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Radio’s Tie
To Records
Facing Split

By DOUG HALL

MONTREAL—-While more music may be
in radio’s future, radio and the record industry
may not always get along as well as they do
now.

That was one of the more significant points
made at a “Future Of Radio™ session at the
24th annual Broadcast Promotion Assn. con-
vention here which ended Saturday (14).

Dick Bresca, general manager of the CBS
Radio Network. predicted that within two
years all networks will be using satellites to dis-
tribute programming and “we will wade ag-
gressively into the music field transmitting it
with clarity that people are used t0.”

But lifestyle and media rescarcher John
Parikhal. who heads Joint Communications.,

(Continued on page 25)

AD ALLOWANCE RESTRICTIONS

Blank Tape Makers
Call Ban ‘Paranoid’

By JIM McCULLAUGH

CHICAGO “Paranoid.” “ludicrous.”
“nonsense.” Ustupid” and “unfortunate.”

These were among the tamer adjectives
blank tape manufacturers expressed here at
the Consumer Elcctronics Show. that indus-
ry’s key expo. as a reaction o a suddenly
snowballing trend among record labels to
deny advertising allowance dollars to record
retailers who jointly advertise both their LPs
and blank tapes (Billboard. June 21, 1980).

This was against a convention backdrop
where home video, including the first formal
introduction of the new Matsushita/JVC
video high density/audio high density video-
disk system. attracted a high level of attention.
but where overall attendance appeared otf the
projected 60.000.

Other developments at the four day CES
run which ended Wednesday (18) at
McCormick Place included: the entry of more
prerecorded videocassette titles: new. sophis-
ticated generations of home videotape record-
ers including the first stereo and Dolby ca-
pable unit for the consumer from Akai; and
the introduction of more high end. audio com-
ponents aiming themselves o the new breed of
audiophile record.

Also. the continuing trend towards “port-
able™ sound triggered by the recent introduc-
tion of Sonyv’s "Walk Man:™ and the addition
of “convenience features™ to components such
as comsumer cassette tape decks thatnow auto-
matically set tape type. record levels, and cor-

(Continued on page 33)

BMA May
Vote For
Restructure

By JEAN WILLIAMS
LOS ANGELES- In a surprising move. the
Black Music assn. (BMA) is expected to an-
nounce a Major organizational restructuring.
Believed to be Feading the listis a revised elec-
tion process which will. among other things,
reduce the president’s term. The organization’s

Special Black Music Month coverage starts
on page 60.

election process has for some time been ques-
tioned.

The restruc.uring will be unveiled when the
organization onvenes for its second annual
convention a- the Sheraton Hotel in Wash-
ington, D.C.. Thursday through Monday (26-
30). Theme of “he Black Music Assn.'s confer-

(Continued on page 68)

One-Stops Mull 6¢-12¢ Hike On 45s

By JOHN SIPPEL

LOS ANGELES  The 99-cent 45 single in U.S. retail stores is kaput.
One-stops are cither pondering or have alerted retail and jukebox customers
that the recent WEA and MCA price hikes are forcing a 6 to 12-cent increase.
With a median price of 85 to 88 cents today nationally, one-stop proprietors
forecast a $1.19 to $1.29 retail for their primarily one-store customers.
This prediction follows the price spread envisioned by chain retailers (Bill-
board. June 21. 1980).
Major woe confronting one-stops. which serve an estimated 70% to 80% of
(Continued on page 96)

Axe 400 P’Gram Accounts

By IRV LICHTMAN

NEW YORK - PolyGram Distribution Inc. has cutot selling to at least 400
of its accounts. effective June 15. This could amount to dpproxmmlul) 16% of
its estimated 2.500 accounts.

A report that PolyGram’s move would involve those accounts which do not
bill at “cast $25.000 a year in PolyGram product was denied by a spokesman
for the compuny. . . single on United Artists Recards & Tapes. Go ahead—"MAKE A LITTLE

“The only criterion.” he states. “was their profitability to us overa period of MAGIC™ (LT-1042) (4013). (Advertisement)
time. The costs of doing business outweighed their volume.”

The essence of a letter sent o these accounts, which. if they desire PolyGram

(Continued on page 96)

Al
International superstar CHARLEY PRIDE'S new album is THERE'S A LITTLE
BIT OF HANK IN ME. Led by the number one records “Honky Tonk Blues”
and “You Win Again,” this classic collection also features such Hank
standards as “I'm So Lonesome | Could Cry" and "1 Can't Help It If I'm
Still In Love With You.” THERE'S A LITTLE BIT OF HANK IN ME. A timely
tribute to a timeless legend by CHARLEY PRIDE on RCA Records. =tAHL1
3548. (Advertisement)

First there was Merlin, then Foidini. Now the DIRT BAND invites you to
‘Make A Little Magic' with them by listening to their new album and

{Advertisement)

Tim Weisberg personally invites you to a
very special affair. His new album
“Party Of One,” an event you'll never want

Il

74820708120

to leave. Please don’t keep him waiting.

New on MCA Records and Tapes.

Produced by John Hug and Tim Weisberg in association with Jen Productions.

L
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WASHINGTON, D.C.—Propos-
als for an increase in the mechanical

royalty rate “scare the hell out of

us,” Stan Gortikov. president of the
Recording Industry Assn. of Amer-
ica. told the Copyright Royalty
Tribunal Wednesday (18).

An increased mechanical rate
could drive up the list price of rec-
ords, predicted Gortikov. who also
claimed that an increase 10 6% of list
price, as suggested by the National
Music Publishers Assn.. would cost
record companies as much as
$110 million annually.

Gortikov. who stated he believes
that the current mechanical royalty
should be maintained. based his ar-
guments on Section 801 of the Copy-
right Law which sets forth the fol-
lowing criteria for royalties: 1) to

C’right Tribunal Hears
Gortikov Rap Fee Jump

maximize the availability of creative
works to the public; 2) to provide a
fair return to copyright owners and
fair income to copyright users under
existing economic conditions; 3) to
reflect relative roles of owners and
users and 4) to minimize disruptive
impact on the structure of industries
and generally prevailing industry
practices.

Going down the list. Gortikov ex-
plained that a mcechanical royalty

By JEAN CALLAHAN

rate could have a negative impact on
the availability of creative works to
the public by causing further in-
creases in the list price of records. He
predicted a decline in the number of
records released if economic condi-
tions worsen.

Publishers are doing well finan-
cially in today’s economy, said Gor-
tikov, who called the publishers’ un-
willingness to submit financial data
to the Tribunal “bush league.”

As for songwriters’ desire for
higher royaltics. Gortikov said. “the
brass ring is reached only by a select
few. A high rate can’t compensate
for low sales. You certainly won’t
benefit the songwriter who can’t get
his songs recorded and only a mod-
est effect will be felt by songwriters
whose songs are recorded but enjoy
only limited sales.

“The songwriter is not alone in
this.” continued Gortikov. “musi-

PP A

cians, vocalists and even record
company executives are all subject
o the vagaries of this business.”
Gortikov ittustrated his point by re-
ferring to his own firing as president
of Capitol Records the year the Bea-
tles. Capitol’s biggest moneymakers,
broke up.

The creative input of publishers in
the making of a record is “minimal.”
said Gortikov. Recent technolgical
innovations which boost record sales
have all come from record com-
panies, he added. “The publisher is
asking for an increased mechanical
royalty without taking any financial
risk.” he said.

Gortikov’s testimony opened the
st of RIAA witnesses. 18 in all.
scheduled to testity before the
I'mbunal in the coming weeks.

(Continued on page 96)
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Music Vidcasse;tes
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Get Boost At CES

By JIM McCULLAUGH

CHICAGO-The home video
music pipeline received an added
push here at the Consumier Electron-
ics Show which ended here Wednes-
day (18) with the introduction of
more music-oriented product on
prerecorded vidceocassctte.

KING BISCUIT
UP FOR GRAB

By RICHARD M. NUSSER

NEW YORK—A battle between
the ABC Radio Network and Metro-
media Radio over which has broad-
cast rights to the King Biscuit Flower
Hour in this market may be settled
Monday (23) at a press conference
called 1o announce ABC’s deal with
DIR Broadcasting for nationwide,
exclusive rights to the Biscuit and
other syndicated DIR shows.

Then again, the battle may just be
beginning.

The first shot was tired last week
as DIR, producers of King Biscuit, a
rock concert scries that has been a
staple of Metromedia’s WNEW-FM
outlet here for eight years, was pre-
paring a joint statcment with ABC
announcing the nationwide produc-
tion deal calling for DIR to supply
the ABC net with a variety of “music
and non-music” programming not

(Continued on page 21)

This was against a backdrop of
many vidcocassctte software sup-
pliers who added titles. mostly fea-
ture films, to their respective cata-
logs.

One ncew release, for example.
coming from new cntrant MCA
Videocassette, Inc. is a special
“double feature,” what they claim is
a new concept in videocassetle mar-
keting. It will combine “Coal
Miner’s Daughter,” the current Lo-
retta Lynn film biography, with a
concert of Lynn.

Moreover, targeted also for July
release will be four original enter-
tainment properties including con-
certs by Lou Rawls. Bernadette Pe-
ters. Merle Haggard and a Mel
Torme and Della Reese concert.

These titles are among cight cx-
pected July releases which will join
an initial catalog of 24, according to
Gence Giaquinto. newly named pres-
ident of MCA’s new subsidiary,
MCA Videocassette, Inc.

Thus MCA becomes the last ma-
jor studio to enter the prerecorded
home video business. Giaquinto in-
dicates he expects some 50 titles be-
fore the year is out and as titles are
addced, existing and newly-devel-
oped music programming will play
an important role.

All product. which will be sold
and not rented, will go through
MCA Distributing Corp. Suggested
retail prices will range in the neigh-

(Continued on page 33)
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GOOD FIT—A visitor from Belgium is treated to portable stereo sound on cas-

sette from Technique Corp. of Houston at the CES in Chicago. The com-

pany’s Hip Pocket hand-held cassette player will retail for under $180. The

lightweight headset is included in the price. Coverage of the CES appears on
pages 33 to 35, 41 and 42.

Caution Tempers 1st Half
Strength Of Print Music

By IRV LICHTMAN

NEW YORK-The print music
industry is completing a generally
strong first half of 1980. but growth
is also coupled with some signs of
caution.

A canvass of various scgments of
this field reveals that collections are
rougher to come by and that educa-
tional budgets may be pared to the
point of serious concern.

“We've placed tighter credit re-
strictions on our accounts,” declares
Ron Ravitz. president of Controlled
Sheet Music Service, a print jobber
based on Copiagua, N.Y ., although

Ravitz cites an 18% increase in sales
for the first half of 1980 “in units.
not inflated prices.”

“My impression is,” Ravitz adds.
“that retail print income is becing
used to pay off debts in other inven-
tory, such as recordings, accessories
and instruments.” Ravitz also claims
publishers are beginning to tighten
their lines of credit, too.

This is confirmed by Bradley Pub-
lications, whose vice president and
genceral manager Bill Radics notes
that the company has restricted bill-

(Continued on page 56)

E/A Now Looking Toward Soft, Mass Appeal Sounds

By PAUL GREIN

LOS ANGELES—In response to
the upswing of adult contemporary
radio and the escalating age of the
average record buyer, Elektra/Asy-
lum is looking more and more to
soft. mass appeal sounds.

“The target audience of radio is
changing.” says Vic Faraci, E/A’s
new marketing vice president, “and
as a result music geared to that target
audience has to change too.

“So Jimmy Bowen (vice president
of Nashville operations) has been
signing more mass appeal artists.
And Oscar Fields (vice president of
special markets) is also working on
signing groups that give us a softer,
mass appeal black sound.”

The label’s intention is to appeal
to the older listener. “Our demogra-
phic sales spread has definitely wid-
ened over the past year.” Faraci
says. “We used to receive the bulk of
our sales in the 18 10 26 range, but

that top of 26 has now shot all the
way to 38."

Faraci offers scveral reasons for
this expansion, the most important
being changing radio formats. “Ra-
dio has softened to where you don’t
have the older demographic turned
off 1o pop records. So we're getting
the older listener back in the habit of
going into record stores.

“Movie soundtracks have bcen
another vehicle to lure older buyers
back.” Faraci notes. “And [ think
Kenny Rogers has contributed
greatly to this expansion. You talk

about multiple crossovers: he's the
king of that.”

Faraci acknowledges that one fac-
tor behind the increasing age of
record buyers may simply be that in
this economy, teens and those in
their early 20s aren’t able to buy as
many records as they'd like.

“It could be that teenagers don't
have as many leisure dollars to
spend today as they had a year ago.”
he savs.

Faraci points to current Elekira
Hot 100 hits by Neil & Dara Sedaka
and Mickey Gilley as proof of this

Billboard (ISSN 0006-2510) Vol. 92 No. 26 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
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broadening of pop stations to en-
compass easy listening and country
sounds. It might have been a lot
more difficult to get as much pop
play a year ago,” he suggests.

“The soft adult contemporary for-
mat is broader than AOR,” Faraci
adds. “They play a variety of rec-
ords—even country and black music,
if it’s soft enough. But album-ori-
ented FM stations won’t touch a
record unless it fits their particular
sound.”

The executive notes that E/A is
placing more emphasis on country,
hoping to realize the sales of a
Kenny Rogers, Willie Nelson or
Waylon Jennings by developing its
own acts Eddie Rabbitt, Hank Wil-
liams Jr. and Mel Tillis.

Faraci says that Elektra’s unit
sales in country music “are defi-
nitely on the upswing.” He confirms

(Continued on page 98)

Black Retailers
Generously Rate
NARM's School

By JEAN WILLIAMS

LOS ANGELES—Black music
dealers are recognizing increased
profits and more efficient operations
as a result of attending the National
Assn. of Recording Merchandisers’
(NARM) retail management certifi-
cation school

NARM offers two scholarships to
the school through the Black Music
Assn. to BMA's members. CBS
recently joined NARM in offering
scholarships, with WEA and Atlan-
tic expected to follow.

The program has been so success-
ful, word of mouth advertising is
bringing more black music dealers
into the fold—paying their own
way—$300 for the course and $150
registration fee.

At the most recent five-day ses-
sion, held last week in L.A.. nearly
25% of the student body was black
music dealers.

Last week’s scholarship recipients
were Delicious Records. Jewel Wil-
liams trom Catch One Enterprises
and Anita Wilscher of VIP Records.
Those paying their own way werc
Mary Ann Drummond of Record
Cove and Lou Robinson of Sound
Masters.

Todate NARM has sponsored
three sessions this year: Atlanta, Jan.
21-25; Chicago, April 21-25 and
L.A. June 16-21.

The retail management school is
certified through the Univ. of Vir-

(Continued on page 74)

Geffen’s Label
Pacts Summer

LOS ANGELES—Donna Sum-
mer is the first act signed to David
Geften's new label, marketed and
distributed by Warner Bros. Her
first album for the label. produced
as usual by Giorgio Moroder and
Pete Bellotte, is due in the fall.

The Geffen label has the singer
only for the U.S. and Canada; rights
to Summer’s records in other terri-
tories is unresolved. At this
moment we’re talking to other com-
panies,” says Susan Munao, Sum-
mer’s manager.

Munao confirms that Summer’s
exit from Casablanca came through
a key man clause in her contract.
“When Neil (Bogart) left, we had a
key man clause and we did invoke
it.” Munao says. adding that the
singer is now completely free from
the label.

Contrary to some industry specu-
lation, Munao suggests that it was

(Continued on page 98)
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New Mutual Web P.D. Will Increase MUSIC Broadcasts

Morgan In
Move After
Natl Survey

By JEAN CALLAHAN

WASHINGTON-—Radio stations
want more music programming
from networks, but they want artists
who are close to adult contemporary
and Top 40 formats.

“New wave and punk rock will
not be the saviours of the music in-
dustry.” says Glenn Morgan. Mu-
tual Broadcasting’s new music pro-
gramming director, who has just
surveyed the network’s 1.000 affil-
1ates.

Even stations with news and talk
formats are looking for special music
programming, Morgan found. But
stations feel “new wave, disco and
punk rock have an adverse effect on
audience size,” he says.

Morgan also sees country as the
next major trend in music. He points
to the success of recent television
country music specials, the popu-
larity of films like “Coal Miner’s
Daughter” .and “Urban Cowboy”
and the mainstrcaming of country-
western dress styles as proof of his
thesis.

“The post-war baby boom is
where the mass appeal remains.”
says Morgan. “And those people are
getling older now. As people get
older. they mature. into softer music.
Heavy metal and punk are for the
young kids.”

After eight years at WABC-AM
New York. Morgan went to Mutual
in April when he was hired to be the
first director of music programming
at the network. His appointment
marks a turning point for Mutual.
Combined with the opportunitics af-
forded by satellite broadcasting.
Morgan’s position insured that Mu-

tual is heading in the direction of

programming more music.
(Continued on page 23)

Virgin Records
Pulls In Horns

NEW YORK—U K .-based Virgin
Records, which invaded U.S. shores
only a year ago, is pulling in its
horns. Its New York operation is
being severely reduced and its West
Couast music publishing operation is
being closed.

The New York staff is being re-
duced to four people: president Ken
Berry, general manager Charlie Di-
mont, promotion vice president
Kurt Nerlinger and a secretary.

Seven staffers have been let go in-
cluding national AOR promotion
manager Philip Page, his assistant
Karen Kaplan, publicity director
Sue Byron and her assistant Marilyn
Agello.

Berry said there would be an an-
nouncement forthcoming on ar-
rangements for the company’s pub-
lishing rights, but he declined to
comment further.

Franks’ ‘Baseball’
Song For Movie

LOS ANGELES—-Major League
Baseball Films is constructing a film
around “Baseball,” a song on Mi-
chael Franks’ new Warner Bros. al-
bum, “One Bad Habit.”

Additionally. Dave “The Cobra”
Parker of the World Champion
Pittsburgh Pirates has initiated a
campaign among his teammates to
adopt the song as their official theme
song,. replacing last year’s “We Arc
Family.”

ROYAL WELCOME—OQlivia Newton-John is introduced to Queen Elizabeth il

following a recent Royal Command Performance by various Australian-born

performers at the Sydney Opera House. Also pictured waiting to meet the

Queen are, from left, singer Julie Anthony, pianist Roger Woodward and co-

median Paul Hogan. Making the introductions is Peter Faiman, far left, pro-
ducer/director of the program.

g AT PORTLAND CONCLAVE sy

e

. Fuentealba Wins |
AFM Re-Election |

NEW YORK-—American Feder-
ation of Musicians president Victor
W. Fuentealba successtully with-
stood an insurgent campaign to un-
seat him Wednesday (18) by win-
ning reelection by more than a two-
t0-one margin.

The secret ballot vote was one of
the highlights of the AFM’s 83rd an-
nual convention. held this year
Monday to Thursday (16-19) in
Portland. Me. The insurgent candi-
date, San Francisco Local 6 presi-
dent Jerry Spain, garnered 598 votes
to Fuentealba’s 1.375.

Fuentealba’s forces also managed
to pull off a compromuise victory on
the controversial “work tax™ on mu-
sicians’ gross carnings, hammering
out a 1% tax on wages that will be
split between the locals and the na-
tional office. The tax will affect all
working musicians who carry an
AFM card except members of sym-
phony and ballet orchestras working
in their home locals, according to
union sources.

In a matter related to the insur-
gent’s challenge, union sources also
played down reports that the AFM
has banned members from perform-
ing on productions related to video-
disk or videocasscttes until a con-
tract is hammered out with the
television/videotape industry.

“That's the problem.” an AFM
source says. “There simply is no con-
tract, so technically how can we
work?”

“I don’t think any musicians have
turned down a job yet that may wind
up on a videocassette or disk.” an in-
dustry source notes, lending cre-
dence to the belief that the AFM
ban, if itexists, isn't being enforced.

The 1% work levy, opposed by
some locals due to the increased pa-
perwork it will involve, is seen by the
AFM leadership as a first step in
pulling the 300.000-member inter-
national union out of the financial
hole it has gotten into over the years.
Fuentealba blames the deficit on a
1963 Supreme Court decision that
caused the AFM to yank its 10% tax
on traveling musicians.

Dissident factions in the AFM
have charged Fuentealba and his
predecessors with fiscal carelessness,
however.

A move to withdraw from the
AFL-CIO was also voted down by
the 1.000 delegates who showed up
for the convention. This proposal
was seen by some AFM members as
another way to ease the union’s fi-

nancial problems.
RICHARD M. NUSSER

In This Issue

CLASSICAL...........c..occvcviine 49
CLASSIFIED MART.. ..43,45
COMMENTARY ........coevveinene 16
COUNTRY............. .. 28
DISCO BUSINESS .... . 37

INTERNATIONAL.. .. 80
JAZZ................. . 54
PUBLISHING . 56
RADIO ........c.ccecevvurnnnee. .21
SOUND BUSINESS/VIDEO...... 33
TALENT oo 58
FEATURES

Counterpoint .................. iarecis 76
Disco Action... .. 38
Inside Track ... 98
Lifelines.........

Rock 'n’ Rolling.

Sales Barometer ... ...
Stock Market Quotations ........
VOXJOX e

CHARTS

(o] o) X P S 95,97
Singles Radio Action Chart ..20, 22
Album Radio Action Chart 24
Boxoffice ..........oooovviiiiiiini
Bubbling Under Top

LPs/Hot 100 .......cccocoeeine. 27
Disco Top 100... .
Jazz LPS ..o
Hits Of The World . ..82,83
Hot Soul Singles.................e.... 76
LatinLPs........... .. 85
1T [V || 1 o — . 78
Hot Country Singles ... . 30
Hot Country LPs ......... .32
HOot 100 ...eoieieiivieiieeeesiiee 92

Top 50 Adult Contemporary .... 49

RECORD REVIEWS

Album Reviews .......................
Singles Reviews ...
LP Closeup Colum

www americanradiohistorv com

_ Executive Turntable

Record Companies

Ron De Marino has been appointed director for the Northeast region at
MCA Distributing Corp. De Marino. based in Collingswood, N.J.. (near
Philadelphia) will oversec New York City. Boston. Hartford. Philadelphia,
Baltimore, Washington and Virginia territories. He joined the firm last ycar as
branch manager in Philadelphia. . .. Peter Jones, director of marketing. has
left Casablanca Records in Los Angeles. . . . Kenneth Lanza appointed market-
ing services coordinator with the Latin American Opcrations of CBS Records
International. based in Coral Gables, Fla. He was branch administrative man-
ager for the Burroughs Corp. .. . Sire Records has restructured its promotion
and marketing departments. Effective immediately, Daniel J. Kelley becomes
vice president of marketing and promotion, as well as director of West Coast
operations. Kelley. based at the firm’s Burbank. Calif.. office. was a national
promotion director at Warner Bros. Records. Other appointments include:
John “Field Marshal” Montgomery upped to vice president of album promo-
tion, from vice president special projects; Suzanne Emil to national promotion
coordinator; and Kenny Ostin becomes director. national promotion of secon-
dary markets. Montgomery and Emil will work out of Sire’s New Y ork office
while Ostin headquarters at the Burbank office. . . . Jerry Bix and Dan Conger
have joined Radio Records, Bix as West Coast regional marketing director and
Conger as national singles promotion dircctor. Prior to joining the label. Bix,
based in L.A.. was Arista’s Midwest regional marketing director. Conger.
based in Ft. Lauderdale, Fla.. was involved with a Dallas based. radio/tele-
vision syndication firm. . .. Columbia Records has upped Arthur Levy to asso-
ciate director of media services, press and public information, from manager
of media services, press and public information.

Marketing

Several new appointments have been made at the Record Bar chain. Mich-
elle Cacho, assistant manager at the South Park Mall in Charlotte, N.C.. has
been upped to manager of the North Park Mall store in that city. Vicki Reams
becomes the new manager at the Jacksonville, N.C.. outlet. replacing her
brother. Jerry Young, who is now manager of the chain’s newest outlet in Wil-
mington, N.C. In Raleigh, Debra Stokes has been clevated to manager at the
Cameron Village stpre. from assistant manager of the Fayetteville operation.

Publishing

Connie Bradley to the post of Southern executive regional director at
ASCAP in Nashville. succceding Ed Shea, newly named as ASCAP’s national
coordinator of public affairs. Bradley has bcen assistant regional director for
the past four years and formerly worked for RCA Records. Famous Music,
Dot Records and the firm of music attorneys Thompson & Harris. Shea will
commute between Nashville and Washington, D.C.. where he'll represent
ASCAP. Shea has headed ASCAP’s Nashville operation for 12 years. and pre-
viously was executive vice president of the Nashville area Chamber of Com-
merce. . .. John F. Willett, veteran Virginia broadcaster. has been named re-
gional manager for the Southeast arca at SESAC. Willett, who lives in
Rounoke, Va. will represent the licensing firm in Delaware. Kentucky, North
and South Carolina. Tennessce. West Virginia, Virginia and Washington,
D.C. He replaces George Chernault, who was elected vice president. ... L.E.
White has been named professional manager ot the publishing division of Di-
versificd Music, Inc.. in Nashville. The publishing division includes Millstone
Music, Almarie Music, Julina and Hello Darlin’. White formerly worked with
Twitty Bird Music, Conway Twilly’s publishing firm. ... At Arista Music,
L.A.,, Theresa Powers is appointed admunistrator. She previously held the
same post at Glotzer Management and Segal & Goldman.

Related Fields

Ralph Mann becomes chairman and Jeffrey Berg is named president at In-
ternational Creative Management (1CM). Mann. headquartered in New York.
also is vice chairman of Marvin Josephson Associates. Inc., parent company of
ICM. Berg, based in L.A.. has been a senior agent in the firm’s motion picture
department. . .. Jack Sublette upped to vice president of Top Billing. Inc’s
sales division in Nashville. He has been with the agency four years. . . . Arthur
F. Stone is now director of marketing at Feyline Presents in Denver. Prior to
joining Feyline, he was an advertising executive at Leo Burnett & Tracy Locke
and director of marketing at Adolph Coors Co. . .. RCA Cablevision Systems
has brought on Jerry Horton as Western sales representative. Horton. based in
Granburg, Tex., was systems manager tor Gulf Coast Cable-TV. . .. Richard
B. Childs is appointed vice president of Paramount Home Video, Los Angeles.
He joined the firm in 1978 as head of the non-theatrical sales division. . . . Disco-
Vision names Robert T. Knight vice president of marketing, Los Angeles. He
comes to DiscoVision from IBM’s data processing division where he was man-
ager of the Western region. . . . David Grossman, who was manager of special
projects for the National Assn. of Recording Merchandisers (NARM), joins
NFL Films, Inc., as director of video sales. He is based in Mt. Laurel, N.J. . ..
Barry M. Shereck is named president of Pioneer Artists, a subsidiary of U.S.
Pioneer Electronics Corp. in Moonachie, N.J. He continues as senior vice pres-
ident and member of the oftice of the presidentat U.S. Pioncer. .. . Sandy Co-
hen joins BASF Systems as Western regional sales manager. based in L.A. He
spent the past eight years in the recording tape industry. . . . At Optonica High
Fidelity, Paramus, N.J.. William Yanke has been clevated to national sales and
merchandising manager. from Central regional manager for Sharp Electronics
Corp. ... Robert Fontana becomes national service manager and Jim Knabbe
moves into the post of sales training manager at Nikko Audio in Hauppauge,
N.Y.Fontana was Eastern regional service manager and Knabbe held the post
of Eastern sales training manager. . . . Bill Stocking appointed consumer prod-
uct group rep at MXR Innovations. Inc.. handling sales in the northern Illinois
and eastern Wisconsin areas. He is based in Chicago. . . . Mike Hyland and
Elizabeth Thiels to president and executive vice president, respectively, at Net-
work Ink., Inc., a music p.r. division of Holder Kennedy Agency. Inc. in Nash-
ville. Hyland formerly served as vice president of publicity at Capricorn Rec-
ords and reporter for Billboard in Nashville. Thiels was director of publicity
for Sound Seventy Corp.
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Ql‘,% Givethe gift of music.

“There and Back!’ Jeff Beck’s new album.
On @ Records and Tapes.

Epic is a trademark of CBS Inc. © 1980 CBS Inc. Co-produced by Jetf Beck and Ken Scott. Management: Ernest E. Chapman.

