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Digital the Major Topic
For N.Y. AES Parley

Studios Are
Mixed $ Bag

LOS ANGELES—The recording studio
business remains a mixed bag around the U.S.

Many studio operations are still fecling af-
tershocks of the gencral record industry slow-
down with many indicating flat second and
third quarters.

Some studios. however, particularly those
that cater heavily to commercial and film and/
or video post-production in addition to record
work, are reporting at least steady if not in-
creased business.

Still other studios with strong in-house pro-
ducer affiliations are pointing to more active
business.

The spotty activity appears to have affected
the larger. multi-room 24-track music complex
the most. Those that had heretofore resisted
video now seem 1o be seriously eving expan-
sion in that area.

Compounding the overall situation even
further is the continuing skyrocketing cost of

* state-of-the-art professional audio recording

equipment and maintenance.
(Continued on page 67)

By JIM McCULLAUGH

LOS ANGELES—A new Mitsubishi 32-
track digital recorder. Sony’s new digital cedi-
tor, revelations about four new Soundstream
digital cditing facilitics, and announcements
about additional international installations for
3M’s digital equipment are expected to add
fucl to the various digital camps at the 67th
Audio Engincering Society convention begin-
ning its four-day run Friday (31) at the Wal-
dorf Astoria in New York.

Some 8,000 members of the world pro sound
community are expected to attend to view
products from 185 exhibiting companies.

And 77 technical papers will be delivered
combined with 10 specialist workshops as the
AES plans this year to incorporate morce spe-
cialist audio engincering disciplines. Among
topics to be covered are: digital techniques,
video for audio, broadcast audio and micro-
PTOCESSOTS.

Additional digital product highlights on the
exhibit floors may also include the first pro-
totype of an EMI/MCT 2-track digital master-
ing machine. the result of technical cross polle-
nization between those two firms; an update
an the recent Sony/Studer digital alliance and
a further look at Matsushita’s 4-channel digi-
tal system, first introduced at AES in Los An-

geles last May. (Continued on page 66)

of allowing the practice to thrive.

Asian Music Industry Assn.

On “Black Market Clash,” a ten-inch Epic Nu-Disk® Britain's best new
band shows you what all the fuss is about. Nine previously unreleased or
rare Clash tracks span four years of rock and reggae. Once again, The
Clash give you more of the best for less. On Epic Records. 4E 36846.
(Advertisement)

wishes to remain unnamed.

MIDRANGE LINES REDUCED

LP Shelf Prices In
U.S. Chains Climbing

Singapore Chasing Pirates

By PETER ONG
SINGAPORE—The government here will crack down on piracy after years

The move is expected to attract international record industry interest. be-
cause Singapore pirates not only scll their illegal product here, they also export
large quantities to Asian, Arabian and African markets.

The antipiracy pledge was made Tuesday (21) by Singapore’s minister for
culture. Ong Teng Cheong. at the opening of the joint meeting held by the In-
ternational Federation of Producers of Phonograms and Videograms and the

IRS Sniffing Tax-Shelters

By IRV LICHTMAN
NEW YORK—The Internal Revenue Service has stepped up its challenge of
tax-sheltered recordings which had its heyday during 1977-'78.
“Everybody who dealt in tax-shelters is now subject to audit,” declares an
attorney who has represented clients who sought such tax advantages and

“The government,” he continues. ““is making a concerted effort to attack tax-
shelters, both on a partnership and individual basis.”’

Committee Finds
U.K. Chart Hype

By PETER JONES

LONDON—-The committee of inquiry
formed here by the British Phonographic In-
dustry to look into allegations of chart hvping
(Billboard. Aug. 30. 1980) has acknowledged
that there’s been “widespread infringement™
by the U.K. record companies of the BPI's
code of conduct.

That code was formulated after it became
apparent that sales representatives of some
BPI member firms were inducing certain re-
tailers to falsify chart returns made to the Brit-
ish Market Research Bureau. i.c.. “hyping”
certain titles onto the chart by misrepresenting
their sales strength. The inducements ranged
from free records to such gifts as liquor and
sweatshirts. '

Those companies which have engaged in
hyping “have damaged the industry’s public
image,” says the committee of inquiry.

But the report doesn’t name companies

(Continued on page 80)

By JOHN SIPPEL

LOS ANGELES—Though advertised al-
bum specials remain of the bargain basement
variety. shelf pricing for LPs is rising sharply. a
survey of 19 U.S. record/tape/accessorics
chain retailers indicates.

Even the recently introduced $5.98 mid-
range album lines are being footballed down-
ward at times. The 15 chains who special price
$5.98ers average out at $4.34 when theyv're on

Complete pricing information appears on
page 16.

sale. Noteworthy is the policy of DJ's Sound
City. Cavage’s and Record Factory on this im-
portant new price category. Shelf price there
averages $5.20.

Most significant album price increases occur
in catalog inventory. The shelf price for $7.98
list albums averages $6.87 for the almost 900
stores represented in the 19 chains canvassed.
The chains® average shelf price for $8.98 al-
bums is $7.69.

On advertised special, a consumer can pur-
chase the $7.98 list album in these stores for an
average of $5.37. On the $8.98 list albums, the
average special price is $6.26.

Singles. (oo, show substantial consumer

(Continued on page 16)

(Continued on page 54)

SPYRO GYRA . . . The Billboard 1980 Talent Forum JAZZ ARTIST OF THE

l"‘h.*

YEAR . . . Now brings to you all of the magic, excitement and animation

‘(Conlinued on page 54)

of a real “CARNAVAL" the title of their newest album on MCA Records.

(Advertisement)

(Advertisement)
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General News

LOOK-ALIKES—Ronald Reagan and Jimmy Carter look-alikes Jay Cotch an

Bob Doezie help CBS promote its new ‘‘Thank You, Mr. President’’ comedy
LPin front of the Tower Records Sunset Blvd. store in Los Angeles. The girl is
unidentified.

Yellow Magic U.S. Show
Will Beam Live To Japan

By ED HARRISON

LOS ANGELES—The first date
of the popular Japanese group Yel-
low Magic Orchestra’s five-city U.S.
tour will be relayed live via satellite
to Japan and broadcast nationwide
by the Fuji Television Network.

Emanating from the newly named
and refurbished A&M Chaplin
Stage here. Yellow Magic Orches-
tra’s performance will simulta-
neously be broadcast to the New
York club Privates for a special “in-
vitation only” screening.

The broadcast will be taped and
used later for cable television and
other promotional purposes.

The Nov. 7 broadcast, coordi-
nated by Martin Kirkup. A&M vice
president of artist development, has
been in the planning stages for more
than four months.

The satellite broadcast will be
produced by Jerry Kramer of Kra-

mer/Rocklin Studios who will also
manage the studio for A&M. Sound
production is by ex-Doobie Brother
Jeff Baxter and stage design is by
Michael Cotton. synthesizer player
with the Tubes.

A&M chairman Jerry Moss notes
that the Yellow Magic Orchestra sat-
ellite broadcast and tour of Los An-
geles, San Francisco, New York,
Boston and Philadelphia will hope-
fully expose the prominent Japanese
threesome 1o broader audiences.

“It’s difficult getting Top 40 air-
play because those stations don’t
play a lot of instrumental records.”
says Moss. “Because of this we need
to expose the group through other
means.”

“If the music can happen in one
territory it can happen everywhere.”
adds Moss.

(Continued on page 9)

IS,

Copyright Tribunal heard testi-

mony on the Recording Industry
Assn. of America’s proposal for
adjustment of the current 2% cents

rate.

RIAA’s proposal had triggered
vehement objections from the Na-
tional Music Publishers Assn. and
American Guild of Authors and
Composers when it was introduced
Oct. 15. throwing the Tribunal into
{ a quandry over whether to accept

the 1lth hour document. The
Tribunal then adjourned the pro-
ceedings until Friday (17) when a
decision to accept RIAA’s pro-
posal was reached.
% The Tribunal has a mandate

¢ WASHINGTON-The mechan-
ical royalty rate-setting liearings
resumed Thursday (23) as the

Tribunal Hears Opinions
On RIAA Rate Proposal

By JEAN CALLAHAN

from Congress to set a mechanical
royalty rate by the end of this year.
RIAA’s proposal suggests that the
Trnibunal maintain the flat cents-
per-tune mechanical at the current
rate with automatic adjustments to
be made in 1982 and 1985 on the
basis of changes in the retail list
price of records.

Under examination by RIAA
counsel Jim Fitzpatrick Thursday
(23), RIAA president Stan Gorti-
kov told the Tribunal that his plan
satisfies the demands of publishers
and composers by linking the roy-
alty to the list price. and reflects the
impactof inflation on the mechan-
ical royalty rate.

The publishers and composers
beg to differ. During cross-exam-

PSPPI

ination by NMPA counscl Morris
Abram, Gortikov admitted that he
had not taken into account the rate
of inflation between 1974 and 1980
when constructing his case for
maintaining the rate at the 2%
cents set by Congress in 1974.
Abram claims that the rate of in-
flation reflected by changes in the
Consumer Price Index, has been a
cumulative 47% from 1974
through 1979.

Abram also worried about a
loophole he saw in RIAA’s pro- §
posal through which record com-
panies could raise prices after the
surveys of the list price of leading
albums had been completed.

So record companies could issue
(Continued on page 9)
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India’s Piracy Campaign Hypoed

LONDON-—The five-day annual
council meeting of the International
Federation of Producers of Phono-
grams and Videograms, which
ended in New Delhi Oct. 16. has
given a vital new momentum to the
Indian record industry's campaign
to clean up a market in which 90% of
prerecorded cassette sales are from
pirate sources.

This was the verdict of IFP! presi-
dent, Nesuhi Ertegun, who chaired
the meeting at the Taj Mahal Hotel
in New Delhi.

“Since the vast majority of record
and tape sales in India are of local
product. the Indian industry has the
best possible incentive to eliminate
piracy, and in formal and informal
discussions which went on through-
out our visit between IFPI and In-
dian government officials. I'm sure
they have a new appreciation of the
revenue that is being lost to the gov-
ernmient because of the high inci-
dence of piracy.” Ertegun said.

He also was optimistic about the
chances of the Indian government
ratifying the Rome convention—one
of the prime reasons why New Delhi
was chosen as the location for [FPI's
annual council meeting. It was the

Digital Standardization Is Urged

Frustration Resulting From Differences In Technologies

CHICAGO-—The spreading in-
dustry use of digital recording
equipment is multiplying the num-
ber of producers and engineers en-
thusiastic about the new process at
the same time that frustration over
the lack of digital technical stand-
ardization mounts.

