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Trust Fund Revenues
Mirror Industry’s Dip

EMI Offering Artists
Age 40 Pension Plan

By PETER JONES
LONDON-—Reccording artists under con-
tract to EMI Records here who qualify as pop
stars are being offered a pension plan for re-
tirement at age 40.

What's more. the plan has the approval of

the UK. tax authorities. and it’s being hailed
as the first to recognize the unusual and cycli-
cal earning patterns of most pop performers’
carnings.

As the plan is tailored specifically to the spe-
cial needs of British-based artists, Bhaskar
Menon, chairman and chief executive of EMI
Music worldwide. sees it as “an enlightened

(Continued on puge 59)

By IS HOROWITZ

NEW YORK-—Manufacturer sales of rec-
ords and tapes tor the first six months of the
vear dipped by about 7% as compared to the
similar period in 1979, payments to the Music
Performance Trust Fund indicate.

While fund revenues derive from companies
here and in Canada.and include contributions
on sales abroad. they nevertheless are consid-
ered toreflect shifting domestic sales patterns.

The Trust Fund, a joint creation of the
recording industry and the Amcrican Feder-
ation of Musicians, receives a shade more than
0.5% on manufacturer sales. based on sug-
gested list prices less certain deductions to fos-

er live performances by musicians.

Receipts from signatorics 10 the AFM agree-
Tentso far this year come 10 $6.231.000 for the
seriod ending June 30. says Martin Paulsen,
rustee of the fund. Past experience indicates

{Continued on page 64)
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C’right Infringement
Justice Dept. Priority

BMI Adopts Payouts
For Jingles Airplay

By IRV LICHTMAN

NEW YORK - In its first formal attempt to
establish a performance rate structure for com-
mercial jingles. BMI has launched a year-long
experiment of survey and payment.

This development has come to lightin a let-
ter to affiliates from Theodora Zavin. BMI
senior vice president. accompanied by the 40-
vear-old performing rights society’s new pay-
ment schedule. in effzct July 1. 1980.

Other changes include:

® BeginningasofJan. I, 981 there will no

(Continued on page 32)

By JEAN CALLAHAN

WASHINGTON-- Attorney General Benja-
min Civiletti has named copyright infringe-
ment as one of his top priorities in the govern-
ment's fight against white collar crime.

In a 50-page report the U.S. Justice Dept.
promises a major crackdown on record. tape
and film piracy which the government says
shows signs of organized crime involvement.

“We know more now about the extent and
magnitude of the problem.” savs Joe Tomp-
kins, an atiorney with the Justice Dept.’s crimi-
nal division. Tompkins adds that FBI intelli-
gence gathering has been aided by “a lot of
useful information we've received from the
record and motion picture industries.”

The Justice Dept.’s white collar crime report
pinpoints copyright violations involving man-

(Continued on page 64)
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There's nothing like a hot album to break the ice. And that’s exactl; what
ELLEN SHIPLEY has got with her latest release, “BREAKING THFOUGH
THE ICE AGE” (AFL1-3626). A wonderful collection of sensitive and
powerful rock 'n’ roll. Be sure to capture the magic of Ellen Shigley on
her Fall tour. On RCA Records. (Adverticement)

Experts At Gospel Forum

LOS ANGELES—Experts from various levels of both the gosoel and secular
fields will come together at Billboard’s first Gospel Music Conference at the
Sheraton Universal Hotel here Tuesday through Friday (23-26).

Radio, retail, television. labels. artists. booking agencies. praducers, adver-
tising agencies and publishers will attempt to bridge the historical gap between
the secular and gospel music industries.

Neil Bogart. president of Boardwalk Entertainment Co. and former head of

Casablanca Record .& FilmWorks will deliver the keynote speech Tuesday
(23). (Continued on puge 64)

Disco Imports Hot Items

By PAUL GREIN
LOS ANGELES—Imports are booming in the American disco market. as
DlJs turn abroad in their search for high-energy. club-oriented hits. Domestic
labels have mostly abandoned the uptempo pure disco sound in favor of cross-
over-minded disks fusing dance rhythms with ré&b. rock and new wave.
The boom is centered in metropolitan markets with easy access to import
disks: New York. Miami. Boston. Chicago, San Francisco and L.A. Most are
coming in from Canada, the U.K. and Italy.
The disks fall into two categories: those not available on domestic labels in
(Continued on page 49)

Cool evening breezes and hot blazing winds exemplify the sounds and
vocals of SEAWIND .. . Their newest album “SEAWIND™ was produced by
master musician George Duke who has taken SEAWIND on their most
adventurous musical journey yet . .. “SEAWIND" . . . a true vacation for
the musical mind. New on A&M Records and Tapes. (Advertisement)
(Advertisement)
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General News

LOS ANGELES—The striking
American Federation of Musicians
1s going after “pockets of resistance”
overseas now that it has caught its
first alleged runaway music scoring
'dCllVlly.

“We are now finding out about
people who are taking part in scor-
ing music overseas during our strike
against the studios,” states Mike
Melvoin, normally one of the
Coast’s best known jazz pianists, but
now a spokesman for the AFM’s
strike task force.

Melvoin points to the first an-
nouncement of someone charged
with taking music out of the U.S.
and having it scored in a foreign
country as the Federation’s first
hard knuckles act to thwart this ac-
tivity.

The individual charged by the
Federation with having the score for
a television movie recorded in Am-
sterdam is Johnny Fresco, a major
local orchestra contractor.

He is charged by the union with
taking the score for “For The Love
Of I,” a Chuck Frees Production, to
Amsterdam where he allegedly
hired Dutch musicians to record the
music.

Melvoin claims that this alleged
scab date resulted in the bulk of the
music for the film being recorded.
The U. S. union has an agreement
with its affiliated international
unions to prevent foreign musicians
recording music which is being held
back because of the present strike
against the film and television pro-
ducers, currently in its eighth week.

-AFM Stalks Overseas Recordi

By ELIOT TIEGEL

According to Melvoin, the Feder-
ation has sent a copy of the charges
to Fresco. The next step in the pro-
ceedings, according to Melvoin, is
for the Federation to bring Fresco
before a tribunal consisting of na-
tional and local officials and their le-
gal counsel. No date as has been set
for this proceeding.

Melvoin says that if individuals
are caught scoring music overseas,
they “will be in hot water when they
come home.” Fresco faces a $5,000
fine and expulsion—the same pen-
alty others face, according to the
union spokesman.

Thus far, the Federation claims it
has stopped film scoring in England,
Australia and now Amsterdam.

Melvoin points to Munich as one
of the “pockets of resistance” where

Americans are going to have their
music scored. Melvoin claims the
union in Munich is not strong, hence
the lack of unity with the U.S. Fed-
eration.

In addition to announcing its first
alleged violator of the no-scoring
rule during the strike, Local 47 offi-
cials and members picketed the
front gate of Universal Studios
Thursday (18). A band of star side-
men played at the demonstration.

The union has also formulated
phase two of its picketing activity,
according to Melvoin. “It will be
radically different in form.” Mel-
voin says. Once the AFTRA-SAG
strike is settled, the musicians plan to
have small groups of pickets at every
studio gate, starting at 6 a.m. “to give
the actors a line not to cross,” Mel-

ng Runaways-

voin explains. “We will have a
strong presence at every gate.”

Melvoin claims union member-
ship is solid behind the goals of
achieving parity with other artisans
who are paid for reuse of their skills
in films (which are shown on tv) and
on tv films themselves.

Comments Melvoin: “We watch
reruns of shows and the music runs
on and on in every market and no-
body gets anything. So there’s a
giant grievance.” Melvoin points to
the pacts which already pay musi-
cians for reuse on variety tv shows,
in commercials and in recordings
(through trust fund payments from
manufacturers). Television reruns.
That’s the key point around which
the musicians’ strike centers. There
1s no set date for a resumption of
talks with the film companies.

Los Angeles

HOT TIME—Herbie Hancock, left, jams with Carlos Santana on *‘Evil Ways”’
during Santana’s recent engagement at the Universal Amphitheatre in Uni-
versal City, Calif. Hancock also appears on Santana’s new Columbia LP,

la. 2

“The Swing Of Delight.”

Arista Charging College Stations Fee

By DOUG HALL

NEW YORK —Arista is the latest

label to charge most college radio
stations $150 for a year’s service on
AOR and jazz releases.

Arista’s AOR vice president of

promotion Mike Bone is confident
that despite hoots and hollers from
some college stations. the plan will
be accepted and other labels will fol-
low suit. “I’ve alrcady gotten a num-
ber of checks and
forms.” Bone says.

requisition

But at least one college station is

LOS ANGELES—Country radio

here is enjoying its biggest resur-
gence since 1973 when there were
seven AM and FM stations pro-
gramming the music. In the ensuing
years, country stations declined and
by 1979, KLAC-AM was the only
country station in this metropolitan
area.

In the last threc weeks, country ra-

dio in L.A. has mushroomed from
one station, KLAC, to four, with the
most recent change occurring at
KZLA-AM-FM, formerly an adult
contemporary outlet.

Earlier this month, KHJ-AM an-

nounced it was abandoning its Top
40 format for country.

The addition of KZLA to the

country bandwagon marks the first

out to fight back. Alex Crippen. mu-
sic director of WESU-FM Middle-
town, Conn., the Wesleyan station, is
organizing a boycott of Arista prod-
uct. which he says at some stations
even includes Arista catalog product

already in college station libraries.
Bone admits he’s gotten a number
of complaints including a letter with
the “s” in Arista spelling a dollar
sign. But he explains, “In the current
economic situation we had to take a
(Continued on page 23)

country music station on the FM
dial since 1978 when KGBS-FM
was sold and reincarnated as rock-
oriented KHTZ-FM. KFOX-FM, li-
censed in nearby Long Beach, pro-
grammed country from 1965-1973
before becoming K100, a rock sta-
tion.

Country radio in Los Angeles was

“at the peak of popularity from 1967-

1973 when KLAC, KGBS-AM-FM,

New Labels Jump Into the Race
Geffen, Handshake, Boardwalk, Mirage Get Rolling

“The concept of the label for the
most part is to develop new and excit-
ing talent”—Neil Bogart, president,
Boardwalk Entertainment Co.

“We’'ll sign quality artists regard-
less of whether they are superstars,
brand new or in the middle”—Ed
Rosenblatt, president, Geffen Rec-
ords.

“What I've really been excited by is
that so many attorneys, artists and
managers have told me they needed
new places to go, since they've been
bothered by larger rosters and the dif-
ficulty in breaking new acts”—Ron
Alexenburg, president, Handshake
Records.

LOS ANGELES-It’s off to the
races for the industry’s four new up-
start labels, Geffen, Handshake,
Boardwalk and Mirage, as initial
product begins to flow or is expected
to be released shortly. And during a
time when sales are still depressed,
the entry by such entrepreneurs as
Neil Bogart, Ron Alexenburg, Da-
vid Geffen and Jerry Greenberg
portends a healthy dose of pizzaz.

Geffen Records has made the big-
gest and fastest chart penetration
thus far with Donna Summer’s “The
Wanderer” at a starred 31 in its third
week on the Hot 100.

Handshake Records’ debut re-
lease, “My Guy/My Girl” by Amii
Stewart and Johnny Bristol is at a
starred 63. First release from Board-
walk is expected in October while
the first LP release from Mirage Rec-
ords, the Jerry Greenberg label,
Whitesnake’s “Ready An’ Willing”
has broken the top 100 on the LP
chart.

KBBQ-AM, licensed in Burbank.
KFOX-AM-FM, and KIEV-AM, li-
censed in Glendale, all programmed
country.

The dramatic increase in the num-
ber of country stations no doubt will
fuel competition, although each of
the outlets will be programming di-
verse forms of the music.

KZLA’s format change was kept
low key and came as a surprise to

Billboard (ISSN 0006-2510) Vol. 92 No. 39 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, piease send changes of address to Biliboard, P.O. Box
13808, Philadelphia, Pa. 19101, (212) 764-7376.
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By ED HARRISON

Geffen Records. more than the
others, has been shrouded in secrecy
and suspense from the name of the
label (only recently announced) to
the acts on the label, with thus far,
only Summer officially announced.

It appears that Geffen is utilizing
Warner Communications Inc.’s vast
resources in securing high priced su-
perstar talent, evident in the signing
of Summer and the anticipated sign-
ing of Elton John.

According to president Ed Rosen-
blatt, Summer’s album will be out
by Oct. 15. The only other release ex-
pected from Geffen this year is an-
other single although Rosenblatt
projects six or seven albums next

Chappe

year. “Quality comes slowly. We're
careful of who we sign,” he says.
Geffen Records, distributed by
Warner Bros., is utilizing the Warner
promotion team, which Rosenblatt
calls “the finest in the country.”
And despite all labels experi-
encing difficulty and frustration in
breaking new acts, Rosenblatt is
confident of overcoming any ob-
stacles, primarily because of the
strength of the Warner promotion
team. He cites Warners breaking
such new acts as the Pretenders,
Christopher Cross, Devo and Larry
Graham this year.
In addition to Geffen and Rosen-
(Continued on page 65)

Il Print Catalog To

Employ Leonard Publishing

By IRV LICHTMAN

NEW YORK-The Chappell
group of music companies is ex-
pected to switch to the Hal Leonard
Publishing Corp. for manufacture
and distribution of its print catalog,
according to an agreement in prin-
ciple reached between the two com-
panies.

The move marks Chappell’s sec-
ond affiliation with another print
company since it dropped its full in-
house print operation in December
1976 10 enter an exclusive associ-
ation with the Theodore Presser Co.

Chappell’s association with
Presser will continue until Nov. 30,
but Presser will continue to act as ex-

Now Boasting 4 Country Format Stations

even station personnel. Part of the
reason was to keep its competitive
edge with KHJ which won’t start
programming country until mid-Oc-
tober. The format change officially
started at midnight Friday (12)
when Chicago’s “Only The Begin-
ning” segued into Willie Nelson’s
“Midnight Rider.”

Unlike KLAC which is person-
ality-oriented traditional country.
and KHJ which will be personality
country-oriented rock. KZLA will
adhere to a modern country format
with no emphasis on personalities.

KZLA, with approval from the
Federal Communications Commis-
sion and its attorneys, are currently
simulcasting on the AM and FM.

(Continued on page 21)

clusive representative for Chappell’s
rental library in the U.S. and Can-
ada.

The deal. described as long-term,
marks a return by Hal Leonard to
the mainstream print field which it
left about 15 years ago. The 33-year-
old company, led by Keith Mardak,
chief operating officer, has, how-
ever, been a major force in pop song
arrangements for marching bands
and the easy-play organ methods
and songbooks.

