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Stores Defy Tape Ban

By ROMAN KOZAK

NEW YORK —Some of this city’s biggest re-
tailers appear to be challenging the record
manufacturers’ campaign against blank tape
ads running together with recorded product
ads.

Korvettes, Sam Goody and Alexander’s. the
three most aggressive newspaper advertisers in
this market all ran ads in Thursdav’s (7) New
York Daily News that fly in the face of recent
efforts by CBS, PolyGram. Chrysalis and
Arista to cut down on blank tape ads by with-
holding co-op monies for any ads that include
plugs for blank tapes.

Ads for all three of the chains are multi-
product ads. with the %-page Goody copy

promising 25% off on all WEA product. and
individual discounts on CBS’ Billy Jocel and
Paul McCartney LPs and RSO’s “Empire
Strikes Back™ and “Grease” soundtracks. Be-
low these ads Goody promises 30% off on
Maxell cassettes, cartridges and open recels.

The half-page Korvettes ad offers a sale on
new releases from Arista, A&M, Motown,
Tamla. Gordy. Salsoul, 20th Century-Fox, So-
lar and Grunt, and a $3.69 offering on sclect
$5.98 WEA and CBS catalog product.

The ad also ofters 25% off on accessories in-
cluding “every blank cassctte and 8-track car-
tridge tape in our huge stock.”

(Continued on puge 17)

Jacket Makers Fight Counterfeiters

By IRV LICHTMAN

NEW YORK—Most major U.S. album fab-
ricators are supplying label clients with jackets

incorporating a variety of anti-counterfeiting

devices. And they took upon this diversity of
approach as a means to keep counterfeiters off

balance.

“It's a way of keeping counterteiters on their
toes,” maintains Floyd Glinert of Shorewood
P.achaging, one of at least four fabricators
known involved in their own systems. The
others include Album Graphics. Ivy Hilt and
Quecens Litho.

Another emerging factor is the varving de-

grees of confidentiality among fabricators and
their label clients as to how knowledgeable
they want segments of the industry to be on the
mechanics of the systems. Whatever the sys-
tems adopted. they are adding from “under a
penny” to “between once to five cents” to the
cost of cach jacket.

The most “public™ of the three systems in
terms of ready detection is one developed by
Album Graphics Inc. with the Continental
Group. formerly Continental Can. This ap-
proach relies on the viewing. by naked eye or

{Continued on page 64)

man cartel laws.

TRUE COLOURS is what you see when you look at the new SPLIT ENZ
album. . . . Featuring the first taser etched graphic on the surface of every
album. .. . The new SPLIT ENZ album is TRUE COLOURS SP 4822. . ..
Another first from A&M RECORDS & TAPES. Listen to the single, I GOT
YOU.” AM 2252. Produced and engineered by David Tickle. A Boomerang
(Advertisement)

Production.

st SINGLES AFFECTED TOO %

U.S. Chains Raising
Disk & Tape Prices

German Court Halts Spanish Imports

By WOLFGANG SPAHR
HAMBURG —WEA Germany has scored a vital victory in the battle against
parallel imports in this region, with a Frankfurt court banning a major im-
porter from bringing in WEA product from Spain.
Among other important aspects, the verdict rejects the pleas of KTV
Koengener Record Distribution—backed by the other 30-odd German import
companies—that exclusive distribution license contracts violate U.S. and Ger-

In this case. itwas reported that KTV Koenger.er was importing virtually the
entire range of WEA™S top artist titles. as pressed in Spain by Hispavox.

Discos Convert To Country

This story prepared by Alan Penchansky in Chicago and Robyn Wells
in Nashville.

CHICAGO-A new country and western entertainment format craze is
nudging out disco’s glitter and finery at U.S. nightspots.

The growing desire for a more casual dress code and lifestyle along with the
intluence of such pictures as “Urban Cowboy™ and “Coal Miner's Daughter™
are reasons most often cited for the switch in clubs in Chicago. Atlanta, Cleve-
land. Dallas. Houston and Nashville.

U.K. Row Developing
Over List Price Exit

By PETER JONES

LONDON—A major industry row is break-
ing out here in the wake of the abandonment
of recemmended retail prices by three major
record companies—EMI. PolyGram and CBS.
And it principatly involves music publishers,
who say that they're prepared to hold up re-
lease schedules unless royalty payments are
satisfactorily settled.

The inttiative comes from the Mechanical
Rights Society. clearly infuriated by the action
of the three majors being taken without tatks
with the publishers over future rovalty caleu-
lations.

The Society is now advising its publisher
members to refuse to accept statutory notices
for records proposed for release where no rec-
ommended retail price is stated.

In a letter to the British Phonographic In-
dustry’s copyright committee. Rob Montgom-
ery, general administrator of the Mechanical
Rights Society, says categorically. "We don’t

(Continued on page 60)

(Continued on page 62)
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By JOHN SIPPEL

LOS ANGELES-— J.S. record/tape/acces-
sories retail chains arz >oosting album prices
to an average $3.69 for specials and $7.07 for
shelf price titles on S7.98 list albums.

In the $8.98 list camegory the hike averages
out to $6.30 on speca s and $7.67 on shelf
priced titles.

The recent 3%-4% wholesale price hike from
branch distribution ard independents like
Arista and Chrysalis is forcing chains to ele-
vate sticker pricss, tee. on singles. where $1.29
is the going rate. accereing to a spot cheek.

“We were paying &3 88, then $3.98. $4.08.
$4.21 and now arounc $4.35 for $7.98 since the
album suggested price was introduced over
two years ago,” savs J n Grimes of the 35 Na-
tional Record Mart/Casis chain in Pittsburgh.

Like most of his peers, he did not raise store
prices when the tast mwo raises occurred over
the past 10 moaths. But like all of the chain
bosses canvassed. they etther have or witl esca-
late retail prices withmn the next four weeks.

Dave Burke of the F.ecordland chain. Cleve-
land. and Lou Zogelmen of Music Plus here.
point out that more sephisticated electronic
data processing equipmznt today makes it im-
perative daily to diss:c business statistically.

(Continued on page 9)

{Continued on page 74)

CAUGHT, the new album by TEFI DESARIC (who hit =1 with “Yes. I'm
Ready™) captures TERI at her rockin' tiest. CAUGHT ofters generous serv-
ings of meaty rock and roll, with songs | ke “Caught,” “Time After Time,”
and a crash-bang send-up of the Beat e’ classic, | Should Have Known
Better.” Catch TERI on CAUGHT NBLP ?231. Produced by Bill Purse for
Casablanca Records. Executive Produzer H.W. Casey.

(Advertisement)
(Advertisement)
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DIVE DEEP INTO
NIELSEN/PEARSON
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. . . treasures to be found!
The NIELSEN/PEARSON
album contains the single
“IF YOU SHOULD SAIL’,
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General News
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TRIBUNAL'S FINAL REQUEST

WASHINGTON—-The Copyright Royalty Tribunal has re-
quested the National Music Publishers Assn. submit financial
data detailing domestic and foreign revenues. expenses for me-
chanical performance. print license payments and other miscel-
laneous income for the years 1977, 1978 and 1979.

The Tribunal. which has a mandate from Congress to set a
mechanical royalty rate by the end of this year, ruled Thursday
(7) that this financial information about the music publishing
business is relevant to the proceedings. The publishers had ar-
gued that the information was not.

No deadline has been set for the publishers to submit the in-
formation and. since the Tribunal lacks subpoena power. the
publishers may choose to refuse the Tribunal’s request.

Still pending is the American Guild of Authors & Compos-
ers’ motion to strike the testimony of Dr. David Kiser and the
Cambridge Research Institute report which he prepared for the
Recording Industry Assn. of America from the record of the
mechanical proceedings.

NMPA Asked To Submit Data On

By JEAN CALLAHAN

AGAC contends that since the RIAA will not release base
data underlying Kiser’s report. the authenticity of the report is
in question.

As the lengthy mechanical hearings approach completion.
Irwin Steinburg. chairman of PolyGram U.S. Record Oper-
ations, described industry problems for the Tribunal. He stated
that economic troubles have forced PolyGram to cut back its
artist roster from 275 in September 1979 to 150 today. As artists
are cut, released or dwindle. PolyGram has “consolidated serv-
ices™ in its efforts to cut back employment, Steinburg said.

Testifying Tuesday (5), Steinburg said he knows of no com-
parable cuts at Chappell. PolyGram’s publishing house. “Bas-
ically. publishing companies are passive in nature.” said Stein-
burg. “'the recipients of record company efforts without making
investments.” Steinburg described publishers main business as
“an administrative function.” :

While PolyGram employs 65 in-house radio promotion staff-
ers and spends from $250.000 to $300.000 each month on inde-

Revenues, Expenses & Payments

pendent radio promotion as well, Chappell employs one pro-
motion person. Steinburg stated to illustrate his allegation that
record companies do much more than music publishers to
create hit songs.

Steinburg estimated the burden of an increased mechanical
rovalty rate to 6% of list price at approximately $25 million a
year for PolyGram. He predicted that increased mechanical
costs would increase the price of records and that a higher con-
sumer price could add to the industry’s home taping problem.

On Wednesday (6). Walter Dean. executive vice president of
the CBS Records Group. discussed charts prepared by CBS
which monitored the effective mechanical royalty rates from
1915 1o the present. CBS’ charts showed a widely scattered
range of rates over the years. in contrasi to NMPA's earlier
claim that an effective historical rate of 6% exists.

NMPA and AGAC attorneys argued with CBS’ method of

(Continued on page 17)
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QUALITY IN CANADA

CBS To Press And
Distribute Handshake

NEW YORK-With its CBS
“pressing and distribution™ deal fi-
nalized for the U S.. the first product
from Handshake Records hits the
market this week. Quality Records
will market Handshake in Canada.

The label. a partnership between
Ron Alexenburg. Peter and Trudy
Meisel and the Ariola International
Group. offers as its debut product
the Amii Stewart/Johnny Bristol
recording of “My Guy, My Girl.”

Interestingly. the session has al-
ready been released in England un-
der the Atlantic logo. Ariola had
previously made a licensing deal
with the label. but Handshake
picked up Stewart as a pactee when
her deal with Ariola in the US.
ended.

Before the month is out. Hand-
shake will also have a single out by
Gerald Masters, who along with Ur-
ban Heroes will be debutalbum art-
ists in September or October. An-
other August singles entry is by
Revelation.

Alexenburg says the CBS ar-
rangement is a “simple deal for
pressing and distribution in the U.S.
The major concern for a small inde-

WEA GOING
100% AGAINST
COUNTERFEITS

By PAUL GREIN

LOS ANGELES—Every album or
tape released by WEA early 1981
will be implanted with one orseveral
anti-counterfeiting devices. accord-
ing to Stan Cornyn, executive vice
president of Warner Bros.

The ultimate goal is to have the
devices on all albums released by
WEA worldwide, though Cornyn
says the program may be launched
without total global penetration. “It
makes sense to ultimately do it on all
releases in all territories.” he says.
“But you don’t have to enter at full-
speed.”

WEA is presently experimenting
in the lab with three different anti-
counterfeiting configurations, he re-
veals. though none has been tested
in the'marketplace.

In addition to this collective ef-
fort. all three WEA labels have indi-
vidually test-marketed anti-counter-
feiting devices on isolated album
releases. The Atlantic-distributed

(Continued on page 74)

pendent company is collections and
CBS is providing this service” (Bill-
board. May 31. 1980).

As for the distribution royalty
comnianded by CBS, allegedly a
major factor holding up the deal
over the past two months. Alexen-
burg claims an “equitable™ arrange-
ment was worked eut. one made on
the basis ‘of “let’s have a hit and
make money on it.”

CBS has no direct financial com-
mitment to Handshake. with the la-
bel handling its own marketing and
promotion. reflecting CBS’ “press-
ing and distribution” concept.

For foreign distribution. Alexen-
burg says “contracts have been
drawn™ for the territories of Japan.
ltaly and Australia. But no names
are forthcoming. Ariola is handling
other major markets where it oper-
ates its own label setups. including
England. France. Germany. Mexico
and Spain. The South American
market is also “open for discussion,”
Alexenburg adds.

The CBS ties represent a renewal
of an association with the company
for Alexenburg. who spent 13 years
in the organization before resigning
as head of the Epic. Portrait & Asso-
ciated Labels division in 1978 to
form Infinity Records through
MCA. MCA absorbed the label late
last ycar. leading to a legal hassle be-
tween Alexenburg and MCA which
is yet to be settled.

Alexenburg regards his former
CBS ties as a “tremendous advan-
tage to know how the system works,
and even more important to know

(Continued on page 67)
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Handshake Deal: Handshake Recor
Lundvall, president of CBS Records; Walter Yetnikoff, president of the CBS Records Group; Ron Alexenburg, president
of Handshake; Dick Asher, deputy president and chief executive officer of the CBS Records Group; and Paul Smith,

senior vice president and general manager of CBS Records.

Arista Bar Coding; MCA Next?

NEW YORK—The record indus-
try has come a step closer to greater
implementation of bar coding with
the recent announcement by Arista
that it will institute bar coding on its
packaging and reports that MCA is
about ready to take the plunge.

So far. only CBS, A&M and
Chrysalis are fully and actively bar
coding their product. The latest de-
cisions mean that virtually every

Complete coverage of Bill-
board’s Disco Forum 8 appears
on pages 45-59.

major record label is at least along
the way toward bar coding.

