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Costs Peril 
Canadian & 
U.K. Charts 

This story prepared by Adam White in New 
York and David Farrell in Toronto. 

NEW YORK -The cost of producing re- 
liable record charts has become prohibitive in 
two key world markets. 

In Canada, the local disk industry associ- 
ation has discontinued its weekly top 50 sin- 
gles and album charts due to "increased pro- 
duction costs" and to the cancellation of a 
television music program which contributed 
towards those costs. 

In Britain, the local disk industry association 
has put its chart contract out for bids, hoping 
to reduce costs. 

Both organizations bankroll their national 
(Continued on page 71) 

Laser Record: AMA's new "True Colours" LP 
by New Zealand band Split Enz features a la- 
ser- etched graphic design in the grooves, that 
when struck by proper lighting, reflects 

colors. See story on page 4. 

Guess who's back? .. Yes sir the BANDIT with a soundtrack from the 
new Universal picture SMOKEY AND THE BANDIT II. The album features 

JERRY REED, DON WILLIAMS, MEL TILLIS and BRENDA LEE. It also in- 

cludes TANYA TUCKER's new single "PECOS PROMENADE," ROY ROGERS 

AND THE SONS OF PIONEERS' new single "RIDE CONCRETE COWBOY, 

RIDE" and the bandit himself BURT REYNOLDS singing "LET'S DO 

SOMETHING CHEAP AND SUPERFICIAL." On MCA. MCA -6101. 

Rising Single Prices 
Hurt U.S. Jukeboxes 

AFTRA Strike Leads 

To Label Fee Buildup 
By IS HOROWITZ 

NEW YORK -Record companies are fast 
accumulating a retroactive obligation to sing- 
ers performing on disk. as aborted talks with 
the American Federation of Television & Ra- 
dio Artists on home video prevent implemen- 
tation of recording terms already agreed upon. 

The most recent phonograph industry con- 
tract with AFTRA expired last March 31 and 

(Continued on page 71) 

Anti -Counterfeit Device On 
New Chrysalis LPs -Tapes 

By JIM McCULLAUGH 
LOS ANGELES- Chrysalis Rec- 

ords is adopting an anti- counterfeit- 
ing system for all new LPs and cas- 
settes effective with August releases. 
The system involves something in the 
LP jacket or cassette package itself. 

The label is believed to be the first 
to implement a system of this type 
for current product and not just a 
few selected titles. It will not apply, 
at least initially, to catalog product. 

The anti -counterfeiting system 
will be used for the label's product in 
the U.S. and such other markets as 
Canada, the U.K., Germany, France 
and Holland. Other markets are ex- 
pected to be added. 

Understandably, label president 
Sal Licata won't reveal too many de- 
tails about the method or about the 
firm that developed it. 

(Continued on page 71) 

Home Video Makers 
Urge Nominal Royalties 

By IRV LICHTMAN 

NEW YORK -Publishers have 
been warned they could negotiate 
the home video market "out of exist- 
ence" if their royalty demands in the 
industry's emerging state exceed the 
ability of producers and /or manu- 
facturers to pay. 

The warnings, sounded here 
Wednesday (30) at a video seminar 
hosted by the Music Publishers Fo- 
rum, focused on various conse- 
quences that could impede the pene- 
tration of music -oriented home 
video: 

Wary of making deals in un- 
(Continued on page 48) 

By ALAN PENCHANSKY 
CHICAGO -Recent WEA and Capitol sin- 

gles price increases are hitting U.S. jukebox 
operators during a period of rapidly mounting 
cost pressures, causing deepening concern 
about the overall health of the jukebox indus- 
try. 

The $1.69 list singles pricing comes at the 
same time that operators are bracing for an an- 
ticipated sizable increase in the copyright li- 
cense fee, a combination of factors that some 
feel will lead to an acceleration of the ongoing 
shrinking in the number of U.S. jukeboxes. 

Along with rising business costs, operators 
today are faced with a decline in the number 

(Continued on page 39) 

THE KINGS have arrived from Canada with one of the hottest AOR debut 

albums of the summer. THE KINGS ARE HERE (6E -274) was produced 

by Bob Ezrin and features the new single, "Switch into Glide" (E-47006). 
THE KINGS ARE HERE, and they're here to stay. ... on Elektra Records 

and Tapes. (Advertisement) 

(Advertisement) 
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Follow the arrow at 
gour local RCA 
office for details 
on the special 
Bluebird promotion 
this month. 

www.americanradiohistory.com

www.americanradiohistory.com


MY H O M E 

Occasionally an act will come along that's an original ... so distinctive, innovative 
and stylistically fresh that it naturally stands out from all the rest. Truly a rare find. 

That act is ALABAMA. 
With striking songwriting talents, rich flowing harmonies, and a potpourri of musical 
influences, ALABAMA has created its own unforgettable impressions: MY HOME'S 
IN ALABAMA, TENNESSEE RIVER, I WANNA COME OVER, WHY LADY WHY, the 
hit singles in their debut album on RCA Records. 

ALABAMA - -- artists who have etched their one -of -a -kind signature on a Musical 
Masterpiece . . . 

non 
RECORDS 
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General News 

New Film Soundtrack LPs Paced By MCA 
LOS ANGELES -More sound- 

track albums reinforced by inte- 
grated exhibitor /record industry 
support can be anticipated from 
MCA's new feature film music de- 
partment. 

And a cursory canvass of other lo- 
cal film companies indicates they 
are eyeballing the promotional 
union of theatre owners and record 
retailers, rackjobbers and one -stops. 
Prime soundtrack sources were hard 
to reach last week, as they conferred 
with officials of the AFM and Local 
47 here over demands for a new con- 

tract covering film music which ex- 
pired Thursday (31). 

Ten films slated for release before 
April 1981 will have strong music 
orientation that should produce al- 
bum fare for MCA Records and as- 
sorted labels. predicts Brendan Ca- 
hill, head of MCA corporate's fea- 
ture film music department. 

Cahill. an 11-year veteran on the 
creative side for music publishers, 
joined MCA in November 1979. His 
job objective links the office of 
Thom Mount, executive vice presi- 

By JOHN SIPPEL 

dent of film production, with Bob 
Siner, MCA Records president. 

The weekend kickoff introductory 
fete for the music of "Xanadu," 
staged several months ago for more 
than 100 representatives of key in- 
dustry accounts flown in for three 
days at Universal Studios here was a 

joint venture of the film and record 
divisions. 

It was such a success in igniting in- 
terest in the film prior to its national 
release that Cahill envisions other 
such promotions behind singular 
movies, but more often annual or 

semiannual gatherings of such in- 
dustry decision makers to hear and 
view a group of forthcoming Uni- 
versal movies which have spawned 
soundtracks. 

Cahill wears a myriad of hats. 
He's a booker, engaging composers, 
orchestrators and performers to 
work on a track. He also engages stu- 
dio time. 

Originally. Martin Poll. producer 
of "Night Hawk." the Sylvester Stal- 
lone starrer about international ter- 
rorists. wanted Alan Parsons to do 

the score. Parsons could not be ob- 
tained. 

Keith Emerson of Emerson, Lake 
& Palmer, will see a final cut in Oc- 
tober from which he will develop the 
score by December. The picture re- 
leases in February 1981. Cahill 
hopes to have a single six weeks be- 
fore the film's bow and the album 
two weeks after. Both will release on 
MCA Records. 

Blueprinted at about the same 
time is the Johnny Pate underscore 
for Roberta Rack's self -composed 

(Continued on page 39) 

AM Spacing, 

Stereo Mode 

FCC Topics 
By JEAN CALLAHAN 

WASHINGTON -As many as 
300 new stations could be added to 
the AM dial by a switch to nine kHz 
channel spacing, according to the 
Federal Communications Commis- 
sion. 

Issuing a further notice of inquiry 
in this matter Thursday (31), the 
FCC is asking industry groups, 
broadcasters and the public to com- 
ment on how the 12 new channels 
that would be created by a switch to 
nine kHz spacing should be used. 

The Commission also expressed 
interest in a general power max- 
imum of one kilowatt for the new 
stations and corresponding inter- 
ference protection to insure a service 
area of about a 20 mile radius. 

In January at an international ra- 
dio conference held in Buenos Aires, 
the FCC recommended that Region 
II (Western hemisphere nations) 
adopt nine kHz spacing to conform 
with the majority of the world. The 
U.S. and most Latin American 
countries currently operate with IO 
kHz channel spacing. 

Many AM broadcasters have op- 
posed the switch for fear that the 
channel squeezing would cause in- 
terference end hamper listeners' re- 
ception. The new FCC report notes 
the possibility of interference with 
existing stations caused by a switch 
to nine kHz but trusts that improv- 
ing technology will solve any serious 
problems. 

No channel spacing change can 
take place until at least after Novem- 
ber 1981 when the second session of 
the Region H radio conference is 
scheduled. Even then, the process 
will be slow and cautious because 

(Continued on page 78) 

Billboard photo by Melody McGuire 
PROMO RIDE -New Epic act Spurzz and producer Buzz Cason, second from the right, are checked by CBS Nashville 
vice president -general manager Rick Blackburn prior to galloping down Music Row to herald a new single, "Cowboy 

Stomp." 

L.A. Studios Hurt By AFM Film -TV Strike 
LOS ANGELES -Local record- 

ing and film studios were hard hit 
when the 300.000- member Ameri- 
can Federation of Musicians joined 
the Screen Actors Guild and the 
American Federation of Television 
& Radio Artists in a strike against 
the Assn. of Motion Picture & Tele- 
vision Producers at midnight Thurs- 
day (31). Actually. some 5.000 musi- 
cians are employed in working in 
films and tv doing music scoring. 

The recording studios, which in 
many cases were working "around 
the clock" last week to beat the 
strike, are hoping to focus more on 
disk and commercial recording work 
to make up for the lost film and tv 
scoring business. 

But several concede that layoffs 
are an imminent possibility if the 
strike is protracted and at least one. 
Group IV Studios in L.A., has al- 
ready wielded the axe. The complex, 
which relies on film scoring for 70% 

By PAUL GREIN 
of its work, last week laid off its en- 
tire I I-member film scoring divi- 
sion. 

The talks between the musicians 
and the producers broke down over 
the issue of residual rights. As a re- 
sult, they never got around to resolv- 
ing another hot issue: that of supple- 
mental markets and how artists and 
players would be compensated for 
movies shown on pay tv or pressed 
onto videocassettes or videodisks. 

Victor Fuentealba, president of 
the AFM, issued a statement in the 
wake of the strike summarizing the 
musicians' position: "There is a 

long- standing, obvious and illogical 
inequity whereby musicians receive 
no reuse payment when tv films on 
which they have worked are rerun 
on tv, while producers make such 
payments to actors, directors and 
writers." 

The recording studios which are 
most affected by the strike are those 

which are signatories to local unions 
such as Group IV. 

Bill Lazerus, general manager of 
Evergreen Recording Studios in 
Burbank. says films constitute "bet- 
ter than half' of his work. His oper- 
ational staff is all union; the office 
staff is not. 

Studios which cater more to disk 
clients, such as United Western Stu- 
dios and Filmways /Heider, report 
less impact from the strike. Two of 
United Western's five rooms are de- 
voted strictly to disk projects with 
Mike Chapman and Richard Da- 
shut: and the 10- studio Filmways 
complex plans to rent out its main 
scoring stage to Casablanca's 707. 

Lionel Newman, vice president of 
music for 20th Century-Fox Pic- 
tures, suggests that it may not be per- 
missible under union bylaws for stu- 
dios to use music already in the can 
to score new film projects. 

Billboard Is 

Music Voice 

Of LA. 200th 
LOS ANGELES -Los Angeles 

Mayor Tom Bradley has selected 
Billboard as the official music in- 
dustry publication to herald the 
city's Bicentennial celebration, tied - 
in with the city's third annual Los 
Angeles Street Scene Festival, Oct. 
1l, 12. 

Billboard will publish a special 
edition chronicling Los Angeles' 
contributions to the world of music 
and entertainment. Special editions 
editor Earl Paige heads the editorial 
team working on the issue which will 
be published Oct. 6 and dated Oct. 
11. 

The special will be sold during the 
Street Scene Festival for which Steve 
Gold and Jerry Goldstein of the Far 
Out Group of companies have been 
named entertainment committee co- 
chairmen. It will also be included in 
the Oct. 11 issue for Billboard's in- 
ternational readership. 

Notes Mayor Bradley: "The city is 

grateful to Billboard for issuing the 
official publication of the Bicenten- 
nial celebration. I am confident that 
this issue will tell your global read- 
ership of the great contributions our 
city has made to the music /enter- 
tainment industry of the world. This 
is certain to prove why Los Angeles 
is indeed the entertainment capital 
of the world." 

The Street Festival will be held at 
the Los Angeles Civic Center, is free 
to the public, and according to Brad- 
ley, "is the city's way of bringing the 
people of Los Angeles together to 
enjoy the diverse art forms that 
abound here." 

Twelve stages will be used contin- 
uously during the two -day celebra- 
tion with pop. jazz. country. classical, 

(Continued on page 70) 

Home Video Industry Awaits Strike Mediation Results 
LOS ANGELES -The Screen Ac- 

tors Guild strike -begun July 21 and 
reportedly costing the movie and 
television industry $40 million per 
week -goes to Federal Mediation 
here Monday (4). Payment for sup- 
plemental use on home video prod- 
ucts is the major sore point. 

The mediation takes place at the 
Federal Building in suburban West- 
wood. Nick Fidandis, director of the 
Office of Mediation Services of the 
Federal Mediation & Conciliation 
Services in Washington, scheduled 
the session. 

The main issue for SAG. as well as 
the jointly striking American Feder- 
ation of Television and Radio Ac- 

tors is still how to participate in reve- 
nues expected to be generated by the 
exploding home video market, par- 
ticularly pay television, video- 
cassette and videodisk. 

Although the actors have report- 
edly softened their demands on the 
movie companies, a spokesman for 
SAG claims the two camps are "still 

By JIM McCULLAUGH 
miles apart" with SAG bracing for a 

lengthy strike. 

An original SAG proposal called 
for 12% of the eventual gross reve- 
nues for films and television shows 
made especially for pay television, 
videocassette and videodisks. But 
now, reportedly, SAG would be 
willing to accept less or a yearly 
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10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich- 
igan 48106. Postmaster, please send changes of address to Billboard, P.O. 
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graduated pay schedule. 
SAG is also asking for payments 

each time feature films, which have 
been sold to cable and pay television 
systems are shown more than 12 

times per month. 
Overall, SAG members are also 

looking for a 35% salary increase in 
all categories. 

The outcome of these negotia- 
tions, which began May 19. are 
viewed as critical for all aspects of 
the entertainment and home video 
industries. Whatever formula is 
reached will impact upon other 
renegotiation talks various guilds 
and unions have scheduled in the 
future. 

The motion picture industry 

claims the prerecorded home video 
industry is not a major business yet, 
a view SAG resists, particularly in 
light of such recent developments as 

Magnetic Video paying United Art- 
ists a reported $40 million for the 
right to distribute 250 of its titles to 
the home videocassette market. 

Fidandis was instrumental last 
year in mediating a SAG -AFTRA 
commercials strike. 

But Chester Migden, head ne- 
gotiator for SAG, indicates that the 
advent of Federal mediation won't 
necessarily mean a quick solution. 
He predicts that the formula for set- 
tlement will be a "long and arduous 
road." 
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GeneraI News 

Publishers Query RIAA At Royalty Tribunal 
WASHINGTON - Mechanical 

royalty rate -setting proceedings at 
the Copyright Royalty Tribunal 
heard American Guild of Authors & 
Composers attorney Frederick 
Greenman cross examining Record- 
ing Industry Assn. of America wit- 
ness David Kiser last week. 

Kiser is author of the Cambridge 
Research Institute study commis- 
sioned by the RIAA which formed 
the basis for RIAA's contention that 

Touche Ross Data Credibility Examined 
the mechanical royalty rate should 
not be increased. 

The Tribunal has a mandate from 
Congress to set a new mechanical 
royalty rate by December 1980. 
Whatever rate is set will remain in 
effect until 1987. 

In cross examining Kiser, Green- 

10 FIRMS REPRESENTED 

Blank Tape Manufacturers 
Meet, Mull Labels' Peeves 

By GEORGE KOPP 
pitch" at the invitation of EIA mem- 
ber blank tape companies. 

Legal counsels for many of the 
companies were in attendance to 
guard against discussion of matters 
that might be construed as restraint 
of trade. 

Also present for a portion of the 
day -long session was ITA executive 
director Henry Brief, who declines 
to comment on any portion of the 
proceedings. 

The companies in attendance in- 
cluded EIA members BASF, Maxell, 
Sony and TDK and non -members 
Ampex, AudioMagnetics, Certron, 
Fuji, Memorex and 3M. 

All of these firms belong to ITA 
with the exception of Certron, which 
left the organization in early July. 

Record companies claim that 
(Continued on page 56) 

NEW YORK -Representatives 
from 10 blank tape manufacturers 
met here Tuesday (29) to discuss 
possible responses to record com- 
pany pressures in the area of home 
taping. 

It is believed the companies, 
which represent the leading manu- 
facturers of premium audio cas- 
settes, are trying to define a unified 
strategy to counter record industry 
claims that home taping is hurting 
record sales. 

Part of this strategy could involve 
a reevaluation of the viability of the 
trade group International Tape 
Assn. as tape industry spokesman in 
this matter. 

Electronics Industries Assn. /Con- 
sumer Electronics Group senior vice 
president Jack Wayman delivered 
what he describes as a "membership 

On behalf of the entire staff of 
Billboard Magazine, we want 
to apologize to those readers 
who have encountered diffi- 
culties with their subscriptions 
and to those who may in the 
near future. Circumstances 
beyond our control have cre- 
ated the kind of confusion 
only computers are capable of 
rendering! We are currently 
adapting to a new subscrip- 
tion service bureau and until 
this process is completed, 
service may be less than per- 
fect. We assure you that our 
entire circulation staff is now 
deployed in an effort to bring 
these matters to a swift and 
successful resolution. 

If you have a question about your 

subscription, please call our toll -free 

customer service number 

(800) 257 -7951 

Thank you for bearing with us. 

By JEAN CALLAHAN 
man questioned the credibility of fi- 
nancial information prepared by 
Touche Ross for the RIAA market 
research committee and used as base 
data in the Cambridge Research In- 
stitute report. 

These are the only available fig- 
ures on record industry costs and 
profits, Kiser told Greenman. They 
are, he said, quoted by Standard and 
Poors as source material. 

"The fact that these figures are 
widely circulated doesn't demon- 
strate whether they are accurate or 
myth," Greenman argued. "Myths 
are widely circulated. One of the 
functions of a Tribunal like this is to 
puncture myths and find out what 
the facts are." 

Taking this iconoclastic view, 
Greenman proceeded to line by line 
questioning of the Cambridge Re- 

search Institute study and related 
documents and charts prepared by 
Kiser. He questioned Kiser on the 
basis of sales figures used in his testi- 
mony, on breakeven calculations 
and on the effective production costs 
on the price of records. 

Using Kiser's own material, 
Greenman sought to clarify the con- 
nection between sales volume and 
breakeven point. suggesting that a 

decrease in sales volume and pass - 
through effects of generally increas- 
ing production costs increase the 
price of records as well as a rise in 
the mechanical royalty rate. 

Reminding the Tribunal of the 
standing objections to Kiser's testi- 
mony based on the suppression of fi- 
nancial data used in the preparation 
of the Cambridge Research Insti- 
tute report. Greenman contested 

BROTHERLY CHAT -Nesuhi Ertegun, president of WEA International left, 
Dan Ackroyd and Henry Droz, president of WEA, enjoy a lighthearted chat fol- 
lowing the Blues Brothers opening at the Universal Amphitheatre in Univer- 

sal City, Calif. 

Rights Societies Get 
4½% Cable TV Fees 

WASHINGTON- ASCAP, BMI 
and SESAC will share 4.5% of the 
more than $14 million in cable tele- 
vision royalties collected by the 
Copyright Royalty Tribunal for 
1978. 

The lion's share of the collected 
fees will go to the Motion Picture 
Assn. of America, Christian Broad- 
casting Network and other program 
syndicators who will share 75 %. U.S. 
and Canadian television broad- 
casters. who expected much more, 
are allotted a combined share of 
only 3.25%. 

BMI president Ed Cramer says he 
is "not happy but not totally sur- 
prised" about the decision. The 
Tribunal has a "difficult job, limited 
staff and limited time and it was 
inundated with material in making 
this decision," Cramer notes. 

BMI had asked for 15% of the to- 
tal cable royalties collected for 1978 
to be shared among the performing 
rights agencies. In a joint filing, 
ASCAP and SESAC had suggested 
the music copyright owners share 
13.5 %. 

National Assn. of Broadcasters le- 
gal counsel Jim Popham says he is 

"shocked" at the Tribunal's deci- 
sion. NAB had asked for a 21% share 
of cable royalties for U.S. broad- 
casters alone and, Popham says. will 
probably appeal the final determi- 
nation due from the Tribunal in 
September. 

Among the other claimants shar- 
ing cable royalties are sports inter- 
ests with a joint 12%, Public Broad- 

casting Service with 5% and 
National Public Radio with .25 %. 

The Tribunal's allotment of the 
1978 cable royalty represents the 
first phase of this proceeding which 
continues with hearings scheduled 
to begin Aug. 18. At that time, testi- 
mony will be heard from individual 
copyright owners on the allocation 
of cable royalties within the present 
structure of claimants' groups. 

the confidentiality of Touche Ross' 
marketing reports. 

This research is prepared for 
RIAA and shown regularly to com- 
peting record company executives 
who participate in RIAA's market 
research committee, according to 
Greenman, who saw no reason why 
this base data could not be shared 
with the Tribunal. 

Mechanical rate- setting proceed- 
ings will continue into August with 
final testimony to be heard from 
RIAA witnesses representing 
Warner Bros. and PolyGram. 

RCA Elvis LPs 

Open Media Blitz 
NEW YORK -An all -media ad- 

vertising, promotion and publicity 
campaign greets the release Tuesday 
(5) of RCA Records limited edition, 
eight -LP album, "Elvis Aron Pres- 
ley." 

"Our merchandising campaign," 
states Jack Chudnoff, vice president 
of marketing. "will be one of the 
most comprehensive of the fall sea- 
son, running in all the media 
throughout the third quarter." The 
label is marketing a total of 250.000 
albums in LP, cassette and 8 -track 
configurations. 

Chudnoff says the campaign 
places heavy emphasis at the local 
retail level, kicking off with local 
print advertising stating that retail- 
ers will take advance consumer or- 
ders reserving copies of the set. Lo- 
cal print ads will be supported by 
local television, Top 40. adult con- 
temporary, AOR and country radio 
buys. 

National consumer advertising 
will include ads in People and Roll- 
ing Stone magazines. while trade 
space will be staggered to serve as 

periodic dealer reminders through- 
out the campaign thrust. 

RCA has also prepared a three - 
foot by three -foot four -color blowup 
of an Elvis portrait below which is 

the "Aron Elvis Presley" signature, 
album cover reproductions in full - 
color, a 28 -inch by 36 -inch four - 
color poster, a 12 -inch by 20 -inch 
streamer. 

Also: special order forms, two 12- 
inch samplers, one for in -store and 
one for radio airplay, copies of the 
booklet which is included in the 
package, four -color reproductions 
of the eight full -color portraits on 
the album sleeves, ad mats, minis 
and radio and tv spots. 

COUNTRY LP GRAPHICS 
CROSSOVER INTO POP 

By KIP 
NASHVILLE - Country album 

graphics -like the music they con- 
tain -have crossed over. With bigger 
budgets, increasingly sophisticated 
photography and more special ef- 
fects, country album covers are be- 
ginning to approach the degree of 
slick artistic visuality displayed in 
pop music. 

Top -echelon fashion photogra- 
phers. once mainly the forte of L.A. 
and New York artists, are now fo- 
cusing their lenses on more and 
more country talents as well. Gone 
are the days when a country LP 
cover featured a standard posed por- 
trait shot done inside a studio: imag- 
ination and the expanding impact of 
country's demographics is resulting 
in covers by such shutterbugs as 

Dick Zimmerman, Beverly Parker. 
Frank Lafitte, Norman Seef, Jim 

KIRBY 
Shea. Brian Hagiwara and Moshe 
Brakha. 

Recognizing the growing impor- 
tance of upgraded art work to help 
spark sales in country music, CBS 
Records Nashville has just under- 
taken a restructure of its in -house art 
department. This operation was 
launched four years ago as the first 
full- service art department at any 
Nashville major label. 

Virginia Team. senior art director. 
oversees all phases of art production 
for CBS Nashville, assisted by art di- 
rector Bill Johnson and production 
coordinator Cheryl Schmidt. Jeff 
Morris has been hired to handle me- 
chanicals. with Nashville Electro- 
graphics supplying the label with its 
cover engraving processes. 

The reason behind the newly -ex- 
(Continued on page 50) 
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Financial 
Ross, Simon Join Vet Dominance 
`Upside Down' Makes No. 10, `Evening' Debuts At 46 

LOS ANGELES -The domi- 
nance of Billboard's pop charts by 
established superstars, chronicled in 
a story in last week's issue, is under- 
scored by startling chart jumps 
made by the latest singles from two 
of contemporary music's longest - 
running stars: Diana Ross and Paul 
Simon. 

Ross' "Upside Down." produced 
by Bernard Edwards and Nile Rodg- 
ers of Chic, leaps from number 49 
to number 10, becoming the first 
single since Isaac Hayes' "Theme 
From 'Shaft' " nine years ago to hit 
the top 10 in its first week in the top 
40 of the chart. On this week's disco 
listing it's No. 1; it's number two on 
the r &b survey and number three on 
the U.K. chart. 

And Paul Simon's "Late In The 
Evening," his first release for 
Warner Bros. since leaving CBS, 
crashes onto the pop chart at an im- 
posing number 46. 

Ross' chart history dates to the Su- 
premes' first hit in 1962. "Your 
Heart Belongs To Me "; Simon's 
dates to the Tom & Jerry charter, 
"Hey, Schoolgirl" in 1957. The Su- 
premes' first top 10 hit was "Where 
Did Our Love Go" in August 1964; 
Simon & Garfunkel's first was 
"Sounds Of Silence" in December 
1965. 

The move on Ross' record is most 
surprising in that she's issued several 
stylish singles in recent years which 
have failed to even approach the top 
10. These include last year's "The 
Boss," produced by Ashford & Simp- 
son, which peaked at number 19. 
and 1977's "Gettin' Ready For 
Love," produced by Richard Perry, 
which petered out at number 27. 

"Upside Down" is an odds -on fa- 
vorite to become Ross' fifth No. 1 hit 
since leaving the Supremes, in which 
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PRICE LIST. 

157 W.57TH ST. 
NEW YORK, N.Y. 10019 

(212) 765-3977 
TELEX 238566 

By PAUL GREIN 
she scored a dozen more chart -top- 
ping disks. All four of the singer's 
previous top 10 solo singles have hit 
the summit: "Ain't No Mountain 
High Enough," "Touch Me In The 
Morning," "Theme From 'Mahog- 
any' " and "Love Hangover." 

Ross is the only female artist in the 
history of the Billboard pop charts to 
have earned four No. 1 solo singles. 
Four other females singers have had 
four No. 1 hits, including duets with 
other acts: Cher, Barbra Streisand, 
Donna Summer and Olivia Newton - 
John. 

The dramatic movement on Ross' 
single is sparking her "Diana" LP, 
which leaps three points to number 
six, looking to become her highest - 
charting LP since the "Lady Sings 
The Blues" soundtrack hit No. 1 in 
April 1973. In the intervening seven 
years, she's hit number five twice, 
with "Touch Me In The Morning" 
and "Diana Ross," both of which 
were spurred by No. 1 singles. 

Here. significantly the LP was a 
top 10 seller before the single had 
broken through in the pop market- 

further proving the LP viability of 
contemporary black product. 

An added wrinkle in the Ross 
story is that "Upside Down" is a run- 
away hit even though the current 
single by Chic, "Rebels Are We." 
has so far failed to hit the Hot 100. 
So, for that matter, have Rodgers 
and Edwards' latest production for 
Sister Sledge ( "Let's Go On Vaca- 
tion") and Sheila & B. Devotion 
( "Spacer "). 

Adding to the dominance of the 
top 10 by pop titans are record -set- 
ting hits by Elton John and Paul 
McCartney. John's "Little Jeannie" 
holds at number three in its 10th 
straight week in the top 10 -the long- 
est any of his singles has been so 
listed. "Crocodile Rock." "Bennie 
And The Jets" and "Philadelphia 
Freedom" all had nine top 10 weeks. 

And McCartney's "Coming Up' 
dips two points to number nine in its 
I 1th consecutive top 10 week. This 
ties the 11-week mark set in 1976 by 
Wings' "Silly Love Songs" for 
McCartney's post -Beatles top 10 
record. 

4 In L.A. Indicted 
For Record Fraud 

LOS ANGELES -A federal 
grand jury here has indicted four 
Los Angeles businessmen on 15 
counts of mail and wire fraud in 
connection with their operation of 
Circle Marketing Corp., an Ingle- 
wood, Calif., record exporter. 

According to the indictment, the 
defendants, Michael Arkus, 42, for- 
merly president of Circle Market- 
ing; Firouz Sepanlou, 42, formerly 
vice president; Assdollah Sayeri, 36, 
formerly treasurer; and Paul Don- 
nelly, 48, formerly warehouse man- 
ager; from June 1976 to December 
1977, allegedly engaged in a scheme 
to defraud major American record 
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distributors by obtaining records on 
credit from RCA, WEA, CBS, Capi- 
tol, MCA, Pacific Records & Tape 
Distributors, Hailona Distributors, 
MS Distributors, Surplus Record & 
Tape Distributors and Phono Disc 
and not paying for them. 

The record distributors shipped 
approximately $1.5 million worth of 
records to Circle Marketing on 
credit for which they were never 
paid, the suit charges. 

The grand jury charges that the 
scheme began by Circle Marketing 
creating the impression that it was a 
going concern able to pay its bills. 
Used to further the impression, ac- 
cording to the indictment, was a 
false balance sheet, payment for ini- 
tial orders and representations to the 
record companies that the records 
obtained would be sold for a 7%- 
12% profit. 

(Continued on page 12) 

`Laser' LP 
Continued Irani page 4 

ings on record was born out of re- 
search and development of an A &M 
laser- etched logo to combat counter- 
feiting. 

But with the signing of Split Enz 
and the "True Colours" title of the 
album, it seemed a natural to apply 
the idea to the album's graphics. 

Ayeroff and Patterson note that 
the process involves laser etching a 
blank lacquer prior to mastering. 
The laser infraction is cut, one /one 
hundredth deep, same as the 
grooves. Because the infraction is cut 
the same as the depth the groove, 
there is no reported affect on sound 
quality. 

The original lacquer is then plated 
and peeled and pressed by CBS in 
conventional manner. Ayeroff states 
that enough lacquers were etched to 
produce nearly 500,000 albums. 

While Balfour notes that the ex- 
pense involved is "costly," Ayeroff 
says "It's a new band, a hot record 
and it was worth spending the 
money." 

Despite the additional costs, the 
record will still retail for $7.98. 

The Split Enz album jackets were 
also printed in four different colors. 

MorkeE QuobElons 
As of closing. July 31. 1980 

1980 
High Low NAME P -E (Sales 

100s) High Low Close Change 

1'/s 13/16 Altec Corporation 20 36 Ye 13/16 13/16 Unch. 
39 26 ABC 5 1120 30% 30 30% - 1 
361/2 271/4 American Can 5 112 321 311/4 32 + 1/4 

283/4 14'/e Ampex 12 306 243/4 24 24% - 'h 
5 2% Automatic Radio - 6 31/4 31 3'/. Unch. 

55 42'/s CBS 8 385 513/4 51 51% - % 
36'/. 27 Columbia Pictures 8 161 301/4 31% 31 - % 

83u 4 Craig Corporation 15 5% 5% 5% 
53'/e 401 Disney, Walt 13 709 531/2 51% 53 + 1% 
12 7 Filmways, Inc. - 211 101 93/4 10 - 1/4 

18'/. 11 Gulf + Western 4 1268 17% 171/4 171 + / 
12% 7Y3 Handleman 6 45 12% 12 121/4 - % 

11'/r 5'/e K -tel 11 46 10% 10'/. 10% + '4 
321/4 253/4 Matsushita Electronics 8 3 313/. 31/ 31% + 1 

573/. 44'/r MCA 7 333 451/4 44% 451 + 1 
193/4 10 Memorex 6 179 14/ 14 141/4 - % 

59% 46'/4 3M 10 1363 583/4 58 58% - % 
63% 41'/r Motorola 10 1587 541/4 53 541/4 - % 
31'/e 231/2 North American Philips 5 160 31% 31 31% + % 

8 4% Orrox Corporation 19 12 51/2 5% 5% - '/. 
19 13% Pioneer Electronics 12 2 17 17 17 Unch. 
25'h 18'/s RCA 7 1138 241/4 233/4 24'/. -/ 
10% 6 Sony 10 1260 91/4 9% 935 + % 

33'/r 201/2 Storer Broadcasting 8 245 26% 25% 261/4 - '/. 
53/4 3 Superscope - 400 5% 5'/. 5% - / 

35'/ 25% Taft Broadcasting 8 284 293/4 291/4 293/4 + % 

19% 14% Transamerica 5 837 18% 173/4 18% + V. 

393/4 291/4 20th Century -Fox 6 47 371/4 261 37 - 1 
48% 341 Warner Communications 12 680 47% 45'h 46% - % 

OVER THE P -E Sales Bld Ask OVER THE P-E Sales Bid Ask 
COUNTER COUNTER 

Abkco 29 - 13. 21/2 Integrity Ent. - 107 1% 1% 
Data Koss Corp. 7 22 63/4 61/4 

Packaging 4 - 5% 61/4 Kustom Elec. - 20 1 136 

Electrosound M. Josephson 9 83 131/4 13% 
Group 5 - 4/ 4% Recoton 7 - 11/4 1% 

First Artists Schwartz Bros. - - 11/2 2 
Prod. 9 - 23/4 3 

Over -the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide 
to the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles 
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841- 
3761, member New York Stock Exchange, Inc. 

AFTER 2 MONTHS 

Report Good Sales 
At Tower On Oahu 

By DON WELLER 

HONOLULU -The Tower Rec- 
ords chain which opened its first 
store in Hawaii June 6 reports sales 
are strong thus far. 

"Everybody's been pleased with 
what's been happening so far," ex- 
plains Doug Vincent, tape buyer 
and assistant manager for the store 
which opened its doors at 611 
Keeaumoku St. 

Located in the same building as 
the bankrupt Odyssey Records store 
which closed down operations last 
year, Tower's business reportedly 
has been brisk. 

Vincent notes that in terms of 
sales, Hawaii isn't much different 
than the rest of the country. "Besides 
the fact that we kick out Hawaiian 
product like no one's business," says 
Vincent, "I was surprised that the lo- 
cal market is so close to what it is on 
the mainland, at least quantitatively. 

"As far as the type of music people 
like here, there doesn't seem to be as 
much rock 'n' roll going here. It 
seems that, along with the more mel- 
low lifestyle here, the records people 

buy tend to be a bit more mellow. 
We sell a lot of Kenny Rankin and 
LPs like that." 

Vincent explains Tower's buying 
policy is to go directly for sales to 
mainland people by phone. except 
for the labels which have their own 
reps in the islands, such as CBS, 
RCA, A &M and MCA. They do 
their local product buying from one - 
stop Pickwick -everything else is ei- 
ther direct or from reps. 

"Our philosophy here for Hawaii 
is essentially as it is on the main- 
land," notes Vincent, "in that we're a 
full -line store. If it's in print, we'll 
get it." 

Tower's clientele is a "crossbreed" 
of the local population according to 
Vincent, with tourists accounting for 
about 10 % -15% of volume. 

The store's general manager is 
Rob Bruce, and its other assistant 
manager is Greg Wallis. Tower 
plans no outer island expansion at 
this time, although the chain hasn't 
ruled out that possibility for the fu- 
ture. 

Record Haven On Broadway Closes 
NEW YORK -Record Haven, a 

retail fixture here since 1940, has 
closed its last location on Broadway 
between 42nd and 43rd streets. The 
company's long -term lease has been 
sold in a situation that may mean a 
new recording outlet. 

The 1,600 square foot store spe- 
cialized in nostalgia recordings and 
was in operation since 1963. Six 
months ago, a second store, between 
Seventh and Eighth avenues, was 
closed. 

The Record Haven retail setup 
was established by Sam Fichtelberg 
and at one time consisted of four 
stores along Sixth Ave. 

Meanwhile, Sam and his son, Len, 
continue to operate Record Haven's 

export and one -stop business here. 
In addition, Len Fichtelberg oper- 
ates the Prism label, currently doing 
chart business on the Disco Top 100 
with Pure Energy, Erotic Drum 
Band and Geraldine Hunt. 

2 Soundtrack 45s 
LOS ANGELES -Hot Vinyl Rec- 

ords, the locally -based label special- 
izing in singles from film projects, 
has two 45s set for release: Hog 
Wild's "Pick You Up And Let You 
Down Easy" from the Avco -Em- 
bassy film "Hog Wild" and Dwayne 
Ford's "Roll Me Away" from the 
movie "Deadline." Ford wrote both 
songs. 
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Give the gift 
of music. 
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GenerolNews News 
Lipman Markets 
Baby 'O Label; 
Distribs Firmed 

LOS ANGELES -Baby 'O Rec- 
ords will be independently distrib- 
uted through Macey Lipman Mar- 
keting's U.S. contacts, similar in 
organization to Lipman's distribu- 
tion setup for Mushroom and Soul 
City Records. 

In addition, Lipman will be in- 
volved in marketing, merchandising 
and promotion. 

Recently appointed distributors 
for Baby 'O include: Sunshine, New 
York; Avco /Chips, Philadelphia; 
Zamoiski, Baltimore; MJS, Miami; 
Piks, Cleveland; Music City, Nash- 
ville; Tara, Atlanta; Stan's, Shreve- 
port; Rabbit, Houston; Big State, 

(Continued on page 70) 

"There's a rumor 
going around about 
a company that designs 
great record covers & 
liners, ads, tape labels, 
catalogs plus 8 other 
fascinating services." 

"To find out more 
about this rumor call..." 
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N.Y., N.Y. 10022 TEL. 758 -3232 

Supplying the graphic needs of the record industry since 1952. 

Werman Producing 
Skills Go To CBS 

By JIM McCULLAUGH 
LOS ANGELES - Hot Rock 

'n' roll producer Tom Werman, 
who has signed such artists 
as REO Speedwagon, Ted Nu- 
gent, Cheap Trick and Molly 
Hatchet, will become a vice pres- 
ident /executive producer for 
CBS Records, effective Jan. 1, 

1981. 
He had been a staff producer 

for Epic Records since 1977. The 
new three -year arrangement, ac- 
cording to Werman, will call for 
him to produce a minimum of 
three CBS LPs per year. In addi- 
tion. he will have an option of 
doing one outside project per 
year. 

While the new role will have 
him concentrate more on studio 
production, adds West Coast - 
based Werman, he will still have 
a hand in signing new acts from 
time to time. 

Presently, the producer is put- 
ting the finishing touches on a 
Molly Hatchet Epic LP at the 
Record Plant studios here. An- 
other Werman project, due out 
shortly, is Gary Myrick and the 
Figures for Epic. while upcoming 
is a new Iowa band tentatively 
called the Hawks. 

Werman, who joined Epic in 
1970 as an assistant to the direc- 
tor of a &r and moved to director 
of talent acquistion three years 
later, has produced five Nugent 

LPs including "Ted Nugent," 
"Free For All," "Cat Scratch Fe- 
ver," "Double Live Gonzo" and 
"Weekend Warrior." 

Three Cheap Trick albums in- 
cluded "In Color," "Heaven 
Tonight" and "Dream Police," 
while the Hatchet projects were 
"Molly Hatchet," "Flirtin' With 
Disaster" and the new "Beatin' 
The Odds." 

He's also produced two LPs 
with Mother's Finest for Epic 
while Off Broadway was an out- 
side project for Atlantic Records. 
He estimates his various projects 
have sold some 15 million units 
in the U.S. alone. 

Werman, whose customized 
California license plate reads 
"HVY METL," acknowledges he 
has a reputation as a rock pro- 
ducer, but has been widening his 
scope. 

"Gary Myrick and the Fig- 
ures," he notes, "are not heavy 
metal but more pop- oriented and 
it may be the most satisfying 
project I've done todate." 

And one new cut on the nor- 
mally hard -driving, guitar -ori- 
ented Hatchet project is a ballad 
with a string sound. 

"Rock 'n' roll is what I enjoy 
doing most," he says. "but I'm 
moved by many other artists, like 
a Gerry Rafferty, for example." 
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Chipmunks' 
Punk Payoff 

NEW YORK -With the "Chip- 
munk Punk" LP coming in on the 
charts at 47, the takeoff on popular 
new wave hits is turning into the 
sleeper of the summer, and Pick - 
wick's Excelsior label is enlisting 
other independent ditributors 
around the country to insure market 
saturation. 

Don Johnson, vice president and 
general manager of Excelsior, says 
Pickwick has already moved 300,000 
pieces of "Chipmunk Punk" in the 
U.S. and another 50,000 in Canada. 

Outside of Pickwick's distribution 
network, the indies handling the LP 
are All South in New Orleans, Alpha 
in New York, Alta in Phoenix, MS in 
Chicago, Piks in Cleveland, 
Schwartz Bros. in Washington and 
Pacific Record Service in Seattle. 

Johnson says the indies are in- 
volved in both the selling and the ra- 
dio promotion of the LP which is ap- 
pealing to ages 10 to 30. Excelsior is 

usually a $5.98 midline label, but the 
"Chipmunk Punk" LP is going for 
the full $7.98 list. 

There has been some local radio 
advertising for the LP, but in mid - 
August expect to see Simon, Theo- 
dore and Alvin, the three Chip- 
munks, selling their LP on television 
as part of a nationwide campaign, 

Apollo Enlarges 
CHICAGO -The Apollo Group, 

a Chicago -based theatrical produc- 
tion firm, is venturing into talent 
management and record produc- 
tion. A debut album by singer /song- 
writer Garrison Yerkins will be the 
first project by the company's new 
recording division. 

Production of the Yerkins LP is 
being handled by Bob Baldori of 
Lansing Sound Studios, Lansing, 
Mich. 

RODNEY'S RESPECT -Rodney Dangerfield gazes at a fan as he autographs 
his Casablanca album at the Sunset Blvd. Tower Records store in L.A. He is 

also proving he can sign his name without looking at the writing surface. 

Rock'ri Rolling 

Canada Site For 1st 
New Wave Festival 

By ROMAN KOZAK 
NEW YORK -The fist major new wave festival in North America is sched- 

uled for Aug. 23 at Mosport Park in Bowmanville near Toronto. Called the 
Heat Wave Festival. the one -day event will feature Elvis Costello, the Clash, 
Talking Heads, Nick Lowe & Rock - 
pile, the B -52s, the Kings and other 
acts still to be named. The event is 
being produced by First Festival 
Productions of Toronto, whose prin- 
cipals are Craig Nolan and Larry 
Weinstein. 

The festival, which could draw as 
many as 75,000 fans, will be held at 
the site of 1978 Canada Jam, and 
many of the same staging and pro- 
duction personnel from Canada Jam 
will be involved in the presentation 
of Heat Wave. 

General manager of the festival 
will be Rick Taylor; Lou Weinstock 
will be the production manager and 
Chris Mercer the facilities coordina- 
tor. 

Advance tickets for the festival 
cost $20, going up to $30 on the day 
of the show. The organizers promise 
that all safety, sanitation and con- 
cession facilities will be in place for 
the festival, and they have taken out 
a $10 million policy to insure their 
investment. The park includes a 
grand prix race tack, and is zoned as 
both a show site and a recreational 
facility. 

* * * 

"I wonder if the record companies 
aren't using the recession as an ex- 
cuse for their own screwups," asks 
Will Birch, leader and drummer of 
the Records, a commercially-ori- 
ented English new wave act now 
touring the U.S. in support of a new 
"Crashes" LP on Virgin Records. 

This is the second time the Rec- 
ords have played in the U.S., and 
while audiences and available 
venues have grown in the last year, 
industry cutbacks may be hurting 
the act. With radio airplay still 
spotty for all but a handful of top 
new wave acts, the remainder, rely 
on publicity and live performances. 
And here cutbacks have affected the 
Records. 

"Last year we had a lot of aggres- 
sive promotion. We did 30 or 40 in- 
terviews ranging from small local 
papers to Rolling Stone, but this 
year it is only a few. 

"Although we are on Virgin Rec- 
ords, the promotion now comes from 
Atlantic. And I suspect that Atlan- 
tic's enthusiasm for us is relative to 

their position with Virgin," says 
Birch. Virgin, which is distributed 
by Atlantic in the U.S., has recently 
cutback its operation here. 

Moreover, the Records were sup- 
posed to tour the U.S. as part of a 
package with Polydor's the Yachts, 
and Dreamland's Nervus Rex 
enabling all to play larger venues. 
However, disputes and cutbacks 
caused Nervus Rex to pull out be- 
fore the tour started, while the 
Yachts are only doing a limited 
amount of dates on the tour, leaving 
the future Records' itinerary uncer- 
tain. 

In New York the Records played 
at the chic new Ritz rock dancehall, 
ending the set at 3 a.m., which, says 
Birch, was two hours past the opti- 
mum time for both band and au- 
dience. Also the times and drinking 
rules limit the audience. 

"The age limit is a real drag," says 
Birch. "Sometimes we get calls from 
our younger fans, and we try to 
sneak them into the clubs to see us. 
We feel that they are being discrimi- 
nated against. The solution would 
be small afternoon outdoor shows, 
where noise is not a problem. 

"It would be great if an inspired 
promoter could get that going. It 
would be tremendous promotion for 
the groups, and when the kids get to 
be 18 or 19, they will want to go tp 
the Ritz or the Bottom line. But you 
have to teach the kids and get them 
involved in rock'n'roll," he con- 
cludes. 

* * * 
How some small new indie labels 

are putting themselves on the map: 
The Boston -based Eat Records 

has sent 1,000 Evatone soundsheets 
to media and retail accounts to intro- 
duce them to the music of Human 
Sexual Response and the Commer- 
cials. The flexible yellow square 
sheets cost more than pressing 
promo 45s, but they are also more 
eye- catching, says label founder 
Don Rose, former partner of the 
Boogie Records chain in Ohio. 

Rose expects to release LPs 
shortly by his acts, and is negotiating 
with a major label for a distribution/ 

(Continued on page 70) 
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FROM RSO 
BEING RUSH RELEASED, A NEW SINGLE... 

IRENE CARA'S 
BRILLIANT PERFORMANCE 
OF THE ORIGINAL RECORDING OF 

"OUT HERE ON MY OWN" 
FROM THE 
ALREADY "GOLD" 
SMASH HIT 
SOUNDTRACK ALBUM 

FROM THE YEAR'S 
MOST POPULAR MOVIE 

MGM 

RX-1-3080 

PRODUCED BY MICHAEL GONE 

MANAGEMENT BY SELMA RUBIN 
TALENT MANAGEMENT, INC. 
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12 General News 
RKO RADIO EXEC 

Sholin Emphasizes 
Mass Appeal Factor 

By ED HARRISON 
LOS ANGELES -Dave Sholin, 

RKO's national music coordinator, 
says the reason many records don't 
get played is because they are not 
mass appealing. 

He defines Top 40 radio as "hit 
music" which explains why Pink 
Floyd and Lipps Inc., two acts on 
opposite ends of the spectrum, can 
both have No. 1 records. 

"Everyone from different back- 
grounds liked them," Sholin told a 
UCLA Extension radio class dealing 
with Top 40 Wednesday (30). "Au- 
diences relate more to the song than 
the artist." 

Sholin sees Top 40 playlists 
broadening but only if the product is 

there. He acknowledges that the last 
six to eight months were slow in 
terms of "quality music," although 

Breakin' Big! 

"DO YOU LIKE 

THAT FUNKY BEAT" 
by 

Kool Kyle 
The Star Child 

"NEW RAP LANGUAGE" 

Spoonie Gee & 

The Treacherous Three 

ENJOY RECORDS 
611 W 125th St . N.Y C. 10027 

(212) 662 -2230 

in recent weeks he's noticed an in- 
crease in fresh new music. 

Citing KHJ -AM in Los Angeles. 
Sholin says the flow of the station is 

smoother, more music is being 
played and there is more person- 
ality, spearheaded by morning man 
Rick Dees. And radio specials are 
playing an integral part in balancing 
programming. 

Craig Dudley. vice president at 
Scotti Brothers. representing the in- 
dependent promotion person, said 
there are three kinds of Top 40s: 
AOR Top 40, adult contemporary 
Top 40 and straight Top 40. "We 
take the right records to the right sta- 
tion." Dudley noted. 

Dudley said that Top 40 is the 
dominant format and best of all be- 
cause it encompasses all others. 

Dudley commented that the rea- 
son there is a need for independent 
promotion is that record companies 
release too much product without 
the time and manpower to work all 
of them. "When you need more in- 
tensity you hire independents." 

Jay Lowy, president of NARAS 
and vice president of Jobete Music, 
expressed disappointment inasmuch 
as black artists can't secure Top 40 
airplay unless the record goes to the 
top of the soul charts first. "Why do 
black records have to be numbers 
one, two or three before they're no- 
ticed? Why can't they be at number 
95 ?" asked Lowy. 

Rick Sklar, vice president of pro- 
gramming for the ABC Radio Divi- 
sion which owns 13 stations and has 
1,800 affiliates. noted that "1980 is a 
watershed year in radio with demog- 
raphy, technology and regulatory 
coming into focus." 

PRESSINGO 
HIGH QUALITY 

Mastering - Plating - Pressing 
Color Separations - Printing - Jacket Fabrication 

2 Fully Equipped 24 -Track Recording Studios 
"ALL UNDER ONE ROOF" 

Qca 
CUSTOM PRESSING 

2832 Spring Grove Ave., Cincinnati, Ohio 45225 
Phone: (513) 681 -8400 / TWX (OCA CUSTOM CIN) 810 -461 -2789 

NOTICE 

DO WE OWE YOU 
ANY MONEY? 

Musicians who have made phonograph recordings 
in the calendar year 1978, or prior, and did not re- 

ceive a Phonograph Special Payments Fund check, 
please write to the Fund Office giving the following 

information: 

1. Name (including professional name) 
2. Social Security Number 
3. Current Mailing Address 

SPECIAL PAYMENTS FUND OFFICE 
730 Third Ave.. NYC 10017 

J 

Billboard photo by Jason Respini 

YOU'RE TOPS -Cleo Laine receives congratulations from RCA Coast man- 
ager of artist relations Roy Battocchio backstage at the Los Angeles Greek 

Theatre following her appearance there recently. 

CBS Accelerating 
$5.98 Midline Series 

This story prepared by Paul Grein 
in Los Angeles and Kip Kirby in 
Nashville. 

LOS ANGELES - CBS has 
launched a multi -pronged merchan- 
dising campaign to goose its $5.98 
midline series for back catalog titles 
by superstar acts. The line was 
launched last October with 400 ti- 
tles; about 100 have since been 
added, including generous numbers 
of cast albums and country LPs. 

Notes Mike Martinovich, CBS' 
vice president of merchandising: 
"We've been selling the $5.98 line 
beyond all expectations and now the 
emphasis is on marketing it, not just 
selling it." 

To this end, the label has manu- 
factured rainbow -colored artist 
logos on 12 of the top- selling acts in 
the series: Dan Fogelberg, the 
Charlie Daniels Band, Barbra Strei- 
sand, Billy Joel, Jeff Beck, Kansas, 
Eddie Money, Blue Oyster Cult, 
Engelbert, Cheap Trick, Kenny 
Loggins and Ted Nugent. 

This is part of an overall "The 
Nice Price" campaign, designed to 
create consumer awareness of the 
logo. It includes backer cards with 
die -cut logos. stickers suitable for 
store windows or bin fronts and ad- 
vertising support in the form of 30- 
second tv spots and 60- second radio 
spots. 

Rick Blackburn, vice president 
and general manager of CBS Rec- 
ords in Nashville, explains the logic 
behind the $5.98 line in dollars -and- 
cents terms. 

"Our feeling is that some of these 
older titles still have plenty of mile- 
age left in them, but need some in- 
centive to compete with newer titles 
just released by the artists." 

Blackburn confirms that the series 
is only possible because of the coop- 
eration of the artists in agreeing to 
lower royalty rates on the affected ti- 
tles. 

"We meet with the artists and 
managers to discuss the reduced 
rates and get their approval before 
we move any catalog item into the 
midline series," Blackburn notes. 
"They have the right to refuse to go 
to $5.98, but if sales are lagging 
badly, this might mean we would 
consider cutting the title out com- 
pletely." 

Of the royalty adjustment, Martin - 
ovich says, "We had to find a way 
to make it mechanically feasible but 
not at the expense of our accounts." 

Martinovich suggests that the 
midline series is an effort to restore 
logic to the business of album pric- 
ing. "The industry was working 
backwards," he says. "Catalog prod- 
uct was more expensive than a hot 
new record. That's like walking into 
a clothing store and finding out that 
a new Pierre Cardin suit costs $75 
while a double -knit leisure suit sells 
for $150." 

Tom McGuiness, CBS' vice presi- 
dent of sales, says the best selling 
acts in the series include Carole 
King, Billy Joel and Dan Fogelberg. 

McGuiness adds that additions to 
the series are made by a committee 
comprised of label marketing and 
central core marketing executives. 
That body will also make deletions 
from the series, he says, when even 
the reduced $5.98 price fails to gen- 
erate significant sales. These titles 
will then become cutouts. 

McGuiness adds that in the future 
additions to the series will be more 

(Continued on page 71) 

4 Californians Indicted 
Continued from page 8 

The grand jury charged that the 
defendants sold and offered to sell 
the records to various Japanese com- 
panies at no profit or below cost. The 
indictment charges that sales to 
some American retailers were made 
without invoices and without 
recording the transaction in Circle 
Marketing's books in order to con- 
ceal the receipt of funds from the 
victim companies. 

Among those American corn - 
panies Circle Marketing allegedly 
supplied records to were the Record 
Mall, Artistic Music Corp., Phil Har- 
ris Records and Third Coming, Ltd. 

The indictment cites one instance 
in which Arkus allegedly received 
approximately $52,000 from Jack 
Turner, president of Record Mall for 
the sale of records supplied by the 

victim companies. The invoices pre- 
pared to support this transaction 
were allegedly listed as "voided" to 
conceal the existence of funds avail- 
able to pay the money owed to the 
victim companies. 

Arkus, presently with California 
Imperial Trading, a record exporter; 
Sepanlou, president of Phil Harris 
Record Co., and Don Sep Corp., a 
record exporting company; Sayeri, 
owner' of the House Of Iran, and 
Donnelly, partner in Don Sep Corp., 
will be arraigned Monday (11) be- 
fore a U.S. Magistrate. 

The indictment resulted from an 
investigation conducted by the U.S. 
Postal Inspection Service. 

Assistant U.S. attorney Bert H. 
Deixler is prosecuting the case. Each 
defendant faces a maximum of five 
years in jail and a $1,000 fine for 
each of the 15 counts. 

Arista Sues 

Mushroom 

For $844,226 
LOS ANGELES -Arista is suing 

Mushroom Records of Canada, 
Mushroom Records here and Walter 
M. Vogel of Vancouver, B.C., alleg- 
ing the defendants owe the label 
$344,226.60 from the Heart contrac- 
tual release settlement. 

In addition, Arista wants $500.000 
exemplary damages, claiming that 
loss from agreeing to the release. 

In return for the release of Arista 
rights, the Clive Davis label was 
given five -year distribution rights 
for two Heart albums, "Dreamboat 
Annie" and "Magazine" for 16 Eu- 
ropean countries, including the U.K. 
and the Common Market and 
Scandinavia in September 1976, the 
suit claims. The release involved the 
plaintiff, the defendants and Por- 
trait Records. 

According to the Federal District 
Court complaint, Arista was guaran- 
teed contractually $200,000 waived 
by Mushroom in earned royalties as 
of March 1980, the liquidation date, 
and 45 days thereafter was to get an 
additional $200,000. 

The suit alleges royalties of 
$55,773.40 were earned by Mush- 
room Canada, leaving a remainder 
of $144,226.60, which Arista claims 
is owed along with the second 
$200.000. 

The court file also contains a per- 
sonal guarantee for payment from 
Vogel. 

MCA Suing 

MCI Over 

Firm's Name 
LOS ANGELES -MCA Inc., 

MCA DiscoVision, MCA Distribut- 
ing Co., MCA Records Inc., and 
MCA Videocassettes seek to halt 
MCI Records and associated de- 
fendants from using those initials, 
claiming it infringes on the MCA 
trademark. 

The Superior Court action here 
names Solomon Burke McDonald, 
Frances Lynn Szeto, Margaret Coco 
Ruffino and Alan A. Heard as code- 
fendants, doing business as MCI 
Records, MCI Videotapes, MCI 
Productions and Video Sonic Discs. 

The pleading alleges the defend- 
ants have represented to persons 
contacting MCI that they are con- 
nected with the plaintiffs. 

MCA claims it has been damaged 
in excess of $50,000 by the infringe- 
ment and claims it might be able to 
exact treble damages. 

In addition, it seeks $500,000 ih 
punitive damages. The court is also 
asked to deliver all MCI -imprinted 
materials and equipment used to 
make such imprints to the court for 
destruction. 

CHRYSALIS 
HIKES PRICE 
LOS ANGELES -Chrysalis Rec- 

ords has raised its wholesale prices 
of both records and tapes 3 %. The 
move became effective July 1, ac- 
cording to label president Sal Licata. 

The label joins WEA, CBS, RCA, 
RSO, PolyGram and Capitol, all of 
which have recently effected whole- 
sale price increases. 

Chrysalis singles prices are unaf- 
fected. 
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When magic steps into the spotlight 
for the first time... it dazzles. 
Angela Clemmons, 

"Out Here On My Own." 
Angela Clemmons is 
eighteen. Shés made 
her first record, "Out 
Here On My Own:' It's 
the story of every 
young performer's 
hopes and fears, 
peaking in that single 
long second before 
the lights go up; and 
fame waits just 

beyond the next 
breath. Its her story. 
Shés got the talent, 
the drive, the beautiful 
belief that she has a 
song to sing, and the 
world will hear. Abso- 
lutely, people will hear 

this song. And under- 
stand that Angela 
Clemmons has 
reached out and 
touched her star. 

Angela Clemmons. 
"Out Here On My O _wn:' 
The shining single 
from her forth- 
coming debut album. 
On Epic Records. 

°Epic` .91011, are tradema, ks of CBS Ins c - iRO CBS Inc. 

Produced, arranged, and 
conducted by Paul Leka. 
Executive producer, Lennie Petze. 

Give the gift ofrnusic. 
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Commentary 

In Unions There Is Strength 
By DAVID 

Every two or three years negotiations take place on rates, 
terms and conditions of employment for recording artists and 
support personnel- singers. actors, musicians, etc. Representa- 
tives of a broad cross -section of record 
companies sit across the table from offi- 
cials of the American Federation of 
Musicians and the American Feder- 
ation of Television & Radio Artists to 
hammer out industry codes. 

Like hell they do! 
For the past 10 years. I watched and 

took part in these negotiations, and 
wondered why so many would permit 
so few to shed their blood, without 
sweat or tears. 

The personnel and industrial rela- 
tions reps of the major labels, mostly at- 
torney types. labor in the vineyards 
without much attention or recognition. 
By and large they do a creditable job 
and work their way out of some ticklish 
situations. They do their best to repre- 
sent their companies' interests. 

What is shocking is the disinterest 
and inattention of all save a bare hand- 
ful of the firms in the industry. Contract 
after contract. meeting after meeting, 
the motto has been: "Let Noel (or Nor- 
man or Roger or Bob) do it." 

Let's face it. With the possible excep- 
tion of Capitol, not one of the "biggies" speaks for the record 
industry as a separate and distinct entity with peculiar prob- 
lems that deserve discussion and attention. The majors are in- 
volved in television, in movies, in cable. in videodisks, in the 
world of entertainment in the broadest sense of that term. 

There is nothing inherently wrong with that. What is wrong 
and sad is that dozens of second -rank companies, without such 
interests outside the record industry per se, permit someone else 
to speak for them, to evaluate demands, to set rates, to deter- 
mine the benefits and holidays and all of the other details. 
More importantly, they set the pace and the tone of the rela- 
tions with the unions. Very few companies even bother to find 
out where or when meetings are held, what is being demanded, 
what is being offered. 

Ten years ago, I joined London Records to handle labor rela- 
tions and personnel. I was not a "record man," but I was 
brought in to provide some expertise in an area where the 
knowledge and skills are readily transferable from one industry 
to another. 

I. SHAIR 
Over the years I watched a small knot of professionals 

struggle intermittently to correct or lessen the impact of these 
inequities, knowing full well that they had no backing or sup- 

port from their own or other companies 
while the industry was booming. 

Except for the handful of majors. I 
venture to say that record company ex- 
ecutives do not know the provisions of 
the union contracts they routinely sign. 
They do not realize what contributes to 
the escalating costs of recordings. They 
do not know much about the unions at 
all, unless and until they are hit with a 
strike threat, a refusal to record, a black- 
list or a dollar penalty for late pay- 
ments. 

To its credit, the Recording Industry 
Assn. of America has made some ges- 
tures in an effort to persuade more of 
the smaller companies to take an inter- 
est in the negotiations, to send a repre- 
sentative, to stay in touch. At some of 
the pre- negotiation planning sessions as 
many as 15 -16 firms have been repre- 
sented -for one, sometimes even two 
meetings. 

But one or two sessions do not a nego- 
tiation make. As the days and weeks 
would roll on, the group invariably 
dwindled to the same handful. 

Would the end result be any different if 30 or 40 companies 
were represented at these meetings instead of six or seven? 
Would the contracts be any better today if there had been 
greater input from a large number of interested and concerned 
executives? Would the industry be rid of some of the more oner- 
ous contract provisions? 

David Shair: "Dozens of second -rank com- 
panies permit someone else to speak for 

them." 

`Why do so many permit so 
few to shed their blood ?' 

I quickly learned that collective agreements with the major 
talent unions constitute a major cost factor in our recordings. In 
fact, for a company that emphasized the classics, the rates and 
conditions were vital. But no one could remember when a Lon- 
don rep took part in those negotiations. 

I learned about the "funds," the noose that had been success- 
fully looped around the throat of the industry after a long strike 
many years before, and that were costing millions of dollars at a 
steadily accelerating rate every year. 

I learned about the vestiges of a featherbedding practice pro- 
tected by a contract clause that was helping to throttle sym- 
phonic and operatic recording in this country. 

I learned about one of the few remaining contracts in a major 
industry that does not provide impartial arbitration by out- 
siders for the resolution of disputes between the parties. 

Talent union agreements: a 
major industry cost factor 

Perhaps not. But it would certainly be a healthier situation, a 
better relationship, and over the years might even lead to 
changes and improvements. 

It is not enough for the record companies not classified as 
" biggies" to sit back and constantly carp at what is "arranged" 
for them by CBS, WEA, RCA, MCA, and one or two others. 
They have to create and to take advantage of the opportunity to 
speak for themselves. 

Perhaps an annual or semi -annual conference devoted to la- 
bor /personnel problems would help. Maybe the RIAA should 
have a labor coordinator on staff. Or perhaps a group of the in- 
dependents should arrange for guidance, help. advice and rep- 
resentation on their own. 

Whatever the device, there is certainly need for a more 
coordinated, more integrated approach, not only at negotiation 
time but during the two or three years between contract expira- 
tion dates. 

Indeed, the actual negotiations may still end up being carried 
through by a small group. The majors may just be the only ones 
with the staff, the expertise. the time and the money to devote to 
these often grueling, always time killing meetings. But at the 
very least, a mechanism should exist to provide input from and 
liaison with the medium and small firms on their problems, 
their points of view. their ideas, their needs. 

David Shair was in charge of labor relations and personnel at 
London Records until the label was taken over by PolyGram ear- 
lier this year. 

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri- 
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 

LelEers Tolhe EdiIxx 
Dear Sir: 

It amazes me how we never learn that we create our, 

own lot in life. Record companies are going through 

troubled times. Everyone has guesses as to why but 
has anyone looked to all the recent personnel changes 

as a contributing factor? 

It is hard enough to stay in touch with promo reps 

when the record company expands regions for already 

overworked reps. In recent weeks it has almost become 

necessary to make phone calls with a copy of the 
trades under your arm for reference. Who will my rep 

be this week? 

When referring to personnel changes, I still feel less 

is better. Working together (music director and promo- 

tion person) is a relationship that evolves like any 

other. After an investment of time it is hard to return to 

point zero once again. It certainly doesn't make getting 

the music played any easier. 

In the last four weeks I have lost four talented 

friends to unemployment. These are hard times and 

record sales are down, but they bear the brunt. I know 

this is a tough world but a good record rep can surely 
tell you what tough really tastes like. 

I would just like to go on record and acknowledge all 
the fine promotion people who, because of circum- 
stances far beyond their control, cannot do the thing 
they are best at. 

Danny Lemos 

Music Director, KIIS -FM 

Los Angeles 

Dear Sir: 

Your article concerning the demise of the request 
line came as no surprise, although I feel it is a major 
mistake. 

In the Detroit area playlists are tight and it is hard 

to hear songs by artists not pushing the Top 40. An 

artist such as Jane Olivor is seldom to never heard be- 

cause of this. It makes no difference that her last al- 

bum sold well or that she played a sold -out concert in 

the area. The stations complain of her lack of Top 40 

product. 

I am sure that I am not alone in felling that without 
response from listeners all stations would sound too 
much alike and lose the color and variety they once. 
had. 

Bill Schultz 
Grosse Pointe, Mich. 

Dear Sir: 

As we all know, the 1980s will be quite different 
from preceding decades. After attending the Black Mu- 
sic Assn. convention I left with the hope that the socio- 
economic injustice that black music and its creators 
have felt in the past will cease. 

Although to believe that such a hope could become 
a reality in this country may be considered naive, we 

must continue to strive for a resolution to this very se- 

rious problem. 

Thank you, BMA, for beginning a new fight. 
Laurence Pinckney 

Stage Systems 

Portland, Ore. 

www.americanradiohistory.com
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BX. Express is back on the move in 1980, 
and, man, F'Does It Feel Goód"! 

Nothing feels better than a bic hit 
Elbum, and B.T. Express has brçLght 
zne home! "1980- is already paEt 
the 200,000 mark, thanks to the 
'success of "Give Up the Funk L...et's 
Dancer 
Now there's a brand-new remix 3f 
"Does It Feel Good" that makes a 
good-feeling song even better! 

Do 9..E lt Feel Good:' The seconc 
hit single from B.T Express in 
`198C" On Columbia Records and 
Tapes. r 3 

rst v,.,eek log: WJPC, WGPR, 
WEAL, WENZ, WTOY, VVG0K-AM, 
\P./SRC, WHYZ, WIDU, WPAL, KAPE, 
KATZ, VVESL, VVQIC, VVORV, WOIS 

nd KYAC. 

Produce 1 by Nzrrie Brown for Mighty M Productions. D1,-ni Norby Walisere Ass:relates. "Columbia" is a trader. ar< of CBS Inc c 1980 CBS Inc 

www.americanradiohistory.com

www.americanradiohistory.com
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Savoy Tees 
Sheets By 
Gospel Acts 

By JEAN WILLIAMS 
LOS ANGELES -Savoy Records 

has begun publishing its own sheet 
music on black gospel artists. 

According to Fred Mendelsohn. 
Savoy's vice president, "I believe 
there is one other company in the 
country publishing any sheet music 
on black gospel artists. 

"The problem is. for the most part. 
black gospel artists have not had 
sheet music in the marketplace." 

He notes that although sheets 
rolled off the presses for the first 
time last week. by Aug. 9 there will 
be 30 titles. 

The sheets will be officially un- 
veiled at the Rev. James Cleveland's 
Gospel Workshop of America con- 
vention in Philadelphia starting Sat- 
urday (9). 

Says Mendelsohn: "On the front 
cover is the song title, the composer 
and a picture of the album jacket. 
This will immediately bring atten- 
tion to the music and all information 
is right there in front of the cus- 
tomer. Again. this has never been 
done for black gospel acts." 

The Rev. Cleveland and Genobia 
Jeter are among the artists coming 
with sheet music. "The music is 
printed on heavy stock coated paper. 

Q In many cases there are five or six 

mpages," says Mendelsohn. He adds 
that "we're keeping the price as low 

mas possible. It will list for only $1." 
He explains the sheets will be dis- 

tributed to retail record stores, one- 
CI) stops and distributors -the same 
it outlets that carry both secular and 

gospel product. 
"The sheets will be on full display 

Cory at the Booksellers convention on the 
D West Coast next year," Mendelsohn 

says. "But in the meantime, we'll be 
working on getting them into the 
marketplace," he says. 

* * * 
Larry Blackmon. lead singer with 

the group Cameo, has purchased the 
contract of Sanford Ricks, a young 
welterweight fighter from East Or- 
ange, N.J. 

Blackmon's father. Lee Black, is a 
boxing trainer who happens to train 
Ricks, reportedly the number one 
ranked East Coast junior wel- 
terweight. 

Black is said to have urged his son 
to become a professional fighter. but 
Blackmon opted to pursue a career 
as a singer. "Fighting and music are 
both forms of entertainment." says 
Blackmon. Cameo's newest Choco- 
late City LP is "Cameosis." 

* * * 
Several fans were injured and the 

show never went on. 
This happened in Philadelphia 

July 27 when a free concert /radio 
station promotion ended in a stam- 
pede. 

The concert. to feature Harold 
Melvin & the Bluenotes, Kurtiss 
Blow and Breakwater was sponsored 
by WDAS -FM as part of a Family 
Unity Day. 

Portions of the crowd, estimated 
at more than 50,000, reportedly pan- 
icked after hearing what conflicting 
reports say were either gunshots or 
exploding firecrackers. 

According to some witnesses. the 
disturbance was caused by one of 
the policemen on duty discharging 
his pistol. 

However, none of the injured 
taken to the hospital suffered gun - 

(Continued on page 18) 
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ONE IN A MILUON YOU-Larry Graham 
(S. Dees). Warner Bros. 49221 (Irving /Medad. BMI) 

UPSIDE DOWN -Ds) Bess 
(B. Edwards, N. Rodgers), Motown 1494 
(Chic, BMI) 

BACKSTROKIN'- Fatback 
(J. Flippin, B. Curtis), Spring 3012 
(Polydor) (Clita, BMI) 

TAKE YOUR TIME-sus. Band 
(H. Clayton Sigidi), Tabu 95522 (CBS) Avant 
Garde, ASGP/ Interior /Sigidi's Song, BMI) 

GIVE ME THE NIGHT -Gorge Benson 
(R. Temperton), Warner Bros. /Q West 49505 
(Rodsongs, ASCAP) 

CUPID- Spbrners 
(S. Cooke), Atlantic 3664 (Nags /Sumac, NI) 

LANDLORD - Gladys Knight L The Pips 
(N. Asford, V. Simpson), Columbia 
111239 (NicO -Val, ASCAP) 

OLD- FASHION LOVE- Commodore 
(M. Williams). Motown 1489 
(lobete /Commodores Ent., ASCAP) 

THE BREAKS -Burls Blew 
(J. Moore, L Smith, K. Walker, R. Ford, R. 

Simmons), Mercury 4010 (Neutral Gay/ 
Funkygroove, ASCAP) 

DYNAMITE-Stacy Lattiaw 
(N.M. Walden, B. Hull), Cotillion 45015, (Walden/ 
Gratitude Sky, ASCAP /Cotillion /Brass Heart, BMI) 

HERE WE GO AGAIN -.ley Brothers 
(E. Isley, M. Isley, C. Jasper, R. Isley, 0. Islay, R. 

Isley), CBS (Bovine, ASCAP) 

REBELS ARE WEerc. A 

(B. Edwards. N. Rodgers). Atlantic 3665 (Chic, BMI) 

CANT WE TRY -Teddy Pendergrass 
(R. Miller, K. Hirsch). P.I.R. 9.3107 (CBS) 

(Stone Diamond, BMI) 

FOR THOSE WHO LIKE 

TO GROOVE -by Parker Jr. 8 Raydie 
(R. Parker Jr.). Arista 0522 (Raydiola. ASCAP) 

LOVE DON'T 
MAKE IT RIGHT-Ashford & Simpson 
(N. Ashford. V. Simpson), Warner Bros. 49269 
(Nick.O.Val, ASCAP) 

YOU AND ME -Rock. Robbie 
(1.P. Pennington), A&M 2231 
(Chinnichap /Careers, BMI) 

JO JO -Ben Suggs 
(B. Scaggs, D. Foster, D. Lesley). Columbia 111281 
(Boz Scaggs/Almo, ASCAP /Foster Frees /Irving, BMI) 

A LOVER'S HOLIDAY- Chug. 
(D. Romani, T. Willoughby), RFC 49208 
(Warner Bros.) (Little Macho. ASCAP) 

SHINING STAR- Nanhattaa 
(L. Graham, P. Richmond), Columbia 1 -11222 
(Content, (BMI) 

I'VE JUST BEGUN TO 

LOVE YOU -Dyauy 
(W. Shelby. R. Smith), Solar 12021 (RCA) 

VII / M kinds, ASCAP) 

LETS GET SERIOUS- Jerm,ine Jackson 
(S. Wonder, L. Garrett), Motown 1469 

) 
(lobete /Black Bull. ASCAP) 

GIRL, DONT LET IT 

GET YOU DOWN- o'lays 
(K. Gamble, L. Huff), TSOP 9-4790 (CBS) 
(Mighty Three. BMI) 

SITTING IN THE PARK-G.Q. Q. 

(B. Stewart), Arista 0510 (Chevis, BMI) 

SOMEONE THAT I USED 
TO LOVE- Natalie Cole 
(M. Masser, G. Coffin), Capitol 4869 (Screen Gems- 
EMI /Prince Street /Arista, BMI/ASCAP) 

SWEET SENSATION-Stephanie MOM 

(J. Mtume, R. Lucas), 20th Century 2449 (RCA) 
(Frozen Butterfly, BMI) 

RESCUE ME -A Taste Of limey 
(1. Johnson, B. Miller, R. Bautista), Capitol 4888 
(Rhythm Planet /Conducive /Big One, BMI/ASCAP) 

BY YOUR SIDE -Con Funk Shan 
(F. Pilate), Mercury 76066 (Val id Joe, BM) 

SOUTHERN GIRL -wax. 
(F. Beverly), Capitol 4891 (Amazement, BMI) 

FUNKY TOWN -upps, Inc. 
(S. Greenberg), Casablanca 2233 
(Rick's /Rightsong /Steve Greenberg, BMI) 

LOVE JONES - JeMmy Guitar Webs 
(J. G. Watson), DJM 1304 (Mercury) (Virdon, BMI) 

I JUST WANNA DANCE 

WITH YOU- Starpelet 
(E. Phillips, K. Adeyemo), Chocolate City 3208 
(Casablanca) (Harrindur, BMI) 

I CAN'T GET OVER LOSING YOU -TTF 
(P. Gaines), Curtom /RSO 1035 (Mayfield, BMI) 

I ENJOY YA- earth Warr 
(J. Williams, C. Willis, W. Beck), Chocolate City 
3207 (Casablanca) (Finish Line, BMI) 
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NEVER GIVIN' UP -AI Jarran 
(A. Jarreau, T. Canning), Warner Bros. 49234 
(Aljaneau /Desperate, BMI) 

WE'RE COIN' OUT TONIGHT -Cameo 
(L. Blackman, T. Jenkins, N. Lettenant), Chocolate 

3206 (Casablanca) (Better Nights, ASCAP/ 
Better Days, NI) 

YEARNIN' BURNIN'- plawre 
(M. McClain. D. Hepburn, B. Carter. 
M. Hepburn, N. Phillips), Fantasy 893 
(Three Hundred Sixty, ASCAP) 

FIGURES CAN'T CALCULATE - 
Minn DeVaaghn 

(W. DeVaughn). TEC 767 (Melomega /Maui, ASCAP) 

PAPIU.ON -Chaka Khan 
(G. Diamond), Warner Bros. 49256 (Diamond 
Touch /Vista, ASCAP) 

LOVE MAKIN' MUSIC -ally ma 
(A Schroeder, J. Ragovoy), Unlimited Gold 91418 
(CBS) (Dandy Dittys /Me.Benish, ASCAP) 

HEAVY ON PRIDE - smoker lebiaow 
(W. Robinson), Tamla 54313 (Motown) 
(Bertram, ASCAP) 

HOUSE PARTY -Fred Wesley 
(F. Wesley), Curtom /RSO 1037 (Mt. Airy, BMI) 

WIDE RECEIVER - Michael Hendon= 
(M. Henderson, R Jacobs). Buddah 622 (Arista) 
(Electrocord, ASCAP) 

MAGIC OF YOU - Cann. 
(R. Muller), Salsoul 72124 (RCA) 
(One To One, ASCAP) 

BIG TIME -Rick Janes 
(L. Burgess, I. Calloway, S. Davenprt), Gordy 1185 

(Stone City. ASCAP) 

I LOVE THE WAY YOU 

LOVE -Patio Bryson 
(P. Bryson), Capitol 4887 (WB /Peabo, ASCAP) 

MAKE IT FEEL GOOD -JYlenan Sundt 
(W. Beck, A Miller. A. Echols, K. Echols), MCA 
41249 (Aole /Finish line /Echo-Rama, BMI/ASCAP) 

HEY LOVER - Chocolate Milk 
(F. Richard, J. Smith Ill, A. Castenell, R. Dabee, M. 

Tio, D. Richards), RCA 12030 (Chocolate Milk, BMI) 

SHAKE -Ca KEmYOURoPANTSity 
33210 (Casablanca) 

(Better Nights, ASCAP) 

BEYOND -Herb Alpert 
(R. Hewson), ACM 2246 (Chappell, ASCAP) 

LOVE ME, LOVE ME NOW - Curtis Mayfield 
(C. Mayfield). Curtom /RSO 1036 (Mayfield, NI) 

YOU'RE SUPPOSED TO KEEP YOUR 

LOVE FOR ME- l.rmaio Jackson 
(S. Wonder), Motown 1490 
(lobete /Black Bull, ASCAP) 

DO YOU REALLY LOVE ME- 
Rene & Angela 

(R. Moore, A. Winbush), Capitol 4851 
(Moore And Moore, BMI) 

BODY LANGUAGE -Patti Podia 
(I Hayes). CTI 9-9600 (Duchess. MG /BMI) 

SKYYZOO -sryy 
(S. Roberts, IR), Salsoul 7.2121 

(RCA) (Alligator, ASCAP) 

GIRL OF MY DREAM - Manhattans 
(L. Mack), Columbia 

1 -11321 (Content, NI) 

ALL NIGHT THING - Invisible Man's Band 
(C. Burke). Mango 103 (Island) (Ackee, ASCAP) 

SEARCHING- Clm.p 
(M. Malavasi, P. Slade), RFC 49512 (Warner Bros.) 
(Little Macho, ASCAP) 

PARTY UGHTS -Gap her 
(C. Wilson, L Simmons, R. Wilson, R. Taylor), 
Mercury 567 (Total Experience, BMI) 

LOOKING FOR LOVE -Cori Staten 
(A. Schwartz, R. Klein), Warner Bros. 49240 
(Hobos. BMI) 

STRUCK BY LIGHTNING 
TWICE- Temptatlorm 
(W. Weatherspoon, A. Bond, R. Weatherspoon), 
Gordy 7188 (Motown) (Book, BMI) 

LET ME BE YOUR ANGEL -Stacy tattieaw 
(N. M. Walden, B. Hull), Cotillion 46001 (Atlantic) 
(Walden /Gratitude Sky, ASCAP/Cotillion/Brass 
Heart, BMI) 

WHERE DID WE GO WRONG- L.T.D. 

(S Dees, J.L. Osborne), A&M 2250 (Irving, BMI/ 
Almo /Mcrovscod, ASCAP) 

I LOVE IT -TrrW 
(R. Gray, M. Gray), Elektra 46664 (Ensign /Nikkfs 
Dream /Cowcatcha, BMp 

I OWE YOU ONE- Shalamar 
(J. Gallo. L. Sylvers), Solar 12049 (RCA) 
(Spectrum VII /Rosy, ASCAP) 

DANCE TURNED INTO 

A ROMANCE -Jane Girls 
(K. Gamble, L. Hutt), P I R. 9,3111 
(CBS) (Assorted, WI) 

JUST LIKE YOU -Hat 
(T. Saviano. J.M. Arnold). MCA 41261 
(Koppelman /Bandier, BMI) 

POP YOUR FINGERS -ben byco 
(N. Whitfield). Whitfield 49274 (Warner Bros.) (May 
Twelfth /Warner-Tamerlane. BMI) 
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HE'S SO SHY - Painter Sisters 
(T. Snow. C. Weill), Planet 47916 (Elektra) (ATV/ 
Mann 8 Weill /Braintree /Snow, BMI) 

SLOW DANCE -David Ruffin 
(C. Gadson. R. Sanders, R. Newberry), Warner Bros. 
49277 (Conquistador /Probe II. ASCAP) 

NO NIGHT SO LONG -Diane Warwick 
(R. Kerr, W. Jennings), Arista 0527 (Irving, BMI) 

FUNKIN' FOR JAMAICA -Tam Brood 
(T. Brown, T. Smith), Arista /GRP 2506 (Thomas 
Browne /Roaring Fork, BMI) 

ONE MORE TIME FOR 

LOVE -Billy Presto & Syreeta 
(1 Peters), Tamla 54312 (Motown) 

(Golden Cornflake, BMI) 

I TOUCHED A DREAM-n. Del. 
(E. Record), 20th Century 2463 (RCA) (Angelshell/ 
Six Continents, BMI) 

SHAKE IT UP -R. 
(R. Nian andoumou. R. Nian andoumou), Prelude g N 

8014 (Jessica 8 Jonathan /Ivan Mogul!, ASCAP) 

BADD BOY -Da Covey 

(D. Covey, A. Covay), Newman 500 (Ragmop, BUI) 

I HEARD IT IN A LOVE 

SONG - McFadden & Whitehead 
(G. McFadden, J. Whitehead, J. Cohen), TSOP 9- 
4788 (CBS) (Assorted /Mighty Three, BMI) 

TASTE OF BITTER 

LOVE-Gladys Knight & The Ml) 
(N. Ashford, V. Simpson), Columbia 
1.11330 (Nick- O'-Val, ASCAP) 

TREASURE -TM Brothers Munn 
(R. Temperton). A&M 2254 (Rodsongs. BMI) (R 

THAT BURNING LOVE - Edmond Sylvers 
(R. Moore, A. Casablanca 2270 
Algre /Moore 8 Moore, BMI) 

TIGHT MONEY -Lea Hull 
(L. Huff), P.I.R. 9 -3109 (CBS) (Piano, BIM) 

NEVER KNEW LOVE UKE THIS 
BEFORE - Stephanie Yell 
(1 Mtume. R. Lucas), 20th Century 
(Frozen Butterfly, NI) 

DON'T MAKE ME WAIT 
TOO LONG - Roberta Flack 

(S. Wonder). Atlantic 3753 
(lobete /Black Bull, ASCAP) 

BABY WHEN LOVE IS IN YOUR 

HEART -Joe Simon 
(S 
(Spring) (Little 

P. Rose. M.K. /Porter, Posse 5001 
(Spring) (Little Jeremy /Window /Porter, BMp 

FUNTINE-Peaches Herb 
(K. St. Lewis. F. Penen), Polydor/MVP 2115 (Bull 
Pen, BMI /Perren Aibes, ASCAP) 

MAKING LOVE- Herbie Hancock 
(A. Mouton, J. Hancock), Columbia 111323 
(Mouton, ASCAP/Hancock, BMI) 

DIFFERENT KINDA 
DIFFERENT- Johnny Mathis 
(M. McLeod, P. Sawyer), Columbia 
111313 (lobete. ASCAP) 

HOW MUCH I FEEL-mom y Chin 
(Pack) Ala 110 (Rubicon, NO 

OPEN YOUR MIND -Rim 
(N. Durham. W. Cunningham). Atlantic 3750 filler/ 
Soufus, ASCAP /Darak /Good Groove, BMI( 

I GOT THIS THING 
FOR YOU -Johnnie Ebb 
(G M. Guidry). Columbia 111315 (World Songs, 
ASCAP) 

MYSTERY DANCER-swap hade. 
(J. Williams, W. Beck, C. Willie, L. Ware), Elektra 
47002 (Finish Line, BMI /WBW /Almo, ASCAP) 

GIVE IT TO YOU -Rc* 
(S Rhodes), Radio 712 )Blackwoods/ 
Sounds Good, BUI) 

SOMETHING ABOUT YOU -Bobbi Welder 
(1.L. Parker, A. Willis, R. Wright), Casablanca 2274 
(ATV/ Irving /Charleville /Patmos, BMI) 

PARTY ON -Pure Ezrergy 

Prismudso (PnsmadsonBUI) 
Stevens, C. Hudson), 

LET'S GO 'ROUND AGAIN - 
A Average Average WhiWhite Band 
(A. Gorse). Arista 0515 (Average, ASCAP) 

HONEY, HONEY -David Hudson 
King, Jr.), Alston 3750 (Teti.) 

