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LIGHT EXTRAVAGANZA—Freddie Mercury, lead singer of Queen, is silhouetted against some of
the 500 lights Queen is carrying on its current U.S. tour. .ohn Deacon is the bassist on the right.
Story details appear on pzge 49.

Pressing Bind Eases As Season Peak Passes

By ROMAN KOZaK

NEW YORK ~The peak has passed™in the
recent record pressing crunch. with plantoper-
ators around the country reporting an easing
of the demand that saw many facilities carlier
in the season straining to fill pre-Christmas
product orders

“Pressing capacity 1s now available.” says a

spokesman for CBS Records. largest manufac
turer of recorded product in the US. “This is
duce primaritly to the fact that the new (pre
Christmas) releases have been aressed and are
alreacy in the marketplace.”™
Though some intimate that the rcason for
(Contimued on page 77)
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Performance B’casts
Aid FM, Rankle AM

By BILL IMORAN
LOS ANGELES- Live FM con
certs have become a major foree in
AOR radio with many stations pro-
ducing their own shows. tying into a

ﬂ regional remote situation, or picking

- up a tape of a hive concert supplied

- by a record company or a syndica
. Lor

At the same time. AM radio s
fighting this mov: which is appar-

Rights Groups Hit New TV
Act; Outlets _Ask ‘Fair’ Fee

Industry’s Holiday Ads,
In-Store Budgets Soar

By JOHN SIPPEL

LOS ANGELES- The biggest industr
holiday marketing budgetever is underwav in
advertising and merchandising programs by
rackjobbers and retalers across the U.S. a
check of major concerns in both fields indi-
cates.

An all-out medha blitz, which started Nov.
24 nationally. keys in with correlative m-store
nerchandising in both racked locatons and
chain retanl outlets. Up to this vear. the
stronger emphasis was placed on getting cus-
tomers nto stores. while 1978 marks an ¢ven
sp it between advertising and point-of-pur-
chase mitative.

Typical is a one nilhon tabloid supplement
printing by Disc Records & Tape/Zcbra’s 34
stores cross-countiv. Under the acgis of Sam
Crowlev. Southwest regional chief who spear-
headed the project. 750.000 supplements are
being inserted into dailies in Dallas. Houston,
Chicago, Clevelund. Lowsville and Toledo.

The 8 by [l-inch glossv 50-pound stock 12-
pager carries a “Give Music™ theme on its
cover. leaturing three Santa Claus models
who appear through the supplementin ditfer
ent holtdav Rockwell-like poses.

Approximately 165 reduced album covers

(Continued on page 14}

Dealers Look To Yule Haul

By IRV LICHTMAN

NEW YORK- Retailers are predicting good
overall business during this holiday season. al-
though many register disappointment in lax
siles over the Thanksgiving Day weekend
the official launching of the selling scason.

Additionally. retailers surveyed sense that
yar-end sales may not match those of 1977,
considered one of the Targest selling sprees
ever for the industry.

Although a number of albums are hot .ed

by Billy Joel's "32nd Street™ and “Barbra
Streisand’s Greatest Hits. Vol 27 (containing
her number one single with Neil Diamond.
You Don’t Bring Me Flowers™)- some re-
tailers point to a lesser flow of strong prod

uct as one reason for heht sales thus tar
Partially dispelled 1s anxiety over consumer
resistance to the recent price hike to $8.98 hist
on sclected product from CBS. Warner Bros.
(Continued on puge 18)

By DOUG HALL
NEW YORK - T'he television in

dustiv’s newest suit Wooverwurn
blanket copyright ficenses benween
ASCAP. BMI and the more than 700
tv stations i the nation s termed
“another effort by broadcasters to

use antitrust lineation to solve a |
business problem.”™ by an ASCAP
spokesman.

However. the All-Industry Tele-
vision Licensing Commuittee chair-
man Les Arrics of WIBV-TV Bul-
falo. NOY L savs the suit s necessary
to see that feesare set ada tar rate.”

1

The committee. claiming to repre-

BOBBY CALDWELL's first time out is an R&B smash crossing pop The 11
dustry's most brilliant new artist is an extraordinary vocalist, prolific sonz
writer and multi-instrumentalist superbly showcased on his debut LP
“Bobby Caldwell” featuring the smash single ""What You Won't Do Fir
Love,” a national breakout that knocks down all musical beundaries. Con
manding and sensuous, Bobby Caldwell creates timeless music. TK/Clou is
8804 (Advertisemer t)

ently grabbing a sizable chunk of
AM’S audience.

Of necarly 50 stations surveyed
across the country, 90% of the FM
and AOR outlets appluud the move.

(Cortinued on puge 36)

sent all of the v stations except the
15 owned by the tv networks. is seek
g an njunction against these Li-
censes as wellas achaltto the practice
ol sphiting performance and svn-
(Continued on page 26)

“Totally Hot"" is the titie of Olivia Newton-John's new release on MCA
Records. Appropriately titled, this release captures Olivia in a new and
refreshing dimension. This album contains ten selections including her
current hit single “A tittle More Love™ written by John Farrar. Available
on MCA Records and Tapes. (MCA-3067) Advertisement)

(Advertisement)
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-"\‘ea though 1’1e had dancedsan the one W[t‘h the rhythm of the Fiashltght
Sir Nose remained D'Voido*funk. Now aligned with the burr pnoxious
Rumpofsteeiskin this dull duo from the Zone of Zero Funkativity tries
once again to syndromize the ‘planet for in the fa:e of the ft.r_./ offunl-.
they remain cool. | -

Seeing so it be, Funkenstem renders Starch|lcfths decree
Gather the baddest masterfunkers from throughout the galax&es
and dance down Bimini Road to the Emerald City and do the
Underwater Boogie urtil we get off at the funktion...but t*ark
and markforward —be ye aware of the Motor-Booty. ..

GO WIGGLE!
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General News

Convention
Attendance

Drive Set
By NARM

Massive Mailing, Ads

For $200,000 Meeting

By STEPHEN TRAIMAN

NEW YORK—With more than $200.000 in-
vested in its upcoming 2 Ist annual convention
program, the National Assn. of Recording
Merchandisers is making its most ambitious
effort to expand attendance for the March 23-
28 event at the Diplomat Hotel, Hollywood,
Fla.

With the theme “Today’s Success: Tomor-
row’s Opportunity,” the program will offer
Stan Cornyn of Warner Bros. as keynoter, ma-
jor presentations on creative merchandising
and radio, separate studies of the prerecorded
tape market by CBS and GRT, a “new hori-
zons” session focusing on bar coding, video-
disks and prerecorded videocassettes, and
non-competitive product presentatiors by all
major labels, as well as expanded exhibits.

The significant investment in audio/visuat
and other presentations—up nearly 40% from
last year but also due for extensive exposure in
1979 at regional meets—underscores NARM’s

major commitment to the music merchandiser,
notes executive vice president Joe Cohen.

“There are too many conventions and trade
associations developing that overlap in func-
tion—trying to be all things to all people, with-
out satisfying anyone,” he says.

“Everything at the convention is geared to
reaching the merchandiser of prerecorded
tapes and disks, and accessories, and making
him—or her—function better,” Cohen ex-
plains.

With the aim of attracting more inter-
national attendance, as well as more “line”
management personnel, NARM is making its
most extensive mailings ever to the industry,
backing these up with its first paid ads in the
music trade press here and abroad. Total mail-
ing this week is more than 6,000 pieces.

“We have to be more aggressive in reaching
those we want to attend, including such groups
as discount department store personnel and

radio people,” Cohen emphasizes. “We want
more persons to come to what will be a total
learning experience at every business session,
and the ads hopefully will also provide more
rapid return of early registration forms.”

Among highlights noted by Cohen and Da-
vid Lieberman of Lieberman Enterprises, gen-
eral convention chairman:

Cohen Aiming For
Intl Merchandiser

® Opening day NARM merchandiser of
the year awards (o the top rackjobber and re-
tailer will feature separate audio/visual seg-
ments on each of the top five nominees in each
category to show how they meet the nine cri-

teria used in making the awards.
® A creative merchandising session will
(Continued on page 75)

Compulsory Licensing
Discussed At Hearing

By MILDRED HALL
WASHINGTON-—The possibility that compulsory licensing of music for
recording could become far more widespread in this country was nervously
discussed during Copyright Office hearings on compulsory licensing regu-
lations Wednesday and Thursday (28, 29). Register of Copyrights Barbara
Ringer said the possibility was extremely remote—but must be considered.

Government regulations might be-
come so stringent (and as a result,
favor either publishers or labels) that
the statutory license could even be-
come “the norm, as it is in other
countries.”

Recording Industry Assn. of
America president Stanley Gortikov
said that even though compulsory li-
censed recording is extremely rare
today, the statutory rate (which can
be revised by the Copyright Royalty
Tribunal) does “impact on the nego-
tiated license field and could attract
more publishers.” 1t is not likely-
but cannot be overlooked, he
warned.

Whatever the reason—future pos-
sibilities or present impact—the
Copyright Oftice hearing produced
hard-fought and exhaustive cross
examination between record indus-
try and music publisher spokesmen.

The Copyright Office will at this
point have to decide between dia-
metrically opposite demands pre-
sented by RIAA president Stanley
Gortikov for the record industry,

Blame Chains In
UK. For Tape,
Disk Sales Drop

By NICK ROBERTSHAW

LONDON—-Major discounting
on records and tapes by large retail
chains, notably Woolworths, Boots
and W.H. Smith, has cost independ-
ent disk dealers in the UK. a 15%
drop in sales over the last year.

So argues the Gramophone
Record Retailers Committee, divi-
sion of the Music Trades Assn., in
evidence submitted to the govern-
ment’s monopolies and mergers
commission on price discounts to re-
tailers.

The theme of the retailers’ com-
ments is that record companies
negotiate preferential terms with the
multiples that are not available to
small indcpendents.

The committee concedes that
since these arrangements are confi-
dential to the firms involved. no
documentary evidence is available,

(Continued on page 70)

and Leonard Feist, president of the
National Music Publishers Assn.

The panel of record industry
spokesmen agreed to accept a one-
year limit on reserve funding to off-
set returns in the interim regulations.

But music publisher witnesses
continued the NMPA demand for a
six-month limit with only 10% of al-
bums and tapes, and 25% of singles
subject to reserve funding by the
compulsory licensee.

Record people object strenuously
to using generally accepted account-
ing principles (usually referred to as
GAAP) in deciding when the li-
censee must “‘recognize” a sale.
Monthly royalties would be esti-
mated and paid using the GAAP ac-
counting basis.

Music publishers insist GAAP
standards are the only proper ap-
proach to protection for the copy-
right owner of the music.

The record industry team—Gorti-
kov, William Fox, vice president of
CBS Records; RIAA’s Washington
counsel Cary Sherman and account-
ant Robert Mooney of Coopers and
Lybrand—all rejected this claim.

Record people argued that the
regulations would in effect produce
overpayment of royalties by the
compulsory licensed recorder under
the GAAP standard.

The RIAA spokesmen also pro-
tested the Copyright Office refusal
to make publishers refund over-
payment of royalties to the licensee.
Regulations suggest mutual negotia-
tion in these cases. Each side accused

(Continued on page 75)

Billboard photo by GRP/Arista

SCHOOL RETURN—GRP flautist Dave Valentin hands out tickets to his Car-

negie Hall debut concert and copies of his Arista-distributed ““Legends’ LP to

students at Jr. High School IS 116 in the South Bronx. Valentin tutored at the
school for 10 years in Latin percussion, remedial reading and math.

Unlicensed Jukebox Operator Settles

NEW YORK-—The first lawsuit
brought against an unlicensed juke-
box operator under the provisions of
the Copyright Act of 1976 has ended
in a settlement.

Under the terms of the agreement
reached with ASCAP here, the de-
fendant, Paramount Cigarette and
Entertainment Corp., is required to
register all its jukeboxes with the
Copyright Office and pay the $8 an-
nual compulsory license fec.

An additional sum, said to be “in
four figures,” was also paid to
ASCAP as damages, but the agree-
ment provides that the Society not
disclose the actual sum.

A voluntary stipulation dis-
continuing the action was to be filed
by the plaintiffs in federal court.
ASCAP had brought suit charging
its members works were performed
on a Paramount jukebox in a New
York location.

A

FOR $500,000
N.J. Company
Sells Presses
To Russians

By SALLY HINKLE

LOS ANGELES—Lened Interna-
tional Corp. of Elizabeth, N.J,, which
manufactures record pressing Sys-
tems, has sold $500,000 worth of 12-
inch record pressing equipment to
Melodya, the Soviet record company.

This transaction marks the third
time Lened has concluded negotia-
tions with Melodya, and is part of a
five-year projected schedule of pur-
chases eventually expected to en-
compass more than 200 units.

In addition to its dealings with the
U.S.SR, Lened says it is currently
supplying its automated systems to
companies throughout Europe,
North and South America and the
Far East. Negotiations are also un-
derway with Japan and Poland, the
company claims.

Since Lened’s inception in 1957,
the company reports placing more
than 600 record pressing systems in
operation worldwide it says, and was
the first of its type to completely
automate the entire record making
production process from extrusion
of the plastics to pressing, trimming
and insertion of the disks into pro-
tective sleeves.

All of these operations are con-
trolled from a single console and are
performed by a single motion mech-
anism.

According to Joseph Flusfeder,
Lened’s president, equipment in-
volved in the initial transactions
with the Soviets is already in oper-
ation at the Melodya plant outside
Moscow.

“We've been doing business with
the Soviets since 1973, and during

(Continued on page 12)

Country Music Fan Emerges From Nashville Survey

By GERRY WOOD

NASHVILLE—The powerful ef-
fects of country music’s popularity,
and its importance to Nashville, are
reflected in the sometimes surprising
results of a survey commissioned by
the Nashville Areca Chamber of
Commerce.

Conducted by Shockley Research,
Inc. of Nashville, the survey was
based on 300 full length telephone
interviews in each of three cities—
Chicago, Cincinnati and Dallas.
Though the primary purpose of the
poll was to determine “the image of

Nashville existing in the minds of
adults who take vacations but who
have not previously visited Nash-
ville,” the survey reveals some fasci-
nating new demographics that
should grab the attention of the
country music industry.

Country music placed a strong
second. at 33%, behind easy listening
(42%) and ahead of rock (29%) as the
favorite music of the cross section
sampled.

Classical placed fourth with 18%,
and jazz with 17%. (Percentages to-

tal more than 100% since some re-
spondents replied with more than
one favorite.)

In the Dallas area, country music
scored at the number one spot with
49% to 48% easy listening. 27% for
rock. 23% for jazz and 20% for classi-
cal. Cincinnati was another country
stronghold as it tied for second fa-
vorite with rock.

However, country music was in
fourth position in Chicago, behind
easy listening, rock and classical.

Of those enjoying country music,

24% say they enjoy it enough to call
themselves country music fans.
Among those who did not indicate
country music as their favorite, 40%
say they do listen to it to some extent.
The highest percentage in this group
was in Chicago, with Cincinnati sec-
ond and Dallas third.

Not only were the country music
fans asked to name their favorite art-
ists, but the non-country fans were
asked the same result—perhaps pro-
viding the first in-depth research on

(Continued on page 64)
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WB Unleashes D|sco Drive & New RFC Label

Caviano To
Head Both
Operations

By ED HARRISON

LOS ANGELES—Warner Bros.
has officially launched an intensive
disco campaign spearheaded by the
appointment of Ray Caviano as ex-
ecutive director of Warner’s new
disco department and the formation
of RFC Records (Caviano’s initials)
to be distributed by Warner Bros.

Caviano, formerly vice president
of special projects and national
disco promotion director for T.K.
Records, will be responsible for all
new disco acquisitions for both
Warner Bros. and RFC.

Basing in Warner’s New York
branch, Caviano will oversee all as-
pects of the new department, includ-
ing a&r, promotion, marketing and
sales, in conjunction with Warner
Bros. staff personnel.

Caviano’s first plan of action is to
mobilize his staff. Monday (4) he
will announce the appointment of
two vice presidents followed by his
New York and regional staff.

“We won’t have just a figurehead
but a full staff,” says Caviano.

Caviano says his label will look
for new acts and that artist develop-
ment will be an integral part.

Caviano already has talentsigned
to his label, although it won’t be di-
vulged until the disco department is
completely set up. He acknowledges
that no RFC product will be re-
leased until after Christmas.

While Warner Bros. is making a
relatively late entry into the disco
field, it doesn’t bother Caviano. He
cites the success of other labels that
have recently joined the disco band-
wagon and other companies which
were in on it from the beginning and
are “nowhere” now.

“I don’t care about the past,” he
states, “but only the future and the
product signed.”

Caviano will be traveling across
the nation meeting with Warner
Bros. branch managers and develop-
ing national and regional campaigns
to heighten industry awareness that
Wamer Bros. is making a “110%
commitment to disco with the best
disco staff in the country.”

Since the usual crossover pattern
of disco music is to first cross to r&b
and then pop, Caviano believes he’s
in an excellent position because of
the strength of Warner’s black music
division under the auspices of Tom
Draper.

Current Warner Bros. acts whom
Caviano will work with include
Linda Clifford, Candi Staton, Grace
Jones, Undisputed Truth, Hughes

(Continued on page 75)
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OPEN FOUSE—Lieberman Enterprises Mid-Atlantic branch manager Steve
Bartell, right, welcomes board chairman David Lieberman, center, and Joe
Cohen, NARM executive vice president, to the open house for the 18,000
square foot Mt. Laurel, N.J., facility. Joining 60 local staffers were more than
150 reps from retail accounts, record/tape suppliers and local radio stations.

WASHINGTON—With the first
snow of the season bringing some
two inches of accumulation, coupled
with ice, to the area Sunday-Mon-
day (26-27), a cross section of retail-
ers experienced traffic from close to
nil to almost double the amount of
regular business.

One such location crunched by
the weather was Harmony Hut, a
downtown link in this chain oper-
ation of scme 19 stores. According to
Tom Martin, store manager, traffic
was “killed” as compared to regular
walk-ins of some 200 persons per
day.

“We possibly had some 14 patrons
come in the store on that Monday,”
notes Martin.

However, at another Harmony
Hut locatien, enclosed within a com-
plex that houses several federal
buildings, in-store traffic was almost
double the amount of regular traffic
experienced during a day.

“Our business was great,” says
Miles Anderson. “The snow got
people in the spirit of holiday buy-
ing, and because of this, our store
brought in some 750-1,000 persons
at lunch time, which is our best time
for traffic, as opposed to some 500
on a regular day.”

TEACHING TECHNOLOGY

Studio Curricula Growing At Colleges

By JIM McCULLAUGH

LOS ANGELES—Colleges and
universities arc emerging as a much
more significant force in teaching
recording studio technology courses
this fall.

Those courses can be found now
at both the undergraduate and post-
graduate levels in a variety of both
state operated and private institu-
tions as well as two-year community
colleges around the country.

Music, enginecring. broadcasting,
communications or extension de-
partments are the most likely homes
for courses of this type which vary in
scope. nature and duration as well as

requiremerts for entry. These
courses are also a natural evolution
to music business courses, now in-
creasingly popular oncampus.

In many instances, a school will
have its own 8 or 16-track facility
oncampus or have access to a profes-
sional recording studio nearby for
“hands on experience.”

In addition to the number of exist-
ing specialist schools in major music
markets suck as Los Angeles, New
York and MNashville. these courses
and programs should develop into
an additiona! breeding ground

[Continued on page 57)

sosmensss SOME WALK-INS s

D C Sales Mlxed
As 1st Snow Falls

R

Others reporting a slight decrease
in regular traffic included Waxie
Maxie’s and Records & Tapes Lim-
ited, in the Georgetown area.

Fred Pence of Waxie Maxie’s
noted a decrease in business of some
25%, while Martin Bestint of Rec-
ords & Tapes Limited reported that
business began to be felt on the pre-
vious Saturday as the cold weather
setin.

One location, situated in the heart
of town, the Disc Shop, reported
normal traffic.
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_Executive Turntable

Record Companies

Herb Herschfield, senior vice president of the GRT Corp., Sunnyvale, Calif.
has departed that post, Larry Welk Jr.. head of the record division, and Jack
Workman, chiet of thetape division, now report directly to Vin Carter, GRT
president. .. . An exccutive realignment at Elektra/Asylum Records. Los An-
geles, sees Jerry Sharell moving from vice president/artist development to vice
president/creative services; George Steele,
vice president/marketing services, moving to
the newly created position of vice president/
international; and Mark Hammerman pro-
moted from West Coast artist development
director to national director, artist develop-
ment. ... Sonny Taylor named vice presi-
dent, special markets, at Polydor, Inc.,, New
York. A radio industry veteran, he was most
recently program director of WWRL-AM.
Another Polydor appointment is Jerry Jaffe, newly named director of artist de-
velopment, after a tenure as national director of promotion. . .. Ray Caviane
appointed (o the newly created position of executive director/disco depart-
ment for Warner Bros. Records, Burbank. Caviano, recently vice president of
special projects and national disco promotion director of T.K. Records, will
headquarter in New York. ... Chuck Tha-
gard joins RCA Records as director, national
field promotion, and will work out of the la-
bel’s West Coast offices in Los Angeles. With
CBS since 1966, he was most recently direc-
tor of national promotion, West Coast, for
the label. ... Phil Carroll appointed vice
president and creative director, graphics, of
Fantasy / Prestige / Milestone / Stax. Berke-
ley, Calif. He will continue as art director of
the [abels, his recent post. . . . John Barbis, previously vice president of national
promotion for ABC Records. Los Angeles, promoted to vice president of pro-
motion for the label. ... Simon Buchman named artist coordinator at Infinity
Records, New York, joining after more than two years as tour manager for
Janis Ian, London Wainright, Tom Chapin, Tangerine Dream and other art-
_ ists. At the same time. Bert Bogash is ap-

pointed West Coast director of press and
publicity at Infinity. For the past year he
headed his own public relations firm and
prior to that was national publicity director
at MCA Records. He will base in Los Angeles.

. Elmer Hill named vice president of pro-
motion at Unlimited Gold Records, Los An-
geles. He had been national promotional di- Thhaga\'d
rector, black product, at 20th Century-Fox
Records. ... Shelly Rudin named New York branch manager for Polyzram
Distribuuon Inc, New York. Prior to joining, Rudin held the positicn of
Northeast regional manager for ABC Records. . . . Janet Moore becomes man-
ager. sales administration, New York market, CBS Records. Joining the label
one year ago, she had been a sales representative out of the Houston market.
Another CBS move sees John Schuch named
to the newly created position of assistant
manager, West Coast, a&r administration,
CBS Records. He had been packaging coor-
dinator for marketing services, CBS Records.

- Robert Stubenrauch named to the posi-
tion of Midwest regional marketing manager
for Polydor. Inc. Previously he had been
Barbis Midwest district manager for London Rec-

ords. . . . Aisha Nanji appointed regional pro-
motion representative, soul division, Florida area. for Capitol Records and
will base in Miami. She had been national r&b promotion director with Bang
Records. ... Brenda Yawn appointed Southeast regional credit manager for
MCA Distributing Corp., basing in Atlanta. She had been credit manager for
Together Distributing Co. for the last four years.

Music Publishing

Marv Goodman, most recently general
professional manager at Chrysalis Music in
New York. appointed general manager, New
York operations for ATV Music. ... Amy
Bolton named to the newly created position
of assistant professional manager of Sherlyn
Publishing Co., a division of TK Produc-
tions, Hialeah, Fla. She was previously asso-
ciated with Dick James Music and United
. Nancy Brennan named to the newly created post of manager.

Sharell Steele

Taylo; 7 Jaffe

Caviano

v Bogash

" Carroll Lasky

Arusts Music. . .
music publisher relations, CBS Records International. New York. Most

recently she held the position of coordinator, publishing services. ... Carol
McDaniels promoted to controller at Interworld Music, L.A., from executive
assistant to the controller.
Marketing
Evan Lasky, for four years marketing chief, and Jay Lasky, seven years in
warchousing and administration for Budget Tapes and Records. Denver, have
been named president and executive vice president, respectively, of the parent
company. Their father, Phil J. Lasky, becomes chairman of the board, a new
position. . . . Lee Cohen, who has been with Licorice Pizza in Los Angeles as a
store manager since 1976, last in the South Bay store, has been appointed ad-
vertising director. ... Dick Albertson, veteran executive with Sieberts, the
Little Rock rack/retailer firm. has left that organization. . . . Herb Allen, credit
manager for Pacific A&M, the Sun Valley, Calif.. distribution center which
served 11 Western states, has exited that post. Prior to joining the A&M distrib-
(Continued on page 93)
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CHRISTMAS 1978

JOHN DENVER

A BRAND NEW WAY FOR YOUR CUSTOMERS
TO GIVE THE PERFECT GIFT FOR THE

HOLIDAY SEASON.

“John Denver,” the first hit album of 1979,
will not be available until after January Ist,
but this holiday gift display gives your
customers the perfect opportunity to give
the new John Denver album as a gift this
Christmas. The display holds 100 specially
printed gift-giving envelopes printed with
a picture of John and holiday decoration.
Each envelope is the proper size for check
or cash.

And be sure all the John Denver catalog albums are featured prominently, particularly
“Rocky Mountain Christmas, “Greatest Hits Volumes | & II" and “| Want To Live”

7 4at,

J;-){fggfmc‘i

|erry Weintraub b Produced by
Management 3 Milton Okun
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UA PUBLISHING

NEW YORK-—-United Artists
Music is mapping a new era of ex-
pansion as the sole music division of
its parent company.

With the UA record label out of
the way, music publishing stands by
itself, says Andy Albeck, president
of United Artists Corp., who pledges
to bankroll any good deal brought in
by his publishing chief. Harold Sei-
der.

The bullish outlook on publishing
stands in sharp contrast to recent ru-
mors that UA is also secking to un-
load its publishing operation.

“No chance.” says Albeck. He ad-
mits that “there are a lot of people
out there who would love to buy the
company. But it’s not for sale.”

Albeck sees music publishing as
offering key growth opportunities
for the corporation, now near the
“saturation” point in domestically
released motion pictures with about
25 films issued annually.

We must look for growth in other
areas.” he says. “Publishing is one
such area. If' Seider comes up with a
proposition that requires $10 mil-
lion, we've got it for him.”

Spinoft of the record company

Imposing Star

LOS ANGELES—Music For
UNICEF, the fund-raising concept
created earlicr this year by the Bec
Gees. Robert Stigwood and David
Frost, will be inaugurated with a 90-
minute television special airing on
NBC Jan. 10 called “A Gift Of
Song—The Music For UNICEF
Concert.”

The event, which highlights the
United Nation’s International Year
Of the Child, will bring together for
the first time in concert Abba, the
Bee Gees. Rita Coolidge. John Den-
ver, Earth, Wind & Fire; Andy
Gibb. Elton John, Kris Kristoffer-
son. Olivia Newton-John and Rod
Stewart.

Frost will serve as host for the con-
cert which is being co-produced by
Marty Pasctta (who also directs) and
Ken Erlich and designed by Charles
Lisanby. Frost will be joined by a
“distinguished” group of co-hosts to
be announced shortly.

Euach of the musical stars has been
named a founder/composer of
“Music For UNICEF.” In addition
to performing a self-penned song.
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last May and the divestiture of
broadcast properties “generated
plenty of cash,” says Albeck. “I'm
not placing any ceiling on funds for
the right kind of acquisition.”

Nashville may be an early source
for catalog buys, Albeck indicates.
While he admits good catalogs gen-
erally are not readily available. he
feels there are a number of strong in
dependent country publishing en-
tities which might be receptive to se-
rious offers. He would not identify
these firms.

But outright catalog buys are only
one of a series of movies being blue-
printed under the UA Music growth
program. More administration deals
are being eyed both here and
abroad, as well as increased mileage
from existing copyrights and the de-
velopment of young writers.

Seider relishes the new “lib”
status of the publishing division,
freed from what he describes as the
subtle restraints of record company
dominance. This will provide more
visibility for the firm, he says. “We
now have our own identity.”

Emphasis on new administrative
deals will be on representing U.S.

Biiiboard photo by Aaron/Morley
EUBIE CAST—Principals behind the original cast album of ‘‘Eubie’’ on Warner Bros. gather for the recording session at
a New York studio. Se=n from left are: Danny Holgate, musical supervisor and arranger: Jerry Wexler, senior vice
president, Warner Bros. and producer of the LP; and Janet Powell, Alaina Reed and Terry Burrell, three members of the
cast.

Map New Era Of Expansion,
Squashing Rumors Of Sale

copyrights abroad. although foreign
catalogs will also be solicited for do-
mestic representation, says Seider.

UA Music has wholly owned and
operated publishing subsidiaries in
the UK., France and Germany. and
owned but separately operated affil-
iates in Holland, Scandinavia and
“most other major markets.” Else-
where, Ticense formulas apply.

For convenience, Seider divides
the company catalog. now number-
ing some 50,000 copyrights. into two
basic categories. The Robbins pur-
chase in 1973 gave the firm great
performance strength. while the UA
catalog. built up starting in the late
1950s, provides most mechanical in-
come. However, he notes a continual
mechanical/performance crossover
from both categories.

Mechanical potential will be fur-
ther bolstered, he asserts. by ag-
gressively pursuing more co-pub-
lishing deals with record producers
and artist/writers.

In this area of exploitation, Seider
is directing staffer orientation more
to the “dynamics of the record busi-

(Continued on puge 88)

Roster For UNICEF Event

Free Talent On
90-Minute TV

Special Jan. 10

each will donate its perpctual rights
to the organization. All founder/
composers have offcred to contrib-
ute their services and neither Stig-
wood nor Frost will receive any pro-
duction fee or share of the profils.
After production and distribution
costs of the special have been met,
every additional dollar will go to
UNICEF.

Chappell Music has donated its
services to administer the music
publishing rights for songs contrib-
uted by the founder/composers on a
non-profit basis, with distribution
revenues going lo the organization.

Says co-executive producers Frost
and Stigwood: “The music industry
has given us unprecedented support
in making this event what we hope
will be the most exciting of its kind

ever staged. We hope this concert
will not only be an eventin its own
right, but the beginning of many
new sources of revenue for UNI-
CEF.”

Plans are also in the works to pro-
vide a simulcast of the show on some
250 FM stations, which would make
it the largest simulcast of its kind
ever undertaken. Outside the U.S,,
Paramount Television Distribution’s
international division has agreed to
distribute the tv special at cost on a
worldwide basis.

All the founder/composers will
receive an award on the program
from U.N. Secretary General Kun
Waldheim who will be joined by
Henry R. Labouisse. exccutive di-
rector of UNICEF.

Funds raised will go to support
the organization’s efforts in more
than 100 developing countries.

While it is not known which songs
the performers will play. the Bee
Gees are donating the royalties on
the new single. “Too Much
Heaven.” The single bears a Music
For UNICEF publishing logo.

L
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On their new album “B.Y.O.E
(Bring Your Own Funk)” the Fantas:c
Four h=ve a fur:<y new sound, destinad to
make them -he life of any party

The FantasticFour.
“BY.O.E. (Bring Your Own Funk)"
On Westbollld Records

Produced for GANCING by Dennis Coffey.
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Financial

NEW YORK-—Handleman Corp.,
the industry’s number two_rackjob-
ber, reports a 62% earnings gain for
the second quarter ended Oct. 28, on
a 12% sales boost—both surpassing
the exceptionally strong year-ago
period that benefitted from the
surge in sales after Elvis Presley’s
death.

Also cited as factors in the impres-
sive gains by chairman and presi-
dent David Handleman were im-
provements in marketing and
retailer service systems by the Claw-
son, Mich.-based company that also
its expanding its book distribution
activities while trimming its retail
outlets under the Little Rock-based
Sieberts subsidiary.

=me IN SECOND QUARTER

Handleman Corp.
Earnings Up 62%

CUSTOM AND STOCK DIVIDER CARDS

(o

GOPHER PRODUCTS CORP.

Net earnings for the August-Octo-
ber 1978 period were $3.639 million,
including pre-tax income of $13
million from the sales of its down-
town Detroit warehouse, which ac-
counted for 21 cents of the 82-cents
per share. Earnings for operations
were up about 18% overall. Net sales
topped $59.573 million, versus
$53.211 million for the year-ago
quarter.

In the first half of fiscal 1979, net
earnings are up 70.5% to $6.075 mil-
lion, from $3.562 million in May-
October 1977, on a 26% sales gain to
$117.354 million, from $93.236 mil-
lion last year.

The third quarter through Janu-
ary, encompassing the current holi-
day buying season, potentially looks
good, according to Stuart Schaefer,
vice president and treasurer, who
sees business through year-end an
improvement over the solid figures
notched in 1977.

SIRE HIKES
4 TO $9.98

LOS ANGELES—Sire Records
has increased the price of four
double-pocket albums from $7.98 to
$9.98 effective Monday (27).

The four albums are prefix
2XS6006: “Vintage Years” by Fleet-
wood Mac; 2XS6009: “Fleetwood
Mac In Chicago;” 2XS6013: “FM
Live” by Chimax Blues Band; and
2XS6029: “Live At Carnegie Hall”

BOX 1812, CARSON CITY, NV. 89701
702 - 882 - 9333
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WEA Will
Direct Ad
Purchases

By JOHN SIPPEL
LOS ANGELES—In a dramatic
reversal of traditional industry ad-
vertising procedure, WEA will
directly involve itself in retailer and
rack media buying.

The decision to help direct ad
buys by the distribution giant is an
outgrowth of the Warner Communi-
cations’ prerecorded music market
survey, introduced at the 1978
NARM convention, according to
Vic Faraci. WEA executive vice
president.

The intention 1o involve itself in
local and national campaigns be-
comes full blown right after the holi-
days when eight WEA branch media
buyers, a new corporate position, ac-
tively work with fellow personnel in
allocating ad dollars and instruc-
tions for their disbursement to retail.

Since “co-op advertising” became
a factor in the late ’40s, labels have
always approved a lump sum
budget. with the retail account then
autonomously making media buys.

The decision to supervise adver-
tising allowances stems from a late
October meeting with experts like
Stan Kaplan. Charlotte, N.C.. radio
chain owner; Stan Moger, tv con-
sultant; and Marty Fishbein, of the
Univ. of lllinois. Champaign-Ur-
bana, who enginecred the WCI
market study. The three-day meet-
ing. which ended with a full day’s
advertising campaign planning by
opposing company teams bul-
warked by the experts, has intensi-
fied interest at the radio and tv level.
Faraci says.

National ad chief Alan Perper
and his aide, Barbara Burns, are
working each of the eight stocking
branches, implementing the pro-
gram with the following new branch
media buyers: Valerie Simpson, At-
lanta; Trisha Doucette, Boston; Geri
Kaufman, Chicago: Janet Bluhm,
Cleveland; Don- Kegley, Dallas;
Laurie Khorigian, Los Angeles;
Gwendolyn Morris, New York. and
Rosemary Picrce, New York.

From market data provided by
the continuing WCI market study,
branch personnel are being pro-
vided with customer and media pro-
files from which they will put to-
gether individual ad campaigns for
accounts.

“We will start performing services
for our customers which we should
have performed before,” states Skid
Weiss, WEA ad/publicity director.
Faraci says WEA will counsel ac-
counts as to the how, when and why
of media buying, actually going into
such detail as where to position print
and which days and hours to pro-
gram radio and tv.

Off The
Ticker |

Milwaukee-based Koss Corp.
completed its year-long turnaround
with net income for the fiscal year
ended June 30 of $696,721, com-
pared to only $29,558 the prior year,
as sales climbed 31% to $23.507 mil-
lion. The company ended the year
with the largest order backlog in his-
tory, notes chairman and president
John Koss, as fourth quarter sales
were up nearly 33% to $5.774 mil-
lion, providing $45,653 net income
versus a $131.043 loss in 1977.

WWW.americanradiohistorv.com

[__

 Market Quotations |

As of closing, November 29, 1978
(Sales

1978

High Low NAME P-E 100s) High Low Ciose Change
43% 23 ABC 8 266 36 36 36 - Y%
43% 34% AmericanCan 6 129 36% 35% 35% - 1%
19% 9% Ampex 1 172 14% 14% 14% - %

4% 2% Automatic Radio - 16 2% 2% 2% Unch
28% 22  Beatrice Foods 9 1107 23% 22% 22% - %
64% 43% CBS 7 234 S51% 51 51 - %
27% 13% Columbia Pictures 3 5§56 20 19% 20 - %
14% 8% CraigCorp. 6 23 1% 11% 1% Unch,
47% 31% Disney, Wait 12 504 38% 37% 37% —

3% 2% EMI 6 475 3 2% 2% - %
28%2 8% Gates Learjet 9 26 18% 18 18 - %
16% 11 Gulf + Western 4 776 12%  12%  12% - %
24% 9% Handieman 6 103 15% 15 15% - %

6% 3 K-tel 29 - - - 3% Unch.

6% 2% Lafayette Radio - 51 2% 2% 2% Unch.
42% 22% Matsushita Electronics 1 3 35% 35% 35% + %
48% 25% MCA 7 51 40% 39% 39% - %
60% 25% Memorex 5 428 29 28% 28% - %
66 43 3M 13 1843 60% 58% 58% — 1%
54% 35 Motorola 10 384 39% 39 39% - %
34% 24% North American Philips 5 15 27% 27% 27% - %
18% 10 Pioneer Electronics 12 = = -  15% Unch.
32% 6% Playboy 21 428  14%  13% 14% +1
33% 22% RCA 7 564 25% 25% 25% - %

8% 6% Sony 15 153 7% 7% 7% + %
13% 5 Superscope - 17 6 5% 5% — %
34% 14% Tandy 9 M 25 24 24% - %
10% 5% Telecor 6 13 8% 8 8 - %

9% 2% Telex 10 267 5% 5% 5% - %

6 1% Tenna - 55 2% 2% 2% — %
19% 12% Transamerica 5 325 15% 15% 15% - %
40% 20% 20th Century 4 134 28% 28% 28% - %
57% 29% Warner Communications 8 208 46% 45% 45% - 1%
19% 11% Zenith 1 738 13% 13% 13% - %

OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask

COUNTER COUNTER

ABKCO - - 1% 2% Koss Corp. 9 38 5% 5%

Electrosound Kustom Elec. - 28 1% 2%
Group 6 43 5% 5% M. Josephson 8 38 14% 15%

First Artists Orrox Corp. 45 10 3% 3%
Prod. 14 46 5% 6% Recoton 7 - 2% 3%

GRT - 20 1% 1% Schwartz

Integrity Ent. 9 - 4% 5 Bros. 3 — 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New
York Stock Exchange, Inc.

Infinity

Publishing Starts

Erecting Its Own Identity

By ADAM WHITE

NEW YORK-As Infinity Rec-
ords begins to establish itself in the
disk marketplace, Lou Ragusa is at
work building an identity for Infin-
ity Publishing.

And the former CBS executive (he
didn’t work with Alexenburg. at
Black Rock) is determined that his
division won’t simply be subservient
to the label. We’re music publishers,
not record publishers,” he exclaims.

Ragusa is looking to staff writers
as the company’s foundation, and
has signed Joe Droukas and Victor
Milrose as such. Former is what he
calls an “underground” talent,
whose work is “rock, with an r&b
base.” He’s currently represented on
Genya Ravan’s 20th Century-Fox
album.

Milrose is closer to the Brill Build-
ing mold, with several standards to
his credit,among them “Last Exit To
Brooklyn” and “This Girl Is A
Woman Now.” He’s also penned
film scores.

Ragusa, a man of definite opin-
ions, is going this route because he
believes it’s been neglected in con-
temporary publishing.

“Most people who've come into
publishing over the last 10 years
have got in because they couldn’t get
into record companies. Very few real
professionals have developed since
the end of the Brill Building era in
the ’60s. Publishing has atrophied.”

After years of domination by
singer-songwriters, he continues,
a&r staffers at labels have realized
that this breed is not enough.
“They’ve become aware of the need
for good outside material.”

Ragusa admits that Infinity Pub-
lishing will probably not recruit
more than three staff writers during
its first year, though he’s expecting
those that he does have to work with

other cleffers. I like a lot of writers
around. They bounce ideas off each
other.

“And there are plenty of young,
talented persons looking for pub-
lishing companies that treat them as
writers. That’s the publisher’s tradi-
tional role, and it should be. We
have to develop them, and not just
live off the record companies.”

Ragusa wants a broad repertoire
base, eventually spanning rock, r&b,
adult contemporary, country (“we’ll
need a Nashville office down the
line, and probably sooner then we
expect”) and more.

In addition to Droukas and Mil-
rose, Infinity Publishing has made a
deal with songwriter Con Fullam,
with titles running the gamut from
country to pop.

“He’s not writing for us as a staf-
fer,” explains Ragusa. “We’ve
bought his catalog.”

‘Moses’ Soundtrack
Pushed By Label

NEW YORK—-MCA Records has
launched a promotional campaign
around the soundtrack album from
the upcoming NBC-TV special, “A
Woman Called Moses.”

The two-part drama, which airs
Monday and Tuesday (11, 12) is
based on the life of abolitionist Har-
riet Ross Tubman. The soundtrack
features music composed, produced
and directed by Van McCoy, Cole-
ridge Taylor Perkinson and Charlie
Kipps.

To support the LP MCA hasspon-
sored screenings of the special fol-
lowed by soundtrack listening recep-
tions in Chicago, Los Angeles,
Washington, Philadelphia and At-
lanta.
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& Nothing but the best
from Norman Connors.

The Best of Norman Connors & Friends. B bt Ty ey
All the Norman Connors hits together
—on one spectacular album. Featuring |
special guest stars Michael Henderson,
Phyllis Hyman, Eleanor Mills, Dee Dee
Bridgewater and Jean Carn, performing
all the Connors classics—from
“Betcha By Golly Wow” to “You
Are My Starship” and “Thisls |
Your Life!” They're the songs
that have made the Connors
sound a stunning showcase l
for the very bestin |
contemporary music. |

Featuring: Michael Henderson., Payilis Hyman. Jeen Cern
Dec Dee Bridgewater, Philtip ¥XitcheN, Eleanor Bills

“The Best of
Norman Connors & Friends.”
All his greatest music.
On Buddah Records and Tapes.

—

4
Distributed by 34
Arista Records.

WWW.americanradiohistorv.com
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congcerts is now being planned by the

General News

BEAR FEAST—RCA artist Richard T. Bear joins lacel president Bob Summer
and guest for some pre-show dining before his New York Palladium Show.

Music Arrangers Projecting 6 Concerts
LOS ANGELES—A festival of six

Composer/Arranger’s Workshop of
the American Society of Music Ar-
rangers. Slated to take place within
the next 20 months, the series will
feature 25 works by current compos-

Stravinshy.

to practice and learn.

ers/arrangers as well as by such
well-known artists as Copland and

The workshop was founded by its
president Eddy Lawrence as a way
for the working composer/arranger

ATTENTION!!

ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE, TELEX GR IN PERSON

9:00 AM to 9:00 PM Dailv & Sat.
11:00 AM 0 8:00 PM Sunday & Holidays
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NC ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
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IF YOU DON'T KNOW ABOUT US,
IT’S TIME YOU DID!

Come see for yourself. We don't have specials ard you don't have to buy
ary quantity ever. We have the lowest overall prices in the industry every
dey of the year.
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6.9€ 798 s 8.98
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4 Pictures
On 2-Disk
‘Rings’ Set

LOS ANGELES—Fantasy will re-
lease a two record $25.98 list picture
disk set of its “Lord Of The Rings”
LP. According to label representa-
tives, the product will be on the
street in time for the Christmas rush.

There are four different pictures
on the records, one for each side, de-
picting four different scenes from
the film.

Seventy thousand copies are in
the initial pressing, with 10.000 ear-
marked for overseas, the label
claims.

In the first two weeks of sales time,
300,000 copies of the “Lord Of The
Rings” original soundtrack were
shipped, the label claims, entering
Billboard’s Top LPs chart this week
at 82 with a star.

As for the film, it reportedly
grossed more than $2 million in its
first 13 days of release, showing in 32
theatres in the US. Canada and
Honolulu. It goes into general re-
lease in these areas Dec. 20.

Fantasy also is coming with its
own cover version, disco-style, of
“Lord Of The Rings” by the Ara-
gorn Ballroom Orcestra, which was
arranged and conducted by Herb
Jimmerson. The Aragorn Ballroom
Orcestra is a group of studio musi-
cians.

Watson Plugged

LOS ANGELES—The Phono-
gram/Mercury promotion team is
utilizing a gangster approach to give
DJM artist Johnny Guitar Watson,
his LP “Giant” and his single from
the LP, “Gangster Of Love,” an ex-
tra push.

