Hlbo

BEOUIGREENLYMONTOD
MONTY GREENLY

3140 LM

LONG BEACH

MakB1)

iy

A Billboard Publication

The Radio Programming, Music/Record international Newsweekly

Dec. 13, 1980 @ $3 (U.S.)

Holiday Sales Off To Cheery Start

IMIC In Berlin
Music Mecca

BERLIN-The ! Ith tnternational Music In-
dustry Conference organized by Billboard and
bowing here in the Bristol Hotel Kemp nski.
April 26 10 29. will be the centerpiece of the
most intensive week of music business activity
in the history of the German record ind istry.

Among the planned program of events
which are expected to bring more than 1,000
participants to Berlin are a prestige gale con-
cert at which the 1981 German Phono Aca-
demie Awards will be presented. an inter-
national music market seminar for mecord
dealers at the Berlin Congress Center (April 29
and 30). and the biennial meetings of the Ger-
man group of the International Federat on of

(Continued on page 52)

Combining magnificent artistry, overwhelming weath of emotionalism and
his unigue interpretation of timeless classics, KLLGH once again creates
beauty on vinyl with his new Liberty Records album “LATE NIGHT GUITAR"

NARM Strengthens Video
Stance With New Program

By JIM McCULLAUGH

LOS ANGELES—The National Assn. of
Recording Merchandisers has developed a
special 10-part video program for its members,
according to Joe Cohen. exccutive vice presi-
dent of NARM.

The 10 clements 2mbrace education. re-
scarch and statistics, advertising and merchan-
dising. legal. current problems and issucs.
managenment training and placement. cost re-
duction programs, a newsletter. operational
considerations and meetings and conventions.

The first point. education. will involve
NARM taking its retzil management certifica-
tion program, which was designed to teach the

Royalty

By JEAN CALLAHAN

WASHINGTON--New account-
ing procecures for compulsory mu-
sic licensing have reduced the one-
year outer limit for holding royalties
on reserves to nine months.

Published in the Federal Register
Friday (28), the new regulations also
retain the first-out-first-in FOFI ac-
counting system as the most prac-
tical way of tracking royalties on rec-
ords manufactured and distributed
under the compulsory license.

Although most record deals are
negotiated individually between
record companies and music copy-
right holders, the compulsory license
serves as a point of reference. The re-
vised government regulations set up

Holding Time On
Reserves Cut To 9 Mos.

fundamentals of retail management. and with
minor adaption make that four-day school
available to video software dealers. NARM
will supplement that with published literature.
regional workshops and convention business
sessions.

Research and statistics will entail NARM.
initially. monitoring sales in the home video
market and disseminating the pertinent infor-
mation objectively to all member companies.
Later, other types of data will be gathered.
such as sales per square foot.

Advertising and merchandising will involve

(Continued on page 68)

MGM Fire Stiffens
Vegas Seating Policies

By TIM WALTER

LAS VEGAS- The recent cata-
strophic MGM Grand hotel fire has
set off a chain reaction reaching into
almost cvery showroom in Las
Vegas and threatening 10 create
radical changes in headliner policy.
Stowrooms in Lake Tahoc and
Reno may be affected as well.

Fire inspection officials have or-
dered hotel exccutives to reduce

By JOHN SIPPEL

LOS ANGELES-Healthy sales over the
post Thanksgiving weekend plus early positive
reports last week indicate U.S. chain retailers’
revenues will surpass last year’s figures for the
comparable selling period.

And to give lhe holiday season an extra
profitability. many chains are stacking their
blue chips on print advertising. emphasizing
multi-page tabloid inserts in newspapers.

But despite reported grosses that excced
1979 by as much as 35%. dealers are cautiously
optimistic, noting they have substantially
raised specials and shelf prices over the past 12
months. The median retail gain this year is ap-
proximately 8%.

Chains are optimistic over prospects for the
entire season even though the period between
Thanksgiving and Dec. 25th is five days
shorter than lhe similar tme span in 1979.

Jason Gilman of the 16 Rainbow Record

(Continued on page 350)

showroom scating to county code ca-
pacities as posted near cach show-
room entrance. [Industry insiders say

NORMAN CONNORS goes all the way on his spectacufer new album [AK
IT TO THE LIMIT. (AL 9534) Including his newest smash MELANCHOLY
FIRE (AS 0581), the album features Connors’ uniqué ability to bring to-

(LT-1079). (Advertisement) a pattern for royalty payments. that capacity limits “have been ig- gether the finest talents in contemporary music and ctaft them into the
Section 115 on the Copyright Law nored for years.” unrivaled Norman Connors sound. TAKE ITTO THE LIMIT.It's new and hot
(Continued on page 81) (Continued on page 10) on Arista Records and Tapes. (Advertisement)
(Adverti )
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*Produced by Le( Graham. lManagement Hermie Hanlln (212) 873 7179. Executive Producer: Mickey Eichner. Exclusive Representatlon Universal Attractions, Inc., (212) 582-7575.
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his new single
“Hold On Hold Out” xs.11:77

By popular demand,

this single is available
both to commercial

and promotion outlets

in its original album form
only as a 12" disc.

From the #1 Platinum album

“Hold Out” 551
Produced by Jackson Browne
& Greg Ladanyi

Management:

Peter Golden & Associates.
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Cronrthe albumn “Hold Out.”
Broduced by wdckson Browne and Greg Ladanyi.



www.americanradiohistory.com

General News

#

Doobie Bros. Sue Pickwick & Paul Curcio

LOS ANGELES-—The Doobie
Brothers have filed suit against Pick-
wick International and studio owner
Paul Curcio charging copyright and
trademark infringement and unfair
competition.

The $2.1 miltion suit. filed by at-
torney Robert Gordon at San Fran-
cisco’s Federal Court, also lists as
plaintiffs Warner Bros. Music,
Warner Tamerlane Publishing. the
Doobie Brothers Corp. and Music
Makers.

The suit by the hot pop act
charges Curcio held demos of the
Doobie Brothers recorded at his Pa-
cific Recording Studio prior to the

ELgroup signing with Warner Bros.

Curcio, the suit states. entered an
agreement with Pickwick. Since
early this year Pickwick has manu-
factured, distributed and sold an LP
entitled “Introducing The Doobie
Brothers” compiled from the group’s
early audition tapes. according to
the suit.

At the time the demos were made
the group consisted of John Hart-
man. Charles T. Johnston, Patrick
Simmons and David Shogren, per
the suit.

The suit claims Hartman. John-
ston. Simmons and Shogren as crea-
tors of the demos are owners of all
rights, title and interest.

Consumers are falsely led to be-

By JEAN WILLIAMS

lieve that “Introducing The Doobie
Brothers” originated with the group
and can be expected to be of the
high technical and artistic quality of
other group album, states the suit.

The plaintiffs maintain the mate-
rial included on “Introducing The
Doobie Brothers.” made more than
10 years ago. is artistically and tech-
nically inferior in quality to their
current Warner Bros. recordings.

The album is selling for as little as
$2.99. according to the suit. which is
unfairly competing with the group’s
WB LPs. As a result of the sale of the
LP, the Doobie Brothers have “suf-
fered and continue to suffer sub-
stantial financial detriment and ir-

reparable harm,” says the suit.

The plaintiffs charge the sale of
the alleged unauthorized LP has
caused them embarrassment. dam-
age to their personal and profes-
sional reputations, an uninvited in-
vasion of their privacy, repre-
sentation in a false light in the public
eye and exposure to public scorn.

The defendants are also charged
with false advertising. engaging in
misrepresentation and misleading
statements in advertising and pro-
moting the LP.

According to the suit. Curcio un-
derstood the demos are the property
of the Doobie Brothers and David
Shogren and they were entrusted to

him with the clear understanding
and agrecment that he would retain
the tapes for the group’s benefit and
use them only at the group’s direc-
tion.

Pending the outcome of the suit.
the plaintiffs are requesting all
copies of the LP be impounded and
all copies in the defendants’ posses-
sion or-under their control be de-
stroyed.

In addition. the plaintiffs are
seeking to have the defendants en-
joined from using other demos that
may be in their possession.

They also are asking that the de-
fendants be required 10 account for

(Continued on page 86)
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34 Peaches Stores

Boycott

MCA Disks

By JOHN SIPPEL

LOS ANGELES—The 34 Peaches stores cross country started shipping back
all MCA Records inventory to a central Nehi Distributing warechouse Wednes-
day (3). The Tom Heiman-operated stores became the second chain to return

TAPE BOXES
ARE TESTED

By IRV LICHTMAN

NEW YORK-Six-by-six. Four-
by-nine. Those are ‘the dimensions
of two tape boxes being marketed
this month by five major labels, al-
beit on a test basis which indicates
that even after ycars of concern a
standardized tape box still eludes
the industry.

Dealer desire for a single tape box
configuration has been a focus of
many industry gatherings and was
most recently tackled at the National
Assn. of Recording Merchandisers
“Rack Is Back™ meeting in San
Dicgo several months ago. with ma-
jor fabricators presenting various
tape box concepts.

Following the recent release of
three albums by Arista, CBS and
Chrysalis utilizing a six-by-six pack-
age developed by Shorewood Pack-
aging (Billboard. Dec. 6. 1980), an-
other major fabricator, Album
Graphics Inc., sees its four-by-nine
box offered by Capitol and RCA,
with A&M 1o follow in January.

As with the Shorewood configura-

(Continued on page 86)

Cincinnati

CINCINNATI—Nearly a year af-
ter the deaths of 11 rock concert fans
here and four months after the re-
lease of the Cincinnati Task Force
report, major crowd management
legislation is being adopted.

Two comprehensive ordinances
have passed the City Council requir-
ing facihitics to obtain an annual fa-
cihity license and an cvent permit for
the activities they host.

The new legislation is based on
the recommendations of the Cincin-
nati Task Force on crowd control
and safety released in July. “The
Task Force was troubled by the ab-
scnce of cooperation and the lack of
an cxchange of information between
some facilities and city officials
when it came to preparing for
events.” says Paul L. Werthemier.
who served as chief of staff for the
Task Force “We wanted to change
that situation.”

The license ordinance requires
that a facility with a seating capacity

all MCA product to its home base,
following the lead of the 29 Tower
Record stores (Billboard. Dec. 6.
1980).

Heiman places blame for the
MCA product boycott on the “hard-
handed tactics” of Gene Froelich.
chief of the MCA Music Group.

Heiman says that his problems
with MCA began early in 1980. after
MCA had shipped a large ABC Rec-
ords cutouts order, which failed to
match the order which Heiman had
approved. MCA promised the
switch in product would be cor-
rected. Heiman says he refused to
pay for the disrupted shipment. Hei-
man says the order dispute has ncver
been cleared up.

“That shipment represented 66%
of our bill,” says Heiman. “They
started to threaten suit in July. There
are extenuating circumstances. Ever
since Decca was acquired by MCA, 1
have had agreeable dealings with
George Lee (credit manager), Sam
Passamano (sales executive) and
many others there.”

A spokesperson for MCA. who
asked anonymity, states the infor-
mation provided by Heiman is in-
correct, as was information con-
tained in the previous story about
the Tower Records’ boycott. He de-
clined further comment to clarify the
matter.

of' 3.000 persons or more apply for
an annual license. or its rencwal
when appropriate.

The application requests informa-
tion of a routine nature such as the
physical design and capacity of a fa-
cility. seating capacity and configu-
rations. parking accommodations
and ingress and egress information.
The city also requires information
about insurance coverage. staff
training and responsibilities. conces-
sions. emergency medical service
and emergency plans. The license
fee is $100.

In order to hold an eventwhere an
attendance of at least 3.000 is antici-
pated. a licensed facility must apply
for a permit. “The event permit is
really a tormal crowd management
plan.” says Wertheimer.

Among the information required
to be submitted by facility operators
or event sponsors is the type of event
to be held. size of crowd. type of
crowd. responsibilities of the facility

JAZZ FLOAT-Maynard Ferguson blows his horn during the annual Macy's

MAC
MAYNARD e
FERGUSON

Thanksgiving Day Parade in New York.

How Will Reagan Treat the Arts?

WASHINGTON-It will be some
time before President-elect Ronald
Reagan begins to exert his influence
on Washington’s arts establishment,
says Bob Carter of the Reagan tran-
sition team.

Carter is now “inventorying” the
National Endowment for the Arts
and hopes to have a report for Rea-
gan by January. He is examining its

By VICTOR HARRISON

operator. promoter and others in
charge during the event. emergency
planning and medical service. num-
ber of ticket takers, security person-
nel and ushers and estimated dura-
tion of event.

A permit is necessary for each
cvent except for series events like
bascball. theatre and opera which
qualify for serics cvent permits. A
series permit replaces the need to ap-
ply for individual permits for cach
event if crowd size and characteris-
tics are expected to remain relatively
constant.

The new ordinance also stipulates
that doors to the facility must be

budget and staffing with an eye
toward making adjustments in the
new administration. But, he says,
“It’s too early to predict” what those
changes might be.

The Endowment’s 1981 budget
has already passed through Con-
gress with a $158.500.000 appropria-
tion. and the 1982 budget is at the

(Continued on page 10)

opened 90 minutes prior to the pub-
licized show time. An individual
permit costs $50.

Approval for a ticense or permit is
to be determined by written criteria.
much of which is outlined in the
Task Force report.

A permit application must be sub-
mitted 30 days prior to an event and
a response returned by the city in 10
days. Exemptions to the 30-day re-
quirement are possible. according to
Wertheimer.

City Council’s law and public
safety committee is currently review-
ing other Task Force recommenda-
tions that concern emergency medi-
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E/A Expands
Special Area
Involvements

By CARY DARLING

LOS ANGELES—Coming off its
most successful year in its history.
Elektra/Asylum is increasingly
moving into black. country and clas-
sical music and soundtracks for
1981.

Claiming increased profits of
more than 800% on a sales increase
of 48.4% for the first three quarters
of 1980 over the same period last
year. much of the label’s success this
year comes from moves into these
areas of music. The figures are pro-
vided by chairman Joe Smith.

Oscar Fields. vice president of
special markets, made inroads into
the black market with such artists as
Patrice Rushen. Lenny White. Gro-
ver Washington Jr. and Leon Ware
and Planet’s Pointer Sisters. The
“Urban Cowboy” soundtrack con-
tained six pop and country hits and
Nonesuch has recently upgraded it-
self from a budget line to a full-price
label.

Ironically, the label’s recent suc-
cesses in black music comes after
some bleak periods with jazz/fusion.
“You can’t start immediately with
the Commodores. Stevie Wonder,
Earth. Wind & Fire or the Isley
Brothers.” comments Smith.

“We sustained some heavy losses
in that division for the first couple of

(Continued on page 84)

Adopting Stricter Crowd Control Legislation

cal service. a relaxing of general
admissions seating restrictions for
certain events. a policy paper on the
role of city police at events and the
use of non-commissioned security
for crowd management.

Nationally. Ohio Representatives
Thomas A. Luken and Bill Gradison
have requested the House Subcom-
mittee on Science. Research and
Technology to address the Task
Force recommendations directed to
the National Bureau of Standards
on pedestrian movement and proc-
essing as they relate to buildings.
Subcommittee Chairman George E.
Brown Jr. has responded favorably
to that request.

More than 1.200 copies of the 78-
page Task Force report have been
distributed to members of Congress
and to facility operators. promoters.
law enforcement agencies and oth-
ers in 32 states and in Canada.
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Solar Will Translate Hits For the Latin Market

Compilation
LP Of Its
Best Artists

By CARY DARLING

LOS ANGELES—Solar Records
moves into the Latin market carly
next year as it releases a compilation
LP of its artists doing their biggest
hits in Spanish. The album. cur-
rently in production, has no set re-
lease date yet.

“There are about a billion Span-
ish-speaking people in the world.”
says label president Dick Griffey. “I
know that they are in tune to the
kind of music we do. A lot of the so-
called disco is a combination of
black and Latin music. If you gear
your music toward a particular seg-
ment of the population. it will buy
more.”

After being approached by San
Marino Productions, which reworks
English hits into Spanish, Griffey
decided to go ahead with the idea.
The entire Solar roster is included on
the album including Carrie Lucas,
the Whispers, Lakeside, Shalamar.
Dynasty and Midnight Star.

“It opens a lot of marketing ave-
nues to us, for instance Spanish-
speaking radio,” reasons Griffey.
“We’ll be going after that particular
type of airplay and advertising on
those stations. We have a lot of
Spanish-speaking television shows
on UHF. We’ll be doing some adver-
tising in all these areas.”

It has not been set whether the
project will be a one or two-disk
compilation though he estimates ap-
proximately 10 tracks will be in-
cluded in the package. No price has
been firmed yet. However, the re-
workings on the album will be of the
artists’ best known songs such as the
Whispers’ “And The Beat Goes On.”
Lucas’ “Dance With You” and
Shalamar’s “Second Time Around.”

At this point, Griffey plans to use
the RCA International distribution
system for getting the album into
Latin America. However. he ac-
knowledges that his contract with
RCA expires at year’s end and that
there are rumors about his moving to
another distribution system. *I
haven’t thought about changing dis-
tributors in particular. It’s com-
mon knowledge that my distribu-
tion contract is up Dec. 31. I guess
we’re in an attractive position but [
haven’t made any decisions at this
time,” explains Griffey.

So far, this is the only Spanish
project Griffey is doing though for
the future he plans to release Span-
ish versions of key Solar songs regu-
larly. Compositions considered suit-
able for the market. which Griffey
believes prefers a more smooth

(Continued on page 48)

=

CLEANED UP—Peter Criss, late of Kiss, makes his first television appearance
without make-up on a recent ‘“Tomorrow Show’’ with Tom Snyder on NBC.

+JAPANESE CHIEF IN L.A. e

Alfa Label Begins
‘Global Approach’

By VICKI PIPKIN

LOS ANGELES—Alfa Records,
which opened offices here Wednes-
day (3) believes that its “global ap-
proach to music” coupled with a
“long range plan” will make it suc-
cessful in establishing a reputation
and identity in the international mu-
sic marketplace.

Kunihiko Murai, president of
Alfa & Associates, a subsidiary of
Yanase & Co. of Japan, explains the
overall thrust of the new American
record company while in Los An-
geles for the official opening of Alfa
Records offices at 1015 N. Fairfax
Ave.

“At Alfa we, unlike many other
U.S. companies, have looked at the
music industry from a global per-
spective. We have found there is a
global music market,” says Murai.

“Kyu Sakimoto’s ‘Sukiyaki’ was a
worldwide hit for Capitol and he re-
corded it in Japanese. Robert Carlos
records in Spanish and he sells be-
tween three and four million records
worldwide,” Murai adds, as evi-
dence that artists need not record in
English to be a global success.

“English is the common inter-
national language but an Alfa Rec-
ords artist will not be limited in that
regard. It just depends,” he says.

Admitting there is a risk involved
in his approach, Murai feels that the
company'’s long range (three to five
years) plans are an asset.

“We’re not pressured for a hit to-
day. If we were, we would have to

DELAY HITS TAPE CAMPAIGN

NEW YORK-—A plan by the
General Entertainment Corp.. a
subsidiary of Nabisco. to inaugurate
its “Magnetic Gold” campaign in
which the company plans to sell
prerecorded cassette tapes in up to
50.000 supermarkets, drug and con-
venience stores around the country
has been delayed by two months.

A $10 million ad campaign was to
have begun this month to introduce
the concept of selling $3.99 and
$4.99 cassette tapes in retail outlets
normally not selling prerecorded
product. But, says Glenn Hart. vice
president of marketing and oper-
ations for the company. the cam-

paign will not get started until Feb.
6. 1981.

The cassettes are being sold in
specially designed packages. meas-
uring about seven inches square, in
specially designed racks, occupying
about four square feet and carrying
about 100 titles. Redesigning the
racks and cassette packages to make
them more pilferage-proof has re-
sulted in the delay. says Hart.

Though the outside of the pack-
age will remain the same, Hart says
the inside has been changed with a
new plastic-to-plastic heat seal that
provides a double barrier against
taking the cassettes out of their
boxes.

sign someone like John Lennon. We
can wait. We would not be upset if
Alfa Records did not show an
enormous profit the first year. With
a long range plan you can develop
an artist.”

Murai also points to the develop-
ing countries, the Third World, as a
growing music market. “We believe
in the future of the Third World.
There has been much growth in
those markets.”

Concurring with this, Bob Fead,
president of Alfa Records in the
US.. adds: “While the U.S. is still
the largest single music market, it is
on the demise. There has been con-

(Continued on page 29)
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Executive Turntable |

Kip Kirby is named Billboard’s country editor and will also be in charge of
pop music coverage for Nashville and the Southern region. She succeeds Gerry
Wood. effective Jan. 1. when Wood moves to New York as Billboard’s new
editor. Kirby joined the Nashville office more than two years ago as a reporter.
She previously worked at a variety of music industry jobs and as a freelance
writer.

Record Companies

Bunny Freidus returns to New York as creative operations vice president for
CBS Records International in New York. She had been on temporary assign-
ment in Paris the past year as regional vice president of European creative op-
erations. Replacing her in Europe is Dennis Killeen. He was recently creative
operations vice president for the West Coast. . . . Roy Lott takes over the newly
created post of business affairs director for g
Arista in New York. He joined Arista in July
1979 as an attorney. ... Laurie Steinberg is
now press and public affairs director at the
CBS Records Group in New York. She had
been associate director. ... Richard Ecker-
strom is upped to development manager of
CBS Records Business development depart-
ment in New York. He comes from the CBS
Records finance division. ... June Grasso
joins Arista in New York as an attorney. She formerly worked in the law firm
of Hawkins, Delafield & Wood specializing in litigation. ... Mark Cooper
joins Robox Records in Atlanta as national promotion director. Previously, he
served as national AOR promotion director for Motown.

o
\

Freidus

Steinberg

Mick Kleber joins Capitol in Los Angeles as creative director of merchandis-
ing and advertising. He has been editor of
the San Fernando Valley Magazine in Cali- §
fornia. road manager for Don McLean and a
freelance entertainment journalist. ... Bob
Golden becomes artist development director
for Concord Jazz Records in New York.
Jymn Magon is upped to product develop-
ment manager for Disneyland Records in
Burbank. He has been with Disncyland for
the past four years and helped develop new
product. ... At Mobile Fidelity Sound Labs in Chatsworth. Calif.. Michael
Dion is now director of international sales and marketing and Mark Wexler is
upped to national sales director. Dion had been national sales director and
Wexler was Northeast regional sales manager. . .. Carmen La Rosa takes over
as marketing vice president and general manager Audiofidelity Records in
New York. He had been DJM Records gen-
eral manager.

