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Superstars Deliver Sales Upsurge

CHICAGO--The first big wave of major
label digital recordings is being secn this
fall, as the growing influence of this ad-
vanced recording technique is felt.

Digital’s popularity on the audiophile
scene dates back more than a year. how-
ever, industry acceptance now is growing
steadily and visibly in the mainstream.

Digital releases will include a growing
number of pop, rock and disco titles. as
digital equipment is being put into the
hands of some of the leading forces in con-
temporary music.

The list of majors with all-digital product

INDUSTRY ACCEPTS THEM

More Digital LPs In Fall

By ALAN PENCHANSKY

in release for Christmas is expected to in-
clude RCA. CBS. London. Casablanca.
Warner, Motown and possibly A&M.

Classical product still predominates in
the digital product list, however. there is
growing interest from pop creators. Many
key West Coast pop studios today are
closely tied-in to key developments in digi-
tal.

This trend has seen the first all-digital
rock album on a major label. Ry Cooder’s
“Bop Till You Drop™ (Warner), and
Giorgio  Moroder’s  just-released

(Continued on page 16)

Labels Let Fly With
Top Acts’ Releases

By ROMAN KOZAK

NEW YORK--Record companies are
wheeling out their big guns in a fall release
schedule crowded with superstar names which
the industry hopes will extend and strengthen
the current upturn from the spring and sum-
mertime sales doldrums,

Already shipped or planned for fall releases
are LPs by the Beatles. Bee Gees, Bob Dylan,
Led Zeppelin. Eagles. Fleetwood Mac, Stevie
Wonder, Foreigner, Chic, Rolling Stones,
Cheap Trick, Blondie. Bruce Springsteen, Neil
Diamond. Barbra Streisand. Village People.
the Who's “Quadrophenia™ soundtrack. Glo-
ria Gaynor. “John Denver Meets The Mup-
pets.” Jefferson Starship, Hall & Oates, Way-

(Continued on page 15)

Cash Registers
Clicking Again

By ELIOT TIEGEL

LOS ANGELES A retail sales turnaround
is reported around the U.S. and dealers hope
this early euphoria continues into the fall.
Product moving involves catalog as well as
newly released items.

The business turnaround—some call it an
end to the indusiry’s sales slump—is chronicled
by WEA’s president Henry Droz. the Where-
house’s Lee Hartstone and Pickwick Inter-
national’s Chuck Smith, among others.

Retailers around the country are reporting
healthy traffic, all within the past seven to 10
days based on the release of the new Led Zep-
pelin LP plus titles by the K nack, Cars, Chi-
cago, Chic, Michael Jackson, the Muppet

(Continued on page 14)

It's been ten years since they changed the face of rock with their classic
first album—a decade of muiti-million-selling albums and record-break-
ing tours. Now Led Zeppelin brings us “IN THROUGH THE OUT DOOR"
(SS 16002), . . . a stellar outing which confirms their position at the very
pinnacie of the rock world. Produced by Jimmy Page, it's new, powerful,
wondrous, and unmistakable rock from the masters. On Swan Song
Records & Tapes. (Advertisement)

Aussie Antipiracy Bust Lifts Industry

By GLENN BAKER

SYDNEY —The Australian record industry has been given a valuable boost
in its ongoing antipiracy campaign, which includes a drive to help passage of a
Copyright Amendment Bill into law that would dramatically increase penal-
ties handed out to illegal operators.

Federal police, working in conjunction with the nation’s industry associ-
ation, have cracked a pirate cassette ring working out of Sydney and Mel-
bourne. Dawn raids conducted three weeks ago have yielded the most exten-
sive and successful haul of allegedly illegal recorded product—including tapes

(Continued on page 54)

High Speed Duping Keys BASF's LVR

By STEPHEN TRAIMAN

NEW YORK-The high speed duplicating capability of the new BASF
Longitudinal Video Recording (LVR) system for videocassettes—-debuted Fri-
day (24) at the biennial Berlin Radio-TV Fair--is seen as a key factor in the
format’s success.

The design of the LVR system, first described here five yearsago (Billboard,
Sept. 14, 1974), has 72 longitudinal tracks on a 1.970-foot-long, 8 m.m.-wide
tape (about '3 inch), cach with one video and two audio (stereo) channels.

Each track is recorded in 2'» minutes at about 157 i.p.s.. past a stationary

(Continued on puge 49)

CRISTY LANE . . . FROM THE ACADEMY OF COUNTRY MUSIC AWARD
SHE EARNED AS BEST NEW FEMALE ARTIST TO HER STRIKING DEBUT
ALBUM “SIMPLE LITTLE WORDS" ~CONTAINS THE HIT SINGLES "“SIMPLE
LITTLE WORDS,” “SLIPPIN' UP, SLIPPIN' AROUND.” ON UNITED ARTISTS
RECORDS & TAPES. (Advertisement)

(Advertisement)
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Thench nothing soft about

ugh. She's raw. She's rock 'n’ roll straight
re. Genya Ravan...chalienging

k‘'s male k ns with the most aggressive
and encrgized albu her legendary career.

Ncw York Magazine called her A fire that
miraculously does not consume itsclf.' The
Soho LUcekIy Ncws dubbed her "The woman
with the high-octane, fucl-burning

100 horse-power laryny.’

"And | Mcan It"...the raging ncw album from
Genya flavan...a blood and guts
masterpicce of rock in its finest hour.

i Genya Ravan Production

© 1979 20th Century-Fox L;Af
Record Corp J

Manutacty d and Distrbuted by RCA Recor ds

‘!\ fAvailable on 20th Century-Fox
Records and Tapes

.!"-’

Includes: Pedal Toifhe Metal, Junkman, Stubboin
Kinda Girl and more.



General News

Atlantic Ships 1 Million Led Zeppelin LPs

6 Covers For ‘In Through Out Door’

NEW YORK-With six different
covers, massive radio saturation,
and an advance order of more than
one million units, the new Led Zep-
pelin “In Through The Out Door"
$8.98 LP, released Wednesday (2),
has become an “event.”

With some stores taking advance
orders before the LP was released,
David Glew. Atlantic’s senior vice
president, says the label could easily
have shipped two million copies,
based on the million-plus orders the
label received.

But, he says, the company
“urged” retailers not to order more
than they initially needed. Glew says

Atlantic expects to have sold two
million units a week after release,
based on initial reactions.

“The rock’n’roll business is get-
ting stronger, with the stores looking
for material like this and similar
product from other companies. This
is the kind of thing that helps stimu-
late the business, which is now show-
ing signs of improvement.” says
Glew.

On the retail level Atlantic and

By ROMAN KOZAK

WEA have mounted a merchandis-
ing program with a full complement
of four-by-fours, two-by-twos, post-
ers, streamers, banners, standups
and counter displays. utilizing the
brown paper bag outer cover design
on the LP.

In addition to the release of the
new Led Zeppelin disk, Atlantic and
WEA are also mounting a sales pro-
gram on Led Zep’s catalog with a
10% discount offered to qualifying

dealers on the eight LPs in the cata-
log. Some of the display material
will also center around the old Zep-
pelin albums, which are among the
most consistent sellers in rock.

The entire LP package was de-
signed by Hipgnosis, from a concept
by the band. It features six different
covers, showing different aspects of
a barroom scene, wrapped in a
brown paper bag and then shrink
wrapped.

Glew says the LPs are collated in
the factories so that each box of 25
contains all the different covers. He
admits it is an extra expense but he
says Atlantic wanted to guarantee
that smaller dealers would have all
the different covered LPs.

There has been some industry
speculation that the reason for the
six covers was to enable the group
and its record company to sell mul-
tiple quantities of the same LP to
hardcore fans who would want all
six covers. But Glew concedes, the
covers are not that much different,
and because a fan has no way of

(Continued on page 6)

Cap Plans To
Issue Beatles
‘Rarities’ LP

By JIM McCULLAUGH

LOS ANGELES--Capitol will re-
lease “Beatles Rarities™ in October
as part of its $5.98 midline series.

The LP contains 17 tracks, some
of which were never released before
in single or LP form, either here orin
the UK. A number were “B” sides.

The album was part of a special
limited edition gift box the label re-
leased last fall which contained all
12 Beatles studio albums in exactly
the same form each was released in
the UK. on Parlophone/Apple/
EMI Records (Billboard, Nov. 11,
1978).

Only 3,000 of the “Beatles Gift
Box” were made available at the
time, with the entire set having a
suggested $132.98 list.

Inside that gift box, the LP fea-
tured a sleeve only. A special jacket
is being prepared for upcoming LP
which will feature “Beatles Rarities™
on the front side and a comprehen-
sive discography on the back.

The 17 titles include: “Across The
Universe,” “Yes It Is,” “This Boy,”
“The Inner Light,” “I'll Get You,”
“Thank You Girl.” “I Want To Hold
Your Hand,” “You Know My Name
(Look Up The Number),” “She
Loves You,” “Rain,” “She’s A
Woman,” “Matchbox,” “I Call Your
Name,” “Bad Boy,” “Slow Down,”
“I'm Down,” and “Long Tall Sally.”

There has also been some discus-
sion at Capitol about possibly re-
packaging other Beatles LPs but
nothing is set as yet.

This will bring the total number of
Beatles LPs, single or double, in the
Capitol catalog 10 25. No Beatles al-
bum has ever been deleted from that
catalog which is said to still generate
substantial sales for the label.

Billboard photo by Alan Penchansky

DOUBLE PLAY—Disc Records retail store managers Sharon Brown, left and

Carrie Stackhouse, both of Ft. Wayne, Ind., occasionally pass as twin sisters.

The women, who donned baseball caps at the recent Disc national conven-
tion, manage separate outlets in the Indiana town.

2 Lowballers In Toronto
Forced Into Receivership

By DAVID FARRELL

TORONTO--The careers of two
of Canada’s leading disk lowballers
have been brought to a halt. Both
companies have been forced into re-
ceivership.

Black and White Sales Consult-
ants Lid., one of the country’s largest
cutout exporters, and the 23-store
Record World chain are the trou-
bled companies. Both developed
reputations here and abroad for
their lowballing price policies and
their attempts 1o enter the U.S. mar-
ket.

The firm of Clarkson Gordon is
currently unscrambling the tangled
affairs of Black and White, which
showed a net loss of $600.000 as of
March 31, 1979. Black and White's
principle owner, Gary Salter, is co-
owner of this city’s Heaven disco,
which reportedly cost $1 million to
build. Salter made headlines carlier

in the year by offering Canadian-
made product in the U.S. for prices
below the U.S. wholesale in some
cases (Billboard March 10, 1979).
He also had a retail operation in
New Mexico for a while.

The Record World chain’s low-
balling career came to an abrupt halt
Aug. 9 when the Canadian Imperial
Bank of Commerce called for pay-
ment of a secured loan. According to
the receiver, Thorn Ridell. the com-
pany owes more than $500.000 with
only Polygram listed as a secured
creditor.

Only two of the chain’s 23 stores
are company-owned. However, the
receivership leaves all of them with-
out a supplier at the moment.

Secured creditors of Black and
White include CBS Records of Can-
ada, with outstanding credit in ex-

(Continued on page 58)
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- Acquires Nashboro

By IRV LICHTMAN

NEW YORK--American Variety
International, Inc., through its AV]
Records affiliate. is acquiring the
Nashville-based Nashboro label,
Woodland Studio and all aftiliated
companies.

According to informed sources,
AVI would acquire as part of the
package Ernie’s Record Mart,
long-time radio mail-order house
formerly broadcasting on WLAC-
AM. Nashville.

Nashboro. a dominant force in the
black gospel market, is headed by
Bud Howell and Shannon Williams.
Its roster includes such acts as the
Rev. Isaac Douglas. the Gospel Key-
notes, Savannah Community Choir,
Angelic Gospel Singers and the Pil-
grim Jubilee Singers.

Glenn Snoddy presides over
Woodland Sound Studios, a major
recording center for country. gospel
and pop records. The Excellorec
publishing operations are headed by
veteran writer-publisher Bob Tu-
bert.

All firms are part of the Nashville-
based Crescent Co. which holds the
majority of the stock. Crescent offi-
cials confirmed Friday (24) that dis-
cussions have taken place, but also
insisted that no money has yet
changed hands.

Ray Harris, president of AVI Rec-
ords, and executive vice president of
American Variety International, has
made several trips to Nashville in re-
cent weeks.

Harris was not available for com-
ment, but John Jossey, general man-
ager for AVI Records, said late last
week he had not received word of
confirmation of the proposed deal,
but knew of ongoing discussions.

(Continued on page 72)
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Country Charts Flash Popularity Of Singing Twosomes

By KIP KIRBY & MIKE HYLAND

NASHVILLE — Musical two-
somes are gaining secure footholds
on the country charts. “Listening to
a duet record can be like going to a
movie or watching a soap opera on
television,” suggests veteran pro-
ducer Billy Sherrill. “Everyone can
getinvolved.”

It’s this special kind of involve-
ment, coupled with the traditional
loyalty and acceptance of country
fans, that has led to a strong percent-
age of musical twosomes gaining se-
cure footholds on the country charts.

Unlike rock and pop audiences

which demand identifiable hit after
hit. notes one producer, country lis-
teners are less fickle and more agree-
able to pairings between their favor-
ite artists.

Separate careers receive addi-
tional shoring up through the re-
newed vigor of duet singles and al-
bums projects which often create a
third (joint) career out of two sepa-
rate, solo carcers.

Now on the Billboard Hot Coun-
try Singles chart are duets by such
popular pairings as Kenny Rogers
and Dottie West, Jim Ed Brown and

at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are available on
48106. Post

Road, Ann Arbor, Michig

l Billboard ({SSN 0006-2510) is published weekly by Billboard Publications, Inc.. One Astor Plaza, 1515 Bro.

ph send form 3579 to Blilboard, P.O. Box 2156, Radnor;

Helen Comelius, the Kendalls and
Jacky Ward and Reba McEntire.
Also currently visiting the ranks of
the singles country chart are new-
comer duets of Willie Nelson and
Leon Russell and Moe Bandy with
Joe Stampley.

Meanwhile, the Billboard Coun-
try LP chart displays similar duct
strengths through the presence of vi-
nyl collaborations between Nelson
and Russell. Rogers and West (with
two album entries), a Nelson/Way-
lon Jennings LP and one by Conway
Twitty with Loretta Lynn,

microfilm from KTO Microform, R
Pa; 19089, Area Code 215, 687-8200.

At the same time, almost all of
these artists are also commandeering
chart spots for their individual solo
recordings as well, giving them addi-
tional airplay and sales impetus.

Elements contributing to the suc-
cess and longevity of country duos
are the willingness of its audiences to
accept a record on the basis of the
artists” reputations; compatibility of
voices and personalities that emerge
on a duct version of a song; the re-
duction of each artist’s share of
recording costs; mutual broadening

(Continued on page 40)

Record Bar
Folk Guarded
But Optimistic

By JOHN SIPPEL

HILTON HEAD, S. C. A
guarded optimistic outlook on the
part of more than 150 executive and
management personnel, and addi-
tional major label representatives,
was buttressed consistently by
speakers at the Record Bar's conven-
tion at the Hyatt On Palmetto Dunes
Hotel here last week.

Additional convention coverage oni
pages 20, 23.

For example, advertising allow-
ances to accounts have almost disap-
peared nationally. But to help fill
that void, Fred Traub, purchasing
vice president; Chris Stewart, mar-
keting vice president, and Ralph
King. merchandising coordinator,
prodded the 91 store managers to
continue their leadership job in “su-
permerchandising.”

Traub explained that only by con-
ceiving uniquely creative merchan-

(Continued on page 20)

POPE SINGS
ON POLISH LP

LOS ANGELES--Show business
has had a “Singing Nun.” Now there
is a “Singing Pope.” Crystal Records
of West Germany has just released
an LP featuring Pope John Paul 11
with the Krakow Symphony Orches-
tra and a students’ chorus.

The LP features the Pope’s bass
voice performing six folk and reli-
gious tunes alone and with students
backing. All were recorded during
his visit to his Polish homeland last
June.

The LP also includes “The Mo-
ment Of The Entire Life,” a choral
version of a work written by the Pon-
Uff and performed by the Krakow
Symphony. Also included are six
tunes taped in Krakow churches dur-
ing a Sacrosong Festival which was
founded by John Paut 12 years ago
when he was archbishop in that city.

adway, New York, N.Y.10036. Subscription rate: annual rate, Continental U.S. $110. Second class postage paid ‘
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General News

Arista Staff In Puerto Rico Confab

5-Day Meeting Focuses On Upcoming Fall Releases

NEW YORK--Arista Records
sales, promotion and distribution
staffers from three countries gath-
ered for five says of surf and meet-
ings geared to the coming fall LP re-
leases at Puerto Rico’s Cerromar
Beach Hotel Aug. 15-19.

The gathering was buoyed by the
knowledge that the label suffered no
personnel cutbacks in recent
months, in contrast to other com-
panies. It was also learned that
Arista staffers received bonuses.

Product presentations and meet-
ings between sales and promotion
staffs occupied most of the time,
with label president Clive Davis of-
fering what was described as a “state
of the industry report” in his keynote
address. Davis discussed recent
down trends in the business, but re-
asserted his confidence in the con-
tinued growth of the label.

Arista promotion staffers dis-
cussed the growing importance of
adult contemporary sounds in the
AM market, and outlined strategies
for overcoming that medium’s tend-
ency to limited rotation of records,
particularly in secondary markets.
National promotion vice president
Richard Palmese chaired these sec-
tions.

The continued thrust into black
music on Arista’s part was the sub-
ject of several discussions led by sen-
tor vice president Larkin Arnold and
Hank Talbert, vice president in
charge of r&b promotion.

The sales forces split into several
meetings geared toward fall releases
and sessions on how to effectively
merchandise product and coordi-
nate it with promotion efforts and
artists’ tours.

One session was devoted to the
value and importance of cross-mer-
chandising, with the success of a
program that featured Arista prod-
uct being played in a clothing store
measured against a promotional tie-
in with a nearby record outlet.

In-store play in record stores and
the necessity of field forces filing ac-
curate weekly reports were among
other topics jointly discussed by
promo and sales people.

Representatives from Arista’s net-
work of independent distributors
were also on hand as invited guests,
as were members of the label’s U.K.
and Canadian companies.

Among the upcoming fall releases
previewed were albums by Barry
Manilow, the Outlaws, Melissa
Manchester, Angela Bofill, the Alan
Parsons Project, the Grateful Dead
and the debut of the Pop, a new
wave rock group from Los Angeles.

The convention also featured a
joint meeting between the a&r staffs
of Arista and Arista U.K. where the
differences and similarities of the
countries’ musical tastes were com-
pared. DICK NUSSER

Circus Protesting

LOS ANGELES--Ringling Bros.
and Barnum & Bailey is demanding
that the Circus Disco here refrain
from using the phrase “the greatest
disco on Earth” in any future adver-
tising.

Claiming “unfair competition,”
attorncys for the circus company
have notified the owners of the disco
that its slogan is considered an un-
authorized infringement on *“The
Greatest Show on Earth,” a feder-
ally registered trade name in use
since the 1870s.

Boss Speaks: Clive Davis, Arista’s

president, addresses 150 attendees

at the label's sales and promotion
convention in Puerto Rico.
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LOS ANGELES—Realizing prof-
its in economically uncertain times
will be thoroughly explored at Bill-
board’s fifth annual International
Talent Forum at the Century Plaza
Hotel here Wednesday through Sat-
urday (5-8).

Additional panelists, moderators
and artists, both as performers and
speakers, have been added to the
program.

Barry Fey will moderate “Open
Season Speak Your Mind;” Mike
Klenfner, Frontline Management
and Susan Munao, Susan Munao
Management will co-moderate the
“Managers” session; Roy Battocchio
of RCA Records will moderate “For
Beginnners Only;” and Del Furano
of Winterland will chair “Merchan-
dising.”

Additional panelists for the ses-
sions include: Hal Ray, William
Morris; Jerry Golod, NBC-TV: Joe
Spereno, Magna Artists; Ron
Rainey, Magna Artists; Mike
Lushka, Motown Rcords; Mark
Hammerman, Elektra/Asylum Rec-
ords; attorney Neville Johnson;
Tony Zoppi, Riviera Hotel; Steve
Gold, Far Out Productions; Robert
Franklin, Madison Square Garden;
Ken Kragen, Ken Kragen Manage-
ment; Steve Jensen, ICM: lan Cope-
land, Paragon; Herbie Miller, man-
ager, Peter Tosh: Del Furano,
Winterland; Bruce Garfield, Capi-
tol; and Andy Truman, See Factor.

The business days will be topped
off each evening with entertainment.
Performers to be showcased include
the Rollers, Arista Records; Rose
Royce, Whitfield Records; Kitty-
hawk, EMI/UA Records; FCC,
Free Flight Records; Moon Martin,
Capitol Records, and Fabulous
Thunderbirds, Chrysalis/Tokama
Records. Other acts will be an-
nounced.

The show will be professionally
staged and produced by Jerry Lan-
dry of PromoVision, Ltd., with light-
ing by See Factor.

Flo & Eddie, who will participate
on a panel, also will MC the awards
banquet along with participating in
one-on-one luncheons. Other acts
participating in the luncheons are
John Klemmer and Robben Ford,
among others.

Many of the 14 seminars have
been restructured, with question-
naire cards enclosed in the registra-

b

Promo Point: Richard Palmese,

Arista’s vice president of national

promotion, makes his own point
during the meeting.
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Talent Forum Adds
Panelists, Artists

tion workbooks. Questions from the
floor will be written on the cards,
then presented and screened by the
moderators for discussion.

This is an effort to insure that con-
ference attendees will receive as
much vital information as possible.

For the first time, artist develop-
ment/relations and publicity will be
separate sessions because both are
broad areas and can be thoroughly
explored.

Free to all conference attendees
will be Billboard's International
Talent Directory, which lists, among
other things, concert promoters,
booking agents & contacts, personal
managers, facilities, sound & light-
ing, unions, staging & costumes,
tickets and musical instruments.
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Record Companies

Danny Davis has resigned his senior vice president of promotion post at Mo-
town to become promotion vice president at Casablanca Record and Film-
Works in Los Angeles. His replacement is Skip Miller who had been vice presi-
dent of promotion. Davis replaces the recently departed Howard Rosen at
Casablanca. ... Willie Mitchell moves to Bearsville Records as an exclusive
producer. He remains in his Memphis base. He has produced such artists as Al
Green and Denise LaSalle in the past. Also, he is signed to Bearsville as an
artist. . . . Bill Cataldo joins Polydor Records in New York as national promo-
tion director. He goes to the label from Atlantic where he held a similar post.
... Joe Strickoff takes over as CBS Records print associate director. Based in
New York, Strickoff handles the print adver- ¢
tising department of Gotham, the label's in-
house ad agency. Since 1976, he had been
manager of print advertising at CBS Rec-
ords. ... Also at CBS, Earl Hutchinson takes
over as New York branch manager. Previ-
ously, Hutchinson was a musician. ... Eric
Steinmetz joins Midsong International Rec-
ords as assistant to president Bob Reno. Now
based in New York, he was president of An-
nuit Soeptis Records in Philadelphia. . . . Irene Edwards and Carol A. Roberts
are upped at CBS Records in Santa Maria, Calif., to field credit managers. Ed-
wards had been assistant field credit manager for CBS in Santa Maria while
Roberts was divisional credit manager for the Dictaphone Corp. and GRT
Corp. ... Frank Dresden is named chief executive officer for Philadelphia’s
Messianic Records. Previously, he worked in sales and distribution for Messi-
anic product. . . . Michael Maslow leaves Roulette Records/Pyramid Produc-
tions as an a&r man. In addition, he has exited Adam VIII and 1&M Tele-
products where he directed and produced film and video. He remains in New
York where he continues to work in music and video.

Craig

Blum

Marketing

Joe Gagliano is upped at Polygram Distribution’s Cleveland branch as sales
manager. He has been with the firm since 1975 as a Cincinnatisalesman, work-
ing from the Cleveland branch. . . . Nancy Craig moves to Schwartz Bros./Har-
mony Hut stores in Washington, D.C., as sales promotion director. She was
with the Taubman Co. in marketing and advertising,

Publishing

Linda Blum moves to the Artist Music Publishing Group in Los Angeles as
West Coast professional manager. She comes from the Landers-Roberts En-
terprises music publishing firm in L.A. where she was a professional manager.
... Eric McCaskill takes over as membership representative at ASCAP’s Los
Angeles office. Recently, he handled production work on an independent
basis for Marvin Gaye and Norman Connors.

Related Fields

George Johnson, president of Swire InterMagnetics in Los Angeles, has de-
parted the post. No successor has been named. . . . Also at Swire, Jim Lantz is
upped to executive vice president of consumer products. Based in Los Angeles,
he had been vice president of the firm. . . . Pete Fredriksen steps into the post of
vice president of Jensen Sound Laboratories in Schiller Park, lll. He was na-
tional sales manager. . .. Lorell C. “Jack” Pender and Robert Smith move to
Midwest regional sales manager and Western regional sales manager, respec-
tively, in the consumer tape products area for Fuji Photo Film US.A,, Inc.’s
Magnetic Tape division. Pender, working in Chicago, comes from Maxell
Corp. where he was Midwest regional sales manager. ... Wayne Rosso has
been retained by Norman Winter/Associates public relations in Los Angeles
to function in the firm’s industrial division. He serves as full-time account ex-
ecutive for Musexpo, the annual international record and music industry mar-
ket. Formerly, he was vice president of the Disco Works and public relations
consultant for Audio Concepts Inc./Dave Kelsey Sound. . .. Jane David joins
the Village Recorder Los Angeles studios as executive assistant to general
manager Dick LaPalm. She was formerly with Jet Records in Los Angeles.
Also joining the studio is Nancie Doikess as traffic manager. She was assistant
traffic manager at Cherokee Studios in Los Angeles. . . . Kim Zades joins JVC
Corp. in Chicago as home entertainment sales manager for the Midwestern re-
gion. Before joining JVC, he had been national accounts sales manager at Jen-
sen Sound Laboratories. ... Sol Saffian is now executive vice president of
Norby Walters Associates, artists representatives, in New York. He had been at
the William Morris Agency where he headed the black contemporary music
division. ... James F. Dowling joins TDK Electronics Corp. in Garden City,
N.Y., as personnel director. He comes from the H.O. Penn Machinery Co. ...
At Altec Lansing Corp. in Anaheim, Calif., Tim Newell comes in as national
sales manager while Steve Girod is now national training manager. Newell
had been Western Regional sales manager for JBL and Girod worked at Lam-
bert Sales in Washington, where he sold JBL and Harman-Kardon. ... Jerry
A. Hasson moves up at Polygram Corp. in New York to manager of account-
ing. Most recently, he was controller for Polygram Direct Marketing, Inc. of
Great Neck, N.Y. ... Robbie Braessler is promoted to director of booking and
marketing services for the Coliseum in Richfield, Ohio. She had been director
of booking. . .. Ramon Hervey II is now vice president of Rogers & Cowan Mu-
sic division. For the past year, he served as manager of the West Coast music
division for Rogers & Cowan. . . . Melinda Maginn and John Breeden join JBL
Sound, Inc.’s California audio teams. Maginn held sales positions with Pacific
Stereo and Custom HiFi outlets in California for six years while Breeden, for
the past two years, held posts within the CBS retail organization at Pacific

(Continued on page 65)



THE KANSAS "MONOLITH” TOUR
OVERSHADOWING ALL OTHERS.

KANSAS ITINERARY

Huntsville, AL Von Braun Civic Center TJoronto, Ontario Maple Leaf Arena Knoxville, TN Civic Coliseum

Evansville, IN Roberts Stadium Pittsburgh, PA Civic Arena 11/2  Charlotte, NC Coliseum

E. Troy. Wi Alpine Valley Music Theater Pittsburgh, PA Civic Arena 11/3 Clemson, SC Littlejohn Coliseum, Clemson Univ.
E. Troy, Wi Alpine Valley Music Theater Boston, MA Boston Gardens 11/4 Columbia,SC Carolina Coliseum
Louisville, KY Kent Exposition Center Philadelphia, PA Spectrum 11/7  Starkville, MS Humphries Coliseum, MS St. Univ.
Nashville, TN Murphy Center Washington, DC Capitol Center 11/9  Birmingham, AL Jefferson County Coliseum
Minneapolis, MN Metro Center Hampton, VA Coliseum 11/10 Memphis, TN Mid-South Coliseum

Omaha, NE Civic Center New York City, NY Madison Square Garden 11/11  Baton Rouge. LA  Centroplex

Seattle, WA Seattle Center New Haven, CT Coliseum 11/21 Miami, FL Sportatorium

Spokane, WA Coliseum Saratoga Spgs., NY Saratoga Performing Arts Center 11/23 Lakeland. FL Civic Center

Portland, OR Memorial Coliseum Center Springtield, MA Civic Center 11/24 Jacksonville, FL Coliseum

Billings, MT Yellowstone Metro Wichita, KS Coliseum 11/25 Savannah, GA Civic Center

Rapid City, SD Rushmore Plaza Civic Center Tulsa, OK Assambly Center 11/27 Little Rock, AR Barton Coliseum

Denver, CO McNichols Arena Bloomington, IN Assambly Hall, Univ. of Indiana 11/28 Mobile, AL Municipal Auditorium
Salina, KS BiCentennial Center Champaign, IL Assembly Hall, Univ. of lllinois 11/30 Shreveport, LA Hirsch Memorial Coliseum
Oklahoma City, OK Myriad Convention Center Ames, IA Hilton Coliseum, Univ. of lowa 121 San Antonio. TX Hemisphere Arena
Indianapolis, IN Market Square Arena Madison, Wi Dane County Coliseum 12/2 Dallas, TX Convention Center
Katamazoo, MI Wings Stadium South Bend, IN Athletic & Convocation Center 12/3 Houston, TX Sam Houston Coliseum

St. Louis, MO Checkerdome Athena, OH OH Univ. Convocation Center 12/5 Albuquerque, NM Tingley Coliseum

Kansas City, MO Convention Center & Auditorium Ft. Wayne, IN Memorial Coliseum 12/6 ElPaso, TX ElPaso County Coliseum
Detroit, Ml Cobo Hall Wheeling, WV Civic Center 12/7 Tucson, AZ Community Center

Chicago. IL Amphitheater Huntington, WV Civic Center 12/8 Phoenix, AZ Veterans Memorial Coliseum
Buffalo, NY Memorial Auditorium Greensboro, NC Coliseum 12/10 San Diego, CA Sports Arena

Cincinnati, OH Riverfront Coliseum Atlanta, GA Omni 12/12 Las Vegas, NE Aladdin Hotel

Lexington, KY Rupp Arena Roanoke, VA Civic Center 12/13 Los Angeles, CA Forum

. "MONOLITH. THE NEW KANSAS ALBUM STANDS ALONE.
FEATURING THE SMASH SINGLE "REASON TO BE”" ON KIRSHNER RECORDS AND TAPES. s

\E/ Management: Budd Carr The Carr Company Distributed by CBS Records. © 1979CBSinc. *© 1979 Corn & Blood, Inc. Produced by Kansas. A division of
DON KIRSHNER ENTERTAINMENT CORP.
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General News

CBS RECORDS

LONDON--CBS Records Inter-
national will deliver half of the $1
billion business which ('BS Records
Group president Walter Yetnikoff
projected the company would attain
by 1980.

International president Dick
Asher disclosed this Thursday (23)
at the start of the division’s meetings
here, moved from Madrid for fears
of local terrorist action (Billboard,
Aug. 18, 1979), and somewhat
slimmed down in the process.

Asher further noted that, al-
though worldwide ailments are af-
fecting the industry, including cur-
rency fluctuations. energy shortages
and creeping recession, the $500
million forecast represents record
sales and profits for the CBS inter-
national arm.

It's enjoying “a heady share of

chart activity” in Britain, he said,
plus all-time highs in market share
in France, Germany. Holland.
Scandinavia, Mexico, Argentina.
New Zecaland and more.

But Asher made no attempts to

By PETER JONES
minimize the music industry’s cur-
rent difficulties. On recession. he
said the point was that the consumer
is being forced to channel his earned
income into necessities. *Once and
for ali, the myth that our business is
recession-proof’ has been exposed
for what it is: a myth.”

On prices. the international chief

commented: “The cost of a record or
tape to the consumer continues o
rise. We have to face the unsettling
realization that prerecorded music ts
no longer the obvious best entertain-
ment value. The resurgence of mo-
tion pictures as a major entertain-

ment force and the proliferation of

spectator sports are competing vig-
orously for the dollars and pounds
that we routinely expected to be
ours.

Asher stressed the need to main-
tain awareness of consumer needs.
“The current worldwide phenom-
enon of disco is ample evidence of a
failure on the part of the world’s ma-
jor record companies carly on to
identify, and then exploit, a major

a unique hair stylist for men on Burton Way in L.A.

SHAWN PETERSON

... many years of service to executives/entertainment industry
. now celebrating three years in her “‘own shop."’

DISTINCTIVE WORK — REASONABLE
STYLED TO YOUR PERSONALITY

BY APPOINTMENT ONLY — Tues-Fri, 10 AM-7 PM
for that personal/professional touch, call me at (213) 858-8114.
For extra convenience, get your hair styled before or after lunch—shop
located in same courtyard as the famous *“‘en brochette'" restaurant on
Burton Way. Valet Parking available.
For luncheon reservations,
call “en brochette” restaurant 276-9990.
For hair styling, call 858-8114.
“If § can cut/style your hair once, you'll be my customer for years."
Shawn Peterson

BOOKING AGENTS

Billboard’s International Talent Forum V (September 5-
8, 1979) is organized for your last opportunity before the
next music-record decade to discuss the major prob-
lems of entire agency rosters . . . where they will be able
to work; opening acts’ importance; promoters’ territorial
lock-ins; Billboard's International Talent Forum V, where
the live talent trends of the 80's may very well be
established.

Your participation is vital to its success. Make your reser-
vations today. For more details, see Talent Forum ad on
pp. 12-13.

Asher Predicts International Will
Represent 50% Of Intake In ’80

a&r and marketing opportunity. We
forgot that dancing is an important
part of social intercourse, and music
is essential to dancing.

“We were all late in jumping in on
the disco bandwagon, and so lost a
great volume of potential record and
tape sales to small independent
record producers and distributors.,

“We're in the disco business now,
but our efforts must focus on other
big consumer needs while danceable
music resumes its more normal share
of the music spectrum.”™

Asher cited song-oriented music
as ¢ major partof the future, quoting
CBS or CBS-associated examples
such as Art Garfunkel. Billy Joel,
Anita Ward (TK, distributed outside
the US. by CBS) and Supertramp
(A&M. handled by CBS on Conti-
nental Europe).

And he added: “Another example
of returning to basics is the re-emer-
gence of the UK. as a top creative
force for current musical trends. The
new wave music invented here is
heralded as the new music in the
usr

A&M Ponders Fate Of
Defunct Horizon Acts

LOS ANGELES—The fate of 10
Horizon acts is still uncertain as
A&M continues to check the roster
to decide which artists will be re-
tained on the A&M label in the wake
of the phascout of the Tommy Li-
Puma-helmed progressive music la-
bel.

In the interim. A&M has vowed
continued marketing and promotion
support for new albums by Brenda
Russell and Neil Larsen as well as
soon-to-be released product from
Ben Sidran and Dr. John.

Ironically, it is Russell's “*So
Good. So Right” that is Horizon's
first product to garner immediate
airplay and sales attention.

Horizon. founded as a jazz-ori-
ented label, changed its musical di-
rection in January 1978 when Li-
Puma took charge. Its initial releases
were by Dr. John, Neil Larsen and
the Mark/Almond Band.

The roster mushroomed to 10 acts
with the addition of Scawind. Rus-
sell, Gordon Michaels, Richard
Evans, David Grisman, Ben Sidran,
Elcanor Mills and the Yellow Magic
Orchestra.

Comments A&M president Gil
Friesen: “This unfortunate decision
is dictated by the current state of the
music business and is sincerely re-
gretied.”

LiPuma will stay on indefinitely
to wash up Horizon's business af-
fairs, but its small existing staff have
all been let go, part of the 34 A&M
employes terminated Friday (17).

Reportedly, another 40 were ex-
pected. to be terminated last Friday
(24). Of the initial layolfT, all depart-
ments were affected and comprised
of middle and lower level personnel
in A&M’s home oftice in Los An-
geles, its New York office and vari-
ous field offices.

“There is no more to say than the
cconomy is changing and this indus-
try has to change with it.” Friesen
Says.

1 Million Zep LPs

® Continued from puge 3
knowing which cover he is buying,
such sales should not be a factor in
the overall marketing of the LP.
Initial promotion and merchan-
dising on the new LP is almost exclu-
sively through radio, retail and the
print media. Monday (20). was the
radio premierc date for the LP, with
many stationsrepeatedly. playing
the entire‘record:

Billboard photo by Peter Borsari

TANK FULL—Members of Chrysalis group Blondie are ferried by an M-24 U.S.

army tank to Fiorucci’s clothing boutique in Beverly Hills for an after concert

party. The offbeat method of transportation came after the first of two sold-

out nights at the Greek Theatre. Shown, left to right, are group members

Deborah Harry, Frank Infante, Chris Stein, Jimmy Destri, Nigel Harrison and
Clem Burke.

Wings Special Tees RKO Skein

By DOUG HALL

NEW YORK What is expected
to be a series of six music specials
over the next 12 months on the new
RKO Radio Network will be
launched with & two-hour Wings
show probably in January.

The show. preduced by RKO Ra-
dio national music director Dave
Sholin, will include interviews with
Paul and Linda McCartney and will
feature music from recordings and
live performances. It will be

presented prerecorded. as it is al-
ready in the can.

It may. however. be sent to RKO
affiliates by satellite in a cooperative
plan with the Associated Press if a
satellite svstem is approved by the
Federal Communications Commis-
sion before the January broadcast
date. Otherwise the show will prob-
ably be distributed by mailed tapes.

Just how many stations will be

(Continued on page 20)

Judy Collins, Rick Nelson,
Jennifer Warnes

| have written excellent songs
especially for you.

Please contact:

Kevin Ward (516) 621-0546

THE GREAT
RIP OFF.

Rip Off This Coupon and Send For
FREE Catalog — Dealers Only

SAVE] — — VALUABLE COUPON——— — —

|
WE HAVE THE BEST
CUT-OUT ALBUMS &
PROMOTIONAL
8-TRACK & CASSETTE
LIST IN AMERICA!

MAJOR LABELS . . . MAJOR ARTISTS
Shace Record;, s Fapes

PO 82 - Riverton, N.J. 08077
Name
Address
City State Zip

Tel: (609) 829-4813 (609) 829-4814
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- Electronic, Blank Tape F|rms
Paint Brlght Financial Picture

NEW YORK-Encouraging
quarterly financial reports from ma-
jor electronics and blank tape con-
glomerates here and abroad pro-
vides a brighter picture for the home
entertainment economy.

Only a deepened second-quarter
loss reported by Superscope darkens
the view, but even here sales are up
and losses are expected at a reduced

ate in the third quarter.

Upside figures are reported by
Pioneer of Japan, BASF of Ger-
many, Ampex and Tandy Corp./
Radio Shack.

® AtPioneer. netsales and net in-
come were up for both the third
quarter and nine months ended
June 30. In April-June, record third
quaric, income of $19.051 million
was up 31.2% on a 9.7% consolidated
net sales increase to $248.347 mil-
lion. Income record is due mainly to
the rise of the U.S. dollar versus the
yen to almost the same level in the
comparable 1978 period.

Cited are favorable results of the
general stereo and other audio prod-
ucts groups, with European sales al-
most doubling while Japanese vol-
ume was up 44% due to strong car
stereo component sales. Mass pro-
duction facilities for the optical
videodisk, a joint venture with
MCA/Universal, were established
during the period, with manufacture
proceeding smoothly.

