classical
recordings being amported from
West Germany

“To compound matters. the n-
creased value of the mark, relative w
the Canadian doHar, has added o
the increases in value for duty ™

Cruay added that the additonal
taxes and duties due, do not reflect a
new policy. bul rather a proper ap-
phcauon of existing Customs and
Excise legislation

The bone of contention by the Ca-
nadian Recording Industry Assn,
led by its chairman Tim Harrold,
who is also president of Polygram
Canada. 5 that the applhicaton of
the law has made it unprofitable to
sell the disks in Canada. and that
their cultural value 15 10 severe jeop-
ardy. In Germany, for instance. a
DGG album sells for about 215
marks, ar approxmately 312, de-
pending on the currency rate ciled

Since a DGO disk carmies a sog-
pested list price of $9.98 1n Canada,
Polygram would be forced into pay-
mg a 153% duty on the disk at the
German price, plus a 12% federal
sales tax. Markeung this disk would
become a nightmare because the Ca-
nadian dollar s currently suffenng
badly from devaluatnon and Canada
15 hard it by inflaton al the presenl
hime

Says Harrold, “In effect we are

(Continued on page 91|

NOVEL PROMOTION PLOY

Jobete Writers Sing On LPs

LOS ANGELES - Jobete Music 1s
altempting to modermize the pub
hshing industry by promoting s
wniters I.hmugh similar tools em-
ploved w launch a performer

The firm s introducing writers by
promolng Lthem lhrnugll A promo-
nonal LP with a companion folio. A
billboard is also being erected in Los
Angeles touting the writers und ther
luncs

First leam of wniters (0 be intro-
duced through this project is Man-
Iyn McLeod and Pam Sawyer, ac-
cording 10 Robert Gordy, executive
vice president at lobete, Both Wrers
have been with the company 10
VeRTS

“The program, conceived by Ka
ren Hodge, s set up o make stars of
our wnilers, says Gordy

U'he promobonal package of LP
and folio s otled *Pure Magic.” The
L s o collecuon of 32 tunes written
by McLeod and Sawver, and with
the exeeplion ol two wines, all are
sunp by Mcleod

Hodge notes thit MebLeod will

Wwww_americanradiohistorv com

By JEAN WILLIAMS

eventually be recording under the
name Supercloud 3

Each tune on the LP is numbered.
one through 32, with corresponding
numbers on the lead sheets

“This is the first ime ever that a
music publisher has put wgether the
full lead sheet versions of all tunes
included on the LP,” says Hodge

The package 1= being seni mhun_n.-
users of sangs including a&r people,
artists, producers and label execu-
lives

“In addition to having the full ver-
sion, when a producer puts the disk
on the recond player his eve will au-
tomatically be drawn 1o the segment
ol that song that s ghlighted in the
LF in that we have screened il

“A producer does not have 1o read
through the lead sheet o determine
where Manlyn is singing—thal
sereened portion will automatically
highlight what he s heaning,” she
adds, (The lyries which have been
highlighted are placed in a shaded
arca beneath the score, while the so-
colled ordinary lyrics appear on
regular white space,)

Says Gordy: “The producer does
nol have to call us when he likes a
tune, asking us for a lead sheel He
already has i All he has to doas rush
nght into the studio—he can call the
artist to get nght down to go over the
tunes.” “In this way.” injects Hodge,
“there’s no break n the creative
Now. ™

“The idea of corresponding num-
bers,” Gordy conunues, “is thal
when a producer goes inio a studio
and wants five copies of number 28,
we can send them o hm. We can
keep a producer’s catlog full of vi-
able matenal

The LP and folio tagged “Pam &
Manlyn: Pure Magic™ carries d
black background with gold letter
Ing

The folio s wrapped in a Iwo
page lead sheet with a new onginal
composition “Pure Magic Theme"
wilh the enure package sealed with
gold strip. The entire foho 18
presented in a boxed package.