Cooper Dion

Marketing

Several appointments at WEA in Burbank:
Alan Perper takes over the newly created post
of national director of product marketing.
Marv Helfer becomes national sales manager
for special markets. Barbara Burns is upped
to advertising national director. Rosemary
Pierce jumps to national advertising coor-
dinator. Daryl Drejza is now national merchandising coordinator and Jody
Raithel moves up to the national special projects coordinator post. Perper was
formerly the national advertising director and Helfer had been national sales
manager. Burns was national advertising manager and Pierce was a media
specialist. Drejza was part of the field merchandising staff. Raithel was mar-
keting coordinator.

Wexler Perper

Publishing

Bruce MacCombie joins G. Schirmer Inc.
in New York as publications director. He was
music composition associate professor at the
! Yale Univ. School of Music. ... Tom Bocci
. joins the Disney organization as manager of
music publishing for Walt Disney Co.
(ASCAP) and Wonderland (BMI). He has
produced radio commercials and syndicated
musical television shows. ... Pam Shire becomes international head of pub-
lishing administration for the Creative Music Group in Los Angeles. She was
with Rick’s Music/Cafe Americana in a similar post.

Helfer Burns

Related Fields

Tony Pacheco, manufacturing vice president at JBL Sound Inc. in North-
ridge, Calif., takes on additional manage-
ment duties as head of promotion for the ma-
terials Management group. Also. Jerry
Feingold is upped to manufacturing services
vice president. He was manufacturing engi-
neering director. ... At Shure Brothers Inc.
in Evanston, 111, Donald “Sandy” Schroeder *
moves into the new post of loudspeakers S‘
marketing manager. He was with Jensen . Feingold
Sound Laboratories in a similar post. ...

Barbara Chinsky joins Video Communications, Inc. in Tulsa. where she will be
responsible for marketing and merchandising national home video accounts,
home video software and coordinating promotion. She comes from Hand-
shake Records in New York, where she was national promotion coordinator.

4 ‘ %
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Pacheco
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Home for the//
olidays!

v

Celebrate the season with Kenny Loggins’ “Alive.’

Featured on this specially-priced two-record set are live versions of his latest smash single,"‘Celebrate Me Home; v
and classic Loggins songs like “What A Fool Believes,” *“Whenever I Call You ‘Friend’”” “This Is It” and “I'm Alright’
Great hits that make a great gift. On Columbia Records and Tapes.

HEDY . :
INTERNATIONAL CREATIVE MANAGEMENT % Give the gift of music.
Produced by Bruce Botnick and Kenny Loggins.

“Columbia” is a trademark ot CBS Imc. © 1980 CBS Inc.

Management: Larson & Recor Associates. LAY
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REHEARSAL TIME—Maureen McGovern and composer William Goldstein run

down material for the vocalist’s next Warner/Curb LP. McGovern has already
recorded Goldstein’s title theme for the upcoming Universal film, “The White
Lions.”

2D STORE CLOSED

Pickwick Ann Arbor Operations Cut

CHICAGO-—Pickwick Inter-
national’s retail operations in Ann
Arbor. Mich., are being cut by 50%
through store closings. The city. one
of the top college markers, has been
the site of four Pickwick-owned
stores.

The latest closing is the 5.000
square foot free-standing Aura
Sounde, which will be emptied Jan.
L. In September. one of two Ann Ar-
bor Discount Records locations was
closed.

According to Pickwick. the clos-
ings are part of overall chain prun-
ing of “low volume” locations. It’s
emphasized that new stores continue
to be opened at the same time the
plug is being pulled on weaker out-
lets.

A Pickwick source says Aura
Soundes in Minneapolis. Rich-
mond, Va.. and Memphis either
have been closed or converted.
Other Aura Sounde outlets are lo-
cated in Huntsville. Ala.. and Col-
lege Park. Md.

The Aura Sounde name is used
for large, free-standing locations.

Two remaining Pickwick loca-
tions in Ann Arbor are the Discount
Records directly opposite the Univ.
of Mich. campus, and the Musicland
store in the Briarwood shopping
mall.

Leading independent Ann Arbor
dealers include Schoolkids Records,
a progressive rock specialty outlet.
and Liberty Music, specializing in
classics.

e All Major Label Records & Tapes!
*Blank Tapes!eCartridges!eAccessories!
¢ All Major Brand Audio & Video
Equipment! (110-220 volt)
eImmediate Shipment ANYWHERE in the World!
*Multi-Million Dollar Inventory!
eFive Full Floors of Stock at ALL Times!
oExira Personal Attention Given EVERY Account!

WE AREA FULLCATALOGUE HOUSE
CHECK OURLOW EVERYDAY PRICES!
$8.98 LIST

509

We can ship C.0.D.-Sight Draft-Letter of Credit All Prices F.O.B. New York
Customer Service HOT LINE (212) 233-0O747

$7.98 LIST

459

$9.98 LIST

569

TELEX NO. 420961 JRR
PHONE (212) 732-8600
EXPORTDIVISION

23 PARKROW,

NEW YORK, N.Y.10038

General News

MEMBERS HIT
U.K. UNION’S
AFM SUPPORT

By PETER JONES

LONDON-The British. Musi-
cians Union decision to support the
U.S. studio musicians strike by by-
passing work offered by American
film and television studios has been
fiercely attacked here by some of
London’s top session men.

They claim that film/tv work
which would have come to British
studios, and provided employment
for the country’s 2,000-plus top or-
chestral and session musicians, is
being lost through the union policy.

Already the union has halted a
session at EMI’s Abbey Road stu-
dios for the U.S. tv series “Vegas”
and musicians are asserting that the
union is wrong in committing its un-
der-employed members to support
the U.S. musicians’ strike action.

They point out that American mu-
sicians did nothing to support their
UK. counterparts during the BBC
musicians’ strike earlier this year.

And they see the union attitude as
an arbitrary decision by John Mor-
ton, the union’s general secretary,

(Continued on page 72)

Study Pins Loss

Of $700 Mil On
Taping At Home

NEW YORK-CBS Records’
blank tape study completed last Oc-
tober concludes that the industry
loses $700 million annually due to
home taping.

The 15-page booklet. which has
been sent to all members of NARM
and the RIAA, is entitled: “Blank
Tape Buyers—Their Attitudes And
Impact On Prerecorded Music
Sales.” In addition to summarizing
all the information previously re-
leased. the report contains some new
information provided by the origi-
nal survey.

For example. there is additional
data on the demographics of the
blank tape buyer. While half of all
blank tape buyers are under 25. the
study reports, the heaviest buyers
are between 26 and 40. This group
purchases 100 million blank tapes a
year. according to CBS.

The study also concludes that
blank tape buyers are split evenly
among men and women and among
income groups. Non-whites, says the
study. buy blank tape roughly in the
proportion in which they are repre-
sented in the general population.

Other new information says that
50% of blank tape buyers use their
tapes away from home, either in cars
or portable units. In addition, 30% of
tape buyers prefer rock and pop mu-
sic, while 15% named each of adult.
country, r&b and jazz or classical as
their favorite category.

The survey is based on 7.500 inter-
views with record and tape buyers
done in March, July and November.
1979 via 1.000 mail surveys during
1979 and on 1.000 in-store inter-
views in June 1980. The in-store in-
terviews were conducted in Atlanta,
Boston, Chicago, Cleveland, Dallas.
Denver. Los Angeles, New York.
Philadelphia and Seattle.

Walters Relocates

LOS ANGELES—Norby Walters
Associates has moved its office 10
1033 Hilgard St.. (213) 275-9449.

www americanradiohistorv.com

AFM And Producers
Discuss Preliminaries

LOS ANGELES--Musicians and
film producers are slated to meet
Monday (8) to discuss the union’s
strike against film and tv companies.
It wili be the first time both sides
have talked since Oct. 29.

“These are not negotiations,” says
Bob Crothers. AFM executive assist-
ant to president Victor Fuentealba.
“These are preliminary exploratory
meetings with representatives from
both sides present.”

These exploratory meetings were
called by Nick Fidandis, who is from
the national office of the Federal
Mediation and Conciliation Service.
He joins Tim O’Sullivan who is from
the local branch of the service.

Talks ended abruptly Oct. 29 due
to the film and tv producers’ intro-
duction of pay tv and video agree-
ments into the proceedings. Until
that point, talks had been concerned
with payment for reuse of music.

Additionally, last week the AFM’s
suit against Universal Studios was
dismissed by a Federal District
Court here. The union had sued the
studio because the latter was using
old musical tracks for new tv pro-
ductions.

The reason given for the decision
was that the union had other al-
ternatives Lo it such as insistence on
double payment. According to the
agreement, when a producer uses
old tracks for new projects, the
union has a right to demand double
the previous fee.

The AFM had seen setbacks
recently in regard to this case in the
Ninth US. Circuit Court of Ap-
peals. It rejected the union’s request
for a preliminary injunction and a
stay of a Federal District Court or-
der denying an injunction.

Meanwhile. the union is hold-

Second Life For
Capricorn Label

By GERRY WOOD

NASHVILLE—1981 will be the
year of the rebirth of Phil Walden
and his Capricorn Records.

Walden has successfully gained
approval of the bankruptcy court
and Capricorn’s creditors—totaling
more than 1.000 individuals and
firms—and is now finalizing a distri-
bution deal with a major label.

Billboard has learned that Wal-
den has started restaffing his Ma-
con-based company has already
started work on an album with an
unnamed act. with February being
set as the target month for newly re-
leased product under the reorgan-
ized Capricorn structure.

Walden, whose Capricorn Rec-
ords empire collapsed into bank-
ruptcy, retains the Capricorn name.
the Capricorn studio and the label’s
office building. Under the court ap-
proved plan, the PolyGram Corp.
receives a number of assets held as
collateral, including the valuable
Capricorn catalog of master record-
ings and the firm’s complete copy-
right catalogs in No Exit Music
(BMI) and Rear Exit Music
(ASCAP). Polygram also receives
the unsold inventory of records and
tapes.

Approved by the U.S. District
Court for the middle district of
Georgia. Macon division. the plan
of reorganization allows Capricorn
and Walden to have a “viable nu-
cleus of a record company and pub-
lishing company,” according to
Walden'’s attorney. Tommy James of

(Continued on page 14)

ing several different types of
demonstrations through the holi-
days. On Sunday (7), a “Jazz Blow-
out” was held at the union hall here
with Buddy Collette. Bud Shank
and his quartet and others. Also mu-
sicians will be picketing this week at
theatres showing Christmas-time re-
leased films scored by overseas and
“scab” labor.

And a mass picket was held at the
20th Century-Fox Studios Thursday
(4) and a benefit concert is set for the
Shrine Auditorium here Jan. 16.

12-Inch Rocker

LOS ANGELES—Elektra/Asy-
lum this week releases its first 12-
inch rock single with Jackson
Browne’s “Hold On. Hold Out”
packaged in a specially designed
sleeve. The list price is $2.49 and the
disk is available at retail only.

DOESN'T

CONSUMER
ADVERTISING

REACH
DEALERS

&
PROGRAMMERS?

It sure does.

Indirectly. When you reach a
dealer or programmer through
national consumer advertising,
you do exactly what you in- |
tended. You reach him as a
consumer, not as a business-
man. You're attempting to
sell him a bill of goods while
he's eating his breakfast, or
watching a sports contest, or
listening to his favorite pro-
gram.

You're trying to talk business
when he's trying to forget busi-
ness.

There's a very logical way of
giving your product and com-
pany full and frequent cover-
age of the trade, however
Your advertisements in mer-
chandising publications, like
Billboard, enable you to reach
through the entire distribution
chain with your message. To
I turn on those who turn on
millions. And we can prove it—
with case history after case
history.

Billboard.

... where advertising sells records
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~ SYLVIAS MOTHER
THE COVER OF THE ROLLING STONE
ONLY SIXTEEN
A LITTLE BIT MORE
WALK RIGHT IN
SHARING THE NIGHT TOGETHER
WHEN YOU'RE IN KOVE WITH A BEAUTIFUL WOMAN
BETTER LOVE NEXT TIME
SEXY EYES
'YEARS FROM NOW

Produced by Ron Halfkine

*Performec by Dr. Hook & The Medidine Show.
" Reproduced pursiant to express license from (BS Reecnds
a division of CBS Inc.
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General News

Speedy Release For ‘42d Street’ B’'way Caster
RCA Cuts And Markets LP In 4 Weeks

NEW YORK-—Although the cast
of “42nd Street” was brought to
RCA Records studios here more
than three months after it opened to
smash reviews on Broadway. the la-
bel within a span of less than four
weeks markets the cast album this
week.

The label expects national avail-
ability of the package, whose cas-
sette version is housed in AGI’s 4-
inch by 3%-inch box by the end of
this week. The label is now concen-
trating its efforts on a Northeast
thrust, particularly in the New York

arca. followed soon by a national
strategy.

Insiders insist thatit was an album
that almost never happened and
give credence to producer David
Merrick’s decision to go ahead with
the album partly because his eight-
year-old daughter implored him to
make one. The package contains a
line dedicating the package to her.

By IRV LICHTMAN

Whatever led to the deal, RCA be-
gan planning the recording and its
support program within days of a
“handshake™ between Merrick and
RCA Records president Bob Sum-
mer. A few days before the recording
on Sunday, Nov. 16, Merrick ap-
proved the cover art—“front, back
and inside,” as one RCA exccutive
put it

Also setup were marketing and
merchandising concepts under the
direction of Jack Chudnoff, market-
ing vice president, and Irwin Katz,
Red Seal merchandising director,
and their staffs.

According to Tom Shepard, vice
president of Red Seal. who pro-
duced the caster. 9 a.m. to midnight
sessions were planned, but they ran

Jim is one of the good ol’ boys of
Nashville. His engineering career stretches
back some 18 years to the days of mono
mixing. He's done everything from pop to R&B
to disco—and, of course, country. The
aviation industry gave Jim his technical
background. But he’s also prepared himself by
playing four or five different instruments.
Some of the names on the other side of the

in the rhythm or in the feel of the song, but
it's because he sees one in the room and
we've got nine tracks to go. And that's
overproduction, abuse of multitrack recording.

And that I don't condone.”

ON PLAYBACKS

“I actually mix. I don't load tape. I like to

glass from him include Bob Dylan; Simon

and Garfunkel,; Peter, Paul and Mary, Loretta
Lynn; Johnny Cash, Don Williams, Marty
Robbins; Conway Twitty, Ray Price, and
Roy Clark.

ON SPECIALISTS

“Let me say that I have sympathy for
them, because they're missing the rest of the
world of music. They're locked into one
thing and I got it all. I have done four
different styles of music in one day. I did a
disco record that got to number six on the
Billboard charts, ‘Dance With You' In the same
day, I did a number one country record. You

sit down at the console, set my monitor levels
equal and put the band together and get a
monitor mix in the control room that sounds
as close as I can make it to the record, so that
the producer and the artist and the
musicians can hear and understand what
they're doing and correct their mistakes.

I'm an old mono mixer. And that’s what built
mono mixing."

ON TAPE

“A competitor of 3M has stated that 3M
has a greater print-through than their product.
It's my opinion that there is no greater
print-through on the Scotch® 250. It's just not

don't listen to the same kind of music all
the time. And I don't want to listen to the
same kind of music all the time, either.”

ON OVERPRODUCTION

Swarm. That's my term for over-

production. I've had producers who have
turned and said,'Well, how many tracks have
we got left?” You may look at the chart

and say, ‘Well, we've got nine tracks left.
He'll say, ‘Great.” And he looks into the
window of the studio. ‘Hey, let's put an
electric piano on. Not because the electric
piano fits the song and has a place or meaning

masked with modulation noise. There also
was a comment that the competitor's tape
was brighter, when in fact, there was just
more third harmonic distortion in the 10 to 12
kc range. I am very stringent on monitoring
in the control room. And when I hear a
signal off the floor, I want it to come back
off the tape the same way. I don't want it
to be embellished with third harmonic
distortion to make it brighter, or
modulation noise to confuse the bass line.”

SCOTCH 250

WHEN YOU LISTEN FOR A LIVING.
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one hour and 15 minutes past mid-
night, putting the project into
double week’s salary for some of the
performers. Shepard insists, how-
ever, that the session costs—*I
haven’t seen the final figures”—
would be far below reported costs of
more than $200,000. To retain a “big
band” sound. Shepard did not, as is
usual, augment the orchestra.

In order to produce the record ata
pace that would fulfill RCA’s desire
to have it marketed before Christ-
mas, splicing was started by 2 p.m.
before the second session, followed
by mixing. This process continued
until the complete taping was
made—including a backup digital
version which may see the light of
day at a later date. A similar digital
safety was made of RCA’s revival
cast of “Oklahoma!,” although it’s
unlikely that it will ever be mar-
keted.

With products positioned in
Northeast markets early this week,
RCA has prepared a number of
print and radio ads, along with both
in-store and, appropriately, “on-the-
street” aids here. Latter includes
“one-way-arrows” calling attention
to the album with the statement,
“One Way to 42nd Street,” plus
blow-ups and easel boards of the
covers.

Merrick and members of the cast
will make a late afternoon appear-
ance Thursday (11) at Sam Goody’s
on Sixth Ave.. an event to be pre-
ceded by the placement of a full-
page ad in The Sunday New York
Times. Other print support includes,
interestingly, an ad in the Wall
Street Journal. rarely used to pro-
mote recordings, the Daily News,
the Village Voice and Long Island’s
Newsday. Radio time includes
WQXR-AM-FM., WNEW-AM,
WNCN-FM, and WNBC-AM.

Also, various contests are being
set up for malls where Sam Goody’s
has outlets, based on effective dis-
play of support materials.

COUNTRY
GOES PizZAZZ

By KIP KIRBY

NASHVILLE—Professional show
stagers and producers are adding
more sophisticated pizazz to country
artist’s presentations. Several years
ago. it was sufficient for a country
artist to don a flashy outfit and com-
mand center stage with only a guitar
and a small combo.

But in the current sophisticated
climate surrounding country art-
ists—and with sales of country prod-
uct escalating each year—much
more is being demanded of Nash-
ville talent.

Says Robert Small. president of
Manhattan-based Robert Small En-
terprises which deals in all aspects of
artists’ stage development “Nobody
who's depending on local or re-
gional success and the old ways to
sell records is going to survive in
country’s confusing new market.”

More succinctly. Mary Ann

(Continued on page 56)

Larson At Benefit

REDONDO BEACH. Calif.—-
Nicolette Larson was the special
guest vocalist at “No Nukes Night.”
a benefit for safe energy. Friday (5)
at the Sweetwater here.

Sponsored by Pacific Alliance
and the Sweetwater. event also fea-
tured the Hollywood Rock’'n'Roll
Revue including Freebo, Rick Vito,
Jocko and members of Little Feat,
and Dr. Strut.
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Financial

‘Undnsmplmed Habits’ Raked By
Goldman In Spirited N.Y. Speech

NEW YORK—"“The real lesson to
be learned from the last few years is
that the basic cost structure of our
industry has changed drastically and
will never be the same again.”

Yet, maintained Elliot Goldman.
executive vice president and general
manager of Arista Records at a B’nai
B’rith music lodge meeting here
Monday (1), “despite all the contrite
and pious-sounding phrases that is-
sued forth from the lips of our exec-
utives during our recent bad times.

By IRV LICHTMAN

just the small turnaround we’ve had
in the last several months has rap-
idly led to company after company
falling over each other to return to
the undisciplined habits of our
past.”

Goldman. offering a broad review
of the industry’s fortunes over the
past several years and his views on
facing the new realities he perceives.
said it was the “failure to recognize
and act on that reality that blunted
the profits of the euphoric years and

AKG Handling European
Sales Of Aphex Products

LOS ANGELES—AKG Acous-
tics of Vienna will market in Europe
products from Aphex Systems, de-
velopers of sound enhancing equip-
ment for the professional and semi-
pro markets.

The Austrian firm, a well re-
spected audio equipment manufac-
turer, is taking on the Aphex aural
exciter sound enhancing line to fill
out its own product line, explains
Marvin Caesar, Aphex’s president.

Aphex pro and semi-pro sound
enhancing devices are being sold by
AKG in Austria (four units have al-
ready been moved in that country),
Germany, the U.K., Africa and in
Eastern Europe.

AKG has wholly owned firms in
Germany and England and its
Vienna office provides sales people
for customers in Africa and the East-
ern European bloc.

Aphex products have previously

been sold in Europe on a lease basis
through licensees. AKG is now sell-
ing the units outright. A professional
model will sell for around $3.000
overseas and that includes freight
and duty charges. A semi-pro unit
will run in the $500-$600 range. All
the equipment is being manufac-
tured by Aphex in its L.A. factory.

AKG will also market compressor
expanders and OEM equipment
from Aphex. Aphex licensees con-
tinue to offer the sound enhancers in
France. Denmark. Japan. Hong
Kong. Australia and Canada.

The semi-pro units are coming
tfrom Orange County Electronics In-
ternational Inc. of Canada. which
already manufactures and sells
Aphex sound enhancers in Canada
and the U.S. The semi-pro units are
called the Novasystems Aphex Ex-
citer. This unit is designed for the 4

(Continued on page 64)
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JOHN R. RONGE

Certified
Public Accountant

Tax Planning.
Business Management.

(213) 556-0255
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BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way.
Carson City. Nev. 89701
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Music Industry’s
answer to the

Pet Rock Craze!

The tasteful gift
for all year.

$3.95 each
Jet Enterprises

4850 E Altadena Ave.
Scottsdale, Az. 85254

/RECORD ALBUM ATTACHES, )
PRESENTATION JACKETS &

The finest in specialty items for the
Recording, Film and TV Industries, in
reasonably priced leathers and finest
quality Luxury Leathers. We are Prime

Manufacturers. Full Personalization
Program available. Write or phone for
our complete catalog of more than 100
items priced from $9.00 to $400.00...
THE CORPORATE BOARDROOM
(FTW CORP.) 261 East 157th Street

RECORDING, FILM&TV ITEMS

Gardena, California 90248
L (213) 324-6629 j

turned the consolidation years into
disaster.

“If proper attention had been
paid tothat basic element. We could
have been sitting here talking about
how to improve sales in an atmos-
phere devoid of vast quantities of
red ink and the pressure that im-
poses.” he said.

Goldman noted, however. that he
did not agree with analyses within
the trade, financial and consumer
press that “continually speak in the
duality of a drop 1n sales and prof-
its.”

“It’s a convenient and uncritical
one that bears little relationship to
the facts. Actually. the sales side has
held up amazingly well. considering
the enormous growth period we had.
Any industry that can grow 20% to
25% a ycar—let’s take that down to
15% to 20% for excessive shipping
factor for a two to three-year pe-
riod—and then level off or only dip
slightly from those growth years, has
a good, sales base. It requires only
nourishment. not hospitalization.”

Goldman, who noted that in a
prior talk before the group in Sep-
tember 1970 he had sounded warn-
ings of “new responsibilities.” went
on lo state: “The message is clear.
The margins available in the record
business. while still sufficient to al-
low for profits to be realized. no
longer allow for business ‘as usual’
in respect to the manner and style in
which the record business has been
conducted heretofore.