Digital production experience,
limited to a handful of producers
last year at this time, is increasingly
widespread, with the pop side of the
business picking up rapidly on the
new technology.

Though few dispute the inevita-
bility of digital’'s takeover of the
recording studio, a broad range of
opinion can be found about the
technical gap between analog and
digital. with many believing that
analog is more competitive than it
has been portrayed

“The finest analog tape machines
have increased in quality in the last
year. There’s a fine line between

By ALAN PENCHANSKY

state-of-the-art analog and digital,
comments Mack Emerman. head of
Miami’s Criteria Studios.

Sull one property shines forth in
Emerman’s view of digital—the abil-
ity to have limitless copying without
signal degradation.

“There is no contest when it comes
to noise and no contest when it
comes 1o generations.” Emerman.
one of the nation’s foremost studio
operators, says.

The absolute identity of each digi-
tal tape copy to the parent is the
source of the excitement.

Says Emerman. “The key benefit

”

is obviously the ability to make as
many copies as many generations as
you want. As soon as you make the
first generation then the contest is
over.

Analog improvements include
new tape formulations and elimina-
tion of transformers from circuits,
according o Emerman. “The latest
analog has caught up. that's the
point nobody secems to realize,” he
explains.

Emerman. who doesn’t expect to
commit to a digital system until
standardization, will be testing a

(Continued on page 68)
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By MIKE HENNESSEY

first time the Federation had met in
India in its 47-year history.

Ertegun said that delegates were
profoundly impressed by the key-

ARISTA ADDS
44 $5.98 LPs

NEW YORK—Continuing sales
of catalog product has prompted
Arista Records to add 44 more al-
bums to its $5.98 list price line.

The release, which includes prod-
uct from the Bell and Buddah back-
lists, 1s set for early November and
includes an advertising budget tied
to the amount of goods purchased.

Arista launched its midline serics
in August with more than a dozen ti-
tles from its own catalog. The forth-
coming releasc is considered to be a
major acknowledgement to con-
sumer demand for catalog.

“Based on response to our first re-
lease we are increasing our commit-
ment to, and visibility of, our mid-
price line.” says Gordon Bossin,
Arista’s vice president of sales and
distribution. “People are looking for

(Continued on page 9)

note address made by India’s min-
ister of communications.

“He understood very clearly the
problems of piracy, home taping
and counterfeiting. and I must say I
could wish that many American sen-
ators would exhibit as much under-
standing of these problems.”

The IFPI meetings. according to
Ertegun, produced some of the most
animated and free-ranging discus-
sions that the council has ever en-
joyed. including a major session on
the worldwide situation regarding
the video revolution—a session
which Ertegun admitted produced
more question marks than answers.

Also given high priority on the
agenda were discussions on the pe-
rennal problems of piracy and
home taping.

“Another great plus for our meet-
ing,” said Ertegun, “was the pres-
ence of Bhaskar Menon, who was at-
tending for the first time since his
election to the board of the feder-
ation.

“I was also impressed with the
positive response of the media to our
presence in India. Press and tele-
vision coverage was much more im-
mediate and comprehensive than is
the case in many other countries.”

Billboard photo by Lester Cohen

STILL PALS—Mike Stewart and Monti Lueftner, right, his boss are in a cheery

mood in L.A. Stewart, who formed the Interworld Music Group in 1977 in L.A.

with financing by the Bertelsmann organization of West Germany, is leaving
Interworld Nov. 15.
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General News

Philips, RCA Videodisk Strategies Explored

Mass Item
Or Limited
Marketing?

By GEORGE KOPP

NEW YORK-Top level video-
disk marketing executives squared
off Wednesday (22) and defended
strategies as different as night and
day.

Philips North America vice presi-
dent John Messerschmitt and RCA
vice president and general manager
Jack Sauter shared a panel at the In-
ternational Tape Assn. Home Video
Programming seminar Wednesday
(22) the New York Sheraton.

While Sauter insisted the video-
disk player should be sold as a mass
market product like television, Mes-
serschmitt defended the Magnavox
and Pioneer marketing plan, which
treats the videodisk as a hi fi-type
limited interest product.

“Since video disk is a product for
everyone.” Sauter said, “we have a
basic disagreement with those who
attempt to place it in a marketing
category dominated by audio-ori-
ented consumers.”

Sauter also announced that RCA
would hold a dcaler meeting in early
December, at which time the com-
pany would reveal its entire initial,
software catalog. The player will go
on sale in March 1981 at 5.000 deal-
erships nationwide.

Both men agreed that VCR sales
would continue strong despite the
disk player. But they disagreed on
who would buy the new tech-
nologies. According to Philips, the
disk buyer and the VCR buyer are
the same person, and Messerschmitt
predicted that many households
would own both.

According to Sauter. on the other
hand. the disk buyer was more simi-
lar to the color tv buyer. He said
RCA research showed the disk
player, untike VCR, was preferred
about equally by men and women,
while the VCR is a male-dominated
item. for example.

He compared the market to a
pyramid. “Seventy-five percent of
the pyramid supports the other 25%.
We're aiming at the 75%, not the
25%."

The Philips system has come un-
der fire recently because of charges
from retailers that MCA Disco-

(Continued on page 66)

Billboard photo by Chuck Pulin

BACKSTAGE HANDSHAKE—Robert Stigwood, head of the Stigwood com-

panies, greets Terry Chamber, drummer of XTC, backstage at the Ritzin New

York while Al Coury, president of RSO Records, looks on. RSO will be distrib-
uting the next album by the Virgin-signed act.

RIAA PLAN ACCEPTED

Good News: Truck
Costs To Drop 10%

NEW YORK—At a time when
prices scem only to go up. the
Recording Industry Assn. of Amer-
ica has news of a price reduction; the
National Classification Board, a
trucking industry group which sets
price guidelines. has agreed to an
RIAA plan that would reduce by
10% truck shipping costs for LPs and
singles. It is estimated these should
save the recording industry about $!
million a year.

The traffic committee of the
RIAA also has plans to file this fall a
proposal for a reduction on the rat-
ing of prerecorded cassettes and 8-
tracks. A further plan to ask for re-
ductions on shipping prerecorded
videocassettes and videodisks is in
the works.

Mecting in Los Angeles. the traf-
fic committee also approved the fi-
nal draft of the new UPS weight
break shipping guide and the first
dratt of a proposed air freight guide.
Both will be published as supple-
ments to the RIAA freight trans-
portation guide, originally prepared
n 1974,

According to Stephen Traiman.
exccutive director of RIAA, the pur-

IFPI, BIEM UTILIZING
TEMPORARY CONTRACT

By HENRY KAHN

PARIS—-Once again, the Inter-
national Federation of Producers of
Phonograms and Videograms and
the European mechanical rights bu-
reau (BIEM) have failed to reach
agrecment on a new basis to com-
pute mechanical royalties.

The result is that the old contract.
which expired Dec. 31, 1979. has
been supplanted by a tranditional
18-month agreement which is back-
dated to July 1. 1980. and will run
until Dec. 31. 1981.

Says BIEM presidgnt Jean-Loup
Tournier, who signed the new agree-
ment with the 1FPI’s director gen-
eral, John Hall, in Rome, “This will
give both sides a chance to set up
working parties to look into new
methods of calculating mechanical
payments.”

The IFPI is anxious to replace the
long-standing basis of 8% ot the re-
tail price with a flat rate as in the
U.S. BIEM. on the other hand, de-
fends the percentage system. point-
ing out that with price and markup
differentials in the 26 BIEM mem-
ber territories. it is virtually impos-
sible 1o arrive at a universally appli-
cable flat rate which would be
equitable.

In the interim. the mechanical
royalty computation will continue to
be calculated on the basis of 8% of
the retail price.

Says Tournier: “Where fixed
prices still obtain. such as in Eastern
Europe and some North African
countries. this presents no problem.
And where there is a respected rec-

(Continued on page 82)

pose of these guides is to help manu-
facturers and distributors determine
the most economical way of ship-
ping product depending on its bulk.
configuration and destination.

The traffic commitiee and con-
sultants Nicholas and Donna Behme
also are studying the feasibility of an
RIAA shipper co-op. initially on a
regional basis. The RIAA says that
with the trucking industry deregu-
lated, “the potential savings from
such a group could be substantial,
particularly in shipping product to
customers from warchouse loca-
tions.”
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 ExecutiveTurntable |

Record Companies

Jimmy Horowitz and Dennis Collopy arc upped to executive vice president
of the Riva Record Co. and Riva Music, respectively. Horowitz was a founding
member of the board of directors and has served in various executive capac-
ities with Gaff Management. Ltd.. the London-based parent firm. He is now
based in New York for the Mercury-distributed label. Collopy continues to
serve in his managing director post at Riva Music in London. . .. Holly Fergu-
son moves to PolyGram Record Operations USA in New York as a&radminis-
trator within central PolyGram Record Services. She was a contract ad-
minstrator with Arista Records. ... Richard H. Growald joins RCA as media
services director in New York. He has been with UPI for the past 25 years. the

Laverty Brack Singleton

last three as its national reporter. . .. Marilyn T. Laverty is upped at Columbia
Records in New York to East Coast associate director of press and public in-
formation. She was manager in the same department. . . . Steve Brack becomes
national secondary promotion director for Boardwalk Records in Beverly
Hills. He was with Epic, Portrait. Associated Labels as West Coast product
manager. . .. Ernie Singleton, based in New Orleans. is upped at Casablanca
Records to r&b promotion national director. He was Southeast regional pro-

Beckwith

Hester

Marcellino

motion and marketing director. . .. Sherry Winston joins Arista Records in
New York as jazz and progressive music promotion manager. She comes from
the college promotion department at Elektra/Asylum Records. . .. Dennis J.
Gordon moves to A&M Records as Northeast r&b promeotion director with re-
sponsibilities for Baltimore. Washington. D.C.. and Virginia. He was national
r&b promotion director for Prelude Records in New York. . . . Kenney Marcel-
lino joins Tapestry Records in Los Angeles as national dircctor of promotion.
He comes from Power Play Productions where he was executive producer.
Marketing

Dave Rothfield, the long-time vice president and divisional manager for rec-
ords and tapes tfor Korvettes, is now doing special projects for merchandising
and marketing for the Musicland and Sam Goody stores. He was appointed as
a consultant to the Minnecapolis-based Pickwick retail division by Jack Eugs-
ter, excecutive vice president of that wing. .. . The Record Bar Chain. based in
Durbam. N.C.. has two new positions: Jean Hester as director of management
information and Craig Beckwith as store ptanning director. She joined the firm
as a data processing assistant and he was manager of planning and construc-
tion. . .. Bob Varcho and Dennis Kennedy are district supervisors for the Stark
chain. Varcho, based in Kansas City. was general manager of Grapevine Rec-
ords and Tapes in Akron, Ohio. Kennedy. based in Texas. managed Stark’s
Dallas Camelot store. Also. Bill Jay becomes sales representative for Stark’s
Fisher Big Wheel stores in Michigan and Ohio. He was manager of Camelot
number 41 in Rochester. Mich. Jim Gallagher is the general manager of the
Grapevine Records and Tapes outlet in Akron, Ohio. He was manager of
Camelot Music in Lexington. Ky. . . . Jim Leventhal in New York becomes in-
ternational account executive for the Cardinal Export Corp. He has spent the
last four years in sales. marketing and operations for an exporter.