The company initially Prim:d
1.500 “and we replenish those as

(Continued oy page ?ﬁ.l' -
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IF MY FRIENDS

COULD SEE ME NOW'!
HOLY COW !!

www americanradiohistorv com


www.americanradiohistory.com

SEPTEMEER 2, 1978, BILLBOARD

A an 1ICiQl

Texas One-Stop Is
Sued In U.S. Court

LOS ANGELES—The LIS, Attor
ney in Tyler, Tex,, is suing 1n Fed
eral Distnet Court there, seeking
payment of a $100,000 loan miade by
the Small Business Admunstration in
November 1974 10 R&D One-Stop

The suit names as delendanis
Randve M. Rand, pressdent of the
ré&b onc-stop, and Drs. Martin Ed
wards and Earl W. Rand, guarantors
ol the governmen| loan

A check with Diallas distnbution
points indicates the defendant one
stop was 3 short-ived enlerprise

WE ARE NOT ON
STRIKE!

We are ready to
serve you the mosl
Delicious, Delectable
Italian Cuisine EVER.

“Finest Italian Restaurant
in The Theatre District”
fGrourmie! Magazineg)

“One of New York's Fabled
10 Tables™
iMeCalls Mapazine)

Lunch, Cocklails, Dinner
and After Dinner

All Major Credit Cards.
Closed Sundays

Your Host. TONY

163 West 48th St.
(212) 245-6138

Silo Audio Chain Flexing
Muscles; Grows On Coasts

PHILADELPHIA -With  record
carnings reported, Silo Inc, one ol
the largest major dppliance and au-
dio ¢hains in the country, conlinues
to expand on both coasts

Following the récent opening of a
new store an Scottsdale. Anz., Silo
will open two new warchouse show
rooms in nearby Audubon, N.J ., and
i upstate Harnsburg, Pa. in adds
non o replacing older units in Colo-
rado Springs, Colo. and in Fort Col-
lins. Colo

Silo has also signed an agreement
o buld a new warchouse/show
room on the West Coast While the
chain and s corporiaie offices are
based here. Silo s opening 4 West
Coast office 1n San |'.'|l|":_’|l_ o he
headed by Vice president Roberl
Dinnerman, who was transferred (o

THE KING OF DIVIDER CARDS
NOW HAS

CUSTOM PRINTED T - SHIRTS

| in any volume |
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that area carher s year as part of
the ¢chmn's national CXpansion el-
for F'.rl'.munn in the Erowing
Southern and Western parts of the
country 15 a long-term stralegy of the
local publicly held chamn

Si1lo upt."r.lll:'. A I.I'li.|'||"| ol about 45
units, with some 25 in this tri-stite
area (Eastern Pennsylvania-South-
ern New Jemsey-Delaware), 11 stores
in Colorado and now ciptht stores an
Anzona. The chiin also acquired

the four-store appliance cham ol

Dependable Televison & Apphance
Cao. Inc., in San Diego, providing it
with a bhase for expansion on the
West Coast

With department stores cutling
back or discontinuing appliance and
audio lines, and Silo swiftly moving
In 1o pick up that slack, this move-
ment has helped the cham eam $2.6
million for the nine-month period
ended Apnl 29, 1t was reparted this
week. This made it $2.36 per share,
up from a year ago when the profit
for the same penod was S1.Y million,
or $1.65 per share, Silo's directors
150 1E1.‘|.'|-.Iln.‘l.l a 1 c=1ar={our stock
spht and a 15-cent dividend on
shures after the stock splin

Since department stores seem 1o
prefer o deal in ttems that vield the
greatest markups, such as clothing
and jewelry, deemphasizing the size
ol their apphance operations and
some other hardware departments
Stlosees isell as the al‘l:-_:.llq.u.'d Ahg
lor all major appbances and audio
equipment

For 'n'lfpnnatiun
regarding
major market
quoles,

please call:

Douglas Volimer

Dean Witter Reynolds Inc
16255 Ventura Bivd
Encino, Calit. 91436

(213) 788-9250 0r872-3333

Look to
Dean Witter Reynolds Inc.