“No longer do the margins avail-
able on a few successful projects
cover the lack of success with other
records and the necessary develop-
mental money poured into new art-
ists.”

“For good or for ill, our business is

(Continued on page 41)

9-Month German
Sales Decline 3%

By WOLFGANG SPAHR

HAMBURG—Record and tape
sales in Germany for the first ninc
months of' 1980 were 3% down on
the same period last year, according
to new figures released by the local
disk industry association. Bun-
desverband der Phonographischen
Wirtschaft.

Although there has been a third-
guarter improvement over the disas-
trous April-June period this ycar-
and full-price albums are up 10% on
the 1979 figures—there are bleak
spots clsewhere in the sales picture.

First quarter sales of albums. sin-
gles and prerecorded cassettes to-
taled 46.9 million units. and that
dropped to 33.9 million in the sec-
ond quarter. The July-September
period upturned to 41.5 million
units.

Most successful albums so far this
year have been Peter Matfay’s “Re-
vanche™ (Metronome) with 750.000
units reportedly sold, the “Xanadu™
soundtrack from Jet. and Atantic’s
AC/DC package. “Back In Black.”

While the upturn in album sales
overall is seen as satisfactory here.
this certainly reflects the cver-grow-
ing influence of television-promoted
LPs in this market. now accounting
for almost one-third of total tull-
price album sales.

Prerecorded cassctte are in
trouble, with sales of 25 million units
through January-September. 1.5
million down on the same period last

(Continued on page 78)
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Market Quotations

As of closing, December 4, 1980

1980
High  Low NEME
1% % Altec Corp.
39 26 ABC
36% 27% AmericanCan
35% 14% Ampex
5] 2% Automatic Radio
55% 42%: CBS
42% 27 Columbia Pictures
8% 4 Craig Corp.
53% 40% Disney, Walt
12 6% Filmways, Inc.
20% 11 Gulf + Western
14% 7% Handleman
14% 5% K-tel
45% 25% Matsushita Electronics
57% 44% MCA
19% 10 Memorex
62% 46% 3M
84 41% Motorola
39% 23% North American Philips
8% 4% Orrox Corp.
23 13'% PioneerElectronics
838 18%2 RCA
16% 6 Sony
36 20" Storer Broadcasting
7 3 Superscope
35% 25% Taft Broadcasting
20% 14% Transamerica
56% 29% 20th Century-Fox
74% 34% Warner Communications
OVERTHE P-E Sales B8ld Ask
COUNTER
Abkco 35 - 1% 2%
Certron Corp. 10 36 1% 1%
Data Packaging 6 - 7% 8
Electrosound
Group - + - -
First Artists
Prod. 1 69 3% 3%

P-E ‘f;:,:') High Low Close Change

= 38 1 15/16 15/16 —1/16

5 1027 29% 29 29% + %

7 204 28% 28% 28% + %
15 333 34% 33% 33% - %

6 23 3% 3% 3% + %

8 506 51% 50% 50% - %

8 281 42% 41% 42% + %
- 5 5 4% 5 Unch.
12 260 484 47 a7 — %
- 514 6% 6% 6% - %

4 1324 17% 16% 16% - %

9 27 14 13% 14 Unch.
10 16 12%  12% 12% Unch.

9 3 40% 40% 40% + 1%

8 410 51% 50% 51 Unch.
- 161 14% 14% 14% - %
10 783 59% 58% 58% - %
13 539 76% 75% 75% - %

7 171 39% 38% 39% + 1Y%
32 15 7 7 7 Unch.
16 11 23% 23 23% + 1%

9 1296 31% 30% 3 + %
13 1850 16% 15% 16% + %
13 236 33% 32% 32% - %
- 100 3% 3% 3%  Unch.

9 44 31% 30% 31%  Unch.

5 325 17% 18% 18 Unch.
34 605 58% 55% 57% + 2%
16 242 72% 70% 72% + %
OVER THE P-E Sales Bid Ask
COUNTER
Integrity Ent. 3 112 3 3%
Koss Corp. 8 5 5% 5%
Kustom Elec. = 8 1 1%
M. Josephson 8 47 1Y% 1%
Recoton 5 - 2% 3
Schwartz

Bros. —_ 1 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynoids, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213)841-

3761, member New York Stock Exchange, inc.

12-MONTH PERIOD

K-tel Garners Largest Profits Ever

LOS ANGELES-K-tel has
achieved the highest level of sules
and profits in its history during the
12 months ended June 30. 1980. ac-
cording to Philip Kives. president.

Sales for fiscal 1980 were
$172.600.000. up $5.605.000 or 3%
over the previous sales record of
$166,995.000 set in fiscal 1979.

Fourth quarter sales in fiscal 1980
were down slightly to $28.302.000
compared with $29.433.000 for the
fourth quarter of fiscal 1979.

Net income after taxes rose sub-

stantially to $5.047.000 in fiscal
1980. up 38% from $3.668.000
earned in fiscal 1979.

Earnings per share for the year
rose 49 cents or 48% to $1.51 from
$1.02 last year. Of that increase. 11
cents or 11% was the result of repur-
chase and cancellation of 322.332
shares in September 1979.

For the fourth quarter, net income
after taxes was $1.091,000 or 33 cents
per share. for the final quarter of fis-
cal 1979.

e ailto adius Safligesr

DOBIE GRAY

“Decorate The Night”

Produced By Bud Reneau

ROBOAX RECORDS

Distributed by Fischer & Lucas Distributors
50 Music Square West, Suite 902, Nashville, TN 37203, (615) 329-2278
Robox Records, Equity Recording Co., Inc., 2215 Perimeter Park, Atlanta, GA 30341
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Retailers and
Distributors Only

ORTS!
WMPOT <c1
\MPORT

Check your stock list this
Christmas. All items in
stock and ready to go.

NEW RELEASES
SEX PISTOLS—6 Pack
COMSAT ANGELS—

Independence Day
CLASH—3 LP Set

PAULINE MURRAY —
Invisible Girls

MAGAZINE—Live

ADAM & THE ANTS—Kings
of the Wild Frontier

SAXON—Strong Arm of
the Law

JAM—Sound Effects
TOYAH—Toyah, Toyah

BAD MANNERS—Loonie
Tunes

DAMNED—Double Album

SlNGLES (Picture Sleeves)

B-52's—Pic Disc

plus CLASH, QUEEN,
KATE BUSH, BOWIE,
AC/DC, G. FORCE,
B-52’s, etc.

12" SINGLES

BLONDIE, TOM PETTY,
AC/DC, ROD STEWART,
BOB MARLEY, WHITE-
SNAKE, U.B. 40, BAU-
HAUS, OZZY OSBORNE,
iIRON MAIDEN, MOTOR-
HEAD, BLACK SABBATH

HOT STOCK

AC/DC—Dirty Deeds

BLACK SABBATH—Live

KATE BUSH—Lionheart/
Never Forever

GENESIS—Fox Trot/
Nursery Chryme

NINA HAGAN—1st/
Unbehagan

IT'S A BEAUTIFUL DAY—
Featuring Whitebird

JIMMY HENDRIX—
Rainbow Bridge (plus
many other titles)

JOY DIVISION—Closer

JAM—In The City

KINKS—File Double,
Kontroversy, Face To
Face, Kinda Kinks,
Kelvin Hall

N.Y. DOLLS—1st Album

P.1.L.—1st Album

0ZZY OSBORNE-—Lizard
of Oz

RAMONES—It’s Alive

TODD RUNDGREN—Runt,
Ballad Of

ROLLING STONES—
Rolled Gold

BEATLES—AII titles

SIOUSEE—Kaleidescope

SEX PISTOLS—Rock &
Roll Swindle (double)

SANTANA—Lotus

ULTRAVOX—Ha, Ha, Ha!

VELVET UNDERGROUND—
Banana

plus lots, lots more.
Also, full range of imported
enamel and crystal
Rock Badges.

For more information and catalogue call

or write:
!BgﬂmISTRIBUTiRS, INC.
147-45 182nd Street. Jamaica, N.Y. 11413
{212) 995-9200

General News

MGM Fire Changes Vegas Seating

® Continued from page |

The enforcement means sharply
reduced revenues for showrooms,
putting pressure on hotels to either
raise prices, replace headliners with
less expensive artists or other types
of entertainment, close showrooms
or simply absorb the loss. All pol-
icies are being hotly debated by
management teams here.

According to a number of in-
formed sources, if an artist was ex-
pected to pack a showroom, the ho-
tel would set the room with 100 1o
300 extra seats. When those were
full, “mushrooms” (small, roundtop
cocktail tables) would be brought in
lo expand capacity even more.

The practice allowed showrooms
to increase occupancy by up to 75%
over the fire code.

Jim Barrett, Clark County fire
marshal. explains the formula for
setting the occupancy limits of show-
rooms as one of determining “the
usable square feet in the public
portion of the room and dividing it
by seven square feet when no drinks
are served, 10 square feet when
drinks are served and 12 square feet
when food is being served.” A show-
room is defined as any room with a
stage.

He also says the room must have
aisles of 42 inches between tables

and 36 inches when only one side of
the table is being served or it is near
a wall. The county code also requires
two exits in addition to the main en-
trance if less than 500 persons are in
the room, three exits for 500 to 999.
and four exits for more than 1,000.
The code specifies the linear foot
width of entrance doors and fire
exits based on the calculated room
occupancy.

Although some Las Vegas pro-
duction showrooms were affected,
the following list obtained by this re-
porter gives only the number of ille-
gal seats removed trom casinos fea-
turing headliners: since the MGM
Grand fire: Caesars Palace, 100
seats, Desert Inn, 150; Frontier. 180;
Las Vegas Hilton, 200; Riviera. 150,
Sahara, 200, and Sands. 300.

At the time of enforcement,
Wayne Newton was playing the
Sands, possibly explaining why the
518 dinner/626 cocktail capacity
was stretched so far. Caesars Palace,
with an 1.100 capacity room. rarely
packed more than 200 extra custom-
ers, according to sources. Some 700
and 800 occupancy-load rooms have
peak records of serving 1.200 for
dinner and 1.400 for cocktail shows.
One industry source says that Reno
and Tahoe showrooms only exceed
capacity during the summer months.

The pressure to reduce showroom
loads to legal limits is believed to

have initiated from a blue ribbon in-
vestigative panel named by Nevada
Gov. Robert List immediately after
the MGM Grand Hotel fire Nov. 19.
That holocaust killed 84 persons.

When fire department officials
were questioned over the sudden ex-
pansion of aisles and the reduced
seating in the showrooms. they ex-
plained there had been no new re-
duction in the occupancy load form-
ula. “I’s nothing new.” says one
official, “nightly inspections have
been going on for years.” He further
explains that every showroom is vis-
ited once a night, five nights a week
by a fire inspector.

When it was pointed out that re-
porters noticed substantial changes
in room floor plans. one official ad-
mitted that despite the nightly in-
spections “management was not
being asked to comply with the code
in strong enough terms.” He also
says no citations were ever issued ei-
ther before or after the MGM Grand
Hotel fire.

Caesars Palace entertainment ad-
ministrative director Tom Willer
says the reduced seating means
“headliners will sell out sooner and
revenues will be less.” Although new
policies haven’t been announced,
“it’s probable that Cher will go to a
$35 minimum on weekends in Janu-
ary. as would Tom Jones. No telling
yet what price Sinatra will carry.

ABC Video Bowing Alpha Cable

NEW YORK-In positioning it-
self as a special interest program-
ming supplier. ABC Video Enter-
prises positioned itself out of the
videodisk and cassette market. at
least for the time being.

That is the prevailing industry
view of one of the prime reasons be-
hind ABC’s entry into cultural cable
television programming to com-
mence in April 1981.

ABC and Warner Amex Satellite
Entertainment Co. have formed a

joint venture to launch ABC’s Alpha

cable service, which will broadcast
2% 1o 3% hours of cultural program-
ming ecach evening, following
Warner Amex’s Nickelodeon chil-
dren’s programs.

Says Herb Granath, vice presi-
dent in charge of ABC Video Enter-
prises: “Videodisk and videocassette
growth will be as big as everyone ex-
pects. It just won’t be as fast. The
next key indicator for the growth of
the market will be RCA’s videodisk
introduction in March.”

RCA’s manufacturing capability,
he says. will preclude the videodisk
from becoming a mass market prod-
uct before 1983. Only then will the

Eagle Henley Into
L.A. Court Jan. 14

LOS ANGELES—Don Henley
faces a preliminary hearing Jan. 14
on three drug-related charges and
one count of contributing to the de-
linquency of a minor.

Henley, a member of the Eagles,
pleaded innocent to the charges
Tuesday (2) in Los Angeles Munici-
pal Court with Judge Burton S. Katz
allowing Henley to remain free on
$5.000 bail.

Henley. 33. is charged with felony
counts of possessing 22 grams of co-
caine and 16 Quaaludes and mis-
demecanor counts of marijuana pos-
session and contributing to the
delinquency of a minor. He had
been arrested Nov. 21 when L.A. Po
lice raided his Sherman Oaks home,
following an earlier call by Henley
to the fire department that a guest in
his home had suffered a seizure.

sort of special interest programming
that ABC Video has planned to pro-
duce hecome viable in disk or cas-
sette form, says Granath.

“We've always been on the low
end of the confidence scale with re-
gards to disks and cassettes,” he says.
Consequently. Granath says ABC
has not felt “pressure” 1o produce
original programming for the new
medium. Most of the programming
on Alpha has been acquired from
other sourccs.

When the market is there, Gran-
ath says. Alpha programs will be
sold through disks and cassettes. He
is bullish about exploiting what he
terms a “sub-group™ of pcople who

Reagan-Arts

® Continued from puge 3

Oftice of Management and Budget
on its way to the Hill.

Will Reagan try to reduce the
1982 budget to cut back on the arts
bureaucracy? Bob Carter doubts it.
“His record as a supporter of the aris
is well known.” he says.

Will Reagan’s musical taste,
which runs to Frank Sinatra. Dean
Martin. the Osmonds and other
MOR acts be felt in Washington?
“He’ll choose the artists who'll be
cntertaining at the White House,”
Carter says. “But his personal taste
will have no influence on what kind
of music gets funded.”

Outgoing President Carter had
close tics to country music and rock.
Reagan is not known as a devotee of
either.

And while Carter played classical
music while he toiled, he did have
country. country rock and jazz musi-
cians performing at the White
House.

The music community will have to
be patient to see who Reagan has
performing at the White House.
Frank Sinatra. is, of course, chair-
man of the inaugural gala and he
has booked a program which es-
chews the Allman Brothers type of
music which Carter was associated
with.

www americanradiohistorv com

are interested enough in culture to
attend a concert or ballet every now
and then. This group. he says, com-
prises 24% of the population.

“This group does not watch much
tv.,” Granath says. “and what it does
watch tends to be actuality program-
ming such as news, ‘60 Minutes’ and
20/20.” They could be prospects for
arts programming.”

Alpha will be heavily music-
oricnted. A production of “La
Boheme” with Luciano Pavarotti is

(Continued on page 14)

Star policy is a very expensive way to
g0.” Tom Jones and Cher had previ-
ous minimums of $30 and $32. re-
spectively.

The Sands Hotel has raised cock-
tail show prices by a $1.50. One
showroom staffer says “I don’t see
how it can go any higher. People will
only pay so much now. The casino
will have to absorb the loss.”

Another indicates the effects may
not be so bad. “The only people who
will get to see the show will be the
ones we let see the show, the high-
rollers.”

One executive notes the Riviera
has commitments for substantial star
salaries and will now be locked in at
717 dinner/860 cocktail show capac-
ities. I can speak as competition
who admires the Riviera policy, but
this could hurt their aggressiveness
in paying top dollar. If they lose the
ability to do so. it will be sad.”

Dick Lane, entertainment director
for the Las Vegas Hilton, says
“Right now, we have no idea of the
effect on pricing.” At least two other
casinos are engaged in management
debate over revamping policy.
Many casinos are locked into two
and three-year contracts with stars
for salaries ranging from $175.000 to
$350.000 a week. One executive says
the interest in production shows will
now be greater than ever. “They cer-
tainly look like a good investment.”

The Desert Inn broke its star pol-
icy earlier this year with an unsuc-
cessful production show, “Alcazar
de Paris.” It has since been showing
“Chorus Line” to capacity audiences
with headliners scheduled in late
December and January.

The showrooms at the Aladdin
and Silverbird were not immediately
affected by the fire inspectors’ en-
forcement. The Silverbird has been
doing spotty business for the last
several years and didn’t need the
overflow.

At the Aladdin Bagdad Room.
plagued by a flat floor and a low
ceiling. the 850 capacity has been
limited to the addition of 50 seats for
the Wayne Newton show.

LOSEOUT RECORDS INC
y DN IN¢
.4 N\ | ) ( 44 A \‘ deo
220 West 19th Street, New York, N.Y. 10011
PHone Toll Free: (800) 221-7938 .or (212) 691-8884 - Telex: 237891

CUTOUTS - @

We have the titles—
We have the prices

Send for complete price list

APEXTON

RECORD
PRESSING PLANT

New York’s Finest
Gives you
BEST PRICES
BEST QUALITY
BEST SERVICE
Special prices for big orders

Telephone: [2‘2] 937-4038

44-27 Purves Street. Long sland City. N.Y. 11101
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Supplying the graphic needs of the record industry since 1952,
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7",10"'12"
REGORDS

PACKAGE PRICE
7”-1000pcs.-$ 4 80
10”- 500pcs.-$565
12”- 500pcs.-$580

GCOMPLETE

From your tape we'll give you
finished records in white sleeves.
(10”7 & 12" jackets extra)

TOP QUALITY

F.O.B. Mountainside, NJ

i ’“ﬂlh

1

RANDEE INTERNATIONAL
PRODUCTIONS, INC.

N.Y. Sheraton Hotel, 870 7th Ave.
(Suite 348), N.Y., N.Y. 10019

(212) 586-0631

WHITE STUFF — Elektra/Asylum
artist Lenny White performs at a
drum clinic in Chicago as part of a
Tama drum clinic promotion. A set
of drums was given away to publi-
cize his “'Kid's Stuff’’” LP with
Twennynine. The event was spon-
sored by Drums Unlimited and
WBMX-FM Chicago. Other such
giveaways took place in Memphis,
Dallas and Philadelphia.

{Adveniisement)

MASTER TURNED DOWN?
DON'T GIVE UP. . .

NLDC IS YOUR ANSWER

PHILADELPHIA — NLDC (National
Label Distributing Company) is a na-
tional distribution service set up with
the key independent distributors across
the country to expose. markel. mer-
chandise and promote your product
If you believe enough in your product
to spend time and money on it and it is
passed on by the majors. that doesn't
mean it’s a loser.

Many passed on masters have gone on
to be hits. NLDC will get your label out
there and afford you the opportunity to
guide your own destiny in the record
business.

Understanding the problems of the
small indie we have structured a very
fuir. atfordable fee 10 sct your label
up as a nationaily distributed record
company.

For further information call Steve
Schuiman at NLDC central  head-
quarters 215 568-0500 or write to NLDC

delphia, Pa. 19102.

| at 1529 Walnut Street, 6th Floor, Phila-

IMMEDIATE DELIVERY

SURPLUS RECORD

and Tape Distributors

84-184 Dayton Ave.
Building 8A
Passaig; N.J. 07055

(201) 778-0877 (212) 695-6117
MANNY WELLS - PETE HYMAN

WORLD WIDE TELEX 133404

SURPLUS

Records % 8 Track Tapes k Cassettes

SEND FOR

FREE CATALOG LISTING

Huge Selection of Manufacturers’
Deletions, Overruns, Closeouts.

POP » SHOWS x MOVIES = JAZZ
COUNTRY & WESTERN ~ ROCK = VOCALS
CLASSICS » INSTRUMENTALS and much more!

Cash In On The Extra Profits
That Surplus Makes Possible.

1120 W. Exchange Ave:
Chicago, Ill. 60609
(312) 376-8432
MERRILL OR

JACK ROSE

New Twist For Message Centers

Encoded Audio Tape Cassette Stores Information

LOS ANGELES—Increased so-
phistication in the use of electronic.
computerized message centers for
stores. discos and concert venues is
underscored by new advancements
in hooking up a blank audio tape
cassetie player as an information
storage center.

This new hookup, in which a
standard audio tape can be digitally
encoded to carry a message which
will appear on an electronic sign, is
at the core of several new develop-
ments at locally-based Cybernetic
Data Products.

The almost two-year-old firm will
bow nine models at the upcoming
Consumer Electronics Show in Las
Vegas in January which marry a
tape recorder with a computerized
electronic moving sign.

The utilization of a tape cassette,
explains Michael Levin, the com-
pany’s president. makes it possible
to preprogram messages and trans-
port them from one location to an-
other economically.

Some of the company’s retail cus-
tomers claim they would like to be
able to tape one commercial mes-
sage and send it out monthly.

The cassette player—any standard
unit—plugs into the sign's display
keyboard terminal. The operator
types out the message which is dig-
itally encoded on the standard audio
tape. This tape can be sent to various
locations and when the tape is
played through the interface mecha-
nism already built into the computer
keyboard unit (which looks like a
combination typewriter and tele-
vision set). out pops the prerecorded

message.
A C-60 cassette can handle six
messages. Levin says. Cybernetic

Data Products has been gearing its
clectric signs into the record retailing
and disco markets in the past year.
The addition of the cassette capabil-
ity adds around $150 to the cost of
these models: the 2.000. 2,200. 2.400.
4.000. 4.200. 4.400. 6,000 and 6,200.

LED ZEP MAY
BE ZAPPED

NEW YORK-—Does the death of
drummer John Bonham last Sep-
tember mean the end of Led Zeppe-
lin as a performing and recording
unit?

“We wish it to be known that the
loss of our dear friend and the deep
respect we have for his supporters.
for his family. together with the
sense of undivided harmony felt by
ourselves and our manager. have led
us to decide that we could not con-
tinue as we were,” reads a statement
issued by the group in London
Thursday (4).

According to sources at Atlantic.
the three remaining members of Led
Zeppelin. one of the top recording
and concert attractions in the world.
will no longer continue to work as a
unit, though they may do solo proj-
ects.

Baez Yule Concert
Scheduled In Paris

PARIS—American singer Joan
Baez performs a free Christmas Eve
concert in front of the Cathedral of
Notre Dame. report city officials.
awho expect an audience of 50.000.

Thegne-hour concert will be tele-
vised via satellite around the world
and is the first of its kind ever
presented at Notre Dame.

Says Baez. “To sing on Christmas
Eve for the people of the city of Paris
in tront of their magnificent Cathe-
dral of Notre Dame has been my
dream for many years.”

