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Costs Peril
Canadian &
U.K. Charts

This story prepared by Adam White in New
York and David Farrell in Toronto.

NEW YORK-—The cost of producing re-
liable record charts has become prohibitive in
two key world markets.

In Canada. the local disk industry associ-
ation has discontinued its weekly top 50 sin-
gles and album charts duc to “increased pro-
duction costs™ and to the canceltlation of a
television music program which contributed
towards thosc costs.

In Britain, the local disk industry association
has put 1ts chart contract out for bids. hoping
to reduce costs.

Both organizations bankroll their national

(Continued on page 71)

Guess who's back? . .

Yes sir the BANDIT with a soundtrack from the
new Universal picture SMOKEY AND THE BANDIT II. The album features
JERRY REED, DON WILLIAMS, MEL TILLIS and BRENDA LEE. It also in-
cludes TANYA TUCKER's new single “PECOS PROMENADE,” ROY ROGERS
AND THE SONS OF PIONEERS' new single “RIDE CONCRETE COWBOY,
RIDE" and the bandit himself BURT REYNOLDS singing “LET'S DO
SOMETHING CHEAP AND SUPERFICIAL.” On MCA. MCA-6101.

Laser Record: A&M's new ‘‘True Colours’’ LP

by New Zealand band Split Enz features a la-

ser-etched graphic design in the grooves, that

when struck by proper lighting, reflects
colors. See story on page 4.

By JIM McCULLAUGH

LOS ANGELES—Chrysalis Rec-
ords is adopting an anti-counterteit-
ing system for all new LPs and cas-
settes effective with August releascs.
The system involves something in the
LP jacket or cassctte package itself.

The label is believed to be the first
to implement a system of this type
for current product and not just a
few selected titles. It will not apply.
at lcast initially. to catalog product.

The anti-counterfeiting system
will be used for the label's product in
the U.S. and such other markets as
Canada, the U.K.. Germany. France
and Holland. Other markets are ex-
pected to be added.

Understandably, label president
Sal Licata wan’t reveal too many de-
tails about the method or about the
firm that developed it.

(Continued on page 71)

Anti-Counterfeit Device On
New Chrysalis LPs-Tapes

Rising Single Prices |
Hurt U.S. Jukeboxes

AFTRA Strike Leads
To Label Fee Buildup

By IS HOROWITZ

NEW YORK-—Record conmpanies are fast
accumulating a retroactive obligation to sing-
ers performing on disk. as aborted talks with
the American Federation of Television & Ra-
dio Artists on home vidco prevent implemen-
tation of recording terms already agreed upon.
The most recent phonograph industry con-
tract with AFTRA expired last March 31 and
(Continued on page 71)

By ALAN PENCHANSKY

CHICAGO-—Recent WEA and Capitol sin-
gles price increases are hitting U.S. jukebox
operators during a period of rapidly mounting
cost pressures. causing deepening concern
about the overall health of the jukcbox indus-
try.

The $1.69 list singles pricing comes at the
same time thateperators are bracing foran an-
ticipated sizable increase in the copyright li-
cense fee, 4 combination of factors that some
feel will lead to an acceleration of the ongoing
shrinking in the number of U.S. jukeboxes.

Along with rising business costs. opcrators
today are faced with a decline in the number

(Continued on page 39)

Home Video Makers
Urge Nominal Royalties

By IRV LICHTMAN

NEW YORK--Publishers havce
been warned they could ncgotiate
the home video market “out of exist-
ence” if their rovalty demands in the
industry’s cmerging state exceed the
ability of producers and/or manu-
facturers to pay.

The warnings. sounded here
Wednesday (30) at a video seminar
hosted by the Music Publishers Fo-
rum. focused on various conse-
quences that could impede the pene-
tration of music-oriented home
video:

® Wary of making deals in un-

(Continued on page 48)

THE <INGS have arrived from Cznada with one of the hottest AOR debut
albums of the summer. THE KINGS ARE HERE (6E-274) was produced
by Bob Ezrin and features the new single, “Switch into Glide" (E-47006).
THE KINGS ARE HERE, and they're here to stay. . . . on Elektra Records
and Tapes.
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Occasionally an act will come along that's an original . . . so distinctive, innovative
and stylistically fresh that it naturally stands out from all the rest. Truly a rare find.

That act is ALABAMA.

With striking songwriting talents, rich flowing harmonies, and a potpourri of musical
influences, ALABAMA has created its own unforgettable impressions: MY HOME'S
IN ALABAMA, TENNESSEE RIVER, | WANNA COME OVER, WHY LADY WHY, the
hit singles in their debut album on RCA Records. '

ALABAMA artists who have etched their one-of-a-kind signature on a Musical
Masterpiece . . .

RECORDS
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New Film Soundtrack LPs Paced By MCA

LOS ANGELES—More sound-
track albums reinforced by inte-
grated exhibitor/record industry
support can be anticipated from
MCA’s new feature film music de-
partment.

And a cursory canvass of other lo-
cal film companies indicates they
are eyeballing the promotional
union of theatre owners and record
retailers, rackjobbers and one-stops.
Prime soundtrack sources were hard
to reach last week. as they conferred
with officials of the AFM and Local
47 here over demands for a new con-

tract covering film music which ex-
pired Thursday (31).

Ten films slated for release before
April 1981 will have strong music
orientation that should produce al-
bum fare for MCA Records and as-
sorted labels. predicts Brendan Ca-
hill. head of MCA corporate’s fea-
ture film music department.

Cahill. an 1l-year veteran on the
creative side for music publishers,
joined MCA in November 1979. His
job objective links the office of
Thom Mount. exccutive vice presi-

By JOHN SIPPEL

dent of film production. with Bob
Siner, MCA Records president.

The weekend kickoff introductory
fete for the music of “Xanadu.”
staged several months ago for more
than 100 representatives of key in-
dustry accounts flown in for three
days at Universal Studios here was a
joint venture of the film and record
divisions.

It was such a success in igniting in-
terest in the film prior to its national
release that Cahill envisions other
such promotions behind singular
movies. but more often annual or

semiannual gatherings of such in-
dustry decision makers to hear and
view a group of forthcoming Uni-
versal movies which have spawned
soundtracks.

Cahill wears a myriad of hats.
He’s a booker. engaging composers,
orchestrators and performers to
work on a track. He also engages stu-
dio time.

Originally. Martin Poll. producer
of “Night Hawk.” the Sylvester Stal-
lone starrer about international ter-
rorists. wanted Alan Parsons to do

the score. Parsons could not be ob-
tained.

Keith Emerson of Emerson, Lake
& Palmer, will see a final cut in Oc-
tober from which he will develop the
score by December. The picture re-
leases in February 1981. Cahill
hopes (o have a single six weeks be-
fore the film's bow and the album
two weeks after. Both will release on
MCA Records.

Blueprinted at about the same
time is the Johnny Pate underscore
for Roberta Flack's self-composed
(Continued on page 39)
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AM Spacing,
Stereo Mode
FCC Topics

By JEAN CALLAHAN

WASHINGTON—-As many as
300 new stations could be added to
the AM dial by a switch to nine kHz
channel spacing. according to the
Federal Communications Commis-
sion.

Issuing a further notice of inquiry
in this matter Thursday (31). the
FCC is asking industry groups,
broadcasters and the public to com-
ment on how the 12 new channels
that would be created by a switch to
nine kHz spacing should be used.

The Commission also expressed
interest in a general power max-
imum of one kilowatt for the new
stations and corresponding inter-
ference protection to insure a service
area of about a 20 mile radius.

In January at an international ra-
dio conference held in Buenos Aires.
the FCC recommended that Region
Il (Western hemisphere nations)
adopt nine kHz spacing to conform
with the majority of the world. The
U.S. and most Latin American
countries currently operate with 10
kHz channel spacing.

Many AM broadcasters have op-
posed the switch for fear that the
channel squeezing would cause in-
terference nnd hamper listeners’ re-
ception. The new FCC report notes
the possibility of interference with
existing stations caused by a switch
to nine kHz but trusts that improv-
ing technology will solve any serious
problems.

No channel spacing change can
take place until at least after Novem-
ber 1981 when the second session of
the Region Il radio conference is
scheduled. Even then. the process

will be slow and cautious because
(Continued on page 78)
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PROMO RIDE—New Epic act Spurzz and producer Buzz Cason, second from the right, are checked by CBS Nashville
vice president-general manager Rick Blackburn prior to galloping down Music Row to herald a new single, ‘‘Cowboy

LOS ANGELES—Local record-
ing and film studios were hard hit
when the 300.000-member Ameri-
can Federation of Musicians joined
the Screen Actors Guild and the
American Federation of Television
& Radio Artists in a strike against
the Assn. of Motion Picture & Tele-
vision Producers at midnight Thurs-
day (31). Actually, some 5.000 musi-
cians are employed in working in
films and tv doing music scoring.

The recording studios. which in
many cases were working “around
the clock” last week to beat the
strike, are hoping to focus more on
disk and commercial recording work
to make up for the lost film and tv
scoring business.

But several concede that layoffs
are an imminent possibility if the
strike is protracted and at least one,
Group IV Studios in L.A., has al-
ready wielded the axe. The complex,
which relies on film scoring for 70%

Home Video Industry

LOS ANGELES—The Screen Ac-
tors Guild strike—begun July 21 and
reportedly costing the movie and
television industry $40 million per
week—goes to Federal Mediation
here Monday (4). Payment for sup-
plemental use on home video prod-
ucts is the major sore point.

The mediation takes place at the
Federal Building in suburban West-
wood. Nick Fidandis. director of the
Office of Mediation Services of the
Federal Mediation & Conciliation
Services in Washington, scheduled
the session.

The main issue for SAG, as well as
the jointly striking American Feder-
ation of Television and Radio Ac-

tors is still how to participate in reve-
nues expected to be generated by the
exploding home video market. par-
ticularly pay television, video-
cassette and videodisk.

Although the actors have report-
edly softened their demands on the
movie companies, a spokesman for
SAG claims the two camps are “still

Stomp."”

By PAUL GREIN

of its work, last week laid off its en-
tire 11-member film scoring divi-
sion.

The talks between the musicians
and the producers broke down over
the issue of residual rights. As a re-
sult. they never got around to resolv-
ing another hot issue: that of supple-
mental markets and how artists and
players would be compensated for
movies shown on pay tv or pressed
onto videocassettes or videodisks.

Victor Fuentealba, president of
the AFM. issued a statement in the
wake of the strike summarizing the
musicians’ position: “There is a
long-standing, obvious and illogical
inequity whereby musicians receive
no reuse payment when tv films on
which they have worked are rerun
on tv, while producers make such
payments to actors, directors and
writers.”

The recording studios which are
most affected by the strike are those

By JIM McCULLAUGH

miles apart” with SAG bracing for a
lengthy strike.

An original SAG proposal called
for 12% of the eventual gross reve-
nues for films and television shows
made especially for pay television.
videocassette and videodisks. But
now, reportedly, SAG would be
willing to accept less or a yearly
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L.A. Studios Hurt By AFM Film-TV Strike

which are signatories to local unions
such as Group IV.

Bill Lazerus, general manager of
Evergreen Recording Studios in
Burbank, says films constitute “bet-
ter than half” of his work. His oper-
ational staff is all union; the office
staff is not.

Studios which cater more to disk
clients, such as United Western Stu-
dios and Filmways/Heider. report
less impact from the strike. Two of
United Western’s five rooms are de-
voted strictly to disk projects with
Mike Chapman and Richard Da-
shut; and the [0-studio Filmways
complex plans to rent out its main
scoring stage to Casablanca’s 707.

Lionel Newman, vice president of
music for 20th Century-Fox Pic-
tures, suggests that it may not be per-
missible under union bylaws for stu-
dios to use music already in the can
to score new film projects.

graduated pay schedule.

SAG is also asking for payments
each time feature films, which have
been sold to cable and pay television
systems are shown more than 12
times per month.

Overall. SAG members are also
looking for a 35% salary increase in
all categories.

The outcome of these negotia-
tions, which began May 19, are
viewed as critical for all aspects of
the entertainment and home video
industries. Whatever formula is
reached will impact upon other
renegotiation talks various guilds
and unions have scheduled in the
future.

The motion picture industry

Billboard Is
Music Voice
0f LA. 200th

LOS ANGELES—Los Angeles
Mayor Tom Bradley has selected
Billboard as the official music in-
dustry publication to herald the
city’s Bicentennial celebration, tied-
in with the zity’s third annual Los
Angeles Street Scene Festival. Oct.
1112,

Billboard will publish a special
edition chronicling Los Angeles’
contributions to the world of music
and entertainment. Special editions
editor Earl Faige heads the editorial
team working on the issue which will
be published Oct. 6 and dated Oct.
1.

The special will be sold during the
Street Scene Festival for which Steve
Gold and Jerry Goldstein of the Far
Out Group of companies have been
named entertainment committee co-
chairmen. It will also be included in
the Oct. 11 issue for Billboard’s in-
ternational readership.

Notes Mayor Bradley: “The city is
grateful to Billboard for issuing the
official publication of the Bicenten-
nial celebration. I am confident that
this issue will tell your global read-
ership of the great contributions our
city has made to the music/enter-
tainment industry of the world. This
is certain to prove why Los Angeles
is indeed the entertainment capital
of the world.”

The Street Festival will be held at
the Los Angeles Civic Center. is free
to the public. and according to Brad-
ley. “is the city’s way of bringing the
people of Los Angeles together to
enjoy the diverse art forms that
abound here.”

Twelve stages will be used contin-
uously during the two-day celebra-
tion with pop, jazz. country. classical.

(Continued on page 70)

Awaits Strike Mediation Results

claims the prerecorded home video
industry is not a major business yet.
a view SAG resists, particularly in
light of such recent developments as
Magnetic Video paying United Art-
ists a reported $40 million for the
right to distribute 250 of its titles to
the home videocassette market.

Fidandis was instrumental last
year in mediating a SAG-AFTRA
commercials strike.

But Chester Migden, head ne-
gotiator for SAG. indicates that the
advent of Federal mediation won’t
necessarily mean a quick solution.
He predicts that the formula for set-
tlement will be a “long and arduous
road.”

advodaTllg 0861 ‘6 LSNONY
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General News

Publishers Query RIAA At Royalty Tribunal

Touche Ross Data Credibility Examined

WASHINGTON — Mechanical
royalty rate-setting proceedings at
the Copyright Royalty Tribunal
heard American Guild of Authors &
Composers attorney Frederick
Greenman cross examining Record-
ing Industry Assn. of America wit-
ness David Kiser last week.

Kiser is author of the Cambridge
Research Institute study commis-
sioned by the RIAA which formed
the basis for RIAA’s contention that

the mechanical royalty rate should
not be increased.

The Tribunal has a mandate from
Congress to set a new mechanical
royalty rate by December 1980.
Whatever rate is set will remain in
effect until 1987.

In cross examining Kiser, Green-

10 FIRMS REPRESENTED

Blank Tape Manufacturers
Meet, Mull Labels’ Peeves

By GEORGE KOPP

NEW YORK-—Representatives
from 10 blank tape manufacturers
met here Tuesday (29) to discuss
possible responses to record com-
pany pressures in the area of home
taping.

It is believed the companies,
which represent the leading manu-
facturers of premium audio cas-
settes, are trying to define a unified
strategy to counter record industry
claims that home taping is hurting
record sales.

Part of this strategy could involve
a reevaluation of the viability of the
trade group International Tape
Assn. as tape industry spokesman in
this matter.

Electronics Industries Assn./Con-
sumer Electronics Group senior vice
president Jack Wayman delivered
what he describes as a “membership

pitch” at the invitation of EIA mem-
ber blank tape companies.

Legal counsels for many of the
companies were in attendance to
guard against discussion of matters
that might be construed as restraint
of trade.

Also present for a portion of the
day-long session was ITA executive
director Henry Brief, who declines
to comment on any portion of the
proceedings.

The companies in attendance in-
cluded EIA members BASF. Maxell,
Sony and TDK and non-members
Ampex. AudioMagnetics, Certron,
Fuji. Memorex and 3M.

All of these firms belong to ITA
with the exception of Certron, which
left the organization in early July.

Record companies claim that

(Continued on page 56)

On behalf of the entire staff of
Billboard Magazine, we want
to apologize to those readers
who have encountered diffi-
culties with their subscriptions
and to those who may in the
near future. Circumstances
beyond our control have cre-
ated the kind of confusion
only computers are capable of
rendering! We are currently
adapting to a new subscrip-
tion service bureau and until
this process is completed,
service may be less than per-
fect. We assure you that our
entire circulation staff is now
deployed in an effort to bring
these matters to a swift and
successful resolution.

If you have a question about your
subscription, please call our toll-free
customer service number
(800) 257-7951

Thank you for bearing with us.

By JEAN CALLAHAN
man questioned the credibility of fi-
nancial information prepared by
Touche Ross for the RIAA market
research committee and used as base
data in the Cambridge Research In-
stitute report.

These are the only available fig-
ures on record industry costs and
profits, Kiser told Greenman. They
are, hesaid, quoted by Standard and
Poors as source material.

“The fact that these figures are
widely circulated doesn’t demon-
strate whether they are accurate or
myth,” Greenman argued. “Myths
are widely circulated. One of the
functions of a Tribunal like this is to
puncture myths and find out what
the facts are.”

Taking this iconoclastic view,
Greenman proceeded to line by line
questioning of the Cambridge Re-

PR HL ol

search Institute study and related
documents and charts prepared by
Kiser. He questioned Kiser on the
basis of sales figures used in his testi-
mony, on breakeven calculations
and on the effective production costs
on the price of records.

Using Kiser's own material,
Greenman sought to clarify the con-
nection between sales volume and
breakeven point, suggesting that a
decrease in sales volume and pass-
through effects of generally increas-
ing production costs increase the
price of records as well as a rise in
the mechanical royalty rate.

Reminding the Tribunal of the
standing objections to Kiser’s testi-
mony based on the suppression of fi-
nancial data used in the preparation
of the Cambridge Research Insti-
tute report. Greenman contested

BROTHERLY CHAT—Nesuhi Ertegun, president of WEA International left,

Dan Ackroyd and Henry Droz, president of WEA, enjoy a lighthearted chat fol-

lowing the Blues Brothers opening at the Universal Amphitheatre in Univer-
sal City, Calif.

Rights Societies Get
42% Cable TV Fees

WASHINGTON—-ASCAP. BMI
and SESAC will share 4.5% of the
more than $14 million in cable tele-
vision royalties collected by the
Copyright Royalty Tribunal for
1978,

The lion’s share of the collected
fees will go to the Motion Picture
Assn. of America. Christian Broad-
casting Network and other program
syndicators who will share 75%. U S.
and Canadian television broad-
casters. who expected much more,
are allotted a combined share of
only 3.25%.

BMI president Ed Cramer says he
is “not happy but not totally sur-
prised” about the decision. The
Tribunal has a “difficult job, limited
staff and limited time and it was
inundated with material in making
this decision.” Cramer notes.

BMI had asked for 15% of the to-
tal cable royalties collected for 1978
to be shared among the performing
rights agencies. In a joint filing.
ASCAP and SESAC had suggested
the music copyright owners share
13.5%.

National Assn. of Broadcasters le-
gal counsel Jim Popham says he is
“shocked” at the Tribunal’s deci-
sion. NAB had asked for a 21% share
of cable royalties for U.S. broad-
casters alone and, Popham says. will
probably appeal the final determi-
nation due from the Tribunal in
September.

Among the other claimants shar-
ing cable royalties are sports inter-
ests with a joint 12%. Public Broad-

www americanradiohistorv com

casting Service with 5% and
National Public Radio with .25%.
The Tribunal's allotment of the
1978 cable royalty represents the
first phase of this proceeding which
continues with hearings scheduled
to begin Aug. 18. At that time. testi-
mony will be heard from individual
copyright owners on the allocation
of cable royalties within the present
structure of claimants’ groups.

the confidentiality of Touche Ross’
marketing reports.

This research is prepared for
RIAA and shown regularly to com-
peting record company executives
who participate in RIAA’s market
research committee, according to
Greenman, who saw no reason why
this base data could not be shared
with the Tribunal.

Mechanical rate-setting proceed-
ings will continue into August with
final testimony to be heard from
RIAA witnesses representing
Warner Bros. and PolyGram.

RCA Elvis LPs
Open Media Blitz

NEW YORK—An all-media ad-
vertising, promotion and publicity
campaign greets the release Tuesday
(5) of RCA Records limited edition,
eight-LP album, “Elvis Aron Pres-
ley.”

“Our merchandising campaign,”
states Jack Chudnoff, vice president
of marketing. “will be one of the
most comprehensive of the fall sea-
son, running in all the media
throughout the third quarter.” The
label is marketing a total of 250.000
albums in LP, cassette and 8-track
configurations.