The addition of the Chappell line,
containing one of the foremost cata-
logs in music publishing, does not
necessitate a broad expansion of Hal
Leonard’s accounts, according to
Mardak. “For all practical purposes.
we are now selling basically to the
same accounts as Chappell, both
dealers and jobbers,” he says.

6 Music Stop
Stores Shutter

LOS ANGELES — The earlier
hinted closing of the six remaining
Music Stop stores in the Detroit area
occurred last week. An official of
Liberty State Bank there, believed to
be the principal secured creditor,
stated the asscts of the three-year-
old discount chain were to be auc-
tioned to a single bidder Friday (19).

The chain at its peak had 12
stores. Neither Mary Keller nor Lou
Kwiker, believed co-principals in
Music Stop, could be reached at
deadline.

ayvog114g 0861 ‘22 H39W3I1d3S
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General News

Chi Concert Promoters Indicted
Investigation Of Soldier Field Shows Brings Charges

CHICAGO—A federal grand jury
investigation of summer rock con-
cert promotions has resulted in the
indictment of three concert promot-
ers here.

Charges against rock promoters
Bruce Kapp. Larry Rosenbaum and
Carl Rosenbaum were announced
Thursday (18) by U.S. attorney
Thomas P. Sullivan. The indictment

stems from the 1977 Super Bowl of

Rock concert series held at Soldier
Field.

Also named in the indictment is
Edward Cassin, who worked for
Ticketron in 1977 and was boxoffice
treasurer for the concerts.

Kapp is president of Celebration
Productions. Inc. here, which
worked in partnership with Flipside
Productions. Inc.

Flipside Productions, a concert
promotion firm. and Flipside. Inc., a
Chicago area record chain, are
owned by the Rosenbaum brothers.

The three promoters are charged
with defrauding the Chicago Park
District, the City of Chicago and
rock groups featured in the concerts
by under reporting ticket grosses for
each cvent.

Charges of padding expenses and
inflating complimentary ticket tal-
lies also are part of the indictment.

According to the indictment, the
promoters’ contract with the Chi-
cago Park District, which operates
Soldier Field. required 15% of gross
sales to be paid to the Park District
as rent for the facility. The City of
Chicago also collects a 3% entertain-
ment tax on gross receipts.

Rock groups taking part in the
1977 concerts were Emerson, Lake &
Palmer. Pink Floyd, Ted Nugent
and Peter Frampton. A separate
civil court action, in which two of the
groups demanded several million
doliars in damages, also resulted
from the 1977 concerts.

That action has reportedly bten
settled out of court.

Promoters are charged in 12
counts with violating federal mail
and wire fraud statutes in the grand
jury indictment. Each count carries a
maximum penalty of five years im-
prisonment and a $1,000 fine.

Cassin is charged with one count
of perjury in connection with his
April 1979 grand jury testimony un-
der a grant of immunity.

Cassin’s part in the alleged
scheme, according to the indictment,
was to “notify Ticketron’s computer
that large amounts of tickets had
been unsold and destroyed when the
defendants knew that these tickets
had actually been sold and not de-
stroyed.

The total number of tickets sold
for the four concerts that was re-
ported to the rock groups, the Chi-

By ALAN PENCHANSKY

cago Park District and the City of
Chicago, was substantially lower
than the actual number of tickets
sold at the four concerts.”

The grand jury investigation was
conducted principally by IRS and

FBI special agents who began work-
ing after reports concerning the con-
certs appeared in the news media
from the Better Government Assn,
tv station WTTW and the Chicago
Sun-Times.

o g v ~

WORKING GIRLS—Melissa Manchester meets Dolly Parton backstage at the

Universal Amphitheatre following her three recent shows there. Melissa’s

new Arista LP is titled “‘For The Working Girl.”’ Parton costars in an upcoming
film, “9 to 5,” about three secretaries.

LEASE RENEWALS

Malls, Developers |
Courting Retailers

By JOHN SIPPEL

LOS ANGELES—With rents es-
calating and lease provisions tough-
ening. interest in lease renewals of
new locations and alternative real
estate is increasing on the part of
U.S. chain record/tape/accessorics
stores.

Real estate specialists in chain
corporate offices note attirmatively
in a national canvass that developers
and mall realtors arc eagerly cater-
ing to record stores as tenants after
more than a decade of profitable ex-
perience with the industry.

Though the new regional enclosed
shopping center of more than
500.000 square feet is most desir-
able. Ray Samples, real cstate chief
for Stark Record Service of North
Canton. Ohio. sees downtown urban
renewal providing essential new
store space.

He agrecs with Rich Gonzales of
the Record Bar in Durham. N.C.
another realty expert who states:

FCC Deregulation Hearing
Spawns Spirited Arguments

By JEAN CALLAHAN

WASHINGTON “If people
want to hear all-music programming
they can use phonograph records or
prerecorded tapes,” Nelson Bowie of
the Citizens Communication Center
argued at Federal Communications
Commission deregulation hcearings
last week.

Bowie. speaking against deregula-
tion of radio by the FCC at two-day
hearings which ended Tuesday (16),
expressed the greatest fears of public
interest groups that radio deregula-
tion will mean the end of public af-
fairs programming turning at least

some stations into nothing more
than jukcboxcs.

In the other corner, communi-
cations lawyer Thomas Wall testi-
fied that radio deregulation should
give the FCC “more time to devote
to meaningful problems without ad-
dressing details.” Broadcasters will
continue to fulfill public service re-
quirements because “it’s good busi-
ness,” Wall added.

And FCC chairman Charles Fer-
ris seemed to go along with that
point of view. “l would like to relieve

(Continued on page 21)

“Certainly the number of new mali
openings is down, but turnover
space Is increasing. Malls built in the
carly *70s have renewals coming up.

(Continued on page 64)
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Record Companies

Tom Werman is named a vice president and executive producer of CBS Rec-
ords. Currently in L.A.. he was a staff producer for Epic. He’s worked with
artists inctuding Cheap Trick. Ted Nugent, Molly Hatchet and Blue Oyster
Cult. He joined the label in 1971 as assistant to the a&r director and became
director of talent acquisition in 1973. ... Roy Wunsch is upped to vice presi-
dent of marketing for CBS in Nashville. He
was formerly the director of marketing. . ..
Bobby Applegate elevates to vice president of
album promotion at Casablanca in Los An-
geles. He was director of AOR promotion. In
other department moves. T.J. Lambert,
former national promotion director, be-
comes vice president of national pop promo-
tion, and Jheryl Busby is named vice presi-
dent of r&b promotion. Having served posts
at Stax, Atlantic and CBS, Busby was recently Casablanca’s director of r&b
promotion. . . . Ervin R. Veg is tapped vice president of CBS International. S.A.
headquarted in Paris. He transfers from Milan where he served assenior direc-
tor of CBS Dischi. He’s been with the company since 1969. . .. Judd Siegal is
now vice president in charge of distributing and marketing at Ovation Records
in. Glenview. [ll. He held the same post at
Miami's Radio Records. . .. Triple moves in
Atlantic’s national promotion staff sec Sam
Kaiser upped to director of national singles
promotion. Lou Sicurezza promoted to di-
rector of field promotion, and Andrea Ganis
elevated to associate director of national sin-
gles promotion. Kaiser was director of field
'Wunsch operations. Sicurezza exits his post of re- Lambert

gional pop promotion director based in
«Cleveland and Ganis was formerly director of national secondary pop promo-

.
Werman

Applegate

tion. .. . Roxy Myzal joins Chrysalis in New York as album promotion man-
ager. Handling all album promotion for the label. she had been national pro-
motion director for Record Logic. . . . Keith Jackson is promoted to director of

product management for RCA’s black music division in New York. He joined
the label in 1978 as manager of black music
product merchandising. Previously. he was
national r&b promotion coordinator for
Polydor. . .. Clay Baxter steps in as artist de-
velopment director for EMI American/Lib-
erty. He will head that new department for
both labels when he transfer from Cincinnati
where he was EMIA/Liberty's Midwest re-
gional promotion representative for the past
two years. . . . Steve Shapiro steps up as West
Coast promotion manager for MCA in L.A. His previous posts were sales rep-
resentative and West Coast promotion manager. respectively. . . . Narendra Pa-
tel is appointed director of industrial engineering at CBS Records Inter-
national in New York. Starting with CBS as an industrial engineer in 1973, he
recently served as manager of industrial engineering for the international divi-
sion. Also, Bernard Bushkin bccomes super-
visor of reports and consolidations. He
moves over from Sterlin Drug. Inc.. where he
was accounting consolidations supervisor for
the pharmaceutical group. ... Michel Par-
enteau takes over as gencral manager for
Baby O Records in New York. He leaves
Brinton & Co. where he was head of East
Coast promotion. His post before Brinton
was director of national disco promotion for
Salsoul. . . . Harry Hoffman moves up as Capito!’s plant manager at Liberty/
United’s manufacturing facility in Roselle, N.J. A 35-year veteran at Capitol,
he was distribution center manager for the label’'s Winchester. Va.. plant. Si-
muitaneously, Eugene Rostalski 1s named manager of administration at the
Roseile plant. He was supervisor of computer operations at Winchester for the

last six years.

Busby Veg

Sicurezza

Kaiser

Marketing

Arnie Gross, chief of opcrations for Han-
dleman Co. in Detroit. has joined Pickwick
International’s rackjobbing division as cen-
tral regional division vice president. Oper-
ating out of the Minncapolis head dftice. he
will oversec the Minneapolis. Chicago, Des
Moinces. St. Louis. Dallas and Detroit areas.

Publishing

Rex Devereaux is appointed president of the Cannon Music Group in L.A.
The organization contains two publishing firms and Cannon Records. Deve-
reaux was executive vice president of the Scotti Brothers organization for four
years. . .. Jim O’Loughlin exits CBS subsidiary Heath/Leavy Music where he
was vice president four years. There will be no replacement for O’Loughlin.
who opened the first Intersong/Chappell
professional office in L.A. in 1974. ... Bill
Angle, a 1979 graduate of the Univ. of Puget
Sound and a graduate of the Univ. of Culi-
fornia at Berkeley. joins the First American oy
Record Group of Seattle as head of its pub- §
lishing wing. ... Eddie Buckles joins Ben
Speer Music in Nashville as catalog pro-
moter. He was a two-year member of Para-
gon Associates operations department. ...
David Shair moves over to Carl Fischer Inc. in New York as director of person-
nel administration of the publishing firm. He is a 10-year veteran of employe
relations at London Records.

Related Fields
Edward A. Gardner takes over as president of Cizek Audio Systems of Ando-
(Continued on page 64)
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‘ % Give the ift of music. & _ Distributed by CBS Records. © 1980 CBS Inc.

WE'VE BEEN SAVING THIS ONE FOR YOU!
THE NEW SINGLE, "S.0.S.
(DIT DIT DIT DASH DASH DASH DIT DIT DIT)”

9 05526

THE $.0.S. BAND’'S SMASH FOLLOW-UP TO THEIR PLATINUM SINGLE,
“TAKE YOUR TIME (DO IT RIGHT).' FROM THE SOON-TO-BE PLATINUM ,
“e DEBUT ALBUM," 'S.0.S.” ON TABU RECORDS AND TAPES. B
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LABELS’ VIEW

Country Radio
Rise Not Yet
Having Impact

By JIM McCULLAUGH

LOS ANGELES—Although U S.
label pop and rock promotion exec-
utives lament the radio avenues |ost
by stations which have switched to a
country format. they see no major
impact yet on their own strategies.

Typical is a comment from
George Chaltis, CBS director of na-
tional promotion, who says: “There
are still plenty of rock and pop sta-
tions out there.”

Notes Steve Resnick. national
promotion director for A&M: “We
will miss those stations switching
from pop and/or AOR formats to
country but it seems that wherever
stations change formats, others
switch to those formats filling in the
void. For example, if one station
switches from pop to country, an-
other will switch from whatever their
format is to pop.

“I think it will be a little tougher,”
he continues, “to promote pop and
AOR product until some stations re-
place those that have switched to
country. We’ll look for more outlets
to expose product, something we are
doing anyway. whether it is through
other radio stations, television or the
college market.

“We’re not anticipating any spe-
(Continued on page 63)

General News

me—

GOTHAM AWARD—Joe Cohen, executive vice president of the National Assn.

of Recording Merchandisers, presents New York Mayor Ed Koch with the in-

dustry’s first ‘‘Gift Of Music’” award on the steps of City Hall after a press

conference announcing the city’s second annual Music Week beginning Mon-

day (29). Seen, from left, are: Howard Beldock, president of the New York
Music Week Task Force, Koch, and Cohen.

EMIA/Liberty Pushing On Video

LOS ANGELES—EMI America/
Liberty is looking to step up its video
promotion activities by naming Clay
Baxter to the post of director of artist
development (see Executive Turn-
table).

Video at the company had been
under the jurisdiction of Frenchy
Gauthier, director of advertising
and merchandising, until it was
made a prime part of the newly
created artist development depart-
ment. The wing replaces an artist re-
lations decpartment, formerly

headed by David Bridger, who has
left the label.

Baxter says it’s his hope to get to
the point that a video is available on
every current album. He also looks
forward to the day that videoclips
are issued simultaneously with key
audio disks. He argues that even if
the clips don’t directly resulit in
record sales. they may lead radio sta-
tions to pick up a title.

Baxter is pitching the company’s
stockpile of videoclips to television

(Continued on page 70)
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Why is this man kissing the sidewalk
instead of cutting another hit record or
looking for new talent for his record

company?

Find out in the November 15th
issue of Billboard, which will in-
clude a special issue celebrating the
200th birthday of “Los Angeles:

The International Music/Entertain-

ment Capital.”

If you’ve got your nose in this
business in Los Angeles, don’t be
left out . . . Advertising deadline,
Oct. 10. Be there.

Billboard.

www americanradiohistorv com

WASHINGTON-The major
performing rights societies and
the Amusement & Music Oper-
ators Assn. filed their final con-
clusions in the jukebox royalty
rate adjustment hearing with the
Copyright Royalty Tribunal
Tuesday (16).

The Tribunal, charged by
Congress with the task of review-
ing the interim rate of $8 per
jukebox per year set in the 1976
Copyright Act, must issue its
findings in this matter by Dec.
31, 1980.

Filing jointly, ASCAP and
SESAC recommend that a com-
pulsory license fee be set at $70
§¢ per year per jukebox, subject to
annual adjustments reflecting
rises in the Consumer Price Index.

BMI proposes a royalty rate of
approximately $30 per jukebox
per year to be adjusted annually
in accordance with the Con-
sumer Price Index.

The jukebox trade group urges
the Tribunal to maintain the cur-
rent royalty of $8 per jukebox per
year, pleading the adverse eco-
nomic conditions of the jukebox
industry and arguing that juke-
boxes play an important role in
promoting music.

