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TV Key To Nationwide
‘Gift Of Music’ Promo

By IRV LICHTMAN

NEW YORK - Television will be a key com-

ponentin a public relations drive on behalf of

the ~Give The Gift Of Music™ campaign de-
veloped by the National Assn. of Recording
Merchandisers.

The trade group is expected to officially an-
nounce at its New York regional mecting
Wednesday (20) the appointment of the Row-
land Co. Inc. o conduct a multifaceted na-
tional public relations program. A major p.r.
objective is to reach “a mass market tha:
rarelv. if ever. buys recordings.™

The New York-based p.r. firm. said to be the

nation’s fourth largest with a staft of 125, will
focus sharply on direct “consumer reach™
through “high impact”™ events designed to gain
the music industry “massive news media cov-
crage.” according to Herh Rowland. president
of the firm. These activities will be coordimated
to tic-in at the retail level.

A continuous dircet publicity effort in
media will provide editorial material to na-
tional miagazines and newspapers and seg-
ments on television and radio talk shows. The
trade will be given reports of progress and new

(Continued on page 50)

NAB Readies Biggest Radio Confab

NEW ORLEANS —“Morc™ is the key word
for the third annual National Assn, of Broad-
casters Radio Programming Conference which
opens here Sunday (24) at the Hyvatt Regency.

There will be more programmers attend-
mg—registrations are chimbing past the 1.300
mark —there will be more workshops - 30 plus
three special forums added this vear and
there will be more exhibitors S0 in 25000
square fect of exhibit space.

Probably the most interesting session will
take place on the closing day of the four-day
gathering: “Radio In The "80s ~An Era Of Ex-
cellence.”

Moderator ot this session. Rick Sklar. who s
ABC Radio pregramming vice president,
notes, as previously reported in Billboard.
“AM radio will be our point of departure.”

Savs Sklar: “AM represents the area of the

(Continued on page 19)

8-Track Returns Glut
Alarms U.S. Industry

By JOHN SIPPEL

LOS ANGELES-Mounting apprehension
over spiraling 8-track prerecorded tape returns
has all levels of the U.S. industry acclimating
to the configuration’s decline. a national sur-
vey indiecates.

The canvass was precipitated by an Aug. 11
letter to accounts from WEA branch man-
agers. cautioning customers to “share our con-
cern for the 8-track return problem. These re-
turns have grown atan alarming rate and have
become a major concern to all of us.”

Arista Records  executives were warned

Vendors Cut

NEW YORK Uncertain as to how Kor-
vettes will meet its sizable debt to vendors. all
major and independent record suppliers are
withholding shipments of goods to the trou-
bled chain. Korvettes is said to owe the music
community as much as $12 milhon.

“Things look verv, very egrim and grey.”
comments a credit staffer of one major distri-
bution organization.

But once major credit issuc was apparently

about the decline of 8-tracks early this yvear by
exceutive viee president Elliot Goldman, ac-
cording to Harold Sulman, national director of’
sales.
=1 give all credit 1o Goldman.”™ he says.
“Since then we have taken precautions to stem
&-track returns. We arce careful in releasing 8-
track simultancously with the cassette and LP
on an unproven act. We release the 8-track in
that case only when a substantially positive
sales response develops.
(Continued on page 11)

Off Korvettes

worked out late last week. as Agache-Willot,
the French owner of the beleaguered chain,
reached a settlement with three mstitutional
creditors.

This calls for the repavment by Korvettes
parent of $57.2 million by Jan. 2. 1981, while
the lenders—three banks and an insurance
company —agree to release funds frozen earlier
in the week. The arrangement. however. is still

{Continued on page 8)

FBlI Nabs 15 In Fla. Bust

By ROMAN KOZAK
NEW YORK - FBI agents operating out of the Jacksonville. Fla.. office
have arrested 15 persons on charges of racketeering. interstate transport of sto-
fen propertyv. wire fraud and vielations of Federal copyright statutes following
a 78-count grand jury indictment resulting from the April 1979 ~Opcration
Turntable™ crackdown.
The 15 are free on bail. Three others were summeaened instead of being in-
dicted.
The accused face up 1o 20 vears jail and a $25.000 fine for violations of the
Racketeer Influenced and Corrupt Organization (RICO) statute: 10 vears in
{Continued on puge 56)

Talent Forum Programmed

NEW YORK - A reconstructed Talent Forum will explore through general
and small sessions the cconomic.and operating chanzes in the talentindustry
at Billboard's sixth International Talent Forum at the Sheraton Centre Hotel
here Sept. 3-5.

Among those heading the lisyof participants will be Frank Barsalona. Pre-
mier Talent: Bill Graham. Bill Graham Presents: Barry Feyv, Fevline Presents:
Jim Halscy. the Jim Halsey Co.o Jim Rissmiller. Wolt & Rissmiller: Bob Re-
gehr. Warner Bros. Records: Denny Bramson, Universal Amphitheatre: Jerry

(Continued on puge 56)

Neil Larsen and Buzz Feiten know how to attract attention. They just play.
With a poise and spontaneity that captures all in their path. Unforced.
fresh, and devoted to putting some harmony in your life, it's the Larsen-
Feiten Band (BSK 3468). On Warner Bros. reccrds & tapes. Featuring the
single, "Who'll Be The Fool Tonight™ (WBS 49282). Produced by Tommy
LiPuma. (Advertisement)
(Advertisement)

DIVE DEEP INTO NIELSEN/PEARSON! It's cool. It's refreshing! It's Reed
Nielsen's and Mark Pearson's new album. Together, they pool their abun-
dant musical talents to produce some of the most free-flowing new music
to surface this year, NIELSEN/PEARSON (ST-12101) contains the single
“Uf You Should Sail” (4910) on Capitol Records & Cassettes. Produced by
Richard Landis. (Advertisement)

“A dense, intelligent, irresistibly ebullient

sound that has revolutionized
contemporary dance music.”

ROLLING STONE

their debut album

OFF THE COAST OF ME
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General News

—Bogus LPs a Priority At NARM Oct. Meet—

LOS ANGELES—To speed street level involvement, the Na- -

tional Assn. of Recording Merchandisers’ anti-counterfeiting
task force intends to invite label and jacket fabricator propo-

nents of bogus album detection concepts 1o its October meeting,.

“Unless people on the street know how to detect counterfeit
albums through one or two industry-accepted modes, prefera-
bly label-based rather than computer-based. we can’t effec-
tively combat this cancer.” says NARM’s execulive vice presi-
dent, Joe Cohen.

“What can we do?” questions NARM task force chairman
John Cohen. *We are faced with multiple systems, maybe eight
right now. and only the promulgators of the systems are
equipped to determine whatis legal product. How can we coop-
erate with the FBI? What do we look for? How can we protect
ourselves if we buy product from the legitimate supplier and he
ships albums which might contain counterfeits which he has
taken in returns?”’

“We require standardization so that one or two identification

By JOHN SIPPEL

programs are universally accepted,” Joe Cchen continues. “A
label-based concept would be most facile. It can be affixed to
the label or jacket and should be discernible by anyone and
should be duplicatable only by the authorized manufacturer to
make it workable.

“A computer-based system provides the merchandiser with
no method of participation unless he is provided at all levels
with scanners. That seems economically prohibitive. The ac-
count wants his own internal ability to check his own stock for
illicit product. If the manufacturer doesn’t provide the scan-
ners, we are right back where we started.

“I am personally going to check out every claim to eradicate
counterfeiting and then we will invite some or all of the labels
and fabricators involved to our meeting,” Joe Cohen states.

Members of the task force in addition to John Cohen are
George Port. Calvin Simpson and Joe Simone, so the meeting
could most easily be held in the Midwest.

“The industry could adopt one or three of the systems con-

ceivably and each of those accepted couid possibly be used in
combination with the concurrent action to utilize bar coding on
all packaging.” Joe Cohen points cut.

That merchandisers are chagrined by being circumvented in
all the projected schemes to thwart counterfeiting is no secret.
John Cohen collared Stan Gortikov after the RIAA president
chided the 1980 NARM convention members alleging that his
investigators had found counterfeirs in 80% of the more than
400 outlets they canvassed.

Cohen sought specific evidence of such bogus product in his
Disc Record store inventories from Gortikov. The RIAA presi-
dent has not provided Cohen with such data.

Both Stark purchasing vice president Joe Bressi and Lieber-
man Enterprises president Harold Okinow are querulous of the
claimed anti-counterfeiting devices. “Is the plan so easily de-
feated that they’re unable to disclose it publicly for fear of pos-
sible duplication by counterfeiters,” they ask.

(Continued on page 27)

RCA Forms
Autonomous
Black Wing

By IRV LICHTMAN

NEW YORK—“RCA Records
has just formed the other half of its
American music division.”

This is the assessment of Bob
Summer, president of RCA Records
and acting vice president of U.S.A.
operations in reviewing the creation
of an autonomous black music de-
partment.

The department, headed by Ray
Harris, formerly director of black
mus‘c marketing and now vice presi-
dent of black music, will report
directly to the vice president of RCA
Records-U.S.A. (reports persist that
this post, vacated recently by Bob
Fead, will go to Jack Craigo, cur-
rently running RCA’s U K. unit). In
addition. Bill Staton, formerly direc-
tor of national black music promo-
tion. has been named vice president
of black music promotion. Other
major appointments in this depart-
ment will include a head of black
music a&r.

“As I look at it,” explains Sum-
mer, “rock is a worldwide monster.
but black and country music still
maintain a strong American base.”
That “other half.” country music,
was made an autonomous division
last year.

“The objective of the black artist,”
Summer continues. “is to reach the
widest audience possible, but first
his label must be directed properly
and fully in this area.”