(Sherlyn /Lindseyanne. BMI) 

HANGIN' OUT -Ax Bar 
(T. Williams), Cotillion 45109 (Atlantic) 
(Taw Pepper, ASCAP) 

WE SUPPLY - Stanley Clarke 
(S. Clarke, L. Johnson), Epic 9-50890 
Cbarkee, BMI /Rodi, ASCAP) 

I'VE GOT MY SECOND WIND -u Jaime 
(T. Fauntleuce A. Johnson), Columbia 111287 (Lori 
Joy /AceDeceTrey, BMI) 

SPACER -Sheila B. L Devotion 
(N. Rodgers, B. Edwards), Carrere 7209 (Atlantic) 
(Chic, NI) 

STRETCH' IN OUT -Gayle Adams 

Rough /Trumaw 
BPrelude 8012 (Diamond In 
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General News 

O'JAYS GUESTS -Stevie Wonder makes with a funny, leaving the O'Jays hysterical backstage at L.A.'s Greek Theatre 
following their recent performance. From the left: O'Jays member Walter Williams; Philadelphia International's Leon 

Huff; Wonder and O'Jay Eddie Levert. 

MUSIC SCENE II 

Atlanta Disco's Store Thriving 
LOS ANGELES - "Overwhelm- 

ing" is the way Gerald Richardson. 
owner of Atlanta's Music Scene re- 
tail record chain, describes sales ac- 
tivity at his newly opened Music 
Scene II outlet. 

The shop, believed to he the first 
to be located in a nightclub in At- 
lanta-Mr. V's Figure 8 Disco -offi- 
cially opened one month ago. 

"We're initially carrying 65 titles." 
says Richardson. "These not only in- 
clude albums but also 8 -track and 
cassettes. 

Breakdown of the product in- 
cludes the five latest releases. top 
jazz product. Top 40 LPs and dance 
music albums. 

Richardson points out that all top 
product carries special discount tags 
ranging from $4.80 to $5.99. 
"They're not giveaway prices," he 
says, but they are moderate. We're 
not trying to create a trend that we 
can't live with." 

Richardson has come up with 
some customer buying incentives. In 
addition to offering reduced prices 
to patrons of Mr. V's, there also are 
additional price reductions at differ- 
ent times of the evening -such as a 

special sale for one hour only. 
Headsets are available at the pur- 

chasing counter for prospective cus- 
tomers to listen to product. On the 
drawing board is a plan to put com- 
mentary regarding certain records 
on tape. 

According to Moses "Ice Berg 
Slim" McClenton, program and mu- 
sic director for the disco, the com- 
mentary will include some back- 
ground information about the artists 
in addition to info concerning the 
record. This is an additional service 
Music Scene is offering to help cus- 
tomers select records," says 
McClenton. 

McClenton, who also spins rec- 
ords at Mr. V's, will provide this 
commentary. 

It is widely believed that Atlanta 
along with a few other markets re- 
ceives product prior to the rest of the 
country. 

On this point Richardson says: 
"We get a lot of tourist trade at 

Mr. V's. Because we have brand new 
product at prices that are less than in 
many parts of the country. people 
are generally eager to buy." 

Music Scene also draws customers 
through a live remote broadcast at 
the club over WVEE -FM. 

The store is also tieing -in with 
Warner Bros. national "Summer 

Counterpoint 
Continued from page 16 

shot wounds. leading police to 
blame cherry bombs and fire- 
crackers. 

According to Bob Ford, journalist 
and producer of Kurtiss Blow, who 
was among the injured with a 

sprained knee, even before the 
melee, the crowd was restless, wait- 
ing five hours in the midday sun for 
the show to go on. 

Ford says .the concert at the Art 
Museum steps was supposed to go 
on at noon, but the stage was still 
being set up when trouble started af- 
ter 5 p.m. 

* * * 
Singer /actor /composer Richie 

Havens recently won several awards 
for his vocal performance of the 
song "Morning Glory" on the na- 
tionally televised McDonald's corn- 

.nercial. Havens is touring Europe in 
support of his latest Elektra album. 
"Connections," from which the 
single "Roots" has become a hit in 
France. 

* * * 
A benefit concert was held for 

bluesman Johnny Shines at Sandy's 
Jazz Revival in Beverly, Mass. Per- 
forming at the concert were Johnny 
Hammond, Bob Franke, the Mag- 
netos. Professor Harp & the Bull- 
dogs and Chance Langton. 

Shines, victim of a stroke, is re- 
portedly making a fine recovery and 
expects to be working again soon. 

His most recent LP, with Robert 
Jr. Lockwood, is "Hangin' On," on 
Rounder Records. 

* * * 
Remember ... we're in communi- 

cations, so let's communicate. 

Music Festival" coordinated by Ed- 
die Gilreath the label's national 
sales manager of black music. 

During the campaign, which ends 
Friday (I ), new product by Larry 
Graham. Al Jarreau, Chaka Khan 
and Randy Crawford is sold at spe- 
cial prices. 

According to Gilreath, "Music 
Scene has had strong success with 
the campaign. No stone was left un- 
turned and consumer response is 

shown in the number of albums 
sold." 

Richardson, who opened his first 
retail record outlet about a year ago, 
reportedly is in the process of ex- 
panding his chain to include several 
additional outlets in another state. 

A new corporation has been 
formed, R &R Enterprises, Inc., of 
which Richardson is president. The 
proposed new stores will come re- 
portedly under the R &R banner. 

Lambert Heads 
L.A.'s NARAS 

LOS ANGELES -Eddie Lambert 
has been re- elected local chapter 
president of the National Academy 
of Recording Arts & Sciences. He 
has also been tapped national tele- 
vision committee representative for 
the second consecutive year. 

The Academy's governors have 
also voted in the following for their 
second terms of office: Sue Raney, 
first vice president and Marilyn 
Baker, treasurer. Stepping into the 
positions of second vice president 
and secretary are Mike Melvoin and 
Tom Morgan, respectively. 

New trustees are Marilyn Baker 
and Jules Caikin. Alternate trustees 
Jackie De Shannon and Ian Free - 
bairn -Smith remain in their spots. 
Tom Noonan will serve as national 
editorial committee representative 
for his second term. 

Pop Song Course 
For Michigan J.C. 

DETROIT- Oakland Commu- 
nity. College in Farmington Hills, 
Mich., is adding a course in pop 
song writing to its fine arts curricu- 
lum this fall at its Orchard Ridge 
campus. 
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*STAR Performer -JP's registering 

greatest proportionate upward prog- 

ress this week 

TITLE 

Artist, Label & Number 
(Dist. Label) 

# 
O 

# 3 
m 

e.sS 

8 
TITLE 

Artist, Label 3 Number 
(Dist. Label) 

3 

5 

1 

8 

9 

10 

11 

13 

14 

17 

18 

19 

23 

25 

26 

27 

28 

29 

31 

33 

34 

37 

38 

1 8 DIANA 
Diana Ross, Motown M8 -936M7 

2 7 S.O.S. 
S.O.S. Band, 

Tabu NJZ 36332 (CBS) 

3 1 HEROES 
Commodores, Motown M8 -939M1 

5 8 ONE IN A MILLION YOU 
Larry, Graham, 

Warner Bros. BSK 3447 

4 13 CAMEOSIS 
Cameo, Casablanca CCLP 2011 

10 8 THIS TIME 
Al Jarreau, 

Warner Bros. BSK 3434 

6 8 NAUGHTY 
Chaka Khan, 

Warner Bros. BSK 3385 

8 11 ABOUT LOVE 
Gladys Knight and The Pips, 

Columbia JC 36387 

9 15 SWEET SENSATION 
Stephanie Mills, 

20th Century T -603 (RCA) 

7 18 LET'S GET SERIOUS 
Jermaine Jackson, 

Motown Ml-92881 

11 10 '80 
Gene Chandler, 

20th Century T.605 (RCA) 

21 2 REAL PEOPLE 
Chic, Atlantic SD 16016 

13 19 HOT BOX 
Fatback, 

Spring SP.1-6126 ( Polydor) 

12 17 AFTER MIDNIGHT 
Manhattans, Columbia IC 36411 

17 5 RHAPSODY AND BLUES 
Crusaders, MCA MCA-5124 

18 10 LET ME BE YOUR ANGEL 
Stacy Lattisaw, 

Cotillion SD 5219 (Atlantic) 

14 17 GO ALL THE WAY 
Isley Brothers, 

T-Neck FZ 36305 (CBS) 

15 16 THE GLOW OF LOVE 
Change, RFC 3438 (Warner Bros.) 

16 8 LOVE TRIPPIN' 
Spinners, Atlantic SD 19210 

23 9 LOVE JONES 
Johnny Guitar Watson, 

DJM 31 (Mercury) 

24 5 SHEET MUSIC 
Barry White, Unlimited Gold FZ 

36208 (CBS) 

44 3 ADVENTURES IN THE 

LAND OF MUSIC 
Dynasty, Solar BXL13576 (RCA) 

20 17 TWO PLACES AT THE 

SAME TIME 
Ray Parker Jr. and Raydio, 

Arista AL 9515 

GIVE ME THE NIGHT 
George Benson, 

Warner Bros. HS 3453 

25 8 BOUNCE, ROCK, SKATE, 

ROLL 
Vaughn Mason & Crew, 

Brunswick BL 754221 

28 3 BLOW FLY'S PARTY 
Blow Fly, Weird World 

MX 2034 (T.K.) 

27 7 ONE WAY FEATURING AL 

HUDSON 
MCA MCA 5127 

26 8 DON'T LOOK BACK 
Natalie Cole, Capitol ST 12079 

19 11 YOU AND ME 
Rockie Robbins, ABM SP 4805 

35 4 SPECIAL THINGS 
Pleasure, Fantasy F-9600 

31 50 OFF THE WALL 
Michael Jackson, Epic FE-35145 

60 2 JOY AND PAIN 
Maze, Capitol ST.12087 

22 20 ROBERTA FLACK 

FEATURING DONNY 

HATHAWAY 
Roberta Flack Featuring Donny 

Hathaway, Atlantic SD 16013 

32 10 INVISIBLE MAN'S BAND 
Invisible Man's Band, 

Mango MLPS 9531 (Island) 

46 3 BEYOND 
Herb Alpert, ABM SP-3717 

47 4 CAMERON 
Cameron, Salsoul SA 8535 (RCA) 

39 5 MIDDLE MAN 
Boz Scaggs, Columbia FC 36106 

34 14 POWER 
Temptations, 

Gordy G8-994M1 (Motown) 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

50 

36 21 THE BLUE ALBUM 
Harold Melvin & The Blue Notes 

Featuring Sharon Paige, Source 

SOR -3197 (MCA) 

30 7 FOR MEN ONLY 
Millie Jackson, 

Spring SP16127 (Polydor) 

41 17 MONSTER 
Herbie Hancock, 

Columbia IC 36415 

29 20 LIPPS INC. 
Mouth To Mouth, 

Casablanca NBLP 7197 

38 18 TWO 
G.Q., Arista AL 9511 

37 15 PARADISE 
Peabo Bryson, Capitol 500.12063 

33 17 SPIRIT OF LOVE 
Con Funk Shun, 

Mercury SRM 13806 

40 4 WAITING ON YOU 
Brick, Bang 1136262 (CBS) 

48 3 SOMETHING TO BELIEVE 

IN 
Curtis Mayfield, RSO RS-13077 

42 23 LIGHT UP THE NIGHT 
Brothers Johnson, AAM SP-3716 

59 2 LOVE APPROACH 
Tom Browne, Arista /GRP 3008 

49 8 ROCKS, PEBBLES AND 

SAND 
Stanley Clarke, 

Epic JE 36506 

TWICE AS SWEET 
A Taste Of Honey. 

Capitol ST 12089 

43 23 LADY T 

Teena Marie, Gordy 

G7 -992R1 (Motown) 

45 18 RELEASED 
Patti LaBelle, Epic JE 36381 

54 23 SKYWAY 
Skyy, Salsoul SA 8532 (RCA) 

50 32 THE WHISPERS 
The Whispers, 

Solar BXL13521 (RCA) 

56 14 1980 
B.T. Express, Columbia JC 36333 

57 13 SPLASHDOWN 
Breakwater, Arista AB 4264 

55 12 NOW WE MAY BEGIN 
Randy Crawford, 

Warner Bros. BSK 3421 

UPRISING 
Bob Marley 8 The Wailers, Island 

ILPS 9596 (WB) 

GARDEN OF LOVE 

Rick James, 

Gordy G8-995M1 (Motown) 

53 13 AND ONCE AGAIN 
Isaac Hayes, Polydor PD-1-6269 

51 11 SHINE 
Average White Band, 

Arista AL 9523 

52 9 ME MYSELF I 

Joan Armatrading, ASH SP 4809 

61 8 A BRAZILIAN LOVE AFFAIR 
George Duke, 

Epic FE 36483 

64 22 WARM THOUGHTS 
Sniokey Robinson, 

Tamla 18367M1 (Motown) 

58 13 SYREETA 
Syreeta, ramie T7-372R1 (Motown) 

67 11 JERRY KNIGHT 
Terry Knight, AAM SP 4788 

62 3 BODY LANGUAGE 
Patti Austin, CTI 1236503 (CBS) 

69 2 CONCERNED PARTY #1 
Captain Sky, TEC 1202 

I TOUCHED A DREAM 
The Dells, 

20th Century T618 (RCA) 

71 23 SKYLARKIN' 
Grover Washington, Jr., 

Motown M7 933R1 

72 2 THE BEST LOVE 
Jerry Butler, P.I.R. 1Z 36413 (CBS) 

70 3 CANDI STATON 
Candi Staton, 

Warner Bros. BSK -3428 

74 2 FIGURES CAN'T 
CALCULATE 
William DeVaughn, TEC SA 1200 

73 10 SPECIAL EDITION 
Five Special, Elektra 6E-270 

*Er* 
52 

53 

54 

55 

56 

57 

58 

61 

62 

63 

64 

65 

66 

67 

68 

69 

70 

71 

72 

73 

74 

75 

www.americanradiohistory.com

www.americanradiohistory.com


Jazz 

Chi Festival: Skyscrapers create a backdrop for the weeklong Chicago Jazz 
Festival, billed as the world's largest "free celebration of jazz." This year's 

dates are Aug. 25 -31. 

LIGHTHOUSE & DONTE'S 

L.A. Clubs Report 
Serious $$ Slumps 

By SHAWN HANLEY 
LOS ANGELES -Owners of two 

key jazz clubs in this area describe 
recent plunge in club attendance as 
"tremendous" and "serious." 

Blamed on the nation's looming 
recessionary status, sagging club 
business is one aspect of the dark- 
ening live entertainment picture, 
which grows conspiciously dimmer 
during normally busy summer 
months. 

But the owner of a third club, 
Concerts by the Sea in Redondo 
Beach, is unperturbed by the finan- 
cial ills, and reports a healthy busi- 
ness. 

"We don't see it." says Howard 
Rumsey, when queried about the in= 
creasing concert attendance slack. 
The 15- year -old 225 -seat hall is also 
enjoying stepped -up summer pa- 
tronage, he reports. Because of nor- 
mal inflationary demands, however, 
the cover charge has been raised 
from $5 to $7.50 over the past year, 
but a one -drink minimum has not 
been raised. 

"There may be a small increase in 
the summer due to tourist influx," 
observes Rudy Onderwyzer, owner 
of the 196- capacity Lighthouse in 
Hermosa Beach, the oldest jazz spot, 
in this area. "But overall, business is 
down 25 % -40% from last year. The 
situation is serious." 

He notes that while star attrac- 
tions can still lure a larger crowd, 
moderate acts are hit hardest by con- 
sumer belt tightening because 
people no longer "casually drop by." 
Thus, the normal audience size has 
been pared down. 

Operating in Hermosa Beach 
since 1946. the Lighthouse requries 
a $5 -$6 cover charge, upped from a 

$4 -$5 fee a year ago. Additionally, 

bar prices have been hiked for the 
first time in two years, reports On- 
derwyzer, though the one -drink 
minimum per show has not 
changed. 

The boosted prices are necessary 
to combat the snowballing operating 
tab, which includes mounting artist 
fees (which more frequently stipu- 
late door percentages, he says) and 
union wages, as well as the slumping 
business. 

A discernibly younger audience is 
finding its way to the nightspot, On- 
derwyzer notes, possibly marking a 

rediscovery of jazz among teens. A 
burgeoning awareness may mean 
eventual audience beefups for the 
club, he projects. 

To encourage a regular cross sec- 
tion of patrons, Onderwyzer 
presents blues, bluegrass and avant - 
garde acts to augment the usual 
mainstream and fusion jazz pack- 
ages. 

On the other side of town is 
Donte's, a 100- capacity club in 
North Hollywood. Owner Carey Le- 
verette assesses the attendance de- 
cline at the 14- year -old club as "tre- 
mendous." And the summer season, 
he reports, is not boosting business. 

Compensatory price increases 
have not been affected, he says, in 
order to maintain the present flow of 
regular patrons. The $3 -$5 cover 
charge has not been recently raised, 
and Leverette doesn't anticpate any 
increase -despite the situation. 

Like the Lighthouse, Donte's is 
playing host to an emerging number 
of pre -20 customers, says Leverette, 
and various musical genres are also 
presented to maximize the broadest 
possible appeal. Dante's does em- 
phasize mainstream acts. 

Jazz BeoI 
LOS ANGELES -The Boston Musicians Assn. 

presents a series of free concerts titled "Sum- 
mer Jazz At Noon" starting Monday and running 
through Friday (4 -8) in Copley Square. Featured 

will be the Boston Name Band, comprised of 

players whom the union claims have played with 
Woody Herman, Duke Ellington, Buddy Rich and 

Stan Kenton. The shows run for two hours. Ever- 

ett Longstreth is the band leader of the 16 -piece 

aggregation. 

Trumpeter Benny Bailey has returned to the 

U.S. after 27 years' residence in Europe. He is 

ensconced in New York, leading a quintet. He 

feels the time is ripe for his return because of so 

much club activity in the Gotham area. Bailey's 

been playing at the Village Vanguard on Mon- 

days. The Vanguard is also where Elvin Jones 

completed an engagement Sunday (3). He is 

also the subject of a PBC -TV special Aug. 20 ti- 
tled "Different Drummer: Elvin Jones ".... The 

Hollywood Bowl's summer season presented 

"Bless The Bird -A Tribute To Charlie Parker" 

Wednesday (30) featuring Gerry Mulligan, Betty 
Carter, Roy Haynes, Walter Bishop, Vi Redd, Su- 

persax and the L.A. Four (Laurindo Almeida, Ray 

Brown, Jeff Hamilton and Bud Shank). The next 
jazz presentation at the Bowl is Wednesday (13) 
featuring Mel Torme and Carmen McRae per- 

forming under the banner "The Great Singers 
Sing The Great American Songs," toasting the 
works of George Gershwin, Cole Porter, Harold 
Arlen, Johnny Mercer, Duke Ellington, Henry 
Mancini and Alan and Marilyn Bergman. Also ap- 

pearing: Joe Williams and Nat Pierce and 

Frankie Capp's Juggernaut Band. ... Jimmy 
Cleveland's Eclipse eight -piece band plays Car - 

melo's in Sherman Oaks Thursday (7). ... Li- 

onel Hampton's Who's Who In Jazz label has is- 

sued "Chick & Lionel," cut at this year's MIDEM 
in Cannes, France. 

Send items for Jazz Beat to Billboard, 9000 
Sunset Blvd., Los Angeles, Calif. 90069. 

CHICAGO BASH 
CHICAGO -More than 225 mu- 

sicians performing in 35 groups rep- 
resenting all styles of jazz will ap- 
pear at the week -long Chicago Jazz 
Festival at the Petrillo Music Shell 
in Grant Park, Aug. 25 to Aug. 31. 

The festival is sponsored by Chi- 
cago Mayor Jane Byrne's office of 
special events and coordinated by 
the Jazz Institute of Chicago, a non- 
profit jazz preservation and promo- 
tion organization. 

In its inaugural season last year 
the Chicago Festival attracted an es- 
timated 150,000 persons to Grant 
Park. Admission is free to all con- 
certs and the festival is being touted 
by the city as the world's largest 
"free celebration of jazz." 

This year's festival will again in- 
clude Duke Ellington and Charlie 
Parker tribute programs, the latter to 
commemorate the 60th birthday of 
the great bebop saxophonist. 

Among out -of- towners coming to 
Chicago for the Ellington tribute are 
former Ellington alumni Brooks 
Kerr, Louis Metcalf, Britt Wood- 
man, Marshall Royal, Al Hall, 
Sonny Greer, Honi Coles and Al 
Hibbler. 

The Parker tribute will include 
Dizzy Gillespie. James Moody, Al 
Haig, Ray Brown and Max Roach. 

Festival also will include two con- 
cert nights showcasing contempo- 
rary Chicago jazz perfoformers. two 
"Chicago Jazz Heritage" evenings, 
and a final festival night labeled 
"Chicago Jazz Prism." 

Live National Public Radio 
broadcasts from the festival are 
scheduled for the first time this year 
and NPR's "Jazz Alive" will tape the 

New Jersey Fest 

Losing Sponsor? 
ATLANTIC CITY, N.J. -AI- 

though jazz festival promoter Elzie 
Street plans for an Atlantic City Jazz 
Festival 3 next summer -Festival 2 
bombed last month -his Street Pro- 
ductions firm based in Baltimore 
will probably have to find a new 
sponsor to make it the third time 
around. 

After sponsoring the first and sec- 
ond events, William T. Elliott, presi- 
dent of the Christian Schmidt Brew- 
ing Co. in Philadelphia, says the 
brewery is considering putting its 
$200.000 investment to better ad- 
vantage elsewhere. 

Although such top artists as Ella 
Fitzgerald, Woody Herman. Mel 
Torme, Dizzy Gillespie, Buddy Rich 
and the like were on tap for the four 
concerts scheduled for the July 3 -5 
weekend at Convention Hall here. 
Elliott says that only 12.000 of the 
available 40,000 tickets were ac- 
tually sold. Attendance figures re- 
leased earlier reported some 15.000 
tickets sold. 

Schmidt's Beer put up $200.000 
while Street raised an additional 
$45.000. Elliott feels the Convention 
Hall was too big and did not have a 
"festival" atmosphere which may 
have kept many jazz fans away. He 
says the company needed about 
30,000 attendance to get its invest- 
ment back. 

Last year, Atlantic City Festival 
was held outdoors at the resort's 
Gardner's Basin and sold 19.000 
tickets for the four concerts. How- 
ever. Schmidt's insisted on an indoor 
location for this year's festival, not 
being willing to take a chance with 
weather outdoors. 

Nonetheless, Elliott said that with 
the 19,000 last summer. the corn - 
pany broke even. 

More Than 225 Musicians For 
Grant Park Festival Aug. 25 -31 

By ALAN PENCHANSKY 

performances for later program- 
ming. 

The last three nights of the festival 
will be carried live by many of the 
237 NPR network stations. In Chi- 
cago, WEEZ -FM will carry the pro- 
grams. 

Portions of the festival also will he 
filmed for "Music Of The Cities: 
Chicago," one of seven television 
documentaries on urban music 
being prepared by Ruth Leon Pro- 
ductions of N.Y. for the German 
Broadcasting System, other Euro- 
pean networks and PBS. 

The opening night Ellington Trib- 
ute lineup includes: the Ellington 
Alumni Big Band, Jimmy Rowles 
Trio, Kenny Burrell Trio. the Chi- 
cago RhythmMakers, Emanuel 
Cranshaw Quintet and John Neely 
Big Band. 

Other lineups: 
Chicago Jazz Panorama I, Aug. 

26: Anthony Braxton, Morris Ellis 
Big Band, Gloria Morgan Trio, Son 

Seals Blues Band. the Bills Band. 
Chicago Jazz Heritage I, Aug. 27: 

Bud Freeman, Wolverine Orchestra 
with Jabbo Smith. Wild Bill Davi- 
son. Ears and Walter Horton Blues 
Band. 

Chicago Jazz Panorama II: Man - 
dingo Griot Society, Ahmad Jamal, 
Greg Tipps -Roy Vombrack Jazz 
Movement, Unity Troupe and 
Grilly Brothers 

Parker Tribute. Aug. 29: The 
Charlie Parker All- Stars; Jay 
McShann with Budd Johnson, 
Claude Williams, Gans Ramey and 
Gus Johnson; Ira Sullivan and Red 
Rodney with Chris Anderson. Bill 
Lee and Wilbur Campbell; and Paul 
Serrano. 

Chicago Jazz Heritage I1, Aug. 30: 
Roy Eldridge with Barrett Deems 
Band. Earl "Fatha" Hines and his 
Grand Terrace Orchestra with Budd 
Johnson, Lorez Alexandria with the 
John Young Trio, John Campbell's 
Group and Douglas Ewart Quartet. 
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3est Selling Jcaz LPs TId, 

w C 

w 3 TITLE 3e ; 8 
MU 

x Artist, Label A Number Iz 3 Mist, Label I Number 

a i ; (Dist. Label) f~ .3 3M (Dist Label) 

1 I 5 RHAPSODY AND BLUES 26 21 9 HORIZON 

t 2 7 

Crusaders. MCA MCA -5124 

THIS nME 

McCoy Tyner, 
Milestone M -9094 (Fantasy) 

Al Jarreau, Warner Bros. BSK 3434 27 27 6 DREGS OF THE EARTH 

3 3 5 H 
Dime Dregs. Arista AL 9528 

Bob lames, Tappan Zee /Columbia 28 26 30 HIROSHIMA 
1C 36422 Hiroshima, Arsta AB-4252 

4 6 24 HIDEAWAY 29 28 25 FUN AND GAMES 
David Sanborn, 
Warner Bros. BSN 3319 30 33 3 

Chuck Mangione, A&M SP-3715 

RHYTHM VISION 
5 4 20 SPYRO GYRA 

Catching The Sun, MCA MCA-5108 
Mark Soskin, 
Prestige P-10109 (Fantasy) 

6 12 4 LOVE APPROACH 31 32 37 AMERICAN GARAGE 
Tom Browne, Arista /GRP 5008 Pat Metheny Group, ECM ECM 

1.1155 (Warner Bros.) 
7 5 13 WIZARD ISLAND 

Jeff Luber Fusion, Arista Al 9516 32 3 6 DO THEY HURT 
Brand X, Passport PB-9845 (Jem) 

8 8 6 SPLENDIDO HOTEL 
Al DiMeola. Columbia C2X 36270 33 31 12 SKAGLY 

Freddie Hubbard, Columbia 
9 1 9 ROCKS, PEBBLES AND SAND FC 36418 

Stanley Clarke. Epic JE 36506 
34 29 40 ONE ON ONE 

10 10 I1 A BRAZILIAN LOVE AFFAIR 
George Duke, Epic FE 36483 

Bob James & Earl Klugh, 
Columbia /Tappan Zee FC 36241 

11 19 3 BEYOND 35 35 15 KITTYHAWN 

Herb Alpert, A&M SP3711 Kittyhawk, EMI /America SW 17029 

12 11 13 ONE BAD HABIT 36 46 3 JOURNEY TO THE ONE 

Michael Franks, Warner Bros. Pharoah Sanders. 

BSK 3427 Theresa TR 108/109 

13 9 17 MONSTER 37 37 71 MORNING DANCE 

Herbie Hancock. Columbia 
Spyro Gyra. Infinity 

1C 36415 
INF 9004 (MCA) 

14 13 23 SKrLARKIN' 
38 35 23 1980 

Grover Washington Jr., 
Motown M7-933R1 

Gil Scott-Heron 6 Brim Jackson, 
Arista AL 95114 

15 GIVE ME THE NIGHT 
George Benson, 

39 arre, PARTY OF ONE 
Tim Weisberg, MCA MCA-5125 

Warner Bros. WS 3453 40 38 19 LIVE AT THE PUBLIC THEATER 

16 II 7 NOW WE MAY BEGIN 
Heath Brothers, Columbia 1C 36193 

Randy Crawford, 
Warner Bros. BSK 3421 

41 41 5 MITE RIDE 
Dan Segal, John Klemmer, Lee 

17 15 11 DREAM COME TRUE 
Ritenour, Inner -City IC 1046 

Earl Klugh, United Artists LT-1026' 42 o. rm, ROUTES 

18 18 25 EVERY GENERATION 
Ramsey Lewis, Columbia 1C 36423 

Ronnie Laws. 43 43 2 FROSTBITE 
United Mists LT1001 Albert Collins, aligator 4719 

19 17 8 INFLATION 44 42 11 LIVE FROM NEW YORK 
Stanley Tunentine, Elektra 6E-269 Stuff, Warner Bros. BSK 3417 

20 20 13 ROBERTA FLACK FEATURING 45 45 2 PAT METHENY GROUP 
DONNY HATHAWAY 
Roberta Flack Featuring Donny 

Pat Metheny Group, 
ECM ECM1-11t4 

Hathaway, Atlantic SD 16013 ,w rNM BODY LANGUAGE 
21 39 2 MAGNIFICENT MADNESS 

lohn Klemmer, Elektra 6E-284 
47 48 2 

Patti Austin, CTI 12 36503 (CBS) 

EMPIRE lA2Z 
22 16 21 YOU'LL NEVER KNOW Various Artists. RSO RS 13085 

Rodney Franklin. 
Columbia NIC 36122 

48 44 16 LOVE IS THE ANSWER 

23 23 9 DETENTE 
Lonnie Liston Smith, 
Columbia IC 36373 

Brecker Brothers, Arista AB 4272 
49 24 14 TAP STEP 

24 22 4 NATURAL INGREDIENTS Chick Corte, Warner Bros. 
Richard Tee. Tappan Zee /Columbia BSK 3425 
1C 36380 

50 40 15 NOW APPEARING AT OLE 
25 25 41 ANGEL OF THE NIGHT MISS 

Angela Bofill, Arista /GRP GRP 5501 B.B. King, MCA MCA-2-8016 

c Copyright 1980, Billboard Publications, Inc. No part of this publication may be reproduced, 
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Billboard. Sinoles Radio Actions 
pyy¡W pima Movers * Reg wd &eobulsBNohmd Breakouts Ploylist Top Add Ons 

TOP ADD ONS - NATIONAL 
PAUL SIMON -Late In The Evening (WB) 

BOB SEGER- You'II Accomp'ny Me (Capitol) 

AMBROSIA- You're The Only Woman (WB) 

D- Discotheque Crossover 

ADD ONS -The two key prod 
ucts added at the radio stations 
listed: as determined by station 
personnel. 
PRIME MOVERS -The two 
products registering the great 
est proportionate upward 
movemént on the station's 
playlist: as determined by sta 
tion personnel. 
BREAKOUTS -Billboard Chart 
Dept. summary of Add On and 
Prime Mover information to re 

flect greatest product activity 
at Regional and National levels. 

Pacific Southwest Region 

TOP ADD ONS. 

PAUL SIMON -Late In The Evening (WB) 

DIANA ROSS -Upside Down (Motown) 

QUEEN -- 'other One Bites The Dust (EleAtia 

* PRIME MOVERS. 

GEORGE BENSON -Give Me The Night (WB) 

GENESIS -Misunderstanding (Atlantic) 

KIM CARNES -More Love (EMI) 

BREAKOUTS. 

LARRY GRAHAM -One In A Million You (WA) 

MICKEY GILLEY -Stand By Me (Asylum) 

KENNY LOGGINS -l'm Alright (Columbia) 

KR-LA. 

PAUL SIMON-Late ln The Evening (WB) 

QUEEN -Another One Bites The Dust 

(Elektra) 

* GENESI S -Misunderstanding (Atlantic) 27- 

17 

* KIM CARNES -More Love (EMI) 14-10 

KHJ -LA. 

PAUL SIMON-Late ln The Evening (WB) 

DIANA ROSS -Upside Down (Motown) 

* LARRY GRAHAM -One In A Million You (WB) 

23 -18 

* GEORGE BENSON -Give Me The Night 

(WB) 2616 

KRTH (FM) -LA. 

QUEEN -Another One Bites The Dust 

(Elektra) 

PAUL SIMON-Late In The Evening(WB) 

* GENESIS- Misunderstanding (Atlantic)14- 
9 

* GEORGE BENSON -Give Me The Night 

(WB) 21.16 

KCBQ -San Diego 

EDDIE RABBITT- Drivin' My Life Away 

(Elektra) 

BILLY PRESTON /SYREETA -One More 

Time For Love (Motown) 

* THE DIRT BAND-Make A Little Magic (UA) 

9 -3 

* KIM CARNES -More Love (EMI) 8.4 

KFXM -San Bernardino 

* PINKFLOYD- Another Brick In The Wall 

(Columbia) 9.3 

* MICHAEL JACKSON -Off The Wall (Epic) 

11 -9 

KERN -Bakersfield 

PAULSIMON -Late In The Evening (WB) 

BOB SEGER -Yoú Il Accomp'ny Me 

(Capitol) 

* LINDA RONSTADT- I Can't Let Go (Elektra) 

24 -14 

* JACKSON BROWNE- Boulevard (Elektra) 

22-12 

KU PD-Phoenix 

KENNY LOGGINS -I'm Alright (Columbia) 

THE KINKS- Lola(Arista) 

* PAT BENATAR -You Better Run (Chrysalis) 
2115 

* CHEAP TRICK-Day Tripper (Epic) 20 -14 

KOPA- Phoenix 

KENNY LOGGINS -I'm Alright (Columbia) 

DIANA ROSS- Upside Down (Motown) 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 17-7 

* PETETOWNSHEND -Let My Love Open The 

Door (Atco) 24-18 

KTKT -Tucson 

JOHNNY LEE - Lookin' For Love (Asylum) 

PAUL SIMON -Late In The Evening (WB) 

* AMBROSIA -You're The OnlyWoman(WB) 

* ELECTRIC LIGHT ORCHESTRA -All Over The 

World(MCA)16.12 

KQEO -Albuquerque 

EDDIE RABBITT- Driv in' My Life Away 

(Elektra) 

FIREFALL- LoveThatGotAway(Atlantic) 

* CHRISTOPHER CROSS- Sailing(WB)19 -12 

* CAROLE KING-One Fine Day (Capitol) 17- 

11 

KENO -Las Vegas 

LINDA RONSTADT-I Can't Let Go (Elektra) 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

* JOEWALSH -All Night Long (Asylum) 12-4 

* BLUES BROTHERS -Gimme Some Lavin' 

(Atlantic) 27 -18 

KFMB -San Diego 

* JOHNNY LEE- LDOkin' For Love (Asylum) 
30 -21 

* MICKEY GILLEY -Stand By Me (Asylum) 27 

16 

Pacific Northwest Region 

TOP ADD ONS: 

PAUL SIMON -Late In The Evening (WB) 

CARLY SIMON -Jesse (WB) 

BOB SEGER- You'll Accomp'ny Me (Capitol 

* PRIME MOVERS 

PETE TOWNSHEND -Let My Love Open The 

Door (Atco) 

AIRSUPPLY -All Out Of Love (Arista) 

GEORGE BENSON -Give Me The Night (WB 

BREAKOUTS: 

DIANA ROSS- Upside Down (Motown) 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

DIRT BAND -Make A Little Magic (UA) 

KFRC -San Francisco 

PAUL SIMON -Late ln The Evening (WB) 

DIANA ROSS- Upside Down (Motown) 

* PETETOWNSHEND -Let My Love Open The 

Door (At co) 20 -13 

* GEORGE BENSON -Give Me The Night 

(WB) 27 -21 

KYA -San Francisco 

Based on station playlists through Thursday (7/31/80) 

PRIME MOVERS- NATIONAL 

JACKSON BROWNE- Boulevard (Elektra) 

CHRISTOPHER CROSS- Sailing (WB) 

PETE TOWNSHEND -Let My Love Open The Door (Atco) 

* AIR SUPPLY -All Out Of Love (Arista) 17 -12 

* EDDIERABBITT- Drivin' My Life Away 

(Asylum) 18-13 

KROY- Sacramento 

PAUL SIMON- Late ln The Evening (WB) 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

* LINDA RONSTADT -I Can't Let Go (Elektra) 
18 -12 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 17-11 

KYNO- Fresno 

ROBERT JOHN -Hey There Lonely Girl 

(EMI) 

MICKEY GILLEY-Stand By Me (Asylum) 

* COMMODORES -Heroes (Motown) 23-16 

* BILLY JOEL -It's Still Rock & Roll To Me 

(Columbia) 20 -12 

KGW- Portland 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

BOB SEGER -You'll Accomp'ny Me 

(Capitol) 

* JACKSON BROWNE- Boulevard (Elektra) 
22 -17 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 25 -18 

KING -Seattle 

JOHNNY LEE -Lookin' For Love (Asylum) 

DR. HOOK -Years From Now (Capitol) 

* FRANKIEVALLI -Where Did We Go Wrong 

(MCA) 23 -16 

* THE DIRT BAND -Make A Little Magic (UA) 

18-12 

KJRB- Spokane 

BILLY JOEL -Don't Ask Me Why (Columbia) 

PAUL SIMON -Late In The Evening (WB) 

* GEORGE BENSON -Give Me The Night 

(WB) 2720 

* THE S.O.S. BAND -Take Your Time (Tabu) 

26-18 

KTAC- Tacoma 

BILLY JOEL -Don't Ask Mc Why (Columbia) 

CARLY SIMON -Jesse (WB) 

* THE S.O.S. BAND-Take Your Time (Tabu) 

221 

* JACKSON BROWNE- Boulevard (Elektra) 
24-18 

KCPX -Salt Lake City 

THE DIRT BAND -MakeA Little Magic (UA) 

PAUL SIMON -Late In The Evening(WB) 

* KIM CARNES -More Love (EMI) 14 -9 

* TOUCH -WhenASpirit Moves You 

(Atlantic) 23 -18 

KRSP -Salt Lake City 

PAUL SIMON -Late In The Evening (WB) 

CARLY SIMON -Jesse (WB) 

* PAT BENATAR -You Better Run (Chrysalis) 

20 -13 

* KENNYLOGGINS -I'm Alright (Columbia) 
19 -12 

KTLK - Denver 

CARLY SIMON -Jesse(WB) 

PAUL SIMON -Late In The Evening (WB) 

* COMMODORES -Old Fashion Love 

(Motown) 25-19 

* IRENE CARA -Fame (RSO) 33.26 

KIMN -Denver 

PAUL SIMON-Late In The Evening(WB) 

BOB SEGER- You'Il Accomp'ny Me 

(Capitol) 

* AIR SUPPLY-All Out Of Love (Arista) 29-19 

* PETETOWNSHEND -Let My Love Open The 

. Door (Atco) 13-9 

KJR -Seattle 

AMY HOLLAND -How Do I Survive (Capitol) 

PAUL SIMON -Late In The Evening(WB) 

* PETETOWNSHEND- LetMyLaveOpenThe 
Door (Atco) 16-11 

* AIR SUPPLY-All Out Of Love (Arista) 19.13 

KM- Seattle 

OLIVIANEWTON.IOHN- Xanadu(MCA) 

PAUL SIMON- Late In The Evening (WB) 

* KENNY LOGGINS-I'm Alright (Columbia) 
20-13 

* PURE PRAIRIE LEAGUE -Let Me Love You 

Tonight (Casablanca) 14 -9 

KCBN-Reno 

BREAKOUTS- NATIONAL 

DIANA ROSS- Upside Down (Motown) 

JOHNNY LEE -Lookin' For Love (Asylum) 

ELECTRIC LIGHT ORCHESTRA -All Over The World (MCA) 

Q -102 (WKRQ -FM)- Cincinnati 

PAUL SIMON-Late In The Evening (WB) 

CARLY SIMON- Jesse(WB) 

* BENNY MARDONES-Into The Night 

(Polydor) 24 -18 

* AIR SUPPLY-All Out Of Love (Arista) 17 -7 

North Central Region 

TOP ADD ONS 

PAUL SIMON -Late In The Evening (WO) 

BOB SEGER -You'll Accomp'ny Me (Columba 

ROBBIE DUPREE -Hot Rod Hearts (Elektra) 

* PRIME MOVERS: 

LINDA RONSTADT -I Can't Let Go (Asylum) 

JACKSON BROWNE -Boulevard (Asylum) 

ROLLING STONES -Emotional Rescue (Rollin, 

BREAKOUTS: 

ELECTRIC LIGHT ORCHESTRA -All Over 1 he 

World (MCA) 

BILLY JOEL -Don't Ask Me Why (Columbia ) 

AMBROSIA- You're The Only Woman (WA) 

CKLW - Detroit 

PAUL SIMON-Late In The Evening(WB) 

BENNY MARDONES- Into The Night 

(Polydor) 

* IRENE CARA-Fame (RS0)23-8 

* JACKSON BROWNE- Boulevard (Asylum) 

26-20 

WDRQ -Detroit 

BILLYJOEL -Don't Ask Mc Why (Columbia) 

PAUL SIMON -Late ln The Evening (WB) 

* PAT BENATAR -You Better Run (Chrysalis) 

22-17 

* CHRISTOPHER CROSS -Sailing (WB) 4-1 

WTAC -Flint 

UPPS INC. -Rock It (Casablanca) 

BROOKLYN DREAMS -Lover In The Night 

(Casablanca) 

* LINDA RONSTADT-I Can't Let Go (Asylum) 

25 -12 

* CHARLIE DANIELS BAND -In America 

(Epic) 11 -4 

Z -96 (WZZR -FM) -Grand Rapids 

ROBERTJOHN -Hey There Lonely Girl 

(EMI) 

CARLY SIMON-Jesse (WB) 

* ALITHOMPSON-Take A Little Rhythm 

(A&M) 18-10 

* DIRT BAND-Make A Little Magic (UA) 20- 

12 

WAXY- Louisville 

BOB SEGER-You'll Accom p'ny Me 

(Capitol) 
ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

* AMBROSIA -You're The Only Woman (WB) 

26 -21 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 15-5 

WBGN -Bowling Green 

DIONNEWARWICK -No Night So Long 

(Arista) 

JERMAINE JACKSON-You're Supposed To 

Keep Your Love For Me (Epic) 

* CHEAP TRICK -Day Tripper (Epic) 30-24 

* JOHNNY LEE -Lookin' For Love (Asylum) 

13 -8 

WGCL- Cleveland 

ELECTRIC LIGHT ORCHESTRA-All Over The 

World (MCA) 

BOB SEGER- You'IlAccomp'nyMe 
(CaAitol) 

* KENNY LOGGINS- l'm Alright (Columbia) 

29-18 

* BOZSCAGGS- JoJo(Columbia)15.11 

WZZP- Cleveland 

ROBBIE DUPREE -Hot Rod Hearts 

(Elektra) 

ROBERT JOHN -Hey There Lonely Girl 

(EMI) 

* LINDARONSTADT -I Cant Let Go (Asylum) 
29-19 

* AMBROSIA-You're The Only Woman (WB) 

30-23 

WXGT- Columbus 

ROBBIEDUPREE -Hot Rod Hearts 

(Elektra) 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

* DIRT BAND-Ma keA Little Magic (UA)20- 
13 

* BENNY MAROON ES -Into The Night 

(Polydor) 1812 

OUVIA NEWTON- JOHN -Magic (MCA) 

ROBBIÉDUPREE -Hot Rod Hearts 

(Elektra) 
* LINDA RONSTADT-I Can't Let Go (Asylum) 

25-20 

* MANHATTANS-Shining Star (Columbia) 

31.21 

WNCI -Columbus 

LARRY GRAHAM-One lnA Million You (WB) 

JOHNNY LEE -Lookin' For Love (Asylum) 

* ERIC CLAPTON -Tulsa Time (RSO) 21.15 

* JACKSON BROWNE -Boulevard (Asylum) 

24 -14 

WCUE -Akron 

BILLY JOEL -Don't Ask Me Why (Columbia) 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

* JOEWALSH -All Night Long (Asylum) 13-9 

* SPINNERS -Cupid (Atlantic) 5 -3 

13-Q (WKTQ)- Pittsburgh 

LINDARONSTADT -I Can't Let Go (Asylum) 

BILLY JOEL-Don't Ask Me Why (Columbia) 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 16-11 

* ROCKY BURNETTE -Tired Of Toein' The 

Line(EMI)17.10 
WPEZ- Pittsburgh 

BOB SEGER- You'IlAccomp'nyMe 
(Capitol) 
PAUL SIMON -Late In The Evening (WB) 

* POCO -Under The Sun (MCA) 23.18 

* ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 26-17 

Southwest Region 

TOP ADD ONS: 

PAUL SIMON -Late In The Evening (WB) 

ELECTRIC UGHT ORCHESTRA -All Over The 

World (MCA) 

NATAUE COLE- Somone I Used To Love 

(Capitol) 

* PRIME MOVERS. 

JACKSON BROWNE -Boulevard (Asylum) 

MICKEY GILLEY -Stand By Me (Asylum) 

JOHNNY LEE -Lookin For Love (Asylum) 

BREAKOUTS 

DIANA ROSS -Upside Down (Motown) 

ALI THOMPSON -Take A Little Rhythm (A&h' 

ERIC CLAPTON -Tulsa Time (RSO) 

KILT- Houston 

PAUL SIMON -Late ln The Evening (WB) 

NATALIE COLE- Someone That I Used To 

Love (Capitol) 

* DIANA ROSS- Upside Down (Motown) 37- 

23 

* LARRY GRAHAM -One In A Million You (WB) 

22 -12 

KRBE- Houston 

PAUL SIMON -Late In The Evening(WB) 

QUEEN -Another One Bites The Dust 

(Elektra) 

* JACKSON BROWNE- Boulevard (Elektra) 

25 -21 

* IRENECARA- Fame(RSO)29.24 

KLIF -Dallas 

GERRY RAFFERTY -The Royal Mile (UA) 

PAUL SIMON-Late In The Evening(WB) 

* JOHNNY LEE -Lookin' For Love (Asylum) 

16 -12 

* FRANKIEVALLI -Where Did We Go Wrong 

(MCA) 26-22 

KNUS -FM- Dallas 

DIANA ROSS -Upside Down (Motown) 
PAUL SIMON-Late In The Evening (WB) 

* CHRISTOPHER CROSS- Sailing(WB)36.11 

* JACKSON BROWN - Boulevard (Elektra) 
28 -16 

KFJZ -FM (Z -97)- Ft. Worth 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

ALI THOMSON -Take A Little Rhythm 

(A&M) 
* GENESIS-Misunderstanding(Atlantic)10- 

1 

* MICKEYGILLEY -Stand By Me (Asylum)13- 
4 

KM- El Paso 

GEORGE BENSON -Give Me The Night 

(WB) 
PAUL SIMON -Late In The Evening (WB) 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 23 -16 

* ALI THOMSON -Take A Little Rhythm 

(A &M) 25 -21 

WKY- Oklahoma City 

ROBERT JOHN -Hey There Lonely Girl 

(EMI) 

OLIVIA NEWTON- JOHN -Xanadu (MCA) 

* ERIC CLAPTON-Tulsa Time (RSO) 8-4 

* JOHNNY LEE - Lookin' For Love (Asylum) 

12 -8 

KVIL- Dallas 

PAUL SIMON-Late In The Evening(WB) 

ERIC CLAPTON -Tulsa Time (RSO) 

* MICKEY GILLEY -Stand By Me (Asylum)13- 
4 

* ALI THOMSON -Take A Little Rhythm 

(A &M) 20 -6 

KTSA -San Antonio 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

PAULSIMON -Late In The Evening(WB) 

* JERMAINE JACKSON -Let's Get Serious 

(Motown) 10-2 

* MECO- Empire Strikes Back (RSO) 18-14 

KELI -Tulsa 

JOHNNY LEE- Lookin' For Love (Asylum) 

ALI THOMSON -Take A Little Rhythm 

(A &M) 

* MICKEYGILLEY -Stand ByMe(Asylum) 10- 

5 

* BOZSCAGGS -Jo Jo (Columbia) 9-4 

WTIX -New Orleans 

DARYLHALL &JOHNOATES -How Does lt 
Feel To Be Back (RCA) 

PAUL SIMON -Late In The Evening (WB) 

* DIANA ROSS -Upside Down (Motown) 25- 

10 

* JACKSON BROWNE -Boulevard (Elektra) 
34.25 

WNOE -New Orleans 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

LARRY GRAHAM-One lnA Million You (WB) 

* JACKSON BROWNE -Boulevard (Elektra) 
10 -5 

* DIANA ROSS- Upside Down (Motown) 28- 

20 

KEEL -Shreveport 

ROBBIE DUPREE -Hot Rod Hearts 

(Elektra) 

PAULSIMON -Late In The Evening (WB) 

* COMMODORES-Oldfashion Love 

(Motown) 29 -17 

* ROLUNGSTONES- Emotional Rescue 

(Rolling Stones) 17-9 

Midwest Region 

TOP ADD ONS 

AMBROSIA- You're The Only Woman (WB) 

PAUL SIMON -Late In The Evening (WB) 

ELECTRIC UGHT ORCHESTRA -All Over The 

World (MCA) 

i 

* PRIME MOVERS: 

CHRISTOPHER CROSS -Sailing (WB) 

PETE TOWNSHEND -let My Love Open The 

of .Atco) 

JOHNNY LEE -Lookin' For Love (Asylum) 

BREAKOUTS: 

ROBBIE DUPREE -Hot Rod Hearts (Elektra) 

BOB SEGER -You'll Accomp'ny Me (Capitol) 

BILLY JOEL -Don't Ask Me Why (Columbia) 

WLS- Chicago 

CHRISTOPHER CROSS- Sailing(WB) 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

* MANHATTANS-ShiningStar (Columbia) 

36 -26 

* JOE WALSH-All Night Long(Asylum)27.22 

WEFM -Chicago 

YIPES- Darlin' (Millennium) 

LINDARONSTADT -I Can't Let Go (Elektra) 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 12 -6 

* CHRISTOPHER CROSS- Sailing(WB)21.16 

(Continued on page 22) 
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Radio Programming 

Boss Men: Sam Phillips, owner of WLVS -FM, talks over the station's format with general manager Chris Butter - 
ick. "I believe in dealing with the subliminal," says Phillips. 

Format Switch Clicks For WLVS -FM 
Memphis Station 

Ascends After It 

Goes To Country 
MEMPHIS- 94 -LVS, the city's 

first and only country FM stereo 
station, has reason to be proud of 
its 3 :5 audience share reported in 
the April /May Arbitron. Its jump 
from 2.3 indicates the highest 
growth percentage in the Memphis 
market durng this sweep. 

The independently -owned sta- 
tion, which switched from rock to 
country last August, credits that 
growth to its format, which station 
owner Sam Phillips describes as 
"just damn good music." 

Phillips, who founded Sun Rec- 
ords in the '50s, bases the station's 

By ROSE CLAYTON 

format on his personal philosophy 
of what "good music" is and pro- 
grams the station accordingly. 

"I believe in dealing with the 
subliminal," says Phillips. They 
(the audience) may not know why 
they listen, and I don't want them 
to know. other than that it sounds 
good." 

Instead of relying too heavily on 
a record's chart action or the opin- 
ions of programming consultants, 
WLVS utilizes a music selection 
committee, composed of music di- 
rector Barney Raines, Sally Wil- 
bourne and Phillips, to select adds 
for its Triple Top Ten, 30 -song 
playlist. 

The majority of their working 
hours are spent reviewing, not only 
singles, but album cuts as well, 
which they admit is a different atti- 

'Just Damn Good 

Music' the Key 

For Sam Phillips 
tude from that of most country 
music stations. 

"If you are running anything 
substantial, it's important to re- 
view records and keep an open 
mind," Phillips says. In analyzing 
new records, Philips looks first for 
the "content of the message," and 
then for "intimacy of sound" 
which he feels is a record's key in- 
gredient. 

Finally, Phillips studies whether 
the instrumentation is embellish- 
ing and complementing the song's 
intimacy or just adding sound. 

(Continued on page 23) 

SAYS E /A's STEIN 

Programming Into 
Conservative Trend 

By PAUL GREIN 
LOS ANGELES -Hard times in 

the nation's economy and foreign af- 
fairs have led to a conservative trend 
in radio programming. according to 
Burt Stein. national promotion di- 
rector of Elektra /Asylum. 

This is reflected in Top 40 stations 
softening their sound or even switch- 
ing to adult contemporary formats 
and also in AOR outlets shying away 
from new wave acts in favor of old- 
ies by platinum -level rock titans. 

"In times of uncertainty," suggests 
Stein, "radio likes to program music 
that makes listeners feel comfortable 
and not threatened. It tries to bring 
people back to earth and give them 
some certainty." 

One problem Stein runs into with 
radio programmers is when they 
drop records he has sufficient sales 
feedback to know if there's a hit 
there or not. 

"With the market softer today 
than it was a year ago. it's important 
that radio stay with records longer to 
give them a chance to prove them- 
selves. It takes a lot of records eight 
weeks to break through, whereas a 

couple of years ago you could get a 

feel in three of four weeks. 
"A record today might really take 

off after eight or 10 weeks- even 
though in the first few weeks there 
was little or no movement." 

Stein notes that current Elektra/ 
Asylum hits by Neil Sedaka and 
Mickey Gilley took upwards of two 
months to break through. He agrees 
that in general it's the MOR passive 
records that are taking longer to 
emerge, which is significant since 
that's one of the hottest categories of 
records on Top 40 radio today. 

The conservative trend at major 
market stations makes secondaries 
more important than ever, in Stein's 

New Calls For Buffalo's Big Mover: Bob Wood Houston KAUM 
HOUSTON - KAUM -FM, the Much Traveled WBEN Skipper Lifts Station's Image 

ABC Network outlet here. changed 
By JIM BAKER its call letters July 24 to KSRR -FM 

and began broadcasting its new 
adult /rock /country format. 

Dubbed "Star 97." the station 
blends contemporary rock with 
crossover country, which ABC says 
reflects "the lifestyle and music of 
Houstonians of all age groups." 

Personalities, news, weather, traf- 
fic and sports coverage, as well as 
special features and promotions, are 
part of the station's thrust. Commer- 
cial -free music sweeps are planned 
to help the station's launch. 

WHRL -FM Hit 
By BMI's Suit 

NEW YORK -BMI is taking legal 
action against beautiful music sta- 
tion WHRL -FM in Rensselaer, 
N.Y., alleging copyright infringe- 
ment. The action was filed recently 
in U.S. District Court, Albany. 

About two dozen songs are named 
in the suit, which asserts that the sta- 
tion performed the songs without 
authorization and in violation of the 
U.S. Copyright Act. 

The BMI complaint seeks statu- 
tory damages together with attor- 
neys' fees and court costs. 

WHRL -FM station manager Bob 
Hill could not be reached for com- 
ment on the action. 

BUFFALO -Even in the fast - 
paced broadcasting business, where 
traveling to the next job is often a 
way of life. Bob Wood is regarded as 
a big mover. 

A program director with the ap- 
pearance of a professor and a 

straightforward personality, Wood 
has served at no less than 10 radio 
stations since 1968. He is literally 
seeing the continent via FM as far 
west as Phoenix (KRIC -AM), north 
as Montreal (CJFM -FM) and east as 
Wilmington, Del., (WAMS -AM), 
Charlottesville, Va., (WELK -AM) 
and Annapolis, (WYRE -AM). 

"I've been at WBEN here two 
years. seven months and this is the 
longest I've been anywhere," Wood 
says. 

But just because he's well -trav- 
eled, don't get the notion Wood isn't 
successful. He is. In fact, his direc- 
tion at WBEN -AM and WBEN -FM 
(Rock -102) has buoyed them into 
two of the four most listened to sta- 
tions in the Buffalo market. accord- 
ing to the latest Arbitron survey. 

Only beautiful music WJYE -FM 
with a (13.3 audience share) beats 
adult contemporary WBEN -AM 
(12.2) in Buffalo radio and with FM 
listening enjoying a surge in the 
spring book. Third rated WKBW- 
AM (9.2) beats rocking WBEN -FM 
(9. I) by just a 10th of a point. And 

Audio Confab: WBEN -AM -FM program director Bob Wood, left, and WBEN 
music director Roger Christian confer about the stations' audio chain. 

Rock -102 edged adult contempo- 
rary WGR -AM (9.0) for the first 
time. 

Obviously, Wood is a fellow who 
knows what he's doing when it 
comes to programming a radio sta- 
tion- whether a popular AMer such 
as WBEN or an on- the -rise. largely 
automated FMer such as "Rock - 
102." 

Wood came to WBEN from Mon- 
treal's CJFM (FM -96) and, as Wood 
labels it, "a station aimed at the 
young urban mover and groover, 25 
to 34 years old. with an older skew." 

Wood learned there -serving as pro- 
motion, creative and program chiefs, 
"I wem up the ladder. did every- 
thing in two years." he says. 

"Before that. I was production di- 
rector at CHAM -AM in Hamilton, 
Ont. Since I left, they've changed the 
call letters under a new owner, but 
they haven't gone back up to my rat- 
ings." 

Larry Levite imported Wood to 
program the two WBEN stations af- 
ter his Algonquin Broadcasting 
group purchased the stations in 

(Continued on page 29) 

view. "provided they're still willing 
to take a shot on a record." Stein 
suggests. however, that smaller mar- 
ket stations in many cases have be- 
come almost as tight as bigger sta- 
tions. 

Burt Stein: Adjusting to conserva- 
tive trends in radio programming. 

"Secondaries can be real impor- 
tant," says Stein, "because we want 
to know right away if we have a hit. 
We don't want to push a record if it's 
not going to pan out. We can save a 

lot of people a lot of time and energy 
if we're able to know if we have a hit 
in the first five weeks of release." 

Stein feels the influx of hits by su- 
perstar rock acts on many AOR sta- 
tions is in part a reaction to new 
wave. "A lot of stations felt new 
wave never panned out in terms of 
sales. And since sales constitutes the 
major part of research at radio sta- 
tions, they felt they weren't playing 
the right music." 

Elektra /Asylum stands to benefit 
more than most labels from the 
AOR fondness for superstar album 
tracks. since its catalog is studded 
with gold LPs by the Eagles. Linda 
Ronstadt, Jackson Browne, Joni 
Mitchell and other long -time AOR 
favorites. 

(Continued on page 29) 

KHJ DJ CUTS 
`LACE' COVER 
MEMPHIS -Rick Decs. disk 

jockey at KHJ -AM in Los Angcics. 
has cut a cover of "Chantilly Lace." 
The song was originally made popu- 
lar by another deejay. J.P. Richard- 
son of Texas. who died in the air- 
plane crash which killed Buddy 
Holly. 

"It's the Big Bopper's version," 
says Dees of his Mushroom single. "1 
make no attempt to disguise that, 
hut, it's today's feel." 

Dees says he actually got the idea 
for cutting the tune while working 
on some demos at Sam Phillips 
Recording Services. Inc. here where 
Jerry Lee Lewis recorded his ver- 
sion. "Jerry Lee's has more piano." 
says Dees. "This (cut) has a straight- 
forward r &h dance feel. 

"What I enjoyed about doing it is 
that the guy's a character," Dees 
says. "and I like to do characters." 
"Disco Duck," which became a 

platinum record for Dees in 1976, 
"locked me into the novelty cate- 
gory." he says. "but, it doesn't bother 
me. It's an interesting calling card." 

The flip side of "Chantilly Lace" 
is "Disco Brief," the world's shortest 
disco song. Time: 45 seconds. The 
cuts are from his "Read Me My 
Right' album. 
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Billboard S Action 
Based on station playlists through Thursday (7/31/80) 

Playlist Top Add Ons 

Pk ylist Prime Movers * 

Continued from page 20 
WIFE -Indianapolis 

JOHNNY LEE -Lookin' For Love (Asylum) 

PAUL SIMON-Late In The Evening(WB) 

WNDE- Indianapolis 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

BOB SEGER- You'IlAccomp'nyMe 
(Capitol) 

* GEORGE BENSON -Give Me The Night 
(WB) 22.17 

* JOHNNY LEE - Lookin' For Love (Asylum) 
21.14 

WOKY -Milwaukee 

BILLY JOEL -Don't Ask Mc Why (Columbia) 

PAUL SIMON- Late ln The Evening (WB) 

* JACKSON BROWNE- Boulevard (Elektra) 
25 -20 

* FRED KNOBLOCK -Why Not Me (Atlantic) 
23 -19 

WZUU- FM- Milwaukee 

ELECTRIC LIGHT ORCHESTRA -All Over The 
World (MCA) 

THE S.O.S. BAND-Take Your Time (Tabu) 

* CHRISTOPHER CROSS- Sailing(WB)6-4 

* PETE TOWNSHEND- Let My Love Open The 
Door (Alcor 10 -8 

KSLQ- FM -St. Louis 

PAUL SIMON- Late In The Evening (WB) 

AMBROSIA -You're The Only Woman (WB) 

* BENNY MARDONES-Into The Night 
(Polydor) 18- 14 

* CHRISTOPHER CROSS -Sailing 011E1)4-1 

KXOK -St. Louis 

DIONNE WARWICK -No Night So Long 
(Arista) 

FRED KNOBLOCK -Why Not Me (Atlantic) 

* BILLY JOEL -Don't Ask Me Why (Columbia) 
22 -12 

* AIR SUPPLY -All Out Of Love (Arista) 18-14 

KIOA -Des Moines 

AIR SUPPLY -All Out Of Love (Arista) 

BOB SEGER- You'IlAccomp'nyMe 
(Capitol) 

* GENESIS -Misunderstanding(Atlantic) 15- 

6 

* PETETOWNSHEAD- LetMyLoveOpenThe 
Door(Atco) 18 -12 

KDWB- Minneapolis 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

AMBROSIA -You're The Only Woman (WB) 

* BOZSCAGGS -Jo Jo (Columbia) 9.3 

* LINDA RONSTADT-1 Can't Let Go (Elektra) 
16 -13 

KSTP- Minneapolis 

EDDIE RABBITT- Drivin My life Away 

(Elektra) 

AMBROSIA- You're The Only Woman (WB) 

* FRED KNOBLOCK -Why Not Me (Atlantic) 
20-14 

* AIR SUPPLY -All Out Of Love (Arista) 13 -7 

WHG- Kansas City 

POINTER SISTERS -He's SoShy(Planet) 

NATALIE COLE- Someone That I Used To 

Love (Capitol) 

* DIONNE WARWICK-No Night So Long 
(Arista) 24.17 

* JOHNNY LEE-Looking For Love (Asylum) 
16.1 

KBEQ- Kansas City 

CHRISTOPHER CROSS -Sailing (WB) 

* KENNY LOGGINS-I'm Alright (Columbia) 
11 -6 

* DARYL HALL &JOHN OATES -How Does It 

Feel To Be Back (RCA) 18 -13 

KKLS -Rapid City 

ROSSINGTON COLLINS BAND- Don't 
Misunderstand Me (MCA) 

PAUL SIMON -Late In The Evening (WB) 

* POCO- Un der The Gun (MCA)1 / -14 

* ERIC CLAPTON -Tulsa Time (RSO) 11-8 

KQWB -Fargo 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

FRED KNOBLOCK -Why Not Me (Atlantic) 

* AMBROSIA -You're The Only Woman (WB) 

23-16 

* THE DIRT BAND -Make A Little Magic (UA) 

14 -9 

KLEO- Wichita 

JOHNNY LEE -Lookin' For Love (Asylum) 

BOB SEGER-You'll Accom p'ny Me 

(Capitol) 

* MICKEY GILLEY-Stand By Me (Asylum)11- 
6 

* COMMODORES -0ld Fashion Love 

(Motown) 13-7 

Northeast Region 

TOP ADD ONS: 

PAUL SIMON -Late In The Evening (WB) 

BILLY IOU-Don't Ask Me Why (Columbia) 

DIANA ROSS- Upside Down (Motown) 

* PRIME MOVERS: 

OLIVIA NEWTON-JOHN -Magic (MCA) 

DIRT BAND -Make A little Magic (UA) 

BO/ SCAGGS -Jo Jo (Columbia) 

a / 
BREAKOUTS: 

JOHNNY LEE -Lookin' For Love (Asylum) 

GEORGE BENSON -Give Me The Night (WB) 

LARRY GRAHAM -One In A Million You (WB) 

WABC- New York 

AIR SUPPLY -All Out Of Love (Arista) 

DIANA ROSS-Upside Down (Motown) 

* KIM CARNES -More Love (EMI)31.17 

* OLIVIA NEWTON -JOHN -Magic (MCA) 10-6 

PALO-New York 

CHANGE -Searching (RFC) 

PAUL SIMON- Late In The Evening (WB) 

* LARRY GRAHAM -One InA Million You (WO) 

19-15 

* OLIVIA NEWTON- JOHN -Magic (MCA) 10-6 

WPTR -Albany 

DIONNE WARWICK-No Night So Long 
(Arista) 

BILLY JOEL- Don't Ask Me Why (Columbia) 

* FRED KNOBLOCK-Why Not Me (Scotti 
Bros.) 21.18 

* BOZ SCAGGS -lo Jo (Columbia) 13 -7 

WIRY- Albany 

BILLY JOEL- Don't Ask Mc Why (Columbia) 

PAUL SIMON -Late In The Evening (WB) 

* LINDA RONSTADT-I Can't Let Go (Asylum) 
24 -17 

* JOHNNY LEE -Lookin' For Love (Asylum) 
19 -11 

WKBW -Buffalo 

PAULSIMON- LatelnTheEvening(WB) 

BOB SEGER- You'Il Accomp'ny Mé 

(Capitol) 

* BOZ SCAGGS-Jo Jo (Columbia) 15-11 

* GEORGE BENSON -Give Me The Night 
(WB) 18-12 

WYSL -Buffalo 

SEALS & CROFTS -First Love (WB) 

LENORE O'MALLEY-First Be A Woman 
(Polydor) 

* BILLY PRESTON & SYREETA -One More 
Time For Love (Tamla)12.7 

* DIONNE WARWICK-No Night So Long 
(Arista) 30 -21 

WBBF- Rochester 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

BOB SEGER-You'll Accomp'ny Me 

(Capitol) 

* JACKSON BROWNE- Boulevard (Asylum) 
20-16 

* ALI THOMPSON-Take A Little Rhythm 
(A &M) 18.12 

WRKO- Boston 

PAUL SIMON -Late In The Evening (WB) 

LINDA CLIFFORD -Red Light (RSO) 

* IRENECARA -Fame (RSO) 19-12 

* DIRT BAND -Make A Little Magic (UA) 10-7 

WBZFM- Boston 

BILLY JOEL -Don't Ask Me Why (Columbia) 

CARLY SIMON- Jesse(WB) 

F -105 (WVBF)- Boston 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

PAULSIMON -Late In The Evening(WB) 

* DIRT BAND -Make A Little Magic(UA)13.5 

* GENESIS- Misunderstanding (Atlantic)14- 
11 

WDRC -Hartford 

BILLYJOEL -Don't Ash Me Why (Columbia) 

* GEORGE BENSON -Give Me The Night 
(WB) 20-15 

* BOZ SCAGGS -Jo Jo (Columbia) 15 -10 

WPRO (AM)- Providence 

LARRY GRAHAM -One In A Million You (WB) 

PAUL SIMON- Late ln TheEvening(WB) 

* JOHNNY LEE- Lookin' For Love (Asylum) 
27-22 

* GIADYS KNIGHT & THE PIPS- Landlord 
(Columbia) 25-20 

WPRO -FM- Providence 

JOHNNY LEE -Lookin' For Love (Asylum) 

PAUL SIMON- Late ln The Evening (WO) 

* DIRT BAND- Make A Little Magic (UA)17- 
13 

* ROLLING STONES- Emotional Rescue 

(Rolling Stones) 13 -8 

WICC -Bridgeport 

KENNY LOGGINS- l'm Alright (Columbia) 

PAUL SIMON- Late In The Evening (WB) 

WBEN- Buff alo 

DIANA ROSS- Upside Down (Motown) 

BOB SEGER -You'll Accomp'ny Me 

(Capitol) 

* JACKSON BROWNE- Boulevard (Asylum) 
16-10 

* POCO -Under The Sun(MCA)39 -32 

Mid - Atlantic Region 

TOP ADD ONS: 

PAUL SIMON -Late In The Evening (WB) 

DIANA ROSS- Upside Down (Motown) 

AMBROSIA- You're The Only Woman (WB) 

* PRIME MOVERS: 

CHRISTOPHER CROSS -Sailing (WB) 

LINDA RONSIADT -I Can't Let Go 

PETE TOWNSHEND -Let My Love Open The 

Door (Atco) 

BREAKOUTS: 

EDDIE RABBTTT -Dawn' My Lute Away 

(Elektra) 

PAT BENATAR -You Better Run (Chrysalis) 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

WFIL- Philadelphia 

PAUL SIMON -Late In The Evening (WB) 

DIANA ROSS- Upside Down (Motown) 

* EDDIE RABBITT- Drivin' My Life Away 
(Elektra) 30-27 

* CHRISTOPHER CROSS -Sailing (WB) 15-8 

WIFI-FM- Philadelphia 

PAUL SIMON -Late In The Evening (WB) 

FRED KNOBLOCK-Why Not Me (Scotti 
Bros.) 

* PAT BENATAR -You Better Run (Chrysalis) 
20-14 

* KIM CARNES-More Love (EMI) 23.18 

WPGC -Washington 

BENNY MARDONES -Into The Night 
(Polydor) 

AMBROSIA -You're The Only Woman (WB) 

* LINDA RONSTADT- I Can't Let Go (Asylum) 
15.8 

* PETETOWNSHEND -Let My Love Open The 

Door (Atco)10.5 

WGH- Norfolk 

PAUL SIMON-Late In The Evening(WB) 

PAUL McCARTNEY -Waterfalls (Columbia) 

WCAO - Baltimore 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

PAUL SIMON -Late In The Evening (WB) 

* CHRISTOPHER CROSS- Sailing(WB)15 -5 

* JACKSON BROWNE- Boulevard (Asylum) 
20 -10 

WYRE- Annapolis 

DARYL HALL &JOHN OATES-How Does lt 
Feel To Be Back (RCA) 

PAUL SIMON -Late In The Evening (WB) 

* UNDA RONSTADT-I Can't Let Go (Asylum) 
22 -17 

* BOZSCAGGS -Jo Jo (Columbia) 13.7 

WLEE- Richmond 

CARLY SIMON -Jesse (WB) 

BILLY JOEL- Don't Ask Mc Why (Columbia) 

* FRED KNOBLOCK -Why Not Me (Scotti 
Bros.) 24-19 

* JOHNNY LEE -Lookin' For Love (Asylum) 
20.15 

WRVQ -Richmond 

CHEAP TRICK -Day Tripper (Epic) 

EDDIERABBITT- Drivin' MyLifeAway 
(Elektra) 

* GENESIS-Misunderstanding(Atlantic)16- 
7 

* PAT BENATAR -You Better Run (Chrysalis) 
32-25 

WAEB -Allentown 

ELECTRIC LIGHT ORCHESTRA -All Over The 

World (MCA) 

PAUL SIMON -Late In The Evening (WB) 

* AMBROSIA- You're The Only Woman (WB) 
16-6 

* AIR SUPPLY-All Out Of Love (Arista) 22 -10 

WKBO- Harrisburg 

PAUL SIMON-Late In The Evening(WB) 

DIANA ROSS- Upside Down (Motown) 

* IRENECARA- Fame(RSO)30 -21 

* GEORGE BENSON -Give Me The Night 
(WB) 26-20 

WFBR -Baltimore 

BILLY JOEL- Don't Ask Me Why (Columbia) 

PAUL SIMON -Late In The Evening (WB) 

* CHRISTOPHER CROSS -Sailing (WB) 14-7 

* DIANA ROSS-Upside Down (Motown) 20- 
13 

Southeast Region 

TOP ADD ONS: 

PAUL SIMON -Late In The Evening (WB) 

BOB SEGER -You'll Accomp'ny Me (Capitol) 

OUVIA NEWTON-JOHN- Xanadu (MCA) 

* PRIME MOVERS: 

JACKSON BROWNE- Boulevard (Asylum) 

CHRISTOPHER CROSS -Sailing (WB) 

GENESIS- Misunderstanding (Atlantic) 

BREAKOUTS: 

DIANA ROSS- Upside Down (Motown) 
JOHNNY LEE- Lookin' For Love (Asylum) 

ROWNG STONES-Emotional Rescue (Rolling 

Stones) 

WQXI -Atlanta 

BOB SEGER -You'll Accomp'ny Me 

(Capitol) 

BOZ SCAGGS- Look What You've Done To 

Me (Columbia) 

* DARYL HALL & JOHN OATES-How Does lt 
Feel To Be Back (RCA) 23-18 

* ROLLING STONES- Emotional Rescue 
(Rolling Stones) 10 -4 

Z -93 (WZGC -FM)- Atlanta 

PAUL SIMON -Late In The Evening (WB) 

OLIVIA NEWTON- JOHN -Xanadu (MCA) 

* DIANA ROSS- Upside Down (Motown) 26- 
10 

* ALI THOMPSON-Take A Little Rhythm 
(A &M) 14 -7 

WBBQ- Augusta 

BOB SEGER -You'll Accomp'ny Me 

(Capitol) 

DIANA ROSS-Upside Down (Motown) 

* POCO -Un der The Sun (MCA)29.21 

* JACKSON BROWNE- Boulevard (Asylum) 
17 -7 

WFOM- Atlanta 

CARLYSIMON- Jesse(WB) 

PAUL SIMON -Late In The Evening (WB) 

* DARYL HALL & JOHN OATES -How Does It 
Feel To Be Back (RCA) 40-31 

* JACKSON BROWNE- Boulevard (Asylum) 
106 

WSGA- Savannah 

KENNY LOGGINS- l'm Alright (Columbia) 

OLIVIA NEWTON- JOHN -Xanadu (MCA) 

* IRENE CARA- Fame(RSO)23.15 

* JACKSON BROWNE - Boulevard (Asylum) 
21,16 

WFLB -Fayetteville 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

BILLY JOEL- Don't Ask Mc Why (Columbia) 

* LINDA RONSTADT -I Can't Let Go (Asylum) 
17-15 

* ROLLING STONES -Emotional Rescue 

(Rolling Stones) 21 -17 

WMJX (96X)- Miami 

LENORE O'MALLEY-First Be A Woman 
(Polydor) 

Y -100 (WHYI -FM) -Miami 

IRENECARA- Fame(RSO) 

AIR SUPPLY-All Out Of LOVE (Arista) 

WLOF- Orlando 

PAUL SIMON-Late In The Evening (WB) 

OLIVIA NEWTON- JOHN -Xanadu (MCA) 

* ROLLING STONES- Emotional Rescue 

(Rolling Stones) 9-2 

* JACKSON BROWNE- Boulevard (Asylum) 
20 -14 

Q-105 (WRBQ -FM) -Tampa 

JOHNNY LEE -Lookin' For Love (Asylum) 

DIANA ROSS-Upside Down (Motown) 

* GENESIS-Misunderstanding (Atlantic) 10- 

8 

* LARRY GRAHAM -One In A Million You (WB) 
23 -18 

BJ -105 (WBJW -FM)- Orlando 

BOZSCAGGS -Jo Jo (Columbia) 

IRENECARA -Fame(RSO) 

* CHRISTOPHER CROSS -Sailing (WB) 7-4 

* AIR SUPPLY-All Out 01 Love (Arista)37-27 

WQXQ- Daytona Beach 

PAUL SIMON -Late ln The Evening (WB) 

* UNDA RONSTADT-1 Can't Let Go (Asylum) 
35 -29 

* CHANGE -A Lover's Holiday (RFC) 28-11 

WAPE -Jacksonville 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

PAUL SIMON -Late In The Evening (WB) 

* FRED KNOBLOCK -Why Not Me (Scotti 
Bros) 27 -23 

* AMBROSIA -You're The Only Woman (WB) 
26 -22 

WAYS -Charlotte 

ROLLING STONES- Emotional Rescue 

(Rolling Stones) 

PAUL SIMON -Late In The Evening(WB) 

WKIX- Raleigh 

LINDA ROHSTADT -I Can't Let Go (Asylum) 

SHEIK - Rebels Are We (Atlantic) 

* MICKEY GILLEY -Stand By Me (Asylum) 7-4 

* KIM CARNES -More Love (EMI) 13-11 

WZDQ -Chattanooga 

PAUL SIMON -Late In The Evening (WB) 

* JACKSON BROWNE- Boulevard (Asylum) 
8 -4 

* ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 17 -12 

WTMA- Charleston 

CHICAGO- Thunder /Lightning(Columbia) 

PAUL SIMON-Late ln The Evening (WB) 

* JOHNNY LEE -Lookin' for Love (Asylum) 
2418 

* GENESIS -Misunderstanding (Atlantic) 17- 

11 

WORD- Spartanburg 

PAUL SIMON- Late ln The Evening (WB) 

OLIVIA NEWTON- JOHN -Xanadu (MCA) 

* ERIC CLAPTON -Tulsa Time (RSO) 17-11 

* EDDIE RABBITT- Drivin' My Life Away 

(Elektra) 21.16 

MAC- Nashville 

BOBSEGER- You'll Accomp'ny Me 

(Capitol) 

PAUL SIMON -Late In The Evening(WB) 

* LARRY GRAHAM -One In A Million You (WB) 
14 -9 

* JOHNNY LEE - Lookin' For Love (Asylum) 
22-16 

(WBYQ)92- Q- Nashville 

BILLY JOEL -Don't Ask Me Why (Columbia) 

KENNY LOGGIAS- I'm Alright (Columbia) 

* OLIVIA NEWTON- JOHN -Magic (MCA) 8.5 

* GENESIS -Misunderstanding (Atlantic) 20- 
15 

WHBQ -Memphis 

BILLY JOEL -Don't Ask Me Why (Columbia) 

PAUL SIMON -Late In The Evening (WB) 

* JOHNNYLEE- Lookin' For Love (Asylum) 
2214 

* AIR SUPPLY -All Out Of Love (Arista) 26-22 

WFLI-Chattanooga 

PAUL SIMON- Late In The Evening (WO) 

GERRY RAFFERTY -The Royal Mile (UA) 

WRJZ -Knoxville 

ELECTRIC LIGHT ORCHESTRA -All Over The 
World (MCA) 

DIANA ROSS- Upside Down (Motown) 

* CHRISTOPHER CROSS -Sailing (WB) 3 -1 

* JACKSON BROWNE- Boulevard (Asylum) 
86 

WGOW- Chattanooga 

BILLY JOEL -Don't Ask Me Why (Columbia) 

PAUL SIMON -Late In The Evening (WB) 

* FRED KNOBLOCK -Why Not Me (Scotti 
Bros.) 18-16 

* AMBROSIA -You're The Only Woman (WB) 
30-24 

WERC -Birmingham 

ROBBIE DUPREE -Hot Rod Hearts 
(Elektra) 

PAULSIMON -Late In The Evening (WB) 

* GEORGE BENSON -Give Me The Night 
(WO) 14-7 

* JACKSON BROWNE- Boulevard (Asylum) 
18 -12 

WSGN- Birmingham 

PAUL SIMON-Late In The Evening (WB) 

DIANA ROSS- Upside Down (Motown) 

* ALI THOMPSON -Take A Little Rhythm 
(A&M) 16-12 

* AMBROSIA -You're The OnlyWoman(WB) 
18 -13 

WHHY- Montgomery 

PAUL SIMON- LatelnTheEvening(WB) 

OLIVIA NEWTON-JOHN-Xanadu (MCA) 

* JACKSON BROWNE- Boulevard (Asylum) 
22 -17 

* ROLLING STONES -Emotional Rescue 
(Rolling Stones) 11.2 

AMY -Little Rock 

LIPPSINC. -Rock It (Casablanca) 

O'IAYS -Girl Don't Let It Get You Down 

(TSOP) 

* ROY ORBISON & EMMYLOU HARRIS -That 
Lovin' You Feelin' Again (WB) 21-19 

* ALI THOMPSON -Take A Little Rhythm 
(A&M) 14-9 

WSEZ (Z- 93)- Wilton -Salem 

QUEEN -Another One Bites The Dust 
(Elektra) 

PAUL SIMON -Late In The Evening (WB) 

* CHRISTOPHER CROSS- Sailing(WB)12.4 

* MICKEY GILLEY-Stand By Me (Asylum) 16- 

14 

WAIV- Jacksonville 

JOHNNY LEE -Lookin' For Love (Asylum) 

FRED KNOBLOCK -Why Not Me ( Scotti 
Bros.) 

* KIM CARNES -More Love (EMI) 14 -8 

* CHRISTOPHER CROSS -Sailing (WB) 19-7 

WRFC -Athens, Ga. 

ELTON JOHN-Don't Manna Play(MCA) 

PAUL SIMON -Late In The Evening (WB) 

* EDDIERABBITT- Drivin' My Life Away 

(Elektra) 25 -20 

* COMMODORES-Old Fashion Love 
(Motown) 16-8 
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Radio Programming 

Talent Bank Launched To FORMER GOSPEL STATION 

Are Oldies Passe? Not So 
For Babylon WNYG -AM 

Aid Station Job Openings 
LOS ANGELES -Radio Talent 

Bank, a new national service, has 
been launched here to assist stations 
in recruiting program directors. mu- 
sic directors and air talent. 

The firm, a subsidiary of the exec- 
utive search firm of Searing Fox & 
Associates. is headed by Larry Your - 
din and Deirdre O'Donoghue. 

Unlike an employment agency. 
the Radio Talent Bank begins with a 
job order and then goes about filling 
it. "We start with a position and then 
look for a qualified person to fill it," 
notes director Yourdin. 

"When we get a specific order 
from a station for a position, then we 
target the station and individuals 
and get a sense of the people 
strongly qualified." 

States O'Donoghue: "We look 
closely at the market and its sound, 
size and format and make a match 
instead of just collecting a fee." 

There is a standard fee for the 
firm's placement service which is 
never paid by the talent but by the 
station upon hiring. 