Publishing

David Steel is upped to Chappell and Intersong international representative
in New York. Formerly. he was disco promotion manager tor Polydor Rec-
ords. ... Allan Tepper joins Delightful Music in New York—the publishing
wing of De-Lite Records as director. He was East Coast professional manager
at United Artists Music. . . . Michael J. Lembo takes over the post of artist de-
velopment consultant for MCA Music. He continues with his own Mike’s Art-
ist management and Deli Platters Records in New York. ... Barbara Kirkner
moves 1o the Bug Music Group in Los Angeles as copyright and licensing ad-
ministrator. She was in Capitol Records law department. Also at Bug. Lydia
Frazier moves up to copyright and royalties administrator. She had been copy-
right administrator for Bug Music for two years. . .. Robert Krancndonk has
resigned as sales manager with Shawnee Press Inc. at Delaware Water Gap.
Pa.

Related Fields

Tony Cabot is now musical and entertainment director for the forthcoming
Vista International New York Hotel at the New York City World Trade Cen-
ter. He has been a television musical conductor. RCA Records artist, director
of Broadway musicals and a producer of entertainment packages and trade
shows. . .. In the same vein, Phyllis C. Kaufman joins the Caesars Boardwalk
Regency Hotel Casino in Atlantic City. N.J.. as entertainment director. She
was in private entertainment law practice. ... At Fidelitone Inc. in Arlington
Heights, Iil.. Charles Smith is upped to chairman of the executive committee

(Continued on page 98)
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JOHNSON IN L.A.

Delicious Retail Web
Looks To 4th Store

By JEAN WILLIAMS

LOS ANGELES—The Delicious
retail record opceration here has be-
come a chain of three stores, with the
possibility of a fourth opening
shortly.

The operation. owned by Robert
Johnson. opened its newest shop a
month ago. with business so brisk,
says Johnson. a staff of six has been
employed to work the outlet.

Johnson. an alumnus of the VIP
retail operation here. opened his
first store two years ago. He is the
only black dealer in L.A. and one of
the few in the country to open three
large volume outlets in less than 2%
years.

His shops are strategically located
around the city, with merchandising
and promotion designed specifically
for the three different areas, he says.

The second store opened a few
months ago in the Ladera Heights
section of L.A.. and the third outlet
is located in nearby Inglewood,
Calif., both in shopping centers.

The newest shop, 3.000 square

feet, offers basically the same inven-
tory as the first two stores. “Al-
though cutouts are prime movers at
the other stores. we’re marketing this
merchandise cven stronger at the
new store,” says Johnson. “We're
selling more cutouts than frontline
merchandise and I am able to buy at
the right price.” he adds.

He notes that he searches out bar-
gains and selects different times of
the year to buy certain product. I
bought three truckloads of product
from Record Merchandising when it
was going out of business.”

Johnson maintains that he also
stocks a large quantity of $5.98 mid-
line product. “We’re buying 200
pieces a week from Pickwick of the
older Motown merchandise. Colum-
bia and some of the other labels also
have good midline product and this
merchandise sells well for us.”

He cxplains he does carry new
product in all stores, however. since
its opening, the third store is gener-

(Continued on page 98)

New Rap Excitement

Two 12" Records by
THE
TREACHEROUS
THREE

‘“At the Party”
and

“The Body Rock”
Spreading Nationwide!
“Do You Like That Funky Beat”
by Kool Kyle (The Starchild)

ENJOY RECORDS

611 W. 125 S1.. New York City 10027 » (212] 662-2230

$7.98 LIST

459

e All Major Label Records & Tapes!
Blank Tapes!eCartridges!eAccessories!
e All Major Brand Audio & Video
Equipment! (110-220 volt) _
eImmediate Shipment ANYWHERE in the World!
eMulti-Million Dollar Inventory!
eFive Full Floors of Stock at ALL Times!
«Extra Personal Attention Given EVERY Account!

WE AREA FULLCATALOGUE HOUSE
CHECK OURLOW EVERYDAY PRICES!

$8.98 LIST

509

We can ship C.0.D.-Sight Draft-Letter of Credit All Prices F.O.B. New York
Customer Service HOT LINE (212) 233-0747

$9.98 LIST

569

TELEX NO. 420961 JRR
PHONE (212) 732-8600
EXPORTDIVISION

23 PARKROW,

NEW YORK,N.Y.10038

General News

Biltboard photo by Chuck Pulin

N.Y.’S GRAMMY —Harrison J. Goldin, comptroller of New York City, welcomes the 23 annual Grammy Awards Show
back to New York at a press conference at City Hall. The show, to be seen nationwide on the CBS-TV network Feb. 25,
1981, will be produced by Pierre Cossette. It will originate live from Radio City Music Hall, the first time the venue has

hosted such an event.

FOR 2 SOUNDTRACKS = ’

| MCA Will Utilize
. Cross-Promotions |

LOS ANGELES—MCA Distrib-
uting Corp. is cross-promoting its
“Smokey And The Bandit 2” and
“Xanadu™ soundtracks with 651
Stop & Go convenience stores and
Pepsi and Mountain Dew soda.

The promotion, which starts Mon-
day (27) and runs through Dec. 20,
enables consumers to purchase ei-
ther soundtrack in the record de-
partment called Music Stop part of
the store and be entitled to a free six-
pack of Pepsi or Mountain Dew.

" The 651 Stop & Go stores are lo-
cated in Calitornia. Texas. Okla-
homa. Nevada and Arizona.

The promotion is the brainchild
of MCA western regional director
Leroy Sather, Los Angeles branch
manager John Jump and Bob Zip-
kin. MCA sales rep.

According to John Burns, vice
president of branch distribution. the
two soundtracks were chosen for the
promotion because of their exposure
from both the films and music with
hit singles culled from each LP.
Burns says that both $9.98 list LPs
sell at Stop & Go for $8.99. The
chain stocks an assortment of best
selling titles.

An in-store display piece will be
used to call attention to the promo-
tion with the LP and cassette and

FBI RAIDS
DENVER’S OZ

DENVER—"Certain materials
used in producing background mu-
sic” were seized by FBI agents in a
raid on Oz Productions. 1033 S.
Gaylord here Wednesday Oct. 15.

Carrying a search warrant author-
ized by U.S. Magistrate Roy Sickler,
the FBI agents reportedly took du-
plicating equipment and various
tape configurations, ranging from
open reel to cassette.

The search warrant was con-
cerned with alleged copyright mat-
ters, wherein the firm was allegedly
duplicating copyrighted recorded
performances  without author-
ization. “Oz was licensed by some
but not all record labels whose per-
formances they were duplicating.”
an FBI spokesperson states.

Results of the search are being
studied by the staff of Denver U.S.
Attorney Joseph Dolan.

Pepsi logo on all point of purchase
material.

The length of this promotion is
somewhat longer than the norm.
While most promotions run six
weeks at the most, the Stop & Go/
Pepsi tic-in runs eight weeks or
nearly right up to Christmas.

Burns believes the timing is right
on the mark coinciding with the re-
lease of the fifth single from
“Xanadu.” the Olivia Newton-John/
Cliff’ Richard duet on “Suddenly.”
The latest release from the “Smokey
And The Bandit” soundtrack is Burt
Reynold’s novelty song “Let’s Do
Something Cheap And Superficial.”

Vig Band Performs

LOS ANGELES—The 2I-piece
Tommy Vig jazz band played at
Carmelo’s in Sherman Oaks Mon-
day (20). The vibist-percussionist
occasionally fronts a large aggrega-
tion.

RIAA Video To
Hold L.A. Meet

NEW YORK-—-RIAA/Video. es-
tablished recently by the Recording
Industry Assn. of America. will ga-
ther representatives from 30 video
software companies for gencral
membership and policy-making
Video Council sessions Nov. 20 at
the Sheraton Universal in Los An-
geles.

They will hear reports from the
initial meetings of priority activity
committees in such areas as antipi-
racy/sccurity. bar coding. data proc-
essing. engincering. legal rights,
postal affairs. traffic/freight and
coordination with the Motion Pic-
ture Assn. of America and the Inter-
national Federation of Producers &
Phonograms and Videograms.

At a noon buffet luncheon. mem-
bers of the recently established
RIAA video committec. comprised
of executives within RIAA audio
member companies responsible for
video activities. will meet.

Included are representatives from
A&M, Atlantic. Capitol. CBS.
Chrysalis. Elektra/Asylum, Life-
song. Motown. Ovation. PolyGram,
RCA and Warner Bros.

" TIVE and MONEY

Cut Your Costs

Avoid Time Constraints
Don’t Hassle With Scheduling

If you are capable of taking charge in a stu-
dio we offer a significant advantage over
normal studios and typical studio fee$

LEASE this superb three building thoroughly
equipped studio complex. Idyllic country
location—finest equipment includes Studer
24/16/2/2—Steinway Concert Grand—
racks of outboard and much more.

$7500. to $9000. per month complete.