Mambars New York Sinck Exchange. Inc

 Lhe utmost
n limousine service |

add a touch of class
| toyourliestyle
pirports-prers-Uhealors - mcks

e moded 5 or Tpmssenasr Cadillacs
anmylime-anywhers-any wealher

Eusineas accounis mledd
mayor cradil coicls acoepled

L CHAUFFELRED
LIMOUSINE INC

specalang n pernomlesd serace

2124160112

92 MILLION TAX LOSS

Public Company available for
mergers or acquisition.

Serious inquiries only.
Write to Box #1060

Billboard Publications

9000 Sunset Bivd.
Los Angeles, CA 90069

rockn romance

s
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Strong Sales, Profits

In Top Record Year

® Continued from page |

$500 mullion sales in 1978, based on
strang first hall gains, which would
he u 25 increase over the estimated
$400 milhon of 1977, And Lieber-
man Enlerprises, now the number
three ruck with the May acquisition
ol ABC Record & Tape Sales, boosted
ity projected 1978 gross o more than
S 100 million

Although the worldwide Poly-
gram Group provides no breakout
for its growing LIS market share in
ity recently released annual report
for 1977, Polygram I[histribution
president John Frisoli just forecast a
J35% increase in gross volume lor
1978 —putting il close 1o 3300 mul-
hon, based on the £150 million re-
ported for last year. This 18 double
his projection of just six months ago,
and would represent a 400% increase
over the 1976 hpures

Music-aflilated companies also
bear out the sirong first hall picture,
with Marvin Josephson Associates, o
major tilent agency with leading
artists, noting fourth guarter earn:
ngs up 1045 to SHI9. on a 31%
wiles increase to 87 548 million, This
[y shed the Niscal vear ended June 30
o record carmings, up 2% 10 S4.089
million, on a 0% sales boost W
531 753 mullion

Capsuling other recenl linancial
TEpRarls Jor major companies in the
indusiry

e W1 Record Group —operating
mcome and revenues dipped shghtly
from record first quarter levels, bul
helped pareni WCT 10 record April-
lune ligures For Wiarner Bros, Al-
luntic and ElekuasAsviom, WEA
Internutional, WEA Corp. and

Krass Pleads Guilty

Warner Bros. Music, second quarter
aperating Income TOSE 13% 1o
£10.245 milbon on a 17% sales gam
o $133.53 mulbion. In conlrast,
record first quarier operung in-
come was up 1 7% on a 22'% sales in-
Crease.

e CBS Records Group has no
dollar breakout or quarterly profi
figures available, but did post a 15%
revenue increase, contribuling 1o
new revenues and earnings marks
for parent CHS Inc. However, the di.
vision's sales slipped from the 195

fContinwed an page 92)

SUPERSCOPE
GIVES BANKS
SECURITY

LOS ANGELES—Superscope has
granted its domestic banks, Bank of
America. Manne Mudland Bank and
llhinois Bank & Trust Co,, Chicagg,
security interests in the firm's ac.
counts receivable, inventory and
ather current assets.

I he company reported. oo, that i
expects to reclassify 525 million of
long-term debil to short-term status
It would also amend cenam cov-
enants with respect to which the
company has had o obtam waven
from ils banks.

Charman/president  Joe  Tush-
insky stated he 5 conunuing nego-
nations with the banks to extend Se-
perscope through the rest of 197
with an additional credit facility for

use in covenng ils domestic working A

capital reguirements,

To 13 Counts

Of 21 U.S. Tape Piracy Charges

NEW YORK —Edear 5. Kras
doing husiness as Amencan Enter-
tainment Co, here, has pleaded
guilty to three counts of mail fraud
ogne counl of wire Iraud, seven
counts of crniminal copynght in
fmngement and wo counts of sub-
scnping to lalse income 1ax relurmns