WEA and Capitol are both com-
mitted though so far only Warner
Bros. product and some EMI-Capi-
tol relcases carry the codes. Poly-
Gram is favorably disposed toward
the system. as is RCA, sources say.
though the company has made no
official commitment (Billboard. July
26. 1980).

Pushing for total implementation
of bar coding is the National Assn.
of Recording Merchandisers. and to
help the process on its way the oper-
ations and information processing

committee of NARM recently met in
Minneapolis where it agreed (o pre-
pare a directory listing the manufac-
turers of equipment that can scan
bar codes.

Leonard Scheer. Arista vice presi-
dent of sales and distribution, says
his company adopted the codes “in
accordance with current industry
practice and in anticipation of more
widespread general use of the me-
chanical price coding.” Arista
moved into bar coding with this
month’s album releases.

The MCA entry into bar coding is
expected shortly. sources say.

British, U.S. Acts Link On ‘Times Square’ Soundtrack

LOS ANGELES—RSO’s double
album release of the soundtrack for
“Times Square” will feature major
contemporary rock artists from Eng-
land and the U.S.

Included in the package is music
by the Pretenders. Roxy Music,
Gary Numan, Suzie Quatro. Talking
Heads, Joe Jackson. Patti Smith,
XTC, Garland Jeffreys. the Cure,
Lou Reed. the Ramones. the Ruts.
Desmond Child & Rouge. Marcy
Levy and Robin Gibb, D.L. Byron
and David Johansen.

The first single will be “Rock
Hard” performed by Quatro and
written by Mike Chapman and
Nicky Chinn for the film, to be fol-
lowed by “Help Me!” by Marcy

Levy and Robin Gibb. penned by
Gibb and Blue Weaver.

A majority of the material is origi-
nal including Jackson's “Pretty
Boys.” “Take This Town™ by XTC;
“Innocent, Not Guilty.” Garland
Jeffreys: “Same Old Scene.” Roxy
Music: and “Talk Of The Town™
(released previously only in Europe)
by the Pretenders.

Additionally. the film’s star Rob-

ert Johnson performs “Flowers In
The City” with David Johansen.
Among the vintage material in-
cluded is Lou Reed’s “Walk On The
Wild Side.” Patti Smith’s “Pissing In
The River.” Talking Heads” “Life
During Wartime,” the Ramones’ *1
Wanna Be Sedated.” Cure’s “Grind-
ing Halt.” Desmond Child’s “The
Night Was Not,” Ruts’ “Babylon
Burning”™ and Gary Numan’s

Billboard (ISSN 0006-2510) Vol. 92 No. 33 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second ciass postage paid at
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“Down In The Puark ™ D.L. Byron
performs the Supremes’ “You Can’t
Hurry Love,” produced by Jimmy
lovine.

Single rights to most of the songs
will be retained by the artists’ own
labels. Many of the new songs will
be released as singles along with re-
issues of some classics.

Marketing and promotion plans
call for coordinated artwork to
create identification for the film.
soundtrack and singles with the
“Times Square™ logo pictured
prominently on single sleeves and
promotional material.

The “Times Square” soundtrack
was compiled by Bill Oakes. who
also is associate producer of the film.

advosdig 0861 ‘9L LSNONY


www.americanradiohistory.com

AUGUST 16, 1980 BILLBOARD

General News

o e
MW REANTS

LN
v e

L]
Conta b

Billboard photo by Adam Somers

SIMON BOOSTERS—Rick Zeff, manager of Licorice Pizza's Hollywood store, center, with Jim Wagner and Laurie
Shipp, Warner Bros. national merchandising specialists, who dropped by the store to deliver a browser box promoting
Paul Simon’s new single, *‘Late In The Evening.”

DISCO LURES

NEW YORK-—Dozens of New
York City discos are modifying their
usually abbreviated summer sched-
ules and planning parties and pro-
motions in the hope of luring some
of the millions of entertainment dol-

SRR

LOS ANGELES—Chrysalis has
strengthened its artist development
department here with the recent
transfer and promotion of Jeff Ald-
rich from New York.

Aldrich. as the new vice president
for a&r and artist development, now
works with Linda Carhart. the la-
bel’s locally based national director
of artist development.

Aldrich’s position of East Coast

-a&r head will be filled, according to

Sal Licata. Chrysalis president.
Roger Watson. the veteran national
a&r director. who operates out of
New York. now reports to Aldrich. a
switch in roles since Aldrich previ-
ously reported to Watson.

Licata sees a&r and artist devel-
opment tied inexorably. The artist
development  department works
with the artists and their managers
in planning campaigns. tours and
working out budgets.

Explains Licata: “We discuss all
aspects of an artist’s release from
sales, promotion and p.r. to the mar-
keting.”

And the label’s product develop-
ment department. headed by Steve
Shmerler (who joined the company
last vear from RCA). also reports to
Aldrich. Shmerler. director of prod-
uct development, probes the direc-
tions the artists are going. discusses
creative and merchandising plans
and helps work out appropriate
marketing plans.

“This enables us to maintain close
relationships with our artists.” adds
Licata. The department is also in-
volved in planning ancillary projects
with Mobile Fidelity Lab (which is-
sues audiophile versions of record-
ings) and with K-tel. the television
marketer.

The position of vice president for
a&rand artist development has been
in the planning stage for some time.

TR w20 ALDRICH IN L.A. : _
Chrysalls Beeflng Up
Artist Development Arm |

By RADCLIFFE JOE

lars expected to be spent here this
week by delegates to the National
Democratic Convention.

Although July and August are tra-
ditionally slow months for New
York City club operators. many

SUERERERY

“Jeff became strong in dealing with
acts and their managers and attor-
neys on the East Coast. in a way that
people normally deal with someone
in a vice presidential capacity. This
enabled us to promote from within.”

Aldrich has been with the label
three years. Watson, who joined the
company in London in 1974, is aug-
mented in the a&r department by
Tom Trumbo. West Coast a&r man-
ager. Trumbo joined the label in
1976.

Watson is concerned with a my-
riad of details. including artists in
the studio. song selection, budgetary
controls and working with the top
independent producers while all the
time staying on top of projects.

In the past, Russ Shaw was head
of artist development here (as vice
president for publicity and artist de-
velopment), but he left two yearsago
and Linda Carhart was transferred
here from New York where she had
been the Eastern head of artist de-
velopment. She joined the label in
1971,

While the company has trimmed
its U.S. artist roster to a top of
around 22 acts. the company still
plans to release around 27 LPs this
vear—the same number as in 1979.

Licata says the company is “grow-
ing sensibly.” hence. for example.
the strengthening of the a&r, artist
development department to offer its
performers more assistance in their
carcer building.

Being sensible and realistic are
two guideposts which Licata be-
lieves are musts for doing business
today. And that’s often hard. Licata
admits, for a show business com-
pany because a lot of executives
“want to be nice to everybody and
they say yes to a lot of things they
may later come to regret.”

Club Owners Prepare ‘Specialties’
For Influx Of Democrats In N.Y.

owners are boldy moving from a
four day a week schedule (Wednes-
days through Saturdays) to a full
seven-day timetable. They anticipate
that demand for entertainment by
the thousands of convention visitors
will compensate for the change in
schedule. The convention at Madi-
son Square Garden opens Monday

(I'1) and runs through Thursday.
Some rooms are going even fur-
ther to attract the conventioneers’
dollars. Regine’s for instance. always
onc to do things in a splashy way. is
throwing a party for black delegates
to the convention. Regine expects
more than 600 persons to jam their
way into the two main rooms of her
(Continued on page 42)
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__Executive Turntable

Record Companies

Marshall Blonstein departs as president of Island Records in Los Angeles.
He held the post for 1% years, and was previously vice president and general
manager of Ode Records. No successor has yet been named. . .. Pat Pipolo
returns to MCA as vice president of promotion in Los Angeles. He served in
that same post from 1967-73. In the interim. Pipolo was head of the inter-
national division at United Artists in LA, ...
Al A&M in Los Angeles. David Steffen is
promoted to vice president of sales. With the
label since 1972, he recently held the position
of national sales manager. ... Paul Lucks
moves up as PolyGram’s regional vice presi-
dent of the Southern region in Dallas. He
was Southern regional manager. Also. Frank
Peters elevates from North Central regional
manager in Cleveland to vice president of
that same region. ... Larry Hayes is promoted (o national sales manager at
A&M in Los Angeles Previously based in Dallas. he was Southwest regional
sales manager. . .. Peter Pasternik steps in as international manager for Mo-
town in Los Angeles He formerly was a professional manager for United Art-
ists Music in Los Angeles. . .. Billy Gilbert is upped to national accounts sales
manager in that city. Also. Nick Stearn,
Southwest regional promotion manager, will
move up (o Southwest regional sales man-
ager. ... At MCA Distributing, Leroy Sather
has been tapped as West Coast regional di-
rector in Los Angeles. He recently held the
same post in Chicago. ... There are two new
a&r/artist relations staffers at the new David
Geffen label in Los Angeles: John David Ka-
lodner, formerly the director of West Coast
a&r at Atlantic. and Carole Childs, previously a&r director of ARC Records in
Los Angeles. . .. Suzy Blesser is upped to West Coast artist relations director
for Bearsville in Los Angeles. She had been assistant to Howard Rosen, the
label’s vice president and general manager. . .. Des Moines Green is now the
key account sales manager for San Francisco and Los Angeles at MCA Dis-
tributing. Remaining in Los Angeles, Green
recently was regional director. Detroit
branch manager Rod Linnum takes on the
additional market of Chicago. Also. John
4 Jump, previously the distributing firm’s Min-
@ necapolis branch manager, becomes Los An-
geles branch manager. Taking Jump’s place
is former Minneapolis sales representative
Bill Pierce. ... Marvin Gleicher is now
Elektra/Asylum’s promotion representative
in Chicago. Previously. he was a member of PhonoGram's promotion team in
that city. Also at E/A. John Hughes is upped to promotion representative in
Dallas. He had been a sales representative for MCA in Dallas. Also in the
WEA family. Joe Cavallo is now promotion representative for Atlantic in'Bos-

Steffen

T

Peters Hayes

GiII)ert tearn

ton. He switches from the Warner/RFC label where he was East Coast re-

gional promotion director. ... Northwest
Territory, an independent record distribu-
tion firm in Milwaukee. appoints Valerie
Christell vice president of marketing. Sheis a
graduate of the Univ. of Milwaukee at Wis-
consin. . . . Joni Dlugatch is named adminis-
trative assistant to Harold Childs, senior ex-
ecutive vice president of promotion at A&M.

Marketing

Eric Paulson is appointed senior vice pres-
ident of rack services at Pickwick International in Minneapolis. He was vice
president of the central division. . . . Former senior account executive for the
Northeast region U.S. Records chk Siegel joins Lieberman Enterprises in
Boston as national account executive for that area. . .. Spec’s Music in Hialeah
taps Robert Murray as operations manager. He had been with Capitol Rec-
ords’ Miami warchouse for |5 years as distri-
bution center manager. ... Shelly Tirk,
Cleveland retailer who doubles as head of
Independent Regional Service in the Mid-
west takes on additional responsibilities as
sales manager of Kid Stuff. a Miami-based
children’s disk line.

Related Fields

Kimiyasu Kobayashi is promoted president
of Toshiba America. Inc.. in Wayne. N.J. He
joined the company in 1959 as a member of the component export department
in Tokyo. Most recently. he was manager of consumer products operations for
the U.S. and Canada. ... Gary F. Bailey steps into the newly created post of
general manager at Tangent Systems. console manufacturers. in Phoenix. He
is a former assistant vice president at United Bank. Also. Craig N. Olsen is
upped to national sales manager of Tangent
Products Group. He was a sales manager
within that division. The firm’s new inter-
national shles chief is Thomas M. Scott, pre-
viously a sales manager. . .. Magnavox Con-
sumer Electronics Co. appoints two new
division managers: George A. Stephans is
upped to division general manager in Los
Angeles. A veteran with the firm for 40 vears.
he recently was Southwestern division man-
ager in Dallas: R. Whitson “Whit” Smith moves up as general manager for the
Southwestern division. He was sales manager in that division. ... Harold
Laatsch joins Altec Corp. in Decatur. lil., as Midwest district manager. Previ-
ously, he worked for McK eever Communications in that city as sales engineer.

Steven E. Yanovsky joins RCA as SelectaVision advertising director in New
York. He shifts from the 3M Co.. where he was communications manager of
the consumer products group.

Kalodner ~ Childs

Ibsser Kobayashi

P i
Yanovsky

sl
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6[65 is the new kid on the block.
He sings dukes-up, heavy-duty rock 'n'roll.

And when he sings, everybody listens:
M105, WNEW, WLRS, WTUE, WKDF,

WORJ, WSHE, WWWW, WMMS,

WZZQ, KTXQ, KZEW, KATT, KXXY,

KMOD, KYTX, KLBJ, KMAC, KISW,

KZOK, KLOS and KTYD.

-«
-

N $ Givethe giftof music.
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General News

MCA Suing
Steely Dan;
Debt Alleged

LOS ANGELES—MCA Records
seeks a Superior Court order here to
enjoin Donald Fagen and Walter
Becker. doing business as Steely
Dan Inc.. from inking with another
label. claiming the group stll owes
the plaintiff one album.

