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20th Bidding
For Thorn’s
Music Wing

By ELIOT TIEGEL

LOS ANGELES-20th Century-Fox has
made a bid to acquire Thorn EMI's music/en-
tertainment/leisure subsidiary opcration. The
20th board is reported scheduled to discuss the
matter at its next meeting.

If the acquisition goes through, the film
company would solidify its existing holdings
in music publishing, records and films.

No figure is given for the 20th bid. Itis un:
derstood that Thorn Electrical Industries, the
parent British firm of Thorn EMI wants to di-
vest itself of its entertainment holdings anc
concentrate instead on its electronics divisions
which include phonographs and televisions
among other items.

Thorn Electrical acquired EMI Dec. 5, 1979
in a merger move approved by the boards of

(Continued on page 69)

WSETS INDUSTRY GUIDELINES?

ot

; LOS ANGELES—A prerecorded video-

cassette sales formula that sets new indus-
try guidelines for prompt and tardy pay-
ments and “stock balancing” has been sent
to all accounts by WEA.

The precedental sales policy, governing
¢! WCI home videocassettes, covers the con-
ventional record retailer as well as other
% outlets such as video products dealers.

% Inaddition, WEA is introducing 21-title
% feature film and animated cartoon combi-
% nations with an additional 3% discount, 90-
day dating program effective through Feb.
22. The discount on WCI videocasscttes
normally is 27% to 33%, with titles at $50,
$55 and $60.

Throughout the year, accounts can ac-

-
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WEA Videocassette
Sales Policy Bared

By JOHN SIPPEL

crue volume discounts up to 5% off the base
price of the videocassette line, which is ex-
pected to reach 50 titles by 1980’ end.

Based upon net volume to each location §
which WEA ships, accounts can earn 1% by §
reaching $19.999 net volume: 3% from
$20.000 to $59,999 and 5% over $60.000.

WEA reserves the right to adjust these
discounts on a periodic basis. Discounts
will be credited as a rebate back to the first
purchase. upon reaching each volume pla-
teau.

WEA normally requires a $200 min-
imum videocassette order. In order to be-
come eligible for a special program. an
opening order of $3.000 or more is neces-

(Continued on page 66)

Piracy Fight
Intensified In
Asia Marts

By PETER ONG

MANILA—Record companies in the Asia
Pacific arena are intensifying their fight
against piracy with the creation of a special re-
gional council o coardinate action programs
and seek protection of intellectual property
rights from governments. The new body is
called the Asia Paaific Regional Council.

The council comes under the umbrella of
the International Federation of Producers of
Phonograms and Videograms. Delegates to
the Federation’s regional meeting held in this
Philippines capital Jun. L1 unanimously voted
for the proposal.

The meeting was atiended by more than 30
delegates from a dazen countries. including
IFPI president Nesuhi Ertegun, EMI's Sir Len
Wood, RCA’s Tokugen Yamamoto, WEA In-

{Continued on page 54)

HOT AND HEAVY PETTY! . .. Explosive rock and roll from TOM *ETT{ and
THE HEARTBREAKERS . . . Their PLATINUM album, “DAMN THE TOR-
PEDOES"” (MCA-5105) is already TOP 5 on the album charts and features
their current TOP 10 single “DON'T DO ME LIKE THAT" (MCA-41138)
and their new hit “REFUGEE” (MCA-41169). Produced by Tom Petty and
Jimmy lovine for BACKSTREET/MCA RECORDS. (Advertisement)

Pickwick-Arista Firm Deal

By RICHARD M. NUSSER

NEW YORK —Pickwick International has signed a two-year contract with
Arista covering the terms of its label distribution deal.

Neither firm would release the details of the contract—which took nearly
eight months to negotiate—but it is known to list specific services, selling and
payment terms and the number of sales, promotion and merchandising per-
sonnel assigned to handle Arista product in the various Pickwick branches.

This includes data on distribution schedules to be followed upon the release
of product, and the specifics of retail and rack distribution as well.

The pact also outlines terms of programs pertaining to the sale and promo-
tion of catalog and new product. (Continued on page 69)

Backe Will Keynote IMIC

NEW YORK —John D. Backe, president and chicf executive officer of CBS
Inc., will give the keynote address at Billboard's 1980 International Music In-
dustry Conference in Washington, D.C.

The event takes place at the Capital’s Hyatt Regency. April 23-26, with at-
tendance by music industry leaders from home and abroad.

Backe, who joined CBS seven years ago from president of General Learning
Corp., was appointed president in 1976. and has since steered the company to
record revenues and profits through its 50th anniversary year (1977) and be-
yond. (Continued on page 66)

Look to the future of rock 'n’ rell with Gary Numan. Gary Numan makes
rock 'n’ roll with his eye on the future, collecting thousands of fans on
his way. "“The Pleasure Principie,” his new album, has already topped
British charts, spurred on by the =1 suczess of an amazing single, “Cars.”
Gary Numan's “The Pleasure Principle.” Rock 'n’ roll the way it will be.
On Atco Records and Tapes. Includes the single, “Cars.” Produced by
Gary Numan. (Advertisement)
(Advertisement)
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“Warm Up AWinter nght

With The
Donna Summer Specml
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Special Guest Star
Robert Guillaume

Produced by ERNEST CHAN@RS Directed by !')T)N.MISCHER Written by ROD WARREN and ERNEST CHAMBERS

Executive Producer SUSAN MUNAO
Musical Director: MICHAEL WARREN

Summer Nights Productions Inc. And Casablanca Record and FilmWorks Inc. in Association With Ernest Chambers Productions Inc.
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General News

LOS ANGELES—Warner Bros.
will maintain its separate black mu-
sic marketing operation, in contrast
to a recent CBS move to consolidate
black music marketers into its overall
pop staff.

Tom Draper, vice president of
black music marketing at the label,
sees an integration of white and
black audiences as one of the key de-
velopments to watch out for in the
*80s, but adds that it’s not realistic at
this point to look on separate pop
and soul marketing departments as
redundant.

“There may come that time,” he
says, “but I don’t think it’s imminent.
We'll have to maintain a high degree
of identity for the foresecable future.
As long as our industry is geared to
the different segments of music, there
will be a need for a black music de-

partment, just as there is a need for a
country music department.”

Warner Bros. was the No. 1 soul
singles and albums label for 1979 on
Billbeard’s year-end chart recaps,
which is especially impressive when
one bears in mind that it wasn’t even
in the top 10 on either tally in 1975.

One of the keys to this success has
been the way the label pairs its artists
on projects when appropriate.
George Benson’s next album will be
produced by Quincy Jones, whose
Quest Productions pacted some
months ago with WB. Tommy Li-
Puma produced Benson’s last four
LPs. “They both felt it was time for a
change,” Draper says. “But there’s
every likelihood Tommy will produce
his subsequent two or three albums.”

Ashford & Simpson wrote Chaka
Khar's big hit, “I'm Every Woman”
and glso wrote two songs for her next

By PAUL GREIN

LP, due in March or April. “We try
to encourage that cross-collabora-
tion whenever possible,” Draper says.

Draper has a four-man national
staff, backed by a field force of six re-
gional men plus 11 local reps who

work for WEA but are assigned to
market WB black product exclu-

sively. There’s been a bit of trimming:
earlier there were eight regional men
and 12 local reps.

There have also been some cuts in
the black artist roster, with the de-
parted acts including Etta James,
John Handy and New Birth.

Despite Draper’s stance on the
need for division between pop and
soul marketing staffs, he believes au-
diences are integrating. “Societal
patterns will always run ahead of our
industry patterns,” he says.

“If you take a look at population
patterns today in most of the major

cities, what has been developing is a
strong middle class metropolitan or
cosmopolitan community that is very
multi-racial.

“This multi-racial lifestyle is going
to bring a greater interest in black
music; out of it will come a number of
black superstars who will appeal to a
broader community.”

Draper indicates that this melting
pot will be accelerated by the fuel
crunch. “With the energy shortage,”
he says, “a lot of people are not going
to look forward to driving 75 or 100
miles to and from work every day. So
you have a white population which is
beginning to move back into the
cities.”

Once highly-black markets which
are now better integrated, according
to Draper, include Washington, D.C.,
Detroit, Philadelphia, Manhattan,
Chicago, Atlanta and San Francisco.

—No Black Marketing Cutback At Warners—

Draper notes that black stations
are now playing more records by
white pop acts. Rod Stewart’s “Do
Ya Think P’'m Sexy” went top five
soul, while records by Rickie Lee

. Jones and the Doobie Brothers also

made the soul chart.

“I think black radio is far less de-
fensive today,” he says. “There was
resistance when this started happen-
ing a few years ago. This came about
at the same time that disco made its
impact and they were concerned
about losing their basic identity.”

Another advantage to having a
separate black marketing depart-
ment, according to Draper, is that he
is able to act more swiftly. “We're
plugged into all departments here,”
he says, “but at the same time we
maintain our own departmental au-
tonomy and integrity.

(Continued on page 66)

APA Booking Agency
Shuts Down 2 Offices

By JEAN WILLIAMS

LOS ANGELES—The Agency for Performirg Arts. reportedly the country’s
third largest booking agency. has closed two of uts five offices, with a possibility
of a third closing. According to Marty Klein, president of APA_ after 18 years
in operation, the firm’s Puerto Rico office was closed Dec. 31, 1979. with its
Miami facility shuttering at the end of this month.

While there has been speculation
about the fate of the company’s Chi-
cago office, Klein maintains that for
the'time being that office will remain
intact, handling big band attrac-
tions. APA’s home base is New
York, with a satellite office in Los
Angeles.

Klein explains that the offices are
being closed because, “With the na-
ture of the business now, there’s no
real need for them. Things can be
handled better from the Coast and
New York. All concentration will
now be from L.A. and New York.”

According to Pat Baumgarten, di-
rector of business affairs, West
Coast, and son of company founder,
David Baumgarten, the Miami and
Puerto Rico offices were opened at
the time of the company’s formation
in 1962,

Says Klein: “When there were

Louisiana Distributor
Facing Hot Line Suit

LOS ANGELES—Hot Line Dis-
tributor Inc., Memphis, is charging
that Stan’s Record Service, Shreve-
port, La., paid Geraldine Macklin, a
former Hot Line employe, to furnish
confidential customer and pricing
data and divert business from the
Memphis independent label distrib-
utor to Stan’s.

The Chancery Court of Shelby
County, Tenn., seeks $500,000 in ac-
tual and punitive damages. Macklin
and Stanley J. and Pauline T. Lewis
are codefendants in the suit.

The pleading alleges the Lewises
induced Macklin while she was with
Hot Line to supply customers’
names and addresses, along with
documents reflecting Hot Line
prices and confidential information
concerning the relationship between
the plaintiff and its customers.

In addition, Macklin is accused of
wrongfully advising Hot Line pa-
trons to buy from Stan’s where they
could obtain better service and
prices, it’s claimed.

The court is asked to issue a tem-
porary and permanent restraining
order to the defendants to halt them
from contracting Hot Line custom-
ers.

3

eight hotels in Puerto Rico uhere
was a need for an office to be there
becanse of the amount of work.

That’s no longer the case.
“Felix Alegria, who handled that
office. will open his own company
{Continued on page 14)

FULL HOUSE
AT MIDEM

CANNES—Early arrivals at this
year's MIDEM suggest organizer
Bernard Chevry’s claim that attend-
ance will be up on 1979 is well-
founded.

He projects the increase despite
current industry economic woes, and
remains confident that the event,
now in its 14th year, is more vital
than ever as a focus for business.
MIDEM began Friday and runs
through Thursday (24).

Last year's MIDEM pulled 5.765
professionals from 1.366 inter-
national companies. The event’s
U.S. representative, John Nathan,
confirms that American attendance
is ahead of last year.

A full report from the Cannes
confab. including details of the vari-
ous business meetings, will appear in
Billboard next week.
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. Analyze Rules
i For Concerts

CINCINNATI-A task force on
crowd control and safety, convened
by the city manager here eight days
after the Dec. 3 Who concert tragedy
at the Riverfront Coliseum. has sub-
divided into two committees zeroing
in on event mechanics and crowd
control.

The event mechanics committee
will concern itself with the method-
ology of organizing a major event
such as a rock concert. Areas (o be
studied include promotion, ticket
sales. security. scating and existing
legislation as well as the roles of the
promoter, auditorium management,
performer and the host city or insti-
tution. Members of the committee

_include Frank E. Wood. general

manager of WEBN-FM.

Emphasis in the crowd control
committee will be on the patrons
who attend large public and private
gatherings. Among the areas to be
studied are: psychology of crowds.
internal and external patron secu-
rity, ticket-taking procedures, emer-
gency procedures, existing legisla-
tion, conformity to building and fire
codes, drug and harmful material
use. and authority and responsibility
of those hosting the event or in-
volved in safety and security.

At a press conference Monday
(14), the office of vice mayor David
Mann reported that no responses
had been received as yet from the
Riverfront Coliseum, Electric Fac-
tory Concerts. Ticketron and the

(Continued on page 82)

DISK STAR—George Burns reviews his lyrics with Village Recorder engineer
Carla Frederick while finishing work on his just released Mercury LP, “| Wish |

. i

tiih

Was Eighteen,” which was begun in Nashville and concluded in Los Angeles.
s COPUBLISHING ACCORD sins

'Pink Floyd And Chappell
Enter Long-Term Binder

By IRV LICHTMAN

NEW YORK-—Pink Floyd. a po-
tent rock force for more than a dec-
ade, has entered into a long-term
global copublishing and administra-
tion deal with Chappell-Inter-
national.

The agreement, covering Pink
Floyd's entire existing catalog.
comes on the heels of the group’s
number one, two-volume sect, “The
Wall” (Columbia) and the resur-
gence of the group’s classic “Dark
Side Of The Moon™ atbum on Capi-
tol which has held a Billboard al-
bum chart position for a total of 294
weeks.

According to Chappell president
Irwin Robinson, who negotiated the

deal with Chappell-International
executive vice president Nicholas
Firth and assistant general manager
David Hockman with Steve
O’Rourke. manager of the group,
the agreement’s “multi-level” fea-
tures takes the pact over a minimum
of five years and as many as eight.

Alsc, Robinson notes, the com-
bined Pink Floyd Music/Unichap-
pell (BMI) entity will receive royalty
payments directly from TRO/Essex
Music, which has rights to some Pink
Floyd material.

The group. whose recordings ap-
pear on EMI in Europe and Colum-
bia clsewhere, is preparing to play

(Continued on page 8)

Impersonator Of Platters Pleads Guilty, Told To Cease

By JOHN MEHNO

PITTSBURGH-Ten years and
$600,000 after their legal batile
against imposters began, the Platters
have gained some valuable legal
ammunition.

It comes in the form of a guilty
plea entered by the leader of an imi-
tation Platters group who was
charged with criminal contempt.

The singer. Tommy Cooke,
pleaded guilty in federal court here
and was given a six-month sus-
pended sentence on the condition he
refrain from any further impersona-
tion of the Platters.

Attorneys for the Platters’ corpo-
ration, Five Platters, Inc., consider
the outcome of the Cooke case sig-
nificant because it imposes a much

stiffer potential penalty that should
act as a deterrent.

In the past, the Platters have won
civil judgments against imposters
that resulted in cash damages being
awarded to the corporation.

“We wanted tosshow these people
(imposters) that we mean business,”
says Michael Ram, general counsel
for the corporation. “We wanted to
show them that they can be put in

jail for this kind of thing. This case
has opened a door.”

Ram, a Los Angeles attorney, is
the brother of Platters founder Buck
Ram. He handled the Cooke case
with Anton Bigman, the corpora-
tion’s Pittsburgh attorney.

Bigman notes that Tommy Cooke
testified that he was booked for a lo-
cal appearance but had no knowl-
edge that his group was being billed

insville, Mass. 01588, (617) 234-2292.
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as the Platters by the club. Yet, Big-
man says, when asked for an auto-
graph, Cooke signed, “Tommy
Cooke, Platters.”

The Cooke decision was the sec-
ond important court victory for the
Platters. Another imposter, Bernard
Purdig, was found guilty of civil con-
tempt in Baltimore in 1976.

The Purdie case sparked the attor-
neys’ interest in taking a tougher
stance.