(802) 763-7714

~
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THEY’RE CHANGING T

“The Bus Boys are more than a great
rock band. They are an important
one”—Newsday

The Bus Boys provoke. They’ve be-
come, in afew short months, more
than a new rock band; they’ve become
the focus of national attention. Their
initial impact: cultural shock. Five
black guys and a Chicano drummer
playing exhilarating rock & roll for pre-
dominantly white audiences on the Los
Angeles rock club circuit, openingup a
whole range of rock possibilities.
Faced with the Bus Boys, how could
people not have taken notice? Even
such an august periodical as The Wall
Street Journal said, “.. a remarkable
rock band, the Bus Boys are launch-
ing an assault on the musical main-
stream...the Bus Boys' brand of
‘minimum wage rock ’'n’ roll’ should
help put some life into rock’s unhealthy
pallor”

Theirs is a new neighborhood for rock,
and they make the rules. At first, the
Bus Boys’ image turns heads. Then
their music opens eyes and ears.
Playboy tried to pinpoint it: “If you can
picture Sly Stone fronting the Talking
Heads at a shindig in the Twilight Zone,
then you have some idea of what a Bus
Boys show is like.” Rarely has a first LP
been preceded by such interest and
anticipation. The Los Angeles Times
has stated, “The Bus Boys are a revolu-
tionary Los Angeles band. The songs
shatter just about every preccnception
you can imagine about a band whose
novel approach to rock will probably
make you blink time and again...the
most original pop arrival of the year”

On songs like “KKK,” “There Goes The
Neighborhood,” “Did You See Me,’

“Minimum Wage” and “Tell The Coach”
(all written by Bus Boy Brian O’Neal),
the band latches on to stereotypes,

ARISTA
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HE COLOR OF ROCK & ROLL.

subverts them, and then levels them
with a spirit and humor that borrows
from the best rock and roll of the
past twenty years: everyone from the
Coasters to Chuck Berry to Jimi
Hendrix to The Stones to...well, as
they tell it in ‘Johnny Soul’d Out”:

James Brown was his cousin

Little Richard was his friend

Lord only knows where the story
begins...

Johnny soul’d out, I tell you Johnny
soul’d out

He’s into rock and roll and he’s given
up the rhythm and blues.

They’re going to make a dramatic
ditference in the way you hear
rock & roll.

MINIMUM WAGE ROCK & ROLL
from THE BUS BOYS.

THEY CANDISHIT OUT...CAN YOU
TAKEIT?

AB 4260 Produced by Brian O’Neal, Kevin O’Neal and Robert Margouleff.
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NOVEMBER 1, 1980, BILLBOARD

General News

Musicians & Film Producers Seeking Accord
AFM Resuming Peace Negotiations

LOS ANGELES—Film producers
and the striking American Federa-
tion of Musicians return to the bar-
gaining table Monday (27) without
a federal mediator.

The last set of talks, which broke
down Oct. 1. had federal mediator
Tim O’Sullivan present. Victor
Fuentealba. AFM president. now
heads up the musicians bargaining
side.

The AFM has been on strike since
Aug. | over the issuc of payment for
the reuse of {ilm and television mu-
SIC.

The new talks at the Dart Building
here follow in the wake of a letter

sent by AFM local 47 president Max
Herman two weeks ago to President
Carter and other officials. In it, Her-
man harshly criticized film produc-
ers for going overseas and using for-
eign musicians to score their
projects.

24th District Congressman Henry
Waxman is hand-presenting a copy
of the letter to President Carter and
supplying suggestions on how 10
deal with the situation. It is Her-
man’s contention that. by going
overseas. the producers are utilizing

“foreign scab labor” and behaving
in a way which is “anti-American.”

Still. the AFM is confident that
the talks can be handled without a
mediator. “It was by mutual agree-
ment on both sides that there not be
a mediator.” declares Dick Gabricl.
West Coast recording supervisor for
the AFM national office. “There is
no anger. no bad vibes. Sometimes
it's easier to deal with someone
directly. We haven’t gotten to the
point yet where we can’t deal with
them directly.”

The strike has been picking up
support from other unions. “We've
gotten incredible support from the
Teamsters,” voices Mike Melvoin,
AFM local 47 strike cochairman. “In
fact. at Paramount, the trucks are
turning around at the gates. We ex-
pect 30 building trade unions to go
out.” The union that went out last
week was the Ironworkers Union,
Local 433.

The musicians have been less suc-
cessful in persuading actors 1o honor
the lines at the seven major studios

WHY JUST WATCH TV

WHEN YOU CAN WATCH THE WORLD?

Downlink.” The-home telecom-
muniéeations system that lets you
receive television programming

porch, in your backyard, or
on any flat -oof. You put the
receiver nearyour TV (on a

right off communications
satellites, without the aid of
local network affiliates and
cable TV services.

You see, the big networks,
cable companies, newswire
services, ‘superstations’and
others transmit much of their
programming by satellites

coffee table, for instance) and
use it to switch from one
channel to another, just as you
normally switch TV-channels.
Downlin< consists of the
highest quality components.
It's rugged,durabte and backed
by a on2-year warranty.

Go to your nearest video

that distribute it from central

broadcast stations to local affiliates. With Downlink
you can now bypass these middlemen. Legally.
The result is an enormous increase in the scope
and quality of your TV reception.

Downlink picks up everything that's transmitted via

satellite throughout the entire continent. More than 60
channels in the U.S., Mexico and Canada. Upedited

by local networks and cable services.
Watch foreign and domestic sports. View movies

and uncut news. See foreign language and religious
programs. Enjoy adult entertainment shows. Be there
for live coverage from the House of Representatives

...the possibilities are-endless.
If you live outside the range of local cable services,

dealer and see for yourself.
Or send for the Downlink Videotape Offer.
Downlink Videotape Offer

The Downlink demonstration videotape explains
in detail what Downlink is, how it works, and gives

numerous examples of what &t can do for you,
including a varied sampling of actual satellite

programming. Send $29.95 for Beta version or
$34 .95 for VHS version. Allow 30 days for delivery

For more information, contact:

Black and White Enterprises, Ltd.

P.O. Box 33

Putnam, Connecticut 06260

Downlink lets you receive much of their programming,

as they do, right off the satellites.

In addition, since you get your picture directly from the

satellite, bypassing network and cable interference,
with Downlink the quality of your TV reception is
better than what you're getting now.

And because of Downlink's unique technological
advances, professional-quality satellite reception is
available to you at a price significantly below that of
previous telecommunications systems.

The Downlink home telecommunications system
consists of an antenna with an amplifier and a
receiver. it's easy to hook up and simple to

use. The antenna can go on your
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203-928-7955

DOWNLINK™

Downlink, inc. is a whoily-owned subsidiary
of Black and Write Enterprises, Ltd.

which are being picketed. However,
Melvoin says that, again at Para-
mount, a significant number of ac-
tors have refused to cross the lines.

In a related matter, a federal court
hearing concerning the AFM in-
junction against Universal for scor-
ing episodes of “Quincy” illegally
was pushed back to Friday (24) from
Monday (20).

The AFM is confident it can win
support from the general public.
Kim Feliner, who handles public re-
lations for the Screen Actors Guild
and now for the AFM Local 47. is
helping design a campaign to bring
the “human side of the strike™ to the
public. “If regular television viewers
are informed about this taking of
work overseas. they will be up in
arms.” adds Melvoin.

Alleged T-Shirt
Pirate Arrested

LOS ANGELES—Alleged T-shirt
bootlegger Wilbur D. Hensley of
Memphis was arrested on federal as-
sault charges after he assaulted a
federal officer during the serving of
a seizure order to confiscate alleged
bootleg T-shirts outside a Kenny
Rogers concert in Cincinnati Oct. 12.

Hensley was earlier arrested on
state misdemeanor charges of as-
sault and obstruction of official
business.

Hensley was due to appear for the
defense in a hearing Oct. 15 on a
preliminary injunction against Cre-
ative Screen Designs, Ltd.,, an II-
linois firm allegedly manufacturing
bootleg T-shirts. It was during a re-
cess in that hearing when Hensley
was arrested by federal marshals. It
was said that Hensley’s actions as an
alleged bootlegger have extended
nationwide for several years.

Creative Screen Design is the sec-
ond firm in which action was taken
to halt alleged illegally manufac-
tured T-shirts by attorneys for
Kenny Rogers. Last month, an in-
junction was issued against Grand
Illusion Designs, Inc. on similar
charges.

According to Gordon Bennett of
Kragen & Co., managers of Rogers,
this kind of action will continue at
both the local and national level un-
til the problem is overcome.

“We are now investigating a new
approach to this problem that will
mean we can be effective in every
town in the country for almost min-
imal expense, and we have support
from other groups’ managers and
tour merchandising operations,”
says Bennett.

Concord Jazzmen

Booked On Cruises

LOS ANGELES—Concord Jazz
artists and label topper Carl Jeffer-
son will appear on two ocean cruises
on the American Hawaii liner Ocean-
ic Independence. The cruises. Nov.
8 and Dec. 13 are for seven days
through the Hawanan Islands.

The Nov. 8 cruise features John
Bunch, Bob Maize, Herb Ellis, Jake
Hanna, Scott Hamilton and Warren
Vache. The Dec. 13 jaunt features
Dave McKenna, Charlie Byrd, Cal
Collins, Jake Hanna and Scott Ham-
ilton. Jefferson will be host for the
shows on both tours. He plans to cut
an LP on the cruises.

Schact PR Moves

NEW YORK-—Janis Schacht
Public Relations has moved to the
Little Theatre Building. 240 W. 44th
St., New York 10036. (212) 869-
3459.
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Financial

Album Rights Available To RJAA’
6 New ITC Film Scores AA'S

LOS ANGELES—ITC Film
Scores of London has six movies in
the works, for which all soundtrack
album rights are available, accord-
ing to Graham Walker, chicf of the
division of Associated Communi-
cations Company, the Sir Lew
Grade complex.

Most important property is tenta-
tively titled “Muppet Movie II,”
which will shoot in the U.K.. with a
projected March to May 1981 re-
lease date. Joe Raposo is doing the
music.

Set for early [TC relcase in 1981 is
“Green Ice.” a jewel robbery thriller
with music composed by Rolling
Stone bassist Bill Wyman. A Latin-
influenced rock background is ex-
pected from Wyman, who may also
sing on the track. Walker is secking
another teatured name singer.

Morris West’s novel. “Salaman-
der.” will be released about the same
time as “Green Ice,” with a score by
Gerry Goldsmith. “A Man From A
Far Country,” dealing with Pop
Paul John Il. releases in mid-1981
with music. No composer is listed.

“Hawk The Slayer.” a drama
about the middle ages has Harry
Robinson, one of the founders of [s-
land Records. charting the track.
which will be big studio orchestral in
texture.