In the top 25 Arbitron metropoli- 
tan markets, there is a $1.000 fee for 

talent and $1.500 for placing a pro- 
gram director. Outside the top 25 
markets, the fees are $500 and $750. 
respectively. 

"To be ethical and discreet," says 
Yourdin. "and perform a service rio 
one else does, we talk to people with- 
out selling anything and to those 
who are currently in successful situ- 
ations but might want to change." 

Yourdin. a 17 -year radio veteran, 
was formerly program consultant to 
the ABC -owned FM stations. He 
was also general manager of KFAT- 
FM in San Jose and KPFT public 
radio in Houston as well as news di- 
rector of KMET -FM in Los Angeles. 
He also created and produced the 
nationally syndicated features 
"Daily Planet" and "Steppin' Out" 
and created and developed "Future 
File." 

O'Donoghue, assistant director of 
the Bank, was formerly music direc- 
tor of KMGC -FM in Dallas and 
WNTN -AM in Boston. Addition- 
ally, she was public affairs director 
at KPPC -FM (now KROQ -FM) in 
Los Angeles and producer of con- 
temporary formats at TM Produc- 
tions, a Dallas -based syndicator. 

Format Switch Clicks 
Continued from page 2/ 
Phillips faults many of today's 

recordings with "trying to over- 
whelm the people with bigness 
rather than being the personal one - 
on -one thing that music ought to be. 
The easiest thij g in the world." he 
says, "is to overcomplement what 
you are trying to say with too much 
music or by playing too fancy." 

After a record passes scrutiny, it is 
programmed into rotation. WLVS 
has a special category for new artists 
which gives them an opportunity to 
be heard twice daily. About six 
months ago Leon Everette had a 
record played in this new artist cate- 
gory. "I had never heard of him or 
Orlando Records," says Phillips, 
"but he started breaking out in 
Memphis, and since then he has had 
three hit singles. 

"I've been in radio since 1943 and 
this is the first time I've not had one 
call telling us we are playing the 
wrong records. That's the truth," 
says Phillips, who hopes that being 
successful in programming his own 
station will set an example for other 
stations to become less dependent on 
formulated programming. 

"We give our listeners a program 
they can turn on and leave on all 
day." Phillips says. "We don't tire 
them out with the same records." 

WLVS goes at least three hours 
without repeating a record and pays 

Rock At Navy Pier 
CHICAGO -A WLUP -FM spon- 

sored screening of rock music 
themed feature films will be part of 
the Navy Pier ChicagoFest, Aug. 1- 

10 and Aug. 13 -17. Films planned 
for showing include "The Last 
Waltz," "The Concert For Bangla 
Desh," "Rock'n'Roll High School." 
"Let It Be" and "The Buddy Holly 
Story." 

WKSS -FM Sale Off 
NEW YORK -The proposed sale 

of WKSS -FM in Hartford, Conn., is 
off. Franks Broadcasting has with- 
drawn its offer to purchase the sta- 
tion from owner Broad Street Com- 
munications of New Haven. 
Richard L. Geismar, Broad Street 
chairman, says WKSS -FM will con- 
tinue to be operated as part of the 
Insilco Broadcasting Group. 

special attention to sequencing: 
tempo. gender, recurrent, oldies and 
new album cuts in order to minimize 
repetition of sound. 

Chris Butterick, the station's gen- 
eral manager. says, "There is a com- 
mitment here to maintain the mod- 
ern country sound and make it what 
it can be in the community." Butter- 
ick, who recently left KYND in 
Houston to move back to Memphis, 
says, "Living in Houston I learned 
the value of country music and the 
potential value of it. It's a life style 
and a way of life." 

"What's important." according to 
Phillips, "is your music flow and the 
long lost art of our deejays to engen- 
der a one -on -one feeling with our 
listeners. I believe in that lost art, 
and good time radio. It's damn sure 
paying off for us." 

Claudette Galigher, WLVS pub- 
lic appearance and promotions di- 
rector, agrees. 

"I worked with an advertising 
agency for a long time and always 
bought what I heard in the streets. 
WLVS is all you have anywhere you 
go in this community." she claims. 

Many of the station's promo spots 
are produced at Sam Phillips' 
Recording Studio, managed by Phil- 
lips' son Knox. 

"We have better soundtracks," 
Phillips says, "because we use first 
generation, original instrumental 
tracks off a 16 -track machine. Since 
we have our own studio, we utilize it 
and WLVS' two ultra- modern pro- 
duction rooms." 

WLVS' promotional program is 
designed to enhance its image as a 
community station. "We give away a 
few things," Butterick says, "but we 
are not going to buy the market." 

WLVS plays an energetic role in 
community activites by sponsoring 
golf tournaments, arm wrestling and 
fiddling concerts, and fielding its 
own softball team. Sunday after- 
noon parking lot parties, held in 
front of the station's modern facility 
in suburban Germantown, have 
been such popular outings that the 
police have had to direct traffic. 

The outlet. originally licensed 
WGTC -FM in 1976 and later 
changed to WEEF to coincide with 
its sister AMer, took the WLVS calls 
in November 1978 when Phillips 
dedicated the station to the late Elvis 
Presley, whom he discovered. 

Sklar Predicts 
More All -Talk 

And Self -Help 
LOS ANGELES -ABC radio di- 

vision vice president Rick Sklar says 
AM stations may gravitate towards 
all -talk and "self- help" formats in 
the decade ahead in order to grab an 
adult demographic. 

In remarks to the California Assn. 
of Broadcasters, Sklar predicts a fur- 
ther specialization of formats and an 
increase in talk and "self- help" 
shows "which aid people in coping 
with life." 

One of the questions that must be 
resolved. he adds, is whether the cur- 
rent middle age demographic will 
take its teen and adult music tastes 
along as it advances in years. 

Pointing out that "non -music for- 
mats thrive on adult audiences," 
Sklar said programming for such 
formats could come_ from "non -lo- 
cal" sources in order to meet the de- 
mand. 

Sklar dismissed the theory that 
FM radio would level off after 
achieving parity with AM, pointing 
out that in some markets FM al- 
ready has 60% of the listening au- 
dience. 

"The trend lines." says Sklar, 
"point to the need for AM stations to 
carefully examine their future posi- 
tioning in their markets and move to 
examine programming alterna- 
tives." 

Sklar is also scheduled to speak at 
the National Assn. of Broadcasters 
programming conference in New 
Orleans Aug. 24. 

Minneapolis 

Bands On LP 
MINNEAPOLIS - KDWR -FM 

here has released an album of origi- 
nal rock 'n' roll performed by local 
groups that is being marketed 
through the Pickwick and Lieber- 
man chains. 

"The Stereo 101 Original Home- 
town Album" features groups such 
as Sneakers, Damon Danielson, Phil 
& the Blanks, Dame, Brian Wal- 
stead, the Metro All Stars And Gen- 
uine Shirley. In addition, Sneakers 
won 30 hours of studio time at Crea- 
tion Studios here as part of the pro- 
motion, as well as the opportunity to 
open a concert for Toto. 

More than 200 retail accounts will 
have posters and a seven foot card- 
board cutouts for display. The al- 
bum will sell for $3.99 or $4.99. de- 
pending on the store. All proceeds 
go to the Minnesota Chapter of the 
National Committee for the Preven- 
tion of Child Abuse. 

KDWR has been promoting the 
album on the air, as well as playing 
cuts from the disk. Other AOR out- 
lets have also cut "hometown" band 
albums, including NBC stations in 
Chicago and New York and outlets 
in San Diego and Honolulu. 

Stereo 101's LP is mostly main- 
stream rock. 

Billboard photo by Chuck Pulin 
Oldies Mix: Program director Bill Andres, left, goes over playlists with oper- 
ations manager Don T. Dunitz at Long Island's WNYG -AM, which specializes 

in an oldies format. 

BABYLON, N.Y. -Some major 
market programmers say the bloom 
is long off the oldies format. but not 
Bill Andres or Don Dunitz. 

Beginning with a week of Elvis 
Presley, program director Andres 
and operations manager Dunitz 
used this programming to kick off 
the new format on WNYG -AM 
when the station switched from a 
gospel format. The station is now 
called 14 Gold. noting the 1440 kHz 
dial position. 

The Presley week. with some give- 
aways of Presley memorabilia. 
"made some noise for us in the mar- 
ket." Andres says. "and now we've 
got a pleasant sound to sell without 
(Arbitron) numbers." 

Since the format was introduced 
last summer it has been modified, 
particularly this past fall, but with 
only two current singles and one cur- 
rent album cut per hour, the station 
is still heavily into oldies. The station 
plays 12 to 15 records per hour. 

Andres reasons that WNYG 
stands out because "everyone is re- 
searching their programming to the 
common denominator. We try to 
program to the highest denomi- 
nator." 

The station also has several fea- 
tures to make it stand out. The day - 
timer features a half -hour "Sundown 
Special" of one artist just before 
sign -off. On Tuesdays and Thurs- 
days the station features an artist for 
the day, playing two cuts an hour. 

"We feature the stuff you don't 
hear on AM," says Andres. "At 
11:25 a.m. and 3:25 p.m. we present 

Radio Pair Form New Firm 
NEW YORK -Broadcasters John 

Hawkins and Steve Rood team up 
again to form Hawkins /Rood Com- 
munications, a. consulting firm 
based in Walnut Creek, Calif. The 
pair had worked together as consult- 
ants in the '60s. 

Services cover operations, pro- 
gramming. sales. promotion and a 
variety of other areas. The firm also 
operates its own production studio 

turning out automation tapes. syndi- 
cated shows and oldies libraries for 
radio stations. 

Hawkins /Rood claims to have 
one of the most complete stereo mu- 
sic libraries anywhere. 

Over the years Hawkins and Rood 
have worked for such companies as 
Metromedia, RKO, NBC and Avco. 
They have also worked separately 
and together for other consulting 
firms. 

coffee break concerts" of such artists 
as the Rascals and the Four Seasons. 

But the station also features newer 
oldies from Billy Joel. Fleetwood 
Mac and Hot Chocolate. 

Andres handles the morning drive 
shift. which he says is the tamest in 
terms of music. "After 6 p.m. we 
sould like an AOR station." he says. 

Dunitz does middays and Alan 
Duke handles afternoon drive. 
Former WRCN -FM Riverhead. 
N.Y.. deejay Jeff Fisher takes over 
from 5 p.m. to sign -off. 

DOUG HALL 

Jewish Life Radio 
Show Goes On LP 

CHICAGO -A double LP stereo 
recording of the award- winning 
1976 radio documentary about Jew- 
ish life, "Rozhinkes Mit Mandlin 
(Raisins With Almonds)" has been 
produced. The album is a joint effort 
of program producer Gamut Pro- 
ductions. Inc. and Living Archives 
Ltd. 

According to Rita Jacobs Willens, 
producer /narrator of the documen- 
tary and Gamut president, the 
record will be direct marketed 
through mailings and advertise- 
ments in leading Jewish periodicals. 
The list price is $25. 

Citations to the 105- minute docu- 
mentary. first aired here by WFMT- 
FM during the Jewish high holidays, 
include the Major Armstrong 
Award, the Ohio State Award and 
the Gabriel Award from the 
UNDA -USA National Cathloic 
Assn. for Broadcasters and Allied 
Communicators. 

Willens, who with her first hus- 
band Bernard Jacobs founded 
WFMT in 1951, uses popular, reli- 
gious and classical music, readings 
and interviews to capture the ethnic 
experience. 

KalaMusic Hits 35 
NEW YORK -Beautiful Music 

syndicator KalaMusic of Kala- 
mazoo has signed KLWD -FM in 
Sheridan, Wyo. This brings to 35 the 
number of KalaMusic subscribers. 
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Billboard® Album Radio Action 
Playlist Top Ad Ons Top Requests /Airplay * Regional Breakouts & Notional Breakouts 

Top Add Ons- National 
AC /DC -Back In Black (Atlantic) 
HALL & OATS- Voices (RCA) 

ATLANTA RHYTHM SECTION -The Boys From Doraville (Polydor) 

ARTFUL DODGER -Rave On (Ariola) 

ADD ONS -The four key prod 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
TOP REQUESTS /AIRPLAY- 
The four products registering 
the greatest listener requests 
and airplay; as determined by 
station personnel. 
BREAKOUTS- Billboard Chart. 
Dept. summary of Add Ons and 
Requests /Airplay information 
to reflect greatest product ac- 
tivity at regional and national 
levels. 

Western Region 

TOP ADD ONS: 

HALL & OATS- Voices (RCA) 

AC /DC -Back In Black (Atlantic) 

DAVE DAYIES -(RCA) 
ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

*TOP REQUEST /AIRPLAY: 

JACKSON BROWNE -Hold Out (Asylum) 

ROLLING STONES- Emotional Rescue (Rolling 

Stones) 

QUEEN -The Game (Elektra) 

WHITESNAKE -Ready An Willing (Mirage) 

BREAKOUTS: 

McVICAN- Soundtrack (Polydor) 

EDDIE MONEY- Playing For Keeps (Columbia) 

CHICAGO XIV- (Columbia) 

THE MOTELS -Careful (Capitol) 

KMEL -FM -San Francisco (P. Vincent) 

WALL & OATES- Voices (RCA) 

CHICAGO XIV-(Columbia) 

* JACKSON BROWNE -Hold Out (Asylum) 

* XANADU- Soundtrack (MCA) 

* QUEEN -The Game (Elektra) 

* ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

KWST -FM -Los Angeles (T. Habeck) 

NIGHTHAWKS- (Mercury) 

AC /DC -Back In Black (Atlantic) 

DAVE DAVIES -(RCA) 

* ROWNGSTONES- Emotional Rescue (Rolling 
Stones) 

* QUEEN -T he Game (Elektra) 

* JACKSON BROWNE -Hold Out (Asylum) 

* THE PRETENDERS- (Sire) 

KPRI -FM -San Diego (1. Summers) 

AC /DC -Back In Black (Atlantic) 

* NOUJNG STONES-Emotional Rescue (Rolling 
Stones) 

* QUEEN -The Game (Elektra) 

* JACKSON BROWNE -Hold Out (Asylum) 

* PETE TOMF ISIIEND -Empty Glass (Atco) 

KOME -FM -San lese (D. lang) 

CADDYSHACK- Soundtrack (Columbia) 

HALL & OATES- Voices (RCA) 

McVICAR- Soundtrack (Polydor) 

JAY FERGUSON-Terms A Conditions (Capitol) 

THE MOTELS- Careful (Capitol) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

* JACKSON BROWNE -Hold Out (Asylum) 

* BOB SEGER & THE SILVER BULLET BAND-Against 

The Wind (Ca plop 

* PETE TOWNSHEND -Empty Glass (Atco) 

* QUEEN -T he Game (Elektra) 

KZAP- FM- Saaamente (C. Maler) 

KBPI -FM -Denver (F. Cody /P. Strider) 

TIM WEISBERG-Party Of One (MCA) 

DAVEDAVIES -(RCA) 

McVICAR- Soundtrack (Polydor) 

AC /DC -Back In Black (Atlantic) 

* ROWNGSTONES- Emotional Rescue (Rolling 

Stones) 

* JACKSON BROMNE -Hold Out (Asylum) 

* QUEEN-The Game (Elektra) 

* RUSS BALLARD-On The Rebound (Epic) 

KZEL -FM- Eugene (C. Kowrick/P. Mays) 

AC /DC -Back In Black (Atlantic) 

EDDIE MONEY -Playing For Keeps (Columbia) 

RONNIE SPECTOR-Siren (Polish) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

HALL & OATES- Voices (RCA) 

THE SPORTS -Suddenly (Arista) 

* ROWNG STONES -Emotional Rescue (Rolling 

Stones) 

* HUEY LEWIS & THE NEWS- (Chrysalis) 

* WHITESNAKE -Ready An' Willing (Mirage) 

* McVICAR- Soundtrack (Polydor) 

KStO -FM -San Jose (F. Aedrick) 

DAVE DAVIES -(RCA) 

CHICAGO XIV-(Columbia) 

HALL & OATES-Voices (RCA) 

AC /DC -Back In Black (Atlantic) 

THE MOTELS -Careful (Capitol) 

* QUEEN-The Game (Elektra) 

* ROLLING STONES-Emotional Rescue (Rolling 
Stones) 

* McVICAR- Soundtrack (Polydor) 

* JACKSON BROWNE -Hold Out (Asylum) 

Midwest Region 

TOP ADD ONS: 

HALL &OATS- Voices (RCA) 

AC /DC -Back In Black (Atlantic) 

THE ELECTRICS- Current Events (Capitol) 

NIGHTHAWKS-(Mercury) 

*TOP REQUEST /AIRPLAY 
ROWNGSTONES- Emotional Rescue (Rolling 

Stones) 

JACKSON BROWNE -Hold Out (Asylum) 

QUEEN -The Came (Elektra) 

PETE TOWNSHEND -Empty Glass (Atco) 

BREAKOUTS 

BOB MARLEY & THE WAILERS -Uprising 
(Island) 

PETER GABRIEL- (Mercury) 

SPLIT ENZ -1 rue Colours (MM) 
GENESIS -Duke (Atlantic) 

WWVIW -FM- Detroit (F. Holler) 

PAUL WARREN g EXPLONER -One Of The Kids 

(ASO) 

AC /DC -Back In Black (Atlantic) 

KROKUS -Metal Rendez-vous(Ariola) 

* ROWNGSTONES- Emotional Rescue (Rolling 

Stones) 

* QUEEN -The Game (Elektra) 

* JACKSON BROWNE-Hold Out (Asylum) 

* THE KINGS -The Kings Are Here (Etektra) 

WLU P- FM- Chicago (S. Daniels) 

MOUE DANIELS BAND -Full Moon (Epic) 

SPLITENZ -True Colours (A &M) 

AC/DC-Back In Black (Atlantic) 

HALL& OATES- Voices(RCA) 

* ROLLING STONES -Emotional Rescue (Rolling 
St)nesi 

* JACKSON BROWNE -Hold Out (Asylum) 

* PETER GABRIEL-(Mercury) 

* QUEEN -The Game (Elektra) 

WLVQ -FM -Columbus (S. Rummy) 

Based on station playlist through Wednesday (7/30/80) 

Top Requests /Airplay - National 
ROLLING STONES -Emotional Rescue (Rolling Stones) 

JACKSON BROWNE -Hold Out (Asylum) 

QUEEN -The Game (Elektra) 
PETE TOWNSHEND -Empty Glass (Atco) 

WMMS -FM- Cleveland (l.Gornnen) 

ARTFUL DODGER -Rave On (Ariola) 

THE ELEKTRICS- Current Events(Capitol) 

THE RECORDS -Crashes (Virgin) 

HALL & OATES- Voices (RCA) 

BOB MARLEY & THE WAILERS -U prisi ng (Island) 

RONNIE SPECTOR -Siren (Polish) 

* EDDIE MONEY -Playing For Keeps (Columbia) 

* ROLLING STONES -Emotional Rescue (Rolling 

Stnr.v 

* AMERICAN NOISE- (Planet) 

* SOUTH SIDE JOHNNY &THE ASBURY JUKES -Love 
Is A Sacrifice (Mercury) 

WYDD- FM- Pittsburgh (J. Kinney) 

HALL &OATES- Voices(RCA) 

ATLANTA MENU SECTION-The Boys From 

Doraville (Polydor) 

AC /DC -Back In Black (Atlantic) 

* ROLUNG STONES-Emotional Rescue (Rolling 

Stones) 

* BOBSEGER &THE SILVER BULLET BAND- Against 

The Wind (Cap dol) 

* JACKSON BROWNE -Hold Out (Asylum) 

* ROSSINGTON COLLINS BAND -Anytime Anyplace 

Anywhere (MCA) 

MARX-FM-Detroit (J. Duncan) 

HALL & DATES-Voices (RCA) 

AC /DC -Back In Black (Atlantic) 

NIGHTHAWKS -)Mercury) 

* JAY FERGUSON-Terms A Conditions (Capitol) 

* URBAN COWBOY- Soundtrack (Asylum) 

* BOB SEGER & THE SILVIA BULLET BAND-Against 
The Wind (Capitol) 

* PEIETOWNSHEND -Empty Glass (Atco) 

KSHE -FM -SL Louis (R. Bilis) 

THE ELEKTRICS -Current Events (Capitol) 

NIGHTHAWKS- (Mercury) 

HALL & OATES- Voices (RCA) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

CHUCK FMNCOUR -Under The Boulevard Lights 

(EMI /America) 

AC /DC -Bach In Black (Atlantic) 

* ROWNG STONES-Emotional Rescue (Rolling 

Stones) 

* JACKSON BROMNE -Hold Out (Asylum) 

* QUEEN -The Game (Elektra) 

* PETE TOWNSHEND -Empty Glass (Atco) 

Southwest Region 

TOP ADD ONS. 

AC /DC -Back In Black (Atlantic) 
ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

HALL & OATS- Voices (RCA) 

McVICAR- Soundtrack (Polydor) 

*TOP REQUEST /AIRPLAY 
ROWNGSTONES- Emotional Rescue (Rolling 

Stones) 

JACKSON BROWNE -Hold Out (Asylum) 

PETE TOWNSHEND -Empty Glass (Atco) 

ROSSINGTON COWNS BAND- Anytime 

Anyplace Anywhere (MCA) 

BREAKOUTS: 

CHARLIE DANIELS BAND -Full Moon (Epic) 

SPLIT ENZ -True Colours (A &M) 

WHITESNAKE -Ready An' Willing (Mirage) 

TORONTO -Looking For Trouble (VAN) 

KATY -FM Okalehorna City (M. Dempsey /C. Ryan) 

AC /DC -Back In Black (Atlantic) 

CHICAGO XIV- (Columbia) 

PAUL WARREN & EXPLORER-One Of The Kids 

(RSO) 

THE VAPORS -New Clear Days (UA) 

HALL& OATES -Voices (RCA) 

* ROWNG STONES-Emotional Rescue (Rolling 
Stones) 

* JACKSON BROWNE -Hold Out (Asylum) 

* ROSSI NGTON COLUNS BAND-Anytime Anyplace 

Anywhere (MCA) 

* BOXY MUSIC -Flesh & Blood )atco) 

KLBJ -FM -Austin (G. Masen/T. Quarles) 

CHARLIE DANIELS BAND-Full Moon (Epic) 

CHRIS DeBURGH- Eastern Winds (A&M) 

HALL & OATES- Voices (RCA) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

CADDYSHACK- Soundtrack (Columbia) 

MCVICAR- Soundtrack (Polydor) 

* ROWNGSTONES- Emotional Rescue (Rolling 
Stones) 

* ROXYmusic-Flesh And Blood (Atco) 

* PETER GABRIEL-(Mercury) 

* JACKSON BROWNE -Hold Out (Asylum) 

KRST- FM- Albuquerque (S. Cornish/R. Remati) 

AC /DC -Back In Black (Atlantic) 

KERRY LIYGREN -Seeds Of Chance (Kirshner) 

HALL A OATES- Voices (RCA) 

ARTFUL DODGER -Rave On (Ariola) 

NIGHTHAWKS- (Mercury) 

* ROLLING STONES-Emotional Rescue (Rolling 
Stones) 

* QUEEN -The Game (Elektra) 

* PETE TOWNSHEND -Empty Glass (Atco) 

* JACKSON BROWNE -Hold Out (Asylum) 

KY102- FM- Kansas City (II. Fhyd /l. McCabe) 

HALL & DATES- Voices (RCA) 

AC /DC -Back In Black (Atlantic) 

THE KINGS -The KingsAre Here (Elektra) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

SPLIT ENZ -True Colours (A &M) 

* ROLLING STONES-Emotional Rescue (Rolling 
Stones) 

* JACKSON BROWNE -Hold Out (Asylum) 

* QUEEN -The Came(Elektra) 

* JON I. VANGELIS -Short Stories (Polydor) 

Southeast Region 

TOP ADD ONS: 

AC /DC -Back In Black (Atlantic) 

HALL A OATS- Voices (RCA) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

ARTFUL DODGER -Rave On (Ariola) 

*TOP REQUEST /AIRPLAY. 

QUEEN -The Game (Elektra) 

ROLUNG STONES- Emotional Rescue (Rolling 

Stones) 

JACKSON BROWNE -Hold Out (Asylum) 

PETE TOWNSHEND -Empty Glass (Atco) 

BREAKOUTS 

ROXY MUSIC -Flesh & Blood (Atco) 

THE VAPORS -New Clear Days (UA) 

PETER GABRIEL- (Mercury) 

GENESIS -Duke (Atlantic) 

FM- Atlanta (R. Piombino) 

KM-FM-Dallas (l. Dolan) 

WKLS- 

a 

a 

a 

* 
WROQ-FM- 

AC/DC -Back In Black (Atlantic) 

MANTA RHYTHM SECTION-The Boys From 

Doraville (Polydor) 

TORONTO- Looking For Trouble (AUN) 

HALL UOATES- Voices(RCA) 

URBAN COWBOY- Soundtrack (Asylum) 

ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

JACKSON BROWNE -Hold Out (Asylum) 

QUEEN -The Game (Elektra) 

Charlotte (J. White) 

* 
* 
* 
* 

AC /DC -Back In Black (Atlantic) 

ATIANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

ARTFUL DODGER -Rave On (Ariola) 

DAVE DAVIES -(RCA) 

CHARLIE DANIELS BAND -Full Moon (Epic) 

GENESIS -Duke (Atlantic) 

QUEEN- TheGame(Elektra) 

URBAN COWBOY- Soundtrack (Asylum) 

PETE TOWNSH END-Empty Glass (Alm) 

NTXQ -FM -Dallas (T. Spencer) 
CHARLIE DANIELS BAND -Full Moon (Epic) 

BLUE OYSTER CULT-Cultosaurus Erectus 

(Columbia) 

MIIESILAKE -Ready An' Willing (Mirage) 

McVICAR- Soundtrack (Polydor) 

AC /DC -Back In Black (Atlantic) 

ATUNTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

JACKSON BROWNE -Hold Out (Asylum) 

ROWNGSTONES- Emotional Rescue (Rolling 
Stones) 

ROSSINGTON COLLINS BAND-Anytime Anyplace 

Anywhere (MCA) 

PETETOWNSHEND -Empty Glass (Atco) 

AC /DC -Back ln Black(Atlantic) 

HALL A OATES -Voices (RCA) 

EDDIE MONEY- Playing Fol Keeps (Columbia) 

THE VAPORS -New Clear Days (UA) 

* POCO -Under The Gun (MCA) 

* QUEEN -The Game (Elektra) 

* ROLLING STONES -Emotional Rescue (Rolling 

Stones) 

* JACKSON BROWNE -Hold Out (Asylum) 

* 
* 

* 
* 

CADDYSHACK -Soundtrack (Columbia) 

AC /DC- BacklnBlack (Atlantic) 

WHITESNAKE -Ready An' Willing (Mirage) 

HALL A OATES- Voices (RCA) 

CHIPMUNK PUNK- (Excelsior) 

JACKSON BROWNE -Hold Out (Asylum) 

ROLLING STONES -Emotional Rescue (Rolling 

Stones) 

URBAN COWBOY- Soundtrack (Asylum) 

GENESIS -Duke(Atlantic) 

* 

* 
* 
* 

NEW ADVENTURES- (Polydor) 

HALL & OATES- Voices (RCA) 

KROKUS -Metal Rende.vous(Anola) 

DARYL MANSFIELD BAND- (Polydor) 

THE VAPORS -New Clear Days (UA) 

JAY FERGUSON-Terms & Conditions (Capitol) 

ROLLING STONES -Emotional Rescue (Rolling 
ssHoes) 

JACKSON BROMNE -Hold Out (Asylum) 

QUEEN -The Game(Elektra) 

PETE TOWNSHEND -Empty Glass (Atco) 

* 
* 

* 

* 

National Breakouts 
SPLIT ENZ -True Colours (A &M) 

PETER GABRIEL -(Mercury) 
ROXY MUSIC -Flesh & Blood (Atco) 

BOB MARLEY & THE WAILERS- Uprising (Island) 

WQXM -FM -Tampa (N. Van Clew) 

SPLIT (NZ -True Colours (A &M) 

AC /DC -Back I n Black (Atlantic) 

HALL & OATES-Voices (RCA) 

* ROSSINGTON COUJNS BAND-Anytime Anyplace 

Anywhere (MCA) 

* ROLUStones) STONGNES -Emotional Rescue (Rolling 

* JACKSON BROWNE -Hold Out (Asylum) 

* QUEEN -The Game (Elektra) 

WRASFM -Mlanta (B. Weber) 

RONNIE SPECTOR-Siren (Polish) 

HALL & OATES- Voices (RCA) 

AC /DC -Back In Black (Atlantic) 

THE SPORTS -Suddenly (Arista) 

HOLLY PENFIELD -Full Grown Child (Dreamland) 

* THE KINKS -One For The Road (Arista) 

* DEVO -Freedom Of Choice (WB) 

* ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

* PETE TOWNSHEND-Empty Glass (Moo) 

WJAX- FM- Jacksensile (R Largyais /1. Brooks) 

AC /DC -Back In Black (Atlantic) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

KALLiOATES- Voices (RCA) 

* JACKSON BROMNE -Hold Out (Asylum) 

* XANADU -Soundtrack (MCA) 

* PETE TOWNSHEND-Empty Glass (Atco) 

* ROLLING STONES-Emotional Rescue (Rolling 

Stones) 

MMES -FM- Bethesda (D. Einstein) 

THE VAPORS -New Clear Days (UA) 

NcAICAR-Soundtrack (Polydor) 

WHITESNAKE- ReadyAn Willing (Mirage) 

THE SHIRTS -Inner Sleeve (Capitol) 

ARTFUL DODGER -Rave On (Ariola) 

THE HEATERS -Energy Transfer (Columbia) 

a JOAN ARMATRADING -Me Myself I (AMA) 

* ROXY MUSIC -Flesh & Blood (Atco) 

a ROLLING STONES -Emotional Rescue (Rolling 
Stonesi 

* GRAHAM PARKER -Up The Escalator (Arista) 

Northeast Region 

TOP ADD ONS 

AC /DC -Back In Black (Atlantic) 
HALL & OATS-Voices (RCA) 

ARTFUL DODGER -Rave On (Arda) 

THE KINGBEES -(RSO) 

*TOP REQUEST/ AIRPLAY 

ROLLING STONES -Emotional Rescue (Rolling 

Stones) 

JACKSON BRON E -Hold Out (Asylum) 

QUEEN -The Game (Elektra) 
PETE TOWNSHEND -Empty Glass (Atco) 

BREAKOUTS: 

SPLIT ENZ -True Colours (A &M) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

THE ELEETRICS- Current Events (Capitol) 
PETER GABRIEL- (Mercury) 

WNEW -FM -New Yea (M. Mdatyre) 

AC /DC -Back In Black (Atlantic) 

THE ELF-MO-Current Events(Capitol) 

GUS-Convicted (Nemperor) 

SPLIT EH-True Colours (A&N) 

ARTFUL DODGER -Rave On (Ariola) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

+ ROWNGSTONES- Emotional Rescue (Rolling 

Stones) 

* HALL & OATES- Voices (RCA) 

* JACKSON BROWNE -Hold Out (Asylum) 

* QUEEN -The Game (Elektra) 

WCMF -FM- Rochester (T. Edwards) 

SAXON -Wheels Of Steel (Comm) 

DAVE DAVIES -(RCA) 

HALL & OATES- Voices (RCA) 

ARTFUL DODGER -Rave On (Ariola) 

AC /DC -Back In Black(Atlantic) 

AMERICAN NOISE- (Planet) 

a ROLLING STONES -Emotional Rescue (Rolling 

Stones) 

* PETER GABRIEL -(Mercury) 

a PETE TOWNSHEN0- Empty Glass(Atco) 

a JACKSON BROWNE -Hold Out (Asylum) 

WBAB- FM -Leng Island (M. Curley /M. Coppola) 

AC /DC -Back In Black (Atlantic) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

HALL & OATES- Voices (RCA) 

SEA LEVEL -Ballroom (Arista) 

ARTFUL DODGER -Rave On (Ariola) 

SPLITENZ - T rue Colours (A &M) 

a ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

a JACKSON BROWNE -Hold Out (Asylum) 

* QUEEN -The Game (Elektra) 

* PETETOWNSNEND -Empty Glass (Atco) 

WMMR- FM- PMladephia 0. Benadoena) 

CADDYSNACK- Soundtrack (Columbia) 

AC /DC -Back In Black (Atlantic) 

HALL & OATES- Voices (RCA) 

QUINCY- (Columbia) 

* ROWNG STONES-Emotional Rescue (Rolling 

Stones) 

* THE KINKS -One For The Road (Arista) 

* ,GENESIS -Duke (Atlantic) 

* JACKSON BROWNE -Hold Out (Asylum) 

WGRQ- FM- Baale(G.Hawes) 

AC /DC -Back In Black (Atlantic) 

JAY FERGUSON-Terms & Conditions(Capitol) 

THE KINGS -The Kings Are Here (Elektra) 

WHITESNAKE -Ready An' Willing(Mirage) 

+ McVICAR- Soundtrack(Polydor) 

* JACKSON BROWNE -Hold Out (Asylum) 

+ QUEEN -The Game (Elektra) 

* ROWNGSTOUES- Emotional Rescue (Rolling 

Stones) 

NUR-FM -Long Island (D. Mdlamam /L kleiawa) 

HALL & OATES- Voices (RCA) 

SPLITENZ -true Colours (A &M) 

ARTFUL DODGER -Rave On (Ariola) 

STEVE HACKETT -Defector (Mercury) 

THE ELEKTRICS -Current Events (Capital) 

SEA LEVEL -Ballroom (Arista) 

* KINGBEES -(RSO) 

* McVICAR- Soundtrack (Polydor) 

* 1010 ZEPP -Screaming Targets (Columbia) 

* PETERGABRIEL- (Mercury) 

WAQX- FM- Syncaae (L Lavine) 

AC /DC -Back In Black (Atlantic) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville (Polydor) 

HALL & OATES- Voices (RCA) 

GIRL -Sheer Greed (let). 

KINGBEES -(RSO) 

* ROLLING STONES- Emotional Rescue (Rolling 
Stones) 

* JACKSON BROWNE -Hold Out (Asylum) 

* ROSSINGTON COLLINS BAND-Anytime Anyplace 

Anywhere (MCA) 

* THE IONKS -One For The Road (Arista) 

NPR-FM-Now Hawn (G. Weinprth /E. Michaelson) 

BLACKJACK -Worlds Apart (Polydor) 

SEA LEVEL-Ballroom (Arista) 

ATLANTA RHYTHM SECTION -The Boys From 

Doraville(Polydor) . 

HALE& OATES-Voices (RCA) 

NANTUCKET- (Epic) 

SPLIT ENZ -True Colours (AUN) 

a CHARLIE DANIELS BAND -Full Moon (Epic) 

a JACKSON BROWNE -Hold Out (Asylum) 

a ROLLING STONES -Emotional Rescue (Rolling 
Stones) 

* QUEEN -The Game (Elektra) 

W W Z-FM -Beaten (R. Ingram) 

AC /DC -Back In Black (Atlantic) 

WHITESNAKE- Ready An' Willing (Mirage) 

* BILLYJOEL -Glass Houses (Columbia) 

* BOB SEGER& THE SILVER BUM BAND- Against 

The Wind (Capitol) 

* PETE TOWNSHEND- Empty Glass (Atco) 

* URBAN COWBOY -Soundtrack (Asylum) 

s Copyright 1980, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth- 
erwise, without the prior written 
permission of the publisher. 
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Radio Programming 

Buffalo's Big Mover: Bob Wood 
Continued from page 21 

1977. WBEN -AM quickly regained 
much of its lost following and has 

hovered at or near the top of Buf- 
falo's ratings since while the FM 
outlet has enjoyed steady and im- 
pressive gains. 

Wood cites a number of reasons 
for the successes. "Larry leaves me 
alone and that's important." he says. 
"He has given me a good opportu- 
nity to do what I do best. We have 
excellent people at every level. Even 
someone who comes in for a couple 
of hours a week. even the interns, 
know it's a pleasant atmosphere 
here. 

"People care here. I think my 
greatest achievement here has been 
to give my people a chance to excel 
and grow. 

"That's important because if 
someone doesn't grow. then he is not 
happy." 

Wood says attitude surveys on 
both stations were keys -with the 

AM narrow range of audience being 
25- to -54- year -olds and the FM 
range I8- to -34. 

Of course, philosophy is impor- 
tant too in making a station grow. 
"Radio generally has a cause -and- 
effect relationship." Wood believes. 
"We try to create an illusion. You 
give the people what they want. If 
they want music most and contests 
least, if you give them the most mu- 
sic, they don't care about contests. 

"A radio station is a collection of 
sounds," Wood theorizes. "We put 
more sounds on -air within our ho- 
mogenized format and within it are 
little peaks of excitement. We are 
one of the most outstanding promo- 
tion stations in the country. In our 
first year, we cut roughly 1.000 
promos -not contests- promos. 

"We believe in telling the people, 
I'm Jack Mindy and this is why you 
should listen to my show.' And we 
put people in the community back 
on the air -folks off the street. What 

New On The Chores 

YIPES ! ! 

"Darlin' "- * 
Last year, this Milwaukee pop 

outfit bowed with a self -titled LP on 
Millennium. Its forthcoming pack- 
age, "A Bit Irrational." yields this 
Beach Boys classic as the first single. 

Together for four years, these 
Beatles -influenced five cut their 
teeth on Midwestern club circuits 
before winning 12 hours of studio 
time after a "Battle of the Bands" 
victory. After sending the resultant 
tape to Millennium president Jimmy 
lenner, the band was signed to the 
label in 1978. 

Upon the first album's release, 
Yipes!! embarked on its maiden na- 

tional tour supporting Foreigner, 
Jefferson Starship, Southside 
Johnny & the Asbury Jukes and 
Molly Hatchet. 

The lineup is: Pat McCurdy, lead 
singer and chief songwriter; Andy 
Bartel. lead guitarist; Pete Strand. 
bassist: Michael Hoffman. rhythm 
guitarist; and Teddy Freese, drum- 
mer. 

The manager is Randy Schwoerer 
in Manitowoc, Wis., (414) 684 -5573. 
Diversified Management Agency in 
Southfield, Mich.. (313) 559 -2600, is 
the band's booking agency. 

WHITESNAKE 
"Fool For Your Loving"- W 

This British sextet is the first act 
inked to Atlantic's Mirage label. The 
core of the band, singer David Cov- 
erdale, keyboardist Jon Lord and 
drummer Ian Paice, are former 
members of '6Os supergroup Deep 
Purple. 
`,..Last May, the band debuts 

with "Read'y- -An' Willing" from 
which this first `mangle was culled 
(both have hit the top 15 of their re- 
spective charts in the U.K.). Along 
with Coverdale, guitarists Bernie 
Marsden and Micky Moody co- 
penned this initial charter. Martin 
"Basher" Birch produced. 

Coverdale went solo after Deep 
Purple's splitup in 1976. and de- 

buted with an album called "White - 
snake." Lord and Paice. mean- 
while. teamed up with Tony Ashton 
to assemble Paice, Ashton & Lord 
(also known as PAL), of which Mars- 
den was also a member. Eventually. 
Paice, Marsden and Lord found 
their ways back to Coverdale. 
Moody and bassist Neil Murray, 
who had toured with Coverdale, 
completed the lineup. Borrowing the 
Coverdale solo LP title, Whitesnake 
officially banded in 1979. 

The group is managed by Bud 
Prager in New York. (212) 765 -8450. 
The booking agent, in Carmel, 
Calif.. is Dan Weiner. (408) 624- 
4889. 

that did was re- emphasize this sta- 
tion is accepted by people like you 
and me." 

What does Wood look for in a per- 
sonality -such as morning man Jeff 
Kaye, who has followed the long- 
time dominant Clint Buehlman suc- 
cessfully and is number one among 
the wakeup brigade? 

"I look for someone who has sense 
in a craft," Wood replies. "The ques- 
tion is: Do they fully understand 
what it takes to be effective? Usually. 
the answer is no. Look at any station 
that's been effective. They all have 
personalities who can cause the lis- 
tener to relate to what he's saying. 
And it's not easy, though it sounds as 
if it is. 

"And we also have the best music 
in town for the audience we're af- 
ter," Wood emphasizes. "There are 
19 different day parts in the course 
of a week and this station has ele- 
ments of excitement in all of them. 
We have people on the air who are 
mature and have a real sense of their 
craft." 

Wood doesn't hesitate to share the 
credit when it comes to the musical 
input of this success story on AM or 
FM. He says much of the growth can 
be attributed to his music director, 
Roger Christian, whose on -air popu- 
larity in morning drive on WBEN- 
FM is on the rise against traditional 
AM powerhouses because he plays 
more music. 

"With Roger's help. the approach 
to music is much more intelligent 
than it was." Wood declares. "It 
needed a lot of work and we fixed it. 
He hears what I don't and vice - 
versa. For example. the first time I 

heard Anne Murray's 'You Needed 
Me.' I wasn't impressed. But he was 
jumping up and down in his chair - 
and what happened was that record 
broke out of Buffalo." 

The truth is Wood can attribute 
the WBEN AM -FM success to a 

blend of moves which clicked. He 
and Levite sought and realized a 

strong identity with the community. 
They brought back Stan Barron and 
his free -form sports- and -music com- 
bination, scrapped by previous 
management, and Barron has pros- 
pered. 

The station landed George Ham - 
berger (now at Toronto's CFTR- 
AM) when he has fired at WKBW. 
And they brought Kevin O'Connell 
over from WNB -TV (where he's a 

weather reporter) for a couple of 
midday hours daily. 

These moves and others strength- 
ened WBEN's bond with Buffalo 
because these personalities were well 
recognized in and around the city. 
Wood notes that Barron. for one, 
"had a built -in loyalty and putting 
him back on our air was one of the 
smartest things we did." 

As Wood observes. music stations 
can outplay themselves. So what's 
often the difference in a market with 
heavy competition and a potential 
for much sameness in the products is 
a fresh, varied approach. 

Billy Joe Royal 
Special Offered 

ATLANTA -A Billy Joe Royal 
radio special is available in limited 
quantities through Lowery Music 
and Kat Family Productions. 

Included in the 20- minute pro- 
gram are cuts from Royal's debut 
Mercury LP, "Billy Joe Royal," and 
an interview by Dale O'Brien, music 
director of WZGC -FM in Atlanta. 

Radio stations may order a copy 
of the special through: Butch Low- 
ery, Lowery Music, 3051 Clairmont 
Rd., N.E., Atlanta 30329. (404) 325- 
0832. 

Vox Jox 
By DOUG HALL 

NEW YORK -The latest word on 
DJ Jimmy Fink is that he'll continue 
his Sunday air shift at WPLJ -FM 
here, as well as handle a number of 
special projects for the station. These 
will include producing and hosting 
mini -specials with music and pro- 
viding on -air vacation relief. Fink 
was dropped from his morning shift 
after the last Arbitron sweep. 

* * * 
King Kirby of Cleveland's 

WBBG -AM performed his day shift 
July 26 atop a water bed in a store in 
the Goldengate Mall. ... And 
Fresno's KFYE -FM found out 

Burt Stein 
Continued from page 21 

"They're also playing the Doors," 
Stein notes, "which is a very active 
catalog for us right now. But on the 
other hand it's taking away airplay 
that could be devoted to a new and 
breaking band." E/A has four such 
"new music" acts: Kings, Nervous 
Eaters, Helmet Boy and Korgis. 

Stein emphasizes that not all AOR 
stations are as tight as those utilizing 
the Burkhart /Abrams format, add- 
ing just a few records a week. 

"Others still experiment with new 
music trends and don't limit the 
amount of records they will add. 
hope there are always those stations 
that take a chance." 

Amongst the nation's more ad- 
venturous, open- formatted AOR 
stations, by Stein's reckoning. are 
WBCN -FM in Boston, WMMS -FM 
in Cleveland, WHFS -FM in Be- 
thesda, Md. (covering Washington, 
D.C.), WNEW -FM in New York, 
WLIR -FM in Garden City. N.Y. (on 
Long Island), WMMR -FM in Phila- 
delphia, WXRT -FM in Chicago, 
WYDD -FM in Pittsburgh, WKFM- 
FM in Tucson and KSAN -FM in 
San Francisco. 

The diminished opportunities for 
new rock acts at the AOR level is ag- 
gravated by the fact that harder - 
sounding rock records have also 
fallen out of favor at some Top 40 
outlets. 

"With rock'n'roll records. it's a 

little harder today because stations 
have softened up their sound." Stein 
notes. "It takes more work to get the 
Kings or Joe Walsh on AM. But a lot 
of stations will still play the cream of 
rock'n'roll and daypart it, playing it 
only at night." 

Stein reports that despite staff cuts 
at Elektra /Asylum and virtually all 
labels in the past year, his promotion 
staff has not been reduced. It. in- 
cludes 25 local promotion persons 
who are paid by WEA but take di- 
rection from E /A. 

There are also five regional men 
paid directly by the label: Scot 
Burns, West; John Provenzano, 
Southwest; Tony Dwyer, Midwest: 
Rick Alden, East; and Geary Tan- 
ner. South. There are also five spe- 
cial markets chieftans in those re- 
gions. Respectively they are: Joe 
Morrow. Rene Esquibel, Carter 
Russell, Sylvia Rhone and Waymon 
Johnson. 

Stein's home office national staff 
consists of Bill Smith, director of na- 
tional singles promotion; Marty 
Schwartz, national album promo- 
tion director; Sammy Alfano, direc- 
tor of promotion for special projects 
and Rip Pelley, director of field pro- 
motion operations and information 
director. 

The 33- year -old executive has 
been with E/A since April 1972, first 
as local promotion man in Chicag6; 
most recently as national album di- 
rector. 

recently that tapes of its program- 
ming are being sent regularly to 
Norway to provide material for a pi- 
rate station there that broadcasts 
only on weekends. It seems the pi- 
rate program director's cousin is a 

Fresno resident and a fan of the con- 
temporary outlet. 

* * * 
Gerry Peterson is the new pro- 

gram director at KFRC -AM San 
Francisco. Peterson has held pro- 
gram director posts at WRKO -AM 
in Boston, KHJ -AM in Los Angeles 
and KCBQ -AM in San Diego. ... 
Robert S. "Bob" Kaghan joins 
WBCY -FM as program director. He 
joins the station from WRJZ -AM in 
Knoxville, Tenn., where he was op- 
erations manager and program di- 
rector. 

Dan Dixon is the new music direc- 
tor of WCXI -AM in Detroit. In ad- 
dition to his music director respon- 
sibilities, he will handle the 10 a.m.- 
3 p.m. Sunday airshift. 

* * * 
Jim Corby is new promotion di- 

rector at WMET -FM in Chicago. He 
comes from that city's WLS-AM and 
once was a salesman for Eva -Tone 
Soundsheets.... Randy Miller joins 
WRVQ -FM in Richmond, Va.. in 
the morning drive slot. replacing 
Mike Bell who moves to Miami's 
96X. Steve Kelly is also new at 
WRVQ, moving into the midday 
shift. ... Gail M. Tonnessen is 

named advertising and promotion 
director at WKLO -FM here. She 
comes from a similar post at NBC 
Radio here.... Al Baker is promoted 
to operations director at Albu- 
querque's KKJY -FM and KXKS- 
AM. Jo Jo Pineau assumes Baker's 
old post as production direction. 

Bubbling Under The 

HOT 100 
101 -THE BREAKS, Kurtis Blow, Mercury 4010 

102 -CAN'T WE TRY, Teddy Pendergrass, P.I.P. 

9 -3109 (CBS) 

103 - COWBOYS AND CLOWNS, Ronnie Milsap, 

RCA 12006 

104 -YOU MAY BE RIGHT, The Chipmumks, Ex- 

celsior 1001 

105 -PERCOLATOR, Spyro Gyro, MCA 41275 

106 -WHEN LOVE IS GONE, PIutogb, 20th Cen- 

tury 2458 (RCA) 

107 -YOUR PRECIOUS LOVE, Stephen Bishop L 

Yvonne Elliman, Warner Bros. 49513 

108 -1 HEAR YOU NOW, Jon And Vangelis, Poly 

dor 2098 

109 -TURN ON YOUR NIGHT, In Transit, RCA 

12045 

110 -HOW TIGHT, Jimmy Spheeris, Warner 

Bros. 49527 

Bubbling Under The 

Top LPs 
201 -MIKE OLDFIELD, Airborn, Virgin 13143 

(Atlantic) 
202 -VARIOUS NARRATIVE, The Adventures of 

Luke Skywalker, RSO RS 1 3081 

203 -CAROLYNE MAS, Hold On, Mercury SRM 1 

3841 

204 -KROKUS, Metal Rendez -Vous, Ariola 

OL1502 (Arista) 

205 -THE RECORDS, Crashes, Virgin 13140 (At 
lant c) 

206 -STYX, Best Of Styx, RCA AFL1 -3591 

207 -BRAND X, Do They Hurt, Passport PB9845 

Clem) 

208 -SUN, Sun Over The Universe, Capitol ST 

12088 

209 -AMY HOLLAND, Amy Holland, Capitol ST 

12071 

210 -TORONTO, Logkin' For Trouble, A &M SP 

4821 

29 
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Talent 
HARRIS, HAGGARD, DALTON ON BILL 

Willie Nelson Moves His Picnic 
To Big Stadium In Sacramento 

;.. By JACK McDONOUGH 
SAN FRANCISCO -In the first 

such event to be held outside of his 
Texas picnics. Willie Nelson was to 
headline the first Willie Nelson Cali- 
fornia Picnic Saturday (2) at the 
30,000 -capacity Hughes Stadium in 
Sacramento, with Emmylou Harris. 
Merle Haggard and Lacy J. Dalton 
rounding out the bill. 

Nelson agreed to do the Califor- 
nia Picnic after being approached 
by the Bill'Graham organization, ac- 
cording to Graham booker Danny 
Scher. "It began as a challenge for 
us," says Scher. "We wanted to do 
something as big as our Days on the 
Green, but with country music 
rather than rock." 

The picnic was specially pro- 
moted as a family -style event, with 
tickets at half price for children un- 
der 12 and with patrons encouraged 
to bring picnic baskets and coolers. 
A large midway area was to feature 
dozens of attractions. None of these 
concessions was run by Graham's 
company, which instead parceled 
them out to area businesses, al- 
though the Graham -related FM 
Productions did set up the staging 
for the musical performances. 

Scher notes that the extensive pro- 
motion involved tie -ins with Sacra- 
mento's country station KRAK -AM 
and with Record Factory, which of- 
fered a $1 discount on the albums of 
the four performers to customers 
who came in with a Picnic ticket 
stub. Other tie -ins involved Shakey's 
Pizza, Toyota and Big R stores; tele- 

TOP QUALITY 

8X10 
1 PRINTS 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10s 
500 - $41.00 1000 - $59.00 

COLOR PRINTS 
1000 - $283.00 

SEND 8.10 PHOTO CHECK OR M.O. 

PRICES INCLUDE TYPESETTING AND FREIGHT 
SAMPLES ON REQUEST 

4;)9 PICTURES 
1867 E. FLORIDA ST. 

SPRINGFIELD, MO. 65803 

IT'S RECORD TIME 

Pull off "RECORD TIME" 45 display, 
press On your favor tQ 45 record, which 
rotates as a second [band. Electric wall 
clock, raised gold notes, gold hands, on 
33 LP record. 

RECORD TIME P.O. Box 9791 
N. Hollywood, CA 91609 
(213) 769-6095 
10 days with money order. 

$21.95 
Ca. Sales Tax 1.32 
Shipping (USA) 1.25 
Limited Offer- $24.52 

vision ad time was also purchaed. 

Ticket prices. which included a 5 %r 

local tax. were $13.15 advance. 
$15.75 day of show. 

The picnic is the most prominent 
example of different entertainment 
areas being tried by the Graham of- 
fice. The concert business this year 
is rough," says Scher. "Everyone rec- 
ognizes that. So if we don't change 
and try to do different things, we're 
all in trouble." 

Among the new ventures is a spe- 
cial one -week (Tuesday through 
Sunday 5 -10) revival by Graham of 
the Tony Award -winning "Ain't 
Misbehavin' " at the Warfield 
Theatre, where Graham began regu- 
lar bookings of pop and rock acts 
less than a year ago. 

This is Graham's first full involve- 
ment with a legitimate theatre hit as 
well as the first time a Broadway 
musical has played at the 2,200 -seat 
Warfield. 

Hyatt Contemplates Utilizing 
Lobbies For Entertainment 

CHICAGO -The Hyatt Hotel 
chain is mulling possibilities of turn- 
ing all of its 54 U.S. main lobbies 
into 24 -hour free entertainment pal- 
aces. Utilizing as audience the many 
elbow benders in the open cocktail 
lounges and restaurants, as well as 
the people in front of the registration 
cages (not to mention those just mill- 
ing around). The main attraction is a 
three -show -a -night minimusical 
called "The Spirit Of Hyatt." 

The Rosemont, Illinois -based ho- 
tel chain has chosen the new four - 
story glass atrium lobby of the proxi- 
mate Hyatt Regency in Chicago's 
Loop. 

The show, produced by Jay Sheri- 
dan with music and lyrics penned by 
well -known Chicago tunesmith Sid 
Siegel, is done in three 20- minute 
segments. Kickoff performance at 
9:40 p.m. is a salute to the city; sec- 
ond part an hour later is a tribute to 
the hotel; and the final show of the 
night at 11:40 p.m. is a salute to the 
guests. 

The cast of six -Lorraine Den- 
ham, Carol Sites. Debbie Miller, 
Dennis Kelly, Mark Brink and Rob 
Alton -has been trained by choreog- 
rapher Ronna Kaye. The cast uti- 
lizes all sections of the expansive 
split -level lobby as it makes the 
rounds with portable mikes singing 
directly to the customers. 

"This being a whole new concept 
in lobby shows, we've had excellent 
response from everyone," says Don 
De Porter, general manager and re- 
gional vice president of the Hyatt or- 
ganization. "It's something the 
guests just don't expect. Also, it's 
free!" 

According to De Porter, the Chi- 
cago hotel is now going with 22 
hours of continuous entertainment, 
alternately using a harpist duet, a 
chamber music ensemble, a jazz 
quartet, a piano soloist and the 
Georgia Francis Strings -six violins. 
guitar. piano and cello. This in addi- 
tion to the "Spirit Of Hyatt" main at- 
traction. (Continued on page 31) 

Devon Concerts Embrace Classical 
PHILADELPHIA -Lee Guber 

and Shelley Gross' Valley Forge 
Music Fair in suburban Devon will 
add a classical mix to its pop shows 
for a second season. 

With the pilot series of six classical 
concerts a success, the Music Fair 
has announced another classical 
series of six in- the -round concerts 
for the 1980 -81 season. With designs 
on making the 3.000 -seat venue an 
entertainment show place catering 
to all musical tastes, Guber and 
Gross hope to expand the concert 
series in succeeding seasons. 

The series is presented as the 

Provident Concert Season because 
of the tie -in with the Provident Na- 
tional Bank. The bank will again 
provide all the promotional efforts 
in behalf of the series. The opener 
for the new season will be Robert 
Merrill and Anna Moffo, Oct. 19. 

Other attractions include violinist 
Leonid Kogan, Nov. 3; pianist By- 
ron Janis, Nov. 16 (3 p.m.); Wuert- 
temberg Chamber Orchestra with 
trumpet soloist Maurice Andre, 
March 10; and mezzo soprano Met 
soloist Marilyn Home, May 3 (3 
p.m.). 

Billboard photo by Chuck Pulin 
NO NUKES -Average White Band's Hamish Stuart, Rosemary Butler, Bonnie 
Raitt and Rick Derringer form an all star lineup of backup singers for Jackson 
Browne during a jam session at Trax following the premiere of the "No 

Nukes" film in New York. 

San Diego Mustang Club 
Gets Boost From Country 

SAN DIEGO -With its expansion 
completed, the four -month -old 
Mustang Club here is giving the lo- 
cal country market a considerable 
boon. It is not only the largest coun- 
try nightclub in town, with seating 
for 400 and a total capacity of 550, 
but the only one featuring signed 
acts on a regular basis. 

The main reason for the latter, 
says Larry Gregg, the club's publi- 
cist, is that the club offers record 
companies choosing to showcase 
their acts there several added ben- 
efits. These include live simulcasts of 
the shows over KSON -AM, the 
city's largest country station. and ap- 
pearances by the artists prior to 
showtime on "Jerry Bishop's Sun- 
up" show, similar to "AM Los An- 
geles." 

"For so long, the market here has 
been overlooked as a country mar- 
ket," Gregg says. "Since we've put 
the word out about what we're 
doing, however, the response has 
been unreal." 

Acts that have recently appeared, 
or will soon play the club. include 
Lacy J. Dalton, Randy Barlow. 
Becky Hobbs and Steve Warner. 

"We plan on making the Mustang 
Club much like the Palomino in Los 
Angeles -a place to showcase new. 
signed acts," Gregg says. 

The club, located at 3595 Sports 
Arena Blvd. directly across from the 
15,832 -seat Sports Arena, San 
Diego's major concert venue, is 
owned and operated by the Brats - 
kellar Corp. of Los Angeles which, 

in addition to the Mustang Club, 
owns five other restaurants state- 
wide. 

The Mustang Club. according to 
principal stockholders Alan Meyer 
and David Sidwell, is the company's 
first stab at entertainment. 

"We surveyed the arena and 
found that within a three -mile 
radius, there are 100.000 people, of 
which 40% are military. And 50% of 
these listen to country music," Sid - 
well says. 

The club alwo has a relationship 
with the nearby Tower Records 
store, says Gregg. in which Tower 
prominently displays the most re- 
cent release by whatever major act is 
playing the Mustang Club. 

"It also lists the act's name on the 
big sign outside the store," Gregg 
says. 

The club's relationship will 
KSON is a simple one, says program 
director Rod Hunter. who also 
serves as MC at many of the club's 
shows. 

"The club buys time and we 
broadcast its shows by national acts. 
They came to town and told as what 
they wanted to do. and we were ex- 
cited. In addition, every Thursday is 
billed as `KSON Night.' with myself 
and (air personality) Dick Warren 
coming down and giving away rec- 
ords," Hunter adds. 

Cover charge when national acts 
plays there, says Gregg, is $4, and 
drink prices are also kept to a min- 
imum. "And for that price they can 
stay all night." 

Mini - Review Works At Bally's N.J. Casino 
LAS VEGAS -Switching from a 

star policy to this new gaming cen- 
ter's first mini- review is working for 
Bally's Park Place Casino & Hotel in 
Atlantic City, says Nancy Engler, 
the hotel's entertainment director. 

Formerly with the Aladdin Hotel 
in Las Vegas, Engler says the new 
show "Outrageous!," which opened 
June 17, has enjoyed full houses at 
the 300- capacity Park Cabaret. 

"Due to the high cost of star tal- 
ent, the size and budget of the room 
plus the bidding wars over acts in 
Vegas, we had to abandon the name 
policy," Engler says. 

Such stars as Mel Torme, Marilyn 
McCoo & Billy Davis, Diahann Car- 
roll and Vikki Carr played the inti- 
mate room prior to the policy shift in 
February to the 10- member cast 

By HANFORD SEARL 

show which features three specialty 
acts. 

The cover charge for the new at- 
traction is a $7.50 two -drink min- 
imum while the old rate, governed 
by the summer /winter seasons, was 
$5 Sundays- Thursdays and $7.50 
Fridays and Saturdays. Engler ad- 
mits the scale may be restructured to 
the lower minimum for the slower 
months but at this time she sees no 
real change. A 130 -seat casino 
lounge, Billy's Pub, also showcases 
talent. 

"Outrageous!" is a creation of the 
Nevada -based Norman /Francisco 
Inc. group which has produced such 
popular shows as the Landmark's 
"Fever's Up!," "Girl's Apoppin' " at 
the Silver Slipper and "Mini Bur- 
lesque" in Reno at Harold's Club. 

"I knew what Norman /Francisco 
had done in the past and we wanted 
a 100% new show and not old sets 
and costumes. We're happy with it 
so far and probably will extend the 
16 -week guarantee," says Engler. 

Although Atlantic City is aiming 
to become Vegas East. presently 
with three hotels, namely Bally's, the 
Boardwalk Regency and Resorts In- 
ternational, show business is under a 
tighter rule there with an anticipated 
23 more hotels in the wings. 

The local Casino Control Com- 
mission dictates policy and direction 
by way of the Casino Control Act, 
which prohibits nudity, topless en- 
tertainment and any sexual acts, ac- 
tual or inferred. 

"We had to change our news- 
paper advertisement as well as audi- 

tion the show for the commission." 
reports Engler. Similar Vegas shows 
enjoy a wider latitude of expression. 

Within eight months to a year, the 
new Golden Nugget Casino, Play- 
boy, Harrah's Marina and the Sa- 
hara /Ramada will be opened, she 
adds. 

The former Vega,s-errtertiinment 
booker claims- a possible tourist 
draw of mord than 60 million people 
within Â. radius of one tank of gas as 
well as being 21/2 hours from New 
York city. 

And although "Outrageous!," 
which plays two shows daily, is a 
smaller revue at the 500 -room hotel, 
Engler foresees a day when larger, 
major production -type shows may 
be found in Atlantic City. 
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Talent 
SECOND LONGEST CAREER FOR `MR. SILVERTONE' 

50 Years As Bandleader On 
Horizon For Freddy Martin 

LOS ANGELES -Freddy Martin 
will be 74 years old next December 
and a few months later he will mod- 
estly celebrate his 50th year as leader 
of one of the most popular and long - 
lived big bands ever to ride the one - 
nighter trail. 

Only Lawrence Welk has main- 
tained an orchestra longer. Count 
Basie and Woody Herman didn't 
start until 1936. Harry James de- 
parted Benny Goodman's aggrega- 
tion and launched his own crew in 
'39. 

Martin In 1945: Smooth, danceable 
music and "eight or 10" gold rec- 

ords for RCA. 

Martin resides near the ocean at 
suburban Newport Beach in Orange 
County. He maintains an office for 
his orchestral and music publishing 
activities in Sherman Oaks. 

Wally Heider is dubbing and de- 
ticking 30 masters from a series of 
radio transcriptions Martin and his 
musicians made in the early 1940s 
and, in September, will release two 
albums of Martin's satin- smooth 
dance music on the Hindsight label. 

And what's Freddy doing? 
He recently worked a week at Dis- 

neyland, receiving ovations every 
night for his non jazz but melodic 
and danceable versions of his trade- 

By DAVE DEXTER JR. 
marked charts, things like Tchai- 
kovsky's First Piano Concerto, 
"Symphony," "Intermezzo," "The 
Hut -Sut Song," "Warsaw Concerto 
Theme," "Managua, Nicaragua" 
and so many others, some of them 
recorded when Mery Griffin was a 
pianist and singer in the Martin unit. 

"I don't recall exactly how many 
went gold," he says. "maybe eight or 
10." 

Martin still leads his band, but at 
his own pace. Gone are the smart 
hotel rooms, the ballrooms and the 
ornate theatres where the best big 
bands played and built up enor- 
mous followings with nightly broad- 
casts over the NBC, CBS, Mutual 
and Blue networks. 

Freddy takes his musicians to 
Catalina Island Sept. 6 and is busy 
lining up additional dates for the fall 
season, mainly conventions and col- 
lege balls. His 1980 instrumentation 
comprises three trumpets, five saxo- 
phones, two trombones, piano, 
string bass, drums and three fiddles. 

"Johnny Cochrane is our singer," 
Martin notes. "He also plays fine 
trombone." 

Martin's prowess as a tenor saxo- 
phone soloist (he's playing a Yam- 
aha these days) brought him the 
name of "Mister Silvertone" from 
Duke Ellington's celebrated alto vir- 
tuoso, Johnny Hodges. And the late 
Chu Berry said Martin achieved the 
purist, most musical tone of any 
tenor player. 

The Martin orchestra virtually 
"owned" the Cocoanut Grove of the 
Los Angeles Ambassador Hotel for 
about 25 years. But then the big 
bands tailed off, and so did Freddy's 
long -time contract with RCA Rec- 
ords. Yet his band has sold a ton of 
disks through the years. Freddy was 
so popular that his music was re- 
corded under the phony names of 
Owen Fallon, Bob Causer's Cornel- 
lians, Art Canning, Ed Lloyd, Vin- 
cent Rose, Roy Carroll, Buddy 
Bradley, Albert Taylor, the Bellboys 
of Broadway, Harry Woods and 
Freddie Stone for the Banner, Per- 

Rock Shows At Race Spot 
LOS ANGELES -Every Thurs- 

day night for the past few months 
Ascot Grand Prix, located in nearby 
Gardena, adjacent to Ascot Race- 
way. has been the site of "rock par- 
ties," as they're billed by promoter 
REA Express Productions. 

Sean Rea, who heads the com- 
pany, says the rock parties are ac- 
tually outdoor concerts featuring 
three local rock bands. The shows 
are held to promote Ascot Raceway, 
which initiated the idea. 

Rea says that so far they've been 
drawing between 800 and 900 
people a week to the facility. which 
can hold about 3,000. 

He expects to draw more people 
once Ascot begins plugging the 
shows in its advertising this month. 
The firm has been utilizing hand- 
bills. flyers, posters and weekend 
bus rides to the beaches with the 
bands to promote the shows. 

Rea says the three -person com- 
pany is in the process of putting to- 
gether a road show program to go 
out with three bands and perform in 
local high schools and colleges to 
promote Ascot. 

The shows are held every Thurs- 
day from 7 p.m. to 1 a.m. Admission 
is $4. 

Ph'IIv Folk Festival Aug. 22 -24 
ÿ'I'1.- +1)ELPHIA-Tom Rush, 

Taj Mahal, De anann, Doc Wat- 
son, Hot Rize, tilt Persuasions, 

-James Cotton Blues Band and 
Sonny Terry and Brownie McChv 
are among the headliners set for the 
1980 Philadelphia Folk Festival 
Aug. 22 -24. 

Featuring daily workshops, craft 
demonstrations, children's pro- 
grams, campfire jam sessions, square 
dancing, afternoon and headline 
evening concerts, the annual festival 

will again be staged by the sponsor- 
ing Philadelphia Folksong Society 
at the Olde Poole Farm in suburban 
Schenksville, Pa. 

Tickets for daytime events go for 
$8; evening concerts are $11 with re- 
served seating at $13. Strip tickets 
for the entire weekend are $33 or, 
with a reserved seat, $39. 

It's one of the nation's longest - 
running folk festivals able to survive 
the rock music age. 

feet, Oriole, Peacock and Rex labels, 
all long defunct. 

Martin enjoys golf and an occa- 
sional ride in a boat owned by his 

Martin In 1980: Still blowing that 
pretty tenor, and leading his orches- 

tra. 

son, Fred, an advertising agency vice 
president who once was director of 
publicity for Capitol Records. The 
maestro and his wife Lillian have 
been married 49 years and, thanks to 
the younger Fred, enjoy two grand- 
children. 

"It's a good life," says Martin, who 
was reared in an orphanage near 
Cleveland. Discharged, he took a 
job selling musical instruments. 
When Guy Lombardo's Royal Ca- 
nadians played the Ohio city, the 
young Martin desperately tried to 
sell an alto sax to section leader Car- 
men Lombardo. But Carmen and 
Guy, instead, took an interest in 
Freddy and encouraged him to or- 
ganize a dance band. Freddy's debut 
came in 1931 at the Hotel Bossert in 
Brooklyn. 

In August 1932, Martin cut his 
first record, "We Just Couldn't Say 
Goodbye" and "Goodbye To Love" 
for Columbia. Freddy and his "Mu- 
sic In the Martin Manner" were on 
their way. 

Martin's never stopped and he 
says he never will. 

"But," he adds, "I still wish I had 
sold Carmen Lombardo a saxo- 
phone." 

FM Productions 
Alters Structure 

SAN FRANCISCO -FM Produc- 
tions, the staging and lighting divi- 
sion of Bill Graham Presents, has 
been restructured, with Tom Men- 
denhall becoming both a share- 
holder and general manager of the 
new company. 

FM's scenic and carpentry people 
have previously done work for Men- 
denhall. who specializes in staging 
work for conventions for firms such 
as Datsun, Coca -Cola, Burger King 
and numerous others. 

Nick Clainos at Graham's office 
says FM Productions will now con- 
centrate on the areas of lighting, car- 
pentry and scenic design for both 
concerts and conventions. 

"We will probably liquidate the 
audio portion of the business," says 
Clainos. "Rock 'n' roll systems are 
not adaptable to anything but rock 
'n' roll and that has never been a 
high margin business for anybody. 
We'll keep one system for the bands 
we manage but otherwise will con- 
centrate on those things more adapt- 
able for general use." 

Only 2,000 At Rich 
$2 Camden Concert 

CAMDEN, N.J. -Two years ago, 
when admission was free, some 
8,000 fans turned out to hear the big 
band sounds of Buddy Rich at an 
out -door concert at the city's Cooper 
River Park. But recently, when the city 
had to post a $2 admission charge 
for everyone over three years old, 
county park commission officials 
said they were disappointed that 
Buddy Rich was able to attract only 
2,000 fans. It was the first concert in 
Cooper River Park with an admis- 
sion charge and reportedly it just 
about paid for itself. 

Officials say it was necessary this 
year to charge admission because 
there is insufficient funds for enter- 
tainment in the park's budget. Some 
persons left angrily refusing to pay 
admission when they got to the ticket 
gate. Others stood or sat on nearby 
banks where it didn't cost anything 
to listen. Another problem was the 
absence of toilet facilities, but that 
was corrected before intermission 
after two portable toilets were trans- 
ferred to the concert site by park em- 

ployes. Also, there is no seating, pa- 
trons have to bring their own 
blankets or set up chairs. 

The park commission says Rich 
was selected for the concert because 
he drew the largest audience at a 
concert two years ago. However, it is 
not likely that the concert series will 
go beyond the trial concert -al- 
though the commission was pleased 
that it paid for itself. The orchestra 
alone reportedly cost $3,550. Other 
expenses -lighting, advertising and 
overtime for police and employes - 
was expected to total several hun- 
dred dollars. 

Hyatt Hotel 
Continued from page 30 

De Porter adds negotiations are 
,ongoing among Hyatt brass to 
spread the 24 -hour entertainment 
concept across the nation. with its 
main thrust being the "Spirit" show 
tailored to compliment the various 
U.S. cities it plays. 

YOUR SYMBOL 
OF SUCCESS 

GOLD & PLATINUM 
RECORD PLAQUES 

We supply the `Gold' or `Platinum' 
records at no additional cost 

Single -$45 * Album -$65 
(Plus tax and Shipping) 

- Our Superior Services Include- 

* Normal 2/3 week delivery 
* Rush Order on request 
* Double or Triple Gold & Platinum Plaques 
* Gold & Platinum 8 -Track Plaques 
* Charts & Album Covers mounted 
* Custom Awards designed 
* Quantity Discounts 
* Direct Shipping to recipients on request 

DEJAY PRODUCTS 
3010 W. Burbank 

Burbank, CA 91505 

(213) 845 -0744 849 -5347 
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PLAN YOUR WORK, TF 
BILLBOARDS TALENT FORUM 6, 

SEPTEMBER 

MAJOR PARTICIPATION FROM: 

(Listed Alphabetical Order) 
Benny Ashburn, Commodores 

Entertainment 
Larry Bailey, Brotherhood Attractions 
Frank Barsalona, Premier Talent 
Paul Cooper, Atlantic Records 
Don Dempsey, Epic Records 
Al DiMarino, Epic Records 
Barry Fey, Feyline Presents 
Wayne Forte, William Morris Agency 
Bill Graham, Bill Graham Presents 
Arny Granat, Jam Productions 

Jim Halsey, The Jim Halsey Co. 
Herb Helman, RCA Records 
Herbie Herbert, Nightmare 
Steve Jensen, International Creative 

Management 
Peter Kauff, DIR Broadcasting 
Hank LoConti, Agora Nightclubs 
Les Marshall, Playboy Enterprises 
Mary Beth Medley, Media Connection 
Leanne Meyers, Image Marketing 
Bud Prager, Manager 
Bob Regehr, Warner Bros. Records 
Victoria Rose, Media Connection 
John Scher, Monarch Entertainment 
Barbara Skydell, Premier Talent 
Jack Utsick, Jack Utsick Presents 
... and more to be announced . . . 
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EN WORK YOUR PLAN 

NEW YORK SHERATON CENTRE, 

3 -5, 1980 

NEW THIS YEAR 
Small workshops designed to give more 
individual attention to the needs of con- 
ferees 
Record retailers and radio programmers 
will be involved. In an effort to maximize 
live talent profits, the National Assn. of 
Recording Merchandisers (NARM) is ty- 
ing into the Talent Forum with its "Give 
The Gift Of Music" Campaign. 
Get -Acquainted /Welcoming Cocktail 
Party 

ARTISTS INVOLVEMENT 

Because of the importance of artists in the in- 
dustry, performers will be involved at every 
level of the Forum. 

PANEL RESTRUCTURING 
Designed to provide a broader view of 
changing times and what lies ahead. All pan- 
els will comprise persons from various seg- 
ments of the talent industry ... each dealing 
with the topics from his /her area of exper- 
tise. 

TOPICS Now PLANNED 
"Where Do We Go From Here ?" 
"Problems: Marketing An Artist Locally" 
"Alternative Methods of Breaking an Artist" 
"The Big Sellout: How To Get It And 

How Not To Get It" 
More to be announced . . . 

ALSO ON THE AGENDA 
One -on -One Luncheon 
Talent Showcases first two evenings 
of Forum 
Talent Forum Awards Banquet 

Billboard 

REGISTER NOW 
EARLY BIRD CUTOFF DATE: 

August 8 

REGISTRATION FORM If Completed Form to: 
SALPY TCHALEKIAN /NANCY FALK 
Billboard's International Talent Forum 6 
9000 Sunset Boulevard 
Los Angeles, California 90069 

o 

Please register me for Billboard's International Talent Forum 6 

September 3 -5, 1980 /The New York Sheraton Centre 

I am enclosing a check or money order, in the amount of (please check): 

$265 each -EARLY BIRD REGISTRATION (before Aug. 8) 
$295 each -REGULAR REGISTRATION (after Aug. 8) 
$215 each -Student /Military/Talent Forum Panelists /Moderators 

You may charge your registration if you wish: 

Master Charge 

Diners Club 

BankAmericard /Visa 

American Express 

Credit Card Number 

Expiration Date 

Signature 

Registration does not include hotel* accommodations or airfare. Registrant 
substitutions may be made. Absolutely no refunds after August 18. Cancel- 
lations before cut -off of August 20 will be subject to a 10% cancellation fee. 
Billboard must be notified of all cancellations in writing. 

Register Now! Registration at the door will be $30.00 higher.* All information 
on hotel accommodations will be mailed. to you immediately upon receipt of 
your completed registration form. 

Name(s) Title(s) 

Company First Name or Nickname for Badge 

Address Phone ( 

City State Zip BB809 
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iblenE In Action 
KISS 

Palladium, New York 
Tickets: $15 

The main reason for the Kiss performance 
July 25 -the only U.S. appearance of the band 
for the rest of this year -was to introduce and 

incorporate in a concert situation the band's 

new drummer, Eric Carr. 

It was apparent from the appearance and 

playing of Carr that Kiss, one of the most suc- 

cessful rock acts of all times, was not taking any 

chances with the music or the formula now that 
original drummer Peter Criss has departed for a 

solo career. 

Where Criss was the cat, Carr is now the fox, 

the most feline looking of the cabine animals. 

And where Criss played basic power and heavy 

metal drums, so does Carr. 

So it was almost the typical Kiss show. But 

with the new drummer now more in the back- 

ground, the focus was more on the front three: 

guitarists Ace Frehley and Paul Stanley and bass 

player Gene Simmons. And though performing 

on a smaller stage than usual, the show was bas- 

ically the same. 

On its newest LP, "Kiss Unmasked," the 

band is showing a more melodic, hook -filled pop 

side, but live the show was still slam bang. Kiss 

fans demand heavy metal and hard rock from its 

favorite band, and if there is one thing that Kiss 

knows it is to give the audience what it wants. 

And that for 90 minutes and about 18 songs, 

was a lot of very loud musical energy and as 

much pyrotechnics, lights, levitations, tongue 

wagging and blood spitting as could fit. 
If on the third or fourth time around that 

doesn't quite make the same impression as it 

once did, that is okay, too. Because years on the 

road have taught this band how to play well to- 

gether, while the new drummer fits in without 

any apparent problems. 

Most of the material was from previous Kiss 

o LPs, though the new song, "Talk To Me," was 

CC well received by the SRO crowd. Among the 

0 standout songs were "I Was Made For Loving 

m You," "Dr. Love," "Love Gun," "Party Every 

Day," "Firehouse" and Fehleÿ s "New York 

m State Of Mind." Criss' "Beth," the biggest single 

o hit for the band, was not performed. 
co 

ROMAN KOZAK 

oi 

BARRY MANILOW 
Forest Hills Stadium, New York 

Admission: $20 
At one point in a one -hour, 45- minute per- 

formance, Manilow, accordion in hand, com- 

ments that it's impossible to make any song 

played on the instrument sound other than 
MOR, and proved it by playing a snippet of "Play 
That Funky Music." 

To his credit, Manilow did what he does best 

for two capacity crowds of 12,000 each July 25 

and 26, and he couldn't have pleased an ador- 

ing audience more. 

Given to affable gab about his love for New 

York and his Brooklyn upbringing, the Arista star 

sang his well -known hits and added some new- 

comers, including "All I Want To Do Is Be With 

You." It should be mentioned that although 
Manilow's hits generally fall into a verse- build- 

up -to- the -hook formula, they are sentimentally 
intense and pretty. Indeed, MOR that both 

youngsters and their elders can easily digest. 

Manilow basically divided his one -man -show 

stint into various emotional "categories:" "Love 
When It's Falling Apart," "Nostalgia," "Love 
When It Breaks Your Heart" and "Love In Differ- 

ent Cities." Also, he did his jingles routine com- 

posed of his successes in that area, including 
Stridex and Band -Aid. 

Another newcomer among the 26 songs 

presented by the artist did not sound new at all. 

Called "In Chicago," it sounded like "Copaca- 

bana" with a new set of lyrics. 

He also sang "I'll Never Love This Way 

Again," which is the hit session he produced for 
Dionne Warwick. 

The full orchestra included four backup sing- 

ers and at one point the backup singers swelled 

to 23, as students from a Long Island high 

school appeared to join him in "One Voice." This 

was tied in with Manilow's contributions, said to 
include a $25,000 gift, to the work of UNICEF. 

IRY UCHTMAN 

THE MANHATTANS 
STACY LATTISAW 

Radio City Music Hall, New York 
Admission: $10.50, $12.50, $15 
A three -act package, headlined by Smokey 

Robinson, played to an enthusiastic one -night 
audience July 24 at this classic Gotham venue. 

The show began with a 35- minute approxi- 
mately five -tune set from 15- year -old Stacy Lat- 

tisaw, who records for Atlantic's Cotillion im- 

print. The youngster understandably lacks stage 

presence, but she has a perky set of pipes, 

which were used to best effect on her current 
hit, "Dynamite," and her recent British chart' 
entry, "Jump To The Beat." The seven -piece 

backup band was rather raucous. 

Lattisaw was followed by the Manhattans, 

veteran quartet which has been together (origi- 
nally as an quintet) for some 15 years now. The 

group's experience was much in evidence 

throughout the 12 -song set, particularly when 

lead singer Gerald Alston fronted passionately 
soulful versions of "Hurt," "We Never Danced 

To A Love Song" and "Memories /The Way We 

Were." 

The bass contributions and onstage person- 

ality of Blue Lovett were also a highlight, no- 

tably on the group's 1976 smash, "Kiss And Say 

Goodbye." 

If there's a criticism of the Manhattans on 

this showing, it's the tendency to excerpt cer- 

tain titles, offering snatches of songs without 
consummating them. The rendering of "We've 

Only Just Begun," "Close To You" and "Let It 

Be" was just one such medley, an especially 
tired trio of tunes. 

The group's 17 -piece orchestra was in ef- 

ficient form throughout, though the six string 
players were battling against brass and horns lo- 

cated just behind them. 

Climax of the Manhattans' 55- minute set was 

the current hit, "Shining Star," delivered with 

all the style and authority of a quartet long 

schooled in streetwise four -point harmonies. 

Smokey Robinson was reviewed here recently 
(Billboard, June 14, 1980) but his show, includ- 

ing full -length versions of some of his vintage 

hits (among them, "The Tracks Of My Tears," 

"You Really Got A Hold On Me" and "Mickey's 
Monkey ") treated with all the respect and affec- 

tion they deserve, is worth mentioning again. 

He's one of music's most personable and pol- 

ished performers. ADAM WHITE 

I- 
rn 

C7 

QThe Eagles pulled a surprise for 
one of their encores on the final 
night of a three -night stand at the 
3,000- capacity Santa Monica Civic 
Auditorium July 29. The group 
skipped over such obvious crowd - 
pleasers as "One Of These Nights," 
"New Kid In Town" and "Take It 
To The Limit" to offer a punchy, 
playful version of Frankie Ford's 
1959 oldie, "Sea Cruise." The seam- 
less show, reviewed by Billboard in 
New York recently, also featured 
backup support from such luminar- 
ies as Boz Scaggs and J.D. Souther. 
... Frontline Management supplied 
all tickets for radio giveaways to 
hypo the shows; Elektra /Asylum re- 
portedly didn't buy any promo- 
tional tickets, though the Eagles 
have been its top -selling act for 
the past five years. 

Black Sabbath's guitarist Tony 
lommi is warning whoever stole his 
left -handed guitar with 13 crosses 
inlayed in the frets that the instru- 
ment carries a curse with it. The gui- 
tar was previously stolen but re- 
turned to its, rightful owner after the 
thief's life reportedly became a 

nightmare with the stolen axe. 

"Closer," Melba Moore's third LP 
for Epic, which will be released 
shortly, is described as a return to a 

more basic r &b sound, and a depar- 
ture from the more recent disco 
sounds. ... Sting, the lead singer of 
the Police, may play the villain in 
the next James Bond flick.... RSO's 
Irene Cara, one of the stars of the 
film "Fame," was invited to appear 
at the President's command per- 
formance benefiting the U.S. Olym- 
pic Committee. 

Eddie Money, Boz Scaggs, Am- 
brosia, Rita Coolidge and Glen 

Talent Talk 
Campbell will join Mery Griffin on 
his show Wednesday (6) ... Teen 
star Leif Garrett has registered for 
the draft. The singer, who was born 
Nov. 8, 1961, signed up in Miami, 
where he's recording his fourth LP 
for Scotti Bros. Says Garrett, "I 
would serve my country at a time of 
need." 

Despite the heat wave in the 
Southeastern and Southwestern re- 
gions and the subsequent droop in 
concert attendance, Melissa Man- 
chester is bringing in healthy crowds 
during her first national headlining 

tour. Aptly dubbed "Summer Heat 
Wave Tour '80," Manchester's trek 
kicked off July 16 in Atlanta's Chas - 
tian Park on a 100.- degree day. After 
she soldout the 7,000- capacity 
venue, some 2,000 fans parked 
themselves on blankets around the 
periphery after discovering the tick- 
ets were all 'sold. In Dallas, 15,000 
fans went to the Electronic Data Sys- 
tems outdoor facility to see Man- 
chester perform under the 100 -de- 
gree plus sunshine. 

SHAWN HANLEY & 
ROMAN KOZAK 

Signings 
Charlie Rich to Elektra /Asylum. 