For the nine months period, net
income shows a 2.7% increase (o
$47.593 million on a 7.3% sales rise
to $762.861 million.

e BASF Group sales in the first
half of 1979 were up 18.2% to $6.7
billion, with pre-tax earnings up
58% to $452 million. Included in
North America operating com-
panies are BASF Systems, Bedford,
Mass.-based manufacturer of audio
and videotapes as well as computer
disks, tapes and related equipment.

Radio Helps
Move Books

NEW YORK—In what looks like
the promotion of a record album,
Doubleday/Dotphin books will be
marketing “Rock Wars” through se-
lected record retail outlets, with a
syndicated “Rock Wars” radio pro-
gram providing exposure over the
airwaves.

“Rock Wars,” a 100-page glossy
comic book which will retail for
$6.95 when it is released Sept. 7. is the
latest effort from Rock Wars Co.,
4whose musical arm, the Year One
Band. has performed and filmed
concerts at the Grand Canyon and
atop a World Trade Center tower in
New York City.

With the release of the book the
Rock Wars Co. is putting together a
syndicated radio program which will
feature material by the Year One
Band and its new wave offshoot. For
Shake's Sake, recorded at the Can-
yon and atop the building. Ken Col-
lier, spokesman for the group. says
WXLO-FM in New York, which
broadcast the Trade Center concert,

®has also agreed to broadcast the
syndicated program.

And while Doubleday will con-
centrate its sales through established
book retailers, it is also looking
toward record retailers as a possible
medium for selling the books, which,
with a picture of the Beatles in-
cluded on the cover, are seen as an
impulse item for record buyers.

By STEPHEN TRAIMAN

Group sales for the second quarter
of April-June rose 20.9% or 5.5%
above the first three months of 1979,
Earnings got significant benefits
from high utilization of production
capacities for plastics and refining.

For German-based parent BASF
AG, first half sales were up 21.2% to
$3.1 billion, with exports represent-
ing 58% of sales. Pre-tax earnings
rose 42.4% to $251 million,

® Ampex first quarter earnings
for May-July rose 28% to $4.5 mil-
lion, excluding an extraordinary tax
benefit,on a 21% gain in revenues to
$105.1 million for the Redwood
City, Calif., firm. Net earnings for
the quarter were $7.2 million, in-
cluding an extraordinary credit of
$2.7 million, compared with $5.6
million the prior year, which in-
cluded $2.1 million of such benefits.

® Sales were up 9% in July to
$71.524 million for the Radio Shack
consumer electronics chain, with

stores more than a year old up 5%.
following a record fiscal year for
parent Tandy Corp. Year ending
June 30 saw net income up 26% to
$83.229 million, on a 15% increase in
sales volume to $1.2154 billion. Con-
solidated fourth quarter (April-
June)sales rose 12% t0 $281.114 mil-
lion, with net income up 17.5% to
$20.002 million. Net gain of 36 com-
pany owned stores and 41 U S. com-
puter centers was the smallest in
many years.

® Superscope’s third quarler loss
was $7.3 million compared with $4.3
million the prior year, but sales were
up 17.5% to $47 million. In the first
half, Superscope lost $9 million,
compared with $5.5 million a year
ago, with sales up 18% to $98 mil-
lion. Chairman Joseph Tushinsky
notes $4.5 million of the quarterly
loss is attributable to writeoff of de-
ferred items, and sees losses at a re-
duced rate in the third quarter.

STORER PANEL URGES SPLIT

LOS ANGELES-A resolution recommending a two-for-one stock split for
the common stock of Storer Broadcasting Co. was voted by the company’s fi-
nance and planning committee and will be considered by the board of direc-

tors at a special meeting Wednesday (5).

The committee also passed a resolution recommending that the annual cash
dividend after the split be adjusted to 72 cents per share, giving the net effect of
$1.44 per share on current shares or a 10.8% increase. The present annual divi-

dend rate is $1.30.

There are approximately 5.2 million shares of Storer common stock out-
standing, out of a total authorized 8 million. The committee is recommending
increasing the total authorization to 20 million shares, and the total out-
standing after the split would be approximately 10.4 million.

U.K. Union Makes U.S. Concessions

LONDON--Britain’s Musicians
Union has granted two notable con-
cessions in respect of television pro-
motion films and tv appearances by
U.S. musicians in this country.

Permitted use of tv promotion has
been extended from one year to
three years after the date of filming,
and foreign artists visiting the U.K.
will be allowed to make such promo
films here—though these films will
be treated as foreign material.

American acts going to Britain
under the reciprocal deal with the
American Federation of Musicians
will now be able to appear in two
shows with two repeats, not one of
each as before,

All this is part of a package of
agreement between the Musicians
Union and the British Phonographic
Industry on new scales of payment
for recording sessions, which are to

Cal Stereo Chain

Closes One Store

LOS ANGELES-—Cal Stereo, the
financially troubled hi fi chain here
which is undergoing a Chapter XI
reorganization (Billboard. Aug. 25,
1979) has closed one of its Southern
California outlets.

The closed outlet, in Orange.
Calif.. reduces the chain’s Southern
California store total to 16 from 17.
At one time the chain had 22 stores
between San Francisco and Los An-
geles. All five San Francisco area
stores have been closed.

Shukat Relocates

NEW YORK-—-The Shukat Co.
Ltd. has moved to 211 W, 56th St.,
New York 10019. The telephone re-
mains (212) 582-7614.

be backdated 1o July 1 and run for
one year.

The general rate covering pop ses-
sions riscs from $63 to $75 for three
hours. Section principals in sym-
phony. opera and ballet orchestras
will receive $72. sub-principals $62
and rank-and-file members $60.
Work on Sundays under the general
rate is to be paid as overtime at time-
and-a-half,

Superscope’s Losses
Exceed Those Of 78

LOS ANGELES-—-Superscope
Inc.. reported losses for the second
quarter and first half of 1979 and ex-
pects losses to continue in the third
quarter but at a reduced rate.

For the first half, Superscope had
a net loss of $9.000.000 compared
with a loss of $5.500.000 the year be-
fore.

Sales for the half rose 18%
to $98.000.000 compared with
$83.000.000 a year earlier.

In the second quarter, losses were

$7.300.000 compared  with
$4.300.000 for the same period last
year.

Superscope  reports  that

$4.500.000 of the six-month and sec-
ond quarter losses were due to a
write-off of certain deferred items. a
greater addition to accounts receiv-
ables reserves and the phasing out of
Vorsetzer production.

The firm says that the 1979 loss
also reflects the continuing sale of
some discontinued Imperial and
Marantz products at reduced prices.
It also cites a lower than average
gross profit margin due {o higher
cost of products purchased in 1978
when the Japanese yen was at a
higher value relative to.the dollar.

| Market Quotations

As of closing, August 23, 1979

1979

High Low NAME

47% 32% ABC

41% 34%: American Can
18% 14 Ampex
3% 1% Automatic Radio
24 20% Beatrice Foods
56% 44% CBS
26% 18% Columbia Pictures
13% 8% CraigCormp.
44% 33 Disney, Walt
3 2  EMI
25% 15% GatesLearjet
18% 13% Gulf + Western
17 10%: Handleman
8%z 3% K-tel
3% 2 Lafayette Radio
37% 28%: Matsushita Electronics
48% 37% MCA
39 26 Memorex
66 52% 3M
50% 36 Motorola
32 24% North American Philips
22% 16 Pioneer Electronics
25% 14Y: Playboy
28% 23 RCA
10% 7% Sony

8% 4% Superscope
29% 17% Tandy

1% 4% Telecor
7% 4% Telex
3% 1% Tenna
20% 16% Transamerica
46% 30 20th Century
41% 32% Warner Communications
15% 12 Zenith
OVERTHE P-E Sales Bid Ask
COUNTER
ABKCO - - 1% 2%
Data Packaging
Corp 7 1 9% 10%
Electrosound
Group 4 3 4% 5%
First Artists
Prod. 32 277 5% 6%
GRT - 10 % %

P-E (Sales High

100s) Low Close

9 1047 47% 46% 47% + Y
6 152 40% 39% 39%
0 108 17% 17% 17% + %

= 8 2% 2% 2% Unch
9 1270 23% 23% 23% + %
8 193 53% 52% 52% - %
4 61 24% 24': 24% - %
15 38 8% 8% 8% - %
12 225 40% 39% 39% - %
15 74 2% 2% 2% Unch
9 56 24% 23% 24 - %
4 776  16% 16% 16% + %
5 104 11% 1% 1% + %
64 42 7% 7% 7% + %
- 2 2% 2% 2% - %
8 - - —  30% Unch.
8 65 46%: 45% 46% + %
5 206 29% 28% 29% - %
1 2093 57% 55% 55% -2
1 330 49% 48% 48% - %
5 16 30% 30% 30% + %
1" 5 17% 17% 17% + %
23 34 18% 18 18 - %
7 723 25% 25% 25% + %
17 48 8% 8% 8% - %
- 9 4% 4% 4%z - %
8 2139 27% 25% 2% + %
4 9 4% 4% 4% + %
14 136 4% 4% 4% uUnch.
- 31 2% 2 2% + %
6 303 19% 19% 19% + %
7 154 44% 44 44 - %
7 717  37% 36% 36% — %
1 179 13% 13% 13% - %
OVERTHE P-E Sales Bid Ask
COUNTER
Integrity Ent. 7 1" 1% 2
Koss Corp. 8 1 5% 5%
Custom Elec 17 12 2% 2%
M. Josephson 8 182 17 17%
Orrox 16 51 6% 7%
Recoton 4 5 1% 2%
Schwartz
Bros 3 - 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or boughtat the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean
Witter Reynolds, Inc., 4001 West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member

of the New York Stock Exchange, Inc.

Loss Logged By U.K. Pye Label

LONDON-The general sales
slump in the record industry is
blamed for a dramatic drop in the
trading fortunes of Britain’s Pye
Records. licensee here for Casa-
blanca, among other U.S. labels.
Downturn sees the firm’s 1978 profit
of $2.55 million become a loss of
$94,600 for 1979.

The figures, presented in the an-
nual report of the Associated Com-
munications Corp., show the record
company’s sales dropping from
$27.3 million to $26.9 million.

Lord Grade, Associated Commu-
nications Corp. chairman, says that
despite the slump, “the strength of
the company’'s catalog, both in terms
of established artists and fresh talent
gives confidence for the future.”

On a bright note, the corporation’s
music publishing arm, ATV Music,
has hit a record profit high at $5.09
million for 1979, compared with

Company In Move

NEW YORK --International Art-
ist Development has moved to 211
W. 56th St., New York, (212) 765-
3548.

$4.47 million in the previous 12
months.

FOR SALE
MUSIC PUBLISHING
COMPANY

* Profitable History
Established World-wide

1100 Compositions
95% have had record releases

« Excellent Potential
» Price: Low Seven Figure

EXCLUSIVE AGENT

Ruland, Breer & Company
12016 Wilshire Blvd.
Los Angeles, CA 90025

(213) 820-2564

European Radio Station,
Adult Contemporary
format, looking for a
Music Director with
J years experience.

This position is available

immediately. Foreign
language a plus.

Send resume and salary
requirements to
BOX #882
BILLBOARD
1515 BROADWAY
NEW YORK, N.Y. 10036

“When I want to make a
special presentation of

an album cover, 1 always
have it Perma Plaqued.”

6

Marvin Schwartz, Director, International
Design Center, Capitol Records, inc.

Custom laminated plaques
that beautify and
preserve precious

documents forever

PERMA PLAQUE,

7251 Varna Avenue
N.Hollywood, CA 91605
(213) 764-3100

advogTig ‘6261 ‘L H3GWILd3S
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Publishing

Composers Perform
At ASCAP Night

LOS ANGELES—The Holly-
wood Press Club presents its ASCAP
Night Sept. 1. in which songwriters
are honored along with their hits.
Committed to appear are Jay Liv-
ingston and Ray Evans. Arthur
Hamilton. Sammy Fain. Bobby
Troup and Matt Dennis.

The event takes place at Sports-
men’s Lodge in Studio City with
dinner being served at 7 p.m. Admis-
sion is $12.50 for a member cach
while admission is $15.00 for non-
members.

Cachet Label Move

LOS ANGELES—Cachet Rec-
ords moves from its Burbank offices
to 6535 Wilshire Blvd.. Suite 700.
Los Angeles 90069. (213) 655-2901

““There’s a rumor
going around about
a company serving
the record industry

for 20 years; printing
& fabricating record
covers and tape
labels plus 8 other
fascinating services."’

“To find out more
about this rumor call .

’A‘ Mxmtes, 'lnc

160 EAST 56 SL., Depl. A
N.Y.,N.Y. 10022 TEL. 758-3232

Supplying the graphic needs of the recerd industry since 1952.

33% OF TOTAL VOLUME
Direct Marketing
Ups Hansen Sales

By IRV LICHTMAN

NEW YORK —While maintaining
a strong retail base, Hansen Publica-
tions has evolved a direct market
hold for its print product that now
accounts for 33% of its total sales
volume.

Hansen is spending $1 million a
year to develop direct sales to con-
sumer via tv. print and mail-order
avenues, according to Richard Sut-
ter. Los Angeles-based vice presi-
dent of marketing.

Started three years ago. the com-
pany has sold six instructional
books, selling at $10. via direct sales
with volume of 100.000 to 300.000 of
each folio.

That $1 million ad budget. Sutter
notes, is broken down by 60% for
television, 30% for print advertising
and 10% for mail-order.

“We'll be accelerating our con-
sumer marketing program on this
level with new arcas, which will fur-
ther our library of product aimed at
direct consumer sales.” Sutter main-
tains. He savs Hansen has secured a
million names on its mailing list
through advertising.

Sutter claims the nature of the
books offered in this manner has
only produced limited flac from job-
bers and dealers.

“QOur special project books are
generally larger and higher priced
and they're unwilling to tie-up in-
ventory dollars in this kind of’ mer-

chandise. They'd rather buy three
books at that price.”

Yet. Sutter says the $10 books are
available to dealers, most often after
the initial ad push.

“1 think that dealers have ben-
efited from our ad programs, which
have, in fact. brought new customers
into the print field. as they seek sup-
plemental books at the dealer level.”

Hansen is represented with either
distribution or dealer units in seven
U.S. cities, plus a retail store in Lon-
don.

As for the general state of busi-
ness. Sutter declares that the firm
has not found any serious decline in
business. crediting the company’s
special projects phase a major assist
in this regard.

“We've learned a lot about mail-
order and we'll always be trying new
things to keep the momentum go-
ing.” he adds.

And in the highly competitive tra-
dition of mail-order business, Sutter
isn't letting on as to the exact nature
of these new concepts.

Score For ‘Sleepy’

LOS ANGELES-—Film scoring
for the film “The Legend of Sleepy
Hollow™ has been completed by
Don Perry Enterprises. Inc. with
Bob Summers and George “Smitty”
Price composing.

Ariola & Arista
Mull Publishing

NEW YORK-—An integration of
the Arista Music Publishing Group
into Interworld Music Group in
view of Ariola-Eurodisc G.m.b.H.’s
pending purchase of Arista Rec-
ords?

Although Mike Stewart. president
of Interworld. like Ariola a part of
the German Bertelsmann conglom-
erate, and Billy Meshel, vice presi-
dent of the Arista publishing wing,
say it's 100 soon to tell, Meshel be-
lieves “it’s not in the cards at this
time.”

He admits that it’s something that
might be explored. but Meshel con-
tends. “l don’t know why matters
should change, since Mike and 1
seem to be into different things.

“Mike is an acquirer of catalogs.
and though I'm acquiring to a de-
gree. my game is really the develop-
ment of new writers from day one.”

Meshel. a veteran publishing fig-
ure and a one-time writer/per-
former. has led the Arista operation
since its inception 2% years ago.
Since that time the company has had
a successful chart run in the pop,
country and r&b charts. having had
a high of six Hot 100 records in May.

If the two firms remain apart. Me-
shel says functions such as copyright
administration would also operate
separately. “On sight administration
is terribly important in a publishing
company’s life and such functions
must be available at any given mo-
ment.”

In German Pact

NASHVILLE-Mick Lloyd Pro-
ductions has entered into a pact with
Juergen Kramar of German-based
Intercord to release Lloyd-produced
artists Jerri Kelly and Bill Hanks
abroad. Intercord will subpublish
and distribute both Kelly’s current
LP and Hanks’ single. "Heaven Lost
An Angel,” in Germany. Austria
and Switzerland.

Lyrics Completed

LOS ANGELES Interworld
Music songwriter Molly-Ann Leikin
has completed writing the French
lyrics to John Sebastian’s music for
the N-F Geria 1l productiont
“French Postcards.” With Lee Hold-
ridge doing the score. the Para-
mount picture is due for release 1n
September.

COLORED
VINYL -

PRESSINGS
AAILABLE

UCLA
EXTENSION

presents

Third Independent Motion

Production Conference

A One-Day Conference
Saturday, September 29, 1979, 9 am-4 pm

Picture

Beverly Wilshire Hotel, 9500 Wilshire Blvd., Beverly Hills

Designed for those involved in
independent motion picture
production, including accoun-
tants, agents, artists,
sttorneys, business managers,
directors, executives, personal
managers, producers, produc-
tion companies, production
personnel and writers,

Topics include: Special Luncheon Speaker:
Arthur Hiller, Director, numerous
motion pictures, including

Silver Streak, The Man In The

Glass Booth, and Nightwing

Leib Orianski, Esq., Principal,
Freshman, Marantz, Comsky &

o Packaging and other sources of Deutsch, Beverly Hills

financing for the film

¢ Securities aspects of financing
the film

¢ Developing the film

o Business aspects of producing
the film

o The Director’s View

¢ The Independent Film Distributor

830.85 Management

Fee: $95 (includes luncheon, coffee

S LIS B breaks and materials) EDP B4390L

David Comsky, Esq.

Lucy Fisher, Vice President,
Creative Affairs, Twentieth
Century-Fox, Los Angeles
Sherry Lansing, Senior Vice
President, Production, Columbia
Pictures

For further information, call
Ms. Linda Rich (213) 825-7031

Enroll now by mail using form
attached. For additionai applica-
tions, use photocopy or separate
Kathy Morgan, Morgan/Hillinger sheet giving all information
Productions, Manhattan Beach requested on form.

Fall 1979 [J Check enclosed payable to: The Regents of the University of California

llllllUlllllllHllHlJllllLLlllJcrwge — - -

Name (First/Middle/Last) [JMale *Social Security No. 0 BankAmericard

L O T T LV CTLTTLT 5 Y e

Home Address Birthdate (Mo/Day/Yr) B TR

LLLCL Lttt it iilyil]

Program Chairman:

David Comsky, Esq., Principal,
Freshman, Marantz, Comsky &
Deutsch, Beverly Hills

Mail Application for Enroliment

Mo/Yr
Expiration Date

Authorizing Signature

Mail to: P.O. Box 24901, Dept. K, UCLA Extension, Los Angeles, CA 90024

City/State 2\P Area Code/Daytime Phone
* By Regental authority, your Social Security number is requested in order to verify
EDP No.| Course Title and Numb Fee your identity for accurate record keeping. Your providing the number is voluntary.
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General News

Sales Pick Up With Release Of Big Act LPs

® Continued from page |

soundtrack, Charlie Daniels, Little
River Band. Louise Goffin. For-
eigner: Earth, Wind & Fire: Teddy
Pendergrass. Commodores, Doobie

Brothers. Eagles. Van Halen and
Neil Young, among others.

WEA's Droz even goes so far as to
describe it as being on the “cdge of
an explosion.”

The initial consumer splurge is
being felt at retail first. Droz says.
because rackjobbers’ reaction time is
slower.

This long awaited turnaround has

caught WEA with depleted inven-
tories on catalog and new product.
The reason: a calculated program
this summer of trimming down
dealer orders and holding down

pressing runs to avoid duplications
of this year's staggering and quag-
miring returns probiem.

Reports from dealers and one-
stops in the Midwest earmarked

WEA’s cutback on its pressing and
shipping, prompting Droz to ex-
plain- **Ve reacted to market condi-
tions oy oeing cautious and con-
servative. Yes., we have been
reducing orders where we felt they
were excessive.

Never has there been anything like it before.
Nor will there be again.

THE MARC EQU ORPOMTION
IN COOPERMTION WITH
HE BUFFALO CONVENTION CENTER, \KBW-TV/CHANNEL 7 AND \NKBW R4DIO
RESENT.

= GM'AGYNOR HEMWS HEMES STARRING IN -

Assistance in preparing this story
provided by Mike Hyland, Alan Pen-
chansky and Dick Nusser.

“It was caution that the times dic-
tated to us. but that mood is turning
around and we arc making up in-
ventories. Yes, our service has been
off but we are taking immediate cor-
rective steps to improve it.”

The Warner Communications
family of labels which are distrib-
uted through WEA (Atlantic.
Warner Bros.. Llektra/Asylum) are
having their products pressed up at
Warner Communication’s two com-
pany owned plants-Specialty in Ol-
yphant. Pa. and Allied in L A, -and
at Capitol and several other custom
houses.

Droz savs that 30-60 davs ago
WEA Ietits inventories “slide down™
because of depressed sales condi-
tions.

Led Zeppelin's just-shipped Swan

BONBY DJ GUTTADARO (i Vo Ciy). N T fve D (15 scon ity
Music Direcax - “Thank God 11 Eriaoy” MIKE LEWIS (Stuaic One - Los Angaies)
MCEDONALD (Hecwen - foronto) AND WESTERN NEWYORICs FAVORITE
: ONERIGHT ONLY! LARGER THAN LIFE ITSELFL
ta SATURDAY SEPTEM R 8, 1979 10PMTO4AM NIPPARIYSPM

. BURFALO CONVENTION CENTER BUFFALO, NEW YORK

; » SPECIAL EFFECTS BY LITELAB » Song“LI’, “In Through The Out
» 30,000 WATTS OF SOUND BY UNISTAGE » Door.” heralds the lotof WEA's new
SOUARE FOOT DANCE FLOOR

on{MAnON&ascowwcsmMm@« P product. In L.A. alone. a Licorice
Shaas Gt:mmmumommm- Pizza store in Canoga Park had 141
f : phone calls asking when the LP
would go on sale.

WEA's Droz says his company’s
shifting back from a “conservative
philosophy to a realistic™ one should
help fill the pipelines with hot prod-
uct.

Droz savs he began receiving im-
pressive orders for catalog and cur-
rently released material before the
Zeppelin LP was shipped Wednes-
day (22.). "It came out of the blue.”
he admits.

In the Midwest, major users are
recording their own strong sales
upswing. but they are cautious
about pronouncing ita full recovery.

Stan Meyers, sales manager at
Sound Unlimited. one of the na-
tion's leading one-stops. complains
of the costly product shortages
created by the WEA austerity move.

Because of the conservative order-
ing policy. Mcyers says he lost 5.000
copies of the Cars’ first two LPs in
the last month. Droz acknowledges
“we have many zeros in our service,
but we have made the turnaround in
getting product pressed.”

One company which supports
WEA's realistic business practice is
Father’s And Sun’s one-stop in In-
dianapolis. Says John Valant, ad m
promotion director: “We feel that
WEA was the first to make a very
wise step.” Valant calls the WEA
policy “a step back from front-load-
ing.™ “Why front-load.” he asks,
“when i's only going to come back
and make money for the trucking
firms?”

The business pickup is felt at the
Chicago Lieberman rack branch.
Notes Ed Chittim, the sales man-
ager: “We've started to see more
people back in the stores. Business
has picked up in the last three
weeks.” “We definitely have seen
business pick up.” adds Jim Rose,
general manager of the Rose Rec-
ords operation in Chicago. “August
has come on as a substantial
month.”

“All catalog has picked up consid-
erably,” interjects Ken St. Jean,
manager at Hegewisch in Calumet

(Continued on page 16)
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YOUR TICKET TO
THE LIVE TALENT
WORLD OF THE €IGHTIES.

BILLBOARD'S INTERNATIONAL TALENT FORUM V
SEPTEMBER 5-8, 1979 CENTURY PLAZA HOTEL
LOS ANGELES

Discover your right moves at BILLBOARD’S
INTERNATIONAL TALENT FORUM V

Whichever way the economic winds
blow...inflation or recession, boom or bust...
Music will play an important role in the
economy of the Eighties. How important?
Music will produce greater revenues than any
other form of entertainment in the coming
decade. Now THAT’S important. And the
basis of this fantastic growth industry? Live
talent...as always.

BILLBOARD'S INTERNATIONAL TALENT
FORUM V 1s designed to give you the competi-
tive edge...your one opportunity this year to get
together with your fellow professionals.. . pro-
moters (large and small volume), agents. facility
managers owners, artist managers. record
company personnel, artists. BILLBOARD'S
INTERNATIONAL TALENT FORUM V offers
panel discussIons, SymposIiums,

WORKSHOPS. EXHIBITS...improve YOUR
ability to compete successfully. Together learn
of the changes. the developments. the future of
Iive talent in the Eighties. BILLBOARD'S INTER-
NATIONAL TALENT FORUM V.. .your ticket
to the Eighties.

ARTISTS/Billboard's International Talent Forum
V provides an open forum to discuss your think-
ing. plans. concerts vs. paid TV opportunities
artist-manager’s role: source of (new) income
..domestically and internationally for the 80's.

FACILITIES/Festival-type shows are increas-
ingly popular; some major acts are returning to
the clubs and other smaller venues. concerts
increasing costs. security. changing audiences.
Owners operators of facilities (large and small)
will be at Billboard's International Talent Forum V

DIANE KIRKLAND/NANCY FALK
\ Billboard's International Talent Forum V
\ 9000 Sunset Boulevard
\//,,, Los Angeles, California 90069

Please register me for Billboard's International Talent Forum V

| am enclosing a check or money order, in the amount of (please check):

0O $245 each—REGULAR REGISTRATION
O $185 each—Students/Military/Talent Forum Panelists/Moderators
You may charge your registration if you wish:

O Master Charge O BankAmericard/Visa
O Diners Ciub O American Express

Name(s)
Company
Address
City

to discuss and evaluate these and other hot
topics.

TICKET OUTLETS/Ticket scalping and duplica-
tion, promotion. distribution ... whatever your
needs or problems. Billboard's International Tal-
ent Forum V will heighten your perspective this
year to discover new directions and possibly
find solutions that will work in the 80's.

BOOKING AGENTS/Last opportunity before
the next music-record decade to discuss the
major problems of entire agency rosters
...where they will be able to work: opening acts’
importance: promoters’ terntonal lock-ins:
Billboard's international Talent Forum V., where
the live talent trends of the 80's may very weli
be established.

PROMOTERS/Shrinking profits, greater risks:
artists’ demands: need for increased security:
nsing costs of advertising. promotion and
facilities. Billboard's International Talent Forum V
will open these topics up for discussion to un-
cover what the real headaches are as a normali
part of the promoter’s responsibility.

TAXES/You can't escape them. but...at
Billooard's International Talent Forum V you'll
have the opportunity to learn and discuss the
changes in the laws that could affect your net
throughout the 80's.

Billboard’s International Talent Forum V is
organized for you—your participation is
vital to its success. Make your Reservations

Today! .
Billboard.

REGISTRATION FORM

Credit Card Number _
Expiration Date -
Signature ; e

Registration does not include hotel* accommodations or airfare.
Registrant substitutions may be made. Absolutely no refunds after
August 20. Cancellations before cut-off of August 20 will be sub-
ject to a 10% cancellation fee. Billboard must be notitied of all
cancellations in writing.

Register Now! Registration at the door will be $25.00 higher®. All
information on hotel accommodations will be mailed to you im-
mediately upon receipt of your completed registration form.

_— — Title(s) -

Flrst Name or Nickname for Badge -

Phone (_ )
State




BILLBOARD'S INTERNATIONAL TALENT FORUM V

SEPTEMBER 5-8, 1979 CENTURY PLAZAHOTEL LOS ANGELES

Talent Forum Advisory Committee

JONATHAN COFFINO BARRY FEY CLAIRE ROTHMAN
PAUL COOPER Feyline Presents The Forum

Atlantic /Atco Records TOM ROSS
ICM

Wednesday, September 5

B am-6 pm REGISTRATION

2:15-4:15 pm "“FOR BEGINNERS ONLY—Industry Newcomers ~alk to the
Veterans''
Moderator: ROY BATTOCCHIO, RCA Records
Panelists: SHARON ARDEN, Jet Records; JERRY GOLOD,
NBC-TV, Prog Director; STEVE GOLD, Far Out Management;
HAL RAY, William Morris Agency; RUSS SHAW, MCA Rec-
ords; LARRY VALLON, Larry Vallon Presents

“THE COLLEGE CIRCUIT—Presenting the Major Acts"’
Moderator: BARBARA HUBBARD, New Mexico State Univ.
Panelists: CARL BRESSLER, Michigan Siate; STU
OSNOW, Univ of Colorado; BLAKE MURPHY, Lniv of Ar-
kansas; JOE SPERENO, Magna Artists; TOM SPAFROW, Au-
burn University

B:30 pm Evening Entertainment

Thursday, September 6

10 am-11 am WELCOMING REMARKS & KEYNOTE SPEECH

11 am-1 pm “"OPEN SEASON—Speak Your Mind’*
Moderator: BARRY FEY, Feyline Presents
Come with questions for some of the top veterans of the
industry

1 pm=-2:15 pm "'One-On-One Luncheon"

2:15-3:30 pm "PUBLICITY—Can PR Ease the Budget Crunch?’”

Moderator: PAUL COOPER, Atlantic Records
Panelists: HOWARD BLOOM, Howard Bloom Agency; BOB
GIBSON, Rogers & Cowan; MICHAEL GERSHMAN, Michae!
Gershman Communications; MIKE GORMLEY, A&M Rec-
ords; BOB JONES, Motown Records; CAROL ROSS, The
Press Office; MORTY WAX, Morton D. Wax Assoc.; DENNIS
FINE, Arista Records; MEL DA KROOB, RSO Records; BOB
LEVINSON, Levinson Assoc.; NORMAN WINTEF, Norman
Winter Assoc.

“MEETING THE MUSICAL CHALLENGES OF THE 80’s"
Moderator: EPPY EPSTEIN, My Father’s Place
Panelists: CHRIS BLACKWELL, Island Recards; KEN
BERRY, Virgin Records; WARREN SMITH, Rocker’s Int.; DAN
BOURGOISE, Bug Music Group; LISTER HEWAN-LOWE,
Mango Records; HERBIE MILLER, Mangger, Peter Tosh

5:15-6:45 pm “DEVELOPING TALENT—Artist Development/Relations’

Moderator: JONATHAN COFFINO

Panelists: MARTIN KIRKUP, A&M Records; HOWARD
KAYLAN/MARK VOLMAN; RON McCARRELL, CBS Rec-
ords; JERRY MICKELSON, Jam Productions; HERBIE HER-
BERT, Houston Palladium; MARIBETH MEDLEY, Infinity Rec-
ords; RUSS SHAW, MCA Records; DANNY SOCOLOF,
Uptown Theatre/Neo-Space Prod.; JANE SCHWARTZ, Cue
(Warner Bros.)

11:15-12:45 pm

12:45 pm-2 pm
2 pm-3:15 pm

3:30 pm-5 pm

5:15-6:30 pm

8:30 pm

“'CLUBS AND SMALL VENUES—How To Break Acts'
Moderator: CHUCK MORRIS, Feyline Presents
Panelists: DANNY EATON, Palladium, Dallas; EPPY EP-
STEIN, My Father's Place; CHET HANSEN, Athena, DAVID
KNIGHT, Starwood; HANK LO CONTI, Agoura Ballroom;
MARIBETH MEDLEY, Infinity Records; DAVID BARAM, My
Father's Place

“'One-on-One Luncheon”

“BOOKING AGENTS—Winning in Times of Economic Uncer-
tainty"’

Moderator: TOM ROSS, ICM

Panelists: STEVE JENSEN, ICM; PETER GROSSLIGHT, Re-
gency Artists; RON RAINEY, Magna Artists

“FACILITIES—Challenges Facing Facility Operators'’
Moderator: CLAIRE ROTHMAN, The Forum, Inglewood, Ca
Panelists: PATRICK DARR, Capitol Center, Landover, Md;
FRANK FRIED, Rosemont Horizon, Chicago; STEPHEN
GREENBERG, Spectrum, Philadelphia; BRUCE LAHTI, Olym-
pic Stadium, Detroit; ROBERT FRANKLIN, Madison Square
Garden; SHELLY SALTMAN, 20th Century-Fox, Beverly Hills
““MANAGERS—Winning in Times of Economic Uncertainy"’
Moderator: MIKE KLENFNER, Front Line Mgt.
Panelists: ERIC GARDNER, Panacea; FOREST HAM-
ILTON, Forest Hamilton Mgt.; BUD PRAGER, Manager of For-
eigner; GARY BORMAN, Gary Bcrman Management, Los An-
geles; KEN KRAGEN, Personal Manager

Evening Entertainment

Saturday, September 8

9:30 am-10:45 am

11 am-12:30 pm

12:30-2 pm

2:15-3:30 pm

“"THE FINANCES OF ROCK 'N' ROLL"

Moderator: BERRY FEY, Feyline

Panelists: NEVILLE JOHNSON, Attorney at Law; MARK
HAMMERMAN, Elektra/Asylum Records; MIKE LUSHKA,
Motown Records; RON RAINEY, Magna Artists; AL TELLER,
Windsong Records

“PROMOTERS—Winning in Times of Economic Uncertainty"’
Moderator: BILL GRAHAM, Bill Graham Presents, San
Francisco

Panelists: DANNY BRAMSON, Universal Amphitheatre;
BARRY FEY, Feyline; RENNY ROKER, Renny Roker
Presents; ARNY GRANAT/JERRY MICKELSON, Jam Pro-
ductions; TONY ZOPPI, Riviera Hotel, Las Vegas

““SOUND AND LIGHT REINFORCEMENT—Cost Control; How
Much Equipment is Necessary; Naw Techniques in Staging"’
Moderator: JOHN EARGLE, JBL

Panelists: COLIN WATERS, Electrosound; ANDY TRUE-
MAN, See Factor; JERRY KRAMER, Kramer-Rocklen Stu-
dios; SHOWCO, INC.

"MERCHANDISING"

Moderator: DEL FURANO, Winterland

+ Panelists to be Announced

TALENT FORUM AWARDS BANQUET AND ENTERTAIN-
MENT

TALENT FORUM ENTERTAINMENT

3130 pra Evening Entertainment MOON MARTIN, Courtesy of Capitol Records
FCC, Courtesy of Free Flight Records

ROSE ROYCE, Courtesy of Whitfield Records
Friday, September 7 KITTYHAWK, Courtesy of EMI/UA and Gary Borman
BAY CITY ROLLERS, Courtesy of Arista

o aiatd ol THE BRI Production by Jerry Landry for PromoVislon, Inc.

Moderator: CAROL SIDLOW, Wm Morris Agency Lighting by See Factor
Panelists to be announced Aciditional Acts To Be Announced
.‘ - - Y N
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Sales Pick Up With Release Of Big Act LPs
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soundtrack, Charlie Daniels. Little
River Band, Louise Goffin, For-
eigner. Earth, Wind & Fire: Teddy
Pendergrass, Commodores, Doobie

Brothers. Eagles, Van Halen and
Neil Young. among others.

WEA's Droz even goes so far as to
describe it as being on the “edge of
an explosion.”

The initial consumer splurge is
being felt at retail first, Droz says.
because rackjobbers’ reaction time is
slower.

This long awaited turnaround has

caught WEA with depleted inven-
tories on catalog and new product.
The reason: a calculated program
this summer of trimming down
dealer orders and holding down

Never has there been anything like it before.

Nor will there be again.

HE MARC EQUITY C

&)
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HE BUFFALO CONVENTION ‘CENTER, \NKBW TV/CHANNEL 7 AND \NKBW RADIO
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BOBBY DJ GUTTADARO (Now Yo City).
Music Direcar - “Thans God it's Ericioy”
m (Hoavén - Toronto)
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pressing runs to avoid duplications
of this year's staggering and quag-
miring returns problem.

Reports from dealers and one-
stops in the Midwest earmarked
WEA's cutback on its pressing and
shipping. prompting Droz to ex-
plain- “*Ve reacted to market condi-
tions oy oeing cautious and con-
servative. Yes, we have been
reducing orders where we felt they
Were excessive.

Assistance in preparing this story
provided by Mike Hyland, Alan Pen-
chansky and Dick Nusser.

“It was caution that the times dic-
tated to us, but that mood is turning
around and we are making up in-
ventories. Yes, our service has been
off but we are taking immediate cor-
rective steps to improve it.”

The Warner Communications
family of labels which are distrib-
uted through WEA (Atlantic.
Warner Bros., Elektra/Asylum) are
having their products pressed up at
Warner Communication’s two com-
pany owned plants -Specialty in Ol-
vphant. Pa. and Allicd in L.A. -and
at Capitol and scveral other custom
houses.

Droz savs that 30-60 days ago
WEA Ictits inventories “slide down™
because of depressed sales condi-
tons.

Led Zeppelin's just-shipped Swan
Song LP. “In Through The Out
Door.” heralds the lot of WEA's new
product. In L.A. alone, a Licorice
Pizza store in Canoga Park had 141
phone calls asking when the LP
would go on sale.

WEA's Droz says his company’s
shifting back from a “conscrvative
philosophy to a realistic™ one should
help fill the pipelines with hot prod-
uct.

Droz says he began receiving im-
pressive orders for catalog and cur-
rently released material before the
Zeppelin LP was shipped Wednes-
day (22.). "It came out of the blue”
he admits.

In the Midwest. major users are
recording their own strong sales
upswing. but they are cautious
about pronouncing it a full recovery.

Stan Meyers, sales manager at
Sound Unlimited, one of the na-
tion's leading one-stops, complains
of the costly product shortages
created by the WEA austerity move.

Because of the conservative order-
ing policy, Meyers says he lost 5,000
copies of the Cars™ first two LPs in
the fast month. Droz acknowledges
“we have many zeros in our service,
but we have made the turnaround in
getting product pressed.”

One company which supports
WEA’s realistic business practice is
Father's And Sun’s one-stop in In-
dianapolis. Says John Valant, ad
promotion director: “We feel that
WEA was the first to make a very
wise step.” Valant calls the WEA
policy “a step back from front-load-
ing.” “Why front-load.” he asks,
“when it's only going to come back
and make money for the trucking
firms?”

The business pickup is felt at the
Chicago Lieberman rack branch.
Notes Ed Chittim, the sales man-
ager: “We've started to see more
people back in the stores. Business
has picked up in the last three
weeks.” “We definitely have seen
business pick up.” adds Jim Rose.
general manager of the Rose Rec-
ords operation in Chicago. “August
has come on as a substantial
month.”

“All catalog has picked up consid-
erably.” interjects Ken St. Jean,
manager at Hegewisch in Calumet

(Continued on page 16)
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iabels Hope Superstar LPs Will Ignite Sales

® Continued from page |
lon Jennings and Willie Nelson.

Also: Marvin Gaye, Aerosmith,
Boz Scaggs., Meat Loaf, Barry
White, Toto, Barry Manilow, Alan
Parsons, Steve Martin, Neil Young,
Z.Z. Top, Parliament and Styx.

In addition, record companies ex-
pect the growing popularity of new
rock bands, paced by the Knack's
No. 1 LP and single, to continue,
with relatively unknown acts contin-
uing to follow in the footsteps of
such other recent successes as the
Cars. Rickie Lee Jones, Cheap Trick,
Van Halen and Dire Straits.

“I'am encouraged by the feel that
is now coming from the market-
place. | think we have reached and
passed the low point, says Jon Pei-
singer, Polygram Distribution’s mar-
keting development vice president.
“Especially gratifying is the strength
of the developing product, with
Carolyn Mas selling through and
the market strong now for the Scor-
pions and Bram Tchaikovsky.”

Assistance in preparing this story
provided by Stephen Traiman, Dick
Nusser, Jim McCullaugh, Cary Dar-
ling, Ed Harrison and Jean Williams.

“What is particularly exciting
about this great surge of activity is
that so much of our success is with
new artists,” comments Tunc Erim,
vice president of AOR promotion at
Atlantic. “Clearly both radio pro-
grammers and retailers are now will-
ing to expose new music and person-
alities to the public at large. And the
public. in turn. is eagerly embracing
a whole new range of new artists.