Graham Walker himself is pro-
ducing performances by Night. B.A.
Robertson, the Pretty Things (who
re-tormed recently), UB-40. the Ex-
presso, the Viewers, John Williams
and John Giorgiadis and Allan
Hawkshaw for “The Monster Club.”
due globally in March 1981.

Yellow Magic Beams Live

® Continued from page 3

The broadcast also marks the first
time the revised soundstage will be
used in conjunction with a broad-
cast. The facility. built in 1919 by
Charlie Chaplin, was the scene of
many of his films as well as the pro-
duction home of the “Superman.”
“Perry Mason” and “Red Skelton
Show” tv serices.

In the time A&M has owned it, it’s
been used as a rehearsal hall for
A&M acts, a convention center. a
stage for promotional filming and
on threc occasions was the produc-
tion facility for Herb Alpert tele-
vision specials.

Approximately $500.000 went
into the upgrading of the sounds-
tage. It affords artists the comfort
and convenience to record at cost-
saving technology.

The A&M Chaplin Stage is now
equipped with lights that can be set
at stage level so that lights and sce-
nery can be raised and lowered, is lo-
cated near the recording studios, is
equipped with two dressing rooms
with shower and two mobile dress-
ing rooms, production office and
can hold an audience of 300. There
is also a complete kitchen and execu-

Arista Midliners

e Continued from page 3
value and they are getting some
strong names for their money.”

The midline release will include
Arista stalwarts such as Barry Mani-
low. Monty Python. Melissa Man-
chester. the Kinks, Raydio and Al
Stewart, as well as albums from the
Fifth Dimension. Tony Orlando &
Dawn and the Monkees. all origi-
nally recorded on the Bell label
Buddah artists include the Lovin
‘Spoonful. Gladys Knight. Sha Na
Na and Melanie.

“The size of the order will earn the
distributor an appropriate advertis-
ing allowance.” says Bossin.

“The positive response to our
midprice line encouraged us to
hurry out with another release,” Bos-
sin adds. *As long as your catalog al-
lows it, it's just common sense to do
this.”

tive dining room.

No policy has been set thus far on
the kinds of productions the stage
will accommodate. although Jerry
Kramer notes that it will be open to
all kinds of productions in addition
to music. “We're not limiting the
kinds of acts or productions.” he
says.

The night of the broadcast. A&M
will be providing a party atmos-
phere in a specially erected tent on
the A&M lot.

Club Operator
Sues Over Exit

MOUNT HOLLY. N.J.—After
successfully running the El Marko
disco in the Executive Motor Lodge
here for 10 weeks last year. Veronica
Jones Wharton testified in state Su-
perior Court here that she was sud-
denly locked out of the club by its
owner.

Wharton is suing Juliano & Sons
Enterprises Inc., the owners of the
motel that housed the disco. seeking
$121.200 in damages to recover most
of the investment she says she made
in lighting and sound systems along
with other cosmetic improvements.

Wharton says she was put in
charge of the El Marko on June I,
1979. after signing a threc-year
agreement with Frank Juliano. She
testified that the club grossed
$19.000 in its 10 weeks as a disco be-
fore she was locked out on Aug. 9.
1979. when Juliano barred the doors
with a chain and padlock.

Wharton told Judge Alexander C.
Wood that she paid all her expenses.
including a $10.000 deposit toward
the club lease. She said Juliano gave
no written or verbal notice of the
shutdown.
hired her originally in January 1979
to do the advertising for the El
Marko, then a nightclub. Then in
early May, he told her he wanted
somcone to take over the club. The
case was heard without a jury and
Judge Wood is expected to rule on
the matter next month.

Barry, Albhy, Karl Hit 11 No. 1s

LOS ANGELES—"Woman In
Love.” the hit Barbra Streisand song
from her “Guilty” album. is the 11th
No. 1 single for producers Barry
Gibb, Albhy Galuten and Karl
Richardson. That’s more than any
producer has had in the past five
years.

Aside from “Woman In Love.”

the other top songs produced by this
team are: the Bee Gees' “You

Shouid Be Dancing.” “How Decp Is
Your Love,” “Stayin’ Alive.” “Trag-
edy.” “Love You Inside Out.”
“Night Fever,” “Too Much
Heaven,” Andy Gibb’s “Love Is
Thicker Than Water,” “Shadow
Dancing.” “I Just Want To Be Your
Everything” and Franki Valli’s
“Grease.”

Bee Gees members Robin and
Maurice Gibb also coproduced the
Bee Gees hits.

Wharton said Juliano

Royalty
Proposal

® Continued from page 3

a price hike on Jan. 1, 1985. claimed
Abram that would cheat publishers
and songwriters out of increased
royalties since the surveys determin-
ing the rate of RIAA's proposed ad-
Jjustments are based on the calendar
year, the last year to be surveyed
being 1984.

“The implication is that record
companies would artificially supress
price increases to avoid paying
higher mechanicals. That's impos-
sible.” Gortikov answered Abram.

Concluding his cross-exam-
ination, Abram asked Gortikov
whether he would consider annual
automatic rate adjustments. Gorti-
kov replied that annual adjustments
would be “absolutely too frequent,
not necessary and would fly in the
face of precedent.”

Quoting press releases from
Warner Communications and CBS,
Inc.. AGAC counsel Fred Green-
man suggested that major record
company revenues. income and
earnings for 1980 may belie the un-
happy economic conditions of the
record industry to which RIAA wit-
nesses have testified.

He quoted a Warner Bros. release
claiming a 20% increasc in operating
income for the record and music
publishing group for the third quar-
ter of 1980. CBS, Greenman said.
showed a 6% rise in revenues {or the
record group in the same third quar-
ter and pre-tax profits for the CBS
record group increased at a rate
greater than sales.

Greenman then asked Gortikov
which record companies were con-
sulted in the preparation of the
RIAA proposal. Gortikov named
PolyGram. CBS, Warner Bros. and
Arista. specifically identifying top
level executives from each of those
labels including CBS’ Walter Yetni-
koff, Warner’s Sheldon Vogel and
PolyGram’s Irwin Steinberg.

According to Gortikov. the idea of
the RIAA proposal had been dis-
cussed only by himself and his attor-
ney before the end of direct testi-
mony in August. In late August and
early September record company
representatives were consulted and
the proposal was submitted to the
RIAA board of directors for ap-
proval Sept. 23.

NARM Scholarship
Deadline Oct. 31

NEW YORK-The filing dead-
line for the 1981 National Assn. of
Recording Merchandisers scholar-
ships is this Friday (31).

Open to NARM membership em-
ployes, children and spouses of em-
ployes, the scholarships are in the
amounts of $4.000 and $6,000 with
25% of each scholarship awarded in
each of the undergraduate years.

The applicants must be high
school graduates enrolling at an ac-
credited coliege or university no
later than the fall of 1981.

Members may obtain applications
for the scholarships by calling
NARM at (609) 795-5555.

Since its inception in 1967. the
Scholarship Foundation has
awarded more than $600.000 in fi-
nancial aid to 165 students.

Haynes Honored

NEW YORK-—Roy Haynes will
be honored by Jack Kleinsinger's
“Highlights In Jazz” series Nov. 6 at
NY’s Loeb Student Center at 8 p.m.
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" Market Quotations |

As of closing, October 23, 1980

1980

High  Low NAME
1% % Altec Corporation
38 26 ABC
36% 27% American Can
34% 14% Ampex
5 2% Automatic Radio
55% 42%. CBS
37 27  ColumbiaPictures
8% 4 Craig Corporation
53% 40% Disney, Walt
12 v/ Filmways, Inc.
20% 1" Gulf + Western
14% 7% Handleman
13 5% K-Tel
43% 25% Matsushita Electronics
57% 44'% MCA
18% 10 Memorex
62% 46% 3M
72 41% Motorola
37 23% North American Philips
8% 4% Orrox Corporation
23 13% Pioneer Electronics
31% 18% RCA
16% 6 Sony
35% 20": Storer Broadcasting
7 3 Superscope
35% 25% TaftBroadcasting
20% 14% Transamerica
39% 29% 20th Century
62% 34 Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 - 1% 2%
Certron Corp. 13 - 1% 1%
Data Packaging 5] - 7% 8%
Electrosound
Group 10 — 5% 5%
First Artists
Prod. 12 - 3% 3%

PE (fg(',‘:’) High Low Close Change
. 47 15/16 14716 15/16  +1/16
6 507 31% 30% 30%  — %
7 188 31% 31% 31%  — %
15 941 32% 31% 3% — %
- 16 3 2% 2% - %
7 608 50% 49  49%  — %
7 84 34 3% 3%+ %
— 5 6 5% 5% - %
1 490 44 2% 2%  — %
= 125 8% 8% 8% — %
4 705 18% 17% 17% - %
7 91 13% 13% 13%  + %
7 56 1% 10% 1%+ 1%
1 19 41 41 & ==
9 232 53 5% 524  ~ %
- 186 16  15% 15% — %
10 898 57% 55% 55%  — 1
12 582 72 69% 69%  — 1%
7 248 37 36% 37 roY%
35 62 Th 64 7 — %
14 2 20% 20% 20%  + %
9 620 29% 28% 29 — B4
13 1185 14%  14% 4% - %
1 122 34% 31% 3%k — 2%
= 26 4% 4% 4%  — %
10 164 33% 32% 32%  — 1%
5 560 19 18% 19 + %
6 38 aru 37 a7 E_—
13 1284 59  S56% 56% =9

OVER THE P-E Sales Bid Ask
COUNTER
Integrity Ent. - - 2% 3
Koss Corp. 9 - 8% 8%
Kustom Elec - - 1 1%
M. Josephon 9 - 12 12%
Recoton 15 - 2% 3
Schwartz

Bros. - - 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds. Inc.. 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505(213)841-

3761, member New York Stock Exchange, Inc.

ABC’s 3rd-Quarter
Income Takes a Dip

NEW YORK—American Broad-
casting Co. reports record revenues
for the third quarter and first nine
months of 1980, but a decrease in net
income and ‘earnings per share in
both periods.

For the quarter ended Sept. 27.
revenucs rose to $491.2 million. an
increase of 5% over the $468.6 mil-

lion reported in the third quarter of

1979. Net income in the quarter was
$29.7 million. a decline of 7% from
the $31.9 million reported a year
earlier. Comparable earnings per
share were $1.05 in the 1980 quarter
and $1.14 a year earlier.