MCA alleges the defendants
signed an amended recording pact

in November of 1978. under terms of’

which the defendants agreed to de-
liver one album in return for which
ABC Records was to pay them a
recoupable $550.000.

MCA claims it has paid the act
more than $1 million since acquiring
ABC Records in August 1979. The

(Continued on page 74)

Billboard photo by Paul Natkin/Photo Reserve

REACHING OUT—Diana Ross wades into the audience at the Nederlander Organization's new open air Poplar Creek
Music Theatre in Chicago. Total attendance for the singer’s recent two-night engagement was reported at 23,000.

Osmonds For L.A. Bicentennial

LOS ANGELES—Donny. Marie
and the five Osmond Brothers have

HONE'S ONE STOP RECORDS & TAPES

LP’s trom $3.99

SOUL - ROCK « GOSPEL + COUNTRY » WESTERN & RAP

SPEGIALS! $1.49 List Price from 73¢
12" trom $2.00

IF YOU WANT THE LATEST OF ANY TYPE OF SOUND, *
WE HAVE IT. IF NOT, WE'LL GET IT!

Tapes trom $4.59

We have many other specials which change weekly.
Will ship anywhere. For more information:

HONE’S ONE STOP

RECORD DISTRIBUTORS

* Who =)

217 BRO

e Records—Tapes—
X TEAMINAL MARKET. B 3

Ask for Johnny, Roger or Lenis

ATTENTION!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TD SERVE YOU—BY PHOME, TELEX DR IN PERSON
9:00 AM to 2:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,

IT'S TI

u don't have
hi industr

WE WILL NOT BE UNDERSOLD

ALL LP's AND TAPES

5398 425
List
EaA

the invoice.

order.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

3420 . 353

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.

NOTICE TO OUR FOREIGN CUSTOMERS—

We can prepare a Pro-formainvoice for you upon which

you can make funds available to us on the amount of

SINGLES—00¢ EACH

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
5100 Minimum order shipped

KING KAROL ™

126 Wesl 42nd Siresl,
(Between Broadway and 61k Ave.) New York, N.Y. 10036

joined L.A’s Bicentennial celebra-
tion, with a scheduled performance
at the third annual Street Scene Fes-
tival, Oct. 11-12 in the downtown
area of the city.

In addition, ASCAP will be taking
one of 12 stages at the festival to
spotlight its singers and composers.

The Street Scene Festival has
grown by leaps and bounds since it

‘Xanadu’
Spurs Suit

LOS ANGELES—Local song-
writers Stephen Sinclair and Joseph
Falsia want a Superior Court in-
junction against Universal Pictures.
MCA Records and Robert Green-
wald, Joel Silver. John Farrar and
Lee Kramer. claiming the defend-
ants failed to include their specially-
composed music in the “Xanadu”
soundtrack.

The plaintiffs allege they were re-
quested to write music for a dance
sequence for “Xanadu” in August
1979. The same month thev deliv-
ered the music, which was used as
background for the dance sequence.
the suit says. When the score and the
track was released, their music was
not included, per the action.

The two allege they stand to lose
$500.000 in royalties, fees and rights
and ask an additional $1 million in
punitive damages. They want the
defendants enjoined so their music
will be included and a receiver ap-
pointed to determine what they have
already lost.

Greenwald. Silver. Farrar and
Kramer are all involved in “*Xan-
adu’s” production. Kramer is al-
leged to be Sinclair’s business man-
ager in the pleading.

bowed three years ago. including the
number of stages erected. going
from eight to 12.

Steve Gold and Jerry Goldstein of
the Far Out Group of companies
and the festival's entertainment
committee cochairmen. have pulled
together some of the top entertain-
ment names as committee members.

Among those confirmed are: Sid
Sheinberg, president of MCA, Inc.;
Don Zimmermann, president of
Capitol Records; Bruce Garfield.
Capitol's director of a&r: Tony Mar-
tell. vice president/general manager
of CBS Associated Labels; Stan
Monteiro. Epic’s West Coast direc-
lor; Lee Zhito, publisher of Bill-
board: Tom Noonan. Billboard’s as-
sociate publisher; Tom Draper. vice
president of black music marketing
at Warner Bros. Records. attorney
Peter Knecht: Jerry Buss and Jeff
Cheen of the Inglewood Forum;
Robert Radnitz; and Karl Enge-
mann, president of Osmond Enter-
tainment.

Also: Tom Ross of International
Creative Management: artists man-
agers Jeft Wald, Jeff Greenberg, Su-
zanne DePasse and Herb Cohen:
Dick Alen of the William Morris
Agency, attorneys Martin Cohen,
David Bruan and Mike Rosenfeld;
Dick Griffey, president of Solar
Records; Ed Wright, vice chairman
of the Black Music Assn. and Merrill
Osmond of Osmond Entertainment.

Along with the Osmonds, others
set to perform are the Los Angeles
Philharmonic. the Bill Tole Orches-
tra, the American Theatre of Opera
and the California Festival Ballet.
Other performers will be announced
shortly.

In addition to musical activities,
Street Scene is a multi-ethnic extrav-
aganza. Los Angeles has always
been a global melting pot.

ONLY ONE CRACKS TOP 10 IN YEAR

New Country Acts Find Going Tough

By KIP KIRBY

NASHVILLE—In the past 12
months 10 unknown acts have man-
aged to crack the top 10 of Bill-
board’s Hot 100—on their first chart
try.

This also includes three acts which
also scored top 10 albums in their
first time on the charts.

But the flipside to this story is that
only one new country artist (Step-
hanie Winslow) was able to launch a
record into the top 10 of the Hot
Country Singles chart with no previ-
ous track experience—and she has
been unable to duplicate her feat in
subsequent releases.

“When it comes to breaking new
acts in country, it’s damn near im-
possible.” asserts Jimmy Bowen,
Elektra’s Nashville vice president.

www americanradiohistorv.com

“Sure. radio’s hesitant to add new
names it's never heard of. With
country going in the direction of
tighter playlists. there’s more compe-
tition for available airplay.”

Pop acts such as Christopher
Cross. Robbie Dupree, Air Supply.
Lipps Inc.. Gary Numan. Syreeta, M
and the Knack—and more recently,
the S.O.S. Band and Rocky Bur-
nette—sprung up out of nowhere this
year into the top 10.

Although none had ever had a re-
lease in the charts before, all man-
aged to accomplish the task of
breaking the magic winner’s circle:
of these. several also managed No. 1
singles as well.

Though 1978 saw Bonnie Tyler

(Continued on page 28)

NARM Host
To Rackers
In October

SAN DIEGO—-“The Rack Is
Back™ is the theme of the 1980 Rack-
jobber Conference organized by the
National Assn.'of Recording Mer-
chandisers for Oct. 1-3 at the Shera-
ton Harbor Island Hotel here.

Though the economy presently is
weak. the chain store mass merchan-
disers are expected to expand in the
'80s. providing new areas of oppor-
tunity for the rackjobbers, says
NARM in defining the thrust of the
meetings.

A three-way dialog will be at-
tempted between the manufacturers.
the rackjobbers and the chain stores
themselves.

Keynote speaker will be Kenneth
A. Mackie. chief executive officer
for Target Stores. It will be the first
time a mass merchandiser/chain
store executive has keynoted a
NARM meeting. Featured speaker
will be Paul Smith, senior vice presi-
dent and general manager of CBS
Records, who will address the con-
ference on “The Manufacturer
Views The Three-Way Relation-
ship: Racked Account/Rackjobber/
Supplier.”

The conference will include repre-
sentatives of such companies as
Woolworth/Woolco, Montgomery
Ward. Sears and Hills, who will give
their views on the recording indus-
try. There will be discussions on size
and space limitations on rack ac-
counts, and on in-store display. pro-
motion and merchandising.

There will also be one-to-one
meetings among the participants. as
well as presentation of the first
“salesmen of the year” awards.

Registration fee for members,
payable in advance. is $200. and an-
other $50 for spouses.

WONDER TO
DO BENEFIT
FOR LOVE

LOS ANGELES—Stevie Wonder
will present “An Evening Of Love”
at the Roxy here Aug. 24 as a fund-
raiser for the family of Eula Love,
with additional proceeds going to a
coalition of inner city ministers call-
ing themselves the Gathering.

The $100 a ticket show at 8:30
p-m. is in reality a final rehearsal for
Wonder’s six concerts at Wembley
in England which begin Sept. 1. Ap-
pearing with Wonder will be his 12-
piece Wonderlove band.

Wonder’s last appearance in the
L.A. area was last December when
he did two concerts at the Pasadena
Civic Auditorium, according to
Ewart Abner, Wonder’s advisor.

Eula Love. 39. was shot and killed
by two Los Angeles policemen Jan.
3.1979 in a controversial altercation
over her refusal to pay a gas bill. Her
children are Shauna, 19; Sheila, 17
and Tammy, 14.

According to Abner. the benefit is
Wonder’s way of making a positive
statement. “We care about the vic-
tims of tragedy: we care about life,”
emphasizes Abner.

With 450 seats at $100 a seat. the
benefit can gross $45.000.

Mirus, Devaki Tie

LOS ANGELES—Mirus Music,
Inc. will distribute product world-
wide for the Devaki record com-
pany. Devaki, a Cleveland-based
firm, is owned by former O’Jays
member, Bobby Massey.
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z HAS A GREAT ALIBI!
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America And Their New Album, ALIBI,
Are Due For Release Today.

Contains The Single “YOU COULD’VE BEEN THE ONE”
Produced by Matthew McCauley & Fred Mollin

Direction: Hartmann & Goodman.
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Philadelphia-
the home of historyonce again.’
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Financial

" Market Quotations_

As of closing, August 7, 1980

H,g:,”“ - NAME pE  (G2ies High Low Close Change
1% 13/16 Altec Corporation 22 34 13/16 13/16 13/16 — 1/16
39 20 ABC 6 990 32% 32 32% + %
36% 27% American Can 6 231 34% 33% 34% + 1%
28% 16% Ampex 12 408 25% 24% 25 + %
5 2% Automatic Radio = 31 3% 3% 3% + %
55 42% CBS 8 252 51% 50% S51% + %
36% 27 Columbia Pictures 9 390 35 33% 34% + %
8% 4  Craig Corporation - 6 5% 5% 5% Unch.
53% 40%: Disney, Walt 13 833 53% 52% 53% + %
12 7  Filmways.Inc. - 274 9% 9% 9% - %
18% 1 Gulf + Western 4 2595 18% 17% 18% + %
12% 7% Handieman 6 39 12 Mm% 12 + %
1% 5% K-tel 11 38 10% 9% 10% - %
32% 25% Matsushita Electronics 8 2 314w 31 31 - %
57% 44% MCA 8 1491 49% 49%  49% + %
19% 10 Memorex - 118 14% 13% 14 Unch.
59% 58Y%; 3M 10 1447 59% 58'% 59% + 1%
63% 41% Motorola 10 2264 53% 53% 53% + %
31% 23% North American Philips 5 29 31% 30% 31% + %
8 4% Orrox Corporation 19 12 5% 5% 5% - %
19 13% Pioneer Electronics 12 4 17% 1T%  1T% + %
25% 18% RCA 7 845 25% 24% 25% + %
10% 6 Sony 1 2399 10 9% 10 + %
33% 20% Storer Broadcasting 9 1008 29% 28% 29 + %
5% 3 Superscope - 184 5% 5% 5% + %
35% 25% TaftBroadcasting 8 74 3 30% 31 + %
19% 14% Transamerica 5 479 18% 18% 18% + %
39% 29% 20th Century-Fox 6 64 36% 35% 35% - %
49% 34%2 Warner Communications 12 645 49% 47% 49 + 1%

OVER THE P-E  Sales Bl Ask
COUNTER
Abkco 29 - 1% 2%
Data

Packaging 4 6 6% 6%
Electrosound

Group 5 7 4% 4%
First Artists

Prod. 9 - 2% 3

OVERTHE P-E Sales BW Ask
COUNTER
Integrity

Ent. = 41 1% 1%
Koss Corp. 7 66 7% 7%
M. Josephson 8 52 12% 12%
Recoton 7 - 1% 1%
Schwartz

Bros. = - 1% 2

- Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc.. 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

U.S. Retail Chains Elevate Album
Prices; Singles Go Up As Well

® Continued from page |

There is an evident decline in the
number of customers tallied on a
daily register count. The falloff is be-
tween 10% and 20%. A further study
of daily register tallies indicates the
amount of the purchase remains
about the same as a year ago.

But that comes in the face of an in-
dustry which has seen a general $1
rise in the album suggested list.

Thesale alternative is a raise of re-
tail list, all interviewed feel. The 10
chains. representing a universe of al-
most 500 stores. admit in the main

they are still playing games with
$8.98 specials. And those hovering
around $5.99 would like to buck the
price above $6.25 because that is
where the heavy current hit album
traffic mounts.

The only racked chain checked
was Montgomery Ward’s 400-plus
record departments. where $7.98 list
product specials at $7.39 and shelves
for $7.49 and $8.98 product specials
for $8.39 and shelves for $8.49.

Individual chains surveyed
showed the following price struc-
ture:

Cox 2d Quarter Earnings Jump 17%

NEW YORK—-Cox Broadcasting
Corp. reports second quarter gains
of 17% in earnings and 23% in reve-
nues.