“Under civil contempt charges,
you could put a man in jail,” says
Bigman. “We figured there had to be
something better than thatand that’s
when we came up with the idea to

(Continued on page 69)
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Billboard photo by Jason Respini

MUSIC MAN—Meredith Willson, composer of ‘‘The Music Man’’ receives a Governors award from the Los Angeles

chapter of the Recording Academy. Eddie Lambert, right, chapter president, reads the citation while Willson holds the

special Grammy. Also at the ceremony are Dick Van Dyke, second from the left, who appears in the current revival of
the play in L.A. and Arthur Hamilton, ASCAP board director.

‘USE THE LULL’

LOS ANGELES — Publishers
stand to benefit from the record
business lull, asserts Kim Espy, gen-
eral manager of Scotti Brothers Mu-
sic Publishing.

Gowvt. Foresees
Electronics Sag

By JEAN CALLAHAN

WASHINGTON—Moderate eco-
nomic slowdown will adversely ef-
fect the consumer electronics indus-
try in 1980, but an increase in the
under 35 age group. new technology
and the growing popularity of home
communications / entertainment
centers will boost consumer buying
in 1981-1984. a just-released US.
Commerce Depl. report predicts.

Consumer electronics  exports
should decline to $6.1 billion in
1980. 9% below the 1979 level. the
report reveals. Sales of radios,
phonographs and less expensive
lines of hi fi equipment are expected
to decline sharply in 1980.

Imports are expected to drop ap-
proximately 10%. In part, this drop is
due to the Orderly Marketing Agree-
ment between the U.S.. Japan. Tai-
wan and Korea which limits U.S.
imports of color television sets.

Intense price competition from
both domestic and imported prod-
ucts in a declining market will de-
press industry prices and profit, ac-
cording to Commerce Dept.
research. Factory shipments of con-
sumer electronics products in con-

(Continued on page 51)

CGD DISCHI EXECUTIVE

By PAUL GREIN

“With a lot of record companies
closing down their artist develop-
ment departments and trimming
their a&r staffs.” he reasons, “they’re
not going to have as many people on
the street scouting for talent. So the
publisher has the chance to find the
artist-writer, take a demo o the
record company and help promote
1.

“And with all writer/artists being

dropped by the labels, there’s a lu-.

crative situation for publishers if
they jump in there and sign them as
writers. Publishers have a real op-
portunity right now. if they take ad-
vantage of it.”

The Scotti publishing firm differs
from.most companies in that it has
built-in outlets for its material in the
Scotti entertainment complex’s
other wings.

Five of the nine writers signed (o
the publishing firm are also signed
to the Atlantic-distributed Scotti
Brothers label: the Addrisi Brothers,
Rick Rouse, Mark Holden, Don Cu-
gini and Survivor (in a split publish-
ing situation with Warner Bros. Mu-
sic). Holden and Cugini are also
signed to Scotti Brothers Manage-
ment. .

“Notonly do our staffwriters write
for the acts on the label,” says Espy,
“they also write for the acts we man-
age, including Susan Anton, Eddie
Rabbitt and Leif Garrett. And we
work closely with the producers of
records worked by Ben Scotti Pro-
motions.

“Since we're an extension of the
record company,” he adds, “and are
involved with the management com-
pany and now the television com-

Giannini’s Death Shocks Music World

By DANIELE CAROLI

MILAN—The death Monday (14)
of Giuseppe Giannini. joint manag-
ing director of Italy’s CGD Dischi,
shocked both the local industry and
many in the international music
community who dealt with him over
the years.

Giannini, age 49 when struck
down by last week’s heart attack.
was respected for his knowledge,
style and charm. and for a consistent
track record of success in business.

"He was instrumental in estab-
lishing many U.S. acts in lialy, in-
cluding Connie Francis and Gene
Pitney. who took part in the San
Remo Song Festival, performing in
Italian. He also helped procure
Frank Sinatra in Italy for live con-

certs, and was more recently in-
volved in creating the CBS-Sugar
joint venture.

Just weeks before his death, Gian-
nini concluded a new license deal
with Ariola (embracing Arista) cov-
ering ltaly.

Born in Naples and a law gradu-
ate. Giannini played drums as a
youngster. working in record retail
while at the university. In the early
'50s, he moved to Milan. and joined
EMI as a label manager for inter-
national repertoire.

In 1955, he went to CGD, soon be-
coming joint general manager with
Franco Crepax, and had special re-
sponsibility for foreign deals. It was

(Continued on page 58)

Scotti Exec Claims Publishers
Can Sign Writing Talent Now

pany, our writers have a ready-made
outlet for material. It’s not like writ-
ing for a publisher who can’t create
the product.”

In addition to being general man-
ager of the publishing wing for the
past 10 months, Espy is also head of
new artist development and talent
acquisition for the label.

Is it ever tricky to wear both hats;
o be both the buyer and seller of
songs? “It’s not really that hard.”
Espy says. “because both comple-
ment the other. It’s an obvious step:
publishing goes hand in hand with
artist development.”

Todate most of the staffwritten
tunes have gone (o acts signed to the
label. “We’d rather have the hit on
our own than give it to someone
else,” Espy admits. “But I want to get
to the point that we have an over-
flow so we have songs to take to out-
side artists.

(Continued on page 71)
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Lou Cook

Nick Hunter Julie Locke

Record Companies

Lou Cook has been elevated to vice president of worldwide business affairs
for MCA Records in Universal City. Calif.. from international vice president.
He will oversee both foreign and domestic business affairs. . .. At RCA Rec-
ords, New York. Jack Chudnoff moves up to division vice president of market-
ing from division vice president of creative services. Chudnoff, who will report
to Bob Fead, RCA Records division vice president, will be responsible for the

direction and administration of marketing at the label. ... Marv Helfer,
WEA's national special projects coordinator. has been upped to national sales
manager. headquartered at the company’s Burbank office. . .. Sy Warner has

left his post as vice president of sales and marketing at Midsong Records. . . .
Richard Smith takes over the position of national r&b promotion at Arista in
New York. He was the label’s national director of r&b field promotion. . . . Jim
McAuliffe becomes sales manager of the Dallas regional market for WEA. For
the past two years he was WEA's district sales manager in Kansas City. . . . Also
at WEA, Curt Creager has been named marketing coordinator in Cincinnati.
He previously held the same position in the Detroit area. . . . In Nashville, Nick
Hunter joins Elektra/Asylum as director of marketing coming from his own
firm. the Hunter Group. At the same time. Bruce Adelman is named Nashville
promotion coordinator. . .. At CBS Records, New York, Frank J. Muzzicato is
appointed to the post of director manufacturing systems. reporting to Wiktiam
J. Ryan, vice president of management information systems, CBS Records.
Muzzicato, who comes from Exxon Enterprises, will be responsible for the la-
bel’s manufacturing/operations systems efforts including the creation of new
systems. ... Changes at WEA include Patricia Qates, promo person represent-
ing Warner Bros. in San Francisco, transferring to L.A.; Bruce Hix now han-
dling the label’s product in San Francisco. Jerry Barrett and Randy Bimslager
push Warner’s product in Dallas and New Orleans, respectively; James A.
Philpot joins the firm’s Miami sales office as promotion person for Atlantic
product and Richard Alden is in Philadelphia representing Elektra/Asylum.

Also, Steve Fingerett moves from St. Louis to Chicago representing Warner .

Bros., while Charles Lackner joins WEA as promotion person representing At-
lantic product in Kansas City. ... Andrea Ganis is named director of national
secondary pop promotion for Atlantic in New York, coming from Infinity
where she was associate director of national promotion. ... At RSO, Peter
Schwartz joins as L.A. promotion rep. He was at Infinity. In the publicity de-
partment, Vivian Hochstein has been upped to publicist, based in New York.
... Kim McDougal joins Salsoul and its affiliate labels, Dream, Bethlehem and
Gold Mine, New York. as national publicity manager. ... Andi Santivasci
moves into the position of manager, a&r services. Epic in New York. She was
administrative assistant to the a&r department, East Coast. . . . Patricia Hunt
to the position of manager of personnel for CBS Records international. New
York. ... At Arista in New York, Marcy Drexler becomes talent coordinator,
responsible for reviewing tapes and songs submitted to the label. in addition to
other duties. ... Steve Shapiro, West Coast product manager for MCA Rec-
ords in Universal City. has departed.

Marketing

At Pickwick International. Minneapolis. Jeff Lynn moves into the newly
created position of vice president of planning, marketing and control group of
Pickwick’s retail division. He reports to Scott Young, vice president/general
manager retail. . .. Lee Friedman has vacated his post as president of Bout-
well/Niocua, Lid.. the independent merchandising firm. ... WEA has ap-
pointed two regional video specialists and one video sales rep. Robert A. Shaw
is a specialist servicing the Chicago, Cleveland and Atlanta branch markets,
based in Chicago: Jim Fisher has the same position in the Los Angeles and
Dallas markets, based in L.A., and Harry Sklaver becomes the video sales rep
headquartered in New York. ... Renee Lande has been named product serv-
ices manager of PolyGram Direct Marketing. Inc.. New York, the mail-order
division of PolyGram Corp. She was supervisor of the corporation’s payroll
department. ... Ronnie Raphael is now vice president, marketing at the
Holmes Line of Records, Inc.. Dallas. He previously worked at Infinity in the
promotion department. ... The Independent Record Stores of Colorado and
Wyoming have named Steve Berger general manager. He is based in Engle-
wood, Colo.

Publishing
Duke Niles has left his post as professional manager of CBS Songs in New
York. He plans to set up his own publishing firm. ... Stu Greenberg exits

United Artists Music after nine years. most recently serving as general profes-
sional manager. . . . Felicia Horbacz has been named manager of copyright ad-
ministration, April-Blackwood Music. New York. ... In L.A.. Julie Locke be-
comes ASCAP’s membership representative. Most recently she was assistant to
the creative director. . .. Merlin Littlefield has joined the Peer-Southern Or-
ganization as director of Nashville Operations. Littlefield spent four years as
assistant director of ASCAP’s Nashville office.

Related Fields

AUBSR (USA) Ltd. in Elk Grove Village. I, Tim McLoughlin has been
elevated to vice president of the industrial productions division for the Mid-
west and Western regions. He was assistant vice president. Also. Pat Murray
has been promoted to Midwest regional sales manager for the consumer prod-
ucts group. based in Blauvelt, N.Y. He was sales administrator. Dave Pinelli
has been promoted to manager and sales administrator. consumer products
group. He replaces Murray. ... Bill Williams now president and chief oper-
ating officer at Video Software & Production Center Inc., New York. He has
served as an executive with the Network Analysis Corp. and the Video Corp.
of America. . . . Alan R. Pearlman, chairman of the board of ARP Instruments.
Inc.. Lexington, Mass., becomes president of the firm. effective April 1, 1980.

(Continued on page 82)
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Dexter Gordon, “Great Encounters”*—Long tall
Dexter leads a troupe of no-nonsznse performers.
With Johnny Griffin! Cu-tis Fuller, Eddie
Gladden, Woody Shaw, Georg:

Cables and Rufus Reid, plus the last

recorded vocalese of the late

Eddie Jefferson. .

John Lee and Gerry Brown,
“Chaser”—Stalwarts of th="70's
progressive scene (they ‘veplayed
it all with Michael Urban.ak,
Larry Coryell, Return to
Forever and others), bass player
John and drummer Gerry

show that the possibilities are
endless when you’re being
chased by your tzlent. |

%%mﬁtﬂbmaw

JC 36285

Cedar Walton, “Soundscapes”—With
his electric and acoustic keyboards,
Cedar builds some beautiful visions.
He’s helped along by such stars as
Freddie Hubbard, Al Foster and spe-
cial guest Leon Thomas.

Eddie Daniels, “Morning Thunder”—You’ve al-
ready voted him down beat’s 1979 award fcr best
clarinet player. Now hear him lope and lift anz
pipe away on his solo debut that’s as

thick with drama as (L;breakls/ —

Arthur Blythe, “In the Tradition”—He’s
been called “the greatest alto player
since Eric Dolphy” Now this supreme
modernist carries the flame lit by his
predecessors with a program of
standards and original tunes. The
album shows he’s not orly respectful of

ONE WORD DESCRIBES THEM ALL: INDIVIDUALS

Making music for individuals like you, on Columbia Records.
Buy it once. Enjoy it a lifetime. Recorded music is your best entertainment value.

*Also available on tape. “Columbia” is a trademark of CBS Inc. © 1980 CBS wnc. tJohnny Griffin appears courtesy of Galaxy Records.
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Free Phone
To Aid War
On Pirates

NEW YORK—The Recording In-
dustry Assn. Of America and the
National Assn. of Record Merchan-
disers have established a national
toll free number, 800-223-2328, for
anyone to report record piracy or
counterfeiting.

In full-page trade ads the RTIAA
and NARM ask that the telephoned
reports include: specific information
on the time of the counterfeit piracy
offer and sale, the place. a descrip-
tion of illicit seller or manufacturer,
auto license and description, illicit
recordings offered, and the identity
of the caller, though anonymous
calls will be accepted. The informa-
tion will be turned over to the FBI.

The 800 number will not work in
New York State where informants
are asked to call the New York
RIAA office directly at (212) 765-
4330.

NARM and RIAA seek participa-
tion not only by their member com-

panies but also by nonmembers,.

suppliers, and other industry consti-
tuencies.

To help in the battle against illicit
recording the NARM board of di-
rectors has voted to contribute about
$50.000 to RIAA’s antipiracy fund
by the spring of 1980.

NN

Y

LOS ANGELES—Labels may
be overplaying new wave in gen-
eral and the L.A. club scene in par-
ticular, according to Bobby Co-
lomby, vice president of pop a&r at
Capitol. the label that broke the
L.A. new music scene wide open
when the Knack’s “My Sharona”
shot to No. | last August.

“Everyone said new wave is
what’s happening,” said Colomby
in addressing the monthly meeting
of the Music Publishers Forum at
the Continental Hyatt House here
Jan. 8. “But after millions of dol-
lars spent they've been shocked
into the reality that many of them
aren’t selling records.

“There are successful bands like
the Police, Joe Jackson and Tom
Petty who fit into that image cate-
gory. but they write good songs. If
you put a tuxedo on these people
and put them in a lounge at Cac-
sars Palace they’d probably do
pretty well because their tunes are
good. You just can’t replace good
material.

;  “The problem is, a lot of record
?i companies got wrapped up with

General News

sessse0: ‘MANY AREN’T SELLING RECORDS ovsess:
Labels Overplaying New Wave,
Cap’s Colomby Tells Publishers

By PAUL GREIN
image and that hipper-than-thou
attitude, and lots of those acts are
stiffing. Labels have jumped on
the new wave bandwagon and are
sorry and are starting to jump off
i.”

Colomby also faulted label
copycatism for overplaying the L.A.
club scene. “If record companies
are silly enough to believe that all
of the talent that exists in the world
is going to come out of four clubs
in L.A., they've got a big problem.
There are other places.”

But Colomby cited a problem
standing in the way of scouting for
talent in outlying markets. “Many
bands don’t live in L.A..” he said,
“but there’s such austerity in the
record business that it’s harder for
us to send people to Des Moines.”

Fellow panelist Bud Dain,
RCA’s division vice president of
West Coast a&r, expressed a some-
what different point of view.
“There’s an advantage to the ‘meat
market’ of the L.A. club scene. At
least it givcs a lot of bands the op-
portunity to work tostay alive. The
club circuit that has opened up in

expects at labels this year: “I'look

outside producers and managers.

out. We can’t afford to release it.

going 1o be open to outside mate-

tance to tap outside material hurt

was drummer from 1967-75.

all the time. And then a lot of

we wrote all the tunes. That was
our colossal stiff.”

y}

L.A.. Chicago and New York is
good for the business.”
Dain noted one big change he

for record companies to get control
back within their companies,
whereas it has been thrown out to

“It costs more to release an al-
bum today than it does to record
it,” continued Dain. “We're start-
ing a blanket policy that if we don’t
believe in an album it’s not coming

“Also I think a lot of artists are
rial this year that were closed to it
last year.”

Colomby related how a reluc-

Blood, Sweat & Tears, of which he

“In the beginning.” he remem-
bered, “we were looking for tunes

members of the band who wrote
became greedy and started think-
ing we could make more’ money if

Next meeting: Feb. 11. gg
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Columbia Preparing Album

By IS HOROWITZ
NEW YORK-—Columbia will is-
sue an LP of unreleased material by

the late Andre Kostelanetz who died
suddenly while on vacation in Haiti
Sunday (13).