Here and Beck.
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TEAM EFFORT—Ed Cramer, president of BMI, center in photo on left, presents writer/producers Bernard Edwards, left, and Nile Rodgers with one of 11 BMI Citations of Achlevement for 1979. Ata
recent awards dinner at the Plaza Hotel in New York, special glass plaques were presented to Robin Gibb, right, for the contribution by the Gibb brothers, Robin, Maurice and Barry, of income from
their hit song, “Too Much Heaven' (also the most performed BMI song of 1979) to benefit UNICEF. Shown with Robin, left to right, are BMI's Theodora Zavin, James Grant, executive director of

JUNE 28, 1980 BILLBOARD

UNICEF; Cramer, Claudia Granville and Ernest Clayton, the children of BMI executives Elizabeth Granville and Linda Booker who made the presentation to Robin.

3-Minute Musical Shorts
Considered For Theatres

By KIP KIRBY

NEW YORK-The first felony
count in New York State involving
an alleged bootleg recording is
among the latest developments on
the antipiracy/counterfeit front.

In one case. the conviction and
sentencing of a father and son. Al-
ton Bembrick Sutton Jr. and Alton
Sutton IIL, took place Monddy (17)
in Alabama involving nine counts of’
copyright infringement.

In another action, Michael Rascio
was arraigned on a 75-count indict-
ment alleging manufacture and dis-

'‘BLONDIE MUSICIAN TESTIFIES s

Felony Charge In Piracy Case

tribution of alleged unauthorized
recordings. Twenty-five of the
charges involve a felony. one of
them a bootleg recording.

The bootleg felony count stems
from the testimony of a member of
Blondie, Chris Stein. who testified
before a grand jury that a recording,
“Blondie’s Headlines.” had never
been marketed as a legitimate al-
bum, that it contained performances
by the group and permission had not
been granted for their use in this
form. Artist testimony is required

ATTENTION!!

ALL RECORD DEALERS EVERYWHERE!
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under New York state law in deter-
mining a felony count on bootleg
recordings.

As for the Suttons, they had been
indicted on charges of distributing
and offering for sale nine copy-
righted sound recordings in pirate 8-
track format. They were found
guilty on all counts*after a jury trial
in U.S. District Court for the Middie
District of Alabama, Eastern Divi-
sion, in Montgomery.

Alton Sutton Jr. was given a two-
year sentence in federal prison and
fined $5.000 by Judge Robert Var-
ner. Judge Varner noted that Sutton
had been convicted of a previous of-
fense (two years before and was still
on probation when he went back
into the same business for which he
was convicted.

Judge Varner sentenced Alton
Sutton I to three years on proba-
tion under Section 5010(a) of the
Federal Youth Corrections Act.
Judge Varner noted that Sutton had
been convicted at age 16 of breaking
and entering in North Carolina. for
which offense he might still be on
probation.

In the Long Island case. Michael
Rascio was arraigned Thursday (]9)
in Suffolk County Criminal Court,
Hauppauge, N.Y.. on the 75-count
indictment handed up carlier by a
Suffolk County Grand Jury. In-
dicted with him were M&R Records,
Inc., Best Record Pressing Corp. and
International Picture Disc Corp.

The indictment includes 25 felony
counts of manufacturing unauthor-
ized recordings, including the first
felony count in New York State of a
bootleg recording, the Blondie al-
bum. 25 misdemeanor counts ot pos-
session for sale and/or sale of unau-
thorized recordings. and 25
misdemeanor counts of possession
for salc and/or sale of recordings
failing to disclose the true name and
address of the manufacturer.

The indictment is reported to have
evolved from raids on Mar. 18 at
several Suffolk County locations. in-
cluding M&R Records.

At thatsite. Suffolk County Police
seized threce automatic record
presses. thousands of lacquers and
metal parts. tens of thousands of fin-
ished albums and hundreds of thou-
sands of labels. Both allcged coun-
terfeit and bootleg recordings and
picture disk albums were confis-
cated, including product by Paul
McCartney and Wings. Led Zeppe-
lin. Blondie, Billy Joel, the Grateful
Dead. the Nazz, Buffalo Springfield
and Bruce Springsteen.

wWWW.americanradiohistorv.com

NASHVILLE—Double Double-
yew Productions. Inc., a new firm
specializing in the creation and pro-
duction of musical films and tele-
vision shows, is launching a pro-
posed series of promotional mini-
concerts aimed al exposing major
recording artists to audicnces in
movie houses throughout the U.S.

These mini-concerts will be dis-
tributed exclusively by Screenvision,
a joint venture of Mediavision, Inc.
and Capitol Cities Communications,
Inc. Screenvision owns exclusive
short-subject distribution rights to
more than 4,000 theatrc screens
across the country, including the
Mann, Suyfi, United Artists and
American Multi Cinema chains.

According to Double Doubleyew
president Jeffrey Wyant, the com:
pany is initiating a major campaign
with record labels, agents and per-
sonal managers designed (0 interest
them in the exposure thrust offered
by the use of mini concert promo-
tional films. Double Doubleyew has
compiled a 15-minute presentation
reel showcasing the various film and
animation techniques of its 18 free-
lance directors whose credits include
film work with Kiss. Queen. the
Rolling Stones, Elvis Costello and
the Grateful Dead.

The mini-concert promotional
pieces will range between 60 seconds
and three minutes in length. utiliz-
ing special effects and animation to
provide the key elementof visual en-
tertainment tailored to each act’s
specifications. Spots may also be
tagged with the name of an area re-
tailer to determine the advertising’s
effectivencss in boosting LP sales.
The shorts are shot on 35mm film for
theatre usage and easy tapce dub-
bing. and will run contractually in
selected markets for a minimum of
tour consecutive weeks (“'to make

sure we calch the average young
movie goer at least once during the
month.” explains Wyant). Estimated
production budgets fall between
$6.000-$20,000 per mini-concert.

“Although we realize that the ini-
tial cost per viewer is higher distrib-
uting these films in movie theatres
rather than on tv.” says Wyant, “we
feel that it actually works out less in
the long run, based on the number
of album buyers we reach directly.
Movie audiences are caplive and
will respond positively to a short vis-
ually exciting concert promotion for
a musical act.”

Bob Russo, vice president of sales
and marketing for Double Double-
yew. says that so far he has RCA
Records an Nemperor Records in-
terested in the project, though noth-
ing has been signed yet. The three-
minute mini-concerts are theatre ad-
vertisements whose cast will be
borne by either the record com-
panies or artist management.

The mini-concerts will contain no
verbal plugs for an artist or an LP,
but graphics will show the LP cover
and can also include dealer tie-in.

Screenvision claims a distribution
coverage of more than 22 million
young adults across the U.S.. with
more than 24% of this audience buy-
ing at least one record album per
month.

Wyant emphasizes that the pur-
pose of his tirm’s mini-concert spots
will be to provide maximum expo-
sure in an image-buildng format for
artists who are already peaking in
their career. The concerts can be
used to increase LP sales for a new
release. to bridge the gap in markets
not covered on concert tours. or to
promote a torthcoming live area ap-
pearance.
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Fell-bent, Meaven-sent...

Everywhere you look here on earth, Black Sabbath’s Heaven And Hell is being played,
heard and sold —more often, in greater numbers, than any Sabbath set in years.
Just out and already: 150 stations, «; on the Top LPs & Tapes
That kind of response seems Heaven-sent.
This kind of music comes from someplace else altogether.

BLACK SABBATH

HEAVEN AND HELL

Black Sabbath Feaven and Fell

Neon Knights * Children Of The Sea » Lady Evil » Heaven And Hell * Wishing Well * Die Young * Walk Away * Lonel¥ Is The Word

Produced and engineered by Martin Birch
On Warner Bros. Records & Tapes (BSK 3372)

Black Subbath brings Heavew And Hell to America with their torthcoming national tour.
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Financial

. Market Quotations |

As of closing, June 19, 1980

1980

T Lo NAME PE (f;é;; High Low Close  Change
1% 13716 Altec Corp. 22 43 % 1 % Unch.
39 26 ABC 5 773  30% 2%% 30% - %
36% 27% AmericanCan 6 78 33% 33 33 Unch.
28% 14% Ampex 9 130 19% 18% 19%  Unch
5 2% Automatic Radio - 47 3% 3% 3% Unch
55 42%2 CBS 7 476  50% 50% 50% + %
36% - 27 Columbia Pictures 7 108 28% 27% 28% + %
8% 4  Craig Corp. - 19 6% 6 6% Unch.
52% 40%: Disney, Walt 12 273 48% 48 48 -1
12 7 Filmways, Inc. - 105 7% 7% 7% Unch
18% 11 Gulf + Western 4 1521 16% 16% 16% - %
12% 7% Handleman 7 3 11% 1% 1% — %
9 5% K-tel 0 8 21 7% 6% 7% + %
31% 25% Matsushita Electronics 8 12 3t% 31%  31% + %
57% 44% MCA 8 388 49% 48% 48% - %
19% 10 Memorex 6 198 15% 14% 14% — %
56% 46% 3M 10 413 55% 54 54 — 1%
63% 41% Motorola 9 244 48% 47% 4T% - 1%
30% 23% North American Philips 4 64 26% 26% 26% — %
8 4% Orrox Corp. 20 14 6 5% 5% — %
17% 13% Pioneer Electronics 12 - - - 17% Unch.
25% 18%2 RCA 6 2337 22% 22% 22% -1
10% 6 Sony 1 2180 10% 10% 10% + %
33% 20%: Storer Broadcasting 9 296 27% 27% 27T% - %
5% 3 Superscope - 10 3% 3% 3% Unch.
35% 25% Taft Broadcasting 8 30 30% 30 30% + %
19% 14% Transmaerica 5 311 17%  16% 17 - %
39% 29% 20th Century 5 132 34% 33% 33% + %
46 34Y%; Warner Communications 1 750 44% 42 42% - 1%
OVERTHE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER -
Abkco 20 — 1% 2% Integrity Ent. - 1 1% 1%
Ciata KossCorp 5 41 4% 4%;
Packaging 3 1 5% 6% Kustom Elec. o - Y% 1%
Eleciragound M. Josephson 9 102 14% 16%
Grgaig 5 3 5% 5% Recoton 7 - 1% 1%
Ferst Artsts Schwartz
Prod: 9 21 2% 3% Bros 5 - 1% 2%

Owmr-tha-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
1 thia range within which these securities could have been sold or bought at the time of compilation. The
above inflormation contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
HAagian, (ean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505(213) 841

A7e1. mamber New York Stock Exchange, Inc

Handleman’s Fiscal Year Droopy

NEW YORK—Handleman Co.re-
ports increases 1n both net sales and
income for the fourth quarter of fiscal
1450, but a dip in both areas for the
year ended May 3.

In the fourth quarter, the rack
uperation showed net sales of
$46,389.000, compared with
£37.796,000 for the same quarter last
wear, Met income was $1.523,000 or
34 cents per share, compared with
5H30.0{K or 19 cents a share,

For the year, the company’s sales
were $199,230,000 compared with
$224.227.000 or $1.94 per share for
the fiscal year ended April 28,
1979. while net income came to
$10.652.000 or $2.20 per share for the
prior year.

During the second quarter, the
company sold properties which
resulted in pre-tax income of
$1,796.000 this year and $1,344.000
last year.

Billboard’
@ALES BAROM ETEB)
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UP  DOWN STABLE

WEER  55% 17% 28% weex  46% 16% 38%
s 39% 13% 48% week o 37% 19% 44%
PRERECORDED PRERECORDED . |
( CASSETTES ) ( 8-TRACKS ),
UP DOWN STABLE UP DOWN STABLE
LAST LAST
WEEK 49% 11% 40%  week 18% 46% 36%
M 44% 14% 42% weex > 12% 49% 39%
( BLANK ) | [BUSINESS OVERALL
TIEP_E l COMPARED TO LAST YEAR
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W 42% 11% 47%
W 46% 14% 40%

UP  DOWN STABLE

WER 32% 31% 37%
e 33% 36% 31%

Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Billboard’s research department.

Year's Earnings
Reach New High
At Ampex Corp.

REDWOOD CITY, Calif—Am-
pex Corp. enjoyed an all-time
record-setting financial perform-
ance in orders, revenues and earn-
ings for the fiscal year ending May 3.
Earnings before an extraordinary
item increased 34% on a 23% jump
in revenue.

Fiscal year earnings excluding ex-
traordinary tax benefits increased to
$24.3 million, or $2.12 per primary
share. up from the $18.2 million or
$1.60 per share earned in the previ-
ous year's period. Revenue in-
creased $89.2 million to $469.1 mil-
lion from the $379.9 million
reported last year.

Net earnings reported were $34.7
million, or $3.03 per primary share,
up from $27.4 million or $2.41 per
share last year. Net earnings include
a $10.4 million or $.91 per share bene
efit from utilization of tax carryfor-
wards. compared to a benefit of $9.2
million or $.81 per share last year.

This was also a record fourth
quarter for revenue and earnings be-
fore an extraordinary item. Total
revenue for the fourth quarter of fis-
cal year 1980 increased 25% to
$134.2 million from the $107.2 mil-
lion reported a year ago. Fourth
quarter earnings excluding an ex-
traordinary tax benefit increased
15% to $6.3 million. or $.55 per pri-
mary share, up from last year’s $5.5
million. or $.48 per share.

Net earnings for the fourth quar-
ter were $6.7 million and include
$0.4 million of tax benefits carried
forward. Net earnings for 1979 of
$8.6 million for the same period in-
cluded $3.1 million of such benefits.

Recoton May Buy

Fidelitone Division

NEW YORK-—Recoton Corp. is
expected to acquire the consumer
electronics audio products division
of Fidelitone. A letter of intent has
already been signed, and the acqui-
sition, for an undisclosed amount of
cash, awaits approval by the boards
of both companies and the execu-
tion of a formal agreement.

Under the plan, expected to be
implemented this July, Fidelitone
will be run as a separate division
from Recoton’s base here in Long Is-
land.

No immediate changes are anticj-
pated, says Robert Borchardt, Reco-
ton president. “We plan to take a
look at the existing marketing pro-
grams and expect to eventually
make some meaningful product line
additions,” he adds.

Radio Shack Gains

FORT WORTH—The U.S. Radio
Shack division of the Tandy Corp.
reports sales of $86.202.000 for the
month of May, a gain of 14% above
sales of $75.508.000 in May 1979.
Also during May sales of U.S. Radio
Shack stores in operation for more
than a year rose 8%. Consolidated
sales of the Tandy Corp. for May

were $105,972,000. an increase of |

17% over the May 1979 sales of
$90.884.000.

WCI Pays 25¢

NEW YORK-The board of di-
rectors of Warner Communications
Inc. has declared the regular quar-
terly dividend of 25 cents per share
on WCI common stock. Dividends
are payable Aug. 15 to sharcholders
of record at the close of business on
July 15.1980.

www.americanradiohistorv.com

Sony Corp. Net Sales Up
48% Over 6-Month Period

NEW YORK-With a 66.9% or
21% of net sales increase in video-
tape recorder sales for the six-month
period ending April 30, Sony Corp.
consolidated net sales, operating in-
come and net income hit new highs
for both the second quarter and the
six-month period.

For the second quarter, consoli-
dated netsalesrose to 214.001 million
yen ($990.745.000). an increase of

48.7% over 143869  yen
(3666.060.000) for the same period
last year.

Consolidated operating income
for the second quarter rose to 28,969
million yen ($134.069.000), an in-
crease of 50.4% over 19.256 million
yen ($89,148.000) for the same period
last year.

Consolidated net income for the
second quarter rose to 15,328 million
yen ($70.963.000). an increase of
342.4% over 3.465 million yen
($16,042.000) for the same period last
year.

Schwariz Posts Loss

NEW YORK-—Schwartz Bros.,
the Washington-based wholesaler
and retailer, posted a loss in the first
quarter ending April 30. 1980, of
$116.024, or 14 cents per share com-
pared to a loss of $7,525 or one cent
per share in the same period last
year. Sales, however increased to
$7.325.988 this year, from
$6.611.147 for the first quarter last
year.

The results of the prior year’s first
quarter have been restated to reflect
the company’s change to a last in-
firstout (LIFO) method of inventory
from the first in-first out (FIFO)
method.

Overseas sales for the second quar-
ter increased 72.3% and accounted
for 65.8% of net sales. Domestic sales
for the second quarter increased
17.8% and aceounted for 34.2% of net
sales.

The huge Japanese company said
sales of videotape recorders for the
second quarter increased 54.1% and
accounted for 21% of net sales.

For the six-month period, consoli-
dated netsalesrose 10435963 million
yen ($2.018.347.000), an increase of
48.2% over 294.210 million yen
($1.362.083.000) for the prior period.
Consolidated operating income for
the six months rose to 67.960 million
yen ($314.630.000), an increase of
96.6% over 34.574 million yen
(8160.065.000) for the same period
last year.

Consolidated net income for the
six-month period rose to 34.855 mil-
lion yen ($161,366.000), an increase
of 342.5% over 7.877 million yen
($36.468.,000) for the same period last
year.

The company said its competitive
product lines, a stable consumer
demand in the major marketsand the
yen depreciation all contributed toits
record-setting results.

Mirage New Label

NEW YORK—Mirage Records is
the official name of the new label
being launched by ex-Atlantic Rec-
ords executives Jerry and Bob
Greenberg. Whitesnake is the first
act on the label.

Get In the new rap race with
these national hits!

“RAPPIN’ & ROCKIN’
THE HOUSE”
by
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Y
Grand Master Flash
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—_— POSSE A POLYDOR TRADEOFF s

Sprmg Execs Launch New Label

NEW YORK-—-The principals of
Spring Records have taken the un-
usual step of forming an independ-
ently distributed label, while main-
taining Spring’s distribution ties
with Polydor Records.

According to Bill Spitalsky, the
owner, along with Julie and Roy
Ritkind, of Spring, the new label,
Posse Records, rcpresents a
“tradeoff” with Polydor. Veteran
soul star Joe Simon transfers over to
Posse from Polydor and, in turn,
Polydor receives a two-year exten-
sion on 1ts distribution deal with
Spring. which was to expire at the
end of 1980.

Simon. who gave Spring its first
success starting almost a decade ago,
has an immediate Possc singles re-

By IRV LICHTMAN

lease, “Baby, When'Love Is In Your
Heart,” to be followed by an album
in July. Another act. Jones’, also
moves from Spring to Posse.

“We felt the time was right for this
label because it’s back to the
trenches again and we wanted
greater control of our destiny,” ex-
plains Spitalsky.

“There’s still life in independent
distribution,”he continues. “Many
say that indcependent distributors
don’t pay their bills. but I don’t
blame them when they’re shipped
stupidly. We'll keep them clean with
minimum orders.” Spitalsky says in-
ternational licensing for Posse is still
“open.”

While expressing content with
Spring’s relationship with Polydor,

This internationally famous, award winning 1978 Aubumn
876 Speedster is finally offered for sale by owner. A most
impressive and reliable automobile—and only $55,000!
Serious inquiries call (213) 792-3520.
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distributing through PolyGram Dis-
tribution Inc., Spitalsky cites two
other factors that led to the forma-
tion of Posse.

“When we want to turn over a
record from an ‘A’ side to a ‘B’ side.
we won'’t have to go through a chain-
of-command, nor get hung up on re-
lease schedules with a lot of soul
product released by Polydor itself.
The investment in forming an inde-
pendent label makes the stakes high,
but we think the return will be
higher, t00.” In its 10th year. Spring
is enjoying its best year, Spitalsky
maintains.

Julie Rifkind, vice president of

Posse and president of Spring. says
Posse will be a “*broad-based music
label” with product in soul, pop,
disco and “whatever else we feel is in
the groove.”

In addition to the Joe Simon re-
lease, the new label has marketed a
12-inch single. “I Wanna Get With
You” by Ritz, a Boston-based group.

Rifkind also reports that like other
Spring acts. a major part of Posse’s
thrust will be in the management
and guidance of the careers of its
acts.

The Posse distributor network in-
cludes: Pickwick in Atlanta, Mem-
phis, Nashville, Los Angeles, Miami,
Minneapolis; Schwartz Bros. in Bal-
timore, Washington, D.C. and
Philadelphia: Best, Buffalo; Bib.
Charlotte; M.S.. Chicago. Wiscon-
sin, Indiana. St. Louis; Pike, Cleve-
land. Detroit.

Also, Big State, Dallas. Houston,
Denver; Mic Music, Honolulu; All
South. New Orleans; Sunshine. New
York; Associated, Phoenix; Pacific.
San Francisco, Scattle; Stan’s
Shreveport.

Spring remains the releasing label
for such acts as Millie Jackson, Fat-
back. King Tim Il and Busta Jones.

RCA Exploitation:
‘Black Music Month’

NEW YORK-RCA Records’
added thrust to its nationwide
“Black Music Month” marketing
campaign in June involves an array
of promotions in Detroit. Los An-
geles. St. Louis and New York.

In Detroit, RCA collaborated Fri-
day (20) with the Black Music Assn.
and radio stations in presenting a
seminar on the record business.

In Los Angeles. RCA’s sales
branch together with Johns Music
has launched “The Lucky Teen
Earn And Learn Bonanza” contest,
a community service and merchan-
dising plan that offers cash prizes
and the opportunity for three teen-
agers to learn the record business
and be paid $150 a week while re-
ceiving their on-the-job training.

The contest will be supported by
print and radio advertising from
Johns Music that includes all 17 art-
ists and albums in the label’s “*Black
Music Month” program. All Johns
Music accounts and other partici-
pating stores will receive displays,
show cards. ballot boxes and entry
blanks from an RCA representative.

In St. Louis. branch manager
Fred Love has introduced an RCA,
A&M and Associated Labels
month-long special program high-
lighted by a black-on-white calen-
dar bearing BMA’s “Black Music
Month Celebration.”

A New York campaign included
the appearance by Evelyn “Cham-
pagne” King at Benjamin Franklin
High School June 12 to talk to stu-
dents there. Ray Harris, RCA vice
president of black music marketing,
was also present.
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SQUEEZE PLAY—John Bentley and Glen Tilbrook of Squeeze clown around

while autographing copies of the group's new A&M LP ‘‘Argybargy.”’ The act

did the signing stint at Moby Disc Records in Sherman Oaks, Calif. while in
the L.A. area for a show at the Whisky.

Rock’n'Rolling

‘Blues Bros.” Movie
A $27 Million Laugh

By ROMAN KOZAK

NEW YORK-The new “Blues
Brothers” film, which cost about $27
million, nceds to gross almost $100
million to break even, says Bernie
Brillstein. the film’s executive pro-
ducer and manager of John Belushi
and Dan Aykroyd. a/k/a Jake and
Elwood Blues in the film and the up-
coming Blues Brothers tour.

“Two years of our lives have gonce
into this film, and now it’s here to be
loved, scorned or hated,” says Brill-
stein. interviewed at Universal’s posh
suite at the Sherry Netherlands Ho-
tel the day after the film premiered
in New York.

In between questions he fields
phone calls tfrom Belushi and from
Universal executives. worried over
the initial response to the film.
Brillstein assures them that critics
and audience liked the movie. “We
got a hit.” he tells them.

Belushi, says his manager. was
nervous as he should have been. “He
is a perfectionist, and it was his
baby. But the executives at Univer-
sal.” he says. “did not understand
the movie,” And the fact that the
sound was not right in one of the
theatres, and two reels were ac-
cidently switched for a second, did
not make Brillstein any more chari-
table toward the film studio.

“There was only one young guy,
Shaun Danials, at Universal, who
knew what we were doing with the
film. He made that film happen. The
old guys. who made “Nude Bomb”
and the “Gong Show Movie” were
terrified of what they had. Notice
you didn’t sec them at the premiere.”
says Brillstein.

Nevertheless Universal did buy
the movie on the basis  of only an
oral proposal originated by Aykroyd
and submitted by Brillstein in Octo-

Billboard photo by Chuck Pulin

Making Points: Bernie Brillstein,

manager of the Blues Brothers, de-
scribes the new film.

ber 1978. This was after the success
of Belushi’s “Animal House.”

The Blues Brothers characters
were invented by Belushi as part ofa
“Saturday Night Live” show. The
film, directed by John Landis from
Aykroyd’s script, ‘tells their story:

After Jake Blues is released from
prison, they go “on a mission from
God” « raise money for their old or-
phanage by putting together the
Blues Brothers Band they once had.
On the way to a gig they alienate the
local police forces, the American
Nazi Party, a country western band
and Jake Blues’ old girlfriend, which
results in more wrecked scenery and
crashed cars than any film since
“19417

Through it all the film treats its
music with a great deal of respect.

(Continued on page 79)
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There is just one album that
contains 19 classic Kinks songs

thaathel ed shape rock -
and roll.

One album that goes

from ‘“You Really Got Me”
to “Superman” and
touches all the
milestones in
between.

One album that

of their career. Live.

N‘\ .
r '.
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e G s

The Kinks.
One For The Road.

A specially priced two-album set e
containing a giant Kinks poster.
Produced by Ray Davies.

On Arista
Records and Tapes\
ARISTA
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FromStyx
JoStone: :
C Makmg It

To Mokmg Do.

When We Speak, The Young Adult Market Listens.

The Source, NBC Radio’s young adult networls-is rolling. From
New Wave to Hard News, we cover what young listeners
need to lknow and want to hear.

In addition to exclusive concerts, such as Todd Rundgren &
Utopia, Santana and The Police, The Source offers many
features that plug into the needs of the 18-34 year old
audience. From out of this world UFO's to down fo earth
recession. From comedy and gossip to dealing with success or
failure, the features on The Source relate honestly to life, the
way our listeners live it. And our two-minute newscasts, fed 24
hours a day, are designed for today’s generation, by today’s
generation.

The Source, a "hot” idea whose time has come. Looking for
a sound invesrment? Write to: The Source, NBC Radio, 30

Rockefeller Plaza, New York, N.Y. 10020, or call (212)664-5757.

Agreeing with our “hot” ideas are over 100 Source offiliates,
representing 70 markets. And in over half of those markets
our Source stations are ranked 1, 2, or 3

*Arbitron, 1979 (most recent reports available) Adults 18-34, MSA.

NBC Radios Young Adult Network
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An album for playing.

Another comedy record from National Lampoon
now avaliable along with these other NatLﬂmp hits.

v Marketed by jem Records, Inc.: South Plainfield, New Jersey 07080; Reseda, California 91335

www.americanradiohistorv.com


www.americanradiohistory.com

Presley Blues
The Subject
In Memphis

MEMPHIS—Memphis State
Univ.’s second annual Salute to
Memphis Music seminar, which will
be held on the campus Aug. 15-16,
will attract local, national and inter-

" national blues authorities to exam-
ine the role of the blues in Elvis Pres-
ley’s roots and its influence on his
music.

The seminar is free, funded by the
Tennessee Arts Commission and the
Tennessee Committee for the Hu-
manities, Inc. through a grant from
the Tennessee Arts/Humanities
Support Program, an experimental
model organization designed to sup-
port interdisciplinary projects.

The history and art of the blues
will come together in performances
by the Beale Street Jug Band. Piano
Red and Prince Gabe. Jessie Mae
Hemphill, the Burnside Family
Blues Band and Ranie Burnette,
three of the four artists who have re-
corded singles for refease on MSU’s
High Water Recording label, will
also concertize at seminar sessions.
That will develop into panel discus-
sions.

“This salute is meant to recognize
not only the past influence but the
future as well. That is why we de-
cided to have live performances of
the blues by the old players and the
newer ones,” says Dr. David Evans,
assistant professor of Music at MSU
and chairman of the event.

Among seminar lecturers and
panelists will be Robert Palmer, mu-
sic critic for the New York Times
and Rolling Stone magazine; Sam
Phillips, founder of Sun Records;
Paul Oliver from England, author of
six books on the blues; Richard Rai-
chelson, assistant professor of an-
thropology at Memphis State; Da-
vid Porter, a Memphis songriter:
Bruce Bastin of England, one of the
world’s leading scholars on blues.
and musicians Booker T. Laury and
Jim Dickinson, who will also per-
form.

Other distinguished speakers are
Jeff Titon from Tufts Univ. in Med-
ford, Mass.; Dr. William Ferris, of
the Univ, of Mississippi in Oxford;
Eddie Ray from Los Angeles, Jim
and Ami O’Neal from Living Blues
magazine in Chicago, and Elvis bi-
ographer Jerry Hopkins from Hono-
lulu,

The seminar will be audio and
videotaped by the school and the
tapes deposited in the Southern Mu-
sic Archive in the music department,
where they will be available to stu-
dents, faculty, and visiting research-
ers. The sessions will also be edited
and submitted to the Memphis State
Univ. Press for consideration for
publication.

