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Top Disk Executives
Boost Country Gains

By GERRY WOOD-SAL LY HINKLE-KIP KIRBY

NASHVILLE —Increased concen-
tration On Crossovers, more inter-
national breakthroughs. the blurr-
ing of lines between pop and
country and continued growth of di-
verse musical forms here are pre-
dicted by heads of CBS. MCA,
Capitol, UA and ABC.

Buoyed by impressive sales and
airplay figures garnered by their
Nashville >perations, these record
company “eads sce both changes
and conturued success looming on
the Nashville skvline.

The views come from the five ma-

(Continued on page 76)

New Units Swell | gbels Scrutinize
Carter Guidelines

By PAUL GREIN

Strongest AES

By STEPHEN TRAIMAN

NEW YORK--With at least three
commercial digital recordirg sys-
tems to be demonstrated, and state-
of-the-art analog open reel and cas-
sette decks with new high-output
metal particle tape previewed, the
61st Audio Engincering Socicty con-
vention should draw far more music

(Continaed on page 58)

WCI Into Manufacturing
With 3 U.S. Plants Firmed

LOS ANGELES--In the wake of

selected album releases being hiked
to an $8.98 suggested list price. and
with top vinyl and paper suppliers
announcing higher prices to manu-
facturers, industry companies arc
siudying the voluntary wage and

price guidelines outlined by Presi-
dent Carter Tuesday (24).

The Presidential d.ctum to keep
average wage increases 10 a maxi-
mum of 7% and average price hikes
o a minimum of a onz-half percent-

(Continuzd on page 19)

NEWSPAPER

By IS HOROWITZ

NEW YORK-—Warner Communi-
cations Inc. will build at least three
U.S. plants to manufacture records
and tapes over the next four years,
with the first. in Eastern Pennsyl-
vania, due for completion in mid-
1980.

The announcement confirms re-
cent industry speculation that the
entertainment and communications
conglomerate would shortly enter
the manufacturing arena, currently
severely taxed 1o meet ever escalat-
ing demands for greater production
capacity (Billboard, Oct. 21, 1978).

The Warner Communications
plants, due to incorporate state-of-
the-art technology, will serve custom
clients as well as the WEA family
of labels.

First step is the acquisition of

(Continued on page 122)
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NEW MOON RISING (MG7630) is LISA LAWALIN'S* debut album on
Monument Records and Tapes. A fast rising ¢>llection from a fast rising
star. “YOUR LOVE" from the album will ship shortly as a singlz. *Pro-
nounced LAW-AL-IN. (Advertisement)

Contemporary Formats
Top Arbitron Surveys

By DOUG HALL
NEW YORK-—-Contemporary nu-
sic just edges beautizul music as the
leading radio format based on an
analysis of all July/August Arbitron
audience measurements among lis-
teners 12-years-old or older.
Contemporary (which has a
broader playlist than a Top 40 teen
flavored station), has 14.9% of the
12 plus audience in the six markets
that Arbitron measures for the July/
August period: Chicago, Detroit,
Los Angeles. New York. Philadelphia
and San Francisco
Beautiful music has a 14.2 per-
centage or share in these markets.
(Continued on page 108)

If you like your rock razor sharp and to the point, lend your head to
MOLLY HATCHET. Produced by metal mastermind “om Werman (Ted Nu-
gent, Cheap Trick), it captures the essence of their sonic frenzy on vinyl,
and 1s daily being added to playlists across the courtry. Major stations like
WNEW, KMET, WSHE, and WI0Q already have the Hatchet in hand. Now
it's time for you to get a grip on Molly Hatchet. Wh2n “MOLLY HATCHET"
strikes, heads roll. On Epic Records and Tapes. JE 35347, (Advertisement)
{Advertisement)

-

" TURN THIS MAGAZINE OVER

AND LAUGH ALLTHE WAY TO THE
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JOAN ARMATRADING:

From The Beginning To The Limit

Joan Armatrading was born in St. Kitts in the
West Indies on December 9, 1950. When she was
seven she moved to Birmingham, England, which
she describes as “a place you'd like to pass through
...on a plane”

As a child, her father was a carpenter and bus
driver by day and bass player in a band by night.
But he didn’t encourage her musically. In fact, he
hid his guitar from his inquisitive daughter, and she
admits that may have been why she became fasci-
nated with music. When her mother bought a piano,
Joan, one of six children, was assigned the task of
cleaning it, and it wasn't long before she taught
herself to play.

Originally, she intended to follow a career in
law, but when her mother traded in two old baby
carriages for a guitar, the die was cast, and she
decided to try for a career in music. One of her
brothers persuaded her to sing at the local school
and she quickly learned a Bob Dylan song and one
by Paul Simon for her first performance, “but the
first person who made me listen to a record
properly.” she insists, “was Van Morrison:’

She toured with the London company of
“Hair™ for 18 months, began writing songs with
Pam Nestor, and in 1973 recorded her first album,
Whatevers For Us.

1975 brought the release of her second album,
Back To The Night, her first hit single in England,
and the beginning of what was to become an ava-
lanche of critical recognition. Rolling Stone called
her third-album, Joan Armatrading, one of the most
important of 1976. A year later, Show Some
Emotion, the second album produced by Glyn Johns
(Eagles, Rolling Stones, The Who, Eric Clapton,
etc.) earned similar acclaim worldwide.

Last year she undertook her first international
tour as a headliner, playing to some 200,000 people
in 40 concerts in eight countries. Just prior to
heading back to the studio with Glyn Johns to begin
work on To The Limit, she played, at Bob Dylan’s
request, to over 100,000 people at his mammoth
London concert.

To The Limit includes some of her most chal-
lenging and dramatic work to date. “"Bottom To The
Top” draws upon her early Caribbean roots and is
a winning, reggae-flavored tune; “Baby ™15 ds
gentle and embracing a love song as she’s ever
written; and “Barefoot and Pregnant” reflects the
essence of Joan Armatrading’s music: intricate,
honest, melodically fascinating and textured in over-
lapping rhythms that have become her trademark.

“Joan Armatrading’s music has
that rare quality to reach into and
express a range of emotions others
don’t often approach.’

The New York Times proclaimed “once a cult
figure, Miss Armatrading’s become a phenomenon?’
Rolling Stone said her last album was one of the most
important of the year. Now, Joan Armatrading takes you
to the limit.

A&M PROUDLY PRESENTS THE NEWALBUM:

JOAN ARMATRADUNG - TO THE LIMIT

JOAN ARMATRADING
“TO THE LIMIT”...

ON A&M RECORDS AND TAPES

Produced by Glyn Johns

Management: Mike Stone Agency: Jerry Heller
© 1978 A&M Records. Inc. All Rights Reserved.
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$3.98 12-INCH

NEW YORK—Four labels have now joined
the move to a $3.98 suggested list price for 12-
inch disco disks, first set in motion some two
months ago by AVI Records (Billboard, Sept.
9, 1978).

They are RCA, Atlantic, Fantasy and Sal-
soul. Several other companies, including TK,
are considering a similar step.

The trend has been expected by retail ac-
counts since the AVI hike, and most believe
that other companies will fall in line by the be-
ginning of 1979.

The upgrade from $2.98 is attributed to in-
creases in production costs, and to labels’ wish
to give both themselves and retailers better
profit margins with the configuration, which,
they say, is often as expensive to manufacture
as albums.

TREND?

By ADAM WHITE

Observers point out that the extra dollar will
give those same retailers more room to maneu-
ver among their competitors. In the New York
area, for example, stores are now selling the
newly priced disks at various points between
$2.49 and the full list.

And Chuck Gregory, vice president and
general manager at Salsoul, says that the new
price will permit the company to spend more
money on promotion, especially on radio
spots.

“We can now afford to take a few chances in
the marketplace,” he says, “and do more to
break new artists via the 12-inch route.”

At Salsoul and affiliated labels, Gold Mind,
Philly Groove and Tom ’N’ Jerry, the $3.98

step affects only new product. Catalog items
will remain at $2.98 indefinitely.

First label release carrying the extra dollar is
Charo’s “Ole, Ole,” just shipped in [2-inch
pink vinyl. First Choice’s “Hold Your Horses,”
on Gold Mind, will be the next $3.98 from the
firm, says Gregory.

To distinguish between the two price cate-
gories, Salsoul has designed a sleeve for all
new 12-inch product which utilizes the art
from the label background.

The regular catalog will be shipped as usual
in the current packaging, depicting the Salsoul
logo and those of its affiliated labels.

Atlantic has similarly separated fresh $3.98
product from its $2.98 catalog by designating

RCA, Atlantic, Fantasy And Salsoul
Joining AVI In Disco Disk Move

the former as a 4700 series, the latter a 4600
line.

First giant single at the higher price, says the
label’s Larry Yasgar, is “Le Freak” by Chio,
followed by Midnight Rhythm’s “Workin’

And Slavin’ ” and Leif Garrett’s “I Was Made

For Dancin’.”

Future candidates may include two new
acts, Broadway and the G.B. Experience, plus
John Paul Young’s followup to his “Love Is In
The Air” hit.

Yasgar explains that 12-inch production
costs have been exerting particular pressure on
Atlantic, notably in the vinyl, jackets and inner
sleeves areas.

AtRCA, Fantasy and both companies’ affil-
iated labels, the $3.98 tag covers new issues

(Continued on page 122)

‘DRASTIC CHANGES’

U.K. Firms Overhaul
Price Display Law

By PETER JONES

LONDON-The government here
is planning drastic changes in the
law covering price display. The pro-
posals have been outlined by Roy
Hattersley, Price Secretary.

The main points are:

. Any reference in displays to
such claims as “1.50 pounds off rec-
ommended retail price” would be
banned in law unless the disks had
already been offered at the higher
price. There is planned action
against claims of “wcrth 5 pounds,
but our price only 3.50 pounds.”

Picture LP Plant
Leasing Process

By JOHN SIPPEL

LOS ANGELES—A daily pro-
duction of 100,000 picture LPs cross-
country is visualized by year’s end.
The reason for this projection is oc-
casioned by a worldwide leasing
program of the Alberti Record Man-
ufacturing pending patent process
now being marketed by Picture Rec-
ords Inc. here.

The new firm, helmed by Tom

(Continued on page 14)

2. A stop will be made to the grow-
ing practice of inflating recom-
mended retail prices to create appar-
ent discount offers, though genuine
comparisons with established prices
would still be allowed.

3. Fines of the equivalent of $800
could be imposed on retailers or
manufacturers who break the law.

Reaction among independent re-
tailers has largely been favorable.
Harry Tipple, secretary of the
Gramophone Record Retailers
Committee, describes the proposed
legislation, which will be before Par-
liament in the new year, as: “Putting
that cat among the pigeons for price-
cutters.”

The Gramophone Committee has
been making representations to the
Price Commission and the Office of
Fair Trading for the past three years
over the whole price-cutting situ-
ation. Tipple says now: “The pro-
posed plans are obviously aimed at
the consumer but the legislation
would also be welcomed by most re-
tailers as it will prevent a lot of basic-
ally unfair price competition.

“At first glance, I see little hope in
the proposals of there being loop-
holes for rampant price-cutters.”
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YOUNG IDEAS—Lillian Carter, President Carter’'s mother, chats with Joey

Travolta at a reception in Los Angeles. It's reported Mrs. Carter heard Tra-
volta's Millennium single and asked to meet the vocalist.

Home Video Seminar Cites Music Key

By DICK NUSSER

NEW YORK —National Assn. of

Recording Merchandisers vice pres-
ident Joe Cohen made a strong pitch
encouraging the continued market-
ing of video software via the record
industry’s retail and wholesale pipe-
line at the International Tape Assn.’s
first Home Video Programming
Seminar here Oct. 20.

“The video software industry will
grow,” Cohen said, “only if it learns

frem the successes of its counterpart,
the recording industry.”

Cohen’s remarks came after a
panel discussion on creative oppor-
tunities in video software that
stressed the need for more musical
programming to meet the demands
and taste of the contemporary enter-
tainment seeker.

Cohen was introduced by Bill-

(Continued on page 56}

Juke Operators Resume Fight Against Listing Locations

By MILDRED HALL

WASHINGTON — The jukebox
operators notified the Copyright
Royalty Tribunal Thursday (26)
that they have begun legal action
against the agency’s regulation re-
quiring operators to file location
listings with the Tribunal.

The Tribunal had already
planned a Nov. 9 meeting on its
finalized access rules, including the
location listing and other matters
which will take place as scheduled,
says Tribunal chairman Thomas
Brennan.

The operators. represented by
Amusement and Music Operators
Assn. counsel Nicholas Allen, will
seek a temporary restraining order
against the Tribunal’s Nov. 1 dead-
line for supplying the location lists
by operators who have obtained cer-
tificates for their boxes previous to
Oct. 1, 1978.

A hearing on the trade group’s re-

quest for an injunction was sched-
uled to take place on Friday (27) in
Federal District Court here.

Regardless of how the court rules
on the jukebox group’s request for
the restraining order, Tribunal chair-
man Brennan says counsel Nick
Allen will make his originally planned
plea for reconsideration of the dis-
puted access rules at the Nov. 9 Tri-
bunal meeting. The rules were fin-
alized on Sept. 6, 1978.

The commissioners will also hear
a request from BMI asking the
Tribunal to set up a uniform “justifi-
cation” procedure for music licen-
sors claiming shares of the jukebox
royalty pool to be distributed by the
agency.

Other matters on the Tribunal
agenda will include a discussion of
methodology for its recently
launched study of home taping, that
will involve research cooperation

from music copyright interests,
equipment manufacturers and con-
sumer groups.

There will also be discussions of
how to establish claims of copyright
owners to shares of the cable tele-
vision royalty pool.

Another touchy jukebox issue is
business confidentiality. The juke-
box association claims that its right
to the confidentiality of the location
listings needs further safeguard. It
wants the Tribunal to exempt the
lists for disclosure under the Free-
dom Of Information Act.

The Tribunal, in its final acces§
rules, pointed out that it would look
further into two aspects of this prob-
lem: 1. Whether it has the jurisdic-
tion to attach safeguards to the lists,
and 2. whether it can restrict access,
or limit it to music copyright owners.

On the question of how music li-

censors are to determine shares, the
Tribunal has remained neutral. BMI
said trade paper popularity charts
would provide a fair and inexpen-
sive basis for measuring music play
on the boxes.

But ASCAP and SESAC say ran-
dom sampling surveys based on ac-
tual performances are the only true
evidence on which to calculate
shares.

Prospective music performance
shares of both jukebox and cable tv
royalty pools are admittedly no big
thing at this time.

The jukebox pool is only about $1
million, and the cable tv pool, with
movie producers and broadcasters
getting the lion’s share, is currently
at about $2,250,000 according to the
Copyright Office’s estimate of its
first semi-annual collection of the
cable tv royalty.

Promo & Levy
In Countersuit
Over ELO LP

By ROMAN KOZAK

NEW YORK-—-Promo Records
and its principal, Morris Levy, have
filed a counterclaim in the Superior
Court of New Jersey, Chancery Di-
vision, Passaic County, to restrain
CBS from influencing its customers
in connection with the sale by Promo
Records of disputed copies of ELO’s
“Out Of The Blue” LP. Punitive
damages are also sought.

N.J. Superior Court Judge Peter
Ciolino had rescinded a temporary
restraining order on Oct. 20, im-
posed two days earlier (Billboard,
Oct. 28, 1978). The order had pro-
hibited Levy and Promo Records
from selling and distributing the
million plus units whose ownership
has been in dispute since Jet Rec-
ords terminated its distribution deal
with United Artists and went under
the CBS distribution umbrella last
spring.

CBS and Jet Records are also
suing UA in Los Angeles Superior
Court. On Monday (23) CBS resub-
mitted a request for a restraining or-
derin the California court to prevent

(Continued on page 122)

Cap Moves To
‘Selective’ $8.98

LOS ANGELES—Capitol be-
comes the third major label to move
to an $8.98 suggested list on selected
product.

The Steve Miller Band’s “Greatest
Hits—1974-78” which is released
Nov. 13 will carry an SOO prefix
and will list for $8.98 for both album
and tape configuration.

A Capitol spokesman indicates
the album will be a 14 song anthol-
ogy.

The album will consist of songs
primarily from Miller’s last three
studio albums called “The Joker.”
“Fly Like An Eagle,” and “Book Of
Dreams.”

All three of those albums reached
the top three on Biliboard’s Top LPs
and Tape chart.

Previously Warner Bros. had an-
nounced an $8.98 list for the new
Steve Martin album while CBS had
announced an $898 list for new
product from Heart, Boston, Billy
Joel, Chicago, Santana and Ted Nu-
gent.

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y.10036. Subscription rate: annual rate, Continental U.S. $85. Second class postage paid at New York,
N.Y. and at additional mailing office. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann
Arbor, Michigan 48106. Postmaster, please send form 3579 to Biltboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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Complicated ‘le Deal Spurs Singles’ Spate

4 Labels In
Selection Of
Song Titles

By ADAM WHITE

NEW YORK-—As Universal's
“The Wiz” opens in theatres across
the nation, several labels are plan-
ning the release of singles from the:
soundtrack.

Under their deal with MCA,
which has the original film score
now available as a double album,
Epic, Motown and A&M have the
rights to issue “Wiz” 45s by their re-
spective artists: Michael Jackson,
Diana Ross and Quincy Jones.

The selection of titles by those la-
bels is now in progress, with Epic re-
portedly looking at Jackson’s “You
Can’t Win,” and Motown mulling
Ross’ “Home” and “Is This What
Feeling Gets.” among others. The
same task confronts A&M for Jones’
contributions, such as *“Emerald
City Sequence.”

MCA retains the rights to release
various other parts of the sound-
track. such as Lena Horne’s “Believe
In Yourself.”

All the labels involved are anxious
to move swiftly, insiders say, to ben-
efit from the film’s boxoffice busi-
ness—though not at the expense of
other product by those same artists.

When the individual singles are
released, both the promotion forces
of the labels concerned and of MCA
will be working on them.

This signals the amount of coop-
eration between the various disk
companies and artists, and every-
one’s desire to exploit their “Wiz”
properties to the fullest extent.

Gladys Sues Again

NEW YORK—-Gladys Knight,
still seeking to free herself from her
Buddah contract in order to embark
on a solo career with CBS has en-
tered another suit in state Supreme
Court here, this time including the
Pips and Arista Records as defend-
ants.

Knight charges that Buddah,
Arista and the Pips have “con-
spired, agreed and acted together” to
thwart her solo flight, and she’s ask-
ing upward of $20-million in back
payments and damages she claims is
due her. She is already suing Bud-
dah with CBS in turn suing Buddah
and Arista.

12-Inch Chilliwack

LOS ANGELES — Mushroom
Records is releasing a limited edition
12-inch promotional album featur-
ing four songs by the group Chilli-
wack.

PUSH FIREFALL LP
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CBS GROUNDBREAKING Sam Burger second from left, CBS Records sen-

ior vice president, manufacturing operations, wields the shovel at recent

groundbreaking ceremonies for the company’s new $50 million-plus record/

tape/manufacturing/distribution facility in Carroliton, Ga. Assisting, from

left, are County Commissioner Horrie Duncan, Gov. George Busbee and
Mayor Vince Cashen.

Kluwer Debuts 1st Issue Of
Billboard Benelux Weekly

DEVENTER, Holland—The first
issue of Billboard Benelux, the mu-
sic trade weekly for Holland, Bel-
gium and Luxembourg, published
under license from Billboard Publi-
cations, Inc. by the giant Kluwer
publications group, goes on sale
Thursday (2).

Billboard Benelux has an initial
print run of 38,500 and 25,000 of
these copies will be distributed on a
trial basis to newsstands and se-
lected record outlets in Belgium and
Holland.

Says editor-in-chief Frits Ver-
steeg: “Since we announced the
publication at the International
Electronics Exhibition in Amster-
dam in September, when we distrib-
uted 32,500 copies of a pilot issue,
we have had a steady siream of sub-
scription applications.”

Using a similar format to that of
the international Billboard, Bill-
board Benelux will contain a min-
imum of 25 pages weekly, including
six pages of nationa! European
charts and Billboard’s U S. charts,
details of new record and tape re-
leases in Benelux and a five-page
section of audio/video hardware.

Highlights from Billboard’s edito-

JBL & Atlantic Tie To Co-Promote

By JIM McCULLAUGH

LOS ANGELES—JBL, makers of
professional and consumer audio
speakers, is once again coupling
forces with a record label to co-pro-
mote both that label’s artist as well
as JBL products.

This time the record label in-
volved is Atlantic and its group Fire-
fall which has recently released its
third LP calied “Elan.”

The Northridge, Calif.-based au-
dio manufacturer recently con-
cluded a similar joint promotion
with Capitol Records and that la-
bel’s Little River Band (Billboard,
Aug. 26, 1978).

“Basically the promotion will

work the same way,” according (o
Nina Stern. public relations coor-
dinator for JBL.

The promotion consists of an “ex-
change” whereby the record label
gives selected JBL consumer dealers
around the country promotional
copics of an LP with those dealers in
turn advertising the LP, themselves
and JBL product to a degree equal
to the wholesale cost of the albums.

Supplemented by T-shirts, post-
ers, radio spots and ad slicks, the
dealers invite consumers into their
stores to audition the album on a
pair of JBL speakers. Interested con-

(Continued on page 56)

rial pages will be published each
week and there will be regular re-
ports of the music markets in Ger-
many, France, the UK. and other
European sectors as well as compre-
hensive coverage of the Benelux mu-
sic scene, and a full page of album
reviews each week.

Billboard Benelux will feature
special emphasis supplements from
time to time.

Promotion plans for the new pub-
lication include an advertisement

(Continued on page 99)
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Record Companies

Gary J. Casson named director, business affairs, CBS Records International,
New Yark. He comes to the U.S. after serving in business affairs for CBS Rec-
ords, UK., and most recently served as a lawyer in the CBS Records law de-
partment in New York. . .. Larkin Arnold joins Arista, New York, as senioi
vice president with responsibility for the creative direction of the label’s r&b
roster. Most recently he was vice president
and general manager, soul and jazz division
at Capitol Records. He will base in Los An-
geles. Also, Harold Sulman becomes director
of national sales for Arista after having held
the position of vice president of sales and ad-
vertising at Private Stock Records. He will
base in New York. And Chris Tobey, for-
merly Arista’s national sales director, is ele-
vated to the newly created position of direc-
tor of special projects for the label also basing in New York. . . . Paul J. Altman
appointed director, talent administration, business affairs for RCA Records,
New York. He joined the label in 1960 and has served in a number of positions
in the financial department since that time. . . . Ronnie Edmonston joins Infin-
ity Records, New York, as director of a&r admmlstrauon She was head of a&r
_. admunistration for Arista from 1975 to 1976.
Also, Ellin Halbert, formerly director of of-
fice administration for the Raleigh Hotel in
South Fallsburg, N.Y., is appointed director
of office services and personnel. ... Leslie
Morgan appointed director of motion pic-
ture development for Casablanca Record
FilmWorks, Los Angeles. She had been a
story editor at Charles Fries Productions. . . .
Elaine Corlett appointed vice president of
artist development and publicity for ABC Records, Los Angeles. With the la-
bel three years she has been vice president, artist development, international.

- Bob Kaminsky named to the post of A&M associate director of East Coast
a&. Prior to his appointment he worked with the label under the aegis of his
D.B.A. Productions company as a media consultant on film, ty and music pro-
duction. ... Linda Skore becomes national
sales manager for First American Records,

Seattle. She had formerly been sales man-
ager for Sound Distributing and was also

Arnold * “Sulman

N
Altman

Casson

with ABC Records and Tape Sales. . . . Lenny
Lufman becomes 20th Century-Fox Records, o
Los Angeles, regional promotion director for -
the Midwest. He had handled regional Mid-

Edmonston  West promotion for Motown for two years. Corlett

Also, Bill Wagoner becomes West Coast re-

gional sales manager for the label. He had been MCA’s West Coast product
manager for the last year. ... Appointments at RCA Records include Tony
Brown to manager, West Coast a&r, who will work from the RCA offices in
Hollywood ccordinating with the expanded Nashville operations of RCA, and
William Rye to manager, merchandising administration, Nashville. Brown
worked most recently as keyboard player to
Emmylou Harris while Rye was formerly as-
% sociated with the Eric Erickson and Associ-
B! ates advertising agency in Nashville as direc-
£ tor of marketing. . .. Two newly created posts
at CBS Records, Nashville, include Jeff Ly-
i/ man as manager, promotion, Columbia Rec-
ords, and Rich Schwan to manager, promo-
tion, Epic/Portrait/Associated Labels.