ASCAP and SESAC base their
proposition on marketplace
analogies, comparing jukebox

£ oo

‘FINAL CONCLUSIONS’ sss2000555000

Tribunal Receives
Jukebox Fee Pleas

By JEAN CALLAHAN

royalties to music license fees
paid for performing rights by
bars, restaurants, background
music services and foreign juke-
box operators.

Each of these groups pays an
annual royalty of more than $70
on the average, according to
ASCAP and SESAC.

BMI argues that its proposed
$30 royalty fee represents a com-
promise between maximizing the
return to copyright owners and
the economic considerations of
copyright users. The 330 fee
would amount to approximately
8 cents per day per jukebox,
equal to or less than the cost of
one play per day, according to

L

A Peat, Marwick, Mitchell &
Co. survey commissioned by the
trade group suggests that the av-
erage annual revenue of a juke-
box is $754, the average annual
operating costs per jukebox is
$673 and the average gross profit
is estimated at $88.

The performing rights societies
criticized the Peak, Marwick re-
port which had a response rate of
approximately 14%. The re-
sponse rate decreased to about
5% on questions concerning reve-
nue, cost and number of juke- %
boxes and games, according to
BML.

I

?
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Zondervan, Paragon Cook
New Joint Music Operation

By GERRY WOOD

NASHVILLE—-The Zondervan
Corp. and Paragon Associates have
entered into a joint venture, creating
a major new Christian music oper-
ation.

Named the New Benson Co., the
independent firm, owned jointly by
Zondervan and Paragon, has a mas-
sive roster of more than 100 acts on
15 affiliated labels.

With a range of artists that spans
from traditional Southern gospel to
new wave religious music, the ven-
ture is headed by Rob MacKenzie,
president, and a six-member board
of directors.

Details of the enterprise were re-
leased in Nashville at the New Ben-
son Co. headquarters where a week-
long sales convention kicked off the
new relationship.

The New Benson Co. projects
sales of some $20 million in its first
year, according to MacKenzie.

The new company was formed af-
ter Zondervan, based in Grand Rap-
ids. Mich., purchased the Benson
Co. for $3.6 million. Zondervan offi-
cials asked MacKenzie, president of
Paragon and—at the time a consult-
ant to Zondervan—to become presi-
dent of the newly purchased com-
pany.

“I refused,” MacKenzie told Bill-
board. “I had strong loyalties to the
company we had built (Paragon),
and to the people and concepts un-
der which we were operating.”

After serious negotiations, Zon-
dervan in a bold departure, agreed
to a joint venture. Zondervan con-
tributed the assets of the Benson Co.
while Paragon did likewise with its
assets. The board of directors con-
sists of two persons from Zondervan,
two from Paragon and two chosen
by both companies.

“We’ll have label autonomy in the

WEA style,” advises MacKenzie.
“Each label head will have the free-
dom (o create the label’s style and
direction.” Also, similar to WEA,
one sales force will handle sales for
all the labels.

The record firms distributed or
co-owned in the venture are Milk &
Honey, Lamb & Lion, Heart-
warming, Impact, Ariel, Pilgrim/
America, Newpax, Paragon, Refuge,
Triangle, New Dawn, Jim, Green-
tree, Benson and Starsong.

They carry such acts as Pat Boone,
Debby Boone, the Rambos, Doug
Oldham, Gary Paxton, Cynthia
Clawson, Dallas Holm, Terry Brad-
shaw, Larnelie Harris and the Andy
McCarroll Band. Refuge Records’
first two acts are Joe English, former
drummer for Paul McCartney and
Wings, and Bonnie Bramlett.

3 PLANS FOR
KORVETTES

NEW YORK-—The latest settle-
ment arrangement reported offered
by Korvettes to its creditors involves
a choice of three plans: 60% of an
agreed balance would be paid im-
mediately in settlement of the entire
debut; in a 70% settlement, 40%
would be paid within 30 days and
30% paid by June 1, 1981; fora 100%
settlement of an agreed balance,
creditors would accept 30% immedi-
ately, 30% on June 1, 1981 and 40%
on Jan. 1, 1982.

Prior to this development, Kor-
vettes said it would settle with its
creditors in terms of “100 cents on
the dollar,” with 30% to 40% pay-
ment within 30 days and the balance
within six to 12 months.

ad

e et
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“REBEL, REBEL" (wss 4958

IS THE DEBUT SINGLE FROM ONE OF THE YEAR'S
MOST TALKED-ABOUT AND PROVOCATIVE ALBUMS, WASP

(BSK 3451)

SHAUN CASS'DY THE ARTIST.
TODD RUNDGREN ¢ rrooucer

PROUDLY PRESENTED BY WARNER BRO5. RECORDS.
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PROGRAM: TELEKON,
THE NEW ALBUM FROM
GARY NUMAN.

De ver N
Sa ancisco

REPLICAS GARY NUMAN vVancouver
ON TOUR: Seattle

Portland, Gregon
Toronto Long Beach, Calif
Montreal Santa Monica
Boston San Diego
Passaic Phoenix
New York City Tucson
Pittsburgh Dallas
Columbus Norman, Okla
Indianapoiis Houston
Ann Arbor Miami
Chicago Orlando
Madison, Wisc Lakeland
Milwaukee Atlanta
St. Paul 6  Johnson City, Tenn
Omaha Philadelphia

Producd by Gary Numan SD 38117
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Financial

Betamax’s Success
Sparks Sony Stock;
Electronics Advance

By GEORGE KOPP

NEW YORK —Sony Corp. is lead-
ing the pack of electronics stocks
showing advances on the New York
Stock Exchange. Sony’s third quar-
ter results show dramatic sales n-
crease for its Betamax VCRs, : nd
the surprising strength of the hc ne
video industry in general is cited by
analysts as a major reason for in-
vestor confidence in the electronics
industry as a whole.

Commenting on Sony’s perform-
ance, Consumer Products president
Joe Lagore leaves open the possi-
bility that Sony will introduce a low-
priced VCR next year.

“Sony has never been in the busi-
ness of coming in at the low-end of
the price scale,” Lagore says, “but
we are studying price very carefully.
We will be competitive.”

Lagore notes that even low-priced
VCRs cannot be called low-end
items. But in all its consumer prod-
ucts Sony has positioned itself at
higher price points than its competi-
tors. The latest example is provided
by the company’s Walkman stereo
cassette player, introduced last year
and reportedly enjoying brisk sales.
Similar units from Panasonic and
Teledyne have been brought out at
$40-350 below Walkman’s $200 list
price.

Sony’s lowest-priced VCR, the SL
5400, carries a suggested retail price
of $1,250. Even with heavy discount-
ing the Sony machine cannot beat
the suggested list price of many so-
called stripped-down VCRs, offer-
ing aminimum of features. Retailers
say the VCR is still a price-domi-
nated product. In at least one market
a JVC VHS model can be had for
$499.

In domestic sales, Sony’s Beta for-
matstill lags significantly behind the
rival VHS format, invented by Mat-
sushita of Japan, and marketed here
by RCA, Magnavox, Panasonic and
JVC, among others. Estimates of the
VHS-Beta market split range from
about 70%-30% to 65%-35% in favor
of VHS.
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Worldwide, however, Beta ap-
pears to be gaining. Sony’s third
quarter sales of VCRs are up 68%
over last year according to the com-
pany’s recently released figures. The
first nine months of fiscal 1980 show
sales gains of 67.3% for VCRs. These
figures make VCRs far and away
Sony’s fastest growing product cate-
gory.

Sony’s stock has been the most ac-
tive on the New York exchange for
the last four weeks. The company
showed net income gains of 173.9%
for the third quarter and 270% for
the first nine months. Excellent
gains have been made by all product
categories over the nine months, in-
cluding audio whose sales rose
19.7% for that period.

Electronics stocks in general have
been gaining. Most have reached or
surpassed their 52-week highs. An
exception is RCA, but analysts say
that doubts about NBC are keeping
the stock steady. If the videodisk
program is a success, they say, this
could cause a resurgence of investor
interest.

Blank tape also appears to be an
area of major growth in the next few
years as the manufacturers expand
production to provide the exploding
videotape market. TDK, for ex-
ample, will raise almost $!1 billion
with the aim of tripling its videotape
production in the next three years.
There are rumors that TDK stock.
now traded only overseas, will be of-
fered on the New York exchange.

In a position paper issued last
spring, TDK vice president and gen-
eral manager Ken Konda said that
dollar volume in the blank tape mar-
ket would be 80%-20% audio to
video this year. By the mid-’80s the
mix should be 50-50, and by the late
’80s video should surpass audio. One
insider says: “They expect this busi-
ness to be so big it’s obscene.”

Departing Maxell vice president
Gene LaBrie compares the blank
tape industry to “the record business

(Continued on page 62)

*TWO-MONTH DRIVE

' Harmony Hut Clout |
. On $5.98 Midlines

i

NEW YORK-—Greatly encour-
aged by sales of $5.98 midlines, the
24-store Harmony Hut chain will
devote a “substantial” part of its fall
promotional campaign to this prod-
uct.

The drive, reports Stu Schwartz,
chairman of the East Coast-located
units, will get underway Oct. 1 and
continue through Thanksgiving
Day.

“We’re not only encouraged by
the development of the $5.98s,” says
Schwartz, “but also by the support
given to marketing and promoting
them by the manufacturers.

“We're getting a quicker response
to requests for co-op dollars than for
other product we want to advertise.
There is a healthy element of dealer
and manufacturer cooperation here
at a time when we’re virtually at
odds with them on other matters.

That manufacturer co-op dollar
support, from CBS, WEA, RCA and
MCA, will be combined with Har-
mony Hut’s own dollar contribu-
tions to the promotion. Latter will
take the form of in-store material

created by the company, in addition
to placement of $5.98 product in key
traffic areas.

During the six-week period, Har-
mony Hut will maintain a sale price
on $5.98 LPs of $4.49 and $4.99 for
tapes. Other than sale merchandise,
this product regularly sells at list.
Harmony Hut’s $7.98 and $8.98 list
product carries a shelf price of 50
cents off the list.

Following a print ad splurge dur-
ing the six-week period, Schwartz
says in-store support will carry the
burden of promoting the midlines
through Christmas.

Schwartz, who says the reorder
pattern on $5.98s is indicative of a
good sales response, notes that the
new midlines “reverse industry phi-
losophy.”

“The industry has been chastized
for putting its hottest product on sale
and selling catalog at high prices.
We are now becoming an increas-
ingly traditional-type retailer.”

Overall, Schwartz cites. a strong
upswing in sales in August that has
carried through into September.

Korvettes
Future
Weighed

NEW YORK—Korvettes future
role in music industry sales, esti-
mated at $60 million when the ailing
retailer operated a web of 57 stores
in the Northeast several years ago, is
thrown into further doubt with the
dismantling of the chain’s music
merchandising department.

Itis.understood that high level ex-
ecutives of the section, numbering
12 at one time, are no longer associ-
ated with the company, but it could
not be officially determined at press-
time whether Dave Rothfeld. vice
president in charge of recording ac-
tivities, had also left the retailer.

The chain is attempting to pay
off its creditors through a public sale
through the Ohio-based Value City
retail/liquidator operation. Its re-
maining 31 outlets, including its two
leading factors in recording sales,
the Fifth Ave. and 34th Street loca-
tions here, continued to remain
closed last week.

This is in preparation for a liqui-
dation sale which is scheduled to
continue through Christmas. Signs
on Korvettes entrances state:
“Closed For Inventory. Watch For
Grand Reopening Sale.”

Recording inventory at the exist-
ing outlets is understood to be “dras-
tically reduced,” with only browser,
slower moving product available.
During Korvettes’ heyday, the chain
had has much as $10 million in in-
ventory on hand.

IUs also likely that following the

(Continued on page 32)

Nashville’s
Broadening
Its Image

By ROBYN WELLS.

NASHVILLE—That Nashville’s
musical range stretches beyond the
country and gospel fields is one of
the industry’s best-kept secrets. But
the new Tennessee Performing Arts
Center (Billboard. Sept. 20, 1980)
may well prove to be the venue the
city needs to establish itseif as a total
music entity, many local industry
leaders believe.

“The most dramatic effect the
opening of the center will have is
that it will break down most of the
barriers that have existed about the
types of music that Nashville pro-
duces,” predicts Dave Maddox. ex-
ecutive secretary for both AFTRA
and the Screen Actors’ Guild. “It is
going to creatively stimulate the in-
dustry here.”

Notes Ed Shea. national director
of public affairs for ASCAP: “The
center will provide exposure of the
Nashville scene to all the performing
arts and vice versa. It will serve as a
bridge between country and all
kinds of music.”

“Mel Torme commented that the
Nashville Jazz Machine, which he
used to back him up. was second to
none.” adds Don Butler. president
of NARAS and executive director of
the Gospel Music Assn. “Yet many
people, even within this community,
are unaware of the high quality of
Jazz, pop and classical music that ex-
ists here.” Torme was one of the acts
on the center’s impressive opening
week lineup, which also included
the Cincinnati Pops Orchestra and
Judy Collins.

Most industry leaders are anxious

(Continued on page 43)

www americanradiohistorv com

_ Market Quotations

As of closing, September 18, 1980

1980

High  Low HEME
1% % Altec Corp.
39 26 ABC
36% 27% American Can
28% 14% Ampex
5 2% Automatic Radio
55 42% CBS
37 27  Columbia Pictures
8% 4  CraigCorp.
53% 40'% Disney, walt
12 7 Filmways, Inc.
20% 11 Guit + Western
14% 7% Handieman
13 5% K-tel
37% 25% Matsushita Electronics
57% 44% MCA
19% 10 Memorex
607% 46% 3M
63% 41% Motorola
37 23% North American Philips
8% 4% OrroxCorp.
22% 13% Ploneer Electronics
28 18%2 RCA
16 6  Sony
33% 20% StorerBroadcasting
7 3 Superscope
35% 25% Taft Broadcasting
19% 14% Transamerica
39% 29% 20th Century-Fox
62% 34% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 - 1% 2%
Certron Corp. 6 — % 1
Data Packaging 5 - 9 9%
Electrosound
Group 5 - 5% 5%
First Artists
Prod. 10 - 3% 3%

P-E (;S&I;:s) High Low Ciose Change
[ 34 % t 1% Unch.
6 3t1  33% 33% 33% + %
6 167 33% 32% 32% - %
12 586 27% 26% 26% - %
o 43 3% 3% 3% - %
8 1000 542 53% 53% + %
8 353 36% 36 36 - %
o 13 6 5% 6 + %
12 742 50% 49% 49% + %
[ 122 9% 9% 9% - %
5} 3852 20% 20 20% - %
8 415 14% 13% 14% Unch.
12 11 1mh 11 11 - %
10 129 37% 37% 37% + %
9 380 52% 52% 52% Unch.
[ 149 16%  15% 15% - %
1" 1081 61% 60% 60% + %
1 1616 65% 63% 64% + 1%
6 104 36% 36 36% - %
36 34 8 7% 7% - %
16 1 22% 22% 22% =
8 1592 28% 27% 27% - %
14 9748 16% 15% 15% Unch.
10 379 31%  30% 30% + Y
0 149 6 5% 6 Unch.
9 169 30% 30 30% + %
5 1157 19% 19% 19% + %
6 116 38% 38% 38% - %
15 513 62% 61% 62 - %
OVERTHE P-E Sales 8id Ask
COUNTER
Integrity Ent. 0 - 1% 1%
KossCorp. 9 - 8% 9
Kustom Elec. 0 - 1 1%
M. Josephson 8 - 12 12%
Recoton 7 - 1% 1%
Schwartz
Bros. 0 - 19/16 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above Information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213)841-

3761, member New York Stock Exchange. Inc

Certron Corp. Posts
21% Boost In Sales

LOS ANGELES—Certron Corp.,
tape manufacturer, reports a 27% in-
crease in sales during the first nine
months of the year.