-

AX MEN—Cqumbi Records’ guitar w

-

hiz Al DiMeola relaxes backstage at

New York's Beacon Theatre with guitar maestro Les Paul following DiMeola’s
recent appearance at the venue. The two guitarists recorded a duet of ‘‘Span-
ish Eyes’’ which appears on DiMeola’s ‘‘Splendido Hotel”” LP.

Money, Las Vegas Teen
Club, Sells For $200,000

By HANFORD SEARL

LAS VEGAS-—Teen-oriented
club Money, close on the heels of
changing format from disco to new
wave, has been sold for a reported
$200.000 by owner Wayne Johnson,
new president of ANCO, the Assn.
of Night Club Owners & Operators.

According to Johnson, a group
comprised of Vegas and California
investors will take over operation of
the popular nightspot July 1 while
maintaining basically the same pro-
gram,

“I've been on both sides of the
nightclub fence and I believed it was
an important need to restructure this
organization, to expand and make it
a communicative group,” says John-
son.

While adding more features and
live bands, the new owners plan to
showcase more local, new wave
groups on Thursday, while contin-
uing to spotlight disco with
rock’n’roll on Fridays and disco only
Saturdays, says Johnson.

New additions will include a

snack bar, longer operating hours

during the summer and remaining
open more days. Johnson adds more
details on admission price changes
and other matters will be forthcom-
ing.

Established in 1977 ANCO is now
centered in Johnson's home territory
of Southern Utah, namely St
George which has a population of
20,000 and predominantly Mormon.

Johnson bought ANCO for a re-
ported $100,000 during_Billboard’s
last disco convention in February
and was elected president by the
existing members, The new group
under Johnson will spearhead a
panel on nightclub owners at the
July New York confab.

Formerly headquartered in Los
Angeles, the revamped organization
offers an answering service there

- with plans calling for an office in the

near future, Roy Webb, formerly a
consultant to Johnson’s Money,
heads up the New York-based of-
fice. )

t HONE'S ONE STOP RECORDS & TAPES
SOUL + ROCK + GOSPEL - COUNTRY + WESTERN & RAP

SPECIALS! $1.49 List Price from 73¢
12" trom $2.00

IF YOU WANT THE LATEST OF ANY TYPE OF SOUND,
WE HAVE IT. /IF NOT, WE'LL GET IT!

LP’s trom $3.99

Tapes trom $4.59

We have many other specials which change weekly.
WIlt ship anywhere. For more information:

HONE’S ONE STOP

RECORD DI

“We are initiating our new mem-
bership drive, which will find fees
varying from $125-8175 a year de-
pending on the size of the club,” re-
veals Johnson. “Ideally, we can even
include the neighborhood bar as
well as country, disco, teen, alcoholic
and non-alcoholic clubs and even
casino hotel operations.”

The ambitious project, which now
involves the setting up of a computer
system, also will include regional
seminars for membership clubs with
experts covering subject from fi-
nancing to equipment. Newsletters
will list reliable bands, agents and
industry manufacturers.

“Disco changed all this into a big
business. There’s been a. lot of rip-off
artists who made big bucks when all
this started, so now nightclub own-
ers need to protect themselves,” con-
cludes Johnson.

The former nightclub owner also
has recently sold operations in Salt
Lake City. Johnson also possesses a
number of years as a performing
musician on the nightclub circuit.
ANCO’s mailing address is 2711 W.
Santa Clara Drive, Santa Clara,
Utah 84765.

Scholarships To
4 WEA Children

LOS ANGELES—Four children
of WEA employes in the Phila-
delphia and Cleveland branches
were among 13 youngsters awarded
scholarships by Warner Communi-
cations Inc.

Those who won college grants up
to $1,000 included: Eric Banks, son
of Maryanne Banks; Michael Dou-
gherty, son of Johanna Dougherty;
Gregory Piatek, son of Anthony Na-
tiello; and Donna Wimberly,
daughter of Ruth Wimberly, all of
Philadelphia; William Henning. son
of Ginny Henning; James Paolucci,
son of William Paolucci; Walter J.
Radomski, son of Walter C. Ra-
domski and Julie Rusnak, daughter
of Raymond Rusnak, Cleveland;
Eric Edwards, son of Jennie Ed-
wards and Scott Sklaver, son of
Harry Sklaver, New York: Melissa
Carlson, daughter of Carol Carlson,
Boston; Irasema Cortes, daughter of
Leobarda Maceda, Returns Center,
Bensenville, Ill.; and Lisa Wood,
daughter of James Wood. Atlanta.

4

‘Riperton Tribute

LOS ANGELES—Mayor Tom
Bradley will declare July “Minnie
Riperton Month™ here, The declara-
tion will begin a month-long cam-
paign for the prevention of breast
cancer, honoring Riperton, who
died of the disease July 12, 1979.
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SHOW NEW TECHNIQUES

N.Y. Audio/Video Seminar

NEW YORK-—New techniques
for synchronizing sound on video-
tape were among the highlights of a
three-day “Audio Recording For
Video” seminar staged here Tuesday
through Thursday (17-19) at the,
N.Y. Hilton Hotel.

One of the newest synch-lock
processes, VidiMag, already in use
among several leading video pro-
duction firms here, is the invention

Publisher Asks
Jabara’s Songs

LOS ANGELES — Management
It Music, doing business as Primus
Artists Music, is petitioning Federal
District Court here to judge it right-
ful proprietor of a group of vital
Paul Jabara compositions so it can
obtain royalties from Casablanca
Record & FilmWorks here.

Since Sept. 30, 1979, the plaintiff
alleges it has received no accounting
or royalties from the defendant,
Casablanca, which contends the
plaintiff does not own copyrights to
“Last Dance,” “Trapped In A Stair-
way" and *Disco Queen.”

The court is informed in the
pleading that the plaintiff was as-
signed the Jabara copyrights in Feb-
ruary 1980 by the First Artists Co.

The plaintiff seeks a jury trial in
the filing which contends Casa-
blanca is infringing on the copy-
rights.

of audiophile and engineer Robert
Fine, It applies film techniques to
video sound production and claims
to be less expensive and less compli-
cated than current sound-to-video
applications. such as the SMPTE
time code process and computerized
systems.

Fine’s system involves tranferring
video's audio signal to 16 m.m. film,
enabling the sprocketed film stock to
be edited on standard cinema sound
editing machines, a relatively simple
process.

The seminars also included au-
dio/video workshops, one of which
featured the SMPTE techniques as
pioneered by Regent Sound Studio’s
Bob Liftin.

Rocker Todd Rundgren show-
cased his latest video productions as
well, and participated in the key
note panel on the coming video ex-
plosion. along with producer Phil
Ramone and representatives from
leading videocassette, videodisk and
hardware manufacturers.

We're only #4
s0 we really have
totry harder

We offer any
orall of the
following
quality
services. Al
under one
roof and at
competitive
prices.

'.A‘ dLee Myles Assoc.,Tnc.

160E. 56th SL. Dept. AS.NYC 10022 Tel:758-3232

® Design

e Art

* Type

e Color seps

® Printing

¢ Fabrication

¢ Record
Pressing

® Tape
Duplication

Sarving the graphic needs of the recerd industry since 1962

COLLYER AVENUE
STUDIOS

24 TRACK AUTOMATED
STATE OF THE ART

(former Camp Colomby—
Blood, Sweat & Tears
private studio)

Currently accepting block book-
ing for summer. Privately situated
on four acres w/heated pool &
live-in accommodations; with
four acoustically different O/D
rooms. Only 30 minutes from
Manhattan.
10-hr.

56969 minimum

The newest plasma display, Spectraview,
MCI 528-C Console, JH-16 MCI 24 Tr. Re-
corder w/Auto Locater 3, Dolby, Bdsen-
dorfer Grand Piano, EMT, AKG, Lexicon
Prime Time, 7 Pultec Outboard Equalizers,
§ Urie Limiters, Eventide Digital Delay, Key-
pex, Gain Brain, Big Reds, JBL 4311's,
Auratones, Hammond, Rhodes, ARP Syn-
thesizers. Mikes: Neumann, AKG, Electro
Voice, Beyer, Sennheiser, Shure, Slinger-
land Drums.

per hour,

For further information
and rates, call Steve Bramberg
(212) 733-7799 or (914) 634-2446

Can Music
Really Charm Your Soul?...
The Answer Lies in The Music of

Leon Huff .

On Philadelphia International Records & Tapes

.
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Commentary

It’s a Whole New Ball Game

By JAY H. LASKER

As a veteran of 35 years in the record and music business I
was both tremendously interested and very much disturbed by
the published reports of the conventions held earlier this year in
Las Vegas (National Assn. of Recording Merchandisers) and
Washington, D.C. (International Music
Industry Conference). I must sadly con-
clude that aside from the moralizing
that “records make great gifts,” the rest
was a lot of hogwash liberally sprinkled
with glittering platitudes and, even
worse. open hostility.

Basically. most everything addressed
to those issucs which, for the most part,
are controllable by the convention par-
ticipants were weak-kneed, evasive and,
in some cases, even downright dishon-
est. Worst of all, this approach was not
mouthed by some underlings, but by
the self-styled industry “heavies.”

I think it is time, once and for all. to
face up to the reality that the record
business (and for that matter the entire
music industry) is no longer an individ-
ual entrepreneur’s heaven. It belongs to
the really big guys. to the conglomer-
ates, and this in itself influcnces a
change in style and approach.

The occasional nostalgia of how
things were once done? You can forget
it, because we are now in a different ball
game. The overshipping of records, re-
turns, discounts, hidden discounts, deals, credit allowances,
control of product and its packaging and the like, are all part of
overall corporate strategies.

Label presidents now have
a new set of objectives

The presidents of the record companies within the conglom-
erate structures are limited in their power and have different
objectives than the old entrepreneurs. Their actions and think-
ing are dictated by how the other wings are doing—television,
magazines, books. movies, tv games. computers. etc. If any
other division is down for the quarter the record division may
have to ship more records. give better deals, give perks to artists
to deliver faster and generally to go out there and pick up the
slack.

If this presents a disturbing picture. it gets even worse when
you consider that the big conglomerates work not on a yearly
profit and loss theory. but on the quarterly system. They are
continually meeting with the stock analysts. and the reports
are examined at least four times a year.

Thus, the record company president is forced into the same
quarterly game. Heaven help him if the big act he projected for
the first quarter figures doesn’t come until the sccond quarter.

At the NARM convention one industry president stated.
“You must be a corporatized executive. ... you can't hate
American Can like Amos Heilicher—we may be sullen but we
are not mutinous.” Does this leave any doubt as to who is run-
ning the record business in America?

The same executive said to the head of one of the leading
chain operations (who had complained about a cover jacket in
a constructive way) that he could do nothing about the situ-
ation and invited the dealer to sit in with the act himself. So,
buffeted by his own company on the one hand, the artist on the

Jay Lasker: ‘‘Despite problems, the record
business has a future brighter than any of
us imagines.”

other. he tries to settle in and become as comfortable as pos-
stble.

If you add some other ingredients to the sandwich, such as
recalcitrant radio stations and the give and mostly take of the
marketing community. you find that
trying to scttle down is not so casy. The
insecurities of the situation begin to take
hold and make for a continuing spiral
of error.

A great deal of time at both conven-
tions was properly devoted to counter-
feiting and bootlegging. Disturbingly
here again, a “heavy” was quoted as
saying that he did not know whether he
would come back to NARM because
there were not enough glamorous issues
discussed. and that the “nuts and bolts”
situations would better be left to his
sales and marketing people.

Even after 35 years in the business, |
don’t pretend to have all the answers to
the problems faced by the industry. But,
before any solution can be worked out,
the problems at least have to be stated.
Here is my list. I am sure that others can
provide more.

1) Ilicit taping radio and records for
home use. This is without any doubt the
biggest problem because the cure is not
. readily in our hands. It is more of a

technological problem.

2) Counterfeiting. Come on Mr. Retailer. You can stop this
dead in its tracks, and you know it.

3) Dependence on radio to promote product. The complete ar-
rogance of radio’s attitude toward the music business certainly
calls for sanctions. How long can we permit the dog to keep bit-
ing the hand that it fceds from?

4) Abrogation of creative control by record companies. This
includes allowing deals that have been a major cost factor in
pushing up the price of records in a recession economy. Mr. La-
bel President, it’s easy to blame the lawyers and the managers,
but it is you who has turned the tiger loosc. Get back the control
that has historically been your prerogative.

5) The whole area of cost control. We are spending too much
money for product acquisition because that’s what the next guy
is spending. We are also spending too much on an armful of
promotion people who. for the most part, can’t get locked up.
let alone get a record on the radio.

‘The industry is no longer
an entrepreneur’s heaven’

The whole syndrome of spending money, not so much for
what will be accomplished, but so that one can’t be hurt. needs
more careful scrutiny. And let’s expose the lie that the retailer
has a God-given right to be financed by the manufacturer or
wholesaler.

All of these problems have sub-problems. But the upbeatof it
all is that everything is solvable. The record business has a fu-
ture brighter than any of us imagines. Regardless of all the new
video technologies, nothing will diminish the growth of de-
mand for audio product.

Jay Lasker has served as president of Dunhill, ABC and Ariola
Records.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

o  Letters ToThe Editor

Dear Sir:

We at The Recording Academy were moved by Dave
Dexter's elegant tribute to late Sonny Burke (Billboard,
June 14, 1980) because the Grammy organization
owes a sincere debut to Sonny Burke.

In 1957 when the Hollywood Chamber of Commerce
was distressed at the appearance of Hollywood Boule-
vard and set out to beautify the area, someone thought
that the entertainment greats should be honored by
the now famous Hollywood Boulevard stars. And to
take care of the music side a committee was formed
from five major executives of the Los Angeles recording
industry. Sonny Burke, then with Decca Records, was
among them.

From this committee, the National Academy of
Recording Arts & Sciences (later the Recording Acad-
emy) was formed. Sonny Burke was a NARAS producer.
At the time he said: “I had long felt that the record
industry needed some organization to sponsor and fos-
ter better relationships within itself and also obtain
world recognition.”

Those were prophetic words indeed from Sonny. The

Recording Academy always respected Sonny Burke and
what he stood for in our industry. He will be missed.

Jay S. Lowy

National President

The Record Academy

Los Angeles

Dear Sir:

After reading your radio programming section | fee!,
more than ever, that the entire music industry (except
the classical folks) ignores public broadcasting.

Example: We are a 50,000 watt station serving
around 1.5 to 2 million people with blocks of folk,
swing, jazz/blues, soul, progressive and classical pro-
gramming to complement our informational services.
We're located in the midst of 22,000-plus, record-buy-
ing students, and serve other college towns, yet we
have difficulty developing working relationships with
record companies. To a station with a diverse product
this is surprising.

Our jocks have a free hand in producing their shows
and the response to our station is strong. Why not

www americanradiohistorv com

contact public broadcasters and find out what we do?

A glance at our playlists will show many industry reps

that we aren't just another tight-listed AOR, Top 40, or
even worse, Top 30 radio station. We like music!

Chuck Miller

Student Station Manager, WSIU-FM

Carbondale, lli.

Dear Sir:
| think it's a shame that Karen Carpenter has de-
cided to shelve her solo album after working on it for a
year. It might be just what was needed to change the
public’s opinion about the Carpenters’ music.
Greg Kuritz
Albany, N.Y.

Dear Sir:

Why have so many radio stations dropped disco for-
mats? Don't they realize the authority disco enjoys on
the Hot 1007 in 1979, disco represented seven of the
year's top eight singles, and 24 of the top 30.

Doug Parks
Media, Pa.
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It’s never been easier for a group, with no past history, no famous members and
no advance hype to get lost in the ozone.

Jo Jo Zep and The Falcons didn’t.

One month after the release of “Screaming Targets” you can hear Jo Jo Zep on
WNEW.-FM, WLIR, WBAB, WRNW, WZ7Z0O, WCOZ, WBCN, WCAS,
WAAF, WBRU, WBLM, WGIR, WPDH, WQBK, WOUR, WAVA, WI1YY,
WRXL, WRAS, WHFS, WRKK, WXLM, WQDR, WKTM, WXQR, WZLD,
WSHE, WGVL, WJAX, WXRT, WYFE, M105, WWWW, WYSP, WJKL,
WEBN, WVUD, WKQQ, WFBQ, WLRS, KEZO, KFMH, KBLE, KTX(Q),
KZEW, KATT, KMOD, KYTX, WLYX, WZZQ, KLOL, KILT, KLB]J, KZOM, _
KSMB, KYYS, KMET, KXFM, KTYD, KMGN, KWFM, KPAS, KSAN, } 3 }
KOME, KSJO, KTIM, KKDJ, KZAM, KQFM, KREM, KZEL, KFML, KTCL, ’ /

KBCO, KAWY and KILO.

Which just goes to show you. The good ones still scream through.

JoJo Zep and The Falcons,“Screaming Targets,’
on Columbia Records and Tapes.

LIVE BROADCAST! Jo Jo Zep and The Falcons on King Biscuit Flour Hour, July 23.
LIVE EVERYTHING! See the guys on their whirlwind “Around the World in 30 Days” Tour.

Including stops in Boston, New York, New Haven, Toronto, San Francisco and Los Angeles.

AFULL MOON PRODUCTION

Produced by Peter Solley

Executive Producers: Michaef Gudinski and Michael Roberts.
“Fult Moon" 15 a trademark of Full Moon Productions
“Columbia; @B are trademarks of CBS inc

c 1980 CBS inc

Buy it once. Enjoy it a lifetime. Recorded music is your best entertainment value

*Q

“ "’.\?}:"l . -
www americanradiohistorv com
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*Panelists/Moderators to Be Confirmed

MONDAY, JULY 14

10 AM-6 PM REGISTRATION
8:30 PM—12:00 PM DISCO DANCING AND ENTERTAINMENT
Roseland—Acts to be Announced

TUESDAY, JULY 15

Seminars: 11:00 AM—6:15 PM

MARKETING PANEL INCLUDING RETAILING AND MERCHANDISING
COMPOSED OF LEADING RECORD LABEL MARKETING SPECIAL-
ISTS IN THE AREAS OF R&B, ROCK AND AOR.

Panetists: Tom Cossie*, RECORD LOGIC
Paul Cooper, ATLANTIC RECORDS

Arnie Smith, RSO

Steve Stoff, RCA

Jim Streight, SOUND WAREHOUSE

Dick Carter, SALSOUL RECORDS

Nick de Krechewo, DOWNSTAIRS RECORDS
Eddie Gilreath, WARNER BROS.*

Oscar Fields, ELEKTRA*

Dee Joseph, PRISM*

HOTEL AND RESTAURANT REPRESENTATIVES RE DISCO OPER-
ATIONS.

Co-Moderators: Ray Ford, BOBBY McGEES CONGLOMERATION, Phoenix
Michael Wilkings, WOOD WILKINGS ASSOCIATES. Toronto
panelists to be contirmed

MOBILE DISCO—AN INTERNATIONAL SCENE UPDATE

Moderator: Dick Sheppard, TOWARDS 2000
Hal Weinberg, PURPLE HAZE

Jim Goodnight,, THE CABARET*

Sam Hazan, SOUNDS BY SAM*

Stoy Mobile Disco, NYC

PRESIDENTS PANEL

Joe Cayre, SALSOUL RECORDS

Bob Summer, RCA RECORDS

Ray Caviano, RFC

Mike Lushka, MOTOWN RECORDS

Bob Sherwood, PHONOGRAM/MERCURY
Tom Cossie, RECORD LOGIC*

Marv Schlachter, PRELUDE RECORDS*
Bruce Bird, CASABLANCA RECORDS
Seymour Stein, SIRE RECORDS*

Al Coury, RSO*

Bruce Lundvall, CBS*

Claude Carrere, CARRERE RECORDS*

SOUND EQUIPMENT MANUFACTURERS—Product Discussion

Paul Friedman, GLI*

Randy Vaughn, DISCO SCENE

Larry Jafte, d b x inc.

Richard Long, RICHARD LONG ASSOCIATES*
Peter Spar, GRAEBAR

DISCO CLUB AND ROLLER RINK INVOLVEMENT INCLUDING PUB-
LIC RELATIONS AS TO LOCAL, REGIONAL, NATIONAL PR IN TV, RA-
DIO, PRINTED MEDIA, ALONG WITH UPDATE ON RINK DESIGN AND
DECOR.

Moderator: Lynda Emon, ROLLER REVIEW, Los Angeles
Panelists: George Pickard, RSROA™

Steve Greenberg, THE ROXY, New York*®

Bernie Korman, ASCAP*

Marv Facher, RSROA*

Norman Traeger, United Skates of America*

Pamela Smith, ELEMA & CO., Los Angeles*

Frankie Crocker, WBLS New York*

PROGRAMMING IN TODAY’S DISCO INCLUDING PROGRAMMING
FORMATS, LIVE PERFORMANCES, SPECIAL EVENTS, UTILIZATION
OF VIDEO, DANCE CONTESTS, ETC.

Ruth Polsky, HURRAH*

Phil Gary,, DISCO CONSULTING MACHINE

Craig Woodhead, TOMMY'S PINBALL MACHINE—Australia
Peter Kledaras, THE ALLEY

Preston Powell, MAGIQUE

Lori Kelley, WOOD WILKINGS ASSOCS.—Toronto

IMPORTANCE OF INDEPENDENT LABELS IN THE CHANGING
DISCO MUSIC SCENE

Moderator: Stan Hoftman, PRELUDE RECORDS
Steve Gold, LAX

Jean Claude Pellerin®*, AARIANA/TEE-France
Dee Joseph, PRISM RECORDS

Curtis Urbeno, EMERGENCY RECORDS*

Roy B., ROY B RECORDS*

Danny Glass, SAM RECORDS

Jane Brinton, PAVILLION RECORDS*

Roxy Myzal, RECORD LOGIC*

LIGHTING EQUIPMENT MANAUFACTURERS—Product Discussion

Peter Altman, LIGHTWORKS*

Dick Sandhaus, SCIENCE FACTION
Vince Finnegan, METEOR*

Terry Singleton, VARAXON*

11:00 AM—6:00 PM Exihibits Open
8:30 PM—12:00 PM Disco Dancing and Entertainment

Roseland
Acts to be announced

Seminars: 11:00 AM—5:15 PM

THE IMPORTANCE OF LABEL R&B AND DISCO DEPARTMENTS
WORKING TOGETHER TO MAXIMIZE THE CROSSOVER FROM R&B
TO POP CHART: INCLUDING USE OF INDEPENDENT R&B PROMO-
TION PERSONNEL.

Ray Harris, RCA

Vince Pellegrino, CBS

Ken Cayre, SALSOUL

Ray Caviano, RFC

Michael Hart, CASABLANCA

Tom Ray, TAR

Keith Carlos, DE-LITE

Tom Draper, WARNER BROS.*
Vince Aletti, RFC/ WARNER BROS.*
Jerry Wexler, WARNER BROS .*

Jim Delahant, ATLANTIC*

Bob Feiden, ARISTA*

Mickey Elsner, CBS*

Rick Stevens, STEVENS McGEE ENTERTAINMENT CORP.*

PANEL DEALING WITH DEVELOPMENT OF LIVE TALENT IN CLUBS,
AUDITORIUMS, ARENAS, INCLUDING STAGING, SOUND & LIGHT,
TICKET SCALING, PR, TV AND MOVIES.

Neil Bogart*, BOARDWALK

Norby Walters*, NORBY WALTERS & ASSOC.
Judy Weinstein, FOR THE RECORD

Ron Delsener, PROMOTER*

Steven Machat*, MACHAT & MACHAT

Henry Schissler, HEAT*

Billy Smith, SALSOUL RECORDS

Michael Brody, PARADISE GARAGE*

PRODUCERS SESSION—INTERWEAVING OF R&B/ROCK/ COUN-
TRY/JAZZ IN TODAY’S DANCE SCENE.

Moderator: Herb Alpert, AGM*

John Luongo, PAVILLION RECORDS
Michael Zager/Jerry Love

Quincy Jones*

Giorgio Moroder*

Steve Greenberg®

John Fred Petrus®

Boris Midney*

Paul Sabu®

Narada Michael Walden*

James Mtume/Reggie Lucas”
Harvey Fuqua®

Chris Biackwell, ISLAND RECORDS*
Cerrone*

Gino Soccio®

Norman Harris, SALSOUL*

Jimmy Simpson*®

Nile Rodgers & Bernard Edwards*
Tom Moutton®

CLUB OWNERS—Closed sessions for discussion of current probiem
areas; licensing discussion by ASCAP, BMI and SESAC, (two ses-
sions)

Wayne Johnson, ANCO, Las Vegas

Roy Webb, ANCO, Las Vegas

Henry Schissler, HEAT, New York* .
Dick Collier, TROCADERO TRANSFER. San Francisco
Scott Forbes, STUDIO ONE, Los Angeles®

Robert Boynton, HURRAH, New York*

Frank Cavin, VILLAGE STATION, Daltas*
Dreamland, San Francisco®

Stanley London, THE RITZ, New York*

Barry Knittel, ASCAP*

Gene Colton, BMI*

Barry Tuber, SESAC

CLUB MANAGERS—Closed sessions for discussion of current prob-
lem areas: licensing discussion by ASCAP, BMI and SESAC. (two ses-
sions)

Dreamland, San Francisco™®

Craig Woodhead, TOMMY'S PINBALL MACHINE, Australia
Steven Mass, MUDD CLUB, New York*

Dick Hyman, PRIVATES, New York*

Cosmo Ohms, THE RITZ, New York*

Jim Ferret, DANCEATERIA, New York*

David Carroil, HOT CLUB, Philadelphia*

Barry Knittel, ASCAP*

Gene Colton, BMI*

Vincent Candilora, SESAC
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BILLBOARD’S INTERNAT
July 14-17 1980/SHERATON

The Original Forum Feat

RADIO PANEL COMPOSED OF KEY RADIO PERSONNEL FROM R&B,
ROCK AND AOR STATIONS.

Moderator: Frankie Crocker, WBLS
Jimmy Mack, WBCN
Butterball, WDAS*

Sonny Joe White, WXKS*
Paul Zarcone, WKTU

Roy Lawrence, WCAU-FM
Rick Sklar, WABC*

Linda Haynes, WWRL
Barry Mayo, WGC(*

Paula Matthews, KIQQ*
Dan Lemos, KISS-FM*
Freddie James, WDMT*
Scotty Andrews, WVEE*
Jimmy Smith, KOKY *
Rick DiSeglia, WXLO*
Bill Tanner, Y-100*
Michael Jones, KRLY*
Gloria Johnson, KSFX*

RECORD POOLS & ASSOCIATIONS—DISCUSSIONS OF TODAY'S
PROBLEMS INCLUDING THE INCREASING COST OF PROMO-
TIONAL RECORDS, STRONGER TRADE ASSOCIATION TO PROTECT
MEMBERS, ETC.

Co-Moderator: Judy Weinstein, FOR THE RECORD
Co-Moderator: Danny Glass, SAM RECORDS*
Eddie Rivera, IDRC

Scott Tuchman, SOUTHWEST RECORD POOL

Al Paez, NEW ORLEANS RECORD POOL

A.J. Miller, S.C.D.D.J.A.

Cosmo Wyatt, NEW ENGLAND DISCO DJ ASSN.*
Bob Pantano, POPS*

Sam Meyer, DISCO-TEXAS*

George Borden, BOSTON RECORD POOL*
Eddie Thomas, DOGS OF WAR*

Nick Lygizos, B.A.D.D.A

SOUND EQUIPMENT MANUFACTURERS
Product Discussion (Sound Panel # 2)
panelists to be announced

LIGHTING EQUIPMENT MANUFACTURERS
Product Discussion (Lighting Panel # 2)
panelists to be announced

11:00 AM—6:00 PM Exhibits open
8:30 AM—12:00 PM Disco Dancing & Entertainment

Roseland
Acts to be announced

THURSDAY, JULY 17

Seminars: 11:00 AM—5:15 PM
HOT SEAT

Moderator: Bill Wardlow, BILLBOARD
Panelists To Be Announced

HOW DISCO DEEJAYS ARE COPING WITH FUSION

Co-Moderators: Michele Hart, CASABLANCA RECORDS, Los Angeles
Ray Caviano, RFC, New York

Panelists: Jim Burgess, THE UNDERGROUND, New York
John Benitez, XENON, New York*

Mike Lewis, STUDIO ONE, Los Angeles*

Bob Anderson, THE PLUM, Washington, DC*

John Terry, Florida®

Chuck Weissmueller, SOME OTHER PLACE, Chicago*
Steve Nader, Detroit*

Angelo Solar, BACKSTREET ATLANTA, Atlanta®

Bill Mayrande, LOOKING GLASS, Detroit*

Steve StoHf, RCA Records, New York*

PROMOTION PANEL COMPOSED OF LEADING LABEL AND INDE-
PENDENT PROMOTION PERSONNEL HANDLING R&B, ROCK AND
AOR PRODUCT.

