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U.K. Labels Use

Copyright Clout
To Slow Imports

By NICK ROBERTSHAW
LONDON--British record companies are
piming copyright and trademark weapons in
aitempts to slow the market invasion of US.
a 3 Canadian imports now regarded as a

2 wing threat to the industry here.
3oth Polvdor and Phonogram have circula-
r ed importers and dealers. warning that in-

s

¥

juactions will be sought to prevent the sale of

itaported product in which they hold exclusive
Cu '\‘.nghl.

Cheir action has taken retailers by surprise.
v h the Music Trades Assn. stating that it is

king legal advice.

*Heanwhile. EMI Records has obtained an
injunction against infringement of its Colum-
bii lradmmrl\ by a London dealer who had
been selling albums made by CBS in Canada.
T'ne store. London Market Place. had sold im-
ported copies of albums by Boz Scages and
Chicago.

[EMIL which owns the Columbia trademark
worldwide. except for North and South Amer-
ica. Japan and Spain. warns it will take legal
action against other retailers who are regular
aoffenders.

Polydor and Phoriogram base their action
on Section 16 of the 1956 Copyright Act, Poly-
dor legal advisor Clive Fisher explains,

(Continued on page 83)

THE 3 SECRETS TO BARRY WHITE'S SUCCESS ARE ON THIS ALBUM. 1. A
voice as sensual as the rustle of sheets. 2. An ability to take the words
right out of your heart. 3. A gift for orchestration second to none. “t LOVE
TO SING THE SONGS | SING,” the brand new album (T-590) and single
(TC-2416) from the one and only Barry White on 20th Century-Fox Rec-

ords, an RCA Associated Label.

(Advertisement)

Billboard photo by Bonnie Tiegel

OCEAN DANCING—Disco roller skating buffs strut their steps on the beach in Venice, Calif., a
suburb of Los Angeles. Fellow in the center hold a portable radio tuned to KUTE-FM, one of the
city’s two disco formatted stations. Other photos, story appear in the disco section on page 46.

Disco Forum Probes Hot Topics

NEW YORK -Billboard's International
Disco Forum VI gets underway here Thursdas
(12) with an expected crowd of 1000 gathering
at the New York Hilton for four davs of serious
pancl discussions coupled with entertainment,

Nightly entertainment begins Thursday at 8
p-m. when Sister Sfedge. Peter Brown and

Loan Debts
Push GRT
To Closure?

By JEAN WILLIAMS &
JOHN SIPPEL

LOS ANGELES--GRT Corp. is
seeking to sellout its prerecorded
tapes as cutouts and to find homes
for its custom labels.

Why?

The firm is pressed by an immedi-
ate demand for payment of $6 mil-
lion in secured loans by the Bank of
America,

Howard Silvers, the firm’s sales
director. was terminated Friday (6)
but rehired Sunday night (8) with
the new responsibility of selling off
alt tapes from its labels including
ABC for cash.

GRT's multi-distribution repre-

(Continued on page 100)

Bonnie Pointer kick things off at the Roseland
Ballroom. to be tollowed by a midnight party
at Studio 54 hosted by Casablanca Record &

FilmWorks.
Polvdor Records executive vice president
Dick Kline presents the keynote address Fri-
(Continued on puge 76)

Some One-Stops
Outraged, Others
Accept 45 Boost

By IRV LICHTMAN

NEW YORK - One-stop reaction to the sin-
gles price hikes 1o $1.49 list by WEA, CBS and
Capitol range in tone trom acceptance of the
inevitable to outrage.

Some are certain of less volume buving by
jukebox operators. a major source of \ln”k\
sales, while others clearly envision rLdULLd
multiple purchases of \lnglu by the consumer,
Most feel the increases will push the discount
selling price above the $1 tag for the first time.

Ralph Schechtman, an owner of Program
Records One-Stop in Springfield. N.J. claims
that music operators will, by the very formula
they use in mdl\ln" singles buu reduce their
volume of singles.

“Most operators.” he explains. “take a cer-
tain percentage ol their gross take 1o buy new
records. usually in the area of 9% o 12%. That
means they’ll be buying that much fewer rec-
ords.

“For the industry. it will result in less expo-
sure of new singles.” Schechtman adds that
operators can achieve a good margin of sales
with some singles that never achieve high chart
listings. especially soul records. “This area is
now going to be hurt.”

Wearing his one-stop hat. Ben Karol of
King Karol in New York claims “he hates to

(Continued on page 90)

CBS Mulis
New Catalog
LP Pricing

NEW YORK-CBS Records is
sounding out dealers on a revamp-
ing of its catalog pricing schedule.
According to informed sources. the
label is considering either a $5.98 or
$6.98 list price category designed to
stimulate greater dealer attention to
this area.

One of the problems facing the
catalog-rich company is that many
dealers are reducing their inventory

of catalog merchandise carrying a
$7.98 list.

However, the label is doing ex-
tremely well with a line of albums
that carry an “unofficial™ list price
of $4.98, with a dealer costof $1.91.

It's understood that like the $4.98

(Continued on page 90)

Robin Williams' debut album—-“reality . . . what a concept!” The comedic
genius of television's brightest new star is revealed through a whole new
cast of characters. “reality . . . what a concept!” from Robin Williams-
what a performance! Produced by Brooks Arthur and Neil Bogart for Casa
blanca Record and FilmWorks. (NBLP 7162)

(Advertisement)
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) LL KNOW HER WHEN | SEE HER

When you hear the harmonies, you'll know it's a hit!
I'll Know Her When | See Her is the smash single
from the Cooper Brothers Ip "Pitfalls Of The Ballroom”
on Capricorn Records & Tapes.

Produced by Gary Cape




AM NBLP 7156

. el
Produced by Hank Medress/Dave ApP

for Medress/Appell Prods.. InC.

™

FORCES of THE NIGHT ?VBC LaRye

P
foduced, Arranged & Conducteq by Bob Esty

World Radio History




General News

Pickwick’s
New Store

In Chi a

Supermart

18,000 Sq. Foot Outlet

Named Music Works
By ALAN PENCHANSKY

CHICAGO-Pickwick International opens
one of the nation’s largest and most modern
record and tape outlets this month, an 18,000
square foot supermart called Music Works.

The spanking new freestanding location
here, part of a shopping center on the city’s
northwest side, marks the first superstore for
Pickwick, world’s largest record and tape mar-
keting entity.

Customers will begin shopping the giant
outlet during the second week in July with a
grand opening to follow later in the month.

At presstime, crews were putting finishing
touches on the security system and erecting the
last of special metal pipe “space frame” fix-
tures that will be introduced with this location.

The store, under manager Rick Nelson. will
employ 25 persons initially, some part-time.
Catalog product reportedly will be priced

about $1 less than at Pickwick’s Musicland
stores.

The most remarkable feature of the outlet is
its use of 14,000 running feet of two-inch pipe
in crafting of seven-foot high superstructures to
support record and tape bins. Product is
viewed in wire baskets hanging from these
dozens of hanging yellow superstructures.

Visitors see an exposed ceiling and yellow-
painted ductwork in an example of what de-
signers today refer to as the “high technology”
look.

Other features include a 35-foot-long stage,
located center rear, for live in-store appear-
ances and projection tv screenings, and a con-
tinuous 160-foot by 12-foot high merchandis-
ing wall crammed with pegboarded albums
and tapes.

Overseeing construction of the outlet has

been Gary Amoth, Pickwick sales and oper-
ations manager for superstores. The store also
offers 100 feet of window display facing the
street on the side opposite the huge “artists’
wall” for merchandising.

Has 35-Foot Stage
For In-Store Acts

“It is not the first in a series of 500 super-
stores; it’s not that kind of deal,” cautions one
Pickwick executive. “We have not had a store
of this size, and we thought we ought to find
out about it.”

The store, located in the Norridge Commons
Shopping Mall. sits diagonally across from the
Venture Discount Store that is racked by Lie-
berman Enterprises.

|

CBS Pay For Cuban 2 California
Tapes OKd By U.S.

By ELIOT TIEGEL

LOS ANGELES—CBS Records
has cleared a major hurdle in getting
its videotaped ““Havana Jam™ con-

Ward's Campaign
Tied To Chain’s
July Promotion

By IRV LICHTMAN

NEW YORK-—Business may be
flat. but the Montgomery Ward rec-
ords and tape division is heartily
seeking an upward curve via promo-
tional thrusts and something known
in division circles as “PMA.”

“We're trying to do everything we
possibly can to stimulate sales,” says
Chicago-based Al Geigle, chief of
the chain’s 300 records and tape out-
lets.

“Our attitude is PMA—Positive
Mental Attitude, or to put it another
way, ‘we can’t lose.” ”

In more concrete terms, the divi-
sion is participating in Montgomery
Ward’s “July Trainload Sale,” fea-
turing the distribution of 25 million
16-page flyers, one page of which
features a spread devoted to new
and cutout merchandise.

“Our sources, like Pickwick, Han-
dleman and United Records, are
alsa coming with necessary ad dol-
lars for advertising and radio spots.”

Geigle isn’t saying whether the
dollars are more than others get, but
he declares, “We get our share. We
don’t get less. When you don’t ask
for anything, you get nothing.”

He says he and his record buyer,
Dave Birkett, share a philosophy of
“everything is easy for us. If we say
we're going to shot 64 on the golf
course, we’ll shoot 64.”

Geigle concedes the parent com-
pany has made cuts in advertising
allowances, but “we’re still win-
ning.”

As a realist, too, Geigle says of the
months ahead, “It’s probably going
to be rough, but we'll be doing ev-
erything we can to keep it going.
You just can’t sit back and bemoan
the fact that there’s no ‘Saturday
Night Fever’ or ‘Grease’ around.”

Marty Klein, president of the
Agency for Performing Arts,
has a calculated formula for en-
suring success for his clients.
Find out how by following him

il

cert before national television au-
diences.

The U.S. Dept. of Foreign Assets,
a division of the Treasury Dept., has
cleared CBS to pay $51,747 for Cu-
ban television technicians for their
labors in operating the cameras and
videotape equipment used to record
the three nights of concerts last
March featuring a plethora of U.S.
and Cuban pop and jazz artists.

CBS'intention of using the video-
tape for network television ran into a
snag, CBS Records Division presi-
dent Bruce Lundvall confirms, when
the Cuban technicians threatened to
hold back the videotapes unless they
were paid.

But due to the U.S. trade embargo
against the Fidel Castro govern-
ment, Lundvall was unable to “write
out a check™ for the Television Cu-
bana staffers who captured on
videotape all the performances at
the Karl Marx Theatre.

Discussions with the Cubans ran
until the last morning of the Ameri-
cans stay in Havana, March 5, when
according to Lundvall the Cubans
said they trusted CBS to “act honor-
ably, as it had done all along, and to
work out a solution to the payment
problem.”

The solution, according to Mickey
Hyman, CBS Records associate gen-
eral counsel, involved obtaining a li-
cense from the Treasury Dept.’s little
known Dept. of Foreign Assets
which controls cultural exchange
regulations.

Hyman, who had been involved
in the early stages of discussions
with other CBS officials and the Cu-
bans (making three trips to Cuba),
reveals that are specific regulations
which permit trade with Cuba under

(Continued on page 90)

Retail Webs
Set Merger

By JOHN SIPPEL

LOS ANGELES-—Merritt Sher
and Jason Gilman, each of whom
operate four stores under the names
of Rainbow Records and Satisfied
Ear, respectively, have agreed in
principle to merge.

All eight Northern California
stores by Aug. | will operate as
Rainbow Records. Three additional
stores will be added to the merged
chain prior to the holidays. The new
stores. all approximately 3,000
square feet, will be located in Blos-
som Hill in the San Jose area, Mer-
vyn’s Center, Redwood City, and
Milpitas.

Two of the present four Rainbow
outlets are located in San Francisco,
with a single store each in Stockton
and Santa Rosa.

The Satisfied Ear stores convert-
ing to Rainbow Records are located
in Cupertino, Corte Madera and a
pair in San Francisco. The eight
present stores vary in size from 5,000
square feet in Santa Rosa to 1,500
square feet.

The Stanyan St. store in San Fran-
cisco will double as a retail outlet
and as a one-stop. Dennis McCaf-
frey of Rainbow will act as general
manager and buyer out of this loca-
tion.

Bernadette St. John, who was with
WEA in San Francisco and before
that associated with the Record Fac-
tory, will be advertising manager,
working from new San Francisco of-
fices to be selected soon.

IMIC COVERAGE

Complete coverage of IMIC
79, held recently in Monte
Carlo, will appear in next
week’s issue of Billboard.

Billboard photo by Jacki Sallow

BREAK TIME~Linda Ronstadt and Joe Smith take a breather during the art-

ists versus executives softball game at Elektra/Asylum’s picnic at the Cala-

migos Ranch in Malibu, Calif. The game ended in a 9-8 victory for label staff-
ers. Also at the picnic: California Gov. Jerry Brown.

Court Rules On Format Changes

By JEAN CALLAHAN

WASHINGTON-The U.S.
Court of Appeals for the District of
Columbia has ruled that the Federal
Communications Commission must
consider listeners’ groups com-
plaints that a broadcaster’s pro-
gramming switch—say from classical
to rock—might result in the loss of a
“unique” format to a given area.

If so, says the court, the FCC must
hold a hearing to determine whether
the format in question is, in fact, fi-
nancially viable and unique. -

The court’s decision is “antitheti-
cal to the current deregulatory thrust
at the Commission,” says one FCC

staffer who asks not to be named.
While regulating technical and legal
aspects of broadcasting, the FCC
has tried to stay out of programming
as much as possible.

FCC attorney David Saylor, who
argued the case before the appeals
court in February (Billboard, Feb.
17, 1979) says his staff will “carefully
study the opinion to see what impact
it has on all areas of radio deregula-
tion” before recommending further
action to the Commissioners.

The next step for the FCC would
be a petition to the U.S. Supreme

(Continued on page 16)

Polygram Eyes ‘Sensible Approach’ To Merchandising

NEW YORK-—Polygram Distri-
bution Inc. is taking a *“more sen-
sible approach” to how it sells the
dealer.

Coupled with what it calls a more
realistic approach to the initial num-
bers of new product that penetrate
the marketplace, the distribution
company is pursuing more avenues
of product merchandising, accord-
ing to Jon Peisinger, vice president
of marketing development.

“We're taking a more sensible ap-

Proach to how we sell the dealer,”

mortgage the future for today’s bill-
ings. We had our share of over-
shipment. There’ll be no repeat of
the returns problem of the last six
months.”

The executive states that labels
handled by Polygram are also “sen-
sitive to the realities of the street and
economy. Everybody’s taken their
share of returns.” The company dis-
tributes such labels as Polydor,
Casablanca, RSO, Mercury/Phono-
gram and Classics International, the

division of the recentl)' mersed DG

Wi

servative shipment approach, Poly-
gram shipped half of what it ever
shipped on Casablanca Kiss product
and, Peisinger adds, “we’ll do just as
well with it.”

The Kiss album, “Dynasty,” is the
group’s first studio album in several
years, and is currently a top 10 char-
ter.

“Frankly, a strong reorder pattern
makes things more exciting and
gives you a better feel of the market-
place,” Peisinger maintains.

“I1Y (g 0ld Mory, A dealer has

[

all 25 of another and declare that the
sellout of the 25 is fantastic.”

But, if it’s less in terms of ship-
ment, it’s more in terms of “reinforc-
ing product in other areas.”

“While others are cutting back,
we’re adding to our merchandising
clout,” Peisinger states.

“While we’ve always had five re-
gional sales people for our classics,
we've also-supplemented basic sales
by backing it up with five merchan-
disins specialists in New York,

k:m ) ’.".
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‘More Gas
Music To
East’s Ear

NEW YORK —With July’s alloca-
tions of gasoline coming into gas sta-
tions. the shortage has eased a biton
the East Coast so music fans are
finding it a little easier to get to con-
certs.

The Newport Jazz Festival. which
ended Sunday (1). emerged rela-
tively unscathed by the fuel crunch
as most of the concerts were held in
New York City. where public trans-
portation is readily available.

However. a two-day concert at the
Saratoga Performing Arts Center. a
part of Newport. was a disappoint-
ment, drawing a total of 18.039 com-
pared to last year’s 29.000.

Rock shows. too. have been hurt
by the gas crunch. New Jersey pro-
moter John Scher. who puts on
shows at the Asbury Park board-
walk. says that at the height of the
crunch, ticket sales went down to 25
a day from the norm of 200 a day.

Gasoline and diesel shortages and
violence on the road sparked by the
intermittent independent truckers’
strike, are also making it difficult for
many acts to get around.

Various acts are coping with this
in different ways. Waylon Jennings
cancelled a date at Saratoga be-
cause of the violence; Bad Com-
pany’s road crew reportedly hired an
armed guard to travel with it, while
Kansas is said to be pondering get-
ting a gas tanker truck to travel with
it on tour.

Denver Suspect’s

“Arraignment Set

-

-1
3

DENVER—-Nevin Michael St.
Romain, 35, accused of the theft of
$247,985.70 worth of albums from
Western Merchandising Distribut-
ing, here, will be arraigned Friday
(13) before Denver District Judge
Roger Cisneros.

The arraignment, wherein St. Ro-
main would enter a plea of guilty or
not guilty, after which Cisneros may
set a trial date, follows a ruling June
22 by Denver County Judge An-
thony Greco.

The Denver lower court decided
upon the arraignment after hearing
testimony from Bob Schneider, ex-
ecutive vice president of Western
Merchandisers, Amarillo, Tex.

Schneider, who originally called
Denver warehouse shortages to the
attention of the Denver District At-
torney’s office (Billboard, May 12,
1979), testified he became aware of

(Continued on page 90)

AT L.A’S KUTE-FM
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KING REX—Some of the more than 800 predominantly female fans crowd the

Northwest Ptaza Sears store in St. Louis to mob Columbia Records Rex

Smith. Store manager R.J. Walstad termed the Lieberman Enterprises’ pro-
motion the biggest in the store's history.

LT

)

NEW YORK-Staff ranks at
RCA Records and Casablanca
Record & FilmWorks have been re-
duced.

CBS Records recently let go 53
employes in New York. Los Angeles
and Nashville. far fewer than some
had anticipated (Billboard. July 7.
1979).

While declining to specify the
numbers of staffers let go. RCA is-
sued a statcment reflecting its view
of the industry’s economic climate.
The estimate is around 25 persons.

The statement reads, “The record
industry in general is experiencing a
period of market softness and al-
though RCA Records is doing rela-
tively well, we must take responsible
action to reduce our overhead con-
sistent with current industry condi-
tions.”

Casablanca’s personnel cutbacks

Group Broadcasts

CHICAGO - Infinity Records
group New England broadcast live
from the Park West nightclub Mon-
day (2) in a 13-station radio hookup.
Producer of the one-hour broadcast
was Sam Kopper of Starfleet Pro-
ductions in conjunction with host
station WLUP-FM, Chicago.

The stereo SQ-encoded broadcast.
engineered by Ken Rasek, aired on
stations (all FM): WDVE, Pitts-
burgh: KQRS, Minneapolis;
WFBQ, Indianapolis; KYYS, Kan-
sas City; WPHD, Buffalo; WYZE,
Madison; WLBQ, Columbus;
WIOT, Toledo; WLPX, Milwaukee;
WEBN, Cincinnati; WNEW, New
York.

Crocker Move Keys Execs To Resign

LOS ANGELES—Despite better
numbers in the Arbitron survey than
its rival KI1IS-FM, Inner City Broad-
casting programming consultant
Frankie Crocker has been called in
to program Los Angeles’ disco-ori-
ented KUTE-FM, causing at least
two staff disruptions.

“There’s no particular reason for
this. There’s not going to be any for-
mat change at all and no major staff
changes,” says acting general man-
ager Charles Warfield.

However, both Bill Stevens and
Lon Thomas, program director and
music director, respectively, have is-

'ed a statement detailing their res-
ation. Although both will remain

as air talent, Thomas says the two
felt the station was being run suc-
cessfully and that Crocker is not a
necessary addition.

Also. while the emphasis is still on
disco. r&b ballads have been added
to the format and the deejays call
the station “disco and more.”

Warfield says the station has no
idea who will be the permanent gen-
eral manager, program director or
music director.

Though doing better than KIIS-
FM in the disco sweepstakes,
KUTE-FM is down in the latest Ar-
bitron ratings froma3.6toa3.1.

CARY DARLING

s RCA AND CASABLANCA s

Ax Hits More Staffers

surprised industry observers in view
of its current streak of albums and
singles success. Nevertheless. the
company terminated about 25 em-
ployes June 29. primarily in mid-
level positions. The only executive
level departure was Tommy Davis.
national promotion direcior for
Chocolate City Records.

No comment on the firings could
be obtained from label manage-
ment.

For the Record

NEW YORK —Interchange Pub-
lishing Ltd. of Toronto represents
writers Bill Martin and Phil Coul-
ter’s Martin Coulter Music in Can-
ada, while Infinity Music just repre-
sents the catalog in the U.S. A story
in last week’s issue incorrectly tied
Infinity and Martin Coulter Music
with Canada rights.
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Record Companies

Gordon Edwards, president and chief operating officer of the GRT Corp..
has been terminated and the firm’s executive vice president and chief financial
officer. Robert Jacobs, is now a consultant in negotiations between GRT and
the Bank of America. . . . Danny Davis named senior vice president of promo-
tion for Motown Records. Previously. he was vice president and assistant to the

president of the company. ... Vernon

Slaughter named vice president of jazz/pro- “
gressive marketing for CBS Records. Based .
in New York. he will be responsible for the
marketing of all jazz/progressive music re- o, 2
leases on the CBS labels. Formerly. Slaugh- Q&
ter had been the director of jazz/progressive l :
music marketing for CBS Records. . . . Rod-
ney E. Starmer is the division vice president Davis
of music services for RCA Records. Starmer
is responsible for the firm’s record and tape club operation and custom sales.
Formerly. he was division vice president of marketing for RCA Music service.
... Hope Antman upped to vice president of press & public information for
Columbia Records. Since 1977. Antman has served as national director for the
press and public information department of Columbia. . . . Susan Blond

upped to vice president of press and public in-

formation for the Epic. Portrait and CBS As-
Antman

- —

L]
Picardo

sociated Labels. She had been the director of
national press and public information at
Epic. Portrait and Associated Labels. ...
Also at CBS. Win Wilford takes over as vice
: president of press and public information for
o black music marketing at CBS Records.
Prior. Wilford had held the directorship of
Slaughter press and public information for black mrzjsic
marketing for CBS Records. He is based in New York.. .. Jay Levy is now vice
president of Lorimar Productions and general manager of Lorimar Records.
Levy oversees Lorimar’s music arm with responsibilities including coordinat-
ing the soundtrack LPs for Lorimar feature films. Recently, Levy headed RSO
Records’ a&r department. . .. Joseph T. Norton named managing director of
marketing services for CBS Records in New
York. From 1971 to the present, he had been
the director of marketing services for CBS
Records. . .. Caroline Moore named the di-
rector of market planning and research for
CBS Records International. She oversees the
development and definition of a market re-
search capability for CRI. She assumes her
new post while continuing her present posi-
tion as executive assistant to CRI president
Dick Asher. She joined CBS Records International in 1977. Reporting to
Moore is Harvey Rosen who is now director of market research for CBS Inter-
national. Recently, he was director of survey research with CRI market re-
search. Both Rosen and Moore are based in New York. . . . Douglas C. Daniel
named an r&b promotion person for Elektra/Asylum division of WEA. Daniel
had been national college promotion coor-
dinator for Elektra/Asylum. Also at E/A,
Bruce Hamilton is named a field merchan-
diser. Formerly. he had been a buver and
manager for E.J. Korvette. ... Ed Korte
named marketing coordinator in the St
Louis/Kansas City/Minneapolis market for
WEA. Prior. Korte had been a promotion
man for Elektra/Asylum product. He is
based in St. Louis. . .. Also at WEA. Yvonne
Rice and Richard Miller join the sales staff. . . . Edie Dillon-Halwey named ex-
ccutive assistant to Dave Alpert. A&M’s vice president of operation. planning
and development. Previously. she was Alpert’s secretary. ... Ewell Roussell
steps into the newly created post of director of Nashville operations for
Elektra/Asylum Records. She was director of sales and marketing.. .. Stu Fine
is the director of East Coast a&r for Polydor
Records. Formerly. he had been manager of
East Coast a&r for Polydor. He is based in
New York. ... Robert John Jones is the gen-
eral manager of Ovation Records Nashville
operations. Jones had been a staff writer and
staff producer for Ovation’s Terrace Music
group.
Jay Kessler named international oper-
ations manager for Inphasion Records and
Lynnal/Jarak Music.

N |
Starmer Brokaw

Heneberry Blond

Wilford

Publishing

Rick Picardo named to the newly created position of assistant to the profes-
sional department of the Infinity Music Publishing Group. His responsibilities
include maintaining the publishing and tape catalog as well as supplying West
Coast and foreign affiliates with newly acquired songs. Previously. he was with
Lifesong Records as East Coast promotion coordinator and a production as-
sistant at Sid Woloshin. Inc. He is based in New York. . . . Randy Pitch tabbed
manager of creative services for MCA Music in Los Angeles. He had been as-
sistant to the executive vice president at A&M’s publishing division. . . . Jona-
than Stone is the manager of creative services for MCA Music in Los Angeles.
He was previously professional manager of Filmways Music. . . . David Leh-
man is the professional manager of Nashville’s Canaanland Music. . . . Joe
Shamwell named head of Jamvah Music. Inc. (BMI) in Jackson, Miss. For-
merly. Shamwell had been with Groovesville Productions. Inc. of Detroit.

Related Fields

David Heneberry named staff vice president of marketing for RCA Select-
aVision videodisks. Previously. he was division vice president. music service.
for RCA Records. ... Michael Brokaw named a vice president of Kragen &
Co. personal management and television production firm. Prior to joining

(Continued on page 100)
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General News

Performance Fee Controversy Gets New Life

AFM Joins
Artists In
New Thrust

LOS ANGELES—Dormant for a
decade, a campaign to enact legisla®
tion in Congress requiring payment
of fees to recording artists whenever
their disks and tapes are played for
public entertainment is being re-
vived by the 300,000 members of the
American Federation of Musicians
(Billboard, July 7, 1979).

But heavy opposition to the pro-
posed law will be made by the radio,
jukebox and disco industries.

AFM president Victor W. Fuen-
tealba is bullish on enactment of the
fee payment, nonetheless.

“There’s an excellent chance,” he
says, “of a bill being passed in this
session of Congress. California”s
George Danielson again is pushing
for it in the House. And in the Sen-
ate, New York’s Jacob Javits and
Alan Cranston of California are pro-
posing a similar measure.”

NEW YORK-—-A federal judge
has denied motions by an accused
recording pirate to suppress evi-
dence gathered in an FBI raid on a
tape duplicating plant and to dis-
miss nine counts of an indictment
charging him with wire fraud in con-
nection with pirated product.

The motions were brought by Su-
per Dupers Inc. and its president
George Tucker in relation to evi-
dence seized in a Hasbrouck
Heights, N.J.. tape duplicating plant
that was one of 29 locations in six
states raided by FBI agents last De-
cember (Billboard. Dec. 18. 1978).

$160 TAG ON
BEATLES SET

CHICAGO—Capitol Records is
hoping to stimulate a new round of
Beatles purchases with last month’s
introduction of a $160 Japanese im-
port set.

The limited Toshiba-EMI edition
contains 13 Fab Four albums in a
deluxe slipcase and is packaged with
two large Beatles posters.

The U.S. label is counting on the
strength of the Beatles collecting
urge to sellout U.S. stocks. A total of
5,000 sets reportedly have been im-
ported.

Interest centers on the deluxe edi-
tion itself, since all the material has
been available here previously. And
all but one of the Japanese LPs is
being imported individually by
Capitol.

Dealer price on the set is pegged at
$84.81, with subdistributors paying
a bottom $80.23. One major one-
stop in this area is charging $97 for
the package and limiting accounts to
one set apiece.

“The demand is there especially
for a limited edition set like this,” as-
sures Lee Smith, Midwest Angel-
Capitol Imports sales manager.

Included are 12 familiar Beatles
albums ranging chronologically
from “Please, Please Me” through
“Let It Be.” Set also contains a one-
disk compilation of Beatles 45 cuts
never made available on LP.

wn U.S. JUDGE ACTS s
' Pirating Suspect’s |
Court Pleas Denied |

By DICK NUSSER

Similar optimism was expressed
in the late 1960s when Stan Kenton,
the long-time pianist, arranger and
bandleader, spearheaded a deter-
mined group of recording artists in
founding the National Committee
For the Recording Arts, now dis-
banded.

“Fifty-four nations throughout
the world recognize an obligation to
singers and musicians who make
records,” Kenton pointed out. “The
U.S. is one nation that does not.”

Enjoying a lengthy hiatus at his
residence in the Hollywood Hills,
Kenton today remains adamant that
a performance fee is inevitable.

“Powerful radio interests, working
through the National Assn. of
Broadcasters, killed our campaign in
years past,” he declares. “We had no
lobbyists in the District of Columbia
and it became too difficult to organ-
ize and wage a concentrated, expen-
sive battle to achieve our goal. But
the time is nearing when artists will
be compensated for the constant
broadcasting of their talents by fat

A federal grand jury here sub-
sequently indicted Tucker and Su-
per Dupers on 21 counts of racketeer-
ing. wire fraud and illegal
reproduction and distribution of
copyrighted sound recordings.

The judge ruled against Super
Dupers, who contended the raid was
in violation of Fourth Amendment
guarantees, by stating that the gov-
ernment’s case showed probable
cause for believing “evidence of
criminal activity” would be found
on the premises of the Super Dupers
plant.

Regarding the motion to dismiss
the wire fraud charges, the judge
notes that the phone calls cited in the
indictment were carried out by the
defendant and federal agents oper-
ating a record retail outlet and the
nature and frequency of the calls
tend to support the government’s
claim that they were part of the al-
leged criminal activity.

Label To Alligator

NEW YORK —Chicago-based Al-
ligator Records has licensed the
catalog of the Los Angeles’ Joliet
Records for a five-year period. The
two LPs covered under the agree-
ment are “Someday You'll Have
The Blues™ by Phillip Walker and
“Been Gone Too Long” by Lone-
some Sundown.

Both LPs will be released on the
Alligator label later this month, and
both will have a $7.98 suggested re-
tail price.

Elect Joseph Rapp

NEW YORK-—The Conference of
Personal Managers East has elected
Joseph Rapp of Rapp/Metz Man-
agement as its new president. Jack
Rollins of Rollins/Joffe & Maura,
Inc. has been elected vice president.

Harry Steinman, of Harry Stein-
man Enterprises is the new treas-
urer; and Rick Martin has been
elected secretary, All new officers
will serve a two-year term.

By DAVE DEXTER JR.

cats who make millions spinning our
records.”

Kenton recalls an incident which
brought the recording industry to-
gether in a remarkable cooperative
move. “Capitol Records through its
board chairman Glenn E. Wallichs

For the broadcasters side, see
Commentary, page 14.

and its in-house a&r production
staff generously agreed to finance a
deluxe, two-LP album which con-
tained million-plus masters pro-
duced from the late 1920s to the end
of the ’60s by various labels.

“We had everyone from Gene
Austin to Bonnie Baker to Duke El-
lington to the Tijuana Brass,” he
reminisces. There were 32 artists
represented. We made up a truly at-
tractive package with the help of
RCA, A&M, Decca, Columbia and
others who contributed the music
and Capitol pressed up exactly 500
copies—one for every member of
Congress and one each for President
Richard Nixon and vice president
Spiro Agnew.

“We received excellent feedback
from Washington. But nothing hap-
pened with the legislation. It died in

-
-
-

\

DUAL WINNERS—A.J. Foyt, right, accepts a plaque from Pickwick on behalf

committee because radio and juke-
box interests outdid us in influenc-
ing congressmen.

“But it’s even more true, and more
unfair, in 1979 than it was in the
past. Large industries use our rec-
ords to generate millions of dollars
in commercial revenue,” Kenton
notes. “Records and tapes are
played for profit thousands of times
daily throughout the 50 states. The
irony is that the artist who makes
this huge commercial exploitation
possible does not receive payment
for his work.

“We all earn our daily bread by
utilizing whatever ability and talent
we have acquired through many
years of learning and perfecting
those attributes. We expect, and
rightly so, to be compensated for our
contributions to society by those
who use our talents for profit. When
this special creativity is taken and
used for another’s financial gain
without due compensation to the
creator, then a grave injustice ex-
ists.”

Another persuasive voice in the
current campaign is that of Max
Herman, president of Los Angeles
Local 47 of the AFM.

of Musicland and Sam Goody which sponsored the recent Music 500 race at
the Poco International Raceway. At the ceremony are Bob Newmark, Pick-
wick's director of marketing services and Stacy Lattisaw, Cotillion artist.

"Jive Talkin" " Stirs $1 Mil RSO Suit

By DOUG HALL

NEW YORK—Record producer
Arif Mardin is seeking more than §1
million in damages from the Robert
Stigwood Organization and RSO
Records over the inclusion of “Jive
Talkin’” in the Bee Gee’s best sell-
ing album “Saturday Night Fever.”

Mardin claims in a suit filed in
U.S. District Court for the Southern
District of New York that Stigwood
and RSO included a cut Mardin says
he produced, “Jive Talkin’.” in the
soundtrack album for which Mardin
was not paid.

Mardin further charges that the
album has been available in three
versions: one with the studio record-
ing, which Mardin says he pro-
duced; one with a live version of
“Jive Talkin’,” which Mardin says
he did not produce; and some of the
second variation with Mardin’s
name left off the jacket.

Theallegation by -Mardin that

some albums have been sold with
the live version while still crediting
Mardin as producer has hurt him
professionally, the suit maintains.

Mardin charges “Stigwood has
deliberately breached its contract by
willing and fraudulently failing to
pay and account for not less than
$500.000 in royalties and payments
due Mardin on sales throughout the
world.”

The suit further states Mardin has
been damaged “in excess of
$500.000” by “Stigwood surrepti-
tiousty” removing “the Mardin-
produced version of “Jive Talkin’.”

Finally, Mardin asks for “punitive
damages in the amountof $1 million
by reason of their (Stigwood and
RSO) deliberate and wanton de-
struction of Mardin’s contractual
rights and the concommitant willful
deception of the record purchasing
public in the achievement of that
unlawful purpose.”

Radio Execs
Will Battle
Legislation

“The Los Angeles disco scene has
hurt live music badly,” Herman
states. “Where there once were live
bands, records now are used exclu-
sively.

“We of the union are not against
the recording industry. We want to
make records. We are against the
nightclubs, discos and radio stations
that have exploited the industry and
its creative talents.”

Also expected to exert force
against the radio, disco and jukebox
interests is the Recording Industry
Assn. of America, which has never
wavered in its desire to make per-
formance rights legislation success-
ful.

There is yet another aspect of the
controversy which AFM and RIAA
spokesmen describe as “deplorable
and grossly unfair.”

Numerous singers and musicians
are afraid to take a stand supporting
proposed legislation. “Radio sta-
tions will again refuse to play our
records,” one top-ranked female
singer told Billboard. “It happened a
decade ago and it will happen again.
We are intimidated and we are fear-
ful of speaking out although all of us
with recording contracts are whole-
heartedly in support of performance
fees.”

Polygram’s
New Firm:
Musiverse

CHICAGO—The Polygram group
has created a new independent pro-
duction company, Musiverse, to be
headed by Charlie Fach, former
general manager and executive vice
president of Phonogram/Mercury.

Musiverse, created as a Phono-
gram division, expects to develop
four to six acts in its first year, with
emphasis on black and country mu-
sic. The production company has
opened offices in Nashville, where it
will be related to but separate from
Phonogram/Mercury in identity.
Fach explains.

The executive, who served with
Phonogram for almost 20 years here.
has relocated to Nashville. There,
Fach also will continue to function
as executive producer for a group of
Phonogram acts signed while he was
general manager and executive vice
president of the label. Fach left the
company earlier this year with the
appointment of Bob Sherwood as
president, a move aimed at strength-
ening of Mercury's contemporary
pop/rock roster.

Acts Fach continues to direct for
Mercury include the Bar-Kays. Con
Funk Shun, Bohannon. Father’s
Children, Heaven & Earth, Mary
McCaslin, David Oliver. Esther
Phillips and Sonny Throckmorton.

Meanwhile, two acts have been
signed through Musiverse. These are
Pfun. an r&b group which Fach sees
“doing battle with the LTDs and
Earth, Wind & Fires,” and Kiernan
Kane., a male country singer who
Fach hopes to crossover to MOR.

“In addition to signing and seeing
that the acts are recorded properly,
I'll be involved in all facets of their
career,” Fach explains. “Finding the
right manager and agency for them,
advising on publicity and booking
and getting involved with promotion
too.”
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13,695 EMPLOYES WORLDWIDE

Polygram Success:
300% U.S. Increase !

NEW YORK-The Polygram
Group’s worldwide success story for
1978 highlights the company’s 36-
page document, “Report 78/79.”

As previously reported, the Poly-
gram Group became the first global
entertainment company to achieve
in excess of $1 billion in worldwide
music sales in a single year, with
U.S. music and record sales showing
a 300% increase over 1977.

At the end of 1978, Polygram was
represented in 31 countries with a
staff of 13.695 employes. In 22 coun-
tries in which Polygram manufac-
tured product, it produced more
than 290 million records and 50 mil-
lion cassettes, 14% and 24% increases
over 1977, respectively.

Other highlights of the report:

Polygram’s worldwide sales in-
creased 24% over 1977.

Polygram’s Record Operations
was formed.

The publishing division, com-
posed of Chappell and Intersong, es-
tablished new income highs. (No
figures are listed.)

The Bee Gees' “Saturday Night
Fever” soundtrack on RSO sold
more than 25 million records, said to

be the highest grossing album in the
history of the record business.

Polygram Distribution, Inc. in the
U.S., with 1978 sales of close to $500
million, sold 20 of the 102 albums
and six of the 10 singles certified by
the RIAA as platinum (one million
units).

Polygram Direct Marketing Inc.
U.S.A. expanded its classical pro-
gram sales by 40%.

Polygram’s Video Division is a
partner in the initial marketing of
the optical videodisk system. intro-
duced in the U.S. in December.

The report includes a statement
by Coen Solleveld, Polygram Group
president, in which he notes the
company’s commitment to “creative
independence.”

“Under this principle,” he reports,
“we are able to attract creative inde-
pendent partners throughout the
world. It is these symbiotic relation-
ships, supported by our financial
strength and expertise in the market-
place of the world, which insure that
the continuing consumer demand
for unique entertainment is satis-
fied.”

Roller Boogie Palace
Opens In Los Angeles

By PAUL GREIN

LOS ANGELES—Denny Cordell
has plunked down $1.5 million to
buy the property and $600.000 to re-
furbish Flipper’s, a roller boogic
palace he opened here on July 4. But
he doesn’t flinch when asked the in-
evitable question: isn’t he concerned
that the roller skating craze might
cool of f?

“It doesn’t matter if it does,” he
says. “Contrary to the popular im-
pression, we’re not self-ordained
apostles of roller skating. It’s an in-
vestment.”

Cordell bought the property—the
old La Ciencga bowling lanes at the
corner of La Cienega and Santa Mon-
ica Blvds. here—along with his at-
torney Nicholas Cowan and Berry
Gordy, chairman of the board at
Motown.

The plan is to build a 14-story sky-
rise on the spot some years from now
which will house new Motown head-
quarters. The company now rents
office space an Sunset Blvd. Flip-
per’s would be rebuilt on the roof.

While Gordy is a partner in the
property. he is not a partner in the
club itself. The principals are
Cowan, Cordell (who formed Shel-
ter Records 1) years ago with Leon
Russell and signed such acts as Tom
Petty. J.J. Cale. Dwight Twilley and
Phoebe Snow) and Flipper. an Eng-
lishman who from 1962-66 was co-
owner of Britain’s pirate radio sta-
tion, Radio Caroline.

The three entrepreneurs also plan
to market a line of Flipper’s skates.
equipment and clothing, at firstin a
proshop adjoining the club and ulti-
mately across the country.

The club will be completely pri-
vate, according to the owners. with
memberships seiling at $200 an-
nually. plus $7 admission at the
door. Capacity is 750. They are ey-
ing expansion, with a site in Rio de
Janiero being considered.

The property was purchased a
year ago. but it took nine months for
all the necessary building permits to
come through. This gave the owners

time to plot a full day’s schedule at
the site.

From 7:30 to 11:30 each day
they've planned “calisthentics on
whecls.” a health, beauty and fitness
program; from 11:30 to 12:30 is a
children’s recreation hour: lunch is
served from 12:30 to 2:30: and roller
boogie skating lessons are scheduled
from 2:30 to 7 p.m.