Sales for the nine-month period
ended July 31 were $16.153.000.
compared to $12.682.000 for the pre-
vious period. Net earnings before
dividends on preferred stock were

(Continued on page 62)

FOR SALE

DELUXE COMMERCIAL
OFFICE BLDG.
TOLUCA LAKE
(BURBANK)

ADJACENT
NBC/HOLLYWOOD

BURBANK STUDIOS
PRINCIPALS ONLY

MIKE HACKMAN
MAJESTIC REALTY CO.
(213) 685-5380
(714) 636-8444

EAGLES

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way,
Carson City, Nev. 88701

DOESN'T
CONSUMER
ADVERTISING
REACH

DEALERS
&
PROGRAMMERS?

| It sure does.

Indirectly. When you reach a
dealer or programmer through
national consumer advertising,
you do exactly what you in-
tended. You reach him as a
consumer, not as a business-
man. You're attempting to
sell him a bill of goods while
he's eating his breakfast, or
watching a sports contest, or
listening to his favorite pro-
gram.

You're trying to talk business
when he's trying to forget busi-
ness.

There's a very logical way of
giving your product and com-
pany full and frequent cover-
age of the trade, however.
Your advertisements in mer-
chandising publications, like
Billboard, enable you to reach
through the entire distribution
chain with your message. To
turn on those who turn on
millions. And we can prove it—
with case history after case
history.

Billboard.

... where advertising sells records

advog118 0861 /2 H39W3Ld43S
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General News

WEA ’80 Sales Road Show Highlights

WEA’s recent annual road show
presentation of new product in-
cludes these highlights: above—
Henry Allen, Cotillion's president, is
serenaded by Sister Sledge at the

Philadelphia meeting; top right—
newly appointed Geffen Records
president Ed Rosenblatt, left, with
WEA president Henry Droz and Mo
Ostin, Warner Bros. Records chair-

ATTENTION!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE, TELEX OR IN PERSON
9:00 AM to 9:00 PM Daily & Sa:.
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..

WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON’T KNOW ABOUT US,
IT’'S TIME YOU DID!

Come see for yourself. We don’t have specials and you dcn’t have to buy
any quantity ever. We have the lowest overall prices in the industry every

dayoftne Yo' WE WILL NOT BE UNDERSOLD

ALL LP's AND TAPES

$6.98 s 25 $7.98 s
List A List

the invoice.

order.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

480 s0.98 5550

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.

NOTICE TO OUR FOREIGN CUSTOMERS— ]

We can prepare a Pro-forma invoice for you upon which

you can make funds available to us on the amount of

SINGLES—90¢ EACH

(Prices are for
all domestic
records & tapes)

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$100 Minimum order shipped

KING KAROL "0
126 west 42nd Street, DR

Y
% (Between Broadway and 6th Ave.) New York, N.Y. 10036
212/354-7684

Telex: 236601

man at the Dallas meeting; right
center—Pete Stocke, center, ac-
cepts the branch manager of the
year award for his work in Phila-
delphia. Flanking him are Droz and
Rich Lionetti, WEA's marketing and
sales vice president; below right—
members of the top New York
branch include: Al Westphal, Mike
Holzman, Droz, Paul DeGennaro,
Barry Eisenberg and Marv Slaveter.

Suit Names
K-tel, Others
Over C'rights

MINNEAPOLIS — K-tel Music
Ltd.. Imperial Music and Rick Kives
allegedly used copyrights without
securing licenses and appropriated
portions of Gary “U.S.” Bonds’
recordings without permission. ac-
cording to a suit filed in Federal Dis-
trict Court.

Rockmasters Inc., a Norfolk. Va.,
music publisher and production
firm operated by Frank Guida, ac-
cuses the international record/tape
television marketing firm of the il-
licit procedures, seeking injunctions
to halt the contended practices and
damages.

The complaint charges six Rock-
masters copyrights including
*School Is Out,” “Quarter To
Three” and “New Orleans” were
misappropriated by the defendants,
whose U.S. headquarters are here.

The plaintiffs scek separate dam-
ages for misuse under the old and
new Copyright Acts. Under the old
act, the plaintiff asks at least $1 per
infringing copy manufactured by
the defendants and $5.000 per in-
fringement. Under the new act, the
Guida firm asks statutory damages
including but not limited to $50,000
per infringement.

For unauthorizedly duplicating
recorded performances by “remas-
tering,” Rockmasters secks not less
than $500,000 sustained damages
and $1 million for punitive dam-
ages.

wwWwW americanradiohistorv com

Do you specialise in

ARABIC MUSIC?

An international record-company

offers strong Arabic repertoire
(Libanese, Egyptian including the Koran)

Write to P.O. Box No.: 380,
1115 ZH Duivendrecht, The Netherlads
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SUW/ERTRAMP

RECORDE

A LIVE, 2-RECO

D IN PARIS,

SP-6702

Z{

D SET

NOV. 29, 1979

ON A&M RECORDS AND TAPES

PRODUCED BY PETER HENDERSEN AND RUSSEL POPE MANAGEMENT MISMANAGEMENT. {NC ‘?
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Listening Booth
Opens 3 Stores

PHILADELPHIA—The Listen-
ing Booth, the area’s largest record,
tape and audio chain, has opened
new stores in the Quakerbridge
Mall. Lawrenceville. N.J.; the Outlet
Store. Cherry Hill. N.J.; and Oxford
Valley Mall, Langhorne, Pa.

Listening Booth is spread over a
wide area in Eastern Pennsylvania
as far out as Harrisburg and York. In
Southern New Jersey, it now has 18
stores. Only two are in Phila-
delphia—one in the center city and
the other in North Philadelphia.

The three store grand opening was
marked by a “sell-a-bration™ at all
the stores with special reductions on
all records and tapes. with specials

(Continued on page 64)
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We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Lee Myles Associates, Tnc.
A 160 East 56th Street Dept. A3
.o

NYC,NY 10022 Tel: 758-3232

Supplying the graphic needs of the record industry since 1952.

NEW YORK-—Eight newly re-
corded albums. seven in digital for-
mat, featuring “The Mantovani Or-
chestra™ will be mantfactured and
distributed by Audiofidelity Enter-
prises through Amberjack Records,
label wing of a production company
headed by Bert Siegelson.

Eight albums have been recorded
so far in Winnipeg. Canada, by
Tony D’Amato, producer of product
by Mantovani, who dizd earlier this
year. for 20 years on the London la-
bel. Amberjack and TDA,
D’Amato’s production company,
made a deal with the Mantovani es-
tate to record a 70-piece orchestra
with the familiar Mzntovani lush
strings sound. Roland Shaw is the
conductor.

According to Siegelson. seven of
the eight albums were recorded dig-
itally. The lone non-digital effortis a
$4.98 “Christmas Magic.” which will
be marketed under Holiday Records
Audiofidelity. A pop Mantovani
sound album on Amberjack. “The
Legend.” is also due fer release soon
at $8.98 list.

In addition, Siegelson says Am-
berjack will begin reccrding Ronnie
Aldridge. whose orchestra was also
an instrumental mainstay on Lon-
don for many years. sometime in Oc-
tober, also in Winnipeg.

The Mantovani series of albums
were recorded in Winaipeg in June
and September. featuring mostly hit
copyrights of the past four years.

CLOWN AROUND—Chevy Chase and Tom Scott engage in a bit of friendly
tomfoolery at Tower Records’ Sunset Strip location in L.A. The two copr-
oduced Chase’s debut comedy album on Arista.

ON AMBERJACK LABEL:

Mantovani Music
Is To Live Again

The Amberjack tie-in with Audio-
fidelity is the first major announce-
ment from the company since Dan
Pugtiese acquired a majority interest
in the stock of Audiofidelity (Bili-
board, Sept. 13. 1980).

Pugliese and Sam Goff, recently
named president and chief executive
officer of the 30-ycar-old independ-

(Continued on page 63)

8-LP ELVIS
SETS RECORD

NEW YORK—In an era when two
or sometimes three-pocket albums
regularly reach high chart levels, the
RCA eight-LP set, “Elvis Aron Pres-
ley.” sets a new record for rankings
on the Billboard Top LPs & Tape
chart.

The $69.95 list tribute to the 25th
anniversary of Presley’s signing to
RCA holds the number 27 spot for
the second week in a row.

The package was marketed in Au-
gust with a limited pressing and du-
plication run of a total of 250.000
packages. although the label up-
graded the LP run when anticipated
cassette and 8-track versions did not
measure up to initial projections
(Billboard. Sept. 20. 1980).

There is also no known instance
when an cight-LP pop package has
ever achieved a pop album chart
ranking.

THE ORIGINAL

"‘BONVB IRAN

by Vince Vance and The Valiants

IS LEGAL:

Pick & Play on the following stations in two days after release . . .

KWST wLQS KZzY KNUS KRBE WFEA
WISE WCKX WFBG wMzQ WIS WKEE
WEEP KERN WQRK KNBQ WAAY KFYE
KCKN KYNO WVAF WOHO WSGA KKLS
WSGN KSLY WKWK WANS WSGF WLAC
KELP KFBR KIKK WTMA WGA (AM) 92Q

Alpha Distributors—New York

Alta Distributors—Phoenix

Bib Distributors—Charlotte, N.C
Big State Distributors—Dallas
California Records—Glendale, Cal.
Hat Line Distributors—Meamphis

Available on Paid Records (No. 109) at the following distributors:

-
H.W. Daily, Inc.—Houston
Music City Record Distributors—Nashville
Pacific Records—0Oakland, Cal.
Pickwick Distributors—Opa Locka, Fla.
Pickwick Distributors—Minneapolis
Progress Distributors—Cleveland

Schwartz Brothers—Baltimore

Tara Records—Atlanta

PAID RECORDS / 50 Music Square West / Suite 306 / Nashville, Tennessee 37203
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Progress Distributors—All sales branches, Chicago
All South Distributors—New Orleans

Schwartz Brothers—Bala Cynwyd, N.J.
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SWING OF
DELIGHT
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SANTANA
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HERBIE HANCOCK

Wit
WAYNE SHORTER
RON CARTER
TONY WILLIAMS

A very special 2-record set,
digitally recorded, mixed and mastered.
On Columbia Records and Tapes.
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-our industry has historically forced it-

Commentary

Dimensions Of the Problem

By IRA L. MOSS

The digital recording system is without question one of the
brightest spots on the horizon for the record industry. It repre-
sents purity of sound to its maximum fulfillment and corrects
the incredible problems of tape hiss, clicks and pops, and all of
those mechanical difficulties that
plague us in our attempt to offer the
consumer the ultimate in faithful listen-
ing pleasure.

In a talk before an industry group
earlier this month (Billboard, Sept. 20,
1980), Irwin Steinberg saw great prom-
ise in the compact digital disk and pre-
dicted that it will evolve into the domi-
nant format for recorded music.

We should remember, however that

self into situations that tend to muddy
the waters and make the introduction of
new product expensive and confusing
for everyone, from the companies to
dealers and the ultimate consumer.

Now we are faced with this incredibly
exciting new development being pack-
aged into a format which once again in-
vites a number of problems that can
throw us into turmoil. Philips, Steinberg
tells us, will introduce a 4'%-inch digital
disk player which will be available for
distribution by 1982. The instrument is
exciting looking and most certainly will
perform at the highest level of tech-
nology.

My quarrel with all this, however, is that the design engi-
neers, seeking compactness and miniaturization on their prod-

The digital record holds
great industry promise. ..

uct, have entirely overlooked marketing essentials as far as soft-
ware is concerned. No one has ever bought a phonograph or
turntable unless they were interested in the recordings that
were, in fact, their purpose in taking the first step.

There are common problems that plague the industry
throughout the world, and the introduction of digital records in
a 4%-inch format somehow manages to aggravate all that per-
tain to marketing. 1 list three here, not necessarily in the order of
their importance.

1) Pilferage: To this date, more than 95% of the dealers
throughout the world still keep cassettes under lock and key.
Compact 4/-inch disks in their accommodating packaging are
even more pilferable than cassettes.

2) Graphic Exposure: The excitement of a record store is in its
wonderful graphic presentations and everyone involved in
marketing records recognizes the impulse effect of beautiful
products. A 4%-inch square package under lock and key can
hardly offer the visual excitement of a large record store with its

Ira Moss: “Marketing people ir.l.the r:co;d
industry must make themselves heard.”

Can you picture the record store of the future with an inven-
tory of 5,000 4%-inch disks in a convenient telephone booth big
enough for the sales clerk, compacted to save floor space?

3) Sense of Consumer Value: The material components of an
LP record, though important, have
never in fact played a significant partin
the establishment of the retail price. No
one has suggested that the present $8.98
record would cost any less than $8.98 in
compact digital format, but its appear-
ance and material value will certainly
appear to be greatly diminished in the
eyes of the consumer when reduced toa
4Y%-inch size.

The fact that in the 4%-inch format,
one can supply an hour of music on one
side of a digital record is totally inciden-
tal, for the cost of recording the music
and the royalties and copyrights in-
volved would make a two-hour, com-
pact record a $30-$40 item and would
give consumers far more of a program
than they can normally appreciate.
Let’s remember that the 45 r.p.m. and
33Y r.p.m. formats also allow for more
playing time than is given on most rec-
ords.

Thisis really a serious problem. Itcan
only demoralize the introduction of a
magnificent product which otherwise
can surely help us regain strength in the
industry. It is destructive and can seri-
ously hurt our entire marketing and sales opportunity.

There are those who point to a general trend toward min-
jaturization in consumer goods, and often cite the automobile
as a significant example.

i

but Philips’ 4'2-inch format
overlooks marketing basics

But the problem is different. If it weren’t for the cost of gas,
Americans would still want bigger and heavier cars. Min-
iaturization in that area is based on gas cost and nothing else.