Marilyn Laverty named manager, pop press
and information, for RCA Records, New York. She comes from Columbia
Records publicity department. .. . Jody Uttal, director of artist relations and
publicity at Private Stock Records, New York, has exited the label, and will
announce future plans shortly. ... Pat Siciliano, West Coast publicist for
Epic/Portrait/Associated Labels, exits that slot for a publicity post for Jet Rec-

ords, Los Angeles.

Music Publishing

New appointments at Almo/lrving/Ron-
dor international group of music publishing
companies, Los Angeles, include Lance
Freed to executive vice president, from vice
president, and Evan Medow to vice president
of business affairs and international from di-
rector of business affairs. ... Mike Millius
becomes associate director, creative services
East Coast, for MCA Music. He is both a writer and artist.

Related Fields

C.E. Wennerstrand promoted from vice president and general manager to
the new post of president of Audio Dynamics Corp., a BSR company, New
Milford, Conn. . . . Bill Pfordresher becomes general manager of Rubicon Pro-
ductions, Los Angcles. Most recently he had been Atco Records West Coast
representative. . . . Bruce Sperling becomes vice president of Wald-Nanas As-
sociates, Los Angeles. He was with Capitol Records in promotion and develop-
ment for seven years.

Kaminsky Wagoner !

F;'eed Wennerstrand

Epic’s ‘Chefs’ LP

NEW YORK—Epic Records will
release the soundtrack LP of Henry
Mancini’s score for “Who Is Killing
The Great Chefs Of Europe.” The
album is due in November.

Black Assn. Grows

NEW YORK-The Black Music
Assn.’s membership drive has
snared Chrysalis Records, WEA,
Savoy Records, Piks Corp., and
Marc Gordon Productions.
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Tell your friends...and keep it quiet: |

Aerosmith’s“Live Bootleg.” Sixteen c_assics recorded
entirely in concert, including “Dream On,” “Come Together.”
“Last Child,” “Walk This Way,” “Train Kept a Rollin, ”
“Sweet Emotion” and much more.

“LiveBootleg’

PC2 35564

Under the counter, all over the world. "
On Columbia Kecords and Tapes.

“Columbia;” @ are trademaris >f CBS Inc. © 2978 CBS Inc.
Producec by Jack Diouglas anc Aerosmith for Contemporary Communications Co-p.,and Water-roat “roductions Ltd. Direction: David Krebs-S:2ve Leber for Let er-Krebs, Inc.
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General News

Tape Duping’s
Labeled Theft
In Chi Charge

By IS HOROWITZ

NEW YORK — Unauthorized
tape duplication is stealing, an in-
dictment against an alleged Chicago
pirate operation charges, and trans-
portation of such stolen property
across state lines is a felony punish-
able by up to 10 years in jail and a
fine of $10,000.

The unusual charge is in addition
to 21 counts of copyright infringe-
ment handed down in a grand jury
indictment against Barry Berkwitt
and Mark Berkwitt. They are said to
have “transported in interstate com-
merce” about 4,500 illegally dupli-
cated 8-track cartridges from St
Charles, Ill., to Hammond, Ind., in
February 1977.

The defendants are also charged
with having manufactured the illicit
tapes in violation of federal copy-
right statutes. Upon conviction, this
would subject them to possible sen-
tences of one year’s imprisonment
on each of the 21 counts, plus max-
imum fines of $25,000.

The stolen property count is a
“significant point in our case,” says
Theodore T. Scudder, the assistant
U.S. attorney in Chicago who will
prosecute the action. Scudder coop-
erated with the FBI in tracking
down the production source of the
illegal tapes, culminating in a seiz-
ure of tapes and duplicating equip-
ment valued at about $1 million.

Aerial surveillance was employed
in gathering evidence on the inter-
state transport charge, says Scudder.

The U.S. attorney notes that simi-
lar charges are being brought more
frequently in the case of pirated
movies, but are still rarities when ap-
plied to sound recordings.

A&M’s Moss

LOS ANGELES—“If up to the
record pirates, there would be a
world without hits,” commented
A&M chairman Jerry Moss at a
Univ. of Southern California enter-
tainment law society symposium on
record and tape piracy in the music
industry Thursday (26).

Moss was specifically referring to
the consequences if Donald Gold-
stein, the tape duplicator who ap-
pealed a 1969 California statute
which instituted punishment for in-
fringement all the way to the Su-
preme Court had won.

Looking back on the close five to
four vote in favor of the record in-
dustry, Moss stated: “If the vote
went the other way, A&M would

POLYGRAM PRESENTATION—Coen Solleveld, Polygram Group Worldwide

president, is flanked by Irwin Steinberg, Polygram Corp. executive vice presi-

dent, and Alissa McDonough, secretary to Ekke Schnabel, Polydor senior vice

president, at a recent New York Polygram Distribution showing of its ‘“World
Of Music" a/v presentation.

Klein Seeks Top Court Trial Stay

NEW YORK—-One day after a
federal appeals court had rejected
his last appeal, attorneys for Allen
Klein asked U.S. Supreme Court
Associate Justice Thurgood Mar-
shall to stay another trial on tax eva-
sion charges for the former Beatles
manager until the High Court de-
cides if it will review his case.

Klein’s first trial ended in a mis-
trial with the judge declaring the
jury “hopelessly deadlocked.” When
the government pressed for another
trial, Klein appealed to the US.
Court of Appeals for the Second
Circuit claiming his right against
double jeopardy would be violated
by another trial.

After a hearing, the Appeals

By ED HARRISON

have had to be sold. Only the com-
panies with their own pressing and
duplicating facilities could stay in
business.

“What would happen to publish-
ing rights? What incentive would
there be to promote songs? We came
close to costing us the future of the
record industry; billions of dollars,
hundreds of thousands of jobs, no
hit records,” said Moss.

Russell Frankman, a civil trial
lawyer with Mitchell, Silberberg &
Knupp, gave a capsulized rundown
on various types of copyright in-
fringement and the difficulty in de-
terring pirates.

“You’re dealing with a bundle of
rights and different entities,” he

Dear Sir:

We are upset about the $7.98 list
price of albums. Yes, I said $7.98, I'll
get to the latest rip-off later.

When WEA raised the $6.98 list
on the Queen “A Night At The Op-
era” LP to $7.98 we were shocked.
Our small store could not accept this
so we didn’t restock the LP for
months. Then came the unjust in-
creasing of all titles from most of the
major companies on the prices of old
product, product that has already
made huge profits in the past. This is
unfair.

Now CBS is trying the same thing
all over again. Right now it’s Boston,
Billy Joel, Chicago but when they
think they can get away with it—all

WwWWwWWw.americanradiohistorv.com

Letters ToThe Editor |

the gold albums will go up too. This
also leads the way for higher high
prices on upcoming soundtracks and
double LPs.

The industry insults us by making
poor B8-track tape cartridges, low
grade albums, poor cassettes, col-
ored wax records and picture disks
that are playable once.

Our small shop will again boycott
the new releases with the $8.98 list
price. We will not promote older
product of companies jumping onto
the bandwagon and we shall order
more import albums. At least the im-
ports are worth $8.98.

Fred W. Arnold,
The Prism,
Charleston, S.C.

Court panel rejected that claim and
on Sept. 29, 1978 denied Klein’s
requests to reconsider its decision or
have the entire 17-judge court re-
view the conclusion. Wednesday (25)
the court refused to stay its mandate,
thus effectively giving the green light
to another trial.

A spokesman at the Supreme
Court said Thursday (26) that the
papers had just been received by
Justice Marshall, and it was not
known how or when he would act
upon them in his capacity as Circuit
Justice of the Second Circuit.

A formal petition for certiorari is
expected to be filed by Klein with
the High Court sometime this week.

Hits At Piracy Evils In Talk

said. He discussed publisher in-
fringement, performance infringe-
ment and artist’s right to name and
likeness.

Frankman said there wasn’t any
effective deterrents in civil litigation
because pirates’ mobility keeps them
elusive and if caught, the minimal
fines are chalked up as a cost of
doing business.

Chester Brown, who has prose-
cuted 200 tape piracy cases while
working in the District Attorney’s
office here, gave a historical look at
the evolution of tape piracy, zeroing
in on the precedent-setting Richard
Taxe case, the first jury trial involv-
ing sound recording infringement
which resulted in a four year prison
sentence for Taxe.

“It was the most sophisticated
tape piracy operation and the most
important case,” said Brown.

Looking to the future, Moss said
that with the picture disk on the hor-
izon, duplicating will become more
difficult.

“There’s always going to be illegal
tapes. We prosecute as much as we
can and try to get these people off
our backs,” Moss said.

Moss said live bootleg tapes were
detrimental because artists are not
always pleased with the perform-
ance and live albums are released at
a time when an artist is at the peak of
his or her career.

He said that live albums by A&M
acts Humble Pie, Mad Dogs & Eng-
lishmen and Peter Frampton would
not have enjoyed the success they
did if bootlegs were floating around.
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Third World

have singlehandedly invented a new format:
Progressive Oriented Reggae.
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Take basic Reggae. Add Cuban, Latin and African elements
and a lot of contemporary soul. It all adds up to the most adven-
turous, and appealing, music to ever come from Jamaica. It comes
from a single source: Third World, the true pioneers of progres-
sive Reggae.

Journey To Addis/ TheThird World Album (ILPS 9554) Now
That We've Found Love”/The Third World Single (IS 866).On
Island records & tapes. Manufactured & distributed by Warner Bros.
Records, Inc. Produced by Alex Sadkin and Third World for Cavlip
Prod. Ltd. Executive Producer: Chris Blackwell.

@

ISLARD

Manufactured & distributed by Warner Bros. Records Inc.
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NEW YORK —Impending sale of
a controlling interest in the 50-store
Korvettes retail chain to a French re-
tailing/manufacturing conglomer-
ate is not expected to affect oper-
ations of the record/tape
departments that contribute sub-
stantially to the web’s bottom line.

Actually, agreement in principle
by parent Arlen Realty & Develop-
ment to sell 51% of its Korvettes sub-
sidiary to Agache-Willot Group for
more than $30 million, dovetails
neatly with current expansion plans
for the disk and tape departments
with an eye toward the emerging
home video market.

Agache-Willot, with sales esti-

=IMPENDING KORVETTES SALE m=

D|sk/Tape Depts.: No Change

By STEPHEN TRAIMAN

mated at more than $2 billion this
year, has major European retailing
operations with its Bon Marche,
Belle Jardiniere, Conforama and
Galleries Anapach chains. (There is
no connection with the Bon Marche
specialty department store chain in
the U.S))

According to Arthur Cohen, Ar-
len chairman, his company will con-
tinue its 49% ownership share in
Korvettes, with its growth potential
a prime concern. While the parent
firm has had a depressed financial
picture, . Korvettes has been trim-
ming its losses on steadily increasing
sales.

In the second quarter ended Aug.

Polygram Plans 1st N.Y. 45s Meet

NEW YORK — Polygram Distri-
bution is gearing up for its first na-
tional singles meeting Wednesday
through Friday (1-3) here, which re-
flects the company’s substantial vol-
ume of business with the configura-
tion this year.

Its singles sales have been aver-
aging more than five million units
per month, according to national
singles director Rick Bleiweiss, and
have’ reportedly topped six million
in some months.

Attending the conference, at the
St. Moritz hotel here, will be singles
specialists from each of the 14 Poly-
gram branch locations, plus national

WE ARE NOT ON
STRIKE!

We are ready to
serve you the most }
Delicious, Delectable |
I|||Ita|ian Cuisine EVER.
4

{ “Finest Italian Restaurant 1
) in The Theatre District”
' (Gourmet Magazine)

1

“One of New York’s F abled1
10 Tables”
(McCalls Magazine)

Lunch, Cocktails, Dinner
and After Dinner

All Major Credit Cards.
Closed Sundays.

Your Host, TONY |

163 West 48th St.
(212) 245-6138

department heads, and representa-
tives from each of the firm’s distrib-
uted labels.

Polygram handles the various
Phonogram, Polydor and Casa-
blanca labels, RSO and Capricorn.

Topics due for discussion include
inventory, shipping, sales adminis-
tration and objectives, finance, air-
play coverage and returns. There
will also be product presentations
from each of the distributed labels.

Polygram executives participating
will include president John Frisoli,
vice president of sales Jack Kiernan,
Bleiweiss, national singles super-
visor Herb Greene, and national sin-
gles sales coordinator Victoria Car-
lotti.

For information
regarding
major market
quotes,

please call:

Douglas Volimer

Dean Witter Reynolds Inc.
16255 Ventura Bivd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds inc.

Members New York Stock Exchange. Inc.

MEET ME AT
M USEXPO

Alan Korwin, President

Sudden Rush Music

PUBLISHERS

750 Kappock Street
Riverdale, NY 10463
{212)884-6014

26, Korvettes reported a $715,000
pretax operating loss, down sharply
from the $3.7 million deficit the year
before, as sales for the same number
of stores rose 12% to $136.1 million.
In the first six months, the pretax op-
erating loss dropped nearly 33% to
$1.9 million, from $6 million for the
1977 period, on an 11% sales gain to
$250 million.

Parent Arlen figures show a $13.8
million loss for the first half of the
current fiscal year, more than
double the $5.7 million deficit a year
ago.

Commenting on the first half fig-
ures earlier this year, Korvettes pres-
ident David Brous notes that the
chain usually runs a deficit in the
first two fiscal quarters, with a goal
for 1979 of a break-even position or
a profit of about $1 million for that
period. B

The influx of Agache-Willot
money, to be paid over three years
unde® the agreement that must be
approved by both boards, will. pro-
vide the impetus for Korvettes to
reach its goals.

ABC Records In

‘Less Of a Loss

NEW YORK—-ABC Records’
third quarter loss is slightly less than
the same period last year when its
losses were reportedly substantial.
The parent company does not break
down figures for this division. An
anticipated improvement in the la-
bel’s operating results was less than
expected. This was reportedly due to
its records sales decline in the third
quarter. 0

On the other hand, ABC Corp. re-
ports an increase in earnings to $25.4
million for the third quarter, 14%
over last year when earnings were
$22.2 million.

Sales are up 16% to $413.5 million,
from last year’s $357 million. The
corporation reports for its nine
months a record net income of $90.1
million, up 20% over last year’s $75
million.

The company’s television network
and broadcasting operations once
again were the principal contrib-
utors to the substantial quarterly
gains. Also contributing was its pub-
lishing, which showed significant
gains.

Storer Doubles
Share Earnings:

MIAMI BEACH-—Record third
quarter results from continuing op-
erations more than doubled the
comparable per-share performance
of 1977 for Storer Broadcasting.

Earnings were $3,968,000 or 81
cents a share versus $1,724,000 or 35
cents for 1977. Nine-month results
show earnings of $11,824,000 or
$2.42 per share versus $7,513,000 or
$1.54 last year.

Storer recently sold KTNQ-AM/
KHTZ-FM Los Angeles for $12 mil-
lion subject to FCC approval. The
company reports these stations in-
curring substantial operating losses.
Proceeds of the sales will be used for
expansion in cable operations.
Storer recently reached an agree-
ment to acquire General Television,
a cable company serving more than
32,000 subscribers in Minnesota,
Maryland, and Delaware.
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Market Quotatio s

As of closing, October 26. 1978

1978

High NAME P-E (153;’) High Low Close Change
43% 23 ABC » 8 517 37% 36 36% - %
43%  34% American Can 6 106 36% 36 36 - %
19% 9% Ampex " 815 13% 13% 13% - %
4% 2% Automatic Radio - 39 2% 2% 2% - %
28% 22  Beatrice Foods 10 421  25% 24% 24% - %
Ba¥% 43% CBS 8 164 54% 52% 52% -1
27% 13% Columbia Pictures 3 855 19% 17% 19% + %
14% 8% Craig Corp. 5 52 1% 10% 1 Unch.
47% 31% Disney, Walt 13 570 38% 37% 38 - %
3% 2% EMI 6 12 3% 3 3 - %
28, 8% Gates Learjet 9 121 20% 18% 18% - 2%
16% 1" Gulf + Western 4 792 12%  12%  12% - %
24% 9% Handleman 7 239 15% 14% 15 - %
6% 3 K-tel - 10 3% 3% 3% Unch.
6%2 3% Lafayette Radio - 199 3% 3% 3% - %
4% 22% Matsushita Electronics 12 64 41% 4% 4% - %
48% 25% MCA 8 176 39% 36 36% — 3%
60% 26% Memorex 6 12717 31 28% 29% — 1%
66 43 M 13 507 58% 57% 58 + %
54% 35  Motorola " 356 41% 40 40% — 1%
34% 34% North American Philips 6 65 27% 26% 26% -1
18% 10 Pioneer Electronics " 3 15% 15% 15% Unch.
32% 6% Playboy 24 406 16% 15% 15% - %
33% 22% RCA 8 338 26% 26% 26% - %
8% 6% Sony 15 173 7% 7% 7% Unch
13% 8 Superscope - 138 8% 8 8 - %
34% 14% Tandy 9 542 25 24% 24'% - %
9% 5% Telecor 6 33 8% 8% 8% — %
k] 2% Telex 12 923 5% 5% 5% - %
6 1% Tenna - 33 3% 3% 3% - %
12% 19% Transamerica 5 542 15% 15% 15% - %
40% 20% 20th Century 3 253 31% 30%h 31% - %
57% 29% Warner Communications 8 522 43% 42% 42% — 1%
19% 11% Zenith 1 297 13%h 13% 13% - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER ) COUNTER
ABKCO - - 2% 3% Koss Corp. 16 25 6% 7%
Electrosound Kustom Elec. — — 1% 2%
Group 7 9 6 6% M. Josephson 7 207 12% 13%
First Artists Orrox Corp. - 21 4% 4%
Prod. 12 23 5 6 Recoton 9 4 3% 3%
GRT - 98 1% 1% Schwartz
Integrity Ent. 13 135 5% 5% Bros. 4 4 3% . 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New

York Stock Exchange, Inc.

Stratified Manage

ment Trend

Reflects Europe Approach

LONDON-The trend at U.S.
record companies toward stratified
upper management—having a chair-
man and in some cases even a vice
chairman in addition to a presi-
dent—reflects the long-standing Eu-
ropean model of corporate structure.

While this division of respon-
sibility in American companies is a
relatively recent development (Bill-
board, Oct. 28, 1978), with a presi-
dent in the U.S. traditionally fulfill-
ing the dual role of strategic long-
term corporate planning and day-to-
day business operations, in Europe
the usual practice is to have a chair-
man of the board handling long-
range policy and a managing direc-

tor taking care of the day-to-day
matters.

EMI is a special case because jt
has a chairman, Sir John Read, who
is also chief executive officer for the
entire group. But he has three vice
chairmen, covering technology, fi-
nance and records, and also a chief
executive for each of the six product
groups. Bhaskar Menon is chief ex-
ecutive officer of the music division.

In France, for example, the roles
of chairman and managing director
are normally combined in the per-
son of the president director general,
equivalent to the position of presi-
dentin a U.S. corporation.

MIKE HENNESSEY

Korvettes Aiming For Video Market

By STEPHEN TRAIMAN

NEW YORK-The Korvettes
chain is staking its claim on the
video market with a special section
within each “new look” record/tape
department devoted to prerecorded
and blank videocassettes and the
soon to be available videodisks.

“We at Korvettes are gung ho on
home video, be it tape or disk,” Dave
Rothfeld, vice president and divi-
sional merchandising manager told
the International Tape Assn. home
video programming seminar here

Oct. 20. The web also will have its
own audio/visual department to
create in-store promos.

. The separate “video room,” com-
plete with large-screen projector
television playback, is just one sec-
tion of the completely revamped rec-
ord/tape departments due in the
chain’s 50 outlets. Each will feature
separate classical, rock, MOR and
jazz/soul/disco areas with their own
sound systems and video equipment.

(Continued on page 56)

WEA Canada’s Sales Rise 28%

By DAVID FARRELL

TORONTO—WEA Canada’s first
six months sales are equal to total
1975 figures and overall business
had doubled in the past three years.
The division has also shown a con-
sistent 33% growth rate above and
beyond the average gain experi-
enced by the record industry here.

This marked the highlight mes-
sage to WEA Canada staffers from
president Ken Middleton at the
company’s annual convention in

Montreal recently. Like the Yankees
baseball team, the company is hot
and the drift of the closed-session
meetings emphasized .that an even
bigger future lay ahead for the com-
pany if everyone worked hard to at-
tain those percentage points.

Reviewing the company’s recent
successes, including being the first
label in Canada to achieve a million

(Continued on page 102)
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AFTER WRITING A FEW “1 SONGS
RIGHARD KERR IS ABOUT TO HAV

E

A HIT 0F Hls ownl His first album, “Welcome To The Club comes

at an appropriate time. Richard Kerr, songwriter, has been tested and proven. He has co-written classics
like “Mandy,” “Looks Like We Made It and “Somewhere In The Night” Over the past few years he has

consistently received the BMI Award for Most Performed
Songs Of The Year. And his songs have been recorded by
artists too numerous to list here.

“WELCOME TOTHE CLUB”

RICHARDKERR ™™

Now, with the brilliant assistance of Hall & Oates PERFORMINGTHE SONGS OF

producer Christopher Bond, Richard is doing something
he’s never done before: his own hits.

il

RICHARD KERR.

1#”‘
}3‘ LL

iscuupes s soxcr:“ KNOW PLL NEVER LOVETHIS WAY AGAIN”
ON A&M RECORDS & TAPES (4%

Produced by Christopher Bond ©1978 A&M Records, Inc. All Rights Reserved.

www.americanradiohistorv.com
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‘Deja Vu' Bassist
Seeking Royalties

LOS ANGELES-—Bassist Greg-
ory Allen Reeves is asking $1 mil-
lion in punitive damages and an ac-
counting of royalties due from
David Crosby, Stephen Stills, Gra-
ham Nash, Neil Young and Ed As-
trin in Superior Court here.

The plaintiff claims that in mid-
1968, when he was an 18-year-old
“professional musician of some re-
nown,” he pacted with the defend-
ant musicians to work in their group.

In return for participating as bass
player, he was to receive 10% of
profits the band made from the
Capitol album, “Deja Vu,” the
pleading states.

Reeves states that he remained
with the defendants as a musician
through March 1972, touring and
doing sessions.

Through that time, Reeves states
he received regular periodic royalty
payments from Astrin who was ac-
countant to the band and each of its
members.

Reeves was told after that the al-
bum was no longer paying off, per
the suit. He asked Astrin early this
year about the royalties, the com-
plaint states, and was then sent a
check for $22.97 in late June.

Reeves alleges he was 18 and na-
ive when he signed on with the band
and because of the payment stop-
page, he lost a valuable piece of real
estate he owned when forced to sell
same to pay the IRS back taxes and
also lost face as a professional.

NEW PROFIT CENTER

L.A. Poster Firm To
Bow 24 With Lyrics

LOS ANGELES—Music publish-
ers and composers can realize a new
potent profit center in January 1979
when Pro Arts Posters releases the
first series of 24 full-color posters
featuring lyrics of hit songs against
an artwork background.

The concept is the brainchild of
Jay Warner, vice president, music
publishing, West Coast activities for
the Entertainment Co. here. Warner
took the lyrics poster idea to a num-
ber of poster printers early this year.

Pro Arts of Medina, Ohio, dug the
innovation and licensed six of the
first 24 lyrics used from Warner.

The 20 by 28-inch vertical posters
will be presented to retailers direct
by Pro Arts in January. Tony Schae-
fer, Pro Arts marketing communi-
cations director, says the major
poster maker will provide a prepack
mini gallery promotion to partici-
paung dealers.

Stores will be provided with a 130-
pound wooden floor displays, which
feature pigeonholes for a dozen each
of 24 different posters at the bottom
of the display.