Jane Brinton, PAVILLION RECORDS

Patrick Jenkins, AVI*

Mark Murphy, PRELUDE

Roxy Myzal, RECORD LOGIC

Dan Joseph, TK

Tom Hayden, TOM HAYDEN & ASSOC.
Alan Michael Mamber, FANTASY RECORDS
Billy Smith, SALSOUL RECORDS

Bob Shore, RFC

Bonnie Simmons, WARNER BROS.*

Ray Harris, RCA*

Steve Leeds, INDEPENDENT AOR PROMOTION*
Ed Hines, CBS*

Bob Faust, POLYDOR*

Cortez Thompson, WARNER BROS.*

Ralph Tashjian, AARIANA/TEE

MIXING TECHNIQUES PANEL

Moderator: Jim Burgess, THE UNDERGROUND, New York
Panelists: Bob Vitteritti, TROCADERO TRANSFER, San Francisco
Mike Lewis, STUDIO ONE, Los Angeles*

Hubert Charles, HARPO's, Phoenix

John Ceglia, MEAN ALICES, Buffalo

Howard Metz, Dallas

CLUB MANAGERS—Discussion of current problem areas; licensing
discussion by ASCAP, BMI and SESAC.

(MANAGERS PANEL % 2)

panellsts to be announced

CLUB OWNERS—Discussion of current problem areas; licensing dis-
cussion by ASCAP, BM| and SESAC.
(OWNERS PANEL # 2)

panelists to be announced
11:00 AM—5:00 PM Exhibits Open
6:30 PM Disco Forum Awards Banqguet

9:30 PM—1:00 AM Disco Dancing & Entertainment
Roseland
Acts to be announced
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IONAL DISCO FORUM 8
CENTRE/NEW YORK CITY

uring Rock/Fusion Music

Exhibitors

% Club Franchisers
«Disco and Radio DJ’s

THIS IS YOUR KEY OPPORTUNITY
TO SELL YOUR PRODUCT TO:

#% Club Owners from the U.S. and Abroad
» Club Managers and Supervisors

You’re guaranteed a steady stream of
past customers and new prospects—all
looking for the latest equipment, oper-
ating systems, promotional ideas and
the newest ways to make their doilars
multiply . ..

WHY THIS WILL BE THE BIGGEST
AND BEST-SELLING
DISCO FORUM EVER!!

ATTENDANCE: woridwide: In the past, buyers have thronged to
the Billboard Disco Forums from more than 100 countries from ali over
the world. Present indications point to an EVEN GREATER global turn-
out . .. including a special delegation of more than 150 buyers from
France! Domestic: Biggest to-date . . . Open to ALL Disco 8 Registrants

# Purchasing Agents

« Food and Beverage Managers

« Entertainment and Audio Visual Distributors

w Financial and Marketing Consultants

% Business people who want to buy Clubs

% Restauranteurs Who want to Expand into Clubs
% Retailers Who Want to Convert into Disco

For Exhibit Information Contact:
Fred Favata/Expocon Management
115 New Canaan Avenue

Norwalk, Connecticut 06850

PLUS 25,000 by Special Invitation to YOUR top customers in the
Greater New York Metro Market Area!

PROMOT|0N: # The most widely promoted and advertised
Disco Forum ever staged by Billboard with special press in the key na-
tional media, PLUS in the following vital business and professional
press including the tape, audio and video fields;

H Ten million readers will get the message in: Billboard, Lighting Di-
mensions, Roller Skating Business, Amusement Business, Interiors,
Billboard’s Disco Sourcebook, Billboard Espanol, Billboard Benelux,
Music Labo (Japan).

Clubs

resentatives

«investors Who want to know More About Disco

203/847-3857

% Foreign Disco Industry Buyers and Purchasing Rep-

x Entrepreneurs Who want to open Clubs

CHECK YOUR AIRLINES FOR SPECIAL SUPER SAVER FARES!!
juenmmmmmn Registration FormimEEmEmEnNy

Mail completed form to:

NANCY FALK/SALPY TCHALEKIAN
Billboard’s International Disco Forum 8
9000 Sunset Boulevard

Los Angeles, California 90069

Please register me for Billboard’s Interational Disco Forum 8 at

the Sheraton Centre Hotel in New York City, July 14-17, 1980.

I'am enclosing a check or money order, in the amount of (please check):

0$315 REGULAR RATE for the following registrant categories:
Club Owners/Managers/Franchisers. Record Company Personnel,
Equipment Manufacturers, Exhibitors, Promotion and Marketing.
Managers, Artists and Radio Personnel

08235 for Disco DJ’s, Disco Forum Panelist, Students, Military, Spouses:

You may charge your Disco Forum 8 Registration if you wish:
0O Master Charge 0O.BankAmericard/Visa
O Diners Club O American Express

Credit Card Number

Expiration Date

Signature

Registration does not include hotel* accommodations or airfare.
Registrant substitutions may be made. 10% cancellation fee will
apply to cancellations prior to June 30, 1980. Absolutely no refunds
after June 30, 1980.

Register Now! Registration at the door will be $25.00 higher.

*All information on hotel accommodations will be mailed to you im-
mediately upon receipt of your completed registration form.

Name(s) 1st Name for Badge L
Titles(s)

Company/Disco Telephone ( )

Address

City State Zip Country —

L.-
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Billboard. Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *

Based on station playlists through Thursday (6/19/80)

Regional Breakouts & National Breakouts

PETE TOWNSHEND ~Let My Love Open The Door (Atco)
B0Z SCAGGS—Jo Jo (Columbia)
LINDA RONSTADT—| Can't Let Go (Asylum)

OLIVIA NEWTON-JOHN—~Magic (MCA)
BILLY JOEL~It’s Still Rock & Roll To Me (Columbia)
MANHATTANS-Shining Star (Columbia)

GENESIS—~Misunderstanding (Atiantic)
KiM CARNES—More Love (EMI)

JUNE 28, 1980 BILLBOARD

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playhst: as determined by sta
tion personnel
BREAKOUTS—Billboard Chart

at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca)

MECO—Empire Strikes Back (RSO)

PETE TOWNSHEND—Let My Love Open The
Door (Atco)

% PRIME MOVERS:

STEPHANIE MtLLS—Sweet Sensation (20th
Century)

OLIVIA NENTON-JOHN—Magic (MCA)
CHARLIE DANIELS BAND—In Ameica (Epic)

BREAKOUTS

BILLY JOEL—It's Still Rock & Roll To Me
(Columbia)

SPINNERS—Cupid (Atfantic)

ALI THOMPSON—Take A Little Rhythm (AGM)

KFI-LA

© PETE TOWNSHEND—Let My Love OpenThe
Door (Atco)

® KISS—Shandi(Casablanca)

* INVISIBLE MAN'S BAND—AIl Night Thing
(Mango) 16-9

* MICHAEL JACKSON~She's Out Of My Life
(Epic) 20-14

KHI-LA

® PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca)

® MECO-Empire Strikes Back (RSO)

* BILLYJOEL~It's Still Rock & Roli ToMe
{Columbia) 14-8

* STEPHANIE MILLS—~Sweet Sensation (20th
Century)23-14

KUPD-Phoenix

KYNO—Fresno

KCBN—Reno

CAROLE KING—One Fine Day (Capitol)

WNCI-Columbus

KVIL-Dallas

® POINT BLANK—The Hard Way (MCA)
® BOB SEGER—Nine Tonight (Capitol)

* JUDAS PRIEST- Living After Midnight
(Columbia) 21-15

* CHARLIE DANIELS BAND—In America
(Epic) 22-14

KOPA-Phoenix

® BOZSCAGGS-Jojo (Columbia)

(Epic) 30-11
* OLIVIANEWTON-JOHN—Magic (MCA) 19-
10

KTKT—Tucson

o BENNY MARDONES—into The Night
{Polydor)

® LINOARONSTADT-ICan't Let Go (Asylum)
* OLIVIANEWTON-JOHN—Magic (MCA) 17-
10

* AIRSUPPLY—AItOut Of Love (Arista) 27-21
KQEO-Albuquerque

® GORDON LIGHTFOOT-Dream Street Rose
(WB)

KENO-—Las Vegas

® PETETOWNSHENO-Let My Love Open The
Door (Atco)

® ALITHOMPSON-Take A Little Rhythm
(A&M)

* CAROLE KING—One Fine Day (Capitol) 26-
15

* CHRISTOPHER CROSS— Sailing (WB) 28-18
KFMB—San Diego

® BILLYJOEL-1t's Still Rock & Roll ToMe
(Columbia)

® PAUL McCARTNEY—Coming Up (Columbia)

Pacific Northwest Region

® TOP ADD ONS

GENESIS—Misunderstanding (Atlantic)

EDDLE RABBITT~Driving My Lile Away
(Elektra)

LtNDA RONSTADT—I Can’t Let Go (Asylum}

* PRIME MOVERS

OLIVIA NEWTON-)JOHN—Magic (MCA)
MANHATTANS —Shining Star (Columbia)
BILLY JOEL—It's Still Rock & Roll To Me

* BARRYMANILOW-! Don't Want ToWalk
Without You (Arista) 1712

* JAMES LAST BAND - The Seduction
(Polydor) 26-20

KGW—Portiand

® GENESIS—Misunderstanding (Atlantic)

o CHRISTOPHER CROSS—Sailing (WB)

* MANHATTANS—Shining Star (Columbia)
23-15

KING—Seattle

© TERRY WILLIAMS—Blame It On The Night
(tnt'l Artists)

® FELIX CAVALIERE—Good To Have Love Back
(Epic)

 CAROLE KING—Dne Fine Day (Capitol) 21-
14
# CRYSTAL GAYLE-The Blue Side (Columbia)
2419
KJRB-Spok

® KINGBEES—My Mistake (RSO)
® QUEEN-PlayThe Game (Elektra)

* BLUES BROTHERS-Gimme Some Lovin'
(Atlantic) 16-11

* BILLY JOEL-1t's Still Rock & Roil To Me
{Columbia}4-1

KTAC—Tacoma

® QUEEN-Play The Game (Elektra)
® JOURNEY—Walks Like A Lady (Columbia)

* MANHATTANS-Shining Star (Columbia)
22-10

# LIPPS INC.—Funkytown (Casablanca) 10-3
KCPX—Salt Lake City

o TERIDESARIOw/K.C.—Dancin’ In The
Streets (Casablanca)

® KENNY ROGERS—Love The World Away
(UA)

+ PETE TOWNSHEND-Let My Love Open The
Door (Atco) 28-23

* MECO—Empire Strikes Back (RS0) 25-19
KRSP—Salt Lake City

® DIRTBAND—Make ALittie Magic (UA)
© LINDARONSTADT—ICan't Let Go (Asylum)

* ROCKYBURNETTE~Tired Of Toein' The
Line (EM1) 8-4

* ELECTRIC LIGHT ORCHESTRA—I'm Alive
(MCA)13-7

o PETETOWNSHEND=Let My Love Open The
Door (Atco)

® BOZSCAGGS—JoJo(Columbia)
* JOEWALSH—AIl Night Long (Asylum)29-16

 BLUES BROTHERS—Gimme Some Lovin’
(Atlantic) 28-18

North Central Region

® TOP ADD ONS

PETE TOWNSHEND—Let My Love Open The

* PRIME MOVERS

OLIVIA NEWTON-JOHN—Magic (MCA)

KINGBEES—My Mistake (RSO)

ROCKY BURNETTE—Tired Of Toein' The Line
(EMI)

BREAKOUTS:

GENESIS—Misunderstanding (Atlantic)

CHARLIE DANIELS BAND —In America (Epic)

PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca)

CKLW-Detroit

o HERBALPERT—-Beyond (A&M)

® KENNYROGERS - Love The World Away
(Asylum)

* OLIVIA NEWTON-JOHN—-Magic (MCA) 28-
20

 KINGBEES—My Mistake (RS0) D-19
WDRQ-Detroit

® (LIVIANEWTON-JOHN—Magic (MCA)

© ROCKIE ROBBINS—You & Me (A&M)

* KINGBEES—MyMistake (RS0)22-15

* (I;IENESIS—Misunderstanding(Atlantic)Zl-

WTAC—Flint

® CAROLE KING—0ne Fine Day (Capitol)
o BILLY SQUIER-You Should Be High Love
(Capitol)
* ELTON JOHN-Little Jeannie (MCA) 13-4
 BLONDIE-Atomic (Chrysalis) 24-16
1-96 (WZZR-FM)—Grand Rapids
® DIRTBAND—Make A Little Magic (UA)
* %MA NEWTON-JOHN-Magic (MCA) 14-

* ROCKYBURNETTE—Tired Of Toein’ The

Line (EM1) 29-16
WAKY—Louisville

® MECO-Empire Strikes Back (RS0)

o PETETOWNSHEND-Let My Love Open The
Door (Atco)

* BILLY JOEL-It's Still Rock & Roll ToMe
(Cotumbia) 10-3

* GARY BURBANK—Who Shot 1.R. (Ovation)

® GENESIS—Misunderstanding (Atlantic)

o PETETOWNSHEND-Let My Love Open The
Door (Atco)
* ELTONJOHN-Little Jeannie (MCA) 8-4
# CHARLIE DANIELS BAND~In America
(Epic) 19-5
WCUE—Akron

® DiRTBAND—Make A Little Magic (UA)

© COMMODORES—Qld Fashion Love
{Motown)

* BILLY JOEL~It's Still Rock & Roll To Me
(Columbia) 8-3 )

o COMMODORES-0ld Fashion Love
(Motown)

* OLIVIANEWTON-JOHN—Magic (MCA) 13-5
# LIPPS INC.—Funkytown (Casablanca) 16-1
WPEZ-Pittsburgh

o ELECTRIC LIGHT ORCHESTRA—I'm Alive
(MCA)

® BOZSCAGGS-!oto(Columbia)
 BETTE MIDLER-The Rose (Atlantic) 19-10
4 LIPPS INC.—Funkytown (Casablanca) 10-6

Southwest Region

® TOP ADD ONS

JOHNNY LEE—Looking For Love (Asylum)

KENNY ROGERS—Love The World Away
(Asylum)

ELECTRIC LIGHT ORCHESTRA—I'm Alive (MCA)

* PRIME MOVERS

ELTON JOHN—Little Jeannie (MCA)
BILLY JOEL—It's Still Rock & Roll To Me
I (Columbia)

PURE PRAIRIE LEAGUE—Let Me Love You
Tomght (Casablanca)}

BREAKOUTS

CAROLE KtNG—One Fine Day (Capttol)

OLIVIA NEWTON-JOHN—Magic (MCA)
MICKEY GILLEY—Stand By Me (Asylum)

KILT-Houston

© KENNYROGERS— Love The World Away
(Asylum)

® JOHNNY LEE—-Looking For Love (Asylum)

 ELTON JOHN-Little Jeannie (MCA) 16-11

4 CHARLIE DANIELS BAND-In America
(Epic) 24-12

KRBE-Houston

© LIND RONSTADT~ICan't Let Go (Asylum)

© AMBROSIA-You're The Only Woman (WB)

* gMNHA‘ITANS—ShiningStar(Columbia)7-

® OLIVIANEWTON-JOHN—Magic (MCA)

© MANHATTAN TRANSFER—Twilight Zone
(Atlantic)

* ELTONJOHN—Littte Jeannie (MCA) 8-5

 PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 14-8

KTSA-San Antonio

® ELECTRICLIGHT ORCHESTRA—I'm Alive
(MCA)

® GARY NUMAN-Are Friends Electric (Atco)

# PRETENDERS—Brass In Pocket (Sire) 5-3

* ll’aulél McCARTNEY—Coming Up (Cofumbia)}

Dept summary of Add On and © ALITHOMPSON-Take ALittle Rhythm Door (Atco) * S.0.5.BAND-Take Your Time (Tabu)X-31 ) _yyu
Prime Mover information to re (BN : #* BOZSCAGES—1o Jo (Columbia) 29-23 DIRT BAND—Make ALitte Magic (UA) 13-Q (WKTQ)- Pittshurgh o CHARLIE OANIELS BAND—In America
flect greatest product actiity * CHARLIE DANIELS BAND—In America HERSALPERT =Eeyond (ABM) © OIRTBAND—MakeA Little Magic (UA) (Epic)

® BLUES BROTHERS—Gimme Some Lovin'
(Atlantic)

* BILLYJOEL-It's Still Rock & Roll To Me
(Columbia) 10-3

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 12-9

WTiX—New Orleans

o COMMOOORES-0Id Fashion Love
(Motown)

® QUEEN-Play The Game (Elektra)

* SPINNERS-Cupid (Atlantic) 23-10

* g;ROLE KiNG-One Fine Day (Capitol) D-

WNOE—New Orieans

® CAROLE KING—One Fine Day (Capitol)

o KENNYROGERS-Love The World Away
(Asylum)

 ELTON JOHN-Little Jeannie (MCA)9-3

* MANHATTANS-Shining Star (Columbia)
26-17

KEEL-Shreveport

® CHEAP TRICK —Everything Works If You Let
It (Epic)

® MICKEY GILLEY—Stand By Me (Asylum)

* OLIVIA NEWTON-JOHN—Magic (MCA) 26-
18

 BLUES BROTHERS—Gimme Some Lovin’
(Atlantic) 24-16

Midwest Region

® TOP ADD ONS

MICKEY GILLEY—Stand By Me (Asylum)
CHARLLE DANLELS BAND—In America (Epic)
QUEEN—Play The Game (Elektra)

* PRIME MOVERS

BILLY JOEL~it’s Still Rock & Roll To Me
(Columbia)

SPINNERS—Cupid (Atfantic)

OLIVIA NEWTON-JOHN—Magic (MCA)

BREAKOUTS

GENES{S—Misunderstanding (Atlantic)
KIM CARNES—More Love (EMI)

(Columbia) 20-11 * BILLYJOEL~It's Still Rock &Roll ToMe CAROLE KING—One Fine Day (Capitol)
XRTR(FW)-LA KTLK—Denver WBGN-Bowling Green T
—=Dallas

® NATALIE COLE—Someone That | Used To
Love (Capitol)

# BILLY JOEL—It's Still Rock & Roli To Me
{Columbia)9-3

* SPINNERS-Cupid (Atlantic) 19-15
KCBQ-San Diego

o ELTONJOHN-Little Jeannie (MCA)
o SPINNERS—Cupid (Atlantic)
* MANHATTANS - Shining Star (Columbia)
23-15
* NEILSEDAKA/ DARA SEDAKA-Should've
Never Let You Go (Elektra) 16-11
KFXM—San Bernardino

® PETE TOWNSHEND - Let My Love dpen The
Door (Atco)

o GENESIS—Misunderstanding (Atlantic)
# OLIVIA NEWTON-JOHN—Magic (MCA) 14-

 MANHATTANS—Shining Star (Columbia)
12-9

KERN-Bakersfield

BREAKOUTS

B0Z SCAGGS—}o Jo (Columbia)
DIRT BAND—Make A Little Magic (UA)
KINGBEES—My Mistake (RSO)

KFRC—San Francisco

e GENESIS—Misunderstanding (Atlantic)

o EDDIE RABBITT-Drivin’ My Life Away
(Elektra)

 OLIVIANEWTON-JOHN—Magic éMCA) 24-
16
* BILLY JOEL~It's Still Rock & Roll ToMe
(Columbia) 19-10
KYA-San Francisco

o CHRISTOPHER CROSS- Sailing (WB)
o ALITHOMPSON-Take ALittle Rhythm
(ASM)

* CAROLE KING—One Fine Day(Capitol) 28-
24

* OLIVIANEWTON-JOHN—Magic (MCA) 19-
14

* DIRT BAND—Make A Little Magic (UA) 28-
20

* FIREFALL-Love That Got Away (Atlantic)
21-22

KROY-Sacramento

o CHEAP TRICK—Everything Works If You Let
It (Epic)

® QUEEN-Play The Game (Elektra)
* ELTON JOHN-Little Jeannie (MCA)8-2
* ALICECOOPER-Clones (WB) 20-12

® GENESIS—Misunderstanding (Atlantic)
® LINDARONSTADT—ICan't Let Go (Asylum)

* PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 22-14

* MANHATTANS-Shining Star (Columbia)
28-20

KIMN-Denver

o BOZSCAGGS—!o Jo (Columbia)

o EDDIE RABBITT—Drivin' My Life Away
(Elektra)

* QLIVIANEWTON-JOHN—Magic (MCA) 18-
13

KJR—Seattle

® KINGBEES—My Mistake (RSO)

e S.0.S.BAND—Take Your Time (Tabu)

o CHRISTOPHER CROSS~Sailing (WB)

 OLIVIA NEWTON-JOHN—Magic (MCA) 21-
1

* GENESIS—-Misunderstanding (Atlantic) 18-
12

WGCL—Cleveland

® CHARLIE DANIELS BAND—In America
(Epic)

* GENESIS—Misunderstanding (Atlantic) 27-
13

 ROCKY BURNETTE-Tired Of Toein' The
Line (EMI) 17-8
WIZP—Cleveland
® AVERAGE WHITE BAND-Let's Go Round
Again (Arista)
® FRED KNOBLOCK—Why Not Me (Scotti
Bros.)
 PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 25-14
* KIMCARNES—More Love (EMI)21-15
WXGT-Columbus

® JOHNNYLEE-Looking For Love (Asylum)
® ALITHOMPSON-Take ALittle Rhythm
(A&M)

* CAROLE KING-One Fine Day (Capitol) 29-
17

* ANNE MURRAY-I'm Happy Just ToDance
With You (Capitol) 40-24
KNUS-FM—Dalfas
© DIRT BAND—Make A Little Magic (UA)
® DR.HOOK-Years{Capitol)
 ELTON JOHN-Little Jeannie (MCA) 27-13
* PAUL McCARTNEY—Coming Up (Columbiaj

WLS—Chicago .

® BLUES BROTHERS—Gimme Some Lovin'
{Atlantic)

® PUREPRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca)

* BILLY JOEL—It's Still Rock & Roll ToMe
(Columbia) 10-5

* gSENESIS—Misunderstanding(Atlantic)“-

WEFM—Chicago

13-2
KF)Z-FM (Z-97)- Ft. Worth

® CAROLE KING—One Fine Day (Capitol)
o ELECTRIC LIGHT ORCHESTRA-I'm Alive
(MCA)
 JOEWALSH—All Night Long (Asylum) 14-9
* JI(‘)SUF(I)NEY—WaIks Like A Lady (Columbia)
-1
KINT-El Paso

© RUSS BALLARD-On The Rebound (Epic)

* OLIVIA NEWTON-)OHN—Magic (MCA) 14-8

* JOEWALSH—-AIl Night Long (Asylum) 16-12
KYYX-Seattle

o COMMODORES- (ld Fashion Love
{Motown)

® DIRT BAND—Make A Little Magic (UA)

* ERIC CLAPTON-Tuisa Time (RSO) D-27

* GENESIS—Misunderstanding (Atlantic) D
26 .

e GENESIS—Misunderstanding (Atlantic)

© MANHATTANS-Shining Star (Columbia)

 CHARLIE DANJELS BAND —In America
(Epic) 14-10

 SPINNERS—Cupid (Atlantic) 13-9

Q-102 (WKRQ-FM)—Cincinnati

® CHARLIE DANIELS BAND - In America
(Epic)

® PETE TOWNSHEND—Let My Love Open The
Door (Atco)

 BLUES BROTHERS—Gimme Some Lovin'
(Atfantic) 23-16

 PURE PRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca) 15-7

WWW. americanradiohistorv.com

® KENNYROGERS—Love The World Away
(Asylum)

o FRED KNOBLOCK—Why Not Me (Scotti
Bros.)

# SPINNERS-Cupid (Atlantic) 14-8

* BILLY JOEL-It's Stitl Rock & Roll ToMe
(Columbia) 10-3

WKY—Oklahoma City

o CHRISTOPHER CROSS~Sailing (WB)

® EDDIE RABBITT~Drivin' My Life Away
(Elektra)

* TZICKEYGILLEY—Stand ByMe (Asylum) 17-

* PLAYER-It's ForYou (Casablanca) 14-11

© CHARLIE DANIELS BAND —In America
(Epic)

o ELECTRIC LIGHT ORCHESTRA—F'm Alive

(MCA)

* GRATEFUL DEAD-Alabama Getaway
(Arista) 28-23

* RgBBIE DUPREE-Steal Away (Elektra) 24-
1

WROK—Rockford
© DIRTBAND-MakeA Littte Magic (UA)
® QUEEN-Play The Game (Elektra)
* ELTON JOHN-Little Jeannie (MCA) 6-4
* GENESIS—Misunderstanding (Atlantic) 9-6

(Continued on page 22)
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Humorous Break: Columbia artists Moe Bandy, left, and Joe Stampley, right,
enjoy a laugh with Bob Kingsley during a recent interview in L.A. for ‘‘Ameri-

can Country Countdown."”

Kingsley is the host of the nationally-syndi-

cated radio program.

‘Country Countdown’
Airs On 250 Stations

By KIP KIRBY

NASHVILLE—When “American
Country Countdown™ first went on
the air in October of 1973, it was
broadcast over a modest 45 stations.
Taoday. in its seventh year and going
strong, the popular radio show airs
weekly on more than 250 stations
across the nation.

Hosted by Bob Kingsley. the pro- '

gram is similar in concept to its older
sister show, “American Top 40.” It
features a countdown of Billboard’s

top 40 country hits of the week in a-

conversational three-hour format.
Interspersed between the records
Kingsley offers biographical tidbits
about the various artists. back-
ground information about the songs
and relevant facts and figures of in-
terest to country listeners.
“American Country Countdown™
is syndicated by Watermark, the
L.A.-based producer of “American
Top 40.” “The Robert W. Morgan
Special Of The Week™ and “Profiles
In Rock.” Besides its substantial
U.S. syndication, “American Coun-
try Countdown™ is also heard world-
wide over the Armed Forces Radio
Network. where it recently tied the
“Dr. Demento Comedy Hour™ for

second place in overall popularity
(first place went to “American Top
40™).

Kingsley. twice chosen “best radio
personality” by the Academy of
Country Music and “most influen-
tial disk jockey™ by Billboard. was
originally hired by Watermark as
the show's staff producer. When
host Don Bowman left “Count-
down™ two years ago to become
Willie Nelson’s permanent opening
acton the road. Kingsley slid behind
the microphone into the host’s slot
where he has remained since.

The complete week’s show is
tracked. assembled and edited into
its final version each Tuesday in the
Watermark studios. Then the fin-
ished program is sent to the pressing
plant where it is put onto three-
record disk sets. These packages are
shipped out Saturday morning to all
subscribing radio stations for use the
following week. The show is kept
current and up-to-date by using Bill-
board’s advance Hot Country Sin-
gles chartinformation and numbers.

“American Country Countdown™
is written by executive writer Pat

(Continued on page 32)

~ Radio Progromming

«COVERING FEB. 28 TO MAY 21 susssummmsmens

8 Of 241 Markets Figure In

. Arbitron’s 1st Spring Reports

NEW YORK-IUs spring and it’s
Arbitron report time again with 241
market reports grinding through the
Arbitron computers in Laurel, Md.
The first eight of these markets were
mailed to subscribers last week.

These markets, Philadelphia. San
Francisco. Atlantic City. Allentown-
Bethlehem-Easton, Reading. {an
Jose, Salinas-Seaside-Monterey and
Wilmington are not usually the first
to be issued. But things are a little
different this year as Arbitron
phases in quarterly measurements of
the top national markets.

The result of this longer rating pe-
riod means major markets such as
New York and Los Angeles won't be
released until carly July.

The new extended rating periods
ran from Feb. 28 to May 21. In all
there have been 241 markets meas-
ured this spring. up from the 184 Ar-
bitron surveyed last year.

PHILADELPHIA — Westing-
house’s all-news KYW-AM consoli-
dates its hold on first place here
withan 11.4share, up from 9.6 in the
winter. Metromedia's contemporary
WIP-AM is second with a 6.6, off
slightly from the 6.8 in the winter
book.