Dressed in gangster attire from
the’30s and ’40s and driving vintage
cars from that era, the team is target-
ing its approach at the radio station
level visiting deejays and music di-
rectors.

“Frank Weber doesn't need

a publicity angle to sell

his music. It shéould be able
tO Se].]. itself ' ’—Denm's Dewne, Eastern Zcho

Frank Weber

Jasthetimeflies adbibddn

discovered
Frank Weber?

The single:
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For Exciting Cut-Outs

h |
(}U NTRYWIDE

RECORD & TAPE DISTRIBUTORS, INC.

For the Best in Budget LP's

YOU
GET A
LOT
FOR A
LITTLE.

KORY
Send for our catalog.

COUNTRYWIDE

RECORD & TAPE DISTS., INC.
200 Robbins Lane, Jericho, NY 11753
(516) 433-9550 (212) 380-3900
Telex 128318 Answer Back CWTRI-UI-JER!
west Coast — (213) 865-8158

LOS ANGELES—The most
expensive single pocket album in
Casablanca Records’ history,
“The Motor Booty Aftair” by
Parliament will be accorded the
heaviest marketing support. the
label claims.

Inside the deluxe foldout al-
bum is a separate heavy paper
sheet on which is diecut an At-
lantis-like backdrop against
which the consumer can mount
seven principals from the narra-
tive album created by producer
George Clinton. Packaging was
designed by Parliament’s art di-
rector, Overton Lloyd.

Kicking off the $7.98 list al-
bum release last week was a
$250.000 radio/tv spot campaign
which persists through the holi-
days. Archie Ivy produced the
60-second radio spot. The 30 and
% 60-second tv spots feature ani-

mated characters from the diecut
album insert.

ficer Larry Harris says 200 bus
posters have been purchased in
New York and a moving bill-
board is set for Sunset Blvd. here.

A limited number of green
special “Aqua Boogie” jackets
are being given key industryites.
Promotion chief Bruce Byrd is
coordinating radio/retail dance
contests revolving around “Aqua

§ Casablanca chief operating of-

‘MOTOR BOOTY AFFAIR’

Casablanca All-Out
On Parliament LP

By JOHN SIPPEL

Boogie.” first single release from
the album.

Burns Media here is sched-
uling an hour-long radio show,
tailored for soul music stations.
Styled after the Orson Welles’
“War Of The Worlds” stunner,
the Dec. 29 show features album
characters Mr. Wiggles and
Rumpofsteelskin, among others.

More than 200 tv stations will
be supplied with two-minute
news-oriented shows on video-
cassette bearing out the under-
water adventure theme of the al-
bum.

The Atlantis-inspired package
theme also will be carried out on-
stage by Parliament in the five-
month national tour starting next
February. The two-minute rap-
type show also will be supplied to
the nation’s retailers with VTR
store capability. A six-minute
videotape is being sent to global
affiliates.

Clinton has pronused a 25-

is

WAV

cent contribution to the United
Negro College Fund on every
concert ticket sold. Harris says
Casablanca is working out a
funding program with a national
sponsor for the same foundation. ¢
The album shipped gold. Harris
says.

A picture disk album. whose

price has not been determined,
will be released in December.
L A At A Vo et o

Kose sos

Harem Label Under
Polydor’s Umbrella

By PAUL GREIN

LOS ANGELES—Polydor has
made its first label deal sincc it be-
came heavily involved in disco ear-
lier this year with such acts as Alicia
Bridges, Bionic Boogie and Don
Ray

The label. Harem Records. is
headed by Simon Soussan. best
known as producer of Shalamar’s
top 30 hit “Uptown Festival” on
RCA-distributed Soul Train and
several albums on Casablanca; Pat-
tie Brooks’ “Love Shook™ and “Our
Ms. Brooks,” Leroy Gomez’s
“Gypsy Woman” and Jason Mi-
chael Reed’s “Doll House Games.”

According to Soussan. the deal
with Polydor is for the U.S. and
Canada and is for one year, with two
one-year options. Though all six of
the artists scheduled to be released
in the first year are disco-oriented,
Soussan stresses that Harem will be
a pop label. and will not be strictly
disco-based.

The first six products due for re-

TELEVAK IS VIDEO SALES POWER.

HAPPY HOLIDAYS

FROM
THE VIDEO MERCHANDISING SPECIALISTS.

GOT A QUESTION FOR US?
(415) 924-4403

www americanradiohistorv com

lease are Arpeggio’s “Let The Music
Play” (reviewed in this issue), Jessica
Williams’ “All Qut Of Tears” (she is
a member of Arpeggio), French
Kiss” “Panic.” Mirage’s “The Right
Combination,” Justin’s “Just In
Time” and Laura Hunt's “First
Glance Romance.”

As required contractually, Sous-
san produced all six albums person-
ally. Their releases will spread out
between now and next August.

For the most part Polydor will
handle marketing, merchandising
and promotion while Soussan will
supervise the creative end. “We de-
liver the masters to Polydor and they
take over from there,” he explains.

Soussan remains free to produce
established acts for other record
companies, but states that he must
give Polydor first refusal on all new
acts. If an act is accepted by Polydor
it is released on Harem Records; if
not. it may be placed with another
label and carry the Harem Produc-
tions logo.

The label. based in Beverly Hills,
is staffed by Soussan and adminis-
trator Muffi Durham.

Do ‘Heroes’ Music

LOS ANGELES—Music Produc-
tion House, Don Perry Enterprises,
Inc., were utilized by Schick Sunn
Classic Productions, Inc. to package
the music score for its 8'4-hour pro-
duction of “The Greatest Heroes Of
The Bible” which aired over NBC-
TV, Monday through Thursday (19-
22).

Don Perry was music supervisor
and Bob Summers, Andrew Belling
and George Smith Price the compos-
ers.
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THE é
J.GEIIS BAND

SANCTUARY.....

A distinctive Rock N’ Roll album from a legendary band
Includes the hit single “ONE LAST KISS

AMERICA
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General News

Jobete Rides Robinson Renewal
Motown Publisher ‘Smoking’ On Charts With 4 Songs

LOS ANGELES—A resurgence of

interest in the songs of performer/
composer Smokey Robinson has
found three Jobete Music Co. copy-
rights on the Hot 100 and one on the
Hot Soul Singles at cne-time (Bill-
board. Nov. 25, 1978).

“Ooh Baby Baby™ by Linda Ron-
stadt on Asylum rises in the top 30,
while *You Gotta Walk And Don’t
Look Back™ by Peter Tosh on Roll-
ing Stones/Atlantic and Eddic
Money’s “You Really Got A Hold
On Me” on Columbia continues to
climb. Robinson’s own single, “Shoe
Soul,™ is moving up the soul chart.

Jobete intends to keep the re-
newed interest rolling by servicing
key artists and producers with Rob-
inson’s new “Smokey Live™ LP, in
conjunction with the Motown pub-
lishing wing’s two-year-old Robin-
son sampler, according to vice presi-
dent and gencral manager Jay
Lowy.

“It’s indicative of a tendency to-

By RAY HERBECK JR.

day for producers to go with proven
material,” Lowy explains. “Much of
the public grew up with this music,
so that what was once ‘the Detroit
sound’ is now simply pop music.
Robinson’s catalog is becoming a
collection of contemperary stand-
ards.”

He cites no less than 15 other cov-
ers of Robinson material now in re-
lease. These include *1 Second That
Emotion™ by Thelma Jones on Co-
lumbia. “Two Lovers™ by Steve
Goodman on Asylum, "Except For
You Baby” by the Sylvers on Casa-
blanca and “My Guy™ by Dara Sc-
daka o RSO.

Additionally, Dolly Parton ob-
tained permission to include “My
Girl” on her latest LP, with the title
appropriately altered for her gender
to “My Girl (My Love).” And
“When I'm Gone” appears on Bon-
nie Pointer’s new Motown album,
while “Ain’t That Peculiar” by
Booker 7. has surfaced on A&M and

PRICE RITE RECORD CORP.

“The Professional Exporters”

4245 Austin Blvd., Island Park, N.Y. 11558

516 431-8783

Telex: 126575 PRICERITE ISPK

‘]O;; HAND NOV:/
SEMITRPIER,

PICTURE DISC

Sufficient quantities available.

CONTACT US NOW!

Now accepting new account
applications for 1979.
Write or telex us today

for our new Export Guide.

“Frank Weber has a
nicely understated, subtle,

intelligent album.”

T=iR

Phil Strider, KAWY-F1
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Frank Weber

.asthe time flies

Have you
discovered
Frank Weber?

The single:
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another cover of “You Really Got A
Hold On Me™ has emerged by Dusty
Springficld on United Artists.

“It gotits impetus when we issued
the sampler two years ago and it pro-
duced Ronstadt’s hit of ‘Tracks Of
My Tears,”” Lowy says. “And then
last year we saw Rita Coolidge hit
with *The Way You Do The Things
You Do’ and the Dragons with
‘Shop Around.””

Lowy believes the activity proves
some of the old industry opinions,
such as Jobete primarily being “a
black catalog,” have fallen by the
wayside. “The disco boom has con-
tributed to the breaking down of the
labeling,” he adds.

Recently, Robinson’s *Goin' To A
Go-Go™ was included in the Shalo-
mars’ disco medley “Uptown Festi-

val,” and two disco versions of

“Shadows Of Love™ have charted,
Lowy says. Jobete has spurred inter-
est with some disco song demos.
“For the most part, producers to-
day are looking for more substantial
songs, with higher quality lyrics and
music,” he adds. “Too many new
writers think more of the record or
production instead of the song.”

‘Charlie Girl’
OKd By Janus

LOS ANGELES—Janus Records
has selected Kathy Denney to grace
Charlie’s next LP. For six months
the label has been holding contests
in an effort to find a new “Charlie
Girl.” Denney was selected over the
more than 700 candidates.

In addition to Denney, who lives
in Albuquerque, 12 women were se-
lected to appear on the Charlie Girl
Calendar plus six alternates.

Denney was broughtto L.A. for a
whirlwind tour, with Ed Deloy,
president of Janus, presenting her
with $1.000 plus $250 traveling
money and (o meet Flower,
Charlie’s former cover girl, who ap-
peared on the cover of the group’s
“No Second Chance” LP.

Denney is now in London where
preparation for the LP cover is un-
derway.

Russians Buying

® Continued from page 3

this time they have researched all
competitive machines both here and
in Europe, including the acquisition
of some European machines, before
determining the Lened units to be
best suited to their needs,” boasts
Flusfeder.

Lened is supplying the Soviets
with a complete plant for all phases
of record production and packaging.

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450

www americanradiohistorv com

KISS KAR—This customized vehicle, a free rolling advertisement for Kiss, is
exhibited at the recent Auto Show at the New York Coliseum.

LOS ANGELES—The shuffling
of vice presidents at Elektra/Asylum
(see Executive Turntable), an out-
growth of the label's annual plan-
ning meeting in Hawaii a few wecks
ago. is designed to accelerate its in-
ternational growth, according to Mel
Posner, vice chairman.

“We wanted someone to aggres-
sively assist our international com-
panies in merchandising and pro-
motion,” says Posner in explaining
the transfer of George Steele from
vice president/marketing services 1o
vice president/international, a newly-
created post.

Steele replaces Robin Loggie, di-
rector of international, and will re-
port to Posner, who has long over-
seen the label’s international efforts.

“But that lefta void in the creative
services area,” Posner adds, explain-
ing the move of Jerry Sharell from
vice president/artist development to
vice president/creative services.

Sharell will continue to oversee
the publicity department (headed by
Bryn Bridenthal) and will now also
oversee four departments which
formerly reported to Steele: adver-
tising (headed by Susan Ostman),
merchandising (headed by Lynn
Schneider), art (headed by Ron
Coro) and video (headed by Sherry
Goldsher).

Theatre Trial
Links Syndicate

NEW YORK-Organized crime
was linked to the operations of the
now bankrupt Westchester Premier
Theatre in the federal conspiracy
trial of Gregory DePalma and other
former principals here recently.

Prosecutors also claimed that a
tape recording will be played at the
trial allegedly showing Mickey Ru-
din, attorney for Frank Sinatra, re-
ceiving $10,000 allegedly skimmed
from theatre proceeds.

Rudin and Sinatra are not de-
fendants and have not been charged
with anything in the bankruptcy
fraud proceedings.

In other testimony, Norman
Brodsky, an unindicted co-conspir-
ator, claimed under a grant of im-
munity that one of the defendants,
Leonard “The Fox™ Horowitz told
him he had arranged for a bribe in
1973 to be paid to Jay Emmett, an
officer in the president’s office of
Warner Communications, and Solo-
mon Weiss, assistant treasurer of
WCI. The $50,000 allegedly paid in
June of that year supposedly pre-
ceded the purchage of Wesichester
stock by WCL.

:HAWAII MEET DECISION

E/A Shakes Execs
For Intl Expansion

Joe Smith, Elektra/Asylum chair-
man, explains this consolidation by
saying, 1t was important to unify all
departments dealing with the image
of the company under one vice pres-
ident.”

Actually one image-oriented de-
partment will report directly to Steve
Wax, label president. That is artist
development, formerly headed by
Sharell and now headed by Mark
Hammerman, national director, art-
ist development.

Hammerman, formerly West
Coast artist development director,
used to manage Jackson Browne
and Warren Zevon, two of Asylum’s
top acts.

ECM Enjoying
Metheny Album
Quadruple Sales

By ED HARRISON

LOS ANGELES—ECM Records
has scored one of its biggest suc-
cesses with jazz guitarist Pat Meth-
eny, whose latest album “The Pat
Metheny Group,” is selling four
tlimes as many as any of his previous
albums, reports Bob Hurwitz, ECM
director.

The upsurge in Metheny’s popu-
larity was a result of a softsell mar-
keting approach as ECM “nurtured”
his music along, followed his concert
dates closely and then goosed them
with the necessary promotion and
merchandising activity.

According to Hurwitz, promo-
tional dollars were used in a “delib-
erate style reactive to feedback.”
This included some national adver-
tising, posters and other merchan-
dising aids.

Because of the non-commercial
nature of the music, Hurwitz says
the album couldn’t be marketed in a
“hardsell” way.

Metheny has been touring exten-
sively three months in support of the
album. He has also done several ra-
dio broadcasts to establish a strong
radio base. He appeared on the PBS
television network last month and
was heard on an 80-station radio
network Nov. 24 “Live From The
Bottom Line™ in New York.

The highlight of his tour comes
Dec. 30-31 when he appears at Av-
ery Fisher Hall in New York with Al
Jarreau. Not bad for an artist who
previously had difficulty filling 150
seats in New York.

Hurwitz believes that ECM’s affil-
iation with Warner Bros. has helped.
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Steve Martin’s new album A Wild And Crazy
Guy took off and went Platinum before our mer-
keting plan was barely 2 weeks into operation.

Excuuuse us. Frankly, our faces are a wild and crazy shade
of red.

But nothing’s going to stop us from following through
with one of the most extensive marketing campaigns we’ve
ever come up with. It goes something like this:

TELEVISION: Series of 30-second commercials for new
LP to be placed on national network time.

RADIQ: Series of 60-second local spots supporting recent
concert tour. Major market national buys for LP planned.

CONSUMER PRINT: Prime placement of LP ads in TV

Guide, People, Rolitng Stone, Los Angeles Times, New York

Times, Ampersand.

TRADE PRINT: 4-color full page LP ads in Billboard,
Cash Box, Record Weorld.

PUBLICITY: Special color press kits, plus weekly news
updates to all press.

MERCHANDISING: In-store 4x4’s (mounted, un-
mounted), LP and tour posters, Steve Martin cardboard stand-

ups, in-store streamers and postcards advertising TV special
and LP.
Whew.

Steve Martin
“A Wild and Crazy Guy”

Produced by William E. McEuen W

Aspen Recording Society
On Warner Bros. Reeords and Tapes

BSK 3238
A Warner Communications Company 0

For information regarding the Steve Martin Fan Clab and for Steve Martin posters and shirts. please write to: A Wild And Crazy Guy, P.O. Box 77505, San Francisco, California 94107

www.americanradiohistorv.com


www.americanradiohistory.com

14

DECEMBER 9, 1978 BILLBOARD

General News

Industry Holiday Ad & In-Store Budgets Soar

® Continued from page |

are carried, color coded as to reper-
toire category. Each cover has a
number, which is again carried in a
% page area in which the shopper
can encircle the album and turn the
coupon over a store staffer who will
pick the albums out of inventory.
There are also two full-color pages
of accessories featuring Discwasher,
Maxell, TDK and Rack Factory
products,

An inside page carries full-page
coupon offer wherein shoppers can
register in any of the chain’s stores
for a drawing giveaway, with the
winner receiving an album a week
for 52 weeks. Crowley says Disc
hopes to create a current mailing list
with the entries.

The theme cover of the Disc sup-
plement has been blown up to poster
size which are mounted throughout
Disc stores. Clerk’s will wear T-
shirts, emblazoned with the theme,
through Jan. 1. Divider cards carry-

ing the theme isolate advertised
product in the stores’ browsers. The
contest page has also been enlarged
to poster size, pinpointing the loca-
tion of the coupon barrel in the
store.

To assure constant in-store demo
play, each Disc location has been
supplied with 15 different cassettes
containing top sides from advertised
albums. The “Give Music” motif is
also carried on Disc’s radio and tv
advertising.

Music Plus in L.A. kicked off an
800,000 11 by 14-inch newsprint tab
insert in the Los Angeles Times Sun-
day (3), with a second different in-
sert of the same amount for the next
Sunday (17) Times and 200,000 in
the Herald Examiner. The Music
Plus inserts, too, are produced in-
house with some artwork supplied
by participating labels.

Approximately 70 albums are fea-
tured on 11 pages of copy. Lou Fo-
gelman estimates that 20 labels are

COLORED
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“Frank Weber's songs are a
joy to perform. That's why
I've included one on my

next solo album.”
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participating, with Motown going
for a page in both insert runs.

Music Plus will supply its store
personnel with T-shirts carrying the
holiday store map theme and the 11
by 14 covers will appear throughout
the store. Advertised albums will re-
ceive consistent taped store play
during the insert periods, Fogelman
says. References to the supplements
will be carried on the stores’ print
and tv ads.

Handleman Co. executive vice
president Johnny Kaplan says the
rack giant, in conjunction with its af-
filiate, Sieberts Inc., is providing ad-
vertising/merchandising tie-ins for
thousands of its accounts.

The 1,400 Kmart record/tape/
accessories departments contain
point of purchase materials, carry-
ing out “Give A Gift Of Music”
theme, for example. Buddy Boswell,
Siebert’s ad chief, organized the
rack/retail marketing thrust.

“The campaign features 23 cur-
rently hot album titles,” Boswell
says. “When you enter a store or de-
partment, you can’t miss the 12 by
54-inch header card that fits into
slots on a rack. Similar sized banners
in four colors are being supplied,
too. Then there are five different 11
by 14-inch signs.

All departments are being sup-
plied with demo tapes with cuts from
the key albums. The tape contains a
DJ narration selling the program
theme and individual albums. We
made more than 3,000 kits for our
locations. And Siebert’s is buying
165 radio markets, Boswell adds.

Jimmy’s 4th
For Brooklyn

NEW YORK-Jimmy’s Music
World has won permission from the
Federal Bankruptcy Court to add
another store to its present three lo-
cations.

The new outlet is located in Brook-
lyn in the Georgetown Shopping
Center.

A split of the creditors committee
prevented it from giving consent to
the proposed venture. but U.S.
Bankruptcy Judge John J. Galgay
agreed to permit the opening pro-
vided that a separate profit and loss
statement be maintained for the
business.

Creditors of the company, under
Chapter XI proceedings along with
its parent, Sutton Distributors, have
yet to be paid. Their ballots choosing
from repayment options are now
being tabulated and said to be close
to the necessary vote for approval.

Line To Jewel

LOS ANGELES—Jewel Record
Corp. has acquired worldwide dis-
tribution rights to Steph & Lee Rec-
ords.

The label has a single out,
“Drowning In Misery” by Ernie
Johnson. Jewel has rushed samples
to distributors and has serviced soul
stations with the release.

Sunshine Record Distributors of
New York is now distributing the
Jewel-Paula-Ronn and affiliated
company lines.

Salute Paul-Ford

LOS ANGELES—An album sa-
lute to Les Paul and the late Mary
Ford for their contributions to the
recording industry has been com-
piled by Doris Jacobs and Johnny
Davis on Shaffer Records.

Entitled “Echoes The Sound,” the
LP honors Paul and Ford for their
echo chamber also known as the
sound.

wWWWwW. americanradiohistorv.com

Boswell’s widespread radio buy
fitsinto the Handleman 1978 greater
radio spot participation, pointed up
by Kaplan. The spots play heavily
on the “gift” theme.

Salesmen for both organizations
are carrying a manual, illustrated to
show store managers how they can
outfit traffic areas in stores to perk
interest in music departments.

Gerry Gladieux of the Camelot/
Grapevine stores printed 500,000
triple-fold bag stuffers with coupons
offering $1 and $2 off on items such
as Hohner harmonicas, Discwasher
products, Pfanstiehl needles, Christ-
mas albums and Le-Bo storage
cases. The Paul David stores are uti-
lizing “Give Music, The Perfect
Gift” as theme. Clerks are wearing
monster buttons with the wording.
Two-foot square signs are mounted
in each location.

Gladieux has weekend ad cam-
paigns featuring primarily print and
radio going through Christmas. He
features different key product and
repertoire in each. All prominently
push the “Give Music” campaign.

For the third year, a strong tv push
runs through the holidays in the
Tampa/St. Petersburg area, where
the chain has its largest store concen-
tration, and Flint, Mich., where the
firm’s first monster Grapevine store
is located, has been added.

Mike Terlecky, manager of that
store, illustrates how individual
stores amplify on a national pro-
gram. His 32 by 12-foot marquee
carries the “Give Music” theme. He
has contracted for 15 outdoor bill-

boards through Jan. I, with the
theme prominently displayed along
with two four-foot-square full-color
album blowups.

Inside the store a 36-foot by 13-
foot fireplace has been erected with
a monster header theme over it riv-
eting attention. The fireplace itself is
filled with the albums featured in
the billboard program.

Nationally, it is evident that tv in-
stitutional ads are garnering more
dollars for retailers. The Integrity
Entertainment Corp.’s Wherehouse
stores in the West are getting their
feet wet in video with an institu-
tional campaign which zeroes in on
its “extensive selection” of album
product. John Grandoni of the Cav-
age’s 12 stores out of Buffalo, N.Y,
says the firm is doing a series of 30-
second tv spots on a local tv outlet on
Sunday afternoons through the holi-
days. Licorice Pizza in L.A. and Mu-
sic Plus are funding their heaviest tv
penetration till year’s end.

The Budget Tape & Record stores
in 20 states are working with a
“We've Got Your Song For the
Holidays” slogan. Ad chief Sandy
Halper is adapting a holiday theme
to special music which has been the
base for the franchised stores’ video
for more than a year.

And “Music Is The Gift That
Keeps On Giving” sparks the DJ’s
Sound City holiday marketing
boom. Dick Justham has purchased
atitling machine, which enables him
to make special strips for each of the
stores’ VIR centers. Vicki Kost is
adding the line on the stores’ radio
spot campaign.

Queen—Jazz

Kiss—Solos

PICO BLVD.
RECORD SALES

The Original
Low Price 1-Stop

SPECIALS
$3.90 LP or TAPE

Linda Ronstadt—Living in the U.S.A.
Eric Clapton—Backless
Rush—Hemispheres

Carly Simon—Boys in Trees

Rose Royce—Strikes Again

ALL OTHER $7.98

list LP or TAPE
NOW Thru December 10—%4.15

PICO BLVD. RECORD SALES

406 So. San Fernando Bivd.
Burbank, Calif. 91502
(213) 849-1588 or 845-1538
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And now, .
he’s made an album
for decades to come.

Barry Manilow
Greatest Hits.

From “Mandy” to “Ready To Take A Chance Again;’ this dazzling collection
features nineteen of the best-loved songs in contemporary music.
[t’s a very special two-record sct...and a priceless gift in song.

On Arista Records and Tapes.
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General News

Retail Expecting Holiday Sales To Accelerate

® Continued from page |

and Capitol. Product carrying $8.98
list is among the sales lcaders this
holiday season. They include the
aforementioned Joel and Streisand
sets and albums by Steve Martin,
Steve Miller and Wings,

Some retailers, however, express
concern over a blanket $8.98 list,
covering less potent acts than those
represented at this time.

A few retailers claim that $8.98
product will play a major role in
brightening bottom-line prospects in
year-end activity.

Two all-time industry sales
giants—the soundtracks of “Satur-
day Night Fever” and “Grease”—are
showing a holiday period resur-
gence, after reaching their sales
peaks earlier this year.

While admitting that “business
opened up” over the weekend
George Levy of Sam Goody claims
“it was nothing to rave about. Per-
haps,” Levy ponders, “l have aslight
feeling of anxiety about consumer
spending in this tight-money pe-
riod.”

He’s hoping tor “slightly better”
bustness this holiday over last year.
Runaway best sellers at Goody's
over the weekend were the Joel and
Streisand albums.

Dave Rothfeld of Korvettes re-
ports “strong business,” lifted par-
tially by “the advantage of a higher
price on certain product.” He ex-
pects this sirong pace to continue
through the rest of the year. Kor-
vettes top sellers are Billy Joel,
Donna Summer, Foreigner, Linda
Ronstadt, Steve Martin. Rolling
Stones, Al Stewart. Barry Manilow,
Steve Miller, Elton John, Aerosmith,
Grease, and Wings.

To Ben Karol of King Karol in
New York, holiday business got off
to a “disappointing” start. Based on
business so far in 1978, he antici-
pates “at least a 50% increase over
last year. “We didn’t come up 1o pro-
jections at all: it was flat. ...”

While he finds this showing
“puzzling ™ the retailer conjectures
that “new product isn’t exciting:
there are no really big albums and
no major films to lure more custom-

ers into Manhattan,” where seven of
the eight King Karol stores are lo-
cated. His best sellers over the week-
end were Streisand. Joel, Summer
and Ronstadt.

While looking forward to an “ex-
ceptionally good” Christmas. Roy
Imber. president of Elroy in Free-
port. N.Y.. states the weekend was
not as strong as anticipated in the 24
TSS/Record World stores serviced
by the company, Top sellers were
Joel, Streisand, Grease and Meat
Loat.

Assistance in preparing this story
provided by John Sippel, Alan Pen-
chansky, Kip Kirby and Dick Nusser.

Howard Ring of Music City &
Music Sales. with a total of nine
stores in Connecticut, Massachu-
setts, Rhode Island and New Hamp-
shire, says weekend sales were up
from last year. He claims “a lot of
high-price goods™ helped, with such
prime movers in the $8.98 list cate-
gory as Martin, Joel, Streisand.

Miller. and “Grease.” He envisions
strong end-of-the-year momentum.

Business was “not as good as last
year.” reports Bill Blankenship, vice
president of the five-store For the
Record outlet in Baltimore. The re-
tailer points out that r&b represents
by far the greater part of his busi-
ness, and blames lesser impact from
this year's r&b product.

“Last year. for instance, there was
a new Earth, Wind & Fire, but this
year it's a greatest hits package. I or-
dered 4,000 units of the new LP last
year. but only 1.000 greatest hits this
year. Top sellers for the chain were
Parliament, Chaka Khan, Barry
White. Chic and Sheryl Lynn.

Business proved “very good™ for
Bob Higgins’ Transworld in Albany
which operates 17 retail stores in
New York and Massachusetts. Hig-
gins cites a 15% increase in business
over last year on Friday (Nov. 24)
and a 35% increase on Saturday (25).
Top sellers were “Grease,” Joel,
“Saturday Night Fever.” Foreigner
and Aerosmith. Higgins anticipates
a good sales run for the rest of the
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LN Cassettes are NEW

Buy 4 NEW, LN C-90 Cassettes
Get the 12 Cassette Storage Box FREE

Sound Guard
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24-Hour Freight-Paid Service
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A.

. Resentihal Brrocietes..

A Complete Tape and Accessory Service
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Total Record Care
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year.

Retatlers from Cleveland. Wash
ington and the Boston area reported
healthy weekend sales. but most said
sales didn’t match last year’s intense
holiday buying spree.

An exception was Record Bar's
Barrie Bergman: “Sales were aw-
fully good.” the head of the 84-store
chain claims. “Sales were up 18% on
a per store average.”

Record Bar's vice president of
purchasing. Fred Traub. says LPs by
Martin. Manilow, Chic, Joel. Strei-
sand, White, and Earth, Wind &
Fire accounted for heavy sales, with
unusual activity centered around
other acts such as Tanya Tucker,
Norman Connors, Al Stewart and
Switch.

Mark Silverman. vice president of
the [6-store Eastern Waxie Maxie
chain, says the weekend was “a little
disappointing™ overall, although in-
dividual stores reported strong sales.
Assistant buyer Bob Boilen cites LPs
by Steve Martin, Joel, Manilow and
Parliament as drawing heavy re-
sponses, with strong showings also
by Toto, Chaka Khan and Rush.

Both Record Bar and Waxie
Maxie report sales of both the
“Grease” and “Saturday Night Fe-
ver” LPs coming back strong after a
brief lull.

Stuart Schwartz of the 19-store
Harmony Hut chain reports the
weekend was about the same as last
year “or somewhat behind it.” One
thing he noticed is that 8-tracks and
cassettes sold proportionately better
than LPs. “Cassettes were up sub-
stantially,” he notes.

Harmony Hut's general merchan-
dise manager. Clyde McElvene. re-
ports strong sales for Joel, Streisand,
Manilow. disco product in general,
and for LPs such as the Tim Weis-
berg/Dan Fogelberg collaboration,
Chuck Mangione and Steve Miller.

The Disc Records outlet in the
Severance Mall in Cleveland
Heights reports sales “beyond a nor-
mal weekend.” but “not as good as
past years.” Store manager Mike
Skadeland thinks sales would have
been better if there was snow on the
ground. “Snow gets 'em in the
mood,” he says.

He also mentions Joel (both LPs),
Parliament/Funkadelic, Streisand,
Rose Royce. Earth, Wind & Fire
Eric Clapton and Ronstadt as
among the top sellers.

Mark Briggs of the Boston-based
Strawberries chain says business
“was real good.” but “down slightly
from last year. Friday was better
than Saturday,” he says.

Heavy sellers included Chic,
Summer, Joel, Village People,
Chaka Khan, Streisand. Grateful
Dead, Manilow, Martin and again,
good sales from Switch, a new
group.

At Peaches. Ken Jernigan, prod-
uct manager of the Atlanta-based
chain, reports business “was up
quite a bit, but not what it was at this
time last year. “I think.,” he adds.
“the general economic crunch right
now is hurting, and also the $8.98 list
price is certainly not helping. I ex-
pect our business to be up and above
last year’s sales through the holi-
days.”

The pop movement at Peaches
was led by Joel. Ashtord & Simpson.
Nicolette Larson, Steely Dan, Eric
Clapton, the soundtrack of “Wiz,”
Jimmy Buffett’s live album, Ron-
stadt and Meat Loaf.

The major country sellers were
Kenny Rogers, Crystal Gayle and.
in particular. Willie Nelson’s “Star-
dust” and Streisand’s “Greatest
Hits.”

John Timmons, general manager

(Continued on page 82)
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Cat Stevens
rediscovers a
distant planet...
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BUILT-IN AUDIENCE DROP-OFF

Radio-TVProgramming

Henabery Sees Disco As Viable
Alternative Format, But Shaky

NEW YORK—While radio circles
debate whether disco is here to stay,
consultant Bob Henabery. who put
together one of the first disco for-
mats, is convinced that disco has be-
come a “legitimate radio format al-
ternative.”

Henabery, who now consults to
stations with a wide variety of for-
mats. has only recently gotten back
to working with disco in a small
Texas market. “It would be fun to do
another one in a major market.” he
says, recalling his efforts in putting
together NBC’s Washington FM
WKYS in 1975.

Because of his experience at
WKYS, Henabery cautions pro-
grammers moving into disco not to
be surprised if there is an audience
drop-off from an initial positive au-
dience reaction. He says such would
be particularly true in a market
which has not had a disco outlet.

When Henabery introduced disco
WKYS the first Arbitron measure-
ment of the station scored a 7.2 share
of audience, up from figures too
small to report. But before Henabery
left the station at the end of 1977 it
had settled into a 4.8 share average
for 10 arbitron books.

This audience drop-off was expe-
rienced by WKTU-FM here in the
October Mediatrend measurement

By DOUG HALL

Bob Henabery .

which showed the station down to a
9.2 from an 11.0 in September, but
the station picked up new steam in
the November book issued last
week. The station held its number
two position in the market and
scored a 10.3.

Because of its performance in
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Mediatrend, Henabery predicts
WKTU will win a 7 or 8 share in the
October/November Arbitron, which
is not due out until the middle of
next month.

The industry is waiting to sce
WKTU’s Arbitron performance be-
cause the October/November book
will be the first to measure the new
disco format, indroduced during the
middle of the July/August rating
period.

In its previous format. the meltow
sound, WKTU never achieved more
than a 1.9 share in the past five Arbi-
tron books. To put Henabery’s pre-
diction of a 7 or 8 share in perspec-
tive, WABC has ranged froma 7.0 to
9.0 in the past five Arbitron books.

WKTU is bound up in the begin-
nings of the disco format at WKYS.
Henabery proposed a disco format
to the then general manager at
WRC-AM/WKYS-FM  Harold
Green because he had just com-
pleted a study for WKTU on disco.
That was back in 1975, but WKTU
did not go disco until almost three
years later.

In fact Henabery’s initial recom-

(Continued on page 52)

DIR Plans
New Year’s
Live B’cast

NEW YORK—DIR Broadcasting
will celebrate New Year’s Eve by
putting together a 100-plus market
wired network to carry for two hours
the Marshall Tucker Band from a
New Orleans club, the Warehouse.

The show being offered on a bar-
ter basis—it comes with four minutes
of commercial time to be sold lo-
cally—is being sponsored by Pabst
beer, which will run 10 minutes of
commercials.

The show is “wired” by AT&T mi-
crowave hookups which will permit
stereo in 28 markets. Among stations
carrying the show are WNEW-FM
New York, WXRT-FM Chicago,
WWWW-FM Detroit, WMMR-FM
Philadelphia, WMMS-FM Cleve-
land. KMET-FM Los Angeles and
WWDC-FM Washington.

A total of 108 stations have signed
up for the show and DIR president
Bob Meyrowitz expects 150 to come
aboard before the show airs.

The presentation of such a special
illustrates the limitations of the
AT&T land system and the need for
broadcasting to get into satellites.
Several other syndicators and show
packagers have approached the Bell
system about New Year's Eve shows,
but DIR has too many lines tied up
for AT&t to handle more.

Meyrowitz. whose DIR syndicates
the “King Biscuit Flower Hour” by
mailed tape. sces the network ap-
proach as a “throwback to the days
of live broadcasts.” but he warns
that stations and producers should
“not put bands on the radio just be-
cause the bands want to do it.”

He adds that not all acts make
good programming and warns that
to do a live concert “puts one band
on the radio for a very long time.”

He reasons that people who are
not strong fans of this or that band
will tune out. He explains that net-
working of an act should be on a
special occasion such as New Year’s
Eve.

wWww.americanradiohistorv.com
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FASHION SHOW—WBLS-FM New York program director Hal Jackson intro-

duces Arista Records artist Phyllis Hyman who is modeling a robe for a ben-
efit fashion show hosted by the station and a Fifth Ave. New York store.

S.F.’s KSFO-AM
More Music Coming

By JACK McDONOUGH

SAN FRANCISCO-If KSFO-
AM is to remain one of the top four
stations in the Bay Area it will have
to do it with the personality adult
contemporary sound it pioneered
here and without the San Francisco
Giants.

[t will also have to do it without
general manager Jack Bankson. 56,
who is taking an early retirement af-
ter almost 20 years with Golden
West, owners of the station. Golden
Wesl gave no offical reason for the
change.

KSFO lost broadcast rights to the
Giants after it dropped out of a bid-
ding war with NBC-owned station
here KNBR-AM which will pay $1.3
million to broadcast the games.

Some observers credit the station’s
overall number one position in the
market in the July/August Arbitron
of an 8.8 share and an 119 share
with men due to the fact that the
Giants were strong contenders for
their division title during the rating
period.

Program director Dan Hofmann
says KSFO will hold audience
through continued concentration on
personality radio. “We hold the
franchise on personality radio in this
market. We have for 20 years.
People have a relationship with us.
We're part of people’s lives. and
they’re very loyal.”

Hofmann cites the moving of
long-time favorite Gene Nelson into

the 5:30 a.m. slot and the hiring of

Bay Arca veteran Tom Saunders
from KSFX-FM to follow Nelson
up from 9 a.m. to noon as principal
moves in strengthening the person-
ality profile of the station and in gar-
nering a younger audience. The sta-
tion has also added Clay Keller.
whom Hofmann cites as a top-rated
voice in Sacramento. at the 3 pm.-7
p.m. slot.

Hofmann also says that “commu-
nity involvement is terribly impor-
tant to us and we are directing our
news and our jocks more and more
to that all the time.”

The physical plant at KSFO is
also undergoing cxtensive upgrad-
ing with the addition of new studios,
rewiring of the central controls and

the installation of a new transmitter
that “is easily convertible to AM
stereo.” KSFO is headquartered in
the Fairmont Hotel here atop Nob
Hill.

Music at KSFO is played accord-
ing to a computer program put to-
gether by Hofmann and an assistant.
The station plays 50% gold, “mostly
from the "70s™ and adds two or three
new adult contemporary numbers
per week to a basic playlist of 30.

“We are not a strictly music sta-
tion.” emphasizes Hofmann. “We
don’t try to play unpopular records
just to sound different, and we don’t
play anything out of the box. Our
feeling is that unless a song has na-
tional numbers it doesn’t deserve to
be on KSFO.”

Hofmann also notes. “We don’t
refrain from playing a song because
of the artist who does it. We played
‘Beth” by Kiss and ‘Dust In The
Wind' by Kansas because they fit
our sound. We have not played
‘Boogie Oogie Oogie’ even though it
was number one because we didn't
feel it was right. We didn't play
‘Shame’ until it went top 10 nation-
ally. We did play Glen Campbell's
*Southern Nights’ without waiting at
all, but that’s an exception.”

KSFO supplements its music with
variety programming in the evening.
On weckends the station airs the
syndicated show of Dr. Demento.

In addition to Nelson, Saunders
and Keller the daily KSFO schedule
features Buddy Hatton. noon to 3
p-m.: Jerry Gordon. 7 p.m. to mid-
night; and John Hardy, midnight to
5:30 am.

Christmas Special
Stars Wolfman Jack

LOS ANGELES—Audio Stimu-
lation is readying a new. annual
Wolfman Jack “Christmas Radio
Special.” the first time it is being of-
fered for sale to an interested station.
The show is still free to those stations
which already subscribe to “The
Wolfman Jack Show.”
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“Back To Earth”

SP 4735

The new Cat Stevens album
On A&M Records & Tapes @

Produced by Paul Samwell-Smith and Cat Stevens

©1978 A&M Records, Inc. All Rights Reserved.
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Last season, the cry was Yowsah, Yowsah, Yowsah!
for Chic's fabulous gold album — and everybody Danced,
Danced, Danced, to the tune of a dynamite gold single.

This season, youre still hearing gold! Because Chic's
latest album shipped gold. And “Le Freak,” the first single?
Gold, of course. And a 12 inch disco version that's made “Le
Freak” the latest dance craze.

Yes, they're hearing a lot of gald this season.

And that's Chic.

Produced by Nile Rodgers and Berra~d Edwards
for the Cric Organization Lta.

in Association With MK Productions Marc Kreiner & Tom Cossie
S0 19209

© K78 Atlaaic Res ording Corp € A "ener Communications Co
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FCC Opening WTIC-FM’s
Books To Citizens Groups

WASHINGTON-The FCC has
decided to allow citizens groups
fighting for a classical format on
Hartford’s WTIC-FM to inspect not
only the current owner’s annual fi-
nancial reports but also those of the
previous licensee, covering the years
1971 to the present.

The major citizens group—Classi-
cal Radio For Connecticut—is chal-
lenging discontinuance of the classi-
cal format by present owners, Ten
Eighty Corp., whose license renewal
is pending for the Connecticut AM
and FM outlets.

The present owners, who acquired
the stations in 1974, and the previ-
ous owner Broadcast Plaza, Inc.,
have told the FCC that the classical
format has always been unprofi-
table. Ten Eighty dropped the for-
mat in 1977.

The citizens group claims that the
unique classical format is “finan-

BubblingUnderThe

__HOT100

101—1 DON'T KNOW IF IT'S RIGHT, Evelyn
“Champagne” King, RCA 11386

102—LONG STROKE, ADC Band, Atlantic 44243

103—GET DOWN, Gene Chandler, 20th Century
2386

104—MIDNIGHT GIRL, Lenny Williams, ABC
12423

105—-DOWN SOUTH JUKIN,' Lynyrd Skynyrd,
MCA 40957

106—NOW THAT WE'VE FOUND LOVE, Third
World, Island 8663

107—NEWSY NEIGHBORS, Double Exposure,
Salsoul 2069 (RCA)

108—SUBSTITUTE, Gloria Gaynor, Polydor
14508

109—AIN'T THAT ENOUGH FOR YOU, John Davis
& The Monster Orchestra, SAM 785011

110—HAVEN'T STOPPED DANCING YET, Gon-
zalles, Capitol 4647

BubblingUnderThe

| ToplPs__

201—-CRACK THE SKY, Safety In Numbers,
Lifesong JZ 35041 (Epic)

202—LARRY GATLIN, Larry Gatlin Greatest Hits,
Monument MG 7628 (Mercury)

203-STATLER BROTHERS, Christmas Card,
Mercury SRM 2-5012

204—ISLEY BROTHERS, Timeless, T-Neck K22-
3560 (Epic)

205—KINSMAN DAZz, 20th Century 574

206—Mandrill, New Worlds, Arista AB 4195

207—-JERRY BUTLER, Nothing Says | Love You
Like | Love You, Philadelphia International
JZ 35510

208—COLISEUM ROCK, Starz, Capitol ST 11861

209—JAMES WALSH, James Walsh Gypsy Band,
RCA AFL1-2914

210-JORGE SANTANA, Tomato TOM 7020

cially viable” and that losses by
WTIC-FM under that format are at-
tributable to other factors.

Ordinarily, the FCC says it would
not have released the financial rec-
ords of the previousowner of WTIC,
but the corporation has gone out of
business s0 no ccmpetitive harm
could result.

The Commission says it will pro-
tect all confidential information in
the Ten Eighty annual financial re-
ports.

The present licensee has already
given the citizens group “detailed fi-
nancial information” on its oper-
ation under the classical format, and
has no objection to the FCC order
permitting disclosure. (The FCC’s
Broadcast Bureau refused to release
the previous owner’s financial re-
ports, but was overruled by the com-
missioners).

The AM-FM outlets were sold to
Ten Eighty in 1974 for $6 million
with an approximate market value
of the FM outlet estimated at about
$1.2 million. The <itizens group says
that appraisal is far to high.

The Commission will also allow
Classical Radio For Connecticut
limited access to financial informa-
tion about the AM station, since
each of the licensees filed combined
AM-FM financial reports for WTIC
during the 1971-78 period of own-
ership.

The U.S. Appeals Court here has
ordered the FCC to heed petitions of
citizens” groups for hearings when
loss of a “unique” musical format
will occur through station transfer or
renewal. But the FCC has insisted
that the Commission must maintain
a hands-off policy on program inter-
ference, including music formats.

Drake—Chénault’s

Oldies Returning

LOS ANGELES—Syndicators
Drake-Chenault here have bowed a
rejuvenated, 14-hour version of its
successful “Golden Years” package
which aired on hundreds of MOR,
adult contemporary and Top 40 sta-
tions in the late "60s.

Now covering the ycars 1964
through 1977, the series has been re-
done by its original producer, Bill
Watson, with Mark Elliott as narra-
tor.

Each year has been covered as one
hour, according to general manager
Jim Kefford, with 12 minutes open
for commercials.

Kefford acds that any station
which purchases the special in No-
vember will receive the segment on
1978 at no charge. This final hour
will be produced in mid-December.

Case Studies

Location: Northwest.
Date: Three years ago.

Problem: AM top-rated rocker was challenged and defeated by a new AM

Top 40.

Solution: An analysis of the market indicated the defeated AM station had
the image to take the ratings back.

Recommendations:

The recommendations to the management included more fun and
happiness on the air, a rework of the music rotation and music

within it, a rescheduling of news time, a philosophicatl revision of

promouonal ideas, a taming of the jocks, a more distinct news pres-
entation and better public affairs programming.