Chudnoff says the campaign
places heavy emphasis at the local
retail level, kicking off with local
print advertising stating that retail-
ers will take advance consumer or-
ders reserving copies of the set. Lo-
cal print ads will be supported by
local television, Top 40. adult con-
temporary, AOR and country radio
buys.

National consumer advertising
will include ads in Pecple and Roll-
ing Stone magazines, while trade
space will be staggered to serve as
periodic dealer reminders through-
out the campaign thrust.

RCA has also prepared a three-
foot by three-foot four-color blowup
of an Elvis portrait below which is
the “Aron Elvis Presley” signature,
album cover reproductions in full-
color, a 28-inch by 36-inch four-
color poster, a 12-inch by 20-inch
streamer.

Also: special order forms, two 12-
inch samplers. one for in-store and
one for radio airplay. copies of the
booklet which is included in the
package. four-color reproductions
of the eight full-color portraits on
the album sleeves. ad mats. minis
and radio and tv spolts.

COUNTRY LP GRAPHICS
CROSSOVER INTO POP

By KIP KIRBY

NASHVILLE — Country album
graphics—like the music they con-
tain—have crossed over. With bigger
budgets. increasingly sophisticated
photography and more special ef-
fects. country album covers are be-
ginning to approach the degree of
slick artistic visuality displayed in
pop music.

Top-echelon fashion photogra-
phers. once mainly the forte of L.A.
and New York artists, are now fo-
cusing their lenses on more and
more country talents as well. Gone
are the days when a country LP
cover featured a standard posed por-
trait shot done inside a studio: imag-
ination and the expanding impact of
country's demographics is resulting
in covers by such shutterbugs as
Dick Zimmerman. Beverly Parker.
Frank Lafitte, Norman Seef, Jim

Shea. Brian Hagiwara and Moshe
Brakha.

Recognizing the growing impor-
tance of upgraded art work to help
spark sales in country music, CBS
Records Nashville has just under-
taken a restructure of its in-house art
department. This operation was
launched four years ago as the first
full-service art department at any
Nashville major label.

Virginia Team. senior art director.
oversees all phases of art production
for CBS Nashville. assisted by art di-
rector Bill Johnson and production
coordinator Cheryl Schmidt. Jeff
Morris has been hired to handle me-
chanicals. with Nashville Electro-
graphics supplying the label with its
COVer engraving processes.

The reason behind the newly-ex-

(Continued on page 50)
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Financial

Ross, Simon Join Vet Dominance
‘Upside Down’ Makes No. 10, ‘Evening’ Debuts At 46

LOS ANGELES—The domi-
nance of Billboard’s pop charts by
established superstars, chronicled in
a story in last week’s issue. is under-
scored by startling chart jumps
made by the latest singles from two
of contemporary music’s longest-
running stars: Diana Ross and Paul
Simon.

Ross’ “Upside Down.” produced
by Bernard Edwards and Nile Rodg-
ers of Chic. leaps from number 49
to number 10. becoming the first
single since Isaac Hayes’ “Theme
From *Shaft’” nine years ago to hit
the top 10 in its first week in the top
40 of the chart. On this week’s disco
listing it’s No. 1: it’s number two on
the r&b survey and number three on
the UK. chart.

And Paul Simon’s “Late In The
Evening.” his first release for
Warner Bros. since leaving CBS,
crashes onto the pop chart at an im-
posing number 46.

Ross’ chart history dates to the Su-
premes’ first hit in 1962. “Your
Heart Belongs To Me”: Simon’s
dates to the Tom & Jerry charter,
“Hey, Schoolgirl™ in 1957. The Su-
premes’ first top 10 hit was “Where
Did Our Love Go” in August 1964;
Simon & Garfunkel’s first was
“Sounds Of Silence™ in December
1965.

The move on Ross™ record is most
surprising in that she’s issued several
stylish singles in recent years which
have failed to even approach the top
10. These include last year's “The
Boss.” produced by Ashford & Simp-
son. which peaked at number 19.
and 1977°’s “Gettin® Ready For
Love,” produced by Richard Perry,
which petered out at number 27.

“Upside Down” is an odds-on fa-
vorite to become Ross’ fifth No. 1 hit
since leaving the Supremes, in which

america L
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By PAUL GREIN

she scored a dozen more chart-top-
ping disks. All four of the singer’s
previous top 10 solo singles have hit
the summit: “Ain’t No Mountain
High Enough,” “Touch Me In The
Morning,” “Theme From ‘Mahog-
any’ ” and “Love Hangover.”

Ross is the only female artist in the
history of the Billboard pop charts to
have earned four No. | solo singles.
Four other females singers have had
four No. 1 hits, including duets with
other acts: Cher. Barbra Streisand.
Donna Summer and Olivia Newton-
John.

The dramatic movement on Ross’
single is sparking her “Diana™ LP,
which leaps three points to number
six. looking to become her highest-
charting LP since the “Lady Sings
The Blues” soundtrack hit No. 1 in
April 1973. In the intervening seven
years, she’s hit number five twice,
with “Touch Me In The Morning”
and “Diana Ross.” both of which
were spurred by No. I singles.

Here. significantly the LP was a
top 10 seller before the single had
broken through in the pop market—

further proving the LP viability of
contemporary black product.

An added wrinkle in the Ross
story is that “Upside Down™ isa run-
away hit even though the current
single by Chic, “Rebels Are We.”
has so far failed to hit the Hot 100.
So, for that matter, have Rodgers
and Edwards’ latest production for
Sister Sledge (“Let’s Go On Vaca-
tion”) and Sheila & B. Devotion
(“Spacer™).

Adding to the dominance of the
top 10 by pop titans are record-set-
ting hits by Elton John and Paul
McCartney. John’s “Little Jeannie”
holds at number three in its 10th
straight week in the top 10—the long-
est any of his singles has been so
listed. “Crocodile Rock.” “Bennie
And The Jets” and “Philadelphia
Freedom” all had nine top 10 weeks.

And McCartney’s “Coming Up’
dips two points to number nine in its
I1th consecutive top 10 week. This
ties the 11-week mark set in 1976 by
Wings™ “Silly Love Songs™ for
McCartney’s post-Beatles top 10
record.

4 In L.A. Indicted
For Record Fraud

LOS ANGELES—A federal
grand jury here has indicted four
Los Angeles businessmen on 15
counts of mail and wire fraud in
connection with their operation of
Circle Marketing Corp., an Ingle-
wood, Calif., record exporter.

According to the indictment. the
defendants. Michael Arkus. 42. for-
merly president of Circle Market-
ing: Firouz Sepanlou. 42. formerly
vice president: Assdollah Sayeri, 36.
formerly treasurer: and Paul Don-
nelly, 48. formerly warehouse man-
ager; from June 1976 to December
1977. allegedly engaged in a scheme
to defraud major American record
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distributors by obtaining records on
credit from RCA, WEA. CBS. Capi-
tol, MCA, Pacific Records & Tape
Distributors. Hailona Distributors,
MS Distributors. Surplus Record &
Tape Distributors and Phono Disc
and not paying for them.

The record distributors shipped
approximately $1.5 million worth of
records to Circle Marketing on
credit for which thev were never
paid. the suit charges.

The grand jury charges that the
scheme began by Circle Marketing
creating the impression that it was a
going concern able to pay its bills.
Used to further the impression. ac-
cording to the indictment, was a
false balance sheet. payment for ini-
tial orders and representations to the
record companies that the records
obtained would be sold for a 7%-
12% profit.

(Continued on page 12)

‘Laser’ LP

® Continued from puge 4

ings on record was born out of re-
search and development of an A&M
laser-etched logo to combat counter-
feiting.

But with the signing of Split Enz
and the “True Colours™ title of the
album. it secemed a natural to apply
the idea to the album’s graphics.

Ayeroff and Patterson note that
the process involves laser etching a
blank lacquer prior to mastering.
The laser infraction is cut, one/one
hundredth deep. same as the
grooves. Because the infraction is cut
the same as the depth the groove.
there is no reported affect on sound
quality.

The original lacquer is then plated
and peeled and pressed by CBS in
conventional manner. Ayeroft states
that enough lacquers were etched to
produce nearly 500.000 albums.

While Balfour notes that the ex-
pense involved is “costly,” Ayeroff
says “It's a new band, a hot record
and it was worth spending the
money.”

Despite the additional costs, the
record will still retail for $7.98.

The Split Enz album jackets were
also printed in four different colors.
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_Market Quotations

As of closing, July 31, 1980

1980

(Sales

High Low NAME P-E 100s) High Low Ciose Change
1% 13/16 Altec Corporation 20 36 % 13/16 13/16 Unch.
39 26 ABC 5 1120 30% 30 30% - %
36% 27% American Can 5 112 32% 31w 32 + %
28% 14% Ampex 12 306 24% 24 24% - %
5 2% Automatic Radio - 6 3% 3% 3% Unch.
55 42%; CBS 8 385 51% 5t 51% - %
36% 27  ColumbiaPictures 8 161 30% 3tk 31 - %
8% 4 Craig Corporation - 15 5% 5% 5% - %
53% 40%: Disney, Walt 13 709 53% 51% 53 + 1%
12 7  Filmways, Inc. — 211 10% 9% 10 - %
18% 11 Gulf + Western 4 1268 17% 17% 17% + %
12% 7% Handleman 6 45 12% 12 12% - %
1% 5% K-tel 11 46  10% 10% 10% + %
32% 25% Matsushita Electronics 8 3 3% 3% 3% + 1
57% 44% MCA 7 333  45% 44%  45% + %
19% 10 Memorex 6 179 14% 14 14% - %
59% 46% 3M 10 1363 58% 58 58% - %
63% 41% Motorola 10 1587 54'% 53 54% - %
31% 23% North American Philips 5 160 31% 31 31% + %
8 4% Orrox Corporation 19 12 5% 5% 5% - %
19 13% Pioneer Electronics 12 2 17 17 17 Unch.
25Y% 18%2 RCA 7 1138 24% 23% 24% - %
10% 6  Sony 10 1260 9% 9% 9% + %
33% 20% Storer Broadcasting 8 245 26% 25% 26% - %
5% 3 Superscope - 400 5% 5% 5% - %
35% 25% Taft Broadcasting 8 284 29% 29% 29% + %
19% 14% Transamerica 5 837 18% 17% 18% + %
39% 29% 20th Century-Fox 6 47 37% 26% 37 — %
48% 34%2 Warner Communications 12 680 47% 452 46% - %
OVER THE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 29 - 1% 2% Integrity Ent. - 107 1% 1%
Data Koss Corp. 7 22 6% 6%
Packaging 4 - 5% 6% Kustom Eilec. — 20 1 1%
Electrosound M. Josephson 9 83 13% 13%
Group 5 — 4% 4% Recoton 7 - 1% 1%
First Artists Schwartz Bros. - - 1% 2
Prod. 9 - 2% 3

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities coutd have been sold or bought atthe time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynoids, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

= AFTER 2 MONTHSW

Report Good Sales;*
- At Tower On Oahu .

By DON WELLER

HONOLULU—-The Tower Rec-
ords chain which opened its first
store in Hawaii June 6 reports sales
are strong thus far.

“Everybody’s been pleased with
what’s been happening so far.” ex-
plains Doug Vincent, tape buyer
and assistant manager for the store
which opened its doors at 611
Keeaumoku St.

Located in the same building as
the bankrupt Odyssey Records store
which closed down operations last
year, Tower’s business reportedly
has been brisk.

Vincent notes that in terms of
sales, Hawaii isn’t much different
than the rest of the country. “Besides
the fact that we kick out Hawaiian
product like no one’s business,” says
Vincent, “I was surprised that the lo-
cal market is so close to what it is on
the mainland. at least quantitatively.

“*As far as the type of music people
like here, there doesn’t seem to be as
much rock 'n’ roll going here. It
seems that, along with the more mel-
low lifestyle here. the records people

Record Haven On

NEW YORK-—Record Haven, a
retail fixture here since 1940, has
closed its last location on Broadway
between 42nd and 43rd streets. The
company’s long-term lease has been
sold in a situation that may mean a
new recording outlet.

The 1.600 square foot store spe-
cialized in nostalgia recordings and
was in operation since 1963. Six
months ago. a second store, between
Seventh and Eighth avenues, was
closed.

The Record Haven retail setup
was established by Sam Fichtelberg
and at one time consisted of four
stores along Sixth Ave.

Meanwhile. Sam and hisson, Len,
continue to operate Record Haven’s

buy tend to be a bit more mellow.
We sell a lot of Kenny Rankin and
LPs like that”

Vincent explains Tower’s buying
policy is to go directly for sales to
mainland people by phone, except
for the labels which have their own
reps in the islands. such as CBS,
RCA, A&M and MCA. They do
their local product buying from one-
stop Pickwick—everything else is ei-
ther direct or from reps.

“Our philosophy here for Hawaii
is essentially as it is on the main-
land.” notes Vincent, “in that we’re a
full-line store. If it’s in print. we'll
get it.”

Tower’s clientele is a “crossbreed”
of the local population according to
Vincent, with tourists accounting for
about 10%-15% of volume.

The store’s general manager is
Rob Bruce, and its other assistant
manager is Greg Wallis. Tower
plans no outer island expansion at
this time, although the chain hasn’t
ruled out that possibility for the fu-

ture.
[l

Broadway Closes

export and one-stop business here.
In addition, Len Fichtelberg oper-
ates the Prism label. currently doing
chart business on the Disco Top 100
with Pure Energy, Erotic Drum
Band and Geraldine Hunt.

2 Soundtrack 45s

LOS ANGELES—Hot Vinyl Rec-
ords, the locally-based label special-
izing in singles from film projects,
has two 45s set for release: Hog
Wild’s “Pick You Up And Let You
Down Easy” from the Avco-Em-
bassy film “Hog Wild” and Dwayne
Ford’s “Roll Me Away” from the
movie “Deadline.” Ford wrote both
songs.
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General News

Lipman Markets
Baby °O Label;
Distribs Firmed

LOS ANGELES—Baby 'O Rec-
ords will be independently distrib-
uted through Macey Lipman Mar-
keting’s U.S. contacts, similar in
organization to Lipman’s distribu-
tion setup for Mushroom and Soul
City Records.

In addition. Lipman will be in-
volved in marketing. merchandising
and promotion.

Recently appointed distributors
for Baby 'O include: Sunshine. New
York: Avco/Chips, Philadeiphia:
Zamoiski, Baltimore; MJS, Miami;
Piks, Cleveland; Music City. Nash-
ville: Tara, Atlanta; Stan’s, Shreve-
port; Rabbit. Houston; Big State.

(Continued on page 70)

‘““There’s a rumor
going around about
a company that designs
great record covers &
liners, ads, tape labels,
catalogs plus 8 other
fascinating services.”’

“To find out more
about this rumor call...”
Associates, Tnc.
160 EAST 56 St., Dept. A
N.Y., N.Y. 10022 TEL. 758-3232

Supplying the graphic nesds of the record industry since 1952,
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LOS ANGELES — Hot Rock
'n’ roll producer Tom Werman.
who has signed such artists
as REO Speedwagon. Ted Nu-
gent, Cheap Trick and Molly
Hatchet, will become a vice pres-
ident/executive producer for
CBS Records. effective Jan. 1,
1981.

He had been a staff producer
for Epic Records since 1977. The
new three-year arrangement, ac-
cording to Werman. will call for
him to produce a minimum of:
three CBS LPs per year. In addi-
tion. he will have an option of
doing one outside project per
year.

Whiie the new role will have
him concentrate more on studio
production, adds West Coast-
based Werman. he will still have
a hand in signing new acts from
time to time.

Presently, the producer is put-
ting the finishing touches on a
Molly Hatchet Epic LP at the
Record Plant studios here. An-
other Werman project, due out
shortly, is Gary Myrick and the
Figures for Epic. while upcoming
is a new lowa band tentatively
called the Hawks.

Werman. who joined Epic in
1970 as an assistant to the direc-
tor of a&r and moved to director
of talent acquistion three years
later, has produced five Nugent

Werman Producing
Skills Go To CBS

By JIM McCULLAUGH

LPs including “Ted Nugent,”
“Free For All,” “Cat Scratch Fe-
ver.” “Double Live Gonzo” and
“Weekend Warrior.”

Three Cheap Trick albums in-
cluded ‘In Color,” *“Heaven
Tonight™ and “Dream Police.”
while the Hatchet projects were
“Molly Hatchet,” “Flirtin® With
Disaster” and the new “Beatin’
The Odds.”

He’s also produced two LPs $
with Mother’s Finest for Epic
while Off Broadway was an out-
side project for Atlantic Records.
He estimates his various projects
have sold some |5 million units
in the U.S. alone.

Werman, whose customized
California license plate reads
“HVY METL,” acknowledges he
has a reputation as a rock pro-
ducer, but has been widening his
scope.

“Gary Myrick and the Fig-
ures,” he notes, “are not heavy
metal but more pop-oriented and
it may be the most satisfying
project I've done todate.”

And one new cut on the nor-
mally hard-driving, guitar-ori-
ented Hatchet project is a ballad
with a string sound.

“Rock ’n’ roll is what I enjoy
doing most,” he says, “but I'm
moved by many other artists, like
a Gerry Rafferty, for example.”
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Chipmunks’
Punk Payoff

NEW YORK-—With the “Chip-
munk Punk” LP coming in on the
charts at 47, the takeoff on popular
new wave hits is turning into.the
sleeper of the summer, and Pick-
wick’s Excelsior label is enlisting
other independent ditributors
around the country to insure market
saturation.

Don Johnson, vice president and
general manager of Excelsior, says
Pickwick has already moved 300,000
pieces of “Chipmunk Punk” in the
U.S. and another 50,000 in Canada.

Outside of Pickwick’s distribution
network, the indies handling the LP
are All South in New Orleans, Alpha
in New York, Alta in Phoenix, MS in
Chicago, Piks in Cleveland,
Schwartz Bros. in Washington and
Pacific Record Service in Seattle.

Johnson says the indies are in-
volved in both the selling and the ra-
dio promotion of the LP which is ap-
pealing to ages 10 to 30. Excelsior is
usually a $5.98 midline label. but the
“Chipmunk Punk” LP is going for
the full $7.98 list.

There has been some local radio
advertising for the LP, but in mid-
August expect to see Simon. Theo-
dore and Alvin, the three Chip-
munks, selling their LP on television
as part of a nationwide campaign.

Apollo Enlaiges

CHICAGO—The Apollo Group,
a Chicago-based theatrical produc-
tion firm, is venturing into talent
management and record produc-
tion. A debut album by singer/song-
writer Garrison Yerkins will be the
first project by the company’s new
recording division.

Production of the Yerkins LP is
being handled by Bob Baldori of
Lansing Sound Studios, Lansing,
Mich.

www.americanradiohistorv.com

RODNEY'S RESPECT—Rodney Dangerfield gazes at a fan as he autographs
his Casablanca album at the Sunset Blvd. Tower Records store in L.A. He is
also proving he can sign his name without looking at the writing surface.

Rock’n'Rolling

Canada Site For 1st
New Wave Festival

By ROMAN KOZAK
NEW YORK —The fist major new wave festival in North America is sched-
uled for Aug. 23 at Mosport Park in Bowmanville near Toronto. Called the
Heat Wave Festival, the one-day event will feature Elvis Costello, the Clash,

Talking Heads, Nick Lowe & Rock-
pile, the B-52s, the Kings and other
acts still to be named. The event is
being produced by First Festival
Productions of Toronto, whose prin-
cipals are Craig Nolan and Larry
Weinstein.

The festival, which could draw as
many as 75,000 fans, will be held at
the site of 1978 Canada Jam, and
many of the same staging and pro-
duction personnel from Canada Jam
will be involved in the presentation
of Heat Wave.

General manager of the festival
will be Rick Taylor; Lou Weinstock
will be the production manager and
Chris Mercer the facilities coordina-
tor.

Advance tickets for the festival
cost $20, going up to $30 on the day
of the show. The organizers promise
that all safety, sanitation and con-
cession facilities will be in place for
the festival. and they have taken out
a $10 million policy to insure their
investment. The park includes a
grand prix race tack, and is zoned as
both a show site and a recreational
facility.

x  x  *x

“I wonder if the record companies
aren’t using the recession as an ex-
cuse for their own screwups,” asks
Will Birch, leader and drummer of
the Records, a commercially-ori-
ented English new wave act now
touring the U.S. in support of a new
“Crashes” LP on Virgin Records.

This is the second time the Rec-
ords have played in the U.S., and
while audiences and available
venues have grown in the last year,
industry cutbacks may be hurting
the act. With radio airplay stiil
spotty for all but a handful of top
new wave acts, the remainder. rely
on publicity and live performances.
And here cutbacks have affected the
Records.