WWW.americanradiohistorv.com

A 2.000, 4.000 or 6.000 is a single-
sided sign, any unit with a 2 or 4 in
its nomenclature means two or four
display sides. The 6.000 is the most
sophisticated unit in the series. Thus
the 2.000 with interface costs $1.225
and the 6.400 costs $5.025.

The company also provides ver-
sions of each model with either 2 or
4-inch high letters and naturally the
4-inchers cost more, ranging from
$1.925 10 $3.275 for the 6.004.

The 4-inch letters can be seen at a
distance of 275 feet compared to 150
feet for the 2-inch unit, Levin says.

In addition to these tape cassette
connected signs. the company has
also developed a podium prompter
unit ($3.000) which also hooks up to
a cassette machine. This device al-
lows a speaker at a meeting to have
his speech flashed in front of the au-
dience as he presents it. An auxiliary
foot pedal allows him to regulate the
speed of the sign.

And in its first application with
television, Cybernetic has paired a
word message sign with a tv monitor
for nightclubs or concert halls. The
tv monitor will allow patrons in far
away seats to see the action closeup
while the sign can introduce the per-
former or print out the lyrics to his/
her song. A tv camera person will be

required to capture the action for the
closed circuit broadcast.

The tv monitors start with 25-inch
screens and escalate to five feet. A 2-
inch lettered message machine
hooks to the 25-inch screen; a 4-inch
lettered unit to the five-footer. This
unit is being called the video infor-
mation center and an engineering
model will be on disptay at CES.
The price: $40.000 0 $50.000. Pro-
duction units will be available in ei-
ther late January or early February,
says Max Fox. the firm’s executive
vice president.

On an international level, Cy-
bernetic has licensed three firms to
manufacture and market its message
signs: Dynacraft Industries of Ade-
laide. Australia: Rank Electro
Media of Calgary, Canada, and In-
terMagnetics of Santa Monica.
Calif.

Dyna Craft will service Australia
and New Zealand; Rank Canada
and InterMagnetics Asia. Africa. the
Mideast and Europe except for
France. where a separate licensee is
being signed.

Dynamite RAPS!

The
Treacherous
Three

“AT THE PARTY”
&

“BODY ROCK”
&
Brand New!

The Disco Four
“MOVE TO THE GROOVE”

ENJOY RECORDS

611 W. 125 St,, New York City 10027
(212) 662-2230

GRANDMA GOT RUN
OVER BY A REINDEER

Last year we released "Grandma Got
Run Over By A Reindeer’’ 3 weeks
before Christmas—too late to get it
into all but a few West Coast stores.
Yetitsold 20,000 copies in 3 weeks,
received airplay on hundreds of ra-
dio stations and was written up in
newspapers all over the country.
This year we’re ready! We have
stocks of ““Grandma’ on hand now.
We will be starting our national cam-
paign by the time you read this.
We have distribution in key cities
and are looking for more. And we
are making up a special package of
Elmo and Patsy’s new album with a
free copy of the single enciosed,
appropriately stickered. The impor-
tant thing is not to be left out!
When vyour customers ask for
“Grandma’” you have to know
where to get it. Call us now, and
put this ad where you can find it!
Oink Records (415} 865-2040
or {707) 838-6366
U.K. subscribers note: ‘‘Grandma’
has been teleased in Britain by Stiff
Records.

O PRESSING O

HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: (613) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

RGH

Record Manufacturing Corp.

New York City's
Only Record
Pressing Plant

QUALITY 1S OUR PRIME
OBJECTIVE. IF IT'S
YOURS CALL US.

RECORD MANUFACTURING CORP

Cutting, Plating,
L abels, Jackets...

A FULL SERVICE COMPANY

750 Eighth Ave., New York, N.Y. 10036+ (212)354-4336
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Warehouse
Owner Sues
Distributor

NEW YORK-The owner of a
building in New Jersey serving as a
warehouse for London Records
charges fraud resulting from a lease
agreement in a suit in Superior
Court at New Jersey against London
and PolyGram Distribution Inc.

The complaint declares that Lon-
don, acquired by the PolyGram
Group last January, breached a five-
year lease agreement for use of the
building at 410 Claremont Terrace,
Union, N.J., by failing to notify
Randee of a “de facto” assignment
of the contract to PolyGram as a re-
sult of the buyout.

Further, Randee says it antici-
pates that London will “repudiate”
the agreements between London
and the plaintiffs.

The suit lists Al Massler as having
executed a management and con-
sultant agreement with London with

(Continued on page 84)

LOS ANGELES-Dick Griffey,
president of Solar Records and a
concert promoter, became incensed
earlier this year when Jerry Wein-
traub of Concerts West landed the
Commodores’ national tour.

Griffey was one of the severest
critics of the arrangement. He in-
sisted the group and its manager
Benny Ashburn did a disservice to
the country’s black promoters by
bringing in Weintraub.

In addition, he claimed money
was raked out of the black commu-
nity with nothing being returned.

Click to today.

Griffey now partners with Wein-
traub in handling Stevie Wonder’s
national tour. Queried as to why he
would enter such an agreement after
objecting so violently to the Wein-
traub/Commodores deal, Griffey
says, “There’s a difference here.”

First consider this:

“The Commodores and Benny
(Ashburn) made a deal for Jerry
Weintraub to handle their (Commo-

THE AMERICAN SONG

FESTIVAL
CONGRATULATES

BEVERLY BREMERS
AND JACKIE ENGLISH

ON THEIR ACHIEVEMENTS
AT THE
INTERNATIONAL

1980
SEOUL SONG FESTIVAL

HELD IN
SEOUL, SOUTH KOREA.

GOLD
PRIZE

SONG:

“GIROWING UP
O COODEBYES”

COMPOSERS:
JAGKIE ENGLISK
BEVERLY BREMERS

ENTERTAINER:
BEVERLY BREMERS

By JEAN WILLIAMS

dores) tour exctusively. That means
that Weintraub had total control of
the tour,” Griffey points out.

“They went out on tour and didn’t
include black promoters—and the
ones that were included were treated
like kids.

“The black promoters weren’t
even allowed to go into the boxoffice
or to make any deals at all. None of
the contracts were in their (black
promoters) names. The black com-
munity was not involved and they
(Commodores and Weintraub)
didn’t take care of black radio or the
press.”

Continues Griffey:

“Radio spots were cut in L A. by
white DJs and sent to cities like Ba-
ton Rouge and the jocks had to play
those spots as opposed to being able
to cut their own. This was insulting
to the local cats. Total control of the
tour was under the auspices of Jerry
Weintraub.”

Back to today.

“On this tour, Stevie (Wonder) in-
sisted that it be done as he calls it
‘salt and pepper style” That’s the
way his last tour was done because
he says he’s as much a pop artist as
he is r&b.

“The contracts are in Dick Griffey
and Jerry Weintraub’s names and I
am in control.

“Every date that’s been done has
been done with the local black pro-
moters receiving 50% of the date.
Frankie Crocker did New York and
Buffalo, Georgie Woods did Phila-
delphia, W.G. Garrison did Hous-
ton, Baton Rouge, Dallas, Mobile
and Birmingham and Al Haymon
did Boston. Cleveland and Indian-
apolis.

Capricorn
Born Again

® Continued from page 6

Jones, Cork, Miller and Benton in
Macon.

The 20-page reorganization and
rehabilitation plan will result in im-
mediate financial benefits for the
PolyGram Corp., while some 1,100
other creditors, who have no collate-
ral but are owed money. will be paid
out of future Capricorn earnings in
eight installments over seven years.

The payments will come out of a
$500.000 fund set up under the new
Capricorn organization. They will
go to such creditors as the Allman
Brothers Band, Marshall Tucker
Band. other artists, writers, promo-
tion expenses, limousine services,
utilities and other expenses.

Sources indicate that the debt
owed by Capricorn to PolyGram
Distribution (reportedly in excess of
$3 million) will be partially repaid
pro-rata through the $500,000 fund.

Terms of the plan also release all
writers and artists of contractual ob-
ligations to Capricorn.

The new Capricorn will be owned
completely by Walden. with no mi-
nority stockholders as in the previ-
ous Capricorn structure.

“Capricorn has been restructured,
resurrected and successfully reor-
ganized,” comments attorney James.
The attorney adds, “[ts debts have
been vastly scaled downward to in-
sure it can be rehabilitated.”

Starting fresh with no masters and
no copyrights, Walden continues to
demonstrate the brash concept of
doing business that took his com-
pany into the top echelon of U.S. in-
dependent recording firms. “We've
started bringing key people back

(Continued on page 81)
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“The shows are being presented
by black radio stations. The local
promoters have their representatives
at the shows and they can gointo the
boxoffice along with my reps and
Weintraub’s people.

“This means that by the local pro-
moter getting 50% of the tour and me
handling the national end, blacks
own and control 75% of Stevie’s
tour.

“Factually. if I was not involved,
blacks would not be involved at all
in the Stevie Wonder tour.

“Basically that’s the difference be-
tween this tour and the Commo-
dores tour.”

Griffey acknowledges some per-
sons will say he’s pocketing a bundle
on the tour which is the reason he
teamed with Weintraub. “It’s not
about how much money I put into
my pocket; it’s about how much we
put back into the local communi-
ties—and that’s what we’re doing,”
he claims.

WORKS WITH WEINTRAUB ON WONDER TOUR sy ABc Video

1360-Degree Griffey Turnaround’

Bows Cultural
Cable Service

e Continued from page 10

one of the events scheduled. Granath
says ABC is looking into FM stereo
simulcasting deals, and he feels
some may be arranged for certain
programs.

He also feels that all three net-
works will put increased pressure on
Washington to approve a system for
stereo tv. “If the videodisk is to suc-
ceed with the teenage crowd,” he
says, “you've got to have stereo tv.”
The main roadblock to its introduc-
tion is FCC approval of a system.
Most broadcasters. are already
equipped to send stereo signals.

Granath is counting on “staying
power” to make Alpha a success.
“We’re not forecasting a huge up-
turn in the number of people who
are interested in the arts,” he says.

A second ABC cable service will
be inaugurated in the fourth quarter
of next year.

for life.

destructive disease.

New York, NY 10019

Give something that
means something.

The gift of the hope

May we suggest that this year, in the
true spirit of the season, you inform
the people on your list that you have
contributed, in their names, to the
T.J. Martell Memorial Foundation.

The Martell Foundation is a charity that
was founded and is totally supported by
the music industry. All monies donated
are used exclusively to research one of
the most devastating diseases known to
mankind, Leukemia. A disease that
kills over 50,000 people a year.

It is the Foundation’s hope that with
your help we will one day conquer this

Thank you. Your gift will mean
so much to so many people.

The T.J. Martell Memorial Foundation
1370 Avenue of the Americas

Telephone: (212) 245-1818
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The new force in sound reinforcement.

When ten thousand fans are clam-
oring for the show to start and

your reputation rides on your sound
reinforcement — you'll be glad
you chose Ramsa.

Because just as'international
concert preducers have discover-
ed, you can depend on Ramsa
to deliver the sound with a rugged
new line of amps, drivers, horns
and mikes.

Our powerful amp (WP-9210)
has 200 watts per channel from
20Hz to 20kHz into 8 ohms with
no more than 0.05% THD. And in

modern mega-watt installations,
the WP-9210 can be looped
with a single patch to help avoid
a jungle of cords.

Ramsa drivers (WS-700 and
705) have a special ferro-fluid
heat reduction system to repro-
duce high poweglevels while
reducing the chance of burnout.

And the drivers’ fitanium dia-

phragms with extra-stiff “rnomibic”

edges, combined with our twin
radial horns, suppress resonance,
smooth out high frequency re-
sponse, and also enhance sound

pressure distribution.

Add Ramsa hand-calibrated
professional unidirectional micro-
phones with floating shaft sus-
pension and double windscreens
for a total sound that won't let
you down.

So next time the sound de-
pends on you, call 800-447-4700
(in llincis, 800-322-4400), and
audition Ramsa, the new force
in sound reinforcement.

Panasonic.
PROFESSIONAL AUDIO DIVISION
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Commentary

$5.98s: Bludgeon For Billing?

By MICHAEL SWANSON

Remember the movie with Steve McQueen about the blob
that kept spreading and soon threatened to swallow everyone?
Well. the record industry has a blob of its very own in the $5.98
LP and it’s growing every day. And I’'m afraid trapping it in an
ice arena won’t stop this monster.

Anyone involved in the retail end of this business realizes
that there has always been a dichotomy between the companies
who supply the records on one hand. and the merchants who
peddle them on the other. Yet, when it comes to $5.98 product
the paths of the two are so far apart as to be almost contradic-
tory.

‘Much is old junk recycled
for the third or fourth time’

First, we have the problem of merchandising these “new”
LPs. Most salesmen tell me the best way to do this is via a sepa-
rate section devoted exclusively to them, a suggestion that
points out only too vividly their lack of understanding of how
retail operates.

If you carried only one of cach of the $5.98 albums in a sepa-
rate section that section could easily have 1.000 titles. and most
salesmen feel you should carry three to five of each. This is all
in addition to copies in your “regular” section, by the way.

Next, we have the area of handling the records themselves.
Several companies (WEA, A&M, Arista) have released their
$5.98 lines merely by saying certain $7.98s have now become
$5.98s. This leads to mispricing. employe confusion and. as
pointed out in a previous commentary. often sticks the retailer
with a loss. Capitol went everyone one better in this area by say-
ing it was going to change all the numbers, and then release
many of the old numbers at $5.98 anyway.

But the biggest problem of all is the actual titles involved and
the record companies’ attitude toward them. Much of it is old
junk being recycled for the third or fourth time. That’s to be ex-
pected. But the record companies take it one step farther. Many
old $3.98 and $4.98 LPs have been magically transformed into
new “budget” $5.98 albums.

A grand joke on the consumer. ¢h? But it doesn’t stop there.
You can find many of these spanking new $5.98 titles on cut-
out/overrun lists for $1 or 75 cents. I guess they hoped we
wouldn’t notice.

Actually. 1 could go on and on, giving additional examples.
But it all really boils down to the attitude of the record com-
panies themselves.

No one will dispute the fact that selling catalog LPs ata lower
price than new releases can be beneficial to the industry as a
whole. But the companies see it as nothing more than a way to
produce more billing. The idea, of course, is to get the retailer to
buy, albeit at a lower price, the same album he already has in
stock. Of course, you can always return the older. higher priced
copies but since most distributors have a return percentage, this
is playing right into their hands.

If you want a good laugh, try suggesting to a salesman that
your old $7.98 copies should be recalled. You’d probably throw
him into hysterics.

Sure it’s nice carrying a $5.98 in inventory instead of a $7.98.
and yes, it's encouraging to see customers looking through an
old catalog with new interest.

But until the companies stop using $5.98s as a bludgeon for
billing and until they demonstrate that they actually care about
the problems they are causing retailers with their attitudes
toward this product. I believe that $5.98s cause far more prob-
lems for the merchant than they solve.

Michael Swanson is buyer for Spin-11 Records, a four-store re-
tail chain in the Chicago area.
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__Letters ToThe Editor

Dear Sir:

Perhaps this sort of incident can give the answer to
the problems with the record industry today. | operate
what is referred to in derogatory terms as a “ma & pa”
record store. But | have again had a customer advise
me that he was unable to locate, in 30 or more phone
calls, an 8-track recording of a Luciano Pavarotti “0
Sole Mio" tape.

He found it in my store. He found it because | try to
provide all of the items that my customers would buy
even though | may not have them 100 at a time.

These so called record supermarkets may have 100
copies or 50 copies or § copies, of 100 or 200 top se-
lections, but still a customer has a problem finding an
item as important as this. It is not an isolated instance.

Lawrence G. Musielak
President, Vitak-Eisnic Co.
Downers Grove, IIl.

Dear Sir:

We would like to echo the sentiments expressed by
Ben Bartel in his commentary of Nov. 8. He speaks for
a great number of retailers, large and small, through-
out the country. Qur only regret is that we had not writ-
ten this most valid critique of manufacturer practices
ourselves.

Alicia Wines & Harry Wolf
Flip Side Inc.
Lexington, Va.

Dear Sir:

| wish to write on Arista Records’ “'pay for play" pol-
icy. This is a stupid move that will hurt college radio in
the immediate future, and will, whether they believe it
or not, hurt Arista in the long run.

We at WRKC-FM have instituted a boycott. This not
only means we will not pay the $250-per-year for jazz
and AOR product, but we will not play Arista—old jazz
and AOR inciuded. If we do not rate as important
enough to receive new product from them, it is sense-
less for us to sell their old catalog product.

One thing Clive Davis has neglected to notice is that
if those unheard-of and untested acts they sign (such
as the As) don't get play somewhere (and it won't
come from formatted AOR), they won't sell. Arista will
cut them. This will give an advantage to other record
companies in breaking new artists.

Another thing is that many of us who are already in,
or are planning to get into commercial radio, will re-
member this action. They will not get a preferable shot
at play from those of us who've been screwed by them
in college.

ra

LA. Tarone

Music Director, WRKC-FM
King's College
Wilkes-Barre, Pa.

Dear Sir:

I can't believe the audacity of the major record com-
panies and their underlings who make such ignorant
statements as “disco is dead.” As long as people enjoy
dancing, this sound will survive. Today there is more
sophisticated sound emerging from the discotheques.
All songs no longer sound alike.

Record companies seem to think that people who
are running to buy disco records are all of a sudden
going to support the new wave sound. They are wrong.
The record companies should realize that there is and
for some time to come will be a market for disco prod-
uct.

With the economy being what it is, it's amazing how
packed the discos are. Disco is not dead. It's maturing
into a more sophisticated sound. It is as unique to the
disco consumer as new wave is to punk and rock'n'roll,
country, jazz and classical. It will survive as long as we
like to dance.

Steven L Auerbach
Bridgeport, Conn.

Dear Sir:

As we are all aware, the price of a record album is
rising quickly out of the reach of many people. This, of
course, hurts the entire industry.

Why not adopt a no-name album cover and sell the
package for perhaps 20% less, since one facet of high
cost is the expensive glossy cover that accompanies
the sometimes not so glorious album? Regular covers
could be printed for those who desire them and can
afford the extra cost.

Michael Beatty
St. James’ Stereo Centre
Thunder Bay, Ontario

Dear Sir:

Concerning the article on 12-inch, 33% rp.m.
“EPs” (Billboard, Oct. 25, 1980), it is about time
record companies introduce £Ps, and treat the record
buyer as a consumer, and not as a sucker who will buy
any record at any price.

The article mentioned that 10-inch EPs would be
handled badly by record stores, but they already have
no problem operating with two sizes (7-inch and 12-
inch). After all, the automobile industry does not offer
only one size of car, or a clothing firm one size or shirts
or pants. Record stores could easily adapt to a midsize
record holding four songs (two on each side).

As for myself, | believe 12-inch records should be
discontinued and replaced by 10-inchers or cassettes.
A 12-inch record uses lots of shelf space, and usually
offers only one or two good songs, with the rest as fill-
ers.

Many consumers probably turn to blank cassettes
because they are not too interested in paying high

www.americanradiohistorv.com

prices for 12-inch LPs. By introducing 10-inch or

smaller EPs, the industry could strike a big blow
against sales of blank cassettes.

Marc Williams

Montreal

Dear Sir:
| agree with Ben Bartel; the buying public is being
ripped-off. Record prices are too high. No wonder
people tape off the radio or, if they know where to go,
buy promo records for between $1.99 and $3.99.
That's how | buy my records. There are stores in
downtown Philadelphia where | can get new records for
as low as 99 cents. And there are used record shops
which sell albums after their original owners have
taped them.
Bernard Cohen
Upper Darby, Pa.

Dear Sir:

You hit the nail right on the head with your com-
mentary by Peter Criss (Billboard, Oct. 25, 1980).
couldn’t agree with it more.

| am the personal manager of Tennessee Ernie Ford
and have been for many, many years. | now manage a
new, up-and-coming young singer just starting out in
the business in Las Vegas.

| lived every word of Criss’ story. Just this year we
had a night off in between each of four one-night fair
dates. Those relaxing dinners are few and far between,
but so needed. | make each and every trip with Ernie
Ford, so | do know how tough it is.

As they say, “Take Time To Smeil The Roses."”

James L Loakes
BetFord Corp.
San Francisco

Dear Sir:

In response to a recent article about a programming
battle between WNEW-FM and WPLJ-FM in New York
(Billboard, Oct. 4, 1980), | would like to say that ! can
think of a lot more important things to do than fight
with another station over music. After all, isn't it our
job to entertain the listening audience?

My music service has just started getting better,
and 'm so happy getting it that | can't understand how
anybody can be doing what some of these bigger sta-
tions are doing.

Maybe the record companies should think twice be-
fore they waste music on people who carry out such
practices as |'ve been reading about. Especially when
smaller market stations would give their left arms for
some of this product.

Dave Theriault
Music Director, WAGM-AM
Presque Isle, Me.
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MORE THAN 2,000,000 SOLD.

And if the pastis zry indication, The Statler Brothers wil be selling
mi lions more for a long time ta come. Again this y=ar, The Statler Brothers were
voted Mast Popular Male Grcup. rour out of the last “ive years they've been
awarded that distinct on. Theiralbums, *The Best ol The Statler Brothers,” joined
the ranks cf the best selling courtry albums ever. Ard it holds the -ecord for the
most consecutive weeks of a7y a bum on the country chart:

With tkree more Szatler Brothers albums, FE ST

“The Originals,’ The Bast Of Tr2Statler Brothers Ridas

Again, Volume |I” and *10th Anniversary' rapidly
approaching gold sta-us, the
message is clear, when tcor-esto
the Statlar Brothers there just can't
be too much of a good tning.

THE INCREDIBLE STATLER
BROTHERS. ON MERCURY
RECORDS & TAPES

“The Best Of The
Statler Brothers Rides
“lu(')_ttﬁn.niversary" Again, Violumse 11" jm.1:004

PHONOGRAM, INC.'
APCLYGRAMCOMPANY p
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Billboard. Singles Radio Action

Playlist Prime Movers

Playlist Top Add Ons e

PRIME MOVERS-NATIONAL

BARBRA STREISAND & BARRY GIBB—Guilty (Columbia)

AIR SUPPLY—Every Woman In The World (Arista)
PAT BENATAR-Hit Me With Your Best Shot (Chrysalis)

Based on station playlists through Tuesday (11/25/80)

TOP ADD ONS -NATIONAL

THE JACKSONS—Heartbreak Hotel {Epic)
DAN FOGELBERG—Same Old Lang Syne (Full Moon/Epic)
DELBERT McCLINTON-Giving It Up For Your Love (Capitol)

BLONDIE-The Tide Is High (Chrysalis)
STEELY DAN-Hey Nineteen (MCA)
KOOL & THE GANG—Celebration (Mercury)

* PRIME MOVERS—The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked **.
® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKDUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
aland Nationai levels.