® Atlantic leads the fall release
schedule with the new Chic LP
climbing to 7 on the Billboard LP
chart after two weeks, and the new
Led Zeppelin LP. “In Through The
Out Door™ released Wednesday
(22). The $8.98 Led Zeppelin LP,
which is being released with six dif-
ferent covers. is the subject of an in-
tensive promotional and merchan-
dising campaign based around the
various covers.

Also on tap from Adantic in the
next months is the third Foreigner
album as well as releases by Aretha
Franklin, Cerrone, Emerson, Lake &
Palmer in concert, Firefall. Ray
Charles and Herbie Mann.

Tentatively scheduled for October
and November from Atlantic are
LPs by Leif Garrett, Charlie Min-
gus, Sister Sledge and the Rolling
Stones before Christmas. Atlantic
says no decision has yet been made
as to which LPs will be priced at
$7.98 and which at $8.98.

® The milestone Bob Dylan LP,
“Slow Train Coming,” which was
recorded with members of Dire
Straits, leads the CBS releases for
September and October. From the

‘olumbia label are titles by Bruce
Springsteen, Barbra Streisand, Boz
Scaggs. Neil Diamond, a “Star
Trek™ soundtrack, Rex Smith, Aero-
smith, Willie Nelson, Toto, Kenny
Loggins, Santana, Johnny Mathis
and Crystal Gayle.

From the various Epic, Portrait
and Associated Labels expect al-
bums by Cheap Trick. Meat Loaf,
Dan Fogelberg, George Duke and
Melba Moore.

® RCA has fall product coming
from four of its top-selling acts.
ifighlighted by a *“John Denver
Meets The Muppets™ Christmas LP
and new releases from Jefferson
Starship, Hall & Oates and Waylon
Jennings.

The Denver/Muppets project,
tied to a December ABC-TV special,
is to be backed by a merchandising
campaign. Of particular note, the LP

will list at $7.98. rather than the
$8.98 for Denver’s last release.

® A new studio album, “One
Voice” by Barry Manilow leads the
Arista release schedule for the fall,
with other LPs also planned by the

Grateful Dead, Outlaws and the
Alan Parsons Project.

® Due from Warner Bros. is
Steve Martin’s “Comedy Is Not
Pretty” Sept. 21 carrying an $8.98 list.
Rod Stewart’s “Greatest Hits™ also

$8.98 is slated for Oct. 19: Fleetwood
Mac’s long-awaited “Tusk,” a
double album isdue Oct. 5 bearing a
$15.98 price tag. Also slated for Oct.
5 is the original soundtrack of Neil
Young’s “Rust Never Sleeps™ which

as of yet has no definite pricing. And
ZZ. Top's first Warner product
“Deguello.” is due on the 5th priced

at $8.98.
® A $5.98 Beatles package may
(Continued on page 72)

Moshe Brakha

Century City, 277-4331
W. Mall near Bullock's

In Westwood, 473-6020
1055 North Broxton Ave.

W. Hollywood, 656-2153
8106 Santa Monica BI.
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Digital LPs Due For Fall Release

® Continued from page |
“E=MC%” the first all-digital disco
album from Casablanca.

Other mainstream all-digital
products include “True Myth,” self-
titled Canadian Warner progressive
rock LP released in August, and
“Heaven Must Have Sent You,”
Bonnie Pointer’s 12-inch discosingle
from Motown.

Growing also is the use of digital
for mixing down of multi-track
analog tapes. This trend encom-
passes releases by Chick Corea/Her-
bie Hancock for CBS, Fleetwood
Mac (Warner), Lowry Hamner &
the Cryers (Mercury) and Stevie
Wonder (Motown).

On the more esoteric audiophile
recordings scene, digital clearly is in
the driver’s seat today. This repre-

sents a shift for many companies
away from direct-to-disk production
philosophy.

Today, an absolute commitment
to direct disk—the original audio-
phile production technique of the
*70s—can be found at only two la-
bels—Sheffield Lab and Crystal
Clear Records.

Former direct-to-disk producers
switching to digital wholly or in part
include Umbrella Records. Disc-
washer Recordings, M&K Real Time
Records, Trend Records and Direct
Disk Labs of Nashville.

At the major label level, the big-
gest digital push is being mounted
by CBS Records. though its first all-
digital release won’t be seen until
fall.

“We're recording a new digital

For Exciting Cut-Outs

(?UN'I‘RYWII)E

I RECORD & TAPE DISTRIBUTORS. INC.

For the Best in Budget LP's

YOU
GET A
LoT
FOR A
Koy LITTLE.

Send for our catalog.

COUNTRYWIDE
RECORD & TAPE DISTS., INC.
200 Robbins Lane. Jencho, NY 11753
(516) 433-9550 (212) 380-3900
Telox 126316 Answer Back CWTRI-UI-JER!

West Coast — (213) 8658158

MARKETING MANAGER
RECORD INDUSTRY

West Coast Musicassette and
Allied Products Manufacturer de-
sire to hire manager for proposed
location in Hartford, Connecticut
servicing east coast, European
and Near East markets. Five years
experience required in wholesale
music business with knowledge
of European and Near East sales.
Extensive travel required. Sal-
ary $26,000.00.

Send resume to:

AUDIOMASTERS
INDUSTRIES, INC.

266 Pear| Street
Hartford, Conn. 06103
(203) 522-6506

ATTENTION!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat
11:00 AM to 8 00 PM Sunday & Holidays

We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1.000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

Is and you don't have to buy

all prices in the industry every

WE WILL NOT BE UNDERSOLD

6.98

LP's LP's

understanding.

—NOTICE TO ALL OUR FRIENDS and CUSTOMERS:—

We are sure you know about all the large company
price increases. At the present time prices are up on
WEA, Capitol, Polygram, Arista, Chrysalis, RCA and
all their affiliates. Please add 20¢ per item on all these
labels. As prices increase we find it necessary to pass
minimum increases on to you. Thanks for your

i $9385 |°$440 i SB00

LP's

ALL $7.98 TAPES—$4 .50 EACH
SINGLES—65¢ EACH

WE SHIP ANYWHERE IN THE WORLD.

K S\WNo

(s -m\'&‘
& ﬁ?o A,

L&

1

All prices FOB, New York
$100 Minimum order shipped

KING KAROL .

126 West 42nd Streel,

(Between Broadway and 6th Ave.) New York, N.Y. 10036

212/354-7684

Telex 236601

work almost weekly,” confirms Joe
Dash, CBS vice president of busi-
ness development working closely
on the new digital program.

The majority of CBS digital tap-
ings are classical, with a mixture of
jazz session work. The label recently
placed an order with Sony for its sec-
ond PCM-1600. the machine used
for most of its tapings.

Other digital machines being used
in the U.S. are manufactured by 3M
and Soundstream.

RCA Records and London also
evidence a keen interest in digital,
both with product already in the
stores. London has developed its
own two-channel digital recorder
with possibility for marketing the
unit to studios and other labels in the
future.

RCA for the fall promises a series
of three Dallas Symphony digital
disks taped on a Sony machine. The
recent Red Seal Bartok “Concerto
For Orchestra”™ was recorded on
Soundstream digital gear.

In the pop realm. Motown, A&kM
and Warner show the greatest inter-
est, with A&M and Warner studios
housing 3M digital systems today.

Motown recently was the site of a
three-way comparison test of
Soundstream, 3M and Sony digital
systems.

Reportedly Jermaine Jackson’s
forthcoming Motown album is
being cut on Sony digital equipment
owned by Stevie Wonder.

Many smaller labels are contrib-
uting to the growth of the digital
catalog including Vanguard, Telarc,
Delos, Audio Directions, Chalfont,
Gotbhic, Sine Qua Non, Varese-Sara-
bande, Discwasher Recordings and
Sonic Arts.

Slump Cools

® Continued from page 14

City, Ill. And at Pipe Dreams, Green
Bay, Wis., the “darkest days” have
been passed, believes manager Mark
Morgan. “A lot of the new product is
moving. Everybody seems to be
looking for new blood.”

One reason for new product mov-
ing, observers believe, 1s that today’s
teenager, impatient with waiting for
the superstars to hit the bins, has
been liberally testing the new artist
category with greater frequency.

This feeling is echoed in Nashville
where Chuck Adams of the Sound
Shop comments: “The teen-oriented
records seem to be the biggest
movers. Groups like the Cars and
the Knack and even Charlie Daniels
have been moving extremely well.”
However, the chain reports prob-
lems in getting service from several
labels. “When it used to take three or
four days to get our orders,” says
Mark Maynard, the chain’s LP
buyer, “now it takes a week or
more.”

“Our volume of business is defi-
nitely going to blow out with the up-
coming rock releases,” happily as-
serts David Coleman, assistant
manager of the Record Bar in Nash-
ville.

In Atlanta, Steve Lucas of
Peaches on Peachtree St., indicates
that store traffic “has increased in
the past few days.” As for orders
being filled, “If we order 10 hot ti-
tles, we might get six this week and
maybe seven next week.”

In Birmingham, Ala., a local act,
Hotel, which cuts for MCA, has
helped lure customers to the Oz
store, admits manager David
Keadle. Business overall has in-
creased within the past two weeks. “I
feel the whole thing is in the process

{Continued-on page 23)
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TOP SALESMAN—AI Zangrillo, Pickwick's Seattle sales manager, receives his

plague as the store’s top sales manager of the year during a recent store man-
agers meeting in Hollywood, Fla. Zangrillo is flanked by the pretty lady who
brought out the award and Chuck Smith, Pickwick’s president.

UA Music Into New L.A. Offices

NEW YORK-—United Artists
Music moved to larger West Coast
offices Monday (27) in what presi-
dent Harold Seider indicates “is a
further commitment of the company
to the continued expansion of our
entire music publishing operation.”

The new 16,000 square foot na-
tional headquarters at 6753 Holly-
wood Blvd. in Los Angeles, acquired
under a 10-year lease, will house ex-
ecutive offices, West Coast profes-
sional, movie music, administration
and copyright staffs.

Also provided are larger quarters
for the UA Music accounting, roy-

alty and data processing operations,
with future plans calling for an on-
site demo recording studio.

BMA To Nashville

NEW YORK-—The next meeting
of the board of directors of the Black
Music Assn. is scheduled for Satur-
day (1) through Monday (10) in
Nashville where the board will at-
tend a special luncheon given by
BMI and be the guests of the Coun-
try Music Assn. at the *Grand Ole
Opry” and the Country Music Hall
of Fame.

OPRESSING O

HIGH QUALITY
Mastering'— Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
”ALL UNDER ONE ROOF”’

QCA

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: {513) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

TASTY

words

music

& By: BENNY RAY

ATTENTION:

Record producers, recording artists,
music publishers, and personal managers:
Latch on to the tasty-catchy tunes of the
highly talented Benny Ray. Benny Ray
tunes are “Top of the Chart” hit material.
They will sell big.

Country-M.O.R.
Ballads

Phone or write:
RHAE LICHT
c/o TASTY TUNES Iinc.
6825%. Whitsett Ave.
North Hollywood, Cal. 91605
PHONE: (213) 764-6992

Personal Management:
bill boyd agency
Hollywood, Calif.

TUNES




SINGLES ACTION SPEAKS LOUDER THAN WORDS...

Z 1979 THE CARS UNLIMITED. INC

THE CARS
CANDY -0

The Cars
Let’s Go

(E-46063)

From the platinum album, CANDY-O
(5€-507)

Gearing up fast for the Top Ten!

Produced by David Malloy
A pop hit across the board!

Louise Goffin
Remember
(Walkin’ in the Sand)

-, (E-46521)

* From the album, KID BLUE (6€-203)
Produced by Danny Kortchmar

it's the next chapter in rock and roll.. .
in Atlanta, Cleveland, Denver, Buffalo,
Nashville, Pittsburgh, and Tyler, too!

Chris Thompson
If You Remember Me

(P-45904)

From the soundtrack album,
THE CHAMP (P-9001)
Produced by Richard Perry
(on Planet Records)

A New York knockout at 99X!

:: Hot Summer Nights

131 (P-45903)

:23 From the album, NIGHT (P-2)
it Produced by Richard Perry
t%:¢ (on Planet Records)

2131 Getting even hotter for autumn!

Produced by Roy Thomas Baker ol

Eddie Rabbitt
Suspicions -

(E-46053) °-°

From the album, LOVELINE (6E-181) -

© 1979 METRO-GOLDWYN-MAYER INC

ORIGINAL MOTION PICTURE SOUNDTRACK

THE CHAMP

MUSIC BY DAVE GRUSIN
Pius the single “IF YOU REMEMBER ME”

AND YOU CAN ALWAYS HEAR THE MUSIC ON ELEKTRA/ASYLUM AND PLANET RECORDS.

®, R -
g«ﬂ asyium
¢ 1979 Elekira/Asylum Records € A Warner Communications Co PrntednU S A
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Gloom, Then Enthusiasm At Record Bar Meet

® Continued from page 3

dising concepts can he go to manu-
facturers and elicit not only contest
money but collateral merchandising
materials and possible correlative
advertising allowances to bolster
such efforts,

The Bergman and Golden fami-
lies. which direct the chain’s growth,
have given the greenlight to Rich
Gonzalez, vice president of leasing.
to add at least 15 more locations be-
fore the 1980 convention.

“We are shooting for 2,500 square
foot stores. so that we can house
videodisks and provide room for
other trends in the future.” Gonzalez
explained.

“The chain, currently in 23 states.
will open its first store in Mississippi
later this year. In another change.
Gonzalez is enlarging the Lakewood
Mall. Adanta, location from approx-
imately 2.500 square feet to more
than 5.000 square feet. Like the
Tracks superstore in Norfolk. the
Lakewood store expansion is a test,

The Record Bar-Tracks chains
employ approximatelv 900 nation-

ally. It expects to top 1.000 employes
next year at this time.

To adequately serve its bur-
geoning store empire. Record Bar’s
home offices and warehousing will
add a fourth building in the next 12
months. The additional building
will bring the Durham suburban
headquarters to more than 20.000
square feet in warchouse and office
space.

The nation’s third biggest record-
tape accessory chain expects a
change upward in the business spi-
ral. Barrie Bergman. president,
noted the convention began in an
aura of “abject gloom and doom.”
which disappeared as the conven-
tion proceeded.

With the exception of CBS Rec-
ords. manufacturers outlined strong
fall release programs. For example,
WEA's Rich Lionetti said the firm
has Led Zeppelin, Rod Stewart.
Steve Martin, Foghat, Fleetwood
Mac and the Eagles slated prior to
Oct. 15. Lionetti said that 8-track is
falling rapidly behind cassette with
a current sales ratio of one o one.

THEREON THAT:

NOTICE

TO ALL THOSE MANUFACTURING,
DISTRIBUTING, LICENSING OR SELLING
MERCHANDISE WITH THE NAME
CHEAP TRICK THEREON

TO ALLMANUFACTURERS, DISTRIBUTORS, SELL-
ERS, PEDDLERS, THEIR AGENTS, SERVANTS, EM-
PLOYEES, OFFICERS, REPRESENTATIVES, INCLUDING
CITY, TOWN AND STATE PEDDLERS LICENSING DE-
PARTMENTS, AND ALL OTHER PERSONS IN PARTICI-
PATION WITH THEM WHO ENGAGE IN THE MANUFAC-
TURING, DISTRIBUTING, LICENSING AND SELLING OF
ANY MERCHANDISE WITH THE NAME CHEAP TRICK

1. Pursuant to a Finding of Court and a Preliminary

Injunction entered by the United States District Court for
the Northern District of lilinois, Eastern Division, being
Case No. 79 C 2450, Ken Adamany Music Enterprises,
Inc. is the owner of the federally-registered copyright to
the titte CHEAP TRICK; and the mark CHEAP TRICK used
by an entertainment group called CHEAP TRICK that per-
forms and records throughout the United States and
the World.

2. Only those persons or companies duly authorized
by Ken Adamany Music Enterprises, Inc. on behalf of
CHEAP TRICK can engage in the selling of merchandise
with the name CHEAP TRICK thereon; and all those per-
sons or companies who engage in the selling, offering for
sale, manufacturing or distributing for sale, shirts, tee
shirts, caps, jackets, novelties and any other goods and
wares containing the name CHEAP TRICK, or displaying
the mark called CHEAP TRICK on any article of clothing
or advertising matter will be restrained and liable for
damages, attorneys’ fees and costs for the wrongful use
and infringement of said trademark and copyright; and
in addition thereto, will be subject to prosecution for
criminal infringement of a copyright as set forth in the
United States Copyright Act, Section 506, Title 17 U.S.C.,
with the possibility of being fined not more than
$10,000.00 or imprisoned for not more than one (1) year
or both.

KEN ADAMANY MUSIC ENTERPRISES, INC.
on behalf of CHEAP TRICK

Roger Helms, Charlotte sales
manager. and Bill Biggs. Atlanta
branch manager, announced that
the Bar stores will have an October
WEA product push with more than
$2.500 in merchandising prizes.

A&M national sales manger Ber-
nie Grossman bowed a simple ap-
proach to convention sales presenta-
tions. Assisted by regional rep David
Fitch, Grossman winged a 30-min-
ute dialog. His down to earth ap-
proach was in sharp contrast to the
normally tinseled audio/visual pres-
entations by manufacturers.

Grossman subtly nudged Bar per-
sonnel about selling blank tapes in
quantities, as did MCA sales chief,
Al Bergamo. who said: “Not all
those blank tapes are being sold to
doctors and lawyers.”

A&M spent a lot of money on tv
spots for Chuck Mangione, Gross-
man stated. He said a new Styx LP is
coming in September. In October.
he promised new Brothers Johnson.
Joe Jackson and Pablo Cruise pack-
ages. He said that Herb Alpert is in
the studio doing a digital recording.

He pledged improved communi-
cations and faster order shipments

Discwasher And
Maxell Score At
Buyers® Parley

HILTON HEAD. S.C. Two ma-
jor accessories makers test-ran au-
dio/visual presentations at the sixth
annual Record Bar convention at
the Hyatt here Monday (20).

Indications are that the pilot came
off well.

Both Maxell and Discwasher
make shakedown cruises. with au-
dience and speakers’ reaction jointly
optimistic.

Maxell brought its four-screened
multi-image show produced and
presented by DD&B Studios. Bir-
mingham. Mich.

Gene LaBrie. Maxell sales chief,
presented the same three-part “Evo-
lution Of Sound.” previously shown
only at the summer CES show this
June.

The multi-screened presentation
is exceptional. The average record-
tape store manager is not as well
versed in the basics of sound as is his
stereo shop contemporary.

The overall impact of the well-
produced Maxell 25 minutes is en-
hanced by excellent cextempo-
rancous comment from notable in-
dustry accessory buyers like Don
Turner. Harmony House, Detroit:
Norton Young, Music Plus, Los An-
geles, and Dick Schram. Pacific
Sterco. San Francisco. The expertise
of these merchandising leaders. dis-
cussing their success in purveying
Maxell, was a dynamic idea.

The Record Bar's 17 out of 40

(Continued on page 49)

Wings Special

® Continued from page 6

carrying the show is a question. The
unit. headed by Tom Burchill. only
has the 12 owned RKO stations
signed up at this point. but Burchill
says 50 to 60 others have expressed
interest in joining,

If no other stations are signed be-
fore the Wings broadcast it would be
carried only on nine stations since
RKO's WOR New York is a talk sta-
tion aimed at an older audience and
WGMS-AM-FM  Washington are
classiEalOISICTOPIET:

soon, pointing out that RCA’s distri-
bution in Atlanta moves into the
21,000 square foot warehouse, for-
merly occupied by Together Dis-
tributing,

Grossman suggested the best way
for Bar managers to accelerate mer-
chandising material shipments
would be to place such orders
through the 11 Bar district super-
visors,

Bergamo lamented the fact that
“you let videocassettes go to the
Fotomats.” The MCA sales topper
predicted that in three years, audio/
visual concepts would add $1 billion
to industry gross.

“Multiple pricing will perk up
business considerably.” Bergamo
forecast. He explained that with the
average album session totaling
$150.000. he explained the difficulty
of releasing albums at a $5.98 sug-
gested list. Some contracts don’t al-
low such pricing, he added. Elton
John and the Crusaders might have
a $5.98 in September. he said.

Lionetti had been bugging him
with questions about how MCA can
release at $5.98, Bergamo stated.

Asked about the lagging release of
ABC products on MCA, Bergamo
said that difficulty in finding mas-
ters has been further compounded
by the “whole GRT mess.”

Bergamo sees the poor fill on cas-
settes continuing through the bal-
ance of this year.

The RIAA certification require-
ment changes will help on over-
shipping. Bergamo predicted.

“Nobody makes money on sin-
gles. We never did. The single of the
future could well be the 12-inch.”
Bergamo said.

Both the MCA and RCA audio/
visual presentations were custom-
ized for the Bar convention. RCA
showed pictures of the first Record
Bar stores established 16 years ago.

Charlie Hall. RCA regional chief.
said the Muppets and John Denver
will do an album from their early
December tv special.

-

the $500
one night stand

$500 now rents Houston's finest
intimate concert hall.

get first choice on dates.
¢ Seating capacity of 2,860.

_

.
m_\—'

e Many summer and fall dates still open. Call now and

¢ Recently remodeled.
¢ Only 12 miles from downtown Houston in Sharpstown.

Celelwity Circle Theatre

7326 S.W. Freeway Houston, Texas
Contact Diane Smith (713} 626-3520

JERWSHD

" EXPORT DIVISION

OUR TELEX NO 420001 ETLX

EXPORTING

TO ALL COUNTRIES

@® We have a full
catalog of all labels,
same day service.

@ LP’s, tapes, 45's

blank tape & audio-
video equipment.

Lowest prices, best service.
Individual attention to all our customers.

23 PARK ROW. NEW YORK. NY 10038 (212)732-8600
OURTELEX NO 420001 ETLX



Get more out of life.
Get into the music.

In the wake of Wavelength,
Van’s signal gets even stronger.

1 Produced by Van y “
ol On Warner Bros. ords & Tapes. ‘;l.
: Direction: Bill G@#fiam Management. |/ /
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Commentary

A Plea For Percentage Parity

By AL BRACKMAN

There has been considerable attention given to the current,
depressed status of the music industry. particularly the drop in
record sales in recent months. While such reduced record sales
have been significant, the record business continues to be the
largest multibillion-dollar segment of the entertainment field.

The decline in sales reported by record companies is the first
major reversal in a couple of decades. but the resulting hard-
ship upon music publishers and their writers has been espe-
cially difficult.

In the best years of record industry sales, music publishers
and their writers did not share
an equitable part of such

p— prosperity. For 70 years, they

- had been burdened with a
fixed statutory record royalty
rate of 2 cents. In all other
major record markets of the
world outside the US. the
statutory record royalty rate is
based on a percentage, rather
than a fixed rate.

Because of the inequity of a
fixed royalty rate, publishers
have had to diversify their ac-
tivities to create increasing
sources of revenue from areas
not related to recordings:
printed music. performance
activity, exploitation and pro-

’ motion in foreign territories.
OO, [ Special efforts were made in
Al Brackman: “More than  the area of film and television
50% of records sold are ata  synchronization uses and any
royalty of less than 2%  number of other develop-
cents.”’ ments that would bring pub-
lishers and their writers addi-

tional income.

The urgent need of American writers and publishers is to re-
ceive, in their own country. the consideration given to Ameri-
can writers and publishers in major foreign countries by pro-
viding them with a statutory record royalty rate on parity with
other major countries around the world. Hopefully, the follow-
ing specifications will demonstrate the logic of such considera-
tion.

1) The fixed mechanical record royalty rate in the new Copy-
right Act was inserted as a compromise and intended to be an
interim rate, until such time when an impartial Tribunal would
meet two years after its inception to review the provisions of the
actand determine if such statutory record royalty rate was equi-
table and in accordance with general trade practices around the
world.

If. in the widsom of the Tribunal. itis determined that an ad-
justment of the statutory rate is recommended. such rate should
be revised on the basis of a percentage on parity with the me-
chanical statutory rate in other countries of the world.

2) For almost 70 years, music publishers and writers have
been restricted to a fixed statutory rate of 2 cents. Since Jan. 1,

1978, the statutory rate has been 2% cents, supposedly an in-
crease of 37"2%. But because this is not a mandatory rate, more
than 50% of records sold have been at a royalty rate less than 2%
cents.

The fixed royalty rate gives the record company the ability to
bargain down the rate with smaller, independent publishers, as
well as with larger publishers. There is always the implied pos-
sibility that if a publisher did not “cooperate.” it would not en-
joy a goodwill relationship with the record company and might
have access only to the washrooms.

3) American music publishers and their writers receive a
higher record royalty rate in major record markets outside the
U.S. than they receive in their own country. In such countries as
England. France and Germany, the mechanical rate is based on
a percentage of the selling price. ranging from 6% to 8%.

Ironically, foreign publishers and their writers are penalized
when their songs are released in the U.S., because they receive
the lower fixed rate rather than a percentage rate on parity with
the record royalty paid in their country to American publishers
and writers.

Fixed mechanical royalty
in new law an ‘interim’ rate

4) The higher record royalty rate based on percentage has not
proved to be a hardship for the foreign record companies. They
have achieved such enormous profits and surpluses that foreign
record companies have purchased and now own close to 50% of
American copyrights. and a significant part of the U.S. record
industry.

5) A record royalty rate based on percentage is logical be-
cause all record company costs and obligations are also based
on percentage—artist royalty. trade discounts, sublicensing
rates for the use of masters.

6) The increased statutory rate of 2% cents provided in the
new Copyright Act is not an increase commensurate with the
increase in the price of recordings. When the 12-inch LP came
into existence. the public was given 12 selections per LP for a
price of $3.98. The collective royalty to publishers and writers
was 24 cents per LP. Record companies then discovered there
was no resistance to raising the price to $4.98 and $5.98 and. at
the same time, reducing the number of tracks from 12 to 10 se-
lections.

By using only 10 tracks instead of 12, they further reduced
their cost for music royalty by 16%, and by eliminating the cost
of recording two tracks, reduced their studio production cost by
another 16%.

Today. the cost of an LP is about $8.95 and the record busi-
ness, in spite of the current slump, continues to be a multibil-
lion-dollar industry.

Al Brackman is general and professional manager of The Rich-
mond Organization, a publishing firm based in New York.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

The recent cover story on new wave rockers by
Adam White and Dick Nusser was more than encour-
aging. It's about time Billboard devoted a little more
space to rock and roll and a little less printer's ink on
disco. If more rock and rollers would follow the ex-
ample set by Steve Dahl at WLUP Chicago, we wouldn't
have to settle for disco being shoved down our throats.

Vicki Schlimgen
Program Director, WAQT-FM
Carroliton, Ala.

Dear Sir:

Nothing upsets me more than someone who talks
about something they know little about. Donna L. Har-
per in her letter (Aug. 11) calls your special on reli-
gious music a “religioss tract” and a “biased story,”
among other things. | don't think she really read the
article.

Throughout your article you said that the termi.
nology of the music being spotlighted was debatable.
Actually, the name is not important—it's the message.

The message and meaning of the music, regardless
of the name, is to spread the truth of Jesus Christ. The
musical message has been around for years, but the
quality of music has improved a great deal in the past
decade, as pointed out in your article. Personally, |
thoroughly enjoyed Billboard's spotlight and look for-
ward some day soon to seeing this type of "message
music” begin to show prominently on your charts.

There are millions of Born Again Christians like my-
self in the world. We are'not @ minority [V believe every-

one will be hearing more and more of the musical mes-

sage of Christ in spite of people who tend to group us
with other religions and their music.

Darrel Schick

Music Director, WDRK-FM

Greenville, Ohio

Dear Sir:

As a consultant to the entertainment industry, the
issue of “pay-for-play" is one to which | have devoted
much thought and research. | do not stand to benefit
nor suffer directly by the passage of Sen. Williams' and
Rep..Danielson’s bills, so | feel that | can be objective
about this issue.

It is unfortunate that the broadcasters’ words which
have thus far reached this page have been spent in
short-sighted and long-winded defense of their un-
speakable position. If Dan O'Neil feels shortchanged
because he does not receive a “performance royalty”
when his station’s shows are cabled to another station,
it is not a subject to be discussed within the context of
the current issue.

The facts pertaining to pay for play as put forth by
the broadcasters in lengthy paragraphs are so clouded
by irrelevant and trite information that one must won-
der just what the facts are as they see them, and if,
indeed, whether they see them at all.

Simply put, the record industry, its artists, and
countless others have made a huge investment in the
recorded music, comedy, etc., utilized by the broad-
casting industry to gain advertising dollars, pay em-
ployes, and, hopefully, earn a profit. The record indus-

try is entitled to a return on its investment. Radio has
made no such investment in the performances to
which they seek free use.

| am sure that there are many self-righteous pro-
gram directors and station owners who will insist they
have made an enormous investment in the careers of
budding artists, and sold more records for the record
companies than any multi-national tour. | refuse to be-
lieve that radio has made a conscious investment.
Rather, music is merely a means to an end, and, over-
all, a hugely successful means at that.

Whether record sales are spurred by radio play is
not the issue. Radio play alone cannot a success make.
If the artist hasn't the talent, nor the insight, nor the
fresh approach it takes, no amount of radio play will
help long-term sales.

As long as record sales are a by-product and not the
intent of music radio, | see no reason, short of greed,
for radio to benefit any longer from this by-product. |
suspect that when it comes right down to brass tacks
many stations will attempt an all-talk format in hope of
breaking music's back and proving a point. But in the
long run the threat of all talk is just that, all talk.

The time has come for the broadcast industry to
profit from the fruits of its own labors, and not from its
ability to bleed the music industry with its absurd free
ride. Perhaps the absence of free music will force the
broadcast industry to find its strength from within, and
the “pay-for-play” will pay for all of us.

Richard Goldstein
Otic Entertainment
New York



General News

Record Bar’s Ploy: In-Store Merchandising

HILTON HEAD, S.C.--Taking a
page from WEA’s Russ Bach, the
Record Bar’s merchandising coor-
dinator, Ralph King illustrated the
chain’s continually growing empha-
sis on in-store merchandising at its
sales meeting Wednesday (22).

Managers were scintillated by a
half-hour color slide presentation of
merchandising ploys and in-store re-
furbishment. all intended to make
customers buy.

“Utilize a cross-section of goods in
store windows to show we are full
line. Group prerecorded tapes with
LPs in displays. Show vour tie-in
with local radio visibly.” King
urged. Managers were treated to dis-
tinctively erected headers which in-
duce customers into well marked
isolated repertoire areas. The Bar
stores will have new headers soon,

Prizes Totaling
$40,000 To 100

HILTON HEAD. S.C.—Despite
the recent GRT folderoo and ailing
business conditions. the more than
100 management personnel of the
Record Bar each received several
prizces. totaling more than $40.000 in
retail value. at the third annual Ca-
sino Night here Monday night (20).

And there’ll probably be a Casino
Night. bigger and better. at the 1980
convention. purchasing vice presi-
dent Fred Traub forecasts.

Auded by the “father” of the gam-
bling casino giveaway concept in the
industry. John Craft. Traub worked
out more than 350 merchandise
prizes from label and accessory
makers.

Craft. a recently terminated GRT
sales director who introduced the
first such casino might at a conven-
tion four yvears ago. stated “this was
the largest prize assembly ever,”

Bob Jacobson. Denver manager.
won the highlight prize. a $9.200
AMC Jeep. It was a general drawing.
All other prizes were bid for in an
auction following a “play money”
blackjack competition. Bill Joyner.
Greenville. N.C.. and Ron Mayse,
Charlotte, won a $1.100 Kenwood
stereo rig: Richard Smith. Albu-
querque. and Jenie Fishel, Durham,
took home Sony Betamaxcs.

Slump Cools

® Continued from page 16

of turning around.” says Keadle op-
timistically.

This optimistic mood also prevails
in the Northwest where Michael
Congo of Long Island’s All Record
Distributors says the last two weeks
have shown a consistent rise in sales
among his retail and wholesale ac-
counts. “It’s the first time this year
that there’s been a steady. decent
flow of business rather than peaks
and valleys.” says he.

Korvettes Dave Rothfeld agrees
that there’s been a “strong resur-
gence” of consumer activity in past
weeks, affecting current as well as
catalog product. Rothfeld relates
some of the manufacturers’ reluc-
tance to over-press as resulting in a
“steadier market.”

In Boston. Steven Pofcher. man-
ager of Music City’s Kenmore
Square store. also reports upbeat
sales but also problems in getting
product, much from WEA.

Notes one Eastern dealer who
chooses not to be named: "Maybe
the labels are over-reacting to the
fact they had so many returns last
year and they're running scared
now.”

King promised.

A series of slides showed how to
effectivelv present Billboard's new
enlarged chart, Traffic Center.

Especially eftfective were shots of

accessories centers which featured
overhead lighting. pinpointing these
high profit items in high traffic
areas. King said Bar stores will have
weekly blank tape sales and he ex-

pected more accessories merchan-
dising concepts in the future. Two
steres which have set up separate
special other desks incorporating a
Phonolog were shown.

In a session with Chris Stewart.
marketing director, King told em-
ployes that the chain is testing two
new sysitems in select stores in an at-
tempt o further squash shrinkage.

ANNOUNGING THE JDRLY PiEN1EE OF THE
1979 BILLBOARD SPOTLIGHT PRODUCTION
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The curtain’s going up on The
Eighties...and the orchestra’s in tune
with the times. The sound of soundtrack
and original cast album gets stronger

Bi},lboard’s GREAT, GREAT
SHOW. A special issue that puts your
best soundtrack/cast efforts in a market-
conscious spotlight. Playing your
showstoppers to the trade’s biggest

audience...the weekly, worldwide
readership of Billboard.

Your ad in this upcoming edition
gives your company top billing. As
Billboard analyzes the current track/cast
scene with an eye and an ear to the

- THE REEL HOT PRODUCT:
An up-to-date industry-wide
discography.

+COMING ATTRACTIONS:
The film/stage record-breakers of
tomorrow.

- THE BIG PUSH:
Marketing the track and cast

-PRODUCING THE SELLING
SOUNDTRACK:
How A&R decisions affect the
sound and the sales.

- THE CHANGING ACOUSTICS
PICTURE:
How improved in-theatre sound
affects the market.

«PLAYING TO THE WORLD:
A global soundtrack/cast album
market report.

Don’t miss this great business
evening in the theatre.

Call your nearest Billboard
advertising rep today for all the
details...while good seats are still

Billboard.
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LOS ANGELES—Over the
weekend of Aug. 18-19. Dick Dor-
wart moved one step closer to rea-
lizing his dream. He received 320
signatures at arca beaches on a pe-
tition that would turn his unli-
censed AM station into a legiti-
mate broadcast operation.

The saga began April 18, 1978,
when Dorwart, sick of what he was
hearing on AM, began KDOR in
his parents Hollywood home.
Playing a mixture of rock. disco
and oldies. the 32-year-old who is
confined to a wheelchair because
of a bone discase began to garner
an audience.

“It was estimated that we had
about 5.000 listeners.™ he says. "It
was non-formatted. We just played
sets of music that sound good.”

Complaints from threc Los An-
geles radio outlets over Dorwart’s
commandeering of the 830 dial po-
sition from 6 p.m to midnight on
weekdays and 12 hours a day on
weekends led to visits from the
FCC.

“The FCC is alright in my book.
I didn’texpectitto goonaslong as
itdid. They paid me four visits and
told me that if 1 didn't get off the

AM Hopeful

By CARY DARLING

air, they would have to take legal
action. But they said if I filed an
application there was a chance that
I could have the station.” noted
Dorwart.

He signed off last Feb. 18 but, if
he can help it. the disconnection
will only be temporary. Armed
with an electric cart and signs with
such slogans as “KDOR puts the
fun back in radio.” Dorwart has
been visiting Los Angeles beaches
in order to drum up support for his
application. He needs 15000 sig-
natures by the end of September.

Dorwart has had help in his ef-
forts. Four disk jockeys. including
chief engincer Don Saunders who
kept the 50-watt station operating,
voluntarily did air time. Television
star and announcer Gary Owens, a
personal friend of Dorwart, some-
times lent his voice to public serv-
ice announcements.

If his application is approved
and he gets the nod to start broad-
casting, Dorwart plans to have a
1.000-watt transmitter in nearby
Santa Monica. This is why Dor-
wart is sceking signatures in the
beach area between the Santa Mon-
ica and Venice piers. “President

Radio-TVProgramming

L.A. Man Passing Petition For
Right To Broadcast From Home

Carter couldn’t get me the station
now. Only the people of Santa
Monica and West L.A. can.” he
notes.

For the transmitter and an engi-
neering research study of the 830
ke band, Dorwart is raising
$150.000 from private backers.
Musician Sandy Nelson and Don
Saunders, who works at a station in
Pasadena, Calif.. helped Dorwart
obtain the equipment for the sta-
tion.

If the application is approved.
KDOR would only be a daytime
station though Dorwart plans to
take commercials but he throws in
a word of caution. *I didn’t put
KDOR on the air to make a mil-
lion dollars. I've always had a love
for AM radio and I'm trying to
save it. Because of FM., it’s declin-
ing. There are no alternative sta-
tions.” says Dorwart, who also pro-
duces audition tapes for others and
in the mid-1960s did sportcasts for
KTYM-FM, which is now KACE-
FM.

The new signal would allow
KDOR to be heard from San
Dicgo at the Mexican border to
Fresno in central California.

Mississippi’'s WAFM-FM
Switches To AOR Format

LOS ANGELES-WAFM-FM,
in Amory, Miss.. Aug. 1 shifted from
the easy listening format it had held
for five years to an AOR format.

“We felt the change would give an
alternative. There’s no other station
in North Mississippi playing this
kind of format.” says program direc-
tor and station manager George

Menetre. Amory has a population of

less than 10.000.

Sister station to 5.000-watt day-
timer country-formatted WAMY-
AM, the 3.000-watt FM outlet had
been unsuccessful. “The casy listen-
ing just wasn’t sellable. We weren’t
able to make any money with it. It
was automated and it was, more or
less. just living off the AM.” notes
Menetre.

WAFM is no longer automated.
Air talent includes Menetre, Van
Roberts. Jud Phillips, Leigh Jamison
and Joe Bennett on weekdays and
weekends.

Menetre feels Bob McRainey En-
terprises, which owns the station,
was spurred into changing WAFM’s
format at this time because of the
emergence of another station.

“There’s WCBR-AM which just
came on the air and it's a 500-watt
daytimer. But, it was programming
Top 40 as is 100.000-watt WHKW-
AM in Fayette, Ala..” states Men-
etre. “We thought AOR would be an
alternative.”

“Because of Columbus Air Force
base in Columbus. Miss.. Itawamba
Junior College in Fulton, Miss. and
the Mississippi Univ. for Women in
Columbus, Menetre notes that reac-
tion has been better from outside
Amory. “We’ve only received a
couple of calls from some older
people who wish we'd still be easy
listening.” comments Menetre.

The format is the standard AOR
style with popular artists being
Fleetwood Mac, the Knack. Cars,
Supertramp and Wings. “We're
about 150 miles below Memphis and
in this area people don’t like new
wave much. But we play some of it
and we sort of hand pick what we

play.” says Menetre. The station
plays no disco.

For the present. disk jockeys have
free rein as far as what to play
though that may change in the fu-
ture. On the playlist are 33 albums
from which three selected cuts re-
ceive the heaviest airplay. Sets con-
sist of two to three songs.

To get word out on the change.
WAFM is using the Agency. in Me-
ridian, to coordinate billboards.
bumper stickers, flyers. newspaper
ads and T-shirts. No television is
being used yet.

Special programming includes a
top 20 rock LP countdown and old
radio scrials such as “The Lone
Ranger” which air on Sunday eve-
nings.

Tight Security At
WLUP-FM Concert

CHICAGO-Tight security was in
force at Comiskey Park (recently)
at the “Day In The Park” rock con-
cert sponsored by WLUP-FM. The
show, featuring Journey and San-
tana, drew 70,000 persons.