Since the extra cost to the consumer for enlarging the chassis

of digital playback equipment to a 10-inch or 12-inch format
would only add modestly to its cost, the marketing people in the
record industry must make themselves heard before we embark
on another round of expensive fiascos.

Suggestions that the 4%-inch disk be marketed in a larger
package have been made. But this would be an error in judg-
ment that doesn’t really tackle the basic issue.

Manufacturers of digital playback equipment must stop in
their tracks and convert to a 10-inch or 12-inch record for the
sake of industry sanity and prosperity.

Ira Moss is president of the Moss Music Group, manufacturers
of the Vox, Turnabout and Candide labels.

full displays.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

Regarding Billboard's (Sept. 13, 1980) story on the
forthcoming General Assembly meeting of the Inter-
national Jazz Federation, to be held Oct. 25 in conjunc-
tion with the Warsaw Jazz Jamboree, the reporting is as
chaotic as that emanating from the current political
scene in Poland.

It is unfortunate that the so-called “IJF conflict” has
become such a can of worms. The organization offi-
cially sanctioned (and this is documented in a letter
duly signed by its elected officers and is on file in War-
saw and New York) that secretary general Jan Byrczek
be given permission to explore and set up an Inter-
national Jazz Federation office in New York.

From the founding of the organization, Byrczek has
been the energetic, driving force to expand and reach
for new horizons that would realize and serve musi-
cians worldwide and jazz fans everywhere in an inter-
national exchange.

It should come as no surprise to any veteran of the
organization that it had a man of action representing it
and it was not likely that he would slouch around on
the New York scene. He has been, and remains today,
deserving of federation members’ trust and recogni-
tion for the indomitable energy, courage and imagina-
tion against all odds—the latier here means that old
devil called money.

Okay, so what's Byrczek done since he established
the Federation's New York office in June 1977 at 1697
Broadway?

Letters To The Editor

1) He immediately expanded “Swinging News-
letter” into “Jazz Echo,” enlarging it with more diverse
coverage.

2) “Jazzman's Reference Book” was additionally
expanded to serve a wider area of jazz interests.

3) Introduced one of the most needed publications
on the jazz scene, “World Jazz Calendar Of Festivals &
Events.”

4) Set up a consultation and booking information
center for agents, concert and festival organizers.

5) Established an exchange via Federation publica-
tions with jazz organizations worldwide.

6) Has instituted a program to cooperate and make
available the exciting new industry of jazz video-
cassettes.

And, lastly he has an open door policy at 1697
Broadway where musicians and all involved in jazz can
simply stop by to visit, exchange news and catch up on
jazz worldwide.

Let’s hear now from Lubomir Doruzka of the Feder-
ation in Warsaw at the general assembly to report spe-
cifically on their activities and accomplishments.

Of course, “Jazz Forum™ needs to be touched on
here since Byrczek founded the publication and was its
editor-in-chief until he was suddenly informed Jan. 2
by his protege that he no longer was. Oh yes, the winds
of Warsaw swirled around a lot of hate letters here,
there, and everywhere, rejecting Byrczek, and to what
end?

To coin a cliche, let's have “peace” in the jazz

www americanradiohistorv com

world. Let's be good cats devoted to the cause of jazz
and knock off clawing and meowing at each other.

Wilma Dobie, Jazz Chairman

Overseas Press Club

New York City

Dear Sir;

| would like to commend the commentary by Harold
Bronson of Rhino Records, published in your Aug. 16
issue. Bronson's comments about the nature of the
product issued today and the reasons why that partic-
ular product is released unfortunately appears to be all
too true.

Having been involved in the concert promotions of
some of the groups he mentions as being “progres-
sive” (Cream & Hendrix) in the late 60s, the whole ar-
ticle struck a familiar chord.

As well as promoting shows by groups whose al-
bums were constantly on my own turntable at home,
and groups that | believed in, my company and staff
wanted to do shows that were of interest to the local
community.

Perhaps one important factor that Bronson over-
looked, however, was that as well as coming from the
heart (as opposed to being designed for the charts),
the thing that made the whole thing work in those days
was a simple three letter word: It was F-U-N! We
should all remember that.

George Gosling
Pyramid Productions
Vancouver, B.C.
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BACK AGAIN—G. Keith Alexander, back

-

on WKTU-FM New York, is together agai with the station’s morning man

Radio Programming

Dale Reeves, right, during a street festival at Manhattan’s Third Ave. and 14th St. Alexander is back in the 10 a.m. to 2

p.m. slot after a six month hiatus.

SATELLITE PROGRAMMING OF AOR

24 Stations Expected To Join In
Coming Alternative Radio Network

CHICAGO-—An expanded range
of program offerings and a solid af-
filiate base of at least two dozen sta-
tions are forecast by the Alternative
Radio Network. a new Chicago-
based program supplier planning
satellite technology delivery of pro-
gramming to AOR stations.

The network’s flagship offering in
the WLUP-FM Steve Dahl “Break-
fast Club” morning program, one of
Chicago’s top rated a.m. drive in-
stallments.

By ALAN PENCHANSKY

At the helm of the new AOR sta-
tion service are Bryan Blatt, personal
manager for DAHL, and Rich Cald-
well, a partner in Chicago-based
RCO Productions. RCO Produc-
tions was a coproducer of the April
1980 Starfleet live Heart concert
broadcast from Fort Worth.

Satellite delivery capability for
the new network, with some logisti-
cal hurdles still to be cleared, could
be as far off as January 1981. How-
ever, network principals are hopeful

that they’ll receive a green light on
the satellite for an October startup.
Advantages of satellite trans-
mission over conventional land line
feeds are reduced cost and report-
edly superior audio quality. Pro-
gramming of Alternative Radio will
be beamed from Chicago to satellite
and retransmitted to a down-link
station adjacent to the affiliate

broadcast operation.
According to Caldwell, Alterna-
(Continued on page 21)

Photo courtesy Bruce Torrence Historical Collection

niversary.

What do these people have in common

with KLOS DJ Frazer Smith?

Find out when you and the entire
world will see, pull out and read the
marvelous editorial contained in
Billboard’s special issue honoring
the City of Los Angeles’ 200th an-

Los Angeles is the entertainment
capital of the world, and if you're a
part of the L.A. scene, you cannot
afford not to be represented in this
collector’s edition. Contact your

Billboard sales person immediately.

The issue date is Nov. 15, 1980.
The advertising deadline is Oct. 10.

Billboard.
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‘NIGHTIME AMERICA’ PACKAGE

RKO General Builds
New Radio Network

NEW YORK-—-RKO General,
facing the revocation of three of its
television licenses by the Federal
Communications Commission and
with 13 other radio and tv licenses
imperiled. is moving ahead to cut its
losses and build for the future.

On one level the division of Gen-
eral Tire & Rubber Co. is putting it-
selt in a position to be spun off from
the tire manufacturer should the
FCC grant approval.

On another level it is moving to
build up its new radio network with
additional services and features. As
corporate lawyers work over moun-
tains of documents to facilitate the
spin off. Tom Burchill’s network
unit is making plans to:

1) establish a five-hour five-day-
a-week overnight music and inter-
view package to be called “Nightime
America.”

2) establish a new weekend pack-
age of 10 90-second vignettes on
how people spend leisure time to be
known as “Weekend America.”

The new nighttime show puts
RKO in competition with Mutual’s
all-night Larry King talk show and
marks the first time in recent years
that ‘any network has regularly

scheduled a music show of such
length and frequency.

The weekend package is another
indication that major elements of ra-
dio are putting new emphasis on
non-music elements to attract older
audiences.

If all goes well with the spinoff,
these new network operations will
be part of a company that for the
moment is simply known internally
as NewCo.

At the head of NewCo is former
CBS Broadcast Group president
Richard Jencks, who is learning
about these 13 RKO stations. He
was named chairman last month.

The fate of NewCo is. however. in
the hands of the FCC., but chances
of approval of the spinotf appear to
be good. The spinoff plan was devel-
oped after the FCC revoked the li-
censes of RKO’s tv licenses in New
York. Boston and Los Angeles be-
cause of charges of transgressions of
RKO’s parent, General Tire.

Listeners and citizens groups such
as the Black Media Coalition oppose
the spinoff plan and claim the move
is an easy way out for RKO to avoid
further penalties at the hands of the
FCC.

Pittsburgh’s WPEZ
Trodding a New Path

By JOHN MEHNO

PITTSBURGH—-With a goal of
becoming the number two station in
the market. WPEZ-FM has aban-
doned the Top 40 sound it has fea-
tured since 1973 in favor of an adult
contemporary format.

The change, which took effect af-
ter the Labor Day weekend, is the
work of Michael Harvey, brought in
by station owner Bill Block to head
up WPEZ and WWSW-AM. Both
stations have been siruggling in re-
cent ratings.

WPEZ was separated from
WWSW seven years ago, identifying
itself as the Stereo Z. It became no-
torious for screaming jocks, call-in
contests and records played at 48
r.p.m. Now the WPEZ identity has
been shelved. The station is identi-
fied as FM 94.5. pending Federal
Communications Commission ap-
proval of a change back to WWSW-
FM. When that is finalized, the FM
station will be known as Three WS
to avoid confusion with the AM call
letters.

“I's a natural evolution.” says
WPEZ general manager Diane Sut-
ter. “We've grown up.”

The new music is a blend of cur-
rent hits, a few ’50s’ oldies and a
heavy dose of music from the "60s.

“The oldies are an important part
of our music,” says Sutter. “They
trigger an immediate response with
an adult listener.” As for the current
playlist, Sutter says: “We’re not
playing the harder guitar type things
that we might have before, but our
current list includes things like Air
Supply and Boz Scaggs which we
were playing before.”

The station is emphasizing per-
sonalities along with news and infor-
mation. A news staff that formerly
consisted of one person has been ex-
panded to include a morning drive
news team and sports and traffic re-
porters. News is also now pro-
grammed in the afternoon.

“We’ve taken the basic elements
that people have listened to AM for
and put them on FM with the ad-
vantages of better fidelity and a
lighter commercial load.” says Sut-
ter. “We’re filling a void in this mar-
ket. Before. all the FM stations were
either rock or beautiful music.”

Harvey. who came here from
WHAM-AM Rochester. N.Y .. has as
his goal to become the number two
station in the market within 18
months. To do that, WPEZ will have
to challenge WTAE-AM which piles
up sizable numbers in adult listen-
ers.

Harvey assembled the new format
for WPEZ, which is currently with-
out a program director. Rob Sisco
and music director Mark Fritzges
both left at the end of August. Wynn
Rosenberg is the new music director
and Sutter says that a program ad-
ministrator will probably be hired to
assist Harvey.

Nat Humphreys. also from
WHAM, is the new morning man.
replacing John DeBella. Following
Humphreys from 10 a.m. to noon is
Herb Crowe; George Hurt has the
noon to 4 p.m. siot; Ed Barrett is
temporarily handling the 4 p.m. to 8
p.m. shift; Chip Knight has the 8
p-m. to midnight slot and Jim
Markel handles the all-night show.
Trevor Ley and Dennis Elliot work
weekends.

In addition to DeBella, three other
jocks have departed.

Changes are also planned at
WWSW-AM, although Harvey has
made it clear that the FM station is
his first priority. By Williams was
named WWSW program director.
replacing Jim Durham. Williams
was once news director of a local
television station, fueling rumors
that the AM station will eventually
add more news or talk, leaving mu-
sic to FM.
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Thanks to believers

Arma Andon, irving Azoff, Clive Banks, Ken Barnes, Bill Bartlett,
Moira Bellas, Marc Cetner, lan Copeland, Clive Davis, John Duncan,
Nestui Ertegun, John Fruin, David Fricke, Greg Geller, Elliot
Goldman, Allan Grubman, Bill Hard, Ira Herzog, Dana Jang, Michael
Klenfner, Steve Leeds, Dennis Laventhall, Eddie Leonetti, Dan

Loggins, Denton Marr, Jerry Moss, Tommy Mottola, Denis McNamara,

Wally Meyrowitz, Scott Muni, Richard Palmesie, Jeffrey Peisch, Dave
Rob nson, Paul Schindler, John Scott, Jetf Schock, Marty Scott, Dave
Sholin, Steve Smith, Pete Solley, Jack Snyder, Rick Stevens, Seymour
Strauss, David Tickle.

Rejnesentatives

USA _ Paul Schindler. Suite 604, 635 Fast 551h Sureet.
New York. N.Y. 10022, (212) 888 6600.

UK. (live Banks. 60 Parker Street
London. WC2.(01)404 5832.

HEAD OFFICE_____ Mushroom Records Pry . L td.. 9 Dundas Lane.
Albert Park. Vie. 3206. (03) 690 3399,
Telex AA31738 MUSHREC

MANAGING DIRECTOR: MICHAEL GUDINSKI
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Billboard. Singles Radio Action.