Broadcasting revenues rose 16%,
Cox says. over last year's second
quarter, with radio advancing 18%
and cable revenues up 37%, reflect-
ing the company’s expansion in that
area.

The Georgia-based radio and
cable television giantsays total earn-
ings were $13.6 million or $1 a share
compared to $11.9 or 86 cents a
share for the 1979 second quarter.
Operating revenues for the 1980

MCA Music Arms Flourishing

Startling Turnaround In Income Posted For Quarter

LOS ANGELES—The records
and music publishing division of
MCA Inc. shows a strong turn-
around in operating income and
revenues for the second quarter and
first half ended June 30.

Electrosound’s
Margins Up 9%

NEW YORK--Despite declines in
both revenues and earnings for the
fiscal year ending May 31, Electro-
sound Group Inc. reports profit
margins of 9%. or the “best margin
performance” in the company's his-
tory, according to Electrosound’s
president. Richard H. Burkett.

Sales for the year were tallied at
$23.902.000. down 18% from
$29.097.000 the prior year. Earnings
for fiscal 1980 were given as
$2.121.000. lower by 17% from the
carlier 12-month total of $2.530.000.

The firm. a manufacturer of elec-
tronic equipment for the music/tape
industry. has record pressing facil-
ities in four plants across the coun-
try.

ISLAND FOLDS
L.A. OFFICE

LOS ANGELES—Island Records
is closing its West Coast office and
shifting its headquarters to New
York.

Marshall Blonstein. president of
Island for the past 1'2 years, resigned
due to his reluctance to relocate in
New York. (See executive turn-
table.)

During Blonstein’s tenure with Is-
land, he played an instrumental role
in the success of Robert Palmer,
Charley Dore, Marianne Faithfull.
the Invisible Man’s Band and Third
World.

Island’s New York office is at 444
Madison Ave. Island is distributed
by Warner Bros.

For the quarter, the record and
publishing division increased in-
come by 289% to $2.179.000 from a
loss of $1.151.000 during the same
quarter a year ago. For the half,
income rose to $2.456.000, a 240%
increase from last year's $1,759.000
loss.

Revenues in the quarter rose
slightly to $40.138,000 from
$40.130.000. For the half. revenues
jumped 5% to $81.414.00 from
$70.980.000.

And despite a falloff in Universal
Studios’ entertainment division, par-
ent MCA Inc. reports record levels of
revenues and income for the second
quarter and half.

MCA had revenues of $304.-
477.000 for the quarter. up 12% from
$272.926.000. For the six months,
revenues were up 13% to $627.000.000
from $555.934.000.

Income for the six months (before
extraordinary income) was $55.-
230,000 or $2.35 per share versus
$53.582.000 or $2.30 per share, a 3%
gain. With extraordinary income fig-
ured in, net income dropped 28% to
$67.505.000 from $93.282.

With the company’s motion pic-
ture and television film production
stopped by the Screen Actors Guild
strike. and the American Federation
of Musicians striking the major film
companies. the economic impact of
these events on the company cannot
be determined yet, according to Lew
R. Wasserman. chairman of the
board of MCA Inc.

Part of the dramatic music divi-
sion turnaround can be attributed to
a streamlined MCA roster. Over the
course of the last nine months, the
label has trimmed its roster by about
40% with only 25-30 acts retained
from the ABC lineup and only four
from the aborted Infinity label.

The division should sustain its
upward momentum since the bulk
of its major releases are third quarter
releases that should carry through
Christmas.

The Rossington Collins Band’s
“Anytime, Anyplace. Anywhere.”

Poco’s “Under The Gun,” =21 At
33" by Elton John. the Crusaders’
“Rhapsody And Blues” and the
“Xanadu™ soundtrack featuring
Olivia Newton-John and the Elec-
tric Light Orchestra are all moving
briskly.

First half releases by Tom Petty.
Rufus & Chaka Khan. the Crusad-
ers, Elton John. Lynyrd Skynyrd.
Rupert Holmes, Bernadette Peters
and others contributed to the divi-
sion’s first half surge.

Korvettes Credit
Plan Scotched

NEW YORK-Label vendors,
among others, are back (o the draw-
ing board in their credit relation-
ships with Korvettes as the parent
company has apparently scotched a
credit formula designed to take pres-
sure off the ailing chain.

Agache-Willot’s apparent disa-
vowal of the plan is considered a fac-
tor in the sudden departure Thurs-
day (7) of Joseph A. Ris as chairman
and chief executive of the company.

Ris recently outlined a plan
whereby bank creditors and an in-
surance company would share in
25% of Korvettes’ profits through
1987 and they in turn would forgive
55% of Korvettes indebtedness,
amounting to $57.2 million.

Ris and Dave Rothfeld, chief of
the chain’s music interests. re-
quested “support” from 20 label

credit managers July 15 and in turn.

declared that past due accounts
would be paid within 120 days and
new purchases would be paid
“promptly” (Billboard. July 26.
1980).

However. the new development
has “opened the door of creditability
and the reliance on presentations
made.” remarks a credit executive of
a major label operation.

Korvettes’ chain has been reduced
to 18 stores this year from a high of
50. Its long-term lease on its Fifth
Ave. store has also been sold.
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April-June quarter were $79.2 mil-
lion. up from $64.2 million last year.
The company recently announced a
two-for-one stock split, making 13.5
million common shares outstanding.

Cox owns five AM and seven FM
stations, Schulke Radio Produc-
tions, a music syndicator, as well as
various television, cable tv systems
and publishing interests, the latter
which are up for sale.

Choose Gartenberg

NEW YORK-Seymour Garten-
berg will represent the recording in-
dustry on the Financial Accounting
Standards Board Task Force. set up
to examine specialized accounting.
reporting and auditing principles
and practices in the entertainment
industry.

Gartenberg is senior vice presi-
dent of finance and administration
for the CBS Records Group.

$7.98 List LPs $8.98 List LPs Singles

Chain Special Shelf Special Sheif
1812 Qverture  $4.98 $6.99 $5.98 §7.59 § 99
Licorice Pizza  $5.99 $6.48 $5.99 $6.48
Tower $5.99 $6.66 $5.99 $7.66 $1.22
Camelot $5.99 $7.49 $6.49 $7.99 $1.29
Music Plus $5.49 $6.49 $5.99 $6.79 $1.19
Record Bar $5.49 $6.99 $599 $7.99 $1.29
National Record

Mart/Qasis  $5.99 $7.29 $6.59 $8.29 $1.45
Record Theatre  $5.98 $7.48 $6.98 $7.98
Harmony House  $5.94 $7.94 $6.98 $7.98
Hastings/Record

& Soundtown $4.98 $6.98 $5.98 $7.98 $1.49

Flipside. Lubbock: Circles/Hol-
lywood, Phoerix; and Spec’s. Miami
admit they can’t absorb this latest
wholesale price escalation and they
will definitely make a move upward
within the next four weeks.

Retailers in the main volunteer
that the current July into August
outpaces the similar period a year
ago, which has them thinking the
upward spiral of their pricing won’t
daunt business.

30 plus years experience

in all phases of Record business

RETAIL, WHOLESALE,

DISTRIBUTION and
MAIL ORDER

| have major record contacts
from coast to coast. | have
formed a manufacturing rep-
resentative company and seek
all types of allied products to
represent from coast to coast.

All replies held in strictest
confidence.

write: Box 1066

Biliboard Magazine

9000 Sunset Blvd.
Los Angeles, CA 90069
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CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way.
Carson City, Nev. 89701

MOTIVATING

CONSUMERS...

has been refined to an excep-
tional degree by any number
of manufacturers. But what
happens if 'the men in the
middle’’ don't get the mes
sage”? |

“The men in the middle'’ stand |
between the manufacturerand |
the ultimate- consumer
They're the wholesalers or re-
tailers who dam the distribu-
tion flow or smooth it, who
stock the product or run out,
who give it prominent display
space or bury it, who switch
brands or push them. They're
the programmers who intro-
duce and expose your product.

An integral part of every suc-
cessful consumer promotion
program is a strong trade pro
gram that gets the active co-
operation of your industry cus-
tomers. Even your own staff
Your message in Billboard can
turr on those who turn on
millions. Ard we can prove it—
with case history after case
history

Billboard.

where advertising sells records
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Billboard photo by Jason Respini
CHECK TIME-—Jay Warner, head of the Creative Group, K-tel's publishing
company, goes over a new composition with writer/producer Bob Gaudio.
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DISTRIBUTING STIFF
INDEPENDENT IMPORTED &
DOMESTIC RECORDS
ALSO:

OFFICIAL STIFF T-SHIRTS,
BUTTONS, PINS, WALLCLOCKS &
OTHER SURPRISES.

BUY DIRECT FOR THE BEST PRICES.

PLEASE CALL FOR CATALOGUE AND
PRICE LIST.

PRINT
DIRECT
ALBUM
JACKETS

{Printed 45 sleeves, too!)

$$ LOW PRICES $$
157 W.57TH ST.

NEW YORK, N.Y. 10019
(212) 765-3977
TELEX 238566

* SHORT RUNS *

Herlifeislikea
| country song, filled
with pain and love.

‘Tammy Wynette’s
“Stand By Your Man”

Now in paperback.

POCKET fBOOKs

General News

LOS ANGELES—The strike by
the American Federation of Musi-
cians against the Assn. of Motion
Picture & Television Producers en-

tered its second week Thursday
é (7). with the two sides still atan im-
passe.

According to Max Herman.
president of Musicians Local 47
here, the two sides haven't been in
communication since the talks
g broke off July 31. hours before the

musicians’ latest contract expised.

But Herman adds that AFM
president Victor Fuentealba and
the body’s international executive
board plan to meetin New York in
October to discuss the issue of sup-
plemental markets: payment to
Z musicians for their work on new

shows created expressly for video-
disk and videocassette.

Herman adds that the just-ex-
pired contract had provisions for

~-<No Progress In AFM Strike

Film & TV Producers Reject Only Offer Submitted

By PAUL GREIN
shows created for television or film
which are later shown on video
outlets. He savs the issue of shows
produced for pay tv is also covered
in a different contract.

The crux of the dispute with the
producers here centers on the re-
use fee to musicians for shows that
go into repeats on the networks or
on syndication.

“We already have a contract for
shows on videotape.” says Her-
man. “where the musician gets
75% of his original fee for the first
rerun. scaling down to 5% for the
eighth rerun.

“Our last offer to the producers
was 1o start the scale for tv film
reuse at 50%. but they wouldn’t
even discuss it. The figure was
negotiable. but management
wouldn’t grant us the principle.”

According to Herman, the setup

turned down by producers called
for 50% of the original musician’s
fee on the first and second reruns.
25% on the third. fourth and fifth g

reruns and 5% thereafter.

Onc of the objections to the idea
of residual payments for musicians
has been that it would be un-
wieldy, that the sheer number of
musicians involved in a project
would make it harder to pay them
for reruns than actors and writers.

Herman, however. says the
AFM would shoulder the burden
of dispersing payments to the mu-
sicians. "We'll be happy to take the
checks and mail them out” he
says. “We'll do the work for them il §
they make us a deal.

“Music is a small pereentage of
the total budget anvway.” Herman
says. “We're not talking about a lot
of money: we're talking peanuts.”

S

HOME VIDEO PRODUCT PAY AT ISSUE

o

o~ ~ o~

SAG-AFTRA Strike Continues

LOS ANGELES—In the wake of
a breakdown in federally mediated
talks Monday (4) here. the Screen
Actors Guild strike, begun July 21,
enters its fourth week.

Still at issue between the striking
60.000 actors from SAG (as well as
the jointly striking American Feder-
ation of Television and Radio Ac-
tors) and motion picture. television
and independent producer interests
is the payment for supplemental use
on home vidco product (Billboard,
Aug. 9. 1980).

Federal mediation involvement
for the impasse came Monday at the
Federal Building in suburban West-
wood with Nick Fidandis. director
of the Office of Mediation Services
of the Federal Mediation & Conci-
liation Services in Washington,
helming them.

But talks broke down after one
day with no new talks scheduled. All
parties are “on call.”

Chester Migden, national execu-
tive secretary of SAG is representing
the actor’s side, while Billy Hunt, at-
lorney. is representing a manage-
ment committee consisting of such
major studios as Universal, Para-
mount and 20th Century-Fox, as
well as the three major television
networks and independent tv pro-
ducers.

Originally SAG called for 12% of
the eventual gross revenues for films

Gribbitt! To Court

LOS ANGELES—Gribbitt! Ltd..
a major local supplier of graphic
services to the industry. seeks a judg-
ment for $29.785.50 against Don
and Sharon Arden. Pat Sicitiano
and Alan Thompson of Jet Records
in Superior Court here.

According to the filing, the plain-
tiff supplied a three to five-minute
rough cut of a videotape for “Dis-
covery” in late March 1979 at the de-
fendants’ request. The defendants
allegedly paid $7.500 on a total de-
linquence of $37.285.50.

Adopts New Logo

NEW YORK-—Reflection Rec-
ords has adopted a new logo. The
signature of the company will be a
split circle with the name reflected
on the bottom half. Both halves will
show a silhouette of the New York
City skyline.

www americanradiohistorv.com

By JIM McCULLAUGH

and television shows made espe-
cially for pay television, video-
cassette and vidcodisk. Subsequent
SAG proposals have come down
from that demand with SAG also
countering with a number of other
payment variations.