Promoters of the concert were
hoping to avoid a repeat of the re-
cent “Disco Demolition™ fracas that
resulted in heavy damages to the
playing field. also sponsored by
WLUP-FM.

Although the festivities proved to
be peaceful. nearly 200 persons were
arrested in and around the ballpark
for a variety of minor infractions.

Headlining the concert was Jour-
ney, whose offerings were reccived
enthusiastically. Santana was also
given a rousing welcome.

Formats And
Classical On
Tap For NAB

LOS ANGELES-Two of the
meetings at the upcoming NAB ra-
dio programming conference in St.
Louis Sept. 9-12 will deal with “no
format formats” and how classical
stations are competing in today's
marketplace.

“The No Format Format™ room
opens at 8 p.m. on Sept. 9 and closes
when all questions are answered.
Hosting are William F. O’Shaugh-
nessy, president, WVOX-AM and
WRTN-FM in New Rochelle, N.Y.
Cohosts will be Charles Stegall. pro-
gram director at Raleigh, N.C.'s
WPTF-AM: George Lemich, opera-
tions manager at Salt Lake City’s
KSL-AM: and Bob Bruno. program
director at WOR-AM in New York.

“No format formats” are ones
which offer diversified program-
ming to differing audiences.

Also at the Sunday night session,
classical programmers are meeting
at 8 p.m. to discuss how to compete
with public stations. how to promote
classical music and what works in
sales.

Hal Rosenberg, Concert Music
Broadcasters Assn. president and
general manager of San Diego’s
KFSD-FM hosts. Cohosts are Harry
J. Haas Jr., vice president and sta-
tion manager of Philadelphia’s
WFLN-AM-FM: Carl Princi, pro-
gramming and community involve-
ments director at Los Angeles’
KFAC-AM-FM: and program di-
rector Paul Teare of WGMS-AM-
FM in Washington, D.C.

Air N.H. Festival 3,000 Miles West

LOS ANGELES—Three separate
concerts from the White Mountain
Music Festival, recorded live over
the Labor Day weekend in Jeffer-
son, N.H.. will be broadcast by
Santa Monica, Calif.'s KCRW-FM.
The station will air the concerts be-
ginning at 2:30 p.m. Monday (3).

Opening the six-hour special is
the world premiere of Gunther
Schuller’s “Trumpet Concerto,” fol-
lowed by the David Bromberg
seven-piece traditional blues en-
semble. The program closes with
blues. African and Carribean music
as played by Taj Mahal, Elizabeth
“Libba? Cotten_and Bal Konte.

— -

STICKY MAIL—KEZY-AM Anaheim, Calif., officials with some of the reported

23,000 postcards received by the station in response to its offer to have lis-

teners go with Styx to Montreal on its current tour. That's program director
Dave Forman on the left and personality Steve Clark amid the cards.

CALIFORNIA KJAZ-FM

- Union Strife Stirs
. Walkout At Station

LOS ANGELES—A dispute in-
volving wages. benefits and union
membership has caused several staft-
ers at Alameda’s KJAZ-FM, a jazz
station. to walk out on strike.

The walkout occurred Aug. 14 af-
ter Bob Menzimer, a morning an-
nouncer and operations manager.
and David Braun. sales manager.
were fired.

“The firings were for union or-
ganizing.” states Menzimer. who is
overall strike coordinator. “And.
also we're striking for wages and
benefits, of which there are none.”
Depending on an upcoming vote.
the strikers hope to be represented
by Local 29 of the Office and Profes-
sional Employes Union (AFL-CIO)
which Menzimer says has sanc-
tioned the strike and will represent
the strikers in negotiations.

Owner Pat Henry says the firings
had nothing to do with union organ-
izzng. Braun was let go. he alleges.
because the sales manager was over-
stepping his bounds by changing the
sound of the station and adding ad-
ditional unauthorized personnel,
namely Menzimer.

“I’ve never said anything against
the union. How could I be anti-
union? I'm IDEW Local 202, AF-

TRA and the Screen Actors Guild.™
he says.

Even the number of those striking
is in dispute. with Menzimer saying
I8 arc out while Henry puts the
number at nine. with others not able
to cross the picket line though they
may not support the strike.

Menzimer says wages have been
frozen while the station has in-
creased its cash intake significantly
in recent years. As vet. the strikers
have no specific percentage increase
in mind.

Henry says that although his sala-
ries are comparable 10 other stations
in the area. with announcers getting
between $4 and $5.44 per hour. they
arc only part-time wages. “The sta-
tion was never meant to support full-
time announcers and hasn’t during
all of'its years. The people who work
here have full-time jobs elsewhere.™

Negotiations are sct to go before
the National Labor Relations Board
shortly. Meanwhile. the strikers held
a concert at the Keystone Corner
club in San Francisco Sunday (26).
Performers included Max Roach, Ed
Kelly. Bishop Norman Williams and
the Dick Conte trio.

CARY DARLING

94 Stations Use 2-Minute Stanza

LOS ANGELES--"Off The
Record.” a syndicated radio show
featuring the words and music of
AOR artists, debuted last month
over 94 stations. The unique aspect
of the program. syndicated by West-
wood One., is that each show is only
two minutes long with 10 programs
being produced weekly.

“It’s just long enough to be inter-
esting but not so long that it will be
boring,” says host Mary Turner, who
also is heard on Los Angeles’
KMET-FM and Armed Forces Ra-
dio.

The idea for “Off The Record™
was developed by Westwood One in
Los Angeles and taken to Turner.
Featured artists are Cheap Trick. Al-
ice Cooper. Bruce Springsteen, Van
Halen and others. The audience
aimed for is the 18-34 age group.

“We may branch out in the future
but right now we’re sticking with
rock.” notes Turner of the show’s
guests. She also says that structuring
and editing an hour interview into a
two-minute segment is not difficult.

“I talk about music and try to ehi-

cit funny stories. It's more entertain-
ing than academic.” Turner states.
Up to three shows can be dedicated
to one artist. Underscoring the talk,
a selected cut of the music of the art-
ist is played.

According to Westwood One pres-
ident Norman Pattiz, “Off The
Record™ is heard on such stations as
New York's WPIX-FM. Los An-
geles’ KMET-FM, Detroit’'s WABX-
FM and San Francisco's KMEL-
FM.

Stewart Special Due

LOS ANGELES—*Tonight's The
Night ... For Rod Stewart,” a one-
hour special on the artist. is set to air
over NBC-TV Nov. 23 ut 10 p.m.
The special includes concert footage
from the artist’s recent tour as well
as appearances by guests who have
not yet been announced.

Produced by Ken Ehrlich and di-
rected by Bruce Gowers, plans are
underway to simulcast the program
in FM stereo throughout the U S.
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Playlist Top Add Ons

MICHAEL JACKSON—Don't Stop Till You Get Enough (Epic)
DONNA SUMMER-Dim All The Lights (Casablanca)
ATLANTA RHYTHM SECTION—~Spooky (Polydor)

D-Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
Iisted, as determined by station
personnel

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playhst; as determined by sta
tion personnel.
BREAXQUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product actity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

MICHAEL JACKSON—Don’t Stop Till You Get
Enough (Epic)

CHEAP TRICK—Ain’t That A Shame (Epic)

DOOBIE BROTHERS—Oependin On You
(Warner Bros.)

* PRIME MOVERS

MAXINE NIGHTINGALE—Lead Me On
(Widsong)

ROBERT JOHN—Sad Eyes (EM1/America)

CHARLIE. DANIELS BAND—The Devil Went
Down To Georgsa (Epic)

BREAKOUTS

HERB ALPERT—Rise (A&M}
COMMDORES—Sail On (Motown)
GERRY RAFFERTY—Get it Right Next Time (UA)

KH)-LA.
+« MAXINE NIGHTINGALE-Lead Me On
(Windsong) Ad-14
+ HERBALPERT-Rise (A&M)28-19
KRTH (FM)-LA.

® CHEAP TRICK~Ain't That AShame (Epic)

® MICHREL JACKSON —Don’t Stop Till You
Get Enough (Epic)

* HERBALPERT—Rise (A&M) 24.18

* R;)gERTJOHN—Sad Eyes (EMI/America)
12-

KP-LA.
© DONNRSUMMER-Sunset People
(Casablanca)
o KENNYROGERS-You Decorated My Life
(UA)

+ EARTH,WINO & FIRE-After The Love Is
Gone (Arc) 11-5

* CHARLIE OANIELS BANO—The Devil Went
Down To Georgia (Epic) 14-8
KCBQ~San Oiego
o CHRISTHOMPSON-If You Remember Me
(Planet)
o COMMOOORES—-Sail On(Motown)
KFXM—San Bernardino
® JENNIFER WARNES—1Know AHeartache
When 1 See One (Arista)
o HERBALPERT—Rise (A&M)
* 6.Q.-1Do Love You (Arista) 18-13

# PEACHES & HERB—We've Got Love
(Polydor/MVP) 13-5

KERN-~Bakersfield
e DOOBIEBROTHERS—Dependin’ On You
(WB)

o RICKIF LEE JONES—Youngblood (WB)

+ OIONNEWARWICK—1'll Never Love This
Way Again (Arista) 23-17

* M-Pap Muzik(Sire) 17-9
KGPA-Phoenix

o 000BIE BROTHERS— Dependin’ On You

o GERRYRAFFERTY—Get It Right Next Time
(LA

* ROBERT PALMER-Bad Case Of Loving You
(lsland) 23-19

+ ROBERTJOHN-Sad Eyes (EMI/America)
16-8

KTKT—Tucson
© GERRY RAFFERTY—Get It Right Next Time
(LA
+ MAXINENIGHTINGALE-Lead Me On
(Windsong) 14-8
+ COMMODORES—Sail Cn (Motown) 28-19

KQEO-Albuguerque
® NICK LOWE-Cruel To Be Kind (Columbia)
o COMMODORES—Sail On (Motown)

* CHEAP TRICK—Ain’t That A Shame (Epic)
25-15
* CHICAGO-Must Have Been Crazy
(Columbia) 34-22
KENO - Las Vegas
© DONNASUMMER-Dim All The Lights
(Casablanca)
o DIONNE WARWICK—I'll Never Love This
Way Again (Arista)
* GERRY RAFFERTY—Get It Right Next Time
(UA)15-8
* JOURNEY—Lovin', Touchin’, Squeezin’
(Columbia) 20-11
KFMB-San Diego
® CAROLYNEMAS-Stillsame (Mercury)
o AN GOMM—Hold On (Stiff/Epic)

* SNIFF'N' THE TEARS - Drivers Seat
(Atlantic) 2517

* LITTLERIVER BANO—Lonesome Loser
(Capitot) 17-12

Pacific Northwest Region

® TOP ADD ONS

WINGS—Arrow Through Me (Columbia)
GERRY RAFFERTY - Get It Right Next Time (UA)
HERB ALPERT—Rise (A&M)

* PRIME MOVERS

MAXINE NIGHTINGALE—Lead Me On
{Windsong)

M—Pop Muzik (Sire)
ROBERT PALMER—Bad Case Of Loving You
(Island)

BREAKOUTS:

COMMODORES—Sail On (Motown)

CHARLIE DANIELS BAND-The Oevil Went
Oown To Georgia (Epic)

ELECTRIC LIGHT ORCHESTRA—Don’t Bring Me
Down (Jet)

KFRC—San Francisco
© MICHAEL JACKSON-Don’t Stop Till You
Get Enough (Epic)
o LEO ZEPPELIN-AN My Love (Swan Song)
* PATRICK HERNANOEZ-Born To Be Alive
(Columbia) 16-10
* MAXINE NIGHTINGALE- Lead Me On
(Windsong) 15-7
KYA—San Francisco
© GERRY RAFFERTY~Get It Right Next Time
(UA)
o STEPHANIE MILLS~What Cha Gonna Do
With My Love (20th Century)
% LITTLERIVER BANO —-Lonesome Loser
(Capitol) 13-8
+ CHARLIE OANIELS BANO—The Devil Went
Down To Georgia (Epic) 23-18
KLIV-San Jose

o OAVEEOMUNDS-Girls Talk (Swan Song)
© JOHN STEWART- Midnight Wind (RSO)
* BONNIE POINTER—Heaven Must Have
Sent You (Motown) 18-11
* COMMOOORES -Sail On(Motown) X-21
KROY-Sacramento

e DOOBIE BROTHERS—Dependin’ On You
(WB)

o HERBALPERT-Rise (A&M)

* MAXINE NIGHTINGALE— Lead Me On
(Windsong) 12-6

* M-PopMuzik (Sire) 17-11

KYNO-—Fresno

® WINGS—Arrow Through Me (Columbia)

® ATLANTARHYTHM SECTION—-Spooky
(Polydor)

+ TOBYBEAU-Then You Can Tell Me
Goodbye (RCA) 32-25

* 6.Q.-! Do Love You (Arista) 19-12
KGW—Portland

© WINGS—Arrow Through Me (Columbia)
o COMMOOORES-Sail On (Motown)

* ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet) 16-7

* LITTLE RIVER BAND—Lonesome Loser
(Capitol) 20-11

KING-Seattle

o LOBO-WhereWere You When | Was Falling
In Love (Curb/MCA)

© NEWENGLANO - Hello Hello (Infinity)

* I;;)EERUOHN-Sad Eyes (EMI/America)

* RICKIELEE JONES-Youngblood (WB) 14-8

Sing

Based on station playlists through Thursday (8/23/79)

PRIME MOVERS-NATIONAL

ROBERT JOHN—Sad Eyes (EMI/Amenica)

MAXINE NIGHTINGALE~Lead Me On (Windsong)
CHARLIE DANIELS BAND—-The Devil Went Down To Georgia (Epic)

KJRB-Spokane

© DONNASUMMER—Dim Al The Lights
(Casablanca)

o DAVEEDMUNDS—Girls Talk (Swan Song)

* ROBERT PALMER—Bad Case Of Loving You
(Island) 15-10

* M—Pop Muzik (Sire) 27-18
KTAC—Tacoma
® GERRY RAFFERTY-Get It Right Next Time
(UA)

o ATLANTARHYTHM SECTION—Spooky
(Polydor/BGO)

* MAXINE NIGHTINGALE—-Lead Me On
(Windsong) 159

* CHARLIE DANIELS BAND —The Oevil Went
Down To Georgia (Epic) 13-6

KCPX—Salt Lake City

o EDOJE MONEY—Get AMove On (Columbia)

® WINGS—Arrow Through Me (Columbia)

* M—PopMuzik (Sire) 15-6

* COMMOOORES—Saii On (Motown) 24-19
KRSP-Salt Lake City

© JOURNEY—Lovin', Touchin’, Squeezin’

{(Columbia)
o HERBALPERT—Rise (A&M)

* NICK LOWE—Crue! To Be Kind (Columbia}
22-19

* OIONNEWARWICK Il Never Love This
Way Again (Arista) 15-11

KIMN-Denver

o HERBALPERT - Rise (A&M)
® COMMOOORES-Sail On (Motown)

* SNIFF'N’ THE TEARS - Drivers Seat
(Atlantic) 27-18

* OIONNE WARWICK—1'll Never Love This
Way Again (Arista) 21-10

KJR-Seattle
® GERRYRAFFERTY—Get It Right Next Time
LA

® ATLANTARHYTHM SECTION—Spooky
(Polydor/BGO)

* ROBERT PALMER-Bad Case Of Loving You
(Island) 17-10

* CHIC—Good Times (Atlantic) 139
KYYX—Seattle

o HERBALPERT—Rise (A&M)
© MOON MARTIN-Rolene (Capitol)

* ROBERT PALMER-Bad Case Of Loving You
(Island) 139

* MAXINE NIGHTINGALE—Lead Me On
(Windsong) 21-14

KCBN-Reno
o 00O0BIE BROTHERS-Dependin’ On You
(wB)
© SOUTHSIOE JORNNY—Anxious (Mercury)

* ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down (Jet) 11-4

* M—Pop Muzik (Sire) D-26
North Central Region

® TOP ADD ONS

GERRY RAFFERTY—Get It Right Next Time (UA)

DONNA SUMMER—0im Alf The Lights
(Casablanca}

CRUSADERS - Street Life (MCA)

* PRIME MOVERS:

ELECTRIC LIGHT ORCHESTRA—Don't Bring Me
Down (Jet)

TRIUMPH-Hold On (RCA)

ROBERT JOHN—Sad Eyes (EMi/America)

BREAKOUTS:

COMMODORES—Sail On (Motown)
NICK LOWE—Cruel To Be Kind (Columbia)
NIGHT—Hot Summer Nights (Planet)

CKLW—Detroit

o NICK LOWE—Cruel To Be Kind (Columbia)

* BRENDARUSSELL-So Good. SoRight
(A&M)

* ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet)21-14

* MICHAEL JACKSON-Don’t Stop Till¥ou
Get Enough (Epic) 18-8

WDRQ- Detroit

o CURTIS MAYFIELD AND LINDA CLIFFORD -
Between You Baby And Me (RSO)

o TOMIKO JONES~! Can't Live Without Your
Love (Polydor)

 CRUSADERS-Street Life (MCA) 21-14
* SWITCH-ICall Your Name (Gordy) 11-5
WTAC—Flint

® MASS PRODUCTION—Firecracker
(Cotillion)

o COMMODORES-Sail On (Motown)
* NIGHT—Hot Summer Nights (Planet) 20

* SUPERTRAMP-Goodbye Stranger (A&M)
149

196 (NZZR-FM)—Grand Rapids

o BRAM TCHAINOVSKY~Girl Of My Dreams
(Polydor/Radar)

o TRIUMPH-Hold On (RCA)

* ROCKETS—OhWell (RS0) 15-8

* SUPERTRAMP—Goodbye Stranger (A&M)
16-5

WAKY—Louisville

® GERRYRAFFERTY—Get It Right Next Time
(UA)

o COMMOOORES—Sail On (Motown)

* TEOOY PENOERGRASS—Turn Off The
Lights (P.1.R.) 23-12

* ELECTRIC LIGHT ORCHESTRA—Oon't Bring
MeOown (Jet) 115

WBGN - Bowling Green

o BONNIE POINTER—Heaven Must Have
Sent You (Motown)

® COMMOOORES—-Sail On (Motown)
* HERBALPERT-Rise (A&M) 30-24

* NICKLOWE-Cruel To Be Kind { Cotumbia)
2921

WGCL-Cleveland

o CRUSADERS-Street Life (MCA)
® KISS—Sure Know Something (Casablanca)

* ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down (Jet) 20-12

* OIONNEWARWICK—I'll Never Love This
Way Again (Arista) 159

WZ2ZP—Cleveland

o DOOBIE BROTHERS~Dependin’ On You
(WB)

© OONNASUMMER—Dim Alt The Lights
(Casablanca)

* TRIUMPH—Hold On (RCA) 34-25

+ THE JONES GIRLS—-You're Gonna Make Me
Love Somebody Else (P.L.R.) 14-5

0-102 (WKROQ-FM)—Cincinnati

® GERRY RAFFERTY—Get It Right Next Time
(UR)

o COMMODORES-Sail On (Motown)
* THECARS-Let's Go(Elektra)14-8

* ELECTRIC LIGHT ORCHESTRA—Oon't Bring
Me Down (Jet) 16-9

WNCI-Columbus

® NIGHT—Hot Summer Nights (Planet)
o COMMOOORES-Sail On (Motown)
* ROBERTJOHN—Sad Eyes (EMI) 127

* ELECTRIC LIGHT ORCHESTRA—Don’t Bring
Me Down (Jet) 17-11

WCUE-Akron

o LOBO-Where Were You When | Was Falfing
In Love (Curb/MCA)

© MICHAEL JACKSON-Don't Stop Till You
Get Enough (Epic)

* PATRICK HERNANOEZ-Born To Be Alive
(Columbia) 25-18

* CHEAP TRICK—Ain't That AShame (Epic)
3721

13-Q (WKTQ) —Pittsburgh
© NICK LOWE-Cruel To Be Kind (Columbia)

© DONNASUMMER-Dim Al The Lights
(Casablanca)

* ROBERTJOHN-Sad Eyes (EMI)7-3
*2.COMMODORESS-Sail On(Motown) X-20

COMMODORES—Sail On (Motown)

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

ELECTRIC LIGHT ORCHESTRA—Don't Bring Me Down (Jet)

HERB ALPERT-Rise (A&M)

WPEZ-Pittsburgn

* TRIUMPH—Hold On (RCA) 16-11
* EDDIERABBITT-Suspicions (Elektra) 24-
17

Southwest Region

® TOP ADD ONS;

DIANAROSS-The Boss (Motown)

TOBY BEAU—Then You Can Tell Me Goodbye
(RCA)

ATLANTA RHYTHM SECTION—Spooky
(Polydor)

* PRIME MOVERS:

DIONNE WARWICK—I'll Never Love This Way
Agam (Ansta)

ELECTRIC LIGHT ORCHESTRA—Don't Bring Me
Down (Jet)
THE CARS~Let's Go (Elektra)

BREAKOUTS

COMMODORES —Sail On (Motown)

UTTLE RIVER BAND— Lonesome Loser
{Capitol)

MICHAEL JOHNSON—This Night Won't Last
Forever (EM1/Amenica)

KILT-Houston

o DIANAROSS—The Boss (Motown)

o TOBY BEAU~Then You Can Tell Me
Goodbye (RCA)

* OJONNEWARWICK-1'll Never Love This
Way Again (Arista)

* COMMOOORES—Sail On(Motown) 30-23
KRBE - Houston

* ELECTRIC LIGKT ORCHESTRA—Don't Bring
MeDown (Jet) 17-9

* COMMODORES-Sail On (Motown) D-19
KLIF-Dallas

o HERBALPERT-Rise (A&M)
o COMMOOORES—Sail On (Motown)

* LITTLE RIVER BANO—Lonesome Loser
(Capitol) 21-17

* ROBERTJOHN—Sad Eyes (EMI/America)
20-15

KNUS-FM~Oallas

o BONNIEBOYER-Got To Give Into Love
(Columbia)

® ATLANTARHYTHM SECTION—-Spooky
(Polydor/BGO)

* ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet) 13-5

* SPYRO GYRA—Morning Dance (Infinity) 16
10

KFJZ-FM (2-97)—Ft. Worth

® CHEAP TRICK—-Ain't That A Shame (Epic)

@ LITTLE RIVER BAND - Lonesome Loser
(Capitol)

* THECARS—Let's Go(Elektra) 25-15
* VAN HALEN-Beautifu! Girls (WB) 199
KINT-El Paso

© COMMOOORES-Sail On (Motown)

© OONNASUMMER-Dim All The Lights
(Casablanca)

* G.Q.—1Do Love You (Arista) 30-17

* OIONNE WARWICK—1'l! Never Love This
Way Again (Arista) 16-9

WKY—-0Oklahoma City
® NITEFLYTE-If YouWant It (Ariola)
® GEORGEBENSON-HeyGirl (WB)
* COMMOOORES-Sail On(Motown) 29-20

* MICHAEL JACKSON~This Night Won't Last
Forever (EMI/America) 22-15

KEL)-Tulsa

® ATLANTA RHYTHM SECTION-Spooky
(Polydor/BG0)

® MICHAEL JOHNSON-This Night Won't Last
Forever (EMI/America)

* EARTH, WIND & FIRE-Atter The Love Has
Gone (Arc) 126

* THEKNACK—My Sharona (Capitol) 5-2

WTIX—New Orleans

® FUNKYCOMMUNICATION COMMITTEE—
Baby | Want You(Free Flight)

® K.C.& THESUNSHINE BAND—-Ptease Don't
Go(T.K.)

* MASS PRODUCTION-Firecracker
(Cotillion) 24-17

+ DIONNEWARWICK —I'! Never Love This
Way Again (Arista) 12-4

WNOE- New Orleans

o HERBALPERT-Rise (A&M)

o K.C.&THESUNSHINE BAND—Please Don't
Go(T.K.)

* MICHAEL JACKSON-Don't Stop Till You
Get Enough (Epic} 17-9

* EQOIE RABBITT—Suspicions (Elektra) 25
18

KEEL—Shreveport

® PATRICK HERNANOEZ—Born To Be Alive
(Columbia)

® NIGHT—Hot Summer Nights (Planet)
* SUPERTRAMP—Goodbye Stranger (A&M)
21-14

* OJONNEWARWICK—I'll Never Love This
Way Again (Arista) 19-11

Midwest Region

® TOP ADD ONS

LITTLE RIVER BAND —Lonesome Loser
(Caprtol)

EARTH, WIND & FIRE—Don’t Bring Me Oown
(Jet)

CHARLIE DANIELS BAND—The Dewil Went
Down To Georgia (Epic)

* PRIME MOVERS:

ROBERT JOHN—Sad Eyes (EM1/America)

BILLY THORPE—Children Of The Sun
{Capricorn)

SNIFF "N’ THE TEARS—Drivers Seat (Atlantic)

BREAKOUTS

MAXINE NIGHTINGALE—Lead Me On
(Windsong)

COMMODORES —Sail On (Motown)

HERB ALPERT—Rise (AGM)

WLS—Chicago
© MAXINE NIGHTINGALE—Lead Me On
(Windsong)

o CHARLIEDANIELS BANO - The Devit Went
Down To Georgia (Epic)

 ROBERTJOKN-Sad Eyes (EM1/America)
4.2

* EARTH,WINO & FIRE—After The Love Has
Gone (Arc)27-17

WEFM—Chicago

e ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down (Jet)

o LITTLE RIVER BAND-Lonesome Loser
(Capitol)

* CHEAP TRICK—Ain't That A Shame (Epic)
12-7

* SUPERTRAMP-Goodbye Stranger (A&M)
188

WROK - Rockford

e COMMOOORES~Sail On (Motown)
o EOOIERABBITT-Suspicions (Elektra)

* ROBERT PALMER-Bad Case Of Loving You
(Istand) 30-16

* LITTLE RIVER BANO-Lonesome Loser
(Capitol) 13-5

WIFE—Indianapolis

© BRENOARUSSELL-So Good, So Right
(A&M)

© OLIVIANEWTON-JOHN/ANOY GIBB—Rest
Your Love On Me (Polydor)

(Continued on puge 27)
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Radio-TV Programming

LOS ANGELES--Cal Stout joins
country formatted KSON-AM in
San Diego for an all-night show,
Monday through Friday from mid-
night to 6 a.m. Now known as the
“Kayson Country Doctor.” he was
most recently with WHO-AM in Des
Moines, lTowa, with a daytime talk
show.

* * ok

Russ Boney assumes the post of
production director for adult con-
temporary WGSO-AM in New Or-
leans. He replaces Len King who is
now news director. Boney comes
from WNOE-FM and WRNO-FM
in New Orleans where he was air tal-
ent and production director.

* kK

Norm Winer joins WXRT-FM, a
rock station in Chicago. as program
director after being air talent at San
Francisco’s KSAN-FM. ... Burt
Sherwood, vice president and gen-
eral manager of WMAQ-AM in
Chicago. joins the Board of directors
of the lllinois Broadcasters Assn.

Woodstock’s 10th
Rates Long Tribute

LONG BEACH, Calif. ~-KNAC-
FM. an AOR station. marked the
10th anniversary of Woodstock.
On Aug. 15, the theme of the
day was “‘Woodstock—10 Years
Later.”

Throughout the day. KNAC will
feature the music of artists who ap-
peared at the festival, news of what
was going on in the world at that
time and conversations with Deanne
Stillman and Rex Weiner, authors of
“Woodstock Census: The First Na-
tionwide Survey Of The '60s Gener-
ation.”

The three-hour syndicated pro-
gram “Woodstock—10 Years Later,”
was also aired. Hosted by singer
John Sebastian and created by the
Holland Group syndicators, this
program will be heard on more than
60 North American stations between
mid-August and Sept. 3. Labor Day.

KLOS London Gig

LOS ANGELES-KLOS-FM
sent two listeners to the Knebworth
music festival in London, Aug. 11
to see Led Zeppelin's return after
a two-year absence. The winner,
Kristie Ellison of Hermosa Beach,
Calif., competed with thousands of
others in a promotion which had lis-
teners send in their names, addresses
and phone numbers on post cards.
Ellison’s card was pulled and she
was allowed to take a guest, Larry
Mayer of Hermosa Beach.

Escorted by air personality J.J.
Jackson. the couple left Aug. 9 and
returned Sunday (12).

ELECTRIC
WEENIE,

Radio’s most popular DJ Personality
Gag Sheet since 1970, gets letters . . .
LES KRIFATON, CJME: “I've had your
service since day | of my radio career
and in a year and a half, 1've reached
a major market with your help. Keep
up the great work.”

BRUCE CARR 4RO QUEENSLAND
AUSTRALIA: “Keep those Weenies
coming. | really nced them.”

SCOOT IN THE MORNING, WNOE:
“I've moved from WRNO FM to a.m.
drive at WNOE. Expect my Weenie to
be even more valuable now.”

The Electric Weenie
P.0. Box 25-866
Honolulu, Hawali 96825

.(808) 395-9600

Michael Handler has left KLCC-
FM in Eugene. Ore., where he was
music director and air talent to work
as national promotion director for
Theresa Records in Berkeley, Calif.
In addition, he holds a Saturday af-
ternoon shift at KJAZ-FM in San
Francisco and is administrative as-
sistant at the Berkeley Agency.

*

Ken Roberts takes over as pro-
gram director at Tucson’s adult con-
temporary KCEE-AM. Formerly.
he had been director of commercial
production at Lee Furr's recording
studio in Tucson.

*  x

Cynthia Fox, former overnight
personality at Los Angeles’ KMET-
FM succeeds David Perry in the 10
a.m. to 2 p.m. time slot. Perry is now
KSAN-FM in San Francisco as af-
ternoon drive personality and assist-
ant program director. Former week-
ender David Chaney replaces Fox in
her old time slot.

*  x %

Tom Schnabel, former West Coast
promotion director for Inner City
Records. is now music director for
KCRW-FM in Santa Monica, Calif.
... WOBL-AM, a country station in
Oberlin, Ohio. is seeking tapes and
resumes for possible future open-
ings. including weekends. Tapes
should be sent to Scott Miller, pro-
gram director, WOBL Radio. P.O.
Box 277, Oberlin. Ohio 44074.

*  * %

Charles Hoard Jr., formerly air
talent at KJIMO-FM in Jefterson
City. Mo.. has moved to operations
manager at Milwaukee'’s rock/soul
WLUM-FM. ... Tony Yoken has
taken over the 6 a.m. to 10 a.m. show
at Memphis’ AOR WZXR-FM. For-
merly. he had been marketing man-
ager and air talent at Utica, N.Y.'s
WOUR-FM.

* * *

Barry Scott Raines and Russ Hod-
gins join WLOG-AM in Logan, W.
Va. Scott, former program director
of WFPM-AM in Fort Valley. Ga.,
is now music director while Hodgins
handles evening and night air shifts.
This is his first professional assign-
ment.

WANS-FM. an AOR and Top 40
outlet in Anderson. S.C.. is looking
for air talent. Tape and resume can
be sent to Box 211. Anderson, S.C..
29622.

* * *

Air personality Ted Anthony,
once one of the most popular Ameri-
can radio personalities on Radio
Iran, has started an Uncle Teddy
Fan Club on his return to the U.S.
over WTRW-FM Detroit. To qual-
ify for the club. a listener must have
listened to Anthony in Iran and De-
troit. So far, 40 persons have report-
edly qualified.

*  xw

James Michael Howie joins coun-
try-oriented WEAT-AM Palm
Beach, Fla. as music director. For-
merly, he had been music director at
country rival WIRK-FM in West
Palm Beach. He is doing the 10 a.m.
to 2 p.m. slot on WEAT as well.

I T

Jackie McCauley moves to Metro-
media’s AOR KSAN-FM San Fran-
cisco as program director. She
recently worked at Metromedia in
Los Angeles as air talent, producer
and interviewer for the “Welcome to
Hollywood™ radio show.

* * *

Stoney Richards, 10 p.m.t02a.m.
morning air personality on the ABC-

Vox Jox

owned WRQX-AM (QIl07) in
Washington, D.C.. is resigning to
make acting his career. He opens in
a new play. "The Practice.” at New
Playwrights Theatre in Washington
shortly. He is to stay in radio by mar-
keting a syndicated feature, “The
Clone Ranger.

* 4 *

CHYR-AM Leamington, Ont..
needs service with disco product,
Lou Tomasi, assistant manager re-
ports. ... WMAL-AM Washington
morning personalities Frank Harden
and Jackson Weaver are broad-
casting one morning show from the
Coast Guard sailing ship the Eagle
to celebrate the 40th anniversary of
the Coast Guard Auxiliary.

* kK

KTIM-FM San Rafael. Calif.,
commemorated the 45th birthday of
Jackie Wilson with a “*Jackie Wilson
Special” show. The program also
raised funds for medical expenses
of the paralyzed singer.

* * *

WBCY-FM Charlotte has a new
album review show called “Off The
Record.™ It is handled by midday
personality Chris Jones, who also
writes a column by the same name in
the local newspaper. The station
also, in a promotion tied in with a lo-
cal record chain, Record Bars, gave
away 1.000 albums in a six-week
promotion.

* &

WHN-AM p.d. Ed Salamon con-
tinues his series of guest DJs and live
concerts on the New York country
outlet. Bobby Bare was the latest
guest jock, sitting in in the early af-
ternoon. Millie Jackson did a live re-
mote from the Lone Star Cafe in
Manhattan. ... WNEW-FM New
York p.d. Scott Muni no longer
faced with decision to get off air or
be p.d. A 2.8 share in the April/May
Arbitron compared to a 1.8 in Janu-

BubblingUnderThe

_ HOT100 _

101-YOU CAN DO IT, Al Hudson & The Soul
Partners, MCA 12459

102-YOU STEPPED INTO MY LIFE, Wayne New-
ton, Aires Il 101

103—1F YOU WANT IT, Nite Flyte, Ariola America
7741

104—LOVE IS ON THE WAY, Sweet Inspirations,
RSO 932

105-WHEN YOU'RE #1, Gene Chandler, 20th
Century (RCA) 2411

106—PLAIN JANE, Sammy Hagar, Capitol 4757

107—GIVE A LITTLE, Nicolette Larson, Warner
Bros. 8851

108—THE ONLY GAME |N TOWN, America, Capi-
tol 4752

109—GET IT UP, Ronnie Milsap, RCA 11695

110—NOBODY, Doucette, Mushroom 7042

BubblingUnderThe

__ToplLPs

201 -TUBEWAY ARMY, Replicas, Atco SD-38117
(Atlantic)

202-JEFF LORBER FUSION, Water Sign, Arista
AB-4234

203—-DEODATO, Knights Of Fantasy, Warner
Bros. BSK 3321

204—IAN GOMM, Gomm With The Wind, Stiff/
Epic

205—-DAVID JOHANSEN, In Style, Epic 12
36082

206—STANLEY TURRENTINE, Betcha, Elektra
6E-217

207-TOBY BEAU, More Than A Love Song, RCA

208-SOUNDTRACK, Dracula, MCA 3166

209—PINK LAOY, Pink Lady, Elektra 6E-209

210—CORY. DAYE; Cory-& Me, MCA

ary/February removes management
pressure to make changes.
LA T

Reed Walker, who is program-
ming KLBJ-AM Austin, Tex., with
a new adult contemporary format,
needs record service. The station’s
new on-air lineup is as follows:
Bryan King from 6 to 10 a.m.. Roy
Knight from 10 a.m. to 2 p.m., Rick
Vanderslice from 2 to 6 p.m., Walker
from 6 to 10 p.m.. Mark Ball from
10 p.m.t0 2 a.m. and Bruce Richards
from 2 to 6 a.m.

LA
Gregg Ramsey is a new air person-
ality at country station WJIJK-AMin
Eau Claire. Wis. Ramsey had served
as director at KYNR-AM in Pueblo.
Colo. and productions and oper-
ations manager for KRDO-AM/
FM in Colorado Springs. Also at
WIJJK, Susan Morrison assumes the
post of publicity and promotions
manager for the station and its sister
outlet, WBIZ-FM. an adult contem-
porary station.
*  kx *

Hank Spann, former DJ at
WWRL-AM New York. is being
sought by police for questioning in
an alleged rape case. Spann, was
once charged with alleged rape. ac-
cording to police but the charges
were dropped. Police are now seek-
ing him because. according to the
Queens detective bureau, new evi-
dence has been uncovered.

- x x
Digby Welch takes over the mid-
day 10a.m. 102 p.m.shiftat Los An-
geles" AOR KWST-FM. Formerly.,
Welch had been doing a weekend
stint at the station. He continues to
host the program “Seeds™ on Mon-
day nights. a music showcase for lo-
cal bands and musicians.
Y

Tom Miller, former program di-
rector at country station WWVA.
AM in Wheeling. W. Va., has left to
become a detective with the Wheel-
ing Police Dept. Former music di-
rector Bill Berg has been promoted
to Miller’s old spot and the station is
looking for someone to fill the posi-
tion of music director and a noon to
3 p.m. slot.

*  x K

Gary L. Clouse is the new general
manager at KESY-AM/FM, Om-
aha’s beautiful music stations.
Clouse had been the national and
regional sales manager with the
KESY stations since January 1979.
Prior to joining KESY, he had been
associated with KOIL-AM in Om-
aha.

LA S

Also in Omaha, Barry Taft is the
new program director at AOR sta-
tion KQKQ-FM. Taft is replacing
Paxton West. Assuming some of
Taft's former duties as music direc-
tor is staff announcer Mike Cody.

Taft has been with KQKQ, or K98
as it is known, since May 1974.

* K w

Replacing Geoff Fox who has left
the station, Joe Niagara has re-
turned to his “wake up” shift on
Philadelphia’s WPEN-AM at 6 a.m.
to 10 a.m.

* x

WDHA-FM in North New Jersey
finished a promotion with Elektra/

Asylum’s Jay Ferguson on his latest
single “Shakedown Cruise” by of-

fering 28 winners a ride down the-

Delaware River rapids recently. The
June 10 event also included LPs and
sweatshirts while a cassette stereo

(Continued on page 31)

Rating Service
Bows In Florida

MIAMI--With all the various ra-
dio rating services. is there room for
yet another one? According to Tom
Birch, president of Radio Marketing
Research, and former program di-
rector at WQAM-AM, the answer is
yes.

Birch began his service operation
when he was at KOMA-AM, Okla-
homa City two years ago because
there wasn’t money in the budget to
hire an outside consulting firm. He
hired a computer programmer to
write programs for him.

*[ told him exactly what I wanted
done and we wrote two different
programs; one which tabulated mu-
sic research and the other which
tabulated the actual audience rat-
ings. We ended up with a system that
allowed us to monitor our progress
each week in terms of how many
new listeners we were reaching.”
Birch says.

Birch left KOMA for WQAM in
Miami. and left there after 1'2 years
to devote full-time to his marketing
research company.

The basic methodology of his firm
is somewhat similar to that of Media
Stat. “They do telephone recall and
the only thing I felt we could im-
prove on was to do a larger sampling
and custom-tailor the readouts so
the programmer can look at it and
get a really good idea as to where his
station stands.”

In South Florida his company’s
clientele includes WQAM-AM,
WINZ-AM, ZETA 4-FM., WMJX-
AM. WQBA-FM. WNWS-AM,
WKQS-FM, WGMA-AM, LOVE
94-FM, WMBM-AM and WKAT-
AM. He also services Orlando and
Jacksonville in Florida and Roches-
ter and Oklahoma City. This month
hestarts servicing West Palm Beach.

Talk Test For
Schulke Show

CLEVELAND--Jim Schulke’s
syndicated beautiful music format is
known for little talk—even the tunes
are not identified—but all of that is
different at WKSW-FM here.

Schulke is experimenting with the
station, permitting its announcers to
talk more, and back announce the
selections. Earlier this year the sta-
tion hired Tex Lux. a morning drive
man in the MOR information mold.

The station, which has run the
Schulke format four years, began
moving toward more talk in Septem-
ber.

The first evidence is that the for-
mat modification is paying off. The
station moved to a 5.0 share in the
January/February Arbitron, up
from 3.7 a year ago. But general
manager William Lauer will be anx-
iously watching for the April/May
results.

