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OR Playlists Show New Flexibility

Publishers
Feel Sag In
Mechanicals

By IRV LICHTMAN & PAUL GREIN

NEW YORK—Music publishers are begin-
ning to feel in dollars-and-cents terms the
pinch in mechanical royalties, a decrease of as
much as 25% in 1979 over 1978.

Reflecting the general economic downturn
in label sales over the past year, the decreases,
to some degree, are being offset by publisher
gains in other income-producing areas.

But even those citing gains in mechanicals
indicate that 1980 b.ars eying with caution in
terms of deais and executive staffing.

However, the good news is that profits re-
main strong, thanks to the brighter financial
picture painted by the healthy state of per-
formance royalties, international income, us-
age of copyrights in the lucrative jingles area
and, as a result of legislative fiat, the 37%2%
hike in mechanicals (from 2 cents to 2% cents
since January of 1978).

Still, concern is raised that a continual de-
cline in this major form: of publisher remune-

tContinued on puge 85)

NEW YORK —Speculation continues to
mount on the extent of counterfeit pene-
tration of industry pipelines despite a tight
security hood drawn over further details on
the reported discovery by Polygram Dis-
tributing of some $400.000 worth of bogus
product among returns from Sam Goody
and Pickwick (Billboard. Feb. 9. 1980).

That dramatic disclosure was described
as “only the tip of the iceberg™ by a source
at the Justice Dept. here.

PP

pessssessssssss GOODY HAUL TIP OF ICEBERG?

New U.S. Counterfeiting Focus

By IS HOROWITZ

d

He says there have been “significant
breakthroughs™ recently in its continuing
investigation of counterfeiters, and that
more disclosures may be anticipated.

“There are a lot of subpoenas out there,”
he adds, referring to the department’s over-
all investigation.

It is known that some alleged counter-
feiters caught up in a net of the massive
FBI raids in five Eastern states in Decem-

(Continued on page 86) }
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Shorewood Asks Thin LP Jackets

NEW YORK-Shorewood Packaging, a
leading jacket fabricator, is embarking on a
campaign to convince manufacturers to
uniformly adopt a thinner album jacket sleeve
as a way of reducing their costs.

Shorewood’s action. as outlined by Floyd
Glinert, executive vice president. is in antici-
pation of yet another price increase now being
formulated by Shorewood.

Shorewood, along with other major fabrica-
tors, instituted three price increases last year

and in the case of Shorewood it amounted to
about 15% for the year.

“We're suggesting to the industry.” Glinert
declares, “one important method to soften the
impact on the increases in paper board and
such additional cost factors as energy, metal
plates and film.

“We're recommending to the industry a to-
tal reevaluation of jacket thickness which can
reduce the costof packaging by about 5%, and

(Continued on page 87)

Big Markets
Add; Small
Cities Pare

By DOUG HALL

NEW YOEK-The long trend to tighter
playlists on AOR radio may be loosening a bit
in major markets, but the paring process is still
going on in secondary markets.

That's the picture emerging from an exclu-
sive Billboard survey of album-oriented rock-
ers in the mid-Eastern US. from New York
west to Ohio.

Larry Berger, program director for ABC’s
WPLJ-FM New York. says his playlist is get-
ting bigger with “more variety.” but Keith
Wright of WVUD-FM Dayton says, "We've
cut down (the playlist) an awful lot.”

Berger is reluctant to discuss details of his
playlist for competitive reasons, but he says it
includes about 35 to 40 current albums.

It seems that smaller markets are tightening
up to copy what larger markets have been
striving for for some time, just as the majors
are moving in a new direction.

Berger says his station “rocks harder. We
used to be verv tight. but now we have more

(Continued on page 86)

Disco Execs Jam Forum

LOS ANGELES—Close to 1.000 disco industry executives from some 14
countries including France, Germany, the UK., Switzerland, Australia, Japan
and Brazil will utilize Billboard’s International Dance Music Forum as a
means o air concerns about the outlook for their business in the 1980s.

The Forum runs Monday (11) through Thursday (14) at the Century Plaza
Hotel.

Although the only segment of the industry so far affected is the music, which
has changed and expanded its parameters to include more rock. pop and r&b
sounds, club owners. sound and light manufacturers. technicians and builders

(Continued on page 42)

‘Opry’ Airs Live In Europe

By KIP KIRBY

NASHVILLE—Marking a historic first in its 55 years of operation, the
§ 3 “Grand Ole Opry™ will be simulcast live through a European radio trans-
A i ! mission hookup April 26.

IH-Hroardway {usa) introduces the new rock "n” roll. Rock 'n’ roll that's
honest, fresh, and strong. Rock 'n’ roll with a kick. And Off-Broadway kicks
it off with a powerful debut album, “On.” Turn it on and hear the differ-
ence. On Atlantic Records and Tapes SD 19263. Produced by Tom Werman
for Julia's Music. (Advertisement)

Hot on the tracks of her last Casablanca LP, “Pleasure Train,” TERI DE-
SARIO returns with Moonlight Madness. Harry Casey (K.C. & The Sunshine
Band) teamed with DeSario on the production of her second album and
vocally on her biggest single tc date, “Yes, I'm Ready,” DeSario’s enticing
vocals coupled with tight arrangements creates a crisp, airy production.
Alittle madness is a fine thing . .. especially if you're hearing it from Teri

The concept was originated by Nashville Radio Workshop. a local produc-
tion company which leased the broadcast rights from WSM. [nc.. and is being
coordinated through British-based London Radio Productions.

The special two-hour live broadcast of the “Opry’s™ regutarly-scheduled
Saturday afternoon matinee performance will be carried live over Radio

(Continued on page 72)

DeSario. On Casablanca Record and FilmWorks. (NBLP-7178) (Advertisement)
(Advertisement)

——Vive la différence!

Produced by Mike Flicker, Connie and Howie.
o Management & Direction by Ken Kinnear, Albatross Management Inc.
“Epic" is a trademark of CBS Inc. © 1980 CBS Inc.

WwWWwWWwW.americanradiohistorv.com
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THE KNACK IS BACK

and they're beautiful

THE NEW ALBUM

Produced by Commander Chapman



www.americanradiohistory.com

7 PrerT— rvemmvapree

L et

e

———r—

General News

SOVIET LP QUANDARY

CHICAGO—The. question of
whether anti-Soviet sentiment might
be brought by shoppers into the
record store is being studied by clas-
sical record companies.

John Sievers, head of the new
MCA classical division, has an al-
bum release of Soviet-licensed per-
formances scheduled for mid-1980.
He admits questioning if the project
is ill-advised.

“I think right now anything that
says U.S.S.R. on itis looked upon in
a negative light in this country,” re-
lates Sievers.

CBS Records, Deutsche Gram-
mophon and Pickwick’s Quin-
tessence label also are releasing So-
viet-licensed material, and Soviet
classical artists often make records

; outside their homeland for such

companies as Angel and Deutsche
Grammophon. These albums to-
gether comprise a small but highly
visible share of the U.S. classical
market.

Celebrity Concerts, Corp., an

“L.A.-based company, acts as U.S.
agent for the Soviet state record op-
eration. No Soviet product shut-off
is expected by Celebrity Concerts,
but the firm’s Sid Justin admits there
is some question about the impact
on record buying,

“It’s a novel situation,” Justin ex-
plains. “Formerly when they had the
cold war in past years it didn’t affect
it (record sales) at all.”

“I's a serious thought.” Justin
adds.

For the most part, sales and a&r
executives regard a consumer “boy-
cott” as only a remote possibility.

By ALAN PENCHANSKY

Nonetheless, the prospect is being
analyzed.

Says Peter Munves, CBS Master-
works marketing executive: “I don’t
think we should stop putting it out
because of the climate. I admit
though that it is a consideration.”

One of the immediate by-products
of the U.S.-Soviet cultural freeze has
been the cancellation of virtually all
touring by Soviet performers. Label
executives must also consider the ef-
fect of these withdrawals upon al-
bum sales and promotion.

Pianist Andrei Gavrilov, a youth-
ful virtuoso with EMI recording ties,
has had his winter engagements
postponed. Gavrilov’s recording of
the Tchaikovsky Concerto No. I will
be issued in April but there will be
no U.S.appearance in support of the
release as planned.

Antagonistic Public Sentiment
May Slow Possible U.S. Sales

“It hurts a littie bit,” calculates
Angel Records head Raoul Mon-
tano. “You cannot sell an un-
known.”

Pianist Lazer Berman, with sev-
eral highly successful U.S. tours to
his credit, also has been pulled from
the USS. circuit.

Berman’s U.S. agent Jacques
Leiser, does not feel there will be
any impact at the record counter.
Berman’s Chopin Polonaises album
on DG has just been released.

“I don’t see any relation at all just
because the trip has been post-
poned,” answers Leiser. “We’re not
at war with the Soviet Union.”

But a source at DG believes it
might be harder to promote the disk
without the live appearances.

Some record label executives be-

lieve the political estrangement is a
double edged weapon and may
boost some artist’s sales. The reason-
ing is that the unavailability of art-
ists in concert will drive listeners to’
records.

“The fact is that so much talk
about these people might create

. more interest. You never know,”

Montano advises.

Says Munves: “They can’t hear
them in cencert so they may want to
go out and buy the record.”

Russian material will be included
in the March Pickwick Quintessence
release, according to Steve Vining,
a&r and production chief.

“To be honest with you, I think
this will probably blow over,” Vin-
ing responds. “We have no plans to
restrict our releases.”

Concepts Help
Warner Bros.
Save Money

By JEAN WILLIAMS

LOS ANGELES—Warner Bros.
Records has tightened its money
belt, but its acts get the same market-
ing advantages through new label
philosophies, according to Ed Rosen-
blatt, vice president of sales and
promotion.

At the same time, the label and
those companies jt distributes have
signed a number of new rock bands
which Rosenblatt admits costs much
less to record. .

The average LP costs approxi-
mately $150,000 but Van Halen’s
third LP was completed for between
$40.000-$60,000.

In terms of marketing practices -

Rosenblatt says: “Our tendency pre-
viously was to spend a ton of money
when the record was initially re-
leased. Then six or eight weeks later,
when the record started to happen,
we would have to go in and again
spend the same amount of money.

“We have a large staff which costs
a lot of money and we’re now letting
our staffs of sales and promotion
people work these records in various
areas and create some excitement
before we go in with these ancillary
areas of expenditures.”

(Continued on page 93)
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HEAVY DEALS—Stephen Bishop, newly signed to Warner Bros. Records,

muils over documents presented by label chairman and president, Mo Ostin,
while Trudy Green, his manager, looks on.

Billboard And BBC Link;
Firm ‘25 Years Of Rock’

LONDON-The BBC’s Radio
One is collaborating with Billboard
to produce a major series this sum-
mer called “25 Years Of Rock.” The
series will reflect the changes in pop-
ular music from 1955 to the present
day.

Each of the 25 hour-long pro-
grams, to be broadcast nationwide
by Radio One on Sundays at 7 p.m.,
will feature a year’s music set against

the background of contemporary in-
ternational events and trends, en-
compassing sport, fashion, politics
and entertainment on both sides of
the Atlantic.

Executive producer Stuart
Grundy says the aim of the series is
to give the music historical perspec-
tive by using newsreel and archive
material.

(Continued on page 93)

Storm In South No
Big Sales Deterrent

By MIKE HYLAND

NASHVILLE—With two major winter storms hitting Nashville in one week,
local record companies, publishers and studios report business as usual. Hard-
est hit during the storms were the retail outlets with early closings and a drop-
off of business. Of the label’s surveyed, none was closed, although several com-
panies let some employes off earlier than normal. Capitol, Elektra/Asylum,

Claim Disks In
Leisure Market

By ROMAN KOZAK

NEW YORK—The record busi-
ness may have suffered a real de-
cline of about 10% in 1979. And in
order to bounce back, record people
must not give up on quality, and
they must realize they are not in
competition with themselves, but
with other leisure time activities for
the entertainment dollar.

This was the gist of remarks made
by Dick Asher, deputy president and
chief operating officer of the CBS
Records Group to a meeting of the
Music and Performing Arts Lodge
of the B’nai B’rith Monday (4).

“We are not in the music business,
we are in the leisure time business,
and our competition is not in this
room. Itis ‘Star Wars,” the New York
Yankees, AMF, Spalding, and ma-
jor league soccer. They all compete
with us for the leisure dollar,” said
Asher. (Continued on page 93)

L.A. Co. Creates Artist Promo Vidtapes For Home Use

By ELIOT TIEGEL :

LOS ANGELES—You’ve heard
all those stories about how the pro-
motional videotapes which capture
an artist in performance will even-
tually wind up in someone’s home in
videocassette or videodisk form.

Media Home Entertainment, Inc.
a duplicator and distributor of con-
sumer videocassettes, has taken a
number of those promotional
tapes—shot for television and in-
store usage in some instances—and
has created its own exclusive music
entertainment videocassettes.

In a sense the two-year-old com-
pany is creating its own best of sam-
plers, using the highlights of an art-
ist's promo tape to create a new
entity—which can run from 30 to 90
minutes.

In fact, Ron Safinick, the firm’s
president, beams when he is queried
about creating his own cassettes us-

ing highlights from earlier recorded
tapes. The idea, he explains, is to
take five artists, for example, and
have each perform three tunes for a
90-minute cassette. Harry Arend
does the selection and editing of the
performances to create the new
tapes. .

Safinick says he is currently look-
ing at a two-hour concert starring
Bette Midler which he’d like to trim
down to 90 minutes—the ideal time
he feels before the viewer gets antsey
and loses his patience.

Media Home Entertainment has
24 music shows in its catalog, broken

down into animated films, concerts,
adult entertainment and feature
films.

“We like to fill voids,” Safinick
says, in explaining why the company
specializes in what it calls “cult
films” and music concerts. “We can’t
compete with Warner Bros., Para-
mount and Columbia for their
movie titles.”

So the company offers such en-
tities as “The Groove Tube,” “Tun-
nelvision,” “Reefer Madness,”
“Halloween™ and “Flash Gordon:
Rocketship,” for example.

Billboard (ISSN 0006-2510) Vol. 92 No. 7 is published weekly by Billboard Publications, Inc.,
One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Con-
tinental U.S. $110. Second class postage paid at New York, N.Y. and at additional mailing
office. Current and back copies of Billboard are available on microfilm from KTO Microform,
Rte 100, Millwood, N.Y. 10546 or Xerox University!\ﬁicroﬁlms. 300 North Zeeb Road, Ann Ar-

bor, Michigan 48106,
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The cost of these movies: $49.95,
$54.95 and $69.95.

In the concert field, the catalog in-
cludes: “20 Years Of Rock & Roll”
featuring the original Coasters, the
Drifters, the Five Satins and the
Platters and hosted by Clay Cole,
former New York television host;
“Stevie Wonder Live,” “Rock Stars
Of °69 Studio Sessions™ featuring
Seals & Crofts, Edgar Winter, Blood,
Sweat & Tears, BJ. Thomas and
John Lennon; “Farewell Concert Of
Cream,” “The Beatles Live In
Tokyo,” “Rod Stewart And Faces In
Concert,” “Jimi Hendrix In Con-
cert,” “Tribute To Billie Holiday”
taped last year at the Hollywood
Bowl and starring Nina Simone,
Maxine Weldon, Morgana King,
Carmen McRae, Esther Phillips and
Ray Ellis, and “A Flower Out Of

(Continued on page 38)

RCA and United Artists reported no
problems. “It was business as usual,”
reports RCA’s Jerry Flowers. “We
haven’t seen any problems with this
week’s snow or last week’s ice.”

Of the studios surveyed, no ses-
sions were cancelled. However, sev-
eral studios reported delays in start-
ing times for sessions because of the
weather.

It was normal business hours for
Tree International and Screen
Gems-EMI publishers, while House
of Gold and Combine Music pub-
lishing companies allowed employes
to go home one to two hours prior to
closing time last week.

Retail record stores reported sales
off during the storm which hit he
city Tuesday (5), with Camelot Rec-
ords closing at 4:30 p.m. and a re-
ported drop in business at close to
75%.

For the past two Tuesdays, the
Record Bar at Hickory Hollow Mall
closed at 5 p.m. with business down
due to the weather. Discount Rec-
ords, near downtown, closed one
hour early due to the snow, and re-
portedly, business was off only

" slightly.

Only one scheduled event, a Casa-
blanca Records party for artist Carol
Chase was cancelled Tuesday due to
the snow. Although many area

schools were closed, most Nashville-

(Continued on page 93)

KORVETTES
KEEPS DISKS

By IRV LICHTMAN

NEW YORK—Korvettes hopes to
mairtain a record retail presence in
all locations affected by the abrupt
closing of 14 stores by the chain last
week.

Free-standing units in these areas
would continue a Korvettes identity,
maintains Dave Rothfeld, who over-
sees the chain’s recording interests,
although he could offer no time
table as to their openings.

The possibility of other free-
standing locations over-and-above
such replacements will be consid-

(Continued on page 86)
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General News

Distrib Deal Eases Fox Problem
Label President Portnow Notes Reduction In Losses

By JEAN WILLIAMS

LOS ANGELES—The reasons for
some of the problems which have
plagued 20th Century-Fox Records
have been eliminated through its
distribution deal with RCA, believes
Neil Portnow, the label’s new presi-
dent.

“A turnaround doesn’t happen
overnight.” he says. “We got out of
the distribution business, eliminat-
ing huge accounts receivable and
staff. This area made coporate un-
comfortable.

“In our financial report for this
year versus last year and the year be-
fore. there’s a dramatc change in the
financial pic-
ture,” says the
31-year-old ex-

Man In
The News ecutive. The la-
bel and publish-

ing wings largely reduced its loss of
last year to $471.000 from
$10.897.000 in 1979. Revenue was
off $8.477.000 from $12,792.000.
This follows the label’s move to
RCA a year ago. He points out that
the parent company’s success in
films in no way stunted the growth
of the label. “We’re not competing
with the film division for dollars, op-
erating procedures or budgets. What
happened is the record company’s
management was not able to make
the label work. I lay the blame for
that primarily on the music.-

“I don’t believe that in the past as
a record company we had an image
to backup the philosophy that we’re
really in the music business. It’s got
to be about artists, talent and rec-
ords. It’s going to take a little while
to put that together but we have
started.

“In the eight months I have been
here.” he continues, “I have had to
eliminate those things that weren’t
music involved; I had to get out of
some deals, to buy out projects in the
can and to release acts from con-
tracts.”

Portnow maintains that corporate
is not running the label. having little
influence in its day-to-day activity.
“A year ago when things were finan-
cially so out of control, corporate felt
it had to pull in the reins to insure
the losses would not continue. Since
I arrived 1 have felt corporate is
dealing like this is a new ball game.

“The reason [ am here is my a&r
and musical background and my
management abilities. I prepared a
budget that’s been accepted by the
board, which allows me to not only
operate, but bid on any act, even es-
tablished acts.” -

(Continued on page 93)

Billboard photo by Dennis Callahan

BABY TALK—Eddie Money, left, visits backstage with John Waite of the
Babys after the Chrysalis group finished a set at the Oakland, Calif., Coli-
seum. The band is touring to support its new.*Union Jacks” LP.

o

NEW YORK~With London Rec-
ords about to become the third
member of the newly established
Polygram Classics. Inc. division,
Guenter Hensler, recently named to
direct the unit, is making prelimi-
nary assessments of the label’s role
in the division.

Hensler, who will oversee the op-
eration of DG, Philips and London,
assures that London will maintain
its present identity in the market-
place, pointing to the “very different
sounds and look” of the DG and
Philips lines. He indicates that a
London division head will be named
shortly.

A priority is to make London
product “available in a broader
sense and to establish systems for
shipping product at proper inter-
vals.” Hensler indicates he’s aware

that product fulfullment has been a -

vexing problem at London.

Hensler notes that the current
London network of independent
distributors will be maintained for
the immediate future, so as to “con-
tinue the present momentum of
sales, while improving the supply
situation.”

Although London’s list pricing of
$8.98 is $1 under those of DG and
Philips, Hensler says there are no
immediate changes planned, since

WITH POLITICAL OVERTONES

World Crises Spur Cobb ‘Gold" Hit

By CARY DARLING

LOS ANGELES—Cream Records
has its biggest selling single todate
and it has one of the current world
crises to thank for it. Joyce Cobb’s
“Dig The Gold” has been inter-
preted as being about the rising
price of gold and recently it peaked
at 42 on the Hot 100.

Ironically, the disk has political
overtones but not the ones concern-
ing the rising price of gold. Written
by Cobb and Lynn Lewis, thesong is
actually about life for South African
goldmine workers.

“Listeners interpret it as paral-
leling the price of gold today and
this tends to gloss over other political
points,” notes Don Graham, vice
president of promotion for the label.

Graham says he has no feedback
that stations aren’t playing the

record because they feel South Af-
rica is too sensitive a situation.

Because of the news value of gold,
“Dig The Gold” has inspired vari-
ous gold promotions. Such stations
as KFI-AM Los Angeles, KELI-AM
Tulsa and KNUS-FM Dallas added
the phrase “dig the gold” to their
i.d.s as have 34 stations altogether.

And WHYI-FM Miamiran a con-
test in which listeners were given
clues to where two Kruggerands
were buried in the area.

In addition the label has been
pushing the single in three areas.
Notés Graham: “Dallas is a break-
out area for us and we went after
Memphis because that’s where Joyce
Cobb resides. In New Orleans, they
seem 1o feel it’s the right sound.
They feel it has a cajun sound.”

sz WILL NOT FADE AWAY sy
. Hensler Probes London |
. Identity Under Polygram

Polygram still needs time to assess
the $9.98 list prices instituted last
October.

Under Polygram, London will
continue to be the U.S. outlet for
such lines as L’Oiseau-Lyre, Argo
and Das Alte Werke (Telefunken).

Hensler, who previously ran the
Metronome label division of Poly-
gram in Germany, says the London
line will be further bolstered by
“quite active” advertising and pro-
motional activities and tie-ins with
artist tours.

He supports London’s entry into
the digital market, with the program
to continue under basically the same
creative staff out of London.

(Continued on page 98)
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__Executive Turntable_

Record Companies

Three newly created posts for the CBS Records Group in New York involve
Bernard DiMatteo, William P. Fox and Caroline Moore. DiMatteo, formerly
operations vice president of CBS Records International, is now operations vice
president of the CBS Records Group. Fox, formerly, finance and administra-
tion vice president with CBS Records Group. Moore, formerly executive as-

r oy sistant to the deputy president of CBS Rec-
28 ords group. is now administration and g
planning vice president. . .. Don Ellis, Exec-
utive creative vice president for Motown in
Los Angeles. is exiting his post which he held
since July. No replacement has been named -
as yet. He was formerly with CBS Records. -
... James Lewis is upped to marketing vice
president for Polygram Classics, Inc. in New
York. He was product management and as-
sistant to the senior vice president-general manager at Atlantic Records. . . .
Mort Weiner is upped to sales and merchandising vice president for 20th Cen-
tury-Fox Records in Los Angeles. He was sales and merchandising director.
... Pat Rustici becomes sales/artist development director for Columbia in
New York. Rustici was Columbia regional promotion marketing manager for

";753'*«" M%}; the Northeast region at Columbia. ... At ; :
A - ¢
£ i —

DiMatteo " Fox

WEA in Burbank, Skid Weiss becomes na-
3 tional director of communications. He was
; formerly national director of advertising and
public relations. Alan Perper, currently na-
tional advertising manager. is upped to na-
tional director of advertising. Barbara Burns,
now national advertising coordinator, moves
to the post of national advertising manager.
... Dave Demers takes over as sales, artist de-

velopment director for Epic, Portrait, Associated Labels in New York. Demers
was regional promotion marketing manager in the Northeast region. . .. Tony
King is promoted at RCA Records in New York to creative services director.
He had been disco marketing director. . .. Jorge V. Farra takes over the new
post of associate director of manufacturing and technical services for CBS
Records International’s Latin American Op-
erations in Coral Gables, Fla. He was with
Florida Power and Light Co. as an oper-
ational auditor and operations analyst. ...
Peter Lubin becomes East Coast a&r director
for Phonogram/Mercury in New York. He
had been in the publicity department at Co-
lumbia Records. . .. Vito Ferrante upped at
Atlantic Records in New York to business af-
fairs director. Ferrante was contracts man-
ager for Arista Records. ... Pete Hurd upped to assistant buyer in the Phila-
delphia branch of WEA. Hurd formerly worked in the warehouse, in order
entry and served as a computer operator. . . . Fae Horowitz takes over the new
post of creative assistant for Dell Platters Records and Mike’s Management in
New York. Previously, she was assistant manager at Secret Sound Studios.

Publishing

Ralph Peer I is now senior vice president
for Peer-Southern’s worldwide operations.
Based in Los Angeles, he was first vice presi-
dentwith the firm. . . . John McAuliffe moves
to finance vice president with Chappell Mu-
sic and Intersong Music in New York.
McAuliffe was formerly comptroller/admin-
istrator.

Lewis

Weiner Rustici

Related Fields

Bernard Mitchell comes into the new post of vice chairman and chief execu-
tive officer for the Advent Corp.in Cambridge, Mass. Mitchell had been presi-
dent of the LH.F. trade association from 1976 through 1978 and president and
chief executive officer of U.S. Pioneer Electronics Corp. since 1972. ... Wil-
liam H. Anderson, president, also assumes the position of chief operating offi-
cer. Mitchell is also elected to the Advent
board of directors. . . . Larry Solters is upped
to vice president of Front Line Management
in Los Angeles. Solters has been with the
firm for three years, having helmed promo-
tion and publicity campaigns for artists on
the roster. ... Tibor Rudas is upped at Re-
sorts International in Atlantic City to corpo-
rate vice president of entertainment. Rudas
was a talent buyer for the firm. In addition to
Resorts International. Rudas is in charge of entertainment at the company’s
two other complexes in the Bahamas at Nassau and Freeport. . . . Si Zentner is
now entertainment director for the Brighton hotelin Atlantic City which opens
this summer. Zentner, a trombonist, was music director for Resorts Inter-
national. ... Shelly Bauer becomes marketing director for KSR Recording
Studios in Los Angeles. Bauer recently
headed Shelly Bauer public relations and
New Day Entertainment, Inc. ... Ron Bout-
well, former chairman of the board of Bout-
well Inc./Niocua Merchandising Ltd. has re-
signed his post. Boutwell now heads his own
merchandising firm in Los Angeles. ...
Frank Horowitz, former Northeast regional
representative for Infinity Records, becomes
marketing director for Trouser Press maga-
zine in New York. . . . Joshua C. Simons, promotion and publicity director at
Billboard magazine, takes over the new post of promotion/creative services
director for the Neilson/Anklam, Inc. in Studio City, Calif. At Billboard in
Los Angeles. Jane Hoffman becomes promotion manager. She continues in
charge of circulation for the magazine. . .. Debbie Colton exits BNB manage-
ment in Los Angeles to pursue independent management. ... Joan

: (Continued on page 93)

Solters
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"WHAT'S NEXT"

The power and the gory of
Frank Marino & Mahogany Rush!

“What's Next.’ The new album by Frank
easily answers any questions about the fyt

On it you'll hear five Marino originals P Ls hot-wired treatments of
classics like “Rock Me Baby'’ and “Roadhsuse Blyes™

he premiere guitarist of the '80s will be crushed it you don't get i,

Marino & Mahogany Rush
ure of hard rock.

Revving up in March £ & ¥

The Hit and Run T, 4/13 Veteran's Memorial Coliseum Jacksonville, FL | ' v W T » =4

4/6 Civic Center Charleston, wy 4/ 15 Boutwell Civic Center Birmingham, AL ” V_VHAT S Nm

4/7  Richmond Coliseum Richmond, VA ' |4/17 Civic Center Lakeland, FL ‘ s Listen to this! | .

4/8  Scope Norfolk, VA '4/18 Lee County Arena Ft. Myers, FL | - ok : i2 Reco ' :
4/10 Capitol Center Largo, MD 4/19 Sportatorium Miami, FL g S On Columbm rds and 'Fape_s 3
4/11 Civic Center Roanoke, VA | 4/20 Omnij Atlanta, GA P& L Buyitonce. Enjoyite idotime, =
4/12 Coliseum Charlotte, NC 4/21 Vississippi Coast Coliseum Biloxi, M$
Produced and Afranged by Frank Marino.

- . ecorded music is yur hest entertainment galug,
Directson; David krebs. Steve Leber, Louis Levin for Contemporary Communicat ors Corp
“Colurmbiz” s g trademark of CBS Inc. © 1980 CBS Inc.

www americanradiohistorv.com
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General News

ON 4 FM STATIONS

U.S,, Dutch Radio
Trade Rock Tapes

By JOHN SIPPEL

LOS ANGELES—Four major “Rocktemple” has been airing
U.S. FM stations will exchange  since April 1979. The more than
60-minute rock concert tapes 150 concerts recorded by De-
with the producer and host of  Winter and Van Englen have
“Rocktemple.” Holland’s lead-  clearance only for Dutch airing.
ing radio concert show startingin  DeWinter is attempting to obtain
March. clearance for U.S. rebroadcast.

Harry DeWinter. independent As of now, DeWinter is seek-
radio/television producer, and  ing clearance from acts which
show host Vincent Van Englen  play the “Rocktemple” so the
have worked out reciprocal ex-  shows can be exchanged with
change agreements with WBCN  stations here. KRO, a non-profit
Boston; WXRT Chicago; KSAN  station, will exchange tapes with
San Francisco and WMMF  its U.S. affiliates with no cash in-
Cleveland, plus a New York sta-  volved. The two Dutchmen inde-
tion yet to be named. pendently are negotiating with

“Rocktemple.” aired weekly  the “King Biscuit Flower Hour”
for an hour over KRO, Hilver-  and the Agora broadcast division
sum, Holland, has been record-  for additional shows which will
ing concerts in the Amsterdam  air on KRO.
area, primarily from Paradiso, “Rocktemple” artist fare in the
the major venue in Amsterdam. past ranges from new wave acts

In addition, KRO has estab-  known primarily in Europe to
lished its own concert venue ina  such headliners as Linda Ron-
studio, from where other groups stadt, Santana, Billy Joel, Dire
are taped in concert. Straits and many others. .

i

FOR SALE

One-Watt Krypton Laser
with control board
Strip Lighting with controller
Neon Ring Light Show
with Controller
Diversitronics Strobes and
Dual Alternate Controller
Bar Stools, Tables and

assorted other mlsc
equipment

FOR DETAILED

INFORMATION

AND PRICING
Call:

(312) 758-0060

Records % 8 Track Tapes % Cassettes

FREE CATALOG LISTING
Huge Selection of Manufacturers’

Deletions, Overruns, Closeouts.

POP » SHOWS > MOVIES x JAZZ
COUNTRY & WESTERN x ROCK x VOCALS
CLASSICS » INSTRUMENTALS and much more!

Cash In On The Extra Profits
That Surplus Makes Possible.

IMMEDIATE DELIVERY

SURPLUS RECORD

and Tape Distributors

84-184 Dayton Ave
Building 5A

1120 W. Exchange Ave
Chicago |ll. 60609

Passaic N.J. 07055 ﬁ@g 6-8432

(201) 778-0877  (212) 695-6117 ERRILL OR

MANNY WELLS « PETE HYMAN JACK ROSE
WORLD WIDE TELEX 133404

CBS TARGETS
LATIN LINE
SALES PUSH

By MARYV FISHER

MEXICO CITY-CBS plans to
double U.S. sales of its Latin prod-
uct over the next three years, accord-
ing to Ron Chaimowitz, vice presi-
dent and general manager of the
company’s new Discos CBS Inter-
national arm.

The executive was here in late
January with Juan Estevez and
Charles McDonald, who respec-
tively run the East and West terri-
tories for the division. He forecasts a
more sophisticated approach in
marketing for such Spanish-lan-
guage product in the U.S.

One of the major changes to be in-
stituted—and a departure from the
approach of Caytronics, which for-
merly handled CBS’ Latin line—is
that every label artist will receive

{Continued on page 85)

15 U.S. Distribs
Unite To Form
Their Own Label

By GERRY WOOD

NASHVILLE—A new record
company, proposed to be a confed-
eration of some 15 U.S. independent
record distributors, is being estab-
lished here.

The purpose of the firm, accord-
ing to its founder, Arnold Thies, is to
allow the independents to diversify
and to counter problems caused by
the “shrinking amount of independ-
ent manufacturers product available
for distribution today.”

Named P.A.L.D. Record (acronym
for Producers And Independent
Distributors), the label plans to mar-
ket product “in all avenues of music
with emphasis on pop, r&b and
country.”

P.A.LD., which already has an of-
fice in Nashville, claims to have
“several” independent distributors
lined up for participation, with
plans to complete the lineup at the
NARM convention, March 23-26.

Thies refuses to name the inde-
pendents presently involved with
P.ALD., terming it a “delicate situ-
ation,” and adding, “We don’t want
to get anybody backtracking be-
cause of personalities.” Announce-
ment of the participants will be
made when the distributor system is
finished, claims Thies.

Thies was the former national
sales manager of Republic Records
here. He has also worked in national
sales positions with Phonodisc and
MGM Records out of Nashville and
as West Coast division sales man-

(Continued on page 72)

Copyrights Register
Ringer To Retire

WASHINGTON — Register of
Copyrights Barbara Ringer, who has
been with the Copyright Office of
the Library of Congress since 1949,
plans to retire from this position in
May. Ringer’s successor will be ap-
pointed this spring by the Librarian
of Congress from a list of qualified
applicants.

nger has headcd the Copyright
Office since 1973 through recent re-
visions of the Copyright Law.

Ringer joined the staff of the
Copyright Office in 1949 as an ex-
aminer. She has served successively
as head of the Renewal and Assign-
ment Section, chief of the Exam-
ining Division, Assistant Register of
Copyrights for Examining and Reg-
ister of Copyrights.

www.americanradiohistorv.com
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AGENT HONORED— Nell J. Welch, left, assistant director in charge of the
FBI's New York division, accepts an honorary gold record from Jules Yarneli,
special counsel for the Recording Industry Assn. of America. Welch has been
involved in the Modsound investigation in New York and the House of Sounds
case in Philadelphia in 1977. .

. ABC-TV TIE-IN pu-

Manglone Disk On
. Olympics Promoed

s

R

By ED HARRISON =

LOS ANGELES—A&M Records
is taking advantage of Chuck Mang-
ione’s “Give It All You Got,” com-
missioned by ABC Sports for use at
the Winter Olympics, to form the
base of a well-constructed marketing
timetable for Mangione’s new “Fun
And Games” album.

Bob Reitman, vice president of
marketing services, stresses that the
Olympics are a “tool” and the cam-
paign 1s not llmlted to a “fluke hap-
pening.”

“We have the opportunity to
make an lmpact over and beyond
the music.” he says.

Approximately 80-100 million
persons are expected to view the
Olympic games from Lake Placid,
N.Y.. during its 12-day run starting
Tuesday (12).

The campaign began Jan. 4 with
the release of the “Give It All You
Got” single backed by trade adver-
tising announcing the event and
tieing in with an ABC-TV Olympic
special which aired Jan. 12.

The Mangione album was re-
leased Feb. 6, shipped with in-store
merchandising kits that included
mounted 4 by 4 posters, soft 2 by 2
posters, “Fun And Games” bumper
stickers and LP cover flats. The
single was shipped in a specially de-
signed browser box that also
plugged the single as being featured
in the Olympics.

Says Reitman: “We'll have 12
days of exposure during the Olym-
pics. Our philosophy is to take ad-
vantage of that and then during the

Half-Speed ‘Cars’

LOS ANGELES — Nautilus Re-
cordings has received a license from
Elektra/Asylum to issue a half-
speed audiophile version of the first
LP by the Cars entitled “The Cars.”

The Pismo Beach, Calif.. audio-
phile record firm will be releasing
Fleetwood Mac’s “Rumours”
(promised earlier) in approximately
two months, according to Nautilus
president Steve Krauss.

The half-speed cutting of that LP
is scheduled for early March at the
JVC Cutting Center here with JVC’s
Jack Hunt, Capitol’s Ken Perry and
engineer Ken Caillat participating.
The LP will carry the phrase “With
the expressed permlssxon of Fleet-
wood Mac” on it.

Other recent half-speed licenses

last four days go with television
spots in 12 major markets covering
35% of the households.”

The 30-second spots, featuring
Mangione, will air in New York. Los
Angeles. Philadelphia, San Fran-
cisco, Boston. Detroit, Washington,
D.C.. Miami, Buffalo, Syracuse.
Rochester and Atlanta.

The “Plaster Placid™ tv spots will
cover all Lake Placid surrounding
areas as well as Mangione’s home-
town.

Radio spots will be placed where
airplay deems it necessary. “Our sole
objective is to make a link in the con-
sumer’s mind,” says Reitman.

Newspaper advertising will ap-
pear in the March 2 Sunday papers
in 12 markets including New York,
Chicago, Dallas, St. Louis. Denver,
Pittsburgh, Los Angeles, Cleveland,
Houston. Seattle/Tacoma, Balti-
more and Tampa.

Albums and posters will also be
distributed in Lake Placid.

In addition, Reitman and Ernie
Campagna, vice president of sales,
personally called on Pickwick, Han-
dleman and Lieberman to not only
explain the details of the marketing
campaign and discuss discounts and
pricing, but to pitch them on in-store
Mangione spots.

About 2,500 tapes were sent to the
three racks, for which Mangione cut
personalized spots for play in Sears,
Musiclan, K-Mart and Venture
stores as well as a “generic” one suit-
able for play anywhere.

LP Wins Okay

acquired by Nautilus include Pablo
Cruise’s “Lifelines,” Janis Joplin’s
“Pearl” and Loggins and Messina’s
“Sitting In” and “Mother Lode.”
Krauss adds that the firm’s just-
released Soundstream digital project
“Tip Of The Weisberg” with Tim
Weisberg will receive the benefit of
an outside independent firm which
will handle radio promotion, while
Nautilus intends substantial adver-
tising and merchandising support.

For the Record

LOS ANGELES—Caron Brenner
is the correct spelling of the KMPC-
AM air personality who handles the
2 a.m.-7 a.m. slot on weekends.
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“Our Answer
To The Energy Crisis..”
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The New Album From TAVARES.
A Spectacular Musical Resource In America Now!

Contents: Includes The Hit Single “Bad Times:.
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Financial

NEW YORK —Columbia Pictures
Industries released its second quar-
ter and first half results for fiscal
1980. noting that Arista Records had
contributed more than $1.1 million
lo its net revenues prior to being sold
o Ariola-Eurodisc in the first quar-
ter.

Arista’s net assets as of June 30,
1979. were approximately $38.762.000.
the report notes. The sale, which be-
came official Sept. 28, 1979, involved
a net cash payment of $50 million,
most of which was used to repay
loans.

The report did not list Arista’s

MORE THAN $1 MILLION:

Arista Contributes
To Columbia’s Net

own first quarter net revenues. how-
ever, and the label’s financial vice
president. Aaron Levy, says he
doesn’t know when Ariola will make
such figures available.

The Arista sale helped Colum-
bia’s net income for the first half.
which dropped from $18 million last
year to $16.1 million this fiscal pe-
riod, a factor attributed to the poor
showing of the company’s summer
film releases.

The Arista sale enabled the com-
pany to post an after tax gain of
$4.017,000 or 41 cents a share, how-
ever.

Aucoin Groups Sued For
Rock Act Royalty Money

LOS ANGELES—Pioneer li-
censor of merchandise tie-ins with
rock acts Ron Boutwell is suing Bill
Aucoin and several defendant firms,
alleging he was wrongfully termi-
nated and cheated out of royalty
money.

The local Superior Court suit
names Niocua Merchandising, Au-
coin Sales and Aucoin Management
as defendants.

Boutwell, as a corollary to the ac-
quisition of his Boutwell Enter-
prises’ licensing company by Aucoin
Sales in Sept. 1977, pacted as presi-
dent of the latter firm for $52.000 per
year plus generous auto, health and
disability insurance benefits, he
claims.

In addition, Boutwell was to re-
ceive 10% of the gross receipts, less

artist payments, the Aucoin Sales ac-
crued from 36 licensing agreements
dating back to February 1977 which
Boutwell had turned over to his new
employer, he continues. Twenty-
four of the contracts involved mer-
chandise tie-in with Kiss, plus others
with the Rolling Stones, the late
Lynyrd Skynyrd, Angel and Starz.

THE KING OF DIVIDER CARDS
NOW HAS

CUSTOM PRINTED T - SHIRTS
(in any volume )

ggllDPHlﬂ PRODUCTS CORP.
Bex 1812, Carson Ciy, Nov. 39701

Phose (702) 902-9333

s a

SIKHULU

RECORDS & TAPES
DISTRIBUTORS

A complete
One-Stop Service

We ship anywhere
in the U.S. and Canada.

SOUL, ROCK, CALYPSO,
REGGAE and GOSPEL

45's $1.49 list—76¢ ea.
LP's $7.98 list—$4.49 ea.
LP's $8.98 list—$4.99 ea.

12" 45's—$4.98 list—$2.75 ea.

SIKHULU

274 West 125th Street

New York, N.Y. 10027
Mon.-Sat. 9:30 AM to 9:00 PM
Sunday 1-8 PM
212 662-6060

Credit Cards -

. . ()/:’ 0 .
TSN ///Zﬂ/ﬁf////@/é/‘%f/
vithe Frmad et
e _fimmsine -
L 1 L

A Specialized service for the Entertainment
Industry with a 24 hour open line.
Local and out of town service
Back up for groups including security and
Tour arrangements— Mini Buses—Vans—Tour Buses

For information contact: 212-748-1947

Corporate & Personal Accounts accommodated
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Tandberg Soon
To Show Profit,
Owners Declare

LONDON-Leading audio name
Tandberg will be back in the black
this year, say its new owners, Norwe-
gian computer firm Norsk Data,
which acquired the formerly state-
owned company early in 1979 after
it was restructured following bank-
ruplcy.

Losses continued in the second
half of 1979, but at a much reduced
level —$225.000 against almost 10
times as much in the first part of the
year. Now Tandberg A/S chairman
Ibb Heivold says he expects to show
a profit in 1980.

Overseas, Tandberg has reverted
generally to agency arrangements,
though distributing subsidiaries sur-
vive in Britain, the U.S., West Ger-
many and Sweden. the four chief ex-
port markets.

Current product range includes
three receivers, the TD20A open-
reel machine and two cassette decks:
the TCD320 and the TCD440.

This last was among the first units
designed specifically, though not ex-
clusively, for metal tape form-
ulations. In the U K., as elsewhere, it
now appears metal tape will remain
a refinement for hi fi buffs. Cas-
settes—now on sale from TDK,
Scotch, Fuji and others—cost almost
twice conventional prices, and the
high frequency improvements char-
acteristic of their use are only easily
appreciated on expensive hardware.

2 Vie For
U.K. Decca

LONDON-Despite divestiture of
most of its music interests to Poly-
gram, British Decca remains the
center of a takeover war here.

Racal Electronics has put in a
counter bid to the $187 million cash
offer made last week by GEC. The
new Racal move offers Decca share-
holders an exchange which amounts
to more than $200 million, or a cash
alternative which exactly matches
the GEC cash bid.

The assets which the two com-
panies want to acquire—and the bid-
ding war may be far from over—in-
clude electronic communications,
radar and navigation equipment.
Both the Racal and GEC bids are
conditional on the completion of the
sale of Decca’s music interests to
Polygram.

Memphis Directory

MEMPHIS—Memphis Music Di-
rectory 1980, a publication of the lo-
cal NARAS chapter is now avail-
able.

The 100-page glossy book lists
more than 3,000 Mempbhis and Jack-
son, Miss., area musicians and mu-
sic-related  businesses including a
listing of musicians by their instru-
ment or service.

Copies of the Memphis Music Di-
rectory may be obtained for $5.75
cach (including postage and han-
dling) from P.O. Box 41072, Mem-
phis 33104.

Dividend By Storer

LOS ANGELES—Storer Broad-
casting Co. declared a dividend of
18 cents per share on its common
stock. payable March 7. 1980, to
stockholders of record Feb. 15.1980.

The declaration marks the 104th
consecutive guarterly dividend paid
on the stock since it went public in
November 1953, 1It's also the 250th
dividend payment made on Storer
stock since it was first issued in 1930.
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" Market Quotations |

As of closing, Feb. 7, 1980

ng:’wg - NAME P-E (f‘gl';’) High Low Close Change
1% % Altec Corp. 21 66 1% 1% 1% + %
47% 32% ABC 6 873 35% 34% 34% — %
1% 32% American Can 5] 147 34 32% 33 -1
22 14 Ampex 10 228 20% 19% 20 + %
5 1% Automatic Radio - 75 4% 4% 4", + %
56% 44% CBS 7 573 52% 51% 52% + %
37% 18% Columbia Pictures 9 217  35% 34% 35% + %
13% 6% CraigCorp. 23 17 7% 6% 7 Unch.
48% 33 Disney, walt 12 897 44% 44 44% — %
3% 1% EMI - 73 3% 3 3% + %
18% 9% Filmways, Inc. 8 232 10% 9% 9% Unch.
20 13% Guilf + Western 4 5027 20 19% 20 + %
17 10% Handleman 5 121 11 10% M + %
36% 17 Harrah's 15 181 36% 36% 36% + %
8% 3% K-tel 7 148 8% 8 8% + %
3% 1% Latayette Radio - - - - 1% Unch.
37% 27% Matsushita Electronics 8 3 30 30 30 + %
57% 37% MCA 10 93 54% 53% 53% - 1%
39 16%2 Memorex 5] 200 18 17%  17% - %
66 46% 3M 9 822 50% 50% 50% + %
63% 36  Motorola 13 1433 63% 61% 61% + %
32 24% North American Philips 5 14 29% 29% 29% — %
22% 15% Pioneer Electronics 12 9 16% 16% 16% + %
28% 21% RCA 6 1144 22%  22% 22% + %
10% 6% Sony 21 168 7% 7% 7% + %
33% 15 Storer Broadcasting 12 42 3h Nk Nk Unch.
8% 3% Superscope - 108 3% 3% 3% + %
35% 18% TaftBroadcasting 9 75 32 3% 3% - %
20% 16 Transamerica 5 568 18% 18% 18% - %
53 30  20th Century 7 101 48% 48%  48% Unch.
56% 32% Warner Communications " 459 56% 56 56% + %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco — - 2 3 Integrity Ent. - 221 1 1%
Data Koss Corp. 8 21 5% 6
Packaging 4 6 6% 7% Kustom Elec. 11 = 1% 1%
Electrosound M. Josephson 8 - 12% 13%
Group 5 38 5% 6% Orrox Corp. 10 42 5% 6%
First Artists Recoton 3 - 1% 1%
Prod. 14 7 4% 4% Schwartz Bros. 6 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean
Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213)841-3761, member

New York Stock Exchange, Inc.

Filmways 9-Month Net 10% Better

LOS ANGELES—Filmways, Inc.
reports its net income for the nine
months ended Nov. 30, 1979 was
$7.168.000, an increase of 10% over
last year’s $6,538.000.

Because of the larger number of
common shares outstanding, attrib-
utable principally to shares issued in
conjunction with the acquisition of
American International Pictures in

July 1979, primary earnings per
share declined 11% to $1.25 from
$1.40 in the prior year.

The current year figure includes
an extraordinary tax credit of
$1.275,000 (23 cents) in the first
quarter of the year. For the nine
months, revenues advanced 64% (o
$190.147.000 from $115,726.000 a
year ago.

Billboard” >
(SALES BAROMETEFD

LPs

C
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Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard's research department.
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UNDERTONES -.....

Ireland’s hottest band tears
through 16 startling originals,
including “Jimmy Jimmy,’
“Teenage Kicks” and “Here
Comes The Summer’”
Produced by

Roger Bechirian.

THE SEARCHERS ...

Original British Invaders
bounce back with refreshing,
contemporary blend of melodic
pop and rock. Features the
single “It's Too Late”

Produced by Pat Moran.

MADNESS ...
ONE STEP BEYOND

Six Englishmen update
Jamaica’s vintage ‘Ska’ sound
with instrumental fury, nutty
vocal style and sheer madness.
A Clanger/Alan Winstanley
Production.
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LOS ANGELES--The success of
singles by new wavc-oriented acts
like Blondie, the Knack and Nick
Lowe seems to have sparked AM ra-
dio interest in old wave rock acts that
have previously had limited singles
acceplance.

Pink Floyd’s “*Another Brick In
The Wall” on Columbia leaps 14
points to number 18 on this week’s
Hot 100, certain to become the
group’s biggest hit todate. *“Money”
from the No. 1 “Dark Side Of The
Moon” LP on Harvest hitnumber 13
in 1973, but singles from the sub-
sequent CBS LPs “Wish You Were
Here” anid “Animals” failed to hit

Supplying the graphic neads of the recerd Indusiry since 1962,

=== »HOT 100 TREND S
. Old Wave Rock Enjoys
New AM Radio Interest

the Hot 100. “The Wall” has been
the nation’s No. 1 LP for the past
five weeks.

The J. Geils Band’s “Come Back™”

on EMI-America also moves im- .

pressively, jumping 15 points to
number 56. The group’s only top 30
single todate was “Must Of Got
Lost” on Atlantic, which hit number
12 five years ago.

And Led Zeppelin on Swan Song
has its best singles showing in more
than six years as “Fool In The Rain”
moves up a notch to number 21. The
group has hit the top two on the al-
bum chart with every LP except its
1969 debut, but has done markedly
less well on the Hot 100. This is its
first top 30 hit since “D’yer Maker”
made number 20 in 1974.

CBS Releasing
Double ‘Bolero’

NEW YORK-CBS Records is
putting two different performances
of Ravel's “Bolero” back-to-back on
a special $4.98 list 12-inch pressing.
The Ravel composition has achieved
skyrocketing popularity with listen-
ers knowing it as the “Love Music”
from the hit motion picture “10.”

The CBS album contains a recent
orchestral performance conducted
by Leonard Bernstein, and a Moog
synthesizer version originally re-
leased on the album “Everything
You Always Wanted To Know
About The Moog But Were Afraid
To Ask.” The Moog version was
created by then-CBS producers
Andy Kazdin and Tom Shepard.

Remastering of the recordings was
done with expanded groove width
for what CBS is terming “spectactu-
lar sound.”

4 LPs Get Solid Atlantic R&B Push

NEW YORK-In a further reac-
tion to an expanded airplay of tradi-
tional r&b material as disco fades on
radio, Atlantic/Cotillion Records
has mounted a campaign to support
four current albums.

The campaign, called the “Atlan-
tic Soul Explosion™ follows on the
heels of reports that what had been
disco stations are shifting to more
r&b (Billboard, Feb. 9, 1980).

The marketing plans include
product by Slave (“Just A Touch Of
Love”), Narda Michael Walden
(“The Dance Of Life™), Spinners
(Dancin® And Lovin ™) and the

Brides of Funkenstein (“Never Buy
Texas From A Cowboy™).

The campaign includes sales. mer-
chandising, advertising and promo-
tion plans. A national merchandis-
ing contest has been set up. with
awards to be given for the best in-
store displays utilizing all four al-
bums.

In addition to merchandising ma-
terials that are available for each of
the LPs, a special “Atlantic Soul Ex-
plosion” vertical streamer has been
produced. The contest will run from
Friday (15) through March 15. It is
open to all field merchandisers. sales
and Atlantic promotion reps.

Future Riverfront Events'
Discussed By Task Force

CINCINNATI-The city man-
ager’s Task Force on Crowd Control
and Safety met with the manage-
ment of the Riverfront Coliseum
Feb. 2 to discuss recommendations
for future events at the venue.

This is the first time the Coliseum
management has met with a repre-
sentative of the city since the Who
concert tragedy there Dec. 3. Addi-
tional interview sessions are planned
between now and the issuance of the

MCA To Arizona

LOS ANGELES—MCA Distrib-
uting Corp. holds its annual West-
ern regional marketing meeting in
Scotsdale, Ariz., at thc Las Posada
resort Friday-Saturday (15-16).

Various seminars are scheduled
working around the theme of “1980
Marketing Strategy.” In addition to
coprorate personnel. representatives
from the Chicago. Minneapolis, Los
Angeles, Seattle, Dallas and Denver
branches will be present.

The presidential award to both
branch of the year and salesperson
of the year will also be given.

Recorder Sales Up

WASHINGTON-Home video-
tape recorder sales to dealers rose
sharply in January 1980, up 64% to
40,443 units compared with 23,330
units sold in January 1979, accord-
ing to the marketing services depart-
ment of the Electronic Industries
Assn.’s Consumer Electronics
Group.

task force’s final report at the end of
March.

The task force also sent chief staff-
person Paul Wertheimer to observe
the Jan. 22 public hearing on a pro-
posed state ban on festival seating,
held by the Ohio Senate’s Com-
merce and Labor Committee in Co-
lumbus.

Others who have appeared before
the task force include Cal Levy,
manager of the local office of Elec-
tric Factory Concerts Inc,; William
McCarthy, manager of the Cincin-
nati Convention Center; David
Curry, manager of Cincinnati Music
Hall and Dino Santangelo of Festi-
val Productions Inc. here.

e
( Leading the New York
Rap Race &
Spreadin’ like Wildfire!
‘‘Rappin’ & Rockin’
the House”’
by
Funky Four
Plus One More

‘““‘Super Rappin’ ”’
by
Grand Master Flash
& The Furious Five
Enjoy Records

611 W. 125th St., NYC 10027

(212) 662-2230

=

Rhythmic

“Strait To The Brain, Good

N ), &

¥

The Only Real Horse In the Race
Morning, The Ballgame, Give Me Freedom”
R.S.P. Inc., 777 Mount Paran Rd., Atlanta, Ga. 30327
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FUN AND GAMES

A NEW ALBUM FROM CHUCK MANGIONE

”
AM

Includes the single “Give It All You Got’v...

Produced by Chuck Mangione

ON A&M RECORDS AND TAPES

© 1980 A&M Recards, Inc. All Rights Reserved.

www.americanradiohistorv.com


www.americanradiohistory.com

REGGATTA
de BI.ANC

TRlPl.E PI.A"NUM
(OVER 1 MILLION ALBUMS)
HOLLAND
DOUBLE PLATINUM
CANADA
PLATINUM

FRAMCE
GOLD

AUSTRALIA
PLATINUM

35L6IUM
GOLD

OUTLANDOS
dAMOUR
SNGLAMD
PLATINUM
JOLLAND
PLATINUM

AUSTRALIA
GOLD

CAMADA
GOLD

MESSAGE

INABOTTLE
ENGLAND
GOLD
HOLLAND

GOLD

WALKING

ON THE MOON
ENGLAND
GOLD
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Record Research
Books &
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The
Definitive
History
of
Billboard’s

Charts!

The Only Complete, Artist-
hy-Artist Listings of Every
Record to Ever Hit
Billboard’s Hot 100, Top
LPs, Hot Country, Hot Soul
& Adult Contemporary
Charts!

Each book covers every-
thing you need to know
about any record to ever
make the charts, including
highest position reached;
total weeks on charts; label
and record number; plus a
complete title cross-refer-
ence section and much more!

Joel Whitburn's

Pop Annual

A Complete, Year-by-Year
Listing of Every Artist &
Single to Hit Any of
Billboard's Pop Charts from
January '55 Through
December 77!

Record Research Inc.
P.0. Box 200
Menomonee Falls Wi 53051
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‘Slick’ Maurice White Says
Perfection Goal Won’t Change

By PAUL GREIN

Editor’s Note: This is the second
in a five-part series on the Grammy
nominees for producer of the year.

LOS ANGELES—About the
only criticism one hears of Mau-
rice. White’s work with Earth,
Wind & Fire is that it’s a bit
“slick:” a trifle “calcuated™ and
“perfectionistic.” White doesn’t
dispute these contentions: he won-
ders simply when these qualities
became faults.

“Our product is slick,” he says.
“because we’re musicians. We
aren’t just a bunch of guys who got
together and read a couple of gui-
tar books and started playing. 1|
owce it to myself and to the au-
dience to give them the best of my
ability.”

White is aware of the vogue for
scaled-down, briskly-paced studio
sessions, but says thats not for
him. “I didn’t learn production
that way.” he says. “I'm concerned
with things being as near perfect as
they can be.”

“That’s The Way Of The
World,” the album that broke
Earth, Wind & Fire into the front
ranks of pop and soul groups five
years ago, took nine months to
record and mix, he says, while the
latest, “I Am” took five months.

Is White ever concerned about
losing spontaneity in this pain-
staking process? “You get all of the
excitement in the rhythm tracks,”
he says. “What I spend most of the
time on is mixing. You can make
or break the record in the mix. |
also spend a lot of time doing vo-
cals, because it's only two of us
singing—Philip Bailey and my-
self.”

White characterizes his sound as
simultaneously rhythmic and me-
lodic. “It's a commercial sound.”
he says. “but it has jazz overtones;
the melodies are jazz-oriented.

“I call it an American sound be-
cause it has roots in American mu-
sic. You'll hear jazz. blues.
rock’n’roll, gospel and inklings of
the street (thythm & blues). I was a
studio musician in the ’60s, so |

Maurice White: Slick is not a dirty
word.

had to learn to play all types of
music.

“Even now I listen to everything
from classics to culture arts (eth-
nic) music from Africa, India and
Morocco. I play the kalimba (an
electrified version of an ancient
African finger piano), which is it-
self a Third World instrument.”

White notes that the “I Am” al-
bum, nominated for a total of nine
Grammys in various group and in-
dividual categories (one more than
last year’s “Al'N’All” package) is
the group’s most pop-oriented to-
date.

“‘After The Love Has Gone’ is
pop-oriented and soulful t0o.” he
says, “which is what we try to do:
bring together all types of music.
Our audience has expanded: we’re
aiming at the whole world instead
of just one community.

“Now that we are more accepted
in people’s eyes as a total act, and
not just an r&b act, it opens up a
lot of opportunities for us. It used
to be hard for a black group to
have a ballad hit unless it was old-
time doo-wop. but it’s opened up
now. | think we’ve been able to
change things, along with the
Commodores.”

In addition to producing Earth,

General News
< EARTH, WIND & FIRE MENTOR

Wind & Fire, White has handled %

two albums by Ramsey Lewis, in
whose band he played in the mid-
'60s; four by the Emotions, includ-
ing the recently-issued “Come To
My World” and two by Deniece
Williams, whom he met when she
was singing demos for the Emo-
tions.

“It usually takes me eight to 10
weeks to do an outside project,”
says White. “It takes more time
with my own group. because there
I wear three or four hats: producer,
singer and songwriter. On these
other albums I've been basically

did write “Sun Goddess” with Jon
Lind and (the Emotions’) “Best Of
My Love” with Al McKay, but for
the most part I let the acts express

involved in just the production. | g
3

manship.”

For the past four years White
has cut all his records at Holly-
wood Sound here, but at the first of
the year he opened his own 24-
track studio for the use of ARC

themselves through their own pen- %
0S

Records acts. A second room will 2

open in midsummer. %

Vocals, mixing and sweetening
on the next Earth, Wind & Fire al-
bum will be done in the ARC facil-
ity. which has all custom-built
equipment and a board and room
built by White’s engineer since
1973, George Massenberg. The
basic rhythm tracks, however. will
be cut at George Martin’s new Air
Montserrat studios.

Martin, incidentally, is the pro-
ducer White says he has most ad-
mired. “What I like is the diversity
in his work,” White explains.
When Earth, Wind & Fire cut the
Beatles’ “Got To Get You Into My
Life™ (the only gold hit to emerge
from the ill-fated “Sgt. Pepper”
project), White finally gota chance
to meet Martin.

Ever since the death in 1976 of
Charles Stepney, coproducer on
Earth, Wind & Fire albums
through “Spirit,” White has used a
lot of different outside collabora-
lors, arrangers and musicians.
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Mail your check or money order for full
amount in U.S. doilars to:

Record Research inc., P.0. Box 200
Menomones Falls, Wi 53051
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STATE OF ART
AUTOMATED

REGORDING
TIME

Reopening Limited
Introductory Offer

36969

Unique, Creative West
Coast Environment
in New York.

per hour,
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minimum

The newest plasma display, Spectra-
view, MCI 528-C Console, JH-16 MCI
24 Tr. Recorder w/Auto Locater 3,
Dolby., Bésendorfer Grand Piano,
EMT, AKG, Lexicon Prime Time, 7
Pultec Outboard Equalizers, 5 Urie
Limiters, Eventide Digital Delay, Key-
pex, Gain Brain, Big Reds, JBL 4311's,
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The Complete
One-Stop
Service
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Catholic Church
Suit Is Settled

LOS ANGELES—The second of
two suits, filed precendentally by
FEL Publications, pioneer contem-
porary Christian music publisher,
against Roman Catholic authority in
the U.S. has been settied out of court
for an undisclosed amount.

Filed in 1977 in U.S. District
Court, Chicago, the suit named the
National Conference of Catholic
Bishops and the allied U.S. Catholic
Conference as defendants in a copy-
right infringement suit, wherein ap-
proximately 15 dioceses were named
as codefendants. The suit sought
$8.6 million in damages.

FEL founder/president Denis
Fitzpatrick says the suit was settled
“when it appeared illegal copying of
our music by Catholic churches and
schools has ceased due t0 our law-
suits.”

The first suit filed in the same
court against the Roman Catholic
Bishop of Chicago over infringe-
ment is still pending. A hearing on
motions for summary judgment will
be heard by Judge George Leighton
Feb. 29.

‘Rock’n’Rolling

A'sévééi’awtiidn
Formed By
Nashvillian

By ROMAN KOZAK

NEW YORK-—There is an Inter-
national Rock’n’Roll Music Assn.
now being formed in Nashville.

“We hope to clear the air and dif-
ferentiate rock music from pop as it
is usually lumped together. We want
to establish a museum, and to work
with industry people and public of-
ficials to make for safer concerts. We
want to work against piracy,” says
Bernard Walters, a tennis pro. “free-
lance businessman and rock fanatic”
who started the organization at the
beginning of the year.

Walters is now doing mailings to
people in the business and expects to
hold membership meetings in the
near future. Dues are $10 a year for
the public and $20 for those in the
business.

So far Walters claims the support
of RSO Records. Address: IRMA,
P.O. Box 50111, Nashville. Tenn.
37205. * * *

“We were going to do Attica but
they rioted.” says Peter Gunn of the
Inmates after disturbances at Attica
State Prison forced the English band
to cancel a Saturday afternoon (2)
concert at the prison. However, the
next day the band performed at Os-
sining State Penitentiary, better
known as Sing Sing.

The Inmates played two sets, the
first one for 600 real life inmates.
and the second for 200. “There was a
fight or something on tv.” recalls
Gunn, explaining the diminished at-
tendance for the second show.

The Inmates takes its musical cues
from such mid '60s English bands as
the Yardbirds and the Animals, and
Gunn says many of the prisoners
were familiar with the material.
They even helped haul the equip-
ment, something the musicians have
to do themselves on this current low-
budget tour of America, playing
mostly East Coast clubs.

The group’s LP is “First Offence™
from which two singles, “Dirty Wa-
ter” and “The Walk” have been re-
leased. The band rerecorded *“Dirty
Water” 50 times, replacing the city
of London in the lyrics with towns
and cities around the U.S. so that ra-
dio stations would play the song.

x kK

A projected Stiff Records world
tour in which the label had hoped to
fly its entire artists roster around the
world for three months of dates has
been canceled. The project just got
to be too big and unwieldy. says
Stiff’s Barry Taylor, and now Stiff is
working on putting together some-
thing a bit more manageable. he
adds. X x x

Utopia Video. the million dollar
video production studio built by
Todd Rundgren and the Utopia
Video Corp., in Bearsville, N.Y.,
opens officially Friday (15), but it
has already been in use. To find
dancers for the video of “Rock
Love,” the new Rundgren single, the
singer/composer/producer visited
New York’s trendy Mudd Club
where he got 150 of the regulars. put
them on buses, and drove them up to
the studio to film the segment.

Kayak To Mercury

LOS ANGELES—Mercury has
acquired the U.S. rights for future
material by the Dutch-based group
Kayak. “Periscope Life.” the first
Kayak LP on the label is set for re-
lease Tuesday (19).
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Top Three Albums
In Through The Out Door
LED ZEPPELIN
Candy-O
THE CARS
Dream Police
CHEAP TRICK

Top Two Singles
MySharona
THE KNACK

Let's Go
THE CARS

BestR and B Single
Bad Girls
DONNA SUMMER

BestR and B Album
Bad Girls
DONNA SUMMER

Best Jazz Album
ATaste ForPassion
JEAN-LUC PONTY

Best Reissue
Quadrophenia
THEWHO

Best New Wave Single
Dreaming
BLONDIE

Best New Wave Album
Eat To The Beat
BLONDIE

FLESH and BLOOD

Top Three Groups
LED ZEPPELIN
CHEAP TRICK

ROLLING STONES

Top Three Live Groups
CHEAP TRICK
WHO
LED ZEPPELIN

Best Male Singer
ROBERT PLANT

Best Female Singer
DEBBIE HARRY

Best New Wave Singer
DEBBIE HARRY

BestR and B Group
ROLLING STONES

‘BestR and B Singer
MICK JAGGER

Best New Wave
Band/Performer
THE CLASH

Best Keyboardist
JOHNPAUL JONES

Best Bassist
JOHNENTWISTLE

Best Guitarist
JIMMY PAGE

Most Valuable Player
JIMMY PAGE

Best Producer
JIMMY PAGE

Best Drummer
JOHN BONHAM

Test Your

ouTRRGE

They Soid it

THE 1979 CREEM CRUSHED BEER CAN AWARD
goes again this vear to
LED ZEPPEL N
for consistantly copping mare topawards in
every Reader Poll pastand present.

CRUSHED BEER CAN AWARD

1878 CREEM READERS POLL
LED ZEPFELIN

For Advertisinginformation or to sell CREEM inyour store, call or write:
CREEM, 187 S. Woodward Ave., Birmingham, Ml 48011 (313) 642-8833

Best Horn Player
CLARENCE CLEMMONS

Best Instrumentalist
IAN ANDERSON

Best Songwriter
JIMMY PAGE/
ROBERT PLANT

'Best New Group
THE KNACK

SUNDRY

Biggest Disappointment
NOLED ZEPPELIN TOUR

Ripoff Of The Year
LP PRICES

Drug Of The Year
MARIJUANA

Hero Heroine Of The Year
RICK NIELSEN

Comeback Of The Year
LED ZEPPELIN

Worst Group
KISS

Most Pathetic Of The Year
KISS

Rock Critic Of The Year
ROBERT CHRISTGAU

Rock Photographer
OfThe Year
LYNNGOLDSMITH

Album Cover Of The Year
In Through The Out Door
LED ZEPPELIN

Fashion Plate Of The Year
RICKNIELSEN

Fad Of The Year
ROLLERDISCO

Sex Object Of The Year
DEBBIE HARRY

Best Tour
CHEAP TRICK

Rock Jock Of The Year
ROD STEWART

Best Rock ’'n’ Roll Movie
THE KIDS AREALRIGHT

TV Show Of The Year

~ SATURDAY NIGHT LIVE

Couple Of The Year
STIVBATORS and
BEBE BUELL

Punk Of The Year
IGGY

BESTOF THE 70’s

Best Album Of The 70’s
LED ZEPPELINIV

Best Song Of The 70’s
Stairway To Heaven
LED ZEPPELIN

Best Group Of The 70’s
LED ZEPPELIN

Best Thing Of The 70’s
PUNK/NEW WAVE MUSIC
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Editorial

Commentary

The Time For Action Is Now

The industry as a whole must react quickly and vigorously to
the growing threat of counterfeit records.

The discovery of thousands of dollars worth of bogus albums
by Polygram Distributing in Pickwick and Sam Goody returns
(Billboard, Feb. 9, 1980) illustrates the acuteness of this rapidly
spreading cancer. .

Counterfeit product is most difficult to distinguish from le-
gitimate album merchandise. Urgently needed are specific
guidelines to assist every individual in the industry to detect
such illicit product in the pipelines. Pickwick chief Ted Deikel’s
advisory to the industry giant’s purchasing corps is a positive step.

A Pickwick employe following these directions can surely
thwart attempted sale of counterfeit albums.

NARM’s 1980 convention, six weeks away, should schedule
a first or second-day seminar not only on counterfeit, but also
on promotional albums and their illegal sale. And it wouldn’t
hurt to have an FBI spokesman. there to review the present
status of pirated prerecorded tape. The last such NARM con-
vention session on illicit merchandise was in 1975 during a
luncheon meeting held on the final day. The attendance was
sparse and interest lagged badly.

With bottom lines threatened as never before, it’s difficult
enough to meet honest lowball competition. And it’s impossible
to compete with those who sell pirated and counterfeit goods
and LPs intended solely for radio and review purposes.

Tipping a Delicate Balance

* By ALICIA BRIDGES & SUSAN HUTCHESON

Our first response to Sanford Wolff’s commentary (Bill-
board, Jan. 12, 1980) was, “what is he talking about?” It was
necessary to read it more than once to absorb exactly what he
was proposing.

After fully realizing his viewpoint, we were appalled and
even enraged. Perhaps Wolff and Congressman George Dan-
ielson who introduced the bill to amend the Copyright Law by
establishing a performance
right for sound recordings are
not aware of the many facets
of our business, as we are sure
we are not aware of them al
ourselves.

We fear that the passage of
H.R. 997/5.1552 would bring
about damaging results to all
concerned. We were not
aware of the existence of this
bill, and we are certain many
individuals who would be af-
fected by its passage are not
aware either.

The relationship that exists
between radio and record
companies, which is tenuous
already, would be increas-
ingly tried. The efforts by
many individuals on both
sides to come to terms and
work in mutual benefit, as
they have in the past, would be greatly hindered by passage of
this bill.

For years there has existed—successfully—the exchange of
use of a record company’s records for radio’s airplay. Radio air-
play is the single most useful tool in the selling of sound record-
ings to the public. It is the means by which a record’s existence
becomes known so that individuals may decide whether they
like and wish to purchase that particular recording or not.

On the other hand, recordings are the mainstay of radio’s po-
tential to entertain the masses and thereby profit from adver-
tisers who wish to sell a product.

If the desire is to compensate the creators of sound record-
ings, should not the producers, engineers, writers, publishers,
arrangers, copyists, etc. be included in this proposed split of
funds?

The number of individuals involved in the creation of qual-
ity sound recordings today is phenomenal, and each individual
is fairly compensated under our current system.

Susan Hutcheson, left, and

Alicia Bridges: ‘‘Each individ-

ual is fairly compensated un-
der our current system."

The producers are paid a percentage from record sales prof-
its. The musicians, arrangers, copyists and engineers zre paid
union scale or salaries for their work, whether any profit is ever
made by the recording or not. The artist is paid a percentage of
record sales after he or she has absorbed all costs of creation of
the product. The songwrizer is paid through BMI, ASCAP or

*SESAC, and through the publisher of the song.

If radio is required to pay all these individuals, shculd not
record companies also be asked to pay each individua for ev-
ery record sold?

With passage of this bill, the recording artist would suffer ad-
ditional injustice in that radio airplay would become ev.:n more
selective, limited, and business and politically controli:d.

Free airplay: a fair deal .
for both records and racio

The artist of a commercially successful record is the o0 1e indi-
vidual on the sound recording to absorb the total cost of its
creation. After paying all costs, the artist would profit less in
this supposed split than a percussionist who was hired and paid
already high union wages to play a tambourine for 15 minutes.

This situation, once realized, would result in more selective
hiring of union musicians, the use of fewer musicians, and most
likely the artist playing as many of the instruments as -ossible
on his or her recording—entirely feasible with today’s sophis-
tication in multi-track recording.

The obvious end result would be not only fewer jobs and de-
creased earnings for session musicians, but also a backslide in
creative possibilities.

Broadcasters, record companies, writers, publishers and per-
formers have worked since the origin of sound recordings to al-
low creativity to grow and be shared by the masses. All facets
have become intertwined and profits are now shared by all.

While the system may not be perfect, this attempt to place a
new burden on radio seems unreasonable, unjust and perhaps
just enough to tip the delicate scale of balance that exists be-
tween all members of a huge network, whose basic function is
the creation and preservation of the greatest and most varied
form of communication, expression and pleasure in this world
today—music.

Alicia Bridges and Susan Hutcheson are songwriter/ perform-
ers signed to the Lowery Group in Atlanta.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor
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h 4 (800) 343-6127
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IV Handbook, The Artists Book
Club. Vol. 92 No. 7

Dear Sir:

Just writing to say “thank you" to Bud Prager for his.
articlé on Grammy nominees and winners.

For the last few years | witnessed what | considered
to be a great injustice by the Record Academy in its
continuous snubbing of Barry Manilow, a performer
versatile enough for several Grammy categories. Yet,
until last year, despite his enormous talent and in-
fluence, he was always an also-ran.

With Manilow's victory in the Grammys last year,
the Academy started to develop some integrity in its
choices. ! only hope tj}gt this year it continues to treat
rock artists such as>xanilow, and the record buyers,
with the seriousness both parties deserve, or the Acad-
emy shouldn't be surprised if the award ceremonies
are also-rans in the Nielsens.

Cheryl A. Smith
Danielson, Conn.

Dear Sir:
In his recent commentary, “Rock'n’Rolf: Neglected
Giant,” Bud Prager discussed the need for an organiza-

tion to help preserve and protect the rock'roll indus-
try, as do other service associations such as the Coun-
try Music Assn.

| found the article very timely in view of the fact
that such an organization has recently been formed.
It's called the International Rock'n'Roll Music Assn.
The association will make a public announcement of its
formation shortly. ’

The association's goal is to preserve, protect and
promote rock'n’roll as a very special and unique seg-
ment of the music industry. We will particularly be
working with promoters, producers, performers and all
other individuals involved with the various phases of
rock music.

Rock’n'rol} is no longer the “Neglected Giant” of the
recording industry.

Bernard G. Waiters
Nashville, Tenn.

Dear Sir:
Did it ever occur to the major record labels that
some of the “pirates’ taping albums off the air may be

www americanradiohistorv.com

small-narket radio stations unable to get the album?
Labels should expect better cooperation from smali-

" “market stations only when they provide better service.

Mike Sweeney
KSWM-AM/KELE-FM
Aurora, Mo.
Dear Sir;

| came across a disturbing picture in one of your
recent issues. In it, 13 very happy “musical sharp-
shooters” were shown alongside 13 very dead animals.
You should have called them “musical butchers.” I'l}
tell you why. .

The-e is only one way to obtain a 100% kil like this,
and that is to visit one of Texas' many “‘shooting pre-
serves.” For a price these preserves guarantee the
hunter a kill, or his money back. Since these “wild"”
animals are in an enclosed area and are usually fed
from birth by attendants, it's easy to see how they can
back up such a claim.

John Mmmﬁ
Southgate, Mich.
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PHILADELPHIA—A blend of in-
tense promotions, week in and week
out throughout the year; intense
community involvement and a
steadfast loyalty to its progressive
rock format have enabled Metro-
media’s WMMR-FM 1o regain its
top position among this market’s
rockers.

That’s the explanation from
promo chief Marcia Hrichison. Con-
certs, sports, charities, movies, res-
taurants, record shops, contests and
other off-beat gimmickry all added
up to top ratings—an aggressive pol-
icy instituted by program director
Jeff Pollack to stem the station’s
downward slide.

Interestingly enough, with “vic-
tory™ achieved, Pollack left WMMR
to return to his native Los Angeles
where he will be starting his own
consulting firm, J. Pollack Commu-
nications.

The new p.d. is Charlie Kendall,
most recently station manager of
WIKS-AM Indianapolis, with vari-
ous programming positions at other
stations throughout the country. Ac-
cording to Bruce Holberg, WMMR
general manager. Kendall has “the
experience and energy to keep the
station’s momentum going.”

That momentum showed in the
October/November Arbitron survey
with fourth place overall with a 6.9
share of the audience—close behind
the 7.0 share chalked up by WDAS-
FM, the black progressive station.

While the Olympics have becomne
the center of controversy at the mo-
ment, WMMR made capital of the
1980 Winter Games in Lake Placid

| Philly WMMR-FM Gimmickry |
' Retrieves Its Rock Dominance |

e R

By MAURIE ORODENKER

and got itself chosen by the Olympic
Committee as the “Official Olympic
Station” for the entire Philadelphia
area.

As a further promotional tie,
WMMR has placed on sale the
“Olympic Running Bibs™ at several
sporting goods stores in the area
with all net proceeds from the sale of
the bibs going to the Olympic Win-
ter Games. However, WMMR’s in-
terest in wooing listeners through
sports goes beyond the Olympics.

Linking music with sports,
WMMR cashed in on the World
Series fever in October by staging a
salute to baseball with a special
“Rocktober World Series.” Every
hour duing the World Series week-
end, the best songs from one of the
great rock stars was played as an
hourly salute to the “Musical All-
Stars,” who were placed in the same
company with the *“Baseball All-
Stars.”

Among special events staged dur-
ing “Rocktober,” Doctor Demento
was brought in to originate his
syndicated show at the WMMR stu-
dios for a weekend—making a per-
sonal appearance at a Peaches
record store and hosting a party with
staff and listeners at Dirty Franks, a
popular midtown tavern, which fea-
tured special “Dementia Hours”
with drinks at “demented” prices in
honor of the good Doctor’s visit.

A special “Rocktober *79” calen-
dar was also distributed to listeners
listing the rock greats to be featured
each day of the month. Each day, 25
copies of the featured performer’s
latest album were also awarded to

Radio Programming

IR L 2 a._,-_u-._s

listeners in a random drawing.

The back of the calendar was a
mask of a chimp, scaled for use as a
face mask for Halloween—on which
day station gave away a King Kong
collection of albums by all the fea-
tured groups.

The chimp was used in print ads
in local newspapers in addition to
billboards, bus cards and bumper
stickers as well as in 10-second tv
spots in a station promotion adver-
tising campaign.

Probably the first local radio sta-
tion to use rock concerts for promo-
tions, WMMR keeps a constant visi-
bility in this field—everything from
private student concerts to giant out-
door rock festivals. Serving as a
promo for upcoming groups and
their new albums, WMMR sponsors
a series of Sigma Sound Concerts
staged in the Sigma Sound record-
ing studios here.

Fifty listeners are awarded free
tickets in a random drawing of cou-
pons carried by the Philadelphia
Daily News, which joins in the
promo. The Sunday night concerts
are taped for future airings, and in
the case of one act, The A’s, the con-
cert was videotaped Aug. 19 for the
BBC Television Network.

Other groups presented in private
concert included singer Moon Mar-
tin, John Cougar, Leo Kottke and
Johnny’s Dance Band. For the new
year, the concert season started Jan.
27 with Fingerprintz. Away from the
Sigma Sound studios the station
promotes WMMR $1.93 Nights at
Alexander’s, a rock dance club at
nearby Browns Mills, N.J.

Mixer Mixing Clubs With Radio

Ted Currier, In New York, Stretching His Talents Wide

NEW YORK-—While the term
disco has disappeared from New
York radio, the mixing techniques
associated with the club scene have
found a home at both the city’s
erstwhile disco stations.

Ironically both WBLS-FM and
WKTU-FM have benefited from
the same disco mixer, Ted Currier.

By NELSON GEORGE

Currier’s disco career began as the
house deejay in the subdued con-
fines of the Sherry Netherland Ho-
tel. There at the hotel’s disco,
Doubles, he played for “a WASP
non-partying crowd” until WKTU
went disco.

He quickly called the station’s vice
president Ed Cosman and using his

Talk At Seattle KVI

By CARY DARLING

LOS ANGELES—Due to sagging
ratings, Golden West Broadcasters
adult contemporary KVI-AM in

RADIO/TV
JOB MART

NOW APPEARS
IN THE
MARKETPLAGE

See Page 78

Seattle is beginning a shift from mu-
sic to talk and information.

Bruce Marr, formerly of all talk
KABC-AM in Los Angeles, is being
installed as operations director while
current program director Tom Straw
keeps his position.

“The trouble with KVIL,” notes
Golden West national program di-
rector Michael O’Shea, “was that we
were still making the best lightning
rods in town but no one was buying
lightning rods. We needed major
surgery with that station. We had a
serious decay in listenership at
KVL”

The shift is to be a gradual one
and no definite programs have been
set. “We're not going to come in and
wipe everything out_until we have
something to replace it with,” says
Marr. And there still may be room
for a music program after the
change.”

Marr takes over in two weeks but

(Continued on page 29)

knowledge of play, did a critique of
WKTU’s format. “I could hear it
wasn’t tight,” Currier says.
“Sounded like they had just brought
some disco records and then put
them on with no thought to sequenc-
ing. I was right.”

Currier was hired to help with the
programming and to inaugurate
“Studio 92,” a Saturday program
from 11 am. to 3 p.m., featuring
segues from one dance cut to an-
other.

His “Studio 92” helped WKTU
rack up impressive numbers
throughout late 1978 and most of
1979. In the October/November
1978 Arbitron book his program
contributed to a 17.7 share in the 7
p-m. to midnight period.

Currier stayed with WKTU until
November of last year when he felt
his role was being minimized at the
station. Taking note of the shifting
winds, he called program director of
WBLS Frankie Crocker.

Currier says I was hired to con-
tinue doing a music mix program as
I did at WKTU, but with Frankie
I've been much more involved with
programming and doing more in-
novative things.”

Aside from his twice a month
duties mixing a disco party for
WBLS, Currier is on the air with a
taped program weeknights from
midnight to 1 a.m.

In this time slot Currier has done
some of his most interesting work.

{Continued on page 62)
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Chicago WLUP-FM Holds
Successful Rock Festival

By ALAN PENCHANSKY

CHICAGO—WLUP-FM has
tightened its hold on the FM rock
market here with a station-spon-
sored indoor rock festival Feb. 2 and
3 that resulted in impressive au-
dience turn-out.

The festival, featuring regional
and local bands most without
recording contracts, attracted a re-
ported 45,000 listeners to the Inter-
national Amphitheatre. Station on-
air promotion is credited with at-
tracting the large mid-winter crowd.

Copromoting the event with
WLUP was Flip-Side concerts
which holds an exclusive on the Am-
phitheatre for rock shows. Local
groups Boyzz, the Hounds and Tan-
trum were headliners with a corps of
other regional acts also getting a shot
at playing the big venue.

The station, which expects the au-
dience promotion to turn a profit,
also filled more than 50 exhibit
booths, taken by local music-related
businesses during the two-day event.

According to Flip-Side’s Carl
Rosenbaum, the festival was con-
ceived as a way to alleviate the win-
ter concert doldrums and to build on
some of the excitement created by
last summer’s city-sponsored Chi-
cagoFest.

WLUP’s sales manager Jeffery
Schwartz says that “99%" of the ex-
hibitors at the Amphitheatre have
expressed interest in booking space
for a followup.” The station expects
to repeat the festival promotion in
1981.

The Playback hi fi chain, sup-
ported by hi fi manufacturers such
as Pioneer, was the biggest of the ex-
hibitors. Sound Warehouse, Flip-
Side Records and River City Rec-
ords were among the record stores
represented.

“What we tried to do was to pick
out some of the more important local
bands,” explains Rosenbaum. “The
acts loved it; it was probably the
most exposure that each ever had.”

Groups include Freeze, Arion,
Sherwin Spector, Dreamer, the
Kind, Pez Band, Off Broadway, Sur-
vivor, Europe, Hot Mama Silver,
Clove, Bitch, Pearl Handle Band,
Pin Ups and Ollye Rice.

WLUP morning air personality
Steve Dahl with group Teenage
Radiation II also was on the bill.
There was continuous staging for 12
hours daily.

WLUP listeners paid $2.98 in ad-
vance admission, $3.98 at the Am-
phitheatre.

At the height of the festival Sun-
day, group Boyzz played before a
crowd estimated at 17,000, Schwartz
says. Throughout both days, live
broadcasts emanated from the Am-
phitheatre several times each hour.

According to Schwartz, the only
radio promotion of the event came
from WLUP. He sees this combined
with the large attendance, ingredi-
ent, as a factor making it arguably
the station’s most successful au-
dience promotion todate.

Sklar Predicts
Radio Overhaul

PRINCETON, N.J.—Radio is on
the threshold of the most sweeping
changes in production, distribution
and content of its programming
since the 1950s, Rick Sklar, ABC Ra-
dio programming vice president,
told New Jersey broadcasters at their
mid winter meeting.

Sklar predicted that in the 1980s,
tke potential will exist for picking up
and broadcasting locally any type of
programming from an origination
point at any time.

“We will be in a world of instant
networks and syndicators  built
around individual events, programs,
personalities or series that spring up
and disappear as fast as they came,”
he said.

Sklar warned that “anyone, tal-
ented or not,” could proclaim him-
self an overnight network once
“earth stations (to receive from satel-
lites) become as much a part of the
landscape as the transmitter tower.”