But according to Hunt. SAG’s
basic tenet of wanting to receive a
share of pay television, videocassette
and videodisk revenues from the
first dollar earned is unacceptable to
the motion picture and tv industries.

Says Hunt: "We don’t want to in-
clude them from the first dollar.
They are not really partners because
they don’t share any risk. They want
to share in the revenues without tak-
ingany of the risks we have to take.”

A studio counter-offer proposes
that: 3% of the gross revenues after a

program has playved for 15 days on
pay television systems in a two-year
span would be more acceptable.
Payments. then, would emanate
from profits, not gross.

One other SAG demand is a 35%
salary increasc in all categories.

SAG proposed Monday at the
federally mediated talks that the
supplemental vidco markets pay-
ment formula could be the last topic
to be ironed out and both parties
should concentrate on tackling other
issues first.

But according to Hunt, producers
do not want to go on to other ques-
tions until the home tv question is re-
solved. The producers do agree with
SAG. however. that actors should
participate somehow in the emerg-
ing home video boom.
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General News

AFM Strike’s Could
Cool Fall’s TV Fare

By PAUL GREIN

LOS ANGELES—The strike by
the American Federation of Musi-
cians against the Assn. of Motion
Picture and Television Producers
threatens to delay the start of the fall
tv season. even if the Screen Actor’s
Guild strike is soon resolved —which
seems unlikely.

According to Lionel Newman.
veteran vice president of music for
20th Century-Fox. the impact on tv
may be even greater than on film
production, duc t inflexible tv
timetables.

“Features can be stalled.” savs
Newman. “butif we don’t get going
on tv shows soon. we could have no
season at all. Or if in the past a net-
work would give a commitment for
26 shows. this year it might just be
for 20.

“When we finallv do get the
shows, there will be a mad rush to
get them on the air. There will be no
time for composing—we get little
enough time as it is—but this year

there will be a terrible squeeze on us.

“Evervbody will be working at the
same time, so vou might not be able
to get the musicians or composers
vou want. In tv you have a hectic
schedule at best: here we'll have no
leeway.”

Newman adds a note of perspee-
tive: I guess we'd all be glad even
with all that just to have the strike
over.”

20th Century-Fox was set to have
five tv shows on the air this fall. in-
cluding “M*A*S*H.” television’s
most prestigious scries.

Production has also been halted
by the strike on two Fox films:
“Nine To Five.” starring the high-
powered trio of Dolly Parton. Lily
Tomlin and Jane Fonda, and “The
Janitor,” a Peter Yates film written
by Steve Teisich, writer of last year's
“Breaking Away.”

“"We only have a couple of pic-
tures affected by the strike.™ says

(Continued on page 73)

POPULAR PROMISE—Frances
Preston, vice president of BMI in
Nashville, pledges her support for
the new Nashville Music Assn. with
a $1,000 corporate contribution and
30 individual memberships. The or-

ganization, chaired by Jimmy

Bowen, held its first open forum

meeting at Cactus Jack's in Nash-

ville. It seeks to promote Nashville
as a total music community.

$69.95 LIST

AUGUST 25th
AT 809 BAY AVENUE
CAPITOLA, CALIFORNIA

AUCTION

OVER $2,000,000.00
AT ORIGINAL WHOLESALE
905,867 PIEGES

10:00 A.M.

INVENTORY AVAILABLE FOR INSPECTION
AUG. 20th THRU AUG. 24th

FRONTLINE GOODS LP and TAPE,
DISCO, 45’s, BUDGET, CUT-OUTS

INVENTORY FROM
ODYSSEY RECORD & TAPES
WAREHOUSE.

AUCTION CONDUCTED BY PAUL B. ANDREW
TRUSTEE IN BANKRUPTCY

FOR FURTHER INFORMATION:
Call (408) 476-1900

Presley Set
Offers Rare
Old Tracks

By ED HARRISON

LOS ANGELES—You'd think by
now that RCA had exploited the
Presley catalog to its limit with its
posthumous releases since the king’s
death three years ago.

But on the 25th anniversary of
Presley’s signing with RCA, the la-
bel has released what is perhaps the
granddaddy of them all, an ecight-
record limited edition set comprised
chiefly of unreleased performances,
out takes and other assorted material
that retails for $69.95.

“Elvis Aron Presley.” 25th anni-
versary limited edition package
(1955-1980). is an impressive collec-
tor’s item containing no fewer than
65 unreleased performances from
concerts, films and benefit shows
along with singles never before re-
leased.

Each of the eight records is en-
closed in Elvis picture sleeves with
an ‘“‘authentic” autograph em-
bedded in the record. Also enclosed
is a 20-page booklet of photographs.
biographical information. dates of

(Continued on page 15)

CHRISTIANS
EYE SEMINAR
FOR EUROPE

By GERRY WOOD

ESTES PARK. Colo.—Register-
ing a record high attendance of
1.100, the sixth annual Christian
Artists Music Seminar in the Rock-
ies has become so successful that it’s
now being targeted for Europe. It
would become the first joint U.S./
European religious music conclave
of this type and magnitude in his-
tory.

The Rocky Mountain summit
meeting of religious music industry
leaders, artists and students outdrew
last year’s total by 100 registrants in
the bleak 1980 cconomic climate.
That helped prompt Cam Floria.
president of Christian Artists Corp..
based in Thousand Oaks, Calif.. to
announce the plans for a similar reli-
gious music convention in Europe.

Floria is forming Christian Arlists

(Continued on page 32)
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= MEMPHIS, AUG. 16w

Est Death Date
 Attracts Thousands

By ROSE CLAYTON

MEMPHIS—Special celebrations
plus a massive influx of people will
mark the third anniversary of Elvis
Presley’s death Saturday (16).

Approximatety 4.000 persons
have been visiting Presley’s gravesite
at Graceland Manor daily, and this
figure is expected to double when
fan clubs arrive from Belgium, Mex-
ico. England. Holland and Canada
to mingle with other visitors attend-
ing the activities honoring Preslev’s
memory.

The BBC will be here throughout
the week filming a documentary de-
scribed as a “profile of the Elvis fan
and the industry which has risen out
of his death.”

One major event, scheduled for its
first year, is the weeklong Memphis
Music Festival '80—A Tribute To
Elvis, booked into the Cook Con-
vention Center. An exhibit area of
Elvis memorabilia and souvenirs
will be set up. and former friends
and associates of the late entertainer
will give talks about Presley and rap
with the fans.

Nightly concerts will include per-
formances by J.D. Sumner and the
Stamps, Carl Perkins and the C.P.
Express. T.G. Sheppard. Ronnie
McDowell, the Bill Black Combo,
Merle Haggard and the Strangers,
Dickey Lee, Jerry Lee Lewis and the
Memphis Beats, and Narvel Felts
and the Driftaways.

Charlie McCoy and the Jordan-
aires will perform in a Saturday
(16) afternoon concert.

Aspecial event Thursday (14) will
be the dedication of a statue of Pres-
ley presented to the city by the Mem-
phis Developmental Foundation
and placed in the Elvis Presley Me-
morial Park at the corner of Beale
and Main Sts.

On Friday and Saturday (15-16),
Memphis State Univ. will host a
seminar entitled “Salute To Mem-

phis Music: The Blues.” tracing the
role of the blues in Presley’s roots
and its influence on his music. Paul
Oliver, noted blues scholar from Ox-
ford. England: Robert Palmer of
The New York Times and Rolling
Stone. and Sam Phillips. founder of
Sun Records who discovered and re-
corded Presley, will participate in
the seminar along with 21 other pan-
elists.

An Elvis Film Festival also will be
included in the seminar which is free
and open to the public.

On Saturday (16) the university
will hold a memorial tribute for the
Presley family. his close friends and
fans. WLVS-FM will tape the pro-
gram for delayed broadeast.

Ron Cade. a Philadelphia deejay.
will present his “Elvis And Friends”
show which airs over WRCP-AM
for three hours each Saturday, dur-
ing an Elvis Presley fan club gather-
ing at the Admiral Benbow Inn. Fri-
day through Sunday (15-17). The
program features Preslev’s music
and interviews with his relatives and
close associates.

Local record outlets have stocked
up for the influx of fans and report
they are selling as much Elvis prod-
uct as ever. They do not feel that
their sales have declined since
souvenir shops started handling rec-
ords and tapes.

One record salesman says. “Elvis
fans are used to quality, and they are
not certain what they’ll be getting in
those shops. They'll buy a book con-
taining a list of his records and then
come 1o us to get them. We do a lot
of business in the oldies and hard-
to-get recordings that people can’t
locate in small towns and foreign
countries.”

Another spokesman says. “The
prices in the souvenir shops are too
high on the imports and. shall we say

(Continued on page 17)
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Is it possible? Pat Benatar sounds better
than ever before. Hotter. Stronger.
Filled with more power.

After all, this is her album.

Pat Benatar and her band not only wrote
for the album; they put such energy,
creativity and passion into the entire effort that
other albums wilt in comparison.

With Pat, anything’s possible.
%
T

Chrysali
Records @ and Tapes -
the album CHE 1275
Produced by Keith Olsen
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CURTOM __6083 DONNY & MARIE  New Season ) Feat.: Don Williams, Freddy Fender, Oaknidge Boys. PEARL BAILEY. IKE COLE  After You're Gone VARIOUS  Graffit: Scrapbook—Orig Artist
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_36-103 BLUE MAGIC The Magic Of The Blue ggggd wg&%%ﬂ'ﬁfm“{f‘fGr,j"“‘hs‘;"gso' 13398 LOUIS ARMSTRONG {owmmstm"g 33:8 1002 B'LRLBJQUG"" 20 Onginal Hits COLUMIJS(I)AE STAMPLEY  Createst it
_ oonshof - 1007 VAR esl Of — reatest Hits
TBEI JOANEACL Blosed e 13410 SAMMY KAYE  Harbor Lights 0 The Besl Of Gospel - Featuring
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EDDIE MONEY  Eddie Money

EDGAR WINTER  The Edgar Winter Album
NICK LOWE  Labour Of Lust

CHICAGO  Chicago

CHARLIE DANIELS  Te John, Grease. & Wolfman
ISLAND
11 BOBMARLEY & THE WAILERS  Babyton By Bus
_ 9544 ROBERT PALMER  Secrets
MERCURY
GENTLE GIANT  Acquiring The Taste
GENTLE GIANT  Gentle Giant

VARIOUS  Greased Lightning—Featuring The
Beatles, Connie Francis, Conway Twitty. Johnny
Preston. Ricky Nelson and Others
WARNER BROS.

2822 BLACK SABBATH  Sabotage
MOTOWN

827  MARVELETTES  Anthology (2 Tape Set)
TEE VEE

2007 JERRY LEE LEWIS The Best From ..

_1001 RUSH Rush
__1003 RUSH Caress Of Steel
_ 1004 RUSH 2112
CAPITOL

1159 GENTLE GIANT
COLUMBIA

34811 JAMESTAYLOR T
35730 EARTH, WINO & FIRE
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__1013 RUSH Archives (2 Tape Set)
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General News

Free Vidtape
Plugs NARM
‘Gift" Promo

NEW YORK—A videotape trailer
heralding the “Gift Of Music™ mer-
chandising campaign devcloped by
the National Assn. of Recording
Merchandisers is being made avail-
able free to anyone planning tele-
vision advertising,

The animated tag-on trailer.in 3%
and 5-second (expandable to 10-sec-
onds) versions, was created by
NARM. which funded the $3.000
project. and K-tel. which plans to
use itas itlaunches a $3 million tv ad
campaign starting Aug. 4 through
the end of the year. K-tel has pro-
duced more than 500 spots ear-
marked for 125 markets.

Joe Cohen, cxcecutive director of
NARM., says the tag-on trailer.
available in any format desired. has
particular usefulness in portraying
the NARM “Gift Of Music” slogan
in a uniform manner. no matter the
company making use of it. “It can be
used either within the body of the
commercial or as a tag.” Cohen ex-
plains.

Cohen reports that the trailer is
also bound for use in another coun-
try, Australia. He has been asked by
John Mayes, executive director of
the Australian Record Industry
Assn.. to deliver copies of the trailer
to the trade group.

The trailer. available in both %-
inch and 2-inch tape formats, al-
ready has a number of exposure ave-
nucs lineup. They include Crazy Ed-
die’s. the New York chain. Hastings
Records & Tapes in Texas and
Record Town of Houston.

Also. Applause Attractions of
Lincoln. Neb.. will use the tape to
promote a concert there Aug. 24;
Henderson Crowe Productions of
Atlanta will showcase the tape on its
cable television concerts and Double
W Productions of Boston plans to
use the tape within its three-minute
filmed concert series in theatres, cur-
rently testing in Boston.

As for the general campaign, Can-
ada is about the get the *Gift Of Mu-
sic” concept. and to meet the coun-
try’s bilingual needs. logo copy will
be printed in both English and
French.

Those wishing to make use of the
trailer can receive copies through
NARM’s headquarters at 1060
Kings Highway N.. Cherry Hill,
N.J.. or call (609) 795-5555.

Ovation’s Digital:
Japanese Jazz

CHICAGO—Ovation Records’
first digital album and its biggest-
ever LP release are August land-
marks for the Glenview. lll.-based
label.