The formation of an autonomous
black division can better reach such
objectives. Summer maintains, “by
its ability to address itself directly to

(Continued on page 27)

Billboard photo by Barbara Sue Hanson

PATRIOTIC RECORDING—Jeannie Hodges, left, of Jacksonville, Fla., presents President Jimmy Carter with a copy of

the lyrics to her RCA single, ‘A Letter From Jeannie,” during a recent campaign stop in that city. The patriotic mes-

sage to Carter, penned by Hodges' father, gave the third-grader a chance to meet her political pen pal in person while
her recorded recitation begins to appear on playlists across the country. See story on page 36.

RIAA Fights To Avoid Case Disclosures

NEW YORK-—Attorneys for the
Recording Industry Assn. of Amer-
ica have filed a last ditch appeal to
avoid turning over to the Sam
Goody Inc. defense lawyers confi-
dential reports linked to allegations

By RICHARD M. NUSSER

of counterfeiting and piracy gath-
ered by RIAA investigators.

The latest appeal, filed Monday
(11), comes after U.S. District Judge
Thomas C. Platt ordered the RIAA
to comply with the Goody defense’s

request for such information (Bill-
board Aug. 2, 1980).

But, say attorneys Roy R. Kulcsar
and Jules Yamnell, releasing the in-
formation would jeopardize the ex-

(Continued on page 56)

4 L.A. Music Executives Invest In Hawaii’s KDEO-AM

By DON WELLER

HONOLULU—Jeff Wald, Jerry
Rubinstein, Irv Azoff and Artie Mo-
gull are mainland record industry
executives aligning themselves fi-
nancially with Ron Jacobs, local ra-
dio, executive in the expansion of
KDEO-AM in nearby Waipahu.

If approved by the Federal Com-
munications Commission, the new
organization behind rocker KDEO
will provide a direct connection to
numerous promotional ventures in-
volving the mainland recording in-
dustry.

Given FCC approval, the invest-
ors. in the name of Archipelago
Broadcasting Corp. will then be half
owners of KDEO Associates, with
the remaining interest in the station
being held by Jacobs’ own West-

wood Broadcasting Corp.
Archipelago is comprised of
Wald, manager and husband of
Helen Reddy: Rubinstein, formerly
president of ABC Records and past
cochairman of United Artists Rec-
ords; Azoff, personal manager for
the Eagles, Boz Scaggs. Steely Dan,
Jimmy Buffett. J.D. Souther and
Dan Fogelberg. as well as successful
motion picture producer; Mogull,

former United Artists cochaizman
and presently a board member of
UA as well as a consultant to EMI;
Saul Brandman, clothing manufac-
turer and importer and owner of the
Jag chain of stores; and Lester War-
saw. clothing importer and manu-
facturer based in Los Angeles.
Rubinstein will serve as president
of Archipelago. He will work with
Jacobs in determining station pol-

Billboard (ISSN 0006-2510) Vol. 92 No. 34 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
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10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich-
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icies and in helping with its promo-
tions.

The association is based upon Ja-
cobs’ involvement with radio in Cal-
ifornia as program director of KHJ-
AM in Los Angeles in the late '60s
and p.d. for KGB-AM in San Diego
in the early 1970s. Along with Tom
Rounds, Jacobs also helped estab-
lish Watermark and produce
“American Top 40.”

In 1976. Jacobs returned to his na-
tive Hawaii to work for KKUA-AM
until March 1979, when he was dis-
missed and instigated litigation
against the station resulting in an
out-of-court settlement in his favor.

He then bought KAHU-AM and
formed a partnership with David Jo-

(Continued on page 15)

AFM Earns
Strike Help

Of Intl Unions

By PAUL GREIN

LOS ANGELES—The American
Federation of Musicians last week
secured pledges from several foreign
musicians unions that their mem-
bers would not perform any of the
work affected by the AFM’s strike
against the Assn. of Motion Picture
& Television Producers here.

According to Victor Fuentealba.
president of the AFM. the promises
came from the British and Mexican
Musicians Unions and the Switzer-
land-based International Feder-
ation of Musicians. comprised of
various affiliate unions from around
the world.

_“We’re pleased with their cooper-
ation,” says Fuentealba, “and hope
it will shorten the strike.”

But as the strike entered its third
week Thursday (14) with no re-
sumption of negotiations, a settle-
ment still seemed a long way off.

“We have not had any communi-
cation from industry representatives
since the talks broke off July 31.”
Fuentealba states.

The AFM also sought to bolster its
position by coordinating the times

{Continued on page 8)

CBS-Philly Inti
Link On Gospel?

By JEAN WILLIAMS

LOS ANGELES—It appears that
CBS may be moving into the gospel
field through Philadelphia Inter-
national Records. CBS is believed to
have struggled with the idea of a
gospel division for some time. The
name now mentioned to be going to
Philadelphia International is Edwin
Hawkins.

CBS executives are said to have
approached James Cleveland about
bringing new acts to the company.
However. Cleveland has a long-term
contract with Savoy Records, plus a
James Cleveland Presents series at
Savoy where he produces new tal-
ent.

Cleveland., it appears, is out. An-
drae Crouch has been signed by
Warner Bros. Records—so what ma-
jor contemporary gospel artists are
left?

There are of course a few, like the
members of the Hawkins Family
who are unquestionably in the top
five in popularity.

Therefore, it comes a$ little sur-
prise to some in the gospel field that

(Continued on page 10)
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CBS ACTION

LOS ANGELES—The appoint-
ment last week of Myron Roth to the
newly-created post of vice president
and general manager of West Coast
operations for CBS is the latest in a
series of steps aimed at bolstering
the strength and autonomy of its
L.A. office.

In the past several years. CBS has
transferred a number of executives
to the coast. has given staffers here
more authority and has added such
areas as business affairs and law to
its local coverage.

Roth. who joined CBS in 1977 as
West Coast vice president of busi-

ness affairs, sug-
Man In gests that the up-

The News shot of his ap-

pointment will
be that “only final approval will be
needed in New York rather than ap-
proval at various intermediate lev-
els.” Roth is the first CBS Division
vice president to work out of L. A. All
locally-based executives now report
dually to him and to their New
York-based department heads. Roth
reports to.Bruce Lundvall, CBS Rec-
ords Division president.

The bolstering of the L.A. office is
a reflection. Roth notes. of the fact
that “at least half”” of CBS’ acts are
now based here. This includes such
titans as Barbra Streisand. Neil Dia-
mond. Earth, Wind & Fire. Bob Dy-
lan and the Jacksons.

Roth also notes that even with acts
that don’t live in L.A.. many record
here or are represented by locally-
based management firms. Epic’s
Boston. for example. is managed by
L.A’s Paul Ahern.

Roth adds that several CBS cus-
tom labels are housed on the coast.
including Jet. featuring ELO: ARC/
Columbia. featuring Earth. Wind &
Fire: Barry White's Unlimited Gold,
George Clinton’s Uncle Jam and
Tabu. which has a top three smash
with the S.0.S. Band’s “Take Your
Time.”

Roth now oversees all West Coast
activities, including a&r and mar-
keting at Columbia and Epic. Por-
trait and Associated Labels.

He also supervises all business af-
fairs. creative services. law, finance
and administration efforts on the
coast, as well as local activities of
April Blackwood Music Publishing
and Columbia Records Productions.

“You have to be a two-coast com-

mbers of the Sound Seventy Productions staff s

—

By PAUL GREIN
pany in today’s business.” Roth sug-
gests. “The days are gone when a
company can have its headquarters
on one coast and just minimal pres-
ence on the other.

“It's oo quick a business: you
have to be out there dealing right
away. And it’s more effective when
you're working and dealing in per-
son rather than by phone.”

Some might suggest that it’s sig-
nificant that in this time of tightened
business conditions. CBS turned to
someone with a business affairs
background to oversee its coast op-
erations.

Roth takes a different slant:
“What I think is significant.” he of-
fers. “is that even with business con-
ditions the way they are. CBS de-
cided to strengthen its operation out
here. Instead of retrenching. we're
getting stronger.”

He adds that he hopes to work
with coast-based Columbia and
Epic marketing and a&r executives.

- “The idea is to support them. not

supplant them.” he says. “I want to
help them do their jobs, not take
their jobs.”

CBS West Coast has had auton-
omy with its signings for the past

RECORD BAR
MEET OPENS

HILTON HEAD. S.C.—The 20th
annual Record Bar retail chain con-
vention will tour its 100 store man-
agers and 13 district supervisory per-
sonnel through open suites of six
industry firms and six in-house de-
partments during its confab here
Sunday through Wednesday (17-
20).

It marks the first time an industry
merchandiser has scheduled person-
nel face-to-face meetings with sup-
pliers and its own departments at a
convention. Until several vears ago,
NARM slated face-to-face meetings
between its members and key sup-
pliers at its annual conclaves.

CBS Records. WEA, RCA, Music
Minus One. A&M and Gemini Mar-
keting have signified they will have
open suites. The Record Bar's sales,
advertising. purchasing. accounting.
data processing and leasing and
construction departments will also
host suites.

uit up at Nashville's Parkview Hospital surgical
suite for some sweet operating prior to Van Halen's recent concert. The rock group's contract rider specifies that cases
of plain and peanut M&M’s must be provided in the band’s dressing rooms—but may not contain any brown-colored
candies. Pictured from left preparing for the three-hour extracting session are Sound Seventy Productions’ staffer
Carol Pennington; Wallace Barr, production director; president Robert Stewart; and Hal Griffith, production manager.

More Strength & Autonomy Seen
In West Coast Roth Appointment

several years, Roth notes. He reports
that in the past year. Columbia here
has signed Billy Burnette, Tommy
Tutone and the Romeos: while Epic
on" the Coast has pacted Betty
Wright, Gary Myrick & the Figures
and the Surf Punks.