Turning to AM stereo and 9 khz
spacing for the AM dial, Sklar sug-
gested either or both might stimulate
production of quality AM receivers
for the first time. He pointed to gov-
ernment delays on AM stereo as a
cause for much of music program-
ming to move to FM.,

He expressed the hope that the
government will approve an AM
stereo system “that is compatible
with existing receivers and does not
degrade or sacrifice coverage area or
signal strength.”

Vox Jox

By DOUG HALL

NEW YORK-—Former National
Radio Broadcasters Assn. president
Jim Gabbert “never realized how
much time the NRBA took.” but
now after a no-growth Arbitron
book for his AM outlet in San Fran-
cisco KIQI, he’s back minding the
store. In fact he’s back on the airina
Sunday morning slot.

He’s also carefully guarding his
copyright for KIOI, K-101 as the sta-
tion is better known. He has just set-
tled with Doubleday Broadcasting,
which had hoped to call KDWB-
FM Minneapolis K-101. This is the
third time Gabbert has protected his
logo. He’s taken action against sta-
tions in Houston and New Bern,
N.C.

LI B

Jim McMann is named music di-
rector of KBLX-FM Berkeley,
Calif., and will continue as morning
drive man. ... J. Parker Antrim
moves from a DJ postat WCOL-AM

Columbus, Ohio, to become after-
noon drive man at KCBS-FM San
Francisco.

*x *x  *

Metromedia’s WMMR-FM
Philadelphia has a new program di-
rector in Charlie Kendall, Billboard’s
man in Philly, Maurie Orondenker,
reports. Kendall succeeds Jeff Pol-
lack, who resigned to open a consult-
ancy.

x x  x

Paul ‘“Lobster” Wells has left
KSJO-FM San Jose and will an-
nounce plans shortly. ... J.R. Gree-
ley, program director for KEWI-AM
Topeka is looking for a music direc-
tor who can handle a short air shift.
He would like to be called at 913-
272-2122.

* k  *

WKIJY-FM Hempstead, N.Y.,
morning personality Allen Stuart

(Continued on page 29)
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What do TM Special Projects —
NARAS, GBS-TV, 39X, WFYR, KVIL,
WCGY, WASH, KSTP-FM, KPPL, KUDL,

WRNO, KLTE, WBJW and over
40 more major broadcasters

have in common?

of market
size, your station
can have the Grammy

preview show including
interviews and vignettes.
Call Ron Nickell collect at TM
Special Projects to make sure that

We are
putting together
the 1st annual Grammy
Awards preview show and
Stereo Simulcast for the top
50 markets. If enough interest is
expressed, we will go 75 markets deep

on the Stereo Simulcast and regardless - your station is part of this prestigious event.
—(214) 634851 1.
Produced By TM Gary Standard Productions

TM Special Projects
1349 Regal Row « Dallas, Texas 75247  Ron Nickell V.P.« (214) 634-8511

6@ A subsidiary of Shamrock Broadcasting Company, Inc.
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Universal Pictures
proudly congratulates
Elwood and Jake Blues,
and The Blues Brothers

Band on receiving three
Grammy Award
Nominations from

The National Academy
of Recording

Arts €3 Sciences:

BEST NEW ARTIST(S)

. BEST ROCK VOCAL
PERFORMANCE

By a Duo or Group
for the album,

“Briefcase Full of Blues”

. BEST COMEDY
RECORDING
“Rubber Biscuit™
from the album,

“Briefcase Full of Blues”

“"THE BLUES BROTHERS™

Coming this summer
from Universal Pictures.
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Bilboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *

Regional Breakouts & National Breakouts

FEBRUARY 16; 1980 BILLBOARD

RAY, GOODMAN & BROWN~Special Lady (Polydor)
CHUCK MANGIONE~Give It All You Got (A&M)
(D) SHALAMAR~The Second Time Around (Solar)

D-Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
hsted. as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playlist, as determined by sta
tion personnel.
BREAKQUTS—Billboard Chart
Dept summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

PINK FLOYD—Another Brick In The Wall
(Columbia)

ANDY G1BB—Desire (RS0)

#AY, GOODMAN & BROWN—Special Lady
(Polydor)

* PRIME MOVERS:

DAN FOGELBERG—Longer (Full Moon/Epic)
(D) SHALAMAR—The Second Time Around (Solar)
THE SPINNERS—Working My Way Back To
You/Forgive Me Girl (Atlantic)

BREAKOUTS

EAGLES—I Can't Tell You Why (Asylum)

JOHN DENVER—Autograph (RCA)

CHRISTOPHER CROSS—Ride Like The Wind
(WB)

KHI-LA
o PINK FLOYD—Another Brick In The Wall
{Columbia)
® ANDY GIBB—Desire (RSO}
+ DAN FOGELBERG—Longer (Full Moon/
Epic)23-18

* SHALAMAR-—The Second Time Around
(RCA)21-17

KRTH (FM)-LA
© RAY, GOODMAN & BROWN-Special Lady
(Polydor)}

® CHRISTOPHER CROSS—Ride Like The Wind
(WB)

+ SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 18-8

+* LINDARONSTADT—How Do | Make You
(Asylum) 28-22

KFI-LA.
o JOHN DENVER-Autograph (RCA)
o CLIFF RICHARDS—Carrie (EMI) G

* QUEEN-Crazy Little Thing Calied Love
(Elektra) 6-1

+ ANDY GIBB—Desire (RS0) 14-9
KCBQ—San Diego
® MIKE PINERA—Goodnight My Love
(Spector)

© MICHAEL JACKSON-The Very First Time
(Epic)

+ KOOL & THE GANG—Too Hot (De-Lite) 22-
13

+ STEVE FORBERT—Romeo's Tune (CBS) 33
25

KEXM—San Bernardino
e BABYS—Back On My feet Again (Chrysalis)
e Z2TOP-IThank You (WB)
+ ANDYGIBB-Desire (RSO) 28-22

+ SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic)

KERN—Bakersfield

® 1ITOP-|ThankYou(WB)

® PINKFLOYD—Another Brick In The Wall
(Columbia}

* STYX—-Why Me (A&M) 21-12

* SPINNERS—Working My Way Back To You/
forgive Me Girl (Atlantic) 24-16

KOPA—Phoenix
® 22TOP-IThank You(WB)
® EAGLES—ICan't Tell You Why (Asylum)

+* MOLLY HATCHET—Flirtin’ With Disaster
(Epic) 28-23

* KOOL & THEGANG~Too Hot (De-Lite) 27-
16

Based on station playlists through Thursday (2/14/80)

PRIME MOVERS -NATIONAL

QUEEN~Crazy Little Thing Called Love (Eiektra)

(D) DONNA SUMMER~0n The Radio (Casablanca)
DAN FOGELBERG~Longer (Full Moon/Epic)

BREAKOUTS-NATIONAL

CHRISTOPHER CROSS—Ride Like The Wind (WB)

FOREIGNER—Women (Atlantic)
EAGLES~I Can't Tell You Why (Asylum)

KTKT—Tucson KIRB-Spokane WDRQ-Detroit 13-Q (WKTQ)—Pittsburgh KELI-Tulsa
o CLIFFRICHARD—Carrie (EMI) o DONNASUMMER—On The Radio 4 ‘

De SHA = Time A ® PEACHES & HERB-| Pledge My Love o RAY,GDDDMAN & BROWN—Special Lad
o TOMMYJAMES—Three Times InLove (Casablanca) LAMAR=The Second Time Around (Polydor /MVP) pecialtady

{Millennium)
D PRINCE—|Wanna Be Your Lover (WB) 12-6

* QUEEN-Crazy Littie Thing Called Love
(Elektra)4-1

KQED-Albuquerque
© RUPERTHOLMES—Him (MCA)
® NICOLETTE LARSON-Let Me Go Love (WB)
* ANNE MURRAY-Daydream Believer
(Capitol) 7-4
+* NEILDIAMOND—-September Morn
(Columbia) 9-5
KENO-Las Vegas
® NICOLETTE LARSON—Let Me Go Love (WB)
® KOOL & THE GANG—-Too Hot (De-Lite)
+ ROD STEWART—|Don't Want To Talk About
It(wB)24-19
+* NEILDIAMOND-September Morn
(Columbia) 22-18

KFMB~San Diego
o SPINNERS—Working My Way Back To You/
forgive Me Girl (Atlantic)
® EAGLES—ICan't Tell You Why (Asylum)

+* PINKFLOYD—Another Brick In The Wall
(Columbia) 26-15

+* DAN FOGELBERG—Longer (Full Moon/
Epic) 10-5

Pacific Northwest Region

® TOP ADD ONS

RAY, GOODMAN & BROWN—Special Lady
(Polydor)

CHUCK MANGIONE—Gove It All You Got (A&M)

KOOL & THE GANG—Too Hot (De-Lite)

* PRIME MOVERS

RUPERT HOLMES—Him (MCA)
DONNA SUMMER—Dn The Radio (Casablanca)

QUEEN~Crazy Little Thing Called Love
(Elektra)

BREAKOUTS
CHRISTOPHER CROSS—Ride Like The Wind
ENGLAND DAN & JOHN FORD COLEY—In It For

Love (Atlantic)
BLONDIE—Call Me (Chrysalis)

KFRC—San Francisco
o RAY,GOODMAN & BROWN—Special Lady
{Polydor)
® CHRISTOPHER CROSS—Ride Like The Wind
(Ww8)
+ RUPERTHOLMES—Him (MCA) 30-24
+ SHALAMAR-The Second Time Around
(RCA)25-19
KYA-—San Francisco
e RAY,GOODMAN & BROWN-Special Lady
(Polydor)

© ENGLAND DAN & JOHN FORD COLEY—~(n It
for Love (Atlantic)

* DONNASUMMER-On The Radio
(Casablanca) 12-6

+ FLEETWOOD MAC—Sara (WB)7-2
KROY—Sacramento

o J.GEILS BAND—Come Back (EM1)
® EAGLES—|Can't Telt You Why (Asylum)

+ TERIDE SARIO w/K.C.—Yes|'m Ready
(Casablanca) 13-3
* DANFOGELBERG~Longer (Full Moon

Epic) 179 o
KYNO—Fresno
+ LINDA RONSTADT—How Do | Make You
(Asylum) 28-22
 STEVE FORBERT—-Romeo’s Tune (CBS) 19-
11
KGW—Portland

o STYX-Why Me (A&M)

o SPINNERS~Working My Way Back To You/
Forgive Me Girl (Atlantic)

* DAN FOGELBERG—Longer (Full Moon/
Epic}9-1

* QUEEN~Crazy Little Thing Called Love
(Elektra) 10-4

KING—Seattle

o RAY, GOODMAN & BROWN—Special Lady
{Polydor)

® KOOL& THE GANG~Too Hot (De-Lite)

+ SPINNERS—Working My Way Back To You/
forgive Me Girl (Atlantic) 19-14

* THE DIRT BAND—An American Dream (UA)
2112

® KDOL & THE GANG—Too Hot (De-Lite)
+ PINK FLOYD—Another Brick In The Wa!l
{Columbia) 12-6
# QUEEN-Crazy Little Thing Called Love
(Elektra) 8-4
KTAC—Tacoma

e KARLABONOFF—Baby Don't Go
{Columbia)

o FOREIGNER—Women (Atlantic)

+ TERIDE SARID w/K.C.—Yes I'm Ready
(Casablanca) 9-2

* QUEEN—Crazy Little Thing Catled Love
(Elektra) 15-8

KCPX—Sait Lake City

© CHUCK MANGIONE-Give It All You Got
(A&M)

© WAYNENEWTON-Years (Aries|l)
* RUPERTHOLMES—Him (MCA)23-15

+ DONNASUMMER-On The Radio
(Casablanca) 20-9

KRSP—Salt Lake City

® THEKNACK—Baby Talks Dirty (Capitol)

o CHUCK MANGIONE—Give It All You Got
(A&M)

* MOLLY HATCHET—Flirtin’ With Disaster
(Epic) 14-5

* Pg‘l;BEllATAR-—Heartbreaker(Chtysalis)
10-

KTLK—Denver

© BLONDIE-Call Me (Chrysalis)
® SLAVE-Just ATouch Of Love (Cotillion)

* PATRICERUSHEN—~Haven't You Heard
(Elektra) 35-28

* DONNASUMMER~On The Radio
{Casablanca) 21-8

KIMN—Denver

o CHUCK MANGIONE=Give It All You Got
(A&M)

o CHRISTOPHER CROSS—Ride Like The Wind
(wB)

* %% ZEPPELIN—Fool In The Rain (Atlantic)

+* BARBRA STREISAND~ Kiss Me InThe Rain
(Columbia) 14-10
KIR—Seattle

L ?xg;STOPHER CROSS—Ride Like The Wind
© BARRY MANILOW—When | Wanted You
(Arista)
* ANNEMURRAY-Daydream Believer
(Capitol) 20-14
+ RUPERT HOLMES—-Him (MCA) 24-16
KYYX—Seattle

o ROCKETS-Desire (RS0}
L ?xg;STOPHER CROSS—Ride Like The Wind
* HEART—Even It Up (Epic) D-18
+* KARLABONOFF—Baby Don't Go
{Columbia) D-23
KCBN—Reno

(RCA)
® EAGLES—|Can't Tell You Why (Asylum)

+ THERDMANTICS—What | Like About You
(Emperor) D-16

* ROCKETS—Desire (RS0) 2521
WTAC—Flint

© KDOL & THE GANG—Too Hot (De-Lite)

+ DAN FOGELBERG—Longer (FullMoon/
Epic) 19-14

D DONNASUMMER-On The Radio
(Casablanca) 17-10

WPEZ-Pittsburgh

(Polydor)

De SHALAMAR-The Second Time Around
(Solar)

D+ PRINCE—IWanna Be Your Lover (WB) 6-5
+ FLEETWODD MAC—Sara (WB)11-9

WTIX—New Drleans

o BILLY PRESTON & SYREETA-WithYou I'm
Born Again (Motown)

e FOREIGNER-Women (Atfantic)

+ BARRY MANILOW-When | Wanted You
(Arista) 23-10

+ TOT0-99 (Columbia) 30-12
1-96 (WZIR-FM)—Grand Rapids

® TOMMY JAMES--Three Times In Love (RCA)

© CHRISTOPHER CROSS~Ride Like The Wind
(WB)

+ ANNE MURRAY-Daydream Believer
(Capitol) 24-16

+ DDNNASUMMER-On The Radio
(Casablanca) 26-20

WAKY—Louisville

o CHUCK MANGIONE—Give It All You Got
(A&M)

o BARBRA STREISAND - Kiss Me In The Rain
(Columbia)

+ LINDARONSTADT—How Do! Make You
(Asylum) 31-23

* KOOL & THE GANG-Too Hot (De-Lite) 30-
19

WBGN—Bowling Green

© PATBENATAR—Heartbreaker (Chrysalis)
© BLONDIE~Call Me (Chrysalis)
+ RUPERT HOLMES—Him (MCA) 23-17

+ NEIL DIAMDND—September Morn
{Columbia) 20-14

WGCL~Cleveland

o TOMMY JAMES—Three Times In Love
{Millennium)

e FOREIGNER—Women (Atlantic)

+* PINKFLOYD—Another Brick In The Wall
(Columbia) 11-1

+ DANFOGELBERG—Longer (Full Moon/
Epic)9-2

WIZP-Cleveland

o THEXNACK—Baby Talks Dirty (Capitol)

e HEART-Even It Up (Epic)

* GARY NUMAN-Cars (Atco) 3725

+ LINDA RONSTADT—How Do | Make You
(Asylum) 34-22

North Central Region

® TOP ADD ONS:

TOMMY JAMES—Three Times In Love
(Millenium)

CHUCK MANGIONE—Give It All You Got (A&M)

LINDA RONSTAOT —How Do | Make You
(Asylum)

% PRIME MOVERS:

DAN FOGELBERG—Longer (Full Moon/Epic)
PINK FLOYO—Another Brick In The Wall
(Columbia)
(D) DONNA SUMMER—On The Radio (Casablanca)

BREAKOUTS:

FOREIGNER—Women (Atlantic)
EAGLES—I Can't Tell You Why (Asylum)
). GEILS BAND—Come Bach (EMI)

CKLW—Detroit

® PINK FLOYD—Another Brick in The Wall
(Columbia)
® LINDARONSTADT—How Dol Make You
{(Asylum)
+ RUPERT HOLMES—Him (MCA) 26-17
D& SHALAMAR-The Second Time Around
(RCA) 25-13

® CHUCK MANGIONE—Give It All You Got
(A&M)

De DONNA SUMMER-On The Radio
(Casablanca)

+* DAN FOGELBERG~ Longer (Full Moon/
Epic) 7-1

+ NEILDIAMOND-September Morn
{Columbia) 15-7

Q-102 (WKRQ-FM)—Cincinnati

De DONNASUMMER-On The Radio
(Casablanca)

o TOM PETTY & THE HEARTBREAKERS
Refugee (MCA)

* PINK FLOYD~Another Brick In The Wall
{Columbia) 23-18

+* QUEEN—Crazy Little Thing Called Love
(Elektra) 10-4

WNCI-Columbus

® RUPERT HOLMES—Him (MCA)
e TOT0-99(Columbia)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 14-5

D« DONNASUMMER-On The Radio
(Casablanca)

WCUE—Akron

o THE KNACK—Baby Talks Dirty (Capitol)
® KOOL & THE GANG—Too Hot (De-Lite)

* PINK FLOYD—Another Brick In The Wall
(Columbia) 20-12

+ DANFOGELBERG~Longer (Full Moon/
Epic) 16-6
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® |, GEILS BAND—Come Back (EMI)
© CHRISTOPHER CRDSS- Ride Like The Wind
(WB)

+ SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 16-8

* THE DIRT BAND—An American Dream (UA)
23-18

Southwest Region

® TOP ADD ONS:

(0) SHALAMAR—The Second Time Around (Solar)
RAY, GOODMAN & BROWN—Special Lady
(Polydor)
LINDA RONSTADT - How Do | Make You
(Asylum)

* PRIME MOVERS

PINK FLOYD—Another Brick In The Wall
(Columbra)
(D) DONNA SUMMER—On The Radio (Casablanca)
QUEEN—Crazy Little Thing Called Love
(Elektra)

BREAKOUTS

AIR SUPPLY—Lost In Love (Arista)
FOREIGNER—Women (Atlantic)
ZZT0P-I Thank You (WB)

KILT-H

@ AIRSUPPLY--Lost In Love (Arista)

o RAY,GOODMAN & BROWN—Special Lady
(Polydor)

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 38-16

D+ BONNIE POINTER—| Can't Help Myself
{Motown) 30-19

KRBE—Houst

De SHALAMAR—The Second Time Around
(Solar)

o COMMODORES—Wonderland (Motown)

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 18-13

# PATBENATAR—Heartbreaker (Chrysalis)
30-26

KNUS-FM—Dallas

De SHALAMAR-The Second Time Around
(Solar)

e FDREIGNER—Women (Atiantic)
+* ANDYGIBB—Desire (RS0) 30-17

+ DANFOGELBERG-Longer (Full Moon/
Epic) 15-5

KFIZ-FM (Z-97)Ft, Worth

© NEILDIAMOND-September Morn
(Columbia)

® QUEEN-Crazy Littie Thing Called Love
(Elektra)

+ AEROSMITH—Remember (Columbia) 17-
12

* MICHAEL JACKSON—Rock With You (Epic)
1811

KINT—El Paso

© RUPERT HOLMES-Him (MCA)

© BARRY MANILOW—When | Wanted You
(Arista)

D& PRINCE-|Wanna Be Your Lover (WB) 16-
12

D& DONNASUMMER-On The Radio
(Casablanca) 15-10

WXY— Okiahoma City
® TOMMY JAMES—Three Times In Love (RCA)

o BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 24-8

+ ANDY GIBB-Desire (RS0) 17-6

® 22TOP—(ThankYou(WB)
o FOREIGNER—Women (Atlantic)
* KOOL & THE GANG—Too Hot (De-Lite) 23-7

+ DONNA SUMMER-0n The Radio
(Casablanca) 16-3

WNOE—New Orleans

© THE KNACK-Baby Talks Dirty (Capitof)

© MOLLY HATCHET—flirtin’ With Disaster
(Epic)

* PINK FLOYD—Another Brick In The Wall
(Columbia) 32-10

D+ DONNASUMMER~On The Radio
(Casablanca) 19-4

KEEL—Shreveport

® LINDA RONSTADT—How Do | Make You
(Asylum)

De SHALAMAR-The Second Time Around
(RCA)

+ PINK FLOYD—Another Brick In The Wall
{Columbia) D-24

+* QUEEN-Crazy Little Thing Called Love
(Elektra) 10-4

Midwest Region

® TOP ADD ONS

ZZTOP—I Thank You (WB)

NICOLETTE LARSON—L et Me Go Love (WB)

THE BABYS—Back On My Feet Again
(Chrysalts)

% PRIME MOVERS:

QUEEN—Crazy Little Thing Called Love
(Elektra)
(D) DONNA SUMMER—On The Radio (Casablanca)
STEVE FORBERT—Romeo's Tune (Nemperor)

BREAKOUTS

CHRISTOPHER CROSS—Ride Like The Wind

(WB)
38 SPECIAL—Rockin' Into The Night (A&M)
HEART—Even it Up (Epic)

WLS—Chicago

+ QUEEN-Crazy Little Thing Called Love
(Etektra) 14-7

+ DAN FOGELBERG—Longer (Full Moon/
Epic) 22-11

WEFM - Chicago

® 22TOP—IThank You (WB)
e BABYS—Back On My Feet Again (Chrysalis)

 MOLLY HATCHET-Flirtin’ With Disaster
(Epic)21-14

+ PINKFLOYD—Another Brick In The Wall
(Columbia) 2216 .

WROK—Rockford

e BABYS—Back On My feet Again (Chrysalis)
® LED ZEPPELIN—Fool In The Rain (Atlantic)

+ ANNE MURRAY-Daydream Believer
(Capitol) 22-10

+ DONNASUMMER-On The Radio
(Casablanca) 20-7

(Continued on page 23)
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Playlist Top Add Ons @
Playlist Prime Movers #

Billboard Singles Radio Action

Based on station playlists through Thursday (2/14/80)

® Continued from page 22
WIFE-Indianapelis

® MELISSAMANCHESTER—Fire InThe
Morning (Arista)

® ENGLEBERT HUMPERDINCK—Love's Only
Love (Epic)

WNDE—Indianapolis
® NICOLETTE LARSON~ Let Me Go Love (WB)

o QUEEN—Crazy Little Thing Called Love
{Elektra)}

* ANDYGIBB-Desire (RS0) 12-8

* BARRY MANILOW—When | Wanted You
(Arista) 8-5

WOKY—Milwaukee

® 38 SPECIAL—Rockin’ Into The Night (A&M)
© HEART-Even It Up (Epic)

# QUEEN-Crazy Little Thing Called Love
(Elektra) 6-2

* STEVE FORBERT—Romeo’s Tune (CBS) 13-
8

WZUU-FM —Milwaukee

® HENRY MANCINI—Ravel's Bolero (WB)
e KENNY NOLAN—-Us And Love (Casablanca)

+ STEVEFORBERT—Romeo's Tune
(Nemperor) 17-7

# RUPERT HOLMES—Him (MCA) 23-15
KSLQ-FM-St. Louis
® IZTOP-IThank You (WB)

© MOLLY HATCHET—Flirtin’ With Disaster
(Epic)

+ TOM PETTY & THE HEARTBREAKERS —
Refugee (Backstreet/MCA) 15-7

+* RUSH-The Spirit Of Radio (Mercury) 21-17
KXOK-St. Louis

+ THE DIRT BAND—An American Dream (UA)
15-10

+ SANTANA-You Know That | Love You
(Columbia) 13-7

KIOA—Des Moines

o DONNASUMMER-On The Radio
{Casablanca)

® STYX-Why Me (A&M)

# QUEEN~Crazy Little Thing Called Love
(Elektra) 14-8

D% PRINCE—|Wanna Be Your Lover (WB) 19-
14

KDWB-Minneapolis
© NICOLETTELARSON- Let Me Go Love (WB)

© BARRY MANILOW—When | Wanted You
(Arista)

+* TOMMY JAMES—Three Times In Love (RCA)
28-18

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 21-12

KSTP—Minneapolis
o CHRISTOPHER CROSS—Ride Like The Wind
(WB)
o DR.HOOK-Sexy Eyes(Capitol)
* };IEQDIRT BAND—An American Oream (UA)

* BARBRASTREISAND—Kiss Me In The Rain
(Columbia) 18-10

" WHB—Kansas City

® CHRISTOPHER CROSS—Ride Like The Wind
(WB)

® AIRSUPPLY-Lost In Love (Arista)

+* DONNASUMMER~On The Radio
(Casablanca) 12-6

+* SPINNERS~Working My Way Back To You/
Forgive Me Girl (Atlantic) 13-9

KBEQ-—Kansas City

® 38SPECIAL—Rockin’ Into The Night (A&M)

© WILLIE NELSON-My Heroes Have Always
Been Cowboys (Columbia)

 CHUCK MANGIONE-Give It All You Got
(A&M)33-29

* DONNASUMMER-On The Radio
(Casablanca) 24-15

KKLS—Rapid City

® PINK FLOYD—Another Brick In The Wall
{Columbia)

e EAGLES—|Can't Tell You Why (Asylum)

+ TERIDE SARIO w/K.C.—Yes |'m Ready
(Casablanca) 3-2

+ DAN FOGELBERG—Longer (Full Moon/
Epic) 189

KQWB—Fargo

® NICOLETTE LARSON~Let Me Go Love (WB)
o TOMMY JAMES—Three Times In Love (RCA)

# SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 22-14

* QUEEN-—Crazy Little Thing Called Love
(Elektra) 23-16

KLEQ--Wichita

F-105 (WVBF)—Boston

WYRE—Annapolis

WFLB —Fayetteville

WLAC—Nashville

© KENNY NOLAN-UsAnd Love (Casablanca)

© MELISSA MANCHESTER—Fire In The
Morning (Arista)

+ TOT0-99 (Columbia) 20-13

+ DONNASUMMER—On The Radio
(Casablanca) 19-10

Northeast Region

® TOP ADD ONS

RAY, GOODMAN & BROWN—Special Lady
(Polydor)

STEVE FORBERT—Romeo's Tune (Nemperor)

ANDY GIBB—Desure (RSO)

* PRIME MOVERS

THE DIRT BAND—An American Dream (UA)

QUEEN—Crazy Littte Thing Called Love
(Elektra)

DAN FOGELBERG—Longer (Full Moon/ Epic)

BREAKOUTS

CHRISTOPHER CROSS—Ride Like The Wind
(WB)

AIR SUPPLY—Lost In Love (Ansta)

TURLEY RICHARDS—You Might Need
Somebody (Atlantic)

WABC—New York

o STEVEFORBERT—Romeo's Tune
(Nemperor)

® RAY, GOODMAN & BROWN —Special Lady
(Patydor)

 KENNYLOGGINS—This s It (Columbia) 25-
12

 KOOL & THE GANG—Too Hot (De-Lite) 23-
10

WXLO—New York
® RAY,GOODMAN & BROWN-Special Lady
(Polydor)}

© CHRISTOPHER CROSS—Ride Like The Wind
(WB)

+* QUEEN-Crazy Little Thing Called Love
(Elektra) 18-10

+ DANFOGELBERG—Longer (Full Moon/
Epic) 30-22

WPTR~Albany

® FAGLES~|Can't Tell You Why (Asylum)

® CRYSTALGAYLE-Like We Never Said
Goodbye (Columbia)

D# DONNASUMMER~-0n The Radio
(Casablanca) 16-11

+ RUPERTHOLMES—Him (MCA) 139
WTRY —Albany

© THEKNACK—Baby Talks Dirty (Capitol)

® CHUCK MANGIONE-Give It All You Got
(A&M)

D DONNASUMMER—On The Radio
(Casablanca)

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 27-18

WKBW-Buffalo

© NEIL DIAMOND -September Morn
(Columbia) o

* ANNE MURRAY—Daydream Believer
(Capitol) 12-9

* PgT BENATAR—Heartbreaker (Chrysalis)
19-15

WYSL-Buffalo

© RUPERTHOLMES—Him (MCA)

o ENGELBERT HUMPERDINCK—Love Only
Love (Epic)

* BILLY PRESTON & SYREETA-With You I'm
BornAgain (Motown) 23-16

* CHUCK MANGIONE—Give It All You Got
(A&M) 18-12 -

WBBF—Rochester

© THE DIRT BAND—AnAmerican Dream (UA)

o PINK FLOYD-Another Brick In The Wall
(Columbia)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 11-6 .

+ DAN FOGELBERG~Longer (Full Moon/
Epic) 17-8

WRKO-Boston

o RAY, GOODMAN & BROWN-Special Lady
{Palydor)

® AIR SUPPLY—Lost In Love (Arista)

 THEDIRT BAND—An American Dream (UA)
16-10

* SHALAMAR-The Second Time Around
(RCA) 24-18

WBZ-FM—Boston

© CHRISTOPHER CROSS~Ride Like The Wind
(WB)

® FELIX CAVALIERE--Only A Lonely Heart
Sees (Epic)

® PINKFLOYD-Another Brick In The Wall
(Columbia)

© CHUCK MANGIONE—Give It All You Got
(A&M)

+ TOM PETTY & THE HEARTBREAKERS —
Don't Do Me Like That (MCA) 12-7

+ TERIDE SARIO w/K.C.—Yes I'm Ready
(Casablanca) 24-14

WDRC—Hartford
® ANDY GIBB—Desire (RSO)

+ QUEEN-—Crazy Little Thing Called Love
(Elektra) 17-10

+ DIONNE WARWICK—Deja Vu (Arista) 13-8
WPRO (FM) —Providence

® |.GEILS BAND—Come Back (EMI)

© BETTE MIDLER—When AMan Loves A
Woman (Atlantic)

+ ANDYGIBB-Desire (RS0) 20-14

* DANFOGELBERG-Longer (Full Moon/
Epic) 15-12

WPRO (AM)—Providence
® KOOL & THE GANG—Too Hot (De-Lite)

o TURLEYRICHARDS-You Might Need
Somebody (Atlantic)

+ THE DIRT BAND—An American Dream (UA)
16-8

 LINDARONSTADT—- How Do | Make You
(Asylum) 11-23

WICC—Bridgeport
o THEKNACK—Baby Talks Dirty (Capitol)

® FELIXCAVALIERE—Only A Lonely Heart
Sees (Epic)

* ANDY GIBB—Desire (RS0) 24-16

+ LINDARONSTADT—How Do | Make You
(Asylum) 26-19

Mid-Atlantic Region

® TOP ADD ONS

THE BABYS—Back On My Feet Again
(Chrysalis)

CHUCK MANGIONE—Give It All You Got (A&M)

KOOL & THE GANG—Too Hot (De-Lite)

* PRIME MOVERS

(D) DONNA SUMMER—On The Radio (Casablanca)

DAN FOGELBERG—Longer (Full Moon/Epic)
T0T0-99 (Columbia)

BREAKOUTS:

FOREIGNER—Women (Atlantic)
CLIFF RICHARD—Carrie (EM1)
EAGLES—| Can't Tell You Why (Asylum)

WFIL—Philadeiphia

® CHUCK MANGIONE—Give It All You Got
(A&M)

© KOOL & THE GANG—Too Hot (De:Lite)

+ DAN FOGELBERG~—Longer (Full Moon/
Epic) 21-10
+ DONNASUMMER-On The Radio
(Casablanca) 14-5
WZZD- Philadeiphia

o LA.BOPPERS~—Is This The Best (Mercury)
® BROTHERS JOHNSON—Stomp (A&M)

+ SISTER SLEDGE- Got To Love Somebody
(Cotillion) 24-13

* MICHAEL JACKSON—-Off The Wall (Epic)
36-24

WIFi-FM— Philadelphia

e BABYS—Back On My Feet Again (Chrysalis)
© ANDYGiBB—Desire (RS0)

* PINK FLOYD—Another Brick In The Wall
(Columbia) 19-14

* T0T0-99(Columbia) 18-13
WPGC—Washington

e BABYS—Back On My Feet Again(Chrysalis)

© FOREIGNER-Women (Atlantic)

+ STEVE FORBERT—Romeo's Tune (CBS) 12
7

* NEIL DIAMOND-September Morn
(Columbia) 169

WGH—Norfolk

© CHRISTOPHER CROSS—Ride Like The Wind
(WB)

© GRAHAM NASH—In The 80's (Asylum)

+ DANFOGELBERG—Longer (Full Moon/
Epic) 85
Dx DONNA SUMMER-On The Radio
(Casablanca) 21-10

WCAO—Baltimore

© CHRISTOPHER CROSS-Ride Like The Wind
(W8)

o FOREIGNER—Women (Atiantic)

« DANFOGELBERG—Longer (Full Moon/
Epic) 11-5

D SHALAMAR-The Second Time Around
(Solar)21-13

WLEE—Richmond

o TOMMY JAMES—-Three Times In Love
{Millennium)

® ANDY GIBB—Desire (RS0)

D DONNASUMMER--On The Radio
(Casablanca) 24-19

* T0T0-99(Columbia) 19-15
WRVQ—Richmond
o CHRISTOPHER CROSS—Ride Like The Wind
(WB)

o DR.HOOK-Sexy Eyes (Capitol)

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 20-13

 RAY, GOODMAN & BROWN—Special Lady
(Polydor) 27-6

WAEB-Allentown

® CHUCK MANGIONE—Give It All You Got
(A&M)

® RAY,GOODMAN & BROWN—Special Lady
(Polydor)}

* THE KNACK - Baby Talks Dirty (Capitol) 29-
19

* TOT0-99(Columbia) 27-17
WKBO-Harrisburg

o TOMMYJAMES—Three Times In Love (RCA)

© BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown)

* ANDYGIBB-Desire (RS0)17-10

+ DONNASUMMER—-0n The Radio
(Casablanca) 15-8

Southeast Region

® TOP ADD ONS

(D) SHALAMAR—The Second Time Around (Solar)
TOMMY JAMES—Three Times In Love
(Millenium)
LINDA RONSTADT—How Do | Make You
(Asylum)

* PRIME MOVERS

TOT0-99 (Columbia)

QUEEN—Crazy Little Thing Called Love
(Elektra)

DAN FOGELBERG—Longer (Full Moon/Epic)

BREAKOUTS

DR. HOOK—Sexy Eyes (Capitol)

CHRISTOPHER CROSS—Ride Like The Wind
(WB)

MELISSA MANCHESTER—Fire In The Morning
(Ansta)

WQXI-Atlanta
® MELISSA MANCHESTER—Fire In The
Morning (Arista)
© BLONDIE-Call Me (Chrysalis)
* TOT0-99 (Columbia) 6-1

 CHUCK MANGIONE-Give It All You Got
(A&M) 15-10

1-93 (WZGC-FM)—Atlanta
® CHRISTOPHER CROSS—Ride Like The Wind
(WB)

o DR.HOOK—Sexy Eyes (Capitol)

* CHUCK MANGIONE—Give It All You Got
(A&M) 25-17

# SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 19-11

WBBQ-Augusta
o DR.HOOK-Sexy Eyes(Capital)
o UTOPIA—Set Me Free (Bearsville)

 BETTE MIDLER—When AMan Loves A
Woman (Atlantic) 26-15

# PINK FLOYD-Another Brick In The Wail
(Columbia) 18-7

WFOM-—Atlanta

© PINK FLOYD—Another Brick In The Wall
(Columbia)

o KENNYLOGGINS~Keep The Fire
{Columbia)

 KOOL & THE GANG—Too Hot (De-Lite) 18-
10

* ANDYGIBB—Oesire (RS0) 21-16
WSGA-Sar h

® PINK FLOYD—Another Brick In The Wall
(Columbia)

® CLIFF RICHARD—Carrie (EMI)

® EAGLES—ICan't Tell You Why (Asylum)

# THE DIRT BAND—AnAmerican Dream (UA)
14-7

+ FLEETWOOD MAC—Sara (WB) 10-2

e BABYS—Back OnMy Feet Again (Motown)
 MICHAEL JACKSON—Off The Wall (Epic)
249

* KOOL & THE GANG—Too Hot (De-Lite) 18-
14
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© THE KNACK—Baby Talks Dirty (Capitol)

o TOMMY JAMES—Three Times In Love (RCA)

+ KOOL & THE GANG—Too Hot (De-Lite) 24-
19

+ THEWHISPERS—And The Beat GoesOn
(Solar) 28-23

WQAM —Miami
© MELISSA MANCHESTER~Fire In The
Morning (Arista)

+ TERIDESARIO w/K.C.—Yes I'm Ready
(Casablanca) 11-6

* QUEEN-Crazy Little Thing Called Love
(Elektra) 18-13

WMJX (96X) —Miami
© COMMODORES—Wonderland (Motown)
© PRETENDERS—Brass InPocket (Motown)
« TOT0-99 (Columbia) 18-8

+ NEIL DIAMOND—September Morn
(Columbia) 21-9

Y-100 (WHYI-FM)—Miami
© NEIL DIAMOND—-September Morn
{Columbia)

o SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 20-8

+ DAN FOGELBERG—Longer (Full Moon/
Epic) 27-15

WLOF-Orlando
® BABYS-Back On My Feet Again (Chrysalis)
® MICHAEL JACKSON—Off The Wall (Epic)

+* QUEEN-Crazy Little Thing Called Love
(Elektra) 11-4

+ ANDY GIBB-Desire (RS0) 21-10
Q-105 (WRBQ-FM)—Tampa
® SHALAMAR—The Second Time Around
(RCA)
® DR. HOOK—Sexy Eyes (Capitol)
+ TOT0-99(Columbia) 28-21

* QOONNA SUMMER-On The Radio
(Casablanca) 18-9

BJ-105 (WBJW-FM)-Orlando

e BABYS—Back On My Feet Again (Chrysais)

® LINDA RONSTADT—How Do | Make You
(Asylum)

« DAN FOGELBERG—Longer (Full Moon/
Epic)28-22

# TERIDE SARIO w/K.C.—Yes, I'm Ready
(Casablanca) 18-12

WQXQ-Daytona Beach

o DIONNE WARWICK—Deja Vu (Arista)
o FOREIGNER—-Women (Atlantic)
* ANOY GIBB-Desire (RSD) 24-13

* DONNA SUMMER-0n The Radio
(Casablanca) 15-5

WAPE-Jacksonville

® PINKFLOYD-Another Brick In The Wall
{Columbia)

o T0T0-99 (Columbia)

# 'QUEEN-Crazy Little Thing Called Love
(Elektra) 12-3

D+ PRINCE—IWanna Be Your Lover (WB) 5-1
WAYS—Charlotte
o TOMMY JAMES—Three Times In Love (RCA)

® BILLY PRESTON & SYREETA—With You 'm
BornAgain (Motown)

* TOT0-99 (Columbia) 19-9

* ANNE MURRAY—Daydream Believer
(Capitol) 24-14

WKIX—Raleigh

© SONDRASTEEL~I'm Hung Up On You (UA)

» SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic) 21-16

+* QUEEN-Crazy Little Thing Catled Love
(Elektra) 13-7

(WBYQ)92-0—Nashville

© SHALAMAR-The Second Time Around
(RCA)

o DR HOOK—Sexy Eyes (Capitol)

* MOLLY HATCHET—Flirtin' With Disaster
(Epic) 22-12

& RAY STEVENS—Shriner's Convention (RCA)
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WHBQ—Memphis

® BILLY PRESTON & SYREETA-With Youl'm
Born Again (Motown)

o CHRISTDPHER CROSS—Ride Like The Wind
(WB)

* PINK FLOYD—Another Brick In The Wall
(Columbia) 30-24

% RAY,GOODMAN & BROWNSpecial Lady
(Polydor) 27-23

WRIZ—Knoxville

 LINDARONSTADT—How Do 1Make You
(Asylum) 30-21

* NICOLETTE LARSON—Let Me Go Love (WB)
22-15

WGOW-Chattanooga

® DAVID GATES—Where Does The Lovin’ Go
(Elektra)

® EAGLES—|Can't Tell You Why (Asylum)
* RUPERTHOLMES—Him (MCA)25-17

* NICOLETTE LARSON—Let Me Go Love (WB)
137

WERC—Birmingham

o DR.HOOK—Better Love Next Time
{Capitol)

© MOLLY HATCHET=Flistin’ With Disaster
(Epic)

* ANDY GIBB—Desire (RS0) 18-10
* RUPERT HOLMES—Him (MCA) 22-16
WSGN—Birmingham

© PATRICE RUSHEN-Haven't You Heard
(Elektra)

o BLONDIE-The Hardest Part (Chrysalis)
WHHY—Montgomery

© RAY,GOODMAN & BROWN-Special Lady
{Polydor)

© CHRISTOPHER CROSS~Ride Like The wind
(WB)

* KOOL & THE GANG—Too Hot (De-Lite) 15-9

+* SPINNERS—Working My Way Back ToYou/
Forgive Me Girl (Atlantic) 12-7

KAAY—Little Rock

© NICOLETTE LARSON—Let Me Go Love (WB)

© DONNA SUMMER--On The Radio
(Casablanca)

 RUPERTHOLMES—Him (MCA) 25-19

+ BARRY MANILOW—When | Wanted You
{Arista) 20-12

WSEZ (2-93)-Winston-Salem

® CHRISTOPHER CROSS—Ride Like The Wind
(WB)

® FOREIGNER—-Women (Atiantic)

* MOLLY HATCHET—Flirtin’ With Disaster
(Epic) 39-31

* IITOP-IThank You (WB)22-16
WAIV-Jacksonville

© TOMMY JAMES -Three Times In Love (RCA)
o DOTTIEWEST—A Lesson In Leavin’ (UA)

* CHUCK MANGIONE—Give It All You Got
(A&M)D-23

* THEWHISPERS—And The Beat Goes On
(Solar) D-21

WTMA—Charleston

© LINDARONSTADT-How Do | Make You
(Asylum)

® KENNY LOGGINS—Love Has Come Of Age
{Columbia)

+* BETTE MIDLER-When A Man LovesA
Woman (Atlantic) 19-14

# T0T0-99(Columbia) D-16
WORD~Spartanburg
® CHRISTOPHER CROSS~Ride Like The Wind
(WB)
® CLIFFRICHARDS~Carrie (EMI)

+ DAN FOGELBERG—Longer (Full Moon/
Epic} 3-1

+ SHALAMAR-The Second Time Around
(Solar) X-20

e ZZTOP-IThank You (WB)

o CHRISTOPHER CROSS~Ride Like The Wind
(W8)

* DANFOGELBERG~Longer (Full Moon/
Epic) 24-13

* 38SPECIAL—Into The Night (A&M) 23-7
WZDQ-Chattanooga

® GARY NUMAN-Cars (Atco)

® HEART-Even It Up (Epic)

* PRETENDERS~Brass In Pocket (Sire) 37
23

* 38 SPECIAL—Rockin’ Into The Night (A&M)
34.25
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FEBRUARY 16, 1980 BILLBOARD

Billboard Album Radio Action

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

SHOOTING STAR—(Virgin)

RAMONES—End Of The Century (Sire)
BUGGLES—The Age Of Plastic (sland)
NAZARETH—Malice In Wonderland (A&M)

ADD ONS—The four key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests /Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOPADD ONS:

SHOOTING STAR—(Virgin)

SUE SAAD & THE NEXT—(Planet)
BUGGLES—The Age Of Plastic (Island)
RAMONES—End Of The Century (Sire)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)

). GEILS BAND—Love Stinks (EMI/America)

BREAKOUTS:

NAZARETH—Malice In Wonderland (A&M)
CHRISTOPHER CROSS—(WB)

DIRK HAMILTON—Thug Df Love (Elektra)
SYLVAIN SYLVAIN-(RCA)

KMEL-FM—San Francisco (Paul Vincent)

KFML-FM—Denver (Ira Gordon)

PINK FLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/Epic)

Based on station playlist through Wednesday (2/13/80)

Top Requests /Airplay-National

TOM PETTY AND THE HEARTBREAKERS—Damn The Torpedoes (Backstreet/ MCA)

J. GEILS BAND-Love Stinks (EMI/America)

KMOD-FM—Tulsa (Bill Bruin)

WLVQ-FM —Columbus (Steve Runner)

WSHE-FM—FL.L

National Breakouts

FRANK MARINO & MAHOGANY RUSH—What's Next (Columbia)
DIRK HAMILTON—Thug Of Love (Elektra)

SUE.SAAD & THE NEXT—(Planet)

SEARCHERS—(Sire)

derdale (Michelle

WLIR-FM—Long Island (D. Mch:

L. Kieinman)

*

SHOOTING STAR—(Virgin)

999-The Biggest Prize In Sport (Polydor)
BUGGLES—The Age Of Plastic (Isiand)

). GEILS BAND—Love Stinks (EMI/America)
DAN FOGELBERG—Phoenix (Full Moon/ Epic)

BRUCE COCKBURN-Dancing In The [;ragon's
Jaws (Millennium)

CLASH—London Calling (Epic)

KISW-FM—Seattle (Steve Slaton)

FRANK MARINO & MAHOGANY RUSH—What's Next

* * * %

RUSH—Permanent Waves (Mercury)

J.GEILS BAND—Love Stinks (EMI/America)
STEVE WALSH—Schemer-Dreamer (Kirshner)
NAZARETH-Malice inWonderland (A&M)
ROMANTICS—(Nem peror)

NO NUKES—Various Artists (Asylum)
PINKFLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

KBBC-FM—Phoenix ().D. Freeman)

RICHIE HAVENS—Connections (Elektra)

(Columbia)
© SUESAAD & THE NEXT—(Planet)
% 112Top—Deguelio (WB)

°
°
*

*

*

*

CHRISTOPER CROSS—(WB)
NAZARETH—Malice InWonderland (A&M)
PINKFLOYD - The Watl (Columbia)

TOM PETTY AND THE HEARTBREAKERS —Oamn
The Torpedoes (Bachstreet/MCA)

BLONDIE—Eat To The Beat (Chrysalis)

JEFFERSON STARSH!P—Freedom At Point Zero
(Grunt)

KLOS-FM—Los Angeles (Ruth Pinedo)

*

*

*

*

AMERICAN GI6OLO—Soundtrack (Polydor)
PINKFLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS —-Damn
The Torpedoes (Backstreet/MCA)

DAN FOGELBERG— Phoenix (Full Moon/E pic)
PRETENDERS—(Sire}

KSJD-FM—San Jose (Paul Wells)

*

*

LENE LOVICH—Flex (Stiff/Epic)
RAMONES—End Of The Century (Sire)
SEARCHERS—(Sire)

SYLVAIN SYLVAIN—(RCA)

AMERICAN GIGOLO —Soundtrack (Polydor)
PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS ~Damn
The Torpedoes (Backstreet/MCA)

J. GEILS BAND—Love Stinks (EMI/America)
UFO—No Place To Run (Chrysalis)

KGB-FM—San Diego (Bruce Tucher)

GARY NUMAN—The Pteasure Principle (Atco)

% HOMEGROWN 7—(KGB)
# PINKFLDYD—The Wall (Columbia)
% TOM PETTY AND THE HEARTBREAKERS —Damn

*

The Torpedoes (Backstreet/MCA)
DAN FOGELBERG—Phoenix (Full Moon/Epic)

KOME-FM—San Jose (Dana Jang)

GALLAGHER-(UA)
DIRKHAMILTON-Thug Of Love (Elektra)
SUE SAAD & THE NEXT—(Planet)
SHOOTING STAR—(Virgin)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)
STYX—Cornerstone (A&M)
EAGLES—The Long Run (Asylum)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes(Backstreet/MCA)

MOLLY HATCHET —Flirtin’ with Disaster (Epic)
NO NUKES—Various Artists (Asylum)

KZEL-FM—Eugene (C. Kovarih/P. Mays)

* * *

SUE SAAD & THE NEXT—(Planet)

CHUCK MANGIONE —Fun And Games (A&M)
BUGGLES —The Age Df Plastic (Island)
SHOOTING STAR—(Virgin)

RICHIE HAVENS—Connections (Elektra)
SURVIVOR—(Scotti Brothers)
PRETENDERS—(Sire)

). GEILS BAND—Love Stinks (EMI/America)
NAZARETH—Malice In Wonderland (A&M)
McGUINN, CLARK & HILLMAN-City (Capitol)

Southwest Region

® TOP ADD ONS

SHOOTING STAR—(Virgin)
NAZARETH—Malice In Wonderland (A&M)
RAMONES—End Of The Century (Sire}
D.L. BYRON—This Oay and Age (Anista)

*TOP REQUEST/AIRPLAY:

PINK FLOYD-The Watl (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/ MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

DAN FOGELBERG—Phoenix (Full Moon/Epic)

BREAKOUTS:

RUSH-—Permanent Waves (Mercury)
UTOPIA—Ad: In Utopia (Bearsville)
STEVE WALSH—Schemer-Dreamer (Kirshner)
3-0 (Polydor)

KZEW-FM —Dallas (Doris Miller)

*

SHOOTING STAR—(Virgin)
D.L.BYRON—This Day And Age (Arista)
RAMONES—End Of The Century (Sire)
1210P—0eguello (WB)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

JEFFERSONSTARSHIP—Freedom At Point Zero
(Grunt)

PINK FLOYD—The Wall (Columbia)

KLOL-FM—Houston (Paul Riann)

* * *

*

PRETENDERS—(Sire)

3-0—(Polydor)

SHOOTING STAR—(Virgin)

SUESAAD & THE NEXT—(Pianet)

PINK FLOYD-The Wall (Columbia)
RUSH-Permanent Waves (Mercury)
UTOPIA—Adventures In Utopia (Bearsville)
ROCKETS—No Ballads (RS0)

KY102-FM—Kansas City (M. Floyd/). McCabe)

*
*
*
*

SHOOTING STAR—(Virgin)

DAN FOGELBERG—Phoenix (Full Moon/Epic)
PINKFLOYD—The Wall (Columbia)
RUSH-Permanent Waves (Mercury)

STEVE WALSH-Schemer-Dreamer (Kirshner)

*
*

© RONNIE LAWS—Every Generation (UA)
®  UTOPIA-Advent
©  MERRY CLAYTON—Emotion (MCA)

In Utopia (B ille)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

NO NUKES—Various Artists (Asylum)
DIRK HAMILTON—Thug Of Love (Elektra)

KRST-FM—Albuquerque (Sam Comnish)

* * *

*

CLASH~London Calling (Epic)
JAM—Setting Sons (Polydor)
ANGEL-Live Without A Net (Casablanca

FRANK MARINO & MAHOGANY RUSH—What's Next

(Columbia)

NAZARETH—Malice [nWonderland (A&M)
STEVE WALSH—Schemer-Dreamer (Kirshner)
BABYS—Union Jacks (Chrysalis)
RUSH—Permanent Waves (Mercury)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

PINK FLOYD—The Wall (Columbia)

Midwest Region

® TOP ADD ONS

NAZARETH—Malice In Wonderland (A&M)
SHOOTING STAR—(Virgin)

999-—The Biggest Prize In Sport (Polydor)
RAMONES—End Of The Century (Sire)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/ MCA)

PINK FLOYD-The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/Epic)

RUSH—Permanent Waves (Mercury)

BREAKOUTS:

GARY NUMAN—The Pleasure Principle (Atco)

FRANK MARINO & MAHOGANY RUSH—What's
Next (Columbia)

DIRK HAMILTON—Thug Of Love (Elektra)

OFF BROADWAY—On (Atlantic)

WABX-FM —Detroit (John Duncan)

SHOOTING STAR—(Virgin)
999—The Biggest Prize In Sport (Polydor)
OFF BROADWAY—0n (Atiantic)

TOM PETTY AND THE HEARTBREAKERS - Damn
The Torpedoes (Backstreet/MCA)

1210P—Deguelio (WB)
AEROSMITH—Night in The Ruts (Columbia)

PAT BENATAR—In The Heat Of The Night
(Chrysalis)

*

SHOOTING STAR—(Virgin}

FRANK MARINO & MAHOGANY RUSH—What's Next

(Columbia)
PINKFLOYD—The Wall (Asytum)
DAN FOGELBERG—Phoenix (Full Moon/Epic)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes(Backstreet/MCA)

RUSH-Permanent Waves (Mercury)

NSHE-FM—St. Louis (Rick Balis)

* * * *

SUE SAAD & THE NEXT—(Planet)
SHOOTING STAR—(Virgin)
MARC TANNER BAND—Temptation (Elektra)

CHERIW & MARTE CURRtE—-Messin’ With The Boys
(Capitol)

RUSH—Permanent Waves (Mercury)
PINK FLOYD-The Wall (Columbia)
UTOPIA-A InUtopia (Bearsville)

BOOMTOWN RATS—The Fine Art Df Surfacing
(Columbia)

WLPX-FM—Milwaukee (Bobbin Beam)

©  FRANK MARINO & MAHOGANY RUSH—What's Next

* * * e

*

WEBN-FM—Cinci

(Columbia)
NAZARETH—Malice InWonderland (A&M)
ANGEL—Live Without A Net (Casablanca)

CHERIE & MARIE CURRIE—Messin' With The Boys
(Capitol)

SYLVAIN SYLVAIN—(RCA) -
PINKFLOYD—The Wail (Columbia)
DAN FOGELBERG—Phoenix (Full Moon/Epic)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

RUSH—Permanent Waves (Mercury)
ti (Curt Gary)

GARY NUMAN—The Pleasure Principle (Atco)
DIRK HAMILTON—Thug Of Love (Elektra)
NAZARETH—Malice In Wonderland (A&M)

® 993—The Biggest Prize In Sport (Polydor)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINKFLOYD—The Wall (Columbia)

Southeast Region

® TOP ADD ONS

X TOP REQUEST/AIRPLAY

RAMONES—End Of The Century (Sire)
SHOOTING STAR—(Virgin)
NAZARETH—Malice In Wonderland (A&M)
BUGGLES—The Age Of Plastic (Island)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

PRETENDERS—(Sire)

KENNY LOGGINS—Keep The Fire (Columbia)

BREAKOUTS:

FLYING LIZARDS—(Virgin)
MADNESS—One Step Beyond (Sire)
SUE SAAD & THE NEXT—(Planet)

LENE LOVICH—Flex (Stiff/Epic)

WRAS-FM—Atlanta (Mark Williams)

WIKL-FM—Elgin/Chicago (T. Marker/W. Leisering)

LENE LOVICH—Ftex (Stiff/ Epic)

© NAZARETH—Malice In Wonderland (A&M)

* % % o o o

*

DAVID BROMBERG BAND—You Should See The
Rest Of Band (Fantasy)

DIRK HAMILTON—Thug Of Love (Elektra}
ROCKETS —No Ballads (RSO)

MCcGUINN, CLARK & HILLMAN—City (Capitof)
SPECIALS—(Chrysalis)

GARY NUMAN—The Pleasure Principle {(Atco)
CLASH-London Calling (Epic)

STEVE FORBERT—Jackrabbit Slim (Nemperor)

WMMS-FM—Cleveland (John Gorman)

* % % ¢ o © o o o

»

NAZARETH—Malice In Wonderland (A&M)
BUGGLES—The Age Of Plastic (Istand)

SUE SAAD & THE NEXT—(Planet)
DICKIES—Dawn Of The Dickies (A&M}
RAMONES—End Of The Century (Sire)
SHOOTING STAR—(Virgin)

). GEILS BAND—Love Stinks (EMI/America)
PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)

UTOPIA—Adventures In Utopia (Bearsville)

RAMONES—End Of The Century (Sire)
FLYING LIZARDS — (Virgin)
BUGGLES—The Age Of Plastics (Island)
MADNESS—One Step Beyond (Sire)
NAZARETH—Malice In Wonderland (A&M)

* * * »

ZETA-7 (WORJ-FM)—Orlando (Bill Mims)

FRANK MARING & MAHOGANY RUSH—What's Next

(Columbia)

SHOOTING STAR—(Virgin)

SUE SAAD & THE NEXT—(Planet)
NAZARETH—Malice In Wonderland (A&M)
BUGGLES—The Age Of Plastic (Island)
RAMONES—End Of The Century (Sire)
ROMANTICS—(Nemperor)
PRETENDERS—(Sire)

PINK FLOYD-The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

RAMONES—End Of The Century (Sire)

FRANK MARINO & MAHOGANY RUSH—What's Next
(Columia)

BUIZCOCKS—A Different Kind Of Tension (IRS/
ALM)

SHOOTING STAR—(Virgin) -
BILL BRUFORD—The Bruford Tapes (Polydor)
JOHN EANGELIS—Short Stories (Polydor)

*  PINKFLOYD—The Wall (Columbia)
TOM PETTY AND THE HEARTBREANERS—Damn

*

The Torpedoes (Backstreet/MCA)
UTOPIA-Adventures In Utopia (Bearsville)

# ).GEILS BAND-Love Stinks (EMI/America)

* * *

*

WOUR-FM—Syracuse/ Uitica (Dale Edwards)

SUE SAAD & THE NEXT—Planet)
©  FRANK MARINO & MAHOGANY RUSH—What's Next

PINKFLOYD—The Wali (Columbia)
1210P—Deguello (WB)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

NO NUKES—Various Artists (Asylum)

WXDF-FM—Nashville (Alan Sneed)

* * *

*

SHOOTING STAR—(Virgin)

CHUCK MANGIONE—Fun And Games (A&M)
RICHIE HAVENS—Connections (Elektra)
PINKFLOYD—The Wall (Columbia)
EAGLES~—The Long Run (Asylum)

TOM PETTYAND THE HEARTBREAKERS - Damn
The Torpedoes (Backstreet/MCA)}

KENNY LOGGINS—Keep The Fire (Columbia)

WQDR-FM—Raleigh (Ron Phillips)

* * *

»

NAZARETH—Malice In Wonderland (A&M)
DIRK HAMILTON—Thug Of Love (Elehtra)

(Columbia)

BUGGLES—The Age Of Plastic (Island)
RAMONES—End Of The Century (Sire)
MADNESS—One Step Beyond (Sire)
SEARCHERS—(Sire)

ROGER POWELL—Air Pocket (Bearsville)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINKFLOYD—The Wall (Columbia)

# UTOPIA—Adventures In Utopia (Bearsville)
* ). GEILS BAND—Love Stinks (EMI/America)

WBUF-FM—Buffalo (Jeff Apph

RAMONES—End Of The Century (Sire)
SHOOTING STAR—(Virgin)
3-0—(Polydor)

DIRKHAMILTON-Thug Of Love (Elektra)
SUE SAAD & THE NEXT—(Planet)

3-0—(Polydor) *  PINKFLDYD-The Wall (Columbia)

KENNY LOGGINS—Keep The Fire (Columbia) *  NONUKES—Various Artists (Asylum)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)  TOM PETTY AND THE HEARTBREAKERS—Damn
TOM PETTY AND THE HEARTBREAKERS—Damn The Torpedoes (Backstreet/MCA)

The Torpedoes (Backstreet/MCA) %  AEROSMITH—Night In The Ruts (Columbia)

NO NUKES—Various Artists (Asylum)

Northeast Region

® TOP ADD ONS.

SHOOTING STAR—(Virgin)
RAMONES—End Of The Century (Sire)

WBCN-FM—Boston (Kate Ingram)

) BUGGLES—The Age Of Piastic (Island)

RAMONES—End Of The Century (Sire)
SHOOTING STAR—(Virgin)

STEVE HOWE—(Atlantic)

LENE LOVICH—Flex (Stiff/ Epic)
MADNESS—0ne Step Beyond (Sire)

MADNESS—0ne Step Beyond (Sire) # ). GEILS BAND—Love Stinks (EMI/America)
BUCCLEY The dez Ot Ekstic(2and * PINKFLOYD=The Wall Columbia)
# PRETENDERS—(Sire)
* EQUES AIRPLAY * WILSON PICKETT—1 Want You (EMI/America)
TOPR Wy WMMR-FM—Phi ia (Jane Norris)
PINK FLOYD—The Wall (Columbia)
TOM PETTY AND THE HEARTBREAKERS—Damn A A RMAT A DI C SH O CEM)
The Torpedoes (Backstreet/ MCA) © SHOOTING STAR—(Virgin)}
UTOPIA—Adventures In Utopia (Bearswille) SAAD & THE NEXT—(PI
J. GEILS BAND—Love Stinks (EMI/America) e (o
#  PINKFLOYD—The Wall (Columbia)
TOM PETTY AND THE HEARTBREAKERS—Damn
BREAKOUTS: The Torpedoes (Backstreet/MCA)
N o )
SUE SMD & THE NEXT—(Planet) # DANFOGELBERG—Phoenix (Fut Moon/Epic)
SEARCHERS—(Sire) # LED ZEPPELIN-In Through The Out Door (Swan

FRANK MARINO & MAHOGANY RUSH—What's
Next (Columbia)
ROGER POWELL—Air Pocket (Bearsville)

WNEW-FM—New York (Maryanne Mcl, )

BUZZCOCKS~—ADifferent Kind Of Tension (JRS/
ASM)

FLYING LIZARDS—(Virgin)

Song)

WBRU-FM—Providence (Jeremy Schiosherg)

MADNESS—0ne Step Beyond (Sire)
SEARCHERS—(Sire)

RAMONES—End Of The Century (Sire)
SHOOTING STAR—(Virgin)

LENE LOVICH—Flex (Stiff/ Epic)

# CLASH-—London Calling (Epic)
RAMONES ~End 0t The Century Sire) *  PINKFLOYD—The Wall (Columbia)
MADNESS—0ne Step Beyond (Sire) % UTOPIA—Adventures In Utopia (Bearsvlle)
CHUCK MANGIONE—Fun And Games (ASM) * NEILYOUNG & CRAZY HORSE—Live Rust (Reprise)

SHOOTING STAR—(Virgin)

WHCN-FM—Hartford (Ed 0'Connell)

©  LENELOVICHFex (Stiff/Epic) * TOM PETTYAND THE HEARTBREAKERS —Damn ..
* PEARLHARBOR & THE EXPLOSIONS—(WB) The Torpedoes (Backstreet/MCA) © SHOOTING STAR-(Virgin)
*  CLASH-London Calling (Epic) * PINKFLOYD—The Wall (Columbia) ©  RAMONES—End Of The Century (Sire)
* XTC—DrumsAnd Wires (Virgin) * FLEETWOOD MAC—Tusk (WB) © A MOORE-Flying Doesn't Help (Gyango)
* B52's—(WB) % EAGLES=The Long Run (Asylum) *  PINKFLOYD-The Wall (Columbia)
WHFS.FM—Washington, D.C. (David Einstein) WRNW.FM—New York (G. Axelbank/M. LoCicero) * }mmrjm?&nzﬂmmu&ms-namn
O EILALINLECIE, © SUESAAD & THENEXT—(Planet) % 1.GEILSBAND—Love Stinks (EMI/America)
* FLYNGLIZARDS-(Virgin) o BUGGLES—The Age Ot Plastic iland) - PRETENDERS—(Sie)
® RAMONES—End Of The Century (Sire) o ROGERPOWELL—Air Pocket (B )
© RICHARD GREENE—Rambling (Rounder) o SEARCHERS—(Sire) © Qopyright1979, Billboa[d Publ@-
© LENELOVICH—Flex (Stiff/Epic) o RAMONES—End OfThe Century (Sire) cations, Inc. No part of this publi-
o MADNESS—One Step Beyond (Sire) cation may be reproduced. stored
® CHUCK MANGIONE—Fun And Games (A&M) in a retrieval system, or trans-
# JOANARMATRADING—How Cruel (A&M) « UTDPIA—Ad In Utopia (Bearsville mitted, in any form or by any
# BRUCE COCKBURN—Dancing in The Dragon’s means, electronic, mechanical,
Jaws (Millennium) *  FLEETWOOD MAC—Tusk (WB) photocopying, recording, or oth-
* ROBERTGORDON—Bad Boy (RCA) * DAN FOGELBERG—Phoenix (Full Moon/ Epic) efev:rﬁ;-si\ggh:futlhéhsuglfi':r:e:"me"
* PRETENDERS— (Sire) * STEVEFORBERT—) it Slim (Nemperor) . :

www americanradiohistorv.com
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Pro-
Motions

LOS ANGELES—To promote the
*J. Michael Reed” LP by J. Michael
Reed, Casablanca Records and
KGFJ-AM Los Angeles have coordi-
nated a “love boat” promotion. Jhe-
ryl Busby, national director of r&b
promotion, and KGFJ program di-
rector Alvin John Waples, started the
promotion because many of the
songs on the LP deal with love. Two
couples are selected as winners with
one going on a cruise to Hawaii and
the other receiving a cruise to the
Caribbean Islands.

* Kk

WKTU-FM New York cospon-
sored with Polydor Records a special
screening for select listeners of the
film ‘“American Gigolo.” The
soundtrack is on Polydor.

x k%

MCA Records, in conjunction
with WHRK-FM in Memphis is
hosting the first Stix Hooper Drum
Contest March 1. Hooper. the per-
cussionist with the Crusaders. will be
among the judges who will select the
winner who will receive a complete
Pearl drum set. In addition, the win-
ner receives an entire Crusaders
catalog. Peaches Records and Drum
and Strings music stores are cospon-
soring the event.

Stix’s latest solo LP is “The World
Within” on MCA. And another
MCA act, War, got behind the mikes
at KACE-FM in Los Angeles as ce-
lebrity DJs of the day.

x Kk %

Bob Geldoft, lcad singer for Co-
lumbia’s Boomtown Rats, sat in with
KZEL-FM Eugene, Ore., afternoon
air personality Ron Summers and
did the news. Accompanying Geld-
off was CBS Records promotion
manager from Seattle Larry Rey-
mann.

BubblingUnderThe

__HOT100

101-THE VERY FIRST TIME, Michael Johnson,
EMI-America 8031

102—-YOU KNOW HOW TO LOVE ME, Phyllis Hy-
man, Arista 0463

103—BODY SHINE, Instant Funk, Salsoul 72112
(RCA)

104—STOMP, Brothers Johnson, A&M 2216

105-YOU WON'T BE THERE, The Alan Parsons
Project, Arista 0491

106—WHITE RHYTHM AND BLUES, J.D. Souther,
Columbia 1-11196

107—THE WALK, The Inmates, Polydor 2058

108-YOU GOT IT, Pearl Harbor & The Explo-
sions, Warner Bros. 49143

109—-BABY DON'T GO, Karla Bonoff, Columbia
1-11206

110-SOMEWHERE IN AMERICA, Survivor,
Scotti Bros. 511 (Atlantic)

BubblingUnderThe

. _ToplPs_|

201—PETER GREEN, In The Skies, Sail 0110
(Rounder)

202—JOHN CALE, Sabatage, I.R.S. SP 004
(A&M)

203—ANGEL, Live Without A Net, Casablanca
NBLP 2703

204-999, The Biggest Prize In Sport, Polydor
PD-1-6256

205-BUZZCOCKS, Different Kind Of Tension,
1.R.S. SP 009 (A&M)

206—THELMA HOUSTON, Breakwater Cat, RCA
AFL1-3500

207—-PRESSURE, Pressure, LAX, MCA 3195
(MCA)

208—BRUCE COCKBURN, Dancing In The Drag-
ons Jaws, Millennium BXL1-7747 (RCA)

209-—-PETER BROWN, Stargazer, Drive 108 (TK)

210—FOXY, Party Boys, Dash (TK) 30015

Radio Programming

BILLBOARD ARBITRON RATINGS

A computation of individual market’s formats released by arbitron based on metro average quarter hour and
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.
Figures in lightface are from previous year.

SAN FRANCISCO ocToBER 1979

AVERAGE QUARTER HOUR—METRO SURVEY AREA | SHARES—METRO SURVEY AREA
Nl vora MEN | WOMEN MEN : L WOMiN_1 e
rensons rensons| 8. | 25 | 35. | 45 | 55- | 18- | 25- | 35- | 45- | 55 18- | 25- | 35- | 45- | 18- [ 25- | 35- | 45- | 12-
12+ |18+ | 24 | 34 | 44 |54 |64 |24 | 34 | 44 |54 |64 24 | 33 | 44 | 54 | 24 [ 33 | aa | 54 |17
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28| 156 68| 28| 0 o o 4 [ 18| 1] 0| 0 128 39| 00| 00 72| 26| 02| 00| 90
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g2 oo | 2| wof m | e || 2| w9 108w |1z 44| 56| 159 | 200 38| 73| 226| 305| 03
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Above average quarter hour figures are expressed in hundreds (add two zeros).

In Bay Area, It’s Beautiful Music At 14.2

SAN  FRANCISCO—Beautiful
music emerges as the most popular
format in this market as contempo-
rary slips from a 16.4 share a year
ago to 12.6. This shift is disclosed in
an exclusive Billboard analysis of
the October/November Arbitron
ratings.

Beautiful also is down slightly
from a 14.8 share a year ago to 14.2.
Following these two formats are talk
with a 9.2, up from 84 a year ago,
MOR with 8.0. down from 8.8; black
music with 7.7, down from 8.6; news
with 6.4, down from 9.0; Top 40 with
5.8, up from 2.3; and AOR with 5.1,
up from 3.2.

Disco comes up from nowhere for
a 4.8 share and classical music does
well with a 4.5 share, up from 4.1

Among men 18 to 24, the usual fa-
vorite format is AOR, but in this
market contemporary wins with a
20.7 share and it is also the favorite

For the Record

BOSTON—Steve Clean. DJ on
WCOZ-FM, scored a 4.5 share in the
October/November Arbitron. This
is down from the 4.7 he had in July/
August. He arrived at the station
during the April/May Arbitron
when a 4.9 share was achieved.
Thus, he has had only two declines
in shares since his April arrival.

among men 25 to 34 fora 14.0 share.

Men 35 to 44 and 45 o 54 prefer
beautiful music with 18.8 and 24.2
shares, respectively.

Seattle KVI

® Continued from page 18

as yet no air personalities have been
let go. Clark Race. currently on from
10 a.m. to 2 p.m., is voluntarily leav-
ing to move to San Diego, according
to Marr. 'l think 70% of our current
air staff can work just fine with the
new format.” says Marr.,

Other personalities include Rob-
ert Hardwick. Jack Morton. Peter B..
Robert O. Smith and Carol Strip-
ling.

The changeover at KV, and the
installation of a talk format for the
10 a.m.—2 p.m. slot at KMPC-AM
Los Angeles. raises questions that
Golden West may be converting all
its music stations to a talk format.

“We're doing well with our other
stations and we have no plans to
change them,” notes O’Shea. Other
Golden West stations are adult con-
temporary KEX-AM Portland, Ore.,
AOR KRKQ-FM Portland. Ore.,
adult contemporary KSFO-AM San
Francisco, and country WCX1-AM
in Detroit. Music is also to remain at
KMPC in its current slots.

www.americanradiohistorv.com

Among women 18 to 24 and 25 to
34 contemporary is the favorite for-
mat with a 25.4 share for each group.
Older women. 35 to 44 and 45 to 54,
prefer beautiful music with 19.0 and
25.3 shares, respectively.

The favorite format among teens
is Top 40 with a 21.1 share. followed
by contemporary with 14.5 and
AOR with 10.6.

In terms of listeners per average
quarter hour beautiful has the most

Vox Jox__

® Continued from page 18

has been named assistant program
director and his counterpart on sister
station WHLI-AM has also been
named assistant p.d. Steve Godofsky
continues as operations manager.

* kX

WMIX-FM (96-X) Miami p.d.
Mark Driscoll has promoted after-
noon drive man Bruce Kelly to mu-
sic director. ... Jim Smith has been
promoted to station manager of
WWEZ-FM Cincinnati. ... Bob ElI-
liot, program director of WLCS-AM
Baton Rouge has left to join Burk-
hart/ Abrams/ Michaels / Douglas
in consulting stations.

with an estimated 102300, up from
99.200 a year ago. This is followed
by contemporary with a estimated
90.000 down from 110,400; talk with
an estimated 66,900, up from
56,900; MOR with an estimated
57.500. down from 59.000; black
with an estimated 55,500. down
from 58.300; news with an estimated
46,000, down from 60,500; Top 40
with an estimated 41,500, up from~
15.400; and AOR with an estimated
36,600, up from 21.800.

ELECTRIC

Radio’s most popular DJ Personality
Gag Sheet since 1970, gets letters . . .

BILL HEYWOOD, KOY . . . “Thanks
again for another year of the top mate-
rial. Here’s my check for 1980 full of
more Weenie inspiration.

DICK SLOANE, WGBS . . . “I.think
you've got the best service available and
credit it for helping me land this gig.”

“For free samples of the greatest gag
service in World Radio, write:™

The Electric Weenie
P.O. Box 25-866
Honolulu, Hawalil 96825

29
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SAN FRANCISCO—The local
nightclub scene has undergone a
massive shakeup. with changing
musical formats and new club ac-
quisitions.

Bill Graham’s purchase of the
highly successful 600-seat Old Wal-
dorf is the latest area development.
This comes on the heels of the open-
ing of the Stone, a 700-capacity
Broadway club. the third in the Key-
stone nightclub chain. Also. the
City. San Francisco’s longest estab-
lished disco. was converted into a
new wave dance club—all within the
span of one week.

Graham’s purchase of Jeff Pol-
lock’s Old Waldorf, which Pollock
built over the past 3% years into one
of the most important clubs in the
country, satisfies Graham’s desire to
complement his concert productior.s
with involvement in a smaller, more
intimate venue.

According to Graham, he made a
decision several months ago to open
a club but at that time he couldn’t
persuade the controllers of the Wal-
dorf to sell.

He assumes control of the facility
March 1, but he emphasizes there
will be no immediate changes in its
operation. Pollock and chief assist-
ant Sue Finn are staying on to do
bookings and administrate affairs.
They will be assisted by Queenie
Taylor of Graham’s office “who will
go there to start learning the ropes.”
says Graham.

“We've made it clear to the staff
thatanyone who wants to stay is wel-
come, and initially there will be little
pressure from here on bookings ex-
cept maybe (o suggest an opening
act here and there and to lend some
help when it’s needed.

“We anticipate a slow, gradual
pullaway by Jeff. Meanwhile, we’ll
be deciding exactly what we want to
do with the club.” he adds.

Graham’s purchase of the Wal-
dorf follows by only several months
his entry into the 2,200-seat War-
field Theatre, where his first produc-
tion. with Jerry Weintraub, was a
Bob Dylan concert.

Despite the fact that two or three
full houses at the Waldorf would po-
tentially provide almost as large a
gross as a Warfield show, Pollock of -
ten provided acts with a $6.000-
$10.000 paycheck for one night at
his club.

Ironically, Graham’s announce-

Unsurpassed in Quality

CUSTOM
COLOR PRINTS

COLOR LITHO

COLOR $220
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165 W. 46th St, NV, 10036
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By JACK McDONOUGH

ment of the Waldorf purchase came
on the same day that the Stone
opened its doors at 412 Broadway,
and the City, just off Broadway,
hosted its first night of new wave
dancing with the Beat providing live
music.

The City. since its opening in Oc-
tober 1975, was consistently one of
the most popular discos in the Bay
Area.

The Stone. operated by Freddie
Herrera and Bobby Corona. is their
third 700-plus capacity venue. The
others are Keystone Berkeley and
Keystone Palo Alto. Herrera and
Corona expect that control of the
three venues within a 50-mile radius
will provide crucial booking lever-
age.

Herrera, more than a decade ago,
established Keystone Korner in San
Francisco, which he eventually sold
to Todd Barkan who turned it into
one of the most important jazz clubs
in the area.

The Broadway site of the Stone,
most recently used for theatrical
productions, has in the past served
as a rock club, the Matrix, and an
r&b club, the Soul Train.

The Stone’s stage is larger than the
Waldorf's and also higher. It has
three tiers of seating: sound is the

smmmsemenssss BILL GRAHAM BUYS OLD WALDORF%WMW

San Francisco Nightclub Scene!
Undergoes a Massive Shakeup

':.\

| Tt 8

Ultra System designed by John Me-
yers and an 18-channel lighting sys-
tem contains 60 lighting instru-
ments.

The Stone had an informal open-
ing Jan. 31 with Muddy Waters.
Renovations are due to be com-
pleted for a Friday (15) grand open-
ing with Roy Buchanan and Cecilio
& Kapono.

The decision by City owner Tom
Sanford to convert his 800-capacity
disco to new wave dancing follows
by barely three months the change-
over of his cabaret showcase (lo-
cated on the downstairs level of the
City building) to a rock dance club
called the Back DOR. It will give
added impetus to the already bur-
geoning new wave scene here while
providing a new concentration of
rock ’n’ roll activity in the Broadway
area.

The Back DOR has been so suc-
cessful, with live bands now playing
almost every nightin what was origi-
nally planned as a place for spinning
records, that Sanford decided to do
the record-spinning upstairs where
larger crowds can be accom-
modated.

“The whole area might finally be
able to make a move away from the
strip joint image,” says Sanford.

Tribute To Elvis Shaping
Up In Memphis Aug. 13-16

By ROSE CLAYTON

MEMPHIS — Memphis Music
Festival '80—A Tribute to Elvis will
be staged Aug. 13-16 at Cook Con-
vention Center here based on the
theme Elvis—the Sun Record Days.

Jeff Beckleman. president of the
Convention & Visitors Bureau of
Memphis, says the event, scheduled
to coincide with the third anniver-
sary of the singer’s death. is being
presented by Nashville promoter
Ted Fuller of Music Park Talentand
Ed Karsh, a promoter from Santa
Rosa, Calif., working in conjunction
with Fran Bass of Grey Line Tours
in Nashville.

According to Beckleman, the bu-
reau’s role will be to coordinate the
activities of the group with the Sa-
lute To Memphis Music that Mem-
phis State Univ. began hosting last
year in honor of Elvis, to aid with the
scheduling of hotel rooms, and to
distribute promotional literature.

Fuller. who is billing the event as
a “major festival.” is anticipating
10.000 fans. He has booked the

Q: What one reference
tool lists all key
information for every
major record and talent
market?

A:ITD: Billboard’s
International Talent
Directory. Your #1 guide
to the world’s top talent.

Cook Convention Center for the
week of Aug. 16 for the rest of the
decade.

Activities scheduled each day in-
clude a three-part audio/visual bi-
ography of Elvis, presented at the
Cook Convention Center. and
guided bus tours of Elvis attractions.

Concerts each evening will feature
such artists as Carl Perkins, Jerry
Lee Lewis. and Dickie Lec from
early Sun Record days, and P.G.
Sheppard, Merle Haggard. Narvel
Felts, Ronnie McDowell, and the
Bill Black Combo. Negotiations to
obtain Charlie Rich. Roy Orbison,
and the Sweet Inspirations are still
in progress.

What is to make the event unique,
however, is Karsh’s efforts to get
those who loved, lived. and worked
with him to chat informally about
the rock’n’roll superstar so that they
can take back with them some
knowledge of the man that made
him a great person off stage beyond
the public facets of his life.

George Klein, one of Elvis’ closest
friends who is writing a screenplay
about the king of rock’n’roll. is being
sought to headline this effort.

Memphis State Univ.’s approach
will be more educationally oriented.
The Tennessee Arts Commission
and the Tennessee Committee for
Humanities have awarded the
school a grant to investigate the de-
velopment of the biues in Elvis roots
and its influence in his music.

David Evans is coordinating the
study which will culminate in a
seminar on campus Aug. 15 when a
variety of blues artists will sing blues
numbers and then analyze them. A
blues concertwill also be held later.

Dr. Richard Ranta, Dean of the
College of Communications and
Fine Arts, hopes (o schedule the re-
turn of popular panclists at last

(Continued on page 31)
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JAPAN’S WAY—Forelgner stands in front ofa glgantlc b|IIboard in Japan, ad-
vertising the group’s tour. Group members are, from left, Dennis Elliott, lan
McDonald, Al Greenwood, Lou Gramm, Mick Jones and Rick Wills.

Murray Credits Control Of
Career For String Of Hits

By PAUL GREIN

LOS ANGELES—Even though
Anne Murray has been in the busi-
ness for 12 years and has 15 albums
under her belt, it’s only in the past
couple of years that she fecls she's
really taken charge of her career.
This control, she believes, is the rea-
son she’s finally been able to string
together consecutive hits, after mak-
ing her way through most of the "70s
with just isolated successes.

“Before,” says Murray, “I'd end
up in places and wonder what in
God’s name I was doing there. There
was a period of five or six years
where I felt I was kind of banging
my head against a wall.”

Murray remembers the low point
of her career, when in 1975 she told
then manager Shep Gordon thatshe
wanted to stop. “I said, ‘Shep. please
don’t take any more bookings: I'm
going crazy. 1 can’t stand it any-
more:; I've got to get some perspec-
tive and peace of mind.

MAJOR NAMES
AT PA. HALL

PHILADELPHIA — Leading
names from jazz to country and
rock’n’roll will headline concerts for
the upcoming scason at Valley
Forge Music Fair in suburban De-
von, Pa.

The 3.000-seat hard-top. in-the-
round playhouse is operated by Lee
Guber and Shelly Gross. Launching
the new season will be Sha Na Na
Feb. 29 through March 2. With
other March bookings to come,
March 28 has been sct aside as an
evening of jazz with pianists Earl
“Fatha™ Hines. George Shearing,
Adam Makowicz and Teddy Wil-
son.

Roy Clark plus Buck Trent bring
in country April 8-13: followed by
Lou Rawls April 15-20: Pearl Bailey
and Count Basic are set for May 13-
18: with Gladys Knight set for May
22-25.

Nostalgia dominates the July 8-13
shows with the Mills Brothers. Patti
Page and the Glenn Miller Orches-
tra. Kris Kristofferson is set for July
23-27: followed by the Osmonds
July 28-Aug. 2. It’s comedian David
Brenner and singer Susan Anton for
Aug. 11-17; and Chuck Mangione
Aug. 20-24. Valley Forge Music Fair
will also include several classical
concerts.

“When I came back.” she adds, “I
had new management (Leonard
Rambeau. who had run the singer’s
Toronto office) and a new agent
(Fred Lawrence of Agency for the
Performing Arts).

“Leonard. Fred and I sat down at
the end of *77.” says Murray, “and
mapped out *78. And within an hour
I knew where I was going and why |
was going there. Before. I just kind
of went where 1 was pushed.

“I've got to take some of the blame
for that,” Murray admits, “because 1
wan't committed at the time.”

In addition to changing the
peopie who handled her business in-
terests, Murray changed producers.
Jim Ed Norman has supervised her
last three LPs. as well as fourth due
in May. Brian Ahern handled the
first 10 Murray LPs, followed by
Tom Catalano, who produced two
albums on the singer in L.A.

“Brian loved to work under pres-
sure,” says Murray. “There would be
a deadline to deliver the album and
at five in the morning we’d still be in
the studio.

“Tom was at the other end of the
spectrum. He'd farm out the songs to
various arrangers. so the musicians
would have everything written for
them. Everything was so organized
and calculated I didn’t feel 1 had
time to really live with the music.

“Jim Ed is a happy combination,”
Murray says. “He's highly organized
but he’s flexible at the same time. He
loves to go in the studio and work
with the musician.”

Murray explains that Ahern and
Norman are alike in that they both
keep the sound simple. focusing on
the vocals without a lot of embellish-
ment.

Regent Goes Live

NEW YORK-~The New Regent
Super Star Theatre, a 2.400-scat
movie house. is adopting a live show
policy on weekends. beginning with
a bill, Feb. 29-March I headlined by
Frankie Avalon.