MOON PARTY
BY KQFM-FM

PORTLAND. Ore.—~In honor of
the late Who drummer Keith Moon,
AOR outlet KQFM-FM here had a
birthday party Thursday (23). Moon
would have been 32 years old Sun-
day (26).

KQFM, or QI00 as it is called,
sponsored a showing of the Who
movie “The Kids Are Alright” in the
200-seat Fifth Avenue Cinema.
Those attending found a birthday
cake and door prizes.

Free tickets to the event were dis-
tributed through Budget Tapes and
Records.




Billboard Sing

® Continued from page 25
WNDE- Indianapolis

o JOURNEY-Lovin', Touchin', Squeezin’
(Columbia)

o HERMANBROOD & HISWILD ROMANCE-
Saturday Night (Ariola)

* PATRICK HERNANDEZ —Born To Be Alive
(Columbia) 12-6

* ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down(Jet) 9-4

WOKY—Milwaukee

o HERBALPERT—Rise (A&M)
o DIANAROSS—The Boss (Motown)

* MAXINENIGHTINGALE-Lead Me On
(Windsong) 8-4

* COMMODORES - Sail On (Motown) 21-10
WZUU-FM —Milwaukee

e BLACKFOOT-Highway Song (Atco)

© THEJONES GIRLS—You're Gonna Make Me
Love Somebody Else (P.1.R.)

* SNIFF'N’ THE TEARS - Drivers Seat
(Atlantic) 12-9

* NICK LDWE—Cruel ToBe Kind (Columbia)
17-14

KSLQ-FM —St. Louis
© CAROLYN MAS—Stillsame (Mercury)
® IANGOMM—Hold On (Stiff/Epic)

* BILLY THORPE~ Children Of The Sun
(Capricorn) 15-8

* NIGHT-Hot Summer Nights (Planet) 28-
18

KXOK-St. Louis

o NIGHT-Hot Summer Nights (Planet)

* MAXINE NIGHTINGALE -Lead Me On
(Windsong) 16-11

* CHIC—Good Times (Atlantic) 30-20
KIOA—Des Moines

© ROBERT PALMER - Bad Case Of Loving You
(Island)

o DIONNEWARWICK-I'liNever Love This
Way Again (Arista)

+ KISS—|WasMade For Loving You
(Casablanca) 14-7

* RAYDIO-You Can't Change That (Arista)
1511

KDWB—Minneapolis

+ BILLY THORPE—Children Of The Sun
(Capricorn) 20-15

* TRIUMPH-Hold On (RCA) 28-23
KSTP-Minneapolis

© ATLANTA RHYTHM SECTION-Spooky
(Polydor/BGO)

® RITA COOLIDGE-One Fine Day (A&M)

* CHRIS THOMPSON-If You Remember Me
(Elektra/Asylum) 26-21

+ LOBO-Where Were You When | Was Falling
In Love (Cuba/MCA) 21-17

WHB—Kansas City

© COMMODORES~Sail On (Motown)

* BONNIE POINTER—Heaven Must Have
Sent You (Motown) 21-16

# HERBALPERT-Rise (A&M) 26-20
KBEQ-Kansas City

o HERB ALPERT—Rise (A&M)
© KANSAS—Reason To Be (Kirshner)

* ROBERTJOHN-Sad Eyes (EMI/America)
2314

 SNIFF'N’ THE TEARS—Drivers Seat
(Atlantic) 31-25

KKLS—Rapid City
® NICKLOWE—Cruel ToBe Kind (Columbia)
© DOOBIE BROTHERS —Dependin’ On You
B
 SNIFF'N’ THE TEARS-Drivers Seat
(Atlantic)20-13

* SUPERTRAMP-Goodbye Stranger (A&M)
14-8

KQWB~Fargo
© GERRY RAFFERTY - Get It Right Next Time
(UR)

© MARY MACGREGOR- Good Friend (RSO)
* RICKIELEE JONES-Youngblood (WB) 26-
19

* WILLIE & LEON-Heartbreak Hotel
(Columbia) 18-13

KLEO-Wichita

+ LITTLE RIVER BAND - Lonesome Loser
(Capitol) 6-4

* COMMDDORES-Sail On (Motown) 13-8

Northeast Region

® TOP ADD ONS:

ATLANTA RHYTHM SECTION—-Spooky
(Polydor)

DONNA SUMMER--0im All The Lights
(Casablanca)

LOUISE GOFFIN—Remember Walking In The
Sand (Asylum)

* PRIME MOVERS:

ROBERT JOHN—-Sad Eyes (EMI/America)

M-—Pop Muzik (Sire)

CHARUIE DANIELS BAND~The Oevil Went
Down To Georgia (Epic)

BREAKOUTS:

COMMODORES~Sail On (Motown)

EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

HERB ALPERT -Rise (A&M)

WABC—New York

© ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down (Jet)

o DIONNE WARWICK —1'll Never Love This
Way Again (Arista)

 EARTH, WIND & FIRE-After The Love Has
Gone (Arc) 259

# CHARLIE DANIELS BAND —The Devil Went
Down To Georgia (Epic) 21-11

99-X—NewYork

o DONNASUMMER-Dim All The Lights
(Casablanca)

* MAXINE NIGHTINGALE-Lead Me On
(Windsong) 14-10

* HERBALPERT-Rise (A&M) 19-11
WPTR-Albany

© GERRY RAFFERTY—Get It Right Next Time
(UA

© COMMODORES —Sail On (Motown)
* ROBERT JOHN—-Sad Eyes (EM!) 25-13

 EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

WTRY—Albany

© BDNNIE POINTER-Heaven Must Have
Sent You (Motown)

© DONNASUMMER-Dim Alf The Lights
(Casablanca)

* ROBERTJOHN—Sad Eyes (EMI)11-3

* MAUREEN McGOVERN - Different Worlds
(Warner/Curb) 26-19

WKBW-Buffalo

® LOUISEGOFFIN-Remember Walking In
The Sand (Asylum)

® RITACOOLIDGE—One Fine Day (A&M)

* COMMODORES-Sail On (Motown) 20-13

* DIANAROSS-The Boss (Motown) 25-19
WYSL-Buffalo

© EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

® KANSAS—Reason To Be (Kirshner)
* ROBERT JOHN-Sad Eyes (EMI) 22-5

* SNIFF N’ THE TEARS—Drivers Seat
(Atlantic) 22-16

WBBF - Rochester

@ CHRIS THOMPSON-If You Remember Me
Planet)

© WAYNE NEWTON-You Stepped Into My Life
(Aries1l)

* COMMODORES-Sail On (Motown) 32-23
* HERBALPERT—Rise (A&M) 31-24
WRKO - Boston

© MICHAEL JACKSON-Don't Stop Till You
Get Enough (Epic)

© ATLANTA RHYTHM SECTION-Spooky
(Polydor)

* ROBERT JOHN-Sad Eyes (EMI) 19-13
* M—Pop Muzik (Sire) 25-19
WBZ-FM —Boston

® LOUISE GOFFIN-Remember Walking In
The Sand (Asylum)

© NEWENGLAND-Hello, Helfo, Hello
(Infinity)

F-105 (WVBF)-Boston
® NICK LOWE-Cruel To Be Kind (Columbia)

© GERRY RAFFERTY—Get It Right Next Time
(VA

* THECARS-Let's Go(Elektra) 9-6
+ RAYDIO--You Can't Change That (Arista) 6-
3

WPRO (AM)—Providence
* SUPERTRAMP-Goodbye Stranger (A&M)
11-5

* COMMODORES-Sail On (Motown) 28-18
WPRO-FM - Providence

© MOON MARTIN—Rolene (Capitol)

© ROBERT PALMER—Bad Case Of Loving You
(Istand)

+ PATRICK HERNANDEZ—Born To Be Alive
(Columbia) 20-15

* STEPHANIE MILLS—-What Cha Gonna’ Do
With My Lovin' (20th Century) 22-19

WICC - Bridgeport
© ATLANTA RHYTHM SECTION - Spooky
(Polydor)
© HERBALPERT-Rise (A&M)
* M—Pop Muzik (Sire) 24-18

* ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down (Jet)11-6

Mid-Atlantic Region

® TOP ADD ONS:

ADDRISI BROTHERS—Ghost Dancer (Scotti
Brothers)

MICHAEL JACKSON-—0on't Stop Till You Get
Enough (Epic)

NICK LOWE~Cruel To Be Kind (Columbia}

* PRIME MOVERS:

COMMODORES—-Sail On (Motown)

ROBERT PALMER-Bad Case of Loving You
(Island)

LOBO-Where Were You When | Was Falling In
Love (Curb/MCA)

BREAKOUTS:

M—Pop Muzik (Sire)

MICHAEL JOHNSON~This Night Won't Last
Forever (EMI/America)

COMMODORES~Still (Motown)

WFIL—Philadelphia

o ADDRISI BROTHERS—Ghost Dancer (Scotti
Brothers)

® MICHAEL JDHNSON—This Night Won't Last
Forever (EMI/America)

* BONNIE POINTER—Heaven Must Have
Sent You (Motown) X-19

* LOBO—Where Were You When | Was Falling
In Love (Curb/MCA) 28-18

WZZD - Philadelphia
o ADDRIS| BROTHERS—Ghost Dancer (Scotti
Brothers)
© CAMEO-|Just Want To Be (Chocolate City)
+ FERN KINNEY-Groove Me (Malaco) 24-14
* HERBALPERT-Rise (A&M) 111
WIFI-FM - Philadelphia
o CHARLIE DANIELS BAND —The Devil Went
Down To Georgia (Epic)

© DIONNEWARWICK - I'll Never Love This
Way Again (Arista)

* ELTON JOHN—Mama Can't Buy You Love
(MCA)11-6

+ EARTH, WIND & FIRE-After The Love Has
Gone (Arc) 16-8

WPGC—Washington
© MICHAEL JACKSON-Don't Stop Till You
Get Enough (Epic)
o COMMODORES--Still (Motown)
* COMMODORES—Sail On (Motown) 17-12

* ROBERT PALMER-Bad Case 0 Loving You
(Island) 21-15

WGH-Norfolk
© GERRY RAFFERTY~Get It Right Next Time
(UR)
© HERB ALPERT~Rise (A&M)

* LITTLERIVER BAND - Lonesome Loser
(Capitol) 5-3

* THEKNACK—My Sharona (Capitol) 8-5
WCAO —Baltimore

© NICK LOWE—Cruel To Be Kind (Columbia)

® M-Pop Muzik (Sire)

* THECARS—Let's Go (Elektra) 14-8

* COMMODORES-Sail On (Motown)30-22

les Radio Action

Based on station playlists through Thursday (8/23/79)

WYRE-Annapolis

® NICKLOWE—Cruel To Be Kind (Columbia)

o MICHAEL JACKSON—-Don't Stop Till You
Get Enough (Epic)

+ HERB ALPERT—Rise (A&M) X-21
* COMMODORES-Sail On (Motown) 21-14
WLEE-Richmond
© GERRY RAFFERTY~Get It Right Next Time
(UA)
o THEKNACK—My Sharona (Capitol)
* E?NE RABBITT—Suspicions (Elektra) 22

* EARTH, WIND & FIRE—After The Love Has
Gone (Arc) 4-1

WRVQ-Richmond
© JOHN STEWART-Midnight Wind (RS0)
o HERBALPERT—Rise (A&M)
+ THECARS—Let's Go (Elektra) 13-6

+ LITTLERIVER BAND - Lonesome Loser
(Capitol) 12-7

WAEB-Allentown

o DIANAROSS—The Boss (Motown)

© BONNIEBOYER-Got To Give InTo Love
(Columbia)

+ DIONNE WARWICK —1'll Never Love This
Way Again (Arista) 29-18

+ EDDIERABBITT—Suspicions (Elektra)
WKBO —Harrisburg
© DONNA SUMMER-Dim All The Lights
(Casablanca)

o JENNIFER WARNES—| Know AHeartache
When | See One (Arista)

* M-Pop Muzik (Sire) 28-21

* COMMODORES-Sail On (Motown) 22-16

Southeast Region

® TOP ADD ONS

ASHFORO & SIMPSON—Found A Cure (Warner
Bros.)

JIMMY BUFFETT—Fins (MCA)

WINGS~Arrow Through Me (Columbia)

* PRIME MOVERS

COMMODORES-Sail On (Motown)

DIOMNE WARWICK—1'll Never Love This Way
Again (Arista)

ELECTRIC LIGHT ORCHESTRA—-Oon't Bring Me
Down (Jet)

BREAKOUTS

MICHAEL JACKSON—0on't Stop Till You Get
Enough (Epic)

HERB ALPERT—Rise (A&M)

GERRY RAFFERTY-Get It Right Next Time (UA)

1-93 (WZGC-FM)~Atlanta
© MICHAEL JACKSON—-Don't Stop Till You
Get Enough(Epic)

© GERRY RAFFERTY—Get It Right Next Time
(UR)

* DIONNE WARWICK—I'll Never Love This
Way Again (Arista) 12-7

* COMMODORES-Sail On (Motown) 15-9
WBBQ-Augusta

® ASHFORD & SIMPSON—Found A Cure (WB)
© JIMMYBUFFETT—Fins (MCA)
* COMMODORES-Sail On(Motown) 15-6

* ROBERT PALMER—Bad Case Of Loving You
(Island) 10-5

WFOM —Atlanta
© STEPHANIE MILLS~What Cha Gonna Do
With My Love (20th Century)

o BUCKEYE—Where Will Your Heart Take You
(Polydor)

* HERBALPERT-Rise (A&M)23-16

* COMMODORES—-Sail On (Motown) 1410
WSGA-Savannah

. ?6:)“ RAFFERTY—Get It Right Next Time

o JOURNEY-Lovin', Touchin’, Squeezin’
(Columbia)

* MICHAEL JOHNSON-Don't Stop Till You
Get Enough(Epic) 5-3

* MASS PRODUCTION - Firecracker
(Cotiltion) 22-18

WFLB—Fayetteville
o MAUREEN McGOVERN - Different Worlds
(Warner/Curb)

o TOBYBEAU-Then You CanTellMe
Goodbye (RCA)

* DIONNEWARWICK —I'l Never Love This
Way Again (Arista) 14-7

#*yROBERTJOHN=Sad Eyes (EMI) 8-5

WOAM —Miami
© ASHFORD & SIMPSON—Found A Cure (WB)
© HERBALPERT—Rise (A&M)

* MICHAEL JACKSON—-Don't Stop Till You
Get Enough (Epic) 31-25

* MADLEEN KANE—You And | (WB) 2722
WM (96X) —Miami

® RUTH WATERS—Never Gonna’ Be The Same
(Millennium)

© BRUNIPAGAN-Fantasy (Elektra)
+ FRANCE JOLI-Come ToMe (Prelude) 20-8

# STEPHANIE MILLS—Put Your Body n It
(20th Century) 25-13

Y-100 (WHYI-FM)~Miami
® FRANCEJOLI-Come ToMe (Prelude)

o THEBARRON KNIGHTS-The Tropical Song
(Epic)

+ MICHAEL JACKSON—-Don't Stop Till You
Get Enough(Epic) 30-21

 BONNIE POINTER- Heaven Must Have
Sent You (Motown) 27-16

WLOF-0rlando
® M-Pop Muzik (Sire)
© MARY MACGREGOR—Good Friend (RSO)

# ELECTRIC LIGHT ORCHESTRA—Don't Bring
MeDown (Jet) 16-10

+ SUPERTRAMP—Goodbye Stranger (A&M)
126

Q-105 (WRBQ-FM)-Tampa

© MICHAEL JACKSON—-Don't Stop Till You
Get Enough (Epic)

© HERBALPERT—Rise (A&M)
* THECARS-Let's Go(Elektra) 19-15

+ LITTLE RIVER BAND - Lonesome Loser
(Capitol) 14-10

BJ-105 (WBJW-FM)~Orlando

© MICHAEL JACKSON—-Don't Stop Tilt You
Get Enough (Epic)

® JIMMY BUFFETT-Fins (MCA)

* ROBERT JOHN-Sad Eyes (EM1) 20-16

* M—PopMuzik (Sire) 33-20
WAPE-Jacksonville

© MICHAEL JACKSON—Don't Stop Till You
Get Enough (Epic)

@ DONNASUMMER-Dim All The Lights
(Casablanca)

+ ROBERTJOHN-SadEyes (EMI) 14-1
* THE KNACK— My Sharona (Capitol) 10-3
WAYS - Charlotte

© EDDIEMONEY-Get AMove On (Columbia)

© MAUREEN McGOYERN -Different Worlds
(Warner/Curb)

* MICHAEL JACKSON—Don't Stop Till You
Get Enough (Epic) 34-20

* G.Q.—IDoLove You(Arista) 22-14
WKIX—Raleigh
@ MICHAEL JACKSON—Don't Stop Till You
Get Enough (Epic)
© MOON MARTIN-Rolene (Capitol)

* ATLANTA RHYTHM SECTION-Spooky
(Polydor) AD-27

+ COMMODORES—Sail On (Motown) 26-16
WTMA—Charleston

© MICHAEL JACKSON—Don't Stap Till You
Get Enough (Epic)

o DONNASUMMER-Dim All The Lights
(Casablanca)

* MASS PRODUCTION-Firecracker
(Cotillion) 29-23

* BLACKFOOT-Highway Song (Atco) 16-12
WORD-Spartanburg

© JOHN STEWART—Midnight Wind (RSO)
® WINGS—-Arrow Through Me (Columbia)

* DIONNE WARWICK—I'll Never Love This
Way Again (Arista) 23-16

* M—Pop Muzik (Sire) 30-21
WULAC—Nashville

© JOURNEY-Lovin', Touchin’, Squeezin’
(Columbia)

© ATLANTARHYTHM SECTION--Spooky
(Polydor)

* DIONNE WARWICK-I'll Never Love This
Way Again (Arista) 17-12

* MAXINE NIGHTINGALE—Lead Me On
(Windsong) 11-6

Ploglist Top AddOns @
Playlist Prime Movers #

(WBYQ) 92-0—Nashville

o HERBALPERT—Rise (A&M)
© WINGS-Arrow ThroughMe (Columbia)

* ELECTRIC LIGHT ORCHESTRA—-Don't Bring
Me Down (Jet) 16-12

* M—Pop Muzik (Sire) 26-20
WHBQ-Memphis

® PATRICK HERNANDEZ—Born To Be Alive
(Columbia)

o HERBALPERT-Rise (A&M)

* MICHAEL JACKSON—-Don't Stop Till You
Get Enough (Epic) D-12

* COMMODORES-Sail On (Motown) 19-11
WRJZ-Knoxville

® MICHAEL JACKSON—Don't Stop Till You
Get Enough (Epic)

o STEPHANIEMILLS—What Cha Gonna' Do
With My Lovin’ (20th Century)

* COMMODORES-Sail On(Motown) 32-24

# ATLANTARHYTHM SECTION-Spooky
(Polydor) 24-18

WGOW-—Chattanooga

© JOHN STEWART—Midnight Wind (RSO)

© DONNASUMMER-Dim All The Lights
(Casablanca)

* LOBO—Where Were You When | Was Falling
In Love (Curb/MCA) 19-14

* GERRY RAFFERTY—Get It Right Next Time
(UR)29-22

WERC—-Birmingham
© HERBALPERT—-Rise (A&M)

o DONNASUMMER-Dim All The Lights
(Casablanca)

* BARBRA STREISAND - Main Event
(Columbia) 19-14

* JENNIFER WARNES—! Know AHeartache
When | See One (Arista) 25-19

WSGN - Birmingham
o HERBALPERT—Rise (A&M)
® WINGS—Arrow Through Me (Columbia)

+ UTTLERIVER BAND—Lonesome Loser
(Capitol) 15-8

* ELECTRIC LIGHT ORCHESTRA—-Don't Bring
Me Down (Jet)17-9

WHHY - Montgomery

© BUCKEYE—Where Will Your Heart Take You
(Polydor)

© RONNIE MILSAP—-Get It Up (RCA}

* M—PopMuzik (Sire) D-20

* COMMODORES—Sail On(Motown) 24-14
KAAY - Little Rock

o DOOBIE BROTHERS- Depending On You
(w8)

® JENNIFER WARNES -1 Know A Heartache
When See One (Arista)

* DIONNEWARWICK—I'll Never Love This
Way Again (Arista) 16-5

* EARTH, WIND & FIRE—-After The Love Has
Gone (Arc) 12-3

WSEZ (2.93) —Winston-Salem

® MICHAEL JACKSON—Don't Stop Till You
Get Enough (Epic)

® K.C.AND THE SUNSHINE BAND - Please
Don't Go (TK)

* JOHN STEWART —Midnight Wind (RSO) AD
31

* COMMODORES-Sail On(Motown) 24-19
WAV -Jacksonville

® GERRY RAFFERTY-Get it Right Next Time
(UA)

® LOBO-Where Were YouWhen | Was Falling
In Love (Curb/MCA)

* ROBERT PALMER—Bad Case Of Loving You
(island) 31-24

* ELECTRIC LIGHTORCHESTRA-Don't Bring
Me Down (Jet) 19-10

-
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SEPTEMBER 1, 1979, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

JIMMY BUFFETT—Volcano (MCA)

GARLAND JEFFREYS—American Boy & Girl (A&M)
GENYA RAVAN~And | Mean It (20th Century-Fox)
IAN LLOYD~Goose Bumps (Scotti Brothers)

ADD ONS—The four key prod-

* % * % @

GRAHAM PARKER & THE RUMOUR-- Live Sparks
(Arista)

GENYA RAVAN—And | Mean It (20th Century Fox)
JOE JACKSON—Look Sharp(A&M)

GREG KIHN-With The Naked Eye (Beserkley)
THE KNACK—Get The Knack (Capitol)

NICK LOWE - Labour Of Lust (Columbia)

KWST-FM—Los Angeles (Pamels May)
e LED ZEPPELM~In Through The Out Door (Swan

Song)
BOB DYLAN-Slow Train Coming (Columbia)
AN LLOYD-Goose Bumps (Scott Brothers)

KBP1.FM—Deaver (Frank Cody)

THE KNACK—Get The Knack (Capitol)

DIRE STRAITS - Communique (WB)

WINGS - Back To The Egg (Columbia)

BILLY THORPE—Children Of The Sun
(Capricorn)

BREAKOUTS:

LED ZEPPELIN-in Through The Out Door
(Swan Song)

B0B OYLAN-Slow Train Coming (Columbia)

AC/DC—Highway To Hell (Atlantic)

RANDY NEWMAN—Born Again (WB)

Based on station playlist through Wednesday (8/22/79)

Top Requests/Airplay-National

THE KNACK—Get The Knack (Capitol)

THE CARS—andy-0 (Elektra)
NICK LDWE—Labour Of Lust (Columbia)
SOUTHSIDE JOHNNY AND THE ASBURY JUKES—The Jukes (Mercury)

KMOD-FM—Tulsa (Bill Bruin)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-0 (Elektra)

THE KNACK—Get The Knack (Capitol)
RED SPEEDWAGON—Nine Lives (Epic)
NICK LOWE~Labour Of Lust (Columbia)

BREAKOUTS:

WLVQ-FM—Columbus (Steve Runer)

Southeast Region

® TOP ADD ONS

JIMMY BUFFETT-Volcano (MCA)
MATRIX-Tale Of The Whale (WB)

TOM VERLAINE—(Elektra)

ELLEN SHIPLEY(New York International)

*TOP REQUEST/AIRPLAY

National Breakouts
LED ZEPPELIN=In Through The Out Door (Swan Song)

BOB DYLAN—Siow Train Coming (Columbia)
AC/DC—Highway To Hell (Atlantic)
RANDY NEWMAN-—Born Again (WB)

WSHE-FM—FR. Lauderdale (Michelle Robinson)

LED ZEPPELIN~In Through The Out Door (Swan

Northeast Region

® TOPADD ONS

GARLAND JEFFREYS—American Boy & Girl
(ALM)

VAN MORRISON—Into The Music (WB)

JIMMY BUFFETT-VYolcano (MCA)

SAD CAFE-Facades (A&M)

* % * * O

- FM—New Yok (0. Mcamara/L. Kisinman)

ucts added at the radio stations o LEDZEPPELIN-In Through The Out Door (Swan o CHARLIE-Fight Dirty (Artsta) o LED ZEPPELIN-In Through The Out Door (Swan . ®  SHIRTS-Street Light Shine (Capitol)
listed:; as determined by station Song) o AC/DC-HighwayToHell (Attantic) Song) Song) ) ' ® SAMMY HAGAR-Street Machine (Capitol)
?e'songe'- STS/AIRPLAY © DIRTBAND—An American Dream (UA) ©  RANDY NEWMAN—Born Again (WB) o BOB OYLAN-Slow Train Coming (Columbia) . r'nm":':"“m'x(w"m"") o BOBDYLAN-~Slow Train Coming (Columbiz)
— . 2 g o JiMmY ~VYolcano (M
i P * THERNACK~Get The Knack (Capito) * NECORDS-(Viran) * IMMYBUFFETT-Yalcano (CH) A o LEDZEPPELIN-ln Through The OutDoor (Swan
m o tpt d tc g tg o RYCOODER=Bop Till You Drop (WB) % AC/DC—Highway To Hell (Atlantic) —Highway ToHell (Aiantic) ) Song)
P R e D SHe D o MOON MARTIN—Escape From Domination * THECARS—Candy-0 (Elekira) o SINCEROS—TheSound Of Sunbathing (Columbia) o GARLAND JEFFREYS—American Boy $Girl (&M)
station personnel. i :‘R‘e'l';:‘)"‘“m"m’k"s‘“m's'“ﬁs (Capitol A * THEKNACK—Get The Knack (Capitol) O LELATEGLS o JMMY BUFFETT—Volcano (MCA)
BREAKOUTS—Billboard Chart > I kT heEes (Celombs) * JOURNEY~Evolution (Columbia) 2 WRESETIREI)  CHARLIE DANIELS BAND - Milion Mile Refiections
Dept. summary of Add Ons and # SUPERTRAMP—Breakfast In America (R&M) % THE KNACK~Get The Knack (Capitol) WOVEFM—P (lohn Mcahan) # THEKNACK-Get The Knack (Capitol) (Epic)
Requests/Airplay information KISW.FM—Seattie (Steve Siaton) * CHARLIE DANIELS BAND—Hillion Mile Reflections T e T T e *  ROBERTPALMER--Secrets (Istand) * THEKNACKGet The Knack (Capitol)
L] e . N
to reflect greatest product ac- e L e . (v::c!:un - Song) MMACTM AL * TALKING HEADS—Fear Of Music (Sire) % JOEICKSON~Look Sharp (ASM)
. . : - W, | o
:Ivlt{ at regional and national Song) e i ) o SCORPMONS—Love Drive (Mercury) TETA-7 (WORS) —Orlando (Bill Mims) * Wﬁmmmnmgngunmls_
eves. o DAVIDWERNER- (Epic) o LANGOMM--Gomm With The Wind (Stifi/Epic) o LEDZEPPELIN=In Through The Out Door (Swan he Jukes (Mercury)
. o MISTRESS—(RSO) o TINCURRY—Fearess (VEM) Song) WOUR-FM - Syracuse/ Utica (Robin Sherwin)
WQstern Re9|°n w KINKS—Low Budget (Arista) © BB.KING-Take it Home (MCA) o MOON MARTIN—Escape From Domination o BOBDYLAN—Siow Train Coming (Columbia) o LEDZEPPELIN~In ThroughThe Out Door (Swan
% PATTRAVERS—Go For What You Know (Polydor) ® BOB DYLAN--Slow Train Coming (Columbia) (Capitol) o JIMMY BUFFETT-Volcano (MCA) Song)
® TOP ADD ONS *  SCORPIONS~Love Drive (Mercury) * RANDY NEWMAR-Born Again (WE) *  KANSAS—Monolith (Kirshner) o CHICAGD-13(Columbia) © BOBDYLAN-Siow Train Coming (Columbia)
o T AT o CHICAGO-13 (Columbia) % THECARS—Candy-0 (Elektra) % THEKMACK—Get The Knack (Capitol) o JIMMYBUFFETTVolcano (MCA)
AN LLOYD ~Goose Bumps (Scotti Brothers) = Candy-0 (Elektra) o JIMMY BUFFETT-Volcano (MCA) " i % NEILYDUNG & CRAZY HORSE—Rust Never Sleeps '
AMERICATHON—Soundtrack (Lorimar) KZEL-FM—Eugene (Chris Kovari LORSER oo * WINGS-Back ToThe Ege (Columbia) (Reprise) o DUROCS—(Capitol)
GENYA RAVAN—And | Mean It (20th Century =Epans (G Reveck) * I FUSION-Water Sign (Aristz) #  ELECTRIC LIGHT ORCHESTRA-Discovery (Jet) prse) ) o TOMVERLAINE- (Elekira)
*  MARIAMULDAUR—Open Your Eyes (WB) o . * AC/DC—Highway To Hell (Atiantic)
Fox) © BOBDYLAN--SlowTrain Coming (Columbia) ) WINWW-FM - Detroit (). Urbiel/M. McEwen) : ©  SHIRTS-Street Light Shine (Capitol)
GARLAND JEFFREYS—American Boy & Girl * DIRE STRAITS—Communique (WB) *  NICK LOWE-Labour Of Lust(Columbia)
(A&M) ©  GARLAND JEFFREYS—American Boy & Girl (A&M) #  ELECTRIC LIGHT ORCHESTRA - Discovery (Jet) @ LEDZEPPELIN—In Through The Out Door (Swan WIDF.FM—Rashvitie (Aan Snced)  LED ZEPPELIN~In Through The Dut Door (Swan
) . Song) Song)
JOHN PRINE- Pink K —(B. Shuiman/J. Lalewshi
. E~Pink Cadillac (Asylum) KRST-FM—Abuquergue—(B. /1. ) o GAXYNUMAN 8 TUBEWAYMRMY—Replicas (Aco)  © LEDZEPPELIN—In Through The Out Door (Swan w BOBOYLAN~Siow Train Coming (Columbia)
*TOP REQUEST/AIRPLAY o GENYARAVAN--And | Mean It (20th Century Fox) o LED ZEPPELIN-In Through The Dut Door (Swan o RECORDS-(Virgin) Song) ) ’ « GRAHAM PARKER S THE RUMOUR-Squeezing Dut
. o LEDZEPPELIN=In Through The Dut Door (Swan Sang) o BOBODYLAN—Siow Train Coming (Columbia) © BOBDYLAN-Siow Train Coming (Columbia) Somrka Gicts)
THE KNACK—Get The Knack (Capitol) Song) © NMMYBUFFETT—Volcano (MCA) o AMERICATHON—Soundrack (Lorimar)
- % THE KNACK=Get The Knack (Capitol) *  NEILYDUNG & CRAZY HORSE—Rust Never Sleeps
THE CARS—Candy-0 (Elektra) . ®  GENYARAVAN—And | Mean tt (20th Century Fox) U ETT-Vol M i
PAT TRAVERS =G0 For What You Know *  RANDY NEWMAN-Born Again (WB) g o JIMMY BUFFETT-Volcano (MCA) (Reprise)
o RICKARTT. BEAR-Bear (RCA) #  THE CARS~Candy-O (Elekira)
(Potydor) ) % AC/DC—Highway To Hell (Atlantic) } « JOURNEY—Evolution (Columbia) ® JJ.CME-S(Shelter) WBUF.FM—Buffalo (Jeft Appleton)
WICK LOWE--Labour Of Lust (Columbia) o TROOPER-Flying Colors (MCA) o SADCAFE—Facades (ASM)
# BOBODYLAN-Slow Train Coming (Columbia) @ YIPES—(Miliennium) # SUPERTRAMP-Breakfast InAmerica (ASM) w THE KRACK—Get The Knack (Capitol) [ mmn—MpeFrommminallon
*  DAVID WERNER—(Epic) * THE KNACK—Get The Knack (Capitol) KSHE-FM=St. Lowis (Ted Habeck) N UMIEDMIE_LSIAID—MiIIu:\MnIeReneclions (Capital)
BREAKOUTS: S lh lR % BILLY THORPE—Children Of The Sun (Capricorn) o LED ZEPPELM—InThrough The Out Door (Swan vy . g:'l)!mul—lnmroumheomDw(Swan
. *  AC/DC—Highway ToHell (Atlantic) Song) % THECARS—Candy-0 (Elekira) §
LED ZEPPELIN-n Through The Out Door outhwes eglon % CHARLIE DANIELS BAND—Milion MileReflections @  BOBDYLAN=Siow Train Coming (Columbia) ) ) 0 L AR )
(Swan Song) (Epic) *  LITTLE RVER BAND—First Under The Wire % THE CARS—Candy-0 (Elektra)
B0B DYLAN-~Slow Train Coming (Columbia) e TOP ADD ON o TROOPER-Flying Colors (MCA) (Capitol)
RANDY NEWMAN —Born Again (WB) S M | eSl Re ion o WANLLDYD—Goose Bumps (Scotti Brothers) WQDR-FM—Raleigh (Dan Brunty) * WOBENTPALMER-Secrets (siand)
GAMMA-Gammal (Etektra) MOON MARTIN-Escape From Domination g e CHUCK BERRY—Rockit (Atco) o LEOZEPPELIN~InThrough The Out Door (Swan + REDSPEEDWAGON—Nine Lives (Epic)
™ .:509"0') — o GENYARAVAN—And ! Mean It (20th Century Fox) Song) WBCN-FM - Bosion (Kate Ingram)
KSAN-FI—San Francisco (David Perry) s....m_;.,,,?;‘.':c‘m,‘,(’c,,,.o,) ® TOP ADD ONS: * :;Lw;vz:ﬁ:—':mlwes(?na . :;:oml—as(zm:?m"“mmm ©  ELLENFOLEY—Nightout(Cleveland Internationat)
GENYA RAVAN--And | Mean It (20th Cent * E —FirstUnder The Wire O = umbia © LED ZEPPELIN=In Through The Out Door (Swan
. ;ImCA‘lHO'I.-Soundmck(lwmr) Fox) Al ald JIMMY BUFFETT—Vokano (MCA) (Capitol) * NANTUCKET—Your Face O Mine (Epic) Song)
: .:'mc_t;::';mmm ooy a:u:::;nvun-m|Meann(zmncemuvy * macmstmnunn-cmustrfims(nis«a) * THECARS—Candy-0 (Elektra) o JEFF LORBERFUSION—Water Sign (Arista)
o GAMMA-Gamma 1(Elekira) ‘ * TOP REQUEST/AIRPLAY MISTRESS - (RS0) ENCR LONES slonDILE CoReuR) * EARTH, WIND & FIRE~| Am (ARC/ Columbia) o PERSUASIONS~Comin At Ya (Fying Fish)
. JAN LLDYD—Goose Bumps (Scotti Brothers) * NILS LOFGREN-Nils (ASM) 0

SHIRTS-Street Light Shine (Capitol)
ROYWOOD—On The Road Again (WB)

BOB DYLAN-Slow Train Coming (Columbia)
GENYA RAVAN—And | Mean It (20th Century Fox)
THE CARS-Candy-0 (Elektra)

MILS LOFGREN—Nils (A&M)

WMMR-FM - Philadelphia (Dick Hungate)

VAN MORRISON—Into The Music (WB)
RANDY NEWMAN—Born Again (WB)
AMERCATHON-Soundtrack (Lorimar)
YIPES - (Miliennium)

LED ZEPPELIN~In Through The Out Door

ELLEN FDLEY—Nightout (Cleveland tnternational) (Swan Song)

*TOP REQUEST/AIRPLAY LED ZEPPELIN~In Through The Out Door (Swan

*» % % * ¢ o & & o

RANOY NEWMAN—Born Again (WB)
CLASH-(Epic)

THE KNACK-Get The Knack (Capitol)
KINKS—~Low Budget (Arista)

THE CARS—Candy-0 (Elektra)

SOUTHSIDE SOHNNY ANO THE ASBURY JUKES—
The Jukes (Mercury)

NSJO-FM--San Jose (P, Wells/T. Mastrey)

GAMMA-Gamma 1 (Elektra)

KZEW-FM—Dallas (Doris Miller)

BOB DYLAN-Slow Train Coming (Columbia)

® LED ZEPPELIN-In Through The Out Door (Swan

Song)

MOON MARTIN—Escape From Domination
{(Capitol)

SAMMY HAGAR-Street Machine (Capitol)

BOB DYLAN=Slow Train Coming (Columbia)

AC/DC—Highway To Hell (Atfantic)

SOUTHSIOE JOHNNY AND THE ASBURY
JUKES—The Jukes (Mercury)

WABX-FM—Detroit (Ted Fer guson)

MISTRESS-(RS0)

o BOB DYLAN-Slow Train Coming (Columbia)
o LEDZEPPELIN-In Through The Qut Door (Swan

THE KNACK—Get The Knack (Capitol)
THE CARS ~Candy-O (Elektra)

TALKING HEADS~Fear Of Music (Sire)
NICK LOWE-Labour Of Lust (Columbia)

BREAKOUTS

LED ZEPPELIN~1n Through The Out Door
(Swan Song)

THE CARS—Candy-O (Elekira)

THE KNACK—Get The Knack (Capitol)

SOUTHSIDE JDHNNY AND THE ASBURY
JUKES—The Jukes (Mercury)

DAVE EDMUNDS—Repeat When Necessary
(Swan Song)

BREAKOUTS:

BOB DYLAN-Siow Train Coming (Columbia)

*

Song)
THE KNACK—Get The Knack (Capitol)

*  NEIL YDUNG & CRAZY HORSE-Rust Never Steeps

*
*

(Reprise)
THE CARS-Candy-0 (Elektra)
SUPERTRAMP—Breakfast In America (A&M)

WBRU-FM —Providence (Jeremy Schiosberg)

LED ZEPPELIN—-InThrough The Out Door (Swan
Song)

o TOM VERLAINE-(Elekira) . i Song)
BUGS HENDERSON—At Last (Armadiflo) BOB DYLAN—Slow Train Coming (Columbia) LED ZEPPELIN=1n Through The Out Door )
©  GRAHAM PARKER & THERUMDUR - Live Sparks o AC/DC-Highway To Hell (Atlantic) AC/DC—Highway To Hell (Atlantic) (Swan Song) © BOBOYLANSlow Train Coming (Columbiz)
(Avista) © SADCAFE-Facades (ALM) o SOUTHSIDE JDHNNY ANDTHE ASBURY JUKES— CHICAGO~13 (Columbia) GENYA RAVAN=And | Mean It (20th Century) o GENYARAVAN—And | Mean it (20th Century Fox)

LED ZEPPELIN~In Through The Out Ooor (Swan
Song)

THE KNACK—Get The Knack (Capitol)

The Jukes (Mercury)

SHIRTS-Street Light Shine (Capitof)

GARLAND JEFFREYS—American Boy & Girl (A&M)

*
* WINGS-Back To The Egg (Columbia) * THERNACK- Get The Knack (Capilol) } o SHIRTS-Street Light Shine (Capitol)

© CAMANDIEFFREYS—AmencanBoySGrhB) " E o w THECARS—Candy.0 (Elekra) WRAS-FM—Atianta (Cledra White) .
® YIPES—(Milennium) LI * VANHALEN--1I (WB) o LEDZEPPELIN=InThroughThe Out Ooor (Swan  WNEW-FM—New York (Maryanne Mcintyre) T
: ﬁ?ﬁ.’#ﬁ"&'&"ﬁma"'.'f) poion * GERRY RAFFERTY.~Night Owt (UA) # REDSPEEDWAGON—Nine Lives (Epic) Song) o ELIZABETH BARRACLOUGH - Hi (Bearsville) o~ (TR “— ::,: ')um( "
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General News

‘Charges Economic, Not Racial’
BMA Chief Gamble Clarifies Black Promoters’ Stance

LOS ANGELES-—-Contrary to
what many believe, the issue sur-
rounding black promoters’ charges
of discrimination is not racial but
economic. So says Kenny Gamble,
president of the Black Music Assn.

For several months black promot-
ers have cried “foul” and have con-
sidered boycotting certain entertain-
ers.