Results:

Station regains rating leadership-by over two toone including num-

ber one in 18-34, number one in 18-49, and number one in teens
and, of course, number on in 12 +.
Burkhart is a well respected programming consultant.

Radio-TV Programming

Robbin Forges New Format For
Tucson KHYT-AM, Possible Web

LOS ANGELES—Twenty-year
veteran Rich “Brother” Robbin,
who helped put KTNQ-AM on-the-
air here two years ago, hopes to help
alter what he sees as “radio’s de-
plorable state” by melding a differ-
ent approach to AM play-the-hits
formats.

If successful, Robbin could be-
come national program director of a
new chain for Golden State Broad-
casting, which has Robert W. Mor-
gan as overall vice president in
charge of programming.

But at the moment Golden State
consists of KHYT-AM, a 500-watt
daytimer in Tucson, Ariz. However,
FCC approval is anticipated early in
1979 for 24-hour operation with
5,000 watts at night.

“Golden State plans acquisi-
tions,” says Robbin, “but couldn’t
proceed until KHYT was cleaned
up. That’s why Morgan hired me as
program director.”

Robbin has been carrying his new
format around on tape, in his head
and on napkins for more than a year.
He had hoped to open a hole for itin
the crowded L.A. market. But unlike
the market. Morgan opened up over
a few drinks one night.

“He told me KHYT was a toilet
technically,” explains Robbin. “with
a .8 in the 12+ age group for April/
May ratings. which is worse than last
place here because, in the same
book. KUPD-AM from Phoenix got
al0.”

Yet, offered the p.d. spot. Robbin
grabbed it. Obviously, the money
was right. But more importantly. it
was a chance to try out his format.

“People in this business gripe a lot
today about what state we're in.”
hammers Robbin, “but the changes
must begin with the program direc-
tor. I realize I can’t change the in-
dustry from a 500-watt station in
Tucson. But it’s a start. And the sta-
tion owner, co-morning man Bob
Scholz, loves positive radio that’s
fun to listen to. When it works here
and his company expands, the
sound will expand with it.”

Robbin sees the situation as a
challenge requiring “10 times as
much ability” to turn around as any
50.000-watt outlet with good facil-
ities in a major market. “I’ll find out
exactly how much I know,” he says,
“or don’t know.”

Competition in Tucson consists of
KTKT-AM, which Robbin de-
scribes as “the best-sounding Top 40
station in an under-million market
I've ever heard;” and KRQQ-FM,
which he sees “for all intents and
purposes as a carbon copy of auto-
maton KHJ-AM in L.A.” He doesn’t
imagine topping either outlet until
KHYT goes 24 hours with more
power. But he does envision shaking
things up.

“I'm not saying it’s a revolution-
ary format,” says Robbin, “but to
the trained ear, listening to it for a
couple of hours, it would show. Bas-
ically, I've removed the listener irri-
tants.”

Espousing the viewpoint that lis-
teners would rather have a good
time and be entertained than be
“shouted at or put to sleep,” Robbin
essentially has injected personality
into his hit-oriented approach.

“But it's not based on the quantity
of talk.” he adds, “but the quality. In
general, personality radio DJs have
lost that acute concern with what the
listener is thinking as the DJs talk.”

Robbin achieves quality banter
through programming only five
stop-sets an hour, affording only
that many opportunities for the DJ
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By RAY HERBECK JR.

to come up with something to say.
He supplies topics to talk about such
as the “Lucky 13 K-Hit™ ape. outlet
mascot which appears locally at ev-
erything; contests; Tucson’s new pro
basketball (Gunners) and hockey
(Rustlers), teams and the city itself.

“In other words,” he says, “when
we give the temperature and
weather. we tie in to city landmarks;
how the city looked while parked on
a certain ridge. overlooking the
lights as a fog rolls in. We'll draw
word pictures and involve the lis-
tener. And, of course, you’d start the
thing off by mentioning where you’d
first heard the record that just
ended—while parked on such-and-
such a ridge.”

Robbin is working a 5l-record
playlist from which two, three and
four-record sets are the norm. Every
cut is back-announced. “which our
listeners love,” he adds, “since the

(Continued on page 26)

Rich Robbm He's programmmg a
new sound in Tucson at KHYT-AM.
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Radio-TV Programming

By DOUG HALL

NEW YORK—Suffering from the
rapid growth in audience of
WKTU-FM New York, WBLS-FM
program director Hal Jackson is
beefing up his staff.

Jackson has hired WPIX-FM
New York music director Bev Mire
as his assistant. She joins Pam Hall,
who was hired three months ago
from WHUR-FM Washington to re-
place Wanda Ramos, who is busy
these days helping to program
WKTU by serving on the staff of
Burkhert/Abrams & Associates,
which is in charge of WKTU’s disco
format.

WBLS, which also has a disco for-
mat, slipped from a 10.8 share in the
July Mediatrend to a 4.3 in Novem-
ber while WKTU jumped from a .9
to a 10.3 share.

Jackson says Mire will also assist
him in programming stations in Chi-
cago and Los Angeles which WBLS
parent Inner City Broadcasting is
acquiring,

Meanwhile, WPIX program di-
rector George Taylor Morris is look-
ing for a successor to Mire. WPIX
does have one new staffer lined up:
Betsy Bucken, promotional director
at WXLO (99-X) New York, who is
moving to PIX to handle similar
duties. Bucken had been with RKO
in New York—WOR-AM/WXLO—
for 3% yzars. Mire came to WPIX
from WCOZ-FM Boston with Mor-
ris, who was brought down from
WCOZ a1 that time.

* * *

Pat Sheridan has joined WIBA-
AM Madison, Wis.. as p.d. succeed-
ing Jim Mader, who continues as
morning man. Sheridan has been an
on-air personality and sports direc-
tor at WCFL-AM and WMAQ-AM
Chicago. Jim Packard is the new
music director. The arrival of Sheri-
dan signals a tightening of the con-
temporary format.

x  x %

Jim Drucker, former all-night DJ
at WARM-AM and WSCR-AM
Scranton and p.d. at WBAX-AM
Wilkes-Barre, was ordained a Cath-
olic priest at St. Mary’s Byzantine
Catholic Church in Wilkes-Barre
Sunday (3). He celebrates his first
mass the next Sunday (10). Drucker
recalls that WRAM-AM Reading,
Pa. p.d. Pever Jay advised Drucker

to study for the priesthood in 1971,
but Drucker recalls he thought that
Jay was “way off the track” at that
time.

* * *

WNIC-FM Detroit is looking for
a morning DJ. He must be soft rock-
oriented. Tapes and resumes should
be sent to J. Harper at WNIC, 15001
Michigan Ave., Dearborn, Mich.
48126. ... Former WRVR-FM New
York acting p.d. and afternoon drive
DJ Doug Harris is joining WGIV-
AM Charlotte. His air shift has not
yet been decided.

* * *

Jonathon Scott has been named
music director of WVIS-AM
Owensboro, Ky. He is also handling
the 7 p.m. to midnight shift. Other
DlJs on the station are Joe Lowe
from 5 to 10 a.m., Kirk Kirkpatrick
from 10 a.m. to 2 p.m., Steve Cooke
from 2 10 7 p.m.. Tom Foreman from
midnight to 5 a.m. and Bob J. Ed-
wards weekends.

New KHYT-AM
Format Forming
Chain Foundation

® Continued from page 23

competition is not keen on identi-
fying records.”

But DJs do talk over introduc-
tions. “If I could find a way of not
talking over them,” he explains,
“without sounding like the station is
automated and very dead, I'd do it.
But we do make sure that the voice
intonation of the DJ is in line with
the music.”

Outraged at what he terms “the
assassination process” most AM
rock outlets inflict upon good rec-
ords, Robbin’s power rotation is
“quite a bit longer” than the two-
hour norm. “We won’t take a good

.cut which people love and play it

until we make them sick of it.”

Power rotation lists vary from 10
to 12 records. Rather than adapt
reality to the format, Robbin alters
the format for reality. “If there are
only 10 cuts which are that impor-
tant,” he explains, “then there’ll only
be 10 powers. If there aren’t 10, we
won’t play 10 to fill out a list.”

But for recurrents, Robbin only
plays 12. “because we're on only 12
hours a day and I wouldn’t want to
play more than one recurrent per
hour.”

Recurrents for Robbin are hits
which are falling off, but would be
missed by listeners if absent an en-
tire day, yet form an irritant if heard
more than once in a while. “They’re
disks which have peaked.” he says,
“but which I really can’t drop yet.”

Another major difference, as Rob-
bin sees it. is “that we play requests,
providing the tune was a hit or a big
cut from an LP.” He has set param-
eters for DJs as to which cuts are
allowable and when they can be
played. “But, in general, we play
90% of the requests and, 80% of the
time, we play them within a half-
hour.”

Robbin’s new format reflects his
intense personal dislike for “the lack
of attention radio pays today to the
human element,” he concludes.

“l mean, we are human beings in
a station talking to human beings as
listeners, but it doesn’t sound that
way anymore. At KHYT, we’re go-
ing to put that element back’ into
rock radio and have fun doing it.”

www americanradiohistorv com
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BOOK TALK—Len Epand, director of West Coast publicity for Polydor Rec-

2L
3 - W

ords and Elmer Dills of KABC-AM discuss *‘Making It With Music,” a book
about the music business written by Epand and Kenny Rogers and published
by Harper & Row.

Suit Seeks Abrogation Of
TV Blanket C’right Fees

® Continued from page |

chronization rights for prerecorded
programs.

The class action, filed in U.S. Dis-
trict Court here Nov. 27, accelerates
the attack against traditional music
licensing practices of ASCAP and
BMI. now sweating out a final ap-
peal to the U.S. Supreme Court in
the antitrust suit brought by the
CBS-TV network.

In that case, an appeals court held
that the blanket license was in viola-
tion of antitrust laws unless network
television is also offered a per-use
option. The Supreme Courtis due to
hear oral arguments on the appeal in
mid-January (Billboard, Nov. 25,
1978). The industry committee is
supporting the CBS side with a
friend-of-the-court brief.

Ed Cramer, president of BMI.
says he finds it difficult to under-
stand the plaintiff’s strategy in
bringing the suit at this time. The
whole question may become moot,
he suggests, since the key element in
question—legality of the blanket li-
cense—is to be reviewed by the Su-
preme Court.

Cramer also notes that the all-in-
dustry committee “never asked for
anything other than the blanket li-
cense” until after the highest court
had agreed to review.

An ASCAP spokesman accuses
the stations of acting in concert to
“shift their obligation to program
producers.” The Copyright Act re-
quires each station to secure per-
formance licenses, he maintains.

The spokesman for the senior
society concludes that, “in the opin-
ion of counsel, there is no merit in
any of the claims” advanced by the
all-industry group.

One of the goals of the All-Indus-
try Television Licensing Committee,
according to Arries, is to have music
on syndicated tv programming li-
censed at the source by producers of
these shows.

Arries points out, as does the suit,
that in 1948 ASCAP's practice of
splitting the licensing of synchro-
nization and motion picture theatre
performance rights “was held to
violate the Sherman Act.” Since this
decision theatres have not had to ob-
tain ASCAP or BMI licenses. Arries
claims the situation is analogous
with tv stations and syndicated pro-
gramming.

Beyond this the suit, according to
Arries, seeks to “unhitch licensing
fecs to station revenues and set such
fees at a fair rate.”

The suit points out that local tv
stations paid $25.6 million in licens-
ing fees in 1972 and that assessment
climbed to $40.1 million by 1976.
Arries estimates this figure climbed
to more than $50 million in 1977. No
figures are available for 1978.

While these fees have increased,
the use of music on these tv stations
has declined, the suit charges by
more than 10%.

The suit also charges that “local tv
stations have been paying more than
2Y% times the license fees paid by the
networks to obtain programming
rights covering less programming.”
The networks now charge affiliate
stations 50% of the charges they pay
to ASCAP and BMI.

Arries reasons that ASCAP and
BMI fees are “unfair” because
“when the fee structure was set up in
the early 1950s, music was more im-
portant on tv and-the former radio
people who were in tv then believed
music would grow in importance.
But this has not been true. While
people turn on the radio to hear mu-
sic, no one watches tv for that,” Ar-
ries says,

The papers filed allege that
ASCAP and BMI have structured a
music performance licensing system
which is founded on the two licens-
ing agencies’ monopoly power
which compels local tv stations to
pay for all-musical compositions in
ASCAP and BMI repertories
whether or not they want them or
use them.

It further charges that the system
compels local stations to continue to
take blanket licenses if they wish to
broadcast prerecorded programs
and compels payments of royalties
on a basis of station revenues which,
the suit says, are unrelated to the use
or value of the music broadcast.

The suitalsosays the local stations
are required to pay substantially
more for their licenses, proportion-
ately, than any other group of licens-
ces.

The papers filed ask for a tempo-
rary restraining order and prelimi-
nary injunction setting a royalty rate
pending the litigation of 20% of the
stations’ payments to ASCAP and
BMI in 1976, the last year for which
data is complete.

Arries says the suit was brought at
this time because lengthy negotia-
tions with ASCAP and BMI had
failed to produce a settlement satis-
factory to the stations and ASCAP’s
contract expires Nov. 30 and BMI's
Dec. 31.

Show Presley Films

NEW YORK-WABC-TV New
York celebrates “Elvis Presley
Week™ Monday through Friday (20-
24) by showing four of his films on
the station’s 4:30 movie. Included in
the showings are “Follow That
Dream.” which will be shown in two
parts; “Spinout.” “Kid Galahad”
and “Live A Little, Love A Little.”
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Jean Michel Jarre’s first album “Oxygene” was ralezsec
in the midst of a spate of albums by hard-roc< heavies with
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built-in audiences. And without a single
screaming lead vocal or one piercing

guitar solo, "Oxygene" quickly became M=
Europe’s #1 album. Its success spread to G
the United States, and jean Michel jarre
was hailed as a brilliant new musical
influence. Now, Jean Michel Jarre's new
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album, "Equinoxe” is here. It's magical, other-world synthe-
sizers and dramatic musical concepts totally immerse the

listener in an environment of sound

that is unlike anything else. " Equinoxe”

reaches beyond the ordinary, and takes

you to a place where time stands still.
Jean Michel Jarre. “Equinoxe”

It isn’t just heard, it’s experienced.

On Polydor Records and Tapes.

A product from Disques Dreyfus A division of Francis Dreytus Music
Write or call your local Polygram Distr by ion office for displays or other promotion items.
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1162 CHUCK BERRY - JOHNNY B. GOODE
1226 SUPREMES - BABY LOVE
1271 JIMI HENDIRX - JIMI
1284 TEMPTATIONS - PSYCHEDELIC SHACK
1285 DIANA ROSS & THE SUPREMES - AT THE COPA
1286 SPINNERS - IT'S A SHAME
1290 DIANA ROSS AND THE SUPREMES, WONDER - MOTOWN MONSTER HITS (VOL. II)
1298 BOBBY VINTON - MELODIES OF LOVE
1306 BEACH BOYS - LITTLE DEUCE COUPE
3593 B.8. KING - LIVE AT THE REGAL
3598 ELTON JOHN - FRIENDS
3603 STEPPENWOLF - THE BEST OF STEPPENWOLF
3607 TERRY SNYDER - PERSUASIVE PERCUSSION
3621 GRASS ROOTS - THE BEST OF GRASSROOTS
3456 FRANK SINATRA - NEVERTHELESS
3457 FRANK SINATRA - JUST ONE OF THOSE THINGS
3458 FRANK SINATRA - THIS LOVE OF MINE
0306 WAYLON JENNINGS - ONLY DADDY THAT’LL WALK THE LINE
0307 DOLLY PARTON - MINE
0308 WILLIE NELSON - COUNTRY WINNERS
7017 DOLLY PARTON - JUST BECAUSE I'M A WOMAN
7018 WILLIE NELSON - COLUMBUS STOCKADE BLUES
7019 WAYLON JENNINGS - THE DARK SIDE OF FAME
3463 FRANK SINATRA - MY COLE PARTER
1207 DOLLY PARTON - JUST THE WAY | AM
1195 WAYLON JENNINGS - COUNTRY FAVORITES
1124 GLENN MILLER - THE ORIGINAL RECORDING
1224 PERRY COMO - DREAM ON, LITTLE DREAMER
7023 PERRY COMO - DREAM ALONG WITH ME
1153 GLENN MILLER - THE GREAT GLENN MILLER ORCHESTRA
1187 PERRY COMO - THE SHADOW OF YOUR SMILE
0705 WILLIE NELSON - SPOTLIGHT ON WILLIE NELSON
7002 DOLLY PARTON - | WISH | FELT THIS WAY AT HOME
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A s 379-5760

TELEX DS 379-5761

126851 2 R0 (212) 895-3930

CAN STRIPE C”«Tﬁ 895-3931
— FREE— LR

otk DEALERS

CASSETTES

Guaranteed not to jom up.

.................

‘@ (OLUMBIA

weens) Blank Recordinglape

8 TRACK

Super quality - Budget Priced -
Fail-Safe Construction

100 min. . .

S I AT R .85
1.05
1.20

...............

SESAME STREET FEVER

FREE Sesame Street Fever Tee Shirt
With 25 Pcs. (Printed Front & Back)

KIDDIE RECORDS - THE PERFECT GIFT

B TR I RN
‘{ ) '3'-".“-"}:3:?"‘- g
a8, AN T J'."‘.n, NG

&5 X N
o 9.

S p Disney
Kidfiue LP’s Mr. Rodgers
Including Top # s Columbia
From Sesame Street Others

PRE-PACK. 49 PER
25 Assorted &

SESAME STREETLP’S 1.99

CTW22051 BERTS BLOCKBUSTERS

CTW22056 ERNIES HITS

CTW22057 SING-HIT SONGS FROM SESAME STREET
CTW22058 *'C"" IS FOR COOKIE

CTW22059 BIG BIRD SINGS

CTW22064 SESAME STREET 1-ORIGINAL CAST
CTW2206B BERT AND ERNIE SING ALONG
CTW22069 THE COUNT COUNTS

CTW22077 SIGNS

CTW22078 HAPPY BIRTHDAY

Cossettes ond a Free Stackette Tm Storoge
Rack - All For The Price Of Just Two

CLOSEOUT SPECIAL

C90 CASSETTES
IN HARD PLASTIC BOX
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99

[ J
WHILE SUPPLIES LAST

Get Three Plus Series 90 - Minute

Cassettes!

THE ULTIMATE CASE

® 100% VIRGIN VINYL WITH ALUMINUM VALANCE
® WITHSTANDS EXTREMES IN TEMPERATURE

© FLOCKED RAYON INTERIOR

© FULL ONE YEAR MANUFACTURERS WARRANTY

© INDIVIDUALLY BOXED IN FOUR COLOR SLEEVE

® 6 TO A MASTER CARTON

8-24 - 8 Track Case - Holds 24

8-40 - 8 Track Case - Holds 40 qocka xev)

AC 30 - Cassette Holds 30

AC 60 - Cassette Case Holds 60 (ocka ke

M 24 - 8 Tr. Revolving Carousel - Holds 24
MC 36 - Cassette Revolving Carousel Holds 36

Available in Black, Ginger Brown, Tan (Specify Color)

st cosT
20.95 7.89eq.
2595 9.99eq.
20.95 7.89ea.
25.95 9.99eq.
18.95  6.99ea.
18.95  6.99ea.

REPEAT OF A SELL OUT!

5.C60's
] R

The Hottest tape promotion you can buy for the Holidays:

RECOTON
RAINBOW
5 PACK

DC12 - Holds 50 LP Records

8 TRACK

Cassettes

45’s

13.95 6.75

LEBO WOOD CASES AT SUPER PRICES

LIST cosT
TA53-Holds 15 Cartridges 12.95 6.25
TAS55 - Holds 24 Cartridges 14.95 7.19
TA97 - Holds 36 Cartridges 19.95 8.95

TA63 - Holds 30 Cassettes

1180 - Holds 120 45°s or 20
Reel to Reel Tapes

Cases Feature: Wood Construction, Snap Lock, Individual Lines Compartments For Tapes. Individually Boxed.

12.95 6.25

12.95 6.25

5 C90’
S Cassettes In A $ 7;
Plastic Storage Unit 2. — e
N
VI } v
1 £ -
{ { };} e ,
4.5 ‘ MEMOREX | 3.1
\ Quality audiorecordingtape o
CASSETTE \ ®)| andaccessories. { 8 TRACK
€90 3-PACK 90 MIN. 2 PACK
PROMO Limited Quantities PROMO.

7" Greenuoo0). . ... 17.%
10" Greenwoo). .. ........ 32-%0
12" Greensoo). . ... ovvn .. 23.%°
7" White Glossyz.s0. . . . . 45.%
12" White Glossy.000. . .. 27.%
7' White Plainezso. . .. ... 29.%°
12" White w/Poly Insert s00). 37.5°

Attn: Radio Stations, Disc. Jockeys, & dealers:
GREEN OR WHITE SLEEVES

LP Poly Sleeves
12" Heavy Wt. Poly Plain 1,000

AVAILABLE NOW!

.. %37.%°
12" Heavy Wt. Poly Imprinted 1,000 *47.%°

ENTDIC VIDEO

SUPER AVILYN VIDEO CASSETTES
VHS - 4 HR. TAPE

on

M

Fits:
RCA - Selectavision
Sylvania
JVC
Panasonic
GE
Quasar
Magnavox
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Billboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

ERIC CLAPTON—Promises (RS0)
QUEEN-Bicycle Race/Fat Bottomed Girls (Elektrz)

ANDY 61BB—Our Love (RS0)

D—Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS--The two
products registering the great-
est proportionate upward
movement on the station's’
playlist; as determined by sta-
tion personnel.
BREAKOUTS--Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

FIREFALL—Strange Way (Atlantic)
AN MATTHEWS —Shake It (Mushroom)
LINDISFARNE—Run For Home (Atco)

* PRIME MOVERS:

() CHIC—-Le Freak (Atlantic)

(D) ALICIA BRIDGES—| Lave The Night Life
(Polydor)

(D) VILLAGE PEOPLE—Y.M.C A. (Casablanca)

BREAKOUTS

NICOLETTE L ARSON—Lotta Love (Warner
Brothers)

GERRY RAFFERTY—Home And Dry (UA)

POINTER SISTERS—Fire (Planet)

KHI-LA
® FIREFALL—Strange Way (Atlantic)
L]

D ALICIABRIDGES—| Love The Night Life
(Polydor) 17-7

D CHIC—Le Freak (Atlantic) 26-17
KRTH (FM)-LA
® NICOLETTE LARSON—Lotta Love (WB)
o AN MATTHEWS—Shake It (Mushroom)
D* VILLAGE PEOPLE-YM.C A (Casablanca)
137

D CHANAKHAN—I'm Every Woman (WB) 27-
22

KA-LA

© POINTER SISTERS-Fire (Planet)

® GERRY RAFFERTY—Home & Dry (UA)

* PAULDAVIS—Sweet Life (Bang) 24-18
D# CHIC—LeFreak (Atlantic) 20-10
KEZY—Anaheim

® EAGLES—Please Come Home For

Christmas (Asylum)
o CAT STEVENS—BadBreaks (A&M)

 LINDARONSTADT-Ooh Baby Baby
(Asylum) 11-6

* QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 12-7

KCBQ—San Diego
De CHAKA KHAN-I'm Every Woman (WB)

® QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

D* CHIC-Le Freak (Atlantic) 21-15

 LINDARONSTADT—-0oh Baby Baby
(Asylum) 12-8

KFXM—San Bernardino

® ACEFREHLEY—New York Groove
(Casablanca)

De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)

+ DR. HOOK—Sharing The Night Together
(Capitol) 8-3

+ BEE GEES—Too Much Heaven (RSO) 15-8
KERN—Bakersfield

KCBN—Reno

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (11/30/78)

PRIME MOVERS-NATIONAL

BEE GEES—Too Much Heaven (RS0)

(D) CHIC—Le Freak (Atlantic)
BILLY JOEL—My Life (Columbia)

KYNO—Fresno

o NONE

L]
D CHIC—Le Freak (Atlartic) 28-15

* BEEGEES—TooMuch deaven (RS0) 23-13
KOPA—Phoenix

® CAT STEVENS—Bad Braks (A&M)

® ERIC CLAPTON--Prom ses (RSO)
Dx glzlll.gGE PEOPLE-Y.M C.A. {Casablznca)

D# CHIC—Le Freak (Atlant ) 21-19
KTKT—-Tucson

® NICOLETTE LARSON—L3tta Love (WB)

© |AN MATTHEWS —Shakeslt (Mushroom)

* glauljscz PEOPLE-Y.M.2 A, (Casablanca)

* BILLY JOEL-My Life (Celumbia) 15-7
KQEO-Albuquerque
© KENNYLOGGINS—Easy Jriver (Columbia)

© EDDIE MONEY-You Realy Got A Hold On
Me(Columbia)

D CHIC-Le Freak (Atlantics 34-15
* BILLYJOEL-My Life (Comsmbiz) 15-5
KENO-—Las Vegas

© OLIVIANEWTON-JOHN-» Littl2 More Love
(MCA)

[ ]

* AL STEWART—Time Passases (Arista) 10-6
D+ CHIC—Le Freak (Atlantick28-20
KFMB—San Diego

® PAUL STANLEY—Hold Me, Touch Me
(Casablanca)

© LINDISFARNE—Run For Harne (Atco)
* BILLY JOEL—My Life (Columbia) 16-11
* TOTO~Hold The Line (Columbia)5-1

Pacific Northwes: Region

® TOP ADD ONS-

POINTER SISTERS—Fire (Planat)

IAN MATTHEWS—Shake It (Mu hroorw)

MELISSA MANCHESTER—Don'8Cry 0 5t Loud
(Arista)

* PRIME MOVERS

CHIC—Le Freak (Atlantic)
BEE GEES—Too Much Heaven (FS0)
EARTH, WIND & FIRE—September (ARC)

BREAKOUTS:

NICOLETTE LARSON—Lotta Love "Warner
Brothers)

BLUES BROTHERS —Soul Man (Atantic)

GERRY RAFFERTY—Home And Orys(UA)

KFRC—-San Francisco

© BLUES BROTHERS—Soul Man sAtlantic)
°

* EgRTH,NIND& FIRE—September (ARC)
26-10

D* CHIC-Le Freak (Atlantic) 13-4
KYA—San Francisco

o NONE

[ ]

* tI:;RS-My Best Friend's Girl (Elaktra) 19-

* ANDY GIBB—Our Love (RSO) 25-19
KLUIV—San Jose

® BILLY JOEL—My Life (Columbia)

® CHICAGO ~Alive Again (Columbig)

* TOTO-Hold The Line (Columbia»15.5

* BEEGEES—EO Much Heaven (RR0) 25-16
KROY—Sacramento

o CARS—My Best Friend's Girl (Elektra)
o OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

* CHICAGO—Alive Again (Columbia) 11.7
% ELTONJOHN—Part-Time Love (MCA) 14-
10

® ACEFREHLEY-New York Groove
(Casablanca)

© QUEEN—Bicycle Race/Fat Bottom ed Guls
(Elektra)

D% CHIC—LeFreak (Atlantic) 13-3
* ANDYGIBB-Our Love (RS0) 18-1-

® NONE

+ BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 8-1

+ BEEGEES—Too MuchHeaven (RS0) 22-15
KGW-—Portland

‘® POINTER SISTERS—Fire (Planet)

® AN MATTHEWS—Shake It (Mushroom)

* RITACOLLIDGE—Love Me Again (A&M) 9-4

* BILLY JOEL-My Life (Columbia) 10-5
KING—Seattle

® MELISSA MANCHESTER-Don't Cry Out
Loud (Arista)

® GERRY RAFFERTY—~Home And Dry (UA)

* BILLYJOEL-MyLife (Columbia) 9-3

* EAR'I'BH, WIND & FIRE-September (ARC)
24-1

KJRB-Spokane

© CAPTAIN & TENNILLE-You Need AWoman
(A&M)

® EAGLES—Please Come Home For
Christmas (Asylum)

* EARTH, WIND & FIRE—-September (ARC)
24-20

* TOTO-Hold The Line (Columbia) 12-6
KTAC—Tacoma

® NICOLETTE LARSON—Lotta Love (WB)

o AN MATTHEWS—-Shake It (Mushroom)

* ELTON JOHN~Part-Time Love (MCA) 23-
18

* BEE GEES-Too Much Heaven (RS0) 24-19
KCPX—Sait Lake City

© NICOLETTELARSON-Lotta Love (WB)
® POINTER SISTERS—Fire (Planet)
D« VILLAGE PEOPLE-Y.M.C A. (Casablanca)
18-9

* BEE GEES—Too Much Heaven (RS0) 19-12
KRSP—Salt Lake City

© OLIVIANEWTON-JOHN—A Little More Love
(MCA)

© NICOLETTE LARSON— Lotta Love (WB)
* TOTO-Hold The Line (Columbia) 19-15

* BARBRA STREISAND/NEIL DIAMOND—You
Don’t Bring Me Flowers (Columbia) 7-1

KTLK—Denver

® JUSTIN HAYWARD —Forever Autumn
(Columbia)

® NICOLETTE LARSON~Lotta Love (WB)
Dx CHIC-LeFreak (Atlantic) 28-23

* BEEGEES—Too Much Heaven (RSO) 14-6
KIMN-Denver

e NOLIST

*

North Central Region

ERIC CLAPTON—Promises (RS0)
ANDY GIBB—Our Love (MCA)
ELTON JOHN—Part-Time Lave (MCA)

* PRIME MOVERS:

BEE GEES—Too Much Heaven (RS0)
(D) CHIC—Le Freak (Atlantic)
TOTO—Hold The Line (Columbia)

BREAKOUTS

(D). DAN HARTMAN—Instant Replay (Blue Sky)
NICOLETTE LARSON—Lotta Love (Warner
Brothers)
OLIVIA NEWTON-JOHN—A Little Mare Love
(MCA)

CKLW -~ Detroit

o ANDY GIBB—Our Love (RSO)

[ ]

+ BEE GEES—-Too Much Heaven (RS0) 30-13
* TOTO-Hold The Line (Columbia) 19-8

WDRQ-Detroit

BREAKOUTS-NATIONAL

OLIVIA NEWTON-JOHN—A Little More Love (MCA)
GERRY RAFFERTY—-Home & Dry (UA)
NICOLETTE LARSON—Lotta Love (Warner Brothers)

WPEZ—Pittsburgh

KAKC—Tuisa

o ERIC CARMEN —Change Of Heart (Arista)

© RONNIE LAWS—Love IsHere (UA)

* BILLY JOEL—My Life (Columbia) 21-16
D+« CHIC—Le Freak (Atiantic) 8-1
WTAC—Flint

® ACEFREHLEY—New York Groove
(Casablanca)

® LINDISFARNE—Run For Home (Atco)

D+ VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
22-16

D# CHIC-Le Freak (Atlantic) 12-4
2.9 (WZZR-FM)—Grand Rapids

® BILLY JOEL—My Life (Columbia) 20-13

© |AN MATTHEWS—Shake It (Mushroom)

* BEE GEES—Too Much Heaven (RSO) 26-16

* BILLY JOEL—My Life (Columbia) 20-13
WAKY—Louisville

® NICOLETTE LARSON~Lotta Love (WB)
°
* BILLY JOEL~My Life (Columbia) 22-12

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 17-8

WBGN—Bowling Green

© BLUES BROTHERS—Soul Man (Atlantic)

® EAGLES—Please Come Home For
Christmas (Asylum)

* BEEGEES—Too Much Heaven (RS0) 19-14
D* CHIC~Le Freak (Atlantic) 23-15

WGCL~Cleveland
L

o DANHARTMAN—Instant Replay (Blue Sky)

o ELTONJOHN=Part.Time Love (MCA)

* BEEGEES—Too Much Heaven (RS0) 21-15

* AMBROSIA—How Much I Feel (WB) 16-10
WZZP—Cleveland

® RICKJAMES—Mary Jane (Gordy)

® GERRY RAFFERTY—Home And Dry (UA)
D# CHIC—Le Freak (Atlantic) 20-10

* TOTO-Hold The Line (Columbia) 21-13
Q-102 (WKRQ-FM) —Cincinnati

© OLIVIANEWTON-JOHN-A Little More Love
(MCA)

© EARTH, WIND & FIRE—September (ARC)
D+ CHIC—LeFreak (Atlantic) 31-23

* ACEFREHLEY—New York Groove
(Casablanca) 22-15

WNCI—Columbus

® SWITCH—There'll Never Be (Gordy)

© HEART-Straight On (Mushroom)

* ANDYGIBB—Our Love (RSO} 16-10
D CHIC—LeFreak (Atlanticy9-5
WCUE-Akron

o POINTER SISTERS—Fire (Planet)
o NICOLETTELARSON—Lotta Love (W8)
* BILLYJOEL~My Life (Columbia) 16-3
D# CHIC~Le Freak (Atlantic) 17.7
13-Q (WKTQ)—Pitsburgh

® ERIC CLAPTON—Promises (RSO)
© AN MATTHEWS—Shake It (Mushroom)

* EARTH, WIND & FIRE-September (ARC)
28-20

+ BEE GEES—Too Much Heaven (RS0) 10-6

www.americanradiohistorv.com

® LIVINGSTON TAYLOR-I Will Be In Love
With You (Epic)

® ERIC CLAPTON—Promises (RS0)
+ BEEGEES—Too Much Heaven (RS0) 18-10
* TOTO-Hold The Line (Columbia) 21-15

Southwest Region

® TOP ADD ONS:

(D) CHIC—Le Freak {Atlantic)
HOT CHOCOLATE—Every 1's A Winner
(Infinity)
ERIC CLAPTON—Promises (RS0)

* PRIME MOVERS,

BEE GEES—Too Much Heaven (RSO)
(0) VILLAGE PEOPLE—Y M.C.A. (Casablanca)
BILLY JOEL—My Life (Columbia}

BREAKOUTS:

GERRY RAFFERTY—Home And Ory (UA)

OLIVIR NEWTON-JOHN—A Little More Love
(MCA)

NICOLETTE LARSON—Lotta Love (Warner
Brothers)

KILT—Houston

® OLIVIANEWTON-JOHN—A Little More Love
(MCA)

® GERRY RAFFERTY—Home & Dry (UA)

D« CHERYLLYNN—-Got ToBe Real (Columbia)
21-10

* BEE GEES—TooMuch Heaven (RS0) 20-6
KRBE~Houston

o NOLIST

°

*

*
KLIF-Dallas

® NICOLETTE LARSON-Lotta Love (WB)
® ERIC CLAPTON—Promises (RSO)
+ BEEGEES—Too Much Heaven (RS0) 22-14

* ALICE COOPER—How You Gonna See Me
Now (WB) 28-16

KNUS-FM-Dallas

® LIVINGSTON TAYLOR~| Will Be In Love
With You (Epic)

o ERIC CARMEN—Change Of Heart (Arista)

* FIREFALL-Strange Way (Atlantic) 22-14

* PAULDAVIS—Sweet Life (Bang) 23-13
KFIZ-FM (2-97)—Ft. Worth

o CHICAGO—Alive Again (Columbia)
® FIREFALL-Strange Way (Atlantic)
* THEWHO--Who Are You (MCA) 12-6

* PABLO CRUISE-Don't Want To Live
Without It (A&M) 10-5

KINT-E! Paso

® NICOLETTE LARSON-Lotta Love (WB)
® HEART—Straight On (Mushroom)

Dx VII.LgGE PEOPLE-Y.M.CA. (Casablanca)
28-1

Dx SEI.VESTER—You Make Me Feel (Fantasy)
20-11

WKY—0Oklahoma City

De CHIC—Le Freak (Atlantic)
® EARTH, WIND & FIRE—September (ARC)
* BILLY JOEL—My Life (Columbia) 17-8
* CHICAGO-Alive Again (Columbia) 17-8
KTFX-Tulsa

® OLIVIANEWTON-JOHN-ALittle More Love
(MCA)

© DOBIE GRAY~-Can You Do It (Infinity)

* LINDA RONSTADT—(oh Baby Baby
(Asylum) 16-13

D* CHIC-LeFreak (Atlantic) HB-15
KELI-Tulsa

© NICOLETTE LARSON—Lotta Love (WB)

® JUSTIN HAYWARD~Forever Autumn
(Columbia)

D% CHIC-LeFreak (Atlantic) 23-10
* BILLY JOEL—-My Life (Columbia) 11-5
WTIX~-New Orleans

® TOTO~Hold The Line (Columbia)
® GERRY RAFFERTY—~Home And Dry (UA)

D* VILLAGE PEOPLE-Y.M.CA. (Casabanca)
1711

* CHIC—LeFreak (Atlantic)6-4
WNOE—New Orleans

® NICOLETTE LARSON—Lotta Love (WB)

® POINTER SISTERS—Fire (Planet)

* CHIC—LeFreak (Atiantic) 28-16

* BILLYJOEL—My Life (Columbia) 18-8
KEEL—Shreveport

® HOTCHOCOLATE—Every 1's AWinner
(Infinity)

De CHIC—Le Freak (Atlantic)
D+ VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
2120

* BEEGEES-Too Much Heaven (RS0) 2514

Midwest Region

® TOP ADD ONS

TOTO—Hold The Line (Columbia)
BOB SEGER—We've Got Tonight (Capitol)
CHICAGO—Alive Again (Columbia)

'

* PRIME MOVERS

BILLY JOEL—My Life (Columbia)

BEE GEES—Too Much Heaven (RS0}

PABLO CRUISE—Don't Want To Live Without It
(AGM)

BREAKOUTS:

JEFFERSON STARSHIP—Light The Sky On Fire
(Grunt)

GERRY RAFFERTY—Home And Ory (UA)

BLUES BROTHERS ~Soul Man (Atlantic)

WLS—Chicago

o CHICAGO-Alive Again (Columbia)

L]

* AMBROSIA—How Much| Feel (WB) 12-8

* BILLY JOEL—My Life (Columbia) 26-14
WEFM—Chicago

® ALICECOOPER—How You Gonna See Me
Now (WB)

* ALSTEWART-Time Passages (Arista) 21-
12

* BEE GEES—Too Much Heaven (RS0) 15-6
WROK-Rockford

® TOTO-Hold The Line (Columbia)

o BOB SEGER—We've Got Tonight (Capitel)

* FIREFALL-Strange Way (Atlantic) 17-12

* BILLYJOEL—My Life (Columbia) 21-13
(Continued on page 32)

De MUSIQUE-in The Bush (Prelude)
o OLIVIANEWTON-JOHN-A Little More Love
(MCA)

* BILLY JOEL—My Life (Columbia) 20-13
* V!"LLGGE PEOPLE-Y.M.C.A. (Casablanca)
15-1

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written

permission of the publisher.
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[ (Aol AND THE
TO ANNOUNCE AN DEBU'I' AI.BUM
EXCITING NEW
REI.A'I'IONSHIP WITH
SIMON SOUSSAN'’S
HAREM RECORDS

As a producer, writer and arranger, Simon Soussan
has blazed a brilliant international trail of disco hits for
Patti Brooks, Leroy Gomez and Shalamar. He's responsible
for Patti Brocks' “After Dark? the #1 Disco, Top 5 R&B

and Pop hit from “Thank God It's Friday.” And he’s the power
behind Patti’'s newest album, “Our Ms. Brooks’
Now with Arpeggio, Simon Soussan and Harem Records
are heading fcr the top of the Disco charts.

PLAY...