The posters, which carry a sug-
gested retail of $2.50 each, carry the
tile of the songs, publisher and
writer credits in the lower left hand
corner of the poster. Pro Arts has
worked out a royalty agreement with
participating publishers. Schaefer

says Pro Arts will release 24 new lyr-
ics posters in April.

Entertainment Co. lyrics in the
first poster release include: “Up,
Up And Away,” “By The Time I
Get To Phoenix,” both from EMP
Music; “A Beautiful Morning™ and
“People Got To Be Free” (Down-
town); “My Heart Belongs To Me
(Just Over The Bridge)” and I Like
Dreamin’” (212).

The other 18 lyrics used are: “Fly
Me To The Moon” (Almanac); “If 1
Ruled The World” and “If Ever 1
Would Leave You” (Chappell);
“The Impossible Dream” and “Dul-
cinea” (Sam Fox); “Once Upon A
Time” (Strada); “What Kind Of
Fool Am I” (Ludlow); “Twelfth Of
Never,” “Fire And Rain” and
“Green Fields” (April Blackwood);
“We May Never Pass This Way”
(Dawn Breaker); “Nights In White
Satin” (Essex); “Morning Has Bro-
ken™ (Freshwater); “Tonight” (G.
Schirmer); “Once Upon A Time”
(Strada); “Love Story” (Famous),
“He” (Avas); “First Time Ever I Saw
Your Face” (Stoneking); “Seasons
In The Sun” (Edward B. Marks) and
“Thank You For Being A Friend”
(Luckyu).

Warner says the idea was an out-
growth of pioneering he had done in
promoting lyrics as the base for
greeting cards in the past.

JOHN SIPPEL

Vould you like to ade in my bedurisl botioon
Vol you e 10 glide n my beauhul bolioon

¢ We coukd Hoot omong the 1or 10GPter you ond |,
For we con fty,

Up up and away. in my beouthul, rmy beouthusl bokoon
T wond's o nicer piace. in my beowtul booon

it weons 0 micer foce. A My beautulbakoon

We con 0 30ng N 108 GloNG thee itver shy.
Forwe confly,

Up up ond oway. n my beouths, my beautdul bokcon

i

SIpEnORd UNGEr O twikight CONOPY
We K 500/ the COouds 100 0 SO 10 Groe b
# Oy 30me chance you H0d yoursed iovirng me.
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e MOON GENoe vi.

Lowe 5 woming there in my becutiut DOloon,
Woy up In the Ok in My beouthul

) # you 1 hold ray hona,

W N YO @AM GTOM the sy

we con ty.

Up up 0nd away. n my beauthul
Y Beourdu Balloon

of

Lyrics Posters: Artwork and lyrics combine in new popular song posters.

There will be 24 full color 28 by 30-inch posters based upon the lyrics of popu-
lar standard songs in the Pro Arts of Medina, Ohio, series.

Tenn. Pirate Awaits Fate

NASHVILLE—Convicted tape pirate Ilya Muhammad, who had been sell-
ing pirated tapes from a Muslim mosque here for several years, was to be sen-
tenced Tuesday (24) in Federal District Court.

Muhammad was doing business as Salaam Music Co. after selling from the
mosque. He reportedly igmored warnings from the FBI and federal attorneys
and was eventually indicted on 11 counts of copyright infringement.

Witnesses from A&M, Motown, Far Out Productions and Polydor testified
at the trial, prosecuted by U.S. Attorney Joe Brown and his assistant Bob

Lynch.

RONNIE 1. AWS
lame

Including: Flame/Jov
Love s Here

A For You

Including: Because Ot You
POOL(IF YOU THINK ITS OVER)
Whatever Happened To Benny Santim1?
Standing In Your Doorway

Galgano Distributing Corp.

NOVEMBER SPECIALS—

CAP. 2653

Call or Write:

GALGANO
DISTRIBUTING
CORPORATION

4147 W. Armitage Ave.
Chicago, lil. 60639
(A-C) 312/235-3800

Including: Talking InYour Sleep
Dont Treat Me Like A Stranger
Heart Mender When | Dream

Dark Side of the Moon
PINK FLOYD

UA 840

Right Down The Line/Home And Dry

$°798

- $389

LIST
CHRIS REA CRYSTAL GAYLE GERRY RAFFERTY The
What H ed i MICHAEL JOHNSON
To Bg:mety sgl?lenl}, When l Dream IncludlrS:lBtayke'rl;?reS/ilsyatties Rag Album

=]

EMI

Capitol—EMI 17005

17002

AMERICA

BOB SEGER

» Allorders in by 2:00 p.m. will be shipped
or will be ready for pick-up that same day.

« Our business hours are as follows:
8:30a.m. t0 5:30 p.m,, Monday through Friday
8:30 a.m. to 2:00 p.m., Saturday

_Stranger In Town

ANNE MURRAY
Let's Keep It That Way

11743

$7.98 List CAPITOL sale price $3.89
11307 Beach Boys “Endless Summer”
383 Beatles ‘““Abbey Road"
385 Beatles ‘‘Hey Jude”
2442 Beaties ‘“Rubber Soul”
2576 Beatles “Revoiver”
2835 Beatles “Magical Mystery Tour™
11708 Natalie Cole “Thankful”
832 Pink Floyd ‘‘Meddle"
11557 Bob Seger “Night Moves”
11663 Bob Welch “French Kiss"

LITTLE RIVER BAND
Ieeper Catcher E

472 Jimi Hendrix “Band of Gypsies”
11235 Steve Miller “The Joker”
$7.98 List ARIOLA AMERICA sale price $3.89
55039 Chanson “Chanson”
50040 Deborah Washington “Ready or Not™
50031 Gene Cotton “Save the Dancer"
$10.98 List CAPITOL sale price $5.49

3403 Beatles 1962-1966

3404 Beatles 1967-1970
$12.98 List CAPITOL sale price $6.49

101 Beatles “White Album”
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The NewAlbum From Dr.Hook "Pleasure & Pain sw-nose
Featuring The Smash Hit Single “Sharing The Night Togetheras

Producec By Ron Haffkine - Management: Ron Haffkine And Bobby Heller.
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General News

Regan, Lathower To
Japan For Parachute

LOS ANGELES—Russ Regan,
president of Parachute Records, and
Casablanca international chief
Mauri Lathower leave for Japan
Nov. 12 to put the finishing touches
on a three-year distribution deal for
Parachute product with Japan’s
King Records.

This marks the first time the label,
half-owned by Casablanca, will be
available in that country.

“Regan made a licensee agree-
ment with King and this visit is a
launching off ceremony,” says Lath-
ower.

In Japan, Casablanca is handled
by Japan Victor. “It’s not necessarily

For Exciting Cut-Outs

|
OU NTRYWIDE

RECDRD & TAPE DISTRIBUTDRS  INC

For the Best in Budget LP’s

YOU
GET A
LOT
FOR A
LITTLE

Send for our catalog.

COUNTRYWIDE

RECORD & TAPE DISTS.. INC
200 Robbins Lane, Jencho, NY 11753
(516) 433-9550 (212) 380-3900
Telex 126316 Answer Back CWTRI-UI-JERI
Wesl Coast — (213) 865-8158

easier for both labels to be handled
by the same distributor,” explains
Lathower. “This way one can be
played off against the other because
these types of agreements are usu-

ally for only about three or four

years.”

For his part, Regan. former presi-
dent of 20th Century-Fox Records
says, “I'm with King because they
were my old distributors at 20th
Century. I had a good relationship
with them and I like to be where my
friends are.”

Another Casablanca line, Millen-
nium, is distributed .in Japan by
RCA. There are some cases, Lath-
ower says, where Casablanca and
Parachute have the same foreign
distributor. This situation exists in
France and Germany. QOutside the
U.S., Regan is free to make his own
deals for distribution.

Except for Hong Kong, which is
included in the King transaction, no
other markets in the Far East have
Parachute distributed within their
borders and no talks are now taking
place to change the situation.

Negotiations are currently under-
way for distribution deals in parts of
Latin America and Australia.

The time between the availability
of the label in the U.S. and Japan
was 18 months, but Lathower ex-
plains it this way: “We waited to get
the product going so we could have a
better position from which to nego-
tiate. If we’d gone in right away, we
would have had to acceptanything.”

No artists are accompanying Re-

You spend your time
and money sending
your tapes to record
companies. And
allyougetisa
rejection letter
from a secretary.

But send us
your tapes and
you'll get heard

We've got our
own ears—
people who havel
vast music
business experience—
people who recognize hits
when they hear them.

And we've got the ears of
the music business. We
know the Presidents, A&R
Directors, Managers and
Publishers. And

they know

HOW TO GET THE RIGHT EARS
TO LISTENTO-YOUR TAPES.

and respect us.
We'll carefully
evaluate your songs,
and if we hear hits,
we'll make certain
b that the right record
(R company hears
them, too. But if
— wethink you'd
be better off selling
shoes, we'll
tell you that,too.
We're not
agents, or
publishers. We

take nothing for our services
but a $30 one-time-only fee.
Send your tapes and a check
or money order for $30 to
Rising Artists Inc., Dept. |,
663 Fifth Avenue, New York,
N.Y. 10022.

And remember. We're
listening.

RISING ARTISTS INC.
Dept.1, 663 Fifth Avenue, New York, N.Y. 10022/(212) 534-6829

[7J Enclosed is my check or money order for $30 along with my tape.

Address

| City

Publishing LP
From Bee Gees
Push Arriving

NEW YORK—By mid-month the
first Bee Gees publishing LP ever
produced will be sent to some 5,000
producers, artists, record companies
and the press worldwide in a
double-pronged effort by Stigwood
Music, Brothers Gibb Music and
Unichappell Music to promote the
trio’s individual writing talents and
catalog.

As reported earlier (Billboard,
March 11, 1978), the package in-
cludes snippets of the brothers’ top
songs pastand present. The 25 tracks
per side date from the first major hit
in 1967, “New York Mining Disaster
1941,” through their current string
of “Fever” toppers to the “Grease”
title song.

Jointly announced by Eileen
Rothschild, Stigwood publishing
group vice president, and Irwin
Schuster, Chappell senior vice presi-
dent, creative, the “press kit” in-
cludes a biography, complete disco-
graphy, selected cover record list,
selected awards listing, photos and
four-color sticker matching the LP’s
jacket.

The unusual promotion calls at-
tention not only to the brothers’ in-
dividual chart performance as song-
writers, but also to the fact that more
than 1,000 artists have covered their
songs todate, a tribute to the depth
of their catalog.

gan and Lathower on their week-
long jaunt. However, telephone in-
terviews with the Japanese media
have been conducted by Parachute
acts Stonebolt, David Castle and
Randy Brown.

The first product set for release is
the Stonebolt album and single. Is-
sue date is Nov. 15 which is another
reason why Regan and Lathowerare
making the trek at this time.

In addition, posters and other

‘marketing aids are being issued in

the conjunction with the product.

Chicago & CBS
Court Turndown

NEW YORK-Judge Lawrence
W. Pierce of the U.S. District Court,
Southern District of New York, has
denied a motion by CBS Records
and the group, Chicago, seeking a
preliminary injunction to restrain
Magnum Records and Cineamerica
Distributing Co. from manufac-
turing and distributing the Magnum
album, “Chicago Transit Author-
ity—Live In Concert.”

In his opinion and order the judge
did order Magnum and Cineamer-
ica to put a sticker on the album no-
tifying purchasers that the songs on
the LP were recorded in 1969.

In their suit, CBS and Chicago al-
lege that the defendants did not
have the authority to release the LP
recorded Sept. 13, 1969, at the To-
ronto Rock’n’Roll Revival, since the
group was under exclusive contract
to CBS from January 1969.

However, the judge ruled that
“the plaintiffs have failed to show ei-
ther probable success on the merits
or sufficiently serious questions go-
ing to the merits on the claims of
trademark and copyright infringe-
ment,” to warrant a preliminary in-
junction.

For the Record

LOS ANGELES — Dick LaPalm
and Hank Cicalo produced the new
Woody Herman Century LP but
were left off the review credits in last
week’s issue.

www americanradiohistorvy com
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LOS ANGELES—Citing dissat-
isfaction with record companies’
lack of interest in an artist signed
to his music publishing firm, Da-
vid Rosner has added a record di-
vision to his Bicycle Music Co.

The label, also known as Bicycle
Music, is only being distributed in
California, Colorado and Utah by
Record Merchandising. The artist
Rosner has taken such a stake in is
Van Dunson, a singer-songwriter
who uses two acoustic pianos as his
lead instrument with only slight
embellishments from guitar. Dun-
son is the only act signed thus far.

After producing, recording, and
mixing at the One Step Up and
Record Plant studios in Los An-
geles, Rosner and Dunson began
label hunting.

“We made the rounds and we
were greeted with confusion,” be-
gins Rosner. “Nobody atany of the
labels liked what they heard. They
said the music had no immediacy.
So, I got really frustrated because [
knew this stuff was too good to be
shelved.”

Unlike finding a pressing plant,
Rosner found his distributor with
relative ease and immediately de-
cided to release the three Dunson
songs he possessed on one, seven-
inch single.

“We decided to release every-
thing we had which was the three
songs,” states Rosner. A 12-inch
version is available for in-store
play and the three-sided consumer
version will sell at the regular
single list price.

Only three target states have
been selected for distribution be-
cause of cost. These areas were
chosen because of their proximity
to Record Merchandising.

Promotion is being handled by
independent Tony Richland and
the distributors’ staff. The single,
“The Transient” “Introductions”
and “Frozen Flight,” shipped Oct.
19.

Rosner notes the 12-inch is get-
ting in-store play and names
Tower Records in Los Angeles as
one of the outlets playing the Dun-

~orseFORMED FOR VAN DUNSON .
. Bicycle Spins Off
New 1-Artist Label

By CARY DARLING

son product. Rosner also says there
has been some interest shown in
the material from overseas. This
interest, combined with sales from
the single, will finance the still un-
recorded Dunson album. By that
time, Rosner hopes to be affiliated
with a major label for national
distribution.

“The history books are filled
with one hit labels,” he continues.
“I can’t afford to stock and ship
nationwide.” For the present, as-
suming the single is a success, Ros-
ner admits that a followup and
stock would be a problem for the
small, Los Angeles-based oper-
ation.

“I would have gone further and
issued a Van Dunson album but I
couldn’t because of money,” he
concedes.

Dunson is not making any per-
sonal appearances until the album
is released and some public de- &
mand for concerts exists. “Since
we're not a fully financed record
company, it would be hard to set
up a promotional tour right now,”
Rosner admits.

The veteran music publisher
turned record company executive
stumbled across Dunson when the
artist was being handled by some-
one else. In Dunson, Rosner saw a
spark that he liked.

“I thought he was being taken in
the wrong direction. So, I did a
deal and now I've got Van,” Ros-
ner states. This is also the reason
why two separate publishers are
listed on the record sleeve. As part
of the agreement, the former pub-
lisher had to be recognized.

Currently, Bicycle Music em-
ploys four people, handles its own
licensing and Rosner claims he has &
no trouble meeting copyright pay-
ments.

“I feel strongly about the way
things should be done and [ would
never allow for it to be taken out of
my hands,” says Rosner. “I have
no pretensions for hugeness. As-
suming the label’s a success, our
roster would be kept very small.”

BROTHER AGAINST

BROTHER

Joe Bihari Files Suit
In Cadet Label Rift

By JOHN SIPPEL

LOS ANGELES—Joe Bihari
seeks a Superior Court investigation
of his older brother Jules alleged
takeover of Cadet Records Inc. here.
The brothers have jointly operated
labels, such as Modern and Crown,
publishing firm and manufacturing
facilities here since the late "40s.

Joe Bihari’s suit lists Cadet Rec-
ords Inc., doing business as Big
Town Records and Custom Games;
Rosalind Bihari, Modern Music
Publishing and Custom Record
Manufacturing Co., as defendants.

Joe Bihari asks the court to enjoin
Jules temporarily and permanently
from cutting him out of his alleged
share of the defendant firms, Big
Town Records and Custom Games.

The pleading charges Jules Bihari
has used the resources of Cadet Rec-
ords Inc., of which the plaintiff
claims to own 32.8%, to independ-
ently build Big Town, an r&b label,

and Custom Games, which makes
poker chips, cases and accessories.

Joe Bihari claims his eldest
brother runs Cadet and Modern
Music, a publishing division, as if
they belonged to him alone, accord-
ing to the suit. Jules Bihari’s share of
Cadet is listed at 59% of Cadet and
60% of Modern, while Joe Bihari
also owns 40% of Modern. Florette
and Rosalind Bihari are shown as
owning 4.1% of Cadet.

The pleading asks the court to re-
quire the books of Big Town and
Custom Games be open to an ac-
counting by Joe Bihari. The plaintiff
says he obtained billings through
May 1978 which indicates the label
had done $112,302.

Joe Bihari alleges that he con-
fronted his eldest brother in July
1977 and was told by Jules Bihari
that he was no longer a director in

(Continued on page 14)
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General News

1ST TASK FORCE PROJECT

Manhattan To Award
Infinity 45s Contract

By JACK TESSLER

NEW YORK-—The kick-off proj-
ect of the music task force created by
Manhattan borough president An-
drew Stein (Billboard, Sept. 16,
1978) starts Dec. 2. Dubbed the
Manhattan Music Playoffs, it is a
competition for amateur groups,
with newly formed Infinity Records
presenting the winner with a singles
recording contract.

The task force, formed to aid in re-
vitalizing the city’s appeal to the mu-
sic and recording industries, brings

NEW PRICE
BREAKTHROUGH

FIRST 1,000
COMPLETE $495.00

« Type, mechanical, color proof,
color separations & printing full
color covers {from your chrome)

» Back hner: type_negative, plate
& printing

< First guality reinforced back
bone jackets FOB NY.C.

. Lee-Myles Assoc., Tnc.
160 East 56 St.. Dept A7
=

NY NY 10022 Tel 758-3232

Sarviag the graphic needs of the record imdustry since 1952

together leading members of the
New York music industry, including
executives from record and publish-
ing companies, promoters, man-
agers, DJs, and members of the
press, as committee members and
audition judges.

Local radio stations are expected
to give free air time for spots an-
nouncing the contest details for
prospective entrants, and posters
printed by the city are now being put
up on buses, subways, in schools,
record stores, music shops, churches
and other public facilities.

The preliminary playoffs will be
open to self-contained amateur
groups of three to seven performers
who are residents of Manhattan and
not currently under contract to a
record label. The first round of audi-
tions will take place on Dec. 2 and 9
at four city locations, and will be
open to groups performing contem-
porary material. (Future competi-
tions for classical, jazz and other
musical forms are under discussion.)

O’Farrill Awarded

NEW YORK —President Carlos
Andre Prez of Venezuela has
awarded arranger Chico O’Farrill
the Andres Bello Award for his con-
tribution to the arts in Latin Amer-
ica. O’Farrill has arranged for Count
Basie, Machito, Gato Barbien and
Dizzy Gillespie, among others.

Many thanks,

MIKE CHAPMAN

Chinnichap, Inc.

For
Exile
Nick Gilder
Blondie
Suzi Quatro
Derringer
Smokie

coming...
Thieves!

MCA

WHITNEY RECORDING
STUDIO, INC.

RECORD RAISER—Atlantic chairman Ahmet Ertegun, center, presents the

T.J. Marteil Foundation with checks for $300,000 for leukemia research—

largest net proceeds of any similar event in the music industry—raised at a

dinner earlier this year. Sharing the occasion, from left, are Floyd Glinert,

Foundation executive vice president; Mt. Sinai Hospital memorial lab director

Dr. James Holland; foundation treasurer Aaron Levy and president Tony
Martell.

Chi Production Seminars
Spark NARAS Enroliment

By ALAN PENCHANSKY

CHICAGO-—Chicago's NARAS
chapter is being sparked by a highly
successful series of panel discussions
in which the inner workings of the
record industry are systematically
examined.

The educational series, promoted
to the general public, has been the
most fully attended in the chapter’s

ATLANTIC HAS
LPs SELLING
IN N.J. BANK

NEW YORK-—Recording artists
and companies have been known to
take record profits to the bank, but
now a bank is offering records for
profit.

The Garden State National Bank
chain in New Jersey has a record dis-
count promotion at its branches of-
fering a choice of four charted LPs at
$2.10 to customers who sign up for
its Christmas club savings program.

“Because this offer is extraordi-
nary. we are not permitted to publi-
cize the names of the artists or the ti-
tles of their albums. Come in and see
for yourself,” read the ads in the lo-
cal press.

A visit to one of the bank branches
reveals the albums in question to be
“Double Vision” by Foreigner;
“Best Of Tramps:” “Elan,” by Fire-
fall; and Abba’s “The Album.” All
four LPs are on Atlantic Records.

“We do not want any press on this
promotion,” replied a bank spokes-
man when asked for the particulars
of the deal that has turned bankers
into record salesmen. The Garden
State National Bank (as well as At-
lantic Records) is controlled by
Warner Communications Inc.
though the giant entertainment firm
has decided to sell its investment in
the bank.

Brothers Suit

® Continued from page 12

Cadet. Joe Bihari contends that he
tried to arrange a buyout of his
share, but his effort came to naught
by June 1978.

Joe Bihari in his filing claims that
Jules Bihari misappropriated Cadet
corporate funds for his own use un-
der the guise of promotional and en-
tertainment expense.

Joe Bihari further claims that he is
owned $37,000 on his annual salary
agreement for $52,000 annually, and
wants the court to insure that he will
be paid his $52,000 for the period
starting July I, 1978.
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history, NARAS executives say.

Particularly pleasing to the chap-
ter is the big turn out of young
writers, managers, performers and
producers along with many stu-
dents. Membership is up 20% in
1978.

“There has been nothing to com-
pare with this activity in terms of the
younger musical community,”
Robin McBride, chapter president,
attests.

The discussions, designed to give
industry tyros a complete picture of
production stages. have traced the
recording process from the demon-
stration stage. Insights and advice
came from full-time professionals,
including lawyers, engineers, label
executives, producers and managers.

Retail, promotion and distribu-
tion executives will be spotlighted
this month in the series’ concluding
stanza.

Audiences have listened to mock
legal negotiations In a session on
contracts, and heard advice about
production from Brooks Arthur,
Clarence Johnson and members of
the rock group Styx.

New Picture

® Continued from page 3

Schieno, has already licensed two
pressing plants locally, Virgo in Al-
hambra and Award in Inglewood.

Schieno estimates that a manually
operated press, converted to the Al-
berti method in a day, is capable of
pressing 1,000 picture disks in three
shifts.

At the end of November, Schieno
expects 25 presses making picture
disks exclusively at the Alberti Mon-
terey Park location here, while Doug
Waltts of Virgo and Marty Ansorian
of Award will immediately add an-
other 25 presses collectively.

Schieno says he requires the
boosted production. He and Picture
Records sales manager Jean Hein
claim confirmed orders for 800,000
picture LPs confronting them.

He expects licensees all over the
country by Christmas. No cash out-
lay is required for the press conver-
sion, Schieno adds.

Schieno claims such good surface
and durability for the Alberti con-
cept that all product pressed by li-
censees will not carry a quality dis-
claimer.

With the release of the Lee Ferrell
“Hard Times” album on his own
TMS label, Schieno adds an impor-
tant plus to the current picture
record mode.

sy

RCA Slates |
Heavy Video
' For Kiki LP

By DICK NUSSER

TE B

NEW YORK—-RCA Records is
relying heavily on the use of in-store
video in a marketing campaign for
singer Kiki Dee’s new LP on the
Rocket label.

Larry Palmacci, RCA’s director of
merchandising, associated labels, is
renting 39 portable Fairchild Super
8 projection units that will display a
12-minute film clip made from a
recently produced videotape of Dee
performing three songs from the al-
bum “Stay With Me.”

Videocassettes of the clip will also
be made available to retail accounts
possessing their own video playback
systems, as well as to television sta-
tions that will make use of the mate-
rial.

At least 22 of the Fairchild units
are slated for the New York area,
where Record World/TSS stores are
cooperating in a Kiki Dee merchan-
dising campaign developed by Bob
Refici, RCA’s N.Y. branch manager.

The remainder of the Fairchild
units will be deployed throughout
the country to various RCA
branches, where they will be putinto
stores 1n cities where the artist will be
appearing on a 24-city US. tour
commencing Tuesday (31).