By Late Andre Kostelanetz

At the time of his death, other Co-
lumbia projects were planned and
the 78-year-old conductor was due

--FIRST L.A.BANK CAN HANDLE
+ FIVE MORE CLIEN'I‘S IN THE

You see, we do things a
little differently at First Los
Angeles Bank. When we handle
your account, we really handle
it. As far as we're concerned,
people in the entertainment
industries deserve special

attention.

That's why we have a
special Entertainment Indus-
tries Division. We feel it's the
best one around. And it's staffed
with creative bankers who under-

stand your special needs.

These experts will take
care of all your banking: Dis-
cussing the collateral benefits
of copyrights, perforrance
royalties, and recording con-
tracts. All handled quickly
and easily.

At First Los Angeles,
there are bankers who under-
stand the financial needs of
professionals in many areas.
Not just entertainment. But law,
accounting and business man-
agement, too. And every client

o

receives this personal service.

So why only five more?
When you give your

customers the specialized
personal attention we do, five
people is a lot. But then, First
Los Angeles is a lot of bank.

First Los Angeles Bank

A lot of bank for your money.

Century City/ 1950 Ave of the Stars/553-4800 * Mon.-Thurs. 10 am-~5 prm; Fri. 10 am-6 prm; Drive up window Mon.~Fri. 8:30 am-6 pm: Saturday (office & drive up) 9 am-1 pm
Beverly Hills/ 9595 Wilshire Bivd./ 550-1400 - Mon.-Thurs. 10 am-5 pm: Fn. 10 am~-6 pm
Head Office Extension— Century Plaza Towers /2029 Century Park East - Mon. ~Fri. 8:30 am-6 pm

Member FDIC

« An Equal Opportunity Employer M/F
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to lead the New York Phitharmonica
here next month.

Columbia has no plans to release
a special memorial LP. In his career
with the label Kostelanetz recorded
more than 50 LPs.

His recordings, concerts and radio
programs brought entertainment
and an appreciation of classical mu-
sic to several generations of Ameri-
cans.

During a recording career that be-
gan in the days of shellac, he is cred-
ited with having sold more than 50
million records around the world.
Classics, MOR pop, and perform-
ances that brought artists of many
musical idioms together under his
direction, tightened his hold on the
loyalties of listencrs with widely di-
verging tastes.

In 1962 he inaugurated the highly
successful Promenade Concerts at
Lincoln Center in New York.

His long-term contributions to
modern music, of which he was a
dedicated advocate, included many
commissions by well-known com-
posers.

Most prominent among these are
“A Lincoln Portrait” by Aaron Cop-
land and “New England Triptych”
by William Schuman. But he also
commissioned pieces by Virgil
Thomson, Paul Creston, Ferde
Grofe, Alan Hovhaness and Jerome
Kern, among others.

The new Columbia album due for
release will feature Deems Taylor’s
“Through The Looking Glass™ and
a selection by Copland. Insufficient
for a complete album, this material
will be supplemented with older
Kostelanetz recordings, a Columbia
executive informs.

Born in St. Petersburg, Russia, he
came to the U.S. in the early 1920s
and soon made his first radio ap-
pearance. He quickly became a fix-
ture on radio, gaining immense pop-
ularity.

After his marriage to Metropoli-
tan Opera coloratura Lily Pons, the
two artists as a team became one of
the most popular draws on the con-
cert stage.

Perren Plans
Expansion Of
MVP In 1980

By JIM McCULLAUGH

LOS ANGELES—Producer Fred-
die Perren’s MVP Records is ex-
panding substantially in 1980.

The expanded thrust, according to
the producer who along with associ-
ate Dino Fekaris earned eight
Grammy nominations for song-
wrmng and producing, includes
signing a variety of artists, adding to
the in-house production and writing
staff and the addition of a third
recording studio.

One new rock act, Mizzouri Foxx,
has already been inked. indicates

. Perren, adding that MVP will go be-

yond its r&b/disco orientation.

Perren developed his MVP Rec-
ords association with Polydor in
1977 which was mostly a production
arrangement, with Polydor handling
distribution. The link has been fruit-
ful as Gloria Gaynor and Peaches &
Herb scored huge chart successes in
1979.

“But it was a limited commit-
ment,” he says, “and in some sense
we were feeling our way. Now we
are going to turn MVP into a more
full-service record company al-
though Polydor will continue to dis-
tribute the label. We're adding more
people who will have more respon-
sibilities, including a&r and in-
house production.”

There are now five companies un-
der the Perren umbrella including
MVP Records, Grand Slam Produc-
tions, the Mom & Pops Co. Store
recording studios complex, and two
publishing firms, Perren Vibes and
Bull Pen. Perren Vibes earned first
place on Billboard’s year-end chart
for top publishers for 1979.

The studios, publishing operation,
and the MVP and Grand Slam Pro-
ductions operations maintain three
separate facilities in suburban Stu-
dio City.

Added to the staff is Lenny Hodes
who now assumes vice presidency of
the publishing wing. and John But-
ler taking over as controller. Jimmy
Kirk, formerly in-house legal advi-
sor now becomes vice president.

Perren is looking for a third
recording studio with the intention
of keeping two for state-of-the-art
recording and one devoted to high
quality publishing and songwriting
demos.

Perren will produce (again in as-
sociation with Fekaris) Gloria Gay-
nor shortly and plans to take
Peaches & Herb into the studio in
March. Fekaris is slated to produce
Mizzouri Foxx after that with a pos-
sible release date in early to mid-
summer.

Wisconsin Chain
Pares Overhead

MILWAUKEE — The six-store
Wisconsin 1812 Overture stores and
its Music Man one-stop have under-
gone a streamlining that will cut
more than 15% off its overhead.

Founder/president Alan Dulber-
ger says the Wisconsin operation is
consolidating its executive posts and
will combine its -administration/
warehousing facilities with a new
store location.

“l want everyone back on the
street,” Dulberger says. Jim How-
ard, purchasing director for Music
Man, which serves the chain and
outside clients, is also assuming ad
director responsibility, replacing

(Continued on page 71)
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Financial

SULMEYER OVERSEES RECORD MERCHANDISING PLIGHT

Pick Trustee In L.A. Bankruptcy

LOS ANGELES — Irving Sul-
meyer has been appointed trustee,
overseeing the voluntary petition for
bankruptcy under Chapter XI by
Record Merchandising. Federal
Bankruptcy Judge William J. Lasa-
row here made the appointment.

Record Merchandising, pioneer
independent label distributor, went
Chapter X1 late last year (Billboard,
Dec. 8, 1979), listing assets of
$3.932,193 against liabilities of
$4.664.999.37.

In recent briefs, Sid Talmadge
and Sammy Ricklin are cited in an
accounting report by Harold Zivetz
as chief strengths of the operation.
The accountant in his report states
thatifrentand personnel costs could
be slashed and arrangement with
creditor/suppliers could be reached
for protected and continued flow of
goods, the distributor could weather
the fiscal storm.

Capitol Records led the drive to
appoint a trustee. The creditor/label
argued that severe inventory shrink-
age over the past six months prior to
entering the Chandler Act proce-
dure and further limiting of staff

e N

SIKHULU

RECORDS & TAPES
DISTRIBUTORS

A complete
One-Stop Service

We ship anywhere
in the U.S. and Canada.

SOUL, ROCK, CALYPSO,
REGGAE and GOSPEL

45’s $1.49 list—76¢ ea.
LP's $7.98 list—$4.49 ea.
LP's $8.98 list—$4.99 ea.

12" 45's—$4.98 list—$2.75 ea.

SIKHULU

274 West 125th Street

New York, N.Y. 10027
Mon.-Sat. 9:30 AM to 9:00 PM
Sunday 1-8 PM
212 662-6060

By JOHN SIPPEL

would have the operation running in
the red. Zivetz in his projection
outlines a possible future $250.000
monthly gross with an 87% overhead
yielding about $32.500 monthly. Of
this amount, all would be used for
operation plus an additional $830
loss at the beginning of the envi-
sioned rebuilding effort.

The filing describes the defection
of A&M Records as catalytic in the
decline of the long-time distributor
along with the general 1979 business
plunge.

Other creditors not listed by Bill-
board previously include: CTI,

$23.824; Solid Sonske, $13.050; Is-
land, $30.896; Ventura,$17,746, and
Roulette, $19.570.

A further report shows a WEA
$129.411 indebtedness as filed with
the state secured as of Nov. 19, 1979,
while CBS Records’ $253.169.48,
originally listed as presumably se-
cured, declared not secured.

Local attorney Martin Goldman
is counsel for the creditors’ com-
mittee composed of Marv Margolis,
A&M; Sid Rogoff, Polygram; Ed
Geis. CBS; Russ Vail, WEA: Mi-
chael Cox, Capitol; Rudy Apeld,
RCA. and Gene Bedford, Memorex.

U.K. Thorn Divulges
6% Falloff In Profits

LONDON-Thorn Electrical In-
dustries, the new owner of EMI, re-
ports a fall in pre-tax profits for the
six months ended September 1979 of
$6.8 million. a 6% drop from $123.26
million to $116.4 million.

Income from television rentals,
lighting, appliance sales and engi-
neering rose from $1.324 billion to
$1.4 billion, but the growth rate was
slower than in several previous
years.

Overseas turnover showed a de-
cline of $6.8 million because of the
strong pound.

The Thorn board blames strikes in
the engineering industry for the
small increase in trading profit, but
adds that competition from overseas
lighting and appliance manufac-
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KRACKER LP PS-10001

*‘Rocking the Nation’’ PSC-0001

Tour Scheduling:
MIKE CAVENDER
(509) 928-2132
Distributor inquiries call collect
(509) 455-9161
P.S. Records and Tapes
‘‘Your Best Entertainment Buy’

SMT

SOUTHERN MACHINE & TOOL CORP,
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turers also contributed to the com-
pany’s difficulties.

The confident and optimistic
statement which accompanied the
interim figures helped to keep the
share price buoyant, The report says
that the overall decrease in profits
has already been made up and, pro-
vided the final quarter is not af-
fected by industrial disputes, Thorn
is expected to beat last year’s annual
profit figure of $267.85 million.

Meanwhile, EMI Music’s inter-
national management board,
headed by chairman and chief exec-
utive Bhaskar Menon, had the op-
portunity to meet Thorn chairman
Sir Richard Cave at a two-day meet-
ing. Sir Richard attended a number
of the board sessions and addressed
the regional directors and managing
directors.

Theme of the conference, which
was chaired by Leslie Hill, was im-
provement of profits and the discus-
sions covered domestic and inter-
national repertoire strategies,
planning, business affairs, digital
recording and audio/visual software
and personnel.

All 15 managing directors of EMI
companies in Europe and the U K.
attended the conference together
with the four regional directors re-
sponsible for European countries.

Music Gooses
Disney Earnings

NEW YORK-The consumer
products division of Walt Disney
Productions, an area involving
recordings and music publishing, as-
sisted the company’s record reve-
nues and net income for the first fis-
cal quarter ended Dec. 31, 1979.

First quarter revenues for the divi-
sion reached $25.685.000. while op-
erating income hit $13.485,000. re-
flecting increases of 18% and 26%.
respectively, over a similar fiscal pe-
riod.

Card Walker, president and chief
operating officer, points to the direct
marketing activities and sales of the
soundtrack of “The Black Hole™ as
the chief reason for these gains.

Overall, Walt Disney Productions
had a 20% increase in revenues to
$185.483.000. with net income upped
42% to $25.653.000.

Copublishing Pact

® Continued from page 3

New York and Los Angeles next
month, with European dates yet to
be announced. The concept of the
show is based on “The Wall” album.
Group members are David Gil-
mour, Nicholas Mason, Roger Wa-
ters and Richard Wright.
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_ Market Quotations

As of closing, January 10, 1980

Hok " Low NAME P-E (fg(')‘;‘; High Low Close Change
1% 3 Altec Corp. 30 377 1% 1% 1% - %
47% 32% ABC 6 1152  34% 34 34% - %
41% 33% AmericanCan 6 111 36% 35% 35% + %
21% 14 Ampex 1" 131 2% 21%  21% - %
3% 1% Automatic Radio - 59 3% 3% 3% - %
56% 44'% CBS 8 243 53% 52% 53% + Y%
37% 18% Columbia Pictures 9 108 34 33% 33% -1
13% 7% CraigCorp. 26 26 8% 7% 7% - %
47% 33 Disney, Walt 13 1307 47% 45% 4ATw + 1%
3% 1% EMI - 60 3 2% 2% Unch.
18% 9% Filmways, Inc. 8 233 10%  10% 10% + %
19% 13% Gulf + Western 4 1383 19% 18% 19 - %
17 10% Handleman 5 89 1t  11%  11% Unch.
34% 17 Harrah's 15 121 34% 34% 34% - %
8% 3% K-tel 7 " 8 8 8 + %
3% 1% Lafayette Radio - - - - 1% Unch.
37% 27% Matsushita Electronics 8 - - - 29% Unch.
57% 37% MCA 10 390 56% 55% 56% + %
39 16%2 Memorex 3 M7 7% 7%  17T% - %
66 46% 3M 9 1615 47% 47% 47% - %
56% 36 Motorola 12 601  56% 55% 55 - %
32 24% North American Philips 5 56 29% 29% 29% - %
22% 15% Pioneer Electronics 12 - - — 16%  Unch.
28% 21% RCA 6 2304 23% 22% 23 - %
0% 6% Sony 21 30 7% 7% 7% Unch.
26% 15 Storer Broadcasting 10 76  25% 24% 25 + %
8% 3% Superscope - 49 3% 3% 3% - %
35% 18'% Taft Broadcasting 10 101 33% 33% 33% - %
20% 16 Transamerica 5 553 7% 17TW  1T% + %
49 47 20th Century 7 2670 49 47 47 - %
55% 32% Warner Communications 10 295 53% 52% 53 - %
OVER THE P-E  Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco — - 2 3 Integrity Ent. - " 1% 1%
Data Koss Corp. 10 7 5% 6
Packaging 5 41 7% 8% Kustom Elec. 10 9 1% 1%
Electrosound M.Josephson 8 30 14 14%
Group 5 54 5% 5% Orrox Corp. 12 158 6% 6%
First Artists Recoton 3 - 1% 1%
Prod. 14 77 4 4% Schwartz Bros. 7 - 2 3

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean
Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-3761, member

New York Stock Exchange, Inc.

Franklin Store Due In Greenwich

NEW YORK—AI Franklin’s Mu-
sical World of Hartford will open its
second store April 1. in Greenwich,
Conn.

According to Franklin, the unit
will cover 5,500 square feet of space,
compared to 7.000 square feet in the
Hartford store.

Franklin also declares he will
eventually phase out “Musical
World™ from the store’s nomencla-
ture, noting consumer preference for
simply “Al Franklin's.”

As for the Hartford unit, the vet-
eran retailer claims business is run-
ning about 24% ahead of last year.
although his fiscal year ends May 1.

He cites a “very pleasing™ holiday

sales pattern. and is bullish about °

1980. Latter stems from the opening
of the nearby Hartford Civic Center
in January.

“It1l actually be 25% larger than
projected before the roof collapsed,
with about one million expected to
attend events this year in the arena
which will seat 14,000.”

Billboard
CSALES BAROMETER

LPs

C

UP  DOWN STABLE

N

UP  DOWN STABLE

Lnst 26% 28% 46% WY 24% 36% 40%
MekUS  20% 56% 22% TREWOUS 4900 449 37%
PRERECORDED PRERECORDED
(Q CASSETTES ) @ 8-TRACKS )

UP  DOWN STABLE UP  DOWN STABLE’
WeEk 38% 25% 37% ST 7% 55% 38%
NeexCUS  28% 45% 27%  FREVOUS 149, 66% 20%
Q BLANK ) BUSINESS OVERALL

TAPE COMPARED TO LAST YEAR

UP  DOWN STABLE UP  DOWN STABLE
LAST LAST
WL 39% 30% 31%  weex 31% 22% 47%
RREMOUS 30% 35% 35%  fvious 999 38% 33%

Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard’s research department.
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« B T) the winner of the 1979 Grammy Awards
for Song of the Year and Record of the Year,
and the 1980 nominee for:
Song of the Year—“Honesty”
Album of the Year—““52nd Street”’
Best Male Pop Vocal Performance—*52nd Street”
Congratulations and thank you,
from all your friends at Aprils Blackwood.