Among the executives CBS has
transferred to L.A. in the past sev-
eral years to strengthen its Coast
staff are Frank Rand. Epic vice pres-
ident of West Coast a&r: Ron Ober-
man. Columbia vice president of
West Coast merchandising: and
Larry Stessel. Epic director of West

Coast merchandising.

Roth has been in the CBS organi-
zation only for three vears. From
1973-77 he was RCA’s vice president
of business affairs: prior to that he
was senior counsel for RCA and as-
sistant general attorney for NBC.
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_Executive Turntable

Record Companies

Myron Roth moves into the newly created position of vice -president and
general manager of West Coast operations at CBS Records, Los Angeles. Roth,
who reports to CBS Records Division president Bruce Lundvall. will oversee
and supervise all West Coast activities for CBS labels. For the past three years,
Roth has held the position of vice president, business affairs for the West
Coast. Also at CBS, L.A., Mauri Lathower
has joined as vice president of Coast creative
operations. Formerly he had been at Casa-
blanca Records as general manager and as-
sistant to president. Neil Bogart and as vice
president of international business affairs.
... Pat Pipolo returns to MCA Records in
L.A., as vice president of promotion. Prior to
rejoining the label he was head of inter-
national at UA. At MCA he was vice presi-
dent of promotion from 1967-1973. ... Ray Harris has been elevated to divi-
sion vice president, black music, a newly created post at RCA Records in New
York. He had been director of black music marketing. At the same time, Bill
Staton is upped to division vice president, black music promotion, from direc-
tor of national black music promotion. Harris has been at the company six
years and Staton joined two years ago. . .. Bob Schnieders has been promoted
to West Coast manager of promotion and marketing, Nashville division, at
MCA Records. Schnieders. based in L.A.. formerly held the post of L.A.
branch manager. . . . Ron Goldstein named vice president/general manager of
Island Records U.S. and Canada operation, with special emphasis on Island’s
relationship with Warner Bros. and WEA. .
Goldstein, based in New York, was recently
manager or Warner’s progressive music divi-
sion. He started with WB in 1969 as West
Coast regional sales manager, then left the
company to head Chrysalis Records before
returning in 1974. ... At WEA, Dave Vinson
has been named r&b field merchandiser for
the L.A. market. With WEA since 1977, Vin-
son started out in the warchouse. ... Tony
Dwyer has been elevated to Midwest regional promotion director for Elektra/
Asylum Records based in Chicago. And Marvin Gleicher has been named
E/A’s Chicago promotion rep based at WEA’s Chicago branch. Dwyer was
Elektra’s Adanta promo rep. ... In L.A.. new appointments in RSO’s promo-
tion department include: Mare Ratner (o associate national promotion direc-
tor, Dawn Livingston to national adult contemporary and jazz director. and
Jon Komyoyan to director of national secondary promotion. Ron Lanham joins
the company as promotion rep handling San Diego and L.A. He comes from
Elektra/Asylum Records. Laura Palmer is aboard as assistant to Bob Ursery,
director of black music. Prior to joining RSO, Palmer was assistant editor at
Record World. . .. Simo Doe becomes associ-
ated director of national publicity and direc-
tor of special markets publicity at Atlantic
Records. New York. Doe, with the label four
years. was director of special markets public-
ity. ... Lois Marino has been named associ-
ate director. East Coast press and public in-
formation at Epic, Portrait. CBS Associated
Labels. New York. ... Bob Ghossen joins
RFC Records. New York, as the Northeast
and South dance music promotion representative. Bob Shaw, who also works’
out of the New York office handling the Midwest and New York, is now re-
sponsible for the Miami market. . . . Leslie Rosen joins Mobite Fidelity Sound
Lab in L.A.. as director of publicity. She formerly headed publicity activities
for Janus Records and later served as media director for the GRT record
Group.

Goldstein

Schnieders

Dwyer

)

Livingston Kor'r-;yoyan

Publishing
Chuck Kaye, who until now served as president of Almo/Irving/Rondor
Music. will now head the newly formed Geffen/Kave Music in L.A., which
will serve as the music publishing arm of David Geffen’s new label. The first
staff appointments to the firm arc Ronny
Vance, former vice president at 20th Cen-
tury-Fox Music and Janice Pober Cox, who
was Kaye’s executive assistant for four years.
... Mandi Martin has been named vice presi-
dent of Enoch Smoky Music. Los Angeles.
She also becomes vice president of the firm’s #
record production arm. Enoch Smoky Pro- -
ductions.

Palmer Kaye
Marketing

Steve Bennett is named buyer for the specialty and independent labels for
the Record Bar, Inc.. Durham, N.C. He joined Record Bar as a clerk in 1975
and has been manager of the Northgate Mall store in Durham for the past
year. . .. David Eilen, formerly with Casablanca Records. has joined Schwartz
Bros. Inc.. as sales rep in Virginia. He is headquartered in Richmond. ... Jill
Bartholomew, head of Ad-Ventures. the Record Bar retail chain’s in-house ad
department, leaves that post.

Related Fields

David E. Homan is upped to the newly created position of events managgal
the Spectrum in Philadelphia. He will be responsible for coordinating the
scheduling. booking and event liaison. He has been assistant boxoffice man-
ager since joining the facility in 1974. ... Marcia Young assumes the duties of
public relations director for entertainment events at the Forum in Inglewood,
Calif. ... At Knott's Berry Farm in Buena Park. Calif.. John L. Steenhoven is
hiked to director of entertainment. He will be involved with production and
presentation of in-house entertainment at all of the theme park’s entertain-
ment facilities. Steenhoven had been talent manager. . .. Steven E. Yanovsky
has been named director of advertising for RCA’s SelectaVision videodisks in
New York. He will coordinate advertising strategies and programs with
Dancer. Fitzgerald. Sample, the advertising agency for RCA’s prepro-
grammed videodisks. He joins RCA from 3M where he was communications
manager of the consumer products group.
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BILLBOARD'S L.A./200
CELEBRATING THE 200th ANNIVERSARY OF LOS ANGELES,

THE MUSIC/ENTERTAINMENT CAPITAL OF THE WORLD

A special section two of the October 11, 1980 issue of Billboard will feature in-depth
editorial coverage of the history, contribution and impact of Los Angeles on the
music/entertainment industry throughout the world.

Los Angeles provides the greatest pool of talent and technology which serves as the launching pad for the
future of the entertainment industry.

Billboard is proud to take this story to the entire world to effectively record, measure and predict the impor-
tance of the city of Los Angeles and the prospects for the entire business community growth as well as con-
tinuing relationships that already generate billions of dollars of annual income. :

The Third Annual Street Scene Festival in the streets of Los
Angeles on October 11-12, 1980 will kick off the bicentennial
year celebration replete with a huge parade of top stars from all
forms of entertainment, floats, marching bands, etc. with 12 stages
offering daily top live performers to crowds in excess of 400,000 with

all entertainment industries participating.

This special section will be far reaching via its worldwide (more than 100 countries) distribution; will be a
must read and a must keep roadmap for the more than 250,000 readers of Billboard; and a definite stim-
ulus for investment, deeper involvement and/or the basis for the new opportunities in the Los Angeles enter-
tainment business community.

PRIDE OF LOCATION MUST BE YOUR MESSAGE TO THE WORLD IN
PRIDE OF ACCOMPLISHMENT CONJUNCTION WITH THE MUSIC/ENTERTAIN-
PRIDE OF POTENTIAL MENT CAPITAL'S 200TH ANNIVERSARY.

Assure your firm of playing an even more important role in the future of Los Angeles
that only your advertisement in this special section of Billboard can provide.

BILLBOARD'S L.A./200—Special Section Two—Size: 8%” x 11”
Issue date: October 11, 1980
Advertising deadline: September 12, 1980
(on sale: October 6, 1980)

Contact your local Billboard advertising representative today.

Billboard.

USA SALES OFFICES: WESTCOAST & WESTERN CANADA, Joe Fleischman, Harvey Gel|eri Jeri Logan (213) 273-7040 +« EAST COAST, Ron Willman, Mickey
Addy, Norm Berkowitz, Ron Carpenter (212) 764-7350 « MIDWEST & CANADA, Jim Bender (212) 764-7330 + SOUTH, John McCartney (615) 748-8145

INTERNATIONAL SALES OFFICES: UNITED KINGDOM (01) 439-9411 TELEX: 26-2100 » FRANCE 705-71-46 + ITALY 29-29-158 or 29-98-105 -
MEXICO/LATIN AMERICA (905) 531-3907 « JAPAN (03) 498-4641 Cable: BILLBOARD TOKYO + AUSTRALIA/SOUTHEAST ASIA (02) 436-2033

Taking your message to those who turn on millions.
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General News

Spanish Lyrics Key Novel San Marino Firm
U.S. Hits Rewritten For Latin Market

LOS ANGELES—Designed to
provide Spanish language record-
ings by English-speaking acts of
their current U.S. hits. San Marino
Productions has been formed here
by three industry specialists.

The first product involves six So-
lar Records acts overdubbing Span-
ish lyrics to their recent hits in a
compilation album for the Latin
market due in about eight weeks for
RCA distribution, according to Ber-
nie Sparago. Sparago is a 23-year in-
dustryite, last national accounts ex-
ecutive with Casablanca Records.

Sparago met Bill Marin. then
West Coast r&b promotion execu-
tive at the Neil Bogart label, where
both were employed. Marin is the
2nd partner.

The spark that ignited San Ma-
rino was the success of trial balloons
sent aloft earlier this year by Casa-
blanca. “Do It One More Time” by
the Captain and Tennille and “Yes
I’'m Ready” by Terri DeSario and
KC were overdubbed by the artists
for the Spanish-speaking market.
PolyGram released the Spanish ver-
sions in Mexico. Spain, Colombia.