PD-1-6180

NOW TO HEAR
THE HITS, ALL
YOU HAVE TO DO

IS “LET THE
MUSIC PLAY”

Produced by Simon Soassan

ON POLYDOR
RECORDS & TAPES

/

POLYDOR INCORPORATED
= APOIYCRAM COMPANY

Distributed by Polygram Destribution, inc

®
L
Pl acyg (

Write or call your local Polygram Distribution office for displays or other promotion items.
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WIFE-Indianapolis

® TOTO-Hold The Line (Columbia)
® ERIC CLAPTON-Promises (RSO}
Dx V;LgAGEPEDPLE-Y.M.CA(CasabIanca)
17-

D% CHIC-Le Freak (Attantic) 10-4
WNDE-Indianapolis

© LINDISFARNE—Run For Home (Atco)

® TOTO-Hold The Line (Columbia)

* BEEGEES—Too Much Heaven (RS0) 27-14

* BILLY JOEL~My Life (Columbia) 25-11
WOKY—Milwaukee

® K.C.& THE SUNSHINE BAND—Who Do You
Love (TK)

® BOB SEGER-We've Got Tonight (Capitol)
* FIREFALL-Strange Way (Atlantic) X-28
* PAUL DAVIS—Sweet Life (Bang) X-29

WZUU-FM—Milwaukee

© JEFFERSON STARSHIP~Light The Sky On
Fire (Grunt)

© GERRY RAFFERTY-Home And Dry (UA)

D« ALICIABRIDGES~| Love The Night Life
(Polydor) 14-6

* TOTO-Hold The Line (Columbia) 10-3
KSLQ-FM -St. Louis

® ROSEROYCE—Love Don't Live Here
Anymore (Whitfield)

® EARTH, WIND & FIRE—September (ARC)

* BEE GEES-TooMuch Heaven (RS0) 29-15

* BILLY JOEL—My Life (Columbia) 23-7
KXOK-St. Louis

® NONE

* PABLO CRUISE-Don't Want To Live
Without 1t (A&M) 29-25

* ERICGCARMEN—Change Of Heart (Arista)
20-1

KIOA-Des Moines

® TOTO-Hold The Line (Columbia)
De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
* ANDY GIBB—Our Love (RS0) 23-16
* BILLYJOEL-My Life (Columbia) 13-6
KOWB -Minneapolis

® JUSTIN HAYWARD - Forever Autumn
(Columbia)

o HEART-Straight On (Mushroom)

* BILLYJOEL-My Life (Columbia) 10-3

* TOTO-Hold The Line (Columbia) 25-19
KSTP-Minneapolis

o NONE
°

* PABLOCRUISE-Don't Want ToLive
Without It (A&M) 22-13

* BEEGEES—Too Much Heaven (RS0) 17-8
WHB—Kansas City

® EAGLES—Please Come Home For
Christmas (Asylum)

® BLUESBROTHERS~Soul Man (Attantic)
* BILLY JOEL~My Life (Columbia)4-2

* VILLAGE PEOPLE—Y.M.C.A (Casablanca)
74

KBEQ—Kansas City

© OLIVIANEWTON-JOHN-A Little More Love
(MCA)

[ ]

 BEEGEES—Too Much Heaven (RS0) 25-15

* TOTO—Hold The Line (Columbia) 24-14
KKLS—Rapid City

o ERIC CLAPTON—Promises (RSO)
[ ]
# BILLY JOEL—My Life (Columbia) 23-19

* OLIVIANEWTON-JOHN-A Little More Love
(MCA)HB-23

KQWB-Fargo

© NICOLETTE LARSON-Lotta Love (WB)

® ACE FREHLEY—New York Groove
(Casablanca)

* BILLY JOEL—My Life (Columbia) 20-7
+ BEEGEES—TooMuchHeaven (RS0)33-9

KLEO—Wichita

WDRC-Hartford

© KENNYROGERS—The Gambler (UA)

o BOB SEGER-We've Sot Tonight (Capitol)
* BEEGEES—TooMucn Heaven (RS0) 199
* BILLYJOEL-My Life(Columbia) 16-8

Northeast Region

® TOP ADD ONS:

BEE GEES—Too Much Heaven (RSO)
ANDY GIBB—Our Love (RS0)
ACE FREHLEY—New Yors Groove (Casablanca)

% PRIME MOVERS

TOTO-Hold The Line (¥0lumbia)

(D) VILLAGE PEOPLE-Y.M.T.A. (Casablanca)
(D) ALICIA BRIDGES— Love The Night Life
(Polydor)

BREAKOUTS

IAN MATTHEWS—Shake it (Mushroom)

OLIVIA NEWTON-5OHN- Little More Lave
(MCA)

HOT CHOCOLATE—Every 1's A Winner
(Infinity)

WABC - New York

® BEE GEES—Too Much Heavan (RSO)
® ANDYGIBB—Our Love (RSO)

* DR.HOOK—Sharing The Hight Together
(Capitol) 21-9

D* ALICIABRIDGES~1Love The Night Life
(Polydor) 15-6

93-X—New York

® HOTCHOCOLATE-Every 1'sAWinner
(Infinity)

°
* TOTO-Hold The Line (Col 4mbia) 30-22

* QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 2113

WPTR-Albany
® GERRY RAFFERTY-Home & Dry {UA)
© |AN MATTHEWS - Shake It (Mushroom)

D# VILLAGE PEOPLE-Y.M.CA (Casablanca)
26-20

* EARTH, WIND & FIRE—Septzmber (ARC)
HB-25

WTRY-Albany

© NICOLETTE LARSON—Lotta Love (WB)

o CHAKAKHAN-I'm Every Woman (WB)

+* TOTO-Hold The Line (Columbia) 22-12

* BILLY JOEL-My Life (Colunbia) 11-4
WKBW-Buffalo

e NONE

[ ]

* TOTO-Hold The Line (Columbia) 14-7
D CHIC-Le Freak (Atlantic) 24 14
WYSL-Buffalo

® ). GEILSBAND—One Last Kiss (EMI)}

© QUTLAWS-Take It Anyway You Want It
{Arista)

* QUEEN-Bicycle Race/Fat Bortomed Girls
(Elektra) 19-11

* TOTO-Hold The Line (Columbza) 9-5
WBBF—Roachester
De CHIC—Le Freak (Atlantic)

® LINDA RONSTADT—Ooh Baby Eaby
(Asylum)

D VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
23-18

D ALICIABRIDGES- | Love The Night Life
(Polydor) 31-19

WRKO—Boston
® OLIVIA NEWTON-JOHN-A LittleMore Love
(MCA)

® |AN MATTHEWS—Shake It (Mushroom)
* VILLAGE PEOPLE-Y.M.C.A (Casablanca)
10-4

* BARBRASTREISAND/NEIL DIAMDND -You
Don't Bring Me Flowers (Columbia) 7-3

WBZ-FM—Baston
® HALL& OATES—|Don't Want To Lose You
(RCA)

® PAUL DAVIS—Sweet Life (Bang)
* NONE
*
F-105 (WVBF)—Boston
o ERIC CARMEN-Change Of Heart (Arista)
® TOTO-Hold The Line (Columbia}
* BILLY JOEL-My Life (Columbia) 13-7

* DR.HOOK-Sharing The Night Tog:ther
(Capitol) 169

® ACE FREHLEY-New York Groove
(Casablanca)

© EARTH, WIND & FIRE-September (ARC)
D* VILLAGE PEOPLE-Y.M.C A (Casablanca)
21-14

* BILLY JOEL-My Life (Columbia) 17-7
WPRO (AM)—Providence

® MNolist

WPRO-FM —Providence

® ACE FREHLEY—New York Groove
(Casablanca)

o ERIC CLAPTON—Promises (RSO)

D* ALICIABRIDGES—| Love The Night Life
(Polydor) 51

* TOTO-Hold The Line (Columbia) 16-11
WICC—Bridgeport

© POINTER SISTERS—Fire (Planet)

® HALL & OATES—I Don't Want To Lose You
(RCA)

* BEE GEES—Too Much Heaven (RSO) 11-8
D% CHIC-LeFreak (Atlantic) 17-6

Mid-Atlantic Region

@ TOP ADD ONS:

ERIC CLAPTON--Promises (RS0)
(D) VILLAGE PEOPLE-Y.M.C A. (Casablanca)
TOTO~Hold The Line (Columbia)

* PRIME MOVERS:

EARTH, WIND & FIRE-September (ARC)
CHICAGO-Nlive Again (Columbia)
AL STEWART-Time Passages (Arista)

BREAKOUTS

EAGLES -Please Come Home For Christmas
(Asylum)

OLIVIA NEWTON JOHN-A Little More Love
(MCA)

TALKING HEADS-Take Me To The River (Sire)

WEIL—Philadelphia

De VILLAGE PEOPLE-Y.M.C.A (Casablanca)
® ERIC CLAPTON-Promises (RSO)
* ALSTEWART-Time Passages (Arista) 15-
12

* CHICAGO-Ative Again (Columbia) 17-11

WIZD-Philadelphia

0 CHIC-LeFreak (Atlantic)
o BOB SEGER—We've Got Tonight (Capitol)

* LINOARONSTADT—0oh Baby Baby
(Asylum) 17-13

* BEE GEES—Too Much Heaven (RS0) 157
WIFI-FM - Philadelphia

® EAGLES-Please Be Home For Christmas
(Asylum)

® ERIC CLAPTON-Promises (RSO}
* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
29-24

O# CHAKAKHAN-I'm Every Woman (WB) 30-
25

WPGC—Washington

o EAGLES—Please Come Home For
Christmas (Asylum)

® OLIVIANEWTON-JOHN—A Little More Love
(MCA)

* VIGI.LAGE PEOPLE-Y.M.C.A. (Casablanca)
167

* EARTH, WINO & FIRE-September (ARC)

21-15
WGH-Norfotk

e NONE

°
* TOTO-Hold The Line (Columbia) HB-12
D* CHERYLLYNN-Got To Be Real (Columbia)

10-6

WCAQ-Baltimore

© TALKING HEADS—Take Me To The River
(Sire)

® ERIC CLAPTON-Promises (RSO}

* BILLY JOEL—My Life (Columbia) 13-3

* ERIC CARMEN-Change Of Heart (Arista)
13-3

es Radio Action

Based on station playlists through Thursday (11/30/78)

WYRE—Annapolis

WOAM -Miami

Ploylist Top Add Ons @
Playlist Prime Movers

WLAC-Nashville

© NICOLETTELARSON-Lotta Love (WB)

® ERIC CLAPTON—Promises (RSO)
D* CHIC—LeFreak (Atlantic) 10-1
D CHANSON-Don't Hold Back (Ariola) 25-19
WLEE-Richmond

® BOBSEGER-We've got Tonight (Capitol)

o ERIC CLAPTON—Promises (RSO}

* EARTH, WIND & FIRE-September (ARC)
2315

+ BEEGEES—Too Much Heaven (RS0) 13-5
WRVQ—Richmond

® HOTCHOCOLATE—Every 1's AWinner
(Infinity)

e TOTO-Hold The Line (Columbia)
* BILLY JOEL-My Life (Columbia) 14-8
Dx v;u.ucz PEOPLE—Y.M.C.A. (Casablanca)
19-11

WKBO—Harrisburg

® LEIF GARRETT - Was Made For Dancing
(ScottiBrothers)

® KENNYROGERS—The Gambler (UA)
* BEEGEES—Too Much Heaven (RS0) 19-7

* LINDA RONSTADT-Och Baby Baby
(Asylum) 21-10

WAEB—Allentown

® EARTH, WIND & FIRE-September (ARC)
® PAUL DAVIS—Sweet Life (Bang)

* HEART-Straight On (Mushroom) 29-26
* |AN MATTHEWS—Shake It (Mushroom)

Southeast Region

® TOP ADD ONS

NICOLETTE LARSON=Lotta Love (Warner
Brothers)

QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

CHAKA KHAN—I'm Every Woman (Warner
Brothers)

* PRIME MOVERS

BEE GEES—Too Much Heaven (RSO)
(D) CHIC~Le Freak (Atlantic)
BILLY JOEL—-My Life {Columbia)

BREAKOUTS

NIGEL OLSSON-Dancin’ Shoes (Bang)

IAN MATTHEWS —Shake It (Mushroom)

EAGLES—Piease Come Home For Christmas
(Asylum)

WQXi—Atlanta

De CHERYLLYNN-Got To Be Real (Columbia)

De CHAKAXHAN-|'m Every Woman (WB)

[ ]
D« CHIC~Le Freak (Atlantic) 3-1

* BEE GEES—Too Much Heaven (RS0) 23-16
WMJX (36X)—Miami

o QUEEN-Bicycie Race/Fat Bottomed Girls
(Elektra)

De CHERYL LYNN—Got To Be Real (Columbia)}

+* DR. HOOK—Sharing The Night Together
(Capitol) 18-10

* BEEGEES—Too Much Heaven (RS0) 14-2
Y-100 (WHYI-FM)—Miami

De CHAKA KHAN-I'm Every Woman (WB)

© POINTER SISTERS—Fire (Planet)

* GINO VANNELLI-1Just Wanna Stop (A&M)
16-7

* BEEGEES-Too Much Heaven (RS0) 10-4
WLOF—0rlando

© KENNY LOGGINS—Easy Driver (Columbia)
© NIGEL OLLSON—Dancin’ Shoes (Bang)
* BEE GEES—Too Much Heaven (RS0) 22-10
D% CHIC-Le Freak (Atlantic) 14-7
Q-105 (WRBQ-FM)-Tampa

De DAN HARTMAN-instant Replay (Blue Sky)
o BOB SEGER—We've Got Tonight (Capitol)
* BEEGEES—Too Much Heaven (RS0) 19-4

D* CHIC-Le Freak (Atfantic) 10-2

BJ-105 (WBJW-FM)—Orlando

® NIGEL OLLSON-Dancin’ Shoes (Bang)

® ELTON JOHN—Part-Time Love (MCA)

D* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
11-2

D# CHIC-Le Freak (Atlantic) 8-1
92.Q—Nashville

® MELISSAMANCHESTER-Don't Cry Out
Loud (Arista)

© HOTCHOCOLATE—Every 1'sAWinner
(Infinity)

D#* CHIC—Le Freak (Atlantic) 20-9
+ BILLY JOEL—My Life (Columbia) 15-14
WHBQ- Memphis

© NIOCLETTE LARSON- Lotta Love (WB)
© BLUES BROTHERS—Soul Man (Atlantic)

D& BARRYWHITE—Your Sweetness Is My
Weakness (20th Century) 29-15

* BEE GEES—Too Much Heaven (RS0) 30-8
WFLI—Chattanooga

@ TOTO—Hold The Line (Columbia)

 ELTONJOHN—Part-Time Love (MCA)

* BEEGEES—TooMuch Heaven (RS0) 10-2

* CHICAGO—Alive Again (Columbia) 16-7
WRJZ—Knoxville

® NICOLETTELARSON- Lotta Love (WB)

© ACE FREHLEY—New York Groove
(Casablanca)

® NIGEL OLLSON-Dancin’ Shoes (Bang)

[ ]

* TOTO-Hold The Line (Columbia) 18-10

* ANOYGIBB-Our Love (RS0) 11-6
WAIV-Jacksonville

o QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

© MARSHALHAIN-Dancing In The City
(Harvest)

+ BEE GEES—Too Much Heaven (RSO) 12-7

* BOB SEGER-We've Got Tonight ( Capitol)
20-16

WMF)—Daytona Beach

® HOTCHOCOLATE-Every 1's AWinner
(Infinity)

De GENE CHANDLER-Get Down (20th
Century)

* JOECOCKER-Fun Time (Asylum) 19-9
* BILLYJOEL-My Life (Columbia) 27-14
WAPE-)acksonville

® EAGLES-Please Come Home For
Christmas (Asylum)

* BEEGEES-TooMuch Heaven (RS0) 8-2
* BILLYJOEL-My Life (Columbia)9-3
193 (WZGC-FM)— Atlanta

® NIGEL OLSSON-Dancin’ Shoes (Bang)

® EAGLES—Please Come Home For
Christmas/Funky New Year (Asylum)

D+ CHIC—Le Freak (Atlantic) 23-17
* POINTERSISTERS~Fire (Planet) 24-16
WBBQ—Augusta

o OLVIANEWTON-JOHN-ALittle More Love
(MCA)

© AN MATTHEWS-Shake It (Mushroom)

* BILLY JOEL—My Life (Columbia) 21-13
D CHIC—Le Freak (Atlantic) 15-10
WFOM—Atlanta

® LEIF GARRETT-| Was Made For Dancing
(Scatti Btothers)

* POINTER SISTERS—Fire (Planet) 28-22
D VILLAGEPEOPLE-Y.M C.A. (Casablanca)
116

WSGA—Savannah

® NICOLETTE LARSON—Lotta Love (WB)

o ERIC CLAPTON-Promises (RSO)

* BEEGEES—Too Much Heaven (RS0) 9.5

* BILLY JOEL—My Life (Columbia) 18-13
WFLB—Fayetteville

© NICOLETTE LARSON—Lotta Love (WB)
Oe CHERYLLYNN-Got To Be Real (Columbia)

* ROSEROYCE—Love Don't Live Here
Anymore (Whitfield) 28-17

* EARTH, WIND & FIRE—September (ARC)®
3228 .

www.americanradiohistorv.com

o QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

® HALL & OATES- | Don't Want To Lose You
(RCA)

* COOPER BROTHERS—The Dream Never
Dies (Capricorn) 28-24

* BEEGEES-Too Much Heaven (RS0) 27-22
WAYS—Charlotte

® ACE FREHLEY-New York Groove
(Casablanca)

® QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

* HOT CHOCOLATE—Every 1's AWinner
(Infinity) 28-21

* BEE GEES—TooMuch Heaven (RS0) 18-11
WKIX-Raleigh

® POINTER SISTERS—Fire (Planet)

© AN MATTHEWS—Shake It (Mushroom)

* BEEGEES—Too Much Heaven (RSO) AD-16

* EARTH, WIND & FIRE-September (ARC)
AD-18

WTMA—Charleston

® NICOLETTE LARSON-Lotta Love (WB)

De BARRY WHITE-Your Sweetness is My
Weakness (20th Century)

* BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 13-4

* TOTO~-Hold The Line (Columbia) 22-11
WORD-Spartanburg

De CHANSON-Don't Hold Back (Ariota)
o EARTH, WIND & FIRE—September (ARC)

Dx VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
28-20

D* CHIC—Le Freak (Atlantic) 27-14

* BEE GEES—TooMuch Heaven (RS0) 19-11
* ELTON JOHN—Part-Time Love (MCA) 26-
18

WGOW-Chattanooga

© DONNY & MARIE OSMOND—0n The Shelf
(Polydor)

® OLIVIANEWTON-JOHN-ALittle More Love
(MCA)

* CHICAGO - Alive Again (Columbia) 21-13
* ERIC CLAPTON~Promises (RSO) 24-15
WERC -Birmingham

® LEIF GARRETT—| Was Made For Dancing
(Scotti Brothers)

® BLUESBROTHERS—Soul Man (Atlantic)

* BEE GEES—TooMuch Heaven (RS0)13-8
D* CHIC~Le Freak (Atiantic) 19-14
WSGN-Birmingham

® NICOLETTE LARSON—Lotta Love (WB)
© KENNY ROGERS—The Gambter (UA)

D% VILLAGEPEOPLE-Y.M.C.A. (Casablanca)
1611

* LINDARONSTADT—00ohBaby Baby
(Asylum) 23-14

WHHY—Montgomery

® CAPTAIN & TENNILLE-You Need AWoman
Tonight (A&M)

® |AN MATTHEWS-Shake It (Mushroom)

 LINDA RONSTAOT—Ooh Baby Baby
(Asylum) 16-9

* BILLY JOEL-My Life (Columbia) 17-8
KARY-Little Rock

® ERIC CARMEN-Change Of Heart (Arista)

® TOTO-Hold The Line (Columbia)

# ALSTWEART-Time F;assages (Arista) 17-7

* FIREFALL~Strange Way (Atlantic) 154
WAIR-Winston-Salem

® NICOLETTE LARSON-Lotta Love (WB)
® |AN MATTHEWS—Shake It (Mushroom)
* BEE GEES-Too Much Heaven (RS0) 11-2

* HOTCHOCOLATE—Every 1's AWinner
(Infinity) 22-13

@ Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.



www.americanradiohistory.com

a label dedicated to
contemporary music...

presents
four new albums

BRIAN EN O MUSIC FOR FILMS  BRIAN ENO

N

ULTRAVOX : SYSTEMS OF ROMANCE

Produced by Brian Eno AN-7070

ULTRAVOX

Produced by Ultravox: Connie Plank, Dave Hutchins AN-7069

NO NEW YORK| 0 uew vork

Featuring

TEENAGE JESUS and the JERKS
CONTORTIONS
MARS

D.N.A.

JADE WARRIOR. o

WAY OF THE SUNS

R ey A\
A W N
M - Ll e
=
L e . i
~ax—~ == JADE WARRIOR
Produced by Tony Duhig and Jon Field AN 7068

NATIONALLY DISTRIBUTED BY ng

Order today from JEM—SOUTH FLAINFIELD, N.J.—201-753 6100 or JEM WEST—RESEDA, CALIF.—213-996-6754
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Billboard Album RadioAction |

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (11/29/78)

Top Requests/Airplay-National

BILLY JOEL-52nd Street (Columbia)

National Breakouts
GRATEFUL DEAD—Shakedown Street (Arista)

Top Add Ons-National

FM-Black Noise (Visa)

SAD CAFE—Misplaced Ideals (A&M)

JIM MORRISON—An American Prayer (Elekira)
CAT STEVENS—Back To Earth (A&M)

ERIC CLAPTON-Backless (RS0)
GINO VANNELLI-Brother To Brother (A&M)
VAN MORRISON-Wavelength (W.B.)

EMERSON, LAKE & PALMER- Love Beach (Atlantic)
QUEEN-Jazz (Elektra)
ALICE COOPER—From The Inside (W.B.)

KBP1-FM —Oenver (John Bradiey) KMOD-FM-Tulsa (Bill Bruin) WLVQ-FM—Columbus (Steve Runner) WSHE-FM—Ft. Lauderdale (Phil Hendrie) WUR-FM—New York (D. McNamara, L. Kleinman)
ADD ONS—The four key prod- ORRISD - - -
ucts added at the radio stations © VAN MORRISON—Wavelength (W.B.) ©  LIVINGSTON TAYLOR-3 Way Mirror (Epic) ®  AC-DC-If YouWant Blood (Atlantic) o TDDDRUNDGREN—Back To The Bars (Bearsville/  »  PETERTOSH—Bush Doctor (Rolling Stones)
listed: as determined by station N ® QUEEN—Jazz (Elekira) ® J.GEHLSBAND—Sanctuary (EMI/America) U ©  ALICE COOPER—From The Inside (W.B.)
personnel. ° ®  GRATEFUL DEAD—Shakedown Street (Arista) ® GRATEFUL DEAD—Shakedown Street (Arista) ® SADCAFE-Misplaced Ideals (A&M) ® CATSTEVENS—Back To Earth— (AGM)
TOP REQUESTS/AIRPLAY— * ® . GEILSBAND—Sanctuary (EM)/America) o © POCO—Legend (ABC) e GODLEY/CREME—L (Polydor)
et o )
L] 'a‘z‘ -
and airplay; as determined by *  BILLY JOEL-52nd Streeti Columbia) . % BILYOEL—52nd Sheet Columba) a ° nolns: Crazy Moon (RCA) _
station personnel. *  LINDARDNSTADT—Living In The U S A. (Asylum) #  LINDARONSTADT —Living In The U S.A. (Asylum) e B o *  GRATEFUL DEAD—Shakedown Street (Arista)
BREAKOUTS~Billboard Chart % ALSTEWART—Time Passages (Arista) % ERICCLAPTON—Backiess (RS0) i MY *  GEORGE THOROGOOD AND THE DESTROYERS—
Dept. s f Add O d ¥ X *  STYX—Pieces Of Eight (A&M) * BUFFET—YouHad ToBe There (ABC) Move It On Over (Rounder)
pt. summary o ns an #  FIREFALL- Elan (Atlantic} % BILLY JOEL—520d Street (Columbia) >
Requests/Airplay information KISW.AM—Seattle (Steve Slator) * YES-T i * UNDARONSTAOT—Living InThe U.SA. (Asylum) % GINOVANNELLI-BrotherTo Brother (A&M) R EMERSON LAKE EPALMER plove Beach
ormato (Atlantic) ) X (Atlantic)
to reflect greatest product ac- KBBC.FM—Phoenix (.0, WOVE-FM—Pittsburgh (John McGahan) *  TED NUGENT—Weekend Warriors (Epic)
R . | ® EMERSON, LAKE & PALMER—Love Beach —Phoenix (J.0. Freeman) *  BILLYJOEL—52nd Street (Columbia)
tivity at regional and national ) . ZETA-7(WORJ)-FM—0 dando (Gary Brown (MD))
| Y g (Atlantic) ®  NEIL DIAMOND—You Don't Bring Me Flowers - WOUR-FM—Syracuse/Utica (Jeff Chard)
evels. ©  GRATEFUL DEAD—Shakedown Street (Arista) (Columbia) ° ® SADCAFE—Misplaced Ideals(A&M)
W t R iOn © QUEEN—Jazz (Elektra) . . o TODO RUNDGREN—Back To The Bars (Bearsville/ ° z‘s‘:mmf"mw”lm-hbylonByBus
© GEORGETHOROGOOD ANP THE DESTROYERS— . o Warner)
eS efn eg Movelt0n Over (Rounder) ES . . . ® JIM MORRISON—An American Prayer (Elektra)
® TOP ADD ONS: ® FOTOMAKER-Vis-A-Vis (Aflantic) o . . ® PETERTOSH—Bush Ooctor (Rolling Stones)
FM—Black Noise (Visa) ® FM—BlackNoise (Visa) . *  BILLYJOEL-52nd Street (Columbia) . © JERRY JEFF WALKER—Jerry Jeff (Elekira)
GEORGE THOROGOOD AND THE * HEART-Dog & Butterfly (Portrait) #  NEILYOUNG—Comes A Time (Reprise) +* STEVE MARTIN—A Wild And Crazy Guy (W.B.) . ® SCRATCHBAND—-(KuckKuck)
DESTROYERS—Move It On Over (Rounder) % STYX—Pieces Of Eight (A&M) * BILLY JOEL—52nd Street (Columbia) %  KANSAS—Two For The Show (Kirshner) #  BILLY JOEL-52nd Street (Columbia) ©  THE WEREWOLVES—Ship Of Fools (RCA)
mm:?:)nson-mose Personal Friend * :nlccunoniaackless(RSO) *  FIREFALL—Elan (Mlantic) * QUEEN—.Jazz(EIektra) + JIMMY BUFFET—You Had To Be There (ABC) % GRATEFULDEAD—Shakedown Street (Arista)
MRS {ARE SIPALMERE Lovs Besch * TOTO—(Columbia) +  ERIC CLAPTON—Backless (RSO) WINE-FM—Milwaukee (M. Wolf /). Santoro) % GINOVANNELLI-Brother To Brother (A&M) * SAD CAFE—Misplaced Ideais (A&M)
(Atlanltic) KFIG-FM—Fresno (Art Farkas) KRST-FM—Albuguerque (Bob Shulman) ALICE COOPER—From The inside (W.B.) *  MOLLYHATCHET-(Epic) + ROBERTJOHNSON—Close Personal Friend

KLOS-FM—Los Angeles (Ruth Pinedo)

* % % % 00

ALICECOOPER—From The Inside (W.B.)

BLUE OYSTER CULT—Some Enchanted Evening
{Columbia)

GRATEFUL DEAD—Shakedown Street (Arista)

GEORGE THOROGOOD AND THE DESTROYERS—
Move It On Over (Rounder)

TOTO—(Columbia)
QUEEN-Jazz(Elektra)
AEROSMITH—Live Bootleg (Columbia)
NEIL YOUNG—Comes A Time (Reprise)

(Asylum)
GINO VANNELLI—Brother Tc Brother (AGM)

BREAKOUTS

ROBERT HOHNSON—Close Prrsonal Friend
(Infimty)

ALICE COOPER—From The Imside (WB )

QUEEN-Jazz (Elektra)

GRATEFUL DEAD—Shakedown Street (Arista)

KZEW-FM —Dallas (Doris Miller)

SPIRIT—Live Spirit (Potato)

QUEEN-Jazz (Elektra)
KANSAS—Two For The Show (Kirshner)

BREAKOUTS

SAD CAFE—Misplaced |deals (A&M)

GRATEFUL DEAD—Shakedown Street (Arista)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

ALICE COOPER—From The Inside (W.B.)

WABX-FM—Detroit (Joe Krause)

® TOP ADD ONS

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

SAD CAFE—Mispiaced Ideals (A&M)

LENNY WHITE—Streamline (Elektra)

RUSH—Hemispheres (Mercury)

ATOP REQUEST/AIRPLAY

BILLY JOEL—52nd Street (Columbia)

GINO VANNELLI-Brother To Brothes (A&M)
ERIC CLAPTON—Backless (RS0)

JIMMY BUFFETT—You Had To Be There (ABC)

WKDF-FM—Nashville (Aan Sheed)

® TOP ADD ONS

ALICE COOPER—From The Inside (W B.)

JIM MORRISON—An American Prayer {Elekira)
CAT STEVENS—Back To Earth (AGM)

PETER TOSH—Bush Poctor (Rolling Stones)

*TOP REQUEST/AIRPLAY:

BILLY JOEL—52nd Street (Columbia)
VAN MORRISON—Wavelength (W.B.)
ERIC CLAPTON—Backless (RSO)
LINDA RONSTADT—Living In The U.S.A

(Infinity)

©  LIVINGSTON TAYLOR-- 3 Way Mirror (Epic) o ROBERT JOHNSON—Close Personal Friend ©  PETERTOSH-Bush Doctor (Rolling Stones)
* TOP REQUEST/AIRPLAY o MELISSAMANCHESTER~Qin't Cry Out Loud (infinity) o BOBMARLEY & THEWAILERS—Babylon By Bus o TOMSCOTT—Intimate Strangers (Columbia) O QLA
(Arista) ©  STARZ—Caliseum Rock (Capitol) (idland) © BOBJAMES—Touchdown (Tappan Zee/Columbia)  WEUF-FM—Buffalo Jeft
AEROSMITH—Live Bootleg (Columbia) ®  OLIVIANEWTON-JOHN—Totally Hot (MCA) ©  RICHARD TORRANCE—Anything's Possible . (HAE.utS?AMANCHSTER-Don'tCryomloud O ©  MOLLY HATCHET—(Epic)
ROLLING STONES—Some Girls (Rolling . (Captiol) sta, - N
blanes) A . o CHICKCOREA-Secret Agent (Palydor) © TYLAGAMG —Moonproof Beserkley) : O LI - B AR
:'L%:;"fl;”:‘l"lsl"”‘f&“'“’“:’")) . o THEWEREWOLVES—Ship Of Foals (RCA) ®  OURAY—Chrome On The Range (Taxi) o . ::;irgvof,:;B:m‘},,&ﬂh(MmB
o gmsceleles (hrysa s i i iy % EMERSON,LAKE & PALMER—tove Beach ° PATMCORECLY)
o % PHOEBE SNOW—Against The Grain (Columbia) ® BOB JAMES—Touchdown (Tappan Zee/Columbia) (Atlantic) v % BILLYJOEL—52nd Street (Columbia) ® JOHN PALUMBO-Innocent Bystander (Lifesong)
P % BILLYJOEL-52nd Street (Columbia) *  TOT0—(Columbia) ) ; .
] *  BILLYJOEL—52ndStreet (Columbia) *  FIRFALL—Elan (Atiantic) © SADCAFE-Misplaced Ideals (ASM)
8 BREAKOUTS #* MOOOYBLUES—Octave (Lowdon) * 1994—(A&M) % ERICCLAPTON_Backless (150) % ERICCLAPTONBackless(RSO) * BILLY JOEL—SZnd Street Columbia)
* GINO - #  FIREFALL—Elan (Atianti - A -
= GRATEFUL OEAD—Shakedown Street (Arista) HALERSERTEA I D . BILY m[l—;;:ds:::e“t:)((:olumb'a) % ALICECOOPER—From The lnside (W.5.) * DANFDGELBERG & TIMWEISBERG—TwinSansOf  TOTO—(Columbia)
o QUEEN—Jazz (Elektra) . th t R . ' XADI-FM—St. Louis (Peter Parisi) mm";f:'e;"k'f":zz': _(F:{'||M;’°"/ED'°> % GRATEFULD DEAD—Shakedown Street (Arista)
JiM MORRISON—An American Prayer (Elektra) SOU west ke ion M. . -FM—Raleigh (Lhris Miller. - + TODD RUNDGREN—Back To The Bars (Bearsvill
. o EMERSON, LAKE & PALMER—Love Beach cllheBag (Bearsvile/
i JOI0=Colimbia) 9 'dweSt Reglon (Atlantic) veheac o GRATEFUL DEAD—Shakedown Street (Arista) Wamer)
2 ® TOP ADD ONS o PHOEBE SNOW—Against The Grai (Columbia) O e UL ) WCOZ:FM=Buston @ob Starin)
- nlic,
S SADCAFE-Misplaced|deals (A&M o DIRESTRAITS—(W.B.)
o - @ TOPADD ONS SEZIRTD o RICHARDT. BEAR—Red Hot & Blue (RCA)
c  FSAN-FM—San Francisco (Kate Ingram) EMERSON, LAKE & PALMER—Love Beach ®  FOTOMAKER-Vis-A-Vis (Atlantic) . ©  POINTER SISTERS—Energy (Planet)
w ®  JIMMORRISON—An American Prayer (Elektra) SPIR(I'?t—IaLr:;::)Spirit(Potalo‘ ). GEILS BAND—Sanctuary (EMI/America) o WISHBONE ASH—No Smoke Without Fire (MCA) . B [ zﬁB:ARLEHTHEWAILERS—BabylonByBus
“EJ ® GODLEY/CREME-L (Polydor) FM—Black Noise (Visa) TANYA TUCKER—TNT (MCA) © BABYGRAND—Ancient Medicine (Arista) . sand)
bt ; ; AC-DC—If You Want Blood (Atlatic) * TOTO- (Columbia) ‘
w ® PM-Black Noise (Visa) SAD CAFE—Misplaced Ideals (AGM) ; _ .
O o RICHARDPRYOR—Wanted, Live In Concert W5) JIMMORRISON=An Amexica Brsser (EIEkira) * ERICCLAPTON—Backless(RSO) e OELeoZad Sticel(CSlonbia) O
b . % GINO VANNELLI—Brother To Brother (A&M) .
w ® THEDODGERS—Love OnThe Rebound (Poiydor) *  BILLYJOEL—52nd Street (Columbia) . .
a : ' % LINDARONSTADT—Living In The U.S.A. (Asylum) #  BILLY JOEL-52nd Street (Columbia)
®  FRESH—Omniverse (Prodigal) *TOP REQUEST/AIRPLAY: % KANSAS—Two For The Show (Kirshner) N
] : % CHUCK MANGIONE—Children Of Sanchez (ABM) % ERIC CLAPTON—Backless (RSO)
* GRATEFUL DEAD—Shakedown Street (Arista) *TOP REQUEST/AIRPLAY \
*  ROLLING STONES—Same Girls (Rolling Stanes) BILLY JOEL—52nd Street {Columbia) SOUtheQSt Re ion . * VAN MORRISON—Wavelength (W.8.)
% BLONDIE-Parallel Lines (Chrysalis) ERIC CLAPTONBackiess (FS0) BILLY JOEL—52nd Street (Columbia) 9 NOftheOSt Reglon *  ROLLING STONES—Some Girts (Rolling Stones)
*  BRYAN FERRY—The Bride Stripped Bare (Atlantic) LINDA RONSTAOT—Living In The US A STYX—Pieces Of Eight (A&M) WMMR-FM—Philadelphia (D. Hungate/). Poliack)

* % % % o o ® o 0 @

GRATEFUL DEAD—Shakedown Street (Arista)
JIM MORRISON—An American Prayer(Elektra)
PETER TOSH—Bush Doctor (Rolling (Stones)
ALICECOOPER—From The Inside (W.B.)

BILLYJOEL—52nd Street (Columbia)
GRATEFUL DEAD—Shakedown Street (Ansta)
QUEEN-Jazz (Elektra)

TOODRUNDGREN—Back To The Bars(Bearsville/
Warner)

WBRU-FM—Providence (Sleve Stockman)

EMERSON, LAKE & PALMER— Love Beach

XSJ0-FM—San Jose (PauiWells) ® ALCECOOPER—From The Inside (W.B.) © SADCAFE—Misplaced |deals (A&M) (hsylum) (Atlantic)
© JIM MORRISON—An American Prayer(Elektra) © ROBERT JOHNSON—Close Persaal Friend © TANYATUCKER—TNT (MCA) 2 ©  GRATEFUL DEAD—Shakedown Street (Arista)
©  PHILMANZANERA—K-Scope (Polydor) (Infinity) . © TODDRUNDGREN—Back To The Bars (Bearsville/
®  PETERTOSH—Bush Doctor (Rolling Stones) ® FM-Black Noise (Visa) . BREAKOUTS BREAKOUTS Wamer)
®  ROBERT JOHNSON—Close Personal Friend © SAD CAFE—Misplaced Ideals (AEM) . TODD RUNDGREN—Back To The Bars X ® ROBERT JOHNSON—Close Personal Friend

(Infinity) © CATSTEVENS—BackTo Earth (A M) . (Bearsvilte/Warner) GRATEFULD DEAD—Shakedown Street (Arista) (Infinity)
DA S Eplaced dedl (AL * QUEEN-Jazz (Elekira) * THECARS—(Elektr2) mmi'.;;" s m:m:,ﬁlsxumm-meBeacn B
. (a::lmonanm).uu;mum-meaeach # GINOVANNELLI-Brother ToBrother (ARM) * BILLY JOEL—52nd Street (Calumbia) AC-DC—If You Want Blood (Atiantic) ?::f,’;, ,;:Gg;m;) - . zg:mllﬂlm[wuliks—ﬂabylonByBus

H . . - i —Back To The Bars

*  AEROSMITH—Live Bootleg (Columbiz) : :m:m:"ksﬂ;‘::em‘(s:én * STYA—Pieces Of Eight (A&M) GRATEFUL DEAD—Shakedown Street (Arista) Rt * LGENS BAND—Sanechuary (EM1/Amerca)
% SANTANA—Inner Secrets (Columbia) - ) L * QUEEN-Jazz (Elektra) * ERICCLAPTON—Backless (RS0)
+ QUEEN—Jazz (Elekira) KLOL-FM—Houston (Paul Riann) WIKL-FM—Elgin/Chicago (T. Marker/W. Leisering) WRAS-F—Atlanta (Tom Wes1) *  SOUTHSIOE JOHNNY AND THEASBURY JUKES—
K:”:RES‘STI;ITS—{"(W;B.) L] :I;CECOOPER—meTheInside(W.B.) ©  DAVID“FATHEAD" NEWMAN—Keep The Dream o GRATEFULDEAD—Skakedown Stret (Mite) WNEW-FM—New York (Tom Morrera) Hearts Of Stone (Epic)

—San Diego (Valeri ©  ROBERT HOHNSON—CI Fri Alive (Presti _Shi *  JESSE COLIN YOUNG—Ameri

iegi ) : el lose Persoral Friend ive (Prestige) o TODDRUNDGRENBackToThe Bars (Bearssille/ o THE WEREWOLVES—Ship Of ms (RCA) ESS| : m?rlca?Dreams(EIektm)
). GEILSBAND-Sanctuary (EMI/America) uw::msz I ©  CRAZYHORSE-Crazy Moon (RCA) Warner) o REGGIEKNIGHTON—The Reggie Knighton Band WHCN-FM—Hartford (Michael Picozzi)
o OUTLAWS—Playin’ ToWin (Avista) ° ~CrazyMoon (RCA} © ). GEILS BAND—Sanctuary (EMI/America) o BOBMARLEY & THEWAILERS—8abylon By Bus (ARC/Columbia) © TODO RUNDGREN—Back To The Bars (Bearsville/
o JIM MORRISON—An American Prayer (Elektra) ® JIM MORRISON—An American Praver (Elekira) ®  JERRY JEFF WALKER—Jerry Jeff (Elektra) (Iskind) ® JOHN PALUMBO-innocent Bystander (Lifesong) Warner)
©  JIMMYBUFFET—You Had ToBe There (ABC) a ©  STANGETZ—Another Worid (Columbia) © AC-BC—if YouWant Blood (Atlantic) © COODERBROWNE—(Lonestar) © DIRESTRAITS—(W.B.)
. 0 ] © JAMES MONTGOMERY—Ouck Fever (Waterhouse) @ JEFFLORBER FUSION-—-Soft Space (Inner City) ©®  CATSTEVENS—Back ToEarth (AGM) ©  GRATEFUL DEAD—Shakedown Street (Arista)
. - * GRATEFUL DEAD—Shakedown Stre-et (Arista) # GRATEFUL DEAD—Shakedown Street (Arista) ® LENNYWHITE—Streamline (Elektra) ® CRAZY HORSE—-Crazy Moon (RCA) ® POCO-Legend (ABC)
+ FOREIGNER—Double Vision (Atlantic) *  STEVE FORBERT—Alive On Arrival ¥Nemperor) % GEORGE THOROGOOD AND THE DESTROYERS— #  LARRYCORYELL—EuropeanImpression (Novus) *  BILLYJOEL—52nd Street (Columbia) © EMERSON, LAKE & PALMER—Love Beach
#  BILLY JOEL—52nd Street (Columbia) *  BILLYJOEL—52nd Street (Columbia) Move It On Over (Rounder) * _ i * EMERSON, LAKE & PALMER—Love Beach (Atlantic)
T ULTRAVOX-Systems Of Romance (Antilles) !

* LINDARONSTADT-LivingInThe USA. (Asylum)  » GEORGE THOROGOOD AND THE DE STROYERS *  ULTRAVOX—Systems Of Romance (Antiles) * RUSH—Hemispheres (Mercury) (Allantic) ®  AICECOOPER~From The Inside (W.5.)
K‘;“IF)“LIJ;GGS'lzzlis—&;meGwls(RoIImgStones) Move It On Over (Rounder) * NEIL LARSEN-Jungle Fever (Horizon) + WHFS-FM—Washington, D.C. (David Einstein) * GRATEFUL DEAD—Shakedown Street (Arista) #*  BILLYJOEL—52nd Street (Columbia)

-FM—San Jose (Dana Jang) : KRLY-FM—Houston (B. Todd & M. Jones) WMMS-FM—Cleveland (John Gorman) o R G h * QUEEN-)azz (Elektra) +  JETHRO TULL—Bursting Out (Chrysalis)
. ??nmﬁéﬁifgiﬁ‘m‘éﬁEﬁﬁ'fiime/ O iy A AR o SADCAFE-Misplaced ideals (A&GM) (stand) PO WA M=o York (Donua Lemish) o QER A GRRHE T

Warner) . © RICHARD T. BEAR—Red Hot & Blue (RCA) ®  CRAZY HORSE-Crazy Moon (RCA) ® JERRYJEFF WALKER--Jerry Jeff (Elektra) +  LINDARONSTADT—Living In The U.S.A. (Asylum)

® ROBERT JOHNSON—Close Personal Friend i g .

e DIRESTRAITS—(W.B.) (Infinity) © JIMMORRISON—An American Prayer (Elektra} ®  AC-DC—If You Want Blood (Atlantic) ® PAGES—(Epic) G L e
© ROBERT JOHNSON—Close Personal Friend — ® GRATEFULDEAD—Shakedown Street (Arist _ ®  KIKi DEE-Stay With Me (Rocket) opyrig , Billboard rubh-

(nfinity) : POCO~Legend (ABC) : FUl akedown Street (Arista) : TYUAGANG—Moonproof (Beserkley) . cations, Inc. No part of this publi-
®  RUSH-Hemispheres (Mercury) o . . . cation n:qybelrepr?duced,sttored
o STARI—Coliseum Rock (Capitol o in a retrieval system, or trans-
% AEROSMITH-Li veBootleg‘()cmzmbia) . % BILLY JOEL-52nd Street (Columbia) % ERICCLAPTON—Backless(RS0) ° mitted, in any fprm or by any
#  BLUEOYSTER CULT—Some Enchanted Evening #  BILLY JOEL~52nd Street (Columbia) #  HEART—Dog & Butterfly (Portrait) * GEORGETHOROGOOD AND THE DESTROYERS— *  LINDARONSTADT—Living In The U.S A. (Asylum) means, electronic, mechanical,

(Columbia) *  HEART—Dog & Butterfly (Portrait) % TOODRUNOGRENBack To The Bars (Bearsville/ Move It On Over (Rounder) *  ELTONJOHN~ASingle Man (MCA) photocopying, recording, or oth-
% BOSTON—Don't Look Back (Epic) # LINDARONSTADT—Livingn The U £.A. (Asylum) Warner) % TOMWAITS—Blue Valentine (Asylum) % VANMORRISON~Wavelength (W.B.) gg’r"r':fs'si‘g’gho‘;”t‘h;hgug{i's"t:e:“"“e”
*  CHICAGO—Hot Streets (Columbia) * T070—(Columbia) % ALSTEWART-Time Passages (Arista) % JOAN ARMATRADING—To The Limit (A&M) *  BILLYJOEL—520d Street (Columbia) )
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Radio-TV Programming

Live Concerts Enllven FMs & Infurlate AMs

® Continued from page 1

while 90% of their AM counterparts
are infuriated, feeling that rock con-
certscarry a restricted audience with
the tuneout factor overwhelming.

The force behind the live radio
concert is the record company. Gen-
erally, it is the record company that
gets the clearances for the artists to
appear and it is the record company
which generally pays for the live
broadcast in one way or another.

Every radio station and every
market is different. However, on
many occasions, the record com-
pany pays for renting the sound
truck as well as paying union costs
for stagehands and hall rental fees.

General managers and program
directors speak in terms of ratings,
image, demographics, turnout fac-
tor, visibility in the community and
bottom line when they weigh the
pros and cons of carrying a live con-
cert.

WRKO-AM in Boston, for ex-
ample, landed Donna Summer for a
live concert Oct. 31 from the Music
Hall. Program director Mark McK ay
explains why he did it: “As far as 1
know, we are the first Top 40 station
in the country to do this. We carried
the concert without any commercial
interruptions. Why did I do it? It’s
good for a rating period, it will help
our image and it will turn people’s
heads. This concert was a test.”

There is no question that this con-
cert is a test not only for WRKO, but
for other Top 40 stations as well as
other pop stations which are going
for the mass audience whether they
are on AM or FM.

Does broadcasting a live concert
grab the mass audience and affect

e B e A R

“f\{-
g
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more mass appeal than AOR. Top
40 appeals to many demographics
whereas AOR appeals to 18 tc 24
men as its main base.”

Bill Meacham, program director
of KCBC-AM in Des Moines, isin a
unique situation. His station is one
of the approximately 20 stations in
the U.S. which carries an AOR for-
mat. “In Des Moines, we are beating
the Top 40 station,” Meacham
claims. “AOR radio represents mass
audience, at least in this market. We
are number one 18 to 34 men, num-
ber two 18 to 34 women, and in total
adults 18 1049, we fluctuate between
second and third.”

Would Meacham carry concerts
in a rating period? “I would. Why
not? I am pleased with the results we
have had.”

Burt Sherwood, general manager
of KQX-FM, an AOR station in
Chicago, disagrees with Meacham.
“AOR in its purest form does not
represent mass appeal. It’s too hip
for the teenagers and too hard for
the 25-34-year-old listeners.”

Top 40 CKLW-AM in Detroit
carried a live concert in 1976 featur-
ing Bob Seger. According to pro-
gram director Bill Gable, his station
explored Pine Knob for a series of
outdoor concerts this year. “We were
going to set up a permanent studio
above the stage, but we couldn’t get
the project off the ground this year
as our studios are getting revamped
for AM stereo.”

Program director Nat Stevens of
KOY-AM in Phoenix, an adult con-
temporary station, gives many of to-
day’s programmers food for thought
as he looks at the AOR concerts that
so dominate the concert scene today.

Moblle Guys: Members of KSAN-FM’s mobile crew in San Francisco includes
Earl Morgan, Dave Artale and George Craig.

the ratings to encourage stations to
carry concerts?

Sonny Fox, program director of
WYSP-FM in Philadelphia, an
AOR station, says candidly: “Live
concerts are not good during a rating
period. Your audience drops off by
25%.”

Program director Denis McNa-
mara of WLIR-FM on Long Island
states that his ratings rose dramati-
cally on Sunday nights when his sta-
tion carried two special live concert
broadcasts. How does he know? “We
are able to isolate the Sunday night
ratings in the April-May book when
the live concerts were carried.”

John Sebastian, program director
of KHJ-AM in Los Angeles, rejects
the live concert in a rating period.
“A live concert in a rating period is a
big gamble. My market is more com-
petitive than most markets. 1 am not
convinced that the masses want to
hear one artist for an hour on the ra-
dio.

“We offer more variety in a given
hour with our regular programming
than an AOR audience gets. We are

“If marijuana were made legal,
AOR concerts would drop off dra-
matically. It’s a happening with mu-
sic in the background. They are
there because of a social feeling. The
AOR concert is a bumper sticker for
a progressive station. It’s a statement
about your life style.”

Lee Abrams and his partner, Ken
Burkhart, are broadcasting consult-
ants for more than 60 stattons, most
of which are FM and all are AOR.

Abrams sees live concerts as pri-
marily an AOR ball game at the mo-
ment. He indicates that one-third of
his stations are actively involved in
originating live concert broadcasts
on an average of one a month and
most of his stations carry either
“King Biscuit” or “Rock Around
The World” on a weekly basis.

By midyear 1979, Abramsis antic-
ipating a live national hookup of 80
stations and will originate a live
broadcast from.Louisville or another
central location that will be made
available to all his stations.