After a onc-hour break. the roller
palace opens from 8 p.m. until
“late.” By state law liquor won’t be
served after 2 am. but the owners
say the rink can stay open all night,
and may on weekends.

Design consultant for the club is
John Kosh, the Grammy-winning
designer who contributed a lot to the
current roller skating craze with his
artwork of Linda Ronstadt lacing up
on the LP “Living In The US.A.”

Flipper’s, which was inspired by
the Empire Rollerdrome in
Brooklyn. is being made to look “de-
liberately vulgar.” according to the
owners. Kosh calls the look “Co-
pacabana kitsch, the Beverly Hills
Hotel gone bad. the uitimate in bad
taste. Flipper’s will have that sort of
flash-trash feel.” he promises, “yet it
will also have class.”

The club will have a Brazilian
jungle motif. typified by a mural of
Carmen Miranda wearing a South
Amecrican headdress of bananas. It
will also have a palm-fringed center
island from which the entertainment
will emanate.

Moacir Santos will front a live
Brazilian rhythm band featuring 15
musicians, which will perform reg-
gac and other ethnic music several
nights a week. The rest of the music
plaved will be records. with Cordell
promising the range to be from
Blondie to Beethoven, the Sex Pis-
tols to Charlie Parker, Chuck Berry
to Peter Tosh.

“We'll play hardly any disco.”
Cordell says. “We hate discos any-
way. Instead. we’ll play non-robotic
rhythm music like jazz. rock'n'roll
and salsa.”

UK. Singles
Soar Despite

Decline In
Album Sales

By PETER JONES

LONDON-—Figures covering the
UK. record industry’s sales in the
first quarter of the year show singles
making steady improvement, al-
bums still in decline and cassette de-
liveries well up compared with the
January-March period of 1978.

The survey. with final adjust-
ments by the statistics subcommittee
of the British Phonographic Indus-
try, shows 23.3 million singles deliv-
ered to the UK. trade during the
quarter. some 25% up on last year.
The monetary value showed an up-
turn of 72%, due, says the BPI, “to
the proliferation of 12-inch singles.”

But album deliveries were down
by 3.5% as against January-March
1978, when that period had already
shown a 9% drop against the first
quarter of 1977.

Says John Deacon. BPI director,
general designate and former A&M
executive: “There’s no argument
this shows a regrettable and substan-
tial downward trend in the album
market. The value of these albums
increased by some 5% compared
with 1978, and the average value of
cach album delivered to the trade
was about 8% higher.”

Cassette deliveries were up by “a
healthy” 30%. though the financial
value in this sector increased by only
23%, revealing, according to BPI. :

(Continued on page 82)

U.K. Rivals Post
Profit Increases

LONDON — U.K. electronics ri-
vals Plessey and Racal Electronics
both report increased profits for last
year's trading. Racal’s position re-
mains, however, far healthier than
Plessey’s, the latter once again show-
ing a loss on its Garrard turntable
business, and this is reflected in
stock market values: Racal rated at
more than $1,000 million, Plessey at
around $470 million.

Racal chairman Ernest Harrison
recently announced a 23.7% increase
in yearly profit to $124 million. A
$1.2 million contract for the supply
of Racal-Zonal recording tape to the
BBC underlined the company’s gen-
eral buoyancy. Racal-Zonal sup-
plies 75% of the corporation’s total
tape requirements, and half the
present order is for the high quality
666 tape, destined for use in VHF
stereo transmissions.

Plessey’s year-end profits show a
more modest increase, from $47 mil-
lion to $53 million, but what sur-
prised observers was the unexpect-
edly good last quarter performance:
profits 22% up at $27 million.

Garrard Engineering losses for
the year to March 31, 1979 were $5.8
million, little more than half the pre-
vious year’s $10.4 million. The im-
provement follows last autumn’s
radical pruning of the entire divi-
sion, the effects of which will not be
fuily dpparent till next year's figures
are in.

Garrard’s labor force, which last
September stood at 1,830, is now
down to 500. Production is concen-
trated at a single factory in Swindon,
and capital employed is $8 million
less than it was a year ago. Output
has been slashed. with turnover

(Continued on page 100)

Market Quotations
As of closing, July 5, 1979 .

m,‘"" - NAME PE (fgo".‘) High Low Close Change
42 32% ABC 9 428 42 41% 4% + %
39% 34Y%: American Can 6 82 39% 39% 3% + %
17% 14 Ampex 9 138 15% 14%  15% + %

I 1% Automatic Radio - - - - 2% Unch.
24 20% Beatrice Foods 8 375 21 204 20%h Unch.
55% 44% CBS 7 732 51% 51 51% Unch.
26% 18% Columbia Pictures 4 116 23% 23 23 Unch.
13% 9  Craig Corp. 7 46 9% 9% 9% - %
44'% 33 Disney, Walt 10 325 34% 3% 33K Unch.

3 2 EMI 18 66 2% 2% 2% Unch.
23% 15% Gates Learjet 7 44 17% 16% 16% - %
15% 13% Gulf + Western 3 493  14%  14%  14% + %
17 10% Handleman 6 45 12 12%  12% + %

8% 3% K-tel 46 5 5% 5% 5% + %

3% 2 Lafayette Radio - 18 2% 2% 2% - %
7% 30% Matsushita Electronics 8 - - - 3% Unch.
46% 37% MCA 8 82 46 45% 46 + %
39 26% Memorex 5 185 1% N 3% + %
66 53% M 1" 768 56% 55% 55% - %
46% 36  Motorola 1" 76 45 45% 45% Unch.
30% 24% North American Philips 5 24 27% 27 27 - %
22% 17% Pioneer Electronics 1" - - - 18% Unch.
25% 14%: Playboy 22 67 18 17% 18 + W
28% 23% RCA 7 728 24% 24% 24% Unch.
10% 7% Sony 17 60 % 9% 9% Unch.

8% 4% Superscope - 95 4% 4% 4% Unch.
29% 17% Tandy 6 191 20% 20% 20% - %
1% 5% Telecor 5 18 6% 6 6% Unch.

7% 4% Telex 12 147 S 4% 5 Unch.

3% 2% Tenna - 10 2% 2% 2% - %
18% 16% Transamerica 5 225 17% 1% 17% - %
46% 30 20th Century 5 497 37% 36 36% - %
7% 324 Warner Communications 7 1220 34% 33% 33% + %
15% 12% Zenith 10 107 12%  12%  12% Unch.

OVERTHE P-E Sales Bid Ask OVER THE PE Sales Bid Ask

COUNTER COUNTER

ABKCO - - 1% 2% Koss Corp 7 20 3% 4%

Electrosound Kustom Elec. - - 2% 2%
Group 4 13 5 5% M. Josephson 7 -  13% 14%

First Artists Orrox Corp 18 32 5% 5%
Prod. 30 1" 5% 6% Recoton 5 - 2% 2%

GRT — 247 7116 11/16 Schwartz

Integrity Ent. 8 142 1% 2% Bros. 3 - 2% 3%

Over-the-Counter prices shown may or may not rep. actual t tions. Rather, they are a guide

to the range within which these securities could have been sold or bought at the time of compilation. The

above information contributed to Billboard by Dol

Witter Reynolds, inc., 4001 West Alameda, Ste. 1
of the New York Stock Exchange, Inc

as Volimer, Assoc. V.P., Los Angeles Region, Dean
Toluca Lake, Calif. 91505 (213) 841-3761, member

ABC Adds Video Software Wing

NEW YORK —Prerecorded video
software has another champion via
the American Broadcasting Co..
which has formed ABC Video En-
terprises.

The new setup. following the
launch of a similar division by
Warner Communications. Inc. (Bill-
board, July 7. 1979). is expected to
draw home videocassette and video-
disk product from a recently estab-
lished motion picture division. its
television programming and other
sources.

In charge of the ABC Video divi-
sion is Herbert A. Granath, who has
served as vice president and assist-
ant to Elton H. Rule. president of

Stock Liquidation

LOS ANGELES-The Telecor.
Inc. board of directors has declared
its second liquidating dividend to
stockholders in the amount of $1.

The amount will be paid July 24
of this year to stockholders of record
July 9. 1979.

The first liquidating dividend of
$5.60 per share was paid on May 29
of this vear to stockholders of record
May 4. A plan of complete liquida-
tion was approved by Telecor stock-

ABC. Inc. He will report to Fred-
crick S. Pierce, exccutive vice presi-
dent of the corporation and presi-
dent of ABC Television,

Broadcasting circles believe that
CBS will have a stake in prerecorded
software in the near future. During
the '60s, CBS established a division
for videocassette entertainment, but
it turned out to be a losing proposi-
tion.

advosdig ‘6261 ‘vL AINC

GOPHER PRODUCTS CORP,

BOX 1812, CARSON CITY,.NV. 89701
702 - 882 - 9333

holders April 3 of this year.
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We create great ads, album
covers, tape labels, catalogs — H
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Lee-Myles Associates, Tnc.
A 160 East 56th Street Dept. A3

@ NYC,NY 10022 Tel: 758-3232

Supplying the graphic needs of the record industry since 1952,

For Exciting Cut-Outs

‘(ﬁ! NTRYWIDE

o RECORD & TAPE DISTRIBUTORS. INC.

For the Best in Budget LP's

YOU
GET A
LOT
FOR A
LITTLE.

KORY
Send for our catalog.

COUNTRYWIDE
RECORD & TAPE DISTS., INC.
200 Robbws Lane, Jericho, NY 11753
(516) 433-9550 (212) 380-3900
Telex 126316 Answer Back CWTRI-U-JERI
West Coast — (213) 8658158
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Top

PoP

RECORDS
1940-1977

THE ONLY
COMPLETE
RECORD
OF BILLBOARD'S

“HOT 100" CHARTS

Joel Whitburn's Top Pop books and
supplements include every artist and record
1o hit Billboard's “Best Selling Pap Singles”
and “Hot 100 charis from ‘40-'77,

PACKED WITH INFORMATION INCLUOING:

e0ate record hit charts

eHighest numerical position record
reached.

oTotal number of weeks on charis.

oLabel and record number.

PLUS:

oCross reference alphabetically listing
by title every record to hit Billboard's
“Hot 100" charis.

oPicture Index of Top Artists.

*Trivia index of interesting and useful
facts.

eChronological year-by-year listing
of No. 1 records and much more.

Be an authority on charted music.
Order your set today!

Menomonee Falls, Wi 53051
Yr I LI T I r IR

B Mail your check or money order to: I
§ Record Research Inc., P.0. Box 200 |
Menomonss Falls, Wi 53051 1
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PARK FEST—New York Mayor Ed Koch, top right, and Parks Commissioner
Gordon Davis open the 14th annual Central Park Music Festival, which began
with performances by, below, Stan Getz and Nancy Wilson.
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= LINDA BURNS PROMOTES s

Songs As Therapy |

NEW YORK-Songs as therapy
for opening up people’s person-
alities is the theme of a series of
“Singing Experience” workshops
here.

The concept. which extends to
mental institutions, is the brainchild
of Linda Amiel Burns, who started
the workshops in January and plans
to continue the project in the fall.

Held at Nala Studios, each work-
shop involves four weekly, four-
hour sessions for which participants
pay $100.

In addition, Burns has used the
approach at various mental hospi-
tals, where, she says, patients with
deep emotional problems have liter-
ally “come out of the corner” as they
have expressed their emotions with
“other people’s words.”

Burns points out that workshop

members are required to sing their.

songs in different ways, which has
made shy people sing out ‘“like
Mario Lanza™ and outgoing people
who would ordinarily feel more
comfortable doing upbeat, comedy
numbers render expressively such
songs as “As Long As He Needs
Me.” She’s required some people to

sing like Shirley Temple or as Mar-
lon Brando’s “Godfather.”

For the fall sessions, Burns plans
an “opening night” for the fall work-
shop series wherein she’ll rent a
nightclub or cabaret at which par-
ticipants will “graduate”™ by per-
forming before as many as 75
people.

Following Thursday’s (5) session,
Burns will offer two workshops for
vacationers on Fire Island and
South Hampton, N.Y ., and then start
the fall lineup in August.

At the Thursday workshop, Irving
Caesar, the 84-year-old lyricist of
“*Swanee” and *“Tea For Two,”
among other standards, made an ap-
pearance. Burns says such other
famed writers as Harold Arlen and
Sheldon Harnick have dropped by
at previous workshops.

Burns, as the daughter of Jack
Amiel, who owned the old Turf res-
taurant in the legendary Brill Build-
ing (1619 Broadway), grew up with
the acquaintance of many of the
great Tin Pan Alley and Broadway
songwriters.

To Bums, “Song is the medium
for self-expression.”

CBS/Sony Has Music Metal Tapes

By HARUHIKO FUKUHARA

TOKYO-CBS/Sony has given
music fans an added impetus to buy
metal cassette tapes by announcing
the industry’s first prerecorded mu-
sic metal tapes.

Three tapes will be launched July
21 at a retail price of just over $18.
Sony Corp. will supply the actual
tape.

The company used Sony’s hi fi
cassette tapes last year for some mu-
sic cassettes and the resulting sound
quality improvement has served to
attract more labels to the fold and
appeal to more classical music fans.

Since CBS/Sony has now taken
the plunge with metal tapes, Victor
Musical Industries and other rivals
may be expected to follow suit. The
result will help open an entirely new
segment of the software market.

Sony's “Metallic C-46" will be
used for the tapes and the contents
will be duplicated with an equal-
speed direct recording method from
a digital master tape.

The new releases will include
work by pianist Hiroko Nakamura
and jazzman Herbie Hancock.

General News

NEW YORK-—While its oldie
catalog reaps the benefit of art-
ist/soundtrack covers, Big Seven
Music is expanding its subpub-
lishing agreements abroad.

The 28-year-old music pub-
lishing company, operated by
Morris Levy, president, and Phil
Kahl, vice president, has con-
cluded foreign deals for the
copyrights of Willie Nelson (Co-
lumbia), Michael Henderson
(Buddah) and Dizzy Gillespie.
Also, Big Seven will represent
De-Lite’s Delightful Music wing
in overseas markets.

These deals are in addition to
MIDEM-originated subpublish-
ing relationships in France for
AVTI's music publishing interests
and that of East/Memphis Mu-
sic, the former Stax label unit
now operated by Cream Records.

Big Seven maintains its own
branch setups in France, Eng-
land, Germany, Australia and
South Africa. While the com-
pany is administered by other
companies in various territories,
Levy and Kahl indicate that they
will establish more wholly owned
Big Seven branches as the situ-
ations warrant.

With a strong base of rock 'n’
roll songs of the *50s and ’60s,
both soundtracks and individual
artist sessions run heavy with Big

<FIRM 28 YEARS OLD wecoonoosossossys |
Big 7 Music Expands
Subpublishing Ties

By IRV LICHTMAN

Seven copyrights. The company
had seven copyrights in “Ameri-
can Grafitti,” three in **American
Hot Wax,” and one each in “Sat-
urday Night Fever” and the cur-
rent “Rock 'n’ Roll High School”
and “The Wanderer.”

In addition, artist coverage in-
cludes such performers as the
Blues Brothers (“Rubber Bis-
cuit”), George Thorogood (“The
Sky’s Crying”). Jackie Ward
(*Wisdom Of A Fool”) and
Debby Boone (“Breakin’ In A
Brand New Heart” and “My
Mind Has A Mind Of Its Own™).

Also, there are cover dividends
from Big Seven staff writers/art-
ists D.C. LaRue and Michael
Christian, who have new LP
product released through Casa-
blanca and United Artists, re-
spectively.

LaRue is also the co-writer of
“On Your Knees,” the new
recording by Grace Jones on
RFC Records.

Since Big Seven’s 28 years
coincides with copyright re-
newal, negotiations have just
been completed for renewal
rights to the company's first
copyright. It's a big one—*"Lul-
laby Of Birdland.” Deal was
worked out with George Shear-
ing (music) and George Weiss
(lyrics).

%

. At N.Y. Workshop = Publishers At Mercy Of

Ad Agencies With Jingles

By JOHN SIPPEL

LOS ANGELES-—Music publish-
ers are at the mercy of the whims of
the creative departments of advertis-
ing agencies when placing songs for
commercial jingle usage.

This was the consensus of an ad
agency executive and publishers and
writers who exchanged experiences
in trying for song placement in com-
mercials at the recent monthly meet-
ing of the Assn. of Independent Mu-
sic Publishers here.

The Warner Bros. Music catalog
of more than 150,000 titles is with
one exception, “Tea For Two.,”
available for commercial usage. Al

Columbia Pub. Co.
Offering Discounts

NEW YORK—Columbia Pictures
Publications has unveiled a “Sum-
mer Stock Order” on its print prod-
uct.

Through Aug. 17, the program of-
fers 60-day dating on books and
sheet music, and various discounts
based on volume purchases.

With 300 or more units, there's a
50% discount, a 40 plus 10% dis-
count on orders of 150 to 299 units
and a 40% discount on fewer than
150 units.

In addition, the print firm has a
“Christmas In July” promotion on
11 folios, with a caution to “order
now before prices go up.”

Among the new product just mar-
keted are folios by Orleans, tieing-in
with its Infinity album, “Forever;”
*“The New Star Wars Plus 12 Giant
Chart Winners;” “Dan Coates—
Let’s Go Disco™ and “Best Big Hits
In Big Notes.”

And for the educational field
there's “Pop Stage Bands.”

Kohn. director of copyrights and
foreign administration. volunteered.
The most used song. thus far, is
“We’re In The Money.” which has
been latched onto by banking asso-
ciations.

Contracts between writer and
publisher must be studied before in-
dividual song deals for commercials
are made, because some pacts spe-
cifically provide for special handling
or killing commercials usage. Vince
Perrone. Screen Gems-EMI Music,
warned.

He cited a 1957 litigation insti-
tuted by Ray Gilbert over the unau-
thorized use of the song, “Muskrat
Ramble.” won by the writer. Perrone
pointed out that there have been in-
stances where a song’s title was used
in a product name, wherein the pub-
lisher received a royalty on the sale
of each retail product.

Writers Ray Evans and Jay Liv-
ingston noted they have vetoed
“Mona Lisa” for any commercials,
but welcome other usages on their
hits. Donald Kahn backed up their
contention. feeling a commercial re-
vitalizes an old song.

BSR Considering

LOS ANGELES--BSR (USA)
Ltd.. the giant turntable and car-
tridge entity with American head-
quarters in Blauvelt. N.Y . is report-
edly considering marketing the RCA
SclectaVision videodisk system in
the U.S.

The firm has received a license
from RCA for the capacitance
pickup system. Other companies
with the RCA license are Toshiba,
Clarion, Mitsubishi. Pioneer. Nip-
pon Electric and Sharp.

-
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Commentary

The Pay-For-Play ‘Hustle’

By HOWARD WARSHAW & JOE VASAPOLI

It Congress acted always in the public interest there would be
no need for a commentary such as this. Unfortunately. our law-
makers on Capitol Hill have a propensity for enacting laws
which benefit only a select few--usually at the expense of the
many.

The proposal now before Congress 0 amend the Copyright
Act to create a public performance right in sound recordings is
an example of special interest legislation in its purest form.
That is. this proposal succeeds in flouting every conceivable
public interest consideration involved in the public perform-
ance of recorded music. It envisions substituting the present
well functioning marketplace
with a scheme of federal
regulation that would be
unfair, unwise. inequitable
and. in terms of the manifest
realities of the marketplace.
totally illogical.

The proposal would give
performing artists and/or
record companies an exclu-
sive right to perform pub-
licly their copyrighted musi-
cal recordings. A radio
station which broadcast a
copyrighted record without
the consent of the per-
former/ record company
would of course infringe
that public performance
copyright.

Howard Warshaw

The amendment would

set up a “compulsory licens-

ing” scheme as an alternative to the need of procuring consent

prior to the broadcast of each copyrighted record. Under this

scheme a radio station could secure a license to play any copy-

righted record for one year by depositing with the Copyright

Office a sum to be based upon a percentage of its annual adver-

tising revenue. The monies thus deposited would be parcelled
out to the performers and record companies.

Limitations of space preclude a detailed exposition of all the
evils inherent in this proposal to subsidize the recording indus-
try by delving into the pocketbooks of radio broadcasters. Only
its more glaring flaws will be set forth here.

‘Why should broadcasters
pay to promote records?’

First, and perhaps foremost, is the simple and we believe in-
disputable truth that a public performance right in musical
recordings is unnecessary. The fact is that performers and
record companies reap huge financial rewards for their success-
ful records. This financial payoff is more than ample to provide
the necessary creative stimulus for the production of more and
more records. The proof of this assertion is evident to those with
the most minimal powers of perception—there is no shortage of
recorded music in this country. The recording industry will
continue to grow and prosper without the additional windfall
of compulsory license fees from broadcasters.

Supporters of the proposed amendment. who cannot deny
the adequacy of the economic incentives for star performers.
nonetheless argue that the compulsory license fees are still nec-
essary to encourage the record companies to produce and dis-
tribute works by unknown and unproven performing artists.

This argument overlooks the realities of how record com-
panies go about deciding which new performers they will an
which performers they will not record. The magnitude of the
investment involved in attempting to market with success an
untried performer is such that the relatively small amounts that
could be expected from license fees would be a factor of negli-
gible significance in the record company's decision of whether
to take the risk.

If the record company hoped for broadcast of the record it
would be with a mind to the spur to record sales that such air-
play would generate, rather than to copyright license revenues.

We have seen that the proposed performance right would not
provide an effective stimulus to the making of musical rec-
ords—in part because ample stimulus in the form of ever in-
creasing huge profits already exists. In view of these facts, the
proposed amendment is quite simply not needed.

Further, it is submitted that the proposed legislation is there-
fore unconstitutional. for Congress is empowered to create
copyrights only “to promote progress in science and the useful
arts.” As the performance right would do no such thing, the
creation of such a right is quite clearly beyond the power of
Congress.

The argument of the Copyright Office. which supports the
proposal. that the Congress’ action in creating copyrights is not
subject to review by the courts and that therefore any congres-
sional action is constitutional is palpably fallacious. Such an ar-
gument falsely assumes that because a power is not reviewable.
it cannot be abused.

That the creation of a public performance in sound record-
ings is unnecessary and unconstitutional are reasons enough
for defeating this proposed
amendment of the Copy-
right Act. Yet there are even
more compelling argu-
ments. having to do with
equity. justice and sound
public policy. why perform-
ers and record companies
should not be granted a mo-
nopoly of the use of their
musical recordings.

The record industry
would readily concede that
the exposure given recorded
music by broadcast stations
is perhaps the single most
important element in the
promotion of sales. A large
part of the money and effort
invested in promoting a
recording is devoted to
pushing it for airplay.

Joe Vasapoli

We in the radio industry are reminded of this fact when the
record company *“hustlers™ show up at our stations in an effort
to obtain broadcast time for the latest releases. The reason why
we broadcasters are so popular with the record company hus-
tlers is obvious. We can provide the access to the mass audience
which is indispensable to the financial success of a record. The
broadcast of a record is what generates popularity. Airplay is.
quite simply, its most effective advertisement.

Why should broadcasters be required to pay to make their vi-
tal contribution to the promotion of recorded music? That the
payments would go to the very beneficiaries of that contribu-
tion would make the inequity all the more outrageous. This is
not to say that broadcasters do not benefit from their use of mu-
sical recordings. but the providing of valuable broadcast time
and the exposure to a mass audience which such time brings is
more than adequate compensation for that use. Just ask the
record companies.

In addition to being unnecessary, unconstitutional, and
grossly inequitable, the public performance right in sound
recordings would in fact be counterproductive. To require ra-
dio stations to pay the fees contemplated under the proposed
compulsory license scheme would be highly detrimental to the
financial well-being of the industry. Harm to the radio industry
would not be in the best interests of recorded music for reasons
which should by now be clear.

Public performance right
on disks is ‘unconstitutional’

Although it has been stated here that the license fees would
offer negligible incentives to record companies to produce and
distribute more records, these fees would produce an impact
upon broadcasters.

You see. the radio industry does not do nearly as well, finan-
cially, as the recording industry. To the nationally based record
companies compulsory license feed would constitute a paltry
sum. But for the radio stations. by and large owned and oper-
ated by unwealthy. independent. locally oriented businessmen
and women, the compulsory license fees would constitute still
another financial burden.

The National Assn. of Broadcasters estimates that compul-
sory license fees would approximate 16% of the total pre-tax
profitgenerated by all broadcast stations (1975 figures). The ra-
dio industry can ill-afford this substantial reduction in its profit
margin. In fact, a significant minority of broadcast stations (in-
cluding 60% of FM stations) have no profit margin at allthey
actually lose money.

Quite clearly, a public performance copyright in sound
recordings for performers and record companies is an idea
whose time should never come.

Howard Warshaw is president of Universal Broadcasting Corp.
and owner of nine AM and FM stations across the country. Joe
Vasapoli is an attorney specializing in communications law.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Radio-TV Programming

No Surprise: Disco Hogging N.Y. Arbitron

By DOUG HALL

NEW YORK-To probably no
one’s surprise, Billboard's exclusive
analysis of radio formats from the
April/May Arbitron ratings show
disco dominating New York radio
with a 14.0 share and an average of
3,507 persons listening during any
quarter hour of tke broadcast day.

These figures are for all listeners
age 12 and over. Disco is dramati-
cally up from last year when it had a
7.9 share and 1,875 listeners per av-
erage quarter hour.

A number of formats are in de-
cline, most notably contemporary,
down from 15.4 to 11.8 share and

from 3,643 listeners per average
quarter hour to 2,948.

Beautiful music is also off: down
from 15.9 to 12.7 share and 3,750 to
3.203 listeners per average quarter
hour.

MOR, on the other hand, is show-
ing gains as the share climbs from
4.2 to 6.3 and the average quarter
hour audience gains from 966 to
1,560.

Disco gains, of course, represent
the spectacular growth of WKTU-
FM, and more recently WBLS-FM.
Beautiful music has been hurt by the
departure of WTFM-FM from that

. format. The station shifted to a vari-

ation of mellow just before the rat-
ing period.

Contemporary music is down due
to the severe loss of audience at the
market’s leading contemporary sta-
tion, WABC-AM.

MOR shows gains due to the shift
of WYNY-FM into that format and
a particularly strong book from
WNEW-AM.

Formats, which specialize in spe-
cific aspects of contemporary music,
are apparently hurting from the
disco growth. For example, AOR
has slipped from 5.6 share to 4.6 and

its average quarter hour listenership
figure is down from 1,321 to 1,158.

The mellow sound is down from
1.6 to 1.1 in share while the average
quarter hour listenership is off from
541 to 448. Jazz is down from 1.6 to
1.1 share and its average quarter
hour listenership is off from 381 to
266.

Country music is down too in
share: off from 15.4 to 11.8, but up
in average quarter hour listenership
from 630 to 743.

For details on the format picture
in the New York market, see accom-
panying chart.

BILLBOARD ARBITRON RATINGS

A computation of individual market’'s formats released by Arbitron based on metro average quarter hour and
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.
Figures in lightface are from previous year.
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3 Stations Battle As Ariz.

PHOENIX—Ata time when disco
domination of the airwaves grows
ever more prevalent, hard-nosed
rock’n’roll is undergoing a rebirth
here as three FM stations battle to
capture the rock audience.

KDKB-FM, which at 93.3 has
long been identified both commer-
cially and politically as the area’s
leading rock station, is attempting to
stave off challenges from FM-98
KUPD and KIOG-FM (which calls
itself K-104).

In March, KUPD converted from
Top 40 to hard rock while K-104 jet-
tisoned a failing mellow rock sound
for progressive album-oriented ra-
dio. In KUPD’s case, the move was
designed to reverse sliding ratings

(from 9.8 to 6.1 during the last rat-
ings period), the result of a new Top
40 station entering the market.

K-104’s move was almost an after-
thought. The station, facing bank-
ruptcy, switched its sound after the
sales manager convinced a federal
bankruptcy court trustee to give the
progressive format a try.

The station has been purchased
by four partners for $1.85 million.
The sale is awaiting final Federal
Communications Commission ap-
proval. Some of the funds for the
purchase came from the Economic
Development Administration,
which granted a $572,000 loan to the
four men on June 15, the first loan
for the purchase of a broadcasting

By AL SENIA
station by a minority firm in Ari-
zona.

The four want to change the let-
ters of the station to KAZZ-FM, but
it is unclear what the future of K-
104’s progressive rock format will
be.

“The new owners are smiling
quite broadly,” states Bob Bailie, K-
104’s program director. “They are
pleased with the fact that we have
been billing an awful lot of money
lately.

“We're programming a combina-
tion of free-form and playlist. We
decided there was a hole in the mar-
ket. Nobody was doing album-ori-
ented rock. KDKB changed from
AOR to a SuperStars station, so

Experiences Rock

we're not in competition with
KDKB.”

However, K-104 bills itself as
“The Alternative” and, like KDKB,
has utilized T-shirts, concert promo-
tions, record album giveaways and
word-of-mouth to build up a dedi-
cated listenership. Bailie hopes the
changed sound will continue when
the new owners officially take over,
but concedes it is possible the station
may change direction again.

In the interim, K-104 has been
programming an eclectic mix of
various artists.

“We're playing progressive rock
but we're not limiting ourselves to
just kick ass either,” Bailie states.
“We'll play James Taylor and Joan

72 Mil Tune In
For ABC Radio
Concert Debut

NEW YORK—-ABC reports more
than 7' million adults tuned in the
May premiere of the ABC Radio
network series “Supergroups In
Concert.”

The initial show, which featured
“Chicago,” was measured in a spe-
cial Gallup Survey.

15

The two-hour program drew a lis- ‘

tening audience more than three
times the size of the audience nor-
mally found on a Saturday between
8 and 10 p.m., the survey showed.

The program was broadcast pri-
marily in those hours on some 300
ABC affiliates. It showed 5% of all
adults aged 18 or older listened to
the program. The concert reached
approximately 6.2 million adults in
the 18 to 34 age group—10% of all
the adults in that group—and nearly
4 million men 18 to 34—-13% of all
males in that age bracket.

The next program in the series will
be the Moody Blues July 28. A Peter
Frampton concert will be broadcast
Sept. 15.

4-Hour Sullivan
Special Cooked
By L.A. Firm

LOS ANGELES—A four-hour
syndicated radio special saluting the
late Ed Sullivan and his long-run-
ning television show is being offered
for the Labor Day weekend (Sept. 1-
3) by International Media Ltd.

“The Ed Sullivan Years™ will fea-
ture performances from the audio
tracks of the show of such guests as
Louis Armstrong, Tony Bennett,
Nat Cole, Bing Crosby, Sammy
Davis Jr., the Everly Bros., Peggy
Lee, Liberace, Robert Goulet,
Johnny Mathis, Vaughn Monroe
and Barbra Streisand.

Broadcaster-writer Bob Booker
produced the special through his
own production company. “The
quality of the Sullivan show sound-
tracks were surprisingly good. In
fact, with some remixing, we were
able to produce the show in stereo
for the benefit of the FM stations,”
Booker says.

The program will feature a narra-
tion by Sullivan, who recorded
tracks for Booker shortly before he
(Sullivan) died.

Carroll Guesting

NEW YORK-—-Diahann Carroll
recalls her early days as a singer
when she talks with Johnny Carson
on “The Best Of Carson” on NBC-
TV July 17 at 11:30 p.m.

Revival

Armatrading. Anything that’s vi-
able.

“We're the only station in town
exposing a lot of ailbum product. All
the record stores are telling us
they’re moving more product than
before.”

Programming chores are handled
by Bailie (6-10 a.m.), music director
John McCrae (10 a.m.-2 p.m.), Jeff
Parets (2-7 p.m.), Will James (7-mid-
night), and Catherine (midnight-6
a.m.). Dave Chamberlain, Dave Ar-
rowhead and Diane Combe fill in on
weekends.

The station also utilizes a great
deal of syndicated programming,
mainly on Sunday evenings. Com-

(Continued on page 16)
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New Apbroach As KLOS-FM j
. In LAA. Overhauls Its Format |

LOS ANGELES—Armed with a
revamped format. a new program
director plus four new air person-
alities, declining ABC-owned,
KLOS-FM is trying to regain its po-
sition as one of the area’s leading
AOR stations.

“We're definitely staying album-
oriented rock but we nceded a new
approach,” says program director
Damion. who only uses his first
name and who seven weeks ago was
a KLOS air personality before being
promoted to his new position.

During the station’s prime period
of two to four years ago. and until
the recent change nearly two months
ago, KLOS had been noted for its
tight playlist and its policy of stick-
ing to big name artists.

“The tighter we got. the decper we
fell,” says Damion. “There was a very
simple sotution as we realized that
the tight format was not the way to

*

go.

The solution, which involves insti-
tuting an expanded format, seems to
go against the grain of what has hap-
pened in recent years as AOR sta-
tions have become increasingly
tight.

“The Los Angeles audience is one
of the most musically sophisticated
audiences in the world and you can’t
hit them with a tighter playlist. It just
won’t work.” offers Damion, who.

By CARY DARLING

on the other hand., doesn’t sec a
move to a freeform format as an al-
ternative.

The “middle ground.” as he calls
his new format. includes more cur-
rent product. more oldics and selec-
tions of different types of music,
such as new wave.

However. Damion docs not want
to obscure the role of the disk jockey
in the new format. To this end. four
veterans of the Los Angeles radio
scene, B. Mitchell Read-—-who on the
air is called “The Beamer”—China
Smith, John Leslie and Frazier
Smith have been added. All have
distinct personalities with Frazier
Smith. most recently with Los An-
geles AOR station KROQ-FM,
being especially well-known for his
on-the-air antics.

I definitely want Frazier to be a
forefront crazy personality.” re-
sponds Damion as to whether he will
muftle any of his air talents’ style in
order to achieve that middle ground.

*“He has mellowed a bit since he’s
been here but he would be doing the
same thing at KROQ. That’s just
where he is now. He’s trying to
broaden his audience too.”

KLOS also has added a new pro-
gramming assistant in Casey Butler
although veteran music director
Ruth Tinedo remains in her post.
The station’s facelift is also apparent

in that, as of July I. the commercial
load is now somewhat lighter and
the average length of sets has in-
creased.

This is consistent in Damion’s
view of programming for the bur-
geoning 18-34 age group. “Before,
we were taking a 1975-76 approach
to AOR and that just won’t work in
1979. The thing about rock n’ roll is
thatit has got to have aggression and
that bad boy image and for a long
time we went through what could be
called musically Eisenhower years,”
states Damion.

“Now, things are starting to cook
again. After all. we're all rock n’” roll
babiesand I think that’s what people
want to hear.”

Damion admits that KROQ-FM’s
recent shift to a tighter playlist is
helping his fledgling format because
he feels KLOS has picked up many
of KROQ's former listeners. How-
ever, his real compcetition is top
rated. Metromedia’s AOR outlet,
KMET-FM.

He says the sound of the station is
now set. “Now. what we’re going to
be doing over the next few months is
becoming more visible in the com-
munity.” This includes increased
concert promotion as well as staffers
visiting beaches and public events.

KLOS is also initiating a new tele-
vision and billboard advertising
campaign as part of the overhaul.

Public Has Right To Hearing On
Changes In Radio Format: Court

® Continued from page 3

Court. Saylor expects such a deci-
sion to come from the commission
before the agency breaks for August
recess.

National Assn. of Broadcasters
general counsel Erwin Krasnow says
the NAB finds the court decision
“totally unacceptable” and will also
appeal to the Supreme Court.

The appeals court decision over-
rules an FCC policy statement is-
sued in 1976 which argued that
broadcasters have a right to choose
entertainment formats without gov-
ernment interference. That policy
statement (never in fact enacted
while court proceedings continued)
stemmed from the 1974 WEFM-FM
Chicago case involving a classical
music station wishing to switch to a
rock format.

In the WEFM case. the D.C. cir-
cuit court held that when a unique
entertainment format meets unmet
needs, is financially viable and,
when altered, sparks significant
public outcry, the FCC must hold a
hearing to decide whether the
broadcaster must maintain the origi-
nal format. The appeals court ruling
upholds the circuit court’s decision.

Listeners’ groups, led by the Citi-
zens’ Communications Center and
the WNCN Listeners Guild, argued
that the FCC’s opinion stating that
First Amendment issues preclude
intervention in format changes was
“prejudged from the outset.”

At an appeals court hearing in
February, the listeners’ groups
urged the court to overrule the FCC.
FCC counsel David Saylor argued
that intervention in format changes
would be a “fearful and comprehen-
sive nightmare, and wuncon-
stitutional as impermissibly chilling

innovation and experimentation in
radio programming.”

In ruling against the FCC. the ap-
peals court found that “the Commis-
sion’s nightmare turns out to be a
little more than a dream.”

When deprived of a disco-format-
ted station, for example, most disco
fans will tune in another disco sta-
tion in preference to classical, all-
news or country, the court said.
When no other similar format exists
in a particular listening area, the loss
of this “unique” format raises spe-
cial public interest questions, the
court held.

Rock 'N’ Roll

® Continued from page 15

edy specials, a jazz show. a BBC-
produced rock hour and the Dr. De-
mento syndicated program are
among the offerings.

KUPD-FM entered the rock
battle in March with a new p.d.
(John Sebastion, hired from KHJ-
AM in Los Angeles) and a new for-
mat (which Sebastion dubs “adult
rock.”) An early signal of things to
come was Sebastion’s hiring of
Hank Cookenboo, the music direc-
tor of KDKB in its pre-SuperStars
format days. Cookenboo assists
KUPD in its musical direction.

“We try to play pure, good, old
fashioned rock’n’roll,” Sebastion as-
serts. “We play no disco whatsoever.
And no bubblegum. All pure-bred
rock. and we use the most sophis-
ticated research methods in the
country.

“Our number one criterion is al-
ways—is it rock’n’roll?”

Artists like the Village People,

Dissenting to the court’s opinion,
Circuit Judge Edward Tamm worried
that the majority decision usurps the
proper role of the FCC in the form-
ulation of communications policy.

“The majority introduces a novel
doctrine that calculates the public
interest without necessary reference
to the aural desire of the greatest
number of listeners,” Tamm argued.
In other words. the court leaves open
the possibility of holding a broad-
caster to an unprofitable format sim-
ply because a small group of listen-
ers want that format kept.

In Arizona

Barry Manilow and Donna Summer
suddenly found themselves ban-
ished from the KUPD turntables,
replaced by a steady diet of Boston,
Led Zeppelin and the Rolling
Stones. Just to make sure there were
no misunderstandings, the station
sponsored a *“no disco” weekend
and smashed disco records on the
air.

Sebastion describes the format as
a hybrid between AOR and Top 40.
“It’s really a merging of the two,” he
states, adding that existing Top 40’s
“aren’t making it” while AOR sta-
tions that are successful “are more
into Top 40.”

KUPD, which bills itself as “the
rock’n’roll station” is taking dead
aim at KDKB's standing as “The
Rock of Arizona,” Like KDKB,
KUPD is heavily into promotions,
using weekly newspaper ads, tele-
vision advertisements and a bo-
nanza of concert and movie promo-
tions coupled with ticket giveaways,
to impressiitsrandience:

BILLBOARD ARBITRON
DJ RATING PERFORMANCE

Following are Arbitron trends of top DJs' performance in morning drive.
Shown are rating shares or percentages for total listening audience over the
age of 12 in the last five Arbitron reports.

SAN JOSE:

Monday-Friday 6 a.m.-10 a.m.

STATION | Jan.- | April- July- Oct.- Jan.- | STATION
CALL Feb. May Aug. Nov. Feb. CALL
LETTERS 78 78 78 78 79 LETTERS
KARA-FM | 3.0 2.2 3.2 3.3 |KARA-FM
Dan Schow Format: contemporary

KBAY-FM| s8 | 57 | | a8 | 71 [kBAY-FM
Bob Kohtz Format: beautiful

KEEN-AM| 44 | 25 | | 39 | 37 |KEEN-AM
Jay Albright Format: country

KEZR-FM| 21 | 25 | | 29 | 31 [kEZR-FM
Steve Beam Format: Top 40

Kuv-am | a1 | 37 | 39 | 3.4 | Kuv-am
Joe Eich* Format: Top 40

kiok-am| a5 | 64 | | 56 | 54 |[KLOK-AM
Jim Phillips Format: contemporary

*Eich went on in March. He was preceeded by Bob Ray.

By DOUG HALL

NEW YORK-WLIR-FM Gar-
den City, N.Y., program director
Denis McNamara has been pro-
moted to vice president at the sta-
tion. He joined the station in 1974,
became music director in 1976 and
p.d. the year after that.