All For Charity

CHICAGO-The Les Turner ALS
Foundation has added picture disks,
digital and direct-to-disk recordings
and cassette and 8-track tape lots to
its annual Mammoth Music Mart
sale inventory. Dates of the charity
eventare Sunday to Friday (24-29).

The sale site is the Old Orchard
shopping center in suburban Skokie,
IIl. There will be a $3 admission
charge on opening night only.

Argentina. Venezuela, Chile,
Uruguary, Puerto Rico and the U.S.
“The reaction was most positive.”
Marin adds.

Marin, a 15-year industry veteran
with credits in retailing and later
Latin promotion and label represen-
tation here, will cooperate with Ed-
mondo Perez, the third principal,
who will be directly responsible for
working out with a staff of lyricists a
satisfactory translation. Then the act
must be coached in pronouncing the
words and Marin envisions a fin-
ished two-hour overdub in a local
studio.

Marin and Sparago have huddled
with. MCA’s Bob Siner regarding
Bernadette Peters and Rupert
Holmes: RSO’s Al Coury regarding
“Fame” and “Evita,” Rod McGrew
of Unlimited Gold about Barry
White: and others like Paul Anka,
Leon Haywood, the Spinners. Chic
and Ambrosia. '

Perez, who operates Amigo One-
stop and a chain of seven individ-
uaily-named Latin retail outlets lo-
cally, has his lyric translators busy
on “The Beat Goes On” and “Lady”
for the Whispers. “The Second Time
Around” and “Take It To The
Bank” for Shalimar. “Keep
Dancin’” and “Dance With You”
for Carrie Lucas, “I Don’t Want To
Be A Freak” and “I've Begun To
Love You” for Dynasty and “All
The Way Live” by Lakeside. No se-
lection has been made yet for Mid-
nite Star.
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o All Mgjor Label Records & Tapes!
o Blank Tapes! e Cartridges! e Accessories!
® All Mqjor Brand Audio & Video
Equipment! (110-220 volt
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® Five FullFloors of Stock at ALL Times!
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By JOHN SIPPEL

Disco bridged the language gap
initially, Marin notes. San Marino
hopes eventually to provide Spanish
translated words for all types of rep-
ertoire from contemporary rock to
country and r&b, which Marin and
Perez find already overcomes much

of the language barrier with its con-
tagious rhythm.

Releasing a Spanish version on a
U.S. hit almost simultaneously not
only helps squash individual coun-
tries’ Spanish cover versions but will
keep full lyric writing credits in this
country, Marin notes.

Biliboard photo by Ben Adams

FOR YOU—Randy Crawford accommodates a fan with her monicker at a party
in her honor at the Speakeasy Club in L.A., thrown by Warner Bros. to pro-
mote her LP, “Now We May Begin.”

Arista Setting

Up a New

$5.98 Midrange LP Line

NEW YORK-—Arista Records is
planning a midrange line of albums
with a $5.98 list price drawn from
existing catalog.

Although details on the program
won’t be announced for several
weeks, label executive vice president
and general manager Elliot Gold-
man says the new line won’t be
aimed at introducing new artists but
will be used solely to *‘stimulate ad-
ditional sales of product that’s al-
ready been out” and has proved it-
self in the marketplace.

Whether the Arista program will

U.K. MERGER
OF PYE-PRT,
RCA STALLS

LONDON—Uncertainty still sur-
rounds the projected merger of RCA
and Pye-PRT here, after six months
of on-off negotiations.

An Aug. | deadline has come and
gone, staff morale is reportedly low.
and though both sides remain out-
wardly confident there is specula-
tion that the deal may not go
through, after all.

Neither operation is considered
exactly profitable at the moment,
and source’s indicate that RCA’s
lengthy examination of the Pye
books in particular is unlikely to
have fueled enthusiasm for the
merger among top management.

A decision has been put back to
Sept. 1. and RCA’s U.K. managing
director Jack Craigo is to fly to New
York for further talks. Meanwhile.
Magnet Records chief Michael Levy
waits to see whether his appoint-
ment as head of the merged com-
panies will be confirmed. along with

- the seven figure acquisition of Mag-

net.

: In New York. Bob Summer. presi-
dent of RCA, views it as “unwise to
comment” on the development as
negotiations continue to take place.

www.americanradiohistorv.com

cover inventory already in the distri-
bution pipeline is still to be deter-
mined. Will distributors. for in-
stance, have to reorder or will the
reduced price be applied retroac-
tively to existing stock?

“That’s a good question.” says
Goldman. “We're working on those
details now.”

It is too early to speculate on
which titles will be offered at the re-
duced price. says Goldman. How-
ever. another Arista source indicates
the label won’t be “giving away”
catalog items that continue to sell in
substantial numbers at a $7.95 list
price.

“They’re looking at things that
need a boost. not at albums that will
sell regardless of the list.” the source
says.

Lakers, Kings At
L.A. Street Fest

LOS ANGELES—Jerry Buss,
owner of the Inglewood Forum. will
provide members of the L.A. Lakers
and Kings as MCs for the third an-
nual Street Scene Festival here. Oct.
11-12

In addition, says Steve Gold. festi-
val cochairman, “The L.A. Kings
will bring a portable ice rink for two
days of ice hockey exhibition.”

Festival coordinators are balanc-
ing their roster of parcitipating art-
ists with both contemporary and acts
from the *50s and ’'60s. They also
have begun to lineup jazz perform-
ers. The first commitment has come
from Willie Bobo.

Flash Cadillac and Peter Noone
with Herman’s Hermits will join the
Osmond Family at the festival. Gold
notes that there will be continuous
entertainment on 12 stages in the
downtown area of the city.

ASCAP is sponsoring a stage to
showcase the talents of its singers
and composers.

“The Spanish lyrics version will in
no way dent the English version
anywhere.” Marin explains. “It will
augment and therefore amplify the
total sale. Remember there are 20
million Americans with Spanish sur-
names. many of whom today would
prefer a Spanish language version.
In addition. Puerto Rico shows strong
sales potential. With a population in
excess of 3 million, we can certainly
improve on the present 60,000 to
100,000 sales for singles as well as al-
bums.”

All three San Marino principals
intend to assist in U.S. as well as
Spanish-speaking countries with
promotion and marketing. Marin
points up that stations in Spanish-
speaking countries in some cases will
play English lyrics, but overall pre-
fer to program the more widely un-
derstood Spanish words.

Conversely to amplifying U.S. hit
sales in Latin countries. Marin envi-
sions San Marino eventualy helping
to establish key Spanish-speaking
foreign acts in the U.S. with English
versions of their alien hits. “We feel,
too, that the almost 10% Hispanic
surnamed Americans would wel-
come one of their own among the
top selling acts in the U.S. We are
working with two girl singers and a
jazz act here in that direction,” Ma-
rin adds.

MCA Distrib
Execs Huddle
In Arizona

LOS ANGELES—MCA Distrib-
uting Corp. holds its semi-annual
national meeting Aug. 23-24 at the
Carefree Inn in Carefree. Ariz.

Attending will be all regional di-
rectors and branch, credit and oper-
ation managers, as well as executives
from the Los Angeles headquarters.

A half-day distribution meeting is
planned for Saturday (23), chaired
by Al Bergatno, MCA Distributing
president; Sam Passamano Sr.. exec-
utive vice president, and John
Burns, director of sales. That after-
noon, details of the recent Artists
House distribution agreement will
be examined.

A product presentation is slated
for Sunday, with label president Bob
Siner, Denny Rosencrantz, vice
president of a&r. and other label ex-
ecutives discussing upcoming re-
leases. An informal roundtable
question and answer will follow.

An afternoon videocassette and
disk meeting will be overseen by
Neil Hartley, vice president of Dis-
tributing: Gene Giaquinto. presi-
dent of MCA Video Cassette; and
Bud O’Shea. vice president of MCA
DiscoVision.

Penney Marketing
RCA Videodisk Unit

NEW YORK-J.C. Penney is
signing up to market RCA format
videodisk players, following the lead
of Sears. it was announced last week.

But an RCA press conference held
here Thursday (14) failed to provide
more information on the corpora-
tion’s plans for its broad videodisk
introduction slated for the first quar-
ter of 1981.

Yet RCA had good news for the
videocassette industry—increased
sales. Previous RCA projections of
550.000 units sold industrywide in
1980 have been revised upward to
800,000. based on sales figures for
the first seven months.
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The band that opened the game...
now raises the stakes!

The Allman
Brothers Band

- making the music
of their lives.
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PolyGram Studying the Future

Exec Baenge Sees Direct Marketing On the Upswing

HAMBURG—A" a time when the
record industry worldwide is making
an agonizing reappraisal of its de-
clining options in a leisure market of
ever-accelerating evolution, there is
a growing amount of grim specula-
tion about the future of the record
shop.

Some particularly pessimistic
soothsayers foresec a world, not too
far distant, when sights and sounds
will be commanded by pushbutton.
The ultimate in “armchair shop-
ping” and the end of sound and vi-
sion carriers as tangible entities.

But such a prediction does not
make George Baenge jump for joy.
although as president of PolyGram’s
direct marketing division, he has a
keen sense of the realities of direct
marketing and that entitles him to
respond to such visions of the future
with an appropriately  skeptical
smile.

can'tdoeverything. They can't
get your story to all radio and
retail outlets in time. They
can't possibly reach all buying
influences at every location

All too often it's not conven
ient for the buyer to talk to them
when they call

Why should you penalize an
effective consumer marketing
program by failure to include
‘the men in the middle’" in it?
The “men in the middle'" are
the dealers, distributors, whole
salers, and programmers who
can dam the distribution fiow
or smooth it, stock the product
or run out switch brands or
push them, introduce and ex-
pose your product

It's very logical to supplement
your sales and promotion men’s
calls with full and frequent
trade coverage. The efficiency
of advertising in the trade press
enables you to reach numerous
buying influences with a tali
lored message for a small in-
vestment. Your message in Bill
board can turn on those who
turn on millions

Billboard.

where advertising sell records

By MIKE HENNESSEY

“There is and always has been a
certain amount of jealous confronta-
tion between what I call “bazaar
shopping” and ‘armchair shop-
ping’—and there will undoubtedly
come a time, which I shall notlive to
see, when you won’t need physical
distribution of products of the sight
and sound kind.