The Mitsubishi digital atbum,
taped at Streeterville studio and
mastered at Hedden West here. is
“The Numa Band.” debut record by
the contemporary jazz group of the
same name. The producer is Stree-
terville’s Ron Stecle.

The five-album August release
also contains “Sex & Society” by
rock group and video artists Citizen,
“Lovesick.” by country singer Sheila
Andrews, Robbin Thompson Band’s
“Two Bs Please.” and Joe Sun’s
“Living On Honky Tonk Time.”

Ovation’s fall schedule also in-
cludes a fifth album by popular fa-
ther and daughter country duo the
Kendalls. and rock group Tantrum’s
third label LP.

Billboard photo by Art Maillet

JAZZ WALK—Sarah Vaughan stoops to check the granite plaque embedded on the sidewalk in front of the CBS Build-
ing in New York honoring her and six other jazz greats. Looking on, at left, are Dr. George Butler, vice president of
progressive a&r for Columbia Records, and Bruce Lundvall, president of the CBS Records Divisiog.

7 More Names On ‘Swing St.’ In N.Y.

NEW YORK —Seven more names
on scven granite plaques have been
added to the “Swing Street” side-
walk in front of the CBS Building
here. Five inaugural plaques were
installed last year.

The plaques honor those who
have been given the Prez award for
making 52nd St.. between Fifth and
Seventh Aves.. the world center of
jazz in the "30s and '40s. The awards

are voted by an ad hoc committee of
musicians, jazz writers and music ex-
ecutives formed in 1978.

Honored this year were Kenny
Clarke, Miles Davis, Roy Eldridge.
Thelonious Monk. Stuff Smith. Art
Tatum and Sarah Vaughan. The
original plaques honor Dizzy Gil-
lespie. Coleman Hawkins, Billie
Holiday. Charlic Parker and Lester
Young, whose nickname “Prez”

gave the citations their name.

The initial idea for the awards
came from Arnold Shaw. author of
“The Street That Never Slept.”
about 52nd St. It was implemented
by Bruce Lundvall. president of the
CBS Records Division. with Dr.
George Butler. vice president of
jazz/progressive a&r for Columbia
Records. and Dave Bailey and Dr.
Billy Taylor of the Jazzmobile.

Presley’s 8-Disk Package ImpreSsive

o Continued from page 12

his films. records and concerts and
other bits of data. And each set of
these “limited editions™ (250.000
were pressed) is numbered to insure
collector status.

The "A™ side of record one fea-
tures unreleased material from an
carly live performance at the Fron-
tier Hotel in Las Vegas taped in
1956. Included here are “Heartbreak
Hotel”” “Long Tall Sally.” “Blue
Suede Shoes™ and “Money Honey”
recorded with Freddy Martin’s Or-
chestra.

The “B” side is a near [4-minute
1962 monolog in which Presley
paints a provocative self-portrait of
his feelings. plans and beliefs.

Record two is filled with an unre-
lcased benefit performance re-
corded in Hawaii in 1961. Of the 16
songs included here arc “Heartbreak
Hotel” (again), “All Shook Up.”
“Hound Dog.” “Don’t Be Cruel.”
“Love Me.” “Swing Down Swcet
Chariot” and “Are You Lonesome
Tonight,” among others.

Presley’s movie years comprise
record three with unreleased out
takes from "It Happened At The
World’s Fair.,” “G.1. Blues.,” “Blue
Hawaii.,” “Follow That Dream.”

Retailers Buy More
Home Vidtape Units

WASHINGTON—-Total U.S.
market unit sales to retailers of home
videotape recorders increased
107.8% in July and 64.6% for the first
30 weeks of 1980, compared to iden-
tical periods last year.

These figures come from the Mar-
keting Services Dept. of the Elec-
tronic Industries Assn.'s Consumer
Electronics Group.

Home videotape recorder sales to
retailers amounted to 50.313 units in
July 1980. a gain of 107.8% over
24.214 units sold in July 1979.

Home VTR sales to dealers in the
first 30 weeks of 1980 increased to
336.914 units, up 64.6% over 204.658
units sold in the same interval in
1979.

“Wild In The Country.” “Girls,
Girls. Girls” and “Paradise, Ha-
waiian Style.”

Selected tracks from three Presley
television specials: “Elvis,” broad-
cast on NBC in 1968, “Aloha From
Hawaii,” NBC in 1973 and “Elvis In
Concert” on CBS in 1977 are fea-
tured on record four.

Presley gives some of his most
memorable performances on “Sus-
picious Minds.” “My Way.” “Jail-
house Rock™ and “Welcome To My
World.”

Record five consists of “The Las
Vegas Yeuars.” a collection of unre-
leased material recorded for possible
album releases. Included are “Polk
Salad Annic,” “In The Ghetto.”
“You've Lost That Lovin® Feelin’.”
“Kentucky Rain.” “"An American
Trilogy™ and others.

Record six is designated for col-
lectors since there are eight singles
here that never appeared on any al-
bum. along with “Fool,” the title
song of the no-longer available LP
released in 1973,

Singles contained here are “I'm
Leavin’,” “The First Time Ever |
Saw Your Face.” “"Hi-Heel Sneak-
ers.” “Softly As I Leave You.”
“Unchained Melody™ (not the same
version that appeared on “Moody
Blue™), “Rags To Riches.” *[ts’ Only
Love™ and “*America The Beau-
tiful.”

Side “A” of record seven features
four acoustical piano songs which
spotlight Elvis and his piano. The
only unreleased tune is “Beyond
The Reef” recorded in 1966.

The “B” side and all of record
eight are 1975 unreleased concert
tracks including “See Sce Rider,”
“Love Me Tender,” “All Shook Up.”
“(Let Me Be Your) Teddy Bear/
Don’t Be Cruel.” “Hound Dog.”
“Burning Love.” “The Wonder Of
You,” “Can’t Help Falling In Love™
and more.

Throughout the package. each
song is put in historical perspective
with release dates, recording loca-
tion, the album it originally ap-

- peared in. hotels performed at and
other information.

www.americanradiohistorv.com

The sound quality throughout is
surprisingly crisp and clean with the
material produced by Joan Deary
and remixed by engincer Dick Bo-
gart.

2 Promoters
Win $50,000
Lawsuit Balm

By PAUL HOHL

KANSAS CITY. Mo.—After
more than four vears of litigation.
Rod Will and Tom Reiman, promot-
ers of the ill-fated Boogic In the
Grass concert, an outdoor event
originally slated for June 10, 1976. at
the Mid-America Fairgrounds in
Topcka, Kan.. were awarded
$50.000 in damages by the Shawnec.
Kan., Board of County Commis-
sioners.

The out of court setttement also
left open the option for another con-
cert by Speedway Festivals, Inc.. the
Kansas corparation owned by the
two promoters at the same venue.

The 1976 concert was cancelled
less than nine days before the event

by the threc-member Board of

Country Commissioners. The multi-
million-dotlar suitoriginally filed by
Speedway Festivals. Inc.. alleged the
county brecched its contract with
Will and Reiman. causing them to
forfeit more than $120.000 in group
deposits. rentals, and advertising
and promotion costs.

Originally scheduled to appear at
the concert were headliners Black
Oak Arkansas along with Cheech &
Chong. Quicksilver Messenger Serv-
ice. Jehn Mayall. Mahogany Rush,
Journey, Gran Max, Danny Cox.
and the Firepalls. Wolfman Jack
was also slated to appear as master
of ceremonies.

According to Will. at least 18.000
tickets had been sold at the time the
concert was cancelled by the Board

(Continued on page 17)

“There’s a rumor
going around about
an ad agency that
not only does great

ads but designs
record covers, labels
plus 8 other fascinat-
ing services."

“To find out more
about this rumor call ...’

%‘ & Amm- IhC.
160 EAST 56 St., Oept. A
N.Y._N.Y. 10022 TEL. 758-3232

Supplying the graphic needs of lhe record industry since 1952.

COLORED
VINYL

PRESSINGS
ABLADBLE

references required.

HOME FIT FOR A STAR OR A MOGUL!

Available September/October 1980 Only.
But Could Be Extended Depending Upon Tenant and Tenant's Needs.

SOUTHAMPTON RENTAL: $60,000.00 for full period

Prime location. On the ocean (almost 400 ft. of oceanfront). . . the ultimate Vic-
torian Beach House. On just under 3 acres of flower gardens; herb gardens;
vegetable gardens and manicured lawn plus traditional English Conservatory.
Heated pool; pool house with elegant furnishings inside and out for large scale
entertaining; 2 saunas; steam room; fully equipped gymnasium plus large whirl-
pooi. .. Sieeps 12 comfortably in 6 bedrooms plus self-contzined staff apartment
for 4. 12,000 sq. ft. of living space includes 10 bathrooms. 2 powder rooms, 5
woodburning fireplaces. (House is fully heated . . . 14 zones . . . and insulated)
gourmet kitchen, pantry, parlour, formal dining room; large living room, sun room-
music room, ocean porch, pool room-game room, den. Accessories include many
televisions, hi-fi equipment, video-disc player, videotape machines and library.
Full security system electronic and personnel, fire-smoke alarms plus highly
sophisticated phone and intercom instaliation; 3 car garage; self-starting
generator servicing the entire compound and gigantic deck’ for sunning and
funning. Truly one of the great homes of Southampton . . . gracious but not pre-
tentious. House is available only with Owner's staff of caretaker, cook and house-
keeper. Price is not negotiable and includes staff, Jeep and truck. By the week
(two week minimum) $10,000.00 per week. By the month $3%,000.00. Substantial

Exclusive broker:
Margot Horn (516) 283-8020
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Billboard

Founded 1894
The International Music-Record-Tape Newsweekly

Biflboard Publications, Inc., 9000 Sunset Blvd., Los Angeles, Calif. 90069 213
273-7040. Cable: Billboy LA; L.A. Telex: 698669; N.Y. Telex: 710581-6279.

Editor-In-Chief/Publisher: Lee Zhito (L.A.); Managing Editor: Eliot Tiegel (L.A.).

Executive Editorial Board: Is Horowitz, Earl Paige, John Sippel, Eliot Tiegel, Adam
White, Lee Zhito.

Offices: Chicago— 150 N. Wacker Dr., lll. 60606, 312 236-9818. Editorial Staff: Alan
Penchansky, Bureau Chief & Classical Editor. Cincinnati—2160 Patterson St.,
45214 Ohio, 513 381-6450. Los Angeles—9000 Sunset Blvd., Calif. 90069, 213
273-7040. Editorial Staff: Dave Dexter, Copy Editor; Ed Harrison, Campus & Record
Reviews Editor; Jim McCuttaugh, Sound Business Editor; John Sippel, Marketing
Editor; Jean Williams, Talent Editor. Reporter: Paul Grein. London—7 Carnaby St.
WIV IPG, 439-9411. Editorial Staff: Mike Hennessey, European Director; Peter
Jones, U.K. News Editor. Milan—Piazzale Loreto 9, italy. 28-29-158. Editorial Bu-
reau Chief: Germano Ruscitto. Nashville—14 Music Circle E., Tenn. 37203, 615
748-8100. Editorial Staff: Gerry Wood, Bureau Chief & Country Editor. Reporter: Kip
Kirby. New York—1515 Broadway, New York 10036, 212 764-7300. Editorial Staff:
ts Horowitz, Bureau Chief & Commentary Editor; Doug Hall, Radio Programming
Editor; Radcliffe Joe, Disco Editor; Roman Kozak, Rock Editor; Irv Lichtman, Pub-
lishing Editor; Richard M. Nusser, Assistant Disco Editor; Adam White, International
Editor; Reporter: George Kopp. Tokyo—Utsunomiya Bldg., 19-16 Jinguane 6-Chome,
Shibuya-ku, Tokyo 150. 03-498-4641. Editorial: Shig Fujita. Washington—733 15th
St. NW., D.C., 20005, 202 783-3282. Editorial Bureau Chief: Jean Callahan.

Special Issues: Earl Paige, Editor; Susan Peterson, Assistant Editor; Bob Hudoba,
Directory Services Manager; Jon Braude, Assistant Directory Manager.