QO

april . blackwood music
april-blackwood publications

The CBS Music Publishing Companies: April Music Inc., Blackwood Music Inc.
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MORE STABILITY CITED

Returns No Problem In Country Mart

By MIKE HYLAND

NASHVILLE—While 1979 was
“the year of the returns,” they have
not been a major problem with
country product.

Coupling such factors as artist sta-
bility, longevity of product in the
racks, loyalty of fans and changing
demographics, marketing and rack-
ing country music apparently runs
no risk of high percentage returns.

“There is more stability in country

music than there is in pop,” notes
Dave Wheeler, RCA's local-based
marketing development director.
“Some of our albums released four
and five years ago are still selling
better than some pop product.

“As a sales pattern develops, we
follow it through, thus we feel that
returns, if any, will be minimal.”

Steve Libman, vice president of
Emerald City Distributors in At-

(Continued on page 38)
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the world, and feature on-location editing. To go digital
on your next project, call us collect at (215) 782-1002.

SUTTON’S
JANUARY LP SPECIALS

—$3.00 each— oo

RCA 1254 ELVIS PRESLEY “Elvis Prestey’

RCA 1515 ELVIS PRESLEY '’Loving You''

RCA 2428 ELVIS PRESLEY “Moody Blue"

RCA 3921 ELVIS PRESLEY *‘Gold Records Vol. 4"

RCA 4776 ELVIS PRESLEY ‘‘As Recorded at
Madison Square Garden’

MOT DIANA ROSS “'The Boss"

E— $2.50 each

RCA 3075 JOHN DENVER ‘JD"
RCA 2797 DOLLY PARTON “‘Heart Breaker"

ELVIS PRESLEY
*“Country Club Hits"

$1 .00 each

COL.10188 JOHNNY MATHIS “Close To You"
COL.10168 HOLLIES ‘‘He Ain't Heavy”

COL.10779 “Hymns of Gold"'—20 Various Country &
Western Artists—Johnny Cash..! Saw A Man—Jimmie
Rodgers..Beyond the Sunset—Pat Boone..Will the Circle
Be Unbroken—George Morgan..Precious Memories—
Patsy Cline..Just A Closer Walk With Thee—Anita Kerr
Singers..Poor Little Jesus—David Houston..In the Gar-
den—Bob Daniels.. To Remember Cavalry—Jimmy Dean..
Take My Hand, Precious Lord—Statler Brothers..Are You
Xl:shed In the Blood—Tammy Wynette..How Great Thou

COL.12065 ‘26 Hit Rock Classics’'—2 LP Set—Various
R & B Artists—0‘Jays..Love Tain—Impressions..Keep On
Pushin'—Curtis Mayfield..Superfly—isiey Brothers..it's
Your Thing—Johnny Nash..] Can See Clearly Now—Harold
Melvin and The Blue Notes..if You Don't Know Me By
Now—Peaches & Herb..Let's Fall in Love—isley Brothers..
Love the One You're With—Aretha Frankiin..Cry Like A
Baby—Manhattans..Soul Train—Ronnie Dyson..(If You
Let Me Make Love to You Then) Why Can’t | Touch You,

and Others.

Terms: C.0.D.—Freight collect.
Minimum Order $100.00.

This Offer Expires Feb. 8th, 1980. All Merchandise Subject
to Prior Sale.

RECORD CO.
ELVIS PRESLEY . 960 E. Hazelwood Ave, Rahway, NJ 07065
ottt T Wb Phone 201-382-T770 + Telex 139.325

TV TIME—Jim Messina chats with Anne Murray while performing on a Mike
Douglas show which airs Thursday (24).

swmssss DOWN FROM '78

ABKCO Racks Up
Losses Of $99,585 ; o

T e e

NEW YORK-ABKCO Indus-
tries Inc. lost $99,585 or seven centsa
share on revenues of $8,106,185 for
the year ended Sept. 30, 1979. This
compares with revenues of
$16,319,528 for the year ended Sept.
30, 1978 when profits were $44,208
or three cents a share.

Some $7,375,635 of the 1978 reve-
nues resulted from the “Greek Ty-
coon” film.

Operations for the fourth quarter
ended Sept. 30 1979 resulted in a loss
of $9.438 or one cent a share on reve-
nues of $2,311,647 compared with a
loss of $176,571 or 13 cents a share
on revenues of $10,072,250, which
includes the monies from the “Greek
Tycoon.”

According to ABKCO’s 10-K
form the company’s assets at the end
of fiscal 1979 were $7,553,834, down
from $9,041,526 in fiscal 1978. Its to-
tal current liabilities at the end of
1979 were $3,698,996 down from
$4,340,695 in 1978.

Listed among the company’s as-
sets is money lent by the company to
Allen Klein, president and control-
ling shareholder, to help him pay for
his legal fees. At the end of 1979
Klein owed $837,671, down from
$997.560 the year before.

Klein is appealing a U.S. District
Court conviction of one count of fil-
ing a false income tax return for

INFINITY,
MCA SWITCH

NEW YORK-In what amounts
to a musical round robin, senior ex-
ecutives of Infinity Records, recently
absorbed into MCA Records, have
switched offices with the New York
staff of MCA.

By Tuesday (14), five Infinity ex-
ecutives remaining on the payroll
were working out of the seventh
floor of MCA Inc.’s gotham head-
quarters at 445 Park Ave.

Meanwhile, MCA label and dis-
tribution staffers were relocated to
Infinity’s former offices at 10 E. 53rd
St.

The Infinity executives include
Barry Reiss, senior vice president;
Gary Mankoff, vice president of
marketing/finance; Peter Gideon,
vice president of promotion; and Jay
Morgenstern, vice president of mu-
sic publishing.

Ron Alexenburg, who ran Infinity
before it was integrated into the
MCA label structure, has brought
suit against MCA, Inc. over its ac-
tion.

wWwWWw.americanradiohistorv.com

FORM CHILD
PROMO GROUP

NEW YORK-A committee, ten-

tatively called “Decade Of Thg
Child,” has been formed to keep
UNICEF’s 1979 “Year Of Child”
concept alive for the music industry.

Heading the group is Norman
Weiser. president of SESAC, who
last year was elected to the board of
directors of UNICEF.

Following his return from
MIDEM, Weiser says he'll report on
further details of the goals and mem-
bership of the committee, members
of which will cover label, publishing
and trade magazine levels.

One objective, Weiser declares, is
to continue to develop recording

(Continued on page 71)
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Leading the New York

i Rap Race &

] Spreadin” like Wildfire!

¢ ‘““Rappin’ & Rockin’

j

the House’’

1970. He was sentenced to serve a
two-month jail term out of a two-
year sentence. He is now free on a
personal recognizance bond, and ex-

6 LT
pects to appeal the case to the Su- suPer Rappln
preme Court if necessary. by

Klein is employed by ABKCO on Grand Master Flash
a month-to-month basis under the - -
& The Furious Five

terms of his contract, which expired
Jan. 31, 1979. It pays him $200,000 a Enjoy Records
611 W. 125th St., NYC 10027

year, as well as legitimate business
expenses, and the use of a chauf-
(212) 662-2230
\__ J

Funky Four
Plus One More

g 0
ADMINISTRATOR
Music & Performing

Arts Commission

The Administrator will have experience in performing
arts administration, theatre arts, technical management
and production,

Experience in budget preparation and implementation.
Must have demonstrated management skills and the
ability to write and edit reports, grant proposals, infor-
mational materials and news releases. Knowledge of
governmental funding of performing arts is necessary,
Candidate will possess poise, maturity and good public
appearance,

MINIMUM REQUIREMENTS: Graduation from an ac-
credited college with a specialization in music, theatre
arts or arts management and three years administrative
experience in the performing arts which includes the

management of a cultural or entertainment center. A —

Masters Degree in performing arts may be substituted
for one year of experience. One additional year of the
required experience will be accepted for each year of
the required education.

SALARY TO: $30,204
Send resume to: Joanne Sturges

Los Angeles County
Executive Office of the Board of Supervisors
Hall of Administration
500 West Temple Street
Los Angeles, CA 90012
(213) 974-1405
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THE LONG
AWAITED
NEW SINGLE
FROM HIS
FORTHCOMING
NEW ALBUM

“AFTER
DARK”

PHRODUCED BY BARRY GIBB. KZRL RICHAROSON AND ALBHY GALUTEN
For Kaibhy Prodistions, Baesy Gihb Productiens By Ariangement Wit Tha Sebert Szlqwood 01 g2nisation
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Gt ROGER McGUINN, CHRIS HILLMAN Featuring Gene Clark/City
ST-12043 + 8XT-12043 « 4XT-12043

Cnene and Marte Currie

)
L&) ST-12022 « 8XT-12022 « 4XT-

CERIE & MARIE CURRIE/Messin' With The Boys

A @dumuv

ANNE MURRAY/A Country Collection
ST-12039 * 8XT-12039 « 4XT-12039

M MITH PHE 8OYS

THE LONELY BOYS/The Lonely Boys
ST-12030  8XT-12030 * 4XT-12030

12022

| MorWebitr
LIVE MAGNETIC AIR

|
|

MAX WEBSTER/Live Magnetic Air
ST-12042 » 8XT-12042 » 4XT-12042

THE CHICAGO
|| CONSPIRACY TRIAL |

d Live by the Odysvy Theatre EruenN

A Theatru al\mmgrmml frheOrgx (llTlleﬂ,WY!p’
Performed und Recorde

CHICAGO CONSPIRACY TRIAL/The Chicago Conspiracy Trial
SABB-12020

WILLIAM OZ/William Oz
ST-12015 » 8XT-12015 » 4XT-12015

Ovaccet
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RONNIE LAWS/Every Generation BILLIE JO SPEARS/Standing Tall W["
LT-1001 + 8LT-1001 * 4LT-1001 Ay \ LT-1018  8LT-1018 » 4LT-1018 L A

GALLAGHER/Gallagher 7 ) FISCHER Z
LT-1019 + 8LY-1019 » ALT-1019 b UALA 975H * UAEA 975H » UACA 975H

VERDI=REQUIEM

Renata Scotto - Agnes Baltsa - Venano Luchetti- Evgeny Nesterenko
Ambrosian Chorus & Phitharmania Orchestra

RICCARDO MUTH

SAUNDRA STEELE/Saundra Steele i BEVERLY SI.LS/Opera Arias Album 2 [ ) = RICCARDO MUTI/Verdi: Requiem &}
Angel

LT-1021 » 8LT-1021 » 4LT-1021 . S$Z-31727 =1 $2B-3858 (3 LPs)

© 1960 £ARITOL RECORDS. INC

“yUA” TRADEMARK AND TRADE NAME USED BY LIBERTY/UNITED RECORDS, INC. UNDER LICENSE
FROM UNITED ARTISTS CORPORATION, AN UNAFFILIATED CONMPANY

www.americanradiohistorv.com



www.americanradiohistory.com

14

General News

U.S. Distrib For
VYenezuela Label

MIAMI-—Discos T.H. has signed
an exclusive contract with Fonograf-
ica de Venezuela to represent the
latter’s catalog in the U.S., says Tony
Moreno. president of Discos T.H.

“Last year,” says Moreno. “‘we
had sales of $1.3 million in the U.S
with our basic Venezuelan product,
and now we are trying to expand
with more international. local and
Mexican artists. I want to sign artists
from Texas and L.A.. and promote
them all over the U.S. and Latin
America.”

T.H. Records has plans to open
offices in Mexico and Spain. and
Moreno will be traveling to Ecua-
dor, Argentina, Peru, Costa Rica
and the Dominican Republic to seek
out licensees in those countries.

album

We create great ads,
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

"i Lee Myles Associates, Tnc.

O

Supplylng the graphic needs of the record industry since 1952.

160 East 56th Street Dept. A3
WP NYC, NY 10022 Tel: 758-3232

y

N

HOOKED UP—Members of Dr. Hook sing an |mpromptu versnon of “When

You're In Love With A Beautiful Woman" at a party at London’s Eden’s in

Mayfair. The Capitol group was awarded a gold single for its U.K. sales of the

song. From the left: Rik Elswit, Ray Sawyer, Dennis Locorriere and Bill
Francis.

FIRST OF SEVERAL?

Cincy Deaths Spur Insurance Hassle

PHILADELPHIA-The first in
what will probably be a host of legal
battles resulting from the deaths and
injuries at the Who concert in Cin-
cinnati will be waged here by two in-
surance companies.

Two insurance companies are
battling in U.S. District Court here
over some of the damages that may
arise from suits filed in behalf of
those killed or hurt in the tragic inci-
dent.

Eleven persons were killed Dec. 3
during a stampede at the doors of
the Cincinnati Riverfront Coliseum

by fans waiting to attend a festival-
sealing concert promoted by the lo-
cally-based Electric Factory Con-
certs.

In a declaratory judgment action
field here in the Federal Court of
Judge Clifford Scott Green, the
United National Insurance Co., of
Philadelphia. is asking the court to
force Fireman’s Fund Insurance Co.
of San Francisco to pay possible
negligence damages stemming from
the incident.

Six suits have been filed in Ham-

(Continued on page 71)
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WESTW

55 Kinderkomack Rd.
Emerson, N.J.
(201) 265-7700

iy T S

IMMEDIATE DELIVERY
il 'OR LEASE AN INVESTMENT

LINCOLN
MERCURY

OPEN DAILY 9 AM to 9 PM. SAT til6

99 Franklin Turnpike,
Maohwah N.J.

(201) 529-4100
(914) 357-6880
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Rock’n’Rolling

McCartney’s Arrest
Cancels Japan Tour

By ROMAN KOZAK

NEW YORK-One of the blUgLSl
rock concert tours of Japan in
memory has been scrapped. fears of
future government crackdowns on
rock concerts have grown, and Paul
McCartney will spend at least 10
davs in jail following his arrest at
the Tokvo Airport Wednesday (16)
on charges of allegedly possessing
more than 200 grams (about seven
ounces) of marijuana.

Penaltics for possession of mari-
Juana in Japan are severe. The ex-
Beatle faces more than three years in
jail if convicted. However, the au-
thoritics are usually more lenient
toward foreigners in such cases than
toward native Japanese. But it is un-
clear if McCartney will be allowed
to return to Japan once the case is
settled.

Japan had refused a visa for
McCartney and Wings previously
because of a four-year old drug con-
viction. It relented this time because
the Japan dates were a stopover for
Wings on the way to China. where
the group had been permitted to
play some still unscheduled dates.

Because of the arrest, the dates in
China are now uncertain and the
Japanese dates have been cancelled.
Most of McCartney’s 50-person en-
tourage returned to the U.S. and
Britain. Wings had been scheduled
to play 10 dates in Japan. with seven
of them set for the Budokhan in
Tokyo. The Budokhan dates soldout
within four hours after tickets were
puton sale. Itis the first time the hall
had been soldout for that many mu-
sic dates.

Japanese promoters and record
companies fear that the McCartney
incident may spark a government
crackdown on future tours by major
rock stars. Because radio is not a ma-
jor factor in Japanese record sales,
record companies find tours propor-
tionately more important in selling
records than in the U.S. The mush-
rooming interest in rock in Japan in
the last few years has made it a lu-
crative market for many Western
acts, notably for Kiss, Cheap Trick.
Nazareth and Rainbow.

The most recent arrest is not the
first time McCartney has had
trouble over drug laws. Marijuana
plants were discovered growing in
his farm in Scotland, and he gotinto
trouble when cassettes containing

Agency Shutdowns

® Continued from puge 3
and will also do independent work
for us.

“Richard Shack. who runs the
Miami office, will open his own firm
in February. Bill Richards handles
the Chicago office.” says Klein, who
is based in L.A. As in the case of
Puerto Rico, Miami’s office will
close due to the lack of hotel facil-
ities in which to book acts.

Klein points out that APA has
taken additional operating space in
New York and L.A. to handle the
load created by the closing of the
two oftices.

He maintains that the new ar-
rangement is convenient for buyers
of talent in those areas as well as
APA’s agents—most of the business
from the two areas will be conducted
via telephone.

APA lists among its recording
clients. Steve Martin, Johnny Cash,
Tina Turner. Larry Gatlin, Ber-
nadette Peters, Tony Bennett and
Martin Mull, along with numerous
film and television personalities.

hashish were intercepted by author-
itics when he was on a tour of
Scandinavia more than four years
ago.

It is certainly not unusual for acts
lo carry contraband chemicals with
them on tour, though sources in the
business say they were surprised that
anyone should be carrying any such
quantity on his person going
through customs. Such things are
usually well buried within the tons
of cquipment a group carries with it.