Pacific Southwest Region

mammX PRIME MOVERS s

POLICE—De Do Do Do. De Da Da Da (A&M)
BLOMDIE—The Tide Is High (Chrysalis)
PAT BENATAR-Hit Me With Your Best Shot (Chrysalis)

mmmm ® TOP ADD ONS mmmm
DOLLY PARTON-9 To 5 (RCA)
DAN F?(;E)LIERG-Same 01d Lang Syne (Full Moon/
piC
TEDDY PENDERGRASS—Love T.K.0. (PIR)
e BREAKOUT S sesssssn

STEELY DAN—-Hey Nineteen (MCA)
KOOL & THE GANG —Celebration (Mercury)

KF1-Los Angeles (R. Coltins—MD)
% THE POLICE--De Do Do Do. De Da Da Da
18-8

% BLDNDIE-The Tide Is High 19-9

* THE VAPDRS—Turning Japanese 21-11

 BARBRA STREISAND/BARRY GIBB~Guilty
30-20

* ROD STEWART~Passion 20-10

e EAGLES-Seven Bridges Road

oo DOLLY PARTON-9 To 5

o DELBERT McCLINTDN—Giving It Up For Your
Love

o TDMMY DEE—Here Is My Love—D-30

o STEELY DAN~Hey Nineteen—D-28

KRLA-Los Angeles (R. Stancatto—MD)

No List

KRTH-Los Angeles (KEARTH) (B. Hamilton—
PD)

*% KOOL & THE GANG—Celebration 18-13
# % PAT BENATAR-Hit Me With Your Best
Shot 10-6

* BARRY MANILOW-| Made It Through The
Rain 26-19

* ROD STEWART—-Passion 21-17

* HEART-Tell It Like It Is 27-22

oo TEDDY PENDERGRASS—Love T.K.0.

oo DOLLY PARTDN-9To 5

® DONNA SUMMER-Cold Love—D-28

© DIONNE WARWICK —Easy Love~D-27

® STEELY DAN—Hey Nineteen—D-29

o EDDIE RABBITT—I Love A Rainy Night

o FRED KNOBLOCK /SUSAN ANTON—Killin'
Time-D-30

KFMB-FM (B-100) —San Diego (G. McCartney—

MD)

% BARBRA STREISAND/BARRY GIBB—

Guilty 11-8

* % NEIL DIAMOND —Love On The Rocks 10-5

* AIR SUPPLY—Every Woman In The World 16-
12

* THE XORGIS—Everybody's Got To Learn
Sometime 14-11

* BOZSCAGGS—Miss Sun 29-24

o STEELY DAN—Hey Nineteen—D-25

® OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly-D-30

KGB (13K)~San Diego (P. Hamilton-MD)
* PAT BENATAR-Hit Me With Your Best
Shot 7-4
% THEPOLICE-De Do Do Do, De Da Da Da
16-10
* AIR SUPPLY~Every Woman In The World 28-
20
* BRUCE SPRINGSTEEN-Hungry Heart 14-11
 CHRISTOPHER CROSS—Never Be The Same
22:19
® ROD STEWART—Passion—D-30

KERN—Bakersfield (G. Davis—MD)

% THE POLICE=Do Do Do Do, De Da Da Da
13-8

% BARBRA STREISAND/BARRY GIBB-
Guilty 12-6

* AIR SUPPLY—Every Woman In The World 15-

9

* NEIL DIAMOND - Love On The Rocks 10-5

* ROD STEWART—Passion 22-16

ee XODL & THE GANG—Celebration

oo TIERRA--Together

© DONNA SUMMER-Cold Love—D-30

® POINTER SISTERS—Could | Be Dreaming
® STEELY DAN—Hey Nineteen—D-28

® BOZ SCAGGS—Miss Sun—D-29

© DAN FOGELBERG—Same O1d Lang Syne

KOPA—Phoenix (). McKay—MD)

* % THE POLICE—-De Do Do Do, De Da Oa Da
107

*% HARRY CHAPIN—-Sequel 14-10

* THE KORGIS—~Everybody's Got To Learn
Sometime 23-17

* ROD STEWART-Passion 28-18

* ROGER DALTREY-Without Your Love 18-14

oo DAN FOGELBERG—Same Old Lang Syne

oo STEELY DAN-Hey Nineteen

® RITA COOLIDGE—Fool That | Am

o EDDIE RABBITT-I Love A Rainy Night

© BARRY MANILOW—| Made It Through The
Rain-D-30

o TEDDY PENDERGRASS—Love T.K.0.—X

e DOOBIE BROTHERS—One Step Closer—D-29

® OLIVIA NEWTON-JOHN/CLIFF RICHARDS—
Suddenly—D-28

KRUX—Phoenix (B. Rivers—MD)

*% ROD STEWART—Passion 20-12

% BLONDIE-The Tide Is High 21-13

* BARBRA STREISAND/BARRY GIBB~Guilty
25-16

* JOHN LENNON-Starting Over 14-10

* ROGER DALTREY—-Without Your Love 13-9

oo DAN FOGELBERG—Same Oid Lang Syne

oo CLIFF RICHARD-A Little In Love—35

® DAVID BOWIE~Fashion

® ALAN PARSONS PROJECT—Games People
Play

© STARWARS INTERGALACTIC CHOIR &
CHORAL-What Can You Get A Wookie For
Christmas

KRQQ (XRQ) (Radio 94)—Tucson
(D. Van Stone—MD)

# & AIR SUPPLY—Every Woman In The World
127

*& STEELY DAN—Hey Nineteen 24-17

 EDDIE RABBITT—| Love A Rainy Night 27-22

s NEIL DIAMONO—Love On The Rocks 6-2

* JOHN LENNON-Starting Over 13-10

oo DONNA SUMMER-Cold Love—D-29

ee BOZ SCAGGS—Miss Sun—D-27

@ REO SPEEDWAGON—Keep On Loving You—
D-30

© DAN FOGELBERG~Same Old Lang Syne—D-
28

KENO—Las Vegas (B. Alexander~MD)

** AR SUPPLY—Every Woman In The World
169
% BRUCE SPRINGSTEEN—Hungry Heart 12-
7
* BARRY MANILOW-| Made It Through The
Rain 29-24
* DOOBIE BROTHERS—One Step Closer 27-20
* ROD STEWART—Passion 18-13
oo DELBERT McCLINTON-Giving It Up For
Your Love
oo DAN FOGELBERG—Same Old Lang Syne
® DONNA SUMMER-Cold Love—X
© MICHAEL STANLEY BAND—He Can't Love
You—X
® STEELY DAN—Hey Nineteen—D-28
o EDDIE RABBITT—I Love A Rainy Night—X
© REO SPEEDWAGON—Keep On Loving You
o BOZ SCAGGS—Miss Sun—D-29
® BOB SEGER-The Horizontal Bop~X
[ ]
[ ]
[ ]
[ ]

ANDY GIBB-Time Is Time—D-26
TIERRA-Together
JACKSONS—Heartbreak Hotel—D-30
BLONDIE-Rapture—X

KLUC—Las Vegas (D. Anthony—MD)

* % BLONDIE-The Tide Is High 24-18

* STEELY DAN—Hey Nineteen 26-21
 EDDIE RABBITT—-| Love A Rainy Night 23-20
* ROD STEWART—Passion 21-16

oo DAN FOGELBERG—Same OId Lang Syne

Pacific Northwest Region

smsm X PRIME MOVERS smmm
BLONDIE—The Tide Is High (Chrysalis)

JOHN LENNON-Starting Over (Geffen)

BARBRA STREISAND & BARRY GIBB—Guilty (Columbia)
smmmm® TOP ADD ONS mmemm
THE JACKSONS—Heartbreak Hotel (Motown)

DOOBIE BROTHERS—One Step Closer (WB)

EDDIE RABBITT~I Love A Rainy Night (Asylum)
s BREAKOUT S s
STEVIE WONDER—Ain't Gonna Stand For [t (Motown)

STEELY DAN—Hey Nineteen (MCA)
PETER GABRIEL—| Don't Remember (Mercury)

KFRC—San Francisco (). Peterson—PD)

KTAC—Tacoma (S. Carter—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 28-23

% BLONDIE—The Tide Is High 25-20

* AIR SUPPLY—Every Woman In The Wortd 33-
26

ee DOOBIE BROTHERS—One Step Closer—D-

37

oo STEVIE WONDER-~Ain't Gonna Stand For It

® DR.HOOK-Girls Can Get It N

o DELBERT McCLINTON-Giving It Up For Your
Love—0-31

o TEDDY PENDERGRASS—Love T.K.0.

® JOHN COUGAR-This Time—0-34

® DAN FOGELBERG—Same OId Lang Syne

KXOA-AM—~Sacramento (C. Mitchell—-MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 7-6 .

*% KENNY ROGERS—Lady 2-1

* DONNA SUMMER—The Wanderer 9-8

oo THE VAPORS—Turning Japanese—D-12

XIOY (K104)—Fresno (M. Driscoll—MD)

* % ROD STEWART-Passion 24-15

& LATOYA JACKSON—Shake Her Up 21-14

* KOOL & THE GANG—Celebration 5-3

* AIR SUPPLY~Every Woman In The World 10-
7

* TEENA MARIE-| Need Your Lovin' 7-2

oe SHALAMAR-Full Of Fire

oo DAVID BOWIE—Fashion

o STEELY DAN—Hey Nineteen—D-30

® DON WILLIAMS—| Believe In You—D-23

o DOLLY PARTON-9To 5

o CLIFF RICHARD-A Little Love

KGW-—Portland, DR (J. Wojniak—MD)

No List

KMJX—Portland (C. Kelly—MD)

% DOOBIE BROTHERS—0One Step Closer 25-
20
*% JOHN LENNON-Starting Over 15-10
* BARRY MANILOW—! Made It Through The
Rain 19-12
* HEART-Tell It Like it Is 21-15
* ROGER DALTREY—Without Your Love 23-17
oo DONNA SUMMER-Cold Love
oo ALAN PARSONS PROJECT—Games Peope!
Play
o DELBERT McCLINTON—Giving It Up For Your
Love
® STEELY DAN—Hey Nineteen—D-31
o EDDIE RABBITT~I Love A Rainy Night—D-32
© REO SPEEDWAGON—Keep On Loving You
® EAGLES—Seven Bridges Road—D-30

KJR~Seattle (T. Buchanan—~MD)

* % JOHN LENNON-Starting Over 15-10
* & STACY LATTISAW—Let Me Be Your Angel
24-16

* BARBRA STREISAND/BARRY GIBB—Guilty
217

* DIANAROSS—I'm Coming Out 10-5

* DEVO—Whip it 9-4

oo EDDIE RABBITT—I Love A Rainy Night

oo JACKSONS—Heartbreak Hotel

® DELBERT McCLINTON—Giving it Up For Your
Love

© BARRY MANILOW-| Made It Through The
Rain

e REO SPEEDWAGON—Keep On Loving You

® OLIVIA NEWTON-JOHN/CLIFF RICHARD~
Suddenly-D-28

® ANDY GIBB-Time Is Time—D-27

KYYX—Seattie (S. Lynch—MD)

& STEELY DAN—Hey Nineteen 21-13

% BLONDIE—The Tide Is High 19-12

* BARBRA STREISAND/BARRY GIBB—Guilty
53

* BRUCE SPRINGSTEEN —Hungry Heart 3-2

* HEART—Tell It Like it Is 6-5

oe KOOL & THE GANG—Celebration

oe DAN FOGELBERG—Same Old Lang Syne

© PAT BENATAR-Hit Me With Your Best Shot

o BETTE MIDLER—My Mother's Eyes

KJRB—Spokane (B. Gregory—-MD)

* % ROD STEWART-Passion 20-14

* % BLONDIE-The Tide Is High 25-19

* AIR SUPPLY—Every Woman In The World 14
9

* THE KORGIS—Everybody's Got To Learn
Sometime 17-13

* EDDIE RABBITT—{ Love A Rainy Night 16-12

®e AC/DC—Back In Black

®e JACKSONS—Heartbreak Hotel

® KODL & THE GANG~Celebration

® STEELY DAN—Hey Nineteen—D-26

® DOLLY PARTON-9To 5

o STEVIE WONDER—Ain't Gonna Stand For It

© BLONDIE-Rapture

® SUPERTRAMP—Breakfast In America—X

% LED SAYER-More Than | Can Say 12-8
% PAT BENATAR—Hit Me With Your Best
Shot 5-2

* DON WILLIAMS—| Believe In You 18-15

* ROD STEWART—Passion 29-23

* OLIVIA NEWTON-JOHN/CLIFF RICHARD -~
Suddenly 23-18

ee BOZ SCAGGS~Miss Sun

oo BARRY MANILOW-| Made It Through The

Rain

© DONNA SUMMER—Cold Love

© BARBRA STREISAND/BARRY GIBB—Guilty—
D-29

© BLONDIE—The Tide Is High—D-30

o EARTH, WIND & FIRE-You—D-28

o SUPERTRAMP-Breakfast in America

KCBN-—Reno (L. Irons—MD)

** AR SUPPLY—Every Woman In The World
105
* % BLONDIE—The Tide Is High 23-15
* THE POLICE~De Do Do Do, De Da Da Da 21
14
 BARBRA STREISAND/BARRY GIBB—Guilty
179
* BRUCE SPRINGSTEEN—Hungry Heart 12-6
oe ALAN PARSONS PROJECT—Games People
Play
®e B0Z SCAGGS—Miss Sun
o POINTER SISTERS—Could | Be Dreaming
o DR.HOOK~Girls Can Get it
® MICHAEL STANLEY BAND—He Can't Love
You-D-37
® STEELY DAN—-Hey Nineteen—D-32
® DON WILLIAMS—| Believe In You—D-35
© ABBA--The Winner Takes It All
® ANDY GIBB-~Time Is Time—-D-38

KCPX-Salt Lake (G. Waldron—MD)

% OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly 25-18

*% TIERRA-Together 37-33

* DOOBIE BRDTHERS-0ne Step Closer 28-24

 CHEAP TRICK—Stop This Game 32-29

* DOLLY PARTON-9 To 5 26-23

oo STEELY DAN-Hey Nineteen

oo PETER GABRIEL-I Don't Remember

® DELBERT McCLINTON~Giving it Up For Your
Love -

e REO SPEEDWAGON—Keep On Loving You—
D-38

© RONNIE MILSAP—Smokey Mountain Rain—
D-37

® JACKSONS-—Heartbreak Hotel—D-39

® CLIFF RICHARD--A Little In Love

® CAPTAIN & TENNILLE—This Is Not The First
Time

o EDDIE MONEY—Trinidad—D-40

KRSP—Salt Lake City (L. Windgar—MD)
% THE POLICE—De Do Do Do, De Da Da Da
6-3
* % JOHN LENNDN—Starting Over 5-2
* ROD STEWART—Passion 25-15
* CHEA? TRICK—Stop This Game 10-6
* BLONDIE—The Tide Is High 24-13
oo REQ SPEEDWAGDN—Keep On Loving You
oo DELBERT McCLINTON-Giving It Up For
Your Love
® MICHAEL STANLEY BAND—He Can't Love
You
o STEELY DAN-Hey 19—D-26
o BOZ SCAGGS—Miss Sun—D-27
e BOB SEGER—The Horizontal Bop—D-28

KIMN—Denver (D. Erickson—MD)

No List

North Central Region

mmsm % PRIME MOVERS mmmm

BLONDIE—The Tide Is High (Chrysalis)

AR SUPPLY ~Every Woman In The World (Arista)

BARBRA STREISAND AND BARRY GIBB—Guilty
(Columbia)

e ® TOP ADD ONS mmmms

REQ SPEEDWAGON—Keep On Loving You (Epic)

ANDY GIBB—Time Is Time (RSO)

DAN rgcz;.nm —Same Old Lang Syne (Full Moon/
pic.

mn BREAKOUT S —
DONNIE IRIS—Ah Leah (MCA)

CKLW-Detroit (R. Trombley—MD)

* % JOHN LENNDN—Starting Over 6-3

* BARRY MANILDW-I| Made It Through The
Rain 29-16

* ROD STEWART—Passion 16-13

® STEELY DAN—Hey Nineteen—D-29

o EDDIE RABBITT—1 Love A Rainy Night

www americanradiohistorv com

® RED SPEEDWAGDN-Keep On Loving You—
D-28

® QUEEN—Need Your Loving Tonight

o HEART-Tell it Like it Is

WDRQ—Detroit (). Ryan—MD)

*% THEKORGIS—Everybody's Got To Learn
Sometime 28-19

% BLONDIE-The Tide Is High 12-7

* OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly 19-15

* BOB SEGER-The Horizontal Bop 21-14

oo RED SPEEDWAGON—-Keep On Loving You

oo DAN FOGELBERG-Same Old Lang Syne

© KOOL & THE GANG—Celebration

© DDNNA SUMMER-Cold Love

© BARRY MANILOW-| Made It Through The
Rain—D-23

® BDZ SCAGGS—Miss Sun

© THEBABYS—Turn And Walk Away—D-27

o EARTH, WIND & FIRE-You—D-30

WAKY—Louisville, KY (B. Modie—MD)

No List

WKJJ (KJ-101)—Louisville (B. Hatfieid—MD)

% REO SPEEDWAGON-~-Keep On Loving You
20-16

*% QUEEN—Need Your Loving Tonight 23-19

* ALAN PARSONS PROJECT—Games People
Play 14-12

* ROD STEWART—Passion 18-14

* THE KINGS—Switchin’ To Glide 8-6

®e BLONDIE-The Tide Is High—23

oo DOOBIE BROTHERS—Cne Step Closer—24

® STEELY DAN-Hey 19

o DAN FOGELBERG~Same Old Lang Syne—D
25

© EAGLES—Seven Bridges Road

© SUPERTRAMP—Breakfast in America

WGCL—Clevetand (0. Collins—MD)

*% AR SUPPLY—Every Woman In The World
10-7

% BLONDIE-The Tide Is High 16-12

* MICHAEL STANLEY BAND—He Can't Love
You 18-14

+ BARRY MANILOW-) Made It Through The
Rain 2922

* ROD STEWART-Passion 28-17

oo DONNIE IRIS—Ah Leah—29

e EAGLES—Seven Bridges Road

o DAVID BOWIE—Fashion—D-28

® ALAN PARSONS PROJECT—Games People
Play

® STEELY DAN—Hey 19-D-21

© PURE PRAIRIE LEAGUE—I Can't Stop The
Feelin'

® THE BABYS—Turn And Walk Away—D-30

® JACKSONS—Heartbreak Hotel

® DAN FOGELBERG—Same Old Lang Syne

© SUPERTRAMP—Breakfast In America

WKRQ (Q102)—Cincinnati (T. Galluzzo—~MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 21-15

&% HEART—Tell It Like It Is 28-21

* CHRISTOPHER CROSS—Never Be The Same
11-6

+ DOOBIE BROTHERS—0ne Step Closer 29-25

* ROD STEWART—Passion 27-23

®e ANDY GIBB—Time Is Time—D-33

oo BLONDIE-The Tide Is High—D-32

® AC/DC—Back In Black—D-35

o EAGLES-Seven Bridges Road—D-34

WNCI-Columbus (S. Edwards—MD)

*% AIRSUPPLY—Every Woman In The World
14-8

% BARBRA STREISAND/BARRY GIBB -
Guilty 9-6

* NEIL DIAMOND —Love On The Rocks 17-11

* JOHN LENNON-Starting Over 10-9

* HEART-Tell It Like It Is 22-14

oo ANDY GIBB—Time Is Time

oo BARRY MANILOW-| Made it Through The

Rain

KODL & THE GANG—Celebration—D-24

STEELY DAN—Hey Nineteen—D-23

EDOIE RABBITT—| Love A Rainy Night

DIANA RDSS-It's My Turn

HARRY CHAPIN-Sequel—X

BLONDIE-The Tide Is High—D-25

TIERRA—Together

EAGLES—Seven Bridges Road

(T. Nudder—MD)

WXGT (92X) ~Columb

No List
WZZP-Cleveland, OH (B. McKay—MD)

No List

WKWK —Wheeling (). Armstrong—MD)

* % AR SUPPLY—Every Woman In The World
83

*% OR.HOOK—Girls Can Get It 27-19

* JOHN LENNON-Starting Over 23-18

* WAYLON JENNINGS—Theme From Dukes Of
Hazzard 16-12

oo STEELY DAN—Hey Nineteen

ee DOLLY PARTON-9To 5

® BETTE MIDLER—My Mother's Eyes

® CHARLIE DANIELS BAND—Caroiina |
Remember You

Southwest Region

mmsm* PRIME MOVERS mamm

HEART—Tell It Like It Is (Epic)

KENNY ROGERS—Lady (UA)

BARBRA STREISAND AND BARRY GIBB—Guilty
(Columbia)

mmmm® TOP ADD ONS meemm

TIERRA-Together (Broadwalk)
DIANA ROSS—(t's My Turn (Motown)
THE JACKSONS—Heartbreak Hotel (Motown)

s BREAKOUTS sea—m

BLONDIE-The Tide Is High (Chrysahis)
DAVID BOWIE—Fashion (RCA)
STEELY DAN—Hey Nineteen (MCA)

KSRR (STAR 97)—Houston (R. Lambert—MD)

% BRUCE SPRINGSTEEN—Hungry Heart 12-
6

*% KENNYROGERS—Lady 1-1

* EDDIE RABBITT—| Love A Rainy Night 20-14

* ROD STEWART-Passion 27-15

oo BLONDIE—The Tide Is High 24

oo DAN FOGELBERG—Same Old Lang Syne

© ALAN PARSONS PROJECT~Games Peopel
Play

o STEELY DAN—Hey Nineteen—D-29

o REO SPEEDWAGON-Keep On Loving You

© CHEAP TRICK—Stop This Game—D-30

® CARLY SIMON—Take Me As | Am

KFMX—Houston (J. Steele—MD)

% BRUCE SPRINGSTEEN—Hungry Heart 19-
13

% BARRY MANILOW—I| Made It Through The
Rain 30-22

oo STEELY DAN—Hey Nineteen

oo BLONDIE-The Tide Is High

® KOOL & THE GANG—Celebration

® ANNE MURRAY—Could | Have This Dance—X

EDDIE RABBITT—1 Love A Rainy Night—D-28

ROD STEWART—Passion—D-26

HEART—Tell it Like It Is—D-27

COMMDDORES~Jesus Is Love—X

KRLY—Houston (M. Jones—MD)

*% KENNY ROGERS—Lady 6-4

% LEO SAYER—More Than | Can Say 10-8

* CAMED-Keep It Hot 21-17

oo DAVID BOWIE—Fashion

oo DIANA ROSS—It's My Turn—D-28

© STARWARS INTERGALACTIC CHOIR &
CHORALE-What Can You Get A Wookiee For
Christmas

® JACKSONS—Heartbreak Hotel—D-29

® SHALAMAR—Feel The Fire

KNUS—Dallas (L. Ridener—MD)

No List
KVIL-Dallas (C. Rhodes—MD)

No List
KFIZ.FM (2.97)~Ft. Worth (6. Mack—MD)

No List
KINT—EI Paso (). Zippo—MD)

* DOOBIE BROTHERS—O0ne Step Closer 30-27

* ROD STEWART-Passion 28-26

* ABBA-The Winner Takes It All 27-25

oo DAVID BOWIE—Fashion—40

ee DELBERT McCLINTON-Giving It Up For
Your Love

® POINTER SISTERS—Could | Be Dreaming

o HEATWAVE-Gangsters Of The Groove

® SUPERTRAMP—Breakfast In America

(Continued on page 20)
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America’s most valuable resource
isn't oil.