He had been on RCA. Jim Ed Nor- 
man will produce Rich's forthcom- 
ing LP.... Nick Gilder, formerly on 
Chrysalis, moves to Casablanca... . 

The Allman Brothers to Arista with 
the LP "Reach The Sky," set for re- 
lease at summer's end. They had 
been on Capricorn. Also to Arista is 

Sea Level.... Elektra seals a binder 
with London -based band the Kor- 
gis.... Songwriter /artist Bruce Horns- 
by signs a writer's pact with 20th 
Century-Fox Music. ... Capitol's 
Billy Squier to Sound Management 
for representation. ... Composer 
Paul Craft to Combine Music. ... 
Colgems -EMI in Nashville inks 
songwriter Austin Roberts. ... UA 
singer Susie Allanson to L.A.'s Ron 
Henry Management for representa- 
tion. ... Barnes & Barnes to Rhino 
Records in L.A.... LaToya Jackson 
to Polydor with "Night Time Lover" 
expected to be the first single.... 
Minneapolis -based group Chame- 

leon to Artist /Heller in L.A. for rep- 
resentation.... Singer Toni Arden to 
Whit Marshall for promotion and 
p.r. 

Gospel singer /songwriter Glenn 
Garrett to a one -year writing /re- 
cording pact with the Benson Co. in 
Nashville. . . . Singer /songwriter 
Rafe Van Hoy to Chappell Music. 
. .. Johnnie Lee Wills to Delta Rec- 
ords in Texas. . . . Rock vocalist 
Lorelei signed with Ayn Robbins for 
management and also to Orphan 
Ayni Music. 

Jon & the Nightriders and Pete 
Holly & the Look to L.A.'s Bomp la- 
bel. Also to Bomp's Quark label are 
Professor Anonymous and the Wom- 
bats.... Chicago singer /songwriter 
Garrison Yerkins to a management 
pact with the Apollo Group. Garri- 
son will also record for the firm's 
new recording division. ... Night- 
club singer Terry Lee to Edge Rec- 
ords in L.A. "You're All I'll Ever 
Need" is the first single. 

Billboard SPECIAL SURVEY For Week Ending 7/27/80 
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m ARTIST -Promoter, Facility, Dates 
cc DENOTES SELLOUT PERFORMANCES 

c 
Total 

Ticket 
Sales 

Ticket 
Price 
Scale 

Gross 
Receipts 

Stadiums & Festivals (More Than 20,000) 
1 SUMMER BLOWOUT -CHEAP TRICK /JOURNEY/ 75,000 $12.50 -$15.00 9930,000 

BLACK SABBATH /MOLLY HATCHET/THE BABYS/ 

RUSSIA -Avalon Attractions, Los Angeles Colis., Los 

Angeles, Ca., July 26 

2 DAY ON THE GREEN -JOURNEY /CHEAP TRICK/ 57,000 $13.50- $15.50 $775,791* 
BLACK SABBATH /MOLLY HATCHET /SHAKIN'S 
STREET /JO JO ZEP -Bill Graham /Avalon Attractions, 
Oakland Stadium, Oakland, Ca., July 27 

3 REO SPEEDWAGON- Alpine Valley Music Theatre, 

Alpine Valley Music Theatre, E. Troy, Wisc., July 26 

40,000 $9.00- $11.00 $417,554* 

& 27 (2) 
4 HEAR /BLACKFOOT /HEAD EAST /JOE PERRY 14,514 $11.00- $13.00 $164,614 

PROJECT -Schon Productions /Celebration, 
Rosenblatt Stadium, Omaha, Nebr., July 23 

Arenas (6,000 To 20,000) 
1 BILLY JOEL -Brass Ring Productions, Joe Louis 18,142 $10.00$12.50 $217,905* 

Arena, Detroit, Mich., July 28 

2 VAN HALEN/THE CATS -Cross Country Concerts, 
Hartford Civic Center, Hartford, Conn., July 24 

13,300 $7.50$9.50 $119,151* 

3 VAN HALEN /THE CATS- Sunshine Promotions, 
Freedom Hall, Louisville, Ky., July 28 

13,436 $7.50 -$8.50 $105,038 

4 HEART /JOE PERRY PROJECT -Schon Productions, 
Met Center, Bloomington, Minn., July 26 

11.199 $8.00$9.00 $99,372 

5 JACKSON BROWNE- Monarch Entertainment, War 8,725 $9.50$10.50 $88,927* 
Memorial Aud., Rochester, N.Y., July 22 

6 BEACH BOYS /THE TREMBLERS -Schon Productions, 

Rushmore Plaza, Rapid City, S. Dak., July 25 

9,150 $8.50- $10.00 $86,750* 

7 CHARUE DANIELS BAND /HENRY PAUL BAND- 8,128 $8.75$9.75 $78,007* 
Avalon Attractions, Anaheim Convention Center, 

Anaheim, Ca., July 25 

8 BEACH BOYS/THE TREMBLERS -Schon Productions, 
Bismarck Civic Center, Bismarck, N. Dak., July 26 

7,800 $9.00 $70,200* 

9 ZZ TOP /POINTBLANK- Beaver Productions, 

Jacksonville Veterans' Memorial Colis., Jacksonville, 
Fla., July 26 

7,919 $9.00 ;69,333 

10 HEAR /JOE PERRY- Amusement Conspiracy, The 6,987 $9.00410.00 $62,253 
Five Seasons Center, Cedar Rapids, La., July 22 

11 CHARUE DANIELS BAND /HENRY PAUL BAND- 6,864 $7.50 -$9.00 ;59,838 
Evening Star Productions, Community Center Arena, 

Tucson, Ariz., July 27 

12 FOGHAT /PAT TRAVERS BAND- Sunshine 7,543 $7.5048.50 $58,600 

Promotions /Celebration, Market Square Arena, 

Indianapolis, Ind., July 26 
13 BLUE OYSTER CULT /BUCK SABBATH /SHAKIN'S 5,556 $10.50- $12.50 ;55,201 

STREET -Bill Graham /Avalon Attractions, Ventura 
County Fairgrounds, Ventura, Ca., July 23 

14 ALJARREAU /DAVID SANDBORNE- Electric Factory 6.000 $5.00 -$12.50 $48,711 

Concerts, Mann Music Center, Philadelphia, Pa., 

July 16 

15 JOAN ARMATRADING- Electric Factory Concerts, 
Mann Music Center, Philadelphia, Pa., July 25 

4,200 $12.50- $15.00 $33,853 

16 FOGHAT /PAT TRAVERS BAND- Sunshine 4,751 $7.50 -$8.50 $31,385 
Promotions /Aiken Management, The Mesker Music 
Theatre, Evansville, Ind., July 24 

Auditoriums (Under 6,000) 
1 BEATLEMANIA- Perryscope Concerts, Jubilee Aud., 

Edmonton, Alberta, Can., July 16 -27 (11) 
26,611 $9.00- $13.00 $342,125* 

2 JERRY GARCIA BAND /DR. JOHN- Monarch 7,892 $8.50 -$9.50 $71,304* 
Entertainment, Convention Hall, Asbury Park, N.J., 

July 26 

3 JERRY GARCIA/DR. JOHN- Monarch Entertainment/ 5,658 $8.50 -$9.50 $51,012* 
Don Law Co., Orpheum Theatre, Boston, Mass., July 

2 

4 CHARLIE DANIELS BAND /HENRY PAUL BAND- 4,194 $9.75- $12.75 $44,026* 
Avalon Attractions /Mark Berman Concerts, San 

Diego Amphitheatre, San Diego, Ca., July 26 

5 SUMMER GROVE '80- WHISPERS /SHALAMAR/ 4,560 $8.50$9.50 $39,883 

SKYT -De Cesare -Engler Productions, Harrisburg 
Farm Show Center, Harrisburg, Pa., July 25 

6 MICHAEL FRANKS /GEORGE WALLACE- Avalon 3,784 $9.75 $38,743* 
Attraction /Bill Graham, Royce Hall UCLA, Los 

Angeles, Ca., July 27 (2) 
7 HEART /JOE PERRY PROJECT -Di Cesare -Engler, 

Johnstown War Memorial, Johnstown, Pa., July 22 

4,197 $8.00$9.00 $33,440 

8 ILL JARREAU /DAVID SANBORIIE -Di Cesare -Engler, 

The Stanley Theatre, Pittsburgh, Pa., July 27 

3,713 $8.75 $31,718* 

9 JOAN ARMATRADING/TAJ MAHAL -Frank J. Russo, 

Cumberland County Civic Center, Portland, Me., July 

3,514 $7.50 -$8.50 $28,878 

24 

10 OJ'S /DENICE WILLIAMS- Avalon Attractions /Mark 2,716 $9.75$12.75 $27,710 

Berman, San Diego Amphitheatre, San Diego, Ca., 

July 22 
11 JERRY GARCIA BAND -Cross Country Concerts/ 2.728 $8.50$9.50 $25,178* 

Monarch Entertainment, Bushnell Aud., Hartford, 

Conn., July 24 

12 FRANKIE YAW 8 THE FOUR SEASONS- Paradise 2,748 $7.5049.50 $24,403* 

Island Productions, Ohio Theatre, Columbus, Oh., 

July 23 

13 JERRY GARCIA BAND- Monarch Entertainment, 

Palace Theatre, Albany, N.Y., July 27 

2,421 $9.00 $21,789 

14 THE WHISPERS /SHALAMAR -Dick Clark 1,912 $10.50$12.50 $21,186 

Presentations, Dick Clark Westchester Theatre, 

Tarrytown, N.Y., July 26 

15 DEVO- Electric Factory Concerts, Tower Theatre, 

Upper Darby, Pa., July 23 

2,900 $6.50 -$7.50 $21,114* 
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By ROMAN KOZAK 

NEW YORK -Two hours before the show 
and inside Madison Square Garden it is quiet, 
but outside the forces are building for what 
promises to be the biggest pop music event in 
the city this year. 

More than 100,000 tickets have easily been 
sold for the five -night stand, but there is still 
demand for more. Industry connections are 
being milked for that last ticket. Scalpers are 
getting $100 a ducat and more. 

As a limo glides into the Garden's service 
entrance, there is trouble inside the glass -en- 
closed control booth. Some surly official look- 
ing tÿpes can be seen inside, and a man is 
slowly getting up off the floor. His face is un- 
recognizable, but easy to remember. It is com- 
pletely covered in blood. The limo is quickly 
waved on. 

The show is about to go on. As far as New 
York is concerned, and the rest of the nation is 
not that far behind, the Long Island native 
who is the center of this excitement is about the 
biggest musical star there is. With "Glass 
Houses" battling Pick Floyd's "The Wall" and 
probably the Rolling Stones' latest for LP of 
the year honors, and with the hit singles still 
rolling in, Billy Joel has more than arrived. He 
is a genuine superstar. 

But he is not there alone. After taking a few 
lumps along the way. Joel and his wife and 
manager Elizabeth have set up a solid business 
organization that handles the various aspects 
of Joel's career. It is a multi -million dollar cot- 
tage industry. with Billy Joel as the principal. 

Joel records for Columbia Records, but in 
addition there are four other companies whose 
main business is Joel. There is Home Run Sys- 
tems Corp., the management company which 
also represents the Sports and Chrysalis artist 
Eric Troyer. Impulsive Music /Joel Songs is the 
publishing company. Billy Joel Tours is the 
tour production company, and Roots Rags 
Ltd., a subsidiary of Denway Corp., handles 
all merchandising. 

Altogether, about 20 people work for these 
companies, but when Joel goes on the road, 
and takes 25 persons with him. the figure 
grows. 

Joel's tours are booked by Home Run 
Agency. once part of the management com- 
pany, but which has been spun off as an inde- 
pendent agency owned by Dennis Arfa. It also 
books the Beach Boys and Phoebe Snow. 

These organizations, and those who run 
them, now form Joel's "cabinet" which has a 
certain amount of autonomous power now 
that Elizabeth Joel is moving more into the 
background of the business. "When you are 
working with managing someone's career. you 
are dealing with his life, so it is not wise to 
make arbitrary decisions. We offer the 
choices," says Frank Weber, general manager 
and operating head of the Home Run com- 
panies. 

"At this point Elizabeth and I are only in- 
volved in the creative aspects of manage- 
ment," says Billy Joel. "Elizabeth is no longer 
so much in the forefront. She put together the 
organization and now it is pretty much cut and 
dry " 

Backstage at the Garden there is little 
chance for conversation with the headliner. 
However, a news crew from WABC -TV is 
there and Joel makes a brief appearance for 
the television cameras. Dressed in a sweatshirt, 
jeans and sneakers ( "Billy doesn't put his for- 
tune on his back." jokes Weber), Billy clowns 
with his band members. trying to get them to 
scrunch down a bit so he will look taller while 
a monitor shows excerpts of the "20/20" fea- 
ture about Joel. Then Billy is asked if he likes 

Joel receives Madison Square Garden's 
Golden Ticket award for attracting more than 
100,000 patrons to the venue during his five - 
night stint. At the ceremony are Michael 
Burke, president of the Garden and Dennis 

Arfa, Joel's agent. 

Superstar With His Own 
Entertainment Complex 

Singer Alters Summer Tour: 
Double LP Set For November? 

Billboard photos by Richard Aaron 

Billy Joel performs onstage at Madison Square Garden in New York. 

junk food. He does. And if he has been born 
again. He hasn't. 

The interview seems to be a personality plug 
and a chance for the "happy news" personality 
to be seen arm in arm with the superstar. But tv 
and the mass media have served Joel well. His 
appearances are all well controlled. 

"We controlled what we wanted to say in 
our a vertising. and how Billy wanted to be 
presented." says Arfa. Joel's booking agent. 
"The input came from Billy to us, but it was al- 
ways very much controlled as to how he 
wanted to be presented. Part of that was that 
he wanted to be seen as an all- around talent, 
not just as a performer or a songwriter or a pi- 
ano player. And when Billy went out on tour, 
we were not necessarily selling a record; we 
were selling a career." 

"The music business is the entertainment 
business and those artists who are in the enter- 
tainment business are the artists who will sur- 
vive," echoes Jeff Schock, the minister of pro- 
motions marketing, and advertising in Joel's 
cabinet. "People don't need music as much as 
they used to, so now we need to approach them 
on another level." 

Schock says that with the decline in impor- 
tance of AOR radio as a sure -fire sales tool. 
television has become an important outlet in 
exposing Joel. The ABC -TV "20/20" segment 
was especially effective says Schock in that it 
was able to show the mass market that Joel was 
a broad appeal artist. It also gave him a certain 
video credibility. Now producers are inter- 
ested in Billy Joel specials. 

Also the growth of various Top 40 count- 
down type of shows are useful, says Schock, in 
that an artists' video can get out to the mass au- 
dience just when a hit is peaking and there 
isn't the months of lead time as on some of the 

rock shows where the song may be already past 
its prime. 

Says Joel: 
"TV has been suggested to us. but the shows 

that now feature rock'n'roll are assembly line 
shows. I did like the David Bowie and Paul 
McCartney specials. But it is still hard to do 
something with a lot of video and a three -inch 
speaker. Maybe we'll do a doucmentary. 
something likt a glorified home movie," says 
Joel, sharing most rock'n'roller's basic mistrust 
for the tube. Videodisks are also still in the fu- 
ture. 

But television is good for a brief glimpse. 
and such a moment comes when Peter Ban- 
non, the WABC -TV newsman. introduces Joel 
as "Billy Martin." the former manager of the 
N.Y. Yankees. "Bill Martin" is the name 
which Joel used when he was the "piano man" 
at the Executive Cocktail Lounge in Los An- 
geles during the doldrums of his career in late 
1972. Just for a second Joel does not place the 
name. It was that long ago. 

Joel was born May 9, 1949. and by age 14 he 
was already in his first rock band. the Echoes. 
his music and choice of career influenced by 
the sudden popularity of the Beatles. Music 
and hanging out became more important than 
high school and consequently Joel did not 
graduate with his class in 1967 because of his 
absences. In those days he was a "punk." 

"We were hitters, I mean I had a gang and 
that's what we did. They called us pinks -we 
didn't call ourselves punks -we thought we 
were hoods. I was called a punk when I started 
because a real wise guy was a punk. I remem- 
ber when they called Elvis Presley a punk - 
and I thought the Young Rascals were punks." 
remembers Joel. 

In 1968 Joel joined a local Island band 

called the Hassles which released two LPs on 
United Artists Records. By 1970 the Hassles 
disintegrated and Joel and Hassles drummer 
Jon Small formed Attila. a power duo that re- 
leased one LP on Epic Records in 1970 before 
going the way of all unsuccessful acts. 

In 1971 a tape oì his songs landed him a pro- 
duction deal and his first solo LP "Cold Spring 
Harbor" which in 1972 was released by Para- 
mount. The LP was recorded badly. and never 
did well commercially. but it, and a sub- 
sequent tour, sparked the interest of Columbia 
Records. It also found him his first large au- 
dience in Philadelphia, where a tape of "Cap- 
tain Jack" was regularly programmed by 
WMMR -FM, the market's top rock station. 

But disputes over publishing and tour prof- 
its over "Cold Spring Harbor" led to Joel's 
now famous disappearance into the hills of 
Los Angeles. where he supported himself as 
"Bill Martin," playing piano at a cocktail 
lounge. But hack East "Captain Jack" began 
to grow as an underground hit. In late spring 
of 1973. Joel signed with Columbia. 

By the end of the year, the autobiographical 
"Piano Man" was released as a single and an 
LP. The single made the top 20 and the LP 
went gold. Joel was on his way. 

By mid 1976. Joel was back home in Long 
Island, with a permanent new band. And, hav- 
ing been managed first by Michael Stewart, 
and then by James William Guerciò s Caribou 
Management, he was now able to build his 
own organization with wife Elizabeth as the 
manager at the helm. 

Getting out of :nis various contracts over the 
years has cost Joel a lot of money. According to 
Frank Webber. Joel still pays a "very substan- 
tial chunk" of his earnings to Artie Ripp with 
whom he signed a l0 -LP production deal. 

"In ternis of value received for services ren- 
dered there is no equity here. But there is the 
contract and there isn't -a hell ofa lot we can do 
about it." says Weber. 

But back in 1976, with a "Turnstiles" LP not 
doing as well as it could and Joel back to play- 
ing club and support dates, the task was to re- 
gain and build upon the momentum first gen- 
erated by "Piano Man." 

According to Dennis Arfa. who was then 
hired as the in -house booking agent, the plan 
was to build on Joel's strength as an all- around 
performer. 

"By the end of the 1976 there was a buzz on 
Joel," recollects Arfa, who carefully scheduled 
Joel so he wouldn't appear in markets in com- 
petition to acts playing similar music or ap- 
pealing to similar demographics. 

"The venues he played were also hand 
picked. Sometimes he played in rock'n'roll 
rooms, but we also wanted the Carnegie Halls 
to show that side of Billy to build up that class 
image, which is very much a part of Billy." 
adds Arfa. 

Flash to Madison Square Garden: As Joel 
performs, producer Phil Ramone is in a 
recording trailer outside, gathering material 
for what is expected to be a double live album 
in November. For the LP Joel has played four 
surprise shows at the Paradise Club, and he 
promises more surprise club dates as the tour 
wends its way across the Eastern half of the 
country the first half of this summer. 

"We would sometimes do a set after our 
regular gig but we never announced it. This 
time we will set some time off. so we can get 
people to come see us in clubs," says Joel. 

Originally the tour was supposed to last the 
summer and cross the whole country. but part 
two of the tour has been postponed. "We 
looked at the length of the tour, and that 
would have meant missing the whole summer. 
I like being home then. So we decided to make 
it in two parts. When the weather gets cold 
again. and we start getting restless, we will go 
out again." says Joel. 

Graphic layout: Jim Hollander 

WABC -TV newsman Peter Bannon does a 

news clip backstage with Joel and associates. 
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II MARKETPLAC ADDRESS ALL ADS: Billboard Classified. I I 

1515 Broadway. New York. N.Y. 10036 

Phone: 212/764 -7388 
I I Check Type of Ad You Want Check Heading You Want 

E REGULAR CLASSIFIED $1.15 a word mini- 
mum $23.00. First line set all caps. Name, ad- 

dress and phone number included in word count. 
DISPLAY CLASSIFIED $48.50 one inch, 4 

times. $43.00. 26 times $40.00, 52 times $32.00 
ea. o INTERNATIONAL (other than U.S.) Reg- 
ular 600 a word, min. $17.50. Display $38.00 
inch, $32.50 ea. inch 4 or more times. 

DOMESTIC BOX NUMBER c/o Bill - 

I 

board, figure 10 words and include 
$3.00 service charge 

I I 

I I 
Amer. Express 

[ i Diners Club 

Visa 

Master Chg. 

Bank # 

REAL ESTATE 

COMEDY MATERIAL 
BUSINESS 

OPPORTUNITIES 
DISTRIBUTORS 

WANTED 

DISTRIBUTING 

SERVICES 

FOR SALE 

GOLDEN OLDIES 

PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY 

TELEPHONE 

HELP WANTED 

LINES WANTED 

AUCTIONS 

BOOKINGS 

MISCELLANEOUS 

NOTE: I 

You must 
supply the 

complete 
name and 

street ad- 
dress tor our 

I I records. when 
your ad car- 
nos a postal box 

number. 

STATE 

CALL TOLL -FREE (except in N.Y.) 800-223-7524 

MUSIC /RECORD 
INDUSTRY 

Involved directly or indirectly in 
the billion dollar music /record 
industry? Then you need a copy 
of the NATIONWIDE MUSIC/ 
RECORD INDUSTRY TOLL FREE 
DIRECTORY. 
Our directory contains more than 500 toll 
free telephone listings of record companies, 
music publishers, record wholesalers, 
record services, studios, video companies 
etc. Imagine calling nationwide as often 
as you like absolutely free. Pays for itself. 
Price $10. Send check or money order. 

CDE, BOX 41551 
ATLANTA, GA 30331 

CUT -OUTS 
8 Track and Cassettes 

Our Specialty 
If you are a distributor, rack job- 
ber or exporter, contact J S J to- 
day. Call or write for free catalog. 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago, III. 60634 

(312) 286 -4444 

THE BEST CUT -OUTS 
LP 8 Track Cassette Titles 

Send for Free Catalog. 

ALEX A. ARACO CO. INC. 
Bx 82. Riverton. NJ 08077 

(NJ Res. 609-829-4813) 

Dealers Only. 

aPdSaPes 

Çot 
V 

Call or Write 
for FREE Catalog: 

12131 767 -6803 
11219 Randall St. Sun Valley, CA 91352 

CUT OUTS 
OVER 2,000 TITLES 

LPs, 8 TRACKS & CASSETTES 
Largest selection in the Country 

Major Labels 
For a free catalog call or write 

AUDIO DISTRIBUTORS 
1182 Broadway New York N Y 10001 

(212e 725-4570 Dealers only -please 

CUT -RITE 
RECORD DISTRIBUTORS 

For the best in overstocked and 
cut -out records, call or write for 
free catalog. 

310 New York Avenue 
Huntington, New York 11743 

(516) 427-7893 

FOR SALE 
Tooling for 8 Track Plastic Stereo 
Cartridges. Over 30,000 daily capacity. 

Erie County Plastics Corp. 
Box 394 

Corry, PA 16407 
Phone 814 -664 -4661 

FOR SALE 

Poly Box 
for audio 
cassettes 

We make it, 
and ship it 
from stock. 
Consistent 
High Quality 

Call us for prices 

Poly = 312/298 -5300 
1233 Rand Rd. Des Plaines, IL 60016 
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ZAPPA 

200 MOTELS)) 
IMPORTER & DISTRIBUTOR OF 

ROCK JAZZ & UNDEFINED 
f rom 

ENGLAND EUROPE .JAPAN. 
AUSTRALIA & BEYOND 

e 
O yMut 

ut. iy<uti 

REENWORLD 
,Et 7,3 3138Y.1 10 18189'i 

NOTICE 
RECORD & TAPE RETAILERS 
BLUEGRASS & OLE TIME MUSIC 
IS HOT AND GETTIN' HOTTER 
TRY OUR MONEY MAKING STARTER SPE- 
CIAL-24 NEW BLUEGRASS LP'S OR 
TAPES $94.00. AND YOU GET ONE LP 
OR TAPE FREE WITH EACH ORDER OF 
24. TRY OUR FAST DISTRIBUTOR SERV- 
ICE. CALL FOR DETAILS 8 FREE CATALOG. 

703 -483 -0689 
OUTLET 

RECORD & TAPE DISTRIBUTORS 
118 MAIN ST., BOX 594 

ROCKY MOUNT. VA 24151 

If you sell cut -outs, overstocks, 
contact: 

PROMO RECORDS DISTRIBUTING CO. 
160 E. 5th St., Paterson, N.J. 07524 

(201) 279-2010 
NEW ARRIVALS INCLUDE: 

WAR -f0 titles -LP, 8tr. cass. 
HEART -Magazine -LP only 

E. PRESLEY -8 Great Titles on 81r. 
LPs by: Seals 8 Crofts, Leo Sayer, Ray Stevens 

Rose Royce, Ashford 8 Simpson, 
Jorge Santana 

MANY OTHERS ... CALL TODAY . 

EVERY DAY IS BARGAIN DAY 
ASK FOR OUR LATEST CATALOG 

(201) 279-2010 

SOUNDS GOOD 
Cut Out and Overstock LPs 

"The cream of the Crop" 

Call or write for free catalog: 

SOUNDS GOOD RECORDS 
9531 Cozycroft Avenue 
Chatsworth, CA 91311 

(213) 341 -4357 

Credit Card Number 

Expires 

Signature 

DEADLINE: Closes 4:30 p.m. Monday, 
12 days prior to issue date 

"COTTON -EYED JOE 

11 

I I 

1111 

11 

I I 

I i+ 
& Other Texas Dance Hall Favorites 
A FANTASTIC INSTRUMENTAL 

Includes "Waltz Across Texas," 
"Steel Guitar Rag," "Whiskey River' 

and many more great Honky'Tonk Songs/ 
Call or write for our catalog for this 

and other great instrumental albums. 
Plus ' Justin Wilson's Cajun Humor. 

Delta Records, Box 225, Nacogdoches, Texas 
r ,1713) 5642509 

TEE VEE RECORDS 
Are only part of our huge selection of al- 
bums, 8 track and cassettes available at 
budget prices. 

Record Wide Distributors 
1755 Chase Drive 

Fenton (St. Louis), MO 63026 
(314) 343 -7100 

Ell MINERS 
PREMIUM CUT -OUT 
OVERSTOCKED LP.'s & TAPES. 

CALL OR WRITE FOR FREE CATALOG. 
430 FALMOUTH ROAD 

NORTH BABYLON, N.Y. 11703 
(516) 587 -7722 

FOR SALE 
Dolby Noise Reduction Unit model 
M16, MCI JH 100/ 16 trk. recorder with 
auto -locator, Neve 8014 Recording 
Console, Steinway (Hamburg) Grand 
Piano 6'11 ". All items in excellent 
condition. 

CALL (212) 226 -4299 

CURRENT CATALOG FREE 
UPON REQUEST (201) 574 -0900 

RECORDS 
1467 Pinewood Street 
Rahway, N.J. 07065 

DEALERS ONLY- PLEASE TRY US 

We specialize 
in full catalog 
lines -Also all 
labels 
Blues -Jazz 
Gospel -Pop 

DELETIONS 
RECORDS & TAPES 
All Merchandise in Stock 

Major Labels -Top Artists. Contact Bill or 
Charlie Knapp for free catalog. 

RAC -A- RECORDS 
1801 S. Lumber 

Chicago, IL 60616 
(312) 666 -4120 

FOUR BUS FOR SALE, 1968 GMC CUSTOM 
coach in perfect condition for sale by popular 
recording /touring group. Formerly owned by 

Muhammed Ali. Includes 2 lounge areas, sleeps 
12. Full kitchen (stove, oven, sink, refri., and wet 
bar). Toilet, shower, full stereo, cassette and 
radio through -out. Separate stereo cassette for 
driver. Color television, fully air -conditioned. 
$132,500. Call (212) 245 -8334, Monday thru Friday 
loam -6pm. 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label LPs 
as low as 504. Your choice. Write for free listings. 
Scorpio Music, Box 391 -BC, Cornwells Hts., Pa. 
19020, USA. Dealers only. 

CLASSIFIED 
ADVERTISING 

DOESN'T 
COST, 

IT PAYS. 

CHART RECORD 
SERVICES 

U.S. AND FOREIGN RADIO STATIONS 

DISCO DJ'S 8 ALL 
INTERNATIONAL MUSIC CONSUMERS 

Write us for information on our services 
which include automatic mailing of all rec- 
ords on charts -LP's 8 45's, Disco, oldies 
and catalog LP's in stock. All orders are 
shipped immediately -air mail or air freight. 
We give personalized service geared to 
your needs. 

MAIL -O -DISC 
P.O. Box 326, Kings Park, NY 11754 

INTERNATIONAL RADIO STATIONS 

MUSIC PUBLISHERS AND DISCOTHEQUES 
Subscribe to our AUTOMATIC AIRMAIL 
SERVICE for all singles and Ip's from the 
charts 

The Fastest, Most Dependable 
Service in the World 

AIRDISC SPECIAL SERVICES 

Box 835. Amityville. NY 11701 

AIR CARGO 

CONFIDENTIAL! 
TO OVERSEAS BUYERS AND AMERICAN 
EXPORTERS Since 1965 we've transported 
records from the USA to every city in the 
world. Orders from suppliers assembled 
at JFK or L.A. daily. Only specialist in 
MUSIC INDUSTRY transportation. 
BEST RATES PERSONAL ATTENTION 

BERKLAY AIR SERVICES 
Contact: Bernard Klainberg, Pres. 

Bldg. 80 POB 665, JFK Airport, NY 11430 
Phone (212) 656 -6066 TLX 425628 

TAPES 

PREMIUM 

8 -TRACK & CASSETTE BLANKS 
Lear Jet style cartridge with rubber roller. 
3M Professional duplicating tape, 90 lengths 
in 1 min increments Private labeling 
available 8 -Tr Cas 

1 min to 45 min any quantity 89¢ 70e 
46min to 65 min any quantity 98¢ 77e 
66min to 80 min any quantity $1.05 sot 
81 min. to 90 min any quantity $1.14 95e 
Shrink Wrapped 8 Labeled add 14¢ 13¢ 
Head Cleaners 60¢ 60¢ 
Reel -to -reel 3M tape 1800 .$5 00 
Blank VHS 2/4 hr video tapes $19 00 

Low Cost Shrink -Wrap Equipment Available. 

PROFESSIONAL 8-TRACK DUPLICATORS-S1.495.00 

CASSETTE & 8-TRACK CALIBRATORS & ERASERS 

$35.00 minimum order 
BAllY ELECTRONICS CORPORATION 
39 N. Rose, Mt. Clemens, Mich. 48043 

Phone: (313) 463 -2592 
Master Charge and Visa Welcome 

BUDGET SPANI H 

8 TRACK TAPES 

ROYSALES COMPANY 
BX 1503, BRO W N W OOD, TX 76801 

Large Selection Popular Artists 
Very Competitive Prices. 
Call or write for free catalog. 

(915) 646 -8267 
Mention this Ad. 

8 Track 8 Cassette Blanks - 
1 min. to 45 min 906 

46 min. to 65 min. $1.00 
66 min. to 90 min $1.10 

50 Pc. Minimum Orders Only 
Cassettes -Wide Price Range 

Professional quality demos our specialty. 
Cassette duplication available. 

ANDOL AUDIO PRODUCTS, INC. 
4212 14th Ave., Brooklyn, N.Y. 11219 

Call Toll Free 800 -221 -6578 
N.Y. RES. (212) 435 -7322 

PROTECT YOUR MERCHANDISE 
CASSETTE SECURITY DEVICE 

Display cassettes in your 8 -track hand hole 
store display safely. 

SIMPLE ECONOMICAL REUSABLE 
For free sample 8 pricing contact. 
C & D Special Products 

309 Sequoya Dr., Hopkinsvllle, KY 42240 
(502) 885 -8088 

POSTERS 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
2833 W. Pico Blvd. 

Los Angeles, Calif. 90006 
(213) 732 -3781 

Free Catalogue 

VIDEO 
CASSETTES & TAPES 

35MM FULL LENGTH FEATURES 
ON VIDEO CASSETTES 

Adult and all other ratings on Betamax and 
VHS formats. FACTORY DIRECT. 

Call Toll Free 1 -800- 421-4133 
Calif. residents (213) 462 -6018 

TVX DISTRIBUTORS 
1643 No. Cherokee Ave. 
Hollywood, Calif. 90028 
Credit Cards Accepted 

CURRENT MOVIES, RARE ROCK ON 
video. Lowest prices. Free giant list. Write: 
Videoland, Box 430, Oceanside, NY 11572. 

HOTLINE 
FOR 

PLACING YOUR 

CLASSIFIED AD 
Just Dial 

800-223-7524 
Ask for JEFF SERRETTE 

(IN N.Y. STATE (212) 764 -7388) 
Hot -h,o ,s for 'ast. personal service 
pacing C lass, fled Ads Only For all other 

business cali the regional office 
nearest you 

BOXES FOR 
STEREO 8 & CASSETTES 

IN STDCK INSTANT SHIPMENT 

STEREO 8 and CASSETTE CARTONS 
Form Fil á 12" Piller Proof Heights. Also: 
Duplicates cardboard sleeves for VHS P. 

BETA, 39bí 6 45 record backers. 
L,w Prices - Free Samples. 

PAK -WIK CORPORATION 
128 Tivoli St., Albany, NY 12207 

(518) 465 -4556 collect 

GOLDEN OLDIES 

OLDIES 
Send for CATALOG. 16,000 listings by art- 
ist 8 title. for $7.95 plus $1.00 for postage. 
PREPAID CATALOG ONLY 

L.A. 1 STOP 
821 Whinier BI., Montebello, Cal. 90640 

WHOLESALE (213) 721 -4620 
RETAIL (213) 721 -8222 
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1950'S THRU 1970'S -OVER 5,000 TITLES. 
Send $1.50 for catalog. Mail -O -Disc, P.O. Box 326, 
Kings Park, N.Y. 11754. D 

C 
HUGE INVENTORY-FAST SERVICE-LOW G) 
prices. Giant catalog -send $1.00. The Gold Vault, c 
P.O. Box :B2, Oshtemo, MI 49077. (n 

OLDIES 50S, 60S, 100 DIFFERENT $15.00. 
200 different ($33.00). 500 different $100. Also 
wants lists filled. Becky Overton, 6464 West 
Quaker, Orchard Pk., NY 14127. 

LIGHTING, ETC, 

HIGH PROFIT 
ACCESSORY ITEM!! 

Such as- FANTASIA Fiber Optics, 
Strobes, Color Organs, Black lights, 
Flicke bulbs and Cans, Lava Lites 
and many more. OLFACTORY and 
Money House incense. 

LE -BO Carrying cases 
and accessories 

Call Us ... We Are 

SUNBELT DISTRIBUTING 
:172 Oakcliff Ind., Street 

Atlanta, GA 30340 
Toll Free (800) 241 -7327 

or collect in Ga. (404) 458 -2895 

NO C.O.D. FREIGHT CHARGES!! 

DISTRIBUTING SERVICES 

MAKE MORE PROFIT . . . 

with our low prices, full return,' 
and same day shipment on all major 
label LP's. 8-tracks, and cassettes. 
Top 1000 list updated weekly. Write: 

TOBISCO 
6144 Highway 290 West 

Austin. TX 78735 

EXPORT ONLY 
All brands phonograph records and pre- 
recorded audio and video tapes (NTSC and 
PAL). Also largest selection of attractive 
close -aut offers. 33 years of specialized 
service to record and tape importers 
throughout the world. Overseas dealers and 
distributors only. 

ALBERT SCHULTZ, INC. 
116 W. 14th St., N.Y., NY 10011 

(212) 924-1122 
Cable: ALBYREP Telex: 236569 

RECORDING TAPE & ACCESSORIES 
24 HR. FREIGHT -PAID SERVICE 

Largest Selection at Lowest Cost Anywhere 
MAXELL MEMOREX SCOTCH TDK 

SONY DURACELL WATTS DISC - 
WASHER SOUND GUARD SHURE 

PICKERING AUDIO TECHNICA REC- 
OTON EVEREADY VID. TAPE SAVOY 

AMPEX SHAPE TRACS. 
SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. B 1035 Louis Dr.. Warminster. Pa 18974 

DEALERS ONLY 12151 441 -8900 

tD 
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COMEDY MATERIAL 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service! O'Liners, 1448 -H West San 

Bruno, Fresno, California 93711 (or phone 
209/431 -1502(. 

ONE -LINERS, MONOLOGUES, COMEDY 
material for DJ's, Entertainers, Public Speakers, 
Politicians, Preachers. Lee Haas, P.O. Box 275B, 
Hawthorne, CA 90250. 

"SHEET OFF THE FAN" $25 /YR. WHACKO 
humor guaranteed to cause phone calla. $1.00 for 
current issue. Write: 3615 25th N.W., Canton, 
Ohio 44708. 

"PHANTASTIC PHUNNIES" . . . HIGHLY 
acclaimed! Proven audience builder!! Introduc- 
tory month's 400 one -liners, inphormation, gipht 

. Just $2.00!!! 1343 Stratford Drive, Kent, 
Ohio 44240. 

HUNDREDS OF DEEJAYS RENEWED 
again this year! Guaranteed funnier! Free 
sample. Contemporary Comedy, 5804 -A Twine. 
Mg, Dallas, Texas 75227. Phone 214/381 -4779. 

NOT COMEDY: CURRENT ARTIST BIO'S, 
daily calendar, much more for working pros! Free 
issue: Galaxy, Box 20093 -A, Long Beach, CA 
90801. (213) 438 -0508. 

DEEJAY SPECIALS! MONTHLY GAGLET- 
ter! Individualized Service! We have it all. FREE 
information package. PETER PATTER, P.O. 
Box 402-B, Pined,' le. CA 93650 

PROMOTIONAL SERVICES 

"BEATLES" 
Now you can earn over $100,000 
at no cost, only profit to you with 
rare original Beatle memora- 
bilia promotion. 

(212) 988 -6810 

EXCLUSIVE DISCO DJ'S ONLY -FREE 
newly released Disco Records -most major labels. 
Dues required. 814 -886 -9931. D P A, 631 Front, 
Cresson, PA 16630. 

PROFESSIONAL 
SERVICES 

The hot new radio feature: 
BILL'S CAR CARE 

260 2- minute shows, complete. 
CAR REPAIR ON THE AIR 

Write or phone for audition 
Box 881 

Cincinnati, OH 45201 
Call Charles Fuller (312) 579 -9578 

RECORDING STUDIOS 

E.A.R.S. 
EASTERN ARTIST RECORDING STUDIO INC. 

The latest 24 track recording technology in 
a luxurious, relaxing environment. Intro- 
ductory otter ... $65 per hour. Call for free 
tour and demonstration. 

(212) 874 -1358 
(201) 673 -5680 

BUSINESS 
OPPORTUNITIES 

VIDEO ENTERTAINMENT 
Weekend in Phoenix- 

Musical/interview television program has 
opportunity available for investors. 
Interested parties query by mail. Send 
lawyers. guns and money. 

WEEKEND IN PHOENIX 
P.O. Box 26232, Phoenix, AZ 85068 

NASHCO 
RECORD PRODUCTIONS 
Looking for new singer/writer talent. Guar- 
anteed record release- Nationwide dis- 
tribution and promotion available. For tree 
advisory and counseling. Call or write: 

Nashco Record Productions 
602 Inverness Ave., Nashville, TN 37204 

(615) 297-8029 

WANT YOUR OWN RADIO STATION? IN 
vestment /experience unnecessary. You or others 
operate. Complete details FREE!" Broadcasting," 
Box 130 -BP2, Paradise, CA 95969. 

OWN YOUR BUSINESS AND NET $20,000- 
$150,000 yearly. $9.95 shows you how. Creative 
Idea Enterprise, 3183 'C' Airway Ave., Coas 
Mesa, CA 92626. 

SEEKING INVESTORS FOR ENTERTAIN - 
ment tax shelter. Chicago based recording com- 
pany with current roster of new talent and songs 
now seeking capital in return for substantial tax 
shelter and potential return. Contact Donald 

1. Winkler. Esq. (3121 525 -3400. 

CLASSIFIED 
ADVERTISING 

DOESN'T 
COST, 

IT PAYS. 

General News 

Operators Worried Over Jukebox's Future 
Continued from page 1 

of possible location sites and with 
what the jukebox industry insists is a 

tight ceiling on its ability to increase 
pricing. 

Jukebox pricing of 25 cents per 
play is widely being moved today 
toward upscale locations. However. 
even this level operators claim repre- 
sents only a modest increase in aver- 
age play income. 

"The increased cost of records is 

going to take more jukeboxes out of 
locations," states New Orleans oper- 
ator Bob Nims, president of the 
.Amusement and Music Operators 
Assn. "It's going to bring the market 
down. 

"In the past 20 years I would say 
that in the neighborhood of 150.000 
to 200.000 jukeboxes have been 
eliminated." Nims adds. 

Citing widespread resistance to 
box pricing hikes, "The jukebox op- 
erator is just not in a position to pass 
his costs on." Nims argues. 

"The jukebox business is in big 
trouble." says Ohio operator Don 
Van Brackel, a former trade associ- 

HELP WANTED 

SINGER /SONGWRITER 
MUSICIAN 

Seeks collaboration by others who under- 
stand the meaning of P. R.O. re- writing. Send 
either typed lyrics or melodies and cas- 
sette or both. Only serious need apply. 
Send to Ronnie Angelo, 212 Clark St 

N.Y. 13440. (315) 337 -1416. 

R & B PROMO EXEC 
Dynamic self- starting director wanted 
to inspire a major label field force 
to tr 1. Send resume to 

BOX 7387 
Billboard, 1515 Broadway 

New York, NY 10036 

MUSIC PUBLISHING ASSISTANT COPY - 
write administrator. Experienced only. Sec- 
retarial skills required. (213) 469 -1285. 

POSITIONS WANTED 

MALE 25 YEARS OLD 
Mature person seeking position 
as recording engineer trainee. 
For resume or appointment, please 
call 

(516) 791 -2658 
Ask for Arthur 

MISCELLANEOUS 

FOR SgoE 

PROFESSIONAL SERVICES 

POSTERS 
SN\ßlS 

the Marketplace is 

open and your best 
buy is BILLBOARD 

CLASSIFIED 

ADS 

Something to sell or something 
to tell, your message gets to 

over 100,000 readers weekly. 
Don't Miss Another Week!!! 

CALL Jeff Serrette (TOLL FREE) 

800/223 -7524 
NOW to place your ad 

ation president. "It's in big trouble 
with the copyright problem, the 
record price increases, the decline in 
the number of locations and the re- 
sistance to price increases." 

Lieberman Enterprises Min- 
neapolis jukebox one -stop manager 
Sandy Zeglin expresses concern 
about the timing and "psychological 
impact" of the new singles pricing 
move. 

Zeglin says Lieberman has not yet 
raised its charge for singles. "We're 
kind of sitting back to see what is go- 
ing to happen with the other sup- 
pliers." 

Zeglin feels that between 10% and 
15rí of the jukeboxes he currently 
supplies could he taken out of oper- 
ation under the combined weight of 
the singles pricing hike and the ex- 
pected Tribunal rate increase to $70 
per box annually. 

"I'm concerned about what could 
happen if we sock it to our customers 
with a big increase. 

"If we did come with a $70 license 
fee there are a lot of boxes that 
couldn't do it." he adds. 

Though some operators have cut 
hack on record purchasing in recent 
years, Zeglin emphasizes that music 
business remains strong for many 
firms. 

"Some of the operators have cut 
hack their record purchases with the 
last few price increases," he notes. 
"But the ones that are still putting ef- 
fort into the jukeboxes are doing 
well. 

"Some operators are pulling $500 
to $700 from the cash boxes of their 
video games." explains Zeglin. "The 
video games have spoiled some op- 
erators." 

At Milwaukee's Radio Doctors 
one -stop. sales to operator are flat. 

according to manager Michael 
Mowers. Mowers also sees operators 
running out of room in which to op- 
erate. 

"The way we see the jukebox busi- 
ness it's not growing." explains 
Mowers. "I think what's going to 
happen is the jukebox is not going to 

be a profitable machine anymore." 
Mowers says operators have been 

able to move to quarter per play 
pricing only in about l0`ß of the area 
locations and he cites resistance to 
increases elsewhere. 

Adds Mowers: "There hasn't been 

any reaction from the operators on 

the price increase. What do you do 
when you go in to buy a quart of 
milk and it's 10 cents more ?" 

Urban renewal and declining 
numbers of mom and pop type tav- 
erns and restaurants are frequently 
cited by operators. 

"The jukebox business is still good 
but it's not growing." says Wayne 
Hesch, Chicago area operator. also a 

former trade group president. "It's at 
a point where there really aren't a lot 
of new places opening up where you 
can put a jukebox. We're in a sta- 
tionary market." 

Hesch calls the 25 cents per play 
move "deceiving." noting that most 
customers prefer to take advantage 
of the seven plays for $1 feature. 

Adds Hesch: "It's very hard to 
make any large pricing increases. 
When you raise it too high too fast 
you lose play. 

"We're going to have to concen- 
trate on increasing prices but at a 

rate we can afford to do it at." 
Explains Hesch: "Overall in the 

last five years the marketplace has 
actually declined because of the fast 
food chains." 
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Operators claim it's become al- 
most impossible today to prosper 
strictly on music. as many did in the 
past. 

"It would seem to me that it would 
very difficult for someone to run 
strictly a jukebox operation today 
and be profitable. making a good 
living." Hesch observes. 

Gus Tartol. manager of Chicago's 
Singer One -Stop For Ops, believes a 

cutback in service will result from 
the cost squeeze.. Machines that were 
visited once per week will now be 
checked twice monthly, he says. 

"Where they were going in with 
four new records per week they're 
going in with four records every two 
weeks," Tartol explains. 

Although the Great Depression of 
the 1930s was a jukebox industry 
boom era. operators claim the 1980 

economic dovnturn is having no 
such positive effect. 

"The money that's spent in this in- 
dustry is sort of luxury money." says 
Leonia Ballard, head of Belle. W. 
Va.'s. Belle Amusement. "When 
things tighten up in general this in- 
dustry goes down." 

Ballard expects to take numerous 
of her "marginal" jukeboxes out of 
operation in coming months. "I've 
got a lot of machines out there that 
I'll be forced to pick up." she ex- 
plains. 

Ballard claims to have found one - 
for -a- quarter pricing impossible in 
many locations in her economically 
depressed coal- mining area. 

Adds Ballard: "The lack of loca- 
tions available has been a serious ç 
problem in this area. It's a sign of the 

C times that the old moon and pop lo- 
cations are replaced by fast food op- cD 

erationti." 

Cahill Directing New MCA Endeavor 
Continued ji.oni page 3 

and performed songs for "Family 
Dream." the next Richard Pryor 
film. Because of a provision in 
Flack's pact, the album can come 
out on MCA Records. 

Around the fall holidays. "Flash 
Gordon" will hit the nation's 
screens, with an advance single and 
album planned about the same way 
as the "Night Hawk" release modus 
operandi which Cahill favors. 

Verna Fields. executive editor at 
Universal, was able to provide Ca- 
hill with five reels of rushes. to which 
he applied contemporary rock mu- 
sic. The producers liked it. Cahill 
hired Queen to write and perform 
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PAYMENT MUST 
ACCOMPANY THE ORDER 

R aces: 

POSITIONS WANTED: 406 per word 
per insertion -$10.00 minimum 
$20.00 per column inch per insertion. 

POSITIONS OPEN: 70e per word per 
insertion -$14.00 minimum 
$40.00 per column inch per insertion. 

BOX NUMBERS: $2.00 per issue for 
handling & postage. Audio or video 
tapes, transcriptions, films or VTR's 
cannot be forwarded. Suggestion: ar- 
range for follow -up directly when 
replying. 

Send money and advertising copy to: 
Radio -TV Job Mart, Billboard 

1515 Broadway, N.Y. 10036 

POSITIONS OPEN 

CURRENT RADIO JOBS... WE'VE GOT 'EM. 
Approximately 150 openings (send $3). Bond 200 
south Glenn, Suite 98, Camarillo, California 
93010. 

the track. due on Elektra records. 
The October Ellen Burstvn film. 

"Resurrection." about a modern day 
faith healer, will have "Take My 
Hand" by Maurice Jarre and Carol 
Connors as its theme ready before its 
October 1980 how. Jerry Crutchfield 
is producing the Tanya Tucker mu- 
sic. 

Coming in mid -August will he the 
track and singles from "Smokey 
And The Bandit 2" with releases on 
MCA Records. Snuff Garrett is 
again producing the music for the 
followup. Jerry Reed, the Statler 
Bros.. Roy Rogers & the Sons of the 
Pioneers. Tucker, Brenda Lee and 
Burt Reynolds are on the track. 

Universal will release in spring 
1981 "Zoot Suit." the musical re- 
volving around the Sleepy Lagoon 
murders here in the '40s, Basic book 
of the show. which will film at the 
Aquarius Theatre in Hollywood. 
will be songs from that period along 
with four new compositions. House - 
writer Mark Muller has already 
written "Nothing's Going To Come 
Between Us But Love," and Cahill 
has Michael Masser and Danny Val- 
dez writing for the MCA Records al- 
bum and singles release. 

Other projects: 
Barbra Streisand plays a strug- 

gling singer in "All Night Long." 
which costars Gene Hackman. Dave 
Grusin is doing the underscoring 
and the music Streisand will per- 
form is indefinite. 

"Heart Beeps" is a futuristic love 
story about robots. starring Ber- 
nadette Peters and Andy Kaufman. 
Cahill is angling for Elton John and 
Ira Newborn to do the music which 
would be released on MCA label. 

A little later. "Somewhere In 
Time," the Christopher Reeves. Jane 
Seymour and Christopher Plummer 
topper releases with a John Barry 

co 
00 o 
a) 
I- 
I- 

score. featuring Roger Williams' O 
keyboard for the love story. Warner- y 
Curb has the singles and MCA the E 
album. 

In April 1981. MCA Records will 
release the soundtrack from "Rag- 
gedy Man." a 1940 wartime story 
about life in a small Texas town star- 
ring Sissy Spacek. Cahill has set 
Jerry Goldsmith to interpolate songs 
of the period. 

Cahill and his executive assistant. 
Amy Ross. are conferring with Bob 
Ezrin of Pink Floyd on the Music 
Backup for "Silence Of The North," 
a Canadian -produced film on the 
planning hoards for early 1981. 
Cahill explains that with the pos- 
sible stalemate in negotations with 
the AFM, present status of many 
forthcoming films may be slowed. 

And at other studios: 
PotyGram pictures intends to uti- 

lize music in all three of its future re- 
leases. "King Of The Mountain." 
nearest to completion. will have 
songs from David Foster and Gerry 
Goffun. Will Jennings and Richard 
Kerr and Jack Nitzsche and Stewart 
Levine. 

Film has a racing car /record in- 
dustry' theme. Dennis Hopper, Joe 
Bottoms and Deborah Van Valken- 
burg. who sings in the film. are 
starred. PolsGram's Peter Guber 
also is preparing "Pursuit." which 
tops Robert Duvall and "Endless 
Love." which is uncast, coming by 
spring 1981. 

Bodie Chandler at Lorimar Pro- 
ductions here has inked Henry Man- 
cini to score "5.O.8.." which head- 
lines William Holden, Julie 
Andrews. Loretta Switt and others. 
Film is due in the spring of 1981. 

And Motown Industries has an- 
nounced a re -entry into motion pic- 
tures which will link its disk and mu- 
sic publishing divisions. 
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When you position an ad 
in SRDS Spot Radio, 

you position your station 
in the market _ - ce. 

SRflS 

s 
p 

of radio 

rates and data 

4 S 
RICO F'ADIO 

SALE 

IS 

MEDIA BUYING 

SERVICE 

Our Poing needs with t 

your 

mecrie and marketing support. 

sa . research 

Our Sales Force is tared y 
b 

to help 
áN prouy 

radio... 

to sell y 
duct. 

Our Research 
Division can give 

neei .for a 

yoEE!?o 
Pbn 

or a 

Marketing 
Division 

And ou pinpoint your spending . 

can hap you 
to pain'. of purchase. 

Make 

plan 
Sales our media 

buying service. 
/% 

moo Db sgFS 
firAj t - 

It's as basic as that. 
A lot of popular misconceptions have been 
floating around about today's radio buying 
habits. So we challenged them. We :hecked. 
We researched. 

Or continuing in -depth research shows that 
buyers and planners of med a don't consider 
ONLY rates. In fact, they don't even consider 
rates FIRST. 

What advertisers and agencies do want from 
you- station is an information base. THAT'S 
WHY THEY COME TO SRDS. 

They want to know about your format. Your 
programming. Your audience. And i:s demo- 
graphics. So that they may position their ad- 
vertising most effectively within their market. 
THAT'S WHAT THEY GET FROM SRDS. 

Before advertisers and agencies think of 
rates, before they think of anything else, tiey 
think of positioning. Rather than scanning 
your rate card, the buyer of spot radio care- 
fully peruses SRDS. He is, in effect, saying 
. . . ''Tell me everything you can about your 
station." We know, because we found out. 

SRS, the first source of information for 
buyers of spot radio, is your best opportunity 
to meet your market head Dn. To show oJycrs 
how your station is positioned in the market 
place. 

Contact your SRDS sales representa:ive 
today. He'll be glad to show you how t:) p :si- 
tion your station advantageously. 

WE'RE MORE THAN JUST RATES. 

In SRDS, YOU ARE THERE, selling by helping people buy. 

SPOT RADIO RATES AND DATA 
5201 Old Orchard Rcad, Skokie, Illinois 60077 
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Billboard R 
Billboard SPECIAL SURVEY For Week Ending 8/9/80 

duft 
ontemoorory 

Copyright 1980. Billboard Publications, Inc. 
No part of this publication may be reproduced, 
stored in a retrieval system, or transmitted. in 
any form or by any means. electronic, mechani- 
cal. photocopying. recording. or otherwise, 
without the prior written permission of the pub- 
lisher. 

d 
3 

a 7 

1 1 11 

2 2 13 

3 3 11 

4 5 4 

5 7 8 

6 6 11 

7 11 6 

8 8 8 

9 14 6 

10 13 6 

11 12 6 

12 4 13 

13 18 5 

14 16 6 

15 10 1 

16 9 14 

17 21 6 

18 22 4 

19 25 5 

20 24 12 

21 20 20 

22 17 8 

23 31 3 

24 19 12 

25 15 15 

26 26 12 

27 23 18 

28 27 16 

29 41 2 

30 29 6 

31 28 13 

32 36 6 

33 30 20 

34 39 4 

35 44 6 

36 38 4 

37 32 13 

38 33 18 

39 40 3 

40 45 2 

41 43 5 

42 

43 

44 

45 42 

46 Er* 
47 49 2 

48 47 2 

49 48 3 

50 50 2 

These are best selling Adult Contemporary singles compiled from radio 

station airplay listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

NEVI INTRI 

NEW ENTRI 

MAGIC 
Olivia Newton-John, MCA 41247 (John Farrar, BMI) 

LET ME LOVE YOU TONIGHT 
Pure Prairie League, Casablanca 2266 
(Kentucky Wonder, BMI /Prairie League, ASCAP) 

STAND BY ME 
Mickey Gilley, Asylum 46640 (Rightsong /Trio, BMI) 

WHY NOT ME 
Fred Knoblock, Scotti Bros. 600 (Atlantic) (Flowering Stone /United Artists, 
ASCAP /Whitsett Churchill, BMI) 

WHERE DID WE GO WRONG 
Frankie Vallie & Chris Forde, MCA /Curb 41253 (Irving /Swanee Bravo, BMI) 

MORE LOVE 
Kim Carnes, EMI -America 8045 (Jobete, ASCAP) 

TAKE A UTILE RHYTHM 
Ali Thomson, A &M 2243 (Almo, ASCAP) 

LOVE THE WORLD AWAY 
Kenny Rogers, United Artists 1359 (Southern Nights, ASCAP) 

LOVE THAT GOT AWAY 
Firefall, Atlantic 3670 (Warner-Tamerlane /El Sueno, BMI) 

ALL OUT OF LOVE 
Air Supply, Arista 0520 (Carista, ASCAP) 

THAT LOVIN' YOU FEEUN' AGAIN 
Roy Orbison & Emmylou Harris, Warner Bros. 49262 (Acuff-Rose, BMI) 

MEDLEY: CUPID /I'VE LOVED YOU FOR A LONG TIME 
Spinners, Atlantic 3664 (Kags /Sumac, BMI) 

DRIVIN' MY UFE AWAY 
Eddie Rabbitt, Elektra 46656 (DebDave /Briarpatch, BMI) 

MAKE A UTILE MAGIC 
The Dirt Band, United Artists 1356 (De-Bone-Aire /Vicious Circle, ASCAP) 

SAIUNG 
Christopher Cross, Warner Bros. 49507 (Pop N' Roll, ASCAP) 

UTILE JEANNIE 
Elton John, MCA 41236 (Jodrell, ASCAP) 

YEARS FROM NOW 
Dr. Hook, Capitol 4885 (Roger Cook /Cookhouse, BMI) 

YOU'RE THE ONLY WOMAN 
Ambrosia, Warner Bros. 49508 (Rubicon, BMI) 

SOMEONE THAT I USED TO LOVE 
Natalie Cole, Capitol 4869 (Screen Gems-EMI /Prince Street, ASCAP /Arista, BMI) 

LOVE FANTASY 
The Philadelphia Luv Ensemble, Pavillion /CBS 6404 
(United Artists /Fischot, ASCAP) 

THE ROSE 
Bette Midler, Atlantic 3656 (Fox Fanfare, BMI) 

I'M HAPPY JUST TO DANCE WITH YOU 
Anne Murray, Capitol 4878 (MacLean, BMI) 

LOOKIN' FOR LOVE 
Johnny Lee. Asylum 47004 (Elektra) (Southern Nights, ASCAP) 

ONE FINE DAY 
Carole King. Capitol 4864 (Screen Gems.EMI, BMI) 

STEAL AWAY 
Robbie Dupree, Elektra 46621 
(Big Ears /Crome Willie /Gouda /Oozlefinch, ASCAP) 

SHINING STAR 
Manhattans, Columbia (Content, BMI) 

I DON'T WANT TO WALK WITHOUT YOU 
Barry Manilow, Arista 0501 (Paramount, ASCAP) 

SHE'S OUT OF MY LIFE 
Michael Jackson, Epic 950871 (Fiddleback /Peso /Kidafa, BMI) 

NO NIGHT SO LONG 
Dionne Warwick. Arista 0527 (Irving, BMI) 

JO JO 
Boz Scaggs, Columbia 1.11281 
(Boz Scaggs /Almo, ASCAP /Foster Frees /Irving, BMI) 

THE BLUE SIDE 
Crystal Gayle, Columbia 1 -11270 (Almo, ASCAP /Irving, BMI) 

MISUNDERSTANDING 
Genesis, Atlantic 3662 (Hit & Run /Pun, ASCAP) 

GEE WHIZ 
Bernadette Peters, MCA 41210 (East /Memphis, BMI) 

REGRETS 
Kenny Rankin, Atlantic 3663 (Intersong, ASCAP) 

FIRST TIME LOVE 
Livingston Taylor, Epic 950894 (Bait & Beer, ASCAP) 

CRY JUST A UTILE 
Paul Davis, Bang 94811 (CBS) (Web IV, BMI) 

AGAINST THE WIND 
Bob Seger & The Silver Bullet Band, Capitol 4863 (Gear, ASCAP) 

BIGGEST PART OF ME 
Ambrosia, Warner Bros. 49225 ( Rubicon. BMI) 

BEYOND 
Herb Alpert, A &M 2246 (Chappell, ASCAP) 

HEY THERE LONELY GIRL 
Robert John, EMI- America 8049 (Famous, ASCAP) 

DOC 
Earl Klugh, United Artists (Capitol) (United Artists /Earl Klugh, ASCAP) 

DON'T ASK ME WHY 
Billy Joel, Columbia 1 -11331 (Impulsive /April, ASCAP) 

HOT ROD HEARTS 
Robbie Dupree. Elektra 47005 (Captain Crystal /Blackwood /Dar-Jan, BMI) 

LATE IN THE EVENING 
Paul Simon, Warner Bros. 49511 (Paul Simon, BMI) 

ONE MORE TIME FOR LOVE 
Billy Preston & Syreeta, Tamla 54312 (Motown) (Golden Cornflake. BMI) 

LATE AT NIGHT 
England Dan Seals, Atlantic 3674 (Pink Pig /Concourse /Van Hoy /Unichappell, 
BMI) 

GIVE ME THE NIGHT 
George Benson, Warner Bros. 49505 (Rodsongs, ASCAP) 

OLD FASHION LOVE 
Commodores, Motown 1489 (Jobete, ASCAP) 

I CAN'T LET GO 
Linda Ronstadt, Asylum 46654 (Elektra) (Blackwood, BMI) 

PERCOLATOR 
Spyro Gyra, MCA 41275 (Harlem /Crosseyed Bear, BMI) 

CLOCK PROMO 
FOR PHILIPS 

CHICAGO- Philips Records be- 
lieves the time is right for a new 
Rimskv - Korsakov "Scheherazade." 
And to prove it the company is dis- 
tributing a limited number of "Sche- 
herazade" quartz electric wall clocks 
for use in promotion. 

The $66 wholesale clocks were 
produced by Philips' Japanese affil- 
iate Nippon Phonogram. and will be 
given free to key major market retail 
outlets, according to Nancy Zannini, 
Philips U.S. topper. 

Conductor Kiril Kondrashin 
leads the Concertgebouw Orchestra 
in the new recording. part of the 
PolyGram label's August release. 
The square clock face is identical to 
the "Scheherazade" album cover. 
Zannini explains. 

Old Tibbett Songs 

Rate Pelican Issue 
CHICAGO - The soundtrack 

from the "lost" Hollywood motion 
picture "The Rogue Song." which 
starred American baritone Law- 
rence Tibbett, will be released by 
L.A.'s Pelican Records. 

According to the label's Stephen 
Jabloner, the Vitaphone soundtrack 
disks recently were unearthed by 
MGM Studios. No known print of 
the 1930 picture exists. which leads 
to its classification as "lost." 

Tibbett sings material written by 
Franz Lehar and Herbert Stothart in 
the picture. which also starred the 
Laurel & Hardy comedy team. Peli- 
can releases. distributed by Euro- 
class in New York and Frank Cooke 
and City Hall on the West Coast. list 
at $7.98. 

classical 
Notes 

Herbert von Karajan's first Deutsche 

Grammophon opera recording in almost 10 

years is "Tosca," starring Katia Riciarelli, Jose 

Carreras and Ruggero Raimondi. The album is 

set to be released in September. In other DG 

news, pianist Krystian Zimerman has been 

signed to a new long -term exclusive agreement. 

Zimerman is schedued to record the sonatas 

and mazurkas of Chopin, the Liszt piano con- 

certos, solo works of Karol Szymanowski and 

early solo pieces by Brahms. DG will issue Zim- 

erman's Brahms Sonatas Nos. 1 & 2 recording 

in August ... Nonesuch has re- signed violinist 
Sergiu Luca and will release an album of Schu- 

mann and Mendelssohn sonatas in early 1981. 

Also included is the debut recording of Clara 

Schumann's Three Romances, Op. 22. 

PRE -SEASON RECORD 

Classical 

FUN SOUND -Popular recording group Canadian Brass spreads its brand of 
musical fun at a Sears -sponsored store mini -concert in Toronto. Moss Music 
Group coordinated the event to promote the current group album, "Unex- 

plored Territory." 

MARCH OF 1981 

WFMT -FM Plans 
Move Across Town 

CHICAGO -Classical station 
WFMT -FM will pack its belongings 
and move several blocks across town 
here in 1981. Space in the new 3 Il- 
linois Center building has been 
leased by the station. which tenta- 
tively has targeted March 1981 as its 
move -in date. 

WFMT and its sister enterprise 
Chicago Magazine both will be 
housed in the new eighth floor of- 
fices. According to WFMT program 
director Norman Pellegrini. in the 
neighborhood of 23.000 square feet 
of space will be taken. 

The eighth floor ceiling will he 
broken through and a two -story 
high, 30 -foot square studio for music 
recording is to be created, Pellegrini 
explains enthusiastically. Facilities 
at 500 North Michigan Ave. today 
do not permit music performances 

on all but the most restricted scale. 
Explains Pellegrini: "We'll be 

doing a good deal of live music. 
We'll also be able to record concerts 
for our own use in our own sonic en- 
vironment." 

Daniel Queen Associates is con- 
sulting on acoustical design of the 
space. Pellegrini says three studios 
and four or five production areas are 
contemplated. Space also will be 
provided for an enlarged engineer- 
ing workshop. 

Pellegrini expects overall techni- 
cal upgradings to accompany the 
move. Says he, "Our engineers are 
furiously designing new consoles 
and switching gear." 

Pellegrini says that no inter- 
ruption of broadcast service is antic- 
ipated at the time of the move. 

ALAN PENCHANSKY 

$478,000 In Awards Given 
To Chamber Music Units 

CHICAGO -The National En- 
dowment for the Arts' new chamber 
music grant program will make 73 
awards totaling $478.700 this year. 
The chamber music category was 
given permanent status by the En- 
dowment this year. 

Also announced by the Endow- 
ment are 71 grants totaling $454.800 
in the two -year old new music per- 
formance category. The awarded 
sums are to he matched by contribu- 

Hollywood Bowl Advance Sales Leap 
By SHAWN 

LOS ANGELES -Enjoying one 
of its most successful seasons in its 
59 -year history, the Hollywood Bowl 
has racked up all -time high advance 
sales for the 1980 season. 

A week before the season's open- 
ing, the combined subscription and 
single ticket sales garnered more 
than $3 million, the Bowl reports. 
Last year's sales amounted to $2 
million. 

A record 33,000 subscriptions 
were sold for the 40 "Summer Festi- 
val '80" Los Angeles Philharmonic 
subscription concerts which began 
July 8. All box seats for that run and 
the Bowl's new three -concert "Vir- 
tuoso Series" were claimed well in 
advance. 

HANLEY 

"Tchaikovsky Spectacular," a tra- 
ditionally popular program span- 
ning two evenings. was completely 
soldout three weeks in advance. 
That sale ran 22% ahead of last 
year's total. 

A spokesman reports that other 
events will soon be soldout. And the 
facility's advance sales reportedly 
have been rising steadily over the 
past several seasons. 

Other events attracting record au- 
diences include the new "Jazz At 
The Bowl" program featuring a trib- 
ute to Charlie Parker and the busy 
schedule of guesting soloists, featur- 
ing flutist James Galway, among 
others. 

Lions from local and private sources 
under terms of the federal agency 
grants. 

The 1980 grants in both categories 
were announced at the recent 
Chamber Music America confer- 
ence held in Sante Fe. N.M. The 
money is earmarked for support of 
performances, educational activities 
and administration of arts organiza- 
tions. 

Endowment head Livingston 
Biddle says $ 150.000 of the chamber 
music funding total was provided by 
the Ford Foundation as a direct gift 
to the Endowment, allowing 27 ad- 
ditional grants. 

Development of a chamber music 
category was a prime objective of 
Ezra Laderman when he became di- 
rector of the Endowment's music 
program in February of 1979. 

Twenty -eight of the 71 grants 
awarded for new music perform- 
ance went to organizations which 
had not previously been funded, ac- 
cording to the Endowment. Among 
the largest totals presented are 
$55.000 to New York -based Meet 
The Composer. Inc.. $28.000 to the 
Bronx -based Orchestra Of Our Time 
and $18.000 to New York's Ameri- 
can Composers Concerts, Inc. 

The biggest slice of the chamber 
music category pie went to service 
organization Chamber Music Amer- 
ica. Inc., receiving two separate 
grants that total $64.000. 
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BILLBOARD 
SPOTLIGHTS THE 

WORLD OF 
GOSPEL MUSIC 

Gospel Music is reaching out, opening up new ter- 
ritories where it hasn't traveled before. Billboard's Sep- 
tember 27th issue will study in -depth this vital and 
growing market. 

Every week Billboard highlights the issues, focuses the 
trends and charts the growth with authoritative edito- 
rial analysis ... and annually develops an up -to -date, 
complete report in its coverage on the World of Gospel 
Music. 

To this day, we still receive requests for last year's 
Gospel Music issue, which sold out our entire inventory 
within six weeks. 

This year, you've got a double impact opportunity to 
present your important sales message of involvement 
and achievement to the entire industry in this Spotlight 
which is timed with the industry's first Gospel Music 
Conference. 

Billboard has announced the FIRST ANNUAL GOS- 
PEL MUSIC CONFERENCE, September 23- 26,1980 
at the Sheraton - Universal Hotel in Los Angeles. This 
history- making conference will gather all of the leading 
international forces of Gospel Music for the biggest and 
most important Gospel meeting ever planned. 

Billboard. 

The Gospel Music Spotlight in Billboard will be distrib- 
uted at this conference as well as delivered to the over 
200,000 + readers* of Billboard in more than 100 coun- 
tries around the world. 

Featured in this year's Spotlight of the World of Gospel 
Music will be: 
* Major types of religious music... Contemporary 

Christian, Southern Gospel, Soul Gospel 
* Labels and distributors ... updates on artists and 

releases 
* Live religious music... what's happening in concerts, 

clubs and other venues 
* Religious music on radio and TV... the current state 

of traditional religious radio (including a complete list 
of stations) and the growing impact of cable and 
public TV. 
... And more .. . 

Billboard's spotlight issue on the World of Gospel 
Music, coupled with the premier Gospel Music Confer- 
ence, will give your sales message the impact it deserves. 
Reserve your space now. 

ISSUE DATE: SEPTEMBER 27, 1980 
ADVERTISING DEADLINE: AUGUST 29,1980 

*Based on Billboard research of 4.5 pass -along per copy. Documentation upon 
request. 

Reserve your ad space today. 
For advertising information and reservation, 

contact BILL MORAN at (213) 349 -2171, or write 
to 18617 Vintage Street, Northridge, California 91324 
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Publishing 
Home Video Mart Threatened 
By Publishers' Royalty Demands 

TOP 10 -Amid balloons designating top ASCAP songs, writer Rusty Young 

accepts a top 10 plaque at ceremonies in L.A. With the Poco member are: Bill 

Siddons, the group's manager and ASCAP officials Wendy Garfield and Julie 

Locke. Young's tune is "Crazy Love." 

SCREEN GEMS -EMI MUSIC 

Indie Promo Men 
Find a New Home 

Bv IRV LICHTMAN 
NEW YORK -Several years 

ago. Screen Gems -EMI Music 
dropped its internal promotional 
department, but the company 
continues to utilize the services of 
independent promo men -and 
the need is greater than ever. 

That's the stance of Paul Tan - 
nen. New York -based vice presi- 
dent and director of professional 
activities, who has hired as many 
as six at one point. and is now go- 
ing with four. 

"Publishers today have to he 
prepared to promote for several 
basic reasons," he declares. "La- 
bel priorities on artist promotion 
may not be the same as ours: 
we'd like to generate as much 
performance income as we can in 
view of the mechanical pinch. 
and in order to make deals with 
artists- writers. one of their de- 
mands is. 'what are you going to 
do for us in promotion ?' 

Tannen says, however. that the 
company's promotional activities 
have their limits. "The expense 
of maintaining internal promo- 
tion was one of the reasons we 
dropped it. so even in dealing 
with independents, we feel the 
deal we've made will determine 
how much we can do. 

"We can't offer promotion on 
a simple administration deal. We 
can do it when the deal involves a 

minimum of a 50 -50 split on co- 
publishing." 

The publisher says that in most 
cases Screen Gems -EMI will foot 
the entire promotional costs. but 
sometimes it's a split between the 
company and the label. 

Tannen says that promotional 

effort shows increasing prefer- 
ence for AOR radio promotion as 

a method of breaking self -con- 
tained groups. 

But he cites one unusual in- 
stance where the company didn't 
go after radio promotion at all. 
but, interestingly enough. went 
after retail. 

Explains Tannen: 
"Bob Curry. Capitol /EMI 

Records a &r vice president in the 
east, asked for some help in 
breaking a British act. Mutumbi. 
in New York. We hired someone 
for four weeks whose job it was to 
contact retailers in the area, not 
to take orders. but to check if 
they had product and to remind 
them of activity on New York ra- 
dio. The act hasn't broken na- 
tionally, but we are happy with 
the sales in the New York area." 

Screen Gems -EMI has had 
continued success this year with 
such acts as Steve Forbert, Jour- 
ney and Little River Band. 

The company held its first 
management meeting in New 
York recently. chaired by Lester 
Sill, company president. More 
than 20 professional. legal and 
administrative executive person- 
nel from Screen Gems -EMI of- 
fices in New York. Los Angeles. 
Nashville and several foreign af- 
filiates heard of new projects in 
recordings and print for the com- 
ing year, including the publish- 
ing of a new musical score for the 
Gower Champion- directed 
"Sayonara." It conies to Broad- 
way next spring with music by 
George Fischoff and lyrics by Hy 
Gilbert. 

Columbia Pictures Issuing New Folios 
NEW YORK--Columbia Pictures 

Publications has marketed three 
new folios and has reprinted an ad- 
ditional four books. 

The newcomers are "The Best Of 
Linda Ronstadt" ($8.95), "Colour 
My World Plus 12 Chicago Re- 
corded Hits" ($4.95), "Universal Fa- 
vorites. Best Loved Italian Songs 
And Arias" ($4.95). 

The reprints are "Pops For All Pi- 
ano Methods, Level I" ($2.95), "The 

Rose Plus 12." easy piano ($3.95), 
You Light Up My Life & We've 
Only Just Begun" ($5.95) and 
"Linda Ronstadt -Mad Love" 
($6.95). 

Continuing its "bonus book" con- 
cept of making available a success - 
fur folio without revealing it to 
accounts upfront (with special 
discounts). the company's latest of- 
fer was "The New Best Of Pop And 
Country Rock" ($5.95). 

Continued from page 
tested royalty waters, producers of 
home video projects may abandon 
music industry -related product. In- 
deed, Michael Friedman of Empire 
Productions. producer of the Time - 
Life Video Kinks' videotape. claims 
an already completed Dionne War- 
wick tape remains unavailable be- 
cause he could not strike royalty 
deals with 10 music publishers in- 
volved. 

The threat that illegitimate 
product may till the vacuum created 
when legitimate producers cannot 
make deals that take into account a 

modest market at this time for home 
video. 

That producers will turn to 
cable television in making product 
available. thus reducing record com- 
pany involvement in retail market- 
ing of video product. 

"At development meetings, we do 
our best to avoid music," stated John 
Lollos. senior vice president of the 
Video Tape Network. 

Lollos' company recently made an 
out -of -court settlement with North 
Music over the unauthorized use of 
Beatles' copyrights in five programs 
(Billboard. July 26. 1980). 

With regard to the Kinks project, 
Friedman said "the only way to un- 
tangle publisher problems was to 
use a self -contained group. By set- 
ting up a 'good faith' negotiation. we 
were able to go forward with the fea- 
ture and bring it to the market- 
place." The prerecorded video- 

cassette is now available and ties -in 
with the group's new album. "One 
For The Road." 

"Right now. we're stuck in the 
mud on other projects." Friedman 
claimed. 

Mickey Hyman. vice president of 
business and administration of CBS 
Video Enterprises, said the key word 
in home video today was "disci- 
pline." He referred to publisher and 
artist deals and overreacting to con- 
sumer demand in terns of market- 
ing software. 

In deal making. he declared. "we 
don't want to be locked in to what 
we do today. Let's he sure that we 
word our agreements so we can take 
advantage of the future." 

To bolster his contention that 
home video is still "a baby." he set 

up a hypothetical situation. "If we 
created a perfect home video show 
with 1004 market penetration. 
there'd be a 1.2 million maket for 
videocassettes, several thousands of 
copies sold for DiscoVision and 
none for SelectaVision. The market 
in the U.S. for home video is not a 

market, it's a dream." 
He added, however. that CBS he- 

lieves "as a home entertainment 
media. it will work. Lifestyles are 
changing -we want to pick, watch 
when we want to." 

Hyman said the current cost of 
videotape programming is an inhib- 
iting factor and looked forward to a 

technological breakthrough that 
would allow tapes to be duplicated 

4th Songwriter Exposition 
Slated For Beverly Hills 

LOS ANGELES -The fourth an- 
nual Songwriter Expo, which will 
provide professional and aspiring 
composers with an overview of the 
various facets of songwriting 

Famous To Exploit 
Music Of `Shogun' 

NEW YORK -Famous Music 
will exploit two main themes and the 
soundtrack music from the Para- 
mount Pictures mini -series on NBC - 
TV. "Shogun." 

The six part series based on the 
best selling novel by James Clavall 
kicks off the station's fall series Sept. 
14 and will run for six consecutive 
nights, with Richard Chamberlain 
among the featured performers. 

Interestingly. plans are to release 
the show theatrically overseas. 

Negotiations are underway for a 

label release of the soundtrack score. 
created by Maurice Jarre. whose ef- 
forts include "Dr. Zhivago" and 
"Lawrence Of Arabia." 

AGAC N.Y. Huddle 
NEW YORK -The American 

Guild of Authors & Composers has 
charted its August ASKAPRO semi- 
nars here. 

Scheduled to appear are: Ken 
Cayre. executive vice president of 
Salsoul Records (7), Jerry Love, ex- 
ecutive producer of Love -Zager 
(14), Paul Tannen, vice president, 
and Holly Greene. professional 
manager. Screen Gems -EMI Music 
(21) and Warren Schatz. senior vice 
president of Ariola American Rec- 
ords (28). 

The Thursday noon sessions are 
held at AGAC headquarters at 40 
West 57th St. A phone reservation is 

required at (212) 757 -8833. 

through panels. workshops, classes 
and booths, is scheduled for Aug. 
16 -17 at Beverly Hills High School. 

Participants scheduled include 
Mike Chapman. founder of Dream- 
land Records and producer of the 
Knack. Blondie, Exile and Nick 
Gilder: Jimmy Webb. composer 
("MacArthur Park." "By The Time 
Get To Phoenix "): Al Kasha and 
Molly Ann Leikin. lyricists: Al 
Schlesinger. music industry attor- 
ney: and Academy Award -winning 
film scorer Bill Conti ( "Rocky," "An 
Unmarried Woman "). 

Representatives from BMI. 
ASCAP and SESAC Yvill also take 
part. Additional participants are ex- 
pected to be scheduled. 

Tuition for the event is $35. Col - 
lege credit will be available to those 
attending through California State 
Univ. Registration forms will be 
available throughout the city at 
places such as record stores and 
recording studios. Registration will 
also he held the day of the event. 

The expo is produced by the Al- 
ternative Chorus Songwriters Show- 
case in association with Rob Brun - 
dell Productions. 

Chappell, Van Hoy 
Agree On Contract 

NEW YORK- Writer- artist Rafe 
Van Hoy has signed an exclusive 
deal with Chappell Music, accord- 
ing to Irwin Schuster, senior vice 
president, and Randy Talmadge, 
creative manager, West Coast. 

Van Hoy was recently nominated 
as top songwriter of the year by the 
Nashville Songwriters Assn. and is 

hot on the country charts with "Fri- 
day Night Blues" (written with 
Sonny Throckmorton) and cut by 
John Conlee (MCA). 

in a speedier manner. rather than in 
"real time." 

But, he said that programming in 
the $20 to $25 range would find its 
market. "It's not a lot for two hours 
of good programming." he said, 
adding that CBS Records' new pre- 
mium recording series. Master - 
sound. with a $14.95 list. is "running 
off the shelves" and indicates the 
home video market can tolerate such 
pricing. 

Yet, he cautioned the young pub- 
lishing executives present that if 
equitable rates are not arrived at. it 
won't stop home video from hap- 
pening. suggesting the software mar- 
ket could go to illegitimate channels. 

Barry Platnick. a lawyer involved 
in making video deals, including a 

Blondie concert for RCA's Select - 
aVision. stated that a "degree of lev- 
erage" was necessary in royalty 
compensation. taking the scope of 
the project and the artists involved 
into account. "There has to be a give 
and take, so the industry can pros- 
per." 

John Lollos of Video Tape Net- 
work, which has been supplying 
video programming for more than a 

decade. stated that the "media 
babies" of the '60s are prime buyers 
of VCR units. "They have carried 
their 'wild and crazy" attitudes into 
the '80s as they 've entered the work 
force and bought VCR's. Without 
original programming there is no 
market." 

During a question -and- answer 
period, suggestions from the floor 
included the possible development 
of a 'new licensing rate" that might 
incorporate both synchronization 
and mechanical rights. 

But, perhaps Empire's Michael 
Friedman left the audience with the 
most urgent comment: "If publish- 
ers keep dragging their feet, there'll 
be no music -based software." 

And future prospects? Declared 
CBS' Hyman: "We have to grow to- 
gether. It's an interesting and lucra- 
tive world. It's great to be in the fron- 
tier, but there are a lot of Indians out 
there." 

Monkey Music Tie 
With Brown & Turk 

NASHVILLE -Neil Signer. gen- 
eral manager of Monkey Music, a 

Nashville -based publishing oper- 
ation, announces the acquisition of 
administration for Chest Of Draw- 
ers Music, owned by Milton Brown 
and Travis Turk. 

Monkey Music's operation over- 
sees catalogs of country, pop and 
MOR material in its Ape's Hit and 
Deaf Monkey Music holdings. In 
addition. the company has six exclu- 
sive writers. 

Chest of Drawers Music, with of- 
fices in Nashville and Mobile, Ala., 
is inclusive of Top Drawer, Middle 
Drawer and Bottom Drawer Music, 
and among its contributing writers 
are co -owner Milton Brown, Hal 
Newman, Hank Martin and Claire 
Cloninger. 

Demo Disks Topic 
LOS ANGELES -EMI /America 

artist Robert John. Bobby Colomby, 
Capitol vice president of a &r, pop 
division, and independent producer 
Denny Diante are set for the 
monthly meeting of the Organiza- 
tion of Creative Music Publishers 
Thursday (7) in the lobby level con- 
ference room at CBS here. The topic 
is "The Demo: Artist's And Pro- 
ducer's Process Of Picking Songs." 
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Country 
Nashville Hosts Braun's Tapings 

NASHVILLE -"The Bob Braun 
Show." a syndicated television pro- 
gram aired in seven Midwestern 
cities, recently completed a week's 
worth of tapings on location in 

Nashville. 

The show used three different 
theatres in Opyrland U.S.A.'s theme 
park setting for its tapings. 

Entertainers performing or being 
interviewed on the program include 
Don Schlitz, John Hartford. Reba 
McEntire. Don King. Sylvia, Ronnie 
Prophet, Wendy Holcombe, guitar- 

ist Tommy Jones. Jerry (lower. 
Kenny Price of "Hec Haw," Chet 
Atkins, Mack Magaha, Ronnie 
McDowell, the Four Guys, Roy 
Acuff, Dean Dillon. Boots Ran- 
dolph, Jim Ed Brown & Helen Cor- 
nelius and Jeanne Pruett. 

Also being featured on the show 
from the Opryland U.S.A. talent 
lineup are the Opryland Gospel 
Quartet and the cast of "Today's 
Country Roads" musical. 

"The Bob Braun Show" is a 90- 
minute daily program originating 
five days a week from Cincinnati. 