Howard Green, president of the
theatre. says it is now being reno-
vated with new light and sound sys-
tems, carpets, marquee and back-
stage area. The shows will feature
Top 40. MOR, rock. Latin and new
wave acts, booked by Betty Kelapire
and Helen Ettl of Troy Entertain-
ment Agency in Garden City.
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- Total Ticket
£ | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1| STYX/POINT BLANK—Pace Concerts/Louis Messina, | 30,226 | $8.65-$9.65| $277,735
Summit, Houston, Tx., Jan. 28 & 29 (2)
2| EAGLES/AMAZING RHYTHM ACES—Entam/Beach 13,457 | $7.50-$12.50| $156,119*
Club Booking, Colis., Greensboro, N.C., Jan. 29
3 | EAGLES/AMAZING RHYTHM ACES—Concerts West, 12,620 | $7.50-$12.50| $147,523*
Mem'l Colis., Univ., Auburn, Ala.. Feb. 1
4 | EAGLES/AMAZING RHYTHM ACES—Beach Club 11,577 | $7.50-$12.50| $140,883*
Booking, Colis., Columbia, S.C., Jan. 30
5 | ZZ TOP/POINT BLANK—Feyline Presents, McNichols | 14,218 $7-$9| $133,203
Arena, Denver, Co., Feb. 1
6 | EAGLES/AMAZING RHYTHM ACES—Mid-South 12,029 ($10.50-$12.50| $132,835*
Concerts/Concerts West, Colis., Memphis, Tenn ,
Feb 2
7 | SHA NA NA/SAM & DAVE—-Di Cesare-Engler 13231 | $6.75-$7.75 $94,682
Productions, LSU Assembly Center, Baton Rouge,
La_Feb. 3
8 | BLUE OYSTER CULT/THE ROCKETS—Cross Country 9,680 | $6.50-$8.50 $77,237
Concerts, Colis., New Haven, Ct., Feb. 2
9 | WILLIE NELSON/KRIS KRISTOFFERSON/DON 8,000 $8-$9  $69,239
BOWMAN—Feyline Presents/ASSU, Maples Pavilion,
Stanford Univ., Stanford, Calif. Jan. 31 .
10 | AEROSMITH/MOTHER'S FINEST—Mid-South 7894 $7-$8| $61,133
Concerts, Colis., Memphis, Tenn., Jan. 29
11 | WILLIE NELSON/KRIS KRISTOFFERSON/DON 7,438 | $7.50-$8.50 $61,136
BOWMAN—Feyline Presents, Comm. Center, Tucson,
Ariz. Jan. 29
12 | SHA NA NA/SAM & DAVE-Di Cesare-Engler 8071 | $6.75-$7.75 ~$59,679
Productions, Colis., Biloxi. Miss., Feb. 2
13 | CONWAY TWITTY/JOHN CONLEE/RONNIE 6611 | $7.50-$8.50| $51,512*
McDOWELL—United Productions. Gardens
Louisville, Ky., Feb. 2 U
14 | OUTLAWS/MOLLY HATCHET—John Bauer Concerts, 5994 | $8.50-$9.50 | $50,949*
| Center Arena, Seattle, Wa., Feb. 1
Auditoriums (Under 6,000)
1 | WHISPERS/SHALAMAR/ LAKESIDE/DYNASTY —Mar- 11,100 $8.75 | $97,125*
quee Productions, Circle Star Thea., San Carlos,
Calif., Feb. 1 & 2 (3)
2 | WEATHER REPORT—New Audiences, Beacon 7,437 [$9.50-$10.50 | $76,990*
| Theatre, N.Y.C., N.Y. Feb. 1 & 2 (3)
3 | OUTLAWS/MOLLY HATCHET-John Bauer Concerts, 7,240 | $8.50-$9.50 @ $62,318
Arena, Portland, Oreg., Feb. 2 & 3 (2)
4 | THE POLICE/THE SPECIALS—Perryscope Concert 5665 $8 | $45,370*
Productions. PNE Gardens, Vancouver, Canada, Feb
283(2)
5 | THE BABYS/BAROOGA BANDITS—-Brass Ring 4912 $9 | $44,209*
Productions, Music Theatre, Royal Oak, Mich., Jan
| 29-31 (3)
6 | KENNY LOGGINS/STEVE FORBERT—Paradise Island 3500 $7-$8 | $30,726*
Productions, Veteran's Mem'l Aud., Columbus Ohio,
| Feb 3 ~
7 | WEATHER REPORT—New Audience Productions 3,202 | $7.50-$8.50 | $27,019
Constitution Hall, Washington, D.C., Jan. 30
8 | LEON RUSSELL/NEW GRASS REVIVAL- 3.036 $8.50 @ $25,806
Contemporary Productions/New West Productions,
Mem’l Hall, Kansas City, Kan., Jan. 30
9 | CHUCK MANGIONE—Pace Concerts/Louis Messina 3,005 $8.50 @ $24,931*
Music Hall, Houston, Tx., Feb. 3
10 | KENNY LOGGINS/STEVE FORBERT—Sunshine 3446 $6-$8  $24,458*
Promotions Emens Aud. Muncie, Ind., Feb. 2
11 | RICK DANKO-PAUL BUTTERFIELD BAND —New 2,800 | $7.50-$9.50 | $23,627*
Audience Productions, Carnegie Hall, N.Y.C, N.Y.
Feb 2
12 | TOTO/BILL WRAY—~Pace Concerts/Louis Messina 3,005 $7-$8 | $22,729*
Music Hall, Houston, Tx. Feb. 2
13 | CHUCK MANGIONE—Pace Concerts/JAM 2495 $7-38 | $18,831
Productions, Plaza Theatre, Corpus Christi, Tx., Feb
3
14 | MOLLY HATCHET—Avalon Attractions. Warner | 2,064 | $8.50-$9.50 | $17,638*
Theatre, Fresno, Calif., Jan. 29
15 | GEORGE THOROGOOD/ALLSTARS—New Audience 2,000 $8 | $16,000
Productions, Famous Ballroom Baltimore, Md., Feb
1(2) |
16 | THE BABYS/OFF BROADWAY—Brass Ring 1870 $8.50 | $15.810*
Productions, Capitol Theatre, Flint, Mich., Feb. 1 ' |
17 | SLAVE-Electric Factory Concerts, Emerald City 1,750 $7.50-39 | $14,422* |
Ballroom, Philadelphia, Pa., Feb. 3 |
18 | THE FAITH BAND/THE RRVE—-Sunshine Promotions 2060 $6.37 | $12,442* |
Circle Theatre, Indianapolis, Ind., Feb. 1
19 | THE POLICE/THE SPECIALS~Feyline Presents, 1450 $8-39 | $11,933+
Rainbow Music Hall, Denver, Co. Jan. 30 |
20 | LEO KOTTKE—Feyline Presents, Rainbow Music Hall, 1,450 $8-89 | $11,895%
Denver, Co., Feb. 1 [

Tribute To Elvis Shaping

® Continued from page 30
year’s “Perspective On Elvis: Life
and Times” seminar which included
songwriter Otis Blackwell, author
Jerry Hopkins and critic Robert
Palmer.

Memphis State will again hold its
outdoor afternoon concerts featur-
ing country music on the campus

and its continuous presentation of
Elvis movies in the university’s stu-
dio theatre.

The highlight of its Salute to
Country Music will again be the
banquet recognizing the Memphian
who has ecarned the distinguished
service award for his contribution to
the creative and performing arts.

Talent

PARLIAMENT
Civic Auditorium
Santa Monica, Calif.
Tickets: 38.50, $7.50

That Parliament is just one link in the chain
of dadaism and artistic anarchism that extends
back to the turn of the century was proven in its
14-song, three-hour set Feb. 1. The fourth night
of a five-night stand, the band's scaled down
small hall “Gloryhallastoopid” extravaganza still
possesses enough free form energy and spark to
keep the mind reeling.

The current multimedia show, of which these
Los Angeles area concerts were the preview, in-
cludes more than 20 outrageously attired per-
sons in the entourage, an animated film and an
oversized egg out of which péps the infamous
Sir Nose character.

With leader-founder George Clinton no longer
touring with the band (though he did show up
opening night), there is a lack of direction.

Gary Shider now plays the role of the Star-
child but singing chores are also handled by ex-
Spinners Phillipe Wynne and Ray Davis. Be-
cause of this, the show lacks cohesion. Still,
Wynne's rendition of the Spinners’ “Sadie” is a
highlight.

Opening night's show went on too long at 3%
hours and featured much of the Funkadelic’s
early psychedelic material such as “Maggot
Brain" and “Red Hot Mama.” While it's notable
that a group with such a large catalog hasn't for-
gotten its past, endlessly long guitar solos (no
matter how expertly executed by Michael
Hampton) and wafting smoke are still only for
those whose calendars stopped at 1969.

The Feb. 1 show was much tighter with some
of the psychedelia excised and more funk
added. Though such chestnuts as “Big Bang
Theory” and “Bop Gun (Endangered Species)”
were omitted, “Flashlight,” “Aqua Boogie,”

Talent In Action

“Tear The Roof Off The.Sucker” and “Theme
From The Biack Hole” had the exuberant teen-
age crowd in the aisles dancing.

The sound mix was at times muddy and light-.

ing often teetered on the edge of being blinding,
but overall this did not stop Parliament from
putting os an entertaining, funky show.

CARY DARLING

VAN MORRISON
BEVERLY SPAULDING
Warfield Theatre, San Francisco
Tickets: $9.50, $8.50

With an almost-two-hour performance Jan.
25 Morrison proved once again he is still one of
the most compelling and charismatic singers in
rock. Although as usual he did not speak to the
audience, he looked more relaxed and less
neurotic than he has at times in the recent past.

Backed by a fluid and highly accomplished
seven-man band, Morrison worked through 13
tunes in the regular set and added five more
during three extended encores in which he
called out vocalist Katie Kissoon. She assisted
on his most recent album, “Into The Music” and
she gave a thrilling extra dimension to “Angel-
iou,” “Full Force Gale" and “‘Brown-Eyed Girl.”

Morrison gave most attention to songs from
the two albums he produced, “Wavelength,”
“Kingdom Hall,” “Troubadours” and ‘“Bright
Side Of The Road.” He mixed in at the right
spots choice older songs like “Tupelo Honey,"
“Moondance” and the set-closing “Gloria” as
well as chestnuts like “Shakin’ All Over” and
“Workin' So Hard.” Most exciting was the work
of saxophonist Pee Wee Ellis and trumpeter
Mark Isham.

Spaulding was impressive in her 50-minute,
10-song set and easily won over a crowd, most
of which had never heard of her. Basically her
forte is bluesy rock, and her lusty delivery was at

Linda Ronstadt, Dave Mason,
Nicolette Larson, Chick Corea,
Chaka Khan and Helen Reddy will
be among the celebrities rollerskat-
ing with a small group of Jerry
Brown supporters at L.A.’s Flippers
Sunday (17) to raise funds for
Brown’s presidential bid.

During a recent taping of Robert
Klein’s short-lived nationally syndi-
cated radio program, former Beatle
producer George Martin candidly
told why he thought the supergroup
should never reunite: “First of all,
they’d have to rehearse for about
two years—to get back to the level
they were at when they stopped. Sec-
ondly, what material would they do?
Nobody wants to hear their old stuff
anymore.”

The Orchestra, the 86-piece en-
semble that combines elements of
jazz, pop and classical music, will
not appear at L.A’s Music Center
Tuesday (12) as scheduled because
of guest performer Steve Martin's
last minute withdrawal.

Though Richie Havens’ “Connec-
tions” is his first LP in nearly two

ears, the famed singer/guitarist has
not been idle. Besides making fre-
quent concert appearances, Havens
has taken on the role of a carpet fac-
tory dispatcher in the forthcoming
film, “The Boss® Son.”

Indict Cascales

NEW YORK-—Charles Cascales
Sr..also known as Charles W. Cabot,
doing business as Hollywood Inter-
national Talents, has been indicted
by a federal grand jury in U.S. Dis-
trict Court in Oregon on frve counts
of fraud for allegedly making false
representations to Elk Lodges
around the state.

According to the indictment, Cas-
cales would claim to represent such
artists as Tex Williams or Chubby
Checker and then solicit and obtain
advances from $500 to $1.500,
promising to deliver the acts which
he never represented.

Talent Talk

The producers of Jim Morrison’s
“An American Prayer.” which is a

~Grammy nominee for best spoken

word recording, plan to place the
award at the head of Morrison’s
grave in Paris should “Prayer” win.
Vaughn Meader, who scored years
ago with his recorded satires on the
Kennedy family, is currently play-
ing honky tonk piano and fronting a
country band at various East Coast
venues, including Gotham’s Lone
Star Cafe. He heads to Nashville
next month with a pocketful of con-
temporary country tunes he has
written, but he won’t be carrying his
ditty called “Are You Ready For
Teddy” since that Kennedy’s presi-
dential bid appears to be fizzling.
ROMAN KOZAK &
SHAWN HANLEY

_Signings_|

Jack Jones to a one-year deal with
Polydor-MGM Records. He was for-
merly on RCA. ... George Jones to
the Jim Halsey Co. for representa-
tion. Plans are in the works for a new
Jones LP plus a national tour with
special appearances by his former
wife, Tammy Wynette. . .. Matthew
Fisher, formerly of Procol Harum, to
A&M. Fisher’s debut LP will be re-
leased this month. ... Canadian
quintet Prism to Capitol.
Warner-Curb artists the Whitneys to
Eddie Ray Music Services for man-
agement.

San Francisco jazz guitarist Dave
Haskell to Theresa Records. ...
Miami sextet Babe to Tony R. Pa-
rodi Productions for management.
... Rock ensemble Ravven to Con-
certs South for booking. ... Max D.
Barnes, Nashville singer/songwriter,
to ‘Ovation Records. ... Larry G.
Hudson to Mercury Records, with a
single, “I Can’t Cheat,” due this
month. . .. Don Gibson, writer of I
Can’t Stop Loving You” and *Oh
Lonesome Me.” to Warner-Curb
Records.

times suggestive of both Janis Joplin and Bonnie
Raitt. Since she is also a multi-instrumentalist
(piano, sax, flute) working with a tight rock/fu-
sion backup of guitar, bass and drums, she is
able to explore far broader territory.

At times they hit a pure Tower of Power funk
groove. She is also a strong, convincing and
unaffected vocalist and writer.

JACK McDONOUGH

HAROLD MELVIN &
THE BLUE NOTES
McFADDEN & WHITEHEAD
TRUSSEL
QUAZAR Il
Felt Forum, New York
Tickets: $9-$10

This 4,000-seat plus concert facility was only
about one third full for the first of two shows
Jan. 26. Those who did attend were treated to a
swiftly paced evening reminiscent in format to
the kind of r&b showcase identified with the
Apollo theatre. Aside from the music, the au-
dience was treated to a rapping deejay and a fe-
male impersonator doing Mae West. All the acts
used the same basic setup, including the same
drum set and keyboards.

Harold Melvin & the Blue Notes headlined
and were supported by 10 musicians, including
a four piece horn section. Most importantly lead
singer David Ebo has become a distinctive per-
former.

Throughout the seven-song, 35-minute set,
Ebo’s interpretation of such Blue Notes classic
as “The Love | Lost”" and “I Miss You," were ex-
cellent. The new Blue Notes single “Prayin’ "

. (written by McFadden.& Whitehead) on Source

records is a perfect vehicle for Ebo. He closed
the evening with it in fine style. Sharon Paige's

- appearance in mid-set for two songs, “You Know

How To Make Me Feel So Good" and “Hope We
Can Be Together Soon,” was also a highlight.

Gene McFadden and John Whitehead perform
three songs in their 25 minute stay, producing
the crowd’s biggest reaction with the million
selling “Ain't No Stopping Us Now.” Onstage
Whitehead tends to dominate the proceedings
by leaping and twisting across the stage. While
his moves were eye catching they tend to make
the fine lyrics he and McFadden write unintelli-
gible. This problem was particularly bothersome
on the opening song, the high energy “Mr. Mu-
sic,” on “F've Been Pushed Aside,” Whitehead &
McFadden's sense of theatre fit the songs well.
A 12-member band provided solid support.

Trussel's three song, 25 minute set showed
this eight-piece band from Virginia to have po-
tential for growth. Its single, “Love Injection”
was well received as were two fine original tunes
“Love Ta Love Ya" and “I'm Gone For the Week-
end.” Alf of Trussel's members are good musi-
cians and several displayed interesting singing
voices. Moreover they wore self-assurred per-
formers able to immediately establish a rapport
with the audience.

Trussel is also something of a musical oddity.
These Elektra performers carry two saxophon-
ists, an alto and baritone, a most unusual com-
bination for an r&b band.

Quazar Il is the new name for Quazar, a funk-
rock band that had disbanded following an al-
bum released on Arista. The reformed band did
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two songs, “Lookin’ For the Feeling” and “Only -

Your Lbve,” during its 10-minute appearance.
Peachena, a singer well known on the New York
music scene, has joined the band and her Patti
LaBelle influenced vocals fit the band’s rock
tinged format, Quazar II's stage presentation
was adequate, though more road work is defi-
nitely needed. NELSON GEORGE
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Counter-
__point_

Clinton To
CBS With
Uncle Jam?

By JEAN WILLIAMS

LOS ANGELES Another
change may be taking place in the
Parliament/Funkadelic  organiza-
tion. George Clinton, the master-
mind behind the funk/rock band
who is himself signed to Warner
Bros. Records, reportedly is heading
to Columbia with a new label called
Uncle Jam Records.

Clinton recently retired from per-
forming to devote more time to other
activities. Could it be that he will run
a label?

Parliament is signed to Casa-
blanca, while the Funkadelics are
with Warners with a second Funka-
delics group signed to LAX Records.

When contacted about the situ-
ation. Al Edmondson, vice president
of promotion at LAX, says threc of
the original Funkadelic members
are with his label, and contractually.
the name belongs to all of the origi-
nals.

The LAX group. with original
members Fuzzy Haskins, Calvin Si-
mon and Grady Thomas, is releas-
ing its first LP on the label in April.
The new album proves the group is
taking a broad approach to music,
according to Edmondson. A single is
expected in a few days.

L

Johnny Mathis is reportedly set to
team with a male vocalist, Peabo
Bryson. The first effort will report-
edly be a single, with an LP possibly
following.

Mathis. if you remember. had his
first No. | record ever. although he
has had some top fives. when he re-
corded with Deniece Williams to
produce “Too Much Too Little Too
Late.”

The team. which appeared to be
going full steam ahead, with some
expecting them to become the next
Ashford & Simpson, reportedly fell
apart due to personality conflicts.
No word yet on what the Mathis/
Bryson collaboration will produce.

* * *

There has been somewhat of a
shakeup at KGFJ-AM in Los An-
geles, with the station firing three of
its long-time staffers.

Lucky Pierre. promotion director:
Jerry Lang, production director, and
announcer and Cal Milner, a 15-
year employe and operations man-
ager. were all released.

According to Greg Howard,
KGFJ’s general manager. “These
are moves of consolidation, a reor-
ganization .of middle management.
We had people making high salaries
and given a tight financial situation,
we had to do this.

As to why at the middle manage-
ment level. Howard says, “We
started at the top because we felt we
were top heavy.”

* * *

WHCU-FM in Ithaca, N.Y . hasa
new segment added to its format
called “In The Night Light” The
station is saluting outstanding artists
in the r&b and jazz fields.

An artist or_group is selected for
honoring throughout the week. The
outlet is focusing on acts that have
been on the music scene at least a
decade. In addition to their music,
background information is featured.

“In The Night Light” is asking la-
bels to supply it with biographical
information on their artists.

(Continued on page 33)
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General News

McFadden & Whitehead Agree:
There Ain’t No Stoppin’ Us Now

NEW YORK-Gene McFadden
and John Whitehead’s platinum
single “Ain’t No Stoppin’ Us Now”
has been hailed by some radio dee-
Jays as a new national anthem, citing
its positive, upbeat lyrics as an im-
portant statement.

But the message its writers in-
tended wasn’t completely for mass
consumption. but rather for the ears
of Philadelphia International’s man-

agement.
“We had pumped gas into Teddy
Pendergrass’ rocket. We had

pumped gas into the O’Jays’ rocket.
We did the same for Lou Rawls. We
thought it was time to fill our own
tank.” says the outspoken White-
head.

“We had wanted to be performers
at Philly International since we be-
gan writing songs. But we were told
to continue doing what we did best.
That was to write and produce
songs. But we knew we were good
performers and could do as well as
anyone else there. That’s what our
song is about. If we hadn’t been able
to record our own album, we would
have moved on.”

Currently the songwriters are put-
ting in vocals for their next, yet un-
tiled, album and will be hitting the
road again in early summer. Phila-
delphia lawyer John Hunt handles
their booking and other business af-
fairs. They wrote Harold Melvin &
the Bluc Notes current charted
single on Source records called
“Prayin.””

There has been a remarkable con-
sistency in the songs McFadden and
Whitehcad have written both for
themselves and others. While many
of them are typical pop love songs,
they have been successful with mes-
sage type songs. “Wake Up Every-
body,” “Bad Luck” and “I'll Always
Love My Mother” are examples of
this type of copyright.

“We think it's important to get
people to understand things while
they dance,” says Whitchead. “In
everyday conversation and from
life’s experiences there are things (o
draw from.”

There has been some grumbling
over the years from Philadelphia
session musicians that they haven’t
been receiving their due when it
comes to songwriting credits.

Whitehead answers saying:
“Creativity is found during the birth
of a song. at that point when it

moves from the idea stage. What is
contributed in a session is part of
that musician’s job in the studio.”

Surprisingly neither McFadden
nor Whitehead write music so they
have a third party to orchestrate
their ideas. In their early days Leon
Huff at Philadelphia International.
one of the company’s founders, was
their collaborator. Later it was Vic
Carstarphen, and now pianist Jerry
Cohen has taken the spot.

Cohen was an old friend from
McFadden and Whitchead’s days as
members of Otis Redding’s touring
show in the 1960s. Along with two
other vocalists they were known as

the Epeilons and in fact were sup-
posed to record Redding’s composi-
tion, “Sweet Soul Music.”

Following Redding’s dcath in
1967 they returned to Philadelphia
and performed in a group called
Talk of the Town. The duo’s first
contact with Philadelphia Inter-
national came when Whitehead
landed a job in the company’s mail-
room as a stock boy.

One afternoon McFadden and
Whitehead got together to wrrte a
song. The result was “Back Stab-
bers,” the O’Jays’ first major cross-
over hit.

L)

cake from his wife Blanch at a bash

tossed by Philadelphia International Records celebrating the singer’s 12th LP
release on the label, ‘“The Best Of Billy Paul.”

JAZZ ARTISTS GET POLITICAL

Joint Is Jumpin’ For Carter-Mondale

NEW YORK “The joint is
jumpin’ and [ ain’t misbchavin’.”
commented Joan Mondale quoting
a couple of Fats Waller tune titles as
she thanked musicians and support-
ers for turning out at Michael’s Pub
here in a “Jazz Artists For Carter-

Mondale” jam session.

For most of the Jan. 27 after-
noon there was solidly swinging
mainstream jazz being made at the
frec invitation-only gathering spon-
sored by Newport Jazz Festival di-
rector George Wein and Michael’s
Pub owner Gil Wiest.

Cab Calloway kicked  things off
singing a rousing “Summertime”
and members of the cast of “Onc

® Continued from page 32

Ashford & Simpson are putting
the final touches on the new Gladys
Knight & the Pips LP. Now that the
lawsuits are cleared up, both Gladys
Knight & the Pips are signed to Co-
lumbia. The Pips were with Casa-
blanca.

This is the first LP for the group
on Columbia. Ashford & Simpson,
who wrote and produced the LP,
used Sigma Sound Studio in New
York and A&M’s studio in L.A.

Following the Knight & Pips proj-
ect, Ashford & Simpson will begin
work on their next Warner Bros. LP.

The duo is in such demand for
tunes, it is writing a couple for
Teddy Pendergrass, and recently
wrote tunes for George Benson.
Chaka Khan and others. Benson’s
upcoming album is being produced
by Quincy Jones.

LI S

“An Evening With Sammy” is the
theme of the Neighbors of Watts an-

Counterpoint

nual benefit March 22. The event,
featuring Sammy Davis Jr.. is slated
for the Crystal Room of the Biltmore
Hotel in L.A.

Neighbors of Watts was founded
in 1968 to raisc funds to expand the
scope of child development for low
income families in Watts, an L.A.
suburb.

* * *

Randy Jones. the cowboy in the
Village Pcople, has established the
Randy Jones Dance Scholarship at
the North Carolina School of the
Arts in Winston-Salem. The scholar-
ship will be given yearly to a North
Carolina high school student for a
year’s education at the School.of the
Arts. Jones, who attended the school
for three years, will personally inter-
view and sclect the winner. The first
scholarship will be awarded in April.

* * *

Remember ... we're in communi-
cations, so let’s communicate.

Mo’ Time” wrapped things up with
sclections from the show.

In between Rose Murphy sang
some of her hits from the late 1940s:
“Cecelia” and “I Can’t Give You
Anything But Love,” and there was
an unending stream of jazz as Teddy
Wilson, Illinois Jacquet, Sonny For-
tune. Billy Mitchell. Ruby Braff, Lee
Konitz, Elvin Jones. Jo Jones, Lou
Stein, Charlie Rouse, Eddic Gomez.
Panama Francis, Jimmy Raney, Ma-
jor Holly. Roland Hanna, Jimmy
Owens and Ray Bryant drifted on
and off the stand. )

Wein cven played a bit of piano
with Spiegel Wilcox, who once
played trombone with Bix Beider-
becke and Paul Whiteman.

BMA Backing
Higher Royalties

LOS ANGELES--The Black Mu-
sic Assn. has embarked on petition
drive in support of the campaign ini-
tiated by the Songwriters Resources
& Services to have royalty payments
to songwriters increased.

The Black Music Assn. has circu-
lated petitions among its member-
ship requesting members sign and
circulate them to persons with simi-
lar interests. The petitions are to be
returned to Songwriters Resources.

The petition is directed at the
Copyright Royalty Tribunal, the
five-person regulatory and judiciary
panel appointed by President Carter
to examine issues and procedures re-
lating to copyright regulations.

Songwriters plan to present the
petition to the Tribunal when it
meets this year, and will also urge
the Tribunal to recommend to Con-
gress that the Tribunal be permitted
to mcet more often. The next sched-
uled meeting is 1987 and thereafter
every 10 years.
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27 (27 |23 | IDENTIFY YOURSELF \LPS 9562 (Warner Br0s)
0'Jays, P..R. F1-36027 (CBS) .
28 26| 9| NostRancerTO Love %5 {35 |33 | DEVOTION
Roy Ayers, Polydor PD 1-6246 66 |54 | 4 3 de THE 80°S
ﬁ 35 6 DANCIN' AND LOVIN' Webster Lewis, Epic NJE 36197
Spinners, Atlantic SO 10256 67 5117 MARATHOIN. L
30 (31| 7| ONE ON ONE '
Bob James/Earl Kiugh, Columbia/ SantanafColombiglECR3eiod
Tappan Zee FC 36241 (CBS) 68 |70 | 10 | I'LL BE THINKING OF YOU
31 |21 {12 JOURNEY THROUGH THE Aol P, (i (S
SECRET LIFE OF PLANTS 69 {63 | 34| TEDDY
Stevie Wonder, Tamla Teddy Pendergrass,
T13-371C2 (Motown) b P.LR. FZ-36003 (CBS)
32 |34 | 14| MASTER OF THE GAME 70 m MOONLIGHT MADNESS
George Duke, Epic JE 36263 Teri De Sario,
3329 |19 RISE Casablanca NBLP 7178
Herb Alpert, ABM SP 4790 71 [ 65| 41| WHATCHA GONNA DO
34 |32 (35| DIONNE WITH MY LOVE
Dionne Warwick, Stephanie Mills,
Arista AB 4230 20th Century T-583 (RCA)
35 (33 |39 SWITCH Il 72 |72 | 3! PRESSURE
Switch, Gordy 67-988 (Motown) Pressure, LAX MCA 3195 (MCA)
36 |36 | 16 | FIRE (T UP 73 |73 | 12| | WANT YOU
Rick James, Gordy Wilson Pickett,
(8-990 (Motown) EMI/America SW 17019
37 |38 |17 | ROUGH RIDERS 74 | 74 [ 12| UVING PROOF
Lakeside, Solar BXL1-3489 (RCA) Sylvester, Fantasy F 79010
38 |37 {17 | ROYAL RAPPIN'S 75069 21| xu

Millie Jackson & isaac Hayes,
Polydor PD-1-6229

Fatback Band, Spring
SP 1.6723 (Mercury)
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These are best selling middle-of-the-road singles compiled from
radio station air play listed in rank order.

Last Week

Weeks on Chart

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
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WHEN | WANTED YOU

Barry Manilow, Arista 0481 (Home Grown, BMI)

DAYDREAM BELIEVER

Anne Murray, Capitol 4813 (Screen Gems, BMI)

LONGER

Dan Fogelberg, Full Moon/Epic 950824 (Hickory Grove/April, ASCAP)
SEPTEMBER MORN’

Neil Diamond, Columbia 111175 (Stonebridge, ASCAP)

HIM

Rupert Holmes, MCA 41173 (Warners/Holmes Line Of Music, ASCAP)
MEDLEY/WORKING MY WAY BACK TO YOU/FORGIVE ME GIRL
Spinners, Atlantic 3637 (Screen Gems-EMI/Seasons’ Four, BMI)
GIVE IT ALL YOU GOT

Chuck Mangione, A&M 2211 (Gates, BMI)

YES, I'M READY

Teri De Sario With K.C., Casablanca 2227 (Dandelion, BMI)

KISS ME IN THE RAIN

Barbra Streisand, Columbia (Songs of
Bandier-Koppelman/Emanuel/Cortlanot, ASCAP)

DESIRE

Andy Gibb, RSO 1019 (Stigwood/Unichappell, BMI)

LET ME GO, LOVE

Nicolette Larson, Warner Bros. 49130 (Snug/Big Stroke, BMI)

AN AMERICAN DREAM

The Dirt Band, United Artists 1330 (R. Crowell/Jolly Cheeks, BMI)
ROMEOQ'S TUNE

Steve Forbert, Nemperor 97525 (CBS) (Rolling Tide, ASCAP)

SARA

Fleetwood Mac, Warner Bros. 49150 (Fleetwood Mac, BMI)

THREE TIMES IN LOVE

Tommy fames, Millennium 11785 (RCA) (Big Teeth/Tommy James, BMI)
DO THAT TO ME ONE MORE TIME

Captain & Tennille, Casablanca 2215 (Moonlight & Magnolias, BMI)
SEND ONE YOUR LOVE

Stevie Wonder, Tamla 54303 (Motown) (Jobete/Black Bull, ASCAP)
LOST HER IN THE SUN

John Stewart, RSO 1016 (Bugle/Stigwood, BMI)

DEJA VU

Dionne Warwick, Arista 0459 (lkeco/Angela, BMI)

WE DON'T TALK ANYMORE

Cliff Richard, EMI America 9025 (Capitol) (ATV, BMI)

COWARD OF THE COUNTY

Kenny Rogers, United Artists 1327 (Roger Bowting, BMI/Sleepy Hollow, ASCAP)

9

Toto, Columbia 1-11173 (Hudmar, ASCAP)

WITH YOU I'M BORN AGAIN

Billy Preston & Syreeta, Motown 1477 (Check Out, BMI)

| DON'T WANT TO BE LONELY

Dana Valery, Scotti Bros. 509 (Atlantic) (Duchess, BMI)

CRAZY LITTLE THING CALLED LOVE

Queen, Elektra 46579 (Beechwood/Queen, BMI)

I'D RATHER LEAVE WHILE I'M IN LOVE

Rita Coolidge, A&M 2199 (lrving/Woolnough/Jemava/Unichappell/Begonia
Melodies, BMI)

COOL CHANGE

Little River Band, Capitol 4789 (Screen Gems-EMI, BMI)

LOOKS LIKE LOVE AGAIN

Dann Rogers, International Artists 500 (Duchess Music, BMI)
THIS IS IT

Kenny Loggins, Columbia 1-11109 (Milk Money, ASCAP/Snug, BMI)
ROCK WITH YOU

Michael Jackson, Epic 950797 (CBS) (Almo, ASCAP)

LOVING YOU WITH MY EYES

Starland Vocal Band, Windsong 11899 (Cherry Lane Music, ASCAP)
| WISH | WAS EIGHTEEN AGAIN

George Burns, Mercury 57011 (Tree, BMI)

ON THE RADIO

Donna Summer, Casablanca 2236 (Sweet Summer Night, ASCAP/Risk's/
Reveiation A.G., BMI)

YOU'RE ONLY LONELY

J.D. Souther, Columbia 1-11079 (lce Age, ASCAP)

THE VERY FIRST TIME

Michael Johnson, EMI-America 8031 (Chappell & Co./Sailmaker, ASCAP)
FIRE IN THE MORNING

Melissa Manchester, Arista 0485 (Hobby Horse Music, BMI/Cotton Pickin'
Songs, ASCAP)

IT'S LIKE WE NEVER SAID' GOODBYE

Crystal Gayle, Columbia 1-11190

(Cookaway Music, Inc./Dejamus Music, Inc., ASCAP)

| PLEDGE MY LOVE

Peaches & Herb, Polydor/MVP 2053 (Perren-Vibes, ASCAP)
THEME FROM LOVE BOAT

Jack Jones, Polydor/MGM 14851 (Aaron Spelling Prod., BMI)
LOST IN LOVE

Air Supply, Arista 0479 (Arista/BRM, ASCAP)

ONLY A LONELY HEART SEES

Felix Cavaliere, Epic 9-50829 (Ki Music, ASCAP)

YOU ARE MY MIRACLE

Roger Whittaker, RCA 11760 (Tembo Music Canada, CAPAC)

T00 HOT

Kool & The Gang, De-Lite 802 (Mercury) (Delightful/Gang. BMI)
WHERE DOES THE LOVIN' GO

David Gates, Elektra 46588 (Kipahula, ASCAP)

YEARS

Barbara Mandrell, MCA 41162 (Pi-Gem, BM!)

WONDERLAND

Commodores, Motown 1479 (Jobete/Commodores, ASCAP)

US AND LOVE

Kenny Nolan, Casablanca 2234 (Sound Of Nolan, BMI)

YEARS

Wayne Newton, Aries Il 108 (Pi-Gem, BMI)

SPECIAL LADY

Ray, Goodman & Brown, Polydor 2033 (H.A.B./Dark Cloud)

YOU ARE MY HEAVEN

Roberta Flack with Donny Hathaway, Atlantic 3627 (Black Bull, ASCAP)

Jazz

RS

LOS ANGELES—In what could
evolve into a traditional event, Play-
boy Enterprises, Inc., will once again
produce a two-day jazz festival in
Los Angeles over the June 21-22
weekend at the Hollywood Bowl.

Last year’s inaugural event drew
in excess of 31,000, according to
George Wein of Festival Produc-
tions, who will once again provide
talent.

“I think we touched a nerve with
theevent last year,” Wein claims, “If
we sellout this summer, which 1
think we easily can. then it’s likely
that it will be a regular event.”

Artists already lined up for the
festival include: Benny Goodman.
Carmen McRae, Dizzy Gillespie.
Mel Torme, Chick Corea, Buddy
Rich band, Herbie Hancock, Tosh-
iko Akiyoshi-Lew Tabackin band,
Stephane Grappelli. Michael and
Randy Brecker, and Bob Crosby
and the Bobcats.

Other major jazz artists are also
being lined up, indicates Wein, and
will be announced later.

Also scheduled are specially tai-
lored segments for the event includ-
ing Eddic “Lockjaw” Davis, Illinois
Jacquet, Zoot Sims and Richie Cole
in the “battle of the saxes” accom-
panied by the Nat Pierce Trio with
Frankie Capp

Teddy Wilson will head a group
featuring Ruby Braff, Shelly Manne
and special guest Benny Carter.
Adelaide Hall, veteran Broadway
singer, will also make an appear-
ance.

Two local groups also will be
there, Latin group Baya and the Roy
McCurdy and Compass group.

This year, also, Playboy will
present a free, month-long series of
special events, including musical
concerts and jazz films, prior to the
festival.

The first special event will be a
band concert at the Sunset Blvd.
Playboy offices on May 23, while
subsequent free concert sites include
Northridge Fashion Square, Re-
dondo Pier’s Seaport Village, the
Arco Plaza, the Buena Park Mall
and the Santa Monica Pier.

A special military concert will be
held at the Naval Station in Long
Beach for military personnel June 9.
A film series featuring jazz-related
films of the last 60 years will be held
at UCLA’s Royce Hall June 10 and
at Kinsey Hall in the Museum of
Science and Industry June 12. The
films are part of the collection of jazz
historian David Chertok.

Tickets are to go on sale April 15
at local Ticketron and Chargeline
outlets. Earlier reservations for tick-
ets will be accepted via mail through
Playboy.

Jazz Beal

LOS ANGELES—Gus Statiras, head of Pro-
gressive Records of Tifton, Ga., will host a series
of concerts in Japan for five artists in May. Going
with him to Tokyo and possibly Osaka are Arnett
Cobb, Chuck Wayne, Derek Smith, Ronnie Bed-
ford and Link Milliman. Shinishi Promotions of
Japan is bringing the players over.

Statiras’ labet has released 11 LPs in the U.S.
of the 54 he’s cut over the past two years and he
plans increasing his output domestically.

Theresa Records, the Berkeley, Calif., firm,
has issued its first LP by Pharoah Sanders,
“Journey To The One" which features sidemen
John Hicks, Ray Drummond, |dris Muhammad,
Eddie Henderson and Joe Bonner. The label’s
other jazz entries are by Bishop Norman Wil-
liams with Pepper Adams, Ed Kelly, Babatunde
and Dave Hardiman's San Francisco All Stars.

(Continued on page 85)
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By JIM McCULLAUGH

Wein ‘emphasizes that the West
Coast has always been receptive to
jazz. noting the 20-year-plus success
of the Monterey Jazz Festival, and
that the Playboy Jazz Festival can

« JAZZ AT HOLLYWOOD BOWL s

2nd Playboy Fest June 21-22 |

provide the right chemistry to make
it a solid and continuing event.
Wein also indicates the two-day
festival should attract more people
this year from Northern California.

) o

692-6227.

D&R PRODUCTIONS
ANNOUNCES NEW GERALDINE de HAAS ALBUM,

soon to be released on Rella Records. At a Jazz get-together in
Chicago are jazz guitarist John De Nardo, producer Elsa Rivera,
super jazz DJ “Count B.J.,” producer Bob D., famous DJ Yvonne
Danials, internationally known jazz & blues singer Joe Williams,
with jazz vocalist Geraldine de Haas. The album is produced by
D&R PRODUCTIONS, 1004 Clifton, Park Ridge, Il. 60068 312-
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= § | Mtist, Label & Number g | 3 | | Mtist, Label & Number
= g & | (Dist. Label) E | 8| x| (Dist Label)
1 1(15 ONE ON ONE (26 | 24| 13 AND 125TH STREET, N.Y.C.
Bob James & Earl Kiugh, Donald Byrd, Elektra 6£-247
Columbia/Tappan Zee FC 36241 7|2 1 BROWN SUGAR
2 3116 ANGEL OF THE NIGHT Tom Browne, Ansta/GRP GRP-5003
Angela Bofill, Arista/GRP GRP 5501 | 28 | 28 | 10| LIGHT AS A FEATHER
3| 2{12] AMERICAN GARAGE Azsiuth, Miestane
Pat Metheny Group, ECM ECM M 3083 (Fantasy)
1-1155 (Warner Bros.) 127413 HOS:IC 23016
John Klemmer, MCA MCA-2-80
4] 47 5 HIROSHIMA
eoshi . 30| 30 7 WHEN | FIND YOU LOVE
15 HEGShIa Aikta AB 4252 Jean Carn, PR 1Z 36196 (CBS)
1 P
Patrice Rushen, Elektra 6€-243 N3} 4 mﬁfmnm" i,
6) 619 RISE Elektra 6€-182
Herb Alpert, A&M SP 4790 32| 34| 12| DAYS LIKE THESE
{ Jay Hoggard, Arista/GRP GRP 5004
7 816 BEST OF FRIENDS
Twennynine Featuring Lenny White, B|BA NEW CHAUTAUQUA
Elektra 6£-223 b Pat Metheny, ECM ECM-1-1131
8| 7[ 16| ATASTE FoR PaSSION e
Jean-Luc Ponty, Atlantic SD 19253 upn|n g:fﬂe?:s'tf
9| 9| 13| STREET BEAT Palbo 2312108 (RCA)
Tom Scott, Columbia JC 36137 5|39 3 | WANNA PLAY FOR YOU
Stanley Clarke, Nemperor
10 | 10| 46 MORNING DANCE 9
Spyro Gyra, Infinity K2-2:33680 (CBS)
INF 9004 (MCA) 36| 35| 9| JEFF LORBER FUSION
Jeft Lorber Fusion,
11]14] 3 GREAT ENCOUNTERS inner City IC 1026
Dexter Gordon, Columbia JC 35978 371 36| 17 CARRY ON
12211213 STREET LIFE Flora Purim, Warner Bros.
Crusaders, MCA MCA 3094 BSK 3344
1313 ] 15| THE Haw ) R B sl B i
Dave Valentin, Arista/GRP GXY 5127 '(Fanusy)
GRP 5006
39| 38| 10! THE BEST OF HERBIE
4| 11]15 DON'T ASK HANCOCK
Sonny Rollins, Milestone Herbie Hancock,
M-9090 (Fantasy) Columbia JC 36309
15(115] 41 HEART STRING 40 4 2| TRIBUTARIES
Earl Klugh, United Artists Larry Coryefl, Novus
UALA-942 (Capitol) AN 3017 (Arista)
16 | 16| 18| THE WORLD WITHIN al a5 7| cwers
Stix Hooper, MCA 3180 X MCA—318§ (MCA)
17|19 27 LUCKY SEVEN )37 13 CHICK COREA/HERBIE
Bob James, Columbia/Tappan HANCOCK
Zee JC-36056 Chick Corea, Herbie Hancock,
18117] 2 8:30 . Polydor PD-2-6238
Weather Report, 43| 43| 15| ANTITSO
Arc/Columbia PC2-36030 Ray Charles. Atlantic SD 19252
19| 20| 10 CIRCLE IN THE ROUND . “u| 8 7 oLD MD»NE\'I DREAMS
Miles Davis, Columbia KC 2-36278 Various Artists, ECM ECM-1-1155
(Warner Bros.)
2 1,18] 12} PSSO DARCE ss| 41| 13| Busw DaNcE
Johnny Griffin,
Milestone M 9091 {Fantasy) Galaxy GXY-5126 (Fantasy)
A| 2 [] PRESSURE 4% CHASER
Pressure, LAX MCA-3195 (MCA) m John Lee & Gerry Brown,
220 25| 3| IN THE TRADITION Columbia NJC 36212
Arthur Blythe, Columbia JC 36300 47| 47 4 MILESTONES
Great Jazz Trio, Inner City 1C 6030
23|21 25 WATER SIGN
' The Jeft Lorber Fusion, 48| 46| 54| CARMEL
Arista AB-4234 Joe Sample, MCA AA-1126
49| 49) 12 OLD FRIENDS, NEW FRIENDS
24| 23| S8 ANGIE g
; Ralph Towner, ECM ECM-1-1153
Angela Bofili, GRP/Arista GRP-5000 (Warner Bros.)
25| 29 3|  GENETIC WALK 50| S0/ 25 DUET
Ahmad Jamal, 20th Century Gary Burton & Chick Corea,
T-600 (RCA) ECM ECM-1-1140 (Warner Bros.)
€ Copyright 1980, Billboard Publications, inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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Ampex’s Awards
Extended, Now
All Over World

LONDON—Ampex is expanding
its Golden Reel Awards program to
all international markets, with the
aim of boosting worldwide audio
tape sales to match.

First recipients of the award in the
U.K. are the Kinks, together with the
technical staff at the group’s Konk
studio here.

The award is for “Low Budget.”
the Kinks’ first gold album State-
side, released in mid-1979 and mas-
tered—an essential qualification—on
Ampex Professional tape.

Golden Reel awards have been
running three years in the U.S.. 150
awards todate, with 600 individual
award plaques. Blondie, Barbra
Streisand. Donna Summer, the Bee
Gees and Kiss are among recent
winners. together with the studios,

Pioneer Prototype: Harrison Systems president Dave Harrison, center, leans
over to check the installation of input modules on the first production run of
the company’s new MR-1 console. Looking on are Tom Piper, executive vice
president, and Gary Rugg, production supervisor.

FIRST TIME SINCE 1975

SoundBusiness

% S

producers and engineers involved.

More than $150,000 has gone to
charities under the award’s provi-
sion for $1.000 donations to non-
profit organizations of the winners’
choice.

LONDON-The First Audio En-
gineering Society Convention to be
held in this city since 1975 takes
place Feb. 25-28 in the Hilton and
Park Lane hotels.

Twin venues indicate the contin-
uing growth of the AES exhibitions.
Altec Lansing. Ampex. Cetec,
Dolby, Feldon Audio, HH, MCI,
Otari, Philips, Racal-Zonal, Tannoy
and Victor are a few of more than
100 exhibitors for this, the 65th
show: many more than for the last
London AES, the 50th.

KSR ==y KORNER

THANKS. . .
Capito!l- Dr. Cecil Hale,
recording Donna Washington
John Florez,
recording Freda Payne

Plane(tj - P%ter CBernstem,
recording The Cretones
Write for FREE catalog with g
the most complete line of
needles, cassettes, record care
and tape sories, blank
tapes, audio cables. B
Duotone Co. Inc. P.O. Box 1168,
Miami, Fla. 33143

Arc /Columbia -Leonafd Caston
recording Caston & Majors

m2—-<

In Canada - Will Farrow Assoc. Lid

HOLLYWOOD  (213)467-0768

No. 410
FLAT SHIELD

No. 510
FLAT-FOAM SHIELD

e B

FULL-FOAM SHIELD

No. 470M

CASSETTE FULL SHIELD
No. 201

CASSETTE

OVERLAND ;
PRODUCTS *

No. 208

8 TRACK
CARTRIDGE
i SPRING PAD

SPECIAL CASSETTE PINS  No, 508

FOAM SHIELD 8 TRACK FOAM PAD

SPECIAL DESIGNS ON REQUEST

Audio Engineering Society
Meets In U.K. Feb. 25-28

By NICK ROBERTSHAW

Exhibits are confined strictly to
professional audio and measuring
equipment. Ampex, for example,
will be providing a first U.K. dem-
onstration of its ATR-124 recorder;
Solid State Logic a glimpse of its SL-
4000E master studio system with a
new ‘total recall’ option using a sat-
ellite computer under the control of
the main computer.

Technical sessions and panel dis-
cussions take place throughout the
four days, digital methods. circuit
development and consumer applica-
tions being among the session head-
ings.

There is an awards banquet on the
27th, a program of technical excur-
sions and workshops and. for the
first time, a series of lunchtime reci-
tals. both classical and jazz, in the
Hilton restaurant.

A second event, the Sound 80 ex-
hibition, takes place in London’s
Cunard International Hotel on al-
most coincident dates: Feb. 26-28.

Organized by the Assn. of Sound
and Communications Engineers, it
has been run annually for the last 16
years and attracts attendances, pub-
lic included, around 1,000 a day.

Like AES, the show focusses on
commercial and professional equip-
ment, from disco p.a.s to traffic con-
trol and crime prevention hardware,
and like AES it offers a series of

eseminars intended, say the organ-
izers, to provide practical knowledge
of interest to all kinds of customers
on subjects allied to the sound in-
dustry.

Cerwin-Vega’s
Line Expanded

LOS ANGELES—Cerwin-Vega is
introducing three stage monitors, a
new compression driver and a
theatre/disco speaker system to the
professional sound community.

The stage monitors include a 12-
inch, two-way monitor. a 15-inch,
two-way system and a double 12-
inch, two-way system.

The new compression driver can
be used with existing radial horns
for sound reinforcement purposes
and features a four-inch diaphragm.
a two-inch throat, and is capable of
handling 150 watts of power.

And the new three-way theatre/
disco system features an L-36JE
Junior Earthquake horn with™an
RMH-2 mid-high frequency horn
combination.
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| Pride Of Nashville:
. Harrison Consoles

By KIP KIRBY

NASHVILLE—In just four years
of operation, Harrison Systems here
has emerged as one of the world’s
major manufacturers of recording
consoles. Its domestic share of mar-
ket is sizable and increasing, while
international business now accounts
for more than 50% of the firm’s en-
tire annual sales volume.

Harrison’s line of consoles encom-
passes automated live performance
boards, recording studio consoles.
and film and television post-produc-
tion models.

This month, the company takes a
major step forward in the console
development field when it unveils its
brand new MR-1 console, the first
commercially-produced  digital/
analog hybrid music console ever in-
troduced, according to the firm.

A 56-input, 48-output version of
the MR-1 will debut at the upcom-
ing AES convention Feb. 25-28 in
London, along with its new PP-1
post-production series mixing con-
soles (featuring Harrison's trade-
mark “distributed control intelli-
gence” system) and its Alive brand
of live performance console.

The Harrison Auto-Set [T automa-
tion programmer will be premiered
in May at the AES in Los Angeles.

The MR-1’s design, claimed the
first of its kind, offers digitally-con-
trolled analog signal processing
which utilizes Harrison’s DCI con-
cept. Software-regulated micro-
computers are placed into each indi-
vidual module of the console,
insuring that operational character-
istics will be controlled by computer
coding rather than conventional
hardware.

“Because the MR-1 contains mi-
croprocessors on the input modules,
we've been able to do a number of
new things on the console that
haven’t been done before,” explains
Dave Harrison, founder and presi-
dent of the firm.

“We have complete automation
capabilities on the MR-1. including
automated levels, outings, group-
ings, switchings, echo sends and re-
turns, and pannings. The client has
his choice of stereo, quad or three-
channel stereo panning capabilities.

“The MR-1, which is specifically
designed for compatibility with syn-
chronized 24-track tape machines,
also has automated patch point in-
sertions. filters and equalizations.”

Soundtrack scoring for film and tv
is an area that Harrison considers
both critical and overlooked, a ma-
jor factor in his decision to expand
into the development of post-pro-
duction consoles.

The prototype Harrison PP-1
series model was constructed for
Walt Disney’s production studio in
Burbank. This 22-foot by 4% foot
console was used for the soundtrack
in Disney’s current science fiction
thriller, “The Black Hole.”

A similar (but smaller) version
was supplied to Fantasy Films’ post-
production room in Berkeley, Calif,
while a Harrison 32 series studio
console was used in recording sound
for Francis Ford Coppola’s “Apo-
calypse Now.”

Harrison founded Studio Supply
Co. in Nashville in the early 1970s
to distribute MCI tape machines
locally. He soon realized, however,
that he needed a console to sell along
with the tape machines for a full
studio package. Since there was no
console available which satisfied his
needs, Harrison personally designed

a console which he leased to MCL.
Called the JH 416, that model earned
a reputation as the first production
multi-track console ever made. His
career also spans stints as recording
engineer at Cincinnati’s King Stu-
dios and Florida’s Criteria. Harrison
was also a saxophonist on the road
with the white/blues group, Wayne
Cochran & the C.C. Riders.

Today, Harrison’s company has
mushroomed into an 80-employe
firm with international clients:
Abba, Freddie Perren, Neil Young,
the Osmonds, the Aspen Recording
Studio Society, United Western,
Maryland Sound Industries, Ever-
green, to name a few.

It occupies 11,000 square feet of
plant space with totally self-con-
tained in-house facilities that in-
clude research and engineering de-
partments, hardware and software
design, production and graphics.

Delivery time for Harrison con-
soles averages between four-eight
weeks, with approximately 100-125
models shipped annually.

“We are a technology and engi-
neering company,” says Harrison,
explaining why he intends to limit
his company’s growth to the console
market.

“In the past 18 months, we’ve ex-
panded to service the film, broad-
casting, recording and concert in-
dustry. We want to position
ourselves at the top of the console
market with top-of-the-line product,
and this might be adversely affected
if we spread out too far into other di-
rections.”

Harrison adds that his operation
is already outgrowing its present lo-
cation. Within the next year or so,
construction is scheduled to begin
on a new three-acre site that he’s
purchased in Nashville.

He believes that the economy of
the 1980s will make it necessary for
people to enjoy entertainment in
their own homes, without traveling,
and thus will create a more sophis-
ticated demand for recording equip-
ment.

“This will create a bonanza in the
music industry,” says Harrison,
“that’s going to start with the con-
sole.”

Flippers Schedules

Valentine Eve Fete

LOS ANGELES—Flippers Roller
Disco here will be the scene of a
“Valentine Eve Midnight Party”
Feb. 13 as part of the Billboard
Dance Music Forum.

The event is being sponsored by
Linda Emon. president of the Linda
Emon Organization. and Aralos In-
ternational Records. The latter. a
new label which calls itself AIR Rec-
ords for short, will be showcasing its
first single “Do The Jog” by Al
Styne.

This is being done in conjunction
with the Billboard Dance Forum.
Skating lessons will be given and
skating entertainment will be pro-
vided.

Sonic At Olympics

LAKE PLACID, N.Y.—Future
Sound. Inc., official consultant and
sound reinforcement supplier to the
1980 Winter Olympics here, will use
75 Soundsphere speakers from
Sonic Systems, Rowayton, Conn.
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_ The story is simple but powerful.
Stevie begins with, “Natural sour:ds
go into my music and they sound
natural on TDK.” He ends with, ‘It
delivers the best scund, for its size,
I've ever heard.”

Suddenly, across the country,
millions of new customers know that
TDK delivers music like no other
cassette. Brand awareness as
reflected in sales is at the highest
level ever. The hign impact television
commercial is sugported by a series
of radio spots in which Stevie talks
about his experierces with TDK.
Each spot uses original music from
his new album, Jcurney Through

This is the first time Stevie has
endorsad an audio product. It's the
first time anyone of Stevie's stature
has allowed the use of original music
to be used in commercials simulta-
neously with the release of a new
album Most importantly, this is the
first tim= TDK has invested so much
in an dvertising campaign.

Newspaper ads are spreading the
TDK story even further. There's a
free-w th-purchase Stevie Wonder
poster o bring them into your store.
Counter cards. A forthceaming con-
sumer magazine campa.gn. Nation-
wide publicity. Nothing has been
overlooked that could stop this from

1 DK's history. if you're alrezdy oart
of it, you've seen the results in your
sales. If you're not, tune in Stevie and
listen to the story. It's hard to resist.

The machine for your profit machine

£ 1980 TD¥K Electronics Cor. Gardan City, New fork 11530
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)
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%, O £ Supplier to the U.S. Olympic Team
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the Secret Life of Plants, being tne most successful year in
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_ Sound Business: :Video

MEDIA HOME ENTERTAINMENT,

INC.

L.A. Co. Creates Artist Vidtapes

® Continued from page 3.

Place” with Linda Ronstadt and
Johnny Cash.

The cost for concert tapes runs
from $39.95 to $44. a reduction in
price from $44.95 and $54, respec-
tively, which Safinick says is inten-
tional to see if the company can get
the consumer price down to a $30 to
$45 range for a 90-minute tape.

Safinick has also lowered the cost
of 30-minute concerts from $44 to
$39.95 and 16 public domain movies
from $54 to $49.

In fact, in one local experiment,
Muntz Electronics, a video hard-
ware store started by Earl Muntz, is
selling Media tapes in the $29.95 to
$44.95 range and naturally sales are
good.

The industry standard price is in

the $55 o $75 range and in the $75
to $125 range for X-rated product.

Safinick has been in his post seven
months and is one of four partners in
the company. The others are
founder Charles Band, Joseph Wolf
and Murray Moss.

The company has 16 employes, 33
domestic distributors, 46 duplicating
machines for Beta and VHS config-
uration replication for the NTSC
television system in operation in the
U.S. and Canada.

It has just acquired 20 duplicating
machines to replicate the PAL sys-
tem used overseas excluding France
and its territories.

The duplicating department runs
two shifts a day, seven days a week,
according to Safinick. The master
tape runs on a %-inch Sony Umatic

Pranstiehl

We Give You

from a minimum of store space.

Needles and Pfantone
Accessories give you sound
profits for these sound reasons:

- ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio, telephone, CB, tape and record care. Largest inventory in the
industry makes you first with the latest.

- SALES SUPPORT: The most complete catalogs in the business. A wide
variety of sales aids, displays and merchandisers.

- FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

- HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits

WRITE US TODAY ON YOUR LETTERHEAD FOR
COMPLETE INFORMATION.

PFANSTIEHL 3300 Washington St., Box 498, Waukegan, IL. 60085

2800 while the slaves are Panasonic
(for VHS) and Sony and Zenith (for
Beta configurations). The firm uses
TDK and Sony blank videotapes.
Safinick says he can duplicate 700
tapes a day with his existing equip-
ment.

Thirty-three domestic distributors
sell Media products to around 3,000
outlets, according to the company.
These retailers include video hard-
ware/software stores, record and
tape stores (the Wherehouse,
Goody, Playback, Tower. for ex-
ample) and such mass marketers as
Secars, the Broadway and May Co.
Pickwick International is testing
nine of Media’s titles in a program
involving 89 titles in 100 of its select
stores.

As a distributor, Media buys a
right to duplicate the entertainment
from its owner into videocassette
and/or videodisk for 1-U.S. and
Canada; 2-the world. That same
programming may be licensed by
the owner Lo a cable operator or to a
videodisk duplicator.

Safinick says he has to lay out an
advance in front which is recov-
erable against royalties for any film
he wants to duplicate. The fee can
run from $5.000 to $10.000. The
owner of the tape pays the royalties
to the actors or musicians.

Media Home Entertainment has
nothing to do with paying any roy-
alty to any performing artist. That’s

(Continued on page 86

Billboard -

Videocossette

Billboard SPECIAL SURVEY For Week Ending 2/16/80

Billboard Pub

These are best selling videocassettes compiled from retail sales,

Linda Clifford
Pattie Brooks
Bunny Sigler
Sergio Mendez
Taana Gardner
Don Armando
Bill Graves
James Chance
The Contortions
Patrick Adams
Musique
Francie Simone
Jeanne Napoli
Cristina

Aztec Two Step
Louis Small
Andy Hernandez
Gichy Dan
August Darnell

Lou Vetter

Entering our 5th year,

we wish to thank our clients & friends . . .

Loleatta Holloway
Carol Douglas
Curtis Mayfield
Eddie Kendricks
Dutch Robinson
Patti Smith
Todd Rundgren
Dr. Hook

Sun Ra

First Choice
Double Exposure
Aural Exciters
Lydia Lunch
John Robie
Carlos Franzetti
John Morales
Randy Muller

Skyy
La Bionda

& all the rest, whose success we’ve shared.

INC.

Recording Studios
2122555313

Richie Vetter

In the music capitol

Instant Funk
Aurra

Tee Scott

Larry Levan
Doug Riddick
Bobby DJ
Walter,Gibbons
Steve Washington
Joe Cain
Francois K.

Roy Be

Tom Savarese
Hector Garrido
Skip Brooker
Ben Cekic
Jonathan Fearing
Chris Blackwell
Joe Bataan

Joe Long

of the world,
New York City

Bob Blank
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8 including releases in both Beta & VHS formats.
P11
! § e
2 K 2 Copyright Owner, Distributor, Catalog Number
1| 1| 14| THE GODFATHER
Paramount Pictures, Paramount Home Video, 8049
2| S| 14| GODFATHER, i
Paramount Pictures, Paramount Home Video, 8459
3| 2| 14| SATURDAY NIGHT FEVER
Paramount Pictures, Paramount Home Video, 1113
4 SUPERMAN
m D.C. Comics, WCI Home Video Inc., WB-1013
5| 7| 14| THE SOUND OF MUSIC
20th Century-Fox Films, Magnetic Video, CL-1051
6| 3| 14| M*A*S*H
20th Century-Fox Films, Magnetic Video, CL-1038
7| 8| 9| BARBARELLA
Dino De Laurentis Cinematografica S.P.A., Paramount
8 BLAZING SADDLES
m Warner Bros. Inc., WCI Home Video Inc., WB-1001
9] 6] 14| PATTON
20th Century-Fox Films, Magnetic Video, CL-1005
10 Exm! Exorcist
Warner Bros. Inc., WCI Home Video Inc., WB-1007
11| 4| 14| BUTCH CASSIDY AND THE SUNDANCE KID
20th Century-Fox Films, Magnetic Video, CL-1061
12|26 | 9| DEATH WISH
Dino De Laurentis, Paramount Home Video, 8774
13 10| 14 XHE GRA;)IJATEP t Magnetic Vid 6
vco Embassy Pictures, Magnetic Video, CL-400
14 CXIS). ENTER THE DRAGON
Warner Bros. Inc., WCI Home Video Inc., WB-1006
15 | 14-| 12 | CHINATOWN
Long Road Productions, Paramount Home Video, 8674
16 | 12 | 14 | LOOKING FOR MR. GOODBAR
Paramount Pictures, Paramount Home Video, 8874
17 SILVER STREAK
1 20th Century-Fox Films, Magnetic ¥ideo, CL-1080
18 THE OMEN
| 20th Century-Fox Films, Magnetic Video, CL-1079
19 DIRTY HARRY
I Warner Bros. Inc., WCI Home Video Inc., WB-1019
20 m GREASE
Paramount Pictures. Paramount Home Video. 1108
21 | 28| 9| MARATHON MAN
Gelderse Maatschappis N.V., Faramount
22 (20 | 10 | TOWERING INFERNO
20th Century-Fox Films, Magnetic Video, CL-1071
23 | 15 | 14 | THE AFRICAN QUEEN
Viacom International, Magnetic Video, CL-2025
24 | 17 | 14 | MURDER ON THE ORIENT EXPRESS
EM! Film Distributors, Ltd., Paramount
25| 36| 3| STORY OF O
Allied Artists, Allied Artists Video, 01009
26 PRETTY BABY
m Paramount Pictures, Paramount Home Video
27| 30| 10| KING KONG (1977)

31

32

KX]

35

36

37

39

Paramount Pictures, Paramount Home Video, 8872

HEAVEN CAN WAIT

Paramount Pictures, Paramount Home Video, 1109
THE WILD BUNCH

Warner Bros. Inc., WCI Home Video Inc., WB-1014
THE ADVENTURES OF SHERLOCK HOLMES' SMARTER BROTHER
20th Century-Fox Films, Magnetic Video, CL-1063
THE MR. BILL SHOW

(Not Available), Video Tape Network

THE DEEP

Columbia Pictures, Time-Life, (Not Listed)

THE POSEIDON ADVENTURE

20th Century-Fox Films, Magnetic Video, CL-1058
THE FRENCH CONNECTION

20th Century-Fox Films, Magnetic Video CL-1009
THE TEN COMMANDMENTS

Paramount Pictures, Paramount Home Video, 8803
FLESH GORDON

Graffiti Productions, Meda, M502

FOUL PLAY

Paramount Pictures, Paramount Home Video, 1116
KING KONG (1933)

RKO General Productions, The Nostalgia Merchant, 8001
TORA! TORA! TORA

20th Century-Fox Films, Magnetic Video, CL-1017
THE SAILOR WHO FELL FROM GRACE WITH THE SEA
AVCO Embassy Pictures, Magnetic Video, CL-4012
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ERE GREAT STUDIOS

Selest your mu tiirack recorder as carefully as the o:her
face's of your scudio. Se-ect the Ampex MM-1200
Because it's the one muRitrack recorder that can zo
through every change your studio goes through or its
way to greatness. And siill be as economical and easy
to operate as tre first great day you gotit.

Growth without growing pains. With the MM-12(0),
you' | seldom b= faced with a situation you can't sove.
Because the MbM-1200 comes prewired to make up zad-
ing from 8 to 1€, ar 16 to 24-track operation simpie znd
swift. And if adding channeis won't solve your prot kem,
the MM-1200’s versatility will. Mastering, live sounz rgin-

forcement. JoLble =ystem sound, video sweetenir g
or film and T/ prod action/g ost production are all potos
that the bMI/-1220 zan hand e. Built-in singie point
search-to-=u2, 2lenated reccrd level capability, 167 reel
capacity anifast start times also help you grow.
Performance you can cepend on. The M M-120( 1as
proven itself Jr der some of the most adverse concitior s,
The massiv2, s'ab e top plate comes alignzdand siays
aligned . . . fhrcugt repeatec sessions in the comforts o°
the studio, or on remote lo=ztions.

Ampex eeas your opiions open. The list of optior al
accessories for the MM-121¥ is the longest ir the busi-

www americanradiohistorv com

nesz. You can add multi-point searzh-to-cue and store

2C cue bocations. This time-savi1g tape handling acces-
scrv provides tape time readout. cue point readouz,
“on-the-fly” cueing and more. Cther accessories inciude
th2 PURC™ Record Insert Contiall2r, Search-To-

Cue Remote Control, and MSQ-300 Synchronizer fcr jobs
tha: require more than 24 tracks. Contact your A pex
sales representative for complete cetails.

AMPEX MAKES IT EXCITING

Amgex Zorporation, Audio-VideoSystems Division
401 Broadway, Redwood City, CAS4(:63 415/367-2011
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< .- SUMPTUOUS SHEEN TO FUNKY FUSION

; *Producer-Engineer Ken Scott
Working Over Music Spectrum

By CARY DARLING

LOS ANGELES-He jumps trom
the sumptuous sheen of Supertramp
to the funky fusion of Billy Cobham.

Devo's last effort. "Duiy Now For
The Future ™ bears his name as have
releases by hard rock Gamma. the
Mahavishou Orchestra and the ce-
lectic David Bowie.

Producer/engincer Ken Scott is
diverse. Belving the image ser by
such lush works as Supertramp’s

Q: What's the best-read
book in the worldwide
recording equipment and
studio business?

A:Billboard’s
International Recording
Equipment & Studio
Directory.—The
information master in the
recording/ studio world.

g

Billboard photo by Joseph D Alessio
Ken Scott: Diverse producer.

“Crime Of The Century.” Scotts lat-
ost effort is the debut LP by 3D. a
New York power pop act with a
lcan, tight sound.

“My whole thing has always been
to change as much as possible.™ savs
Scotl. "One can get stuck into a rut
casy enough as it is. So. to do the
same type of act over and over
again—no way.

“I's never a conscious thing about
what 't do and what I won't do. I(s
how something strikes me at the time

Recording
engineers
are frained...
not born.

Complete the

Multi-track Recording Technology
program in one year, or the

B.S. Degree in Music Technology

via the joint Institute of Audio Research —
New York University program

Spring ‘80 Quarter

Estabished
1969

starts March 34st.

Accelerated Summer
'80 Quarter starts July 7th.

' For further information write, call or visit:

Institute of Audio Research

64 University Place,
Greenwich Village, New York, N.Y. 10003
212/1677-7580

Licensed by New York State Deparment of Education

I'm offered it With Dixie Dregs. |
was asked to do its first album.
Somecthing struck me wrong about
it. I'd just done "Happy The Man’
and Stanley Clarke’s “School Dayy’
and | needed to do a differeent kind
ol album.

“They came to me for theirsecond
album and. at that time. I hadn’t
donc any jazz-rock for a while so 1t
struck me right.”

Unlike other producers. notably
those connected with new wave.
Scott has no formula about the
amount of ime spent in the studio.

b opersonally subscribe o the
theory of notspending much time in
the studio but normally it's an im-
possibility. "he notes.

“Recording always takes longer
than vou plan. *Crime Of The Cen-
tury” took six months and [ think 1t
paid off. Everyone said the Super-
tramp kind of sound was dying but
then the group comes out with
‘Breakfast In America. its biggestal-
bum vet.

“Stvx. which has always been
known for that big type of sound.
had a number one single. It's not dy -
ing but people are becoming a little
more selective about it

Scott is also skeptical of the argu-
ment that producers and artists who
spend a long ime in the studio are a
major factor in the increase in record
prices and lack of hit material in the
stores.

“Obviously. staving in the studio
doesn’t help but there is far more
money wasted in other areas from
the record companies.” says Scott.

Though he now resides in Los An-
geles. he got his start at age 16 in his
native England as an engincer. Scott
landed a stint at London’s famed
Trident Studios and to this day engi-
neers all his own sessions. Earlier
projects included David Bowie. the
Tubes and Billy Cobham.

“Somecone once said I should give
up cngineering and concentrate on
producing.” notes Scott. who added
producing to his duties when he got
bored with engineering. I did try
once using another enginecer. How-
ever. | found I was worrying about
the sound far more than if' [ was ¢n-
gincering mysclf.” he notes.

Another one of his predictions is
that the artistis never around during
mixing. “You run into problems
such as the bassist wanting more
bass and the drummer wanting more
drums.” he savs.

Scott uses basically the same tech-
niques when producing jazz or rock
acts so the transitions from album to
album are not traumatic. “With the
carly jazz stuff. it was evervone in
the studio at the same time. This was
opposed 1o rock where you do one
instrument at a time.

“With Stanley Clarke’s “School
Dayvs' T started doing less at any
given time. Then with Dixie Dregs,
we worked it just like a pop album.”
he maintains.

The reason for the carly jazz al-
bums being live is that is how the
musicians involved were used to
working. It was for feel more than
anvthing. That was the way they
were used to doing it he says.

Although the audiophile version
of *Crime Of The Century™ received
the 1979 audio excellence record
award from Audio-Technica, Scott
is not entirely enamored with all
technological innovations. such as
digital or computerized mixing.

www americanradiohistorv com

Sound Business : Recording Studios

~ StudioTrack_~ |

Wayne Newton cutting “Years™ at Woodland
Studios, Nashville. with Tom Collins producing.
The song is also Barbara Mandrell’s current
single, which Collins alsv produced Engineering
on the Newton sessions are Danny Hilley with
assistance from David McKinley. Alsc at Wood
land, Danny Purcell mastering disks by Gail
Davies, Conway Twitty and Loretta Lynn, Brenda
Lee, Merle Haggard, Jerry Reed and the Newton
single.

At Atlanta's Apogee Studio, Kurt Kinzel work-
ing on a live Outlaws project. Hamilton Bohan-
non is producing Liz Lands for Polydor with Tom
Race engineering. Mike Greene and Skip Lane
are finishing up the mixdown on the new Larry
G. Hudson Mercury album schedulea for a Feb-
ruary release.

Mel Tillis is recording his secona album for
Elektra Records at the Sound Stage, Nashville,
with Jimmy Bowen producing and Ron Treat en-
gineering. Also at Sound Stage. Bowen along
with Billy Strange have been producing some
single sessions on Nancy Sinatra for Elektra.
Treat is engineer. Debby Boone is recording a
gospel album for Lamb & Lion Records at Sound
Stage with Brown Bannister producing. The ses-
sions are being engineered by Ron Huff. Tommy
West is producing Ronnie Roberts for Cash West
Productions at Sound Stage. Warren Peterson is
engineering. Coming up at Sound Stage, Bowen
and Treat will begin work on a new Hank Wil-
liams Jr. album for Elektra.

At Nashville's Sound Lab Studios, Ron Haff-
kine is producing Helen Reddy for Capitol with
Jim Cotton engineering. Other activity at the
studio includes Billy Earl McClelland's second
Elektra album being produced by Skip McQuinn
and engineered by Jim Cotton and David Cherry.

At Secret Sound, N.Y., Klaus Nomi being pro-
duced by Ron Johnson, Jason Corsaro engineer-
ing, and Bryan Hickox producing a Harry Chapin
soundtrack for a movie for television called
“Mother-Daughter” with Jack Malken at the

console. . .. Faze-0 recording a new LP for She/
Atlantic at 5th Floor Recording Studios, Cincin-
nati The studio has just added a Lexicon 224
digital reverb unit to its control room

In Memphis, Denise LaSalle producing her-
self for MCA at Ardent with Dave Van Derpitte
and Marvell Thomas arranging and William
Brown engineering. And Al Green producing
himself with engineers Fred Jordan and Bill Can-
trell at Memphis Music International.

Actwvity at the Automatt, San Francisco: Jour-
ney mixing a new Columbia LP with Kevin Ellson
and Geoffrey Workman coproducing and coengi-
neering. Ken Kessie assisting; Skip Scarborough
producing Con-Funk-Shun, Leslie Ann Jones en-
gineering, Wayne Lewis assisting: and the Taz-
manian Devils mixing a debut LP for Warner
Bros. with Erik Jacobsen producing. Mark Need-
ham engineenng, Bill Steele assisting.

At Record Plant, Sausalito, Calif., Stone City
Band on Motown cutting basic tracks with Rick
James producing and Tom Elye engineering,
while Grace Slick records for RCA with producer
Ron Frangipani producing and Ed Sprigg engi-
neering. The Plant's Mobile Unit 1 has also been
on tour with Stevie Wonder in New York, Wash-
ington and Detroit.

Jerry Kennedy has completed tracks for an
upcoming George Burns album for Mercury.
Charlie Fach serves as coproducer while Brent
King engineered. The sessions took place at the
Sound Stage Studios. Also at the facility, Con-
way Twitty was recording for his next MCA al-
bum with David Barnes producing with Danny
Hilley engineering. Dave Boyer was also record-
ing at Sound Stage for Word Records with Donny
McGuire producing and Warren Peterson at the
board. Additional activity at Sound Stage saw
Tommy West producing the debut album by Ed
Bruce for MCA Records. Warren Peterson engi-
neered.

Chris Le Doux recorded at Jack Clement Stu-

(Continued on puage 41)

Good-bye,
per labels

profit by the advantages of

the Apgx Printer
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ints Right OnYour Cassette
(both sides)
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No more inventory problems
No more costly over-runs
No more short-run problems
Save 3¢ or more per cassette

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS
. NEW YORK. NY 10019 PHONE 212/582-4870
;"' || CABLE AUDIOMATIC TELEX 12-6419
|
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OPERATES OAK LAWN PUMPKIN STUDIOS
Chicago’s Loizzo Thanks Styx
For His Grammy Nomination

CHICAGO-—Success is nothing

new to Gary Loizzo. owner and chief’

engineer of Pumpkin Studios in sub-
urban Oak Lawn. He had a taste of it
in 1968 when a group he was with.
the American Breed. carned a gold
record for s recording of “Bend
Me. Shape Me™ on the Dot label.

This year Loizzo has been nomi-
nated for a Grammy for his record-
ing and engincering of the Styx al-
bum “Cornerstone.”

“The gold record was great be-
cause 11 was a personal achievement
but the Grammy is something else.”
Loizzo says. "t want the recognition
that comes with a Grammy. not so
much for myself but for what it
means (o the Chicago recording
seene.

Loizzo. tormer president of the
Chicago Chapter of NARAS, feels
the Styx recording session is partofa
renaissance in the Chicago record-
ing industry. Recently. Loizzo has
recorded artists as diverse as REO
Speedwagon. Phil Upchurch  and
the new wave Skafish

“Chicagois anuntapped market.”
Loizzo points out. “There s Iittle
record  company  representation
here But things are happening here.
I can feel it More and more acts are
recording here. like the Blues Broth-
ers.

“When I first talked to Styx about
recording at my studio the members
were worried because they had been
successful with their previous studio.
We had a big meeting with the band
and their manager. Derek Sutton.
They told me that there were some
requirements they had to have.

“They wanted two  24-track
recorders on hand in case there was
a breakdown. They had concert

commitments and had 10 be out of
here by a certain date. Tt took a lotof

capital outlay to make them com-
fortable in my studio. And because |
was paid well to record Styx. T was
able to improve my studio to the

pomnt now where it is the equal of

anything in Nashville or LA™

The Grammy nomination for ¢n-
gineering is one of two nominations
associated with the “Cornerstone™
album. The other nomination is for
best rock vocal performance by a
duo or group.

“Iwas the vocalist with the Ameri-
can Breed and that background
made me sensitive to recording vocal
tracks.” Loizzo says. “"With “Corner-
stone” I tried some different things in
the studio to bring out the vocals and
1 feel Fsucceeded.

“Styx has a real hard rock sound.
The double lead guitars can some-
tumes overpower the vocal tracks. |
had to bring up the drums a bit
100.

Loizzo feels that one of the rea-
sons “Cornerstone™ achieved plati-
num status s because Styx had the
ume, and the record company back-
ing. to do it right.

“Styx was a different recording
experience for me. It didn’t have an
unlimited budget but it was close to
it Styx was willing to spend a day or
two just 1o get the rnight sound. and
willing to experiment.

“A lot of the recordings I do here
are on a limited budget” Loizzo
continues. “Most of the work 1s mak-
ing demos for local groups that are
trying to interesta manager or record
company. They come in here with a
tew hundred dollars and want three
or four songs. I try to stretch it out as
much as I can for them. The groups

By MILAN SAMARDZIJA

vou record demos for are the groups
that will come back 10 vou when
they are ready to do an album.”
Musicians and the recording proc-
ess have changed greatly. Loizzo be-
lieves. since the days when he was
recording with the American Breed.
“When [ owas first begimning to
record. 15 vears ago. | was so naive
that | was afvaid Lo ask the eneineer

to turn up my gutlar. Now. musi-
cians come in my studio and tell me
they want 3 or 4 dB at 3.5 KHz.

“People are getting more involved
with their recording.”™ Loizzo adds.
“With the availability of semi-pro
home studio systems people are
starting tapes at home before bring-
ing them to the studio. Peter Brown
started that way .’

StudioTrack

® Conninued from puge 40

dios, Nashville, for the Lucky Man label Bill
Harris produced with Charlie Tallent engineer-
ing. Debby Boone also recorded at Clement Stu
dios for Warner/Curb Records. Larry Butler pro-
duced and Billy Sherrili engineered

Frankie Miller recorded his new album for
Chrysalis Records at Quadrafonic Studios, Nash
ville, produced by Hitmen Productions. The Hit
men are Troy Seals, Larrie London, Joe Osborn,
Reggie Young and Bobby Thompson, and they
also served as musicians far the sessions. Gene
Eichelberger engineered.

John Hartford recording his latest album for
Flying Fish at the Sound Shop, Nasaville, with
Mike Melford producing and Rick Alder engi

neering. 10 af Sound Shop. Buddy Killen pro-
ducing Leuise Mandrell for Epic with Ernie Win-
frey engmnzenng

Newly cigred to Epic Records. Don King has
been recarding &t Columbia Studios, Nashville,
with Ker Laxtom producing and Ron Reynolds
engineering.

Jim Mason recently produced an LP with the
Flyers for Feyline CBS Records at Mountain
Ears Recordinig, Boulder, Colc., John Aldrige and
Neal Pencerzraft :ngineering, Steven Strass-
man assis ing

Jacques Lewy producing Philip d'Darrow for
Polydor at New York's Electric Lady.

Jack Duuglas and Joe Perry set to co-produce
ex-Aerosmith's Perry debut solo LP for CBS at
New Yok s Hit ractory.

The new 64:1 system is a pacesetter for high-speed duplicating. It’s designed with the most
sophisticated electrorics and dependable transport mechanisms.
The pacesetting features include an 8MHz quartz bias oscillator in each slave, slanted loop-
bin with an adjustablz capacity and new transport design for improved tape path, built-in variable-

frequency cue tone generator, all TTL control logic and plug-in slectronics.

Behind the DIP-7000 stand technology and reliability proven through a wide range of our
professional sound equipment up to the 24-track recorder. For details, please contact your nearest

0/TAR I

Otari .

Otari Corporation

1559 Industrial Road, San Carles. €Caifornia 94070
Phone: 415/592-8311, Telex: 9103764890

Otari Electric Co., Ltd.

4-29-18 Minami Ogikubo, Sumirami-ku, Tokyo 167
Phone: (03) 333-9631, Telezz OTRDENKI J26604

Introducing the second-generation 64:1duplicating system.

OTARI DP-/000
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1,000 Industry Execs At Dance Music Forum

® Continued from page |

are taking every precaution to insure
that the situation is not allowed to
become pervasive enough to stultify
the growth of the entire industry.

Consequently. one of the main
topics to which the group will ad-
dress itself is “How To Cope With
The Disco Backlash.™ This seminar
will be moderated by Bill Wardlow.
the Forum’s director.

The Forum’s participants will also
be clued in on the expanding dance
music horizons in the 1980s. in an
address to be delivered by Ray Cav-
iano. head of Warner/RFC Rec-
ords.

They will also zero in on the intri-
cacies of building images for un-
known artists. and will learn how
promotions. publicity and bookings
interface. There has been a recurring
charge that the facelessness of disco
artists was one of the primary rea-
sons why the music floundered at
the close of the 1970s.

Registrants. nervous about the fu-
ture of disco record pools. will be ex-
posed to a pancl on the topic to be
conducted by key pool operators
from around the country.

For those uncertain about how
they should go about programming
music for their club, in the face of
changing trends in the dance music
sounds of the [980s. there will be a
seminar aimed at clearing the air on
this issue.

Top record label executives will
also lend their talents to a seminar
aimed at enlightening the audience

14 Nations Are Represented In California

on the fusing of a new dance sound
for the 1980s. and key producers will
take the topic a step farther when
they discuss the pros and cons of a
fusion disco sound.

The four-dav confab will also ex-
plore the phenomenon behind the
continuing success of mobile discos
in the face of gas shortages. chang-

o S

UNIQUE APPROACH—Mem

s

ing musical tastes and runaway in-
flation.

Radio’s role in disco’s metamor-
phosis will also be examined. as will
the future of the controversial 12-
inch disco disk. the booming roller
disco phenomenon which promises
to do for the industry in the [970s
what “Saturday Night Fever™ did

I o,
L. -
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bers of tHe group Unique abandon themselves to the

for it in the 1980s. and a slew of
other carefully planned topics.

Belying the rumors that disco is on
the decline in this country. disco
sound and lighting equipment man-
ufacturers. accessory supplies, con-
sultants. designers. and builders will
be outin force at the exhibit segment
of the Forum.

sounds of disco during a recent visit

to the Cuckoo’s Nest in New York. The visit was part of a series of promotional programs structured by the Inter-

ECLECTIC MUSIC MENUS SPREADING

national Disco Record Center.

Query—Can You Dance To It?

NEW YORK-Disco program-
ming in the 1980s will be governed
by pop music’s traditional rule-of-
foot: Can you dance to it?

That's the consensus among DlJs.
pool operators. club owners and
other followers of the disco industry
in a recent survey.

All agree that while individual
clubs may adhere to one format or
another out of deference to its cus-
tomers’ tastes. no single form of mu-
sic will predominate or be able to lay
claim to being “disco music.”

So far as trends go. there is a re-
turn to the basics in certain quarters.
including the resurgence of the Mo-
town sound in rock-oriented clubs
and the continued appceal of disco
classics in a successful dance mix.

E.J. Lippert heads the Mid-Amer-
ican Disco DJs Assn. in Wichita, and
spins and programs the music at
Judge Rigg’s. the disco in the Wich-
ita Hilton. That puts him right in the
center. between Los Angeles and
New York. the two poles on the na-
tional pendulum.

Lippert is tuned into the playlists
of about 20 clubs throughout the
Midwest. Where does he see pro-
gramming going?

“The audience is getting picky.”
he says. “A few vears ago you could
get away with plaving the newest
and the trendicst. Now the audience
knows what it likes and it wants it
hot. it wants it danceable and it
wants a good song and a good mix.”

Lippert says the clubs in Kansas
program everything from country to
r&b. from rock to MOR.

“The Top 40 mix that was popular
for a long time changed about a year
ago.” he adds. “Now the program in-
cludes dance-oriented-rock and
some of the older, more popular
disco hits, as well as new releases.”

By RICHARD M. NUSSER

Rapping records now are played
alongside Rod Stewart in some
clubs. and in Houston. as well as
Wichita. it's not unusual to move
from Willie Nelson to Donna Sum-
mer in places like Cowboy’s or Pat
O’Brien’s. clubs catering to a coun-
try crowd.

John Brejot. director of disco serv-
ices for the McFadden-Kendrick
chain of discos. gets regular feed-
back from 30 clubs. ranging from
the posh. elegant elan’s to chic coun-
try spots like Cowboy’s and Rodeo.
The clubs, all variations on the Cow-
boy or “elan’s” theme. stretch from
Denver to Atlanta and program a
musical mix almost as wide.

“We're not limited at all.” he says.
explaining that the object is to meet
the customer’s demands. This means
plaving oldices and slow tunes as well
as standard disco fare.

“In Denver we'll play Blondie. the
Cars and Jackson Browne.” he
notes. “The atmosphere in elan’s is
more reserved. We stick to stand-
ards. Top 40. familiar tunes in a case
like that™

Crystal Gayle and Kenny Rogers
are spun alongside Tavares in some
cases. Local DIs are allowed a cer-
tain leeway in programming. al-
though disks are sent from onc loca-
tion.

New wave meets funk is the latest
trend in New York. according to sev-
eral sources.

Jamie Rivers of the International
Disco Record Center reports clubs
are playing oldies in increasing
numbers, in some cases to make up
“for product they aren’t getting.”
The mix is popular nonetheless.

Rivera describes progressive funk
as the sort of thing coming from
George Duke or a tune like “Love
Injection” that is now becoming

popular in clubs that are associated
with playing traditional “disco™
sounds.

“You wouldn’t have had that a
year ago.” he points out. “But all in
all the programming is still geared to
the clientele.”

At clubs like Trax. Hurrah's or
Mudd’s. the mix moves from
Chubby Checker’s early twist disks
to the latest from the Slits. Cult
Hero. XTC and other new, young
bands.

What is happening in those clubs
and elsewhere across the country is
the addition of early Motown hits
and vintage James Brown cuts that
lend themselves to the free style.
funkier dance steps preferred by the
rock crowd.

George Clinton, Parliament/Fun-
kadelic. the Brides of Funkenstein
and other contemporary funk artists
are also in demand on the dance
floor.

DJ Mark Kamins of Trax relies on
a mix of new wave. vintage rock and
classics such as Jr. Walker. the
Temptations and others to make his
mix.

“I'll play Bohannan after the Sex
Pistols.” he savs. “It’s all dance mu-
sic. 1 play new r&b and old r&b.
mostly the esoteric cuts. Tavoid stuff
with a lot of strings.”

Rockpool Promotions of New
York gets reports from 50 radio sta-
tions and 50 clubs across the country
that program new wave. It is gener-
ally miles ahead of what's available
in general release and relies on im-
ports a great deal. Its Top 20. culled
nationwide. reads like a who's who
of new wave.