The fast moving upstart in this
market is WMGK-FM. Greater
Media’s MOR outlet which lands in
third place with a 5.7 share, up from
5.5 in January/February and 2.9 a
year ago.

A move from country to “classic
MOR™ at Rust Craft’'s WSNI-FM
has won the station a 3.6 share, up
from 3.0 in January/February and
2.9 a year ago. MOR has also done
well on Lin's WUSL-FM, which
moved from a 2.9 a year ago and a
3.6 in the winter to a 4.2.

Metromedia’s progressive
WMMR-FM, slipped from 6.1 a
year ago and 6.5 in the winter to a
5.3. CBS’ former disco outlet,
WCAU-FM, which still emphasizes
its “Fascinatin’ Rhythm™ fell from a
3.9 a year ago and a 3.3 in the winter
toa 2.8.

2 Networks Vie For Flower Hour

® Continued from page 3
limited to the concert series, starting
next year.

WNEW-FM  general manager
Mel Karmazin took issue with
ABC’s claim of exclusivity, however,
after the N.Y. Post broke the story
Wednesday (18).

Karmazin claims WNEW has a
contract with DIR that extends “well
into 1981." ABC says its DIR deal
takes effect Jan. 1. 1981. Karmazin
says it's his understanding the ABC/
DIR pact “won’t interfere with us.”
since it only covers markets outside
New York.

DIR officials “were not at liberty
to talk™ about the deal until the press
conference. a spokesman said, add-
ing that there would be “no com-
ment” until then.

ABC officials were equally reti-
cent, but industry sources confirmed
that a joint announcement was in-
deed underway. pegged o a press
conference Monday at the Four Sea-
sons.

Those sources say the deal calls
for DIR to create and produce new
King Biscuit concerts as well as a bi-
weekly series of country music
shows for ABC, and that DIR would

also take over the production of
existing ABC Network features such
as Supergroups In Concert and three
90-minute rock specials.

DIRs Rock Awards would be
part of the ABC package. it is be-
lieved.

DIR pionecred the syndication of
rock-oriented programming eight
years ago with King Biscuit. with
many of the “live” concerts emanat-
ing from the UK. Itsince expanded
to cover more than 250 stations.
mostly FMers, with programming
ranging from live remote concert
broadcasts to interviews and fea-
tures concerning rock stars.

DIR’s latest endeavor, a live in-
studio concert and interview session
called “Afternoon Live™ that is
aimed at the after-school/drive time
audience, is hosted by WNEW-FM’s
Scott Muni, in fact, underscoring the
long relationship between the two
broadcast entities.

ABC's network currently consists
of 207 stations divided into four cat-
egories. The FM and Contemporary
Networks are aimed at the 18-34-
year-old audience. while the Infor-
mation and Entertainment Net-
works include the larger “18-plus™

demographic. and are slanted more
toward features. MOR and country
progressive fare.

Except for programs such as “Af-
ternoon Live,” DIR distributes its
shows via disk. as does ABC with its
syndicated shows.

It is “*possible.” an ABC source
says, that by the time the DIR/ABC
deal is supposed to take effect, that
ABC will be ready to distribute King
Biscuit and other programs via satel-
lite. making actual “live” remotes
easier to produce. Telephone “long
lines,” the current method of distrib-
uting live programming, is often
risky, and always expensive. Satel-
lite feeds are less expensive, and
have a potential for greater reach.

If Monday’s press conference re-
sults in the expected announcement
of the DIR/ABC pact. it should
launch a scramble among other in-
die syndicators who specialize in
rock programming. and possibly
open the field to other entrepreneurs
who have the means to negotiate
concert broadcasts among labels,
acts and broadcast outlets. This
could include concert promoters and
agents. as well as existing broadcast
specialists, some industry sources
claim.

www americanradiohistorv com

~SAN FRANCISCO-ABC’s talk
KGO-AM continues to dominate
this market with a 9.0 share. This is
off from winter’s 10.6. but up from a
year ago's 8.9.

All-news KCBS-AM holds on to
second with a 5.5 share and General
Electric’s KFOG-FM. formatted
with beautiful music. is in third
place with a 4.7. up from a 4.1 a year
agoand a3.4in the January/Febru-
ary report.

But the big surprise is NBC's
MOR outlet, KNBR-AM., which has
bounced back from a 2.9 in the win-
ter to a 4.3. The station did score a
5.8 a year ago. however.

Bonneville's beautiful KOIT-FM
has apparently been hurt by KFOG
and has slipped from 3.6 in the win-
ter to 2.3. A year ago the station had
a 3.7. Black-formatted KSOL-FM
moved along from a 3.7 a year ago
and a 3.8 in the winter to a 4.3, as did
Viacom’s black KDIA-AM. which
climbed from 2.5 in the winter back
to the 3.1 share it enjoyed a year ago.

SAN JOSE—Progressive KOME-
FM is still the top station in this mar-
ket. but its share is off from a 6.6 a
year ago and a 6.8 in the winter to a
5.6, almost tied with KCBS-AM San
Francisco’s penetration of 5.5.

AOR KEZR-FM, in second place
with a 4.9, is apparently giving
KOME stiffer competition. Its share
is up from 4.6 a year ago and 4.1 in
the January/February book. Taking
a big jump is oldies-formatted

KARA-FM. up from 2.6 a year ago

and 2.3 in the winter to a third-place
43.

AOR KSJO-FM is up from a win-
ter share 2.1 to 3.0, but the station
had a 6.3 a year ago and AOR

KLIV-FM is up to 2.7 from 2.0 a
year ago and 2.1 in the winter.

ATLANTIC CITY—This market.
measured for the second time ever in
a scheduled Arbitron survey. is in
turmoil. Beautitul music-formatted
WFPG-FM is still in first place from
a year ago. but its hare has been
shaved from 19.6 to 16.2. Contem-
pofary WAVY-FM has skyrocketed
from a 3.0 to a 12.0, passing progres-
sive WMGM-FM, which is holding
at 11.2 and is now in third place.

Contemporary  WMID-AM  has
apparently been hurt by WAVY. It’s
lost a lot of its audience as its share
has plummeted to 2.1 from 7.4.

MOR WIIN-AM is also down.
slipping from 10.0 a year ago to 7.5.
Contemporary WOND-AM is also
off from 7.8 to 5.4.

ALLENTOWN — The three-city
market of Allentown. Bethlehem
and Easton just north of Phila-
delphia gives a 12.5 share of its lis-
teners to beautiful WQQQ-FM
Easton. This station also enjoyed a
12.1 share a year ago.

WLEV-FM Easton. which has
shifted from Top 40 to adult contem-
porary has won new listeners for an
11.7 sharc. up from 7.0 a year ago.
Beautiful music WZZO-FM Bethle-
hem is down from 12.4 a year ago to
8.1

READING—Adult contemporary
WEEU-AM captures the top spot in
this market with a 15.0 share. down a
hair from the 15.8 it held a year ago.
A move trom beautiful to adult con-
temporary at WRFY-FM has won
the station a 11.6 share. up from 7.3
a year ago. Country formatted
WHUM-AM slipped from 14.5 1o
8.7.

WRNW-FM Focuses
Upon Local Rockers

By RICHARD M. NUSSER

NEW YORKZWRNW-FM in
suburban Westchester County,
which competes with many of the
leading big city stations here. is go-
ing after young adult listeners by
spotlighting the activity of local rock
musicians via live concerts beamed
from a local recording studio.

“In The Studio” debuted Tuesday
(20) at 9 p.m. with the Kik Band, lo-
cal rockers playing original tunes,
offering a half-hour concert from
the 24-track Squires Production Stu-
dio in White Plains. WRNW-FM is
in nearby Briarcliff Manor. The pro-
gram is made possible through an
advertising trade-off.

WRNW-FM’s program director
Gary Axelbank describes the sta-
tion’s format as “adult AOR geared
to people who have lived through
the last 15 years listening to rock.”

The station switched from beau-
tiful music about three years ago.
opting for a soft contemporary ap-
proach but has gradually widened
its playlist in response to listeners’
tastes.

“We started to switch when mel-
low rock was dying.” says Axelbank.
“Of course we don’t forget to play
Joni Mitchell now and then, but
we've added people like Pete
Townshend. Elvis Costello. the
Squeeze and we play the Brains.

“You just have to be selective,” he
adds.

“We've developed a real rapport

with the local musicians since we be-
gan these features,” Axelbank says.
“In the process we discovered there’s
a real active club scene around
Westchester. There must be 80 or 90
clubs featuring live music up here.”

Not surprising, many of those
clubs are now advertising on
WRNW., along with national firms
geared (o the young adult’s buying
habits such as beer and auto ac-
counts.

Area musicians are encouraged to
send tapes to WRNW notonly toau-
dition for “In The Studio™ but also
for the station’s “Spotlight 107" fea-
ture which airs individual cuts from
the tapes on Sunday at 10:30 p.m.
Music director Ray Haneski co-
produces the latter show with Axel-
bank while evening DJ Donna Le-
miszki produces ““In The Studio.”

Among the successful local
alumni of WRNW are jocks Tom
Morrera and Dan Neer of WNEW-
FM: Al Bernstein of WYNY-FM;
Bob Marrone of WPLJ-FM: news
director Barbara Malmut of
WRVR-FM. and Joe Piasek and
Meg Griffith, who inaugurated
WPIX-FM’s short lived new wave
format here and are now syndicating
their own show.

The station also sponsors a series
of outdoor concerts featuring local
acts. The first one, Saturday (24) ata
local high school. benefitted the
town library’s building fund.
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Billboard Sing|

® Continued from page 20
WIFE=Indianapolis

® CAROLE KING=One Fine Day (Capitol)

® ANNEMURRAY-|'m Happy Just To Dance
With You (Capitol)

WNDE - Indianapolis

® BNZSCAGGS-)Jo Jo(Columbia)
® MICKEY GILLEY-Stand By Me (Asylum)
+ KIM CARNES—More Love (EMI) 20-14

+ RAY PARKER JR. & RAYDIO—Two Places At
The Same Time (Arista) 22-16

WOKY—Milwaukee

© CHARLIE DANIELS BAND -~ In America
(Epic)

® AVERAGE WHITE BAND—Let's Go Round
Again (Arista)

* OLIVIANEWTON-JOHN—Magic (MCA) 26-
20

* RODNEY CROWELL—Ashes By Now (WB)
30-25

WZUU-FM—Milwaukee

o DIRTBAND—-Make ALittle Magic (UA)
© MICKEY GILLEY—Stand By Me (Asylum)
* KIMCARNES—Mare Love (EM1) 19-15
* CAROLEKING—One Fine Day (Capitol) 12-7

KSLQ-FM—St. Louis

® QUEEN-Play The Game (Elektra)

® TERIOE SARIO w/K.C.—Dancin' In The
Streets (Casablanca)

* OLIVIANEWTON-JOHN—Magic (MCA) 19
15

* ANDYGIBB/OLIVIANEWTON-JOHN-|
Can't Help It (RS0) 18-8

KXOK-St. Louis

® KIM CARNES—More Love (EMI)

o KENNYROGERS—Love The World Away
(Asylum)

* SPINNERS-Cupid (Atlantic) 8-5
* BETTE MIDLER-The Rose (Atlantic) 10-3
KIOA—0Oes Moines

® GENESIS—Misunderstanding (Atlantic}

o PETETOWNSHEND- Let My Love Open The
Door (Atco)

+ CHARLIE DANIELS BAND~InAmerica
(Epic)26-18

* SPINNERS-Cupid (Atlantic) 18-12
KDWB—Minneapolis

® MANHATTANS- Shining Star (Columbia)

© TOBYBEAU-If I Were You (RCA)

* CAROLE KING—One Fine Day (Capitol) 16-
10

* GENESIS—Misunderstanding (Atlantic) 20-
15

KSTP—Minneapolis

® KIM CARNES—More Love (EMI)
@ MICKEY GILLEY—Stand By Me (Asylum)

* KENNYROGERS—Love The World Away
(Asylum) 20-14

* FRANK SINATRA—Theme From New York,
New York (Reprise) 10-6

WHB—Kansas City
® MICKEY GILLEY—Stand By Me (Asylum)
® GARY BURBANK-Who Shot ).R. (Ovation)
+ SPINNERS-Cupid (Atlantic) 12-9

+ BILLY JOEL~It's Still Rock & Roll ToMe
(Columbia) 7-2

KBEQ—Kansas City

® QUEEN-Play The Game (Elektra)

© EODIE RABBITT~Drivin' My Life Away
(Elektra)

+* GENESIS—Misunderstanding (Atlantic) 14-
7

+ DIRT BAND—Make A Little Magic (UA) 26-
2

KKLS—Rapid City
® ERIC CLAPTON-TulsaTime (RSO)
* ELTON JOHN-Little Jeannie (MCA) 4-2
* El3lllMcCARTNEY-ComingUp(Cqumbia)

KQWB—Fargo

© CHARLIE DANIELS BAND—In America
(Epic)

® CAROLE KING—One Fine Day (Capitol)

* BILLY JOEL—It's Still Rock & Roli ToMe
(Columbia) 14-8

* SPINNERS—Cupid (Atlantic) 10-6

KLEO-Wichita

WDRC-Hartford

es Radio Action

Based on station playlists through Thursday (6/19/80)

WLEE-Richmond

WMJX (96X)—Miami

Ploylist Top Add Ons @
Playlist Prime Movers *

(WBYQ) 92-0—Nashville

® CHRISTOPHER CROSS-Sailing (WB)
® GENESIS—Misunderstanding (Atlantic)
* geROLE KING=0ne Fine Day (Capitol) 30-

* CHARLIE DANIELS BAND~ In America
(Epic) 29-24

Northeast Region

BOZ SCAGES-) Jo (Columbia)
LINDA RONSTADT—I Can't Let Go (Asylum)
RODNEY CROWELL—Ashes By Now (WB)

* PRIME MOVERS

SPINNERS—Cupid (Atlanlic)

OLIVIA NEWTON-JOHN—Magic (MCA)

BILLY JOEL-It's Still Rock & Roll To Me
(Columbia)

BREAKOUTS

KIM CARNES—More Love (EMI)
GENESIS—-Misunderstanding (Atlantic)
MANHATTANS -Shining Star (Columbia)

WABC- New York

@ ELECTRIC LIGHT ORCHESTRA-I'm Alive
(MCA)

® LINDARONSTADT-ICan't Let Go (Asylum)

+ BILLY JOEL—It's Still Rock & Roll ToMe
(Columbia) 10-3

+ SPINNERS—-Cupid (Atlantic)21-13
WXLO—New York

® GENESIS—Misunderstanding (Atlantic)
® MECO-Empire Strikes Back (RSQ)
WPTR—Albany

© FRANKIE VALLI-Where Did We Go Wrong
(MCA)

® ALITHOMPSON-TakeA Little Rhythm
(A&M)

* ?ICKEYGILLEY-Stand By Me (Asylum) 30-
1

+ SPINNERS—Cupid (Atlantic) 14-6
WTRY -albany

o DIRT BAND—Make A Little Magic (UA)

© MECO-Empire Strikes Back (RSO)

* CHARLIE DANIELS BAND - In America
(Epic)17-10

* ROCKY BURNETTE-Tired Of Toein' The
Line (EMI)10-5

WKBW—Buffalo
o BOZSCAGES—Jo Jo(Columbia)
© AIRSUPPLY—All Out Of Love (Arista)
* GENESIS—Misunderstanding (Atlantic) 21-
14

* PAUL McCARTNEY-Coming Up (Columbia)
83

WYSL-Buffalo

© ANNE MURRAY-I'm Happy Just ToDance
With You (Capitol)

® KENNYRANKIN—Regrets (Atlantic)

+ NATALIE COLE-Someone That | Used To
Love (Capitol) 28-18

+ OLIVIA NEWTON-JOHN--Magic (MCA) 16-9
WBBF—Rochester

® KIMCARNES—More Love (EM{)
® CAROLEKING-One Fine Day(Capitol)
* SPINNERS—Cupid (Atlantic) 14-10

* MANHATTANS-Shining Star (Columbia)
1813

WPRO (AM)~ Providence

® GLAYDS KNIGHT & PIPS—Landlord
(Columbia)

® HERBALPERT—Beyond (A&M)
WPRO-FM—Providence

® BOZSCAGGS-Jo Jo (Columbia)

® QUEEN-PlayThe Game (Elektra)

+ JOEWALSH—-AIl Night Long (Asylum) 28-22

® BILLY JOEL~It's Still Rock & Roll To Me
(Columbia)

® B0ZSCAGGS-JoJo (Columbia)

+ KIM CARNES—More Love (EMI)23-18

* CAROLE KING—One Fine Day (Capitol) 20-
16

WRVQ—Richmond
" o BENNYMAROONES~Into The Night
(Palydor)
© JOHNNY LEE-Looking For Love (Asylum)
+ OLIVIANEWTON-JOHN-Magic (MCA) 21-
13

+ PURE PRAIRIE LEAGUE-Let Me Love You
Tonight (Casablanca) 13-8

WAEB-Allentown

* MANHATTANS—Shining Star (Columbia)
2.17

WICC—Bridgeport
® PETE TOWNSHEND—Let My Love Open The
Door (Atco)

© BENNY MARDONES-Into The Night
(Palydor)

+ BILLYJOEL~It's Still Rock & Roll ToMe
(Columbia) 8-4

* KIM CARNES—More Love (EM1) 24-18
WBEN-Buffalo

o KENNYROGERS—Love The World Away
(Asylum}

© MANHATTANS-Shining Star (Columbia)
+ OLIVIA NEWTON-JOHN—Magic (MCA) 22-
16

+ NEIL SEDAKA/DARA SEDAKA—Should've
Never Let You Go (Elektra) 20-11

WRKO-Boston
© RODNEY CROWELL—Ashes By Now (WB)

o EDOIERABBITT—Dirvin' My Life Away
(Elektra)

* KIM CARNES—More Love (EM1) 22-16
* OLIVIANEWTON-JOHN—Magic (MCA) 23
15

WBZ.FM—Boston

o RUPERT HOLMES—Answering Machine
(MCA)

® QUEEN-Play The Game (Elektra)
F-105 (WVBF)—Boston

® B0ZSCAGGS—-Jo Jo(Columbia)
® ALITHOMPSON-Take A Little Rhythm
(A&M)

* ROCKY BURNETTE~Tired Of Toein’ The
Line (EMI) 5-2

+ ROBIN LANE & THE CHARTBUSTERS—
When Things Go Wrong (WB) 35-21

© DIRTBAND--Make A Little Magic (UA)
® ALITHOMPSON—-TakeA Little Rhythm
(A&M)

* GARY NUMAN--Cars (Atco)11-4

* ROCKY BURNETTE-Tired Of Toein’ The
Line (EMI) 12-5

Mid-Atlantic Region

® TOP ADD ONS

BOZ SCAGGS —Jo Jo (Columbia)
LINDA RONSTADT—I Can't Let Go (Asylum)
GARY BURBANK—Who Shot J.R. (Ovation)}

* PRIME MOVERS

ELTON JOHN-Little Jeannie (MCA)

MANHATTANS —Shining Star (Columbia)

BILLY JOEL~It's Still Rock & Roll To Me
(Columbia)

BREAKOQUTS:

CHARLIE DANIELS BAND—In America (Epic)

CAROLE XING—0ne Fine Day (Capitol)

ROCKY BURNETTE—Tired Of Toein’ The Line
(EM1)

WFIL—Philadelphia
® RICK PINETTE & OAK— King 01 The Hill
(Mercury)
© LINDARONSTADT—I Can't Let Go (Asylum)
+ ELTONJOHN-Little Jeannie (MCA) 15-10

+ BILLYJOEL-It's Still Rock & Roll To Me
(Columbia) 14-8

WIFI-FM—Philadelphia
® CHARLIE DANIELS BAND~In America
(Epic}
® JOURNEY-Walks Like A Lady (Columbia)
* (ligROLEKING—One Fine Day (Capitol) 26-

+ BLUESBROTHERS—Gimme Some Lovin'
(Atlantic) 20-15

WPGC—Washington
o BOZSCAGGS—-JoJo{(Columbia}
® GARY BURBANK—Who Shot J.R. (Ovation)
+ ROBBIE DUPREE-Steal Away (Elektra) 2-1
* MANHATTANS- Shining Star (Columbia) 8-
3

WGH-Norfolk

© CAROLE KING—One Fine Day (Capitol)

® ROCKY BURNETTE-Tired Of Toein' The
Line (EMI)

* BETTE MIDLER-The Rose (Atlantic) 11-2

+ CHARLIE DANIELS BAND—In America
(Epic) 15-4
WCAO—Baltimore

® ALITHOMPSON-Take A Little Rhythm
(A&M)

© LARRY GRAHAM—One In A Million You (WB)
* MANHATTANS—Shining Star (Columbia)
138

* ELTONJOHN~Little Jeannie (MCA) 14-9
WYRE—Annapolis

© OIRT BAND—Make A Little Magic (UA)
o KISS—Shandi(Casablanca)

+ RAY PARKER JR. & RAYDIO~Two Places At
The Same Time (Arista) 24-17

* CHARLIE DANIELS BAND—In America
(Epic) 17-11

© COMMODORES-0id Fashion Love
{Motown)

o PETETOWNSHEND-Let My Love Open The
Door (Atco}

* KIMCARNES—More Love (EMI}12.7
* CAROLE KING—One Fine Day (Capitof) 22-
16

WKBO—Harrisburg
* ROCKYBURNETTE—Tired Of Toein' The
Line (EMI) 10-5

* CHARLIE DANIELS BAND—In America
(Epic) 18-12

WFBR—Baitimore
© PETETOWNSHEND- Let My Love Open The
Door (Atco}

o COMMODORES—O0Id Fashion Love
{Motown)

* CHARLIE DANIELS BAND~InAmerica
(Epic) 26-14

* ROCKY BURNETTE-Tired Of Toein' The
Line (EM1) 23-13

Southeast Region

® TOP ADD ONS

BOZ SCAGGS~Jo Jo (Columbia)

ALI THOMPSON~Take A Little Rhythm (A&M)

PETE TOWNSHEND—Let My Love Open The
Door (Atco)

* PRIME MOVERS

CHARLIE DANIELS BAND—In America {Epic)
OLIVIA NEWTON-JOHN—Magic (MCA)
MANHATTANS ~Shining Star (Columbia)

BREAKOQUTS

RODNEY CROWELL -Ashes By Now (WB)
CHRISTOPHER CROSS—Sailing (WB)
AIR SUPPLY—AIl Out Of Love (Arista)

WQXI-Atlanta

o GARY BURBANK—Who Shot J.R. (Ovation)
* MANHATTANS-Shining Star (Columbia)
129

* MICKEY GILLEY-Stand By Me (Asylum) 14-
0 .

2-93 (WZGC-FM)—Atlanta

o CHRISTOPHER CROSS-Sailing (WB)

® ALITHOMPSON-TakeA Little Rhythm
(A&M)

* ERIC CLAPTON—Tulsa Time (RS0) 10-6

* RODNEY CROWELL—Ashes By Now (WB)
18-13

WBBQ-Augusta

® BOZ SCAGGS-Jo Jo (Columbia)
o CHRISTOPHER CROSS-Sailing (WB)

# CHARLIE DANIELS BAND—In America
(Epic) 26-19

+* JOEWALSH-All Night Long (Asylum) 19-14
WFOM-—Atlanta

® LINDARONSTADT—|Can't Let Go (Asylum)

o FRED KNOBLOCK—Why Not Me (Scotti
Bros.)

* CHARLIE DANIELS BAND~ In America
(Epic) 14-4

+* B0ZSCAGGS-Jo Jo(Columbia) 19-9
WSGA—Savannah

© BENNY MAROONES—IntoThe Night
(Polydor)

© GARY BURBANK—Who Shot J.R. (Ovation)

+ CHARLIE DANIELS BAND~In America
(Epic) 10-6

* S.0.S. BAND—Take Your Time (Tabu) 1-1
WFLB—Fayetteville

o DIRT BAND—Make A Little Magic (UA)

® BOZSCAGGS-Jo Jo (Columbia)

* OLIVIANEWTON-JOHN—Magic (MCA) 17-
11

* $.0.5. BAND—Take Your Time (Tabu) 19-8

www.americanradiohistorv.com

© PETETOWNSHEND=- Let My Love Open The
Door (Atco)

o BRICK-All The Way (Bang)

+ PAT BENATAR—We Live For Love
(Chrysalis) 21-15

* MANHATTANS-Shining Star (Columbia)
148

Y-100 (WHYI-F M)— Miami 0
© DAVID HUDSON~Honey Honey (Alston)
* PAULMcCARTNEY—Coming Up (Columbia)
7-1

+ BETTE MIDLER-The Rose (Atlantic) 8-3
WLOF-Orlando
® QUEEN-Play The Game (Elektra)

® ALITHOMPSON-Take A Littie Rhythm
(A&M)

* ELECTRIC LIGHT ORCHESTRA-!'m Alive
(MCAY11-8

+ PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 9-6

Q-105 (WRBQ-FM)—Tampa
© BOZSCAGGS—Jo Jo(Calumbia)

¢ COMMODORES-0Id Fashion Love
{Motown)

* OLIVIA NEWTON-JOHN—Magic (MCA) 13-8
* CHANGE-A Lover's Holiday (RFC) 30-17
BJ-105 (WBJW-FM)- Orlando

@ FIREFALL-Love That Got Away (Atlantic)
o ALITHOMPSON-Take A Little Rhythm
(A&M)

* CHARLIE OANIELS BAND—In America
(Epic) 19-12

* MECO-Empire Strikes Back (RS0) 29-20
WQXQ-Daytona Beach

© RAYPARKER JR. & RAYDIO—Two Places At
The Same Time (Arista)

© STYX—First Time (A&M)
+ PAUL McCARTNEY-Coming Up (Columbia)
20-5

WAPE - Jacksonville

© PETETOWNSHEND-Let My Love Open The
Door (Atco)

@ ERIC CARMEN=-It Hurts Too Much (Arista)
" % KIM CARNES—Mare Love (EMI) 26-18 /

+ CHARLIE DANIELS BAND—In America
(Epic) 28-19

WAYS—Charlotte
© AIRSUPPLY—AIl Out Of Love (Arista)

o TERI DESARIO w/K.C.~Dancin’ In The
Streets (Casablanca)

* OLIVIANEWTON-JOHN-Magic(MCA)/IB-
13

* ROCKY BURNETTE-Tired Of Toein' The
Line (EMI) 19-14

WKIX—Raleigh
® ROYORBISON/EMMYLOU HARRIS—That
Lovin' You Feelin’ Again (WB)
® RICK DEES—Chantilly Lace

* LARRY GRAHAM—One In AMillion You (WB)
1710

* CHARLIE DANIELS BAND~In America
(Epic) 14-8

* RODNEYCROWELL - Ashes By Now (WB)
25-20

WHBQ—Memphis
® EDDIERABBITT—Drivin' My Life Away
(Elektra)
o G.Q.-Sitting InThe Park (Arista)

* LARRY GRAHAM—One In A Million You (WB)
2713

* OLIVIANEWTON-JOHN-Magic (MCA) 23-
16

WFLI-Chattanooga

* CHRISTOPHER CROSS-Sailing (WB) D-17
* MICKEY GILLEY-Stand By Me (Asylum) D-
18

WRJZ—Knoxville

® BOZSCAGGS-Jo Jo(Columbia)
® ALITHOMPSON-Take A Little Rhythm
(A&M)

* ELECTRIC LIGHT ORCHESTRA-I'm Alive
(MCA) 24-16

* CHARLIE DANIELS BAND—In America
(Epic) 10-1

WGOW-—Chattanooga

o EDDIE RABBITT-Drivin' My Life Away
(Elektra)

o ALITHOMPSON-Take A Little Rhythm
(A&M)

* RODNEY CROWELL-Ashes By Now (WB) 7-
4

+ PURE PRAIRIE LEAGUE - Let Me Love You
Tonight (Casabtanca) 10-6

WERC-Birmingham
o PETETOWNSHEND-Let My Love Open The
Door (Atco)
® QUEEN-Play The Game (Elektra)
* OLIVIANEWTON-JOHN—Magic (MCA) 13-4

+* KENNYROGERS—Love The World Away
(Asylum) 16-8

WSGN-Birmingham
® GENESIS—Misunderstanding (Atlantic)
© LINDARONSTADT—ICan't Let Go (Asylum)
+ ELTON JOHN- Little Jeannie (MCA( 12-4
+ OLIVIANEWTON-JOHN—Magic (MCA) 13-9
WHHY—Montgomery

o BENNY MARDONES-Into The Night
(Polydor}

o COMMODORES-0Id Fashion Love
{Motown)

+ CHARLIE DANIELS BAND—In America
(Epic) 29-24

* KIM CARNES—More Love (EMI) 28-23
KAAY-Little Rock

© CRYSTALGAYLE-The Blue Side (Columbia)

® MICHAEL JACKSON—She's Out Of My Life
(Epic)

* ROCKY BURNETTE-Tired Of Toein' The
Line (EMI1)13-9

* CHARLIE DANIELS BAND—In America
(Epic) 24.21

WSEZ (2-93)—Winston-Salem

* PAUL McCARTNEY-Coming Up (Columbia)
91

WZDQ-Chattanooga
© JUSTIN HAYWARD- Night Flight
® PHILLYNOTT-The King's Call (WB)
* (l;gllESIS—Misunderstanding(Atlantic) 18-

+ PETE TOWNSHEND—Let My Love Open The
Door (Atco) 20-14

WTMA—Charleston

® FIREFALL—Love That Got Away (Atlantic)

o COMMODORES-01d Fashion Love
{Motown)

* ELTON JOHN-Little Jeannie (MCA) 9-4

+ ROCKYBURNETTE-Tired Of Toein’ The
Line (EM1) 18-12

WORD-Spartanburg

o CHANGE-A Lover's Holiday (RFC)
® JOHNNY LEE—Looking For Love (Asylum}

* RODNEY CROWELL—Ashes By Now (WB)
21-12

# KISS—Shandi (Casablanca) 29-18
WLAC - Nashville

® B0ZSCAGGS-Jo Jo(Columbia)
® QUEEN-Play The Game (Elektra)

+ KENNY ROGERS— Love The World Away
(Asylum) 26-22

% MANHATTANS—Shining Star (Columbia)
12-8

© ERIC CLAPTON-Tulsa Time (RSO)
® BO0ZSCAGGS-Jo Jo (Columbia)

* CHARLIE DANIELS BAND~(nAmerica
(Epic) 27-16

* SPINNERS—Cupid (Atlantic) 15-9
WAIV—Jacksonville ]

o DAVE MASON/MICHAEL JACKSON—Save
Me (Columbia)

o ALITHOMPSON-Take A Little Rhythm
(A&M)

* CHARLIE DANIELS BAND—In America
(Epic) 20-16

+ BILLY JOEL-It's Still Rock & Roll To Me
(Columbia) 13-5

WRFC—Athens, Ga. '

© LINDARONSTADT—ICan't Let You Go
(Asylum)

® PETETOWNSHEND-Let My Love Open The
Door (Atco)

* KENNY ROGERS— Love The World Away
(Asylum) 17-11

+ CHRISTOPHER CROSS—-Sailing (WB) 26-20

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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SAN DIEGO-B-100. the FM
side of KFMB, is now FM B-100.
Along with the change comes a new
theme “You've Grown Up ... We've
Grown Up™ that will reflect the new
FM-B-100 sound as well as the rea-
son for the change.