Intt Correspondents: Austria—Manfred Schreiber, 1180 Wien, XVIII, Kreuzgasse 27.
222 43-40-974; Australia—Glenn Baker, P.0. Box 261, Baulkham Hills, 2153 New
South Wales; Belgium—Juul Anthonissen, 27A Oude Godstraat, 3100 Heist op den
Berg. 015 241953; Canada—David Farrell, 78 Mayfield Ave., Toronto, Ontario. 416-
766-5978; Czechoslovakia—Dr. Lubomir Dourzka, 14 Zeleny Pruh, 147 00 Praha 4
Branik. 26-16-08; Denmark—Knud Orsted, 22 Tjoernevej, DK-3070 Snekkersten.
03-22-26-72; Finland—Kari Helopaltio, SF-01860 Perttula. 27-18-36: France—
Henry Kahn, 16 Rue Clauzel, 75009 Paris. 878-4290; Greece—Lefty Kongalides,
Hellinikos Vorras, Thessaloniki. 416621; John Carr, Kaisarias 26-28, Athens 610;
Holland—Willem Hoos, Bilderdijhlaan 28, Hilversum. 035-43137; Hong Kong—Keith
Anderson, P.0. Box 40, Tai Po, N.T.; Hungary—Paul Gyongy, Orloutca 3/b, 1026
Budapest 11. Tel: 167-456; Ireland—Ken Stewart, 56 Rathgar Road, Dublin 6, Ire-
land. 97-14-72; Israel—Uri Alony, 3 Manya Shochat St, Roshon le Zion. 997-532;
Italy—Daniele Caroli, Viale Marche 21, 20125 Milano. 6083412. Paul Bompard, Via
Gramsci 54, 00197 Rome. 360-0761; Kenya—Ron Andrews, P.0. Box 41152, Nai-
robi. 24725. Malaysia—Christie Leo, 31 Jalan Riong, Kuala Lumpur. 204.049; Mex-
ico—Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. 905 531-3907; New Zea-
land—Phil Gifford, 156 Upper Harbor Dr., Greenhithe, Auckland. 413 9260. Nor-
way—Kurt Bakkemoen, Alcersgaten 34, Postboks 727, Sentrum, Oslo 1. 02 11-40-
40; Phitippines—Ces Rodriguez, 11 Tomas Benitez, Quezon City 3008. Poland—Ro-
man Waschko, Magiera 9m 37, 01-873 Warszawa. 34-36-04; Portugal—Fernando
Tenente, R Sta Helena 122 R/c, Oporto; Rumania—Octavian Ursulescu, Str. Radu
de la La Afumati nr, 57-B Sector 2, Bucharest 0.P. 9. 13-46-10. 16-20-80; Sing-
apore—Peter Ong, 390 Kim Seng Road. 374488; South Africa—Don Albert, 21 5th
Ave., Highlands N. 2192, Johannesburg. 011-40-6963; Spain—Roy Rutter, Men-
endez Pelayo 75, Madrid 7. 251-8678. Sweden—Leif Schulman, Brantingsgatan 49,
4 tr. 115 35 Stockholm. 08-629-873; Switzerland—Pierre Haesler, Hasenweld 8,
CH-4600 Olten, 062-215909; U.S.S.R.—Vadim D. Yurchenkov, 14 Rubinstein St.,
Ap. 15 Leningrad, 191025. 15-33-41; West Germany—Wolfgang Spahr, 236 Bad
Segeberg, An der Trave 67 b, Postfach 1150. 04551-81428; Yugoeslavia—Mitja Vol-
cic, 61 351 Brezovica, Ljubljana. 061 23-522.

Sales Director: Tom Noonan (L.A.), Natl Sales Manager: Ron Willman (N.Y.); UK./
European Sales Coordinator: Graham Lockhart; European Sales Consultant: Andre
DeVekey (London); Classified Advertising Manager: Murray Dorf (N.Y.).

U.S. Sales Staff: Los Angeles—Joe Fleischman, Harvey Geller, Jeri Logan; Nash-
\éialle—lohn McCartney; New York—Mickey Addy, Jim Bender, Norm Berkowitz, Ron
rpenter.

Intl Sales: Australia— Geoff Waller & Associates, 64 Victoria St., North Sydney 2060,
Sydney 4362033; Canada~Jim Bender, New York Office; Austria, Benelux, Ger-
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Commentary

Draining the Joy From Music

By JIMI LaLUMIA

Let me assure doubters that record consumers are still out
there and anxious to buy. Butit seems that the clinical nature of
radio has blunted the edge of buying patterns of years gone by.

What with never-ending demographic breakdowns and call-
out research on the part of radio stations any vitality that might
leak on to the charts and cause people to sit up and take notice
is sealed in a barrel and tossed out (o sea.

We have a sameness of product on the airwaves that leads the
man in the street to believe that this mediocre mix is all that will
be found in his local record shop. So he stays home. I don’t
blame him. :

The effect that this has on retail can be, and currently is, dis-
astrous. And those in radio who claim they can’t be concerned
with retail, because they’re in the radio business. are fools head-
ing for a fall.

AOR and adult (yawn) contemporary may be very safe and
pleasant, but on the retail side their effects are minimal. Recent
ratings speak for themselves.

In the New York market, for instance. black-oriented WBLS-
FM and WKTU-FM reign supreme. Unlike their competition
they play all hit product that pertains to their audience—be it
Dr. Hook, Kurtis Blow, Manhattan Transfer or Blondie—and
their air personalities are involved with the music.

So even though disco as we knew it has all but bitten the dust,
the art of “happening” radio triumphs nonetheless.

I grew up listening to New York’s WABC-AM in the mid-
’60s, so I know that radio. even on the much criticized Top 40
level, can be truly riveting to the listener. On a given day you’d
hear the Beatles, Mrs. Miller, the Supremes. the Yardbirds and

Frank Sinatra. You were provided with an ever changing re-
flection of a constantly shifting culture. Both the kids and the
adults found it invigorating.

Butin the last decade every effort was made to drain and seal
off the enthusiasm and joyful chaos of a music scene full of sur-
prises. These efforts were successful, so why all the sad faces?

Just look at the state of 90% of the radio business. Most of
those in radio have theorized themselves down a dead-end
street, so the public has begun to explore some new avenues.

‘The clinical nature of radio
has blunted buying patterns’

Just realize that the man in the street experiences sameness,
Safety and sanity all day, every day—at school, on the job or at
home. The concepts of “escape” and entertainment may seem
outmoded to the kingpins of the industry, but the consumer
eventually gets to sing the tune.

And right now his favorite is (almost literally) “The Sounds
Of Silence.”

Jimi LaLumia has worked in retailing as softgoods manager
Jor a Sam Goody Store in New York. He is also a member of the
rock group Psychotic Frogs.

At the Heart Of the Matter

By HAROLD BRONSON

When Rhino Records was in the planning stages of compil-
ing its “Best of Love” (the group that had such 1960s hits as
“My Little Red Book.” “7 & 7 Is”), I consulted with Bruce Bot-
nick, Columbia’s executive producer. who engineered and pro-
duced most of the sessions. We agreed that what made great art-
ists was a total commitment to an artistic vision.

“Love made music from the brain. from the heart,” says Bot-
nick. “There wasn’t the consciousness like there is now of mak-
ing the record for radio.”

‘The industry has lost sight
of what made music great’

“When the Beatles became popular, there was no precedent
for their unique, amalgamated sound. When the Rolling Stones
finally hit with “It’s All Over Now.” it was on the strength of a
new, raw and chaotic sound. Other records dared to break new
ground utilizing feedback and fuzz boxes and became hits.

The advent of progressive groups like Cream, Jimi Hendrix,
Jeff Beck and Led Zeppelin was not due to commercial calcu-
lation. but to a desire for expression in an expanded format.
“At that time the heavy groups couldn’t get arrested,” said
Mickie Most. who produced Jeff Beck back then, and was close
to Led Zeppelin. “No one would book them for $5 a night.”

These days, record companies have never been more earnest
in their attempts to release hit product but they’re failing more
than ever before. When the Knack proved successful, the major
labels jumped on the bandwagon by taking on all manner of
skinny-tied new wave bands, understanding little why the
groups were signed and how to record them. Consequently, the
majors were consummately unsuccessful.

It seems that our industry has lost sight of the elements that
made the music great and the sales healthy. Radio stations are
the tightest they’ve ever been, yet many records with impressive
airplay are selling poorly.

In the past, how many times have we felt passionately
enough about an album to play it almost every day after receiv-
ing it? Sure. it’s happened with the Beatles, Bowie. Springsteen
and many others. But how often lately?

With the bulk of today’s records falling into a marginal okay
category, it’s no wonder that people are taping these records, so
they can tape over them a few months later, after the record has
lost the only potency it had.

When we once again start making music from the heart in-
stead of for the charts, 'm confident that the music industry
will be revitalized and profits will be up.

Harold Bronson is co-owner of Rhino Records, located in Los
Angeles.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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We would like to correct some inaccuracies in *“West
Germany Eyes Tax On Sales Of Blank Tape" and “Blank
Tape Tax Must Come, Says Sikorski” (Billboard, July 5,
1980).

The levy on hardware in Germany represents 5% of
the manufacturer's price and is therefore substantially
higher than the $2 figure cited. Altogether, GEMA, the
West German copyright society, did not collect “a little
more than $4 million last year,” but DM 20 million
which is roughly $11.4 million.

To state the efforts of the German justice depart-
ment to change the copyright law in respect to blank
tape are “necessary” is open to question. The neces-
sity is only seen by the recording industry. The German
copyright law is unique in that it allows royalties to be
collected on hardware. An added levy on blank tapes is
not necessary. In fact it would serve—and the German
justice department agrees—to tax consumers twice.

Blank tape sales in Germany are not “currently run-
ning around 150 million units per year.” In 1979, 85
million blank cassettes were sold: in 1978, 83 million.
It is unrealistic to assume that they “will reach 200
million units” in 1980.

Fred F.A. Jacobson
BASF Corp.
New York City

| am totally disgusted by Mike Cloer's commentary,
"Who's Pulling The Strings” (Billboard, June 21,
1980). If having a record pulled from the turntable
while being aired, and broken on the spot is Mike's
concept of managerial “responsibility,” then | am cer-
tainty glad | am not working for his organization.

I've seen too many examples of such responsibility
from managers whose primary input is from their bud-
dies at the country club or the chamber of commerce,
and who are interested only in preserving the image of
their station in the eyes of clients and potential clients,
to the exclusion of service to the station’s real au-
dience.

As for the radio industry being responsible for the
“younger generation staggering around like burnt out
zombies,” that is pure garbage. What about the zom-
bies created, directly or indirectly, by a minor conflict
called Vietnam, or by the Kent State massacre, or by
any of the other travesties committed in the name of
law, order and freedom?

Perhaps the real problem is that the generation
which grew up ali too quickly in the '60s and early '70s
learned to question authority when that authority is
obviously in the wrong. Mike Cloer is apparently not a
part of that generation. Jack C. Parker

Bismarck, N. Dak.

www.americanradiohistorv.com

| have just read the July 19 commentary on country
music in Europe by Kermit Goell, and | must agree with
all my heart, except for the Karl May theory.

As a veteran in country music—my first interest
dates back to 1944 —going through nearly all stages of
the business from establishing a fan club in 1956, and
since 1971 a freelance country producer for Radio
DRS, Swiss Radio, may | state that my interest has
been created by the so-called B pictures with Gene Au-
try, Roy Rogers and others. Also by impressive books of
Zane Grey and later by the great western movies of the
late director John Ford, and certainly not by the some-
what artificial stores of Karl May.

May 1 draw your attention to the forthcoming book,
“Country Music,” by Walter W. Fuchs, country expert
of the German radio network Suedwestfunk in Baden-
Baden. It is the first publication of its kind ever written
here in the German language. In one chapter Fuchs de-
scribes the entire development of country music in
Central Europe from the beginnings to the '80s with
great knowledge and accuracy.

The book should be translated into English to give
everyone in the industry up-to-date and complete
information about the country music scene here.

Charles “Chuck” Steiner
Basel, Switzerland
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General News

3 N.Y. Retailers Defy Blank Tape Ad Ban

® Continued from page |

The Alexander’s ad offers specific
discounts on four recent CBS LPs by
Boz Scaggs, Barry White, Gladys
Knight and Herbie Hancock along
with discounts on Memorex and
Scotch tapes.

The tight-lipped “no comments”
from the record companies involved,
the dealers and the blank tape man-
ufacturers, as well as off the record
conversations, lead to speculation
that it was no coincidence that all
three ads appeared together in a
single day.

Tape manufacturers have been on
record opposing the record company
drive to limit blank tape ads calling
it “paranoid.” “ludicrous.” “non-
sense” and “unfortunate” (Billboard
June 28. 1980). The tupe makers met
recently to discuss responses (o
record company pressures in the
area of home taping (Billboard.
Aug. 9. 1980).

Gene LaBrie. vice president of

Maxell Corp.. whose product is tea-
tured prominently in the Goody ad,
would not comment on his com-
pany's attitude. However. he did
speculate on the retailers” motive.
“Maybe they're testing the waters,”

Tribunal Asks

® Continued from page 3
determining historical rates. suggest-
ing that the omission of some types
of recordings may have skewed the
results.

Also testifying as the hearings ap-
proach conclusion was William Fox.
CBS Records Group vice president
in charge of finance. Fox said that a
percentage rovalty rate would link
“cost of a mechanical to a series of
really unrelated costs such as polyvi-
nyl.”

The parties involved in the me-
chanical procecedings are expected to
submit summary briefs later this
year before the Tribunal comes (0 a
decision. probably in December.

Suit Settled

® Continued from page 15

of County Commissioners, Ticket
prices back then for the day-long
event were 38 advance and $10 the
day of the show. Will said that he
had anticipated between 35,000 and
50.000 persons attending the day-
long event.

Originally all Boogic was sup-
posed 1o be was a small outdoor con-
cert for about 5.000 persons. Will re-
calls. Suddenly we had agents
calling us and before long we were
preparing somcthing for 30.000
people. Then. all of a sudden. nine
days before the show. the County
Commissioner called a special meet-
ing and they just cancelled on us. So
there we were. We gave back all the
ticket money and we had no re-
course but to file suit to try and re-
cover what we'd alrcady spent.

Elvis Death

® Continued from page 12

‘sub-standard labels.” When tans sce
albums selling for $19.95-334.95
they get suspicious of everything on
the rack.” He expcects the “Elvis
Aron Presley™ set to be “snapped
up” because “a $59.95 RCA product
is nothing to a truc fan.”