San Francisco’s Bay Area DJs
Assn. reports that while 80% of its
members still program traditional

(Continued on page 48)
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The more than 250 display booths
were snapped up by eager exhibitors
weeks ago by such firms as Pioncer
Elcctronics of America, Disco Mo-
tion Ltd., Lance Enterprises. Audio
International. Inc.. Showco Manu-
facturing. Chic Lighting Corp.. Me-
teor Light & Sound. Serendipity In-
ventions. the Phoebus Co.. Stanton
Magnetics. Rand Aldis, Bestek En-
tertainment Equipment Co., Call
Me Different. Dazalite Electronics.
Stella Industries, Creative Lighting
& Sound Systems. Varaxon Elec-
tronics, JBL and Metro-Lites Inc.

Among the products that will be
seen at the booths are roller skating
equipment. disco jewelry and shoes.
state-of-the-art sound and light sys-
tems. computerized. illuminated
dane floors. controllers and special
effects.

However. it will not be all work
and no play. A stellar lineup of en-
tertainers including Ann-Margaret.
Pcaches & Herb. War. Debbie Ja-
cobs and Sabu will be on hand to
liven the proceedings at the end of
each day.

The Forum's entertainment seg-
ment will be held at the recently re-
furbished Studio Once disco. Studio
One. location for much of the film-
ing of “Can’t Stop The Music.” by
Casablanca Filmworks. has been re-
furbished at a cost of mor: than
$125.000. part of which was under-
written by Casablanca to accom-
modate the filming of the movie.

In addition. Flipper's Roller
Disco here will be the scene of a Val-

(Continued on page 52)

2 Studio 54 Bosses
Begin Serving Time

By ROBERT ROTH

NEW YORK —Studio 54 co-own-
ers Steve Rubell and Tan Schrager
began serving their 3%-year sen-
tences for tax evasion last week as
the State Liquor Authority contin-
ued proceedings to revoke the disco-
theque’s liquor license.

The partners surrendered Mon-
day (4) to federal authorities here at
the Metropolitan Correctional Cen-
ter. a facility usually used to house
prisoners awaiting trial. where they
will spend two months before being
transferred to the minimum security
Allenwood. Pa.. penitentiary.

e s e
DANCE TIME—The ecstasy of disco
overwhelms this couple as they give
themselves up to the compelling
sounds at the World's Largest Disco
party held at the Convention Cen-
ter, Buffalo, N.Y.

The two-month delav is report-
edly at the request of special prose-
cutor Arthur Christy that Rubell
and Schrager be available for ques-
tioning in his investigation of allega-
tions that White House chief of staff
Hamilton Jordan used cocaine at
their club.

The 12 charges against the disco
filed by the Liquor Authority Jan.
29. 1980. allege among other things
the owners “permitted trafficking in
controlled substances in the licensed
premises.” and allowed “assaults”
on or about the premises on seven
different dates.

The Authority also charges that
the partners’ convictions for per-
sonal and corporate tax evasion Jan.
18. 1980. “are of such improper na-
ture as 1o warrant revocation, can-
cellation or suspension of the li-
cense.”

Although the current liquor li-
cense is due to expire on Feb. 29,
Lawrence J. Gedda. chief executive
officer of the authority said it would
be renewed “on stipulation™ that the
proceedings continue.

Studio 54 was denied a liquor li-
cense shortly after its opening in
1977 but a State Supreme Court jus-
tice ordered the Authority to grant
the license and was upheld on two
appeals to higher courts.

An attorney with the firm of Saxe.
Bacon and Bolan. representing Stu-
dio 54, said a not guilty plea would
be entered Friday (8) and a full de-
fense made at a future hearing.

Rubell has emphatically denied
he and Schrager are giving up the
club. At a farewell party before his
surrender, he told a Saturday night

(Continued on page 60)
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No Energy Crisis Here.

When you hook up with a professional audio system
from Cerwin-Vega, you're connecting with the most
advanced professional products currently available.

Cerwin-Vega's expertise in designing systems for
the serious musician and sound professional can make
a difference inyour performance, whether it be a live
concert, or commercial, theater, or other professional
sound application.

Take a look at our professional acoustic systems.
These new speakers provide versatility and
performance unparalieled among current designs. By
carefully integrating our legendary woofers with a
new generation of professional midrange and high
frequency drivers, we have been able to produce
extremely wide bandwidth with high efficiency and
low distortion.

Cerwin-Vega's professional woofers have rocked
audiences in theaters (where we literally made the
seats shake), in the largest outdoor music festivals, in
recording studios, and in discos around the world.
These woofers feature unusually rugged construction,
using rigid cast frames, high temperature voice coils,
and specially developed adhesives. That means you
can play hour after hour at high output and low
distortion (3% at 300 watts at 30 Hz!), with freedom
from voice coil burnout.

PROFESSIONAL
AUDIO
SYSTEMS

For more information write:

= -
N Cerwm-Vega! 19950 Montague Street, Arleta, California 91331 (213) 896-0777

www.americanradiohistorv.com

Our newest generation of compression drivers
brings a new standard of performance and reliability
to compression driver design. Gone is the nasal,
distorted, irritating sound which characterizes similar
designs. Cerwin-Vega's new drivers yield the highest
output with the lowest distortion of any drivers
currently in manufacture. Midrange and high
frequency reproduction is open, transparent, and
clean—much as you would expect with a fine home
hi-fi system. And with their incredible efficiency, they
will play cool and clean hour after hour.

Cerwin-Vega's professional amplification systems
alsc provide a new level of performance among
competitive systems. The A-200, A-400, and A-600
all benefit from the most recent electronic
technology, and incorporate the latest generation of
rugged, high speed output devices and the finest
available electronic components. Power? These
amptifiers will put out up to 600 watts RMS per
channel at immeasurable distortion levels without a
hint of strain.

There may be shortages in other areas of our world,
but there’s no lack of power in Cerwin-Vega's new
high energy, high efficiency professional audio
systems.
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Hot Producers Of '70s Face a Tlght Squeeze
More Emphasis Being Placed On Arlists

NEW YORK—The 1970s were the
salad days of the disco producer. A
hot producer could pretty much
write his own ticket at any label,
with or without an artist.

But the dance music producers of
the "80s won’t have things quite so
easy as label budgets are tighter and
more emphasis is now being placed
on artists.

Producers were the major moti-
vating force in *70s disco music. But
while most disco producers were
quite successful at developing their
studio techniques, very few took

much interest in developing the art-
ists they were recording.

“Disco Producers are being done
in by their own greed.” states one la-
bel a&r man, “If they spent more
time developing the careers of their
artists and less time trying to extort
money out of record companies,
they would be a lot better off.”

This is a commonly expressed sen-
timent among label people. Accord-

By ROBERT FORD
ing to many a&r men, hot producers
would refuse to do business unless
they were given lucrative longterm
production deals.

With most labels admitting, off
the record, to being dissatisfied with
most longterm production deals into
which they have entered with disco
producers, dance musicoq(roducers of
the ’80s will have to look elsewhere
for financial security.

Lighted Dance Floors
Lighting Channels
Starburst Display

IMPORT AND SAVE

From Canada’s Largest Disco
Equipment Manufacturer

Stainless Dance Floors

CANSTRUT MANUFACTURING

60 Production Drive
Toronto Ontario M1H 2X8
Canada 416-495-6488
telex 065-25 155

See us at Booth 114-115 at BILLBOARD's
International Dance Music Forum

Par 64

Pin Spots
Spot Banks
Rainlight Bars

LASERS

inArt &
Entertainment

A THREE DAY SEMINAR
MARCH 24-26, 1980
TOPICS COVERED:
* Lasers & Regulations
* Systems & Costs
* Graphic Projections
* Operator Training
% Photography & Holography
* Show Programming
* Uses in Concerts, Discos,
interior design & more. ..

AMERICANA INN
AT THE AIRPORT, CINCINNATI,OHIO
Tuition: $395.
TO REGISTER CONTACT:

SEMINAR MANAGEMEMT

P.0. BOX 43018 * CINCINNATI, OH 45243
Phone: (513) 271-1568

Celestial.

The Best.

SOUNDSWEEP was voted “The
Best New Audio Product of the Year”
at Billboard Magazine’s Disco Forum V.

SOUNDSWEEP provides an entirely
new dimension to sound — movement!

Flip the power on and SOUNDSWEEP
is ready to transform your club into a
moving, swirling dance environment.
Program SOUNDSWEEP to actually

See us at Billboard Forum VII
in the Governor’'s Board Room.

Presenting lasers by Lasermedia,
music by Discomation, mixer by
Teaser Wireworks, amps by Crest
Audio, and speaker systems by

move the music around the dance
floor — spinning, criss-crossing, zig-
zagging — first in one direction, then
the other, from slow and smooth to
fast and frenzied, for one or both
audio channels.

Sound interesting? Contact Portman-
Shore Electronics for specific informa-
tion about SOUNDSWEEP.

PortmanShore IZIIZ|
FLECTRONICS =

PortmanShore Electronics e 924 Westwood Bivd.
Suite 935  Westwood Village, California 90024
(213) 478-9811 e Dealer Inquiries Invited.

Artist development seems to be
the new watch word in label a&r de-
partments, and if a producer wants
to talk business, he had better come
armed with a real artist that has a fu-
ture.

“We no longer have any use for
these groups that are figments of the
producers imagination,” states one
label a&r head.

Record companies point to the
lack of disco superstars as one of the
main flaws in *70s disco music.

Many producers are now develop-
ing acts, some incorporating, promo-
tion, publicity, and marketing de-
partments in their production
companies.

“You have to be able to show the
labels that you are willing and able
to promote and develop your acts to-
day,” states Ozzie Brown, producer
and manger of Passion, a Brooklyn-

sac Hayes, have all used dance mu-
sic to find new success.

Gone are the days when produc-
based group that is currently label
shopping.

Brown says that most of the label
execs he talks with today are most
impressed with his act’s ability to
promote and market their own ma-
terial. Even before it has released a
record. Passion has built a huge fan
club through direct mail and live ap-
pearances.

The dance music producer of the
’80s will be expected to work harder
outside the studio, and life is not ex-
pected to get much easier inside the
studio, either. With more sounds
from other idioms sneaking in to the
music, more producers from other
idioms are trying their hand at pro-
ducing dance records.

Jazz men like Quincy Jones, and
Deodato, pop vets like Tom Dowd
and Herb Alpert and r&b master Is-
ers could rehash old ideas and make

(Continued on page 46)

Indie Disco Promoters
Look To Pop Crossover

By PAUL GREIN

LOS ANGELES — Independent
disco promoters have, by and large,
responded to a dip in the miarket for
hardcore disco by starting to work
dance records with strong soul, rock
and pop crossover appeal.

Michael Lee, national director of
promotion for Tom Hayden & Asso-
ciates, notes that he recently has
worked soul/dance fusion hits by
Shalamar, the Whispers, Dynasty
and Roy Ayers. “We are tending to
pick up on a lot more ré&b-based rec-
ords,” he says, “because we feel that
r&b is the root of disco and dance
music is going back to its roots.

Lee admits that many disco sta-
tions are backing off from that for-
mat, but argues that the increasing
acceptance of rhythmic, danceable
records on pop and soul radio offsets
this loss.

Lee adds that disco now is seeking
to find its level. “I see it leveling off,”
he says. “It was the media and ‘Sat-
urday Night Fever’ that built it up

and it was the media that brought it
down. But the (disco) industry itself
is still healthy and vital.” -

New York-based RPM Associates
is more likely than before to take on
a ballad, r&b or rock record and less
likely to accept a hardcore disco
record, according to codirectors
Steve Bogen and Bruce Marcus.
Two of the crossover records it has
worked are by Creme de Cocoa and
Janis lan.

“It’s gotten to the point that you
can’t get a hardcore disco record on
the radio anymore,” says Marcus.
*“‘In The Bush’ could never make it
today. Stations they call ‘disco’ in
New York play mostly r&b music.

“We work what’s left of the dance
formats,” Marcus adds, “but since
the first of the year, 14 (disco) sta-
tions have already changed formats.
The slippage really started in August
or September. Some of the records

(Continued on page 58}
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EDI has been manufactur-
ing Light Controllers from
consumer to professional
levels for over one
decade, making us the
pioneer in the industry

Reliability and maximum

latest state of the art com- |
puter technology are built |
into all our units to assure |
years of trouble free
entertainment

For more information and
our catalog, contact
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372 Vanderbilt Motor Parkway
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fact:

the SC39 Series meets all

the unique demands of
professional cartridge users

® Broadcasting

® Recording

® Disco -

® Transcription and other professional uses

The Professional Challenge: undistorted playback,
even of the toughest-to-track, "hottest” recordings.

The SC39 Solution: The Shure-designed shank struc-
ture and bearing assembly gives trackability up to and beyond
the theoretical cutting velocities of today's recordings. Frequency
response is essentially flat across the audio spectrum, optimized
for professional applications.

The Professional Challenge: pay-in, day-out rig-

ors of slip-cuing, backcuing, and the inevitable stylus abuse that
comes with the job.

The SC39 Solution: The internal support wire and spe-
cial elastomer bearing insure stable and accurate backcuing with-
out groove jumping. This, plus the following exclusive features,
protect the SC39 from accidental stylus damage:

SIDE-GUARD
Stylus Deflector

A unique lateral deflection assembly
prevents the most common stylus dam-
age by withdrawing the entire stylus
shank and tip safely into the stylus hous-
ing before it can be bent.

FLIP-DOWN
Locking Stylus Guard

The exclusive lever-operated, locking
stylus guard gives the stylus tip positive
protection when not in use. With the flip
of a lever, it snaps out of the way. and
positions a highly visible cuing aid.

The Professional Challenge: rrolonged record (and
lacquer master) playability without objectionable noise buildup.

The SC39 Solution: A unigue Shure MASAR™ stylus
tip is designed to minimize noise and cue-burn on records. Tests
on lacquer masters show that the noise level on a record played
repeatedly with an unworn Shure MASAR tip is significantly below
that of a similar disc played with an unworn conventional stylus.
The SC39 also reduces noise buildup on 45 rpm records made
from reprocessed or substandard vinyl.

The Professional Challenge: A mutipiicity of dif-
ferent applications, which no one cartridge can satisfy.

The SC39 Solution: The SC39 Series consists of the
following three cartridges. for every professicnal and high fidelity
application:

Cartridge Stylus tip Tracking force | Applications
SC39ED Biradial 8/4—1-1/2 | High fidelity, or
(Elliptical) grams where light tracking
forces are a consid-
eration. Transcrip-
tion, recording lab,
playback of lacquer
masters, high quality
broadcast.
SC39EJ Biradial 1-1/2—3 Where heavier
(Elliptical) grams tracking forces are
. required. AM
SC39B Spherical brgadcast. disco.

The SC39 Series Professional Phono Cartridges

HEENEE

Shure Brothers Inc., 222 Hartrey Ave., Evanston, IL 60204
In Canada: A. C. Simmonds & Sons Limited
Manufacturers of high fidelity components, microphones,
sound systems and related circuitry.
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LASER BEAMS

NEW YORK-—Lighting effects
used in disco clubs in the last five
years almost pale compared to the
elaboratc and innovative lighting
which designers have developed for
the 1980s.

Manufacturers say that with the
trend to live entertainment in addi-
tion to dance music in clubs, the dec-
ade will see significant use of theatri-
cal lighting to complement the disco
lighting now in use. Basically, this
will mean more controlled lighting
and specialized effects.

Lasers arc anticipated to gain

even more importance, notably
holograms—which give the- illusion
of three-dimensional shapes float-
ing in space—and the availability of
more flexible types of systems, in-
cluding pre-packaged laser effects.

Increased use of mechanicals is
also expected. as is a trend toward
individualized custom-made light-
ing.

“In the 1980s a club’s light tech-
nician will be just as important as
the deejay.” notes Bob Lobi, presi-
dent of Design Circuit. “You’ll sce
more of a balance between theatrical

P I e |
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" The BRIDGE is a synthesizer of tempe

providing four selectable rhythms and
calibrated adjustable Beats Per Minute

BRIOGE =%

(BPM). Ideal for Discos, Roller Rinks or
where ever a strong rhythmic beat is

desired.

IMMEDIA

Manufacturers of:

11 Catherine Street
Worcester Massachusetts

01605

BEET BOXX (Digital Beat Counter},
DISCO MIXER D104S and SAFETY SYSTEMS

phone 617 791 3366

Dealer inquiries invited

See us at the Billboard Disco Forum VI, Booth 216

Lighting Of Clubs To Become
Even More Elaborate In ’80s

lighting and the technology that was
developed in disco lighting in the
1970s. There will be more of a bal-
ance between subleties and the spec-
tacular.”

Times Square Stage Lighting
president Bob Hilzer calls it “a new
wave: with live entertainment be-
ginning to share the spotlight with
disco, more specialized, controlled
lighting is required versus the more
general type of lighting used for
dance floors.” he says.

The firm is introducing a series of
controllers with dimming devices. a
full line of stage lights and pulsating
pyramid lights that bounce off mir-
rors.

“We'll see lots of elaborate me-
chanical effects. more illusions done
with lights, but in different ways
from what is currently available.”
predicts Graham Smith of Graham
Smith & Associates. Ltd. I see
larger clubs, custom-made effects
and a move away from the standard
material used in a standard format.”

All this will, of course, cost consid-
erably more than previous lighting
techniques. Says Graham: “Club
owners who really want to go into
something different that can attract
customers have to be prepared to
spend more money.”

Laser specialists Science Faction
Corp. is placing emphasis on its abil-
ity to design effects for any size
space, from small 1l-foot ceilinged
clubs to large-scale disco’s “the size
of a football ficld.”

“We're installing more than one
system in big spaces, such as the Pal-

(Continued on page 63)

Producers Face Squeeze
In Tight Budgets Of 1980

® Continued from page 44

the same old hook. break. hook rec-
ords. The dance music producer of
the "80s must strive to survive the lis-
tener.

Many producers are now using
jazz improvisation to spice up their
dance records. Among them are Ber-
nard Edwards and Nile Rogers who
used a brilliant saxophone solo by
Eddie Danicls to punctuate the cur-
rent Sister Sledge single. “I've Got
To Love Somebody Today.”

Latin, reggae and country in-
fluences are also becoming increas-
ingly popular with producers. But
the idiom that is having the most im-
pact on the music at the dawn of the
new decade is unquestionably
rock’n’roll.

Rock is rapidly becoming the
dominant sound in dance music.

Hardcore disco artists like Donna
Summer and the Village People
have used rock to add variety to their
sound. Rock artists like the Doobie
Brothers and Rod Stewart have used
disco (0 expand their audiences.
New Wave and disco, which. a few
months ago were thought to be at
diametricly opposite ends of the mu-
sical spectrum have now all but
merged with artists like Blondie and
Ian Drury defying labels.

Producers have finally realized
that disco is not a separate musical
form but merely a branch of rock.

The spoken word has entered
dance music with the success of ‘rap’
records like “Rapper’s Delight” and
“Reasons To Be Cheerful.” Dance
music producers now have an al-
lernative-to singing to use in their
constant effort to make their music
stand out in the club.

f
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How do I write ina paragraph who I am,
how I feel whzere I've been and where
I want to go? I don’t! I can ! The
waste paper casket gets full. Inswead,
yvou put down this cover, turn down
the lights, put on the record, and let
the music start. Dance if yveu

feel it, but dor't forget to smile.

For behind all my words and

preaths, you’ll be able to

feel a little bit of me, at

least for awhile. You'll

tind me right behind

“that feeling” that

makes you smile.
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Disco

Danceability Is Criterion

® Continued from page 42
disco fare, the move is toward a
more eclectic mix.

*“The gay clubs will program more
progressive cuts. more LP cuts, and
experiment with blending different
cuts,” says the group’s Jon Ran-
dazzo. “Some jocks will play these
real obscure cuts and try to be in-
novative.”

Certain clubs, such as the tourist-
oriented hotels and the clubs along
Fisherman’s Wharf, stay with the
traditional Top 40 mix.

“In those places you have to copy
the radio sound and play familiar

records,” he says. “It’s strictly com-
mercial.”

Other clubs demand that there be
a constant turnover in sounds, he
adds. “The customer expects you to
be innovative,” Randazzo says of
those locations.

Free form dancing 1s in, he agrees.
“Spins and twirls are over. People
don’t even need a partner to dance
these days,” he says.

So far as the music is concerned,
Randazzo believes that anything
goes, as long as it has a danceable
beat.

M
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RECORD COLLECTORS SUPPLY DISKS

Czech Deejays Mostly Amateurs

PRAGUE—In Czechoslavakia.
the disco is clearly the most popular
form of youth entertainment, but it
is functioning mostly on an amateur
level. A dance party is sponsored by
the local branch of a youth organiza-
tion, with music supplied by a local
record collector. The result is disco
Czech-style.

There are few professional acts,
and by law, the amateur disk jockeys
are not entitled to any fecs for their
productions. This causes much fi-
nancial hardship.

The professional DJ has to pass an
examination, set by a committee ap-
pointed by a district concert agency.
In Czech-speaking countries, Slo-
vakia excluded, there are cight such
agencies which have so far qualified
42 professional disk jockeys and
placed them, according to the exam-
ination results, into varying fee-
earning categories.

It is estimated that these agencies
license some 10,000 disco events
each year. But the non-licensed
amateur shows run to many times
that number.

The disk jockeys program music
on records, tapes or cassettes, draw-
ing on private collections. Most find
ways to get hold of records not offi-
cially released nor imported locally.
But local record companies also try
to supply suitable records of local
product.

Supraphon, for example. released
so far 30 singles in a special “Disco
Series,” aimed directly at both pro-
fessional and amateur DJ. Sales av-

By LUBOMIR DORUZKA

erage between 5,000 and 30.000 for
each 45 R.P.M. In addition to local
material, use is made of foreign
recordings released in Czechosla-
vakia on a license basis.

The Supraphon series introduced
singles by Suzi Quatro, Wings, the
Bellamy Brothers, Shawn Cassidy,
the Eagles, Paul Simon—and even a
re-release of the Beatles, still popu-
lar in this territory. The selection is
certainly not limited to spccialist
disco music. Virtually any up-to-
date recording with strong rhythmic
content is used. The series also
presents recordings by groups from
other socialist countries, such Kreis

(GDR), Magda Boda (Hungary),

and Happy End (Polend).
Records from these latter areas.
(Continued on page 69)
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The Lynda Emon Organization,

the company that brings you the

Prodisco Music Service and the

Roller Review, wishes to thank the

following record companies for their
fine participation in servicing the
Prodisco membership roller skating rinks

around the world with their new releases:

ARALOS INTL. RECORDS
ARISTA RECORDS
ATLANTIC RECORDS
BEARSVILLE RECORDS
BRUNSWICK RECORDS
CASABLANCA RECORDS
CHRYSALIS RECORDS
COLUMBIA RECORDS
CREAM RECORDS
DE-LITE RECORDS
DISNEYLAND RECORDS
EPIC & ASSOCIATED LABELS
FABULOUS RECORDS
FANTASY RECORDS

L.A.X. RECORDS

MCA RECORDS

MERCURY RECORDS
PLANET RECORDS
POLYDOR RECORDS
RCA RECORDS
RSO RECORDS
SCOTTI BROTHERS RECORDS
SOLAR RECORDS
SPIRAL RECORDS
TK RECORDS
UNITED ARTISTS RECORDS
VENTURE RECORDS
WARNER BROTHERS GROUP
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INTRODUCING
THE dbx SUBWOOFER SYSTEM.
IT GIVES YOUR BOOM BOX"
MORE PUNCH THAN EVER.

Two years ago, dbx introduced
the world to the Boom Box. And more
bass than anyone had ever heard
before.

And dll that extra bass on the
floor turned into extra dollars at the
door. Now dbx introduces the first
totally integrated subwoofer system
in the world. To help you getevery

Box. The dbx subwoofer system
gives you flat response (+ 3dB) from 23 tc 200 Hz. At
levelsupto 120dB S.PL. And it gives you that kind of
performance with a reliability and economy that no
other system can match.

For instance. In other systems, the subwooferis
only the beginning. You can easily spend another $1,000
to power it and protect it. You need amplifiers, high and
low pass filters, rms and peak limiters and more. Not to
mention the labor to design and install the system.

For $1200 suggested retail, dbx gives you every-
thing in one single unit. A 500 watt power amplifier. Plus
selectable filters and all the protectior: circuitry you

*The Boom Box is a registered trademark of dbx, Inc.

Hearitin the Senator's Board Room, at Billboard's International Dance Music Forum.

: THE dbx SUBWOOFER. The latest addition t-o the dbx sound
1CISt ounce Of 1mpact out Of your BOOI’l’l enhancement series, which includes the Boom Box and the

Dynamic Range Expander.

need. And since all the components
were specifically designed to work
together, we could ootimize them for
each other.

Forincredible performance.

And incredible reliability.

In fact our system is so reliable,
we guarantee it. As iong as the unit
is connected properly, it won't blow.
Period. And unlike ather systems,
which can shut down under stress,
ours won't. Ever. Instead, -
it will reduce thelevel only
as much as necessary to
prevent damage.

For that gut thumping
sound thatdraws in the
crowds, install the new
dbx subwoofer system.

For a personal demonstration, call
(617)964-3210 and ask for Janet O'Brien.
dbxIncorporated, 71 Chapel Street, x
Newton, MA 02195. Tel. 617/964 3210.

Specifications:
Frequency response +3dB 23 Hz to 200 Hz
(with low frequency filter in
20Hz position, high frequency
___ filterin”out"position). i
Type of enclosure: 4th order Butterworth align-
ment, utilizing vented box
and internal electronic
equalization.
Size: 48"Lx30"Hx24'D

Wexhl 210 lbs.
___ Cabinet Finish: Black epoxy
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Disco

Disco Mix

NEW YORK-—Several new releases have ap-
peared that deserve attention. Included among
these are G.Q.'s Ansta 33% R.P.M. 12-inch
“Standing Ovation" running 5:27 and produced
and mixed by Jimmy Simpson. Again the group
provides a nice fusion of funk and disco which is
a different direction from its previous hits. The

Players Association new LP on Vanguard is titled
“We Got The Groove.” This is also the name of
the lead cut. All cuts incorporate a fine mixture
of disco and jazz. Standing out among the cuts
are “We Got The Groove” at 8:09 and "We're Al-
most There™ at 6:50.

Returning once again to the disco scene is
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By BARRY LEDERER

Merry Clayton an old-time pleaser and certainly
a favorite. “Emotion” is the title of her new LP,
and the lead cut which is being released as the
artist's single. Most notable on the LP, which is
available on MCA Records, is the “Sly Suite”
consisting of highlights from Sly Stone's career,
(i.e. “Dance To The Music,” “| Want To Take You
Higher,” “Everybody Is A Star/Thank You.")

Not to be overlooked is the artist's version of
First Choice's “Armed And Extremely Dan-
gerous.” Here Clayton has extended her vocal
qualities to soaring heights, and has taken this
tune to new and better directions.

Sheila B. Devotion has always been one of
the more refreshing talents on the disco scene.
This is evident in her 12-inch 45 R.P.M. on Car-
rere which will be released here on Atlantic. Nile
Rogers and Bernard Edwards, producers for
Chic, take production credit for this outing. Cut
one js titled “Spacer” at 6:15. It is European
disco flavored with a rock guitar highlighting the
disk. The overall melody is haunting, striking,
and grabs one’s attention from the beginning.
“Don’t Go" is a somewhat more commercial, in a
lighter vein and not as important sounding as
“Spacer.”

VAP Records has “No Limit," a 12-inch 33%
R.P.M. by the Final Edition. A midtempo funk
beat is overlaid with synthesizer and brass in-
strumentation. The familiar “Ring My Bell
doings are evident but become somewhat re-
petitive as the song progresses. The pulse of the
tune is mostly energetic, however, an edited ver-
sion might fare better in the clubs.

Reflection Records has the new wave group
the Vinyl Virgins, “Mony, Mony” leads off this
12-inch 33% R.P.M. with a sound similar to the
Mersey beat of the "60s from England, combined
with a good rock tempo. The disk maintains a
steady and catchy flow.

"“Wooly Bully” is the second cut and doesn’t
work as well as its predecessor. This is one
record which perhaps should not have been
brought back from the files.

A handclapping, bongo and guitar combina-
tion provide for concentrated upbeat material.
Roy B., long-time deejay favorite, is now on his
own with his first label. His years of expertise in
the business seem to work on his premiere out-
ing by this new group.

One of the stranger albums to come out for
some time is Lydia Lunch’s “Queen Of Siam.”
Most cuts are sleazy and spaced out, but cer-
tainly grab the listener's attention. The adven-
turesome deejay with clever programming
should have some luck in working this new re-
lease from Ze Records.
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Value Of 12-Inch Single From LP Questioned

NEW YORK —While record man-
ufacturers concur that the 12-inch
single remains a valuable promo-
tional tool. particularly as a way to
introduce new artists, selectivity has
become the byword in releasing
these disks as labels look increas-
ingly at the bottom linc.

This attitude is cver more pro-
nounced regarding commercial
sales, where most firms plan to issue
a 12-inch version only when an al-
bum is yet to hit the market.

But no one is overlooking the

value of the 12-inch. The wide-
grooved records have repeatedly
been shown to generate significant
demand following a cut’s initial
popularization at disco clubs. The
disks were developed for use with
discos’ sophisticated sound equip-
ment.

However, while some manufac-
turers say a separate consumer mar-
ket exists for 12-inch records. others
contend their availability is in fact
cutting into LP salcs.

At least one issue has been re-
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BEATCDUNTER BEATMETER

The stopwatch is now obsolete. In seconds BEATCOUNTER detects the
tempos of two records, and digitally displays the Beats Per Minute of each
simultaneously. It's indispensible for cataloging new material or calculating
turntable pitch relationships BEATCOUNTE% also includes visual beat
pattern and match indicators for that perfect segue every time
BEATMETER, the world famous disco beatmonitor. Lets your eyes handlethe
mechanics of beat matching while your ears concentrate on the finer aspects
of musical blending. Bright green indicators signal when you're fine tuned for
a razor sharp mix. Like BEATCOUNTER, it connects to any mixer and is
covered by a one year warranty

For more information and a test drive, ask your professional sound dealer or
contact:

DISCO TECH, INC. P.0.BOX 8064, PITTSBURGH, PA 15216 (412) 531-0711

Patents pending. Dealer inquiries weicome

By JANE WOLLMAN

solved: the emergence in the last
year of 33 R.P.M. as the industry
standard. The remaining exceptions
are a few smaller labels and import-
crs who continue to release the 12-
inch in a 45 R.P.M. format.

“The 12-inch record is here to
stay, but we’ll use it as a marketing
tool, not as a panacea.” says Ray
Caviano. executive director, Warner

Bros. dance music, and president of

RFC Records.

“Twelve-inch records are fine
when you want to highlight a certain
cut in clubs or on radio prior (o re-
leasing an album.” he says. “But if I
have a cut on an LP that's a hit, it’s
not necessary to put it on a 12-inch
too.

“The deejay has to realize we
don’t have to have a 12-inch if we
had it on an album. Those days are
over. We’ve got to look at what we’re
spending more realistically. The bot-
tom line in 1980 is too important.”

Caviano notes that his strategy as
it relates to 12-inch contrasts to last
year, when he believed “the market
was big enough for both 12-inch and
album sales.”

Sam Records’ vice president Dan-
iel Glass also feels the 12-inch is
“fine for a new group but not neces-
sary for an established act. The 12-
inch is a good marketing and pro-
motional tool, but you have to know
when it's enough. You can over-
saturate the market.” states Glass.

“The 12-inch will be around as
long as there are clubs and people
dancing.” comments Dan Joseph, in

charge of East Coast promotion for
TK Records. “The deejays are used
to the high quality that comes across
with a 12-inch. For promotional
purposes. it’s important, and there

are also many AOR radio stations

that like te play 12-inch.”
Salsoul Becords general manager
Dick Carter says: “We're firmly
iContinued on page 69)
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Pin Beam Spot Lights By Pioneer with 6V Output are
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Nation’s Clubs Slowly Moving To Live Music

LOS ANGELES—Behind the glit-
ter and style of the disco scene lurks
a fight that has been going on since
disco’s inception. Though the talk
has been somewhat muted recently
as morc discos bring in live talent,
the issue of musicians being put out
of work by the mechanical thump of
disco is still a real one.

“Disco clubs have brought about
the most serious drop in cmploy-
ment of nightclub musicians,” says
Max Herman. president of the Los
Angceles Musicians Union Local 47
and a member of the international

executive board of the American
Federation of Musicians.

“It’s true musicians don’t work in
a disco.” states Rocky Jones. presi-
dent of Chicago’s Audio Talent
disco DJ association. “But there are
more people working in the studio.
So. they lose in one area but it takes
up in another.”

“There are still studio musicians,”

echoes George Borden. director of

the Boston Record Pool. *You can’t

geta record without musicians, Who

else is going to make records?”
However, Herman says there is no

By CARY DARLING
evidence to back up this assertion.
“There 1s no definite increase in
recording as a result of the disco
craze,” he says. “Clubs are using hit
records that musicians have always
made. They’re using the musicians’
artistic product to force them onto
the unemployment lines.”

So the old arguments continue.
However. the turn to live entertain-
ment may help forge a mediation
between the two sides.

“Live music is making a come-
buck.” says Al Paez. president of the
New Orleans Record Pool. “What

Because...
Chic is what you seek.

LIGHTING CORP.

Retail Light and Sound Distribution and Installation

Available through:

THE NORMAN ROBERT GROUP INC.
4250 Veterans Memorial Hwy., Holbrook, N.Y. 11741 . . . (516) 981-5050

Send for our Catalog. You, too, can become a Chic Dealer:

CHIC LIGHTING CORP. 1550 WANTAGH AVE., WANTAGH, N.Y. 11793 (516) 826-3320

I'm seeing happen now is a joining
of the two sides. We're getting into
using a DJ and a live club together.
For example, a DJ can emcee for a
live act.”

“The problem was that the union
and musicians priced themselves out
of the market.” adds AJ. Miller.
Southern California Disco DJs
Assn. president. “But we are secing
more live acts in discos. Discos have
got to be more than segued records.”

Eddic Rivera, president of the In-
ternational Disco Record Center in
New York, and local clubs have sct

up “limousine tours” by artists. “For
a long time tt was hard to convince
clubowners to hire artists when their
clubs were already full.” he states.
“And for the longest time the record
companies just threw wax at us, but
now live shows are on the upswing.”

The limousine tours are where the
IDRC rents a limousine to drive the
artists to the various clubs for ap-
pearances.

“1 think in a while it will be that
live music is putting disco out,” adds
Jon Randazzo. president of the Bay
Arca Disco DJs Assn. “More clubs
are bringing in acts.”

Record company support though,
or lack of it, is a concern. “I don’t sec
much support now.” adds George
Borden of Boston. “The record com-
panies are crying poverty.”

“If there’s anything we need more
of it is promotion.” says Eddic Riv-
era of New York. “But the com-
panies have cut back on the promo-
tion end.”

Though there is increased empha-
sis on live entertainment. there is still
a need seen for dancing to recorded
music. A small percentage of clubs
here have gone with live entertain-
ment and it’s not highly successful or
a failure.” notes Chicago’s Rocky
Jones.

“A disco is an environment in
which pcople come to dance and en-
tertain themselves. Watching some-
one perform is more passive and less
participatory.”

Also. because of cxpense. “live”
entertainment in a disco often
means having a lead singer sing over
recorded rhythm tracks. “I can’t see
people carrying a full band to dis-
cos,” states Borden. “They can’t af-
ford to bring in full bands.”

“We've done that a lot.” says Al
Paez of bringing in a singer to sing
over the rhythm tracks. "It gives an
element of surprise. We brought
Carrie Lucas in that way.”

On the other hand. Rivera did put
the 20-piece Fat Larry’s Band into
New York’s Cuckoo’s Nest.

The combination of live and re-
corded tracks still doesn't fully solve
the problem of disco’s alleged cause
of unemployment, but union head
Herman is still optimistic, and he too
notes an increase in the use of live
talent in discos.

“We arc now seeing some of the
more successful operations begin-
ning to alternate the use of records
with live musicians,” he states.

According to A.J. Miller, who
recently produced a show featuring
Debbie Jacobs, Jean Shy, Paradise
Express and St. Tropez at Los An-
geles’ Studio One, live entertain-
ment is one of the key’s to disco’s fu-
ture.

Disco Execs

® Continued from page 42

entine Eve Midnight Party. Wednes-
day. (13). as part of the Billboard
Dance Music Forum.

The event is being sponsored by
Linda Emon. president of an organi-
zation of the same name, and Aralos
International Records. The label
wilt be showcasing its first single,
“Do The Jog” by Al Styne. Skating
entertainment will be provided and
skating lessons given.

WBLS-FM New York will tape
the entertainment segment of the
Forum for airing in two parts March
| and 2. The show will also be aired
on KUTE-FM here at the same time.
It is being coordinated by Frankie
Crocker of WBLS.
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Polydor, Ariola Score In Swiss Disco Market

ZURICH --Switzerland has a rep-
utation for being a quiet and some-
what conservative country. Itis hard
for new trends in music to break
through and disco found it particu-
larly tough. Even so. Swiss com-
panies were early into the import of
new disco records.

Today the largest share of the
Swiss disco market is sphit between
Polydor and Ariola. Top Polydor
acts this year have been Chilly, Glo-
ria Gaynor. the Bee Gees. Peaches
and Herb. Isaac Hayes, Curtis May-
ficld and Millie Jackson. Out of
Potydor’s U.S. import release batch
of 37 albums, at least 19 are classi-
fiable as disco albums. or around
50% of total sales volume on LPs.

In the non-U.S. releases, disco ac-
counts for only 15%. Disco single
sales amount to approximately 40%
of total rock/pop sales.

Ariola boasts outstanding disco
sales. Boney M, remains the best
selling act in Switzerland. wigh both
“Oceans Of Fantasy” and “Night
Flight To Venus™ going platinum.
Other important Ariola acts are La
Bionda from ltaly. Amii Stewart.
Eruption. Amanda Lear and Grace
Jones, according (o Ariola executive
Bruno Huber.

CBS has worked hard on its TK
distributed Disco label, but disco
sales reach only 20% of the sales vol-
ume of big pop scllers. Andy
Knecht. of CBS, says that the pure
U.S. disco sound just doesn’t sell in
Switzertand. where fans go more for
funky-disco or melodic disco.

He mentions acts like T-Connec-
tion, George Duke, Herbie Han-
cock. and Eyes On Fire. and says Bo-
ncy M and Patrick Hernandez
strongly back up his views on Me-
lodic disco.

For Knecht, disco never produced
huge imports, and points to new
wave sounds from Joe Jackson,
Knack. Care and Blondic as “con-
quering™ local discos.

The Bellaphon view goes along
with CBS in that the only disco that
sells is a melodic and commercially-
tuned sound. Donna Summer is the
top artist. She sold more copies of
“Bad Girl” than “*More And Live.”

Lucien Monncrat, of Musik-
vertricb, has top acts such as Super-
max. Ashford and Simpson, Sister
Sledge and Chic, but is convinced
that Swiss Disco urgently needs an-
other “Saturday Night Fever” or
“Grease™ 10 give sales a further
boost. Current trends in the clubs
lean further towards reggac and new
wave.

All record companies are heaving
into disco promotions. Videotapes,
slides and free disks are distributed
to promote product as only a few
discos have facilities to feature live
shows.

There are around 60 discos in
Switzerland clajming to be along
U.S. lines. The rest play recorded
disco and feature live bands. Swiss
people like to dance. then rest and
just watch and listen. Non-stop mu-
sic on disk is considered too much.

Typical Swiss-style discos are the
Mascotte Zurich, Trischli St. Callen.
the Hazyland Shain. U.S -style clubs
are located in the Zurich arca. They
include the Airport Disco, Blackout,
and the Upstairs. Big Apple. a re-
structured warchouse, is the favorite
membership club for visiting enter-
tainers such as Clout, Status Quo or
Abba. Club Number One is famed
for its spectacular laser show and
giant bass-horn. but is unlicensed
for liquor.

Among the top haunts in the
French part of Switzerland is the
Platinum in Montreux. The only

mobile disco is the Wild Cat, which
regularly visits all major Swiss cities.

Therc’s no official disce organiza-
tion in Switzerland. one reason
being that Switzerland covers three

By PIERRE HAESLER

different culture and language re-
gions, German. French and [talian,
which gives a too-wide divergence of

public tastes. The Swiss disco market
is almost essentially an import mar-
ket. local acts only occasionally
working in this field.

The one true Swiss disco band is

Ana. fronted by girl singer Maja
Brunner. Kurt Weil, an independent
operator, 1s an outstanding disco
producer, preferring to work with
Foreign artists based in Switzerland.

The logic behind the
Revox B77.

The logic is the logic which is built-in.

I£’s an ingenious and highly sophisticated system—
much like the human nervous system — which controls

the deck’s functions.

You can push any button in any order with no chance of
damaging your tapes. Our motion sensing system con-
stantly feeds status reports to the logie eircuitry which
activates your conmmands in proper sequence.

The logic also permits full-function remote con-

trol, and an editing mode that keeps the playback cir-
cuitry live, even when the motors are stopped. You can
make your splices right on-the-beat, and our built-in
splicing block makes it easy.

The design and construction of the Revox B77 further
guarantee smooth and accurate operation. To get the

long-life advantage of ferrite without static build-up or
heat degradation, we use Revox's exclusive Revodur
heads, made of metal to dispel heat and static, and
vacuum-coated with permalloy for durability.

The B77 has a unique capstan motor that’s manitored by
a tacho head to precisely control speed and limit wow
and flutter to professional studio standards.

Revox offers many options with the B77 including a full
range of speed configurations from 15/16 IPS to 15 IPS,
variable speed control, ¥ track record/playback and more.

All this professional quality is neatly engineered

to fit in a deck you can carry. After all, if you own a

machine this good, it’s logical to take it with you.

Experience the B77 and the full line of Revox audio

components at your franchised Revox dealer today.
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Studer Revox America, Inc. 1319 Broadway, Nashville, TN. 37203 (615) 329-9576
Offices: Los Angeles {213} 780-4234 / New York (212) 255-4462 In Canada: Studer Revox Canada, Ltd.
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‘ ‘ M.G.M. Stage Equipment Inc.
(changing to Metro-Lites)
i 750 10th Ave. NEW YORK 10019.
(212) 757 1220

International Disco Effects

Present OPTIKINETICS -
STANDS 160-161-162 DISCOVII -
Solar 250 Effect Projectors -
‘Gate’and ‘On-lens’ attachments -
the Solar Sound Animator -

i the NEW Solar Rotagraph Pack -
4 and the NEW Range of Series '80
Effect Cassettes -

Optikinetics quality brochure
‘Light Entertainment’ giving all
the facts on Disco Lighting will
be available in either English
or Spanish.

4 Andyou’ll be able to see the latest
in Projection Screen Mobiles.

See you There.
Best Regards.
Jack Ransom.
MGM Stage Equipment Inc.

L.

OPTIKINETICS
OPTIKINETICS
OPTIKINETICS

British Manufactured
Discotheque Lighting Effects

Minimum 10 Per Title—No Exceptions

' 2 S i (4.98 LIST)
”

12" DISCOS AND RAPPINS!
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QUICKLY ADAPT TO NEW SOUNDS

Kiddie Clubs Seeing No Letdown

NEW YORK-—-Most club owners
will agree that disco fever has fallen
towards body temperature as John
Travolta’s odyssey into the world of
flashing lights, fancy clothes and
pounding music fades into memory.
Sdll, in the wake of a decelerating
pace, reports from the teen discos
show a resiliency that adult clubs
would give their cye teeth for.

Operators in the teen arena will
note that running a club for minors
always demanded a close attention
to the needs and preferences of the
clientele. “Kids are quick to let you
know if they don’t like something” is
a common observation made by teen
disco DJs. Flexibility and diversity
have becn keys to their success.

The surfacing of new wave rock in
discos seems to be less of a shock in
many tcen clubs, where program-
ming tended to be looser all along.

Some clubs are cven scheduling
rock disco nights and have been
bringing in a totally new crowd. in
addition to the established disco fol-
lowing which still retains its own
dance nights.

“We have rock on Sundays,” says
Connie Mullaney, owner of the
Venus One in Chicago. Mullaney
started rock programming six
months ago, after rock station
WLUP-FM waged its “Disco Sucks”
campaign.

At the suggestion of a DJ, rock
supporters picked a disco at which to
throw marshmallows, and Venus
Onc served as a target. “The next
month it was eggs,” explains Mulla-
ney. “The following month our sign

was broken with rocks. And shortly
after, someone broke in and de-
stroyed things inside the club. We
had to join them to survive. But [
didn’t mind the publicity.”

Contrary to what might be ex-
pected, the rock crowd turned out to
be a mellow group inside the club.
“Rock kids never move. Sometimes
they’ll just sit through the evening.”
Mullancy adds that with slow
dances she’s seen them pick their
chairs up and place them on the
dance floor.

Guys And Dolls, now under new
management, has designated
Wednesday night as rock night. and
brings in local bands. Co-owner
Dominic Alios of the Long Istand
club agrees that once in the club,
rockers are generally laidback.

However, Benita Christensen, one
of the owners of Fourth Street An-
nex in Santa Rosa, Calif., says new
wave doesn’t-go down in her market.

“There’s still a lot of support for
disco. Sylvester is very popular here
Dance music is popular. On the
other side of the coin she singles out
the B-52’s. “It is not irresistibly
danceable. I don’t care what any-
body says.”

Pop rock such as the Doobie
Brothers and the Electric Light Or-
chestra win out over the Flying Liz-
ards.

Interestingly. Christensen notes
that slower dance songs are popular,
particularly “Do That To Me One
More Time,” “Yes, I'm Ready,”
“Cruisin’” by Smokey Robinson,
and Styx’s “Babe.”

Though punk is popular, Chris-
tensen keeps it to a minimum. For a
crowd that she estimates is 90%
white, “uptempo disco” is empha-
sized. and DJs are forbidden to play
any funk during the closing hour.

Christensen mentions an attempt
at doing a rock night, “but there was
noresponse.” She also adds that new
wave doesn’t offer an attractive life-
style like disco. “Kids really like to
dress up. The new wave styles are
not universally accepted. Disco at
least is attractive. It is sexy.”

Apparently that doesn’t hold sway
on the opposite end of the nation.

(Continued on page 58)

Chicago Firm Has
Portable Speakers

CHICAGO-—American Acoustic
Labs has introduced two new port-
able disco speakers, including a top
of the line tuned port design boast-
ing 300 watts power handling capac-
ity and an improved version of the
company’s Disco Tower speaker.

Disco Tower Scries Il offers im-
proved power handling to 250 watts,
according to American Acoustic
Labs. The upgraded 8 ohm design
includes 15-inch woofer. 12-inch
mid range and four piezo electric
tweeters contained in a four foot
high cabinet, listing at $499.

The deluxe Disco Three speaker.
listing at $750, includes dual 15-inch
woofers. 3- by 17-inch mid range
horn and piezo electric tweeter array
contained in four foot high cabinet.

The Industry Standard

Litelab’s U.L. Approved
Disco/Entertainment Lighting Controllers

SCOOPY RAP YOUNGER GENERATION
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FUNKY 4 PLUS 1 MORE NORTH END S @" ® ® -é’f.@"-f@ —7@'--,@':-,@
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SHALAMAR DYNASTY
WHISPERS LADY D T % :L T 'f’ T ®
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JOE BATTAN DENIE CORBETT bt
EDDIE CHEBA LEON HAYWOOD ) .
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POSITIVE FORCE G Q 4 Channel Color Controller 8 Channel Memory Controller
RAPPERS DELIGHT BLOWFLY
SEQUENCE | ] Send for Free Catalogue ==
\ ) Py S—— 76 Ninth Ave., NYC 10011
Melgh. cos L6400 n ve., .
Dear Litelab,
I'd like to learn more about your U.L.
(7.98 LIST) ANITALVARD Approved Disco/Entertainment

Lighting Equipment. Please send me

INNER LIFE BOBBY THURSTON ISAAC HAYES your Free 20 page color catalogue.
FRANCE JOLI THEO VENESS MUSIQUE i Name

RAY GOODMAN SUPER DISCO SHALAMAR Company

& BROWN BRAKES WHISPERS Address

City State Zip
Phone
Please send me the following addi-
tional information:

ATTENTION: DEALERS ONLY
THIS OFFER EXPIRES FEBRUARY 29, 1980

The Litelab U.L. Approved L-6400
64 Channel Memory Controller

r———————————

TAPE KING INC.

220 West 19th Street, New York, NY 10011

212-675-0800

Litelab Disco Systems are sold thru Litelab dealers exclusively NEW YORK
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Mobile Discos Prosper, Roll Up Big Grosses

NEW YORK-—Neither a tight
economy, expanding musical tastes
nor an energy crisis appear to be
able to stay the nation’s mobile disco
operators from their appointed
rounds.

From Long Island to San Fran-
cisco, mobile operators report that
business is booming. with opportu-
nities ranging from weddings and
bar mitzvahs to corporate functions
and club dates.

Disco Van 2,000, one of the coun-
try’s earliest mobile units, began five
years ago with an annual gross of
$10,000. It racked up $125.000 in
business last year. The New York-
based firm operates three mobile
units and offers a wide variety of ex-
tras in its package. The demand is so
great it also employs freelancers.

San Francisco’s Music Man Mo-
bile Music Service claims a gross
slightly under $100,000 last year and
reports a waiting list for its services.
The two-man operation also handles
booking for smaller mobile units.

Jack Marsh purchased a franchise
from Murray the K’s Disco On
Wheels nearly five years ago for
$14,500. The Long Island-based
Marsh now has two fully equipped
vans and employsseven DJs. He gets
$300 and up for a date and works
seven days a week.

“People don’t realize they can
make a lot of money with this,”
Marsh says. His franchise is for Nas-
sau Country, but he is expanding
into the more populated borough of
Queens.

Marsh’s business is a full-time job
that keeps him busy night and day.
He programs hour-long disco ses-
sions at elementary schools and play
centers in the afternoons. Evening
jobs take him to private homes and
country clubs. Lately he’s been an-
swering calls from Holiday Inns and
Howard Johnson motels to supply
disco music in their restaurants.
“We’ve worked as many as 10 shows
in one weekend,” he says.

Andy Ebon and Scout Foell
started their Music Man operation
in the Bay Area with $3.000 in cash
and another $8.000 borrowed from
finance companies and friends after
a bank turned them down.

Within six months they had built
the business up enough to convince
the bank to lend them money for a
better van. In a year the bank was
ready to finance the purchase of a
second unit. .

Music Man travels as far south as
Palm Springs with its disco service,
charging upwards of $350 for a four-
hour party geared to a crowd of
about 400.

“Three-quarters of our business is
with weddings, company parties and
fashion shows,” Ebon says. “Our
rates vary according to the job. A
one-hour fashion show in a store
could run $200 and up, while an
elaborate show in a hotel could run
as high as $1,000.”

The fashion shows have proved to
be such a lucrative area for disco
lights and sound that Music Man is
planning a seminar on fashion
shows in the fall.

Ebon agrees with other mobile
operators that one of the keys to suc-
cess is “variety.”

“We're flexible,” he says. “We
stock everything from big bands to
funk, jazz and country. Whatever’s
danceable.”

Disco Van 2000 is one of the more
expensive mobile operations, but the
firm’s sales manager, David Di-
Sernia, points out it offers one of the
more elaborate setups in the trade.

“We are a traveling discotheque,
not a mobile DJ operation,” he says.

“We set up what amounts to an en-
tire disco.”

Indeed, it takes a six man crew to
install disco Van 2000’s equipment,

By RICHARD M. NUSSER
which helps account for the $600
and up rate charged. Dancers, fog
machines and a sound and light sys-
tem numbering more than 30 pieces

of equipment are included in the
package.

DiSernia says 30% of the firm’s
gross annual sales is done in June

and December, when graduation
parties, weddings and corporate
functions are at their peak. Disco

{Continued on page 67)

Billboard

1979 International Disco Source Book

APRIL 28, 1979

For the third yearin arow
the Stanton lead grows!

DISCO PHONOGRAPH CARTRIDGES
(SHARE OF MARKET):

1977
STANTON — 42%
SHURE — 42%
*OTHERS— 16%

1978
STANTON—51%
SHURE —33%
*OTHERS—16%

1979

STANTON-55.8%

SHURE-31.6%
“OTHERS-12.6%

* OTHERS — EMPIRE, ORTOFON, PICKERING and AUDIO-TECHNICA

STANTON!

The choice of the professionals ™

=,

STANTON
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TRUSSEL TREATS—Elektra artists Trussel rivet the attention of the dancing crowd during a stop at a Manhattan dis-
cotheque. The impromptu show was part of a series of limousine tours of New York discos sponsored by the Inter-

national Disco Record Center.

System features:

- 2 Busses/3 Masters

« Automatic Crossfade

» Manual Dimming

* Automatic Sequence and Fade
- Master/Slave Operation

+3 Selectable Speeds plus

- Variable Speed Adjustment

- 6 Channel Individual Manual Fade
- Holds any position

+ Momentary Buss Engage

Orchestration of Light

CCI Electronic Control Inc.
141 5th Ave., New York, N.Y. 10010 ¢ (212)473-0515

—

CHECK IT OUT

New speakers, new crossovers, and
an incredible new disco mixer. lf
you’ve never heard or seen Showco
products this is an opportunity you
cannot afford to miss. Come see our
Seven at Disco 7 and have a 7 'n 7
cocktail on us.

The same expertise that made us the
largest and most respected concert
production company in the world
invites you to audition seven new
professional Showco products at
Billboard’s International Disco Forum
VI, February 12-14. 1980 at the
Century Plaza Hotel, Los Angeles.
California.

DIRECTORS
BOARD ROOM
SOUTH MEZZANINE

CHECK IT OUT!

—1

SHOWCO MANUFACTURING CORPORATION
9009 Governors Row/Dallas, Texas 75247

Phone (214) 630-7121

Applying “on the road” experience to the audio arts.

e 3,000 CLUBS OPERATING =
Spain a Powerful '
Site For Dancers |

SN .

By FERNANDO SALAVERRI

MADRID—Spain has a popu-
lation of around 35 million, but al-
most as many again come in as tour-
ists each year, filling the beaches of
the Costa del Sol, the Costa Brava
and the Balearic and Canary Is-
lands, all dotted with internationally
known-resorts.

Itis in these sun drenched centers
that the disco craze has consistently
developed as a vital part of the
Spanish music industry long before
it happened in most other European
territories.

Madrid and Barcelona, too, boast
hundreds of discotheques of varying
sizes, with top venues including Boc-
caccio. J-J, Barbarella. Piccadilly,
Joy. Pacha, Cleofas. Cerebro, Mau-
Mau, Tiffany and Metamorfosis. At
a rough count there are more than
3,000 discos in the country. working
out at one for each 10.000 inhabi-
lants. -

The proliferation of disco halls
has made the overall marketplace
partial to disco music, reflected in
consistently growing sales and pop-
ularity.

Certainly the record companies
take promotion of new disco product
seriously. Hardly a week goes by
without a visit from a foreign artist
showing off latest disco wares.
Among the key recent visitors: John
‘Paul Young, Amanda Lear. Boney
M, Village People, the Ritchie Fam-
ily. Anita Ward, Chic. La"Bionda.
Arpeggio, Linda Clifford, the Jack-
sons, the Gibson Brothers, Bonnie
Tyler, the Real Thing, Edwin Starr,
Eruption, Patrick Hernandez, New
Trolls, Amii Stewart and Gilla.

Movies with disco themes have
been big boxoffice hits in Spain and
even the most mediocre offerings
play for several weeks. The film
“Never During Class Time” was hit
hard by the critics, but became a
commercial success and the sound-
track album was one of the best sell-
ers at that time.

It featured Italian group New
Trolls. a band previously into the
symphonic rock field and with only

a limited following. Entry into disco
did it for them.

More recently, compilation al-
bums from most of the major com-
panies have sold well, notably “CBS
Disco” and Polydor’s “Al Rojo
Vivo” (“Red Hot”).

On the national scene, ‘Miguel
Bose (CBS) hit the charts with
“Ana,” “Super Superman” and
“Shoot Me In The Back.” while
Soom (Polydor) has been the most
in-demand group for live shows in
Spain this year. Coma de Mascar
(Chewing Gum), a Capitol-EMI act.
has had a debutsingle which quickly
topped the local chart.

Also important are Juan Carlos
Calderon. composer and arranger
who records basic disco sounds, and
Sergio y Estibaliz, formerly of Moce-
dades. now switched from tradi-
tional styles to fullblooded disco.

In release terms, the biggies of
1979 have included: “Macho,” by
Celi Bec and the Buzzy Bunch
(Epic), “Catch The Cat,” Cherry
Laine (CBS); “I Was Made For
Dancing,” Leif Garrett (Hispavox);
“Run Baby Run,” Amanda Lear,
Ariola; “YMCA,” Village People,
(RCA); “Do Ya Think I'm Sexy,”
Rod Stewart (Hispavox); “Le
Freak,” Chic (Hispavox); “Blame It
On The Boogie.” the Jacksons
(Epic/CBS); “September.” Earth
Wind & Fire (CBS); “I Will Sur-
vive,” Gloria Gaynor (Polydor),
“Mellow Lovin’”, Judy Cheeks
(Ariola).

Also: “Knock On Wood.” Amii
Stewart (Ariola); “Cuba,” Gibson
Brothers (Columbia);, “Tragedy,”
Bee Gees (Polydor); *Born To Be
Alive,” Patrick Hernandez (CBS),
“Super Superman.” Miguel Bose
(CBS); “Estoy Bailando,” Her-
manos Goggi (Hispavox); “In The
Navy,” Village People (RCA); “Feel
The Need.” Leif Garrett (Hispa-
vox);, “Hurray, Hurray.” Boney M
(Ariola); “Rama Lama Ding Dong.”
Rocky Sharpe and the Replays
(Movieplay); “One Way Ticket”
Eruption (Ariola); and “Shake Your
Body.” the Jacksons (Epic/CBS).
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of electronic chasers.

investment.

New, low-cost, multi-colored lighted

Disco Dance Floor

turns any room into an
exciting, high profit discotheque!

Permanent or temporary installation.
Now you can transform any restaurant, nightclub, hall. or
outdoor area into a swinging disco at incredibly low cost.
New STAR DUST “Floor can be rolled-out and plugged-in
for your disco patrons in just two minutes

This “Floor with a Thousand Dancing Lights,” includes
a dazzling, built-in Light Show controlled by your choice

Call or write today for STAR DUST literature showing
how you can cash in on Disco Fever with a minimum
Also available in standard. non-disco modei.
Four-channel chasing tubes . . . $3/ft.

CROWV N goerme

338 Grove St., Newark, NJ 07103

Patented

201/481-1400
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Rap Records: Are They Fad Or Permanent?

NEW YORK-The Sugar Hill
Gang’s “Rapper’s Delight” and the
Fatback Band's “King Tim 111"
turned America onto rap records.
To most of the country it was a fresh
and unusual sound. though on the
whole many regard it as a passing
novelty that will soon go the way of
all fads.

Well, rap records and rapping
deejays didn’t start with the pressing
of these two singles and it won’t end
with them. )

In New York the phenomenon is
at least seven years old in its current
form, while its stylistic roots can be
traced back to the golden days of
black radio when radio deejays such
as Jocko and Dr. Jive filled the air-
waves with their rhythmic between-
disk patter.

By virtue of its rise from the streets
of New York and its use as a tool
for youthful expression, rapping re-
minds one of the days when doo wop
groups formed a distinctive sub-
genre in the 1950s.

That rapping DJs can have an ur-
ban sound with a surprising sense of
tradition is apparent in the story of
deejay Kurtis Blow.

Blow’s debut on record came with
Mercury’s “Christmas Rappin’,” a
tune about Santa Claus visiting Har-
lem on Christmas Eve.

It didn’t show up on the American
charts, though it sold well here. In
England. however. Blow's rap went
as high as the middle 20s of Music
Week’s pop chart and for a time was
the number two disco record in Eng-
land behind, intriguingly enough,
“Rapper’s Delight.” Blow even ap-
peared on the popular British music
program. “Top Of The Pops.”

Blow’s introduction to rapping
deejays occurred back in 1973 while
visiting a now defunct mid-town
Manhattan disco. He heard a record
spinner doing what Blow describes
as “a pimp rap.”

“What he was doing was more like
a (New York radio jock) Frankie
Crocker or Isaac Hayes type rap. He
was boasting about how good he was
and how lucky the crowd was to be
at that particular club. It was more
like what a radio deejay would lay
down.”

Blow didn’t actually begin his
rapping career until carly in 1976.
By then he had seen a change in the
approach the degjays were taking.

“The top guys at the time, like
Pete DJ Jones, Grand Master Flow-
ers and Maboya, had become what
is known as coordinated rappers. In-
stead of talking at the audience they
talked to the audience, playing off
the audience response in their raps.”

Harlem, and the much maligned
South Bronx community became
hot spots for rapping deejays in the
mid-1970s. Blow. for example, was
able to find regular gigs at several
Harlem clubs, including the legen-
dary Small’s Paradise.

One of the biggest changes in rap-
ping decjays technique, aside from
becoming more conscious of au-
dience response, says Blow has been
a shift from Pioneer turntables to
those made by Technics.

Says Blow: “The latter turntable
has become popular because with it
deejays can change the tempo of a
record more readily, allowing for
versatility and variety in decjay’s
presentation.

“The thing that broke rapping out
of Harlem and the Bronx, and made
people take notice was Deejay Holly-
wood’s appearance at the Apollo
Theatre,” observes Blow.

Hollywood is regarded by almost
all rapping deejays and their follow-
ers as a trailblazer. From his regular
spot at the Bronx’s club 371, Holly-
wood built his reputation, using the

‘coordinated rapper’ style. Virtually
all of the current crop of rapping
deejays are either disciples of Holly-
wood or were clearly influenced by
him.

His appearances at the Apollo fol-
lowing its highly publicized re-
opening in 1978 brought him and
rapping great attention. Listening to
him made it clear that much of his

inspiration came from the black ra-
dio jocks as well as from Isaac
Hayes' work.

One man who was profoundly in-
fluenced by Hollywood was Fatback

Band coproducer Jerry Thomas. At-
tending the Apollo one evening, he
was stuck by both Hollywood's style
and the enthusiastic response he re-
ceived. (Continued on page 59)
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Disco

No Kiddie Clubs Letdown

® Continued from page 54
Boston’s only teen disco, Illusions,
closed its doors last December, and
re-opencd Jan. 25 as the new wave
club Spit, the first of its kind in the
city.

But disco is still running a fever in
the Miami-Fort Lauderdale area of

DISCO SPACE BEACONS
MIRROR BALL MOTORS
DISPLAY TURNTABLES
GOBO ROTATORS

PINSPOT PYRAMID
ROTATORS

PINSPOTS AND DISPLAY
SPOTS

Manufacturing For
Over 25 Yrs.

Request Our Catalog

ELECTRO-MOTION
CORP.

P.O. Box 974, Radio City Station
N.Y., N.Y. 10019 212-246-2794

Verplank, N.Y. 10596

914-739-1406

Florida. DJ Mario de Jesus points
out the area is very Latin-disco ori-
ented “and a lot of young tecnagers
here still have disco fever. Disco is
not dying. There are a lot of younger
kids in this area and they're happy to
get out and party. They’ll dance to
just about anything—as long as it’s
good.”

The teen market leans to rock
songs like “My Sharonna” and “Hit
Me With Your Rhythm Stick™ and
groups like Blondie and Talking
Heads, because. says de Jesus,
“they’re tired of hearing the same
beat.”

He adds: “A club can have all
kinds of gadgets for the kids. but it’s
the music that brings them to the
clubs. Record companies must rec-
ognize the importance of hit prod-
uct. More companies should take the
time to put out a good record. Make
it different, don’t be afraid to try
something new. Kids like that, and it
will sell like hotcakes.”

As if by ESP, Earmarc Records, a
custom label of Casablanca, is
shooting directly for the teen market
with “My 1980’s Baby” scheduled
for release at the beginning of Feb-
ruary. The artist is newcomer Ri-
cardo de Campos.

To be sent to selected record pools
and some radio stations, the 45
r.p.m. will run 3% minutes and the
12-inch 33% r.p.m. will go for the
eight minute mark.

What makes a teen disco record?
“It's more pop than r&b.” says as-
sistant promotion director Wayne
Scott.

“And de Campos has a young
voice.”

THE FRENCH SCENE

Discotheque Is Not a Disco Club
But Lending Disk Library Room

PARIS—Essential to full appre-
ciation of the French disco scene is
to understand that in France a disco-
theque is not a disco.

In France, a discotheque is a place
where one can borrow records in the
same way one borrows books from a
library. These are mostly munici-
pally-owned. But a disco is for danc-

ing in an claborate atmosphere of

sound and vision.

Discos abound in France. There
are some 3.600 with a 10% upturn in
numbers each year. To a great ex-
tent, disco started in France and the
historical factors are worth studying.
As disco music continues to build in
popularity, music buffs know that
today’s discos are simply a contin-
uation of an old French tradition, le
bal.

Le bals have become- discos.
springing up in mushroom style.
with more and more mobile discos
coming on the scene. Roller discos.
though very much in an experi-
mental stage at present. are also
building fast, though the inter-
nationally-known Le Palace here
was not all that successful with its
roller “trials.”

It costs around $40.000 to install
laser lighting systems in France. so
most of the smaller clubs just can’t
afford it.

Because of the cconomic prob-
lems, only 700 of the total French

By HENRY KAHN

discos would be regarded as being
first class halls. And these. under-
standably, receive preferential pro-
motion (reatment from the record
companies. Discos top radio in terms
of exposure and impact—that is
agreed by most record company
chiefs in France.

RCA, for instance, holds regular
meetings with representatives of
around 25 discos and generally dis-
tributes seven or cight new releases
cach month. Barclay’s ploy is to con-
centrate more closely on discos
which work alongside programmed
radio records.

The whole network of links be-
tween record companies and discos
is flexible, with disk distribution
angled to the diskjockeys who can
best boost a specific release.

Lido Musique on the Champs El-
ysees has a special disco service, con-
centrating on imported product. It

offers a 10% discount to diskjockeys,
worth having and supporting be-
cause the stereo covers the widest
range of disco-slanted music.

The big names in France are Ed-
win Starr, Robin Scott and. inevita-
bly. Boney M. The local talent roster
is headed up by Patrick Hernandez.

Things constantly change within
the French disco industry. There is a
growing move towards entertain-
ment other than records, a kind of
halfway house between pure disco
and cabaret. This will prabably
mean a higher age group among au-
diences. possibly towards the 30-35
plus sector.

Costs gencrally are rising fast. Le
Palace, sited on the fringe of Mont-
martre, used to charge $4 for a
ticket, including one drink. Today. it
is nearer $10. Paul Pacini’s new Club
78 on the Champs Elysees costs
nearer $20.

Promoters Broaden Scope

® Continued from page 44
we've been hearing should have
come out a ycar ago.”

Marcus makes the point that radio
promotion is vital, that the clubs
aren’t that important anymore. “We
don’t want to denigrate DJs in the
clubs,” says his partner Bogen. “be-
cause they do sell some records and
they do get a buzz going on the rec-
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RAP KING OF N.Y.
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ords. But they’re not as valuable as
they were when disco fever was
really upon us.

“In fact,” says Bogen. “if we geta
record and feel it’s more of a club
record, we'll go to the client and sug-
gest either shortening the cut or
changing it slightly to make it more
of a radio-sounding record.”

Rusty Garner, vice president of
promotion for Marc Kreiner’s MK
Dance Promotions, adds that his
firm has also worked a variety of
crossover records, including the
Commodores’ ballad beauties “Sail
On” and “Sull.”

“That was a big trial for us,” he
says. “We got them to be played in a
lot of discos as closing cuts; as their
slow songs. We used a 12-inch disk
with one song on each side; I think it
sold the album to a market (disco-
philes) that might have missed it.”

Other records promoted recently
by MK include lan Dury’s rock-ori-
ented “Hit Me With Your Rhythm
Stick™ (which it picked up for the
flip side, “Reasons To Be Cheer-
ful”). It’s also handled funk. soul
and pop hits by Rick James, Rufus
& Chaka, Diana Ross and Amii
Stewart.

“There will always be a market for
hardcore disco,” says Garner. “Acts
like Voyage and Dan Hartman sell
primarily because of club play; the
clubs can still make records happen.
The crossover situation just means
there’s going to be more of an influx
of sounds. It’s going to make pcople
finally realize that disco’s not a dirty
word.”

Shalamar’s sprightly, melodic
“The Second Time Around™ is
widely considered an r&b record.
while its earlier hit “Uptown Festi-
val” was pigeonholed by most as
disco. This Garner finds unfair.
“The new record is not any less
disco.” he says. “It’s got syndrums,
kickdrum, tambourine and hand-
claps and the tracks layer as it
builds—it’s a dance record.”

Ed Goodgold, director of a&r for
Tom Cossie’s new Record Logic
firm. notes: “We want to be able to
deal with everything out there and
not have a special disco category.

“There are basically two kinds of
music,” says Goodgold: “r&b and
rock’n’roll. Disco is a local phenom-
enon of time and place that’s going
to have a continuing influence, but
by no means is it a piece of the pie
with the history and longevity of
r&b and rock’n’roll.”
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Rap Records: Are They a Fad Or Permanent?

® Continued from page 57

Later Thomas accidentally heard a
cassette of Roy Ayers’ “Running
Away” disco hit with a rap recorded
over it. Fascinated by the sound.
Thomas made inquiries and found
the voice was that of King Tim I11, a
local club spinner.

With the rest of the Fatback Band
Thomas recorded “King Tim I
with the decjay. It was originally the
“B” side of a single. but the public’s
response made Spring {lip the disk
and make “King Tim” the “A” side.
As a result the record did well on
both the soul and disco charts.

In the pop market, however, the
disk was overshadowed by the Sugar
Hill Gang's “Rapper’s Delight”
which clearly was the novelty record
of 1979. On the American pop chart
it peaked at number nine, while in
England and the Roulette distrib-
uted disk climbed as high as number
three.

These three New Jersey young-
sters. Guy O’Brien (“Master G”),
Henry Jackson (“Big Bank Hank™),
and Michael Wright (“Wonder
Mike™). were literally picked up off
the strect corner by shrewd ré&b per-
former-producer Sylvia Robinson.

Using her son Jocy as a talent
scout, she stopped Jackson as he was
walking down an Englewood. N.J.
strect. Quickly getting Jackson to-
gether with O’Brien and Wright.
Robinson cut the cntire record in
two days.

Robinson. cotounder of All Plati-
num Records, apparently knew she
had a potentially hot property and
moved swiftly to get it on the market.

There was some initial contro-
versy over the use of the rhythm
track of Chic’s “*Good Times”™ un-
derncath the Gang’s rapping. How-
ever. discussions bctween represen-
tatives of Chic’s management and
Robinson brought forth a mutually
agrecable settlement. Chic’s Nile
Rodgers and Bernard Edwards have
now received writers credits on the
disk.

The rap records haven’t been
really accepted by the established
record labels. Mercury with “Christ-
mas Rappin’ ™ is the largest label to
have a rap record in its catalog. To-
date it has fallen upon local entre-
preneurs and small disco oriented
labels to carry the ball.

In many ways the springing up of
these labels to handle rapping prod-
uct is similar to the profusion labels
that have helped spread punk and
new wave music not considered
commercial by the majors. But while
new wave's medium is the seven
inch single, the disco 12-inch disk 1s
the standard for rap records.

The most ambitious actions in this
area has been taken by Peter
Brown’s P & P. The small New York
bascd label had a disco hit a few
years: back with “Atmospheric
Strut” by Cloud 1.

Beginning with “Spoonin® Rap”
by Spoonin’ Gee in November of
1979. P&P has become the major
supplier of rapping records in New
York and probably in the country

Using the slogan “the sound of
New York™ P&P has 16 rapping dec-
Jay records currently on the market.
They include a release by a promi-
nent local deejay Eddie Cheba
called “Lookin” Good (Shake Your
Body)” and a rapping album en-
titled “The Big Break Rapper
Party--The Sound of New York Vol
L”

The later serves as a sampler for
anyone interested in the variety of
stylistic approaches possible under
the rap format. All P&P product is
distributed by Queen Constance
Records.

Veteran music producer and re-

tailer Bobby Robinson has also
jumped into the rapping record mar-
ket. Under the Enjoy label Robinson
has relcased two disco singles, “Rap-
pin’ & Rockin’ The House™ featur-

ing the Funky Four Plus One and
“Super Rappin’ ™ by Grand Master
Flash & the Furious Five.
Robinson is a semi-legendary fig-
ure in the history of rhythm & blues.

He was the first man to record
Gladys Knight & the Pips back on
his Fury label, and he produced the
classic “Kansas City” by Wilbert
Harrison. Today. he owns a retail

outlet and a onc-stop on 125 St. in
Harlem
The popularity of rap rapping 1s

manifesting uself in a variety of

ways outside the recording studio.
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TECHNICS WINNERS—Entertainer Paul Anka announces winners of million dollar Technics Grand National

Dance Competition at his Las Vegas Club, Jubilation. The winners, among whom were Roderick Anduzia, second from

left, and Debbie Serrano, third from left, received specially designed discotrophies courtesy of Canada Dry Beverages,
and Technics Professional series component systems.
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ON THE BLACK SEA

In Romania, Scene Comes
Alive In Vacation Season

By OCTAVIAN URSULESCU

BUCHAREST — The Romanian
disco scene comes to life most ener-
getically during the summer holi-
day, especially in the Black Sea
coastal resorts of Mamaia, Con-
stanza, Eforie, Mangalia and Cost-
inesti, where the tourist trade is at its
peak from May until October.

In these centers, discotheques are
gencrally well equipped with quality
hardware, with the organizing insti-
tute, IAPIT, importing new tape
recorders, amplifiers and mixers.

Discos on the Black Sea coast are
split into categories according (o the
entrance fee payments. There are
the ones paid with Romanian
money. such as the Scotch and Co-
libri (Mamaia), Autonight and
Gambrinus (Venue), Bowling. Sa-
turn and Cerna (in Saturn), Aca-
pulco (in Eforie-Nord), Tineretului,
Orizont and Paradis (in Jupiter),
Mangalia and Casino (in Mangalia-
Sud) and Jet and Pui de Urs in
Olimp.

Then there are the ones paid with
international currencies, most of
them belonging to different tourism
offices from Occidental countries.

Thesc include Rainbow (in Nep-
tun), Impala and Egreta (in Venus),
the Scandinavian, Black and White,
Sunquest, Noroc and Crash-In (in
Mamaia).

Visitors are entertained by Roma-
nian disk jockeys, using cquipment
and disks provided by the tourist
offices. Programs are usually pre-
sented in Romania.

Most Romanian discos have twin
turntables using mostly singles and
conventional 45 R.P.Ms. But there
are some which use tape or cassette
players.

Practical examinations are set by
IAPIT, the tests including political
and musical knowledge to find new
disk jockeys. Each has to speak in at
least one international language,
with English preferred.

A certificate is given by the Coun-
cil of Culture and Socialist Educa-

tion for those with a long and wide
musical background.

There are some discos in the
mountain resorts of Sinai, Predeal
and Poina-Brasov.

Some Romanian discos are not
connected with the resort/mountain
tourist trade, and instead linked with
the Youth Cultural Houses. These
are mainly in Bucharest, in hotels of
towns like Cluj-Napoca, Bacau, Pi-
testt and in Suceava.

Disco music is also well-aired in
Romania through the day-bars, us-
ing tape and cassette, and on radio,
presented by regular hosts such as
Octavian Ursulescu, Florin-Silviu
Ursulescu. Calin Adrei, Costel Tutu-
naru, Andrei Partos and Dan
Ungureanu.

Key disco composers in Romania
are Marius Teicu, Marcal Dragomir,
George Grigoriu. Vasile Sirli.

Among local artists deepest into
disco are Marina Voice, Gil Do-
brica. Cezar Tataru and the 5T
Group.

Among the most popular foreign
disco acts are Boney M, Abba, Erup-
tion, Cerrone, Patrick Hernandez.
Donna Summer, Macho, Chic, Sis-
ter Sledge, the Gibson Brothers, the
Bee Gees. Adriano Celentano and
Earth, Wind & Fire.

N.Y. Studio 54
Execs In Cells

® Continued from page 42
crowd, “No matter what you hear.
I'll never sell the place.”

John Kodama, Studio 54’s comp-
troller. is in charge of the disco in the
owners’ absence, while Michael
Overington continues as general
manager.

Studio 54’s ability to draw the
public while its owners are in jail
will be tested at a Valentine’s Day
party Thursday (14). A similar cvent
last year played to a packed house.

SPARKLE-LAMPS

LOW ENERGY MAGIC

Distinctive shimmering globes consume a scant
2Y2 Watts. Replacement problems vanish with a
50 year life expectancy. Environments dazzle with
the gleaming elegance of SPARKLE-LAMPS.

Showroom

LIGHTING UNLIMITED
12 East 37th Street
New York City

212-456-7400

NATURALLY

537 Johnson Avenue, Brooklyn, N.Y

11237


www.americanradiohistory.com

Disco

Skate Dancing; Once Novelty, Now Common

“Olivia and Bill Butler worked ¢o-
gether for rwoe weeks straight on her
skating. but she just couldn’t pick it

tContinued on page 63)

Skates as consultants on “Xanadu.”
She was the creative consultant and
he was a special tutor for the film’s
star Olivia Newton-John.

“Xanadu,” a film originally con-
ceived as a roller skating film.

Lynn and the “Godfather of roller
disco” Bill Butler represented Good

the New York-based roller skating
operation Good Skates, the box-
office failures of those two films had
a profound cffect on Universal’s

NEW YORK-During the work-
ing day Savannah Clothing manu-
facturers is a beehive of activity with
buyers studying the available selec-

tions and discussing business. The
atmosphere is not different from
other businesses located in New
York’s garment district.

However, at night owner Sam
Harvey turns on his disco sound sys-
tem, moves his merchandise aside,
and straps on his roller skates. In the
middle of the floor is, to a visitor’s
surprise. a private roller rink ca-
pable of holding 20 skaters.

Well into the night the Savannah
Clothing store throbs with disco en-
ergy and the sound of wheels rolling
against a banked track.

Sam Harvey is obviously another
willing victim of roller disco, an cn-
tertainment and athletic pastime
that has grown tremendously in the
last few years and shows no signs of
slowing down.

For the record industry, this grow-
ing and dedicated audience is as yet
an unproven but still tempting mar-
ket. Only time will tell if it will be-
come as important a marketing tool
as regular disco clubs have shown
themselves to be.

The signs, however, are good.

The best example of roller discos
record selling potential is Lynda
Emon’s Pro-Disco and Record Re-
view operation out of Los Angeles.

The nine-month-old firm special-
izes in distributing new product to
roller rinks both in the U.S. and
overseas. “At this point I have 350
rinks on my list” Emon says.

Companies forward the product
directly to the rinks which is differ-
ent from the system used by most
disco record pools. For this service
Emon charges a flat fee.

Says Emon: “This was actually
someone clse’s idea, but with my
background doing independent pro-
motion they felt I'd be able todo it.”
After collecting the initial start up
capital from a close friend Emon be-
gan feeling out the skate industry
through ads in the roller industry’s
trade press and direct mailings.

Emton feels there is confusion over
what direction to move in due to the
change in disco tormats nationwide.
The one thing that is certain, she
says, is that “the organ playing roller
rink is obsolete” and “r&b and rock
'n’ roll are going to establish them-
selves solidly in roller rink program-
ming.”

Record companies have been co-
operating with Pro-Disco, though
she feels some have been “waiting
for both my operation and for roller
disco to establish its credibility in the
market place.”

While rinks have been happy to
accept good r&b product for pro-
gramming, Emon has found some
initial resistance to new wave prod-
uct.

“In some cases” she says. “its just a
matter of helping them get used to
it.”” The more accessible artists, like
Joe Jackson and the Cars, have
found immediate acceptance.

In her contacts with the roller rink
industry Emon has noticed a general
distike for the two recent roller disco
movies, “Skatetown, USA” and
“Roller Boogie.”

“The films have stimulated inter-
est in roller disco” she says, “but for
many in the industry they seem to
paint a negative view of both the en-
vironment surrounding roller disco
and of the operators themselves.”

Neither Columbia’s “Skatetown
USA” nor United Artist’s “Roller
Boogie” distinguished itself at the
boxoffice, though “Skatetown” was
a clear cut disaster.

According to Judy Lynn, head of

| 2
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STAGE

REASSESS THEIR PROGRAMS

& DISCO
LIGHTING

AT ALMOST

NEW YORK—-Multi-club devel-
opers are pulling in the reins and
holding patterns are in evidence.
Owned-and-operated chains and
franchisors are reassessing their
product, as those who put all their
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. ace-in-the-hole,

By BOB RIEDINGER JR.

eggs in the pure disco basket are
coming out of 1979 with mild traces
of shell-shock.

In good stead are operations such
as Bobby McGee’s USA whose res-
taurant-disco concept served as the
buttressing the
chain against the cliched cry that
disco is dying. Large scale disco-
theque developers and individual
club planners are all moving to
broaden their services as they move
into the 1980s, following McGee’s
lead.

2001 Clubs of America is one such
group. With 18 franchised or
owned-and-operated rooms under
its umbrella, any future plans will
place a greater emphasis on eating
facilities.

Although disco is not “dying,”
nature of its music and lrappmgs is
certainly changing, particularly with
the influx of rock into once exclu-
sively disco territory.

Survivors of the real or imagined
disco decline are those which main-
tained a mass market programming
concept from the outset. Others will
play catch up and break out of the
pure disco mold, hopefully before
the disco tag becomes an albatross,
ultimately forcing clubs to turn out
the lights and lock up the doors.

Ahead of the programming game
is Robb Thomas’s Red Rooster
chain, based regionally out of Madi-
son, Wis. A former DJ, Thomas for-

‘mats each of his Red Rooster clubs

as tightly as a contemporary music
station with a variety of music taken
from the disco and Top 100 charts.
Strictly mass appeal.

Disco

Here are some reasons
whyGLi is#1 in disco

throughout
the worid

Go with theleader!

CLi

SPEAKS FOR ITSELF

MANUFACTURERS OF DISCO SOUND SYSTEMS,
POWER AMPLIFIERS, MIXERS AND PROFES-
SIONAL SPEAKERS. FOR MORE INFORMATION,
SEE YOUR GLi SOUND DEALER.

INTEGRATED SOUND SYSTEMS, INC.
29-50 Northern Bivd., Long Island City, N.Y. 11101
(212) 729-8400

A Subsidiary of The VSC Corporation
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Big Chains In a Holding Pattern

“We never play 12-inch singles

and I've always looked for stuff

that's edited. The only exception for
12-inch that I made was “Rapper’s
Delight.” We played the shorter side
of the disk.”

While business stablized for Red
Rooster in the latter half of 1979,
Thomas notes that “we’re holding
our own in this market.” More po-
sitively, “our revenues have been up
sharply since the first of the year.”

Meanwhile, “clubs have been
closing left and right, and most of
the spots around town have dropped
cover charges,” Thomas adds.

American Avents has put a mora-
torium on new clubs for the time
being, and is concentrating on up-
dating its Uncle Sam’s line and its
two Park Avenue clubs. Pat Lyons,
manager of the O & O’s Boston, Bos-
ton club points oat that the parent
company closed down its Boston
teen disco, Illusions.

In its place is a new wave rock
club which opened the end of Janu-
ary. IU's the firstin the city, he claims,
“and we're gonna open pistol hot.
New wave has happened big in Bos-
ton and the movement has taken
hold. ll’s a real high demand situ-
ation.”

Lyons says American Avents will
be watching closely to see whether
the experiment should be tried in
other markets as well.

Entrepreneur Michael O'Harro is
also looking at the rock activity and
recently opened a rock club adjacent
to his Tramps disco in Washington,
D.C.

How is the outlook for franchising
discos?

“Poor,” says O’Harro, club con-
sultant and one-time dreamer of a
Tramps disco franchise line.

But others don’t take such a bleak
outlook on the multi-club concept.
Ray Ford of Bobby McGee’s accen-
tuates the positive and waxes opti-
mistic.

“Qur business has been holding

(Continued on page 69)

Currier Doubles
From Clubs To
Gotham Stations

® Continued from page 18

On two occasions he has had “bat-
tles of the vocal groups™ featuring
males (the O’Jays, Dramatics and
Spinners) and females (First Choice,
LaBelle). Another night featured an
hour-long mix of Earth, Wind &
Fire’s music.

Currier has also prepared disco-
mixed specials on Motown Records,
Philadelphia International Records
and has a special upcoming on big
band music.

He also is adapting an idea of
WBLS jockey Pablo Guzman for a
special. Guzman, who for a time
handled the station’s late night spot,
would mix comedy records in over
Currier’s disco mix.

Currier is now trying to streamline
the approach so “the cuts will build
and get funnier and funnier as the
hour goes on, building 1o a climax as
one would to dance music in a club
setting.”

Special artist features with a par-
ticular performer’s material played
every fifth cut have also been added
to WBLS via Currier.