“Last year we had a lot of aggres-
sive promotion. We did 30 or 40 in-
terviews ranging from small local
papers to Rolling Stone, but this
year it is only a few.

“Although we are on Virgin Rec-
ords, the promotion now comes from
Atlantic. And I suspect that Atlan-
tic’s enthusiasm for us is relative to

their position with Virgin,” says
Birch. Virgin. which is distributed
by Atlantic in the U.S.. has recently
cutback its operation here.

Moreover, the Records were sup-
posed to tour the U.S. as part of a
package with Polydor’s the Yachts,
and Dreamland’s Nervus Rex
enabling all to play larger venues.
However, disputes and cutbacks
caused Nervus Rex to pull out be-
fore the tour started. while the
Yachts are only doing a limited
amount of dates on the tour, leaving
the future Records’ itinerary uncer-
tain.

In New York the Records played
at the chic new Ritz rock dancehall,
ending the set at 3 a.m., which, says
Birch, was two hours past the opti-
mum time for both band and au-
dience. Also the times and drinking
rules limit the audience.

“The age limit is a real drag,” says
Birch. “Sometimes we get calls from
our younger fans, and we try to
sneak them into the clubs to see us.
We feel that they are being discrimi-
nated against. The solution would
be small afternoon outdoor shows,
where noise is not a problem.

“It would be great if an inspired
promoter could get that going. It
would be tremendous promotion for
the groups, and when the kids get to
be 18 or 19, they will want to go to
the Ritz or the Bottom line. But you
have to teach the kids and get them
involved in rock’n’roll,” he con-
cludes.

x X %

How some small new indie labels
are putting themselves on the map:
® The Boston-based Eat Records
has sent 1,000 Evatone soundsheets
to media and retail accounts to intro-
duce them to the music of Human
Sexual Response and the Commer-
cials. The flexible yellow square
sheets cost more than pressing
promo 45s, but they are also more
eye-catching, says label founder
Don Rose, former partner of the

Boogie Records chain in Ohio.
Rose expects to release LPs
shortly by his acts, and is negotiating
with a major label for a distribution/
(Continued on page 70)
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RKO RADIO EXEC

Sholin Emphasizes
Mass Appeal Factor

By ED HARRISON

LOS ANGELES—Dave Sholin.
RKO’s national music coordinator.
says the reason many records don’t
get played is because they are not
mass appealing.

He defines Top 40 radio as “hit
music” which explains why Pink
Floyd and Lipps Inc.. two acts on
opposite ends of the spectrum. can
both have No. | records.

“Everyone from different back-
grounds liked them.” Sholin told a
UCLA Extension radio class dealing
with Top 40 Wednesday (30). “Au-
diences relate more to the song than
the artist.”

Sholin sees Top 40 playlists
broadening but only if the product is
there. He acknowledges that the last
six to eight months were slow in

”

terms of “quality music,” although

'_ Breakin’ Big!
“D0 YOU LIKE
THAT FUNKY BEAT”
R by !

Kool Kyle
The Star Child

“NEW RAP LANGUAGE™

Spoonie Gee &
The Treacherous Three

ENJOY RECORDS

611 W, 126th 51, N.Y-C. 10027
(212) 662-2230

in recent weeks he’s noticed an in-
crease in fresh new music.

Citing KHJ-AM in Los Angeles.
Sholin says the flow of the station is
smoother. more music is being
played and there is more person-
ality, spearheaded by morning man
Rick Dees. And radio specials are
playing an integral part in balancing
programming.

Craig Dudley. vice president at
Scotti Brothers. representing the in-
dependent promotion person. said
there are three kinds of Top 40s:
AOR Top 40, adult contemporary
Top 40 and straight Top 40. “We
take the rightrecords to the right sta-
tion,” Dudley noted.

Dudley said that Top 40 is the
dominant format and best of all be-
cause it encompasses all others.

Dudley commented that the rea-
son there is a need for independent
promotion is that record companies
release too much product without
the time and manpower to work all
of them. “When you need more in-
tensity you hire independents.”

Jay Lowy. president of NARAS
and vice president of Jobete Music,
expressed disappointment inasmuch
as black artists can’t secure Top 40
airplay unless the record goes to the
top of the soul charts first. “Why do
black records have to be numbers
one, two or three before they’re no-
ticed? Why can’t they be at number
957" asked Lowy.

Rick Sklar, vice president of pro-
gramming for the ABC Radio Divi-
sion which owns 13 stations and has
1.800 affiliates. noted that *1980 is a
watershed vear in radio with demog-
raphy. technology and regulatory
coming into focus.”
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General News

YOU'RE TOPS—Cleo Laine receives congratulations from RCA Coast man-
ager of artist relations Roy Battocchio backstage at the Los Angeles Greek
Theatre following her appearance there recently.

CBS Accelerating
$5.98 Midline Series

This story prepared by Paul Grein
in Los Angeles and Kip Kirby in
Nashville.

LOS ANGELES — CBS has
launched a multi-pronged merchan-
dising campaign to goose its $5.98
midline series for back catalog titles
by superstar acts. The line was
launched last October with 400 ti-
tles; about 100 have since been
added. including generous numbers
of cast albums and country LPs.

Notes Mike Martinovich, CBS’
vice president of merchandising:
“We’ve been sclling the $5.98 line
beyond all expectations and now the
emphasis is on marketing it. not just
selling it.”

To this end. the label has manu-
factured rainbow-colored artist
logos on 12 of the top-selling acts in
the series: Dan Fogelberg, the
Charlie Daniels Band. Barbra Strei-
sand. Billy Joel. Jeff Beck. Kansas.
Eddie Money. Blue Oyster Cult.
Engelbert, Cheap Trick. Kenny
Loggins and Ted Nugent.

This is part of an overall “The
Nice Price™ campaign. designed to
create consumer awareness of the
logo. It includes backer cards with
die-cut logos. stickers suitable for
store windows or bin fronts and ad-
verlising support in the form of 30-
second tv spots and 60-second radio
spots.

Rick Blackburn, vice president
and general manager of CBS Rec-
ords in Nashville. explains the logic
behind the $5.98 line in dollars-and-
cents terms.

“Our feeling is that some of these
older titles still have plenty of mile-
age left in them. but need some in-
centive to compete with newer titles
just released by the artists.”

Blackburn confirms that the series
is only possible because of the coop-
eration of the arlists in agreeing to
lower royalty rates on the affected ti-
tles.

“We meet with the artists and
managers to discuss the reduced
rates and get their approval before
we move any catalog item into the
midline series.,” Blackburn notes.
“They have the right to refuse to go
to $5.98. but if sales are lagging
badly, this might mean we would
consider cutting the title out com-
pletely.”

Of the royalty adjustment, Martin-
ovich says. “We had to find a way
to make it mechanically feasible but
notat the expense of our accounts.”

Martinovich suggests that the
midline series is an effort to restore
logic to the business of album pric-
ing. “The industry was working
backwards.” he says. “Catalog prod-
uct was more expensive than a hot
new record. That’s like walking into
a clothing store and finding out that
a new Pierre Cardin suit costs $75
while a double-knit leisure suit sells
for $150.”

Tom McGuiness. CBS’ vice presi-
dent of sales. says the best selling
acts in the series include Carole
King. Billy Joel and Dan Fogelberg.

McGuiness adds that additions to
the series are made by a committee
comprised of label marketing and
central core marketing executives.
That body will also make deletions
from the series, he says, when even
the reduced $5.98 price fails to gen-
erate significant sales. These titles
will then become cultouts.

McGuiness adds that in the future
additions to the series will be more

(Continued on page 71)

4 Californians Indicted

® Continued from page 8

The grand jury charged that the
defendants sold and offered to sell
the records to various Japanese com-
panies at no profit or below cost. The
indictment charges that sales to
some American retailers were made
without invoices and without
recording the transaction in Circle
Marketing’s books in order to con-
ceal the receipt of funds from the
victim companies.

Among those American com-
panies Circle Marketing allegedly
supplied records to were the Record
Mall. Artistic Music Corp.. Phil Har-
ris Records and Third Coming. Ltd.

The indictment cites one instance
in which Arkus allegedly received
approximately $52.000 from Jack
Turner. president of Record Mall for
the sale of records supplied by the

www americanradiohistorv.com

victim companies. The invoices pre-
pared to support this transaction
were allegedly listed as “voided” to
conceal the existence of funds avail-
able to pay the money owed to the
victim companies.

Arkus, presently with California
Imperial Trading. a record exporter;
Sepanlou. president of Phil Harris
Record Co.. and Don Sep Corp.. a
record exporting company; Sayeri.
owner of the House Of lIran. and
Donnelly. partner in Don Sep Corp.,
will be arraigned Monday (11) be-
fore a U.S. Magistrate.

The indictment resulted from an
investigation conducted by the U.S.
Postal Inspection Service.

Assistant U.S. attorney Bert H.
Deixler is prosecuting the case. Each
defendant faces a maximum of five
years in jail and a $1.000 fine for
each of the 15 counts.

Arista Sues
Mushroom
For $844,226

LOS ANGELES-—Arista is suing
Mushroom Records of Canada,
Mushroom Records here and Walter
M. Vogel of Vancouver, B.C.. alleg-
ing the defendants owe the label
$344.,226.60 from the Heart contrac-
tual release settlement.

In addition, Arista wants $500,000
exemplary damages, claiming that
loss from agreeing (o the release.

In return for the release of Arista
rights, the Clive Davis label was
given five-year distribution rights
for two Heart albums, "*‘Dreamboat
Annie” and “Magazine” for 16 Eu-
ropean countries, including the U K.
and the Common Market and
Scandinavia in September 1976, the
suit claims. The release involved the
plaintiff, the defendants and Por-
trait Records.

According to the Federal District
Court complaint, Arista was guaran-
teed contractually $200.000 waived
by Mushroom in earned royalties as
of March 1980. the liquidation date,
and 45 days thereafter was to get an
additional $200.000.

The suit alleges royalties of
$55.773.40 were earned by Mush-
room Canada, leaving a remainder
of $144.226.60. which Arista claims
is owed along with the second
$200.000.

The court file also contains a per-
sonal guarantee for payment from
Vogel.

MCA Suing
MCI Over
Firm's Name

LOS ANGELES-—MCA Inc.,
MCA DiscoVision. MCA Distribut-
ing Co.. MCA Records Inc., and
MCA Videocassettes seek to halt
MCI Records and associated de-
fendants from using those initials,
claiming it infringes on the MCA
trademark.

The Superior Court action here
names Solomon Burke McDonald.
Frances Lynn Szeto, Margaret Coco
Ruffino and Alan A. Heard as code-
fendants, doing business as MCI
Records, MCI Videotapes. MCI
Productions and Video Sonic Discs.

The pleading alleges the defend-
ants have represented to persons
contacting MCI that they are con-
nected with the plaintiffs.

MCA claims it has been damaged
in excess of $50.000 by the infringe-
ment and claims it might be able to
exact treble damages.

In addition. it secks $500.000 if
punitive damages. The court is also
asked to deliver all MCl-imprinted
materials and equipment used to
make such imprints to the court for
destruction.

CHRYSALIS
HIKES PRICE

LOS ANGELES—Chrysalis Rec-
ords has raised its wholesale prices
of both records and tapes 3%. The
move became effective July 1. ac-
cording to label president Sal Licata.

The label joins WEA, CBS, RCA.
RSO. PolyGram and Capitol. all of
which have recently effected whole-
sale price increases.

Chrysalis singles prices are unaf-
fected.
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When magic steps into the spotlight
forthe ﬁrsgt timtgf.it dazzl p i

Angela Clemmons,

'T: 99
Out Here On My Own.
AngelaClemmonsis  beyond the next this song. And under-
eighteen. Shes made  breath. It’s her story. stand that Angela
her first record, “Out She’s got the talent, Clemmons has
Here OnMy Own!'Its  thedrive, the beautiful reached out and
the story of every belief that she has a touched her star.
young performer's song to sing, and the Angela Clemmons.
hopes and fears, world will hear. Abso- “Out Here On My Own.”
peakinginthatsingle lutely, people will hear The shining single
long second before from her forth-
the lights go up; and coming debut album.
fame waits just Tan

On Epic Records.

y rademarks of CBS Inc. © 1980 CBS Inc.
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Commentary

In Unions There Is Strength

By DAVID I. SHAIR

Every two or three years negotiations take place on rates,
terms and conditions of employment for recording artists and
support personnel—singers, actors. musicians, etc. Representa-
tives of a broad cross-section of record
companies sit across the table from offi-
cials of the American Federation of
Musicians and the American Feder-
ation of Television & Radio Artists to
hammer out industry codes.

Like hell they do!

For the past 10 years. I watched and
took part in these negotiations. and
wondered why so many would permit
so few to shed their blood. without
sweal or tears.

The personnel and industrial rela-
tions reps of the major labels. mostly at-
torney types, labor in the vineyards
without much attention or recognition.
By and large they do a creditable job
and work their way out of some ticklish
situations. They do their best to repre-
sent their companies’ interests.

What is shocking is the disinterest
and inattention of all save a bare hand-
ful of the firms in the industry. Contract
after contract, meeting after meeting.
the motto has been: “Let Noel (or Nor-
man or Roger or Bob) do it.”

Let’s face it. With the possible excep-
tion of Capitol. not one of the “*biggies” speaks for the record
industry as a separate and distinct entity with peculiar prob-
lems that deserve discussion and attention. The majors are in-
volved in television. in movies, in cable. in videodisks, in the
world of entertainment in the broadest sense of that term.

There is nothing inherently wrong with that. What is wrong
and sad is that dozens of second-rank companies, without such
interests outside the record industry per se, permit someone else
to speak for them. to evaluate demands. to set rates. to deter-
mine the benefits and holidays and all of the other details.
More importantly. they set the pace and the tone of the rela-
tions with the unions. Very few companies even bother to find
out where or when meetings are held. what is being demanded.
what is being offered.

Ten years ago, I joined London Records to handle labor rela-
tions and personnel. 1 was not a “record man,” but I was
brought in to provide some expertise in an area where the
knowledge and skills are readily transferable from one industry
to another.

‘Why do so many permit so
few to shed their blood?’

I quickly learned that collective agreements with the major
talent unions constitute a major cost factor in our recordings. In
fact. for a company that emphasized the classics. the rates and
conditions were vital. But no one could remember when a Lon-
don rep took part in those negotiations.

I'learned about the “funds,” the noose that had been success-
fully looped around the throat of the industry after a long strike
many years before, and that were costing millions of dollarsata
steadily accelerating rate every year.

I learned about the vestiges of a featherbedding practice pro-
tected by a contract clause that was helping to throttle sym-
phonic and operatic recording in this country.

I learned about one of the few remaining contracts in a major
industry that does not provide impartial arbitration by out-
siders for the resolution of disputes between the parties.

David Shair: ‘‘Dozens of second-rank com-
panies permit someone else to speak for
them.”

Over the years 1 watched a small knot of professionals
struggle intermittently to correct or lessen the impact of these
inequities, knowing full well that they had no backing or sup-
port from their own or other companies
while the industry was booming.

Except for the handful of majors. I
venture to say that record company ex-
ecutives do not know the provisions of
the union contracts they routinely sign.
They do not realize what contributes to
the escalating costs of recordings. They
do not know much about the unions at
all. unless and until they are hit with a
strike threat. a refusal to record. a black-
list or a dollar penalty for late pay-
ments.

To its credit. the Recording Industry
Assn. of America has made some ges-
tures in an effort to persuade more of
the smaller companies to take an inter-
est in the negotiations. to send a repre-
sentative. to stay in touch. At some of
the pre-negotiation planning sessions as
many as 15-16 firms have been repre-
sented—for one. sometimes even two
meetings.

But one or two sessions do not a nego-
tiation make. As the days and weeks
would roll on. the group invariably
dwindled to the same handful.

Would the end result be any different if 30 or 40 companies
were represented at these meetings instead of six or seven?
Would the contracts be any better today if there had been
greater input from a large number of interested and concerned
executives? Would the industry be rid of some of the more oner-
ous contract provisions?

Talent union agreements: a
major industry cost factor

Perhaps not. But it would certainly be a healthier situation. a
better relationship, and over the years might even lead to
changes and improvements.

It is not enough for the record companies not classified as
“biggies™ to sit back and constantly carp at what is “arranged”
for them by CBS, WEA, RCA., MCA. and one or two others.
They have to create and to take advantage of the opportunity to
speak for themselves.

Perhaps an annual or semi-annual conference devoted to la-
bor/personnel problems would help. Maybe the RIAA should
have a labor coordinator on staff. Or perhaps a group of the in-
dependents should arrange for guidance. help. advice and rep-
resentation on their own.

Whatever the device. there is certainly need for a more
coordinated, more integrated approach, not only at negotiation
time but during the two or three years between contract expira-
tion dates.

Indeed. the actual negotiations may still end up being carried
through by a small group. The majors may just be the only ones
with the staff, the expertise. the time and the money to devote to
these often grueling. always time killing meetings. But at the
very least. a mechanism should exist to provide input from and
liaison with the medium and small firms on their problems,
their points of view, their ideas, their needs.

David Shair was in charge of labor relations and personnel at
London Records until the label was taken over by PolyGram ear-
lier this year.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:
It amazes me how we never learn that we create our

Letters To The Editor

this is a tough world but a good record rep can surely
tell you what tough really tastes like.

| am sure that | am not alone in felling that without
response from listeners all stations would sound too
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own lot in life. Record companies are going through
troubled times. Everyone has guesses as to why but
has anyone looked to all the recent personnel changes
as a contributing factor?

It is hard enough to stay in touch with promo reps
when the record company expands regions for already
overworked reps. In recent weeks it has almost become
necessary to make phone calls with a copy of the
trades under your arm for reference. Who will my rep
be this week?

When referring to personnel changes, | still feel less
is better. Working together (music director and promo-
tion person) is a relfationship that evolves like any
other. After an investment of time it is hard to return to
point zero once again. it certainly doesn't make getting
the music played any easier.

In the last four weeks { have lost four talented
friends to unemployment. These are hard times and
record sales are down, but they bear the brunt. t know

| would just like to go on record and acknowledge all

the fine promotion people who, because of circum-

stances far beyond their control, cannot do the thing
they are best at.

Danny Lemos

Music Director, KIIS-FM

Los Angeles

Dear Sir:

Your article concerning the demise of the request
line came as no surprise, although | feel it is a major
mistake.

In the Detroit area playlists are tight and it is hard
to hear songs by artists not pushing the Top 40. An
artist such as Jane Olivor is seldom to never heard be-
cause of this. It makes no difference that her last al-
bum sold well or that she ptayed a sold-out concert in
the area. The stations complain of her tack of Top 40
product.

www.americanradiohistorv.com

much alike and lose the color and variety they once
had.

Bill Schultz

Grosse Pointe, Mich.

Dear Sir:

As we all know, the 1980s will be quite different
from preceding decades. After attending the Black Mu-
sic Assn. convention | left with the hope that the socio-
economic injustice that black music and its creators
have felt in the past will cease.

Although to believe that such a hope could become
a reality in this country may be considered naive, we
must continue to strive for a resolution to this very se-
rious problem.

Thank you, BMA, for beginning a new fight.

Laurence Pinckney
Stage Systems
Portland, Ore.
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B.T. Express is back on the move in 1980,
and, man, .“Does It Feel Good*! .

MNothing feels better than a bic hit
glbum,and B.T. Expr‘ess has br;:t..gl"t
zne home! "1880" is already pess
_the 200,000 mark, thanks to the
success of "'Give Up the Funk (L=t's
Dance).’ 120

Now there's a brand-new remix of
“Daoes It Feel Good” thas makes a

- zood-feeling song even better!

i
Give the giftor wusic, i

Produced by Moarrie Brown for Mighty M Productions. Di~ectiion: Norby Weaiters M-:o‘;cau.

“Do==1t Feel Good’ T‘we seconc

' hit single from B.T. Express in

*198C:" On Columbia Records and
Tapes. e

F rsz week log: WJPC, WGPR,

WEAA, WENZ, WTQOY,. WGOK-AV,
WSRC, WHYZ, WIDU, WPAL, KAPE,
KATZ, WESL, WQIC, WORV. WIS
and KYAC.

"Celumbia” is a trademrar< of CBS Inc ¢ 1980 GBS Inc.
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Counter-

__point___|
Savoy Tees

Sheets By
Gospel Acts

By JEAN WILLIAMS

LOS ANGELES-Savoy Records
has begun publishing its own shect
music on black gospel artists.

According to Fred Mendelsohn.
Savoy’s vice president. "1 believe
there is one other company in the
country publishing any sheet music
on black gospel artists.

“The problemis. for the most part.
black gospel artists have not had
shect music in the markcetplace.”

He notes that although shects
rolled off the presses for the first
time last week. by Aug. 9 there will
be 30 titles.