One of the most dramatic events

,Jaw :

concerning live radio broadcasts in
1978 involved Bruce Springsteen.

Gil Colquitt, regional album pro-
motion director for Columbia Rec-
ords in the Northeast, calls it “an un-
precedented move.” WNEW-FM in
New York was the anchor station for
a live Springsteen concert from the
Capitol Theatre in New Jersey, but it
was Boston that went mad for
Springsteen. Of the nine-station
feed, three were in the Boston area.
Stations WBCN-FM, WCOZ-FM,
and WAAF-FM in nearby Worces-
ter all grabbed the broadcast.

Another powerhouse AOR oper-
ation is WMMS-FM in Cleveland.
Program director John Gorman
points to a live three-hour broadcast
which featured Springsteen in Au-
gust 1978 from the Agora in Cleve-
land. WMMS anchored the regional
network which also carried the con-
cert into St. Louis, Pittsburgh, De-
troit, Chicago, Cincinnati and Buf-
falo.

Sunday night on WMMS repre-
sents a complete concert night as the
station carries a taped live broadcast
of a concert from the Agora featur-
ing rock and jazz acts in addition to
carrying King Biscuit and some
BBC originated concerts.

WNEW-FM is the live AOR con-
cert station in New York City. Not
only does it carry “King Biscuit” and
the BBC taped series, but the station
is heavily involved in presenting live
concerts and has also been the an-
chor station in a regional network
setup for presenting live concerts to
cities outside of the New York area
as well as the city itself.

WNEW, like most AOR stations,
has permanent phone lines in the lo-
cations from which the station fre-
quently broadcasts, such as the Bot-
tom Line in Greenwich Village and
the Capitol Theatre at Passaic, N.J.
The station averages four live shows
a month.

One of the more popular events
continued to be the Dr. Pepper Mu-
sic Festival carried live from Central
Park. Scott Munt, WNEW-FM’s
program director, however, gets irri-
tated when he talks about some of
the big concert halls in New York
and the problems with unions.

“There is a serious problem with
the unions at Madison Square Gar-
den. It would cost a station $10,000

wWww.americanradiohistorv.com
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just for one concert at the Garden, so
we haven’t done one there in years,”
Muni says.

“Even if they have nothing to do
with the music, union people must
be paid. The same can be said con-
cerning Avery Music Hall. On the
other hand, the Palladium Theatre
gives us few problems in the way of
unions. We have also done some
shows from Carnegie Hall. It’s not as
expensive to do shows from there,
but Carnegie Hall wants only mel-
low music and refuses to feature
rock and many of the performers we
play on this station.”

Muni’s concern about union and
large concert halls is shared by pro-
gramming executives in several im-
portant markets. The Forum in Los
Angeles, on the other hand, has
never been the scene of a live radio
broadcast.

General manager Clair Rothman
of the Forum is quick to answer why.
“No manager, no record company,
no promoter has ever asked me. I got
my first inquiry from a record com-
pany just two weeks ago. The Forum
would make a location fee, but costs
are not prohibitive here.”

KZEW-FM in Dallas has one of
the mostimaginative program direc-
tors in Mark Christopher. “We are
the first station to own a stereo mi-
crowave truck, and we even cover bi-
zarre events like soundchecks.”

KZEW fed a statewide network of
the Texas Jam in July in conjunction
with KILT-AM in Houston. The
broadcast originated live from the
Cotton Bowl and featured such at-
tractions as Ted Nugent, Aerosmith
and Eddie Money, among others.
The network carried three hours of
the jam, but did not carry the com-
plete set of any act.

Not only did KZEW feed a net-
work, but the station will take a once
a month network feed from cities
such as New York, Boston, Atlanta,
New Jersey and Los Angeles. The
station also includes live concerts
originating from retail locations.

As s the case with many AOR sta;
tions, KZEW does carry live-on-
tape programming. Among its offer-
ings are “Homeground,” an hour
with local artists from a recording
studio. By early 1979, KZEW will
have one live show a week from a fa-
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Government Gig: National Public Radio’s remote crew on the White House grounds taping the White House Jazz
Festival includes: engineer Skip Pizzi, producer Steve Rathe and technical adviser Michael Cuscuna.

cility in Dallas, possibly the Palla-
dium.

One of the better progressive sta-
tions in the nation is WLIR-FM,
Garden City, L.I. Concerts are

scheduled every Tuesday night and
generally run 50% live and 50% live-
on-tape.

Donna Summer She helps boost
the ratings for a live concert over
WRKO-AM in Boston.

WLIR-FM serves Long Island
with a remote van and has origi-
nated concerts from My Father’s
Place, Nassau Coliseum, Calderone
Concert Hall and a variety of local
college campuses. In the last six
months, such stars as Johnny Win-
ter; Emerson, Lake & Palmer, and
Charlie Daniels have appeared on
live concerts for WLIR.

While program director Denis
McNamara is pleased with the coop-
eration from the record companies,
he questions why the labels in their
newspaper advertising don’t tag
their retail ads with a station men-
tion of the live concert.

While Denver is one city that is
virtually void of live concert radio
broadcasts, concert promoter Barry
Fey plans to change that. Fey has
purchased- a new motion picture
theatre building and is in the process
of remodeling it into a 1,300-seat
theatre that will feature live weekly
radio broadcasts. The word has it
that all of the AOR stations in Den-
ver are fighting for the new series.

(Continued on page 40)
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® Continued from page 36
Los Angeles, Seattle and Portland
have had an occasional live radio

" broadcast, but it is San Francisco
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which has the biggest action on the
West Coast.

KSAN-FM averages at least one
live concert a week and recently car-
ried a live five-hour Grateful Dead
show. KSAN pays all the costs of
doing the show, and then sells the
live concert to a sponsor. The con-
cert is uninterrupted by commer-
cials. Sponsor messages open and
close the concert.

KSAN has the distinction of hav-
ing its own complete mobile sutdio
which has been taken to such loca-
tions as Winterland, the Cow Palace,
the Oakland Coliseum, the Ameri-
can Music Hall, the Boarding House
and the old Waldorf.

The general consensus of most
AOR programmers is that for every
Bruce Springsteen and Chicago who
will do a live radio broadcast, most
acts that play large arenas are just
unavailable.

Acts like Peter Frampton, Billy
Joel, Linda Ronstadt and Fleetwood
Mac have done single live radio con-
certs, but that was before they be-
came renowned. Today, it has to be
syndicated on many stations or the
answer to the individual stations is
“thanks, but no thanks.”

The biggest source of program-
ming for concerts on a regular basis
involves syndicated shows from such
firms as DIR Broadcasting with its
weekly “King Biscuit Hour” and the
BBC. The “King Biscuit Hour” is
broadcast to more than 240 stations
in the U.S. It is also featured on sta-
tions in Australia and Canada.

Peter Kauff, vice president of
DIR, talks about today’s rock super-
stars and why his company is able to
do live-on-tape concert broadcasts.
“We have just finished recording the
Rolling Stones, Yes and Rod Stew-
art. It is our opinion that most of the
major stars want to hear a tape of the
show first. The artist mixes his own
tape and interprets his own perform-
ance. We extend this privilege to ev-
eryone we record.”

While Kauff feels that live-on-
tape broadcasts have the advantage
of no dead air, he has not ruled out
DIR’s involvement in broadcasting
a concert live. The firm is preparing
to broadcast its first live concert on
New Year’s Eve with the Marshall
Tucker Band. The two-hour broad-
cast will be carried on 108 stations;
32 will have it in stereo.

The record companies are yet an-
other important source for concert
programming. Most major labels
make tapes available of live concert
performances, particularly of their
new acts.

Warner Bros. Records has what
amounts to a syndicated “Warners
Music Show” under the direction of
Ted Cohn, national artist develop-
ment manager for the label.

On an average of once a month,
between 100 and 120 AOR stations
are offered taped live concerts fea-
turing such acts as Gordon Light-
foot, Jesse Winchester, Todd
Rundgren and Carlene Carter and
Wendy Waldman.

Stations are given the broadcast at
no charge and are requested when to
air the concert. Cohen’s rationale is
to offer these concerts of established
and newcomer performers first to ra-
dio stations who by their very nature
would not be able to broadcast a live
concert on their own. Stations in ma-
jor markets also carry the show.

Cohen indicates that his label is
also developing a “Warners Music
Show” for black progressive sta-
tions.

Black radio appears to be taking
the position of most Top 40 stations.
The formula is to play the hits and
go with constant music.

General manager Gary Price of
KDAY-AM in Los Angeles and Joe
Tamburro, program director of
WDAS-AM-FM in Philadelphia,
both agree that live concerts are not
in their programming plans, but in
the case of WDAS, experience was
the teacher.

“We carried a live concert from
the A&M Recording Studio in Los
Angeles about a year ago. Brothers
Johnson and LTD were on the bill,
but our audience wasn’t knocked
out,” Tamburro says.

Tom Collins, operations manager
of WILB-AM in Detroit, views the
live radio concert in a positive light
and is contemplating airing live con-
certs after the first of the year.

It’s hard to label powerful WBLS-
FMin New York. As program direc-
tor Hal Jackson put it, “We play ev-
erybody. We are black-owned, but
are not a black music station. We do
no concerts. Our spectrum must be
broad.”

Whereas many of the pop super-
stars do not appear in live concert
broadcasts, most of the country su-
perstars are available depending on
the station and the market.

WHN-AM in New York carried
its first live concert in May 1977
when Roy Clark, Freddy Fender
and Don Williams appeared live
from Carnegie Hall. The concert was
carried on 60 stations and was aired
on the BBC and the Voice Of Amer-
ica.

ABC Records later produced a,

concert album from the live broad-
cast. Since that time, WHN averages
one live show a week ranging from
one to two hours in length. The
broadcasts come from the Lone Star
Cafe, Bottom Line, Westbury Music
Hall, Lincoln Center and the Gar-
den State Art Center in New Jersey.

Ed Salamon, program director of
WHN and national program direc-
tor for Storer Broadcasting, says
there is a high degree of acceptance
for live concerts and there is a great
deal of interest on the performer’s
level.

Artists go so far as to tape tele-
vision spots, pushing their live radio
concerts on WHN. Anne Murray
and Kenny Rogers appeared back-
to-back in a live radio concert pro-
gram from the Belmont Race Track
in New York last August. Such acts
as the Oak Ridge Boys, Don Wil-
liams, Crystal Gayle, Mickey Gilley,
Tammy Wynette, Carl Perkins and
Ronnie McDowell have appeared
within the last year.

In January, WHN carried live the
fourth annual Volunteer Jam from
Nashville, which later became an al-
bum released by CBS Records.

As with most AOR live concerts,
country concerts on WHN are com-
mercial free. The station pays the
line costs for the broadcasts while
the label pays the mixing charges.
With WHN, the label brings in its
own engineers to do the mixing.

KWKH-AM in Shreveport, La., is
very alive with a different type of
live concert broadcast, the “Loui-
siana Hayride” show. Dave Kent,
president of the “Louisiana Hay-
ride,” states that the two-hour
broadcast is now in its 31st year on
the air and originates live from the
auditorium of the station. The show
has six regional stars plus its own
stage band.

As to the future of the “Hayride,”
Kent says, “We had a national
hookup of 151 stations that carried
the ‘Hayride’ on tape for 15 months.
We lost the hookup in June and are
now looking for a new association.”

Bruce Springsteen: The star of a
nine-station hookup in the Eastern
states.

The granddaddy of all weekly live
radio concerts is the “Grand Ole
Opry,” now in its 53rd year on
WSM-AM in Nashville. Program di-
rector Al Voecks indicates that the
“Opry” can still get the big country
stars on occasion, but that the de-
mand for country now is so big ev-
erywhere that it is difficult on a

regular basis. Johnny Cash, Ernie

Ford, Mel Tillis and Roy Clark have
appeared this year. Dolly Parton
and Ronnie Milsap are “Opry”
members and are under contractual
obligation to appear when their
schedule permits. According to
Voecks, there is talk of syndicating
the “Opry” again through Opryland
Productions.

General manager Burt Sherwood
of WMAQ-AM in Chicago sees live
radio concerts as a definite plus. The
station is looking to carry Il live
concerts in 1979.

Jack Cresse, general manager of
KVCO-AM in Tulsa, is a strong ad-
vocate of the live radio concert and
he has the facilities to showcase per-
formers.

“I would scrap all commercials
during the concert,” he says. “We
would go from 8 to 1l p.m. All I
need is a week’s notice. Asleep at the
Wheel recently performed here in
our big studio with 12 mikes.” If the
artists were available, Cresse would
do one concert a week.

The MOR stations, now known
affectionately as adult contempo-
rary stations, do not offer the sharp
contrast im music programming
from Top 40 as was once the case.
Would comprehensive type AM sta-
tions like WSB-AM in Atlanta,
WNEW-AM in New York, and
KOY-AM in Phoenix be interested
in carrying live concerts if they were
offered?

Responds Elmo Ellis, general
manager of WSB: “The record com-
panies are not calling us with any
regularity to do a live concert. If acts
are compatible with our program-
ming, I would be interested in a
weekly live concert.”

Program director Nat Stevens of
KOY in Phoenix is even more direct.
“Nobody from a label has ever ap-
proached me for a live concert.
Record companies have to realize
that Phoenix has become a concert
town.”

WNEW-AM in New York has
long been the champion of live con-
cert radio. In its history, the station
has brought New York some of the

www americanradiohistorvy com

biggest traditional names in show
business. Program director Dean
Tyler indicates that MOR acts are so
established that they are more diffi-
cult to get and there are not enough
of them around.

When it comes to broadcasting
live jazz concerts, the action, aside
from National Public Radio’s “Jazz
Alive” and other coverage centers on
the West Coast.

KKGO-FM in Los Angeles
(formerly KBCA) has done exten-
sive live concert programming. Gen-
eral manager Saul Levine estimates
that his station has carried 40 hours
of live concert broadcasts in the last
12 months including 25 hours of
coverage of the Monterey Jazz Festi-
val.

That station’s live concert cov-
erage includes a twice-monthly, one-
hour broadcast rotating around lo-
cal jazz musicians. The program is
commercial-free. 1n addition,
KK GO has carried live jazz concerts
with leading personalities from such
locations as the Hong Kong Bar,
UCLA, the Roxy, Playboy Club and
the Hollywood Bowl on eight occa-
sions during the year.

As to the future, Levine estimates
that within three months, his station
will be broadcasting live concerts on
an average of once a week.

San Francisco has an important
jazz voice and live concert outlet in
KJAZ-FM. “Monday Night At The
Keystone” is a weekly sponsored live
hour show featuring local jazz tal-
ent. The Monterey Jazz Festival was
carried by KJAZ virtually from
cover to cover and KJAZ preceded
the event with five daily one-hour
live concerts from Macy’s.

General manager David Braun
reports his Alameda-based station is
also heavily involved in live concert
broadcasts during the year with top
jazz stars from some of San Fran-
cisco’s top clubs.

Program director Rob Singleton
of KRE-AM-FM in Berkeley, labels
his programming at 70% contempo-
rary jazz and 30% r&b. Any way you
slice it, KRE is in the concert busi-
ness presenting one live show or one
recorded show a week.

The concerts are on the FM side,
but Singleton indicates that on occa-
sion he will replay the concert on
AM and on other occasions the
broadcast goes out as a simulcast.
Some of the attractions have in-
cluded Maynard Ferguson, Teddy
Pendergrass, Gil Scott, and Herb Al-
pert and Hugh Masekela.

WRVR-FM in New York carried
its first live concert in August 1978.
The setting was the band shell in
Central Park. General manager
Mark Olds assesses his station’s im-
mediate goals thusly: “I am looking
to programming more live concerts.
We'll do one again next year in New
York.”

Live concert broadcasts are not
now a viable part of commercial net-
work radio. CBS, ABC and NBC all
agree that concerts will come when
the networks are in the satellite busi-
ness and can feed more than one
program at one time.

Frank Miller, vice president of
programming for the CBS Radio
Network, says it would be asking an
individual station for too much time
to carry a concert on a regular basis.
Miller questions whether an artist
has to be done live in a local setting
to garner numbers.

Rick Sklar, vice president of pro-
gramming for the ABC Radio Net-
work, is noncommittal when told
there is speculation around ABC
quarters that the ABC-FM network
is seriously considering a series of six
concert broadcasts in 1979.

The success of the recent live Chi-

cago concert on KLOS-FM in Los
Angeles may have served as the mo-
tivator.

Richard Verne, executive vice
president of the NBC Radio Net-
work, indicates most of its affiliate
stations are adult contemporary and
country stations, and as such, NBC’s
prime target initially will be the
adult contemporary and country
crossover performers.

Verne, however, in no way rules
out AOR concert programming. He
further indicates that his concerts
will be on tape because of the sound
quality. “We are looking to have our
first broadcast before the end of the
year and our plans for 1979 could in-
clude as many as one a month.”

For National Public Radio con-
certs are not only the future, but also
is the present. NPR is in the concert
business in an exhaustive way, cov-
ering jazz, folk and classical music
with weekly broadcasts and with
special programming.

Steve Rathe, the executive pro-
ducer for contemporary music and
events for NPR, estimates that 4%
million listeners on 185 NPR sta-
tions listen to “Jazz. Alive” every
week. He further estimates that three
million listeners listen to “Folk Fes-
tival USA” every week on 150 NPR
stations.

Both programs are recorded from
concert locations across the country
and are 90 minutes to two hours in
length.

Special programming on NPR is
extensive and many of the events are
carried live; such as the White
House Jazz Festival, the Newport
Jazz Festival and a forthcoming
eight-hour New Year's Eve jazz
broadcast will originate from Boston
and San Francisco.

Folk music gets its fair treatment
of specials on NPR as well. The most
dramatic festival might be the Bread
And Roses Festival which was taped
in Berkeley this September and fea-
tured Joni Mitchell and an all-star
cast. The concert will air in the
spring on “Folk Festival USA.”

Will there be more live and live-
on-tape concert broadcasts?

Many AM stations are gearing up
for stereo, and when it comes, AM
and Top 40 in general may become
more open to carrying live concerts.

But is AM stereo really the issue,
oris the tighter format of AM Top 40
the hurdle that must be overcome?
As Lee Abrams, a broadcasting con-
sultant, puts it: “AM stereo will be
like FM quad which is a farce. AM
stereo just doesn’t have the fidelity
of FM.”

John Sebastian, program director
of KHJ in Los Angeles, states, “I
have heard that 60% of the listeners
to FM listen in monaural. Program-
ming is the key, not stereo or monau-
ral.”

Record companies have aggres-
sively captured the AOR-FM format
as they have convinced some estab-
lished and many building stars to
appear on single live radio broad-
casts as well as taped live broadcasts.

Furthermore, they have con-
vinced station programmers that the
live concert is compatible with their
type of programming. Now the
record companies must go after all
the other formats on AM and FM in-
cluding Top 40.

All they have to do is convince sta-
tion management that concerts
mean ratings and image and if the
general manager is convinced that
the bottom line will mean dollars,
the hurdle will be partially over-
come.

The final hurdle is the artist. How
many Donna Summers are there
who will do a single live radio
broadcast?
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L Soul
Sauce |
Brotherhood

Links Pair
In Concerts

By JEAN WILLIAMS

LOS ANGELES—Rod McGrew.
president of the L.A.-based Love &
Happiness Production Co., and
Larry Bailey, owner of the Seattle-
based Get Down Productions, have
come together to form Brotherhood
Atutractions, Lid., a concert promo-
tion firm.

Brotherhood Attractions is report-
edly the second music industry en-
lity to be tunded by MCA’s New
Ventures with what is believed 1o be
a more than six-year agreement to
repay the funds.

New Ventures, headed by Norbert
Simmons, granted a loan to Logan
Westbrooks to build his Source
Record Co. Westbrooks recently re-
leased his first product on the two
acts signed to Source, the Valentine
Brothers and Chuck Brown & the
Soul Searchers.

New Ventures was set up approxi-
mately three ycars ago to aid minor-
ity businesses. Although New Ven-
tures is granting loans. contrary (o
what some seem to believe, there are
no special lending arrangements;
the interest rate is basically the same
as other lending institutions.

Brotherhood Attractions is set up
to promote pop, rock. jazz and r&b
concerts. And according to Bailey,
the company was actually formed
last June and tied into New Ventures
in September.

McGrew points out that unlike
many deals of this type, Broth-
erhood has total control administra-
tively and creatively.

Prior to its New Ventures agree-
ment, Brotherhood Attractions pro-
moted a West Coast tour with Bob
James.

However. says Bailey, the com-
pany isnot limited to West Coast ac-
tivity and will work the entire coun-
try.
In October Brotherhood pro-
moted several Styx dates along with
some Funkadelic concerts. It has
more Styx dates set for next March.
It is presently negotiating for Teddy
Pendergrass in January.

Bailcy, president of Brotherhood
Attractions, operated Get Down
Productions for five ycars, promot-
ing more than 600 r&b concerts. The
formation of Brotherhood marked
the dissolution of Get Down, with
Bailey relocating to L.A.

On the other hand. McGrew’s
Love & Happiness production firm
will be maintained to produce spe-
cial festivals and benefit concerts,
such as its last three-day jazz festival
copromoted with Kareem Abdul
Jabbar at L.A’s Music Center.
McGrew is vice president of Broth-
erhood Attractions.

* Kk x

Jazz singer/composer Jon Hen-
dricks brought his “Evolution Of
The Blues” concert, stage produc-
tion to L.A’s Westwood Playhouse
Wednesday (29).

Hendricks, formerly of Lambert,
Hendricks & Ross, debuted his pro-
duction at the Monterey Jazz Festi-
val more than a decade ago, and has
for the past four years been perform-
ing it at San Francisco’s Broadway
Theatre.

Starring with Hendricks is singer/
actress Rosaland Cash. who was
possibly the first female vocalist to
sing Lambert, Hendricks & Ross
material. Hannah Deal. who was in
the show’s early version, is also on
hand.
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15 (15 |15 | LOST AND TURNED OUT—w: (Batanton Phase [T, ASCAF)
(M. Anthony). Sotar 11353 GRCR) 49 (48 | 15 | YOU SHQULD DO [T—rees rom B3 83| 4| HAVING A PARTY-wuma e
{a . N |83 I -
r| 20 | 7| IN THE NIGHT THE- bt s i Vit
= Michael Henderson .
(M. Henderson, S. Rivers), Buddah 600 (Arista) 50 [ 49 | 20 SO_FT AND WET—Pprince ﬁ AQUA BOOGIE— Parliament
(Blectieocord, ASCAP/Infense, BMI) (Prince & Moon), Warner Bros. 8619 (Prince, BMI) 4 -
(G. Clinton, W. Collins, B. Worretl), Casablanca 950
17 |18 | 9 | COOLING OUT—serry utier S1152 1 5 | HOW DO YOU DO utson & | ' (Rubberbard, BN
(K. Gamble, L. Huff, J. Butler), Philadelph arn .
BT | e | o i e
MI/Fountain, ASCAP. . Blackmon), Chocolate City asablanca
) BMI
|2 | s | war vou woNT Do FoR e AT | l fter s 81D
LOVE— Bobby Caldwel (Spectrun Vil, ASCAP) ﬁ m WHEN IT'S OVER—Roberta Fiack
(Caldwel, Ketvn). Clous 11 (TK) (Shery 53 (55| 5| TIME SLIPS AWAY—onio risgers A0 ook, e 3521 i . ASCAD)
M, (L (W. Beck, J. Williams, J. Jones, M. Pierce, R )
19 (19 |14 YOU FOOLED ME—Grey & Hanks Middlebrooks, C Satchell, L. Bonner). Mercury ﬁ m T0O LATE—mandrin
(L. Hanks, 7. Grey), RCA 11346 74031 (Play One, BMI) (C. Wilson, L. Wilson, R. Wilson M.D. C;BCave II_dR
(iving/Medad, BN) 54 | 54 [ 9 |  WHOLE LOT OF SHAKIN'= Emotions | e 0 (B R, (e
ﬁ 25 8 TAKE THAT TO THE gM Wshite, A :\ﬂc‘:(sagz, Columbia 3-10828 (Saggfire, !
BANK— Shalamar RUE Ll ) 1s m HONEST I DO LOVE YOU—cCandi Staton
(L Syivers, K. Spencer), Solar 11379 ﬁ 65 | 4 AIN'T WE FUNKIN | (0. Crawford), Warner Bros. 8531 (Dann, ASCAP)
(RCA) (Rosy, ASCAP) NOW - Brothers JohnsonB LOVE IS HERE )
ﬁ 27 8 ANGEL DUST—Gil Scott-Heron (L. Johnson, Q. Jones, T. Bahler, A Weir, U. ﬁ m = Ronnie_Laws
(6. Scott-Heron), Arista 0366 (Brouahn, ASCAP) et i G s Gy 0 T s )
22 122 (13 | WANNA MAKE LOVE TO ﬁ 70 3 NEVER HAD A LIKE
YOU —Randy Brown BEFOREEATavaresLOVE THIS 90 | 60 8 GET ON UP, GET
(H. Banks, C. Hampton), Parachute 517 (LR. Hanks, 7. Grey), Capital 4658 ON DOWN—Roy Ayers
(Casabtanca) (Irving, BMI) (Medad/Irving, BMI) (R Ayers, B. Fisher, S. Richardson), Polydor 14509
23 17 13 FUNK AND ROLL—Quazar ﬁ 67 5 THINKIN' ABOUT IT TOO -1 Janreau (Roy Ayers Ubiquity/Rich Fish/Adena, ASCAP)
(G. Gomns, ). Brailey), Arista 349 (Jumpshoot, BM1) EA. Jarre[a)u. T Ctannér:\}ls)). Warner Bros. 8677 (Al 91 | 94 2 BEFORE THE RAIN—tee Oskar
arreau/ Desperate,
L. Oskar), Flektra 45538
: BRI JoU STEFPED INTO 58 [ 61 | 5| NOW THAT WE FOUND LOVE—Trird worlg {or oo ke B, 5099)
! velba Moore £ 50600 (K. Gamble, L. Huff), Island 8663 (Warner Bros.),
§?§.§3§afun?éﬁgbp'\ging% pic 8- (Mighty Three, BMI) 92 | 92 2 WHAT'S YOUR SIGN
' 69 | 4 EVERY 1'S A WINNER—Hot Chocolate GIRL—Danny p
25 |21 113 ! JUST WANNA STOP—Gino Vanneli ﬁ (E. Brown), Infinity 50002 ’ ’ (0. Pearson 1. Sepsy, Uniimited 1400
gGA Vannelli, J Xsagzgl)h R. Vannelli), A&M 2072 {Not Listed) (CBS) (Not listed)
9 TP 60 | 63 | 4 | MY LOVE AIN'T NEVER BEEN THIS
ﬁ 36 6 WE BOTH DESERVE EACH STRONG—7th Wonder 93 m THIS KIND OF LOVE—Special_Delivevy
OTHER'S—t1D 0 Weaver), Parachute 519 (Casablanca) (B. Beard, C. Fortune, N. Mann), Shield 6311 (TK)
(J. Osborne, J. Davis), A&M 2095 (Almo/ (Muscte Shoals, BMI) (Sherlyn, BMi/Special Delivery, Tippy, BMI)
McRouscod, ASCAP/Irving/McDorsbou, BMI) ﬁ 71 3 LOVE VIBRATI_ON—loe Simon 94 | 95 2 DON'T EVEN TRY—Bunny Siegler
ﬁ B |7 MIDNIGHT GIRL—tenny Williams g-ﬂs ﬁ?:/“;:;gy Jk;'g‘a';';‘); %%ISE 190 (Polydor) (G. Herbert), Gold Mine 4014 (RCA) (Not Listed)
(T. McFadden, J. Footman, F. Wilson), ABC 12423 ’
(Spec0-LiteTrao/ obete B W | 72| 3| LOVE CHANGES-omers Fe 9 |JEEERE)  DONT LOOK AT ME THAT
_ (S. Scarborougs), Epic 8-50641 (CBS) ) 2 WAY —aiex Tayior
28 |28 8 SO EASY—Con Funk Shun Lo (Alexscar, BMI) (A Aldridge, Eé Struzick), Bang 739 (Alan Cartee,
(M Cooper), Mercury 74024 (Val-Le-Joe, BMI) ﬁ 73 4 MR. FIX IT=seffree BN/ Shoaes, ASCAP)
. - T 3
29 (31 |10 I(g LHE BSUEH—';ngm:ed 1110 ot eee (Jeffree), MCA 40955 (Winalot Music, ASCAP) 5 el s KISS YU ALL OVER
. Adams, S. Cooper), Prelude al/Leeds/ - — Broadway
Phyimar, ASCAP) 64 1% | 16 (SSP %EE'SA)LM?ggA%'gNm)D‘zl'f;i'gw"pg:l’]" B (M. Chapman. N, Chinn), Hilltak 7802 (Aantic)
. i ! Chinnichap, BMI)
30 126 (12 | UNLOCK YOUR MIND- taples 65 | 64 | 5| JUST FREAK— s (
gﬁuiife“?ﬂ'éaﬁé CBh'arlr)\bevs), Warner Bros. 8669 &umgsﬁzf? g?lsahri':%t)on(,spMdrAdams, H. Hicks), 97 | 68 5 (SngE Souk—ssﬂdeymﬂ?i"m) T 54206
' o b . Robinson, B. on, M. Sutton), Tamia
Yr (9 | 6 | FREE FROM MY FREEDOM— sore runer Tree/Cotition, BMI) (Motown), (obete/Betram, ASCAP)
(A Bond, 1. Thamas, B. Poiater), Nolown 911 Yr(76| 3| rmcomiNG Home
(Jobete, ASCAP/Stone Diamond, BMI) AGAIN—Gladys Knight 98| 66| 17 | LOVE THE NIGHT LIFE— iicia Bridges
ﬁ 40 6 GANGSTER OF LOVE— (IES. Rgbesrts, C Sggelr), Buddah 601 (Ansta) (1‘:-4:;4&%5;&% Hél'afl';elﬂﬂ). Polydor
Johnny “Guitar” Watson (E.M.P./Square, BMI) b
(). Watson), DIM L10T (Mercury) (Lynnal, BMI) ﬁ 77 2 IBO%ibvlinc’éib’:)EAR!g';E Bee Gees 99| 451 15 PARTY — Leon Haywood
33 12 16 IT SEEMS TO HANG ) (M‘usic “'" l]NlCEF: BMI) (L. Haywood), MCA 40941 (Jim-Edd, BMI)
ON-—shtrd & Simpson | 7| 3| HELP—rourto 100 | 87| 3| AL MY LOVE-D. ogers

(N. Ashford, V. Simpson), Warner Bros. 8651
(Nick-0-Val, ASCAP)

ps
(N. Haris, R. Tyson), ABC 12427 (Six Strings/
Dajoye/Ensign, BMI)

(D). Rogers), Cotumbia 3-10836 (Circte R., ASCAP)
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Contemporary, Progressive, Black
and Disco stations agree.

Here’s what their Program
Directors are saying. ..

BILLBOARD U.S.A.

“We're off to a flying start.
Very pleased”

Jack Rattigan, WRAP, Norfolk, Virginia (contemporary/Black)

“Within 24 hours of initial airing we sold
50% of the show and now have merchants
calling us expressing interest. Great
music blend for Southeastern rock

H i 2
stations.
Mark Damon, WLAC, Nashville, Tennessee (Top 40)

“Response fantastic . . . Sales people ecstatic

. best response of any show in the past.”
Larry Williams, WBLX, Mobile, Alabama (Progressive/Top 40 /Jazz)

“Well done, well produced. A really
tight show.”

Bob Shivers, WUSS, Atlantic City, New Jersey (Black/Disco)

Spider Harrison hosts the three hour
show and counts down the week's top
40 singles drawn from the Billboard
Hot Soul Singles chart. Pius artist
interviews and reports from Billboard's

‘Soul Sauce'’ editor Jean Williams in
Los Angeles and Disco editor Radcliffe
Joe in New York. The ‘*Soul Gold"’
segment highlights a major Soul artist
and hit from the past

Soul Countdown is available
exclusively in your market.

Call (212) -764-7310
for market rates,

or send for the
demo now.

avails per hour.

“Excellent. It built good suspense.
Something to be listened to hour after
hour without being bored. \We're
picking up an added audience and

local sales are going great.”
Jim Hodges, WQDW, Kinston, North Caroline (FM SuperSoul)

“Dynamite to our listeners. We pulled
audience away from the top 40 rocker

station. Very well put together.”
Jim Robinson, WBMU, Asheville, North Carolina. (Black/Progressive)

“Good listener response . . . a welcome
change of pace in nighttime

programming. '’
Bruce Randolph, WSJM, St. Joseph, Michigan (Adult Rock)

“Professional show . . . interviews are

interesting.”
Vint Spicer, WWIL, Wi'mington, North Carofina (R&B/Jazz)

SOULCOUNTDOWN ‘78
3-HOURY

1978's final, most exciting countdown. Minute to minute,
Soui Countdown ‘78 presents the year's biggest beat—the
music and performers who scred highest with your
listeners. The top 40 dositions from our Soul chart, the solid
national choices from the yea- past. Plus interviews and
special features. Join Spider Harrison as the count begins
the week of December 25. Stereo, on tape. 10 one-minute

Barbara Stones
MUSIC IN THE AIR

Billbaard Publications, Inc.
‘- 1515 Broadway, New York, N.Y. 10036

SOLD ON SOuL

0O Please send me a d2mo and complete rate information on
“Spider” Harrison's EILLBOARD SOUL COUNTDOWN, U.S A show.

SOUL COUNTDOWN ‘78

[ I've enclosed my chieck Sign me up now for SOUL COUNTDOWN ‘78

FREE to Soul Coun-down subscribers. All other stations $50
(refundable on your series order).

SOUL COUNTDOWN 78 delivers great year-end program- 3
ming for added sales and rat ngs. Order now and preview oo
how Soul Countdown can work for you.

Name,

Address
Oty
Telephone

Signature
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General News

Program To Aid Black Retailers

PhilVision Vows Use Of New Merchandising Concepts

LOS ANGELES—PhilVision Re-
tail Network is designed to offer
black retail merchants an alternative
method by which to merchandise
and promote their product, accord-
ing to Phil Waddell, executive direc-
tor of the nine-month-old L.A.-
based firm.

The idea is to make these retailers
more compelitive in today’s market-
place, he says, adding that new mer-
chandising concepts are necessary
since locally 32 black-owned retail
record outlets have been forced to
close in the past nine months.

Waddell notes that PhilVision is
actually a “retail task force” of seven
persons going into the retail record
arena projecting and installing a
series of new concepts.

The company has entered what it
calls its consumer thrust, an in-depth
campaign within the inner-city, con-
sisting of posters, window cards.
mailers and in-person appearances
touting the slogan “Support Your

By JEAN WILLIAMS

Black Retail Record Merchant.” In
addition to the retail outlets, these
materials are also being placed in
barber and beauty shops, on taxis, at
bus routes, in churches and in com-
munity centers.

There also has been a new in-store
playlist devised. “Too much good
LP product is falling along the side
of the road for lack of radio and
disco play. We’re tying in in-store
displays to the in-store playlists in
hopes of calling the consumer’s at-
tention. This list changes every 10
days.

“Our reporters will be on top of a
record that shows even the slightest
action and then we will issue a con-
sumer market report directly to the
radio stations and disco DJs,” says
Waddell.

In terms of educating shop oper-
ators, “there are certain things that
must be done. Although it sounds
elementary, things such as keeping
the store clean; cataloging properly;

TAPE KING Inc.

220 West 19th Street, New York, NY 10011

212—675-0800

The Fastest Growing One Stop In The Country

ATTENTION LONG ISLAND RETAILERS:
Full One Stop Service Now Available!

TAPE KING OF LONG ISLAND INC.
1249 Melville Rd., Farmingdale, N.Y. 11735
(516) 293-2440

We are and will always be the lowest price One Stop!
Quantity Users! Call us Collect for our
special low prices on any LP, Single or Tape.

EXPORTING TO ALL COUNTRIES

Qur New TELEX— # 237891
LP’s Minimum 10 per title

l $395 (s7.98 lis)

BEAUTIFUL BEND
BETTY WRIGHT LIVE
CELI BEE
T-CONNECTION
GREGG DIAMOND
FOXY

BARRY WHITE
BRASS CONSTR. IV
CRUSADERS

BOB DYLAN

BOBBI BLAND
BRUCE SPRINGSTEEN
B.B. KING

JIMMY BO HORNE
JOE THOMAS

JO BISSO

K.C. & SUNSHINE BAND
MICHAEL URBANIAK
MIAMI

FINISHED TOUCH
GARY CRISS
GATTO BARBIERI
GIL SCOTT HERRON
GRATEFUL DEAD
GERRY RAFFERTY
J. HALL & D. OATES

QUARTZ
USA/EUROPEAN CONN.
RITCHIE FAMILY

PETER BROWN
UNIVERSAL ROBOT BAND
VOYAGE

MACHO

MUSIQUE

METROPOLIS
MECO—WIZ

NORMAN CONNORS
PABLO CRUISE
QUINCY JONES

BROS. JOHNSON JEFFERSON STARSHIP RICK JAMES
COMMODORES JAMES WELLS RONNIE LAWS
CONSTELLATION ORCH. LORRAINE JOHNSON SAT. NITE BAND
DRAMATICS JOHN DAVIS & ORCH. STAR CITY
DOUBLE EXPOSURE JUDY CHEEKS SANTA ESMERALDA
DELLS LOLEATTA HOLLOWAY SALSOUL ORCH. G/H
FOUR TOPS LEN WILLIAMS STEPHEN BISHOP
SYLVESTER Il SEVEN DEADLY SINS WHISPERS
GLADYS KNIGHT SWITCH
EL COCO L.T.D.

$41° (57.98 s
BONNIE POINTER MATHIS/WILLIAMS ROSE ROYCE
MANDRILL M.F.S.B. SARAH DASH
CARLY SIMON MEAT LOAF SLAVE
EMOTIONS MELBA MOORE STYX
FRANKIE VALLI McCOO & DAVIS TEDDY PENDERGRASS
JACKSONS POCKETS THE OJAYS
PEABO BRYSON PEOPLES CHOICE THE WHO
LINDA RONSTADT ROBERTA FLACK YES
VILLAGE PEOPLE WEATHER REPORT THP =2

FOREIGNER

PARLIAMENT

JIMMY BUFFETT GREATEST HITS

$G25 (311.98 lisy)

STEELY DAN GREATEST HITS

THIS OFFER EXPIRES DECEMBER 30TH, 1978

(Some Quantities Limited—Prices Subject 10 Manufacturer's Change)
MINIMUM 10 PER TITLE~NO EXCEPTIONS
ALL LP’s AVAILABLE AT OUR LONG ISLAND WAREHOUSE

Minimum Order—$50

We catalog all labels on LP's and Tapes. Orders shipped same day.

All orders C.0.D., CASH or CERTIFIED CHECK only.

easy access 1o LPs; learning to prop-
erly sticker the merchandise; being
able to adequately display the prod-
uct—no matter how small the store;
learning to design displays for win-
dows; and how to buy product are
important,” he says.

Waddell says he has been in the
business more than 20 years, work-
ing as assistant manager at New
York’s Colony record shop then
moving onto become manager of the
43-store Discomat retail chain.

PhilVision staffers are: Shawn
White, art and display department;
Rick Walkins, special events direc-
tor; Jim Shelby, merchandise/mar-
keting director; Don T. Miles, au-
dio/video presentations; Juanita
Lawson, community consumer de-
velopment; Gilbert Lucero, photo-
graphic department; Greg Goodall,
disco promotions, and Monroe
Montgomery, field representative
based in Little Rock. All others are
headquartered in L.A.

Another area of great concern for
the group is “the lack of promotional
LPs given to the mom-and-pop re-
tailers. These people must buy all of
their records and then open one to
play in-store. This obviously costs
them money.”

PhilVision is obtaining promo-
tional coptes from manufacturers
which it passes on to retailers.

The company sponsors a monthly
Monday evening meeting with re
tailers and label representatives at
L.A’s University Hilton Hotel 7
p-m.-midnight. The last meeting was
held Nov. 20 with the next Dec. 18,
says Waddell.

“We had 55 persons on hand for
the last meeting representing VIP
and Freeway record shops, J&J Mo-
town Shop, Aquarius Records, R&S
Records, Dominos, T&S Records,
Grove Time, Mid City, Mid Town,
Boyer and others.

“Record companies represented
were: 20th Century-Fox, Polydor,
Polygram, Motown, Elektra/Asy-
lum plus WEA. All companies
brought product which was given to
the dealers.”

Waddell believes that the demise
of some shops was due in part to the
major supermarket-type of retail op-
erations opening. “One in particular
is Big Ben’s (which opened earlier
this year in the heart of a black com-
munity). When this store opened
small volume shops could not com-
pete and their customers went to Big
Ben’s.

“Our motto is ‘Retain And Re-
gain’ meaning retain the customers
you have and regain the ones you
lost. We have proof that Big Ben’s
grosses $65,000 a week. This money
formerly went to the small volume
dealers. We’re not sowing sour
grapes, but the dealers must learn to
be competitive.”

PhilVision is going into all shops
asking the dealers to again sell acces-
sory items, “and they (the acces-
sories) will come back in the shops
on consignment.” In this way the
dealer has more money on hand to
work with, which is an obvious
problem encountered by small vol-
ume retailers. PhilVision earns its
fee from commissions paid by the
shops.

Another area being tackled, he
says, is that of dealers being tagged
on radio spots. He notes that labels
are being cooperative in this area.

Now that the L.A. base is working,
Waddell says he will begin to tie to-
gether the network, with meetings
set in Little Rock in January, Chi-
cago in February and Dallas and At-
lanta in March.
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Billboard SPECIAL SURVEY For Week Ending 12/9/78

SoulLPs.