In New York the in-store thrust
will be tied to a schedule of 30-sec-
ond television spots utilizing scenes
from the video performance. These
will be in cooperation with the
Record World/TSS chain.

“One of the reasons we're doing
this is as a result of the New York
newspaper strike,” Palmacci says,
explaining that the spots won’t be
used nationally. at least not initially.
However. a 60-second radio spot is
available.

The promotion for Dee will also
include point of sale materials such
as 4 X 4s, posters with a concert no-
tice strip appended. an LP cover mo-
bile to fit the existing Nipper mobile.

LP Process

The Ferrell two-sided picture disk
carries a color box with overprint,
containing descriptive material
about the album, artist and full song
credits for each tune. Previously,
picture disks carried either nothing
or just title sequences.

Hein has a London Records order
for a Rolling Stones reissue; a re-re-
lease of “Star Wars” on 20th Cen-
tury-Fox; separate Anthony Phillips
and Wilding Bowes LPs on JEM;
and Lenny Lovich, Jonah Lurie,
Reckless Eric, Mickey Jupp and Ra-
chel Sweet for Stiff Records, Lon-
don.

The firm is also doing the two-LP
Barry Manilow set, with record hav-
ing different artwork. Schieno says
he is gearing his base here to handle
everything from artwork through
finished picture records for clients.

Schieno says he is working on two
combination frame/boxes in which
Picture Record clients exclusively
can package their product.

His own TMS Records Lee Ferrell
picture disk will be marketed in a
new transparent plastic buttoned
sleeve, which he is exclusively mar-
keting.

TMS will market the Ferrell pic-
ture record at $14.95 suggested list,
along with a $7.98 regular black vi-
nyl/sleeved LP.
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“The Most Important

“It’s impossible to imagine a more exciting film than
Midnight Express. I am certain that it’s going to be one

of the most talked about movies of the year.”
—ABC-TV —Rona Barrett

“It is superbly directed, masterfully acted by a dedicated
cast, and filled with more honest suspense than any

James Bond adventure” — Vogue Magazine

“Brad Davis makes his first feature film a strong bid for
instant stardom. Midnight Express is not to be missed.”

—Playboy Magazine —Bruce Williamson

“This superior film will be up for Academy Awards.
Midnight Express might just be the most important film

I have viewed this year.” —Soho News —Bob Weiner

“The biggest bonus at this year’s Cannes Film Festival,
is Midnight Express, an exquisite, emotional roller-
coaster that emerges as a hymn to human survival.

An artistic triumph of gut rendering tortured suspense
and the stuff that nightmares — and Oscar dreams are
made of”

—Toronto Sun — George Anthony

“A stupendous achievement. .. riveting, powerful,
suspenseful .. .a colossal motion picture...Brad Davis
gives a performance that is quite the most amazing

accomplishment by a newcomer since James Dean in
‘East Of Eden’”

—Daily News —Rex Reed

“Midnight Express is a movie to remember. The making

of this film was a laudable act of valor.
—A fterdark —Norma McClain Stoop

“Midnight Express has kind of a wailing, arid authenticity

and enormous power. It is strong and uncompromising
stuff.”

—L.A. Times — Charles Champlin

“The most explosive British film ever made.”
—Daily Mail (London) —Margaret Hinxman

“There is a sense of honesty about the production, the
burning desire to make a statement that lifts it beyond

the class of mere entertainment.”
—Holiywood Reporter — Arthur Knight

“The acting is excellent. Brad Davis is a perfect
Bllly Hayes: ’ —Paris France-Soir —Robert Chazal

“This film achieves devastating emotional impact.’
—Newsday —loseph Gelmis

“Midnight Express is a film of unrelenting power, fury and hope.
Everyone in the cast is remarkable.. . an exceptional performance
by Brad Davis. Its excitation begins in the first moment and
never stops squeezing until the final freeze frame... This is a
harrowing film, with the most bizarre love scene I have ever seen.

A moment of love so unforgettable.”

—NBC-TV— Gene Shalit

And the acclaim goes on........

Original Soundtrack Album available
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Film Of The Decade. VOICEN
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“Not since the terrifying soundtrack of ‘Psycho’
has music meant so much to a film.”

—L.A. Herald Examiner — Mitchell Fink

COLUMBIA PICTURES Presents
A CASABLANCA FILMWORKS Production

An ALAN PARKER Film

iyt Fgonea

Executive Producer PETER GUBER - Screenplay by OLIVER STONE
Produced by ALAN MARSHALL and DAVID PUTTNAM - Directed by ALAN PARKER
Based on the true story of Billy Hayes from the book Midnight Express

by BILLY HAYES
and WILLIAM HOFFER

from Casablanca Record and FilmWorks

Columbia
©1978 Columbia Pictures, A Division Of Columbia Pictures Industrias, Inc Pictures
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A proposition not to be
taken lightly...

“Stay
With Me”

BXL1-3011

The new album by KIKI DEE

KIKI DEE has created a perfectly balanced relationship between
uninhibited musical expression and keen commercial flair. As with her
last smash hits, “I've Got The Music In Me” and "Don’t Go Breaking My
Heart,” her latest album has 9 new songs destined to keep the public
seriously involved. How does she do it again and again? Simple.
KIKI DEE openly admits to having a love affair with life.

Includes her new single, “One Steap"
Y8-1141

WATCH FOR KIKI'S UPCOMING FALLTOUR!

Produced by Bill Schnee

LQ_IL\. Manufactured and Distributed

william Morris Agency MANACE IS (LI el AN by RCA Records
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General News

Labels Study Carter Wage & Price Guidelines

® Continued from page |

age point below what they averaged
during the past two years, appears to
fly in the face of projected industry
price increases.

The three largest suppliers of vi-
nyl for record manufacture, Lena-
han, Keysor-Century and Tenneco
have recently made separate an-
nouncements of price boosts of ap-
proximately 5% per pound for vinyl.
The price to pressing plants in silo
bulk rose from $.405 to $.425 per
pound, from which about three LPs
can be manufactured.

And protective inner sleeve man-
ufacturers went up 10% last week on
imprinted flexo sleeves for 45s. The
$7.50 per 1,000 price increased to
$8.25 for single color imprint, while
LP imprinted one-color sleeves rose
6% from $62 to $66 per 1,000.

These increases are related to the
increasing number of albums ear-
marked with an $8.98 suggested list
price. Capitol adds another LP to the
ranks Nov. 13, when it issues the
Steve Miller Band’s “Greatest Hits—
1974-78” with a new SOO prefix and
a dollar-higher list price.

It follows a Steve Martin album
on Warner Bros. and six packages on
CBS, by Heart, Boston, Chicago,
Billy Joel, Santana and Ted Nugent.
In a special case, RCA is issuing a
gold vinyl Elvis Presley collectable,

“A Canadian Tribute,” at $8.98 in
the U.S. and Canada.

In a related price hike, RCA, At-
lantic, Fantasy and Salsoul are up-
ping the suggested list prices of their
12-inch disco disks from $2.98 to
$3.98, following the lead of AVI,
which made the move two months
ago.

Several other labels, including
TK, are reportedly considering a
similar step. (See separate story on
page 3.)

According to financial analysts,
price increases announced before
Oct. | and effective after that date
must be rotled back, if they mean the
company won’t be able to comply
with the basic .5 percentage point
deceleration standard.

But the increases of these selected
albums to an $8.98 list is not in viola-
tion, because the guideline does not
apply to specific products, but rather
to a company’s overall average price
increases.

The continuing release of budget-
priced product offsets in part the an-
ticipated influx of more $8.98 front-
line product.

CBS recently brought out a major
release of budget Odyssey classical
cassettes; MCA has extensive mid-
line and twofer LP series; and RCA
continues to expand both its Pure
Gold pop and Gold Label classical

Kessler, Grass Form Own Label

LOS ANGELES—Danny Kessler
and Clancy Grass, owners of the
management and production firm
which handles Johnny “Guitar”
Watson, Willie Hutch, Etta James
and the Chi-Lites, have launched
their own label.

Named Inphasion Records, distri-
bution is being taken care of by TK
in the U.S. and Canada while for-
eign distribution has been set with
Polydor.

“We're starting this label because
of the success we’ve had with our
artists in the management and pro-
duction areas,” says Kessler.

First release is a single by pop/
adult contemporary artist Rick Ry-
dell which ships Nov. 10. First al-
bum release is by AOR keyboard
artist Lu Janis which ships Nov. 15.

Inphasion has also signed Daddy
Dewdrops who last hit with “Chick-
A-Boom” in 1971. Dewdrop is read-
ying a disco release.

Although currently located at 449
S. Beverly Drive in Beverly Hills, the
firm’s entire publishing, producing,
managing and recording enterprise
will move to newer surroundings in
nearby Studio City in 1979.

mid-price LP ($4.98 list) lines, for
example.

And while many in the industry
believe that success of these pilot
$8.98 releases will bring an indus-
trywide increase to $8.98, it should
be remembered that even with the
success of pilot $7.98 releases nearly
two years ago, it was not until a few
months ago that $7.98 became an
across-the-board fact of life. Until
then some big-name popular prod-
uct was still coming out at $6.98.

Reporters assisting in the prepara-
tion of this story include John Sippel,
Jack Tessler, Roman Kozak, Jim
McCullaugh, Ray Herbeck Jr., Adam
White, Stephen Traiman and Ed
Harrison.
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Deal Yourself In!
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» MUSEXPO HEADQUARTERS

720 Fifin Avanue, New York. NY 10018 - (212) 489-9245
Teiex: 234107—Cabie: Veniinial, New York
NOVEMBER 4-8, 1078
KONOVER (HYATT) HOTEL. MIAMI BEACH, FLA. USA
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Because some industries experi-
enced abnormally high rates of price
increases during 1976-77, a .5 per-
centage point deceleration would
not always satisfy the President’s in-
flation-fighting efforts. Therefore, a
top limit 0of 9.5% has been placed on
price increases even if past increases
exceeded 10%.

The increase from $6.98 to $7.98
two years ago constituted an approx-
imate 14% jump. The climb to $8.98
is about 12.5% over the $7.98 rate.

One provision noted by the White
House takes into account manufac-
turer costs: “Firms that cannot meet
the deceleration standard because of
uncontrollable cost increases will be
required to show that their before-
tax profit margin (on sales) is now
higher than the average of the firm’s
best two out of three fiscal years end-
ing prior to Oct. 1, 1978.”

These increasing manufacturer
costs were mentioned again and
again in a poll of label executives. A
CBS spokesman justifies its recent
price hike by saying, “We have been
caught up in an inflationary spiral,
and we responded with a business
decision to raise selected LP prices to
$8.98. We had no other choice.”

But he adds, “We are now looking
over the contents of President Car-
ter’s speech and studying his recom-
mendations.”

A Capitol vice president agrees
that “as good corporate citizens we
expect to support the President in his
fight to keep inflation down.”

But he adds: “Certainly it’s harder
for a company in our industry to
comply because we are continually
besieged with costs going up around
us—wages, supplies, transportation—
and still maintain a profit margin.”

Mike Lushka, Motown vice presi-
dent, sales, echoes the idea that,
“We’ll be exploring ways of cooper-
ating.”

He adds that the label had no
price increases planned anyway.
“We’re trying to cut our costs,” he
explains. “Primarily, we are limiting
the amount of product we release,
and, in turn, are working that prod-
uct longer.”

Freddie Haayen, Polydor presi-
dent, says that the company is study-
ing Carter’s program. He notes sim-
ply that Polydor will do “everything
possible and reasonable” to help the
President’s plan.

Gil Friesen, A&M president, says
only: “A&M has its own plan al-
ready in effect.”

A number of printers and lithog-
raphers, design and artwork sup-
pliers contacted, note that their costs
to the manufacturers must increase
as the cost of raw materials jumps.

Floyd Glinert, executive vice pres-
ident of New York-based Shore-
wood Packaging Corp., notes that
board is the single biggest cost factor
in its operation and that increases in
the price of board dictate its pricing.
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Shorewood is a union shop,
bound by contracts, but Glinert
says, “Wherever possible, within the
constraints of the unions, we will go
along with the Carter proposals.”

Eric Kaltman, vice president of
Queens Lithographing Corp., with
home offices on Long Island, echoes
the fact that costs of board and pa-
per have been increasing steadily
since the energy crisis of 1974. “If
the paper and board suppliers hold
their increases down, then so can the
jacket manufacturers,” reasons Kalt-
man.

Richard Block, vice president,
marketing, at Album Graphics, Inc.,
an Illinois-based firm, says, “The av-
erage price increase of jackets has
been at the level of 5%% or less in the
past four or five years.” Block looks
to “the advent of larger runs which
have become more and more com-
mon in the last year by many record
companies” as a potential cost-saver.

And Lee Koppelman, vice presi-
dent, sales, for New York-based Ivy
Hill Communications, Inc., echoes
the idea that the firm will try to
abide by the guidelines, but states
that if their costs go up greatly, they
must pass them on, or they would
not be in business.

While most industry reaction has
centered around the price guide-
lines, Carter also placed a 7% in-
crease limit on wages. “From tonight
on,” said the President, “every con-
tract signed and every pay raise
granted should meet this standard.”

Under the provision, the average
pay increase for a given group of
workers can’t exceed 7%, but the in-
crease for an individual can exceed
that mark. Companies are expected
to divide their employes into three

categories—management, employes
covered by separate collective bar-
gaining agreements and all other
employes.

Average multi-year contracts
can’t exceed 7% for the life of the
contract, or 8% for the first year.
Agreements signed before 10 p.m.
Tuesday (24) are not affected, nor
are workers making less than $4 an
hour—26% of the full-time labor
force.

Larger wage increases are allow-
able if “required in order to main-
tain a close historical tandem rela-
tionship” to another group whose
wage adjustment occurred prior to
the announcement of the program,
according to the White House, or if
some of the cost is offset by changes
in work rules that improve effi-
ciency.

Carter conceded that this is a vol-
untary set of guidelines. “Because
this is not a mandatory control
plan,” he said, “I cannot stop an ir-
responsible corporation from raising
its prices, or a selfish group of em-
ployes from using its power to de-
mand excessive wages.”

The President did say that he
hopes to increase the 35-person staff
on the Council of Wage and Price
Stability by about 100 persons to al-
low him to monitor some 400 com-
panies, generally those with sales
over $500 million a year. Because of
limited staff resources, the council
will concentrate its monitoring activ-
ity on the largest companies.

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

"and other
on time quality
job printing.

By the Printing Division of
Biliboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450

CROWDSTOPPER!

Buy your own
British
double deckers

e Promotions

e Advertising

e Mobile
Exhibitions

o Bus Service

¢ Sightseeing, etc.

It required, custom conversions, auxiliary
power, air conditioning, conference rooms,
bar, kitchen, TV/video, etc.

Full service, parts and warranty. Write,
phone or visit us at:

British Promotions Limited
The Bus Center, 716 Cecelia St., Norfolk,
VA 23504. Telephone 804-622-1456
6851 West Imperial Hwy., Los Angeles, CAL
90045. Telephone 213-670-4675

Omnibus Promotions Limited, Aldermaston
St., London W10 England. Telephone 01-
960 6977
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Bilboard photos by Rick Proctor

Key Awards: Ernest Tubb accepts the posthumous award inducting Pappy
‘“‘Hal’” Horton into the Disk Jockey Country Music Hall of Fame Oct. 19 at the
awards banquet held by the Federation of International Country Air Person-
alities. Looking on, right, is Chuck Chellman, trustee of the Disc Jockey
Country Music Hall of Fame Foundation.

Happy Man: Biff Collie, left, receives his plague naming him as the newest
member of the Disk Jockey Country Music Hall of Fame at the banquet of the
Federation of International Country Air Personalities. Presenting the award

to Collie is Chuck Chellman, trustee of the Foundation.

Country Music Week
Sees 2 DJs Honored

By DOUG HALL

NASHVILLE—The Federation of
International Country Music Per-
sonalities gathered here during
Country Music Week to honor two
DJs, one posthumously, and a pro-
motion man.

At the organization’s annual ban-
quet on Thursday (19) Biff Collie,
who has served as DJ at KFOX-AM
Long Beach, Calif.; KLAC-AM Los
Angeles; KNUZ-AM and KPRC-
AM Houston, and KSIX-AM Cor-
pus Christi, was chosen to be the
Federation’s third inductee into the
Country Music Disk Jockey Hall of
Fame.

Chuck Chellman, a trustee of the
Hall of Fame, who made the presen-
tation said in Collie’s 30 years in the
business he has had many firsts, ““the
first country DJ in Houston, first to
organize the Academy of Country

Music in Hollywood, first to book
Elvis Presley. first to sign a recording
contract on Yvonne Vaughn, whom
he re-named Donna Fargo.”

The posthumous award was given
to Pappy Hal Horton and was ac-
cepted by Ernest Tubb, who said,
“Pappy Hal Horton is the reason I'm
in country m ssic today.” Horton was
best known for his “Hillbilly Hit Pa-
rade” over KRLD-AM Dallas.

In addition to these awards a spe-
cial first-time president’s award was
given to Mel Foree as the industry’s
outstanding sromotion man. Foree,
who is one of the oldest active pro-
motion men, has been with Acuff-
Rose for many years. Wesley Rose,
head of that company, praised Foree
as “the mair reason Acuff-Rose is
here today.”

Radio-TVProgramming

ABC-TV ‘Heroes Of Rock’ Pulls
Heroic Budget For Feb. 2 Debut

LOS ANGELES—ABC-TV will
air a two-hour prime time special
called “Heroes of Rock’N’Roll” ten-
tatively slated for Feb. 2 ‘which its
producers call “the definitive show
of its kind.”

The program is also the highest
budgeted compilation television
show with a budget “equal to that of
a top flight movie of the week,” due
primarily to licensing arrangements.

“Heroes Of Rock’N’Roll” is being
produced, directed and written by
Andrew Solt and Malcolm Leo, the
former contributing to “Let The
Good Times Roll” and “Elvis On
Tour” and the latter garnering an
Emmy nomination for “Life Goes
To War.” Michael Ochs, whose ar-
chives have been used by countless
rock historians, is musical consult-
ant.

The show will feature never be-
fore released footage of pre-Army
Elvis Presley courtesy of Col. Tom
Parker, the Rolling Stones, includ-
ing a clip with Brian Jones in one of
his last performances, early Beatles
and Bob Dylan with the Band.

Other rare clips include Little
Richard from “The Girl Can’t Help
It,” the only footage of Hank Wil-
liams, Buddy Holly and more con-
temporary figures like Elton John
and Bruce Springsteen. .

According to Solt and Leo,
they’'ve been tossing the concept
around for two years. Since getting
the go ahead from ABC, it’s taken
nine months of research, mostly se-
curing footage from personal collec-
tions, newsreels and getting cooper-
ation and license clearance from the
stars.

The toughest job was getting the
Elvis footage, with Parker and the

WCBM-AM
Pairs Elvis,
Ronstadt 45

BALTIMORE—Thanks to an
idea born at WCBM-AM an un-
likely duet by Elvis Presley and
Linda Ronstadt on “Love Me
Tender” is getting major listener
requests in this and other markets.

WCBM program director Ray
Quinn reports that he got the idea to
splice together Ronstadt and Presley
versions of the old Presley hit while
listening to Ronstadt’s new album.

He turned the project over to his
production director Dave Arlington,
“whodid such a good job that [ sent
the tape to all the Metromedia sta-
tions I thought would play it,”
Quinn says.

WCBM is a Metromedia station.
These included KLAC-AM Los An-
geles; KNEW-AM Oakland, Calif,;
WNEW-AM New York; WOMC-
FM Detroit; WIP-AM Philadelphia
and WASH-FM Washington.
WASH declined to use it because it
was a mono version.

While Quinn was doing this some
of his competition spliced their own
versions. These include WFBR-AM
Baltimore and WPGC-AM-FM
Washington.

Quinn says he made the spliced
version because “this is an Elvis
Presley fanatic city. I don’t know if
anything will come of this as a com-
mercial recording, but if someone
could sell it in this market, even on
tape, they would make a fortune,
Quinn says.
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By ED HARRISON

Presley estate believing in the proj-
ect so much that they granted Leo
and Solt the footage.

“We couldn’t do a show like this
without the King of rock,” says Solt.
“The big four were Presley, the Bea-
tles, the Rolling Stones and Dylan. If
we got their cooperation, others
would follow.”

Says Leo: “The key was coopera-
tion from the people involved. It
looks good on paper, but we had to
deal with Presley, the Beatles, Stones
and Dylan. No one thought it could
catch on because no one ever got
those four on one show before.”

What separates “Heroes Of
Rock’N’Roll” from other shows of
its kind is the talents of Solt and Leo.
Both are established filmmakers and
documentarians and the show was
treated as such.

“We tried to stay true to the music
instead of watering it down. I think it
speaks for itself,” says Solt.

“We're both filmmakers and have
a story to tell,” adds Leo. “If it’s not
displayed within a narrative story

that propels itself, you're left with a
narrow display. It’s the story of
rock’n’roll, its fall and then rise
again.”

While the show does coincide with
rock’s 25th anniversary, Solt is
proud that it is more of a story than
just an anniversary special.

Solt and Leo wound up with some
400,000 feet of 35mm footage, 40
hours of material, culled from 100
SOUTCES.

The program follows in chrono-
logical order the careers of those
who helped shape the state of con-
temporary music.

Also included is rare footage of
Chuck Berry, Jerry Lee Lewis, Fats
Domino, Muddy Waters, James
Brown, the Everly Brothers, Bill Ha-
ley & the Comets, Frankie Lymon
and the Teenagers, the Crystals,
Ronettes, Ray Charles, Gene Vincent,
Chubby Checker, Shirelles, Jan &
Dean, Beach Boys, Dave Clark Five,
Hermans Hermits, Kinks, Yard-
birds, a Motown montage, stars of
the *70s and more.

Regular FM/TV Simulcast
Slated For Toronto Area

By DAVID FARRELL

TORONTO—-This market, one of
the first in North America to get FM
rock with CHUM-FM in 1968, a
decade later is to become one of the
first to have regular FM/TV simul-
casts of concerts under a new ar-
rangement announced last week by
SHUM-FM and CITY-TV.

With a guarantee of a minimum
10 concerts in the first broadcast
year, CITY plans to use five cameras
for the productions which involve
no less than two days of preparation
and a staff of 60.

Base costs predicted run as high as
$10,000, although a key CITY offi-
cial predicts initial costs will run as
much as 50% higher until everyone
involved is used to the new concept.

CITY-TV was recently purchased
by CHUM Lid. of Toronto and the
new affiliation is being channelled
through the third party Huchum
Productions of Toronto. The first si-
mulcast broadcast is being done live

from the El Mocambo with True
North artist Murray McLauchlan
making a rare club appearance for
this debut project.

CITY’s audience is in excess of 1.5
million and CHUM-FM’s is in the
500,000 area, so total coverage with
promotion built around the simul-
casts offers an act wider exposure
than any possible live performance
alone could do and, presumably,
with far better definition in the
sound reproduction department.

CHUM-FM’s commitment to live
broadcasts over the years has been
extensive, with a total of 89 live or
recorded broadcasts since Septem-
ber 1971 with Canadian artist Crow-
bar at Massey Hall, a concert that
eventually became a double-album
on the Daffodil label.

Of the 89 done todate, 46 have
been with Canadian artists and 25
from the Toronto area, where the

(Continued on page 102)

Leon Sells Philly’s WDAS
For $5 Mil To Unity Web

PHILADELPHIA-WDAS-AM-
FM, pioneers stations here in black
programming have been sold by
Max M. Leon to Unity Broadcasting
Network for $5 million.

Unity is the parent company of
the National Black Network which
provides news and information to
about 85 black-oriented radio sta-
tions in major markets across the
country.

Leon, who is a candy manufac-
turer and active in the city’s musical
and operatic circles, purchased the
WDAS stations in 1950 from movie
theatre magnate William Goldman
for $485,000.

The stations, originally founded
in 1925, was a foreign language sta-
tion operating on 250 watts when
Leon purchased it.

About 20 years aog, it became
black-oriented and at the same time,
the AM station increased its wattage
to 5,000 in the daytime and 1,000 at
night.