For the first nine months of 1980,
revenues were $1.62 billion, a 14%
increase from the $1.42 billion re-
ported in the first nine months of
1979. Net income for the nine
months was $107.8 million. a decline
of 6% from the $114.4 million re-
ported in the prior year period.
Earnings per share for the 1980
nine-month period were $3.82 com-
pared to $4.08 reported a year ear-
lier.

ABC Radio reports revenue gains,
but a profit decline for the 1979 pe-
riod due to higher administrative ex-

penses. ABC Radio figures are not
broken out.

Fourth quarter results are ex-
pected to be substantially less than
the $1.59 that was reported in 1979’s
fourth quarter, largely due to a
sluggish economy and its impact on
broadcasting.

EAGLES

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GDPHER PRODUCTS CORP.

2201 Lockheed Way,
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MILLS' PARTY—Stephanie Mills and her husband Jeffrey Daniels of Shala-
mar wear matching outfits as they dance to Mills’ ““Never Knew Love Like
This Before" at a party hosted by RCA and 20th Century-Fox Records in Hol-
lywood honoring Mills on her marriage and her ‘‘Sweet Sensation’ gold

record.

CLONEOUT RECORDN INC.

220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (800) 221-7938 or (212) 691-8884 « Telex: 237891

CUTOUTS - &

We have the titles—
We have the prices

Send for complete price list

General News

. Ovation Goes
Direct Mail
With Disney

§ By ALAN PENCHANSKY }

CHICAGO-—Ovation Records is
going into direct marketing with its
“Magical Music Of Walt Disney”
four-LP set. A mailing to 47,000
schools and public libraries, ex-
pected to roll in November. is the
first campaign under the company’s
new Ovation House wing.

David Webb, Ovation executive
in charge of the campaign. estimates
potential sales of up to 90.000 sets.

Webb, who expects to push other
product into this pipeline, hopes 1o
launch a full-scale direct marketing
arm. Surprisingly, there has been
no push at libraries.

The four-record Disney box with
big color booklet by Ovation’s pro-
duction chief Dick Schory had a
1978 release date. Webb says that
even the Chicago Public Library
was not approached by a distributor.

(Sale to the library of 170 sets now
reportedly has been negotiated
directly.)

Webb says the package’s $25 list
price is being shaved by $5 in quan-
tities of 25 or more.

According to Cary Baker, Ovation
publicity chief and wordsmith for
the mail pitch, one design for the
mailing was scrapped.

“Basically, the graphics were too
flashy.” Baker, who resorted to a di-
rect marketing reference book, says.

The form of the final mail piece is
closer to a letter than the original
brochure, Baker explains.

CUT

YOUR AD BUDGET
LATELY?

Honesty compels us to admit that you're
not alone.

Whenever the cost/price squeeze gets
realiy tough. it's a temptation to regard
advertisingasacost. . . andtocut

Not at every company, however.

In recent years a significant change has
taken place in the thinking of many
management people about advertising
budgets. No longer are appropriations
cut automatically when the pressure is
on.

Why?

For a number of reasons. Among them
are

1. With the growth of the marketing
concept, advertising is no longer looked
upon merely as an expense. butasan
integral part of the company's marketing
mix.

2. Companies that maintain advertising
during recession periods do better in
sales—and profits—in those and later
years. That was proved conclusively in
studies of five separate business declines
made by American Business Press and
Meldrum and Fewsmith.

3. The cost of a salesman’'s call today
makes it imperative to make maximum
use of advertising. The average cost of a
sales call soared o a record $137.02
according to the latest report by McGraw-
Hill. Yet studies show that a completed

advertising sales cali—thatis, one ad read
thoroughly by one buying influence—
literally costs only pennies. Why deny
yourseif such efficency?

4. In some cases, there is no way to reach
customers except by advertising. The
"“Paper Mill Study'’ shows (1) the number
of buying influencesin the average
operation is far greater than marketers
are aware of, (2) the majority of these
influences are unknown to salesmen, (3)
no salesman has the time to contact all
influences even if he knows them.

5. Selling costs are lower in companies
that assign trade advertising a larger role
in marketing products. So advertising is
aninvestmentin profit, just like a machine
that cuts production costs.

6. Memories are short. Thereis an
estimated 30% turnover every year
among buyers. It isn't surprising, then,
that lack of advertising contact can
quickly result in loss of share of market

7. Most down periods turn out to be
shorter than expected. The history of
every postwar recession is that it didn't
last as long as predicted.

8. Advertising works cumulatively. It
would be nice to think that every reader
reads all of your ad. We know it doesn’t

Billboard

... where advertising sells records

work that way. To be most effective,
advertising must have continuity.

9. Sales and promotion people need
support. They know that their chance of
getting an order is better if they are
backed up by advertising. Can they be as
effective when they tearn that the support
has dwindled?

10. You know better. Survey after survey
of executives shows that they expecta
dropin sales if advertising stops.

But there is need tor efficiency . . .

whenever advertising budgets are being
assembled—never more than in these
inflationary times. Significantly, a recent
survey shows that nearly 40% of the
average budget for advertising to
business and industry is invested in
business publication space and
preparation. That's more than double the
next largest item.

Why? Because specialized business
publications remain the most effective
and efficient method of reaching target
audiencesin business and industry.

And we can prove it
Write to Billboard or ask your salesman

for a copy of “The ABP Library of
Pubtishing, Advertising & Marketing.

wWwWwW americanradiohistorv.com

Rock’n’ RoIIing_

Warner Exec Sees
Reverse Crossover

By ROMAN KOZAK
NEW YORK—As more and more discos either go entirely into a rock’n’roli
format. adopt new wave dance nights or program dance-oriented rock songs
within their regular mix. post-disco radio is picking up on these new sounds

and is helping to break new rock
acts. Coincidentally. this reverse
crossover is exposing for the first
time many white acts to a black au-
dience. so that such acts as Devo. the
B-52s or Queen are being discovered
by black kids in the major metro-
politan areas.

Such are the observations of Ray
Caviano. vice president of Warner's
dance music department. and presi-
dent of RFC Records. It is not that
the former golden boy of disco has
gone punk. but Caviano's depart-
ment is the only one in the business
to have a full-time dance rock pro-
motion person (Stephen Patrie)
helping to break such acts as the B-
52s. Devo and the Pretenders
through club and disco radio play.
Of the 15 dance rock titles currently
on the disco chart. eight, or more
than half. come from Warners.

Caviano points to such stations as
WBLS-FM and WKTU-FM in New
York and KISS-FM in Los Angeles
as “dance fusion” stations. He says
the new Burkhart-formatted
WXLO-FM in New York. which is
“early on r&b and late on pop.”is an
example of the trend. where research
from clubs is altering the once disco
format.

This is happening at the same
time that AOR radio. which should
be embracing new rock acts. is get-
ting more and more conservative in
its playlists. A B-52s-type dance
band may now have a greater
chance to break through via disco
fusion than through traditional
means.

But that does not mean. as was
suggested at the recent broadcasting
meeting, that the new wave audience
is the same as the old disco audience.
There are different lifestyles in-
volved, points out Caviano. even if
in both cases that means going oul to
dance. And there are still more than
20.000 traditional discos in this
country and only 250 rock dance
clubs (though that number is grow-
ing all the time. with new clubs now
in the South and Midwest).

Caviano also points out that while
traditional discos and disco radio
stations may get on the B-52s or the
Vapors. he still has to be selective on
what he offers them. The Gang of
Four would still not get played at
such outlets.

¥ x x

While such late heroes of the *60s

as Jimi Hendrix and Janis Joplin are
gradually fading from public
memory and from radio playlists,
Jim Morrison & the Doors are hotter
than ever. “They have never fallen
from public grace.” says Danny Su-
german. who with Rick Linnell rep-
resents the Doors’ music interests,
and who coauthored “No One Gets
Out Alive.” the best selling Morrison
biography with Jerry Hopkins.

The Doors catalog sells at about
500.000 units every year, for a total
of about 16 million units worldwide,
and Elektra has now released a
greatest hits LP. which enters this
week’s LP chart at 80. There are
240.000 copies of the biography in
print as a trade paperback. It has not
yet been released as a mass market
book.

A pay-television special on the
Doors has also been prepared. but
says Sugerman. who was also in-
volved in that project. the new inter-
estin the Doors has made that group
more valuable than when the origi-
nal contracts were signed. Showing
of the special is being held up pend-
ing renegotiations.

Interest in the Doors has been sus-
tained by heavy AOR play, espe-
cially recently.

“Now is a great change in music,
and with great pressure on the pro-
grammers, they felt safer going back
than looking forward to the new mu-
sic.” says Sugerman. who also man-
ages the new wave Zippers and rep-
resents X.

“The Doors is good listening mu-
sic to put on radio. It is progressive,
but not oftensive. It is safe for ra-
dio.” he continues. talking about a
band that not oo long ago shocked
the country with allegedly lewd
shows and songs about sex and mur-
der. But radio does not play these
songs. as it did not play Morrison’s
“An American Prayer” collection of
dark music and poetry which was
disappointing in sales.

“Morrison’s youngest fan hasn’t
been born yet,” says Sugerman. But
since Morrison is dead. who is mak-
ing all this money from record and
publishing royalties? “Would you
believe a high school principal. and
a retired admiral? Everything is split
four ways between Jim’s parents and
Pamela’s (Morrison’s late common-
law wite).”

Publisher Laufer Strives
To Establish a Teen Star

By CARY DARLING

LOS ANGELES—The lights go
down. The announcer struggles to
makc himself heard over the
screams of the pubescent girls in the
dudicence. Then. out comes Michael
Damian 1o sing his string of hits.

Michael Damian?

If Charles Laufer, mastermind of
such teen-oriented magazines as Ti-
ger Beat, Tiger Beat Star and Right
On!, has his way Damian will make
the first paragraph come true. Dam-
ian will fill what Laufer sces as a
void in the teen idol market.