The sheets will be officially un-
veiled at the Rev. James Cleveland’s
Gospel Workshop of America con-
vention in Philadelphia starting Sat-
urday (9).

Says Mendclsohn: “On the front
cover is the song title. the composer
and a picture of the album jacket.
This will immediately bring atten-
tion to the music and all information
is right there in front of the cus-
tomer. Again. this has never been
done for black gospel acts.”

The Rev. Cleveland and Genobia
Jeter are among the artists coming
with sheet music. “The music is
printed on heavy stock coated paper.
In many cases there are five or six
pages.” says Mendelsohn. He adds
that “we're keeping the price as low
as possible. It will list for only $1.”

He explains the sheets will be dis-
tributed to retail record stores. one-
stops and distributors—the same
outlets that carry both secular and
gospel product.

“The sheets will be on full display
at the Booksellers convention on the
West Coast next year.”” Mendelsohn
says. "But in the meantime. we'll be
working on getting them into the
marketplace.” he says.

*  x X

Larry Blackmon. lead singer with
the group Cameo. has purchased the
contract of Sanford Ricks. a voung
welterweight fighter from East Or-
ange. N.J.

Blackmon'’s father. Lee Black. is a
boxing trainer who happens to train
Ricks, reportedly the number one
ranked East Coast junior wel-
terweight.

Black is said to have urged his son
to become a professional fighter. but
Blackmon opted to pursue a carcer
as a singer. “Fighting and music are
both forms of entertainment.” savs
Blackmon. Camco’s newest Choco-
late City LP s “Camcosis.”

* %

Several fans were injured and the
show never went on.

This happened in Philadelphia
July 27 when a free concert/radio
station promotion ended in a stam-
pede.

The concert. to feature Harold
Melvin & the Bluenotes. Kurtiss
Blow and Breakwater was sponsored
by WDAS-FM as part of a Family
Unity Day.

Portions of the crowd. estimated
at more than 50.000. reportedly pan-
icked after hearing what contlicting
reports sav were either gunshots or
exploding firecrackers.

According to some witnesses. the
disturbance was caused by one of
the policemen on duty discharging
his pistol.

However. none of the injured
taken to the hospital suffered gun-

(Continued on page 18)
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8,-05('1%‘:;“&3{‘5”3";')5 Spring 3012 | 7 YEARNIN' BURNIN' = Pleasure (R. Kerr, W. Jennings). Arista 0527 (Irving, BMI)
' (M. McClain, D. Hepburn, B. Carter,
_ Hepburn, N. Phillips), Fant 81 2 FUNKIN’ FOR JAMAICA—Tom Browne
4 2|17 TAKE YOUR TIME-s.05. Band gh,eipuﬁ',f&.ea Sixltyl,psA)SCFAal;‘)asy w ﬁ (T Brown, T. Smith), Anista/GRP 2506 (Thomas
(H. Ctayton Sigidi), Tabu 9-5522 (CBS) Avant Browne/Roaring Fork, BMI)
Garde, ASCAP/Interior/Sigidi's Song, BMI) 37 | 38 9 FIGURES CAN'T CALCULATE- 2alllks 7 ONE MORE TIME FOR
William DeVaughn M
ﬁ 717 GIVE ME THE NIGHT— George Benson (w.'?)eVaug;:)',h TEC 767 (Melomega/Maui, ASCAP) LOVE —Bily Preston & Syreeta
(R. Temperton), Warner Bros./Q West 49505 (1. Peters), Tamla 54312 (Motown)
(Rodsongs, ASCAP) 48 5 !?%'Ll_o’:)—xmh KBhan e (Golden Cornflake, BMI)
. Diamond), Warner Bros. 1amoni
6| 5[12| CUPID=spmen TouehAsa, ASP) )73 g I TOUCHED A DREAM—The eis
(S. Caoke), Atlantic 3664 (Kags/Sumac, BMI) ﬁ 54 5 LOVE MAKIN’ MUSlC—Ban'y White g[, Record), 20th Century 2463 (RCA) (Angelshell/
- ix Continents, BMI)
7 [ 17 UNDLORD—GIadys Knight & The Pips (A. Schroeder, J. Ragovoy), Unlimited Gold 9-1418 !
(N, Ao, V. Smpsan), Coumbia (CBS) (Dandy Dittys/Me-Benish, ASCAP) ﬁ 34| 3 SHAKE IT UP—rod
LRV (BN, (ST 40 (34 | 8 | HEAVY ON PRIDE—Smokey Robinson ARG [ K e e
0 essica ionathan/lvan Mogull,
| 9| 7| OLDFASHION LOVE— conmatons (i) ST (TR
(M Williams), Motown 1489 51176 4 BADD 80Y—0on Covay
(Jobete/Commodores Ent., ASCAP) ﬁ 47 8 HOUSE PARTY—Fred Wesley (D. Covay, A. Covay), Newman 500 (Ragmop, BMI)
ﬁ 10 9 THE BREAKS —kurts Bow (F. Wesley), Curtom/RSO 1037 (Mt. Airy, BMI) ﬁ 38 2 | HEARD IT IN A LOVE
(). Moore, L. Smith, K. Walker, R Ford, R 52 6 WIDE RECEIVER—Michael Henderson SONG—McFadden & Whitehead
Simmons), Mercury 4010 (Neutral Gray/ (M. Henderson, R. Jacobs). Buddah 622 (Arista) (G. McFadden, ). Whitehead, ). Cohen), TSOP 9-
Funkygroove, ASCAP) (Electrocord, ASCAP) 4788 (CBS) (Assorted/Mighty Three, BMI)
10 [ 8| 13 | DYNAMITE= sty Lati ﬁ’ 53 | 6] MAGIC OF YOU—Cameron ﬁ m TASTE OF BITTER
(N.M. Watden, B. Hull), Cotiion 45015, (Walden/ (R. Muller), Saisoul 72124 (RCA) LOVE —gladys Knight & The Pips
Gratitude Sky, ASCAP/Cotillion/Brass Heart, BMI) (Dne To One, ASCAP) (N. Ashford, V. Simpson), Columbia
ﬁ . 1-11330 (Nick-0"-Val, ASCAP)
11 | 11| 9| HERE WE GO AGAIN= ey Brothers 5 | 5| BIG TIME—Rick James
(L. Burgess, ). Calloway, S. Davenport), Gardy 7185 m _
(E. Isley, M. Isley, C. Jasper. R Isley, 0. Isley, R. : TREASURE—The Brothers Joh
Iiey), CBS (Bovina, ASCAP) ! (Motown) (Stone City. ASCAP) ﬁ (R. Temperton), ABM 2254 (Rodsongs, BMI)
|18 | 6| ReBeLS ARE WE—one A3 {RSSR (1RSSR LONEITHE InAVRIOU Yyl oo | 2| i surNinG LOVE=tonun v
ﬁ 5 ] ::B"::a:si :.IRRYOdgers). Atlantic 3665 (Chic, BMI) ®. Bryson), Capmitoylwdsw (WB/Peabo, ASCAP) ;zglr\:(;oMrgb’Ae ;‘l.ai:)t;iz?.scpjls;blanca 7
—Teddy Pendergrass -
R Miller, X_Hirsch), iR 93107 (CBS) 4% | 46 | 7 ?V'Vlge[cknk m& f‘{gg‘s Q""E"::og‘)‘";'& 80 | 83 2 TIGHT MONEY —teon Huff
(Stone Diamond, BMI) 41249 (A'ole/Finisr; Line/Eché-Réma, BM'I/ASCAP) (L. Huff), PR 9-3109 (CBS) (Piano, BMI)
W] 7| ror mose who ke ol o poi [ o com 3 NEVER KNEW LOVE LIKE TS
TO GROOVE—Ray Parker Jr. & Raydio (F. Richard, J. Smith I, A. Castenell, R Dabon, M. —Stephanie Mills
(R. Parker Jr.), Arista 0522 (Raydiola, ASCAP) Tio, D. Richards), RCA 12030 (Chocolate Milk, BMI) E#'D?;:m;dt&ﬁ%;cgsh)ﬂ.l)zmh Century
ﬁ ﬁ 61 | 3 | SHAKE YOUR PANTS—c '
19 5 hOAVKEE ??:;ENT Si (L Blackman), Chocolate City 3.2"1|8p(Casablanca) ﬁ DON'T MAKE ME WAIT
—MAshtord & Simpsan (Better Nights, ASCAP) TOO LONG—Roberta Flack
(N._ Ashford, ¥. Simpson). Warner Bros. 49269 (. Wonder), Atiantic 3753
(O, G 49 | 4| 7 %EYHOND)-m ) o) (3T (lobete/Black Bull, ASCAP)
16 [12 | 16 YOU AND ME—Rockie Robbins - Hewson). 2ppell 97| 2 BABY WHEN LOVE IS IN YOUR
()P Pennington), A&M 2231 50 | 51 7 LOVE ME, LOVE ME NOW-— Curtis Mayfield ﬁ HEART—’J‘ - 51
(Chinnichap/Careers, BMI) (C. Mayfield), Curtom/RS0 1036 (Mayfield. BM!) . Goodm a‘;‘ P,"v'zz's'e. MK Kennedy), Posse 5001
ﬁ 20| 8 JO JO—Boz Seaggs ﬁ 60 4 YOU'RE SUPPOSED TO KEEP YOUR (Spring) (Little Jeremy/Window/ Porter, BMI)
(B. Scaggs, D. Foster, D. Lasley), Columbia 1-11281 LOVE FOR ME—Jermaine Jackson FUNTIME = Peaches & Herb
(ST, (AT (el G (8. Wonder). Motown lca9|§' * ﬁ (K. St Lews, £ Peren), Polydor/MVP 2115 (il
18 |14 18 A LOVER'S HOLIDAY—Change (Jobete/Black Bull, ) I Pen, BMI/Perren-Vibes, ASCAP)
(D Roman, T Willoughby), RFC 49208 52 (43| 9| DO YOU REALLY LOVE ME— ﬁ m MAKING LOVE—Herbie Hancock
(Warner Bros.) (Little Macho, ASCAP) Rone & Mgsla o osn) Canial 4851 | ‘ (A Mouzon, J. Hancack), Columbia 111323
R. Moore, A. h), Capitol
19 17 22 | SHINING STAR-Murbatas (Moore hnd Moore My :;:FME;EA:CTAP;r;";:k o
ham, P_Ri . Columbia 1-
?C(’"'(:“:"(\'Bh:l)m‘:hmo“d) olumba 111 53 5 | 7 BODY LANGUAGE—Patti Austin ﬁ DIFFERENT = Johnny Mathi
(1. Hayes), CTI 9-9600 (Duchess, MCA/BMI) (M. McLeod, P s: “:{) Colul:nbia
ﬁ 26 6 IL'(VJSEnﬁ)TU BE)(';UN T0 413211 SKYYZ00—skyy 111313 (Jobete, AVS%APi
— Dynasty
(. Shelby, ._Smith), Sofar 12021 (RCA) ol 87 [ 87 | 6| HOW MUCH I FEEL—Brothers By Choics
(Spectrum VII/ Mykinda, ASCAP) gator, (Pack) Ala 110 (Rubicon, BMI)
21 [ 13| 21 | LETS GET SERIOUS— jermaine Jackson friss| s GIRL OF MY DREAM—Markatians Ly |ESETE)  OPEN YOUR MIND-kerr
(L , J. Mack). Colui
(S. Wonder, L. Garrett), Motown 1469 111321 (Content, BMI) (N. Durham, W. Cunningham), Atlantic 3750 (Alez/
(Jobete/Black Bubi. ASCAP) 0 Al e T}'"N(; I Soufus, ASCAP/Darak/Good Groove, BMI)
56 L — Invisible Man's Band
ﬁ 33| 3| GIRL DONT LET IT (C Burke), Mango 103 (island) (Ackes, ASCAP) ﬁ m | GOT THIS THING
GET YOU DOWN—0'Jays . FOR YOU — sohonie Taylor
(K. Gamble. L. Huff), TSOP 9-4790 (CBS) ﬁ 7| 2 SEARCHING—cChange (6.M. Guidry), Columbia 1-11315 (World Songs,
(Mighty Three. BMI) (M. Malavas. Psglad)e), RFC 49512 (Warner Bros.) ASCAP)
(Little Macho, ASCAP,
23 | 21| 14 | SITTING IN THE PARK—ca. alle il ormimes ) 70 ¢ m MYSTERY DANCER— Shadow
—Gap Band (). Williams, W. Beck, C. Willie, L Ware), Elekt
8. Stewart), Ansta 0510 (Chevis, BMI) (C Wison, L Simmons. & Wison, . Taylor), 47002 (Finsh Line, BMI/WBW/Almo, ASCAP)
ol e - e 59 | 42 | 10| Lo0NNG FOR LOVE cuas bl il I I ARy
— Natalie Cole —Candi Staton (S. Rhodes), Radio 712 (Blackwoods/
(M. Masser, SG. Goffin), Cagnol :sé}gzp(Screen Gems- (A Schwartz, R. Klein), WamermBrlos_ 49240 Sounds Good, BMI) v
EMI/Prince Street/Arista, BMI/ :
/prnce Sheet/Ansts ) G, D 92 | 62| 7| SOMETHING ABOUT YOU—gobbi wakier
25 | 22 | 19 |  SWEET SENSATION—Stephanie Milis w 70 | 3| STRUCK BY LIGHTNING (LL. Parker, A. Wilis, R, Wright), Casablanca 2274
(). Mtume, R. Lucas), 20th Century 2449 (RCA) TWICE —Temptations (ATV/ Irving/Charieville/Patmos, BMI)
(Frozen Butterty, BMI) (W. Weath A Bond, R. Weath 93 95 3 PARTY ON—Pure £ne
= (V]
6 E ME- Gordy 7188 (Motown) (Book, BMI) (W. Hudson, R. H:?son. [ Stevens, C. Hudson),
36 RESCUE ME—a Taste Of Honey ! e L e LT
(). Johnson. B. Miller, R Bautista), Capitol 4888 3| 2 LET ME BE YOUR ANGEL—Stacy Lattisaw rsm 311 (Prismatic, BMI)
(Rhythm Ptanet/Conducive/Big One, BMI/ASCAP) w{ ll\dd. \;Igld:_r;, dB g:ll)ggkig}%n tAI?OO}B(MIaMIC) 94 58 9 LET'S GO "ROUND AGAIN-
alden/Gratitude Y, ohllion/Brass f
27 27 8 BY YOUR SIDE—Con Funk Shun Heart, BMI) (‘A"rG.:reny'xis?;"gSlS (Average, ASCAP)
(F. Pilate), Mercury 76066 (Val-ie Joe, BMI) ﬁ WHERE DID WE GO WRONG—L10 ' '
4 OUTHERN GIRL— (5. Dees, J.L. Oshorne), ABM 2250 (irving, EMI/ 95 (57 | 14 |  HONEY, HONEY—David Hudson
40 S IRL—wmaze (. King, r), Alston 3750 (T.K.)
(F. Beverly), Capitol 4891 (Amazement, BMI) Almo/Marovscod, ASCAP) (SherlynLindseyanne. BMI)
29 | 24| 21| FUNKY TOWN=pes, ic 63164 4| | LOVE IT-Truma ik 96 [ 67| 5| HANGIN' OUT—ADC Band
(R. Gray, M. Gray), Eleitra 46664 (Ensign/ M -
(S. Greenberg), Casablanca 2233 Dream/Cowcatcha, BMI) (T. Williams), Cotillion 45109 (Atlantic)
(Rick's/Rightsong/Steve Greenberg, BMI} 0 0 0 (Tow Pepper, ASCAP)
‘ 4| 3 WE YOU ONE—shala
30 | 28 | 12| LOVE JONES- sohany Gutar Watson ﬁ L s S 97 | 63 | 10 | WE SUPPLY—Striy cire
(). G. Watson), DIM 1304 (Mercury) (Vir-Jon, BMI} (Spectrum Vil/Rosy, ASCAP) % C:arkehb.l}:hgso%cigu)c 9-50890
arkee, 0di,
0
SELSNL S JUST AANAA DARCE fr|e| SRS L) 98 | 66 | 8| IVE GOT MY SECOND WIND—u otmson
] pIarRoin oneskol (T. Fauntieroy. A Johnson), Columbia 1-11287 (Lori
(E. Phillips, K. Adeyemo), Chocotate City 3208 (K. Gambie, L. Huff), P.LR. 9-3111 Joy/Ace-Deuce-Trey, BMI)
(Casablanca) (Harrindur, BMI) (CBS) (Assorted, BMI) % o 3 SPAGER '
—Sheila B. & Devotion
w i 10 J CA'."T GET OVER LOSING ngUB_MW ﬁ 68 4 {'Il'jsS!vi:rlynKEJ Jokl’jn;r)“:‘m 41267 (N._Rodgers, B. 'Edwards), Carrere 7209 (Atlantic)
(P. Gaines), Curtom/RSO 1035 (Mayfield, ) (Kbppelmaﬁ/éaﬁdier. BM'|) (Chic, BMI)
33 ]33 7 | ENJOY YA—Seventh Wond _ 100 | 75 4 STRETCH’ IN OUT—6ayle Adams
0. Wilams, C. Wi, W. Beck. Chocolate Ciy &7 fTInli A f,?’v’vm',f,’e‘.{,'} v';m&ﬁki,nm:,ﬁ'mos) (May (W. Lester, R. Brown), Prelude 8012 (Diamond In
3207 (Casablanca) (Finish Line, BMI) Twé!ﬁh/Wamér-Tamerlane, BMI) The Rough/Trumar, BMI)
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General News

0'JAYS GUESTS—Stevie Wonder makes with a funny, leaving the O'Jays hysterical backstage at L.A.’s Greek Theatre
following their recent performance. From the left: O’Jays member Walter Williams; Philadelphia international’'s Leon

g

Huff; Wonder and O'Jay Eddie Levert.

MUSIC SCENE Il

p——

Atlanta Disco’s Store Thriving |

LOS ANGELES — “Overwhelm-
ing” is the way Gerald Richardson.
owner of Atlanta’s Music Scenc re-
tail record chain, describes sales ac-
tivity at his newly opened Music
Scene 11 outlet.

The shop. believed to be the first
to be located in a nightclub in At-
lanta—Mr. V's Figure 8 Disco--offi-
cially opened one month ago.

“We're initially carrying 65 titles.”
says Richardson. “These not only in-
clude albums but also 8-track and
cassettes.

Breakdown of the product in-
cludes the five latest releases. top
jazz product. Top 40 LPs and dance
music albums.

Richardson points out that all top
product carries special discount tags
ranging from $4.80 to $5.99.
“They're not giveaway prices.” he
says. “but thev are moderate. We're
not trying to create a trend that we
can’t live with.™

Richardson has come up with
some customer buving incentives. In
addition to offering reduced prices
1o patrons of Mr. Vs, there also are
additional price reductions at differ-
ent times of the evening such as a
special sale for one hour only.

Headsets arc available at the pur-

chasing counter for prospective cus-
tomers to listen to product. On the
drawing board is a plan to put com-
mentary regarding certain records
on tape.

According 1o Moses “lce Berg
Slim™ McClenton. program and mu-
sic director for the disco, the com-
mentary will include some back-
ground information about the artists
in addition to info concerning the
record. “This is an additional service
Music Scene is offering to help cus-
tomers  select records.”™  says
McClenton.

McClenton. who also spins rec-
ords at Mr. V's. will provide this
commentary.

It is widely believed that Atlanta
along with a few other markets re-
ceives product prior to the rest of the
country.

On this point Richardson says:

“We get a lot of tourist trade at
Mr. V’s. Because we have brand new
product at prices that are less than in
many parts of the country. pcople
are gencrally cager to buy.”

Music Scene also draws customers
through a live remote broadcast at
the club over WVEE-FM.

The store is also tieing-in with
Warner Bros. national “Summer

® Continued from page 16

shot wounds. leading police to
blame cherry bombs and fire-
crackers.

According to Bob Ford. journalist
and producer of Kurtiss Blow. who
was among the injured with a
sprained knee. cven bcefore the
melee. the crowd was restless. wait-
ing five hours in the midday sun for
the show to go on.

Ford says the concert at the Art
Museum steps was supposcd 1o go
on at noon. but the stage was still
being set up when trouble started af-
ter 5 p.n.

x Kk x

Singer/actor/composcr  Richie
Havens recently won several awards
for his vocal performance of the
song “Morning Glory” on the na-
tionally televised McDonald’s com-

Counterpoint \

mercial. Havens is touring Europe in
support of his latest Elektra album.
“Connections.” from which the
single “Roots™ has become a hit in
France.

*x Kk %

A benefit concert was held for
bluesman Johnny Shines at Sandy’s
Juzz Revival in Beverly. Mass. Per-
forming at the concert were Johnny
Hammond. Bob Franke. the Mag-
nctos. Professor Harp & the Bull-
dogs and Chance Langton.