McNamara will continue to su-
pervise the station’s extensive live
concert series that includes this
month Billy Joel, the Outlaws, the
Good Rats, Meat Loaf and James
Taylor. * *

Mark Driscoll has succeeded Ed-
die Rogers as p.d. at WDRQ-FM
Detroit. Driscoll comes from Okla-
homa City. ... WHN-AM New
York, which features a number of
guest DJs—the Bellamy Bros., Rex
Allen Jr. and Con Hunley are the
most recent, has dropped its morn-
ing drive jock. Larry Kenney.

* *x  *x

Philadelphia correspondent
Maurie Orondenker reports Nick
Reynolds, all-night jock at Phila-
delphia’s WUSL-FM for the past
year, has swapped disks for chips.
After 17 years of broadcasting. he
has begun a new career as a black-

jack dealer at the Resorts Inter-

national Hotel in Atlantic City. N.J.
*  x %

Billie Burdette has joined WBLS-
FM New York in the 10 a.m. to 2
p-m. spot. She comes from KACE-
FM Los Angeles. ... RKO Radio
national music director Dave Sholin
obtained an interview with Paul
McCartney and Wings while he was
in London. Sholin says ROKO is the
only radio group, other than the
BBC and Capitol Radio London. to
be granted an interview.

* x  x

KEWI/KSWT Topeka has an
opening for a continuity director.
Those interested should contact J.R.
Greeley at the station: 913 272-2122.

.. Ben Holland has joined WLAC-
AM Nashville as production man-
ager. He previously worked at
WSLC-AM Roanoke, Va.

x x  x

WXLO-FM (99-X) New York
marked the Fourth of July by play-
ing all top summer songs of the past
decade. ... KGW-AM Portland

Ore., took top honors for its jingle
“Superstars,” sung by the Doobie
Bros., Rita Coolidge, Andy Gibb and
Leo Sayer. The award was given at
the annual Portland Advertising
Federation “Creative Awards.”

* x %

There was such strong response to
the June 18 broadcast over WPLJ-
FM New York on the 1969 program
“Paul (McCartney) Is Dead” that
the station rebroadcast it July 4. The
program is based on the supposed

(Continued on page 18)

BubblingUnderThe

__HOT100__

101 -SHAKE, Gap Band, Mercury 74053

102-SHOULDA GONE DANCIN, High Inergy,
Gordy 7160 (Motown)

103—FILL MY LIFE WiTH LOVE, St. Tropez, But-
terfly 41081 (MCA)

104—YOU NEVER KNOW WHAT YOU GOT, Bill &
James, A&M 2137

105—ROCKIN MY LIFE AWAY, Jerry Lee Lewis,
Elektra 46030

106—CAN'T TAKE IT WITH YOU, Aliman Bros.
Band, Capricorn 0326

107—CHILDREN OF THE SUN, Bilty Thorpe, Cap-
ricorn 0321

108—SURRENDER, McGuinn, Clark & Hillman,
Capitol 4739

109—EASY WAY OUT, Roy Orbison, Asylum
46048

110—IF HEAVEN COULD FIND ME, Ambrosia,
Warner Bros. 8817

BubblingUnderThe

 ToplPs_

201—-IRON CITY HOUSE ROCKERS, Loves So
Tough, MCA 3099

202—-JOHN HIATT, Slug Line, MCA 3088

203—RON CARTER, Parade, Milestone 9088

204—-LEON RUSSELL, Life & Love, Paradise
3341

205-WARDELL PIPER, Midsong 009

206—SPARKS, #1 in Heaven, Elektra 4699

207—FAITH BAND, Face To Face, Mercury SRM
1:3770

208—MARTIN MULL, Near Perfect, Elektra
6£200

209—KLEER, | Love To Dance, Atlantic 19237

210—RAMSEY LEWIS, Ramsey, Columbia JC-
35815




~ WHEN YOU PLUG IN
 PAT TRAVERS LIVE
BOOM BOOM,
OUT GOES THE LIGHTS.

Everyone with ears on the sides of their
head knows Pat Travers live is a jolt of high intensity
rock 'n’ roll.
And if you've ever longed to be a rock star,
‘you can join in on a chorus or two of the Pat Travers
anthem, “Boom Boom, (Out Goes The Lights)” o
But to experience all this ecstasy, it is
necessary to obtain one key ingredient. The new
Pat Travers live album, “Go For What You Know?!
But be careful. It might blow a fuse or two.

THE PAT TRAVERS BAND LIVE IS

“GO FOR WHAT YOU KNOW” FEATURING
*BOOM BOOM, (OUT GOES THE LIGHTS)”
AND AN AUDIENCE OF THOUSANDS.
ON POLYDOR RECORDS AND TAPES.

(o

ON TOUR: July 23 Winnipeg, Can. July 24 Regina, Can. July 25 Saskatoon, Can.
July 29 Calgary. Aberta July 31 Victoria, Can. Aug. | Vancouver, Can.
Aug. 5 San Diego, Ca. Aug.'9 Spokane, Wash. Aug. 10 Portland, Or. Aug. I Eugene, Or.
Aug. I2 Seattle, Wash. Aug. I3 Medford, Or. Aug. 16 Santa Monica, Ca.
Aug. 18 Sacramento, Ca. Aug. 19 San jose, Ca. Aug. 20 Fresno, Ca. Aug. 21 Reno, Nevada

Write or call your lacal Polygram Distribution office for displays or other promotion items.

World Radio History
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Jazz

® Continued from page 16

death 10 years ago of McCartney.
... Golden West has signed with
Drake-Chenault and Otis Conner
for jingles for KMPC-AM Los An-
geles and KEX-AM Portland. Ore.

Vox Jox

Norman Lewis is the new general
manager at Metromedia’s flagship
station, New York’s WNEW-FM.
Prior, Lewis had worked in both
sales and management. most
recently with WOR-AM.

Rates:

(212) 764-7433

PAYMENT MUST ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word per insertion—$10.00 minimum
$20.00 per column inch per insertion.

POSITIONS OPEN: 70¢ per word per insertion—$14.00 minimum
$40.00 per column inch per insertion.

BOX NUMBERS: $2.00 per issue for handling & postage. Audio or
video tapes, transcriptions, films or VTR's cannot be forwarded.
Suggestion: arrange for follow-up directly when replying.

SEND TO:
Biliboard RADIO-TV MART, 1515 Broadway, New York, N.Y. 10036
Call TOLL-FREE (except in NY) 800/223-7524
IN NEW YORK STATE CALL (212) 764-7433
Deadline: Tuesday, 11 days prior to date of issue

[ MORNING NEWSMAN™]

Minimum 5 yrs. radio news experience.
Some experience in contemporary format
also necessary. Send tape and resume to:
News Director
WHBQ Radio
483 So. Highland

Memphis, TN 38111

DRIVE TIME HEAVY

Contemporary country format needs strong
personality who won’t stop the flow.

Tape and resume to:
Larry Vance
KNUZ RADIO
P.O. Box 188

Houston, TX 77001

The AIRCHECK Guide
OPENINGS

RADIO ANNOUNCERS ARE NEEDED NOW!
Radio stations from across the country are
calling The Aircheck Guide for air per-
sonalities, news people, Program and
News Directors.

The Aircheck Guide puts your alrcheck at
the instant listening of radio stations with
new openings. Stations of all formats have
given their overwhelming support for the
industries first and only Instant an-
nouncer aircheck contact service.

Most asked question—how do we protect
announcer confidentiality? Very simple.
Through the use of our computer we screen
the announcer from any station the an-
nouncer requests (for detailed informa-
tion just call).
To get in on all the new openings just for-
ward your aircheck to The Alrcheck Gulde.
Include your phone, address, resume and
any information you feel would be helptul
There is only a $25 handling charge. No
other cost to you or incalling radio stations.

The Aircheck Guide

8 Constance Avenue

Lewiston, ME. 04240
For information or instant contact just dial
1-207-782-0947. Grab the competitive
edge today.

NAME. STATION.

ADDRESS

CITY. STATE ZIP

TELEPHONE

[] American Express Credit Card #

[] Diners Club

[ viIsA Expires

[] Master Chg.

Bank = Signature

v > 1
| posmions wantep

ATTENTION
PROGRAM DIRECTORS

Experienced announcer seeking job at sta-
tions with jazz or rock formats. Worked at
WLS-FM and WGLD-FM, Chicago Rockers
Available now.

Box 7304, Billboard
1515 Broadway, NY, NY 10036

PROGRESSIVE COUNTRY PROGRAMMER.
Shake up your market, turn your LOSER into
a WINNER! Beat the schlock Country backlash
and cash in on the next New-Wave. I've got the
experience and talent! Gordy, P.O. Box 500, San
Juan Bautista, CA 95045.
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the Marketplace is
open and your best
buy is BILLBOARD

Position wanted or position open—
your message gets to over 100,000
readers weekly.

Don’'t Miss Another Week

caLL Leni Teaman (toiL FRee)

800/223-7524
NOW to place your ad

Hampton Teeing
‘Jazz Alive’ On
NPR’s Network

WASHINGTON—"Jazz Alive.”
National Public Radio’s popular
weekly showcase. has a hot summer
schedule.

A tribute to Lionel Hampton kicks
off the scason. Recorded at the
Grande Parade de JazZ in Nice.
France. last year, the tribute features
an all star band including Hampton.
Arnett Cobb. Kai Winding, Cat An-
derson and a surprise appearance by
Dizzy Gillespic.

The Art Ensembie of Chicago and
Leroy Jenkins touch the outer ends
of the spectrum as their innovative
styles are juxtaposed.

And violinist Jenkins® solo per-
formance at the East Quad residen-
tial auditorium in Ann Arbor,
Mich.. is a contrast to the Arts En-
semble Contemporary Theatre at
the Michigan League Ballroom in
Ann Arbor.

Later in the season. Phil Woods is
joined by the late pioneer scatman
Eddie Jefferson in a show recorded
at the 1978 Telluride Jazz Festival.
The schedule also includes Carmen
McRae, the Keith Jarrett quartet.
Ron Carter. Bill Evans trio. the
Carla Bley band. Johnny Griffin
and Alberta Hunter. Local NPR af-
filiates broadcast the shows on dif-
ferent dates through the end of Sep-
tember.

Telluride’s Jazz
Fest Aug. 17-19

DENVER - Despite its isolated lo-
cation at the 8.000-foot level in the
Colorado Rockies, the town of Tell-
uride is anticipating a sellout at its
third annual Jazz Festival Aug. 17-
19.

The bill is impressive. Clark Terry
will not only perform as trumpet and
flugelhorn soloist, he will toil as em-
cee and lead the concluding Sunday
night super jam with the Helen
Humes Trio. Arnett Cobb. Buddy
Tate and Richie Cole.

Others contracted for appear-
ances include the Akiyoshi-Tabac-
kin big band from Los Angeles, Cal
Tjader. Flora Purim and Airto with
Joe Farrell. Cato Barbiori, Oregon,
Willie Dixon, David “Fathead”
Newman, Gil Scott-Heron, Matrix
and the Manhattan Transfer.

Bookings are handled by the
Berkeley Agency in California’s Bay
Area.

Telluride's concert site is sur-
rounded by lofty mountain peaks.
accessible by flying into the Mont-
rose or Grand Junction airports or
by state highways. This summer’s
event will comprise five concerts
spread over the Friday-Sunday
span.

Joliet’s Catalog
Goes To Alligator

CHICAGO-Joliet Records. a
L.A.-based blues label. will turn
over its catalog under license to Al-
ligator Records. And, forthcoming
albums by Joliet will be marketed
under a production arrangement
with Alligator.

The pact with Alligator. a well-es-
tablished blues label here, initially
covers Joliet LPs by blues guitarists
Lonesome Sundown and Phillip
Walker under a five-year license.

Joliet chief Bruce Bromberg is
working on new albums with both
artists and with Tony Matthews.
Johnny Jones and other West Coast
musicians for release through Al-
ligator.

OUTDOORS JULY 6-8

21 Acts Seen At Atlantic City Event

NEW YORK-—A three-day out-
door jazz festival, billed as the big-
gest in New Jersey’s history, got un-
derway Friday through Sunday (6-
8) at Atlantic City’s Gardner’s Basin.

Set to appear were 21 acts, accord-
ing to Baltimore-based promoters
Elzie and Estelle Street, who were out-
fitting the Basin’s parking lot to ac-
commodate an expected crowd of
10,000. Advance ticket sales were de-
scribed as “excellent,” with tickets
scaled at $25 for box seats, $12 and
$15 for reserved seats, and $10 for
general admission.

A highlight was a reunion concert
July 7 featuring Earl “Fatha” Hines
and one of his vocalists, Billy Eck-
stine. All tickets for the special 1
p.m. show were $10.

The afternoon bill also featured
appearances by Damita Jo and Gerry
Mulligan’s Big Band.

The rest of the lineup ran like
this:

Nancy Wilson, Roy Ayers, Fred-
die Hubbard, Les McCann, Herbie
Mann and Stanley Turrentine started
things off Friday night (6) at 8 p.m.

Saturday’s evening show began
at 8 p.m. also and featured Sarah
Vaughan, Art Blakey, Hugh Mase-
kela, the Buddy Rich Band and Lon-
nie Liston Smith.

The Sunday show started off at 8
p-m. and featured Ray Charles, his
orchestra, and the Raeletts, Betty
Carter. the Maynard Ferguson
Band, McCoy Tyner and Dexter
Wansel.

An Atlantic City Jazz Festival
Award ceremony was also being
planned atsome point during the af-
fair and Maryland Congressman
Parren J. Mitchell, former chairman
of the congressional black caucus,
was expected to present the award.

Tickets were being sold through
Ticketron outlets in Maryland, New
Jersey and New York.
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1 1 6 | STREET LIFE 2|2 |27 ANGIE
Crusaders, MCA MCA 3094 Angela Bofill, GRP/Ansta GRP-5000
27|23 4 WOODY THREE
2 |[2m amz,;"ﬁ:gd Artists Woody Shaw, Columbia JC-35977
UALA-942 (Capitol) 28 | 18 6 AFFINITH
Bill Evans,
3 | [ (’;’:)':e‘rn\:vsaihmgton I, Warner BBros. BSK-3293
Elektra 6E-182 29 | 28 | 15| THE JOY OF FLYING
4 | 8|15 MORNING DANCE TonyRilliams,
Spyro Gyra, Infinity Columbia JC 35705
INF 9004 (MCA) 30 | 29| 18] TIGER IN THE RAIN
5| 4|17 | LVIN INSIDE YOUR LOVE Hichael Franks,
George Benson, Warner Bros BSK-2394
Warner Bros. 2BSK-3277 31 | 32| 2( THE MIND OF GIL
SCOTT-HERON
§ U E :Eyvi';m’ Polydor PD-1.6204 Git Scott Heron, Anista AB-8301
7| 6| 10| New CHAUTAUQUA i m g};{"‘;ﬁ:‘b’; ol
(Pval‘ar'::vml;v“o:.)[w Eu- s Markin 2229 (T.K)
3313 CHAMPAGNE
8 5 9 TOGETHER Wilbert Longmire,
m?c"y Tyner, Tappan Zee/Columbia JC-35754
ilestone M-9087 (Fantasy) % OREAMER
9 (21 3 { UVE AT THE HOLLYWOOD m Caldera, Capitot ST-11952
BOWL y
Chuck Mangione, A&M SP-6701 35 (30 7 ONE GOOD TURN
Mark Colby, Tappan
10 [ 9| 18 | FEETS DON'T FAIL ME NOW Zee/Columbia JC-35725
Herbie Hancock,
ia JC-35] 36| 46 2| BROWN SUGAR
- E‘:;:':i 1635764 Tom Browne. Arista/GRP GRP-5003
Joe Sample, MCA AA-1126 37|35 17| HOT DAwG
David Grisman, Horizon
12 |15 6 FEEL THE NIGHT SP-731 (A&M)
Lee Ritenour. Elektra 6€-192 38| 36 9 GARDEN OF EDEN
13 |11 |31 TOUCHDOWN Passport,
Bob James, Tappan Attantic SD-19233
Zee/Columbia 1C-35594 38| 91 FEELS SO GOOD
26| 2| PARADE Chuck Mangione, ASM SP 4658
Ron Carter, Milestone MINGUS
M-9088 (Fantasy) m Joni Mitchell, Asylum SE-505
15 |12 | 13 | LAND OF PASSION 41| 39| 8| LIVE AT THE BOTTOM LINE
Hubert Laws, Columbia JC-35708 Patti Austin. CT) CTI-7086
16 116/ 9| Lve 42| 421 39| FLAME
Jean-Luc Ponty, Ronnie Laws.
Miantic SD-19229 United Artists UALA-881
17 125 2 PART OF YOU 43 PHOTO WITH
Eric Gale, Columbia JC-35715 m Jan Garbarek Group, ECM ECM
18 |13/ 18 AWAKENING 11135 (Warner Bros.)
Narada Michael Walden 4| 34| 42| CHILDREN OF SANCHEZ
Atlantic SD-19202 Chuck Mangione, AZM SP-6700
19 (14 |13 BRAZILIA 45| 45| 6| THE BIG APPLE BASH
John Klemmer, MCA AA-1116 Jay McShann, Atlantic SD-8804
20 |27 2 EYES OF THE HEART 46 m BIG BLUES
Keith Jarrett, ECM ECM-1150 Art Farmer & Jim Hall,
(Warner Bros) CTI CTI-7083
21 |17 |50 PAT METHENY 47| 43| 7 NIGHT RIDER
Pat Metheny, ECM Tim Weisberg, MCA MCA-3084
1-1114 (Warner Bros.) 48] 40| 13 RAW SILK
2 1918 FOLLOW THE RAINBOW Randy Crawlord,
George Duke, Epic JE-3570 (CBS) Warner Bros. BSK-3283
23 /22| 5| IN MOTION 49| 37| 17| AN EVENING WITH HERBIE
Heath Brothers, Columbia JC-35816 LW;COHCK ﬂT'&K hcg)"ﬂ
n c
20|31 [ 13| croovIN YoU Columbia PC235663
Harvey Mason, Ansta AB-4227 50 | 41 9 RAMSEY
25 |24 | 17 | LIGHT THE LIGHT Ramsey Lewis,
Seawind, Horizon SP-734 (A&M) Columbia JC-35815
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Billboard Aloum Radio Action

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (7/4/79)

Top Add Ons-National

ROBERT PALMER—Secrets (Island)
NILS LOFGREN-Nils (A&M)
BLACKJACK-(Polydor)

GREG KIHN-With The Naked Eye (Beserkley)

Top Requests/Airplay-National

THE CARS=Candy-0 (Elektra)

THE KNACK-Get The Knack (Capitol)
SUPERTRAMP-Breakfast In America (A&M)

CHARLIE DANIELS BANO-Million Mile Reflections (Epic)

NEIL YOUNG & CRAZY HORSE—-Rust Never Sleeps (Reprise)

PAT TRAVERS -Go For What You Know (Polydor)
KINKS—Low Budget (Ansta)
QUEEN-Live Killers (Elektra)

ADD ONS—The four key prod-
ucts added at the radio stations
hsted: as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOQUTS —8Billboard Chart
Dept. summary ot Add Ons and
Requests/Airplay information
to reflect greatest product ac
tivity at regional and national

levels |

Western Region

® TOPADDONS

ROBERT PALMER—Secrets (Island)

NILS LOFGREN—Nils (A&M)

ROBIN WILLIAMS—Reality—What A Concept
(Casablanca)

BLACKJACK—(Polydor)

*TOP REQUEST/AIRPLAY

THE KNACK—Get The Knack (Capitol)

THE CARS—Candy O (Elektra)

ELECTRIC LIGHT ORCHESTRA-Discovery (Jet)
DIRE STRAITS—Communique (WB)

BREAKOUTS

WALTER EGAN—H: F: (Columbia)

NEIL YOUNG & CRAZY HORSE—Rust Never
Steeps (Reprise)

PAT TRAVERS—Go For What You Know
(Polydor)

KINKS—Low Budget (Arista)

KSAN-FM—San Francisco (Kate Ingram)

WALTER EGAN—H: Fr{Columbia)
NILS LOFGREN—Nils (A&M)
JONIMITCHELL—Mingus (Asylum)
ROBERT PALMER—Secrets(Island)

NEIL YOUNG & CRAZY HORSE—Rust Never Steeps
{Repnse)

* JANHUNTER—You're Never Alone With A
Schizophrenic (Chrysalis)

#*  JOE JACKSON—Look Sharp (A&M)

# THEKNACK—Get The Knack (Capitol)

# THE WHO—The Kids Are Atright (MCA)
KWST-FM—Los Angeles (Pamela May)

o BUACIKJACK—(Polydor)
STANLEY CLARKE—|Wanna Play For You
{Nemperor)
PATTRAVERS—Go For What You Know (Polydor)
WALTER EGAN—Hi-F1 (Columbia)
SNIFF "N’ THE TEARS—Fickle Heart (Atlantic)
FAITH BAND—Face To Face (Mercury)
THE CARS—Candy-0 (Elektra)
KANSAS—Monolith (Kirshner)
ELECTRIC LIGHT ORCHESTRA— Discovery (Jet)

# THE KNACK—Get The Knack (Capitol)
KB8PI-FM —Denver (Frank Cody)

NILS LOFGREN—Nils (A&M)
BLACKJACK—(Polydor)
GREG KIHN—With The Naked Eye (Beserkley)

NEILYOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

HOTEL-(MCA)
SUPERTRAMP —Breakfast In America (A&M)
THECARS—Candy-0 (Elektra)
THE KNACK—Get The Knack (Capitol)

# WINGS—Back ToThe Egg (Columbia)
KOME-FM —San Jose (Dana Jang)

o KINKS—Low Budget (Arista)

o THERUMOUR-Frogs Sprouts, Clogs & Krauts
(Avista)

® ROBERT PALMER—Secrets (Island)

ROBINWILLIAMS —Reality—What A Concept
(Casablanca)

BLACKJACK—(Polydor)

LOUISE GOFFIN—Kid Blue (Asylum)

BAD COMPANY—Desolation Angels (Swan Song)
SUPERTRAMP —Breakfast In America (A&M)
VAN HALEN-11 (WB)

THE CARS—Candy-0(Elektra)
KZAP-FM—Sacramento (Chris Miller)

® ROBERT PALMER—Secrets(lIsland)

© NEILYOUNG & CRAZY HORSE~Rust Never Sleeps
(Reprise)

PAT TRAVERS —Go For What You Know (Polydor)

® ROBIN WILLIAMS—Reality—What A Concept
(Casablanca)

THE KNACK—Get The Knack (Capitol)

THE CARS—Candy-0 (Elektra)

ELECTRIC LIGHT ORCHESTRA—Discovery (Jet)
CHEAP TRICK—At Budokan (Epic)

JULY 14, 1979, BILLBOARD
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* * * *

KFML-AM —Denver (Ira Gordon)

* * » o

*

WILLIE NELSON & LEON RUSSELL—One For The
Road (Columbia)}

ROBERT PALMER—Secrets (Island)

GREG KIHN—With The Naked Eye (Beserkley)
WALTER EGAN—H: F1{Cotumbia)
NILSLOFGREN—Nils (A&M)

J.GEILS BAND—The Best Of (Atlantic)

DIRE STRAITS—Communique (WB)

DUKE JUPITER—Taste The Night (Mercury)
NIGHT—(Planet)

JIM CAPALDI—Electric Nights (RSO)

KZEL-FM—Eugene (Chris Kovarik)

WALTER EGAN—H: F1(Columbia)
SONNY FORTUNE—With Sound Reason (Atlantic)
KINKS—Low Budget (Anista)

NEIL YOUNG & CRAZY HORSE—Rust Never Steeps
(Reprise)

DIRE STRAITS—Communique (WB)

GREG KIHN—With The Naked Eye (Beserkley)
THE CARS—Candy O (Elektra)

THE KNACK—Get The Knack (Capitol)

KMEL.-FM—San Francisco (Mark Cooper)

* * * ®»

NEIL YOUNG & CRAZY HORSE—Rust Never Sieeps
(Reprise)

KINKS—Low Budget (Arista)
PAT TRAVERS —Go For What You Know (Polydor)
WALTER EGAN—H: F1(Columbia)

STANLEY CLARKE—} Wanna Play For You
(Nemperor)

OIRE STRAITS—Communique (WB)

THE CARS ~Candy-0 (Elektra)
WINGS—Back To The Egg (Columbia)
SUPERTRAMP—Breakfast In America (A&M)

Southwest Region

® TOPADD ONS:

POINT BLANK—Aurplay (MCA)

ROBERT PALMER—Secrets (Island)

GREG KIHN—With The Naked Eye (Beserkley)
NICK LOWE —Labour Of Lust (Columbia)

A TOP REQUEST/AIRPLAY

THE CARS—Candy-0 (Etehtra)
SUPERTRAMP—Breakfast In America (A&M)
DIRE STRAITS—Communique (WB)

THE KNACK—Get The Knack (Capitol)

BREAKOUTS:

KINKS—Low Budget (Arista)

NEIL YOUNG & CRAZY HORSE—Rust Never
Sleeps (Reprise)}

JAN DURY AND THE BLOCKHEADS—Do It
Yourself (Stifi/Epic)

BLUE OYSTER CULT—Mirrors (Cotumbia)

KZEW-FM —Dallas (Doris Miller)

[
*
*
*
*

KINKS—Low Budget (Ansta)

POINT BLANK—Airplay (MCA)

WINGS —Back To The Egg (Columbia)

DIRE STRAITS—Communique (WB)
SUPERTRAMP-Breakfast In America (A&M)
THE CARS—Candy-0 (Elektra)

KTXQ-FM—Dalas/Ft. Worth (Tim Spencer)

* * % & o o

*

POINT BLANK—Airplay (MCA)
QUEEN—Luve Killers(Efektra)

ROBIN WILLIAMS— Reality - What A Concept
{Casablanca)

GREG KIHN—With The Naked Eye (Beserkiey)
CLIMAX BLUES BAND—Real To Reel (WB)
ROBERT PALMER—Secrets (Island)

THE KNACK—Get The Knack (Capitol)
SUPERTRAMP—Breakfast In America (A&M)
VAN HALEN-It (WB)

THE CARS—Candy-0 (Elektra)

KRST-FM—Albuquerque (Bob Shulman)

* * o o

»*

ROBERT PALMER—Secrets (Island)

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

KINKS—Low Budget (Arista)

IAN DURY AND THE BLOCKHEADS ~Do It Yourself
(Stiff/Epic)

MUSIC FOR UNICEF CONCERT—(Polydor)
WALTER EGAN—Hi-Fi (Columbia)
THE CARS—Candy-0 (Elektra)

JOHN STEWART—Bombs Away Dream Babies
(RS0)

KANSAS—Monolith (Kirshner)
THEWHO-The Kids Are Alright (MCA)

KLBJ-FM—Austin (G, Mason/T. Quarles)

*

*

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
{Reprise)

CATE BROTHERS— (Atiantic)

KINKS—Low Budget (Ansta)

THE KNACK—Get The Knack (Capitol)

GREG KIHN—With The Naked Eye (Beserkley)
BLUEOYSTER CULT—Mirrors (Columbia)
THE CARS—Candy O(Elektra)

DELBERT McCLINTON—Keeper Of The Flame
(Capnicorn)

RICKIELEE JONES—(WB)
DIRESTRAITS—Commumigue (WB)

WRNO-FM—New Orleans (Rod Glenn)

® NICKLOWE—Labour Of Lust (Columbia)
® SNIFF "N’ THE TEARS—Fickle Heart (Atlantic)
BLUE OYSTER CULT—Mirrors (Columbia)

JENNIFERWARNES—Shot Through The Heart
(Ansta)

JEREMY SPENCER BANO—Flee (Atlantic
POCO-Legend (MCA)
VAN HALEN-1I (WB)
ELECTRICLIGHT ORCHESTRA-Discovery (Jet)
*  WINGS—Back To The Egg (Columbia)
KY102-FM—Kansas City (M. Floyd/). McCabe)
o THERUMOUR-Frogs, Sprouts, Clogs & Krauts
{Anista)
® KINGS—Low Budget (Arista)
® NANTUCKET—Your Face Or Mine (Epic)

o IAN OURY & THE BLOCKHEAQS —Do !t Yourselt
(StifiZEpic)

* * * o

THE KNACK—Get The Knack (Capitol)
THECARS—Candy O (Elektra)
TRIUMPH—Just A Game (RCA)

Midwest Region

® TOP ADD ONS.

* * * »

ROBERT PALMER—Secrets (Island)

GREG KIHN—With The Naked Eye (Beserkley)
NILS LOFGREN—N |5 (A&M)

BLUE OYSTER CULT—Murrors (Columbia)

*TOP REQUEST/AIRPLAY

THE CARS—Candy O (Elektra)
SUPERTRAMP—Breakfast In America (A&M)

CHARLIE DANIELS BAND—Miliron Mile
Reflections (Epic)
THE KNACK—Get The Knack (Capitol)

BREAKOUTS:

SNIFF "N’ THE TEARS—Fickie Heart (Atlantic)

NEIL YOUNG & CRAZY HORSE —Rust Never
Sleeps (Reprnise)

QUEEN—Lve Killers (Elektra)

PAT RAVERS—Go For What You Know (Polydor)

WWWW-FM~Detroit (Joe Urbiel)

® QUEEN-—Live Killers (Elektra)

® JOHN STEWART—Bombs Away Dream Babies
(RS0)

© ROBERT PALMER-Secrets (island)
BLUE OYSTERCULT—Mirrors (Columbia)

SNIFF'N' THE TEARS—Fickle Heart (Atlantic)
SUPERTRAMP—Breakfast In America (A&M)
VANHALEN i (WB)
THECARS—Candy-0 (Elektra)
THE KNACK~Get The Knack (Capitol)
WXRT-FM—Chicago (Bob Gelms)

®  BLUE OYSTERCULT—Mitrors (Columbia)

® QUEEN—Live Killers (Elektra)

® NILSLOFGREN-Nils (A&M)

® RICK WAKEMAN—Rhapsodies (A&M)

® JOHN HIATT-Slug Line (MCA)
* SUPERTRAMP—Breakfast In America (A&M)
*
*
*

* * % % o o

THE CARS—Candy-0 (Elektra)
ELVIS COSTELLO—Armed Forces {Columbia)

GRAHAM PARKER & THE RUMOUR~Squeezing Out

Sparks (Arista)
WLVQ-FM—Columbus (Steve Runner)
® GREG KIHN—With The Naked Eye (Beserkley)
© SNIFF'N' THE TEARS—Fickle Heart (Atlantic)

® NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps

{Reprise)
# SUPERTRAMP—Breakfast In America (A&M)
*  CHEAP TRICK—At Budokan (Epic)

#  CHARLIE DANIELS BANO—Million Mile Reflections

(Epic)
# THE CARS—Candy-0 (Elektra)

BILLY THORPE—Children Of The Sun (Capricorn)

PAT TRAVERS—Go For What You Know (Polydor)

WABX-FM —Detroit (Ted Ferguson)

KINKS~Low Budget {Arista)

® GREGKIHN—With The Naked Eye (Beserkley)

.
.
*
*
*
*

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

SNIFF'N’ THE TEARS—Fickle Heart (Atlantic)
PAT TRAVERS—Go For What You Know (Polydor)
VAN HALEN— | (WB)

THE CARS—Candy-0 (Elektra)

ELECTRIC LIGHT ORCHESTRA— Discovery (Jet)
THE KNACK—Get The Knack (Capitol)

WYDD-FM—Pittsburgh (). Robertson/M. Kirven)

Y]

.
.
.
*
*
*

*

PAT TRAVERS—Go F or What You Know (Polydor)
BLACKJACK—(Polydor)

‘NEIL YOUNG & CRAZY HORSE—Rust Never Steeps
{Reprise)

SNIFFN’ THE TEARS—Fickie Heart (Atlantic)
ROBERT PALMER—Secrets (Island)
QUEEN—Live Killers (Elektra)

HENRY PAUL BAND—Grey Ghost (Atlantic)
OIRESTRAITS —Communique (WB)
WINGS—Back To The Egg (Columbia)
SUPERTRAMP—Breakfast InAmerica (A&M)

WQFM-FM—Milwaukee (Paul Kelly)

*» % % % e o

ROBERT PALMER—Secrets (Island)

NILS LOFGREN—Nils (A&M)

BLUE OYSTERCULT—Murrors (Columbia)
TED NUGENT—State 01 Shock (Epic)

GERRY RAFFERTY—Night Owl (UA)

PETER FRAMPTON—Where | Should Be (A&M)

JOHN STEWART—Bombs Away Dream Babies
(RSO)

KSHE-FM—St. Louis (Ted Habeck)

MICK TAYLOR—-(Columbia)

® LAUGHING DOGS—(Columbia)

STANLEY CLARKE ! Wanna Play For You
{Nemperor)

MICHAEL STANLEY—Greatest Hints (Arista)
NICK LOWE—Labour Of Lust (Columbia)
POINT BLANK—Airplay (MCA)

MARSHALL TUCKER BANO—Running Like The
Wind (WB)

CHARLIE DANIELS BANO—Million Mile Reflections
(Epic)

KANSAS —~Monohth (Kirshner)
THECARS—Candy-0 (Elektra)

Southeast Region

® TOP ADD ONS

ROBERT PALMER—Secrets (Island)

STANLEY CLARKE-| Wanna Play For You
(Nemperor)

NILS LOFGREN~Nils (A&M)

WALTER EGAN—H:-Fi (Columbia)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-0 (Elekira)
KANSAS—Monolith (Kirshner)
THE KNACK—Get The Knack (Capitol)
WINGS—Back To The Egg (Columbva)

BREAKOUTS:
NEIL YOUNG & CRAZY HORSE—Rust Never
Sleeps (Reprise)
KINKS—Low Budget (Arista)
THE RUMOUR—Frogs, Sprouts, Clogs & Krauts
(Ansta)
PAT TRAVERS—~Go For What You Know
{Polydor)

WKLS-FM—Atlanta (Rich Piombino)

*» % % % 6 & o o @ o

ROBERT PALMER—Secrets (Island)

MICK TAYLOR—(Columbia)

DEVYO—Duty Now For The Future (WB)
SNIFF'N' THE TEARS—Fickle Heart (Atlantic)
NICK GILDER—Frequency (Chrysalis)
KISS~Dynasty (Casablanca)

DAVID BOWIE—Lodger (RCA)

THE CARS—Candy-0 (Elektra)

WINGS —Back To The Egg (Columbia)
KANSAS ~Monofith (Kirshner)

WRAS-FM—Atlanta (Cledra White)

* * * *

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
{Reprise)

RACHEL SWEET—Fool Around (Stifi/ Columbia)
PAT TRAVERS —Go For What You Know (Polydor)
GREG KIHN—With The Naked Eye (Beserkley)
STANLEY CLARKE—| Wanna Play For You
{Nemperor)

GARY BROOKER—No More Fear Of Flying
{Chrysalis)

LENE LOVICH—Stateless (Stifi /Epic)
DIRE STRAITS—Communique (WB)
PATTISMITH GROUP—Wave (Arista)

DELBERT McCLINTON—Keeper Of The Flame
(Capricorn)

WKDF-FM—Nashville (Alan Sneed)

»

*

*
*

WALTER EGAN—Hi-Fi (Columbia)

NICK LOWE —Labour Of Lust (Columbia)

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
{Repnise)

KINKS—Low Budget (Arista)

THE RUMQUR—Frogs Sprouts. Clogs & Krauts
(Ansta)

HOTEL—(MCA)

BAD COMPANY—0Oesolation Angels (Swan Song)
CHARLIE DANIELS BAND—Milli0n Mile Refiections
(Epic)

KANSAS—Monolith (Kirshner)
SUPERTRAMP—Breakfast In America (A&M)

ZETA-4 (WINZ-FM)—Miami (Gary Martin)

> % % 0 0 0 0 00

*

AIRWAVES —Next Stop (A&M)

NILS LOFGREN—Nils (A&M)

ROBERT PALMER—Secrets (Island)

RICK WAKEMAN—Rhapsodies (A&M)

PAT TRAVERS—Go For What You Know (Polydor)
QUEEN-—Live Killers (Eelktra)
THECARS—Candy D (Elektra)

ELECTRICLIGHT ORCHESTRA- Discovery (Jet)
KANSAS—Monolith (Kirshner)

PATTI SMITH GROUP—Wave (Arista)

WQSR-FM—Tampa (Steve Huntington)

.
*
*
*
*

WHFS-FM

NEILYOUNG & CRAZY HORSE—Rust Never Steeps
(Reprise)

KINKS—Low Budget (Arista)

ROBERT PALMER—Secrets {Island)

NILS LOFGREN-Nils (A&M)

THE RUMOUR-Frogs, Sprouts. Clogs & Krauts
(Ansta)

WALTER EGAN—H-F, (Columbia

WINGS—Back To The Egg (Columbia)

THE CARS—Candy O (Elektra)

ATLANTA RHYTHM SECTION—Underdog (Polydor)
THE KNACK—Get The Knack (Capitol)

hington, 0.C. (David Einstein)

STANLEY CLARKE—| Wanna Play For You
(Nemperor)

IAN OURY ANO THE BLOCKHEADS ~Do !t Yourself
(Stfi/Epic)

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

KINKS—Low Budget (Ansta)

ROBIN WILLIAMS—Reality—What A Concept
(Casablanca)

THERUMOUR—Frogs, Sprouts, Clogs & Krauts
(Arista)

GRAHAM PARKER & THE RUMOUR—Squeezing Qut
Sparks (Arista)

NICK LOWE~Labour Of Lust (Columbia)

BRAM TCHAIKOVSKY—Strange Man, Changed Man
{Polydor/Radar)

THE KNACK—Get The Knack (Capitol)

Northeast Region

® TOP ADD ONS

TIM CURRY—Fearless (A&M)
ROBERT PALMER—Secrets (Island)
LENE LOVICH—Stateless (Shff/Epic)
BLACKJACK—(Polydor)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-0 (Etektra)
SUPERTRAMP-Breakfast In Amenica (A&M)
CHARLIE DANIELS BAND—Mllion Mile

Reflections (Epic)
THE KNACK—Get The Knack {Capitol)

BREAKOUTS

NEIL YOUNG & CRAZY HORSE—Rust Never
Sleeps (Reprise)

PAT TRAVERS—Go For What You Know
{Polydor)

KINKS—Low Budget (Ansta)

GREG KIHN—With The Naked Eye (Beserkley)

WNEW-FM—New York (Maryanne Mcintyre)

* o 0 8 00

*

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
{Reprise)

TIM CURRY—Fearless(A&M)

CAROLE KING—Touch The Sky (Capitol}
MICKTAYLOR—(Columbia)

KINKS—Low Budget (Arista)

HOTEL—(MCA)

NEILYOUNG & CRAZY HORSE —Rust Never Sleeps
{Reprise)

NILS LOFGREN-Nils (A&M)

ROBERT PALMER~Secrets(Island)

* THE CARS—Candy-0 (Eiektra)
WCMF-FM—Rochester (Gary Whipple)

* o o 0 00

DEVO—Duty Now For The Future (WB)
AMERICA—Silent Letter (Capitot)

LENE LOVICH—Stateless (Stiff/ Epic)

PAT TRAVERS —Go For What You Know (Polydor)
TIM CURRY—Fearless (A&M)

MICHAEL STANLEY~Greatest Hints (Arista)
BRAM TCHAIKOVSKY—Strange Man, Changed
Man (Polydor/Radar)

CHARLIE GANIELS BANO—Million Mile Reflections
(Epic)

THE CARS—Candy-0 (Elektra)

THE KNACK—Get The Knack (Capitol)

WBAB-FM—Babylon (Bernie Bernard)

* * * »

WMMR-FM—Phitadelphia (Dick Hungate)

*
*
*

*

TIM CURRY—Fearless (A&M)

JOHN COUGAR—(Riva}

WALTER EGAN~Hi-F1 (Columbia)

GREG KIHN—With The Naked Eye (Beserhley)
KINKS—Low Budget (Ansta)

SPORTS—~Don't Throw Stones (Mushroom)
ATLANTA RHYTHM SECTION—Underdog (Polydor)
SUPERTRAMP —Breakfast In America (A&W)

THE CARS—Candy-0 (Elektra)

JOHN STEWART—Bombs Away Dream Babies
(RSO)

“
PAT TRAVERS—Go F or What You Know (Polydor)

ROBIN WILLIAMS—Reality - What A Concept
(Casablanca)

NEIL YOUNG & CRAZY HORSE—Rust Never Steeps
(Reprise)

ROBERT PALMER—Secrets (Island)

GREG KIHN—With The Naked Eye (Beserkley)
QUEEN—Live Killers (Elektra)
SUPERTRAMP—Breakfast In America (A&M)
WINGS-Back To The Egg (Columbia)
THEWHO—The Kids Are Alright (MCA)

THE CARS—Candy-0 (Elektra)

WGRQ-FM—Buffalo (John Veichofl)

*

*

BLUE OYSTER CULT—Murrors (Columbia)
QUEEN—Live Killers(Elektra)

PAT TRAVERS —Go For What You Know (Polydor)
SUPERTRAMP—Breakfast In America (A&M)

CHARLIE OANIELS BANG —Milhion Milte Reflections
(Epic)

TRIUMPH—Just AGame (RCA)
VANHALEN- 11 (WB)

WLIR-FM—New York (0. McNamera/L. Kieinman)

DEVO--Duty Now For The Future (WB)

PAT TRAVERS—Go For What You Know (Poiydor)
RACHEL SWEET—Fool Around (Stiff/Columbia)
KINKS—Low Budget (Ansta)

POINT BLANK—Airplay (MCA)

STANLEY CLARKE—|Wanna Play For You
{Nemperor)

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
(Reprise)

NICK LOWE—Labour Of Lust (Columbia)

CHARLIE OANIELS BAND—Miliion Mile Reflections
(Epic)

JAN HUNTER—You're Never Alone With A
Schizophrenic (Chrysalis)

WYSP-FM— Philadelphia (Steve Sutton)

* * * ¥ @

BLACKJACK—(Polydor)

LOUISE GOFFIN—Kid Blue (Asylum)

GREG KIHN—With The Naked Eye (Beserkley)
LENE LOVICH—Stateless (Stiff/Epic)

BLUE OYSTER CULT—Mrrors (Columbia)
THE POLICE—Outlandos D*Amour (A&M)
TRIUMPH-Just AGame (RCA)

PATTI SMITH GROUP—Wave (Arista)
THEWHO—The Kids Are Alnght (MCA)

WPLR-FM—New Haven (G. Weingarth & E. Michaeison)

AVIATOR—(EMI/Amenca)
CHOPPER—(Ariola)
KINKS—Low Budget (Arista)

# CHARLIE DANIELS BAND—Million Mile Refiections

(Epic)

SUPERTRAMP—Breakfast In America (A&M)
THE CARS—Candy-0 (Elektra)
WINGS—Back To The Egg (Columbia)

WSAN-FM—Allentown (Kevin Graff)

ROBIN WILLIAMS—Reality—WhatA Concept
(Casablanca)

BLACIUACK—(Polydor)
SNIFF "N’ THE TEARS—Fickle Heart (Atlantic)

o ROBERT PALMER—Secrets (Island)

* % * * e

NEIL YOUNG & CRAZY HORSE—Rust Never Steeps
{Reprise)

NILS LOFGREN—Nils (A&M)
JOEJACKSON—Look Sharp (A&M)

THE KNACK—Get The Knack (Capitol)
SUPERTRAMP—Breakfast In America (A&M)
THE CARS—Candy-0 (Elektra)
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Bilboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *

Regional Breakouts & National Breakouts

14, 1Y/Y, BILLBUAHD

J
J
k)

TOP ADD ONS -NATIONAL

CHIC—~Good Times (Atlantic)

CHARLIE DANIELS BAND—-The Devil Went Down To Georgia (Epic)
BARBRA STREISAND—Main Event (Celumbia)

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playlist: as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product actiwty
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

DAVID MAUGHTON—Makin™ It (RSO)

PATRICK HERNANDEZ—Born To Be Alive
(Columbia)

WINGS—Getting Closer (Capitol)

* PRIME MOVERS

6.Q.—100 Love You (Ansta)

BLONDIE—One Way Or Another (Chrysahs)

EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

BREAKOUTS

EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

ELECTRIC LIGHT ORCHESTRA-Oon't Bring Me
Down (Jet)

THE KNACK—My Sharona (Capitol)

KHJ-LA

De DAVID NAUGHTON-Makin' It (RSO)

o EARTH, WIND & FIRE-After The Love Is
Gone (ARC)

D 6.Q.—IDoLove You (Arista) D-22

* EARTH, WIND & FIRE-Boogie Wenderland
(ARC)9-4

KRTH (FM)-LA.