It's not gold.

It's people. People working.

If you run a business, there's a new
program run by local private business
and backed by the government.

It can provide you with a new,
prescreened labor pool of work-ready #
individuals. And either help you pay to}
train them or offer you substantial ’
tax credits.

There is one thing you have to give.

A job. To someone’s who's itching to
work, but who has never been given
the chance.

It's the safest investment you'll ever
make.

A A PUBLIC SERVICE
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(ﬁm. THE ADVERTISING COUNCIL.

For more information, call your local National Alliance of Business or call toll-free 809;424-8800.
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® Continued from page 18

KTSA—San Antonio (). Walton—MD)

No List

KHFI (K-98)—Austin (E. Volkman—MD)

* % BARBRA STREISAND/BARRY GIBB—
Guilty 11-5

*& NEIL DIAMOND —Love On The Rocks 9-4

* THE KORGIS—Everybody's Got To Learn
Somelime 149

+ ROD STEWART—Passion 18-13

+ JOHN LENNON—Starting Over 16-10

oo BOZSCAGGS—Miss Sun

oo RONNIE MILSAP—Smokey Mountain Rairn

o DONNIE IRIS—Ah Leah

o DONNA SUMMER—Cold Love—D-30

o DELBERT McCLINTON—Giving It Up For Your
Love—D-25

® ROCKPILE~Teacher Teacher

o BOB WELCH—The Girl Can't Stop

o TIERRA-Together—D-29

® THE BABYS—Turn & Walk Away—D-28

o DOLLY PARTON-% To 5-D-27

KILE—Galveston (S. Taylor—MD)

% PAT BENATAR—Hit Me With Your Best
Shot 10-7

* % NEIL DIAMOND—Love On The Rocks 14-9

+ BARBRA STREISAND/BARRY GIBB—Guilty
2-17

+ EDDIE RABBITT—{ Love A Rainy Night 17-12

+ BARRY MANILOW—! Made It Through The
Rain 20-15

oo FRED KNOBLOCK/SUSAN ANTON--Killin
Time

oo DOLLY PARTON--% To 5-37

© ABBA—The Winner Takes It All—D-33

o THE BABYS—Turn And Walk Away—D-39

SHALAMAR—Full Of Fire

STEELY DAN—Hey Nineteen—D-34

BOZ SCAGGS—Miss Sun

QUEEN—Need Your Loving Tonight—D-40

KBFM—McAllen-Brownsville (S. Owens—MD)

%% AIR SUPPLY—Every Woman In The World
13-7

*% JACKSONS—Heartbreak Hotel 28-15

* KOOL & THE GANG—Celebration 155

* KENNY ROGERS—Lady 4-1

* BLONDIE—The Tide Is High 25-13

oo DELBERT McCLINTON—Giving It Up For
Your Love

®e B0OZ SCAGGS—Miss Sun

o STEELY DAN—Hey Nineteen—D-27

® REO SPEEDWAGON—Keep On Loving You

o BOB SEGER—The Horizontal Bop—D-29

® ABBA-The Winner Takes It All

® THE BABYS—Turn And Walk Away

® EAGLES—Seven Bridges Road—D-24

KOFM—Oklzhoma City (C. Morgan—MD)

& STEELY DAN—Hey Nineteen 30-23

%% ROD STEWART—Passion 27-18

* AR SUPPLY—Every Woman In The World 18-
13

* BRUCE SPRINGSTEEN—Hungry Heart 16-12

% NEIL DIAMOND—Lave On The Rocks 10-5

oo ANDY GIBB-Time Is Time—29

®e THE POLICE-De Do Do Do, De Da Da Da—
28

® BOZ SCAGGS—Miss Sun—30

WEZB (B-97)—New Orleans (T. Young—MD)

* % KOOL & THE GANG—Celebration 159

*% ROD STEWART—Passion 20-14

* AIR SUPPLY—Every Woman In The World 26-
20

% LTD-Shine On

* BLONDIE—The Tide Is High 24-18

oe JACKSONS—Heartbreak Hotel

oo STEVIE WONDER—Ain't Gonna Stand For It

® THE KORGIS—Everybody's Got To Learn

Sometime—X

STEELY DAN—Hey Nineteen—X

BARRY MANILOW—( Made It Through The

Rain—X

TEDDY PENDERGRASS—Love T.K.0.-D-25

BOZ SCAGGS—Miss Sun

DOOBIE BROTHERS—One Step Closer—D-30

OLIVIA NEWTON-JOHN/CLIFF RICHARDS—

Suddenly—D-26

® ANDY GIBB-Time Is Time—D-29

© DAN FOGELBERG—Same 0Id Lang Syne—X

o THECOLD-You—X

WTIX—New Orleans (G. Franklin—MD)

4 % DOOBIE BROTHERS —One Step Closer 20
13

& HEART—Tell It Like it Is 26-19

+ THE POLICE—De Do Do Do, De Da Da Da 23-
20

+ BARBRA STREISAND/BARRY GIBB—Guilty
29-25

4 LTD—Shine On 21-18

oo TIERRA-Together

oo JACKSONS—Heartbreak Hotel

o DIONNE WARWICK—Easy Love—D-40

® MICHAEL STANLEY BAND—He Can't Love

You

MARCY LEVY/ROBIN GIBB—Help Me—D-38

EDDIE RABBITT—I Love A Rainy Night—D-34

FRED KNOBLOCX /SUSAN ANTON —Killin'

Time-D-37

TEDDY PENDERGRASS—Love T.K.0.—D-39

RONNIE MILSAP—Smokey Mountain Rain

ABBA-The Winner Takes It All

KEEL—Shreveport (M. Johnson—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 14-8

* % HEART-Tell It Like It Is 12-7

* AIR SUPPLY—Every Woman In The World 21
14

+* BRUCE SPRINGSTEEN—Hungry Heart 1511

* WAYLON JENNINGS—Theme From Dukes Of
Hazzard 8-3

oo DIANA ROSS—It's My Turn

oo TIERRA—Together

© BARRY MANILOW-| Made It Through The
Rain—D-28

o DOOBIE BROTHERS—0ne Step Closer—D-32

© ROCKPILE—Teacher Teacher

© MAC DAVIS—Texas In My Rear View Mirror—

D-35

ANDY GIBB—Time Is Time—D-34

© ARETHA FRANKLIN—United Together

JACKSONS—Heartbreak Hotel

WFMF—Baton Rouge (W. Watkins—MD)

#+ OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 28-20

% BLONDIE—The Tide Is High 20-12

* KOOL & THE GANG—Celebration 18-15

+* AIR SUPPLY—Every Woman In The World 24

19

* HEART-Tell It Like It Is 27-24

oo TIERRA—Together

oe BOZ SCAGGS—Miss Sun

o STEELY DAN—Hey Nineteen—D-29

o REO SPEEDWAGON-Keep On Loving You

e ANDY GIBB—Time Is Time

Midwest Region

mmm% PRIME MOVERS msem

AIR SUPPLY—~Every Woman in the World (Arista)
REQ SPEEDWAGON—Keep On Loving You (Epic)
CHRISTOPHER CROSS—Never Be the Same (WB)

mmmmm® TOP ADD ONS mumam

EDDIE RABBITT—[ Love a Rainy Night (Eiektra)
STEELY DAN—Hey Nineteen (MCA)
KOOL & THE GANG—Celebration (Mercury)

o 8 REAKOUTS ex—

CHEAP TRICK—Stop This Game (Epic)
BLONDIE-The Tide Is High (Chrysalis)
LEO SAYER—More Than | Can Say (WB)

WLS—Chicago—
No List

WEFM—Chicago (). Robbins—MD})

4% REO SPEEDWAGON—Keep On Loving
You 27-21

% CHEAP TRICK—Stop This Game 29-23

* BARBRA STRE{SAND/BARRY GIBB—Guilty
106

% BRUCE SPRINGSTEEN —Hungry Heart 8-4

* DON WILLIAMS -1 Believe In You 25-20

oo KOOL & THE GANG—Celebration—D-25

oo BARRY MANILOW—I Made It Through The

Rain-D-28

o THE KORGIS—Everybody's Got To Learn
Sometime

© STEELY DAN—Hey Nineteen—D-30

© DOOBE BROTHERS—One Step Closer—D-29

® DOLLY PARTON-9 To 5

WNAP—Indianapolis (D.J. Bailey—MD)

No List
WOKY—Milwaukee (D. Cole—MD)

No List

WISM—Madison (S. Jones—MD)

4% ROD STEWART-Passion 26-19

44 BLONDIE—The Tide Is High 25-18

+ BRUCE SPRINGSTEEN—Hungry Heart 6-2

4 DOOBIE BROTHERS—0One Step Closer 24-17

+ BARBRA STREISAND/BARRY GIBB—Guilty
7-3

oo DELBERT McCLINTON-Giving It Up For
Your Love

oo CLIFF RICHARD-A Little In Love

© ALAN PARSONS PROJECT—Games People
Play—D-27

© STEELEY DAN—Hey Nineteen—D-26

® BOZ SCAGGS—Miss Sun—D-28

® DOLLY PARTON-9 To 5

e ROBBIE DUPREE—Nobody Else

WSPT—Stevens Point (P. Martin—MD)

%% AIR SUPPLY—Every Woman in The World
12-5

% BLONDIE-The Tide Is High 17-9

* KOOL & THE GANG—Celebration 18-10

4 THE POLICE—De Do Do Do, De Da Da Da 13
7

* HEART—Tell lt Like It Is 21-16

oo ROBERT PALMER-Looking For Clues

oo ANDY GIBB-Time Is Time

o DELBERT McCLINTON—Giving It Up For Your
Love

® MICHAEL STANLEY BAND—He Can't Love
You

© STEELY DAN—Hey Nineteen—D-28

© REO SPEEDWAGON—Keep On Loving You—
D-26

o DOOBIE BROTHERS—One Step Closer—D-29

® DOLLY PARTON-9 To 5-D-30

KSLQ-St. Louis (T. Stone—MD)
No List
KXOK—St. Louis (L. Douglas—MD)

No List

KI0A—Des Moines (G. Stevens~MD)

# & BARBRA STREISAND/BARRY G)BB—
Guilty 13-8

KDWB—Minneapolis (P. Abresch—MD)
No List

KSTP (KS95-FM)—St. Paul (C. Knapp—MD)

%% AIR SUPPLY—Every Woman In The World
129
% CHRISTOPHER CROSS—Never Be The
Same 9-6
* DONWILLIAMS—1 Believe In You 14-12
+ BARRY MANILOW—| Made It Through The
Rain 20-13
# OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 19-16
oo STEELY DAN—Hey Nineteen
oo EDDIE RABBITT—| Love A Rainy Night
o DIANAROSS—It's My Turn—D-18
® BLONDIE—The Tide Is High—D-20

KEYN-FM—Wichita (L. Coury—PD)
*% DOOBIE BROTHERS—0One Step Closer 23-
14

*% HEART—Tell It Like It 1s 19-13

* BARBRA STREISAND/BARRY GIBB—Guilty
7-5

+* BRUCE SPRINGSTEEN—Hungry Heart 9-6

+ BLONDIE—The Tide Is High 24-16

oo THE KORGIS—Everybody's Got To Learn
Sometime

oe BOZ SCAGGS—Miss Sun

® THE POLICE—De Do Do Do, De Da Da Da

o STEELY DAN—Hey Nineteen—D-24

o REO SPEEDWAGON—Keep On Loving You

® JOHN COUGAR—This Time—D-22

© ANDY GIBB-Time Is Time—D-23

© DOLLY PARTON-9 To 5

WOW‘—Omahag Corcgran—MD_)

%% AR SUPPLY—Every Woman In The World
9-5
% % JIMMY HALL-!'m Happy That Love Has
Found You 10-8

+* BARBRA STREISANO/BARRY GIBB—Guilty
15-11

* BARRY MANILOW—1I Made It Through The
Rain 129

% OLIVIA NEWTON-JOHN/ CLIFF RICHARD—
Suddenly 16-12

oe DAN FOGELBERG—Same Old Lang Syne 26

oo B0Z SCAGGS—Miss Sun 27

® THE POLICE—De Do Do Do, De Da Da Da-

NP

RANDY MEISNER—Deep Inside My Heart

NP

MICHAEL STANLEY BAND—He Can't Love

You—-NP

PAT BENATAR—Hit Me With Your Best

Shot—NP

BRUCE SPRINGSTEEN—Hungry Heart—NP

REO SPEEDWAGON—Keep On Loving You—

NP

o FRED KNOBLOCK /SUSAN ANTON—Killin'

Time 28

ROD STEWART—Passion— NP

BILLY JOEL—Sometimes A Fantasy—NP

HEART—Tell It Like It is—NP

© THEBABYS—Turn And Walk Away—NP

Northeast Region

mmmm* PRIME MOVERS mumem

BLONDIE-The Tide is High (Chrysalis)
AIR SUPPLY —Every Woman In the World (Ansta)
PAT BENATAR—Hit Me With Your Best Shot (Chrysalis)

maeen® TOP ADD ONS muswm

TIERRA—Together (CBS)
DR. HOOK—Girls Can Get It (Casablanca)
RANDY MEISNER—Deep Inside My Heart (Epic)

messsss BREAK OUT S passasms

LEQ SAYER—More Than | Can Say (WB)

KOOL & THE GANG—Celebration (Mercury)

OLIVIA NCEXITON-JONN & CLIFF RICHARD —Suddenly
M

T s S R

WABC—New York (S. Richards—MD)

& PAT BENATAR—Hit Me With Your Best
Shot 23-14

4 KOOL & THE GANG—Celebration 26:16

* BARBRA STREISAND/BARRY GIBB—Guilty
3120

4 BARRY MANILOW-| Made It Through The
Rain 41-24

+ JOHN LENNON-Starting Over 10-6

oo RANDY MEISNER~-Deep Inside My Heart

ee DR. HOOK—Girls Can Get It—45

© STEELY DAN—Hey Nineteen

o BETTE MIDLER—My Mother's Eyes—D-37

© ROD STEWART-Passion—D-44

WNBC—New York (R. Frank—MD)

No List

es Radio Action.

Based on station playlists through Tuesday (11/25/80)

WXLO (99X)—New York (). Knapp—PD)

& STYLISTICS—Hurry Up This Way Again 14-
b

*% SLAVE-Watching You 26-9

+* KENNY ROGERS—Lady 28-17

oo TIERRA-Togelher

oo MTUME—So You Want To Be A Star

© MANHATTANS—I'll Never Find Another—D
25

o DONNA SUMMER—The Wanderer—D-30

o EARTH, WIND & FIRE-You—D-29

© FANTASY—You're Too Late

© BLONDIE—Rapture—D-18

WBLI-Long Island (B. Terry—MD)

+% ROD STEWART—Passion 16-9

* LEO SAYER—More Than | Can Say 86

* BARBRA STREISAND/BARRY GIBB —Guilty
65

+ BLONDIE—The Tide Is High 21-16

oo DELBERT McCLINTON—Giving It Up For

Your Love

oo BOZ SCAGGS—Miss Sun

® DONNA SUMMER—Cold Love

© QLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly

© ANDY GIBB—Time Is Time—D-30

® EAGLES—Seven Bridges Road

WTRY—Schenectady (B. Cahill—MD)

No List

WBEN-FM—Buffalo (R. Christian—MD)

* % OLIVIA NENTON-JOHN/CLIFF RICHARD—
Suddenly 15-8

% BLONDIE-The Tide Is High 20-7

* THE POLICE—De Do Do Do, Oe Da Da Oa 14
9

+ ROD STEWART—Passion 35-26

* BOB SEGER—The Horizontal Bop 34-20

oo DON WILLIAMS | Believe In You—D-15

oo TIERRA-Together—D-33

® KOOL & THE GANG—Celebration—D-22

o DELBERT McCLINTON—Giving It Up For Your
Love—D-40

o REO SPEEDWAGON—Keep On Loving You-
D-38

© ABBA—The Winner Takes It All-D-39

WKBW—Buffalo (). Summers—MD)

# % BARRY MANILOW—( Made It Through The
Rain 159

%% LEO SAYER—More Than | Can Say 18-6

* DR. HOOK —Girls Can Get It 26-21

% HEART-Tell It Like It Is 20-15

# JOHN COUGAR-This Time 27-17

® STEELY DAN—Hey Nineteen—X

® DIANAROSS—It's My Turn—D-24

® ROD STEWART—Passion—D-23

© ANDY GIBB-Time Is Time—X

o TIERRA—Together—D-26

WBBF—Rochester (D. Mason—MD)

% NEIL DIAMOND—Love On The Rocks 10-6
% BARRY MANILOW—| Made It Through The
Rain 2215

# THE POLICE-De Do Oo Do, De Da Da Da 16-
11

* THE KORGIS—Everybody's Got To Learn
Sometime 20-16

+ BARBRA STREISAND/BARRY GIBB —Guilty
11-8

oo EDDIE RABBITT—| Love A Rainy Night

oo REO SPEEDWAGON —Keep On Loving You

© STEELY DAN—Hey Nineteen

©® QUEEN—Need Your Loving Tonight

WFBL-Syracuse (T. Davis—MD)

No List

WOLF—Syracuse (B. Michell-MD)

44 AIR SUPPLY—Every Woman In The World
137

%% NEIL DIAMOND -Love On The Rocks 14-8

* KOOL & THE GANG—Celebration 25-20

+ BARRY MANILOW—| Made It Through The
Rain 39-36

% BLONDIE—The Tide s High 17-13

oo MOTELS-Danger

ee ROD STEWART—Passion 40

© POINTER SISTERS—Could | Be Dreaming—X

© ALAN PARSONS PROJECT—Games People

Play

DELBERT McCLINTON—Giving It Up For Your

Love

MICHAEL STANLEY BAND—He Can't Love

You-NP

MARCY LEVIN/ROBIN GIBB—Help Me—X

DIANA ROSS—It's My Turn—D-38

REO SPEEDWAGON—Keep On Loving You—

NP

FRED KNOBLOCK/SUSAN ANTON—Kitlin

Time

BETTE MIDLER—My Mother's Eyes

QUEEN—Need Your Loving Tonight

JOHN LENNON—Starting Over—X

CHEAP TRICK—Stop This Game—NP

ROCKPILE—Teacher Teacher

TIERRA-Together—D-39

THE BABYS—Turn And Walk Away—~NP

EARTH, WIND, & FIRE—You—X

DOLLY PARTON-9 To 5-D-37

WELY—Albany (B. Mason—MD)

No List

www americanradiohistorv.com

WPST—Trenton (T. Taylor—MD)

No List
WVBF (F-105)—Boston (T. Connerly—MD)

No List

WRKO~Boston (C. Van Dyke—PD)
% DOOBIE BROTHERS—0One Step Closer 30
24
* % ANDY GIBB—Time Is Time 23-17
+ KOOL & THE GANG—Celebration 14-11
* BETTE MIDLER—My Mother's Eyes 26-21
* JOHN LENNON-Starting Over 8-5
oo BARRY MANILOW—1 Made It Through The
Rain
o RANDY MEISNER—Deep Inside My Heart—D-
30
® DAN FOGELBERG—Same Old Lang Syne-D-
29

WHYN—Springfield (A Carey—MD)
% AIR SUPPLY—Every Woman In The World
129

*% HEART—Tell It Like It Is 16-12

+ BARBRA STREISAND/BARRY GIBB—Guilty
4.2

* OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 10-5

* ROGER DALTREY—Without Your Love 14-11

oo CLIFF RICHARD-A Little In Love

oe BOZ SCAGGS—Miss Sun

THE KORGIS—Everybody's Got To Learn

Sometime—D-25

DELBERT McCLINTON—Giving It Up For Your

Love—D-27

STEELY DAN—Hey Nineteen—D-26

DON WILLIAMS—! Believe In You

BARRY MANILOW-| Made It Through The

Rain—D-22

DIANA ROSS—It's My Turn—0-24

BETTE MIDLER—My Mother's Eyes—D-21

© JOHN LENNON—Starting Over—D-23

WFTQ (14Q)—Worchester (S. York—MD)

*% AIR SUPPLY—Every Woman In The World
11-8

*% THE KORGIS—Everybody's Got To Learn
Sometime 16-12

+ THE POLICE-De Do Do Do, De Da Da Da 19

13

* STEELY DAN—Hey Nineteen 30-26

# HEART-Tell it Like it Is 22-14

¢ KOOL & THE GANG—Celebration—D-30

o BLONDIE—The Tide Is High—D-29

WPRO-AM—Providence (G. Berkowitz—MD)

% OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 11-5

%% NEIL DIAMOND—Love On The Rocks 12-3

# AIR SUPPLY—Every Woman In The World 19
11

* AMMY HALL—I'm Happy That Love Has
Found You 16-7

oo STEELY DAN—Hey Nineteen

WPRO-FM (PRO-FM)—Providence (G. Vanni—
MD)

No List

WPJB (JB-105)—Providence (M. Waite—MD)

%% BLONDIE—The Tide Is High 15-0
# % BARBRA STREISAND/BARRY GIBB—
Guilty 14-9

* THE POLICE—De Do Do Do, De Da Da Da 21
14

* HARRY CHAPIN—Sequel 24-18

* BOB SEGER—The Horizontal Bop 25-19

oe STEVIEWONDER—Ain't Gonna Stand For it

ee EDDIE RABBITT—| Love A Rainy Night— 34

© ALAN PARSONS PROJECT—Games People
Play

o REO SPEEDWAGON—Keep On Loving You—
33

® 0AK-Set The Night On Fire

WICC—Bridgeport (B. Mitchell—MD)

J4 OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 15-10

Jk HEART—Tell It Like It 15 20-13

* THE KORGIS—Everybody's Got To Learn
Sometime 26-19

4 STEELY DAN—Hey Nineteen 29-20

* ROD STEWART—Passion 21-14

oo DELBERT McCLINTON—Giving It Up For

Your Love

oo JOHN COUGAR—This Time

® BOZSCAGGS—Miss Sun—D-27

© BETTE MIDLER—My Mother's Eyes—D-30

© MANHATTAN TRANSFER-Trickle Trickle

© DAN FOGELBERG—Same 0id Lang Syne—D
29

WKCI—New Haven (D. Lyons—MD)

4 AR §UPPLY—Every Woman In The World
16-13

4% BARBRA STREISAND/BARRY GIBB—
Guilty 2-1

 BOZ SCAGGS—Miss Sun 30-27

+ DOOBIE BROTHERS—One Step Closer 23-18

* BLONDIE—The Tide Is High 22-15

oo STEELY DAN—Hey Nineteen—D-28

oo BETTE MIDLER—My Mother's Eyes—D-29

® LTD-Shine On—D-30

WTIC-FM—Hartford (R. Donahue—MD)
% BLONDIE-The Tide Is High -6

Playlist Pime Movers *
Playlist Top AddOns @

* % NEIL DIAMOND—Love On The Rocks 7-3

* KOOL & THE GANG—Celebration 17-11

* THE POLICE—De Do Do Do, De Da Da Da 19-
15

* AIR SUPPLY—Every Woman In The World 13-
10

oo STEELY DAN—Hey Nineteen—30

© BARRY MANILOW—| Made It Through The
Rain—D-28

© DIANA ROSS—it's My Turn—D-29

WFEA (13 FEA)—Manchester (N. Jackson—MD)

* % AIR SUPPLY—Every Woman in The World
19-14

** JOHN LENNON-Starting Over 13-9

* BLONDIE—The Tide Is High 23-19

* STEELY DAN—Hey Nineteen 27-24

* BARRY MANILOW—I| Made It Through The
Rain 24-20

oo DOLLY PARTON-9 To §

oo TIERRA—Together

® ANDY GIBB-Time Is Time—D-28

o DIANA ROSS—It's My Turn—D-30

WTSN—Dover (). Sebastian—MD)

*% BRUCE SPRINGSTEEN_Hungry Heart 11
7

*% JOHN LENNON—Starting Over 12-8.