“Your music program will come
direct from source via satellite to
your own receiving unitand to order
it for your instant listening pleasure
all you have o do is punch a few
buttons on your computer terminal
and as you are enjoying it vour bank
account will have been debited.

“But while direct marketing for

the entertainment industry’s prod-
ucts is going to become increasingly
important in the years ahecad, “ba-
zaar shopping’ will never disappear,
Psychologically speaking. people
will continue to have that irresistihle
urge to wander through the shop-
ping malls and stores. to window
shop, to handle goods, to impulse
buy. whatever the shape or size of
sound carriers to come. For that rea-
son I don’t think that direct market-
ing will ever account for more than

40% of the total market.”
Meanwhile, it is Bacnge's respon-
sibility, on beaalt of PolyGram, to
push direct marketing's share of the
sound carrier marhet nearer to that
(Continued on page 47)

New Geffen-Kaye Music Group
Seeks Catalogs & Songwriters

By PAUL GREIN

LOS ANGELES—Geffen/Kaye
Music. the publishing arm of David
Getfen's new Warner-distributed la-
bel. is set to acquire existing catalogs
and to sign and develop both new
and estahlished writers. once Chuck
Kave wraps his commitments as
president of lrving/Almo Sept. L.
Geffen and Kaye are partners in the
new firm.

The first staff’ appointments are

AFM Gets Support

® Continued from page 3

and places of its pickets with the
Screen Actors Guild, which also is
striking the producers” group.

Ironically.  Fuentealba  believes
the SAG strike and a second strike
against the producers by the Ameri-
can Federation of Television & Ra-
dio Artists may have hurt the musi-
cians” chances of having their
demands met.

=T don’t think the producers were
bargaining in the same manner they
would have it there had not been the
other strikes.”  Fucentealba  notes.
“Thev probably felt since they were
already closed down with two
strikes. why not one more?”

Fucentealba contirms that the talks
broke down on the issue of residual
payments o musicians for tv film
shows that go into repeats on the
networks or in svndication. He says
the two sides never got bevond that
issuc to tackle the thorny question off
supplemental markets: pavment o
musicians for their work on new
shows created expressly for the bur-
geoning video market.

“The industry position on reuse
was so adamant.” savs Fuentealba.
“that we never even began bargain-
ing over the seeond issue.™

Ronny Vance. former vice president
of 20th Centurv-Fox Music. and
Janice Pober Cox. who has served
as executive assistant to Chuck Kave
for the past four years.

Kave was the first employe hired
bv Herb Alpert and Jerry Moss
when they founded Irving/Almo in
1966 as the publishing wing of
A&M.

Moss and A&M president Gil
Friesen are now reportedly inter-
viewing a potential replacement for
Kave as well as for Evan Medow. Ir-
ving/Almo's vice president of busi-
ness affairs for the past seven vears.
and Jocel Sill. long-time head of
Almo Product.ons.

Mecdow is leaving the firm to go
into independent practice. Kave
savs Medow will be working with
Getfen/Kave shrough his own com-
pany.

Sill. who has been Irving/Almao's
laison with motion picture and tele-
vision producers. is leaving to be-
come vice president of music at
Paramount Pictures.

This constitutes an exodus of
three of the top six exceutives at Ir-
ving/Almo within a matter of weeks
of cach other.

Top Irving/ Almo statters remain-
ing are Lance Freed. executive vice
president: Brenda  Andrews. vice
president of professional activities:
and Bob Grace. managing dircctor
of Ronder Music in London. Grace.,
Kave suggests. will not only he stay -
ing with the company. but will be
playing a bigger role.

Some have speculated thatin light
of A&M’s transfer of Irving/Almo's
print distribution rights last year to
Columbia Pictures Publications. the

(Continued on puge 58)

48 More RCA $5.98s Scheduled

NEW YORK-—Bolstered by the
sales response 1o ats first 36 “Best
Buv” $5.98s. RCA Records plans to
market at least 48 more titles in Sep-
tember.

According to Frank O’Donnell.
manager of national tield merchan-
dising. 700.000 albums have been
sold of the June release.

“Interestingly. we shipped an ini-
tial 300.000 and got reorders for
400.000." O’Donncll claims.

He also notes thaton initial orders
at the lower price compared to many
originally marketed at $7.98 list. a
good deal of the titles have sold as
much as six times what they had sold
in all of 1979 as $7.98s.

The original "Best Buys™ included
sets by Wavlon Jennings, Dolly Par-
ton. Elvis Presley. Henry Mancini.
Jetterson Starship. Perry Como, Jim
Reeves. Charley Pride and the
soundtrack of “South Pacific.”
among others.

The September lincup will in-
clude albums by the Kinks. Lou
Reed. Elvis Preslev. Grace Slick.
Charley Pride. Cleo Laine. Henry
Mancini, Glenn Miller. Harry Nili-
son. Pure Prairie League (three re-
leases). Evelvn “Champagne™ King
and two origiral cast alhums, “Peter
Pan™ and “Shenandoah.™

A rush “Best Buy™ was added to
the catalog this month. an album by
Slim Whitman.
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" Market Quotations |

As of closing, ALgust 14, 1980

1980

High Low NAME
1% % Altec Corp.
39 26 ABC
36%2 27% American Can
28% 14% Ampex
5 2% Automatic Radio
55 422 CBS
36% 27 Columbia Pictures
8% 4 Craig Corp.
53% 40% Disney, Walt
12 7 Filmways, Inc.
18% 11 Gulf + Western
12% 7% Handleman

1% 5% K-tel
33% 33% Matsushita Electronics

57% 44% MCA

19% 10 Memorex

60% 46 3M

63% 41% Motorola

3% 23%: North American Philips

20% 13% Pioneer Electronics

27 25 RCA

12% 6 Sony

33% 20'% Storer Broadcasting
7 3 Superscope

35% 25% Taft Broadcasting

19% 14% Transamerica

39% 29%
50% 34%

20th Century-Fox
Warner Communications

OVERTHE  P-E Sales Bid  Ask

COUNTER
Abkco 29 1 1% 2%
Data

Packaging 4 5 6% 6%
Electrosound

Group 5 38 5% 4%
First Artists

Prod. 9 3 3 3%

(Sales

P-E 100s) High Low Close Change
20 62 15/16 13716 13/16 —1/16
6 584 34 32% 34 + 1%
6 146 32% 32% 31% — %
11 326 24% 24 242 — %
— 15 3% 3% 3% Unch.
8 293 52% 51% 52%2 + %
8 44 32%  32% 32% + Y
- 3 5% 5% 5% - %
13 365 52% 52 52% + %
- 335 9% 9% 9% + %
4 4833 18% 18 18% + %
6 28 12 1M1% 12 + %
10 26 10% 9% 10% + %
8 25 33% 33% 33% + %
8 260 48% 48% 48% Unch
- 1215 18% 15% 17% + 2
10 612 59 57% 58% + 1%
11 863 59 56% 58% + 2%
&) 52 3% 3% 3% + %
14 2 20% 20% 20% + %
7 a7 27 25 27 + 1%
13 1564 1% 1'% 1% + %
9 224 29% 29% 29% + %
- 570 7 6% 6% + %
9 45 33 31% 33 + 1%
&) 744 19 18% 19 + %
6 287 37% 36% 37% - %
12 461 50% 49% 50% + 1%
OVER THE P-E Sales Bid Ask
COUNTER
Integrity
Ent. - 72 1% 1%
Koss Corp. 7 12 6% %
M. Josephson 8 39 12 13
Recoton 7 - 1% 1%
Schwartz
Bros. = 5 1% 2

Over-the-Counter prices shown may o~ may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billbaard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, inc.. 4031 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange. Inc

LOS ANGELES—The Rolling
Stones’ "Emotional Rescue™ Folds at
No. | on Billboard’s Top LPs &
Tapes chart for the fifth straight
week. becoming the longest-sustain-
ing top-charted album of the band’s
long career. The achievement comes

I5 vears to the week after “Out Of

Our Heads™ became its first No. |
LP in the US.

Four of the group’s prior LPs had
four weeks at No. 11 1971's ~*Stickv
Fingers.” 1972's “Exile On Main
Street.” 1973% “Goat's Head Soup™
and 1976’s “Black And Blue.”

~Out Of Our Heads,” which fea-

« LONGEST RUN IN ITS HISTORY:

5 Straight Weeks For
Stones’ ‘Rescue’ At No. 1

tured the blistering smash “Satisfac-
tion.” had three weeks at No. | in
1965. 1978's “Some Girls™ had two
chart-topping  weeks: 1974's ~It's
Only Rock™N'Roll™ had one.

Jackson Browne's “Hold Out” is
the number two alhum for the third
straight week—the highest-charting
LP in his cight-vear chart history.

The Stones and Browne. inciden-
tallv, were Grammy nominces for al-
bum of the vear in 1978, represent-
ing  mainstrcam  rock in a
competition normally limited to
middlec-of-the-road pop acts. Their
nominated LPs: “Some Girls™ and
“Running On Empty.”

Korvettes Debt: $12 Mil

® Continued from page |
subject to approval by the Agache-
Willot board and by an agencey of
the French government.

The credit arrangement led to an
immediate return to credit-card
sales. stopped by the chain upon
seizure of the funds by the banks.