Assistance with Paul McCartney
news provided by Elise Krentzel in
Tokyo.

According to the Associated Press,
Japanese officials say McCartney
told them he “brought some hemp
for my smoking.” Eastman & Fast-
man. McCartney’s legal/manage-
ment representative in New York.
had no comment on the case.

*

If fans ask you where is the new
Meat Loaf LP be prepared to tell
them to wait, because the Meat Loaf
LP that was in the can for release last
fall will now be a Jim Steinman LP,
while Meat has yet to go to the studio
to record his own album.

The “Bat Out Of Hell” LP, songs
written by Steinman and sung by
Meat Loaf. was released in Septem-
ber 1977 and has since sold almost
cight million copies worldwide, ac-
cording to Cleveland International.
However, when it came time to make
a followup, with the same lineup
and Todd Rundgren producing,
troubles arose.

According to sources. Meat Loaf
wasn't happy with the new songs
and the production, while Steinman
and the management company were
not thrilled with Meat Loaf’s vocals
or the time he was spending on out-
side projects. including his starring
role in the “Roadie” film. But rather
than break up a winning team it was
decided that both Steinman and
Meat Loaf would release their own
solo albums.

The once Meat Loaf. now Stein-
man LP, is being reworked with
Steinman doing all the lead vocals.
It is still being produced by
Rundgren, with the working title,
“Bad For Good.” Meat Loaf, mean-
while, plans to go to the studio with
producer Jimmy lovine to record
“Down In The Deep End™ with all
new material, some of it written by
Steinman.

Both LPs are expected to be re-
leased in late spring. Then there will
be a joint tour by both men, called
the “Neverland Spectacular.” “Nev-
erland” is also the title of a film, op-
tioned by CBS, which will be made
after the tour, based iooscly on the
Peter Pan story. The 260-pound
Meat Loaf will play “Tink.”

Square Promo Disk

LOS ANGELES—Pic Disc, a divi-
sion of the Fitzgerald/Hartley Co,,
has produced a limited edition
square 45 r.p.m. picture disk con-
taining two cuts from Toto’s
“Hydra™ album.

The square record includes the
title track and Toto’s current single
“99." Both the recording and the
special jacket include the same
graphics as the album cover.

The picture disk will be used for
promotional purposes only and will
not be available at retail.
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Five years ago,
we were
the new kids

on the block.
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’ Now,
we're muscling past
the b

The statistics are formidable. Our 80% LP chart success ratio.
The twenty label artists whose most recent albums each topped the
quarter-million mark. The ever-growing roster of acclaimed
and accomplished new artists. Arista Records’ first five years have set
a standard lf)or innovation, diversity, artistry. And we won’t stop here.

ARISTA

www americanradiohistorv.com
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Commentary

Rock’n’Roll: Neglected Giant

By BUD PRAGER

The music industry continues to denigrate its most vital prod-
uct: rock’n’roll.

Seventy percent of the records sold in this country are rock
records. and rock artists sell most of the concert tickets bought
across the nation. Yet rock music, especially hard rack. is vir-
tually abused by the industry it supports.

You need look no farther than the Grammy Awards of the
past few years to see how rock, the truly
dominant musical form, is reated like
an ugly stepsister by the industry. Three
years ago, the Starland Vocal Band was
chosen over Boston as best new artist of
the year. Two years ago, Debby Boone
took the award over Foreigner, while
last year A Taste Of Honey won over
the Cars.

Boston, Foreigner and the Cars have
sold about 24 million albums in the U.S.
The Starland Vocal Band. Debby
Boone and A Taste Of Honey have sold
roughly one-tenth of that. Boston, For-
cigner and the Cars have also exhibited
a consistency that the Grammy winners
haven’t matched.

The Grammy Awards, broadcast
over national television as the music in-
dustry event of the year, simply aren’t
relevant and appear ludicrous to any
bona fide rock aficionado.

The National Academy of Recording Arts and Sciences has
not kept up with the times. It’s created categories for nearly ev-
ery type of record imaginable—classical, country, r&b, gospel.
even spoken word—yet 1979 was the first year that the
Grammies included a rock category. 24 years after rock became
meaningful and durable. If rock were some sort of minority
music, I could label their effort “tokenism.” but the fact is that
they've discriminated against the music and the fans that vir-
tually support the record industry. After 24 years of pretending
rock doesn’texist, they're now seeing only the tip of the iceberg.

Treated by the industry
‘like an ugly stepsister’

Historically. this anti-attitude has been strongest where it
hurts the most—in the top executive suites. Most heads of record
companies don’t go to rock concerts for their own enjoyment
and never play rock records at home. Of course, they don’t
mind the record sales, and they don’t mind the money rolling
in, but they don’t really want to get involved with the artists or
the music.

The ranks of a&r men and artist relations executives hired to
handle these functions do not neutralize the effects of the label
chiefs” attitudes toward rock. The presidents set the major pol-
icies for their companies, and their executives act accordingly.
Too often, the way record companies operalte is a reflection of
the top level executives’ lack of understanding of rock.

To indulge their personal tastes, certain record company
presidents have overspent for artists who didn’t justify the in-
vestment (jazz, jazz fusion, disco, MOR, country) and under-
spent for the artists who really pay the bills. These chief execu-
tives have disregarded the tastes of the people, and cluttered
their rosters with artists who should have been left on specialty
labels.

This has been one small. but important, factor in the current
record industry recession.

Unfortunately. I have to place part of the responsibility on
the people behind rock themselves, because we haven't created
an organized front to protect our interests. There's a Country
Music Assn., a Country Hall of Fame, a Black Music Assn.. a
Gospel Music Assn., and jazz societies ad infinitum, yet there
isn’t one organization devoted exclusively to rock’n'roll.

Bud Prager: ‘‘Exec

utives have disregarded
the tastes of the people.”

Perhaps rock people are just too independent; independence
of thought and action is an element of their success. But there
are important issues to which a rock organization might address
itself.

Look at the way rock is portrayed to the nation by the major
media. The headlines from the recent Who concert in Cincin-
nati read. “11 Dead at Rock Concert,” associating the music
with a crowd control accident that had
no direct relation to the music at all.

It the same problem had occurred at
a Tom Jones concert, do you think the
headlines would have said *11 Dead at
MOR Concert?” As Roger Daltrey said.
it could have happened at a football
game, yet the media exploits rock to
create sensationalist headlines.

Before we begin to reshape the pub-
lic’s awareness of rock, however. greater
recognition has to come from the indus-
try itself. And the recognition isn’t due
the artists alone. Managers, agents, pro-
motion people and publicists all play a
vital role in the success or failure of an
artist. They contribute to the music and
the mystique and all the magical ingre-
dients that make for the dynamicand il-
lustrious careers of our stars and super-
stars.

The industry has rarely extended formal recognition or
awards to these behind-the-scenes figures. What would the
Elvis Presley phenomenon have been without Tom Parker?
What would the Beatles have been without Brian Epstein? How
far would Led Zeppelin have gone without the career direction
of Peter Grant?

I'was at Warner Bros. Music in 1963 when Albert Grossman
brought in Bob Dylan, and watched how a determined man-
ager ook an artist this industry doubted and helped launch him
as a legend.

Film and television directors and producers who never ap-
pear on screen are heaped with recognition by their industry,
and the best among them have a strong public image as well.
Before rock’s behind-the-scenes figures begin to achieve public
recognition, they have to be recognized by the industry itself.

Billboard, as a major music publication, should give mean-
ingful recognition to the manager of the year. concert promoter
of the year, publicist of the year. even promotion executive of
the year.

And talent agents certainly deserve a share of the spotlight.
Cheap Trick’s rise to headliner status last year was greatly as-
sisted by the careful work of an experienced agent. as was For-
cigner's and Boston's success on the road in the years before.
These people have done an incredible job, and their efforts
should be rewarded.

‘Grammy Awards ludicrous
to bona fide rock aficionado’

There’s noinevitability in this business: there’s hardly an art-
ist so great that he would have happened no matter what. When
a successful career is launched, every member of the team that
made it happen is due an appropriatc amount of recognition.

But the recognition we need to foster the most is not for an
individual—it’s for the form of music that sustains us, the form
of music that keeps customers walking into the stores and keeps
record companies in business.

Yes, let's have some respect for the giant that gives us our
tivelihood. Let’s have a little more respect for rock’n’roll.

Bud Prager is president of E.S. P. Management, which includes
Foreigner, lan Lloyd and Sniff 'n’ Tears on its artist roster.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

As everyone knows, the 45 r.p.m. single has been
taking the biggest beating in the rock music field,
where the LP remains the pacesetting champion. The
loss of prestige of the lowly doughnut disk is respon:
sible for the current plunge in the quality of main-
stream rock music, a dip that began with Woodstock in
the late '60s and will continue until record companies
and the consumer realize that 45s are the best market-
ing form for rock music.

Historically, the shift to albums is valid. When the
Beatles, Hendrix, Doors, Stones, Dylan, etc. were in full
flower, buying an LP made good sense. it was at this
time that rock’n'roll fans began buying the more ex-
pensive albums. FM radio also began to play album

cuts in what was then a progressive kind of broad-
casting.

But as rock 45s were neglected, their quality slid
sharply, Bubblegum, and eventually disco senility
crept in. The quality of rock albums slipped to reflect
the rut the 45 had fallen into.

The current trend to new wave is nothing more than
aresurgence of the 45 r.p.m. single. Now, rock 45s are
beginning to penetrate the U.S. charts again. The tre-
mendous success of Cheap Trick, Nick Lowe and espe-
cially the Knack in this respect is most heartening.
Quality rock singles are now much easier to find on a
retail level then even one year ago.

Let's hope this trend continues and blossoms in the
years to come. It is totally unfair to expect a rock band

WwWWWwW.americanradiohistorv.com

that might be capable of producing one classic song to

flounder in a sea of LP mediocrity. Let's make 1980
the year to revive the 45.

David Merciez

Detroit

Dear Sir:

Why all this pressure on the Beatles reuniting? The
memory of the “Fab Four” is good enough for me. We
should forget about making music sound like the past
and concentrate on now. | want to think of the Beatles
as a legend in their own time.

Linda A. Weiss
WFTM-AM-FM
Maysville, Ky.
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A DOUBLE PLATINUM ALBUM!

Wwith One Voice
soaring past 2,000,000 sales,
the story’s just beginning...

“When | Wanted You'’
The sensatiocnal new
Barry Manilow single.

On Arista Records.

ARISTA

Pnotography by Victor Sicebneskl,
Produced by Ron Dante cnd Bary Manilow.
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Bilboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (1/17/80)

PRIME MOVERS-NATIONAL

QUEEN—Crazy Little Thing Called Love (Elektra)

BREAKOUTS-NATIONAL

ANDY GIBB-Desire (RS0)
PINK FLOYD—Another Brick In The Wall (Columbia)
RUPERT HOLMES —Him (MCA)

TOP ADD ONS -NATIONAL

(D) DONNA SUMMER—On The Radio (Casablanca)
BARRY MANILOW—When | Wanted You (Arista)
TOM PETTY & THE HEARTBREAKERS - Refugee (Backstreet/MCA)

TERI DE SARIO WITH K.C.—Yes, I'm Ready (Casablanca)
DAN FOGELBERG—Longer (Fult Moon/Epic)

JANUARY 26, 1980, BILLBOARD

D—Discotheque Crossover

KTKT-Tucson

KIRB—Spokane

WDRQ- Detroit

WPEZ—Pittsburgh

KELI-Tulsa

ADD ONS—The two key prod
ucts added at the radio stations
listed, as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playhst, as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept summary of Add On and
Prime Mover information to re
flect greatest product activity
atRegional and National levels

Pacific Southwest Region

® TOP ADD ONS

(D) SHALAMAR~The Second Time Around (Solar)
KOOL & THE GANG—Too Hot (De-Lite)
PINK FLOYO—Another Brick In The Wall
(Columbia)

* PRIME MOVERS

QUEEN—Crazy Little Thing Called Love
(Elektra)

(D) DONNA SUMMER—On The Radio (Casablanca)
DAN FOGELBERG—Longer (Full Moon/Epic)

BREAKOUTS

ANOY GIBB—Destre (RSO)
MICHAEL JACKSON —Off the Wall (Epic)
RUPERT HOLMES —Him (MCA)

KA-LA

® ANDY GIBB—Desire (RSO)

De PATRICE RUSHEN—Haven't You Heard
(Elektra)

Dx DONNASUMMER--On the Radio
(Casablanca) 26-9

* QUEEN-—Crazy Little Thing Called Love
(Elektra) 23-15

KRTH (FM)—LA.
® RUPERT HOLMES-—Him (MCA)
® KOOL & THE GANG-Too Hot (De-Lite)

* DAN FOGELBERG—Longer (FultMoon/
Epic) 28-18

* QUEEN~Crazy Little Thing Called Love
(Elektra) 19-5

KHI-LA
o SHALAMAR-The Second Time Around
(Solar)
© MICHAEL JACKSON-Off the Wall (Epic)

D% DONNASUMMER-On The Radio
(Casablanca) 189

* QUEEN-Crazy Little Thing Called Love
(Elektra) 24-17

KCBQ~San Diego
® GEORGE BURNS—| Wish | Were Eighteen
Again (Mercury)
® KOOL & THE GANG—Too Hot ( De-Lite)

* SANTAMA—You Know That | Love You
(Columbia) 13-6

* BARBRASTREISAND—Kiss Me In The Rain
(Columbia) 2215

N

© NEIL DIAMOND-September Morn
(Columbia}
® PATBENATAR—Heartbreaker (Chrysalis)
* DAN FOGELBERG— Longer (Full Moon/
Epic) 14-5
* STYX-WhyMe (A&M) 15-8
KQEO-—Albuquerque
© ANNE MURRAY-Daydream Believer
(Capitol)
® THE DIRTBAND—An American Dream (UA)
* FLEETWOOD MAC—Sara(WB) 16-12
* RITACOOLIDGE-1'd Rather Leave While
I'm In Love (A&M) 8-5
KENO-~Las Vegas
© ANNE MURRAY~Daydream Believer
(Capitoly
De DONNASUMMER—On The Radio
(Casablanca)
* TOT0-99(Columbia) 26-20

* QUEEN—Crazy Little Thing Called Love
(Elektra)21-17

KFMB—San Diego
® PINKFLOYD—Another Brick In The Wall
(Columbia)
® ANDY GIBB—Desire (RSO)
* THE EAGLES—The Long Run (Asylum) 7-3

* QUEEN-Crazy Little Thing Called Love
(Elektra) 24-18

Pacific Northwest Region

® TOP ADD ONS

STEVE FORBERY —Romeo’s Tune (Nemperor)
KOOL & THE GANG—Too Hot (De-Lite)
NEIL DIAMOND—September Morn (Columbia)

* PRIME MOVERS:

TERY DE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca)

QUEEN—Crazy Little Thing Called Love
(Elektra)

DAN FOGELBERG—Longer (Full Moon/ Epic)

BREAKOUTS

ANDY GIBB—Desire (RS0)

PINK FLOYD—Another Brick In The Walt
(Columbia)

MICHAEL JACKSON—Off the Wall (Epic)

KFRC—San Francisco
® STEVE FORBERT-Romeo's Tune
(Nemperor)
® MICHAEL JACKSON-Off The Wall (Epic)
* TERIDE SARIO WITHK.C.—Yes, I'm Ready
(Casablanca) 22-15
* QUEEN-Crazy Little Thing Called Love
(Elektra) 25-10
KYA—S$an Francisco

© ANDY GIBB-Desire (RSO)
De DONNASUMMER—On The Radio
(Casablanca)
 TERIDESARIOWITHK.C.—Yes, I'm Ready
(Casablanca) 21-13
* DSAIICHAEI. JACKSON—Rock With You (Epic)
KROY-Sacramento
® PINKFLOYD—-Another Brick In The Wall
(Columbia)
® ANDY GIBB—Desire (RS0}
* KENNYROGERS—Coward Of The County
(UA)10-3
* QUEEN-Crazy Little Thing Called Love
(Elektra) 26-15

KFXM—~San Bernardino KYNO—Fresno
o TOT0-99(Columbia) (] DlN)FOG[I.B[RG—Longer(FuII Moon/
Epic

® QUEEN-Crazy Little Thing Cailed Love
{Elektra)