Federal Dastrict Court Judpe
Hobert W. Sweel has set sentencine
[oF .':-I.:F"[ 27. Krauss (aces up Lo 13

vears in prnson and fines up to
321,000

Korass had onginally been charged
in a 2l-count imdictment with maal
iraud, wire Irauvd and COPY r".:T-I" VIO
latwons stemmung from the sale of
SOOLOOK tllegally duphicated B-track
tapes. When three counts of felon
wusly subsenbimg to lalse mcome
tax returms were added to the indict
ment, Krass changed his plea to
guilty on 13 counts

Prosecution was handled by Rich
ard Lawler, assistunt US. attomes
[or the Southern Dastrict of New
York

In other J«'wlupnm-nr-. in the Tl;_."hl

Motown, EMI Sign
New U.K. Contract

LOS ANGELES - Motown Rec-
ords has signed o new, long-term li-
censaing agreement wath EMIs UK
heensed repertone division, taking
Muotown's association with EMI into
s 16th vear

Motown president Barmney Ales
ponts out that the new ract u..irnl:\ at
a ume when the label is enjoying re-
newed LP and 45 chart suecess in
Cireal Britwin with the Commodores
vid "Three Times A Lady."™

against lape piracy around the coun-
bry

® Charles Howard Campbell,
doing business as the Cherry Valley
Sewing Cenler in Cherry Valley,
Al was convicted by a jury in Fed-
eral District Count in Monigomen)
ol seven counts for retailing pirated
lapes and mantaining in his store an
$-track cartndge tape duplicator. He
was lined S200 for each count and
500 seized tapes were ordered de-
-ulflﬂi..'d

® More than 12,000 allegedly pi-
rated tapes were seized h}' F BI
agents al the home of Jimmy Brooks,
doing business as Jimmy Brooks En-
terprises, in Monticello, Muss
Agents say the house was used as 3
storage area lor the wholesaling of
the tapes

Polygram Shifts
Sales Branches

NEW YORK - Polygram Distn-
bunon has relocated its Detront and
Scaltle branches, elfectve immedi-
ately. and will announce new head-
quarters for the Cleveland and St
Lows unis withan four weeks.

Fhe Detront unit 15 now based al
755 West Big Beaver, Suite 308
Troy. Mich. 48084, tel. (313) 362
4420, Hitherto only partially staffed.
i now becomes fully functioning
with sales people, merchandisers
and market, adverusing and singles/
promouon coordinators, under the

direction of branch manager, Bill =4

Schulte.
The Seattle base s now operaling

from 1018 Indusiry Drive, Seattle.
Wash. 98188, tel (203) 5753810 It
is fully stalled under brapch man-
ager, Gerry Kopecky,

)
=
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Knoxville Targeted For 1st Tweedle's Files Bankruptcy

By JOHN SIPPEI

SEPTEMBER 2, 1978, BILLBOARD

LOS ANGELES—Phlhp Tweel
co-principal in a projected chain of
Tweedle's record/tape retanl outlets
(Billboard, Aug 26, 197K)
ing for a Sept. 22 apening date for
14,50} sguare ool localion in the
Western Plaza Shopping Cenler
Knoxville, Tenn

Walliace McClure Jr
the 26-year-old center

| L '-.I'l.l-|!¢|-

realtor Lor
CONLIrmme -l

that Tweel had taken 0-vear lease
with two live-vear OpLOns In a nego
naton completed Wednesday (21)

rock 1 romarnce

4P,

MoClure said that Tweel s renova
une a former lush restaurant, which
oecy pled the space, inlo i supersiore
which will feature Listening boaths
1 & .l."i'..l.'ﬂ|l._'l.l s IT14 | LALTHRIYE TORLITasS

I'weel would not divulge the other
i””“"ll"tl ||I'|lli'-l,'l.] He did revea
that his hinancinz stems [rom 4 con
SOrTIam il ]'l._1|'|l.'- ||1-._.l|l.'l.l il b‘-._.l.-l_
ville, Charleston and Atlanta. Tweel
siurd he intends Lid Ul hase s open
ing inventory “for 80% cash.’