® WINGS—Getting Closer (Columbia)
De CHIC-Good Times (Atlantic)
Dx G.Q.—1DoLove You(Arista) 24-12

+ BLONDIE-One Way Or Another (Chrysalis)
23-13

KFiI-LA
De PATRICK HERNANDEZ-Born ToBe Alive
(Columbia)

o ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down (Jet)

* GERRY RAFFERTY—-Days Gone Down
(United Artists) 26-19

* DR.HOOK-When You're In Love With A
Beautiful Woman (Capitol) 15-9

KCBQ-San Diego

® FUNKYCOMMUNICATION COMMITTEE~
Baby | Want You (RCA Victor)

e MOODY BLUVES- Driftwood (London)
KFXM-San Bernardino

o CARLY SIMON-Vengeance (Elektra)

o PEACHES & HERB-We've Got Love
(Polydor/MVP)

* BLONDIE-0ne Way Or Another (Chrysalis)
24-15

D ANITAWARD-Ring My Bell (Juana) 13-4
KERN-Bakersfield

® ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet)

De G.Q.— Do Love You (Arista)
Dx ANITAWARD—Ring My Bell (Juana) 7-1
* POCO-Heart Of The Night (MCA) 1812
KOPA-Phoenix
® NIGHT—Hot Summer Nights (Planet)

® SUPERTRAMP-Goodbye Stranger (A&M)
* ROD STEWART-Ain't Love ABitch(WB)11-
8

# CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 10-3

KTKT-Tucson
o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)
o THE KNACK—My Sharona (Capitol}
* ELTDNJOHN-MamaCan't Buy You Love
(MCA) 25-18
D# ??gNASUMMER—Bad Girls (Casablanca)

KQEO-Albuguerque
® BRAM TCHAIKOVSKY-Girl Of My Dreams
(Polydor/Radar)
o DIANAROSS-The Boss (Motown)

+ BARBRASTREISAND—Main Event
(Columbia) 33-21
+ ELTON JOHN-Mama Can't Buy You Love
(MCA)20-10
KENO-Las Vegas

® THECARS-Let'sGo(Elektra)
o BLONDIE-One Way Or Another (Chrysalis)

+ GERRY RAFFERTY—(ays Gone Down
(United Artists) 10-3

+ DR.HOOK—When You're in Love With A
Beautiful Woman (Capitol) 18-12

KFMB-—San Diego
® EARTH, WIND & FIRE-After The Love Has
Gone (Arc)
o THE KNACK—My Sharona (Capitol)
* THECARS-Let's Go(Elektra)27-17

* BLONDIE—One Way Or Another (Chrysalis)
15-8

Pacific Northwest Region

KISS-1 Was Made For Loving You
(Casablanca)

BARBRA STREISAND—Main Event (Columbia)

SPYRO GYRA-Morning Oance (Infinity)

* PRIME MOVERS:

CHIC—Good Times (Atlantic)

DONNA SUMMER-Bad Girls (Casablanca)

McFAODEN & WHITEHEAD-Ain't No Stoppin
Us Now (P I R.)

BREAKOUTS

WET WILLIE-Weekends (Epic)

DOUCETTE-Nobody (Mushroom)

EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

KFRC-San Francisco
o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)
® WETWILLIE-Weekends (Epic)
+ JOHN STEWART~Gold (RS0) 19-12

D% McFADDEN & WHITEHEAD—Ain't No
Stoppin® Us Now (P.I.R.) 25:17

KYA—San Francisco
e DDUCETTE-Nobody (Mushroom)
De DONNASUMMER—Bad Girls (Casablanca)
%20

+ GERRY RAFFERTY-Days Gone Down (UA)
21-10

KLIV-San Jose
o WETWILLIE-Weekends (Epic)
® THECARS-Let's Go(Elektra)
Dw ggﬂﬂlSUMMER-BadGirls(CasabIanca)

* RAYDIO-You Can't Change That (Arista) 5-
3

KROY-Sacramento

e ROBERTJOHN-Sad Eyes (EMI)
o WETWILLIE-Weekends (Epic)

D% McFADDEN & WHITEHEAD-Ain't No
Stoppin' Us Now (P.|.R.) 29-22

+ DR.HOOK—When You're In Love WithA
Beautiful Woman (Capitol) X-26

KYNO—Fresno
o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)
® DAVID LOGGINS—Pieces Of Aprit (Epic)

* ANNE MURRAY-Shadows In The Moonlight

(Capitol) 30-19
+ EDDIE RABBITT—Suspicions (Elektra) 28
18

KGW-Portland
© BARBRASTREISAND-Main Event
(Columbia)
® WETWILLIE-Weekends (Epic)

+ JAMES TAYLOR~Up On The Roof
(Columbia)27-22

* JOHN STEWART - Gold (RS0) 25-20

Based on station playlists through Thursday (7/5/79)

PRIME MOVERS-NATIONAL

DONNA SUMMER-Bad Girls (Casablanca)

CHIC—Good Times (Atlantic)
BLONDIE-One Way Or Another (Chrysalis)

KING—Seattle

De DDNNASUMMER-Bad Girls (Casablanca)
o SPYROGYRA—Morning Dance (Infinity)
* ABBA-Does Your Mother Know (Atlantic)
214
D ANITAWARD-Ring My Bell (Juana) 15-5
KJRB-Spokane

o SUPERTRAMP—Goodbye Stranger (A&M)
® MAXINE NIGHTINGALE—Lead Me On
(Windsong)
D% IZJ%JNA SUMMER-Bad Girls (Casablanca}

+ RAYDIO-You Can't Change That (Arista)
1811
KTAC-Tacoma

® THEKNACK—My Sharona (Capitol)

® KANSAS—Peaple Df The Southwind
(Kirshner)

D% ANITAWARD-Ring My Bell (Juana) 13-7
# ELECTRIC LIGHT ORCHESTRA—Shine A
Little Love (Jet) 15-10
KCPX—Salt Lake City
® GERRY RAFFERTY—Days Gone Down
(United Artists)

® KENNY ROGERS—She Believesin Me
(United Artists)
D« DONNASUMMER-Bad Girls (Casablanca)
2817
+ JOHN STEWART-Gold (RS0) 26-11
KRSP—Salt Lake City
® CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)
o WETWILLIE—Weekends (Epic)

WDRQ - Detroit

De CANDISTATDN-Chance (WB)
De ATASTE OF HONEY—Do it Good (Capitol)

+« BARBRA STREISAND—Main Event
(Columbia) 17-14

+ PETER BROWN-Crank !t Up(T.K.)15-10
WTAC—Flint

® THECARS—Let's Go (Elektra)

o BRAM TCHAIKOVSKY—Girt OfMy Dreams
(Polydor/Radar)

* ATLANTARHYTHM SECTION-Dolt Or Die
(Polydor/BG0) 19-11

+ ELTONJOHN—Mama Can’t Buy You Love
(MCA) 25-14

1.96 (WZZR-FM)—Grand Rapids
o EDDIE RABBITT—Suspicions (Elektra)

© MANFRED MANN'S EARTH BAND -You
Angel You (WB)

* VAN HALEN-Dance The Night Away (WB)
104

* JOHNSTEWART-Gold (RS0) 13-8
WAKY —Louisville

o KISS—WasMade For Loving You
(Casablanca)

D DONNASUMMER-Bad Girls (Casablanca)
12:3

% ATLANTA RHYTHM SECTION—Do 1t Or Die
(Polydor/BG0) 19-12
KIMN—Denver
® JAMES TAYLOR-Up On The Roof
(Columbia)
® JOEJACKSON--Is She Really Going Out
With Him (A&M)
+ GERRY RAFFERTY-Days Gone Down
(United Artists) 22-10
* POCO—Heart Of The Night (MCA) 27-15
KJR-Seattle
® KISS~|WasMade For Loving You
(Casablanca)
® LITTLE RIVER BAND —Lonesome Loser
(Capitol)
KYYX—Seattle
® CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic)
e EARTH, WIND & FIRE—After The Love Has
Gone (Arc)
# VAN HALEN-Dance The Night Away (WB)
85
* ELECTRIC LIGHT ORCHESTRA-Shine A
Little Love (Jet)4-1
KCBN-Reno
® DIANAROSS—The Boss (Motown)
® THIN LIZZY-DoAnything (WB)
* WINGS—Getting Closer (Columbia) 32-23

* ELTONJOHN—Mama Can't Buy You Love
(MCA)29-18

North Central Region

® TOP ADD ONS:

JOHN STEWART-Goid (RSO)

PETER FRAMPTON- Can't Stand It No More
(A&M)

ANNE MURRAY - Shadows {n The Moonhght
(Capitol)

* PRIME MOVERS:

POCO-Heart Of The Night (MCA)

DR. HOOK-When You're In Love With A
Beautiful Woman (Capitol)

ABBA-Does Your Mother Know (Atlantic)

BREAKOUTS:

THE KNACK—My Sharona (Capitol)

JOE JACKSON~Is She Really Gotng Out With
Him (A&M)

KANSAS—People Ot The Southwind (Kirshner)

CKLW-Detroit

© EDDIERABBITT-Suspicions (Elektra)

® JOE JACKSON-1s She Really Going Out
With Him (A&M)

* ABBA-Does Your Mother Know (Atlantic)
19-15

D* CHIC-Good Times (Atlantic) 22:10

® JAY FERGUSON—Shakedown Cruise
(Asylum) 12-6

* DR.HOOK-When You're In Love With A
Beautiful Woman (Capitol) 10-5

WBGN-Bowling Green

o SUPERTRAMP-Goodbye Stranger (A&M)
® RAYDIO-You Can't Change That (Arista)

+ GERRY RAFFERTY—Days Gone Down
(United Artists) 23-13

* THEKNACK-My Sharona (Capitol) X-23
WGCL-Cleveland

® JOHN STEWART—Gold (RSO)
o THEKNACK—My Sharona (Capitol)
D CHIC-Good Times (Atlantic) 21-16

D% McFADDEN & WHITEHEAD—Ain't No
Stoppin’ Us Now (P.I.R.) 12-7

WZZP-Cleveland

® MAXINENIGHTINGALE-Lead Me On
(Windsong)

® KANSAS—People Of The Southwind
(Kirshner)

D« CHIC-Good Times (Atlantic) 22-14

 PETER FRAMPTON-|Can't Stand It No
More (A&M) 25-18

0-102 (WKRQ-FM)— Cincinnati

De  DAVID NAUGHTON—Makin' It (RSO)

© DONNA SUMMER—Bad Girls (Casablanca)
D% ANITAWARD—Ring My Bell (TK) 19-6

+ DR.HOOK—When You're In Love With A
Beautiful Woman (Capitol) 28-18

WNCI-Columbus

® JOURNEY-Lovin', Touchin’, Squeezin’
(Columbia)

® RAYDIO-You Can't Change That (Arista)
+ POCO-Heart OfThe Night (MCA) 20-14

* CHEAP TRICK-|Want You ToWant Me
(Epic)8-2

WCUE-Akron
® THECARS-Let's Go(Elektra)
o THE KNACK—My Sharona (Capitol)

* ELTONJOHN—Mama Can't Buy You Love
(MCA)22-17

+p0R HOOK=When You're In Love With A
BeautifulWoman (Capitol) 24-18

EARTH, WIND & FIRE—After The Love Has Gone (Arc)

THE KNACK—My Sharona (Capitol)

SUPERTRAMP-Goodbye Stranger (A&M)

13-Q (WKTQ) - Pittsburgh
o BDNNIE POINTER-Heaven Must Have
Sent You (Motown)
o WETWILLIE-Weekends (Epic)
D« CHIC—Good Times (Atlantic) 16-11
* ELECTRIC LIGHT ORCHESTRA—Shine A
Little Love (Jet) 14-10
WPEZ-Pittsburgh
o PETERFRAMPTDN—ICan't Stand It No
More (A&M)
o ANNE MURRAY—Shadows In The Moontight
(Capitol)
* IZ(AVI;ID-You Can’t Change That (Arista)
5-1

 JDHN STEWART-Gold (RSD) 1510

Southwest Region

® TOP ADD ONS

CHIC-Good Times (Atlantic)

PETER FRAMPTON-1 Can't Stand It No More
(A&M)

BARBRA STREISAND—Main Event (Columbia)

% PRIME MOVERS:

BLONDIE-0One Way Or Another (Chrysalis)

McFADDEN & WHITEHEAD -Ain't No Stoppin’
Us Now (P.LR.)

JOHN STEWART—Gold (RS0)

BREAKOUTS

CHARLIE DANIELS BAND~The Oevit Went
Qown To Georgia (Epic)

THE WHO-Long Live Rock (MCA)

ISLEY BROS.~Winner Takes All (T-Neck)

KILT-Houston

De CHIC—Good Times (Atlantic)
o PETERFRAMPTON—ICan't Stand It No
More (A&M)
D% McFADDEN & WHITEHEAD-Ain't No
Stoppin’ Us Now (P.1.R.} 18-12
* glgOl;DIE-OneWayOrAnother(ChrysaIis)
-1
KRBE-Houston

o BARBRA STREISAND— Main Event
(Columbia)
® POCO-Heart Of The Night (MCA)
+ CHEAP TRICK—|Want You ToWant Me
(Epic) 136
D DONNASUMMER-Bad Girls (Casablanca)
10-1
KLIF—Dallas
De McFADDEN & WHITEHEAD-Ain't No
Stoppin’ Us Now (P.L.R.)
® CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic)
D ANITAWARD-Ring My Bell (Juana) 21-13
+ DR.HOOK—When You're In Love With A
Beautiful Woman (Capitol) 23-17
KNUS-FM —Dallas
© MAXINENIGHTINGALE—Lead Me On
(Windsong)
o THE KNACK—My Sharona (Capitol)
+ PETER FRAMPTON-1 Can't Stand It No
More (A&M) 127
+ JAY FERGUSON—Shakedown Cruise
(Asylum) 18-13
KFJZ-FM (2-97)-Ft.Worth
® BILLY THDRPE~Children Of The Sun
(Capricorn)
o DR.HOOK—When You're In Love With A
Beautiful Woman (Capitol)
D% DONNASUMMER-Hot Stuff (Casablanca)
74

* JAYFERGUSON—Shakedown Cruise
(Asylum) 17-11
KINT—El Paso
® PETERFRAMPTON-—ICan't Stand 1t No
More (A&M)
® KISS—IWas Made For Loving You
(Casablanca)
* CHEAP TRICK-Want You ToWant Me
(Epic) 12-5
* DR.HOOK-When You're In Love With A
BeautifulWoman (Capitol) 27-20
WKY—Oklahoma City
De McFADDEN & WHITEHEAD-Ain't No
Stoppin’ Us Now (P.I.R.)
® WETWILLIE-Weekends (Epic)
D% DONNASUMMER-Bad Girls (Casablanca)
16-5
+ DR.HOOK—WhenYou're In Love With A
Beautiful Woman (Capitol) 11-6

KELI-Tulsa
® EARTH, WIND & FIRE-After The Love Has
Gone (Arc)
© MAUREEN McGOVERN - Different Worlds
{(Warner/Curb)

+ JOHN STEWART—Gold (RS0)9-3
* MAXINENIGHTINGALE—Lead Me On
(Windsong) 29-22

WTIX—New Drleans

o THEWHO-Long Live Rock (MCA)

® ISLEY BRDOTHERS—Winner Takes All (T
Neck)

* MAXINE NIGHTINGALE—Lead Me On
(Windsong) 27-18

D CRDWD PLEASERS—Freaky People (West
Bound)

WNDE—New Drleans

De THEJONESGIRLS—You're Gonna Make Me
Love Somebody Else (P.I.R.)

® THECARS—Let's Go(Elektra)
D DDNNASUMMER-Bad Girls (Casablanca)
12-8

+ EARTH,WIND & FIRE-Boogie Wonderland
(Arc)4-1

KEEL—Shreveport

® CHARLIEDANIELS BAND—-The Devil Went
Down ToGeorgia (Epic)

De DONNASUMMER-Bad Girls (Casablanca)
* JOHN STEWART—Gold (RSO) 14-7
D DAVID NAUGHTON—Makin' It (RS0} 12-2

Midwest Region

® TOP ADD ONS

CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic)

CHIC-Good Tymes (Atlantic)

KISS-1 Was Made For Loving You
(Casablanca)

% PRIME MOVERS

DONNA SUMMER-Bad Girls (Casablanca)

ELECTRIC LIGHT ORCHESTRA—Shine A Little
Love (Jet)

CHEAP TRICK~1 Want You To Want Me (Epic)

BREAKOUTS:

THE KNACK—My Sharona (Capitol)

MAXINE NIGHTINGALE-Lead Me On
(Windsong)

EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

WLS—Chicago

® VANHALEN-Dance The Night Away (WB)
De CHIC-Good Times (Atlantic)

* ll(gl;NV ROGERS—She Believes In Me (UA)

+ ELECTRIC LIGHT ORCHESTRA— Shine A
Little Love (Jet)33-25

WEFM —Chicago
® DR.HOOK—-When You're In Love With A
Beautiful Woman (Capitol)

® KISS—|Was Mace For Loving You
(Casablanca)

Dx DONNASUMMER-Bad Girls (Casablanca)
27117

# VAN HALEN-Dance The Night Away (WB)
17-10

WROK—Rochkford

® JOHN STEWART-Gold (RSO)
o WETWILLIE-Weekends (Epic)

* KISS—1Was Made For Loving You
(Casablanca) 24-11

+ ANITAWARD-Ring My Bell (Juana) 11-4
WIFE—~Indianapolis
De PATRICK HERNANDEZ-Born ToBe Alive
(Columbia)

® CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic)

% ELTON JOHN—Mama Can't Buy You Love
(MCA)19-11

* KANSAS—People Of The Southwind
(Kirshner) 23-18

(Continued on page 24)
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A&M Recorcis 1S Proud to Announce:
Woman.

SP 3709

Burt Bacharach has composed and conducted an incredible new album.
All new Bacharach music written for and recorded live with the Houston
Symphony Orchestra. And featuring two of America’s top female song stylists.

An important step forward from the man who has given us some of the
most beautiful love songs of our time.

BURT BACHARACHI
AND THE HOUSTON SYMPHONY

“Woman, by Burt Bacharach and the Houston Symphony Orchestra.
On A&M Recordsand Tapes

Produced by Michael Woolcock and Armin Steiner
01979 A&M Records, Inc. All Rights Resexved.
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® Continued from page 22
WNDE-Indianapolis
© BARBRA STREISAND—Main Event
(Columbia)

© CHARLIE DANIELS BAND-The Devil Went
Down ToGeorgia (Epic)

* ATLANTARHYTHM SECTION—Do It Or Die
(Polydor/BG0) 20-13

* ELTON JDHN~-Mama Can't Buy You Love
(MCA)13-5

WOKY—Milwaukee

o THE KNACK-My Sharona (Capitol)

® CHARLIE DANIELS BAND - The Devil Went
Down To Georgia (Epic)

D% DOl]lMSUMMER-BadGirIs(CasabIanca)
19-10

* CHEAPTRICK-|Want You ToWant Me
(Epic) 18-8

WZUU-FM - Milwavkee
o PEACHES & HERB-We've Got Love
(Polydor/ MVP)
o THE KNACK My Sharona (Capitol)
Dx ?ggusuuam- Bad Girls (Casablanca)

* CHEAP TRICK—IWant You ToWant Me
(Epic) 51
KSLQ-FM-St. Louis
o MAXINE NIGHTINGALE-Lead Me On
(Windsong)
® THE KNACK—-My Sharona (Capitol)

Dx DOgMSUHIER-BadGirIs(Casablanca)
10-

 CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 28-22

KXOK—S. Louis

o RAYDIO-You Can't Change That (Arista)

© AN MATTHEWS—Don't Hang Up Your
Dancin’ Shoes (Mushroom)

« POCO-Heart Of The Night (MCA) 10-1
KIOA-Des Moines

o PETER FRAMPTON—I Can't Stand It No
More (A&M)

® KISS—IWasMade For Loving You
(Casablanca)

* IBBAB— Does Your Mother Know (Atfantic)
231

D& DAVID NAUGHTDN-—Makin® It (RS0) 25-16
KDWB—Minneapolis
® ATLANTARHTYHM SECTION-Do it Or Die
(Polydor/BGO)
o RAYDIO-You Can’t Change That (Arista)

* ELECTRIC LIGHT ORCHESTRA-Shine A
Little Love (Jet) 13-7

* JOHN STEWART-Gold (RS0)28-17
KSTP—Minneapelis
o ROBERTJOHN-Sad Eyes (EM!)

o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

* ?aY]IrO-Vou Can’t Change That (Arista)

+ ATLANTA RHYTHM SECTION-Do It Or Die
(Polydor/BGO) 26-20

WHB-Kansas City

® WINGS—Getting Closer (Columbia)
pe DAVID NAUGHTON~—Makin' it (RSO)
D ANITAWARD-Ring My Bell (Juana) 24-6

* CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 26-10

KBEQ—-Kansas City
o THE CARS~Let's Go (Elektra)

© MAXINE NIGHTINGALE—Lead Me On
(Windsong)

D ANITAWARD-Ring My Bell (Juana) 6-3

* CHARLIE DANIELS BAND - The Devii Went
Down To Georgia (Epic) 19-1

KKLS—Rapid City
® ANNE MURRAY-Shadows In The Moonlight
(Capitol)

® JAYFERGUSON--Shakedown Cruise
(Asylum)

* ELECTRIC LIGHT ORCHESTRA-Shine A
Little Love (Jet) 14-8

« ABBA--Does Your Mother Know (Atlantic)
17-10

KQWB-Fargo

o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

© CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic)

* BARBRASTREISAND—Main Event
(Columbia) 30-18

* JAMES TAYLOR--Up On The Roof
(Columbia) 14-6

KLEO-Wichita
o SUZIQUATRO-1fYou Can't Give Me Love
(RS0)
o EDDIE RABBITT—Suspicions (Elektra)
D zﬁﬁl SLEDGE-WeAre Family (Cotilfion)

* KENNYROGERS-She Believes in Me
(United Artists) 28-17

Northeast Region

® TOP ADD ONS:

DR. HOOK—When You're in Love With A
Beautiful Woman (Capitol)

THE JONES GIRLS—~You're Gonna Make Me
Love Somebody Else (P.IR.)

CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)

* PRIME MOVERS:

KISS—| Was Made For Loving You
(Casablanca)

VAN HALEN~Dance The Night Away (WB)
MAXINE NIGHTINGALE - Lead Me Dn
(Windsong)

BREAKOUTS:

THE CARS - Let's Go (Elehtra)
SUPERTRAMP—Goodbye Stranger (A&M)
THE KNACK—My Sharona (Capitol)

WABC—New York
De CHIC~Good Times (Atlantic)

o DR.HOOK-WhenYou're In Love WithA
Beautiful Woman (Capitol)

* CHEAP TRICK—-1Want You ToWant Me
(Epic) 12-8

+ ELECTRIC LIGHT ORCHESTRA-Shine A
Little Love (Jet) 24-20

99-X—MNew York
® PETERFRAMPTON—I Can't Stand It No
More (A&M)

® EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

D+ THE JONES GIRLS—-You're Gonna Make Me
Love Somebody Eise (P.I.R.) 20-15

* JOEJACKSON-1s She Realty Going Out
With Him (A&M) 19-14

WPTR-Albany
De  CHIC-Good Times (Atlantic)
© ROBERT JOHN—Sad Eyes (EMI)

* JOE JACKSON-Is She Really Going Out
With Him (A&M) 27-23

* MAXINE NIGHTINGALE~ Lead Me On
(Windsong) 24-17
WTRY—-Albany
o SPYRO GYRA—Morning Dance (Infinity)
o SUPERTRAMP-Goodbye Stranger (A&M)

* KISS—1Was Made For Loving You
(Casablanca) 15-8

« ELTON JOHN—-Mama Can't Buy You Love
(MCA)25-18
WKBW-Buffalo
@ THE CARS—Let's Go (Elektra)
o THE KNACK-My Sharona (Capitol)
* 9848!- Does Your Mother Know (Atlantic)

 ELECTRIC LIGHT ORCHESTRA-Shine A
Little Love (Jet) 10-6

WYSL-Buffalo

© THEWHO-Long Live Rock (MCA)
® BLONDIE-One Way Or Another (Chrysalis)
* DIONNEWARWICK—I'll Never Love This
Way Again (Arista) 23-6
D4 ANITAWARD-Ring My Bell (Juana) X-1
WBBF -~ Rochester
De McFADDEN & WHITEHEAD-Ain’t No
Stoppin’ UsNow (P.L.R.)
o EARTH, WIND & FIRE - Boogie Wonderland
(Arc)

# ABBA-Does Your Mother Know (Atlantic)
20-10

* DR. HOOK—When You're In Love With A
Beautiful Woman (Capitol) 14-9

WRKO-Boston
© SUPERTRAMP—Goodbye Stranger (A&M)

® THE JONES GIRLS—You're Gonna Make Me
Love Somebody Else (P.LR.)

* KISS—1Was Made For Loving You
(Casablanca) 15-8

* VANHALEN-Dance The Night Away (WB)
27-19

WBZ.FM-Boston
o GRAHAM PARKER—|Want You Back
(Arista)
o HERBALPERT-Rise (A&M)
F-105 (WVBF) - Boston
® MAXINE NIGHTINGALE-Lead Me On
(Windsong)
o SUPERTRAMP—My Sharona (Capitol)
D DDNNASUMMER-Bad Girls (Casablanca)
2212

 JOHN STEWART-Gold (RS0)20-7

WDRC-Hartlord

© THE CARS—Let's Go (Elektra)

@ CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic)

* MAXINE NIGHTINGALE - Lead Me On
(Windsong) 26-20

* DAVID NAUGHTDN—Makin' It (RSO) 10-4
WPRO (AM)-Providence
o TDNYORLANDO-Sweets For My Sweet
(Casablanca)

® PEACHES & HERB—We've Got Love
(Polydor/ MVP)

D« DONNASUMMER-Bad Girls (Casablanca)
12.4

# BARBRA STREISAND—Main Event
(Columbia) 28-22

WPRO-FM—Providence
® SUPERTRAMP-Goodbye Stranger (A&M)
® THE CARS—Let's Go (Elektra)
* RAYDIO-You Can’t Change That (Arista)
2111

* OAK-ThisIs Love (Mercury) 25-18
WICC—Bridgeport
© CHARLIE DANJELS BAND—The Devil Went
Down ToGeorgia (Epic)

® ELECTRIC LIGHT ORCHESTRA-Shine A
Little Love (Jet) 11-7

# GERRY RAFFERTY—Days Gone Down (UA)
19-15

Mid- Atlantic Region

® TOP ADD ONS:

BARBRA STREISAND—Main Event (Columbia)

MAXINE NIGHTINGALE—Lead Me On
(Windsong)

JAMES TAYLOR—Up On The Roof (Columbia)

* PRIME MOVERS:

(D) ANITA WARD-Ring My Beil (Juana)
JOHN STEWART—Gold (RSO)
(D) DONNA SUMMER-Bad Girls (Casablanca)

BREAKOUTS:

JOE JACKSON-Is She Really Going Out With
Him (A&M)

EDDIE RABBITT—Suspicions (Elektra)

DR HOOK—When You're In Love With A
Beautiful Woman (Capitol)

WFIL—Philadelphia
o BARBRA STREISAND—Main Event
(Columbia)

® JAMES TAYLOR—-Up On The Roof
(Columbia)

D« ANITAWARD—Ring My Bell (Juana) 14-5
D ?g)vamsumn- Bad Girls (Casablanca)

WIZD-Philadelphia
o TEDDY PENDERGRASS—Turn Off The
Lights (P.IR.)

® TEENA MARIE—Sucker For Your Love
(Motown)

# JACKIE MDORE~This Time Baby
(Columbia) 30-21

D+ CANDISTATON-When You Wake Up
Tomorrow (WB)15-9

WIF1-FM—Philadelphia
De CHIC-Good Times (Atlantic)

o DR.HDOK—When You're In Love With A
Beautiful Woman (Capitol)

* RICKIELEE JONES—Chuck E's In Love (WB)
13

D* ANITAWARD-Ring My Bell (Juana) 14-1
WPGC —Washington
o JOE JACKSON—1s She Really Going Out
With Him (A& M)

© MAXINE NIGHTINGALE-Lead Me On
(Windsong)

* JOHN STEWART-Gold (RSO) 13-7

* RAY]DIO—Yon Can’t Change That (Arista)
26-19

WGH-Norfolk
© MAXINE NIGHTINGALE-Lead Me On
(Windsong)
o EDDIE RABBITT—Suspicions (Elektra)

 CHARLIE DANIELS BAND— The Devil Went
Down ToGeorgia (Epic) 18-10

* JOHN STEWART—Gold (RS0) 12-5
WCAO-Baltimore
© BARBRASTREISAND—Main Event
(Columbia)
© MAXINE NIGHTINGALE-Lead Me On
(Windsong)
D CHIC-Good Times (Atlantic) 15-10

p THEJONESGIRLS—You're Gonna Make Me
Love Somebody Else (P.I.R.) 23-17

WYRE—-Annapelis
De 6.Q.—iDo Love You (Arista)
o THE KNACK - My Sharona (Capitol)
D« DOMNASUMMER-Bad Girls (Casablanca)
41

» ELTDN JOHN—Mama Can't Buy You Love
(MCA)30-21
WLEE-Richmond
© BARBRA STREISAND—Main Event
(Columbia)
© CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic)
* POCD-Heart Of The Night (MCA) 16-9
D+ DAVID NAUGHTDN—Makin' It (RS0) 18-9
WRV(—Richmond
o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

o ROBERT PALMER-Bad Case Of Loving You
(Island)

* KISS—1{Was Made For Loving You
(Casablanca) 11-5

* DR.HOOK—When You're In Love WithA
Beautiful Woman (Capitol) 9-2

WAEB - Allentown

o BRAMTCHAIKOVSKY~Gil Of My Dreams
(Polydor/Radar)

© ATLANTARHYTHM SECTION—Do it Or Die
(Polydor/BGO) 14-7

* MAXINE NIGHTINGALE—L ead Me On

(Windsong) 21-15
WKBO-Harrishurg

o EDDIE RABBITT—Suspicions (Elektra)

o K.C.& THE SUNSHINE BAND-Do You
Wanna Party (Sunshine Sounds)

 BARBRA STREISAND—Main Event
(Columbia) HE-26

* WINGS-Getting Closer (Columbia 27-13

Southeast Region
® TOP ADD ONS:

THE KNACK—My Sharona (Capitol)
(D) CHIC—Good Times (Atlantic)
CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)

* PRIME MOVERS:

(D) DONNA SUMMER-Bad Girls (Casablanca)
BARBRA STREISAND - Main Event (Columbia)
MAXINE NIGHTINGALE—Lead Me On

(Windsong)

BREAKOUTS:

EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

THE CARS—Let"s Go (Elektra)

SUPERTRAMP —Goodbye Stranger (A&M)

WQXI-Atianta
o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)
o WINGS-Getting Closer (Columbia)
D I]);”:IIA SUMMER-Bad Girls (Casablanca)

# ELTON JOHN—-Mama Can't Buy You Love
(MCA)16-10

1.93 (WZGC-FM)~Atlanta
© CHARLIE DANIELS BAND~The Devil Went
Down To Georgia (Epic)
o THECARS-Let's Go (Elektra)
Dx l])?l;NASUMMER- Bad Girls (Casablanca)

* ELTDM JDHN-Mama Can’t Buy You Love
(MCA)19-12
WBBQ-Augusta
o EARTH, WIND & FIRE—-After The Love Has
Gone (Arc)
® KANSAS—People Of The Southwind
(Kirshner)
* BLACKFDOT-Highway Song (Atco) 21-13
% MAXINE NIGHTINGALE - Lead Me On
(Windsong) 20-12
WFOM - Atlanta
De CHIC-Good Times (Atlantic)
© THECARS-Let's Go (Elektra)
Da ANITAWARD-Ring My Bell (TK)9-3
D% l])glalll SUMMER-Bad Girls (Casablanca)

WSGA-Savannah

® THE CARS—Let's Go (Elektra)
o ANDYGIBB & OLIVIA NEWTON-JOHN - Rest
Your Love On Me (Polydor)
D+ CHIC-Good Times (Atlantic) 13-3
 TEDDY PENDERGRASS~Turn Off The
Lights(P.1.R.)23-18
WFLB—Fayetteville
o PEACHES & HERB-We've Got Love
(Polydor/ MVP)
o LITTLERIVER BAND—Lonesome Loser
(Capitol)
* GLDRIA GAYNOR-Anybody Wanna' Party
(Polydor) 20-15
* CHARLIE DANIELS BAND—The Devil Went
DownToGeorgia (Epic) 27-16

Based on station playlists through Thursday (7/12/79)

WQAM —Miami )
o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)
De CHIC-Good Times (Atlantic)
Dw laxilll SUMMER-~Bad Girls (Casablanca)

* BARBRASTREISAND—Main Event
(Columbia) 15-8

WNJX (96-X)—Miami )
© MASS PRODUCTION-Fire Cracker
(Atlantic)

o DEBBIE JACOBS—Don't You Want My Love
(MCA)

* PETER BROWN-Crank it Up (TK) 13-9

« EDWIN STARR—H A.P_P.Y. Radio (20th
Century (23-16)

¥-100 (WHY1-FM)-- Miami
o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

o K.C.& THE SUNSHINE BAND—Please Don't
Go (Sunshine Sound)

% McFADDEN & WHITEHEAD~Ain't No
Stoppin’ UsNow (P1.R.) 10-6

* BARBRA STREISAND-Main Event
(Columbia) 17-12

WLOF—Ortando

o THEKNACK—My Sharona (Capitol)

® KANSAS—People 0f The Southwind
(Kirshner)

D I;OlMSUMMEI-BadGiﬂs(CasabIanca)
-1

* JDHN STEWART-Gold (RS0) 11-4
Q-105 (WRBQ-FM)—Tampa

@ NIGHT-Hot Summer Nights (Planet)

o THE KNACK—My Sharona (Capitol)
D+ CHIC-Good Times (Atlantic) 27-16

* MAXINE NIGHTINGALE—L ead Me On
(Windsong) 29-17

BJ-105 (WBJW-FM)-Drlando
® THE KNACK~—My Sharona (Capitol)
o WETWILLIE-Weekends (Epic)
D« l])glallll SUMMER-Bad Girls (Casablanca)

* WINGS—Getting Closer (Columbia) 32-21
WMF)-Daytena Beach

o LITTLE RIVER BAND—Lonesome Loser
(Island)

© SNIFF'N' THE TEARS-Driver's Seat
(Atlantic)

D DO!]I;ASUHIER—Bad Girls (Casablanca)
22

* HOTEL-You've Got Another Thing Coming
(MCA)32-29

WAPE - Jacksonviile
o EARTH, WIND & FIRE—-After The Love Has
Gone (Arc)

® CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) D-19

% POCO—Heart Of The Night (MCA) 25-14
WAYS—Charlotte

© McFADDEN & WHITEHEAD-Ain’t No
Stoppin’ Us Now (P.1.R.) 20-12

© ANNE MURRAY-Shadows In The Moonlight
(Capitol) 22-18

WKIX-Raleigh
o ROBERT JOHN-Sad Eyes (EMI)

o TEDDY PENDERGRASS - Turn Off The
Lights (P.L.R.)