The FM station, with 50,000
watts, introduced underground ra-
dio here.

HBO-TV firms
Williams Special

NEW YORK —A Time Inc. Home
Box Office special is the setting for a
feature program on Paul Williams,
which also features Diahann Carroll
and Melissa Manchester.

Taped before a live audience at
Hamilton Place in Hamilton, Ont,,
the program includes a large selec-
tion of Williams® songs including
“Another Fine Mess” and “Rainy
Days and Mondays.”

Carroll does a medley of stand-
ards such as “Stormy Weather” and
Manchester sings some of her own
compositions including “Midnight
Blue.”
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For the past 14 years, John Klemmer has shown his
audiences the many possibilities of the tenor saxophone.
“CRY;” his first solo saxophone album, is the realization
of a life-long dream.
“CRY" shows yet another important dimension of this
extraordinarily talented man. It comes from deep inside
a diversified and committed musician.

This is the Age of the Artist, and “CRY" is the sclo work
of the artist JOHN KLEMMER.

JOHN KLEMMER. SOLO SAXOPHONE. “CRY."aa-1106

.J\Aoncgemeni: Gary Borman Management A JOHN KLEMMER PRODUCTION
3 ' {4 7 4 W : R ECDRUDS

/ ABC DELIVERS
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Final Plans: Donald Lange, WNED-FM Buffalo, N.Y., chief engineer, and
Henry Kuhn, station’s studio-remote coordinator, check over final plans
for the station’s new stereo production studio.

Buffalo WNED-FM Now
Airing Classics In Stereo

By JIM BAKER

BUFFALO—A milestone in the
broadcasting of classical music in
Western New York State has been
reached with WNED-FM, already
one of only two classical public ra-
dio stations in the state, switching to
stereo transmissions.

The move is the culmination of a
$220,000 project, with $150,000 in
funds coming from a grant by the
U.S. Dept. of Health, Education and
Welfare.

It all began last spring with the re-
modeling and enlarging of the sta-
tion’s South Boston, N.Y., building,
the replacement of a 10kw trans-
mitter with a Narris 40kw beacon
and the move to Collins low-gain
antenna which provides reliable
service in extremely bad weather.
weather.

WNED-FM’s old high-gain an-
tenna, when hit with ice, prevented
the full signal from being broadcast,
forced a reduction in transmitter
power and on occasion caused the
transmitter to shut off with virtually
no warning.

Now, while the station operates at
105kw, its power is achieved in a
manner more conducive to good re-
ception.

During the summer transforma-
tion, the station’s power was reduced
to 28kw while the antenna, previ-
ously beamed toward Pennsylvania
since its 1959 installation, was taken
down and the signal was turned
around.

The classical station now has more
than 3,000 members pledging an-
nually an average of $46.84, a figure

PO Bow 5367 Rchmond, Vg 23220

¥,/ Americas fastest rising
e WEEKIlY radio show!

Call 1-304-359-4000 for free demo & details

Over 70 stations woridwide since Spring! Overseas
dist. thru Grace Gibson Productions, Sydney, Australia.

Radio-TV Programming

NEW YORK-The future of
NBC’s WYNY-FM (Y-97) New
York remained unclear as NBC’s
new executive vice president for FM
stations Walt Sabo installed Dan
Griffin as general manager of the
former mellow “Movin’ Easy” sta-
tion.

Two large question marks at the
station are what role will newly ap-
pointed program director Dave Wa-
ters play and what format the station
will follow. Waters was appointed
by Stan Cohen days before he de-
parted as general manager.

Griffin, who comes to NBC from
RKO’s New York AM all-talk outlet
WOR where he was operations man-
ager, says he will have to “evaluate
all aspects of the station from signal
to format.” Asked if Waters would
continue in the same position, Grif-
fin, who starts the new job Monday
(30) said he could not say until he
had met with Waters.

He did say Sabo and NBC are
committed to spending sufficient
funds to make the FM station “a sig-
nificant factor in the market.”
WYNY has done poorly for years
through a beautiful music format, to
an all-news format and finally a
mellow format.

Meanwhile Waters has an-
nounced the two weeks of Beatles
music that phased out the mellow
sound is being extended into a regu-
lar Sunday feature of all-Beatle pro-
gramming. . .. The station that Wa-
ters left to join WYNY, WRVR-FM,
New York’s jazz outlet, has hired
Down Beat associate editor Chuck
Mitchell as assistant p.d. and music
director.

*x Kk %

Elton John has recorded an exclu-
sive one-hour special interview for

which Devine labels the highest in
the nation among AM and FM pub-
lic radio outlets.

Late last month, those listeners
found membership drives reduced
from four one-week affairs.(28 days)
annually to a pair of five-day mara-
thons. “It’s much more concen-
trated,” Devine explains. “Last year,
we received $104,000 and this year
we need to hit $130,000 (365,000 per
marathon). The new transmission
system literally triples our power
bill.”

Yet, listeners are finding the re-
wards attractive.

Starting Dec. 2, for example,
WNED-FM will be one of about
nine stations to be added to the Met-
ropolitan Opera’s stereo list.

Soon, simulcasts with WNED-TV
such as the New York Philhar-
monic’s “Live From Lincoln Cen-
ter” may be done in stereo. But for
now, Western New York’s classical
music followers are concentrating on
WNED-FM?’s library of some 7,500-
plus disks with Goldsmith, and co-
air hosts Cary Smith, Elaine Knecht,
Sam Herr and Don Vroon as they
revel in their brand of music stereo-
style for the first time on Buffalo
public radio.

2nd Chain For NBC

NEW YORK-NBC is planning
to form a second network. Little is
known outside of 30 Rockefeller
Plaza, NBC’s headquarters, of the
project, but Billboard has learned
that the new network will be an FM
hookup and will “not be just news,”
according to an insider. The project
1s under the direction of Dick Vern,
head of NBC’s current radio net-
work.

www.americanradiohistorv.com

Vox Jox

By DOUG HALL

the Storer group. National p.d. Ed
Salamon lined up Storer’s KTNQ-
AM (Ten-Q) Los Angeles P.D. Mike
McVay for the interview. John cus-
tomized the interview with the call
letters of each station that will run
the program. These include WGBS-
AM Miami and WSPD-AM Toledo.

Kris Erik Stevens, who was once a
DJ at WLS-AM Chicago and KFI-
AM Los Angeles, played the part of
a DJ in the NBC television movie
“Zuma Beach.” Since 1975 Stevens
has headed his own advertising and
recording company. ... ABC’s
WPLJ-FM New York kicked off the
“Greatest Weekend Of Music Ever”
Oct. 27 with what was described as
the “biggest ad budget ever allo-
cated to a special event.” The station
featured 60 hours of commercial
free time with all-time favorite rock
albums.

*  *x  x

Ken Kohl has been appointed p.d.
at KFML-AM Denver, succeeding
Randy Sutten. Kohl has been execu-
tive vice president of Homeflow Or-
ganization, which handles artistic
development for such talent as
Casablanca recording artist Stallion.
Previously he held programming
positions at KBPI-FM Denver and
WLIR-FM Garden City, N.Y. The
station’s new music director is Larry
Bruce who comes from Brown Bag
Productions, a Denver company in-
volved in radio syndication. He has
previously held positions at KBPI
and KBCO-FM Boulder. Joel Moss,
former p.d. at WLIR, joins the sta-
tion as production and news direc-
tor.

* * *

Dave Ross is the new p.d. at
WLOB-AM-FM Portland, Me., and
will also serve as music director of
the new AOR FM. Nelson Gardner
is working on the new AM MOR
format. . .. KDJQ-AM Mesa, Ariz.,
is using a bright yellow 1930 Ford
pickup to promote the station’s new
oldies format. P.d Bud Thomas has
assembled almost 2,500 original hits
from the 1950s through early 1970s
for the format.

*x x  x

WLIR-FM Garden City is giving
away Ted Nugent posters and al-
bums in a “Get It Off Your Chest
Giveaway” co-sponsored by Epic
Records and Oui Magazine. Listen-
ers are asked to write in about what
makes them angry.

* * *

KOB-AM Albuquerque honored
late KOB personality Tom Dunn
with a muscular dystrophy auction
and raised $3,254. ... WIEM-AM
Valdosta, Ga., has declared Friday
(20) to be “Roy Acuff Day” and in-
cluded interviews with Acuff and
other country stars in their program-
ming on thatday. Station owner J.C.

Johnson recently presented Acuff
with a plaque.
*x x x

WDIF-FM Marion, Ohio has
added Tim Fox from 10 am. to 3
p-m. and Mark Greene from 7 p.m.
to midnight. Both come to the sta-
tion from WKSW-FM Cleveland.
The balance of the WDIF lineup is
p-d. Jim Roberts, 6 to 10 a.m.; Mark
McKay, 3 to 7 p.m. and John Rei-
chard, midnight to 6 a.m. ...
KMND-AM Midland, Tex., cele-
brates its first year in a country for-
mat by moving to new facilities. The
station is looking for promotional
material from record companies to
assist in its celebration.

* x %

Mike Hoyer, veteran country DJ
at KFGO-AM, Fargo, has resigned
to join KICD-AM, Spencer, Iowa,
which has gone into a country for-
mat. ... Jimmy Dean has been
added to the on-air lineup at WPFT-
AM Raleigh in the 1 p.m. to 4:40
p-m. spot. He also becomes assistant
music director. He comes from
WTOB-AM Winston-Salem where
he was p.d.

* x K

Alan Mitchell moves from
WIND-AM Chicago to WBBM-FM
Chicago as p.d. He will also be
WBBM-FM’s moming man. ... Ed
Osborne has been appointed direc-
tor of production for syndicator
Greater Media Services in East
Brunswick, N.J. Osborne, who
recently worked for Sam Goody, has
previously held positions at WCBS-
FM New York and WLPL-FM Bal-
timore.

* Kk *

Dick “Haynes At The Reins,”
KLAC-AM Los Angeles morning
drive man, is hosting a three-minute
shopping spree at a local super-
market for the winner of a station
contest. He will do his show as a re-
mote from the store. . . . Ken Garcia
has been appointed p.d. at KRGV-
AM Weslaco, Tex., and also takes

(Continued on page 30)

Year-End ‘Opus 78’ In
Drive For 200 Outlets

DALLAS—“Opus 78,” the syndi-
cated top 100 end-of-year radio spe-
cial distributed by Toby Arnold, has
close to 100 stations signed up, ac-
cording to the syndicator.

The eight-hour music countdown
and interview special, which is pro-
duced annually by programmer
Dick Starr, will be hosted by former
KHJ-AM Los Angeles DJ Charlie
Van Dyke. Starr expects more than
200 stations to carry the program on
New Year's Eve and New Year's
Day.

- Case Studies

By KENT BURKHART
Location: Texas city, medium sized market.

Date: Current.

Problem: New owners could not make a format decision.
Recommendations: An analysis of the market indicated a strong dance base
and preference for contemporary or upbeat music for those under

35 years of age.
Solution:

A cosmopolitan disco format was installed around the first of Sep-

tember using current disco and gold disco hits.

Results:
cates strong acceptance.

No ratings yet, but management’s “grandmother” research indi-

Burkhart is a well-respected programming consultant.
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|t’s the year

“of Al Stewart.

, “Time Passages.”

| The album was instantly gold and is now
rushing to platinum status. The single is
exploding everywhere.

Al Stewart is an across-the-board smash.

The Album:
BB 23*/CB 18/RW 21*

“Salesmaker of the Week”
—Record World

The Single:
BB 19/CB 25/RW 23*

“Powerhouse Pick”
—Record World

Al Stewart’s “Time Passages.”
His visionary new album.
Produced by Alan Parsons.

ON ARISTA RECORDS
AND TAPES.

RIMEPIC Product ons, Lid.

AB4190

www.americanradiohistorv.com
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Bilboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

BARBRA STREISAND/REIL DIAMORD-You Don't Bring Me Flowers (Columbia)

AL STEWART-Time Passages (Arista)
STYX—Blue Collar Man (A&M)

D -Discotheque Crossover

ADD ONS—The two key orod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great:
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product aclivity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

TOTO—Hold The Line (Columbia)

STYX-Blue Collar Man (A&M)

PABLO CRUISE~Don’t Want To Live Without It
(A&M)

* PRIME MOVERS:

BARBRA STREISANO/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

BARRY MANILOW—Ready To Take A C1ance
Again (Arista)

GINO VANNELLI- Just Wanna Stop (A&M)

BREAKOUTS

BOB SEGER-We've Got Tonight (Caipto)
LINDA RONSTADT--Ooh Baby Baby (Asylum)
ELTON JOHN—Part-Time Love (MCA)

KHI-LA

® TOTO-Hold The Line (Columbia)
o GINOVANNELLI-I Just Wanna Stop [A&M)

+ BARRY MANILOW-Ready To Take A Chance
Again (Arista) 14-9

* BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia) 0-25

TEN-Q(KTNQ)-LA
® STYX—Blue Collar Man (A&M)

® PABLO CRUISE—Don't Want To Live
Without It (A&M)

* AMBROSIA—-How Much | Feel (WB) 15-8

+ THEROLLING STONES—Beast Of Burden
(RollingStones) 17-11

KA-LA
o NONE
[ ]

+* DR HDOK—Sharing The Night Togethzr
(Capitol) 19-14

* GINOVANNELLI-{ Just Wanna Stop (A&M)
20-17

KEZY—Anaheim
o FIREFALL-Strange Way (Atlantic)

o BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

* STYX-Blue Collar Man (A&M) 14-7

+ HEART-Straight On (Mushroom) 16-9
KCBQ-San Diego

© NONE

[ ]

* ;IZNE MURRAY-You Needed Me (Capitol)

D% FOXY-Get Off (Dash) 7-3

KFXM—-San Bernardino

De SYLVESTER-Dance, Disco Heat (Fantasy)
© BOB SEGER-We've Got Tonight (Capital)
* gAYER- Prisoner Of Your Love (RS0) Z1-

* CHICAGO-Alive Again (Columbia) 28-22
KERN—Bakersfield

© BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

o ELTON JOHN-Part Time Love (MCA)

Da DONNASUMMER—MacArthur Park
(Casablanca) 17-11

+ AMBROSIA-How Much | Feel (WB) 21-16

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (10/26/78)

PRIME MOVERS -NATIONAL

DONNA SUMMER-Mac Arthur Park (Casablanca)
GINO VANNELLI-I Just Wanna Stop (A&M)
ALICIA BRIDGES-| Love The Night Life (Polydor)

BILLY JOEL—My Life (Columbia)
ELTON JOHN-Part-Time Love (MCA)
GLEN CAMPBELL—Can You Fool (Capitol)

KDPA—Phoenix KGW-—Portland WDRQ-Detroit 13-Q (WKTQ) —Pittsburgh KOMA- Okiahoma City
© BOB SEGER-We've Got Tonight (Capitol) o ALICECOOPER—How You GonnaSee Me ® CHAKAKHAN-I'm Every Woman (WB) o CHICAGO-Alive Again (Columbia) o BARBRA STREISAND/NEIL DIAMOND—-You
Now (WB) Don't Bring Me Flowers (Columbia)

© LINDA RONSTADT-0Ooh Baby Baby
(Asylum)

* G;IIO VANNELLI-| Just Wanna Stop (A&M)
23-16

% ALSTEWART-Time Passages (Arista) 28-
21

KTKT-Tucson

© PAUL DAVIS—Sweet Life (Bang)

o AL STEWART-Time Passages (Arista)

+ ELTON JOHN—Part Time Love (MCA) AD-24

* CHICAGO-Alive Again (Columbia) 25-21
KQEO—-Albuquerque

© MOODY BLUES- Driftwood (London)

® MELISSAMANCHESTER—-Don't Cry Out
Loud (Arista)

* STONEBOLT-1Will Still Love You
(Parachute) 18-11

+ HALL& OATES-It's A Laugh (RCA) 169
KENO-Las Vegas

® BILLY JOEL-MyLife (Columbia)
* G;NOVINNELU-IJust Wanna Stop (A&M)
139

* ERICCARMEN—Change Of Heart (Arista)
2118

KING—Seattle

o NONE

[ )

* FOREIGNER—Double Vision (Atlantic) 10-1

* HEART-Straight On (Mushroom) 1511
KIRB—Spokane

® BILLY JOEL-My Life (Columbia)
De VILLAGEPEQPLE-Y.M.C.A (Casablanca)
+* FOREIGNER—-Double Vision (Atlantic) 10-2

D+ ALICIABRIDGES—|Love The Night Life
(Polydor) 17-12

KTAC—Tacoma

o ANDY GIBB—Our Love (RSO)
® ELTON JOHN-Part Time Love (MCA)
D« FOXY—Get Off (Dash) 29-19

* ATLANTA RHYTHM SECTION—Champagne
Jam (Polydor) 25-18

Pacific Northwest Region
® TOP ADD ONS:

CHICAGO-Alive Agan (Columbia)
STYX-Blue Collar Man (A&M)
GiNO VANNELLI-{ Just Wanna Stop (A&M)

* PRIME MOVERS:

BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)
(D) DONMA SUMMER—Mac Arthur Park
(Casablanca)
(D) MUSKQUE—In The Bush (Preiude)

BREAKOUTS

BRLY JOEL-My Life (Columbia)
ANDY GIB8-Ow Love (RSO)
GLEN CAMPBELL—Can You Fool (Capitol)

KFRC—San Francisco

® (QUEEN-Bicycle Race (Elektra)
© ALSTEWART—Time Passages (Arista)
* TOTO—Hold The Line (Columbia) 30-22

* BARBRASTREISAND/NEH. DIAMOND-You
Don't Bring Me Flowers (Columbia) AD-23

KYA—San Francisco

® CRYSTALGAYLE-Talking In Your Sieep
(UR)

o AL STEWART-Time Passages (Arista)

* GERRY RAFFERTY=Right DownThe Line
(UA)15-9

* THEROLLING STONES—Beast Of Burden
(Rolling Stones) 13-8

KLIV-San Jose
® ERIC CLAPTON-Promises (RS0)
® QUEEN-Bicycle Race (Elektra)

D DONNASUMMER-MacArthur Park
(Casablanca) 22-17

* ANDYGIBB-Our Love (RSO) HB-26
KROY-Sacramento

o LINDA RONSTADT-0oh Baby Baby
(Asylum)

o ERIC CARMEN—Change Of Heart (Arista)
* GINO VANNELLI-{ Just Wanna Stop (A&M)
25-19

+« BARRY MANILOW-Ready ToTakeAChance
Again (Arista) 21-14

KYNO-Fresno
o CHAKA KHAN-{'m Every Woman (WB)
De VILLAGE PEQPLE-Y.M.C A (Casablanca)

* THEROLLING STONES—-Beast Of Burden
(Rolling Stones) 27-21

+* KENNYLOGGINS—Whenever | Call You
“Friend" (Columbia) 23-19

© ELTON JOHN—Part Time Love (MCA)
® BILLY JOEL—MyLife (Columbia)
* THEWHO—-Who Are You (MCA) 10-6

% BILLY JOEL—She's Always A Woman
(Columbia) 11-7

KCPX—Satt Lake City

® NONE

# ERIC CARMEN—Change Of Heart (Arista)
30-19

* AL STEWART-Time Passages (Arista)
KRSP—Sait Lake City

® BILLY JOEL-She's Always AWoman
(Columbia)

o BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

* IL8 STEWART-Time Passages (Arista) 26-
1 ;

* FOGELBERG & WEISBERG —Power 0f Gold
(Epic) 19-14

KTLK—Denver

o CHICAGO—Alive Again (Columbia)

o BARBRA STREISAND/NEIL DIAMOND -You
Don’t Bring Me Flowers (Columbia)

* THE ROLLING STONES—Beast Of Burden
(RollingStones) 19-14

* FOREIGNER-Double Yision (Atlantic) 139
KIMN=Denver

© BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

De CHIC~Le Freak (Atlantic)
% CHICAGO—Alive Again (Columbia) 25-17

D& DONNA SUMMER—-MacArthur Park
(Casablanca) 13-8

WTAC—Flint

® HEART-Straight On(Mushroom)

o DAVID GATES—-Took The Last Train
(Elektra)

* FOREIGNER-Double Vision (Atlantic) 20-
12

* ALSTEWART-Time Passages (Arista) 28-
21

1-96 (WZZR-FM) —Grand Rapids

o ALICE COOPER—How You Gonna See Me
Now (WB)

o ELTON JOHN—Part Time Love (MCA)
* CHICAGO-Alive Again (Columbia) 25-18

D« DONNASUMMER-MacArthur Park
(Casablanca) 10-4

WAKY—Louisville

o DONNY & MARIE OSMOND~0n The Shelf
(Polydor)

® ALICE COOPER-How You Gonna See Me
Now (WB)

Dx DONNASUMMER-MacArthur Park
(Casablanca) 13-1

* AMBROSIA-How Much | Feel (WB) 14-8
WBGN-Bowling Green

© FUNKADELIC —One Nation Under A Groove
(WB)

© LINDARONSTADT-0oh Baby Baby
(Asylum)

* FOREIGNER-Double Vision (Atlantic) 27-
20

* AMBROSIA—How Much I Feel (WB) 16-10
WGECL-Cleveland

o THEJACKSONS—Blame It OnThe Boogie
(Epic)

® PAUL STANLEY—Hold Me, Touch Me
(Casablanca)

* GINOVANNELLI-IJust Wanna Stop (A&M)
16-9

* AMBROSIA-How Much | Feel (WB) 17-10
WZZP-Cleveland

De VILLAGEPEOPLE-Y.M.C.A. (Casablanca)
o BOB SEGER-We've Got Tonight (Capitol)
* GINO VANNELLI-I Just Wanna Stop (A&M)

33-20

* AL STEWART-Time Passages (Arista) 25-
17

WSAI—Cincinnati

o FIREFALL-Strange Way (Atlantic)

* BILLY JOEL—She's Always AWoman
(Columbia) 12-4

% AMBROSIA—How Much | Feel (WB) 15-10
North Central Region

® TOP ADD ONS:

BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Alowers (Columbia)

CARS—My Best Friend's Gir (Elektra)

ALICE COOPER--How You Gonna See Me Now
(Warner Brothers)

* PRIME MOVERS:

AMBROSIA-How Much | Feel (Warner
Brothers)
(D) DONNA SUMMER—Mac Arthur Park
(Casablanca)
GINO YANNELLI -1 Just Wanna Stop (A&M)

BREAKOUTS:

PAUL STANLEY—Hold Me, Touch Me
(Casablanca)

THE JACKSONS—Blame It On The Boogie
(Epic)

QUEEN-Fat Bottomed Girls (Elekira)

CKLW—Detroit

o CARS—MyBest Friend's Girl (Elektra)
o QUEEN-Fat Bottomed Girls (Elektra)
* SWITCH-There'll Never Be (Gordy) 24-15
* AMBROS!A—How Much | Feel (WB) 17-13

o NOLIST
[ ]
*
*
Q-102 (WKRQ-FM)—Cincinnati

© BILLYJOEL-My Life (Columbia)

* ANNE MURRAY-You Needed Me (Capitol)
21-12

+« FIREFALL-Strange Way (Atlantic) 31-24
WCOL-Columbus

© BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)

* AMBROSIA—How Much  Feel (WB) 137
* FOREIGNER—Double Vision (Atlantic) 15-9
WPEZ—Pittsburgh

© NONE

* DONNASUMMER-MacArthur Park
(Casablanca) 6-2

* AMBROSIA~How Much | Feel (WB) 10-7
Southwest Region

® TOP ADD ONS

ANDY GIBB—Our Love (RSO)

BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)

CHAKA KHAN—{'m Every Woman (Warner
Brothers)

* PRIME MOVERS:

DONNA SUMMER-Mac Arthur Park
(Casablanca)

STYX-Blue Collar Man (A&M)

AL STEWART-Time Passage (Arista)

BREAKOUTS;

JOE COCKER~Fun Time (Asylum)
BILLY JOEL~My Life (Columbia)
TALKING HEADS-Take Me To The River (Sire)

KILT-Houston

o JOECOCKER-Fun Time (Asylum)
® BILLY JOEL- My Life (Columbia)
* STYX-Blue Collar Man (A&M) 38-23