Tweel siid he s working toward 4
"ll_.'l,ll 10 concert by Jimmy Bullell
and the Amazing Khythm Aces lor
the Knoxville Coliseum 1o ballyhoo
thee slore s as onginally re
ported. He suid he had spoken w0
Denmis Rubinstein, Bullell's man-
ager. Rubinstemn, contacted earher
siid he had not heard from [weel
I'weel, when so informed. said he in-
lended to refresh Rubinsiein’s
MmOy

Sam Willlams, acoount executive
with Kalshoon Adverusing, Atlaniu
said he has “big grand opening
plans for the Knoxville markel
Tweedle’s store opening. Williams
said he 15 also creating a vanety ol
outdoor and indoor signs for
I weedles, lor which the apency
created a logo

Tweel sard he has not yet closed
his deal for the 6,000 square fool
store locatnon nearer the Univ, of
Tennessee Knoxville campus, which
has a 30,000-student enrollment

McClure volunteered that the
space laken by Tweel was also
sought by Peaches and Oz

-'| WCNInE

SYLVERS SPARKLE—Five of the Sylvers starting with Pat, holding the 45
bag, surround Larry Lavan, Casablanca Midwest promo rep, in dark glasses
and holding their LP cover, while below him is Ron Fischel, buyer for Down-
town Records, Chicago, in whose near northside store they were appearing.
The cool lady at the extreme bottom right is their beaming mom, Shirley.

Mathis, Williams
Make 2 Videotapes

LOS ANGELES=Johnny Mathis
and Demece Wilhams completed
two promotional vides Hapes ol the
duo's “Two Much, Too Little, Too
Late” and "You're All | Need To
Ciet By for CBS International

Produced by Landry Video here
“Youre All | Need To Get By 1s
slated for television |'|l'|h.|d-.','1-:T in
England while “Toa Much, Too
Little, Too Late™ i1s a Spanish ver-
sion {or televisston broadcast and
other promotional uses in Spamish
speaking countnes

LOS ANGELES—Mangold-Ber-
ios Distibutmg ol Charlotte, N.C,,
is in the throes of a voluntary bank-
ruptcy action. The 30-year-old inde-
pendent label distributor filed for
bankrupicy in federal bankrupley
court there June 19, The disinbutor-
ship was founded by Herb Weisman
and Phil Goldberg, who remained
is pancipals untl now,

Sol Levine, attomey handling the
Chapter X1 action for the WO, says it
will be some months belore any defi-
nite settlement 15 made with credit-
ors. He says the pnmary assets of the
firm had been sold o various indi-
viduals. No estimale of moneys
avatlable to credilors has been .m:éra
tained. Levine states the court is stll
determining accounts receivable
and payable

.

TELEVAK IS SALES POWER. . .

In-store video
merchandising specialists

(415) 924-4403

PROVEN IN STUDIES BY THE RECORD INDUSTRY.
1973 - 1974 - 1975 - 1977 - 1978
Boosted up to 20% increase.

BODBY LYLE S MUSIC IS PAODUCED 0Y WAYHE HENDERBON
FOR AT.-HOME PRODUCTIONE INC.

MANAGEMENT:

FOREST HAMILTON PERSONAL MANAGEMENT,

9229 W. SUNSET BLYD ., SUITE To0
LEOS ANGELES, CALWF, BODBES
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DISC MATES—Bruce Maier, presndenl of Discwasher Inc., visits Disc Records

store managers at the chain's recent national convention. Maier discussed

record care, audiophile recordings and the changing audio hardware /soft-
ware scene with the group.

We're only 114
s0 we really have
to try harder

Wa olfer any
or all of the
lallowing
Quality
sarvices. All
undar one
roaf and al
COMpeT e
prices

dlee Myles Assoc., Tnc.