At RICq 

INVESTMENT GROUP LOOKING FOR 
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Country Album Graphics 
Gaining In Sophistication 

Continued from page 6 

panded art department is simple. ex- 
plains Team: "We used to have to 
send all our work up to New York 
for finishing. which took a lot of 
time and meant we never saw the 
project until it was completed. Now 
we can coordinate each phase of our 
graphics here and retain artistic con- 
trol over every project. This also 
makes the artists able to give their 
input into the covers." 

Approximately 50 -60 album proj- 
ects a year now come out of Nash- 
ville. notes the label's vice president 
Rick Blackburn. not including the 
greatest hits and special packages is- 
sued from time to time. 

Though no other label maintains 
its own in -house art department in 
Nashville. the subject of country al- 
bum graphics has become one of 
primary concern these days. given 
the growing mainstream impact of 
country music itself. 

The move toward stronger styliza- 
tion in country covers has resulted in 
brighter. more colorful and exciting 
album jackets which vie with pop 
and rock covers for buyers' eyes - 
and pocketbooks. 

Album covers are being used as 

tools for launching sophisticated im- 
age changes for artists. as in the cases 
of Crystal Gayle, Barbara Mandrell. 
Brenda Lee, Lynn Anderson. Charly 

McClain and Margo Smith. They 
are used to emphasize more contem- 
porary contents within. or to convey 
the total mood of a new album. 

Record companies are earmark- 
ing larger production budgets for 
their country covers, endeavoring to 
give Nashville artists top -quality 
consistency. 

"It comes down to the bottom line 
called marketing." says local pho- 
tographer Don Putnam. "There's a 
lot of competition these days, and a 
record cover that will help sell an al- 
bum is definitely worth its produc- 
tion costs." 

There's a decided new willingness 
to try new approaches displayed by 
both the labels and the artists them- 
selves. say photographers. giving an 
"almost anything goes" flavor to 
country shooting sessions. 

"Today's country has gone far be- 
yond its original boundaries," com- 
ments L.A. -based photographer 
Dick Zimmerman. whose credits in- 
clude covers on Ronnie McDowell, 
T.G. Sheppard, Margo Smith, Eddy 
Arnold and Barbara Mandrell. (It 
was Zimmerman who created Man - 
drell's ultra -chic "Moods" LP cover 
for MCA two years ago.) 

Says Zimmerman: "Crossover 
and MOR trends in country music 
today have done wonders for creat- 
ing a new excitement in country LP 

covers. You can get by with a lot 
more now." 

Although it costs more for a label 
to fly in a photographer from New 
York or Los Angeles for a session - 
or to fly an artist to the Coast to be 
photographed -than to use a local 
photographer, these expenditures 
are justified by the finished product, 
say record companies. 

"I find that it's a lot more stimu- 
lating for our artists when we take 
them out of their regular environ- 
ment and send them on location for 
a cover." stresses CBS' Team. 
"There's a freshness and freedom 
that comes from being in a different 
atmosphere." 

The eye behind the camera can be 
responsible for visual changes to tie 
in with an artist's new musical direc- 
tions. "Sometimes artists get stuck in 
a certain secure image and aren't 
sure how to go about changing it," 
comments L.A. photographer Bev- 
erly Parker, who has shot covers for 
Janie Fricke, Willie Nelson. Crystal 
Gayle, Johnny Rodriguez and Ro- 
sanne Cash. "A creative photogra- 
pher and an unfamiliar setting can 
be great for developing an entirely 
new look for these performers." 

Yet, with all the new freedom 
sweeping through the country in- 
dustry, there are still certain limita- 

(Continued on page 51) 

MICKEY GILLEY 
HAS JUST MADE 

COUNTRY CHART HISTORY: 
"True Love Ways" went to #1 on July 14 and 
"Stand By Me" went to #1 on August 4. 

Two Number One records by one artist in a 
period of just three weeks is a chart first, not 
to mention the rarity of two records in the 
Top 5 at the same time. 

We are justifiably proud of this achievement and 
we wish to especially thank Joe Casey of CBS 
Records and Nick Hunter of Elektra Records, 
and their respective promotion teams for their 
prodigious efforts to the cause. 

We're havin' some fun now. 

Jim Ed Norman & Bruce Hinton 

HIN -JEN PRODUCTIONS 6255 Sunset Boulevard Suite 603 Hollywood, California 90028 
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Country 

Epic artist Pam Rose brought in a full house 

for her showcase at J. Austin's two weeks ago, 

and by the end of her second set, the stage was 

so crowded with musical guests there was barely 

room for Pam's own four -piece band. Joining in 

for her finale of "Ain't That A Shame" were pro- 

ducer Norm Wilson and singers Linda Hargrove 

and Marcia Routh. At one point in the perform- 

ance, Rose turned the spotlight on her talented 
keyboardist /writing partner, Mary Ann Ken- 

nedy, who sang a stunning rendition of "He 
Gives Me Diamonds, You Give Me Chills." The 

song, co- written by Rose, Kennedy and Don 

Goodman, is going to be the title cut and first 
single from Margo Smith's upcoming LP. 

WARINER WARBLES -RCA artist 
Steve Wariner performs his upcom- 
ing single, "The Easy Part's Over," 
at the recent Fan Fair show in Nash 

ville. 

Stella Parten has been given the ninth Jim- 

mie Rodgers Memorial Foundation lifetime 
membership, and the organization gifted her 

with a handmade dulcimer for the occasion.... 
Singer Red Steagll was chosen to perform at the 

awards ceremony hosted by President Cader 
this week honoring the U.S. Olympic athletes. 
... Moe Bandy, Eddy Raven and Joe Stempley 
headlined a benefit concert in the Houstop As- 

trodome recently. 

The Timing Was Perfect: It just happened 
that the quarterly board of directors meeting for 

the Country Music Assn. took place in Lake 

Tahoe recently -at the same time that the 

Charlie Daniels Band was headlining in town at 

Harrah's. So some 60 CMA executives took front 
row seats for the performance and then enjoyed 

a backstage party with Daniels to bring a bit of 

Nashville into Nevada. By the way, all six of the 

band's performances were soldout in advance. 

Spurn has been promoting its debut Epic 

single, "Cowboy Stomp," with personalized ra- 

dio station i.d.s. done upon request. Any station 
wishing to "stomp along with Spurzz" can re- 

ceive a specially dubbed station i.d. by contact- 
ing Buzz Cason Productions-at (615) 383 -8682 
in Nashville. 

Tall Pony Productions has finished filming an 

upcoming Home Box Office music special star- 
ring the tandem talents of Glen Campbell and 

Tanya Tucker. The hour -long program, filmed on 

location in Reno, can be seen this fall.... Singer 

Doble Gray left Nashville July 26 for his third 
South African tour. The date was notable be- 

cause it also happened to be his birthday as 

well. 

Mac Gayden and Dianne Davidson teamed up 

Album Graphics 
Continued from page 50 

Lions and time -honored elements 
that must be honored. 

"You can't lose sight of the fact 
that your typical country fan who 
buys these records is conservative 
and traditional by nature" cautions 
David Hogan of David Hogan De- 
sign in L.A. 

Hogan, who formerly worked in 
album design in Nashville, empha- 
sizes that "there is a fine line on how 
far you dare go with country album 
graphics. You just can't get too ab- 
stract or surreal without running the 
risk of alienating the artist's fans." 

Nashville Scene 
at Mississippi Whiskers recently for the first 

time in quite a while. Gayden has joined the new 

rock band, Nashville, which is cutting its debut 

album under the production expertise of Nor- 

bed Putnam. 

Confirming Scene's tip that Willie Nelson was 

recording at Gilley's Club in Texas comes the in- 

formation that the forthcoming LP project will 

contain such cuts as "Who's Sorry Now," "Ain't 
Misbehavin'," "Exactly Like You" and "After 
You've Gone." Musicians on the project include 

Johnny Gimble, Bucky Meadows and Dixieland 

singer /guitarist Freddie Powers. The sessions 

took place only two days after Nelson's annual 

Fourth of July picnic hoopla in Austin. 

By the way, although offers are pouring in for 

By KIP KIRBY 
solo personal appearances by Johnny Lee, based 

on the powerful strength of his country/pop 
smash, "Lookin' For Love," the singer has no 

plans to leave Mickey Gilley's show at this time. 
... George Jones will release his new Epic solo 

album. "I Am What I Am," early this month, 

coordinating with a number of tour dates with 

Tammy Wynette. 

Mercury's Jacky Ward headlined shows at the 

Palomino Club recently, taking time out for in- 

terviews with KLAC -AM, "American Country 

Countdown," and one with Harry Newman 

which is for the Armed Forces Radio Eastern Air- 

lines and national syndication by Golden West 

Broadcasting. 

A load of laundry nearly got members of 

Johnny Duncan's road band in big trouble 
recently in Los Angeles. Seems they had taken 

Duncan's 40 -foot tour bus to a nearby laundry 

to pick up their clothes when the bank next door 

was robbed. The three band members, confused 

by the commotion and screaming sirens, hur- 

riedly grabbed their clothes and drove away on 

the bus -which led bank employes to mistake 

them for the bank robbers. The police leaped 

into hot pursuit, and it was only after a full 
search of the bus by the L.A. SWAT team re- 

vealed no bundles of money -only laundry-that 
the band members were allowed to go free. Dun- 

can, who is in the midst of his "Dreams" tour, 
reportedly has told his musicians, If you guys 

need an advance, please just ask me next time." 

WXCL -AM in Peoria, Ill., hosted a "Kenny 

Rogers Look -Alike Contest" recently and had 48 

pseudo Kennys show up, writes the station's 

program director Lee Ranson. But can they sing, 

Lee? ... Meanwhile, over at WUBE -AM in Cin- 

cinnati, singer Johnny Duncan dropped in for a 

visit during his recent concert stopover there. 

Sept. 16-18 are the filming dates for the up- 

coming "George Burns Special" at Nashville's 

Grand Ole Opry House.... Before that, on Aug. 

6, however, you can catch Hank Snow and his 

singing partner Kelly Foxton at Opryland in con- 

cert. Snow and Foxton took their show into 

Canada recently which made the first time Hank 

has been back in his homeland in three years 

(he's from Nova Scotia). 

Country Music Magazine 
Circulation Up 53% 

America's Number 1 Entertainment Lifestyle Consumer Magazine 
Now Reaches 1, 700,000 Readers Per Issue. 

America's Fastest 
Growing Magazine 

There's no recession at Country 
Music Magazine. Circulation up 53% 
over last year. The publisher predicts 
500,000 circulation by year end. And, 
the rate base has just been increased 
from 300,000 to 400,000. 

Circulation Up 53% 

July 1980 
451,000 

Dec. 1980 
500,000 

fSs *ìs 

June 1980 _ 1r,; 
408,000 

Dec. 1979 
339,000 

America's Hottest 
Media Subject 

From Park Avenue to Sunset Blvd. 
the media have jumped on the country 
music bandwagon. MOVIES: John 
Travolta, Urban Cowboy; Sissy 
Spacek, Coal Miner's Daughter; 
Robert Redford, Electric Horseman; 
Willie Nelson and Dyan Cannon, 
Honeysuckle Rose; Dolly Parton, Jane 
Fonda and Lilly Tomlin, Nine to Five; 
Dolly Parton and Burt Reynolds, Best 
Little Whorehouse in Texas; Clint 
Eastwood, Every Which Way But 
Loose and Bronco Billy. RADIO: The 
biggest country music radio stations in 
the world are WHN, New York and 
WMAQ, Chicago. Nearly 2,000 radio 
stations program country music. TV: 
Tune in Carson, Griffin, Donahue, 
Snyder, Douglas for the latest, such as: 
George Burns' country hit record, Roy 
Clark's signing the biggest Vegas con- 
tract ever at the Hughes Hotels, stars 
from country -connected hits like Dukes 
of Hazzard, B.J. and the Bear, Sheriff 
Lobo. Watch Johnny Cash do 50 
minutes on Tonight, and you'll see why 

his recent TV special was No. 4 in the 
week it ran. 

Why all the media interest? 

When Products Move 
Can Media Be 
Far Behind? 

When you rush out to get your stick - 
shift, 4 -wheel drive vehicle, better stop 
at Bloomingdale's for some Ralph 
Lauren boots, Calvin Klein jeans and a 

Stetson. Check in at Sam Goody for a 

few cassettes -for your $800 car stereo 
system -some Willie Nelson, Crystal 
Gayle, Dolly and don't forget Kenny 
Rogers (after all he was the world's 
highest paid entertainer last year, 
grossing nearly $20,000,000.) (You 
can't give away a full -size family sedan 
and the rock 'n' roll business is in a 

depression. But those little pick -up 
trucks are moving like hot cakes, and 
country music record sales are up 12% 
at a time when total record sales are 
down 12%. Recent industry data shows 
country sales have moved ahead of pop 
music for the first time.) 

Then drive on down to New York's 
hottest nite spot, The Lone Star Cafe 
(on 5th Ave. mind you) and rub elbows 
with the cast from Saturday Night 
Live, some Pulitzer Prize writers and a 

few Madison Ave. creative types. 

America's Heartland: 
The Baby Boom 
Grows Up 

Those post -war babies are now 25- 
35. They grew up on music, it's integral 
with their lives. They have been .with 
Country Music Magazine for 8 years. 
Our record buyers spent $644 a year on 
albums, grabbing an average of 7 

albums a month of the racks. And, 
they've invested an average of $904 in 
playback equipment. 

Seventy -four percent own a pickup, 
4 -wheel drive, RV or other specialty 
vehicle (47% alone own pickups). And, 
while they're driving, 39% have stereo 
radios to listen to, plus 42% have tape 
players. 

Data: Yale University subscriber survey, 
Telmar /Simmons, Audit Bureau of Circulation. 

Sixty -seven percent own two or more 
cameras; 22% own boats; 40% go cam- 
ping; 60% own fishing gear and the 
same for hunting. (With all this active 
buying and using, it's amazing they 
have time to consume so much liquor 
and tobacco.) 

You Can Join 
The Country Music 
Bandwagon, Too! 

So, it's no wonder that these corn- 
panics have chosen to put their ads in 
Country Music Magazine ... maybe 
you should, too. 

GMC Trucks, CBS, Datsun, Yamaha, 
Jack Daniels', R.J. Reynolds, Double- 
day, Fender Guitars, Shure Bros., 
United Artists. Wild Turkey, Martin 
Guitars, JBL, Pioneer Electronics, 
Kool Cigarettes, Ovation, Dodge 
Trucks, Sparkomatic, Ludwig Drums. 
Time -Life Books, Universal Pictures. 
Kenwood, Gibson Guitars, Tandy 
Corp., Klipsch Speakers, MCA, 
Raleigh, ABC, Seagrams, Eddie Bauer, 
BIC, U.S. Tobacco, Bailey Hats. 
Austin Hall Boots, Elektra Records. 
Warner Bros., RCA. 

The more you know about America's 
Number One entertainment magazine 
-the more you "keep in tune with 
America's hottest sales market." 

AmiThe 
Winner k... 
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475 Park Ave.South, NewYork,NY.10016 
212 685 -8200 
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Country 

Chart 
Fax 

By SHARON ALLEN 
"Stand By Me" by Mickey Gilley stands alone 

atop the Billboard Hot Country Singles chart. 

That song also has an illustrious pop chart his- 

tory, dating from 1961 when Ben E. King took it 

to number 4. Other pop chart versions have 

been recorded by Spyder Turner, John Lennon, 

Earl Grant and David & Jimmy Ruffin. 

Among the stations agreeing with "Stand By 

Me" as the top song are WCOK -AM, Sparta, N.C.; 

KEBC -FM, Oklahoma City; WDGY -AM, Min- 

neapolis; and CKLW -FM, Windsor, Ont. Other 

stations are going with Gilley at the top spot, 

but with his "True Love Ways." It has hit No. 1 

at WHHM -AM, Henderson, Tenn.; WMNI -AM, Co- 

lumbus, Ohio; GKDR -AM, Plattsburgh, N.Y.; and 

WCNA -FM, Albany, N.Y.. where the new charters 

include Gene Watson, Roy Clark, Donna Fargo, 

Connie Cato and Jess Carron with "Sunshine 

Girl." 
RCA's Alabama group looks like a good bet to 

lay claim to the No. 1 spot when Gilley slips. Ed- 

die Rabbitt moves to a starred 3, Ronnie Milsap 

is up to 4 with "Cowboys and Clowns /Misery 

Loves Company," Kenny Rogers jumps to 6 with 

"Love The World Away" and Conway Twitty 

rounds out the top 10 prime movers with "I've 
Never Seen The Likes Of You." 

DEBUT OF THE WEEK: Willie Nelson and Ray 

Price enter their "Faded Love" at 67 with 39 

Billboard reporting stations out of the box. 

NATIONAL BREAKOUTS: Donna Fargo with 

"Land Of Cotton" (Warner Bros.), gaining play 

on KGEM -AM, Boise; KOYN-AM, Billings; KRMD- 

AM Shreveport: KSSS-AM, Colorado Springs; 

KSOP -AM, Salt Lake City; KTTS -AM, Springfield, 

Mo.; KYNN -AM, Omaha; WAXX-AM, Chippewa 

Falls, Wis.; WBAM-AM, Montgomery; WCBX-AM, 

Eadon, N.C.; WESC -AM, Greenville, S.C.; WFAI- 

CC AM, Fayetteville, N.C.; WGTO-AM, Cypress Gar - 

o dens, Fla.; WKCW-AM, Warrenton, Va.; WKKN- 

m AM, Rockford, Ill.: WMAY-AM, Springfield, Ill.; 

J WNYN-AM, Canton, Ohio; WPNX-AM, Columbus, 

m Ga.; WSDS -AM, Ypsilanti, Mich.; WSLR-AM, Ak- 

o ron; WTMT-AM, Louisville; WTOD -AM, Toledo; 
co and WWVA -AM, Wheeling. 

Wayne Armstrong with "Hot Sunday Morn - 

o) jng" added to KFDI-AM, Wichita; KLAK-AM, 

Denver; KMPS-AM, Seattle; KRAK -AM, Sacra - 

mento; KSO-AM, Des Moines; KV00 -AM, Tulsa; 

KZUN-AM-FM, Spokane; WBAM-AM, Montgom- 

ery; WCMS-AM, Norfolk; WDOD-AM and WDXB- 

AM, Chattanooga; WFAI-AM, Fayetteville, N.C.: 

WKCW -AM, Warrenton, Va.; WKMF-AM, Flint, 

Mich.; WMAY-AM, Springfield, Ill.; WSDS -AM, 

Ypsilanti; WUNI-AM, Mobile; WWVA -AM, Wheel- 

ing; WXCL -AM, Peoria; and WYNK-AM, Baton 

Rouge. 

Elsewhere, Slim Whitman might be coming 

up with his strongest U.S. release in years: 

"When" makes its debut at a starred 68. 

Silverline /Goldline Music is showing its chart 

strength with major single entries by Brenda 

Lee, Billy Walker, Barbara Fairchild and the Oak 

Ridge Boys. The Nashville pubbery, managed by 

Noel Fox is also represented on LPs by Kim 

Carnes, Dave & Sugar and Dottie West. 

On the LP chart, "Urban Cowboy" retains its 

hold on No. 1, as Eddie Rabbitt makes a strong 

move from 12 to 6. Other prime album movers 

include Mickey Gilley, the Oak Ridge Boys, 

Merle Haggard, Hoyt Axton and Ed Bruce, who 

could be on the verge of his biggest LP yet. 

Reeves In Telethon 
AUSTIN -For the third consecu- 

tive Fear. Penny Reeves. promotions 
director and afternoon decj:i for 
KVET -AM, will cohost local seg- 
ments of the United Cerebral Palsy 
Telethon. Cohosting with Reeves 
will be KVUE -TV weatherman Tini 
Ross. County commissioner Ann 
Richards will serve as chairperson 
for the telethon. sct to air in January 
on KVUE. 

$12,000 Is Raised 
TULSA KVOO -AM -s - Billy 

Parker headlined a group of 256 
golfers in the second annual Bille 
Parker Golf Tournament. Held at 
Indian Springs Country Club- the 
benefit netted more than $12.000 for 
the nurses' scholarship fund at Doc- 
tors Hospital. 

Billboard 

B 

c Copyright 
or by any 

1980, 
means, 

Billboard Publications, Inc. No part of this publication may be 
electronic, mechanical, photocopying, recording, or otherwise, 

Billboard SPECIAL SURVEY For Week Ending 8/9/80 

TM 

reproduced, stored in a retrieval system. or transmitted, in any form 
without the prior written permission of the publisher. 

3 
, 

...'r 

v 3 = 
e 

TIRE- Artist 
(Writer). Label 8 Number (Dist Label) (Publisher, Licensee) 

3 d 3 
» 

ívx 
3 = 

° 

* STAR PERFORMER -Singles registering greatest proportionate upward progress this week. 

TITLE -Artist 
(Writer). Label 8 Number (Dist. Label) (Publisher, Licensee) 

ar ; 
' 

á 
3 

2L 
áÿm 3 g 

TITLE- Artist 
(Writer), Label 8 Number (Dist. Label) (Publisher, Licensee) 

* 

5 

1 

8 

9 

li 

13 

y 
)¡,( 

itt 
17 

18 

22 

23 

tr(S. 

29 

30 

31 

lit 

2 

3 

5 

6 

1 

10 

7 

8 

4 

19 

16 

14 

13 

20 

26 

21 

17 

18 

23 

24 

25 

9 

11 

29 

33 

34 

35 

38 

15 

32 

31 

40 

41 

44 

11 

11 

8 

8 

12 

1 

11 

12 

13 

7 

9 

11 

10 

8 

4 

8 

10 

9 

7 

6 

1 

11 

14 

6 

1 

7 

5 

4 

10 

8 

8 

5 

7 

4 

STAND BY ME- Mickey Gilley 
(1. Lieber, M. Stoller, B.E. King), Asylum 46640 
(Rightsong /Trio /ADT, BMI) 

TENNESSEE RIVER -Alabama 
(R. Owens), RCA 12018 (Buzzherb, BMI) 

DRIVIN' MY LIFE AWAY-Eddie Rabbet 
(E. Babbitt, D. Malloy, E. Stevens), Elektra 46656 
(DebDave /Briarpatch, BMI) 

COWBOYS AND CLOWNS /MISERY LOVES 

COMPANY - Ronnie Nilsen 
(S. Dorf), G. Harju, L. Herbstritt, S. Garrett, 1. Reed), 
RCA 12006 (Lowery, BMI) 

DANCIN' COWBOYS - Bellamy Brothers 
(D. Bellamy), Warner /Curb 49241 
(Famous /Bellamy Bros., ASCAP) 

LOVE THE WORLD AWAY -Kenny Rogers 
(B. Morrison, 1. Wilson), U.A. 1359 

(Southern Nights, ASCAP) 

WAYFARING STRANGER - Emmylou Harris 
(Traditional), Warner Bros. 49239 (Visa, ASCAP) 

SAVE YOUR HEART FOR ME-Jacky Ward 
(B. Mill), Mercury 57022 (Hall Clement, BMI) 

BAR ROOM BUDDIES- 
Merle Haggard And Clint Eastwood 
(M. Brown, C. Crofford, S. Dorff, S. Garrett), Elektra 
46634 (Peso /Warner-Tamerlane /Branco. BMI) 

I'VE NEVER SEEN THE LIKES 

OF YOU-Conway Twitty Y ttl' 
(B. McDill, W. Holyfield), MCA 41271 
(Ha14Cliement, Maplehill, Vogoe, BMI) 

(You Lift Me) UP TO HEAVEN- ( ) 
dace, 1e 

(B. Zerface, 1. Zertace, B. Morrison, J. MacRae), 
Mercury 57025 (Southern Nights, 
ASCAP /Combine, BMI) 

OVER -Leon Everette 
(1. Foster, B. Rice), Orlando 101 (PMS) 
(lack & Bill, ASCAP) 

LEAVIN'S FOR UNBELIEVERS-oohs West 
(R. Goodrum, B. Maher), United Artists 1352 
(Welbeck, Blue Quill, Chappell, Sailmaker, ASCAP) 

CRACKERS- Barbara Mandrill 
(K. Fleming, D. W. Morgan), MCA 41263 
(Pi -Gem, BMI) 

LOOKIN' FOR LOVE- Johnny Lee 

(W Mallett, P. Ryan, B Morrison), Asylum 47004 
(Southern Nights, ASCAP) 

MAKING PLANS- 
Porter Wagoner and Dolly Parton 

(1 Russell, B. Morrison), RCA 11983 (Sure -Fire, BMI) 

I'M GONNA LOVE YOU TONIGHT (In My 

Dreams) - Johnny Duncan 
(W. Holyfield), Columbia 1 -11280 
(Maplehill, Vogue, BMI) 

WE'RE NUMBER ONE -Jar Gatlin 7 
and The Gatlin Brothers Band 
(L. Gatlin), Columbia 1 -11282 (Larry Gatlin, BMI) 

THAT LOVING YOU FEELING 

AGAIN -Roy Orbison A Emmylou Harris 
(R. Orbison, C. Price), Warner Bros. 49262 
(Acuff-Rose, BMI) 

MISERY AND GIN -Merle Haggard 
(1. Durrill, S. Garrett), MCA 41255 
(Peso, Bronco, BMI) 

THAT'S WHAT I GET FOR 

LOVING YOU -Eddy Arnold 
(B. Springfield). RCA 12039 (House of Gold, BMI) 

CLYDE- Waylon Jennings 

S.J. Cale), RCA 12007 (Johnny Bienstock, BMI) 

TRUE LOVE WAYS - Mickey Gilley 
(N. Petty, B. Holly), Epic 9- 50876, 
(Wren, BMI /MPL Comm., ASCAP) 

IT'S T00 LATE- JeannePruett 
(Bourke, Dobbins, Wilson), IBC 10 (Chappell, ASCAP) 

I'M HAPPY JUST TO DANCE 

WITH YOU -Anne Murray 
(J. Lennon, P. McCartney), Capitol 
4878 (Maclen, BMI) 

GOOD LOVIN' MAN -Gail Davies 
(G. OD L Warner AN 49263 
(Dickerson, Bearner 

Bros. 

. 

49263 
John, BMI) 

CHARLOTTE'S WEB -The Stotler Brothers 
(C. CroBord, 1. Durrill, S. Garrett), Mercury 7031 
(Peso, Dutchess. BMI) 

HEART OF MINE -oak Ridge Boys 
(M. Foster), MCA 41280 (Silverline, BMI) 

SURE THING - Freddie Hart 
(N. Larkin, E. Conley), Sunbird 7550 
(Merilark, Blue Moon, April, ASCAP) 

A HEART'S BEEN BROKEN -Danny Wood 
(C. Stewart, D. Wood), RCA 11966 (Ha16Clement, 
Upstart. BMI) 

WHEN YOU'RE UGLY LIKE US- 
George Jones and Johnny Paycheck 
(D. Goodman, R. Schulman), Epic 950891 
(Pi-Gem, BMI) 

LET'S KEEP IT THAT WAY -Mac Davis 
(C. Putnam, R. VanHoy), Casablanca 2286 (Tree, BMI) 

HAVEN'T I LOVED YOU SOMEWHERE 
BEFORE-Joe Stampley k v y 
(J. Hodges, C. Moore, D. Hodges), Epic 960893 
(Brandwood, Mullet, BMI) 

OLD FLAMES CAN'T HOLD A CANDLE TO 

YOU -Dolly Parton 
(P. Sebert, H. Moffatt), RCA 12040 (Right Song, BMI) 
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DO YOU WANNA GO 

TO HEAVEN -T.G. Sheppard 
(C. Putman, B. Jones), Warner Bros. 49515 
(Tree, BMI /Cross Keys, ASCAP) 

TRY IT ON- Stephanie Winslow 
(M. Chapman, N. Chinn), Warner /Curb 49257 
(Chinnichap /Careers. BMI) 

THE LAST COWBOY SONG -Ed Bruce 

(E. Bruce, R Peterson). MCA 41273 

(Tree, BMI /Gingham, ASCAP) 

THANK YOU EVER -LOVIN' -Kenn Dale 
y 

(K. O'Dell), Capitol 4882 (Hungry Mountain, BMI) 

NATURAL ATTRACTION - Billie Jo Spears 
(D. Linde, A. Rush). U.A. 1358 (Combine. BMI) 

EVEN COWGIRLS GET 

THE BLUES -Lynn Anderson 
(R. Crowell), Columbia 111296 (Visa, ASCAP) 

HE'S OUT OF 

MY LIFE - Johnny Duncan and Janie Fricke 
(T. Bahler), Columbia 111312 
(Fiddleback, Peso, Kidade, BMI) 

FREE TO BE LONELY AGAIN -Debby Boone 

(D. Pfeiffer), Warber/Curb 49281 (Brightwater/ 
Strawberry Patch ASCAP) 

THE BEDROOM - 
Jim Ed Brown & Helen Cornelius 

(R. Allison, R Muir), RCA 12037 
(Raindance, BMI, Ron Muir, ASCAP) 

BRING IT ON HOME -Big AI Downing 

(A. Downing, W. Burdette, 1. Martin), Warner Bros. 
49270 (Al Gallico /Metaphor. BMI) 

MY GUY -Margo Smith 
(W. Robinson), Warner Bros 49250 (Jobete, ASCAP) 

THE EASY PART'S OVER -Steve Wanner 
(1. Foster, B. Rice), RCA 12029 (Jack And Bill, ASCAP) 

LOVE IS ALL AROUND -Sonny Curtis 
(S. Curtis). Elektra 46663 (Mark Three, BMI) 

HELLO DADDY, GOOD MORNING 

DARLING -Mel McDaniel 
(Dunn, Anders, Linard, Murrah, Stegall), 
Capitol 4886 (Blackwood, Magic Castle, Con Brio. 

Wiljex, BMI, ASCAP) 

LOVING UP A STORM -Racy Bailey 
(D. Morrison, 1. Slate), RCA 12062 

(House 01 Gold, BMI) 

DON'T PROMISE ME 

ANYTHING- Brenda Lee 
(I. Hinson), MCA 41270 (Goldline. ASCAP) 

IT'S TRUE LOVE- Conway Twitty & Loretta Lynn 
(R. Goodrum), MCA 41232 
(Chappell /Saiimaker, ASCAP) 

IN AMERICA -The Charlie Danish Band 
(C. Hayward, 1.D. Gregorio, C. Daniels, T. Crain, F. 

Edwards. J. Marshall), Epic 950888 (Hat Band, BMI) 

PUT IT OFF UNTIL 
TOMORROW -The Rendite 
(D. Parton, B. Owens), Ovation 1154 (Combine, BMI) 

YESTERDAY ONCE MORE -Moe Bandy 

(1 Mundy, P. White), Columbia 111305 
(Garay. BMI /Honeytree, ASCAP) 

RAISIN' CANE IN TEXAS -Gene Watson 

(1. Allen, D. Lay), Capitol 4898 (Joe Allen, BMI) 

WHAT GOOD IS A HEART -Dean Dillon 
(D. Dillon), RCA 12003 (Pi -Gem, BMI) 

YOU'VE GOT THOSE EYES -Eddy Raven 
(E. Raven, It Powelson), Dimension 
1007 (Milene, ASCAP) 

FRIDAY NIGHT BLUES -John Conks 
Throckmorton /R. Van Hoy), MCA 41233 (Cross 

Keys /Tree, ASCAP, BMI) 

MAY I BORROW SOME SUGAR FROM 

YOU -John Wesley Ryles 

(C. Moman, B. Emmons), MCA 41278 
(Vogue, Baby Chick, BMI) 

WORKIN' MY WAY TO 

YOUR HEART- Dickie Lee 

(L. Martine Jr.), Mercury 57021 (Ray Stevens, BMI) 

IF THERE WERE NO 

MEMORIES -John Anderson 
(R. McCown), Warner Bros. 49275 (Sawgrass, BMI) 

THE LAST FAREWELL -Miti Mori 
(1. Eagan), NSD 49 (Baby Bun, BMI) 

WHY NOT ME -Fred Knoblock 
(F. Knoblock, C. Whitsett), Scotti Bros. 518 (Atlantic), 
Flowering Stone /United Mists, ASCAP / Whitsett 
Churchill, BMI) 

IT DON'T GET BETTER 

THAN THIS - Sheila Andrews 
(J. Fisher, D. Harp). Ovation 1146 (Plum Creek. BMI) 

LOVE GOES TO HELL 

WHEN IT DIES -Wayne Kemp 

(W. Kemp, S. Lyons), Mercury 51023 (Tree, BMI) 

ITS OVER -Rex Allen Jr. 

(R Allen Jr. /l. Holcomb /D. Demarco), Warner Bros. 

49128 (Boner, BMI) 

FADED LOVE -Wilie Nelson & Ray Price 
(B. Wills, 1. Wills), Columbia 11329 (Rightsong, BMI) 

WHEN -Sim Whitman 
(H. Bouwens), Epic 9-50912 (Burning River. Two 

Peters, Blue Moon, BMI) 
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HEART MENDER -Crystal Gayle 

(R. Leigh. M. Blackford), United Artists 13262 
(United Artists. ASCAP) 

TEXAS TEA -Orion 
(B. Peters). Sun 1153, (Shelby Singleton. BMI) 

SUE -Tommy Overstreet 
(A.C. Little). Elektra 46658 (Sea Dog. ASCAP) 

MOONLIGHT AND MAGNOLIAS -Butt Owens 

(L. Chiriacka. R. Bourke). Warner Bros. 49278 
(Warner Bros. /Chappell. ASCAP) 

STARTING OVER -Tammy Wynette 
(B. McDiil). Epic 9-50915 (Hall Clement, BMI) 

WHILE I WAS MAKING LOVE 

TO YOU -Susie Allinson 
(M.S. Dunn. C. Putnam). United Artists, Curb 1365 

(Tree. BMI) 

STRANGER, I'M MARRIED -Deus McGuire 

(F. Kelly). Multi -Media 51 (Frebar. BMI) (NSD) 

LOST LOVE AFFAIR -8.1. Wright 
(B.1. Wright. B. Spurlock), Sound Waves 4610 (NSD) 

(HOW. BMI) 

LONG UNE OF EMPTIES - Darrell McCall 

(G. Rowe. P. Ferguson). RCA 12033 

(ATV /Mad Lad. BMI( 

WOMEN GET LONELY -Cbarly McClain 
(L Rogers, R C Bannon), Epic 9-50916 (Warner 
Tamerlane, Bill Black, Partnership, D. 

MAKE A LITTLE MAGIC -The Dirt Band 

(1. Hanna, R. Hathaway), United Artists 1356 

(De- Bone-Aire. Vicious Circle, ASCAP) 

BURNIN' UP YOUR MEMORY -Pegg Forman 
(P Forman), Dimension 1008 (Hello Darhn', SESAC) 

FALLIN' FOR YOU -lerri Kelly 

(K. Freeman), Little Giant 026 (Kelly & Lloyd. ASCAP) 

SEXY OLE LADY -Pat Garrett 
(P Garrett), Gold Dust 101 

(Red Barn, Buzzherb, BMI) 

HOT SUNDAY MORNING -Wayne Armstrong 

(AACASCAP Window. 
BMNSO 57 

LAND OF COTTON -Donna Fargo 

(1.M. Vest, D.W. Chamberlain). Warner Bros. 49514 
(Galleon. ASCAP) 

YOU WIN AGAIN - Charley Pride 
(H. Williams). RCA 12002. (Fred Rose, BMI) 

TAKE ME, TAKE ME- Roseanne Cash 

(K. Sykes). Columbia 111268 (Serendipity, BMI) 

THE FRIENDLY FAMILY INN -Jerry Reed 

(L.G. Likes. B.G. Marsh). RCA 12034 

(Guitar Man, BMI) 

THE BLUE SIDE- Cryskl Gayle 

(D. Lasley A. Willis). Columbia 111270. 
Almo /ASCAP /Irnng. BMI) 

NAKED IN THE RAIN-Loretta Lynn 

(B. Cannon, K. Starr), MCA 41250 

(Sabal, Sawgrass, ASCAP, BMI) 

THERE'LL BE NO 

TEARDROPS TONIGHT - vasar elements 
(Williams), Flying Fish 4004 (Fred Rose. BMI) 

ONE MAN'S TRASH -Mary Robbins 
(D. Winter. D Winter 1r.), Columbia 1.11291 
(Mariposa, BMI) 

LET ME BE - 

THE ONE -Billy Walker & Barbara Fairchild 
(1. Hinson). Paid 102 (Goldline. ASCAP) 

BEGGIN' FOR MERCY - Louise Mandrel! 
(C. Putnam. M. Kosser). Epic 950896 (Tree. BMI: 

Cross Keys. ASCAP) 

HE STOPPED LOVING HER 

TODAY- George Jones 

(B. Braddock, C. Putnum), Epic 9-50867 (Tree, BMI) 

MIDNIGHT RIDER -wink meow 
(G. Allman), Columbia 1.11257 (No Exit, BMI) 

HERE COMES THAT 

FEEUNG AGAIN -Don King 
(BK. Stegall /S. Harris), Epic 950877 
(Blackwood /Vector. BMI) 

LONG DROP -Roy Head 
(P. Pickford). Elektra 46653 Warner Bros.. ASCAP) 

HONKY TONK STUFF -Jerry Lee Lewis 

(l. Chestnut). Elektra 46642 (Chestnut House. BMI) 

YOUR BODY IS AN OUTLAW -Mel rins 
(B. Rabin). Elektra 46628 (Sawgrass, BMI) 

CACTUS AND A ROSE -Gary Stewart 
(C. Moman-B. Emmons), RCA 1H 11960 

(Baby Chick, BMI) 
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THE KENDALLS 

new single 
"Put It Off Until Tomorrow" 

with "Gone Away" 
on 

Ovation Records & Tapes 
August Tour 

Aug. 1 - Hunter, NY Aug. 19 - Lewisburg, WV 
Aug. 2 - Presque Isle, ME. Aug. 22 - Jonesboro, TN 
Aug. 5 - Pt. Pleasant, WV Aug. 10 - Lansing, MI Aug. 23 - Knoxville, TN 
Aug. 7 - New Albany, MS Aug. 14 - Grand Island, NEB Aug. 29 - Fredericksburg, VA 
Aug. 8 - Philadelphia, MS Aug. 15 - Dallas, TX Aug. 30 - Burton, Ohio 
Aug. 9 - Lake Ozark, MO Aug. 16 - Wakeeney, KS Aug. 31 - West Grove, PA 

ovation 
R E C O P O S 

'1v. yet better every, 

Y Top Billing, Inc. 
9301 Hillsboro Road /Box 121077 
Nashville, Tennessee 37212 Q (615) 383 -8883 

a 
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Country 
=BOARD MEETS AT TAHOE 

CMA Theme: Promotion 
NASHVILLE - Intensifying 

efforts to promote country music 
worldwide was the keynote 
theme for the third quarter board 
meeting of the Country Music 
Assn. held in Lake Tahoe, Calif., 
July 22 -24. 

The midyear session brought 
together more than 50 CMA 
committee chairman and mem- 
bers for a series of agenda reports 
and discussions on related topics. 

Among the subjects presented 
at the three -day sessions was a 

plan to enter major advertising 
centers with a specially- scripted 
presentation underscoring coun- 
try music's powerful consumer 
base. 

Emphasizing the entertain- 
ment value of such a program, 
live shows such as Bill Anderson 
and the Po' Folks would be used, 
along with Anderson's own 
multi -media audio /visual effects 
exploring the history of country 
music. 

The possibility of providing 
national retailers with the CMA's 
videotape feature was also dis- 
cussed, coupled with a decision 
to have a CMA booth this year at 
the Music Retailers Show in New 
York. 

Committees met on Tuesday, 
and the board began its sessions 
the following day under the di- 
rection of chairman Tom Collins. 
Secretary Bob Austin and treas- 
urer Jim Schwartz read their 
quarterly summations, with fi- 
nance committee chairman Joe 
Talbot disclosing the results of 
the annual CMA audit. 

Fan Fair committee head Bud 
Wendell led off the activities 
with a report on this year's an- 
nual June event. With a total of 
15.264 persons attending Fan 
Fair 1980 -an increase of 22% 
over last year -the week -long af- 
fair was the most successful in 
CMA history. The number of 
tour groups attending was up by 
15%, with a hefty foreign repre- 
sentation as well. Hutch Carlock 
reported substantial increases in 
traffic and sales for the Fan Fair 
record shop. and Bill Denny re- 
ported on the improvements 
made for the annual Fan Fair 
softball tournament. 

Dates for Fan Fair 1981 were 
set for June 8 -14. 

Dick McCullough filled in for 
chairman Rick Blackburn on 
promotion committee proposals, 
and the board approved a deci- 
sion to support the American 
Kidney Foundation's national 
country music radiothon to be 
held next March. 

Chairman Frances Preston re- 
ported for the planning and de- 
velopment committee. Board 
members approved the cover de- 
sign for the new Awards Show 
Guide and Yearbook, a glossy 
consumer- styled magazine 
which will hit newsstands across 

the country in late September. 
This is the first time the CMA has 
licensed publication of a maga- 
zine covering the annual awards 
show. 

Bill Denny covered topics re- 
lated to the international com- 
mittee and Fan Fair's Inter- 
national Show, and Joe Talbot 
talked about the convention 
study committee's progress in 
planning the forthcoming Octo- 
ber DJ Week activities. 

In the absence of television 
committee chairman Irving 
Waugh, Jo Walker filled in, ex- 
plaining the possibility of a net- 
work tv program showcasing Fan 
Fair. Walker said that the tv com- 
mittee has met with the producer 
of its CMA awards show and that 
ideas for production angles are 
now in the process of being for- 
mulated. 

Chairman Wesley Rose 
presented the nominating com- 
mittee's proposed nominees for 
the 1981 -82 board of directors. 
These names will be announced 
at a later date. 

Charlie Scully reported for 
Roy Horton, chairman for the 
country music month committee, 
detailing plans for this year's 
regular October promotion, fol- 
lowed by radio committee chair- 
man Don Nelson, who an- 
nounced that the 1980 post - 
awards radio show will again be 
broadcast live by NBC Radio. 
He also mentioned that copy is 

being reviewed for the new CMA 
Broadcast Handbook to be pub- 
lished in August. 

Joe Sullivan reported that the 
1980 Talent Buyers Seminar is 

scheduled for Oct. 11 -13 under 
the banner theme, The Decade 
Ahead." Barbara Mandrell 
talked about the artist -dj tape 
sessions and a special luncheon 
in conjunction with these tap - 
ings. 

Setting the agenda for next 
year's CMA board meetings, 
Sam Marmaduke gave the sched- 
ule from the meeting and ar- 
rangements committee as fol- 
lows: Feb. 3 -5, Atlanta: April 13- 

14, Chicago; and July 21 -23, 
Denver. 

The board members voted on 
this year's recipient of its found- 
ing president's award established 
by Connie B. Gay. This award is 

presented at the annual CMA 
membership meeting in October. 

Board executives attending the 
sessions were treated to a pre -ses- 
sion party Tuesday evening at 
the Lake Tahoe home of CMA 
president Ralph Peer, with enter- 
tainment by board member John 
D. Loudermilk. They also at- 
tended a performance Wednes- 
day evening at Harrah's by the 
Charlie Daniels Band and a post - 
reception hosted by Daniels and 
manager Joe Sullivan, who is 

also a CMA executive member. 

Blair Becomes the 1st Accredited 
Music School Offering Folk Class 

NASHVILLE -With the addition 
of banjo picking and fiddle playing 
classes, Blair School of Music, affil- 
iated with Vanderbilt Univ., be- 
comes the first accredited music 
school in the U.S. to offer instruction 
in folk music. 

Picker Mark Barnett will teach 
banjo classes and Craig Duncan will 
serve as fiddle instructor. 

Barnett is a member of Opryland's 
"Country & Bluegrass" show. He 
has appeared on a number of tele- 
vision specials, including "Dolly 
And Carol In Nashville" and has re- 
corded two LPs. 

Fiddler Duncan, a member of 
Opryland's Smokey Mountain Sun- 
shine Band, has made several 
"Opry" appearances and television 
specials with Wilma Lee Cooper. 

Billboard 

HOE 

Country LPs 

Billboard SPECIAL SURVEY 

For Week Ending 8/9/80 
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*STAR Performer -LP's registering 

greatest proportionate upward prog- 

ress this week 

TITLE 

Artist, Label 6 Number 

a (Dist. Label) 

1 12 URBAN COWBOY 
Soundtrack, Asylum DP 90002 

2 2 11 ROSES IN THE SNOW 
Emmylou Harris, Warner Bros. 

BSK 3422 

3 3 10 MUSIC MAN 
Waylon Jennings, RCA AHL13602 

4 4 7 HABITS OLD AND NEW 
Hank Williams Jr., 

Elektra /Curb 6E-278 

5 7 17 GIDEON 
Kenny Rogers. United Mists 
LOO 1935 

12 4 HORIZON 
Eddie Rabbdt, Elektra 6E -276 

7 6 23 THERE'S A LITTLE BIT OF 

HANK IN ME 
Charley Pride, RCA AHL13548 

8 9 9 MY HOME'S IN ALABAMA 
Alabama, RCA AHL13644 

9 13 19 MILSAP MAGIC 
Ronnie Milsap, RCA 0H113563 

10 5 67 GREATEST HITS 
Waylon Jennings, RCA AHL13378 

11 14 8 SAN ANTONIO ROSE 
Willie Nelson and Ray Price, 

Columbia 36416 

12 8 17 ITS HARD TO BE HUMBLE 
Mac Davis, Casablanca NBLP 7 ?07 

13 10 9 BRONCO BILLY 
Soundtrack, Elektra 5E-512 

14 15 20 LACY 1. DALTON 
Columbia NIC 36322 

15 11 20 COAL MINER'S DAUGHTER 
Soundtrack, MCA 5107 

16 20 7 FRIDAY NIGHT BLUES 
John Conlee, MCA 3246 

17 24 39 THE BEST OF 

EDDIE RABBITT 
Elektra 6E 235 

18 17 46 KENNY 
Kenny Rogers, United Mists 
LWAK 979 

19 32 16 ASK ME TO DANCE 
Cristy Lane, United Artists LT 1023 

20 16 87 THE GAMBLER 
Kenny Rogers, United Artists 

UA-LA 934 -H 

W 29 4 THAT'S ALL THAT 

MATTERS 
Mickey Gilley, Epic JE 36492 

22 22 30 THE ELECTRIC HORSEMAN 
Soundtrack, Columbia IS 363V 

23 26 44 STRAIGHT AHEAD 
Larry Gatlin And The Gatlin 

Brothers Band. Columbia IC 36250 

24 23 39 WHISKEY BENT AND HELL 
BOUND 
Hank Williams Jr., Elektra /Curb 

6E-237 

25 19 133 TEN YEARS OF GOLD 
Kenny Rogers, United Artists 

UA-LA 835 -H 

26 31 9 A LEGEND AND HIS LADY 
Eddie Arnold. RCA AHL1 3606 

36 23 TOGETHER 
The Oak Ridge Boys. MCA 3220 

28 30 23 HEART b SOUL 
Conway Twitty, MCA 3210 

29 25 9 YOUR BODY IS AN 
OUTLAW 
Mel Tiflis, Elektra 6E-271 

30 21 118 STARDUST 
Willie Nelson, Columbia IC 35305 

31 18 14 DOLLY DOLLY DOLLY 
Dolly Parton, RCA AHL13546 

32 35 58 FAMILY TRADITION 
Hank Williams Jr., Elektra /Curb 

6E-194 

33 37 39 PORTRAIT 
Don Williams, MCA 3192 

34 27 5 GREATEST HITS 
Larry Gatlin And The Gatlin 

Brothers Band. Columbia IC 36488 

47 15 THE WAY I AM 
Merle Haggard. MCA 2339 

36 28 66 BLUE KENTUCKY GIRL 
Emmylou Harris, Warner Bros. 

BSK 3418 

48 3 WHERE DID THE MONEY 

GO? 
Hoyt Axton, Jeremiah lH 5001 

60 2 ED BRUCE 
MCA 3242 

5 

e 
TITLE 

Artist, Label & Number 
(Dist. Label) 

39 

40 

41 

42 

43 

33 

34 

45 

54 

43 

11 

13 

53 

11 

4 

44 38 24 

45 46 7 

46 42 11 

47 39 70 

48 50 3 

49 44 7 

50 57 14 

51 40 22 

53 49 5 

itt c=0 
55 51 39 

56 62 2 

57 52 19 

58 53 11 

59 65 2 

60 55 29 

61 59 44 

62 61 41 

63 56 45 

64 58 39 

65 41 12 

66 63 28 

67 75 88 

68 66 38 

69 67 5 

70 68 10 

71 69 18 

72 70 16 

73 71 6 

74 72 20 

75 73 8 

THE BEST OF DON 

WILLIAMS VOL II 
Don Williams. MCA 3096 

SOMEBODY'S WAITING 
Anne Murray, Capitol S00 12064 

3/4 LONELY 
T.G. Sheppard, Warner /Curb 

BSK 3353 

RIGHT OR WRONG 
Roseanne Cash, Columbia IC 36155 

THE PILGRIM 
Larry Gatlin, Columbia PC 36541 

YOU CAN GET CRAZY 
Bellamy Brothers, Warner /Curb 

BSK 3408 

OUTLAWS 
Waylon Jennings, RCA AFL1.1321 

MIWON MILE 
REFLECTIONS 
The Charlie Daniels Band. Epic 

JE 36751 

THE OAK RIDGE BOYS 

HAVE ARRIVED 
MCA AY I 

DOUBLE TROUBLE 
George Jones 8 Johnny Paycheck. 

Epic JE35783 

WAYLON AND WILLIE 
RCA AFLI-2686 

LOVEUNE 
Eddie Babbitt, Elektra 6E181 

SPECIAL DELIVERY - 

Dottie West. United Artists LT 1000 

FULL MOON 
The Charlie Daniels Band. 

Epic FE 36571 

ONLY LONELY SOMETIMES 
Tammy Wynette, Epic JE 36485 

CACTUS AND A ROSE 
Gary Stewart, RCA AHLI 3627 

CLASSIC CRYSTAL 
Crystal Gayle. United Artists 

100-982 

SURE THING 
Freddie Hart, Sunbird ST 50100 

DOWN & DIRTY 
Bobby Bare. Columbia IC 36323 

HEART OF THE MATTER 
The Kendalls, Ovation OV 1746 

EYES 
Eddy Raven. Dimension Dl 5001 

ENCdRE! 
Jeanne Pruett, IBC 1001 

JUST GOOD OL' BOYS 
Moe Bandy 8 Joe Stampley. 

Columbia IC 36202 

I'LL ALWAYS LOVE YOU 
Anne Murray, Capitol S00 12112 

MISS THE MISSISSIPPI 
Crystal Gayle, Columbia IC 36203 

WHAT GOES AROUND 

COMES AROUND 
Waylon Jennings, RCA AHLI3493 

DALLAS 
Floyd Cramer, RCA 6H113613 

THE BEST OF THE 

STATLER BROTHERS RIDES 

AGAIN VOL II 
Mercury SRM 15024 

VALUE AND FAMILY LIVE 
Willie Nelson. Columbia 

KC 2-35642 

VALUE NELSON SINGS 
KRISTOFFERSON 
Willie Nelson. Columbia 1C 36158 

THE CHAMP 
Moe Bandy, Columbia IC 36487 

ONE MAN, ONE WOMAN 
Jim Ed 8 Helen, RCA AHL13562 

LOVE HAS NO REASON 
Debby Boone, Warner /Curb 

BSK 3403 

FAVORITES 
Crystal Gayle, United Artists 

L00 1034 

THE BEST OF JERRY JEFF 

WALKER 
MCA 5123 

LORETTA 
Loretta Lynn, MCA 3217 

NEW YORK WINE AND 

TENNESSEE SHINE 
Dave Rowland and Sugar, 

RCA 8H113623 
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1F1 JADED tovE.,,,,,,, 
The new single from their 
new album 
"San Antonio Rose ,.,. 

\\Tillie & Ray. 
What else can you say! 

On Columbia Records. 

4ielhrW% 
A 

"Columbia" Lo, are trademarks of CBS loc. ® 1980 CBS Inc. 

www.americanradiohistory.com

www.americanradiohistory.com


56 

Sound Business/ Video 
TAPE HUDDLE 10 Manufacturers Meet, Mull 

Response To Labels' Beefs 
Continued from page 6 

home dubbing hurts record sales. 
Some have also been advocating a 
levy on blank tape to be used to 
compensate for lost artist royalty 
revenue. 

So far, tape company efforts to 
fight the proposed levy have been 
scattered. Industry observers believe 
the tape makers want to launch a 
coordinated campaign, and are 
looking for alternatives to the ITA - 
which has record companies in its 
membership -to act as the spokes- 
man. 

Such an effort would involve ad- 
vertising and public relations, fund- 
ing for independent surveys and ul- 
timately lobbying for legislation. 
The EIA has been mentioned as a 
possible body to help launch such an 
effort and there is feeling in the tape 
community that ITA would be un- 
willing or unable to provide the re- 
sources needed. 

ITA was founded IO years ago as 
the trade association of blank tape 
manufacturers. Over the years its 
membership grew to include record 
companies, hardware manufac- 
turers and industrial users of tape 
products. 

But specific details as to what was 
discussed at the meeting have not 
been forthcoming. Those present are 
maintaining a firm silence. 

One executive does acknowledge 
that no decisions were made and 
that another meeting will be sched- 
uled. We sat, we talked, we listened, 
we'll meet again," he says. 

Conversations with industry exec- 
utives over the last few weeks, how- 
ever. yield a picture of growing im- 
patience with the home taping issue 
and growing dissatisfaction with the 
ITA's role as the tape industry's pri- 
mary trade group. 

The ITA has come under fire for 
two reasons. The first is that its 
membership is open to tape con- 
sumers such as record companies, 
who the blank tape makers now view 
as adversaries. 

The second source of friction is 
the increasing emphasis of ITA ac- 
tivities in home video, relegating the 
audio. tape business to a backseat 
position in the eyes of some manu- 
facturers. 

According to one tape executive 
contacted prior to Tuesday's meet- 
ing: "The discussions with the ITA 
are extremely delicate. No one wants 
to undermine the ITA, but no one 
wants to waste time and money ei- 
ther." 

The ITA does receive high marks 
for many of its activities, such as sta- 
tistics- gathering. and no other com- 
panies have indicated they are ready 
to follow Certron's lead. 

"Everyone's mad as hell, but not 
necessarily at the same thing or at 
the same people." said Memorex 
marketing manager Al Pepper 
recently of the blank audio tape in- 
dustry. 

"I would not say the ITA has been 
unresponsive." he continued. "That 
isn't to say we don't have problems 
or that the ITA may be the wrong or- 
ganization to handle them. That's an 

high output levels 

Single and band 
assembled 
components for 
cassettes 

Spring pads and 
anti -friction liners. 
Full, flat and flat -foam 
shields in any magnetic alloy 

A.T.B. spa 
Ill20030 Senago 
(Milano) Italy 
30. via Palmiro Togliatti 
telefono 02 9989976 -7 -8 

open question. But the ITA fills 
some significant needs." 

Ampex vice president George 
Ziadeh says his company has "no in- 
tention" of withdrawing its ITA 
membership. But on the problem of 
the record companies, he says he has 
little faith in the ability of the ITA to 
be of any help to blank tape makers. 

ITA membership. he says, "is too 
far gone," and he does not believe 
any amount of restructuring will al- 
low the ITA to speak for the blank 
tape companies on the record issue. 

Wayman's presentation to the 
gathering hit directly at several 
points where the ITA is criticized. 

"Since we've merged with the In- 
stitute of High Fidelity." Wayman 
says, "our membership has mush- 
roomed. I said there would be no 
problem if they wanted to form a 
tape subdivision and that our subdi- 
visions have a great deal of auton- 
omy. 

"Our bylaws do not permit mem- 
bership for companies in the prere- 
corded software business. I also 
stressed our legislative capability," 
says Wayman. 

Wayman says he also made the 
group aware of the financial re- 
sources of the EIA available to its 
membership. 

Because the EIA does not allow 
prerecorded software companies to 
join, Wayman says it is "not compet- 
ing with the ITA." 

Although ITA executive director 
Brief declined to comment on any- 
thing pertaining to the Tuesday 
meeting, he had told Billboard pre- 
viously that he had no planned pres- 
entation and would "answer ques- 
tions." 

According to Fuji vice president 
John Dale. contacted prior to the 
meeting, the ITA would be "re- 
quested by the tape manufacturers 
to really define its goals regarding its 
activities with its members." 

N.Y. STORE 
DIGS REAGAN 
NEW YORK -The magic of 

video puts Ronald Reagan in the 
heart of midtown Manhattan during 
the Democratic National Conven- 
tion. 

Video Shack. a major video soft- 
ware retailer, is giving the Republi- 
can candidate unequal time in its 
Broadway store window starting 
Monday (11). 

Two vintage Reagan flicks, "This 
Is The Army" and "Santa Fe Trail," 
will be screened there continuously 
for the duration of the convention. 

"This Is The Army" won the Os- 
car for best -scored musical in 1943 
and costars another actor- turned- 
politician, George Murphy. In 
"Santa Fe Trail." made in 1940. 
Reagan plays the young General 
Custer. 

Studio Technicians 
Talk Harmonization 

LONDON -First meeting of a 
special working party of profes- 
sional recording studio technicians 
investigating the problems of digital 
harmonization is slated for the Inter- 
national Broadcasting Convention 
to be held in Brighton, on the south 
coast here Sept. 22. 

With Hugh Ford as chairman, the 
working party was initiated by the 
Assn. of Professional Recording Stu- 
dios to work towards the ultimate 
goal of an International Digital Har- 
monization for professional record- 
ing equipment. 

Magnetic Video Lull 
Continued from page 4 

movies. The deal involves 250 titles 
for a reported $40 to $45 million in 
guarantees against royalties. 

Magnetic Video, Farmington 
Hills, Mich., is generally acknowl- 
edged to be the largest distributor of 
prerecorded videocassettes. Industry 
estimates give the company 40% to 
50% of the market. 

Blay says original video music 
productions from his company are 
also being held up because no agree- 
ment exists with the American Fed- 
eration of Musicians on home video 
royalties. 

"We won't become a great indus- 
try," he says, "until we can generate 
our own programming. Until then 
we'll just be a spin -off of television, 
the way cable tv is now. We want our 
own geniuses." 

Adds Blay: "There is enough orig- 
inal programming ready to go that 
we expect to be able to start produc- 
ing when a settlement is reached." 

Within 10 years, Blay believes, a 
"significant portion" of production 
money will be generated by home 
video. By the end of 1982, he says, 
"there will be enough VCRs in 
homes and momentum in the mar- 
ketplace to make home video a mass 
market commodity." 

One of the central sticking points 
in the SAG /AFTRA strike is the is- 

sue of artists' roaylties for home 
video movie release. 

In marketing developments. Mag- 
netic Video has inaugurated video- 
tape rentals in the U.K. with the 
Thorn Rental Group of stores. 

"We are renting now in III out- 
lets in a pilot program." Blay indi- 
cates. "In September. assuming the 
program is successful, we will ex- 
pand to 1,300 Thorn outlets." 

The company has been outspoken 
against cassette rental programs in 
the U.S. and Blay cautions that the 
U.K. move "should not prompt 
people to read between the lines. 

"We are still against rentals in this 
country and are actively pursuing 
ways to control this activity." 

In the U.K., he notes, VCR hard- 
ware rentals have achieved 60% to 
70% of market share. Thorn rents 
VCRs and tv sets. 

"It's a unique marketing phenom- 
enon." says Blay. "Charges for rent- 
ing cassettes will be added onto the 
monthly charges for the VCR, just 
like the electric bill." 

Magnetic Video has also signed 
an agreement with Philips to release 
titles for the optical videodisk for- 
mat in the U.K. The agreement does 
not prevent the company from mak- 
ing other agreements involving the 
same titles for distribution in other 
disk formats. 

Retailers Test Vidcassette 
Mart With a Sample Tape 

By JOHN SIPPEL 

LOS ANGELES -Retailers can 
test the fledgling videocassette mart 
by simply purchasing a single $24.95 
Select Programs two -hour tape at 
wholesale. 

The preview videocassette con- 
tains samplings from the first 25 
movie titles available from the En- 
cino. Calif.. national distributor. 

When a customer wishes to buy a 
videocassette title from the involved 
dealer, that dealer can order the 
package either by calling a toll -free 
number or ordering by mail. 

When the customer purchases a 
preview Select Programs video- 
cassette from the store, he is pro- 
vided with a specially -coded order 
blank. and when a mail -order is 

placed, thereafter the dealer receives 
his full 20% commission. 

"By simply stocking one preview 
cassette, a retailer cuts inventory 
costs and display space and is as- 

sured of making a profit on every 
movie ordered from the catalog 
packed inside each preview pro- 
gram." Jay Shaw of Select Pro- 
grams, explains. 

"Not only does the preview packet 
contain the 25 movie trailers. but 
also an hour of vintage cartoons 
from the 1930s. Every American 
General Video cassette distributed 
by Select Programs is packed in an 
Amaray cassette case. 

Retail priced at between $34.95 
and $49.95. the 25 special interest 
movie titles range from "Tunnelvi- 
sion" to the 1939 "Reefer Madness" 
to "Volunteer Jam" and Rick Wake - 
man's "Yessongs." An additional 25 
titles will soon be released, along 
with a second preview cassette, from 
the Nostalgia Merchant's catalog, 
which contains movies like the origi- 
nal "King Kong," "She Wore A Yel- 
low Ribbon" and the Marx Bros. 
"Room Service." 

Video Software One -Stops 
Open In Vermont & Wash. 

LOS ANGELES -Video software 
one -stops have opened in Seattle 
and Burlington, Vt. 

Weston Nishimura of Video One, 
Bellevue, Wash., is already serving 
more than 200 accounts from an in- 
ventory in excess of 500 titles. Video 
One does phone solicitation and has 
five salespersons in the Seattle re- 
gion. 

Video One, one of two Seattle area 
retail software locations, carries 
product from Paramount, Columbia 
Pictures, Magnetic Video, Media 
Home Entertainment, Video Tape 
Network, Video Communications 
Inc., WCI, MCA and Nostalgia 
Merchants. 

Video One allows a title- for -title 
exchange on the hottest selling titles. 
but no return on catalog items. 

There is a 10% charge for exchanges. 
Terms are either C.O.D. or 2% net 10 

days EOM. 
Bill Perrault oversees the new soft- 

ware one -stop activity of Altec Dis- 
tributing, long -time Burlington, Vt., 
one -stop. Altec uses phone and a 
four - person solicitation team to 
cover accounts. 

Marty Gold of Altec estimates the 
warehouse stocks 800 different soft- 
ware titles from Magnetic Video, 
Columbia Pictures, WCI, MCA, 
VCX and Allied Artists. 

Altec's terms are net IO days 
E.O.M. (end of the month). A 15% of 
net billing return for a six -month pe- 
riod is offered current accounts. Al- 
tee offers a customized store soft- 
ware fixture either for sale or as part 
of an opening inventory stocking 
program from the Vermont pioneer. 
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SWEETENING ROSE- Engineer Brad Hartman, left, and film director Jerry Schatzberg, second from left, view a se- 
quence from "Honeysuckle Rose" at NewYork's Soundmixers Recording Studios. Studio president Harry Hirsh looks 

on as the pair wrap up final 56 -track SMPTE sweetening for the Willie Nelson movie for Warner Bros. 

MIDTOWN NEIGHBORS 

Scharff, Audiotechniques Dominate 
The Manhattan Rental Market 

NEW YORK -Equipment rental 
is a way of life in the Los Angeles 
pro audio and recording studio mar- 
ket, but here two companies appear 
to have the field nearly sewn up -for 
now. 

Scharff Communications and Au- 
diotechniques Rentals supply 
recording studios and video produc- 
tion houses with anything from two - 
track tape recorders to 24- channel 
multi- tracks with Dolby, as well as a 
wide variety of microphones, signal 
processors and virtually anything 
else a studio might need to get a par- 
ticular job done. 

Like the transcontinental railroad. 
the two firms came from different 
places and met in the middle, almost 
literally. Their midtown offices are 
across the street from each other. 

Audiotechniques was and is an es- 
tablished pro dealer. in the business 
10 years. Audiotechniques Rentals, 
founded four years ago, is now an 
important part of the company's 
overall business. 

Scharff Communications was be- 
gun as a rental firm almost a year 
ago, but founder Pete Scharff is sell- 
ing new equipment as well, out of 
necessity,' he says. 

"I knew sales would follow," 
Scharff says, "but I didn't know they 
would follow so quickly, especially 
in a recession." 

For three years prior to opening 
his business Scharff had been the 
associate producer of Public Broad- 
casting's "Live From Lincoln Cen- 
ter" series. His television back- 
ground has gone a long way to 
provide the direction for Scharff 
Communications, and he sees video 
music productions becoming a ma- 
jor source of customers. 

"Video production houses are 
paying more attention to the audio 
portions of their programs," he says. 
"Many shows are being taped with 
stereo soundtracks for future release 
in Videodisk form four or five years 
down the road." 

But, he continues, video special- 
ists are sorely lacking in audio ex- 
pertise and he feels a person of his 
background is a natural to bridge 
the gap between audio and video. 

Right now that means supplying 
equipment that can solve problems 
on existing soundtracks. In the fu- 
ture it could mean renting video 
equipment to recording studios as 
well. 

By GEORGE KOPP 

"I've always been involved in put- 
ting music together with images," he 
says. "Before I did 'Live From Lin- 
coln Center' I worked on film sound- 
tracks." 

There aren't enough video pro- 
ducers involved with music right 
now to support his business fully, 
Scharff says, but the future should 
see more of a crossover. 

"New diplexing technology 
makes it relatively easy to put a high 
quality stereo audio soundtrack on a 
video production," says Scharff. 
"But video producers aren't really 
aware of the possibilities in audio. 
Many of them can't hear the differ- 
ence between good and bad sound - 
the environment they work in is ter- 
rible for audio. 

"Right now I'm supplying video 
houses with studio equipment, but 
in the future I'll be supplying audio 
houses with video equipment as 
well." 

The growth and promise of video 
music is one of the reasons Scharff's 
sales business is doing so well. 

"A year ago studios were not 
really ready to produce video music 
productions. Now I think they are," 
says Scharff. "They'll rent a piece of 
equipment, realize they'll need it in 
the future. and decide to purchase." 

Purchases give Scharff an added 
benefit -they keep his rental inven- 
tory up todate. 

"Equipment depreciation is al- 
ways a problem in a rental busi- 
ness," he says. "And so is obsoles- 
cence. PBS made a decision several 
years ago only to rent equipment. 
because they felt they had to be . 

state -of -the -art, both in audio and 
video." 

In spite of a recession and a gener- 
ally slow pace at New York studios. 
both companies report a healthy 
market for rentals. 

"Rentals have just gotten stronger 
and stronger and stronger." says 
president Ham Brosious, who works 
out of the head office in nearby 
Stamford. Conn. "We're now four 
times the size of what we were when 
we started." 

That's just the office space. Inven- 
tories, says Brosious, have grown IO 

times in the last four years. from 
about $75,000 to $750,000 worth of 
equipment. 

"Our company is probably the 
largest rental firm east of Nevada," 
says Brosious. "There's a different 

philosophy to studios in L.A. Many 
of them own practically no outboard 
gear and rent it all. We do maybe 
20` -30% of the business of a West 
Coast company, but we have 75`r- 
8OI of the business in the East." 

In addition to serving recording 
studios and tv networks, Audio- 
techniques is a leading supplier of 
p.a. equipment. The firm is also 
making a push into the industrial 
marketplace. lining up corporate 
customers who need sound for au- 
dio /visual shows. 

At a recent trade show to this mar- 
ket the company was the only 
sound -only company with an ex- 
hibit and response was good, indi- 
cates the firm. 

At Audiotechniques the problem 
of depreciation is solved with annual 
clearance sales. even though 
Brosious says there is a certain 
amount of friction from the rental 
arm of the business. 

"Some of our people," he says. 
"are of the opinion that if it works 
there's no reason to sell it. I say that's 
just when you should sell it." 

Sid Zimmet. who works in Audio - 
technique's New York rental office, 
says: "Some of our 'antique' equip- 
ment is more in demand than so- 
called state -of -the -art gear. People 
just like the sound of it better." 

Zimmet. who soldout his audio re- 
tail operation to work for Audio- 
techniques Rentals. says he finds the 
rental business more rational." 

"At retail. a customer might go ba- 
nanas over the least little thing. But 
renters need the equipment right 
away and they're happy to get it. 
Sometimes it's not everything they 
want, sometimes it's better than they 
expected, but it's all on a very pro- 
fessional level. If they need a specific 
brand or model number it's usually 
for a good reason." 

Audiotechniques does not confine 
its rental operation to New York. 

"It's really nationwide," says 
Brosious. "Boston, Philadelphia, 
Dallas, Washington, Atlanta. One of 
our biggest expenses is buying flight 
cases for our equipment." 

Neither company has a sales force 
for rentals but both indicate that 
they will probably have to set one up 
in the future. Audiotechniques will 
be launching a print campaign soon 
specifically aimed at beefing up 
rentals. 

Video Takes 
Herb Mendelsohn, chief of mar- 

keting at CBS Video Enterprises, is 
making the rounds of various mar- 
kets to settle distribution of the 
lineup of prerecorded tapes. Word is 
first release of 25 titles is due to ship 
in October. Titles will include "The 
Wizard Of Oz," "Ben -Hur." "An 
American In Paris" and "2001," part 
of the MGM catalog coming to CBS 
Video as a result of recently estab- 
lished ties. Also included is a Bolshoi 
Ballet tape and product featuring 
Charlie Brown and Dr. Suess. CBS 
tapes will generally sell at $49 or $59 
list and, according to one source. 
CBS won't be "pussy- footing" 
around in marketing and merchan- 
dising approaches. 

* * * 
The Nostalgia Merchant, a video- 

tape distributor specializing in vin- 
tage movies, will have 24 titles in new 
packaging ready to ship by Aug. 15. 

The new packaging, featuring re- 
creations of old movie posters. is the 
work of record album designer Des- 
mond Stroble. According to com- 
pany president Nick Draklich, be- 
cause so much advertising material 
for old movies has been lost or sto- 
len. it was necessary to do the graph- 
ics practically from scratch. The ma- 
jority of the company's 150 titles will 
be put in new boxes by the end of the 
year. Draklich says. The concept was 
introduced for 12 titles at the Chi- 
cago CES. Among the cassettes Nos- 
talgia Merchant offers in the new 
format are "King Kong." "Citizen 
Kane." "The Thing" and "Top 
Hat." 

* * * 
Keefco is producing two videos of 

songs for Yes, both from its new LP 
"Drama" which is due for release at 
the end of August. Expected to be 

(Continued on page 58) 
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Sound Business /Video 
FANTA SOUND Soundtrack Involvement Helps 

Nashville Mobile Studio Prosper 

NASHVILLE -Fanta Sound, 
Nashville's first mobile recording 
studio, is now in its 10th year and 
says business has never been better. 

With soundtrack involvement 
with two successful motion pictures, 
"Coal Miner's Daughter" and "The 
Blues Brothers," plus the completion 
of an upcoming PBS opera, "Bayou 
Legend," to its credit, Fanta's busi- 
ness has leaped about 30% over last 
year. 

Johnny Rosen, Fanta's owner and 
founder, estimates that 50% of the 
firm's business comes from films, ra- 
dio and television, with the remain- 
ing half derived from live LPs and 
concert sound reinforcement. 

Fanta's existing mobile unit was 
constructed about five years ago to 
handle the firm's increasing live LP 
trade. It consists of a 50 -input dual 
24 -track recording system mounted 
in a customized 40 -ft. semi -truck, 
complete with Ampex tape record- 
ers, Sphere consoles and 46 -track 
computer mixing. 

Landing the soundtrack for Rob- 
ert Altman's "Nashville" changed 

By ROBYN WELLS 

the direction of the fledgling mobile 
studio. It was singer Neil Young who 
first suggested that Altman use 
Rosen for the film project. 

Upon completion of the motion 
picture, Fanta found Nashville's re- 
action to the film industry to be 
quite positive, and the firm's film 
revenue jumped to about half its 
business almost immediately. 

"Music in films seems to be in its 
heyday," comments Rosen. "Com- 
pared to the old days, when every- 
thing was done as pre- records and 
playbacks on the sound stage, there's 
an increasing amount of live sound 
being recorded on the set." 

"Bayou Legend," an upcoming 
90- minute PBS opera, is an example 
where live recording was used to 
produce novel results on a tv track. 

According to Rosen, what makes 
"Bayou" different is that audio, 
rather than video, was director John 
Thompson's primary consideration. 
First, a pianist and conductor were 
videotaped. These tapes were played 
back to the singers, on the bayou set. 
Small loudspeakers enabled the per- 
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formers to sing along with the piano. 
A special circuitry, designed by 
Fanta, was used to prevent the 
sound of the piano being picked up 
by the singers' microphones. 

Once the picture was edited, a full 
symphony orchestra was added on a 
separate 24 -track recording to make 
it a 46 -track production. 

"I believe this is a first for tv," says 
Rosen. "Recording this way brings 
the listening audience right up to the 
singer." Produced by Curtis Davis, 
the opera was filmed in Vicksburg, 
Miss. 

In the future. Fanta hopes to be- 
come more involved in tv produc- 
tion areas, such as satellite commu- 
nications and some special 
peripheral film and tv equipment. 

Despite the studio's interest in 
film, Rosen confesses that he enjoys 
music too much to ever eliminate 
live LP recording. 

"At a time when regular studios 
are suffering, the live LP business 
keeps mobile units going," explains 
Rosen. "Live LPs usually cost less to 
produce. The recording and remix- 
ing is easy, they don't require a lot of 
overdubbing." 

Fanta's credits include live LP in- 
volvement for Neil Young, the Roll- 
ing Stones, Kansas, Journey, Harry 
Chapin, Jerry Reed, Teddy Pen- 
dergrass and a collection of old jazz 
artists for National Geographic. Re- 
cent projects include albums for the 
Rossington Collins Band and Dallas 
Holmes and Praise. 

Out of the five major mobile facil- 
ities covering the U.S., Fanta is the 
only one located in the central re- 
gion. Most of the firm's business is 

generated east of the Rockies. The 
unit usually carries a four man crew 
which includes an engineer, a tape 
machine operator, a stage man and a 
truck driver. 

Rosen admits that being the most 
expensive mobile unit has lost Fanta 
a few customers, but he is quick to 
point out, "Fanta operates at nearly 
capacity 12 months a year." 

Klein Opening Radio 

Song Studio At Home 
LOS ANGELES -Joe Klein, 

record and radio commercial pro- 
ducer, has opened a recording studio 
here -a home facility -for radio 
work. 

Klein had been the owner of a 16- 
track facility here, called Joe's Place, 
but decided to concentrate more on 
custom radio jingle work. 

The new studio, located in Klein's 
Hollywood- located home, contains 
state -of -the -art 4 -track facility with 
Ampex ATRs, a custom console and 
outboard equipment. 

Klein's recent credits include mu- 
sic- oriented commericals for Casa- 
blanca, Warner Bros., Capitol and 
Island. 

Video 
Token 

Continued from page 57 

shot on location in Litiz, Pa., where 
the band is rehearsing for a U.S. 
tour. Kim Paul Friedman will direct. 
The firm also recently taped a music 
video of Bow Wow Wow, a new 
band managed by Malcolm McLaren, 
formerly of the Sex Pistols. And 
Metromedia provided both produc- 
tion and post production facilities for 
Keefco's two Hall & Oates video 
music productions. both singles from 
their "Voices" album. 

Fanta Action: Johnny Rosen, left, owner of Nashville's mobile studio, Fanta 
Sound, and producer Curtis Davis give the rig a workout at the recent record- 

ing of "Bayou Legend," an upcoming PBS opera. 

StudioTrack 
LOS ANGELES - United /Western activity in- 

cludes: Mike Chapman producing Suzi Quatro 
for Dreamland Records, Doug Schwartz and 
Gary Boatner assisting; Chapman producing 
Consenting Adults, also for Dreamland, assisted 
by Lenise Bent and Boatner; Roy Halee produc- 
ing the Roches for Warner Bros., David Ahlert as- 
sisting; Halee finishing up David Pomerantz, Ah- 

lert also assisting; Richard Dashut producing 
the Shoes for Elektra /Asylum, Hernan Rojas 
mixing, Ahlert assisting; Mike Post producing 
Dolly Parton with Paul Dobbe and Chuck Britz 

mixing, and Casablanca's Paul Warhoff working 

on a new LP project, coproduced by Warhoff and 
Jay Lewis with Jim Demarco assisting. 

George Tutko producing Micki Free at Cher- 
okee. 

Engineer Brian Gardner mastering "Story Of 

The Empire Strikes Back" LP for Casablanca, 
produced by Pat Glasser, at Allen Zaentz. Also 

there, engineer Chris Bellman mastering the 
Harry Maslin- produced Nervous Eaters debut 
LP for Elektra. 

At Paramount Studios, Sly Stone working on 

a new Warner Bros. LP with Roger Dollarhide en- 
gineering and Frank Nadasdy assisting. Also 

there, Patrick Henderson producing the 
McCrarys for Capitol with Dollarhide and 

Nadasdy assisting. 

* * * 

The Recording Connection, a new Beach- 
wood, Ohio, studio complex, sees the Michael 
Stanley Band finishing up an LP with Arnie 
Rosenberg and Paul Schwartz sharing engineer- 
ing duties. 

At Music City Music Hall, Nashville, Jim Ed 

Brown cutting a new single for RCA, Tom Collins 

producing, Bill Harris and Dan Dea the assisting 
engineers. 

Presently recording at Celebration Recording 
Studios, New York City, are Kyo and Ron Rich- 

ardson, Richie Havens producing. Also there, 
Jon Starke producing Guy Pleasant, while the 
David Cheeky Band is mixing with Michael Far- 

row. 
Action at the new Fantasy Studios complex, 

Berkeley, Calif., includes: recording and mixing 
for the soundtrack for "Murshida" for Hassen 
Enterprises, Richie Corsello engineering; George 
Duke producing Seewind for A &M, Tom Vicari 

engineering with assistance from Wally Buck; 

and Taxxi working on a new Fantasy LP, co- 

producing themselves with Phil Valle!, who is 

also engineering. 

Alive Consoles On 
Lease In Nashville 

NASHVILLE -Harrison Systems, 
the locally based console manufac- 
turing firm, is instituting a short - 
term rental program for its Alive 
series live- performance consoles. 
The company, Harrison Leasing 
Corp., is a subsidiary of the parent 
company. 

Offered as either a 24 -input or a 
32 -input model, the Alive features 
four main stereo output pairs and 
eight auxiliary send busses. The 
Alive extender frame, which can be 
fitted with up to 32 additional input 
modules, is also available through 
the rental program. 

Carl Paruolo joins the staff of Starr Record- 
ing, Philadelphia, as chief engineer and studio 
manager. He was formerly chief engineer at 
Sigma Sound Studios in Philadelphia and studio 
manager at Sigma prior to that. 

At House of Music, West Orange, N.J., Bob 

Gaudio and Charles Calello working on a Frankie 
Valli and the Four Seasons reunion LP with Rick 

Ruggeri at the controls with help from Cliff Hod- 

son. Also there cutting tracks are Jack Bruce and 
Friends (David Sancious, Bill Cobham and Clem 
Clemson) with Stephen Gaffas engineering, as- 

sisted by Julian Robertson and Peter J. Roulina- 
vage Ill. And Synergy's Larry Fast is producing 
an LP for the group FM, engineering by Jim 
Frank and Charlie Conrad. JIM McCUU HUGH 
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Disco Business 
Goteborg Site Of 2d DISCO DEEJAYS From New Inteernational Group 

Swedish Disco Meet 
NEW YORK -Between 800 and 

1.000 persons from all segments of 
the disco business in Europe are ex- 
pected to attend the second annual 
Swedish Disco Forum scheduled to 
run Aug. 31 through Sept. 3 in Gote- 
borg, Sweden. 

The four -day Forum, coordinated 
1íy five top Swedish disco deejays, 
will zero in on problems facing the 
disco industry in Sweden and neigh- 
boring countries including Finland, 
Denmark and Norway. 

Panels of industry experts will ad- 
dress themselves to such problems 
as: 

The expected impact of video 
on the European discotheque indus- 
try. 

The future, in its present for- 
mat. 

The future of conventional 
disco music. 

The impact of disco fusion 
sounds on the European disco in- 
dustry. 

Coexistence between the disco 
industry and the Swedish musicians 
union which supports the appear- 
ance of live talent in clubs. 

The complexities of obtaining 
a club license in Sweden. 

Tax advice for everyone in- 
volved with the discotheque indus- 
try. in Europe and especially in the 
Scandinavian countries. 

According to Claes Hedberg. one 
of the committee of five coordinat- 
ing the event, participation by major 
record labels including CBS, 
Elektra, Polygram, EMI, and K -tel is 
expected. 

Also expected is participation in 
the exposition segment of the Forum 
by such U.S. -based sound and light- 
ing companies as Litelab, Altec- 
Lansing and Wavelength. 

The entertainment segment of the 
Forum will feature such acts in con- 
cert as Village People and Ritchie 
Family. Negotiations are also under- 
way to secure an appearance by 
Grace Jones. 

According to Hedberg, the Forum 
will present 11 awards in such cate- 
gories as best disco group. best male 
disco artist, best female disco artist, 
best new Swedish disco group. best 
Swedish disco LP, most outstanding 
international performance by a 
Swedish disco group and the person 
who has done the most for disco in 
Sweden. 

Admission to the Forum will cost 
the equivalent of $80 U.S. per per- 
son. and will include two lunches 
and a welcoming cocktail party. Ad- 
mission to the awards dinner will 
cost $25. 

According to Hedberg. the Euro- 
pean disco market generally and the 
Swedish disco market in particular 
continue to show healthy growth. He 
estimates there are 500 year -round 
discos thriving in Sweden at the 
present time, with another 200 sea- 

sonal discos capitalizing on the sum- 
mer business. In addition there are 
"several hundred" mobile disco op- 
erators competing for a share of that 
market. 

The Swedish Disco Forum coordi- 
nating committee includes Claes 
Hedberg, Nisse Forslund, Anders 
Hallinder, Anders Hardin and Sten. 
Liljedahl. 

NEW YORK -In another move 
aimed at uniting disco deejays both 
in the U.S. and abroad. the Inter- 
national Disk Jockeys Ltd.. has been 
formed here by Barry Scott, Joe 
Pegno and James Howard. 

The organization., formed three 
months ago and officially launched 
at Billboard's Disco Forum 8, aims 
to give Spinners around the world 
"an association which will establish 
them as members of a professional 

organization offering numerous 
benefits and services." 

Among the benefits being offered 
are group rates on "a comprehensive 
hospital and major medical protec- 
tion plan and dental insurance." 
(The company claims to be working 
closely with Blue Cross and Blue 
Shield on structuring this package.) 

Plus: 
Access to an employment 

agency specializing in placing 
people in the disco business. 

AIRDIRECTS N.Y. FOR THE RECORD POOL. w.. 

Positive Voice: Judy Weinstein 
NEW YORK -"The so- called 

downfall of disco is a fallacy." says 
Judy Weinstein of For The Record. 
As director of one of New York's 
most powerful record pools. Wei% 
stein is a loyal industry member voic- 
ing a positive message amidst the 
current economic recession. 

Weinstein bases her judgment on 
her experience in obtaining records 
for 125 of the most popular disco 
deejays in the New York area. "The 
record industry is down, but it is still 
good," she says. "The economic 
problems haven't affected For The 
Record. The jocks are still getting 
records from the record companies." 