The new credit settlement s
viewed as “encouraging” by & major
music industry source. But, ke savs.
“they still have to sit down with their
vendors and instilt a degree of con-
fidence after all that’s happened.”™

The new offer by the pazent of
Korvettes is the latest in a series of
dramatic moves last week with re-
gard to the Korvettes operation:

® The scizure of $5 million from
the Korvettes account by the banks
to reduce Korvettes indebtedness to
them.

® The reappointment of Joseph
Ris as chairman and chief operating
officer of Korvettes. He had left the
company following Agache-Willot's
refusal to go along with a plan
whereby the banks would receive
25% of Korvettes profits through
1987 in return for forgiveness of the
55% of the amount owed (Billboard.
Aug. 16. 1980).

e Korvettes'decision tosell to the
consumer on a cash basis only. thus

stemming the flow of money to the
banks as a result of credit card pur-
chases.

® The auctioning of assets Tues-
day (12) at the Korvettes outlet in
Wavne. N

“If they do file for Chapter X1, at
least we'd know where we stand.™ a
recording creditor states. “We'd all
be in the same boat and any settle-
ment would have to be approved by
all music vendors.”

This story prepared by Is Horowitz
and Irv Lichtman.

Korvettes’ situation is, of course. rife
with rumors. One going around last
week was that the French Govern-
ment had expressed concern over
the matter, stressing the need for
Agache-Willot to find a solution to
its financial commitments rather
than file for bankruptey.

The chain. with a high of 30 out-
lets in the Northeast earlier this vear,
with expectations that it would trim
down to 18 in the New York Metro-
politan area. has been regarded as a
policy-setting foree in the music in-
dustry for more than two decades.

Its low-ball pricing approach,
trumpeted by extensive print and

{Continued on page 9)
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Handshake
Brass Also
Eyes Talent

NEW YORK —As they fan out to
cover radio for the label’s first single.
Handshake executives will also be-
come talent scouts.

Peter Gideon. vice president of
promotion: Larry Green, Midwest/
Southeast operations director. and
Joel Newman. West Coast/South-
west operations director begin their
road treks this week on behalt of the
Amii  Stewart/Johnny Bristol
recording of *My Guy, My Gal.”

Their responsibilitics. however.
include an a&r function as well.
points out Ron Alexenburg, label
president who also plans to take to
the road to “reacquaint myself” with
radio.

In their respective markets, Green
and Newman. as well as Gideon
when he travels. are expected to visit
talent showcases and report back to
Alexenburg on acts they feel have
potential.

Alexenburg says he'll view any act
in its home environment. hopefully
after he has received tapes from his
promotion team and/or other
sources. He'll then make a final de-
termination as to thetr possibilities.

Alexenburg wus expected to join
Gideon Friday (15) in visits to Phila-
delphia, Baltimore and Washington.
along with Stewart and Bristol. He
expects 1o make a trip to the West
Coast next week and plans a Euro-
pean jaunt sometime in September.

Korvettes Debt

® Continued from page 8

television ad scheudles. greatly in-
fluenced similar strategies by other
retailers.

Korvettes music interests have
been managed by Dave Rothfeld,
regarded as a forcetul exponent of
high-powered merchandising tech-
niques. Manufacturers have often
turned to Rothfeld for his input as
they evaluated new marketing pol-
icies.

“Clear it with Dave” is a phrase
that many a marketing executive has
heard over the years.

General News

Billboard photo by Gerry Wood

Gospel Group: As Don Butler, executive director of the Gospel Music Assn.,

right, looks on, Bill Moran, director of Billboard's upcoming Gospe! Music
Conference, explains details of the upcoming meet.

BETTER PRODUCT CREDITED

D.C. Disk/Tape Sales Hot
As August Thermometers

By JEAN CALLAHAN
WASHINGTON—Retail sales are climbing here as high as the temperatures
this summer. In fact. Record & Tape Ltd.. one popular downtown outlet, re-
ports that July was the best sales month (excluding December) that the store

has secn since it opened seven years
ago. Record & Tape Ltd. manager
Martin Bestint attributes the picked-
up business “to good product, par-
ucularly r&b releases plus sound-
track albums coming back on the
boards.”

Bestint says his best scllers these
days are George Benson. Ashford
and Simpson. Teddy Pendergrass.
Diana Ross. Jackson Brown and
Qucen. The biggest pop and rock
movers are the “Urban Cowboy™
and “Fame” soundtracks.

Record & Tape Lid. also reports
good cutout business and “cver in-
creasing” cassette sales with “very
little 8-track business anymore.” LPs
which list at $8.98 sell for $7.69 regu-
larly. with $5.99 and $6.99 price tags
for salc; $7.98 list albums sell for
$6.79 and are marked down to $5.99
on sale.

At Waxie Maxie's 17-store chain.
sales arc “ahead of this time last ycar

but nothing to writc home about.”.

CLONEOUT RECORDS INC.

220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (800) 221-7938 or (212) 691-8884 « Telex: 237891

CUTOUTS - @

We have the titles—
We have the prices

Send for complete price list

According to Mark Silverman. sell-
ing best are Queen. Gene Chandler.
(Continued on page 58)

DISC-O-MAT
ENTERS THE
VIDEO MART

By GEORGE KOPP

NEW YORK —Disc-O-Mat. a ma-
jor discount record chain here with
four Manhattan outlets. has entered
the prerecorded video market. The
chain is selling casscttes in one outlet
and will soon expand video to a sec-
ond store.

Initial suppliers include WCI
Home Video, Magnetic Video and
titles handled by local rep firm
A&H. which includes All-Star
Video.

Pricing on the casscltes is now
comparable to other New York re-
tailers, but Disc-O-Mat buyer John
Dantoni expects that situation to
change.

“We'll be able to beat all our com-
petitors on Broadway.” hesays when
the program gets in full swing by the
fourth quarter.

Disc-O-Mat’s Broadway storeis in

{Continued on page 33)

Billhoard’s
Gospel Meet
Formulated

NASHVILLE—Billboard’s up-
coming Gospel Music Conference
received a successful local boost
Aug. 7 as 30 religious music industry
leaders turned out for a meeting to
discuss the event.

Bill Moran. director of the Bill-
board Gospel Music Conference to
be held in Los Angeles. Sept. 23-26.
explained details of the conclave
and the philosophies behind it.

Moran provided a panel-by-panel
breakdown of the projected sessions.
asking for advice on both panelists
and topics. Suggestions came on
those subjects and also on keynote
speaker candidates.

Some questioned whether talent
would be showcased, a topic that
yielded diverse opinions on whether
such presentations would be helpful.
In lieu of live talent. a video presen-
tation. depicting the broad realm of’
all types of gospel music was sug-
gested.

Held in the main conference room
at BMI on Nashville’s Music Row.
the 90-minute session also sparked
encouragement from several key
members of the Nashville religious
music community.

“There’s no confusion about this
conference.” commented Bob
MacKenzie. head of Paragon Asso-
ciates. “I1Us purely business—the pro-
motion of product from those of us
who create and get 1t before those
who don’t know anything aboutit.”

Added Don Butler. executive di-
rector of the Gospel Music Assn..

“We're in the position of selling gos-
pel music. This is a selling and learn-
ing process.”

Among those attending the meet
were Mike Cowart. Garry Littleton
and Eddy Messick of the Benson
Co.. Jim Black of" SESAC: Jerry
Crutchfield. MCA Music: Dan
Raines. Lamb & Lion Records:
Dave Wortman of On The Air: Don
Light of Don Light Talent: Maggie
Cavender of the Nashville Song-
writers Assn., International: Aaron
Brown. Canaanland Music: Hoss
Allen, WLAC-AM: and Frances
Preston. BMI vice president.

Also attending were: John Sturdi-
vant, ASCAP: Jan Rhees and Linda
Rodgers of Jan Rhees Marketing:
Mike Blynes. Don Klein and Mi-
chael DeMonico of Paragon Associ-
ates: Clit Tant. Custom Tape Dupli-

(Continued on page 51)

OPRESSINGQ

HIGH QUALITY
Mastering — Plating — Pressing

Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: (513) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

In Memory of

Bruce Tesman

It 1s with deepest sympathy we
join the family, friends and fellow
employees of Bruce Tesman to
mourn his passing.

J&R Music World

www americanradiohistorvy com
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General News

CBS & Philly Intl
May Tie On Gospel

® Continued from page 3

Philadelphia International is
wooing Edwin Hawkins. The label
reportedly not only wants Hawkins
to become its first gospel artist but
also help run the division.

Hawkins says he has had “sev-
eral” talks with Philadelphia Inter-
national executives. ‘“‘Kenny
(Gamble, the label’s chairman of the
board) has been interested in going
into gospel music for a few years.
Last summer we talked about a gos-
pel division at Philadelphia Inter-
national,” notes Hawkins.

Manilow Starred

LOS ANGELES—Barry Manilow
will receive a star in Hollywood’s
Walk of Fame Friday (22). The star.
located in front of the Pantages
Theatre, is presented by the Holly-
wood Chamber of Commerce.
Mayor Tom Bradley has also desig-
nated Friday as *“Barry Manilow
Day.”

He says that he is seriously consid-
ering moving to Philadelphia Inter-
national. He was formerly on Birth-
right. But what about the major
gospel projects he, along with other
family members, including Walter,
are involved with in Oakland?

“That’s one of the problems and
something that we're talking about,”
says Hawkins. “I just don’t know
about moving to Philadelphia be-
cause of the things we’re doing here
(in Oakland).”

Hawkins is no stranger to the
Philadelphia International execu-
tive staff. Jimmy Bishop, a former
executive at the label, who now
works with Gamble on special proj-
ects, gave Hawkins his first big
break. It came in 1969 through
Hawkins’ best selling LP todate, “Oh
Happy Days” on Buddah Records.