© Copyright 1978, Billboard Publications, Inc. No part of this publication may be
reproduced, stored in a retrieval system, or transmitted. in any form or by any
means, electronic, mechanical, photocopying, recording, or otherwise, without
the prior written permission of the publisher

Bobby Caldwell, Ciouds 8804 (TK)

E ASTAR  Performer—LPs  registering E
S | greatest proportionate upward prog- S
x| ax this week = 1 -
TITLE TITLE
f : g Artist, Label & Number t : g Artist, Label & Number
E | 8| = | (Dist Label) | 5| x| (Dist Label)
* ! THE MAN 39|28 | 6| ALLFLY HOME
Barry White, 20th Century T-571 Al Jamreau, Warner Bros. BSK 3229
| 2| 5| cuaa 50 | 3| BRASS CONSTRUCTION Iv
Chaka Kahn, Warner Bros. K3245 Brass Construction, United Artists
(st | 2| cestenc bl
Chic, Atlantic $D-19209 41 (31 (25 SUMMEI’;"ME GROOVE
Hamilton Bohannon, Mercury SRM-
! i l[)JUVEa grm?ne:‘(gk[bh ca 1-37128 ?Phono:isc)
nn. ,» Lasabiani
NBLP 7119 ﬁw DESTINY
Jacksons, Epic JE-35552 (CBS)
5( 3 (10| ONE NATION UNDER A
GROOVE ey 53 |20 | HouSE oF LovE
Funkadelic, Warner Bros. BSK 3209 g;"‘(diazs(:;to"' Warner Bros.
6! 615 SWITCH
Switch, Gordy G-7980 (Motown) ﬁ 35| 6| MELBA
7 8|1 STRIKES AGAIN Melba Moore, Epic JE 35507
Rose Royce, Whitfield WHK-3227 45 | 46 3 ;‘gJHllJNKGE SIALYSV'E LY%VIE
{(Warner Bros.)
Jerry Butler, Philadelphia
8| 5|14 ISITSTILL GOOD FOR YA Internations 2.35510 (CBS)
Ashford & Simpson, Warner Bros.
BSK 3219 ﬁ 5 | 3| 2HOT
9| 7| 8| ReeD SeED e o P
Grover Washington Jr.,
Motown M7-910 47 139117 | YOU SEND ME
Roy Ayers, Polydo
ﬁ 13114 S_ECRETS . PDyl-6159 (Phgnm;isc)
Gil Scott-Heron & Brian Jackson ﬁ LONG STROKE
Arista AB 4189
v ADC Band, Cotill
11111 | 7| CRUISIN $0.5210 (i)
Village People, Casablanca
NBLP 7118 49 | 49 | 17 | ATLANTIC STARR
ﬁ 16 5 CHERYL LYNN Atlantic Starr, AGM SP-471]
Cheryl Lynn. Columbia JC 35486 ﬁ 60 2 NEW WORLDS
Mandrill, Arista AB-4195
THE BEST OF EARTH, .
) m WIND 51|41 |17 | SUNBEAM
& FIRE, vOL | Emotions, Columbia JC 53385
Earth, Wind & Fire, 52 152 | 3| KINSMAN DAZZ
ABC/Columbia FC-35647 Kinsman Dazz. 20th Century 574
14 |10 |26 | BETTY WRIGHT LIVE 53 | 421 3| LOU RAWLS LIVE
Betty Wright, Alston Lou Rawls, Philadelphia
ALST 4408 (T.K) nternational P22-355517 (CBS)
15 9|29 | COME GETIT 54 |43 | 10 | BEFORE THE RAIN
Rick James & the Stone City Band, Lee Oskar, Elektra 6E-150
Gordy G7-981 55 [61 | 4| DISCO GARDENS
ﬁ 20| 5| BROTHER TO BROTHER Shalamar, Solar BXL1 2845 (RCA)
Gino Vannelli, A&M 4722 56 |45 | 7| CHILDREN OF SANCHEZ
17 (18| 5| FLAME Chuck Mangione, A&M SP-6700
Ronnie Laws, United Artists 57 | 44 5 INNER SECRETS
UA LA 881 Santana, Columbia FC 35600
18 [17/| 7| FUNK OR WALK 58 (58 | 11 | MOTHER FACTOR
Bndesl 0f Funkenstein, Mother's Finest, Epic
Mantic SD-19201 JE 35546 (CBS)
frizs | 8| uew eco ?r SHOT OF LOVE
Cameo, Chocolate City Lakeside, Solar
CCLP-2006 (Casablanca) | Solar BXL1-2937 (RCA)
20 |22 | 5| FOR THE SAKE OF LOVE ﬁ BEST OF NORMAN
Isaac Hayes, Poiydor PD 16164 CONNORS
27 | 4! QUAZAR & FRIENDS
Quazar, Arista AB 4187 Norman Connors, Arista
22 115 |18 BLAM Buddah BDS 5716 (Arista)
Brothers Johnson, A&M SP 4714 6134 |26| A TASTE OF HONEY
23 (12 /21| STEP NI ga:;;f o
Syivester, Fantasy F9556
24 |24 | 4| GREATEST HITS 82 | 47 |2y PR ¥DU
Commodores, Motown M7912 Prince, Warner Bros. BSK 3150
ﬁ 330 5| CHANSON 63165 ( 3| JOURNEY TO ADDIS
Chanson, Ariola SW 50039 Third World, Warner-island ILPS
ﬁ 3% 3 GET DOWN 9554 (Warner Bros.)
Gene Chandler, 20th Century 578 64 ) 64 3 Ein?%tt[i)llfo': SLOUCH
27 |29 | 4| MONEY TALKS 5208 (Aiantic)
Bar-Kays, Stax STX 4106 (Fantasy)
65 35|28 | NATURAL HIGH
28 |21 |26 | TOGETHERNESS Commodores, Motown M 790
LT.D., A&M SP 4705
; 66 (57| 3| MISS GLADYS KNIGHT
29 {19 | 22 IN THE NIGHT TIME Gladys Knight, Buddah BDS
Michael Henderson, Buddah BDS 5714 (Arista)
5712 (Arista)
67 (67| 8| THE wiZ
30 {23 |28 | HEADLIGHTS Various Artists, MCA MCA-2-1400
Whispers, Solar BXL1-2774 (RCA) 68 | 68 9 TAKE IT ON UP
31 |14 |25 | LIFE IS A SONG WORTH Pockets, Columbia JC-35384
SINGING .
69 (59| 4 WHAT YOU WAITIN' FOR
};“3"5'0;;"(“;&18')"“ A Stargard, MCA 3064
» 70 M SMOKIN’
32 |30 9 QHCIA BRIDGES Smokey Robinson, Tamla
icia Bridges, Polydor PD-1-6158 T.9363AZ Motown
33 132 | 8| GIANT
| L] | e oo ] i ] e e S
Staples, Warner Bros. BSK 3192 24 ) e ?gk:‘gﬂ?on FoeI
35 {25 {21 | GET OFF Odyssey, RCA AFL13031
Foxy, Dash 30005 (TK)
73 (70| 3| TIMELESS
36 |40 121 | SPARK OF LOVE Isley Brothers, T-Neck
Lenny Williams, ABC AA1073 KZ2-3560 (Epic)
37 137 129 | SMOOTH TALK 74 63| 3| INTUNE
Evelyn “Champagne” King, Willie Hutch, Whitfield K-3226
RCA APL1-2466 (Warner Bros.)
W 48 | 3| BOBBY CALDWELL 75 (75| 2| DIG A LITTLE DEEPER

Latimore, Glades 7515 (TN)
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LIVE EARRING—MCA artists Golden Earring perform at Los Angeles’ Star-

g/

wood during its first L.A. appearance in three years.

CHICAGO—The Apollo Center,
a 330-seat theatre complex that
opened here in September with a
Broadway theatre production,
launched its foray into live music
Nov. 28.

An appearance by Chicago singer
and former RCA/Wooden Nickel
artist Megan McDonough with Los
Angeles songwriter/arranger Rick
Rothstein initiated what Apollo co-
owner Stuart Oken hopes will be-
come “Chicago’s most intimate con-
cert room.”

“Chicago’s needed an inter-
mediate-sized room, bigger than the
100-seat clubs and smaller than the
Park West,” he says.

The Apollo is located in the bur-
geoning Lincoln Ave. music and
Off Loop theatre district which also
contains the Wise Fools Pub, Some-
body Else’s Troubles, Kingston
Mines and the Body Politic Theatre.
A combination of concrete and an-
gular glass, it reportedly was de-
signed and constructed at a cost of
$400,000.

The Apollo’s main area of concen-
tration will be its theatre presenta-

L 4

ROCK AWHILE—Capitol recording group Sun gets them up and going at its

gt

s NEW CHICAGO VENUE s

330-Seat Apollo Center
Swinging To Music Acts

tions, commencing with the Chicago
premiere of the Broadway comedy
“Gemini.” Opening Dec. 7 will be
“Great Jogginz Liberals,” a revue
written and produced by Nate Her-
man and Warren Leming, former
members of the Wilderness Road
rock group.

“Whatever reason we get people
to come to the Apollo Center is fine.
If they attend a concert here, maybe
they’ll see a play connected with the
place, or vice versa. Music will help
us expand our audience base. Ulti-
mately, it will buoy us during diffi-
cult times,” says Oken, the former
manager of Chicago’s Pheasant Run
Playhouse and Drury Lane East.

His partner, Jason Brett, whose
background includes appearances
in television and radio commercials
and films, says he hopes to attract
solo artists such as Keith Jarrett,
Chick Corea and Gary Burton.

The Apollo has applied for-a lig-
uor license, though the theatre now
operates without one. Drinks, says
Oken, will be served in the lobby
only, and nc drink minimum will be
enforced. CARY BAKER

performance at L.A.’s Whisky nightclu

INVOLVES 75 SOUTHERN ACTS

So. Carolina Agency Sponsoring
Talent Showcases To Sell Artists

LOS ANGELES—The Willis
Blume Agency in Orangeberg. S.C.,
booking some 75 acts, uses talent
showcases as a means of securing
dates.

For the fifth consecutive year, the
agency had its fall showcase, where
high school and college students are
invited free of charge to come, look
over the groups and book them on
the spot.

According to Linda Blume, who
books the acts, the most recent fall
showcase held Nov. 19 at the Caro-
lina Inn in Columbia, S.C., drew
1,200 persons, “an SRO crowd.”

For the first time, the event also
featured exhibits by local merchants
selling instruments and audio/vis-
ual equipment. There were also
recording studios, music stores and
other firms represented, says Blume.

She notes that all the acts on the
show received bookings. Rock and
disco bands participating included
Strut, Eastern Seaboard, Tinfolk.
Living Proof, Earth Star, Sunrise,
Five Town Smile and Fantastic
Shakers.

“Strut and Eastern Seaboard have
more dates than they can fill,” says
Blume. She points out that booking
for the rock and disco bands consists
mainly of one-nighters.

Although Willis Blume’s acts
work consistently, they are not
signed to recording contracts.
“Willis, who handles the career de-
velopment end of the business, is
now working on placing the bands
with record companies,” says Linda.

She explains that the seven-year-
old firm has two showcases yearly in
the fall and spring.

While the fall showcase is geared
to students, the spring event is for
the over 30 set.

“In the spring we invite dance
clubs, country clubs, people who are
going to have private parties and
nightclub operators to come hear the
artists. For this showcase we have
bands that play softer, more stand-
ard-type material.

“The artists in the spring show-
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The nine-member group recently received its first gold record for “‘Sunburn,” its third Capitol LP.
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By JEAN WILLIAMS

case often get more work than some
of the rock acts mainly because of
the dance clubs. There are about
four or five of these clubs in just
about every town in South Carolina.

“These clubs consists of about 50
couples each who pay yearly dues.
They are generally in the middle in-
come bracket and often can’t afford
the costs of country clubs. There is a
lot of work in these clubs because
each one has about four affairs a
year.”

She notes that the agency does not
solicit out of state business. “We
have more business than we can
handle right here in South Carolina.
And with the constant growth of
disco, this means even more work.

“In this area, disco music is grow-
ing, especially with the over 30

crowd and many discos are now fea-
turing live bands.

“These showcases are expensive
for our agency but it’s a lot easier for
booking our acts. Our philosophy is
that people should see what they’re
buying. When they decide on an act,
they book right there on the spot.”

She maintains that in this way the
buyer knows exactly what he has
coming and the acts are sure of the
work they will be getting. Blume’s
acts are full-time performers, not
weekenders. she says.

As for the performance fees, she
says, South Carolina has no musi-
cians union, therefore, there’s no
wage scale. However, “We know
what people can afford to pay and
the more popular the act the higher
its price. It all works out well.”
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Philadelphia is just not Stephen Tyler's town.
The lead singer of Aerosmith cut short a per-
formance at the Spectrum after being cut in the
face by glass splinters from a-bottle thrown on-
stage by a patron from the balcony. Though Ty-
ler was not seriously injured, he refused to con-
tinue the performance. Last year at the
Spectrum one of his eyes was temporarily dam-
aged by an exploding cherry bomb. The crowd
was described as “understanding” when the
show was terminated after 40 minutes.

Also hurting is Jerry Garcia, whose respira-
tory infection has caused the cancellation of a
Grateful Dead gig in New Haven and two in
Philadelphia. . .. We thought a punk rock band
would do it first, but it is Elvin Jones who is com-
ing out with the initial Guyana suicide murder
song. Titled “Guyana Elegy” the composition is
being introduced at Jones' stint at Storeytowne
in New York, with plans to record it provided
that whichever record company is interested do-
nates the royalties to the families of the victims
of the bizarre tragedy.

Ray Manzarek, Robby Krieger and John Dens-
more, the surviving members of the Doors are
off to Europe to promote “An America Prayer,”
the critically acclaimed aibum of poetry and mu
sic by the late Jim Morrison. Patti Smith is re-
turning to her old profession as rock writer to
review the disk for Creem.

Mel Haber is booking name acts for his Ingle-

Talent Talk

snde nn in Palm Springs during that resort’s
“season.” Current headliner is Frankie Randall,
who followed the Page Cavanaugh Trio.

Quzen lived up to some of the themes
touched on in its latest album when, at the end
of “Fat Bottomed Girls” in a recent New York
appearance, six girls emerged from behind a
screen in G-strings on bicycles. Afterwards, gui-
tarist Brian May reportedly said the shows in the
West “will have some surprises.” Elektra
recording artist Dirk Hamilton says he was going
crazy writing material for his next album so he
took time off and visited some old friends from
high school. Well, his reception was icy to say
the least.

According to Hamilton “everybady was adult,
working in a tuna fish factory and going through
a divorce.” While visiting an old flame, her
brand new ex-husband walked in and proceeded
to batter the woman on the head ard shoulders.
Dirk jumped into the fray and nearly got

stabbed in the process. “Luckily, fie was a me-

dium-sized guy with a limp, so | was able to fi-
nally push him out the door and lock him out.
When it was over, | threw up. I'm back home and
the writing is going fine,” says Hamilton.

Jesse Colin Young performed at & benefit for
“the needy people of Cincinnati" at Bogart's in
that city with the assistance of radio station
WEBN-FM. The price of admission was one tur-
key.
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Talent

In Action

QUEEN

Riverfront Coliseum, Cincinnati

The power and dynamics of Queen’s music
are devastatingly fresh and wonderful. This four-
man group led by vocalist/keyboardist Freddie
Mercury provided its audience with an evening
of music and theatre that became more of an
environmental happening than a simple rock
concert.

Supported by an extraordinary light show
and a clear Clair Brothers sound system, Queen
performed a solid two-hour, 22-song set Nov. 26
including two encores.

The show opened with “We Will Rock You”
leading into “Let Me Entertain You" which Mer-
cury, dressed in shining-black leather motor-
cycle garb, had no trouble doing throughout the
evening.

The first half of its set was filled with hard-
rockers like “Death On Two Legs” and some of
its more melodic pieces including “Somebody
To Love,” “You're My Best Friend” and “Spread
Your Wings.”

During the final bars of “Spread Your Wings,”
a smaller suspended stage dropped slowly in
front of the group. After the tune's completion,
Queen stepped forward onto its new stage and
performed a three-song acoustic set which in-
cluded “Dreamer’s Ball” and “Love Of My Life,”
a duet between Mercury and lead-guitarist,
Brian May, who accompanied him on 12-string
acoustic guitar.

Immediately after this interlude the band got
back to its original stage and rocked out on an
extended version of "“Brighton Rock” which fea-
tured a phenomenal Echoplexed guitar solo by
May and a solo by drummer Roger Taylor.

For the remainder of the evening, Queen
drove on with a series of old favorites and some
newer material including its current single “Fat
Bottomed Girls," aiso on its latest Elektra album
release entitled “Jazz."

Queen ended its formal set with “Tie Your
Mother Down.” The group was cheered back for
two encores which included “Sheer Heart At-
tack,” a refrain of “We Will Rock You” and fi-
nally “‘We Are The Champions.’

Rumors have it that Queen uses a lot of tape
during its show. Its only use of prerecorded ma-
terial in this show appeared in two places. The
first was with ““Get Down Make Love.” The sec-
ond was on “Bohemian Rhapsody.

In both instances, Queen’s prerecorded ma-
terial was used with no pretense and proved
only to add a new dimension of sound and
theatre to its concert production.

VICTOR 1. HARRISON

DOLLY PARTON

Odeon Hammersmith, London

Parton’s three-week European tour con-
cluded with a highly successful appearance here
Nov. 20 attracting a capacity crowd of 3,000
that displayed wild enthusiasm for her work
throughout her 92-minute, 23-song set.

Parton, obviously, has broken beyond her
basic British country market to the mass mar-
ket. Certainly the audience didn't resemble
those normally attracted to a country gig, yet
the Hammersmith crowd were completely aware
of all of the Nashville singer-songwriter's mate-
rial, whether classic country titles like *“Coat Of
Many Colors” and “My Tennessee Mountain
Home" or current crossover titles that included
"Baby, I'm Burning” and “All | Can Do.”

Yet, strangely enough, although her currenf
recordings are geared towards that all important
pop country crossover market, Parton's stage
performance remains predominantly country.
“If Teardrops Were Pennies,” a duet with Rich-
ard Dennison and “Bury Me 'Neath The Willow,”
particularly conjured up traditional roots.

But forgetting musical classifications, the
eal success of Parton's performance rested in
her fun approach, a mixture of gentle humor,
good audience communication and superior
songs and musicianship. The latter was well
achieved through her excellent six-piece band,
finely led by piano man Greg Palmer, and two
ever present backup harmony singers, Richard
Dennison and Anita Ball.

The audience ioved every minute, listening
attentively to her reminiscences about child-
hood and rural backgrounds, and applauding
wildly to her music. Then, at the end of it all, a
standing ovation for Parton, which brought her
back to encore with three more songs.

TONY BYWORTH

(Continued on page 48)
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= Total Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | “DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1| STYX/CHILLIWACK—Brass Ring Productions, Cobo 34,124 $9-$10 |$331,917* |
Arena, Detroit, Mich., Nov. 24-26 (3)
2| MOODY BLUES/JIMMY SHERES—Electric Factory 18,585 | $7.50-$9.50 |$160,622*
Concerts, Spectrum, Philadelphia, Pa., Nov. 22
3| AEROSMITH/GOLDEN EARRING—Electric Factory 19,500 $8-89 [$157,747+
Concerts, Spectrum, Philadelphia, Pa., Nov. 25
4| BOB SEGER/LE ROUX—Entam/Sunshine 17,228 $6-$8 {$125,491*
Promotions, Rupp Arena, Lexington, Ky., Nov. 25
5| GRATEFUL DEAD~-Monarch Entertainment, Capital 14,275 | $7.70-38.80 |$119,820
Center, Landover, Md., Nov. 23
6| QUEEN-Electric Factory Concerts, Spectrum, 14,700 | $6.50-$8.50 ($115,100
Phitadelphia, Pa., Nov. 20
7| COMMODORES—BIll Graham Presents/John 13,537 | $6.50-38.50 | $110,090*
Leonard, Blaisdell Arena, Honolulu, Hawaii, Nov. 21
v
8| BILLY JOEL—Ruffino & Vaughn, Civic Center, 13,212 | $7.50-$8.50 | $108,941*
Birmingham, Ala., Nov. 22
9| FOREIGNER/NICK GILDER—Ruffino & Vaughn, Civic | 11,422 $7-89 | $96,873
Center, Providence, R.I., Nov. 26
10| KENNY LOGGINS/FIREFALL—Pace Concerts, 11,531 $8.35 | $96,284*
Summit, Houston, Tex., Nov. 23
11| QUEEN-Contemporary Productions, Checker Dome, | 11,422 | $7.50-38.50 | $94,342
St. Louis, Mo., Nov. 23
12| BILLY JOEL-Sound Seventy Productions/Pace 10,977 $7.50-38.50 | $85,987*
Concerts, Assembly Center, L.S.U., Baton Rouge,
La., Nov. 20
13| HEART/MICHAEL STANLEY BAND—Contemporary 10,939 $6-38 | $84,994
Productions, Checker Dome, St. Louis, Mo., Nov. 22
14| HEART/PLAYER—Contemporary Productions/Chris 11,000 | $7.50-$8.50 | $84,989*
Fritz & Co., Municipal Aud., Kansas City, Mo., Nov.
24
15! GRATEFUL DEAD—Monarch Entertainment, 10,936 $7.50 | $82,020%
Memorial Aud., Rochester, N.Y., Nov. 21
16| BILLY JOEL—Alex Cooley. Inc., Omni, Atlanta, Ga., 8854 | $7.50-$9.50| $78,066*
Nov. 26
17| BLACK SABBATH/VAN HALEN—Contemporary 10,176 | $6.50-$7.50 | $76,320
Productions/Chris Fritz & Co., Myriad, Oklahoma
City, Okla., Nov. 20
18| FOREIGNER/NICK GILDER-Landmark Productions, 10,100 $7.50 | $75,750
Col., Madison, Wis., Nov. 21
19| QUEEN-Sound Seventy Productions, Municipal 9,193 $7-38 | $68,774
Aud., Nashvitle, Tenn., Nov. 22
20| BOB SEGER/LE ROUX—Mid-South Concerts, Col., 9,720 $6-37 1 $67,318*
Memphis, Tenn., Nov. 24
21| BILLY JOEL-Mid-South Concerts, Col., Memphis, 8,854 $7.50 | $66,405*
Tenn., Nov. 23
22| WAYLON JENNINGS/JESSI COLTER-Wolf & 7,957 | $6.50-$8.50 | $64,894
Rissmiller Concerts, Convention Center, Anaheim,
Calif., Nov. 24
23| BILLY JOEL—Mid-South Concerts, Col., Jackson, 9,138 $7-$7.50 | $64,307*
Miss., Nov. 24
24| HEART/PLAYER—-Landmark Productions, Arena, 8,000 | $7.50-$8.50| $61,000
Duluth, Minn., Nov. 26
Auditoriums (Under 6,000)
1| ASHFORD & SIMPSON/MICHAEL HENDERSON— 5830 | $8.50-$9.50 | $53,353*
Lewis Grey Productions, Paramount Thea., Oakland,
Calif., Nov 25 (2)
2| ASHFORD & SIMPSON/MICHAEL HENDERSON—- 5602 | $8.50-89.50 | $52,737*
Lewis Grey Productions, Civic Aud., Santa Monica,
Calif., Nov. 26 (2)
3 DONNA SUMMER-Landmark Productions, 4,567 $8-$10 | $43,766*
Performing Arts Center, Milwaukee, Wis., Nov. 21
@
4| FOREIGNER/NICK GILDER—Landmark Productions, 5,200 $7.50 | $39,000*
Riverside Arena, Austin, Minn. Nov. 20
5| DOOBIE BROTHERS/FAITH BAND—Sunshine 5,132 $7-88 | $36,566
Promotions/Marty Wolff, Gardens, Louisville, Ky.,
Nov. 22
6| HARRY CHAPIN-WDRC/Promotional Consultants, 4,771 $5-37.50 | $35,210*
Civic Center at Jai Alai, Harttord, Conn., Nov. 26
7| HEART/PLAYER-Star Date Productions, Sawyer 4,143 $8.50 | $34,365
Aud., La Crosse, Wis., Nov. 25
8 PABLO CRUISE/MARK ALMOND BAND-Bill Graham 4,184 $7.50-$8.50 | $33,481*
Presents, Veteran's Aud., Marin, Calif., Nov. 24 (2)
9| ASHFORD & SIMPSON/MICHAEL HENDERSON— 4,106 | $7.50-38.50 | $33,375*
Lewis Grey Productions, Golden Hall, San Diego, i
Calif., Nov. 24
10| GRATEFUL DEAD-Monarch Entertainment, Capitol 3,282 $10 | $32,820*
Thea., Passaic, N.J., Nov. 24
11| ROY AYERS/CHIC—Di Desare-Engler Productions, 3,651 $8.75 | $31,9377
Staniey Thea., Pittsburgh, Pa., Nov. 25
12| JORMA KAUKONEN/STILLWATER—Ruffino & 3788 | $7.50-$8.50 | $31,682
Vaughn/T.M. Concerts, Suffolk Forum, Commack,
N.Y., Nov. 24
13| BRUCE SPRINGSTEEN—Contemporary Productions, 3557 | $7.50-$8.50 | $29,380*

Keil Opera House, St. Louis, Mo., Nov. 25
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® Continued from page 46

WAYLON JENNINGS
JESSI COLTER
THE CRICKETS

Convention Center, Anaheim, Calif.

Jennings may once have been a country mu-

sic “outlaw,” but he was treated Nov. 24 as
more of an in-law here by an SRO crowd of 5,000
jubilant members of what one politician referred
to as “the silent majority.”

In other words, Jennings' outspoken lyrics

and rebellious stance seem suddenly to be in
step with the angry mood brewing in the fami-
lies of middle America, where all country music,
traditional or progressive, maintains its strong-
est hold.

Backed by his seven-piece band, the Waylors,

Jennings fired through 21 tunes in little more
than an hour. He could have played all night,
judging by thunderous accolades and general
singalong atmosphere.

All the favorites were performed with an at-

tack and enthusiasm usually evident only on
newer material with most artists. But Jennings
knows his audience and "Luckenbach, Texas”
sounded as fresh as his latest, and ironically ap-
propriate, “Don't You Think This Outlaw Bit's
Done Got Out Of Hand.”

Immediately preceding Jennings' stage en-

trance, a glimpse into his musical roots was af-
forded through a surprise, 10-song set by the
Crickets, three original members of Buddy
Holly's band supported with an extra guitarist
and pianist. “Oh Boy,” “Maybe Baby,” “Ollie
Vee,” “Rave On" and “That'll Be The Day'’ drew
the greatest response.

Jennings strode into the group’s midst while

playing a low, ominous riff leading to his angry
‘version of “Well Alright,” followed by “It's So
Easy” and “Peggy Sue” in a medley taken from
his latest LP. Jennings started out as bass
player with Holly & the Crickets, surviving the
fatal crash by giving his airplane seat to an ail-
ing Big Bopper.

Jennings & the Crickets comprised the con-

cert's second half, separated by intermission
from Jennings' ‘“better half," Jessi Coiter.
Seated demurely through most of her nine-song
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Talent In Action

set at the piano, Colter and her captivating style
would stand in refreshing contrast to the later,
hard-heeled presence of Jennings. When Colter
flawlessly performed her breakthrough hit, “I'm
Not Lisa,” the proverbial pin could have hit the
floor and been heard.

The Waylors opened the evening with a
seven-song set, sparked primarily by the legen-
dary steel guitar work of grandfatherly Ralph
Mooney and the sensuous vocals of Carter Rob-
ertson, particularly on "“I'l Be Your Baby
Tonight.” RAY HERBECK JR.

ASHFORD & SIMPSON
NOEL POINTER
“Palace Theatre, New York

Nick Ashford and Valerie Simpson are popular
with New York audiences, and this popularity
was never more obvious than Nov. 16 during the
opening of the duo’s four-night stand at this
Broadway theatre.

It is curious, then, that they chose to spend
so much of their stage time exhorting their loyal
followers to enjoy themselves, to have a good
time, to “get down,” as Ashford urged through-
out the night.

Does the pair have doubts about the ability

of its music to engender enthusiasm? For there
should be none. It remains the most sophis-
ticated soul being dispensed today, the most
well-crafted and the most harmonious.
. The latter quality is almost gospel-tinged at
times, instanced by “Gimme Something Real”
and “Send It,"” and so intense that one almost
expects Ashford and Simpson to burst into pure
light and energy onstage.

At other times, they demonstrate a stunning
grasp of pace and timing within their music. Few
other contemporary composers know so well
how to employ pauses, spaces and gaps to build
a song's momentum.

Not for them the premature musical ejacula-
tion of some soul stylists—they know when they
want a song to reach its climax, and that mo-
ment needs no rushing.

Both “It Seems To Hang On" and “By Way Of
Love's Express,” from Ashford and Simpson's
most recent Warner Bros. album, best capture
this technique, and their live rendition was no
less perfect than the recordings.

Aiding and abetting them on that score was a
well-oiled seven-piece band, with strong elec-
tronic keyboard and saxophone departments.
Brass might have fleshed out the overall sound
to better effect, but the harmonious work of
backup vocalists Ray Simpson (Valerie's
brother) and Yolanda McCullough more than
compensated.

The 13-song, 70-minute show was aiso no-
table as a showcase for Ashford and Simpson's
work for other artists, including “I'm Every
Woman,” “Stuff Like That” and “Ride-O-
Rocket,” plus a nostalgic, but brief recall of
“Ain’t No Mountain High Enough,” “You're All |
Need To Get By” and “Ain’t Nothing Like The
Real Thing.” The pair performed each with per-
sonality and pizazz that almost obscured the
better-known versions.

If one reservation should be recorded, it's
that Ashford, though he has improved mightily
in the vocal stakes in recent years, is still not as
fine nor powerful a solo singer as Simpson. She
might have taken the microphone more.

Earlier in the evening, Blue Note artist Noel
Pointer offered a cross-section of his electric
violin stylings, which lacked not in spirit, but in
clarity and variety, Such an instrument em-
ployed for jazz material is surely difficuit and id-
iosyncratic, and it only occasionally worked at
the Palace for Pointer.

His 45-minute approximately six-song show
featured repertoire from his two solo albums, in-
cluding “Night Time,” “Where Were You” and
Earl Klugh's “Mirabella.” His four-piece band
worked hard in back. ADAM WHITE

DOOBIE BROTHERS
RICHARD T. BEAR
Palladium, New York

The contrast in style and presentation was
striking. Keyboardist Bear heads a seven-piece
aggregation specializing in an exciting loose-
ness. The Doobie Brothers, with the same num-
ber of musicians, are a tight unit producing
crisp, streamlined rock. Both groups fired up
Palladium patrons Nov. 17 with a fast-paced
evening worthy of its soldout status.

Bear opened the program with a 50-minute
set reminiscent of the Mad Dogs and English-
men, Delaney, Bonnie & Friends tours of the late
'60s. Although the band boasts no superstars,
its 10-song romp overflowed with fine musi-
cianship and contagious enthusiasm.

Its update of Eric Clapton’s “Blues Power”

was a perfect outlet for the band's boogie and
rock-blues drive, led by the building momentum
of Bear's keyboards.

The big, bearded and aptly named Bear has a
commanding stage presence, carrying the
spotlight in the tradition of rock'n’roll's most
flamboyant piano players. The band reflected
this confidence, particularly head-wagging gui-
tarist Daryll Thompson, whose burning notes
were a homage to Hendrix.

The Doobies recorded their 17-song set, and
the album, whenever it arrives, will document
the precision playing, exacting arrangements
and characteristic rhythm-riding harmonies of
their show.

Not a stone was left unturned as the Doobies
covered their musical history including selec-
tions from a new studio album due this month
and closing with their first hit, “Listen To The
Music,” as the encore.

From the start, the band had the audience
tied around its finger. The responsive crowd
needed no coaxing to join the chorus of a rol-
licking version of “Black Water,"" led by guitarist
Patrick Simmons. Jeff “Skunk” Baxter addes
shimmering colors and fluid solos on his guitar.
Often hopping around like an impish wizard, he
contributed some of the most dynamic and
brilliant playing of the 90-minute set.

_There were some surprises. Guest Elliot Ran-
dall provided additional guitar sizzle on several
songs. The Doobies also induiged in special ef-
fects. Toward the end of the show, the stage be-
came filled with fog that swallowed the band
and rushed over the audience in heavy waves.
Fireworks shot up from behind the nearly invis-
ible band, and as the group later rode through
“China Grove,” two simultaneous, bright light
explosions shook the Palladium from each side
of the outer stage. The Doobies know how to
stampede. BOB RIEDINGER JR.

DAVID GATES & BREAD
ISLAND BAND
Blaisdell Arena, Honolulu

Gates has been in the business long enough
to know that there is a vast audience that likes
its music sounding pretty, polished and per-
fectly packaged.

His performance Nov. 18 seemed to be aimed
precisely at that market as he and his five-piece
band Bread played 19 songs, one after another,
with little variation.

Backing Gates were Larry Knecthel (guitar
and keyboards), Mike Botts (drums), David Mi-
nor (bass), Warren Hamm (brass and percus-
sion) and brother Bill Hamm (guitar).

Although each song was performed with tech-
nical perfection, the enormous talent in the
band seemed wasted. There were no extended
arrangements of any of the songs.

The tunes played were what would be ex-
pected: “Make It With You,” "It Don’t Matter,”
“Everything | Own,” “Diary,” “Daughter,”” “Lost
Without Your Love,” “Guitar Man,” “Goodbye
Girl," “Last Train," “Mother,” “If" and a few
others.

Without making any apparent effort to
achieve audience rapport, Gates still seemed to
have the young sellout crowd in the palm of his
hand throughout the entire show. This reviewer
can’t remember a time when he experienced
such silence from 8,000 persons as when Gates
performed “‘Diary” on an acoustic guitar.

The group Island Band from the big Island of
Hawaii opened with a spirited jazz-rock display
doing eight songs in a tight 40-minute set.

The group was impressive at its Blaisdell de-
but. It will have an LP out on Seabreeze Records
in a few months. DON WELLER

JEFF LORBER .
Lighthouse,

Hermosa Beach, Calif.

Even though Lorber is.a newcomer to the
scene and not too well known, he is developing
into a well rounded player and composer. He
showed this all quite respectfully Nov. 26 as his
quartet displayed some innovative fusion music.

The first couple of tunes leaned heavy
towards the funk sound paced by a 17-year-old
bass player, Danny Wilson, and some excep-
tional tenor work by Denis Springer.

The third selection of the seven-song hour-
long set, “‘Katherine,” was a highlight in that it
incorporated all the blends that make up the
“Lorber sound.”

The bulk of its first set consisted of tunes
from the “Soft Space” LP.

The band also flowed easily through cuts like
“Samba” and “Swing Funk,” with Lorber show-
ing his outstanding talents on muiti keyboards.
Drummer Denis Bradford also was a standout.

ED AGUIRRE
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Campus

SAN DIEGO—Polydor Rec-
ords has established a college
promotion department under the
auspices of Jim Delbazo, college
promotion manager.

The move into the field on a
full-time basis by Polydor was a
result of national promotion
manager Jerry Jaffe’s long-
standing desire for such a depart-
ment and cemented with the ar-
rival of senior vice president of
promotion Dickie Kline from At-
lantic. Atlantic has enjoyed suc-
cess at the college level for many
years. :

Delbazo, former music direc-
tor at Hofstra Univ.’s WVHC-
FM and one of the first to work
within Arista’s intern program, is
servicing some 400 stations based
on the stations he is already fa-
miliar with and which he deems
most important.

Delbazo has updated Poly-
dor’s mailing list by sending out a
survey to the ones already on it
and others who he felt should
have been included. From those,
he determined which stations
will receive Polydor service.

“If I didn’t get the survey re-
turned,” he says, “then I know
they are not responsible enough
to pull off a promotion.”

Polydor’s department is struc-
tured similarly to Atlantic’s col-
lege promotion department, in
that i’'s a one-man operation.

Delbazo Tees Collége
Promo Arm For Polydor

By ED HARRISON ;

There is speculation that down
the road college reps will be
added.

Delbazo is spending much of
his office time on the phone, ac-
quainting himself with music
and program directors.

He has thus far attended three
college radio conventions: the
National Student Broadcasters
convention in Boston, Loyola
Radio convention in Chicago
and the West Coast IBS conven-
tion here.

Delbazo has started a news-
letter called the Informer which
he says is a combination of what
other stations are playing and
what is being done with Polydor
product.

Within the newsletter is a col-
umn called “Balzo Bitches”
which is designed to be a sound-
ing board for positives and nega-
tives at the college radio level. ?

Although he is concentrating
full-time on college radio, Del-
bazo hopes to expand into con-
cert committees later and is al-
ready working with school
newspapers.

He is zeroing in on product by
Phil Manzanerra, Creme/God-
ley (former 10cc members), Pa-
tric Moraz and Jam and Jean Mi-
chel Jarre.

“We’re working stuff that will
not be easy to get played at the
AOR level,” says Delbazo.

b2

HARTWICK COLLEGE PARTNER

N.Y. School Co-Sponsors

By CARY DARLING

LOS ANGELES—John Clinton,
chairman of concerts at the State
Univ. of New York at Oneonta, says
the college is entering another suc-
cessful year in its co-sponsorship of
shows with nearby Hartwick Col-
lege.

The most recent example was
Nov. 5 and featured Peter Gabriel in
a well-attended show. The co-spon-
sorships helps divide expenses and
open up the availability of three
venues: Oneonta’s 1,000-seat ball-
room and 2,000-seat gym; plus Hart-
wick’s 2,000-seat gym.

The Gabriel engagement took
place at Hartwick. So far, there has
been no néed to use professional
promoters as co-sponsors.

One reason for the success of the
concerts is the colleges’ distance
from most major competition. The
nearest city of any size is Bingham-
ton, 60 miles away. Albany is 15
miles farther in the opposite direc-
tion while New York City is a distant
200 miles.

“We don’t look to any outside
sources for attendance,” says Clin-
ton. “We draw from our own stu-
dents.” Oneonta has an enrollment
of 6,000 students while Hartwick has
2,000 students. With this in mind,
promotional activity is confined to
the campus radio station and news-
paper.

Clinton notes the college is plan-
ning one more concert this fall and
perhaps as many as four in the
spring. “We always do one free show
in the spring,” comments Clinton
about the upcoming shows. No art-
ists or dates have been set for these
concerts.

Past years have seen the New
Riders of the Purple Sage, Jonathan

Edwards, Stanley Clarke, Sea Level,
Melba Moore, the Dingoes and
Southside Johnny and the Asbury
Jukes perform at either Oneonta or
Hartwick.

Commercials
Eyed In Tulsa

TULSA, Okla.—The commercial
music workshop at Oral Roberts
Univ. and the William B. Tanner
Co. of Mempbhis, jingle syndicators,
presented a joint project whereby
music and telecommunications stu-
dents learned about singing and
recording techniques used in com-
mercial recording.

The two-day workshop, Oct. 13-
14, drew 150 participants on the first
night, as Robert Blow, product man-
ager for Tanner Co. explained the
work of the company and played au-
dio cuts demonstrating various types
of commercial products.

On the second day, 100 students
participated in a jingle-singing
workshop at the Univ.’s Mabee Cen-
ter audio facility. Tanner singers
demonstrated thestacking of singing
tracks as Oral Roberts engineer
Robin Christiansen and Tanner en-
gineer Larry Gould operated the
special ORU eight-track recording
setup.

After four cuts were stacked and
mixed, the Tanner singers assisted
eight Oral Roberts singers in singing
to the tracks.

As a direct result of this confer-
ence, the Tanner Co. has begun a
more formal relationship with the
university to attempt to identify stu-
dents with interest and professional
ability in the commercial music
business.
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Talent

Moving Queen a King-Sized Chore

Men And Equipment Comprise Gerry Stickells’ Army

PHILADELPHIA_— “I wouldn’t
compare this to a military oper-
ation,” chuckles Gerry Stickells, tour
manager of Queen. “After all, we
have all seen how often the military
screws up.”

Sipping on a beer in the Stadium
Hilton Hotel bar here, the soft spo-
ken tour chief has reason to feel sat-
isfied. Queen had only an hour ago
completed a well received set at the
nearby Spectrum before 15,000 fans.
The show went on without a hitch.

Only 24 hours ago, the whole pro-
duction was 100 miles away playing
at the Nassau Coliseum on Long Is-
land. In the night and day that fol-
lowed, the four members of Queen,
their personal aids and friends, a
leased Vickers Viscount jet, 17 mem-
bers of the stage sound and light
crew, four 45-foot tractor trailers
loaded with about 20 tons of equip-
ment, a generator truck, and two
tour buses made the trip from Long
Island to the City of Brotherly Love.

In that time the setat Nassau Coli-
seum was dismantled, broken down
into about 230 different color-coded
cases or sections, including 500
lights, correctly loaded into the trac-
tor trailers, driven down to Phila-
delphia, unpacked, reassembled,
tested and then used, with every last
guitar pick and cable in place.

4 —

By ROMAN KOZAK

erator is supplied by the O’Brien
Machinery Co., with the driver and
its own truck provided by Consoli-
dated Productions. Booking agent
for the tour is the Howard Ross
Agency.

The 34-date tour itself began in
Dallas on Oct. 28 and will end at the
Los Angeles Forum with three
nights on Dec. 18, 19 and 20. The
production costs of the tour, while
not officially revealed, are estimated
at more than $! million, with about
a quarter of that going for the light-
ing effects alone.

“This is a rough tour,” confesses
veteran stage manager Tom Kipp-
hut as the stage is being dismantled
in Nassau. “Itis not so much that the
datesare hard, butit’s all those lights
that we are carrying. This is about as
lavish a production as can be put to-
gether, dismantled and taken to an-
other place in one day.”

In that one day, supervising the
actual work around the stage, Kipp-
hut gets all of four hours sleep,
“Sometimes 1 wonder how 1 keep
doing it, then I turn around and do
it,” he adds, voicing a philosophy
shared by all the crew members.

Though the average roadie earns
about $400 a week, which is less than
what he would be making if he
worked the same hours in “civilian

Building Queen: Gerry Stickells, center, Queen’s tour manager, inspects the

work in progress as the band’s drum kit is being put together.

The entire procedure was done
without a break, with the stage rig-
gers the last to leave Nassau Coli-
seum at 2:30 a.m., beginning work at
the Spectrum at 6 a.m. as soon as
they arrived. What sleep they got
they caught on the bus, or in
snatches throughout the day.

It is the riggers, who climb to the
crawlways and girders below the
ceilings of the various basketball
and hockey arenas around the coun-
try charged with the responsibility of
keeping, in the case of Queen, 12
tons of lights, speakers and a second
stage suspended above the main
stage.

Two members of the road crew
work specifically on the rigging.
Their employer is the Ocean State
Rigging System Inc. The sound sys-
tem is supplied by Clair Bros. Audio
Enterprises with four roadies de-
voted only to it. G.1.S. Productions,
Stickells’ own company, provides
the technical crew that takes care of
the overall stage needs with four
staffers on tour. Trucking is supplied
by Clark West.

Other companies involved in the
tour include Personality Travel as
the travel agent, with bus and air-
craft arrangements made by T.R.T.
Travel Service. The concessionaire is
Curtis Lentz, with one representa-
tive on tour. The 3,600 ampere gen-

life,” there are few major complaints.
On a major tour the roadies are pros.

Lighting on the tour is supplied by
Electrosound Productions, and
among the busiest of all the crew
members is Joe Trovato, lighting en-
gineer for the tour, who has his own
staff of five electricians who make
sure every one of the 500 lights goes
on on cue.

Trovato, who helped design the
63,000-watt lighting system along
with Stickells and the band mem-
bers, is the man who sits behind a
48-handle, two-scene, TFA control-
ler console and manipulates all the
lights, while at the same time giving
directions over the intercom system
to 10 spotlight operators, hired lo-
cally, who respond as best they can
to such numerically coded com-
mands as 269158 to 34710 on go.”

Trovato is a student of lighting
technology and technique, going for
his masters degree and lecturing on
the subject of “technical theatre and
lighting design.™ But the New York
leg of the tour did not go smoothly
for him.

In New York, while the band was
playing Madison Square Garden,
somebody in the audience threw a
half full soda cup that landed
directly on his console. It was dried
by a hair drier without permanent
damage.

In Nassau, with his console at the
side of the stage, he was nearly
upended, console and all, when the
power cable attached to the secon-
dary stage that is raised and lowered
during the performance, caught at
the edge of the main stage, and
started pulling it up.

Fortunately the cables were
stopped before they dumped the
light console and its operator over
the band’s onstage Steinway grand
piano.

Also a few light cues were missed
and the band, which guides its own
business as well as artistic destiny
was threatening to fire him, provok-
ing a mini crisis at the end of the
Nassau concert. This was defused by
Stickells simply by him refusing to
get excited over the tempest. By the
next night the situation was back to
normal.

“Queen is a band that takes its
lighting very seriously,” says Tro-
vato, the next night after the Phila-
delphia show. “And if they are not
satisfied with the show, they will
blame the lighting. But tonight I told
Freddie (Mercury, lead singer of
Queen) that 1 will dazzle him with
the lights when he asked why I took
the console out into the audience?
And there were no complaints.”

According to staffers, the band
prefers to have the lighting console
onstage, to be able to give im-
promptu directions, while the light-
ing director would rather be in the
audience, near the sound engineer,
where he can have a more complete
view of the lights and stage.

“The real problem,” confides one
staffer, “is that the band is not really
happy with its performance, and
having spent all this money on the
lighting, it wants a return on it. It’s
some operation, though if you ask
me, they could have done with half
as much.”

" The lighting on the Queen tour is
about as extensive as can be taken
on a tour, say the staffers working on
it. Pulling 1,100 amps per leg of
power, the system consists of 320 par
64 lamps, arranged in rows under a
trapoziodal platform, weighing
about five tons.

In front of this is a narrower truss,
running the width of the stage, with
about 100 more par 64 lamps. Mid-

Lower Speakers: James Khalaf, sound engineer on the Queen tour, lowers a bank of speaker cabinets which are sus-
pended from the ceiling at Nassau Coliseum. In the background are the two lighting platforms that contain most of
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Billboard photos by Neal Preston
Descending Stage: A small front light platform is lowered onto the main stage
during the group's performance to become a smaller secondary stage where

Queen performs its acoustic numbers.

way through the set this is lowered to
become a second, smaller stage. It
weighs about two tons. Both are sus-
pended from the ceiling. The larger
platform also tilts, so the lights will
shine directly on the audience.

Also suspended from the ceiling
are 28 speaker cabinets each con-
taining a 2-K151, 4-K 110, 2-2405
JBL speakers, and each one weigh-
ing 400 lbs, for a total over five tons.
That puts almost 12 tons of weight
suspended from the ceiling, enough
to make some crew members and
venue operators nervous.

“Yeah, it’s like a giant cookie cut-
ter hanging up there,” observes one
of the crew, as he watches the light-
ing crew attaching the metal rimmed
lights to the aluminum supports:
“We sometimes joke that if the truss
does come down, then Roger (Tay-
lor, the drummer) doesn’t have a
chance,” continues the staffer.

“The band members know it’s up
there, but 1 guess after last year’s
crown over the stage they are used to
having something over their heads.
But they say it is safe, something like
three on the scale 10. Besides, if it’s
going to come down, it will come
down when its being hoisted up.”

Venue operators are a bit less
sanguine. Since the roof collapsed at
the Hartford Civic Center in Con-
necticut last year more and more are
afraid about having extra weight
hanging from their ceilings.