“Crocker is a genius” says Currier
adoringly of his WBLS boss. “He
uses research, but also is not afraid
to use his intuition in programming
the station.

“For example. the battle of the
groups was something he assigned
because he felt it might be good fora
change of pace. But we might not do
itagain. He’s always willing to listen
toideas and give his people a chance
to experiment.” -

He calls what he is doing “event
radio,” because “'it makes radio into
a foreground medium.” Currier feels
that “if radio is going to compete
with all the advances in visual
media, it’s going to have to be more
aggressive sounding.

“Mixing is also going to become
an important part of all radio.
though its impact will lessen as non-
discogoers get used to hearing two
songs playing simultaneously.”
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Skate Dancing: Once Novelty, Now Common

® Continued from page 61
up. So that meant the skating had to
be down played.” recalls Lynn.

“Then when the two other films
did poorly the exhibitors began sav-
ing they didn’t want another roller
disco film.”

As a result four of the original six
skate dancing production numbers
were cut from the script. The film's
concept was changed from a $20
million roller skating fantasy to a
$20 million fantasy with some roller
skating. all much to Lynn’s chagrin.

Despite that disappointment,
Good Skate's commitment to roller
disco s still growing. Aside from its
continuing skate concession in New
York’s Central Park. the group is
looking to open three new facilities
in 1980.

Charles Aybar is manager of
Brooklyn’s Roll-A-Palace. a very
successful community oriented
disco. He feels the keys to roller
disco’s future growth lics not in at-
tracting a chic crowd. but in roller
skatings appeal to a family au-
dience.

“We can have hip teens at one
time, school groups after that. and
family’s the next day. That kind of
versatility is something disco never
had. and is the reason that the roller
rinks have survived for so long.

“Roller disco has helped stimulate
more interest outside the regular pa-
trons. Business has been up 20% in
recent months and we have had to
hire new employes to handle it.”

The growth of classy disco in-
fluenced roller rinks in both New

Laser Lighting

® Continued from page 46

ace in Hollywood set to open this
spring.” says Dick Sandhaus, presi-
dent. “They are very cost-cffective
because you can fill a large space
with somcthing colorful that's con-
stantly changing.™

At the other extreme, Sandhaus
adds. “We're designed some beam-
in-air effects that look like large
sculpture, but which work well in
small spaces and are relatively inex-
pensive.”

Litelab. moving away from single-
beam laser cffects. is cxpanding into
three and four-cotor “full presenta-
tions,” according to national sales
manager Howard Rheiner, who
notes, “Lasers will be bigger than
ever in the 80s.™

The company is also debutng
“Microlite.” a new 8 by 12 foot “en-
tertainment piece” featuring moving
messages and free-from geometric
patterns. Its price: $16.000.

Jack Ransom, Metro-Lites, pres:-
dent. says his firm is pursuing the
portable decjay market with the in-
troduction of portable strobes. grid
systems, and a foldable 12-foot wide
starburst that fits in a box.

“Portable 1s where disco is headed
in the future.” says the exccutive,
who is also marketing $1.000 pre-
packaged laser systems incorporat-
ing four different dialable effects.

Also new from Metro-Lites are a
'lighted liquid plexiglas dance floor
that “squishes out™ colorful patterns
under a dancer’s body pressure. a
fiberglass fog machine and. for large
discos, a new machine capable of
theatrical flashes via plug-in one-
time use cartridges.

“I think that after a while. if disco
environments aren’t innovative, says
Rudi Stern. director of Let There Be
Neon. “pcople will become bored
with them.”

The firm 1s at work developing
new three-dimensional ideas using
neon, as well as holograms.

York and Los Angeles is a testament
to the fact that many businessmen
see it as a good investment.

In New York the number of roller
discos has jumped from one to five
with others still in the planning

stage. The Roxy is co-owned by con-
cert promoter Bill Graham. Wheels
in Greenwikch Village. Metropolis
and Hi Rollers in midtown Manhat-
tan have all opened in recent
months.

Manhattan’s original rink Village
Skating has also revamped its at-
mosphere to keep up with the times.

In Los Angceles Flippers. Mel-
lowbrick Road. the West Covinu
rink where “Roller Boogie™ was

filmed. the Northridge Rink and
Sherman’s are all doing well. Sher-
man’s has become well known as the
home of Cher’s Monday night skate
partics. something of a social event
in Los Angeles.
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Photography courtesy of the LA MAR Disco: Sound by Audic Speaker Technics: Lighting by Design Circuit.

Masqueraded in the shadows behind the LA MAR Disco's
exquisite lighting and decor is an ingredient equally critical
to the disco’s success: the custom Altec Lansing sound system.
Seldom seen, but with a presence well known, itis a disco’s
sound system that makes the successful difference. For
without scund, even the LA MAR Disco is but a pretty room.
It takes total great sound to wrap the LA MAR’s glamour
around the people, drawing them closer into the magical
feeling that is disco. Bringing them back to enjoy the disco
again and again.

Unfortunately, great sound does not automatically roll off
the disc. So the LA MAR chose its sound system as carefully
as it did its lighting and decor. The LA MAR chose

Altec Lansing.

Altec Lansing disco products and sound systems meet the
demanding performance requirements unique to disco.
They return fantastic sound at all ranges from dusk to dawn,
night after night, year after year.

Altec has designed and installed custom high performance
sound systems for the toughest applications throughout the

1515 South Marichester Avenue, Anaheim, California 92803
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entertainment industry for 42 years. Our representatives
have the experience and the expertise to custom design
your disco’s sound system. A system tough enough to
handle your music's most punishing load, yet responsive
enough to reproduce every mellow nuance of sound when

the mood softens.

An Altec Lansing disco sound systern is your disco’s
invisible partner. Your customers can’t see it, but it makes

the successful difference.

Altec Lansing. The Strength Behind the Sound.
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Disco

Pools Seeking Diversity & Professionalism

NEW YORK —Entering the 1980s
the key words for the nation’s record
pools are diversity and profes-
sionalism. Cutbacks in disco promo-
tion have made the major pools take
steps in these arcas to consolidate
thetr positions.

A prime example of diver-
sification is Harlem's Disco Den
record pool. Since establishing itself
as onc of the largest black-owned
record pools in the country. presi-

dent Dennis Franklin has moved the
operation into both record produc-
tion and promotion.

Franklin has, along with Doug
King, produced what he claims to be
the first Spanish language rap
record. "Baya Latinos.” The 12-inch
33% R.P.M.single has been released
on Disco Den’s own ETC label and
has sold approximately 5,000
through play in Latin clubs.

Franklin also is working with a

ENTERTAINMENT ENVIRONMENTS
DESIGNED & CONSTRUCTED

DISCOS, RESTAURANTS, CLUBS, CASINOS . . .

You give us your ideas and problems and we'll design
and build a dynamic environment within your budget
and guidelines. And there is no fee for the professional
services of our space, lighting and sound designers.

NEON LIGHTING— Our exclusive designs and techniques
in neon lighting are not available anywhere else in the
industry and our pricing makes custom neon possible for

any projed.

For additional information and lots of hot ideas call us at
212/227-7967 or 212/577-9030.

PEL

134 Duane St., New York, NY 10013

By NELSON GEORGE

Detroit group called Rockwell and is
in the process of mixing its first al-
bum. “We know what’s going out on
the street,” says Franklin. “We deal
with the music every day and with
the clubs, so we can see what will
make people dance. Many people at
record companies can’t say the same
thing.”

The three-year-old Disco Den has
also expanded outside the New York
area. Eighteen of the pool’s 100 dee-
jays are based in Columbus, Ohio,
far from Disco Den’s New York City
home base.

“Jimmy Carrillo. a New York dee-
Jay moved out there a year ago and
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saw the clubs there weren’t being
serviced well,” recalls Franklin. “So
he approached us about starting a
branch, and it has turned out to be
quite a successful operation.™

Disco Den has also been active in
promoting discos around the New
York area and has hosted press par-
ties for disco-oriented performers
such as Carol Douglas.

Another Disco Den project is the
publication of a glossy stock maga-
zine that will be a directory to the
deejays in the pool. Franklin says. "It
will serve as a guide to what we've
been doing the past three years, in-
cluding clubs, and their price ranges
from $50 to $500.”

The well-known  International
Disco Records Center headed by
Eddie Rivera has thrown itself full
force into acting as a liaison between
clubs and performers.

“The record companies have
dropped many disco promotion
people” notes Rivera, “but that has
only made the connection between
the pools. the artist and the clubs
closer.” Rivera feels that disco pro-
motion people too often got in-
volved in “politics™ in serving record
pools. helping some and not others.

“Now we get direct mailings from
the pressing plant or from the record
company. The loss of these disco
promo people has merely eliminated
the middle man.” Rivera states.

IDRC has been taking artists
around to New York’s clubs. and
picking up where the disco promo-
tion people left off. Recently it has
been servicing deejays with rock and
Latin-oriented product. in an effort
to meet their changing needs.

The Long Island Disco-Deejays,
pool is working not only to promote
records in clubs, but also in retail
outlets. Twenty four stores are using
a specially prepared hour long tape
of every month’s new disco material.

Director Jackie McCloy empha-
sizes that “this isn't a disco mix. buta

tape that highlights the best parts of

15 to 20 songs especially for retailers.
We're not trying to create a disco at-
mosphere with them. Our object s to
stimulate interest for new product in
the most important place possible,
point of purchase.”

Fifteen companies are involved at
this point. McCloy comments that

the change from disco promotion
people to other promotion personnel
at the record company level has
slowed the concept’s growth. *These
new people are trying to maintain
the level of promotion they have
now and are slow to try to increase
their activities” he feels.

Clearly many disco pools have be-
come cognizant of the need to diver-
sify their operations and strengthen
their ships for possible rocky times.

The need for “increased profes-
sionalism” is mentioned by most
pool operators as important in 1980.
This fecling has manifest itself in the
dropping of many deejays from
pools. increased emphasis on the ne-
cessity of reporting to record com-

anies. and a reluctance by estab-
ished pools to accept new déejays or
clubs.

Tim Rivera. a board member of
San Francisco’s Bay Area Record
Pool. has noticed that “those deejays
who have consistently done their
work. and by that I mean filling out
reaction sheets and compiling a top
20 list of crowd favorites. have no
trouble with the record companies
or the pool.™”

He continues: “what has hap-
pened is that those who have not
been doing the work as professionals
have been let go. We have been en-
forcing the guidelines for member-
ship much more strictly. so we have
lost some members and added oth-
ers from our waiting list.”

John Terry, director of the Florida
Record Pool. says that his organiza-
tion is down to 100 members, after
35 decjays at “marginal or small
clubs™ were let go. The pool covers
the East Coast of Florida. the na-
tion’s second biggest disco market
after New York.

The Florida pool’s belt tightening
was necessary Terry feels, but it does
make him worry. He wonders where
good new deejays and clubs will get
product? “If we can’t bring in new
people. the growth of disco will at
some point stagnate.” he states.

Terry makes an analogy to pro
sports. saying. “Like a baseball team
you always have to have that young
blood coming up. It’s not that the
older guys can’t do it anymore, but
at some point they won’t be able to

(Continued on page 69)
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ISRAELIS LIKE FUN

_ Disco_

Dance, Dance
Dance Theme
Prods People

By URI ALONY

TEL AVIV—Israel was slow to
start digging into the disco gold-
mine. but the scene has developed
fast over the past three vears. With

new clubs mushrooming,
companies are now backing disc
leases with major campaigns.

And, with two highly competi

pop radio stations operating. 1

record

ore-

itive
here

have been dramatic improvements

in on-air coverage of the music,

tea-

turing U.K. and U.S. chart hits.

But once upon an Israeli time.

“discotheque™ was merely a s
hall. the diskjockey sitting in a

the
mall
tiny

box. playing records, uttering barely

aword. Today’s DJ is performer,
programmer, announcer,
impersonator, and almost alway

tertainer,

authority on the music he is play

cn-

sdan

ing.

The biggest multi-purpose disco-

theque is in the small town of
Ramle, 15 miles out of the spraw

suburbs of Tel Aviv. Called

discotheque. movie theatre, v

ling

Ca-.
lypso, it's a modern center. housing’

ideo

unit, concert hall. refreshment facil-

ities and a 1,000 capacity.

Open four nights a week. it con-

centrates on latest releases f
Germany, France and the
sometimes pre-release material,
uses Sony amplification,

strobes, sound-to-light, and ¢
wheels involved in the lighting
tem. ° )

rom

U.sS..

and

with

olor
sys-

Another important [sraeli venue is
the Blue Bay, known just as B.B., a

two-floor complex. the ultimat

e in

modern design. There is floor space

for 150, and the spectacular ligh
effects are computer controlled.
400-watt Altec speakers belt
sounds in a 500-seater club.

ting
The

out

Tel Aviv is the heart of all Israeli

night life, and is packed with m
bership and “open™ discos.

Dancecotheque is in the H
Sheraton, a 200-scater aimed at
in-crowd clientele, with

em-
The
otel

the

subdued

lighting, aquaria and much green-
A . s 7
ery. Today's music comes via Lenco

GL55s and Bose amplification.

Open to the general public is Pea-
cocks, with sound-to-light, strobes

and a hard-line U.S. disco chart
mat. Away from the tourist are

for-
a of

the city there are clubs like the 12:30

a.m., Saturday Night Fever and
Babarim.

There are some 15 mobile di
theques operating in Israel, all u
imported new and second-h

The

$Co-
sing
and

equipment. Biggest single operator,

Asher Bitansky.

has a disco-pool

which can put six mobile units on

the road, fielding a total of 7
watts of power.

.000

Each has Bose

speakers (for which he is Israeli li-

censee), Peavey CS400 turnta
and Maclntosh or Phase Linear
plifiers.

bles
am-

One of his leading spinners is

Shosh Atari, sister of Eurovis
winning Gali Atari of the Milk
Honey group and her stage sho
outstanding. She is also a DJ fo

ion-
and
w s
rIs-

rael’s op daily program “The Tony

Fyne Hour.”
playlist material from the U.S.
U.K. singles release roster.

based on the newest

and

Tony Fyne also has an entirely

British mobile disco which
brought more than four years

he
ago.

Using Gauss speakers, Electrovoice

Horns, Hiwatt amps, SIS jin

gles.

sound-to-light and an on-road li-
brary of 27.500 singles, his show is

highly successful.

The Ilan Ben Shachar Roadshow,
(Continued on page 68)

Billboard’s.

- Copyright 1880, Blllboard Publicalions, Ing. No pan of this pubkc
mechanical, photocopying, recording, or othenyiss, without the pri

ATLANTA

1 RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP/12-nch)

2 | WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP}

3 | CANT HELP MYSELF~Bonnie Pointer—Motown (LP)

4 THE SECOND TIME AROUND/IN THE SOCKET-
Shalamar—Solar {(12-inch)

5 DO YOU LOVE WHAT YOU FEEL/ANY LOVE-Rufus &
Chaka—MCA (LP/12 inch)

6 EVITA-all cuts—Festival-RSO (LP)

This Weeh

7 HIGH ON YOUR LOVE/HOT HOT-Debbse Jacobs—MCA

(12 inch)

8 WERE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12:nch)

9 | CANT STOP DANCING/IN MY FANTASY-Sylvester—
Fantasy (LP/12 inch}

10 FUNKYTOWN-Lipps Inc.—Casablanca (LP)
11 HAVEN'T YOU HEARD-Patnice Rushen—Elektra (12-

inch)

12 I'M CAUGHT UP/YOU DON'T HAVE OANCING ON

YOUR MIND—Inner Life—Prelude (LP/12-inch)

13 JUMP THE GUN-The Three Degrees—Anola (12 inch)
14 I'LL TELL YOU-Sergio Mendes—Elektra (12 inch)
15 LOVE GUN-Rick James—Motown (12-inch)

BALTI./WASHINGTON

This Weeh

1 AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch)

2 RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch}

EVITA-all cuts—Festval—RSO (LP)
LOVE INJECTION—Trussel—Elektra (12-inch)

| SHOULDA LOVE YOU-Narada Michael Watden
Atiantic (LP)

HIGH ON YOUR LOVE—Debbie Jacobs—MCA (LP)

8 | CAN'T DANCE WITHOUT YOU/THANK GOD THERE'S
MUSIC—Theo Vaness—Prelude (LP)

SEXY DANCER/DO YOU WANNA BE MY LOVER-
Prince—Warner (LP)

- W e w

3

| CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

tizn may e reprody
writhedn parmias

DALLAS/HOUSTON

This Weeh

3

MANDOLAY—La Flavour—Sweet City (12-inch)

2 | CANT HELP MYSELF—Bonnie Pointer—Motown (LP)
3 EVITA-all cuts—Festival—RSO (LP)
4 RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP/12 inch)
5 SMACK DAB IN THE MIDDLE-)anice McClain~
Warner/RFC (12 inch)
6 DO YOU LOVE WHAT YOU FEEL/ANY LOVE-Rufus &
Chaka—MCA (LP}
7 WORKING MY WAY BACK TO YOU-Spinners—Atlantic
(P
8 THE SECOND TIME AROUND/IN THE SOCKET-
Shalamar—Solar {LP/12 inch}
9 HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12
inch)
10 AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-tnch)
11 1 SHOULDA LOVE YOU—-Narada Michael Walden—
Atlantic (LP)
12 | WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP/12 inch)
13 | THINK WE'RE ALONE NOW/WILL YOU LOVE ME
TOMORROW-Scott Allen—TK {12 inch}
14 YOU KNOW HOW TO LOVE ME--Phyliis Hyman—Ansta
(12-inch)
15 GOOD T0 ME-all cuts—THP—Atlantic (12 inch)
DETROIT
This Weeh
L RELIGHT MY FIRE/FREE RIDE-Dan Hartman-Blue
Sky (LP/12 inch)
2 EWITA-Festival-RSO (LP)
3 | CANT HELP MYSELF—Bonnie Pointer—Motown (LP)
4  HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12
nch)
S AND THE BEAT GOES ON-The Whispers—Solar (LP/
12-inchy
6 | WANNA BE YOUR LOVER/SEXY DANCER-Prince—
Warner (LP)
7 HIGH ON YOUR LOVE/HOT HOT-Debbie Jacobs—MCA
(12 inch)
8 CAN'T STOP DANCING/IN MY FANTASY-Sylvester—
Fantasy (LP}
9 HOW'S YOUR LOVE UFE BABY-Jackie Moore—

| WANT YOU FOR MYSELF-George Duke—Epic (12
nch)

JUST A TOUCH OF LOVE-Slave-Atlantic (LP)
SMACK DAB IN THE MIDDLE-Janice McClain—

Columbia (12 inch)
10 FUNKYTOWN-Lipps Inc.—Casablanca (LP)

11 MASKOW DISKOW/ROCK AROUND THE CLOCK-
Telex—Sire/Warner (12-inch)

Warner/RFC (12-inch)

13 I'M CAUGHT UP-Inner Lfe—Prelude (LP/12-inch)
14 DON'T STOP THE FEELING—Roy Ayers—Polydor (12

inch)

15 DO YOU LOVE WHAT YOU FEEL/ANY LOVE-Rufus &

Chaka—MCA (LP)

BOSTON

1 RELIGHT MY FIRE/FREE RIDE-Dan Hartman-Blue
Sky (LP/12-inch)

2 AND THE BEAT GOES ON-The Whispers—Solar (LP/
12 inch)

3 | CAN'T DANCE WITHOUT YOU/THANK GOD THERE'S
MUSIC—Theo Yaness—Prelude (LP)

4  EVITA-all cuts—Festival—RSO (LP)

§ KINDA LIFE (Kinda Love)—North End-—West End (12-
inch)

6 CAN'T STOP DANCIN/IN MY FANTASY-Syivester—
Fantasy (LP/12 inch}

7 SMACK DAB IN THE MIDDLE-Jance McClain—
Warner/RFC {(12-tnch)

This Week

8 HIGH ON YOUR LOVE/HOT HOT-Debbie Jacobs—MCA

(12-1nchy
9 | SHOULDA LOVED YOU/TONIGHT I'M ALL RIGHT—
Narada Michael Walden—Atlantic (LP)

10 HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12-

inch)

11 DO YOU LOVE WHAT YOU FEEL/BODY HEAT—Rufus &

Chaka—MCA (LP)

12 LIVING IT UP-Sweet Touch—BC (12 inch)

13 SEXY DANCER/I WANNA BE YOUR LOVER—Prince—
Warner (LP)

14 WORKING MY WAY BACK TO YOU-Spinner—Atiantic
(LP/12-tnch)

15 LOVE tNJECTION—Trussel—Elektra (12-inch)

CHICAGO

1 AND THE BEAT GOES ON-The Whispers—Solar (LP/
12 inch)

2 RELIGHT MY FIRE/FREE RIDE-Dan Hartman-Blue
Sky (LP/12-nch)

This Weeh

3 DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA

(LP)

4 | SHOULDA LOVE YOU—Narada Michael Walden-
Atlantic (LP)

5 HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA

(LP/12-inch)
6 MANDOLAY-La Flavour—Sweet City (12-nch)

7 | CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

8 HAVEN'T YOU HEARD-Patrice Rushen-Elektra (12
inch)

9 YOU KNOW HOW TO LOVE MY—Phyliis Hymen—Ansta

(LP)
10 FEEL ME UP-Elain & Ellen—Lance (12-tnch)
11 FUNKYTOWN-Lipps Inc —Casablanca (LP)
12 EVITA-all cuts—Festival—RSO (LP)

13 THE SECOND TIME AROUND/IN THE SOCKET-
Shatamar—Solar (12-inch)

14 FLY TOO HKGH-Janis lan—Columbia (12-tnch)
15 I'M CAUGHT UP—Inner Life—Prelude (LP/12-inch)

ROCK LOBSTER/PLANET CLAIRE/DANCE THIS MESS
AROUND-The B-52°s—Sire/Warner (LP/12 inch)
CISSELIN' HOT—Chuck Cissel—Arista (LP/12-inch)

SMACK DAB IN THE MIDDLE-Janice McClain—
Warner/RFC (12-inch)

GOOD YO ME-THP—Atlantic (LP)

LOS ANGELES

This Weeh

1
2

o ~w o W

EVITA-all cuts—Festival—RSO (LP)

RELIGHT MY FIRE/FREE RIDE—Dan Hartman-Blue
Sky (LP)

CAN'T STOP DANCING/IN MY FANTASY-Sylvester—
Fantasy (LP)

AND THE BEAT GOES ON-The Whispers—Solar (LP/
12-1nch)

FUNKYTOWN-Lipps Inc.—Casablanca (LP)
| CAN'T HELP MYSELF—Bonnmie Pointer—Motown (LP)
WILUE AND THE HANDIVE—Rinder & Lewis—AVI (LP)

SMACK DAB IN THE MIODLE-Janice McClan—
Warner/RFC (12-inch)

| WANNA BE YOUR LOVER—Prince—Warner (LP)
HIGH ON YOUR LOVE—Debbie Jacobs—MCA (LP)
MONEY-The Flywng Lizards—Yirgin (LP)

YOU KNOW HOW TO LOVE ME—Phyllis Hyman—Ansta
{12-1nch)

THE VISITORS—Gina Soccio—Warner/RFC (12-inch)

PLANET CLAIR/ROCK LOBSTER/DANCE THIS MESS
AROUND-The B-52's—Sire/Warner (LP/12-inch)

HAVEN'T YOU HEARD-Patnice Rushen—Elektra (12-
inch)

MIAMI

This Week

1
2

o ~w o w»

EVITA-all cuts—Festval-RSO (LP)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12
inch)

§ CAN'T HELP MYSELF—Bonnie Ponter—Motown (LP)

AND THE BEAT GOES ON-The Whispers—Solar (LP/
12-nch)

THE SECOND TIME AROUND-Shalamar—Solar (LP)
LOVE IMJECTION-Trussel ~Eiektra {12-inch)
FUNKYTOWN—Lipps Inc.—Casablanca (LP)

SMACK DAB IN THE MIDDLE-Janice McClain—
Warner/RFC (12-inch)

1'M CAUGHT UP—lnner Life—Prelude {(LP)
COMPUTER GAME—Yellow Magic Orchestra—A&M (LP)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP}

RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP)

HOTEL PARADISE—all cuts—Diva Grey—Columbia (LP)
DON'T LET 60-isaac Hayes—Polydor (12-inch}
DEPUTY OF LOYE-Don Armando—Z£ {LP)

Disco Action
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NEW ORLEANS

This Weeh

3

AND THE BEAT GOES ON-—The Whispers—Solar (LP/
12-tnch)

RELIGHT MY FIRE/FREE RtDE-Dan Hartman—Blue
Sky (LP)

WE'RE GONNA ROCK/ROCKIN ‘ROLLIN'—Sabu—MCA
{LP/12-inch)

{ CANT DANCE WITHOUT YOU-Theo Vaness—Preilude
(P

FUNKYTOWN-Lipps Inc.-Casablanca (LP)

GOOD TO ME-all cuts—THP—Atlantic (LP)

TAKE ALL OF ME—all cuts—Barbra Law—Pavilhon
(LP)

HIGH ON YOUR LOVE-Debbie Jacobs—MCA {LP)

HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12-
inch)

MANDOLAY—La Flavour—Sweet City (12 inch}

SMACK DAB IN THE MIDDLE-Janice McClain—
Warner/RFC (12-inch)

EVITA-all cuts—Festival—RSO (LP)

| WANNA BE YOUR LOVER—Prince—Warner (LP)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP)

CAN'T STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP)

NEW YORK

This Weeh

1

This

This
1

2
3

VERTIGO/RELIGHT MY FIRE/FREE RIDE-Dan
Hartman—Blue Sky (LP}

EVITA-all cuts—Festival-RSO (LP)

AND THE BEAT GOES ON—The Whispers—Solar (LP/
12 inch)

LOVE INJECTION-Trussel—Elekira (12-nch)

FUNKYTOWN/POWER—Lipps Inc —Casablanca (LP)

CAN'T DANCE WITHOUT YOU-Theo Yaness—Prelude
(LP)

CAN'T STOP DANCING/IN MY FANTASY-Sylvester—
Fantasy (LP}

WILLIE AND THE HANDHVE—Rinder & Lewis—AVI (LP)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12
inch)

LETS FLY—all cuts—Paradise Express—Fantasy (LP)

| SHOULDA LOVED YOU-Narada Michael Walden—
Atlantic (LP)

{ CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

| WANNA BE YOUR LOVER/SEXY DANCER-Prince—
Warner (LP)

SMACK DAB N THE MIDDLE-Janice McClain—
Wamer/RFC (12-inch)

THE SECOND TIME AROUND—Shalamar—Solar (12-
inch)

PHILADELPHIA
Week

AND THE BEAT GOES ON-The Whispers—Solar (LP)

VERTIGO/RELtGHT MY FIRE/FREE RIDE-Dan
Hartman—Blue Sky (LP)

WE GOT THE FUNK-The Positive Force—Turbo {12
nch)

| SHOULDA LOVED YOU—-Narada Michael Walden—
Atlantic (LP)

| WANNA BE YOUR LOVER/SEXY DANCER-Prince—
Warner (LP)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
nchy

| CAN'T HELP MYSELF—Bonnie Pointer—Motown {(LP)
WAS THAT ALL THERE WAS—Jean Cam—P IR (LP)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP)

| WANT YOU FOR MYSELF—George Duke—Epic (12
Inch)

DON'T STOP THE FEELING—Roy Ayers—Polydor (12-
inch)

WORKING MY WAY BACK TO YOU-Spinners—Atlantic
(LP}

BODY SHINE-Instant Funk—Salsoul (LP)

JUST A TOUCH OF LOVE-—Stave—Atlantic (LP)

PHOENIX
Weeh

YES | WILL/TEARS—C.0.0.—Casablanca (LP)
WILLIE ANO THE HANDJIVE-Rinder & Lewis—AVI (LP)

CAN'T STOP DANCING/IN MY FANTASY—Syivester—
Fantasy (LP)

MOSKOW DISKOW/ROCK AROUND THE CLOCK-
Telex—Sire/Warner (12-inch)

SMACK DAB IN THE MIDDLE-Janice McClain—
Warner/RFC (12 inch)

HIGH ON YOUR LOYE/HOT HOT-Debbie Jacobs—MCA
(LP)

MANDOLAY—La Flavour—Sweet City (12-inch)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

i CAN'T HELP MYSELF—Bonnie Ponter—Motown (LP)
FUNKYTOWN-Lipps Inc.—Casablanca (LP)
FLY TOO HIGH-Janice lan—Columbia (12-inch)

RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Bive
Sky (LP)

NEW YORK, LONDON, PARIS, MUNICH—all cuts—M—
Sire/Warner (LP)

RUNNING FROM PARADISE/PORTABLE RADIO—Hall &
Oates—RCA (12-inch)

THE WISITORS-Gino Soccio—Warner/RFC (12-nch)

am, of fransmited, in any foem or by any means. electronic,

PITTSBURGH

This Weeh

1

2
3

AND THE BEAT GOES ON-The Whispers—Solar (LP/
12-nch)

FUNKYTOWN—Lipps Inc.— Casablanca (LP)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP)

EVITA-all cuts—Festival—RSO (LP)

WE'RE GONNA ROCK/ROCKIN ROLLIN-Sabu—MCA
(LPy

RELIGHT MY FIRE/FREE RIDE-Dan Hartman-Blue
Sky (LP)

HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12-
nch}

| CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

SMACK DAB IN THE MIDDLE-Janice McClain—
Warner/RFC (12-inch)

PLANET CLAIR/ROCK LOBSTER/DANCE THIS MESS
AROUND-The B-52's—Sire/Warner (LP)

LET'S FLY-all cuts—Paradise Express—Fantasy (LP)

MANDOLAY—La Flavour—Sweet City {12-nch)

DO YOU LOVE WHAT YOU FEEL/BODY HEAT-Rufus &
Chaka—-MCA (LP)

CAN'T STOP DANCING IN MY FANTASY—Sylvester—
Fantasy (LP)

SAN FRANCISCO

This Weeh

1
2
3

EVITA-all cuts—Festival—RSO (LP)
FUNKYTOWN/POWER—Lipps Inc.—Casablanca (LP)

HAVEN'T YOU HEARD--Patrice Rushen—Elektra (12-
inch)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
[Cg]
AND THE BEAT GOES ON—The Whispers—Solar (LP)

WE'RE GONNA ROCK/ROCKIN ROLLIN-Sabu—MCA
(P

CAN'T STOP DANCING/IN MY FANTASY—Sylvester—
fantasy (LP)

RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Biue
Sky (LP)

SMACK DAB IN THE MIODLE-)anice McClan—
Warner/RFC (12-inch)

LOVE IS IN YOU—Nightlife Unlimited—Casablanca
(LP)

GOOD TO ME-all cuts—THP—Atlantic (LP)
THE WISITOR-Gino Soccio—Warner/RFC (12-inch)
LOVE INJECTION-Trussel—Elektra (12-inch}

DANCING ALL OVER THE WORLO-Busta Jones—Spring
(12-nch)

WORKING MY WAY BACK TO YOU—Spinners—Atiantic
(LP)

SEATTLE/PORTLAND

This Weel

1
2

i CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

| WANNA BE YOUR LOVER/SEXY DANCER-Prince—
Warner (LP)

MANDOLAY—La Flavour—Sweet City (12-nch)

DO YOU LOVE WHAT YOU FEEL—Rufus & Chaka—MCA
(LP)

AND THE BEAT GOES ON-The Whispers—Solar (LP)
#1.2-3"-Salazar—City Records (12 inch)

GOT TO LOVE SOMEBODY-Sister Sledge—Cotiflion
{12-inch)

REUIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP)

WE'RE GONNA ROCK/ROCKIN ROLLIN'—Sabu—MCA
(LP)

FUNKYTOWN—Lipps Inc.—Casablanca (LP)
SATURDAY NIGHT-Arpeggio—Polydor (12-inch)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—-MCA
(P

PLANET CLAIR/DANCE THIS MESS AROUND/ROCK
LOBSTER—The B-52's—Sire/Warner {12-inch)

MOONLIGHT AND MUZAK—M—Sire/Warner (LP)

SMACK DAB N THE MIDDLE-Jamice McClain—-
Warner/RFC (12-inch)

MONTREAL

This Weeh

1
2

o o -

~

RELIGHT MY FIRE-Dan Hartman—CBS
STRAIGHT LINES—New Musik—CBS

FLY TDO HIGH-Jamis lan-CBS

CAN'T HELP MYSELF—Bonmie Pointer—Quaiity
TWILIGHT ZONE—Manhattan Transfer—WEA
HEARTBREAKER—Pat Benatar—Capitol
WEEKEND ROCK—Puzztes—Quaiity

FIRE/MISSION IMPOSSIBLE—Mercier Desclous—
London

ROCK ME NOW-Peter Batah—London
VIDEQ KILLED THE RADIO STAR-Buggles—WEA

THAT WHY HOLLYWOOD LOVES ME-Geno
Washington—London

BE A BOY—Gina—Montreco

POWER HUNGRY—Radia Frye—Quality
BLOW MY MIND—Celi Bee—CBS
FINGERPRINTE —Fingerprintz —Potydor

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.

the 16 major

www.americanradiohistorv.com
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Disco

Indifferent Swedish Radio Airplay Aids Clubs

STOCKHOLM—Discos in Swe-
den enjoyed their first boom years
between 1969 and 1973, but a sec-
ond surge of popularity followed
more recently, spurred by movies
like “Saturday Night Fever” apd
“Thank God It’s Friday.”

The role of the discos in the music
industry, though, is broader than
elsewhere. In Sweden, unlike most
other European countries, there is
no commercial radio, and with the
Swedish Radio’s rather poor attitude
to pop music the result has been a
vacuum and a corresponding need
to find other music outlets.

Discos are the most important and
the most popular of these. At the
moment the business nets about $25
million annually, and observers be-
lieve that with careful development
this figure could be doubled.

For the record companies, discos
are obviously an important promo-
tional channel. Straight disco music,
in fact, does not itself sell in great
quantities, but the Swedish charts
this autumn have been full of exam-
ples of records that became popular
through the discos.

Rolling Discos
Prosper & Grow

® Continued from page 55

Van 2000 is also beginning to mount
a lot of fashion shows, as well as
playing host-to private parties for the
entertainment industry.

Bert Lockett runs a Brooklyn-
based outfit called Beter Mobile DJs
that functions as a pool and an
agency for mobile operators in that
area. The group works private par-
ties, dances, weddings and “lot of
- clubs.”

“There’s always plenty of work
around here,” Lockett says. “We
have 15 members. Some of them are
house DJs using their own equip-
ment and the others have vans, but
they all play clubs regularly.”

Lockett explains that while ‘this
frees club owners from installing
light and sound equipment, it re-
quires that DJs break down their
gear and haul it away every night.

Some of the DJs are stars in their
own right, especially the ones who
accompany their spins with the
steady rapping that is the vogue in
many black discos these days.

A smooth rapping DJ who can
program music attuned to a particu-
lar club’s clientele can command
$200 and more a night, Lockett says,
although the rate is $50 usually for
beginners.

One of the reasons the DJ must
break his equipment down each
night is that Brooklyn club owners
won’t guarantee its safety overnight,
nor will they insure the equipment.

Nevertheless, Brooklyn’s mobile
jocks are in demand.

Music On The Move was financed
by two bankers who commissioned
Alex Rosner to put together a
$20,000 mobile package of sound
and light a few years ago. Now they
employ a booking agent and three
regular workers to man their custom
van.

Christine Putnam says Music On
The Move used to take periodic ads
in New York Magazine or The New
York Times, but business is so good
that these days the company exists
on word-of-mouth referrals and re-
peat business.

Rates start at $350 for a simple
setup, Clients range from private
parties to opening night bashes for
Broadway shows.

Among them are Zappa’s “Bobby
Brown,” Richard Clayderman’s
“Ballad for Adeline,” Patrick Her-
nandez’s “Born To Be Alive” and
“Oh Susie” by local group Secret
Service, the biggest hit of all and a
track which is to be released
throughout Europe.

Other international names popu-
lar in discos here are Boney M, Amii
Stewart, Donna Summer, and
Amanda Lear, with CBS band Fac-
tory perhaps the most successful of
the local acts.

Despite its successes, though, the

By LEIF SCHULMAN
disco scene in Sweden does face a
number of problems, and it was to
tackle some of these that a group of
diskjockeys in Gothenburg last year
set up their own organization,
V.S.D.

The stated aims are establishing
jockeys as members of a serious pro-
fession, improving relationships
with record companies and disco
management, bettering safety stand-
ards for discos and equipment, and
winning an agreed minimum wage.

To achieve these aims, said V.S.D.
president Claes Hedberg, diskjock-

eys must organize. Accordingly, a
mecting, Discoforum 79, was organ-
ized and held in Stockholm in Au-
gust 1979. The event attracted 340
participants including more than
100 record company personnel. All
major Swedish labels were repre-
sented and CBSalone sent a 17-
strong delegation.

Currently there are between 300-
500 discos in the country, and about
150 full-time professional disco DJs.

The standard of most venues is
low: they look much as they did 10
years ago. All are sited in ex or

present restaurants, and newly es-
tablished discos face hard fights
with varicus authorities to win per-
mission to serve food, drinks and
music.

In fact, it is easier to open a restau-
rant with live music than a disco,
and the situation is further compli-
cated by the opposition to discos of
the Swedish Musicians Union,
which Tfears, understandably
encugh, that members will lose work
if recorded music is allowed to domi-
nafte.

“Inl976,we introduced élan to
Houston with a new level of

music quality.

In1979, sales
topped
$5 million.”

— Lance McFaddin, President, McFaddin Kendrick

hen McFaddin Kendrick opened its

spectacular restaurant and bar, éelan,
three years ago, it aimed for an attractive
market: affluent, socially active — but hard-
to-please. As Mr. McFaddin puts it: “Our
product had to be superior in every way —
decor, food, service, and music. From the
very start, exciting music set elan apart. It
still does today.”

Today, elan and other McFaddin Kendrick
specialty restaurants are operating in 13 major
markets with annualized sales in excess of
$30 million. The music is created by
SOUNDSCAPES, as it is for McFaddin Ken-
drick’s thirty-four other operations — hotels,
office buildings, retail centers and a variety of
bar restaurants. “SOUNDSCAPES under-
stands the hospitality business, as well as
music,” Mr. McFaddin adds. “That’s why
our music keeps pace with changes in opera-
tions, and in the marketplace.”

What works for McFaddin Kendrick is the
SOUNDSCAPES approach — marketing with
music. That means music that reaches and
stimulates your customers instead of just
background music. Music that is tailored for
each property and part of the day. And music
designed to increase sales.

-
www americanradiohistorv.com

Our service includes consulting, creating,

programming and supplying our clients with
taped material of the highest quality. No spe-
cial equipment to buy from us, no licensing
problems, no worries about reliability.

If you want a stronger market position

Marketing with Music
1900 Yorktown, Suite 100

Houston, Texas 77056
Call toll-free 800/231/2606

through creative music, call toli-free or write
today. Ask about our brochure, ‘‘Marketing
with Music”’, and our no-obligarion trial
program.
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Publishers Welcome New
Direction Of Disco Music

By IRY LICHTMAN

NEW YORK-—As the sound of
disco weaves an intricate pattern
within the mainstream of pop music,
at least one area that finds this new
fabric fashionable is that of music
publishing.

Like others, publishers also
reaped the rewards of disco when it
was more formularized. since for-
mularized disco hits still meant both
mechanical and performance in-
come.

But, more astute publishers tend
to look ahead to determine the long-
range value of copyrights, and it is,
of course, the year-and-after year
value of copyrights that measure a
publisher’s well-being along with
creating new successes.

In too many instances. conven-
tional disco songs have shown little
momentum beyond their original hit
versions. Publishers rely on hit songs
to exploit other markets, such as
print.

Few disco successes mcasured up
well when translated into sheet mu-
sic, for the production of such a
dance record had as much to do with
success as the song itself. This often
had little more than a title and a
single. dominant “hook™ to sing of.
This restricted large-scale volume of
disco in print form, with several no-
table exceptions like “I Will Sur-
vive” and “Last Dance.”

Now with dance music takingon a
more subtle musical tone, more
kinds of songs, more traditional in
either MOR or rock structure, can
penetrate this field.

The trick that continues to breathe
life into a copyright is that it can be
taken out of context of its original
home. and sold through to either
sheet music, coverage by other per-
formers in varied musical guises or
even used in the lucrative jingles
market.

If more traditionally structured
material can make its way intodance
music, there is an important added
plus. It means that current staff
writers can be utilized to hopefully

generate recordings. while opening
up oldies-but-goodies to revived ex-
posure.

Down through the years. writers
and music publishers have re-
sponded quickly to new trends, par-
ticularly in the area of dance music.
One doesn’t have to be overly aware
of the dance cycles over the past 50
years to recognize such fads as the
charleston, jitterbug. rumba, cha-
cha. twist, etc.

Literally thousands of composi-
tions answered the call to provide a
scemingly unending demand for
songs for a dancing public. Disco or
dance music has a broader defini-
tion than the past successes and re-
mains an area for writers to shoot for
and. more than ever, regard as possi-
bly the first step in the profitable ex-
posure and exploitation of new
songs.

Dance Theme

® Continued from page 66

using the latest European and U S.
produet. is the only one using a port-
able video unit, the other equipment
comprising Sansui SH 600 ampli-
fiers (600 watts each). Sound Out
S400 (400 watts), Lenco GL72s and
JBL and Philips Bins.

Until recently there was little in-
terest among Israeli artists to create
in-Hebrew disco music for the local
market. But producer Zvika Kagan,
with local songwriter Ronny Weiss,
has built hits here for girl singer
Sherry. who also records in English,
and whose disks have been favor-
ably compared with discd product
from London and New York. She
will have an album out inter-
nationally early next year.

Another name for the future is Uni
Kariv who wrote *Abdullah’s Wed-
ding.” and Steve Gilleston, com-
poser/producer, has hit the inter-
national market with “Here Comes
That Sound Again” tor Love de
Luxe.

* ADVERTISING

baily

STUNNING VISUAL IMPACT

* POINT OF PURCHASE « STAGING

MOTION MESSAGE display systems are specifically de-
signed to maximize the natural attraction of a moving dis-
Your message will sweep across or flash rhythmi-
on a panel of small high-intensity bulbs presenting
an irresistable image virtually impossibie to ignore.

With a touch of the keyboard you can react immediately
to your ever changing advertising needs!

MOTION MESSAGE core.

36D Carlough Road Bohemia, N.Y. 11716

* PROMOTION

(516) 589-6138

Billboard

DiscoTop

Billboard SPECIAL SURVEY For Week Ending 2/16/80

Copyright 1980, Billboard Publica-
tions, Inc. No part ot this publication
may be reproduced, stored in a retrieval
system, or transmitted, in any form or by
any means, electronic, mechanical,
photocopying, recording, or otherwise,
without the prior written permission of
the publisher.

Wes ks
,::f. ,,l:f. aat | TITLE(S), Artist, Label 2:. :fk o] TITLE(S), Artist, Label
ﬁ 1 | 15 | VERTIGO/RELIGHT MY FIRE/FREE RIDE~Dan Hartman-- ﬁ 78 | 4 | 12IMBRA-Talking Heads—Sire/Warner
Blue Sky (LP/12-inch) LP-36302 (LP/12-inch®) SRK-6076
ﬁ 2 | 6 | AND THE BEAT GOES ON/CAN YOU DO THE BOOGIE/OUT ﬁ 79 | 5| YESIWILL/TEARS/PUTTING MY (Heart On The Line)~
THE BOX—The Whispers—SOLAR (LP/12-inch) BXL1-3521 €.0.D.—Casablanca (LP) NBLP-7193
ﬁ 3 | 14 | EVITA-all cuts~Festival-RSO (LP) ﬁ 80 | 6| WE GgTZTNi)FlTHgZ—The Positive Force—Turbo
RS-1-3061 -inch) T-
ﬁ 6 | 7 | 1CANTHELP MYSELF (Sugar Pie Honey)~Bonnie ﬁ 8 | 3 KEEP&:“’EQW&;‘({:‘)‘%' 3%?15""" IN YOU-~Cheryl
Pointer—Motown (LP) M7-929 -
ﬁ 7 | 7 | HIGH ON YOUR LOVE/HOT HOT (Give It All You Got)~ 31 53 [ 16 | MUSIC—One Way/Al Hudson—MCA
Debbie Jacobs—MCA (LP/12-inch*) MCA 3203 ; (LP) 3178 , A
ﬁ 10 4 | FUNKYTOWN/ALL NIGHT DANCING=Lipps, Inc 5| 55 7 | YOU MAKE ME FEEL THE FIRE—Claudja Barry—Chrysalis
! {DAN (12-inch) CDS-2389
asablanca (LP/12-inch®) NBLP-7197 56 | 60 | 10| OANCE FANTASYFres Li
7 | 4 | 15 | 1 WANNA BE YOUR LOVER/SEXY DANCER— Prince —Warner B D o
it Epic (12-inch) NBLP 2.7183
. 57 61 7 QUEEN OF FOOLS—Jessica Williams—Polydor
8 S | 10 | HAVEN'T YOU HEARD—Patrice Rushen—Elektra LP) PD-1-6248
(LP/12-inch®) EK-243 ol
. 58 | 63 7 | TIGER TIGER (Feel Good For A While)-Gregg Diamond
9 9 | 15 | SMACK DABIN TH.E MII(J:DLEg—sJamce McClain—-Warner/ Bionic Boogie—Polydor (LP) PD-1-6237
RFC (12inch®) DRCSE8 59 | 69 | 9 1 WAS THAT AL THERE WAS/WHAT'S ON YOUR MIND/GIVE
ﬁ 15 | 9 | 1SHOULDA LOVED YOU/TONIGHT I'M ALL RIGHT—Narada IT UP~Jean Carn~P.IR.
Michael Walden—Atiantic (LP) 12-36195
(LP) SD-19259 ﬁ 72 | 4 | BROKEN ENGLISH/WHY D'YA DO IT—Marianne Faithfull—
11 | 12 | 14 | DO YOU LOVE WHAT YOU FEEL/ANY LOVE-Rufus and Istand & Antilles—(LP/12-inch) ILP-9570 & AN-801
i ¥
Chaka—MCA (LP/12-inch*) MCA-5103 61 | 48 | 21 | rLLTELL YOU~Sergio Mendes-Brasil ‘88— Elektra
ﬁ 13 | 10 | MANDOLAY-La Flavour—Sweet City (LP/12-inch®) AS 11425
i (12:inch) SCD-5555 62| 45 | 9| ROTATION=Herb Alpert—A&M
ﬁ 4 |12 wz'ng ZGON:.A) wggggzcxm' ROLLIN' ~Sabu—Ocean (LP/ (LP/12-inch®) SP-12032
-Inc - 63 37 17 NO MORE TEARS (Enough Is Enough)~Donna Summer/
14 | 11 | 14 | CANT STOP DANCING/IN MY FANTASY—Sylvester— B%rgrgosltgrgisand—Casablanca/Columbia (12-inch)
Fantasy (LP/12-inch®) F-79010/D-149
15 | 8 | 15 | YOU KNOW HOW TO LOVE ME~Phyliis Hyman—Arista ﬁ %1 9 "OW'(SIZVOU:)LS!SE ZL;FIEZ;ABV-JBC“G Moore—Columbia
(LP/12-inch®) LP 9509 nc d
16 | 16 | 18 | WORKING MY WAY BACK TO YOU=Spinners—Atlantic ﬁ myo3 LOVET":‘(‘L’F‘,‘)“D';%?/LUD"50"-"9‘9' Brown—Drive/
(LP/12-inch®) SD19256/DSK0 205 ; :
17 {18 | 10 | 1 CANT DANCE WITHOUT YOU/THANK GOD THERE IS 66| | 7 BU“’:'L’:,')“N”B"LET‘;I";; Rollo—Casablanca
MUSIC~Theo Vaness—Prelude (LP) PRL-12173 )
67 I 4 | ALL NIGHT THING—The Invisible Man's Band—Mango
18 | 19 | 13 | GOOD TO ME-all cuts—THP—Atlantic (12:nch®) MLPS 1782
(LP) SD-19257 . .
68 | 39 | 14 | STRMGHT TO THE HEART/ALL NIGHT MAN~Loose
O e e Ty Change—Casablanca (LP) NBLP-7189
20 | 17 | 18 | TME SECOND TiME AROUND/IN THE SOCKET—Shalamar— Sl I """"(T{;“_i’;fﬁ;‘;ggf’;oghy"“(’
Sty (UATEY UL 70 | 49 | 27 | ROCK WITH YOU/DON'T STOP TIL YOU GET ENOUGH
21 | 20 | 13 | WILLIE AND THE HAND JIVE/LOVE POTION #9—Rinder Michael Jackson—Epic -
and Lewis—AV! (LP) 6073 (LP/12-inch®) FE 35745
2 11 | MONEY~The Flying Lizards—Virgin ﬁ 2 | RIPE=all cuts~Ava Cherry—RSO/Curtom
(12-inch) DSK-217 (LP) RS-1-3072
23 | 23 | 17 | "M CAUGHT UP/YOU DON'T HAVE DANCING ON YOUR ﬁ 2 | IN THE POCKET=all cuts—African Suite—MCA
MIND/I HOPE IT'S THE RIGHT TIME=Inner Life—Prelude (LP) MCA-3205
H *
(e ) G B 5 | TWILIGHT ZONE-Manhattan Transfer—Atlantic
24 | 24 | 9 | KIND OF LIFE (Kind Of Love)—North End- (LP) SD-19258
West End (12-inch) 74| 42 | 14 | ON THE RADIO-Donna Summer—Casablanca
25 | 2 | 11 | HOTEL PARADISE/SAINT TROPEZ—Diva Grey & Oyster— (LP) NBLP-7189
Columbia (LP) BL-36265 ﬁ 83 | 3| CAN'T YOU FEEL IT~Beverly Johnson—Buddah
ﬁ 33 | 9 | PLANET CLAIR/ROCK LOBSTER/DANCE THIS MESS (LP/12-inch®) BDS-5726
AROUND~—The B-52's—Sire/Warner 76 81 6 CISSELIN' HOT—Chuck Cissel—
(LP/12-inch*) BSK-3355 Aista (LP/124nch®)
ﬁ 32 | 10 | | WANT YOU FOR MYSELF—George Duke—Epic 771 571 13 U.N.—ill cuts—~U.N.—Prelude
(LP/12-inch®) (LP) PRL-12168
28 | 28 13 BODY SHINE/SLAP, SLAP, LICKEDY LAP-Instant Funk- ﬁ 92 2 | “1.2-3"-Salazar—City Records (12-inch)
Salsoul (LP/12-inch*) SA-8529 CRA 1405
29 | 30 | 11 | BLOW MY MIND-Geli Bee—APA/TK (LP/12-inch®) ﬁ 91 | 2| BOUNCE ROK, SKATE, ROLL-Vaughn Mason & Crew—
APA/TK-77005 Brunswick {12-inch)
30 [ 35 | 10 | JUMP THE GUN—The Three Degrees— 80| 87 | 5| SATISFIED/ITS STLL A THRILL—Dynasty—Sofar
Ariola (12-inch*) (12-inch) BXLI-3398
ﬁ 41 | 10 | FLY TOO HIGH-Janis lan—Columbia ﬁ m RAPO CLAPO-Joe Bataan—Salsout
(12-inch) x35-166717 (12-inchy SG-315
ﬁ 6 | LET'S FLY=all cuts—Paradise Express—Fantasy 821 8 2 BUR':#E]?’_’ (zlit)hvv%lrz;gve)-Frisky—Vanguard
(LP/12-inch*) F9589 inch*) V-
ﬁ 9 | LOVE IS IN YOU/DANCE FREAK AND BOOGIE—Night Life ﬁm bl L
Unlimited—Casabianca (LP/12-inch*) NBD-20204 —Abbe—Butterhy
3 | 36 13 LOVE GUN—Rick James—Gordy/Motown 8 56 19 READY FOR THE 80'S/SLEAZY—Village People—Casablanca
(LP/12-inch*) 6519- (LP) NBLP-2-7183
ﬁ 44 | 9 | DONT STOP THE FEELING-Roy Ayers—Polydor 81 8% | 3 UV"‘(GlZ"in‘::)'gge‘fsog‘;"c“-Bc
(LP/12-inch®) P-6246 i Rl
ﬁ 46 7 | THE VISITORS (remix)—Gino Soccio—Warner/RFC ﬁ REMONE‘.—Kogky—Wmdsong/RCA
(12:nchy DRCS 4894 . (12:inch*) BXL1-3502
ﬁ 47 | 11 | MOSKOW DISKOW/ROCK AROUND THE CLOCK—Telex— ﬁ COMBUTERIGAME oY ellowiMagiclOrchestiag
Sire/Warner (12-inch) DSRS-8896 [ ASM (LP) SP-736 g
38 | 25 | 20 | DONT LET GOtsasc Hayes_Polydor u m TONIGHI:S THE NI(_;HT—Sharon Page—Source/MCA
(LP/12:inch*) 1622 T R
) 84 | 6| ONLYLOVE CAN MAKE IT RIGHT/DANCE THE NIGHT
39 27 15 DAN?INZG Acl}ll.) gv“[&m[ WORLD-Busta Jones—Spnng ﬁ AWAY - Jet Brown—Pondor (LP)PDIGZIS
n 9 | 52 | 17 | 1CANT TURN THE BOOGIE LOOSE—Controllers—TK
ﬁ 67 | 3 | MOONLIGHT AND MUZAK/COWBOYS AND INDIANS—M (12-inch) TKD 409
- H »
STy (V) SEL 6D 9l m THE EVE OF THE WAR—Jeti Wayne—Columbia
41 | 29 | 15 | | THINK WE'RE ALONE NOW/WILL YOU LOVE ME ? ' (LP/12-inch*) PC2-35920
TOMORROW-Scott Allen—TK (12~|nch) TKD 426 92 m PARTY BOVS—FOX)’—TK
42 | 31 | 20 | RUNNING FROM THE LAW/WEAR IT OUT—Stargard- (LP) DASH-30015
Warner (12-inch) DWBS 8891 93 | 70 | 20 | SING, SING, SING—Charlie Calello Orchestra—Midsong
43 | 34 | 22 | DEPUTY OF LOVE-Don Armando’s Second Avenue (LP) MS1.010
Rhumba Band—ZEA (LP/12-inch*) 3305 ] m ABOVE AND BEYOND—Edgar Winter—Blue Sky
H *
u 15 | TAKE ALL OF ME—all cuts—Barbara Law—Pavillion (LP/12-inch®) JZ-35589
(LP) J2-36148 95 | 95 7 MOONLF(’:HALVIIJEéI;;tam Sky—AVI
ﬁ 68 4 | GOT TO LOVE SOMEBODY-Sister Sledge—Cotillion o WALK( TH)E NI;;HT/UFE AT THE OUTPOST—Skatt Bros
(LP/12-inch®) m Ly o5
) Casablanca (LP) NBLP7192
% ] °L' |3 B SATURDAY NGHT (Beeakout)-Arpegglo—Folydor 97| 97 | 3| COMEINTO OUR WORLD—The Emotions—Columbia
ﬁ (12-inch) PD 515_ (LP) JC-36149
B 9 num:)mtc FR;?cl: rlnznmhszxromm RADIO—Hall & st | 21| TIM-sh eutsTIM—Casablanca
Qg i -inch) (LP) NBLP 7172
ﬁ 58 | 6 | JUST A TOUCH OF LOVE-Slave— 62 | 14 | DANCE YOURSELF DiZZY-Liquid Gold—Parachute
Atiantic (LP) AS 11425 (LP/12-inch*) RRD 20527
ﬁ 75 | 2| HERE COMES THE SUN/LAST CHANCE TO DANCEFat 100 | 651 14 | ROLLER SKATIN' MATE—Peaches and Herb—Polydor
Larry's Band—Fantasy (LP/12-inch*) F-9587 (LP/12-inch*) PD-1-6239/PRO-116

*non-commercial 12-inch

Compiled from Top Audience Response Records in the 15 U.S. regional lists.
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Record Pools Diversifying

® Continued from page 64
hit the fast ball as well as they used
t00.”

The Long Island pool has come
up with two innovative ways to in-
crease its role in the record industry.
One, is to print little cards with the
names of every song its deejays have
on their playlist. The card contains
the record’s title, the artist’s name,
and the pool’s telephone number.
i’s presented to customers on
request.

If the customer calls the Long Is-
land pool office he is directed to a lo-
cal’retailer who is selling the record
at a discount price.

Even more enterprising is the
Long Island pool’s 10-50 program.
Director McCloy asks for 10 copies
of every new release. These are in
turn distributed to the pool’s top 10
spinners. They test the disk for re-
sponse at their clubs and transmit
the information to the pool’s chief of
operations. If response is positive,
the pool then requests 40 additional
copies.

“Initially we’re asking for only
20% of the product and cutting back
on the expense for the labels™ says
McCloy. “It’s more work for us, but
the records we do ask for are only
those with real potential. We think
its a policy that shows the labels
we're willing to work with them for
the best overall result.”

IDRC has dropped 50 decjays
which still leaves them with 275
members. Twenty of this number
serve on a feedback committee that
meets weekly to hear new product
and report back to the record com-
panies as o its potential. States Ri-

Czech Deejays

® Continued from puge 48

imported and gold through normal
retail channels, are often used in dis-
cos, with Hungarian groups being in
specially strong favor.

Supraphon set up a special disco
group called Discobolos. the outfit
led by Jiri Svoboda, brother of local
top-selling act Karel Svodoba, who
incidentally often writes and ar-
ranges for the studio group. The
band uses new material along with
disco arrangements of local stand-
ards and international evergreens.

So far there have been two Disco-
bolos albums, each selling around
35,000 units. Panton also set up a
similar kind of band, led by pro-
ducer, arranger and composer Ales
Sigmund.

Among international disco acts,
Boney M comes out well on top. and
it is the only disco group from the
West to visit Czechoslavakia, taking
part in the Bratislava Lyra Festival
in 1978. The group was also featured
on television on its appearance at the
Sopot Festival in Poland.

Locals looked for a surge in popu-
larity of John Travolta following the
delayed showing of “Saturday Night
Fever.” but the movie received only
a mildly enthusiastic reception.

Holding Pattern

® Continued from page 62

up very well. We just opened up an
Arlington unit in December, and an-
other in Mesa Jan. 15. Two more are
being developed. one in La Brea,
Calif. and one in Denver.”

“I read all the stuff about disco.
but each one of the new McGee’s
represents an investment of $2 mil-
lion. I think that says something.”
states Ford.

“We were in the business before
disco and people will always be
dancing. No matter what the label

[PRETY

IS,

vera: “Our goal now is to become in-
volved in the process of selecting the
single even before it is released.”™

One organization that might have
been a factor in the changes in rec-
ord pools. was the National Assn. of
Record Pools. The idea was the baby
of Florida Record pool owner Bo
Crane, who wanted to get the pools
together in a united front.” It didn’t
pan out as | wanted,” admits Cranc.

One reason was that many of the
pools were in marginal financial sit-
uations and couldn’t afford the ex-
penses neeessary (o keep a national
organization functioning.

Another rcason for the failure was

a “fear among many people that we
were gonna crown a King and dic-
tate policy. That wasn’t the intention
atall”

In a positive vein Crane is pleased
with the turnout for a National Assn.
meeting held last November. The
three-day meeting gave pools and
the record company exccutives 4
chance to talk and exchange views.

The meeting was so successful
Crane expects some sort of pool
gathering during the Los Angeles
Disco Forum. He fecls the organiza-
tion has evolved more into a forum
for discussion than an active, advo-
cacy twol for the pools.

Question 12-Inch Single

® Continued from page 51
committed to 12-inch records and
will continue to make them avail-
able when we have a picce of music
that lends itsell’ to a club atmos-
phere. A disco is a good testing
ground because a record that stimu-
lates dancing gives us an indication
ot the demand thatwill be generated
at radio.”

Discussing  12-inch  commercial

sales. Vince Pellegrino. director of

dance music at Columbia Records.
says: “The 12-inch is particularly vi-
able in today’s cconomy because it's
longer. of better quality and is a su-
perior value. Also. a 12-inch helps to
set up the album. People aren’t jum-

ping at an LP unless they know

there’s reatly something good on it.”
Pellegrino also stresses the sepa-

rate market for 12-inch records: con-

69

sumers in the 18-30 group who have

made a substantial investment in
sound equipment.

On the other hand. Prelude’s sales
and marketing vice president Joe
Kolsky says that “at the moment we
don’t intend to issue a 12-inch for
commercial sale. On occasion, we
have released a 12-inch because the
album wasn’t ready, and we wanted
to keep the discophile happy: but as
soon as the LP was finished, we cut
off the 12-inch because it affects al-
bum sales.”

“For the
new artfist,
Disconet gels

careers
started”’

Scott Allan

“It's tough enough to get a label interested in your work, let
alone get some test exposure to see if what you've done
really holds water. SO when Disconet remixed "l Think We're
Alone Now/Will You Love Me Tomorrow” and programmed

the song, | was thrilled. Disconet broke it..the disco DJs

really gave it life when it was released commercially, and
now it's happening on pop radio. Disconet ge'rs careers

started”’

ISONE

There's always something Interestlng
playing on DISCONET.

DISCONET programs are avallable only to qualified disco DJs, discos, mobile discos and

radlo stations. For subscription information please write or catl DISCONET (division of

Sugarscoop, Inc.), 600 Third Avenue, New York, NY 10016. Telephone 212/687-2313.
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Hong Kong Taipan Spot Sets Pace In Orient

PHOENIX—It is said that every-
one who knows disco in the British
Crown Colony of Hong Kong knows
the Taipan Club.

Perhaps that is because the Tai-
pan helped resurrect the disco phe-
nomenon there.

“We werc the first to arrive on the
crest of the Saturday Night Fever
wave,” explains music director An-
drew Bull. a native of Great Britain.
“Because we were the only one at the
time and created such an impact, our
name is still recognized in the mar-

ket despite the rise of other clubs.”

Bull says the disco scene arrived in
the early *70s but had almost com-
pletely faded by the end of 1977 in
Hong Kong. However he claims the
disco market was revitalized by the
opening of the Taipan Club in the
Hotel Miramar Princess on the
Knowloon Peninsula of Hong Kong
in April 1978.

The club proved such a success
that a second Taipan opened across
the bay in the Furama Hotel in Cen-
tral Hong Kong in December. 1978.

By AL SENIA

Today. an observer notices a full
fledged disco scene with about two
dozen large and small clubs drawing
cnthusiastic crowds. Some like the
Den located in the Hilton Hotel ca-
ter to the monied tourist trade. All
have cover prices that are steep for
clubs located outside major Ameri-
can and Western European cities.

Charges range from about $5 U S.
weekdays to as much as $20 U.S. on
weekend nights at the hottest spots.
Many also tack on a 10% service
charge. Most include one or two

AMERICA'S FIRST DISCO STORE!

OR ALL YOUR DISCO NEEDS
WE CARRY A FULL LINE OF:

MIXERS
NEEDLES

STROBES
CHASERS

TURNTABLES SPEAKERS

MICROPHONES D.J. HEADPHONES CROSSOVERS
MIRROR BALLS PROJECTORS

AMPLIFIERS.
PINSPOTS

LIGHTING
CONTROLLERS

AMP RACKS
LIMITORS

COMPLETE SOUND & LIGHTING
INSTALLATIONS, SALES, SERVICE

SEND FOR
FREE CATALOG;
ENCLOSE $1.00

TO COVER
POSTAGE &
HANDLING
— =
HT INC.
pm. Mon-Frj, Sa

drinks with the entrance price.

The twin Taipan clubs maintain

pre-eminance in the disco commu-
nity. Andrew Bull is in charge of
music selection at both clubs and is
assisted by Steve Beaver, Louis Kee
and Sabu. All four rotate as spinners
in both clubs.

“Variety is the way I play.” Bull

explains.

Bull compiles and constantly up-

dates a playlist composed of about
10% r&b. 40% Top 40 disco and 50%
rock.

All new product is cataloged. pre-

viewed to the audience and given a
percentage ranking and then eval-
uated by Bull and the other deejays.

Most new product is previewed

only before early evening audience
and a special clientele has been de-

ples club . .. and they like to get to-
gether once in awhile,” States Bull

Donna Summer. the Village
People. Michael Jackson, Eruption
and Chic arc among the more popu-
lar performers.

Bull says he isn’t much interested
in blazing new musical trails when a
large, enthusiastic crowd is present
during the late night hours.

Argues Bull. “I'd rather play
‘Ring My Bell’ and ‘Boogie Oogie
Oogie’ if people get off on it than set
myself up as a musical dictator. 1
have a subtle idea of what peoble
like and then 1 follow the flow.”

Bull tries to work requests into the
program and relies on a 7.200 piece
record and tape library for diversity.
“There’s everything for everybody at
every time,” he notes, including a se-
lection of Mario Lanza Christmas

music.

Bull contends that obtaining new
disco product is difficuit because lo-
cal outlets are shipped only chart
busters. He relies on friends overseas
to ship product that is worthwhile
but not yet charted.

veloped for this segment of the pro-
gramming, Bull says.

Most of the evening fare is com-
posed of a “fairly common denomi-
nator of recognizable. popular
tunes. At least two slow tunes are
played each hour because it’s a cou-

Remembering 256,000 lighting pattems isn't easy.

Remembering that many patterns in three
different colors is even harder.

Performing that many functions, inde
without any help, is almost unbeliev

ndently,
le.

VARAXON 883 Memory Controlier

STDRY AUDIO WAN YA

cHan 8 PGN DB A

CHan C oM DE AT

PROGRAM SELECTION

MODE SELECT RATE
OECREASE

MEMORY SCAN AATE

PREASE 2L MCREASE

The 883 Memory Controller

will be your most efficient employee.

It automatically never forgets!

See us at the Billboard Forum,

Booths 191, 192, & 193,
Century Plaza Hotel,
Los Angeles.

Contact us for your nearest Varaxon Dealer.

varaxsn

Varaxon Electronics, Inc.
3100 North Triphammer Rd.
Lansing, New York 14882
607/533-4264
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Enteriain
This Thought:

The biggest percent of a nightclub’s
success depends on its sound
and lighting system.

Since 1975,

Sound Chamber

has been designing

lighting and audio

systems so advanced

they become more than
systems... they become
environments. From
consultation and design to
engineering and installation,
Sound Chamber has
contributed to the success
of such world reknowned
nightlife showplaces as
Chez Moi, Beverly Hills;
Disneyland Hotel, Anaheim;
My Place, Brussels, Belgium;
Roxy, Hollywood; Hyatt
Regency, Maui, Hawaii (in
design); Sitmar Cruise Line;
and Playboy Enterprises

to mention a few.

If your facility lacks

the personality and spark that .
brings people to the door and keeps
them on the dance floor,

consider Sound Chamber...

our success has been proven.

Visit us in the Board of Governors Room
at the Billboards International

Dance Music

Forum VII.

SOUND CHAMBER

12041 Burbank Bivd., North Hollywood, CA 91607 (213) 985-1376
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market-research report available
anywhere.
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o long readership rate of 4.5 per copy.

ADVERTISERS CLUB OF BILLBOARDS

ERNATIONAL DISCO
THE FIFTH ANNUAL EDITION

service buyer.
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It was Billboard who first gave disco its own
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‘GO TO OWENS

TV SPECIALS

NASHVILLE—Multimedia Pro-
gram Productions. Inc. of Cincinnati
has signed an agreement with Jim
Owens Productions here, calling for
a minimum of three television spe-
cials in 1980.

The Owens-produced projects in-
clude the l4th annual “Music City
News Awards Show.” slated for
June 9 live from the Opry House in
Nashville, along with a one-hour
special titled “Nashville Salutes
America—Part II” and a two-hour
tribute to the legendary Hank Wil-
liams.

The latter production. titled
“Hank Williams: The Man And His
Music.” will feature both a staged
dramatization starring actor/musi-
cian Jim Owen (no relation) and a
specially-staged concert sequence by
Hank Williams Jr. and various musi-
cal guest headliners.

Another first this season for
Owens Productions will be the “Best
Of The Music City News Country
Awards.,” a 60-minute musical
presenting highlights from previous
awards programs.

Q: What's black and
whife and red all over the
country?

® Continued from page 6
ager for Atlantic-Atco in Los An-
geles. :

“This company will also be an aid
to many producers and artists who
are finding difficulty in placing their
product with major labels,” com-
ments Thies. He claims the label will
provide an opportunity for inde-
pendent producers and artists to ex-

" pose their product on a national
basis, while giving independent dis-

A: The listings in CMS:
Billboard’s Country
Music Sourcebook. The
business source for the
country business.

=« P.A.l.LD. IN NASHVILLE ,

Form New Label
| ForIndieDistribs |

In Nashville...

AT THE TOP
OF EVERYBODY'S

CHART!

A MOTEL DESIGNED FOR
THE DEMANDS OF THE
MUSIC PROFESSIONAL

@ LOCATION -Right on Music Row,
beside the Country Music Hall of Fame
Studios, publishers, record compant
all within walking distancel

© SOUND TRACK RESTAURANT & LOUNGE-
where you can break for dinner
with live entertainment and
the finest cuisinel

© DISCOUNT - 10 Percent oft on rooms!

CALL FOR RESERVATIONS
(615)244-8888

HALLorFAME
MOTOR NN

1407 Division Street
Nashviiie, Tennesses 37203

AN
home of
the stars

s

GRAMMY WHAMMY —Nashville songwriter Steve Gibb, right, up for song of
the year in the upcoming Grammy Awards for *‘She Believes In Me,"’ tries to
get an advance reading from the Grammy won in 1968 by fellow writer Bobby
Russell, left. Russell's “‘Little Green Apples’ is the only Nashville-originated
song ever to win that honor. Hoping lightning will strike twice is publisher
Buzz Cason, center, who co-produced both *‘Apples’’ and ‘‘She Believes In

Me."

-

tributors product they can control
totally. )

“They can perpetuate their own
product and not be subject to some-
body’s whims of selling to one of the
majors,” states Thies. “Distributors
are now caught4n a cost squeeze and
are losing the base of their power
structure by losing the availability of
product to put through their own
distributorships.”

Thies notes many distributors
have already diversified in response
to losing lines of product. with some
going into retail, racks and one-
stops.

“The distributors now have no
protection against the loss of an in-
dependent line,” adds Thies.
P.A.LLD. Records will protect the
participating firms from that fate,
according to the concept, because
they will own the label.

Thies also believes this will re-
solve other inherent distributor
problems such as records sitting idle
on distributors’ floors and the ever-
present payment and collection
problem: “These distributors will be
paying themselves.” notes Thies.

The label will seek to set up a na-
tionwide grouping of independents
to cover the entire continental U.S.
With headquarters at 50 Music
Square W. P.A1D. has employed
Linda Woods as administrative as-
sistant and will hire promotion and
marketing specialists on a per-proj-
ect basis, depending on the type of
material.

The corporation will be limited to
a maximum of 15 distributors. Thies
sees the biggest problem facing
P.ALD. Records as “choosing the
right product and developing the
right artist.”

He notes the firm’s structure al-
lows it to test-market product easily.
The roster size will be limited and
subject to collective decision.

Though the ownership won’t be
finalized by the time of NARM,
Thies indicates the initial partici-
pants might release “one or two”
records before the conclave.

www americanradiohistorv.com

NASHVILLE—Singer Gail
Davies’ debut album for Warner
Bros. is a first in more ways than
one: “The Game™ is believed to
be one of the first self-produced
albums by a female artist and a
definite rarity in country music.

“The Game” contains eight of
Davies’ own originals (along
with a contribution each by song-
writers Boudleaux Bryant and
Paul Craft), and its first single,
“Blue Heartache,” sailed into the
top 10 of the Billboard Hot
Country Singles chart.

Although Davies planned at
first to coproduce the project
with Garth Fundis, Don Wil-
liams’ producer, a conflict of
recording schedules made this
team-up impossible. Undaunted.
the artist decided to take on the
production herself. though it
would be only the second LP she
had recorded in her career.

With the green light go-ahead
signal from Warner Bros. vice
president Andy Wickham.
Davies cut three sides for the al-
bum at Woodland Sound Studio
in Nashville; the rest of the LP
was done at Roger Hawkins’
Muscle Shoals Sound.

Davies is reluctant to discuss
difficulties she encountered in
her endeavor as artist-turned-
producer (and female as well),
but when pressed. she will admit
that the sessions taught her a lot
about the necessity for control in
the studio.

“Those problems I did have,”
she says, “came from musicians
who had trouble accepting my
role as the producer. Sometimes
a player would tell me that a cer-
tain movement or part that |
wanted on a song just wouldn’t
work. Then I'd have to remind
him that, after all. I wrote the
song—and the movement—my-
self, and that it would work just
fine if he'd try it.”

Davies’ “The Game” is sleeker
and more polished than her first
LP on the now-defunct Lifesong
label. But it’s still characterized

resssssss: PRODUCED _BY HERSELF
Firsts For Davies’ LP

By KIP KIRBY

vy her intricate folk-laced har-
monies and accents of bluegrass
and r&b mixed in with the coun-
try.

Itis a style far removed from
her nine-year career in Los An-
geles where she sang rock and §§
lounge music and eventually
ended up as a weekly member of
the Troubador’s legendary “mid-
night band” (which also featured
Stepheri Bishop, lan Matthews
and Ronee Blakley, among oth-
ers).

Although the Oklahoma-born
artist had never played an instru-
ment or written a song when she
first moved to L.A., Davies
quickly learned to do both, and
her songwriting today is one of
her strongest talents.

All three of her songs released
from the Lifesong LP were mid-
chart successes, with. one—
“Someone Is Looking For Some-
one Like You”—reached number
Il on the Billboard country
chart.

Now living in Nashville,
Davies is receiving a heavy push
from her new label. Warner Bros.
is supporting “The Game” with a
solid newsprint campaign
throughout the Southeast, along
with showcase dates aimed at re-
tail, radio, press and record com-
pany branch offices.

The first showcase in Dallas
Jan. 29 was coupled with Davies’
taping of her upcoming “Austin
City Limits” PBS-TV appear-
ance, while her Palomiro date in
L.A. will be preceded by a two-
day concert at Disneyland in
mid-February. All dates feature
the singer with her five-piece
backup band. 09

With “The Game” debuting
on the Billboard Hot Country LP
chart at 48 this week, Davies feels
secure in her first production ef-
fort.

“I plan to continue producing
myself. I made some mistakes
this time, but I learned what I
need to know. There’s no reason
for me to turn it over to anyone
else again.”

‘Opry’ Will Be Broadcast
To Europe Next April 26

® Continued from page 1
Luxembourg. Europe’s largest com-
mercial radio station.

Though listening estimates are
unavailable for many European
countries, this “Opry” broadcast is
expected to reach as many as four
million listeners.

The hookup will originate at the
Opry House in Nashville with a re-
lay to Luxembourg via New York.
Radio Luxembourg. which trans-
mits with a power of 1.3 megawatts,
will then broadcast the show to all of
Western Europe, North Africaand a
number of East European countries,
including parts of the Soviet Union.

The cost of this undertaking, the
first of its kind, will be shared by
Nashville Radio Workshop and
London Radio Productions. Com-
mercial sponsorships on the two-
hour program will be sold to busi-
nesses interested in reaching the Eu-
ropean marketplace.

Wes Green, president of the
Nashville Radio Workshop, estab-
lished the company a year ago, join-
ing forces with the English produc-
tion company last August. Green'’s

firm produces radio commercials
and syndicated radio ventures, while
London Radio Productions, the
U.K.s largest radio syndication
company, distributes programs
weekly to numerous commercial and
BBC-owned stations.

Grapevine Opry 5

GRAPEVINE, Tex.—The Grape-
vine Opry celebrated its fifth anni-
versary as a talent showcase with a
special buffet party and stage show
Friday (25) at the Dallas Hyatt Re-
gency Hotel. Those performing in-
cluded the regular Grapevine Opry
Band as well as numerous other acts
chosen from previous Opry appear-
ances.

U.K. Office Shift

LONDON-—Heading for its 10th
anniversary in February, the British
country music publication, *Coun-
try Music People.” has moved into
larger offices. It will now be located
at 128A Lowfield St.. Dartford
Kent.
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‘Artists and
Record Companies

Limited to Non-U.S. Artists

Invitation for artists to submit an application to
appear on the Country Music Association
International Show in Nashville on June 14, 1950
during International Country Music Fan Fair.

_ Artists or their record company must provide
’ . transportation to and from Nashville if selected.
CMA will provide lodging and a per diem for 3
days’ stay in Nashville.

Artists must have had a country record
commercially first released in a country other than
USA within the past 24 months.

Applications which must be received at the
CMA offices in Nashville by March 31, 1980,
should include:

1. Biography and photographs
2. Copy of country recordings released
3. Name and address of artist and record label

Country Music Association, Inc.
7 Music Circle North

Nashville, Tennessee 37203
U.S.A.

www.americanradiohistorv.com
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_ Country__

Nashville
~ Scene |

By KIP KIRBY

Tennessee’s favorite musical son, Charlie
Daniels, is mending nicely from muitiple frac-
tures of his fiddling arm, and doctors believe
that there will be no permanent impairment.
Daniels was digging fencepost holes on his 75-
acre spread in Mt. Juliet when his sleeve got
tangled up in the equipment, breaking two fin-
gers and his right arm in three places.

Among Charlie's friends and fans who tele-
phoned his hospital room with recovery wishes
were President Jimmy Carter—who had to call
three times before he managed to get through
to the popular entertainer—and the president's
brother Billy Carter,who sent Daniels a floral ar-
rangement of spring flowers and peanuts on
long stems.

Speaking of the President, he invited Hank
Snow to the White House (along with actress
Sophia Loren) for a special meeting to discuss
child abuse prevention programs. Snow is the
founder of the Hank Snow International Founda-
tion for the Prevention of Child Abuse and the
Neglect of Children and is deeply involved with
this cause. President Carter learned of Snow's
program from Tom T. Hall and his wife Dixie,
who were in Washington earlier to visit him at
the White House.

Congratulations to MCA Records Nashville di-
vision for locking up the top three spots recently
on the Hot Country Singles chart in Billboard.
The Oak Ridge Boys scored the big No. 1 with
“Leaving Louisiana In The Broad Daylight,”
while Don Williams' “Love Me Over Again” gave
it a run for its money in second place and Bar-
bara Mandrell’s “Years" moved up into third
place. Hard to beat a lineup like that . .. but
also in the top 10 and coming along fast is John
Conlee with “Baby You're Something.”

The Bellamy Brothers guested on WHN-AM in
New York prior to a Lone Star Cafe concert ap-
pearance. ... Con Hunley slated for a Palomino
date in L.A. Feb. 14 followed by concerts at Dis-
neyland Feb. 16-17. In-between, Hunley plans’
to stop by KLAC-AM to visit on Sammy Jackson's
popular country program, “Coffee With. ..."”

John Conlee, now on tour with Conway Twitty,
is putting together his first road band, and Con-
lee also told Scene that he has just bought his
first bus, a customized American Eagle, since he
is doing more and more touring these days.
That’s what a string of No. 1's will do for ya,
John.

Multi-talented guitarist-writer Mac Gayden
broke the J. Austin's house record for paid
receipts in his recent appearance here. Gayden
also drew Jimmy Hall (of Wet Willie), Tom Crain
and Jim Marshall (of the Charlie Daniels Band)
and pop producer Buzz Cason to the ciub for
musical assistance onstage. It was Cason and
Gayden who wrote the r&b hit of a few years
back, “Everlasting Love.”

For the fifth straight year in a row, “Guitar
Player" magazine has named MCA artist Roy
Clark as its top country guitarist. Now—in order
to give somebody else a chance to win—the
magazine is retiring his name from competition.
Looks like this makes Clark the undefeated
champ in this category.

Ovation Records' Joe Sun earned three acco-
lades in a recent Swedish music critics' poll.
Sun was chosen “country artist of the year,” his
aibum “Old Flames” came in first as “favorite
country album of the year"”—and Sun also quali-
fied as “the most interesting new country act.”

.. Scene just would like to know what “inter-
esting” is supposed to mean.

Aptly-titled sentiment is reflected in the title
of a new single by Bill Busby on Buzz-Bee Rec-
ords out of Texas: “Let's All Stick it To The
I.RS.”

Orlando Records Leon Everette, doing well on
the charts with his “I Love That Woman Like The
Devil Loves Sin,” was featured in mid-January
on “American Country Countdown.” The pro-
gram aired on 230 radio markets around the
US. ... And T.G. Sheppard recent guest deejay
on WHN-AM in New York, timing out nicely with
his second consecutive No. 1 single, “I'll Be
Coming Back For More.”

Oh, Boy, Can We Sympathize: Moe Bandy
recently got the fright of his life when a door
seal broke on the airplane he was on out of Dal-
las-Fort Worth during take-off and forced a quick
emergency landing. Bandy shook for quite some
time, though he eventually did fly on. On the
more positive side, Moe’s in Nashville recording
a special two-record album Consisting of 20
classic western tunes for Columbia Records'
Special Products division. Look for it some time
this summer.