Gamble says the black promoters’
issue is valid and it's not a black-
white issue; it's an economic issue.

“Historically, if the actis black the
audience is 90% black but the pro-
moter is white,” says Glenda Gracia,
executive director of the organiza-
tion. “This means the money is going
out of the black community and
staying out. There's nothing racial
about this, but when blacks make
this statement it's called racial.
When other groups say it it's called
economics.

The group recently announced a
list of complaint and mediation pro-
grams to be implemented in support
of the promoters. To this end it is
calling a meeting of persons repre-
senting a cross-section of the indus-
try -promoters, artists, agents. man-
agers and facility managers.

“We're attempting to translate the
issues and goals which are the con-
cerns of black promoters. We also
have set up tentatively a meeting
with members of the International
Assn. of Auditorium Managers and
its president Bill Luther for Sept. 10
in Greensboro, S.C.

“The meeting is to sensitize and
educate the auditorium managers to
some of the problems that have been
addressed. and we'll ask for their
help in solving these problems.” says
Gracia.

Since agents are the middle per-
sons largely responsible for selling
the acts to promoters, the BMA is
pushing for more black agents at the
major agencies, says Gamble.

He believes agents will give some
consideration to black promoters be-
cause of BMA's support. He also
feels black agents will not only be
sensitive 1o the needs of black pro-
moters. but they will be in prime po-
sitions to bring about integration in
concert promotion by influencing
white acts to also play for black pro-
moters.

Gamble further believes that
white promoters are not the biggest
source of inequity with black pro-
moters. “l personally believe there
has been a lack of communication
among themselves. They have basi-
cally been working against each
other as opposed to with and for
each other.

“Also, they have not had the re-
spect from the industry and artists
they should have had. The black art-
ists themselves have had a lot of
problems with black promoters so
this is almost like cleaning the slate
and starting over again for them,
with a new level of doing business.

“The promoters have taken the
first step and BMA has taken its.

“The first step for them (promot-
ers) was forming their own group.
and BMA through our resources has
been able to advise them legally. as
opposed to them dealing with the
problems from an emotional level.
We have attorneys who also have
formed a group. who advise the pro-
moters of what they can and cannot
do.”

“Another critical area,” adds
Gracia. “is the ability to have access
to the kind of capital required for a
first class concert presentation.
Managers, artists and agents are
concerned with two primary things—
professional production and presen-

By JEAN WILLIAMS

tation of their tour and the best bot-
tom line possible. Tied into geuting
an artist the most amount of money
for his bargain is the reduction of
clement prices which are included in
his package.

large overheads plus they're con-
cerned about their professional pres-
entation.

“It was zlmost impossible for
black promoters to get the major
venues. therefore. it was impossible

SKATE TIME? Crusader members Joe Sample, Stix Hooper and Wilton Felder

join in the roller skating fun during a Beverly Hills skating bash to promote
their LP ‘Street Life."”” Kneeling are two members of the Skooter Skaters who
performed at the MCA sponsored party.

“One of the things BMA is secking
to do is to interface either on behalf
of the promoters or introduce these
promoters to lending institutions
that will assist them in whatever
their needs are: also with educa-
tional institutions that will help
them to learn about certain produc-
tion aspects of the business.

“These are things that are criti-
cally important. 1t's not just about
getting a black promoter to promote
black acts. 1 don't feel that black acts
should be partial to black promoters
just because they're black.™

Gamble says that for the most
part. artists are not concerned with
who promotes their shows. however,
“they also would like to work for
black promoters. But at this point
they just want to get paid. They have

| Soul Sauce

® Continued from page 32

Attack™ a KABC-TV. L.A. produc-
tion. The one-hour docu-drama
deals with the drug PCP aka angel
dust. A

Now that Marityn McCoo has re-
cuperated from surgery, she and
Billy Davis Jr.. will resume touring
with a 10-day stint at the Aladdin
Hotel. Las Vegas, Sept. 4-13. The
husband/wife team are becoming
regulars on the Vegas circuit. They
recently completed a two-week en-
gagement at the Sands.

* x %

Johnny Lloyd. who has worked
with many well-known acts and was
a staffer at Backstage Management.
has formed a talent agency/man-
agement firm named for himself.

Lloyd. as management consultant
of L.A.’s Apollo West Theatre. plans
to increase the auditorium’s activi-
ties repartedly through major shows

for them to think they could give the
artists this when they couldn’t even
get into the major rooms. These are
the things to be corrected.

Gamble does not believe that
picketing a concert is the tactic to be
taken—except in certain cases. He
also believes the public does not care
who promotes the concerts. “How-
ever. if it's called to their (public) at-
tention. such as in Philadelphia
when picket lines were assembled.
they will begin to be concerned.

“We don’t want them (the public)
to picket because we don't want to
discourage people from attending
concerts. From my understanding.
this tactic had to be taken in order to
publicize the importance and seri-
ousness of thz black concert promot-
ers,

and community involvement.

The Ritchie mamily. three extremely
striking women. performed its cur-
rent single “Put Your Feet To The
Beat™ on the “Dinah™ tv show. Ev-
eryone on the set reportedly was so
impressed with the Ritchie Family it
was immediately asked to appear
again. ... Jean Carn has completed
her third LP for Philadelphia Inter-
national Records. Eddie Lavert of
the O'Jays also will be heard on the

LP.
* x  x

Remember. . .. we're in communi-
cations, so let’'s communicate.

Anderson Winner

NEW YORK--Al Anderson of the
group N.R.B.Q. is the winner of the
first Connecticut Songwriter Of The
Year Award, presented by the newly
formed Connecticut Songwriters’
Assn.
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Gospel

Liz Humbard An
Old-Timer At 19

By MIKE HYLAND

NASHVILLE—At 19. Liz Hum-
bard has recorded three solo albums,
appeared on more than 600 tele-
vision stations weekly and has trav-
eled the world over.

The daughter of evangelist Rex
Humbard, Liz and the 13 members
of her immediate family arc a partof
the largest televised Christian min-
istry in the world. In addition to the
televised services in the US.. the
broadcasts, which originate from the
Cathedral of Tomarrow in Akron,
Ohio. reach another 2,000 stations
all over the world.

Her current album. “Storybook
Realities.” a self-produced effort,
features two songs written by Gloria
and Bill Gaither expressly for her.
Recorded at the Humbard studios in
Akron, the album was released on
the HFG label and distributed by
the Benson Co. Vocal supporton the
LP is provided by her threc brothers,
Rex Jr.. Don and Charley.

“Storybook Realities™ is an album
of upbeat gospel music. Her music is
different from the gospel music of

vesteryear. as it stresses love and
hope for the future rather than
stressing the “sweet by and by.”

Having been singing for a number
of years, her first album “Liz Hum-
bard™ was released four years ago.
The second album,. titled “Liz” was
released two years ago. and she
hopes to record another solo effort
sometime next year.

As a member of the Humbard
Family Singers. with her mother,
brothers. sisters. nieces and neph-
ews, the group has recorded four
family-oriented albums also for the
HFG label.

With an ever increasing world-
wide awareness of religion, and with
an upswing in the sales of gospel
music, due in part to the economic
and social conditions around the
world. Humbard feels. “The U.S. is
emerging from a state of over-famil-
iarity with religion into a new and
exciting awareness. I feel that Amer-
icans are beginning to understand
that church can be more than form
and ritual—it can be fun.”

LIGHT-LEXICON DISKS & MUSIC

Release Spanish Versions

NASHVILLE-Light Records
and Lexicon Music are taking a hard
look at the needs of Spanish speak-
ing Christians and churches with
plans underway to supply both mu-
sic and records to the market.

“There are more than 11 million
persons of Spanish origin in this
country and little has been done for
this group in the way of music and
records.” says Carl Seal. Lexicon
Music’s vice president of publica-
tions.

Lexicon has released a Spanish
version of “The New Church Hym-

nal” in a 56-page mini-edition called
“Una Nueva Alabanza.” containing
the most popular songs from the
hymnal.

“Una Nueva Alabanza” features
music by Bill Gaither, Ralph Carmi-
chael, Andrae Crouch. Jimmy
Owens, Kurt Kaiser. Jim Gilbert,
Audrey Mieir, Dan Burgess and
many more.

Previously. local churches trans-
lated the most popular hymns and
choruses from English to Spanish,
with congregations singing from
typed sheets with only the words.

Singer-actor Ed Ames was so impressed with
Re'Generation’s performance at the National
Football League Hall of Fame ceremonies in
Canton, Ohio, last month, that he delayed his
flight so he could hear the group’s full presenta-
tion. The group will appear at the ceremonies
again next year, making it its third consecutive
appearance.

The Blackwood Bros. toured sections of
South and Central America earlier this summer.

.. The Stamps are booked solid throughout the
remainder of the year. The former backup sing:
ers for Elvis Presley pay a special tribute to him
in their show.

Merrill Womach, well-known author and gos-

GOSPEL FEST
FOR ISRAEL

NASHVILLE-The Gospel Mu-
sic Assn. will sponsor an Inter-
national Festival of Gospel Music in
Israel. tentatively scheduled for De-
cember 1980.

The festival. scheduled at the invi-
tation of the Israeli government, will
feature at least five gospel music acts
from the U.S. Concerts will be
presented in Jerusalem and in either
Haifa or the Galilec area.

Israeli consul Moshe Shoshani
and Gospel Music Assn. board of di-
rectors member Polly Grimes will
coordinate the event. The festival
will be filmed by both Israeli and
US. film and television crews and a
live album is planned.

 Gospel

Scene.

pel recording artist, made a special appearance
at the Billy Graham Evangelistic Crusade in Mil-
waukee last month. ... The Matthews Sisters
from Oakland have been signed to Light Rec-
ords.

The fifth album by Lamb will be released on
Messianic Records in November. The album is a
compilation of songs from its first four releases,
titled “'Lamb Favorites.” The group will be tour-
ing the Midwest later this month.

Set for release next month are three soul-gos-
pel albums from Light. The albums include Tra-
maine Hawkins' “Tramaine,” Jessy Dixon's “You
Bring Out The Sun,” and the 10th release of An-
drae Crouch "I'll Be Thinking Of You.”

JJ. Lee's debut solo album on New Pax Rec-
ords is titled "Make Me A Rainbow.” Singing se-
lections from the album in Denver recently, J.).
performed at KBRN-AM’s Sonshine Saturday be-
fore 3,500 persons.

Re'Generation will release its 32nd album ti-
tied ““Re’Generation’s 10th Edition” on Regency,
later this month. The album includes a medley
of its top songs over the past nine years.

Beginning Sept. 15, Messianic Records will
increase the price of albums to $7.98 to meet
the industry standard.

James Felix, former bassist and singer with
Andrae Crouch and the Disciples, has signed
with Light Records as a solo artist. His first al-
bum will feature his own material combining
contemporary rock elements with a Latin in-
fluence. The album will be produced by Bill
Maxwell.

Larry Orrell, whose first album for Voice Box
Records is entitled “Changes,” will be touring
the country in support of the LP. Larry has been
a successful promoter of gospel music shows
throughout the Midwest. He is also an original
member of the Orrells, later renamed Gordor.
Jensen and Sunrise. MIKE HYLAND

Sweet Soul: Liz Humbard performs
during weeldy tv show from the Ca-
thedral of Tomorrow. Her third solo

album ‘'Storybook Realities'’
stresses uptempo gospel.

" Denver Site |
% For Seminars

NASHVILLE—Lexicon Music, in
cooperation with Word and Triune
Music, will be sponsoring the first
annual “MUSIColorado” at Den-
ver’s Riverside Baptist Church, Oct.
26-27, for area choir and music di-
rectors.

Modeled after the successful
“MUSICalifornia,” which recently
drew more than 1,200, the seminar
will include workshops-and reading
sessions with special emphasis on
drama, multimedia, sound, lighting
and choreography, in addition to
music.

“Empbhasis will also be placed on
the small church choir and how to
make it grow with special workshops
on recruiting,” notes Ray DeVries,
Lexicon music director of special
services.

Concerts, featured both nights,
will spotlight performances by
Cynthia Clawson, Grady Nutt and
the Riverside Baptist Church’s Har-
vest Road, Oct. 26, and Larry Dal-
ton, a special guest appearance by
Andrae Crouch and Ralph Carmi-
chael and the Riverside Baptist
Church 200-voice choir, Oct. 27.

Advance registration fee is $55.
Mecre information may be obtained
by calling 213/703-1736 or by writ-
ing “MUSICalorado,” P. O. Box
296, Woodland Hills, Calif. 91365.

Tulsa Firm Into
Sight And Sound

NASHVILLE—Colonial Re-
gency. the parent company for the
singing group Re’Generation. has
announced the formation of Visual
Impact Producers to handle all
aspects of visual and sound pres-

entation for conventions, sales
meetings, churches and similar
organizations.

Based in Tulsa, the company will
specialize in providing equipment as
well as developing the presentation
itself, says Ron Coker. Colonial Re-
gency vice president.

The firm can either rent or seli a
complete lighting or sound system. a
multi-media  package including
equipment and the presentation.
custom design a presentation for a
sales meeting or convention includ-
ing stage production, script special
productions, produce a multi-media
show for in-house or touring, or pro-
vide a consulting service.

Gail Field. former road manager
for Re’Generation will head the
project.

(Published Once A Month)

Billboard SPECIAL SURVEY For Week Ending 9/1

right 1979. B

/19

Eﬂ!??gﬂf%ﬁospel LPs

1
28 | 3% | i3
& | ®5 | e, Adist, Ladel & Number
1 1 34 WALTER HAWKINS l THE LOVE CENTER CHDIR
Love Alive I, Light LS-5735
2 2 39 IAMES CLEVELAND & THE SALEM INSPIRATIONAL CHDIR
1 Don't Feel Noways Tired, Savoy DBL 7!
3 8 14 BECAUSE HE LIVES
International Mass Choir Of Churches, Tomato 9005
4 7 18 JACKSDN SOUTHERNAIRES
Legendary Gentlemen, Malaco 4362
5 3 14 COME LET'S REASON TOGETHER
Florida Mass Choir, Savoy 7034
6 | MUST TELL JESUS
m Sara ). Powell, Savoy §4516
7 32 5 CHANGING TIMES
Mighty Clouds Of Joy, Epic JE 3597}
8 GIVE ME SOMETHIN TO HOLD ON TO
I | Ve ME SoMETHING
9 4 52 MYRNA SUMMERS
Il Keep Holding On, Savoy 14483
10 A 18 REV. CLAY EVANS
Everything Will Be Alright, Jewel 0146
11 5 14 WHAT A WONDERFUL SAVIOR
Donald Vails & The Voices Of Defiverance, Savoy 7025
12 9 2 FOUNTAIN OF LIFE JOY CHOIR
Gospel Roots, 5034 (TK)
13 6 9 I'VE GOT A HOME
Williams Bros., Savoy 14493
14 10 61 JAMES CLEVELAND & CHARLES FOLD SINGERS
Volume 3, Is There Any Hope For Tomorrow? Savoy DBL 7020
15 11 u ::AH':)%: CLEVELAND & THE NEW JERUSALEM BAPTIST cHUW
Everything Will Be Alright, Savoy 14499
16 16 5 YOU LIGHT UP MY LIFE
Rev. lsaac Douglas, Creed 3090 (Nashboro)
17 15 5 | WANNA BE READY
Don Degrate Deiegation, Brighter Day 6061
18 THINK OF HIS GOODN
m James Cleveland & The Cl?velEr?dSSin(evs. Savoy 14538
19 25 5 NOW!
Kings Temple Choir, Creed 3083
20 12 39 GOSPEL KEVNOTES
Gospel Fire, Nashboro 720
21 14 14 PUSH FOR EXCELLENCE
Rev. Jesse L. Jackson and The Operation Push Choir, Myrth MSB-6617
22 13 14 LIVE IN WASHINGTON, D
Gaspel Music Workshop Mass Clmr Savoy SGL-7033
23 I'VE BEEN TOUCHED
m The Johnson Ensemble, Tomato 7027
2] 17 “ ARETHA FRANKLIN WITH JAMES CLEVELAND
Amazing Grace, Atlantic 2-906
25 20 43 SHIRLEY CAESAR:
From The Heart, Hob HBL 501
26 19 52 ANDRAE CROUCH
Live In London, Light LSX 5717
27 21 5 SALUTE TO PAUL BEASLEY
Gospel Keynotes, Nashboro 7210
28 18 9 TREASURES
Shirley Caesar. HOB 502 A
29 23 112 SHIRLEY CAESAR
First Lady, Hob HBL 500
30 29 69 DONALD VAILS CHORALEERS:
Live, He Decided To Die, Savoy 7019
3 28 9 “LIVE,” THANK YOU LORD
Vernard Johnson, Glori JC 1052
kY] 26 11 WALTER HAWKINS & THE LOVE CENTER CHOIR
Love Alive, Light LS 5686 (Word/ABC!
33 35 5 THE FAITHFUL DAUGHTER, “LIVE”
Dorothy Norwood, Savoy 14515 (Avista)
u u 5 PRAY AGAIN
Shirley Finney, Savoy 14513 (Arista)
35 33 9 THERE'S NOT A FRIEND LIKE JESUS
Swan Sitvertones, Savoy 14505




For James
Clevelcmd
nowit'sa
hew day.

CEVEARD

O UFT@PW&?Y

SE0L 198

*JTSA NEV\ DAY
o ??e

B b
‘ "j"‘\’ N

R | -

“It's A New Day”/James Cleveland and the -4
Southern California Community Choir 88
The brillient new album by James Cleveland. it 388
marks thz dawring of a whole new beginning
for the number one art st in gospel music.

SAMES CLEVELAND s - Y. S— 3 JUS" released:
! TAATICNAL CHOIR IANMITS CEIN fo AN | | JAMES gLfolﬂND

,\ SI7LET O RE arwed trpe

| . James Cleveland and the Triboro Mass Choir
w06 Sn. ascng TG A e Clevelond Singers .

e ,M e o (hmahe, Nebraska "In God's Own Time My Change Will Come” {LIVE) sGL 14525

T \OWAYS TIRED saptist Chiach Cly
|

James Cleveland and the Philodelphia Mass Choir
of GMWA "'The Promise” (LIVE)sGt 14526

On Savoy Records and Tapes.
The number one label
in Gospel Music.

"I Den't Feel Noways Tired” “Everything Will Be Alright" “Thirk Of His Goodness To You" -
James Cleveland presents the  sames Cleveland and the New.  James Cleveland and the
Salem inspirational Choir ofthe  serusalem Baptist Church Choir  Cleveland Singers
Salem Baptist Church/Recorded

“ive” im Omaha, Nebraska

SGL 7024
SGI 14438

Manvufactured
and distributed by
Arista Records, Inc.
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Talent

NEW NELSON—Amy Nelson joins her father, Willie, onstage at the circus
Maximus Showroom of Caesars Palace in Las Vegas. Nelson and Nelson
sang "Amazing Grace’’ before the packed Palace house.

‘Pigeonholed,” Says
Bacharach Of Image

By ELLIS WIDNER

TULSA--Burt Bacharach has an
image problem—“The world tends
to link me to the Henry Mancini
school of music,” claims the Oscar
and Grammy award winning song-
writer.

“As a result, I get pigeonholed by
radio stations and my records don’t
usually stand much of a chance for
airplay.”

Bacharach’s latest venture is
“Woman” (A&M), a collaboration
with the Houston Symphony.

“It has spontaneity and vitality. It
was a great challenge and the result
is hard to peg. It isn't classical, al-
though it leans that way. It covers a
wide range of feclings.”

Bacharach denies he's looking for
something new musically. “I've al-
ways strived to change. It's never
been a deliberate thing, I just follow
my natural flow. This is something
I've always wanted to do.”

Much of Bacharach’s success as a
writer has been associated with
women, one woman in particular-
Dionne Warwick.

“I'm not saying that I’'m writing
for women. just about them,” says
Bacharach. “The title of the album
came about naturally. It represents a

free, different type of music people
don’t associate with me.”

While the album is essentially
symphonic in nature, it also has
jazzy nuances and some unusual
melodic touches.

“Woman” was recorded in Hous-
ton’s Jones Hall. “It was a carefully
structured, master plan. We had no
perspective in rehearsal. We spent
two hours and 40 minutes of actual
recording time for the album.” says
Bacharach.

“It was a bit like Russian roulette.
There was no tomorrow. It had to be
done right this one time.”

The pianist-songwriter first per-
formed with the Houston Symphony
in 1977.

The album is a largely instrumen-
tal work, with Carly Simon and
Libby Titus each singing one song.

The album’s title track is de-
scribed by the composer as *a whole
sort of biography about a woman’s
life. It could cover any time frame,
from a single night to a lifetime.”

Bacharach is now working on a
Broadway show with Anthony New-
ley about the life of Charlie Chaplin.
He also will work on a film score and
may do some writing with Paul
Anka and Paul Williams, he infers.

ARTISTS

Your participation is vital to its success. Make
your reservations today. For more details, see
Talent Forum ad on pp. 12-13.

Billboard’s International Talent Forum V (Sep-
tember 5-8, 1979) is organized for you; providing
an open forum to discuss your thinking, plans;
concerts vs. paid TV opportunities; artist-man-
ager’s role; source of (new) income . . . domes-
tically and internationally for the 80's.

Calif. Bla Bla Club
Develops Own Talent

LOS ANGELES—With the recent
addition of Mandi Martin to its staff,
the Bla Bla Cafe in nearby Studio
City is claiming to be the first night-
club in town (and possibly any-
where) to have an artist relations de-
partment of its own.

Martin. a singer-songwriter in her
own right signed to Columbia-Epic
Records. nixed the job of p.r. rep
first offered her by Bla Bla owner
Albie Hora and counter-offered to
function in a more “all-encompass-
ing” capacity. that of artist relations
manager.

She saw this as a real need inas-
much as the eight-year-old club
recently changed entertainment for-
mats and went to two shows a night.
This meant that on most nights as
many as a half-dozen acts hit the
boards, often with two warmup
comics preceding the main musical
act both shows.

Not only does the format change
draw two separate audiences per
night (there’s also afterhours enter-
tainment which goes till 4 a.m.) but
it also means a large number of new
wave talent performing there each
week, most of whom need career
guidance.

The new entertainment policy is
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handled by Skip Nelson, former
owner of the now-defunct Ala Carte
Club in Hollywood. He co-books
talent for the Bla Bla with co-owners
Hora and Eddie Massa and cites
singer Dee Archer as an example of
how the club can help an act.
Through performing at the Bla Bla.
she’s been signed to ICM and has a
tour pending. Also, an appearance
on “Midnight Special” has been set.

Martin, who once worked at Nel-
son’s Carte Blanche Club as a singer
and later wound up managing the
place, stresses. “I will never call any-
one in the industry to come catch an
act till I've seen that act and have
discussed thoroughly with him
which direction he wants to go in.

“For example, if I see an act that is
strong in songwriting and not so
strong as a singer, I will then get
publishers to come in; if it’s the
other way around. I'll try to get
record company executives and a&r
people.”

When asked how her liaison work
between talent and industry would
benefit the Bla Bla. Martin quickly
says: “It will help the club attract a
higher caliber entertainer, knowing
that we offer this additional service.”

JOE X. PRICE
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S.F. New Youth Group |
Battles To Stay Alive |

By CARY DARLING

LOS ANGELES—Bccause of al-
leged police harassment, trouble in
obtaining a venue and lack of funds,
New Youth Productions has not
blossomed into a major alternative
concert promotion firm though it is
still alive and kicking.

The San Francisco-based com-
pany. formed in December 1978,
first moved into the news when it got
England’s the Clash to add another
date on its short U.S. tour last Feb-
ruary. The proceeds of that date
went to helping New Youth stay on
its feet.

“We were protesting the fact that
there were no venues for punk rock
or new wave music in this town that

Eagles Out On
Tour Of Japan

NEW YORK-The Eagles have
rescheduled their Japanese concert
dates which were cancelled earlier
this year, reportedly due to the non-
completion of their new Elektra/
Asylum album. “The Long Run"—
although manager Irv Azoff attrib-
uted the no-shows at the time to the
illness of one group member.

The new itinerary comprises six
September shows, including four
nights at Tokyo’s Budokan hall, and
outdoor concerts in Nagoya and
Osaka. Tickets for all dates were sold
out within 24 hours, it’s claimed.
Support act, making his Japanese
concert debut, is Jimmy Buffett.

Warner Pioneer Corp. will pre-
sumably be mounting a major
Eagles product push on the tour. just
as it originally planned to do for the
carlier, shelved dates (Billboard.
June 16. 1979). Sales of the act’s al-
bums in that market have reportedly
topped 25 million.

The Eagles previously performed
in Japan in 1975. After the Septem-
ber appearances. group will play
one concert on Sept. 30 at Hono-
lulu’s  50.000-seat;;Aloha-Stadium.

dealt fairly with the musicians and
the audience,” says Sadie Decks.
Along with Decks, New Youth was
begun by Sara Salir. Vince De-
ranged and Caitlin Hines, all in their
early 20s. A fluctuating staff of be-
tween 15 and 20 is now with New
Youth.

“We all got together and thought
we ought to start a club. We would
operate it like a non-profit organiza-
tion so that we could give the most
we could to the bands and charge
the least possible at the door,” com-
ments Deeks. This non-profit status
has not yet been granted.

Besides the Clash, New Youth has
sponsored or helped with shows put
on by such local new wave favorites
as the Dils, the Sleepers, the Mu-
tants, Belfast Cowboys and Im-
patient Youth. However, shows are
not scheduled on a regular basis be-
cause of trouble with venues.

“We've put on three shows on our
own and we had them in the Gay
Community Center here. But the
third time the show got closed down
by the police because it turns out
they have no entertainment license.”
laments Deeks.

Sporadically, New Youth has
used the Temple Beautiful with its
capacity of 600 which is triple the ca-
pacity of the Gay Community Cen-
ter. However, Deeks says the tand-
lord has run into monetary problems
in maintaining the venue, therefore
limiting its use.

When New Youth does put on a
show. at the cramped Loma Linda
Cafe which holds 100 or the Deaf
Club which holds less, the headline
act gets a $100 guarantee on the av-
erage with a $50 guarantee for the
opening act. Everything taken in
over guarantees and expenses is split
with the bands with New Youth tak-
ing 10%. Admission is $2.50 or $3,
though for the Clash show which
earned $3.600, admission was $3.50.
The Clash played the Temple Beau-
tiful.

COZY TRIO—-Dusty Springfield is
hoisted by Burt Bacharach and Mi-
chael McDonald at a party celebra-
ting Bacharach’s first LP in two
years. it also reunited him with
Springfield since “The Look Of
Love,” which he wrote and pro-
duced for her 10 years ago. Bach-
arach may also produce
Springfield’s next LP.

Jefireys LP
Reflects His
Own Integrity

By ED HARRISON

LOS ANGELES--Garland Jef-
freys readily admits that his new
A&M album “American Boy And
Girl” isn't a commercial piece of
product. but then again, the singer/
writer was never one to give in to
pop trends.

“American Boy And Girl.” Jef-
freys’ third album for A&M., is per-
haps his most conceptual, dealing
with the plight of “throwaway™ mi-
nority youths whose frustrations
turn them to murder, drugs. prosti-
tution and suicide.

“It might not be what everyone
wants to hear but I've made a com-
mitment to express what's important
to me.” states Jeffreys. “I'm not a
pop songwriter. Sometimes | sce
things out there that are not okay
and I must express them. It's an
exorcism as well.”

Jeffreys’ songs have always had a
tone of anger and seriousness and as
a result he has taken criticism for it.
“I've been criticized for writing
about themes not prevalent any-
more.

“If I start to get funny. critics will
say they miss songs like ‘Spanish
Town’ (from his “Ghostwriter™ LP)
or ‘Matador’ (from the new album).

“Writers listen to an artist and
Jjudge him on finite terms. If an artist
sounds angry on onc or two records,
it doesn’t mean he'lt be angry in
1982." .

Despite suggestions to aim more
for the pop mainstream, Jeffreys
says he is “creatively unstecrable.”

“At times I've tried to go along
with someone clse’s game plan, but I
just couldn’t do it. A&M has been
good about letting me do what 1
want. Obviously it would like to sce
me sell more records but I won’t get
crazy trying to do it. Today's esoteria
is tomorrow's commerciality.” says
Jeffreys.

In addition to a new manager, Pe-
ter Golden (manager of Jackson
Browne as well), Jeffreys also is
working with his first band as op-
posed to studio players.

*American Boy And Girl” is also
the first time Jeffreys’ product has
been released simultaneously in
England and Europe where he has
large cult followings. On a recent va-
cation there, he got “roped into”
press and radio interviews and as a
result will make his first tour there in
December.
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| - Total Ticket

S | ARTIST—Promoter, Facility, Dates Ticket Price ‘ Gross

L% | DENOTES SELLOUT >ERFORMANCES Sales | Scale | Receipts

Stadiums & Festivals (More Than 20,000)
1 | DOOBIE BROTHERS/THE CARS/NIGHT—Feyline 32,977 11 $362,747*

‘ ‘ Productions/Martin Wolff Productions, Midway ‘

[ Stadium, St. Paul, Minn., Aug. 17

l 2 | BLUE OYSTER CULT/CHEAP TRICK/PAT TRAVERS/ l 22,457 $13,15-$15‘65' $284,412* |
SHAKIN’ STREET—B.ll Graham Presents, Sacramento
State Fair, Sacramento, Calif., Aug. 18 |

3 | KANSAS/MAHOGANY RUSH-DiCesare-Englar 31120 $8.75. $272,417
Productions, Civic Arena, Pittsburgh, Penn., Aug |
17-182) ‘

4 | BLUE OYSTER CULT/CHEAP TRICK/PAT TRAVERS/ 22000 | $12.50-815 i $235,855*
SHAKIN’ STREET—Bill Graham Presents, Spartan
Stadium. San Jose, Calif., Aug. 19 |

Arenas (6,000 To 20,000)

1 | STEVE MARTIN/STEVE GOODMAN-Dick Clark 17.870 $10-$20} $318,000%
Preserts, Dick Clars Westchester Theater, \
Tarrytown, New Jersey, Aug. 9. 10, 11, 12 (4) | |

2 | GRATEFUL DEAD—Feyline Presents, Inc./Monarch 29,287 | $8.50-39.50| $277,953*

' Entertainment Bureau, Red Rock Park, Denver, l
] Colorado, Aug. 13, 14, 15 (3) ’
3 | TEDDY PENDERGRASS/DESTINY/MAZE-IT.C & 18,810 $9-$10| $180,082 |
| Bill Washington/Kcol Jazz Festival, Capitol Centre, |
Alandover, Maryland, Aug. 19
l 4 | HEART/DIXON HOUSE BAND—Isle Of Man, P.N.C. 17,500 $9‘50-$10; $167,534%
Colisseum, Vancouver, B.C., Aug. 19 ‘ i

5 | JAMES TAYLOR—-Bi| Graham Presents & CAL, Greek | 17,000 | $8.50-$9.50| $161,500* }
Theater, Berkeley, Calif., Aug. 17, 18 (2) ’

5 | JONI MITCHELL/PERSUASIONS—Alpine Valley, | 15169 |  $8.50-$10] $141,244
Alpinz Vatley Music Theater, E. Troy, Wisc., Aug. 16, \ |
17.(2) l

7 | KISS/NEW ENGLAND—-Sound Seventy Productions 9,900 | $11.50| $113,148* |
Inc., Municipal Audit.. Nashville, Tenn., Aug. 14 i

8 | KISS/NEW ENGLAND—Ruffino & Vaughn, ‘ 12,213 $9-310| $112,341 }

' Birmingham Jefferson Colis., Birmingham, Ala., Aug ‘ ‘ |
16 1
4 9 | CHEAP TRICK/PAT TRAVERS BAND-Feyline 12,271 | $7.50-38.50 $105,858
| | Presents Inc., Mclichol Arena, Denver, Colorado, { { [
I Aug. 15 | | |
10 | SHA NA NA/SHIRELLES—Nederlander Organization, 11,067 ,  $8310.50 $101,887* |
Pine Knob Music Theater, Detroit, Mich.. Aug. 19 { l | |
11 | TED NUGENT/BLACKFOOT/SCORPIONS —Alex { 13108 | $6.50-38 50| $101,689
. Cooley Inc., Omni international, Atlanta, Geo., Aug. |
14
’12‘ SOUTHSIDE JOKNNY/ASBURY JUKES/CAROLYNE ! 18,752 $5-$7I $99,982*
[ MAS—-Blossom Music Center, Cleveland, Ohio, Aug. | l
15 |
l13 ALLMAN BROTHERS/MAMA'S PRIDE-Alpine Valley, 10,503 l $8.50-510| $94,209
| Music Theater, E. Troy, Wisc., Aug. 18

14 | TED NUGENT/BLACKFOOT/SCORPIONS-Sidney 11,652 $7-$8l $90,234*

Drashins Jet Set Ent., Veterans Memorial Colis.,
Jacksonville, Florida, Aug. 15 ‘

115 | KANSAS/BLACKFOOT—E lectric Factory Concerts, 11,191 | $7.50-38.50| $89,792
Riverfront Colis , Cincinnati, Ohio, Aug. 13 |

16 | BOZ SCAGGS/THE ROCHES—Avalon Attractions, 8,077 | $8.50-$9.50| $81,522
Sacramento Convention Center, Calif., Aug. 18, 19 ' ‘
) '

;17| REO SPEEDWAGON/ROCKETS—Contemporary 8.929 I $7.50-$8.50 | $71,488 ‘
i Productions/Chr's Fritz & Co., Omni International,
i Atlanta, Geo., Aug. 18 |
18 | VAN HALEN/SCREAMS—-0on Law Co., Inc., Cape 7,181 | $9.50-$10.50 | $68,419*
Coc Colis., South Yarmouth, Mass., Aug. 18 ‘
19 | KANSAS/MAHOGANY RUSH—Sunshine Promotion/ 8,030 | $7.25:38.25| $66,247
| Entam, Rupp Arena, Lexington, Kentucky, Aug. 14
120 | CON FUNK SHUN/ANITA WARD/McFADDEN & 8,000 $5:$8.50 | $63,750
' WHITEHEAD/GAP BAND -W.G. Enterprises/Taurus
| Productions, Hara Arena, Dayton, Ohio, Aug. 18
|21 | DOOBIE BROTHERS~Landmark Productions, Brown 7.044 | $8.50-$9.50 | $59,874*
| County Arena, Green Bav, Wisc. Aug. 16 | | |
Auditoriums (Under 6,000)

1 | BEATLEMANIA—Perryscope Concert Productions, 53,278 $8-$12.50 | $600,992
Queen Elizabeth Theater, Vancouver, B.C., Canada,

Auz. 8-18 (24) '

2 | CRUSADERS/NOEL POINTER-Concord Pavillion, 5290 | $6.50-$8.50 | $39,190
Concord, Calif., Aug. 18 l

3 | MICHAEL HENDERSON/HEATWAVE/SUN/S 4,758 | $7.50-$8.50| $38478 |
SPECIAL—Concwrd Pavillion, Calif., Aug. 19 |

4 | THE CARS/NICK GILDER-Star Date Productions, 5,400 $7| $37,800*
Lakeview Arena, Marquette, Mich., Aug. 15 l

5 | CHEAP TRICK/LONG JOHN BALDRY-Feyline 5.000 | $7.50 | $37,500* | |
Presents Inc., Civic Auditorium, Albuquerque, N.M.,

Ag. 14

6 | PETER FRAMPTON/ERIC JOHNSON—Pace Concerts/ 3,798 | $7.50-38.50 | $31,565
Leuis Messina/J)am Productions, Austin Municipal '

Auditorium, Austin, Texas, Aug. 17

7 | MICHAEL HENDERSON/HEATWAVE/SUN/S 3,014 $8.50 1 $25,619 l
SPECIAL—Lewis Grey Productions, Golden Hall, San
Diego, Calif,, Aug. 17

8 | MICHAEL HENDERSON/HEATWAVE/SUN/5 2,809 $8.75| $24,609*
SPECIAL-Lewrs Grey Productions, Santa Monica
Cwic Center, Santa Monica, Calif., Aug. 18

9 | RUSH-Schon Productions, Dubuque Five flags 2,950 $7 38| $20,000
Arena, Dubuque, lowa, Aug. 18

10 | McGUINN, CLARK & HILLMAN/HENRY PAUL BAND/ 2104 | $7.50-38.50 | $17,780
KINDERHOOK-Monarch Ent. Bureau, Convention

J Hall, Asbury Park, N.J., Aug. 18 | J

Talent

BLONDIE
ROCKPILE
Greek Theatre, Los Angeles
Biondie last played Los Angeles prior to its
huge commercial success with its platinum
disco hit “Heart Of Glass.” After the first of two
SRO performances here Aug. 15, it appears suc-
cess has taken its toll.

With its roots deep in the punk/new wave
movement. the group now seems unsure of its
image. The 14-song, 65-minute set was aced
with songs from its smash “Parallel Lines” al-
bum and a smattering of earlier works, but the
live performance lacked both the excitement
and sense of purpose captured on wax.

Deborah Harry 1s a dynamic performer but at
this show, she suffered lapses into lethargy
Known for wild stage antics, this night she was
glued to the floor and the group provided little
compensation.

The audience apparently had come to hear
"Heart Of Glass™ and got its chance to bop with
the disco beat midway through the set. A cheap-
sounding, hokey two-minute lead-in to the num-
ber could have been an effective tease, but the
sudden appearance of disco ighting flashing off
a revolving crystal globe was more appropriate
for a Las Vegas revue than for a new wave group
whose fans by tradition are opposed to such pop
showmanship.

The most interesting tune of the evening was
"Stow Motion,”” a number from the new album
due out in the fall. Other songs included "Hang-
ing On The Telephone,” “Pretty Baby,” "Hurry
Up,” “One Way Or Another,” and “In The
Flesh.”

Perhaps the band simply was off this night,
but it sure seemed that they're in a fimbo be-

Revue Mixes
Rock, New
Wave, Disco

NEW YORK -Mark Shaiman.
musical director ot Peter Allen’s
Broadway smash. “Up In Onc” is
Organizing a contemporary music
revuie which he claims will bring to-
gether new wave, rock and disco on
the legitimate stage.

His show. created with Iyricist
Robert 1. Rubinski. is titled ~Di-
mentos™ and according to the 19-
vear old music director/composer/
arranger the program “has music for
the younger audience, but it's still
not the theatricality for the theatre
crowd.”

The inspirational base is New
York City. "It's very much the music
of the street,” notes Shaiman. “Each
song is as different as the people
yvou'll find if vou walk down 10
blocks. 1Us the energy. IUs the ra-
dios.”

Shaiman says he's included a
sendup of'disco alongside rock-disco
and punk tunces. “There's even a bal-
lad at the end™ sung by one of the
characters posing as an older but
trend-seeking audience member.

=1 wouldn’t call it a “rock musi-
cal”™ because that sounds tired. Uy a
Broadwav label. Hopefully after
‘Dimentos’ there'll be a word forit.”

In addition to his work on =Up In
One.” Shaiman has been called by
Bette Midler and also her former
backup group. the Harleues, for
their nationwide tours and studio
SCSSIONS.

Most recently. Shaiman contrib-
uted vocal arrangements on “Big
Noise From Winnetka.” a cut from
Midler's upcoming Atlanuc release
“Thighs And Whispers.™

Tuaking some time off from his
“Dimentos™ project. Shaiman will
be heading to the West Coast with
Midler. providing vocal and special
arrangenients for her show.

His own show is presently being
optioned via presentations in Man-
hattan’s S.LR. studios.

BOBRIEDINGER JR.

Talent In Action

tween the punk milieu which spawned them and
the pop stardom to which they aspire

Opening act Rockpile, which showcases
singer/writer/bassist Nick Lowe and singer/
guitarist Dave Edmunds. kicked off sluggishly as
the crowd filtered into its seats. As the Greek
filled up, Edmunds and Lowe filled their own
hands, and rocked the cheering crowd with a
rousing set of stripped-down, souped up
rock'n'roll.