According to Paul Palmer, station
manager of the AM and FM, the
new format is the result of four
months’ intensive market research
conducted by his staff and an inde-
pendent research company and
defies the typical categorization
used to describe radio formats. It is
believed to be the first of its kind
adopted by an FM station anywhere
in the nation, he says.

“Intensive research showed us
that San Diego’s major FM listen-
ership lies with the men and women
between the ages of 18-49, yet the
FM market. in the past two years,
has been marked by growing frag-
mentation which has forced this lis-
tenership to likewise fragment,” says
Palmer.

“The new FM B-100 will continue
to provide its strong share of the FM
market with the sounds it is familiar
with, but at the same time will inte-
grate a variety of sounds that are

| New Sound & Staff |
. At Diego’s KFMB

also mainstays of contemporary mu-
sic but have heretofore been con-
fined by the fragmentation of FM
programming.

The Eagles, Fleetwood Mac, Chi-
cago, Doobie Brothers, Elton John
and Rod Stewart will be part of the
broad new musical sound. which
will be introduced by a new lineup
of air personalities.

States Palmer: “Our research in-
dicated that San Diego FM listeners
have grown up. The men and
women of the 18-49 age group are
more sophisticated and more de-
manding of compatible but diverse
programming than before. That is
why we say, ‘If you’ve outgrown
bubblegum, if you’re tired of moldy
oldies and have outgrown noisy
rock—then you've grown up to the
new FM B-100"."

The new lineup will consist of the
new carly-morning team of Larry
Himmel, formerly of KGB-FM, San
Diego and London Wood, formerly
of San Dicgo’s KITT-FM. Glen
McCartney, program manager, will
handle the 9 a.m.-1 p.m. shift,
Danny Wilde at | p.m.-5 p.m., John
Michael K. from 5 p.m.-9 p.m. and
Frank Anthony at | a.m.

1934 Communications Act
Amendment Markup Begins

WASHINGTON—-The Senate
Communications Subcommittee
will begin marking up a new bill to
amend the Communications Act of
1934 Tuesday (24). The bill, $2827,
represents a significant compromise
between Republicans and Demo-
crats who has previously been work-
ing on separate versions of a Com-
munications Act rewrite.

Introduced by subcommittee
chairman Senator Ernest Hollings
(D-SC), S2827 is co-sponsored by
Senators Howard Cannon (D-Nev),
Barry Goldwater (R-Ariz), Bob
Peckwood (R-Ore), Ted Stevens (R-
Ark) and Harrison Schmitt (R-NM).
While the bill’s provisions concen-
trate on common carrier issues, there
are also several amendments which
would effect broadcast communi-
cations.

Proposals include lengthening the
license terms for radio and television

from three to five years, the use of a
lottery to choose among competing
applicants for broadcast licenses
and elimination of Federal Commu-
nications Commission rules govern-
ing news and public affairs, fre-
quency of commercials and program
logging.

The bill also eliminates the con-
cept of a spectrum fee which had
been favored by Senator Hollings in
previous legislation. FCC involve-
ment in radio format changes and
ascertainment requirements would
also be abandoned if the bill passes.

$2827's chances for passage this
year depend on how quickly the
Senators can move the bill through
the system. Congress will recess for
two weeks in July and two weeks in
August for the national political
conventions  before  adjourning
Oct. 3.

ON KKGO-FM AND KGIL-AM-FM

Radio Programming

Morgan Move: More Music On

Mutual Chain—Som

® Continued from page 4
The affiliates survey has been
Morgan’s first order of business.

“I'm trying to find out what the af-

filiates want from me,” he says. In
the quest for ratings, station pro-
grammers often take the easy way
out, Morgan believes, playing Top
40 music and sticking closely to the
charts. As a result, many stations
wind up sounding the same.

“They’re looking for new ways to
sharpen the competitive edge with-
out taking risks on new artists,” says
Morgan. He intends to fulfill that
need with special network program-
ming.

At present, Mutual produces only
one regular music special, “Jam-
borge, USA,” a weekly country con-
cert produced by WWVA-AM be-
fore a live audience in Wheeling, W.
Va. “Jamboree, USA™ has been on
the air since 1933 but in all those
years Mutual has not added more
music specials. Morgan intends to
do somthing about that.

He is planning a regularly sched-
uled series of music specials, every-
thing from artist biographies and
music anthologies to concerts broad-
cast live via satellite. The specials
will be available to only one station
in a market and Morgan plans to
make them exciting and unique
enough to skyrocket ratings for affil-
iates.

Although Morgan is reluctant to
name artists or detail styles of music
programming he will be developing,
he will say that he favors a docu-
mentary approach.

Some Mutual specials might re-
trace a particular era in recent musi-
cal history, say the British invasion
or the late '60s San Francisco psy-
chedelic rock explosion. The shows
will review the socio-political cli-
mates of those times as well as airing
the music that was popular then.

THE $7 PRIZE

MIAMI—Charliec Cook, program
director of WGBS-AM, looks “for a
contest that doesn’t get in the way.”
The station has quarter-hour “*Cash
Sweeps.” in which listeners are
asked to write down the names of the
records played and at the end of the
allotted time are asked to phone in.
The winner is given $7 for each cor-
rect song title in the proper se-

2 Sinatra Shows Compete In L.A.

LOS ANGELES—Los Angeles
becomes the first reported major
market to simultancously present
two different weekly Frank Sinatra
radio specials.

KKGO-FM. which has been
presenting Paul Compton’s *Comp-
ton. Sinatra & Strings” cach Sun-
day from 6 p.m.-8 p.m. is now joined
by KGIL-AM-FM which began its
weekly “Saturday With Sinatra™
hosted by Sid Mark in the 6-8 p.m.
slot May 24.

Mark. a long-time personal friend
of Sinatra and air personality at
Philadelphia’s W WDB-FM has pro-
duced his weekly “Sinatra Show”
‘there for 24 years. He also produces
a Sinatra feature for New York’s
WYNY-FM that has been airing for
almost a year.

Both his Philadelphia and New
York shows are different, as is the

case with KGIL. Mark’s KGIL pro-
gram is “customized” for the station
to keep it fresh.

Mark notes that at one time
WNEW-AM in New York presented
a similar type show but not devoted
exclusively to Sinatra. “Los Angeles

Brookdale College
Upgrading WBJB

MIDDLETOWN TOWNSHIP,
N.J.—WBJB-FM, campus station at
Brookdale Community College here
which has been broadcasting in
mono for the past five years. is shift-
ing (o stereo. ’

WBJB, which can broadcast over
a 50-mile radius, has also added new
studio space capable of handling
live musical ensembles for the first
time. Music programming runs the
full gamut from classical to jazz.

is unique because it has two featured
programs.” says Mark.

He adds that the KGIL shows will
not be heard anywhere else. His
Philadelphia feature. presented on
Friday and Sunday nights, are to-
tally different as is the WYNY pro-
gram.

According to KGIL program di-
rector Mike Lundy, the station was
approached with Compton’s show
but after hearing Marks’ Phila-
delphia and New York features,
opted to go with it.

KGIL will present “Saturday
With Sinatra” on a [3-week renew-
able basis although Lundy is confi-
dent it will have a long life.

Sinatra guested on KGIL's debut
show. Future guests will include
Milton Berle, Sammy Cahn. Beverly
Sills, the late Dick Haymes and oth-
ers. ED HARRISON

www.americanradiohistorv.com
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Glenn Morgan: Mutual's new programming director sets a reel of tape in
place while taking a call.

Specials like this might be sched-
uled on the first Sunday evening of
every month and run from one hour
to as long as six hours in length.
Morgan also wants to use his docu-
mentary approach to create short
musical specials, covering breaking
news in the music industry and gen-
eral current events.

“Sales visibility is the most impor-
tant aspect of music programming.”
says Morgan adamantly. He plans to
program music with mass appeal,
not to indulge his own tastes. First
turned on to music in fourth grade,
Morgan’s first record purchase was
Joey Dee and the Starlighters’ “Pep-
permint Twist.” In high schools in
Williamstown, N.J.. he ran success-
ful, popular record hops.

Early in his career, Morgan
worked as a DJ in New Jersey and

By SARA LANE

quence. The $7 represents 710, the
AM frequency of the contemporary
music station.

“This type of contest is unobtru-
sive; you can play it or not. it doesn’t
interfere with the music we play.”
WGBS demographics are targeted at
the 18-49-year-old with an emphasis
on listeners over 23,

“We're trying to be a total-appeal
radio station. but it’s difficult to sat-
isfy everyone especially since we're
the only one playing contemporary
music,” Cook says.

Oldies constitute 60% to 70% of
the music with the balance a finely
honed Top 40 product. "There may
be some songs we play that a rock
station won’t and there are a lot of
songs played by rock stations that we
won't touch.”

Cook cites such records as “Funky
Town,” Blondie’s “Call Me” and
Pink Floyd’s “Another Brick In The
Wall™ as examples.

“Pink Floyd’s record was defi-
nitely geared for young people.
You'd think we'd take advantage of
the teen audience considering our
position in the AM market. but there
isn’t a lot of teen audience on AM
radio.” Cooks notes.

Although Cook expects to pick up
some listeners from WQAM-AM,
the former rock giant which went
country some months ago, he isn’t
anticipating a major hike in the Ar-
bitron ratings.

“1 found while going through
diaries that we shared with WQAM

e ountry?

Ohio. He also worked for the ABC
television network as an assistant ac-
count executive and as program di-
rector of the Tower Communi-
cations cable system in Ohio.

Joining WABC in 1971 as produc-
tion director, Morgan went on to be-
come program director in 1975 and
was promoted to operations director
in 1977. During his tenure, WABC
became the most listened to radio
station in the country.

Mutual has great hopes for Mor-
gan. “As director of music program-
ming, Glenn will be responsibie for
developing a broad range of music
product for Mutual,” says Terry
Hourigan. Mutual’s vice president
of programming. “His experience,
product knowledge and industry
contacts make him uniquely suited
to this task.”

Miami WGBS-AM Runs Contest
Which ‘Doesn’t Get In the Way’

a lot more than we shared with any
other radio station. But AM shared
also with the Spanish and black sta-
tions as well as a lot of FM stations.
We'll obviously benefit some with
the audience we shared with
WQAM, but certainly won’t take up
all of WQAM’'s audience.”

All of WGBS-AM’s tformer com-
petition has abandoned contempo-
rary music. WFUN-AM is now all

23

advosTlig 0864 ‘82 INNF

news with new call letters—WNWS- .

AM. WINZ-AM is all news: WIOD-
AM is a talk station playing music in
portions of the daytime hours.

*I really think we're more than
just the only station on the AM band
playing contemporary music,” Cook
comments. “The music is actually
the bridge between everything else
we do.”

Cook came to WGBS-AM 18
months ago from WHN-AM New
York. His background is primarily
country and he was program direc-
tor at WWVA-AM, Wheeling. W.
Va. and at WSBS-AM. Ipsilanti,
Mich. He was assistant p.d. at WHN.

The lineup of disk jockeys are
Dick Sloan 5:30 to 10 a.m. (Sloan
came to WGBS from WXLO-FM
New York): Mark Denver 10 a.m. to
3 p.m. (from WIP-AM Philadelphia
and WHBQ-AM Memphis). Cook
has the afternoon drive time slot
from 3 to 7 p.m.: Jim Rociahrds
works the 7 p.m. to midnight shift
(he came from WWOK-AM
Miami); and Robin Buller handles
the midnight to 5:30 a.m. slot.
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Billboard. Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

JUNE 28,1980 BILLBOARD

Top Add Ons-National

3

ROSSINGTON COLLINS BAND—Anytime Anyplace Anywhere (MCA)

JEFF BECK—There And Back (Epic)

BLUE OYSTER CULT—Cultosaurus Erectus (Columbia)

BOB DYLAN-Saved (Columbia)

a
B)

ADD ONS—The four key prod-
ucts added at the radio stations

personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests

BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

sted; as determined by station

nd airplay; as determined by
tation personnel.

Western Region

® TOPADD ONS
ROSSINGTON COLLINS BAND—Anytime

Anyplace Anywhere (MCA)

JEFF BECK—There And Back (Epic)
BOB DYLAN—Saved (Columbia)
BLUE OYSTER CULT—Cultosaurus Erectus

(Columbia)

*TOP REQUEST/AIRPLAY

B80B SEGER & THE SILVER BULLET BANO—

Against The Wind (Capitol)

PETE TOWNSHEND—Empty Glass (Atco)
GRATEFUL DEAD—Go To Heaven (Arista)
BILLY JOEL—Glass Houses (Columbia)

BREAKOUTS

ROXY MUSIC—Flesh And Blood (Atco)

FOGHAT-Tight Shoes (Bearswille)

VOLUNTEER JAM Vi-(Epic)

MOTELS—Careful (Capitol)

KMEL-FM—San Francisco (P. Vincent)

*

*

*

*

FOGHAT—Tight Shoes (Bearsville)

80B SEGER & THE SILVER BULLET BAND-Against
The Wind (Capitol)

80Z SCAGGS~Middle Man (Columbia)
BILLY JOEL—Glass Houses (Columbia)
GRATEFUL DEAD—Go To Heaven (Arista)

KWST-FM—Los Angeles (T. Habeck)

* * *

*

VOLUNTEER JAM ¥I—(Epic)
JEFFBECK~There And Back (Epic)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

PRETENDERS—(Sire)

PINK FLOYD—The Wall (Columbia)

VAN HALEN—Women And Children First (WB)
GENESIS—Ouke (Atlantic)

KPRi-FM—San Diego (1. S

* * *

*

FOXY MUSIC~Flesh And Blood (Atco}

SOUTHSIDE JOHNNY & THE ASBURY JUKES~Love
Is A Sacrifice (Mercury)

MOTELS—Careful (Capitol}
ROADIE—Soundtrack (WB)

808 DYLAN—Saved (Columbia)

JEFF BECK—There And Back (Epic)
RUSS BALLARD—Barnet Oogs (Epic)
GENESIS—0uke (Atlantic)

PETE TOWNSHEND~Empty Glass (Atco)
GRATEFUL DEAD—Go To Heaven (Arista)

KBP1-FM~Denver (F. Cody)

Based on station playlist through Wednesday (6/18/80)

Top Requests/Airplay-National

BOB SEGER & THE SILVER BULLET BAND-Against The Wind (Capitol)

PETE TOWNSHEND—Empty Glass (Atco)
GENESIS—Duke (Atlantic)
VAN HALEN—Women And Children First (WB)

KLBJ-FM—Austin (6. Maston/T. Quarles)

WMMS-FM-Cleveland (). Gorman)

National Breakouts

ROXY MUSIC-Flesh And Blood (Atco)

VOLUNTEER JAM-(Epic)
FOGHAT-Tight Shoes (Bearsville)
MOTELS —Careful (Capitol)

WQXM-FM~Tampa (N.VanCleve)

WBAB-FM—Long Istand (M. Curiey/ M. Coppola)

®  ROXY MUSIC~Flesh and Blood (Atco)

Is ASacrifice (Mercury)

MOTELS~Careful (Capitol)

ROADIE—Soundtrack (WB)

BOB DYLAN—Saved (Columbia)

JEFF BECK—There And Back (Epic)

RUSS BALLARD—Barnet Dogs (Epic)

GENESIS—Duke (Atlantic)

PETETOWNSHEND—Empty Glass (Atco)
* GRATEFUL DEAD-Go To Heaven (Arista)

KZEL-FM—Eugene (C. Kovarick/P. Mays)

* % % ® 0 0 @

SOUTHSIDEJOHNNY & THEASBURY JUKES~Love

ROXY MUSIC—Flesh And Blood (Atco)
JEFF BECK~There And Back (Epic)
NEW ADVENTURES—(Polydor)

Anywhere (MCA)
KLAATU—Endangered Species (Capitol)
NIGHTHAWKS—(Mercury)
BLACKFOOT—Tomcattin’ (Atco)
PETE TOWNSHEND—Empty Glass (Atco)
FOGHAT—Tight Shoes (Bearsville)

#* RUSSBALLARD—Barnet Dogs (Epic)
KSJO-FM~San Jose (F. Andrick)

* % % o

BOB DYLAN—(Columbia) (EP)

o  ALITHOMPSON~Take ALittle Rhythm (A&M)
® AL DIMEOLA-Splendido Hotel (Columbia)
NIGHTHAWKS—(Mercury)

ROSSINGTDN COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

JEFFBECK—There And Back (Epic)

ROXY MUSIC~Flesh And Biood (Atco)
PETER GABRIEL—(Mercury)

BLUES BROTHERS~Soundtrack (Atlantic)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love
Is ASacrifice (Mercury)

* % * * @

KRST-FM—Albuquerque (S. Cornish)

ROSSINGTON COLLINS BAND—Anytime Anyplace

® BLUEOYSTERCULT—Cultosaurs Erectus
(Columbia)

BOB DYLAN-Saved (Columbia)
JEFF BECK—There And Back (Epic)

® ROSSINGTON COLLINS BAND—Anytime Anyplace

Anywhere (MCA)

VOLUNTEER JAMVI-—(Epic)

WAYLON JENNINGS—Music Man (RCA)
PINKFLOYD—-The Wall (Columbia)
KINKS—One For The Road (Arista)

ROXY MUSIC—Flesh And Blood (Atco)
PETE TOWNSHEND—Empty Glass (Atco)

[
[
*
*
*
*

Southwest Region

® TOP ADD ONS

ROSSINGTON COLLINS BAND—Anytime
Anyplace Anywhere (MCA)

KINKS—One For The Road (Ansta)

STANLEY CLARKE—Rocks, Pebbles And Sand
(Epic)

JEFF BECK—There And Back (Epic)

*TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

W PETE TOWNSHENO—Empty Glass (Atco)

URBAN COWBOY —Soundtrack (Asylum)

YAN HALEN—Women And Chitdren First (WB)

© ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

® STANLEY CLARKE—Rocks, PebblesAnd Sand
(Epic)

® ROADIES-—Soundtrack {Columbia)

®  WALTER EGAN—The Last Stroll (Columbia)

® ROXY MUSIC~Flesh and Blood (Atco)

KROKUS~Metal Rendez-vous (Ariola)

VAN HALEN—Women And Children First (WB)

PETE TOWNSHEND—Empty Glass (Atco)

TED NUGENT —Scream Dream (Epic)

BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

* * * *

KY102-FM—Kansas City (M. Floyd/). McCabe)

BREAKOUTS

ROXY MUSIC—Flesh And Blood (Atco)
BLUES BROTHERS—Soundtrack (Atlantic)
PETER GABRIEL—(Mercury)

IRON CITY HOUSEROCKERS —Have A Good
Time (MCA)

KZEW-FM—Dallas (. Dolan)

* % % o @

*

BLUE OYSTER CULT-Cultosaurus Erectus
(Columbia)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

JEFFBECK~There And Back (Epic)

KiNKS—One For The Road (Arista)

TOMMY TUTONE—(Columbia)

GENESIS—Ouke (Atlantic)

BOBSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)
URBAN COWBOY—Soundtrack (Asylum)

KTXQ-FM—Dallas (T. Spencer)

IRON CITY HOUSEROCKERS—Have A Good Time
(MCA)

KOME FM—San Jse (. Jang) o PETERGABRIEL—(Mercury)
® JON & VANGELIS—Short Stories (Polydor)

o BOBDYLAN—Saved (Columbia) o RAYGOMEZ—Volume (Columbia)

*  ERIC CLAPTON—Just One Night (RS0) © BOB DYLAN-Saved (Columbia)
o ROXYMUSIC—Flesh And Blood (Atco)

* BOBSEGERATHESIVERBULLETBAND-AZains! . SawMY HAGAR—Oanger Zone (Capitol)

The Wind (Capitol) 5

% BOBSEGER& THE SILVER BULLET BAND—Against

% PETETOWNSHEND—Empty Glass (Atco) The Wind (Capitol)
% PETE TOWNSHEND—Empty Glass (Atco)

% PETERGABRIEL—(M

(Met) % ERIC CLAPTON—fust One Night (RS0)
KZAP-FM-S: (C. Milter) KATT-FM—Oklahoma City (M. /C. Ryan)

* * * *

JAMIE SHERIFF—Heroes (Polydor)
KINGBEES—(RSO)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

ROXY MUSIC—Flesh And Blood (Atco)
KINKS~One For The Road (Arista)

VAN HALEN~Women And Children First (WB)
JOURNEY—Departure (Columbia)

BOB SEGER & THE SRVER BULLET BAND—Against
The Wind (Capitol)

* % * % 0

KINKS —0One For The Road (Arista)
ROSSINGTON COLLINS BAND—Anytime Anypl

® ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

® KINKS—One For The Road (Arista)

* BOBSEGER& THESILVER BULLET BAND~Against
The Wind (Capitol)

# VANHALEN—Women And Children First (WB)

PETE TOWNSHEND—Em pty Glass (Atco)

# GRATEFUL DEAD—Go To Heaven (Arista)

Midwest Region

® TOP ADD ONS

ROSSINGTON COLLINS BAND—Anytime
Anyplace Anywhere (MCA)

JEFF BECK—There And Back (Epic)

BLUE OYSTER CULT—Cultosaurus Erectus
(Columbia)

ALI THOMPSON—Take A Little Rhythm (A&M)

*TOP REQUEST /AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

PETE TOWNSHEND—Empty Giass (Atco)

GENESIS—Ouke (Atlantic)

BILLY JOEL—Glass Houses (Columbia)

BREAKOUTS

SAMMY HAGAR—Danger Zone (Capitol)
VOLUNTEER JAM ¥1—(Epic)

BLUES BROTHERS—Soundtrack (Atiantic)
PETER GABRIEL—(Mercury)

WWWW-FM—Detroit (F. Holler)

ROXY MUSIC—Flesh And Blood (Atco)
BLUES BROTHERS—Soundtrack (Atlantic)
BLACK SABBATH—Heaven And Hell (WB)
KINKS—One For The Road (Arista)

DAVE MASON—01d Crest On A New Wave
(Columbia)

VOLUNTEER JAM ¥1—(Epic)

# BOBSEGER& THE SILVER BULLET BAND—Against

*
*
*

The Wind (Capitol)
PETETOWNSHEND—Empty Glass (Atco)
TED NUGENT—Scream Dream (Epic)

VAN HALEN—Women And Children First (WB)

WLUP-FM—Chicago (S. Daniels)

*
*
*

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

BLUE OYSTER CULT—-Cultosaurus Erectus
{Columbia)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

VAN HALEN—Women And Children First (WB)
GENESIS—Duke (Atlantic)
PETE TOWNSHEND—Empty Glass (Atco)

WLVQ-FM—Columbus (S. Runner)

Anywhere (MCA)

RAY GOMEZ—Volume (Columbia)

STANLEY CLARKE—Rocks, Pebbles and Sand
(Epic)

IRON CITY HOUSEROCKERS—Have A Good Time
(MCA)

BLUES BROTHERS—Soundtrack (Atlantic)
PETE TOWNSHEND—Empty Glass (Atco)
ERIC CLAPTON—Just One Night (RSO)
URBAN COWBOY—Soundtrack (Asylum)
GRATEFUL DEAD—Go To Heaven (Arista)

* o o

* *

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

AL THOMPSON—Take A Littie Rhythm (A&M)
JEFFBECK—There And Back (Epic)
SAMMY HAGAR—Danger Zone (Capitol)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol}

BILLY JOEL~Glass Houses (Columbia)
PAUL McCARTNEY—McCartney Il (Columbia)

# PETE TOWNSHEND—Empty Glass (Atco)

* ®© ® o 0 @

*
*

ROSSINGTON COLLINS BAND-Anytime Anyplace
Anywhere (MCA)

JEFFBECK-~There And Back (Epic)

CARLY SIMON~Come Upstairs (WB)

ALI THOMPSON-~TakeA Little Rhythm (A&M)
ROBBIE DUPREE~(Elektra)
XANADU-Soundtrack (MCA)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love
Is A Sacrifice (Mercury)

BOB SEGER & THE SILVER BULLET BAND~Against
The Wind (Capitol)

ROXY MUSIC—Flesh And Blood (Atco)

802 SCAGGS—Middle Man (Columbia)

WYDD-FM~Pittsburgh (). Kinney)

*
*
*

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

JEFF BECK—There And Back (Epic)
PETERGABRIEL--(Mercury)
VOLUNTEER JAM VI—(Epic)

BLUE OYSTER CULT—Cultosaurus Erectus
(Columbia)

RAY GOME2~Volume (Columbia)

80B SEGER & THE SRVER BULLET BAND~Against
The Wind (Capitol) .