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

CLIFF RICHARD—Dreaming (EMI)
SUPERTRAMP—Dreamer (A&M)
DONNA SUMMER-The Wanderer (Geffen)

D -Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

KMIC (Magic 91)—San Diego
© DONNA SUMMER-The Wanderer (Geffen)
o THECARS-Touch & Go (Elektra)
* 8UVIA NEWTON-JOHN—Xanadu (MCA) 18-

* ROBBIE DUPREE-Hot Rod Hearts
(Elektra) 12-5
RLA-Los Angeles

o KIM CARNES—Cry Like A Baby (EMI)
% JOHNNY LEE--Lookin' For Love (Asylum)

137
* TIERRA-Together (ASI) 15-6
KOPA—Phoenix

o DEVO-Ship It (WB)
© THEJACKONS—Lonely One (Epic)
s BARBRA STREISAND—Woman In Love
(Columbia) 26-17
* QUEEN-Another Qne Bites The Dust
(Elektra) 12-3
KRUX—Phoenix

Pacific Southwest Region

® TOP ADD ONS

THE JACKSONS - Lovely One (Epic)

DARYL HALL & JOHN OATES—You've Lost That
Lovin' Feelin' (RCA)

AMY HOLLAND—How Do | Survive (Capitol)

% PRIME MOVERS:

BARBRA STREISAND—Woman In Love
(Columbia)

OLIVIA NEWTON-JOHN—Xanadu (MCA)

QUEEN—Another One Bites The Dust (Elektra)

BREAKOUTS

DOMMA SUMMER—The Wanderer (Geffen)

JACKSON BROWNE —That Girl Can Sing
{Elektra)

THE CARS—Touch & Go (Elektra)

KA-LA

o THE JACKSONS—Lonely One (Epic)

o HALL & OATES-You've Lost That Lovin’
Feeling (RCA)

* O(IJ.MA NEWTON-JOHN-Xanadu (MCA) 17-

1

* QUEEN-Another One Bites The Dust
(Elektra) 10-2

KHI-LA

o POINTER SISTERS—He's So Shy (Planet)

© HALL & OATES—You've Lost That Lovin’
Feeling (RCA)

* OLIVIANEWTON-JOHN-Xanadu (MCA) 2§-
2

0
* ELECTRIC LIGHT ORCHESTRA—AI| Over The
World(MCA) 17-9
KRTH (KEARTH)-LA
o AMY HOLLAND—How Do | Survive (Capitol)
o THE JACKSONS—Lonely One (Epic)
* BARBRASTREISAND—Woman In Love
(Columbia) 10-5
* DgNNASUIIER-TheWanderer(Geffen)
28-17
KLUC-Las Vegas
o KANSAS—Hold On (Kirshner)
® JACKSON BROWNE—That Girl Can Sing
{Elektra)
* BARBRA STREISAND—Woman In Love
(Columbia) 17-10
* DOOBIE BROTHERS—Reat Love (WB) 15-8
KERN—Bakersfield
o SUPERTRAMP—Dreamer (A&M)
® ROLLING STONES—She's SoCold (Rotling
Stones)
* OLIVIANEWTON-JOHN-Xanadu (MCA) 11-

5
* QUEEN-Another One Bites The Dust
(Elektra) 12-4
(13K) KGB—San Diego
o THECARS—Touch & Go (Elektra)
o DONNA SUMMER—Walk Away (WB)
s BARBRASTREISAND—Woman in Love
(Columbia) 25-13
* DEVO-Whip It (WB) 15-6
KRQQ (KRQ)—Tucson
o ALSTEWART—-Midnight Rocks (Arista)
+* DOOBIE BROTHERS—Real Love (WB) 13-

11
* WILLIENELSON—On The Road Again
(Columbia) 23-18
(B100) KFMB—San Diego
* BARBRA STREISAND—Womar In Love
(Columbia) 25-15
+ DOOBIE BROTHERS— Real Love (WB) 23-
16
KTKT—Tucson
o STEVIE WONDER—Master Blaster
(Jammin)
o DONNASUMMER-The Wanderer (Geffen)
* AMYHOLLAND—How Do | Survive (Capitol)

2820
* QUEEN-Another One Bites The Dust
(Elektra) 8-1

© JACKSON BROWNE—That Girl Can Sing
(Elektra)

o SUPERTRAMP—Dreamer (A&M)

* DEVO-Whip It (WB) 31-22

+ BARBRA STREISAND—Woman In Love
(Columbia) 21-15

KENO-—LasVegas

® THE JACKSONS— Lonely One (Epic)

o STEVIEWONDER—Master Blaster
(Jammin)

+ EDDIE RABBITT—Drivin' My Life Away
(Elektra) 15-10 ,

* DEVO-Whip It (WB) 27-19

Pacific Northwest Region

® TOP ADD ONS:

DONRA SUMMER—The Wanderer (Geffen)
CUFF RICHARD —Dreaming (EMI)
DEVO—Whip It (WB)

* PRIME MOVERS

DOOBIE BROTHERS—Rez| Love (WB)

BARBRA STREISAND—Woman In Love
{Columbia)

CARLY SIMON—Jesse (WB)

BREAKOUTS:

PETER TOWNSHEND-A Little Is Enough (Atco)

AL STEWART—Midnight Rocks (Arista)

DARYL HALL & JOHN OATES--You've Lost That
Lovin’ Feelin' (RCA)

KMJK—Portland

® WILLIE NELSON—0n The Road Again
(Columbia)
o HALL & OATES—You've Lost That Lovin’
Feeling (RCA)
* DEVO—Whip It (WB) 32-26
* ;(())IMERSISIERS—He's So Shy (Planet)
-14
KJRB—Spokane
o CLIFFRICHARD-Dreaming (EM()
o THE JACKSONS—Lovely One (Epic)
s CARLY SIMON—Jesse (WB)17-11
* QUEEN-Another One Bites The Dust
(Elektra) 21-10
KTAC~Tacoma

o SUPERTRAMP—Dreamer (A&M)
o DONNA SUMMER—The Wanderer (Geffen)
+ BARBRA STREISAND—Woman In Love
(Columbia) AD-18
* QUEEN—Another One Bites The Dust
(Elektra) 30-12
KFRC—San Francisco
© DONNA SUMMER-The Wanderer (Geffen)
o DEVO-Whip It (WB)
 BARBRA STREISAND—Woman In Love
(Columbia) 18-13
+ DOOBIEBROTHERS - Real Love (WB) 21-
14
KGW—Portland

o CLIFF RICHARD—Dreaming (EM1)

o AL STEWART~Midnight Rocks (Arista)
* CARLY SIMON-Jesse (WB) 14-9
 DIANA ROSS—-Upside Down (Motown) 19-

12
KYYX—Seattle
® STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)
o SUPERTRAMP-Dreamer (A&M)
* BARBRA STREISAND—Woman in Love
(Columbia) 9-4
 DOOBIE BROTHERS—Real Love (WB)8-1
KIOY—Fresno

© SUPERTRAMP-Dreamer (A&M)
© EARTH, WIND & FIRE~Let Me Talk
(Columbia)
* BOZ SCAGGS~Look What You've Done To
Me (Columbia) 30-23
% ROBBIEDUPREE—Hot Rod Hearts
(Elektra) 159

" KCBN-Reno

® AMY HOLLAND-How Do | Survive (Capitol)

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Tuesday (9/16/80)

BARBRA STREISAND—Woman in Love (Columbia)
QUEEN—Another One Bites The Dust (Elektra)
DOOBIE BROTHERS —Real Love (WB)

o EARTH, WIND & FIRE—Let Me Talk
(Columbia)
 EDDIE RABBITT-Drivin' My Life Away
(Elektra) 20-12
* BOZSCAGGS—Look What You've Done To.
Me (Columbia) 29-23
KCPX—Sait Lake City
o PETE TOWNSHEND-A Little [s Enough
(Atco)
© DONNASUMMER-The Wanderer (Geffen)
* g;)oBIE BROTHERS—Real Love (WB) 29-
* STACEYLATTISAW—Let Me Be Your Angel
(Atlantic) 34-27
KRSP—Salt Lake City
o KANSAS—Hold On (Kirshner)
o HALL & QATES-You've Lost That Lovin'
Feefin' (RCA)
* D(())OBOE BROTHERS—Real Love (WB) 14-

1
* QUEEN—Another One Bites The Dust
(Elektra)4-1

North Central Region

® TOP ADD ONS

DONNA SUMMER—The Wanderer (Geffen)

BOZ SCAGGS—Look What You've Done To Me
(Columbia)

EARTH, WIND & FIRE—Let Me Talk (Columbia)

* PRIME MOVERS:

OLIVIA NEWTON-JOHN—Xanadu (MCA)

JOHNNY LEE—Lookin' For Love (Asylum)

EDDIE RABBITT—Drivin' My Life Away
(Elektra)

BREAKOUTS:

QUEEN-—Another One Bites The Dust (Elektra)

BARBRA STREISAND—Woman In Love
(Columbia)

7071 Could Be Good For You (Casablanca)

WAKY—Louisville
® JACKSON BROWNE—That Girl Can Sing
{Elektra)
o FIREFALL—Only Time Will Tel (Atlantic)
* ALSTEWART—Midnight Rocks (Arista) 26-

22
* DOOBIE BROTHERS—Real Love (WB) 20-

1
(14WK) WKWK —Wheeling

o JACKSON BROWNE—That Girl Can Sing
{Elektra)

o EARTH, WIND & FIRE—Let Me Talk
(Columbia)

* OUIVIA NEWTON-JOHN—Xanadu (MCA) 17-
9

* DIANAROSS-Upside Down (Motown) 2-1
(KJ100) W) —Louisville
o STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)
o ALLMANBROTHERS—-Angeline (Arista)
* KENNY LOGGINS—1'm Alright (Columbia)
21-17
* GENESIS—Turn It On Again (Atlantic) 22-16
(Q102) WKRQ—Cincinnati

© DONNASUMMER—The Wanderer (Geffen)

® ROLLING STONES-She's SoCold (Rolling
Stones)

* DEVO-Whip it (WB) AD-32

* OLIVIA NEWTON-JOHN—Xanadu (MCA) 27-

23
WZZP—Cleveland

® CLIFFRICHARD—Dreaming (EMI)
o DONNASUMMER-The Wanderer (Geffen)
% DIANAROSS-Upside Down (Motown) 17-5
* BOZSCAGGS—Look What You've Done To
Me (Columbia) 28-16
(92X) WXGT—Columbus

o BOZSCAGGS—Look What You've Done To
Me (Columbia)

o BARBRASTRE(SAND—Woman In Love
{Columbia)

* GEORGE BENSON—Give Me The Night
(WB)11-8

* QUEEN—Another One Bites The Dust
(Elektra)9-5

WNCI-Columbus

® STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)

o STACEY LATTISAW—Let Me Be Your Angel
(Atlantic)

 DOOBIE BROTHERS—Real Love (WB) 19-

15
* OLIVIANEWTON-JOHN—Xanadu (MCA) 17-
14
WGCL—Cleveland

® BOZ SCAGGS—Look What You've Done To
Me (Columbia)

© DONNA SUMMER-The Wanderer (Geffen)

 BARBRA STREISAND—Woman In Love
(Columbia) 16-10

* JOHNNY LEE—Lookin' For Love (Asylum)
24-17

CKLW-—Detroit
o AL STEWART—Midnight Rocks (Arista)
% QUEEN-—Another One Bites The Dust
(Elektra) 10-1
+ DONNASUMMER—The Wanderer (Geffen)
AD-26
WDRQ—Detroit
o SUPERTRAMP-—Dreamer (A&M)
o EARTH, WIND & FIRE—Let Me Talk
(Columbia)
* J07-ICould Be Good For You (Casabtanca)
2518
* EDDIE RABBITT-Drivin' My Life Away
(Elektra) 24-17

Southwest Region

® TOP ADD ONS:

CLIFF RICHARD —Dreaming (EMI)

WILLIE NELSON—0On The Road Again
(Columbia)

|LKISEN-FEITEN BAND —Who'll Be The Fool
Tonight (WB)

* PRIME MOVERS:

QUEEN—Another One Bites The Dust (Elektra)

OUIVIA NEWTON-JOHN—Xanadu (MCA)

BARBRA STREISAND—Woman In Love
{Columbia)

BREAKOUTS:

DONNA SUMMER-The Wanderer (Geffen)
AMY HOLLAND —How Do | Survive (Capitol)
DIANA ROSS—Upside Down (Motown)

KNUS—Dallas

o STACEY LATTISAW-Let Me Be Your Anget
(Atlantic)
o DONWILLIAMS—| Believe in You (MCA)
s LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB) 29-21
* BARBRA STREISAND—Woman in Love
(Columbia) 27-10
WEZB (B97)—New Orieans
® THE JACKSONS—Lovely One (Epic)
% THE CARS—Touch & Go (Elektra) 19-13
* IZ);MA ROSS—I'm Coming Out (Motown)
-17
WTIX—New Orleans
© PURE PRAIRIE LEAGUE-1'm Almost Ready
(Casablanca)
® ALLMAN BROTHERS—Angeline (Arista)
 STACEY LATTISAW—Let Me Be Your Angel
(Atlantic) 17-14
* (4)UVIA NEWTON-JOHN—Xanadu (MCA) 11-

KBFM - McAllen-Browmville

o STEVIEWONDER—Master Blaster
(Jammin)

® AC/DC-You Shook Me All Night Long
(Atlantic)

* 3uvu NEWTON-JOHN—Xanadu (MCA) 16-

* CARLY SIMON<Jesse (WB) 9-1
KEEL—Shreveport

o CLIFFRICHARD—Dreaming (EMI}
© DONNA SUMMER—The Wanderer (Geffen)
+ BARBRA STREISARD-Woman In Love
(Columbia) 19-16
* POINTER SISTERS—He's So Shy (Planet)
25-14
WFMF—Baton Rouge

o KANSAS—Hold On (Kirshner)

o SUPERTRAMP-Dreamer (A&M)

* OLIVIA NEWTON-JOHN—Xanadu (MCA) 9-4
* Il);)OBIE BROTHERS - Real Love (WB) 21-

THE CHARLIE DANIELS BAND—The Legend Of Wooley Swamp (Epic)

CARLY SIMON-Jesse (WB)

WILLIE NELSON—On The Road Again (Columbia)

® POCO-Nidnight Rain (MCA)
* OLIVIANEWTON-JOHN-Xanadu (MCA) 9-6
* xgnm LOGGINS=I'm Alright (Columbia)
127
KILT—Houstor

o DOOBIE BROTHERS—Real Love (WB)
+ BOZ SCAGGS—Look What You've Done To
Me (Columbia) 16-13
* AR SUPPLY=AIl Qut Of Love (Arista) 4-2
WSPT—Stevens Point

o AMY HOLAND-How Do i Survive (Capitol)
o MICHAEL JOHNSON—You Can Call Me Blue
(EMI)
+ BARBRASTREISAND—Woman In Love
(Columbia) 23-9
* DIANARGCSS-Upside Down (Motown) 1-1
KRLY—Houston
© DIANAROSS—1'm Coming Out (Motown)
© THEVAPORS—Turning Japanese (UA)
* II’ODgBROWN—Funkin’ForJamaica(Arista)
7
* QUEEN-Another One Bites The Dust
(Elektra) 10-4
KTSA—San Antonio

o ROBBIE DUPREE—Hot Rod Hearts
(Elektra)

® HALL & OATES—You've Lost That Lovin’
Feeling (RCA)

. % QUEEN-Another One Bites The Dust

* (Elektra) 29-19
* Ig.AGRRYGRANAI-One In AMillion You (WB)

KINT—El Paso

© THE SNEAKERS -Things We Said Today
{Bearsville)

o SUPERTRAMP—Dreamer (A&M)

* DEVO-Whip It (WB) 25-18

* CARLY SIMON-Jesse (WB) 10-3
WOW—Omaha

© [RENE CARA—OQut Here On My Own (RSO)

© CLIFF RICHARD—-Dreaming (EM1)

* PAULSIMON-—Late In The Evening (WB) 6-

2
 DIAMAROSS—Upside Down (Motown) 127
WEFM—Chicago
o EDDIERABBITT—Drivin' My Life Away
(Elektra)
© JACKSON BROWNE—That Girl Could Sing
{Asylum)
* CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp(Epic) 11-8
* BARRY GOUDREAU-Dreams (Portrait) 28-
23
WISM—Madison
® WILLIE NELSON—On The Road Again
(Columbia)

® CLIFFRICHARD—Dreaming(EMI)