Billboard"

Billboard SPECIAL SURVEY For Week Ending 2/16'}80

Hot Country Singles.
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* STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
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(R. Orbison, 1. Melson), Warner/Curb 49146 ﬁ 60 | 4 WHAT | HAD WITH YOU~- 84| 87 | 2 HAVEN'T | LOVED YOU SOMEWHERE
(Acufi-Rose, BMI) Sheila Andrews With Joe Sun BEFORE - Biuestone
16 (16 |10 COME TO MY LOVE—cristy Lane (Fee. iy [ ockmorton Ovation 1138 it i A
G, S, . Lorber. Ut rsts 132 ﬁ 62 1 3 |  SUNSHINE e Newt ﬁ '
= Jjmce Ne
7 7 9 I(); NyKloﬂ s::[') DRI;IN (). Edwards), Capitol 4818%astle Hill, ASCAP) m lsgl?.luﬂ"! F:EL:UCH LIKE
’ L - er
K N N o farchct [y | 66 | 3 TONISITARELRIERIE NG S I @ ssi'ﬂif;sn'a%’uﬁa"m)' Capitol 4820
I 3
ﬁ 21 5 LYING TIME AGAIN—Mel Tillis (G. Sutton), MCA 41176 (Rodeo Cowboy, BMI) ﬁ m
(C. Walker), Elektra 46583 (Sawgrass, BMI) 53| 7114 BLUE HEARTACHE=Gail Davi LONELY HOTEL-pon King
'y NUMBERS R 4:;0"8“(:‘;;; G G e Sleggu,')s. Harris), Epic 9-50840 (Blackwood/
1!r ~Bobby Bai . . . ' ector,
(S. Silverstein), Calumis 111170 (Evil Eye, BMI) 54 (32 9 I'D RATHER LEAVE WHILE 87! 88 | 2 NAG. NAG. NAG—Babby Braddock
v — R : y 1 = a
ﬁ % |5 %_IHIIE NEverI:.e L;v: Y:’ut)h BETTER THAN | DID :(c'fs ISE%ELPEEA"?E')‘;Amuggﬁl)('m"glwmough/ (8. Braddock), Elektra 46585 (Tree, BMI)
i3, 1 et Mot omava/nichappel/Begonis, s g m ONE NIGHT HONEYMOON—Troy seal
3 oy Seals
g;[\)hsglcz'nﬂéozel;g;: l\Bﬂarlgury sz ﬁ 72 2 ?RH?NER'S CON]QV]EN({'O?—RU %tevens - g .Seaéi,M;,E. Daey), Elektra 46573 (Irving/Down ‘N
. Stevens), RCA 1 ay Stevens, BMI) ixie,
R Al L I N GA YOE CEne oe fy| 68 | 2 | THE STORY BEHIND THE 89| 9 | 3 | WHATS A NICE GIRL LIKE YOU (Doin’ In
(Roger Bowling, BM1) ?AT%RY_-B;: V:I Dwvéinz o6l A Love Like This)=sSpringer Brothers
. . Downing), ¥arner bros. X
22 2 10 LET JESSE ROB THE TRAIN=Gguck Owens @ Gallico/gMetaphor, B ﬁ (K. Walker), Elektra 46575 (Acufi-Rose, BMI)
(B. Owens), Warner Bros. 49118 (Blue Book, BMI) 571281 11 | LOVE THAT WOMAN (Like The Devil m E‘A'ENS”'T“"{ EeEIEN GOOD TOGETHER-
. . ly Foxton
ﬁ 25 | 6 MEN—charty McClain Loves Sin)—Leon Everette (L. Kaufman, G. Shayne), RCA 11891
(R. Scaife, J. Hayes), Epic 9-50825 (P. Huffman, J. Keller), Orfando 105 (PMS) (September 'ASCAP) '
{Algee/Partner, BMI) {Wee-Bee/Papa Jo, BMI) o 92 2 THREE ' ORDS
) ) LITTLE WORDS— Boyer Twi
ﬁ 3 17 IAGVAIISNH (I;WASMEIGHTEEN ﬁ ny|3 mﬂﬂ Gy A ) (0. Loggins), Sabre 4516 (Leeds, Palchwork, ASCAP)
—George H Y 3 ' .
(5. Throckmarton), Mercury 57011 (Tree, BM) ﬁ o ;“:;’;3:“":‘ - 92| 94 | 3 | HER CHEATIN HEART (Made A Drunken
" '~ Dottie West — .
ﬁ 3B |3 I'D LOVE TO LAY YOU DOWN- (R. Goodrum/B. Maher), United ris 1339 fé” !l(lr?yf, J',“Szall"i."ékﬁ‘:'s'b),
| Conway Twitty . e (Chappell/Saitmaker/Welbeck/Blue Quill, ASCAP) El Dorado 156 (Longhorn)
(). MacRae), MCA 41174 (Music City, ASCAP) ﬁ 5| 2 BIC MAN'S CAFE—Nick Nobi
= RiKC| 1]
26 |27 |10 | LOVE HAS TAKEN ITS TIMEzels Leb (N. Noble, L_ Dougls). Churchill 7755 S5 R0 | FeASHYL EERBE ERTCARDEN
(D. Keen, J. Pritchard, R. Brooks), RCA 11754 (Zoobe/Maryon, ASCAP) (Staynton, Badah; Johnson, Monk), GP 577
ﬁ » : '(,Tlr-t:,v B:'I‘/;:):EF:YSS,:;(;P)SONG ﬁ 76 2 (3R cs'tmR,? Dc%tUNT"R)YEngNG‘;_:,gBd Steagall (April/Surrey/Anion/Terry, ASCAP)
— Joh D . Oteagall, D. dteagall), tlektra N
(K. Kane, R. Kane), Columbia 1-11185 onnny Dunean (Texas Red. BMI) u % - (ARN Cﬁ)vfll;“ﬁﬁt':d DAgiEtAm;Un‘e ot Band
(Cross Keys, ASCAP) ﬁ m (Y}:l:‘PlL_(;RY YL—AR"ex )lll;{n Ir. bos 49168 0 (R Crowell/Jolly Cheeks, BMI)
ﬁ - LH. Lindsey, J.F. en), Warner Bros. .
% 3 ?D“%ﬁﬁm?)’?vg!ev/%ﬂ;ﬁgIBG'(‘J“?;;\ous/Bellamy Allen, BMI) 95 97 2 DRAGGIN' LEAT“ER_’M‘:" Goodson
Brothers, ASCAP) ﬁ 73 3 DRIFTIN AWAY —micki Mori g(!).z E('Efﬁﬂﬁg,JA§&§'f°")' Partridge
29 30 7 NEVER SEEN A MOUNTAIN ; (J. Rodriguez), Oak }010 (Hallnote, BMI) " .
SO HIGH —Ronnie McDowell 41 83 ‘ (we Used '!0 Kiss Each Other On The m (! Fogelberg).:ullogdeoon'%-SOSN (Epic) (Hickory
(B. Killen, R. McDowell), Epic 9-50753 Lips But It's) ALL OVER NOW/I LIKE | Grove/April, ASCAP)
(Ronnie McDowell, SESAC/Tree, BMI) BEING LONELY —Ann 5. Morton )
; AJ. Morton, E. Rager)/(K. Back, S. McCament),
30131 10 I'M INTO THE BOTTLE (TO GET YOU :’(airie Dust 7633355911)( (hcoredit/Hit cm?,“é&?)/(o"e 9 m gg‘#ﬁ% Y?,I:“jn!m REAELYLOVE N FIDR
gamk OF” thYSMAIb'i‘)qt))_RD(;A."lglﬂhlm(P Gem. BMI) AL DI, (81 (0. Wilams, . Wiliams). Phono 2693 (NSD) (Hitkit
. Rutherford, S. Abbol i-Gem A T ! '
' ' ’ 65 | 69 3 THE FIRE OF TWO OLD FLAMES—Roy Head BMY)
ﬁ 37| 6 WILD BULL RIDER— Hoyt Axton {I. Seals, M.D. Barnes), Elektra 46582 o 98| 85| & BREAK AWAY—Bil w
(. Axton), Jeremizh 1003 (Lady Jane, BMI) (et 1) W L) 8 Wence), Rustc 1005 (Crity Lane lron
203317 I'D DO ANYTHING FOR YOU—=jacky ward 66 | 41 | 13 WHAT'LL | _TEL_L vam!l—lohnny Rodriguez Skilet, ASCAP)
U, (B. McOill), Epic 9-50808 (HaH-Clement, BMi) :
(C. Kelley, J. Didier), Mercury 57013 99 | 96 2 I'm Just The) CUDDLE UP KIND—-i
& (Babby Goldsboro, ASCAP/Every. BM) 67 | 43 | 14 | YOU'D MAKE AN ANGEL WANNA {Iim J8ct The) CUT = Hika
40 | 3 ONE OF A KIND—Moe Bandy CBHEAAT_—T"CBK;H?HS | Jotace), vation 136 (Coral Blossom/Lance Paint, BMI)
6. Tockaweion B, Fiscer, Coumbia 111184 (Combine, B/ Souters Nighte, KecAPy " 100 91| 2| 1 JANNA LOVE YOU
! - TONIGHT—Mary Lou Turner
ﬁ 36 9 SILENCE ON THE LINE—Henson Cargih 3y W0 I ggomtﬁg, 2; m&g{lg,ﬁﬂ Ar;:g:y];;]ge(r;oger (B. Troy), Churchill 7751

(Churchill/Plum Creek/Mikinnikott, BMI)
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MY FIRST RELEASE ON FRONTLINE RECORDS IS...

“YOURS FOR THE TAKING

AND YOU DID!

BB# 38 CB# 40 RW# 40 BR, NEW AND ACTIVE

THANKS D J’s
FOR KEEPIN' THE BUS RUNNIN’

&;ZZMZ/

~ JACK GREENE

PRODUCED %RJABK GILMER
PAUL RICHEY PRODUCTIONS

b K-" ; !XOLUSI" BOOKIIG

S soeor | aén/ nc.
505 CANTON PASS
MADISON, TENNESSEE 37115
(615) 868-6602 « (800) 251-1934

THANKS JACK FOR BRINGING FRONTLINE RECORDS OUT FRONT....FIRST!
WE ARE RUSH RELEASING THE ALBUM THIS MONTH.

YOU’RE IN GOOD COMPANY AS WE WILL ALSO BE RELEASING

NEW ALBUMS AND SINGLES BY:
KATHY CARLLILE

“STAY UNTIL THE RAIN STOPS” (SHIPPED THIS WEEK) FLS 708

THUMBS CARLLILE BOB DUNCAN
RONNIE DOVE TERRY STAFFORD

AND TWO VERY SPECIAL ALBUMS WE RECORDED DIGITALLY IN LONDON BY

DOC SEVERINSEN!
WE'VE JUST BEGUN. .. /% %W/

<" CHARLES UNDERWOOD, PRESIDENT

FRONTLINE RECORDS
DISTRIBUTED BY LR.S.I. FRONTLINE RECORDS
6515 Sunset Blvd.  Suite 204 Hollywood, Calif. 90028  (213) 466-5181 TIM LANE VP & GENERAL MANAGER JULIO AIELLO DIRECTOR OF PROMOTION

FRONTLINE RECORDS DISTRIBUTION NETWORK MANY THANKS TO OUR INDEPENDENT
ACTION MUSIC DIST CLEVELAND, OH PROMOTION AND MARKETING TEAM

ALL SOUTH RECORD DIST NEW ORLEANS,LA  PACIFIC RECORDS & TAPES EMERYVILLE, CA JOHN FISHER, FRANK MULL ~ NASHVILLE
AITA DIST PHOENIX, AZ PICKWICK INTERNATIONAL  MINNEAPOLIS, MN JOHN CURB, ALAN YOUNG  LOS ANGELES
AQUARIUS DIST OF NEW ENGLAND HARTFORD, CT PICK'WICK INTERNATIONAL ST LOUIS, MO PETER SVENDSEN DALLAS

BIB DIST CHARLOTTE, NC PROGRESS DIST CHICAGO, IL, INDEPENDENT MARKETING
BIG STATE DIST DALLAS, TX SCHWARTZ BROS. WASHINGTON. D.C. JAN RHEES NASHVILLE
CALIFORNIA RECORD DIST LOS ANGELES,CA  SCHWARTZ BROS. PHILADELPHIA, PA

CALIFORNIA RECORD DIST SEATTLE, WA STAN'S SHREVEPORT LA '
HOT LINE DIST MEMPHIS, TN TARA RECORD & TAPES ~ ATLANTA, GA @ ‘ , ' \ -
MALVERNE DIST. NEW YORK, NY TONE RECORD DIST HIALEAH, FL ) .

2} E C (o) R D S

MUSIC CITY RECORD DIST. NASHVILLE, TH WESTERN MDSRS. INC. DENVER, CO
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SHRINER’S DEBUT—RCA Records makes an unusual presentation of its first

Ray Stevens single, “Shriner’s Convention," to Claude Southall, potentate of

Nashville’s Al Menah Temple. Participating in the promotion are RCA’s Dave

Wheeler, director of marketing development (seated on bike) and Joe Ga-

lante, vice president of marketing, right; and members of the temple's motor
corps.

Murray’s Career Control
Results In String Of Hits

e Continued from page 30

When Catalano took over for
“Together” and *‘Keeping In
Touch.” a different tactic was tried.
“Tom madc an attempt to make it a
bigger. more sophisticated. orches-
trated sound.” says Murray. “He was
bothered by the fact that people
were calling me a country singer-
and I was too. at the time.”

Despite the fact that Murray is
now shooting for her fourth consec-
utive No. | country hit, she only goes
to Nashviile once or twice a year and

" 23 Acts For |
Wheeling Fest

WHEELING, W. Va.—Dubbed
the “Super Bow! of Country Music
Festivals,” Jamboree In The Hills
'80s, will feature 23 top country mu-
sic entertainers.

The fourth annual outdoor festi-
val will be held July 19-20. accord-
ing to F. Glenn Recves. executive
producer of the festival. who adds.
“The talent is a combination of the
industry’s most established stars as
well as rising stars.”

The first days talent lincup in-
cludes Donna Fargo, Moe Bandy,
Hoyt Axton, Con Hunley. Cristy
Lane. Loretta Lynn, Buck Owens,
Johnny Russcll. T.G. Sheppard. Mel
Tillis, Joe Stampley, Mary Lou
Turner and Kelly Warren.

Sunday’s show will spotlight such
acts as “Gatemouth™ Brown. Janie
Fricke, Billy “Crash” Craddock.
Jerry Lec Lewis. Larry Gatlin,
Tammy Wynette and Ray Stevens.

Jamboree In The Hills is spon-
sored by “Jamboree US.A.” and
Columbia Pictures Industries. Inc.
Some 39.000 fans from all states and
several foreign countries attended
the 1979 cvent.

Some 18 hours of country music
will be staged on a 150-acre tract
forming a natural amphitheatre
near St. Clairsville. Ohio. Tickets
will be scaled at $30 for a two-day
adult ticket, $20 for a single day Sat-
urday ducat and $15 for Sunday.
Children under 12 will be admitted
free if accompnaied by an adult.

has never cut there. “There are
people who go there just to say
they've recorded in Nashville”
Murray says. “but I don’t see the rea-
soning behind that”

Murray’s current single. “Day-
drecam Believer.” is the latest in a
string of cover versions she's done of
rock'n’roll oldies. including *“You
Won'’t Sce Me” and “Day Tripper”
by the Beatles, “Things” and
“Dream Lover” by Bobby Darin,
and “Just One Look.”

“l know I probably do a ballad
better than | do anything clse.” Mur-
ray admits. “but I love doing those
other things. I don’t want to get into
a rut.

“Rock’n’roll was a big influence
in my life, with Bobby Darin, Buddy
Holly, Buddy Knox and Brenda
Lec. But I also had a lot of other in-
fluences when I was a kid. My par-
ents listened to Perry Como. Bing
Crosby and Rosemary Clooney: I
had one brother who was into jazz.
The only kind of music I didn’t listen
to,” she says with a smile, “was coun-
try.”

In spite of the fact that Murray
was the hottest female singer in
country music last year, she was not
nominated for a Grammy. “How
can you overtook somcthing like
that?” she muses. “It’s the biggest
year I've ever had in country.”

One area Murray doesn’t enter is
songwriting. “I've written some
words which I've subsequently torn
up.” she says, “because they were
pretty awful. The only time | feel I'd
like to be able to write is when T've
listened to maybe 500 tapes looking
for material and not one of them
cven comes close.™

Murray’s schedule for the rest of
the ycar shows the careful planning
she likes so much. Beginning Thurs-
day (7) she headlines for two weeks
at the Riviera in Las Vegas. Then in
April and May she’ll doa U.S. tour,
which takes the place of a tour of
Australia and New Zealand which
had been in the planning stages tor
six months.

“It just wasn’'t feasible to carry all
those pcople,” says Murray. “And
it's awfully hard to leave the U.S.
when you’re so hot. In the past I just
haven’t followed up properly on the
hits and I don’t want that to happen
again.”

Chart
 Fax_

By GERRY WOOD

It's a great week for country singers named
Williams on the Billboard Hot Country Singles
chart: Oon Williams hits the No. ! spot with
“Love Me Over Again,” Hank Williams Jr. takes
the second strongest leap of the week, up 26
notches, to a starred 41 with his rowdy ballad
“Women 1've Never Had" and Oan Williams en-
ters the chart at 97 with “Could You Ever Really
Love A Poor Boy.” Hank's hit is only in its sec-
ond week of chart activity.

Prime movers in the top 10 include Barbara
Mandrell at a starred two with “Years,” Anne
Murray jumping from nine to five with her Mon-
kees remake, “Daydream Believer,” Waylon Jen-
nings with a hot leap from 11 to four, Razzy
Bailey up to eight, Willie Nelson to nine, and
Gene Watson to 10—all with stars.

Congrats to MCA Records for scoring with the
top three songs of the week.

As predicted last week, the T.G. Sheppard
record {a No. 1 hit for T.G.) and Gail Davies
single were the first to drop from the top 10 . ..
along with Crystal Gayle's “Your Old Cold Shoul-
der” that peaked at five. It's still a good week
for Crystal, though. “It's Like We Never Said
Goodbye™ is the mightiest mover of the week—
up 39 notches from 77 to 38 in only its second
week.

Jeanne Pruett levels off at six. Softer radio
action in the top 10 is the reason, though the
song has hit No. 1 at such stations as KEBC-FM,
Oklahoma City, and CKLW-FM, Detroit/Windsor,
and number 2 at WHOO-AM, Orlando, Fla. New-
est adds at the latter station are Ray Stevens,
Crystal Gayle, Johnny Duncan and Charlie Pride.

Though Gait Davies exited the top 10 before
hitting No. 1 in Billboard, she did top the chart
at KEEN-AM, San Jose, Calif. KEEN has been
keen on the “Goodbye Marie” cut from the
Kenny Rogers LP.

Prime movers with sights set at the top 10
include Tom T. Hall, getting play on both sides
of his new single, Ronnie Milsap, Stephanie Win-
slow, Mel Tillis, Bobby Bare and the Statler
Brothers. Bare's “Numbers” is a timely item,
playing off the success of Bo Derek's “10"
movie. The crafty lyrics are composed by Shel
Silverstein who wrote, or cowrote, eight songs in
the new Bare LP “Down & Dirty"” now shipping
to stations.

George Burns continues to show remarkable
strength in his climb up the country charts,
moving 10 spots to a starred 24. Congrats to
Charlie Fach and Mercury Records for pulling
this one off. The record has also scored well on
Billboard's Hot 100 pop chart and the Adult
Contemporary listing. The kind words Burns has
been saying in interviews and on the “Johnny
Carson Show™ about Nashville and country mu-
sic have endeared the veteran entertainer to the
country radio and record industry.

Other big leaps include Red Steagall, Ray
Stevens, Jerry Lee Lewis, Roseane Cash, Dottie
West, Nick Noble and Hank Thompson.

Highest initial charting this week is Charley
Pride with his back-to-the-basics “Honky Tonk
Blues,” making its debut at 46. Rex Allen Jr.,
Brenda Lee and Jim Weatherly all score with
strength in their first week.

On the chart, Kenny Rogers hangs tough at
No. 1. Prime movers are Willie Nelson, the Stat-
ler Brothers, the “Electric Horsemen” sound-
track (featuring Willie Nelson), Hoyt Axton, Tom
T. Hall and Jeanne Pruett. Willie Nelson, with
five albums on the 50-position chart, accounts
for 10% of album chart activity. Quite an accom-
plishment.

Anne Murray and George Burns are the new
entries this week. An ironic twist: Burns is 24
with a star on the LP chart and 24 with a staron
the singles listing.

Air Tex. ‘Opry’
On KDNT-FM

GRAPEVINE, Tex. —~KDNT-FM
has begun taping the live Saturday
night performances of the “Texas
Grapevine Opry” for airing cach
following Sunday evening.

KDNT, a 100,000-watt station lo-
cated in nearby Denton. has added
the weekly “Grapevine Opry” pro-
gram as a rcgular two-hour feature.
The show is hosted by “Opry” owner
Chisai Childs and features a differ-
ent co-host each month.
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Billboard SPECIAL SURVEY
For Week Ending 2/16/80:

Country LPs.

c Copyright 1980. Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission ot the publisher.

~ a  Star Performer—LPs registering proportionate upward progress this week.
é g *s TITLE—Artist, (abel & Number (Oistributing Labe)
ﬁ 1 [ 21 | KENNY—Kenny Rogers, united Artists LWAK-979
2 2 | 14 | WHAT GOES ARDUNO COMES AROUNO—Waylon Jennings, Rca AHL13483
3 3 | 42 | GREATEST HITS—Waylon Jennings, Rca AHL1-3378
4 4 | 62 | THE GAMBLER—Kenny Rogers, united Artists UA-LA §34.H
ﬁ 7 | 13 | WILLIE NELSON SINGS KRISTOFFERSON—Willie Nelson, columbia ic 36158
6 6 | 20 | MISS THE MISSISSIPPI-Crystal Gayle, Columbia iC 36203
71 5 | 14 | WHISKEY BENT ANO HELL BOUND—Hank Williams Jr., Elektra/Curb 6237
8 9 | 14 | CLASSIC CRYSTAL—Crystal Gayle, united Artists L00-982
ﬁ 14| 3 TMI:'EM?ES% 9;);4“[ STATLER BROTHERS RIDES AGAIN VOL. I,
ﬁ 15 5 | THE ELECTRIC HORSEMAN—Soundtrack, Columbia Js 36327
1112 |19 gﬂég'}g 3I(\;lﬁ%lﬂ)—Larry Gatlin And The Gatlin Brothers Band,
12 | 13 | 45 | THE OAK RIDGE BOYS HAVE ARRIVED, mcs av-1135
13 [ 8 | 16 | I'LL ALWAYS LOVE YOU—Anne Murray, Capitol 50012112
14 | 10 | 28 | 3/4 LONELY-T.G. Sheppard, warner/Curb BSK 3353
15 | 16 {108 | TEN YEARS OF GOLD—Kenny Rogers, united Arists UA-LA 835-H
16 | 17 | 41 | THE BEST OF DON WILLIAMS, VOL. 11—Don Williams, mca 3096
ﬁ 21 | 22 | JUST FOR THE RECORD—Barbara Mandrell, mca 3165
18 [ 19 | 33 | FAMILY TRADITION—Hank Williams Jr., ciektra/Curb 6€-194
19 | 20 | 11 | THE BEST OF THE STATLER BROTHERS, wercury SRM1-1037
20 | 11 | 14 | PORTRAIT-Don Williams, mca 3192
21 | 22 | 93 | STARDUST-Willie Nelson, cotumbia JC 35305
22 | 18 | 14 | THE BEST OF EDDIE RABBITT, Eiekira 6£-235
r ml A COUNTRY COLLECTION—Anne Murray, Cssitol ST 12039
ﬁ m | WISH | WAS EIGHTEEN AGAIN—George Burns, Mercury SRM 1-5025
25 | 25 9 | HEART OF THE MATTER—The Kendalls, ovation OV 1746
26 | 26 | 44 | CLASSICS—Kenny Rogers & Oottie West, United Artists UALA 946H
Y| 35 | 25 | A RUSTY OLD HALO—Hoyt Axton, Jecman Js5000
28 | 30 | 38 | LOVELINE—Eddie Rabbitt, Eiekira 6E-181
ﬁ 36 | 63 | WILLIE ANO FAMILY LIVE—Wiltie Nelson, Columbia KC 2-35642
B! 43| 4] o TS IN TOWN=Tom T. Hall, rcx a1 s0ss
ﬁ 45 4 | ENCORE!-Jeanne Pruett, 18c 1001
Pr| 20 | 2| 1 DONT WANT T0 LOSE YOU=Con Hunley, warer 6ros 65K 3375
33| 31 | 39 | MILLION MILE REFLECTIONS~Charlie Daniels Band, tpic 1E-35751 :
34| 27 | 26 | YOU'RE MY JAMAICA—Charley Pride, rca AHL1-3441
35| 33 | 20 | FOREVER-John Conlee, mca 3174
36| 41 [ 18 | SHOULD 1 COME HOME—Gene Watson, Capitol ST 11947
37| 24 | 19 | JUST GOOD OL' BOYS—Moe Bandy & Joe Stampley, Cotumbia JC 36202
381 39 4 | SIMPLE LITTLE WORDS~Cristy Lane, united Adists LT-978
391 32 | 35 | IMAGES~Ronnie Milsap, RCa AHL 13346
40 | 29 | 13 | DIAMOND DUET-Conway Twitty & Loretta Lynn, mca 3190
41 | 42 | 41 | BLUE KENTUCKY GIRL—~Emmylou Harris, warner Bros. BSK-3318
42 | 47 2 | M-M-MEL LIVE—Mel Tillis, mca 3208
43 ( 23 | 18 | DONT LET ME CROSS OVER-Jim Reeves, RCA AHL13454
44 | 48 | 2 | THE GAME-Gail Davies, wamer Bros. BSK 3395
45| 50 | 5 | A BELIEVER SINGS THE TRUTH-Johnny Cash, cachet 9001
46 | 34 | 35 | ONE FOR THE ROAD—Willie Nelson and Leon Russell, Columbia KC 2036064
47 | 38 | 12 | MY VERY SPECIAL GUESTS—George Jones, Epic JE 35544
8| 44 6 | DAYTIME FRIENDS, Kenny Rogers, United Artists UALA-754-H
49 49| 3 E:IIHEY?QEOYS GOT A FAMILY—MEET MINE—~Johnny Paycheck,
50 [ 37 | 28 | THE LEGEND AND THE LEGACY, VOL. {-Ernest Tubb, cachet CL 33001

Louisiana Acclaims Crystal Gayle

NASHVILLE—CBS artist Crystal
Gayle has been sclected as the hon-
orary ambassador of goodwill for
the state of Louisiana by Lt. Gov.
James Fitzmorris. In ceremonies

held at the New Orleans Super-
dome. Gayle was presented with a
key to the city and made an honor-
ary citizen by New Orleans mayor
Ernest Morial.
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TITLE, Artist, Label & Number

= t lﬂt
28|32 |5
=
1 1 14
2 10 75
3 11 70
4| 3| a9
5 5 10
6 2 10
7|
8 | 9| 23]
9 4 40 |
10 16 | 27
‘| 6| 10|
12 m
i3 | T
14 18 18
15 25 23
16 7 10
v |
18 8 27
19 | EEET
20 12 5
2 | T
I 031
2 | EErT
| 23 13 5
| | NI
25 28 57 ;
» | T
27 33 10
28 31 84
15 31
2 5
31 19 ' 18
32 171 5
33 22 10
34 23 14
35 30 10
36 27 18
37 32 10
38 38 5
39 | 39| 210
40 37 23

0 SOLE MIO: Neopolitan Songs
Pavarotti, London 0S 26560

BRAVO PAVAROTT!: Pavarotti
London-PAV 2001

HITS FROM LINCOLN CENTER: Pavarotti
London 0S 26577

ANNIE'S SONG: Galway
National Philharmonic Orchestra (Gerhardt), RCA ARL 1-3061

PACHELBEL: Kanon
Paillard Chamber Orchestra, RCA FRL 1-5468

0 HOLY NIGHT: Pavarotti
London 0S 26473

BERG: Lulu
Orchestre de I'Opera de Paris (Boulez) DG 4711 024

MUSSORGSKY: Pictures At An Exhibition
Cleveland Orchestra, Telarc Digital 10042

NEW YEAR'S IN VIENNA
Boskovsky, Vienna Phitharmonic, London Digital 10001-2

MENDELSSOHN: Symphony No. 4
Vienna Philharmonic (Von Dohnanyi), London Digital LDR 10003

TCHAIKOVSKY: Violin Concerto
Periman, Philadelphia Orchestra (Ormandy), Angel SZ-37640

ENCORES: itzhak Perlman
Angel SZ-37560

MOZART: Don Giovanni
London Philharmonic (Solti) London OSA 144

BARTOK: Concerto For Orchestra
Philadelphia Orchestra (Ormandy), RCA Digital 1-3421

DEBUSSY: Images
Jacobs, Nonesuch H-71365

MUSIC OF TELEMANN: Galway
RCA ARL1-3488

DEBUSSY: Pelleas et Melisande
Von Stade, Stillwell (Karajan) Angel Scx-3885

GERSHWIN: Manhattan Soundtrack
New York Philharmonic (Mehta), Columbia JS 36020

RAVEL: Bolero
Boston Symphony (Ozawa) DG 2530-475

BRAHMS: Four Symphonies
Chicago Symphony (Solti) London CSA 2406

PUCCINI: La Boheme
Carreras, Putnam, Ricciarelli, Covent Garden (Davis) Philips 6769

TCHAIKOVSKY: 1812 Overture
Cincinnati Orchestra (Kunzel) Telarc Digital 10041

SAINT-SAENS: Samson & Delilah
Domingo, DG 2709-095

SCHOENBERG: Gurre Lieder
Boston Symphony (Ozawa) Philips 6769-038

BOLLING: Suite For Violin & Jazz Piano
Zukerman/Hediguer, Columbia M 35128

MASSENET: Don Quichotte
Ghiaurov, Crespin, Bacquier (Kord) London OSA 13134

BEETHOVEN: Symphonies 8 & 9
Berlin Philharmonic (Karajan), DG 2707 109

RAMPAL: Japanese Melodies for Flute & Harp
Rampal & Laskine, Columbia M-34568

MAHLER: Symphony No. 4
Israel Philharmonic (Mehta), London Digital 10004

BRAHMS: Violin Concerto
Periman, Chicago Symphony (Giulini) Angel Q-37286

GOUNOD: Faust
Domingo, Freni, Allen, Paris Opera Chorus & Orchestra (Pretre),
Angel SZDX-3868

TCHAIKOVSKY: Complete Nutcracker Ballet
Concertgebouw Orchestra (Dorati) Philips 6747-257

VERDI: Don Carlos
Carreras, Freni, Ghiaurov, Berlin Philharmonic
(Karajan), Angel SZDX-3876

HOROWITZ CONCERTS 1978-79
RCA ARL 1.3433

CHOPIN: 24 Preludes

Bela Davidovich, Philips 9500-666

BEETHOVEN: Emperor Concerto

Israel Philharmonic (Mehta), London Digital 10005
MAHLER: Symphony No. 5

London Phitharmonic (Tennstedt), Angel 3883-ZB
DE LARROCHA: Golden Jubilee Recital

London CS-7147

JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
Columbia M 33233

MORE RAMPAL'S GREATEST HITS
RCA ARL 1-3388

Classical
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PLATINUM FOR SYNTHESIZER SOUNDS

CBS Honoring ‘Bach’ Principals

CHICAGO—Spccial  platinum
record awards from CBS Records
will go to synthesizer virtuoso
Wendy Carlos and producer Rachel
Elkind next month for the trail-
blazing album “Switched-On
Bach.” released 12 years ago.

The presentations are part of pro-
motional activity surrounding the
releasc of a new two-LP set,
“Switched-On Brandenburgs,” con-
taining synthesizer performances of
the complete Bach “Brandenburg
Concertos.”

Peter Munves. CBS marketing ex-
ecultive, plans to call attention to the
phenomenal success of the original
Carlos album in the launching of the
synthesizer artist’s latest opus. The
new double LP set carries a special
$11.98 list price and is receiving one
of CBS’ biggest classical marketing
support campaigns since the recent
reorganization of Masterworks.

“What Carlos did is she turned a
whole new generation onto Bach be-
cause the sounds were contempo-
rary.” explains Munves, who was in-
volved in the original acquisition of
“Switched On Bach™ by CBS.

“This is the original crossover
record. It brought a new generation
to the music of Bach becuse the elec-
tronic textures made it today.” Mun-
ves adds.

The new two-record set includes
performances of the “Branden-
burgs™ Nos. | and 6 which have not
before been released. Carlos version
of the Third Concerto was included
n “Switched-On Bach.” and suc-

cessive releases by the performer,

contained the Third and Fourth
Concertos and parts of Concerto No.
2.

The new album includes the pre-
miere release of two whole move-
ments of the Second Concerto.

' Going Heavily -
* To Symphonies

ATLANTIC CITY—Five of the
nation’s foremost symphony orches-
tras lead the list of highbrow attrac-
tions being booked into the Resorts
International Hotel Casino here in
an effort to attract more high rollers
to this seaside gambling mecca.

Tibor Rudas, vice president for
entertaihment for Resorts Inter-
national, believes East Coast patrons
will respond to the classical acts.
Rudas alsp books the company’s Las
Vegas properties, but doubts such
fare would succeed there.

The series begins March 10 with
Peter Nero conducting the newly or-
ganized Philadelphia Pops. followed
the next night by the Cuban Na-
tional Folklorico Ballet.

Zubin Mehta conducts the New
York Philharmonic sometime in Au-
gust and John Williams is sct for a
date with the Boston Pops Dec. 13.
Andre Previn is signed to conduct
the Pittsburgh Symphony March 12,
1981, Eugenc Ormandy will conduct
a casino date with the Philadelphia
Orchestra in April, 1981, prior to his
retirement.

The concerts will be held at the ca-
sino’s 1,750-scat Superstar Theatre,
which has hosted appearances by
Frank Sinatra and Diana Ross. but
never a symphony orchestra.

Rudas considers the classical
bookings to be a calculated risk de-
signed to turn the casino into a na-
tionally recognized entertainment
center as well as a gambling haven.

R R
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According to Munves, the awards
ceremony to be held in New York
will signify a sales total of 1.25 mil-
lion copies of “Switched-On Bach”
in the U.S. alone.

CBS is claiming this is the largest
selling classical LP to be released in
the U.S.

Motion picture director Stanley
Kubrick also will receive a platinum
disk at the awards presentation.
Kubrick’s “Clockwork Orange” fea-
tured a soundtrack by Carlos, and
the award will recognize the contri-
bution of the film to sales of disks by
the synthesist.

According to Munves, the awards
do not have Recording Industry
Assn. of America backing. Because
platinum certification procedures
were introduced in 1974, sales gar-
nered prior to that time are not in-

cluded in the association’s audit
process.

“Switched-On  Brandenburgs™
will be advertised in national and lo-  _
cal print media and with 60-second
radio commercials.

The theme of the marketing cam-
paign is “High Tech Bach.” with a
computer portrait of Bach used in
ads and in-store materials.

Adds Munves. “The Branden-
burgs is probably Bach’s best selling
title. That means it’s Bach’s Bolero.”

The exeuctive said sales of 50.000
units in the first six months of release
are not unexpected.

Prior to a sex change operation,
the name Walter Carlos was used by
the performer of “Switched-On
Bach™ and “*Switched-On Branden-
burgs.”

Cable TV Using Satellite
Music In 15 Communities

CHICAGO—A satellite relay of
classical music radio programming
is being received by cable television
subscribers in 15 U.S. communities
today. The audio programming
service is a relay of WFMT-FM,
Chicago. which became the nation’s
first radio superstation in July of
1979.

The satellite feed promises to
bring classical programming to
smaller markets where there is little
diversity of broadcdst offerings. To-
date, mostly smaller communities
particularly in the thinly populated
Western states are showing interest,
according to John Majors, director
of marketing for WFMT-FM.

The station’s satellite audience is
located in such communities as Port-
land, Ore..; Magnolia, Ark.; Grand
Junction. Avon and Aspen. Colo.;
Jackson, Miss. and Sierra Vista,
Ariz.

The satellite feed is marketed to
cable operators by United Video of
Tulsa, Okla. According to United
Video, 226,746 cable tv subscribers
have access to the programming at
this time.

Cable systems serving an addi-
tional 18 markets have ordered the
service and are awaiting delivery of
special electronic gear necessary (o
extract the FM signal from the satel-
lite transmission.

“They’re pushing the marketing
now and starting to sell it to more
cable systems,” Majors explains.
WFMT itself is not directly involved
in the sales effort.

The cost of the service to cable op-
erators is one cent per subscriber per
month with a 300 monthly cost max-
imum. The signal is received in
stereo with a 15 kHz bandwidth.

Special circuits required for signal
conversion are leased for $50 per

(assical

Notes

The Los Angetes Chamber Orchestra has be-
come the official orchestra of the 1980 Winter
Olympics. There will be performances at Lake
Placid on Feb. 18 and 19, as part of the group’s
East Coast tour under Gerard Schwarz.

Lukas Foss will judge the 1979-80 Missouri
Contemporary Music Competition. A $1,000 na-
tional grand prize is offered by Discwasher Inc.
and there are special cash prizes for Missouri
composers. . . . Richard Stoltzman and the Eng-
lish Chamber Orchestra will tape the Mozart
Clarinet Concerto for RCA. RCA has signed the
clarinetist to an exclusive contract.

month or can be purchased for un-
der $1.000, according to Majors.

Cable subscribers in Waco. Tex.,
and Lincoln, Neb. also will begin re-
ceiving WFMT via satellite. Citizens
groups in these towns lobbied their
cable systems with demands for the
fine arts programming.

According to United Video, an
additional 137.450 subscribers will
be reached through the 18 cable sys-
tems waiting to take delivery.

ALAN PENCHANSKY

NPR Will Beam
Barber Homage

PHILADELPHIA—A March 9
concert from the Academy of Music
honoring composer Samuel Barber’s
70th birthday will be picked up for
live broadcast by National Public
Radio network stations.

The concert is being organized by
the Curtis Institute of Music, and
will feature several of Barber’s most
revered works, including his Violin
Concerto and “Knoxville, Summer
Of 1915 for soprano and orchestra.

NPR affiliate WUHY-FM is in
charge of production for the live
hookup. beginning at 8 p.m. Per-
formances will feature the Curtis
Symphony Orchestra, under Calvin
Simmons with violinist Jaime La-
redo and soprano Marianne Ca-
siello. Barber is a graduate of Curtis
and a former member of the school’s
faculty.

advogi1g 0861 ‘9L AHYNHE3d

DON'T
BE

VICTIMIZED

by the house piano...

DEMAND

to tour with
German Steinways,
Bésendorfers, Yamahas
and All Electric
Keyboards from...

& 5F. g1581120

LA 213/8521400
N.Y. 212/662-B216
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FEBRUARY 16, 1980 BILLBOARD

l ADDRESS ALL ADS: Billboard Classified.
1515 Broadway, New York. N.Y. 10036
I Phone: 212/764-7433
| Check Type of Ad You Want Check Heading You Want
I [JREGULAR CLASSIFIED $1.15 a word mini- [ ANNOUNCEMENTS
|/ mum $23.00. First line set all caps. Name, ad- ) COMEDY MATERIAL  _ BUSINESS
dress and phone number included in word count. OPPORTUNITIES

; O DISTRIBUT
[] DISPLAY CLASSIFIED $48.50 one inch, 4 UTORS O] HELP WANTED

times. $43.00. 26 times $40.00, 52 times $32.00 WANTED

ea. [JINTERNATIONAL (other than U.S.) Reg- O] OISTRIBUTING I LINES WANTED
ular 60¢ a word, min. $17.50. Display $38.00 SERVICES [J AUCTIONS
[]BOX NUMBER c/o Billboard, figure 10 O FOR SALE O BOOKINGS

[0 MISCELLANEOUS

I words and inctude $3.00 service charge. [J GOLDEN OLDIES

|
I
“ inch, $32.50 ea. inch 4 or more times.
|
I
I
I
{

L

I'_ PAYMENT MUST ACCOMPANY ORDER

| p .

I 1 At Expres NAME Credit Card Number: I

I 0O D!ners Ciub ADDRESS I

[ Visa Expires

| & Master ch. cITY STATE zIP Signature |

| Bank % |
TELEPHONE |

CALL TOLL-FREE (except in N.Y.) 800-223-7524 OEADLINE: Ciies; S:28 1 Wonday =)

12 days prior to issue date.

FOR SALE -

VIDEO
CASSETTES & TAPES

VIDEO TAPE SALE!

T-120 10-30  40-70 80-110 120 UP
TOK $14.58 $14.25 $13.90 $13.60
MAXELL 14.58 1425 1390 13.60
JVC 1433 1399 1365 13.35

Simllar Prices—Sony Beta Tapes
Lots 10 only. COD(certmedcheck)wnh 50%
deposit. Shipping billed at cost $5 minimum.
Add sales tax.

B&J AUDIO/VIDEO INC.
Box 248, Howard Beach, NY 11414
(212) 845-2861
Write for Price List

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toli Free 1-800-421-4133
Calil. residents (213) 462-6018
TVX DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Calll. 90028
Credit Cards Accepted

20-HR. TOLL-FREE

| HOT-LINE FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for LENI TEAMAN

(IN N.Y. STATE (212) 764-7433)
Hot-line is for fast. personal service
placing Classified Ads only. For allother

business call the re-
gional office nearest
you

LIGHTS' POSTERS!
NCENSE!

Many New nghu « Color Organs * Strobes
» Cartwheels » OP Lamps - Blinking Lights
* Motion Moods

Litho Posters - Velvet Posters - incense
* Spray Incense * Air Fresheners » Novel-

ties, etc.

ACTION LINE
TOLL-FREE

800-257-7842
THE BEST CUT-0UTS

LP - 8 Track * Cassette Titles
Send for Free Catalog.

m ALEX A. ARACO CO. INC.

Bx 82, Riverton, NJ 08077

[NJ Res. 609-829-4813)
Dealers Only.

® ® & DIRECT FROM MANUFACTURER! © @ @

11,3
PRECISION
DISCO

LU B

Timer controlled, Standard & Custom:
Chasing Light Systems—Complete units
ready for use in the following stock sizes:

40 ft. long — 120 lights 20 ft. long — 60 lights
30 ft. long — 90 lights 15 ft. long — 45 lights

Light Strips: Chromed, White or Black enamel, Mirror Balls, Ceiling
Turners, Pinspots, Filters, Color Wheels, Fog Machines, Strobes,
Blacklight, Revolving Beacons, Mechanical & Solid State Super
Chasers & MORE!
BUY DIRECT! The economical way to professionally create “DISCO
EXCITEMENT" . . .

For free catalog. write or call us today.

PRECISION INTEGRATED INDUSTRIES, INC.

512 SE 32nd Street, Fort Lauderdale, FL 33316 - Tel. (305) 522-3738

CUT-OUTS

8 Track and Cassettes
Our Specialty

If you are a distributor, rack job-

ber or exporter, contact J S J to-

day. Call or write for free catalog.
J S J DISTRIBUTORS

6620 W. Belmont, Chicago, ili. 60634
(312) 286-4444

920 0000000000 O0CGO0CC

Trayco 1 Master/T and bin loader, 5 slaves—
(2) 8 track & (3) cassette duplicators,
$18.,250. 8 track GRT loaders, $375. 8 track
E. Sound Splicers; $625. Cassette E. Sound
splicers, $730. 8 track QC checker, $975
Cassette QC checker, $975. Audiotronics
R/R 1 Master 3 Slaves, $950.
Call

(408) 249-8750

ABBA

We have the solo LPs with
Agneta & Annifrid.

We have the LPs with Bjorn
& Bennys earlier groups.

We have the LP: Abba—Ring
ring

WE CLOSED OUT

140,00 LP’s in 4 wks.

* 163,000 LP’s left.
* 1,000 LP's—$250.
* 2,250 LP's—$500.
* 5,000 LP’s—$1,000.
Cash or check with order
F.0.8. Atianta

» Use as giveaways. » Use as door prizes.
= Store inventories will not look depleted.

ATLANTIC RECORD/TAPE

3645 Oakcliff Rd.. Doraville, GA 30340
(404) 448-1811

Please give us your call for
a quotation.

<
III'I IIIRNERQ
PREMIUM CUT-OUT a
OVERSTOCKED L.P.’s & TAPES.
CALL OR WRITE FOR FREE CATALOG.

3108 NEW YORK RVENUE
HUNTINGTON.N.Y. 11743 (516)421-5083

REGCORD
DISTRIBUTING CENTRAL
Box 240, 181 02
LIDINGO, SWEDEN
Tel 08/766 39 47
Telex 101 55

DELTA RECORDS: PRESENTS

“COTTON-EYED JOE”

& Other Texas Dance Hall Favarites
A FANTASTIC INSTRUMENTAL ALBUM

Feoturning Herb Remungton on Steel Guitar ong
Bob White on Fiddie Both are tormer members.
of Bob Will's Texas Playboys
This Dance Music Is The Roge
Ot The Southwest
Wolitz Across Texos Steel Gurtor
ond many more greot

WHAT'S ALL THIS JAZZ, ROCK AND SOUL?
It’s all in our current catalogue of major label
cut-outs. LP’s are priced at 25¢ and up. Write
today for free catalogue. Hit Records Inc., 300
West Elizabeth Avenue, Linden, N.J. 07036.
Dealers Only.

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low a8 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

ATTENTION RACK JOBBERS

RECORD WIDE DISTRIBUTORS
1755 Chase Dr.
Fenton. |St. Louis). M0. 63026

Includes
ROg . ‘Whiskey River
Honky-Tonk Songs'
D115 LP 8T Coss
CONTACI
DELTA RECORDS
Box 225 Naocogdoches Texas 75961
(713) 564-2509

JUSTIN WILSON'S CAJUN HUMOR ON LP,
8T, Cassette. Contact Delta Records, Box 225,
Nacogdoches, TX 75961.(713) 564-2509. Sales aids
furnished!

We can supply all your needs Largest
selection of 8-track and albums on budget
hne and major label cut-outs Call today
KING AUTOMATIC LOADERS (1) #760,
JIM ADAMS—(314) 343-7100 #770. (2) Audico Manual Loaders. (1) Beta VTR
Recorder. (1) JVC Monitor. (213) 753-1395.

RECORDING CONSOLE 16x8x2, AMPEX 8
track recorder, 96 pt. Patch Bay, 6 power amps,
excellent condition. Call Tommy (803) 873-0607.

CUT OUTS
LPs, 8 TRACKS & CASSETTES
BEST OF THE MAJOR LABELS
For a free catalog call or write
AUDIO DISTRIBUTORS
Catalog Sent on Request 1182 Broadway. New York. N Y 10001

Call (516) 981-5111 (212) 725.4570 Dealers only—please
ARTIE LEWIS ENTERPRISES INC. [

59 Remington Bivd., Ronkonkoma, NY 11779
RECORDS & TAPES
All Merchandise in Stock
Major Labels—Top Artists. Contact Bilt
or Charlie for free cataiog.

RAC-A-RECORDS .

RECORD PRESSING, 45'S, LP'S. JACKET

1801 S. L:rg:se;s printing and fabrication. Eight tracks, cassettes,

Chicago, | duplication. Quality work! Fast service! VP
(312) 666-4120

MAJOR LABEL! TOP ARTIST!

LP'S & TAPES
Mosl Up-To-Oate Close Outs In the Industry

Freight Prepald 10% Exchange Policy
- Fast Service

RECORD PRESSING

From Your Tape To Finished Product
LP's. 45s and Also PICTURE RECORDS
QUALITY AND SERVICE IS GUARANTEED!
Rush Your Order To:

DELTRON RECORD PRESSING, INC.
50 Music Square West, Sulte 309
Nashvitle, Tenn. 37203
615-327-2599

KING WINDERS
FOR SALE

3Model 600 Winders. Will wind blanks

or prerecorded tapes. Good condi-
tion. Now in production use. Best
offer.

Call: Jeff Abdool or Hugh Wallace

(201) 575-8484

Record, Drawer 10- BA Ville Platte, Louisiana
70586. (318) 363-2104.
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We have BO DEREK posters

ALL PLUS PROFIT MERCHANDISE FOR
RECORD STORES & GIFT SHOPS

TRI-CITY PRODUCTS
P.O. Box 8698, Sta. A
Greenville, S.C. 29604

(803) 233-9962

Free Catalogue to Dealers Only

FOREIGN INQUIRIES INVITED

POSTERS

Largesi and L atest Selection
Of Posters In The Country
Send for free 105 page color catalog.

IT'S OUT
OUR NEW
1980 EDITION

Incense, Lights & Mirrors
DEALERS ONLY

FUNKY ENTERPRISES, INC.
139-20 Jamaica Ave.
Jamaica, NY 11435
(212) 658-0076 (800) 221-6730

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Bivd.
Los Angeles, Calif. 90006
(213) 732-3781

Free Catalogue

LIGHTING, ETC.

the record business may be soft . . .
BUT LIGHTING
ACCESSORIES ARE
SELLING PROFITABLY!!!

You NEED strobes. black lights, color
organs, flicker bulbs, cans and the like.
We also carry THE Famous Brand Fiber

Optics and Lava Lites.

Call Us ... We Are

SUNBELT DISTRIBUTING

3127 Oakcliff Ind. Street, Atlanta, Ga. 30340
Toll Free (800) 241-7327
or collect in Ga. (404) 458-2895

Ask for Don or Beverly
We also have Olfactory Extra ScentSory
Incense, Money House Incense & Spray,
other goodies too.

{It's a tree phone call . . . why not use it.)

.~ GOLDEN OLDIES

1950'S THRU 1970'S—OVER 5,000 TITLES.
Send $1.50 for catalog. Mail-O-Disc, P.O. Box 326,
Kings Park, N.Y. 11754,

LARGE SELECTION OF OUT-OF-PRINT
and cut-out albums. All musical categories. Free
catalog. Havemeyer Park Records, P.O. Box 32B,
0ld Greenwich, Conn. 06870.

A Y .
}a:

= "" e

CUSTOM PRINTED T-SHIRTS. QUALITY

printing of your designs. Free details. The Square
Circle, Dept. 2, Box 6942, Affton, MO 63123.

IN STOCK  INSTANT SHIPMENT
STEREO 8 and CASSETTE CARTONS
Form Fit & 12" Pitfer Proof Heights. Also:

Divider Cards & 33% & 45 record backers.
Low Prices — Free Samples

PAK-WIK CORPORATION
128 Tivoll St., Albany, NY 12207
(518) 465-4556 collect

TAPES

PREMIUM
8-TRACK & CASSETTE BLANKS

Lear Jet style cartridge with rubber roller,
3M Professional duplicating tape. 90 lengths
in 1 min. increments. Private labeling
available 8-Tr Cas

1min. to 45 min. any quantity. ... 80¢ 65¢
46min to 65 min. any quantity. . .90¢ 72¢
66min_to 80 min. any quantity. 98¢ 85¢
81 min. to 80 min. any quantity. . $1.08 89¢
Shrink Wrapped & Labeled add. ..14¢ 13¢
Head Cleaners 50¢  50¢
Reel-to-reel 3M tape 1800 $5.00
Blank VHS 2/4 hr. video tapes. $19.00

Low Cosl Shrink-Wrap Equipment Available.
PROFESSIONAL 8- TRACK OUPLICATORS —$ 1.495.00
CASSETTE & 8-TRACK CALIBRATORS & ERASERS

$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39N.Rose, Mt. Ciemens, Mich. 48043
Phone: (313) 463-2592
Master Charge and Visa Welcome

8 Track & Cassette Blanks
1 min. to 45 min. 85¢
46 min. to 65 min. — .85¢
66 min. to 90 min. .$1.05
50 Pc. Minimum Orders Only
Cassettes—Wide Price Range
From Chromium to Low Noise High Output
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11219
Catl Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE
Dispiay cassettes in your 8-track hand hole
store display safely.

SIMPLE » ECONOMICAL - REUSABLE
For free sample & pricing contact:

C & D Distributing Co.

309 Sequoya Dr., Hopkinsvllle, KY 42240
(502) 885-8088

—— BUDGET SPANISH ———

8 TRACK TAPES

ROYSALES COMPANY
B8X 1503, BROWNWOOD, TX 76801

Large Selection = Popular Artists
Very Competitive Prices.
Call or write for free catalog.

(915) 646-8267
Mention this Ad.

BUDGET TAPES

Have largest selection of original artist 8

tracks in the country. Heavy in C&W, Rock,

Religious and Spanish categories. Displays

signs and sales aids available.

Call Blil (405) 364-5034 or write:

OKLAHOMA

TAPES & RECORDS, INC.

P.O. Box 946, Norman, Okla. 73070

REAL ESTATE

RECORDING STUDIOS

Midtown Manhattan
Approximately 7,000 sq. fi.; one studio ap-
proximately 2,000 sq. fi. with 18’ ceiling;
second studio approximately 1,200 sq. ft.
with 14’ ceiling.
10-Year Lease. Will Divide. Inmediate Oc-
cupancy.

Call Ray Donion 212/935-8100
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— FOREIGN RADIO STATIONS,—

DISCO DJ'S & ALL
INTERNATIONAL

MUSIC CONSUMERS

Write us for information on our services
which include automatic mailing of all rec-
ords on charts—LP's & 45's. Disco, oidies
and catalog LP's in stock. All orders are
shipped immediately—air mail or air

freight.
MAIL-O-DISC

P.O. Box 326, Kings Park, NY 11754

(516) 269-5530

We Give Personalized Service
Geared 1o your Needs.

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SER\'IICE for all singies and ip’'s from the
charts.

| The Fastest, Most I):wndablel
Service In the World
AIRDISC SPECIAL SERVICES
Box 835, Amityville. NY 11701

ENTERTAINERS TOUR BUS
SILVER EAGLE, 72

Luxuriously customizedfor
Lorettalynn; Spacious State-
room, plus sleeps 8, Color
TV, Wet Bar, two stereos,
8-track player, JBL's, CB,
built-invacuum system, 2 roof
A/C, Lavatory, Diesel Engine;
Excellent mech. cond. P/P
(1C06857) 213/782-4410

LUXURY TOURING

Seven-Seater Chevrolet Van with arm chair
seating, plush interior, AM/FM cassette,
air conditioning, power steering, etc., etc.
1 year old, almost $12,000 new. $7,000

COMEDY MATERIAL

A NEW SEASON OF SUCCESS STARTS
WITH YOUR SUBSCRIPTION TO
THE “RADIO PERSONALITY”

The complete entertainer's bi-weekly humor
service sends greetings from our new home
near Fla's Disney World. Expanded format,
all usable material. Your name & address
will rush free sample (or one-quarter trial,

7 bi-weekly issues. $18.)
THE RADIO PERSONALITY
P.O. Box 1749, Maittand, F1. 32751
(305) 628-2533

PROFESSIONAL

COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
The Original Monthly Service — $60 yr.
3 Sample Issues—$20 35 "FUN-MASTER"
Gag Files—$100. Anniversary Issue—$40
“How to Master the Ceremonies—$20.
BILLY GLASON
200 W. S4th St. N.Y.C. 10019

WANT A FREE MONTH'S
SUBSCRIPTION?
2 issues of Dick Brownfield's

COMEDY PLUS NEWSLETTER—

Free!
Write: Dick Brownfield
P.O. Box 9007
Stockton, CA 95208

FREE SAMPLE 1SSUE OF RADIO'S MOST
popular humor service! O'Liners, 1448-H West San
Bruno, Fresno, California 93711 (or phone
209/431-1502).

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it aii. FREE
information package. PETER PATTER, P.O
Box 402-B, Pinedale, Ca. 93650.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros!
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

“PHANTASTIC PHUNNIES” . . . HIGHLY

! Proven builder!! Introduc-

tory month’s 400 one-liners, inphormation, gipht

. Just $2.00!!! 1343 Stratford Drive, Kent,
Ohio 44240.

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free
sample. Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779.

SCHTICK . . . IS 100% FUNNY, TIMELESS
humor, original comedy, making people laugh.
Free Sample. Schtick, 207 N. Redwood Lane,
Muncie, IN 47304.

FREE SAMPLE. ORIGINAL PUNNS, MOAN-
ers, groaners, one-liners, demented delights.

21G-ZAG MAGAZINE NOW
EXCLUSIVELY AVAILABLE

CAROLINE
EXPORTS
WHEN YOU CALL ASK FOR PETE DYER,
275 BANKERS INDUSTRIAL ESTATE

ATUANTA, GEORGIA 30360
Tel: 404 448 7772 Thx: 70 0598

international Markating for Indapemdants
NEED LABEL OR
PRODUCT DIETRIBUTIDN?

halawarn,
5 and ask

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Aiso largest selection of
attractive close-out offers. 31 years of
specialized service to record and tape
importers throughout the world.

Overseas Dealers and distributors only.

ALBERT SCHULTZ, INC.

116 W. 14th St.. N.Y_, N.Y. 10011
Cable: ALBYREP Telex: 236569
(212) 9241122

[ RECORDING TAPE & ACCESSORIES |

24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL - MEMOREX + SCOTCH - TDK
* SONY - DURACELL » WATTS - DISC-
WASHER - SOUND GUARD - SHURE
» PICKERING » AUDIO TECHNICA ~ REC-
OTON - EVEREADY - VID. TAPE » SAVOY.

SEND FOR FREE CATALOG

RECORD RACK
MERCHANDISE MANAGER
Large rapidly growing aggressive mid-Atlantic rack has immediate open-
ing for an experienced manager to head up buying, merchandising and
factory relations. Previous record buying experience important. Excellent
salary and benefits with growth potential.
Reply with resume to Box 7349.

Billboard, 1515 Broadway, NY NY 10036.

WANTED
EXPERIENCED RETAHL STORE MANAGER
A 21 year old firm of 6 retail record &
tape stores in the Washington, DC
area is looking for you . . . if you have
an extensive retail record manage-
ment background.

We're an expanding firm that offers
paid hospitalization, paid sick leave,
paid vacation and bonuses.

For the right person this is an ex-
cellent opportunity to join a growing
and progressive retail firm.

Send resume & salary requirement.
VARIETY RECORDS
Wheaton Plaza, Wheaton, MD 20902
(301) 949-4610

MUSICIAN-ENTERTAINER

Must be able to perform in and sell out
arenas in excess of 5,000 seats and have
success in selling record albums in excess
of 500,000 copies in heavy metal rock and
roll style either by himself or with others.
Play, study, rehearse and produce music
with percussion instruments as a member
of group in rock and roll style for live and
recorded performances. Also sing and
interpret music by using musical knowledge
to achieve vocal delivery.

30-40 hours per week. Salary $500.00 per
week. Apply with resume to:

AMBOY DUKES, INC.
Attn. CHARLES E. NILHART
920 North Fairview Avenue

Lansing, Michigan 48912

Tel. (517) 485-2247

TECHNICIAN
for
CASSETTE DUPLICATING
and WINDING PLANT
Located in Los Angeles
(213) 753-1395

ORAL SURGEON!

Yes. oral surgeon! Can't practice. disc
problem. But can do everything eise. Can
write. Can play. Can run million-doliar plus
business. Lifelong (33 yrs.) love of rock,
trom the Jesters to Graham Parker, Little
Richard to Little Feat, all of it. Interested
in artist development, reviewing; want to
develop skills.

Yowr Big Chance—Give a Dentist a Shott

ALAN NOVICH
22 Churchill Road
Englewood Cliffs, NJ 07632

(201) 569-1437

MARKETING GRADUATE
with experience in booking and promoting
local and national talent seeks employment
in artists management & promotion field.
Wil! be relocating in L.A. area March 1. For
furiher information write or call:
Walt Seubert
403 N. Hyland
Ames, lowa 50010
(515) 292-1911

ROAD MANAGER
FOR SINGERS/GROUPS

8 years experience. Desires position with
management/record Co., for on/off road
duties. Experienced and knowledge in pro-
motion, PR, radio/tv. Bookings/travet
throughout U.S. Can relocate.

Contact
Tony Mazzola
5053 Tholozan Ave., St. Louis, Mo, 63109
(314) 481-3475

Dunn Punns, Box 1045, Bloomington, IL 61701.
WANNA BE FUNNIER THAN BARBARA

GUITARIST-15 YRS. EXPERIENCE. 7 YRS.
international tours. Pop, funk, fusion, rock, Latin,
jaza. Vocal br. Will travel. Top acts only. 1-614-

AJ. ROSENTHAL ASSOCIATES
Dept. B. 1035 Lowis Dr.. Warminster. Pa. 18974

for quick sale.
Call
AGENT NEEDED TO REPRESENT MALE

(212) 246-5943

NEW PORSCHES

1930 Turbo Signature, 2 928s, 1 each
911 Targa and Coupe, 3 924 Turbos.
Call and Save §.

(713) 693-3311
Gred or Bud

TRANS WORLD
AIRLINES
For only $15 your urgent,

Walters? Complimentary snack; Lola’s Lunch
1789 Hamlet Drive, Suite 888, Ypsilanti, Michi
gan 48197.

“WENDELL'S WEAKLY:" MORE FUNNY
for your money since 1978. Write for free regu-
lar issue. Wendell's Weakly, 3745 Barrington Ave.,
Suite 9, Los Angeles, CA 90066.

WANTED TO BUY

WANTED
USED SUPERSCOPE
AUTOMATIC
CASSETTE LOADERS

(516) 589-4300

CASH PAID FOR SALABLE LPS, PERSONAL
collections, promos, deletions or liquidations. No
quantity too large. We'll travel. Nuggets (617)
536-0679.

DEALERS ONLY  (215] 441-8900

MAKE MORE PROFIT .

TOBISCO
6144 Highway 290 Wesl
Austin, TX 7B735

HOT SOUNDING

16 Track Recording Studio
in Maryland.

Dynamite atmosphere, top-notch engineer-
ing. For booking and other information call

(301) 363-4500

vocalist, unpublished songs; recording only.
Box 7350, Billboard, 1515 Broadway, NY, NY
10036.

WANT YOUR OWN RADIO STATION? IN-
vestment/experience unnecessary. You or others
operate. Complete details FREE! “Broadcast-

885-3761. 5066 Ilo Drive, Columbus, OH 43229.

MISCELLANEOUS

ing,” Box 130-BP2, Paradise, CA 95969.

WRITER AND/OR LYRICIST WITH ABIL-
ity to mterpret and write hit singles/albums
based on a given theme. Strong emphasis on
vocals. Dance rock and roll. Good publishing and
advance royalty arrangement. Send tapes to
P.O. Box 4813, Fairview Park, Ohio 44126. All
tapes returned.

RECORD COMPANY FOR SALE
$2,000,000 annual volume. Well established.

WKKW, CLARKSBURG, W. VA.
50,000 Watts
Country & Bluegrass
covering W. VA, parts of KY, OH, PA
and MD
NEEDS RECORD SERVICE
FROM ALL LABELS.
Write

WKKW, Ciarksburg, West Virginia 26301

“HOW TO THROW THE BEST PARTIES IN
Tawn"—Guide reveals secrets—Send $4.00: Posi-
tive Enterprises-B, Box 695, La Mesa, CA 92041.

$1,250,000 includes equipment for manu-
facturing of records and catalog. Los
Angeles based.
Benedikt & Co. Brokers
350 S. Figueroa St. #120
Los Angeles, Calif. 90071
213-680-3820

advogT1ig 0864 ‘9L AHVYNHE3S

small package shipment
can be there today.
CALL TOLL FREE

(800) 638-7380
Ask for Betty Adams

PAYMENT MUST
PROMOTION ACCOMPANY THE ORDER
Artist and Record Promotion's Specialist
in management of your promotional needs.
Deltron Productions, Inc.
United Artist Tower, Suite 309
50 Music Square West
Nashville, Tennessee 37203
615/327-3464

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly d Disco R ds—most major labels.

New firom Europe

Billboard Benelux now also available in America.

Through the post the
European news (in the
Dutch language) comes
straight from the press
into your mailbox

POSITIONS WANTED: 40¢ per word
per insertion—$10.00 minimum
$20.00 per cotumn inch per insertion.
POSITIONS OPEN: 7Q0¢ per word per
inserton—%$14.00 minimum
$40.00 per column inch per insertion
BOX NUMBERS: $2.00 per issue for
handkng & postage. Audio or video
tapes, transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replymg
Send money and advertising copy to:
Radio-TV Job Mart, Bliiboard
1515 Broadway, N.Y. 10036

CONFIDENTIAL!

Subscription-rates:
$ 90 — per year,

or $ 48.— per V2 year
(exclusive of postage),

Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

BEST FlTEa FEFIEGPML ATTENTION
BERKLAY AIR SERVICES
Contack: Bernard Klainbarg, F'h-.
Bidg. B0 POB 685, JFK Alrporl 11438
Phane (212) 656-6066 TLX 428628

ALL PHASES SOUND RECORDING
» Studios Across America
» On-Location Specialists
« Unsurpassed Professionalism
« Stereo Atbum Production
« Low Rates—High Quality

For Sale
DESIGNER BUILT 16 TRACK
STATE-DF-THE-ART RECORDING STUDIO
tocated in Austin, Texas, featuring APi con-

Write or call our national headquarters:
1-302-764-7048
LAND VOICE STUDIOS
401 D Phita. Pike, Wilm. DE 19809

Please send me (] 1year's subscnpnon

(tick the

EXPERIENCED JOCK
LOOKING FOR GIG

in Tennessee market with heavy

sole Studer machines and Dolby sy
Fuli complement of microphones and out-

{3 2 year's subscription

appropriate box) |

production.

RECORDING TOO EXPENSIVE? WE FI-. Call Chuck at

board equipment. Serious inquiries only. nance bands. For further information contact Name: |
(512) 478-3141 Stephen Wilcox, Box 7335, Billboard, 1515 Broad- (615) 272-8268
way, NY, NY 10036. kS Return to: Streel & No |
LAWYER EXPERIENCED WITH MUSIC Billboard Benelux, Town: | EXPERIEN.CED EDUCATIONAL. AN-
_ industry; contracts; ASCAP, BMI, copyrights, P.O. Box 23, State: Zio: nouncer looking for break at progressive or
When Answermg Ads . . . etc. Admitted California and New York. Mare 7400 GA Deventer - : P ] AOR commercial FM station. College graduate.
Jacobeon, 18 East 48 St NY, NY 10017. (212) Holland  country: Willlseod| resumeland]tapeldayiGrandmont 3]
D 0 bl 6 ¥ Dean St., Taunton, MA 02780. (617) 822-4915.

688-1210.

Say You Saw It in Billboard

www.americanradiohistorv.com
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CURB CHART HYPING?

Clean-Up Code Is
Bowed By British

By PETER JONES

LONDON-—Serious breaches of a
new record industry code of conduct
here, aimed mainly at curbing
record companies from influencing
retailers who make returns to the na-
tional, industry-sponsored charts,
could lead to expulsion or suspen-
sion of the offending firm from the
British Phonographic Industry
(BPI).

But the feeling here, despite the
strong wording within the code, is
that such drastic punishment is un-
likely to be meted out.

The BPI, affiliated to the Inter-
national Federation of Producers of
Phonograms and Videograms
(IFPI), represents virtually all of the
country’s record companies, and all
are expected to sign the code.

And while such a code is rare
within the international record busi-
ness, it has been tried in a few terri-
tories—notably France, where a
similar set of rules, though not ang-
led to chart “protection,” was imple-
mented by the nation’s equivalent
industry organization, Syndicat Na-
tional de I'Edition Phonographique
et Audio Visuelle (SNEPA).

The British code provides for a

Tape Firm
Bows Label
Down Under

SYDNEY—-KGC Magnetic Tape,
Australia’s leading manufacturer of
prerecorded cassettes, has expanded
its operation with the establishment
of an independent, self-distributing
label, KGC Records.

A wholly Australian-owned com-
pany, KGC handles the bulk of tape
duplication for WEA, Summitt,
Readers Digest, Astor and Poly-
gram. It is the only company to
which Polygram will trust the dupli-
cation of its classics line.

The company turns out around
three million cassettes a year, assem-
bled primarily from tape stock man-
ufactured by Greencorp Magnetics,
Australia’s only bulk tape manufac-
turer.

KGC bowed its label during 1979
with a single by local country artist
Brian Kelly, and has since issued al-
bums by Kelly, Lester V. Coombes
and the Aussie Battlers.

International labels secured for li-
censing deals include Gusto (US)
and Maiden (UK), while mid-price
album releases have included titles
by Ray Charles. Red Sovine, the Ink
Spots, Ron Grainger Orchestra, End-
rust Jazz Band and the Platters.

The company’s strongest success
is coming from its line of science fic-
tion and childrens classics material,
as well as a series of low-price ‘drive-
time’ cassettes featuring cover ver-
sions of recent chart hits. The chil-
dren’s repertoire includes Paddington
Bear, Tales of Beatrix Potter, Peter
Rabbit and traditional adventure
tales.

KGC has also established a sepa-
rate video company, providing a li-

" brary service to the public as well as

a professional two-inch tape transfer
system.

Promotions manager Greg Sita
describes his company as “a small
.but active operation determined to
move further into local recording,
particularly in the country vein.”

committee of enquiry to investigate
any company suspected of trying to
influence any retail outlet making
returns to the British Market Re-
search Bureau charts, used by local
trade paper, Music Week. the British
Broadcasting Corp. and in Bill-
board’s Hits Of The World overseas
chart breakdown.

In essence, the code demands that
record companies instruct employes
and agents not to attempt to induce a
chart return retailer to record any-
thing other than genuine, to-the-
public sales. Artist managers, pub-
lishers and third-party agents (ad-
vertising or promotion consultants)
must also be told of these require-
ments.

But the code doesn’t rule out rea-
sonable quantities of sample singles
or albums for the retailers, as long as
the store concerned doesn’t record
sales of such product other than gen-
uine purchases.

While the anti-chart hype aspects
are the most controversial in the
code, and follow a series of allega-
tions about chart inaccuracies and
inadequacies towards the end of last
year, there are other important sec-
tions included for acceptance by BPI
member companies.

Additionally, retailers making re-
turns to the Research Bureau's chart
division are to be asked to sign a
document on chart security, and
promise to inform the BPI of record
company activities which breach the
code guidelines.

One item calls for record com-
panies not to cause deliveries to be
held back from any section of the re-
tail trade “in order to favor selected
outlets.”

The code insists that only material
or items specifically related to the
artist or record being promoted can
be used as selling aids, and that the
Research Bureau has the right to
omit from its chart any records
which it feels have been promoted in
ways which breach the guidelines.

Retail outlets belonging to record
companies are also bound by the
code not to promote that manufac-
turer’s product in a way which might
unfairly benefit a chart position.

Singapore Suit

SINGAPORE—The owner of a
retail music store was fined $285 in
magistrates court here Jan. 18, found
guilty of two charges of selling pirate
copies of albums by Linda Ronstadt
and Tracy Huang,.

Woo Fong Peng of Oscar Music
Center was charged under the Copy-
right Act. A private investigator
hired by the Singapore Phonogram
Assn. paid 85 for a cassette of
Huang’s “Another Goodbye” and
Ronstadt’s “Living In The USA”
last April 27.

Executives of EMI and WEA,
which own the copyrights, identified
the tapes as pirate copies.

Rhino German Pact

LOS ANGELES—Rhino Records
has signed with Pool of West Ger-
many for distribution of its product
in Germany, Austria and Switzer-
land. First product covered is the
single “My Name Is Larry” and the
LP “Wildmania” by Wild Man Fis-
cher and the LP “Some Kozoos” by
the Temple City Kazoo Orchestra.

International
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SERIOUS BUSINESS—C.Y. Liao, president of Taiwan's Four Seas Record Co.,

chats with lan Thomas of the International Federation of Producers of Phono-

grams and Videograms (IFPI) during the federation's recent regional confer-

ence in Manila. Liao is also chairman of the disk industry committee of his

country's Copyright Holders Assn., and told the confab of antipiracy progress
there.

New CASH Priority:
Asian Mechanicals

HONG KONG-The Composers
and Authors Society of Hong Kong
(CASH), formed here in the autumn
of 1977, has turned its attention to
the problem of mechanical rights.

Generally in Asia, there’s been no
way of collecting fees, and record
companies here have normally paid
publishers direct.

A number of local companies
have not understood the necessity to
pay any copyright fees atall, and it’s
to combat this, and to coordinate the
payment of fees, that CASH has now
set about educating the local indus-
try.
At the moment, a draft agreement

is under discussion with the Inter-
national Federation of Producers of
Phonograms and Videograms, and
some support has been received
from corresponding organizations
abroad. The problem will be to con-
vince local record companies that
composers, authors and publishers
should be given their due.

CASH has grown some teeth dur-
ing its two-and-a-half years of activ-
ity. Imperial Cinemas were prose-
cuted successfully for breach of
agreement (Billboard, March 10,
1979) and injunctions have recently
been applied for against other cine-
mas.

Trash Becomes Trio New
Wave Outlet; Pass Added

TOKYO-Trio Records has
launched a new in-house label
tagged Trash, specializing in domes-
tic and foreign rock and new wave
artists.

Initial product release includes a
solo album by Bernie Marsden of
Whitesnake, and an LP by Dutch
new wave band, the Meteors, picked
up from Bovema Negram. Canadian
band Crowcuss is also signed.

But Trash’s brightest hope, ac-
cording to international label man-
ager Akemu Natsume, are the Silver
Stars. Apart from domestic action,
it's hoped that the five-man band’s
debut album will spark overseas in-
terest. It features the quintet as new
wave “Star Wars” characters.

Also under the Trash wing is the
Pass label formed by specialist im-
port retailer. Hisami Yamazaki.
Prime act is Friction. new wavers
who came to his attention some time
back.

“Being a fan of Japanese and for-
eign new wave,” notes Yamazaki, “I
thought that Friction would be right
for Trash, but I wanted them to have
their own label as part of such a deal.

“That’s why I formed Pass, selling
the band’s home-made single in my

Hansa Renewal

LONDON—Hansa Records Inter-
national has renewed its pact with
Ariola for Mexico and Brazil. All re-
maining South American territories,
including the Argentine, will con-
tinue to be handled by RCA.

two stores. But we needed more ex-
posure, so we went with Trash.”
Two members of Friction. a trio,
have toured ‘in the U.S. with the
James Chance group. After return-
ing to Japan in 1978, they cuta demo
and released the single which even-
tually landed them the pass pact.

Yamazaki is now acting as part-
time manager and booking agent for
the group. but continues to operate
his pair of import stores in Kichijogi,
an area of Tokyo known for its rock
clubs.

Apart from Trash and Pass, Trio
Records (a division of Trio Ken-
wood Corp.) is the Japanese licensee
for Germany’s ECM jazz label,
America’s LAX Records and Rounder
Records, and Britain’s Trojan im-
print.

Video Rate
Blueprint
Is Imminent

By NICK ROBERTSHAW

LONDON — The Mechanical
Rights Society, representing Brit-
ain’s publishers and songwriters, is
on the brink of imposing a unilateral
agreement for royalty rates upon
videogram producers.

This blueprint was discussed in
general terms at MIDEM last month
during the meeting of the Inter-
national Federation of Popular Mu-
sic Publishers (Billboard, Feb. 2,
1980).

Now it seems that a meeting Mon-
day (4) of the Society’s video sub-
committee resolved to present an
agreed package within the next
month—and stressed that it would
meet as often as necessary to com-
plete the task.

The likely scale of royalties will
range between 2% to 9% of retail
price, feature films and other pro-
gram material that uses little music
coming at the lower end of the scale,
concert performances and video ver-
sions of audio albums at the upper.

A manufacturing cost allowance
around 25% to 33% of retail price

- will be made, as is the case with au-

dio software, and gradations are en-
visaged to take account of library
music used, or music used as back-
ground.

The decision to go ahead comes
after 18 months of exhaustive but in-
conclusive talks with the video pro-
ducers. Bob Montgomery, managing
director of the Mechanical Copy-
right Protection Society—collection
arm of the MRS—has repeatedly
asked: who do we negotiate with?
Recently the International Feder-
ation of Producers of Phonograms
and Videograms and the Inter-
national Tape Assn. have emerged
as the likeliest candidates, but there
is still no single negotiating body
truly representing the producers.

If the latter now ask what hap-
pened to consultation, the MRS can
fairly reply it has done its level best
in that direction. In any case, the
Society intends its agreement to be
an interim affair, possibly for two
years, that will create a strong prece-
dent butin no way prejudice further,
and hopefully more formal, negotia-
tions.

Setting a royalty level has proved
a delicate affair, one side inevitably
feeling it’s too low. the other that it’s
too high. The final say clearly be-
longs to the MRS—sellers rarely in-
vite customers to set a price—but on
the other hand, it’s anxious not to
price itself out of the market. The fu-
ture of video, it believes, lies in pro-
gram origination. If producers find
they can use othér copyright sources
more cheaply, then they won’t use
music.

How Close Tape Tax?

LONDON-—A British government
green paper, first step towards im-
plementation of a levy on blank
tapes and hardware, is likely before
the end of this year.

Such a discussion document im-
plies a commitment to act, and indi-
cates the Department of Trade’s in-
tellectual property division now
accepts the argument for a compen-
sating levy to offset home taping
losses. as submitted by the British
Phonographic Industry, local music
publishers and the Musicians Union.

This development cannot be de-
scribed as a dramatic breakthrough.
The Department has first to con-

vince the government of the need to
make action a matter of urgency,
and as detailed proposals—particu-
larly on the so-far unspecified size of
the levy—are made known, opposi-
tion from those most likely to suffer
under such a tax (the tape and hard-
ware producers) will certainly be-
come fiercer and more vociferous
than at present.

But with year-end figures likely to
show U.K. album sales down eight
million in 1978, and at their lowest
ebb since statistics were first pub-
lished in 1972, the record industry
here may take heart that some prog-
ress is finally becoming visible.
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LIQUID REFRESHMENT—The wine
flows at the London headquarters of
Ariola Records U.K. to celebrate the
signing of songstress Kiki Dee,
right, to the label. She'll start work
on a new album within weeks. With
Dee are, from left, Ariola promo-
tions manager Diana Warren, finan-
cial director Paul Rochman, manag-
ing director Robin Blanchflower and
promotions manager Richard
Evans.

Radio In Philippines
Wrests With Payola

By CES RODRIGUEZ

MANILA—-The Broadcast Media
Council (BMC) has dealt yet an-
other disciplinary blow to Philip-
pines radio by passing a new resolu-
tion expected to curb. if not totally
eliminate, payola.

The ruling calls for all radio sta-
tions to limit airplay of a title to once
every three hours and. in designated
areas, to submit their playlists at
least two days before broadcast.

The resolution was put into effect
late last year and was signed by
BMC chairman Teodore F. Va-
lencia, deputy chairman Antonio C.
Barreire and directors Eduarde
Montilla, Jorge Bayona, Menarde
Jimenez. All officers of the council
are broadcast practitioners in the ca-
pacity of network owners, managers
or board members.

The resolution was blueprinted
after continuing reports alleged that
radio stations were receiving undis-
closed revenues from recording
companies in exchange for airplay.
This, despite previous efforts of the
BMC to halt the practice.

Import Moves Spark
Concern In Portugal

By FERNANDO TENENTE

LISBON—The recent UK court
action taken by record companies
against importers bringing product
in from Portugal has caused consid-
erable concern here among record
companies whose survival depends
to a substantial extent on their abil-
ity to export product.

The companies find it difficult to
understand why Portuguese exports
are singled out for action when mas-
sive amounts of produce flood into
the U.K. from North America.

The Portuguese market is ex-
tremely limited, with an annual pro-
duction of something like 10 million
units and revenue from exports is an
essential part of the record com-
panies’ liability equation.

Exports from Portugal are han-
dled by private wholesalers who buy
relatively small quantities of records
from local manufacturers and ship
them to various European countries.
The Portuguese licensee authorities
maintain good control over the pay-
ment of mechanical rights and up till
now no infringements have been
discovered.

The first pressing order for an al-
bum released locally varies between
500 and 1,500 copies, since record
companies here are obliged to min-
imize the risk of overstock because
of inflation and escalating costs. Or-
ders from exporters are, therefore,
extremely welcome and these also
make some small contribution to
trimming Portugal’s balance of pay-
ment deficit which, thanks to import
controls and export incentives, has
been substantially reduced.

In the days before devaluation of
the escudo, it was often more profit-
able for Portuguese record com-
panies to market finished product
rather than press records, particu-
larly as local pressing can be a slow
process because of delays in the cus-
tom clearances of master tape and
samples. The manufacture of album
covers can also be a lengthy process.

Portuguese record companies of-
ten have to wait long periods to re-
ceive master tapes from foreign li-
censors; these delays hold up
production and depress eventual
sales. Record executives sometimes

have to make special trips to acquire
the master tapes from licensors.

Portuguese record manufacturers
point out with some indignation that
when the country was bringing in
finished product, licensors were not
complaining about the export trade.
Now the traffic has been reversed,
exports are suddenly bad news.

Phone Facelift

HELSINK! — The ‘dial-a-disk’
service operated here by Helsingin
Puhelinyhdistys has been given a
novel facelift.

Gone is the old system, whereby
callers heard one of two IFPI-se-
lected disks of the day. played with-
out commentary.

In its place, there is now a com-
plete disco show in miniature,
briskly presented by a leading dee-
jay. Tapani Ripatti. who also selects
the disco-flavored U.S., British and
local hits featured.

The final show of 1979. for in-
stance, included Sugarhill Gang’s
“Rapper’s Delight,” Rod Stewart’s
“Do Ya Think I'm Sexy” and Kool
and the Gang with “Ladies’ Night.”
Using shortened versions, the tele-
phonic show lasts around 10 min-
utes and costs about 50 cents.

Major Loss

PARIS—According to figures re-
vealed by Thorn-EMI. Pathe-Mar-
coni in France suffered a trading
loss of around $5 million over the
last financial year.

It becomes certain now that Alain
Girendeau, the new Pathe-Marconi
chairman based in Paris, will prune
costs and expenses to the barest min-
imum following the change of of-
fices from the Rue Lord Byron to the
Parisian suburb of Neuilly.

And because of the far-reaching
corporate changes in which Thorn
Electrical is involving EMI divi-
sions, the Pathe-Marconi financial
year will in future start April { and
end March 31

Predictably. there were outbursts
from broadcasters, some of whom
claim that the resolution is an in-
fringement of the station’s right to
determine its own programs.

The resolution counters. however.
that “the improper influence of out-
side cconomic interests in the pro-
gramming of radio stations (runs)
contrary to the existing laws. policies
and rules of the council.”

Although the council met with se-
lect representatives of the national
broadcasters organization (KBP)
before the ruling was approved, sev-
eral KBP members present alleged
that their objections to the program
were overruled by the passage of the
original unrevised resolution.

To ensure maximum compliance.
the ruling specifies stiff penalties for
violators. For airing a title more than
once during the given three-hour pe-
riod, a fine of approximately $67 has
been stipulated for both the violat-
ing DJ and the radio station (dis-
counting illicit income, a DJ's
monthly pay averages $100.)

In addition, record companies that
supply promotional records to sta-
tions are required to register with the
council and submit a list of stations
to which they supply records. the
number of records they expect to
supply each station in a given pe-
riod, the name of company employ-
ees in charge of distributing the rec-
ords, the names of radio station
personnel also’employed by the
recording company and an alpha-
betical list of domestic and foreign
labels which the company controls,
distributes or promotes locally.

BMC insiders say that compliance
was at its lowest during the first few
weeks of implementation. due per-
haps to the routine which the resolu-
tion upset and the widespread anti-
pathy that met the ruling’s approval.
(Several DJs went as far as venting
their feelings on the air. One was
heard to have apologized for his ina-
bility to play requested songs be-
cause of “some silly ruling.”)

Most of the violations stemmed
from the difficulty of radio stations
in submitting their playlists on time,
which naturally resulted in titles get-
ting double or triple airplay within
the prohibited three-hour stretch.

Despite strict enforcement. the
BMC initially allowed for a period
of adjustment. Violating DJs, some
of whom had chalked up fines in ex-
cess of five figures, were summoned
by the council to explain their viola-
tions, and issued first warnings.

The BMC also allowed exemp-
tions, notably to classical stations. A
few pop stations, however, also ap-
plied for exemptions. One such sta-
tion justified its application by citing
that 65% of the records it airs are im-
ports, thus discourging participation
from record companies because of
conflicts with promotions.

In the wake of the resolution, the
Philippine Assn. ot the Record In-
dustry (PARI) launched an ill-fated
apportionment program designed to
“legitimize™ payola and to offer a
fair share of airplay to smaller
recording outfits unable to get their
products aired in stations previously
“committed” to other com-
panies.The PARI proposed to buy
prime time hours (6-9 a.m. and 3-6
p-m.) from selected radio stations to
allot to its members. The ratio of air-
play given each company would de-
pend upon the number of their re-
leases per month.

Payments were fixed at 25% of the
station’s rate for a 5-second com-

(Continued on page 82)

www.americanradiohistorv.com

.

G L L R

NEW YORK-Next month
will see the first product release
in Japan by Polystar. the joint
venture company formed by
Polygram and Young Japan
(Billboard. Dec. 22, 1979).

That's only six months after
the Dutch-German multination-
al made its first approach to the
nine-year-old mini conglomerate
(interests ranging between 10%
and 100% in 45 companies
throughout Japan) helmed by
Ken Hosokawa, president, and
Akio Onodera, vice president.

It was last October when I
Dieter Bliersbach. president of
Polygram Far East, invited the
Young Japan principals to sit
down and talk. It was the second
week of December when they
emerged as partners, announcing
the formation of Polystar at a
Tokyo press conference.

Hosokawa, interviewed while
attending this past MIDEM,
doesn’t feel the time taken to
negotiate the deal was particu-
larly short. but he does confess
surprise at receiving the partner-
ship proposal in the first place.

ICs rare, he says. for foreign
majors to embark upon joint ven-
tures with production firms.
They usually link up with long-
established electronics corpora-
tions.

Thus, the birth of Polystar is
seen as significant because it re-
flects how the creative torch is
passing to a new breed of young
Japanese industyrites.

Hosokawa, 31, claims that pro-
duction companies run by his
generation now account for 60%
of the music market in Japan.
The inference is that the majors,
as in other key world markets, are
increasingly viewed as service or-
ganizations—efficient at manu-
facture, distribution, marketing—
but dependent for artistic talent
on outside partners, operating as
a&r satellites.

Hosokawa believes that by the
Polystar partnership, Polygram is
looking to strengthen its local tal-
ent profile. He estimates the ma-
jor’s sales in Japan last year
break out to around 70% inter-
national repertoire, 30% domes-
tic—almost exactly the opposite
of the prevailing mix in the over-
all market.

Further, he pegs Polygram’s
share (domestic and inter-
national product sales com-
bined) of that overall market at
around 10%, while claiming that
Young Japan artists, signed
across 15 labels. account for 25%.

The latter statistic. if accurate,
indicates how far Hosokawa and
his team have come since they
promoted a shipbound folk con-
cert tour to Canada in 1970.
Young Japan Inc. was formed
the following year in Osaka, and
its early experience included pro-
moting a James Brown concert in
that city.

From there, with Tokyo as its
base from 1975, the company has
grown 10 embrace record pro-

-

resecsreerececes GHANGES IN JAPAN
Polystar: Blueprint
For the Decade?

By ADAM WHITE

- merchandising aids. It employs

duction, music publishing. artist
management. booking. concert
promotion and radio/television
production. It also has disk and
radio/tv promotion arms, an off-
shoot producing radio and tv
commercials, and a subsidiary
manufacturing store fixtures and

approximately 80 people. and es-
timates its annual turnover at
more than $10 million.

Hosokawa claims that disk and
tape sales alone of Young Ja-
pan’s biggest act, Alice, have
topped $75 million in the past
two years.

Effective Jan. 1, the softrock
trio (previously signed to Toshi-
ba-EMI) became one of the first
Polystar acts, though Hosokawa
says that it wasn’t originally in-
cluded in the negotiations with
Bliersbach last October.

Young Japan’s connections
with Polygram predate the new
joint venture, however. Four of
its acts are placed with Polydor,
one with Nippon Phonogram.
The former (“a very important
label for us,” notes Hosokawa)
has Gen Takayama, Signal,
Tomoharu Taki and Kaientai:
the latter has Yukinobu Naka-
mura.

Total number of acts under
Young Japan’s wing is 30, in-
cluding 10 in various stages of
development. They span pop.
rock, folk, country, country-pop
and techno-pop styles. Hoso-
kawa emphasizes thatonly a lim-
ited number will move over to
Polystar: he has no wish to over-
load the fledgling firm’s roster.