Shines. victim of a stroke. is re-
portedly making a fine recovery and
expects to be working again soon.

His most recent LP, with Robert
Jr. Lockwood. is “Hangin’ On.” on
Rounder Records.

*x  x %

Remember ... we're in communi-
cations, so let’'s communicate.

Music Festival” coordinated by Ed-
die Gilrcath the label's national
sales manager ot black music.

During the campaign. which ends
Friday (1), new product by Larry
Graham. Al Jarreau. Chaka Khan
and Randy Crawford is sold at spe-
cial prices.

According to Gilreath. “Music
Scene has had strong success with
the campaign. No stone was left un-
turned and consumer response is
shown in the number of albums
sold.”

Richardson. who opened his first
retail record outlet about a vear ago,
reportedly is in the process of ex-
panding his chain to include several
additional outlets 1n another state.

A new corporation has bceen
formed. R&R Enterprises. Inc.. of
which Richardson is president. The
proposed new stores will come re-
portedly under the R&R banner.

Lambert Heads
L.A.’s NARAS

LOS ANGELES—Eddie Lambert
has been re-elected local chapter
president of the National Academy
of Recording Arts & Sciences. He
has also been tapped national tele-
vision commitlec representative for
the second consecutive year.

The Academy’s governors have
also voted in the following for their
sceond terms of office: Sue Raney,
first vice president and Marilyn
Baker. treasurer. Stepping into the
positions of seccond vice president
and secretary are Mike Melvoin and
Tom Morgan, respectively.

New trustces are Marilyn Baker
and Jules Caikin. Alternate trustees
Jackie De Shannon and lan Free-
bairn-Smith remain in their spots.
Tom Noonan will serve as national
cditorial committee representative
for his second term.

Pop Song Course
For Michigan J.C.

DETROIT-Oakland Commu-
nity College in Farmington Hills,
Mich., is adding a course in pop
song writing to its finc arts curricu-
lum this fall at its Orchard Ridge
campus.

www.americanradiohistorv.com
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Gordy 68-994M1 (Motown)

E *STAR  Performer—LP's  registering E
S | greatest proportionate upward prog- b=
= | o | ress this week = |
$ PR £ 2 z TITLE
%% Artist, Label & Number 2wl Artist, Label & Number
S | & | (Dist. Label) = | S| x| (Dist Label)
1| 8| DIANA 39 [36 |21 | THE BLUE ALBUM
Diana Ross, Motown M8-936M7 Haroid Melvin & The Blue Notes
217 S.0.S. Featuring Sharon Paige, Source
S.0.S. Band, SOR-3197 (MCA)
Tabu N7 36332 (CBS) 40 30 | 7| FOR MEN ONLY
3 [ 7 | HEROES Millie Jackson,
Commodores, Motown M8-939M1 Spring SP1-6727 (Potydor)
5| 8 | ONEIN A MILLION YOU 41 141 |17 | MONSTER
Larry, Graham, Herbie Hancock
Warner Bros. BSK 3447 Cotumbia JC 36415
4 |13 | CAMEOSIS 42 |29 |20 | LIPPS INC.
Cameo, Casablanca CCLP 2011 Mouth To Mouth,
10 | 8 | THIS TIME Casablanca NBLP 7197
Al Jarreau,
Warner Bros. BSK 3434 43138 |18 EVQ‘OAnsta AL 9511
6 [ 8 | NAUGHTY 4“3 i
e 7|15 | PARADISE
Warner Bros, BSK 3385 Peabo Bryson, Capitol S00-12063
8 | 8 |11 | ABOUT LOVE 45 [33 | 17 | SPIRIT OF LOVE
Gladys Knight and The Pips, Con Funk Shun
Columbia JC 36387 Mercury SRM 1-3806
9 | 9 (15| SWEET SENSATION 46 |40 | 4 | WAITING ON YOU
;tephanie Mills, ( Brick, Bang jZ-36262 (CBS)
Oth Century T-603 (RCA)
10718 LET’S GET SERIOUS 47 148 | 3 IS':)METHING TO BELIEVE
’;;m:eh;;‘;‘;g:l Cartis Mayfield, RSO RS.1-3077
R 48 (42 |23 | LIGHT UP THE NIGHT
Gene Chandler, Brothers Johnson, A&M SP-3716
20t Century T-605 (RCA) Py 59| 2( Love apPROACH
ﬁ 21 | 2 REAL PEQPLE Tom Browne, Arista/GRP 3008
T LTS ) L 50 | 49| 8| ROCKS, PEBBLES AND
13 |13 [19 | HOT BOX SAND
Falpach, Stanley Clarke,
Spring SP-1-6726 (Polydor} Epic JE 36506
14 12 |17 | AFTER MIDNIGHT
Manhattans, Columbia JC 36411 ﬁ m m:gfoes}{ofevy&ﬂ
fy{17 | 5| RuAPSODY AND BLUES Captol ST 12088
Crusaders, MCA MCA-5124
ﬁ 18 |10 | LeT Me BE YOUR aneL | 2 [ 43|23 LRDY MTM, -
Stagy_ Lattisaw, . 67-992R1 (Motown)
Cotillion SD 5219 (Atlantic) 53| 45| 18 RELEASED
17114117 Elgy ABE;l;h;r:E WAY Patti LaBelle, Epic JE 36381
T-Neck FZ 36305 (CBS) 54 [ 54 | 23| SKYWAY
18 |15 |16 | THE GLOW OF LOVE Skyy, Salsoul SA 8532 (RCA)
Change, RFC 3438 (Warner Bros.) 55 (50| 32| THE WHISPERS
19 |16 | 8 | LOVE TRIPPIN’' The Whispers,
Spinners, Attantic SD 19270 Solar BXL1-3521 (RCA)
ﬁ 23 [ 9| LOVE JONES 56 | 56 [ 14 | 1980
JohnnylG(uitar Wa)tson, B.T. Express, Columbia JC 36333
DIM 31 (Mercury,
57 | 57| 13| SPLASHDOWN
ﬁ 24 3 SHEET ,MUSI_C_ Breakwater. Arista AB 4264
Barry White, Unlimited Gold FZ
36208 (CBS) 58 (55|12 ;40;!4 cWEf MAY BEGIN
¥ andy Crawford,
e | 3| movewuees e
Dynasty, Solar BXL1-3576 (RCA) ﬁ UPRISING
23 120 117 TWO PLACES AT THE Bob Marley & The Wailers, Island
ILPS 9536 (WB)
SAME TIME
Ray Parker Jr. and Raydio, hiog GARDEN OF LOVE
» Arista AL 9515 Rick James,
ﬁ EZIZZH) GIVE ME THE NIGHT Gordy G8995M 1 (Motown)
George Bensan, 61 |53 | 13! AND ONCE AGAIN
Warner Bros. HS 3453 Isaac Hayes, Polydor PD-1.6269
25 |25 | 8| BOUNCE, ROCK, SKATE, 621511 11! SHINE
\’}3;};\ Mason & Crew Av_erage White Band,
Brunswick BL 754221 63521 o ;ISEHIQLY;:TF |
2128 3 glt??ly,ﬁ};:r? vz)‘r‘n’}" Joan Armatrading, A&M SP 4809
WWX 2034 (TK) 64 | 61| 8| A BRAZILIAN LOVE AFFAIR
27 {27 | 7| ONE WAY FEATURING AL George Duke,
HUDSON Epic FE 36483
MCA MCA 5127 65 | 64 | 22{ WARM THOUGHTS
28 |26 | 8 | DON'T LOOK BACK Smokey Robinsan,
Natalie Cole, Capitol ST 12079 Tamla T8-367M1 (Motown)
29 |19 (11| YOU AND ME 66 | 58 | 13| SYREETA
Rockie Robbins, A&M SP 4805 Syreeta, Tamla T7-372R1 (Motown)
ﬁ 35| 4| SPECIAL THINGS 67 | 67 | 11| JERRY KNIGHT
Pleasure, Fantasy F-9600 Jerry Knight, A&M SP 4788
31 |31 |50 | OFF THE WALL 68 162! 3| BODY LANGUAGE
ﬁ ) ;ﬂ(i)chael ':a[;ks’t;n. Epic FE-35745 Patti Austin, CTI 17-36503 (CBS)
60 Y A AIN
6969 2| CONCERNED PARIY 1
33 |22 {20 | ROBERTA FLACK
FEATURING DONNY 70 |RECEE) | TOUCHED A DREAM
L:II:TrIt-IA:lAkYF T B 20th Century T-618 (RCA)
oberta Flack Featurin n
Hathaway, Atantc $0 16013 | 71| 71 [ 23| SKYLARKIN
34 |32 |10 | INVISIBLE MAN'S BAND e e
Invisible Man's Band,
Mango MLPS 9537 (island) 72| 72| 2| THE BEST LOVE
ﬁ s | 3! BEYOND Jerry Butier, PR JZ 36413 (CBS)
Herb Alpert, AGM SP-3717 73 (70| 3| CANDI STATON
ﬁ 47 4 CAMERON Candi Staton,
Cameron, Salsoul SA 8535 (RCA) Warner Bros. BSK-3428
37 139 | 5| MIDDLE MAN 74 (74| 2| FIGURES CAN'T
Boz Scaggs, Columbia FC 36106 CALCULATE
38 (3414 POWER William DeVaughn, TEC SA 1200
Temptations, 75|73 (10| SPECIAL EDITION

Five Special, Elektra 6E-270
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Jazz

Chi Festival: Skyscrapers create a backdro

*"

p for the weeklong Chicago Jazz

Festival, billed as the world's largest “‘free celebration of jazz.” This year's
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dates are Aug. 25-31.

By SHAWN HANLEY

1

' Serious $$ Slumps |

LOS ANGELES—Owners of two
key jazz clubs in this area describe
recent plunge in club attendance as
“tremendous™ and “serious.”

Blamed on the nation’s looming
recessionary status, sagging club
business is one aspect of the dark-
ening live entertainment picture.
which grows conspiciously dimmer
during normally busy summer
months. .

But the owner of a third club.
Concerts by the Sea in Redondo
Beach. is unperturbed by the finan-
cial ills. and reports a healthy busi-
ness.

“We don’t see it.” says Howard
Rumsey, when queried about the in-
creasing concert attendance slack.
The I5-year-old 225-seat hall is also
enjoying stepped-up summer pa-
tronage. he reports. Because of nor-
mal inflationary demands. however.
the cover charge has been raised
from $5 to $7.50 over the past year.
but a one-drink minimum has not
been raised.

“There may be a small increase in
the summer due to tourist influx.”
observes Rudy Onderwyzer, owner
of the 196-capacity Lighthouse in
Hermosa Beach, the oldest jazz spot.
in this area. “But overall, business is
down 25%-40% from last year. The
situation is serious.”

He notes that while star attrac-
tions can still lure a larger crowd.
moderate acts are hit hardest by con-
sumer belt tightening because
people no longer “casually drop by.”
Thus, the normal audience size has
been pared down.

Operating in Hermosa Beach
since 1946. the Lighthouse requries
a $5-86 cover charge. upped from a
$4-85 fee a year ago. Additionally,

bar prices have been hiked for the
first time in two years. reports On-
derwyzer. though the one-drink
minimum per show has not
changed.

The boosted prices are necessary
to combat the snowballing operating
tab. which includes mounting artist
fees (which more frequently stipu-
late door percentages. he says) and
union wages. as well as the slumping
business. .

A discernibly younger audience is
finding its way to the nightspot. On-
derwyzer notes, possibly marking a
rediscovery of jazz among teens. A
burgeoning awareness may mean
eventual audience beefups for the
club. he projects.

To encourage a regular cross sec-
tion of patrons. Onderwyzer
presents blues, bluegrass and avant-
garde acts to augment the usual
mainstream and fusion jazz pack-
ages.

On the other side of town is
Donte’s. a 100-capacity club in
North Hollywood. Owner Carey Le-
verette assesses the attendance de-
cline at the 14-year-old club as “tre-
mendous.” And the summer season.
he reports. is not boosting business.

Compensatory price increases
have not been affected. he says. in
order to maintain the present flow of
regular patrons. The $3-85 cover
charge has not been recently raised.
and Leverette doesn’t anticpate any
increase—despite the situation.

Like the Lighthouse, Donte’s is
playing host to an emerging number
of pre-20 customers. says Leverette.
and various musical genres are also
presented to maximize the broadest
possible appeal. Dante’s does em-
phasize mainstream acts.

LOS ANGELES—The Boston Musicians Assn.
presents a series of free concerts titled “Sum-
mer Jazz At Noon" starting Monday and running
through Friday (4-8) in Copley Square. Featured
will be the Boston Name Band, comprised of
players whom the union claims have played with
Woody Herman, Duke Ellington, Buddy Rich and
Stan Kenton. The shows run for two hours. Ever-
ett Longstreth is the band leader of the 16-piece
aggregation.

Trumpeter Benny Bailey has returned to the
U.S. after 27 years' residence in Europe. He is
ensconced in New York, leading a quintet. He
feels the time is ripe for his return because of so
much club activity in the Gotham area. Bailey's
been playing at the Village Vanguard on Mon-
days. The Vanguard is also where Elvin Jones
completed an engagement Sunday (3). He is
also the subject of a PBC-TV special Aug. 20 ti-
tled “Different Drummer: Elvin Jones. ... The
Hollywood Bowl's summer season presented

_Jazz Bealt

“Bless The Bird—A Tribute To Charlie Parker”
Wednesday (30) featuring Gerry Mulligan, Betty
Carter, Roy Haynes, Walter Bishop, Vi Redd, Su-
persax and the L.A. Four (Laurindo Almeida, Ray
Brown, Jeff Hamilton and Bud Shank). The next
jazz presentation at the Bowl is Wednesday (13)
featuring Mel Torme and Carmen McRae per-
forming under the banner “The Great Singers
Sing The Great American Songs,” toasting the
works of George Gershwin, Cole Porter, Harold
Arlen, Johnny Mercer, Duke Ellington, Henry
Mancini and Alan and Marilyn Bergman. Also ap-
pearing: Joe Williams and Nat Pierce and
Frankie Capp's Juggernaut Band. ... Jimmy
Cleveland’s Eclipse eight-piece band plays Car-
melo’s in Sherman Oaks Thursday (7). ... Li-
onel Hampton's Who's Who In Jazz label has is-
sued “Chick & Lionel,” cut at this year's MIDEM
in Cannes, France.

Send items for Jazz Beat to Billboard, 9000
Sunset Bivd., Los Angeles, Calif. 90069.

CHICAGO BASH

CHICAGO—More than 225 mu-
sicians performing in 35 groups rep-
resenting all styles of jazz will ap-
pear at the week-long Chicago Jazz
Festival at the Petrillo Music Shell
in Grant Park. Aug. 25 to Aug. 31.

The festival is sponsored by Chi-
cago Mayor Jane Byrne's office of
special events and coordinated by
the Jazz Institute of Chicago. a non-
profit jazz preservation and promo-
tion organization.

In its inaugural scason last year
the Chicago Festival attracted an es-
timated 150,000 persons to Grant
Park. Admission is free to all con-
certs and the festival is being touted
by the city as the world’s largest
“frec celebration of jazz.”

This year's festival will again in-
clude Duke Ellington and Charlie
Parker tribute programs, the latter to
commemorate the 60th birthday of
the great bebop saxophonist.

Among out-of-towners coming to
Chicago for the Ellington tribute are
former Ellington alumni Brooks
Kerr. Louis Metcalf. Britt Wood-
man. Marshall Royal. Al Hall.
Sonny Greer, Honi Coles and Al
Hibbler.

The Parker tribute will include
Dizzy Gillespie. James Moody. Al
Haig. Ray Brown and Max Roach.

Festival also will include two con-
cert nights showcasing contempo-
rary Chicago jazz perfoformers, two
“Chicago Jazz Heritage™ evenings,
and a final festival night labeled
“Chicago Jazz Prism.”

Live National Public Radio
broadcasts from the festival are
scheduled for the first time this year
and NPR’s “Jazz Alive” will tape the

New Jersey Fest
Losing Sponsor?

ATLANTIC CITY. N..—Al-
though jazz festival promoter Elzie
Street plans for an Adantic City Jazz
Festival 3 next summer—Festival 2
bombed last month—his Street Pro-
ductions firm based in Baltimore
will probably have to find a new
sponsor to make it the third time
around.

After sponsoring the first and sec-
ond events, William T. Elliott, presi-
dent of the Christian Schmidt Brew-
ing Co. in Philadelphia, says the
brewery is considering putting its
$200.000 investment to better ad-
vantage elsewhere.

Although such top artists as Ella
Fitzgerald, Woody Herman. Mel
Torme, Dizzy Gillespie. Buddy Rich
and the like were on tap for the four
concerts scheduled for the July 3-5
weekend at Convention Hall here.
Elliott says that only 12.000 of the
available 40.000 tickets were ac-
tually sold. Attendance figures re-
leased earlier reported some 15.000
tickets sold.

Schmidt’s Beer put up $200.000
while Street raised an additional
$45.000. Elliott feels the Convention
Hall was too big and did not have a
“festival” atmosphere which may
have kept many jazz fans away. He
says the company needed about
30.000 attendance to get its invest-
ment back.

Last ycar, Atlantic City Festival
was held outdoors at the resort’s
Gardner’s Basin and sold 19.000
tickets for the four concerts. How-
ever. Schmidt’s insisted on an indoor
location for this year’s festival. not
being willing to take a chance with
weather outdoors.

Nonetheless. Elliott said that with
the 19.000 last summer. the com-
pany broke even.
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performances for later program-
ming.

The last three nights of the festival
will be carried live by many of the
237 NPR network stations. In Chi-
cago. WEEZ-FM will carry the pro-
grams.

Portions of the festival also will be
filmed for “Music Of The Cities:
Chicago.” one of seven television
documentaries on urban music
being prepared by Ruth Leon Pro-
ductions of N.Y. for the German
Broadcasting System. other Euro-
pean networks and PBS.

The opening night Ellington Trib-
ute lineup includes: the Eilington
Alumni Big Band. Jimmy Rowles
Trio. Kenny Burrell Trio. the Chi-
cago RhythmMakers. Emanuel
Cranshaw Quintet and John Neely
Big Band.

Other lineups:

Chicago Jazz Panorama 1. Aug.
26: Anthony Braxton. Morris Ellis
Big Band. Gloria Morgan Trio. Son

Billboard SPECIAL SURVEY For Week Ending 8/9/80

Billboard "

More Than 225 Musicians For
Grant Park Festival Aug. 25-31

Seals Blues Band. the Billv Band.

Chicago Jazz Heritage L. Aug. 27:
Bud Freeman, Wolverine Orchestra
with Jabbo Smith. Wild Bill Davi-
son. Ears and Walter Horton Blues
Band.

Chicago Jazz Panorama I1: Man-
dingo Griot Society. Ahmad Jamal,
Greg Tipps-Roy Vombrack Jazz
Movement. Unity Troupe and
Grilly Brothers

Parker Tribute. Aug. 29: The
Charlie Parkcer All-Stars; Jay
McShann with Budd Johnson.
Claude Williams, Gans Ramey and
Gus Johnson; Ira Sullivan and Red
Rodney with Chris Anderson. Bill
Lee and Wilbur Campbell: and Paul
Serrano.

Chicago Jazz Heritage 1. Aug. 30:
Roy Eldridge with Barrett Deems
Band. Earl “Fatha™ Hines and his
Grand Terrace Orchestra with Budd
Johnson. Lorez Alexandria with the
John Young Trio. John Campbell’s
Group and Douglas Ewart Quartet.

* Jazz LPs.