Weinstein concedes that For The 
Record is in better shape than many 
other pools. especially those in 
smaller communities. 

"Record companies are now look- 
ing at each market individually, and 
if a market does not justify a certain 
number of promotional copies, 
they're not going to service that mar- 
ket," she states. 

Weinstein attributes the vitality of 
For The Record to her "strong rap- 
port" with local radio personnel. 
and national record company execu- 
tives. She also claims that For The 
Record. a non -profit organization 
which she formed in 1978. avoids the 
infighting so prevalent among other 
pools. 

She stresses: "All the DJs in For 
The Record are equal. There are no 
stars. There are no politics in this 
pool." 

Despite the decline in service of 
promotional records to some pools. 
Weinstein remains optimistic about 
the future of the system. 

"I think the cutbacks have leveled 
off," she says. "The record corn - 
panies are knowledgeable enough to 
know that record pools are no longer 
just silly little organizations. We are 
professionals. We serve a purpose, 
and they (the labels) need us to help 
enhance sales." 

Both disco and rock will continue 
to thrive, Weinstein predicts. She 
sees the coming years as a time when 
dance music will expand to embrace 
many different forms. 

"fm interested in all dance -ori- 
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By MICHAEL LONDON 
ented music, whatever its classifica- 
tion. I hope that there will be no cat- 
egories in the '80s, and that 
everything will crossover." 

While many For The Record disk 
jockeys are including dance -ori- 
ented rock in their nightly program- 
ming, Weinstein reports that they 
have frequent problems with the 
quality of the product. "A poor 
sounding record can ruin the flow of 
the evening's music," she points out. 

feminine stereotypes suggested by 
her insistence on cleanliness in dis- 
cos. As a woman in the otherwise all - 
male field of pool directors, she has 
fought hard to establish herself. 
When she took over the pool in 1978 
she was frequently scoffed at by 
other pool directors at interpool 
meetings. 

"I let them know that I am not a 
secretary and I do not make coffee, 
unless I make it because I want to 

Billboard photo by Disco Movement, Inc 
ATLANTIC ANTIC -Enthusiastic roller disco dancers take to the streets to 
strut their stuff before appreciative audiences at Brooklyn's Atlantic Antic 

street festival, cosponsored by Disco Movement, Inc. 

For new wave music to achieve 
mass appeal in discos and on radio, 
"a little more melody and quality is 
going to have to come out of it," 
Weinstein maintains. "It's 1980. 
There's no reason to make a 4 -track 
recording." 

She has a similar complaint about 
the proliferating rock discos. "A lot 
of these rock clubs are dirty places. 
... You could draw lines on the mir- 
rors and write notes to your friends." 
She blames the conditions on a fool- 
ish attempt to rebel against the 
bright lights and sparkling surfaces 
of the conventional disco. 

Weinstein balks at any traditional 

Lightworks Adding 
6 Designer Colors 

PHILADELPHIA Lightworks 
has added six designer colors to its 
Litepanel line. According to the 
firm's Peter Altman, standard and 
special sizes are now being offered 
in red. blue, green. yellow. amber. 
white and bronze. 

Altman states that the popular 
line is ideal for ceilings and wall ap- 
plications. It is available in four -cir- 
cuit and other custom circuiting. It 
runs on 24 volts of electricity and 
provides an estimated 500,000 hours 
of lamp life. 

Sample kits are available from 
Lightworks. 

make it.... I just made them respect 
me to the point where they had no 
choice but to treat me as an equal." 

Weinstein believes that being a fe- 
male may enhance her chances for 
success in her next endeavor, inde- 
pendent concert promotion. She has 
been staging "mini- concerts" in area 
discos for some time, and in the near 
future she plans to move up to full 
scale independent shows. 

"It's falling into place naturally." 
she says, citing her acquaintance 
with many artists and industry exec- 
utives. "I see myself becoming a fe- 
male Ron Delsener. There's no fe- 
male concert promoter right now." 

A regularly updated beats -per- 
minute listing for all dance music. 

Discounts on sound and light- 
ing equipment. 

Reductions on car rentals and 
purchases. 

Subscription to a monthly na- 
tional newsletter. 

Law and accounting consulta- 
tion. 

Travel assistance and discounts 
through group plan purchases. 

Establishment of a wholesale 
supplier for accessories. 

Full promotional record serv- 
ice. 

The organization also claims to be 
working on a credit union and pen- 
sion plan for its members. 

International Disk Jockeys Ltd. is 
open to permanent and mobile dee- 
jays, radio spinners, and lighting 
technicians. There is a $75 initiation 
fee, plus a regular fee schedule di- 
vided into six classes: 

Class 1A -For $65 a month, or 
$195 per quarter the organization 
promises to provide members with 
medical benefits and regular serv- 
ices of new records. 

Class 1B- Members paying $110 
monthly or $330 quarterly, will be 
provided with medical benefits for 
themselves and their dependents, in 
addition to regular service of new 
records, according to the organiza- 
tion's brochure. 

Class 2A -In this category, new 
members pay $45 a month and re- 
ceive medical benefits but no rec- 
ords. If paid on a quarterly basis, the 
fee here is $195. 

Class 2B -In this category mem- 
bers are being asked to pay $90 
monthly or $270 quarterly for medi- 
cal benefits for both themselves and 
their dependents. 

Class 3 is limited to 25% of the or- 
ganization's total membership, and 
promises to provide records for a fee 
of $45 monthly or $195 quarterly, if 
membership in this category is ap- 
proved by the organization's board 
of directors. 

Class 4 -This is the lowest price 
category at $50 annually. Members 
in this division qualify for a news- 
letter and "limited club benefits." 
The benefits here are not specified. 

Several unsuccessful attempts 
have been made to start a disk 
jockey association in this country. 
The most recent of these, The Inter- 
national Disk Jockey Assn., was 
spearheaded by Norma Goodridge 
and Stash Furman of Disco Van 
2000. 

Pegno claims that the organiza- 
tion already had 350 members, most 
of whom signed up during the recent 
Billboard disco convention. Pegno 
further claims that the Belgium 
Record Pool has also shown interest 
in forming a liaison with the new 
group. 

The association is headquartered 
at 115 Canal St. in New York. and 
can be reached through a toll free 
800 number, (800 221- 7724). 

DISCO & DANCE REC. 
MAIL ORDER SERVICE 
Retail DJ Imports & U.S. 

Call or write us-We have the fastest 
service, best stock and cheapest 
retail price on U.S. and Imports. 
Send for our FREE lista of imports, 
12" Discs, and U.S. LP's. 

We export to DJs In all foreign 
countries (retail only). 
We also have NEWWAVE, ROCK, 
SOUL, COUNTRY and other re- 
lated DANCE RECORDS. 

Call us about our AUTOMATIC MAILING 
SUBSCRIPTION SERVICE -personalized 
to the needs of your disco or area. 
All orders are shipped immediately U P S.- 
Wegtve personal attention to your needs 

NEW 12" -Diana Ross, George Benson, 
Gayle Adams, Foxy (Remlx), Loi. Holloway, 
Cameron, Sugar Hill Gang, Orch. Manoeu- 
vers, Peter Jacques, Herb Alpert, Isaac 
Hayes, Ritchie Family, Change (Lovers Holi- 
day), Stacy Lattisaw (Jump to the Beat), 
Sheila B. Devotion (King of the World), 

Randy Crawford, Easy Going (Fear), 
Ritz, 5 Letters, Extensive Care, Ann 
Joy, Plastic Surprise, Jeree Palmer, 
Temptations, Poussez, Gibson Bros., 
Bros. Johnson (Light Up the Night), 
Delegation. Sparks, Rod, M (Remis), 
Cryptonite. Jennalne Jackson, Chata 
Khan (Clouds), Lipps, Inc. (Funky 
Town), Geraldine Hunt, Pure Energy, 
Center Stage. 
NEW IMPORT LPs -3 Degrees, Peter 
Jacques Macho, Passengers, Boney 
M, Extensive Care, Gepy A Gepy, 
Harry Thumann Harlow, Plastic Sur- 
prise, Phone (516) 269 -5530. 

MAIL O DISC RECORDS 
PO Box 143, Kings Park, NY 11754 

www.americanradiohistory.com

www.americanradiohistory.com


60 Disco Business 

Disco Mix_ 
By BARRY LEDERER 

NEW YORK -A challenge to any performer is 

the ability to progress and mature from one 

recording to another. Telex has accomplished 

this feat with its latest 12 -inch 33% r.p.m. on 

Sire Records. Taken from the group's forthcom- 

ing "Neurovision" LP, this disk contains three 

worthwhile selections. Side one features "Euro- 
Vision" at 5:42. This is a fusion of new wave 

rock and tantalizing disco. 

Heavily synthesized and electronically inter - 

phased, Telex has found a commercial tune with 

crossover potential. Keyboards and saxophone 

emphasis provide a smooth flow with tight har- 

monies and a pulsating percussion backbeat. 

Side two begins with a rousing uptempo ver- 

sion of the Sly the Family Stone classic "Dance 

To The Music." Deejays may want to slow the 

tempo, but the riveting guitar licks and echo ef- 

fects still penetrate this 4:17 selection. "Twist A 

Saint Tropez" like the previous cut is all too 

short for an audience that will be easily capti- 

vated by the group's music. 

Excitement abounds on all 10 cuts of the 

Martha & the Muffins first LP, "Metro Music." 

Word of mouth praise had spread prior to the 

album's release and the anticipation was well 

realized with the group's debut recording on the 

Dindisc Ltd. label, care of Virgin Records. This 

rock -oriented effort is pleasing in contrast to 

other noisy material available on the market to- 

day. 

"Echo Beach" and "Paint By Number Heart" 

have an enthusiastic and refreshing feeling with 

a sound reminiscent of 1950s -1960s rock 'n' 

roll. 

What stands out with these selections is the 

melodic guitar work similar to that of Eddie 

Cochran. "Hide And Seek" and "Revenge 

(Against The World)" have an exuberant tempo 

with concentrated saxophone emphasis. Vocals 

by Martha Johnson and Martha Ladly work with 

all the material. Producer Mike Howlett has 

created a pleaser for both rock and disco enthu 

siasts. 

Originally available as an import and now re- 

leased on Prism Records is Geraldine Hunt's 

"Can't Fake The Feeling." This 12 -inch 33% 

r.p.m. record is 5:20 minutes long and provides 

easy dancing and deejay programming. The art- 

ist's sassy vocals are backed by rich arrange- 

ments that include a solid percussion, plus 

string and guitar break. Producer Mike Pabon 

Austin's perceptive handling of the production 

makes this artist's energetic return to the disco 

scene most welcome. 

Candi Staton's album on Warner Bros. has 

several cuts hitting the charts including "Look- 

ing For Love" and "The Hunter Gets Captured 

By The Game." These songs illustrate the extra 

vocal range of the artist which goes from a full - 

bodied sassiness to a more subdued approach 

on the album's ballads. 

The album was produced by Jimmy Simpson 

with Candi Staton coproducing on several of the 

cuts. The arrangements need no break. This is 

one singer whose vocals stand by themselves. 

A Taste Of Honey's short 12 -inch 33% r.p.m. 

is titled "Rescue Me"- which runs 3:20 from an 

upcoming album titled "Twice As Sweet." This is 

a mild record with a soft beat and a melody that 

is somewhat repetitious. This is strange coming 

from a group that was so successful with 

"Boogie Oogie Oogie." Consequently, this selec- 

tion seems more geared for radio than disco play 

though some deejays might find it useful as an 

early evening starter. 

Also available from Capitol is the debut al- 

bum by Rene Moore and Angela Winbush. This 

up- and -coming duo shows extreme potential 

with its smooth harmonies whether it be on ro- 

mantic ballads or rhythmic rockers. The arrange- 

ments and production ring with silky yet funky 

melodic hooks. What is missing is punch and 

pizzaz, needed to insure club play. "Do You 

Really Love Me" and "Free And Easy" could 

make it to the turntables, if reworked and re- 

mixed. 

Straight forward and well performed rock 

comes from the AC /DC LP on Atlantic, "Back In 

Black." The lead cut as well as "Hell's Bells" 

and "You Shook Me All Night Long" are pulsat- 

ing and churning in tempo and style reminiscent 

of the early rock groups of the 1960s. This tal- 

ented British group has an instantly identifiable 

sound that is crisp and full- bodied with forceful 

vocals. 

The Long Island Disco Deejay Pool headed by 

Jackie McCloy, reports that up- and -coming disks 

include "Let's Go Dancing" by Roxie Mizzel on 

TK, "I Just Wanna Dance" by Starpoint Choco- 

late City Records and "Hey Lover" by Chocolate 

Milk, RCA. 

BiIIboàd's. Disco Action 
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ATLANTA 
This Week 

1 HELPLESS- Jackie Moore -Columbia (LP /12 -inch) 

2 TAKE YOUR TIME (Do K Right)- S.O.S. Band -Tabu 
(LP/ 12- irfch) 

3 DYNAMITE /JUMP TO THE BEAT -Stacy Lattisaw- 
Atlantic (LP/12.inch) 

4 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France loll- Prelude (LP /12.inch) 

5 RED UGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

6 IN THE FOREST -Baby 0' -Baby 0' Records (12-inch) 

7 CAN'T BE LOVE, DO IT TO ME ANYWAY -Peter 
Brown -TK (12,inch) 

8 BRFJAIAWAY/MHAT'S ON YOUR MIND /DONT LET 

YOUR CHANCE GO BYE -Watson Beasley- Warner 

(LP /12,inch) 

9 UPSIDE DOWN/EN COMING OUT -Diana Ross - 
Motown (LP) 

10 QUE SERA MI VIDA -The Gibson Brothers-Mango 

(12.inch) 

11 PARTY ON -Pure Energy -Prism (12 -inch) 

12 SEARCHIN'- Change -Warner /RFC (12-inch) 

13 I WANK TAKE YOU THERE NOW /HEARTBREAKER/ 

RHYTHMS OF THE WORLD -Gino Soccio- Warner! 
RFC (LP /12 -inch( 

14 I'M O.K., YOU'RE O.K.- American Gypsy- Importe /12 
(MAXI 33) 

15 I'LL CRY FOR YOU- Kumano- Prelude (LP) 

BALT. /WASHINGTON 
This Week 

1 UPSIDE DOWN/I'M COMING OUT -Diana Ross - 
Motown (LP) 

2 LETS GET IT OFF /MAGIC OF YOU- Cameron -Salsoul 
(LP /12-inch) 

3 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12 

inch) 

4 STRETCHIN' OUT /YOUR LOVE IS A LIFESAVER /YOU 

BROUGHT IT ON YOURSELF -Gayle Adams - 
Prelude (LP) 

5 GLOW OF LOVE -all curs- Change -Warner /RFC (LP/ 
12-inch) 

6 GIVE ME THE NIGHT- George Benson- Warner (LP /12- 
inch) 

7 RED UGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

8 I WANK TAKE YOU THERE NOW /HEARTBREAKER/ 

RHYTHM OF THE WORLD -Gino Soccio- Warner/ 
RFC (LP /12-inch) 

9 LOVE SENSATION- Loleatta Haltoway- Salsoul (LP) 

10 SHAKE IT UP -DO THE BOOGALOO- Rod -Prelude (12- 

inch) 

11 EARTH CAN BE JUST LIKE HEAVEN -Two Tons 0' 
Fun -Fantasy (12-inch) (R) 

12 TAKE YOUR TIME (Do N Right) -S.O.S. Band -Tabu 
(LP /12-inch) 

13 DYNAMITE/JUMP TO THE BEAT- Stacey Lattisaw- 
Atlantic (LP /12-inch) 

14 PARTY ON -Pure Energy- Prism.(12-inch) 
15 TASTE OF BITTER LOVE /BOURGIE BOURGIE- Gladys 

Knight & The Pips -Columbia (LP /12-inch) 

BOSTON 
This Week 

1 UPSIDE DOWN/EM COMING OUT -Diana Ross 

Motown (LP) 

2 FEEL LIKE DANCING /THE HEART TO BREAK THE 

HEART- France Joli- Prelude (LP) 

3 IN THE FOREST -Baby 0' -Baby. O' Records (12-inch) 

4 RED UGHT /FAME (fame, Soundtrack)- Various 

Artists -RSO (LP) 

5 I AIN'T NEVER -Isaac Hayes -Polydor (LP /12-inch) 

6 LOVE SENSATION -Loleatta Holloway -Salsoul (LP) 

7 GIVE ME THE NIGHT- George Benson- Warner (12- 

inch) 

8 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12- 

inch) 

9 LETS GO ROUND AGAIN- Average White Band -Arista 
(12-inch) 

10 TAKE YOUR TIME (Do It Right)- S.O.S. Band -Tabu 
(LP /12-inch) 

I 1 LOVE DON'T MAKE IT RIGHT- Ashford & Simpson - 
Warner (12-inch) 

12 PARTY ON -Pure Energy -Prism (12-inch) 

13 THE BREAKS -Kurtis Blow- Mercury (12-inch) 

14 I WANNA TAKE YOU THERE NOW /HEARTBREAKER/ 

RHYTHM OF THE WORLD -Gino Sacio- Warner/ 
RFC (LP /12 -inch) 

15 STRETCHIN' OUT /YOUR LOVE IS A UFESAVER/YOU 

BROUGHT IT ON YOURSELF -Gayle Adams - 
Prelude (LP /I2-inch) 

CHICAGO 
This Week 

1 TARE YOUR TIME (Do It Right) -S.O.S. Band -Tabu 
(LP /12 -inch) 

2 THE BREAKS -Kurtis Blow- Mercury (12 -inch) 

3 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART -France Joli- Prelude (LP /12-inch( 

4 DYNAMITE /JUMP TO THE BEAT -Stacy Lattisaw- 
Atlantic (LP /12-inch) 

5 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP) 

6 GIVE ME THE NIGHT- George Benson -Warner (LP) 

7 PARTY ON -Pure Energy -Prism (12 -inch) 

8 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12- 

inch) 

9 I AIN'T NEVER -Isaac Hayes- Polydor'(12-inch( 

10 RED LIGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP /12.inch) 

11 I UKE WHAT YOU'RE DOING TO ME -Young & 

Company- Brunswick (12 -inch) 

12 STRETCHIN' OUT /YOUR LOVE IS A UFESAVER -Gayle 
Adams- Prelude (LP /12,inch) 

13 TASTE OF BITTER LOVE / BOURGIE BOURGIE- Gladys 

Knight & The Pips -Columbia (12-inch) 

14 EARTH CAN BE JUST UKE HEAVEN -Two Tons 0' 
Fun -Fantasy (12-inch) 

15 LOVE DON'T MAKE IT RIGHT- Ashford & Simpson - 
Warner (12-inch) 

DALLAS /HOUSTON 
This Week 

I UPSIDE DOWN /I'M COMING OUT -Diana Ross- 

Motown (LP) 

2 RED UGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

3 I'M READY -Kano- Emergency (12 -inch) 

4 CAN'T BE LOVE -DOIT TO ME ANYWAY -Peter 
Brown -TK (12-inch) - 

5 TAKE YOUR TIME (Do It Right)- S.O.S. Band -Tabu 
(LP/12-inch) 

6 FEEL LIKE DANCING/THE HEART TO BREAK THE 

HEART- France Joli- Prelude (LP /12-inch) 

7 GLOW OF LOVE -all cuts- Change -Warner /RFC (LP/ 
12 -inch) 

8 BREAKAWAY/DON'T LET YOUR CHANCE GO BYE/ 

BODY FREE- Watson Beasley- Warner (LP /12- 
inch) 

9 PARTY ON -Pure Energy -Prism (12-inch) 

10 EARTH CAN BE JUST UKE HEAVEN-Two Tons O'Fun- 
Fantasy (12-inch) 

II HELPLESS -Jackie Moore -Columbia (12 -inch) 

12 I WANNA TAKE YOU THERE NOW /RHYTHM OF THE 

WORLD -Gino Soccio- Warner (LP /12-inch) 

13 IN THE FOREST -Baby 0' -Baby 0' Records (12 -inch) 

14 USE IT UP, WEAR IT OUT /DON'T TELL ME TELL 

HER -Odyssey -RCA (LP /12 -inch) 

15 DYNAMITE /JUMP TO THE BEAT -Stacy Lattisaw- 
Atlantic (LP /12-inch) 

DETROIT 
This Week 

1 UPSIDE DOWN/I'M COMING OUT -Diana Ross - 
Motown (LP) 

2 RED LIGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

3 DYNAMITE/JUMP TO THE BEAT -Stacy Lattisaw- 
Atlantic (LP /12,inch) 

4 QUE SERA MI VIDA -The Gibson Brothers -Mango 
(12.inch) 

5 I WARM TAKE YOU THERE NOW /HEARTBREAKER/ 

RHYTHM OF THE WORLD -Gino Soccio- Warner/ 

RFC (LP /12-inch) 

6 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France lob- Prelude (LP /12-inch) 

7 PARTY ON -Pure Energy -Prism (I2-inch) 
8 TARE YOUR TIME (Do It Right) -S.O.S. Band -Tabu 

(12 -inch) 

9 CAN'T BE LOVE -DO IT TO ME ANYWAY -Peter 
Brown -TK (12-inch) 

10 I'M READY -Kano- Emergency (12 -inch) 

1I GIVE ME A BREAK -The Ritchie Family -Casablanca 

(12 -inch) 

12 WARM LEATHERETTE /THE HUNTER GETS CAPTURED 

BY THE GAME -Grace Jones- Island (LP) 

13 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12. 

inch) 

14 GLOW OF LOVE -all cuts- Change -Warner /RFC (LP/ 
12 -inch) 

15 LOVE DON'T MAKE IT RIGHT- Ashford & Simpson - 
Warner (12-inch) 

LOS ANGELES 
This Week 

I RED LIGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

2 l'AI READY -Kano- Emergency (12 -inch) 

3 IN THE FOREST -Baby 0' -Baby 0' Records (12-inch) 

4 CAN'T BE LOVE, DO IT TO ME ANYWAY -Peter 
Brown -TK (12-inch) 

5 PARTY ON -Pure Energy -Prism (12-inch) 

6 EARTH CAN BE JUST UKE HEAVEN -Two Tons O' 

Fun - Fantasy (12-inch) 

7 DYNAMITE /JUMP TO THE BEAT -Stacy Lattisaw- 
Atlantic (LP /12-inch) 

8 I WANN TAKE YOU THERE NOW /HEARTBREAKER- 

Gino Soccio- Warner /RFC (LP /12 -inch) 

9 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP) 

10 KEEP SMILIN'- Carrie Lucas -Solar (12-inch) 

Il STRETCHIN' OUT /PLAIN OUTTA LUCK -Gayle Adams - 
Prelude (LP /12-inch) 

12 WARM LEATHERETTE/THE HUNTER GETS CAPTURED 

BY THE GAME -Grace tones- Island (LP /12-inch) 

13 SEARCHIN'- Change -Warner (LP /12 -inch) 

14 QUE SERA ME VIDA -The Gibson Brothers -Mango 
(12 -inch) 

15 TAKE YOUR TIME (Do It Right)- S.O.S. Band -Tabu 
(LP /12 -inch) 

MIAMI 
This Week 

1 FAME /RED UGHT (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

2 TAKE YOUR TIME (Do H Right)- 5.03. Band -Tabu 
(LP /12 -inch) 

3 FEEL UKE DANCING/THE HEART TO BREAK NE 
HEART- France loh- Prelude (LP /12 -inch) 

4 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP) 

5 SHAKE IT UP -DO THE BOOGALOO -Rod- Prelude (12- 

inch) 

6 GLOW OF LOVE -all cuts -Change -Warner /RFC (LP/ 
12-inch) 

7 IN THE FOREST -Baby 0' -Baby 0' Records (12-inch) 

8 DYNAMITE/JUMP TO THE BEAT -Stacy Lattisaw- 
Atlantic (LP /12.inch) 

9 I WARN TAKE YOU THERE NOW /HEARTBREAKER- 

Gino Soccio- Warner /RFC (LP /12-inch) 

10 LETS GET IT OFF /MAGIC OF YOU- Cameron -Salsoul 
(LP) 

11 HANG TOGETHER /USE IT UP, WEAR IT OUT /DON'T 

TELL ME, TELL HER -Odyssey -RCA (LP /12 -inch) 

12 REBELS ARE WE- Chic -Atlantic (12 -inch) 

13 I'M READY- Kano -Emergency (12-inch) 

14 THE BREAKS -Kurtis Blow- Mercury (12 -inch) 

15 I LUST WARN DANCE WITH YOU- Starpoint- 
Chocolate City (12-inch) 

NEW ORLEANS 
This Week 

1 LEAVE THAT BOY ALONE /DON'T STOP, KEEP 

MOVING -Poussez- Vanguard (LP /12 -inch) 

2 TAKE YOUR TIME (Do R Right)- S.O.S. Band -Tabu 
(LP /12 -inch( 

3 PLAIN OUTER LUCK/STRETCHIN' OUT/YOUR LOVE IS 

A UFESAVER -Gayle Adams -Prelude (LP /12-inch( 

4 BREAKAWAY/WHAT'S ON YOUR MIND/DON'T LET 

YOUR CHANCE GO BYE- Watson Beasley- Warner 

(LP /12-inch) 

5 I'M READY -Kano- Emergency (12.inch) 

6 FEEL UKE DANCING /THE HEART TO BREAK NE 
HEART- France Joli- Prelude (LP /12-inch) 

7 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12- 

inch) 

8 RED LIGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

9 PARTY ON -Pure Energy -Prism (12-inch) 

10 GIVE ME THE NIGHT- George Benson- Warner (12. 

inch) 

11 REBELS ARE WE- Chic -Atlantic (12 -inch) 

12 I'M O.K., YOU'RE O.K. -American Gypsy- Importe /12 
(MAXI 33) 

13 WARM LEATHERETTE /BULLSHIT -Grace Jones- Island 

(LP /12,inch) 

14 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP) 

15 SYMPATHY FOR THE DEVIL/TWO GOOD REASONS - 
Jimmy Maelen- Pavillion (LP /12-inch) 

NEW YORK 
This Week 

1 UPSIDE DOWN /l'M COMING OUT -Diana Ross - 
Motown (LP) 

2 I WARN TARE YOU THERE NOW /HEARTBREAKER- 

Gino Soccio- Warner /RFC (LP /12 -inch) 

3 FEEL UKE DANCING/THE HEART TO BREAK NE 
HEART- France loll- Prelude (LP /12-inch) 

4 SHAKE IT UP -DO THE BUGALOO- Rod -Prelude (12- 

inch) 

5 GLOW OF LOVE -all cuts- Change -Warner /RFC (LP/ 
12 -inch) 

6 TAKE YOUR TINE (Do It Right) -S.O.S. Band -Tabu 
(LP /I2-inch) 

7 I'M READY -Kano- Emergency (12-inch) 

8 STRETCH'IN OUT /PLAIN OUTTA LUCK/YOUR LOVE IS 

A LIFESAVER -Gayle Adams - Prelude (LP /12-inch) 

9 LOVE SENSATION -Loleatta Holloway -Salsoul (LP) 

10 PARTY ON -Pure Energy -Prism (12-inch) 

11 GIVE ME THE NIGHT- George Benson -Warner (LP /12- 
inch) 

12 RED UGHT/FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

13 IN THE FOREST -Baby 0' -Baby 0' Records (12-inch) 

14 THE BREAKS -Kurtis Blow- Mercury (12.inch) 

15 EMOTIONAL RESCUE/DANCE -The Rolling Stones - 
Rolling Stone Records (LP /12 -inch) 

PHILADELPHIA 
This Week 

1 I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12- 

inch) 

2 UPSIDE DOWN /I'M COMING OUT -Diana Ross - 
Motown (LP) 

3 THE BREAKS -Kurtis Blow- Mercury (I2-inch) 

4 GIVE ME THE NIGHT- George Benson- Warner (LP /12- 
inch) 

5 LOVE DON'T MAKE IT RIGHT- Ashford 8 Simpson - 
Warner (LP /12-inch) 

6 FOR THOSE WHO UKE TO GROOVE -Ray Parker Ir. & 

Raydio -Arista (LP /12-inch) 

7 TAKE YOUR TIME (Do N Right)- S.O.S. Band -Tabu 
(LP /12-inch) 

8 POP IT/DO YOUR THANG -AI Hudson & One Way - 
MCA (LP) 

9 STRETCH'IN OUT /PIAIN OUTTA LUCK/YOUR LOVE IS 

A UFESAVER -Gayle Adams -Prelude (LP /12.inch) 

10 FEEL UKE DANCING/THE HEART TO BREAK NE 
HEART- France loll- Prelude (LP /12-inch) 

11 LETS GET IT OFF/THE MAGIC OF YOU- Cameron- 
Salsoel (LP /12 -inch) 

12 HEARTACHE #9- Delegation- Mercury (LP) 

13 FAME /RED UGHT (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

14 LET'S GO ROUND AGAIN- Average White Band- Arista 

(12-inch) 

15 I JUST WANN DANCE WITH YOU -Starpoint- Chocolate 

City (LP /12-inch) 

PHOENIX 
This Week 

1 LEAVE THAT BOY ALONE /DON'T STOP, KEEP 

MOVIN' -Poussez- Vanguard (LP /12-inch) 

2 IN THE FOREST -Baby 0' -Baby 0' Records (12-inch) 

3 RED UGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) . 

4 FEEL LIKE DANCING/THE HEART TO BREAK NE 
HEART -France loll- Prelude (LP /12 -inch) 

5 GIVE ME A BREAK -The Ritchie Family -Casablanca 
(LP/12-inch) 

6 DYNAMITE /JUMP TO NE BEAT -Stacy Lattisaw- 
Atlantic (LP /12-inch) 

7 PARTY ON -Pure Energy -Prism (12 -inch) 

t SEARCHIN'- Change -Warner /RFC (12 -inch) 

9 I WARN TARE YOU THERE/HEARTBREAKER -Gino 
Soccio- Warner /RFC (LP /12-inch) 

10 BREAKAWAY /BODY FREE/WHAT'S ON YOUR MIND/ 
DONT LET YOUR CHANCE GO BYE -Watson 
Beasley -Warner (LP /12-inch) 

11 I AIN'T NEVER -Isaac Hayes - Polydor (I2-inch) 

12 QUE SERA MI VIDA -The Gibson Brothers -Mango 
(12-inch) 

13 TKAE YOUR TIME (Do H Right)- S.O.S. Band -Tabu 
(12-inch) 

14 I'M READY -Kano- Emergency (12 -inch) 

15 GIVE ME THE NIGHT -George Benson -Warner (LP /12- 
inch) 

PITTSBURGH 
This Week 

1 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France Joli- Prelude (LP/12-inch) 

2 I UKE WHAT YOU'RE DOING TO ME -Young & 

Company- Brunswick (12-inch) 

3 I'M READY -Kano- Emergency (12-inch) 

4 DYNAMITE /JUMP TO THE BEAT -Stacy lattisaw- 
Atlantic (LP /12 -inch) 

5 RED LIGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

6 TAKE YOUR TIME (Do N Right)- S.O.S. Band -Tabu 
(LP /12 -inch) 

7 PARTY ON -Pure Energy -Prism (12-inch) 

8 I AIN'T NEVER -Isaac Hayes -Polydor (12 -inch) 

9 SHAKE IT UP -DO THE BOOGALOO- Rod -Prelude (12. 
inch) 

10 SADIE SHE SMOKES -lo Bataan -Salsoul (LP /12 -inch) 

11 CANT BE LOVE -DO IT TO ME ANYWAY -Peter 
Brown -TK (12 -inch( 

12 I WANN TAKE YOU THERE NOW/HEARTBRFAKER- 

Gino Soccio- Warner /RFC (LP /12-inch) 

13 STRETCH'IN OUT /PLAIN OUTTA LUCK/YOUR LOVE IS 

A LIFESAVER -Gayle Adams -Prelude (LP /12-inch) 

14 LET'S GO DANCING -Rocky Mizell -TK (12-inch) 

15 GIVE ME THE NIGHT -George Benson -Warner (LP /12- 

SAN FRANCISCO 
This Week 

I CAN'T BE LOVE, DO IT TO ME ANYWAY -Peter 
Brown -TB (12 -roche 

2 I WANN TAKE YOU THERE NOW/HEARTBREAKER- 

Gino Soccio- Warner /RFC (LP /12 -inch) 

3 TAKE YOUR TINE (Do K Right)- S.O.S. Band -Tabu 
(LP /12-inch) 

4 RED UGHT /FAME (Fame, Soundtrack)- Various 

Artists -RSO (LP) 

5 PARTY ON -Pure Energy -Prism (12-inch) 

6 I'M READY -Kano Emergency (12-inch) 

7 IN THE FOREST -Baby 0' -Baby 0' Records (12 -inch) 

8 I AIN'T NEVER -Isaac Hayes -Polydor (12-inch) 

9 GLOW OF LOVE -aN cuts- Change -Warner /RFC (LP /. 
12 -inch) 

10 CAN'T STOP THE MUSIC (Soundtrack) -David 
London /Village People /Various -Casablanca (LP) 

11 EMOTIONAL RESCUE /DANCE -The Rolling Stones - 
Rolling Stone Records (LP /12-inch) 

12 GIVE ME THE NIGHT- George Benson- Warner (LP /I2- 
inch) 

13 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France Joli- Prelude (LP /12 inch) 

14 STARS IN YOUR EYES -Herbie Hancock -Columbia 
(12 -inch) 

15 WARM LEATHERETTE/BULLSHIT /THE HUNTER GETS 

CAPTURED BY NE GAME -Grace Jones- Island 

SEATTLE /PORTLAND 
This Week 

1 RED LIGHT /FAME -(Fame, Soundtrack)- Various 

Artists -RSO (LP) 

2 CAN'T BE LOVE, DO IT TO ME ANYWAY -Peter 
Brown -TK (12-inch) 

3 TAKE YOUR TINE (Do It Right)- S.O.S. Band -Tabu 
(LP /12 -inch) 

4 IN THE FOREST -Baby 0' -Baby 0' Records (12-inch) 

5 KEEP SMILIN- Carrie Lucas -Solar (12 -inch) 

6 I WANNA TAKE YOU THERE NOW /HEARTBREAKER- 

Gino Soccio- Warner /RFC (LP) 

7 I AIN'T NEVER -Isaac Hayes -Polydor (12-inch) 

R PARTY ON -Pure Energy -Prism (12 -inch) 

9 GIVE ME A BREAK -The Ritchie Family -Casablanca 
(12-inch) 

10 FEEL UKE DANCING/THE HEART TO BREAK THE 

HEART- France Joli- Prelude (LP/12.inch) 

11 DYNAMITE /JUMP TOO THE BEAT -Stacy Lattisaw- 
Atlantic (LP /12-inch) 

12 LEAVE THAT BOY ALONE- Poussez- Vanguard (LP /12- 
inch) 

13 GIVE ME THE NIGHT- George Benson- Warner (LP /12- 
inch) 

14 QUE SERA MI VIDA -The Gibson Brothers -Mango 
(I2 -inch) 

15 HELPLESS -Jackie Moore -Columbia (12 -inch) 

MONTREAL 
This Week 

1 NOW THAT SHE'S ROCKIN /OVERNIGHT SENSATION - 
terry Knight -A &M (LP) 

2 PARADISE GARAGE /RAZOR GIRL -The Zebras - 
Downstairs (LP /12,inch) 

3 S-BEAT -all cuts -Gino Soccio- Quality (LP) 

4 CAN'T FAKE THE FEEUNG /NO WAY- Geraldine Hunt - 
Downstairs (LP /12.inch) 

5 BREAKAWAY/WHATS ON MY MIND -Watson Beasley - 
CBS (LP /12-inch) 

6 TAKE YOUR TIME (Do K Right)- S.O.S. Band- C.B.S. 

(12-inch) 

7 STAY THE NIGHT -Billy Ocean -C.B.S. (12-inch) 

8 STOMP- Brothers Johnson -A&M (LP) 

9 DYNAMITE -Stacy Lattisaw -WEA (LP /12-inch) 

10 FAME/RED UGHT (Fame, Soundtrack)- Various 

Artists- Polydor (LP) 

11 I'M READY- Kano- Uniwave /Downstairs (12-inch) 

12 LOVER'S HOLIDAY- Change -WEA (LP) 

13 LET'S GET SERIOUS- Jermaine Jackson -Quality (LP) 

14 HIGH ENERGY -La Bionda- Downstairs (LP) 

15 MACHO -all cuts -Macho - Downstairs (LP) 

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major 

U.S. Disco Action Markets, plus sales reports from key disco product retailers /one stops. 
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UPSIDE DOWN /I'M COMING OUT -Diana Ross - Motown 

(LP) M8 936 MI 

FAME /REDLIGHT (Fame, Soundtrack)- Various Artists - 
RSO (LP) RS 13080 

FEEL LIKE DANCING /THE HEART TO BREAK THE HEART - 
France loll- Prelude (LP) PRL 12179 

TAKE YOUR TIME (Do N Right) -S.O.S. Band -Tabu (LP/ 
12 inch *) 12 36332 

DYNAMITE /JUMP TO THE BEAT- Stacey Lattisaw- Atlantic 
(LP /12- inch *) 5219 

GIVE ME THE NIGHT -George Benson -Warner 
(7inch) 49505 

PARTY ON -Pure Energy - 
Prism (12 -inch) PDS 404 

I WANNA TAKE YOU THERE /HEARTBREAKER /RHYTHMS OF 

THE WORLD- Gino Soccio- Warner /RFC (LP) RFC 3430 

I'M READY /HOLLY DOLLY- Kano - Emergency (12-inch) 
EM 6504 

I'VE JUST BEGUN TO LOVE YOU- Dynasty -Solar (12 -inch( 

YD 12027 

IN THE FOREST -Baby 0' -Baby O' Records 

(LP /12 -inch) BO 1000/1003 

GLOW OF LOVE -all cuts- Change -Warner /RFC (LP /12 
inch) RFC 3438/3435 

CAN'T BE LOVE -DO IT TO ME ANYWAY -Peter Brown - 
Drive/TK (12 -inch) 441 

STRETCH' IN OUT /PLAIN OUTTA LUCK /YOUR LOVE IS A 

UFESAVER -Gayle Adams -Prelude (LP) PRL 12178 

THE BREAKS- Kurtis Blow- Mercury 
(12 -inch) MDS 4010 

EARTH CAN BE JUST LIKE HEAVEN -Two Tons O'Fun- 
Fantasy (LP /12- inch*) (R)-F-9584 

I AIN'T NEVER -Isaac Hayes - Polydor 

(LP) PD 16269 

WHAT'S ON YOUR MIND /DON'T LET YOUR 

CHANCE GO BYE /BREAKAWAY- Watson Beasley- Warner 

(LP) BSK 3445 

WHIP IT /GATES OF STEEL /FREEDOM OF CHOICE -Devo- 
Warner (LP /12.inch *) BSK 3435 

LET'S GET IT OFF /MAGIC OF YOU- Cameron -Salsoul (LP) 

SA 8535 

QUE SERA MI VIDA- Gibson Bros. -Mango 
(12 -inch) 7783 

SHAKE IT UP -DO THE BOOGALOO- Rod - Prelude 

(12-inch) PRL 601 

I LIKE WHAT YOU'RE DOING TO ME -Young & Co.- 
Brunswick (12-inch) D-123 

WARM LEATHERETTE -all cuts -Grace Jones- Island (LP/ 
12-inch*) ILPS 9592 

EMOTIONAL RESCUE /DANCE -The Rolling Stones -Rolling 
Stone Records /Atlantic (LP) CDC-16015 

LOVE DON'T MAKE IT RIGHT -Ashford & Simpson - 
Warner (LP /12-inch*) HS-3458 

HANG TOGETHER /DON'T TELL ME, TELL HER /USE IT UP, 

WEAR IT OUT -Odyssey -RCA (LP /12 -inch) 
AFL 13526/1C 11963 

ITS TIME TO PARTY NOW /FOR THOSE WHO LIKE TO 

GROOVE -Ray Parker Jr. & Raydio- Arista (LP) AL 9515 

LOVE SENSATION -Loleatta Holloway -Salsoul 
(LP) GA -9506 

CAN'T STOP THE MUSIC (Soundtrack) -David London/ 
Village People /Various -Casablanca (LP) NBLP 7220 

HELPLESS -Jackie Moore -Columbia 
(LP /12-inch °) 43 -11293 

DO YOUR THANG -Al Hudson & One Way - 
MCA (LP /12- inch °) 5127 

BRASS IN POCKET /MYSTERY ACHIEVEMENT /PRECIOUS- 
The Pretenders -Sire /Warner (LP /12-inch °) SRK 6083 

KEEP SMILIN'- Carrie Lucas -Solar 
(12-inch) YD 12015 

LEAVE THAT BOY ALONE /DON'T STOP, KEEP MOVING - 
Poussez- Vanguard (LP /12inch ") VSD 79433 

LET'S GO ROUND AGAIN- Average White Band -Arista 
(LP) AL 9523 

I LOVE YOU DANCER /DO IT AGAIN- Voyage- 
Marlin (LP) '235 

JUST HOW SWEET IS YOUR LOVE -Rhyze -SAM 
(12-inch) 5.12332 

A TASTE OF BITTER LOVE /BOURGIE BOURGIE- Gladys 
Knight & The Pips -Columbia (LP) 1C 36387 

GIVE ME A BREAK -The Ritchie Family- Casablanca (LP/ 
12- inch *) NBLP 7223 

LONDON CALLING/TRAIN IN VAIN -Clash -Epic 
(LP) E236328 

DAMAGED GOODS /I FOUND THAT ESSENCE RARE -Gang 
of Four -Warner (LP) BSK 3446 

TURNING JAPANESE- Vapors- United Artists 
(7 -inch) 1364 

SYMPATHY FOR THE DEVIL/IWO GOOD REASONS -Jimmy 
Maelen -Pavillion (LP /12 inch °) Nil 36319 

HANDS OFF.. SHE'S MINE /MIRROR IN THE BATHROOM/ 
TWIST & CLAW -The English Beat -Sire (LP /12- inch *) 

SRK 6091 

REBELS ARE WE -(all cuts) -Chic- 
Atlantic (LP) AT3665 

I'LL CRY FOR YOU- Kumano- 
Prelude (LP) PRL 12177 

FLESH & BLOOD /OVER YOU /8 MILES HIGH -Roxy 
Music -Atco (LP) SD32102 

I JUST WANNA DANCE WITH YOU -Starpoint- Chocolate 
City (LP /12-inch °) CCLP 2013 

CAN'T FAKE THE FEELING -Geraldine Hunt -Prism (12- 

inch) PDS-405 

61 4 

53 60 5 

54 41 15 

55 29 19 

56 39 17 

57 57 4 

58 48 18 

59 51 18 

60 65 4 

76 3 

* CZ:* 
63 37 20 

64 44 11 

65 46 5 

66 55 5 

67 67 5 

68 68 6 

69 69 6 

70 71 4 

71 72 2 

72 74 26 

lar 93 4 

14 54 19 

* Cr:* 
76 52 17 

77 62 13 

78 63 23 

enr orar 

81 82 1 

82 85 11 

83 96 7 

84 97 4 

85 1:=1, 
86 IME* 
87 CZ* 
88 83 5 

89 89 2 

90 90 2 

91 91 3 

92 92 2 

93 81 7 

94 84 7 

95 80 21 

96 87 5 

97 86 5 

98 78 17 

99 88 5 

100 64 13 

A FORREST -The Cure -PVC (LP) Import 

MOSCOW 1980 /METRONOME- Manicured Noise - 
Charisma (7 -inch) Import 

BEYOND -Herb Alpert -A &M 

(LP /12- inch') 3717 

PAPILLON /CLOUDS -Chaka Khan -Warner (LP /12- inch *) 
BSK 3385 

LETS GET SERIOUS /BURNIN' HOT -Jermaine Jackson - 
Motown (LP) M/ 928 R1 

STARS IN YOUR EYES /GO FOR IT- Herbie Hancock - 
Columbia (LP) 1C 36415 

SADIE SHE SMOKES -Jo Bataan -Salsoul 
(12-inch) SG330 

I'M OK, YOU'RE OK- American Gypsy- Importe /12 
(MAXI 33) MP 305 

SWEET SENSATION- Stephanie Mills -20th Century 

(LP /12-inch) T-603 /TCD 106 

PSYCHE -Killing Joke -Rough Trade 

(7 -inch) Import 

THINK /PETER GUN (Blues Brothers Soundtrack)- Various 

Artists -Atlantic L (LP) SD-5220 

ANOTHER ONE BITES THE DUST- Queen -Elektra 
(LP) 5E 513 

BEHIND THE GROOVE /YOU'RE ALL THE BOOGIE I NEED - 
Teena Marie- Motown (LP) M- 9221R1 

I'M SO HOT /TRY MY LOVE -Denice LaSalle -MCA 
(LP) MCA 3239 

NERVOUS BREAKDOWN -Brian Briggs- Bearsville (7-inch) 
BSS 49167 

I DIG YOU /CULT HERO -Cult Hero - Fiction 

((-inch) Import 

MESSAGES /RED FRAME, WHITE LIGHT -Orchestral 
Manoeuvers In The Dark -Dindisc (LP) Import 

WAX ATTACK -Wax -RCA 
(12 -inch) (PD12032) 

CLONES -Alice Cooper -Warner (LP /12 inch *) 
BSK 3436 

LET'S GO DANCING -Rocky Mizell - 
TK (12 -inch) TKD-443 

I LOVE IT- Trussel -Elektra 
(LP /12-inch ") 63272 

PARTY BOYS- Foxy -TK 
(LP) DASH 30015 /DISCONET (12- inch *) (R) Vol. 3, 

Program 6 

JUDY IN DISGUISE /CHIP N'ROLL -Silicon Teens -Sire 
(LP /12- inch .) SRK -6092 

BACK TOGETHER AGAIN /DON'T MAKE ME WAIT TOO 

LONG- Roberta Flack /Donny Hathaway -Atlantic 
(LP) SD 16013 

WE GOT THE BEAT -The Go Go's -Stiff 
( / -inch( Import 

YOU'RE THE FIRE /IT DOESN'T ONLY HAPPEN AT NIGHT - 
Tinny Houston- Columbia (LP) 1C 36193 

THE GROOVE- Rodney Franklin -Columbia (LP /12-inch) 
JC 36122 

WITHOUT YOUR LOVE /ALIVE WITH LOVE -Cut Glass -20th 
Century (12.inch) TCD -103 

LOVE WILL TEAR US APART -Joy Division- Factory 

(7 -inch) Import 

I STRIP YOU -Easy Going- Importe /12 
(MAXI 33) MP 307 

HEARTACHE #9- Delegation- Mercury 
(LP) SRM 1-3821 

CUPID -The Spinners- Atlantic 
(7 -inch) 3664 

SPLASHDOWN TIME -Breakwater -Arista 
(LP) AB 4264 

ARGY BARGY -The Squeeze - 
A&M (LP) SP-4802 

WE LOVE YOU -Psychedelic Furs -CBS 
(7 -inch) Import 

BACK STROKIN'- Fatback Band- Spring 
(LP) SP 1.6726 

ECHO BEACH /PAINT BY # HEART- Martha & the 
Muffins -Virgin (LP) 13145 

DA -A -ANCE -Lam brett as- Rocket 

(7 -inch) Import 

HOUSE PARTY -Linda Clifford & Curtis Mayfield -RSO 
(LP /12 inch *) RS-13077 

LADY OF THE NIGHT -Ray Martinez & Friends- Importe/ 
12 (MAXI 33) MP-306 

LOVE ME, LOVE ME- Curtis Mayfield -RSO 
(LP) RS -130// 

IS IT LOVE /POWER & REASON/THUNDER, LIGHTNING & 

RAIN- Machine -RCA (LP /12 -inch) AFL1 -3529 

LOOKING FOR LOVE -Candi Staton- Warner (LP /12 inch) 

BSK 3428 

SUGAR FROSTED LOVER -The Flakes -Magic Disc 

(12 -inch) MD 1980 

YOU GAVE ME LOVE -Crown Heights Affair -De Lite 

(LP /12- inch *) DSR -9517 

COMING UP -Paul McCartney -Columbia (LP /12 inch *) 
FC 36511 

TOO MUCH PRESSURE -The Selecter- Chrysalis 
(LP) 1274 

GIVE UP THE FUNK (Let's Dance) -B.T. Express - 
Columbia (LP /12-inch °) 1C 36333 

HE'S NOT SUCH A BAD BOY (Atter All)-Kid Creole & the 

Coconuts -Antilles /Ze (12 -inch) AN 802 

POWER -The Temptations - 
Gordy (LP) G8 -994 

n non -commercial 12 -inch 

Compiled from Top Audience Response Records in the 15 U.S. regional lists. 

Disco Business 

TALENTED DANCERS -This creative dance team gets a leg up on things as it 

demonstrates innovative movements in a New York club. 

$250,000 Left Bank Will 
Open In Mt. Vernon, N.Y. 

NEW YORK -A $250,000 disco- 
theque, billed as the largest in West- 
chester county, N.Y.. is scheduled 
for opening in-mid-August in Mount 
Vernon. 

The club, designated the Left 
Bank, will offer patrons a varied fare 
of dance music ranging from coun- 
try and jazz to rock and reggae. ac- 
cording to Deborah Pines. public re- 
lationsdirector for the operation. 

Located a 30- minute train ride 
away from Manhattan's Grand Cen- 
tral station. the Left Bank is located 
in a historical landmark building 
which originally housed the Mount 
Vernon Trust Co. The developers of 
the West Bank Entertainment Cen- 
ter. First National Disco, Inc., intend 
to retain much of the original facade 
and trimmings of the building, these 
include marble columns and stair- 
cases. brass doors and trim, and an 
oversize lobby. 

The club's $30,000 sound system 
includes power amplifiers by Crown 
and Phase Linear: speakers and 
mixers by GL1 /Integrated Sound, 
horns by Vortex. tweeters by JBL, 
crossovers by ASR. open reel deck 
by Pioneer Electronics. turntables by 
Thorens. delays by Phase Linear. 
and three hand filter by Furman. 

Meteor Lights & Sound supplied 
and installed the club's light show 
which includes sierras. pin spots, 
searchlights, beacons. trip lights and 
custom -made infinity columns. 

In addition to recorded dance mu- 
sic. the Left Bank will also provide 
patrons with live entertainment fea- 
turing rock, country. jazz and big 
hand artists. According to Pines, the 
lower level of the complex will fea- 
ture a jazz club. a piano bar, a cafe 
and an electronic games room. Also 
planned are country jamboree week- 
ends complete with Texas -style 
cookouts and rodeo. 

The Left Bank has a 2,100 square 
foot dance floor, a 150 foot marble - 
topped bar. and space for more than 
300 patrons. 

Both private membership and 
public admission will be instituted. 
The private membership fee has not 
yet been determined, and the price 

61 

of public admission will he based on C) 

C the calihre of the live entertainment. 

There is only one 
line of high quality 

disco light and 
sound equipment. 

The name is 
Meteor. 

For full information contact: 
Meteor Light and Sound Company 

155 Michael Drive, Syosset, NY 11791 
Telephone 15161 364 1900 Telex 96 - 1396 

West Coasu 12131 846 - 0500 England (Byfleetl 51051 

ÇD 
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Retailer Sued Over 
Disk Library Scheme 

By PETER JONES 
LONDON -The British Pho- 

nographic Industry (BPI) has started 
legal proceedings against Ames Rec- 
ords & Tapes. the retail chain 
headed by Philip Ames. which 
started an album lending library 
scheme here. 

The industry watch -dog organiza- 
tion alleges that the scheme amounts 
to an authorization "to home -copy 
copyright material on to blank cas- 
settes." It seeks a High Court injunc- 
tion to close down the lending oper- 
ation and to obtain damages. 

And in the BPI's initial applica- 
tion to the High Court. Mr. Justice 
Goulding directed that the trial of 
action be heard as quickly as pos- 
sible. Pending that trial, the Ames 

Chrysalis 
Signs New 
Eurodeals 

LON DON- Chrysalis Records 
has concluded new licensing deals 
covering Continental Europe, effec- 
tive immediately. 

In Germany, Austria and Switzer- 
land. Ariola takes over from Phono- 
gram (Billboard. July 26, 1980). In 
France and Italy. the switch is from 
Phonogram to RCA, and in Spain, 
from Ariola to RCA. 

In the Nordic territories of Swe- 
den, Denmark, Norway and Fin- 
land. the Chrysalis association with 
the Sonet group of companies con- 
tinues, while in Benelux countries. 
Chrysalis stays with Ariola. 

"The European market is now 
more important than ever." com- 
ments Chrysalis joint chairman. 
Chris Wright. "in that it is relatively 
stable compared with the U.S. or the 
U.K. 

"In view of the swing towards 
Anglo- American product away from 
local repertoire, Chrysalis will be in- 
creasing its output of videos. and 
touring its artists in Europe to gain 
an even more substantial share of 
the region's market." 

International 

group has undertaken to keep full 
details of all titles of sound record- 
ings offered for hire. or actually 
hired. by them, plus the dates of 
each hiring and all sums received as 
a result of such hirings. 

So a new chapter starts in the 
highly controversial career of Philip 
Ames, whose company is based in 
Preston. 

News that he had started his 
scheme of renting out albums (Bill- 
board. June 14. 1980) triggered in- 
dustry anger and concern. He 
charged an initial subscription of 
around $10.50 to the two pilot 
schemes he operated in his Burnley 
and Blackburn outlets, among his 
total chain of 25 stores. and the 
charged roughly $1.20 a week to hire 
out albums on a library basis. 

From the outset. Ames accepted 
that record companies would see the 
move as being tantamount to open 
encouragement to home tapers. And 
anyway he ran the library scheme 
alongside a 5% discount on blank 
tape purchases by library members. 

But he also insisted throughout 
the controversy that he "had to meet 
increased bills and had to counter 
reduced dealer profit margins." He 
set up a special "buying" group of 
similar- minded dealer chains to 
negotiate special terms with the 
record companies. 

On the library scheme, he has 
claimed that it brings customers into 
his shops and that many of them do 
later buy copies of the albums they 
rent. 

Record Company reactions were 
predictably hostile (Billboard, July 
5. 1980). An example was that of 
Tony Morris. managing director of 
Phonogram U.K.. who said: "The 
hiring out of records for short -term 
gain is making worse an already bad 
situation. It can only harm record 
sales. 

"If this sort of thing becomes 
widespread. there'll be nothing for 
record library customers to record 
on those discounted blank tapes 
they can buy from Ames." 

BACKSTAGE PASS -Members of top -rated New Zealand rock band, Mi -Sex, 
meet the country's Prime Minister, Robert Muldoon. The politician was in- 
vited to one of the act's concerts in Wellington, after he had publicly declared 
that pop music was not cultural. The meeting pictured here took place back- 
stage after the gig, and the prime minister later pronounced Mi -Sex to be 

"entertaining." 

Dash Concert Hopes 
By Kiss Cancellation 

This story prepared by Mary 
Fisher in Mexico City arid Adam 
White in New York. 

MEXICO CITY -Hopes that 
Mexico might be opening up as a 
concert market for major inter- 
national rock attractions have been 
set back by the cancellation of three 
Kiss dates here in August. 

The U.S. group was due to per- 
form this weekend (9 -11) at an un- 
specified venue in the Federal Dis- 
trict, but the promoters apparently 
could not get the necessary permis- 
sion from local officials for the show 
to proceed. 

Kiss was also scheduled to per- 
form at soccer stadiums in the coun- 
try's second largest city, Guadala- 
jara, and in Mexico's northern 
industrial metropolis, Monterrey. 

But according to Aucoin Manage- 
ment's international chief, Jack Tes- 
sler, the Kiss dates "didn't make a 
great deal of sense with Mexico 
City." Hence, the cancellation of all 
three appearances. 

Many indicators point to the fact 
that youngsters in Mexico want to 
see foreign rock attractions regu- lll o CHART- TOPPING ALBUM, 45 

`Can't Stop' Is Australian Smash 
SYDNEY -On the office wall of 

Paul Carter. RCA Australia's na- 
tional advertising manager, is a staff 
sweepstake. Two months ago, 18 

staff members dipped in $2 each, 
along with an estimate of how many 
copies the company would sell of the 
"Can't Stop The Music" soundtrack. 

The wall graph shows the major- 
ity of entrants taking a stab at be- 
tween 50,000 and 150,000 units, with 
one or two "hopeful lunatics" offer- 
ing figures above the quad -platinum 
level of 200,000. To date, those few 
optimists are the only ones left in the 
race. 

The Village People have given 
RCA here its greatest success since 
the 1976 -77 Abba phenomenon, 
with pressing plant staff taking 
home a bonanza in overtime pay. 
The album is the first real "gorilla" 
since the RSO soundtracks of 1978. 

"Can't Stop The Music" hit gold 
(20,000 units in this market) in three 
days, and its first platinum (50,000) 
in less than three weeks. Seven days 
after release, the album hit No. 1 na- 
tionally, and the Village People 

By GLENN A. BAKER 

single of the same name hit the sum- 
mit within three weeks. 

Both are currently cemented at 
No. 1, well out of reach of any con- 
tenders. Amazingly. most of this ac- 
tion occurred prior to the opening of 
the movie to the general public. 

There also appears to be no corre- 
sponding U.S. explosion of sales. 

Carter explains his company's 
windfall as "one of the most per- 
fectly integrated promotion cam- 
paigns executed in this country-the 
promoter with the artist, the film dis- 
tributor with the film director, and 
RCA with the record." It would be 
hard to disagree. 

The movie was launched in Syd- 
ney in a manner reminiscent of Hol- 
lywood in the '40s. The downtown 
cinema area of George Street was 
closed off by police, and Valerie Per - 
rine, the Village People and director 
Allan Carr arrived in limousines to 
tumultuous crowd reaction, red car- 
pets and spotlights scanning the sky. 

After the premiere. 1.500 guests 
banqueted at the nearby Maxy's 
Disco, and the news cameras rolled 

'til the lens melted. Notably, the 
screening was a global premiere. 

Prior to the premiere, the Village 
People had undertaken an exhaus- 
tive concert tour, which earned them 
unanimous glowing reviews. 

Promoter Gary Van Egmond co- 
operated fully with Greater Union 
film distributors throughout, and 
the group was featured on every 
available television and radio fo- 
rum. graciously grinning through 
even the most juvenile stunts and 
questions. The penetration was re- 
markable, with instant reaction from 
young and "middle mass" au- 
diences. 

The campaign was capped by the 
presence in Australia of producers 
of Jacques Morali and Henri Belolo, 
invited by RCA, which has repre- 
sented Can't Stop Productions in 
this territory for three years. 

Ironically, "Can't Stop The Mu- 
sic" has completely outshadowed 
the disk that most industryities here 
were touting as the biggest sensation 
of the year, "Kiss Unmasked." 

larly. The problem is how to control 
their behavior inside and outside the 
venues. - 

This June. Deep Purple and Black 
Oak Arkansas played the INDE 
Olympic stadium to strong boxoffice 
results -approximately 50.000 ca- 
pacity -but the results outside the 
stadium were nearly chaotic. Cars 
were allegedly damaged. windows 
broken and tempers short. That 
event was promoted by Music Is 
Friendship (Musica Es Amistad). 

Five years ago, Chicago played 
before packed crowds at the Na- 
tional Auditorium, at that time with 
a capacity of some 17,000. A similar 
eruption in the streets took place, in- 
cluding reported loss of lives. 

Since then. international names - 
many in the disco genre -have ap- 
peared here, but there's been prac- 
tically no breakthrough for rock. 

In 1978, promoter Hugo Lopez 
brought in Joe Cocker for a couple 
of concerts at El Toreo bullring. It 
happened to be just outside the city 
line in the state of Mexico, so little 
attention was paid to the security 
problems evolving from that event. 

Early this June, a pair of neophyte 
promoters, David Tame and Jorge 
Howard, pulled off an exceptionally 
successful showcasing of War at the 
Arena Mexico. Two back -to -back 
concerts on the same day drew a sur- 
prising 19,000 combined paid at- 
tendance. 

The Kiss dates, then. would have 
signalled that foreign rock was more 
welcome in this country than before, 
and that it was receptive to other at- 
tractions coming here. 

And it would have had particular 
significance since while the U.S. 
concert market has slackened off, its 
southern neighbor, bubbling with 
oil and other raw materials, seems 
on the brink of readiness. 

According to the local promoters 
of Kiss. Promociones Artisticas y Es- 
pectaculous Internacionales, the cost 
of importing the mammoth rock 
show (an entourage of more than 70 
persons) would have been around 
$500.000. 

Before the cancellation. there was 
speculation that ticket prices would 
have been from $4.30 (10 pesos) to 
more than $20 (500 pesos). 

The local distributor of Kiss prod- 
uct here. PolyGram, was preparing a 
substantial promotion campaign to 
tie in with the shows. Commercial 
director Luis Noriega reported that 
the company had received many 

(Continued on page 65) 

Actor's Death 

Sparks Sales 
LONDON -The death of actor 

Peter Sellers here has triggered U.K. 
consumer interest in the wealth of 
recorded material he created, in a 
variety of guises and roles, during 
his career. 

EMI has a series of albums avail- 
able. mostly connected with Sellers' 
days as a member of comedy team 
the Goons, with Harry Secombe and 
Spike Milligan. 

They include "The Best Of Peter 
Sellers," "The Very Best Of The 
Goons" and "The Goon Show Clas- 
sics," the last -named incorporating 
three complete radio shows from the 
BBC series. 

Sellers was featured on two Goon 
singles which hit the U.K. top five in 
1956, "I'm Walking Backwards For 
Christmas" and "Bloodnok's 
Rock'n'Roll." Another Goon tune, 
"The Ying Tong Song," was a top 10 
hit when reissued in 1973. 

Sellers also had British chart hits 
duetting with actress Sophia Loren 
on "Goodness Gracious Me" (1960) 
and "Bangers And Mash" (1961). 
And he scored solo with "Any Old 
Iron," a top 20 hit in 1957. and again 
in 1965 with his "Shakespearian" 
version of the Beatles' "A Hard 
Day's Night." Meanwhile, fellow 
Goon Harry Secombe enjoyed chart 
success with straight tenor versions 
of operatic arias such as "On With 
The Motley." 

During his early disk days. Sellers 
was recorded by George Martin, 
later producer of the Beatles. The 
thespian's first single was "Jakka" in 
1953, which Martin recalls as a 
"space fantasy, and probably the 
worst -selling record that Parlophone 
ever made." 

For the album "Songs For Swing- 
ing Sellers." a top 10 hit, in the wake 
of Frank Sinatra's "Songs For 
Swinging Lovers," a Sinatra imper- 
sonation was required -and for 
once, it defeated Sellers. A ballad 
singer named Matt Monro was 
called in. under the pseudonym 
Fred Flange, and paid $50. 

The spoof was successful, and 
Monro went on to a series of hit sin- 
gles in his own right. 

Talent Firm 

Has $$ Woes 
OSLO -The independent Norwe- 

gian record company, Talent Pro - 
duksjon, is reported to be in deep fi- 
nancial trouble, with an immediate 
financial need of some $200,000 and 
with CBS Norway involved in take- 
over negotiations. 

Talent has an impressive track 
record. It was the first Norwegian in- 
dependent, and the operation, with 
Arve Sigvaldsen as managing direc- 
tor, has built to a 30% market share 
here since 1972. 

. 

It has concentrated on building 
local artists and the roster takes in 
most of the Norwegian big sellers, 
including Inger Lise Rypdal, Unit 
Five, Septimus, Njaal Helle and 
Helge Borglund and Rita Eng- 
ebregsten. 

But its economic problems have 
grown substantially over the last six 
months. One reason was an unsuc- 
cessful "Star Explosion" promotion 
featuring many different artists and, - 
additionally, rock singer Kristin 
Berglund's album "Lost Distance 
Love" cost $90,000 to produce but 
has sold only 3,500 units. 
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Billboard. 

THE UNBEATABLE 
COM BI NATION... 

YOUR AD & BILLBOARD'S 1980-81 INTERNATIONAL 
BUYER'S GUIDE 21st EDITION 

The deals keep changing in the fast - 
paced music game and there's no payoff f 
on yesterday's bet. 

Your ad in Billboard's 1980 -81 
International Buyer's Guide insures 
your business's exposure to the entire 
world of music 365 days out of the 
year. Referred to daily by experienced 
buyers and decision -makers in more than 
100 countries around the world, Billboard's 
International Buyer's Guide is your 
insurance of selling power to the music/ 
record /tape industry. 

Make sure your business gets the attention 
and dollars it deserves with an advertising 

message within one or many of the nine 
convenient categories: Record Com- 
panies, Music Publishers, Sheet Music, 
Wholesalers, Services, Supplies, Acces- 
sories, Merchandising or International. 

DON'T PASS US BY: 
The stakes are high so be sure you're in 

the game. Pop YOUR numbers out of the 
deck with an advertising message in 
Billboard's 1980 -81 International 

Buyer's Guide... it's the winning deal for 
your business's products and services. 

Contact your nearest BILLBOARD 
representative today! 

Delivered: 
46,000+ to every Billboard subscriber 
worldwide. 
Displayed: 
And sold at every major industry con- 
vention internationally. 
Purchased: 
Thousands of potential customers actively 
looking for products and services buying 
Buyer's Guide through Billboard's offices 
around the globe. 

Advertising Deadline: August 8,1980 
Issue Date: September 20,1980 

Please have a BILLBOARD sales rep- 
resentative contact me to supply: 

Additional Information 
Assistance Preparing 

Advertisement* 

Name 
Company _ 

Street 
City 

State 
Zip 
Telephone 

Type of Business 

*Advertising copy can be accepted in . 
writing or on the phone with your II 

instructions as to type size. etc. J MEN1 DEAL MERMEN 

A WINNING 
HAND... 

PLEASE RETURN TO: 
Promotion Department 

Billboard 
9000 Sunset Boulevard 
Los Angeles, California 

90069 USA 
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Hits 01 The World. 
c Copyright 1980. Billboard Publications 
or by any means, electronic. mechanical 

BRITAIN 
(Courtesy of Music Week) 

As of 8/2/80 
SINGLES 

This Last 
Week Week 

1 2 USE IT UP OR WEAR IT OUT, 
Odyssey, RCA 

2 3 MORE THAN I CAN SAY, Leo Sayer, 
Chrysalis 

3 8 UPSIDE DOWN, Diana Ross, Motown 
4 2 XANADU, Olivia Newton -John/ 

Electric Light Orchestra, Jet 
5 7 BABOOSHKA, Kate Bush, EMI 
6 5 COULD YOU BE LOVED, Bob Marley 

& Wailers, Island 
7 12 THERE THERE MY DEAR, Dexy's 

Midnight Runners, Parlophone 
8 4 JUMP TO THE BEAT, Stacy 

Lattisaw, Atlantic 
9 NEW THE WINNER TAKES IT ALL, Abba, 

Epic 
10 6 CUPID /I'VE LOVED YOU FOR A 

LONG TIME, Detroit Spinners, 
Atlantic 

11 20 WEDNESDAY WEEK, Undertones, 
Sire 

12 9 EMOTIONAL RESCUE, Rolling 
Stones, Rolling Stones 

13 11 LET'S HANG ON, Darts, Magnet 
14 10 MY WAY OF THINKING, UB40, 

Graduate 
15 21 LIP UP FATTY, Bad Manners, 

Magnet 
16 13 LOVE WILL TEAR US APART, Joy 

Division, Factory 
17 14 A LOVER'S HOLIDAY, Change, WEA 
18 19 OOPS UPSIDE YOUR HEAD, Gap 

Band, Mercury 
19 17 THEME FROM THE INVADERS, 

Yellow Magic Orchestra, A &M 
20 29 9 TO 5, Sheena Easton, EMI 
21 28 ME, MYSELF, I, Joan Armatrading, 

A &M 
22 NEW GIVE ME THE NIGHT, George 

Benson, Warner Bros. 
23 23 MARIANA, Gibson Brothers, Island 
24 33 FUNKIN' FOR JAMAICA, Tom 

Browne, Arista 
25 16 WATERFALLS, Paul McCartney, 

Parlophone 
26 22 NEON KNIGHTS, Black Sabbath, 

Vertigo 
27 25 ARE YOU GETING ENOUGH, Hot 

Chocolate, Rak 
28 32 DOES SHE HAVE A FRIEND, Gene 

Chandler, 20th Century 
29 26 MY GIRL, Whispers, Solar 
30 NEW OH YEAH, Roxy Music, Polydor 
31 NEW PRIVATE LIFE, Grace Jones, Island 
32 NEW BURNIN' HOT, Jermaine Jackson, 

Motown 
33 31 SANCTUARY, New Musik, GTO 
34 39 SLEEP WALK, UKravox, Chrysalis 
35 15 747, Saxon, Carrere 
36 38 BURNING CAR, John Foxx, Metal 

Beat 
37 27 TO BE OR NOT TO BE. B.A. 

Robertson, Asylum 
38 36 BRAZILIAN LOVE AFFAIR, George 

Duke, Epic 
39 NEW MY GUY /MY GIRL, Amii Stewart & 

Johnny Bristol, Atlantic 
40 24 FUNKYTOWN, Lipps Inc., Casablanca 

ALBUMS 
I 4 DEEPEST PURPLE, Deep Purple, 

Harvest 
2 3 XANADU, Soundtrack, Jet 
3 2 EMOTIONAL RESCUE. Rolling 

Stones, Rolling Stones 
4 5 FLESH AND BLOOD, Roxy Music, 

Polydor 
5 1 THE GAME, Queen, EMI 
6 11 CLOSER, Joy Division, Factory 
7 7 GIVE ME THE NIGHT, George 

Benson, Warner Bros. 
8 6 SEARCHING FOR THE YOUNG 

REBELS, Dexy's Midnight 
Runners, Parlophone 

9 9 OFF THE WALL, Michael Jackson, 
Epic 

10 8 UPRISING, Bob Marley, Island 
11 18 SKY 2, Sky, Ariola 
12 10 ME, MYSELF, I, Joan Armatrading, 

A &M 
13 13 McCARTNEY II, Paul McCartney, 

Parlophone 
14 20 VIENNA, UKravox, Chrysalis 
15 19 PETER GABRIEL, Peter Gabriel, 

Charisma 
16 NEW ANOTHER STRING OF HITS, 

Shadows. EMI 
17 NEW CROCODILES, Echo & Bunnymen, 

Korova 

Inc No part of this publication may be reproduced, stored 'n a retrieval system, or transmitted, in any form 
photocopying. recording. or otherwise, without the prior written permission of the publisher. 

Inelco Acquires 
AMSTERDAM -Inelco has ac- 

quired the French Trema label for 
Benelux, and will launch the catalog 
with a compilation album featuring 
the hits of Michel Sardou. Sub- 
sequent releases will include such 
Trema artists as Enrico Macais, 
Herve Vilard and Pierre Groscolas. 

Inelco has also acquired the U.K. 
Aura label for Benelux. First prod- 
uct is Annette Peacock's "The Per- 
fect Release" album. 

18 17 MANILOW MAGIC. Barry Manilow, 
Arista 

19 16 MAGIC REGGAE, Various, K -tel 
20 22 ALL FOR YOU, Johnny Mathis, CBS 
21 21 JUST CAN'T STOP IT, Beat, Go -Feet 
22 14 LIVE AT LAST, Black Sabbath, Nems 
23 12 CULTOSAURUS ERECTUS, Blue 

Oyster Cult. CBS 
24 15 KING OF THE ROAD, Boxcar Willie, 

Warwick 
25 26 WHEELS OF STEEL, Saxon, Gamete 
26 37 DIANA, Diana Ross, Motown 
27 27 DUKE, Genesis, Charisma 
28 25 READY AND WILLING, Whitesnake, 

United Artists 
29 33 DO A RUNNER, Athletico Spin 80, 

A &M 
30 23 REGGATTA DE BLANC, Police, A &M 
31 NEW HEAVEN & HELL, Black Sabbath, 

Vertigo 
32 NEW BAT OUT OF HELL, Meat Loaf, 

Cleveland Intl/Epic 
33 NEW BRAZILIAN LOVE AFFAIR, George 

Duke, Epic 
34 NEW HEAD ON, Samson, Gem 
35 24 ROMANTIC GUITAR, Paul Brett, K- 

tel 
36 28 THE MAGIC OF BONEY M, Atlantic 
37 38 OUTLANDOS D'AMOUR, Police, 

A &M 
38 NEW THERE AND BACK, Jeff Beck, Epic 
39 39 IF YOU WANT BLOOD YOU'VE GOT 

IT, AC /DC, Atlantic 
40 40 RHAPSODY AND BLUES, Crusaders, 

MCA 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 8/4/80 
SINGLES 

This Last 
Week Week 

1 1 FUNKYTOWN, Lipps Inc., Casablanca 
2 2 D.I.S.C.O., Ottawan, Polydor 
3 4 XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 
4 3 NO DOUBT ABOUT IT, Hot 

Chocolate, Rak 
5 5 BOBBY BROWN, Frank Zappa, CBS 
6 6 TAKE THAT LOOK OFF YOUR FACE, 

Marti Webb, Polydor 
7 8 SEXY EYES, Dr. Hook, Capitol 
8 12 MATADOR, Garland Jeffreys, A &M 
9 7 DER NIPPEL, Mike Kruger, EMI 

10 9 ALOHA -OE, UNTIL WE MEET AGAIN, 
Goombay Dance Band, CBS 

11 10 BOAT ON THE RIVER, Styx, A &M 
12 13 MIDNITE DYNAMOS, Matchbox, 

Magnet 
13 17 COMING UP, Paul McCartney, 

Parlophone 
14 NEW THE WINNER TAKES IT ALL, Abba, 

Polydor 
15 15 MARIANA, Gibson Brothers, Polydor 
16 14 TOCCATA, Sky, Ariola 
17 21 YOU'RE O.K., Ottawan, Carrere 
18 11 WHAT'S ANOTHER YEAR, Johnny 

Logan, Epic 
19 25 I'M ALIVE, Electric Light Orchestra, 

Jet 
20 20 JANUARY FEBRUARY. Barbara 

Dickson, CBS 
21 18 GO JOHNNY GO, Eruption, Ariola 
22 16 YOU AND ME, Spargo, EMI 
23 23 ROM, Dschinghis Khan, Jupiter 
24 30 FIRE ON THE WATER, Orlando Riva 

Sound, Ariola 
25 19 FREU DICH BLOSS NICHT ZU 

FRUEH, Gitte, Global 
26 NEW EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
27 26 YOU'RE ALL I NEED, Peter Kent, 

EMI 
28 NEW GINGER RED, Saragossa Band, 

Ariola 
29 22 CALL ME, Blondie, Chrysalis 
30 27 DO WAR DIDDY DIDDY, A La Carte, 

Hansa 

ALBUMS 
1 1 20 GREATEST HITS, Hot Chocolate, 

Rak 
2 5 THE GAME, Queen, EMI 
3 2 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
4 20 XANADU, Soundtrack, Jet 
5 12 ZAUBER DER KARIBIK, Goombay 

Dance Band, CBS 
6 3 DIE SCHOENSTEN MELODIEN DER 

WELT, Anthony Ventura 
Orchestra, Arcade 

7 4 THE WALL, Pink Floyd, Harvest 
8 11 TRAUMEREIEN, Richard Clayderman, 

Telefunken 
9 7 DER NIPPEL, Mike Kruger, EMI 

10 8 UNMASKED, Kiss, Casablanca 
11 10 SKY 2, Sky, Ariola 
12 6 FLESH AND BLOOD, Roxy Music, 

Polydor 
13 17 SURVIVAL, Bob Marley & Wailers. 

Island 

With immediate effect, the 
Canadian Recording Industry 
Assn. has discontinued its sin- 
gles and albums charts for an 
indefinite period. Alternate chart 
arrangements will be disclosed 
in the near future. 

14 15 

15 9 

16 14 

17 16 

18 NEW 

19 NEW 

20 NEW 

CORNERSTONE, Styx, A &M 
VIVA ITALIA, Adriano Celentano, 

Ariola 
MOUTH TO MOUTH, Lipps Inc.. 

Casablanca 
HIGHWAY TO HELL, AC /DC, 

Atlantic 
KOMM MIT AUF GROSSE FAHRT, 

Freddy Quinn, Polydor 
EYES OF THE UNIVERSE, Barclay 

James Harvest, Polydor 
McCARTNEY II, Paul McCartney, 

EMI 

FRANCE 
(Courtesy Videomusic Actualite) 

As of 7/25/80 
SINGLES 

This Last 
Week Week 

1 NEW IL JOUAIT DU PIANO DEBOUT, 
France Gall, Atlantic 

2 5 FUNKYTOWN, Lipps Inc., Casablanca 
3 NEW NIGHT BOAT TO CAIRO, Madness, 

Stiff 
4 1 BANANA SPLIT, LIO, Arabella 
5 NEW LA GROUPIE DU PIANISTE, Michel 

Berger, Warner Bros. 
6 6 T'ES OK, Ottawan, Carrere 
7 NEW CALL ME, Blondie, Chrysalis 
8 2 LES JARDINS DU CIEL, Jaoro, 

Garina 
9 12 STOMP, Brothers Johnson, A &M 

10 NEW REVIENS, Herve Vilard, Trema 
11 15 AND THE BEAT GOES ON, 

Whispers, Solar 
12 10 ANOTHER BRICK IN THE WALL, 

Pink Floyd, Harvest 
13 NEW A PARTIR DE MAINTENANT, Johnny 

Hallyday, Philips 
14 20 L'ENCRE DE TES YEUX, Francis 

Cabrel, CBS 
15 NEW LITTLE JEANIE, Elton John, Rocket 
16 3 WALKING ON THE MOON, Police, 

A &M 
17 7 C'EST MA VIE, Julio Iglesias, CBS 
18 NEW DON'T PUSH IT DON'T FORCE IT, 

Leon Haywood, 20th Century 
19 NEW WHAT'S ANOTHER YEAR, Johnny 

Logan, Epic 
20 NEW COULD YOU BE LOVED, Bob Marley, 

Island 

ALBUMS 
1 3 PARIS FRANCE, France Gall, Atlantic 
2 NEW UPRISING, Bob Marley & Wailers, 

Island 
3 NEW EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
4 NEW BEAUSEJOUR, Michel Berger, 

Warner Bros. 
5 2 REPRESSION, Trust, CBS 
6 6 ONE STEP BEYOND, Madness, Stiff 
7 8 PETER GABRIEL, Peter Gabriel, 

Charisma 
8 1 SENTIMENTAL, Julio Iglesias, CBS 
9 NEW MOUTH TO MOUTH, Lipps Inc., 

Casablanca 
10 NEW SAVED, Bob Dylan, CBS 
11 13 FRAGILE, Francis Gabrel, CBS 
12 4 REGGATTA DE BLANC, Police, A &M 
13 NEW 21 AT 33, Elton John, Rocket 
14 5 O'GRINGO, Bernard Lavilliers, 

Barclay 
15 12 THE WALL, Pink Floyd, Harvest 
16 10 LES MUSIQUES DE L'AMOUR, 

Richard Clayderman, Delphine 
17 17 HIGHWAY TO HELL, AC /DC, 

Atlantic 
18 NEW FLESH AND BLOOD, Roxy Music, 

Polydor 
19 NEW A PARTIR DE MAINTENANT, Johnny 

Hallyday, Philips 
20 11 D'HIER ET D'AUJOURD'HUI, Yves 

Montand, Philips 

ITALY 
(Courtesy Germano Ruscitto) 

As of 7/29/80 
ALBUMS 

This Last 
Week Week 

1 1 SONO SOLO CANZONETTE, Edoardo 
Bennato, Ricordi 

2 2 TOZZI, Umberto Tozzi, CGD -MM 
3 5 MIGUEL, Miguel Bose, CBS /CGD- 

MM 
4 9 DI NOTTE, Alan Sorrenti, CBO /EMI 
5 6 GALAXY, Rockets, CGD -MM 
6 3 DUKE, Genesis, Charisma /PolyGram 
7 4 UN PO'ARTISTAUN PO'NO, Adriano 

Celentano Clan /CGD -MM 
8 7 NERO A META', Pino Daniele, EMI 
9 8 UNA GIORNATA UGGIOSA, Lucio 

Battisti, Numero Uno /RCA 
10 10 UFFA! UFFA!, Edoardo Bennato, 

Ricordi 
11 12 HURRICANE, Pooh, Ariola /C(D.MM 
12 14 MAGNIFICO DELIRIO, Rettore, 

Ariston /Ricordi 
13 13 REGGATTA DE BLANC, Police A &M/ 

CGD -MM 
14 11 THE WALL, Pink Floyd, Harvest /EMI 
15 NEW TREGUA, Renato Zero, Zerolandia/ 

RCA 
16 17 GIANNI TOGNI, Paradiso /CGD -MM 
17 15 TRA DEMONIO E SANTITA, Alberto 

Fortis, Philips / PolyGram 
18 16 UNA CITTA' PER CANTARE, Ron, 

Spaghetti/ RCA 
19 NEW UPRISING, Bob Marley & Wailers, 

Island/Ricordi 
20 NEW McCARTNEY II, Paul McCartney, 

Parlophone /EMI 

IneinolionaI 
Antipiracy Offensive 
Given Green Light 

By JOHN CARR 

ATHENS -Where do blank cas- 
settes go once they leave the factory? 
The answer here is that a great many 
find their way into the hands of the 
pirates, but a tough new initiative by 
the Greek government is likely to 
change all that. 

The Ministry of Culture is plan- 
ning to set up a special committee 
which will strike at the roots of pi- 
racy by tracking the progress of 
blank cassettes. 

The Ministry was given the green 
light for its offensive on July 17, 
when a stiff new antipiracy bill be- 
came the law of the land by presi- 
dential signature. 

And record executives are breath- 
ing long sighs of relief now that they 
at last have a weapon to cut down 
the 75% hold on the cassette market 
that pirates have enjoyed for so long. 

The new law sends second -time 
offenders to jail for up to ten years, 
and with the sentences come heavy 
fines of up to $20,000 for the piracy 
of recorded material. Prosecution is 
ex officio, doing away with time - 
consuming legal procedures be- 
tween arrest and jailing. 

When the Green parliament ap- 

Jack English 
LONDON -American bands look 

bad on stage. Some like to appear as 
though they don't care about 
clothes; others go right over the top 
in the way they dress. Either way, 
there is no subtlety in the images 
they portray. 

These sentiments belong to Jack 
English, freelance costume designer 
and the man who provided Paul 
McCartney with the many disguises 
of his "Coming Up" video clip. 

"My job is to put across the image 
an artist wants to convey using 
clothes. Many of the established 
U.S. bands play music of great sub- 
tlety and sophistication, yet they 
don't seem to put the same amount 
of care into the way they appear in 
performance. It would be nice to do 
something about that" 

English's involvement with the 
music industry began through his 
work for a firm called Contempo- 
rary Wardrobe, supplying costumes 
for television movies and commer- 
cials, and for projects like the 
"Quadrophenia" film. 

Paul McCartney saw his work for 
Eric Idle's famous Beatles parody 
"The Rutles," and asked him to help 
out on a Wings tour last year. 

"On the `Coming Up' video, he 
only wanted a loose portrayal of the 
various rock characters he was im- 

proved the draft bill last month, the 
industry was guarded in its opti- 
mism, since the vote came after years 
of inaction. But reaction now is en- 
thusiastic. 

Says local IFPI chief and head of 
Minos Matsas Records, Michael 
Matsas: "This law is a model of its 
kind that only a few countries can 
'boast. I feel very optimistic now that 
we have the means to stem piracy by 
tracking the movement of blank cas- 
settes from the factory to the con- 
sumer. And once we grab a pirate, 
the ex officio powers of prosecution 
will ensure that we send him to 
speady punishment." 