The set was highlighted by numbers from
Lowe's two solo albums—"Labour Of Lust” and
“Pure Pop For Now People”—and Edmunds’ last
two solo efforts, "Repeat When Necessary” and
“Tracks On Wax.” The seven-song set was over
in 30 minutes. JIM HOLLANDER

CRUSADERS
NOEL POINTER
Hollywood Bowl,
Los Angeles

The Crusaders (Joe Sample, keyboards; Wil-
ton Felder, sax, and Nesbert “Stix”" Hooper,
drums) proved what it has been proving and
reproving over the past quarter-century—that
they play the best jazz around.

Backed by a 25-piece orchestra, capably led
by Oakland Symphony musical director Calvin
Simmons, with Lou Fischer on bass, Roland Bau-
tista on guitar and Paulinho Da Costa on percus
sion, the group mesmerized the four-fifths filled,
18,000-seat Bowl and, at show's end, had the
crowd standing and clapping and jumping in the
aisles in appreciation.

One spectator got so zealous Aug. 19, in fact,
that he leaped onstage in an effort to present
singer Randy Crawford with a gift after she sang
the closing number. Sample’s “Streetlife,” caus-
ing her to make her exit a bit sooner than antici-
pated.

There were other more pleasant surprises in
the nine-tune, 90-minute set. Like the inspired
rendering of Hooper's brilliant piece, the Japa-
nese-flavored “Jasmine Breeze.” It featured
Osamu Kitijima on koto and Kazu Matsui on a
flute-like instrument called the shakuhachi.
They backed Hooper's superb stick work and
captivated everyone.

Sample on his own composition, the classi-
cal-oriented "‘Melodies Of Love,” was dynamic.
The shear two-handed power in his playing out-
shadowed even his most torrid runs.

Felder, who plugged his horn into an amp on
his own “Way Back Home,” did a long a capella
solo with echo and even harmonies with him-
self before the rest of the band joined in. It was
an enthralling bit of business.

Other highlights were Sample’s “Ballad For
Joe," a tribute to Joe Louis, and Hooper's “The
Hustler,” the opener.

Young violinist Noel Pointer held forth the
first hour and, while he got good support from
the big band behind him as well as the six-piece
band which comprised his own group, he missed
his mark by relying too heavily on electronic
gimmicky instead of allowing the instrument it-
self to do the singing.

Quincy Jones’ “Roots Suite” and Pointer's
own composition, “For You,” the closer, were
the standouts in the seven-tune set. However,
Pointer's only performance as a vocalist (he also
switched temporarily to piano) in “Stardust
Lady,” also his own tune, failed to impress.

JOE X. PRICE

AL JARREAU
SPYRO GYRA
Greek Theatre, Los Angeles

Al Jarreau has that rare ability to play with
his audience much in the way a scuiptor molds
his clay. When he’s not capturing listeners with
his vocal talents, his stage presence and story-
telling are as equally entertaining. And that’s a
lot of entertainment. But the fans who turned
out for the near capacity Aug. 17 performance
got an added bonus that made this concert one
that years hence people will brag of having at
tended.

Midway into the 10-song. 105-minute set,
Jarreau announced the surprise he had prom
ised earlier in the evening: tenor saxophonist
John Klemmer. Backed by Jarreau’s superb
quintet (two keyboards, bass, percussion and
drums). the pair weaved solos around one an-
other on “Falling In Love.,” with the vocalist
singing, scatting and sounding like a compie
menting horn. Klemmer seemed slightly sub
dued but his melodic sound rounded out the
warm sense of the composition.

Jarreau pulled another unexpected surprise
from his bag following the inclusion of Klemmer;
he brought out guitanst Larry Carlton. Carlton is
a gutsy bluesman and his number with Jarreau
had the feel of a jam session

But the spothght never left Jarreau. His vocal
improvisations range from blues and pop bal-
lads to mimicking horns, keyboards, bass and
percussion. His song list had several numbers
from the new "All Fly Home" LP (many which
were co-written with his acoustic keyboardman,
Tom Canning and included the beautiful ballad
“All My Love,” “Raggedy Ann" and “Your Sweet
Love.” Of note was the appearance of bassist
Pops Popwell, formerly of the Crusaders.

Opening act Spyro Gyra was paced by the
swaying and at times blistering sax solos of the
band's leader, Jay Beckenstein. The New York
group’s often Latin-flavored sound maintains a
straight-ahead jazz approach. However, it has a
reputation as a fusion group and tived up to the
billing with several electronically-enhanced
numbers written by keyboardist Jeremy Wall.
The five-song, 35-minute set was made up of
tunes from its debut "Morning Star” LP but the

(Continued on page 38)

TOP QUALITY

8 X10

&4 PRINTS

LITHDGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10’s
500 - $37.00 1000 - $54.00

COLOR PRINTS
1000 - $257.00

SEND 8x10 PHOTO - CHECK OR M.O
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMI
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PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

FACILITIES

Billboard International Talent Forum V (September 5-8,
1979) is organized for you.

Festival-type shows are increasingly popular; some
major acts are returning to the clubs and other smaller
venues, concerts; increasing costs; changing audiences.
Owners/operators of facilities (large and small) will at-
tend to discuss and evaluate these and other hot topics.

Your participation is vital to its success. Make your reser-
vations today. For more details see Talent Forum ad on

pp. 12-13.
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Campus.

Memphis State
Pays Homage To
Presley’s Talent

MEMPHIS—Memphis  State
Univ. paid homage to Elvis Presiey
Aug. 16 in a day-long event com-
memorating the second anniversary
of Presley’s death.

Fans from throughout the world.
including a group of 400 from Eng-
land. assembled on the- Memphis
State campus to take part.

A seminar entitled “Perspectives
On Elvis: Life And Times™ focused
on the music revolution of the *50s
and the nature and force of Elvis asa
cultural symbol.

Seminar participants included
Otis Blackwell, writer of “Don’t Be
Cruel.” “All Shook Up™ and other
rock hits: Jerry Hopkins, author of
“Elvis: Biography:™ Robert Palmer,
New York Times rock critic; Jud
Phillips Sr.. principal executive for
marketing and promotion for Sun
Records: Eddie Ray. vice president
and general manager of Cream/Hi
Records. and various local scholars,
writers and critics.

Dickey Lee. who started his career
at Sun. performed at an hour-long
noon concert. Other performers in-
cluded Charly McClain, Otis Black-
well, Bill Black Combo. Bill Haney.
Susan Hudson and Charlie Walker.

Also held was a film festival with
eight Presley films screened
throughout the day.

Members of the Presley family
and personal friends attended a spe-
cial memorial service in the univer-
sity theatre.

Sam Phillips. founder and prin-
ciple executive of Sun Records. was
guest of honor at the “Salute To
Memphis Music™ banquet which

recognized the cultural and creative |

heritage of the region. Phillips was
also the first recipient of Memphis
State Univ.’s distinguished achieve-
ment award.

The entertainment for the ban-
quet was headlined by Chet Atkins
and featured Faron Young. Brenda
Lee and Ronnie McDowell and the
Jordanaires.

UCLA GRABS
RISSMILLER

LOS ANGELES-The appoint-
ment of Los Angeles concert pro-
moter Jim Rissmiller to the post of
special consultant to UCLA’s de-
partment of Fine Arts Productions
will bring the university in closer
contact with all phases of the music
industry as well as upgrade the qual-
ity of its pop programming.

Rissmiller, president of Wolf &
Rissmiller Concerts. will serve as a
financial consultant to Finc Arts
Productions in the areas of advertis-
ing. promotion and marketing and
as advisor to student programmers.
He will also present a series of lec-
tures at the university.

Last year UCLA booked more
than 150 pop concerts. In line with
Rissmiller’s concern that pop con-
certs serve the communities in which
they are held, Rissmilier will exam-
ine in detail the West Los Angeles
communities’ needs and limitations
and advise the school on its book-
ings.

McCauley Scoring

LOS ANGELES Matthew
McCauley will score the film
“Middle Age Crazy” for Tormont
Film Productions. Negotiations for
the production of the soundtrack al-
bum are underway.

Talent

® Continued from page 37

band was particularly effective on Sonny Rollins’
“Island Lady.” JIM HOLLANDER

LOU RAWLS
Las Vegas Hilton

Proving there's always room for improvement
and then incorporating needed changes into his
act Aug. 7, Rawls has found the right ingredients
and packaged them into an energized, 12-song
repertoire of old and new ditties.

His easygoing, hour-plus set opened with
“It's Been A Long Time,” a mellow, clearly-
enunciated ““Lady Love” and ‘‘Stay A While With
Me." Rawls continued in his easily recognizable
style with a fast-paced “One Life To Live” and
blues effort “Let Me Be Good To You.”

Anthem-like “Tomorrow” from "“Annie” pre-
ceded a swinging, melodic “‘Pure Imagination”
which allowed Rawls to really stretch out vo-
cally.

A memory lane segment featured numerous
thought-provoking selections tracing Rawls’
climb from Chicago's southside. Included in this
lengthy segment was “Dead End Street,” the
dramatic “Tobacco Road" and his familiar “Nat-
ural Man,” among others.

Rawls' television commercial spot for Bud-
weiser allowed the classy entertainer to intro-
duce his five-man rhythm section led by musical
conductor Joe Mele. On percussion was Antoine
Dearborn, guitarist Dennis Kilman, 8ill Lohr on
keyboards, drummer Billy Degnates and bassist
Kim Daringan. Deborah Morris and Althea Rog-
ers provided super vocat backup support.

A tribute to Broadway spotlighted “Send In
The Clowns™ with Rawls further tightening his
past shows with a simpler arrangement of this
selection. HANFORD SEARL

GREG KIHN BAND
LOUISE GOFFIN
Roxy, Los Angeles
Kihn's brand of smooth, ingratiating pop
topped this tour-launching double-bill Aug. 2.

 TdlentInAction

dubbed “Rock’N'Roll: The Next Chapter” by
Elektra/Asylum.

Kihn's 55-minute, dozen-tune set mixed orig-
inals like the clever rocker ““Beside Myself” and
the debonair French ballad “Moulin Rouge”
with well-chosen outside material like Bruce
Springsteen’s “Rendezvous” and Elvis' “‘Heart-
break Hotel.”

The outside tunes were instantly endearing
because they were done with such obvious af-
fection by the group, which included Kihn on
rhythm guitar plus guitarist Dave Carpender,
bass player Steve Wright and drummer Larry
Lynch.

The exuberant nature of the set was typified
by Jonathon Richman's “Roadrunner,” which
deals with the sheer bliss of hearing a great
song on the car radio. it was followed by covers
of two of radio’s great songs: the Tornadoes’
“Telstar” and a full-bodied reading of the Yard-
birds’ “For Your Love,” with the players taking
turns on lead vocal.

Kihn's charisma and boyish good looks made
him the visual focal point of the act, but the
other members’ polished backup harmonies and
solid musicianship clinched the show.

The unrestrained enthusiasm and unbridied
energy Goffin demonstrated in a 40-minute, 10-
song opening spot was at once its basic strength
and chief flaw, simply because the mood never
varied. The singer punctuated every song by
wildly flailing her arms about and jumping
around the stage—a little of ‘which goes a long
way.

But the cocky, brash attitude she displayed
onstage was appealing: one sits in wonder at a
performer so young possessing so much confi-
dence and chutzpah. This was, after alt, only the
third public performance for the 19-year-old
singer, following warmup dates on Maui, Hawaii,
and in Santa Cruz, Calif.

The best number of the night was a punchy
reading of Chuck Berry's “School Days,” while
the biggest surprise was the encore of the Sex
Pistols’ “Problems,” with Louise performing in a
torn, safety-pinned T-shirt which was inscribed
“The Problem Is You." PAUL GREIN

“Don't You Ever Say No,” the song that ap-
pears on the “Americathon” soundtrack, has the
members of the Knack playing behind Zane
Busby. It was produced by Mike Chapman. ...
Judas Priest will open for Kiss in September. . . .
Kenny Rogers will be drawing the winning ticket
for the New York state lottery, Monday (27).

There is another surprise in the new Led Zep-
pelin album. Not only are there six different cov-
ers, but the inner sleeve turns colors if it is
moistened. . . . Mrozinsky became the first local
new wave band to headine at the Copacabana
disco in New York, though it was not the first
time rock acts have played there. Gramham
Parker headlined in the spring, and the Cut.
throats played at a party for two porno film per-
sonalities last Valentine's Day.

Beach Boys concerts originally scheduled for
Belmont Race Track, Sept. 1 & 2, have been
moved to nearby Aqueduct to better accom-
modate the 30,000 expected fans. Horse players
at Belmont can still get to see the group free by
obtaining complimentary tickets at the race
track.

There was no Woodstock 11 this summer to

Talent Talk

commemorate the 10th anniversary of the origi-
nal gathering, but organizer John Morris has
managed to put together a one day “reunion
concert” set for Sept. 1 in Brookhaven, L.,
which will feature Johnny Winter, Country Joe &
the Fish, John Sebastian and other acts still be
to named.

This will follow “Celebration: Ten Years
Later," organized by Encore Productions, which
has two shows planned for the Felt Forum in
New York (24 & 25) featuring Richie Havens,
Kenny Rankin, Taj Mahal, Country Joe & the
Fish, Canned Heat, Mary Travers, Mushroom,
Raven, Eric Anderson, Bai & Dembo Conte and
Electric God, it is a tribute to Jim Hendrix,

Frank Zappa has cut his hair and fired his
band. ... The party following the premiere of
Neil Young's “Rust Never Sleeps™ film was held
at the Electric Circus disco. Many of the
rock'n’roll guests left early. Rock figure Wayne
County has -returned from Europe as Jayne
County, following a sex change operation. Long-
time fans say it has improved her-his singing.

ROMAN KOZAX

Attendance Off At Chicago Jams

CHICAGO—Only 7.000 persons
were in attendance at Comiskey
Park Aug. 18 for the first day of Chi-
cago Jams I and II.

The crowd. increasing to 30.000
the following day, still fell far short
of the estimated 130,000 total antici-
pated by California Jam Produc-
tions, promoters of the concerts.

Billed as a “Weekend Wood-
stock.” Chicago Jams Land IT lacked
attendance due to the previous
week's ChicagoFest activities, some
observers believe.

Headlining on Saturday were the
Beach Boys. Sha Na Na and
Blondie, Sunday’s lineup included
Rush. Roadmaster and Southside
Johnny and the Asbury Jukes.

Observers said ticket pricing (515

in advance and $20 at the door cov-
ering both days) was too steep for
Chicago youth. The lincups also
were criticized for lack of “super
groups.”

In spite of the poor showing, Mike
Veck. spokesman for Comiskey
Park. says more concerts will be held
in the future.  CARLOS CLARKE

Lyrics In French

LOS ANGELES-—-Molly-Ann
Leikin of Interworld Music has com-
pleted writing the French lyrics to
*“French Postcards.” John Sebastian
wrote the music for the Paramount
film. which is to be released next
month. Lee Holdridge is doing the
score.

BILLBOARD TOP 50 Biliboard SPECIAL SURVEY For Week Ending 9/1/79
& These are best selling middle-of-the-road singles compiled from
5 radio station air play listed in rank order.
E & s
= =
2 : . . .
2 F 2 T artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2| 17 LEAD ME ON
Maxine Nightingale, Windsong 11530 (RCA) (Almo, ASCAP)
2 3|11 MAIN EVENT
Barbra Streisand, Columbia 3-11008 (Primus Artists/Diana/Rick's, BMI)
3 6| 10 RISE
Herb Alpert, A&M 2151 (Almo/Badazz, ASCAP)
4 4| 10 DIFFERENT WORLDS
Maureen McGovern, Warner/Curb 8835 (Bruin, BMI)
5 1| 12 MAMA CAN'T BUY YOU LOVE
Elton John, MCA 41042 (Mighty Three, BMf)
6 8 7 WHERE WERE YOU WHEN | WAS FALLING IN LOVE
Lobo, MCA 41065 (Bobby Goldsboro, ASCAP/House Of Gold, BMI}
7111 10 {F YOU REMEMBER ME
Chris Thompson, Planet 45304 (Elektra/Asylum)
(Chappell/Red Bullet, ASCAP/Unichappel/Begonia Melodies, BMI)
8 9 8 AFTER THE LOVE HAS GONE
Earth, Wind & Fire, Arc 3-11033 (Columbia) (Ninth/Garden Rake/lrving/Foster
Frees, BMI/Bobette, ASCAP)
9| 21 4 THEN YOU CAN TELL ME GOODBYE
Toby Beau, RCA 11670 (Acuff-Rose, BMI)
10 | 13| 16 SAD EYES
Robert John, EMI-America 8015 (Careers, BM1)
11|15 5 THIS NIGHT WON'T LAST FOREVER
Michael Johnson, EMI-America 8019 (Captain Crystal, BMI)
12| 17| 10 ALL THINGS ARE POSSIBLE
Dan Peek, Lamb & Lion 814 (Word)
(Christian Soldier, ASCAP/Home Sweet Home, BMI)
13 S| 15 I'LL NEVER LOVE THIS WAY AGAIN
Dionne Warwick, Arista 419 (lrving, BMI)
14|10 16 SHADOWS IN THE MOONLIGHT
Anne Murray, Capitol 4716 (Chappell, ASCAP/Tri-Chappell, SESAC)
15 7119 MORNING DANCE
Spyro Gyra, Infinity 50 011 (MCA) (Harlem Music/Crosseyed Bear, BMI)
16 | 12 | 12 SUSPICIONS
Eddie Rabbitt, Elektra 46053 (DebDave/Briarpatch, BMI)
17 | 25 4 GOOD FRIEND
Mary MacGregor, RSO 938 (Bernal/ASG/Haliburton/Summer Camp/ASCAP/BMI)
18| 14| 15 HEART OF THE NIGHT
Poco, MCA 41023 (Tarantual, ASCAP)
19|16 13 DO IT OR DIE
Atlanta Rhythm Section, Polydor/BGO 14568 (LOW-Sal, BMI)
20 | 42 3 SAIL ON
Commodores, Motown 1466 (Jobete/Commodore, ASCAP)
21 | 22 S LONESOME LOSER
Little River Band, Capitol 4748 (Screen Gems-EMI, BM!)
2219 15 UP ON THE ROOF
James Taylor, Columbia 3-11005 (Screen Gems-EMI, BMI)
23| 18| 12 | KNOW A HEARTACHE WHEN | SEE ONE
Jennifer Warnes, Arista 0430 (Chappell, ASCAP/Unichappell,
BMI/Tri-Chappell, SESAC)
42|19 WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN
Dr. Hook, Capitol 4705 (Deb Dave, BMI)
25(23| 11 GIVE A UTTLE
Nicolette Larson, Warner Bros. 8851
(Street Light, ASCAP/Ayn Animus, BM1)
26 | 36 4 UFE GOES ON
Charlie Rich, United Artists 1307 (MakaMillion, BM1)
27| 5 COOL BREEZE
The Jeremy Spencer Band, Atlantic 3601 (Pieces/R&M, ASCAP)
28|24 9 SWEETS FOR MY SWEET
Tony Orlando, Casablanca 991 (Rightsong/Trio, BMI)
29| 2| 13 PIECES OF APRIL
David Loggins, Epic 8-50711 (Leeds/Bibo, ASCAP)
3|29 S DANCIN’ 'ROUND AND 'ROUND
Ofivia Newton-John, MCA 7968 (Warner-Tamerlane/Ten Speed, BMI)
31| 33 6 AS LONG AS WE KEEP BELIEVING
Paul Anka, RCA 11662 (Paulanne/ATV/Mann & Weil, BMI)
32| 30 1 GOOD TIMES
Chic, Atlantic 3584 (Chic, BMI)
33| 31 7 SIMPLY JESSIE
Rex Smith, Columbia 3-11032 (Laughing Willow, ASCAP)
| 3 6 THE DEVIL WENT DOWN TO GEORGIA
The Charlie Daniel's Band, Epic 840700 (Hat Band, BM1)
35| 35 S YOUR KISSES WILL
Crystal Gayle, United Arlists 18845 (House Of Gold, BM!)
36 | 40 3 BRIGHT EYES
Art Garfunkel, Columbia (Blackwood, ASCAP)
37| 46 3 GOODBYE STRANGER
Supertramp, A&M 2162 (Atmo/Delicate, ASCAP)
38 | 50 2 GET IT RIGHT NEXT TIME
Gerry Rafferty, United Artists 20507 (Colgems-EMI, ASCAP)
39 | EXITHp|  SPOOKY
Atlanta Rhythm Section, Polydor 2001 (Lowery Music, BMI)
40 | 43 3 VOULEZ-VOUS
Abba, Atlantic 3609 (Artwork, ASCAP)
41 | 45 3 THE BOSS
Diana Ross, Motown 1462 (Nick-0-Val, ASCAP)
42 | 48 2 ONE FINE DAY
Rita Coolidge, A&M 2169 (Screen Gems-EMI, BMI)
il il sso T s"oHRI(;HT 123 (A&M) (Rutland ASCAP)
renda Russell, Horizon (Rutland Road,
4 | ETYTE)|  FOOLED BY A FEELING
| Barbara Mandrell, MCA 41077 (Pl-Gem, BMI)
A5 | EXTINp|  GHOST DANCER
] Addrisi Brothers, Scotti Bros. 500 (Atlantic) (Music Ways/Flying Addrisi, BMI)
46 m HEAVEN MUST HAVE SENT YOU
| Bonnie Pointer, Motown 1459 (Stone Agate, Brt)
V| o S
] Carly Simon, Elektra 46514 (C'Est, ASCAP/Country Road, BMI)
43 | EZIEZEp|  DISCO POLKA
| Bobby Vinton, Tapestry 001 (Shapiro Bernstein, ASCAP)
49 | ECXCIEp|  SEE YOU IN SEPTEMBER
1 Debby Boone, Warner/Curb 49042 (Vibar, ASCAP)
50 | ICCICEp|  TOUCH ME WHEN WE'RE DANCING
l Bama, Free Flight 11629 (RCA) (Hall-Clement, BM!)
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President G.C. ““Jeep’” Harned (at
right) evaluates a new JH-110
recorder transport in the fi-
nal test area with

George Kuchmas,
manager of tape -
machine check-
out. .

MCI At 25:

A Pioneer Spirit In Studio Equipment

Earns Global Respect

MCI's new headquarters, just pur-
chased from STP, measure 156,000
square feet on 24 acres.

Financial matters are
discussed by (from left)
Paul Ulliman, director
of administration and fi-
nance; Joyce Harned, sec-
retary/treasurer, and
Vippin Sahgal, fi-
nancial consultant.

MCI: Not just another alphabet soup electronics company.

Consider. The firm has exploded into a world leader in the
development. manufacture and marketing of professional
recording consoles and multi-track tape recorders. In fact. it is
the only and largest pro audio firm specializing in the two
prime pieces of recording studio equipment.

The firm helped pioneer 24-track recording in the late
1960s 1t's ntroduced a 32-track. three-inch analog tape ma
chine Its Ji1 600C Series 1s the recording industry’s first auto
mation ready. in ine production recording console.

Along the way MCI has developed such intriguing studio
technology as the AutolLocator—an optional accessory prod
uct for MCI multi track tape recorders which enables the oper
ator to find any position on the tape: JH-50 automation;
Plasma Display for consoles which replaces the conventional
VU. peak and DC meters; and the Autolock. a micro-
processor-based SMPTE EBU generator reader/synchro-
nizer for alt MCI tape machines enabling audio. video. and
film interface

Recently EMI. Ltd. the giant worldwide music company
based in London. entered into an agreement with MCI to at
tack the digital horizon. EMI will provide research and circuitry
while MCI will build and market under the MCI logo digital
mastering machines. Later, digital multi-tracks. editors and
consoles

Not long ago MCI had revenues of several
nullion dollars. In 1980 revenues should be well
over $20 milhon. Growth has been particularly
explosive In the last few years.

MCI can take credit for the proliferation and
the explosion of the world recording studio
market. Its affordable but professional “‘work
horse™ electronics enabled many studio entre
preneurs to get into business.

All this from a small hi fi retailing operation
begun some 25 years ago by G.C. "Jeep'” Har
ned and wife Joyce (whois secretary/treasurer
of MCI today and plays a key role in the firm.
Product names begin with her initials—JH) in

From the com-
plex wiring of
multi-track con-
soles (top) to the
details of engrav-
ing the buttons, all
is done under the
roof of MCI head-
quarters.

Ft. Lauderdale. Fla.? The story is Horatio Alger

"We opened as a hi fishop in 1955, Harned. president
of MCt. remembers. *‘the first dealer in the state of Florida
for such lines as Acoustic Research. KLH, Aitec-Lansing.
We even had a few JBLs back in those days. But we were
unsuccesstul as a retailer

"l was just a kid out of college with a civil engineering
degree In 1965. 10 years later, the company's net worth
was minus $10.000. My yearly income was probably less
than $3.000. And | left a job with an oil company in 1955
where | was making $12.000 as a doodlebugger.

“But | think those 10 years of starving to death were
very valuable as far as getting the savvy of operating and
surviving were concerned. Without that | don't think |
could have become a good businessman. | think a lot of
the systems that we have going in the company. like the
marketing set up and so on. came from those days of
learning.”

Always a hi fi enthusiast, Harned's Music Centers. Inc.,
enabled him to get more than marketing and operational
experience. It enabled him to play an active and learning
role in the then developing hi fi industry and its electron
Ics. It gave him an entree to the then also expanding world
of professional recording

Local studio entrepreneurs such as a Mack Emerman of

Criteria. would enhist his aid to improve the then existing
record electronics they were using.
‘That's really how it started.”” Harned says. "Other people
would hear about the console | may have worked on or tape
machine and would come around. In those days there wasn't
any advertising. just word of mouth. We were all going
through the learning process. That's when the industry was
being developed."

Harned began building custom recording consoles for dif
ferent people and thus MCI. as a professional audio firm. was
born.

At the beginning of the pro side. the firm made available
low-priced recording equipment

Says Harned: "'When we started we brought out a low price
line of multi-tracks and consoles. Multi-tracks for $16.500
and consoles for $18.000. So for $35.000 a guy could get into
business. The cost of both of those pieces of equipment was
just a hittle bit more than the multi-tracks Ampex and 3M were
selling in those days. That was around 1970.

“Up until that time.”" he continues, 'sales volume was so
low for pro audio firms that they worked on finder's fees and
that sort of thing. It wasn't practical to develop any kind of
sales organization. Our sales volume began to grow when we
brought out this stuff at these ridiculously low prices. Our
sales backlog went to 50 pieces overnight, which was three
times what the other two manufacturers. Ampex and 3M. sold
in the previous two years. It indicated to us that there was a
huge market out there that was largely untapped . . . in Des

(Continued on page MCI-5)
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Twenty-five years ago when Jeep Harmed
wandered into Mack Emerman’s struggling
Criteria Recording Studios in North Miami, neither
of them realized it was one of those funny

little quirks of fate, forever intriguing with endless
“what if” possibilites. What if Jeep hadn’t

chucked his hifi shop in high disgust, asking only
$50 for the entire inventory? What if

Mack hadn’t thwarted his father’s plans for him

to manufacture salt water taffy in Hialeah?

What if Jeep hadn’t noticed that Mack’s studio was
producing some pretty weird sounds from

some pretty sad equipment? And what if the two
of them had simply gone their separate ways?
Today, Criteria would not be one of the

world’s leading
independent recording tr we Grew up
studios and MCI

would not be one of Together L
37 wilET

the foremost ‘
F IO
C

manufacturers of
professional recording
equipment. It was

a relationship,

in those early days,
built on mutual trust.
It’s still the same
today. After all, Mack

and Jeep grew up B S0 102
tOgether. Jeep at six. | Mack at four.

@: recording
> B <studios
1755 Northeast 149 Street

Miami, Florida 33161
305-947-5611



Moines . . . in Springfield, lll. . . . in St. Louis . . . places that
never dreamed of having a professional recording studio.

“Scully almost did it with their 100s but they missed be-
cause they left out some basic ingredients like the third head
and a set of VU meters. | think we can take credit for the ex-
plosion of recording studios. It may have happened sooner or

later but we helped it happen.”

Did MClI realize at the time that it was developing into a
co-specialist with both tape recorders and mixing con-
soles?

“We felt.”” says Harned. “that there was a lot of
strength in having the two major pieces of capital equip
ment that a guy invested in a recording studio under

one manufacturer's control. And being able to hand

these to a dealer and let the dealer sell a turnkey job
for a recording studio with our equipment.
"If there was a problem between the tape machine
and the console, with either one or both, the owner
could go to one person. namely us, or our dealer.
For example. sometimes the interface between a
board from one manufacturer and a tape machine
from another gets into trouble.”

Adds Lutz Meyer, MCl vice president of mar-
keting: *'There's another factor. When you make
two major pieces of recording studio equip-:

ment. you can place certain functions where

Cat Stevens,
center, visits
the MCI console
checkout room
where Wally Wat-
kivs, left, and Jeep
Harned demon-
strate the advan-
tages of MCI's
Plasma Display me-
ters.

The Pasha Music House in Los Angeles dem-
onstrates a fully MCl-equipped studio, with
the JH528 console, JH110 and JH24 tape

machines.

MCl's customer |
service engineers |
work in-house as well
as being available for
installation and trouble
shooting anywhere in
the world.

they really belong and not try to assume or presume some-
body else will place it here or there.”

The co-development of multi-tracks and consoles has given
MCI a unqgiue vanguard position technology-wise in the evolu
tion of recording studios. Harned is not immodest when he
states, I think all our stuff has been noted for very clean
analog production. | think some 10 or 15 years ago | was
known to be able to wring as much out of a circuit as anybody
in the world. Our early tape machine. for example. had con
stant tape tension with unique circuitry. For the first time in
the industry you had a machine that you could play music at
the head of the tape and at the tails of the tape and the timing
was the same.”

MClI's contemporaries would attest to the contributions the
firm has made to the industry.

How did MCi evolve into the design and manufacture of
consoles?

Recalls Harned: "“We were establishing dealerships around
the U.S. in the early 1970s and we didn't have anyone in
Nashville. Dave Harrison. who now heads a very successful
console firm of his own, became our dealer there with a com-
pany called Studio Supply. Actually, before he became our
dealer for tape machines he suggested to me that MCI expand
its line with consoles. | said ‘why not?’

“Perhaps | shouldn’t have said that since we had our hands
full making tape machines. But Harrison had an idea for a
console and indicated he wanted to work out a royalty arrang
ment whereby he would design the console and we would
build and sell it. He had certain design ideas and | finally de-
cided to go ahead and build six boards and give it a try. He
handed me a set of drawings. It was very difficult building
those first boards but we sold the six we built

“After that there was a lot of thought given to design con-
cept and we re-did a lot of things. That's when the JH-416 be-
came a reality and we began building and shipping a couple a
week."”

One factor contributing to MCI developments has been an
organic interchange among the firm and end users.

Typical of that is the evolution of the AutolLocator. an *-op
tional accessory device for MCI tape machines that gives the
operator the ability to associate a numerical address to where
information is stored on the recording tape. It can accurately
locate any tape position in either forward or reverse direction.

"“We had our tape transport system finished around 1970."
says Harned. "'and we were demonstrating it to Mack Emer
man of Criteria Recording Studios. After we finished showing
him the Jogic system he said ‘that’s great . . . but if you guys
could only make this thing wind back to a certain point when
you're overdubbing.” Mack dropped that!

“Jim Strickland, my chief engineer at the time. and | looked
at each other and | asked him "Jim. can you do a thing that wil!

{Continued on page MCI-25)

THANKS W\ :

from Roje Telecomunicazioni S.p.A.

Milano—Via S. Anatalone 15 Roma—Via di Porta Pinciana 4
Phone—4154141 (02) Phone—480029, 465630 (06)

FOR THE BIG SUCCESS IN ITALY.

IN JUST ONE YEAR ROJE TELECOMUNICAZIONI
EQUIPPED THE FIRST FIVE AUTOMATED
STUDIOS IN ITALY WITH MCI CONSOLES

and thanks to:
QUATTRO 1 — CABUM — CAP — NEW

Photo taken at Quattro 1 Studio
(Via Nomentana 111 - 00137 Roma
Telephone 06/8275266-8278305)

RECORDING STUDIOS — STUDIO BARIGOZZI—
CINEMUSIC — CIRCLE — PHONOPRINT
for using MCI 500 and 600 consoles

equipped with JH 562-42 LM console
with automation, JH114-24 miltitracks
recorder and JH 110A-2 stereo recorders.

S-IOW

AINIWISILHIAQY

advogig '6.61 'L 438W31d43S
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An early shot of Jeep Hamed, testing
and helping to build some of the first con-
soles at MCH.

4«44’««4@
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These early hi fi
speakers bear the J.
Harned - designed
signature. Harned
began as Music Cen-
ters, Inc., 25 years
ago, concentrating
on the then-infant

(U ]

high fidelity indus-
try.

HiFiShop Evolves
Into World\mde Pro Of Pro Sound

In 1955. G.C. **Jeep ' Harned and wife Joyce. opened a
hi fi shop in Fort Lauderdale with $8.500 borrowed

money.
|t was three years before we took home our first
paycheck.” recalls Harned. **We struggled with Music
Centers, Inc.. for two years before moving to Sunrise

Nowadays, Harned usually spends
the first half of his day in his office
taking care of MCI administra-
tion, and the second half in and
around engineering, where he
is often inclined to get directly
involved.

Blvd. We even changed the name of our business to MCI. Inc..
simply enough in 1964. We were tired of getting calls from
people who wanted theatre tickets and guitar strings.”

While the retail business was slow. Harned. a graduate civil
engineer. was repairing stereo components.

He also picked up some work installing commercial sound
systems with clients like the Parker Playhouse. Pirate’s
Worlds and Fort Lauderdale International Airport. From time
to time he would work on sound systems in the neighboring
Caribbean.

Finally. after struggling with their retail outlet for a decade.
the Harneds. tired of starving and occasional store robberies,
put a sign in front of their operation and asked $50 for every-
thing, lock, stock and barrel.

“We just plain wanted out," says Harned. *We had been
knocking ourselves out for 10 years and had a net worth of
less than $1.000. We also had quite a number of debts. |
wrote to our creditors and told them they would just have to be
patient.”

A turning point came in 1959. Harned got together with
Mack Emerman. himself struggling in North Miam: to get a
fledgling recording studio business called Criteria off the
ground.

“You wouldn’'t believe some of the sounds coming out of
Mack's place then,  recalts Harned.

Today Criteria is one the largest. independent recording
studio operations in the world with sites on both the East and
West coasts. It is completely equipped with MCI recording
consoles and multi-track tape machines.

“The equipment Mack was recording on back then was not
at all in good shape, " states Harned. "'l spent endless hours
repairing, rebuilding and replacing equipment in Mack's stu-
dio. Heaven knows where we would both be if we hadn't found
each other then.”

The relationship with Emerman began the first of long
standing business and triendship links with the studio owners
around the worid—Harned believes the mutual trust between
MCI and studio operations has been a cornerstone of MCI
growth.

MCI was taking a new direction. Harned had been in the
service business and had taken advantage of his technical
knowledge to build consoles that -would last, operate ef-
ficiently and were easy to service when necessary.

“Down time, when equipment is
not working. is costly to studio own-

MCI’s current headquar-.

ters, which will be re-

tained for the sheet
Joyce and Jeep Harned metal and machine
anzi C.E. Gritfin, right, shops when the rest
executive vice presi- of MCI consolidates
dent, go over the in the new building in
floor plans of February of 1980.

MCIl's new
headquarters
building.

1.
, -
!
:
.

M

ers. You have to build products that
have very little down time. One way to
minimize it is to build products that
can be serviced quickly and ef-
ficiently when necessary.”” Harned
explains.

In 1964, Bob Richardson decided
to open a recording studio in Atlanta
called Master Sound Studios with
Harned designing and building the
custom console.

“Mack Emerman referred Harned
to me." says Richardson. **and spoke
so highly of him | never really consid-
ered letting anyone else do the work.
I trusted Jeep instinctively."

Harned built other small mixing
consoles for customers in Jackson.
Miss.

""We negotiated a $1.000 deal for
nearly two months.”” Harned recalls.
“The first couple of real hits to come
out of the deep South were mixed on
those boards.

“In the mid sixties,”" he continues,
“Atlantic Records approached me
and | built custom consoles for them as well. | even afforded
myself the luxury of a couple of assistants by that time.”

MCI was on its way.

|t was really a natural development,”” says Lutz Meyer. vice
president of marketing for MC| and a long time friend and as-
sociate of Harned.

““Jeep has the unique ability to see the essence of a prob-
lem and swiftly propose a viable solution. This quality is an in-
tegral part of MCI's success. It introduces a tremendous de- *
gree of the human element into the design and manufacture
of our products.”

With designs for custom consoles increasing. Harned aban-
doned his commercial sound enterprise and rented a 10,000
square-foot building on Flagler Drive. He began hiring em-
ployes.

Our philosophy has always been to manufacture consoles
and recorders of the highest calibre and make them available
to studio owners at a price they can afford, " explains Harned.

One industry observer states: *'If MCI| hadn't come along
with their line, many of today's studios just wouldn't be in
business. For $40.000-$50.000 you could go into the record-
ing business. That was unheard of. MCl came up with state-of-
the-art product at half the price of the competition's."”

MCI's domestic business began to grow rapidly and Harned
decided to tap another market.

“We went to the APRS show in London.” he recalls. *'‘Our

(Continued on page MC1-32)




EMI LIMITED .
International leaders in music,
electronics and leisure
are proud to be associated with

MCI, INC.,
world leaders in the manufacture
of professional recording equipment,

who manufacture digital
recording equipment based on
technology developed by

EMLI.

W The MCIJH-220
: ,}(/ Two-Channel Stereo Tape Recorder -

§ The first machine to be completed under
}j the EMI/MCI licensing agreement.

@»
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LOOK FORWARD
VEXT 25!
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MCI's Autolock system and
Autolocator. The Autoloca-
tor technically sophisticated
but conservatively priced,
was a coup in marketing
strategy.

John Shepherd, man-
ager, customer service.
All of MCI’s dealers
must attend their train-
ing school once a year.

Marketing Innovations

MCI has flowered into a $20 million plus a
year firm from as much as being a technology
innovator as a marketing innovator.

G.C. ""Jeep" Harned explains MCl's market:
ing philosophy: *MCl is more of an r&d and en-
gineering type of firm. We actually have no
sales effort from MCI but rather through our
dealers. And this has been copied by other pro
audio firms.

“"We put the burden on the local guy,” he
continues. ““to establish the contact. make the
sale, installation . . . usually it's a turnkey type
of thing. We put the burden on him for in-serv-
ice warranty and consequently we train those
guys. We require that they come in here and at-
tend school once a year. whenever there's
some new product that we have to worry about.

Harned and vice
president of mar-
keting, Lutz Meyer
go over galleys for
an issue of MCI’s
News and Views.

Mack Emerman, owner of
Criteria Studios, seated right,
shakes hands with Lutz
Meyer, finalizing an order for
MCI equipment. Bee Gees'
co-producer Karl Richardson
is seated at left.

eeds are not in our stan
personal designers.”

ITT Schadow Inc., 8081
inesota 55344. Phone: (G
69, TELEX: 29-0556

TT Schadow
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MINUTES

Equal Technological Breakthroughs

They are service people as well. That's one of the dealership
requirements, that they send people into our school which we
maintain in Fort Lauderdale.

*We can control the dealer network from here. Actually, it's
a kind of referee-ing that goes on."

Commenting on MCI's U.S. domestic dealer structure. Har-
ned says: “We will only appoint a limited amount of dealers
which have proven they are capable of being extraordinary.
And extraordinary in several areas. They must have the con-
nections and skills in the industry of being recognized as a se
rious and trustworthy partner.

And they must maintain that service requirement because
MCI has never given a warranty to anyone other than through
adealer. The labor portion of the warranty. which is not given
by all manufacturers, is given through the dealer and of
course the dealer is compensated for that at the moment of
the initial sale. Therefore, the incentive on his end is there to
serve the customer.