“We may have a little problem in
Philly,” confesses Stickells as the
trucks are being loaded in Nassau.
“First they told us that we could

Queen’s 500 lights.

hang all our equipment, now they
are saying that maybe we can’t. If we
have to put our speakers on the
floor, it’s not just that we will not
have as good a sound, but that also
wipes out some of the sightlines to
the stage from the floor, “and that
means the seating may have to be
rearranged.”

Once at the Spectrum, after sev-
eral hours’ delay, a compromise is
reached. The band can hang what it
needs from the ceiling, but the
weight will have to be distributed so
that there is not too much weight at
one single point.

Instead of two cables supporting
each of the 17 one or two ton hoists
(motors) that raise and lower all the
equipment, there has to be four or
more.

And they have to be attached to
the top of the supports holding up
the ceiling, not the bottom, since the
building was designed to hold a
weight of snow above it, and not
have the weight pull down from be-
low.

“It doesn’t just look impressive, it
is impressive,” remarks one of the
building officials, once the forest of
cables is finally in place. “If our
chief building engineer saw this, he
would be so impressed, that he
would either promote us all, or fire
us.

With the delay it is not until late
afternoon before the lighting and
sound equipment can be tested and
the band’s array of instruments
brought onstage. Apart from the

(Continued on page 91)
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Terry Ellis & Chris Wright

Terry Ellis, creates
another masterpiece.

In thinking about their first meeting and their
start in business together Terry Ellis and Chris
Wright, now co-chairmen of the Chrysalis group of
companies, have reminiscences which range back to
an English summer in 1967 not far removed from
their graduations from the University of Newcastle
upon Tyne and Manchester Univ. respectively.

Both had immersed themselves in the music
business on campus as social secretaries, booking the
new breed of rock 'n’ roll acts into their schools. The
Beatles were revolutionizing music and Britain was
spawning hundreds of rock and blues bands.

By the time their college days had ended each of
them had developed a taste for the entertainment
industry sufficient to want to make it a profession.
After one or two false starts they separately started
college booking agencies in England. They soon be-
came the two major operators and found themselves
embroiled in a tough competitive situation. Even-
tually they met and decided to merge their busi-
nesses, giving them a stranglehold on the U.K. col-
lege market and a base of strength from which to
develop. Their “development’ represents one of the
most spectacular music business success stories of
the last 10 years.

For Terry Ellis, 35, and now a resident of the
British Virgin Islands, “It’s difficult for me to recol-
lect how it all came together. I wanted to expand my
business and was trying at the time to work out the
best way. Chris was managing a band called the Jay-
birds who later became Ten Years After. He felt that
they were good enough to have international success
and felt he needed to be in London to properly guide
their career.

“Looking back it does seem strange that we
should have joined up. I was certainly a very inde-
pendent spirit and it is hard to imagine my having
wanted to go into partnership. Presumably we must
have felt some good chemistry.”

For Chris Wright, 34, now living permanently
with his wife and three children in London, “There
wasn’t a hint of us working together. We were in
competition and my prime concern was to avoid fur-
ther occurrences of a price cutting situation.

“Things were getting very tough,” he recalls.
“We were fighting for every date and I remember
battling to get Cream into Birmingham Univ., end-
ing up booking the date for $12 profit, I was under so
much pressure from Terry.” Ellis recollects that he
won that battle and booked the date.

Ellis, a mathematics and metallurgy major, re-
members booking acts like the Alan Price Combo
(later the Animals), Long John Baldry, Alex Harvey,
Georgie Fame, the VIPs (later Spooky Tooth), and
the Graham Bond Organization (which included
Jack Bruce and Ginger Baker). He can also remem-
ber continually bumping into a backup singer
named Rod Stewart who was then working with un-
known bands.

Wright, a politics and modern history major,
was almost exclusively booking rock groups.

“My interest in the music business started
there,” he thinks back.

Wright, who also had his hand in a local blues

(Continued on page 7)
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rlbl‘]'y E“is & Cl]ris Wﬁg‘l‘ venue called the J&J Club, recalls booking such acts

as the Searchers and the Paramounts, who later be-
came Procol Harum.

“I remember,” he says, “we had the first date on
the Yardbirds after Jeff Beck had replaced Eric
Clapton, and I booked Cream’s first live appear-
ance—a warm-up at the city’s Twisted Wheel Club,
prior to its appearance at the Windsor Jazz Festi-
val.”

After a year at the Manchester Business School
Wright turned to the music business full time. He
had already begun managing on the side and had a
lady folk singer and a rough and ready r&b band
called the Cockahoops under his wing.

“I didn’t know what to do,” says Wright, “and,
in fact, I applied for so many different jobs that I
found myself in a host of embarrassing situations be-
cause I would forget halfway through the interview
what job I was going for.

“Someone offered me a position in America and
while I was back in Manchester thinking about it, a
booking agent I knew from university days, Roy
Williams, who worked for the Ian Hamilton Organi-
zation, said I could work with him, booking on com-
mission but still able to go for job interviews. It
sounded like a good idea because I had long since run
out of money and could only eat on expenses when
attending an interview.

“So I took the job in the summer of 1966 and
started booking bands into colleges. By that time the
college business had exploded. It got to the point
where going for interviews would mean losing com-
missions and pretty soon I realized I was making
three times more money being an agent than I would
by taking one of the jobs I was running round the
country interviewing for. I was still running the J&J
Club, too, and the wark with the agency, the club
and the two acts I was managing kept me in Man-
chester.”

Coincidentally, Ellis’ permanent absorption
into the music business had a similar blueprint. Af-
ter graduation he went into partnership in a booking
agency with the late Mike Jeffrey, the manager of
the Animals and after that Jimi Hendrix. The ven-
ture was not successful and he too ended up on the
job interview circuit finally taking a job as an organ-
ization and methods analyst. But the lure of the mu-
sic business was too much and he started devoting
his weekends and evenings to his own college book-
ing agency. After a year he had sufficient income to
cover his living and business expenses and left his job
to make the agency a full time occupation.

Like Wright he experienced his share of ups and
downs with times so tough at one point, an emigra-
tion to Australia came periously close.

Wright had begun building a reputation for
himself in the North of England. The hand of fate
first moved for him in the spring of 1967 when Leo
Lyons, bass player and organizer for a London-based
blues band called the Jaybirds heard of him and
asked for a weekend of work in the North.

“They were really good and asked me to man-
hris Wright, age them straight away,” says Wright. “I wanted to,
ight on cue. but I thought it would be tough getting work over

(Continued on page 10)
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the summer. They still had the odd gig backing people
like the Ivy League and the Flowerpot Men, but I
changed their name to Ten Years After and managed to
start getting them dates in their own right. The band
went down well wherever it played and dates at some of
London’s famous clubs started coming our way.”

At the same time, Ellis had managed a toehold in
London and was building a reputation of his own book-
ing colleges in the South of England. Soon after, the two
began competing for dates in the Midlands.

“We thought it was about time we met,” says
Wright, “so we arranged to have dinner in a Chinese res-
taurant (Ellis recalls it was Indian) next door to Lon-
don’s Marquee Club on the occasion of a Cockahoops gig
at the club.”

The two discussed ways and means of avoiding un-
dercutting each other’s prices in universities for which
they were in competition and Ellis agreed to book the
Cockahoops for a weekend in his colleges, while Wright
agreed to book dates for a group Ellis wasinvolved with.

The actual partnership didn’t develop, however, for
several months thereafter.

Ten Years After had taken the Marquee’s National
Jazz and Blues Festival at Windsor by storm and Wright
knew he was onto something big. But relations with his
agency became strained since he insisted on booking the
blues-based act into pop-oriented venues to keep them in
work. A move to London became inevitable.

Ellis and Wright had dinner again in London and
decided they could generate enough business together to
give a partnership a shot. “When you are that young,”
says Wright, “I was 22, you are inclined to follow your
nose. So we set up an office in Terry’s one room apart-
ment at 139 Blyth Road, Shepherds Bush.”

Ellis recalls it was a two bedroom apartment he was
sharing with an accountant.

“We put together a brochure,” says Wright, “called
ourselves the Ellis-Wright Agency, and sent it out to ev-
ery possible client in the country that summer. I didn’t
have anywhere to live so I slept on the floor of Terry’s
apartment.”

“It was insane,” says Ellis. “My roommate had to
step over Chris, who was sleeping in the hallway, to get
to the bathroom in the morning. I can remember buying
a huge table for us to work on which took up the entire
floor space of the bedroom.”

Wright says he bought that sprawling mahagony
table for $12 at a junk shop while Ellis was in Morocco
that summer on vacation and remembers Ellis telling
him to get rid of it.

From the beginning, however, no matter who
bought the table, the agency was “always incredibly
busy.”

“We booked all day with no time for lunch,” remem-
bers Ellis, “and at night we typed contracts. The last
straw for my roommate, however, occurred when he
came home one afternoon and found our secretary typ-
ing contracts on his bedroom desk. ‘It’s not enough I
have to step over Wright in the morning,’ he yelled, ‘but
now I have some girl typing in my bedroom.” He was
quite upset. Eventually we got a small office.”

“The college business continued to boom,” adds
Wright. “Terry’s big scheme was a university tour with
Francoise Hardy which went very well while I had my
hands full with Ten Years After. But we jointly decided
that we needed a prestigious address and very quickly
moved into the smallest office on the top floor of Car-
rington House, an office block at 130 Regent Street.

“We could just about fit the table, Terry, our booker
and our secretary into that office,” he continues. “As the
business expanded, we moved in another booker, a tele-
phonist and Harry Simmonds who managed the Savoy
Brown Blues Band, so we had to stagger our working
hours. Six was the largest number of people we could ac-
commodate in the room together.”

That “small office” blossomed into a thriving con-
cert promoting and management concern and not long
after began guiding the fortunes of two of rock’s seminal
forces—Ten Years After and Jethro Tull.

Ten Years After went into the studio to cut an LP
for Decca with Wright negotiating his first record deal—
a $720 advance and a royalty rate of 3% of retail (half of
that overseas). Producing that first album was Mike
Vernon with Gus Dudgeon as engineer and Roy Thomas
Baker as tape operator.

Decca completely under-estimated the sales poten-
tial of the album and only pressed 1,000 copies. These
were all used up filling the order from the label’s Man-
chester branch making it unavailable in the rest of Eng-
land for weeks.

Wright felt Decca’s miscalculation cost him and the
group a lot of ground as well as a spot on the charts.

“That taught us,” he says, “that we had our fingers
much closer to the pulse of the British record market
than the big record companies. At the age of 23 I realized
that the giants were not as all-knowing as we had
thought.”

Discovering the other cornerstone rock group began
simply enough. Don Read, an associate of Wright’s with
the Ian Hamilton Organization, approached the agency
to get work for a Blackpool “soul band” called the John

Evan Smash whose members included Ian Anderson,
Barriemore Barlow, Glenn Cornick and John Evan. “We
were looking around for a good blues band,” remembers
Ellis. “It was the beginning of groups like Fleetwood
Mac.”

The band was interested in moving to London so
Wright visited them in Manchester.

“I thought the time was good,” he says, “for a seven
piece blues outfit—playing the kind of music that the
Paul Butterfield Blues Band was playing in the U.S. But
I thought their guitarist was weak and ought to be re-
placed by a guitarist I knew from a band called Toggery,
Mick Abrahams.

“We got them to London,” Wright continues, “and
re-christened them The Bag Of Blues because in those
days everything had to have ‘Blues’ in the title.”

Wright recalls that Don Read wanted Ellis-Wright
to manage the group and was prepared to get out of the
picture in return for publishing rights to every second
song lan Anderson wrote.

“For some reason,” ways Wright, “despite being to-
tally naive on making money from songwriting, we
turned that deal down. If we had agreed, Don Read
would be a rich man now. But in any event we took over
and booked them out.”

“The first time I saw them,” Ellis thinks back, “they
were terrible. But there was some magic and charisma
about them. They went through a number of name
changes ... Bag Of Blues, Ian Anderson’s Bag Of Blues,
Navy Blue, Jethro Tull.” One of the bookers came up
with the monicker that was to stick.

“After the first dates,” says Wright, “We called up
venues who reported fabulous shows from this four-
piece act. Four-piece? We had booked them as a seven
piece act so we immediately contacted Ian Anderson
who confirmed that most of the Blackpool band had be-
come homesick and left a fortnight before. They drafted
in drummer Clive Bunker and had not said a word to us
because they thought we would have sent them home
and forgotten them. He was probably right.”

Inevitably Ellis and Wright began focusing more
and more attention on these two groups, concentrating
on management.

London Records, Decca’s American company, had
released Ten Years After’s LP in the U.S. where it was
gathering quick reaction from newly burgeoning under-
ground FM stations particularly thosein San Francisco.

A letter from Bill Graham arrived on Wright'’s desk
inviting the group to play at his San Francisco Fillmore
ballroom.

A U.S. tour was organized with the help of Lenny
Poncher and International Management Co. in return
for a small percentage of the gross. When Ten Years Af-
ter played the Bay City the “reception was magnifi-
cent.”

Graham had booked the group for two consecutive
weekends in San Francisco closing the old Fillmore ball-
room on the first and opening the new one at the Carou-
sel ballroom the following weekend.

room ( hris
Wright, Bride Chelle Wright, Samantha Churchill and
best man Terry Ellis.

and Thomas.
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“The group took both places by storm,” says
Wright, “playing numbers like ‘Help Me Baby,” ‘I Can't
Keep From Crying’ and ‘Woodchoppers Ball.” Both I and
the group developed a very good relationship with Bill
Graham who was most helpful in breaking Ten Years Af-
ter in America. He offered us a date at his newly opened
New York operation, the Fillmore East, on our way back
to England, where the group opened the show for Janis
Joplin with Big Brother & the Holding Company, and
the Staple Singers. The reaction in New York was every
bit as good as it had been in San Francisco, and when I
left New York in the middle of August to return home
after a nine week trip, I knew that it was only a matter of
time before Ten Years After would be one of the biggest
groups on the American circuit.”

Before leaving New York, Wright met Dee Anthony
who at the time was representing the East Coast inter-
ests of IMC. Wright commented, “I developed a very
close relationship with Dee which was to go on for the
next couple of years, during which time we worked with
him, not just on Ten Years After but on other artists
with whom we were beginning to be involved.

“Dee introduced me to Frank Barsalona of Premier
Talent Associates,” Wright recalls, “who asked to repre-
sent Ten Years After. I liked Frank immediately and ac-
cepted his offer since I had been somewhat disappointed
with the lack of enthusiasm with the group’s first agent.
I told him about Jethro Tull and soon after he also
booked its first tour in the U.S.”

Of Barsalona Ellis says, “Frank has one of the best
brains in the music industry. Both Chris and I spent a lot
of time with him in the early days. He was one of the
people we learned a lot from.” Premier Talent still books
Jethro Tull and Ellis and Wright are also involved with
Barsalona as co-owners of the Philadelphia Fury soccer
team.

While Wright was in the United States with Ten
Years After, Ellis was back in England attempting to
negotiate a record deal for Jethro Tull who had made a
big impact at the 1968 National Jazz and Blues Festival
in London.

Chris Wright, age five,
grimly awaits the growth
of his first beard.

The Woodsman:

Ian Anderson, left, saws
as Terry Ellis and
Wright avoid
splinters.
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The group had been offered a singles to album deal
with the London office of MGM Records but the low roy-
alty agreement negotiated by Don Read was cancelled
when the label refused to pay an advance of any kind.
Had they come up with a token advance, possibly even
as small as the $720 Decca paid Ten Years After, they
may have signed the group, Wright feels.

“I still have nightmares,” says Ellis, “about that
one. What if we had signed them for no advance and at
that small royalty rate?”

Meanwhile Ellis had taken the group into a studio
to produce an album themselves that subsequently in-
vited more than one record company’s checkbook.

A record deal was necessary not only to launch
Tull’s career but to enable the Ellis-Wright Agency to
stave off bankruptcy as the college business was being
neglected and income was sparse.

“In fact,” says Wright, “for a two month period it
was impossible for Terry and me to be in the office on the
same day as both our signatures were needed on a check
and the only way to forestall our creditors was through
not having the necessary people available to sign the
checks. Things looked black and we hardly expected to
continue from day to day.”

With most people believing that they were about to
go out of business Ellis and Wright decided that the time
was right to make a move they had been planning. They
had conceived the idea of an “all under one roof” organi-
zation servicing all the needs of their artists through a
series of separate companies. They would offer their art-
ists management and booking, they would record them,
publish them and promote their concerts, they would
handle their public relations and their business manage-
ment. They changed their name to Chrysalis, moved to
larger premises, employed several new people and the
concept became a reality.

The next step was to put Jethro Tull with Chris
Blackwell’s Island Records.

“The record company that made the most sense to
us was Island,” observes Ellis. “I've always liked Chris
Blackwell and his style and believed in them as a record
company, although our decision to take our act to a
small independent was regarded by most to be somewhat
foolhardy.”

“And,” Wright points out, “we made the deal for far
less money than we could have made elsewhere. The
only difference being that our deal with Island allowed
us the rights to keep the tapes as the production com-
pany. That decision was vital to our future plans for our
own record company.

“Island Records had a trendy reputation in England
at that time,” continues Wright, “and both Terry and I
developed a very close and personal rapport with Chris
Blackwell whom we considered to be like ourselves,
someone a little different from the record company mo-
guls at the major companies. For that reason we decided
to sign with him.

“We made the deal with Blackwell for our yet to be
incorporated production company for a three year pe-
riod. He was to have everything we put out but at the
last minute we managed to put in a clause giving us our
own label if we had seven hits. Blackwell was signing an

unknown blues band and must have figured the clause
would never come into effect. Within 12 months, we had
the hits and Chrysalis became a label.” The relationship
with Island continued from 1968 until Blackwell decided
that Island Records would close down its U.K. distribu-
tion arm.

Jethro Tull’s first LP “This Was” appeared in Eng-
lish record shops in the autumn of 1968 and was an im-
mediate blockbuster, repeating for that group much of
what Ten Years After had pioneered.

The rapport between Ellis and Ian Anderson of
Jethro Tull began to mature and has resulted in one of
the music industry’s lengthier relationships.

Tull and Ellis were on the road from that period for
years to come and were the first to put on big presenta-
tions and multi-media productions. The group was the
first to carry overhead lighting rigs and the band carries
its own stages to this day.

“In a way,” explains Ellis, “I’m his manager and the
president of his record company. But it’s a unique rela-
tionship, I see Jethro Tull as something Ian and I run
and work together on.

“One of the first things I tried to get over to him,” he
continues, “‘as a manager was that if he was a good enter-
tainer at 21, then he could be a good entertainer at 51 or
even 61 because it was a talent that would never leave
him. I don’t think he expected to go on performing for as
long as he has. For me he’s the ultimate rock performer
... even beyond Mick Jagger. Ian is the sort of person
who attacks any project he is involved in with enormous
energy and enthusiasm. He totally commits himself and
doesn’t do anything by half measures.”

But while successful, touring exacted its toll from
Ellis, who on a day in the summer of 1973, remembers
“feeling more comfortable in a hotel room than at
home.” It was at that moment that he realized that he
had to stop continual touring, “for my own sanity.”

“It was in Baltimore during a ‘Passion Play’ produc-
tion and that night,” says Ellis, “I said to Ian that I
would stay through the upcoming New York shows but
that I just couldn’t do it anymore. I could be more useful
to him being in Los Angeles working on promotion for
his album. I never really went back. Since then I've only
traveled with the group occasionally. I think it took Ian
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alongtime to accept that I was not going to go out again.
The road really killed me. It wore me right down. I be-
lieve that was the lowest point of my life.”

While Chrysalis began slowly evolving into the in-
ternational English/American company it is today—
back in the late 60s the name Chrysalis had been the
agency’s telegraphic address—interest in Jethro Tull
from American record companies began to mushroom.

“Terry made a trip to New York in November of
1968,” says Wright, “to meet with record companies and
was close to making a deal with Atlantic Records. How-
ever, Mo Ostin of Warner Bros. Records felt he had se-
cured the rights to the group on the basis of a discussion
at the International House Of Pancakes restaurant in
Burbank, between himself, me and Lenny Poncher of
IMC who had originally mentioned the group’s name to
him back in the summer of the first Ten Years After tour
while he was representing our interests in America. A
stalemate developed and our first experience of the
heavy politics of the American record business oc-
curred.”

For Ellis the memory is even more vivid—and night-
marish.

“When I first went to the U.S.,” he says, “I made
several mistakes because of naivete and lack of experi-
ence. One result is my never having a good relationship
with Ahmet Ertegun of Atlantic Records.

“I really wanted Jethro Tull to be on Atlantic but in-
stead of making direct contact personally with Ertegun I
made the mistake of allowing my various representa-
tives to set up a meeting.”

The resulting scenario, indicates Ellis, was a room-
ful of people in a boardroom, which included both Ellis
and Ertegun, bidding for Jethro Tull.

“No one was taking any notice of me, or asking the
terms I wanted,” he remembers, “and I hadn’t learned
any of the techniques of American business bartering
which in that particular situation amounted to having
to shout to get heard. I could see that my so-called repre-
sentatives were more concerned about getting credit for
bringing Tull to Atlantic and looking good to Ertegun at
the same time than in making the right deal for Jethro
Tull and me. So I kept a back seat knowing that my time
would come when I reviewed the papers.”

A rough draft of a contract was drawn up and when
later Ellis refused to agree to its terms “Ertegun ex-
ploded and said I was being highly immoral and reneging
on deal points that had already been agreed. He was to-
tally enraged by this immoral behavior.” I am sure he
wasn’t ‘enraged’ at all—he was just negotiating. But at
the time I believed him and was taken aback.”

In the midst of this Mo Ostin came to New York and
told Ertegun he felt he had secured the group.

“I had told Lenny Poncher that the terms proposed
by Warners were not acceptable and that I was going to
talk to other companies. He, however, had not told this
to Mo who thought that he had made a deal. I had on my
hands a very confused and unpleasant situation. Of
course it was largely my own fault. This kind of business
was new to me and I had not handled things particularly
well. But I wasn’t entirely stupid either and realizing the
crucial nature of this deal (little did I know how crucial)
I was not about to make the wrong deal because of my
mistakes or the pressure that was being put on me. At
the time I was sorry because I really did want to be with
Atlantic. I don’t think Ahmet ever forgave me for what
happened. We have met several times this year in con-
nection with soccer. He is president of the New York
Cosmos and Chris and I are amongst the owners of the
Philadelphia Fury. I think the discussions we had on soc-
cer were the first friendly contact we've had in 10 years.”

Because of the “disadvantageous” climate for final-
izing a deal, Ellis hopped on a plane back to London but
did later sign Jethro Tull with Warner Bros.

“Christmas of 1968 was a difficult time,” says
Wright. “Despite the success of Jethro Tull, the number
of records sold, of course, amounted to very few in vol-
ume terms. Ten Years After on its second tour of Amer-
ica in the autumn had grossed $32,000 but with a much
heavier touring schedule had lost somewhere in the re-
gion of $5,000.

“Bills had to be paid and the Christmas of 1968 was
bleak. On New Year’s Eve of 1968 Terry and I had a dis-
cussion in Dee Anthony’s hotel room at the Mayfair Ho-
tel. Following our conversation Terry called Mo Ostin in
Burbank and the next morning tickets were sent to Lon-
don for Terry to fly to Los Angeles. He returned a week
later having signed the group to Warner Bros. for North
America and with a check for $40,000. The company’s
cash problems were at an end. Although everything was
still not plain sailing we never had to avoid the threat of
the bailiffs at the door from that day on.”

In 1968 Ellis and Wright moved from Regent Street
to 155 Oxford Street, a building they shared with Chris
Blackwell and Island Records, Mickey Most, now of Rak
Records and Peter Grant, Led Zeppelin’s manager. Says
Wright, “That building should have a place in rock his-
tory. The interplay of ideas between the various people
working there gave birth to some of the greatest talents
to exist in this history of rock music. We all talked a lot

(Continued on page 14)
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on a whole variety of different aspects of the business.
We learned a lot from those people. Peter Grant espe-
cially was very helpful in our early days giving a lot of
advice on touring our bands in America. Our agency also
represented Led Zeppelin at the beginning.”

AsJethro Tull and Ten Years After began to pick up
more momentum Ellis and Wright turned over the run-
ning of the agency business to Richard Cowley and
Kenny Bell who became partners in that arm of the or-
ganization.

Ten Years After gained particular momentum from
the 1970 release of the movie “Woodstock” which show-
cased the group and flashy guitarist Alvin Lee in con-
vincing fashion.

Before Jethro Tull made its first trip to America,
guitarist Mick Abrahams left the band to form his own
group called Blodwyn Pig, which alsu contributed to the
establishment of Chrysalis.

“We made a deal with Jerry Moss of A&M for
Blodwyn Pig to go to his label and it had two albums
that did quite well,” recalls Ellis. “Then the band broke
up and Mick Abrahams went out on his own.

“In the meantime we took over the management of
Procol Harum who was on A&M. Procol Harum’s con-
tract came up at about the same time we were making

our deal with Warners and we took the group with us. N

We've always had a good relationship with Jerry. Both
Chris and I are Francophiles and wine and food fanatics
and so is Jerry.

“Procol Harum’s last LP for A&M, a live one, was its
best for the label and went gold. Naturally Jerry was up-
set since Procol Harum had been with A&M for a long
time. But we were setting up our label in America and
clearly we wanted to have Procol Harum.

“Jerry is one of the men in the business we can really
relate directly to. There are few men who own their own
record companies the way Jerry does and the way Chris
and I do. Most record business entrepreneurs choose to
sell controlling interests in their companies for cash but
that’s not how Chris and I want to operate. It’s not the
way Jerry Moss wants to operate. Two of the men I have
admired most in the record business in the last 10 years
have been Chris Blackwell and Jerry Moss. Right now
A&M is getting close to becoming a major and Chrysalis
is trying to become the new A&M.

“I've always liked their style and philosophy of
management and I've always felt Jerry has the same
type of ideas that Chris and I have. Frankly, A&M has
been a target for Chrysalis to emulate.”

1970 was a pivotal point for the Ellis-Wright rela-
tionship. That was a year of exhausting tours involving
Ten Years After, Procol Harum and Blodwyn Pig during
which time Wright collapsed, became ill and “decided to
buy a house on my return to England, outside of Lon-
don.

“That episode gradually caused a general shifting of
roles for myself and Terry. Up until then it had been me
who had been doing all the running in the U.S. and
Terry who had been concentrating on staying in the
U.K. and handling the development of the record busi-
ness there. The roles gradually became reversed.”

Relations between Ellis, Wright and Dee Anthony
became strained also.

“This situation resulted,” explains Wright, “from
our desire to create our own identity in New York. It was
a natural development of the company in America. Ob-
viously as we grew we became more experienced and de-
veloped to the point where we wanted to be in control of
all the aspects of the artist’s careers ourselves, even
down to the finest details. We felt that we had obviously
gained enough experience to be able to handle this.
When the ultimate decision came we decided to set up a
small office in New York and employ Derek Sutton, who
Terry had at university in England, to run our operation
for us.

“This resulted in a rather unfortunate, dramatic
and over-emotional conflict which caused quite a lot of
unhappiness to everyone concerned before it eventually
became resolved. Personally, I put it down to one of
those unavoidable incidents that take place in the
course of business. Derek Sutton, an absolute gem
throughout this difficult period, is now a very successful
manager in his own right, handling the group Styx.”

For Ellis: “Again it was our fault, a mistake we
made due to our inexperience. Dee offered us his office as
a base for our activities as we started going back and
forth to New York a lot. We had a letter agreement of
two paragraphs which was supposed to document the
relationship.

“But after about a year it became clear that Dee
was assuming a much greater involvement than we had
expected or wanted to the extent that it was getting like
a full partnership in his mind.”

The next result, remembers Ellis, was a lawsuit
which “was settled out of court . . . for too much money,
I thought.

“We were outraged,” continues Ellis, “that he sued
us on the basis of verbal agreements and that piece of pa-
per which was used to indicate implied relationships. For
Dee’s part he clearly thought he had been wronged.

“It was a nasty situation. Dee’s a very good-hearted

Chris Wright samples a vintage
orange juice.

-

person and he works with his heart first and his head
later. We assumed he was doing things for us—and cer-
tainly Dee really helped us a lot—to be kind, which is
pretty naive. Chris became very upset over the lawsuit
and became physically ill. In the end the doctor told him
to go away for a rest.

“Dee and I had one meeting with the lawyers before
the settlement where we had to be pulled apart. Fists
were swinging. It began as calm discussion but evolved
to a point where we were both up from the table with the
lawyers dragging us back.

“It was quite a traumatic experience for us, a bap-
tism of fire in our first year working in the United States.

“We're friendly with Dee now and I think the thing
that has helped is the increasing awareness that one
must not let business confrontations develop into per-
sonal ones. We learned a lesson.”

When the Ten Years After deal expired with Decca
and London, Wright and Ellis shopped the act with
American labels, one being Clive Davis-headed Colum-
bia. .
Davis saw the group at Madison Square Garden in
New York and in Davis’s own autobiography about the
music business states that the $1 million he paid the
band was the first $1 million contract he ever made.

The first album released on Columbia was gold with
a top 10 single.

“My respect for Clive Davis,” says Wright, “as a
great record man lives to thisday, and I am happy still to
be in business with him. We now have a joint sales force
operation in England with Arista Records trading under
the name Tandem which operates as a service to both
Chrysalis and Arista in the U.K. market. Chrysalis Mu-
sic, our publishing company, administers Arista’s pub-
lishing in England.”

Recalls Ellis: “We spent a lot of times at CBS and
Clive gave us an awful lot of freedom. I liked that oper-
ation enormously but I guess Clive just didn’t fit in
there. CBS is a very company-oriented organization and
Clive's version of being a record company president just
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Age three, Ellis appears
determined to outgrow his
bangs.

The Family Portrait:
Mr. and Mrs. Wright
stand by daughter
Carol and son Chris.

didn’t fit in with theirs. His style obviously works well at
Arista, though.

He’s one of the hardest working people I've ever
met. He’s charismatic because he has a strong sense of
what he wants to do and he does think he’s right all the
time. That single-mindedness is his trademark and prob-
ably one of the keys to his success.

“Our own style of management is somewhat differ-
ent. Clearly we don’t lack confidence in our own judge-
ment but we do encourage a considerable degree of in-
dependent decision making among our top executives.
Although we spend a lot of time training our staff we do
believe that making mistakes is an invaluable part of
learning. I am sure that prudent delegation has been a
major contributing factor to our growth. Chris and I
consider ourselves to be over-achievers and we become
quite dissatisfied if at any one time our progress is not far
ahead of what would seem to be reasonable. We encour-
age the same attitude among the people who work for us
not only as company employes but as individuals.”

In the early '70s Chrysalis Music was organized
along with the record label, Wright says. “Before the
start of his career at RCA Records we found $12,000 to
give David Bowie as an advance to acquire publishing
rights to his songs. God knows where we found the
money. I thought at the time we were mad but Bob
Grace, who was running our publishing company at the
time made a strong case and we signed him. At the same
time we also signed Frankie Miller as a songwriter and he
has been with the company ever since.”

The first artist Wright and Ellis signed for their
worldwide record company was Robin Trower, who had
left Procol Harum to form a band called Jude with
Frankie Miller.

“That project was an unmitigated disaster,” says
Wright. “I saw them on their first engagement and it was
terrible. A few months later I saw them on their last al-
though at the time the group didn’t know it.

“Robin went away and came back with another
band featuring a new drummer and James Dewar, Jude’s
bass player, on vocals. I was at their first ever appear-
ance at Kiel, West Germany, where a rapturous au-
dience of over 5,000, there to see Ten Years After, gave
the group three encores. Not long afterwards came
‘Bridge of Sighs,” the first platinum album for Trower
and the new U.S. Chrysalis label.”

Other developments in and around this time period
included Ellis and Wright taking over the Rainbow
Theatre in London, a Fillmore type operation. “My
heart was never in the project,” says Wright. “It was one
of the few failures of our last 10 years although we did
provide a service to the London music business for quite
some time at a financial cost to ourselves.”

Steeleye Span was signed to the label, the first act
neither Ellis or Wright managed, and the growing com-
pany changed addresses soon again—this time to 388 Ox-
ford Street.

One day Adam Faith walked into the office to play a
tape of an artist he was managing.

“One listen to the Leo Sayer album,” says Wright,
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have the same high profile that many of the record com-
pany chiefs do but the astounding success of Warner
Bros. in the last 10 years must be credited largely to him.
I learned an awful lot from Mo and today I am happy to
be able to call him my friend.”

In 1976, having gone through a period of consoli-
dation, Ellis and Wright felt the time had come to make
the record company independent in America. In order to
commit themselves to their artists in a fuller way, Ellis
began spearheading the newly independent company in
L.A. while Wright, focusing on the English operations,
did sign the first American artist to the label, Leo

The Christening, from left:
Chris and Chelle Wright
with son Timothy, God-

parents Karen

-
i

Ao
-

“was enough to show that here was a true superstar in
every sense of the word. However, we decided that we
couldn’t afford him for America so we were able to make
a deal for the rest of the world only and allowed Warner
Bros. to sign him for North America, something we ob-
viously regret to this day. Especially since the extra
money required to have made an American deal was
only in the region of $40,000. However, we were smart
enough to realize our mistake quickly. Long before his
first album came out I signed his publishing for the world
ending up paying four times as much for the publishing
as we could have secured the worldwide record rights for.
At the same time our lawyer, Charles Levison, now man-
aging director of Arista in the U.K., wanted to have me
certified. But it has since proved to be a fantastic deal.”

Comments Ellis, ‘“The relationship with Adam
Faith has been one of the most enjoyable we have had
with a manager. It is a unique situation to have a star
managing a star and doing it very well. He seems to keep
you laughing all the way through a meeting and it is only
after he has left that you realize that you agreed to all
his demands. He makes it so painless.”

1973 saw Chrysalis enter the recording studio busi-
ness by purchasing a two, 24-track house called Wessex
Studios. In 1974 Chrysalis bought a controlling interest
in George Martin’s Air Studios and became known as the
Chrysalis and Air Group of Companies.

“Apart from handling George Martin’s activities,”
says Ellis, “Air has essentially become the studio arm of
Chrysalis incorporating Wessex. Air had several offers to
be taken over and George did want to have some busi-
ness pressures taken off him. He’s a producer and the
best and that’s what he wanted to spend his time doing.”

The Chrysalis and Air Group is constructing with
George Martin a state-of-the-art, 24-track studio in
Montserrat, an island in the British West Indies.

“The mere fact that George is building a studio,”
Ellis says, “tells you it’s going to be the best. That’s the
reason Air London is so good. George records there and
George will not have anything but the best. Anyone who
records at Air enjoys the benefits of the high standards
George demands. Montserrat will be George’s studio and
it is a very personal project that is dear to his heart.” Air
Montserrat will begin operations in January of 1979.

“We have already started thinking,” continues
Ellis, “about a studio in Los Angeles.”

Observes Wright on Martin: “George has a degree of
professionalism and unique ability for being able to both
perceive and diagnose talent which is lacking in so many
other producers and record executives with whom one
works today.”

More developments: The Rainbow Theatre was
sold; Richard Cowley and Kenny Bell left to form the
Cowbell Agency, now one of the biggest in Europe; UFO,
Rory Gallagher and the Babys were signed to the roster;
Ellis and Wright began completely severing their ties to
management to focus on the budding record/recording
company—and Ten Years After broke up.

“In the summer of 1974,” says Wright, “after its sec-
ond Japanese tour the eventual breakup became a real-

Carpenter
and Ellis.
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Mr. and Mrs. Ellis appear thankful that son Terry
has graduated.
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Fierce guard dog valiantly guards Chelle and Chris
Wright and sons Thomas and Timothy.

ity. While I had been expecting it, seeing tensions grow-
ing over a period of time, it was nonetheless a very
upsetting affair. I had been closely and emotionally asso-
ciated with the group since 1967 and many of my most
pleasureable experiences in the music business involved
this group and its development. A lot of hard work on the
part of everyone went into building a solid and long term
career which, as the personalities grew apart, it became
more difficult to keep coordinated.

“In the summer of 1975 1 managed to persuade the
group to reform for another highly successful tour of the
U.S. but by the end of the tour the final writing was on
the wall and the group has not performed since it fin-
ished that tour on August 30, 1975 in the Maritime prov-
inces of Canada.”

In 1972 Ellis and Wright finally made the move to
launch their Chrysalis label in the U.S. allowing them at
that point to offer their artists worldwide distribution on
Chrysalis. “Jethro Tull’s contract with Warner Bros.
was coming to an end,” recalls Ellis, “and Procol Harum
had just delivered its last LP to A&M. For those and a
lot of other reasons the time seemed to be right. We
talked for a long time to both CBS and Warners.
Frankly it was a difficult choice to make. Warners, how-
ever, were able to offer some considerations in regard to
our original Jethro Tull deal and that made the differ-
ence. We therefore made a distribution deal with it in
the form of what Warners call a Joint Venture. It really
is no secret that our four years with Warner Bros. was a
frustrating period for us. Chris and I have always been
driven by a need to control our own destiny. Being a li-
censor in the world’s largest market just became too lim-
iting. As the record company grew it became very diffi-
cult to have to depend on the marketing judgements of
other people. This had nothing to do with our opinion of
the abilities of Warners staff. It is a fine and very suc-
cessful company and it runs its business the way a com-
pany of that size sensibly should. History should remem-
ber Mo Ostin as an exemplary record man. He does not
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Kottke.

“The company in the U.S.,” says Wright, “is big
enough to do the job. In fact, it could handle more reper-
toire and releases but we would rather the company
grow through increasing the sales level of our existing
artists than indiscriminate acquisition of new product.
We are also anxious not to dilute the time we spend on
career development.”

Ellis explains, “Although I have day to day respon-
sibility in Los Angeles as Chris does in London we each
retain international responsibility and an international
outlook and we encourage all our staff to do the same.
Organizationally, although our U.S. and U.K. com-
panies are separate they are both run from a common
board including key executives from both sides of the At-
lantic. In fact, in order to emphasize our international
roles Chris and I are going to drop titles relating to any
one entity and become co-chairmen of the Chrysalis
Group of Companies.” -

Wright sums up Chrysalis’ a&r policy: “As a small
independent you can’t make speculative album act sign-
ings—you must maximize your shots. The acts that we
sign are obviously the acts that Terry and I and our a&r
staff believe in. Two of our recent signings illustrate the
board spectrum of that a&r policy. The signing of Rich-
ard and Linda Thompson maintains Chrysalis roots in
ethnic music, although placing it very muchin a’70s con-
text, and our tradition of producing international rock
stars is continuing with the signing of rock singer and
guitarist, Trevor Rabin, whose debut LP is receiving
critical acclaim.

“We are trying to become more producer oriented.
We've always worked together with top producers on
both sides of the Atlantic. But we want to expand that
still further and to develop new talent in that area too.
We're looking to work with top calibre British based pro-
ducers like Dave Mackay with whom we now have a pro-
duction agreement which has already given us a hit
single with Frankie Miller, to bring us even more success
in the European singles market. I would like to see our
rock acts selling records all over the world and our pop
acts developing out of hit singles.”

Ellis agrees on producers and comments on 31-year-
old Australian Mike Chapman whose production of Nick
Gilder’s “Hot Child In The City” has given the label its
first ever No. 1 U.S. single.

“I've known Mike Chapman,” says Ellis, “and his
partner Nicky Chinn for five years now. We always
wanted to work together on a project. There were sev-
eral possibilities but nothing ever materialized. Five
years ago they were thinking singles and we were think-
ing albums. Now we all think both.

“As luck would have it we ended up cooperating on
two projects almost at the same time, Nick Gilder and
Blondie. Mike had liked Nick for a long time. He re-
corded one of Nick’s songs, ‘Roxy Roller,” with Suzi
Quatro and always wanted to record Nick. Unfortu-
nately he never had the time. Finally there was a short
gap in his schedule and we were able to record three
sides, one of which was ‘Hot Child In The City.” ”

At MIDEM this year Ellis and Chapman locked up
the Blondie project, already another Chrysalis/Chinni-
chap success.

“Mike is the kind of producer,” Ellis. continues,
“record companies love to work with. To our loss and his
gain he and Nicky Chinn work with their own projects
by and large. Mike is not a freelance producer. But he’s a
joy to work with. He’s an absolute example of profes-
sionalism. He’s very quick and efficient, doesn’t waste
time, knows what he wants and makes the artist work
hard. He’s a good musician and gets respect. Chinnichap
follow-through and administration is also truly excel-
lent.

“He and Nicky have been successful for so long in
Europe and they really haven’t had the same success
here. Mike was very determined to make it happen in the
U.S. And now there he is—with two singles at the top of
the charts. Frankly that’s where he and Nicky deserve to
be.”

Reflecting on the past 10 years, Ellis says, “We have
moved away from our original Chrysalis concept and the
inevitable conflicts of interest that arose. Chrysalis is
now a record company with logical offshoots in publish-
ing and studios. I am extremely proud of what we have
achieved. We started with no family background in the
entertainment business or any personal experience. We
set ourselves a high goal in wanting to become an impor-
tant international record company inside 10 years.

(Continued on page 52)
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“Terry and Chris are two very fascinating indi-
viduals that I have had the pleasure of working
with and knowing in the past decade.”

Dee Anthony, Bandana Enterprises, Ltd.

“Thank you Terry and Chris.”
The Babys

“Sincerely, Terry and Chris are two of the most
knowledgeable and most honorable gentlemen
I've worked with in the industry.”

Frank Barron, Hollywood Reporter

“Even though Chrysalis has expanded over the
years, it had never lost its ‘small company’ im-
age, which is important. Most artists and pro-
ducers like to think their label is big enough to
look after them but small enough to care. Chris
obviously drives his company more carefully
than he drives his speedboat.”

Mike Batt

“Terry Ellis and Chris Wright will long be re-
membered as proving that jackets are not just
what records are packed in and that the Brit-
ish invasion did not end with the Beatles.”

Fondly, Dianne Bennett, Hollywood Reporter

‘It seems incredible to me; that a company as
exciting as Chrysalis has shown so much
growth and determination without me ever
seeing a piece of paperwork on Terry Ellis’
desk.”

Spence Berland, Record World

‘I have known Chris and Terry since 1968 and it
is a pleasure to work with them. I was some-
what disappointed when our relation split up
but now we are back working with them with

Bronze in America and hope to continue our
association over a long period of time. They are
absolutely right to work with.”

David Betteridge, Bronze Records Ltd.

“Only Terry Ellis would be cheering for the
Yankees to win the World Series in six games
... hoping that the Babys concert would sell
out the next night.”

Len Boone

“Speechless.”
Richard Branstone, Virgin Records

“They are a great advertisement for English
music and a credit to the English record com-
panies, taking on the world and winning a
small slice of the market in style and with
taste. I wish them continued success for the fu-

ture.”
Mel Bush, Mel Bush Organization Ltd.

“Having known Terry and Chris for some six or
seven years and having recently produced a
couple of their acts, I now realize that their
partnership is one, which because of its con-
centration on the development of their artists,
is a rare commodity in the music industry.”

Mike Chapman, Chinnichap

“Chris and Terry are people who I am fortunate
to number among my personal friends and
they are two men with a great deal of foresight
who have, in an age of frighteningly growing
competition built an outstanding organization
from scratch where many others have failed. It
is nice this success has not changed them in the

least.”
Nicky Chinn, Chinnichap

“The music business needs style as much as hit
records and SRO concerts. Terry Ellis and
Chris Wright, in person and through their
brilliantly run company, have added immeas-
urably to the professionalism and fun of the
world music scene. As a home for emergent tal-
ent, Chrysalis is unique among the great inde-
pendents and as a vital and thrusting fighter
with the giant companies. Chrysalis keeps the
bigger guns very much on their toes. The suc-

&€ 9

cess of any company begins at the top, and
anybody who has worked with Terry and Chris
in the past knows how formidable they are.
That in itself should earn our respect. As a
journalist and a friend of both, I am delighted
to congratulate them on a magnificent anni-
versary. The future of Chrysalis is assured, and
that’s good news for musicians, media people,
the music industry, and the fans.”

Ray Coleman, Melody Maker

“If only for the courage and stamina to have
worked with Russ Shaw on an extended basis,
you will always have my respect. Thanks for
all the help and cooperation.”

Cameron Crowe, Rolling Stone

“Terry is an original . . . a one of a kind. He fol-
lows no one. He sets the trends that others fol-
low.”

Paul Drew

“Terry Ellis, Chris Wright and I have three
loves in common: music, soccer and tennis. 1
wish them and Chrysalis even more success in
the next ten years.”