Minos Matsas has been the com- 
pany most plagued by piracy since it 
leads in local repertoire. Nine out of 
every ten pirate cassettes feature lo- 
cal artists. 

Typifying general industry re- 
sponse was the reaction of CBS, a 
leader in international repertoire. 
Says the company's Sol Rebinowitz: 
"At last we have something that has 
teeth. But companies and lawmen 
must work closely together so that 
the law doesn't remain just a piece of 
paper." 

Image Maker 
personating. It was all done very 
fast, which is usually the way you 
have to work. I remember Linda 
McCartney wanting a suit half - 
black and half -white at a few hours' 
notice. I called a well -known hire 
shop, got two suits, and ripped them 
in half." 

English has also been involved in 
providing the Who's Roger Daltrey 
with a change of image, and setting 
up group images for two Harvey 
Goldsmith- managed bands, After 
The Fire and Tour De Force. "Basic- 
ally I put across what image they 
want: I take a selection of the sort of 
clothes I think they will be interested 
in, and work from there." 

Examples of rock costume over 
the last twenty years can be seen in 
the display English put together for 
a public exhibition of the Institute of 
Visual Image, running till Septem- 
ber in a venue outside Vienna. There 
is one of the collarless Pierre Cardin - 
designed Beatles suits; a set of 
clothes from Rolling Stone Brian 
Jones's Moroccan period; a Pete 
Townshend boiler suit next to 
Amanda Lear's sequinned trouser 
Suit. 

Absent from the show are an all - 
leather outfit of David Bowie's, and 
a $6,000 cape from Kiss: Italian cus- 
toms impounded those, for what 
purpose no one can guess. 

Hong Kong Charity Event 
HONG KONG -On of the two 

commercial television stations here, 
TVB, is planning an August charity 
concert in which a dozen TVB stars 
and singers will form two competi- 
tive teams. 

The station recently abandoned 
the idea of a Gold Disc Awards pres- 
entation, scheduled for April, and 
then postponed. Local stars Sam 
Hui, Roman Tam and Jenny Tseng 
had threatened to boycott the event, 
and other difficulities of cooperation 
arose with singers contracted to the 
rival RTV. 

Another axing this year was of 
TVB's Talent '80, a singing contest. 
The event made demands on man- 
power that were not justified by pre- 
vious tv ratings. 

The planned Theme Song Gala, 
to be held in the slightly seedy Lee 
Theatre, a popular venue for this 
kind of event, is to be on Aug. 16, 
and will be telecast live. 

Among attractions of the competi- 
tion will be an appearance by the 
popular group, the Wynners, who 
disbanded last year when lead sing- 
ers Kenny Bee and Alan Tam be- 
came soloists. 

Other singers include Roman 
Tam, with theme songs from the 
series "The Brothers" and "Roman- 
tic Swordsman;" Adam Chang, with 
songs from "The World Of Kung 
Fu;" Lisa Wang, with "Over The 
Rainbow;" Jenny Tseng with "The 
Conflict;" George Lam with "The 

(Continued on page 65) 
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Inlernalional 
MANY DISAPPOINTED 

Publishers Concerned 
At Lords' Judgment 

Continued from page 4 

was excluded. It still applies, clearly. 
to songs written before 1956. 

And the copyright law of Aus- 
tralia, New Zealand, Canada, Israel 
and South Africa is based upon the 
British act of 1911. So Freddy Bien - 
stock, president of Carlin Music, is 
right when he asserts that the new 
findings will have "tremendous" im- 
pact in those territories. 

It was Miriam Stern. a former ex- 
ecutive director of the American 
Guild of Authors and Composers, 
who saw the reversionary proviso in 
the 1911 act as a possible means of 
getting increased royalties for the 
widows and children of deceased 
composers and lyricists. 

She formed the Miriam Rose 
Stern Agency. and offered to repre- 
sent the estates of U.S. songwriters. 
She first took up the matter eight 
years ago, representing l77 estates 
and around 40.000 listed titles. 

It was proposed that the U.K. 
publishers to whom these pre -1956 
songs had been assigned should pay 
to the estates represented by the 
agency 50% of the earnings from the 
songs over the next 10 years, but no 
longer. The agency was to get up to 
30% of the increase of royalties it se- 
cured. 

This was not acceptable to the 
publishers, so Redwood Music was 
set up, assigned the copyrights in- 
volved and created to test the valid- 
ity of the Stern copyright inter- 
pretations. 

Now the House of Lords decision 
means that the only musical works 
exempted from the reversionary 
provision of the 1911 act are those 
produced by an author in the course 
of his employment. and compila- 
tions of works by two or more au- 
thors which have a copyright of their 
own. 

Now the full impact is hitting the 
British publishing industry. 

Peter Phillips, managing director 
of ATV Music in London. is "sorely 
disappointed" at the result. He reck- 
ons that in the long term. it may not 

Scotti Bros. 
To Bellaphon 

LOS ANGELES -Scotti Bros. 
Records has signed a new licensing 
agreement with Bellaphon of Ger- 
many, reports label president Tony 
Scotti. The tie -in, effective immedi- 
ately, comes on the heels of a previ- 
ous licensing deal made in April 
with Canyon Records of Japan (Bill- 
board, April 26, 1980). 

Scotti Bros. Records has -enjoyed 
previous success in Germany under 
an arrangement with WEA, with 
such acts as Randy Bachman's Iron - 
horse, Ian Lloyd and Leif Garrett. 
The label will be represented in Aus- 
tria and Switzerland as well as Ger- 
many during the new pact's three - 
year period. 

Bellaphon, which handled Casa- 
blanca Records under license, is 
looking to help compensate for the 
loss of that catalog. In addition to 
the above -named acts, the Scotti 
Bros. roster includes Fred Knoblock, 
currently climbing the U.S. charts 
with "Why Not Me." 

Concludes Tony Scotti. "Branko 
Zivanovic, the president of Bell- 
aphon, has taken a personal interest 
in developing our catalog and will 
make the success of the label a top 
priority." 

be in the best interests of the estates 
of the composers concerned. 

"In fact, the composers themselves 
may not have intended it should go 
this way. Now one publisher could 
end up with just half a song, which 
makes it a real bits -and -pieces situ- 
ation. We have quite a large catalog 
of these songs, though not as many 
as others, say EMI." 

Geoffrey Heath of Heath Levy 
Music handles the Shapiro -Bern- 
stein catalog, which includes some 
old standards, though none directly 
affected by the case, and he ex- 
presses "deep concern." 

He adds: "I'm surprised at the 
verdict. But this could be the same 
kind of thing as the Tony Macauley 
case against Shapiro- Bernstein a few 
years back. It will set a precedent. 
but every similar case in future will 
have to be decided on its own set of 
circumstances. 

"I don't see this decision giving 
anyone a magic wand to wave and 
enable every single song to revert. 
The next case heard may go the 
other way." 

Ron White, managing director of 
EMI Music Publishing, says, "Brit- 
ish publishers will at times be left 
with lyrics but no melody, or melody 
with no words. Prospects for future 
exploitation of these old standards 
will depend on cooperation between 
two distinct copyright owners." 

At all levels of U.K. publishing, 
there is concern about the "deep 
complexity" now added to the basic 
copyright law. 

Also "bitterly disappointed" is 
Roy Berry, managing director of 
Campbell Connelly. one of the old- 
est- established British publishing 
houses. 

"I don't think this decision is in 
the best interests of the industry. 
One has to accept the decision as 
law. but I don't think it will achieve 
much good in the long term for 
writers, their estates and relatives. 
This decision has certainly taken 
away all the trust that was associated 
with the old standards. I find it all 
distasteful. 

"Publishers should not have to ex- 
pose all their dirty linen in public, 
but I think the people who brought 
this action should come down from 
their white horses and admit it is all 
done for profit. 

"I find it difficult to accept that it 
was done for the benefit of the 
writers and their estates. What better 
deal will they get elsewhere? And 
apart from that, I forecast that many 
great standards will erode more 
quickly than they normally would. 
This is a sorry day, indeed, for pub- 
lishers." 

As managing director of Inter - 
song, which today includes the one- 
time Decca publishing arm, Bur- 
lington, Bruno Kretchmar says his 
company is largely unaffected by 
the legal decision, but at a personal 
level, he feels deeply affected. 

In essence, he sees the decision as 
cutting into what was assured pub- 
lishing income at a time when pub- 
lishers are essentially having to 
gamble on new talent. 

"As we enter a period of severe 
difficulties for the record business. 
resulting in a whole new era of crea- 
tive investment on the part of music 
publishers, I regret the erosion of 
publisher rights and sources of in- 
come." 

And that sums up the overall view 
of British publishers of one of the 
most momentous court wrangles in 
popular music history. 
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JAPAN 
(Courtesy Music Labo) 

As of 7/28/80 
SINGLES 

This Last 
Week Week 

1 1 DANCING ALL NIGHT, Monta & 
Brothers. Philips (PMP) 

2 3 AISHUU DATE, Toshihiko Tawas, 
Canyon (PMP) 

3 2 TONIGHT, Shannels, Epic /Sony 
(PMP) 

4 6 KOI- NO- TSUNAWATARI, Akgro 
Nakamura, Teichiku (Union 
Shuppan / Nchion) 

5 12 JUNKO, Takeshi Nagabuchi, 
Toshiba -EMI (Yamaha /Yui) 

6 7 WAKARETEMO -SUKINAHITO, Los 
Indios & Sylvia, Polydor (Tokyo) 

7 5 SUBARU, Shinji Tanimura, 
Casablanca (Noel /JCM) 

8 17 SAKIMORINOUTA, Masashi Sada, 
Masashi (Free Flight) 

9 11 YES -N0, Off Course, Toshiba -EMI 
(PMP) 

10 14 KURUTTA KAJITSU, Alice, Polystar 
(Noel /JCM) 

11 9 YOU ARE LOVE, Janis Ian, Columbia 
(Toshiba -EMI) 

12 8 RIDE ON TIME, Tatsuro, Air (PMP) 
13 4 ROCK 'N' ROLL WIDOW, Momee 

Yamaguchi, CBS /Sony (Tokyo) 
14 16 RYDEEN, Yellow Magic Orchestra, 

Alfa (Kay) 
15 10 MINAMI KAIKISEN, Takao Horiuchi 

& Tomoharu Taki, Casablanca 
(Thunder /JCM) 

16 13 CALL ME, Blondie, Chrysalis 
(Nichion /PMP) 

17 15 TECHNO POLICE, Yellow Magic 
Orchestra, Alfa (Alfa) 

18 18 AME -NO -BOJO, Aid Yashito, Teichiku 
(Dome /PMP /RFMP) 

19 NEW A01 SANGOSHO, Sego Matsuda, 
CBS /Sony (Sun) 

20 19 YOU MAY DREAM, Sheens & 
Rackets, Alfa (Kay) 

ALBUMS 
1 1 SOLID STATE SURVIVOR, Yellow 

Magic Orchestra, Alfa 
2 2 MULTIPLIES, Yellow Magic 

Orchestra, Alfa 
3 5 NICE SHOT, Sadao Watanabe, Flying 

Disk 
4 4 TOKI- NO -NAI- HOTEL, Yumi 

Matsutohya, Toshiba -EMI 
5 3 SUBARU, Shinji Tanimura, 

Casablanca 
6 6 EMOTIONAL RESCUE. Rolling 

Stones, Roiling Stones 
7 7 MR. BLACK, Shannels, Epic 
8 8 T -WAVE, Masayoshi Takanaka, Kitty 
9 9 KAVACH, Eikichl Yazawe, Warner 

Bros. 
10 10 ROMAN, Chiharu Maysuyema, North 
11 11 THERE AND BACK, Jeff Beck, Epic 
12 12 MEMORIAL 1976 -1979, Alice, 

Toshiba -EMI 
13 14 GLASS HOUSES, Billy Joel, CBS/ 

Sony 
14 19 LYENA, Yukihide Takekawa, 

Columbia 
15 13 LIKE YOU, Keiki Mizukoshi, Polydor 
16 16 DERACINE, Takao Horiuchi, Polystar 
57 NEW GYAKURYU, Tsuyoshi Nagabuchi, 

Toshiba -EMI 
18 15 ONGAKU STASUJIN, Yukihiro 

Takahashi, King 
19 NEW THE GREATEST OF ALL, Eikichi 

Yamwa, CBS /Sony 
20 NEW YAMATO YO, Towani, Columbia 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 7/28/80 
SINGLES 

This Last 
Week Week 

1 1 CAN'T STOP THE MUSIC, Village 
People, RCA 

2 3 YOU'VE LOST THAT LOVIN' 
FEELING, Long John Baldry & 
Kathi MacDonald, EMI America 

3 4 FUNKYTOWN, Lippe Inc., Casablanca 
4 2 TURNING JAPANESE, Vapors, 

United Artists 
5 6 SHAND', Kiss, Casablanca 
6 8 LOVE AT FIRST NIGHT, Kim Hart, 

EMI 
7 11 I ONLY WANT TO BE WITH YOU, 

Tourists, 7 Records 
8 5 CALL ME, Blondie, Chrysalis 
9 12 LITTLE JEANIE, Elton John, Rocket 

10 14 IT'S STILL ROCK & ROLL TO ME, 
Billy Joel, CBS 

11 7 COMING UP, Paul McCartney, 
Parlophone 

12 NEW WHAT I LIKE ABOUT YOU, 
Romantics, Epic 

13 19 CAN'T HELP MYSELF, Flowers, 
Regular 

14 NEW MAGIC, Olivia Newton -John, Jet 
15 9 TIRED OF TOEIN' THE LINE, Rocky 

Burnette, EMI 
16 13 SKINNY GIRLS, Alan O'Day, Pacific 
17 10 CHEAP WINE, Cold Chisel, WEA 
18 17 WORKING MY WAY BACK TO YOU, 

Spinners, Atlantic 
19 15 WE ARE GLASS, Gary Numan, WEA 
20 NEW TOGETHER WE ARE BEAUTIFUL, 

Fern Kinney, WEA 

ALBUMS 
1 1 CAN'T STOP THE MUSIC, 

Soundtrack, RCA 

2 2 EAST, Cold Chisel, WEA 
3 3 GLASS HOUSES, Billy Joel, CBS 
4 5 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
5 4 UNMASKED, Kiss, Casablanca 
6 6 DARK ROOM, Angels, Epic 
7 8 21 AT 33, Elton John, Rocket 
8 7 THE MAGIC OF BONEY M. Atlantic/ 

Hansa 
9 9 STARDUST. Willie Nelson, CBS 

10 16 HOLD OUT, Jackson Browns, 
Asylum 

11 12 THE BOYS LIGHT UP, Australian 
Crawl, EMI 

12 10 TRUE COLOURS, Split Enz, 
Mushroom 

13 20 THE GAME, Queen, Elektra 
14 11 THE ROSE, Soundtrack, Atlantic 
15 13 McCARTNEY I1, Paul McCartney. 

Parlophone 
16 17 ME, MYSELF, I, Joan Armatrading, 

A&M 
17 15 SKY 2, Sky, Adele 
18 14 SPACE RACE, Mi -Sex, CBS 
19 19 NIGHT RAINS, Janis Ian, Interfusion 
20 NEW THE WALL, Pink Floyd, CBS 

HOLLAND 
(Courtesy BUMA /STEMRA) 

As of 7/15/80 
SINGLES 

This Last 
Week Week 

1 3 XANADU, Olivia Newton -John & 
Electric Light Orchestra, Jet 

2 1 LATE AT NIGHT, Maywood, EMI 
3 NEW MIDNIGHT DYNAMOS, Matchbox, 

Marie 
4 NEW CUPID, Spinners, Atlantic 
5 6 MET JE OGEN DICHT, Rob De Nijs, 

EMI 
6 6 ALOHA-OE UNTIL WE MEET AGAIN, 

Goombay Dance Band, CBS 
7 NEW THEME FROM NEW YORK, NEW 

YORK, Frank Sinatra, Reprise 
8 NEW POWER, Temptations, Motown 
9 NEW COULD YOU BE LOVED, Bob Marley, 

Island 
10 NEW RELIGHT MY FIRE, Dan Hartman, 

Blue Sky 

ALBUMS 
1 9 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
2 1 THE GAME, Queen, EMI 
3 4 HAPPY SUMMER PARTY, James 

Last, Polydor 
4 8 THE BEST OF ROGER WHITTAKER, 

K -tel 
5 6 MET JE OGEN DICHT, Rob De Nijs, 

EMI 
6 NEW GOING DEAF FOR A LIVING, Fischer 

Z, United Artists 
7 NEW HEY, Julio Iglesias, CBS 
8 10 GREATEST HITS, BZN, Mercury 
9 3 PUSAKA, Massada, Telstar 

10 2 20 GREATEST HITS, Shadows, 
Arcade 

BELGIUM 
(Courtesy Billboard Benelux) 

As of 8/1/80 

This Last 
SINGLES 

Week Week 
1 NEW XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 
2 4 CARA MIA, Jay & Americans, United 

Artists 
3 NEW LATE AT NIGHT, Maywood, EMI, 
4 5 CALL ME, Blondie, Chrysalis 
5 3 POWER, Temptations, Motown 
6 NEW CUPID, Spinners, Atlantic 
7 9 SO LONG, Fischer Z, United Artists 
8 1 FUNKYTOWN, Lipps Inc., Casablanca 
9 NEW THEME FROM NEW YORK, NEW 

YORK, Frank Sinatra, Reprise 
10 2 YET I KNOW, Jimmy Frey, Polydor 

ALBUMS 
I 1 FLESH AND BLOOD, Roxy Music, 

Polydor 
2 2 GOING DEAF FOR A LIVING, Fischer 

Z, United Artists 
3 NEW THE GAME, Queen, EMI 
4 NEW EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
5 NEW SENTIMENTAL, Julio Iglesias, CBS 
6 5 THE ROSE, Soundtrack, Atlantic 
7 6 HEY, Julio Iglesias, CBS 
8 9 WOMEN AND CHILDREN FIRST, Van 

Halen, Warner Bros. 
9 3 21 AT 33, Elton John, Rocket 

10 8 ONE STEP BEYOND, Madness, Stiff 

This Last 
Week Week 

1 1 ONE MORE REGGAE FOR THE 
ROAD, Bill Lovelady, Charisma 

2 2 FUNKYTOWN, Lipps Inc., Casablanca 
3 3 I DON'T WANNA GET DRAFTED, 

Frank Zappa, CBS 
4 4 WHAT'S ANOTHER YEAR, Johnny 

Logan, Epic 
5 7 SUN OF JAMAICA, Goombay Dance 

Band, CBS 
6 5 CALL ME, Blondie, Chrysalis 
7 6 NONO SO CHE DAREI, Alan 

Sorrenti, CBO 
8 10 XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 

SWEDEN 
(Courtesy GEL) 
As of 7/29/80 

SINGLES 

9 8 SKA VI ALSKA, Gyllene Tider, 
Parlophone 

10 9 APATI, Magnus Uggla, CBS 

ALBUMS 
1 1 EMOTIONAL RESCUE, Rolling 

Stones, Rolling Stones 
2 2 TONARSDROMMAR. NOICE, Sonet 
3 5 UPRISING, Bob Marley & Wailers, 

Island 
4 7 DIANA, Diana Ross, Motown 
5 3 LIGHTS IN THE NIGHT, Flash & The 

Pan, Mercury 
6 4 GYLLENE TIDER, Parlophone 
7 6 KRAMGOA LATAR 8, Vikingarna, 

Mariann 
8 NEW DEN UUSNANDE FRAMTID, 

Magnus Uggla, CBS 
9 NEWTHE 

10 
GAME, Queen, EMI 

9SAVED, 
Bob Dylan, CBS 

ISRAEL 
(Courtesy Reshet Gammel / IBA) 

As of 7/25/80 
SINGLES 

This Last 
Week Week 

1 1 I'M ALIVE, Electric Light Orchestra, 
Jet 

2 2 LITTLE JEANIE, Elton John, Rocket 
3 3 IT'S STILL ROCK'N'ROLL TO ME, 

Billy Joel, CBS 
4 4 XANADU, Olivia Newton -John & 

Electric Light Orchestra, Jet 
5 6 WE ARE GLASS, Gary Numan, 

Beggars Banquet 
6 7 YOU'LL ALWAYS FIND ME IN THE 

KITCHEN, Jona Lewie, Stiff 
7 5 FUNKYTOWN, Lipps Inc., Casablanca 
8 9 WATERFALLS, Paul McCartney, 

Pariophone 
9 NEW SUBSTITUTE, Liquid Gold, Gold 

10 NEW PLAY THE GAME, Queen, EMI 
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ALBUMS 
AMERICA, Julio Iglesias, CBS 
MOUTH TO MOUTH, Lipps, Inc., 

Casablanca 
DISCOVERY, Electric Light 

Orchestra, Jet 
EMOCIONES, Julio Iglesias, CBS 
THE WALL, Pink Floyd, CBS 
HAIR, Soundtrack, RCA 
CORNERSTONE, Styx, A &M 
ZALMAN, Brothers & Sisters, lied- 
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TREM DAS ONZE, Various, 
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McCARTNEY II, Paul McCartney, 

Parlophone 
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Kiss Cancels 
Continued from page 62 

phone enquiries about the concerts. 
Beechwood de Mexico, which 

handles the Kids copyrights, was 
also preparing promotion plans. The 
group is at its pcäk in this country, 
with two back -to -back hits in the 
past six months. 

When other international super- 
stars have come here in the past, 
they've generally been on the down- 
grade in popularity. 

A press conference was staged by 
the promoters in mid -July, appar- 
ently to stimulate the media about 
the "biggest event of the year" even 
before positive details were worked 
out. That left the local media en- 
thused but skeptical. 

Other promoters in the region 
were similarly skeptical about 
whether official permission for the 
dates would be granted. In the event, 
their fears seem to have been well - 
grounded. 

Charity Event 
Continued from page 64 

Passenger;" Sandra Lang with "The 
Fatal Ivory;" Frances Yip with "The 
Bund;" Paula Tsui with "Vanity 
Fair;" and Susanna Kwan with 
"Hotel." 

The titles of tv series speak for 
themselves. Obviously Chinese his- 
torical romances of an immensely 
imaginative historical romances of 
an immensely imaginative kind are 
enormously popular on television 
here. 
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U.K. Dispute Close To Settlement 
Record Industry Awaits Return Of TV Pop Programs 

LONDON -A ballot of Musicians 
Union members employed by the 
British Broadcasting Corp. seems 
virtually certain to bring to an end 
the union's strike which started here 
June 1, and which has wiped key 
pop programs from local television 
screens and delayed the start of the 
86th season of promenade concerts 
in the classical field. 

The ballot, with the result not fi- 
nalized at presstime, followed á 
peace formula worked out under the 
chairmanship of Lord Goodman. 

The strike started following BBC 
economy plans which involved the 
disbanding of five of its 11 in -house 
orchestras, with the potential loss of 
172 jobs (Billboard. July 5, June 14, 
1980). 

The new formula means that nei- 
ther the Scottish Symphony Orches- 
tra nor the Northern Ireland Orches- 
tra will be axed. Two -thirds of the 
threatened musicians will keep their 
jobs, and the others get extensive 
guarantees of freelance contracts. 

By PETER JONES 
For most record companies, a vi- 

tal ingredient of the near -certain re- 
turn to work by musicians will be the 
reintroduction of "Top Of The 
Pops," the BBC's weekly chart tele- 
vision program, long considered a 
key promotion vehicle here. 

In a traditionally soft summer pe- 
riod, made softer than ever by the re- 
cession and unprecedented levels of 
unemployment, the absence of the 
show (it draws 12 million viewers 
weekly) has hit disk sales. 

Michael Levy, chief of Magnet 
Records and the man tipped to take 
the top executive spot in the RCA 
Records /PRT merger, speaks for 
many when he says, "That program 
is the one national exposure for the 
industry that presents current hits, 
stimulates the public's interest and 
encourages people to go out and buy 
records. 

"I would say that its absence has 
made the market softer by perhaps 
25% and that's at a time when our 
own estimates, and feedback from 

The MUMMY didn't just happen by 

From Ancient times he STILL SURVIVES . . . 

INTERNATIONAL LICENSEES: 
Please contact DannyLewrttes. President 

LONG DISTANCE RECORDS 
Box 507, Millwood. New York 10546 

write today or call 914 -762 -1860 

wholesalers, suggest sales are 40% to 
50% down, perhaps even more. 

"Sure. the effect of losing a pro- 
motion spot like 'Top Of The Pops' 
applies more to singles, but it affects 
albums, too, indirectly. 

"Singles are the launching pad for 
the promotion of albums. And it's 
singles which give you the in -store 
traffic. Once people are inside, they 
browse and maybe buy an album." 

A minority of record executives 
here play down the effect on sales. 
Peter Robinson, CBS marketing di- 
rector, says he finds it hard to detect 
significant reduction in volume 
since the strike started. 

Tony Bramwell, Polydor's promo- 
tion chief, is another in the minority 
who finds the blackout of television 
pop programs "an irritation. no 
more." 

But he notes the unusual preva- 
lence of disco singles in the U.K. 
charts since the strike started, indi- 
cating that promotion through club 
channels is having more chance to 
impact. 

The acts that suffer most are those, 
like'Polydor's Sham 69 or Siouxsie 
and the Banshees. whose new wave 
toughness limits prospects of radio 
airplay. Others to suffer are those to 
whom visual impact is more than 
usually important. 

And David Kassner, general man- 
ager of President Records, takes the 
near -heretical view that "Top Of 
The Pops" distorts the charts, re- 
flecting the controlling taste of its 
producers. 

"Quite a few people in the busi- 
ness see its temporary demise as no 
bad thing." He adds that at least the 
public has a chance to find what it 
really enjoys, without being driven 
by the "power of what is really a glo- 
rified 30- minute advertising spot of 
slavish adherence to latest fads and 
trends." 

Chris Peters, Chrysalis Records' 
London promotion head, is one of 
those who disagrees with this theory. 
For him, the program is run "on a 
scrupulously fair basis. Any small 
company with a top 50 single and a 
reasonably together organization 
has as much chance for television 
exposure as the mightiest major." 

Says Peters, "The lack of that ex- 
posure, and loss of visual impact 
which is so important in sales ap- 
peal, means the public has either 
stopped buying altogether or be- 
come much more selective. And I 

also regret that the strike prevented 
our acts from playing radio sessions 
for the BBC." 

Though it might be argued that 
tv- advertised albums, as the only re- 
corded music getting small screen 
exposure during the strike, would 
benefit, few, in fact, are making the 
charts. 

Cancel Trip 
SYDNEY -Jo Camilleri, leader of 

Jo Jo Zep and the Falcons, cancelled 
a promotional trip of South Africa 
for WEA, after a concerted cam- 
paign by the anti- racist organization 
CARE. Camilleri was to have spent 
two days in Johannesburg under- 
taking interviews with both black 
and white media, on a stringently 
equal basis. 

However, after contemplating the 
furore set to explode, the singer 
backed out, claiming, "Politics 
would have consumed 99% of the 
trip." In a remarkably inopportune 
piece of timing, his trip was an- 
nounced the very day that the So- 
weta riots flared. 
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Feminine Touch: Junko Shimazaki spins Bob Seger's "Against The 
Wind" in the disk jockey contest organized in Tokyo by Toshiba -EMI. 

Toshiba -EMI Seger Contest 
By SHIG FUJITA 

TOKYO -Toshiba -EMI spon- 
sored a Bob Seger disk jockey 
contest for university coeds here 
last month, part of its promotion 
drive for the U.S. rocker's latest 
album. "Against The Wind." 

The label is looking to expand 
Seger's popularity among female' 
record buyers -his audience to 
date has been predominantly 
male -and succeeded in attract- 
ing coverage of the contest in 
young women's magazines. 

"Against The Wind" has re- 
portedly moved 40,000 copies in 
Japan since its March 5 release, 
making it Seger's best -selling al- 
bum here. Toshiba -EMI is ulti- 
mately aiming at sales of 100,000 
copies. 

The deejay contest took place 
at the Toshiba Ginza 7 on 
Tokyo's Ginza July 12. Eight 

coeds, who are members of their 
university broadcasting clubs 
and amateur deejays, partici- 
pated. Judges included Taro Jin. 
a disk jockey for a Toshiba pro- 
gram on FM Tokyo. 

The coeds were required to use 
the Seger album and be "on air" 
for 20 minutes, putting on the 
disk. inserting patter and reading 
the Japanese lyrics for the title 
track. 

Present at the contest was 
singer Rui Tachihara. whose 
Japanese version of "Against 
The Wind" will be released as a 
single Tuesday (5). 

Winner of the contest was 
Junko Shimazaki, a sophomore 
at Tokyo's prestigious Keio Uni- 
versity. She received a trophy. an 
expensive wristwatch and a copy 
of the Seger LP. 

Australia's Seven Records 
Setting Own Distribution 

SYDNEY -7 Records, one of 
Australia's three biggest "minor" in- 
dependents, is to break its ties with 
RCA and become a self -distributor 
from Monday (11). 

In this vast continent, with far - 
flung cities and irregular population 
dispersal, distribution is one of the 
most daunting tasks facing any in- 
dustry, recording or otherwise. 

The Australian music business of 
the past two decades is littered with 
the corpses of bold failures, which 
went down the drain with the profits 
of a myriad of small labels. 

In abandoning its ties to RCA. 7 
acknowledges the potential pitfalls 
ahead. "It will by no means be an 
easy road," concedes marketing 
manager. Phil Israel. "There will be 
a lot of problems to face." 

7 is exclusive licensee for Logo. 
Acrobat, Pacific Arts, Transatlantic, 
Penny Farthing and Ice. It also dis- 
tributes local independents Blue 
Goose, GO, Trafalgar and Harbour. 
as well as operating four "house" la- 
bels for local recordings: Pow - 
derworks, Brook. 7 and Junction. 

Continues Israel, "For the last 
year, we have realized that this step 
is inevitable. We are getting bigger 

all the time, and there are just too 
many releases for RCA to handle ef- 
ficiently. 

`.`RCA is sorry to see us go -we are 
a big part of their business -but they 
understand why we are taking this 
step. We will still maintain close ties 
with RCA. For instance, we will con- 
tinue to use their material on our En- 
deavour television -promoted label." 

7 has purchased a fleet of sedan 
vehicles for Sydney distribution, 
and will work through agents in 
other states, with a warehouse to be 
established in the western city of 
Perth. 

It's claiming a 24 to 36 hour turn- 
around on retailer orders in metro- 
politan areas. Nine new staff mem- 
bers have been secured to handle 
the extra workload; a computer is 
also on order. 

The loss of 7 is the second such in- 
cident to befall RCA this year. In 
June, it lost distribution of local in- 
dependent Wizard Records. The lat- 
ter, which has also been distributed 
by WEA and PolyGram since its 
mid '70s inception, moved office 
from the RCA factory to the EMI 
Sydney city headquarters. 
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Canada 
Outdoor Show 
Pulls Crowds 

TORONTO -An outdoor concert 
by the Who, J. Geils, Heart and 
Mash the Slash drew 70,000 at the 
Exhibition Stadium here, July 16, to 
turn a gross of $1.35 million for Con- 
cert Productions International. 

Blessed with good weather, the 
rush date was assembled when a 
date became open on the Who's cur- 
rent American tour itinerary. 

The local media played the devil's 
advocate in the news pages prior to 
the evening show, harping per- 
sistently on the Cincinnati disaster 
last December. but by and large the 
"event" was trumpeted loud and 
clear by electronic and print carriers 
who were keen to marry hard news 
with entertainment fodder. 

As late as July 15, there was a 
question as to whether the show 
would actually go on, although some 
50.000 seats had already been sold 
on the day prior to the show and de- 
spite the fact that the band was al- 
ready in town. 

A Supreme Court of Ontario 
judge settled the dispute. however, 
when he denied a last minute 
request by the City of Toronto to 
cancel the concert (on the grounds 
that the seating planned was consid- 
ered unsafe). 

The city's concern centered over 
the plan to put 10,000 to 15,000 
people in the open playing -field part 
of the stadium, which is considered 
to be (legally) "a place of refuge." 

The six hour -plus show drew Who 
fans from as far as 2.000 miles away, 
as well as Americans from New 
York, Ohio and Michigan. Bus char- 
ter packages were organized from a 
number of dormitory cities around 
Toronto and bordering state, New 
York. 

More than 300 security officers 
were used to control the movement 
of the crowd and some 60 turnstiles 
were operating with frisking proce- 
dures at all check points of entry. 
The concert promoters provided ad- 
ditional security staff and an undis- 
closed number of undercover police 
mingled with the crowd before and 
during the event. 

The actual "event" received 
mixed reaction from media scribes. 
A key complaint included a near dis- 
aster at the foot of the stage when the 
front ranks were pressed by the large 
throng at the back of the playing 
field. A number of persons were 
treated for heat exhaustion and drug 
and drink complications. 

New Licensee 
LOS ANGELES -URTI has been 

named manufacturing and distrib- 
uting licensee for Kid Stuff Records, 
for a three -year period, in Canada. 
The deal is the first licensing agree- 
ment concluded by Iry Schwartz of 
the Hollywood, Fla., kidisk label. 

Art Young of URTI, Montreal, 
will release the first Kid Stuff prod- 
uct this fall. It's anticipated that the 
company will make available 50 
disk /book sets, 25 albums and an as 
yet undetermined number of cas- 
settes. 

Schwartz says the next appointee 
will likely be a U.K. firm, with the 
remainder of the English- speaking 
nations following. 

New Appointment 
TORONTO -Dr. Jan Matejcek is 

appointed chief operating officer of 
the Performing Rights Organization 
of Canada. Campbell Ritchie retires, 
though he will continue as a consult- 
ant to PRO Canada. 

DRAMATIC MOMENT- Charisma recording artist Peter Gabriel performs in 
concert at the Forum in Montreal, part of the singer's four -city Canadian seg- 
ment of his North American tour. PolyGram claims his current album has just 

passed the 50,000 sales mark in Canada. 

Canadian Audiophile 
Market Is Expanding 

By DAVID FARRELL 
TORONTO -The audiophile 

market is expanding at a consider- 
able rate with the advent of high - 
profile rock acts leasing masters to 
half -speed houses, one of the coun- 
try's leading audiophile distributors 
says. 

Gray Acoustics of Toronto repre- 
sents such major hi fi lines as 
Sheffield, Nautilus, Mobile Fidelity, 
Telarc and Century nationally. The 
disks are imported from the U.S. and 
distributed nationally by the diver- 
sified company, which also repre- 
sents various high -end hardware 
lines. 

Marketing director Gordon Men - 
dry says he sees a bright future 
ahead for audiophile disk sales. 
largely because of the increasing 
availability of big name acts enter- 
ing the market, such as Pink Floyd 
and Fleetwood Mac. 

"There's no doubt that the big 
name acts focus attention on the au- 
diophile racks in the stores. Plus the 
fact that the consumer is becoming 
more quality conscious." 

New releases from Nautilus in- 
clude the Doobie Brothers' "Captain 
and Me." "Rumours" by Fleetwood 
Mac and "Court and Spark" by Joni 
Mitchell. Gray has also secured Ca- 
nadian rights to the new Audio En- 
cores line of popular '50s and '60s 
rock performers such as Jan and 
Dean, Little Richard, Chubby 
Checker and Sam and Dave (Bill- 
board, July 5, 1980). 

Audio Encores is being manufac- 
tured in Canada for the North 

Cruiser's Vocalist 
TORONTO -New bands plowing 

the soil to make a name for them- 
selves generally endure more than 
enough obstacles in their attempt to 
become known, but a new Montreal 
band calling itself Cruiser appears to 
be turning ill- fortune into positive 
results. 

Take a routine engagement at 
Bannisters in Hamilton, Ont. last 
week as an example. one of the 
group's hottest markets outside of 
their hometown. Opening night lead 
singer Pete Beauchamp took a flying 
leap into the air to emphasize a point 
in his song, "This John Don't 
Dance," only to put his knee cap out 
of joint on landing back on stage. 

What might have been ill fate was 
instantly turned around into a cele- 
bration of rock'n'roll. Beauchamp 
was whisked off to hospital, but re- 

American market at the CBS plant 
here, which also manufactures the 
Mastersound series. 

Hendry sees the domestic manu- 
facturing development as a positive 
start, but he is reluctant to say 
whether other lines, such as 
Sheffield, might follow suit and al- 
low domestic production. 

The CBS Canada plant has been 
highly praised for its custom press- 
ing work and several critics have 
made claims that the Canadian 
Mastersound pressings are substan- 
tially better than those pressed in the 
U.S. 

Other reasons for an expansion in 
sales, Hendry says, is because of the 
growth in media awareness of the 
audiophile material. Audio supple- 
ments in daily newspapers has be- 
come a regular insert item, along 
with audiophile radio shows such as 
Andrew Marshall's CKFM -FM re- 
view show in Toronto weekly. 

A large proportion of Gray's over- 
all sales are derived from audio sa- 
lons, as opposed to disk stores. and 
returns on defective titles "are well 
below the industry average, so low in 
fact that I doubt I could affix a per- 
centage point to them." the market- 
ing director claims. 

All imported disks are re -pack- 
aged by Gray with an insert which 
informs the customer on proper 
record storage and cleaning proce- 
dures. The company also offers a 
straight exchange on all "true defec- 
tive copies." 

On Crutches 
turned in time for last call, on 
crutches, and received a standing 
ovation from his audience. The fol- 
lowing night he was back on stage, 
but this time firmly planted on top 
of a stool. - 

t_tutscr is signed to the small 
Montreal -based Network label, dis- 
tributed by London Records, which 
has created some difficulties, man- 
ager Thor Todoruk says. 

The group is now making its first 
sortie into the Ontario market and is 
scheduled to tour with Burton Cum- 
mings in eastern Canada in the 
month of August. Management 
claims combined single and album 
sales of 14,000 units to date and the 
first single from the LP has struck 
well on a number of influential AM 
charts. 

Exports Lead Saga 
To Foreign Success 

TORONTO -Local band Saga 
has broken out of the confines of 
Canada and launched itself with 
considerable success in Europe and 
England, and all with the help of a 
friendly retailer who decided to ex- 
port their records to accounts in 
France, Germany and Holland. 

The five -piece synthesizer band 
has just returned from its first Euro- 
pean tour, which included 26 shows 
in six countries. 

Manager Clive Corcoran attrib- 
utes the European success to exports 
done by the Records On Wheels 
chain here. According to him, close 
to 10,000 copies of Saga's debut al- 
bum for PolyGram Canada were 
shipped abroad, resulting in con- 
tract discussions with PolyGram in 
Germany for European rights. 

Combined sales for the first and 
second LPs, including exports and 
European pressings, now are report- 
edly well past the 100,000 unit mark. 
a figure substantially above Cana- 
dian sales. 

The European tour, coordinated 
by MAMA Concerts and Deutsche 
Grammophon, followed a one day 

show in Puerto Rico where a festival 
promoter was willing to fly in the 
band from Canada to headline. 

Corcoran estimates close to 5.500 
people attended the date and he is 

now looking to return to play a coli- 
seum date with a 9,000 capacity. The 
group also toured western Canada 
earlier this year as opening act for 
Rush, a risky career move that 
proved successful in that it estab- 
lished the group in the west. 

While Saga and Corcoran have 
firm commitments from PolyGram 
in Europe, the North American situ- 
ation is in a state of flux. Corcoran 
says the company lost the first album 
in the U.S. by providing no promo- 
tional support. and in Canada he is 

in the situation with PolyGram 
where no contract exists. 

A U.S. label deal is now being 
sought and Corcoran says that 
A &M's Jerry Moss has shown inter- 
est in the band, following his seeing 
Saga perform in Frankfurt while on 
tour with Styx. The group's third al- 
bum is just about completed and is 

scheduled for release mid- Septem- 
ber. 
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MIAMI (Pop) LOS ANGELES (Pop) 
This TITLE -Artist, Label & This TITLE- Artist, Label I 
Week Number (Distributing Label) Week Number (Distributing Label) 

1 CAMILO SESTO 1 CAMILO SESTO 
15 Exitos mas grandes Telediscos 1011 15 Exitos mas grandes Telediscos 1011 

2 JULIO IGLESIAS 2 JUAN GABRIEL 
Hey CBS 50302 Recuerdos Pronto 1076 

3 ROCIO JURADO 3 VICENTE FERNANDEZ 
Sra. Arcano 3485 El tipatio CBS 20388 

4 JOSE LUIS RODRIGUEZ 4 JULIO IGLESIAS 
Atrevete TH 2095 He CBS 50302 

5 RAPHAEL 5 PEDRITO FERNANDEZ 

Como yo te amo AI 60149 La mugrosita CBS 20387 

6 CHUCHO AVELLANET 6 LOS HUMILDES 
Velvet 3012 

Mas de lo que merecias Fama 595 

7 ROBERTO CARLOS 7 BOCIO JURADO 

CBS 12301 
Sra. Arcano 3485 

8 EMANOELLE 8 106E LUIS RODRIGUEZ 

Grandes exitos Arcano 3504 
Atrevete TH 2095 

9 JUAN GABRIEL 9 LUPITA D'ALESIO 

Recuerdos Pronto 1076 
Inocente pobre amiga Orfeon 16044 

10 NELSON NED 
10 RAPHAEL 

Como yo te amo Al 60149 
Primavera de una vida Al 10501 

11 BM ETTY MISIEGO 
11 BEATRIZ ADRIANA 

Adios y bienvenida Perless 2145 
mujer 152 

12 ABRA 
12 ESTRELLAS DE ORO Gracias por la musica CBS 40301 

Vol #2 America 1007 

13 NELSON NED 
13 

Errlla 
TIGRES 

zza gaaribaalld 

DEL 

Mi manera de amar West side latino 4120 
14 NELSON NED 

14 LUPITA D'ALESIO Primavera de una vida Al 10501 
Inocente pobre amiga Orfeon 16044 

15 LOS BUMS 
15 LUISA MARIA GUELL 14 De oro Profono 2005 

Compas 7001 
16 MANOELLA TORRES 

16 CHIRINO Se te fue viva la paloma CBS 20335 

Diferente Oliva canto 214 
17 YOLANDA DEL RIO 

17 LA PEQUENA COMPANIA Moneda de 14 pesos Arcano 3503 

Boleros y cha cha cha Al 4828 
18 MERCEDES CASTRO 

18 JOSE AUGUSTO La voz del sentimiento Musart 10788 

Odeon 71103 19 LOS CADETES DE LINARES 

19 ANGELA CARRASCO I stoleros famosos Ramex 1050 

Pronto 1069 20 EL GARRAFON Y SUS 5 

20 JOSE JOSE MONEDAS 
Si me dejas ahora Pronto 1070 Farolito LAD 315 

21 JULIO IGLESIAS 21 GILBERTO VALENZUELA 
Emociones CBS 50303 Gas 4231 

22 SOPHY 22 ESTRELLAS DE ORO 
En Mexico Velvet 3003 Vol #2 America 1007 

23 ROLANDO OJEDA 23 SALVADORS 
Boleros Al 6015 Triste de!,oedida Arriva 6008 

24 PEDRO MARIN 24 RAMON AYALA 
West side latino 412 -914 Fredy 1165 

25 GRUPO ALMA 25 RICO TOVAR 
Al 165 Profono 2003 
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o Tn Pop 
ATLANTA RHYTHM SECTION -"The Boys From Doraville." 

Polydor PD16285. Produced by Buddy Buie. The six -man 

group went high on the charts with "A Rock'N'Roll Alterna- 

tive" and "Champagne Jam," but lost a bit of ground with 
last year's "Underdog." Here it rebounds with an immaculate 

set of soft rock which seems to reflect music's shift to songs 

of softer intensity. Only a couple of tracks here are jarring or 

rough- edged; the rest fall into the broad category of pop -rock 

populated by Firefall, Ambrosia and other acts. The instru- 

mental shadings are consistently tasteful and effective. There 

are also lots of potential singles, likely to hit as strongly in 

pop and adult contemporary formats. 
Best cuts: "Cocaine Charlie," "Next Year's Rock'N'Roll," 

"Rough At The Edges," "Silver Eagle." 

AC /DC -Back In Black, Atlantic SD16018. Produced by 

Robert John "Mutt" Lange. By rising out of heavy metal's cal- 

culated image while maintaining the genre's basic philo- 

sophies of what rock should sound like and talk about, AC /DC 
proves its superiority within this league on this latest outing. 
This Australian quintet, now fronted by vocalist Brian John- 

son, expands on heavy metal's proverbial storm of guitars 

and macho lyrics. Interjected in this 10 -song collection are 

bold percussive and bass elements, blessing the riotous mu- 

sic with some excellent dance rhythms. "Hell's Bells," "Back 
In Black" and "You Shook Me All Night Long" are samplings 

of this delicious recipe. There's even healthy helpings of lyr- 

ics with originality and imagery. 

Best cuts: Those mentioned plus "Have A Drink On Me," 
"Shake A Leg." 

RICK JAMES -Garden Of Love, Gordy G8995M1 (Motown). 

Produced by Rick James. James abandons his brand of "punk 
funk" on this outing to make a very laidback album of mostly 

midtempo and slow r &b numbers. Even the uptempo songs 

( "Big Time," "Merry Go Round ") are less earthy and frenetic 
than such past hits as "Love Gun" and "You And I." This set 

of seven compositions is perfect for pop or r &b playlists with 

each song having a breezy, summertime feel. Daniel Le- 

Melle's sizzling saxophone work on "Big Time" is outstanding 
as are the backing vocals of "The Colored Girls," Julia and 

Maxine Waters, Clydene,Jackson, Levi Ruffin Jr. and Erskine 

Williams. 

Best cuts: "Big Time," "Merry Go Round," "Summer 
Love," "Island Lady." 

tCounkry 
DON WILLIAMS -I Believe In You, MCA MCA5133. Pro- 

duced by Don Williams, Garth Fundis. Part of the charm of 

Williams' music stems from his ability to take any lyric and 

fashion it into a portrait of personal expression. The soft gen- 

tleness of his voice derives additional sensuality from the 

acoustic silvery instrumentation lightly surrounding his vo- 

cals. Members of Williams' own band work harmoniously with 

a handful of Nashville sessionmen to create a jewel of an al- 

bum from an artist who's elevated the art of country crooning 

to a new level of perfection. 
Best cuts: "Ain't It Amazing," "I Keep Putting Off Getting 

Over You," "Falling Again," "It's Good To See You." 

VARIOUS ARTISTS- Smokey And The Bandit 2, MCA 

MCA6101. Various Producers. This is a light- hearted sound- 

track album which aspires to creating some downhome coun- 

try fun -and succeeds. It's basically a string of singles, with 

key efforts contributed by Don Williams, the Stotler Brothers, 

Mel Tillis, Jerry Reed, Brenda Lee and Tanya Tucker. There's 

also a straight -faced cowboy comer by Roy Rogers and a hi- 

larious tongue -in -cheek ditty by actor Burt Reynolds titled 
"Let's Do Something Cheap And Superficial." 

Best cuts: "To Be Your Man" and "Tulsa Time" (Don Wil- 

liams), "Here's Lookin' At You" (Mel Tillis), "Again And 

Again" (Brenda Lee), "Let's Do Something Cheap And Super- 

ficial" (Reynolds). 

ASLEEP AT THE WHEEL- Framed, MCA MCA5131. Pro- 

duced by Ray Benson. A new direction LP by the group shows 

much more verve, spark and energy than some of its past 

sleepy efforts. Live wire sax and potent female voices add a 

new dimension and balance the male vocals by Ray Benson. 

The dramatic new change of pace includes a variety of styles, 

ranging from the expected western riffs of the old sound to 

refrains reminiscent of Louis Prima /Keely Smith. 

Best cuts: "Midnight In Memphis," "Lonely Avenue Revi- 

sited," "Fiddle Funk -Corn Fusion," "Musical Talk." 

FirsllimeArouñd 
GARY MYRICK AND THE FIGURES, Epic NJE36524. Pro- 

duced by Torn Werman, Gary Myrick. No wonder the label is 

making this act a priority. From the opening licks it's evident 

that Texas bred but L.A. living guitarist /singer /songwriter 
Myrick carves a bright and distinct modern rock'n'roll sound. 

The four piece band (guitar, bass, keyboards, drums) com- 

bines a lean though textured approach with the same kind of 

Spotlight 
TEDDY PENDERGRASS -TP, Philadelphia Inter- 

national FZ36745. Produced by Nick Ashford, Valerie 

Simpson, Dexter Wansel, Cecil Womack, Teddy Pend- 

ergrass, John R. Faith, Gene McFadden, John Whitehead, 

Jerry Cohen. The reigning male sex symbol in black mu- 

sic here proves that, image hype aside, he merits his po- 

sition as a platinum level album act. The singer's previ- 

ous studio LP, "Teddy," hit the top five and this 
collection should also place in the chart's high rent dis- 

trict. Included are songs by the various producers plus 
Peabo Bryson's oft -covered "Feel The Fire" and Ron 

Miller & Ken Hirsch's "Can't We ry." The songs range 
from intense ballads, on which Pendergrass' tender, ro- 

mantic style is most expressive to some punchy, upbeat 

soul -rock fusion cuts. 
Best cuts: "Take Me In Your Arms Tonight," "Feel The 

Fire," "Is It Still Good To Ya," "Can't We Try." 

fresh inventiveness that has characterized such groups as the 

Cars and Cheap Trick. Myrick also proves himself a clever lyr- 

icist and commanding vocalist. Studio production is also first - 
rate. 

Best cuts: "She Talks In Stereo," "Living Disaster," "She's 

So Teenage," "You," "Who'll Be The Next In Line." 

MARTHA & THE MUFFINS -Metro Music, Dindisc /Virgin 
VA13145 (Atlantic). Produced by Mike Howlett. This six -per- 

son band fetures two female lead singers, both named Mar- 

tha, who harmonize and share lead vocal responsibilities. If 

Rosy Music or Blondie never existed, probably this band 

would not have either, but with that as a take -off point, Mar- 

tha and the Muffins stake out their own musical territory, us- 

ing horns and electronic keyboards to good effect. This is the 

kind of LP that can grow on a listener. 

Best cuts: "Echo Beach," "Indecision," "Sinking Land," 
"Cheesies And Gum." 

QUINCY, Columbia NJC36471. Produced by Tim Friese- 

Greene. Sextet plays the kind of concise pop as the Jags that 

combines plenty of melody with '60s effervescense. The 

hooks are cushioned between the spartan bass and guitar 
riffs the keyboard work graces the material with its often pen- 

etrating sound. The lead vocals of Gerald Emerick and Brian 

Butler maintain a clean edge, as they sing in a smooth even 

key just slightly rough around the edges. 

Best cuts: "Turn The Other Way Around," "Critics' 
Choice," "Just A Tragedy," "Stop Now," "Ordinary Town." 

TREMBLERS -Twice Nightly, Johnston Records 111Z36532 

(CBS). Produced by Peter Noone. This new wave /power pop 

influenced LP marks the return of Peter Noone, former lead 

singer of Herman's Hermits. Norne and the other four mem- 

bers of this rock'n'roll band play uptempo almost breathless 

pop tunes that don't take themselves too seriously. Noone 

wrote most of the songs here, and he looks and sounds as 

young as he did 15 years ago. 

Best cuts: "You Can't Do That," "Green Shirt," "Maybe I'll 
Stay," "She Was Something Else." 

RONNIE SPECTOR- Siren, Polish PRG808. Produced by 

Genya Rattan. The voice of the Ronettes returns with a new 

wall of sound: high energy, guitar- driven rock'n'roll. It's an 

exhilarating experience on this, Spector's first solo album. 

Some of New York's rock luminaries lend their support inst- 

rumentally to good effect on tunes like the rockabilly- flavored 

"Dynamite" and the reggae -rooted "Let Your Feelings Show." 

But the album's highspot is "Happy Birthday Rock'n'Roll," a 

powerful tribute to rock's history, complete with flashes of 

"Be My Baby" and other Ronettes hits. 

Best cuts: Those cited. 

TELEX -Neurovision, Sire SRK6090 (WB). Produced by 

Telex. Telex is three Belgians, Marc Moulin, Michel Moers and 

Dan Lacksman who play eelectronic disco /dance /rock. The 

music is all made by synthesizers and vocoders. This and the 

accents of the singers may make the whole package a bit too 

esoteric for mainstream American AOR tastes, but it should 

be just the ticket for discos and rock clubs. Most of the songs 

are in English, though "Twist A Saint Tropez" is in French. 

Best cuts: "We Are All Getting Old," "Moscow Discow," 

"Dance To The Music." 

Billboard's Recommended LPs 

EPs 
MECO -Music From The Empire Strikes Back, RSO R013086. 

Produced by Meco Monardo, Tony Bongiovi, Lance Quinn. 

With this El' from the second "Star Wars" flick, Meco inter- 

jects those familiar, futuristic battle sounds amidst the full - 
bodied melodies from the popular movie. Set to a disco beat, 

strings and brass recount the scenes from the epic, and the 

synthesizer, guitar and heavy bass unite to accelerate the 

pace. Destined for strong disco and pop play. Best cuts: All. 

pop 
SPLIT ENZ -True Colors, A &M SP4822. Produced by David 

Tickle. This disk is one of the longest running No. 1 records in 

Australia and it has laser- etched designs engraved in the vi- 

nyl. The music itself is polished pop -rock which sounds like a 

harder -edged Supertramp though the New Zealand sextet 
carves its own niche. Group has had releases here but this is 

its first for A &M and label is offering a major push. "I Got 

You" was a huge smash down under. Best cuts: "I Got You," 
"Poor Boy," "I Hope I Never," "What's The Matter With You." 

SPORTS -Suddenly ..., Arista AB4266. Produced by Pete 

Solley. The second album from this Australian quintet is an 

exuberant collection of tunes, primarily in a pop /rock vein 

with some ska and reggae rhythms mixed in. Songs range 

from the humorous, uptempo "No Mama No," to the slower, 

"The Lost And The Lonely" and the out and out fun of "Never 
Catch Her." Best cuts: "Suddenly," "Murmurs," "The Lost 

And The Lonely," "Never Catch Her." 

LAUGHING DOGS -Meet Their Makers, Columbia NJC36429. 

Produced by Peter Ker. This quartet's second album is a col- 

lection of 12 sprightly arranged pop -rock songs. The band 

comes on like a latter day Grass Roots with tons of hooks, 

harmonies and accessible melodies. Lyrics concern them- 

selves with such male teenage frustrations as girls, girls and 
more girls. Cover, which makes for good display, is humorous 
as is the inner sleeve. Best cuts: "Formal Letter," "Take My 

Chances," "Two Who Are Willing," "Not What I Used To Be." 

HORSUPS -The Belfast Gigs, Mercury SRM13842. Produced 
by Steve Katz. As with many bands, Ireland's Horslips has 

gotten lost in the cross current between old wave and new 

wave. However, its use of intelligent and dramatic hard rock 

which at times bares resemblances to Thin Lizzy, Bruce 

Springsteen and Jethro Tull deserves better. This single disk 

set catches inspired live versions of some of its better known 

songs. Charles O'Connor's precise violin and mandolin adds 

its own grace. Best cuts: "Trouble With A Capital T," "The 

Man Who Built America," "Shakin' All Over," "King Of The 

Fairies." 

FACE DANCER -About Face, Capitol ST12082. Produced by 

Alan Winstanley. The first side of this package is comprised of 

sweet pop rock cuts -lively, glossy and bright with lots of vo- 

cal harmonies. "Forever Beach" successfully captures a Styx 

vocal quality. Woven throughout the collection is the skillful 
synthesizer and piano licks of songwriters and keyboardists 

Michael Milsap and Scott McGuinn. This is a natural for AOR 

and pop formats. Best cuts: "Forever Beach." 

BOBBI WALKER- Diamond In The Rough, Casablanca 
NBLP7227. Produced by Stuart Alan Love, David Blumberg. 
Excellent vocals by Walker highlight this soulful, laidback col- 

lection of ballads and gently uptempo numbers. It's adult 
pop, rooted in r &b and still pure. Walker's voice is sinewy, but 
she has a compelling delivery and a touch of silkiness that 
will undoubtedly increase with age. Best cuts: "Something 
About You," "Still In Love," "Ain't Nobody's Business." 

TRACY NELSON -Come See About Me, Flying Fah, FF209. 

Produced by Travis Rivers. Nelson undoubtedly has one of 

the finest, strongest voices around, and although she's never 

been able to find a style that does it justice, it's evident that 
her voice grows better with age. This production is one of her 

best, leaning in a r &b direction, with competent sidemen 

churning out smooth funk to match the vocals. Best cuts: 

"Come See About Me," "Done Got Over," "You're My World," . 

"River's Invitation." 

SVT- Extended Play, 415 A0002. Produced by Stacey Baird. 
Bassist Jack Casady, formerly with the Jefferson Airplane and 

Hot Tuna, is the heart of this San Francisco foursome. Musi- 

cally, this new band links itself with the new, trimmed down 

rock. The sound is taut and sparse -at times reminiscent of 

the Clash. This seven -song set is an affecting introduction. 
Best cuts: "Price Of Sex," "Red Blue Jean," "I Walk The 

Line." 

BLACK UHURU- Sinsemilla, Mango MLPS9593 (Island). Pro- 

duced by Sly Dunbar, Robbie Shakespeare. Trio has a reputa- 

tion overseas and this should go down well with reggae fol- 

lowers here. The songs don't vary in tempo much and this 
could get play in discos which play reggae or ska. The lyrics to 

,each of the eight cuts are political but the outstanding track 
is the heavily rhythmic "Vampire." While not totally acces- 

sible to the mainstream, this could find a broader base be- 

yond reggae devotees. Best cuts: 'Vampire," "There Is Fire," 
" Sinsemilla." 

THE RABBLE -Leps And Other New Words, M -80, M801. Pro- 

duced by Kathryn Brody. This debut album from L.A.'s Rabble 

still sounds a bit too rough and garage- oriented. Lyrics are 

simple and direct but limiting in their narrow, scope. The 

sound is primarily pared down with drums, guitar and bass 

propelling the music. Best cuts: "Nervonic Plague," "Candy." 

soul 
SEVENTH WONDER- Thunder, Chocolate City CCLP2012 

(Casablanca). Various producers. Seventh Wonder's specialty 
is a potent mix of brass and horns, anchored -to a rock -solid 
percussive base, sweetened by fluid keyboaros and topped 
off by fulsome harmonies. Cuts like "The Tilt," "I Enjoy Ya" 
and "Stop Before You Break My Heart" exemplify this form- 
ula, while the more mellow "Missin' Out" and "Don't Let Me 

Down So Easy" demonstrate the group's versatility. Lead vo- 

cals are handled by various members of this nine -piece outfit. 
Best cuts: Those cited. 

LOCKSMITH -Unlock The Funk, Arista AB4214. Produced by 

Harvey Mason. Centerpiece of Locksmith is the electric violin 
of John Blake, whose imaginative interplay with James Sim- 

mons' synthesizer workouts produce a multi- textured and 

distinctive sound. The group also proves itself capable on 

some mellow jazz items, notably "Cinnamon" and 'TMI," 
while it unlocks the funk (complete with contagious chant vo- 

cals) on "Groove Town" and "Far Beyond." An impressive de- 
but. Best cuts: Those mentioned. 

jazz 
KENNY BURRELL -Moon And Sand, Concord Jazz CJ121. Pro- 

duced by Frank Dorritie. Burrell first began recording 29 

years ago, and his maturity is evident on this nicely pro- 

grammed LP in which he's backed by drums, bass and per- 

cussion. One won't find any fireworks on these two sides, just 
melodic, tasteful guitar in the best Burrell manner. Best cuts: 
"Lost In The Stars," "Love For Sale." 

FLORA PURIM -Love Reborn, Milestone M9095. Produced by 

Orrin Keepnews. Purim's latest LP is culled from her previous 

album output with George Duke on electric keyboards and 

Airto, of course, on percussion. But the best track is one in 

which she sings "Tomara" accompanied only by McCoy Ty- 

ner. Best cuts: "Tomara," "You On My Mind." 

BUDDY TATE -Live At Sandy's, Muse MR5198. Produced by 

Bob Porter. Taped two years ago in Massachusetts, Tate and 

his big tenor pipe lead an ad hoc combo of Ray Bryant, George 

Duvivier, Cleanhead Vinson, Alan Dawson and Arnett Cobb 

through five long tracks in which everyone has ample oppor- 

tunity to contribute. The contrast in Tate's and Cobb's solos is 

of interest. Best cuts: "Jumpin' At The Woodside," "Candy." 

MARIAN McPARTLAND -At The Festival, Concord Jazz C1118. 

Produced by Carl Jefferson. Mary Fettig Park, who once 

played briefly with Stan Kenton's band, pops up as guest alto 
sax soloist on this attractive LP comprising eight strong 
standards. McPartland's piano is always a delight. Here she's 

backed by Brian Torff, bass, and Jake Hanna, drums. Best 

cuts: "I Love You," "Here's That Rainy Day." 

classical 
MAHLER: SYMPHONY NO. 1- Bavarian Radio Symphony, 

Kubelik, DG Privilege 2535172. A basic classical stock today 

must include this Mahler work (also the Fourth Symphony), 

and the value offered in this new mid -price DG release is un- 

beatable. The Kubelik reading is magnificent and the 1968 

sonics still rarely are matched in realism, reasons many buffs 

turn to this version above all others. 

SAINT -MENS: CARNIVAL OF THE ANIMALS, VARIATIONS ON 

A BEETHOVEN THEME, POLONAISE FOR TWO PIANOS -En- 
tremont, Casadesus, CBS 35851. Exceptional playing is heard 

from the new piano duo of Philippe Entremont and Gaby 

Casadesus, wife of the late pianist Robert Casadesus, and fur- 

ther records from the pair are encouraged. A chamber orches- 

tra version of the popular and witty "Carnival Of The Ani- 

mals" is presented, but it is in the lengthy Beethoven 

Variations that the duo's exquisite dovetailing can best be 

appreciated. 

Spotlight -The most outstanding new product of the week's releases 

and that with the greatest potential for top of the chart placement; 

picks -predicted for the top half of the chart in the opinion of the 

reviewer; recommended - predicted to hit the second half of the chart 
in the opinion of the reviewer, or albums of superior quality. Albums 

receiving a three star rating are not listed. Review editor: Ed Harri- 

son; reviewers: Dave Dexter Jr., Paul Grein, Shawn Hanley, Kip Kirby, 

Roman Kozak, Dick Nusser, Alan Penchansky, Eliot Tiegel, Adam 

White, Gerry Wood, Jean Williams. 

Whitesnake's Single 
LOS ANGELES -A single from 

the British rock group Whitesnake is 

the debut release of the recently 
formed Mirage label distributed by 
Atlantic. 

The single. "Fool For Your Lov- 
ing," backed with "Black And 
Blue," is from the group's forthcom- 
ing album. "Ready An' Willing." 
The album is scheduled for release 
later this month. 
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BRIDGING 
E 

The river of religious music in America 
runs deep. Now it's overflowing its banks, 

spreading out across the land. The potential 
power of Gospel music in 
this broadened market is 

awesome. 
But before that power can be 

harnessed, new channels 
must be opened, new bridges 
built. Channels of communi- 

cation and bridges of under- 
standing between the religious 

and secular worlds of music. 
That's the reason for Billboard's First Gospel Music 
Conference. To exchange ideas, to seek direction, to 

find answers to the "how to" problems 
we share. 
Like how to get Gospel into the racks. 

And how to handle Gospel 
promotion and retailing in the 
secular environment. And 
how to gét plays for Gospel on 

contemporary music stations. 
And how to broaden Gospel's 
exposure on secular TV and 
live entertainment venues. 

SECU 
It takes mind, spirit and energy 

to open channels, to build bridges. We need yours. ..no 
matter which side of the river you're on. 

REGISTRATION FORM 
Mail completed form to: 
Salpy TchalekianlNancy Falk Billboard 
Billboard's Gospel Music Conference 
9000 Sunset Boulevard 
Los Angeles, California 90069 

Please register me for Billboard's Gospel Music Conference 
at the Sheraton - Universal Hotel in Los Angeles, September 
23 -26, 1980. 

1 am enclosing a check or money order in the amount of 
(please check): 

$305 Early Bird Rate (before August 25, 1980) 

$335 Regular Rate (after August 25, 1980) 

0 $250 for Students, Panelists, Spouses 

Name(s) 

You may charge your Gospel Music Registration if you wish: 
Master Charge American Express 
BankAmericard /Visa Diners Club 

Credit Card Number 

Expiration Date 

Signature 

Registration does not include hotel* accommodations or air- 
fare. Registrant substitutions may be made. 10% cancella- 
tion fee will apply to cancellations prior to September 8, 
1980. Absolutely no refunds after September 8, 1980. 

Register Now! Registration at the door will be $35 higher. 

*All information on hotel accommodations will be mailed to 

you immediately upon receipt of your completed registration 
form. 

1st Name for Badge 

Title(s) 

Company 

Address 

Telephone Number ( 

City State 
BB0809 

Zip Country 
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PAUL SIMON -Late In The Evening (4:03); producers: Phil 

Ramone, Paul Simon; writer: Paul Simon; publisher: Paul Si- 

mon BMI. Warner Bros. WBS49511. From Simon's forthcom- 

ing One Trick Pony" film, this song pushes this master lyr- 

icist back in the pop forefront. The irresistable hook is 

comprised of a hard working percussive and bass duet. 

OVVIA NEWTON-JOHN/ELECTRIC LIGHT ORCHESTRA - 
Xanadu (3:30); producer: Jeff Lynne; writer: Jeff Lynne; pub- 

lishers: Jet (or Unart) BMI. MCA 41285. Newton -John follows 

the No. 1 "Magic" with this siuling track, which has already 

hit No. 1 in the U.K. Essentially its Olivia taking Jeff Lynne's 

usual spot as lead singer of ELO. The combination is a win- 

ning one. 

ELTON JOHN -Don't Ya Hanna Play This Game No More? 

(4:44); producers: Clive Franks, Elton John; writers: Elton 

John, Tom Robinson; publishers: Jodrell /Beechwood ASCAP/ 

BMI MCA 41293. Elton follows his top 10 "Little Jeannie" 

with a midtempo number highlighted by a melodic hook and 

punctuated steady beat. Tom Robinson's lyrics are deserved 

of attention. 

IRENE CARA -Out Here On My Own (3:09); producer: Mi- 
chael Gore; writers: M. Gore, L. Gore; publisher: MGM BMI/ 
Variety ASCAP. RSO RS1048. From the "Fame" soundtrack, 
Cara delivers a sensitive vocal reading with only acoustical 
keyboard supporting her graceful vocal. With the success of 
Cara's "Fame," and the impact of this tune, look for strong 
pop and adult contemporary play. 

recommended 
JOURNEY -Good Morning Girl /Stay Awhile (4:40); produc- 

ers: Geoffrey Workman, Kevin Elson; writers: S. Perry, M. 

Schon; publisher: Weed High Nightmare BMI. Columbia 

AE71212. 

GRAHAM PARKER -No Holding Back (3:18); producer: Jimmy 
lovine; writer: Graham Parker; publisher: Carbert BMI. Arista 

AS0549. 

GRATEFUL DEAD -Don't Ease Me In (3:13); producer: Gary 

Lyons; writer: none listed (arranged by the Grateful Dead); 

publisher: Ice Nine ASCAP. Arista AS0546. 

HENRY PAUL BAND- Longshot (2:50); producers: Henry 

Paul, David Thoener; writers: H. Paul, J. Peterick, J. Fish, D. 

Fiester; publishers; Hustlers/Sienna BMI /WB /Easy Action 
ASCAP. Atlantic 3755. 

GORDON LIGHTFOOT -N You Need Me (2:50); producers: 

Gordon Lightfoot, Lenny Waronker, Russ Titelman; writer: 

Gordon Lightfoot; publisher: Moose CAPAC. Warner Bros. 

WBS49516 

TORONTO -Even The Score (3:22); producers: Bill Hender- 

son, Brian MacLeod; writers: B. Allen, J. Fox; publisher: Solid 

Gold ASCAP. A&M 2255. 

ALLAN CLARKE -The Only Ones (3:24); producer: Spencer 

Proffer; writers: Allan Clark, Gary Benson; publishers: Inter - 

song /Timtobe /Midsong ASCAP. Elektra B41019A. 

BLACKFOOT- Spendin' Cabbage (3:15); producers: Al Nalli, 
Henry Weck; writers: Rick Medlocke, Jackson Spires; pub- 
lisher: Bobnal BMI. Atco 7303 (Atlantic). 

ELEKTRICS -Some Lovin' Tonight (3:15); producer: Peter 
Ker: writer: Carl Worner: publishers: Android Pop Musik /Col- 
gems-EMI ASCAP. Capitol P4905. 

STERLING -And She's Mine (2:44); producer: David Kershen- 

baum; writer: John Hill; publisher: Salami ASCAP. A &M 256. 

GRACE JONES -The Hunter Gets Captured By The Game 

(3:49); producers: Chris Blackwell, Alex Sadkin; writer: Wil- 

liam "Smokey" Robinson; publisher Jobete ASCAP. Island 
IS49531 (Warner Bros.). 

FISCHER -Z -So Long (3:40); producer: Mike Howlett; writer: 
J. Watts; publishers: Rondor (London) /Almo ASCAP. United 
Artists UAX1367Y. 

STRAND -Can't Look Back (3:34); producer. Jeffrey Porcaro; 
writers: Shelly, Batteau, Porcaro; publishers: Crab King /Da- 
vid Batteau /Cowbella ASCAP. Island 1549523 (Warner Bros.). ¡ 

Soul * uiko 
O'JAYS -Girl, Don't Let It Get You Down (3:36); Kenneth 

Gamble, Leon Huff; writers. K. Gamble, L. Huff; publisher: 

none listed. TSOP ZS94790 (CBS). The veteran group's big- 

gest successes lately have been with expressive ballads like 

"Forever Mine," but it ups the tempo for this punchy upbeat 

cut. Expect pop crossover as well as instant r &b acceptance. 

recommended 
JERRY "THE ICEMAN" BUTLER -Don't Be An Island (3:34); 
producers: Dexter Wansel, Jerry Butler; writer: K. Echols; 

publishers: Echo -Rama /AOPA ASCAP. Philadelphia Inter- 
national ZS93113 (CBS). 

MTUME -Give H On Up (If You Want To) (3:42); producers: 

James Mtume, Reggie Lucas; writers: H. Hing, E. Moore, Ta- 

watha; publisher: Frozen Butterfly. Epic 95017 (CBS). 

FATBACK -love Spell (4:09); producers: Bill Curtis, Gerry 

Thomas; writer: Bill Curtis; publisher: Clita BMI. Spring 

SP3012 (Polydor). 

STANLEY TURRENTINE- Inflation (4:06); producer: Stanley 

Turrentine; writer: Stanley Turrentine; publisher: Tee BMI. 

Elektra E47008A. 

JEFF & ALETA -Lore Touch (3:39); producer: Marc Gordon; 

writers: WA. Oldfield, J.P. Richardson, M. Bailey; publishers: 
Tunesmith BMI /Fetus. SRI SRI00007A. 

OCountry 
BILL ANDERSON- Rock'n'Roll To Rock Of Ages (3:29); pro 

ducer: Buddy Killen; writers: Bill Anderson-Jane Abbott; pub- 
lisher: Stallion, BMI. MCA 41297. A surprisingly powerful 
rocker sweeps this artist out of his predictable mold into a 

new high-energy style -and it works. Anderson proves that 
he's a strong singer with the right tune, and Killen's produc- 
tion brings in the right amount of electric and percussion in- 
strumentation to make this a notable success. 

recommended 
JOHNNY CASH -Cold Lonesome Morning (3:24); producer: 
Earl Ball; writer: J.R. Cash: publisher: House of Cash, Inc., 
BMI, Columbia 1. 11340. 

RED STEAGALL -Hard Hat Days and Honky Tonk Nights 

(2:50); producer: Eddie Kilroy; writers: Eddie Kilroy & David 

Kirby; publisher: Diablo Lobo /Cross Keys, ASCAP Elektra 

47014. 

FARRELL DUNKIN -I Don't Like Nothing All The Time (2:35); 
producer: unlisted; writer: Farrell Dunkin; publisher: Music 

Craftshop, ASCAP. Soundwaves 4606. 

PEGGY FORMAN- Burning Up Your Memory (2:59); writer: 
Peggy Forman; producer: Ray Pennington; publisher: Hello 
Darlin', SESAC. Dimension 1008. 

NASHVILLE SUPERPICKERS -Sexy Southern Lady; produc- 

ers: Nashville Superpickers; writers: John Riggs & Henry 

Strzelecki; publisher: Copper, ASCAP. Paid 104. 

ROGER BOWUNG -Long Arm Of The Law (4:08); producer: 
Ron Oates; writers: Roger Bowling -Billy Edd Wheeler; pub- 

lisher: ATV. BMI /Sleepy Hollow, ASCAP. NSD 58. 

DEL REEVES -What Am I Gonna Do? (2:40); producer: Terry 
Choate; writers: Jerry Foster /Bill Rice; publisher: April, 
ASCAP. Koala 594. 

JIM STAFFORD -Don't Fool Around (When There's A Fool 

Around) (3:15); producers: Lobo and Jim Stafford; writers: 
Roger LaVoie /Jim Stafford; publisher: Guyasuta /House Of 

Gold, BMI. Elektra 47013. 

GLEN CAMPBELL- Hollywood Smiles (3:17); producer: Gary 

Klein; writer: Larry Weiss; publisher: Larry Weiss, ASCAP. 

Capitol P -4909. 

JIM SEAL -She Loves My Troubles Away (2:52); producer: By- 

ron Hill; writers: Max D. Barnes /Rayburn Anthony; publisher: 
Screen Gems -EMI, BMI, Welbeck, ASCAP. NSD 55. 

JIMMY FULLBRIGHT -The Fool Keeps Believing (3:06); pro- 

ducer: A.V. Mittelstedt; writer: J. Fullbright; publisher: Publi- 
care, ASCAP. A.V. Mittelstedt MS -794. 

°! 000 Adult 
Contemporary 

recommended 
DAVID GATES -Falling In Love Again (2:13); producer: David 

Gates; writer: David Gates: publisher: Kipahula ASCAP. 

Elektra E47011A. 

LORA LEE CUFF- What's Wrong With This Picture? (3:50); 
producer: Walter Murphy: writers: W. Murphy, G. Pistilli: pub- 
lishers: Finurphy /Hi Falutin BMI /ASCAP. Crabapple 
CR45333. 

-Disco 
recommended 

SONNY JENKINS AND THE NEW YORK POTPOURRI 

STRINGS -That Friday Pay -Part 1 (6:32); producer: August 
Darnell; writers: Jim Jenkins, Norman Freeman; publisher: 
New York Potpourri BMI. Stout SRI1001 (AH). 

Fii'sElimeAround 
MARTHA AND THE MUFFINS -Echo Beach (3:37); pro- 

ducer: Mike Howlett; writer M. Gane; publisher: Dinsong 
(Adm. by Chappell) ASCAP. Virgin VA68000 (Atlantic). There 
is an unavoidable comparison to Blondie here. This rock/ 
dance tune punches hard, however, and lyrics are both stri- 
dent and imaginative. 

ANGELA CLEMMONS -Out Here On My Own (3:20); pro- 

ducer: Paul Leka; writers: L. Gore, M. Gore; publishers: MGM 

Affiliated BMI /Variety ASCAP. Epic 950919 (CBS). Released 

the same week as Irene Cara's version, look for a head to 
head cover battle. Clemmons has a strong and powerful vocal, 

but this song is so magnificent on its own that it's no wonder 
her interpretation is solid. The backing instrumental support 
here is a little more lush. 

SCOTT WILK + THE WALLS -Suspicion (2:47); producers: 
Michael Omartian, Scott Wilk; writer: Scott Wilk; publisher: 
WB ASCAP. Warner Bros. WBS49529. This new band delivers 
sinuous rock situated somewhere on the plateau flanked by 

Tom Petty and Elvis Costello. This brooding cut might forge 
its way into Top 40 and AOR playlists. 

DEBORAH ALLEN -You Never Cross My Mind (2:59); pro- 

ducer: Steve Gibson; writers: Deborah Allen -Rafe VanHoy- 
Curly Putman; publishers: Duchess /Posey /Tree, BMI. Capi- 

tol P4903. Allen has the voice, looks and personality to take 
her to the highest reaches of country music stardom. She also 
has high crossover potential as evidenced by her powerful 
performance on this ballad she co- wrote. Guitars accentuate 
the production. 

Picks -a top 30 chart tune in the opinion of the review panel which 

voted for the selections released this week; recommended -a tune 
predicted to land on the Hot 100 between 31 and 100. Review editor - 
Ed Harrison. 

Rock 'n' Rolling 
Continued from page 10 

production deal. Otherwise, says 
Rose, he will go to the indies. 

Atlanta producer Sonny 
Limbo's SLI Records has released a 
series of 10 -inch EPs, featuring local 
acts RF, Deacon Little, Eric Quicy 
Tate, and Bootleg. The $3.98 list 
disks are distributed in the South- 
east by Tara Distributors in Atlanta 
and MJS in Miami. Limbo is look- 
ing for national distribution. 

Mike Lembo's Deli Platters 
Records, first home of Robin Lane 
& the Chartbusters, is sponsoring a 
contest, "In 25 words or less what do 
the words 'Deli Platter' mean to you. 
"For New Yorkers, first prize is 
lunch at Wolf's Delicatessen. Out- 
side Gotham, it is a Hebrew Na- 
tional salami. 

Baby 'O Label 
Continued from page 10 

Dallas; PRT, Seattle and San Fran- 
cisco; California Record Distrib- 
uters, Los Angeles; MS, Chicago; 
Best, Buffalo. 

A new album by the group Baby 
'O and seven -inch single of "In The 
Forest" shipped last week. 

MONKEY BUSINESS PROJECT. 

New Board Game Touts Music 
By GERRY WOOD 

NASHVILLE -A new money- 
making merchandising item for re- 
tailers. A promotional tool for 
record labels and radio stations. 

This is what's envisioned by the 
creators of "The Record Game," a 
new board game in the Monopoly 
style that substitutes Clive Davis for 
Boardwalk and Grand Funk Rail- 
road for Reading Railroad. 

Thus far, 35,000 orders have been 
placed for the $32 retail game, ac- 
cording to its developers who are 
concentrating on such record outlets 
as Record Bar, Pickwick, Peaches, 
Licorice Pizza, Wherehouse, Eu- 
calyptus, Music Plus, Tower, Record 
Factory and Big Apple. 

"We expect most of these oper- 
ations to take the game," says Bob 
May, president of Monkey Business, 
the firm involved in the music game 
project. "The total 100% thrust ini- 
tially is record retail stores." 

May, with a background in the 
recording industry, sees a future 
when "record retail stores will be the 
multimedia home entertainment 
centers," offering everything from 
LPs and tapes to software, hardware 

and electronic games. 
"I am looking for the game and 

products like it to raise the price 
point and give retailers the kind of 
balance in merchandising that they 
really need to do a healthy busi- 
ness," predicts May. 

Retailers will be able to earn a 
100% markup on this slickly- demon- 
strated product, asserts May, who 
has been in contact with officials 
from Dick Clark's "American Band- 
stand," Casablanca Records and 
Elektra Records, and plans to meet 
with other labels about possible pro- 
motional ventures. 

The first phase of the project will 
be record chains, while the second 
phase will concentrate on game and 
hobby stores. 

May, a Univ. of California at 
Berkeley graduate, and formerly a 
songwriter, has assembled a group 
of former record and radio execu- 
tives including Bill Rye, sales and 
marketing chief formerly with 
RCA /Nashville; John Clark, vice 
president and coinventor of "The 
Record Game;" Fred Brooks, busi- 
ness manager; Dan Carpenter, 

graphic artist; Thom King, publicity 
and advertising; and Neil Signer, di- 
rector of Monkey Music, the music 
publishing wing. 

"The Record Game" is designed 
to demonstrate the complex inter- 
play of all significant aspects of the 
recording industry in relatively 
simple form. explains May. The 
game deals with music publishing, 
artist management, talent booking, 
record production, touring, record 
promotion and distribution. 

Court Case 
Continued from page 4 

to whom that returned album is so 
informed while making the pur- 
chase. 

The other charge against the 
Tower defendants is that a sale of- 
fering certain prices was advertised, 
but when patrons visited the store, 
the prices were in excess of the ad- 
vertised bargains. 

Both charges are violations of the 
California state business and profes- 
sions code 17500. 

Stern Purchases 
Seeburg Assets 

CHICAGO -Stern Electronics, 
Inc. has completed the purchase of 
major assets of Seeburg Corp., a 
Chicago jukebox manufacturer 
which filed a Chapter 11 bankruptcy 
petition last October. 

Stern's acquisition of Seeburg was 
completed under terms of a $2 mil- 
lion -plus plan, approved July 28 by 
federal bankruptcy judge Lawrence 
Fisher. 

Stern Electronics, Inc., a major 
manufacturer of pinball and other 
coin- operated amusement games, 
expects to begin production of See - 
burg jukeboxes as early as October. 
Seeburg manufacturing equipment 
will be moved into Stern facilities on 
Chicago's near northwest side. 

Music Voice 
Continued from page 3 

religious and ethnic representation 
abounding. 

Adds Bradley: "To give the Festi- 
val an international theme, the Con- 
sular Corps has been working with 
the city to arrange to bring multi- 
cultural arts and performers to the 
Festival." 
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FMQB: 
THE HARD CHOICE. 

"Vibrant, gritty street rock. Give 
a listen to the phone igniter, `If Your 
Momma Don't Like It" 

THE ALBUM NETWORK: 
PICKED AS 'BEST NEW MUSIC: 

"New Adventures goes straight for 
the central nervous system with 
repeated pulses of hard rock 
power. The rhythm of New Ad- 
ventures rock is bound to suggest 
the early Beatles or 80's stars, 
The Clash" 

pólväor 
POIYDOR INCORPORATED 
A POIY(,ftAM COMPANY 
I.r.rMn,IfARlrNrnml.NrNurrnr rn 

1.0 1980 Polytlor Incorporated 

FEEDBACK ON ALBUMS: RETAIL RAVES: 
"New Adventures are vinyl 
voyagers that come on like a storm - 
trooper in heat...a sizzler!" 

RADIO REACTIONS: 
"One of the most eminently play- 
able new bands around. Who cares 
`If Your Momma Don't Like It'? 
She hated the Rolling Stones, too :' 

"You're going to be hearing a 
lot of New Adventures on this side 
of the Atlantic:' 

"Great response every time I 
play them:' 

"Very strong initial reaction. 
And itis building steadily every 
week :' 

"NEW ADVENTURES!' 
NEW EXCITEMENT. 

ON POLYDOR RECORDS AND TAPES. 

"New Adventures is the best rock 
and roll by a new band this year!" 

PD-1-6278 

Write or call your local Polygrarti Distribution oOire for displays or other promotion items. 
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THE PEOPLES VOICE! 
* #1 Vote getter on Classical & Pop Ballots 1t 

* Check his Records * 
* A Candidate with Domestic & International Experience * 

tOT:007V: 
FULL FREQUENCY RANGE RECORD /NG 

The #1 Classical Label 

STORE DISPLAY CONTEST CAMPAIGN STRATEGY 
* Regional Pavarotti Primaries held Nationwide* 

Cash Prizes Galore for best in -store display *Merchandising Aids available 
1t Check your inventories and order stock now * 

* See your PDI representative for details * 
Photograph: Robert Cohen © 1980 Polygram Classics. Inc. 0220 
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General News 

_Lifelines] 
Births 

Closeup 
BARNUM -Original Cast, Colum- 
bia JS36576. Produced by Cy Cole- 
man, Mike Berniker. 