“Part of our philosophy. though,”" he continues. *‘is to dis
courage sales activity in an area where you cannot provide 24
to 48 hour service. It's not necessary to have the dealer
around the corner from the customer but you need a dealer.
as well as a manufacturer, who can back up and service prod
uct. | think that fact that our dealers are bringing in more or
ders than we can produce product for right now attests to the
solid nature of our dealer setup.”

Harned maintains that MClI's explosive growth over the last
few years has been an equation of marketing. products and
one other factor.

“l think,"” he observes. *‘that good business sense keeps
you there as well. If you make dumb decisions even though
you make a good product . . . and !I've seen it happen many
times . . . you hurt yourself and your products’ sales go down.
I think it's just the attention to detail in every aspect of this
business that has kept us successful.

“We also try to give the user what he wants and not build
something and say ‘this is what you want." | really resent
somebody telling me that they already know what | want."

One interesting example of Harned's marketing vision that
underscores the subtleties of the entire MCI operation is the
marketing of the AutoLocator, MCl's “optional accessory ™ for
its tape transport system that locates where information is
stored on a tape. {Continued on puge MCI-34)
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WYy and JEEP

you just keep getting better . . .

Congratulations,

on the First 25 Years.

And

Thank you for making us part of it!

Chet Hines
&
Stephen Shields

SOUTHWEST PROFESSIONAL AUDIO

308 W. Sixth Street
AUSTIN, TEXAS 78701
(512) 477-3706
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WORDS COULD NOT EXPRESS
WHAT IT MEANS TO BE
MCI’s FIRST DEALER

10NS

BYRON LEE
“Your Man In the Sun’”

ngratulat

FACTORY

(0

Professional Sound Equipment

Kingston, Jamaica, W.I.

A4

the bridge between
good music
and
good

records
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® MCl PROFESS!ONAL STUDIO EQUIPMENT) LTD AV
\M\‘ \‘\ MCI House 54-56 Stanhope Street,
London’NW173EX; England, Tel: 01-388 7867/8 Tx: 261116




Ihere are thousands of studio owners, engineers, producers
and musicians who send their

CONGRATULATIONS TO

“JERRY MILA

e your W\ \\\ distributor in Mid-America.
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MILAM AUDIO DUAL STUDIO DESIGN
Studio “A-2" Recording Connection, Cleveland, Ohio

b~

Here’s the new Face the Music" studio concept that the whole
industry is talking about. Call or write Jerry Milam for

some straight talk about studio design, construction and, of course,

WMW\\\\ professional recording equipment.

the entire line of WAL
. -y hek ko 1L AN AUDIO

1504 North 8th Street/Pekin, lllinois 61554/309-346-3161
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U.S. market, therefore the interest, inputs and ingenuity from
it need to be maintained.”

MCI is even eyeing China, which is finally emerging.

“*We have been looking at that market,”’ states Meyer, “‘for

E I rts aCh some time. It is obviously a very dominant third or fourth mar-
ket area in the world and it is by no means a market area
o ver orelsn which anyone should overlook.”

Meyer, who at one time spent four years living in South

cou ntrles America as a manufacturer’'s representative, is an expert
At the grand opening of New on that continent.

York’s MCl-equipped Soundmi- “South America,” he observes, **in many ways, isa land

MCI’s international business has mushroomed in the past xers Studio are Ham Brosious, of controversies. You will find an absolutely ridiculous
several(years and extends now into more than 30 countries right, president of Audio Tech- studio. | remember one in particular during the mid-six-
worldwide. ] niques and Harry Hirsch, ties which | found in Panama, where an engineer modi-

MCI dealers abroad are located in Canada (Vancouver, On- Soundmixers president. fiad a certain Revox tape machine with a very funny

tario, Toronto, and Quebec, St. Laurent); Mexico; the West In-
dies and Caribbean; South and Central America (Buenas
Aires, Sao Paulo, Bogota, and Lima); Europe (Dilbeek, Bel-
gium; London; Paris; Hamburg; Endhover, Holland; Milano,
Italy; Barcelona, Spain; and Goteborg, Sweden; Johannes-
burg, South Africa; Victoria and South Melbourne, Australia;
Wellington, New Zealand; and in Asia (Tokyo, Seoul, Korea;
Kuala Lumpur, Malaysia; Manadaluyong, Philippines; and
Taipei, Taiwan).

“While our international business has surged,” observes
Lutz Meyer, MCI vice president of marketing, ‘it would be
dangerous to neglect the U.S. market because everyone
knows that market has the number one potential and that po-
tential is at least equal to more than one-half.
A few years ago MCl's business was some-
thing like 19% export and the balance domes-
tic. ffhen in the following three years it js
changed into a ratio between 40% to 45% ex- [&
port and 55% to 60% domestic."

Meyer terms that a healthy ratio.

“It's a sensible ratio also," he says. “The
domestic market needs to dominate and MCl
will never forget the importance of the do-
mestic market. It may sound arrogant but it's
a clean-cut, absolute fact that the technology
improvements in the world have originated in §
the U.S. Los Angeles and New York have been
super strongholds for ingenuity, for various
reasons, and that applies to our industries.

“‘Los Angeles is the world's capital for mov-
ies and music and that spins off a lot of newer

console and ended up getting a world hit. If you had
seen that studio you might have said ‘what an inter-
esting hallway.’
“That's one side of South America. Then you'll
find super facilities the likes of which you won’t find
in some areasin the U.S.,
super-complex facilities
of unbelieveable magni-
tude. And you’'ll find
those facilities in places
like Venezuela, Colombia,
Peru, Chile and definitely
(Continued on page
MCI-38)

Gus Dudgeon’s Moon-
light Studio, under con-
struction 25 miles from
London.

The reach of MCI equlpment in the U.S., MCI| equipment can

technology. New York has always had great and tremendous is truly international. Fritz be found nationwide, at, for ex-
potential in the commerical field and a lot of spinoffs come Ehrentraut's Ibiza Sound ample, the Muscle Shoals
from there. Those markets say ‘you better listen and be Studios on the Spanish island Sound Studios. Picture are
aware.’ You better be a part of it. in the Meditrranean is MCI- owners (and ‘‘rhythm sec-

*As far as domestic versus foreign sales go, | would like to equipped. tion”) from left, David Hood,

be able to achieve an increase in both areas in an equal level

z Roger Hawkins, Jimmy
but maintain the balance between them. MCI came from the

Johnson and Barry Beckett.

m APHONE (PTY.) LTD. N , ]
.0. Box 4637_,§’o’hamsburg "2000,"REPUBLIC OF sou FRICA " W 5 sigma sound studios
Tel=37 1454, Tix: 960-8:2 . e,
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ATULATI

ON 25 YEARS OF GROWTH

NS

W

NED

AND JEEP HAR

FROM RECORDING STUDIO EQUIPMENT COMPANY
AND THE WHOLE H.ORIDA RECORDING COMMUNITY.

\__

TK Productions Studio B
Pat Appleson Studios
Cajaput Sound Recorders
Climax Recording Studio
Sunshine Sound Enterprises
Criteria Recording Studios
Sunshine Sound Enterprises
Miami Sound Studios
Quadradial Cinema Corp.
Coconuts Recording Studio
Tel Star Recording Studio
Trilad Recording Studio
Bayshore Recording Studio
TK Productions Studio A
Terrytunes Inc.

Studio Center Sound Recording
University of Miami

Artisan Mobile Recorders
Compass Point Recording Studios
Elite Recording Studio

Sea Bird Recording Studio
International Sound Studios
Aurasound Studios

Bee Jay Recording Studios

Recording Studio Equipment Company
18917 N. E. S5th Avenue

North Miami Beach, Florida 33179
Phone (305) 945-9774
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“BORN TO BE ALIVE”

BY PATRICK HERNANDEZ

WE RECORDED IT AND MIXED IT DOWN ON
MCI EQUIPMENT

DEAR JEEP AND DEAR LUTZ, MANY THANKS
FOR YOUR PERMANENT SUPPORT.

MARC ARYAN

I% KATY RECORDING STUDIO

7, CHEMIN DU MOULIN

1328 OHAIN - BRUSSELS
KATY RECORDNG STUDIO PHONE: BRUSSELS 633-13-55




Record Plant

Aura Recording

Bobby Columby

S.UN.Y. Purchase

WVIP

P&P Studio

Plaza Sound

Associated Press Radio
Henry Grossman Associates
WPEN

H&IL Records

NBC-TV

Capital Magnetics

Latin Sound
Trackmaster Audio
Comsat Labs

CBS Technology Center
WPRI

New Future Film

Albany Medical College WAMC
CBS (N.J))

WJRT

Michigan State University
BTX Corp.

CCA Electronics Corp.
Sleeping Giant

Scott Dextor Productions
Passport Records
WCAU—Radio
WDdJZ—Radio

Vermont Public Radio
Berklee College of Music
AV Organization

Arista Records

West Rock

Allison Audio

American University WAMU
Marjon Recording
WNWS

WHN Radio

WLLH

Caedmon Records

WIS Radio

Eddie Offord

Recorded Publications
Yale University
Trackworks

Nexus Productions
Leonard Radio

Brown University

Flite III

Imagination Studio

Red Gate Farm

Chelsea Sound
Springfield Sound

Sigma Sound
Bedford-Stuyvesant
Regent Sound

American Star Recording
Fanta Sound

Audiotechniques
joins its
MCI customers
in saluting

ML

on 25 great years!

Earth Audio

Connecticut Recording

Fox Studios

Peer Southern Organization
Belt Sound

Bell Sound Studios

Variety Sound

Sigma Audio

Don Elliot Productions
Watt Works

Mr. T. Green

KK Studios

Robin Miller Film Maker
Future Gold

Lebanon Valley College
Fleetwood Recording

L. Mericka

Jay Rose Sound

Kopmar Electronic Music Studio
Multitrack

J&M Studios

Blind Faith Recording Co. Inc.
Echo Sound Corporation
Dimension Sound

King Henry Productions
Electronica Fernandez
Rainbow Eye

VIM Incorporated

Silver Steed

Fanshawe College

Houghton Mifflin Co. Film Unit
Artcraft Recording

Rudy Van Gelder
McCurdy Radio

National Public Radio
WMZQ Radio

WRVA Radio

WEZN Radio

Counterpoint Studios
Revelation

Ace Frehley

PAC 3 Recording

Eastside Sound

Action Radio & Electronics
Audio Workshop
Roadshow Records

Radio Free Europe
Celestial Sounds

Lightning Electric
Fist-O-Funk

Secret Sound

Quad 5

CBS-TV

Northlake Sound

Dr. Sound

Golden Baobob

Specialty Records

Palacio Belles Artes

KH Records

American Foundation for the Blind

Big Apple

Vantone Studios
RCA Records
S.U.NY. Fredonia
Delite Records
Generation Sound
Vanguard Records
University of Massachusetts
Howard Schwartz Recording
Soundmixers
Lemonfair

Sound Heights
Minot Sound
Orphan Sound
Alpha Audio

Yes

Sound Ideas

Media Sound
Electric Lady
Atlantic Records
Ochoa Recording
House of Music
A&R Recording
CBS Records
Hijooriti

Hit Factory

FEDCO

Arrest Records
Cathedral Sound
Viscount Records
Blank Tapes
Generation Sound
Bell Sound

Record Specialists
La Tierra Sound
Century III

Music Designers
[.ongview Farm
Celebration Recording
Northern Recording
Nationa! Recording
Renaissance Church
Lang Electronics
White Flame

House of Music
Nola Sound

Sharc Productions
Dale Ashby & Father
Jeree Records
Sound Palace
Cathedral Sound
Audiotechniques Rentals
Virtue Recording
Ransteele

Omega

Harry Belafonte
Dan Hartman

Latin Percussion
PCI Recording

NBC Radio

\
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Casilla224¢  Apartado 798
Lima-Peru  Guatemala C.A.

CONGRATULATIONS

AGFA-GEVAERT, INC.
275 North Street

MCI

Atlantic Records
congratulates and salutes

on their 25th anniversary;




news from

Dee e
¢ thank Yyou fon the many innovationd yow

and MCL have brought to the 2ecording
industry. You've made the impossible
practical with gueatl neu featured, imaginative
packaging and exceblext vatue.
Qg one of your oldest: aealers, we appreciate
evm_ytﬁz'@ aboul you.
do one aé z‘/aeéz‘ut‘,uomd % MCI £3aipmenz",
Jound 80 ,@com’z‘ ng Jtudios thank You jm/
*maézry ou? fob Eadigt.
Yool Luck for ths futurs!
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SOUND 80 RECORDING STUDIOS
SOUND 80 SYSTEMS DIVISION
2709 East 25th Street

Minneapaolis, MN 55406
Phone (612) 721-6344 B
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rlors MCI manufactures its

own transport motors
(right), one at a time.

Test equipment and tape
transport (below) are the
tools being used by MCl engi-
neer Reuei Ely to check out a
proposed circuit change.

ADVERTISEMENT

The purchasing depart-
ment (right) looks over
computer reports.

A component is checked
after wave soldering |
(right). MCl's wave sol-
dering machine is an in-
line system which waxes
and clips leads of compo-
nents and wave solders
the boards.

The stepped EQ switches
for the JH-500 console
(left) require skilled hand-
work.

SEPTEMBER 1, 1979, BILLBOARD

However, hand soldering (right) still
plays an important role, side by side
with progressive production tech-
niques.

Aspects of the production floor
(above)—stuffing components in

i small pc boards.
The sheet metal shop includes such
heavy equipment as this Cincinnati
press brake machine.

Engineering conferences are frequently
held to discuss user input, new advances
in technology, ideas and sometimes even
design problems.
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Mechanical - assembly P

{right), where mechanical S

—  parts are tested and as-
: sembled into transports,
and -sent on to the tape

machine checkout for
electronics and final test.

6L-1ION

Craftsman Doug Schaad
works on the oak ends for
consoles.

““ Precision services (left) is re-

| sponsible for quality control
} of many items, including the
motors which they make.

- 4

Technicians in the JH-16 fi- r '’ g

nal test area (below) work on
a 24-track recorder.

Special equipment
(right) has been de-
signed by MCI to test
modules before they
are put into a main.
frame.
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aging (above) to insure the
safest possible journey for its
equipment. o

(e o e o

Numerically controlled Strip-
pit {(above) punches sheet
metal at a rate of over 200
holes per minute.

Considering the miles of A vital link (above)
wires in consoles and record- is the data process-
ers (above), the cabling and ing department.
harnessing areas are very im-

portant.

L

A portion of MCIl's
technical training
schools (above) in-
cludes hands-on ses-
sions fixing equipment
the teachers have
**doctored’’ for testing

purposes.

i |
‘e, a tape deck
g built upin the
Fhanical assem-
yarea.

..
A student (above) in MCI’s
technical training school asks
questions in the production
area as well as in the class-
room.
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We won't promise the world,
_but we will deliver what we promise!

a Audio delivers a guaranteed acoustic design based on principles proven and refined in 226
worldwide. More than just acoustics, we deliver all the elements required for today’s technology —
ite analysis — through acoustic, geometric and isolation design, to include turnkey completion.

o coincidence that our clients are among the most successful and skilled professionals in their fields.

CBS/SONY — Shinanomachi, Tokyo (12 studios)

VIDTRONICS — Los Angeles (Video Sweetening Room)

FANTASY RECORDS — Berkeley (2 studios)

MR. “D’s,” KENDUN RECORDERS — Burbank

SOUNDMIXERS — New York City (Redesign and Rebuild)

RECORD PLANT — Los Angeles (studio C)

SOUNDS INTERCHANGE — Toronto

STUDIO SIX — Montreal .

ARMSTRONG AUDIO/VIDEO — Melbourne

MANGO STUDIOS — Sydney

CINEMA AUDIO — Manila

JEM RECORDS — Manila

PIERCE ARROW STUDIOS — Chicago

KITTY RECORDS — Tokyo (2 studios)

MASTER SOUND — Atlanta

CBS/SONY — Roppongi, Tokyo (2 studios)

ALFA RECORDS — Tokyo

BIAS RECORDING — Virginia (3 studios)

SOUND PALACE — New York City

RECORD PLANT — Los Angeles (Remote Truck)
"~ FANTASY RECORDS — Berkeley (studio B)

. . . Plus another 191 rooms by our exclusive
designer, Tom Hidley. The London Palladium, Virgin Records
Cabaret-Disco, and hundreds of studios . .. Your project
should have our acoustic guarantee.

) Sierra 721 South Glenwood Place

Burbank, California 91506

[ ]
Audio @8
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MCI has come a long way from the early multi-track tape
recorders and mixing consoles it began developing in the late
1960s and early 1970s.

At the vanguard now of its product lineup is the JH-32,
a three speed, three-inch 32-track machine and JH-600 Series
of low cost automated consoles. Soon . . . digital.

A recap of the current product line includes:

Recording/Remixing Consoles
JH-500C Series: What MCI claims is the first automation-
ready, in-line production console. Available in four frame sizes
and six layout versions equipped with either VU or Plasma Dis-
play meter panels. The new JH-556C model is designed for
use with synchronized multi-track recorders.

JH-50 Automation: Optional automation system for the JH-
500C Series which can be installed before shipment or in the
studio. Can be incorporated or retrofitted to most audio con-
soles.

JH-600 Series: What is claimed to be the industry’s first
fully automated production console. JH-50 Automation is
standard. Low cost and wide range of broadcast options for
industry application are highlights of this in-line console,
available in two frame sizes.

Tape Recorders
JH-16 Series; One or two-inch master tape recorders avail-
able in configurations of 8-, 16- and 24-tracks with quick
change heads for fast one-inch or two-inch conversion. Trans-
port can accept up to 14-inch reels. Recorder designed for use
with the AutoLocator Ill.

AutoLocator llI: System control center for MC!'s multi-track
recorders. Features 10 memory locations and tape velocity in-
dicator which simultaneously displays inches per second and
pitch shift in Y4 semitone increments.

JH-32 Series: What MCI claims is the industry’s first three-
inch, three speed 32-track master recorder. Includes new
recording speed of 20 i.p.s. and AutoLocator V.

JH-110 Series: Ya-inch and Y2-inch, three speed recorders.
Mono to 4-track models, with RTZ Ili return to zero available.

RTZ I: Return To Zero is a microprocessor based function
for the JH-110 Series transport with four additional memo-
ries. A special version called the RTZ 111/M, featuring 20 addi-

32-Track and Automation
Lead Off Product Line-Up

tional memory locations, is standard on the JH-110 master-
ing machine.

JH-110A-8: Includes eight channels of electronics with the
transport using one-inch tape at standard speeds of 7.5, 15
and 30 i.p.s. only. RTZ Il is standard. Easily converted to 4-
track, Yz-inch.

JH-110BC: Two speed transport including basic features of
the JH-110 Series, but includes specially designed broadcast
electronics to provide additional features for broadcast indus-
try such as monitor amplifier with loudspeaker, headphone
jack, volume control and left-right channel select. RTZ Il is
standard.

JH-110M: First logically designed disk-mastering recorder
having the transport microprocessor control lathe functions.
The microprocessor based RTZ 111/M is standard.

AutoLock: A SMPTE/EBU Generator/Reader/Synchro-
nizer: Designed to allow user to interface any MC) tape ma-
chine to any code source, including video recorders, film cam-
eras and other audio tape recorders. MCI AutolLock is
microprocessor based and contains 10 *‘display’’ memory lo-
cations.

Digital electronics will be developed as a result of MCl and
EMI, Ltd. entering into a licensing agreement under which
MCI will manufacture digital tape recording equipment, based
on technology developed by EMI.

A prototype of the first machine to be developed under the
agreement—the MCI JH-220—two channel stereo tape
recorder was displayed recently at the Assn. of Professional
Recording Studios Exhibition (APRS) in London.

According the G.C. ‘‘Jeep’ Harned, production models of
the JH-220 will be available by 1980. The first of these will go
into EMI recording studios and be immediately available to
artists using those studios.

Future joint projects under the licensing agreement will in-
clude future development of an editing system as well as
multi-channel digital tape recorders.

Development work on both these projects is nearing com-
pletion at EMI's central research laboratories at Haqes in Mid-
dlesex, England, and prototypes of both will be completed by
MCI by the end of the 1979 with production slated for 1980.

EMI's central research laboratories, according to EMI, have

developed a digital recording system which makes the EMI/
MCI machines competitive with any system in the world.

“In fact,”” comments Bhaskar Menon, chairman and chief
executive officer of EMI Music Worldwide Operations, ‘“‘we
have no doubt that the EMI/MCI system is the very best in the
world.

“Our central research laboratory has been involved in digi-
tal technology research for as long as anybody in the world,
but in addition to having achieved a tremendous level of tech-
nical excellence we have also researched the requirements of
our industry.

“We are confident that the technology that the EMI/MCI
venture will offer the music industry will dovetail very precisely
with their requirements. Ours has the unique advantage of
being an affiliation between the equipment manufacturer,
MCI, and an equipment user, EMI. Clearly, this fact alone
gives us a head start in what is becoming a very hotly con-
tested technological race.”

According to Harned, *l think that the cooperation between
the two companies has been very fruitful to both parties, in
particular because of the way it has brought American tech-
nology and British ingenuity together.

“Ours is a partnership that is well equipped to give the mu-
sic industry the very best in recording equipment.”

For the most part MCl is vertically integrated and exercises
a very tight quality control system on all its manufacturing.

““We have incoming material control,”” says Meyer, ‘‘and in-
termediate, sub-assembly control. There are visual checks,
mechanical and electronic checks. Consoles are subjected to
vibration and shock. Each console, for example, sits on a me-
chanical type of vibrator system and is shaken for at least
eight hours.”

“Tape machines,” adds Harned, ‘‘receive grueling quality
control inspection as well. Our philosophy is to get the prob-
lem solved before it leaves the factory. Basically we can
achieve any electronic function the console or tape machine
might come up against and cycle and recycle the machines
through them.”

Typically an MCI console has 180 hours “‘on time'" before
leaving MCI, 60 hours of which are under thermal blankets.

WE WISH MCI
CONTINUED SUCCESS
AND WE HOPE

FOR A LASTING

AND PLEASANT
BUSINESS
RELATIONSHIP

WOELKE-STRASSE 2-3
8068 SCHWEITENKIRCHEN
({08444 /1394 - ]55547
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Some people
come to Miami
for sunshine,

but you
should come
fm;\ Coconuts!?

Florida's Newest
MCI Studio

Congratulations
Jeep Harned and MCI
on your
Twenty Fifth Anniversary
from

Shirley P. Kaye
and Coconuts

Coconuts

® (.4
3 recording co. inc.
1830 Northeast 153rd Street
North Miami Beach, Florida 33162
Phone: (305) 940-4656




Designers, builders, and suppliers
for the finest studios
in the world!

Audio Consultanty, Inc.

Call us for all your professional audio needs m“
Nashville

615-256-6900 Professional Recording
TELEX: 554494 ) Equipment
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Congratulations W&\ on your Silver
Anniversary from your newest member
and Western Canada’s first Wt dealer

‘§I Z

Staff Pro Audio Division

“It’s great to be a part of MCI and share in their phenomenal growth and
success’’ says Henry Von Tiesenhausen, President of Commercial
Electronics Ltd.

<19 Gommercial Electronics Ltd

Established 1957

Professional Audio - Service - Systems Design and Engineering
Audio Visual Hi Fi Stereo

1335 Burrard St., Vancouver, B.C.

Canada, V6Z 177
Phone (604) 669-5§25 Telex 04-_544’_70

Congratulations
On Your
25th
ANNIVERSARY

Here’s To The Next
Twenty-five

Richard Vetter
Lou Vetter
Bob Blank

BLANK
QM INC.

Recording Studios
37 West 20th St.
New York, N.Y. 10011
(212) 255-5313

phono graph 1877 magnetofoon 1935

THE PAST HAS GROWN TO THE PRESENT . . .
WE WISH YOU A GOOD FUTURE

DUTCH AGENT
P. BOLLEN B.V.

Hastelweg 6
Eindhoven - Holland

W\ 25 YEARS

32 track recorder 1978

(== -
oo S

BELGIUM AGENT

TRANS EUROPEAN MUSIC

Koeivijverstraat 105
1710 - Dilbeek - Belgium




MCI At 25:

® Continued from page MCI-5

count forward and count back? He
said he could and we came up with
the AutolLocator. We should have
patented the damn thing right
there and then. | remember that we
took this tape machine and Auto-
Locator to the Los Angeles AES in
1971 and demonstrated it. Both
Ampex and 3M introduced similar-
type ‘search to cue’' systems but it
gave us a good feeling to have
something there that was quite a
bit more sophisticated.”

While MCI was not the first con-
sole maker with ‘rautomation’ it
did help pioneer the concept. Its
JH-50 console automation gave the
recording engineer the same ad-
vantages that multi-track tech-
nigues have given musicians and
producers for several years. The
ability to punch-in and pre-mix on a
24-track tape gives the musician
the opportunity to "'get it right.”
Before the automated console, the
mixing process had been limited to
how many hands can be put on the
console to unlimited use of a Ya-inch
splicing block.

Both the AutolLocator as well as
its automation systems continue to
go through generations of upgrad-
ing and improvements.

A recent new product is the MCI
AutolLock, an SMPTE/EBU reader/
generator/synchronizer, which is
designed to work off any SMPTE/
EBU code source. It locks numer-
ous combinations of audio/audio,
video/audio and film/audio tape
machines together.

Harned was also at the forefront
of 24-track technology in the late
1960s.

Remembers Harned: "It was at
TTG Recording Studios in Los An-
geles. Tom Hidley and | put it to-
gether. Actually, it was Hidley's sug-
gestion. Everyone at the time was
building 16 tracks. He was working
as an engineer and part owner of
TTG. He called me one night won-
dering if 24-tracks could be built. |
said ‘certainly, as long as the heads
could be built." | said the system is
expandable to any-number of chan-
nels. So he said he would send me a
purchase order for a 24-track ma-
chine. We built it and it worked. It
was clumsy, slow and not as sophis-
ticated as those of today but it
worked."”

Now MCI is pioneering another
step in analog recording with its JH-
32, a three-inch, 32-track machine
that also features a tape speed of
20 i.p.s. Two other manufacturers,
3M with its digital 32-track and
Telefunken with its analog 32-
track, two-inch machine, have that
format available. Interestingly,
though, the MCI unit is in the
$57,000 range. The 3M unit is
$150,000 while Telefunken's is
$70.000.

“You have to build what the users
want,” explains Harned. "I'm very
much aware of that. | don't think
we are in a position to build some-
thing and ram it down their throats.
That three-inch, 32-track machine
is a thing that has been asked upon
us and is something | wasn't that
anxious to do because of the
enormous cost. The investment
we've got in it right now is
enormous. But at the time. a few
years ago, everyone wanted it. The
need for the three-inch is starting to
kind of evaporate now because of
the double-tracking thing . . . lock-
ing up two 24-tracks."”

Harned agrees that with the ex-
panding technology, studio entre-
preneurs as well as the industry are
at a crossroads.

“'These are hard and trying
times,”" says Harned. **‘And we are
part of an emotional, creative and
maybe erratic world, which we have
to realize. Digital, inevitably, is in
the future. We have to realize too

that we will probably have a long pe-
riod of dual systems. There will still
be a lot of analog. And a lot de-
pends on manufacturers ... how
far a company is willing to go and
realize.”

Seeking to get more user input,
MCI recently hosted a workshop in
Fort Lauderdale with various studio
owners and their chief technical
people for the exchange of ideas.

"The company is very open to lis-

tening,” explains Meyer. A hard
thing to overcome is the all or noth-
ing syndrome. MCl, to some extent,
is in a very dangerous position of
having gained a large acceptance.
At the same time, however, you
have to listen to the people who are
using your products. Console and
tape recorder makers are not in the
studio every day. And recording stu-
dio engineers and mixers are not
manufacturing equipment. Even

though we might be a leading firm
in technological developments, it
doesn’t mean we don't have short-
comings.”

Now MCI is the vanguard of digi-
tal recording.

Explains Harned: "'EMI used to
build reccrding studio equipment
and still has an audio development
team in England. About seven years
ago they decided to get into the de-
velopment of digital recording. That

was at about the same time the
BBC hooked up with 3M for the
joint development of the 3M sys-
tem. EMI has been working on digi-
tal recording since, | believe, as
early as 1972 and canned it for a
few years since the hardware
wasn't available. They cranked up
again in 1975 and it's slowly
evolved over the last few years as
something very sophisticated. EMI

(Continued on page MCI-29)

THANKS HOLLYWOOD

(Nashville, New York and San Francisco)
For HanginginThere Until SEAT TLE Was Ready to Happen
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Professional Audio
Equipment & Services

Exclusive MCI Representatives in the Pacific Northwest

11057 8th Avenue NE . Seattle, Washington 98125. (206) 367-6800
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Joyce S. Harned:
secretary/treasurer
and ‘‘moral sup-
port” of MCI since
its inception.

MCI-26

Lutz H. Meyer: vice

president, market- I - m l
ne. ndividuals

Carla Kachigian:
secretary to Jeep
Harned and the first
office assistant MCI
employed almost 10
years ago.

C.E. Griffin: execu-
tive vice president.

Thomas Hay: vice presi-
dent, engineering.

ADVERTISEMENT

Chuck Waiters:
corporate  ad-
ministration, in
front of the

new progres-
sive assembly
area, a tech-
nique he in-
troduced at
MCI.

Paul Ulliman: di-
rector of admin-
istration and fi-
nance.

G.C. ‘*Jeep”’
Harned: founder,
owner and presi-
dent of MCl, Inc.

KBK / EARTH CITY
SOUND STUDIO
ENJOYS TOP QUALITY
RECORDING WITH
MCI 24 TRACK
AUTOMATION

bt gl

New recording complex in

St. Louis, Missouri — designed by
John Staryk, New York City —
built by Rudi Breuer, Los Angeles.
Studio A has room for 60
musicians including an isolation
booth and a drum booth,

congratulations AR ki

~ ~ Sasaki Bldg.. 18-9. R 3-chome, M -ku. Tokyo 106, J
!.,N: CONTINENTAL FAR E,AST INC piiie;-m;% 583-84;1pp°nngeI:x°.T§-24|9n§t° bR aean \

souno stuoios

4288 RIVERLINE DRIVE

kBk / earth city
(314) 291 - 4840




We are proud to bring
MCI’s state-of-the-art
technology to enhance the

rich traditional music of
Argentina as well as its
modern sounds.

PLATTEN S.R.L.

Buenos Aires, Argentina
Tucuman 340-3.°-11-1049 / 31-7286

a&f& INDICACIONES
3 TELEGRAMA | ™™
g_ﬂ/ DIRECC!ON GENERAL DE CORREOS /{

Y TELECOMUNICACION /

PIAMES G INGLETON PRODUCTIONS — BARCELONA  TFNO. 2283800

INDICACIONES . DESTINATARIO Y SENAS

\“\‘ \\\ PROFESSIONAL
RECORDING EQUIPMENT
4007 N.E. 6th AVENUE FORT LAUDERDALE, FLORIDA 33334 US.A.

J

g 7 Moauess

— (305) 566-2853/TLX 51-4362 MCI-FTL

TEXTO

FELICIDADES
ESTAMOS ORGULLOSOS DE FORMAR PARTE DE LA FAMILIA MCI STOP

YA QUE HAS CUMPLIDO 25 ANOS ESPERAMOS EL ANIVERSARIO DE ORO,
PLATINO Y ..... NO STOP
SALUDOS

SINGLETON PRODUCTIONS

Via Augusta, 59, Desp. 805 - Edif. Mercurio - BARCELONA-6
Tels. 228 38 00 - 228 76 02 - Telex: 54015-E

INGENIERIA PARA EL SONIDO PROFESIONAL

There are now over twice as
many MCI automated consoles in
Australia than all other
automated systems combined.

We did it together!

¢+ 03-61-3801

Thank you, MCI, for always being what you are . . . the best!

KLARION

ENTERPRISES PTY LTD
63 Kingsway, S. Melbourne, Vic. 3205

advosgig ‘6461 ‘| H3GW31d3S
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from

Canada

Congratulations

MCI

on your 25th anniversary

and

Thank You
for leading the field

Aldon Studio 4
Amber Productions
Captain Audio
CBS Records
Grant Avenue Studio
Inception Sound
Kensington Sound
Mad McGee
Manta Sound
Marc Productions
Marigold Productions
Maxim Canada
Merley Brothers
Public Service Comm.
RCA Studios
Ronnie Hawkins
Royal Ontario Museum
Sheridan College
The Grange
The Waxworks
Thunder Sound
Video & Recording Systems
Wayne Finulan
Zaza Productions

AV

TELE-TECH ELECTRONICS LTD

15 McCULLOCH AVE., REXDALE, ONT. M3W 4MS

MCI

AL.OHA E HOOMAIKAI TO

(Congrats!)

Representing MCI in Hawaii &
the South Pacific

AND IT AIN'T THE COCONUT WIRELESS NO MORE!

679 Auahi St. Honolulu, Hawaii 96813
PHONE. (808) 5216791 TELEX 7430-148

Best wishes to our friends at MCI for continuing
success. You are one of the true pioneers in the
audio industry. We are proud to represent you in

Malaysia.

DAGANG TEKNIK SDN. BHD.

No. 44A, Persiaran Ampang Off 4th Mile, Jalan Ampang
Tel: 462629/469649, Telex: HOE MA 30370

Kuala Lumpur, Malaysia

Making tracks to the Eighties

and beyond

Congratulations Jeep and Joyce

Harry




MCI At 25:

® Continued from page MCI-25

called me about a year ago and asked whether or not we would
be interested in discussing a partnership arrangement on the
development of the digital tape recorder. | said ‘sure.’

“We flew over to London and heard a demonstration of
what they were working on and | was quite impressed. | didn't
hear any great improvements between good analog and digi-
tal but | could see the possibilities. Later we met with EMI's
attorneys and drew up an agreement. There were 14 of them
negotiating with myself and my wife Joyce. These were record
company attorneys, the toughest. We came gut of there limp
but we got what we wanted . . . a royalty agreement and the
percentages that we can live with. We will manufacture the
product here in Fort Lauderdale and manufacture it and dis-
tribute it with the MCI logo worldwide.

“I'm impressed with what EMI has done. We've done devel-
opmental work here with the transport, a set of heads, the
read and write electronics and quarter-inch tape. They are in-
volved in developing the digital circuitry. We'll build the cir-
cuitry and package the whole thing.'

EMI will be among MC!’s first customers, putting the initial
mastering machines into their various operations around the
world.

Digital is still a little “‘foggy"" as far as the overall industry is
concerned, Harned points out. **The only thing that digital
can give you right now,’” Harned explains, *‘is the right and
the ability to do multiple copies without deterioration. And the
major record companies like EMI, Decca and CBS that do
mastering all over the world will benefit. Tapes made in
Vienna or London can be shipped to India or Nigeria for mas-
tering without quality loss. They will be able to master a record
anywhere and not have EQ intrude into the mastering proc-
ess. Right now you can buy the same LP in two different coun-
tries and notice incredible quality difference.”

Towards the future: “*Apart from digital you are going to see
more of an evolution to the twin 24-track. | think we will see a
deeper marriage of analog and digital. That is, digital control
circuits controlling the analog for the next generation of con-
soles and tape machines,” says Harned.

“*We're married to the profession of recording. | would an-
ticipate our expanding our equipment with more broadcast
applications. We have a little tape machine that's very accept-
able to broadcasters. We're making good inroads into the Eu-
ropean broadcast market and that's quite an achievement
since it has always been Studer and Telefunken over there.
Another thing that's happening is the advent of AM stereo. All
those stations will have to have stereo machines. That's an ex-
ploding market right there.”

Congram ations
MY

on your

5th
ANnniversary

from

m HALL* MARK

ELECTRONICS CORP.
Ft. Lauderdale, Florida

component specialists for leading manufacturers

audio industries corporation

I

1419 NORTH LA BREA AVE. ¢ HOLLYWOOD, CALIFORNIA 90028
(213) 851-4111 » TELEX 67-7363

62-IOW

AN3IW3ISILHIAAY
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Console checkout
manager Wally
Watkivs, at right.

—— Mechanical engineers Van Merkel and
I“dl'lduals c t Ralph Gartner confer. Al Schuetz, manager of man-
on s e ufacturing engineering

; checks boards as they go

down the line of the in-line

wave soldering system.

ADVERTISEMENT

Frank Poeleart,
above, machine
shop manager.
The machine
shop includes
programmable
lathes as well
as precision ma-
chinists to pro-
duce the high
tolerance parts
required for
recorders.

Chuck Magors, pre-
cision  services
manager, watches
the motor winding
operation.

George Kuchams, manager
tape machine checkout, ex-
plains changes due to new
transformerless electronics
to JH-110 final test tech-
nicians.

Mike Starcevic,
mechanical as-
sembly man-
ager, behind a
row of decks
ready to go to
the tape ma-
chine checkout
area.

n Production manager E \

tarry Lamoray, center, Connie  Gancitano,
engineering - services standing, in the cable
manager, discusses a pos- and wire area. Cables
sible new design with proj- are sometimes made
ect engineers Ted: Staros over 50 feet long.

and Mike Biffignani.
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You’ve b
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And All Of

mixing it up I e |
for 25 years. Our BESTVZVE::‘S OnYour

Don’t stop now. | Gakdaiasid

We are honored to be part of
your continuing growth . . .
and look forward to the
celebration of the next 25
years ! !

SUCCESS

NOW AND ALWAYS

Best Wishes.

Magnetic A/V Products Division/3M

ies o
"®Riin T

e xS IPLOMAT ELECTRONICS INC. (FLA):

" 6890 N. W. 20th AVENUE, FT. LAUDERDALE, FLORIDA 33309
(305) 971-7160 MIAMI 944-0690 W. PALM 734-6169




Coupiilitin

LB

JEEP

on your

25th
Anniversary

MCI demands
component
reliability . . .

MOLEX is the answer

Congratulations
on your many years
of success,
on your growth,
and your contributions
to the growth of the
audio industry.

All of us at Yushin are
pleased to be a part of
MCI'’s future in Korea.

YUSHIN

COMPANY, INC.

BLUFFTON, OH 45817

Pompano Beach, Florida
305/971-0900

Pompano Beach, Florida
305/971-0350

connectors, switches, cable P.O. Box No. 2
Yeu-Eui-Do Post Office  Seoul, Korea
mTRIPLETT Tel: 69-3261
Technical Distributed N "
Assistance by Cable: “Audiosupply Seoul
ONE TRIPLETT DR. V.G. Sales Component South

S e et e

French Studios

WANTED

WORLDWIDE

because of their MCI equipment

advognig ‘661 't HIGW31d3S

Acousti Studio
Condorcet Studio
Cybernis Studios

Edward Recording Studio
Grand Pavois Studio
Harry-Son Studio
Jean Michel Jarre Studios
Lewis Show Business Studio
Maia Studios

For you to be wanted too,
Contact:

MARSHALL FRANCOIS DENTAN
at MCI's French headquarters

Milan Studios
Nouveau Studios
O&B Studios
Studio 10
Studio Bleu
Studio Chateau d'Herouville
Studio Ferber
Super Bear Studios
Vigilant Studio

S —l

PROFESSIONAL AUDIO VIDEO ACOUSTIC
18, RUE POUSSIN—75016 PARIS—TEL:674 6401
IMPORTATEUR EXCLUSIF

—
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Congratuiations

Jeep Harned
and

LAY

on your

25th Anniversary

from

Electronica Gramcko
Caracas, Venezuela

HiFi Shop Evolves
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console was nothing like the Europeans had ever seen before.
They were accustomed to different thinking. One fellow sat
and looked at our board for hours. The interested observer
was Phil Dunn, of the Marquee, a London nightclub. Marquee
owners were about to build a studio. Dunn went back and con-
vinced them of the superiority of our products. Marquee
placed an order, built a studio and made themselves home for
all the early mixing by Elton John and Gus Dudgeon.”

The Europeans accepted MCI's technology and the firm in-
tegrated its products to suit both domestic and foreign needs.

“We have found great acceptance for our thinking and op-
erations from the Europeans. We are very involved with the
Eastern block,” says Harned.

In all, MCI's international business extends to more than 30
countries worldwide. ““The foreign market comprises about
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