D DOl;IASUIMER-Bad Girls (Casablanca)
291

# CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 28-13

WTMA-Charleston

o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

o LITTLE RIVER BAND~Lonesome Loser
(Capitol)

% JOEJACKSON-Is She Really Going Out
With Him (A&M) 29-20

# CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 21-11

WORD-Spartanburg

o LITTLERIVER BAND~-Lonesome Loser
(Capitol)

o SUPERTRAMP-Goodbye Stranger (A&M)
D« CHIC-Good Times (Atlantic) 30-15

# CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 14-5

WLAC-Nashville
o SUPERTRAMP-Goodbye Stranger (A&M)
o THE KNACK-My Sharona (Capitol)
Dx CHIC-Good Times (Atlantic) 32-13
* RAYDIO—You Can’t Change That (Arista)
2818

(WBYQ) 92-Q-Nashville
© JOE JACKSON-Is She Really Going Out
With Him (A&M)
© JOHN STEWART~Gold (RS0) 11-8

* DR.HDOK-When You're In Love With A
Beautiful Woman (Capitol) 7-4

WHBQ-Memphis
o EARTH, WIND & FIRE- After The Love Has
Gone (Arc)
De CHIC—Good Times (Atlantic)
D ?g:ll SUMMER-Bad Girls (Casablanca)

 DAVID NAUGHTDN-Makin' It (RS0) 11-7
WFLI-Chattaneega
© MANFRED MANN'S EARTH BAND-You
Angel You (WB)
e RAYDIO-You Can't Change That (Arista)
* BLACKFDOT-Highway Song (Atco) 21-14

% FAITH BAND-You're My Weakness
(Mercury) 24.20

WR}Z-Knoxville
® SPYRO GYRA—Morning Dance (Infinity)

© HDTEL-You've Got Another Thing Coming
(MCA)

Dx I;);)l]llll SUMMER—Bad Girls (Casablanca)

 KISS—|Was Made For Loving You
(Casablanca) 22-14

WGOW-Chattansega

o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

© PEACHES & HERB-We've Got Love
(Polydor/MVP)

* GERRY RAFFERTY~Days Gone Down
(United Artists) 23-15

* ELTON JDHN-—-Mama Can't Buy You Love
(MCA)19-14

WERC—Birmingham
o KANSAS-People Of The Southwind
(Kirshner)

o ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Qown (Jet)

* MAXINE NIGHTINGALE - L ead Me On
(Windsong) 26-18

* ROBERT JDHN-Sad Eyes (EMI) 11-2
WSGN-Birmingham
o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)
© WETWILLIE-Weekends (Epic)
* ROBERT JOHN-—Sad Eyes (EMI) 17-5

% CHARLIE DANIELS BAND-The Devil Went
Down ToGeorgia (Epic) 16-1

WHHY—-Mongtomgery

© BONNIE POINTER—Heaven Must Have
Sent You (Motown)

o NIGHT—-Hot Summer Nights (Elektra
Asylum)

* WINGS—Getting Closer (Columbia) 27-20

 BARBRA STREISAND-Main Event
(Columbia) 25-18

KAAY-Littie Rock

© CHARLIE DANELS BAND~The Devil Went
Down To Georgia (Epic)

® JAMES TAYLOR-Up On The Roof
(Columbia)

* GERRY RAFFERTY—Days Gone Down
(United Artists) 19-15

* ATLANTARHYTHM SECTION Dot Or Die
(Polydor/BG0) 17-13

WSEZ (Z-93)-Winston-Salem
o EDDIERABBITT-Suspicions (Elektra)

o LITTLE RIVER BAND-Lonesome Loser
(Capitol)

% MANFRED MANN'S EARTH BAND-You -
Angel You (WB)37-29

% CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic) 15-8

WAIV=Jacksonville

© CHARLIE DANIELS BAND - The Devil Went
Down ToGeorgia (Epic)

De CHIC-Good Times (Atlantic)

% RANDY VANWARMER-Just When | Needed
You Most (Bearsville) 19-5

* KENNYROGERS—She Believes in Me
(United Artists) 16-10

< Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
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photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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ash in on the Success of the Muppet Movie
and Sesame Street’s 10th Anniversary.
SESAME STREETLP'S |sesamESTREET | C 90 Stackette

4 TOP 10 SELLERS v
BERTS BLOCKBUSTERS PRE'PACK Buy 2 tapes, get 1 FREE

;?{éﬁ?.':"s‘gncs FROM SESAME STREET 72 Assorted 45's

A1 ol o sinGs 1 99 Super Priced 4

|| Etsrmases P 26 00 D ca.
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Actor Weaver Won’t Give Up;
Once Again He Sings On Records

NASHVILLE — Actor Dennis
Weaver has assumed the role of ex-
ecutive producer for his newly-
launched record label called just
Good Records—no relation, he
claims, to his earlier incarnation as
Chester B. Goode on “Gunsmoke.”

Weaver initiated the fledgling la-
bel in May with a debut release ti-
tled “Whiskey Be My Woman™ by
artist Randy Boone.

Although Weaver has pursued a
recording career on other labels the
past few years, this represents the
first time he has experimented with
operating his own label.

Currently signed to Just Good

By KIP KIRBY
Records are singers Boone, Alan
Wayne and Weaver. Producing all
three artists is Larry Murray whose
credits include television work with
Johnny Cash and the Smothers
Brothers.

Distribution for Just Good prod-
uct is now being coordinated
through independent channels,
Weaver says, although he foresees
linking up with a major label if the
company proves successful in chart-
ing its records.

Weaver, who traces his long-time
interest in country music back to his
childhood years on a Missouri farm,
was in Nashville recently during

Maurice White’s Prowling
For Acts, Building Studios

By JEAN WILLIAMS

LOS ANGELES—Maurice
White, the driving force behind
Earth, Wind & Fire, will begin
scouting the country for new acts to
sign to Kalimba Productions and
possibly Cavallo-Ruffalo Manage-
ment and Arc Records, following the
group’s touring commitments in Oc-
tober.

Acts presently signed to at least
one of the arms of the organization
are Deniece Williams, Pockets, the
band itself and the Emotions.

According to White, these acts will
shortly have a total musical complex
at their disposal. His organization is
in the process of building new stu-
dios in the Westwood section of L.A.
One studio will open Oct. 22, with

the other scheduled for about Feb-
ruary 1980.

“This musical complex will be
complete with rehearsal facilities,
sound stage, writing facilities where
we plan to develop writers and the
Arc offices. Everything will be
housed under one roof,” says White.

In the meantime, White has set
out to take the Emotions in a "*new”
direction. "My principal for produc-
ing is to pay attention to the roots of
America, which is doo-wop music.
No tatter what we do we always get
back to doo-wop. This is especially
the direction in which I am taking
the Emotions this time.

“I'm going with songs that are fa-

(Continued on page 79)

Create New Philly Venue

PHILADELPHIA—A medium-
sized rock music concert hall, long
missing here, has been created for a
summer test run by the TLA Cin-
ema. Located close to center city, the
cinema is closing down the screen
Thursday nights to present rock
shows for the first time.

With the Bijou, Stars and Main
Point seating only 200, and the
Tower Theatre seating 3,000, there’s
been a long-time need here for an
in-between house.

TLA Cinema seats only 450 and
since it is a movie house, enjoys a
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large following among rock music
fans.

Ray Murray, house manager, is
seeking out regional names to come
in for the Thursday night offerings,
doing two shows and letting the box-
office range from $4 to $6, depend-
ing on the name. For the opener
June 21, it was a 85 ticket for Pure
Hell, a local new wave band. It was
joined at the 11 p.m. show by Stick-
men, a local progressive rock group.

The Shakes was joined at the sec-
ond show by Robert Hazard & the
Heroes, a new group comprising
members of the old Secret Kidds
and Joey & the Pets.

Fan Fair to perform on the mixed la-
bels show and to tape upcoming seg-
ments for “Hee Haw.”

The actor also appeared on the
nationally televised Academy of
Country Music Awards show in
May, which he co-hosted for the first
time with Roy Clark and Barbara
Mandre]l. On the program, Weaver
sang an original composition of his,
*“Misty Blue,” which he hopes to re-
lease as a single under his new la-
bel’s logo.

Currently, he is completing shoot-
ing on “Stone,” a tv mini-series due
to air this fall with Weaver in the
title role of combination detective
and celebrated novelist.

Weaver notes that juggling the de-
mands of dual careers as actor and
musician can create a few headaches
with his schedule. “Touring is al-
most an impossibility for me, since |
can’t afford to commit myself six
months ahead to go on the road and
then lose out on a really lucrative tv
deal at the last minute.”

The new association with his own
private label, Weaver feels, will al-
low him more creative control over
his personal music projects and en-
able him to develop the careers of
other promising artists while contin-
uing to pursue his professional act-
ing endeavors.

Nashvillians To
Play Broadway

NASHVILLE—Country music
makes its debut on Broadway, pre-
miering July 27, for a 7%-week lim-
ited engagement at New York’s St.
James Theatre.

According to David S. Fitzpatrick
and Edward Lynch of Family Affair
Enterprises, Inc., executive produc-
ers for the country extravaganza, the
production will be staged not as a
series of concerts but as a complete
Broadway salute to country, with a
cast of top names that will be rotated
twice weekly.

“No two shows will be alike,” says
Fitzpatrick. “We plan to revolve the
casts throughout all of the nine
weekly performances. Also, we’ll be
inviting various political, Broadway
and entertainment celebrities who
come to the shows to come onstage
and participate.”

Already confirmed by the Niles
Siegel Organization, Inc., talent

(Continued on page 36)
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NEW YORK-The hit-bound
road has been a transatlantic learn-
ing experience for Randy Van-
warmer, whose lyrical, lost-love song
~*Just When 1 Needed You Most”
has romanticized the top end of the
singles chart, and whose album
“Warmer” is buzzing through LP
territory.

Originally from Colorado, the
young singer-composer snared his
recording contract with the upstate
New York label Bearsville while he
was living in England, making four-
hour commutes between Cornwall
and London to find every possible
record industry ear.

“Taking tapes around in London
taught me a lot about songwriting.
You can go to record companies
with your tapes and actually have
someone listen,” says Vanwarmer.
“For a kid off the streets,” the British
version of the music industry seems
more approachable than its U.S.
counterpart.

Yet it was an American-based la-
bel with a London branch that of-
fered him his first crack at recording
an album. Bearsville’s Albert Gross-
man gave the go ahead to find a pro-
ducer, and Vanwarmer ultimately
convinced master string arranger
Del Newman to oversee the project.

According to Vanwarmer, the al-
bum was “less than warmly re-
ceived” when it reached Bearsville,
N.Y., in December 1977.

“I'm grateful that they put the al-
bum on ice, I needed that extra
year.” Rather than let the album die
of neglect, Vanwarmer left his home
in Cornwall and “landed on the
doorstep™ of Bearsville Records in
May 1978 to reshape the album.

goss VANWARMER WARMING UP s

~ Coloradoan Gets
' Break Via England |

By BOB RIEDINGER JR. 1

“It took a lot of time and a lot of
arm-twisting,” he notes, having
picked up a studio education in the
process. Vanwarmer removed tracks
from the original Nashville-re-
corded tapes, including much of his
own guitar playing, and added
tracks that polished up the album’s
appeal, particularly John Sebas-
tian’s enchanting auto-harp contri-
bution on *Just When I Needed You
Most.”

As final touches, Vanwarmer re-
corded two new songs, the lively
“Forever Loving You™ and “Call
Me,” a personal favorite he’d like re-
leased as a followup single. Much of
the album, even in its rocking mo-
ments, retains a ballad flow. “I've
been singing all my life,” he adds,
and he does his impromptu com-
posing a cappella.

Of highest priority is Van-
warmer’s plans for touring. He
hopes to put together a five-piece
backup band this month that will be
ready for the road by September.
Vanwarmer intends to give his mate-
rial extra rhythmic bite for live per-
formances.

Supporting the current album,
says Vanwarmer, are label plans for
promotional spots using material
from “Warmer,” and filmed as light
“mini-dramatizations.”

Meanwhile, Bearsville has firmed
up agreements to release the album
in France, Germany, Holland, and
Switzerland. As yet, Vanwarmer
says neither the single nor the album
has been officially released in Great
Britain, though cover versions of the
single, and imports of his record are
getting airplay.

Young Drummers Vie In Contest

LOS ANGELES—Thousands of
young amateur drummers are ex-
pected to begin vying (July 15) for
$30,000 in prizes and scholarships in
the Slingerland/Louis Bellson Na-
tional Drum Contest.

Slingerland, the Illinois-based
drum manufacturer, is offering
$30,000 in drum scholarships and
prizes including a setof drums, a live
appearance in Las Vegas with Louis
Bellson and his band, Explosion,
and a possible appearance on the
*Johnny Carson Show.”

The contest will be held in four
stages, local, regional, semi-finals
and finals. All contestants will be
judged for sight reading and original
exercise written by Bellson; how well
they perform to a Bellson big band
and small group recording (specifi-
cally edited with the drum part ex-
cluded); and finally, on a solo per-
formance.

Applications for the contest,
which will be held in Las Vegas, may
be picked up at music retailers.

MacDonald Drumming Up Caribbean Beat

By ROMAN KOZAK

NEW YORK—Is there something
going on in the Caribbean that the
record companies are missing? Per-
cussionist Ralph MacDonald thinks
s0.

MacDonald is co-owner of An-
tisia Music and Rosebud Studios
here, a solo record artist with TK
Records, and a member of the CBS
group, the Writers. He has traveled
to Trinidad, his ancestral home,
where, he says, he has discovered
that the traditional steel drum bands
have expanded their music beyond
the confines of calypso to create a
new and unique sound.

“From growing up and hearing
these myths about what these guys
were doing, when I went back there,
I expected a backward situation. But
I was surprised, because these guys
are so together it is unbelievable,”
says MacDonald, whose own career

began when he played calypso
drums for Harry Belafonte.

MacDonald says what has hap-
pened is that members of such local
steel drum orchestras as the Desper-
ados, the Renegades, the Invaders
and others, who come from East Dry
River, an underprivileged part of the
island, have gone abroad and
brought back various classical and
contemporary pop idioms that are
now being incorporated into the in-
digenous steel drum music.

“These guys are better musicians
than some of the musicians here in
New York,” asserts MacDonald. "If
you closed your eyes, you wouldn’t
believe it was steel (drums); you
would think it was a symphony play-
ing.”

MacDonald says the instruments
the local musicians use are pre-

World War II oil drums, which are
no longer manufactured by the oil
companies. But now, he says, special
drums are made (by the oil com-
panies) just for the music, and some
companies are now also sponsoring
the steel orchestras.

“These guys who were shut out of
certain situations are now being
sponsored by the big multi-national
corporations, which just shows how
far they have gone,” adds Mac-
Donald, who played with some of
the bands on his visit there.

Unfortunately for the local musi-
cians, MacDonald says, the islands
are so spread out that any musician
that makes it on one island has to
leave, and then go out to the main-
stream (like Harry Belafonte), be-
fore he can be appreciated for what
he does.

This area, aside from reggae mu-

sic, has been pretty much neglected
by the record companies in recent
years, though, MacDonald says, he
did see a CBS representative check-
ing out the local situation. An LP
sells there for more than $40, says
MacDonald.

He recently recorded a new LP on
TK Records called “Counterpoint,”
which contains some music inspired
by MacDonald’s trip to Trinidad.
Both “East Dry River” and “Disco
Lypso” come from his Trinidad ex-
perience.

MacDonald, who formerly ap-
peared on a myriad of jazz and soul
albums by other artists, says he has
cut down on his session work. Now,
he says, he produces other artists.
Among his current projects have
been the Writers’ LP and a new LP
by Bobbi Humphrey.
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DOOBIE BROTHERS
ROGER VOUDOURIS
Universal Amphitheaire,

Los Angeles

The Doobies’ opening show here July 2, the
first night of a seven-night sellout, was its first
performance in several months. It have the band
a chance to introduce three new members who
are replacing the recently-departed Jeff Baxter
and John Hartman, and to play a number of new
songs from “Minute By Minute,” its ninth
Warner Bros. album and first No. 1.

The group has had so many lineup changes
over fhe years that its formulas have kept
changing. The 95-minute show featured guitar-
dominated boogie numbers like “Long Train
Running” and “China Grove” side-by-side with
Michael McDonald's jazzy, piano-based songs:
“It Keeps You Runnin’,” “Minute By Minute”
and “What A Fool Believes.”

For the most part the newer tunes were
spicier and more interesting than the older
boogie numbers, a couple of which sounded
tired and forced.

MdDonald, who joined the group in 1975, has
emerged as the star of the Doobie show, drawing
the most crowd response and demonstrating the
most intriguing vocal style. His low-key, rather
flat voice conveys just the right controlled emo-
tionafism; his passions are held carefully in
chech. it is especially effective balanced against
the smooth backup harmonies.

The 19-song set included all the milestones
of the Doobies career: "Black Water,"” the flavor-
ful dixieland-tinged hit that marked the first de-
partuwre from boogie rock; “Take Me In Your
Arms (Rock Me),"” the masterful Holland-Dozier-
Holland gem that opened the door to a more
soulful sound; and “Takin' It To The Streets,”
the lean, sensual cut that cemented the group’s
move to jazzier style.

Peppered by a skeamy sax solo by new mem-
ber Cornelius Bumpus, “Streets” remains the
Doobies’ best, most exhilarating number.

The other new members, Chet McCracken on
drums and vibes and John McFee on guitar and
violin, also filled their posts effectively, aug-
menting the band’s core; McDonald, drummer
Keith Knudsen, bassist Tiran Porter and guitar-
ist Pat Simmons, the only survivor of the group’s
early days as a San Jose bar band. All four of the
veteran members took turns on lead vocals.

The Doobies have obviously worked on devel-
oping more of a visual presence. On one num-
ber, for instance it utilized spacey sound effects,
white flashing lights, fog machines and a fire-
works display.

The group was backed on one tune by conga
player Sam Clayton from Little Feat. And for the
closing number, “Listen To The Music,” it was
joined by opening act Voudouris, the players
from the band Crackin' and Chrysalis act Max
Gronenthal for an instrumental jam.

Voudouris opened the show with a half-hour
set spotlighting his WB hit "‘Get Used To It and
a full-bodied version of the Beatles’ “You've. Got
To Hide Your Love Away.” He was backed by a
hot six-man band on some tunes, but performed
others solo or with sparse accompaniment.

PAUL GREIN

TEDDY PENDERGRASS

G.Q.
ALTON, McCLAIN &
DESTINY
Madison Square Garden,
New York

Before an 85% female audience, Pendergrass
shawed himself tc be a master of crowd manipu-
lation here June 27. For most of his 80-minute,
14-song performance, Pendergrass had the SRO
crowd screaming, shaking and moaning to his
bombastic delivery and frank sexual overtures.

Supported by an excellent 12-member or-
chestra and effective stage props, the Phila-
delphia International recording artist used
songs like “Close The Door” and "Turn Out The
Lights” to whip the patrons into a frenzy. It's
rare that any performer is able to excite an au-
dience to the degree reached by Pendergrass.

But then he did something curious. Using a
poem by the late James Weldon Johnson as a
starting point, P2ndergrass began a six-minute
talk on God's creation of man. This segued into
the socially conscious lyrics of “Somebody Told
Me.”

His distinctive vocals were entertaining, but
the energy previously created had been dissi-
pated by this radical departure in material.
Many of his fans seemed confused by the sud-

den shift. The latfer portion of Pendergrass’ per-
formance was competent, but failed to generate
the enthusiasm of the earlier sections.

After a slow start, Arista’s G.J. caught fire in
the last half of its set. A nicely reworked cover of

Curtis Mayfield's | Do Love You" was the spark
for this four-piece band's secovery. its seven-
song, 42-minute performance ended on an up-
beat rote with “Disco Nights.” Guitarist and
lead vocalist Raheim LeBlanc was a standout.

The band might highlight his instrumental
skills more fully in future dates.

Opener Alton McClain & Destiny's six-song,
25-minute performance was poorly received by
the late arriving audience. Its nightclub act was

ill-fitted to the huge arena. Covers of girl group
hits didn't disguise the fact that the three fe-
male singers lacked good original material of
their own. NELSON GEORGE

(Continued on page 30)
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A DAY
IN THE
LIFE OF

MARTY
KLEIN

APA PRESIDENT’S
CAUTIOUS ATTITUDE
ENSURES HE CAN

Marty Klein: Pensive and careful and successful.

DELlVER Fon Hls ACTS absolutely that he could make all of us look good. That's part

Marty Klein, president of the Agency for the Performing
Arts, helps build careers by listening carefully and acting cau-
tiously. From his Los Angeles headquarters, Klein helps groom
newcomers for stardom and expand stardom for his roster of
top names. Billboard's Jean Williams watched the stardom
building in process. This is her report:

Marty Klein is a listener, not a talker and he's totally non
committal until he is positive he can deliver.

“It's alright to be enthusiastic and | hear a lot of great ideas
from people, but everybody has an idea, absolutely everyone,
but that's not the bottom line. Pulling it off is what I'm sup-
posed to do and | commit to nothing until | know that | can do
that,” says Klein.

That's his philosophy and he apparently lives by it. At one
point his philosophy comes into play. After comparing a group
(the 84-member ensemble named aptly the Orchestra) to the
all time greats in a private meeting with the group's leaders,
he shows only polite interest.

When queried about his attitude after his earlier enthusi-
asm he says: “They're great but | don't want to get their
hopes up until | know that | can deliver what | promise and |
won't promise until | can deliver.'

On the other hand, when a record company executive sug-
gests he needs a certain date for an act, Klein, president of
APA six months, pulls out all the stops to make it happen.

At another juncture, Bob Regehr, vice president of artist de-
velopment and publicity at Warner Bros. Records tells Kiein
that Con Hunley, a country/r&b act needs the *‘Dinah’" show.
In fess than 10 minutes Klein has a definite commitment from
the show's producer for Hunley to appear.

Klein later explains that in the booking business your word
had better be good because you will have to go back to the
same people over and over.

*I would never send Con on a show like ‘Dinah’ unless | knew

of delivering.”

As with each Monday morning, Klein starts his day on the
phone to APA’s offices in Miami, Chicago and New York to dis-
cuss strategies, exchange ideas and to make artist career
moves. Dick Shack runs the Miami operation, Bill Richard is in
Chicago and Roger Vorce and Davie John “DJ’ Mclachlan
handle New York.

In addition to Klein, 38, other L.A. staffers participating in
the meetings are: Fred Lawrence and Burton M. Taylor, vice
presidents; and agent Alan ‘‘Wonderboy'’ Bursky.

Klein's office is filled with stereo equipment, a videotape
recorder, gold records, two birds and photos. There's nothing
intimidating or pretentious about his office.

This may in part explain the freedom with which APA em-
ployes walk in and out of his office. Klein is generally soft spo-
ken and everything comes out as a matter of fact as opposed
to trying to convince one.

Mclachlan is on the telephone. **How much did Liberace
take out of San Carlos?"’ Klein asks. ‘“He grossed $250,000
and took out $182,000? Good.

“What about ads for Steve Martin's summer tour? Tickets
are selling so fast for his Minnesota State Fair date they had to
put extra people on. His Allentown Fair date is soldout with
standing room only."”

With the last call concluded, the group settles down to going
over the artist roster.

“There's talk about putting Vic Damone in a brand new
Fairmont Hotel. He's doing celebrity concerts in June in Ed-
monton,’ says Taylor.

“Tony Bennett just did the Desert Inn in Vegas,” Taylor
continues, “and did you see Elayne Boosler (comedienne) in
the Calendar section? It was nice and we have to get work for
her."”

Klein, who sits and listens saying very little, suggests Taylor
bring in the article **So we can send it out. And Johnny Cash?"

I sent out notes on available dates for Johnny," says Tay-
lor. “*We're submitting Sandy Duncan for 1980. There are no
more dates for 1979. We should look into a cast LP.""

Says Lawrence: ‘‘I hope the gas holds out this summer with
Larry Gatlin traveling in that bus all over the country. He has
about 50 one-nighters.”

The group is concerned about the gasoline situation and
tosses alternative suggestions back and forth.

“The Anne Murray date is going to happen at the Aladdin
starting Nov. 20," says Lawrence.

The group moves down the roster with dates, cancellations,
and areas where more work is needed. Among the acts dis-
cussed are: Lena Horne, Bernadette Peters, Lynda Carter, the
Guy Lombardo Orchestra and others.

‘“Lena (Horne) will be in London with Basie starting July
15,” says Lawrence ‘‘and Anne's (Murray) ‘Shadows In The
Moonlight' is on both the country and pop charts. We're look-
ing at Vegas for Aug. 1-7. Anthony Newley is playing the
Sands, Harrah's and the Frontier.”

“We'll have to go to see some rushes of Bernadette (Peters)
this week, and we're talking to Bob Siner (president of MCA
Records) about a record deal for Brooks Arthur,” (an inde-
pendent producer) says Lawrence.

“Guy Lombardo Orchestra will come out to the West Coast
and they might want to play Disneyland and Knotts, New
Years is always gone," he adds. ‘‘Maybe we can look into Har-
rah’s for them," injects Taylor.

“Martin Mull and Anne Murray is a good package,” says
Klein. “We sold a one-man show in Vegas with James Whit-
more playing Will Rogers starting June 20.

“Don’'t forget we want to call meetings with Ken Fritz, Ken
Kragen and Jerry Weintraub. Call Bill Lee (independent pro-
ducer) and tell him we're going to ABC-TV to see about an
Anne Murray special,” says Klein.

Billboard photos by Bonnie Tiegel

Rick Blackburn of Columbia Records, Nashville, is on the
line. “What's happening with Johnny's (Cash) record?”’ he
asks Blackburn. Blackburn, on the speaker-phone says:
“He's looking strong. He has 93 stations and we only track
105.

‘We're going to ship the first single in June. The game plan
is to have a top 10 single to create demand for the LP," says
Blackburn.

The telephone conversation and the meeting are com-
pleted, and Klein, who does not appear to rush anywhere,
heads for his new Rolls Royce for a trip to Casablanca Rec-
ords.

Klein, who says he felt a little awkward in the Rolls, explains
that the car is a gift from Steve Martin and Martin's manager
Bill McEvan. “‘For 10 years they told me that if | could do cer-
tain things they would buy me a Rolls. | guess | finally did it
because they just gave me the car.”

Klein has gone to Casablanca to see Larry Harris, the label's
senior vice president and managing director. *‘Larry, | want to
convince you to produce Rodney’s (Dangerfield) LP. He knows
what he wants and only needs an overseer.”

4 don't think | can do that because we have so many acts,”
says Harris. *‘But everyday | will ask them to send me tapes so
| can listen to them.”

“Then let him produce himself,”” suggests Klein.

“That's not a good idea because he doesn’t know his way
around the studio.” *“Then can you pick a producer, I'd rather
have someone inside, an outside producer will cost too
much," parries Klein.

“| know someone who is very good. We can talk to her and
I'm sure it won't be the full 3%. It's more important to have a
hit record than saving a few pennies,”” says Harris.

“Have you discussed the type of campaign?'’ asks Klein.
About a film Dangerfield is set to appear in Harris says: ‘It will
be a Casablanca film with a number of comedians. Rodney
will either write most of his part or sit with the writers. What
about Rodney at the Amphitheatre, we can record him there.”
“They offered him $5,000," says Klein, pressing on about a
television campaign.

“We're going to do tv campaigns for Robin Williams, Lenny
& Squiggy and others. We've learned never to show a come-
dian performing in ads. Everybody is doing 60 second ads but
we want to go with 10 seconds with some kind of keyline.”
Klein suggests as a keyline Dangerfield's *“| get no respect.”

Harris calls Ray Katz, who represents Cher. Klein's inter-
ested in pairing Cher and Dangerfield at the Amphitheatre.
“Ray, what's the feeling on Rodney? Is that the most he can
get?’ Klein gets on the phone. ‘‘Ray, | think Cher and Rodney
can work if you're interested in having it work. If the other deal
falls through you will consider it. Danny Bramson and Casa-
blanca will help."

With that topic exhausted, Harris moves on to Joey Trav-
olta, another APA client. “‘He’s cutting three more singles. |
don't care that he's going to tour with a movie.”

“We had only $250,000 in dates, but there’s no product,
says Klein. ““| stressed that it's difficult not to have a manager
workimg,” says Harris. ‘| wanted to wait on the single until we
know when the LP will be ready.

“We want him to understand that as far as a tour is con-
cerned, he's going to be compared to his brother and if he's
not better he will be hurt,”” says Harris.

Klein digests Harris' statement. *‘I'll get back to you tomor-
row about Rodney,’ he says walking out the door.
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Casablanca's Larry Harris listens as Klein discusses a pairing
with a comic for Cher for a concert date.

manager.

" “Tonight”’ show execs, Peter Lassally, center, and Fred De-

Cordova discuss possible appearances for APA clients.

On to Warner Bros. to meet with Bob Regehr to discuss Con
Hunley. Driving to Warner's he explains the APA’s philosophy.
“We're not into rock'n’roll music or groups unless there is a
single name identification.

“We're not interested in a group where if the group breaks
up there is no group. Gladys Knight & the Pips is the type of
group with single name identification.

“There are only two ways to make it in entertainment to-
day. Television and records. No other way unless you're an Al
Pacino who has zeroed in on films.

in Regehr’s office the first thing Klein does is call Lani Ber-
gstein, his secretary. **Call Steve (Martin) and ask him to be in
my office at 5.”

Andy Kaufman, who plays Latka on tv’s ' Taxi'’ comes into
the conversation. It is pointed out that Kaufman is a “triple
threat artist,” with a tv show, a book deal and he’s looking at a
record deal. Both Warner's and Casablanca are apparently in-
terested.

“The word is out on Con (Hunley),” says Regehr. *“He lends

himself to tv plus we're planning a showcase for him in At-
lanta like the one we did in Dallas."”

Notes Klein: **We’re working on the ‘Tonight Show,’ ‘Dinah’
and the ‘Merv Griffin Show.” Agencies are calling about Con.
Weintraub has also called.”” Regehr injects that Frank Barsa-
lona wanted to know if Hunley was tied up.

APA’s Lawrence joins the pair—*I've got some tv for Con
running country on the campus of Princeton Univ. with Roy
Clark, Gatlin and some others.”” Regehr asks for tapes of Hun-
ley's performance to use for in-store play in retail outlets.

‘“We have a couple of dates at San Jose, one of which is with
Ronnie Milsap. We're looking at the ‘Dinah Show’ for the end
of May or June,” says Lawrence. “But the problem with the
‘Dinah Show,” " he continues, *is that it's been inundated
with country and has no problem getting talent.” He points
out that the two confirmed dates are for relatively little
money.

Regehr confirms that the *‘Dinah Show” would be a great

Jack Elliott and Allyn Ferguson discuss the Orchestra and its
musical virtues during lunch.

John Travolta greets Klein at Studio One.

shot for Hunley, and again tosses out the possible Atlanta
showcase.

In the meantime, Kiein goes to another office to call Dinah’s
producer Fred Tatashore. “‘Tatashore says he’ll get back to
me this afternoon about the show.”” The trio then maps out
plans for Atlanta.

NBC-TV is the next stop. Klein is seeing Fred DeCordova
and Peter Lassally, producer and associate producer, re-
spectively of the *““Tonight Show."

“You said no to Steve Martin hosting the ‘Tonight Show’
but yes to his guesting in June, right?" asks Lassally. “We
tried Bernadette Peters but she's not available. Now we're
calling about Anne Murray,” he continues.

All the while Klein shakes his head signifying yes or no. *I
want to talk to you about Con Hunley.”” “What's a Con Hun-
ley?”” asks Lassally. “Is he in the Larry Gatlin vein?"' “Not as
country but more rhythm and blues,” says Klein.

The pair then move into DeCordova’s office to involve the
producer in the conversation.

Following a brief meeting with DeCordova and Lassally,
Klein heads for the Palm restaurant for a lunch meeting with
Jack Elliott and Allyn Ferguson, conductors of the new 84-
piece Orchestra and APA’s Taylor.

Enroute Klein talks about the Orchestra and how impressed
he is with it.

He explains further that he has talked to Steve Martin about
hosting a show with the Orchestra and he's looking to make a
record deal. He also has spoken to Fred Silverman, president
of NBC-TV about a show. *‘I’'m interested in what the Orches-
tra can do for the city and the image the group can give to the
city.”

At the Palm with Elliott, Ferguson and Taylor, there's much
conversation about the Orchestra. Klein asks the conductors
where they would like to see the group go. Elliott tosses back
“Where do you want to see it go? The Orchestra is the faculty
for every great music school.

**The Music Center is the obvious place to give the Orches-
tra what it needs. And the way to keep the Orchestra together
is by sharing in the profits. It has to be taken to the market-
place and that can be done through records."

Injects Ferguson: ‘“There’s a whole market out there that's
not being serviced.” Adds Elliott: ““There's an advantage to
the large orchestra, it costs one third of what a rock act costs
to record.”

The conductors inform Klein and Taylor of well-known acts
interested in performing with the Orchestra. Tony Bennett,
Earth, Wind & Fire, George Benson, Chuck Mangione and oth-
ers are tossed out as interested performers.

They explain that the Orchestra is interested in performing
a salute to Frank Sinatra and would like to have Sinatra per-
form with it. *“We have also talked to Quincy Jones about
doing something to honor Dr. Martin Luther King's birthday
Jan. 15,” says Ferguson. ““A White House performance
should also be done,” injects Taylor.

With so much individual talent in the Orchestra, the con-
ductors talk about the possibility of spinning off soloists and
groups within the organization.

Finally, Klein advises the group that he has talked to Fred

APA staffers go over their artist roster as Klein chats with his
New York office. Involved are Fred Lawrence, Burt Taylor and
Alan Bursky.

Silverman about having the Orchestra play at the Olympics.
Following lunch, Klein goes to ABC-TV to see Gary Pudney,

vice president of special projects and Lewis Erlicht, vice presi-

dent & assistant to the president of ABC Entertainment.

Klein asks Pudney about the Orchestra. ‘‘It was our idea to
put it on the Academy Awards and we're trying to work out a
deal for the group to do some concerts here at the ABC build-
ing,"” says Pudney. “We're talking about the White House,"
Klein says as if it was almost set.

“I'm here to talk about an Anne Murray special,” Klein em-
phasizes. “Bill Lee is putting together a concept for you to
look at.”

“The question would be, how disk stars translate to tv,” in-
jects Erlicht. “She probably would be best doing something
with children outdoors in Nova Scotia, possibly riding horses.
We're thinking about Glen Campbell or Johnny Cash as
guests,’’ says Klein.

“Is it necessary to go out of the country?’ asks Erlicht. “No,
it's just beautiful and natural there and that's where she
lives,” answers Klein.

*‘But she’s unknown and we need a familiar home base sur-
rounded by heavy talent,” Erlicht says.

Pudney asks: “Is she more country? When | think of Anne
Murray | think country.”” **No, she’'s crossover like Olivia (New-
ton-John),” replies Klein.

The two ABC executives suggest a tape of her performing.

“The thing is,” says Erlicht, “what she can do with a spe-
cial, host or what?”” *“We want a special that's unique, "’ injects
Pudney.

Back in his office Klein calls producer Bill Lee. *Bill, | have
been with Lew Erlicht. It's a matter of us delivering some clips
from talk shows and a concept on what Anne can do. We will
sit down in a few days."

Fred Lawrence comes into the office advising Klein that
Danny Bramson ““Wants to come over this week to talk about
Kaufman and a Backstreet deal.”” (Backstreet is Bramson's
new label).

“What is the date for Con to go on ‘Dinah?’ ' he asks Klein,
informing him of Hunley’s other commitments. It is decided
they would try for June 4, which would have been convenient
for Hunley.

Klein accepts June 6 for the show. “Okay since he's out
here we'll try for Merv for the 5th."”

Enter Steve Martin. “The ‘Tonight Show’ wants to know
when you’ll go on,” says Klein.

“ would like to get something going on my book and | have
to figure out time to go to New York for some shows. Maybe
during Vegas.”

Finishing up with Martin, Klein is joined by other staffers to
talk about a newly signed client, Ellen March, who was being
showcased that night at Studio One. March, signed to APA’s
film and tv department will be presented to the L.A. audience
by John Travolta and *Taxi's’” Marilu Henner.

Later, inside Studio One, which is packed to the rafters,
Klein greets several industry representatives then settles
back to hear his new client. He sits quietly, listens but his ex-
pression is absolutely non-committal. Near the end of the per-
formance, he gives up a broad smile. This is probably as close
to commitment as March will get, at least for now.

Graphic layout: Jim Griglak
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® Continued from page 27

IAN HUNTER
GRANATI BROS.
Palladium, New York

It has been a number of years since Hunter
last played New York, so when the former leader
of Mott the Hoople brought his new band here
June 28, it was a pleasure to see that time had
not eroded the talent or the spirit of one of
rock's minor masters.

Hunter is in the midst of a comeback with his
new LP on Chrysalis, "You're Never Alone With A
Schizophrenic” making a respectable showing
on the charts. Much of the material of the 90-
minute show was drawn from this LP in the 17-
song set including “Cleveland Rocks,” “When
The Daylight Comes,” “Standing In My Light,”
“The Bastard” and the single “Just Another
Light,” which was performed twice, once near
the beginning of the show and again at the end
of the encore.

In addition, Hunter performed “Rule Brit-
tania” from his previous solo LP, “All American
Alien Boy,” which may be considered a neg-
lected masterpiece, and did a couple of songs
from his Mott the Hoople days: “All The Way To
Memphis,” and “All The Young Dudes.”

Hunter’s new band includes Mick Ronson on
guitar, whose versatile and assured playing did
much to hold the six-man group together. Un-

_ TolentInAction_ |

billed and never introduced from the stage was
Ellen Foley, the female voice on the Meat Loaf
“Bat Qut Of Hell” LP, who also helped out with
the vocals on Hunter's LP and show. She was a
surprise, looking so natural and appealing on-
stage as to whet the appetite for her own solo
LP, due shortly on Epic.

But the real star of the show was Hunter, and
he didn't have to rely on any stage gimmicks to
get his message across.

There was no fancy light show, no fog ma-
chine and no gymnastics on the part of Hunter,
who doesn't even sing that well—his voice was a
bit flat. But what he did have was presence.

It also helped considerably that he writes
some interesting and intelligent hard rock Dy-
lan-like songs.

Opening the show was the Granati Bros., a
five-man band (four of whom are brothers),
which tried hard in its 40-minute set and played
some good contemporary rock’n’roll, but which
never succeeded in capturing the audience’s
imagination.

The eight-song turn consisted of some origi-
nal tunes (“Nite” and “| Can Do Without You")
and covers of such songs as T Rex’s “Get It On,”
and "“Gimme Some Lovin"."” The Granatis are in-
teresting in that theirs is a two-keyboard lineup
with only one guitar, which did a credible job.
One bad gig shouldn't be a discouragement.

ROMAN KOZAK

* Rush Order on request

* Quantity Discounts

* Normal 2/3 week delivery

YOUR SYMBOL
— OF SUCCESS —

GOLD & PLATINUM
RECORD PLAQUES

We supply the ‘Gold’ or ‘Platinum’
records at no additional cost

Single-$45 * Album-$65

(Plus tax and Shipping)

— Our Superior Services Include —

* Double or Triple Gold & Platinum Plaques
* Gold & Platinum 8-Track Plaques

* Charts & Album Covers mounted

* Custom Awards designed

* Direct Shipping to recipients on request

DEJAY PRODUCTS

3010 W. Burbank
Burbank, CA 91505

(213) 845-0744 ¢ 849-5347

Campus_

Workshop Series
On Programming
Get Underway

LOS ANGELES—The National
Entertainment & Campus Activities
Assn. is sponsoring a series of sum-
mer programming workshops.

Contemporary Concert Produc-
tion Workshop, the second of three
at Vanderbilt Univ., in Nashville,
began Sunday (8) and concluded
Saturday (14).

The focus of the workshop was
towards the development of re-
quired skills in the planning and
production of music concerts. The
workshop emphasized intensive
classroom study with sessions con-
ducted by industry experts from the
Nashville entertainment community
and NECAA school staff members.

Those attending prepared a con-
cert hall with a complete sound and
lighting system, after which they had
the opportunity to operate the
equipment during a concert.

Other workshop sessions covered
personal liability, facility manage-
ment, including staging the produc-
tion, boxoffice management, crowd
control, security and first aid. Also:
sound engineering, light engineer-
ing, classroom study of concert pro-
duction equipment, operation of
concert production equipment and
the artist’s perspective of concert re-
quirements.

Some of the supporting com-
panies, facilities and institutions in-
cluded Vanderbilt Univ., Don Light
Talent, the Exit-In, Fanta Sound
and Opryland.

The Programming West Work-
shop is scheduled for the Univ. of
San Diego, July 29-Aug. 3. The
workshop is designed to provide stu-
dent and professional staff members
involved in all aspects of campus ac-
tivities and student government with
skills necessary for effective lead-
ership.

Topics to be covered include phi-
losophy and values of campus activ-
ities, publicty and promotion, time
management, dealing with agents,
concert production, coffeechouse
programming, the art of delegation,
financial accountability and moti-
vating and managing volunteers.

Mini-sessions designed for those
with specific interests will include
careers in. the industry, lecture pro-
gramming, sound and lighting, rec-
reation programming, film pro-
gramming and cultural arts
programming.

The initial workshop, the Pro-
gramming East Workshop, was held
June 17-22 at the Univ. of Rich-
mond in Virginia.

Among the sessions included in
that one were contemporary music,
film, video, lectures, performing arts.