* AIR SUPPLY—Every Woman In The World 9-5

+ BARBRA STREISAND/BARRY GIBB—Guilty
32

+ LEO SAYER—More Than | Can Say 2-1

oo BOB SEGER—The Horizontal Bop

oo PETER ALLEN—Fly Away

© STEELY DAN—Hey Nineteen—D-29

WGUY—Bangor (). Jackson—MD) -
* % AR SUPPLY—Every Woman In The World
51

% BLONDIE-The Tide Is High 29-21

+ PAT BENATAR-Hit Me With Your Best Shot
43

* KOOL & THE GANG—Celebration 22-15

+* ROD STEWART—Passion 21-14

WIGY-Bath (W. Mitchell—MO)

* % PAT BENATAR—Hit Me With Your Best
Shot 11-5

* % CHEAP TRICK—Stop This Game 19-12

* HEART—Tell It Like It Is 26-23

* BLONDIE-The Tide Is High 25-21

oo ALAN PARSONS PROJECT—Games People

Play

e ROCKPILE—Teacher Teacher

® DELBERT McCLINTON—Giving It Up For Your

Love—D-26

MICHAEL STANLEY BAND—He Can't Love

You-D-27

STEELY DAN—Hey Nineteen

BARRY MANILOW—| Made It Through The

Rain--D-30

DOLLY PARTON-9To §

SKY—Tocatta

WLBZ—Bangor (M. 0’Hara—MD)

%% LEO SAYER—More Than | Can Say 2:1
%% WAYLON JENNINGS—Theme From the
Dukes of Hazzard 7-5

* AIR SUPPLY—Every Woman in the World 15
11

+ NEIL DIAMOND—Love On the Rocks 10-9

* OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly 12-10

oe THE ALAN PARSONS PROJECT—Games
People Play

®e BOZ SCAGGS—Miss Sun

o DELBERT McCLINTON—Giving it Up For Your
Love—D-38

@ MICHAEL STANLEY BAND—He Can't Love
You—-D-37

© STEELY DAN—Hey Nineteen—D-39

© REO SPEEDWAGON—Keep On Loving You

© THE BABYS—Turn and Walk Away

® DOLLY PARTON-9 to 5-0-35

® JACKSONS—Heartbreak Hotel—D-36

® EAGLES—Seven Bridges Road

Mid-Atlantic Region

ssmmm* PRIME MOVERS
JOHM LENNON—Starting Over (Geffen)
BARRY MANILOW—| Made It Through the Rain (Arista)
HEART—Tell It Like 1t Is (Epic)

mmmmm® TOP ADD ONS s

DELBERT McCLINTON—Giving It Up For Your Love

(Capitol}
OLIVIA NCEXITON-JONN & CLIFF RICHARD —Suddenly
M

STEELY DAN—Hey Nineteen (MCA)
s BREAK OUTS mnassmen
ROD STEWART—Passion (W8}

BLONDIE—The Tide Is High (Chrysalis)

ALAN PARSONS PROJECT—Games People Play (Arista)
T R Y T S

(Continued on page 22)

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.



www.americanradiohistory.com

New Year’s: Allman
Bros. Out, Kinks In

By DOUG HALL

NEW YORK-The Kinks are in
and the Allman Bros. are out on the
live Blair Starfleet Radio Network
New Year’s Eve show.

In deference to WNEW-FM New
York program director Scott Muni,
Allman Bros. manager Steve Mas-
sursky would not permit the live
show to be carried in New York on a
station competing with WNEW.

The blackout in New York made
it impossible for Blair, the rep firm
owner of Starfleet. to sell the show to
a national advertiser. so the Alman
Bros. deal fell through.

This caused some hard feelings
and Massursky complains that “we
feel we had a commitment to do the
show. It seems like we've been strung
out until they could find someone
else.”

But Starfleet vice president Sam
Kopper denies there was any at-
tempt to “string out” Massursky
“We never had a signed contract,”
Kopper adds.

The kinks show will be broadcast
live to 57 stations from the stage of
the Palladium in New York. It will
be the same hookup Starfleet put to-
gether for an Aerosmith concert
Dec. 3, plus there will be additional
Canadian stations tied in.

The Kinks show will also be taped

and distributed to Radio One in
London and radio services in the
Netherlands and Germany.

Kopper says there are several rea
sons for the collapse of plans for the
Alman Bros. show beside the New
York blackout. “They wanted a tal-
ent fee that was not reasonable and
they were not dealing eastly on a sec-
ond time airing. which we would
have needed if we had to pay a sub-
stantial talent fee”

Kopper also says that the tickets
for the New Haven venue where the
show was to originate, Veteran’s
Coliseum. have not been selling
well. “I understand they may move
the show to Waterbury (Conn.),
which could have caused us difficult
technical problems.”

Kopper said that he was told by
Massursky that the decision to
blackout New York “may have been
a bad business decision, but it was
good karma because the Allman
Bros. and Muni have been friends
for so long.”

So the Starfleet show featuring the
Kinks will now be broadcast in New
York on WPLJ, arch competitor of
WNEW, while WNEW does its own
special programming for the holi-
day.

RKO Network Grows,
Starts Second Year

NEW YORK—-The RKO Radio
Network enters its second year of
operation pinning major hopes on a
new overnight DJ show hosted by
Bob Dearborn which debuts Jan. 1.

Dearborn, who made a name for
himself as morning man at WCFL-

KWST-FM IN
RATE CUT
FOR LABELS

LOS ANGELES~In an effort to
revive record label advertising on
KWST-FM here, station sales man-
ager Kyle Ermoian is offering a 25%
discount off the station’s regular
time rates to labels advertising lower
priced catalog product.

The lower rate applies to all prod-
uct listed at $5.98 per album, Er-
moian explains. “We at KWST feel
the responsibility to boost recorded
music sales should be shared by rec-
ords, retail and radio and any strides
taken by one of these entities should
be complemented by the other two,”
Ermoian says.

Station general manager Paul
Cassidy says it is “too early to com-
ment” on the response to the plan,
but he is hopeful and notes that
record advertising on his station “is
not the factor it was a year ago.”

Ermoian says the station has al-
ready made a commitment to
“added awareness and increase in
sales for new product and new artists
in Southern California” with its “al-
bums of the week™ promotion.

These are albums featured as

*“picks of the week” in consultation -

with local retailers. This promotion
is not tied-in with the station’s play-
list, however. To do so would invite
Federal Communications Commis-
sion scrutiny of the station’s air play
of such albums as additional com-
mercial time.

AM Chicago in the 1970s, was
named to the job late last week by
network program director Jo Inter-
rante. He will host the five nights a
week show out of New York.

Network vice president and gen-
eral manager Tom Burchill hopes to
sign up many of the 190 affiliates
now on line for a satellite feed of this
show. And he expects to round out
the affiliates to 200 before year’s
end.

“We're in every one of the top 50
markets,” he adds. describing the
network as both a “programming
and management resource.”

Most of those markets take advan-
tage of the network’s stereo satellite
feed that includes 300 newscasts and
a series of 90-second “Lifesound”
features a week. The RKO system is
responsible for the installation of a
receiving dish each day to its affil-
iates. The web uses Westar Three’s
Transponder One system.

Burchill estimates that 70% of the
subscribing stations are adult con-
temporary outlets, with the rest split
between several formats ranging
from country to AOR.

“We're not geared to formats so
much as to demographics.” he notes.
The range is 18-49, with 25-t0-34-
year-olds a prime target.

Upcoming is RKO’s ambitious
“Nightime America” show, another
satellite-delivered package that
promises live feeds, mostly music,
from midnight to 5 a.m.

RKO’s engineers are crowing
about the clean sound the Boz
Scaggs’ concert brought to partici-
pating stations. The full 15 kHz
sound on each channel was sent
from stage to sky with no processing.

“People were pleased with the
sound quality,” says RKO chief en-
gineer Dave Pollard. “We sent out
an unprocessed sound that sounded
like a live album.”

Pollard’s job was helped by the

(Continued on page 23)
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POPEYE CONTEST—KRTH-FM Ls Angeles morning man John London, left, sizes up contestants in a KRTH Popeye
look-alike contest to promote the new ‘‘Popeye’’ movie. Third from right with mike is London's partner Ron Engleman.

Who'’s First In Atlanta: WSB
Or WVEE? Fall Ratings Awaited

ATLANTA—Will this market
have a new number one station
when the fall Arbitrons come out af-
ter the first of the year? Will the ven-
erable WSB-AM surrender its crown
to an upstart that most local observ-
ers call a disco station?

Disco is supposed to be dead on
the radio, but you’d find it difficult
to convince WVEE-FM (V-103)
program director Scotty Andrews.

Plough’s WVEE is a black-ori-
ented station that by Andrews’ esti-
mate plays 30% disco. In the spring
Arbitron, it came within a whisker of
overtaking Cox’s long-time Atlanta
champ, WSB. The fall book will ei-
ther prove or disprove WVEE’s de-
tractors that its jump from 7.6 to 11.9
was an Arbitron aberation.

WSB program director George
Fischer sces V-103’s showing as “an
exaggeration based on Arbitron’s
methodology. This is really a stable
market. There’s nothing any station
has done to drive off that many
people. The ratings were flat except
WVEE. Where were all those people
all year? I think they (WVEE)
topped out at a six and that’s where
they belong.”

Andrews reaction is one of amaze-
ment. “That last book was unbeliev-
able,” he says. “It surprised me. I
was looking for maybe a 7.6 or an
8.0, but going to an 119...” He
shakes his head in amazement.

Andrews attributes the sudden
rise to the cumulative effect of what
the station has been doing for the
last couple of years. “Overall, we
were just doing a lot of things right,”
he says. “We had a good music for-
mat and did an outstanding job of
marketing the station through bill-
boards, taxi tops, bus cards and ads
in local magazines. Our personalities
were outon the streets and visible.”

Even those who credit V-103 with
a sizable and growing audience ar-
gue that its spring ratings were in-
flated by Arbitron’s Expanded
Sample Frame (which included
people with unlisted phone numbers
and military base personnel), a
heavier than usual diary placement
in black areas and the use of the call-
back retrieval system.

Under the latter, used almost ex-
clusively with black and Latin
homes. Arbitron holds the diary,
rather than sending it to the house-
hold, and calls up every day to find
out what the respondent has been

By BILL KING
listening to. Naturally, that gives
such diaries a better return rate than
with households where it’s up to the
listener to fill in the diary and mail it
back.

While WZGC-FM (Z-93) pro-
gram director John Young wasn’t
quite so adamant, he did find it “odd
they increased their ratings by four
points without a major promotion.
Generally in a market like this, when
(that happens), you've got to have
done something.”

WQXI AM-FM general manager
Jerry Blum sums up the argument
succinctly. “It was a ‘black book’,”
he says.

Andrews’ response? “If the Ex-
panded Sample Frame had been
used years ago, black stations would
have had those kinds of numbers be-
fore.” Says V-103 ad salesman How-
ard Toole: “If it had been a ‘black
book’ per se, you (WQXI) would
have gone up, too. But their num-
bers held.”

Competitors also play down the
importance of V-103’s showing by
questioning the quality, if not the
quantity. of its audience. “If WVee’s
the number 2 station,” one said,
“why aren’t they number 2 in (ad-
vertising) billings?”

“It’s an image problem,” Andrews
says. “Most people in town still think
we're a disco station.”

That’s just what V-103 was—a to-
tally automated disco station—when
itwenton the air Oct. 11, 1976, as the
latest incarnation of many-format-
ted WPLP-FM. Andrews, a veteran
of eight years with Atlanta soul sta-
tion WIGO-AM, joined V-103 as an
announcer in 1976 (he still does the
6-10 am. show) and began pro-
gramming it in 1977.

The 24-hour automation didn’t
last long, he says. “First, we started
doing mornings live,” he says.
“Then, afternoons a year later. Now
we're only automated five hours a
day—from 10 a.m. to 3 p.m.—and we
anticipate being completely live by
the first of December.”

The music also has changed. he
says. “When we first came on we
played pure disco 24 hours a day.
But we reached our disco peak early
in about June *77. In October *77, we
started making adjustments, adding
some jazz fusion music, pop cross-
over records and other black prod-
uct. And we began to grow again.
We recognized where we were in
time to make the adjustment be-

(Continued on page 23)

Wings’ ‘Coming Up’ Heads
Drake-Chenault 1980 List

LOS ANGELES—Bill Watson,
producer of Drake-Chenault’s
“Weekly Top 30™ show, reports that
Paul McCartney and Wings’ “Com-
ing Up” will lead off the list in the
end-of-year special countdown for
the show.

Watson says the record was se-
lected with the assistance of his
“countdown computer.” He says a
close second will be Blondie’s “Call
Me.” .

Kenny Rogers comes out as the
year’s top male performer and Bar-
bra Streisand wins as top female
performer. edging out last year's
winner Olivia Newton-John. Run-
nersup among the men were Billy
Joel and Christopher Cross. The top
group for 1980 is Queen.

The special end-of-year show will
air on 300 stations Dec. 27 or 28.
Watson is a member of Bill Drake’s
“History Of Rock ’n’ Roll” produc-
tion team. He’s been producing the

“Weekly Top 30” since it began and
is assisted by production engineer
Mark Ford.

Meanwhile Bobby Rich, the new
director of specialized programming
consultation for Drake-Chenault,
has extended the deadline for his
“Top Five Talent Search” from Nov.
28 to Dec. 28,

“Response has been good and has
been increasing in the last several
weeks,” Rich says. “Therefore, we
don’t want to miss some of those
tapes that might not have been sent
quite as promptly as others.”

Rich also says he is looking for
more entries in the country and
AOR categories, areas where re-
sponse has been low.

Drake-Chenault plans to issue an
album containing the top five air-
checks in each of five format cate-
gories. This record will be available,
free, upon request, early in 1981.
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® Continued from page 20

WXKX—~Pittsburgh (B. Christian—MD)

% ALAN PARSONS PROJECT—Games People
Play 8-2

%% EAGLES—Seven Bridges Road 19-15

* MICHAEL STANLEY BAND—He Can't Love
You 28-23

oo DONNIE IRIS~Ah Leah

®e BOB WELCH—The Girl Can't Stop

® STEELY DAN—Hey Nineteen—D-30

WFIL—Philadelphia (D. Fennessy~MD)
No List
WCCK—Erie (B. Shannon—MD)

% BILLY JOEL—Sometimes A Fantasy 14-4
* % MANHATTAN TRANSFER—Trickle Trickle
159

* THE KINGS—Switchin' To Glide/This Beat
Goes On 22-18

* ABBA—The Winner Takes It All 25-19

oo ALAN PARSONS PROJECT—Games People

Play

oo (QUEEN—Don't Try Suicide—D-38

© CLIMAX BLUES BAND—Gotta Have More
Love—D-40

© DAN FOGELBERG—Same Old Lang Syne—D
31

® DIRE STRAITS—Skateway

® QUTLAWS—Ghost Riders In The Sky

WFBG—Altoona (T. Booth—MD)
% BARBRA STREISAND/BARRY GIBB —
Guilty 11-7
#% BRUCE SPRINGSTEEN—Hungry Heart 6-1
* ROD STEWART—Passion 27-17
* JOHN LENNON-Starting Over 15-9
* OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suadenty 13-8
oo DELBERT McCLINTON—Giving It Up For
Your Love
oo REO SPEEDWAGON—Keep On Loving You-
D-32
® ROCKPILE~Teacher Teacher
® JACKSONS—Heartbreak Hotel—D-31
® POINTER SISTERS—Could | Be Dreaming—D-
30

WKBO—Harrisburg (B. Carson—MD)

%% HEART—Tell It Like It Is 18-12

* % BLONDIE—The Tide Is High 17-9

* OLIVIA NENTON-JOHN/CLIFF RICHARD—
Suddenly 15-10

* BARRY MANILOW—| Made It Through The
Rain 23-18

* DOOBIE BROTHERS—One Step Closer 25-22

oe ROD STEWART—Passion—23

®e THE POLICE—De Do Do Do, De Da Da Da-
25

o STEELY DAN—Hey Nineteen—26

WQXA (Q-106)—York (S. Gallagher—MD)

* % LEO SAYER—More Than | Can Say 53

% JOHN LENNON—Starting Over 6-5

* KOOL & THE GANG—Celebration 9-7

* AIR SUPPLY—Every Woman in The World 11
8

* BLONDIE-The Tide Is High 23-12

oo REO SPEEDWAGON—Keep On Loving You

oo BOZ SCAGGS—Miss Sun—D-30

o DONNA SUMMER—Cold Love

STEELY DAN—Hey Nineteen—D-27

BETTE MIDLER—My Mother's Eyes—D-29

ANDY GIBB—Time Is Time—D-28

STEVIE WONDER—Ain't Gonna Stand For It—

LP-24

® JOHN LENNON -Woman—LP

WRQX (Q107)—Washington (R. Bowler—MD)

No List

WPGC—Bladensburg (D. Gerinomo—MD)

* % BARRY MANILOW—I Made It Through The
Rain 14-7

* % ROD STEWART—Passion 17-10

* DR. HOOK—Girls Can Get it 16-12

* STEELY DAN—Hey Nineteen 19-15

* THE POLICE—De Do Do Do. De Da Da Da 8-4

®e OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly 24

WCAO—Baltimore (S. Richards—MD)

# BRUCE SPRINGSTEEN—Hungry Heart 24-
11

%% HEART—Tell It Like It Is 29-12

* BARBRA STREISAND/BARRY GIBB~Guilty
14-8

* LEO SAYER—More Than | Can Say 4-1

* JOHN LENNON—Starting Over 11-6

oe DELBERT McCLINTON—Giving It Up For
Your Love

oo BLONDIE-The Tide Is High—D-23

© FRED KNOBLOCK/SUSAN ANTON —Killin'
Time

© ABBA—The Winner Takes It All-D-28

® ANDY GIBB—Time Is Time—D-30

© EARTH, WIND & FIRE-You—D-29

® DAN FOGELBERG—Same QId Lang Syne

WFBR—Baltimore (A. Szulinski—MD)

##% JOHN LENNON—Starting Over 11-7
% BARBRA STREISAND/BARRY GIBB-
Guilty 13-9
+ BARRY MANILOW—I Made It Through The
Rain 24-18
+* ROD STEWART—Passion 22-17

* HEART-Tell It Like It Is 15-11

oo DONNA SUMMER-Cold Love

®e BOZ SCAGGS—Miss Sun—29

® DELBERT McCLINTON~Giving It Up For Your
Love

® ABBA—The Winner Takes It All—D-30

o TIERRA—Together

® DOLLY PARTON-9To 5-D-28

® DAN FOGELBERG~Same Qid Lang Syne

® EAGLES-Seven Bridges Road

WYRE—Annapolis (). Diamond—MD)

% BLONDIE—The Tide Is High 15-10

* DON WILLIAMS~| Believe In You 19-15

+ ROD STEWART—Passion 16-11

oo DELBERT McCLINTON—Giving It Up For
Your Love

oo STEELY DAN-Hey Nineteen—D-14

BOZ SCAGGS—Miss Sun

MARCY LEVY/ROBIN GI88—Help Me—D-28

EDDIE RABBITT—| Love A Rainy Night

ABBA—The Winner Takes It All

THE BABYS—Turn And Walk Away—D-29

DOLLY PARTON-9To 5-D-25

WGH—Hampton (B. Canada—MD)

*% DR. HOOK—Girls Can Get It 10-6

%% JOHN LENNON—Starting Over 12-5

* ROD STEWART—Passion 20-16

oo STEELY DAN—Hey Nineteen

®o RONNIE MILSAP—Smokey Mountain Rain
DONNIE IRIS—Ah Leah

DIONNE WARWICK—Easy Love—X

DAVID BOWIE—Fashion—X

DELBERT McCLINTON—Giving It Up For Your
Love—X

© MICHAEL STANLEY BAND—He Can't Love
You—X

PURE PRAIRIE LEAGUE | Can't Stop The
Feelin’

BARRY MANILOW—I| Made It Through The
Rain—D-14

REO SPEEDWAGON—Keep On Loving You—X
CHEAP TRICK—Stop This Game—X
ROCKPILE—Teacher Teacher—X
HEART—Tell It Like It Is—X

BOB SEGER~The Horizontal Bop—X

ANDY GIBB—Time Is Time—D-19

EARTH, WIND & FIRE—You—X

DOLLY PARTON-9 To 5-X
JACKSONS—Heartbreak Hotel-0-23
SKY—Toccata—X

WQRK (Q-FM)—Norfolk (D. Davis—MD)

%% STEELY DAN—Hey Nineteen 25-12
* % THE KORGIS—Everybody's Got To Learn
Sometime 16-11