As noted, Polystar’s flagship
attraction is Alice. Apart from
the trio’s group work, the mem-
bers have become known as
soloists, and have recorded as
such: leader Shinji Tanimura in
chanson style, with five albums
to date; Takao Horiuchi in coun-
try mood, with four albums (the
last waxed in Nashville) so far;
and Toru Yazawa, techno-pop
practitioner, with one LP.

Three new solo LPs by Alice
have been finished, and one—
Hosokawa has still to decide
which—will be included among
the first Polystar releases, pre-
ceded by a single.

The joint venture. with its own
Tokyo offices separate from
these of Young Japan and Poly-
gram, will have a 15-strong staff.
This will include an a&r team of
four or five, including a depart-
ment manager, and eight or nine
promotion personnel.

Hosokawa, who holds that
good promotion is one reason
why Young Japan has grown and
prospered these past nine years,
notes that Polystar promotion
people will work closely with
their counterparts at Nippon
Phonogram, which is distribut-
ing the new label.

Aside from lending weight to
Polygram’s local repertoire drive,

(Continued on page 82)
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Global Music Handling Publishing Catalogs

MUNICH —Global Music is now
handling the publishing catalogs of
Bob Dylan and Chrysalis in Ger-
many, and has also secured the U.S.
Moonlight & Magnolia line, provid-

ing the company with the entire
Captain & Tennille catalog.

In April, Rudi Martini, currently
promotion chief at WEA here, joins
Global to handle and coordinate in-
ternational activities.
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BRITAIN

(Courtesy of Music Week)

As of 2/9/80
SINGLES
This Last
Week Week
1 1 TOO MUCH TOO YOUNG, Specials,

2-Tone

2 10 COWARD OF THE COUNTY, Kenny
Rogers, United Artists
3 4 I'M IN THE MOOD FOR DANCING,
Nolan Sisters, Epic
4 3 MY GIRL, Madness, Stiff
5 5 IT'S DIFFERENT FOR GIRLS, Joe
Jackson, A&M
6 7 BABE, Styx, A&M
7 2 BRASS IN POCKET, Pretenders,
Real
8 14 SOMEONE'S LOOKING AT YOU,
Boomtown Rats, Ensign
9 6 WITH YOU I'M BORN AGAIN, Billy
Preston & Syreeta, Motown
10 9 GREEN ONIONS, Booker T. & MG's,
Atlantic
11 12 7TEEN, Regents, Rialto
12 15 | HEAR YOU NOW, Jon Anderson &
Vangelis, Polydor
13 20 LIVING BY NUMBERS, New Muzik,
GTO
14 8 PLEASE DON'T GO, K.C. & The
Sunshine Band, TK
15 40 CAPTAIN BEAKY/WILFRED THE
WEASEL, Captain Beaky, Polydor
16 11 | WANNA HOLD YOUR HAND,
Dollar, Carrere
17 13 BETTER LOVE NEXT TIME, Dr.
Hook, Capitol
18 37 AND THE BEAT GOES ON,
Whispers, Solar
19 18 SPACER, Sheila & B. Devotion,
Carrere
20 30 SAVE ME, Queen, EMI
21 29 THREE MINUTE HERO, Selector, 2-
Tone
22 19 JAZZ CARNIVAL, Azymuth,
Milestone
23 27 ESCAPE, Rupert Holmes, Infinity
24 22 BUZZ BUZZ A DIDDLE IT, Matchbox,
Magnet hs
25 36 BABY | LOVE YOU, Ramones, Sire
26 NEW RIDERS IN THE SKY, Shadows, EMI
27 NEW CARRIE, Clitf Richard, EMI
28 35 LIVING IN THE PLASTIC AGE,
Buggles, Island
29 23 TOO HOT, Kool & The Gang,
Mercury
30 31 JANE, Jefferson Starship, RCA
31 21 SPIRITS (HAVING FLOWN), Bee
Gees, RSO
32 25 WE GOT THE FUNK, Positive Force,
Sugarhill
33 NEW UNDERPASS, John Foxx, Virgin
34 16 LONDON CALLING, Clash, CBS
35 NEW ROCK WITH YOU, Michael Jackson,
Epic
36 32 STRANGE LITTLE GIRL, Sad Cafe,
RCA
37 17 TEARS OF A CLOWN/RANKING
FULL STOP, Beat, 2-Tone
38 34 MAMA'S BOY, Suzi Quatro, RAK
39 NEW MUSIC MAKES YOU FEEL LIKE

DANCING, Brass Construction,
United Artists

40 NEW DANCE STANCE, Dexy's Midnight
Runners, Parlophone
ALBUMS
1 1 PRETENDERS, Pretenders, Real
2 NEW THE LAST DANCE, Various, Motown
3 2 ONE STEP BEYOND, Madness, Stiff
4 3 PERMANENT WAVES, Rush,
Mercury
5 7 SHORT STORIES, Jon & Vangelis,
dor
6 8 GOLDEN COLLECTION, Charlie
Pride, K-tel
7 4 REGGATTA DE BLANC, Police, A&M
8 11 SPECIALS, Specials, 2-Tone
9 12 OFF THE WALL, Michael Jackson,
Epic
10 6 GREATEST, Bee Gees, RSO
11 5 GREATEST HITS VOL. 2, Abba, Epic
12 10 THE WALL, Pink Fioyd, Harvest
13 16 I'M THE MAN, Joe Jackson, A&M
14 23 SEPTEMBER MORN, Neil Diamond,
CBS
15 20 OUTLANDS D’AMOUR, Police, A&M
16 13 GREATEST HITS, Rod Stewart, Riva
17 22 THE SUMMIT, Various, K-tel
18 NEW KENNY, Kenny Rogers, United
Artists
19 26 FLEX, Lene Lovich, Stitf
20 14 SEMI DETACHED SUBURBAN,
Manfred Mann, EMI
21 30 METAMATIC, John Foxx, Metalbeat
22 17 PARALLEL LINES, Blondie, Chrysalis
23 19 LONDON CALLING, Clash, CBS
24 15 20 HOTTEST HITS, Hot Chocolate,
RAK
25 18 NO PLACE TO RUN, UFO, Chrysalis
26 25 SOMETIMES YOU WIN, Dr. Hook,
Capitol
27 9 VIDEO STARS, Various, K-tel
28 34 THE FINE ART OF SURFACING,

Boomtown Rats, Ensign

Revive Electrola

COLOGNE—EMI Electrola is to
revive its traditional label Electrola,
this time for .product in the rock-
disco-pop field. Label chief is Hol-
ger Mueller, who reports to Manfred
Zum Keller, national a&r chief. Ini-
tial artists for release on Electrola
are Wilfried, Jane Palmer, Peter
Kent and new group Biscuit.

29 24 20 GOLDEN GREATS, Diana Ross,
Motown

30 29 DISCOVERY, Electric Light
Orchestra, Jet

31 27 TUSK, Fleetwood Mac, Warner Bros.

32 21 EAT TO THE BEAT, Blondie,
Chrysalis

33 NEW STRING OF HITS, Shadows, EM!

34 33 KENNY ROGERS SINGLES ALBUM,
United Artists

35 28 ASTAIRE, Peter Skellern, Mercury

36 NEW CORNERSTONE, Styx, A&M

37 NEW BREAKFAST IN AMERICA,
Supertramp, A&M

38 32 THE NOLAN SISTERS, Nolan, Epic

39 31 GREATEST HITS, Electric Light
Orchestra, Jet

40 NEW JUST FOR YOU, Des O'Connor,
Warwick

WEST GERMANY

(Courtesy Der Musikmarkt)

As of 2/11/80
This  Last SINGLES
Week Week
1 1 ANOTHER BRICK IN THE WALL,

Pink Floyd, Harvest

SUN OF JAMAICA, Goombay Dance
Band, CBS

RAPPER'S DELIGHT, Sugarhill Gang,
Metronome

NEW HERBERT, Gottliecb Wendehals, CNR

4 MAYBE, Thom Pace, RSO

8 ZABADAK, Saragossa Band, Ariola

5

1

2 2

| HAVE A DREAM, Abba, Polydor
INDIAN RESERVATION, Oriando
Riva Sound, Ariola

NP L

9 6 CONFUSION, Electric Light
Orchestra, Jet
10 7 LUCIFER, Alan Parsons Project,
Arista .
11 15 HADSCHI HALEF OMAR, Dschinghis
Khan, Jupiter
12 10 I'M BORN AGAIN, Boney M, Hansa
13 9 VIDEO KILLED THE RADIO STAR,
Buggles, Island
14 NEW IT'S A REAL GOOD FEELING, Peter
Kent, EMI
15 12 TUSK, Fleetwood Mac, Warner Bros.
16 14 BANG BANG, B.A. Robertson,
Asylum
17 16 SWEET SEPTEMBER, Tony Christie,
RCA
18 13 SUCH A NIGHT, Racey, RAK
19 23 WHAT'S IT TAKE, Robert Palmer,
Istand
20 22 WIE FREI WILLST DU SEIN, Howard
Carpendale, EMI
21 NEW LADIES NIGHT, Kool & The Gang,
Mercury
22 17 CRAZY UTTLE THING CALLED
LOVE, Queen, EMI
23 19 WE DON'T TALK ANYMORE, Cliff
Richard, EMI
24 25 BABE IT'S UP TO YOU, Smokie,
RAK
25 24 SHE'S IN LOVE WITH YOU, Suzi
Quatro, RAK
26 NEW TODESENGEL, Frank Duval
Orchestra, Telefunken
27 20 GIMME GIMME GIMME, Abba,
Polydor
28 NEW DOCTOR DOCTOR, A La Carte,
Hansa Intl.
29 26 CARRIE, Ciiff Richard, EMI
30 21 CAN | REACH YOU, Jack Goldbird,
CBS
ALBUMS
1 1 THE WALL, Pink Floyd, Harvest
2 4 EVE, Alan Parsons Project, Arista
3 5 TUSK, Fleetwood Mac, Warner Bros.
4 3 EYES OF THE UNIVERSE, Barclay
James Harvest, Polydor
5 2 MOVE IT, Cliff Richard, Arcade
6 8 GREATEST HITS VOL. 2, Abba,
Polydor
7 10 DISCOVERY, Electric Light
Orchestra, Jet
8 9 BREAKFAST IN AMERICA,
Supertramp, A&M
9 7 DER OSTFRIESISCHE GOTTERBOTE,
Otto, Ruess!
10 15 UD” 80, Udo Juergens, Ariola
11 6 TRA. UM WAS SCHOENES, James
Last, Polydor
12 NEW OCEANS OF FANTASY, Boney M,
Hansa
13 NEW UNS JOHRESZIGGE, De Black Fooss,
EMI
14 11 MEIN WEG ZU DIR, Howard
Carpendale, EMI
15 16 PLATINUM, Mike Oidfield, Virgin
16 12 COGLI LA PRIMA MELA, Angelo
Branduardi, Muzia
17 NEW TRAUMEREIEN, Richard Clayderman,
Telefunken
18 13 HIGHWAY TO HELL, AC/DC,
Atlantic
19 17 GONE TO EARTH, Barclay James
Harvest, Polydor
20 19 STEPPENWOLF, Peter Maffay,

Telefunken

SOUTH AFRICA

(Courtesy Springbok Radio)

As of 2/9/80
SINGLES
This  Last
Week Week
1 1 DON'T STOP 'TIL YOU GET

ENOUGH, Michael Jackson, Epic

2 2 THE PART OF ME THAT NEEDS
YOU MOST, Exile, RAK

3 3 RISE, Herb Alpert, A&M

4 NEW ANOTHER BRICK IN THE WALL,
Pink Floyd, CBS

5 4 CRAZY LITTLE THING CALLED
LOVE, Queen, EMI

6 5 SHE'S IN LOVE WITH YOU, Suzi
Quatro, RAK

7 6 IF | SAID YOU HAD A BEAUTIFUL

BODY, Bellamy Brothers, Warner
Bros.
8 9 GREAT BALLS OF FIRE, Nightmare,

Bullet
9 8 CARAVAN SONG, Barbra Dickson,

Epic
10 NEW  BABE, Styx, A&M

ITALY

(Courtesy Germano Ruscitto)

As of 2/5/80
SINGLES
This Last
Week Week
1 4 DISCO BAMBINA, Heather Parisi,
CGD-MM

2 5 REMI E LES SUE AVVENTURE, |
Ragazzi Di Remi, Cetra/Fonit

Centra
3 3 SE TORNASSI, Julio Iglesias, CBS/
CGD-MM
4 7 CICCIOTELLA, Loretta Goggi, WEA
5 2 L'ARIA DEL SABATO SERA, Loretta

Goggi, WEA

BUONA DOMENICA, Antonelio
Venditti, Philips/Polygram

12 MY SHARONA, Knack, Capitol/EMI

CHE NE SAl, Riccrado Fogli,
Paradiso/CGD-MM

DON'T STOP 'TIL YOU GET
ENOUGH, Michael Jackson, Epic/
CGD-MM

0~
-

10 9 NO MORE TEARS, Barbra Streisand
& Donna Summer, Casablanca/
Durium
11 8 VIVA LITALIA, Francesco de
Gregori, RCA
12 13 LA MIA BANDA SUONA IL ROCK,
Ivano Fossati, RCA
13 NEW C'E TUTTO IL MONDO INTORNO,
Matia Bazar, Ariston/Ricordi
14 11 SHANGAIED, Lectric Funk, Neon/
Panarecord
15 16 | WAS MADE FOR LOVIN' YOU,
Kiss, Casablanca/Durium
16 19 POP MUZIK, M, MCA
17 18 HOOTCHIE COOTCHIE, D.D. Sound,
Baby/CGD-MM
18 NEW BODY TO BODY, Gepy & Gepy,
Baby/CGD-MM
19 15 COGL LA PRIMA MELA, Angelo
Branduardi, Polydor /Polygram
20 NEW NOTTE A SORPRESA, | Pooh, CGD-
MM
HOLLAND
(Courtesy Nationale Hitparade)
As of 2/4/80
SINGLES
This Last
Week Week
1 1 NEDERLAND DIE HEEFT DE BAL,
Andre van Duin, CNR
2 4 RAPPER’'S DELIGHT, Sugarhill Gang,
Vogue
3 2 | HAVE A DREAM, Abba, Polydor
4 3 RAP-O-CLAP-O, Joe Bataan, Salsoul
5 9 DO THAT TO ME ONE MORE TIME,
Captain & Tennille, Casablanca
6 5 WHAT'S A MATTER BABY, Ellen
Foley, Epic
7 NEW QUE SERA MI VIDA, The Gibson
Brothers, CNR
8 NEW CRYING, Don McLean, EMI
9 8 FLY TOO HIGH, Janis lan, CBS
10 7 DAVID'S SONG, Kelly Family,
Polydor
ALBUMS

| LOVE YOU, Various, K-tel

THE WALL, Pink Floyd, Harvest

20 GOLDEN HITS, Cats, Arcade

REGGATTA DE BLANC, Police, A&M

OUDEJAARSAVOND 1979, Wim Kan,
Inelco

24 GREATEST SONGS, Julio
Iglesias, CBS
8 NIGHTOUT, Ellen Foley, Epic

NEW DEMOOISTE FILMMELODIEEN, Ennio
Morricone, RCA

VOULEZ VOUS, Abba, Polydor

DE DAVERENDE 13 CARNAVAL,
Various, CNR

DENMARK

(Courtesy BT/IFPI)
As of 2/5/80
SINGLES

N EaWN -~
W =N

-
&»
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9 10
10 NEW

This Last
Week Week
1 1  VIDEO KILLED THE RADIO STAR,

Buggies, Island

OOH YES | DO, Luv', Carrere

WE DON'T TALK ANYMORE, Clitf
Richard, EMI

I'M BORN AGAIN, Boney M, Ariola

NEW BANG BANG, B.A. Robertson, WEA

4 DO OR DIE, Grace Jones, Island

5 | DON'T LIKE MONDAYS, Boomtown
Rats, Mercury

NEW MAMA’S BOY, Suzi Quatro, RAK

NEW COPENHAGEN, Seebach Band &
Debbie Cameron, EMI

LAST TRAIN TO LONDON, Electric
Light Orchestra, Jet

w N

NS w N
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z

o 0

10 NEW

ALBUMS
LILLER, Liller Ricardo’s Band,
Frituna
231045-0637, Kim Larsen, CBS
DISCO '79 VOL. 3, Various, Polydor
HUGO OG DE ANDRE, Eddie Skoller,
EMI
THE WALL, Pink Floyd, Harvest
FOR FULD MUSIK 6, Various, EMI
SHU BI DUA 6, Shu Bi Dua, Polydor
OCEANS OF FANTASY, Boney M,
Ariola
RODT OG HVIDT, Mathiide, Mediey
THE LONG RUN, Eagles, Asylum
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International

FOR JAPANESE MARKET

View Polystar Plan
As ’80s Blueprint?

® Continued from page 81
Polystar will be involved with inter-
national product as the Japanese li-
censec for Casablanca Records (Bill-
board, Dec. 22, 1979). This is
effective April 1, after the US. la-
bel’s current licensing pact with Vic-
tor Music Industries expires.

Casablanca was part of the Poly-
gram proposals to Young Japan
from day one of the negotiations, ac-
cording (o Hosokawa, though his
contact with Casablanca executives
to date has been minimal (Neil Bo-
gart’s deal with Polygram calls for
foreign licensing to be brought un-
der the major’s wing as existing con-
tracts cxpire).

First Casablanca product through
Polystar will shortly follow the re-
leasc of domestic repertoire. Victor

has an exclusive six-month selloff

period, though it’s subject to nego-
tiation that Polystar will pick up cer-
tain titles ahead of time as Victor’s
stocks are depleted.

In addition, Victor may pass on
certain albums in Casablanca’s Feb-
ruary and March releases to allow
Polystar to go with them after March
31. Victor’s Shoo Kanako is recep-
tive to that idea, notes Mauri Lath-
owcr, international vice president at
Casablanca.

Top-selling Casablanca acts in Ja-
pan include Kiss and Donna Sum-
mer. In a nation where touring is vi-
tal in propelling foreign acts to peak
sales, Young Japan’s links with con-
cert venues of every size and capac-
ity may help other Casablanca acts
to establish themselves via Polystar.

First option for U.S. release of the
new firm’s Japanese acts goes to
Casablanca; elsewhere, to other (yet
undecided) Polygram labels.

Prime act with overseas potential
is obviously Alice, to whom an
American teacher (for language) has
been assigned in preparation for
such a thrust. Hosokawa says no
Alice product was released outside
Japan when the band was signed to
Toshiba-EMI, but agrees that the
time may not have been right before
now.

The exposure opportunities for
Japanese artists outside their home-
land 1s one key reason why Young
Japan was receptive to the Polygram
partnership. even though Hosokawa
says it was a condition of that pro-
posal that the major have a majority
interest (51%). Bliersbach is Polystar
president, Akio Onodera is repre-
sentative  director/vice president,
and Hosokawa is one of three direc-
tors.

As the Young Japan chief ex-
plains it, Polygram has a worldwide
network of operations into which his
company now has a direct line. He
wants o see how a music multina-
tional works—one particular area of
interest, given Young Japan’s tv pro-
duction business. is the videodisk—
and, he says, what better position to
do so than from within?

And he considers Polystar as the
blueprint which many other com-
panies, large and small, will follow,
as the Japanesc industry changes to
accommodate the creative and gen-
erational changes of the "80s.

Philippines Payola Woes

® Continued from page 81
mercial, or an average of 42 cents a
song.

Since the association decided to
launch the program utilizing the top
five pop AM stations in Metro Ma-
nila, PARI members agreed among
themselves that companies produc-
ing a predominantly MOR catalog
would have to wait their turn until a
second program was devised.

Still smarting from the new BMC
ruling and resentful of any more in-
terference, most of the chosen pop
stations ignored the proposal until
the PARI thought of asking the
BMC to intercede. The BMC, con-
vinced that the PARI program was a
sincerc attempt to nip payola and
democratize airplay, agreed.

Less than fifteen days after the
program was launched, the PARI
decided to void the deal.

According to a PARI official, the
stations were cooperative enough
during the first few days after the
program was put into effect but that
later, required quotas were left un-
fulfilled.

There were also reports that repre-

sentatives from some of the partici-

pating stations placed calls to several
recording companies to demand ex-
tra compensation.

One radio station program direc-
tor said his station was unable to
meet the association’s requirements
because the PARI’s playlist offered
them limited choices. He claimed
that there were required titles which
were below his station’s program-
ming standards.

Although the PARI has set up its
own anti-payola committee, most
members are reluctant to discuss the
issue.

“Devoting all of our time and ef-
fort investigating companies sus-
pected of practicing payola might do
more harm than good,” an industry
executive says. “It could break up
the association and that would be a
lot worse. There are still a lot of other
important projects that can only be
accomplished through an organiza-
tion.”

He cited PART’s efforts to provide
display and shelf spacc to all of its
members in the major record outlets.
He also pointed out the need to work
towards the amendment of the Phil-
ippine copyright law which, at
present, lacks specific provisions
nceded to protect foreign record-
ings—making them easy game for
pirates.

Still Dispute

HONG KONG-Disputes con-
tinue in the Hong Kong Philhar-
monic¢ Orchestra, which has lost
more foreign players but who still
number 60% in spite of the contro-
versial termination of contracts for a
number of expatriates last year.

The American Federation of Mu-
sicians, which has been active on be-
half of those dismissed, has leaked to
the press a letter to them from John
Duffus, Philharmonic general man-
ager. In this, he points out that Ling
Tung. the musical director whose re-
cent appointment led to all the hir-
ing and firing, “has absolutely no
authority to discuss matters relating
to the Hong Kong Philharmonic Or-
chestra.”

Ling Tung, previously based in
Philadelphia, is at time of writing on
a visit to the US.
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International

PROBLEM WORSENING

Eire Industry Fears
Imports, Overstocks

By KEN STEWART

DUBLIN—The Irish music busi-
ness is being crippled by the seem-
ingly insoluble problem of parallel
imports, a trading hang-up com-
pounded by the flood of overstocks
reaching Europe generally from
abroad.

Says John Woods, chairman of
the Irish branch of the International
Federation of Producers of Phono-
grams and Videograms: “We're all
very concerned. It’s impossible to
puta value on the value of these im-
ports, but it looks a lot more sizable
than we first thought.

“Records can be deleted in the
U.S. and on sale here before the offi-
cial U.K. and Irish release date. The

PENSIVE LADY—CBS artist Nina
Hagen is lost in thought after com-
pleting her new album at Berlin's
Hansa studios. The disk is entitled
‘““‘Unbehagen’’ (uncomfortable) and
is being readied for release shortly.

Koppel Lawsuit

COPENHAGEN — Composer
Thomas Koppel of the rock group
Savage Rose is initiating lawsuits
against Polygram, Denmark, ballet
director Flemming Flindt and his
associate Eli Benneweis for allegedly
using his music without his consent
(Billboard. Dec. 8, 1979).

Koppel is claiming that Polygram
released an album of his music with-
out his consent, and that the album
was also used without permission by
Flindt to provide accompanying
music for his ballet production in
Copenhagen of “The Triumph Of
Death”, based on the play by Eu-
gene lonescu.

Koppel is claiming damages of
$50.000 for himself and a further
$50,000 for the other members of
Savage Rose.

Flindt claims he has been author-
ized to make use of the music by In-
tersong. the Polygram sister com-
pany which has publishing rights,
but Koppel says that because Inter-
song is not a member of the dramatic
section of Koda, the Danish per-
forming right society, and has, in
fact. been refused membership. it is
not entitled to authorize use of his
music for a dramatic production.

Appointment Made

HELSINKI—Kaj Arhippainen,
41. has been appointed new head of
administration of Saeveltacjaein
Tekijaenoikeustoimisto, (TEOSTO),
the Finnish composers’
national copyright bureau and li-
censing organization. He was until
recently administration director of
Finnscandia Musiikki Oy here.

inter- -

major part of the Irish industry is de-
pendent on the UK. and, when
there are new releases. the U K. sat-
isfies its own market first. Mean-
while, Northern Ireland, as part of
the U.K. market, is supplied, and so
there is a cross-border traffic.”

But local companies controlling
their own releases are not affected,
nor are international companies op-
erating a local catalog.

Says Woods: “We do have some
muscle outside the European Eco-
nomic Community. If goods come in
from elsewhere, we can act. But even
s0, there are difficulties and product
comes in from Canada. but via the
UK. :

“I sce us here just having to bear
it. Maybe an answer is to give better
service to the people who help us,
but the practice is so rampant that it
affects new releases all the time.”

In June, 1979, the Mechanical
Copyright Protection Society
(MCPS) sent a circular to all retail-
ers and importers drawing attention
to the Irish copyright law over im-
portation of tapes and disks.

David Buskell of MCPS says:
“Basically. we pointed out that re-
tailers can purchase stamps to regu-
larize the situation. This is because
the license is granted in the U.S.,
Canada, Australia or Japan for
purely local manufacture. A royalty
is payable when the product is sold
in Ireland.

“There’s a reciprocal scheme
within the EEC. Throughout the rest
of Europe, the royalty is collected in
the country of manufacture.”

In Ireland, MCPS introduced an
import scheme under which a spe-
cial stamp is affixed to each record
cover, denoting that the recording
concerned is not an infringing copy
and that all royalties have been paid.

Buskell’s view now is that about
80% of imports arc covered by
MCPS stamps, and he believes that
percentage is better than nothing,
But he hints that “certain stores” will
be visited officially. And he empha-
sizes that the MCPS stamp is just a
license for the music and for nothing
clse.

He says he’s certain that if whole-
salers can act unchecked then the
market will be seriously damaged.
And Chris Roche of WEA Ireland is
convinced that if the present situ-
ation over imports and overstocks
goes on, “then the record business is
going to end up in a bad way.”

With singles, he finds that many
U.S. imports are hitting the Irish
market a week before official re-
lease. With albums, it is generally
the same week.

“It’s hitting out market and also
peoples’ jobs. This last summer |
worked on promoting Harry
Chapin. We sold his product at full
price. But at his concert, a retailer of-
fered two of his albums for $9.”

EMI Ireland and CBS here have
apparently not been affected too
much. David Duke of CBS says:
“We've forcibly warned dealers that
if they indulge in the import trade
we’ll be hostile to them.

“But basically we’re not affected
because we have the product to give
retailers, and we also could take ac-
tion against them. We'd not offer the
goodwill and services of our ware-
house if we felt they were trying to
undermine our business.

“l can appreciate that a lot of
dealers are being driven into the
parallel import business because
some distributors just don’t give an
adequate service.”
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CANADA

(Courtesy Canadian Recording Industry Assn.)

As of 2/6/80
SINGLES
Thiz  Last
Weeh Week
1 1 RAPPER'S DELIGHT, Sugarhilt Gang,

Quatity

COWARD OF THE COUNTY, Kenny
Rogers, United Artists

CRAZY LITTLE THING CALLED
LOVE, Queen, Elektra

LADIES NIGHT, Koot & The Gang,
Mercury

ROCK WITH YOU, Michael Jackson,

ic

PLEASE DON'T GO, K.C. & The
Sunshine Band, TK

VIDEO KILLED THE RADIO STAR,
Buggles, Isiand

POP MUZIK, M, Sire .

14 DO THAT TO ME ONE MORE TIME,

Captain & Tennille, Casablanca

o
w

10 8 ESCAPE, Rupert Holmes, Infinity
11 7 BABE, Styx, A&M :
12 NEW THIS IS IT, Kenny Loggins,
Columbia
13 17 STILL, Commodores, Motown
14 9 MONEY, Flying Lizards, Virgin
15 NEW 99, Toto, Columbia
16 NEW MESSAGE IN A BOTTLE, Police,
A&M
17 NEW CHIQUITITA, Abba, Atlantic
18 11 BORN TO BE ALIVE, Patrick
Hernandez, Columbia
19 NEW YES I'M READY, Tri Desario & K.C.,
Casablanca
20 NEW RISE, Herb Alpert, A&M
ALBUMS
1 4 THE WALL, Pink Floyd, Columbia
2 3 THE LONG RUN, Eagles, Asylum
3 13 REGGATTA DE BLANC, Police, A&M
4 5 IN THROUGH THE OUT DOOR, Led
Zeppelin, Swan Song
5 1 BREAKFAST IN AMERICA,
Supertramp, A&M
6 9 CORNERSTONE, Styx, A&M
7 7 GREATEST HITS VOL. 2, Abba,
Atlantic
8 2 KENNY, Kenny Rogers, United
Artists
9 11 FINE ART OF SURFACING,
Boomtown Rats, Mercury
10 NEW EAT TO THE BEAT, Blondie,
Chrysalis .
11 NEW SPECIALS, Specials, Chrysalis
12 NEW PERMANENT WAVE, Rush, Anthem
13 10 DREAM POLICE, Cheap Trick, Epic
14 16 GET THE KNACK, Knack, Capitol
15 NEW TUSK, Fleetwood Mac, Warner Bros.
16 15 DISCOVERY, Electric Light
Orchestra, Jet
17 NEW HYDRA, Toto, Columbia
18 6 VOULEZ VOUS, Abba, Atlantic
19 NEW DARK SIDE OF THE MOON, Pink
Floyd, Capitol
20 NEW IN THE HEAT OF THE NIGHT, Pat
Benatar, Chrysalis
JAPAN
(Courtesy Music Labo)
As of 2/11/80
SINGLES
This Last
Week Week
1 1 DAITOKAI, Crystal King, Aard Vark,
Canyon
2 3 SAYONARA, Offcourse, Express
3 5 WAKE UP, Kazuo Zaitsu, Express
4 2 IHO-JIN, Saki Kubota, CBS/Sony
5 6 SHUSHIFU, Alice, Express
6 8 TOKIO, Kenji Sawada, Polydor
7 4 SACHIKO, Hirofumi Banba, Epic
8 10 KOI, Chiharu Matsuyama, F
9 7 OMAE-TO-FUTARI, Hiroshi ltsuki,
Minoruhon
10 11 TOMARIGI, Sachiko Kobayashi,
Warner Bros.
11 13 SEXY YOU, Hiromi Gou, CBS/Sony
12 9 KANASHIKI YUJO, Hideki Saijou,
RCA .
13 12 AIZENBASHI, Momoe Tamaguchi,
CBS/Sony
14 14 OYAJI-NO-UMI, Kenkichi Muraki,
Philips
15 15 GIMME GIMME GIMME, Abba,
Discomate
16 NEW SLOW-NA-AI-GA-IIWA, Hiromi
Iwasaki, Victor
17 NEW FUNAUTA, Aki Yashiro, Teichiku
18 17 HARU-LA, LA, LA, Mako Ishino,
Victor
19 19 REVIVAL, Miyuki Nakajima, Aard
Vark
20 16 YOSEBA IINONI, Toshi ltoh &
Happyblue, Canyon
ALBUMS
1 2 KISHO.TENKETSU, Chiharu
Marsuyama, F
2 1 YUMEGATARI, Saki Kubota, CBS/
Sony
3 3 GREATEST HITS VOL. 2, Abba,
Discomate
4 4 OKAERINASAI, Miyuki Nakajima,
Canyon .
5 7 SOLID STATE SURVIVOR, Yellow
Magic Orchestra, Alfa
6 6 KAGIRINAKI CHOSEN, Alice,
Express
7 10 YOU'RE ONLY LONELY, J.D.
Souther, CBS/Sony
8 8 KANASHII-HODO-OTENKI, Yumi
Matsutoya, Express
9 11 RISE, Herb Alpert, A&M
10 5 ZUISOROKU, Masashi Sada,
Freeflight
11 9 THREE AND TWO, Offcourse,
Express
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12 16 JOLLY JIVE, Masayoshi Takanaka,
Kitty

13 12 ROTATION, Shogun, CBS/Sony

14 NEW HARUTSUGEDORI, Momoe
Yamaguchi, CBS/Sony

15 NEW FUSHIGINE, tkue Sakakibara,
Columbia

16 13 TOKIO, Kenji Sawada, Polidor

17 NEW ANGEL OF THE NIGHT, Karla
Bonoff, CBS/Sony

18 NEW ICHIBANGAI-NO-UTA, Shin-Nihon
Phit Harmony, Freeflight

19 18 SAIUN, NSP, Canyon

20 NEW REGGATTA DE BLANC, Police, A&M

AUSTRALIA

(Courtesy Kent Music Report)

As of 2/4/80
SINGLES
This  Last o
Week Week
1 1 DON'T STOP 'TIL YOU GET

ENOUGH, Michael Jackson, Epic

PLEASE DON'T GO, K.C. & The
Sunshine Band, TK

VIDEO KILLED THE RADIO STAR,
Buggles, Island

ESCAPE, Rupert Holmes, MCA

BABE, Styx, A&M

MESSAGE IN A BOTTLE, Police,
A&M

BLAME IT ON THE BOOGIE,
Jacksons, Epic

COMPUTER GAMES, Mi-Sex, CBS

STAY WITH ME 'TIL DAWN, Judie
Tzuke, Rocket

2 3

R
(- )

10 9 CARS, Gary Numan, Atlantic/
Beggars Banquet
11 8 NO MORE TEARS, Donna Summer &
Barbra Streisand, Casablanca/
cBS
12 10 DREAM POLICE, Cheap Trick, Epic
13 12 GIMME GIMME GIMME, Abba, RCA
14 18 RAINBOW CONNECTION, Kermit,
CcBS
15 20 C’MON AUSSIE C'MON, Mojo
Singers, WEA
16 13 DRIVERS SEAT, Sniff ‘N’ Tears, EMI
17 NEW DREAMING MY DREAMS WITH
YOU, Colleen Hewett, Wizard
18 17 CHOIR GIRL, Cold Chisel, WEA
19 15 TUSK, Fieetwood Mac, Warner Bros.
20 NEW HOT TOWN, Jon English, Mercury
ALBUMS
1 2 20 GOLDEN HITS, Creedence
Clearwater Revival, Fantasy
2 1 GREATEST HITS, Electric Light
Orchestra, Jet
3 3 DYNASTY, Kiss, Casablanca
4 4 THE WALL, Pink Floyd, CBS
5 6 REGGATTA DE BLANC, Police, A&M
6 7 TUSK, Fleetwood Mac, Warner Bros.

7 5 GREATEST, Bee Gees, RSO

8 9 THE LONG RUN, Eagles, Asylum

9 11 BEST OF SKYHOOKS, Skyhooks,

' Mushroom

10 8 DISCOVERY, Electric Light
Orchestra, Jet

11 12 OFF THE WALL, Michael Jackson,
Epic

12 14 WET, Barbra Streisand, CBS

13 10 ROD STEWART'S GREATEST HITS,
Warner Bros.

14 16 THE BEST OF THE SOLO ALBUMS,
Kiss, Casablanca

15 19 SEPTEMBER MORN, Neil Diamond,
cBs

16 15 SMASH AND GRAB, Racey, RAK

17 17 DREAM Police, Cheap Trick, Epic

18 13 THE BEST OF KENNY ROGERS,
United Artists

19 18 BACK STAGE PASS, Little River
Band, EMI

20 20 ON THE RADIO/GREATEST HITS,

Donna Summer, Casablanca

BELGIUM

(Courtesy Billboard Benelux)
As of 2/8/80
SINGLES
This Last
Week Week
5 RAP-O-CLAP-O, Joe Bataan, Satsoul
2 ) HAVE A DREAM, Abba, Vogue
1 RAPPER'S DELIGHT, Sugarhill Gang,
Vogue

wWN -

4 4 FLY TOO HIGH, Janis lan, CBS
5 8 WHAT'S A MATTER BABY, Ellen
Foley, Epic
6 7 TIRED OF TOWEIN' THE LINE,
Rocky Burnette, EM|
7 9 ON MY RADIO, Selecter, Chrysalis
8 3 ANOTHER BRICK IN THE WALL,
Pink Floyd, Harvest
9 6 DAVID'S SONG, Kelly Family,
Polydor
10 NEW BRASS IN POCKET, Pretenders,
WEA
ALBUMS
1 1 THE WALL, Pink Floyd
2 2 GREATEST HITS VOL. 2, Abba,
Vogue
3 5 MUSIC BY CANDLELIGHT, Zamfir &
Van Hoof, Philips
4 4 24 GREATEST SONGS, Julio
Igtesias, CBS
5 3 REGGATTA DE BLANC, Police, A&M
6 9 VOULEZ VOUS, Abba, Vogue
7 10 NIGHT RAIN, Janis lan, CBS
8 7 GREATEST HITS, Rod Stewart,
Warner Bros.
9 8 NIGHTOUT, Ellen Foley, Epic
10 NEW BROXEN ENGLISH, Marianne

Faithful, 1sland

Brazil Jazz Fest Draws Name Acts

NEW YORK-—For four days,
April 24-27. the Palacio das Con-
vencoes (Convention Palace) in Sao
Paulo. Brazil, will be the site of the
Second International Festival of
Jazz. with the participation of B.B.
King. McCoy Tyner, and Mary Lou
Williams.

Roberta Flack has also confirmed
her attendance at the Festival. and
the organizing commission is trying
to convince Ella Fitzgerald to fly
down to Rio for a single presenta-
tion.

“We love jazz in Brazil.” says
Zuza Homem de Mello, member of

the commission, “because our own
bossa nova and samba have a great
deal of jazz influence. Last year, the
Festival was a complete success with
Count Basie and Dizzy Gillespie.
This year. we’re presenting top inter-
national jazz stars plus local talent
like Hermeto, Dick Farney, Oswal-
dinho, Nelson Ayres and Gal
Costa.”

Besides King. Tyner and Wil-
liams, the Festival is presenting the
Dexter Gordon Trio. Woody Shaw
and his group, Mingus Dynasty. Phil
Woeods and his Band. all these from
the United States. and Rodolfo Ma-
deros y su Grupo froim Argentina.

Stevens Shines For CBS

AUCKLAND—Faith in local art-
ists has paid off with platinum
(15.000) sales in New Zealand for
Wellington singer Jon Stevens’
single. “Jezebel.”

The song. not the old Frankie
Laine hit, but a new soft soul ballad
written by British composer Eddie
Howell, became the first local 45 to
top charts here since Mark Williams
reached the summit in 1977 (Wil-
liams is now based in Sydney. con-
tracted to CBS Australia).

Release for “Jezebel” in both Aus-
tralia and Britain has been agreed,
and CBS New Zealand is still press-
ing for U.S. issue.

Stevens, only 18, has little profes-
sional experience, though an older
brother, Frankie. is under a long-
term cabaret contract to the Royal
Hawaiian Hotel in Honolulu.

“Jezebel” was mixed in Los An-
geles by Jay Lewis (Billboard. Dec.
15. 1979) who will return to New

Zealand to produce most of the
tracks for Stevens’ debut album.

The young singer. meanwhile, re-
turns to the chart heights here with
his new release. “Montego Bay.”
which has made rapid strides in just
a few weeks on the charts.

Clarke Represented

LONDON — Tony Clarke, long-
time producer of the Moody Blues,
hassigned a management and repre-
sentation deal with Clive Calder and
Ralph Simon of Zomba Manage-
ment here. Via Zomba, he’s pacted
to produce a series of concept al-
bums for EMIL.

First LP is nearing completion, re-
ccrded at Compass Point studios in
Nassau. All titles were written by
Clarke with classical guitarist Chaz
Hart.
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BUT STOCKS IT

Canada

Retail Chain Won't
Promote Blank Tape

By DAVID FARRELL

TORONTO—One of Canada’s
largest music retailers has taken the
unusual step of refusing to advertise
or promote blank tape products in
his store campaigns.

“We don’t promote or advertise
blank tape. but we do sell it.” says
Vito lTerullo, owner and operator of
the Records On Wheels chain.

The hard-nosed lcrullo has
carved out a small empire in this
country in the past five years by
hustling the young active consumers
who buy rock and roll records, and
he says he doesn’t want to jeopardize
his own future by promoting home
laping.

“We have been offered some good
incentives to promote blank tape.
One manufacturer offered to pay all
advertising costs in a promotion and
match the sum in free goods, but I
turned the offer down and will con-
tinue to do so. I can’t see any benefit
in it for the record retailer.”

Ierullo says he continues to carry
blank tape in his stores “because ev-
eryone elsc does and I have to com-
pete.” But he says he is mystified as
to why manufacturers like CBS and
Capitol. who own disk chains in
Canada, continue to promote and
advertise blank tape.

“You know there are a lot of
mickey mouse things that still go on

FEBRUARY 16, 1980 BILLBOARD

TORONTO—An address to the
nation last July by President Carter
spurred several Canadians to com-
pose a song that would capture the
spirit of his message. They titled it,
“We Had A Dream.”

Now with the closure of Canada’s
embassy in Iran and the daring op-
eration to smuggle six Americans
out of that country, their song is
snowballing in every direction.

It started off in July after Carter’s
address when Canadian Jim Man-
cell decided to write a song and con-
tacted several musician friends in
this city to arrange a session. It was
done in one I7-hour stint that
started in the morning and finished
early the following morning. A
monolog toward the end of the track,
Mancell reports, was completely ad
libbed.

Through a mutual friend, Bill
McDowell, the song was played
back to Senator Carl Curtis in
Washington who immediately con-
tacted NBC radio and arranged an
interview for them on the Bernie
McCain Show last month.

Playing the song and discussing
the motivation behind it triggered
more than 14,000 calls to the
McCain Show and the ball kept roll-
ing.

The CKO all-news network in
Canada picked up on the U.S. reac-

Topical Tunes

TORONTO—-Bomb Records has
issued a topical 45 entitled “Evac-
uate Mississauga” by the Gas, and
another local label is offering a lim-
ited edition of the rock’n’roll chest-
nut, “Barbara Ann,” retitled “Bomb
Bomb Iran.”

in this business and I'd have to say
that when I see a company like CBS
or Capitol promoting blank tape
through co-op ad buys for their
stores, then it sort of takes the mean-
ing out of all this ballyhoo about the
threat of home taping.”

The Wheels chain also has a set
policy regarding promotion copies,
what to do with them and how to
disposc of them after they have
served their usefulness.

“We instituted a policy about a
year ago which basically reads that
promotion copies given to stores are
Lo be used specifically to promote in
the stores. If the store operator
doesn’t like the record then he is free
to give it away, throw it away or to
keep it.

“Since some of the stores have
“used record” bins, I instituted a
policy whereby the store owners
could place the promo disks into the
bins for resale but not before 40 full
plays. In other words an unplayed
disk could not be put into the bins.

Wheels also has a policy in its
stores whereby reviewer copies
brought in to the Wheels stores can-
not be traded for cash. a practice
that is not uncommon here. Review-
ers may swap four promos for one
factory sealed LP in the store, how-
ever.

. Disk Rushed By MCA

tion, contacted Mancell and his col-
laborators in Washington, and the
next thing they knew was that the
song was on the Canadian news net-
work of 80 stations.

One of the listeners was Scott
Richards, general manager of MCA
Canada and he contacted them,
asked them to come in to the To-
ronto office and discuss a deal.

A deal was struck in the first meet-
ing, precisely the same day the news
broke of the Americans being spir-
ited out of Iran by Canadian em-
bassy officials.

MCA Canada has rush-released
the single in Canada and has noti-
fied MCA in the U.S. of the strong
reaction to it in both nations. It
should be noted that Mancell is a
former winner of the World Song
Festival.

The five minutes-plus song in-
cludes the lines: “We had a dream.
We had an energy inside of us, And
a pride we hoped could carry us, To
make this nation strong.”

Mancell and his partners hope to
back the music and lyrics up with an
audiovisual presentation that could
be screened in theatres as a short.

Local Appointee

AUCKLAND—-EMI Records
New Zealand has its first local man-
aging director for a decade, with the
appointment of Dave Snell to the
post vacated by Peter Jamieson
(Billboard, Dec. 22, 1979). Latter is
now head of EMI Australia.

Snell. deputy to Jamieson before
his departure, will supervise a grad-
ual shift of operations for EMI from
the capital. Wellington, to Auck-
land, center of the country’s popu-
lation.

International

Koelewijn
Quits Born
Free Firm

By WILLEM HOOG

AMSTERDAM—Peter Koelew-
ijn, prominent figure in the Dutch
music industry as producer, com-
poser and musician, is leaving his
post as managing director of Born
Free Productions, effective April 1.

The company, affiliated to
Phonogram here and bankrolled by
the major, was formed by Koelewijn
three years ago. It’s been associated
with disk successes by Rob de Nijs,
Saskia & Serge, Don Mercedes,
George Zamfir, Nico Haak, Willeke
Alberti, Bots, Koelewijn himself and
Pieter van Vollenhoven, piano-play-
ing husband of Dutch princess Mar-
griet.

Koelewijn’s departure was appar-
ently prompted by imminent reor-
ganization at Phonogram, including
the transfer of some departments
from the capital Amsterdam to Hol-
land’s radio and television city, Hil-
versum.

If’s not yet known who will take
over from Koelewijn, who claims his
exit has been amicably agreed with
Phonogram’s top management. Says
he:"*“l can go on producing for
Phonogram, 1 can go to another
company, and I can also work for
several companies.”

If he chooses to sever Phonogram
links, Koelewijn will take several
Born Free acts on the basis of their
exclusive contracts with him. Acts
are Babe, Bots and Teamwork.

Whatever his decision, Koelewijn
is expected to increase his involve-
ment with his two music publishing
companies, Two Sherry’s Music and
Coolwine Music, and with his man-
agement outfit, Rocket, helmed by
general manager Ludo Voeten.

® Last month, another leading
figure in the Dutch industry re-
signed: Peter Schoonhoven. manag-
ing director of EMI Music Publish-
ing. It was apparently due to policy
differences with EMI Music Pub-
lishing’s global chief, Ron White.
Schoonhoven had been with the
company since 1969.

WEA, Costello
Row Resolved

LONDON—-WEA’s legal tussle
over rights to Elvis Costello product
has been resolved with the conclu-
sion of a new agreement between
the major and F-Beat Records, Cos-
tello’s new record company.

The case had reached the High

" Court, with Radarscope. trading

name of WEA’s Radar label, at-
tempting to consolidate its ex parte
injunction preventing manufacture
or sale of Costello records via any la-
bel other than Radar.

Named in the writ issued by Ra-
darscope were Riviera Global
Record Productions, Jake Riviera,
Elvis Costello, Andrew Lauder and,
in its capacity as manufacturer of the
disks, CBS.

Riviera is manager of both Cos-
tello and fellow artist Nick Lowe,
and Lauder, with ex-United Artists
managing director Martin Davis,
was founder of Radar, though his
involvement with the label ended
when it was totally acquired by
WEA (Billboard, Jan. 5, 1980).

Now it is Riviera and Lauder who
are jointly responsible for the new
company F-Beat, to which Costello
is currently the only artist signed.

Neither party in the dispute is
keen to go into details now it’s over,
but it’s understood F-Beat’s deal
with WEA is for pressing and distri-
bution only.

wWwWw.americanradiohistorv.com

R = ¢
SUMMIT MEETING—Me

mbers of top British rock bands Led Ze

ppell, Thin

Lizzy, Bad Company, Dire Straits, Yes and the Electric Light Orchestra, to-

gether with staffers from K-tel, gather in London to promote ‘“The Summit,”

a new compilation. It features repertoire from these acts, plus Eric Clapton,

Elton John; Pink Floyd, Wings, Gerry Rafferty, Cliff Richard and Supertramp,
and all profits will go to aid Year Of The Child.

Danish Tours Boom
Despite Venue Bans

By KNUD ORSTED

COPENHAGEN—Concert activ-
ity in Denmark is heavier than ever
this winter, despite the ban on cer-
tain hard rock, punk and new wave
acts at two of the nation’s biggest
venues, the 1,800-seat Tivoli and the
2.200-seat Falkoner Theatre.

Barred from the two sites and
therefore unable to appear in the
capital, RAK recording artist Suzi
Quatro has been touring the provin-
ces, playing to an estimated 20.000
fans in 10 cities.

En route. she’s collected gold disks
(marking sales of 25,000 each) for
her “Stumblin’ In” and “If You
Can’t Give Me Love” singles, plus
silver (15.000) for the current “She’s
In Love With You™ 45 and album,
“Suzi ... And Other Four-Letter
Words.” Total sales of the four re-
leases, claims RAK distributor EMI
Denmark, now exceed 100,000 units.

Racey, another RAK act. played
several concerts promoted by the
Danish Concert Bureau, which was
also responsible (with the Knud
Thorbjoernsen agency) for the
Boomtown Rats’ appearance last
month at the small Copenhagen
venue, the Odd Fellows Hall.

On Thorbjoernsen’s books, too,
are 10cc. due in April 13, and New
York-based Danish artist Kim Lar-
sen, who starts a Scandinavian tour
April 18. Former group isn’taffected
by the Falkoner ban, latter isn’t af-
fected by the Tivoli no-no.

Larsen’s album, “231045-0637.”
referring to his Danish indentity
number, has now reportedly sold
more than 130,000 units via CBS.

Arne Worsoe of the International
Concert Organization is currently fi-
nalizing the upcoming European
tour by the Shadows, which takes in
a Falkoner date March 17. ICO also
has French singer Charles Aznavour
lined up to play the Tivoli March 25,
and Holstebro March 26.

I’s heavy metal which seems to be
suffering most from the selective Ti-
voli ban, hurting Danish rockers
Mabel and British rock groups
Nazareth, Black Sabbath and Thin
Lizzy.

A spokesman for the hall says,
“We don’t have a black list, we make
each decision on the merits of the
case. We talk with the promoters,
and listen to the group’s records, and
then we decide if we’ll permit the
hall to be used for the concert.”

The Tivoli recently agreed to a
show by Dire Straits, but the Falko-
ner said no. Latter is particularly
cautious in its policy because an esti-

mated $10,000 worth of damage was
done to seating when American rock
band Boston played the theatre last
year. The concert promoter had to
pay for the damage.

End result of all this is that the
0Odd Fellows Hall will come in for
more use, as in the case of the Boom-
town Rats.

Soundtrack
Suit Over

By CHRISTIE LEO

KUALA LUMPUR-After sev-
eral months, the legal tussle between
EMI, WEA, Syed Kechik Film Pro-
ductions and Sharifah Aini over the
soundtrack to local movie produc-
tion, “Sumber Ithamku.” has been
settled.

The apparent cause of the dispute
between the four parties arose when
Sharifah, contracted by Syed Ke-
chik for a single film project, agreed
to sing on the soundtrack as well as
playing the lead role. She had as-
sured the producers that there was
no objection from her disk label,
EMI.

The song rights of the film were
then assigned by Syed Kechik to
WEA, which was unaware that
Sharifah didn’t have clearance from
EML

The latter’s objections upon the
soundtrack’s release culminated in
legal action, specifically an injunc-
tion to restrain distribution of the
disk. But the matter was finally set-
tled out of court last month, with
EMI reportedly agreeing to a com-
promise largely because their artist
admitted she was “partly to blame”
for the mishap.

WEA chief Frankie Cheah held a
press conference here to clear the air,
noting that it was important that all
members of the music industry
maintain cordial relationships at a
time when cooperation—specifically
in the fight against pirates—is vital.

Cheah added that the “Sumber Ii-
hamku” soundtrack hasn’t been sell-
ing as well as expected, despite the
star billing of Aini and WEA’s own
Latif Ibrahim. This is largely attrib-
uted to pirate copies, which flooded
the market during the one-week in-
junction which prevented sales of
the legitimate version.

Legal action is now being sought
to bring to court the pirates duplica-
ting the soundtrack. as well as other
recordings by WEA’s roster of art-
ists.
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Publishing

General News

Mechanicals Lower

® Continued from page 1

ration may further erode profits and
some raise the possibility that the in-
ternational scene will pose income
problems.

An overview is provided by Al
Berman of the Harry Fox Agency,
which collects mechanical income
for publishers. “The January state-
ments, reflecting third quarter re-
sults, are dismal,” he concedes.

And making an election-night
analogy, Berman indicates that only
a “few precincts” have been heard
from so far, meaning that major la-
bel statements are yet to be counted.

“I'm not too enthusiastic about
1980, certainly not the beginning
part. I know it’s unbecoming not to
be gung-ho, but Europe generally
trails us in economic developments
in our industry and it’s conceivable
that this area will start to weaken.
Hopefully, America will be the bol-
stering factor a year from now.”

A survey of publishers reveals a
bad-news-good-news line of reason-
ing, with some belt-tightening,
changes in writer-publisher relation-

ships and more aggressive pursuit of .

areas that hold the greatest economic
potential at this time, Others com-
plain that some labels are reluctant
to part with monies due publishers.

While not about to cut staff, Irwin
Robinson, president of Chappell-In-
tersong, feels “we’ll have to spend
more in obtaining artist-related
writers. The only way to get broad-
based mechanical returns today is
by trying to have albums out with all
songs controlled through Chappell.”

Robinson looks at mechanical in-
come comparisons between 1978
and 1979 with “two measurements.”

As “ambitiously budgeted” in
September of 1978 Robinson puts
the mechanical decline between 25%
and 28%. “But, based on norms for
the past year, we're down around
17%.”

The executive, who cites gains in
performances, print and jingles us-
age, predicts a mechanical income
boost during the third quarter of
1980. He adds that the company’s re-
cent deal with Pink Floyd will
greatly enhance Chappell’s first
quarter.

Ed Silvers, chairman of Warner
Bros. Music, says his 1979 income
was just $10,000 shy of record 1978
figures, even though mechanical in-
come was off 25%. He attributes this
to a 50% to 60% increase in foreign
income and 10% to 15% increases in
both print and performance income.

“We saw what was coming at the
beginning of the year,” says Silvers,
“so we worked hard to correct it by
keeping expenses down and pushing
foreign and print, where we knew we
could beat °78.”

Silvers adds that the major reason
for the 25% dip in mechanicals was
not reduced album sales, but that the
company’s contracts expired with
three of its top groups. The Eagles
and the Doobie Brothers now retain
control of their own publishing in
the U.S. (though Silvers still has
print and foreign rights); and Amer-
ica split up.

At Famous Music, Marvin Cane,
chief operating officer, says the com-
pany enjoyed its most prosperous
year in its 50 year history in 1979. As
amplified by Sid Herman, adminis-
trative vice president, mechanicals
show an increase of 10%, thanks to
hits generated by Stephanie Mills,
the Bellamy Brothers and continued
income from three cuts in the “Sat-
urday Night Fever” soundtrack.

“We're as hot as the economic ba-
rometer allows us to be,” Cane de-
clares, while Herman confesses the
company may require “some big
things” to maintain a record-setting

gross increase of 25%, with S|m11ar
profit margins.

Sal Chianti, head of MCA Music,
says mechanicals in dollar terms are
up about $500,000 over 1978, but
taking into account the mechanical
increase “we’re about even.”

At Mighty Three Music, Earl
Shelton says his company hasn’t felt
the mechanical pinch yet, but “we’re
crossing our fingers” and adds that
“we’re trying to keep our operation
trim.”

Herb Eiseman, president of 20th
Century-Fox Music, claims that
1979 was jut 5% under record 1978
figures, though mechanical income
was down 10% to 15%. “We have an
advantage,” he says, “because a
good portion of our income is from
soundtrack albums and their sales
are relatively steady.

“We’re more active now in the
print and educational area,” says
Eiseman, “and we’re pushing to get
songs licensed for radio and tele-
vision commercials. We're also con-
centrating more on developing our
own artists and then presenting
them to the record companies, rather
than just trying to get songs cut. It’s
more difficult for labels to have art-
ist development departments, and
publishers can fill this gap.”

Lester Sill, president of Screen
Gems, says that his firm is down
about 20% on mechanicals, though
he has been able to hold his staff.
“About five people left and haven’t
been replaced,” he says, “but there
hasn’t been any trimming. I don’t
think we’ve felt it yet as severely as
the labels, but it has to do down as
record sales go down.”

Billy Meshel, president of Arista
Music, outlines another wrinkle in
the fiscal worries for publishers.
“The dip in mechanical income is
not only because there are reduced
sales: the record companies also
seem to be less financially equipped
to pay their royalties. They’re em-
ploying every opportunity to hold
back for another quarter.

“We're still receiving our monies
from sales from healthier periods, so
we're doing okay now, but if there
are many more bankruptcies or
Chapter XIs like GRT and Capri-
corn, I don’t know if I'll survive. Be-
tween those two companies that’s
about $300,000 that P'm not going to
get or I'm not going to get in full.”

Meshel says he is now 10% to 15%
under projections. Mechanical in-
come, which accounts for two-thirds
of his total income, is off 25%, he
says,
which accounts for one-quarter of
his total, has tripled over last year.
Meshel says he first noticed the dip
in mechanical income nine months
ago.

Jay S. Lowy, vice president and
general manager of Jobete Music,
says his firm is still up to projections,
though he acknowledges that his
stable of writers has been cut by a
third, from 60 to 40.

“We're tightening our belts as far
as writer advances and expenses in-
curred in cutting demos. With disco
it was almost necessary to have so-
phisticated demos, but with the less-
ening of importance of disco, we’re
able to cut back in that way.”

Chuck Kaye, president of Irving/
Almo Music, notes that his perform-
ance and foreign income has been
up, to offset “an obvious dip in me-
chanical income.”

“The increase in the mechanical
copyright,” says Kaye, “has also

picked up some of the slack. The in-*

crease from 2 to 2% cents allowed us
to pick up monies without doing
anything. We were all obviously
hoping it would be a windfall, but
now it may help us just break even.”

while performance income,-

CBS Plans Latin Line Sales Hike

® Continued from page 6
identical promotion and exposure
nationwide. _

Precise strategy was set for discus-
sion at a special three-day marketing
conference in Miami, scheduled for
this past weekend (8-10).

Set to attend this were all CBS
Latin U.S. staff, plus representatives
from Argentina, Brazil, Colombia,
Costa Rica, Mexico and Venezuela.

Spearheaded by two of the most
consistent and biggest worldwide
money earners of the past decade,
Julio Iglesias and Roberto Carlos,
Discos CBS will introduce its mar-
keting plans throughout the course
of 1980.

“Right now, we’re warehousing
most of our domestic.CBS product
in the Santa Maria, Calif,, and Terre
Haute, Ind., plants,” reveals Chai-
mowitz, “but plans are to have an
exclusive stockpile in other key
Latin areas of the U.S.” One of these
sites is the division’s headquarters at
Coral Gables, Fla.

Because a majority of artists who
sell in the Western U.S. market
are Mexicans or Mexican-based,
Chaimowitz, McDonald and Esete-
vez are planning to meet here on a
quarterly basis with the other top lo-
cal executives, mainly Manuel Villa-
real, Armando De Llano and Raul
Bejarano. -

“This visit gave us a better oppor-
tunity to screen more of the CBS/
Columbia roster,” Chaimowitz con-
tinues, “and consequently, a better
evaluation of those capable of sell-
ing on a nationwide basis.”

Among acts high on the list

Jazz Beat)

® Continued from page 34

New York-based Universal Jazz Coalition
presents Harold Danko Feb. 29 and the Harvi
Swartz band March 1 and the Byard Lancaster
Unit March 2, all at the Jazz Gallery. . .. The Jazz
Archives labe! out of Plainview, N.Y., has three
LPs in its fall release: “Ralph Sutton And The All
Stars In San Francisco” (originally recorded in
1954) and “Red Allen And The Biues Singers
1938-40" volumes one and two. The nostalgia
label's catalog includes historic works by Ben
Pollack, Lester Young and Charlie Christian,
Count Basie, Mezz Mezzrow & Sidney Bechet,
Teddy Wilson, Ben Webster, Chick Webb, Harry
James, Wingy Manone, Buddy Johnson, Roy El-
dridge, Lester Young and Ben Webster, among
others.

Bandleader Pat Longo has formed a sextet to
play smaller clubs. The players are from his big-
ger band which works occasional gigs in the L.A.
area. Longo cuts for TownHall Records. . . . New
label in Dallas is Amazing Records owned by Jim
Yanaway with its debut LP “Border Radio” by
Jim Colegrove & the Juke Jumpers. ... Dallas
saxman James Clay was in L.A. recently to work
with Cedar Walton. ... “Jazz Alive” toasted
Benny Goodman with special guest Joe Williams
heard Sunday (3) on National Public Radio. The
show was taped last year at the Hollywood Bowl
at the Playboy Jazz Festival.

The Jazzmobile will perform at the Winter
Olympics in Lake Placid Feb. 14-24. Some 28
musicians plus 35 Jazzmobile people will go to
Lake Placid to perform. A Frank Foster extended
work will be debuted. Small groups playing will
feature Billy Taylor and the Heath Brothers.
Members of the band playing Foster's composi-
tion include: Billy Taylor, Frank Wess, Jimmy
Heath, Kenny Rogers, Ernie Wilkins, C.I. Wil-
liams, Earl Gardner, Charles Sullivan, Jimmy
Owens, Virgil Jones, Slide Hampton, Jimmy Rob-
inson, Dick Griffin, Doug Pourviance, Joe Daley,
Ted Dunbar, Victor Gaskin and Grady Tate.

Baritone saxman Nick Brignola played the
Larry Smith Jazz party Jan. 27 at the Chances R
club in Chicago. He cuts for Bee Hive Records
and is the leader on the forthcoming LP “Burn
Brigade” with Cecil Payne and Ronnie Cuber.

.. Milt Jackson plays Fat Tuesdays in Manhat-
tan Tuesday through Saturday (12-16) with Joe
Pass opening Tuesday (12-23).

Send items for Jazz Beat to Billboard, 9000
Sunset Bivd., Los Angeles, Calif. 90069.
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for fresh promotion in the U.S., be-
sides the 1l-year-old Pedrito, are
Manoella Torres, Vicente Fer-
nandez, Cualberto Castro and
Yoshio. Chaimowitz notes that
while the Mexican product would
not increase percentagewise in com-
parison with other CBS Latin reper-
toire, “its sales will mushroom sub-
stantially.” 2

Broadest estimates for current re-
tail sales within the Latin U.S. mar-
ket range anywhere between $60
million and $75 million. CBS isn’t
claiming any particular position for
its share of market, but Chaimowitz
calculates that it’s “very high.”

Latin U.S. sales could be even
higher than the $75 million top if
record and tape piracy running
rampant on Mexico’s northern bor-
der and spilling over in the southern
border states of the U.S. were cur-
tailed.

Concentrated attempts are being
made to contain the illegal activity,
and Chaimowitz and others have
made in-depth studies for CBS.

In addition to the penetration via
radio and in-store promotion. Dis-
cos CBS will be getting an added
boost in the coming months via a
commercial tie-up with Televisa, the

powerful Mexican vidéo network
which also feeds into the Latin Uni-
vision chain throughout the U.S.

“Overall, our attitude is to become
more aggressive in this decade,” says
Chaimowitz. The potential in the
U.S.—where the Hispanic popu-
lation is expected to grow to more
than¢ 30 million in the ’80s—is
enormous, he notes.

Other CBS Latin acts set for the
coming months apart from Iglesias,
Carlos and the Mexican roster in-
clude Katia from Brazil, Quniteto
Imperial, Trio San Javier and Callo
Tiras from Argentina, and Raffaella
Carra from ltaly. Last-named was a
critical and boxoffice smash both in
Mexico and Buenos Aires last year.

“We’re combining our worldwide
marketing expertise with some of the
concepts developed by CBS in Latin
America,” explains Chaimowitz.
“We'll-be using all techniques from
films to videocassettes to radio and
tv spots.

“We'll be coordinating for the
best results with our own artists,
while also being on the lookout for
other labels,” he hints. Studies are
being made with a few Mexican in-
dependents for U S. distribution un-
der the Discos CBS aegis.

Billboard SPECIAL SURVEY For Week Ending 2/16/80

Billboard

=cial Survey

NO. CALIF. (Pop)

CHICAGO (Salsa)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE-Artist, Label & |
Week Number (Distributing Label)

1 | ANGELA CARRASCO
Quererte a ti Pronto 1069

2 | ESTRELLAS DE ORO Vol #2
America 1007

3 | VICENTE FERNANDEZ
El tahur CBS 892

4 | RIGOTOVAR
El recado Mericana Melody 5633

5 | CHELO
Ya me voy Musart 1775
6 | MERCEDES CASTRO
Musart 10788
7 | LOS BUKYS

| Triste imaginar Melody 5631
| 8 | CAMILOSESTO

Horas de amor Pronto 1071

| 9 | NAPOLEON
| Raff 9077
| 10 |ROCIODURCAL
| Pronto 1068
| 11 | HERMANOS FLORES
| TH 2072
12 | LAMIGRA

Mar internacional 111

13 | JOSE JOSE

Si me dejas ahora Pronto 1070

14 | CHELO
Mas Jose A. Jimenez Musart 1768

15 | PEDRITO FERNANDEZ
Mama solita CBS 890

16 | JULIO IGLESIAS

Emociones Athambra 3122

17 | EL MILAGRO

Mar internacional 112

18 | ALVARO DAVILA

Profono 3010

19 | YOLANDA DEL RIO
Arcano 3456

20 | RAMON AYALA
Fredy 1165

21 | LOS FREDYS
Porque no perdonar Perless 10047

22 | LOS HUMILDES
En Mexico Fama 578

23 | MERCEDES CASTRO
Musart 10788

24 | JUAN GABRIEL
Pronto 1056

25 | LOLITA
Caytronics 1539

1 | CELIACRUZ & SONORA
PONCENA
Ceiba Vaya 84

2 | W.COLON R, BLADES
Siembra Fania 537

EL GRAN COMBO
Aqui no se sienta nadie Combo 2013

OSCAR DE LEON
Llego actuo y triunfo TH 2079

WILLIE COLON
Solo Fania 535

o W

Fania 552
DIMENSION LATINA
Velvet 3001

SAOCO
Salsoul 4121

WILLIE ROSARIO
El rey del ritmo TH 2070

10 | ROBERTO ANGLERO
Borinquen 1396

11 | TIPICA73
En Cuba Fania 542

12 | TOMMY OLIVENCIA
TH 2077

w0 86 ~w oo w

13 | MARVIN SANTIAGO
Fuego a la icotea TH 2061

14 | JUSTO BETANCOURT

Fania 553

15 | TITO PUENTE
Homenaje a Benny Vol #2 Tico 1536

16 I ISMAEL QUINTANA
| Vaya 82
17 | PACHECO Y CASANOVA

Los amigos Fania 540
18 | TEQ FELICIANO
Vaya 86
19 | WILFRIDO VARGAS
Karen 50

20 | PETE EL CONDE RODRIGUEZ
Soy Ia ey Fania 550

21 | ORQUESTA ARAGON
Ritmo cha onda Barbaro 200

22 | JOHNNY VENTURA
Combo 2010
23 | LAMASACRE

New generation 812

24 | JOECUBA
Tico 1434

25 | PUPPY LEGARRETA
Bl fugitivo Vaya 79

ayvogTiig 0861 ‘9L AHVYNHE3d

RAY BARRETO [
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Speculation Rises On Counterfeit Penetration

® Continued from page 1

ber-1978 have been under pressure
by authorities to identify customers
and sources of supply.

Four persons have already admit-
ted guilt following plea bargaining
which furnished new leads to gov-
ernment investigators, the Justice
Dept. source acknowledges.

However, the part, if any, which
such leads played in the fingering of
the alleged counterfeit items re-
turned to Polygram could not be de-
termined.

Pickwick Chairman

Expresses Concern

MINNEAPOLIS—Ted Deikel,
chairman of board and chief execu-
tive officer, Pickwick International,
issued this statement on the alleged
counterfeit shipment:

“We at Pickwick operate in a cor-
porate environment that commits us
to conduct our business ethically
and to buying and selling legiti-
mately. )

“We are seriously concerned
about reports of apparently counter-
feit records being found in some
shipments of merchandise from
Pickwick and its Sam Goody affil-
iate. Counterfeit merchandise can
affect the very lifeblood of the
record industry and we support all
efforts to expose and prevent coun-
terfeiting.

“For our part we have a clear pol-
icy with firm procedures designed to
discourage and prevent counter-
feiting and we will not tolerate viola-
tions of that policy.

“The extent to which these prin-
ciples may have been volated is un-
known to us at this time, but in the
event theré have been such viola-
tions we believe them to be individ-
ual dcts and not the reflection of cor-
porate policy.”

Polygram refused further com-
ment last week and the industry gen-
erally adopted a low-profile attitude
in its public posture on the counter-
feit issue. .

At CBS Records a spokesman says
the company is taking a “hard look”
at the situation, but questions on
specifics led to “no comments” from
both the legal and marketing sides of
the company.

WEA, Capitol, MCA and RCA
also preferred to rest on “no com-
ment” as their considered response
to queries on whether the Polygram
disclosure had triggered more care-
ful screening of returns.

On the trade association level
comment was equally sparse.

Reached at a board of directors
meeting of the National Assn. of
Recording Merchandisers in Nash-
ville Thursday (7), NARM president

Barrie Bergman says that the coun-
terfeit question was not among sub-
jects under discussion at the con-
clave.

“Nobody here knows anything
about it,” he said, referring to the
Polygram development, “only what
we read in the trades.”

While the Recording Industry
Assn. of America would also not
comment officially, it is known that
members of the group’s antipiracy
division have recently spent time at
distribution returns centers, presum-
ably on problems of counterfeit de-
tection.

The RIAA has repeatedly warned
that counterfeiting was fast out-
stripping other forms of record and
tape piracy. Ironically, this develop-
ment occurred even as detection of
pirated goods improved and state
and federal action accelerated.

Addressing a NARM regional
meeting in New York last October,
Jules Yarnell, the association’s spe-
cial counsel on antipiracy, noted
that the quality of counterfeit prod-
uct was *so good, that record com-
panies can’t detect them and they’re

Media Home

® Continued from page 38

the responsibility of the company
owning the performance.

The royalty rate paid to copyright
owners ranges from $1.75 to $6 a
tape sold, according to Safinick. In
the case of “Rod Stewart And Faces
In Concert,” owned by Roger Grod,
a New York producer, Safinick
recently upped the royalty in a rene-
gotiation to $3.50 a sold tape.

Admits Safinick: “There are no
standards yet in the area of royalties
to the producers of videocassettes,”

The company does its own art-
work for the two sizes of packages:
Beta which is 6 inches by 3% inches
by one inch and VHS which is 7%
inches by 4% by one inch. Bertco of
Glendale, Calif., does all the pack-
age printing.

Among the concert tapes Media
has which are 30 minutes long:
Stevie Wonder, the Beatles, Seals &
Crofts. And naturally the price is less

" than for a 90-minute musical experi-

ence.

The company schedules upwards
of four new releases a month with
advance warning going out to its
customers. It supplies posters for 12
of its features and a special display
rack. Retail stores keep the tapes un-
der lock and key because of the high
cost of the item.

Dealers have a 20% return privi-
lege which they must exercise within
120 days of the purchase. Presently
concert tapes account for only 20%
of domestic sales whereas overseas,
Safinick says they hit a 50% sales
mark.

Korvettes’ New Free-Standing Units

® Continued from page 3

ered, Rothfeld adds, “after we get
our feet wet” with outlets that fill the
vacuum created by the closing of the
14 stores, which represent about 15%
of Korvettes’ 50-store chain.

An important consideration for
such expansion. observers feel, will
be the general state of record sales
over the next year or so.

The store closings represent a
sales volume of about $100 million,
nearly 20% of Korvettes® total vol-
ume of $550 million for the fiscal
year ending in February, a drop of
approximately $50 million from the
year before.

Rothfeld would not acknowledge
the amount of disk sales lost with the
closings, nor is Korvettes total
recording volume made public.

I’s felt, however, that disk sales at
Korvettes are generally higher in
profit margins than other goods sold
by the chain.

The closings, none of which in-
volve New York City stores, affected
two stores on Long Island, including
Westbury and Lawrence; one in Co-
lonie, near Albany, N.Y.; four in
Pennsylvania, including three in
Philadelphia; two in New Jersey, in-
cluding Audubon and Trenton; four
in Maryland and one locauon in
Hampton, Va.

actually giving credit on returns.”
(Billboard, Nov. 3, 1979.)

He further stated that the sales of
counterfeit goods had reached a
level of $400 million.

Assistance in preparing this story
provided by John Sippel.

Its availability is so widespread,
he said at the time, that “our investi-
gators and the FBI have found
counterfeit merchandise in every
place they’ve gone into.”

Yarnell also chided NARM mem-
bers for their complacency in report-
ing back to RIAA instances of find-
ing counterfeit goods on sale.

Representatives of Polygram-dis-
tributed labels have called accounts,
asking them if they have informa-
tion on being offered counterfeit al-
bum product from the four labels it
handles: RSO, Casablanca, Polydor
and Mercury.

It is known that accounts have.

been told “Polygram will release in-
formation next month,” when que-
ried by accounts as to what is oc-

ILLICIT DISK ACTION

Sentences And Busts
Continue Around U.S.

NEW YORK—In the ongoing war
against illicit recordings: a duplica-
tor has been sentenced to a year’s jail
term, an infringer on probation was
found guilty of four new counts of
infringement, and the FBI confis-
cated albums and plating para-
phernalia in a California raid and
tapes in Georgia.

James Maddin, on probation for a
1977 conviction on copyright in-
fringement, was found guilty on
four counts of infringing copyrights
in the sale of bootleg Elvis Presley
LPs. A fifth count was dismissed.
Maddin faces a $40,000 fine and
four years jail, plus an additional
penalty for violation of probation.
Sentencing is Feb. 26 at the Federal
District Court, Central District of

AOR Playlists: They’re

® Continued from page 1
special events, and new music.”

He points to recent broadcasts of
concerts by Pink Floyd and Tom
Petty, which are beyond the concerts
being offered by ABC's FM Net-
work, to which WPLF belongs.

He also notes the station has
added Utopia, the Pretenders, J.
Geils, Clash, the Babys, Steve
Walsh, UFO and Ann McLagin in
the past two weeks.

Although Wright is working with
a tighter playlist, he says his station
“tries to promote new acts.” He calls
Bruce Woolley and the Camera
Club, which has just been added,
“one of the finest new acts of the
1980s, although it’s not getting much
attention.”

WVUD has 35 current albums on
its list and each has specified cuts as-
signed heavy medium or light play
spelled out on a music clock the disk
jockeys must follow.

“A year ago the jocks played
whatever they liked from about 50
albums,” says Wright. “Now I'm be-
ginning to think 35 are too much to
handle.”

The story is similar at WYDD-FM
Pittsburgh, where program director
Jack Robertson says it has been nec-
essary to cut back on the playlist so
that the acts that are included get a
meanmgful number of exposures on
the air.

Robertson points to a trend where
listeners are tuning in for shorter pe-
riods of time. “Listeners used to tune
in for an hour. Now they don’t listen

for more than 35 minutes,” he con-
tends.
Continues Robertson: “We don’t

want to add-a record just to stroke a
record company. If it’s good enough
to be on the air, it’s got to have justi-
fiable exposure.”

Robertson’s assistant, music direc-
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California.

In Federal District Court in
Springfield, Mass., Arthur C. Leh-
man was sentenced to a year in jail,

, nine months suspended, plus two

years probation for violation of Title
17, U.S. Code, for illegal duplication
of a sound recording.

Lehman was caught selling al-
leged pirated 8-track tapes in the
Northeast. His arrest was part of the
“Modsound” investigation.

Some 250 allegedly bootleg Joni
Mitchell albums, mothers, stampers,
and lacquers were confiscated by the
FBI from Robert Collins in Ana-
heim, Calif. No arrest was made but
the FBI is continuing its investi-
gation.

tor Jim Kinney, agrees that the sta-
tion’s playlist has tightened. “Things
have tightened up in general. Radio
listeners used to be more open.
They’ve gotten more conservative.”

Kinney notes the station used to
add four or five albums a week. Last
week the station added only two al-
bums by Shooting Star and 3-D.

Charlie Kendall, new on the job

at programming Metromedia’s
WMMR-FM in Philadelphia, notes
there have been no changes in the
amount of music played, but he is
making efforts, particularly in
morning drive, to skew to an older
audience by playing more hits from
the 1960s.
" Working with 40 to 50 current al-
bums, Kendall oversees eight cate-
gories of music from heavy to light
rotation. Among the new music he is
adding is Clash’s album “London
Calling.” .

Kendall predicts big things for the
“Train In Vain” cut from this album,
which curiously is not identified
either on the album jacket or record
label. .

While Kendall is fine-tuning his
format, the old professor of progres-
sive radio, Scott Muni, program di-
rector of Metromedia’s WNEW-FM
New York, continues to go his own
old-line progressive way.

WNEW is a station that the con-
straints of AOR never got to. It s still
in the preceding format from which
AOR evolved: progressive rock. As a
result, Muni adds records as they
come in. He is adding fewer records
today only because the labels are is-
suing fewer titles. i

There is a rack of 200 to 300 cur-
rent albums with a group of 40 to 45
that came out in the past two weeks.
In fact, the whole library of the sta-
tion, 15,000 albums, is right in the
studio so each jock can pick what-

curring. Though confirmation could
not be obtained, the report s that the
bulk of the bogus albums found by
Polygram in the Pickwick/Goody
shipments were “Grease” and “Sat-
urday Night Fever.”

New Indictment In
Tucker Duping Act

NEW YORK-—Sentencing for
convicted tape duplicator George
Tucker was again delayed last Fri-
day (8) when the government re-
vealed a new indictment filed
against him.

Tucker, had previously pleaded
guilty to one count of willful in-
fringement of copyright and one
count of wire fraud in connection
with a 21-count indictment brought
against him and his company, Super
Dupers, (Billboard, Sept. 22, 1979),
but sentencing was postponed in or-
der for him to testify before a grand
jury.

The four-count indictment re-
turned by that grand jury charges
that Tucker lied when he said he
never sold products to someone
named Norton Verner. According to
the indictment “Verner met Tucker
on at least 10 occasions for the pur-
pose of purchasing quantities of
counterfeit 8-track tapes” in 1978
for which he paid *approximately
$80,000” for “at least 60,000 coun-
terfeit 8-track tapes.”

Tucker pleaded not guilty to all
charges before U.S. District Judge
Thomas C. Platt in Brooklyn and
has until Feb. 22 to decide if he
wants a sentence on his original case
before trial of the new charges.

Changing

ever he wants to use for his own pro-
gram.

Muni reasons he can do this in
New York because he has top talent
that would not be available in many
other markets. And he’s got a staff of
jocks who have been with him for a
number of years.

Pete Fornatale has been with the
station for 10 years. Dave Herman
for nine years, Dennis Elsas 10 years,
Vinnie Scelsa six years, while Muni
has been aboard 12 years.

In Cleveland, Eric Stevens, vice
president of programming for
WWWM-FM also notes he is add-
ing fewer artists. “We're not adding
10 new artists a week, but we are
being a bit more experimental. We
want to be more responsive to new
music.”

Stevens reasons that listeners use
the radio to test new music. “Listen-
ers sample it before they buy,” he

says.

Tom Teuber, program director of
WLVQ-FM in Columbus, Ohio,
says his station has always had a
fairly tight playlist by “national
standards.”

He adds, “We’re skeptical about
new wave, but we're trying the Ro-
mantics, Clash and Gary Numan.
We just added Off Broadway, but
the listeners want to hear Led Zep-
pelin, Todd Rundgren and Aero-
smith. Pink Floyd is the number
one request.”

Rob Sisco. program director of
WPEZ-FM Pittsburgh, explains,
“We rely a lot more on what will
sound good. We're back to not ig-
noring our gut feeling. If we’re in the
music business our job is to pick the
hits. We have tons of research and
we look at it carefully. But we can’t
research people’s emotions. We’re
not psychologists.”
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General News

THE CLASH-London Calling,
Epic E236328. Produced by Guy Ste-
vens.

This double LP, at a cheap $9.99
list price, opens as a call to arms,
with the chords beating out a march
of the young disenfranchised and
disillusioned who have been through
the “phony Beatlemania” and now
await the “ice age” that is coming.
“London Calling,” the opening
track, is a chilling portent of doom
and reflects a theme the Clash often
returns to in this and the band’s two
previous LPs.

“Brand New Cadillac.” the next
tune, is a hard rocker with singer Joe
Strummer’s rockabilly vocals on this
track growling atop some of Mick
Jones’ better guitar playing. The
Clash doesn’t just bash out chords
anymore.

For the third tune the tempo slows
down a bit, with a quiet acoustic gui-
tar intro and whistling for the jazzy
“Jimmy Jazz.” The song finds the
Clash in almost a playful mood,
about as playful as you can be in a
song where “they cut off his ears and
chop off his head.” The cut ends with
some honky tonk horns in the back-
ground, again showing the Clash’s
greater familiarity with a variety of
musical styles.

“Hateful,” is a typical Clash
“punk” tune, but subtle tempo
changes and differentiated instru-
mentation lift it above the usual
rave-ups.

When the Clash recorded “Police
And Thieves” early in its career, it
became the first white new wave
band to seriously experiment with
the reggae beat. The band comes
back to that beat on “Rudie Can’t
Fail,” which closes the first side.

It is a mark of the Clash’s evolve-
ment that the song has the taste and
feel of reggae while slipping in and
out of the conventional rock mode.

“Spanish Bombs” which opens
side two is quintessential Clash with
the band trying to place itself within
a historical context. There is more
vocal interplay than is usual for the
Clash as the band members flash
back to the Spanish Civil War while
flying into the country aboard a
DCI10.

The “Right Profile” is a reflection
on stardom. It is about Montgomery
Clift in an auto accident.

Deadline Extended
For Cincy Queries

CINCINNATI—The deadline for
answering vice mayor David Mann’s
Law and Public Safety Committee’s
49 questions investigating the pos-
sible causes of the Cincinnati Riv-
erfront Coliseum Who concert trag-
edy has been extended for two
weeks.

Those parties involved are Cin-
cinnati Riverfront Coliseum, Cin-
cinnati Electric Factory Concerts.
Ticketron and the Cincinnati Private
Police Assn.

Closeup

A tasty little guitar riff and vocals
less threatening than usual open
“Lost In A Supermarket,” among
the most catchy songs on the LP. Yet
the friendly tone of the lyrics (is it
Mick Jones singing?) makes the con-
tent of the song that much more
frightening in contrast.

It is about getting lost among the
anonymous multi-colored junk of
modern society.

“Working For The Clampdown™
is another of the Clash’s political ob-
servations. A fairly straightforward
rocker musically, the lyrics are about

the corruption of power. “You drift
until you brutalize.’sings Strummer.

Side two ends with another reggae
tune, “The Guns Of Brixton,” which
surprisingly offers an unexpected
jews harp buried in the mix.

Side three begins with a false start,
a “Stagger Lee” tune that turns into
the reggae “Wrong Em Boyo.” This
song may turn out to be the LP’s big-
gest single, complete with horns and
harmonies in the choruses.

In England, at least. and now
more in the U.S., the Clash is an im-
portant band to its followers and in
“Death Or Glory” the Clash at-
tempts to understand the value of
fame, concluding that, “death or
glory, it’s just another story.”

“Koka Kola” with its machinegun
lyrics is another indictment of mod-
ern life shaped by advertising gim-
micks while the “Card Cheat,”
which ends the side, goes on 10 say
that the life of a solitary gambler (or
any rebel for that matter), is not that
hot either.

The Clash again slows down for
“Lover’s Rock.” the first cut on the
fourth side. In this resolutely politi-
cal LP this is the first song to deal
with love and sex, and it does so
prettily, though warning against
easy or grubby sex. It, too, becomes a
political statement.

“Four Horsemen,” the next song
is a Who type tunc in which the
band, it seems. identifies with the
Four Horsemen of the Apocalypse.
The song is drummer Topper
Headon’s moment to shine. He
holds it together.

“I'm Not Down” is the Clash’s “'I
Will Survive” thematically if not
musically. The music is basic guitar,
bass, drums and vocals rock with
Strummer sounding not nearly as
uplifted as his lyrics.

“Revolution Rock™ is another reg-
gae tune punctuated by horns which
Strummer both sings and speaks
over the music. It evokes the Stones’
“Jumpin’ Jack Flash™ in that it
seems to arrive at the same conclu-
sion: no matter how revolutionary is
rock, it is not revolution. It is still
music.

The last song on the LP is not
listed on the credits. “Train In Vain”
is a bonus song, which has a vaguely
Motown feel. It is in nice contrast to
the rest of the LP as in the end the
Clash discovers love and personal
needs. ROMAN KOZAK

LLifeIines_
Births

Daughter, Brittany Ann, to Christy
and Chuck Morris Jan. 25 in Denver.
Father is vice president of Feyline

Presents.
* *  x

Daughter, Carrie Ellen, to Kim
and Steven Hofer Jan. 18 in Orland
Park, 1ll. Father is owner of two sub-
urban Chicago Sound Warehouse
stores. * * *

Daughter, Jaime, to John and
Sheri Scher Jan. 30 in Livingston,
N.J. Father is president of Monarch
Entertainment Bureau, rock promot-
ers and managers.

Deaths

H. Wayne Simth, 30, program di-
rector and afternoon DJ at WLAV-
FM in Grand Rapids Feb. 2. Known
as Doc Donovan, he had been at the
station since 1974.