GENESIS~Duke (Atlantic)
). GEILS BAND~Love Stinks (EMI/America)
IRON CITY HOUSEROCKERS—Have A Good Time

WOFM-FM-Milwaukee (P. Kelty/E. Dimiceli)

[
[
[
*
*

*
*

ROSSINGTDN COLLINS BAND~Anytime Anyplace
Anywhere (MCA)

BLUE OYSTER CULT~Cultosaurus Erectus
(Columbia)

JEFFBECK~There And Back (Epic)

PETER GABRIEL—(Mercury)

BOB DYLAN-Saved (Columbia)

PETE TOWNSHEND—Empty Glass (Atco)

B0B SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

BILLY JOEL—Glass Houses

URBAN COWBOY—Soundtrack (Asylum)

KSHE-FM—St. Louis (R. Balis)

* o 0 o

* *

JEFF BECK—There And Back (Epic)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

KINKS—One More For The Road (Arista)
VOLUNTEER JAM ¥I—(Epic)

BLUES BROTHERS—Soundtrack (Atlantic)

J0J0 ZEP—Screaming Targets (Columbia)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

GENESIS—Duke (Atlantic)
ERIC CLAPTON—Just One Night (RS0)
SAMMY HAGAR—Danger Zone (Capitol)

Southeast Region

® TOPADD ONS

RDSSINGTON COLLINS BAND—Anytime
Anyplace Anywhere (MCA)

JEFF BECK—There And Back (Epic)

DON SCHUTZ—-Dreamers Matinee (Capitol)

ROADIE—Soundtrack (WB)

*TOP REQUEST/AIRPLAY

VAN HALEN~Women And Children First (WB)

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

TED NUGENT~Scream Oream (Epic)

PETE TOWNSHEND—Empty Glass (Atco)

BREAKOUTS:

TOMMY TUTONE—(Columbia)
MOTELS—Careful (Capitol)
FOGHAT-Tight Shoes (Bearsville)
ROXY MUSIC—Flesh And Blood (Atco)

WKLS-FM—Atlanta (R. Piombino)

* * % ¥

IEFF BECK—There And Back (Epic)

J0J0 ZEP—Screaming Targets (Columbia)
DON SCHLITZ—Dreamers Matinee (Capitol)
BLUE OYSTERCULT—Cultosaurus Erectus
(Columbia)

BOB DYLAN—Saved (Columbia)
ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

BILLY JOEL—Glass Houses (Columbia)

TEO NUGENT—Scream Oream (Epic)

URBAN COWBOY—Soundtrack (Asylum)
VAN HALEN—Women And Children First (WB)

WROQ-FM—Charlotte (E. Conner)

* % % % 0 @06 O O

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

ROADIE~Soundtrack (WB)

PHILIP LYNOTT—Solo in Soho (WB)
FOGHAT~Tight Shoes (Bearsville)

TOMMY TUTONE~(Columbia)

KINKS—One For The Road (Arista) -
PETE TOWNSHEND--Empty Glass (Atco)

VAN HALEN—Women And Children First (WB)
BLACKFOOT—Tomcattin' (Atco)

TED NUGENT—Scream Oream (Epic)

www.americanradiohistorv.com
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ROSSINGTON CDLLINS BAND~Anytime Anyplace
Anywhere (MCA)

ROXY MUSIC~Flesh And Blood (Atco)
JEFFBECK—There And Bach (Epic)
JOANARMATRADING—Me Myself | (A&M)

DAVE MASDN—01d Crest On A New Wave
(Columbia)

GENESIS—Duke (Atlantic) .
PETETOWNSHEND—Empty Glass (Atco)

BOBSEGER & THE SILVER BULLET BAND—Against
TheWind (Capitol)

VAN HALEN—Women And Children First (WB)

ZETA-4 (WINZ-FM)—Miami (R. Parker)

® ALITHOMPSON-—Take ALittle Rhythm (A&M)
® ROSSINGTON COLLINS BAND--Anytime Anypl.

* * % ¥ o

*

WMMR-FM—Phil:

KINGBEES—(RS0)

ROCKY BURNETTE~The Son OfRock And Roll
(EM1/America)

XANADU~Soundtrack (MCA)
JEFF BECK—There And Back (Epic)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA) .

IRON CITY HOUSEROCKERS—Have A Good Time
{(MCA)

PETERTOWNSHEND—Empty Glass (Atco)
BILLY JOEL—Glass Houses (Columbia)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

GENESIS—Duke (Atlantic)
phia (). Bonadonna)

Anywhere (MCA)

XANADU~Soundtrack (MCA) *

ERIC CLAPTON~ Just One Night (RS0)

PAUL McCARTNEY~McCartney Il (Cplumbia)
CHRISTOPHER CROSS~ (WB)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)}

WIAX-FM--Jacksonville (R. Langiois/ ). Brooks)

BLUE OYSTER CULT~Cultosaurus Erectus
(Columbia)

NIGHTHAWKS—(Mercury)

JEFF BECK~There And Back (Epic)
MiX—American Glue (Word Of Mouth)
RONIN~(Mercury)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

* % ® o o o @
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*

ROSSINGTON COLLINS BAND~Anytime Anyplace
Anywhere (MCA)

JEFF BECK~There And Back (Epic)
MDTELS~Careful (Capitol)
KITTYHAWK—(EMI/America)

TOUCH~(Atco)

ROADIE~Soundtrack (WB)
BLACKFOOT~Tomcattin’ (Atco)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

VAN HALEN—Women And Children First (WB)
PAUL McCARTNEY—McCartney I1 (Columbia)

WHFS-FM—Bethesda (D. Einstein)

» % % % © @

JEFFBECK—There And Back (Epic)
MOTELS—Careful (Capitol)
DAN SCHLITZ—Oreamer's Matinee (Capitol)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

NERVOUS REX—(Oreamiand)
NIGHTHAWKS— (Mercury)

GRAHAM PARKER—The Up Escalator (Arista)
JOANARMATRADING—Me Myself | (ALM)
GRATEFUL DEAD—Go To Heaven (Arista)
TOMMY TUTONE—(Columbia)

Northeast Region

® TOP ADD ONS

ROSSINGTON COLLINS BAND—Anytime
Anyplace Anywhere (MCA)

JEFF BECK~There And Back (Epic)

BLUE OYSTER CULT—Cultosaurus Erectus
(Columbia)

BOB DYLAN—Saved (Columbia)

*TOP REQUEST/AIRPLAY
/

PETE TOWNSHEND—Empty Glass (Atco)

GENESIS—Duke (Atlantic)

808 SEGER & THE SILYER BULLET BAND—
Against The Wind (Capitol)

KINKS—One For The Road (Arista)

BREAKOUTS

CARLY SIMON—Come Upstairs (WB)

XANADU—Soundtrack (MCA)

IRON CITY HOUSEROCKERS~Have A Good
Time (MCA)

MIX—American Glue (Word Of Mouth)

WNEW-FM— New York (M. Mcintyre)

® BOBDYLAN--Saved (Columbia)

* % % & o @

*

WCMF-FM—Roch

CARLY SIMON—Come Upstairs (WB)

ROSSINGTON COLLINS BANO—Anytime Anyplace
Anywhere (MCA)

GRACE JONES—Warm Leatherette (Island)
FRANKIE MILLER—Easy Money (Chrysalis)
MOTELS—Careful (Capitol)
PETETOWNSHEND—Empty Glass Atco)
KINKS—One For The Road (Arista)

ROCKY BURNETTE~The Son Of Rock And Roll
(EMI/America)

GRAHAM PARKER—The Up Escalator (Arista)
(T. Edwards)

JEFFBECK—There And Back (Epic)

BLUE OYSTER CULT~Cuttosaurus Erectus
(Columbia)

FOGHAT-Tight Shoes (Bearsville)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

GERRY RAFFERTY—Snakes And Ladders (UA)
PETER GABRIEL—(Mercury)

B0BSEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

GENESIS—Ouke (Atlantic)
YAN HALEN—Women And Children First (WB)

»

BILLYJOEL~Glass Houses (Columbia)

% GENESIS~Duke (Atlantic)

*

*

BOBSEGER & THE SILYER BULLET BAND—Against
The Wind (Capitol)

KINKS—One For The Road (Arista)

WGRQ-FM-Buffalo (6. Hawras)

STERLING~City Kids (A&M)

ROSSINGTON COLLINS BANO—Anytime Anyplace
Anywhere (MCA)

® JEFFBECH—There And Back (Epic)

* * % o 0

*

BLUE OYSTER CULT—Cultosaurus (Erectus
(Columbia)

ROXY MUSIC—Flesh And Blood (Atco)

BOB OYLAN—Saved (Columbia)

CHEAP TRICK—Found All The Parts (Epic)
VAN HALEN--Women And Children First (WB)
GENESIS—Ouke (Atlantic)

PETE TOWNSHEND—Empty Glass (Atco)

WLIR-FM—Long Island (D. McMamara/ L Kieinman)

JEFF BECK—There And Back (Epic)

® ROSSINGTONCOLLINS BAND—Anytime Anyplace

Anywhere (MCA)

ARLYN ROTH—Hot Pickup (Rounder)

CARLY SIMON—Come Upstairs (WB)

MIX—American Glue (Word Of Mouth)
LAST STIFF COMPILATION—(Stiff)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

JEFF BECK—There And Back (Epic)

* PURE PRAIRIE LEAGUE—Firin’ Up (Casablanca)

 DIRTY LOOKS—(Stiff/Epic)
WAQX-FM—Syracuse (E. Levine)

® ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)
JEFF BECK~There And Back (Epic)

® BLUEOYSTER CULT—Cultosaurus Erectus
(Columbia)

80B DYLAN—Saved (Columbia)
KROKUS—Metai Rendez-vous (Ariola)
PETE TOWNSHEND—Empty Glass (Atco)
KINKS—0One For The Road (Arista)
s BLACK SABBATH—Heaven And Hell (WB)
WPLR-FM—New Haven (G. Weingarth/E. Michaelson)
© ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)
JEFF BECK—There And Back (Epic)
XANADU-~Soundtrack (MCA)
GRATEFUL DEAD—Go To Heaven (Arista)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—Love
Is A Sacrifice (Mercury)

PETE TOWNSHEND—Empty Glass (Atco)

*  BOZSCAGGS—Middle Man {Columbia)
WCOZ-FM—Boston (K. Ingram)

® JEFFBECK—There And Back (Epic)

® BLUE OYSTER CULT—Cultosaurus Erectus
(Columbia)

® BOBDYLAN—Saved (Columbia)

® RAY GOMEZ—Volume (Columbia)

® |RON CITY HOUSEROCKERS—Have A Good Time
{MCA)

* * % o

* % o o

ROADIE—Soundtrack (WB)

ROBIN LANE & THE CHARTBUSTERS—(WB)
URBAN COWBOY—Soundtrack (Asylum)

). GEILS BAMD—Love Stinks (EMI/America)

808 SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

* % % % 0
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‘THIRSTY EAR’

Live Concert Skein
Upgraded To AOR

By ED HARRISON

LOS ANGELES—The “Thirsty
Ear” radio syndication, which
started four years ago as a one-hour
live concert program on college ra-
dio stations. is graduating to com-
mercial AOR.

Starting in September, for the first
time the “Thirsty Ear” program will
be aired bi-weekly on commercial
AOR stations sponsored by Dannon
Yogurt.

At present there are no stations
firmed. although Peter Gordon, the
syndicate’s founder and executive
producer, believes that between 80
and 100 AOR stations nationally
will sign up for the hour shows that
include interviews with the artist as
well as live music.

Initially. plans call for eight shows
to be broadcast every two weeks and
in each case a new artist featured.

States Gordon: “With everyone
tightening up, i’s now important to
have a showplace for emerging art-
ists. You can strangle yourself if you
don’t allow new artists a forum and
that what ‘Thirsty Ear’ has always
been.”

“Thirsty Ear’s” first program
helped break Dean Friedman’s
“Ariel.” During the ensuing years,
the show featured such acts as Talk-
ing Heads, Graham Parker. the Po-
lice, Pat Metheny. Bruce Cockburn,
Sypro Gyra, Daryl Hall and Joe
Jackson.

The shows were produced by Gor-
don exclusively for college syndica-
tion, but with the limitations of col-
lege radio in terms of audience
delivery, the show needed to be
broadened.

According to Gordon. Dannon has
been interested in establishing a
foothold in the college age market
for some time, and the “Thirsty Ear”
program in its new form was an ap-
pealing entry.

“Thristy Ear” will be cross-mer-
chandising its promotion efforts
with Dannon’s distribution network
and the record companies field mer-
chandising personnel in an effort to
gain broad exposure for the show
and participating stations.

“Thirsty Ear” operates its own
marketing consulting division
through which it is able to provide
radio with many promotion and
marketing tools including posters.
artist I.D.s, buttons, local and na-
tional press exposure and record
giveaways to gain greater visibility
for the program.

Capsulizing the show’s theme,
Gordon slates: “We present exciting
live concerts by new. innovative,
highly influential musicians. Our
show midwifes the birth of new rock
careers.”

Stations and artists to be
presented will be announced as they
become firm. Further information
may be obtained by contacting Gor-
don at Thirsty Ear Productions. 43

~ Route 46, Pine Brook. N.J. 07058

(201) 575-7820.

Radio Programming

MONTREAL PROMO CONCLAVE TALK

Broadcasters & Record Industry
Facing Future Compatibility Test

® Continued from page |

warned that “the record companies
only help radio because radio has
helped sell records.”

The major consultant to Burk-
hart/Abrams continued that if
record companies can find an easier
way to make hits they will stop help-
ing radio. He suggested that a tele-
vision music channel showing “all of
the videotapes the record companies
have™ could be a success. “Late
night rock’n’roll tv could make a
million,” Parikhal said.

Turning to AM stereo Parikhal
commented. “I'm not sure it will do
anything. It lacks the frequency re-
sponse of FM.”

Bresca pointed out that “no one
will tune in AM stereo because of it
being stereo. They will tune in pro-
gramming and it will have to be pro-
moted in that way.”

Pat Shaughnessy, presidentof TM
Programming and TM Productions,
said he thought that AM stereo “is
not that big a deal.”

Shaughnessy predicted “a bright

future for radio through the end of

Offer Products & Services

MONTREAL — Although the
more than 40 suites and 30 exhib-
itors showing their wares at the

Broadcast Promotion Assn. conven- .

tion here were heavily weighted
toward television, there were impor-
tant new products and services being
offered to radio.

While some radio promotion at-
tendees complained about too little
attention being given to radio, these
conventioners could find some inter-
esting product at suites such as the
one TM Productions maintained.

TM featured its new “Sounds
Like” image package it put together

Broadcasters Receive 71
Awards At Montreal Meet

MONTREAL—The Broadcast Promotion Assn. convention ended Saturday
night (14) with an awards banquet at which 71 awards were presented for out-

standing promotional campaigns.

Canadian Television National News anchormen Lloyd Robertson and Har-
vey Kirck handed out the awards which included the following radio winners:

Radio 3XY-AM Melbourne, Australia: for small market radio promoting
programming other than news and public affairs.

CFRA-AM Ottawa, Ont.: for medium market radio promoting program-
ming other than news and public affairs.

KFRC-AM San Francisco: for large market radio promoting programming

“other than news and public affairs.

WMT-AM-FM Cedar Rapids: for small market radio promoting other than

news and public affairs on television.

WRAL-FM Raleigh: for medium market radio promoting programming
other than news and public affairs on tv.
WIND-AM Chicago: for large market radio promoting programming other

than news and public affairs on tv.

CJOR-AM Vancouver, B.C.: for medium market radio promotion via use of

non-broadcast media.

Radio City, Ltd. Liverpool, U.K.: for large market radio promotion via use of

non-broadcast media.

WNDU AM-FM South Ben&: (honorable mention) for small market radio

total advertising campaign.

WJCT-FM Jacksonville: for medium market radio total advertising cam-

paign.

WLOO-FM Chicago: for large market radio total advertising campaign. ~
CKIQ-AM Kelowna, B.C.: for small market radio limited advertising cam-

aign.

WHBQ-AM Memphis: for medium market radio limited advertising cam-

paign. :

WCCO-AM Minneapolis: for large market radio limited advertising cam-

aign.

CFVR-AM Abbotsford, B.C.: (honorable mention) for small market radio

sales promotion.

WRAL-FM Raleigh: For medium market radio sales promotion.
KYW-AM Philadelphia: for large market radio sales promotion.
CHQM-FM Vancouver, B.C.: for community involvement.

for WBAL-AM Baltimore and will
offer in syndication next month.

The package is built around a
television commercial for a radio
station which integrates a number of
local market scenes.

Not ready for showing. but talked
up was TM’s Super Rock. which it
developed for KRBE-FM Houston.
This will also be available in July
and is being promoted as a natural
tie-in with TM Programming’s
syndicated TM Stereo Rock format.

The newly formed ABC Radio
Marketing Services division of ABC
Radio introduced at this convention
of several tv commercials including
the Chuck Blore-created “Remark-
able Mouth” campaign, which ABC
has acquired.

Lon Hurwitz, general manager of
this new unit, led a delegation which
also promoted “The Best Rock”
campaign, developed for ABC’s
WPLJ-FM, New York. the “Radio
Guide” campaign, which was
created. ABC’s for WXYZ-AM De-
troit and the “Direct Connection,”
which was developed for a talk for-
mat, but is being expanded for mu-
sic formats.

NAB Threatens
Promo Huddles

MONTREAL — The upcoming
National Assn. of Broadcasters pro-
gramming conference in New Or-
leans Aug. 24 to 27 is posing a threat
to continued radio participation in
the annual Broadcast Promotion
Assn. conventions.

Because NAB is planning a full
day of promotion sessions atits third
annual programming conference
such key groups as RKO General
and Westinghouse have decided to
send their promotion directors to the
NAB instead.

No RKO people were in attend-
ance at the BPA convention which
ended here Saturday (14) and only
two representatives attended from
Westinghouse.

However, BPA was not hurting in
attendance. A new record was set
with 871 in attendance, which is
nearly double the number that at-
tended the 1976 convention.

www.americanradiohistorv.com

the century.” Because of its portabil-
ity, “radio ‘will never be replaced.”
he added.

Parikhal. who said he had done
research work for a major record la-
bel he declined to identify. com-
plained that *“record companies
don’t spend enough on the right
kind of research™ as they chase after
various trends.

Recalling past interest in disco
and the current attention being
given new wave, Parikhal character-
ized the record labels as following
cach other off a cliff. Of the label he
said he consulted he said. “They
missed getting into rock when it first
happened and they wanted to get
into disco when it was over.”

While Bresca talked about satel-
lite distribution of music his network
is making its first steps to distribute
music-oriented programming.

CBS which is the last major net-
work to move into music program-
ming. will feed a 20-part Carly ‘Si-
mon program to affiliates July 9 and
10 for use beginning July 12.

Each segment is four minutes long
and the affiliates have a lot of lati-
tude on how these segments will be
programmed. There is no music on
the program, but affiliates are being
given playlists so they can play Si-
mon records with the show.

The show is being hosted by
Christopher Ames of CBS” KNX-
FM Los Angeles. who will do these
shows for the network four times a
year. The next show will feature Neil
Diamond.

Also on the panel was Chuck
Camroux, president of CKLW-AM-
FM Windsor, Ont. He predicted that
radio would have to pay more atten-
tion to the lifestyle of its listeners.
which he said will have more leisure
time.

Parikhal also predicted that frag-
mentation of all media would put
pressure on radio programmers (o
work on maintenance of quarter
hour listening (listening for long pe-
riods of time).

“The image of a station, its logo
and its advertising will become more
important,” he said. Although music
is still the most important element of
programming. according to Parik-
hal, news and talk must be given at-
tention because of general insecurity
among listeners.

Parikhal said research will grow in
importance, but it will become more
unreliable because (oo many
inexperienced people will move into
the field because of demand.

Parikhal also warned against what
he said was the “male programming
syndrome.” He said too many pro-
grammers, generally between the
ages of 23 to 35, program for them-
selves and listeners of the same sex
and age. “They don’t understand
women and what they want to hear.”

He also called the videodisk *“a
real contender” in the media mix if
the cost of the system can be kept un-
der $500.

But he warned there will be a
“burn-out factor here after everyone,
buys ‘Jaws’ and ‘Deep Throat.’
There’s no real interest in seeing Ted
Nugent play guitar.”

Atother sessions promotion direc-
tors were given advice on staying out
of legal trouble with contests, pro-
moting with limited resources. using
outdoor advertising, doing on-air
promotions and were presented with
*“101 Great Promotion Ideas.”

Tom Conlon. president of D.L.
Blair, a contest and sweepstakes

coordinator, warned promotion di-
rectors that they could still violate
Federal Trade Commission regu-
lations and state laws even if they
comply with all Federal Communi-
cations Commission regulations.

He also advised against contests of
skill, which he said most listeners
don’t like.

Lee Pocock. director of marketing
and promotion of KSI-AM Salt
Lake City. advised that contests
should be “kept simple, easy to un-
derstand” and should be “prepro-
moted a week or two in advance.”
He also advised “working closely
with the phone company” on call-in
contests. “They can close_you down
if you don’t work with them.”

Pocock suggested avoiding identi-
fying losers. “Make everyone a win-
ner and always given consolation
prizes.”

During a session on “Promoting
With Limited Resources™ program
and promotion director Tom Pound
of CKIQ-AM Kelowna, B.C. sug-
gested looking for cosponsors. work-
ing with community associations
and tying in a station promotion
with a local event or company prod-
uct.

Berni Holsworth, who promotes
CKWX-AM Vancouver as well as
CJAZ-FM, Canada’s first all-jazz
station which began operations
March 1, advised that promotions
must attract sufficient attention to
win the station new listeners.

During a session on on-air promo-
tion Marge Velasquez of KFI-
AM Los Angeles advised that “you
may think you're overplaying a pro-
motion, but the audience is probably
justbeginning to understand it.” She
also suggested crossplugging weaker
personalities in periods when the
strongest personalities are on the air.

Larry Heywood, vice president of
the Creative Services Radio Bureau
of Canada warned that promotions
should never cater to fear nor talk
down to an audience.

In a session on “*101 Great Promo-
tion Ideas,” Velasquez told of her
station’s successful “Adopt A Dog”
campaign with the local animal shel-
ter.

Mac Lindsay. marketing director
of CFCN-AM Calgary, Alt. who
chaired this session, advised. “If you
don’t promote somcthing terrible
happens: Nothing.”

Sell WVOL-AM
To Phoenix, a
Nashville Corp.

NASHVILLE-WVOL-AM own-
ership has been transferred from
Rounsaville Stations to Phoenix of
Nashville. a local minority-owned
corporation composed of Nashville
business and professional people.

The $1.3 million sale has been ap-
proved by the Federal Communi-
cations Commission. Samuel How-
ard. vice president of Hospital
Affiliates International and chair-
man of Phoenix says that no changes
in the black-formatted program-
ming are anticipated, but “we do be-
lieve that local ownership will be
more sensitive to the needs and aspi-
rations of the Nashville Commu-
nity.”

Rounsaville had owned the sta-
tion since 1956.
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No One Gets Sloppy At Denver’s KBPI-FM

DENVER—A sign hanging in the
control room of KBPI-FM, wntten
by program manager Frank Cody.
states: “Now that the Arbitron is

over. everyone will let down their
guard and generally get sloppy. Ev-
eryone but US!”

Frank Cody: Talking to his listeners
and establishing a relationship.

For anyonc who knows Cody. the
word “us” has more meaning than
the sign indicates, Cody admits that
he likes to “surround myself with ra-
dio professionals” and that is his
goal for the station’s staff.

For this reason, Cody is not the
dictator possibly found at some
other stations. He listens to the ad-
vice of the other air personalities at
the station and to an extent, his sta-
tion’s audience. Under his direction,
the AOR outlet climbed to the top in
the May Mediatrend survey, gather-
ing two more points than the sta-
tion’s nearest competitor.

He says that “when KBPI is really
humming. it’s an ongoing cinematic
experience.” When asked to explain
how something audio could be “cin-
ematic.” he states “As people on the
radio speak. a certain relationship is

built betwcen the listener and the
station.”

He asks his announcers to vis-
ualize what they are saying. and
gives as an example an announcer
promoting the KBPI morning show
with Steven B. and the Hawk (Ste-
ven B. Williams and Don Hawkins).
The announcer must visualize what
those personalities look like. In this
manner, Cody claims, the an-
nouncer is able to project a stronger
image for the listencr.

Cody is a follower of KBPI gen-
eral manager Toney Brooks’ success-
ful radio theory of the “four P’s.”
According to Cody. the “four P’s are
people. positioning. product and
promotion.

People are the radio professionals.
“Give them the tools and product. a
good sound plus promotion, on
which they can build an audicnce.”
Cody says. He insists that if you pro-
vide the right atmosphere you'll at-
tract the best on-air people.

Positioning he defines as “the ad-
vertising concept of what position
your product is going to take in the
market.” He says his station is adult
AOR geared to the 18 1o 34 year old
market with emphasis on on-the-air
personalities. Product and position-
ing arc intertwined the way Cody-cx-
plains it.

Promotion is promoting from
within the station. as in one an-
nouncer boosting another. or state-
ments like “KBPI rocks and Rock-
ies” (referring to the Rocky
Mountain region) tied to outside ad-
vertising such as television spots and
billboards.

Cody is a strong proponent of per-
sonality radio. He says personality
radio is returning in places like Chi-
cago, Los Angeles. Denver and other
markets. He thinks developing per-
sonality radio is the future for sta-

By DICK KELLEHER
tions such as his, geared to a certain
age group.

“People could follow our format
to a ‘T and it would sound awful,”
Cody says of those who want to fol-
low his example. He argues that “ev-
ery market is different” and attrib-
utes much of his success to station
personalitics.

“1 don’t consider any one person-
ality more important than the
other,” Cody claims. but he admits
that during the spring Arbitron rat-
ing period, much of the emphasis
was on the Alan Baxter and Don
Hawkins show. Cody says he hopes
listeners tuning in in the morning
“will keep the dial there all day.”

Shortly before the rating period
ended. Baxter resigned to go back to
work for KBPI's largest competitor.
KAZY-FM, the station both Baxter
and Hawkins left a year ago to work
for KBPI.

Hawkins and Cody immediately
cooked up a promotion scheme
which sent Hawkins to Hawair to
lure Steven B. Williams away from a
Honolulu station.

Cody calls this incident “a bless-
ing in disguise.” Williams has a bass
tone to his voice about two octaves
below the lowest note on the piano
and the room literally shakes (as if a
bass guitar were being played) when
he speaks.

The morning drive show is fol-
lowed by Joe Folger from 10 a.m. to
2 p.m.. who is kept in the limelight
by a serics of local personal appear-
ances Cody lines up. Folger has
been with the station for two years.
the same as Cody.

Pete McKay, on from 3 to 7 p.m,,
also handles the oldies show on Sun-
day from 6 a.m. to noon, which
Cody claims “has been the inspira-
tion for other stations throughout

the country.” The program is in its
seventh year.

Phil Strider. simply known as
“Strider™ on the air. holds the fort
from 7 p.m. to midnight. This seg-
ment features something called
“Side Show.” which is cither one
side of an album or a feature on an
artist culled from several albums.

At midnight. the “*Midnight

like the Rolling Stones and the Who
can be relied upon to draw the au-
dience he wants to attract.

Cody promotes an informal at-
mosphere on the station which he
calls a ~3-D” effect.

In a staft memo (Cody has staft
meetings every other week. so he
relies on memos between that time)
he describes 3-D” this way:

At Work: Frank Cody, KBPI-FM Denver program director cues a record and
adjusts the board during an air shift.

Snack™ comes on. which is the track-
ing of a complete album followed by
Zack Phillips. who handles the over-
night.

As for music selection, Strider
holds the title of music director, but
Cody admits, “everybody has a
hand in the music, but much of this
station (music) comes out of this
(Cody’s) office.”

He says he depends on his car. the
trades—"I don’t take one source as
gospel”—and a random phone sur-
vey.

Cody maintains that old standbys

“Perhaps radio has the broadest
potential of all in mass communi-
cations media. because radio can
reach the senses as no other medium
can. Of course, radio is visual but
with equal effectiveness you can
reach the senses of taste. touch and
smell via your listeners’ imagination.

“A two-dimensional back an-
nounce is like a newspaper ad that’s
all copy and no art work. It's words
but no pictures. A three dimensional
back announcc creates images and
evokes feclings.”

Atlania:

‘Big Prizes

ATLANTA—-Remember the good old days

May Not Deliver the Numbers

By BILL KING

In addition to an increased emphasis on per-

when radio stations would go into paroxysms
of generosity twice a year and give away some
outrageously extravagant prize such as a house
or $50.000?

Actually, it hasn’t been that long ago. The
prize syndrome, when stations were frantically
trying to top one another in giveaways during
the spring and fall ratings periods, peaked sev-
eral years ago. But isolated inslances have

popped up in Atlanta in the last couple of

years—the $50.000 Rock Poll giveaway last falt
by WKLS-AM-FM (96 Rock), for example.

Unfortunately for listeners. most stations
have discovered that big prizes don't necessar-
ily translate into big. numbers in the ratings
book. If anything. 96 Rock’s experience last
fall—the station gained roughly half a ratings
point—reinforced the belief among Atlanta ra-
dio programmers that it’s what you do in the
months preceding the ratings periods that
really counts.