Laufer. through his newly estab-
lished Laufer Entertainment Divi-
sion of his publishing company, is
re-cntering the music business. His

last. and only. music act was the
DeFranco Family which scored
three Top 40 hits between Novem-
ber 1973 and June 1974
“Demographically, pcople say
there aren’t as many kids as there
were before,” says Ron Tepper.
head of the new entertainment divi-
sion. “Still. there are more kids un-
der the age of 17 than adults be-
tween the ages of 25 and 44.
“According to the Census Bureau.
there are 60 million kids under the
age of 17. There are 57 million
adults between 25 and 44. The
record industry is looking pretty
heavily at the 25 to 44-year-olds but
(Continued on page 96)
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GREATEST HITS 888
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HELLO, | LOVE YOU
LIGHT MY FIRE
PEOPLE ARE STRANGE
LOVE ME TWO TIMES

RIDERS ON THE STORM*

BREAK ON THROUGH
ROADHOUSE BLUES

NOT TO TOUCH THE EARTH
TOUCH ME

L.A. WOMAN*

The definitive Doors album that
captures the genius of Jim Morrison.

PRODUCED AND RE-MASTERED BY PAUL A. ROTHCHILD
*PRODUCED BY BRUCE BOTNICK AND THE DOORS.
DOORS REPRESENTATION: DANNY SUGERMAN & RICH LINNELL

Check local listings for exact time and date as ©##esviensr
presents the definitive National Radio Program on The Doors.
Written and Hosted by Jim Ladd, Produced by Bill Levy.

I #

©1980 Elektra/Asylum Records € A Warner Communications Co. Printed in U.S.A -
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NEIL DIAMOND / The Jazz Singer
SWAV-12120 » 4XV-12120 * 8XV-12120

RANDY HANSEN
ST-12119 « 4XT-12119 * 8XT-12119

ITZHAK PERLMAN - ANDRE PREVIN
A Different Kind of Blues

ITSHAK PERLMAN, ANDRE PREVIN. SHELLY MANNE,
Jin HALL, RED MITCHELL / A Different Kind Of Blues
DS-37780 (Digital)

Give the gift
of music.

MOON MARTIN / Street Fever
ST-12099 » 4XT-12099 * 8XT-12099

——

I ﬁwz_fgzzﬁm

=)
T e ——

MEL McDANIEL / I'm Countrytied
ST-12116 * 4XT-12116 « 8XT-12116

LEONARD
PENNARIO

LEONARD PENNARIO / Chopin Waltzes
DS-37332 (Digital)

TAVARES / Love Uprisin
ST-12117 » 4XT-12117 » 8XT-12117

ERRY & SANLI

FOR THOSE WHO LOVE

PERRY & SANLIN / For Those Who Love
ST-12118 « 4XT-12118

RICCARDO MUTI / Bellini: | Puritani
SZCX-3881

DELBERT MCCLINTON

DELBERT McCLINTON / The Jealous Kind
ST-12115 » 4XT-12115 « 8XT-12115

MEL STREET / Some Special Moments
ST-50102 * 4XT-50102 « 8XT-50102

ELENA DURAN, STEPHANE GRAPPELLI,
ndenburg Boogie
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EARL KLUGH / Late Night Guitar CRYSTAL GAYLE / A Woman's Heart ELOISE LAWS

LT-1079 + 4LT-1079 * 8LT-1079 LOO-1080 * 4LOO-1080 *+ 8LOO-1080 LT-1063 * 4LT-1063 ¢ 8LT-1063
UBEATY LIREATY ' LiBERTY *

- THOMAS CONLEY

B - ""«.. y AN
EARL THOMAS CONNLEY / Blue Pear! LONG JOHN BALDRY BREATHLESS / Nobody Leaves This Song Alive
S§T-50105 4XT-50105 « 8XT-50105 SW-17038 » 4XW-17038 * 8XW-17038 SW-17041 * 4XW-17041 * 8XW-17041

AMERICA®

AMERICA®

BLUE MITCHELL

Step Lightty

B IMS'NI}S:_JNLEY TURRENTINE

STANLEY TURRENTINE / Mr. Natural BLUE MITCHELL / Step Light HANK MOBLEY / Third Season
LT-1075 « 4LT-1075 * 8LT-1075 LT-1082 » 4LT-1082 « 8LT-1082 LT-1081 * 4LT-1081 « 8LT-1081
Buete Betoe B

www americanradiohistorv com

THE POWDER BLUES / Uncut
LT-1078 * 4LT-1078  8LT-1078

LiREATY -

1

1

HEAVEN’S GATE / Original Soundtrack
LOO-1073 « 4LOO-1073 * 8LOO-1073

LIBERTY °

LEO PARKER

Roliin’ with Leo

LEO PARKER / Rollin’ With Leo
LT-1076 « 4LT-1076 « 8LT-1076
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General News

Music Pulls
Movies Into
Tennessee

NASHVILLE—Negotiations are
underway for 28 different film proj-
ects in Tennessce. And according to
Patricia Ledford, director of Ten-
nessee’s Film and Television Pro-
duction office. the music industry
should play an important role in
drawing film projects to the state.
Noting the growing interest in coun-
try music, she links increased film-
ing in the area to possible lucrative
soundtrack productions in Nash-
ville.

Some $4.9 miilion in state revenue
has already been amassed through
recent productions. Ledford says, in-
cluding parts of “The Night The
Lights Went Out In Georgia.” “This

Is Elvis” and “George Burns In
Nashville.” filmed at the Grand Ole
Opry House.

Underway now is the filming of
six segments of “Concrete Cowboy.”
a CBS-TV series starring singer/ac-
tor Jerry Reed. This project will re-
portedly add $6.5 million to the state
treasury by -year-end. Previously,
Tennessee had never grossed more
than $3.5 million annually through
film projects. Ledford claims.

Ledford spoke at the Tucsday (21)
tuncheon sponsored by the local
chapter .of NARAS. Held at the
Radisson Plaza Hotel. the luncheon
was the second in a monthly series.
Open to the entire music commu-
nity, tickets for cach luncheon are
$9.50. Proceeds go to the NARAS
scholarship fund. ROBYN WELLS

SYNDICATES TV MUSICALS

Mushrooming Giant:
Owens Productions

By KIP KIRBY

NASHVILLE—In five years. Jim
Owens Productions has mush-
roomed from a small, independent
television syndicator to Nashville’s
largest producer of syndicated prime
lime programming.

Through its joint distribution pact
with Multimedia. Inc. in Cincinnati.
Jim Owens now produces a min-
imum of three music-related specials
annually. with one of its programs—
the annual *“*Music City News
Awards Show”—reportedly pulling
the highest ratings of any prime time
syndicated tv show now on the air.

Among the programs produced
this year by Owens Productions were
“Hank Williams: The Man And His
Music,” a musical docudrama star-
ring such guests as Kris Krisoffer-
son, Johnny Cash and Hank Wil-
hlams Jr., and a two-hour upcoming
special, “A Tribute To Chet Atkins
From His Friends” filmed at the
Opry House and featuring many
country music luminaries.

Currently in the test market stage

atthis time is a Jim Owens-produced
musical sitcom ttled “Big Al’s
Doggs,” which has been aired in
New York. Los Angeles, Chicago
and San Francisco.

The company was formed by
Owens with partners Jerry Reed and
Harry Warner in 1975 for the pur-
pose of creating a late-night variety
series with Reed. However. the
singer's rapidly expanding movie
career, coupled with the advent of
NBC’s “Saturday Night Live”
launch the same session. precluded
the concept.

Instead. Owens edited the taped
footage of Reed and guests Burt
Reynolds., Ray Stevens, Tammy Wy-
nette. Lynn Anderson and Chet At-
kins, and created two scparate hour-
long specials.

Eventually. Owens bought out
Reed and Warner and took over the
production firm himself. His first
major project was a 1977 holiday
special with Barbi Benton titled “A

(Continued on page 64)

ASCAP Monitoring Fla. Spots

NEW YORK-—-As chill winds be-
gin to blow across most of the na-
tion, things heat up in Florida for
ASCAP staffers there who monitor
showcases for possible copyright in-
fringement.

“It’s a year-round effort.” dectares

MIDEM '81

FLIGHT ITINERARIES

Sun., Feb. 1.

..... JFK/NCE
..... NCE/JFK $656.00

(1) Wed,, Jan. 21.......
Fri.,, Jan. 30..........

...... JFK/NCE
..... NCE/JFK $603.00

(2) Thurs, Jan. 22.....
Fri.,, Jan. 30..........

..... JFK/NCE
..... NCE/LON
..... LON/JFK $766.00

(8) Wed, Jan. 21......
Fri, Jan. 30..........
Wed., Feb. 4.........

..... JFK/NCE
..... NCE/LON
.... LON/JFK $766.00

(4) Thurs,, Jan. 22.....
Fri., Jan. 30..........

1
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ﬁs > East 55 Street, New York 10022 » (212) 486-9790
;- ~in cooperation with BRITISH AIRWAYS

i
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maamsu ‘rou@sr AUTHORITY
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HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: {513) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

Allen Band, division manager. “but
as the tourist season gets underway
many clubs and restaurants that are
closed from September through Oc-
tober reopen. so we’ve got more
checking to do.”

Along with district manager Mark
Ferrell, five ASCAP representatives
cover key tourist spots in the state,
including Miami, Tampa. Orlando,
Ft. Lauderdale and Sarasota.

The society’s most current lawsuit
involves the Newport Motel in
Miami Beach. where ASCAP claims
that 26 copyrights owned by
ASCAP-cleared publishers have
been played without permission.

The action. also naming Newport
Motel owner Irving Pollack, in-
volves works performed during the
latter part of January of this year. If
damages are awarded, they could
run from $250 to $10.000 per in-
{ringement or per song used without
permission.

Parton’s Firms
Choose Tie-Up

NEW YORK-Dolly Parton’s
Velvet Apple Music (BMI) Jayda
Star Music (ASCAP) and Songyard
Music (ASCAP) have made a co-
publishing deal with Blendingwell
Music/Sister John Music.

Songs include “Jolene,” “Coat Of
Many Colors,” “I Will Always Love
You” and “Love Is Like A Butter-
fly.”

According to Bob Esposito, vice
president and general manager of
Blendingwell/Sister John, and Ka-
ren Conrad. general professional
manager. exploitation of the newest
Parton copyrights will focus not only
in the country area. but on other
fields as well.

Molly-Ann Leiken
A UCLA ‘Teacher’

LOS ANGELES—Lyricist Molly-
Ann Leikin will lead a class entitled
“The Staff Songwriter: Another
Path To Professional Success’ Nov.
1 at UCLA Extension.

Guest speakers from publishing
houses and songwriters will discuss
the responsibilities and rewards of
being a staff writer at a major music
publishing company.

www.americanradiohistorv.com

On Location: Producer Jim Owens of Jim Owens Enterprises, right, works out
a helicopter angle with a cameraman during the shooting of a new musical

comedy pilot, “‘Big Al's Doggs.”