Cy Coleman has given Broadway 
(and himself) its biggest melody lift 
in years with "Barnum" and the 
score is infectiously captured in Co- 
lumbia's cast album. 

What pleases this writer most is 

that Coleman has found the kind of 
tuneful touch that was absent in his 
last two shows, "I Love My Wife" 
and "Twentieth Century." The latter 
might excuse Coleman. for what he 
tried to do was kid operetta, but at 
the expense of what he really does 
best, creating memorable melody. 

Only two songs in "I Love My 
Wife," the title song and "Hey, 
There Good Times," approach the 
vein of tunefullness tapped by Cole- 
man in such songs as "Witchcraft." 
"Hey, Look Me Over," "A Real Live 
Girl," "The Best Is Yet To Come," 
"Hey, Big Spender" and "Pass Me 
By." 

Coleman's delicious flair with an 
uptempo march tune comprise two 
"Barnum" highlights, "Come Fol- 
low The Band" and "Join The Cir- 
cus." 

The principal ballad, "The Colors 
Of My Life," (cut by Perry Como on 
RCA) is pretty, but it does have a 

"manufactured" quality that one 
senses was designed to be the score's 
"commercial" success. 

However, things are on the right 
track with "Thank God I'm Old," a 

psuedo -blues belter that's both a 
show stopper onstage and on records 
as sung by Joice Heath. 

There are two other ballads wor- 
thy of note. "I Like Your Style," 
sung by star Jim Dale and Glenn 
Close (she's a she), is somewhat 
anachronistic in the context of the 
show's 19th century time frame, but 
it's likable. Hitting the stride of the 
period, however, is "Love Makes 
Such Fools Of Us All," a lovely 
piece designed to showcase Ma- 
rianne Tatum as Jenny Lind. 

Label Fees Buildup 

Great Huckster: Jim Dale, star of 
the hit musical, "Barnum," tapes 
one of his numbers from the show 

for the Columbia cast album. 

And to keep the audience hum- 
ming as it leaves the theatre are sev- 
eral production numbers, including 
"Bigger Isn't Better," performed, 
naturally, by Tom Thumb (Leonard 
John Crofoot) and "One Brick At A 
Time," performed by Chairy & the 
Bricklayers. 

"Black & White" also has a blues - 
flavor, done by members of the cast, 
and sounds like an affectionate trib- 
ute to Eubie Blake & Noble Sissle. 

Also to be commended is Michael 
Stewart, who proves an adroit lyr- 
icist and far more clever than his 
work on "I Love My Wife," in which 
he often tried to be hip, but more of- 
ten was dated. 

Cy Coleman and Michael Stew- 
art. They're a musical theatre team 
that will hopefully find further 
properties to set in song -and let's 
hope they continue to delight our 
ears. IRV LICHTMAN 

Axe Canada, U.K. Charts 
Continued from page 1 

charts with funds raised from mem- 
ber record companies. Industry dif- 
ficulties in both countries have in- 
tensified concern over the issue. 

The Canadian Recording Indus- 
try Assn. halted production of its 
charts last week, "temporarily" ac- 
cording to Assn. president Brian 
Robertson. He said that the costs of 
production, estimated at around 
$100,000 annually. are being re- 
evaluated. 

Robertson voiced doubts that the 
industry would see the charts again 
in this fiscal year. Much of the asso- 
ciation's annual budget has been, 
and continues to be, spent on fight- 
ing piracy, counterfeit and bootleg 
operations. 

The Canadian charts averaged 
data input from a network of retail 
outlets across the country. Costs 
were partly offset by contributions 
from "Star Chart," a weekly chart - 
oriented pop program run as a sum- 
mer series on the Canadian Broad- 
casting Corp. Television Network. 
The show has now been cancelled, 
with no date set for its return to the 
air. 

The U.K. charts are funded by the 
British Phonographic Industry and 
compiled independently for it by the 
British Market Research Bureau. 
Annual costs are estimated at more 
than $500.000. 

Contributions towards this 
amount are made by the British 
Broadcasting Corp., which uses the 
weekly charts on radio and tv, and 
by local trade paper Music Week, 

which has publishing rights. 
Local member companies of the 

British Phonographic Industry have 
been concerned with the charts' pro- 
duction expenses for some time, and 
it was revealed at the organization's 
recent annual general meeting that 
the new chart contract, due to take 
effect next January, has been put out 
for bids. 

Among the 10 firms asked to make 
a bid is Record Business, a trade 
publication competitive with Music 
Week, which has been operating its 
own singles and album charts - 
highly rated by some U.K. indus- 
tryites -for about two years. 

The BPI is also hoping that other 
sectors of the British music business, 
including publishers, will contribute 
to future funding of the charts. 

The reliability of the best sellers 
produced by the British Market Re- 
search Bureau has occasionally been 
called into question, with the claim 
that they are susceptible to "hyp- 
ing." This occurs when record com- 
panies- knowing which retailers 
submit returns to the research or- 
ganization -load up these stores 
with priority records, often free of 
charge. 

As a result of this. the British Pho- 
nographic Industry drew up a code 
of conduct governing retail promo- 
tion in the chart panel stores. 

Disk companies found guilty of 
violating the code are subject to cen- 
sure. At the association's recent 
meeting, chart committee chairman 
Tony Morris said the code was 
"starting to have the desired effect." 

Continued from page 1 

terms of the new pact will be applied 
retroactively to April 1. 

Under portions of the agreement 
already reached, labels will hike ses- 

sion payments to AFTRA members 
by up to 11% in the first year of the 
pact. They will also be liable for in- 
creased supplementary payments to 
union members based on record 
sales. 

AFTRA's reluctance to work out a 

deal with record manufacturers cov- 
ering performances for videodisk 
and videocassette until it had also 
arrived at a settlement on these is- 
sues in the prime time television 
field is at the root of the delay. 

An impasse in these negotiations 
has led to a strike by AFTRA and 
the Screen Actors Guild, which has 
already interrupted production of a 

number of projects planned for 
home video exploitation. 

No date for the resumption of 
talks between record labels and 
AFTRA has been set. However, it 
is believed that should further efforts 
to include video terms in the phono- 
graph pact resist quick resolution, 
impartial arbitrators may be called 
in. 

Meanwhile, it is known that 
agreement has, in fact. been reached 
on the following terms involving 
sound recordings: 

Session rates for soloists or duos 
goes up from $90 to $100 per hour or 
side, whichever is higher. Group 
singer rates (non -classical) will rise 
approximately 8% in the first year of 

the new three -year agreement, 4.6% 
in the second year, and 8.2% in the 
final year of the pact. 

In the case of classical recordings, 
the group rate goes from $50 per 
singer per hour to $53 the first year. 
While there is no increase in the sec- 
ond year, a further increase to $57 is 

called for in the final pact year. 
Contingency, or supplemental, 

payments to AFTRA session per- 
formers will go up under the agree- 
ment in the case of hit albums and 
singles. 

In the case of albums, new sales 
plateaus calling for 50% -of -scale 
contingency payments are set at 
sales of 525,000, 657,000 and one 
million. This is in addition to prior 
contract plateaus, each also worth 
50% more on scale payments of 
157,000, 275,000 and 400,000 al- 
bums. 

A new super category of contin- 
gency payment has been added in 
the case of singles at 1.5 million 
units. The prior contract cut off sup- 
plements at 1 million sales. Each of 
the six sales plateaus in the new 
agreement, starting at sales of 
500,000 singles, is worth a bonus of 
one -third the original session pay- 
ment. 

In all contingency categories the 
eligibility period will run for 10 

years under the new agreement 
whereas the limit was previously 
eight years. 

Increases for overtime, rehearsal, 
and late payment penalties are also 
called for, as is a rise in label pension 
& welfare payments to 81/2. 

Anti -Counterfeiting Device 
Continued from page 1 

He does reveal, however, that the 
system involves a "substance" on an 
LP jacket and a cassette case that is 
detectable by a "device." 

The label is absorbing the cost of 
implementing the system, Licata 
further notes, including providing 
distributors whatever device might 
be needed at their level. 

One interesting aspect of the label 
move is that Chrysalis' 16 independ- 
ent U.S. distributors will be involved 
closely with the method, in what Li- 
cata terms a "partnership role." 
They, and not retailers, will be fully 
knowledgeable about it. 

In fact, Chrysalis distributors will 
be the first line of defense in deter- 
mining if there is counterfeit mate- 
rial in a return. Distributors, accord- 
ing to Licata, will bear financial 
responsibility for all counterfeit 
product that is later detected in the 
return chain. 

In addition, Chrysalis personnel 
will, from time to time, spot -check 
the retail pipeline for possible coun- 
terfeit material, Licata says. 

Licata adds that the decision 
comes after "months of investigating 
several systems" and determining 
that the method the label has de- 
cided upon seems the best and most 
effective. 

WMOT Label Sets 
CBS Records Deal 

NEW YORK -CBS Records has 
signed a pressing and distribution 
agreement with the Philadelphia - 
based WMOT Records, owned by 
Alan Rubens and Steve Bernstein. 

Under the terms of the agreement, 
CBS will press and distribute 
WMOT product, but all other mar- 
keting and promotion activities will 
be handled by WMOT. 

First release under the arrange- 
ment will be a single, "Cowboys To 
Girls," and the LP "No Time Like 
Now," by the group Philly Creme. 

"We don't know," says Licata. "if 
this system will be the one that's ulti- 
mately adopted by the record indus- 
try. And there may have to be more 
than one system ultimately. We do 
know. however, that it's an effective 
one and that we want to do some- 
thing positive, constructive and im- 
mediate to combat counterfeiting. 

"We also know," he continues, 
"that counterfeiting is responsible 
for the loss of much potential profit 
for the entire industry. That's why 
we are not overly concerned about 
what the costs to us as a manufac- 
turer may be. Whatever the cost will 
be will be more than made up later 
on if we can successfully reduce this 
problem." 

Several other labels, including 
RSO, Motown, Atlantic, Warner 
Communication and WEA Inter- 
national have either been exploring 
or are implementing anti- counter- 
feiting devices (Billboard, May 24, 
1980) of their own. 

The new Rolling Stones' "Emo- 
tional Rescue" is known to be em- 
ploying an anti- counterfeiting de- 
vice, as is the new Commodores 
Motown LP. The Chrysalis device is 

believed to be different than other 
systems in use now. 

"We're not making a move like 
this at this time," emphasizes Licata, 
whose label was among the first to 
inaugurate bar coding, "in order to 
be the first or to call special attention 
to ourselves. We're doing it because 
counterfeiting is a serious industry 
problem and we, as an industry, 
have to get going on it. 

"We're hopeful that the industry 
will get fully behind this problem. 
We don't perceive the retailer or the 
distributor as being synonymous 
with the counterfeiter and that's who 
we want to go after." 

Upcoming product from the label 
with the device includes releases by 
Blondie, Pat Benatar and Jethro 
Tull. 

Girl, Samantha, to Yaonne and 
Maurice Gibb last month in Miami. 
Father is a Bee Gee. 

* * * 

Girl, Katie Louise, to Cindy and 
Larry Carlton July 28 in Los An- 
geles. Father is songwriter- producer. 

Marriages 
Debbie Anderson, assistant man- 

ager at Everybody's Records, Seattle, 
to Terry McGibbon, manager of Ev- 
erybody's store in Bellevue, Wash., 
July 19 in Seattle. 

* * * 

Susan Fuller, assistant to Helmut 
Fest, vice president of international 
group operations for Capitol -EMIA- 
UA in Los Angeles, to Lothar Mei- 
nerzhagen, chief of international pro- 
motion at EMI -Germany in Cologne, 
July 15 in Reno. The Meinerzhagens 
will reside in Germany. 

* * * 

Brian Kunze, general manager of 
the Tennessee Theatre in Nashville, 
to Cindy Williams Aug. 9 in Owens- 
boro, Ky. 

Deaths 
Garry Cooke, 24, composer and 

lead guitarist with Sister Sledge, July 
23 in Philadelphia of cancer. He is 
survived by a son. 

* * * 
Keith Godchaux, former key - 

boardist with the Grateful Dead, July 
22 in Marin County, Calif., of injuries 
received in a motor car accident. He 
and his widow Donna had recently 
formed Ghost, a new rock band, 
which played dates in the San Fran- 
cisco area. 

* * * 

Bobby Van, 47, a quarter century 
veteran of motion pictures, television 
and Broadway musicals, July 31 in 
Los Angeles of brain cancer. 

CBS $5.98 
Continued from page 12 

frequent but in smaller groups. 
Blackburn in Nashville states that 

the series will likely stick with estab- 
lished top -sellers. "The line is geared 
primarily for our name power art- 
ists," he says. "We don't want to di- 
lute its effectiveness by including 
lesser -known artists who don't al- 
ready have established track sales 
records." 

CBS Nashville entered the $5.98 
series in March and is now repre- 
sented with 25 titles, with another 15 

coming in September. Included are 
such major LPs as George Jones' 
"Bartender's Blues" and Johnny 
Paycheck's "Take This Job And 
Shove It." 

Blackburn notes that the series in- 
cludes some artists who aren't on 
CBS now but have strong catalog 
LPs still on the label. But he empha- 
sizes that not all older titles are 
meant to be involved. 

"Willie Nelson's `Red Headed 
Stranger' is still a hot seller for us 
and we're continuing to market it at 
$7.98," he says. "The midline series 
is for titles that are slowing down but 
are still viable and that we don't 
want to cutout completely." 

McGuiness in New York says that 
since CBS launched its merchandis- 
ing campaign to boost the series, 
some major accounts that previously 
were only somewhat involved are 
now going after the $5.98 line more 
wholeheartedly. 
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MAGIC-Oliva Newton.John 
then Farrar), J. F , MCA 41247 

IT'S STILL ROCK AND ROLL 

TO ME-Billy Joel 

(Phi Romme), B. Joel, Columbia 111276 

LITTLE JEANNIE-Elton John 

CPP/ALM 

ABP/B-P 

(Clive Franks & Elton John), E. John, G. Osborne, MCA 11236 WBM 

TAKE YOUR TIME-s.o.s. Band 

(Sigidi), H. Clayton, Sigich, Tabu 9-5522 (CBS) 

SAILING-Christopher Cross 

CPP/ALM 

(Michael °martian), C. Cross, Warner Bros. 49507 WBM 

SHINING STAR-Manhattans 
(Leo Graham), L. Graham, P. Richmond, Columbia 1 11222 WBM 

EMOTIONAL RESCUE-The Rolling Stones 

(Glimmer Twins), M. Jagger, K. Richards, Rolling Stones 20001 
(Atlantic) CPP 

CUPID/I'VE LOVED YOU 

FOR A LONG TIME-Spinners 
(Michael tiger). S Cooke, Atlantic 3664 CPP/B-3 

COMING UP 

(Live At Glasgow-Paul McCartney 8 Wogs 
(Paul McCartney). P. McCartney, Columbia 111263 

UPSIDE DOWN-Diana Ross 

(Bernard Rodgers), B. Edwards, N Rodgers, Motown 1494 

IN AMERICA-The Charlie Daniels Band 

(John Boylan), C. Hayward, J. DrGregorm, C. Daniels, T. Cram, F. 

Edwards, I. Marshall, Epic 9-50888 

MORE LOVE-Rim Carnes 

(George Them). W. Robinson, EMI-America 8045 

TIRED OF TOEIN' THE LINE-Body surnene 
(Jim Seder & Bill House), R. Burnette, R. Coleman, 
EMI.Arnenca 8043 

LOVE THE WORLD AWAY-Kenny Rogers 

(Larry Butler). B. Morrison, J. Wilson, United Artists 1359 

MISUNDERSTANDING-Genesis 
(David Hentschel & Genesis), Collins, Atlantic 3662 

ONE FINE DAY-Carole King 

(Mark Hallman & Carole King), G. Gem, C. King, Capitol 4864 

FAME-Irene Cara 
(Michael Gore), M. Gore, D. Pitchford, 850 1034 

EMPIRE STRIKES BACK -Meco 
(Meco Monardo. Tony Bongrovi. lance Quinn), 
J. Williams, RSO 1038 CPP 

LET MY LOVE OPEN THE DOOR-Pete Toenshend 
(Chris Thomas), P. Townshend, Atco 7217 (Atlantic) 

INTO THE NIGHT-Benny Mardones 
(Barry lAraz), 8. Mardones. R. Tepper, Polydor 2091 CLM 

JO JO-Boz Suggs 
(Bill Schnee), B. Suggs. D. Foster. D. Lasky, Columbia 111281 WBM 

STAND BY ME- Mickey Gilley 

(Jim Ed Norman). I. Lieber, M. Stoller, 8.E. King. Asylum 46640 8.3 

TAKE A LITTLE RHYTHM-Rh Thomson 

(Air Thomson & Jon Kelly), A. Thomson, A&M 2243 CPP/ALM 

OLD FASHION LOVE-Commodores 
(James Anthony Carmichael 8 Commodores), M. Williams. 
Motown 1489 CPP 

11-3 

WBM 

WBM 

CPP 

B-3 

6-3 

WBM 

CPP 

WBM 

WHY NOT ME-Fred Knoblock 

(limes Stroud. D. Barrett), F. Knoblock, C. Whitsett, Scott Bros. 

518 (Atlantic) B-3 

MAKE A LITTLE MAGIC-The Do Band 

(Jeff Hanna & Bob Edwards), J. Hanna, R. Hathaway, 
R. Carpenter, United Artists 1356 WBM 

BOULEVARD-Jackson Browne 
(Jackson Browne, Greg Ladano), J. Browne, 
Asylum 47003 (Ekktra) WIN 

ALL OUT OF LOVE-A,, Supply 
(Rob.. Porter), G. Russell, C. Davis. Arista 0520 CPP 

YOU'RE THE ONLY WOMAN-Ambrosia 
(Freddy Pao), D. Pack, Warner Bros. 19508 

DRIVIN' MY LIFE AWAY-Eddie Rabbit( 
(David Malloy), E. Babbitt. E. Stevens, D. Malloy, Elektra 46656 CPP 

I CAN'T LET GO -Linea Ronstadt 
(Peter Asher), C. Taylor, A. Gorgon, Asylum 46654 (Elektra) ABP/B-P 

TULSA TIME/COCAINE- Eric Clayton 
(Joe Astley), D. Flowers RSO 1039 B-3/CPP 

GIVE ME THE NIGHT-George Benson 

(Quincy Jones), R. Temper-ton, Warner Bros.. Q.West 49505 

LOOKIN' FOR LOVE-Johnny Lee 

(John Boylan), W. Nanette, P. Ryan, B. Morrison. Asylum 17004 
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*Chart Bound 
GOOD MORNING GIRL /STAY AWHILE-Journey 

Columbia 7-1212 
SPENDIN' CHANGE-Blackfoot 

Alco 1303 (Atlantic) 
SEE TOP SINGLE PICKS REVIEWS, Page 70 

1 

THE ROSE -Bette ktek, 
(Paul A. Rothchild), Amanda McBroom, Atlantic 3656 

STEAL AWAY - Robbie Dupree 
(Peter Bunetta & Rick Chudacoff), R. Dupuis, 
R. Chudacoft, Elektra 46621 

CPP 

13-3 

ONE IN A MILLION YOU -tarry Graham 
(Larry Graham, Ron Nadel), S. Dees, Warner Bros. 49221 CPP/ALM 

GIMME SOME LOVIN' -Blues Brothers 
(Bob Tisehler), S. Winwood, M. Werdwood. S. Davis. Atlantic 3666 WBM 

HOT ROD HEARTS-Robbie Dupree 
(Rock Chudacoff & Peter Bunetta), B. LaBounty, S. Geyer, 
Elektra 47005 ABP. B.P 

SOMEONE THAT I USED TO LOVE- Natalie Cole 

(Michael Masser), M. Masser. G. Goffin, Capitol 4869 CPP 

ALL NIGHT LONG-Joe Walsh 

(Joe Walsh), I. Walsh, Asylum 46639 WBM 

LET ME LOVE YOU TONIGHT-Pure Prairie League 

(John Ryan), J. Wilson, D. Greer, S. Woodard, Casablanca 2266 CLM 

ALL OVER THE WORLD-Electric Light Orchestra 
(veil Lynne), 1. Lynne, MCA 41289 B-3 

I'M ALIVE-Electric Light Orchestra 
(Jeff Lynne), 1. Lynne. MCA 41246 B-3 ABP-BP 

PLAY THE GAME-Queen 
(Queen), F. Mercury, Ekktra 46652 CPP 

LATE IN THE EVENING-Paul Simon 
(Phi Ramone), P. Simon, Warner Bros. 49511 WBM 

LET'S GET SERIOUS- lermaine Jackson 

(Stevie Wonder), S. Wonder, L. Garrett, Motown 1469 CPP 

I'M ALRIGHT-Kenny Loggias 

(Kenny Loggins, Bruce Botha), K. Loggins, Columbia 1-11317 WBM 

YOU'LL ACCOMP'NY ME- 
Bob Seger 8 The Silver Bullet Band 

(Bob Seger & The Silver &Mel Band), B. Seger, Capitol 4904 WBM 

LOVE THAT GOT AWAY-Fireball 
(Kyle Lehning, Ron Albert, Howard Albert), 
R. Roberts, Atlantic 3670 WBM 

YEARS FROM NOW-or Hook 

(Ron Haffkine), Cook. Cochran, Capitol 4885 B -3 

HEY THERE LONELY GIRL-Robert John 

(George Tobin), E. Shuman, L. Carr. EMI America 8049 

YOU BETTER RUN-Pat Benatar 
(Keith Olsen), F. Cavaliere, E. Brigate, Chrysalis 2450 B-3 

FREE ME-Roger Daltrey 
(1. Wayne), R. Ballard, Polydor 2105 

YOU'RE SUPPOSED TO KEEP YOUR LOVE 

FOR ME-Jermaine Jackson 

(Stevie Wonder), S. Wonder, Motown 1490 CPP 

HOW DOES IT FEEL TO BE BACK- 
Daryl Hall & John Oates 

(Daryl Hall & lohn Oates), J. Oates, RCA 12048 CLM 

DON'T ASK ME WHY-Billy Joel 

(Phil Rarnone), B. Joel, Columbia 111331 

UNDER THE GUN -Porn 
(Mike Flicker). P. Cotton, MCA 41269 WBM 

FUNKY TOWN-upp, Inc. 
(Steve Greenberg). Casablanca 2233 CHA 

THE ROYAL MILE-Gerry Rafferty 
(Hugh Murphy & Gerry Rafferty), G. Rafferty, United Artists 1366 CPP 

JESSE-Carly Simon 
(Mike Mermen), C. Simon, M. Haman, Warner Bros. 49518 WBM 

SHANDI-Kiss 
(Vim Ponca), P. Stanley, IT Ponca, Casablanca 2282 CLM 

HE'S SO SHY-Pointer Sisters 
(Richard Perry), T. Snow, C. Well. Planet 47916 (Elektra) CLM 

AGAINST THE WIND-Bob Seger 6 

The Silver Bullet Band 

(Bill Szymcry1). B. Seger, Capitol 1863 WIN 

HONEY, HONEY-David Hudson 

Clarke), E. King Ir., Alston 3650 (T.K.) CPP 

FIRST TIME LOVE-Livingston Taylor 

(Jell Baster & John Boylan), P. Alger, P. Kaminsky, Epic 9-50894 

DON'T MISUNDERSTAND ME- 
Rosungton Collins Band 

(Gary Rossington, Allen Collins & Barry Harwood), A. Collins, 
D. Krantz, B. Harwood, MCA 41284 

NO NIGHT SO LONG-Dionne Warwick 

(Steve Buckingham), R. Kerr, W. Jennings, Arista 0527 CPP/ALM 
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TITLE-Artist 
(Producer) Writer, Label & Number (Distributing Label) 

WHEN THE SPIRIT MOVES YOU -Torch 
(T. Friese-Greene. Mark Mangold), M. Mangold. 

Atco 7222 (Atlantic) 

WALKS LIKE A LADY-Journey 
(GeoHery Workman & Kevin Elson), S. Perry, Columbia 1.11275 CPP 

FIRST BE A WOMAN-Lenore O'Malley 
(Michaele ti Lana 8 Paul Sebastian), Michaele, L. Sebastian, 

P. Sebastian, Polydor 2055 CLM 

HALF MOON SILVER-Hotel 
(Darn Eric 8 Hotel), M. Phillips, T. Calton. L. Bergeron, 
MCA,Scotti Bros. 41277 WBM 

WIN 

ROCK IT-Laps Inc. 

(Steven Greenberg), S. Greenberg, Casablanca 2281 

FOOL FOR YOUR LOVING- Whdesnake 

(Martin Birch), Coverdale, Marsden, Moody, 
Mirage 3672 (Atlantic) 

THAT LOVIN' YOU FEELIN' 

AGAIN-Roy Orbrson 6 Emmylou Harris 
(Brian Ahern), R Ortuson, C. Price, Warner Bros. 49262 

BEYOND -Herb Alpert 
(Herb Alpert, Captain Randy Badazz & Andy Arrner), 
R. Heinen. A&M 2246 

WHATEVER YOU DECIDE-Randy Vanwarmer 
(John Holbrook & Ian Kimmel), R. Vanwarmer, Bearsolle 49258 

(Warner Bros.) 

DARLIN'-rws 
(John Jansen), M. Love, B Wilson, Millennium 11791 (RCA) 

XANADU-Olivia Newton John Electric Light Orchestra 
(Jeff Lynne), J. Lynne, MCA 41285 

HOW DO I SURVIVE-Amy Holland 
(Michael McDonald 6 Patrick Henderson), P. Bliss, Capitol 4884 

STRANGER IN MY HOME TOWN-Foghat 
4(T9ony0 

(Wanner 
endae,rBoBrn,,Serman 6 Foghat), D. Peverett, Bearsolle 

DON'T YOU WANNA PLAY THIS GAME NO 

MORE-Elton John 

(Clive Franks 6 Elton John), E. John, T. Robinson, MCA 11293 WBM 

NEVER KNEW LOVE LIKE 

THIS BEFORE-stepahnie Mills 
(James Mtume & Reggie Lucas), I. Mtume, R. Lucas, 

20th Century 2460 (RCA) 

OVER YOU-Rosy Muse 

(Rosy Music). B. Ferry, R. Manzonera, Arco 7301 (Atlantic) 

ONE MORE TIME FOR LOVE- 
Billy Preston & Syreeta 
(Suzanne DePasse LeMat, Tony Jones & J. Peters), J. Peters, 
Tornio 54312 (Motown) 

CHA 

WBM 

CHA 

EVERYTHING IS ALRIGHT - Spicer 
(Peter Coleman), H. Knight, Dreamland 103 (RSO) 

LET ME BE YOUR ANGEL-Stacy lyttisaw 
(Ramada Michael Walden). N.M. Walden, B. Hill. 
Cotillion 4601 (Atlantic) 

A LOVER'S HOLIDAY - change 
(Jacques er 

Bros.) 
ePetrus). D. Romani, T Willoughby, RFC 49208 

(Warner 

RED LIGHT-Linda Clifford 
(Michael Gore & Gil Askey), M. Gore, D. Pitchford, Aso 1041 

WHERE DID WE GO WRONG- Frankie Haul 

(Bob Gaudio), R. Kerr, M. Panzer, MCA, Curb 41253 

SHIVER AND SHAKE -me Silencers 
(Bob Clearmounton 6 The Silencers), W. King, C Caprola, 

Precision 9-9800 (CBS) 

BIGGEST PART OF ME- Ambrosia 

(Ambrosia & Freddie Pro), Pack, Warner Bros. 49225 

LANDLORD-Gladys Knight 6 The Pips 

(Nickolas Ashford & Valerie Simpson), N. Ashlord, V. Simpson, 

Columbia 1-11239 

KING OF THE HILL -Rick Nene And Oak 

(Raphael), R. Palette, Mercury 76049 

YOU AND ME- Rockie Robbins 

(Bobby Martin). 1.P. Pennington, 6&U 2231 

WANGO TANGO-Ted Nugent 

(Cliff Davies), T. Nugent. Epic 9-50907 

JUST CAN'T WAIT-J. G. Band 

(Seth lustman), P. Won, S. Justman, EMI-America 8047 

MY MISTAKE-The Ringbees 

(David 1. Holman & Rich Fitzgerald), J. James, eso 1032 

CRY JUST A LITTLE-Paul Davis 

(Paul Davis 6 Ed Seay), P. Dams, Bang 94811 (CBS) 

LET'S GO 'ROUND AGAIN-Average White Band 

(David Foster), A. Game, Arista 0515 

CPP 

WBM 

WBM 

WBM 

CPP/ALM 

WBM 

WBM 

CPP 

CLIM 

WBM 

11-3 

STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong Increase In sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posl- 

tIons / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period This will, in some cases, 

block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. Recording Industry Assn. Of America seal of certi- 

fication as "million seller." (Seal indicated by bullet.) Recording Industry Assn. Of America seal of certification as "two million seller." (Seal indicated by triangle ) 

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution ABP = April Blackwood Pub ALF = Alfred Publishing; ALM = Almo Publications; A-12 = Acuff Rose: B-M = Belwin Mills. 

BB = Big Bells; 8-3 = Big Three Pub.; BP = Bradley Pub : CHA = Chappell Music; CLM = Cherry Lane Music Co., CPI = Cimino Pub.; CPP = Columbia Pictures Pub.. FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA Music, 

PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers Sales Inc.; WBM = Warner Bros. Music 

HOT 100 A-Z-(Publisher-Licensee) 
Against The Wind (Gear. ASCAP) 64 Drew, My Life Away (Debdasy 
All Out 01 love (Arista BRM /Rea. Briarpatch, BMI) 

ASCAP. PBS) 28 Emotional Rescue (Colgems EMI. 
All Over The World (Jet/Earl, BMI) 43 ASCAP). 
All Nght Long (Wcw, Fetter. ASCAP) 41 Empire Strikes Back (Fox antare 
A Lover's Holiday (LtIlle Macho. Bantna. BMI) 

ASCAP) 88 
Beyond (Choppei. ASCAP) 

EveAnechA Is Alright (Arista 

Biggest Part 01 Me (Rubicon. BMI_ 92 Fame (MGM. BM!) 
Boulevard (Swallow Turn. ASCAP),.. 27 First Be A Woman (Seacoast. BM') 
Coming Up (MPL. ASCAP) 9 
Cry Just A Lithe (Web IV, BMI) 
Cupid (tags/Sumac. BMI) 
Darltn' (Irving. BMI) 
Don't Ask U. Why (Impulsive/ 

ASCAP) 57 Free Me (April/RusSe Ballard Don't Misunderstand Me (Moonpe 
BMI) ASCAP) 

Funky Town (Rick's/Steve Don't You Wanner Play This Game 
No More (Jodrell. A.SCAP, GreenberivRightson. BMI) 

Beachwood. BM!) 82 Gomm Some Lean' (Island WI) 

99 
First Time Love (Bet 6 Beer. 

ASCAP) .. 
Fool For Your Loving (Sunburst 

Whitesnake/Dump Eaton 

Give Me The Night (Rodsongs. 
ASCAP) 

Half Moon Silver (Bier Bellhop, 

He's So Shy (ATV Mann 6 Weil 
7 BrentreeiSnow BMI) 

Hey There Lonely Girl (Famous 
18 ASCAP) 

Honey. Honey (Lindseyanne, B641) 
86 Hot Rod Hearts (Captain Crystal, 
17 Blackwood/Dar Jan. 8611) 

How Do I Survive (April/Paul Bliss 
ASCAP) 

How Does It Feel To Be Back (Hot 
CharSe Continents. BMI) 

I Can't Le Go (Blackwood. BMI) 
I'm Akre (Jets Unart 'Blackwood. 

BMI) 
I'm Alright (Milk Money, ASCAPI 

59 In America (Hal Band. BM!) 
38 Into The Night (Papa Jack. BMI) 

71 

66 

74 

54 

It's Still Rock di Roil To Me 
33 (Impulsive /April. ASCAP) 

ASCAP) 
/ Redeye. 

72 6 

Jo lo (Boz Scaggs/Almo. ASCAP; 
63 Foster Frees/Wong. BMI) 2 

Just Can't Wad (Center City. 
52 

Let's Go 'Round Again (Average. 
2 ASCAP) 1 

Little Jeannie (Jodreas. ASCAP) 
I even' Foe Love (Southern Nights. 

ASCAP) 

I Love That Got Away (Warner 
Tamerlane(EI Sueno. BMI) 

Love The World Away (Southern 
Nights. ASCAP) 

Mago (John Farrar. BMI) 

65 King Of The Hill (Critique BMI) 94 

Landlord (N6 01/al. ASCAP) 9 

Late In The Evening (Paul Simon. 
BM!) . 4 

Let Me Be Your Angel (Walden 
Gratitude. ASCAP/Cotelen 
Brass Heart. BMI ... 8 

3, Let Me Love You Tonight (Kentucky 
' Wonder. BMI/Prame League, 

ASCAP) 4 

Let My Love Open The Door 
(Tosyser Tunes. BM!) 1 

11 let's Get Serious (Black ALM 

20 ASCAP) 4 

39 

so 

56 

6 Make A Little Magic (De Bone brie 
%times Circle. ASCAP) 

Misunderstanding Met Run Pun. 
7 ASCAP) 

More Love (Jobete' ASCAP) 

2 My Mistake (Short Fuse. BMI) 
Never Knew Love Like This Before 

9 (Frozen Butterfly. BMI) 
No Night So Long (Irving 13641) 

7 Old Fashion Love (Jobete ASCAP) 

44 

48 

One Fine Day (Screen Gems EMI. 
00 BMI) 

3 One In A Million You Hiving- 
Medad. BMI) 37 

34 One More Time For Love (Golden 
Corntlake. BM!) 85 

5,3 Over You (E. G 

Play The Game (Beechwood 

14 Queen, BMI) 45 
I Red Light (MGM. BMI) 

Rock It (Ricks Steve Greenberg 
Rightsong BMI) 

Sailing (Pop 'N' Roll. ASCAP) 
Shandi (Kiss. ASCAP iMad Vincent 

BMI) . 62 
Stoning Star (Content. BM!) 6 

Shiver And Shake (Cactus 
Industries. ASCAP) .... . ... 91 

Someone That I Used To Love 
(Screen Gems/EMI. BMI Prince 

24 StreetrAnsta. ASCAP) 

Stand By Me (Rigntsonarm, BMI. 
16 Steal Away (Bib Ears /Chrome 

WiikeiGonamOosiefince.ASCAP) 
Stranger In My Horne Town (Rift 

ASCAP).. 81 
Take A little Rhythm (Aimo. 

ASCAP) 23 
Take Year Tune (Avant Garde. 

ASCAP) 4 

That Lasses' Feelen Again (Acuff Years from Now (Roger Cook /Cook 
Rose. BM) 75 House. BMI) 51 

5 

12 

98 

83 
68 

22 When The sprit Moves You 
(Thames bakery. ASCAP) 69 

36 Where Did We Go Wrong (Irving/ 
Swanee Bravo. BMI) 90 

Why Not Me (Flowering Stone/ 
United Artists, ASCAP/Whitsett 
Churchill. NMI) .. 25 

kartadu (JetrEnart. 13441) 79 

The Rose (In (home/ 
73 The Royal Mile (Screen Gems EMT 

5 BM!) 60 
Tired Ot Toem The Line (TRO 

Cheery. BMI) 
Tulsa Time (Bibo, ASCAP) 

13 

Upside Down (Chic. BMI) 10 
Walks Like A Lady (Weed High 

Nightmare. BMI 
Wango Tango (Magwland. ASCAP) 
Whatever You Decide (Fourth Floor 

40 ASCAP) 

35 non And Me (ChinnaaprCareers. 
13M1) 95 

You Better Run (Downtown. 
ASCAP) 53 

You'll Acconarny Me (Gear. 
ASCAP) . 49 

You're SuPpoied To Keep Your 
Love For Me (Jobete/81aCk Bun 
ASCAP) 55 

You're The Only Wonsan ( Rubicon 
77 BMI 

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Dept. of Billboard. 

70 
96 

29 
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c Copyright 1980, Billboard Publications. Inc. No part of this pub- 
lica ion may be reproduced, stored in a retrieval system, or trans- 
mitted, in any form or by any means. electronic. mechanical. 
photocopying, recording. or otherwise, without the prior written 
permission of the publisher. 
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4 
o * 1 4 THE ROLLING STONES 

Emotional Rescue 
Rolling Stones COC 16015 (Atlantic) 8.98 8.98 &98 

36 33 15 STEPHANIE MILLS 
Sweet Sensation 
20th Century 1403 (RCA) 7.98 7.98 7.98 

71 71 10 ROCKIE ROBBINS 
You And Me 
AUM SP.4895 7.98 7.98 7.98 * 3 4 JACKSON BROWNE 

Hold Out 
Asylum 5E511 (Elektra) 8.98 8.98 8.98 

37 37 17 MANHATTANS 
After Midnight 
Columbia JC 36411 7.98 7.98 7.98 

â 88 3 POCO 
Under The Gun 
MCA MCA-5132 7.98 7.98 7.98 

3 2 21 BILLY JOEL 
Glass Houses 
Columbia FC36384 8.98 8.98 8.98 

38 22 34 SOUNDTRACK 
The Rose 
Atlantic SD 16010 8.98 8.98 8.98 

73 67 43 PAT BENATAR 
In The Heat Of The Night 
Chrysalis CHR.1236 7.98 7.98 7.98 * 5 13 SOUNDTRACK 

Urban Cowboy 
Asylum DP 90002 (Elektra) 15.98 15.98 15.98 

39 39 12 EMMYLOU HARRIS 
Roses In The Snow 
Warner Bros. BSK 3422 7.98 7.98 7.98 

74 76 17 FATBACK 
Hot Box 
Spring SP-I-6726 (Polydor) 7.98 7.98 7.98 * 6 4 QUEEN 

The Game 
Elektra 5E 513 8.98 8.98 8.98 

* 
41 

45 

25 

7 ROXY MUSIC 
Flesh And Blood 
Atco SD 32102 (Atlantic) 7.98 7.98 7.98 

75 66 43 EAGLES 
The Long Run 
Asylum 5E508 8.93 8.98 8.98 * 9 9 DIANA ROSS 

Diana 
Motown M8-936M1 8.98 8.98 8.98 

11 ELTON JOHN 
21 At 33 
MCA MOO 5121 8.98 8.98 8.98 

76 78 9 SOUTHSIDE JOHNNY & THE 
ASBURY JUKES 
Love Is A Sacrifice 
Mercury SRM -13836 7.98 , 7.98 7.98 

7 7 13 PETE TOWNSHEND 
Empty Glass 
Atco SO 32100 (Atlantic) 7.98 7.98 7.98 

42 

43 

35 

42 

8 KISS 
Kiss Unmasked 
Casablanca NBLP 7225 8.98 8.98 8.98 

98 4 THE DIRT BAND 
Make A Little Magic 
United Artists LT 1042 7.98 7.98 7.98 

8 4 13 SOUNDTRACK 
The Empire Strikes Back 
R5O R52-4201 13.98 13.98 13.98 

17 LIPPS INC. 
Mouth To Mouth 
Casablanca NBLP 7197 7.98 7.98 7.98 78 80 9 WILLIE NELSON & RAY PRICE 

San Antonio Rose 
JC 36476 7.98 7.98 7.98 * 19 26 CHRISTOPHER CROSS 

Christopher Cross 
Warner Bros. BSK 3383 7.98 7.98 7.98 

* 48 5 BLUE OYSTER CULT 
Cultosaurus Erectus 
Columbia IC 36550 7.98 7.98 7.98 79 79 9 

,Columbia 

DEVO 
Freedom Of Choice 
Warner Bros. BSK 3435 7.98 7.98 7.98 1 1 11 22 BOB SEGER S 

THE SILVER BULLET BAND 
Against The Wind 
Capitol 50012041 8.98 8.98 8.98 

7.98 

45 31 11 TED NUGENT 
Scream Dream 
Epic FE 36404 8.98 8.98 8.98 80 68 27 J. GEILS BAND 

Love Stinks 
EMI America S00 17016 7.98 7.98 7.98 46 43 8 CHAKA KAHN 

Naughty 
Warner Bros. BSK 3385 7.98 7.98 7.98 W 15 10 SOUNDTRACK 

Fame 
Rso RX13080 7.98 7.98 

81 46 10 WAYLON JENNINGS 
Music Man 
RCA AH113602 7.98 7.98 7.98 W THE CHIPMUNKS 

Chipmunk Punk 
Excelsior XLP 6008 7.98 7.98 7.98 * 13 7 S.O.S. 

The S.O.S. Band 
Tabu NU 36332 (CBS) 7.98 7.98 7.98_ 

82 82 12 BLOW FLY 
Blow Fly's Party 
Weird World WWI( 2034 (7.K.) 7.98 7.98 7.98 ì 55 5 BOB JAMES 

Tappan Zee /Columbia IC 36422 7.98 7.98 7.98 W 14 7 SOUNDTRACK 
The Blues Brothers 
Atlantic SD 16017 8.98 8.98 8.98 

83 83 11 GRAHAM PARKER & THE 
RUMOUR 
The Up Escalator 
Arisa AL 9517 

I 

8.98 8.98 8.98 

1 
if( =al THE CHARLIE DANIELS 

BAND 
Full Moon 
Epic c FE 36571 7.98 7.98 7.98 

14 

Ir 
12 

16 

15 

16 

ERIC CUPiON 
One Night g 

RSO RS-2-4202 

GENESIS 
Duke 
Atlantic SD 16014 

13.98 

8.98 

13.98 

8.98 

13.98 

898 

84 53 8 SPINNERS 
Love Trip pin' 
Atlantic SD 19270 7.98 7.98 7.98 5 

Care 
MOTELS 

Capitol 5T 12070 7.98 7.98 7.98 

tiW 

I . EDDIE MONEY 
Play For Keeps 
Columbia FC 36514 8.98 8.98 8.98 51 50 29 PRETENDERS 

Pretenders 
Sire SRK 6083 (Warner Bros.) 7.98 7.98 7.98 

17 7 THE KINKS 
One For The Road 
Arista AZL 8401 13.98 13.98 13.98 

86 75 18 KENNY ROGERS 
Gideon 
United Artists L00-1035 8.98 8.98 8.98 52 52 8 BLACKFOOT 

Tomcattin' 
Atco SD 32101 (Atlantic) 738 738 7.98 

17 8 7 COMMODORES 
Heroes 
Motown M8.939M1 8.98 8.98 8.98 

87 81 9 NATALIE COLE 
Don't Look Back 

ST 12079 k 
Back 

Capitol n't 
Look 

7.98 7.98 7.98 
1 
W 59 9 

Dupree Robbie EDupree 
Elektra 6E-273 7.98 7.98 7.98 

18 10 9 PAUL McCARTNEY 
McCartney II 
Columbia FC 36511 8.98 8.98 8.98 

tr 
DIONNE WARWICK 
No Ni Night So Lon g 
Arista AL 9526 8.98 8.98 8.98 

60 8 ROCKY BURNETTE 
The Son Of Rock And Roll 
EMI America SW 17033 7.98 7.98 7.98 

21 5 ROSSINGTON COLLINS BAND 
Anytime Anyplace Anywhere 
MCA MCA 5130 8.98 8.98 8.98 

BOB MARLEY 8 
THE WAILERS 
Uprising 
Island ILPS 95% (Warner Bros.) 7.98 7.98 7.98 

62 3 CHIC 
Real People 
Atlantic SD 16016 8.98 8.98 8.98 

20 20 50 MICHAEL JACKSON 
Off The Wall 
Epic FE35745 8.98 8.98 

8.98 

8.98 
56 56 17 VAN HALEN 

Women 
r s. 

And Children First 
8.98 8 98 8 98 

90 77 21 JOURNEY 

Columbia FC 36339 8.98 8.98 8.98 
* 23 5 JEFF 

There And Back 
Epic FE 35684 8.98 8.98 57 51 10 CAROLE KING 

Pearls -Songs of Goffin 8 King 
Capitol S00 12073 8.98 8.98 8.9% 

W 99 4 ALABAMA 
My Home's In Alabama 
RCA AHL13644 7.98 7.98 7.98 

22 18 18 JERMAINE JACKSON 
Let's Get Serious 
Motown M7.92801 7.98 7.98 7.98 58 58 17 AMBROSIA 

One Eighty 
Warner Bros. BSK 3368 7.98 7.98 7.98 

r 102 67 WAYLON JENNINGS 
Greatest Hits 
RCA AHL13378 7.98 7.98 7.98 

27 8 PETER GABRIEL 
Peter Gabriel 
Mercury 5RM.13848 7.98 7.98 7.98 , 89 3 DAVE DAVIES 

Dave Davies 
RCA AFLI3603 7.98 7.98 7.98 

W 103 5 EDDIE RABBITT 
Horizon 
Elektra 6E -276 7.98 7.98 7.98 

24 24 5 BOB DYLAN 
Saved 
Columbia FC 36553 8.98 8.98 8.98 60 57 22 LINDA RONSTADT 

Mad Love 
Asylum 5E510 (Elektra) 8.98 8.98 8.98 

94 97 16 SQUEEZE 
Ar bargy 
AdM SP 4802 7.98 7.98 7.98 

25 26 17 BOZ SCAGGS 
Middle Man 
Columbia FC 36106 8.98 8.98 8.98 61 61 11 JUDAS PRIEST 

British Steel 
Columbia IC 36443 7.98 7.98 7.98 

* 138 2 RODNEY DANGERFIELD 
No Respect 
Casablanca NBLP -7229 7.98 7.98 7.98 i 44 5 SOUNDTRACK 

Xanadu 
MCA MCA 6100 9.98 9.98 9.98 62 64 6 KIM CARNES 

Romance Dance 
EMI -America SW 17030 7.98 7.98 7.98 

96 73 18 FRANK SINATRA 
Trilogy: Past, Present and Futur 
Reprise 3E5.2300 (Warner Bros.) 20.98 20.98 20.98 

GEORGE BENSON 
Give Me The Night 
Warner Bros. HS 3453 8.98 8.98 8.98 63 

64 

63 

65 

11 

6 

GLADYS KNIGHT 8 
THE PIPS 
About Love 
Columbia IC 36387 

CHEAP TRICK 
Found The Parts 
Epic 4E-36453 

7.98 

4.98 

7.98 7.98 

97 94 10 LUCIANO PAVAROTTI 
tti's Greatest Hits 

London PAV 20034 15,98 15.98 15.98 
32 10 JOAN ARMATRADING 

Me, Myself, I Y 
ABM SP 4809 7.98 7.98 7.98 * 108 15 DEF LEPPARD 

On Through The Night 
Mercury SRM-1-3828 7.98 7.98 7.98 

29 29 12 CAMEO 
Cameosis 
Chocolate City CCLP 2011 (Casablanca) 7.98 7.98 7.98 '' 72 5 

(10 -inch) 

CARLY SIMON 
Come Upstairs 
Warner Bros. BSK 3443 7.98 7.98 7.98 

99 101 6 ALI THOMPSON 
Take A Little Rhythm 
AM SP 4803 7.98 7.98 7.98 

36 8 LARRY GRAHAM 
One In A Million You 
Warner Bros. BSK 3447 1.98 7.98 7.98 

66 38 14 CHANGE 
The Glow Of Love 
RFC RFC 3438 (warner Bros.) 7.98 7.98 7.98 

1Mf 
110 13 AIR SUPPLY 

Lost In Love 
Arista AB 4268 7.98 7.98 7.98 

* 34 5 THE CRUSADERS 
Rhapsody And Blues 
MCA MCA 5124 8.98 8.98 8.98 

67 47 8 SOUNDTRACK 
Can't Stop The Music 
Casablanca NBLP 7220 8.98 8.98 8.98 

101 85 12 ALICE COOPER 
Flush The Fashion 
Warner Bros. BSK 3436 7.98 7.98 7.98 W 40 8 AL JARREAU 

This Time 
Warner Bros. BSK 3434 7.98 7.98 7.98 

68 70 40 TOM PETTY 8 THE 
HEARTBREAKERS 
Damn The Torpedoes 
Backstreet 5105 (MCA) 8.98 8.98 8.98 

1%0 
119 13 SCORPIONS 

Animal Magnetism 
Mercury SRM 3825 7.98 7.98 7.98 t 49 3 HERB ALPERT 

Beyond 
MIA SP 3717 7.98 7.98 7.98 

YRi 
114 2 DYNASTY 

Adventures In The Land Of 
Music 
Solar BXL13576 (RCA) 7.98 7.98 7.98 

34 28 9 BLACK SABBATH 
Heaven And Hell 
Warner Bros. BSK 3312 7.98 7.98 7.98 

69 69 13 GRATEFUL DEAD 
Go To Heaven 
Arista AL 9508 8.98 8.98 8.98 

35 30 35 PINK FLOYD 
The Wall 
Columbia PC 236183 13.98 13.98 13.98 

70 41 13 PURE PRAIRIE LEAGUE 
Firin' Up 
Casablanca NBLP 7212 7.98 7.98 7.98 

104 104 4 THE CHARLIE DANIELS BAND 
Volunteer Jam VI 
Epic NE 236438 13.98 13.98 13.98 

*STAR PERFORMERS: Stars are awarded on the Top LPs 8 Tape chart based on the following upward movement. 1 -10 Strong Increase In sales / 11 -20 Upward movement of 4 positions / 21-30 Upward movement of 
6 positions / 31 -40 Upward movement of 8 positions / 41 -100 Upward movemen of 10 positions. Previous week's s arred postions are maintained without a star if the product is in a holding period. This will, in some 
cases, block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. Recording Industry Assn. Of America seal for 
sales of 500,000 units. (Seal indicated by bullet.) Recording Industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by triangle.) Recording industry Asan. Of America seal audit available and op- tional to all manufacturers. 
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CITY HALL 
LOS ANGELES, CALIFORNIA 90012 

1213) 485 -3311 

Mr. Lee Zh i to 

Editor-in-Chief/Publisher 
BILLBOARD MAGAZINE 
9000 Sunset Boulevard 
Los Angeles, California 90069 

Dear Lee: 

OFFICE OF THE MAYOR 

July 28, 1980 

TOM BRADLEY 
MAYOR 

I am delighted to learn that Billboard Magazine is publishing a Special Issue, 
October 11, 1980, devoted to the Bicentennial celebration of the City of Los 
Angeles. Therefore, it gives me great pleasure to declare this Special Issue the 
official music industry publication for this historic event. 

The Bicentennial will be celebrated in conjunction with the Third Annual Los 
Angeles Street Scene Festival, October 11 and 12. I have asked Steve Gold and 
Jerry Goldstein to serve as Honorary Co- Chairmen of the Festival's Entertainment 
Committee. They are organizing the major musical portion of the program and will 
be working with other entertainment industry leaders such as you. 

The City is grateful to you and to Billboard Magazine for issuing the official 
publication of the Bicentennial celebration. I am confident that this issue will 
tell your global readership of the great contributions our City has made to the 
music /entertainment industry of the world. This is certain to prove why Los Angeles 
is indeed the entertainment capital of the world. 

City of Los Angeles 

LOS ANGELES STREET 
SCENE FESTIVAL 

Sincerely, 

TOM BRADLEY 
MAYOR 

ISSUE DATE: October 11, 1980 ADVERTISING DEADLINE: September 12, 1980 

DISTRIBUTION DATE: October 6, 1980 
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136 109 32 THE WHISPERS 
The Whispers 
Solar BXL1352! (RCA) 7.98 7.98 7.98 

169 117 18 CON FUNK SHUN 
Spirit Of Love 
Mercury SRM -13806 7 -98 79$ 7.98 

137 141 8 FOGHAT 
Tight Shoes 
Bearsville BHS 6999 (Warner Bros) 8.98 8.98 8.98 

170 174 3 CURTIS MAYFIELD 
Something To Believe n 

RSO RS-13077 7.98 7.98 7.98 
105 95 43 BLONDIE 

Eat To The Bea: 
Chrysalis CHE -1225 8.98 8.98 8.98 138 139 20 BOB SEGER & THE SILVER 

BULLET BAND 
Stranger In Town 
Capitol SW 11698 7.98 7.98 7.98 

l 
Y4f 

181 2 TIM WEISBERG 
Party Of One 
MCA MCA-5125 ;18 7.98 7.98 

123 3 BARRY WHITE 
Barry White's Sheet Music 
Unlimited Gold FZ 36208 (CBS) 7.98 7.98 7.98 

108 

122 6 STACY LATTISAW 
Let Me Be Your Angel 
Cotillion SD 5219 (Atlantic) 7.98 7.98 7.98 

139 143 14 DIXIE DREGS 
Dregs Of The Earth 
Arista AL 9528 8.98 8.98 8.98 

7.98 

1l4í 
182 2 VARIOUS ARTISTS 

Empire Jazz 
RSO RS13385 1.98 7.98 7.98 

86 28 GARY NUMAN 
The Pleasure Principle 
Alce SD-38120 (Atlantic) 7.98 7.98 7.98 

140 142 323 PINK FLOYD 
Dark Side Of The Moon 
Harvest SMAS 11163 (Capitol) 7.98 7.98 

173 176 18 BILLY JOEL 
52nd Street 
Columbia 1C35609 7.98 7.98 7.98 

109 91 23 THE BROTHERS JOHNSON 
Light Up The Night 
A8M SP 3716 8.98 8.98 8.98 

141 146 21 WILLIE NELSON 
Stardust 
Columbia lC 35305 7.98 7.98 7.98 

174 111 22 SKYY 
Skyway 
Salsoul SA 8532 (RCA) 7.98 7.98 7.98 

15.98 

7.98 

CHICAGO 
Chicago XIV 
Columbia FC 3651: 8.98 8.98 8.98 

, 183 2 CAMERON 
Cameron 
Salsoul SA-8535 (RCA) 7.98 7.98 7.98 

175 125 8 SOUNDTRACK 

Warner Bras. 2HS 3441 15.98 

7.98 

! 15.98 

7.98 

111 90 19 PAT TRAVERS BAND 
Crash And Burn 
Polydor PD 16262 7.98 7.98 7.98 

143 134 36 DAN FOGELBERG 
Phoenix 
Full Moon /Epic FE 35634 8.98 8.98 8.98 

176 128 13 SYREETA 
Syreeta 
Tamla T7372R1 (Motown) 

112 74 17 ISLEY BROTHERS 
Go All The Way 
1 -Neck FZ 36305 (CBS) 8.98 8.98 8.98 

144 84 12 TOMMY TUTONE 
Tommy Tutone 
Columbia NJC 36372 5.98 5.98 5.98 

177 177 20 BOB SEGER & THE S LVER 
BULLET BAND 
BULLS Nightmaves 
Cupid Si 11567 7.98 7.98 7.98 

Ii1T 
179 2 A TASTE OF HONEY 

Twice As Sweet 
Capitol ST -12089 7.98 7.98 7.98 

113 87 10 GENE CHANDLER 

80th Century 7.605 (RCA) 7.98 7.98 7.98 
178 129 15 ANNE MURRAY 

Somebody's Waiting 
Capitol sod 12064 8.98 8.98 8.98 146 118 13 TEMPTATIONS 

Power 
Gordy G8 994M1 (Motown) 8.98 8.98 8.98 

114 106 21 SPYRO GYRA 
Catching The Sun 
MCA MCA5108 8.98 8.98 8.98 

179 166 11 THE KINGBEES 
The Kirgqbees 
RSO RS 13075 7.98 7.98 7.98 147 136 18 MICKEY MOUSE 

Mickey Mouse Disco 
Disneyland 2504 4.98 4.98 4.98 

115 105 18 RAY PARKER IR. AND RAYDIO 
Two Places At The Same Time 
Aista AL 9515 8.98 8.98 8.98 

180 164 44 STYX 
Cornerstone 
ABM SP 3711 

. 
8.98 8.98 8.98 148 135 9 DAVE MASON 

Old Crest On A New Wave 
Columbia 1C 36144 7.98 7.98 7.98 

116 92 20 ROBERTA FLACK FEATURING 
DONNY HATHAWAY 
Roberta Flach Featuring Donny 
Hathaway 
Atlantic SD 16013 7.98 7.98 7.98 

181 175 28 RUSH 
Permanent Waves 
Mercury SRM 1 4001 8.98 8.98 8.98 149 131 17 HERBIE HANCOCK 

Columbia IC 36415 7.98 7.98 7,98 182 153 6 GENESIS 
And Then There Were Three 
Atlantic SD 19173 7.98 7.98 7.98 

117 112 28 THE B-52'S 
The B-52's 
Warner Bros. BSk 3355 7.98 7.98 7.98 

150 152 23 VAN HALER 
Van Haley 
Warner Bros. BSA 3075 7.98 7.98 7.98 

183 161 16 IAN HUNTER 
Live /Welcome To The Club 
ChrysalisCH21269 11.98 11.98 11.98 1. 130 5 PLEASURE 

Special Things 
Fantasy F -9600 7.98 7.98 7.98 

151 149 11 AVERAGE WHITE BAND 
Shine 
Arista AL 9523 8.98 8.98 8.98 

184 145 13 NEIL SEDAKA 
In The Pocket 
Elektra 5E259 7.98 7.98 7.98 

119 120 5 AL DI MEOU 
Splendido Hotel 
Columbia C2X 31270 9.98 9.98 9.98 

152 157 21 BOB SEGER & 
THE SILVER BULLET BAND 
Live Bullet 
Capitol SKBB -11523 7.98 7.98 7.98 185 188 3 KENNY ROGERS 

Ten Years Of Gold 
United Artists UALA 835 7.98 7.98 7.98 

120 115 6 JOHNNY GUITAR WATSON 
Love Jones 
DIM 31 (Mercury) 7.98 7.98 7.98 

153 158 5 DOOBIE BROTHERS 
Best Of The Doobie Brothers 
warner Bros. BSK 3112 7.98 7.98 7.98 ,. 

L. 
JUSTIN HAYWARD 
Night Flight 
Deram JRL-1-4801 (Mercury) 7.98 7.98 7.98 

121 116 12 MAC DAVIS 
It's Hard To Be Humble 
Casablanca NBLP 7207 7.98 7.98 7.98 

154 150 36 MANHATTAN TRANSFER 
Extensions 
Atlantic SD 19258 7.98 7,98 7.98 

178 2 MAZE 
Joy And Pain 
Capitol ST 12087 7.98 7.98 7.98 

187 190 11 THE JEFF LORBER FUSION 
Wizard Island 
Arista FL 9516 8.98 8.98 8.98 7 

165 3 CLEO LAINE & 
JAMES GALWAY 
Sometimes When We Touch 
RCA ARL13628 7.98 7.98 7.98 133 2 HENRY PAIL BAND 

Feel The Heat 
Atlantic SD 19273 7.98 7.98 7.98 

188 186 6 SOUNDTRACK 
Bronco Billy 
Elektra 5E-512 8.98 8.98 8.98 1 196 

11iT 
2 MECO 

Meco Plays Music From The 
Empire Strikes Back 
RSO R0.13086 5.98 5.98 5.98 

124 

125 

127 

113 

87 KENNY ROGERS 
The Gambler 
United Artists MLA 934 7.98 7.98 7.98 

189 189 86 DOOBIE BROTHERS 
Minute By Minute 
Warner Bros. BSK 3193 8.98 8.98 8.98 

8 SAMMY HAGAR 
Danger Zone 
Capitol ST 12059 7.98 7.98 7.98 

157 160 8 HANK WILLIAMS JR. 
Habits Old And New 
Elektra /Curb 6E -278 7.98 7.98 7.98 

JOHNNY MATHIS JOHNNY MATHIS 
Kinda Different 

Coiumoia 1C 36505 7.98 7.98 7.98 

126 93 13 ISAAC HAYES 
And Once Again 
Polydor PD11269 7.98 7.98 7.98 

158 159 35 LYNYRD SKYNYRD BAND 
Gold & Platinum 
MCA MCA 211008 12.98 12.98 12:98 

191 185 20 SOUNDTRACK 
Coal Miner's Daugnter 
MCA MCA 5107 8.98 8.98 8.98 y 

167 10 BENNY MARDONES 
Never Run Never Hide 
Polydor PD 1.1263 7.98 7.98 7.98 

159 

160 

132 8 GRACE JONES 
Warm Leatherette 
Island ILPS 9592 (Warner Bros) 7.98 7.98 7.98 

192 140 19 G.Q. 
Two 
Arista AL 9511 7.98 7.98 7.98 

148 7 JAMES LAST BAND 
Seduction 
Polydor PD -1 -6283 7.98 7.98 7.98 

128 100 8 MILLIE JACKSON 
For Men Oily 
Spring SP- 1.6'27 (Polydor) 7.98 7.98 7.98 

193 155 24 SOUNDTRACK 
American Gigolo 
Polydor PD -1 -6259 8.98 8.98 8.98 * 1=30 JOHN KLEMMER 

Magnificent Madness 
Elektra 6E-284 7.98 7.98 7.98 

129 121 99 BLONDIE 
Parallel Lines 
Chrysalis CHR 1192 7.98 7.98 7.98 

194 147 22 TEENA MARIE 
Lady T 

Gordy G7- 992R1 (Motown) 7.98 7.98 7.98 
162 163 70 JOURNEY 

Evolution 
Columbia FC 35797 8.98 8.98 8:98 

13( 96 11 THE INVISIBLE MAN'S BAND 
The Invisible Man's Band 
Mango MLPS9537 (Island) 7.98 7.98 7.98 

195 172 15 PEABO BRYSON 
Paradise 
Caviml 50012063 8,98 8.98 8.98 l 173 1 14 MICHAEL FRANKS 

One Bad Habit 
Warner Bros. MK 3427 7.98 7.98 7.98 

131 124 27 THE CLASH 
London Calling 
Epic E2 36328 9.98 9.98 9.98 

19E 

197 

144 

180 

9 

4 

GERRY RAFFERTY 
Snares And Ladders 
United Artists LT -1039 8.91 8.98 8.98 164 

165 

168 17 EARL KLUGH 
Dream Come True 
United Mists LT 1026 7.98 7.98 7.98 

13. 107 7 STANLEY CLARKE 
Rock, Pebbles And Sand 
Epic JE 36506 7.98 7.98 7.98 

LINDA CLIFFORD 8 CURTIS 
MAYFIELD 
The Right Combination 
Rso RSI-3084 7.98 7.98 7.98 

162 21 SOUNDTRACK 
All That Jazz 
Casablanca NBLP 7198 7.98 7.98 7.98 lElf 

154 3 TOM BROWNE 
Love Approach 
GRP /Arista GRP 5008 7.98 7.98 7.98 191 195 46 KENNY ROGERS 

Kerny 
United Artists LWAK -979 8.9$ 8.98 8.98 

166 169 3 NIGHTHAWKS 
Nighthawks 
Mercury SRM1 -3833 7.98 7.98 7.98 

13 137 2 ONE WAY FEATURING AL 
HUDSON 
One Way Featuring Al Hudson 
MCA MCA-5127 7.98 7.98 7.98 

19( 156 11 POINT BLANK 
The Hard Way 
MCP MCA 5114 8.98 8.98 8.98 

167 170 111 THE CARS 
Elektra 6E-135 7.98 7.98 7.98 

13! 126 17 BILLY JOEL 
The Strarger 
Columbia 1C 34987 7.98 7.98 7.98 

THE ENGLISH BEAT 
I Just Can't Stop It 
Sire SRN 6091 (Warner Bros.) 7.98 7.98 7.98 

20( 151 6 RONNIE MILSAP 
Milsap Magic 
RCA AHL13563 7.98 7.98 7.98 

TOP LPs &TAPE 
A -Z (LISTED BY ARTISTS) 

Air Supply 100 
Alabama 91 
Herb Alpert 33 
Ambrosia 58 
Joan Armatrading 28 
A Taste Of Honey 145 
Average White Band 151 

Jeff Beck 21 
Pat Benatar 73 
George Benson 27 
Blackfoot 52 
Black Sabbath 34 
Blondie 105, 129 
Blow Fly 82 
Blue Oyster Cult 44 
Jackson Browne 2 
Tom Browne 133 
Peabo Bryson 195 
Rocky Burnett' 54 
Cameo 29 
Cameron 142 
Kim Carnes 62 
Caps 167 
Gene Chandler 113 
Change 66 
Cheap Trick 6644 

Chic 

Chicago 110 
Eric Clapton 14 
Stanley Clarke 132 
Linda Clifford & Curtis Mayfield 197 
Natalie Cole 87 
Commodores 17 

Con Funk Shun 169 
Alice Cooper 101 
Christopher Cross 9 
Crusaders 31 

Rodney Dangerfield 95 
Mac Davis 121 

Dave Davies 59 
Devo 79 
Al Di Meola 119 
Dixie Dregs 139 
Doobie Brothers 153, 189 

53 
BobDya 

Dupree 
Dylan 24 

Dynasty 103 
Eagles 75 
Fatback 74 
Roberta Flack & Donny Hathaway 116 
Dan Fogelberg 143 
Foghat 137 
Michael Franks 163 
Peter Gabriel 23 
Genesis 15, 182 
G.Q 192 

Larry Graham 30 
Grateful Dead 69 
Sammy Hagar 125 

Van Helen 56,150 
Herbie Hancock 149 
Emmylou Harris 39 
Isaac Hayes 126 
Justin Hayward 186 
Ian Hunter 183 
Isley Brothers 112 
J. Geils Band 80 
Jermaine Jackson 22 
Michael Jackson 20 
Millie Jackson 128 
Bob James 48 
Al Jarreau 32 
Waylon Jennings 81, 92 
Billy Joel 3, 135, 173 
Elton John 41 
Southside Johnny &The Asbury Jukes 

76 
Grace Jones 159 
Journey 90,162 
Judas Priest 61 
Chaka Khan 46 
Carole King 57 
Kiss 42 
John Klemmer 161 
Earl Klugh 164 
Gladys Knight & The Pips 63 
Cleo Laine Si James Galway 155 
James Last Band 160 
Stacy Lattisaw 107 
Def Leppard 98 
Lipps Inc 43 

Lynyrd Skynyrd 
Maze 
Manhattan Transfer 
Manhattans 
Benny Mardones 
Teena Marie 
Bob Marley and The Wailers 
Dave Mason 
Johnny Mathis 
Curtis Mayfield 
Paul McCartney 
Meco 
Stephanie Mills 
Ronnie Milsap 
Eddie Money 
Mickey Mouse 
Anne Murray 
Willie Nelson 
Willie Nelson &Ray Price 
Nighthawks 
Ted Nugent 
Gary Numan 
One Way Featuring Al Hudson 
Henry Paul Band 
Graham Parker & The Rumour 
Ray Parker J r. & Raydio 
Tom Petty & The Heartbreakers 
Pink Floyd 
Luciano Pavarotti 
Pleasure 
Poco 
PWntBlank 

Every care for the accuracy of suggested list prices has been taken. Billboard does not assume responsibility for errors or omissions. 

RECORDING INDUSTRY ASSN. OF AMERICA seal for sales of 500.000 units. RECORDING INDUSTRY ASSN. OF AMERICA seal for sales of 1.000,000 units. 
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158 Pretenders 51 Urban Cowboy. 4 

122 Pure Prairie League 70 Xanadu 26 
154 Queen 5 Spin cers 34 

37 Eddie Rabbitt 93 Spyro Gyra 114 
127 Gerry Rafferty 196 Squeeze 94 
194 Rockie Robbins 71 Styx- 180 

89 Kenny Rogers 86,124,185, 198 Syreeta 176 
148 Linda Ronstadt 60 Temptations 146 
190 Diana Ross 6 The B 52's 117 
170 Rossington Collins Band 19 The Brothers Johnson 109 

18 Pony Music 40 The Charlie Daniels Band 49, 104 
156 Rush 181 The Chipmunks 47 

36 Boz Scaggs 25 The Clash ... 131 

200 Scorpions 102 The Dirt Band..._ 77 
85 Neil Sedaka 184 The English Beat 168 

147 Bob Seger & The Silver Bullet Banc The Invisible Man's Band 130 
178 10, 138, 152, 177 The Jeff Lotter Fusion 187 
141 Carly Simon 65 The Kingbees 179 

78 Frank Sinatra 96 The Kinks 16 
166 Skyy 174 The Motels 50 

45 S.O.S. Band 12 The Rolling Stomas 1 

108 Soundtracks: The Whispers 136 
134 All That Jazz 165 Ali Thomson . 99 
123 American Gigolo 193 Pete Townshend 7 

83 Bronco Billy 188 Pat Travers Band 111 
115 Can't Stop The Music 67 Tommy Tutune 144 

68 Coal Miner's Daughter 191 Various Artists 172 
35, 140 Fame 11 Dionne Warwick 88 

97 Roadie 175 Jot nny Guitar Watson 120 
118 The Blues Brothers 13 Tin Weisberg 171 
72 The Empire Strikes Back 8 Barry White 106 

199 The Rose 38 Halk Williams ..,r 157 
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Lote General News 

HAPPY FAN -Cheap Trick's Robin Zander signs an autograph backstage at 
the Los Angeles Coliseum for an appreciative fan as John Waite of the Babys 
looks on. The action was during the "Summer Blowout" where both Cheap 
Trick and the Babys played. Other acts included Journey, Black Sabbath and 

AC /DC. 

PLAY REVIEW 

Bowie a Success As `Elephant Man' 
DENVER -Rock legend David 

Bowie made his stage debut as an ac- 
tor with the leading character role in 
"The Elephant Man" at the Denver 
Auditorium Theatre Tuesday (29). 

The play itself may not have been 
the best vehicle for Bowie to launch 
his stage premiere. but it gives a 

strong indication Bowie could defi- 
nitely give up rock and make a sub- 
stantial living as an actor. 

Bowie graciously accepted the fact 
that Concetta Tomei, as Mrs. 
Kendal. ran away with the show. 

Ironically, like his movie debut in 
"The Man Who Fell To Earth" in 
which he played an alien who lands 
on earth, Bowie portrays a character 
that can best be described as a freak 
for his stage debut. 

Bowie portrays John Merrick. a 

FCC Hearings 
Continued from page 3 

"every AM station in the country 
will be effected," says an FCC 
spokesman. 

On another matter, the FCC is- 
sued a further notice of proposed 
rulemaking in the AM stereo pro- 
ceedings. Finding the information 
before it incomplete, the Commis- 
sion is seeking more comments from 
broadcasters, system manufacturers 
and the public before approving 
AM stereo. 

The Commission says its purpose 
in postponing a decision is not to de- 
lay the selection of an AM stereo sys- 
tem but rather to base its final deter- 
mination upon a full, complete and 
accurate record. 

On April 9, the FCC asked its staff 
to prepare a report selecting a single 
AM stereo system, probably Magna- 
vox, for approval. After being inun- 
dated with pleadings and petitions 
from broadcasters and four other 
system manufacturers, and after 
hearing requests for further research 
time from its own engineering staff, 
the Commission decided to develop 
more information before choosing 
any system. 

Techhnical data is being re- 
quested but the FCC is also seeking 
to determine the desirability of its 
making this decision rather than 
leaving it to the marketplace. 

In addition, the FCC is asking for 
comments on the possibility of a uni- 
versal decoder being developed to 
permit reception of all five currently 
available AM stereo systems. 

resident of England in the 1980s. 
Merrick's story is that his mother 
was a circus performer who was 
stepped on by an elephant while she 
was pregnant. Merrick is the result 
of that accident. Unfortunately, it 
takes nearly half the play just to re- 
veal this fact to the audience. 

This is the play's weak point in 
that it twists and turns away from 
the subject -Merrick's plight to un- 
derstand life and why he isn't like 
everyone else. 

Due to the accident before his 
birth, Merrick turns out emaciated 
and deformed. Bowie, appearing in 
his opening scene in only boxer style 
underwear shorts, shows why he has 
earned the nickname of "The Thin 
White Duke" and leaves no doubt 
that he can perfectly fulfill the Mer- 
rick image. 

Bowie's forte is how convincingly 
he portrays a deformed person, right 
down to an affected voice he uses 
throughout most of the play (one 
scene has him imagining himself as 

normal, which includes a normal 
voice). 

Through his transitions in life, 
Merrick is taken from a freak show 
to a hospital where he is the subject 
of a lifesong study. 

While in the hospital. his gentle- 
manly demeanor gains him the re- 
spect of England's high society. 

DICK KELLEHER 

ACCESSORIES 
CONTROVERSY 

LOS ANGELES -The concerted 
effort by manufacturers, distributors 
and retailers of drug paraphernalia 
to thwart enforcement of a widely 
passed local ordinance to restrict 
such sales to minors has resulted in 
filing of a third Superior Court suit. 

Licorice Pizza, the record /tape 
chain which is a plaintiff in all three 
suits, has filed against city executive 
and enforcement officials of West 
Covina, a suburb, in a pleading al- 
most identical to that filed against 
Los Angeles and Los Angeles 
County officials. 

In the first two cases, Judge Jerry 
Pacht has enjoined defendants from 
proceeding to enforce the recent or- 
dinance, ruling that not enough is 
known about the controversial ukase 
until the matter is put to a full trial. 

Insidelrock 
DJ's Sound City opens its first Sound & Video City in 

mid- September in Tuckwila, Wash., near its headquar- 
ters. Ex -Craig Salesman Dick Justham, one of the co- 
founders of the Northwest /Alaska /Hawaii chain. is put- 
ting electronics whiz Sterling Luke in charge of the first 
video hardware /software outlet for the 24 -store chain. 
Weston Nishmura's Video One one -stop, Bellevue, 
Wash., is supplying all the software. Before Tuckwila 
opens, DJ's will bow new locations in Longview. Wash., 
Boise and Spokane, Wash. ... San Francisco Federal 
Bankruptcy Judge Lloyd King has set Aug. 25 at 10 a.m. 
for auction of the more than 550,000 units of product to 
be sold in the Chapter XI proceeding involving Odyssey 
Records & Tapes and Richard H. Bullock. The entire lot 
or parts thereof will be up for bid at 809 Bay St.. Capi- 
tola. Bullock says there is a breakdown of the inventory 
by vendor and configuration available to those inter- 
ested. Bullock got a good reading after surgery recently 
and will be nearing normal by Oct. 1 according to his 
medics. 

Aaron Rosenbloom, one of the two brothers respon- 
sible for the Rose Records' Chicago empire, is convalesc- 
ing nicely at Wesley Pavilion Northwestern Hospital, 
Chicago, after exploratory surgery last week. It appears 
he will be confined for 10 more days.... Ex -Beach Boys' 
keyboarder Ron Altbach has turned act mentor, manag- 
ing Sailor which debuts on Caribou, the James Guercio 
label through CBS.... WEA, WNEW -FM and the 
Gotham Sam Goody stores combine the week of Aug. 10 in 
an "Urban Cowboy" contest wherein the winner receives 
a free week at a dude ranch. ... Patrick Kegin's Colum- 
bia, Mo., Record Bar won the $400 first prize in the re- 
cent month -long chainwide competition, while Robb 
Houser's crew in Johnson City, Tenn., split a $500 Bea- 
tles display contest prize. 

Kid Stuff Records has worked out a deal to create a 

"Strawberry Shortcake" kidisk series. Anticipate Snuff 
Garrett to ignite the musical spark when "Best Little 
Whorehouse In Texas" goes before the cameras late this 
year. ... Former ABC Records sales boss Skip Byrd is 

readying a trailer park in addition to his Skip's Records 
retail store in Gainesville. Ga. And one -time Wash- 
ington- Baltimore promo Johnny Lamm has opened his 
second retail store, this one in Winchester, Va.... Track 
hears several Rent -A- Record stores have opened in the 
U.S., where the consumer pays for his album and can 
bring it back within 24 hours and get back everything 
but $1 charged for the daily usage of the disk. 

New Wave! New Rockers! New Music! is the theme of 
an August 21 -store Music Plus promotion, whereby cus- 
tomers buying such albums get a different free 5 by 7- 
inch hardboard playing card facsimile carrying the like- 

nesses of Elvis Costello, Blondie, the Ramones and Sid 
Vicious in subsequent weeks. Each card has a number 
pattern which when filled in indicates the amount ofdis- 
count one gets when one purchases his next album in 
that bag. When a patron turns in three such cards with 
his name, he becomes eligible for one of four grand 
prizes at a month's end drawing. Winners get admission 
for two for one month to either Madame Wong's, Whisky 
A -Go Go or Starwood. Stores will be window dressed ap- 
propriately and there will be print and radio support. 

Disco /Video Mat ?: Gotham lowballer Disc -O- 
Mat stocking its first videocassettes, among which is the 
Kinks' "One For The Road," which carries a $39.95 list. 
... Chicago's WLUP -FM has produced a $1.98 album 
containing 10 selections by previously unrecorded local 
groups. John Ryan put together the packet recorded at 
Paragon Studios.... Credit managers are working over- 
time on accounts over 90 days on their label's aging re- 
ports. Labels want delinquency down to a minimum now 
that late summer blockbuster releases are imminent. 

Chuck Kaye, president of Irving /Almo, was unavail- 
able last week to confirm or deny a report that he's leav- 
ing that post to head publishing operations at David 
Geffen's new and still unnamed Warner- distributed la- 
bel. 

Feast Or Famine: Elektra /Asylum slogged through the 
15 months between Carly Simon's "You Belong To Me" 
in July 1978 and the Eagles' "Heartache Tonight" in Oc- 
tober 1979 with only one top 10 single: Linda Ronstadt's 
"Ooh Baby Baby" (though it also worked Planet's num- 
ber two Pointer Sisters hit "Fire "). But the deliverance of 
the Eagles LP last fall has turned the label around: it's 
scored eight top 10 hits in the past eight months, with 
three tunes by the Eagles, two by Linda Ronstadt and 
one each by J.D. Souther, Queen and Robbie Dupree. 

Look for Western Merchandisers to resume its annual 
convention in Amarillo in 1981.... John Addison packed 
in more than 2.000 July 16 at his new cavernous Times 
Square Bond International disco, Gotham City, to salute 
Patti LuPone's Tony and N.Y. Drama Desk awards for 
her title tole in " Evita." ... A major label with a top act 
going to market in several weeks may test 20 -point 
weight paper on an album jacket. Standard is 22- point. 
There has been talk about going to 18 -point in an 
economy move, but there's trepidation that the consumer 
will note the drastic change. 

RCA's SelectaVision videodisk system, which already 
has hardware support in the U.S. from Zenith and soft- 
ware backing from CBS, is expected to add Sears. Roe- 
buck & Co. as a marketer. If negotiations are finalized. 
Sears expects to advertise the unit and its software in its 
1981 Christmas catalog. 

Stevens /McGhee Co. Grabs Its First Hit 
NEW YORK -The Stevens/ 

McGhee Entertainment Corp., 
formed earlier this year (Billboard, 
April 19, 1980) as a service company 
supplying finished product to record 
labels, is enjoying its first hit. 

Disk is Benny Mardones' "Into 
The Night" on Polydor, which 
moves to a starred 20 on this week's 
Hot 100. It was produced by Barry 
Mraz, who is managed exclusively 
by Stevens /McGhee. Mardones' al- 
bum, "Never Run, Never Ride," is 
also moving up on the Top LP & 
Tape charts. 

The firm is proceeding with its 
other production projects. says Ste- 
vens, former head of a &r at Polydor, 
but he says that the number of these 
has been scaled down somewhat. 

Original plans called for about 35 
albums to be completed by the end 
of the year; now about 15 to 20 are in 
hand. This reduction is due to what 
Stevens calls the "realities" of to- 
day's marketplace. "Too many proj- 
ects don't make sense at this time," 
he says. 

Given the green light are Bait, a 

rock band in the Styx mold, pro- 
duced by Mraz; Victor Tavares, pro- 
duced by the Tavares group of 
which he's a member; Mink De 
Ville, newly signed to Atlantic 
worldwide; two acts to be produced 
by Isaac Hayes, one Stevens calls a 

"doo wop vocal group," the other an 
"r &b shell artist ;" and the Funky 
Men, to be produced jointly by 
James Brown and Stevens. 

Aside from Mraz, Stevens/ 
McGhee manages an r &b group 

By ADAM WHITE 
signed to Ariola, Niteflyte; Mink De 
Ville; and Christie Allan, Australian 
singer signed to Polydor for North 
America and to WEA International 
for certain other world territories. 

In fact, Allen signals the Stevens/ 
McGhee links with Michael Gu- 
dinski's Mushroom Records in Aus- 
tralia. "We work on his projects 
here, he works on certain of our 
projects in Australia and New Zea- 
land," explains Stevens. 

Mushroom will have Mink De 
Ville in that region, for example, 
while Atlantic has the group every- 
where else. 

Stevens is aware of the impor- 

Weaver Heads 
Atlanta NARAS 

ATLANTA -The local chapter of 
NARAS has elected its new officers 
to serve through 1981. Steve Weaver 
has been re- elected president. with 
William Bell chosen vice president 
and Alex Jamoulis named to the po- 
sition of secretary. 

Also re- elected for his second term 
is Tom Long, professional manager 
of the Lowery Music Group, who 
serves as treasurer. Jimmie Taylor, 
executive secretary of the Atlanta 
Federation of Musicians, continues 
as national trustee, joined by Bill 
Huie who was elected to a two -year 
term. 

Nominated as national vice presi- 
dent to represent the Atlanta 
NARAS chapter is attorney Joel 
Katz. 

tance of international markets in to- 
day's record business, and he divides 
the world up into four distinct areas: 
North America, Europe (including 
the U.K.), Japan, and the rest of the 
world, including Australasia. 

This geographic approach de- 
pends on the type of artist involved, 
he continues. For rock acts, he con- 
siders a worldwide deal with one 
company to be most appropriate, 
where there can be "interaction" 
among the affiliates, where promo- 
tion can be coordinated with tour ac- 
tivity, and where common merchan- 
dising materials can be created. 

For other types of artist, Stevens 
favors region -by- region deals -on 
r &b and disco repertoire, for ex- 
ample, where the emphasis is usu- 
ally on the product rather than the 
artist. "The companies strong in soul 
in the U.S. don't necessarily have 
foreign strength. That's when I 
would go market -by- market." 

Stevens attributes much of his 
current thinking on international 
deals to his time with Polydor. "With 
PolyGram, I really learned the 
world perspective. I also learned that 
you can break an American act in 
Europe, and use that success to bring 
it back to the U.S." 

In that regard, Stevens /McGhee 
recently toured Mink De Ville in Eu- 
rope in between recording deals, af- 
ter the group's Capitol contract ex- 
pired but before it was pacted to 
Atlantic. "If we waited until Atlantic 
had a record out, we might have lost 
the career momentum that's been 
built up in that region." 
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Their latest album 
Featuring the single "Love Don't Make It Right" (WBS 49269) 

Written and produced by Nickolas Ashford & Valerie Simpson 
for Hopsack & Silk Productions, Inc. 

A WI s,111C.A111-- 
National Tour Dates 

9/12 -14 San Francisco 10/16 New Orleans 11/6 Syracuse 11/28 Charlotte 
9/18 -20 Los Angeles 10/17 Memphis 11/7 Springfield 11129 Birmingham 
9/27-28 Cleveland 10/18 Kansas City 1118 New Haven 11130 Atlanta 
10/3-4 Chicago 10/19 St. Louis 11/9 Boston 12/5 Sacramento 
10/5 Detroit 10/24 Passaic 11/14 -16 Philadelphia 12/6 Oakland 
10/10 Buffalo 10/25 -26 Washington 11/21 -22 Ft. Worth 12/7 Los Angeles 
10/11 Dayton 10/31-11/1 Baltimore 11/23 Houston 12/26-28 New York 

11/2 Richmond 

Management: George Schiffer 
On Warner Bros. records & tapes HS 3458 !fin 
A Warner Communications Company ®, 
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