© LARSEN-FEITEN—Who'll Be The Fool
Tonight (WB)

* BARBRASTREISAND-Woman In Love
(Columbiz) 13-4

* QUEEN—Another One Bites The Dust
(Elektra) 151

KVIL—Dallas

© WILLIE NELSON-On The Road Again
(Columbia)

® LARSEN-FEITEN—Who'll Be The Fool
Tonight (AB)

Midwest Region

® TOP ADD ONS:

CUFF RICHARD—Dreaming (EMI)

SUPERTRAMP—Dreamer (A&M)

WILLIE MELSON-0n The Road Again
(Colambia)

* PRIVIE MOVERS:

DIARA R®SS-Upside Down (Motown)

BOZ SCASGS—Look What You've Done To Me
{Columbia)

BOB SEGER—You'll Accomp'ny Me (Capitol)

BREAKOUTS

CHARLIE DANIELS BAND—The Legend Of
Woo-ey Swamp (Epic)

CARLY SIMON—)esse (WB)

BARBRA STREISAND —Woman In Love
{Columbia)

KIOA—Des Moines™

© KIM CARNES~Cry Like ABaby (EMI)
o SUPERTRAMP-Dreamer (A&M)
* KENNYLOGGINS—I'm Alright (Columbia)

12-5
* QUEEN-Another One Bites The Dust
(Elektra} 16-1
WNAP—Indiaapolis

o ROLLING STONES—-She's So Cold (Rolling
Stones)

® NATALIE COLE—Someone That | Used To
Love (Czpitol)

* ;(())IIII;I'EI SISTERS—He's So Shy (Planet)

* QUEEN-Another One Bites The Dust
(Elektra) 16-14

KFMK—Houston WOKY—Milwaukee
© WILLIENELSON-On The Road Again © PURE PRAIRIE LEAGUE—('m Almost Ready
(Columbia} (Casablanca)

© THE JACKSONS-Lovely One (Epic)
* 0§MANMON-IOHN-Magic(MCA) 18-
1

* QUEEN-Another One Bites The Dust
(Elektra)
KILE—Gaiveston

® CLIFFRICHARD—Qreaming (EM1}

* BOZ SCAGGS~Look What You've Done To
Me (Columbia) 22-19

* (B)UVIA NEWTON-JOHN—Xanadu (MCA) 12-

KXOK-St. Louis

o CLIFF RICHARD—Dreaming (EMI)

o AMYHOLLAND—How Do | Survive (Capitol)

* QUEEN—-Another One Bites The Dust
(Elektra) 27-23

 DOOBIE BROTHERS ~Real Love (WB) 23-

15
KOFM—0Oklahoma City

o DONWILLIAMS—| Believe In You (ASI)
o DOMNASUMMER-The Wanderer (Geffen)
* KENNYLOGGINS—I'm Alright (Columbia)

18-8
* QUEEN—Another One Bites The Dust
(Elektra) 19-7
(297) KF)Z-FM—Ft. Worth

. GEgRGE BENSON-Give Me The Night
(WB)
® DIANAROSS- Upside Down (Motown)
KSRR (STAR-97)—Houston

o CLIFF RICHARD~Dreaming (EM1)

www americanradiohistorvy com

® QLIVIANEWTON-JOHN—Xanadu (MCA)
* ALITHOMPSON-Take A Little Rhythm
(A&M)E-3
* GEORGE BENSON—Give Me The Night
(WB) 2916
KSLQ-St. Louis

© SUPERTRAMP—Dreamer (A&M)
© DONNA SUMMER-The Wanderer (Geffen)
+ DIAMA ROSS— Upside Down (Motown) 3-1
+ ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 4-2
WIUU—Milwaukee

o AL STEWART-Midnight Rocks (Arista)
* CARLY SIMON—Jesse (WB) 24-18
* BOBSEGER-You'll Accomp'ny Me
(Capitoll) 25-12
B—~Kansas City

o STEPHAMIE MILLS—Never Knew Love Like
This Before (20th Cent)

© STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)
* QUEEN-Another One Bites The Dust
(Elektra) 14-7
* KSENQNY LOGGINS—I'm Alright (Columbia)
15-
WLS—Chicago
* CHARLIE DANIELS BAND—-The Legend Of
Wooley Swamp (Epic) 16-10
* BARBRA STREISAND-Woman In Love
(Columbia) 35-13
KDWB—Minneapolis
o DIANAROSS—Upside Down (Motown)
* DIONNE WARWICK—No Night So Long
(Arista) 18-13
* JOHNNY LEE—Lookin' For Love (Asylum)

11-5
(KS95FM) KSTP-FM—St. Paul
© WILLIE NELSON—On The Road Again
{Columbia)
® CLIFF RICHARD-Dreaming (EM1)
* DIANARQSS-Upside Down (Motown) 5-2
* BOBSEGER-You'll Accomp’ny Me
(Capitol) 9-5
KWKN—Wichita
© ANNE MURRAY-Could | Have This Dance
(Capital)
o AMYHOLLAND—How Do | Survive (Capitol)
* GEORGEBENSON-Give Me The Night
(WB)9-6
* D:AM ROSS—Upside Down (Motown) 17-
1

Northeast Region

DONNA SUMMER-The Wanderer (Geffen)
CLIFF RICHARD-Dreaming (EMI)
SUPERTRAMP—Dreamer (A&M)

* PRIME MOVERS:

BARBRA STREISAND--Woman In Love
(Columbia)

QUEEN—Another One Bites The Dust (Elektra)
DOOBIE BROTHERS—Reai Love (WB)

BREAKOUTS

CARLY SIMON—~Jesse (WB)

PAUL SIMON-—-Late In The Evening (WB)

CHARLIE DANIELS BAND—-The Legend Of
Wooley Swamp (Epic)

WPRO-Providence (PRO-FM)
o RAY,GOODMAN & BROWN—My Prayer
(Polydor)
o HALL & OATES-You've Lost That Lovin'
Feelin' (RCA)
* AIR SUPPLY—AIl Out Of Love (Arista) 14-11
* QUEEN-Another Qne Bites The Dust
(Elektra) 13-5
WTSN~—Dover
o STEPHAMIE MILLS—Never Knew Love Like
This Before (20th Cent)
® CLIFFRICHARD—Dreaming (EMD)

(Continued on page 22)
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® Continued from puge 4

myself of the burden of running the
broadcast industry,” he said. And
plans are underway to eliminate
program logging rules, commercial
time limits and a quota of non-enter-
tainment programming such as news
and public affairs.

The FCC plan would also climi-
nate the requirement that broad-
casters “ascertain” the needs of their
communities and address these
needs in public service program-
ming.

License renewal might be treated
differently, also. with broadcasters
being judged on a market-by-mar-
ket basis rather than station-by-sta-
tion.

Representing the American Civil
Liberties Union, communications
lawyer Charles Firestone argued
that true deregulation would create
morce access in two ways: by creating
more space on the radio bands for
new radio stations and by opening
opportunities for more individuals
to use uncensored airtime.

“Access is now regulated by a li-

censing system that keeps people off
the air,” Firestone said. “We’d like
to sec incentives for broadcasters to
air more local views and voices.”

National Radio Broadcasters
Assn. gencral  counsel Tom
Shattenfield defended current
broadcasting practices. “There are
no FCC rules that require all talk
formats for example, but they’re
there because listeners want them.”

Representing the U.S. Catholic
Conference. Father Donald C. Mat-
thews criticized the FCC’s deregula-
tion plans. “The redcfinition of the
public interest to ‘consumer well
being’ as it happens to be served by
the unregulated play of marketplace
forces is totally at odds with the con-
cept of accountability for service to
the public.” said Matthews.

Dr. Ralph Jennings of the United
Church of Christ said the deregula-
tion proceedings were “brought
about by the wish of broadcasters to
have free and permanent monopoly
of their frequencies and (o be re-
lieved of responsibility to serve the

(Continued on page 30)
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® Continued from page 3

However, the AM station will be
completely automated with voice
tracks once the technology is set up.
The FM will remain live 24 hours a
day.

At presstime, the air talent lineup
remains the same. Since the station
will not emphasize personalities.
decjays will be limited to introduc-
ing songs and giving time and tem-
perature. Jim Wood remains as pro-
gram director.

The KZLA-FM air staff consists
of Jon Wailin. Pete Sullivan. Tom
Clay. Neil Ross and Mike Sakella-
rides. Before the format change, the
FM was partially automated during
the late night and” early morning
hours.

KZLA’s target demographic is 18-
54. Tts music will be played in unin-
terrupted “music sweeps” of three,
four or five consecutive records with
the number of commercials limited.
Once heavy on promotions and spe-
cial features, including “Soundtrack
Of The ’60s,” “News Roulette” and
others. Judy Lee, promotions direc-
tor, says that they are all now non-
existent.

Tom Casey, program director of
country KSCS-FM, KZLA’s sister

New Alternative
Radio Network

® Continued from page 16

tive Radio Network’s satellite time
buy will be the biggest of any AOR
program supplier—80 hours monthly
for the Dahl broadcasts alone.

The network’s base of operations
today is the downtown Hancock
building offices of WLUP.

Blatt and Caldwell admit that the
network’s plans have outpaced the
satellite systems’ ability to deliver
the signal. “Earlier in the year we got
ahead of oursclves.” Blatt explains.
“We started to promote the satellite
system and it wasn’t ready yet.”

Caldwell says five or six different
satellite options still are being ex-
plored.

“We've been looking at acquiring
our own transponder and going 24
hours per day.” he explains.

The Dahl morning airings, which
attract a large devoted audience in
Chicago. have been picked up by
Milwaukee's WQFM-AM. Dahl's ir-
reverent madness also is heard over
WABX-FM in Dectroit, using ATT
land lines for transmission. The
Daht feed is a four-hour segment.

Says Caldwell: “There will be a
quantum leap when the satellite dis-
tribution is completed. I really antic-
ipate we’'ll be on sometime in Octo-
ber.” Caldweli adds.

Affiliates will receive programs at
no cost in exchange for airing of na-
tional spot advertisements. Caldwell
explains. Space for local commer-
cials also is provided.

Heflel Broadcasting. WLUP par-
ent company, also holds an interest
in the network.

According to Blatt and Caldwell,
work is underway on a series of net-
work live concert broadcasts, and
the duo also is looking at special
weekend program features further
down the road.

Network concerts will be pro-
duced with mobile sound truck units
from around the U.S.. says Caldwell.

“We’ll be originating from a com-
bination of clubs, some studio facil-
ities and some larger auditoriums,”
outlines Caldwell.

www americanradiohistorvy com
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:KZLA AIRS ON AM-FM DIAL

w Its 4 L.A. Stations In
. Battle For Country Ratings

station in Ft. Worth, came to Los
Angeles to help inaugurate the new
format. KZLA’s country library was
put on cart and reel-to-reel by
KSCS. KZLA's pop library will
probably be put in storage.

The switch to a country format
was general manager Peter Newell’s
last act before leaving the station to
join Capitol Cities Communi-
cations’ (owners of KZLA) newly
formed Cable Television Division.
He will be succeeded by Norm
Schrutt. transferred from the com-
pany’s Buffalo station.

Says Newell: “It’s really amazing
that a music form as popular as
country has not been represented on
the FM dial here recently. There are
three or four stations in each of the
other formats. We decided that the
growing interest in country music
could not be ignored.”

The format change ironically also

serves as a sort of testimomal to
KZLA’s late program director Jim
LaFawn who died of a heart attack
last Jan. 31. The day of the change
was LaFawn’s birthday.

This represents KZLA’s second
format change in the last three years.
Its original call letters were KPOL.
Three years ago, the FM was
changed to KZLA with a soft rock
format while keeping its KPOL call
letters and an adult contemporary
format on AM. Last October, the
AM was changed to KZLA with
both stations programming a per-
sonality-oriented adult contempo-
rary sound.

Capitol Cities Communications
also owns WBAP-AM and KSCS-
FM in Ft. Worth, WIR-AM/FM in
Detroit, WKBW-AM in Buffalo,
WPAT-AM-FM in Clifton. N.J.
WPRO-AM-FM in E. Providence.

(Continued on page 43)
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® Continued from page 20

 ELECTRIC LIGHT ORCHESTRA-AIll Over The
World(MCA)9-5
 DLIVIANEWTON-JOHN—Xanadu (MCA) 13-
10 .
WLBZ—Banger
® WILLIE NELSON-0n The Road Again
(Columbia)
o SUPERTRAMP—Dreamer (A&M)
# CARLY SIMON-Jesse (WB) 13-8
* QUEEN—Another One Bites The Dust
(Elektra) 10-4
WGUY-Banger
© CLIFFRICHARD-Dreaming (EM1)
© GENESIS—Turn It OnAgain (Atlantic)
# KENNYLOGGINS—1'm Alright (Columbia)
20-16
# QUEEN-Another One Bites The Dust
(Elektra) 15-11
WOLF-Syracuse

o ELTON JDHN—Don't You Wanna Play This
Game No More (MCA)
o ROGER DALTREY-Without Your Love
(Polydor)
 LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB) 24-11
# CLIFF RICHARD—Dreaming (EMI) D-8
WTRY—Alsany

o CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

o STEVIE WONDER—Master Blaster (Tamla)

# OLIVIA NEWTON-JOHN-Xanadu (MCA) 12-
5

# CARLY SIMDN-Jesse (WB) 9-3
WPST-Trenton
© ROLLING STDNES—She’s So Coid (Rolling
Stones)
o HALL & OATES-You've Lost That Lovin'
Feelin' (RCA)
+ DIANAROSS-Upside Down (Motown) 21-

13
# CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 23-18
(13FEA) WFEA—Manchester

o PURE PRAUIRIE LEAGUE-I"'m Aimost Ready
(Casablanca)
o DIANAROSS-1'm Coming Out (Motown)
WRKO—Boston

© MECO-The Love Theme From Shotgun
(RSO)

o ROGER DALTREY-Without Your Love
(Polydor)

 BARBRA STREISAND—Woman In Love
(Columbia) 25-18

« DOOBIE BROTHERS—Real Love (WB) 22-
14

WBEN-Buffalo

o CLIFF RICHARD~Dreaming (EMI)

o DEVO-Whip It (WB)

* IS'AULSIIION-LateIn The Evening (WB) 9-

 DODBIE BROTHERS—Real Love (WB) 24-
15

WKBW-—Buffalo

o SUPERTRAMP-Dreamer (A&M)
© DONNA SUMMER-The Wanderer (Geffen)
# STACEY LATTISAW-Let Me Be Your Angel
(Cotillion) 21-4
* BOZ SCAGGS~—Look What You've Done To
Me (Columbia) 24-10
WBLI—Long Island

® ROLLING STONES—She's So Cold (RoHing
Stones)