Nesuhi Ertegun, WEA International

“Two of the most innovative guys in the music
business with fantastic foresight.”
Jeff Franklin, ATI

“With Chris & Terry at the helm of a great com-
pany like Chrysalis Records, it makes me very
glad to be associated with them and everyone
at the company.”

Good luck, Rory Gallagher

(Continued on page 18) 17
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“In a business of ups and downs—Terry’s and
Chris’ consistency for smellin’ like a rose is en-
viable.”

Ken Fritz, Ken Fritz Management

“Ten years ago when Chris Wright and Ten
Years After walked into the Cheetah to play
their first U.S. engagement, who would think
I'd be asked to comment on Chris and Terry’s
success. I've admired their perseverence and
dedication to their artists and watched them
make Chrysalis grow into a major force in con-
temporary music. Thank you for the many
laughs, wonderful meals, hit records, success-
ful tours, pink shirts . . . and butterflys!”

Bob Gibson, Rogers & Cowan

“Terry and Chris sure know how to pick ’em!”
Nick Gilder

“Ellis—Wright and Chrysalis were ‘Far Out’ be-
fore we had the name.”

Steve Gold & Jerry Goldstein,

Far Out Productions

“They’re high on everybody’s charts,
Their talents extraordinary;
They’re always tops in arts and smarts,
They’re No. 1, this Chris and Terry.”

Stan Gortikov, RIAA

“I think Chrysalis is a great company with
which we are delighted to be associated and we
look forward to being associated with Chris
and Terry for many years to come.”

Steve Gottlieb, Polygram

“I believe their success comes from an under-
standing of the importance of the creative ani-
mal.”

Roger Greenaway

“Their taste in records is catching up with their
taste in wines.”
George Greif, Greif-Garris Management

“Our relationship with Terry Ellis and Chris
Wright has been enormously rewarding de-
spite all their corporate responsibilities. They
have managed to maintain a close personal
relationship with the band and that has meant
a lot to us.”

Deborah Harry

“Terry Ellis is a refreshing change of pace in the
record business. He is someone who brings a
sense of taste to his label—an attitude that is
reflected in both the artists he signs and the
way those artists are presented to the public.”

Robert Hilburn, L.A. Times

“Chrysalis keep on flying. You're only getting
higher!”

Love, Chuck Kaye,

Almo /Irving Music Publishers

“I have found an exceptional creative climate at
Chrysalis coupled with a most cooperative at-
titude. Chris and Terry are very astute and
bright businessmen who have come a long way,
and are two of the few people who have created
an independent label and maintain its credi-
bility. Each one complements the other.”
Don Kirshner, Don Kirshner Entertainments

“To prove how successful they have been in
building Chrysalis, they were able to afford to
be one of my partners in the Philadelphia
Fury North American Soccer League Team.
Two of the nicest guys you could meet. I would
trust my daughter to be signed to Chrysalis.”

Brian Lane, Sun Artists Ltd.

“They’re the best act to come since Burns and
Allen.” )
Charles Levison, Arista Records

“All my dealings with Chrysalis have been very
amicable and I have enioved dealing with

Chris particularly. We have always had a good
relationship even when Queens Park Rangers
are playing away.”

Harvey Lisberg, Kennedy Street Enterprises

“To think of a Chrysalis that’s grown for a dec-
ade is enough to scare the pants off one and all.
Its final release could be bigger than ‘Grease,’ a
butterfly that’s over 10 feet tall.”

Jo Lustig, Manager

“Chrysalis is the artists’ dream label. Once they
commit to an act, Chris and Terry don’t run
hot and cold. They support the artist and pro-
ducer, giving great artistic freedom backed up
with a taste in packaging and marketing. The
bulk of record company managers are looking
for a quick hit single and a fast return on capi-
tal investment, Chrysalis, however, is one of
the few that don’t hold a gun at your head fora
hit single. Its artists roster and catalog are a
great credit to them.”

David MacKay

“Terry is non-hype . . . Meticulous. .. Gutsy . . .
Professional. ... A real self-made guy and a
great independent label.”

Jim McCullaugh, Billboard

“I am delighted to pay tribute to Chris Wright
and Terry Ellis of Chrysalis Records on their
tremendous accomplishment in our industry.
Capitol is proud and privileged to be associated
with men of such high talent in our representa-
tion of Chrysalis in Canada.”

Bhaskar Menon, Capital Records

“As one-half owner of one of the few remaining
independently owned record companies, I'm
thrilled to see another independently owned
record company run as well and making it.”

Artie Mogull, United Artists Records

“Congratulations to Chris Wright and Terry
Ellis on the occasion of their 10th anniversary.
It was a rewarding part of my life to know
them when they started and to see their tal-
ents, tastes and appetites develop with time,
but notice their solid principles remain
steadfastly the same. The only thing I really
miss is Terry’s hair. It used to be the longest
and most beautiful mane I'd ever encountered
from that side of the desk. Certain things
change, but happily Wright and Ellis basically
haven’t. That’s good. I'm glad I know them
and wish them both continued success.”

Jerry Moss, A&M Records

“All T remember is the radio promotion for
Jethro Tull’'s “Too Old To Rock’n’Roll, Too
Young To Die.” Radio stations were not
allowed to get advanced copies. Mistakenly, I
received a copy and no jacket, of the Tull al-
bum. I immediately put it on the air—which
needless to say, made them both very upset.”

Scott Muni, WNEW-FM Radio

“I wish them another successful 10 years.”
Ron Nevison

“Chris Wright and Terry Ellis are a rare combi-
nation. They are true gentlemen who happen
to be in the record business.”

Richard Perry

“Good Parties.”
Dick Pietschmann, L.A. Magazine

“Terry and Chris are two very nice gentlemen
who value their independence, and I associate
myself with that.”

David Platz, Essex Music

“Terry—it’s an honor being your friend and I am
glad they are honoring you and Chrysalis Rec-
ords.”

Russ Regan, Parachute Records

“Chris Wright is a keen cricket player and,
therefore has to be a good record company
www americanradiohistorv com

man and publisher. After all, any man who
wears pads on Sunday and knows Debbie
Harry cannot be at all bad.”

Tim Rice

“We have enjoyed a wonderful personal and
business relationship with Chrysalis since its
inception. The integrity and loyalty of Terry
and Chris is unsurpassed and the foundation of
Wolf & Rissmiller concerts has been built
largely through their support. I wish them con-
tinued success and prosperity. Their profes-
sional demeanor and first-class operation is an
inspiration to all in the music business. The
Chrysalis organization shall play an important
role in the future of our business because of
their ability to recognize and expose new tal-
ent and their dedication to quality. I am sin-
cerely grateful to have such good friends.”

Jim Rissmiller, Wolf & Rissmiller Concerts

“Terry and Chris are individually giants in our
industry. Together, their contributions to the
music business are invaluable.”

Henry Rogers, Rogers & Cowan

“I have watched the Chrysalis artist roster grow
in talent and importance, and I'm greatly im-
pressed by the personal attention given to each
artist by Terry and Chris.”

Tom Ross, ICM

“Chrysalis Records is like the children’s story,
‘the little train that could . .. could what? . ..
could go right through brick walls’ . .. as they
did in breaking the Nick Gilder single! Win-
ning may not be the main thing, but wanting
to win IS.”

Kal Rudman, FMQB

“When we entered the world of label distribu-
tion at Warner Bros., our goal was to associate
ourselves with the best and most consistent
talent finders in the world. Chrysalis Records
and its chiefs, Terry and Chris, represent the
finest of the genre and their ongoing success is
most satisfactory to their friends who believed
in them all along.”

Joe Smith, Electra/Asylum Records

“Terry and Chris—they’re great guys!”
Abe Somer, Mitchell, Silberburg & Knupp

“As independents, we are almost exact contem-
poraries in the U.K. and that butterfly has
sometimes haunted me like a bat, but they’re
keen competitors. We’ve often worked well to-
gether, as now with Steve Hackett in the U.S.
Congratulations and I hope we will have as
good a battle with Chris and Terry in the next
10 years.”

Tony Stratton Smith, Charisma Records

“The fact that Terry never returns my calls
makes it a pleasure to work with him.”
Ron Stone, Lookout Management

“A good show, indeed.”
Sam Sutherland, Record World

“Terrific guys, wonderful company—proving
once again that small is beautiful.”
Mary Travers

“It’s always a pleasure.”
Dan Weiner, Fred Bohlander,
Monterey Peninsula Artists

“The combination of Terry Ellis and Chris
Wright has made Chrysalis one of the most im-
portant and impressive companies on the mu-
sic scene today.”

Jerry Weintraub, Management Three

“Congratulations to two of the most widely ad-
mired record men in our industry. Over the
years, Chris and Terry have demonstrated an
incredible understanding of music, talent and
the fine art of turning records into hits.”

Walter Yetnikoff, CBS Record Group
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Congratulations to
Terry Ellis & Chris Wright,
two beautiful people.

ADVERTISEMENT

Thanks for all the great
records you've given us on
Chrysalis Records.

ALTA DISTRIBUTING CO.

DECEMBER 9, 1978, BILLBOARD

Terry & Chris

TERRY ELLIS & CHRIS WRIGHT ,
You've found

the big wave!
| ON YOUR 1st TEN YEARS! I

CONGRATULATIONS

SOUND RECORDS AND TAPES

725 SOUTH FIDALGO STREET
SEATTLE, WASHINGTON 98108

| Aloha.

‘ Nylen Bros., Hawaii”

20 |
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RAMEY COMMUNICATIONS

FaMEY COMMLUINICATIONS

TERRY & CHRIS
IT'S VERY CLEAR YOU'RE HEADED IN THE RIGHT DIRECTION
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TERRY & CHRIS
TWO GUYS WHO
ARE KNOCKOUTS

~

Longratuiations

and
continued success
to two
great guys.

It's a pleasure
to represent you in
the Philadelphia
market.

Universal

Distributors, Inc.
Philadelphia, Pa.

Europe’s largest jingle company
congratulate

Terry Ellis and Chris Wright
on their
ten year partnership

irkdel

the music people

MAGGIE DOUGLAS - MAGGIE GARRARD - LIZ NICHOLS
101 EASTBOURNE MEWS - LONDON W2 6LQ - TELEPHONE 01-402 9484
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KEEP THOSE HITS
COMING!!!!

ALL SOUTH
DISTRIBUTING CORP.

(504) 568-0971
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Terno Chris

You Make
TheWholeWorld
Brighter
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Shorewood Packaging Corporation

3
+Packaging Corporaticre A Davision of Shoreco!! onal.nce 10 East Fifty-dhisitraet (New York. New York 10022~
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1. Leo Saver with Chris Wright.
2. Wright, Lee Zhito, Leo Kottke and
Terry Ellis. 3. Ellis, Mary O’Hara, Jo
Lustig and Wright. 4. Ellis with Iar
Anderson. 5. Procol Harum, Frankie
Miller and Wright. 6. UFO with

Wright. 7. Peter Asher with Ellis.

8. Ellis, Sal Licata, Doug D’Arcy,
Wright and Terry Connolly. 9. Robin
Trower witk. Wright.
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10. Mary Travers with Ellis. 11. Ellis
with George Martin. 12. Leslie Hill
with Wright. 13. Deborah Harry with
Wright. 14. Mike Mansfield, Ellis and
Wright. 15. Wright, Chris Blackwell
and Ellis. 16. Ellis with Bruce Jenner.
17. Mo Ostin, Terry Clause and Bob
Regehr. 18. Jeff Wald, Helen Reddy,
Dorothy Chandler, and Ellis. 19.
Wright with Ellis. 20. Mo and Evelyn
Ostin, Rory Gallagher, Karen Car-
penter and Ellis. 21. Wright with
Derek Schulman of Gentle Giant.
22. Wright, Clive Davis and Ten
Years After.
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xenowned 1n the World o
SlNCLARE CARRIAGE CO.

OF LONDON INC.

Suite 1116, 1888 Century Park East
Los Angeles, California, 90067 Telephone (213) 556 2077

Chauffer driven e Radio controlled |

Life foryouis more

pleasurable with our unique
personally tailored service to
meet your requirements. Air

Cocktail bars stocked to your
taste. We maintain radio
control with our vehicles so
enablingyoutokeepin

conditioned cars. contact with your home and

office.

ALSOIN LONDON
SINCLARE CARRIAGE CO.
25 Castlereagh Street, London W15YR
Telephone 01-724 3401-01-724 3376
Telex 262945

VICTORIA SPORTI NG CLUB

Victoria Sporting Club is one of the largest and
leading casinos in London. It provides 24 gaming
tab es of Roulette, Blackjack, Dize, Punto Banco
and Baccara, a Restaurant seating 250, Bars and
anc llary services. It also offers to its members,
who number some 60,000, the largest Card

Paoker, Chemin de Fer, Kalooki and other card
games. An additional casino gamingarea is
planned for providing high-staked games in an
exclusive Salle Privee.

Room in Great Britain, with 40 tables playing H

English and Continental cuisine

150-162 Edgware Road London W2
Telephone: 01-262 2467 Telex: 8811455
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‘We are proud tobe associated with Chris Wright and Terry Ellis’
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Terry Ellis & Chris Wright

From

Another Point Of View

Ian
Anderson

The history of Chrysalis—The one-room, two-
man company, started by Terry Ellis and Chris
Wright which grew into today’s international
record company—is inexorably linked with the
history of Jethro Tull, the eccentric British band
which has become part of rock’s super league his-
tory.

Prior to Tull’s history-making Madison
Square Garden concert—the first rack show to be
televised by satellite—Ian Anderson, Tull’s
leader, recalled his involvement with Wright and
Ellis.

“My first meeting was with Chris. It was at a
little college somewhere in Manchester and we—
as the John Evans Band at the time—were sup-
porting Ten Years After.

“My first impression? Well, Chris was one of
the few people that we’d met in the ‘business’
who was actually friendly towards us. All the
other people we had met were distinctly un-
friendly. They never gave you any encour-
agement. Everything was designed to intimidate
you—to make you feel even thankful if you ever
got paid at a gig. Sometimes for one reason or an-
other we didn’t. Either we owed commission to
an agent or the agent owed money to someone
else and so it was our money that was taken. In
fact it was very horrible and we struggled from
week to week 1n semi-deprivation.

“Chris had already moved south and the night
he saw us he’d come up to Manchester with Ten
Years After. He gave us some sort of encour-

agement in suggesting that, like him, we ought to
make the break to the south.

“You see there were two different sounds in
Britain at the time. The thing that was going on
in the south was the beginning of the blues
whereas in the north, it was very much a disco
sound, really very much the same old stuff that
they play in discos now.

“We, of course, had to play this in order to get
any work at all but when we played our music,
they would stop dancing. We would get booked
back though because we were great for the bar
sales. I think we were the cause of the highest bar
sales ever recorded in the history of Saturday
night dances at the Nottingham Boat Club.

“Anyway, Chris was actually friendly and en-
couraged us to make the big move south. He also
suggested that he knew a guitarist we should get
together with. We took his advice and went to
see Mick Abrahams and made a loose agreement
with him to do some dates with Mick.

“The carrot that was dangled in front of us
was that Chris would get us some work, but
within a week of being in London we were flat
broke. There was no money and nothing to eat.
The others went home but Glenn and I stayed in
Luton with Mick and he suggested that we
should play as a four piece with Clive Bunker
who’d played with him in the past.

“That was the beginning of the group. We
played a few gigs that the John Evans Band left
in the date sheet but Chris never came to see us
again. It was a very wise thing to do because the
group Chris thought he was booking out wasn’t
the same group at all.

“We were being booked out as a seven piece
group and we used to tell the promoters that the
other three guys were on their way, travelling in
a separate car. Of course, when it came time to go
on they hadn’t showed up, we said how worried
we were about them and we would feign a tele-
phone call. We'd tell the promoter that they’d
had a car accident in order to gain his sympathy.
When we found ourselves weeks later going back
to the same club still without these guys we’d ex-
plain that they were still in the hospital.

“We didn’t have anything to do with Terry at
this time. We knew of a Terry Ellis who was
Chris’ partner but we’d never met him. There
was always a level of competitiveness between
Terry and Chris even when they worked to-
gether. That rivalry seemed to extend into the
beginning of the company and I don’t know
whether Terry was kept from seeing Jethro Tull
or whether he never had the inclination to come
along. But one way or another he never saw us
until two or three months had gone by at an-
other Ten Years After gig.

“Terry got more involved with us as Chris
started to go away with Ten Years After more.
They had moved into an office on Regent Street
and [ used to go there, sit in the office all day, and
harangue whoever was there—Terry, Chris or the
booker they had working for them, to get us
work.

“] used to make a nuisance of myself. I
wouldn’t go away until they got us a gig. If I
went there three times a week, then we’'d get
three gigs because I wouldn’t leave until they

(Continued on page 54)

www.americanradiohistorv.com

Frank
Barsalona

“I met Chris 10 years ago with Ten Years Af-
ter. Premier Talent began doing that group
around 1968. And we've done many Chrysalis
acts ever since. In fact, we represented Ten Years
After until the time they disabanded and still do
Jethro Tull for the U.S. and Canada.

“I remember getting a call one day from Chris
telling me he had another act he wanted me to
see called Jethro Tull and I went over to London
to see them play. It was at that time I first met
Terry.

“I remember they were sitting across from
each other in their London office at the time and
they reminded me of myself a few years previous
when I was just getting going with my business. I
felt good about that. They were enthusiastic and
enterprising. I remember being impressed by
them.

“And the relationship developed from there. I
think we probably have one of the longest rela-
tionships of anyone in the music industry. It’s
been a very good relationship. Very warm and
personal and at the same time businesslike.

“I'm not surprised they have developed the
way they have. I fully expected it. I thought they
were bright and businesslike and could only do
well in the music industry.

“I saw Terry recently and he told me Nick
Gilder was their first gold single. I was surprised
as I thought they had gold singles before. Of
course they have had gold albums before.

“I've enjoyed the relationship and it’s been
very good. I don’t see Chris now as much because
it’s hard hanging out when someone is on the
other side of the ocean. But we do get together
and it’s always fun.”

(Continued on page 37)
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TERRY AND CHAIS
CONGRATULATIGNS
TERRY AND CHRAIS
CUNGRATULATIGING
TERRY AND CHAIS
CONGRATULATIONG
TERRY AND CHAIG
CUNGRATULATILING
TERRY AND CHAIS
CONGRATULATIGNG
TERRY AND CHAIG
CUNGRATULATILNG
TERRY AND CHAIS
CONGRATULATIONS
TERRY AND CHAG
CUNGRATULATIUNG
TERRY AND CHAIG
CONGRATULATIGNG
TERRY AND CRAIG
CUNGRATULATILNG

BUB SHERNAN

INTEGRATED COMPUTER SERVICES inc.

Best Wishes

to
Chris and Terry
on your
10 Years Together

We are proud to be
Chrysalis
Distributors

Schwartz Bros., Inc.

HAPPY

10 YEAR
ASSOCIATION

THE BABYS

&
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CHRIS (QN RIGHT
TERRY ELLIS

on your
10th Anniversary

and Best Wishes toallour
friends at CHRYSALIS
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TERRY and CHRIS
thank you
for the pleasure
of your company
(CHRYSALIS)
It's been a joy
to have
BLONDIE,
RORY GALLAGHER
and NICK GILDER
play for us
in 1978

GARY FONTENOT
and DAVID KNIGHT
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Congra‘tulaﬁons

Chris & Terry o et
on your .
10th Anniversary

Love from all of us at
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Congratulations
Chris and lerry

3 ...May You
HPICKWICK Continuelo

INTERNATIONAL, INC. Spread Your Wings.
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Chris
Blackwell
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“The Chrysalis/Island relationship is an ex-
traordinary one stretching over the years be-
cause it’s lasted for a long time and because it’s
kept growing. They have grown enormously
from the first which was Jethro Tull on Island
and then on Chrysalis. The deal changed from a
licensing deal to a pressing and distribution deal.

“The relationship grew and grew and grew
which is a very unusual thing in this business. I
think that says something. It was the kind of
relationship where one never had to glance at the
contract—any of the contracts—once they had
been done.

“A deal was made and you didn’t have to tear
up the contract every three or four days. I don’t
really see that much of them anymore but it’s
the type of thing that when you do see them it
carries on from before—sort of a family situation.

“I remember meeting Terry first when he
came in with the Jethro Tull record. I liked him.
I think he’s the most talented manager I've ever
worked with. I felt an affinity with him since he
was so fanatical and absorbed with his act. That
first LP cover was far out for example. And the
title was interesting. It was interesting for me
right from the first go. Terry has a perfectionist
attitude.

“I never really dealt with Chris. In fact,I don’t
think Chris and I talked business ever. Ten
Years After was on Decca. And when the distri-
bution deal was over I wasn’t involved in those
negotiations.
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“T think they are both very solid, a strange
mixture of being independent and creative which
is an unbeatable combination.

“You never have a feeling of insecurity with
them at any time from my point of view. I imag-
ineit’s the same for the artists and producers and
anyone dealing with them. They are people of
their word. They're efficient and take care of
business.

“They know what they are doing. You don’t
feel any luck is involved. I'm happy they have a
No. 1 record. They're good—no question. They
understand the business. They’ve paid their dues
slogging all over the road and I respect that.”

Mike
Chapman
T R S PSR

“I've known Terry for a number of years I
guess, Chris for a little less time. When they
went independent of Warner Bros. I know I was
a little skeptical. I knew they were getting a bit
frustrated being with a major since they wanted
to do more themselves.

“They have almost pulled it off now. They are
a very enthusiastic record company and there
are not many of those around. When you go up
to that company you see that everybody is very
much into the acts. Everybody who works there
believes in the people who are signed, which is a
nice feeling. You don’t get that at a Columbia.

“Terry and Chris have built their company all
around the world and it’s a very personal com-
pany. They believe in being very close to the ar-
tistic side. They are very concerned with the de-
velopment of their artists’ careers. It’s nice when
you have an artist on a label that is very con-
cerned about the career of that artist. Not every
company feels like that.

-----
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“I think they have the frustration of finding
good record producers. It’s hard finding good
record producers today. Most of them are just
playing at it. If Chrysalis can nail themselves a
couple of producers to work with some of their
acts which have not been enormously successful,
then I think they will break right open. They
have a number of good artists on the label and if
three or four break open then that company is
going to be very big.

“Hit singles do so much for albums. I would
love to see them have a hit single with artists like
UFO, Frankie Miller and certainly Blondie.
Then you will see Chrysalis Records all over the
place. But it’s a matter of finding right producers
too.

“Peter Coleman, my engineer who has begun
to produce will produce the next Nick Gilder al-
bum and I am very pleased that relationship will
continue. I think Nick is great and a pleasure to
produce. He writes great songs and will ob-
viously have a lot of hits. I am happy to see Peter
doing it because I know he’s going to make the
right records.”

NS D=
Clive
Davis

b -

“I met Terry and Chris at the time I was nego-
tiating for Ten Years After and they were pains-
taking in their approach to a decision of labels.
They decided to come with Columbia,

“Not that it was that different from any other
major artist negotiation, really, but I think my
most vivid impression of them was when they
were making a decision with respect to their new
Chrysalis label that they eventually formed with
Warner Bros.

“It was at that time I spent a lot of time with
Terry and Chris because I was trying to persuade
them to make their label deal at CBS. It was a
very involved and extensive deal so it required us
to spend a lot of time together. At that time they

wwwW americanradiohistorv com

also had Jethro Tull and Procol Harum so it was
a major deal.

“I ‘was really most impressed at the pains-
taking care each of them took as to where the la-
bel would go. They didn’t want to do it on the
basis of money alone.

“They came into the company and inter-
viewed the head of every department that I had
appointed. Terry not only spent time with me
but he spent time with the marketing, sales, pro-
motion, publicity and advertising people. He was
doing it perhaps to get a feeling of the depth of
talent that existed at the company. And since he
was thinking about moving to the U.S. and a lot
of his impressions were fairly long distance ones,
he was probably doing it as a good education
course for himself. Chris was equally painstaking
in his own areas of responsibility.

“They were very studious businessmen apart
from the creative flair that they obviously had
because of the very impressive artist roster that
they had built up. Their approach to the busi-
ness was extremely studious, very painstaking
and very attentive to detail which, to me, boded
well for their future.

“Eventually they went to Warner Bros. be-
cause Warner Bros. had two basic advantages.
One was a retroactive bonus payment that they
made when the big Jethro Tull album came out
and passed a million units. They made retroac-
tive the new royalty rate under what would be a
label deal to the present (prior royalty charge).
Since Columbia didn’t have any product it
meant it led to Warner Bros., in effect, paying
them the equivalent to a bonus in excess of
$1-million. Secondly, Terry was going to live on
the West Coast where Warner Bros. main offices
are. I think it was a combination of those two
factors apart from anything else, frankly, that
understandably led to their decision.

“Nevertheless, I went away with a strong im-
pression of them being very careful and well-
trained, creative businessmen.

“I'm not surprised at the degree of success
they have achieved. I've always believed that
people who have ears and a strong ability to find
talent, who continue to contemporize them-
selves and continue to love music as actively in
the present as they have in the past will be suc-
cessful in this business.

“They are as active today in the business as
they have ever been. They do contemporize
themselves. I would bet on them, frankly. And I
would bet they will continue to be a success.
They don’t rest on the laurels or the nostalgia of
past triumphs.

“Terry and Chris try to keep current. I try to
do the same myself.”

Allan
Hely

The seven year association between Allan
Hely, managing director of Festival Records,
Australia and the Chrysalis “wonder boy” team
of Terry Ellis and Chris Wright was commenced

(Continued on page 43)
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Terry and Chris
what a splendid collection?

Congratulations
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few years back, a very mature young- " 'CONGRATULATIONS

ster joined forces with a pretty to Chris Wright and Terry Ellis
good-sized acquaintance and together and the entire Chrysalis family. We’re proud to
they’ve made a lot of smoke. That rela- be moving your music to the people.
tionship has grown into something very JACK BERNSTEIN
special. On the 10th birthday of Chrysalis General Manager, Pickwick Distribution
Records, Pickwick Distribution has good And we’re moving it from:
reason to celebrate. Because where L ATLANTA MIAMI
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Around the World
Congratulates

CHRIS & TERRY

WRIGHT ELLIS

on the
10th Anniversary
of

CHRYSALIS RECORDS

DECEMBER 9, 1978, BILLBOARD
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T'S A GREAT PLEASURE

FOR US TO WORK WITH YOU

AND TO BE YOUR PUBLISHER

WITH FOR GERMANY, AUSTRIA
ALL AND SWITZERLAND.

BEST
WISHES

ROBA
MUSIC,

FELDBRUNNEN STR.

JACK BEARMAN 50,2000 HAMBURG 50.

ROLF BAIERLE
(General Manager)
Tel. 4102121/454652

My
¢ congratulations ¥
°  to two men who've
designed their
lives very well

Billy Hibbert

CONGR ONS AND CONTINUOUS SUCCESS CONTINUOUS SUCCESS CONTINUOUS SUCCESS
S CONTINUOQUS SUCCESS CONTINUOQUS SUCCESS CONTINUOUS SUCCESS
NUQUS SUCCESS CONTINUOUS SUCCESS CONTINUOUS SUCCESS

INUOUS SUCCESS CONTINUOUS SUCCESS CONTINUOUS SUCCESS
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CHRIS & TERRY

CONGRATULATIONS
ON YOUR 10th.
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JULES & MIKE BELKIN

RON DELSENER

ELECTRIC FACTORY CONCERTS
SHELLY FINKEL & JIM KOPLIK

BILL GRAHAM & THE FM. FAMILY
DON LAW

JOHN SCHER
WOLF & RISSMILLER CONCERTS
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during a 1971 English visit by Hely. During dis-
cussions at the W/E artist management office
for a proposed Cat Stevens Australian tour, Hely
approached Wright regarding the Australian li-
cense for the forthcoming Chrysalis record label.

Festival’s track record with the Island label
since 1968 had been particularly impressive and
the company was well known in England for its
excellent marketing of pop material from inde-
pendent production houses such as Tarantula
(The Move, Procol Harum etc.).

Early in 1972 Chris Wright contacted Hely for
the first of many discussions and by the end of
the year an agreement had been finalized. Re-
calls Hely: “During my initial contacts with
Chris and Terry I was incredibly impressed with
their complete knowledge of the record business,
gained from hard-earned experience in artist
management, agency booking and independent
record production. As university graduates they
had considerable poise and presence as well as an
affable approach, which made dealing with them
a complete pleasure.”

Hely continued: “During a tour of Australia
with Jethro Tull (who were then handled here
by WEA) Terry spent considerable time at Festi-
val and was totally impressed with our unique
operation, which has all sections and activities of
the company, located in one Sydney building.”

Although Terry and Chris’s faith in Festival
was quite vindicated throughout the early years
of the association, it was not till 1974 that the
Chrysalis label really hit its stride in the Aus-
tralian market. Leo Sayer enjoys his highest per-
capita world sales in Australia and has earned
over five albums (in order): double gold, triple
platinum, platinum, triple platinum, double
gold. Both Jethro Tull and Blondie also enjoy
exceptional sales success “down under” as does,
to a lesser extent, Steeleye Span, Leo Kottke and
The Babys. Both Blondie and The Babys have
charted No. 1 national singles in Australia.

Hely is particularly enamoured by the manner
in which Ellis and Wright handled almost over-
night American acceptance of their product:
“The professionalism of both Chris and Terry
became increasingly evident as success after suc-
cess continued to come their way. They swiftly
established a first class executive team in Eng-
land so that their service could be of the highest
calibre. In every way they fully support the con-
cept of longevity for their artists. Their plans
and promotions are all based in establishing a
permanent career for the entire Chrysalis stable.

“That they will travel halfway around the
world each year to explain their hopes and ambi-
tions is a testament to the seriousness with
which they consider the Australian market,” in-
sists Hely in reference to the annual Chrysalis
product presentation which has been co-
presented to media and industry for the past two
years.

International manager of Chrysalis, Des
Brown, is also a regular visitor to Australia and
this year he represented E/W at Festival’s 1978
annual conference. His visit was indicative of the
constant communication and exceptional good-
will between the two companies. “I've known
Chris and Terry for seven busy and successful
years,” said Hely, “and in that time I have never
had one single instance of ill-feeling or dispute
arise.

“It has been a great pleasure and thriil for me
personally to have been associated with Terry
Ellis and Chris Wright over the past seven years.
I have enjoyed tremendous satisfaction from
being part of their growth and achievement and
from being a partner with them in a small but
important world territory.

George
Martin

George Martin—legendary record producer
and chairman of the Air Record Group, of which
Ellis and Wright are directors. Air merged with
Chrysalis four years ago at a point when Martin
was very reluctant to enter into any further ne-
gotiations.

“They won me over,” he says. “They were very
charming and we became great friends very
quickly. But the reason I actually went ahead
with the deal was that I liked their proposition—
besides making a strong bid for the company
they’d also made it clear that it should be a part-

nership.

“It’s worked out tremendously well as a result.
They both have a great deal of business sense
and although we’d thought we were pretty good
as we were, they were able to tighten up our ad-
ministration and make us mugh more efficient
without losing our identity.”

Ellis and Wright first figured in Martin’s life—
although indirectly—when he was asked to be a
guest speaker at the very first Billboard Confer-
ence in Nassau. He was asked to point the direc-
tion of music in the years to come, and two of the
up-and-coming groups he mentioned in context
were Led Zeppelin and Ten Years After.

“T first met Terry very briefly way back in
1970,” said George. “I remember he came to see
me about producing Jethro Tull, but as Ian An-
derson wanted to do the recordings pretty
quickly and I had a full schedule at the time, the
project never got off the ground. Maybe it would
be a good idea now. . ..

“However, the beginning of our friendship was
during the merger in 1974. My impressions of
them then are ones that remain. In many ways
they’re similar, in many ways they’re different.
The difference is that Terry is the more flamboy-
ant of the two while Chris tends to be slightly re-
served, and of course his beard makes him look
almost Edwardian. That appearance belies his
real manner though, because underneath he’s
got a very quick brain, very alert. He’s also a
strong person, he’s got a hard background and
once he knows he’s got to do something he’ll do it
with absolutely no difficulty. Just goes straight
ahead. He’ll take a fair amount of time to make
up his mind, but once he’s done it he knows he’s
made the right decision.

“Terry is much more volatile and plays it from
the gut almost, and because of that they make
such a good combination. Terry is single, Chris is
married with a family. Terry is the person who'll
be going off to charity functions or hosting din-
ners. He loves his wine and food—he’s an expert
on both. He’s quite a gourmet and he has a tre-
mendous knowledge of wine. He lives well and so
he works incredibly hard in order to live well.
He’s what you might call a jet setter, he’s one of
those people who’s always whirling round the
world and turning up somewhere. Everything al-
ways happens quickly with Terry—snap deci-
sions and so on. Chris 1s outwardly the slower of
the two and together they make a very good
partnership.”

Since becoming associated with them Martin
has spent 18 months in L.A. working closely with
Ellis, while the balance of that time has been
spent more in Wright’s company. They took
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their families to the south of France this sum-
mer—Wright and Ellis share a love of sailing and
Martin has his own ketch moored in the Medi-
terranean.

“We've spent many relaxing hours sailing to-
gether,” he said, “even when we were in L.A. we
borrowed someone else’s boat and went out from
Marina del Rey. Terry doesn’t tend to join us on
these sort of activities. Being a single man he
lives the business almost more than Chris—and
Chris lives it, God knows! He works more hours
than I do!”

Jerry
Moss

“I came into contact with Chris and Terry in
the late ’60s when I was on one of my talent
hunting trips in England. At the time I was very
impressed with their operation. One time we
were over in England I remember and it was the
kind of trip we used to have where Abe and I used
to take a two bedroom suite ... take the usual
record man’s paraphernalia and we would liter-
ally have nine to twelve meetings a day, then go
to clubs at night and catch everything.

“After a very hectic week we had a call just be-
fore were leaving the hotel room on the way to
the airport that there was a new band happen-
ing. Our contact told us if we wanted to get in
touch with them, the managers were Chris
Wright and Terry Ellis. The name of the band
was Jethro Tull. And so we put in a call to Chris
and Chris said at the time they had an under-
standing with Mo Ostin as far as the group was
concerned for America. And we said ‘okay ... as
long as there is an understanding,” and we left
and went to the airport. Jethro Tull came out
and was an enormous success here.

“T talked to Chris about it subsequently and
he was being fair and honest in that there was an
understanding but the fact of the matter was
that there was no signed agreement and if I
wanted to pursue it we could have pursued. The
unfortunate thing was we didn’t have the time
and we didn’t even hear the record. All we heard
was a buzz that something was happening.

“Since then we got to know Chris and Terry
quite well because we would see them on all of
our English trips and they would come to visit us
when they were in America. At the time the ma-
jor acts that they managed were Ten Years After
and Jethro Tull. And they handled them ex-
tremely well and in a very short period of time
gained the entire respect of the music commu-
nity.

“We always pursued them because we wanted
to work with them and we kept after them for an
act we could have for America. We came up with
an act entitled Bloodwyn Pig, the first album
being ‘A Head Rings Out’ and I just loved the al-
bum. Everybody here did as well. The album as a
first album did fairly well ... we must have done
50,000 records. The problem as I remember was
that the group, which was featuring a guitarist
by the name of Mick Abrahams, formerly with
Jethro Tull, didn’t like to fly and so we ran into
problems touring because in those days touring
was rather essential for a band’s success.

“We had one more album and we just couldn’t
continue. We had had, since 1967, Procol Harum
and they had gone through many different man-
agement changes. [ always felt sad for the mem-

(Continued on page 49)
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“@reater love hath no manager
than to put all hig artiztz
Mfo 01e COCo0I o

RICHARD DIGANCE
MARY O'HARA
RICHARD &LINDATHOMPSON

JETHRO TULL

(U.K.representation)

- JOLUSTIGLIMITED
BEE BEE MUSIC LIMITED

POBox 472 london SW7 2QB Tel: O1-373 3269 Cables: JOIUSTIG IONDON SW7 Telex: 21879 Att Lustig
@

K Jolustig-Dee lustig-Bemnard Doherty -Paul Brown-Hugo Caprice /
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FERMATA DO BRASIL
REPRESENTING

;| CHRYSALIS PUBLISHING GROUP

IN SOUTH AMERICA

CONGRATULATES

TERRY ELLIS and CHRIS WRIGHT
FOR THEIR 10th ANNIVERSARY.

Avenida Ipiranga 1123 Sao Paulo, Brazil Telex 1121735

Ten Yerrs
s £ Love T

Bur We're Sure
You Wor'r b I

LDNG EI\IOIJ@H
THEREFORE:

CONGRATULATION S

/AIND

KEEP GOING

T'HE WAY YOU HAVIE
[BEEN GOING

DUTCHY PUBLISHING BY. HOLLAKD
BOSPEL MUSIC SERL.BELGIUM

Terry and Chris—

Congratulations
on
10 fabulous years.

Rogers & Cowan, Inc.
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Dear Chris and Terry,

We salute you
and wish you
continued success
and happiness.

Congratulations

on the occasion

of this great honour
that is given to you.

From all your friends
at

GALLO
Records
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“TVWO HEADS ARE BETTER THAN ONE”
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bers of Procol Harum because they had man-
agers that didn’t want them to take pictures and
had other managers who said they shouldn’t do
encores. They went through a lot of inanity from
the manager side which I felt hurt the band. I
felt Procol Harum was a major attraction. Then
we heard Chris and Terry were going to take over
management of the band and we were just de-
lighted and overjoyed because here we were
working with people we considered friends and
associates and we could really work together
making this band everything we thought this
band should be.

“T thought we were progressing well with the
band and as a matter of fact I remember person-
ally asking Gary Brooker on the live album to in-
clude ‘Conquistador’ where he spent hours and
days on certain arrangements which would in-
volve a symphonic rendition of his work. The
record came off pretty well. That was the single
and that was a big hit and enabled us to go gold
on the album. It was the first album Procol
Harum had that went near to gold. So I felt we
had done our job as a record company and I had
done my job as a record man helping this group
achieve what it was shooting for. And then the
contract was running out and all along Terry
and Chris said ‘let’s see how it goes, you know, we
can’t make any commitments’ and we were sort
of in a box but obviously whatever place the con-
tract is in you feel obligated to do the best you
can for that artist. I thought we had really deliv-
ered.

“I remember coming back once from France
... I think it was 1972 ... and having just an in-
credible meal at Terry’s house with Chris and we
just talked about it. The blow was somewhat
softened by Terry’s serving perhaps the best Beef
Wellington I ever had in my life. But it became
increasingly obvious that I was not going to re-
sign his band because as managers they very ac-
curately ascertained, now having a gold album,
that Procol Harum’s price had gone up and I
wasn’t willing to come up with the kind of ad-
vance monies they felt the group now deserved
... even though it was my work, I felt, that had
helped them reach that position.

“Needless to say one doesn’t take news like
that very happily even though as I say the food
and the wine were memorable.

“So, the only falling out that might have come
was basically the idea that with Chrysalis being
distributed during that period by Warner Bros.
there was less and less for us to discuss. And all
we had to discuss were the unhappy matters of
the fact that we were not continuing with Mick
Abrahams and we wouldn’t be continuing with
Procol Harum. We appreciated and enjoyed
both associations.

“One of the best rock 'n’ roll shows I had ever
seen was here at Santa Monica Civic with Blood-
wyn Pig opening for Procol Harum.

“At the same time Robin Trower had left Pro-
col Harum two years before he eventually
started his own band and I kept pestering Terry
and Chris that I wanted Robin Trower. I
thought he was a great guitarist. But they kept
saying well he’s not ready yet. When he’s ready
we will let you know. And maybe it was just tim-
ing but unfortunately the time they made their
deal with Warner Bros. was the time Robin came
out with his first record which was just a great
record. I was interested in a lot of their acts. I
think Chris and myself, especially, listen to the

‘| same kind of music at home.

“I think their success now is fantastic. Those
guys have always had very sound business prin-
ciples and on top of that when they have been
wrong about certain things—and they haven’t
been wrong about many things—they have been
forthright enough to say we were wrong and how
do we resolve it. They have been very upfront
about what they have been doing. Not only am I
Francophile but I'm an Anglophile and in the
late '60s and early '70s it was really a lot of fun
doing business with them.”

Claude
Pascal

Claude Pascal has recently been elected as
‘Administrateur’ on the board of SACEM, the
French publishing body. Nine years ago he left
his post of managing director of Intersong te

form his own independent publishing and pro-
duction company: Editions Claude Pascal. Two
years ago he began his association with Chrysalis
Music.

“T’'d been interested in Chrysalis for quite
some time,” he said, “although I knew their pub-
lishing was not available in France. But when I
heard they were terminating their previous
French contract I had a meeting with Terry in
London and we started to talk business. This was
the first time I'd ever met him and I remember
my impressions of him were that he was a very,
very efficient man. So clear-minded, a complete

professional—he knew exactly what he wanted to
do. It’s nice to do business that way.

“I met Chris soon after and he was also very
impressive. His personality appealed to me—he’s
a very nice man and extremely easy to talk
with.” Pascal’s first impressions still stand up to-
day although he feels his relationship with Ellis
and Wright has improved considerably.

“Two years is only a short time to be in busi-
ness with somebody, but the longer our associ-
ation goes on the more happy I feel about it. But
with some companies it can be exactly the oppo-
site—the longer you work with them the more
the relationship deteriorates.

“Now, one thing I must say—and this isn’t be-
cause you're going to write about it—is that
Chrysalis is one of the nicest companies I've
worked with. I understand what they want from
me, but it’s not always so easy to do because the
French market is an impossible one. It's ex-
tremely hard to judge what’s going to happen
and consequently it is often very complicated to
try to communicate this to English or American
publishers. However, Terry and Chris are differ-
ent—they come here often enough to understand
our market and so our talks always go well.”

Pascal sees Wright and Ellis whenever pos-
dble, in fact he says their business relationship
has developed into a friendship. Whenever either
of them visit Paris, Pascal always insures that
they have lunch or dinner together because in his
opinion, that is the only way to receive one’s
friends. However, it was only in August this year
that Pascal discovered Wright could speak
French.

“We went off to a Phonogram convention to-
gether,” he says. “It was held in a vineyard in
Burgundy, so you can imagine how attractive
this was to a wine connoisseur such as Chris. But
it was only after having had several drinks that
Chris suddenly became fluent in French! Before
that, I'd never heard him say more than the
usual ‘Bonjour’ or ‘Bonsoir,” but that evening he
was speaking only French. I couldn’t believe my
ears because his accent and grammar were abso-
lutely perfect and so I asked him why he hadn’t
spoken French with me before. He said some-
thing about it not being necessary because my
English was so good—but personally, I think
English people are very shy about speaking
French, and Chris is no exception.”

Guido
Rignano

“

Guido Rignano is President of the Italian
A.F.L (the translation being the ‘Association of
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Phonographic Industries’), President of the
Recording Group of Companies and also of Dis-
chi Recordings. Dischi Recordings handled
Chrysalis Records in Italy for three years from
1973, while the publishing, which Guido took
over a year later, is still going strong.

“We really did suffer when when they decided
for general, political, international reasons to
change the record licencees in Italy,” he said.
“Not only on the business side, but from a per-
sonal point of view. We had greatly enjoyed
working with Chrysalis Records, mainly because
both Chris and Terry have a great under-
standing of artists’ musical and personal prob-
lems which made it extremely pleasant and in-
teresting to be in business with them. I am glad
we are still connected through the publishing
side—Terry told me quite recently he was very
happy with the set-up so I think it is fair to say
it’s going well.”

When the negotiations between them first
started five years ago, Ellis was just leaving for
America so Guido found himself dealing with
Wright.

“I was very surprised when I met him,” he re-
called, “because he is so different from the type
of person you expect to meet in the record indus-
try ...or may Isay in any industry. [ got the im-
pression at first that he was more of a humanist
or a scholar than a business man. His negotia-
tions and reactions were not that of a typical—
let’s say—modern American business man.

“He’s extremely thoughtful and careful and I
would say that he could have been an out-
standing man in other sections of life, apart from
business.

“Chris also seemed to be very shy, a rare com-

.modity in the record business. But over the years

I have realized he is not altogether shy, he just
gives that impression because he is so thoughtful
about other people’s feelings. He also takes his
time in making a decision—I thought at first that
he was undecisive, but I was wrong—he needs to
analyze every single problem, small or large, and
not have to jump to any conclusions.”

Guido and Chris have become good friends,
visiting each other frequently at their respective
homes. Guido first introduced Chris to the sport
of skiing, in the mountains of northern Italy.

“I believe he has since become quite an out-
standing skier,” adds Guido, “although I have
yet to see it for myself. But there is one thi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>