* kK

Ray Heindorf, 71, head of the mu-
sic department at Warner Bros. for
many years, Feb. 3 in Tarzana, Calif.
He was nominated for Oscars 13
times in his long career and won the
trophy three times. He also served as
president of Hi-Ti Music Corp. He is
survived by two daughters, a son and
four grandchildren.

*x  k  *

Jim La Fawn, 33, program director
of KZLA-AM-FM in Los Angeles,
Jan. 31 a¢ his KZLA office. After mil-
itary service, he worked at KWST-
FM and KPOL-FM in Los Angeles.
He is survived by his widow and two
children. , 4+ &«

Jimmy Crawford, 70, who won
prominence in the 1930s and 1940s as
drummer in Jimmie Lunceford’s or-
chestra, in New York Jan. 27. After
departing Lunceford’s unit in 1942,
he drummed in the pit bands of many
Broadway musicals, then retired in
1972. *x  x  x

Mike Delay, 70, trumpet plaver
from New Orleans who worked with
the bands of Papa Celstin, Paul Bar-
barin and Joe Darensbourg, of a
heart attack in Los Angeles last
week. * * *

Preston E. Johnson, 59, pianist
and bandleader, Jan. 18 in Wilming-
ton, Del. He also worked as a vocal
coach. He is survived by his widow,
three sons, two daughters, two step-
sons, a stepdaughter and seven
grandchildren.

Beale Street In
Memphis ‘Alive’

MEMPHIS—The city’s $5.2-mil-
lion Beale St. Historic Preservation
Project is officially underway after a
ceremonial driving of a silver nail at
the old Pantaze drug store at the cor-
ner of Beale St. and Randy Circle
Monday (4).

The Pantaze building, constructed
around 1865. housed a drug store on
its main floor. In the 1930s the sec-
ond and third floors were occupied
by Club Handy, named for W.C.
Handy, the blues musician and com-
poser who made Beale St. world fa-
mous as the “home of the blues.”

Renovation of two Daisy theatres.
which are said to have been among
the finest of their day. will also be
George Miller’s responsibility. He
heads the redevelopment project
and plans to convert one of the
theatres and the adjacent building
into a Vegas-style supper club ca-
pable of attracting the biggest names
in show business. The other will be
used for local play production and
touring companies.
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Thinner LP Jackets

® Continued from page |

even lower freight charges.”

A general label adoption of thin-
ner jackets, Glinert explains, is nec-
essary to enable the fabricator to
“gang-up” jacket jobs of different
labels. “Unless the industry adopts
this uniformly. it would defeat the
economic savings by preventing
ganging-up.” he explains.

Presently, Shorewood’s charges
for a 50.000 jacket run amount to
15.8 cents for a single jacket and 29.8
cents for a double-fold jacket. with
proportional decreases or increases
depending on the quantity ordered.

Fabricators measure thickness of
Jjackets in terms of points, represent-
ing 1/1000th of an inch for each
point.

The basic thickness for most jack-
ets today for a single cover is 22
points for a total thickness of 44
points, while a double-fold jacket.
with a thickness of |8 points per
board, amounts to 72 points.

2 ‘Desire’ Singles

LOS ANGELES—RSO Records
is simultaneously relcasing two sin-
gles entitled “Desire.”

“Desire” is both the first single
from Andy Gibb’s “After Dark™ al-
bum and the initial single from
Rockets’ “No Ballads™ LP.

To differentiate between dupli-
cate titles and to minimize confu-
sion, RSO is shipping the Rockets
“Desire” with a silver label and a
white sleeve, while Gibb’s “Desire”
is packaged with RSO’s regular buff
label and brown sleeve.

Under Shorewood’s formula.
single jackets would be reduced to a
total of 32 points. while double-fold
jackets would weigh a total of 62
points

Glinert notes that most European
record compainies utilize a total
weight of 20 points for a single
jacket. while double-fold jackets
range in lotal weight from 56 to 72
points.

Glinert further claims that thinner
packeging could still be shrink-
wrapped. alttough he notes that in
Englend albums are rarely pack-
aged in tlis manner, and that the
thinner jacke: will in no way reduce
the reproduction quality of artwork.

IRV LICHTMAN

Q: How did music
industry sales fare under
the last recession?

A: The first place to look
is IBG: Billboard’s
International Buyer’s
Guide. Your global guide
to buying and selling.

SINGER FOR WHAT GROUP? ¢ “HOUND DOG" WAS ORIGINALLY SUNG IN WHAT YEAR? e

a

the top singles of each year-

top albums of each year!!!

BOOKERT. OF THE M.G."S WAS A MEMBER OF WHAT

.

~
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RECORD OF THE YEAR

KENNY ROGERS

‘THE GAMBLER'

BARBRA STREISAND

‘YOU DON'T 3RING ME FLOWERS'

ALBUM QF THE YEAR

KENKY ROGERS

‘THE GAMBLER'

SONG OF THE YEAR

RICKIE LEE JONES

‘CHUCK E'S IN LOVE

KENNY LOGGINS®

"WHAT A FOQOL BELIEVES'

BEST NEW ARTIST

RIGKIE LEE JONES
ROBIN WILLIAMS

H@fm@m@ fe

BEST FEMALE POP vOCAL PERFORMANCE

RIGKIE LEE JONES

‘CHUCK Es IN LOVE'

MELISSA MANGHESTER

‘DON'T CRY OUT LOUD

BEST MALE POP VOCAL PERFORMANCE

KENNY ROGERS

‘SHE BELIEVES IN ME'

JAMES TAYLOR

‘UPON THE RCOF

BEST PGP VOCAL PERFORMANCE
BY A CUD GRIUP OR CHORUS

LITTLE RIVER BAND

"LCNESCME LOSER'

BARBRA STREISAND

‘DON'T BRING ME_FLOWERS'

BEST FEMALE ROCK YOCAL PERFORMANCE

RIGKIE LEE JUNES

‘THE LA=T CHANCE TEXACO'

CINBY BULLENS

‘SURVIMOR'

BEST ROCK MOCAL FERFORMANCE
BY A DUO OR GROUP

ol¥YX

‘CORNERSTONE'

"CREDIT SHARED

NALZN TN BN U

8 EM ARTISTS, LTD.

BEST MALE COUNTRY VOCAL PERFORMANCE

KENNY ROGERS

‘THE GAMELER

EDDIE RABBITT

‘EVERY WHICH WAY BUT LOOSE'

BEST COUNTRY VOCAL PERFORMANCE
BY A DUO GR GRGUP

KENNY ROGERS
& DOTTIE WEST

‘ALL | EVER NEED IS YOU'

BEST INSPIRATIONAL PERFORMANCE

PAT BOONE

"JUST THE WAY | AM'

BEST LATIM RECGRDING

IRAKERE

‘IKAKERE'

EEST COMEDY RECORDING

ROBIN WILLIAMS

‘REALITY.. WHAT A CONCEPT'

BEST SPOKEN WORD, DOCUMENTARY
OR DRAMA RECORDING

SIR JOHN GIELGUD

‘AGES OF MAN' (READING FROM SHAKESPEARE]

BEST INSTRUMENTAL COMPQSITION

GHICK GOREA

'CENTRAL PARK’

BEST JAZZ FUSICN PERFORMANCE
VOCAL JF INSTRUMENTAL

GHIGK GOREA

"CH'CK CCREA/SECRET AGENT

BEST JAZZ INSTRUMENTAL
PERFORMANCE BY A GROUP

GHICK GOREA"

DUET

BEST GPERA RECORDING

l".l.“ls l“"n[l CONDUCTOR*

VERDI: ‘RIGOLETTD

HEATHER HARPER so.osr-

BRITIEN: 'PETER GRIMES'

TALENT AGENCIES

BEST CHORAL PERFORMANCE
CLASSICAL {OTHER THAN OPERA)

JERZY SEMKOW"

BEETHOVEN: ‘CHORAL FANTASY
ELEGIAT SGNG AND 'CALM SEA
AMD PROSFEROUS VOYAGE'

MAORIGE ABRAVANEL™

STRAVINSKY: ‘SYMPHONY OF PSALMS

BEST CHAMBER MUSIC PERFORMANCE

PINGHAS ZUGKERMAN

BERG ‘CHAMBER CONCERTO FOR PIANO & ¥IOLIN'
AND ‘FOUR PIECES FGR CLARINET & PIANO'

PINGHAS ZUCKERMAN

BOLLING: 'SUITE FOR VIOLIN & JAZZ PIANO'

TZHAK PERLMAN
& PINGHAS ZUGKERMAN

DOHNANY I: *SERENADE. OP. 10¢
AND EEETHOVEN: ‘SERENADE, OP 8'

JAMES GALWAY"
TELEMANN: ‘6 SONARAS FOR 2 FLUTES' (SzRAPHRV)

BEST CLASSICAL PERFORMANCE
INSTRUMENTAL SOLOIST OR SOLOISTS
{(WITH ORCHESTRA)

JAMES GALWAY*

ANNIE'S SONG & OTHER GALWAY FAVORIT=S'

ISAAG STERN

ISAAC STERN % JEAN-PIERRE RAMPAL
PLAY VIVALDI AND TELEMANN'

BEST CLASSICAL PERFORMANCE
INSTRUMENTAL SOLOIST OR SOLOISTS
WITHOUT ORCHESTRA

ARTER RUBINSTEIN

FRANCK. "PRELUDE, CHORALE &
FUGIJE FOR PIANO'
BACH-BLJSONI: 'CHACONNE
MCZART "RONDO IN A MINOR'

uewnjiels { udisap
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HIS FIRST ALBUM ON CAPITOL RECORDS ‘@

£ 1980 CAPITOL RECORDS, INC.

Featuring “In The 805" Produced by G-raham Nash fy‘Stan]ey Johnston o Direction: Hartmann & Goodman
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NAZARETH—Malice In Wonderland, A&M SP4799. Pro-
duced by Jeff Baxter. This is the 10th LP for A&M from this
veteran English heavy metal band, and here with the help of
producer Baxter (of Steely Dan and Doobie Brothers fame)
the quintet opts for a more melodic, toned-down sound. The
guitar riffs are kept to a minimum while the emphasis goes to
vocal harmonies and solid song structures. Fortunately the
band never runs ahead of itself trying to be too arty. U.S. ra-
dio should welcome the sound of the new Nazareth, though
maybe some of the fans of the old bone crunching Nazareth
initially may be a little disappointed.

Best cuts: “Big Boy,” “Showdown At The Border,” “Fast
Cars,” “Holiday."

ROBIN TROWER-Victims Of The Fury, Chrysalis CHR1215.
Produced by Geoff Emerick, Robin Trower. Trower's eighth al-
bum for Chrysalis reaffirms this rock trio’s strength as a pro-
gressive unit. Trower's guitar, as always, is upfront, yet he's
playing with more abandon. James Dewar's vocals are in fine
shape with his bass and Bill Lordan’s drums all combining for
a heavy handed rock attack. The sound, although studio pro-
duced, comes through like a live recording, raw yet struc-
tured. Lyrics on six of the 10 tracks were penned by Trower's
Procol Harum collaborator Keith Reid.

Best cuts: “Jack And Jill,”" “Victims Of The.Fury,” “Into
The Flame,” “The Shout.”

JOHN DENVER—Autograph, RCA AQL13449. Produced by
Milton Okun. Denver's latest is dominated by outside mate-
rial, with the veteran singer-songwriter contributing just five
of the 11 tunes. But Denver wrote perhaps the best cut,
"“Dancing With The Mountains,” an uptempo tune which
lends balance to some of the pretty ballads which are
grouped on side two. There is a bit more country emphasis
than on some recent Denver packages, with "How Mountain
Girls Can Love,” “The Ballad -Of St. Anne's Reel” and “Wra-
ngell Mountain Song” all effectively displaying a fiddle-and-
steel sound. .

Best cuts: those cited plus “The Mountain Song,” “In My
Heart,” "Autograph.”

DAVID GATES—Falling In Love Again, Elektra 6E251. Pro-
duced by David Gates. This is singer/songwriter Gate's fourth
solo album since leaving Bread, and he proves once again to
be a topnotch composer of light, MOR pop tunes. These 10
cuts reflect those qualities, although Gates rocks out on a
couple of tunes. The instrumental backing is tasty, well-
suited to both the gentle love songs and bouncy, uptempo
numbers. Gates’ vocals are perfect, ranging from a modified
r&b style to a full-throated delivery on the lively “Sweet De-
sire.” His fans should dig this.

Best cuts: “Can | Call You," “20th Century Man,”
“Chingo,” "“She Was So Young,” “Sweet Desire.”

Country

JOHNNY RODRIGUEZ-Through My Eyes, Epic JE37274.
Produced by Billy Sherrill. Rodriguez keeps getting better as
an artist, and this refusal to grow stale creatively finds him
reaching out in new directions here. Material ranges from Phil
Spector to Waylon Jennings songs, from rock’n’roll remakes
(“One-Two-Three,” “You've Lost That Lovin' Feelin’”) to
country originals. Production is clean and sparkles with en-
ergy to make this a very impressive package.

Best cuts: “One Sided Love Affair,” “One Affair Later,”
“Welcome To Love,” “What'll | Tell Virginia.”

BOBBY BARE—Down & Dirty, Columbia 36323. Produced
by Bobby Bare. Bare tears through a series of wild ballads in
this set of songs that CBS says is “simulated live.” Audience
feedback and one squeal of audio feedback add to the illu-
sion. The strength of the album lies in eight Shel Silverstein
songs, including the hot Bare single “Numbers” and the wry-
but-true “Rough On The Living.”

Best cuts: 'Numbers,” “Tecumseh Valley,” “Rough On
The Living,” I Can’t Watch The Movie Anymore.”

Jazz

DAVID SANBORN—Hidewway, Warner Bros. BSK3379. Pro-
duced by Michael Colina. Alto and soprano saxman Sanborn
sure plays pretty. His sweet but gritty sound carresses his
melodies and the way he squeezes out a tone is his easily
identified signature. His compositional imprint is on six of the,
seven tracks and the studio slickness produced by these East
Coast session stars results in a flowing program of modernly
orchestrated songs. This is hip swaggering music, kicked

. along by Steve Gadd, Ralph MacDonald, David Spinozza and

Don Grolnick, among others.
Best cuts: “Anything You Want" (fully of funky vitality),
“Hideaway,” “If You Would Be Mine,” “Again And Again.”

CHARLIE HADEN, JAN GARBARER, EGBERTO GISMONTI-
Magico, ECM 11151. Produced by Manfred Eicher. Five
moody compositions make up the album by these three top
notch musicians. However, it is the fiery saxophone ®ork of

ANDY GIBB—After Dark, RSO RS13069. Produced by

Barry Gibb, Karl Richardson, Albhy Galuten. Listening to
Gibb's third album recalls the best of the Bee Gees. His
falsetto voice is so similar to that of brother Barry, and
production courtesy of the no-miss team of Gibb, Rich
ardson and Galuten, all combine to create a sterling set
of gently flowing melodies. Paced by the fast rising single
"Desire,” the album contains two memorable duets with
Olivia Newton-John, “Rest Your Love On Me" and I
Can’t Help It" plus other hook-laden ballads and mid
tempo fare. Barry had a hand in the writing of all songs,
so it's no wonder there is such an identifiable Bee Gee
imprint. Horns and strings sweeten the arrangements
which also feature strong guitar, keyboards and synthe
sizer. Gibb's track record is impeccable thus far, and
seems certain to continue his streak.

Best cuts: “Desire,” “I Can't Help It,” “Warm Ride "
“After Dark," "Rest Your Love On Me.'
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CHUCK MANGIONE—Fun And Games, A&M SP3715.
Produced by Chuck Mangione. Mangione's alert mind
provides six new works including the now familiar ABC
Sports sponsored Olympics tune, “Give It All You Got '
But there is also exciting Latin flavored and blues tinged
works in addition to the mellow sound of the television
backdrop tune. A basic quintet is at the core of the music
with additional trumpet and trombone aid rounding out
the band's sound. Guitarist Grant Geissman's clean fin
gering is a breezy contrast to the romantic and laidback
sound of Mangione's flugelhorn. The leader also plays pi
ano while Chris Vadala's soprano sax is a standout on the

bluesy ““I Never Missed Someone Before.” The beauty of I

the instrumental music, strongly linked to jazz improvi
sations, produces a first-rate musical experience.

Best cuts: “Pina Colada” (with its Latin coating),
“Give It All You Got,” ! Never Missed Someone Before
“Fun And Games.

J

Garbarer which dominates over the more subdued playing of .

bassist Haden and guitarist/pianist Gismonti. All cuts have a

free form quality as the players take one theme and expand’

upon it with the various shadings of their instruments. All

cuts are similar in this style of execution and none fall into a

pop-jazz vein. Production values are consistently excellent.
Best cuts: “Bailarina,” “Magico.”

First Time Ar‘oxﬁd

FLYING LIZARDS, Virgin VA13137 (Atlantic). Produced by
David Cunningham. Chants, voiceovers, strange German
tunes, and some genuinely unusual arrangements mark the
debut LP of the Flying Lizards, which now has a respectable
dance rock hit with “Money (That’s What | Want).” Some of
the band's own compositions sound, at the very least, ob-
scure, but when the Lizards rework such standards as
“Money” or “Summertime Blues” the results are striking.
The band uses many electronic effects, giving the whole LP a
bit of a mechanical feel. It will be interesting to see what this
act can do live.

Best cuts: Those listed above and “Russia,” “The Flood.”

THE BUGGLES—-The Age Of Plastic, Island ILPS9585 (WB).
Produced by the Buggles. Highlighted by the hit “‘Video Killed
The Radio Star,” European flavored, electronically influenced
pop dance music is the staple here. Other acts such as M and
Gary Numan come to mind though the Buggles carve its own
niche. “I Love You (Miss Robot)” and “Astroboy (And The
Proles On Parade)” are eerie ballads. All cuts are lavishly pro-
duced and compositions are readily accessible. Suitable for a
variety of formats including Top 40, AOR and dance music.

Best cuts: “Video Killed The Radio Star,” "I Love You
(Miss Robot),” “Johnny On The Monorail,” “Elstree.”

DANN ROGERS—Hearts Under Fire, International Artists
1A5000. Produced by lan Gardiner. Even though Dann Rogers
is the brother of Kenny, he's relying on his own talents as a
composer and performer on this debut. In fact, he has an
adult contemporary and pop hit with the first single ““Looks
Like Love Again.” Rogers has a commanding vocal presence,
using his chops to the maximum on the upbeat tunes and
lowering them a drop for sensitive readings on the ballads.
Musicianship, with a cast including Norton Buffalo, Hugh
McDowell (cellist with Electric Light Orchestra) Chuck Find-
ley, Jim Gordon, Steve Madaio and other session players as
well as vocalists Burton Cummings, Delaney & Bonnie Bram-
lett and others is first-rate, all making for a solid foundation
for Rogers and this small independent label.

Best cuts: “Looks Like Love Again,” “Hearts Under Fire,”
“Savannah,” “Lucy,” "China.”

TONY SCIUTO-Island Nights, Epic NJE36152 (CBS). Pro-
duced by Steve Dorff. Along with lyricist Sammy Egorin and
Steve Warehime, Sciuto creates a punchy brand of soft-edged
rock which is reminiscent of Billy Joel or Boz Scaggs. “Angel”
and “Butterfly” are noteworthy ballads but most of the mate-
rial is midtempo. Tom Scott, Steve Lukather and Chuck Find-
ley lend their own brand of professional sheen to these al-
ready finely crafted songs. Lyrics, though basically about

love, have a streetwise sense of immediacy which makes
them compelling. Good for pop and adult contemporary play.

Best cuts: “Island Nights,” “Cafe L.A.,” “Angel,” "But-
terfly,” “Trapeze.”

LION—Running All Night, A&M SP4755. Produced by Pe-
ter Henderson, Lion. The multi platinum success of Foreigner
has led to a number of imitators trying to combine “English
vigor and American polish” using journeyman musicians who
have knocked about with other famous and near famous rock-
ers. Some of the acts the six musicians of Lion have worked
with include Keith Emerson, Nicky Hopkins, Long John Bal-
dry, Jess Roden and the Heavy Metal Kids. Lion plays an ec-
lectic but solid brand of traditional pop rock, that is begin-
ning to sound a bit dated, but still has its audience.

Best cuts: “Helpless,” “Summer Ghosts,” “How Does It
Feel.”

" SHOOTING STAR, Virgin VA13133. (Atlantic). Produced by
Gus Dudgeon. Sextet plays well crafted mainstream rock in
the Foreigner/Bostoh vein. Besides playing with precision
and skill, group is set apart by the three part harmonies of
singers Charles Waltz, Van McClain and Gary West. Waltz's
violin also adds a new dimension to such cuts as “Tonight”
and “Last Chance" and McClain’s guitar work is clean and
tight throughout. Mix of rockers, midtempo numbers and bal-
lads does not allow one sound to dominate and become tire-
some. This style of rock fits well into a variety of Top 40 and
AOR formats.

Best cuts: “‘Higher,” “Tonight,” ‘Ramfall " “You Got What
| Need,” “Don't Stop Now.”

Billboard’s

Recommended LPs
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LENE LOVICH—Flex, Stiff/Epic NJE36308 (CBS). Produced
by Lene Lovich, Les Chappell, Roger Bechirian, Alan Winstan-
ley. The English singer with the quirky voice and lyrics returns
with a set that is slightly more offbeat than last year's un-
settling but appealing debut. Again, production is full and
packed with clever surprises. The songs are moody slices of
avant-garde tinged pop. Her last LP earned her a sizable cult
following. Best cuts: “What Will | Do Without You,” “Monkey
Talk,” “Bird Song,” “Angels,” “The Night.”

ORIGINAL MOTION PICTURE SOUNDTRACK—American Gi-
golo, Polydor PD16259. Produced by Giorgio Moroder. The
soundtrack to this new flick contains the sizzling “‘Call Me”
theme performed by Blondie. The eight minute plus version,
composed by Moroder and Deborah Harry, is one of Blondie's
best yet. Chery! Barnes performs “Love & Passion” with the
remainder strong Moroder instrumentals. Best cuts: “Call
Me,” “Love & Passion.”

JANE OLIVOR-The Best Side Of Goodbye, Columbia
J€36335. Produced by Louis Shelton, Michael Masser, Jason
Darrow. Where to place singer Olivor in the spectrum of pop
music remains something ot a mystery not cleared up by her
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latest reease. MOR, rock, folk? It all depends on what track
you're listening to. No doubt she can sing, as evidenced by at
least two performances, “To Love Again” and "The Greatest
Love Of All" Best cuts: Those mentioned.

RICHIE HAVENS—Connections, Elektra 6E242. Produced by
Charles Calello, Denny Randell. Havens is about due for one
of his periodic hits built on an interpretation of a song some-
one else succeeded with, and he repeats that trick here with
a memorable reworking of Bob Seger's “We've Got Tonight.”
Calello has toned down Havens' sometimes overpowering
rhythm guitar and staffed this LP with a fine assortment of
musicians. Best cuts: “"We've Get Tonight,” “She Touched My
Heart,” "“Mama We're Gonna Dance,” “Going Back To My
Roots."”

FRANK WEBER, RCA AFL13547. Produced by Ed Newmark.
Weber's second album begins with a thoroughly rearranged
rendition of the Eagles’ “Take It To The Limit,” that is so dif-
ferent that it sounds new. The remainder of the album show-
cases the writer/vocalist/keyboardist's original material
which is satisfying at times and derivative at others. Sax, per-
cussion and Weber's piano work cushions the material with
pleasant musical support. Best cuts: “Take It To The Limit,”
“Between N.Y. And L.A." “The Oid Man,” “Who Wrote The
Answers.”

SURVIVOR—Scotti Brothers SB7107 (Atlantic). No producer
listed. This five-man group deals in a punchy but melodic
style reminiscent of Foreigner. its songs have both pop and
rock appeal, with a bit more emphasis on AM hooks than al-
bum-oriented rock musical demands. Lead vocals are effec-
tively split between Frankie Sullivan and veteran musician
Jim Peterik. Best cuts: “Somewhere In America,” “Let It Be
Now,” “Love Has Got Me,” "'20/20.”

ORIGINAL MOTION PICTURE SOUNDTRACK—AIl That Jazz,
Casablanca NBLP7198. Produced by Ralph Burns. The sound-
track of the controversial Bob Fosse film is sparked by the
inclusion of George Benson's Grammy-winning version of the
Drifters’ “On Broadway.” The other big highlight is a nearly
10-minute version of “Bye Bye Love" featuring film star Roy
Scheider and Ben Vereen. Best cuts: those cited plus “Every-
thing Old Is New Again” by Peter Allen.

LINCOLN SUGAR MINOTT—Black Roots, Mango MLPS9591
(Island). Produced by J.K.S. Jamaican artist offers a set of 10
solid reggae cuts. The sound is commercial on some songs,
most notably "Mankind” and "“Hard Time Pressure.” Backing
instrumentation is strong and production is sparse but good.
The only drawback is that there is slightly less than 30 min-
utes worth of music on the LP. Best cuts: “Mankind,” “Hard
Time Pressure,” “Two Time Loser,” “I'm Gonna Hold On.”

soul

RONNIE LAWS—Every Generation, United Artists LT1001.
Produced by Ronnie Laws. Laws has a smooth, silky vocal
style that is perfectly suited to the smooth, silky arrange-
ments that predominate herz. The eight cuts are divided be-
tween ballads and gently rocking uptempo numbers that all
possess a lean, bluesy style, bordering on jazz, even the few
that bear the disco beat. Sophisticated soul all around. Best
cuts: “Outta Be A Law,” “Young Child,” "Every Generation.”

SHOTGUN—Shotgun IV, MCA 3201. Produced by William Tal-

bert, Shotgun. Credible, heartfelt, soulful funk served far

more subtly than James Brown ever did, but this whole pro-
duction is slicker, suited to today's audience. The quintet
that powers this outfit has fine lead vocals and knows just
how much rhythm it takes to get down without getting
tedious. The horns are handled real neat, too. Clean funk for
sweatless dancing. Best cuts: “Come On With It,” “Happy
Feelin’,”” “Come On And Dance.”

NORMAN HARRIS—The Harris Machine, Philadeiphia Inter-
national NJZ36313 (CBS). Produced by Norman Harris, John
R. Faith, Zach Zachery, Kenneth Gamble, Leon Huff, Ron Ker-
sey. Guitarist-arranger Harris turns in a set of 10 lush jazz-
pop efforts. His guitar playing is especially notable with the
rock inflections of ““Dodge City, Hit City” standing out. “Skoo-
Be-Dooby" is pure swing while “Zach’s Fanfare '80" is a clas-
sically influenced piece. Best cuts: "“Dodge City, Hit City,”
“Skoo-Be-Doaby,” “In Search Of Piece Of Mind."

VARIOUS ARTISTS—Sounds Of New York, Vol. 1, Queen Con-
stance QC710. Produced by Peter Brown. This LP is subtitled
“The Big Break Rapper Party” and that's what it is, a com-
pendium of seven cuts representing some of the trendy raps
of some of Gotham's rapping DJs, jive talkers and funky pat-
ter artists, as well as a couple of instrumentals that aspire to
nothing except 16 bars of steady chunk-ka-chunk so you can
lay your own rap atop it. Best cuts: “Spoonin Rap,” “Woody
Rap.”

disco

MARTHA REEVES—Gotta Keep Moving, Fantasy F9591. Pro-
duced by Henry Cosby, Phil Jones, Lamont Dozier. Reeves’
latest is a trendy collection of discotized tunes like “Skating

{Continued on page 92)

Spotlight—The mest outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
plcks—predacted for the top haif of the chart in the opinion of the

3 rec ded—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Cary Darling, Dave Dexter Jr., Paul Grein, Mike Hy-
land, Kip Kirby, Roman Kozak, Irv Lichtman, Jim McCullaugh, Dick

Nusser, Alan Penchanshy, Eliot Tiegel, Adam White, Gerry Wood, Jean

Williams.
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MICHAEL JACKSON-Off The Wall (3:47); producer:
Quincy Jones; writer: R. Temperton; publisher: Atmo ASCAP.
Epic 950838 (CBS). Can Michael make it three in a row?
“Don't Stop 'Til You Get Enough” and “Rock With You" both
made No. 1, and so should this creamy composition, perhaps
the most engagingly melodic of the three tunes.

EAGLES—| Can't Tell You Why (4:30); producer: Bill
Szymcazyk; writers: Timothy B. Schmit, Don Henley, Glenn
Frey; publishers: Jeddrah/Cass County/Red Cloud ASCAP.
Asylum E46608A. A slow, brooding number showcases this
band's many talents. From the moody vocals to the precise
instrumentation, disk builds to a strong conclusion which fea-
tures a classy guitar solo.

BLONDIE—Call Me (3:30); producer: Giorgio Moroder;
writers: Moroder, Harry; publishers: Ensign BMI/Rare Blue
ASCAP. Chrysalis CHS2414. From the “American Gigolo”
soundtrack, this sizzling theme song rates as one of Blondie's
better efforts. Deborah Harry's sultry vocal is pitted against
the band's harmonies and a pulsating backbeat.

KENNY LOGGINS—Keep The Fire (3:45); producer: Tom
Dowd; writers: K. Loggins, E. Ein Loggins; publishers: Milk
Money/Tauripi Tunes ASCAP. Columbia 111215. Loggins’ fol-
lowup to the soulful “This Is it" is a midtempo song which
has more of a rock-pop feel. However, his vocals still possess
r&b shadings which make the song unique.

ROCKETS—Desire (3:16); producer: Johnny Sandlin;
writers: D. Robbins, ). Badanjek; publisher: Gear ASCAP. RSO
RS1022. First single from the Rockets' fast rising “No Bal-
lads" LP is a burning rocker intensified by the heavy handed
guitar riffs. Gritty rock vocal complements the churning or-
chestration.

recommended

ABBA-Gimme! Gimme! Gimme! (3:35); producers: Benny
Andersson, Bjorn Ulvaeus; writers: Benny Andersson, Bjorn
Ulvaeus; publisher: Artwork ASCAP. Atlantic 3652.

SPYRO GYRA—Catching The Sun (3:23); producers: Jay Beck-
enstein, Richard Calandra; writer: Jay Beckenstein; publish-
ers: Harlem/Crosseyed Bear BMi. MCA 41180.

JOHN DENVER-Autograph (3:36); producer: Milton Okun;
writer: John Denver; publisher: Cherry Lane ASCAP. RCA
JH11915.

ENGLAND DAN & JOHN FORD COLEY—In It For Love (3:36);
producer: Kyle Lehning; writers: Dennis Henson, Greg
Guidry; publishers: Amachris/April Music ASCAP. Big Tree
BT17002 (Atlantic).

THE BEAT-Don’t Wait Up For Me (3:02); producer: Bruce
Botnick; writer: P. Collins; publisher: Grajonca BMI. Columbia
111211,

® Continued from page 91

In The Streets,” her dance floor update of the 1964 classic
“Dancing In The Streets.” Some of the tunes have a funky
quality which could bring them r&b airplay. Brass and strings
dominate the instrumental backdrop. Best cuts: “That's What
| Want,” "Then You Came.”

jozz

DR. STRUT-Struttin’, Motown M7931R1. Produced by Lee
Young, Sr. Dr. Strut is comprised of six of LA.'s most under-
rated musicians. It's music is comparable to early Tom Scott
& the LA. Express and despite its jazz roots also has some
pop appeal. Best cuts: All.

CEDAR WALTON-Soundscapes, Columbia JC36285. Pro-
duced by George Butler, Cedar Walton. Composer/pianist
Walton is joined by Freddie Hubbard and vocalist Leon
Thomas, who is featured on “Warm To The Touch.” Walton's
compositions display warm, tasty contemporary jazz, flavored
by strings, horns and percussion. Best cuts: “Sixth Avenue,”
“The Early Generation,” “Naturally.”

MIROSLAY VITOUS—First Meeting, ECM11145 (WB). Pro-
duced by Manfred Eicher. Acoustic bassist Vitous composed
all the pieces here which are beautiful, thoughtful composi-
tions. Guest musicians include reedman John Surman, pianist
Kenny Kirkland and drummer Jon Christensen. On “Silver
Lake,” an uptempo number, the bass playing stands out
though the more melancholy “Beautiful Place To" is more
striking. Best cuts; “Silver Lake,” "“Beautiful Place To,” “Con-
certo In Three Parts.”

DRY JACK—Whale City, Inner City IC1075. Produced by Dry
Jack. This crossover fusion quartet bows with an impressive
display of energized music.-Chuck Lamb's blazing keyboard
work on acoustic and electric guitar are the main weapons in
this assault on 1980s jazz. Rich Lamb on electric bass and
Jon Margolis on drums, offer the correct pattern of modern

HIROSHIMA—Roomful Of Mirrors (3:26); producer: Wayne
Henderson; writer: D. Kuramoto; publisher: Little Tiger
ASCAP. Arista AS0487.

FESTIVAL-Don't Cry For Me Argentina (3:40); producer:
Boris Midney; writers: A.L. Webber, T. Rice; publishers: Leeds
(MCA) ASCAP. RSO RS1020.

RICK DERRINGER—Don't Ever Say Goodbye (3:28); produc-
ers: Todd Rundgren, Rick Derringer; writer: R. Derringer; pub-
lisher: Derringer BMI. Blue Sky ZS92788 (CBS).

NEW MUSIK—Straight Lines (3:59); producer: Tony Mans-
field, writer: T. Mansfield; publisher: Blackwood BMI. Epic
950841 (CBS).

BRUCE COCKBURN—Wondering Where The Lions Are (3:04);
producer: Gene Martynec; writer: Bruce Cockburn; publisher:
Golden Mountain PRO. Millennium JH11786 (RCA). .
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TEDDY PENDERGRASS~It’s You { Love (3:14); producers:
Kenneth Gamble, Leon Huff; writers: K. Gamble, L. Huff; pub-
lisher: Mighty Three BMI. Philadelphia International 2393742
(CBS). From his live album, Pendergrass serves up another of
his great uptempo numbers that highlights his unique vocal
style. Female harmonies back up Pendergrass’ vocals while
the hot instrumentation keeps this churning.

TEENA MARIE—Can It Be Love (3:57); producer: Richard
Rudolph; writers: T. Marie, D. Wedlaw; publishers: Jobete/
Wedlaw ASCAP. Gordy G7180F (Motown). Singer has an espe-
cially strong voice on this ballad. It starts slowly but builds to
a stirring conclusion.

recommended

THE EMOTIONS—Where |s Your Love? (3:29); producer:
Maurice White; writer: R. Vannelli; publishers: Ross Vannelli/
Charleville BMI. ARC/Columbia 111205.

THE STONE CITY BAND-Strut Your Stuff (4:00); producer:
none listed; writer: L. Ruffin Jr.; publisher: Stone City ASCAP.
Gordy G7179G (Motown).

LENNY WHITE—Best Of Friends (3:93); producers: Larry
Dunn, Lenny White; writers: Lenny White, Denzil Miller, Les-
lie Rene; publishers: Mchoma BMI/Pure Love ASCAP. Elektra
E46597A.

MERRY CLAYTON—Emotion (4:30); producer: Steve Tyrell;
writers: Webster Lewis, Ray Barnes, Cheryl Pitts; publishers:
Webo/Gadtoon/Bach to Rock BMI. MCA 41195.

THE MASQUERADERS-Desire (3:40); producer: James
Stroud; writers: L. Hatim, R. Wrightsil; publisher: Web IV
BMI. Bang 7594806 (CBS). ’

HIGH INERGY—I Love Makin’ Love (To The Music) (3:57);
producers: Donnell Jones, Eddie Coleman Jr.; writers: A. Ma-
son, D. Jones, E. Coleman Jr.; publisher: Old Brompton Road
ASCAP. Gordy G7178F (Motown).

FIRST CHOICE —Breakaway (3:30); producer: Norman Harris;
writers: Norman Harris, Ron Tyson; publishers: Six Strings/
Dayjoye/Ensign BMI. Gold Mind G74023 (Salsoul).

TTF—I'm For You (3:37); producers: Fred Torchio, Angelo Jor-
dan; writers: W. Brown Jr., D. Qure; publisher: Mayfield BMI.
RSO/Curtom RS1018.

CLIFTON DYSON—Body In Moation (Want Your Body In Motion
With Mine) (3:59); producers: Clifton Dyson, Bill Holmes;
writers: L. Harrington, C. Dyson, P. Harrington; publishers:
Magic Lamp/Pretty P ASCAP. Motown M1428F.

Country |

EMMYLOU HARRIS—Beneath Still Waters (3:41); pro-
ducer: Brian Ahern; writer: Dallas Frazier; publisher: Acuff-
Rose, BMI. Warner Bros. 49164. Harris' mirror-clear vocals
shimmer with fragile purity in this sensitive ballad. Slices of
steel guitar slide through an arrangement that keeps instru-
mentation simple and clean.

JOHN WESLEY RYLES—Perfect Strangers (2:52); pro-
ducer: Bob Montgomery; writer: S. Lorber/). Silbar; pub-
lisher: Bobby Goldsboro, ASCAP. MCA 41184, Ryles offers a
gently moving ballad, loaded with hooks and strings. Excel-
lent story line, with sensitive delivery by Ryles. Montgomery's
production, as usual, is clean and direct. A strong followup to
his last outing.

KEITH STEGALL—The Fool Who Fooled Around (2:59); pro-
ducers: Charlie Monk-Keith Stegall; writers: Keith Stegall-El-
roy Kahanek; publishers: April, ASCAP/Blackwood, BMI.
Capitol P4835. A fresh-sounding downhome country bailad
laced with steel and upfront rhythm guitar provides a strong
debut for Stegall. The hook, uncluttered production and earn-
est vocal effort make for a potent record.

recommended

JOHN DENVER-Autograph (3:36); producer: Milton Okun;
writer: John Denver; publisher: Cherry Lane, ASCAP. RCA JH-
11915.

KIN VASSY—Makes Me Wonder If | Ever Said Goodbye (2:30);
producer: Kenny Rogers; writer: Mickey Newbury; publisher:
Acuff-Rose, BMI. | A IAS502.

JIM WEATHERLY -Gift From Missouri (2:59); producer: Jim

Ed Norman; writer: Jim Weatherly; publisher: Keca, ASCAP.
Elektra £-46592.

LINDA RONSTADT—Rambler Gambler (2:08); producer: Peter
Asher; writer: public domain; publisher: Normal, BMI. Asylum
£-46602.

Billboard’s Recommended LPs

rockish rhythms. Best cuts: “Neener Nawner,” “Wimpy
Thing,” “Whale City."

THE GREAT JAZZ TRIO—Milestones, Inner City 1C6030. Pro-
duced by Kiyoshi Itoh. There couldn't be a better title for a
trio of Hank Jones on piano, Ron Carter on bass and Tony Wil-
liams on drums. They live up to their reputations here and
they play mostly jazz standards: “Lush Life,” “Wave,” “| Re-
member Clifford” and the title track. Only last month Inner
City released another Jones trio album with Grady Tate on
drums. The two make an outstanding pair in mainstream jazz.
Best cuts: Those mentioned.

DAVID PRITCHARD-City Dreams, Inner City 1C1070. Pro-
duced by Chase Williams. Every cut on this album is worth.
while. But the best sides are not those with guest star
trumpeter Freddie Hubbard. When Hubbard is not around the
versatile guitarist Pritchard and tenor and soprano saxist
Charles Orena really get to stretch out and assert themselves.
But it all is first class fusion jazz leaning a bit to mainstream.
Best cuts: “Angel's Flight,” “Bright Depths.”

JOANNE BRACKEEN WITH EDDIE GOMEZ-Prism, Choice
CRS1024 (Inner City). Produced by Choice Records. Brack-
een, one of jazz's newly emerging technical piano wizards,
gets into some superbly crafted duos with bassist Gomez. Her
fieeting expansive melodic developments are ear arresting,
with Gomez's rich, deep standup bass providing the pulse for
their seven cut excursions. Best cuts: “Lost Or Found,”
“Habitat,” “Evanescent,” “Prism.”

HANK JONES TRIO—~Have You Met Miss Jones?, Pausa 7051.
Produced by Hans Georg Brunner-Schwer. Detroit keyboard-
ist taped these eight tunes in Europe in 1977 with bass and
drums. The results won't knock your hat off but there’s an
abundance of superior musicianship on display, and the
tunes Jones performs are all delightful. Best cuts: “There's A
Small Hotel,” “Like Someone in Love.”

PAUL SMITH TRIO-Jazz Spotiight On Ellington & Rodgers,
Outstanding 024. Produced by Dr. Eari S. Beacher. Ella Fitz-

gerald's gifted pianist offers a short but pithy program of
three Ellington and four Rodgers melodies, and he's nicely
backed by bass and drums. Smith's been around for three
decades. He's never played better than in 1980. Best cuts: I
Got 1t Bad,” “Thou Swell.”

TED NASH-Conception, Concord lazz CJ106. Produced by
Frank Dorritie. The talented nephew of Ted Nash, once a sen-
sitive and skilled tenor saxist in Les Brown’s band, and son of
Dick Nash, a renowned California trombonist, young Nash
brings a welcome, fresh sound to records with this well-
planned seven-song LP. He cavorts on flute as well as tenor
and alto saxes, backed efficiently by piano, bass and drums.
It's Nash's first album. Best cuts: “Conception,” “Stella By
Starlight.”

ORNETTE COLEMAN & CHARLIE HADEN-Soapsuds Soap-
suds, Artists House AH6. There is only Coleman on tenor sax
and trumpet and Haden on bass on this LP, and it is enough.
Haden's bass weaves over and around Coleman's inspired
horn playing. The theme from the “Mary Hartman" television
soap opera forms the springboard for one of Coleman's
unique and beautiful improvisations. Best cuts: “Mary Hart-
man,” “Sex Spy,” “Soap Suds.”

BILL O’CONNELL—Searching, laner City 1C1035. Produced
by Eddie Oberste. New York pianist makes his debut as a trio
leader here showing off a finely technical style, fast ripping
lines in the Keith Jarrett style, and an intensity which pulls
the listener into the music. Bassist Mike Willens and drum-
mer Jeff Papez offer tight support during the six cuts, ail writ-
ten by the pianist. Best cuts: “Back And Forth,” “Emria,”
“White Light.”

JOE VENUTI-Joe In Chicago, 1978, Flying Fish FFO77. Pro-
duced by Robert Hoban. The late Guiseppe of violin renown
could and did perform fauitlessly with anyone. He's on eight
entertaining tracks here, swinging with various Chicago musi-
cians in a tasty program of standards, several of which have

www.americanradiohistorv.com

MAX D. BARNES—Mean Woman Blues (2:57); producer:
Brien Fisher; writer: Max D. Barnes; publisher: Plum Creek,
BMI. Ovation OV1142.

STU STEVENS—Hello, Pretty Lady (2:46); producer: Jan
Olofsson/Stu Stevens; writer: Jan Crutchfield; publisher:
Dutchess/Red Angus, BMI. MCA 41183.

LITTLE JIMMY DICKENS—Another Hell Of A Night In Dixie
(2:58); producer: Earl Richards, writer: Emerson/Bohan;
publisher: Cypress, ASCAP. Partridge ER010.

CARROLL BROWN—Foot Loose And Nancy Free (3:05); pro-
ducer: Cliff Williamson; writer: C. Brown/C. Williamson, M.J.
Mitchell; pubtisher: Pinball, BMi. Decade DC121081.

peEhd Adu't <~
Contemporary

JACKIE DE SHANNON—I Don’t Need You Anymore (2:53);
producers: Burt Bacharach, Paul Anka; writers: B. Bacharach,
P. Anka; publishers: New Hidden Valley ASCAP/Paulanne
BMI/Lefco. RCA JH11902. De Shannon's beautiful vocals
grace this poignant ballad that is a featured song in the film
“Together?"” This Bacharach/Anka composition gently flows
to a catchy melody.

recommended

PHOTOGLO—-We Were Meant To Be Lovers (3:35); producer:
Brian Francis Neary; writers: Neary, Photoglo; publishers:
20th Century/Nearytunes ASCAP. 20th Century-Fox TC2446.

= i

F\irst Time Aro:TJ\r‘\

AVA CHERRY—Love Is Good News (4:12); producer: Curtis
Mayfield; writer: C. Mayfield; publisher: Mayfield BMI. RSO/
Curtom RS1017. Newcomer Cherry displays a wide range vo-
cal style on this moving ballad that has both soul and pop
appeal. Cherry's firm voice is surrounded by a light and
breezy orchestration.

OFF BROADWAY —Stay In Time (2:53); producer: Tom Wer-
man; writer: Cliff Johnson; publishers: Screen Gems-EMI/
Modern Fun BMI. Atlantic 3647. Group brings back the inno-

. cence of the early Beatles with the simple but effective in-

strumentation and cooing vocals. Guitar solo midway through
helps song come alive.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections d this week; r ded-a tune

predicted to land on the Hot 100 between 31 and 100. Review editor -

Ed Harrison.

been recorded too frequently. A pleasant but unspectacular
package. Best cuts: “On The Street Where You Live,” “Samba
De Orpheus.”

EDDIE “CLEAN HEAD” VINSON-—Kidney Stew Is Fine, Del-
mark DS631. Produced by Robert G. Koester. This is a reissue
of an award winning LP issued in France as “Wee Baby
Blues.” It features performances by Jay McShann and T-Bone
Walker, among others, and it is an excellent outing for all con-
cerned, particularly Vinson, whose sax is superb, and whose
singing is even better. This is Chicago blues at its zenith. Best
cuts: “Please Send Me Somebody To Love,” “Somebody Sure
Has Got To Go,” “Old Maid Boogie.”

JAMES BLOOD-Tales Of Captain Black, Artists House AH7.
Produced by Ornette Coleman, John Snyder. James Blood Ul-
mer has been dazzling audiences in New York for several
years now with his distinct guitar style, drawing fans from the
world of rock as well as jazz. He performs here with Coleman
on alto sax, Jaamaladeen Tacuma on bass and Denardo Cole-
man on drums. His music is rich in detail, gutsy and bold.
Unfortunately, his piaying is ofteg, swamped by both Cole-
mans, particularly the drummer. Best cuts: Pick and choose.

classical

GRIEG: OLAV TRYGVASON (FRAGMENTS), LANDKJENNING-
soloists, Oslo Philharmonic Chorus, London Symphony,
Dreier, Unicom RHS364 (distributed by Euraclass). Elements
of Verdi and Wagner are present in these big choral scenes,
but Grieg's stirring nationalistic language is the predominant
force. The music is all that remains of an aborted opera proj-
ect, one that has been little more than a music text footnote
for many years. Performances and recording are outstanding,
enough to make one wish that Grieg's operatic ambitions had
been fulfilled.

»
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BILLBOARD’s DANCE MUSIC FORUM
NOW THROUGH THURSDAY, FEB. 14!

CENTURY PLAZA HOTEL, LOS ANGELES

DON’T MISS THE CHANCE TO JOIN IN
DISCUSSIONS WITH . ..

. y J
RADCLIFFE JOE RAY CAVIAND JiM BURGESS EDWARD VAN OEN WYNGAERT MARC KREINER JOHN LUONGO
Biltboard Magazine RFC Records MK Dance Promotions Producer

2
MARC PAUL SIMON SCOTT FORBES TOM HAYDEN FRANKIE CROCKER MICHAEL WILKINGS
Casablanca Records Studio One Design Circuit, NY Tom Hayden & Associates WBLS-FM, NY Wood Witkings

MICKELLE HART MANNY SLAL)
Prelude Records Casablanca Records Casablanca Records

MICHAEL ZGARKA
Trans-Canada Records

2
RICK STEVENS JUDY WEINSTEIN CHRISTINE PERREN B0 CRANE WAYNE JOHNSON
Polydor Records For the Record MYP Records/Grand Slam 8o Crane Report TEIF

TONY MARTIND
Trocadero Atlantic Records Warner Bros. Records Sound Unlimited Composer Alant Enterprises

. v Gl ol 4
DICK COLLIER PAUL COOPER ED KING

. PLUS JaNIS LUNDY, RSO . . . TOM DRAPER, Warner Bros. . . . MIKE LEWIS, Studio One . . .
ANGELO SOLAR, Backstreet . . . VINCE PELLEGRINO, CBS . .. JOE MELNIK, Madison’s,
Australia . . . LARRY SILVERMAN, Multi-Phase Corp. ... MICHAEL DEL REY, Under 21 Club
Organization ... BRIAN EDWARDS, Wavelength . .. RICK NUHN, KXTC Phoenix ... DR. ROB
BALON, Multiple Systems Analysis ... JOHN HEDGES ... KIM FOWLEY ... RICHARD LONG,
Richard Long Assoc. . . . MIKE KLASCO, GLI ... TOM RAY, TAR Productions . . . ARNIE
SMITH, RSO . . . LYNDA EMON, Roller Review . .. STAN WERTLIEB, Flippers . . . RICHIE
RIVERA, Flamingo ... LES TEMPLE, The Music Hall ... A.J. MILLER, SCDDJA ... FREDDIE
DEMANN, Weisner-DeMann . . . AND MANY MORE!

COME TO BILLBOARD’s DANCE MUSIC FORUM
REGISTRATION DESK AT THE CENTURY PLAZA

HOTEL AND REGISTER NOW! CALL (213) 277-2000
- FOR MORE INFORMATION!

www.americanradiohistorv.com
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“Chart Bound

KEEP THE FIRE—Kenny Loggins
(Capitol 1-11215)

FIRE IN THE MORNING—Melissa Manchester
(Arista 0485)

SEE TOP SINGLE PICKS REVIEWS, PAGE 92

STAR PERFORMERS: Stars are awarded on the Hot 100 chart b
tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 posltiom Previous week’s starred positions are maint
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted abovi

fication as “‘million seller.”” (Seal indicated by bullet.) 4 Recording Industry Assn. Of America seal of certification as “two million seller.”

PSP =

Peer Southern Pub.; PLY =

Plymouth Music; PSI =

HOT 100 A-Z-(Publisher-Licensee) o, oo ue ke trot i

Cms (Gco" & Eddie/Blackwood,
6

An American Dream (Jolly Cheeks,
BMI) »

And The Beat Goes On (Spectrum
VIl/Rosy, ASCAP).

Another Brick In The Wall (Pink
Floyd/Unichappell, BMI)

Baby Talks Dirty (Eighties/Small
Hill, ASCAP)

Back On My Feet Again
(Pendulum/Unichappell /Hudson
Bay Co., BMI)

Bad Times (Harlene, MacAlley
Ripparthur, ASCAP)

Better Love Next Time (House Of
Gold, BMI)

Brass In Pocket (Modem/Hynde
House Hits, ATV.)

Call Me (Ens-gn BMI/Rare Blue,

Can We Sllll Be Friends (Earmark,
BMI)

Cooi Change (Screen Gems/EMI/
67 BMI

49
47
72
92
80
95

Come Back (Center City, ASCAP)

Computer Game (Alpha/Almo,
ASCAP). >

Coward Of The County (Roger
Bowhng BMI/Sleepy Hollow,
ASCAP)

Crazy Little Thmg Called Love
(Beechwood /Queen, BMI)

Cruisin’ (Bertam, ASCAP)

Daydleam Believer (Screen Gems,

De]a Vu (Rtgmsong/Anglea BMI).

81
90

Donl Lel Go (Screen Gems EMI,
BMI

) 2
Even It Up (Slrange Eup»ona/
Know, ASCAP)

56 Escape (1he Holmes Line Of Music,

”

Desire (Stigwood/Unichappell, BMI) 1

Desire (Gear, ASCAP).
Do That To Me One More Time

(Moonlight & Magnolias, BMI)..

Do You Love What You Feel
(Overdue, ASCAP)

3

2

4
13
.. 29
0
89
1

50

ASCAP)

Flirtin' With Disaster (Mister
Sunshine, BMI)

Fool In The Rain (Flames 01
Albion, ASCAP)

Forever Mine (Mighty Three, BMI)...

Give It All You Got (Gates, BMI)

Goodnight My Love (Bayard, BMI)..

Got To Love Somebody (Chic, BMI)

Haven't You Heard (Baby Fingers/
Mims/Shown Breree, ASCAP/
Freddie Dee, BMI) ...

Heartbreaker (Dick James BMI) .

Him (Wamus/Holmes Line Of
Music, ASCAI

How Do | Mdke Yuu (Bllly
Steinberg)

Warner Bros. Music

I Canl Help Myself (Stone Agate,
2

23

Ladies Night (Delightful/Gang,
BMI)

40
I Donl Like Mondays (Zomba, Last Tvam 10 lundon (Je( BMI)..
BMI) .. 75 Lel Me Go, Love (Snug/Big Stroke,
IDon!Wan!ToBelov\efy(mA 5
87 Lonety Eyes (Woﬂd Song/H;gh
| Don t Want To Talk About It ASCAP) ..
(Crazy Horse, BMI) 68 (H-ckory Grovc/Apnl
1 Like To Rock (Gondy Two Yunes
I 86 Lmks Like Love Again (Duchess,
| nunk You (Birdees/Walden, BMI)
46 Lost Her in The Sun (Bugle/
I Pksdge My Love (Perren V-bes Stigwood, BMI)...
ASCAP). e 92 Lost In Love (Ansla/BRM ASCAP)
| Shoulda Loved Ya (Walden/ Heroes Have Always Been
Gratitude Sky, ASCAP/lrving, (Jack & Bill, BMI)
BB L isiisreseomrersesiosistson 78 Off The Wall (Almo, ASCAP)...
| Wanna Be Your Lover (Ecnirp, On The Radio (Sweet Summer
...... 3 N it, ASCAP/Risk’s/Revelation
| Wish | Was Eighteen Again (I'ee ., BMI) ...
..... 55

BMI £
Kiss Me In The Rain (Songs of
Bandier Kowdmanlimanuel/

Cortlandt, ASCAP)

a2

A reflectlon of Natlonal Sales and programming activity by selected dealers one-stops and radio

Refugee (Skyhill, BMI).

1 Remember (Trio/Robert Mellin/

98 Tendertunes, BMI)...

Ride Like The Wind (Pop “N" Roll,
ASCAP;]

Rock With You (Almo, ASCAP)
96 Rockin' Into The Night (W8,

ASCAP/ Fitest/Saber Tooth, BMI)

8 Romeo’s Tune (Rolling Tide,
ASCAP;

.. 41 Sara (Fleetwood Mac, BMI)
Send One Your Love (Jobete/Black

Bull, ASCAI

36 P)
66 Sfolembev Morning (Stone Bridge,

76 Sel Ey:s (Apﬂl ASCAP/
53 I{l kwood, BMI
Small Paradise (H.G., ASCAP)

Speaal Lady (H.A.B./Dark Cloud,

The Hardest Part (Rare Blue/
ASCAP).

.100 Monster Island,

The Long Run (Cass/Red Cloud,

26 The Second Time Around

(Spectrum VIi/Rosy, ASCAP)
This Is It (Milk Money, ASCAP/
Sung, BMI)

20

Where Does The Lovin' Go
(Kipahula, ASCAP)

Why Me (Stygain SongiAlma
ASCAP)

6}, Third Time Lucky (Riff, ASCAP) ... 43 With You Im Born Again (Check
Three Times In Love (Big Teeth/ Out. BMI)
e Tommy James, BMI), 54 Woman (Somevsml[vansong’s .....

Too Hot (Delightful/Gang, BMI)
Us And Love (Sound Of Nolan,
BMI) ...

Voice Of Freedom (TM, ASCAP)

Voices (Screen-Gems EMI/Adult,
BMI) . "

Wait For Me (Hot-Cha/Six
Continents, BMI).

We Don’t Talk Anymore (ATV BMI)

22

73
9

65
32

(Jobete/C:
ASCAP) St
Working My Way Ba(k To You
(Screen Gems-EMI/Seasons’
Four, BMI)......... e
Years (PiGem, BMI) ...
Yes, I'm Ready (Dandelion, BMI)
You Are My Heaven (Black Bull,
ASCAP).

o What | Like About You (Forever You Know Thal I Lcne Vou (Lghl,
38 Endeavor, ASCAP). BMI/Urmila, ASCAP) “
When A Man Loves A Woman You Might Need Somebody
15 (Pronto/Quinvy, BMI) ... R (Bumlvee/Sﬂow/Nxhas Rwev.
When | Wanted You (Home Grown, BMI) . "
BMI) .. - esene 25 9 (Hudmar ASCAP)

.. B4

stations as compnled by the Charts Dept of Blllboard
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25| z8| .| TITLE—Artist o o5 | s5| 28| TITLE—Artist ex| w5| 3| TITLE—Artist
g 3% ) £ g 3 z g4
£0 (Producer) Writer, Label & Number (Distributing Label) = £ gu (Producer) Writer, Label & Number (Distributing Label) 5 55 (Producer) Writer, Label & Number (Distributing Label)
| 2| 18| po THAT TO ME ONE 35| 26| 10 | WHY ME—si el 82| 2| EVEN IT UP—sen
MORE TIME—The Captain & Tennille (Stys), D. DeYoung, ALM 2206 CPP/ALM (Mike Fiicker, Gonnie & Howie), A. Wilson, S. Ennis, -
A v . St o 5 | 36| 34| 11| LOST HER IN THE SUN-son Sima g b
| 5| 9| crazy LTTLE THING CALLED LOVE~—quen (John Stewart), 1. Stewart, RSO o | 70| 72 | 7 | GOODNIGHT MY LOVE—uic nes
(Queen), . Mercar, Elkira 46 e |l 49| 5| &IvEIT AL YOU GOT—chut gons SRSk O Fowon. Mo
3| 3| 14| COWARD OF THE COUNTY—Kenny Rogers L% (Ghuck Mangiasc), €. Hungions, M8 211 e | oy | I SEXY EVES—br ook o a1
(Larry Butler), R. Bowling, B.E. Wheeler, United Artists 1327 m 42 4 SPECIAL unv_h i (Ron ine), , Stegall, Waters, Capitol
| 4| 20| CRUISIN=smote notimon , (Focant Costele). . R, . Condmon, 72| 56 | 19 | BETTER LOVE NEXT TIME—o:. oo
(:3(“2";:&:'" Robinson), W. Robinson, M. Tarplin, Tamia PP ﬁ ‘3 G LET M'E Go Lov[ (Ron Haffkine), S. Pippin, L. Keith, ). Slate, Capitol 4785 cep
~ Nicolette Larson
* (e T . el 31 T ¥y | TSI | VOICE OF FREEDOM—iim kit & 1oe T S
; B B i G g L CANT . | 85| 2 ;HH:;:;)ES Tll':::v::‘ )
, = 44| 9| | CANT HELP MYSELF—gumne e " GO—David Gates
; = ”W”'":m Niks, Warer Brus. 49150 WBM 41 41| 10 %‘O'OKS l!'“ }‘?if lw"-mhm -~ ﬁ (Phil Wainman), B. Beldof, Columbia 111117 .
9| 10| LONGER—Dn fogeiery b . 87 | 2 | MY HEROES HAVE ALWAYS BEEN
TR e gy [T 47| | NSSME N T ANy s e v,
s 43| 24 | 14 | THIRD TIME LUCKY- ot Columbia 111186 : B3
ﬁ o) g‘«l"f.ﬁ?':? Summer, & Moroder, Casabloncs 2296 CLM (Foghat), D. Peverett, 125 (Wamer Bros.) i ﬁ m WOMAN —Foreigner
fr| 13| 4| DESRE-wycos Pr| 48| 7| FLIRTIN' WITH DISASTER— oty Hatchet (o Toms, ok, W s & a0 Wonal), wem
(Gibb, Richardson, Galuten), BRM., Gibb, RSO 1019 CHA S e U e RS s PP ﬁ O
1 1 it . 89| 2| | SHOULDA LOVED YA—Narada Michael Walden
1111 18 m:smlﬁ)ll okt Coluntia 111000 WEM ﬁ 00 -5 W('.I:Er A IMN LOVES A wom-;:;uw . (s Mickod Wldn), 1. Walden, T. Stevens, -
12 | 10 | 14| DON'T DO ME LIKE - 3 iy
THAT —Tom Petty and The Heartbreakers ﬁ » $ HHMK n.Yr?ruw. Lu' ua;: Wamer Bros. 49163 CPP/WBM N8 3 ?..9.!,"'...‘!.7.5" H.GL'E. VYMI. Sakamoto,
(Tom Petty & Jimmy lovine), T. Petty, Backstreet 41138 (MCA) cpp ﬂ 53 7 BAD TIMES—Tawres Horizon 127 (A&M) CPP/ALM
Yr| 17| 9| DAYDREAM BELIEVER kme uury (Bobby Colmby, . Mo, Cpl 431 Ly | T | CALL ME— s
ﬁ (Jim Ed lu:-m). John Stewart, Capitol 4813 cPp ﬁ 55 | 11| WITH You I'm 1 (Georgio Moroder), 6. Moroder, D. Harry, Chrysalis 2414
ol T 52'“5523 &TI‘JLC.E: Remperor 37525 (€85 CPP BORNJ&ILE—H, ¢ Shir), D. S ﬁ m Gory Raman, © Numan, Aco 7211 (Misetc)
15| 8| 11| THE LONG RUN-& K S, i
(B Symeapy, . Hene, & Fry,Moylum 46569 Wik | fy| 54| 5| BACK ON MY FEET AGAIN-ne s Ll il Bl ooy ooy (SR
ﬁ (Keith , Bugatti, Musker, Waite, Chrysalis 2398 CHA/CPP s :
19| 11| AN AMERICAN DREAM—The birt Band 83| 8| 3| peawur Burrer
(et Hama & 8o Edvrd), R Cowen, United s 150 CLM | 50 | 30 | 13 | DO YOU LOVE WHAT YOU FEEL— st  chas ~Tweanine Featuring Leany White
wr | 25| 10| WORKING MY WAY BACK TO YoU/ seud-grecsgs bt = b
: - 84| 84| 3| THE HARDEST PART—sionsie
FORGHE ME, CRL v s e | | | 7 | ot el o k£ T e o0 b3
% P ' ity | Yy | szezzmm | what 1 LiKe aBoUT You
32| 5| ANOTHER BRICK IN THE WALL—Pik Fioys s —The Romantics
Sha LI (| @] 5| e O e ] D I e i
fr| 21| 9| SEPTEMBER MORM-paoumms - Py |IETIID | OFF THE WAL cton crp/ (s Godeys & Nk Ban) . Gode,Caitel 438
?r| 33| 1 THE SECOND TIME AROUND--shiama Y| 62| 4| THREE TIMES IN LOVE—Tommy ises ST1 81 5] oo JNT WANT T BE LONELY-— o 23
(Leon Sylvers & Dick Griffey), L. W. Shelby, (Tommy James), T. James, R. Serota, Millennium 11785 (RCA) B3
Solar 11709 (RCH) Lr| 65| 5| | WISH | WAS EIGHTEEN AGAIN—George surns 7y | SMALL PARADISE — o Coua
21| 22| 9| FOOL IN THE RAIN—Led zeppin oy o om0 aid || e am
Cimmy Page), Jones Page, Pan, Sean Sog 71003 taotc) ~ WBM | gl | 71 | 3| COME BACK—The 1 ceis Band
b (Seth Justman), P. Wolf, S. Justman, EMI-America 8032 ﬁ m DESIRE—Rockets
27 | 5| TOO HOT—xool & The Gang : Gobmny Sondiin, D. Robbins, 1. Badaniek, RSO 1022
)i HOW DO 1 NAKE Y0U_si e B b G B i T 57 | 18 | COOL CHANGE -
o Hke 22!.2.%,';"%‘“3%%2““ CcPP ﬁ Rushen, C. Mims Jr., F. Washington, S. Brown, Elektra 46551 »i uﬁmlm#ﬁwenw“ Capitol 4789 WBM
i) 69 | 4| YOU MIGHT NEED SOMEBODY--rue mcures Y MY HEAVEN—
; A 2&%"2‘?.—“:&).1 Holmes, Infinity 50035 (MCA) ~ WBM e i WEM " m ﬂulrgaia‘n-b:y uam)n& me
28 | 10| WHEN | WANTED YOU—Barry Manilow o E Mercury, Atantic 3627 ’ cPP
(Barry Manilow & Ron Dante), G. Cunico, Arista 0481 ABP/BP ﬁ 3 Z ww‘sn Q,ﬂ'l mﬂm i WEM - BRASS IN POCKET—rramte
ﬁ 31 4 | REFUGEE—Tom Petty & ;ln Hurl:mlm ﬁ 70 3 | ROCKIN' INTO THE mcm'_u special m (Chris Thomas), C. Hynde, J. Scott, Sire 49181 (Warner Bros)
St it ey ce PR L 7, € e MR 2 | W ey | 58 | 71 | OMES—cae s
ﬁ 29| 10| WONDERLAND—commodores ﬁ m RIDE LIKE THE WIND —christopher Cross (Tom Werman), R. Neilsen, Epic 950814 cPp
(Michael Omartian), Warner Bros. 49184
(James Aathony Carmichael & Commodores), b 94| 59 | 13 | YOU KNOW THAT | LOVE YOU—Senums
W Wi, Meows 167 CPP | 62| 38| 16 | SEND ONE YOUR LOVE—stevie Wonder (Keith Olsen), . Solberg, D. C. Santana, A. Ligertwood,
ﬁ 36 5| HIM=nupert Holmes (Stevie Wonder), S. Wonder, Tamia 54303 (Motown) cPP A Pasqua, Columbia 111144 WBM
(Rupert Holmes, Jim Bore) R. Hames, MCA 41173 Wek | | 76 | 3| US AND LOVE—rem noan 95| 61 | 9| CAN WE STILL BE FRIENDS—sobert Paimer
29 | 15| 15| DEJA VU—Dionne Warwick M Nolan & ""l"' Kippers), K. Nolan, (Robert Palmer), T. Rundgren, Isiand 49137 (Wamer Bros)  CPP/ALM
(Barry Manilow), |. Hayes, A Anderson, Arista 0459 CHA
96| 63 [ 11 | LONELY EYES—nobert john
30 | 18| 17| DON'T LET GO—isaac Hayes Y| 74| 3| YEARS—wame  Newton (George Tobin), M. Picirito, EMIAmerica 8030 cM
N o M g et e “ 1 o] sa| 5| cor o Love someBoDY
. —Sister Sledge
|2 13| AN BEYOUR e - Z 1) Mt g an Pk s -
) o 81| 2| LOST IN LOVE-se suoy o o
32| 23| 18| WE DONT TALK ANYMORE-cir s -1 bl B MD = B;m ; r b 2 cov | 98| 66 | 11| LAST TRAIN TO LONDON- cuceic it oot
= N | —the Whispers A )
: R ?r?u & Tom Kags), D. Prch, Columbia 111173 WBM e iy Sy B Sy, o Bl B ﬁ’y‘&!&? Morton, Columbia 1-11181 CAM
40| 9| HEARTBREAKER—rat ensta . A -
HEARTEREANER P bomtr e weu | 68[ 46| 9| 1 DONT WANT TO TALK ABOUT Tt siomst 100 77| 26 | PLEASE DONT GO-—xc & e s s &
d on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-

ained without a star if the product is in a holding period. This will, in some cases,
e. @ Recording Industry Assn. Of America seal of certi-
(Seal indicated by triangle.)

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM = Almo Publications; A-R = Acuff-Rose; B-M =
BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPl = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM =
Publishers Sales Inc.; WBM =

Belwin Mills;
Ivan Mogull Music; MCA = MCA Music;
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Compiled from national retail
stores by the Music Papulafity SUGGESTED LIST SUGGESTED LIST SUGGESTED LIST
Chart Dept. and the Record PRICE PRICE PRICE
Market Research Dept. of -
l T | Btpoaro. T | STAR PERFORMER—LPs € '
== |3 | ek E ey . : i v
28 |5 musr z 2 @€ £ S |amst s S B2 [E |5 lanst s ¢ o
o = |2 [Title 0 o 2] . i 2 b3 a3 w = 12 ; = é ‘ <
T (2 |$ |Label Dist. Label) 2 % g |2 |2 |8 [Te o £ 2 e |5 |3 [Tt 2 g 2
= |5 [ |Label Number (Dist. Labe £ = © I|E |3 |x |Label, Number (Dist. Label) 5 @ O |& |3 [= |label, Number (Dist. Label) < @ o
% 110 IIT’:lNKWFL”()YD 362219 lR{ERB ALPERT w101 2 JL.GEISLS BAND — - a
1 e Wa ise ove Stinks
(- Coumbia PC236183 | 1398 | 1398 | 13.98 ASM SP 4790 L 798 | 798 | 798 | €M1 America 00 17016 798 | 798 | 798
215 TOM PETTY & THE | 37 | 37 |47 [SUPERTRAMP A 72| 74| 33 |KC. & THE T
. C. SUNSHINE BAND
| HEARTBREAKERS Breakfast In America Do You Wanna' Go Party
BDamn ThsewTsorpgdoes 298 oo - A&M 3708 8.98 8.98 898 Tk 611 ol 7.98 798 | 798
= v e e L o, 73] 63| 17 |JOE JACKSON i
| 425 |MICHAEL JACKSON A ﬁdventures In Utopia ' 'm The Man
49:516 Nl 898 2.98 doi [ttt B S (ameThios] -+ 798 | 798 | 798 | ASM SPA794 7.98 7.98 7.98
o memaws | 898 | 898 | 8s8 39|40 |16 (BOB JAMES & EARL KLUGH “al s D
4| 3 18 |EAGLES A [ 978 Boe ohmes, ’ 74| 50 | 11 |PHYLLIS HYMAN
| The Long R ) You Know How To Love Me
awm pham SE 308 | 8es | 98 | 838 R—hs 5 :J‘:E" ;;*; “:)':';"E'-‘si@“'—— If——m | 898 | 898  |Ansta AL 9508 888 | 8% 898
Yr| 6|11 DA FOGELBERG . Partners In Crime o8 IPRag20 poiEsgiRch
| | Full Moon/Epic FE 35634 - 8.98 8.98 898 —#l‘; m *gzmw - o D380 T98 IT L EpicFE3s773 | 898 | 898 | 898
6| 5|21 |KENNY ROGERS A ) ¢ Sl I . [ | 76| 73|15 [BARKAYS
| Kenny L Chrysalis CHR-1225 8.98 8.98 8.98 njoy
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STAR PERFORMERS: Stars are awarded on the Top LPs & Tape chart based on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of
6 positions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week’s starred positions are maintained without a star if the product is in a holding period. This will, in some
cases, block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. « Recording Industry Assn. Of America seal for
sales of 500,000 units. (Seal indicated by bullet.) A Recording Industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by triangle.) Recording Industry Assn. Of America seal audit available and op-
tional to all manufacturers.
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LOS ANGELES — Capitol
wants to dispel its view as a “low
key” company in terms of black
music marketing and is releasing
% six new acts in this genre in the
first six months of 1980.

“We've had image problems,”
admits Cecil Hale, a&r vice pres-
ident of the label’s r&b division,
“Our strategy for 1979 was to
shore up the acts we already had
‘and redefine the roster. In the
last six months we’ve signed six

acts for release in 1980.”

The acts are Mystic Merlin,
Pyramid, Angela and Renee,
Donna Washington, Keith Bar-
row and Perry & Sandlin. Al-
ready on the roster are Natalie
Cole, Nancy Wilson, Freda
Payne, Peabo Bryson, Sun, Ta-
vares, Gonzalez, Eddie Hender-
son, a Taste of Honey and the
late Minnie Riperton.

To make way for the new acts,
all jazz talent except Eddie Hen-
derson and Nancy Wilson were
let go. “We realized the jazz mar-
ket was where we did not want to
be,” states Hale.

Another area in which the la-
bel’s r&b division is not overly
interested is disco. “We had a
separate disco department for a
moment. We didn’t know when
the bubble would burst but we
had a feeling it would, so we
didn’t go heavily into it,” says
Hale.

Capitol, he notes, has stopped

8

prssmasssssss6 NEW ACTS IN WINGS

Capitol Shores Up
Black Music Wing

By CARY DARLING

making 12-inch singles for con-
sumer use and now makes lim-
ited copies for promotional use.

“What stopped the consumer
was the increase in prices for the
12-inch,” says Hale. “Consumers
opted then for the album.”

What he sees as a return to the
r&b song—as opposed to a
strictly dance format—could be
beneficial to one of the roster’s
major acts. “Disco really cut into
what Natalie Cole did best.
We’re going to get her back to the
song,” notes Hale. “Still, though
she has had somewhat of a
slump, it wasn’t a great dip.”

Cole’s last album, a duet with
label stablemate Peabo Bryson,
has been in the top 10 soul LPs
and reached the top 60 on Bill-
board’s Top LP chart. .

Cole’s next solo project is to be
produced by Gene Barge, Mi-
chael Masser and Marvin Yancy.

With new r&b promotion
people in Chicago and Houston,
this department has expanded
and now has nine persons work-
ing nationwide. Part of this ex-
pansion means more promotions
such as a recent contest in which
12 persons were flown to Califor-
nia to dine with Natalie Cole and
Peabo Bryson.

Capitol is slated to shortly re-
lease new material by the late
Minnie Riperton which was pro-
duced by her husband, Dick
Rudolph.

te General News

BEAT BEAT—Members of the Beat are interviewed by Dick Clark for his ‘‘American Bandstand’’ ABC-TV show which
airs March 8. Members of the Columbia act include from the left: Larry Whitman, Paul Collins, Steven Huff and Michael
Ruiz.

L

Ex-KGFJ Manager Sues His Ex-Boss

LOS ANGELES—Former KGFJ-
AM general manager Jay Arnold
Schorr is suing his former employer,
Tracy Broadcasting, claiming he was
shortchanged when the company
sold its stations.

Schorr charges in Superior Court
here that in return for relinquishing
certain stock options, he was to re-
ceive percentages of excess of sales
prices over its cost when stations
were sold, according to his June
1973 contract.

He alleges that the 5% of excess
over sales price for the sale of
WGIV-AM, in Charlotte, N.C.,
which he received, $47,276.70,
should have been “signficantly
greater.” the defendant allegedly

wrongly deducted $333,970.42 for
depreciation and also a “fair return
on capital investment” before shell-
ing out to the defendant.

The pleading charges that the
same type of illicit deductions were
made when Tracy parted with
KUTE-FM and KKTT-AM for $4%
million in April 1979. The suit also
claims that Tracy received $800,000
from Inner City Broadcasting, which
bought the two stations, in an agree-
ment not to compete.

Schorr’s suit dossier contained a
contract copy, which showed that
Schorr received $53,000 annually,
along with $10,000 annual deferred
payment.

‘Lampoon Hour’ Saluted By DIR

NEW YORK-DIR Broad-
casting’s “King Biscuit Flower
Hour,” which has presented vir-
tually every major rock act in con-
cert on Sunday nights for the past
eight years of the syndicate radio
show, will depart from the format
Sunday (18) to honor the “National
Lampoon Radio Hour.”

This special two-hour program
entitled “The National Lampoon
10th Anniversary Radio Show,” will
star John Belushi, Chevy Chase, Bill

Murray, Gilda Radner in a variety
of skits, songs, blackouts and pa-
rodies.

“Respect for another great radio
show is what motivates us to forsake
our usual format,” says DIR presi-
dent Bob Meyrowitz. The special
coincides with the 10th anniversary
of the National Lampoon Magazine.
The original National Lampoon ra-
dio show was on in 1974 and 1975.
DIR has 250 stations lined up for the
“King Biscuit” show.

London’s Role With Polygram Eyed

® Continued from page 4

Although he stresses his respon-
sibilities as basically that of a busi-
ness man and not as a creative force,
Hensler says he wants to take greater
advantage of “modern music devel-
opments in the U.S. Modern music
did not end with the death of Bela
Bartok in 1945.”

The Polygram Classics concept,
he explains, is not a prototype for the

establishment of similar entities
within the Polygram organization
abroad. “This concept is strictly at-
tuned to the needs of this market.”

Internationally, Hensler points
out that Teldec will continue to
handle the Decca classical interests
in Germany and that Philips has
been distributing Decca product in
Holland for two decades.

The class action brought by nine U.S. independent dis-
tributors against MCA Records over who is responsible
for taking the returns of ABC Records, filed midyear 1979
in Dallas Federal District Court, has been settled out of
court. The matter was to have been heard there Monday
(4). Details of the settlement were not available per a
court order . Indications, however, are that the traditional
industry custom of a new distributor taking the label’s re-
turns will persist. ... Sy Warner, former national sales
manager for London Records, is convalescing from sur-
gery at the North Shore University Hospital, Manhasset,
L.I., N.Y. His direct room number is (516) 562-3204.

The Steve Martin flick, “The Jerk,” which cost about
$8 million to bring in, has racked up more than $56 mil-
lion at the gate. And don’t be surprised if it’s available on
videocassette from MCA Distributing in April. . . . “Tele-
phon,” the Charles Bronson feature that aired on ABC-
TV prime time last week, was authored by Walter Wa-
ger, former ASCAP p.r. boss. . . . Dave Siebert has notleft
the industry as reported (Billboard, Feb. 9, 1980). He has
been elevated to vice president of Handleman Corp. and
continues at the Little Rock base of the company which
bears his family name. . .. Classical music has its much
deserved national boost from the new NBC-TV project,
“Live From Studio 8-H,” which features opera, ballet
and symphonic works. The first show in January fea-
tured a tribute to the late Arturo Toscanini by the New
York Philharmonic. The series will air every 90 days. . ..
tv departments at the labels will get a midday daily shot
for acts when NBC-TV bows a talk show with David Let-
terman soon.

Ed Berson, vice president, purchasing, reports the im-
portant Record Bar chain will test blank videotape in 10
to 15 stores this month. Berson hopes all stores will
handle some video software by July. .. . Stan Cornyn has
flipped his (car’s) lid: he just bankrolled a custom-con-
verted convertible 1980 Cadillac Eldorado. It stands in
the WEA/WB lot in Burbank along with wheels ranging
from Bob Merlis’ 1955 Studebaker to Lee Mandel’s
Bentley of the *50s. Cadillac halted convertible produc-
tion several years ago.

HELPFUL HINTS? One-time tv commentator Dor-
sey Connors has written a tome, full of household tips,
“Gadgets Galore.” She suggests using old 78 r.p.m. al-
bums to store sandpaper. And if that isn’t enough to gag
you, she recommends old phonograph records can be
baked in the oven and shaped into candy dishes. . ..

Starting in September, five NBC-TV outlets will bow a
90-minute daily talk show, starring Toni Tennille ...

Nugent And Harry For Grammy Show

Inside Track

Debbie Shell and Sandi Swim are promo and sales-
person, respectively, for the newly-opened Big State
sales office in Denver. Motown is the key line thus far.
Big State now has sales offices in San Antonio and Hous-
ton, along with its Dallas base . . . Kenny Rogers starring
in a flick-for-tv, “The Gambler,” to be seen this spring on
CBS-TV. Ken Kragen producing. . .. WEA will be ship-
ping nationwide a new counter-top or mobile display
piece which features two different WCI videocassette
titles. It will be updated regularly with two-title inserts
mailed from that firm to its accounts. It helps fill a cur-
rent shortage of such essential in-store materials.

Lots of pondering about whether industry organiza-
tions which have regularly held annual conventions will
continue in 1980. MCA Records and Distributing has
made it known that they will take Polygram Distribut-
ing’s 1979 lead and have representation at these confabs
but no big outlay for partying and banquets. Thus far, it
appears the lineup will be Stark Records in June at the
Sheraton Belden, North Canton, Ohio; the Record Bar
at the Hyatt at Palmetto Dunes on Hilton Head in Au-
gustand the Budget Tape & Records’ franchisees at an as
yet undesignated site in October. Lieberman, Alta and
Western Merchandising have not yet indicated whether
they will continue in 1980.

The fabled Royal Hawaiian Hotel in Honolulu cele-
brated its 53rd anniversary with a big bash which in-
cluded performances by a score of musicians, including
the Del Courtney band, Frankie Stevens, Art and Dotty
Todd and 83-year-old Alfred Apaka Sr., whose late son
Alfred was the state’s top romantic balladeer before his
death in 1960.

Applications are open to Californians between the
ages of 17 and 22 for singer Vikki Carr’s 10th annual
scholarship foundation grants. Since 1970, 101 Mexican-
Americans have been awarded a total of $100,000
through the program. ... KIIS-FM DJ Bruce Philip
Miller and Towards 2000, a mobile disco operation, are
teaming to stage the Easter Seals Dance Marathon at the
Santa Monica Civic Auditorium Saturday (16) and Sun-
day (17). Besides supplying the sound and lighting sys-
tems, Towards 2000 staffers will serve as DJs at the event,
including Dick Sheppard, Tim Mahoney and Mark
Rowlands. . .. The San Francisco chapter of NARAS or-
ganized a special luncheon to honor Grammy award
nominees from the Bay Area. Honored at the event,
which is the first of a series of ongoing luncheons by the
chapter were Francis Coppola, Doobie Brothers, Phil Ed-
wards, Herbie Hancock and David Rubinson.

Sills Hosts Show

NEW YORK-—Beverly Sills will

LOS ANGELES—Ted Nugent
and Blondie’s Deborah Harry are
unlikely guests on a Grammy show,
but both rock acts have been set to
appear on the 22nd annual awards
telecast Feb. 27 on CBS-TV.

Also booked as presenters and
performers are Debby Boone,
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George Burns, Natalie Cole, Andrae
Crouch, Isaac Hayes, Quincy Jones,
Kris Kristofferson, Melissa Man-
chester, Barbara Mandrell, Chuck
Mangione, Peaches & Herb, Sister
Sledge, Sarah Vaughan, Joe Wil-
liams, Paul Williams and classical
violinist Eugene Fodor.

be host-commentator on “Young
Performers,” a New York Philhar-
monic Young People’s Concert
scheduled for broadcast on CBS-TV
March 15. The program, dedicated
to the “International Year Of The
Child,” will feature three teenage
artists, two pianists and a cellist.
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BOOK YOURSELF
INTO THE GARDEN.

YOUR AD AND YOUR IMAGE | SALUTE THE GARDEN OF
BELONG FRONT AND CENTER IN | ENTERTAINMENT:

& , Where they've been playing the music/record
B' aa s industry’s song for a hundred years. Where jus: last year
they set a new national record.* And broke more hit
' e ' , records in the process. . . providing living proof :hat
MADISON | =i
TALENT, their MANAGERS andRECOED
‘ MANUFACTURERS. Their PROMOTERS znd
E CONCERT SERVICES. All will be participating in this
special celebration. Playing a special role in hororing a

beacon for New York. .. an arena for America...and a
showplace for the world.

...THE GARDEN OF SPORTS
AND EVENTS:

- . Where games have taken on a festive flair since 1879.
NEBE" N Y Where competition and teamwork have been shining
1 N N ever since.

Where organizations of all shapes and sizes have

s PEC'AL ” brought special significance. . . and wide audiences.. . to:
I BASKETBALL BOXING CHARITY FUND-RAISERS

CIRCUSES DOG/CAT & PET SHOWS HCCKEY
HORSE & EQUESTRIAN SHOWS
ICE SPECTACULARS
POLITICAL RALLIES
RELIGIOUS REVIVALS
RODEOS TENNIS
TRACK & FIELD EVENTS
WRESTLING

These GRCUPS and
INSTITUTIONS —along
with the SERVICES that
help the show 20 on—will all
be paying specicl tribute. To
. The Garden that a ways turns a
madison square garden date into An Event. T Madison
Square Garden, on its hundredth

anniversary. In the special May Zrd pages of
Billboard.

AD DEADLINE: | SALUTE A CENTURY-OLD
April 4, 1980 | SUPERSTAR:

While you stand out in the crowd. With yeur

ISSUE DATE: advertising message in a significant Centenmzl showcase.
May 3, 1980 In: the pages of Billboard’s “MADISON SQUARE
’

GARDEN 100TH ANNIVERSARY SPECIAL.
Book yourself—and your business—into The

Garden today. Call your nearest Billboard zdvertising

representative now fcr all the GARDEN/SPECIAL

details.
*A U.S. arena bex office record:

[1] a one-year/56-fate gross of over
| oar - $11.5 million.

Iin NEW YORK, from {n CHICAGO, from In LOS ANGELES. from InNASHVILLE from

THE EAST COAST: THE MIDWEST & CANADA: THE WEST COAST: THE SOUTH:

Ron Willman, Mickey Addy Jim Bender Joe Fleischman, Harvey Geller John McCartney

Ron Carpenter, Norm Berkowitz 150 North Wacker Drive Jerri Logan 1509 Laurel Street

Michael Littleford Chicago, Illinois 60606 9300 Sunset Boulevard Nashville, Tennessee 37202 .
1515 Broadway (312) 236-9818 Los Angeles, California 90069 (615) 748-8145

New York, New York 10036 (213) 273-7040 TELEX: 69-8669

(212) 764-7350
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| think you're very

The above is a photo of The FIying Lizards’ album, which is available on Virgin Records and Tapes.

It includes the hit single, “Money.’s700s

: 1 The adjacent is a photo of The Flying Lizards’ new single sleeve. .

| The song, “TV,” is included in the above album. /V,/,z{&'-

s Produced by David Cunningham

Distributed by Atlantic Records.
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