+* PETER BROWN-You Should Do It (Drive)
40.31

KRBE—Houston

o ANDY GIBB—Qur Love (RSO)

© TALKING HEADS—Take Me To The River
(Sire)

* STYX—Blue Collar Man (A&M) 35-24
* AL STEWART-Time Passages (Arista) 24-
14

KLIF—Dallas

o GENECOTTON-LikeASundayinSalem
(Ariola)

© ANDYGIBB—Our Love (RSO)

D DONNA SUMMER—MacArthur Park
(Casablanca) 24-12

* GINO VANNELLI-| Just Wanna Stop (A&M)
23-15

KNUS-FM-Datlas

o ATLANTA RHYTHM SECTION-Champagne
Jam (Polydor)

o STEPHEN BiSHOP—Everybody Needs Love
(ABC)

* THE ROLLING STONES—-Beast Of Burden
(Roliing Stones) HB-22

* DAVID GATES-Took The Last Train
(Elektra) 15-10

KFIZ-EM (2-97)-Ft. Worth

® STYX-Blue Collar Man (A&M)

© BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

% FUNKADELIC~0One Nation Under A Groove
(WB) 30-16
+ HALL & OATES-It'sALaugh (RCA) 27-17
WNCI—Columbus

© FOGELBERG & WEISBERG —Power Of Gold
(Epic)

o DR.HOOK-Sharing The Night Together
(Capitol)

+ BARBRA STREISAND/NEIL DIAMOND~You
Don't Bring Me Flowers (Columbia) HB-17

D« FOXY-Get Off (Dash) 10-4
WCUE—Akron

© ELTON JOHN-Part Time Love (MCA)
o BOB SEGER-We 've Got Tonight ( Capitol)

+ ALSTEWART-Time Passages (Arista) 29-
22 :

* CHICAGO—Alive Again (Columbia) 30-23

www americanradiohistorv. com

o BOB SEGER—Hollywood Nights (Capitol}

® CRYSTALGAYLE-Talking In Your Sleep
(UR)

* GERRY RAFFERTY-Right Down The Line
(UA)18-11

* KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia) 11-7

KINT-HPaso

e NOLUIST
[ ]
*
*
WKY-Oklahoma City

o HEART-Straight On (Mushroom)

+ AL STEWART-Time Passages (Arista) 31-
26

* CRYSTAL GAYLE—Talking In Your Sleep
(UA)21-16

KAKC-Tulsa
e NOUST

*
*

KELI-Tulsa
® BILLY JOEL-She's Always AWoman
(Columbia)

o BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

* ALSTEWART-Time Passages (Arista} 247
* GINO VANNELLI-| Just Wanna Stop (A&M)
21-13

WTIX—New Orleans

o CHAKAKHAN-I'm Every Woman (WB)
® SWITCH-There'll Never Be (Gordy)

* NICK GILDER—Here Comes The Night
(Chrysalis) 40-20

D DONNA SUMMER—MacArthur Park
(Casablanca) 12-4

WNOE—New Orleans

® JOECOCKER—Fun Time (Asylum)
De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
* AMBROSIA—How Much | Feel (WB) 19-10

+ BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 27-21

KEEL-Shreveport
® STYX—Biue Collar Man (A&M)

o AL STEWART-Time Passages (Arista)

Dx DONNASUMMER—MacArthur Park
(Casablanca) 15-6

* BARRY MANILOW—Ready To Take A Chance
, Again (Arista) 20-13

Midwest Regon

® TOP ADD ONS:

DR. HOOK--Sharing The Night Together
(Capitol)

AL STEWART-Time Passages (Ansta)

GERRY MFFERTY—Right Down The Line (UA)

* PRIME MOVERS:

GING YANNELLI-I Just Wanna Stop (ALM)

CRYSTAL GAYLE-Tatking in Your Sleep (UA)

KENNY LOGGINS —Whenever | Call You
“Friend" (Columbia)

BREAKOUTS

ANDY GIBB—Our Love (RSO)

BARBRA STREISAND/MEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)

LINDA RONSTADT~Ooh Baby Baby (Asylum)

WLS—Chicago
e GERRY RAFFERTY~Right Down The Line
(UA)
o THEWHO-Who Are You (MCA)

+* BARRY MANILOW-Ready To Take A Chance
Again (Arista) 25-17

* KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia) 19-12

WMET-Chicago
® GINO VANNELLI-| Just Wanna Stop (A&M)
o KENNY LOGGINS~-Easy Driver (Columbia)
% CHICAGO —Alive Again (Columbia) 16-12
* AMBROSIA—How Much | Feel (WB) 16-12
(Continued on page 26}

o PABLO CRUISE-Don't Want To Live
Without It (A&M)

o BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

* DONNASUMMER-MacArthur Park
(Casablanca) 8-4

* CAPTAIN & TENNILLE-You Never Done it
Like That (A&M) 14-10

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Capitol Records is proud
- to announce the signing of
&2 Marshall, Hain and the release
of their single

% DANCING

IN TIRIE
TY

BG4S

MARSIFALL, IHAIN
WIILL IHAVE
EVERYONE |
DANCING IN THE

C"TY ( _A_ ) ..

Already listeners are dancing
around the world:

#1in Austria, France and Germany;
#2 in England (Gold single);
#3 in South Africa, f
Sweden and Switzerland; §
#5 in Australia, Holland and Belgium. §
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NOVEMBER 4, 1978, BILLBOARD

Billooard Sing|

® Continued from page 24
WROK—Rockford

o AL STEWART-Time Passages (Arista)

© BARBRASTREISAND/NEILDIAMOND-You
Don't Bring Me Flowers (Columbia)

* FOREIGNER-Double Vision (Atlantic) 26-
15

 BARRY MANILOW-Ready To Take A Chance
Again (Arista) 18-12

WIRL—Peoria
o BARRY MANILOW-—Ready To Take A Chance
Again (Arista)

© BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

* AMBROSIA-How Much [ Feel (WB) 21-13
* GINO VANNELL)—| Just Wanna Stop (A&M)
26-20

WNDE-Indianapelis

o ANDYGIBB-Our Love (RSO)

o BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

D FOXY-Get Off (Dash) 19-9

+ THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 11-7

WOKY —Milwaukee

® PABLO CRUISE—Don't Want To Live
Without it (A&M)

© DR.HOOK-Sharing The Night Together
(Capitol)

* GINO VANNELLI- Just Wanna Stop (A&M)
28-18

* CRYSTAL GAYLE-Talking In Your Sleep
(UA) 30-25

WZUU-FM -Milwaukee

® NONE
[ ]
* HEART-Straight On (Mushroom) 22-11

+ THE ROLLING STONES-Beast Of Burden
(Rolling Stones) 18-9

KSLQ-FM -$t. Louis

o DR. HOOK-Sharing The Night Together
(Capitol)

o FIREFALL-Strange Way (Atlantic)

* BILLY JOEL-She'sAlways A Woman
(Columbia) 8-4

* KENNY LOGGINS-Whenever | Call You -
"Friend” (Columbia) 7-3

KXOK-St. Louis

© PAUL DAVIS-Sweet Life (Bang)

* CRYSTALGAYLE —Talking In Your Sleep
(UA)17-8

+ ANDY GIBB-Our Love(RS0) 30-21
KIOA=Des Moines

® GINO VANNELLI-| Just Wanna Stop (A&M)

o DR.HOOK-Sharing The Night Together
(Capitol)

+ THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 25-18

* JOHN TRAVOLTA-Greased Lightning
(RS0) 20-17

KDWB-Minneapolis

® NONE

* IIE;STEWART—Time Passages (Arista) 21-
1

* gII%VAINElu-IIust Wanna Stop (A&M)

KSTP —Minneapolis

© BILLY JOEL—My Life (Columbia)

o LINDA RONSTADT—0Ooh Baby Baby
(Asylum)

* (lilsllgo VANNELLI-| Just Wanna Stop (A&M)

+ CRYSTAL GAYLE—Talkingin Your Sleep
(UA) 17-12

WHB--Kansas City

© ANDYGIBB—Our Love (RSO)
o AL STEWART-Time Passages(Arista)

 BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 38-19

Dx V:)UZQGEPEOPLE—V.M.CA(Casablanca)
40-

KBEQ—Kansas City

o AL STEWART-Time Passages (Arista)
De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
* FOREMGNER-Double Vision (Atlantic) 11-5

+ DIANA ROSS/MICHAEL JACKSON—Ease On
Down The Road (MCA) 17-13

KKLS—Rapid City

© ELTONJOHN—Part Time Love (MCA)

o BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

* AMBROSIA-How Much | Feel (WB) 14-9

+ THE ROLLING STONES—Beast Of Burden
) (Rolling Stones) 11-7

KQWB-Fargo

F-105 (WVBF)—Boston

es Radio Action

Based on station playlists through Thursday

(10/2

WCAO-Baltimore

WQAM—Miami

P‘txghsi TI::F.- AddOns @
Playlist Prime Movers

WORD-Spartanburg -

© DONNY & MARIE-0n The Shelf (Polydor)
o BOB SEGER-We've Got Tonight (Capitol)
* ERICCLAPTON—-Promises (RS0) 26-11

AL STEWART-Time Passages (Arista) 24-
10

Northeast Region

® TOP ADD ONS

BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Fiowers (Columbia)

FIREFALL-Strange Way (Atiantic)

AL STEWART—Time Passages (Arista)

%* PRIME MOVERS:

GINO VANNELLI~| just Wanna Stop (A&M)
BARRY MAMILOW—Ready To Take A Chance
Again (Arista)
(D) ALICIA BRIDGES—| Love The Night Life
(Polydor)

BREAKQUTS

ELTON JOHN—Part-Time Love (MCA)

BILLY JOEL -My Life (Columbia)

DOMMIE & MARIE OSMOND—~0n The Shelf
(Polydor)

WABC—New York
® GINO VANNELLI-I Just Wanna Stop (A&M)

* FOREIGNER-Double Vision (Atlantic) 26-
12 :

* CAPTAIN & TENNILLE-You Never Done it
Like That (A&M) 24-14

99-X—New York

o BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

+ BARRY MANILOW—Ready To Take A Chance
Again (Arista) 28-14

* GINO VANNELLI-| Just Wanna Stop (A&M)
30-24
WPTR-Albany

o BARBRA STREISAND/NEIL DIAMOND - You
Don’t Bring Me Flowers (Columbia)

[ )
 GINO VANNELLI-I Just Wanna Stop (A&M)
22-14
+ DR.HOOK-Sharing The Night Together
(Capitol) 18-13
WTRY—Atbany

o FIREFALL-Strange Way (Atlantic)

o BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

* (Z;INI%VMNELU-Hust Wanna Stop (A&M)
4-

+ BARRY MANILOW—Ready To Take A Chance
Again (Arista) 6-2

WKBW-Buffalo

© NONE

°

* AMBROSIA—How Much! Feel (WB) 14-9

* GgNOVANNELLI—IlustWannaStop(A&M)
15-10

WYSL—-Buffalo

® CHICAGO-Alive Again (Columbia)

o FIREFALL-Strange Way (Attantic)

* HEART-Straight On (Mushroom) 25-13

* ?ILE-KissVouAIIOver(Warner/Curb)7-

WBBF-Rochester

o LEIF GARRETT—| Was Made For Dancing
(Scotti Brothers)

o FIREFALL-Strange Way (Atlantic)

* FOGELBERG & WEISBERG— Power Of Goid
(Epic) 3223

* STARZ-So Young So Bad (Capitol) 35-30
WRKO-Boston

© GINO VANNELLI--{ Just Wanna Stop (A&M)

® AL STEWART-Time Passages (Arista)

D ALICIA BRIDGES—i Love The Night Life
(Polydor) 11-4

* BARRY MANILOW—Ready To Take AChace
Again (Arista) 16-11

WBZ-FM—Boston

© GLEN CAMPBELL-Can You Fool (Capital)
® BILLY JOEL—My Life (Columbia)

* NONE

*

© PABLOCRUISE-Don't Want To Live
Without It (A&M)

© DR.HOOK-Sharing The Night Together
(Capitol)

D ALICIABRIDGES—1Love The Night Life
(Polydor) 157

+ CAPTAIN & TENNILLE-You Never Done It
Like That (A&M) 19-15

WDRC—Hartford

® ELTON JOHN—Part Time Love (MCA)
® BILLY JOEL—MyLife (Columbia)
* AMBROSIA-How Much 1 Feel (WB) 12-6

D+ ALICIABRIDGES—| Love The Night Life
(Polydor)

WPRO (AM)—Providence
o DONNY & MARIE OSMOND~On The Shelf
(Polydor)

® GENECOTTON-Like ASunday in Salem
(Ariola)

* DONNASUMMER—MacArthur Park
(Casablanca) 8-1

* BARRY MANILOW-Ready To TakeA Chance
Again (Arista) 10-5

WPRO-FM —Providence
© ELTON JOHN—Part Time Love (MCA)

© MEAT LOAF-You Took The Words Right Qut
Of My Mouth (Clev Intt)

* II)OII RAY-Got To Have Lovin’ (Polydor) 22-
4

D# ALICIA BRIDGES—1 Love The Night Life
(Polydor) 19-13

WICC-Bridgeport
© ELTON JOHN-Part Time Love (MCA)

o BARBRASTREISAND/NEL DIAMOND-You
Don’t Bring Me Flowers (Columbia)

+ BARRY MANILOW-Ready To Take A Chance
Again (Arista) 15-7

* FOREIGNER-Double Vision (Atlantic) 12-6

- Mid-Atlantic Region

® TOP ADD ONS:

AL STEWART--Time Passages (Arista)

BARBRA STREISAND/NE. DIAMOND -You
Dan't Bring Me Flowers (Capitol)

CHICAGD -Alive Again (Columbia)

% PRIME MOVERS:

FOREIGNER—Double Vision (Atlantic)

THE ROLLING STONES—Beast Of Burden
(Rolling Stones)

ERIC CARMEN—Change Of Heart (Arista)

BREAKOUTS

BILLY JOEL—My Life (Columbia)
TOT0-Hold The Line (Columbia)
+  ALICE COOPER—How You Gonna See Me Now
(Warner Brothers)

WFIL—Philadelphia
o CHICAGO-Alive Again (Columbia)
o ANDY GIBB-Our Love (RSO)

 BARBRA STREISAND/NEIL DIAMOND-You
Don’t Bring Me Flowers (Columbia) 25-16

D% DONNASUMMER—MacArthur Park
(Casablanca) 20-14

WZZD-Philadelphia

o FIREFALL-Strange Way (Atlantic)
® AL STEWART-Time Passages (Arista)

+ BARRY MANILOW-—Ready To Take AChance
Again (Arista) 11-6

D« DONNASUMMER-MacArthur Park
(Casablanca) 8-4

WIFI-FM—Philadelphia

© GINOVANNELLI-{ Just Wanna Stop (A&M)

© BARBRASTREISAND/NEIL DIAMOND~You
Don’t Bring Me Flowers (Columbia)

* FOREIGNER—Double Vision (Atlantic) 19
11

D FOXY—Get Off (Dash) 12-8
WPGC—Washington

® STYX-Biue Collar Man (A&GM)
® BILLY JOEL—My Life (Columbia)

* CRYSTAL GAYLE-Talking in Your Sleep
(UA)30-26

D# MUSIQUE-In The Bush(Prelude) 27-24
WGH—Norfolk

o NONE

[ ]

+ FIREFALL-Strange Way (Atlantic) 23-13
Dx ?;LGVES_TER-Dance, Disco Heat (Fantasy)

® GLEN CAMPBELL-Can You Fool (Capitol)
o BILLY JOEL—My Life (Columbia)

 BARBRA STREISAND /NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) HB-17

+ BARRY MANILOW-Ready To Take AChance
Again (Arista) 11-7

WYRE-Annapolis i
o ERIC CARMEN~-Change Of Heart (Arista)
® TOTO-Hold The Line (Columbia)

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) HB-21

* FOREIGNER-Double Vision (Atlantic) 8-4
WLEE-Richmond
© CHAKA KHAN—1'm Every Woman (WB)

o DR. HOOK-Sharing The Night Together
(Capitol)

* GINOVANNELL)-|Just Wanna Stop (A&M)
20-12

+ FIREFALL-Strange Way (Atlantic) 2115
WRVQ-Richmond
® BILLY JOEL—My Life (Columbia)

© BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

D+ DONNASUMMER-MacArthur Park
(Casablanca) 10-7

D+ ALICIABRIDGES—! Love The Night Life
(Polydor) 15-12

Southeast Region

® TOP ADD ONS:

BARBRA STREISAND/NEIL DIAMOND~You
Don't Bring Me Flowers (Columbia)

HEART ~Straight On (Mushroom)

FOGELBERG & WEISBERG—Power Of Gold
(Epic)

% PRIME MOVERS:

DR. HOOK~Sharing The Night Together
(Capitol)
(D) DONNA SUMMER—Mac Arthur Park
(Casablanca)
(D) VILLAGE PEOPLE~Y.M.C.A. (Casablanca)

BREAKQUTS

GLEN CAMPBELL~Can You Foof (Capitol)
ELTON JOHN—Part Time Love (MCA)
BILLY JOEL—My Life (Columbia)

WOXI-Atlanta
o FOGELBERG & WEISBERG—Power Of Gold
(Epic)
o HEART-Straight On(Mushroom)

+ DR, HOOK-Sharing The Night Together
(Capitol) 11-6

+ BARRY MANILOW-—Ready To Take A
Chance Again (Arista) 22-18

1-93 (WZGC-FM)—Atlanta

o CHICAGO-Alive Again (Columbia)

® BILLY JOEL-My Life (Columbia)

+ FIREFALL-Strange Way (Atlantic) 20-12

 HEART-Straight On (Mushroom) 26-21
WBBQ-Augusta

© ELTON JOHN-Part Time Love (MCA)

® HEART-Straight On (Mushroom)

+ THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 29-12

* %no VANNELLI- Just Wanna Stop (A&M)
-14

WFOM—Atlanta

o ERIC CLAPTON-Promises (RS0)
De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
+ ANDYGIBB—Our Love (RS0) 29-23

+ BARBRA STRE{SAND/NEIL DIAMOND-You
Don’t BringMe Flowers (Columbia) 30-24

WSGA-Savannah
© ELTON JOHN—Part-Time Love (MCA)
o AL STEWART-Time Passages (Arista)

+ BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia) 30-22

+ DR. HOOX—Sharing The Night Together
(Capitol) 18-13

WFLB—Fayetteville

© BARBRA STREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia)

D VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
21.14
Dx ?;LIVIESTER-Dance,Disco Heat (Fantasy)

WMIX (96X)—Miami

© FOGELBERG & WEISBERG~Power 0fGold
(Epic)

© BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

 STEPHEN BISHOP—Everybody Needs Love
(ABC)22-11

* GINOVANNELLI-]Just Wanna Stop (A&M)
17-10

WLAC —Nashville

® CHICAGO-Alive Again (Columbia)

o DR.HOOK-Sharing The Night Together
(Capitol)

D# KAREN YOUNG—Hot Shot (West End) 10-7

* NICK GILDER-Hot Child In The City
(Chrysalis) 10-7

¥-100 (WHYI-FM) —Miami

© PAUL STANLEY-Hoid Me, Touch Me
(Casablanca)

o PAULDAVIS-Sweet Life (Bang)
D* VILLAGEPEOPLE-Y.M.C.A. (Casablanca)
21-20

D# KAREN YOUNG-Hot Shot (West End) 17-13
WLOF-Ortando

® BILLY JOEL-My Life (Columbia)
De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
% FIREFALL-Strange Way (Atlantic) 23-13

D+ ALICIABRIDGES~1Love The Night Life
(Polydor) 18-13

Q-105 (WRBQ-FM)—-Tampa

De ALICIA BRIDGES-1Love The Night Life
(Polydor)

® ALICE COOPER-How You Gonna See Me
Now (WB)

+ ANNE MURRAY-You Needed Me (Capitol)
20-4

* THE WHO-Who Are You(MCA) 12-7
BJ-105 (WBJW-FM)-0Orlando

© GINOVANNELLI-1 Just Wanna Stop (A&M)

© ACE FREHLEY~New York Groove
(Casablanca)

* DR.HOOK-Sharing The Night Together
(Capitot) 13-7

D& OONNASUMMER—MacArthur Park
(Casablanca) 20-15

WQPD-Lakeland

® CARS—My Best Friend's Girl (Elektra)
o CHICAGO-Alive Again (Columbia)

D% DAN HARTMAN-Instant Replay (Biue Sky)
40-29

+ BARRY MANILOW-Ready To Take A Chance
Again (Arista) 18-10

WMFJ-Daytona Beach

o BOBSEGER-We've Got Tonight (Cépitol)

© BARBRASTREISAND/NEIL DIAMOND - You
Don’t Bring Me Flowers (Columbia)

+ AMBROSIA—-How Much | Feel (WB) 43-23
# CHICAGO-Alive Again (Columbia) 38-20
WAPE—Jacksonville

o ANDY GIBB-Our Love (RSO)

© PABLO CRUISE-Don't Want To Live
Without It (A&GM)

* PAULANKA-This Is Love (RCA) 24-21

D« ALICIABRIDGES—{ Love The Night Life
(Polydor)2-1

WAYS—Charlotte

@ RICKJAMES-Mary jane (Motown)
® PAULDAYVIS-Sweet Life (Bang)

D* DONNA SUMMER-MacArthur Park
(Casablanca) 16-9

* {?REIGNER-DoubIe Vision (Atlantic) 18-

WKIX—Raleigh

© HALL&OATES=—It's A Laugh (RCA)
© LINDISFARNE=-Run For Home (Atco)
D# KAREN YOUNG-Hot Shot (West End) 30-21

* GENECOTTON-Like A Sunday in Salem
(Ariola) X-28

WT0B-—Winston-Salem

e NOLIST

[ ]

*

*
WTMA—Charleston

o ACEFREHLEY—New York Groove
(Casablanca)

© DONRAY—Got To Have Lovin' (Polydor)
D+ SYLVESTER-Dance, Disco Heat (Fantasy)
35-26

 DR. HOOK—Sharing The Night Together
(Capitol) 16-8
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o BOB SEGER—We've Got Tonight (Capitol)

© BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers{Columbia)

* FOREIGNER-Double Vision (Atfantic) 21-
12

+ FUNKADELIC—One Nation Under A Groove
(WB)24-13

© FOGELBERG & WEISBERG~Power 0f Gold
(Epic)

o FIREFALL-Strange Way (Atlantic)

+ DR.HOOK-Sharing The Night Together
(Capitol) 27-9

+ PABLOCRUISE-Don't Want To Live
Without It (A&M) 31-11

92-Q-Nashville

o BARBRASTREISAND/NEIL DIAMOND - You
Don’t Bring Me Flowers (Columbia)

© GLEN CAMPBELL~-Can You Fool (Capitol)

* DONNASUMMER—MacArthur Park
(Casablanca) 13-7

+ DR.HOOK-Sharing The Night Together
(Capitol) 17-12

WHBQ-Memphis

® GLEN CAMPBELL-Can You Fool (Capitol)

D+ SYLVESTER-Dance, Disco Heat (Fantasy)
23-14
* gﬂm KHAN-I'm Every Woman (WB) 30-
1

WELI-Chattanooga

© FUNKADELIC-~One Nation Under A Groove
(WB)

® CHICAGO-Alive Again (Columbia)
D FOXY-Get Off (Dash) 17-8

* DR.HOOK—Sharing The Night Together
(Capitol) 22-16

WRIZ-Knoxville

® STYX-Blue Collar Man (A&M)

L] HEART-StraightOn(Muéhroom)
D FOXY-Get Off (Dash) 28-18

* FOREIGNER-Double Vision (Atlantic) 9-2
WGOW-Chattanooga

® GLEN CAMPBELL~Can You Fool {Capitol)

® ALICECOOPER-How You Gonna See Me
Now (WB)

+ BARRY MANILOW—Ready ToTake A Chance
Again (Arista) 18-13

D+ DONNASUMMER-MacArthur Park
(Casablanca) 19-14

WERC-Birmingham
® ERICCLAPTON-Promises (RSO)
o BILLY JOEL-My Life (Columbia)
* (2;;"1% VANNELLI-1 Just Wanna Stop (A&M)

Dx gISLIéAlGE PEOPLE-Y.M.C.A. (Casablanca)

WSGN-Birmingham

o ALICECOOPER- HoonuGonnaSeeMe
Now(WB)

@ BILLY JOEL—My Life (Columbia)

 CAPTAIN & TENNILLE-You Never Done it
Like That (A4M)19-11

+ THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 17-10

WHHY-Montgomery
© ANDY 6IBB—Our Love (RS0)
© ELTON JOHN-Part Time Love (MCA)

D« ALICIA BRIDEES—| Love The Night Life
(Polydor) 15-7

* JUSTIN HAYWARD —Forever Autumn
(Columbia) 23-16

KAAY—Little Rock

® CHICAGO—Alive Again (Columbia)
o AL STEWART-Time Passages (Arista)

D JOHN PAUL YOUNG—Love Is In The Air
(Scotti Brothers) 7-4

* THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 11-9

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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' Now that you’re a star
in England,what have you
got to say for yourself?