* FOGHAT—Third Time Lucky (Bearsville) 25-
22

D ISAAC HAYES—Don't Let Go (Polydor) 18-
13 ,

KERN-Bakersfield
® TOTO-99 (Columbia)
® ('JAYS—Forever Mine (P.L.R.)
D+ SUGAR HILL GANG—Rapper's Delight
(Sugar Hill) 4-1
+ DIONNE WARWICK—Deja Vu (Arista) 17-12
KOPA—-Phoenix
o DONNA SUMMER~On The Radio
(Casablanca)
o ANDY GIBB~Desire(RS0)
* ;:TlgENATAR—Heartbreaker (Chrysalis)

D PRINCE-|Wanna Be Your Lover (WB) 15-7

De ISAAC HAYES—Don't Let Go (Polydor)
* THEDIRT BAND—An American Dream (UA)
289
* RUPERT HOLMES—Escape (MCA) 13.5
KGW—Portland
o ELECTRIC LIGHT ORCHESTRA—Last Train
To London (Jet)
® QUEEN-Crazy Little Thing Cailed Love
(Elektra)
 TERIDE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca) 20-11
* SMOKEY ROBINSON-—-Cruisin’ (Tamla) 19-
10
KING—Seattle

® CHUCK MANGIONE—Give It All You Got
(A&M)

© ROBERTJOHN—Lonely Eyes (EM)
D% DONNASUMMER—On The Radio
(Casablanca) D-19
* QUEEN-Crazy Little Thing Called Love
(Elektra) D-22

® PINK FLOYD—Another Brick In The Wall
{Columbia}

® ANDY GIBB—Desire (RSO)

* DAN FOGELBERG—Longer (Full Moon/
Epic) 26-17

* QUEEN-Crazy Little Thing Called Love
(Elektray19-14

KTAC—Tacoma

® RUPERTHOLMES—Him (MCA)
© ANDY GIBB-Desire (RSO)

* KENNY ROGERS—Coward 01 The County
(UA)5-2

* SMOKEY ROBINSON—Cruisin’ (Tamla) 22-
16

KCPX—Salt Lake City

® ROCKETS-Desire (RS0)
® ANDY GIBB-Desire (RSO)

 TERI DE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca) 18-7

* NEILDIAMOND-September Morn
(Columbia}22-12

WTAC—Flint

o COMMODORES—Wonderland (Motown)

® NEILDIAMOND-September Morn
(Columbia)

* DANFOGELBERG —Longer (Full Moon/
Epic)21-10

* SPINNERS—Working My Way Back To You
{Atlantic)

KRSP—Salt Lake City

® TOM PETTY & THE HEARTBREAKERS -
Refugee (MCA)
® BABYS—Back On My Feet Again (Chrysalis)
* STYX—Why Me (A&M) 122
* DANFOGELBERG-Longer (Full Moon/
Epic) 14-8
KTLK—Denver

o TOM PETTY & THE HEARTBREAKERS —
Refugee (Backstreet/MCA)

® CINOY BULLENS—Trust Me (Casablanca)
196 (WZZR-FM) —Grand Rapids

® QUEEN-Crazy Little Thing Called Love
(Elektra)

® T0T0-99 (Columbia)

* ELECTRIC LIGHT ORCHESTRA—Last Train
To London (Jet) 30-24

* DAN FOGELBERG— Longer (Full Moon/
Epic) 26-15

WAKY—Louisville

De KOOL & THE GANG—Too Hot (De-Lite)
De NARADA MICHAELWALDEN-| Shoulda
Loved Ya (Atlantic)
* PEACHES & HERB—Pledge My Love
(Polydor/MVP) H-35
* PHYLLIS HYMAN-You Know How To Love
Me (Arista) H-38
KIMN—Denver

® T0T0-99 (Columbia)
o TOM PETTY & THE HEARTBREAKERS —
Refugee (MCA)
* NEIL DIAMOND—September Morn
(Columbia) 11.7
* zﬁ;cll(i)lﬂ. JACKSON—Rock With You (Epic)
KJR—Seattle

© ANNE MURRAY—Daydream Believer
{Capitol)
® Z.Z.TOP—IThankYou (WB)
* FOREIGNER—Head Games (Atlantic) 3-1
* THEINMATES-Dirty Water (Polydor) 12-6
KYYX—Seattie

o 0'JAYS—Forever Mine(P.L.R.)
o T070-99 (Columbia)

* DANFOGELBERG—Longer (Full Moon/
Epic) 24-15

* ANNE MURRAY-—Daydream Believer
(Capitol) 22-14 *

WBGN—Bowling Green

o TOM PETTY & THEHEARTBREAKERS-
Refugee (Backstreet/MCA)

® BABYS—Back On My Feet Again (Chrysalis)
D PRINCE—IWanna Be Your Lover (WB) 16-7

* DIONNEWARWICK—Deja Vu (Arista) 20-14
WGCL—Cleveland

® PINKFLOYD—Another Brick In The Wall
{Columbia)

® ANDY GIBB-Desire (RSO)
* HALL & OATES—Wait, For Me (RCA) 12-9

* KENNY ROGERS—Coward Of The County
(UA)8-4

WZZP—Cleveland

® RUPERTHOLMES- Him (MCA)
® ANDY GIBB-Desire (RSO)
* T0T0-99(Columbia) D-25
* BARRY MANILOW—When | Wanted You
(Arista) D-28
KCBN-—Reno

® MOLLY HATCHET—Flirtin’ With Disaster
(Epic)

© BARRY MANILOW—When | Wanted You
{Arista)

* ANNE MURRAY—Daydream Believer
(Capitol) 32-23

* QUEEN-Crazy Little Thing Called Love
(Elektra) 21-13

North Central Region

® TOP ADD ONS:

(D) DONNA SUMMER—On The Radio (Casablanca)
STEVE FORBERT—Romeo's Tune (Nemperor)
QUEEN—Crazy Little Thing Called Love

{Elektra)

* PRIME MOVERS:

FLEETWOOD MAC—Sara (WB)

TERt DE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca)

DAN FOGELBERG —Longer (Full Moon/Epic)

BREAKOUTS

ANDY GtBB—Desire (RSO)

PHNK FLOYD—Another Brick In The Wall
(Coiumbia)

BARBRA STREISAND —Kiss Me In The Rain
(Columbia)

CKLW—Detroit

® ANDY GIBB—Desire (RSO)
De KOOL & THE GANG—Too Hot (De-Lite)
* SPINNERS—Working My Way Back To You
(Atlantic)D-16
 TERI DESARIO WITHK.C.—Yes, I'm Ready
(Casablanca) 13-8

© BARBRA STREISAND—Kiss Me In The Rain
(Columbia)

© ANDYGIBB—Desire (RSO)

* STEVE FORBERT—Romeo's Tune
{Nemperor)

* FLEETWOOD MAC—Sara (WB) 10-2
Q-102 (WKRQ-FM) —Cincinnati

® STEVEFORBERT—Romeo's Tune
{Nemperor)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* SMOKEY ROBINSON—Cruisin’ (Tamla) 28-
15

* FLEETWOOD MAC—Sara (WB) 20-10
WNCI-Columbus

o STEVE FORBERT—Romeo's Tune
(Nemperor)

® SANTANA—You Know That | Love You
(Columbia)

* KENNYLOGGINS—This Is It (Columbia) 14-
5

* DANFOGELBERG—Longer (Full Maon/
Epic)

WCUE—Akron

© ANNE MURRAY-Daydream Believer
{Capitol)

® RUPERT HOLMES—Him (MCA)
* FLEETWOOD MAC—Sara (WB) 16-9

* RUFUS/CHAKA KHAN- Do You Love What
You Feel (MCA) 23-22

13-Q (WKTQ)—Pitisburgh

De DONNASUMMER—On The Radio
(Casablanca)

® ANDY GIBB~Desire (RSO)

* TOM PETTY & THE HEARTBREAKERS -
Don't Do Me Like That (Backstreet/MCA)
D-17

* FLEETWOOD MAC—Sara(WB)D-19

www americanradiohistorv com

De DONNASUMMER-On The Radio
{Casablanca)

® CHUCK MANGIONE—Give It All You Got
(A&M)

* MICHAEL JACKSON—Rock With You (Epic)
17-11

4

* FLEETWOOD MAC-Sara (WB) 12-6
Southwest Region
® TOP ADD ONS:

(D) DONNA SUMMER—On The Radio (Casablanca)
THE DIRT BAND—An American Dream (UA)
SMOXEY ROBINSON—Cruisin’ (Tamia)

* PRIME MOVERS

THE EAGLES~The Long Run (Asylum)

TERI DE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca)

TOM PETTY & THE HEARTBREAKERS —Refugee
(MCA)

BREAKOUTS

2.1, TOP—{ Thank You (WB)

ANDY 6iBB—Desire (RSO)

PINK FLOYO —Another Brick In The Wall
(Columbia)

KILT—Houst

® 1.1.TOP-|Thank You (WB)
® BABYS—Back On My Feet Again (Chrysalis)

 TERI DE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca) 19-10

* ROBERT JOHN—Lonely Eyes (EMI) 35-25
KRBE—Houst

o STYX—Why Me (A&M)
® SMOKEY ROBINSON—Cruisin’ (Tamla)
* LTD-—Stranger (A&M) 18-16

D+ DONNASUMMER—On The Radio
(Casablanca) 20-18

KLIF—Dallas

© ROBERTPALMER—Can We Still Be Friends
(Island)

® THEDIRT BAND—An American Dream (UA)

* THE EAGLES—-The Long Run (Asylum) 12-7

* CLIFF RICHARD—We Don't Talk Any More
(EMI)

KNUS-FM—Dallas

© RUPERTHOLMES-Him (MCA)
® ANDYGIBB—Desire {RSO)

* TOM PETTY & THE HEARTBREAKERS -
Don't Do Me Like That (MCA) 14-10

* DR.HOOK—Better Love Next Time
(Capitol) 15-11

KFIZ-FM (2.97)—Ft. Worth

® MICHAEL JACKSON—Rock With You (Epic)
* 2.2.TOP-~IThank You (WB) 13-3

* TOM PETTY & THE HEARTBREAKERS —
Refugee (Backstreet)

KINT—El Paso

© ANNE MURRAY-Daydream Believer
{Capitol)

o DAN FOGELBERG - Longer (Full Moon/Epic
D ISAAC HAYES—Don't Let Go (Polydor)

* SMOKEY ROBINSON~Cruisin' (Tamla)
WXY —Ohlahoma City

® ANDY 6IBB-Desire (RSO)

© DONMASUMMER-On The Radio
(Casablanca)

+ FLEETWOOD MAC—-Sara (WB) 15-7
* THE EAGLES-The Long Run (Asylum) 18-8

® ROD STEWART~| Don't Want To Talk About
It (w8)

® ANDY GIBB—Desire (RS0)

# THE EAGLES—The Long Run (Asylum) 25-3

* MICHAEL JACKSON—Rock With You (Epic)
16-1

WTIX—New Orleans

® PINK FLOYD—Another Brick in The Wall
{Columbia)

© DONNASUMMER-On The Radio
(Casablanca)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 16-2

O* PRINCE—|Wanna Be Your Lover (WB) 12-4
WNOE - New Orleans

© DONNASUMMER-On The Radio
(Casablanca)

o TWENTYNINEWITH LENNY WHITE—Peanut
Butter (Elektra)

* JEFFERSON STARSHIP—Jane (Grunt) 10-6

* SMOKEY ROBINSON-Cruisin’ (Tamla)8-4
KEEL-Shreveport

© THE DIRT BAND—An American Dream (UA)

® 1.2.TOP-IThank You (WB)

* ANNE MURRAY—Daydream Believer
(Capitol) 26-17

* STEVE FORBERT—Romeo's Tune
(Nemperor) 19-14

Midwest Region

® TOP ADD ONS

BARRY MANILOW-When | Wanted You (Arista)

SPINNERS —Working My Way Back To You
(Atlantic)

DAN FOGELBERG—Longer (Full Moon/E pic)

* PRIME MOVERS

QUEEN—Crazy Little Thing Called Love
(Elektra)

FLEETWOOD MAC—Sara (WB)

TOM PETTY & THE HEARTBREAKERS—Don’t Do
Me Like That (MCA)

BREAKOUTS

ANDY GiBB—Desire (RS)

PINK FLOYD—Another Brick In The Wall
(Columbia)

BABYS—Back On My Feet Again (Chrysalis)

WLS—Chicago
o DAN FOGELBERG—Longer (Fult Moon/
Epic)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* TOM PETTY & THE HEARTBREAKERS —
Don't Do Me Like That (MCA) 13-8

* MICHAEL JACKSON—Rock With You (Epic)
10-5

WEFM—Chicago
® STYX—WhyMe (A&M)

® BILLY PRESTON & SYREETA-With YouI'm
Born Again (Motown)

* FLEETWOOD MAC—Sara (WB)17-8

* TOMPETTY & THE HEARTBREAKERS —
Don't Do Me Like That (MCA)

WROK—Rockford

® T0T0-99 (Columbia)

© NEIL DIAMOND-—-September Morn
(Columbia)

* DAN FOGELBERG—Longer (Full Moon/
Epic) 24-8
* QUEEN-Crazy Little Thing Called Love
(Elektra) 15-3
(Continued on page 24)
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McCoy And ‘Edition’
Going On 60 Stations

LOS ANGELES—“We have the
opportunity to develop a historical
perspective,” says Sid McCoy, host
of Westwood One’s new syndicated
program for black radio titled “Spe-
cial Edition.” This is a 60-minute in-
terview and music show which pre-
mieres Feb. 11 on nearly 60 black
radio outlets.

Artists on upcoming shows in-
clude Earth, Wind. & Fire, B.B.
King. Stevie Wonder and Richard
Pryor.

“The original idea was ours,” says
Norman Pattiz, Westwood One pres-
ident, “but in terms of the final di-
rection, McCoy has been very in-
volved.”

Each show is a mixture of talk and
music though the ratio varies. “IUs
done with instinct and feel. Some-
times, there is going to be more talk
than others.” adds McCoy.

Stations which are going with
“Special Edition” include KDAY-
AM Los Angeles, KDIA-AM San
Francisco, KKDA-FM Dallas,
KMJQ-AM Houston, KKSS-AM
St. Louis and WVEE-AM Adlanta.
All are stations with black contem-
porary formats.

“We're going after the r&b au-

FM Network Coming
In Puerto Rico Mart

SAN JUAN-—Pachin Romin Col-
lazo, who owns four stations in
Puerto Rico, has added an FM here.
He acquired WHOA-AM, added an
FM outlet to it and then sold the AM

to the Baptist Church of Puerto |

Rico.

Collazo will form the stations into
an FM network, basically program-
ming U.S. disco music and Latin
salsa, which will reach all areas of
the island. The Baptist Church will
program its station as an casy listen-
ing and religous music outlet.

Says Roberto Page, president of
Velvet Records here. “Collazo’s ra-
dio stations have not had any power
in rankings, but with this change in
which the three FM stations are go-
ing to transmit simultaneously to the
whole island the picture is going to
change.”

SACRAMENTO—Though beau-
tiful KEWT-FM continues to lead in
the October-November Arbitrons,
there are some notable changes in
the market.

KEWT dominates with a 10.8,
compared to a 9.5 in the April/May
book for the 6 a.m.-midnight shares.
AOR KZAP-FM moves from an 8.5
to 9.7. Except for the 10 am. to 3
p-m.slot, KZAP has increased in ev-
ery daypart. This may be in part due
to the changeover of KSFM-FM
from AOR to adult contemporary.

“But I really can’t say we went up
because of KSFM,” notes KZAP
program director Chris Miller.
“KSFM went up as well. We'll have
to wait for the mechanical diaries.”
KSFM jumps froma 3.1 t0 a 3.8.

Adult contemporary-talk KGNR-
AM also takes a big jump from a 6.7
to a 7.6. “We had an increase in
power.” notes program director
Dave Darin. “We were at 1,000 watts
at nights. Now we’re up to a full
5.000 watts.”

dience.” offers Pattiz. “because we
are thus far, dealing exclusively with
black artists.”

Pattiz adds in a market without a
black station, or for distribution
abroad. the show can be utilized on
pop and rock channels.

“Even if it only airs on black sta-
tions, there is still going to be a tre-
mendous amount of white listeners
because black stations today have
large amounts of white listeners.”
voices McCoy.

_Artists who crossover from the
pop to the soul chart fit into the
show’s format. although no such
shows have been taped yet. “We're
not locked into having just perform-
ers,” says McCoy. “We'll be pre-
dominantly entertainment but the
format provides opportunities to get
into other areas.”