On Sunday (17) the Elvis Country
Fan Club will meet in the Holiday
Inn-Brooks Road to discuss the “ex-
ploitation of Elvis” and the profit-
eers and bootleggers who are “rip-
ping-off” Elvis tans.

he says. He adds that he doubts that
record companies can enforce their
rulings in any case.

“We are studying the situation
and we will take appropriate meas-

ures. 1s all a spokesman for CBS
Records would say, reflecting the at-
titude of the other record companies
involved. However. manufacturers
sources say that if’ any of the dealers

submit these ads tor co-op moncy.
they will not pay.

“Who says these are record com-
pany co-op ads?” asks one dcaler.
And Sam Goody would not ac-

knowledge that its ad violated any
label strictures. "It is our policy to
adhere to the adverusing guidelines
set by our suppliers.” says a Goody
ad buyer.

Stravinsky
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Tchaikovsky
and
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avinsky
The fircbird
BorodisOverture and Polovetsian Dances

Robert Shaw
The Atlanta Symphony Orchestra

orus

“‘The performance given by the Atlanta
Symphony Orchestra of the 1919 Fireoird
Suite is virtuosic..."’

Doug Hammond, Hi-Fi News, December, 1979

“There isn’t a better ‘concert march’ coaductor
alive (at least in this country) than Fennell. ..
Edward Tatnall Canby, The Audio Critic,
November, 1279

‘Moussorgsky . ﬁ‘_-‘f’
Dictures at.an v i
Exhibition

Night on Bud Mountan

**There is no question that

the new Telarc disc is

sonically the finest of all.”’
Robert E. Benson,

FREDERICK FENNELL
The Cleveland Symphonic Winds

Holst ® Handel ® Bach

**The Peer Gynt selections

are conveyed with passionate

intensity and sweeping power.’’
Alan Penchansky,

*“...musically...technically...the
collector’s item of the year.’’
David Hall, Stereo Review, January, 1979

ATLANTA SYMPHONY ORCHESTRA & CHORUS MALCOLM FRAGER
Robert Shaw, Conductor

Stravinsky: Firebird
Iy Borodin: Polovetsian Dances, Overture TEL 10039

Boito: Prologue to Mefistofele, John Creek, Bass Mazurkas, etc

o o Verdi: Te Deum TEL 10045 MEL LEWIS & THE JAZZ ORCHESTRA
et 1 CINCINNATI SYMPHONY ORCHESTRA Naturally: com1positions and arrangements by
Bl Erich Kunzel, Conductor Thad Jones TEL 10044
f Tchaikovsky: ‘“1812"° Overture, Capriccio Italien, LORIN MAAZEL, Violin
A “Cossack Dance” TEL 10041 ISRAELA MARGALIT, Piano
i | CLEVELAND ORCHESTRA Cleveland Orchestra String Quartet

| Lorin Maazél, Conductor Chausson: Concerto for Violin, Piano & String
e n Tchaikovsky: Symphony No.4 TEL 10047 Quartet. Op21  TEL 10046

MICHAEL MURRAY

Bosendorfer Imperial Concert Grand

Lorin Maazel ; .
Forecast, December, 1979 The Ceveland : \ gﬁ;:::};ky “Such flawless
rchestra \ no. 4 balance, uncanny
transparency on top,
Dizer/Greg Lorin Maazel { = and pawerful low
Carmen Suite « Peer Gynt Suite MEL LEWIS The ; transients are worth
Leonard Slatkin [peezzOr heslic Cleveland 2 the extra cost."’
Saint Lauis Symphony Orchestra ™ ADy JONES Orchestra Tl Abrar1 Chipman,
: o High Fidelity,
L* ] November, 1979
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‘. ..provides the
natural ambience
of concert hall

h sound...” The use of the most advanced recordin
Billboard, Jan. 26, 1980 Alan Penchansky, L . 1 e = g
Billbosrd, mastering, and pressing technology in the cause

Sept. 29, 1979

STOCK AND SELL TELARC DIGITAL RECORDINGS TODAY

Bosendorfer Imperial Concert Grand Piano
Chopin: Ab Major Polonaise, Andante Spianato,
Grand Polonaise, ‘‘Ludovic’’ Variations,
TEL 10040

‘... the best piano sound wz’ve heard
via the digital process.”’
Walter B. Rios, Off Duty,
November, 1979

Malcom Frager piays
Chopin

These digitally-mastered releases have
- been acclaimed for low distortion, wide
frequency response, quiet surfaces and shenomen-
al dynamic range. But even more, they have
found favor for their authenticity of sound,
faithfulness to musical goals, and high standards
of musical performance.

A\

of preservation of significant musical values. ..
that’s Telarc. Enter a new era in scund
reproduction today.

PHILADELPHIA ORCHESTRA
Eugene Ormandy, Conductcr
Michael Murray, Organ
Saint-Saéns: Symphony No. 3 “Organ”’
ST. LOUIS SYMPHONY ORCHESTRA
Leonard Slatkin, Conductor
Bizet: Carmen Suite
Grieg: Peer Gynt Suite TEL 10048

TEL 10051

The best-selling audiopaile digital recordings
come from Telarc. Ask your A.udio-Technica
rep, or call or write today for th= StandarDisc
catalog of digital, direct-to-disc, and advanced

Frederick Fennell, Conductor
Holst, Handel, Bach band music
Sousa, Barber, Strauss: Marches

Moussorgsky: Pictures at an Exhibition;
Night on Bald Mountain TEL 10042

CLEVELAND SYMPHONIC WINDS

The Great Organ at Methuen
J. S. Bach: Fantasia & Fugue in G Minor, Toccata
in F Major, Passacaglia & Fugue in C Minor,
Vater unser in Himmelreich, Alle Menschen

TEL 10038 mussen sterben TEL 10049

TEL 10043

3 Arnaud, Vaughan Williams, Grainger

band music  TEL 10050

analog recordings. AUDIO-TECHNICA U.S.,
INC., 1221 Commerce Drive, Stow, Ohio 44224.
Dept. 80BL.

audio-technica.

VECTOR
PHONO CARTRIDGES

AUDIO-TECHNICA PROFESSIONAL AND HOME PRODUCTS FOR BETTER SOUND

ALIGNED™ RECORD GARE

TONE AAMS PRODUCTS

AND ACCESSORIES

AUDIOPHILE
RECOROS
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. To Grab K

LOS ANGELES—AOR radio
here, dominated by Metromedia
powerhouse KMET-FM, can expect
some  healthy competition from
ABC’s KLOS-FM as new program
director Tom Hadges is beginning to
make strides in turning the station
into a viable AOR altwernative.

Hadges. in Los Angeles only a few
months from Boston where he pro-
grammed WCOZ-FM and before
that WBCN-FM. has begun imple-
menting his programming ideas.

High on Hadges® priority list is
helping KLOS forge an identifiable
image that the market's 18-34 de-
mographic can readily relate to.
“We're trying to establish a consist-
ent rock’n’roll image and to do that
is to play the music,” says Hadges.
“And you don’t need to program a
lot of sledgehammer rock’n’roll.”

Keeping that sought after image
in mind. anything that emotes an
aura about the station. including the
music, promotions. and concert-tic-
ins are stridently monitored to make
sure they are compatible with
KLOS’ rock image.

KLOS’ biggest coup was its recent
tie-in with the Who’s seven-show
Los Angeles stint. In addition to
giveaways of tickets and albums. the
station provided free parking. plas-
tered the venue with KLOS stickers.
broadcast in order of the concert’s
performance the Who's set and gen-
erally associated KLOS with the
group.

“Toa lot of people the Who shows
were KLOS' shows.” says Hadges.
“We're not tied to one promoter like
KMET and Wolf & Rissmiller. We
associate ourselves with acts that are
important to us.”

An even more recent concert tie-in
with the Eagles’ three shows at the
Santa Monica Civic Auditorium
featured similar programming
strategy with free parking. ticket
giveaways. stickers and an Eagles

By ED HARRISON
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Tom Hadges: KLOS-FM program di-
rector is seeking to establish a con-
sistent rock'n’roll image for the sta-
tion.

A-Z Sunday program featuring every
Eagles song in alphabetical order.
Additionally. veteran jock B. Mitch-
ell Reed interviewed the band be-
forc and after the shows with ex-
cerpts prefacing the music.

(Ironically, KMET used the same
weekend to counter-program with a
Led Zeppelin A-Z feature.)

Hadges firmly believes that music
alone cannot bring a station to the
top of the ratings heap which is why
he is emphasizing personality radio.
KLOS® air talent lineup brings
across a distinct personality in the
likes of morning man crazy Frazier
Smith, the “Beamer” B. Mitchell
Recd. Bob Coburn. Joe Reiling and
Anita.

“Musically. little separates rock
stations.” notes Hadges. “particu-
larly because of the reality that cer-

3 Las Vegas Stations
Institute Turnabouts In Formats

LAS VEGAS—Without waiting
for the April/May Arbitron num-
bers to come out, three local stations.
KENO-FM, KLAV-AM and
KVOV-AM, have made format
changes to catch a larger audience
and market shares.

KENO-FM has dropped its heavy
AOR approach for a mass appeal
contemporary format. “We know
what the book is going to show.”
commented program director Scott
Gentry before the book came out.

“There’s only room for one AOR
station, and it’s just 7% of the mar-
ket. We'll leave it to K-FM (KFMS-
FM) and KLUC-FM to slug it out.”
Apparently Gentry knew what he
was talking about. When the Arbi-
tron book did come out. KENO-FM
dropped to a 2.9 share. down from
8.0 a year ago and 5.2 in the fall.

KLUC seems to have won out at
any slugging that took place. The
station wound up with a 10.0 share.
up from 8.7 a year ago and 8.8 in the
fall. KFMS didn’t fare as well. The
station has a 6.3, up from 4.8 a year
ago, but down from 7.4 in the fall.

Now KENO-FM, with 100 kw in
FM power, is directly confronting

By TIM WALTER

aggressive KLAV. which has | kw
on the AM dial. KLAV has a 59
share in the latest Arbitron, up from
3.9 a year ago, but down from 6.1 in
the fall.

KENO-AM has been running a
mass appeal contemporary format.
but the sister FM station “will skew
for a slightly older audience.” says
Gentry, perhaps to age 40. with old-
ies going back to "64.”

That puts KENO-FM directly
facing KLAV-AM’s entry into the
same market. KLAV had taken a
disco approach (“Disco 1-2-3”) to
build market shares from a last place
position, but last February the sta-
tion moved into “MAD.” Mass Ap-
peal Dance music.

That combination was a blend of
Top 40. contemporary and dance
music. General manager Bill Berkey
perceived the change as losing
rather than gaining shares. and has
now moved KLAV 100% contempo-
rary.

“The slide into pure mass appeal
contemporary is going well,” he
comments. “but it won’t show up in
Arbitron. There have been too many
changes in the market since then
(April-May), and now we've got

Radio Programmin

grsssemsmens=P.D. TOM HADGES SWINGING mtsssisss s
. L.A. KLOS-FM Going All-Out
MET-FM Listeners

tain acts are important to play. The
only thing to separate stations are its
personalities which all add up to the
collective personality of the station.
We let each personality get as visible
as they want.

“Anyone in town can play Led
Zcppelin but there is only one Frazier
Smith.” According to Hadges. some-
one like Smith, who is wildly aggres-
sive and manic on the air and Co-
burn. who has a soft smooth
personal delivery. represent two ex-
tremes in talk. vet cach projects
a comfortable and attentive de-
meanor.

“KMET defined West Coast radio
to a lot of people. but there are other
ways of approaching mass entertain-
ment in the rock genre. which is
what we're trying to do.” savs
Hadges.

If there is a major difference be-
tween programming in Boston and
in Los Angeles it’s that “we're not
playing as much new music. There
isn’tas much support here as in New
York. Boston and Philadelphia.”

Because this is a pivotal time in
forging a station image. it affects the
music being played in that whatever
isaired must adhere to a rock image.

“There are a number of songs that
are okay to play but we're avoiding
because of the need to define an im-
age.” savs Hadges. “An example is
Paul McCartney. The average 18-
vear-old is not as into him as they are
the Who.

“Billy Joel is a mass appealing art-
ist. If we don’t play him. w¢’re mak-
ing a statement to our audicnce and
defining a sound. Consistency is im-
portant for the listeners so they know
what the station offers.”

Hadges looks at store reports. cor-
porate research. music meetings and
input from station personnel for
much of his own research. He is hop-
ing to initiate a focus group. similar

(Continued on page 22)

Veer Off,

KUDO-FM in the marketplace,
too.” KUDO’s program director
Jack Blair identifies its sound as
meltlow rock.

At KVOV (1280 AM), the 5.000-
watt soul and r&b station has main-
tained a basic r&b approach, but
“adding all the crossover.” states
program director Ghino Barmore, “as
well as jazz. Latin and blues. And
last week we took an all-album ap-
proach.”

Daily lineup for KENO-FM in-
cludes Jerry Cleary 6 am.-10 a.m.,
newcomer Bill Bauman 10 a.m.-3
p-m. Gary O'Neal 3 pm.-7 p.m.,
newcomers Craig Hunt from 7 p.m.-
midnight and Hood midnight-6 a.m.
Bauman and Hood are from