15 1m GIVE ME THE NIGHT
George Benson,

Warner Bros. HS 3453

NOW WE MAY BEGIN

Randy Crawford,

Warner Bros. BSK 3421

DREAM COME TRU/

Earl Klugh, United Artists LT-1026

EVERY GENERATION

Ronmie Laws

United Artists LT-1001

INFLATION
Stanley Turrentine, Elektra 6€-269

ROBERTA FLACK FEATURING
DONNY HATHAWAY

Roberta Flack Featuring Donny
Hathaway, Atlantic SD 16013

MAGNIFICENT MADNESS
John Klemmer, Elektra 6E-284

YOU'LL NEVER KNOW
Rodney Franklin,
Columbia NIC 36122

DETENTE
Brecker Brothers, Arista AB 4272

NATURAL INGREDIENTS
Richard Tee, Tappan Zee/Columbia
JC 36380

ANGEL OF THE NIGHT
| Angela Bofill, Arista/GRP GRP 5501

16 (14 | 7

17 |15 |17

18 |18 |25

21 |39 (2

2 (16 |21

123 (23 (9

24 |22 | 4

25 (25 |4
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i 5
= a
T g
EIE2 ime % m
% § | Atist, Labed & Number e o 2 Artist, Label & Number
= E & | (Dist. Label) El S (Dist. Labef)
1 | 1 [ S | RHAPSODY AND BLUES 2% |21 | 9 | HORIZON
Crusaders MCA MCA-5124 :cICoty !yn'e‘r.gow AT
one M-
2 (2|7 | s e e ==
Al Jarreau, Wamer Bros. BSK 3434 27 |21 | 6 | DREGS OF THE EARTH
3 3 5 H i Dixie Dregs, Arista AL 9528
Bob James, Tappan Zee/Columbia 30 | HIROSHIMA
IC 36422 Hireshima, Arista AB-4252
4 | 6 (24 | HIDEAWAY 25  FUN AND GAMES
Oavid Sanborn Chuck Mangione, A&M SP-3715
Warner Bros. B3K 3379 3 RHYTHM VISION
5 [ 4 |20 [ SPYRO GYRA Mark Soskin
Catching The Sun, MCA MCA-5108 Prestige P-10109 (Fantasy)
6 (12 | 4 | LOVE APPROACH 31 |32 |37 | AMERICAN
Tom Browne, Asista/GRP 5008 Pat Metheny Group, ECM ECM
7 s |13 D D 1-1155 (Warner Bros.)
Jeff Lorher Fusion, Arista AL 9516 3 | 6| DO THEY HURT
Brand X, Passport PB-9845 (Jem)
8 | 8| 6 | SPLENDIDO HOTEL a1 12| swasty
Al DiMeola, Columbia C2X 36270 Freddie Hubbard. Columbia
9 (7 ] 9 | ROCKS, PEBBLES AND SAND FC 36418
Stanley Clarke, Epic JE 36506 uiln | ONE ON ONE
10 [10 |11 | A BRAZILIAN LOVE AFFAIR Bob James & Earl Kiugh,
George Ouke, Epic FE 36483 Columbia/Tappan Zee FC 36241
35 (35 |15 | KITTYHAWK
B mo;'gn. A&M SP-3717 Kittyhawk, EMI/America SW 17029
12 |11 |13 | ONE BAD HABIT AU Y| 3] RRIOURREH T0/INE ohe
i Pharoah Sanders,
gsu:(hnse‘jzgnnks Warner Bros Thereea TR 1087109
13 |9 (17| moNsTER 7 (3m|Nn IORNGING DANCE
: . Spyro Gyra, Infinity
:1;1!3):‘ l}?ncocl. Columbia e 9008 (MCA')
38 | 3% | 23| 1980
R IS | CSATUARKR T Gil Scott-Heron & Brian Jackson
Motown M7.933R1 gy AL 8
k] PARTY OF ONE

0
m Tim Weisberg, MCA MCA-5125
L)

LIVE AT THE PUBLIC THEATER
Heath Brothers, Columbia JC 36193

4 |41 5 MTE RIDE
Dan Segal, John Klemmer, Lee
Ritenour, Inner-City IC 1046
42 ROUTES
m Ramsey Lewis, Columbia JC 36423
43|63 2 ROSTBITE
Albert Collins, Alligator 4719
Q21 LIVE FROM NEW YORK
Stuff, wWarner Bros. BSK 3417
45 | 2| PAT METHENY GROUP
Pat Metheny Group,
ECM ECM1-1114
% BODY LANGUAGE
Patti Austin, CTI JZ 36503 (CBS)
4ag | 8| 2 EMPIRE JAZZ
Various Arhists, RSO RS-1-3085
8|44 (16 LOVE IS THE ANSWER
Lonnie Liston Smith
Columbia JC 36373
49 |24 | 14 | TAP STEP
Chick Corea, Warner Bros
BSK 3425
50 |40 | 15

NOW APPEARING AT OLE
MISS
B.B. King, MCA MCA-2-8016

<€ Cop_yrlghl 1980, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical.

photocopying, recording, or otherwise, without the prior written permission of the publisher.

19

ayvo87118 0861 '6 LSNONY


www.americanradiohistory.com

Billboard.

Singles Radio |

Action

outs & National Breakout

AUGUST 9, 1980 BILLBOARD

Playlist Top Add Ons

PAUL SIMON~Late in The Evening (WB)
BOB SEGER-You'll Accomp'ny Me (Capitol)
AMBROSIA-You're The Only Woman (WB)

Based on station playlists through Thursday (7/31/80)

JACKSON BROWNE —Boulevard (Elektra)
CHRISTOPHER CROSS ~Sailing (WB)
PETE TOWNSHEND—Let My Love Open The Door (Atco)

DIANA ROSS—Upside Down (Motown)
JOHNNY LEE—Lookin’ For Love (Asylum)
ELECTRIC LIGHT ORCHESTRA—AIl Over The World (MCA)

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed, as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playhst, as determined by sta
tion personnel
BREAKQUTS—Biliboard Chart
Dept summary of Add On and
Prime Mover intormation to re
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

PAUL SIMON—Late In The Evening (WB)
DIANA ROSS—Upside Down (Motown)
QUEEN—Another One Bites The Dust (Elektra)

* PRIME MOVERS:

GEORGE BENSON—Give Me The Night (WB)
GENESIS —Misunderstanding (Atlantic)
KiM CARNES—More Love (EMI)

BREAKOUTS

LARRY GRAHAM—0One In A Million You (WB)
MICKEY GILLEY—Stand By Me (Asylum}
KENNY LOGGINS—I'm Alright (Columbia)

KFI-LA

o PAUL SIMON-Late InThe Evening (WB)

® QUEEN-—Another One Bites The Dust
(Elektra)

* GENESIS—Misunderstanding (Atlantic) 27-
17

* KIM CARNES—More Love (EM!) 14-10
KHJ-LA

® PAUL SIMON-Late In The Evening (WB)
o DIANAROSS—Upside Down (Motown)

* LARRY GRAHAM—One In A Million You (WB)
23-18

* GEORGE BENSON~—Give Me The Night
(WB) 26-16

KRTH(FM)-LA.

® QUEEN—Another One Bites The Dust
(Elektra)

o PAUL SIMON—Late In The Evening (WB)
* GENESIS—Misunderstanding (Atlantic) 14-
9
* GEORGE BENSON~Give Me The Night
(WB)21-16
KCBQ—San Diego

o EDDIE RABBITT—Drivin' My Life Away
(Elektra)

o BILLY PRESTON/SYREETA—One More
Time For Love (Motown)

* THE DIRT BAND—Make A Little Magic (UA)
93

% KIM CARNES—More Love (EMI) 8-4
KFXM—San Bernardino

* PINK FLOYD—Another Brick In The Wall
(Columbia) 9-3

* MICHAEL JACKSON—Off The Wall (Epic)
119

KERN—Bakersfield

KUPD—Phoenix

KYNO—Fresno

KCBN—Reno

Q-102 (WKRQ-FM)—Cincinnati

WKY—0Oklahoma City

© KENNY LOGGINS—I'm Alright (Columbia)

o THEKINKS—Lola (Arista)

* PAT BENATAR—You Better Run (Chrysalis}
21

* CHEAP TRICK—Day Tripper (Epic) 20-14
KOPA—Phoenix

@ KENNY LOGGINS—I'm Alright (Columbia)
o DIANAROSS-Upside Down (Motown)

* ROLLING STONES—Emotionai Rescue
(Rolling Stones) 17-7

* PETE TOWNSHEND—Let My Love Open The
Door (Atco) 24-18

KTKT—Tucson

@ JOHNNY LEE—Lookin' For Love (Asylum)
o PAULSIMON—Late InThe Evening (WB)
* AMBROSIA—You're The Only Woman (WB)

* ELECTRIC LIGHT ORCHESTRA—All Over The
World (MCA) 16-12

KQEO—Albuquerque

o EDDIERABBITT—Drivin' My Life Away
(Elektra)

@ FIREFALL—Love That Got Away (Atlantic)

* CHRISTOPHER CROSS—Sailing (WB)19-12

* CAROLE KING—One Fine Day (Capitol) 17-
11

KENO—Las Vegas

o LINDARONSTADT—|Can't Let Go (Elektra)

@ ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

* JOE WALSH—AIl Night Long (Asylum) 12-4

* BLUES BROTHERS—Gimme Some Lovin'
(Atlantic) 27-18

KFMB—San Diego

* JOHNNY LEE—Lookin' For Love (Asylum)
30-21

* MGICKEYGILLEY—Stand By Me (Asylum) 27-
1

Pacific Northwest Region

PAUL SIMON—Late In The Evening (WB)
CARLY SIMON-Jesse (WB)
BOB SEGER—You'll Accomp'ny Me (Capitol)

* PRIME MOVERS

PETE TOWNSHEND-Let My Love Open The
Door (Atco)

AIR SUPPLY—AI| Out Of Love (Ansta)

GEORGE BENSON—Give Me The Night (WB)

BREAKOUTS

DIANA ROSS—Upside Down (Motown)

ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

DIRT BAND—Make A Little Magic (UA)

KFRC—San Francisco

o PAULSIMON—Late InThe Evening (WB)
o DIANA ROSS—Upside Down (Motown)

% PETETOWNSHEND—Let My Love Open The
Door (Atco) 20-13

* GEORGE BENSON—Give Me The Night
(WB)27-21

KYA—San Francisco

* AIRSUPPLY—AIl Out Of Love (Arista) 17-12

* EDDIERABBITT—Drivin' My Life Away
(Asylum) 18-13

KROY—Sacrament

® PAULSIMON-Late In The Evening (WB)

o BOB SEGER-You'll Accomp’ny Me
(Capitol)

* LINDARONSTADT—ICan't Let Go (Elektra)
24-14

* JACKSON BROWNE-Boulevard (Elektra)
22.12

® PAULSIMON~Late InThe Evening (WB)

o ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

* LINDARONSTADT—ICan't Let Go (Elektra)
18-12

* ROLLING STONES—Emotional Rescue
(Rolling Stones) 17-11

o ROBERT JOHN—Hey There Lonely Girl
(EMI)

o MICKEY GILLEY—Stand By Me (Asylum)
* COMMODORES—Heroes (Motown) 23-16

* BILLY JOEL—It's Still Rock & Roll To Me
(Columbia) 20-12

KGW—Portland

® ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

o BOBSEGER-You'll Accomp'ny Me
(Capitol)

* JACKSON BROWNE—Boulevard (Elektra)
2217

* ROLLING STONES—Emotional Rescue
(Rolling Stones) 25-18

KING—Seattle

© JOHNNY LEE—Lookin' For Love (Asylum)
o DR.HOOK-Years From Now (Capitol)

* FRANKIE VALLI—Where Did We Go Wrong
(MCA)23-16

* THE DIRT BAND—Make A Little Magic (UA)
18-12

KJRB—Spokane

© BILLY J0EL—Don’t Ask Me Why (Columbia)
o PAULSIMON—Late In The Evening (WB)

* GEORGE BENSON—Give Me The Night
(WB) 27-20

* THES.0.S. BAND—Take Your Time (Tabu)
26-18

KTAC—Tacoma

@ BILLYJOEL—Don't Ask Me Why (Columbia)

o CARLYSIMON-—Jesse (WB)

* THES.0.S. BAND—Take Your Time (Tabu)
22:1

* JACKSON BROWNE—Boulevard (Elektra)
2418

KCPX—Salt Lake City

o THE DIRT BAND—Make A Little Magic (UA)
@ PAULSIMON-Late In Tlie Evening (WB)
* KIM CARNES—More Love (EMI) 14-9

* TOUCH—When ASpirit Moves You
(Atlantic) 23-18

KRSP—Salt Lake City

o PAULSIMON—Late In The Evening (WB)
o CARLYSIMON—Jesse (WB)

* PATBENATAR—You Better Run (Chrysalis)
20-13

* KgENNY LOGGINS—1'm Alright (Columbia)
19-12

KTLK—Denver

o CARLYSIMON-Jesse (WB)
© PAULSIMON—Late In The Evening (WB)

* COMMODORES-O0Id Fashion Love
(Motown)25-19

* {RENE CARA—Fame (RS0)33-26
KIMN-Denver

o PAULSIMON—Late In The Evening (WB)

o BOBSEGER-You'll Accomp'ny Me
(Capitol)

* AIRSUPPLY—AIl Out Of Love (Arista) 29-19

# PETETOWNSHEND—Let My Love Open The
. Door (Atco) 13-9

KJR—Seattle

o AMY HOLLAND—How Do | Survive (Capitol)
o PAULSIMON—Late In The Evening (WB)

% PETE TOWNSHEND—Let My Love Open The
Door (Atco) 16-11

* MRSUPPLY—AN Qut Of Love (Arista) 19-13
KYYX—Seattle
® OLIVIANEWTON-JOHN—Xanadu (MCA)
® PAULSIMON—Lateln The Evening (WB)
* KENNY LOGGINS—I'm Alright (Columbia)
20-13

% PURE PRAIRIE LEAGUE—Let Me Love You
Tonight (Casablanca) 14-9

o PAULSIMON-—Late In The Evening (WB)
o CARLY SIMON—Jesse (WB)

* BENNY MARDONES—into The Night
(Polydor) 24-18
* AR SUPPLY—AIl Qut Of Love (Arista) 17-7

North Central Region

PAUL SIMON—Late In The Evening (WB)
BOB SEGER—You'll Accomp'ny Me (Columbia)
ROBBIE DUPREE—Hot Rod Hearts (Elektra)

* PRIME MOVERS

LINDA RONSTADT—| Can't L et Go (Asylum)

JACKSON BROWNE —Boulevard (Asylum)
ROLLING STONES—Emoticnal Rescue (Rolling
Stones)

BREAKOUTS

ELECYRIC LIGHT ORCHESTRA—AI| Over The
World (MCA)

BILLY JOEL—Don't Ask Me Why (Columbia)

AMBROSIA—You're The Only Woman (WB)

CKLW—Detroit

® PAUL SIMON-Late In The Evening (WB)
o BENNY MARDONES—!nto The Night
(Polydor)
* IRENECARA—Fame (RS0)23-8
* JACKSON BROWNE—Boulevard (Asylum)
26-20
WDRQ- Detroit

@ BILLY JOEL—Don't Ask Me Why (Columbia)
® PAULSIMON-—LateIn The Evening (WB)
* PATBENATAR-You Better Run (Chrysalis)
2217
* CHRISTOPHER CROSS—Sailing (WB) 4-1
WTAC —Flint

o LIPPSINC.—Rock It (Casablanca)
o BROOKLYN DREAMS—Lover In The Night
(Casablanca)
* LIN;JZA RONSTADT—{ Can't Let Go (Asylum)
25
* CHARLIE DANIELS BAND—In America
(Epic)11-4
196 (WZZR-FM)—Grand Rapids
o ROBERT JOHN—Hey There Lonely Girl
(EM1)
@ CARLYSIMON-Jesse(WB)
* ALITHOMPSON—Take ALittle Rhythm
(A&M)18-10
* IlJ;RT BAND—Make A Little Magic (UA) 20-
WAKY—Louisville
o BOBSEGER—You'll Accomp'ny Me
(Capitol)
@ ELECTRIC LIGHT ORCHESTRA—All Over The
World (MCA)
* A?BROSIA—You’reThe Only Woman (WB)
26-21
* ROLLING STONES—Emotional Rescue
(Rolling Stones) 15-5
WBGN—Bowling Green
o DIONNE WARWICK—No Night So Long
(Arista)
o JERMAINE JACKSON—You're Supposed To
Keep Your Love For Me (Epic)
* CHEAP TRICK—Day Tripper (Epic) 30-24
* JgHSNNY LEE—Lookin’ For Love (Asylum)
13-
WGCL—Cleveland
® ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)
o BOBSEGER—You'll Accomp'ny Me
(Capitol)
# KENNYLOGGINS—1'm Alright (Columbia)
29-18
* BOZSCAGGS—Jo Jo (Columbia) 15-11
WZZP—Cleveland
o ROBBIEDUPREE—Hot Rod Hearts
(Eektra)
® ROBERTJOHN—Hey There Lonely Girl
(EMI}
* I2.I9NDgA RONSTADT—ICan'’t Let Go (Asylum)
-1
* AMBROSIA—You're The Only Woman (WB)
3023
WXGT—Columbus
o ROBBIE DUPREE—Hot Rod Hearts
(Elektra)
o ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)
* D;RT BAND—Make A Little Magic (UA) 20-
i
* BENNY MARDONES—into The Night
(Polydor) 18-12
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© OLIVIANEWTON-JOHN—Magic (MCA)

o ROBBIE DUPREE—Hot Rod Hearts
(Elektra)

* LINDARONSTADT—1Can't Let Go (Asylum)
25-20

% MANHATTANS—Shining Star (Columbia)
3121
WNCi—Columb
® LARRY GRAHAM—0ne in A Million You (WB)
@ JOHNNYLEE—Lookin' For Love (Asylum)
* ERIC CLAPTON—Tulsa Time (RSQ) 21-15
* JACKSON BROWNE—Boulevard (Asylum)
24-14
WCUE—Akron

o ROBERT JOHN—Hey There Lonely Girl
(EMD)

© OLIVIANEWTON-JOHN—Xanadu (MCA)

% ERIC CLAPTON—Tulsa Time (RSO) 8-4

% JOHNNY LEE—Lookin' For Love (Asylum)
12-8

KVIL—Dallas

© PAULSIMON—Late In The Evening (WB)

@ ERIC CLAPTON—Tulsa Time (RS0)

* MICKEY GILLEY—Stand By Me (Asylum) 13-
4

* ALITHOMSON—Take ALittle Rhythm
(A&M) 20-6
KTSA—San Antonio

® BILLYJOEL—Don't Ask Me Why (Columbia)
@ ELECTRIC LIGHTORCHESTRA—AIl Over The
World (MCA)
* JOEWALSH—AI Night Long (Asylum) 13-9
* SPINNERS—Cupid (Atlantic) 5-3
13-Q (WKTQ)—Pittsburgh
o LINDARONSTADT—|Can't Let Go (Asylum)
® BILLYJOEL—Don’t Ask Me Why (Columbia)

@ ELECTRIC LIGHT ORCHESTRA—A! Over The
World (MCA)

@ PAUL SIMON—Late In The Evening (WB)
% JERMAINE JACKSON—Let's Get Serious
(Motown) 10-2
* MECO—Empire Strikes Back (RS0) 18-14
KELI-Tulsa

* ROLLING STONES— Emotional Rescue
(Rolling Stones) 16-11

* ROCKYBURNETTE—Tired Of Toein' The
Line (EM1)17-10

WPEZ—Pittsburgh

e BOBSEGER-You'll Accomp’ny Me
(Capitol)

e PAULSIMON—Late InThe Evening (WB)

* POCO—Under The Sun (MCA)23-18

% ELECTRIC LIGHT ORCHESTRA—All Over The
World (MCA) 26-17

Southwest Region

® TOP ADD ONS

PAUL SIMON~Late In The Evening (WB)

ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

NATALIE COLE—Somone | Used To Love

(Capitol)

* PRIME MOVERS

JACKSON BROWNE—Boulevard (Asylum)
MICKEY GILLEY—Stand By Me (Asylum)
JOHNNY LEE—Lookin For Love (Asylum)

BREAKOUTS

DIANA ROSS—Upside Down (Motown}
ALI THOMPSON—Take A Little Rhythm (A&M)
ERIC CLAPTON—Tulsa Time (RSO)

KILT—Houston

o PAUL SIMON—Late InThe Evening (WB)
® NATALIECOLE-Someone That | Used To
Love (Capitol)
* ZDC;ANA ROSS— Upside Down (Motown) 37-
* LARRY GRAHAM —One In A Miflion You (WB)
22-12
KRBE—Houston

© PAULSIMON-Late In The Evening (WB)
® QUEEN—Another One Bites The Dust
(Elektra)
* JZASCZKISON BROWNE—Boulevard (Elektra)
* IRENE CARA—Fame (RS0)29-24
KLIF—Dallas

© GERRY RAFFERTY—The Royal Mile (UA)
@ PAUL SIMON—Late In The Evening (WB)
* JOHNNY LEE—Lookin' For Love (Asylum)
16-12
% FRANKIE VALLI-Where Did We Go Wrong
(MCA) 26-22
KNUS-FM—Dallas
o DIANAROSS—Upside Down (Motown)
o PAULSIMON—LateIn The Evening (WB)
* CHRISTOPHER CROSS—Sailing (WB) 36-17
* JZACKSON BROWN—Boulevard (Elektra)
8-16
KFJZ-FM (Z-97)—Ft. Worth

o ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

© ALITHOMSON-Take A Little Rhythm
(A&M)

* GENESIS—Misunderstanding (Atlantic) 10
1

* MICKEY GILLEY=Stand By Me (Asylum) 13-
4

KINT—El Paso

o GEORGEBENSON—Give Me The Night
(WB)

o PAULSIMON—LateIn The Evening (WB)

* ROLLING STONES—Emotional Rescue
(Rolling Stones) 23-16

* ALITHOMSON-TakeA Little Rhythm
(A&M)25-21

o JOHNNY LEE—Lookin' For Love (Asylum)

o ALITHOMSON—Take A Little Rhythm
(A&M)

* MICKEY GILLEY—Stand By Me (Asylum) 10-
5

* BOZSCAGGS—Jo Jo (Columbia)9-4
WTIX—New Orleans
@ DARYL HALL & JOHN OATES—How Does It
Feel ToBe Back (RCA)
o PAULSIMON—Late InThe Evening (WB)
* IlJ(l)ANA ROSS—Upside Down (Motown) 25-

* JACKSON BROWNE—Boulevard (Elektra)

3425
WNOE—New Orleans

@ ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

o LARRY GRAHAM—One In A Million You (WB)

* JI[\)C;(SON BROWNE—Boulevard (Elektra)
10-

* DIANA ROSS—Upside Down (Motown) 28-
20

KEEL—Shreveport

o ROBBIE DUPREE—Hot Rod Hearts
(Elektra)

® PAULSIMON—Late In The Evening (WB)

* COMMODORES~O0Id Fashion Love
(Motown) 29-17

* ROLLING STONES—Emotional Rescue
(Rolling Stones) 17-9

Midwest Region

® TOP ADD ONS

AMBROSIA—You're The Only Woman (WB)

PAUL SIMON—Late In The Evening (WB)

ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

* PRIME MOVERS

CHRISTOPHER CROSS—Sailing (WB)

PETE TOWNSHEND 1 et My Love Open The
Door (Atco)

JOHNNY LEE—Lookin' For Love (Asylum)

BREAKOUTS

ROBBIE DUPREE —Hot Rod Hearts (Elektra)
BOB SEGER~You'll Accomp'ny Me (Capitol)
BILLY JOEL—Don't Ask Me Why (Columbia)

WLS—Chicago
o CHRISTOPHER CROSS—Sailing (WB)
o ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)
* MANHATTANS—Shining Star (Columbia)
36-26
% JOE WALSH—All Night Long (Asylum) 27-22
WEFM—Chicago
o YIPES—Darlin' (Millennium)
o LINDARONSTADT—|Can't Let Go (Elektra)
* ROLLING STONES—Emotional Rescue
(Rolling Stones) 12-6
% CHRISTOPHER CROSS—Sailing (WB) 21-16
(Continued on page 22)
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Memphis Station
Ascends After It

MEMPHIS—94-LVS, the city’s
first and only country FM stereo
station, has reason to be proud of
its 3:5 audicence share reported in
the Aprit/May Arbitron. Its jump
from 2.3 indicates the highest
growth pereentage in the Memphis
market durng this sweep.