Sponsored by Michelob and
available to stations on a barter
basis. 52 shows are to be made
yearly. CARY DARLING

Radio Progrommlng

HIGH BROADCAST—WCXI-AM De-
troit personality Deano Day got up
in the air—85 feet in the air—to do
three hours of his morning show.
He says he did it because he noticed
a mannequin someone had put in
the aerial lift and decided to keep

her company. O'Day is the live one
on the left.

Washington WMAL
Surprise In Ratings

By JEAN CALLAHAN

WASHINGTON—In a market
where FM stations grab 61.5% of all
radio listeners, WMAL-AM is an
anomaly. Not only does WMAL
draw 37% of all AM band listeners
in this market, but the adult contem-
porary station beats its AM and FM
competitors with a substantial first
place lead in current Arbitron and
Mediatrend reports.

WMAL did drop to second place
in the December Mediatrend behind
WPOC-AM-FM, but it was number
one in the November Mediatrend.
WMAL assistant program director
Eileen Griffin credits the station’s
MOR music. popular DlJs, such as
the morning drive team Hardin and
Weaver as well as football for in-
creasing the audience in the fall
book. WMAL jumped from a 9.3 in
the spring to 11.8 while Harden and
Weaver climbed from 17.0 to 18.6.

An advertising blitz is thought to
have propelled WMAL's sister sta-
tion. WRQX-FM (Q-107) from 2.1

L.A. Radio Women Increasing
Opportunities For Employment On Upbeat, But Slowly

LOS ANGELES—Mary Turner.
Cheri Sanns. Louise Foster. Jan
Marie. Cynthia Fox. Michelle Roth.
Terri Gladstone. Nancy Ellison.
Pam Robinson. Maggie Ross. Carol
Brenner. Lisa Novak.

These are a dozen of the women
who have landed air shifts on some
of this area’s leading music stations.
The number of women on the air
here has increased in recent years,
with those already on the air noting
a bright future for women in radio as
they move into formats and hours
usually held by men.

Still, women feel they must try
harder than their male counterparts
and there are dark clouds in an oth-
erwise sunny picture.

Michelle Roth, now at soul for-
matted KDAY-AM handling the 10
p-m.-2 a.m. weekday slot and a Sun-
day 9 a.m.-1 p.m. shift. has one hor-
ror story to tell. After leaving San
Francisco’s KIOI-FM in late 1978,
Roth by mail and phone ap-

Because of its emphasis on news,
Darin feels his station has benefited
because of increased public interest
in the Iranian situation.

Soft rock KXOA-FM (K108FM)
also posts good gains as it moves
froma6.2toa7.1.“We promoted on
television and used more advertising
in the past.” voices Art Schroeder,
program director. Marla, a new air
personality in the 6 p.m. to 10 p.m.
slot, is doing well as both the 3 p.m.
to 7 pm. and 7 p.m. to midnight
numbers show an increase. For3to7
p.m., KI08FM had a 6.8 and now is
7.3. From 7 to midnight, KXOA-FM
was a 4.5 and has jumped to a 7.2.

Country KRAK-AM takes a short
fall from a 6.8 1o a 6.4. It does best in
the mornings and middays where it
registers a strong 8.3 and 8.4, respec-
tively.

Though oldies KHYL-AM, fell
from a 4.5 to a 4.0 in mornings and
middays. it also did well. Here. it
scored a-3.7 and a 6.6, respectively.

By CARY DARLING
proached one Los Angeles AM pro-
grammer about an opening at his
station and was led to believe she
would be welcome there.

“He never realized | was actually
coming here and seeking work.” she
starts. “[ arrived at his station and he
said ‘the only reason why I’ve talked
to you at all is that we have to talk o
you women and minorities. [f we are
not nice to you. you’ll take us to the
FCC. ” Roth did not get the job.

“There was one instance where a
program director told me I had a
‘masculine approach’ and [ didn’t
get the job,” notes Louise Foster. on
the air at soul and jazz KJILH-FM in
nearby Compton.

*I do have to be as good or better
than a male counterpart.” says Carol
Brenner. who handles the 2 a.m.-7
am. shift at adult contemporary
KMPC-AM on weekends and was
previously program director at then
soft rock KZLA-FM.

“But I'm not a chip on the shoul-

----- sBUT KEWT-FM REMAINS LEADER s mwpma—

Change In Sacramento ARBs i

“Qur philosophy has been not to
use advertising unless absolutely
necessary,” says program director
Jim Huggins who also hosts the
morning show. “If we need to adver-
tise, we will. But so far, everything
has been mainly word-of-mouth.”

Adult contemporary KGMS-AM
moves up slightly froma4.510a4.8.
Adult contemporary KROY-FM
dropped slightly a 5.1 to a 4.7. Sister
station Top 40 KROY-AM falls
from a 6.1 to a 4.3. Beautiful music
KCTC-AM falls froma 6.6 t0a 3.6.

2,000th Program

LOS ANGELES—*“Record Re-
port,” the syndicated radio newscast
that covers current music news, has
entered its fifth year with the com-
pletion of its 2,000th program. The
serics, hosted by KMPC-AM Los
Angeles personality Robert W. Mor-
gan. is heard on more than 250 sta-
tions.

www americanradiohistorv.com

der ty lJ)e of person. | enjoy belng
an industry in a pioneer sense. Per-

haps this will make it casier for
women in the future.” she adds.

“With my first, when 1 was 19. 1
did feel some discrimination.” states
Jan Marie of her first radio job three
years in King City, Calif. Now she is
on from 6 am-ll am. on AOR
KEZY-FM in Anaheim, Calif. She
is also heard on the similarly format-
ted KEZY-FM via tape from 6 p.m.-
I a.m. weeknights.

In King City, she felt her over-
eagerness was not appreciated.

“I don’t think they liked the fact 1
was showing them things they didn’t
know. Once I got in, though. we were
over the stumbling block.” she con-
tinues.

“Sometimes | was never taken se-
riously,” notes Cheri Sanns. whose
taped 8 p.m.-2 am. daily show is
heard over automated Top 40
KRTH-FM. She ran into problems
in her early days at Top 40 KMBY-
AM three years ago in Monterey,
Calif. Shortly before that she had
been a registered nurse and only en-
tered radio by chance. “They looked
at me in some type of token manner.
After all. I had no experience and |
came out of nowhere.” she states.

Others have different stories to
tell. Mary Turner, perhaps the dean
of women music broadcasters in
Southern California. says her start
was not all that difficult. Now at
AOR KMET-FM and heard on
syndicated radio programs and
Armed Forces Radio, Turner is defi-
nitely a success story.

“Ten years ago. this type of radio
wasn’t taken seriously at all,” says
Turner of her start at San Fran-
cisco’s KSAN-FM “FM, people
thought, meant forget money.” Sub-
sequently. the atmosphere for
women was more open than in a
more ratings-conscious outlet. In
fact, being a woman may have given
her career an extra push.

“Being a woman certainly helped
you stand out back then.” she quips.

“I had the reverse of a problem,”
conveys Nancy Ellison of jazz
KKGO-FM who is on a 6 am.-8
a.m. shift on weekdays and a noon-6

(Continued on page 27)

10 4.9. A series of v ads showed an
attractive woman lip syncing copy
being spoken by WRQX jocks. As a
result WRQX pulled audience away
from WPGC-AM-FM. which fell
from 11.0 to 7.7.

Acknowledging this. WPGC pro-
gram director Scott Shannon com-
ments. “As soon as the hype is over
we'll get our people back.”

WHUR-FM shows significant
gains in the December Mediatrend.
acing out WOOK-FM for third
place and capturing a healthy 9.9
share of the market. WHUR’s black
progressive format, combining jazz
with rock, pop and soul, seems to be
luring listeners away from the faster
paced soul style of WOOK.

WKYS-FM, this market's disco
station, just lost its general manager
Ray Yorke (Vox Jox. Billboard. Jan.
19, 1980) 1o WPIX-FM New York

"and is undergoing a reshuffling of its

DJ lineup. The station showed a fair
gain, up from 2.4 to 3.1 in the Arbi-
tron. Now calling itself disco/dance,
the station apparently is offering a
still popular format in this town.

Pennsylvama
- Drops Top 40

EASTON. Pa.—Aiming to attract
the ycung adult listening audience
rather than the younger audience at-
tracted by its hard rock format,
WEEX-AM has junked its Top 40
format in favor of a more easygoing
pop adult format.

The station. a subsidiary of the
Easton Publishing Co., brought in
Charlie Ryan as operations manager
from WNLC-AM New London.
Conn., where he also moved the sta-
tion to a similar style.

While the Top 40 is targeted for
the 12 to 24 segment, the new format
is tailored to appeal to the over 25
listener. Instead of the teenage ori-
ented music, Ryan is programming
more contemporary music from the
soft rock performers like Barry
Manilow. Rita Coolidge and Anne
Murray.

Thomas W. Wolfe, WEEX gen-
eral manager explains that the for-
mat change is to enable the station to
grow with the audience. He says his
research shows that 32.8 is the me-
dian age of people in this Lehigh
Valley area of Eastern Pennsylvania.
with the largest piece of the audience
available in the 25-and-older group.

RADIO/TV
JOB MART

NOW APPEARS
IN THE
MARKETPLAGE

See Page 64
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Billboard Sing

les Radio Action

Based on station playlists through Thursday (1/17/80)

Ploylist Top AddOns @
Piuglist Prime Movers &

JANUARY 26, 1980, BILLBOARD

® Continued from page 22
WIFE- Indianapolis

® ANDY GIBB—Desire (RSO)

® CHUCK MANGIONE—Give It All You Got
(A&M) o

WNDE - Indiana polis

® SPINNERS—Working My Way Back To You
(Atlantic)

® BARRY MANILOW—When | Wanted You
(Arista)

* ANNE MURRAY—Daydream Believer
(Capital) 25-8

* DANN ROGERS— Looks Like Love Again
(International Artists) 21-7

WOKY—Milwaukee

® ANDY GIBB-Desire (RSO)

o SPINNERS—Working My Way Back To You
(Atlantic)

* FLEETWOOD MAC—Sara (WB) 23-11

* QUEEN-Crazy Little Thing Called Love
(Elektra) 29-17

WZUU-FM - Milwaukee

© JOHN STEWART —Lost Her In The Sun (RS0)

o STEVE FORBERT-Romeo's Tune
(Nemperor)

* DANN ROGERS—Looks Like Love Again
(International Artists) 19-4

* BARRY MANILOW—When | Wanted You
(Arista) 20-9

KSLQ-FM—St. Louis

® PINKFLOYD—Another Brick In The Wall
(Columbia)

® BABYS—Back On My Feet Again (Chrysalis)

* PAT BENATAR—Heartbreaker (Chrysalis)
248 .

* QUEEN-Crazy Little Thing Called Love
(Elektra) 26-14

KXOK-St. Louis

® THE DIRT BAND—An American Dream (UA)

© BARRY MANILOW—When | Wanted You
(Arista)

* CHEAP TRICK—Voices (Epic) 28-20
* DIONNEWARWICK=Deja Vu (Arista) 21-14
KIOA- Des Moines
© TERI DE SARIO WITH K.C.~ Yes, {'m Ready
(Casablanca)
De PRINCE-IWanna Be Your Lover (WB)
* FLEETWOOD MAC—Sara (WB)11-6

* CAPTAIN & TENNILLE—-Do That ToMe One
More Time (Casablanca)

KDWB—Minneapotis
® PINK FLOYD—Another Brick tn The Wall
(Colymbia)

o TERIDESARIO WITHK.C.—Yes, I'm Ready
(Casablanca)

* T0T0-99 (Columbia) 14-7

* FOREIGNER-I'll Get Even With You
(Atlantic) 26-16
KSTP—Mi lis

L4

® ROD STEWART-|Don't Want To Talk About
It (WB)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* ANNEMURRAY-Daydream Believer
(Capitol) 21-14 0

* NEIL DIAMOND—September Morn
(Columbia) 17-12

WHB—Kansas City

® CHEAP TRICK—Voices (Epic)
® ANDYGIBB-Desire (RS0)

* TERI DE SARIO WITHK.C.~ Yes, I'm Ready
(Casablanca) 13-8

* QUEEN-Crazy Little Thing Called Love
(Elektra) 12-5

KBEQ—Kansas City

o SPINNERS—-Working My Way Back To You
(Atlantic)

® ANDY GIBB~Desire (RSO)

* TERIDE SARIO WITHK.C.—Yes, I'm Ready
(Casablanca) 28-7

% MICHAEL JACKSON—Rock With You (Epic)
20-2

KKLS—Rapid City
© DANFOGELBERG - Longer (Full Moon/
Epic)
© BABYS—Back On My Feet Again (Chrysalis)
# THE EAGLES-The Long Run (Asylum) 9-5

* CAPTAIN & TENNILLE— Do That ToMe One
More Time (Casablanca) 5-1

KQWB—Fargo
© ANNEMURRAY-Daydream Believer
(Capitol)
® TOT0-99(Columbia)

* DAN FOGELBERG—Longer (Full Moon/
Epic)x-22

# TERI DE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca) 10-7

KLEO-Wichita

WTRY—Albany

WYRE—Annapolis

WFLB—Fayetteville

WLAC—Nashville

® RUPERT HOLMES-Him (MCA)

® SPINNERS—-Working My Way Back To You
(Atlantic)

* FLEETWOOD MAC—Sara (WB) 11-5

* STEVE FORBERT—Romeo's Tune
(Nemperor) 17-9

Northeast Region

® TOP ADD ONS:

DAN FOGELBERG —Longer (Full Moon/Epic)
TOM PETTY & THE HEARTBREAKERS—Refugee
(MCA)
(D) DONNA SUMMER—On The Radio (Casablanca)

* PRIME MOVERS

QUEEN—Crazy Little Thing Called Love
(Elektra)

DIONNE WARWICK—Deja Yu (Ansta)

STEVE FORBERT—Romes's Tune (Nemperor)

BREAKOQUTS

RUPERT HOLMES—Him (MCA)

ANDY GIBB—Desire (RS0)

BILLY PRESTON + SYREETA—With You I'm
Born Again (Motown)

WRKO - Boston

o DAN FOGELBERG—Longer (Full Moon/
Epic)

® RUPERTHOLMES-Him (MCA)

* FLEETWOOD MAC—Sara (WB) 18-9

* QUEEN-Crazy Little Thing Called Love
(Elektra) 16-8

WBZ-FM—Boston

© DANFOGELBERG—Longer (Full Moon/
Epic)

® RUPERTHOLMES—Him (MCA)

* FLEETWOOD MAC —Sara (WB) 20-15

D+ DONNA SUMMER-On The Radio
(Casablanca) 19-14

F-105 (WVBF)—Boston

© SPINNERS—Working My Way Back To You
(Atlantic)

© DAN FOGELBERG~Longer (FullMoon/
Epic)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 11-7

* STEVEFORBERT—Romeo's Tune
(Nemperor) 31-24

WDRC—-Hartford

De DONNASUMMER—On The Radio
(Casabtanca)

® RUPERT HOLMES-Him (MCA)

* TERIDESARIO WITHK.C.—Yes, I'm Ready
(Casablanca) 13-7

* STEVE FORBERT—Romeo's Tune
(Nemperor) 21-15

WPRO (AM)—Provid

® RUPERT HOLMES—Him (MCA)

® SPINNERS—-Working My Way Back To You
(Atlantic)

* DANFOGELBERG-—-Longer (Full Moon/
Epic) X-20

* NEILDIAMOND-September Morn
(Columbia) 27-17

WKBW—Buffalo

® BABYS-Back On My Feet Again (Chrysalis)

o TOM PETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 30-15

* GEORGE BURNS—1 Wish | Were Eighteen
Again (Mercury) 20-10

WYSL-Buffalo

© DAVID CATES—Where Does The Loving Go
(Elektra)

© WAYNE NEWTON-Years (Aries 1)

* NEIL DIAMOND-September Morn
(Columbia) 8-3

* DAN FOGELBERG—Longer (Full Moon/
Epic) 27-14

WBBF—Rochester

o LED ZEPPELIN—Fool In The Rain (Swan
Song)

o CHUCK MANGIONE-Give It All You Got
(A&M)
* THE EAGLES~The Long Run (Asylum) 4-2