Billboard SPECIAL SURVEY For Week Ending 7/1/79

Top Boxoffi

TOP QUALITY

8X10
PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

®
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BLACK & WHITE 8x10°s

500 - $37.00 1000 - $54.00
COLOR PRINTS
1000 - $257.00

SEND 8x10 PHOTO - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST
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1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

Theatre, Portland, Oreg., June 2

‘s Total Ticket
< | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | "DENOTES SELLOUT PERFORMANCES Sales Scale Receipts |
Arenas (6,000 To 20,000)
1| BAD COMPANY/CARILLD-S & L B.V./Jerry 34491 | $8.80-39.90 | $321,553
Weintraub/Concerts West, Capital Centre, Largo,
Md., June 26 & 27 (2)
2| BEE GEES/SWEET INSPIRATIDN—Robert Stigwood/ | 17,440 $10-$15 | $231,410*
Jerry Weintraub/W/Concerts West, Special Events
Center, Austin, Tx., June 29
3| BEE GEES/SWEET INSPIRATIDN—Robert Stigwood/ | 16,564 $10-315 | $231,285*
Jerry Weintraub/W/Concerts West, Summit,
Houston, Tx., June 30
4| JOURNEY/THIN LIZZY—-Bill Graham Presents/Avalon | 24,437 | $7.75-$9.75 | $227,668*
Attractions, Arena, Long Beach, Calif., June 30 &
July 1 (2)
5| BAD COMPANY/CARILLO-S & L B.V./Jerry 19,905 $9-$11.50 | $208,894*
Weintraub/Concerts West, Madison Sq. Garden,
N.Y.C., N.Y,, June 28
6| BEE GEES/SWEET INSPIRATION—Robert Stigwood/ | 13,901 $10-$15 |$202,480*
Jerry Weintraub/W/ Concerts West, Convention
Center, Ft. Worth, Tx., June 28
7| BAD COMPANY/CARILLO-Electric Factory Concerts, | 19,562 [$9.50-$10.50 |$187,145*
Spectrum, Philadelphia, Pa., July 1
8| TEODY PENDERGRASS/G.Q./ALTON McCLAIN—Ron | 16,500 $8.50-$12 |$175,000
Delsener, Madison Sq. Garden, N.Y.C., N.Y., June 27
9| TED NUGENT/BABYS—Brass Ring Productions, 16,108 | $10-$12.50 ($161,718
Engel Stadium, Bay City, Mich., June 29
10| ). GEILS BAND/IAN HUNTER-Don Law Co., Col.. 14,400 $8.50 |$122,077*
Yarmouth, Mass., June 30 & 31 (2)
11| YES-Ale Cooley QOrganization, Omni, Atlanta, Ga., 12,874 | $6.50-$8.50 |$103,451
June 25
12| CHARLIE DANIELS BAND/JOHN HALL—Frank ). 10,826 | $8.50-$9.50 | $93,374*
Russo, inc., Music tnn, Lenox, Mass., July 1
13| YES—-Gulf Artists/Marjorie Sexton, Sportatorium, 10,536 $3-39 | $91,647
Miami, Fla., June 30
14| CHARLIE DANIELS BAND/WINTERS BROS. BAND- 9,867 | $6.50-$8.50 | $79,523*
Cross Country Concerts, Col., New Haven, Ct., June
29
15| YES—-Gulf Artists/Marjorie Sexton, Civic Center, 7,850 $8.50 | $66,436*
Lakeland, Fla., June 29
16| ). GEILS BAND/IAN HUNTER-Don Law Co., Civic 7,600 | $7.50-$8.50 | $62,997
Center, Springfield, Mass., June 29
17| CHEAP TRICK/SWEET—Pace Concerts/Louis 8,000 | $6.50-$7.50 | $58,812
Messina, Col., Houston, Tx., June 28
18| RENAISSANCE/TIM WEISBERG—Feyline Presents, 6,412 | $7.50-$8.50 | $53,790
Red Rocks, Denver, Colo., June 28
19| ALVIN LEE/BLACKFOOT—Avalon Attractions, Arena, 5382 | $7.50-$8.50 | $43,834
Long Beach, Calif., June 29
20| PETER FRAMPTON/CLIMAX BLUES BAND- 4930 | $7.50-$8.50 | $37,909
Contemporary Productions, Civic Aud., Omaha,
Neb., June 26
21| ALVIN LEE/BLACKFOOT/SVT—Bill Graham Presents, | 2,689 | $7.50-$8.50 | $20,998
Au&A[ena, Oakland, Calif., June 28
Auditoriums (Under 6,000)
1| CHARLIE DANIELS BAND/WINTER BROS. BAND- 7,329 | $7.50-$8.50 | $59,190
Monarch Entertainment, Convention Hall, Asbury
Park, N.)., June 30 (2)
2| DEVO-Avalon Attractions, Civic Aud., Santa Monica, | 6,808 $8.50 | $57,868
Calif., July 1 (2)
3| EARL KLUGH/MICHAEL FRANKS—New Audiences/ 4,000 |$8.50-$10.50 | $42,000
Newport Jazz, Avery Fischer Hall, N.Y.C., N.Y., June
26 (2) )
4 | BLDNDIE/FOOLS—-Don Law Co., Orpheum, Boston, 4,715 | $7.50-$8.50 | $38,132
Mass., June 29 (2)
5| GRATEFUL DEAD-BIll Graham Presents, Mem'l 4,415 | $6.90-$8.90 | $34,886*
Aud., Sacramento, Calif., June 28
6| THE CARS/ROCK AWAY—Pace Concerts/Louis 4,478 $7 | $31,346
Messina/JAM Productions, Municipal Aud., Austin,
Tx., June 28
7| OUTLAWS/MOLLY HATCHET—Entam, Civic Center, 3,664 $7-38 | $27,665
Huntington, W. Va., June 29
8| IAN HUNTER/GRANATI BROS.,—Ron Delsener, 3,382 $7-$8 | $26,000*
Palladium, N.Y.C., N.Y., June 28
9| CHUCK MANGIONE—-Contemporary Productions/ 2,837 $8.50 | $24,115
Chris Fritz & Co., Mem'l. Hall, Kansas City, Kan.,
July 1 .
10| POCO/HOTEL-Ruffino & Vaughn, Concert Hall, 3,000 | $6.50-$8.50 | $22,000*
Birmingham, Ala., June 28
11| ALVIN LEE-John Bauer Concerts, Paramount N.W. 2,486 $8 | $19,895
Seattle, Wa., June 25
12| TRIUMPH/MORNING STAR-Contemporary 3,117 $5.99 | $18,659
Productions/Chris Fritz & Co., Mem'l Hall, Kansas
City, Kan., June 29
13| DEVO-Bill Graham Presents, Civic Center, Santa 1,870 $8-39 | $15,239*
Cruz, Calif., June 28
14| TRIUMPH/AC/DC/MORNING STAR-Contemporary 2,035 $6.50 | $15,172
Productions, Kiet Aud., St. Louis, Mo., July 1
15| GRAHAM PARKER & RUMOUR/RACHEL SWEET-Bill | 1976 | $6.50-$7.50 | $14,036*
Graham Presents, Zellerbach Aud., UC, Berkeley,
Calif., June 27
16| ALVIN LEE-John Bauer Concerts, Paramount 1,994 $8 [ $13,399
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Nashville CBS Rings Up Grosses 51% Above Its Goal

Credit ‘Person To Person’ Campaign

NASHVILLE—A second quarter
marketing analysis indicates CBS
Records here is 51% above financial
goals established at the end of 1978.

Contributing to the picture is a
continuation of the company's “Per-
son To Person™ program, initiated in
the first quarter companywide, and
yielded the Nashville division a 34%
surge in first quarter sales over goals
set in '78 for Nashville product.

Calling for comprehensive mar-
keting, the program entails employ-
ment of strategically placed radio
time buys and print ads coupled
with strongly visual point of pur-
chase materials.

L.A. Tree:
300 Show Up

LOS ANGELES--More than 300
invited industry guests crowded into
Chasen’s here Thursday (28) to par-
ticipate in a celebration to honor the
official opening of Tree Inter-
national’s new Hollywood offices.

The reception offered the oppor-
tunity for Joe D’Imperio, president
of Tree's West Coast division, to
meet various executives and key
members from the Los Angeles mu-
sic, film and television industry and
discuss Tree's forthcoming role in
the California recording commu-
nity.

Hosting the gala event were Jack
Stapp. Tree’s chairman of the board
and chief executive officer: Buddy
Killen. president: Don Gant, vice
president. and Donna Hilley, vice
president.

Also in for the occasion were the

Nashville-based protessional staft of

Tree International: songwriters Don
Cook. Hank Cockran and Red Lane
and artist Merle Haggard.

Officials of the huge publishing
enterprise expect the establishment
of the new West Coast division to
provide increased demand for Tree
material and product. as well as a
chance to develop contacts in lucra-
tive pop and film recording markets.

D'Imperio is the former president
of Rose Garden Ltd. and RCA Rec-
ords.

“What we have achieved is suc-
cess based upon plans developed for
the year, and we're superseding
them for a lot of reasons.” explains
Roy Wunsch, CBS’ locally-based di-
rector of marketing.

“We haven't had unpredictable
explosions occur. What has occurred
are predictable things that we felt,
by applying the right promotion and
marketing expertise to, would de-
velop. We've been fortunate, and
there has been a lot of energy ex-
pended not only by the Nashville
staff but also by the national staff.

“We superseded anticipated fig-
ures on artists that have become stal-
warts of the labels.” For example,
Johnny Paycheck and his “Armed
And Crazy™ LP on Epic. “The same
thing happened on Columbia with
Moe Bandy, who is considered tradi-
tional as opposed to artists who are
crossing over and breaking wide
open,” Wunsch adds.

“With Bandy, we focused in on
what his appeal was and tried to
spread that. We didn’t try to leave
the audience, we just tried to expand
on that audience.”

Other successes include the cou-

Public Shows Set
At Stagedoor Room

NASHVILLE-Bill Anderson
and the Po’ Folks Band and Royce
and Jeannie Kendall are utilizing
the Opryland Hotel's Stagedoor
Lounge for Nashville performances
this month.

The lounge in the past has played
host to various record label show-
cases and benefit programs for the
Nashville chapter of the National
Academy of Recording Arts and Sci-
ences. However. Anderson’s and the
Kendalls' appearances are the first
to make use of the facility for public
performances.

Anderson. who appeared Thurs-
day (5) for two shows, preceded his
engagement with same day perform-
ances at Opryland. US.A. The
Kendalls are slated to appear July 25
for two shows.
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By SALLY HINKLE

pling of Willie Nelson and Leon
Russell for the LP, “One For The
Road,” which CBS anticipated to
ship gold and did. The goal now is
platinum. Rising above anticipated
developing artist’s sales figures on
Columbia is Janie Fricke, who has
surpassed CBS projections within
the last three months.

Joe Stampley, on Epic. has scored
within the last six months with top
10 and top five singles. A&r found
the right chemistry with Billy Sherr-
ill producing, and his album sales
have gathered the same steam.

A new signing on Epic is Johnny
Rodriquez. Although CBS didn't
anticipate a Rodriquez when plan-
ning sales goals, he has come
through in a strong fashion. And of
course Tammy Wynette is a main-
stay of the Epic roster.

“We're refining what we've done
in the areas of promotion.” notes
Wunsch. “We're reacting much
quicker to singles and we're elimi-
nating wasted advertising dollars
and going in for the kill as far as
what consumers respond to in print,
radio and television.”

.
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SHOO BOP—Well-known rock’n’roll zanies Sha Na Na instruct guests Con-

Other artists include Charly
McClain. Freddy Fender. a new
signing through Starflight Records.
and David Allan Coe.

Notes Wunsch: “All these artists
have been on tour in the last six
months helping to support their al-
bum product. We started out a
couple of years ago with an artist de-
velopment department, headed by
Mary Ann McCready. who has
worked with the artists as well as
their agencies in converting their
concepts so that they realize that
they have to be on the road within
69-90 days of the release of the al-
bum to support the airplay and ac-
tual placement of the album.

“In addition is tv exposure, which
has also contributed significantly.
We've got more exposure on more of
our artists than we ever hoped to
have this soon.”

Among the artists who have made
numerous tv appearances in the sec-
ond quarter are Lynn Anderson.
Willie Nelson, Bobby Bare, Johnny
Duncan, Charly McClain, Johnny
Paycheck, Marty Robbins, George
Jones. Mickey Gilley, Freddy

way Twitty, left, and Barbara Mandrell, right, on how it fit into the group.
The two MCA recording artists filmed separate airings.

A Little Business, a Little
Pleasure At WB’s Parley

NASHVILLE -Combining busi-
ness with pleasure, the Warner Bros.
Records country division held a
mid-year corporate conference in
Key West. Fla.. June 15-16.

Designed as a session to deter-
mine the label’s third and fourth
quarter goals for its country oper-
ation, the two-day meetings also
placed increased emphasis on devel-
oping album-sclling artists.

Topics of discussion among WB
key country personnel who flew in
from both coasts included tuture
coordination of promotion. public-
ity and sales concurrent with indi-
vidual album releases. tied-in with
artists’ road appearances. retail ac-
counts, in-store promotions and ra-
dio advertising.

Concentrated effort is being di-
rected toward the newest country
LPs from the label: The Bellamy
Brothers’ “The Two And Only™ and
T.G. Sheppard’s % Lonely.” The
Bellamy album contains the duo’s
hit record. “If I Said You Had A
Beautiful Body Would You Hold It
Against Me.” which is Warner Bros.’
first country crossover single todate,
while the Sheppard release features
his top-10song, "You Feel Good All
Over,” along with the followup.,
“Last Cheater’s Waltz,” tagged with
a Wednesday (11) issue date.

Also singled out for discussion
were such current albums by Warner

country artists as Emmylou Harris.
Con Hunley. Rex Allen, Jr. and
Margo Smith.

Underscoring the effective usage
of radio stations in a promotional
campaign was the success of Buck
Owens, whose caretully-coordinated
personal appearances in key na-
tional radio markets helped boost
his latest single. “Play Together
Again, Again™ to number 11 on the
Billboard Country Singles chart.

The staft conterence also focused
label attention on the development
of support programs for Big Al
Downing, Warner's newest addition
to its country roster.

Attending the Florida mectings
were Andy Wickham, Warner Bros.
vice president. country division: Bob
Kirsch. general manager. country:
Robin Rothman, product manager,
Warner Bros. Burbank: Mark Mait-
land. singles sales manager: Pat
McCoy. promotion, Warner Bros.
Burbank: Norro Wilson. a&r direc-
tor. country.

Also: Stan Byrd. national country
promotion: Sam Cerami, national
country sales: Bonnie Rasmussen,
artist relations/publicity, country
division: Bob Doyle, assistant a&r:
as well as Warner Bros. regional
country promotional staft Ann Tant,
Frank Anderson, Mike Sirls and
Dave McClellan. KIP KIRBY

Fender. Tammy Wynette. Moe
Bandy. Joe Stampley. Ronnie
McDowell. Earl Scruggs. Janie
Fricke and Freddy Weller.

Looking ahead to the third quar-
ter. Wunsch indicates the company
will continue its development and
refinement for such slated LP re-
leases by Johnny Cash. Ronnie
McDowell. Barbara Mandrell and
R. C. Bannon. Paycheck, Crystal
Gayle, the Earl Scruggs Revue. Ro-
sanne Cash, George Jones. Willie
Nelson and Raymond Froggett.

From a singles slant the company
also hopes to derive as high a chart-
ing figure as in the second quarter.
Out of 27 singles released in this pe-
riod, 26 scored with chart positions.

Willie Nelson has been a highly
contributable factor in terms of LP
sales as four of his Columbia LPs re-
tain durable strength on Billboard’s
Hot Country LPs chart. including
the “Red Headed Stranger,” a plati-
num effort residing on the charts for
more than 63 weeks: “Stardust.” an-
other platinum effort going strong
for more than 61 weeks: “Willie And
Family Live,” a gold effort ap-
proaching platinum with more than
31| wecks, and “*One For The Road.”
a new entry with four weeks under
the belt.

Montreux:
65 Fly Out

NASHVILLE -An entourage of
more than 65 joined MCA artists
Roy Clark. Barbara Mandrell. the
Oak Ridge Boys and B.B. King
when they lett the US. Thursday (5)
for Montreux. Switzerland.

The performers headlined a first-
time-ever. two-day country and
blues program at the Montreux In-
ternational Jazz Festival Saturday-
Sunday (7-8). Representatives from
the record label and from the Jim
Halsey Co.. Inc., organizers of this
special  three-country tour which
kicks off at Montreux, accompanied
the artists overseas.

At the Oak Ridge Boys™ opening
night show, tapes were made for a
future live LP on the group. pro-
duced by Ron Chancev, MCA vice
president of a&r, Nashville.

Also finalized were plans for a
tape-delayed satellite relay of the
entire Saturday evening perform-
ance to be broadcast to all major
American markets as well as around
the world. Included were such net-
works as Mutual Radio. the Voice of
America and the Armed Forces
syndicated system.

As part of the celebration, MCA
Records feted a gathering of world-
wide press and MCA licensees at a
special yacht luncheon on Lake
Geneva. hosted by label president
Bob Siner and the Halsey Co. Exec-
utive vice president of the Halsey or-
ganization, Diana Pugh. coordi-
nated the arrangements for the more
than 100 invited guests and enter-
tainers,

Radio Luxembourg scheduled an
interview with Clark. Mandrell.
King and the Oaks during their visit
to Montreux, for use in a two-hour
special program about the debut of
country music at the [3th annual
jazz festival.

Following the Swiss dates, Clark,
Mandrell and the Oaks will appear
with Clarence “Gatemouth™ Brown
Thursday (12) at London’s Domin-
ion Theatre. They also appeared
on several tv and radio programs
originating from the U.K. capital
city, including “The Mike Douglas
Show™ which is being telecast from
London this week.
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i # STAR PERFORMER: Singles  gistering greatest proportionatz upward progress this week.
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Country

Revolving Acts Firm For
Country’s Broadway Show

® Continued from page 26
coordinators for “Broadway Opry
*79," are Waylon Jennings, Donna
Fargo, Ronnie Milsap, the Bellamy
Brothers, Conway Twitty, Dottsy,
George Jones, Margo Smith, Louise
Mandrell, Barbara Fairchild, Don
Gibson, Floyd Cramer, Stonewall
Jackson, Ed Bruce and Panny Davis
& the Nashville Brass.

The show, which is slated to run
through Sept. 2, 1979, will feature a
July 30 special benefit performance
for the new John Wayne Memorial
Fund that the producers are estab-
lishing with the New York City divi-
sion of the American Cancer
Society. “We intend to make this
production an annual Broadway
event,” notes Fitzpatrick, “with one
of the initial performances each sea-
son a benefit to the Wayne memorial
fund.”

The concept for the unusual series
came about when Fitzpatrick and
Lynch first learned that the St.
James Theatre would be available
through the summer for leasing.

“We spent three days racking our
brains to come up with something
different we could do, something

that would be a first for Broadway,”
says Fitzpatrick. “On May 24 we hit
on the idea of a revolving series of
country music shows in full stage
setting, and four days later, we were
already lining up the talent.”
“Broadway Opry '79™ will be simul-
cast twice a week over WHN-AM
coupled with one of the most exten-
sive promotional campaigns the sta-
tion has participated in todate.

Top ticket price for the 2%-hour
production will be $17.50, with all
seats scaled throughout the house
and available through usual Broad-
way outlets. The six weekly evening
performances and three daytime
matinees during the engagement
will feature a total of 15 separate sets
of country entertainers in tandem.

Under the creative direction of
Jonas McCord and Fitzpatrick, the
production will boast stage and
lighting design by Paul de Pass and
Michael J. Hotopp, with sound by
Phoenix Audio.

This event will mark Fitzpatrick
and Lynch’s first foray into country
music, although Fitzpatrick is no
stranger to the concert business.

KIP KIRBY

Live Reed: Jerry Reed makes his point during a recent showcase appearance
at Nashville's Exit/In. The show was recorded for an upcoming live RCA al-

bum.

NASHVILLE—-RCA Records
recently expanded upon the oc-
casion of Jerry Reed’s appear-
ance at Nashville’s Exit/In to
tape a live album, secure video-
tape for future promotional
value and gain extra exposure
across Nashville’s airwaves with
a live broadcast over WKDA-
AM.

Reed, whose career has ex-
tended from music into film, will
be blitzing movie and television
screens in August and the early
fall with such projects as “Hot
Stuff.” a Columbia Pictures re-
lease slated for theatres in Au-
gust, and “Concrete Cowboy,” a
# CBS made-for-television movie
filmed in Nashville with an ex-
pected airing this fall.

In addition, Reed will host a tv
special, “Nashville Salutes
America,” which was taped at

APPEARANCE AT EXIT/INN wocomocossg

Reed Covers All Bases

By SALLY HINKLE

posure by slating release for his
LP in August.

His live album project will be
armed with the talents of studio
musicians Grady “Moose™ Mar-
tin on guitar; Bobby Thompson,
banjo/guitar; Kenny Penny, gui-
tar; Paul Cook, drums; Terry
McMillan, harmonica/percus-
sion; Wayne Harrison and Roger
Morris. keyboards; Buddy
Spicher, fiddle/mandolin, and
vocalists Donna Sheridan, Lisa
Silver and Donna McElroy.

Highlights of his project in-
clude an array of Reed ad libs,
recollections and tributes to the
innovative and talents of guitar-
ists Grady Martin and Merle
Travis, while an integration of
material provides new songs, his
current single, “Who Put The
Line In Gasoline?,” the title song
from his movie “Hot Stuff.” plus
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Country LPs.

5| % bt * Star Performer—LPs registering proportionste wpward progress this week.
=| = |43
E E *s TITLE—Artist, Label & Number (Distributing Label)
P! 1| 11| GREATEST HITS—Waylon Jennings, foa auu1surs
2 2 | 31 | THE GAMBLER-Kenny Rogers, United Artists UALA 934-H
ﬁ 3| 10 | BLUE KENTUCKY GIRL—Emmylou Harris, Warner Bros. BSK-3318
| 6| 4| ONE FOR THE ROADWiie Nelson and Leon Russell, coumbia kG 2036064
| 7| 7| LOVEUNE-Eddie Rabbitt, istn oe.181
Y| 8| 4| SREAT BALLS OF FIRE-Dolly Parton, Roa wa 1336
7 4 | 13 | CLASSICS—Kenny Rogers & Dottie West, united Artists UALA 346H
8| 9 4 | IMAGES—Ronnie Milsap, RcA AHL 13346
ﬁ 10 | 10 | THE BEST OF DON WILLIAMS, YOL I1—Don Williams, Mca 303
ﬁ 15 | 14 | THE OAX RIDGE BOYS HAVE ARRIVED, mca av-1135
11| S| 32 | WILLIE AND FAMILY LIVE—Willie Netson, Cotumbia KC 2-35642
12| 12 | 55 | WHEN | DREAM—Crystal Gayle, nited Artists UALA 858 H
13| 11 | 12 | HEART TO HEART—Susie Altanson, Eiektra/Curb 6E 177
14 | 14 | 21 | NEW KIND OF FEELING—Anne Murray, Capitol S 11849
19 | 6 | CROSS WINDS—Conway Twitty, Mca 3086
17 | 8 | MILLION MILE REFLECTIONS—Charfie Daniels Band, €pic JE-35751
23 | 6 | SERVING 190 PROOF—Merle Haggard, mca 3089
16 | 62 | STARDUST-Willie Nelson, Columbia JC 35305
13 | 13 | THE ORIGINALS—The Statler Brothers, Mercury SRM 15016
18 | 77 | TEN YEARS OF GOLD—Kenny Rogers, Umted Artists UA-LA 835H
21 | 43 | EXPRESSIONS—Don Williams, Mca v 1069
22 | 74 | LET'S KEEP IT THAT WAY—Anne Murray, Capitol ST 11743
26 | 35 | ROSE COLORED GLASSES—John Conlee, M Av-1105
24 | 34 | TNT-Tanya Tucker, Mca 3066
25 | 39 | MOODS—Barbara Mandrell, mca av-1088 .
20 | 22 | THE BEST OF BARBARA MANDRELL, mca Av-1119
27 | 33 | PROFILE/BEST OF EMMYLOU HARRIS, Warner Bros. BSK 3258
34 | 3| JUST TAMMY—Tammy Wynette, epc KE 36013
31 | 22 | LEGEND—Poco, MCA Ar-1099
32 | 2| FAMILY TRADITION—Hank Williams Jr., Eiekira/Curb 6E-194
31| 29 | 23 | SWEET MEMORIES—Willie Nelson, Rca AHL1-3243
32| 35| 17 | JUST LIKE REAL PEOPLE, The Kendalls, Ovation OV 1739
33| 30 ( 78 | THE BEST OF THE STATLER BROTHERS, Mercury SRM 1.1037 (Phonogram)
34| 28 | 32 | TOTALLY HOT-Olivia Newton-John, mca 3067
38| 33| 76 | WAYLON & WILLIE-Waylon Jennings & Willie Nelson, Rca AFL 12686
36| 40 | 4 | GREATEST HiTS—Linda Ronstadt, Asyum 6E-106
37| 43 | 57 | ROOM SERVICE—The Oak Ridge Boys, mca 1065
38| 44 | 39 | I'VE ALWAYS BEEN CRAZY—Waylon Jennings, RCA AFL1-2979
39| 45| 15| ITS A CHEATING SITUATION—Moe Bandy, Columbia KC-35779
)i g W THE TWO AND ONLY—Bellamy Brothers, Waroer/Cub 85K.3347
41| 37| 18 | OUR MEMORIES OF ELVIS—Elvis Presley, Rea AqL 13279
42| 46 | 64 smrﬂm% % '..;...2,':..3"" OFF THE RECORD—The Statler Brothers,
43| 49| 3| IF LOVE HAD A FACE—Razzy Bailey, RCA AHL 13391
44| 39| 28 | EVERY WHICH WAY BUT LOOSE—Soundtrack, Elektra 5E-503
45| 36| 17 | JIM ED BROWN AND HELEN CORNELIUS, Rca AHL 13258
46| 38| 10| REFLECTIONS—Gene Watson, Capitol SW-11805
47| 42| 35| LARRY GATLIN'S GREATEST HITS, VOL 1, Monument MG 7628
48| 47 | 64 | REDHEADED STRANGER-—Willie Nelson, Columbia KC 33482
49| 48 | 4 | RODRIGUEZ-Johnny Rodriguez, Epic KE 36014
50| 41| 11| JERRY LEE LEWIS, Eiextra 6E-184

McClain On Hall’s Gotham Bill

the Grand Ole Opry House and
slated for airing in September.
With the occasion of the live
album recording, tentatively en-
titled “Hot Stuff,” RCA plans to
tie-in with Reed’s upcoming ex-

DOPISE

others.

Fanta Sound of Nashville,
which specializes in remote
recordings, was contracted for
the project while Jerry Reed and
Chip Young serve as producers.

iy

NNAARAS

NASHVILLE—Charly McClain
wil open for Tom T. Hall when the
two perform at New York City's
Damrosh Park in Lincoln Center,
Aug. 23, as part of a three-week
series entitled “Lincoln Center Out
Of Doors.”

The series, sponsored by the Ex-
xon Corp., the National Endowment
For the Arts and New York Council
For the Arts and Lincoln Center,
will feature an array of entertain-
ment from the jazz, theatre, opera,
symphony and country field~
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Jackie Moore stands on the
threshold of a brilliant career as
a *1 hitmaker.

And this is the album that's
putting her there.

“I'm on My Way” is one of the
most exciting albums of the disco
age. Produced in Philadelphia
by Bobby Eli, Jackie Moore will
soon be welcome in homes and
aiscos everywhere.

Jackie Moore, “I'm on My Way.”
Including the skyrocketing ***'
hit, “This Time, Baby.” > s

On Columbia Records and
Tapes.

®Produced by Bobby Eli.
"Columbia, @@ are trademarks of CBS Inc. © 1979 CBS Inc
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These are best selling middie-of-the-road singles compiled from
radio statien air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

Billboard SPECIAL SURVEY For Week Ending 7/14/79

-

[ e L o <
8 o o ~ o o - w ~ — <

21
2
23
24
25
26
27
28

29

3l
32
33

35

36
37

38
39

4
2
3
“
5
4%
Iy

49

0 00 N N s W N

2

e ~N O W

13
12

14
17
16
19
11

15
21

23
18
27
35
3l
2
24
26

28
39

—
~

U!@U!gmﬂ"wﬂ"@“h“

10

12
12
16

18

w

W NN NN Y e e NN

LEAD ME ON

Maxine Nightingale, Windsong 11530 (RCA) (Almo, ASCAP)
SHADOWS. IN THE MOONLIGHT

Anne Mursay, Capitol 4716 (Chappell, ASCAP/Tri-Chappell, SESAC)
SHE BEL:EVES IN ME

Kemmy Rogers, United Artists 1273 (Angel Wing, ASCAP)
MORNING DANCE

Spyro Gy a, Infinity 50 011 (MCA) (Harlem Music/Crosseyed Bear, BMI)
SINCE ! DON'T HAVE YOU

Art Garfunkel, Columbia 3-10999 (Bonnyvi
MAMA CAN'T BUY YOU I.OVE
Elton Jahn, (Mighty Three, BMI) MCA 41042
UP ON THE ROOF

James Taylor, Columbra 3-11005 (Screen Gems-EMI. BM1)
WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN

Or. Hook, Capitol 4705 (Deb Dave, BMI}

HEART OF THE NIGHT

Poco, MCA 41023 (Tarantual, ASCAP)

MAIN EVENT

Barbra Streisand, Columbia 3-11008 (Primus Artists/Diana/Rick’s, BMI)
I'LL NEVER LOVE THIS WAY AGAIN

Dionne Warwick, Arista 419 (Irving, BMI)

SAY MAYBE

Neil Diamond, Columbia 3-10945 (Stonebridge, ASCAP)

DO IT OR DIE

Atlanta Rhythm Section, (LOW-Sal, BMi). Polydor/BGO 14568
DIFFERENT WORLDS

Maureen McGovern, Warner/Curb 8835 (Bruin, BM:)

YOU'RE THE ONLY ONE

Daily Parton, (Unichappell/Begonia/Fedora, BMI), RCA 11577
SUSPICIONS

Eadie Rabbitt, (DebDave/Briarpatch, BMI), Elektra 46053

JUST WHEN | NEEDED YOU MOST

Randy Vanwarmer, Bearsville 0334 (Fourth Floor, ASCAP)

DAYS GONE DOWN

Gerry Rafferty, (Gerry Rafferty, PRS), United Art:sts 1298
MINUTE BY MINUTE

Doobie Brothers, Warner Bros. 8828 (Snug. BML/Loresta, ASCAP)
| KNOW A HEARTACHE WHEN | SEE ONE

Jennifer Warnes, (Chappell, ASCAP/Unichappell,
BMI/Tri-Chappell, SESAC), Arista 0430

SAD EYES

Robert john, EMI-America 8015 (Careers, BMI)

YOU TAKE MY BREATH AWAY

Rex Smith, Columbia 3-10908 (Laughing Willow. ASCAP)

CHUCK E'S IN LOVE

Rickie Lee Jones, Warner Bros. 8825 (Easy Money, ASCAP)

RISE

Herb Alpert, A&M 2151 (Aimo/Badazz, ASCAP)

YOU CAN'T CHANGE THAT

Raydio, Arista 0399 (Raydiola, ASCAP)

HONESTY

Billy Joel, Columbia 3-10959 (impulsive/Apnl, ASCAP)

DEEPER THAN THE NiGHT

Olivia Newton-John, MCA 41009 (Braintree/Snow, BMI)
REUNITED

Peaches & Herb, Polydor/MVP 14547

(Perren-Vibes, ASCAP)

LOVE IS THE ANSWER

England Dan & John Ford Coley, Big Tree 16131 (Earmark/Fiction, BMI)
IF YOU REMEMBER ME

Chnis Thompson, Planet 45904 (Elektra/Asylum)

(Chappell/Red Bullet, ASCAP/Unichappel/Begonia Melodies. BM1)
PIECES OF APRIL

David Loggins, (Leeds/Bibo, ASCAP), Epic 8-50711

SAIL AWAY

Oak Ridge Boys, MCA 12463 (Tree, BM1)

LOVE YOU INSIDE OUT

Bee Gees, RSO 925 (Stigwood/Unichappell, BMI)

WE ARE FAMILY

Sister Sledge, Cotillion 44251 (Atlantic) (Chic, BM1)

GIVE A LITTLE

Nicolette Larson, Warner Bros. 8851

(Street Light, ASCAP/Ayn Animus, BMI)

WHEN | DREAM

Crystal Gayle, United Artists 1288 (Jando, ASCAP)

AFTER THE LOVE HAS GONE

, ASCAP)

Earth, Wind & Fire, Arc 3-11033 (Calumbia) (Ninth/Garden Rake/Irving/Foster

Frees, BMI/Bobette, ASCAP)

(If Loving You Is Wrong) | DON'T WANT TO BE RIGHT
Barbara Mandrell, MCA 12451 (East Memphis/Klondike, BMI)
GET USED TO IT

Roger Voudouris, Warner Bros. 8762 (See This House, ASCAP/Spikes, BMI)
ALL THINGS ARE POSSIBLE

Dan Peek, Lamb & Lion 814 (Word)

(Christian Soldier, ASCAP/Home Sweet Home, BMI)

DOES YOUR MOTHER KNOW

Abba, Atlantic 3574 (Countless, BMI)

SWEETS FOR MY SWEET

Tony Orlando, Casablanca 991 (Rightsong/Trio, BMI)

A MUCH, MUCH GREATER LOVE

Engelbert Humperdinck, Epic 850732 (Silver Blue, ASCAP)
LOVE COMES TO EVERYONE

George Harrison, Dark Horse 8844 (Ganga, BMI)

DANCE AWAY

Roxy Music, Atco 7100 (E.G.. BMI)

AMANDA

Waylon Jennings, (Gold Dust, EMI), RCA 11596

GARDEN SONG

John Denver, RCA 11637 (High Road/Cherry Lane, ASCAP)
GOLD

John Stewart, RSO 931 (Bugle/Stigwood/Unichappell, BMI)
MAKIN' IT

David Naughton, RSO 916 (Trajor, ASCAP)

SHINE A LITTLE LOVE

Electric Light Orchestra, Jet 5057 (CBS) (Jet, BMI)

Classical

MUSIC PERSONNEL CONFERENCE =

D|g|ta| System Keys Conclave

CHICAGO—The preview of a
new radio opera by Eric Salzman
and a playback demonstration of the
Soundstream digital recording sys-
tem will highlight this year's Music
Personnet Conference.

The annual forum of music direc-
tors of non-commercial radio sta-
tions—most with classical formats—
will bring broadcasters to Ann Ar-
bor, Mich., this year. Host station
WUOM-FM of the Univ. of Mich-
igan, will oversee three days of panel
discussion, demonstrations, and
business meetings, Thursday
through Sunday (19-22).

Among the high points is expected
to be a demonstration of Sound-
stream digital recording equipment,
Sunday (22).

Composer Eric Salzman will in-
troduce a new opera written for
NPR radio. Friday (20). Salzman
also will take part in a panel discus-
sion on scripting and program notes,
earlier in the day.

Representatives of WUOM-FM
are planning on more than 100 at-
tendees in addition to guests from
record companies and radio syndi-
cation firms.

Another schedule highlight will
be a presentation by Frank Man-
kiewicz, NPR president, at Friday’s
luncheon.

According to Marian Naessens,
one of the conference coordinators,
attendance will be up over last year's
meeting which took place in Seattle.

Naessens says several representa-
tives of commercial stations will be
on hand, as MPC works to bridge
differences that have arisen between
commercial and non-commercial ra-
dio spheres.

Until three seasons ago both fac-
tions met jointly under auspices of
the Concert Music Broadcasters
Assn.

Intensification of the Concert
Broadcasters emphasis on sales and
marketing techniques for classical
stations led to the reactivization of
the Music Personnel Conference.

With the Concert Music Broad-
casters Assn. continuing to hone
business strategies, it’s today be-
lieved that the conference can be-
come a forum for programming is-
sues involving the full classical radio
spectrum.

“They were separated in the past.
but there’s a move to bring them
back together,” explained Naessens.

Norm Pelligrini, program director
of WFMT-FM, Chicago, and Bob
Conrad. program director at Cleve-

Classical
Notes

Louis Sudler, chairman emeritus of the Or-
chestral Assn.—the Chicago Symphony's parent
body—and administrator of the Sudler Founda-
tion for the Musical Arts, has created a new
award to be presented annually to symphony or-
chestra managers. First recipient of the Sudler
Award is John Edwards of the Chicago Sym-
phony, who was honored at the recent American
Symphony Orchestra League conference.

CRI Records, which never deletes an album,
issued its 300th LP in June—a recording of flute
music by composers Otto Luening, Robert Dick,
Chester Biscardi and Eugene Lee. Guitarist Alex-
andre Lagoya will record six albums under a new
three-year exclusive pact with CBS. It's Lagoya's
first affiliation with the label.

Varese-Sarabande has released its first batch
of Urania label reissues including the only avail-
able recording of the “Concerto Gregoriano” for
violin of Respighi. ALAN PENCHANSKY

By ALAN PENCHANSKY

land’s WCLV-FM, number among
commercial station reps planning to
attend.

Overwhelming majority of sta-
tions to be represented are part of
the NPR network. Almost ali sta-
lions broadcast in FM as well.

Saturday afternoon sessions will
be devoted largely to NPR matters,
with update report from Ann Blon-
stein, satellite planning manager. on
the NPR satellite network.

This will be followed by a preview
of NPR’s fall programming lineup
to be presented by Fred Calland,
Kaaren Hushagen and Jeth Mill.

The Saturday morning sessions
will provide a forum for radio syndi-
cation and for the several classical
label reps expected to be on hand.

Jazz programming and live studio
origination also will be discussed in
Saturday sessions.

Friday sessions will be devoted to
what Naessens describes as “facets

Mobile Soon

of critical listening™ and “‘upgrading
what you say over the air and pres-
entation of program notes.” Panel-
ists will include Michael Steinberg,
Boston Symphony director of publi-
cations, composer-author Eric Salz-
man, WFMT's Pelligrini, Alan Lin-
kowski, WFCR-FM, Ambherst,
Mass., and Don Wirtz, KUOW-FM,
Seattle.

The new Salzman opera will be
premiered on Friday night with a
Saturday night Detroit Symphony
concert on the itinerary.

Broadcasters will be able to hear
playback of master tape recordings
made on the Soundstream digital
recording system, Sunday morning.

The machine will be brought to
the conference direct from recording
sessions held earlier this week in St.
Louis.

All events will take place in Ann
Arbor’s Campus Inn and in the stu-
dios of WUOM-FM.

Will Boast

Its 1st Classical Station

CHICAGO—Mobile, Ala.. radio
listeners are counting the days un-
til the area’s first full-time classical
station goes on the air.

The new station. 100.000-watt
WHIL-FM. will be an NPR affiliate.
non-commercial operation.

Engineers are working on last
minute technical details and the sta-
tion could begin broadcasting in late
July. A July 4 target air date had to
be pushed back. explains Marty
Schneider. program director.

Schneider, who is the chief execu-
tive of the Music Personnel Confer-
ence. professional association of
non-commercial radio program-
mers, formerly served as program di-
rector of WQED-FM. NPR affiliate
station in Pittsburgh.

General manager of the Mobile
station is Joseph A. Martin. who
comes from the South Carolina ra-
dio network.

When it powers up. the new sta-
tion will be heard within an 85-mile
circumference, according to Schnei-
der. Programming will include all
major orchestras in syndication and
live announcer broadcasts of com-
mercial disks.

French Acclaim
Maazel Talent

PARIS—World-traveling conduc-
tor Lorin Maazel stopped off here to
receive France’s Sept D'Or Award,
the local television "Emmy.” for his
services to music on television.

He is a regular guest on France’s
Channel 2. conducting the French
National Orchestra in a series of
Becthoven concerts. telecast live
through most of Europe. His recent
performance of “Missa Solemnis.”
live from Notre Dame Cathedral
was particularly successful in ratings
terms.

The award follows a 3%-hour trib-
ute to Maazel on French tv, a special
“Grand Echiquier.” including a film
profile of his career. and music from
international names such as Serge
Lama, Stephana Grappelli. opera
singer Katia Ricciarelli and the con-
ductor’s concert pianist wife Israela
Maazel.

Maazel returns to Europe in Sep-
tember to lead the Cleveland Sym-
phony Orchestra on a 20-concert
tour through nine countries.

Schneider, terming it "a new fine
arts radio station for the Gulf
Coast,” says Pensacola. Biloxi and
the outer fringes of New Orleans will

fall within the reach of the 100.000-

watt signal.

Reportedly. only one other Mo-
bile station serves the classical listen-
ership, devoting a smattering of its
airtime to classics.

Funding for WHIL comes from
Corp. for Public Broadcasting.
HEW, local contributors and Mo-
bile's Springhill College. Studios. to
be constructed by the college. will be
located within the school of commu-
nications.

About $10.000 has been spent to
build up a 4.000-5.000 disk library.
Several hundred disks additionally
were donated by Classics Inter-
national.

About $15.000 has gone for syndi-
cated classical programming.

“Eventually we hope to do live
programming and try to record con-
certs here in the Mobile area.” ex-
plains Schneider.

Classical programming reportedly
is in demand, and there has been
good public support for the station
even in advance of airing.

"It seems like they want it”
Schneider relates. "There seems to
be a big cry for it.”

DON'T
BE
VICTIMIZED

by the house piano...