The show was filmed at Opryland in

Nashville.

Rock Magazine For Collegians

LOS ANGELES—New York-
based Rock Media Inc. is introduc-
ing Concert, a 16-page magazine (o
be distributed throughout U.S. uni-
versities at music concerts on
campus.

Individual editions will be pro-
duced for each show with informa-
tion on the act. current photographs.
record and concert reviews and dis-
cography along with other pertinent
information.

Concert will personalize each edi-
tion by printing the name of the
school on the cover. One-half of a

page will be provided for the listing
of members on the school concert
staff and another halt-page listing
upcoming concerts tn the area.
Reader involvement will be encour-
aged with possible national original
cartoon contest. photo contest or es-
says on the music scene.

Targeted for Concert this fall are
the Marshall Tucker Band at the
State Univ. of New York at Bing-
hampton. Steve Forbert at Mont-
clair State College in New Jersey
and others still being firmed.

(Continued on page 90)

Award

}hehGood
ieha
The Glr)ggt get

® exclusively designed

awards in gleaming acrylic for those in the recording
and entertainment industries distinguished enough
to receive them.

Please contact
Melinda Green. (213) 653-9033.

@ 8221MelroseAv. I Los Angeles, Calif. 90046
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General News
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U.S. Retail Chains’ LP & Singles Pri Bootleggers
| 9. Retai ains ingles Prices Ara Comadta
$5.98 List Price $7.98 List Price $8.98 List Price re OHVIC e

Chain Name Home Base No. of Stores Special  Shelf Special  Shelf Special  Shelf Singles LOS ANGELES-—Lesley Edgar
Camelot N. Canton, Ohio 102 $399 $5.89 $5.99 $7.49 $6.99 $7.99 $1.29 Gross, 34, and Joseph C. Benigo, 28,
Head Shed Toledo, Ohio 2 $3.99 $4.99 $4.99 $5.99 $5.99  $6.99 N/A both local residents, were fined
Full Moon Rochester, Mich. 4 $3.99 $4.99 $4.99 $6.99 $5.99 $7.49 $1.29 $3.000 each and put on five years’
Music Plus Los Angeles 25 $3.99 $4.99 $5.49  $6.49 $599 $6.79 $1.19 probation in Federal District Court
Musicland Minneapolis 450 $4.79  $5.49 $499 $6.98 $5.99 $7.98 $1.29 here for manufacturing and selling
Big Daddy's Evanston, I1I. 5 $3.87 $4.99 $4.55 $5.99 $5.55  $6.99 $1.39 bogus Blondie albums. .
DJ's Sound City Seattle 25 $5.69 $5.35 $7.49 $6.25 $8.49 $1.19 ‘The pair’s 1'll|c1t activities, which
Everybody's Records & Tapes Portland, Ore. 9 $3.99 $4.99 $5.55  $6.99 $6.55 $7.99 $1.29 tv(;‘:'}f‘;"‘:“‘f‘:?”‘ocf"tf\z’l':gé‘l‘r‘\ae“fvah‘;“’
Hollywooc Records & Tapes Phoenix 9 $399 $4.99 $5.88  $6.49 $5.88  $6.99 $1.19 A loc:l “r;‘;;‘in Hlan exr:m.lv’;
Harmony House Detroit 15 $457 $594 $594 $6.94 $6.94 $7.94 $1.29 called lhepphone)%Blondiealbums o
Record Theatre Buffalo 15 $3.99 $4.99 $4.99 $6.98 $5.99 §$7.98 $1.35 i atiention. afiee b abElE
Hear & Now Seattle 4 $4.00  $4.99 $5.99  $6.49 $6.99 $7.49 $1.29 fotind oul abouit the albumasiat
Flipside Chicago 14 $3.99 $5.99 $6.49 $6.99 $7.29 $1.29 ability.
Hastings/Recordtown/Soundtown Amarillo 48 $3.99 $499 $4.99 $6.99 $599 $7.99 $1.43 FBI research disclosed the pair
Record Factory San Francisco 26 $4.97 $4.88 $6.97 $588 $7.44 $1.19 had manufactured a Blondie picture
Cavage's Buffalo 12 $4.99 $5.97 $7.39 $6.97 $8.39 $1.29 from a master made from a video-
Al Franklin's Music World Hartford 2 $3.99 $5.29 $5.19 $7.15 $5.99 $8.15 $1.29 tape of the group’s two appearances
Great American Music Minneapolis 6 $3.99 $4938 $499 $6.88 $5.99 §7.78 $1.39/81.59 on “Midnight Special.” The LP was
Record Bar Durham 108 $3.99 §5.49 $5.49 $7.29 $5.99 $7.99 $1.29 sleeved in a jacket which carried
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Shelf Prices Up

® Continued from page 1

price upturns. With manufacturers
generally now at $1.49 and $1.69
suggested list for 45s, the chains’
average price is $1.29.

As more labels join the increase
on singles wholesale. retailers indi-
cate singles prices will probably be
increased again before the holidays
selling season in stores now ringing
up $1.19 and $1.29 for each such
purchase.

NOW ON 20th CENTURY-FOX LABEL

Together 28 Years, the 5 Dells
Produce First Hit Since 1973

L.OS ANGELES—"We were on so
many labels between 1975 and 1980
it got to a point where someone
would ask us what label we were on
and we would say ‘wait a minute. let
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By JEAN WILLIAMS

us take a look at our last contract.
That’s Chuck Barksdale, a member
of the Dells speaking.

The group signed with 20th Cen-
tury-Fox Records this year and has
its first hit in seven years, an LP en-
titled “I Touched A Dream.”

In the past five years the Dells
have been signed to All Platinum
Records, Mercury. ABC and MCA.
MCA dropped the group about two
months after its purchase of ABC.

The Dells, together with the same
personnel for 28 years, have signed
with new management, Carl Davis
(president of Chi Sound Records)
and are packaging a new show.
There also are tentative plans for a
European tour. opening for the
Spinners.

Acyording to Marvin Junior, lead
singer of the quintet, “We're work-
ing hard to get our new show ready
for the first of the year.”

Because the Dells work regularly,
there’s little time to take off and
package a new show. therefore,
“we’re working a couple of dates,
then we take off to rehearse new ma-
terial for a few days. then we go back
to work to break in the new mate-
rial.” says Barksdale.

The pair notes that by the first of
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the year it will have new uniforms,
an entire new show consisting of
new material and medleys of past
hits.” And we're going to show the
public another side of the Dells,”
says Junior.

Barksdale and Junior explain that
the group will insert a few gimmicks,
something unique for the Dells.
“We're also doing a hat and cane
routine in tuxedos. Our stage dress
will go from sport to formal.” says
Barksdale.

“We're putting some slick jazz
things into the show, with strong five
part harmonies much like the Four
Freshmen or the Hi Los,” he adds.

Group members claim they have a
few things to prove to the music in-
dustry and the general public, even
after 28 years. It doesn't matter that
the group has been referred to as
“Webster’s definition of stability.”

“They (parts of the industry) had
killed us, had the wake and the fu-
neral—but we're back.” muses
Barksdale.

Junior insists the same situation
existed with the public on the West
Coast. “We have not toured the West
Coast in some time and people really
didn’t know we still existed until the
new album.”

That may appear difficult to be-
lieve since the group has the distinc-
tion of having had 21 charted rec-
ords in a row. It has recorded 26
albums in its 28 years together, "and
we were told that we sold 20 million
records between 1967.and 1973.7
says Barksdale. Other members of
the group are Verne Allison, Mi-
chael McGill and Johnny Carter.

Have the Dells changed its music
to become more “contemporary?”
No. The group continues to sing the
pretty ballads that gained it gold rec-
ords many years ago.

This time the Dells have garnered
new producers, Carl Davis and Eu-
gene Record. Junior's piercing false-
tto. however. continues to be the
group’s focal point.

The Dells no longer write mate-
rial. According to Barksdale and
Junior. there are so many good
writers around there is no real need
for them to write anything. “But
when we select material the writers
of the songs are always pleased with
the way we perform. We always doc-
tor the material,” says Barksdale.

Deborah Harry’s picture on the
cover and her face hinged to the
body of another naked female on the
backliner.

The pair were selling the bootleg
for $6 each with a brochure that en-
couraged the buyer to sell it for $25
as a collector’s item, the FBI said.

Folllwing a plea of guilty. the pair
were sentenced. In addition. they
will perform 200 hours of required
community service each. The FBI
also confiscated 1.500 copies of the
album.

Vegas Studio
Starts Label

By TIM WALTER

LAS VEGAS—Entertainment
Capital Records, a subsidiary of Las
Vegas Recording Studios, is pre-
pared to debut here with a stable of
artists ranging from Tony Sandler to
Sam Butera.

The studio has also completed
substantial technical innovations,
according to sound engineer Ed
Bannon.

Hank Castro, president of the
nine-year-old studio, claims a distri-
bution arrangement between ECR
and EMI will be completed shortly.

ECR is prepared to ship a new
solo album by Tony Sandler as soon
as the EMI deal is finalized. That
disk was recorded during the period
when Sandler & Young were split
up. The label also has first albums
by Ronnie Fuller (r&b), Enemy
(rock) and a single by former MCA
and Decca artist Joann Neel (coun-
try) prepared.

Ronnie DiFillips (jazz piano),
Diane Eddinton (jazz vocalist),
Norma Reyes (Latin vocalist), Bush
Band (country), Cotton Harp (coun-
try vocalist), GT’s (soul) and Joy
Britton (Ukranian vocalist) are also
under contract to the label.

ECR producers include Chips
Davis and Sheila Godfrey, both
partners with Castro in Las Vegas
Recording Studios. and Mark Eddi-
nger, Rick Pond, Charles Hayes and
Rick Cozad.

Mitchell Speaker

NEW YORK-—Bernie Mitchell.
president and chief executive officer
of the Advent Corp., addresses the
Music & Performing Arts Lodge of
B'nai B'rith Monday (3) at its
monthly meeting,

He will “Explore The Video Rev-
olution™ in his talk, to take place at
the Sutton Place Synagogue here at
225 E. Slst St. A 5:45 buffet will be
followed by a 6:30 regular meeting.
with Mitchell to begin his address at
7:15.
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| You already
| know his Songs
by heart.

Do you know him?

In the studio, he’s a legend. The writer/producer
of hits like the recent No. | smash “Magic” “H<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>