The independently-owned sta-

country last August. credits that
growth to its format, which station
owner Sam Phillips describes as
“just damn good music.”

Phillips, who founded Sun Rec-
ords in the "50s, bases the station’s

A P P Py
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New Calls For
Houston KAUM

HOUSTON — KAUM-FM. the
-ABC Network outlet here. changed
its call letters July 24 to KSRR-FM
and began broadcasting its new
adult/rock/country t"ormul.

Dubbed “Star 97" the station
blends contemporary rock with
crossover country, which ABC says
reflects “the lifestyle and music of
Houstonians of all age groups.”

Personalities. news, weather, traf-
fic and sports coverage. as well as
special features and promotions. are
part of the station’s thrust. Commer-
cial-frec music sweeps are planned
to help the station’s launch.

WHRL-FM Hit
By BMI’s Suit

NEW YORK~-BMI is takmg legal
action against beautiful music sta-
tion WHRL-FM in Rensselacr.
N.Y.. alleging copyright infringe-
ment. The action was filed recently
in U.S. District Court. Albany.

Abouttwo dozen songs are named
in the suit. which asserts that the sta-
tion performed the songs without
authorization and in violation of the
U.S. Copyright Act.

The BMI complaint seeks statu-
tory damages together with attor-
neys’ fees and court costs.

WHRL-FM station manager Bob
Hill could not be reached for com-
ment on the action.

- mmmﬁw . : %
Boss Men: Sam Phllllps, owner of WLVS-FM, talks over the statlon s format with general manager Chris Butter-
ick. “‘I believe in dealing with the subliminal,’”” says Phillips. %

Format Switch Clicks For WLVS-FM

Goes To Country

tion, which switched from rock to .

By ROSE CLLAYTON

format on his personal philosophy
of what “good music™ is and pro-
grams the station accordingly.

*l believe in dealing with the
subliminal.” says Phillips. They
(the audience) may not know why
they listen, and I don’t want them
to know. other than that it sounds
good.”

Instead of relying too heavily on
a record’s chart action or the opin-
ions of programming consultants.
WLVS utilizes a music selection
committee, composed of music di-
rector Barney Raines. Sally Wil-
bourne and Phillips, to select adds
for its Triple Top Ten. 30-song
playlist.

The majority of their working
hours are spent reviewing. not only
singles. but album cuts as well,
which they admit is a different atti-

‘Just Damn Good
Music™ the Key

For Sam Phillips

tude from that of most country
music stations.

“If you are running anything
substantial. it's important to re-
view records and keep an open
mind.,” Phillips says. In analyzing
new records, Philips looks first for
the “content of the message.” and
then for “intimacy of sound”
which he feels is a record’s key in-
gredient.

Finally. Phillips studics whether
the instrumentation is embellish-
ing and complementing the song’s
intimacy or just adding sound.

(Continued on page 23)
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SAYS E/A’s STEIN

Programming Into
Conservative Trend

By PAUL GREIN

LOS ANGELES—Hard times in
the nation’s cconomy and foreign af-
fairs have led to a conservative trend
in radio programming. according to
Burt Stein. national promotion di-
rector of Elektra/Asylum.

This is reflected in Top 40 stations
softening their sound or even switch-
ing to adult contemporary formats
dnd also in AOR outlets shying away
from new wave acts in favor of old-
ies by platinum-level rock titans,

“In times of uncertainty.” suggests
Stein, “radio likes to program music
that makes listeners feet comfortable
and not threatened. It trics to bring
people back to carth and give them
some certainty.”

One problem Stein runs into with
radio programmers is when they
drop records he has sufficient sales
feedback to know if there’s a hit
there or not.

“With the market softer today
than itwas a year ago. it’s important
that radio stay with records longer to
give them a chance to prove them-
selves. It takes a ot of records eight
weeks to break through. whereas a
couple of years ago you could get a
feel in three of four weeks.

“A record today might really take
off after eight or 10 weeks even
though in the first few weeks there
was little or no movement.”

Stein notes that current Elektra/
Asvlum hits by Neil Sedaka and
Ml(.k(.\’ Gilley took upwards of two
months to break through. He agrees
that in general it's the MOR passive
records that are taking longer to
emerge. which is significant since

that’s one of the hottest categories of

records on Top 40 radio today.

The conservative trend at major
market stations makes secondaries
more important than ever, in Stein’s

Buffalo’s Big Mover: Bob Wood

Much Traveled WBEN Skipper Lifts Station’s Image

By JIM BAKER

BUFFALO—Even in the fast-
paced broadcasting business. where
traveling to the next job is often a
way of life. Bob Wood is regarded as
a big mover.

A program director with the ap-
pearance of a professor and a
straightforward personality. Wood
has served at no less than 10 radio
stations since 1968. He is literally
secing the continent via FM as far
west as Phoenix (KRIC-AM). north
as Montreal (CJFM-FM)and cast as
Wilmington, Del.. (WAMS-AM),
Charlottesville, Va.. (WELK-AM)
and Annapolis, (WYRE-AM).

“I've been at WBEN here two
years, seven months and this is the
longest I've been anywhere.” Wood
Says.

But just because he's well-trav-
eled. don’t get the notion Wood isn’t
successful. He is. In fact, his direc-
tion at WBEN-AM and WBEN-FM
(Rock-102) has buoyed them into
two of the four most listened to sta-
tions in the Buffalo market. accord-
ing to the latest Arbitron survey.

Only beautitul music WJYE-FM
with a (13.3 audience share) beats
adult contemporary WBEN-AM
(12.2) in Buffalo radio and with FM
listening enjoying a surge in the
spring book. Third rated WKBW-
AM (9.2) beats rocking WBEN-FM
(9.1) by just a 10th of a point. And

Audio Confab: WBEN-AM-FM ﬁrogram director Bob Wood, left, and WBEN

music director Roger Christian confer about the stations’ audio chain.

Rock-102 edged adult contempo-
rary WGR-AM (9.0) for the first
time.

Obviously. Wood is a fellow who
knows what he’s doing when it
comes to programming a radio sta-
tion—whether a popular AMer such
as WBEN or an on-the-rise. largely
automated FMer such as “Rock-
102.”

Wood came to WBEN from Mon-
treal’'s CJFM (FM-96) and. as Wood
labels it. “a station aimed at the
young urban mover and groover, 25
to 34 years old. with an older skew.”

wWwWwW americanradiohistorv.com

Wood learned there—serving as pro-

motion, creative and program chiefs.
“I went up the ladder. did every-
thing in two years.” he says.

“Before that. I was production di-
rector at CHAM-AM in Hamilton,
Ont. Since [ left. they've changed the
call letters under a new owner, but
they haven’t gone back up to my rat-
ings.”

Larry Levite imported Wood to
program the two WBEN stations af-
ter his Algonquin Broadcasting
group purchased the stations in

(Continued on page 29)

view, “provided thev're still willing
to take a shot on a record.” Stein
suggests, however, that smaller mar-
ket stations in many cases have be-
come almost as tight as bigger sta-
tions.

Burt Stein: Adjusting to conserva-
tive trends in radio programming.

“Sccondaries can be real impor-
tant.” says Stein. “because we want
to know right away if we have a hit.
We don’t want to push a record if it’s
not going to pan out. We can save a
lot of people a lot of time and energy
if we're able to know if we have a hit
in the first five weeks of release.”

Stein feels the influx of hits by su-
perstar rock acts on' many AOR sta-
tions 1s in part a reaction to new
wave. "A lot of stations felt new
wave never panned out in terms of
sales. And since sales constitutes the
major part of rescarch at radio sta-
tions. they felt they weren’t plaving
the right music.”

Elcktra/Asylum stands to benefit
more than most labels from the
AOR fondness for superstar album
tracks, since its catalog is studded
with gold LPs by the Eagles. Linda
Ronstadt. Jackson Browne. Joni
Mitchell and other long-time AOR
favorites.

(Continued on page 29)

KHJ DJ CUTS
‘LACE’ COVER

MEMPHIS—Rick Dees. disk
Jockey at KHJ-AM in Los Angeles,
has cut a cover of “Chantilly Lace.”
The song was originally made popu-
lar by another decjay. J.P. Richard-
son of Texas. who died in the air-
plane crash which killed Buddy
Holly.

“It's the Big Bopper’s version.”
says Dees of his Mushroom single. 1
make no attempt to disguise that,
but, it's today’s feel.”

Dees says he actually got the idea
for cutting the tune while working
on some demos at Sam Phillips
Recording Services, Inc. here where
Jerry Lee Lewis recorded his ver-
sion. “Jerry Lee’s has more piano.”
says Dees. “This (cut) has a straight-
forward r&b dance feel.

“What I enjoyed about doing it is
that the guy’s a character.” Dees
says, "and [ like (o do characters.”
“Disco Duck.” which became a
platinum record for Decs in 1976,
“locked me into the novelty cate-
gory.” hesays, “but. it doesn’t bother
me. Is an interesting calting card.”

The flip side of “Chantilly Lace”
is "Disco Brief.” the world’s shortest
disco song. Time: 45 seconds. The
cuts are from his “Read Me My
Right™ album.

21
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® Continued from page 20
WIFE-Indianapolis

® JOHNNYLEE-Lookin' For Love (Asylum)
© PAULSIMON~Late In The Evening (WB)
WNDE-Indianapolis

© ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

© BOB SEGER-You'll Accomp'ny Me
(Capitol) .

+ GEORGE BENSON-Give Me The Night
(WB)22-17

* JZOHNNV LEE~Lookin' For Love (Asylum)
1-14

WOKY—Milwaukee

© BILLYJOEL-Don't Ask Me Why (Columbia)
© PAUL SIMON-Late In The Evening (WB)

+ JACKSON BROWNE—-Boulevard (Elektra)
25-20

* FRED KNOBLOCK~Why Not Me (Atlantic)
2319

WZUU-FM—Milwaukee

@ ELECTRIC LIGHT ORCHESTRA-AIl Over The
World (MCA)

® THES.0.S. BAND-Take Your Time (Tabu)
* CHRISTOPHER CROSS— Sailing (WB) 6-4

+ PETE TOWNSHEND-Let My Love Open The
Door (Atco) 10-8

KSLQ-FM-St. Louis

® PAULSIMON-Late In The Evening (WB)
© AMBROSIA-You're The Only Woman (WB)

+ BENNYMARDONES—Into The Night
(Polydor) 18-14

* CHRISTOPHER CROSS—Sailing (WB) 4-1
KXOK~St. Louis

© DIONNE WARWICK-No Night So Long
(Arista)

© FRED KNOBLOCK—~Why Not Me (Atlantic)

* g;l.ll.; JOEL-Don't Ask Me Why (Columbia)

 MRSUPPLY-AIl Qut Of Love (Arista) 18-14
KIOA—Des Moines

® AIRSUPPLY-AIl Out Of Love (Arista)

® BOB SEGER-You'll Accomp'ny Me
(Capitol)

o x gENESIS—Misunderstanding(Atlantic)15-

* PETE TOWNSHEND - Let My Love Open The
Door (Atco) 18-12

KDWB—Minneapolis

© ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

® AMBROSIA-You're The Only Woman (WB)
# BOZSCAGGS-JoJo(Columbia)9-3

* U6NDA RONSTADT—(Can't Let Go (Elektra)
1613

KSTP—Minneapolis
o EDDIE RABBITT-Drivin’ My Life Away
(Elektra)
© AMBROSIA-You're The Only Woman (WB)

+ FRED KNOBLOCK—Why Not Me (Atlantic)
20-14

+ MR SUPPLY-AllQut Of Love (Arista) 13-7
WHG—Kansas City

© POINTER SISTERS—He's So Shy (Planet)

® NATALIE COLE-Someone That | Used To
Love (Capitol)

* DIONNE WARWICK - No Night So Long
(Arista) 24-17

* JOHNNY LEE-Looking For Love (Asylum)
16-7

KBEQ—Kansas City

® CHRISTOPHER CROSS - Sailing (WB)

* KENNY LOGGINS—I'm Alright (Columbia)
11-6

+ DARYL HALL & JOHN OATES—How Does It
Feel To Be Back (RCA) 18-13

KKLS—Rapid City

© ROSSINGTON COLLINS BAND—Don't
Misunderstand Me (MCA)

o PAUL SIMON-Late in The Evening (WB)

+ POCO-Under The Gun (MCA)17-14

+ ERIC CLAPTON-Tulsa Time (RS0) 11-8
KQWB-Fargo

* ROBBIE DUPREE—Hot Rod Hearts
(Elektra)

® FRED KNOBLOCK—Why Not Me (Atlantic)

* AMBROSIA—You're The Only Woman (WB)
2316

+ THE DIRT BAND—Make A Little Magic (UA)
14-9

Billboard Sing|

KLEO-Wichita

WDRC-Hartford

es Radio Action

Based on station playlists through Thursday (7/31/80)

WLEE-Richmond

WM)X (96X)—Miami

Playlist Top Add Ons @

Playlist Prime Movers

(WBYQ) 92-Q~ Nashville

® JOHNNY LEE-Lookin' For Love (Asylum)

e BOBSEGER-You'll Accomp’ny Me
(Capitol)

* %‘ICKEYGII.LEY—Stand By Me (Asylum) 11-

+ COMMODORES-0Id Fashion Love
(Motown) 13-7

Northeast Region

® TOP ADD ONS

PAUL SIMON-Late In The Evening (WB)
BILLY JOEL—Don't Ask Me Why (Columbia)
DIANA ROSS~Upside Down (Motown)

* PRIME MOVERS

OLIVIA NEWTON-JOHN—Magic (MCA)
DIRT BAND—Make A Little Magic (UA)
B0Z SCAG6S -0 Jo (Columbia)

BREAKOUTS

JOHNNY LEE—Lookin' For Love (Asylum)
GEORGE BENSON—Give Me The Night (WB)
LARRY GRAHAM—0ne In A Million You (WB)

WABC—New York

® AIRSUPPLY=All Qut Of Love (Arista)

® DIANAROSS—Upside Down (Motown)

* KIM CARNES—More Love (EMI)31-17

* OLIVIA NEWTON-JOHN—Magic (MCA) 10-6
WXLO—New York

® CHANGE-Searching (RFC)

® PAULSIMON-Late In The Evening (WB)

* %R]%VGRAHAH—OM In A Million You (WB)

* OLIVIA NENTON-JOHN-Magic (MCA) 10-6
WPTR-Albany

o DIONNE WARWICK —No Night So Long
{Arista)

® BILLYJOEL~-Don't AskMe Why (Columbia)

+ FRED KNOBLOCK—Why Not Me (Scotti
Bros.) 21-18

* BOZSCAGES—JoJo (Columbia) 137
WTRY=Albany
o BILLY JOEL—Don't Ask Me Why (Columbia)
o PAULSIMON—Late In The Evening (WB)

* LINDARONSTADT-ICan't Let Go (Asylum)
2417

* JgHNNY LEE~Lookin' For Love (Asylum)
19-11

WKBW-Buffalo

© PAUL SIMON-Late InThe Evening (WB)

o BOBSEGER-You'll Accomp’ny Me
(Capitol}

* BOZSCAGGS-JoJo (Columbia) 15-11

* GEORGE BENSON-Give Me The Night
(WB) 1812

WYSL-Butfalo

® SEALS & CROFTS~First Love (WB)

® LENORE 0'MALLEY-First Be AWoman
(Polydor)

+ BILLY PRESTON & SYREETA— One More
Time For Love (Tamla) 12-7

* DIONNE WARWICK —No Night So Long
(Arista) 30-21

WBBF—Rochester

e ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

® BOB SEGER-You'll Accomp'ny Me
(Capitol)

* JACKSON BROWNE-Boulevard (Asylum)
20-16

* ALI THOMPSON-Take A Little Rhythm
(A&M) 18-12

WRK0—Boston
® PAULSIMON-Late InThe Evening (WB)
® LINDACLIFFORD-Red Light (RSO}
+ IRENE CARA—Fame (RS0) 19-12
# DIRTBAND-Make A Little Magic (UA) 10-7
WBZ-FM—Boston
® BILLYJOEL-Don't Ask Me Why (Columbia)
o CARLY SIMON-Jesse (WB)
F-105 (WVBF)—Boston

® ROBBIE DUPREE—Hot Rod Hearts
(Elektra)

® PAUL SIMON-Late In The Evening (WB)

+ DIRTBANO—Make A Little Magic (UA)13-5

* (I;IENESIS—Misunderstanding (Atlantic) 14-

® BILLYJOEL~Don't Ask Me Why (Columbia)

* GEORGE BENSON- Give Me The Night
(WB)20-15

+* BOZSCAGGS-JoJo (Columbia) 15-10
WPRO (AM)-Providence
© LARRY GRAHAM-QOne in A Million You (WB)
® PAUL SIMON~Late In The Evening (WB)
* JOHNNY LEE-Lookin' For Love (Asylum)
21-22

+ GLADYSKNIGHT & THE PIPS - Landlord
(Columbia) 25-20

WPRO-FM —Providence
® JOHNNY LEE-Lookin' For Love (Asylum)
® PAULSIMON-Late In The Evening (WB)
* Il);RT BAND-Make ALittle Magic (UA) 17-

* ROLLING STONES— Emotional Rescue
(Rolling Stones) 13-8

WICC-Bridgeport
© KENNYLOGGINS—I'm Airight ( Columbia)
© PAULSIMON-Late In The Evening (WB)
WBEN-Buffalo

® DIANA ROSS-Upside Down (Motown)

o BOB SEGER-You'll Accomp'ny Me
(Capitol)

+ JACKSON BROWNE-Boulevard (Asylum)
16-10

# POCO—-Under The Sun (MCA) 39-32

Mid-Atlantic Region

® TOP ADD ONS:

PAUL SIMON—L ate In The Evening (WB)
DIAMA ROSS—Upside Down (Motown)
AMBROSIA-You're The Only Woman (WB)

* PRIME MOVERS:

CHRISTOPHER CROSS~Sailing (WB)

LINDA RONSTADT~| Can't Let Go

PETE TOWNSHEND—Let My Love Open The
Door (Atco)

BREAKOUTS

EDDIE RABBITT—Drivin’ My Life Away
(Elektra)

PAT BENATAR-You Better Run (Chrysalis)

ELECTRIC LIGHT ORCHESTRA~Al} Over The
World (MCA)

WFIL—Philadelphia

® PAULSIMON-Late In The Evening (WB)
o DIANAROSS-Upside Down (Motown)

+ EDDIE RABBITT-Drivin’ My Life Away
(Elektra) 30-27

+ CHRISTOPHER CROSS—Sailing (WB) 15-8
WIFI-FM—Philadelphia
o PAUL SIMON-Late InThe Evening (WB)

o FREDKNOBLOCK-Why Not Me (Scotti
Bros.)