% KENNY ROGERS—Coward Of The County
(UA) 13-4

Mid-Atlantic Region

® TOP ADD ONS

BARRY MANILOW—When | Wanted You (Arista)

T0T0-99 (Columbia)

TOM PETTY & THE HEARTBREAKERS—Refugee
(MCA)

* PRIME MOVERS

TERI DE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca)

SMOKEY ROBINSON~Cruisin’ (Tamla)

DIONNE WARWICK—Deja Vu (Arista)

BREAKOQOUTS

ANDY GIBB~Desire (RS0)
(D) RAY, GOODMAN & BROWN—Special Lady
(Polydor)
BILLY PRESTON + SYREETA—With You I'm
Born Again (Motown)

WFiL—Philadelphi
® BARRY MANILOW-When | Wanted You
(Arista)
® ANDYGIBB-Desire (RSO)
* TERIDE SARIO WITHK.C.-Yes, I'm Ready

© FOGHAT-Third Time Lucky (Bearsville)

o BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown)

* STEVEFORBERT—Romeo's Tune
(Nemperor) 20-16
* FLEETWOOD MAC—Sara (WB) 13-10
WPRO-FM—Providence

© DAN FOGELBERG-Longer (Full Moon/
Epic)

® ANDY GIBB-Desire (RSO)

 TERIDE SARIO WITH K.C.—Yes, I'm Ready
(Casablanca) 17-14

* KENNY ROGERS—Coward Of The County
(UA)19-9

WICC - Bridgeport

® TAVARES-Bad Times (Capitol)
® ANDYGIBB—Desire (RSO)
* STYX-Why Me (A&M) 19-12
* DAN FOGELBERG~ Longer (Full Moon/
Epic) 2215
WABC—New York

® QUEEN-Crazy Little Thing Called Love
(Elektra)

® ANDY GIBB—Desire (RS0)

D* DONNASUMMER~On The Radio
(Casablanca) 32-19

* DIONNE WARWICK— Deja Vu (Arista) 25-14
WXLO-New York

® BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown)

o ANDYGIBB—Desire (RSO)
* DIONNE WARWICK—Deja Vu (Arista) 24-18

* KENNYROGERS-Coward Of The County
(UA)19-9
WPTR—Albany

® GEORGE BURNS-iWish | Were Eighteen
Again (Mercury)

® TOT0-99 (Columbia)

* NEIL DIAMOND—September Morn
(Columbia) 18-12

* BARRY MANILOW—When | Wanted You
(Arista) 17-10

(Casablanca) 22-14
* DIONNE WARWICK —Deja Vu (Arista) 15-10
WZZD-Phitadelphia

De INSTANT FUNK—Body Shine (Salsoul)

De SISTER SLEDGE—Got To Love Somebody
(Cotillion)

* DAN HARTMAN—Relight My Fire (Blue Sky)
23-13

D* WHISPERS-The Beat Goes On (Solar) 31-
21

WIFI-FM—Philadelphi
o STYX-Why Me (A&M)

® TOM PETTY & THE HEARTBREAKERS
Refugee (MCA)

* TOMPETTY & THE HEARTBREAKERS -
Don’t Do Me Like That (MCA) 12-2

* PATBENATAR—Heartbreaker (Chrysalis)
27-10

© NEILDIAMOND-September Morn
(Columbia)

® BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* DANFOGELBERG —Longer (Full Moon/
Epic) 26-20

D PRINCE-|Wanna Be Your Lover (WB) 10-8
WLEE—Richmond

De DONNASUMMER—On The Radio
(Casablanca)

® KOOL & TME GANG—Too Hot (De-Lite)

* YELLOW MAGIC ORCHESTRA—Computer
Games (Horizon) 27-18

* STEVE FORBERT—Romeo's Tune
(Nemperor) 31-25

WQAM - Miami

© ANDY GIBB-Desire (RSO)

o BETTE MIDLER—When A Man Loves A
Woman (Atlantic)

D* PRINCE-|Wanna Be Your Lover (WB) 19-
10

* MICHAEL JACKSON—Rock With You (Epic)
134

(WBYQ) 92-Q—Nashville

o SPINNERS—Working My Way Back To You
(Atlantic)

o RUPERTHOLMES—Him (MCA)

* TERI DE SARIO WITH K.C.-Yes, I'm Ready
(Casablanca) 7-5

* KOOL & THE GANG—Ladies Night (De-Lite)
14-11

WRVQ-Richmond

o ANNE MURRAY-Daydream Believer
(Capitol)

o STEVE FORBERT—Romeo's Tune
(Nemperor)

* FLEETWOOD MAC-Sara (WB)21-13

D* DONNASUMMER-Dn The Radio
(Casablanca) 14-2

WMIX (96X)—Miami

® MOLLY HATCHET—Flirtin’ With Disaster
(Epic)

o PINK FLOYD—Another Brick In The Wall
(Columbia)

WAEB—Allentown B

® JOHN STEWART—Lost Her In The Sun (RSO)

® ANNE MURRAY—Daydream Believer
(Capital)

D+ PRINCE-Wanna Be Your Lover (WB) 15-
10

* STYX—Why Me (A&M) 30-23
WKBO-—Harrisburg

o DANNROGERS-Looks Like Love Again
(Int') Artists)

o ANDY GIBB—Desire (RSO)
* STYX-Why Me (A&M) 2217

* NEILOIAMOND-September Morn
(Columbia) 28-14

Southeast Region

(D) SHALAMAR—The Second Time Around (Solar)
ANNE MURRAY—Daydream Believer (Capitol)
(D) DONNA SUMMER—On The Radio (Casablanca)

* PRIME MOVERS

QUEEN—Crazy Little Thing Called Love
(Elektra)
OAN FOGELBERG—Longer (Full Moon/Epic)
(D) PRINCE—IWanna Be Your Lover (WB)

BREAKOUTS

ANDY GIBB—Desire (RS0)

BETTE MIDLER—When A Man Loves A Woman
(Atlantic)

RUPERT HOLMES —Him (MCA)

WQXI-Atlanta

o PINKFLOYD—Another Brick In The Wall
(Columbia)

o LED ZEPPELIN-Fool In The Rain (Swan
Song)

* DAN FOGELBERG—Longer (Full Moon/
Epic) 7-1

* QUEEN-Crazy Little Thing Called Love
(Elektra) 19-10

1-93 (WZGC-FM)—Atlanta

® ANDY GIBB~Desire (RS0)

® RAY,GOODMAN & BROWN-Special Lady
(Polydor)

* THE DIRT BAND~An American Dream (UA)
18-10

D* DONNA SUMMER—On The Radio
(Casablanca) 20-14

WPGC—Washington WBBQ—Augusta
De RAY GOODMAN & BROWN - Special Lady De DONNASUMMER—On The Radio
(Polydor) (Casablanca)

® ANDYGIBB-Desire (RSO)

* BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown) D-21

* SMOKEY ROBINSON-Cruisin’ (Tamla) 12-
7

NGH-Norfolk

o DAN FOGELBERG—Longer (Full Moon/
Epic)

© NEIL DIAMOND-September Morn
(Columbia)

* THE DIRT BAND—-AnAmerican Dream (UA)
D-21

* QUEEN-Crazy Little Thing Called Love
(Etektra) 23-11

WCAQ—Baltimore

® T0T0-99 (Columbia)

© o BILLYPRESTON & SYREETA-With You!'m
Born Again (Motown)

* FLEETWOOD MAC—Sara (WB) 28-20

* QUEEN-Crazy Little Thing Called Love
(Elektra) 18-10

® ANDYGIBB-Desire (RSO)

* TERI DE SARIO WITH K.C.— Yes, I'm Ready
(Casablanca) 12-5

D* SHALAMAR—The Second Time Around
(Solar) 26-19

WFOM—Atlanta

© YELLOW MAGIC ORCHESTRA-Computer
Games (Horizon)

® BETTE MIDLER—When AMan Loves A
Woman (Atlantic)

* LED ZEPPELIN~Fool In The Rain (Swan
Song) 17-2

* QUEEN-Crazy Little Thing Called Love
(Elektra) X-8

Y-100 (WHYI-FM)— Miami

® ANDY GIBB-Desire (RSD)
® MICHAEL JACKSON-Off The Wall (Epic)

* TOM PETTY & THE HEARTBREAKERS —
Don’t Do Me Like That (MCA) 27-18

* STEVE FORBERT-Romeo's Tune
(Nemperor) 30-24

WLOF~0Orlando

© RUPERT HOLMES—Him (MCA)

© DANFOGELBERG—Longer (FulilMoon/
Epic)

* FLEETWOOD MAC—Sara (WB) 22-15

* QUEEN-Crazy Little Thing Called Love
(Elektra) 36-30

0-105 (WRBQ-FM) ~Tampa

® ANDY GIBB~Desire (RSO)
® BABYS—Back On My Feet Again (Chrysalis)

* CAPTAIN & TENNILLE-DoThat ToMe One
More Time (Casablanca) 11-6

* DIONNE WARWICK—Deja Vu (Arista) 127
BJ-105 (WBJW-FM)-Orlando

© NICOLETTE LARSON-Let Me Go Love (WB)

© ANNE MURRAY - Daydream Belieyer
(Capitol)

* TERIDE SARIOWITH K.C.—Yes, I'm Ready
(Casablanca) 39-29

% KENNYROGERS—Coward Of The County
(Uay4-1

WQXQ—Daytona Beach

De COMMODORES—Wonderland (Motown)

De DONNASUMMER—On The Radio
(Casablanca)

* ANNE MURRAY-Daydream Believer
(Capitol) 29-19

* JIMMY BUFFETT—Volcano (MCA) 37-27
WAPE-Jacksonville

® MOLLY HATCHET—Fiirtin’ With Disaster
(Epic)
® ANDYGIBB-Desire (RSO)

* |SAAC HAYES—Don't Let Go (Polydor) 13-
10

* MICHAEL JACKSON—Rock With You (Epic)
6-3

WAYS—Charlotte

® ANDY GIBB- Desire (RSO)

D® SHALAMAR-The Second Time Around
(Solar)

* THEEAGLES—The Long Run (Asylum) 4-2
D+ PRINCE—1Wanna Be Your Lover (WB) 21-
15

WKIX—Raleigh

® RUPERTHOLMES—-Him (MCA)
® ANDY GIBB-Desire (RS0)

D* SHALAMAR—The Second Time Around
(Solar) 19-13

* NEILDIAMOND~September Morn
(Columbia) 23-16

WTMA—Charlest

e T0T0-99 (Columbia)
® ANDY GIBB—Desire (RSO)
* THE EAGLES—The Long Run (Asylum) 2-1

* QUEEN—Crazy Little Thing Called Love
(Elektra) 19-10

WSGA-S: h

® ANDYGIBB-Desire (RSO}

De SHALAMAR-The Second Time Around
(Solar)
* QUEEN-Crazy Little Thing Called Love
(Elektra) 20-12 '

* SPINNERS—Working My Way Back To You
(Atlantic) 20-11

wWww.americanradiohistorv.com

® NICOLETTE LARSON-Let Me Go, Love
(WB)

® KOOL & THE GANG~Too Hot (De-Lite)
* FLEETWOOD MAC-Sara (WB) 13-6

* DAN FOGELBERG~Longer (Full Moon/
Epic) 11.7

WORD-Spartanburg

o KOOK & THE GANG-Too Hot (De-Lite)

o TOM PETTY & THE HEARTBREAKERS -
Refugee (MCA)

* STYX~Why Me (A&M) 29-21
* SMOKEY ROBINSON~Cruisin’ (Tamla) 14-
6

-~

® RUPERTHOLMES—Him (MCA)
® ANDY GIBB-Desire (RSO)

* DAN FOGELBERG—Longer (FullMoon/
Epic) 10-3

* QUEEN-Crazy Little Thing Called Love
(Elektra) 25-17

WHBQ —Memphis
® KQOOL & THE GANG ~Too Hot (De-Lite)

De SHALAMAR-The Second Time Around
(Solar)

* DAN FOGELBERG—Longer (Fult Moon/
Epic) 20-13

* QUEEN-Crazy Little Thing Calted Love
(Elektra) 29-20

WRJZ-Knoxville
® 1.2.TOP—IThank You (WB)
o ANDY 6IBB-Desite (RSO)

* ANNE MURRAY —Daydream Believer
(Capitol) 31-22

* THE DIRT BAND—An American Dream (UA)
157

WGOW-Chattanooga
© ROBERTA FLACK—You Are My Heaven
(Atlantic)

® FELIX CAVALIERE—Only A Lonely Heart
Sees (A&M)

* FLEETWOOD MAC-Sara (WB) 15-8

* BARRY MANILOW-When | Wanted You
(Arista) 26-15

WERC—Birmingham

® RUPERTHOLMES-Him (MCA)

o BETTE MIDLER—When AMan LovesA
Woman (Atlantic)

* T0T0-99 (Columbia) X-19

* BARRY MANILOW—When | Wanted You
(Arista) X-23

WSGN—Birmingham

® TOT0-99(Columbia)

® ANDY GIBB~—Desire (RSO)

* DIONNEWARWICK - Deja Vu (Arista) 12-6
D* PRINCE—1Wanna Be Your Lover (WB) 15-8
WHHY—Montgomery

© BARRY MANILOW—When | Wanted You

(Arista)

® TURLEY RICHARDS-You Might Need
Somebody (Atlantic)

 TERI DE SARIO WITHK.C.—Yes, I'm Ready
(Casablanca) 19-10

* QUEEN--Crazy Little Thing Called Love
(Elektra) 24-13

KARY—Little Rock
® THE DIRTBAND—AnAmerican Dream (UA}

® STEVE FORBERT—Romeo's Tune
(Nemperor)

% THE EAGLES—The Long Run (Asylum) 18-11

* ANNEMURRAY-Daydream Believer
(Capitol) 20-13

WSEZ (Z 93)—Winston-Salem
® 11.TOP—|Thank You (WB)
o ANDY GIBB—Desire (RSO)
* THEDIRTBAND—AnAmerican Dream (UA)
20-11

* QUEEN-Crazy Little Thing Called Love
(Elektra) 22-5

WAIV—Jacksonville
o T070-99 (Columbia)
© ANDYGIBB-Desire (RSO)

* TERIDESARIOWITHK.C.—Yes, I'm Ready
(Casablanca) 29-24

* CHEAP TRICK—Voices (Epic) 32-22
WZDQ-Chattanooga
® 38 SPECIAL—Rockin’ Into The Night (A&M)

© CHRISTOPHER CROSS—Ride Like The Wind
(WB)

* PINK FLOYD-Another Brick In The Wall
(Columbia) 25-20

* QUEEN-Crazy Little Thing Called Love
(Elektra) 2319
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' For Trenton

TRENTON—It will be a complete
change of program format activated
by deejay influence for WBUD-AM
and WBJH-FM when the FCC ap-
proves their purchase from the Tren-
ton Broadcasting Corp. by Jerome
Bresson and David Hafler. local
manufacturers.

The new owners have called upon
Ed Hurst, pioneer disk jockey who
became a highly successful insur-
ance salesman in the past decade or
so to create an adult format Top 40s
fare.

Hurst, who kept tuned to the
record scene over the years by con-
ducting a summer televised record
hop from the Steel Pier in Atlantic
City. N.J.. over WPVI-TV, local
ABC station, is slated to become a
vice president of the two Trenton
stations. Sale price for the stations is
$1.1 million.

Hurst teamed with Joe Grady for
a 950 Club” record show on
WPEN-AM here in the early days
of record airing. However. he
doesn’t expect to return to the radio
mike for any on-the-air stints in spite
of his personal involvement with the
stations. “We can’t afford me,” he
explains.

According to Hurst, WBUD will
switch from “old albums™ like the
Rosemary Clooney kind to “adult-
oriented” fare. like Barbra Strei-
sand, Barry Manilow and Neil Dia-
mond.

=

s

RAPPING DISK
COVERS IRAN

NEW YORK—-WBLS-FM news
director David Lampell has com-
bined two novelty recording ideas in
a 12-inch single for the New York
disco label, Prism records. His disk
*l Ran Iran” tells the story of the
taking of the American embassy in
Tehran from the viewpoint of Ayo-
tallah Khomeini. President Carter
and the Shah, in the format of a rap-
ping decjay.

The material was debuted in a
series of WBLS newscasts a few
months ago. Lampell has done sev-
eral rapping newscasts on that
highly rated New York FM station
since the success of the Sugar Hill
Gang’s “Rapper’s Delight.”

Radio Programming
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