Id say it’s time

for Americato
get of f its rocker!

Britain's radios are
tuned-in this week to the
voice of a true American star...
Dean Friedman.
His hit single “Lucky Stars”
reached #3 on the Music Week
chart last week. Sales are just a
step away from gold. And Euro-
pean fans are ready for his two-
month tour of the isles and
continent.
It's anex-
cellent time
to present to
U.S. audiences
his charmer,
“Lucky Stars”
A'song people listen
toand likeas much |
as his U.S. Top-20 hit |
“Ariel” .
“* Who knows? By the time Dean
gets home, this international
star can be welcome in every rocking
chair across the country.

“Well, well}’ said the Rocking Chair.
Featuring Dean Friedman’s single, “Lucky Stars?”
On Lifesong Records.

*Alsc available on tape.
Produced by ROB STEVENS for Cashwest Productions, Inc. Distributea by CBS Records. € 1978 CBS Inc 9
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Top Add Ons-National

AEROSMITH-Live Bootieg (Columbia)
STILLWATER—I Reserve The Right (Capricorn)
BANDIT—Partners In Crime (Ariola America)
TED NUGENT—Weekend Warrior (Epic)

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 10-25-1978*

Top Requests /Airplay-National

WHO-Who Are You (MCA)

VAN MORRISON—Wavelength (W.B.)
ROLLING STONES—Some Girls (Rolling Stones)
LINDA RONSTADT-Living In The U.S.A. (Asyium)

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

National Breakouts

JOAN ARMATRADING—To The Limit (A&M)
BILLY JOEL—52nd. Street (Columbia)
RUSH-Hemispheres (Mercury)

STEELY DAN—Greatest Hits (ABC)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
_station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national

levels.

Western Region

® TOP ADD ONS:

TYLA GANG—Moonproof (Beserkiey)

STILLWATER—! Reserve The Right (Capricorn)

SPITBALLS—(Beserkley)

CAPYAIN BEEFHEART—Shiny Beast—(Bat
Chain Puller) (W.B.)

X TOP REQUEST/AIRPLAY

ROLLING STONES—Some Girls (Rofling
Stones)

VAN MORRISON—Wavelength (W.B.)
WHO--Who Are You (MCA)
BILLY JOEL--52nd. Street (Columbia)

BREAKOUTS:

STEVE MARTIN-Let's Get Small (W.B.)
JOAN ARMATRADING—To The Limit (A&M)
TED NUGENT—-Weekend Warrior (Epic)
STEELY DAN-Greatest Hits (ABC)

KSAN-FM--San Francisco (Kate lngram)

* % % % @

JOANARMATRADING —To The Limit (A&M)
SMTBALLS~(Beserkely)

TED NUGENT—Weekend Warrior (Epic)
STEVE MARTIN—-Let’s Get Small (W.B.)

CAPTAIN BEEFHEART —Shiny Beast (Bat Chain
Puller) (W.B.)

TYLA GANG - Moonproof (Beserkley)

ROLLING STOMES—Some Girls (Rolling Stones)
VAN MORRISON—-Wavelength (W.B.)

BRYAN FERRY=The Bride Stripped Bare (Atlantic)
WHO—Who Are You (MCA)

KWST-FM—Los Angeles (Bob Gowa)

*

% DARYLHALL & JOHN OATES-Along The Red Ledge

*
*

STEELY DAN—Greatest Hits (ABC)

KENNY LOGGINS—Nightwatch (Columbia)

(RCA)
WHO-Who Are You (MCA)
ROLLING STONES—Some Girls (Rolling Stones)

KPRI-FM—San Diego (Kathy DeRouvilie)

* % % ® o o o 8

*

TED NUGENT—Weekend Warrior (Epic)
1994—(A&M)

STEELY DAN—Greatest Hits (ABC)
RUSH--Hemispheres (Mercury)

STYX—Pieces 0f Eight (A&M)
WHO-Who Are You (MCA)
FOREIGNER—Double Yision (Atlantic)
CHICAGO —Hot Streets (Columbia)

KOME-FM—San Jose (Dana Jang)

* % % % ®© @ o © o o

DEVO—Are We Not Men, No, We Are Devo (W.B.)
NOVA-Sun City (Arista)

THE PIRATES—Skull Wars (W.B.)

STEVE MARTIN-Let's Get Small (W.B.)

TED NUGENT—Weekend Warrior (Epic)

ROLLING STONES—-Some Girls (Rolling Stones)
THE CARS—(Elektra)

FOREIGNER-Double Vision (Atlantic)

VAN MORRISON-Wavelength (W.B)

KZAP-FM—Sacrmento (Cynde Slater)

KFML-AM—Denver (Larry Bruce) KL8J-FM—Austin (B. Hamil/T. Quarles) WMMS-FM—Cleveland (John Gorman) WQXM-FM—Tampa (Nes! Mirsky) 'WBAB-FM—Babylon (Bernie Bernard)
GINO VANNELLI~Brother To Brother (A&M) ©  MARK-ALMOND-Other Peoples Rooms (Horizon) © RUSH-Hemispheres(Mercury) ©  DAVID BOWIE-Stage (RCA) ©  KIKI DEE—Stay With Me (Rocket)
STEPHEN STILLS—Thoroughfare Gap (Columbia) © TED NUGENT-Weekend Warrior (Epic) © AEROSMITH-Live Bootleg (Columbia) TED NUGENT-Weekend Warrior (Epic) o CUFF RICHARD-Green Light (Rocket)
NICOLETTELARSON--Nicolette (W5 ) o WISHBONEASHE-NoSmoke Without Fire(MCA) o DANEDONAHUE—(Columbia) LA TR o JOANARMATRADING=To The Limit (AGM)
TERRY REID-Rogue Wave (Capito) o SOUTHSIDEIOHNNYANDTHEASBURYJUKES- @ LVINGSTONTAYLOR—Three Way Mirror (Epic) IRN MATTHENS - Stealin Home (Mushroom)

* % % % o o © & © O

STEELY DAN—Greatest Hits (ABC)

BILLY JOEL—52nd. Street (Cotumbia)
VAN MORRISON-Wavelength (W.B.)
AL STEWART-Time Passages (Arista)
FIREFALL - Elan (Attantic)

KZEL-FM—Eugene (Stan Garrett)

* % % % & ® o O © @

JOAM ARMATRADING~To The Limit (A&M)
STEVEFORBERT—Alive On Arrival (Nemperor)
RUSH-Hemispheres (Mercury)
STILLWATER-1Reserve The Right (Capricorn)
WISHBONE ASH—No Smoke Without Fire (MCA)

JIMMY BUFFETT—You Had To Be There (ABC)
STEVE MARTIN - Let's Get Small (W.B.)
BILLY JOEL~52nd. Street (Columbia)

DAN FOGELBERG & TIM WEISBERG—Twin Sons Of
Different Mothers (Full Moon/Epic)

KZOK-FM—Seattie (Mavis Mackoff)

THERAMONES —Road To Ruin (Sire)

o STILLWATER-|Reserve The Right (Capricom)

* % % % ® ® o

JULESAND THE POLAR BEARS —Got No Breeding
(Columbia)

RUSH—Hemispheres (Mercury)
STEELY DAN—Greatest Hits (ABC)

HEART—Dog & Butterfly (Portrait)
FOREIGNER—Double Vision (Atlantic)
ROLLING STONES—Some Girls (Rolling Stones)
BOSTON-Oon’t Look Back (Epic)

Southwest Region

® TOP ADD ONS

BANDIT—Partners in Crime (Ariola America)
STILLWATER—| Reserve The Right (Capricorn)
SHAWN PHILLIPS- Transcendence (RCA)
RUSH--Hemispheres (Mercury)

ATOP REQUEST/AIRPLAY:

PLAYER--Danger Zone (RSO)

B0B SEGER & THE SILYER BULLET BAND—
Stranger In Town (Capitol)

HEART~Dog & Butterfly (Portrait)

GINO VANRELLI-Brother To Brother (A&M)

BREAKOUTS:

BILLY JOEL—52nd. Street (Columbia)
ELTON JOHMN-A Single Man (MCA)
FIREFALL—Elan (Atiantic)

JOAN ARMATRADING—To The Limit (A&M)

KZEW-FM—Datas (Doris Miller)

* % % © o & o o @

BAMDIT—Partners In Crime (Ariola America)
STILLWATER—| Reserve The Right (Capricorn)
SHAWN PHILLIPS —Transcendence (RCA)
JOAN ARMATRADING—To The Limit (A&M)
JRY BOY ADAMS—Fork In The Road (Atlantic)
ERIC CLAPTON —Backiess (RSO)

ELTON JOHN—ASingle Man (MCA)
PLAYER—Oanger Zone (RSO)

BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

% HEART—Dog & Butterfly (Portrait)
KFWD-FM—Dallas/Ft. Worth (Tim Spencer)

* % % % © o o o o o

CHICAGO—Hot Streets (Columbia)
STEPHEN STILLS—Thoroughfare Gap (Columbia)
TED NUGENT—Weekend Warior (Epic)
JETHRO TULL—Bursting Out (Chrysalis}
MOLLY HATCHET—(Epic)

. AREROSMITH—Live Bootleg (Columbia)
AL STEWART-Time Passages (Arista)
TOTO-(Columbia)
BILLYJOEL-52nd. Street (Columbia)
FIREFALL~Elan (Atlantic)

KLOL-FM—Houston (Paul Riann)

®  STEVE MARTIN-Let's Get Small (W.B.)

* % % % o & © o O

JOAN ARMATRADING~To The Limit (A&M)
STILLWATER-| Reserve The Right (Capricorn)
TYLA GANG -~ Moonproof (Beserkley)

NEIL LARSON—Jungle Fever (Horizon)
BANDIT—Partners In Crime (Ariola America)
10ce—Bloody Tourists (Polydor)
SANTANA—Inner Secrets {Columbia)

VAN MORRISON —Wavelength (W.B.)

THE CARS—(Elekira)

% ELTONJOHN-ASingle Man (MCA)
% NEIL YOUNG-ComesATime (Reprise)
% FIREFALL—Elan (Atlantic)

% BILLY JOEL—-52nd. Street (Columbia)

* % % % @

Hearts Ot Stone (Epic)

FIREFALL—Elan (Atlantic)

JOAN ARMATRADING = To The Limit (A&M)
BILLY JOEL=52nd. Street (Columbia)
YES—Tormato (Atlantic)

THE CARS—(Elektra)

VAN MORRISON - Wavelength (W.B.)

WRNO-FM—New Orleans (Sambo)

* % % ® ® o ® ©

*

SANTANA—Inner Secrets (Columbia)
FIREFALL—Elan (Atlantic)

ELTON JOHN A Single Man (MCA)

STEPHEN STILLS -~ Thoroughfare Gap (Columbia)
JETHRO TULL-Bursting Out (Chrysalis)

IAN MATTHEWS—Stealin’ Home (Mushroom)

AL STEWART—Time Passages (Arista)

GINO VANNELLI—Brother To Brother (A&M)
ROLLING STOMES —Some Girls (Rolling Stones)
WHO-WhoAre You (MCA)

KY102-FM—Kansas City (Max Floyd)

L
*
*
*
*

RUSH—Hemispheres (Mercury)

STYX—Pieces Of Eight (A&M)

GINO VANNELLI--Brother To Brother (A&M)
BILLY JOEL~52nd. Street (Columbia)
TOTO-(Columbia)

Midwest Region

® TOP ADD ONS:

AEROSMITH—Live Bootleg (Columbia)

TOTO—(Columbia)

WISHBONE ASH—No Smoke Without Fire
(MCA)

BLACK SABBATH—Never Say Oie (W.B.)

*TOP REQUEST/AIRPLAY:

WHO~Who Are You (MCA)

LINDA RONSTADT—Living In The USA
(Asylum)

BOSTON~Don't Look Back (Epic)

FOREIGNER—Double Vision (Atlantic)

BREAKOUTS

RUSH—-Hemispheres (Mercury)

TED NUGENT—Weekend Warrior (Epic)
SANTANA~Inner Secrets (Columbia)
STEELY DAN—Greatest Hits (ABC)

WWWW-FM—Detroit (Joe Urbiel)

* % % % ® & o o o o

RUSH—Hemispheres (Mercury)
NAMTUCKET—(Epic)

THE CARS— (Elektra)

ROLLING STONES—Some Girls (Rolling Stones}
WHO—WhoAre You (MCA)

UINDA RONSTADT— Living In The U.S.A. (Asylum)

WXRT-FM—Chicago(Bob Geims)

* % % % e

STEELY DAN~-Greatest Hits (ABC)

LINDA RONSTADT—Living In The U.S.A. (Asylum)
WHO-WhoAre You (MCA)

YES~Tormato (Atlantic)

BOSTON-Don't Look Back (Epic)

WYDD-FM—Pittsbur gh (Steve Downs)

* % % % ® o o o o o

STEVE MARTIN—Let's Get Small (W.B.)
AEROSMITH~Live Bootleg (Columbia}

STYX~Pieces Of Eight (A&M)
FOREIGNER—Double Vision (Atlantic)
WHO-WhoAre You (MCA)
CHICAGO—Hot Streets (Columbia)

WQFM-Fid—Milwaukee (Jim Roberts)

* % % ®© ® & & o @

*

TED NUGENT—Weekend Warrior (Epic)
NICOLETTE LARSON--Nicolette (W.B.)
JAMES WALSH GYPSY BAND—(RCA)

JOAN ARMATRADING—To The Limit (A&M)

BILLY JOEL-52nd. Street (Columbia)
NEILYOUNG—Comes ATime (Reprise)

DAN FOGELBERG & T1M WEISBERG—Twin Sons Of
Oifferent Mothers (Full Moon/Epic)

SANTANA—Inner Secrets (Columbia)

HSHE FM—St. Louis (Ted Haebeck

* % % % ® o ® o o O

WISHBONE ASH--No Smoke Without Fire (MCA)
RUSH—Hemispheres (Mercury)

BLACK SABBATH—Never Say Die (W.B.)

ARLYN GALE—Back To The Midwest Night (ABC)

BOSTON—Don't Look Back (Epic)
YES—Tormato (Atlantic)

WHO ~Who Are You (MCA)

GOLDEN EARRING~Grab It For ASecond (MCA)

Southeast Region

® TOP ADD ONS

ELTON JOHN—A Single Man (MCA)

DAVID BOWIE—Stage (RCA)
BANDIT—Partners In Crime (Ariola America)
CARL PERKINS 0’ Blue Suede’s Back (Jet)

*TOP REQUEST/AIRPLAY:

LINDA RONSTADT—Living In The U.S.A
(Asylum)

WHO—Who Are You (MCA)

BOSTON-Don't Look Back (Epic)

ROLLING STONES—Some Girls (Rolling
Stones)

BREAKOUTS:

BILLY JOEL~52nd. Street (Columbia)
VAN MORRISON—Wavelength (W.B.)
FIREFALL—Elan (Atlantic)
CHICAGO—Hot Streets (Columbia)

WKLS-FM—Atianta (Vic Ad

* % % o o o © o o

*

TED NUGENT-—-Weekend Warrior (Epic)
TANTRUM—(Ovation)

FIREFALL—Elan (Atlantic)

BILLY JOEL—-52nd. Street (Columbia)
SANTANA—Inner Secrets (Columbia)
ELTON JOHN—ASingte Man (MCA)
NEILYOUNG—ComesATime (Reprise)
VAN MORRISON—Wavelength (W.B.)
AL STEWART—Time Passages (Arista)
10cc—Bloody Tourists (Polydor)

WLVQ-FM—Columbus (Steve Runner)

°
°
°
L]
L]
L]
*
*
*
*

VAN MORRISON—Wavelengths (W.B.)

ROLLING STONES—Some Girts (Roiling Stones)
WHO-WhoAre You (MCA)

BOSTON-Oon't Look Back (Epic)
FOREIGNER~Double Vision (Atlantic)

WRQX-FM—Washington (Kathy Konner)

* % % % o & ¢ o o

RUSH-Hemispheres (Mercury)

MOLLY HATCHET—(Epic)

BILLY JOEL-52nd. Street (Cotumbia)

LINDA RONSTADT —Living In The U.S.A. (Asylum)
FOREIGNER-Double Vision (Atlantic)

ROLLING STONES—Some Girls (Rolling Stones)}

WINZ-FM—Miami (Michele Rebinson)

o BANDIT—Partnersin Crime (Ariola America)

* %t % % ® o o @

JULES AND THE PCLAR BEARS—Got No Breeding
(Columbia)

STILLWATER-| Reserve The Right (Capricorn)
STARBUCK —Searching ForAThrill (United Artists)
TILT~(Parachute}

JIMMY BUFFETT—You Had To Be There (ABC)
CHICAGO—Hot Streets (Columbia)

PAT TRAVERS—Heat In The Street (Polydor)
STYX—Pieces Of Eight (A&M)

NEIL YOUNG—ComesA Time (Reprise)

WQSR-FM-Tampa (Steve Huntingten)

* % % ®© © o o ® @

»*

NEIL LARSEN—Jungle Fever (Horizon)

ELTON JOHN-ASingle Man (MCA)

STEVE MARTIN--Let's Get Small (W.B.)
SANTANA-Inner Secrets (Columbia)
FIREFALL - Etan (Atlantic)

DAVID BOWIE—Stage (RCA)

BILLY JOEL~52nd. Street (Columbia)

LINDA RONSTADT—Living In The U.S.A. (Asylum)

DAN FOGELBERG & TIM WEISBERG—Twin Sons Of
Different Mothers(Full Moon/Epic)

KENMY LOGGINS —Nightwatch (Full Moon/ Epic)

WHFS-FM—Washington, D.C. (David Einstein)

* % % % e

CARL PERKINS 01’ Blue Suede's Back (Jet)
DUCK'S DELUXE—Don't Mind Rockin’ (RCA)
THE DODGERS—Love On The Rebound (Polydor)
GORDON PAYNE—(A4M)

RICHARD TORRANCE—Anything's Passible
(Capitol)

BANDIT~Partnersin Crime (Ariola Arierica)
SANTANA - nner Secrets—(Columbia)

DAVE EDMUNDS—Tracks On Wax 4 (Swansong)
VAN MORRISON—Wavelength (W.B.)

GEORGE THOROUGHGOOD—Move It On Over
(Rounder)

Northeast Region

® TOP ADD ONS

TED NUGENT—-Weekend Warrior (Epic)
AEROSMITH-Live Bootleg (Columbia}
JIMMY BUFFET~You Had To Be There (ABC)
PAT TRAVERS—Heat In The Street (Polydor)

X TOP REQUEST/AIRPLAY:

NEIL YOUNG~Comes A Time (Reprise)
YES—Tormato (Atlantic)

VAN MORRISON—Wavelength (W.B.)
WHO—Who Are You (MCA)

BREAKOUTS

BILLY JOEL—52nd. Street (Columbia)
RUSH—Hemispheres (Mercury}

AL STEWART-Time Passages (Arista)
JOAN ARMATRADING—To The Limit (A&M)

WNEW-FM—New York (Tom Morrera)

* % ®© o o 8 8 @

»*

*

THE DODGERS—Love On The Rebound (Polydor)
STEVE MARTIN—Let's Get Sma!l (W.B.)
RUSH-Hemispheres (Mercury)

THERACING CARS—Bring On The Night (Chrysalis)
JAMES MONTGOMERY—~Duck Fever (Watechouse)

BILLY JOEL~52nd. Street(Columbia)
SOUTHSIDE JOHNNY AND THE ASBURY JUKES—
Hearts Of Stone (Epic)

GEORGE THOROUGOOD—Move It On Over
(Rounder)

BRUCESPRINGSTEEN—Darkness onThe Edge Ot
Town (Columbia}

* % % % ® o o ® o @

TED NUGENT--Weekend Warrior (Epic)
RUSH—Hemispheres(Mercury)
SANTANA—Inner Secrets (Columbia)
STEELY DAN—Greatest Hits(ABC)
TOTO—(Columbia)

WHO-WhoAre You (MCA)

BOSTON-Don’t Look Back (Epic)
FOREIGNER—Qouble Vision (Atiantic)
LINDARONDSTADT—Living In The U.S.A. (Asylum)}

L]
L]
°
L]
°
L]
*
*
*
*

TOTO—(Columbia)
ELTON JOHN—A Single Man (MCA)
BILLY JOEL—52nd. Street (Columbia)

_ NEIL YOUNG—Comes ATime (Reprise)

FIREFALL—Elan (Atlantic)

VAN MORRISON—Wavelength (W.B.)
CHICAGO—Hot Streets (Columbia) .
UNDARONSTADT-Living InThe U S.A. (Asylum)
BOSTON-Don't Look Back (Epic)
WHO-WhoAre You (MCA)

WCMF-FM

(Gary Whipple)

* % % % o 0 @

NICOLETTE LARSON—Nicolette(W.B.)
BABY GRAND—Ancient Medicine (Arista)
SOUTHSIDE JOHNNY AND THE ASBURY JUKES—-
Hearts 0f Stone (Epic)

PAT TRAVERS—Heat In The Street (Polydor)
RUSH—Hemispheres(Mercury)

TED NUGENT—W eekend Warrior (Epic)

AL STEWART-Time Passages (Arista)
10cc—Bloody Tourists (Polydor)
STYX—Pieces Of Eight (A&M)

BILLY JOEL-52nd. Street (Columbia)

* % % @

*

CINDY BULLENS—Desire Wire (United Artists)

- RORY GALLAGHER--Photo Finish (Chrysalis)

STARZ-Coliseum Rock (Capitol)
BILLY JOEL-52nd. Street (Columbia)
VAN MORRISON—Wavelength (W.B.)
WHO-WhoAre You (MCA)
10cc—Bloody Tourists (Polydor)

WMMR-FM—Philadelphia (Dick Hung,

WAQX-FM Sy

RORY GALLAGHER—Photo Finish (Chrysatis)
BANDIT-Partners In Crime (Ariola America)
AEROSMITH—Live Bootleg (Columbia)

JIMMY BUFFETT—You Had To Be There (ABC)

AL STEWART-Time Passages (Arista)
WHO—Who Are You (MCA)

NEIL YOUNG—Comes A Time (Reprise)
YES-Tormato (Atiantic)

(EdLevine)

GEORGE THOROUGOOD —Mave It On Over
(Rounder)

TOTO-(Columbia)
TED NUGENT—Weekend Warrior (Epic)
SOUNDS '79—(DMR)

BILLY JOEL~52nd. Street (Columbia)
NEIL YOUNG—Comes ATime (Reprise)
VAN MORRISON—Wavelength (W.B.)
JETHRO TULL—Bussting Out (Chrysalis)

WLIR-FM—New York (D. McNamera/L. Kieinman)

* % * % o o o

PATTRAVERS —Heat In The Street (Polydor)

SOUTHSIDE JOHNNY AND THE ASBURY JUKES—
Hearts Of Stone (Epic)

BLACK SABBATH~Never Say Die (W.B.)
TOM SCOTT—Intimate Strangers(Columbia)
STEELY DAN—-Greatest Hits (ABC)

JOAN ARMATRADING~To The Limit (A&M)
BILLY JOEL—52nd. Street (Columbia)

VAN MORRISON—Wavelength (W.B.)
SANTANA—Inner Secrets (Columbia)

DIRTY ANGELS—(A&M)

WYSP-Fi—Philadelphia (Stephen lohnson)

.
*
*
*
*

RUSH—Hemispheres (Mercury)
THE BLEND—(MCA)
MARK-ALMOND~Other Peoples Rooms(Horizon)

BILLY JOEL—52nd. Sireet (Columbia)
PABLO CRUISE - Worlds Away (A&M)
YES—-Tormato (Atlantic)

AL STEWART —Time Passages (Arista)

WPLR-FM—New Haven (G. Weingarth/E. Michaelson)

L
L
L
L
L
[ ]
*
*

*
*

STILLWATER—I Reserve The Right (Capricorn)
AEROSMITH—Live Bootleg (Columbia)

JOAM ARMATRADING—To The Limit (A&M)

NEIL LARSEN—fungle Fever (Horizon)

TED NUGENT—-Weekend Warrior (Epic)

JIMMY BUFFETT—-You Had To Be There (ABC)
UNDARONSTADT—LivingIn The U.S.A. (Asylum)

DAN FOGELBERG & TIM WEISBERG Twin Sons Of
Different Mothers (Full Moon/Epic)

NEIL YOUNG—Comes A Time (Reprise)
JETHRO TULL-Bursting Out (Chryslais)

WSAN-FM—Allentown (Rick Harvey)

@ GENTLE GIANT—-Be AGiant For a Day (Capitol)
© JOANARMATRADING—To The Limit (A&M)

* e o ©

NICOLETTE LARSON—Nicolette (W.B.)
CHICAGO—Hot Streets (Columbia)
FIREFALL~Elan (Atlantic)

BILLY JOEL~52nd. Street (Columbia)

DAN FOGELBERG & TIM WEISBERG—Twin Sens Of
Different Mothers (Full Moon/Epic)

% GINO VANNELLI--Brother To Brother (A&M)

*
*

AL STEWART—Time Passages (Arista)
STYX-Pieces Of Eight (A&M)

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.

www.americanradiohistorv.com


www.americanradiohistory.com

“A Man I’ll Never Be?
The new single from Boston’s album “Don’t Look Back?’
On Epic Records.