I SnEn Sl A3 NTC 1DDEE Tel 10 TR

= Design

® Arl

= Type

* Color seps
® Printing

* Fabncation

Sarving Bhe praphic needs of the (0 d Indusiry pncs 1952

The first truly
mobile disco

+ Durable plywood
construction with a
carpet B formica sur-
face creates a
professional look.

+« Components are
high quality with ex-
tended 2 year warren-
ties.

# Folds into attractive
protective carrying
case equipped with
heavy duty handles
and casters for easy ]
maobility. * A complete quality
one person Magic
Disgo operation that is
economical . . . costs
less than $1800.

# Includes 2 turn-
tables , Magic Disgo
duty Stanton cart-
ridges, mixer. equal-

izer, and mike boom. * Completely custom

built by Sound
Dynamics

, SoundDynamics

Call for information,
terms or C.0.D,)

7948 Wornall Road
Kansas City, MO, 64114

- B16-931-232(

iener Ol News

E "

SHOP TALK — Jeff Scheible, MCA Records vice president of sales. listens over

a plate of ribs to a point being made by John Cohen, president of the Disc

Records Chain. Sam Passamano and Bill Green of MCA also enjoy the infor-
mal session at the recent Disco conclave.

Goldfarb Bypassing Distrib

® { ontiniied from page 5
merchandising, promolion and art-
ist development. He has set up inde-
p..:;\..lunl, disinibution 1or 3 numbas
of labels. However, selting up his
own sales foree s a m.1.lp-r dcp-iilun:
lor him

‘What this means is that now the
dealer will be able 10 buy IIIFI:I.II:'."
from the manufaciurer, al a beller
discount rate, natorally, and he will
now gel service directly Trom the
manulaciurer, including shapment,
h-lII||1L1_ service nformation and so
forth In no w ay am | 1.1I-.=r1E any-
thing away Iruln the m-.h.rlnndu'll.
distributor 1t s just that | think that
this is a disirnbution method lor the
late "T0s and "8k

“This has been done successiully
by many labels in our business. Al-
most all the budget labels now sell
direct as do the children's labels. and
many ol the lape manufacturers. A
lot of labels have learned thal you
can go direct. True, you also get a lot
more responsibihities. Now you have
10 handle 8000 w VLUKK accounts
receivahble,. where huad
live distnbutors and 25 accounts re-
cewvable,” continues Goldlarb

Goldfarb says his emphasis will
be on the Northeast inasmuch as i
15 an arca of hugh population den
<1ty, which mav account [or as much
as 40% ol a label's total busimess. 1115
1 meh breakoutl marker with many
hsling statons and retald stores, and
il 15 an area where much of the mer-
-.h.:lldmn:-__' of the records 15 done
through record dealers and where
the rack markel s relatuvely weak
sl w5 ||i|..1|.||'h

As this 15 working out, Goldiarb
«Avs, he s now the exclusive disinb-
utor of the Singletwon group and Al-
shire Records in the Tour Northeast
markets, and a “semi-exclusive” dis-
iributor also for Nostalgia Lane and
Everest Records. Goldlarb says he 15
now neaotating with other labels o
1idd them his netwark. He
lor 0 broad spectrum ol produci
JELSS disco, soul b children s MR
pel, elc, miving u well
rounded bag” when they make
rounds 1o the retmnl stores

AlnNee 1ne I'Illll|ul| tl'll-' vllesimen
will deal wall be mostly steady selling
catalog fems, and nol quick break
e |'u|l-|1 I1|||||I||i

helore you

1% i H'IL.HIL'

his salesmen

Lhear

Goldtarh  savs
there will not be oo much [Pressure
cach ol

i the twio salesimen workine

the ftour markets, allowing them
more time 1o work with the stores
ke mventory on the produdt, set up

displaoys, ete he salesmen will have
il LK
v okl M EsSA Ty
Coolidlarb adds

We will nat handli

ivs Laold!arl 1hin

RIS
lor the task

LA TErs |"'-l'-||'| .