+ PATBENATAR-You Better Run (Chrysalis)
20-14

 KIM CARNES~More Love (EMI)23-18
WPGC —Washington

o BENNY MARDONES~Into The Night
(Polydor)

o AMBROSIA-You're The Only Woman (WB)
+ LINDARONSTADT~|Can't Let Go (Asylum)
158

* PETETOWNSHEND-Let My Love Open The
Door (Atce) 10-5

WGH-Norfolk

® PAUL SIMON-Late In The Evening (WB)

® PAUL McCARTNEY—Waterfalls (Columbia)
WCAO--Baltimore

o ELECTRIC LIGHT ORCHESTRA—AIl Qver The
World (MCA)

® PAUL SIMON-Late In The Evening (WB)

* CHRISTOPHER CROSS-Sailing (WB) 15-5

"% JACKSONBROWNE-Boulevard (Asylum)
20-10

WYRE-Annapolis

® CARLY SIMON-)esse (WB)
® BILLYJOEL-Don't AskMe Why (Columbia)

+ FREDKNOBLOCK-Why Not Me (Scotti
Bros.) 24-19

* JOHNNY LEE~Lookin' For Love (Asylum)
20-15

WRVQ-Richmond

® CHEAP TRICK - Day Tripper (Epic)

o EDDIE RABBITT-Drivin’ My Life Away
(Elektra)

* GENESIS—Misunderstanding (Atlantic) 16-
7

+ PAT BENATAR-You Better Run (Chrysalis)
32.25

WAEB—Ailentown

® ELECTRIC LIGHT ORCHESTRA-All Over The
World (MCA)

© PAULSIMON-Late In The Evening (WB)
+ AMBROSIA-You're The Only Woman (WB)
16-6

* AIRSUPPLY-All Out Of Love (Arista) 22-10
WKBO-—Harrishurg .

® PAUL SIMON-Late In The Evening (WB)
© DIANAROSS-Upside Down (Motown)
+ IRENE CARA-Fame (RS0) 30-21

* GEORGE BENSON~-Give Me The Night
(WB) 26-20

WFBR-Baitimore
® BILLYJOEL—Don't Ask Me Why (Columbia)
© PAUL SIMON-Late In The Evening (WB)
+ CHRISTOPHER CROSS-Sailing (WB) 14-7
+ DIANAROSS-Upside Down (Motown) 20-
13

Southeast Region
® TOP ADD ONS

PAUL SIMON—Late In The Evening (WB)
BOB SEGER-You'll Accomp'ny Me (Capitol)
OLIVIA NEWTON-JOHN-Xanadu (MCA)

* PRIME MOVERS

JACKSON BROWNE—Boulevard (Asylum)
CHRISTOPHER CROSS~Sailing (WB)
GENESIS—Misunderstanding (Atlantic)

BREAKOUTS

DIANA ROSS—Upside Down (Motown)

JOMNNY LEE~Lookin' For Love {Asylum)

ROLLING STONES—Emottonal Rescue (Rolling
Stones)

WQXi-Atlanta
© BOB SEGER-You'll Accomp'ny Me
(Capitol)

® BOZSCAGGS—Look What You've Done To
Me (Columbia}

+ DARYLHALL& JOHN OATES—How Does It
FeelToBe Back (RCA) 23-18

+ ROLLING STONES—Emotional Rescue
(Rolling Stones) 10-4

1.93 (WZGC-FM)—Atlanta
® PAULSIMON- Late In The Evening (WB)
® (OLIVIA NEWTON-JOHN—Xanadu (MCA)
* DIANA ROSS~Upside Down (Motown) 26-
10

* ALITHOMPSON-Take A Little Rhythm
(A&M) 14-7

WBBQ-August

® LENORE O'MALLEY~First Be AWoman
(Polydor)

Y-100 (WHYI-FM)— Miami

o [RENE CARA—Fame (RS0)
© AR SUPPLY—All Qut Of LOVE (Arista)
WLOF~Orlando

® PAULSIMON-Late InThe Evening (WB)
® OLIVIANEWTON-JOHN-Xanadu (MCA)

* ROLLING STONES—Emotional Rescue
(Rolling Stones)9-2

* JACKSON BROWNE-Boulevard (Asylum)
20-14

Q105 (WRBQ-FM)~Tampa

© JOHNNY LEE-Lookin' For Love (Asylum)
© DIANAROSS-Upside Down (Motown)
* g[NESIS—Misunderstanding (Atlantic) 10-
+ LARRY GRAHAM—0One In A Million You (WB)
2318
BJ-105 (WBJW-FM)- Orlando

® BOZSCAGGS-JoJo (Columbia)

® |RENE CARA-Fame (RSO)

* CHRISTOPHER CROSS-Sailing (WB) 7-4
* AIRSUPPLY=AIl Qut Of Love (Arista) 37-27

WQXQ—Daytona Beach
o PAULSIMON-Late InThe Evening (WB)
* glsﬂ%l RONSTADT~| Can't Let Go (Asylum)

* CHANGE-A Lover's Holiday (RFC) 28-11
WAPE-Jacksonville

© ROBBIE DUPREE—Hot Rod Hearts
(Elektra)

® PAUL SIMON- Late In The Evening (WB)

+ FRED KNOBLOCK—Why Not Me (Scotti
Bros) 27-23

* AMBROSIA-You're The Only Woman (WB)
26-22

WAYS—Charlotte

¢ ROLLING STONES-Emotional Rescue
(Rolling Stones)

© PAUL SIMON- Late In The Evening (WB)

WKIX~Raleigh

© LINDARONSTADT—ICan't Let Go (Asylum)
o SHEIK—~Rebels Are We (Atlantic)

* MICKEY GILLEY~Stand By Me (Asylum) 7-4
* KIM CARNES—More Love (EMI) 1311

WIDQ-Chattanooga

o PAULSIMON-Late In The Evening (WB)
* JACKSON BROWNE-Boulvard (kylum)
4

* ROBBIE DUPREE-Hot Rod Hearts
(Elektra) 17-12

WTMA-Charlest

© BOBSEGER-You'll Accomp'ny Me
(Capitol)

o DIANAROSS-Upside Down (Motown)

+ POCD-Under The Sun (MCA) 29-21

* JACKSON BROWNE—Boulevard (Asylum)
177

WFOM—Atianta

® CARLYSIMON~Jesse (WB)
® PAULSIMON-Late InThe Evening (WB)

+ DARYLHALL & JOHN OATES—How Does It
FeelTo Be Back (RCA) 40-31

* JACKSON BROWNE-Boulevard (Asylum)
10-6

WSGA-Savannah

© KENNYLOGGINS-I'm Alright (Columbia)
® OLIVIANEWTON-JOHN-Xanadu (MCA)
* [RENE CARA—Fame (RS0) 23-15

* JACKSON BROWNE-Boulevard (Asylum)
21-16

WFLB—Fayetteville

o DARYLHALL & JOHN OATES—How Does It
- FeelToBe Back (RCA)

© PAULSIMON-Late InThe Evening (WB)

* LINDARONSTADT—| Can't Let Go (Asylum)
22-17

+ BOZSCAGGS-JoJo (Columbia) 13-7

© ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

® BILLY JOEL—Don't Ask Me Why (Columbia)
* LINDARONSTADT—ICan't Let Go (Asylum)
17-15

+ ROLLING STONES—Emotional Rescue
(Rolling Stones) 21-17
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® CHICAGO- Thunder/Lightning (Columbia)

o PAULSIMON-Late InThe Evening (WB)

* JOHNNY LEE-Lockin' for Love (Asylum)
24.18

+ GENESIS—Misunderstanding (Atlantic) 17-
11

WORD-Spartanburg

® PAUL SIMON-Late In The Evening (WB)
® OLIVIANEWTON-JOHN-Xanadu (MCA)
* ERIC CLAPTON—Tulsa Time (RSO) 17-11

+ EDDIERABBITT—Drivin' My Life Away
(Elektra) 21-16

WLAC—Nashville

o BOB SEGER-You'll Accomp'ny Me
(Capitol)

® PAULSIMON-Late InThe Evening (WB)
* LARRY GRAHAM—One In AMillion You (WB)
14-9

+ JOHNNY LEE—Lookin' For Love (Asylum)
22-16

® BILLY JOEL-Don't Ask Me Why (Columbia)
® KENNYLOGGINS~I'm Airight (Columbia)
* OLIVIANEWTON-JOHN-Magic (MCA) 8-5
* (];gNESIS—Misunderstanding(Atlantic)20-

WHBQ—Memphis

® BILLYJOEL~Don't Ask Me Why (Columbia)

o PAULSIMON~Late InThe Evening (WB)

+ JOHNNY LEE~Lookin' For Love (Asylum)
22-14

* AIRSUPPLY—AIll Out Df Love (Arista) 26-22
WFLI—Chattanooga

® PAULSIMON-Late InThe Evening (WB)
® GERRY RAFFERTY—The Royal Mile (UA)
WRJZ—Knoxville

o ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

© DIANAROSS-Upside Down (Motown)
+ CHRISTOPHER CROSS—Sailing (WB) 3-1
* JSAgKSON BROWNE—Boulevard (Asylum)

WGOW—Chattanooga

o BILLY JOEL-Don't Ask Me Why (Columbia)
® PAULSIMON-LateIn The Evening (WB)

+ FRED KNOBLOCK—Why Not Me (Scotti
Bros.) 18-16

+ AMBROSIA-You're The Only Woman (WB)
30-24

WERC~Birmingham

® ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

® PAULSIMON-Late In The Evening (WB)

* GEQORGE BENSON-Give Me The Night
(WB) 14-7

* JACKSON BROWNE-Boulevard (Asylum)
18-12

WSGN—Birmingham

® PAUL SIMON~Late In The Evening (WB)
o DIANA ROSS-Upside Down (Motown)

* ALITHOMPSON-Take A Little Rhythm
(A&M) 16-12

* Ag B;ROSIA—You're The Dnly Woman (WB)
181

WHHY—Montgomery

® PAULSIMON-Late In The Evening (WB)
® OLIVIANEWTON-JOHN—Xanadu (MCA)
* JACKSON BROWNE—Boulevard (Asylum)
2217
+ ROLLING STONES - Emational Rescue
(Rolling Stones) 11-2
KAAY—Little Rock

o LIPPSINC.—Rock It (Casablanca)

o (0'JAYS—Girl Don't Let It Get You Down
(TSOP)

+ ROY ORBISON & EMMYLOU HARRIS-That
Lovin' You Feelin' Again (WB)21-19

* ALITHOMPSON-Take ALittle Rhythm
(A&M) 149

WSEZ (1.93)—Winston-Salem

® QUEEN—Another One Bites The Dust
(Elektra)

© PAUL SIMON-Late InThe Evening (WB)

+ CHRISTOPHER CROSS-Sailing (WB) 12-4

+ MICKEY GILLEY-Stand By Me (Asylum) 16-
14

WAIV—Jacksonville

® JOHNNY LEE=Lookin’ For Love (Asylum)

© FRED KNOBLOCK~—Why Not Me (Scotti
Bros.)

* KIMCARNES—More Love (EMI) 14-8
+ CHRISTOPHER CROSS-Sailing (WB) 19-7
WRFC—Athens, Ga.

® ELTONJOHN-Don't Wanna Play (MCA)
® PAUL SIMON-Late In The Evening (WB)

+ EDDIE RABBITT—Drivin' My Life Away
(Elektra) 25-20

+ COMMODORES-0Id Fashion Love
(Motown) 16-8

© Copyright 1980, Billboard Pubii-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Talent Bank Launched To
Aid Station Job Openings

LOS ANGELES—Radio Talent
Bank, a new national service, has
been launched here to assist stations
in recruiting program directors. mu-
sic directors and air talent.

The firm. a subsidiary of the exec-
utive scarch firm of Searing Fox &
Associates. is headed by Larry Your-
din and Deirdre O'Donoghue.

Unlike an employment agency.
the Radio Talent Bank begins with a
job order and then goes about filling
it. “We start with a position and then
look for a qualified person to fill it,”
notes director Yourdin.

“When we get a specific order
from a station for a position, then we
target the station and individuals
and get a sense of the people
strongly qualified.”

States O’Donoghue: “We look
closely at the market and its sound.
size and format and make a match
instead of just collecting a fee.”

There is a standard fee for the
firm's placement service which is
never paid by the talent but by the
station upon hiring.

In the top 25 Arbitron metropoli-
tan markets. there is a $1.000 fee for

talent and $1.500 for placing a pro-
gram director. Outside the top 25
markets, the fees are $500 and $750.
respectively.

“To be ethical and discreet.” says
Yourdin. “and perform a service no
one else does, we talk to people with-
out selling anything and to those
who are currently in successful situ-
ations but might want to change.”

Yourdin, a 17-year radio veteran.
was formerly program consultant to
the ABC-owned FM stations. He
was also general manager of KFAT-
FM in San Jose and KPFT public
radio in Houston as well as news di-
rector of KMET-FM in Los Angeles.
He also created and produced the
nationally syndicated features
“Daily Planet” and “Steppin’ Out”
and created and developed “Future
File.”

O’Donoghue, assistant director of
the Bank. was formerly music direc-
tor of KMGC-FM in Dallas and
WNTN-AM in Boston. Addition-
ally. she was public affairs director
at KPPC-FM (now KROQ-FM) in
Los Angeles and producer of con-
temporary formats at TM Produc-
tions, a Dallas-based syndicator.

Format Switch Clicks

® Continued from page 21

Phillips faults many of today's
recordings with “trying to over-
whelm the people with bigness
rather than being the personal one-
on-one thing that music ought to be.
The easiest thij g in the world.” he
says, “is to overcomplement what
you are trying to say with too much
music or by playing too fancy.”

After a record passes scrutiny. it is
programmed into rotation. WLVS
has a special category for new artists
which gives them an opportunity to
be heard twice daily. About six
months ago Leon Everette had a
record played in this new artist cate-
gory. “l had never heard of him or
Orlando Records,” says Phillips,
“but he started breaking out in
Memphis, and since then he has had
three hit singles.

“I've been in radio since 1943 and
this is the first time I've not had one
call telling us we are playing the
wrong records. That’s the truth.”
says Phillips, who hopes that being
successful in programming his own
station will set an example for other
stations to become less dependent on
formulated programming.

“We give our listeners a program
they can turn on and leave on all
day.” Phillips says. “We don’t tire
them out with the same records.”

WLVS goes at least three hours
without repeating a record and pays

Rock At Navy Pier

CHICAGO—A WLUP-FM spon-
sored screening of rock music

themed feature films will be part of

the Navy Pier ChicagoFest, Aug. -
10 and Aug. 13-17. Films planned
for showing include “The Last
Waltz.,” “The Concert For Bangla
Desh.” “Rock’n’Roll High School.”
“Let It Be” and “The Buddy Holly
Story.”

WKSS-FM Sale Off

NEW YORK—The proposed sale
of WKSS-FM in Hartford, Conn., is
off. Franks Broadcasting has with-
drawn its offer to purchase the sta-
tion from owner Broad Street Com-
munications of New Haven.
Richard L. Geismar, Broad Street
chairman. says WKSS-FM will con-
tinue to be operated as part of the
Insilco Broadcasting Group.

special attention to sequencing:
tempo. gender, recurrent, oldies and
new album cuts in order to minimize
repetition of sound.

Chris Butterick. the station’s gen-
eral manager. says, “There is a com-
mitment here to maintain the mod-
ern country sound and make it what
it can be in the community.” Butter-
ick. who recently left KYND in
Houston to move back to Memphis,
says, “Living in Houston I learned
the value of country music and the
potential value of it. It’s a life style
and a way of life.”

“What's important.” according to
Phillips, “is your music flow and the
long lost art of our deejays to engen-
der a one-on-one feeling with our
listeners. 1 believe in that lost art.
and good time radio. It’s damn sure
paying off for us.”

Claudette Galigher, WLVS pub-
lic appearance and promotions di-
rector, agrees.

“l worked with, an advertising
agency for a long time and always
bought what I heard in the streets.
WLVS is all you have anywhere you
go in this community.” she claims.

Many of the station’s promo spots
are produced at Sam Phillips’
Recording Studio, managed by Phil-
lips’ son Knox.

“We have better soundtracks,”
Phillips says. “because we use first
generation, original instrumenial
tracks off a 16-track machine. Since
we have our own studio, we utilize it
and WLVS’ two ultra-modern pro-
duction rooms.” )

WLVS’ promotional program is
designed to enhance its image as a
community station. “We give away a
few things.” Butterick says. “but we
are not going to buy the market.”

WLYVS plays an energetic role in
community activites by sponsoring
golf tournaments, arm wrestling and
fiddling concerts. and fielding its
own softball team. Sunday after-
noon parking lot parties. held in
front of the station’s modern facility
in suburban Germantown, have
been such popular outings that the
police have had to direct traffic.

The outlet, originally licensed
WGTC-FM in 1976 and later
changed to WEEF to coincide with
its sister AMer, took the WLVS calls
in November 1978 when Phillips
dedicated the station to the late Elvis
Presley, whom he discovered.

Radio Programming
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Sklar Pfedicls
More All-Talk
And Self-Help

LOS ANGELES—ABC radio di-
vision vice president Rick Sklar says
AM stations may gravitate towards
all-talk and “self-help” formats in
the decade ahead in order to grab an
adult demographic.

In remarks to the California Assn.
of Broadcasters. Sklar predicts a fur-
ther specialization of formats and an
increase in talk and “sclf-help”
shows “which aid pecople in coping
with life.”

One of the questions that must be
resolved. he adds. is whether the cur-
rent middle age demographic will
take its teen and adult music tastes
along as it advances in years.

Pointing out that “non-music for-
mats thrive on adult audiences,”
Sklar said programming for such
formats could come. from “non-lo-
cal” sources in order to meet the de-
mand.

Sklar dismissed the theory that
FM radio would level off after
achieving parity with AM. pointing
out that in some markets FM al-
ready has 60% of the listening au-
dience.

“The trend lines.” says Sklar,
“point to the need for AM stations to
carefully examine their future posi-
tioning in their markets and move to
examine programming alterna-
tives.”

Sklar is also scheduled to speak at
the National Assn. of Broadcasters
programming conference in New
Orleans Aug. 24.

Minneapolis
Bands On LP

MINNEAPOLIS — KDWR-FM
here has released an album of origi-

nal rock 'n’ roll performed by local

groups that is being marketed
through the Pickwick and Lieber-
man chains.

“The Stereo 101 Original Home-
town Album”™ features groups such
as Sneakers, Damon Daniclson. Phil
& the Blanks, Dame, Brian Wal-
stead, the Metro All Stars And Gen-
uine Shirley. In addition, Sneakers
won 30 hours of studio time at Crea-

- tion Studios here as part of the pro-

motion, as well as the opportunity to
open a concert for Toto.

More than 200 retail accounts will
have posters and a seven foot card-
board cutouts for display. The al-
bum will sell for $3.99 or $4.99. de-
pending on the store. All proceeds
£o to the Minnesota Chapter of the
National Committee for the Preven-
tion of Child Abuse.

KDWR has been promoting the
album on the air, as well as playing
cuts from the disk. Other AOR out-
lets have also cut “hometown” band
albums, including NBC stations in
Chicago and New York and outlets
in San Diego and Honolulu.

Stereo 101’s LP is mostly main-
stream rock.

FORMER GOSPEL STATION

Are Oldies Passe? Not So

For Babylon WNYG-AM

Oldies Mix: Program director Bill Andres, left, goes over playlists with oper-

ations manager Don T. Dunitz at Long Island’'s WNYG-AM, which specializes

in an oldies format.

BABYLON., N.Y.—Some major
market programmers say the bloom
is long off the oldies format. but not
Bill Andres or Don Dunitz.

Beginning with a week of Elvis
Presley, program director Andres
and operations manager Dunitz
used this programming to kick off
the new format on WNYG-AM
when the station switched from a
gospel format. The station is now
called 14 Gold. noting the 1440 kHz
dial position.

The Presley week. with some give-
aways of P