L 2

Produced by Tom Scholz. \ *Also available on tape.
Management: Paui Ahern, Left Lane, Inc. = “Epicy are trademarks of CBS Inc. © 1978 CBS Inc.
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® Continued from page 22

over the 10 a.m. to 2 p.m. shift. Oth-
ers on the station are Mike Monday,
6 to 10 a.m.; Gary Winter, 2 to 6
p-m.; Jim Patrick, 6 p.m. to mid-
night and Bob Shannon, midnight to
6 a.m.

x kxR

WDUX-AM-FM Waupaca, Wis.,
recently held what the station claims
to be the first frisbee disk golf tour-
nament in Wisconsin at the state’s
only course for such an event. The
promotion, which was tied-in with a
local soft drink bottler, included the
awarding of records and T-shirts. . ..
Ronnie Montrose, the Eagles, Mich-
elle Phillips, Jefferson Starship,
Cheech and Chong, Cher and Mick
Jagger are among those who have
donated items to a KMEL-FM San
Francisco-KWST-FM Los Angeles
auction for the benefit of Green-
peace.

KMEL has a new on-air lineup:
Nadine Marz, 6 to 10 a.m.; Mark
Cooper, 10 a.m. to 2 p.m.; Steve Ran-

BubblingUnderThe

__HOT100

101-LET'S START THE DANCE, Hamitton Bo-
hannon, Mercury 74015

102—SMILE, Emotions, Columbia 3-10791

103—1 DON'T KNOW IF IT'S RIGHT, Evelyn
“Champagne” King, RCA 11386

104—DOWN SOUTH JUKIN', Lynyrd Skynyrd,
MCA 40957

105—#1 D.J., Goody Goody, Atlantic 3504

106—THINK [T OVER, Cissy Houston, Private
Stock 45204

107—SINGLE AGAIN, Odyssey, RCA 11399

108—WUTHERING HEIGHTS, Kate Bush, EMI-
America 8003 .

109—REMEMBER, Greg Kihn, Janus 5794

110-YOU GOT ME RUNNING, Lenny Williams,
ABC 12387

BubblingUnderThe

Top LPs

201—WHISPERS, Headlights, Solar BXL1-2774
(RCA)

202—MOLLY HACKET, Epic JE 35346

203—RICHARD WRIGHT, Wet Dream, Columbia
JC 35589

204—DEEP PURPLE, When We Rock We Rock
And, When We Roll We Roll, Deep Purple
PRK 3223 (Warner Bros.)

205-TEMPTATIONS, Bare Back, Atlantic SD
19188

206—CHARLIE DANIELS BAND, Volunteer Jam,
Epic F2-35368

207—-BRECKER BROTHERS, Heavy Metal Be-
Bop, Arista 4185

208—BOBBY CALDWELL, Clouds 8804 (TK)

209—LOLEATTA HOLLOWAY, Queen Of The
Night, Gold Mine 9501 (RCA)

210—GOLDEN EARRING, Grab It For A Second,
MCA 3057

Vox Jox

THE ELECTRIC WEENIE

Radio’s most popular and respected
humor sheet since 1970, gets letters . . .

DUSTY DUNN, WBIG: Thanks to the
Weenie . . . I've got the #1 Morning
Show in Greensboro Metro area (18 +)
plus I've moved into a higher tax bracket
too ...

RON ROSS, P.D., WNAM: Please send
a flyer on back issues. Love the sheet . ..
it fits the concise style 1 try at midday
to keep the music flow there.

it you'd like to go from all-night drive to
PD, write for free samples of our DJ-Helper
to:

The Electric Weenie
Suite 1
660 N. Mashta Drive
Key Biscayne, FL 33149
(305) 361-1600

dall, 2 to 6 p.m.; Mary Holloway, 6 to
10 p.m.; John Baracea, 10 p.m. to 2
a.m., and Michael St. John, 2 to 6
a.m.

* * *

WLOM-FM Cape Cod p.d. Phil
Redo, winner of Billboard air per-
sonality of the year for a small mar-
ket, was recently visited by John
Travoita. ... J. Thomas Smith has
joined WPIK-AM/WXRA-FM
Washington to direct research and
production for the stations. . . . Larry
Brannon is the new p.d. and music
director at WLTC-AM Gastonia,
N.C.... CHOM-FM Montreal mu-
sic director Bobby Gale did a trans-

- Atlantic phone interview with Kevin

Godley in England. The station also
recently raised $3,000 for the Que-
bec Heart Foundation’s jog-a-thon.
In the run was CHOM DJ David
Mendelsohn. The station teamed
with Epic Records to hold a party for
Cheap Trick and 100 listeners were
given Cheap Trick albums.

* * *

“The Bible,” a rock opera project,
is being aired over CHRY-AM Lea-
mington, Ont., featuring the Family
of Love Singers. ... WQXR-AM-
FM New York salutes

*x k%

Leonard Bernstein this month on its
Symphony Hall program. The sta-
tion also is celebrating the 10th anni-
versary of its “First Hearing” pro-
gram, which airs new classical
recordings. ... WSLC-AM Roan-
oke, Va., honored its listeners for the
station’s good performance in the
Arbitron ratings with a picnic ata lo-
cal amusement park.

KTLW-AM Texas City, Tex., p.d.
Ken Murray is putting his station
into a country rock and oldies for-
mat to fill what Murray calls “a mu-
sical void in the Houston-Galveston
metro complex.” He notes there are
11 country and seven rock stations in
the market, but “there is still a void
to be filled. Groups such as the
Amazing Rhythm Aces, the Ozark
Mountain Dare Devils and newer
groups such as Buckacre are not re-
ceiving the airplay they deserve,” he
says.

*x k%

WGNA-FM Albany, N.Y., pd.
Chris Warren has moved his air slot
from 7 p.m. to midnight to morning
drive. Rock Shannon has been hired
from WKAJ-AM-FM Saratoga
Springs, N.Y., to do the overnight
shift and Jan has moved from
WOKO-AM Albany to do the 7 p.m.
to midnight shift. Jim Low is on
from 10 a.m. to 3 p.m. and Chet
Good is on from 3 to 7 p.m. The sta-
tion is moving into new studios the
end of the month.

* * *

WNDR-AM Syracuse operations
manager Gary Van has added what
he calls, “a gold rush,” a 20 to 45
minute stream of oldies from the *50s
through *70s.

WIOO-AM Miami is airing a five-
part tribute to the late Alan Court-
ney, a station personality. . .. Carol
and Randy Olmstead, music coor-
dinator and operations manager at
KCIM-AM-FM Carroll, Iowa re-
port they are getting excellent album
service. A number of stations would
like to know their secret.

* * *

WDAK-AM Columbus, Ga., has
some new on-air talent, Charlie
McCarthy has been named assistant
music director and handles the 7 to
midnight slot. He comes from
WLIP-AM Kenosha, Wis. Mike
Geranimo is also new from WJBF-
AM.

JUNEAU, Alaska—The unique
economic and geographic factors at
play in this small and relatively inac-
cessible Alaskan capitol city make
for an excellent case study of what is
happening to small town radio all
across the lower 48, according to
Ken Wiley, general manager of
5000-watt KINY-AM here.

Wiley says that generally the lim-
ited population and ad revenue
sources of his town, and specifically
“the disappearance of that good all-
around radio man,” have made fora
situation at KINY where “we will be
looking in the future to more auto-
mation, just like other small stations
around the country who have the
same problems.”

KINY is presently completing in-
stallation of ITC automation equip-
ment and is using music and jingles
from Ed Peters Productions of San
Diego, although Wiley says, “We
will never go to automation in prime
time.” .

The geographic and economic re-
alities of Juneau are as interesting as
one will encounter anywhere in
American radio. The city, which has
a population of 22,000 is hemmed in
by waterways and icefields and is ac-
cessible only by sea or air. The prin-
cipal highway runs about 35 miles
out of town and then stops.

“When we say 22,000,” notes Wi-
ley, “that’s what we mean. It’s not a
situation like the Midwest, for in-
stance, where you may have a core
population in your town but you’re
translating out to 15 farm communi-
ties. There are no outlying commu-
nities here. There are no suburbs.”

Another special factor at work in
Juneau is the population mix.

Sparks Fly
In WXPN
License Lift

PHILADELPHIA—The Univ. of
Pennsylvania’s student-run WXPN-
AM-FM, which had paid a $2,000
fine to the FCC last year because it
broadcast obscenities on the air and
because the jocks allegedly smoked
marijuana on the job, has created a
cause celebre in the industry in hav-
ing its application for license re-
newal denied.

While the AM outlet has a limited
audience reaching mainly the stu-
dent body on campus, WXPN-FM
enjoys wide popularity throughout
the area because of its music pro-
gramming.

Programming classical, rock, jazz
and folk music not generally heard
on any of the commercial stations,
the FM has enjoyed a wide follow-
ing. It’s also the only station pro-
gramming music for gay listeners.

The campus station first ran into
trouble with the FCC in 1975 when
Washington received complaints
about a talk show host who gave spe-
cific advice on the air to a woman
caller on how to improve her sex life.

Denial of license renewal means
the station must cease operations.
However, it is unclear if the ruling
goes into effect immediately. FCC
rules prohibit the station from filing
a new application for one year.

The university has not indicated if
it will appeal the ruling. However,
students at the station have ex-
pressed indignation over being pun-
ished for the sins of former students.
The university hired an outsider, Pe-
ter Cuozzo, who came in last June as
station manager.
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By JACK McDONOUGH

“Juneau has the highest white collar
income in the state,” explains Wiley,
“because 50% of the work force
works for the government—federal,
state or municipal.

“We have the highest percentage
of women in the work force because
of the number of government secre-
taries, and we have the highest in-
come because there are so many hus-
band-wife teams working. So we
have a high surplus income factor,
which means that people will pay
$40 a month for cable television.

“It also makes for a perplexing sit-
uation in programming, because we
have to try on the one hand to pro-
gram to the mass of government
workers, the white-collar man driv-
ing to work who wants to hear stock
reports and contemporary music.

“On the other hand we have the
provincial side of Juneau, the old-
timers who are very disturbed about
what they see happening to Alaska,
and to them radio can be a symbol of
all those changes that they don’t like.

In fact KINY has been in Juneau
since 1935, with a KINY television

Juneau’s KINY-AM Typifies Small
Market Stations Eyeing Automation

channel added in 1956. Both proper-
ties are operated by Midnight Sun
Broadcasting, which also runs
KENI-AM-TV Anchorage and
KFAR-AM-TV Fairbanks (Alaska’s
largest cities) plus KTKN-AM
Ketchikan.

Anchorage, of course, is as Wiley
puts it, “Alaska’s most dynamic
town. To get the real picture of radio
in Alaska you have to look at An-
chorage. They have every type of
station there with announcers who
are just as good as any you would
find in the Seattle-Takoma area.
There’s a highly sophisticated media
situation there.”

Aside from the built-in economic
factors in Juneau, Wiley notes that
the biggest problem is in attracting
good radio people.

“I would like to lure more talented
people here,” says Wiley, “but 1
don’t kid anybody about the fact
that it rains so much here and that
prices are high and that you can get
caustrophobic. It's harder than hell
for a single guy to come to Juneau
and be a DJ.”

TM Jingles Growth Leads
To Programming Offshoot

By SUSAN SANDERS

DALLAS—It’s probably appro-
priate that the man considered the
“father of the radio station jingle”
should found a recording company
that grew to become perhaps the
largest in Dallas as a result of this
city’s dominance in the jingle mar-
ket.

TM Productions, named for Tom
Merriman who, with legendary Gor-
don McLendon at KLIF-AM, de-
cided to make jingles a way of life
for American stations, began in the
mid 1960s with Merriman and Jim
Long, a veteran in jingle production,
at the helm.

The firm now employs 66 people
full-time and counts its staff at 150
when singers and musicians who
work regularly freelance are in-
cluded. '

The growth has caused TM to ex-
pand into two companies, TM Pro-
ductions and TM Programming.

TM Productions is where a good
portion of syndicated and custom
radio jingles in the country origi-
nate, with more stations in the top 50
markets using TM jingles than those
of the next three companies com-
bined, according to Dave Ashton,
advertising manager.

TM Productions also offers sev-
eral good music libraries for its cus-

tomers and counts as an important
part of its business consultation on
sales and support systems. Produc-
ing custom jingles for advertising
clients is another feature of this
branch of the firm.

TM Programming provides radio
programs in five formats for 200
client stations—two beautiful music,
two rock (one of which is called
‘Stereo Rock’ and can be compared
to a beautiful music program with a
maximum of music and a minimum
of talk), and one mellow rock.

The programs are produced in the
company’s facilities, which include a
new 24-track studio. Others are two
fully-equipped 16 track studios, one
4-track and three stereo studios.

TM also has high-speed duplica-
ting facilities, which gives it about
the most complete studio facilities in
this part of the Southwest.

The Dallas market is a steadily
growing one, Ashton says, consid-
ering the number of customers avail-
able is almost finite. Consequently,
the competition kills off the com-
panies of lesser quality.

“One of the reasons behind our
success is that we try to help our
clients become more successful. If
we didn’t do that, we’d feel a fail-
ure.”

L.A. Theatre To Recreate
Classic Radio For Stage

LOS ANGELES—It’s radio, but it
won’t be broadcast. Furthermore,
none of the personalities involved
ever mastered the intricasies of a
control board or segued a record.

But members of the radio commu-
nity here nevertheless should enjoy
an upcoming presentation of the Va-
riety Arts Theatrein downtown L.A.

Entitled “The Variety Arts Radio
Theatre,” the project comprises a
series of Tuesday evening recrea-
tions of classic early radio adapted
to the stage.

Initial show will be Wednesday,
Nov. 1, deviating from the Tuesday
slot for the sake of Halloween.

Presented will be “The Shadow”
and “Murder At Midnight” at 9:30
p-m., plus a different “Murder At

Midnight” an “Lights Out” at mid-
night. On this premiere occasion no
admission fee will be charged.

“We've designed the shows to be
theatrical productions,” says direc-
tor Roger Rittner, “so you experi-
ence it visually as well as just listen
to it.” Rittner adapted the scripts
from taped originals in his 5,000
show personal collection.

Producer Joey D’Auria adds that
future presentations will include rec-
reations of “The Ed Wynn Show,”
“Fibber McGee And Molly,” “Cap-
tain Midnight,” “Easy Aces,” “Sam
Spade” and “Ellery Queen.”

Basic format will be a radio studio
set with three vintage microphones,
actors, control board and sound ef-
fects technician.
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Most Country music played on
radio and most Country music hits

are licensed by BMLI.

Congratulations to these writers of
the 101 most performed Country songs
in the BMI repertoire
April 1, 1977 to March 31, 1978

Donald Addrisi
Richard Addrisi
Arthur Alexander Jr
Peter Allen

Paul Anka-2 awards
Bill Anthony

James Banks

Max D. Barnes

Jeft Barry

Carl Belew

Chuck Berry

Rory Bourke

Roger Bowling—2 awards
Tommy Boyce

Bobby Braddock—2 awards

L. Russell Brown

Pete Brown (PRS)

Ed Bruce

Jack Bruce (PRS)

Patsy Bruce

Jimmy Bufett-2 awards
Hal Bynum

Wayne Carson

Eric Clapton (PRS)

Hank Cocaran—2 awards
David Allan Coe

Sonny Curtis

Mac Davis

Steve Davis

Yves Dessca (SACEM)
Lew DeW:tt

Bobby Emmons—-2 awards
Bill Enis

Ahmet Er-egun

Donna Fargo

John Farrar (PRS)

Wes Farrell

Dick Feller

Claude Francois (SACEM)
Larry Gallin—4 awards
Don Gibson

Ray Girado (SGAE)

Bobby Goldsboro

Cathy Gosdir:

Roger Greenaway (PRS)
Merle Haggard-2 awards
Johanna Hall

John Hall

Tom T Hall

Dallas Harms (PRO-Canada)
—2 awards

Bobby Hart

Alan Hawkshaw (PRS)
Jerry Hayes

Joe Hobson

Wayland Holyfield-3 awa-rds
Jerry House

Mark James

Phillip Jarrell

Mike Kosser

Kris Kristofferson

Denise LaSalle

Alain Le Govic (SACEM)
Dickey Lee

Irwin Levine

Marcella Levy

Barry Mann

Eddie Marion
Timothy J. Marshall

Glenn Martin

Layng Martine Jr.
Barry Mason (PRS)
Ronal McCown

Bob McDill

Huey Meaux

Joe Melson

Frances Miller

Chips Moman-3 awards
Willie Nelson

Kenny O'Dell

Roy Orbison

Dolly Partor.—3 awards

What the world expects from

the world's largest music licensing organization.

www.americanradiohistorv.com

Michel Pelay (SACEM)
Ben Peters—3 awards
Maxime Piolot (SACEM)
Curly Putman

Eddie Rabbitt—2 awards
Jerry Reed

Don Reid

Roscoe Reid

Jacques Revaux (SACEM)
Allen Reynolds

George Richey-2 awards
Kent Robbins

Marty Robbins

Ronnie Rogers

Troy Seals

Billy Sherrill-5 awards
Shel Silverstein

Kenny Sowder

Bobby Springfield

Even Stevens-3 awards
W.S. Stevenson

Donn Tankersley

James Taylor

George Terry

Henderson Thigpen Jr.
Sonny Throckmorton—4 awards
Mel Tillis

Allen Toussaint

Conway Twitty-2 awards
Rafe Van Hoy

Bobby Vinton

Wayne Walker—2 awards
Van Walls

Jimmy Webb

Cynthia Weil

Sterling Whipple

Benny Whitehead

David Wilkins

Lawton Williams

Dennis Wilson

Norro Wilson

Jimmy Work
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" BILLBOARD ARBITRON FORMAT RATINGS

A computation of individual market’'s formats released by Arbitron based on metro average quarter hour,
share and cume figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.
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AOR E 619 429 136 97 16 1 0 128 38 8 3 0 190 | AOR 105 | 283 |177 39 02 |216 13 19 0.6 |259 ACR ; 1 12439 | 4333 | 3996
mﬂﬂ'_ 295 293 3 14 25 47 31 n 10 30 39 44 2 | BEAUT BONN 5.0 06 26 6.2 {109 19 19 14 8.1 0.3 BEAUT BOAN 4933 | 2064 | 2691
BEAUT FM 0o €9 209 2 5 14 21 20 1 7 6 51 46 0 | BEAUTFM _lﬂﬂ 36 04 09 35 48 0.2 14 1.5 |106 0.0 BEAUT M09 ¢ 3605 | 1565 | 2004
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'# NEWS E 456 451 18 38 37 38 54 9 3 31 38 36 5 | NEWS : 6.8 34 49 8.8 8.8 15 | 50 12 13 0.6 NEWS = 8698 | 4454 | 4023
O | OLOIES 82 81 13 13 0 0 0 9 42 3 0 1 1 OLDIES " 12 2.5 1.7 0.0 0.0 1.5 6.5 07 0.0 0.1 OLOES | 934 | 387 502
Z | PROS ROCK 308 253 83 67 17 1 0 49 29 5 1 1 56 PROE ROCK i A7 | 159 89 40 0.2 8.2 45 11 0.2 12 PROE ROCK = 6064 | 2893 | 1955
-RELIGIOUS 21 27 1 1 5 0 0 0 1 1 2 5 0 | RELIGIOUS 04 0.2 0.1 1.2 0.0 0.0 0.2 0.2 04 0.0 RELISIOVS 557 177 | 363
SPANISH = 163 128 1 20 12 5 3 12 3 50 7 4 35 | SPAMISE 24 0.2 21 28 12 20 05 |14 13 44 SPANISH 1145 | 366 | 612
TALK 516 5N 2 19 42 55 50 1 9 28 78 57 5 TALK 78 04 25 (100 (128 0.2 14 64 [150 06 TALK - 6812 | 3147 | 3454
Tor40 z 153 93 19 14 2 0 2 32 13 3 4 3 60 | T0P40 23 37 18 0.5 0.0 54 2.0 1 07 0.8 17 JoP40 - | 4698 |1222 | 1802
MAR KETS AN ALYZED TO DATE JULY-AUGUST Chicago, Detroit, Los Angeles, New York, Philadelphia, San Francisco
AVERAGE QUARTER HOUR—METRO SURVEY AREA SHARES—ME'[EQ-§UJ?VEY AREA _ _ CUME
| TOTAL | TOTAL MEN WO RSB TEENS TOTAL (sl WOREN TEENS sy TOTAL MW
'FORMATS _ |PERSONS|PERSONS| 18- | 25- | 35- | 45- | 55 | 18- | 25- | 35. | 45- | 55- | 12 | FORMATS PERSONS| 18- | 25- [ 35- | 45- | 18- [25- | 35- |45- | 12- | FORMATS PERSONS| 18+ | 18+
5 124 | 184+ (24 |34 |44 |54 | 64 |24 |34 |44 |54 | 64 | 17 124 | 24 | 34 |44 |54 | 24 |34 |44 |54 17 | 12+
% % % % % % % % % % =
AOR = 4160 | 3017 | 137 552 115 32 10 696 291 60 64 20 | 1143 Aok . - 6.5 | 223 849 25 07 | 130 44 1.3 09 | 151 AOR T 79424 130454 | 25076
BEAUT BONN 2429 | 2412 24 116 147 325 262 95 149 206 364 | 319 17 BEAUT BONN 3.1 0.5 15 34 6.2 15 1.8 43 6.4 0.2 BEAUT smg' < 31848 13883 | 17028
BEAUTFM 100 1233 1204 15 59 84 133 98 34 79 78 | 247 186 29 BEAUT FM 100 23 03 1.0 23 37 07 13 2.0 5.9 0.4 BEAUT FM 100 16837 | 6705 | 9481
;BEAUT SCHULKE 1946 1890 68 3 168 211 191 46 190 150 283 252 56 BEAUT SCHULKE 35 13 1.6 42 6.1 1.2 23 43 6.3 09 BEUUT SCHURKE 24577 |11008 | 12725
 BEAUT T A 677 657 1 51 26 69 57 38 ] 76 106 80 20 BEAUT TM 1.1 00 0.5 07 1.7 06 0.7 1.5 2.5 03 BEAUTTM 12382 | 5347 | 6<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>