“Oh Happy Days” was a major
breakthrough for black gospel mu-
sic. It was one of the first gospel rec-
ords to garner large sales from the
secular market.

AUGUST 25th
AT 809 BAY AVENUE
CAPITOLA, CALIFORNIA

AUCTION

OVER $2,000,000.00
AT ORIGINAL WHOLESALE
905,867 PIECES

10:00 A.M.

INVENTORY AVAILABLE FOR INSPECTION
AUG. 20th THRU AUG. 24th

FRONTLINE GOODS LP and TAPE,
DISCO, 45’'s, BUDGET, CUT-OUTS

INVENTORY FROM
ODYSSEY RECORD & TAPES
WAREHOUSE.

AUCTION CONDUCTED BY PAUL B. ANDREW
TRUSTEE IN BANKRUPTCY

FOR FURTHER INFORMATION:
Call (408) 476-1900

Live Acts
For a New
Air Series

By ALAN PENCHANSKY

CHICAGO — The Burkhart-
Abrams radio program consulting
firm is developing a new exclusive
program feature patterned after its
*“SuperStar” albums format offered
several years back. Groups pro-
moted through the series will record
before a live audience here.

The new record company-sup-
ported series of tapings is being pro-
duced in conjunction with WLUP-
FM here. There are approximately
100 stations in the firm’s skein which
will have access to the series.

The programs will air on WLUP
in this market under the “Live From
The Loop” banner. Virgin Records
group the Records was the first act
taping for the series, now being re-
corded at one of the area’s newest
and most lavishly equipped studios.
Evanston. Ill.’s Pierce Arrow
Recorders.

Abrams’ earlier “SuperStar” al-
bums included David Bowie, ELP
and Joan Armatrading installments.
“We had the albums out at one point
and this is basically the same thing.”
Lee Abrams explains.

The programming expert expects
the series to concentrate about 80%
on acts that are on the way up. How-
ever, so-called new wave groups
won’t come in for a lot of attention,
he says.

Abrams has been temporarily
based in Chicago serving WLUP as
acting program director before the
arrival of Max Floyd from KYYS-
FM to permanently fill that slot.
WLUP is one of the Abrams-con-
sulted stations.

Abrams says reaction to the first
“Live From The Loop” broadcast
will be monitored before a method
of distribution to all stations is deter-
mined.

“If it’s good I'm sure they’d all
want it,” the programmer assures.
“We're just trying to get this one
happening. Then we’ll be on the
lookout for the best groups we can
find.”

British Videogramers
Conduct 1st Session

By MIKE HENNESSEY

LONDON-—After some prelimi-
nary skirmishing between its five-
man council of founding fathers—all
from record companies—and non-
affiliated representatives of the
video industry at large. the inaugu-
ral meeting of the Videogram Assn.
held here Wednesday (13) made
some real progress along the road to
establishing itself as a negotiating
body for British video producers.

The group. a spin-off from the
British Phonographic Industry, will
invite membership from the widest
possible range of people involved in
the production and distribution of
videograms and will have a 12-
strong executive council.

More than 80 people attended
the inaugural meeting and there was
some initial objection to the fact that
the BPI had created a five-man nu-

(Continued on page 47)

Lukas Foss Signed

CHICAGO—Conductor Lukas
Foss’ tenure as Milwaukee Sym-
phony music director will begin un-
der a three-year contract in 1981-82.
Foss. music director of the Brooklyn
Philharmonia, was appointed to re-
place Kenneth Schermerhorn.

www americanradiohistorvy com
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By MAURIE ORODENKER

PHILADELPHIA — Started 13
years-ago to meet annually to ex-
change ideas and enhance black
gospel music, the Gospel Music
Workshop of America, Inc. gave the
music its biggest boost by endorsing
the creation of a $250 million Gos-
peland Of America project at its
13th annual convention here Satur-
day through Friday (9-15) at the
Civic Center and Hilton Hotel.

Spread over 350 acres, the project
consists of eight distinct operations
including (1) themed amusement
park to be called Gospeland of
America Parks; (2) a 10,000-seat
church; (3) a 5.000-seat auditorium
with (4) television and recording
production facilities; (5) a 500-room
hotel and convention center; (6) a
gospel-oriented college and (7) a
travel planning service for the com-
plex. The eighth operation will be a
multi-housing complex taking up
100 acres and called Gospel City.

A model of the ambitious project,
which hopes to have at least the first
of the Gospel City buildings set up
within five years, was put on view
(Aug. 10) at the mass consecration
and a communion service led by the
Rev. Dr. James Cleveland. president
and founder of the Workshop. and
Ed Smith, executive secretary and
business manager for the Workshop.

While no site has been selected as
yet. Smith said they will seek out a
site in the Southeastern U.S. to put it
in the orbit of Disneyworld and the
other Southern theme parks.

Recognizing that black gospel
music is on the threshold of making
a major impact commercially on the
music scene, the Workshop conven-
tion provided more than 25 different
courses embracing record merchan-
dising and distribution, publishing
and copyrights, business opportuni-
ties in gospel music, as well as tradi-
tional courses in choral directing,
composition, organ and piano. and
electronic instrumental music.

Members came from virtually ev-
ery state of the union. More than
9.000 persons from out of town reg-
istered, with more than 2.000 from
the Philadelphia area itself bringing
the convention attendance to some
12,000 persons. Among them, 230
choral groups registered to sing. It
was a tight 10-minute limit to those
selected to sing at the concerts every
evening in Civic Center. and from
midnight on in the hotel ballroom.

The convention next year will go
to Los Angeles. preceded by the na-
tional board meeting in March in
San Antonio with Atlanta tenta-
tively set for the 1982 convention.
With more gospel singers and
groups on the move than ever be-
fore, plans were also formulated for
establishing a business and profes-
sional directory.

Functioning as a separate body
within the workshop is the Religious
Announcers Guild which conducted
a number of seminars dealing with
performance and microphone tech-
niques.

Organized five years ago as the
Gospel Announcers Guild, the new
name reflects the expanded mem-
bership of almost 200 persons now.
In addition to on-the-air radio and
tv announcers, the membership has
been enlarged to include record
companies, concert promoters, man-
agers of gospel singers and news-

paper columnists. Al “the Bishop”
Hobbs, manager of WTLC-FM In-
dianapolis. is president of the group
and Bennie J. Matthews, of Detroit,
the national coordinator.

At the Guild’s annual luncheon
Wednesday (13) hosted by Savoy at
the Hilton Hotel, the group’s awards
were presented. Announcer of the
year went to Al McCottry of
WHKK-FM, Cincinnati; record
producer of the year: Milton Big-
ghan of Savoy Records; and the
Willie “Deacon” McKinstry memo-
rium award: T.C. Lee of Phoenix,
An award of appreciation also went
to Bennie Matthews. The luncheon
was also marked by the presentation
of a gold watch to Cleveland by
Fred Mendelsohn, executive pro-
ducer for Savoy.

Record and music publishing
companies made up almost half of
the exhibitors displaying and selling
their wares. These included Savoy of
Elizabeth, N.J.; Cada Records, Min-
neapolis; TR Records (Thomas
Roberts), Baltimore; Birthright and
Beegee Records and their LMS mu-
sic publishing house, Los Angeles;
Gospel Gems Records. Phila-
delphia: Edna Records, Brooklyn;
Word Records, Waco; Robert An-
trom music publishing. Phila-
delphia; DeKay’s House of Music,
San Francisco. and Rolling Records,
a gospel record retailer in Rome, Ga.
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DISTRIBUTING STIFF
INDEPENDENT IMPORTED &
DOMESTIC RECORDS
ALSO:

OFFICIAL STIFF T-SHIRTS,
BUTTONS, PINS, WALLCLOCKS &
OTHER SURPRISES.

BUY DIRECT FOR THE BEST PRICES.

PLEASE CALL FOR CATALOGUE AND
PRICE LIST.

157 W.57TH ST.

NEW YORK, N.Y. 10019
(212) 765-3977
TELEX 238566

rumarcall ... "

dLee Mules
Associates, Tnc.
1BOEAST 5654, D

about this

Supplying the graphic neads of the record industry sincs 1952,
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General News

8-Track Returns Accelerate, Shock Industry

® Continued from page |

“Even on catalog albums. we have
been discouraging what we consider
exaggerated replenishment on the
part of our distributors. For ex-
ample, if we get an order to ship
1.000 8-tracks on a shelf item. we
might ship 300. because our national
experience proves that is the best
course. We have cven refused 8-
track orders at times.” Sulman adds.

The wholesale and retail levels are
finding the saume 8-track sales drop-
off. Ed Berson, purchasing vice pres-
ident for the Record Bar, has seen a
20% drop in 8-track volume at the
more than 100 store chain.

“Presently, I'd say our ratio favors
cassctte 60% to 40%.” he says. “Only
the vigorous traffic in 8-tracks in our
Southern and Southcastern stores
keeps 8-track in the ballgame.”

Dwight Montjar of the ncaring
100 Camclot/Grapevine stores sup-
ports Berson’s claim of Southern
strength. noting that country and
r&b repertoire enjoys a firmer sales
support in 8-track. Montjar feels
Stark’s tape volume is 55% cassctte
and 45% 8-track. with cassette’s lead
growing monthly.

Tom Adams buys tapes for both
the rackjobbing and one-stop divi-
sions of Schwartz Bros. Distributing
and he notes: “We are faced with a
dilemma in our racked accounts.
Many of them are still oversupplied
with 8-track fixtures and make little
effort to more properly equate to the
growing demand for cassette.

“We are now 50/50. But I expect
the gap to widen in favor of cassette.
I expect more attention will be given
to cassctte when the first new en-
larged packaging concept is intro-
duced.” Adams predicts.

Stan Layton. new Chrysalis salcs
exccutive who visited Schwartz
recently. informed Adams that the
label was studying repackaging of
tapes and a more conservative atti-
tude toward 8-track.