In fact. a number of station officials noted,
the recent April/May Arbitron diary period
(running April 16-May 7) was unusually quiet
in terms of special promotions.

“That was an awfully expensive half a per-
centage point for 96 Rock.” one competing
programmer says. “The potential for buying
an audience is pretty low.” adds Al Saunders,
program director for WLTA-FM.

Dick Meeder. general manager of 96 Rock.
concedes that the $50.000 giveaway didn’t
spark the ratings gain hoped for. “The last two
ratings periods have been an experimental sit-
uation for us,” he says. “This book. I wanted to
see if a station like us (AOR) has to do a bom-
bastic promotion (o maintain or improve its
ratings.”

Meeder approached the April/May book
conservatively, with no major contests or spe-

cial programming and. in an unusual movc for
a major Atlanta station. no television advertis-
ing.
“I think tv advertising can be effective.” he
says. “but it costs at least $8.000 to produce a
spot and to justify that. you have to spend at
least $50.000-$60.000 worth of time buys.

“This time before the ratings period had
even started, at least six stations already had v
ads. and 1 just didn’t feel like joining the
crowd. I wanted to sce if our day-to-day pro-
gramming and promotion activities were sub-
stantial enough to maintain our ratings.”

Meeder may not have bought tv time for this
book. but most of the city’s major stations did,
including WQXI-FM (94-Q), WZGC-FM (Z-
93), WSB-AM-FM, WPCH-FM. WLTA-FM,
WPLO-AM and WGST-AM.

Outside advertising seems to be where the
big promotion bucks are spent these days. says
WGST operations director Mike Wheeler: It
seems you can just watch your tv or look at the
billboards going up around town and know
somcthing’s going on.”

“I've never seen radio stations jump on the
tube like this time,” says 94-Q program direc-
tor Jim Morrison. That was a point of concern
for Wheeler. "It would be easy for your mes-
sage 10 getlost because of the clutter.” he says.

The reason most tv ads for radio stations are
aired during or adjacent to ratings periods, Z-
93 program director John Young says. “is tv
time is so expensive. We just don’t have the
moncy to advertise ycar-round. so generally
we concentrate on the ratings period. H we had
the money. we'd do it all year.”

But, he adds, “tv advertising for a radio sta-
tion is “strictly reinforcement. There’s very
little way you can make people listen to your
station. If a person sees or hears your name,
hopefully they’ll sample you if they’re not al-

ready a loyal listener. You have to assume that
a lot of people in town don’t know about your
station—pcople who've moved here recently.
for instance.”

Tv and billboards may be the most popular
promotional tools right now. but there’s no
consensus about their effectiveness. “Some
people say that billboards are no good for
AMs, but are great for FMs.” suys WSB pro-
gram director George Fisher. “Some say that
tv is best for AMs. What we do is try (o cover
all the bases throughout the year.”

WSB confined its ratings period promotions
to mostly billboards and heavy tv buying. Of
course, not many stations have the financial
resources of WSB. long-time Atlanta ratings
leader.

There's only one effective way to make an
impressive showing in the ratings, 94-Q’s Mor-
rison says. “Be good all the time. The old phi-
losophy of cranking up during the ratings pe-
riod was a farce. The way to win is to be
consistent. If your audience supports you in
January. February and March, then you'll get
the audience in April and May.”

“It’s awtully difficult to develop a loyal lis-
tener overnight.” WGST's Wheeler says. And,
Z-93’s Young says. "If you've developed an
audicnce, you have to do something wrong to
make them want to turn the dial.”

These days, Young says. the stations giving
away the most money arc usually the ones with
no image or those that have changed an image.
“They have to come on strong.”™

In addition to tv, local stations used a variety
of promotions for the April/May book:

—At WQXT-AM, where recently appointed
program director Fleetwood Gruver is trying
to reverse sharply declining ratings, it was
mostly a case of fine-tuning the station’s for-
mat.

sonalities, service features and news, Gruver
has started programming several oldies from
the ’60s and '50s and has an oldies show on
Sunday night. “We're going for a more adult
approach than Top 40.” he says. “and so we've
given a higher profile to oldies that adults can
remember.”

The station also bought a new jingle pack-
age, a lot of newspaper advertising (although
no tv) and benefited from on-air promotion
for the.annual Chattahoochee River Festival it
shares with sister station 94-Q.

-Besides the river festival. smooth rocking
94-Q utilized a “Good Ole Days” oldies week-
end right before the book and tie-ins with
Road Atlanta, the Dogwood Festival and
other community activities. A car was given
away in connection with the station’s National
Sceretaries Day copromotion with Omni Inter-
national.

WPCH, onc of Atlanta’s two beautiful
music stations, revived the syndicated tv ad
featuring actor Patrick O'Neal. Ironicalily.
WGST’s Wheeler notes about his station’s FM
operation, O'Neal was featured as a villain in a
number of movies aired in Atlanta on tv dur-
ing the ratings period.

—~WLTA, programming unobtrusive music
for office workers in the day and soft rock at
night. utilized a direct mailing to its 6.004 *“lis-
tening post” offices to remind them to keep lis-
tening.

—Rocker Z-93 had more contests than most
stations. new jingles, and some Saturday night
concert specials.

—Country station WPLO put up a number
of billboards around town using a belt buckler
logo and gave away station belt buckles to lis-
teners.
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“The Son Of Rock And Roll"—

From this EMI-America LP,
Burnette has an international hit.
“Tired Of Toein’ The Line.” Besides
riding the top 20 of Billboard’s Hot
100, the 45 has hit No. | in Australia
and the top five in Sweden.

Burnette is the son of rockabilly
pioneer Johnny Burnette and the
nephew of Dorsey Burnette. When
his father died in 1964. Burnctte. at
14, turned to music for a living.

Burnette quickly landed a pub-
lishing deal with Acuff-Rose. Five
years later, he signed with Mike
Curb and ATV Music. After doing

some recording for Curb, Burnette
was offered a deal with London’s Es-
sex Music in 1978, but declined in
order to investigate a proposal from
Chips Moman who had produced
some early Elvis Presley records. But
Moman was interested in pure coun-
try, so Burnetie signed with Essex.
This LP is coproduced by Bur-
nette’s manager. Jim Seiter, and is
dedicated to the elder Burnettes.
among others. In L.A.. Sciter may be
contacted at (213) 992-1989. His
booking agent is Dan Weiner in
Monterey. Calit.. (408) 624-4889.

ANGEL CITY
“Face To Face"— ﬁ

Bowing in America with this Epic
compilation LP, this Australian
quintet has carned numerous honors
in tts homeland.

The band’s debut album. “Face
To Face™ (the Australian version),
remained on Australia’s Top 40 LP
chart tor 77 weeks. The band’s sec-
ond release. “*No Exit.” was the scc-
ond highest charting LP in that
country's tabulation for 1979. The
current “Face To Face™ compiles
cuts from these two top sellers.

The band is also a top touring act
in Australia, reportedly having bro-
ken attendance records in 1978-79.

Uniting in Adelaide as the Key-
stone Angels in 1975, the group's nu-
cleus is brothers John and Rick

Brewster. the main songwriters, and
Doc Necson. In 1976, they became
the Angels (changed later to avoid
confusion with the Casablanca
group) and met producers George
Young and Harry Vanda who led
the band into its first recording ses-
sion.

Altracted to the band’s growing
reputation. Little River Band man-
agers Glenn and Paul Wheatley
recently teamed up with the band’s
manager. John Woodruff. to launch
the band’s American carcer. In Ma-
rina Del Rey. Calif., the managers
may be contacted at (213) 823-8311
The band’s booking agent is Hal
Ray at the William Morris Agency
in LA, (213) 274-7451.

Cosmos Buying Orion’s Stock

NEW YORK-—Cosmos Broad-
casting Corp. and Orion Broad-
casting Inc. have reached an agree-
ment in principle for Cosmos to
purchase 100% of the outstanding
stock of Orion for approximately
$100.000 in cash. subject to adjust-
ment.

Orion owns four network tele-
vision stations and three radio sta-
tions. including WAVE-FM, Louis-
ville. and WMT-AM-FM in Cedar
Rapids.

Cosmos. the broadcasting arm of

the Liberty Corp. of South Carolina.
owns tour VHF network affiliated tv
stations and two radio outlets. WIS-
AM. columbia. S.C.. and WSRZ-
FM. Sarasota.

Subject to FCC approval. the
transaction will be completed in
1981. To facilitate compliance with
FCC ownership rules, if the sale is
approved. Orion will sell WAVE-
FM and several television proper-
ties.

NEW YORK--Allan Browning
has been promoted to program di-
rector/music director of KTKT-FM
Tucson. Browning has been with the
station since the rock format was in-
troduced July 4. 1979. which he
helped plan. He came to the station
from KWFM-FM Tucson.

Ed Alexander continuecs as Pro-
gram manager of KTKT-AM-FM.
The stations are in the midst of an
expansion which includes new con-
trol rooms. production rooms and
programming oftices. Work is to be
completed by the end of July.

*  x %

Richard Woodward is named mu-
sic director of WBCN-FM Boston.
Working as his assistant will be
Jimmy Mack, who had been assist-
ant music director. Both men report
to program director Tony Berardini.
Woodward, a former personality on
WBCN, comes from WRKO-AM
Boston. where he was music director.
The station also recently hosted
Little Richard Penniman, who did
an on-air interview and took phone
calls from listeners.

L

Mark Fritzges has been named as-
sistant program director and music
director of WPEZ-FM Pittsburgh.
He reports to Reb Sisco, p.d.
Fritzges has been with the station for
four years. . .. WHK-AM Cleveland
also named a new assistant p.d.
Laura Gatz, a student at the Ohio
School of Broadcasting.

*  k *

Darryl Brown has been promoted
to director of the¢ ABC FM Network.
He moves up from manager of spe-
cial events tfor the ABC networks. . . .
Chris Foxx, afternoon jock on
WYDE-AM Birmingham, has been
given the added duties of music as-
sistant and research coordinator.

* k%

Jim Kaiser just graduated from
Broadcast Center, St. Louis and is
joining the on-air staff of WRIN-
AM Rensselaer, Ind. and Mary Jo
Ferrante, another Broadcast Center
graduate, has joined the air staff of
KSAS-FM Liberty, Mo. ... Van
Williams has taken over the 10 a.m.
to 2 p.m.sloton KASH-AM Eugene,
Ore. . . . Sherril Taylor, consultant to
Bonneville. has been reelected presi-
dent of the International Radio &
Televison Foundation.

* x  *x

Charlie Mann, co-host of *Not
For Musicians Only” on WRIF-FM
Detroit, will enter and MC the Inter-
national Frcedom Festival’s “Wheel
Chair Slalom™ in Windsor, Ont.
June 29. Martin, who hosts the talk
show which deals with rock music
and aspiring musicians, was a drum-
mer with Bob Seger’s “Silver Bullet
Band” until a car accident in 1977
left him wheelchair-bound.

x  x %

WMAL-AM Washington person-
ality Johnny Holliday will play a role
in the musical “Finian’s Rainbow”
ata dinner theatre in Rockviiie, Md.
in July. ... Judy Anne Wormington
has joined WRVR-FM New York as
promotion director. She comes from
CBS.

* * *

Daniel Lee Smigrod has left his
position at WKIX-AM/WYYD-FM
Raleigh and is looking to locate a
promotion director’s job at another
station. . .. NBC’s Source Network is
celebrating its first anniversary. . ..
KSHL-AM general manager Wil-
liam “Dino” Corbin has been elected
a district director of the CBS Affil-
1ates Assn. The station also recently
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By DOUG HALL

sponsored a Barbara Mandrell con-
cert.
* ok
Disneyland in Anaheim. Calif..
has chosen Chuck “Swingin’ Years”
Cecil of KGIL-AM to announce the
spots for its summer parade of big
bands. Cecil’s commercials will be
aired on more than a dozen Los An-
geles area stations through Labor
Day.
R

Michael York joins the air staff of

KQ-94 FM in Little Rock. Ark. He
will handle the overnight shift and
will frequently be heard on remote
broadcasts.

x  x %

John Leader is named (0 an-
nounce Drake-Chenault’s Top 40
format. XT-40. He was host of the
syndicator’s Top 100 of the "70s. . ..
Laurie Kaye joins Drake-Chenault
as special features producer. She
was most recently a news anchor and
producer for KFRC-AM and RKO
in San Francisco. ... WRKO-AM in
Boston’s Bambi Salzberg has added
a two-hour open forum to her regu-
lar 10 p.m.-midnight music show.
The format change is designed to let
New Englanders voice their opin-
ions by guesting on the new week-
night show.

*  x X

The FCC has approved the call
letter change of KIIS-AM in Los
Angeles to KPRZ. The station has
been programming gospel music
and religious shows since December
1979.

*  x *

RKO’s WFYR-FM Chicago has
added a “Dial-A-Smile” phone line
for listeners to call up morning per-
sonality Fred Winston. ... Ed Kam-
mer, vocalist-keyboardist for Free-
wheelin.” was guest DJ on the Dave
Loanes show on WKIO-FM (K-104)
Champaign, 1L

* * *

WRTH-FM will be the exclusive
Los Angeles station to premier Para-
mount Pictures’ “Urban Cowboy.”
About 200 listeners will be able to
win tickets to the June 11 premiere.
The ticket giveaway is part of the
station’s “Your Ticket To The Mov-
ies” theme.

* * *

Peter Cavanaugh has been ap-
pointed general manager of WLQB-
AM/WWCK-FM Flint, Mich. He
comes from WTAC-FM where he
has worked for 14 years as DJ, pro-
gram director and finally general
manager. He also worked as a local
rock promoter in the 1960s and early
1970s. He is succeeded at WTAC by
Robert Vanderwiel, who moves up
from sales manager.

x x x

When KFH-AM Wichita gave
away a car last month the phone
company reported 45.000 busy sig-
nals in one hour. Consequently,
Southwestern Bell has asked the sta-
tion to modify its upcoming $55.000
giveaway. ... Meanwhile. KJR-AM
Seattle is giving away $10.000 in gro-
ceries throughout this month. Bob
Case has joined KJR’s weekend
staff.

* * *

MCA artists Orleans visited WGIR-
FM Manchester. N.H.. recently.
Group members Lance and Larry
Hoppen and Wells Kelly spent
nearly an hour on the air with DJs
Karen Andersen and Joe Biedrzycki.
. WWWM-FM (M-105) Cleve-
land tied in with a recent Cheap
Trick appearance by giving away an

autographed picture disk and a
complete Cheap Trick catalog to lis-
teners who could identify Cheap
Trick recordings from a montage the
station put together. Marlene Foxx,
who uses the 3 to 7 p.m. afternoon
show. was also recently visited by
friend Stiv Bators of the Dear Boys.
In his hour visit on air he was ques-
tioned by both Foxx and Jimmy
Zura producer of M-105s “Rock
Around The Block.”
*  x  *x

When the Cats were featured on
college station WGLS-FM Glass-
boro, N.J. in a live concert last fall
they were unknown. Now that they
have signed a contract with Elektra/
Asylum Records the station is re-
broadcasting the show. . . . Chuck Ce-
cil’s “Swinging Years” show has
been added to WVMS-AM Neenah,
Wis., KTXX-AM Whitefish, Mont.,
and KAVR-AM-FM Apple Valley,
Calif. B N

WRVR-FM New York is to host a
“Jazz On Wheels™ roller skating
event at the Wollman Skating Rink
in Manhattan’s Central Park
Wednesday (4). DJs Les Davis, Pat
Prescott, Batt Johnson and Lois Gil-
bert are to be on hand to spin disks
for the skaters. . .. Metromedia pres-
ident George Duncan has been
elected to the additional post of vice
president of the corporation by the
directors.

*

Tommy Hadges takes over as pro-
gram director of Los Angeles’
KLOS-FM, ABC's owned FM sta-
tion. Hadges was recently program
director of WCOZ-FM., Boston and
prior to that worked for WBCN-FM,
Boston for more than 10 years, the
last in a program director capacity.
Hadges replaces Damion, who re-
signed in April.

BubblingUnderThe

__HOT100

101-SITTING IN THE PARK, G.Q., Arista 0510

102—YOU AND ME, Rockie Robbins, A&M 2231

103—-REBEL GIRL, Survivor, Scotti Bros. 517
(Atlant:c)

104—-DDES SHE HAVE A FRIEND, Gene Chan-
dter, 20th Century 2451 (RCA)

105—ARE FRIENDS ELECTRIC, Gary Numan &
Tubeway Army, Atco 7206 (Atlantic)

106—DON'T TELL ME, TELL HER, Odyssey, RCA
11962

1071 DON'T WANT TO GET DRAFTED, Frank
lappa, Zappa 21

108—ALL THE WAY, Brick, Bang 9-4810 (CBS)

109-GOOD TO HAVE LOVE BACK, Felix Cav-
aliere, Epic 9-60880

110—MARSEILLES, Angel City, Epic 9-50881

BubblingUnderThe

TopLPs

201 —-GENESIS, And Then There Were Three, At-
lantic SD 19173

202—LARRY GATLIN & THE GATLIN BROTHERS
BAND, Straight Ahead, Coiumbia JC 36250

203—STACEY LATTISAW, Let Me Be Your Angel,
Attantic SD 5219

204-—-THE BRECKER BROTHERS, Detente, Arista
AB 4272

205—-VARIOUS ARTISTS, Bronco Billy, Eiektra
5€-512

206—CHEECH & CHONG, Let's Make A New
Dope Deal, Warner Bros. HS 3391

207 ~GENESIS, Wind And Wuthering, Atco SD
38100 (Atlantic)

208—-SOUNDTRACK, Where The Buffalo Roam,
Backstreet 5126 (MCA)

209—-HERMAN BROOD & HIS WILD ROMANCE,
Go Nutz, Ariola OL 1502 (Arista)

210—MIKE OLDFIELD, Airborn, Virgin VA 13143
(Atiantic)
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BIGGEST EVER—Fan Fair 1980 drew a record-shattering crowd of more than 15,000 fans who
were treated to performances by a bevy of their favorite artists. Top row, from left, Jerry Clower
and Barbara Mandrel! cap off the MCA Records while RCA's Ronnie Milsap grins into the glare of
the flashbulb while signing autographs at his booth. Next, Sylvia delightedly acknowledges her

ovation following her appearance on the RCA Records show, and right, Conway Twitty turns in a

ASCAP Chief David Wants Nashville Thrust

NASHVILLE—Hal David's pri-
orities as the newly elected president
of ASCAP?

“My strongest wish is to bring
ASCAP to the forefront in Nash-
ville.” reveales David in an exclusive
Billboard interview.

David provided the answer when
asked what he would like to be re-
membcred for after his stint as
ASCAP president. “If 1 can be in-
volved in the accomplishment of
that, I’ll feel that I've been a big suc-
cess,” he remarked.

David’s second wish is to “make
everybody aware of the tremendous
accomplishments and ability of the
senior staff of ASCAP.” He points to
such ASCAP executives as Paul
Marks. Bernie Korman. Paul Fagan
and Curt Messinger.

The Nashville thrust should come
fast. Southern regional executive di-
rector Ed Shea has been appointed
national coordinator of public af-
fairs. He will commute between
Nashville and Washington where
he'll represent ASCAP. A committee
is now deciding the successor to the
post Shea has held for 12 years.

David. a writer of lyrics with such
collaborators as Burt Bacharach,
Henry Mancini, Alex North and Mi-
chel Legrand. was elected by the
ASCAP board to serve as president
this spring when Stanley Adams
stepped down.

David has received more than 20
gold records, an Academy Award, a
Grammy, the NARM Presidential
Award and the B’nai B’rith Creative
Achievement Award. He has written
for records, films, Broadway and has
co-written such songs as “Raindrops
Keep Falling On My Head,” “Al-
fie,” “What’s New Pussycat?’ “The

Look Of Love,” and scores of other
hit songs.

David claims he will continue
writing. though he admits 1 was
slowing down.” But he is writing for
a Broadway play and. in his NasH-
ville visit. advised local writer Ar-
chie Jordan—a previous co-writer—
to “send mc some melodies.”

David has co-wrilten with writers
from Nashville. New York. Los An-
geles and London. “My major prob-
lem is to protect the copyright.” he
proclaims—a thrust that weuld gain
approval in all four of those music
towns.

“The "80s are going to be a boom
time for us,” David claims, ¢iting the
work of the Copyright Royalty
Tribunal and its potential ruling on
Jjukebox income. “There’s an 38 stat-
uatory rate now—haopefully, 1t'll be

By GERRY WOOD
changed to something greater than
that.”

David wants to extend the range
of ASCAP licensing. “To do this. we
must stay alert to every new lech-
nological advance affecting public
performance of music. We'll be get-
ting paid from cable. public tv.
videodisks, all sorts of arcas we've
never had bcfore.”

David sees significant changes in
the music business from decade to
decade. “Networks as we know them
today will be gone.” he predicts.

“There will be some other way of

pusting entertainmcnt together.”
Country music will be a viable
part of this future shock for music.
according to David: “If you look at
the easy listening charts today, they
are largely country/pop songs and
country/pop records. What was

‘New Jobs: ASCAP’s new president Hal David wishes Ed Shea gaod luck on his

new ASCAP position.

www.americanradiohistorv.com

once regional has ceased 10 be re-
gional and is now becoming the ma-
jor force in music today.”

Thus, David wants an even
stronger ASCAP country presence.
His country credentials are strong.
The first song he wrote with Burt
Bacharach, “Story Of My Life” by
Marty Robbins was a hit.

“l wrote country songs when |
didn’t know I was writing country
songs.” confesses David. “When 1
wrote ‘Story Of My Life.” 1 didn’t
know | was writing a country song.
When | wrote ‘Sea Of Heartbreak.' |
knew | wrote a country song ... 1
had never been to Nashville at that
time.”

David has made several visits to
Nashville following his non-country
country hits. “I've been coming
down, writing songs with Nashville
songwriters and dealing with Nash-
ville publishers, and I've even had a
couple hits here. | have a sense of
talking to the people. what bothers
them. what motivates them. and I've
established relationships with these
people.”

David seems as though he will be
a flexible ASCAP president. He
wants to be competitive in granting
advances, an edge that BMI has en-
joyed for years.

“If there’s any reason that people
think we're not competitive, it’s been
a lack of our being able to project
ourselves properly.”

And David exhibits a refreshing
sense of honest competition: “No-
body should come to us unless we're
the best for them. If they don’t look
around. they’re being foolish and
they’re cheating themselves. If I
were starting today, if I thought I'd

crowd-pleasing set during the MCA show. Bottom row, from left, Epic’s Don King sings a tune

from his LP, ‘‘Lonely Hotel,”’ and Charlie Daniels and Ronnie Prophet co-host the International

Fan Fair Show. Dolly Parton gets caught in the crush of autographing in the RCA booth, while,
right, John Conlee launches into his MCA single, “Friday Night Blues.”

make more money at BMI, that’s
where I'd be today.”

Says the master of the song lyric,
and the lyrics of life: “The intelli-
gent thing to do is to see it both
ways.”

David chaired his first ASCAP
membership meeting June 12 at
Nashville’s Maxwell House Hotel.
More than 300 writer and publisher
members representing 20 states at-
tended. (Continued on page 56)

Gold House
Garners 3

NASHVILLE—House of Gold
Music, the second largest publisher
in Nashville. recently won three
BMI pop awards at the performing
rights organization’s gala ceremony
in New York.

The awards. presented on the
basis of pop radio airplay, were
earned by House of Gold writers
Larry Keith, Steve Pippin and
Johnny Slate for “Better Love Next
Time” recorded by Dr. Hook; “Back
Side Of Thirty,” written and re-
corded by John Conlee; and writers
Jeff Silbar, Sam Lorber and Steve
Jobe for their song. “Where Were
You When I Was Falliing In Love?”
as recordced by Lobo.

Among the artists in the pop field
who have had success with House Of
Gold and its affiliated publishing
companies, Bobby Goldsboro Music
and Hungry Mountain Music, are
B.J. Thomas, Player. Exile, Roy Or-
bison, the Pointer Sisters, Millie
Jackson, Levon Helm. Wild Cherry,
Mac Davis and Dobie Gray.


www.americanradiohistory.com

Country - K

Nashville Scene ,

Nashville's biggest-ever Fan Fair with its
record-shattering attendance figure of 15,000-
plus provided a big boost in the local concert
scene around town. Local clubs vied with each
other to see which could provide the most at-
tractive entertainment, with the resuit that
country music fans found themselves flying
back and forth to catch the various shows.

J. Austin’s kicked off its Fan Fair with a strong
lineup throughout the week consisting of artists
like Billy Ray Reynolds, Billy Earl McClelland
and Rock Killough, Don Everly and his Dead
Cowboy Band, Riders In The Sky, Pam Rose,
Billy Joe Shaver and then capped it all off with a
two-show special performance by Lacy J. Dalton
and the Dalton Gang.
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STATELY HONORS—Tennessee
Gov. Lamar Alexander, right, sur-
prises RCA's Chet Akins with a
plaque honoring the performer's
many contributions to country mu-
sic and declaring ‘‘Chet Atkins Day"’
throughout the state. The citation
came during the taping of Atkins'
benefit tribute concert at the Opry
House in Nashville, sponsored by
the American Cancer Society. The
show is scheduled to be aired as a
prime time tv special next fall.

Down at Mississippi Whiskers, Joe Sun &
Shotgun were featured performers one night,
with Steve Young following the next evening,
and a Writer's Night showcasing a number of
new local artists/songwriters. All this, of course,
on top of the excellent shows sponsored by
record labels such as RCA, MCA, CBS and
Elektra. It was truly a Fan Fair to remember, one
of the largest and most exciting in recent years.

Other highlights of the week-long festivities
included Dolly Parton’s unforgettable mob
scene at her RCA Fan Fair booth when nearly
1,000 eager fans clutched their autograph
books and Instamatics and tried to get closer for
a look at their favorite . . . The more-than-capac-
ity crowd which packed every aisle and entrance
of the Municipal Auditorium for the MCA Rec-
ords show . . . The imaginative and thoroughly
crowd-pleasing stunts devised by the staff of
RCA Records which had audience members
imitating “Let’s Make A Deal” as they competed
in scrambles to win albums by various label
artists . . . Slim Whitman's surprise knock-'em-
dead appearance on the CBS Records show
(Whitman has signed with Cleveland Inter-
national, distributed by CBS) ... Merle Hag-
gard's live appearance in a Fan Fair booth, his
first in 12 years ... And the overall good-na-
tured spirit and energy that was the keynote for
this year's annual Fan Fair.

Deadly Earnest and the Honky Tonk Heroes
head east for the first time, bringing its special
brand of Western swing into Manhattan at the
Lone Star Cafe. Deadly's newest album on the
Wheeler label is slated for release July 15 and
will be titled “Deadly Earnest I1.'

Ed Bruce gifted the entire Nashville staff of
MCA Records with personalized coffee mugs de-
signed like the leg of a pair of blue jeans, com-
plete with ceramic belt loop, stitched pocket
and wrinkles. Bruce's name appears on the
pocket instead of the usual jeans manufac-
turers’ logo. The mugs were in appreciation of
the staff’s efforts on behalf of Ed's first single
with MCA, “Diane,” as well as for his newest re-
lease, “The Last Cowboy Song."

Willie Nelson made a surprise appearance
not long ago on the Grapevine Opry in Grape-
vine, Tex. Nelson did a 45-minute set accom-
panied by his sister Bobbi on piano and Paul
English on drums. Nelson then signed more
than 1,000 autographs for delighted fans.

Joe Sun continued to keep busy on the road.

Jessie served as emcees of the outdoor country
music festival, “Country Sunday,” recently at
Giants Stadium just over the river in New Jersey.
Nearly 30,000 country fans showed up for the
event.

Spurred by the success of his single, “Shotgun
Rider,” on both the country and pop charts, Sun
& Band revisit Germany this month for 2 second
tv performance there, followed by dates in the
Eastern U.S. and Canada. August will find Sun in

By KIP KIRBY Cristy Lane celebrated her first number one

’ recard on United Artists with a special set for

Europe once again for shows in Switzerland and the Nashville Assn. of Talent Directors per-
more datas in Germany.

formed at Jerry Lee Lewis’ Showroom (formerly
WHN-AM air personalities Lee Arnold and Genrge Jones' Possum Holler).
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