LA | RIS

salesmen will

tanke the orders, bt the shipping will
e the responstbility of th o
LT I hey will have 1 | 1 1l

i Diovts ood b sined b TR TN

Wilmington
Fathers Put
Down Clubs

By MAURIE ORODENKER

WILMINGTON, Del —Although
this city boasts only a handiul of dis-
cos, the Cily Fathers here, reacting
o complainis ol noise, have ap-
proved what 15 helieved 1o be the
loughest ordinance 1n the counlry
regulatung discotheques

I _.f ‘.‘I'ﬁ:' 'I._- .

Convinced that this new enter-
lainment concept looms as 3 (hreal
0 the commumity., and anxious 19
Bppease Increasing urilalion among
local constituents, the City Counal
has estabhished a stnngent sei of
guidelines for disco operators and
Lneur patrons.

Hillboard photos by Alan Penchanshky

They include

® Hanning admission by persons
under 1R to commercial estahs
lishments between the hours of mids
night and 6 a.m

fore they shipped 25 at a ume. Bui
they all know that and they are will-
ing o assume thal exira respon-

sibulaty
® Outlawing

proper conduct”
and dance halls

immoral or me-

Goldfarb concludes that he s = -Jw..n{hcquu

“past the crawhng, and 15 now in the
walking stage,” ol his project, and
expects 10 be running within two
weeks

e Charging club operators with
(Contnued on page 63

ENTERTAINERS
AIRCRAFT FOR SALE

Viscount N306 and N24V |eased exclusively by the ‘world's
greatest entertainers’ are now offered for sale by the owner.

These prestigious four engine, Turbo Prop Aircraft are
believed the lowest time Viscounts in the world. Always
the finest care and maintenance. Price $750,000.00 each.
Contact Ron Clark 213/841-1654. Telex 677336

SAVE $25 WITH THIS COUPON

MUSIC
BUSINESS
SURVIVAL
TRAINING

|'|.1'!I e L |I1|'!I-i'|1|-

WTINE) e ¥ ||||:|!|'.r = I TYAT, [ 1||||||||'|_: .'{h
dducational TV programs with people vou might otherwise never
Presidents of CBS Records and ABC Records, Peter
personal manager and agent, Thom Bell, Aaron
Lopland, Iy Inciudes 140-page career

IN=Iruciors

el f
I FAIMpLon s

N[ ||.I|.!'|1"-\. .1|H| PRLATAN

FRAUNE &

suldebook and question-answer sessions with v

Cctober 16-20, a:00-11:00 PM. Centurs

ITA CILY,

Momidan through Friday
Maza Hotel
recl

Lt Los Angeles. Regular tution: $127—

e by S ptember 150 Send for hrow hure

SNEZ=EESE
il Learmng for the Arts, Inc. 8440 Sunset Blvd :
1N 7. Hollvwood, Califorma 90069  213-656-0972

e L w102 alree
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“BEFORE THE RAIN”

&F. 150
i His new album on Elektra Records & Tapes E

Produced by Greg Errico For Far Out Productions
Management Representation: Far OQut Management/Steve Gold

b
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Hilloard llhur- by Hal Melsan
RADIO UNITES: Program directors representing four Nashville radio stations
are making their first joint promotional effort, along with Concerts For
People, Inc., to support World Hunger Day in Nashville, Friday (1), climaxed
by an evening benefit performance by Elektra artist Harry Chapin at Van-
derbilt's Memorial Gym. Pictured (left to right) during a strategy meeting are
Rhett Walker, Elektra’s Memphis/Nashville area promotion director; Allen
Sneed, WKDF Radio; Mark Daimon, WLAC Radio; Kip Kirby, publicity coor-
dinator, Concerts For People, Inc.; Gerry House, WSIX-AM Radio; Ron Lake,
WKQB Radio; and Aubrey Hornsby, execultive director, Concerts For People,

Inc.