Chrysalis president Sal Licata
confirms the label is “trying to con-
trol the &-track situation more finely.
1U’s the reorder pattern where you get
killed. We tell our accounts to reor-
der more conscrvatively. I'd say the
cassette/8-track ratio is about 22 to
3to]. A yearagoit was casscelte by a
shade over 8-track.™

A spokesman for PolyGram Dis-
tribution states that while major acts
arestill releascd on 8-track. the tend-
ency is to not offer 8-tracks on new
or developing acts. Buster Bassett,
album buyer for Bromo Distribut-
ing. supplier to the Sound Ware-
house chain. says a PolyGram sales-
person told him the same thing
recently.

Tom Adams’ comment about the
nced for more cassctte fixtures for
stores is echoed by many contacted.
Sound Warehouse. for example. has
been building its own custom fix-
tures and is steadily increasing the
cassctte display rack percentage.

Gene Goodwin of the Flipside
chain, Lubbock. Tex., which finds
about a 60/40 ratio favoring cas-
scite. says he has been getting a good
conversion unit for his tape fixtures
from Friedman Arteraft.

Several sources sav a North Caro-
lina fixture maker is offering a con-
version unit for 8-track to cassette
but could not provide a name for the
company. Ampro. Charlotte. N.C..
was called but Fred Martinitz was
not in and could not be contacted
during his vacation.

Another dealer. Angela Singer of
Circles/Hollywood. Phoenix. finds
her ratio is about 70/30 for cassette.
She finds the new Scnsormatic cases
she introduced recently in some
stores as the answer to more store
space for cassette.

Jay Lasky of Danjay. supplier to
the 90 Budget Tapes & Records
stores. says his cassettes go six to one
over 8-track. He feels 8-tracks are

going the same road as 4-track. Ber-
son is using the Soma box for his cas-
scttes, so he can fit his merchandise
into the 8-track fixtures.

Alan Wolk. United Records &
Tapes. Atlanta and Miami racker.
has seen his ratio switch from 50/50
a year ago to 75/25 toward cassette.

He finds his racked accounts going
more 0 opem type fixtures to accel-
erate =ales. He has long used a spa-
ghetn box.

PARTIAL LIST OF PARTICIPANTS (As of July 30,1980)

ASCAP (USA)

ATV Music (Canada)

AWA Radio Network (Australia)

Actual Music (USA)

Adventure/Touchdown Music (USA)

Amphanic Music (UK)

Arista Music Publishing
Group (USA)

Arrow, Edelstein, Gross &
Margolis (USA)

Ars Polana (Poland)

Ants & Music Organization
(Nigeria)

Associated Music Pty. Ltd.
(Australia)

Atoll Music (France)

Aucoin Management, Inc. (USA)

Audio Latino Recording Co. (USA)

B K Music (UK)

BBC Radioplay (UK)

BMI (USA)

BRT & Assoc. Studios (USA)

Bagatelle S.A. (France)

Barber & Ross Co. (USA)

Beat Records (italy)

Belgian Music Publishers
Association (Belgium)

Bellaphon Records (Germany)

E. Judith H. Bergman Law
Offices (USA)

Bonneville Broadcast
Consultants (USA)

Briarmede Music (USA)

Broadcast (UK)

Bull Run Studios (USA)

CBS Records (USA)

CBS Records Int'l (USA)

CMS Records (USA)

CRC Records (USA)

Cameo Records {Canada)

Cantabria Music {Germany)

Capitol Magnetic
Products (USA)

Capital Video (USA)

Carrere Records (UK)

Casablanca Records &
Filmwaorks (USA)

Cash Box (USA)

Century Broadcasting Inc. (USA)

Chappell Music (UK)

Chopper Records (UK)

Cinevox Records (Italy)

Coal Miners Music (USA)

Collector's Classics (USA)

Columbia Pictures Home
Entertainment (USA)

Columbia Pictures
Publications (USA)

Continental Consult A/S (Norway)

COPRODISA (Ecuadaor)

Country Music Association
(USA)

Crossover Promations (USA)

Edizioni Curci (Italy)

D.I. Music (UK)

Decca Record Co. Ltd. (UK)

Dee Jay International (USA)

Denim & Lace Productions (USA)

Der Musikmarkt (Germany)

Dig It Int'l Records (Italy)

Disc Disk Joint Records (USA)

Disconet (USA)

Dist. Sonografica
Venezolana (Venezuela)

Double Doubleyew Productions
(USA)
Drake-Chenault Inc. (USA)
Edimusica (Colombia)
Eleven Music (Italy)
Emergency Records (USA)
The Entertainment
Company (USA)
Esmond Industries inc. (USA)
F.LLI de Angelis (Italy)
Falcon Records (Canada)
Paul Farberman, Esg. (Canada)
Fabrica de Discos
Fuentes Ltda. (Colombia)
50/50 Productions Inc. (USA)
GMG Records (Germany)
GPR Pty. Ltd. (Australia)
G.R.A.F. Records (Canada)
Gelfand, Breslauer, Macnow,
Rennert & Feldman (USA)
Giinert & Lipson
(Attorneys) (Canada)
Global Music Group (Germany)
Goller, Gillin &
Menes (Attorneys) (USA)
Gopher Music (UK)
David Gresham Productions
(South Africa)
Hansa Productions Inc. (USA)
Happy Face Music (UK)
Harrison Music Corp. (USA)
Hilversum Music B.V.
(Netherlands)
Hooker Enterprises (USA)
IBC Records (USA)
IFESA (Ecuador)
Image Records Pty. Ltd.
(Australia)
Industrias Famoso (Ecuador)
Inflight Services (USA)
Insight Production and
Management Co. (USA)
Int'l Book & Record
Distributors (USA)
Intersong/Basart Publishing
Group (Netherlands)
Intersong (UK)
Irell & Manelia (Attorneys)
(USA)
Irving/Almo Music (USA)
J&R Music Warld (USA)
JOC Records (USA)
JMH Records (USA)
Jeremiah Records {(USA)
Jonathan Records (France)
Jupiter Records (Germany)
Just Friends Distribution
(USA)
KBKA AM Radio (USA)
KFWB AM Radio (USA)
KMEL FM Radio (USA)
KOAX FM Radio (USA)
KODA FM Radio (USA)
KSHE FM Radio (USA)
KWEST FM Radio (USA)
KYW AM Radio (USA)
Kenmar Music (UK)
Kenron Productions (USA)
Kensington Sound (Canada)
Roland Kluger Music (Beigium)
Leradean Ltd. (UK)
Lollipop Music Corp. (USA)
Love Records (Venezuela)
Lin Broadcasting Corp. (USA)

To register, call or write immediately:

MUSEXPO 80

International Music Industries, Ltd.
1414 Avenue of the Americas, New York, N.Y. 10019 U.S .A.
Tel: (212) 489-9245 Telex: 234107

Roddy Shashoua. President and Chairman
Anne Stephenson, Director ot Operations

MCA Discovision (USA)
MCA Records (USA)
Magnex S.p.A. (Italy)
Marcus Music (UK)
Margaret Brace Copyright
Bureau (UK)
Mark-Cain Music (Canada)
Martin-Coulter Music (UK)
Media Communications (USA)
Media 92 (Canada)
Mento Music Group {Germany)
Met Richmond Seeco
Records {USA)
Millennium Records (USA)
Missing Link Records
Pty. Ltd. {Australia)
Monash Records (Australia)
Morning Music (USA)
Motown Records (USA)
Music Box Record Co. (Greece)
Music Labo (Japan)
Music Publishing
Consultants (USA)
Music ResouJrces
Int'l Corp. (USA)
Music Retailer (USA)
Music Week (UK/USA)
Musica E Dischi (Italy)
Musicosas (Argentina)
MusiCues (USA)
Musikverlag Oktave (Germany)
Musikverlage Hans
Gerig (Germany)
Mutual Broadcasting Network
(Canada)
Muzak (USA)
National TV (USA)
National Black Network (USA)
Nessandra Prumotions &
Productions (UK)
New On The Charts (USA)
Niocua Merchandising Ltd.
{USA)

"Nova Entertainment (Australia)

Orion Maste- Recording (USA)
Oshungbure Music
Promotions (Nigeria)
Paramount Pictures
Home Entartainment (USA)
Peer Southern
Organization (USA)
Pegasus International
Records (USA)
Penjane Music
Pty. Ltd. (Australia)
Perren Vibes Music (USA)
Philadelphia International
Records (USA)
Phonogram B.V. (Halland)
Palydor Records (USA)
Poplight Records
(Switzerlad)
David Porter Productions (UK)
Prensario (Argentina)
Quantum Records (Canada)
RCA Eletronica Ltda. (Brazil)
RCA Records (Australia)
RCA Records (Canada)
RCA Records (USA)
RCA SA de CV (Mexico)
RPM Publications (Canada)
Radio CHIN AM & FM
(Canada)
Radio Records (USA)
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Record World (USA)
Remipa (France)
Rhoz Productions (Canada)
Rimpo Tontrager (Germany)
Rio Records of Canada (Canada)
Roads of Music (USA)
Rock Steady Promations (USA)
Rockoko Productions
{Germany/USA)
RokBlok (USA)
Ron Hays Music-Image (USA)
SMV Schacht Musik
Verlage (Germany)
SWS Organization (USA/Sweden)
Salsoul Records (USA)
San Juan Records & Tapes (USA)
Sanborn Productions (USA)
Schiesinger & Guggenheim
(Attorneys) (USA)
Schulke Radio Productions (USA)
Screen Gems-EMI (USA)
SESAC (USA)
7 Records Pty. Ltd. (Australia)
Show Business (USA)
SHOWpress (Spain)
Siegel Music Compani<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>