DEMAND

to tour with
German Steinways,
Bosendorfers, Yamahas
and All Electric
Keyboards from...

ProPiano

S.F. a15/6211210
LA, 213/852-1400
N.Y. 212/662.8226
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L.A. Based Aphex Expands
Line, Staff And Licensees

LOS ANGELES—Aphex Sys-
tems. Ltd.. the firm that introduced
the Aphex Aural Exciter here three
years ago, has expanded its product

line, its staff and its foreign licensees.

Three new Aphex licensces in-
clude Aphex laly. formed by M.
Bauer & Co. of Bologna: Aphex
Norway. formed by Stig Wangberg
of Oslo, and Aphex Mid-Atlantic.
formed by No Evil Multimedia, a
record studio and production house
based in Washington, D.C.

Buy Direct From
Manufacturer...

PINCH ROLLS

&
PRESSURE
PADS

NORELCO
BONES

Standard
Sizes in Stock

o Pinch Rolls - Silicone or
SBR Rubber

® Pressure Pads — Four Lb.
Density Foam Heat Tested

o Specials Made To Order
* Norelco Boxes

o Teflon* Washers and Mylar
Rings in Stock

*Du Pont Trademark

TROY HILLS

MANUFACTURING CORP

JOYCE

MOLDING CORP.

501 DIVISION ST » BOONTON, N.J. 07005
phone: 201-334-2020

William Westerfield joins the firm
as vice president of engincering. He
was formerly chief engineer and
production manager of Rectilinear
Research Corp.

Additionally, Wendy Germain
has been named director of inter-
national operations and will coordi-
nate the activities of Aphex's 23
worldwide licensees: engincer Har-
vey Rubens, co-inventor of a
recently patented voltage control an-
nenuator, has joined the company as
applications engincer for the VCA:
Barbara Levison joins as production
manager of Aphex Systems, and
Virginia West joins Aphex West as
account executive.

Expansion, according to Marvin
Cacsar. president of Aphex Systems
Ltd..is due to positive reaction to the
recently introduced B&B Audio (a
division of Aphex) 1537 VCA, volt-
age controlled attenuator, which is
marketed worldwide on an exclusive
basis by Aphex.

This universal electronic gain con-
trol has already been used in record-
ing consoles by Solid State Logic,
Ltd.. and Automated Processes. Inc.,
according to Caesar.

Other B&B pro audio products
meeting with positive reaction. ac-
cording to Caesar. are the B&B Au-
dio OAS-24 Grouper. the B&B
EQF-2 cqualizer, and the B&B CX-
1 compressor/expander.

The Aphex Aural Exciter. the
firm’s original sound c¢nhancing
product continues to be used in the
recording studio, adds Caesar. Cur-
rent chart albums using the device
include LPs by the Bee Gees. Rod
Stewart, the Cars. James Taylor.
Queen. Olivia Newton-John, Donna
Summer, Journey. Dire Straits and
the Village People.

Caesar also indicates that Aphex
is currently exploring consumer au-
dio applications of the Aphex, com-
parable to the Dolby/cassette deck
arrangement,

The device was recently granted a
patent by the U.S. Patent Office. the
first psychoacoustic device so recog-
nized. claims Aphex.

The patent is the exclusive right to
make. use and sell both the appa-
ratus and the method described in
the claims. The patent holder, ITX
Corp. of California. recently filed
suit against the EXR Corp. and A
Square Studios Corp. of Michigan
for patent infringement,

Blank Tape |
- UK. Sales |

‘Below 1976

By PETER JONES

LONDON--More than half the
value of cassette sales in the U.K. in
1978 came from blank tape. But in
unit terms, the 19.6 million prere-
corded cassettes sold are dramati-
cally outnumbered by 33 million
blank cassettes.

Even so, the blank tape total is
some 3 million units lower than in
the boom sales year of 1976.

These figures emerge from a sur-
vey of the UK. tape market by the
Economist Intelligence Unit. A sta-
tistical and interpretive summary.

The report indicates that more
than 50% of the blank tape custom-
ers know they are technically in-
fringing copyright by home record-
ing practices.

(Continued on page 82)

Tape/Audio/ Video

Billboard photo by Nina Stern

SPEAKER TALK—Film star Candy Clark, center, listens as JBL's Bill Robinson, manager of marketing operations, de-

scribes the company’s speaker line to her. The actress visited the Northridge, Ca., speaker manufacturer in conjunc-

tion with the JBL/Lucasfilm Ltd./Universal co-promotion centering around the film **More American Graffiti.”’ Shelley
Bobrick, promotion coordinator for Lucasfiim Ltd., looks on.

SOUND ADVICE IN FLA.
College Grads Build Successful
Hi Fi Retail Chain In 5 Years

MIAMI-Five vears ago four
young college graduates opened
their first Sound Advice hi fistore in
ncarby Ft. Lauderdale.

Today. Seund Advice encom-
passes a chain of seven, with five
stores in the Miami/Ft. Lauderdale
area and two in the Tampa Bay area.
and has become one of the most suc-
cessful and innovative regional, in-
dependent audio chains in the U.S.

One clever twist is an outlet in
Tampa whose outside actually re-
sembles a huge component audio re-
ceiver complete with knobs and
dials.

More stores are on the drawing
boards, according to one principal.
Joe Piccirilli. The other three part-
ners include Mark Phillips, Greg
Sturgis and Michael Blumberg. All
met at the Univ. of Michigan in their
1966 treshman year and have been
together as friends and business as-
sociates ever since.

With degrees in engineering. busi-
ness and history. the four plunged
for two years into the hi fi business
as management trainees with the
New England-based Tech Hi Fi
chain. Afterwards they headed to
South Florida, an area they felt they
could make a go of it as a retail au-
dio business.

I think one of the factors of our
success is that there are four of us
who are students of the business. We
not only enjoy audio and videco
equipment, but we also enjoy the
business aspects.” says Piccirilli.

“We try to stay on top of what's
happening in ourindustry and study
the marketing techniques that are
available. The fact that there are
four of us allows each to specialize in
certain areas.”

Piccirilli specializes in products
and he spends most of his time re-
searching products and inventory-
ing; Philips’ area is marketing and
he’s very much involved in advertis-
ing, keeping abreast of what's going
on in the advertising world.

Blumberg,is-in.charge of the fi-

By SARA LANE

nancial aspects and keeps a tight
rein on the financial areas of the
business, and Sturgis interests lie in
new store acquisition and construc-
tion, real estate development and
general operations.

I think another key to our success
is that we're willing to take a chance
in trying new marketing tech-
niques.” Piccirilli explains, “"And we
pride ourselves in introducing new
products: products that consumers
haven't heard of or been exposed
10.”

Sound Advice caters to a broader
market than the usual audio/video
store.

“Initially. many dealers.” says Pic-
cirilli, “*were catering to people who
knew video and that's about 8%-10%
of the market. The other 90% has
been virtually untapped. and we try
to reach everyone. Customers are
usually insecure when they walk
into an audio store. They are afraid
of being high pressured into buying
something they don’t want or can’t
afford since they don’t know much
about audio systems. They realize
the stuff is expensive and they are
afraid they're going to be sold a lot
of junk.”

In order to allay the consumer’s
cars. Sound Advice spends a great
deal of time and thoughtin planning
cach store. striving for a relaxed at-
mosphere where the customer will
feel at case. Much time and money is
spent in training sales personnel to
make sure they're in tunc with what
the customer needs and wants and
what benefits he wants to derive
from his audio system.

“We feel from the equipment
we're offering, we can offer higher
equipment at lower prices because
our structure lends itself thusly.”
Piccirilli states.

A department store like J.C. Pen-
neys, for instance. builds all its own
equipment and has certain profit
margins it has to meet. By research-
ing, we can put together very high
quality systems and we pride our-
selves by offering the best value on
every price we sell.

Last year one of Piccirilli’s “prize
packages™ was one which sold for
$239 and it took 6% months of re-
scarch to put it together, finding a
package that would be consistent
with the Sound Advice image and

(Continued on page 44)

RAMSA SERIES GROWING

Matsushita Introduces 22 Components

TOKYO-—Matsushita Communi-
cations. Inc. is throwing down the
gauntlet at the feet of overseas man-
ufacturers who have traditionaily
dominated the professional audio
market here.

It has introduced a total of 22
components ranging from micro-
phones to speakers in what it has
called the RAMSA scries. Further
introductions are slated for the fall.
The company hopes to increase its
share from 10% to 30% in what is
considered a $25 million market.

Matsushita is hoping that the in-
troductions will hit the right note in

a market it projects will see a tenfold
growth in five years’ time to $250
million.

It points to the booming construc-
tion of culture halls, gymnasiums
and community centers, the increas-
ing sophistication of hotels and res-
taurants and improvements being
undertaken to concert halls nation-
wide as the factors behind the pro-
jected expansion.

Among new components are the
WR-9324 24-channel input and 8-
channel output audio mixer and the
WS-90 speakers with twin radial
horns.
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Hi Fi Retail Chain Becomes Successful In Only 5 Years

® Coantinued from page 42
one which could be sold at an af-
fordable price point.

“Weused a Nikko receiver. a BSR

turntable and a pair of’ Accusonic |
speakers and did very well with it.”
Piccirilli comments.

Another reason Sound Advice

-
N =g L

Receiver Store: The flagship Tampa store of the Sound Advice hi i chain in
Florida resembles a large component receiver.
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stores are doing so well is that they
do not try to appeal to everyone.” he
adds.

“We recognize our position in the
marketplace and are not trying to be
all things to all people. Our market is
basically someone who is interested
in quality atany price. one who's in-
terested in good music. and really
derives great satisfaction from his
system.

“It's someone who reaily wants a
good music system. doesn’t want to
be ripped off, wants to have some-
one talk to him about what's hap-
pening in the audio world and one
who wants the right kind of hi fi with
extensive warranties, above and be-
yond manufacturers guarantces.
That’s our customer.”

Sound Advice principals believe
in heavy advertising and one of their
first ad headlines was “I didn’t know
a tweeter from a canary until 1 got
some Sound Advice”—a catchy
phrase which piqued the consumer’s
interest. Most advertising dollars are
spenton tv with radio second. News-
papers are only used for special
events or sales.

“We sort of pioneered tv advertis-
ing for the audio industry.” Piccirilli

Berlin To Host
"79 International
Radio/TV Expo

BERLIN-—-With product on show
from around 450 companies and
more than 20 different countries, the
1979 Berlin International Radio and
TV Exhibition set to begin Aug. 24
and end Sept. 2 looks to be the big-
gest event of its kind yet staged in
West Germany.

It is housed in the International
Congress Center here, said to be the
biggest and most modern conven-
tion base in Europe. Countries in-
volved include: the US., UK, Aus-
tria, Canada, West Germany,
Hungary, India, Japan, the Nether-
lands, Sweden, Switzerland, Sing-
apore, South Korea and Taiwan.

12 U.K. manufacturers are com-
bining to present their products on a
joint stand organized by the Board
of Trade.

Emphasis is being placed on the
television set as purveyor of hard-
fact information, with demonstra-
tions from Videotext and Bilds-
chirmtext, U.K. contribution View-
data and the French arm Antippe.
And “Video Shop” has been set up
this year to acquaint dealers, break-
ing new ground with the fast-ex-
panding video recorder business,
with the latest software and hard-
ware.

The hi fi sector has also taken on
greater significance this year. The
Deutsche High Fidelity Institute is
laying on demonstrations compar-
ing reproductions with original
recordings and it is expected there
will be some 300 new developments
or improvements, including compo-
nents, premiered at the exhibition.

Special participations include: the
German Radio Museum, introduc-
ing two shows, “Radio In Art” and
“Sound Radio In The TV Age;” and
the Hermann-Oberth-Gesellschaft,
covering the satellite field as part of
its involvement with research and
development in space.

Digital recording and other new
technologies are also to be presented.

The exhibition is organized by the
Society for the Promotion of Enter-
tainment Electronics, along with the
AMK Berlin company for exhibi-
tions, fairs and congresses.

continues. “Very few retailers were
using tv or going into their own pro-
duction of tv spots when we started
3% years ago. 1ts paid off very well
in terms of institutional advertising.
Sound Advice has also provided
programs for viewers and has
brought “Superman.”™ “Outer Lim-
its,” “Twilight Zone.” and “The
Prisoner™ to commercial channels in
both Miami and Tampa.

The company also sponsors some
PBS shows including “Monty Py-
thon™ and “Faulty Towers.”

“I’s expensive. but it's worth it. I’

think the community really appre-
ciates our involvement.”

Lines carried by the chain include
Yamaha receivers, Advent and In-
finity loudspeakers in all price
ranges, Tandberg and Denon cas-
sette decks as well as JVC.

Last October Sound Advice
opened a store in Tampa with an ex-
terior facade that resembles a giant
receiver.

“We've done many things in terms
of store design,” notes Piccirilli.
“This one has had more than its
share of acclaim and publicity, and
has won a great deal of acceptance
in the marketplace. We encourage
people to come into our stores, play
with the equipment. We don’t lock
things behind closed doors. We have
signs encouraging people to get the
feel of what’s going on and not to be
intimidated. We want customers to
geta warm feeling by the way a store
is laid out by the presentation of the
equipment, the spaciousness and
comfort.”

CAMEO Names
PR Associates

LOS ANGELES—Cameo, the
Creative Audio & Music Electronics
Organization trade group, has ap-
pointed the Richard Stevens Com-
munications Group of Port Wash-
ington, N.Y., to represent it for
advertising and public relations.

Members in the group now in-
clude: Acoustic Control, AKG Phil-
ips Audio Video, Altec Lansing,
ARP Instruments, Biamp Systems,
BGW, Bose, BSR Corp. (dbx and
Uni-Sync), DiMarzio Musical In-
struments, Electro-Voice, Inc.
(Tapco), Fender Musical Instru-
ments, ITX/APHEX, JBL, Musical
Instrument Corp. of America, MXR
Innovations, Oberheim Electronics,
Peavey Electronics Corp., Phase
Linear, QSC Audio Products, Ro-
land Corp. I U.S., SAE, Sequential
Circuits, Sound Workshop Profes-
sional Audio Products, Inc., Tangent
Systems, TEAC Tascam, VSC Corp.
and Yamaha International. KM
Records is an associate member.

Beyer Switches

HICKSVILLE, N.Y.—The Beyer
Dynamic Co. of Heilbron, West
Germany, is changing its U.S. dis-
tributor and sales program, accord-
ing to Horst Girrbach, international
export manager.

Burns Audiotronics will be oper-
ating as that firm’s exclusive sales
and servicing company. Previously,
Hammond Industries had served
that function.
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HANDS ON—Bob Liftkin, president of Regent Sound Studios, N.Y., explains
the synchronization capabilities of Ampex audio and video recorders to an in-
terested visitor to the Ampex demonstration suite at the recent AES conven-
tion in Los Angeles. Ampex utilized MQS synchronization equipment to sync
an Ampex ATR-100 audio recorder/reproducer and a VPR-2 helical videotape
recorder for a regular series of demonstrations during the show.

Altec Lansing Bares
Its New Pro Lineup

LOS ANGELES—Altec Lansing,
in a continuing effort. according to
the firm. to expand its product base
for professional musicians. has
made available a new pro line of
products.

Included are new clectronics. stu-
dio monitors and a new line of pro-
fessional touring systems called
Stanley Screamers. The products are
available for distribution through a
new franchise which is contracted
through professional music houses,
disco contractors and studio supply
houscs.

Plessey To Distrib
Goodmans Speakers

PLAINVIEW, N.Y —Goodmans
Loudspeakers Lid. of England has
appointed Piesscy Consumer Prod-
ucts here as the U.S. distributor for
its line.

Goodmans manufactures a range
of loudspeakers as well as ampli-
fiers. tuners and integrated compo-
nent systems. Plessey Consumer
Products is responsible for Garrard
turntable sales in the U.S.

Uni-Sync And dbx

Now Consolidated

BLAUVELT. N.Y.—Uni-Sync of
Westlake Village. Calif.. is consoli-
dating its manufacturing and sales
facilities into dbx. Inc.. Newton,
Mass.. according to John Hollunds,
chairman of the board of BSR
(U.S.A) Lud.

Both Uni-Sync and dbx are pro-
fessional sound subsidiaries of BSR.
Uni-Sync will continue to opesate
under its sown brand ‘name with
some of the same management in the
new location.

Show In Osaka

LOS ANGELES-The Japan
Electronies Show has been set for
the city of Osaka Oct. 5-10. It is
sponsored by the Electronic Indus-
trics Assn. of Japan.

New Directory Out

NEW YORK-—The Internationat
Tape Assn.s Spring Source Direc-
tory. listing products. services and
activities of ITA members. is now
available through ITA headquarters
here.

-
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Chinese Display
First High Speed
Duplicating Gear

LOS ANGELES—The first high
speed tape duplicating system is now
fully operational in the People’s Re-
public of China, according to Cetec
Gauss, a major supplier to the pro-
fessional audio business here.

The system is the result of one
year’s ncgotiation with Westrex
Company. Asia. the agents for Cetec
Gauss equipment in China and
Hong Kong. and Pacific Audio and
Video Company Lid.

The Gauss system. owned and op-
erated by Pacific Audio and Video
Company Lid.. affiliated with the
Kwong Tung Province Broadcasting
Group in Canton. consists of a vari-
ety of Gauss equipment.

Pacific Audio and Video Com-
pany. Lid.. part of the Chinese
Broadcast Group. is using the Gauss
system for exportation of Chinese
music o Chinese speaking peoples
throughout the world as well as Chi-
nese educational and institutional
duplications for China itself.

Billboard photo by Alan Penchansky

SUPERDISK SALES—John Hess of Audio-Technica, left, writes out some of

the more than 2,300 Telarc audiophile digital disk orders during the recent

Summer CES in Chicago at accommodation prices to record and hi fi dealers.

Top seller in the line distributed by A-T was Stravinsky’s “Firebird” with the
Atlanta Symphony, as more than 650 albums went.

JVC Expands With Audio Division

LOS ANGELES—U.S.JVC Corp.
becomes the newest consumer hi fi
firm to form a professional audio
wing as part of its hi {i division.

Among JVC's pro products are
the M3030 power amplifier at a
$729.95 list. The firm is in the proc-

ess of setting up a professional nct-
work of pro reps around the U.S.
distribute the line 1o pro dealers.
Victo Pactor. former JVC product
manager for the Eastern part of the
U.S.. will head the new division.

The company will support the line
with a sales training program.
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Disco

Dearth Of Superstars Dims Industry Future .
Producer Rather Than Artist Is Star

NEW YORK-There is growing
concern in the discotheque industry.
especially among record label
people. that the continued dearth of
superstars among disco entertainers
could result in a longterm adverse
effect on the entire industry.

Disco music is a strange hybrid
which. in most instances, elevates
the producer, rather than the artist,
to stardom. Among industryites, it is
often referred to as concept of “man-
ufactured™ music. The producer has
an idea. He takes his concept into
the studio. and more often than not,
with the help of an aggregate of stu-
dio musicians, he translates his con-
cept into a musical reality.

The artists are often little more
than convenient vehicles through
which the producer reaches an au-
dience. After the record is released.
if it takes off'in the clubs and that ac-
tion in turn translates into an up-
ward movement on the music charts
and later into record sales. then he
may or may not assemble a group to
project to an expectant public.

This was how the Ritchie Family
came into being. Producer Henri Be-
lolo had an idea for a disco remake
of the old samba evergreen, “Bra-
zil.” Wanting to put it to a “Phila-
delphia™ type sound. the French-
man came to the U.S. and went to
Sigma Sound studios. It was there
that he assembled Cheryl Mason
Jacks, Cassandra Ann Wooten and
Gwendolyn Oliver. all studio
backup singers and created the
Ritchie Family as the vehicle for his
concept. The result was phenom-
enally successful. and the Ritchie
Family was propelled to instant rec-
ognition,

Following this. another innova-
tive French producer, Jacques Mor-
ali, devised an even more ambitious
plan for a concept record. Behind
the idea was the elevation of the ho-
mosexual male to a macho-type im-
age. He teamed with Belolo to put
the idea into production. The Vil-
lage People group was later assem-
bled. and the now-famous “Macho
Man™ was recorded. The rest is in-
dustry history.

ROLLER CRAZE

“Clams on the half-shell and roller
skates . .. roller skates” from “Good
Times" written by Bernard Edwards
und Nils Rodgers for Chic Music.

Chic is the best selling disco band
in America. So this reference to
roller skating in its latest single sug-
gests how strong it feels the connec-
tion between dance music and roller
skating has become.

It is a feeling shared by many.
From Brooklyn, where the roller
disco concept was born, to Califor-
nia, where outdoor skating has been
augmented by recorded music, the
rhythms of popular music and skat-
ing have never been closer.

Just as significant is the impact
roller disco is having outside the
roller rink. Major department stores
are using roller skating models to
display the newest summer fashions.
Skaters in shorts and T-shirts have
been seen competing with cars,
buses, and bikes on major New York
thoroughfares.

What was once a pastime for kids
in elementary schools is now in some
circles considered chic. Even Linda
Ronstadt. the current symbol of
wholesome American beauty, wore
roller skates on the cover of her re-
cent "Back In The 'S.A" .. "nm.

All of which 1$ to verity the

As successful as this concept may
be for the producer. it does little for
the artist. As a result, many groups
created out of the concept mold are

By RADCLIFFE JOE

ill-equipped to face the chalienge of

national and international recogni-
tion when their records catch on
with a music-hungry public.

They either appear and try to fake
their way through their personal ap-
pearance by lip-svnching over re-
corded tracks, or they try to hack it

@7-.-“"‘ 3

Billboard photos by Bonnie Tiegel

Stylish Steps: Individual stylists show off their dancing and skating skills along Ocean Front Wak in Venice, Calif.,
where disco dancing continues to pick up fans from among those skaters gliding along a walkway adjacent to the

Pacific Ocean.

L.A. Skates To Tune Of Disco Drummer

LOS ANGELES-—Roller skaters
along the pathway leading from
Venice, Calif, to Santa Monica,
have a new diversion: disco dancing.

Not content to glide along the
oceanfront pathway, scores of skat-
ers are now stopping along the way
to indulge in dancing. strutting and
simply showing off their skills to
scores of other skaters and passers-
by.
yThe brunt of the action takes
place in Venice, a bohemian section
of this city, where the throbbing
sound of KUTE-FM and KIIS-FM,
the city’s two disco formatted sta-

By NELSON GEORGE

predictions of Ed Chalpin, president
of PTX Productions, who has
worked as a liaison between the
Roller Skating Rinks Operators
Assn. of America and the recording
industry. Last March Chalpin pro-
posed that “roller disco would pro-
pel the rinks into the music market.”

“There are 5,000 rinks in the
country offering an average of three
uninterrupted hours of music per
day when the skaters are at a high
emotional peak.” At that time Chal-
pin cited several companies (Cream,
EMI, Casablanca, Polydor) as being
interested in using roller rinks as a
marketing tool.

Now a few short months later. evi-
dence of this record industry interest
is quite apparent. A case in point is
the Skate Junction rink in West Co-
vina, Calif.

The rink recently expanded its
regular Wednesday night roller
disco programming from three
hours to an entire evening that fea-
tures contemporary music. The idea
is to tie-in the skating activities with
newly released product. Adding a
different and potentially significant
angle to this promotion is that the
new product sometimes has little or
no disco appeal.

The new Electric Light Orchestra

By ELIOT TIEGEL
tions is the propulsion/inspiration
for the dancers.

Many of the skaters carry large
portable radio/cassette player com-
binations which boom out and com-
pete with the ragtag folk singers and
rock guitarists who often play for
coins along Ocean Front Walk, a
street which runs parallel to the
skate/bicycle path.

It’s easy to find the disco roller
skaters: look for a large crowd near
Windward Ave.. the focal point for
the dancing activity, There to the
sound of these two radio stations
plus cassette tapes. the latest disco

From N.Y. To Calif. Disco And
Skating Are Traveling Together

album “Discovery™ and the Beach
Boys’ “L.A. Lights” album, both re-
leased by CBS Records, have had
nights at Skate Junction. Albums
and 45 r.p.m. records have been
given away by CBS. Also West Co-
vina’s Tower Records outlet pro-
motes these roller disco nights.

Atlantic’s Abba and Casablanca’s
Patrick Juvet were the focus of “The
Swedes Are Coming” promotion
that played on the Swedish back-
ground of both acts. Mixing Abba’s
Euro-pop sound with Juvet's more
Mainstream disco approach is part
of the Skate Junction’s plan to reach
a cross section of youthful record
buyers.

Bands that fit a more traditional
disco format like Chic, K.C. & the
Sunshine Band, and Earth, Wind &
Fire, are also scheduled for roller
disco nights supported by their
record labels.

The idea of producing a record
that would cater directly to the skate
audience is being toyed with by
record companies and independent
entrepreneurs. In two cases this has,
in fact, gone past the idea stage.

Chalpin’s PTX Productions has
been marketing a record called “The
Disco Dip™ among deejays at roller

(Continued on page 65)

tunes can be heard as solo dancers as
well as groups of people following in
the same format systematically
weave in and out of slickly polished
routines.

Some of the skaters also use head-
phone radios for their musical inspi-
ration. And the sight of them niov-
ing gracefully past sideline watchers
as they mouth the words of songs
which only they can hear often pro-
duces a comical moment.

But for the other people intent on
being “in” with the latest craze
roller disco dancng—it’s all very se-
rious business.

live and fail to re-create onstage the
excitement their carefully studio
manufactured sound projects on
record.

The Village People is one of the
rare exceptions. not necessarily be-
cause they are great singers. but be-
cause they are outstanding show-
men. Their flair. their outrageously
camp costumes and the obvious and
timely message they deliver all meld
to make them a phenomenally mar-
ketable product . . . the so-so critical
reception their recent appearance at
New York's Madison Square Gar-
den notwithstanding.

With the exception of the Village
People. Donna Summer and Chic
are the only other disco superstar
performers to come out of the field.
So far. all other contenders to the su-
perstar crown strive greatly after
that goal but often fall short. shining
but for a brief while at the top of the
charts. then fading into oblivion like
yesterday’s discarded newspapers.

The situation is so critical that it
recently prompted Biddu. a British
producer of pop, rock and disco mu-
sic. to warn that disco sounds must
move beyond the realm of the song-
writer and producer if the disco con-
cept is to survive,

Speaking at Billboard’s Disco Fo-
rum V. he told his audience. “We
must begin a scarch for talented.
personable acts which can be
groomed for major concert appear-
ances. in order that the concept of
disco be proliferated.”

He added hopefully that the com-
ing of home videodisk systems, and
large screen tv could play an impor-
tant role in boosting disco’s image.
He concluded. “This is another rea-
son why the search for viable (disco)
acts must be accelerated.”

Biddu’s is not a lone voice crying
out in a wilderness. Ray Caviano,
head of Warner/RFC Records, also
notes the dangerous absence of gen-
uine stars in the disco galaxy.

As a result, he recently disclosed
that his company was moving to
eliminate what it calls “the dan-
gerous disco syndrome of overnight

(Continued on page 67)

Rock Disco Pops
In N.Y. Houses

By ROMAN KOZAK

NEW YORK -Is rock’n’roll the
future of disco? It may very well be if
the mushrooming growth of new
rock disco clubs in New York City is
any indication.

The same day that the Disco Fo-
rum opens, July 12. the giant 2.500
capacity Heat disco in downtown
New York will adopt a rock policy.
says Henry Schissler. former man-
ager of Hurrah’s who will be book-
ing the entertainment.

It will thus become the biggest en-
try in an already crowded New York
rock disco field that includes Hur-
rah, the Mudd Club. the Rocker
Room. Tomato, Club 57,
Rock’n’Roll Queen. and Studio 10.

In addition, Trude Hellers Now
and Copacabana do some rack pro-
gramming, while the Cotton Club
has hosted a concert by the new
wave Model Citizens. For country
fans there is a City Limits, which of-
fers what it calls “hard country
dancing music.”

In addition, a new rock club that
“Beatlemania™ promoters Leber &
Krebs are planning to open on the
Upper East Side is expectcd to con-

tain a dance room. while Schissler’s
own club on W. 30th St. is unofti-
cially open on weekends. Schissler
says that at least three more rock
dance clubs are expected to open in
the next few months.

In Europe. too. there is a growing
awareness that clubs which play re-
corded dance music can also draw
patrons who enjoy rock. Le Palace,
the most chic disco in Paris, for in-
stance, regularly books such acts as
Devo. George Thorogood. David
Johanson, Blondie and Souixie &
the Banshees.

At the same time some disco art-
ists are beginning to realize that the
way to reach the wider, record-buy-
ing white audience is to broaden the
dimensions of their music. which in-
variably means incorporating rock
clements.

Recent releases by Donna Sum-
mer, Amii Stewart and Anita Ward
all contain rock influences. while
Summer’s image is also being re-
shaped somewhat in recent trade ads
where it is claimed she v maks
“rock history.” 3



- POLYDOR RECORDS ANNOUNCES
THE FIRST RELEASE IN OUR NEW
ASSOCIATION WITH DON RAY.

MICHELE FREEMAN'S,
“TUMBLE HEAT”

Don Ray's multi-talents
fueled the success of Santa
Esmerelda and Cerrone. And
they earned him the distinc-
tion of making “Got To Have
Loving,’ from his album “The
Garder Of Love," a disco
smash and Pop crossover.

Now; under a new produc-
tion arrangement, Don Ray’s
talents will be focused on
discovering and producing
new stars. And the first exam-
ple of our beautiful relation-
ship is Michele Freeman and
her first 12-inch single,

“Tumble Heat" from her
fortk.coming album,
“Michele Freeman.’

Michele Freeman's new
single, and a beautiful new
relationship with Don Ray.

On Polydor Records
and Tapes.

ﬁ WPRS\EKWRD - “=~posed. Ar: ¥ & Produced by Don Ray
Dolvdor S N Write or cal! your local Polygram Distribution offi rtho stion items
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Citizens Object
To ‘New Anthem’

ALLENTOWN, Pa.—Disco may
be the "anthem of the new gener-
ation,” but some members of the
older generation in suburban Ho-
kendauqua here don’t want a disco
for the under-20 set in their back-
yard. Conversion of the former Lob-
ster Dory restaurant (dark for five
years) into a teen-age disco brought
objections from 93 citizens who
signed a petition and with some 50
showing up at the zoning hearing a
protest.

Two local entrepreneurs in their
early 20’'s—David Kerstetter and
David Rapp—have an agreement to
lease the building for three years
with an option to buy pending ap-
proval of the zoners. Although the
property is zoned commercial. itis in
a residential neighborhood. Kerstet-
ter and Rapp say they are experi-
enced in running a teen-age disco
from working for the Inforno in
nearby Easton.

They plan a disco for the 13 10 20
set, serving no food or alcoholic bev-
erages. The disco would be open
from 7 p.m. to midnight Wednesday
through Saturday and possibly
weekend afternoons in the winter.
Admission would be 33 and those
leaving would have to pay another
$3 1o get back in to discourage con-
gregating in the parking lot and sur-
rounding neighborhood. There
would be security guards. but the
objectors groaned when they heard
Rapp say he expected 300 to 375 pa-
trons each night.

Kerstetter said the position of the
speakers and carpeting on the inte-
rior walls of the dance area would
prevent the music from being heard
on the outside. The objectors com-
plained there would be too much
noise, litter, insufficient parking and
damage to their property. The zon-
ing board deferred a decision on the
appeal.

Liquid Floor On
Tap For Forum

NEW YORK--Metro-Lites Inc.
will introduce a modular, liquid, il-
luminated disco dance floor at the
upcoming Billboard Disco Forum
VL. scheduled for the Hilton Hotel
here, Thursday (12 through Sunday
(15).

The floor, according to Jack Ran-
som, head of Metro-Lites, actually
changes shape, color and patterns as
dancers step on to it. It reacts,” he
states, "both to the beat of the music,
and to the dancer’s individual style.”

The floor is a composition of oil
and waterbase liquids trapped in a
sturdy but sensitive plexi-capsule
above a lighted grid steel platform.

States Ransom: "Whem weight is
applied the liquid explodes into
brilliant, multi-colored globules,
double trap of colors, or one globule
forced over another further breaks
the colors to mixes and pastels.

The floor is available in panels of
40 inches by 40 inches by 6 inches
high. Each panel interlocks with the
adjacent panel thereby allowing the
club operator to create a floor of any
dimension he chooses.

Indianan Winner

NEW YORK-—An Indiana audio
retailer was named dealer of the year
by GLI Integrated Sound Systems
for selling more than 80 complete
GLI systems in 1978,

David Rippe of Sounds Unlim-
ited Inc. of Richmond. Ind.. will re-
ceive his award at Billboard’s Disco
Forum VI here.

- Billboard’s Disco Action

system
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ATLANTA DALLAS/HOUSTON
This Week This Week
1 BAD GIRLS—aM cuts—Donna Summer—Casablanca 1 BORN TO BE ALIVE-Patrick Hemandez—Columbia
(LP) (12-inch)
2 BORN TO BE ALIVE—Patrich Hernandez—Columbia 2 HAP.PY. RADIO—Edwin Starr—20th Century (12-
(12-inch) . inch)
3 RING MY BELL-Anita Ward—TK (12-nch) 3 CRANK IT UP-Peter Brown-TK (12-inch)
4 LOVE MAGIC/HOLLER—-John Davis & The Monster 4 BAD GIRLS—al cuts—Donna Summer—Casablanca
Orchestra—SAM/Columbia (12-inch) (LP/12-inch)
5 CRANK IT UP—Peter Brown-TK (12-inch) 5 WANT ADS—Ullanda—Dcean (12-nch)
6 FVE GOT THE NEXT DANCE—Deniece Williams—ARC 6 HEAVEN MUST HAVE SENT YOU=Bonnie Pointer—
(12-inch) _ o Motown (12-inch)
7 THIS TIME BABY—jackie Moore—Columbia (12-inch) 7 JUST KEEP THINKIN' ABOUT YOU BABY—Tata Vega—
8 STARS—all cuts—Sylvester~Fantasy (LP/12-inch) Motwn (12-inch)
9 HAPP.Y. RADIO—Edwin Starr—20th Century (12- 8 WHEN YOU WAKE UP TOMORROW—Cand: Staton—
inch) Warner (12-inch)
10 BOOGIE WONDERLAND—Earth, Wind & Fire/ 9 NIGHT RIDER-Venus Dodsun—Warner/RFC (12-inch)
SIS QFnD 10 WAVE A CIGAR—Rosebud—Warner (12-1nch)
11 HAVE A CIGAR--Rosebud—Waroer (12-inch) 1 ARG LovER.. T:“ o v"‘ (a ";‘2‘_ \
12 UNDER COVER LOVER-all cuts—Oiebbie Jacobs—MCA UG LRSI ()
(12-1chy 12 UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
13 CUBA-Gibson Bros.—Mango/Island (12:inch) (ARCEY
14 WHEN YOU WAXE UP TOMORROW~Candi Staton- 13 THE BOSS—Diana Ross—Molown (LP/12-inch)
Warner (12-inch) 4 DMCIIG IN THE STREET-Modges, James and
15 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/ Smith~London (12-nch)
LOVE’S IN YOU-Nightiife Unlimited - Casablanca 15 LOVE IS ON THE WAY—Sweet inspirations—RSO (12
(LP) inch)
BALT./WASHINGTON DETROIT
This Week This Week
1 BAD GIRLS-all cuts—Donna Summer—Casablanca 1 BORN TO BE ALIVE—Patrick Hernandez—Columbia
(LP/12-inch) {12-nch)
2 BORN TO BE ALIVE-Patrick Hernandez—Columbia 2 BAD GIRLS-all cuts—Donna Summer—Casablanca
(12-1nch) (LP/12-inch)
3 WHEN YOU WAKE UP TOMORROW~Candi Staton-— 3 WHEN YOU WAKE UP TOMORROW~Candi Staton—
Warner (12-inch) Warner (12-inch)
4 I'VE GOT THE NEXT DANCE—Deniece Williams - ARC 4 CRANK T UP—Peter Brown—TK (12-tach)
(12-4nch) 5 UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
. . (LP/12-inch)
5 THIS TIME BABY-Jackie Moore—Columbia (12-inch)
6 YOU GONNA MAKE ME LOVE SOMEBODY ELSE-)
§ DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/ Girs—PIR (12.inch) ones
:.:WP)E'S N YOU-Nightlite Unlimited—Casablanca 7 JUST KEEP THINKIN' ABOUT YOU BABY—Tata Vega—
. Motown (LP/12-inch)
7 CRANK IT UP—Peter Brown—TK (12-inch) 8 THE BOSS/t AINT BEEN LICKED—Diana Ross—
8  MIGHT RIDER—Venus Dodsun—Warner/RFC (12-inch) Motown (LP/12-inch)
9 LOVE MAGIC/HOLLER-john Davis & The Monster 9 THIS TIME BABY—jachie Moore—Columbia (12-inch)
Orchestra—SAM/Columbia (12-inch) 10 HIGH ON MAD MOUNTAIN-all cuts—Mike Theodore—
10 HAPP.Y. RADIO-Edwin Star—20th Century (12- Westbound (LP/ 12-inch)
inch) 11 GIVE ME YOUR BODY WHILE WE'RE DANCIN'-Jesse
X . Towers—Kick (12:inch)
11 MNG MY BELL-Anita Ward—TK (12-inch) .
12 PUT YOUR BODY IN IT/YOU CAN GET OVER— 12 Sllll:nl.cl)hl) GONE DANCIN'—High Inergy—Motown (12-
Stephanie Mills—20th Century (LP/12-inch) .
13 NIGHT DANCIN'/RED HOT—Taka Boom—Ariola (LP/]
13 UNDER COVER LOVER—atl cuts~Debbie Jacobs—MCA inch) et A
(1Zinch) 14 OVER AND QVER—Disco Circus—Columbra (12-inch)
14 600D TIMES-Chic—Atlanta (121nch) 15 THE MAIN EVENT-Barbra Streisand—Columbia (12-
15 THE BOSS—Diana Ross—Motown (LP/12-1nch) inch)
BOSTON LOS ANGELES
This Weeh This Week
1 BAD GIRLS—all cuts—Donna Summer—Casablanca 1 BORN TO BE ALIVE--Patrick Hernandez—Columbia
{LP/12-1nch) (12-inch)
2 BORN TO BE ALIVE-Patnick Hernandez—Columbia 2 ’U-"-:i RADIO—Edwin Starr—20th Century (12-
(12-1nch) ncl ) .
3 WHEN YOU WAKE UP TOMORROW~Candi Staton— 3 I'VE GOT THE NEXT OANCE-Deniece Wilhams—ARC
LI QLB ’ Mn(élzigCh)u uts—Donna § Casab
4 LOVE MAGKC/HOLLER=John Davis & The Monster Py e Summer-Lasablanca
ety oM Kolumbial i 12y 5 THE BOSS/NO ONE GETS THE PRIZE/AN'T BEEN
5 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer— UCKEQ—-Diana Ross—Motown (LP/12-inch)
Motown (12-inch) 6  CRANK IT UP-Peter Brown—TK (12-inch)
6 MIGHT DANCIN'/REQ HOT—Taka Boom—Asiola (LP/ 7 WHEN YOU WAKE UP TOMORROW—Candi Staton—
12-inch) Warner (12-inch)
7 THIS TIME BABY-Jackie Moore—Columbia (12-inch) g “’“’fllpf‘l’;":ml;m"-'“ cuts—Debbie Jacabs—MCA
N ol
8 CRANK IT UP—Peter Brown-TK (12-inch) 9 HEAVEN MUST HAVE SENT YOU—-Bonnie Poioter~
9 I'VE GOT THE MEXT DANCE-Deniece Wiltiams—ARC Motown (12-inch)
(12:inch) 10 LOVE MAGIC/HOLLER-John Davis & The Monster
10 THE BOSS/NO ONE GETS THE PRIZE/ONCE N THE Orchestra—SAM/Columbia (12-inch)
MORMING-Diana Ross~Motown (LP/12-inch) 11  THIS TIME BABY—jackie Moore—Columbia (12-inch)
11 600D TIMES~Chic—-Atlantic (12-1nch) 12 "Elsvw“iilymﬁw*" AGAIN-Love Deluxe-
arner nc
e et L S L LS 13 DISEO CHOO CHOO/DANCE, FREAK ANO BOOGIE/
VE'S IN YOU-Nightiife Unlimited—Casabl
13 GROOVIN' YOU-Harvey Mason—Ansts (12.inch) P U-Mighte Ualimited-Cassblanca
14 PUT YOUR BOOY IN IT/YOU CAN GET OVER- 14 YOU CAN DO IT-Al Hudson & The Partners—MCA
Stephamie Mills~-20th Century (LP/12-inch) (12-inch)
15 UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA 15 AINT NO STOPPIN' US NOW-—McFadden &
(LP/12-inch) Whitehead—PIR (12-inch)
CHICAGO MIAMI
Ths Week This Week
BORN TO BE ALIVE-Patrick Hernandez—Columbia 1 BORN TO BE ALIVE-Patrick Hernandez—Columbia
(12-inch) (12-inch)
2 BAD GIRLS-aW cuts~Donna Summer—Casablanca 2 BAD GIRLS-all cuts—Donna Summer—Casablanca
(LP/12-inch) (LP/12-inch)
3 CRANK IT UP—Peter Brown—TK (12-inch) 3 RING MY BELL-Anita Ward—TK (12-inch)
4  WHEN YOU WAKE UP TOMORROW--Candi Staton— 4 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—
Warner (12-inch) Motown (12-inch)
5 RING MY BELL-Anita Ward-TK (12-inch) 5 HAVE A CIGAR-Rosebud—Warner (12-inch)
6 HAPP.Y. RADIO—Edwin Starr—20th Century (12 6 THIS TIME BABY-Jackie Moore—Columbia (12-inch)
inch) 7 FVE GOT THE NEXT DANCE-Deniece Williams—ARC
7 CUBA-Gibson Bros.—Mango/Island (12-1nch) (12-inch)
8 NNT NO STOPPIN' us NOW-McFadden & & BAD, BAO BOY—all cuts—Theo Vaness—Prelude (LP)
Whitehead—PIR (12-inch) 9 SAVAGE LOVER-The Ring—Vanguard (12:nch)
9 HERE COMES THAT SOUND AGAIN-Love Deluse— 10 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/
Warner (12-tnch) LOVE'S IN YOU-Nightiife Unlimited—Casablanca
10 ANYBOOY WANNA PARTY—Gloria Gaynor—Polydor (12- (LP)
inch) 11 SPEND THE MIGHT/WHY DOES IT RAIN/STOP-Bob-A-
11 URDER COVER LOVL:- -2 cuts—Debbie Jacobs—MCA Rela—Channel (LP)
(LP/12:inch) 12 NNT NO STOPPIN' US NOW—McFadden &
12 GDOO MIMES—Chic- fantic (12-inch) Whitehead—PIR (12-inch)
13 ¥ GOT THE WE™ DANCE-Deniece Williams—ARC 13 HAPP.Y. RADIO--Edwin Starr—20th Century (12-
(12-inch) inch)
14 GET UP AND BOOGIE—-Freddic James—Wamer (12 14 HERE COMES THAT SOUND AGAIN--Love Deluxe—
inch) Warner (12-inch)
15 LOVE MAGIC/HOLLER—John Davis & The Monster 15 YOU GOMNA MAKE ME LOVE SOMEBODY ELSE-Jones