neral News

N

JEXICO SUIT

W owill 4 53 millon

! I slapp
it | Wewcan publisher Promo-
Viusica

LIarging

i Haismaan L MIECICI i uds
o I |
reach ol coairac vl

cand accountings

L ourl nerc
ire Lo Tur-
I L EIMIn
Lhsinet
LA WsUiI

The action n dthe U S

urt lollows 4 stmilar
nroueht carhier i Mexico and won
iy {’r.nnn-nn:.u Ih.lmnu Jucording o
Lo Papers

some ol the copyrights in conten
uon date back to belore 1939, when
the lirst agreement was entered into
between the Mexican publisher and
Southern Music, predecessor of Peer
International

Plamn T asks that the judegment of
the Mexican court be entorced, and
for a full accounting ol royvalues duce,
damages, and an injunchion against

further exploitation of the copy-
nghts by Peer
—— —_—

The Royal Family

of Jazz

Invites You to
an Encore P

erformance

of Their Finest Work...

Now Available

Exclusively
on

Quintessence Jazz Series

Quintessence has demonstrated excellence in

the production of Europe’s classical

masterpieces. Now Quintessence comes home
with music uniquely American — Jazz in full

range and color.

Featuring the Count and the Duke, Bunny,
Buddy and Sonny, Chick, Zoot and Fats, The
Quintessence Jazz Series delivers mainstream
Jazz at budget prices that will convert your
MOR buyers to toe-tapping recorded joy with
the hits that gave our stars power.

Attend the Quintessence Jazz Premiere.
Performances begin in August throughout the

count ry.

R.S.V.P: your local Quintessence representative
or our National Order Desk (toll free at

800-328-6758). !
A

SBRIES

Pickwick Records Division, Pickwick International, Inc.
7200 Erxcelsior Blvd., Mpls., MN 55426

www americanradiohistorv com
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§ LOS ANGELES—In three
¢ vears, the embryo of an idea has
i grown into two | oledo stores that
ii :.plll down the muddle the sparal-
¢ ling volume between head para-
{ phernalia and albums lor Mr
; and M Dave Glowack:

he young couple, married in
their Late weens, had always been
record freaks Dave didn o l.llE' his
rnh dbs A CONSIrucLicnm worker
JoElsine didn’t rehsh situng al
home inachive

They scouted the area lor a

t  non-competiive retal field. Be-

cause Taledo had no head shop
’ they opened the Head Shed, an

8OO square foot paraphernalia

shop. in August 1972

Hapmly, they saw business

zoom the minute they opened the

J

months, they saw the marnage
helween head supplies and al-
bums. Now Dave and JoElaine
3l and 30, respecnively. are
shooting for a calendar year
gross between %300,000 and
S750.000) for thewr now two-store
Toledo chamn

And they see another Iwo
stores in their future That's an-
' other three 1o live vears away
Hut they've seen their business
double almost every six months.

Thaer opening invenlory of
¢ B00 LP units doubled by Chrisl-
¢ mas 1975 Business was good
They deaided 1o wke the vacani
store front next door. That gave
Head Shed |.200 square feet
E Later they gutted the rear storage
space and now they have 1.500
square feet of workable aren

Now there are four more em-
ployes at the onginal free-
standing store. John Rapp 1s the

%

%

MCA Slates Heavy Push

Toledo Couple Runs
Successful Head Shops

By JOHN SIPPEL

daor of the small -..h|||"| In twis

manager. JoElune stll
vises central buying

The second store. opened in
MJ_-,- s | 500 square feel in 4 To-
ledo stnp center, 11's more mod
than the onginal. I you go o
the first store. you lind a more
nostalgic wimosphere.  TifTany
swag lamps hght the area. In's
rustic. The new store 15 more like
a boutigue from the parachutes
on the ceithing o the customized
fixtures and a new releases wall

l'oday each store carries from
1,500 1o 4,500 albums depending
on the penod. The rauo of album
sales for the stores 15 50% LPs
0% B-track and 20% cassettes
Ihe $7.98 LPs shelf at $5.99 and
special 51 l