© DONNA SUMMER-The Wanderer (Geffen)

* QUEEN—Another One Bites The Dust
(Elektra) 12-5

 BARBRA STREISAND—Woman In Love
(Columbia) 23-16

(14Q) WFTQ—Worchester

o CLIFFRICHARD—Dreaming (EMI)
o DONNA SUMMER-The Wanderer (Geffen)
+* CARLY SIMON-Jesse (WB) 10-6
# CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 30-14
(KC101) WKCI1—New Haven

o DIANAROSS—I'm Coming Out (Motown)
© DONNASUMMER—The Wanderer (Geffen)
 PAULSIMON-Late In The Evening (WB)

16-8
 BARBRA STREISAND—Woman In Love
(Columbia) 23-11
WFLY—Albany

o CLIFF RICHARD—Dreaming (EM1)
o DONNASUMMER-The Wanderer (Geffen)
 CARLY SIMON -Jesse (WB)5-3
* QUEEN—Another One Bites The Dust
(Elektra) 6-2
WABC—New York

o ELECTRIC LIGHT ORCHESTRA-All Over The
World (MCA)

o KENNY LOGGINS—I'm Alright (Columbia)

+ DOOBIE BROTHERS—Real Love (WB) 48-

37
# BARBRA STREISAND—Woman In Love
(Columbia) 38-26

o JACKSONS-—Lovely One (Epic)
. DEVO-Whip It (WB) 25-20
* AMY HOLLAND—How Do | Survive (Capitol)
1711
WFBL-Syracuse
o DONNA SUMMER-The Wanderer (Geffen)
% PAUL SIMON-Late In The Evening (WB) 8-

3
# QUEEN—Another One Bites The Dust
(Elektra) 6-2
WNBC—New York

o THE KINGS—Switchin’ ToGlide (Elektra)

© DONNASUMMER-The Wanderer (Geffen)

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

 QUEEN-Another One Bites The Dust
(Elektra)11-3

 JOHNNY LEE—Lookin' For Love (Asylum)
15-8

WPRO-AM - Providence

o CRYSTAL GAYLE—IfYou Ever Change Your
Mind (Columbia)

© HALL & OATES—-You've Lost That Lovin'
Feelin' (RCA)

* PAUL SIMON-Late In The Evening (WB)

10-
* BARBRA STREISAND-Woman In Love
(Columbia) 18-12
(F105) WVBF —Boston

o AMII STEWART & JOHNNY BRISTDL-My
Guy/My Girl (Handshake)

© WILLIE NELSON—-On The Road Again
(Columbia)

* P0I9IITER SISTERS—He's So Shy (Planet)
15

* QUEEN—Another One Bites The Dust
(Elektra) 10-1

WBBF—Rochester

© CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

 CARLY SIMON-Jesse (WB) 15-10

* QUEEN-Another One Bites The Dust
(Elektra) 16-12

WICC—Bridgeport

o CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

© EARTH, WIND & FIRE-Let Me Talk (ARC/
Columbia)

 OLIVIA NEWTON-JOHN—Xanadu (MCA) 12-
5

+ BARBRA STREISAND—-Woman In Love
(Columbia) 19-15
(99X) WXLD—New York

© DONNASUMMER-The Wanderer (Geffen)
+* DOOBIE BROTHERS—Real Love (WB) 15-5
 CARLY SIMON-Jesse (WB) 17-6

(K104) WCCK—Erie

o JACKSONS—Lovely One (Epic)
o BLACKJACK—MyWorld Is Empty (Polydor)
+ RANDYVANWARMER—Whatever You
Decide (Bearsville)9-4
+ ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA) 21
WWSW-FM (3W3)Pittsburgh

o ELTON JOHN-Don't You Wanna Play This
Game No More (MCA)
o [RENE CARA-Out Here On My Own (RSO)
WQXA-York

o JACKSONS—Lovely One (Epic)

o EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)

* POINTER SISTERS—He's So Shy (Planet)
15-11

* QUEEN—Another One Bites The Dust
(Elektra) 7-3

WRQX (Q107)—Washingten DC

o SPLITENZ-I Got You (A&M)

© CHARLIE DANIELS BAND-The Legend Of
Wooley Swamp (Epic) -

 EDDIERABBITT—Drivin' My Life Away
(Elektra) 15-11

* gLMA NEWTDN-JOHN-Xanadu (MCA) 11-

WFBG—Altoona -
© JACKSON BROWNE-That Girl Could Sing
(Asylum)
o ROGER DALTREY-Without Your Love
(Polydor)
 DIAMAROSS—Upside Down (Motown) 6-2
* QUEEN-Another One Bites The Dust
(Elektra) 24-13
WFBR-Baltimore

® AL THOMPSON-Live Every Minute (A&M)
© JACKSONS~Lovely One (Epic)
% STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent) 9-4
+ QUEEN-Another One Bites The Dust
(Elektra)D-17
WGN—Norfolk

o DANDY & THE DOOLITTLE BAND-Who
Were You Thinking Of (CBS)

® HALL & OATES—You've Lost That Lovin’
Feelin' (RCA)

+ CARLY SIMON-Jesse (WB) 13-9

 BARBRA STREISAND-Woman In Love
(Columbia) 17-8

o EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)
o DONNA SUMMER--The Wanderer (Geffen)
* 2I:iIMM RDSS—I'm Coming Out (Motown)
0-12
+ TEDDY PENDERGRASS—Can't We Try
(P.LR.)15-8
WHYN—Springfield
o CLIFF RICHARD-Dreaming (EM1)
© DONNA SUMMER-The Wanderer (Geffen)
+ CARLY SIMON-Jesse (WB) 8-3
+ BARBRA STREISAND—Woman In Love
(Columbia) 18-12
WTIC-FM—Hartford
® STEVIE WONDER-Master Blaster (Tamla)
© DONNA SUMMER—The Wanderer (Geffen)
WIGY-Bath

WRVQ—Richmond
© EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)
o HALL & OATES—You've Lost That Lovin’
Feelin’ (RCA)
 CHARLIE DANIELS BAND-The Legend Of
Wooley Swamp (Epic) 7-3
+ KENNY LOGGINS—I'm Alright (Columbia)
127
WQRK-Norfolk
o STACEY LATTISAW--Let Me Be Your Angel
(Cotillion)
o SUPERTRAMP-Dreamer (A&M)
* AMYHOLLAND—How Do I Survive (Capitol)

22-17
# BARBRASTREISAND—Woman In Love
(Columbia) 23-16 -

o CLIFFRICHARD—Dreaming (EMI)

o STEVIEWONDER—Master Blaster (Tamla)

% JOURNEY-Good Morning Girl/Stay Awhile
(Columbia) 18-12

# GENESIS—Turn It On Again (Atlantic) 25-18

Mid-Atlantic Region

® TOP ADD ONS;

DONNA SUMMER-The Wanderer (Geffen)
JACKSONS—Lovely One (Epic)
SUPENTRAMP-Oreamer (A&M)

* PRIME MOVERS

EDDIE RABBITT—Orivin' My Life Away
{Elektra)

KENNY LOGGINS—|'m Alright (Columbia)

AL STEWART—Midnight Rocks (Arista)

BREAKOUTS:

CARLY SIMON-Jesse (WB)

BOZ SCAGES—Look What You've Done To Me
(Cotumbia)

CHARLIE DANIELS BAND-The Legend Of
Wooley Swamp (Epic)

(1B105) WP1B—Providence WYRE—Annapolis
o HALL & OATES—You've Lost That Lovin' o EARTH, WIND & FIRE—Let Me Talk (ARC/
Feelin' (RCA) Cotumbia)

WAEB—Allentown
© AMYHOLLAND—How Do | Survive (Capitol)
o PURE PRAIRIE LEAGUE-1'm Almast Ready
(Casablanca)
+ DEVO—Whip It (WB) 6-2
+ BARBRA STREISAND-Woman In Love
(Columbia) 26-20
WIFI—Philadelphia
® CLIFF RICHARD—Dreaming (EMI)
o DONNASUMMER—The Wanderer (Geffen)
* DEVO-Whip It (WB)19-13
* NATALIE COLE—Someone That 1 Used To
Love (Capitol) 26-18
WPGC—Washington D.C.

o JACKSONS—Lovely One (Epic)
 KENNYLOGGINS—I'm Alright (Columbia)

11-6

+ EDDIE RABBITT—Drivin’ My Life Away
(Elektra) 18-9

WKBO—Harrisburg

o DIANAROSS—I'm Coming Out (Motown)

o HALL & OATES-You've Lost That Lovin’
Feelin' (RCA)

* AMY HOLLAND—How Do | Survive (Capitol)

29-20
+ STEPHANIE MILLS—-Never Knew Love Like
This Before (20th Cent) 24-16

(96KX) WXKX—Pitisburgh

® KANSAS—Hold On (Kirshner)
© SUPERTRAMP-Dreamer (A&M)
* ROSSINGTON-COLLINS BAND-Don't
Misunderstand Me (MCA) 15-8
# BOBSEGER-Betty Lou Is Getting Out
Tonight (Capitol) 17-11
WFIL—Philadelphia

o CARLYSIMON—Jesse (WB)
® DONNA SUMMER-The Wanderer (Geffen)
+ AL STEWART-Midnight Rocks (Arista) X-27

* BOZSCAGGS—Look What You've Done To
Me (Columbia) 29-23
WCAQ-Baltimore

# QUEEN-Another One Bites The Dust
(Elektra) 15-6
(298) KLAZ-FM—Little Rock

® LEO SAYER—More Than | Can Say (WB)

® NEILSON/PEARSON-IfYou Should Sail
(Capital)

* DIONNEWARWICK—No Night So Long
(Arista) 13-10

o CLIFF RICHARD—Dreaming (EMI)

o JACKSONS—Lovely One (Epic)

* WILLIE NELSON—On The Road Again
(Columbia) 40-27

+ BARBRA STREISAND-Woman In Love
(Columbia) 39-24

* IIB;LkYIOEL—Don'tAskMeWhy(f‘ lumbia)

Southeast Region

® TOP ADD ONS:

SACKSONS—Lovely One (Epic)
CLIFF RICHARD - Dreaming (EMI)
SUPERTRAMP—Dreamer (A&M)

* PRIME MOVERS:

QUEEN—Another One Bites The Dust (Etektra)

BARBRA STREISAND—Woman In Love
(Columbia)

DOOBIE BROTHERS—Real Love (WB)

BREAKOUTS

WILLIE NELSON—On The Road Again
(Columbra)

CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

STEVIE WONDER—Master Blaster (Tamla)

(293) W26C—Atlanta

o SUPERTRAMP--Dreamer (A&M)
o WILLIENELSON=-On The Road Again
(Columbia)
* QUEEN—Another One Bites The Oust
(Elektra) 6-1
 STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent) 27-23
WLCY-Tampa
© EDDIE RABBITT-Drivin' My Life Away
(Elektra)
o AMY HOLLAND—How Do | Survive (Capitol)
* GEORGE BENSON—Give Me The Night
(WB)4-1
+* JOHNNY LEE=Lookin' For Love (Asylum)
14-6
WTMA-Charleston

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

o JACKSONS- Lovely One (Epic)

# QUEEN—Another One Bites The Dust
(Elektra) 18-14

* DIANAROSS—-Upside Down (Motown) 4-1

WLAC—Nashville

o SUPERTRAMP-Dreamer (A&M)

o AC/DC—You Shook Me All Night Long
(Atlantic)

* Il)gOBIE BROTHERS—Real Love (WB) 23

+ CHARLIE DANIELS BAND—-The Legend Of
Wooley Swamp (Epic) 22-18
WFLB—Fayetteville
o HALL & OATES-You've Lost That Lovin’
Feelin' (RCA)
© DONNASUMMER-The Wanderer (Geffen)
« O'JAYS=Girl, Don't Let It Get You Down
(1S0P)32-27
# QUEEN—Another One Bites The Dust
(Elektra) 22-15
(Y-103) WIVY—Jacksonville
o STEVIEWONDER—Master Blaster (Tamla)
o COMMODORES—Heroes (Motown)
+ DIANAROSS—I'm Coming Out (Motown)
35-31
* QUEEN—Another One Bites The Dust
(Elektra) 16-12
WBBQ-Augusta
® ROLLING STONES—She's So Cold (Ralling
Stones)
® JACKSONS—Lovely One (Epic)
+ CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 18-11
* OLIVIANEWTON-JOHN—Xanadu (MCA) 14-
8
WNOX~Knoxville
® KIM CARNES—~Cry Like A Baby (EMI)
® JACKSONS—Lovely One (Epic)
 LARRY GRAHAM—One In AMillion You (WB)

10-4
# KENNYLOGGINS—I'm Alright (Columbia)
17-11
(94Q) WQXI-FM—Atlanta

o CLIFFRICHARD—Dreaming (EMI)

© THE CARS-Touch & Go (Elektra)

% WILLIENELSON—0n The Road Again
(Columbia) 21-13

WHBQ—Memphis

o JACKSONS—Lovely One (Epic)
o STEVIE WONDER-Master Blaster (Tamla)
* DIONNE WARWICK—No Night So Long
(Arista) 22-16
* QUEEN-Another One Bites The Dust
(Elektra) 8-2
WARY—Huntsville

® CHRISTOPHER CROSS—Never Be The
Same (WB)

o HALL & OATES—You've Lost That Lovin'
Feelin' (RCA)

« DEVO-Whip It (WB) 24-14

 BOZSCAGGS-Look What You've Done To
Me (Columbia) 13-6

WAYS—Charlotte

o CLIFF RICHARD-Dreaming (EMI)
o JACKSONS—Lovely One (Epic)
* BOZSCAGGS—Look What You've Done To
Me (Columbia) 21-12
* QUEEN-Another One Bites The Dust
(Elektra) 10-5
(KX104) WWKX — Nashille

o KIMCARNES—Cry Like A Baby (EMI)
o JACKSONS—Lovely One (Epic)
* DEVO-Whip It (WB) 29-22
+ DOOBIE BROTHERS - Real Love (WB) 17-
10
WAPE-Jachsonville

o WILLIE NELSON—On The Road Again
(Columbia)

© JACKSONS—Lovely One (Epic)

* CARLY SIMON-Jesse (WB) 11-9

* DOl;NA SUMMER—The Wanderer (Geffen)
D-2

WAXY ~Ft. Lauderdale

© AMY HOLLAND—How Do | Survive (Capitol)
© CLIFF RICHARD—Dreaming (EMI)
* QUEEN-Another One Bites The Dust
(Elektra) 21-12
+ BARBRA STREISAND-Woman In Love
(Columbia) 24-18
WKXY—Sarasota

© ROLLING STONES—She's So Cold (Rolling
Stones)

o SUPERTRAMP-Dreamer (A&M)

 DOOBIE 