Orchestra—SAM/Columbia (12-inch)

Girls=PIR (12-inch)

NEW ORLEANS
This Week

1 BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

2 CRANK IT UP—Peter Brown—TK (12-inch)

3 BAD GIRLS—all cuts—Donna Summer—Casablanca
(LP/12-inch)

4 UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
{LP/12-inch)

5 HAVE A CIGAR—Rosebud—Warner (12-inch)

6 WANT ADS-Ullanda—Ocean (12-inch)

7 LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

8 HIGH ON MAD MOUNTAIN-aN cwis—Mike Theodore—
Westbound (LP/12-inch)

9 DISCO CHOO CHOO/DANCE, FREAX, AND BOOGIE/
LOVE'S IN YOU-Nightlite Unlimited—Casablanca
(P

10 TO FREAK OR NOT TO FREAK—Stewart Thomss
Band—-Ansta (12-inch)

11 LET ME TAKE YOU DANCING—Bryan Adams—A & M
(12-inch)

12 NIGHT RIDER~Venus Dodsun—Warner/RFC (12-inch)

13 GOOD TIMES-Chic—Atlantic (12-inch)

14 OVER AND OVER-Disco Circus—Columbia (12-inch)

15 HAPP.Y. RADIO—Edwin Starr—20th Century (12-
inch)

NEW YORK
This Week

1 BAD GIRLS—all cuts—Donna Summer—Casablanca
(LP/12-inch)

2 THIS TIME BABY—jackie Moore—Columbia (12-inch)

3 YOU CAN DO IT—-At Hudson & The Partners—MCA
(12-inch)

4 I'VE GOT THE NEXT DANCE—Deniece Williams—ARC
(12-inch)

5 WHEN YOU WAKE UP TOMORROW—Candi Staton—
Warner (12-inch)

6 LOVE MAGIC/HOLLER--John Davis & The Monster
Drchestra—SAM/Columbia (12-inch)

7 BORN TO BE ALIVE-Patrich Hernandez~Columbia
(12-1nch)

& HERE COMES THAT SOUND AGAIN-Love Deluxe—
Wamer (12-inch)

9 THE BOSS/NO ONE GETS THE PRIZE/ONCE IN THE
MORNING=-Diana Ross—Motown (LP/12-inch)

10 RING MY BELL-Anita Ward—TK (12-inch)

11 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—
Motown (12-inch)

12 UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-inch)

13 GOOD TIMES—Chic—Atlantic (12-inch)

14 BAD, BAO BOY—all cuts—Theo Vaness—Prelude (LP)

15 GET UP ANO BOOGIE-Freddie James—Warner (12-
inch)

PHILADELPHIA
This Wee

1 BAD GIRLS—aM cuts—Donna Summer—Casablanca
(LP/12-inch)

2 WHEN YOU WAKE UP TOMORROW-Candi Staton—
Warner (12-inch)

3 BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

4 LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

5 YOU GONNA MAKE ME LOVE SOMEBODY ELSE-Jones
Girls=PIR (12-inch)

6 THE BEST BEST IN TOWN-Switch—Motown (12-inch)

7 THE BOSS-Diana Ross—Motown (12-inch)

8 HEAVEN MUST HAVE SENT YOU—-Bonnie Pointer—
Motown (12-inch)

9 IVE GOT THE NEXT DAMCE—Deniece Williams—ARC
(12-inch)

10 MOTOWN REVIEW—Philly Cream—Fantasy/WMODT (12-
inch)

11 THIS TIME BABY~Jackie Moore—Columbia (12-inch)

12 RING MY BELL-Anita Ward—TK (12-inch)

13 AINT NO STOPPIN' US NOW-McFadden &
Whitehead—PIR (12-inch)

14 CRANK [T UP~Peter Brown—TK (12-inch)

15 IT'S TOO FUNKY IN HERE-Jjames Brown—Mercury
(12-inch)

PHOENIX
This Week

1 UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-inch)

2 BORN TO BE AUVE-Patrick Hernandez—Columbia
(12-inch)

3 BAD GIRLS-all cuts—Donna Summer—Casablanca
(LP/12-inch)

4 DISCO CHOO CHOO/DAMCE, FREAK AND BOOGIE/
LOVE'S IN YOU~Nightiite Unlimited—Casablanca
(LP)

5 CRANK [T UP—Peter Brown~TK (12-inch)

6 FVE GOT THE NEXT DANCE-Deniece Williams—ARC
(12-inch)

7 LOVE EXCITER/DANCE MAN-E) Coco—AV) (12-inch)

8 WANT ADS-Uilanda—Dcean (12-inch)

9  GONE, GONE, GONE/BEGIN THE BEGIUNE-Johnny
Mathis~Columbia (12-inch)

10 GOOD TIMES—Chic—Atlantic (12-inch)

11 HAPP.Y. RADIO-Edwin Starr—20th Century (12
inch)

12 GET UP AND BOOGIE-Freddie James—Wamer (12-
inch)

13 SAVAGE LOVER-The Ring—Vanguard (12-inch)

14 GIVE ME YOUR BODY WHILE WE'RE DANCIN' - Jesse
Towers—NKick (12-inch)

15 GET UP BOOGIE-Leroy Gomez—Casablanca (LP)

PITTSBURGH
Ths Week

WHEN YOU WAKE UP TOMORROW—Candi Staton—
Warner (12-inch)

2 BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

3 HAPP.Y, RADIO—Edwin Starr—20th Century (12
inch)

4 NIGHT RIDER-Venus Dodsun—Warner (12-inch)

5 WANT ADS-Ullanda—Dcean (12-inch)

6 IVE 60T THE NEXT DANCE-Deniece Williams—ARC
(12-inch)

7 CRANK IT UP—Peter Brown—TK (12-inch)

8 THIS TIME BABY—Jachie Moore—Columbia (12-inch)

9 GOOD TIMES—Chic—Atlantic (12-inch)

10 AINT NO STOPPIN' US NOW—McFadden &
Whitehead—PIR (12-inch)

11  UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
(LP/12-inch)

12 CUBA-Gibson Bros.—Mango/Island (12-inch)

13 JINGD/1,000 FINGER MAN/DANCIN' AND PRANCIN'-
Candido—Salsowl (LP/12-inch)

14 CAFE-0.0. Sound—Emergency (12-inch)

15 JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega—
Motown (12-inch)

SAN FRANCISCO

Thhis Week

1 UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-inch)

2 YOU CAN DO IT-Al Hudson & The Partners— MCA
(12-inch)

3 LOVE MAGIC/HOLLER—John Davis & The Monster
Drchestra—SAM/ Columbia (12-inch)

4 BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

5 BOOGIE WONDERLAND—CEarth, Wind & Fire/
Emotions—ARC (12-inch)

6 WHEN YOU WAXE UP TOMORROW/CHANCE/ROCK
ME--Candi Staton—Warner (LP/12-inch)

7 CRANK IT UP—Peter Brown—TK (12-inch)

& I'VE GOT THE NEXT DANCE-Deniece Williams—
Columbia (12-inch)

9 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner (12-inch)

10 THIS TIME BABY—jachie Moore—Columbia (12-inch)

11 BAD GIRLS—all cuts—Donna Summer—Casablanca
(LP/12-inch)

12 NIGHT RIDER-Venus Dodsun—Warner (12-inch)

13 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/
:.f:)!'s IN YOU-Nightiife Unlimited—Casablanca

14 THE BOSS/NO ONE GETS THE PRIZE/I NINT BEEN
LICKED-Diana Ross—Motown (LP/12-inch)

15  SEXY CREAM-Slick—Fantasy/WMOT (12-inch)

SEATTLE/PORTLAND

This Week
1 BORN TO BE ALIVE-Patrick Hernandez—-Columbia
(12-inch)

2 HAPPY. RADIO-Edwin Starr—-20th Century (12
inch)

3 UNOER COVER LOVER-all cuts—Debbie Jacobs—MCA
(12-inch)

4 CRANK IT UP--Peter Brown—TK (12-nch)

NIGHT DANCIN'/RED HOT-Taka Boom-—Arnola (LP/
12-inch)

6 BAD GIRLS—aN cuts—Donna Summer—Casablanca
(LP/12-inch}

7 I'VE GOT THE NEXT DANCE—Deniece Witliams—ARC
(12-nch)

8 WANT ADS-Ullanda—0Ocean (12-inch)

9 JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega—
Motown (12-inch)

10 WHEN YOU WAKE UP TOMORROW—Candi Staton—
Warner (12-inch)

11  NIGHT RIDER--Venus Dodsun—Warner/RFC (12-inch)

12 GIVE ME YOUR BOOY WHILE WE'RE DANCIN'-jesse
Towers—Kick (12-inch)

13 GOOD TIMES—Chic—Atlantic (12-inch)

14 RING MY BELL-Anita Ward=TK (12-inch)

15 LET ME TAKE YOU DANCING—Bryan Adams—A & M
(12-inch)

MONTREAL
This Woek

1 BAD GIRLS—akt cuts—Donna Summer—Polydor (LP)
RING MY BELL-Anita Ward—CBS(12-inch)

BORN TO BE ALIVE-Patrick Hernandez—CBS (12
inch)

4 HAVE A CIGAR-Rosebud-WEA (12-inch)

5 MGHT DANCIN/RED HOT~Taka Boom-—Quality (12
nch)

6 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—Aita
(12-inch)

7 BEAT THE CLOCK-Sparks—WEA (12-inch)

& WE ALL NEED LOVE—Dominic Troiano—Capitol (12-
inch)

9 GET IT UP FOR LOVE/JUST REEP THINKING ABOUT
YOU BABY-Tata Vega—Alta (12-inch)

10 UNDER COVER LOVER—Debbie Jacobs—MCA (12-inch)
11 HAP.P.Y. RADIO—~Edwin Starr—RCA (12-inch)

12 LIFE N TOKYO-Japan—Quality (12-inch)

13 THE BOSS-Diana Ross—Ala (LP)

14 POUSSEZ-all cuts—Poussez—London (12-inch)

15 BAD, BAD BOY-Theo Vaness—Quality (LP)

-~

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.
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LABELS CATCHING ON

Clubs Key To Marketing

NEW YORK-It’s taken a few
years, but most major record labels
are finally beginning to get the hang
of disco. Marketing techniques are
finally beginning to catch up with
this fast changing marketplace. All
of the majors have now set up disco
departments which specialize in
pushing records through the new
found medium of clubs.

Warner Bros. currently has the
largest disco department with the in-
dustry’s first full compliment of re-
gional disco promotion men. Ray
Caviano heads the Warners disco ef-
fort as well as his own Warner dis-
tributed RFC Records. Much of
Caviano’s emphasis has been on get-
ting WB’s already established pop
acts into discos.

Judging by the success WB has

By ROBERT FORD JR.

had with disco oriented releases on
Rod Stewart and the Doobie Broth-
ers, Caviano’s strategy is paying off.

Columbia Records has finally
moved toward the formation of a
disco department with the appoint-
ment of Vince Pellegrino as the head
of disco marketing. The label has
also scored a major coup in disco
marketing by presenting a number
of its currently successful disco acts
in a live showcase at New York's
Roseland. This recent show was so
successful that the label is consid-
ering taking it to other cities to pro-
mote its disco product.

Atlantic continues to mine gold in
the disco waters, and with each new
success, the label increases its com-
mitment to disco. lzzy Sanchez
wears the double hats of disco pro-

DISCO IMPORTS

All Countries
We Get the Disco Imports First
Meet Us At Disco Forum VI, BOOTH 233
or call Gary Hall (212) 247-5900

DISCO is Hot and HAVEN is Hotter

Record Haven

TELEX: 666 754 HAVEN
TEL: 247-5900

636 Eleventh Ave
New York, N.Y. 10036
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TODAY AND FIND OUT WHY.
"VISIT OUR BOOTH AT DISCO FORUM VI # 120-21, :j
O JULY 12-15"
O PACKAGED LIGHTING SYSTEMS, INC. [
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motion and a&r head. and he is as-
sisted by Roxy Myzal. who handles
radio and Larry Yasgar. who over-
sces the label’'s I2-inch single re-
lcases.

Much of Atlantic’s disco product
is currently coming in via produc-
tion deals, and most of the produc-
tion companies with which the label
deals lend a hand with the market-
ing of their product.

Arista has also finally gotten
around to forming a disco depart-
ment which is headed by Audrey Jo-
seph. former MK Promotions staff-
er. The label has expanded its disco
efforts with a rash of new disco ori-
ented signings by the a&r depart-
ment.

Elcktra/Asylum has shifted the
emphasis of its jazz/fusion depart-
ment to disco and the label is now
working hard to bring acts already
established in other idioms onto the
disco charts.

MCA is using disco to help it
move into competition with the big
boys. and it is so far meeting with
some success. MCA is also relying
heavily on outside production deals
and distributed labels for disco
product and marketing support.

Another label that is doing well
with distribution deals and produc-
tion companies is RCA which is cur-
rently distributing disco product
from Salsoul. Roadshow, and 20th
Century-Fox, RCA’s disco efforts
are headed by former Rockets Rec-
ords staffer Tony King.

Much of Polydor’s recent chart
success can be tied to disco. The Bee
Gees, Gloria Gaynor and James
Brown are all finding new audiences
thanks to their label’s aggressive
disco marketing efforts.

Independent labels continue to be
in the lead in disco marketing as
they are smaller and closer to the
street from which the music comes.

Leading the way among the inde-
pendents is TK which continues to
be one of the dominant forces in the

(Continued on page 62)

Swiss Look
Into Disco

PHILADELPHIA—An in-depth
examination into the American
disco phenomenon was made
recently by the Swiss Television Net-
work (Radio Television Suisse Ro-
mande) at the New York studios of
the locally based Sigma Sound Stu-
dios.

To be telecast within the frame-
work of its “Temps Present” series
(akin to our “60 Minutes”), the en-
tire show will be devoted to a close
look at the artistic, cultural, eco-
nomic and sociological impact of
disco on American society.

The program will be telecast in
Switzerland on the French channel
as well as in other French-speaking
regions, principally in France, Bel-
gium and Canada, and is expected
to be seen by approximately 50 mil-
lion viewers.

Going before the Swiss tv cameras
and explaining how American disco
records are created, produced and
recorded were Jacques Morali, pro-
ducer of the Village People and the
Ritchie Family and who will com-
pose a new score for the upcoming
“Discoland” movie; the Ritchie
Family, and Barbara Tiesi, Sigma
Sound’s New York studio manager.

Leading the Swiss tv team were
Yvan Butler, producer, and Pierre-
Pascal Rossi, director.
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Compiled from Top Audience Response Records in the 15 U.S. regional lists.




LITELAB CONTROLLER

The Only Insurance Policy You’ll Ever Need Against‘‘Black-Outs

L-4000 Four Channel Color Controller

L-8000 Eight and Sixteen Channel
Memory Controllers

L-6400 Sixty Four Channel

Memory Controller

The Award Winning, U.L. Approved Litelab Controllers

Heard the one about the club owner
whose lights went down on a “peak
hour’ Saturday night? It wasn’t very
funny. In fact, it ultimately put him out
of business. Scary, but it's the truth.

Over the past few years, since the disco
industry began to boom, one name has
and continues to lead the disco light
controller field: Litelab.

NEW YORK BUFFALO
76 9th Ave. 251 EIm St.
N.Y, N.Y. 10011

212-675-4357

Buffalo, N.Y. 14203
716-856-4300

Litelab Controllers are U.L. Approved,
state-of-the-art controliers that have
become used and accepted world-
wide as tre highest quality, most
versatile controllers in the business.
That's a fact.

Litelab controllers are the best insur-
ance you can have against b ack-out”
Saturday nights.

And isn’t it comforting to know that an
investment of thousands of dollarsin a
business that will earn you thousands
more, is worth it? We think so. That's
why we built the finest controllers in
the world; Ask anyone!
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BOSTON

69 N. Beacon St.
Boston, MA 02134
617-787-1950

LOS ANGELES
15657 Esperanza St.
LA, CA 90023
213-268-4744

Litelab Disco Systems are sold thru Litelab dealers exclusively

CHICAGO

114 W. lllinors St.
Chicago, IL 6C610
312-828-0303

For additional information contact the Litelab office in your area:
Ask for our free 20-page full color Disco Light catalogue.
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Music And Mix Progress Far Ahead of DJs

CHICAGO-—America takes disco
to its heart we're told. Disco is music
for the '80s and the disco mix a new
form of musical composition.

While all this progress is being
made. the discotheque deejay—the
very backbone and nerve core of the
industry—remains at the most rudi-
mentary level of professional organ-
ization.

Well-established communication
channels and national associations
serve discotheque owners and
record companics—the other compo-
nents of the disco phenomenon.

Look to the mobile and club dec-
jay today, however. Here organiza-
tion stops at the record pool level.
with decjay interests scattered in
dozens of local pools throughout the
nation.

And whether or not pools actually
represent the interests of deejays—or

the interests of pools—appears open
to question.

Attempts to form a national or-
ganization of deejays take the form
of the American Guild of Disco Pro-
grammers. recently begun in New
York by deejays Stash Furman and
Norma Goodridge, and the Inter-
national Assn. of Programmers and
Technicians—an idea proposed by
Chicago pool head Rocky Jones
more than a year ago.

Record Pools also have banded
into a National Assn. of Record
Pools. however, little work has been
completed by the group since its
founding last year. Several founding
members have gone on 1o take
record company jobs.

Group rates on health insurance,
group equipment purchasing power.
creation of professional standards
and educational guidelines, and

first order.

to the needs of your disco or area.

DISCO MAIL ORDER SERVICE
Retail - DJ — Imports & U.S.

Call or write us—We have the fastest service, best stock and cheapest retail price on
U.S. and imports. Send for our FREE listings of imports, 12 Discs, and U.S. LP's.
We also have 10,000 pop oldies in stock. Send $2.00 for catalog, deductible against

We export to DJ's in all foreign countries (retail only).
Call us about our AUTOMATIC MAILING SUBSCRIPTION SERVICE—personalized

New Hot U.S. LP’s: Sat. Night Band. Cindy & Roy. Michasl Zager. Disco Circus
New Hot U.S. 12 Ash. & Simpson. Poussez {Remix). Stephanie Mills (Remix)

MAIL-O-DISC

71-59 Austin St., Forest Hills, NY 11375
(20 Minutes from Manhattan)

New Phone No. — (212) 268-1333
We accept VISA « We accept MASTER CHARGE

All orders are shipped immediately U.P.S.—We give personal attention to your needs—We have the
best prices—Try us. You'll never need anyone else.

PULSAR

There are thousands of pulsar units at
work in hundreds of situations around
the world. Good reliable and versa-
tile controllers at the right prices.

® Sequencers ® Colour Organs e Strobes
® Dimmers

Write or phone for full details of our product
and your nearest supplier

Full Range of Product
on stand 165
Metrolites Inc.

(0223) 66798

PULSAR

Pulsar Light of Cambridge Ltd.
Henley Road Cambridge
England CBI 3EA

Telex 81697

By ALAN PENCHANSKY
leverage in wage bargaining are some
of the benefits organizers are shoot-
ing for. Both the Guild and the pro-
grammers and technicians group. in
contact with organized labor. are
prepared to lead deejays into union-
ization—if that's what membership
wants.

What are obstacles to a national
organization of deejays? Aside from
the fact that the industry is ex-
tremely young and still in a sorting
process, problems of organization
include: resistance from  record
pools which feel they can be
squeezed out of the picture: and, say
organizers, resistance and indiffer-
ence of taste-making spinners at
leading clubs who aren’t interested
in helping others up the rungs.

Organizers cite the “live for to-
day™ litestyle of disco club spinners
and the class stratification of the
community as other roadblocks in
the way of a broad-based national
group.

“Record pools are not as neces-
sary as they used to be and they are
very negative to unionism. guild-
ism.” claims Norma Goodridge. one
of the founders of the Guild of Disco
Programmers. the fledgling New
York area group.

Spinners today can purchase their
recordings, particularly if wages are
adequate. Goodridge believes.

“In the beginning the record pools
were necessary because you couldn't
getit. you couldn’t buy the product.™
she explains.

Weckly mecting of the Guild have
drawn interest from about 50-70
decjays, though no dues are being
collected yet. Many of New York's
leading spinners claim they'll back
the effort. but take the familiar “wait
and see™ attitude, Goodridge says.

Several industryites. including
Paul Freedman of GLL and Neil
Bogart of Casablanca Records. have
been asked to sit on the board of di-
rectors, Goodridge says.

According to Goodridge. New
York area decjays are badly under-
paid. "The average New York dee-
Jay is glad to make $50 per night and
works three or four nights per week.”
she explains. adding, "He’s lucky.
some make $35 per night.”

Goodridge and other organizers
want to lay heavy emphasis on the
spinner’s importance to the club’s

Disco Going Into
UCLA Classrooms

LOS ANGELES—Casablanca
president Neil Bogart and Butterfly
Records chief AJ. Cervantes are
among the music business leaders
slated to appear at a UCLA Exten-
sion seminar beginning Aug. 1.
1979.

Entitled, “Disco Phenomenon:
Fact or Fantasy?" the course “will
consist of a series of live and multi-
media demonstrations and open dis-
cussion,” according to a spokesman,
and will be coordinated by Nancy
Sain, executive vice president of
Butterfly Records.

The weekly three-hour non-credit
sessions will be split among the
Westwood campus as well as a
recording studio and a discotheque.

The history of disco is scheduled
for the first class at which will ap-
pear guest speakers Bill Wardlow,
associate publisher of Billboard. and
Michael Lee, said to be “an inde-
pendent disco a&r director.”

Tuition for the course, open to
adults over 18, is $75 and students
are requested to register quickly by
mail to: The Arts, UCLA Extension,
P.O. Box 24902, Los Angeles, Calif.
90024,

success. Owners must recognize that
$100 or $200 per night for a quality
jock is a bargain. considering the im-
pact on business the jock alone can
have.

The coterie of trend-setting
jocks—predominantly gays—tends to
oppose guildism. complains Good-
ridge. She is looking to black spin-
ners, and the mobile disco commu-
nity—comprising individual
entrepencurs—as a base for the
Guild’s development.

Chicago's organizing effort has
nose-dived into near obscurity in the
past half year, but at the peak of the
effort Rocky Jones had power to
draw meetings of more than 100

spinners. Mectings haven’t been
held for more than six months, how-
ever Jones claims the movementisn't
dead.

Today. energies are being chan-
neled into Decjay International. a
new disco publication that will carry
information about the association.
The plan is to offer group health in-
surance through the magazine, and
Jones also wants to offer equipment
insurance and low cost auto loans.

“I'd say at least 50% of the mail
coming in from Decjay Inter-
national is in favor of the union.”
Jones, interviewed in late June,
stated. adding. 1 don’t think it's
over.” (Continued on page 69)

Light Up Your Wallet !

Sound Systems
Mobile Disco’s

b i S i

Specializing in complete Club Design
Equipment Sales and Installation

Contact Us For All
Your Disco Needs —

We Create Customers !!

216 Des Moines Ave — Ames, IA. 50010
515-233-4456
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INTERNATIONAL
ENTERTAINMENT

EXPOSITION
DECEMBER 11141979

LAS VEGAS

CONVENTIONCENTER

In Attendance:

Hotel and Resort Executives and Entertainment Directors, Interior Designers, Gambling
Casino Directors, Nightclub Owners, Disco Operators, Theatre Owners, Concert Promoters,
Tour Managers, Dinner Theatre Directors, Cruise Ship Directors, Restaurant Owners, and

Fair and Amusement Park Directors.

Exhibitors as of July 1:
AST Sound and Light
AVAB America
Accurate Sound Corp
Audio Concepts
Audio Technical Service
American Products

A & S Case

Aesthetic Design
AAL Speakers
Amusement Business
Bally Mfg.

Billboard Pubfications
Buckeye Fireworks
Creative Engineering
Cerwin Vega

Casino Entertainment
Crown Industries
Crest Audio
Computer Ventures
Dynamo Corp
Discotronics

Disco Scene

Design Circuit

Ekkor

Episode Lighting

Entertainment Prod Syst. Len Talent

Frank B. Hall

Galaxy Stage Light
Game Plan

Electric Light Speakers
Clear Com

Disco Works
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Disco

GETTING THE FIT

LOS ANGELES-*1 don’t think
every artist who wants to disco can
or should,” says Bob Esty, who has
produced big disco hits this year by
pop superstars Cher and Barbra
Streisand in addition to orches-
trating one that fizzled: the Beach
Boys’ “Here Comes The Night.”

Esty points to the 1978 release of
Lawrence Welk accordionist Myron
Floren's “Disco Polka” on GRT
complete with disco versions of
“Beer Barrel Polka™ and “Pennsyl-
vania Polka™—as “the perfect ex-

By PAUL GREIN

ample of someone doing it who
shouldn’t be doing it.

“If the act doesn’t feel it or the ma-
terial is wrong, it will sound forced.”
Esty explains, “and people won't
want to buy it. But if it’s the right
combination, it works fine.”

Streisand’s disco version of the
“Main Event” theme almost wasn’t
recorded, according to Esty. “Paul
Jabara is signed to First Artists pub-
lishing and when he found out what
the movie was to be about, he and
Bruce Roberts went ahead and
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Hit Maker Says Not Every
Artist Should Attempt Disco

wrote the song hoping they'd con-
sider it, He submitted a demo, but it
was rejected and just laid around for
two months.

“Barbra had hired Marilyn and
Alan Bergman to write a ‘Way We
Were’ type of ballad for the movie.”
Esty says, “but Jon Peters thought it
should be an uptempo tune since the
movie’s a comedy. So he talked her
into reconsidering because he
wanted her to do a contemporary
thing, a dance tune.

“And when Paul won the Acad-
emy Award (for writing Donna
Summer’s “Last Dance™). that gave
him the credibility to approach Bar-
bra with the same song she'd re-
jected before.

“When | was asked to produce
and arrange it for her | went out to
meet her,” Esty says. ] was a little
reluctant because it doesn't always
work when artists try disco. but here
1 thought we had a real good reason
and situation.”

As for Barbra: “She worked real
hard to try to make it work,” reports
Esty. “She’s very cooperative: |
didn’t know she would be that way
exactly from the horror stories you
hear in Hollywood about superstars.
But she’s wonderful to work for.”

The star did have one request: she
wanted the word ‘fight’ worked into
the song. By chance, Esty and Jabara
had already started writing a tune
called “Fight” for Jabara's Casa-
blanca album. "It was perfect,” Esty
recalls. “We just looked at each
other and said. ‘have we got a song

for you." ™
’ (Continued on page 68)

N.Y.-Based GLI Expands
Line To Smaller Markets

NEW YORK-GLI Integrated
Sound Systems is another major
manufacturer going into the small
disco market, whether it be a scaled-
down club, a private home or a mo-
bile disco operation.

“Now that smaller clubs are rec-
ognizing the profitability of the
disco phenomenon, GLI is produc-
ing a line of equipment that will de-
liver the same high quality sound in
a smaller area. with more compact
components, and at lower cost,”
claims GLI president Stuart Rock.

Two of the GLI products destined
for the smaller scale disco market
will be shown at the Billboard Disco
Forum VI Thursday (12) through
Sunday (15). They are the FRA-2
speaker and the C-2 mini-console,
both lightweight and portable acces-
sories designed for the small user.

The FRA-2 speaker is 20 inches

high, 19 inches wide and nine inches
deep, but it reportedly handles up to
150 watts and can produce in excess
of 99 dB at one meter with one watt
input. It also features a 15 inch pas-
sive radiator, four 5% bass/mid-
range drivers and three tweeter
homs.

The housing is finished in black
with a perforated steel grill. The
speaker weighs 30 pounds and has a
suggested retail list price of $250.

The C-2 mini-console is a basic
system that, with the necessary com-
ponents, provides the user with all
that is necessary to turn a small set-
ting into a professional, twin-turn-
table disco set-up.

Stripped down, the C-2 unit re-
tails for $350 and comes with two
console lights on top and an AC
power strip. The price includes noth-

(Continued on page 68)
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NEW YORK—Cheryl Machat, who handles
disco promotion at Epic, reports that Melba
Moore is in the studio working on a new LP to be
produced by Pete Bellote. Artist and producer
have co-genned all eight tunes from the album
‘Burning.”

John Luongo has remixed the Sly album
cailed “Discofied/Sly 10 Years Too Soon.” He
has also worked with Barbara Low, a new artist
aboard the Pavillion label headed by Luongo.
Low is from Toronto and has a strong voice. The
LP is to be produced by Harry Hinde and Freddy
Perren. The mix will be by Luongo.

Epic’s new group from England, called Ritz,
has a 12-inch 33' -.p.m. titled ““Locomotion”
taken from its forthcoming LP “Putting On The
Ritz.”" This 5.39-minute disk produced by Ken
Gold, is starting to receive response in the clubs.

Tom Moulton's first project with the newly
created Casablanca Tom & Jerry label is a studio
group called T J M. Its 12-inch 33% r.p.m. will
be produced and mixed by Moulton and is called
'Put Yourself In Myself.” Moulton is also behind
the reins of the forthcoming Grace Jones album
‘Muse.” As producer/mixer his first 12-inch
33% r.p.m. from the Island labe! will be “On
Your Knees.'

Side one consists of “Sinning,” “Suffer,”
“Repentence” and “Saved” which runs 21 min
utes and is segued together. The flip side in-
cludes the 12-inch as well as "‘Sugar And
Spice,” “Atlantic City Gambler” and “I'll Find
My Way To You.”

Atlantic's Roxy Myzal states that the label's
July program is sizzling with LPs and 12-inch re-
leases. Revanche is the name of a new group.
The title of its album is “Music Man.” Recorded
in Italy, the arranger is Malavisi Maurau. The
producer is Jacques Petrus, of the Peter Jacques
Band. Four uptempo tunes include “You Get
High In New York City,” “Revenge,” “Music
Man” and “1979 Its Dancing Time.”

‘Risque” is Chic's new release by producers
Nile Rogers and Bernard Edwards. One cut titled
“My Feet Keep Dancing,” has an interesting
tapdance break. From Cotillon comes the Jimmy
Castor Bunch LP as well as A D C's “Talk That
Stuff.” Mick Jagger has spread his talents to
mixing for the Peter Tosh release “Buck-In-
Ham-Palace.”

Ken Friedman promises no slack from the
Casablanca family ir regard to new product for
July. Highlighting the release is the Richie Fam
ily's first LP for the label titled, "Bad Reputa
tion.” Deejays will find Joe Long's LP for Liquid
Gold, as well as the Joel Diamond Experience
LP, and the 12-inch 33% rp.m., “Music Ma-
chine.”

Meco has changed its style by staying away
from movie themes as a basis for its work, and is
devoting its energy to its new LP, “Moon
Dance.” Marc Paul Simon's own labe! is to be
called Earmarc, and the first group is to be the
Duncan Sisters produced by Willy Morrison and
lan Guenther. Several of the current releases
from Casablanca are being remixed and reis
sued. Included are the 12-inch 33" rp.ms
from Donna Summer, “Dim All The Lights”
backed with “Sunset People!” Space, “Save
Your Love For Me.” Love and Kisses, "You Must
Be Love;” Leroy Gomez “Get Up And Boogie”
and Munich Machine’s “Party Lights.”

Columbia is moving into the disco market as
evidenced by its latest releases. Marlena Shaw
has an L?, “Take A Bite.” One of the cuts called
“Love Dancin’ " is catchy and fast moving in
tempo. This 12-inch 33%3 r.p.m. has the artist as
well as Meco Monardo. Tony Bongiovi and Har
old Wheeler as producers. John Luongo and Mi
chael Barbiero are rasponsible for the tight mix
on this 7:56 disk

Again the team of Love/Zager has tapped the
talents of Ronnie Dyson for his new 12-inch 33%
r.p.m. from Columbia titled "If The Shoe Fits
(Dance In 1t.)"" Taken from the LP of the same
name, these producers/arrangers have made
this 6:35 minute disk a “product of love™ for
deejays and dancers alike

Artist Herbie Hancock has conquered the
road from jazz to solid disco with the 12 inch
33% r.p.m., “Tell Everybody.” Remixed by Don
Miley and San Francisco deejay Tim Rivers (from
the City disco), the production by David Rubin
son features rhythm tracks with a funky beat,
punchy brass and restful orchestration for a full
7:48 minutes.

From RSO Records come two debut releases,
“Shoeshine” by Jim Capaldi is a 12-inch 33'
r.p.m. at 7:39. This artist previously worked in
the rock field with Steve Winwood and Traffic.
Capaldi incorporates his vocals with driving syn-
thesizer effects, electric guitar and strong per-
cussion that contributes to a piercing rock/

disco tempo with a hot tenor sax break. Pro-
duced by Jimmy Miller the disco mix is by Rick
Gianatos and the cut is from the RSO album
"“Electric Nights.”

The distinctive harmonies of the Sweet Inspi-
rations are evident in its first 12-inch for RSO
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By BARRY LEDERER

“Love Is On The Way.” Consisting of both a vo-
cal and instrumental side, this record runs 6:10
and 5:20 minutes, respectively. Both orches-
tration and arrangements work well giving pos:

sible pop crossover on this energetic and com-
mercially-viable 12-inch.

David Steel of the promotion department ot
Polydor Racords is looking forward to the first
Don Ray p-oduction of the Michele Freeman, 12
inch 33' r.p.m. disco disk titled, “Heat.” Krys-

tals is the new group on Spring Records. The
group's 12-inch, 33% r.p.m. s titled, “What Cha
Doing For Love.” Also expected is the Alicia
Bridges LP, “Play it As It Lays,” Isaac Hayes,
“Don’t Let Go” and now a Spanish version ot
Gloria Gaynor's “‘| Will Survive.”

Call Robert Aromando

" collect, today at
i .4' .
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' Manufacturing Company
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have you selling
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2 weeks.
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Disco

Societies Firm On
Club Licensing Rule

By ROBERT ROTH

NEW YORK - Although somce
disco owners may not like it. the
three major performing rights or-
gantzations license their entire cata-
logs for usc by clubs.

Somce owners have said they
should only be paving for disco mu-
sic since they play nothing else.

BMI vice president Allan Smith
says that there “are really two parts™
to the reason behind his organiza-
tion’s present licensing system.

First. "We offer a blanket license
(which gives unlimited use of all
music in the repertoire) as the least
expensive way for all parties.” Then,
he adds, "You play as often as vou
want whatever you want.”

Second., Smith asks, "What s
disco? “There are disco arrange-
ments of songs that have their roots

in serious or country music.” he adds
that scgregation of the music into
categories would be a ditficult if not
impossible task.

“The function of the blanket li-
cense.” Smith concludes. “is to make
things as cheap as possible for every-
one concerned.”

While he acknowledges that “No
one has ever asked for per-piccee li-
censes.” Smith observes that should
that ever happen. “ICs something
we'd have to consider.™

ASCAP exccutive director Paul
Marks says that discotheques with
his organization’s license "have the
right to use whatever music is in the
catalog now or what may be created
in the future.

“The history of disco is clear in

(Continued on page 71)
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Philly Airs
Bandstand
Type Shows

PHILADELPHIA — The band-
stand type of show. with a disco
beat. is beginning o crowd tele-

vision channels here. Every one of

the six local channels is now carry-
ing a disco dance show. either syndi-
cated or oft the network. Even cable
v is getting into the act. In Wilming-
ton, Del.. the Back Stage restaurant-
disco will be originating a Sunday
night at nine show emceed by house
deejay “John L. for Channel 2 (Ca-
blevision). The disco dancing is
taped on Wednesday night.

A tv disco show for the younger
setis being readied by Studio I Pro-
ductions here. which has already
taped its first show at WPHL-TV
studios here. The *Stwudio H Revue.™
featuring the Teeny-Boppers. is

geared for disco dancers 12 years of

age or younger, The producers are
holding open auditions at the Ber-
can Institute for youngsters skilled
in disco dancing.

At nearby Long Branch. N.J.. ac-

cording to Eztra Rishty. controller of

Stanez Inc.. the corporation which
owns the Stoney End disco. NBC
has shown interest in broadcasting
the Stoney End Teen Disco Show on
national television. The Sunday af-
ternoon session is taped every week
for showing on two cable tv com-
panies in the area—Future Vision
and Cable Haven. Rishty said that
fashion companies. record com-
panies and soft drink manufacturers
are interested in buying time on the
show.

MIXED REVIEWS

Club Owners Hit Societies

NEW YORK A sampling of four
owners of top discotheques indicates
mixed feclings toward the perform-
ing nights organizations.

The owners were asked it they
thought ASCAP. BMI and SESAC
were treating discotheques Tairly
and if not. what they would want to
see changed.

Maurice Brahms, owner of New
York. New York adamantly denies
“fair treatment.” “Record exposure
in discos.” Brahms believes,
advertising.”

“Certainly we derive a benefit.”
he admits. but we play the music un-
der optimum conditions with the
best ambience and sound.”

“Idon'tsee why Fhave to pay for a
lot of music Fll never use since we
play only disco music.” he com-
plains,

Brahms was recently sucd by BMI

is free

for failure to pay a license fee. On
this he says: “Since the fee de-
manded is lower than the legal ex-
pense of fighting it. discotheques
pav.” I would like to see the top 10
discos in New York contribute
$2.000 cach into a fund so we can
fight this svstem,

Tony Martino. owner of 12 West
also located in Manhauan, disa-
grees, saying: “We feel we are being
treated fairly in view of the fact that
we are using their music contin-
uously.”

“We are part of the entertainment
industry.” Martino concludes. "and
we therefore have to make our ap-
propriate contribution to the indus-
"

But on the West Coast, some own-
crs disagree.

Dick Collier, of San Francisco’s

(Continued on page 71)
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Don’t Want to Start Again, Melrose. Domes-
tic 12''—Bonnie Boyer; Herbie Hancock
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Billboard’s International Disco Source Book has consistently
reported Meteor as the leading manufacturer of Disco Mixers.
Meteor has not only stayed #* 1 but has increased its share of
the expanding market each year since the report was first
published in 1977.

* Reprinted from Billboard Source Books: 1977, 1978, 1979.

*
Meteor 20%

Bozak 15%

Cerwin Vegal13%
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