* DON WILLIAMS—| Believe In You 15-9

 BARRY MANILOW—| Made 1t Through The
Rain 27-21

* DONNA SUMMER—The Wanderer 30-25

oo UTOPIA—! Just Want To Touch You

oo DIANA ROSS—It's My Turn

© DELBERT McCLINTON—Giving It Up For Your

Love—X

MICHAEL STANLEY BAND—He Can't Love

You—X

EDDIE RABBITT—I Love A Rainy Night—D-31

REO SPEEDWAGON—Keep On Loving You—X

BETTE MIDLER—My Mother's Eyes—D-32

JOHN COUGAR—This Time—X

DOLLY PARTON-9To 5

JACKSONS—Heartbreak Hotel—D-27

DAN FOGELBERG—Same Old Lang Syne

WRVQ (Q-94)—Richmond (B. Thomas—MD)

# % JOHN LENNON-Starting Over 5-3

* % RANDY MEISNER—Deep Inside My Heart
11-7

* THE POLICE-De Do Do Do, De Da Da Da 15-

8

* DOOBIE BROTHERS—0One Step Closer 14-9

# BLONDIE—The Tide Is High 23-14

oo REO SPEEDWAGON—Keep On Loving You

®e DELBERT McCLINTON—Giving It Up For
Your Love

o ALAN PARSONS PROJECT—Games People
Play—D-22

® STEELY DAN—Hey Nineteen—D-26

® BOZ SCAGGS—Miss Sun—D-23

® ANDY GIBB—Time Is Time—D-30

® THE BABYS—Turn And Walk Away—D-24

Southeast Region

mssmm % PRIME MOVERS s

BARBRA STREISANO & BARRY GiBB~Guilty (Columbia)
NEIL DIAMOND~Love On The Rocks {Capitol)
ROD STEWART—Passion (WB)

sameem® TOP ADD ONS mmmm
THE JACKSONS—Heartbreak Hotet (Epic)
DAN FOGELBERG—Same Oid Lang Syne (Fult Moon/
Epic)
DELBERT McCLINTON—~Giving It Up For Your Love
(Capitol)
s BREAK OU TS ma—
THE POLICE—De Do Do Do, De Da Da Da (A&M)

BLONDIE—The Tide is High (Chrysalis)
HEART—Tell it Like It{s (Epic)

WQXI-AM—Atlanta (J. McCartney—MD)

%4 THE POLICE—De Do Do Do, De Da Da Da
129

%4 ROD STEWART—Passion 18-12

+ EDDIE RABBITT—i Love A Rainy Night 17-14

* DJANA ROSS—It's My Turn 23-15

9

* BLONDI{E-The Tide Is High 19-13

oo DELBERT McCLINTON—Giving It Up For
Your Love

oo BARRY MANILOW—| Made [t Through The
Rain

® STEELY DAN—Hey Nineteen—D-24

® RONNIE MILSAP—Smokey Mountain Rain

® STEVIE WONDER—Ain't Gonna Stand For It

D-25

WOXI-FM (34Q)—Atianta (). McCartney~MD)

% THE POLICE~De Do Do Do, De Da Da Da
12:7

% ROD STEWART—Passion 17-10

* BETTE MIDLER—My Mother's Eyes 27-23

* BLONDIE-The Tide Is High 23-17

* EAGLES—-Seven Bridges Road 29-24

® DELBERT McCLINTON—Giving It Up For Your
Love—LP

© REO SPEEDWAGON—Keep On Loving You—

D-29

RONNIE MILSAP —Smokey Mountain Rain—

LP

TIERRA—Together—D-30

DAN FOGELBERG—Same 0ld Lang Syne—28

WBBQ—Augusta (B. Stevens—MD)

* & NEIL DIAMOND—Love On The Rocks 12-7

% DOOBIE BROTHERS—0One Step Closer 13-
8

* ROD STEWART—Passion 24-13

* JOHN LENNON—Starting Over 15-9

* HEART—Tell It Like It Is 22-16

@@ BOZ SCAGGS—Miss Sun

oo REO SPEEDWAGON—Keep On Loving You

© ALAN PARSONS PROJECT—Games People

Play

DELBERT McCLINTON—Giving It Up For Your

Love

EDDIE RABBITT—i Love A Rainy Night—D-29

TEDDY PENDERGRASS—Love T.K.0.

LTD—Shine On—D-30

DAN FOGELBERG—Same Old Lang Syne

EAGLES—Seven Bridges Road—D-28

WSGA—Savannah (J. Lewis—MD)

No List
WSGF (95SGF)—Savannah (C. Stevens—MD)

No List

WAYS—Charlotte (L. Simon—MD)

*% BOZSCAGGS—Miss Sun 30-25

*% BLONDIE—The Tide Is High 16-8

* DON WILLIAMS—I Believe In You 2318

* OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 18-13

* ANDY GIBB—Time Is Time 25-20

oo STEELY DAN—Hey Nineteen—D-28

oo CLIFF RICHARD—A Littie In Love—HB

o EDDIE RABBITT—I Love A Rainy Night—D-29

® EAGLES—Seven Bridges Road—D-30

WFLB—Fayetteville (L. Cannon—MD)

%% AIR SUPPLY~Every Woman In The World
14-10

%% DON WILLIAMS—| Believe In You 18-12

% EDDIE RABBITT—| Love A Rainy Night 21-15

% BLONDIE—The Tide Is High 32-22

®e BOZSCAGGS—Miss Sun

oo BETTE MIDLER—My Mother's Eyes

DIONNE WARWICK—Easy Love—D-35

RITA COOLIDGE—Fool That | Am—D-33

STEELY DAN—Hey Nineteen—D-34

CARLY SIMON —Take Me As | Am

MANHATTAN TRANSFER—Trickle Trickle—D-

32

STARWARS INTERGALACTIC CHOIR &

CHORALE—What Can You Get A Wookie For

Christmas

© ROBBIE DUPREE—Nobody Else

WISE—Asheville (). Stevens—MD)

#* THE POLICE—De Do Do Do, De Da Da Da
139

*% HEART—Tell It Like It Is 15-5

+ DR. HOOK—Girls Can Get 1t 25-22

# DOOBIE BROTHERS—One Step Closer 22-19

* ROD STEWART—Passion 16-10

oo CLIMAX BLUES BAND—Gotta Have More

Love

oo REO SPEEDWAGON—Keep On Loving You

® BARRY MANILOW—| Made It Through The
Rain—D-36

® LTD-Shine On—D-34

© RONNIE MILSAP—Smokey Mountain Rain-
D-35

® ABBA-The Winner Takes {t All-D-30

® MANHATTAN TRANSFER—Trickie Trickle—D-
38

® STARWARS INTERGALACTIC CHOIR—What
Can You Get A Wookie For Christmas

® SUPERTRAMP—Breakfast In America

® WILLIS THE GUARD—Merry Xmas In The NFL

WKIX—Raleigh (R. McKa!—MDl

# % KOOL & THE GANG—Celebration 23-15

#% NEIL DIAMOND—Love On The Rocks 26-
20

# AIR SUPPLY—Every Woman In The World 26-

16
# PAT BENATAR—Hit Me With Your Best Shot
16-10
+* JDHN LENNON—Starting Over 21-14
oo RONNIE MILSAP —Smokey Mountain Rain
®e BLONDIE—The Tide Is High

les Radio Action.

Based on station playlists through Tuesday (11/25/80)

© BARRY MANILOW-| Made It Through The
Rain—D-25

o DIANA ROSS-It's My Turn

o HEART—Tell it Like It Is—D-24

® ABBA—The Winner Takes It All

® ANDY GIBB—Time Is Time

WSEZ—Winston-Salem (B. Sieglar—MD)

* % STEELY DAN—Hey Nineteen 3830

%% NEIL DIAMOND~Love On The Rocks 8-4

* THE KORGIS~Everybody's Got To Learn
Sometime 14-10

* KENNY ROGERS—Lady 3-1

* SPINNERS~I Just Want To Fall In Love 30-
26

oo JACKSONS~Heartbreak Hotel

oo DAN FOGELBERG—Same Old Lang Syne

® DR.HOOK—Girls Can Get It

® DELBERT McCLINTON—Giving It Up For Your
Love

® DON WILLIAMS—| Believe in You—D-39

© BARRY MANILOW—| Made It Through The
Rain—D-33

© RONNIE MILSAP—Smokey Mountain Rain—
D-38

WANS—Anderson (). Evans—MD)

* KOOL & THE GANG—Celebration 12-7

* CLIMAX BLUES BAND—Gotta Have More
Love 38-31

* STEELY DAN—Hey Nineteen 33-26

* EDDIE RABBITT— Love A Rainy Night 36-25

 EAGLES—Seven Bridges Road 25-18

®e ABBA—The Winner Takes It All

®e DAN FOGELBERG—Same 0Id Lang Syne

DONNA SUMMER—Cold Love—D-38

REO SPEEDWAGON—Keep On Loving You—

D-36

BOZ SCAGGS—Miss Sun—D-35

ANDY GIBB—Time Is Time-D-37

STEVIE WONDER—An't Gonna Stand For it—

D-30

DIRE STRAITS—Shkateway

JOE JACKSON —0ne To One

SKY—Toccata~—-0-33

WTMA—Charleston (R. Tracy—MD)

*% TEDDY PENDERGRASS—Love T.K.0. 19
15

% STEVIE WONDER—Ain't Gonna Stand For
1t 28-24

* LEO SAYER—More Than | Can Say 4-1

* QUEEN—Need Your Loving Tonight 26-22

* ROGER DALTREY—Without Your Love 21-17

oo STEELY DAN—Hey Nineteen

oo DELBERT McCLINTON—Giving It Up For

Your Love
® RITACOOLIDGE—Fool That | Am
© ALAN PARSONS PROJECT—Games Peaple
Play

KLAZ-FM (Z-98)Little Rock (D. Taylor—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 20-13

* % LEO SAYER—More Than [ Can Say 3-1

* TIERRA—Together 30-22

* EARTH, WIND & FIRE—You 37-29

oo STEELY DAN—Hey Nineteen—D-30

oo BOZ SCAGGS—Miss Sun 37

© POINTER SISTERS—Couid | Be Dreaming-

DP

CLIFF RICHARD —Dreaming

RITA COOLIDGE—Fool That | Am

TEDDY PENDERGRASS—Love T.K.0.

BETTE MIDLER—My Mother's Eyes

OAK—Set The Night On Fire—NP

ROCKPILE-Teacher Teacher

BOB SEGER~The Horizontal Bop—NP

DOLLY PARTON-9 To 5-DP

WWKK (KX-104)—Nashville (B. Richards—MD)

% THE POLICE—De Do Do Do, De Da Da Da
26-19
# HEART—Tell it Like it Is 16-9
+ ROD STEWART—Passion 20-12
* LEO SAYER—More Than | Can Say 1-1
* BLONDIE—The Tide Is High 29-20
®e JACKSONS—Heartbreak Hotel
oo CLIMAX BLUES BAND—Gotta Have More
Love
e DELBERT McCLINTON—Giving It Up For Your
Love
& STEELY DAN—Hey Nineteen—D-28
@ REO SPEEDWAGON—Keep On Loving You
® B0Z SCAGGS—Miss Sun—D-30
® LTD—Shine On
© EARTH, WIND & FIRE-You—D-29
o CLIFF RICHARD—A Little In Love

WHBQ—Memphis (C. Duvall—PD)

%% BARBRA STREISAND/BARRY GIBB—
Guilty 7-4
%% NEIL DIAMOND—Love On The Rocks 17
13
* AIR SUPPLY=Every Woman In The World 19-
16
+* BARRY MANILOW—| Made It Through The
Rain 28-24
# DLIVIA NEWTDN-JOHN/CLIFF RICHARD—
Suddenly 26-20
oo JACKSONS—~Heartbreak Hotel
oo DAN FOGELBERG—Same Old Lang Syne
® ROD STEWART—Passion—D-28
® ARETHA FRANKLIN—United Together

WNOX—Knoxville (S. Majors—MD)
# % HEART-Tell It Like it Is 26-16

www.americanradiohistorv.com

* & AIR SUPPLY—Every Woman In The World
149

* ROO STEWART—Passion 27-22

* RONNIE MILSAP—Smokey Mountam Rain
25-23

* ANDY GIBB~Time Is Time 29-26

oo TIERRA—Together

oo BARRY MANILOW-—| Made It Through The

Rain

® POINTER SISTERS—Could | Be Dreaming—D
30

® DELBERT McCLINTON ~Giving It Up For Your
Love

o STEELY DAN—Hey Nineteen—D-25

® EDOIE RABBITT—! Love A Rainy Night—-D-28

® JOHN COUGAR—This Time—D-29

WRIZ—Knoxville (F. Story—MD)

%% BARBRA STREISAND/BARRY GIBB—
Guilty 9-5

*% ROD STEWART—Passion 15-7

* AIR SUPPLY—Every Woman In The World 14-
8

* KENNY ROGERS—Lady 1-1

* BLONDIE—The Tide Is High 20-15

®e EAGLES—Seven Bridges Road

ee DOLLY PARTON-9To 5

© OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly—D-24

® DELBERT McCLINTON—Giving It Up For Your
Love

® STEELY DAN—Hey Nineteen—D-27

WSKZ (KZ-106)—Chattanooga (D. Carroll—MD)

*% ROD STEWART—Passion 24-13
*+% BLONDIE-The Tide Is High 19-9
* AIR SUPPLY—Every Woman In The World 10-
4
* DOOBIE BROTHERS—One Step Closer 20-16
* ANDY GIBB—Time Is Time 27-21
oo DELBERT McCLINTON—Giving it Up For
Your Love
ee EDDIE RABBITT—| Love A Rainy Night—D-
27
o CLIMAX BLUES BAND—Gotta Have More
Love—D-25
® STEELY DAN—Hey Nineteen—D-20
® BOZ SCAGGS—Miss Sun—D-24
o DOOBIE BROTHERS—Dedicate This Heart -
Lp
© BRUCE SPRINGSTEEN—The River—LP

WERC—Birmingham (M. Thompson—MD)

%% KOOL & THE GANG—Celebration 19-12

*% ROD STEWART—Passion 21-16

* NEIL DIAMOND—Love On The Rocks 4-2

* OLIVIA NENTON-JOHN/CLIFF RICHARD—
Suddenly 20-13

* HEART—Tell It Like It ts 12-9

oo JACKSONS—Heartbreak Hotel

oo DELBERT McCLINTON—Giving It Up For
Your Love

® STEELY DAN—Hey Nineteen—D-23

o DIANA ROSS—It's My Turn—D-24

® BOZ SCAGGS—Miss Sun

® LTD—Shine On

® ABBA—The Winner Takes It All—D-25

WKXX (KXX106)—Birmingham (M. Thompson—
MD)

No List
WSGN—Birmingham (W. Brian—MD)

% BARBRA STREISAND/BARRY GIBB--
Guilty 10-3
# % BRUCE SPRINGSTEEN—Hungry Heart 6:1
* BARRY MANILOW—1 Made It Through The
Rain 18-12

* HEART—Tell It Like It Is 15-8

% BLONDIE—The Tide Is High 13-7

®e RITA COOLIDGE-Fool That | Am

oo DELBERT McCLINTON—Giving It Up For
Your Love

STEELY DAN—Hey Nineteen—D-23

EDDIE RABBITT—I Love A Rainy Night

BOZ SCAGGS—Miss Sun—D-25

EAGLES—Seven Bridges Road—D-24

SUPERTRAMP —Breakfast In America—D-26

WAAY—Huntsville (J. Kendricks—MD)

%% AIR SUPPLY—Every Woman In The World
10-4

%% BLONDIE—The Tide Is High 20-10

# BARRY MANILOW—| Made It Through The
Rain 28-20

 ROD STEWART—Passion 2718

% HEART—Tell It Like If Is 25-19

®e JACKSONS—Heartbreak Hotel

ee DAN FOGELBERG—Same 0ld Lang Syne

® ALAN PARSONS PROJECT—Games People

Play

DELBERT McCLINTON—Giving It Up For Yout

Love

MICHAEL STANLEY BAND—He Can't Love

You

STEELY DAN—Hey Nineteen—D-27

REQ SPEEDWAGON —Keep On Loving You

BOZ SCAGGS—Miss Sun-D-28

LTD—Shine On—D-25

RONNIE MILSAP—Smokey Mountain Rain—

D-26

CARLY SIMON—Take Me As!Am—D-29

ABBA—The Winner Takes It All

EARTH, WIND & FIRE-You—D-30

WHHY—Montgomery (R. Thomas—MD)

No List

Playlist Pime Movers #

Ploylist Top Add Ons @

WIDX-Jackson (L. Adams—MD)

% HEART-Tell It Like It Is 25-19

%% BARBRA STREISAND/BARRY GIBB—
Guilty 18-14

* KOOL & THE GANG—Celebration 16-10

* BRUCE SPRINGSTEEN—Hungry Heart 12.7

* ABBA—The Winner Takes It All 28-24

®e DOLLY PARTON-9To 5

oo STEELY DAN-Hey Nineteen—28

® DELBERT McCLINTON—~Giving It Up For Your

Love

® EDDIE RABBITT~! Love A Rainy Night—D-30

® REO SPEEDWAGON—Keep On Loving You

WBJW (BJ-105)—Orlando (T. Long—MO)

* % BARBRA STREISAND/BARRY GIBB—
Guilty 13-5

*% JOHN LENNON—Starting Over 12-7

% MARCY LEVY/ROBIN GIBB—Help Me 25-21

# BRUCE SPRINGSTEEN—Hungry Heart 26-15

* DIANA ROSS—It's My Turn 33-25

@ RITA COOLIDGE—Fool That | Am 39

oo EDDIE RABBITT—| Love A Rainy Night 37

® STEELY DAN—Hey Nineteen 36

® QAK—Set The Night On Fire

® HEART—Tell it Like It 15 38

® BOB SEGER—The Horizontal Bop 40

WLCY—Tampa (M. Weber—MD)

No List

WRBQ (Q105)-Tampa (P, McKay—MD)
No List

WAPE—Orange Park (P. Sebastian—MD)

* % BARBRA STREISAND/BARRY GIBB—
Guilty 18-12
* % BRUCE SPRINGSTEEN—Hungry Heart 22
1
10
* CHRISTOPHER CROSS—Never Be The Same
11-6
* HEART-Tell It Like It Is 23-17
* BLONDIE—The Tide Is High 25-19
oo DAN FOGELBERG~Same 0ld Lang Syne
oo TEDDY PENDERGRASS—Love T.K.0.
© DELBERT McCLINTON—Giving It Up For Your
Love
® STEELY DAN—Hey Nineteen—D-25
© BARRY MANILOW—I Made It Through The
Rain—D-24
® BOZ SCAGGS—Miss Sun—D-22
® ROD STEWART—Passion—D-21
® LTD—Shine On
® TIERRA-Together—D-23
® SKY-Toccata

WIVY (Y-103)—Jacksonville (S. Sherwood—MD)

* % HEART—Tell It Like 1t Is 2216

% BLONDIE—The Tide Is High 26-18

* THE KORGIS—Everybody's Got To Learn
Sometime 8-4

 NEIL DIAMOND—Love On The Rocks 10-6

* ANDY GIBB—Time Is Time 30-24

oo DONNA SUMMER-Cold Love

oo JACKSONS—Heartbreak Hotel—D-37

© DELBERT McCLINTON—Giving It Up For Your

Love

TEDDY PENDERGRASS—Love T.K.0.—-D-39

MANHATTAN TRANSFER—Trickle Trickle

DOLLY PARTON-9 To-5

STEVIE WONDER—Ain't Gonna Stand For It-

D-38

® CHARLIE DANIELS BAND—Carolina

® CAPTAIN & TENNILLE—This Is Not The First
Time

WKXY~Sarasota (T. William—MD)

%% PATBENATAR—Hit Me With Your Best
Shot 2:1

% % BRUCE SPRINGSTEEN—Hungry Heart 5-3

* THE POLICE—De Do Do Do, De Da Da Da 23
17

* STEELY DAN—Hey Nineteen 24-18

* ROD STEWART—Passion 21-15

®e YELLOW MAGIC ORCHESTRA—Tighten Up

ee DEVO—Freedom Of Choice

® AC/DC—Back In Black

® JACKSONS—Reartbreak Hotel

® KOOL & THE GANG—Celebration

& MARCY LEVY/ROBIN GIBB—Help Me

WAXY —Ft. Lauderdale (R. Shaw—PD)

# % AIR SUPPLY—Every Woman In The World
15-10
# % LEO SAYER—More Than | Can Say 11-2
* DIANAROSS—It's My Turn 30-24
* ROD STEWART—Passion 23-17
* BLONDIE—The Tide Is High 24-16
oo DELBERT McCLINTON~Giving It Up For
Your Love
e DOLLY PARTON-Y9To 5
o DONNA SUMMER—Cold Love—D-28
® THE POLICE-De Do Do Do, De Da Da Da—D
23
© STEELY DAN—Hey Nineteen—D-29
® TEDDY PENDERGRASS—Love T.K.0.-D-30

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Country Show
Will Play Most
Top Markets

WASHINGTON—Mutual Broad-
casting’s “Country Music Count-
down 1980.” sct to air on New Year’s
Day, will set a modern radio record
by clearing 616 stations. including
142 in the top [50 markets.

These clearances break a record
set by Mutual’s “Johnny Cash Silver
Anniversary Special,” which cleared
506 stations when it aired last July 4
weekend.

“Country Music Countdown.”
hosted by Anne Murray. will feature
the top country hits of the past year
along with exclusive interviews with
the stars who recorded the hits. The
show is being produced by WHN-
AM program director Ed Salamon.

While this special is receiving
wide acceptance. Mutual is pulling
the plug on its Mutual Radio
Theatre Dec. 19. The five-nights-a-
week dramatic series was heard on
more than 320 stations.

Programming vice president
Terry Hourigan says the program is
being dropped because of lack of
advertising support. Mutual took
over the show last March. which had
previously been distributed by CBS
as the “Scars Radio Theatre.”

Mutual is also closing down its
Mutual Southwest Regional Net-
work due to lack of ad support. The
network has, however. signed up 12
new affiliates for its nationwide
hookup. Mutual now has more than
900 aftiliates.

Radio Programming

Who’s First In Atlanta;: WSB Or WVEE?

® Continued from page 21
cause this company (V-103 owner
Plough Communications) spends a
lot of money on research.

“You can’t say we're pure disco,
because we're not. You can’t say
we're all black, because though the
majority of our listeners in Fulton
County are black. but the figure for
our total audience is more like 60%
black.”

He estimated that disco records
constitute only 30% of V-103’s cur-
rent music mix. So why does cvery-
onc still call it disco? Probably be-
cause Andrews and company
haven’t been able to come up with
another suitable label.

What do you call a station that
plays everything from disco and jazz
fusion to Queen’s “Another One
Bites The Dust” and Barbra Strei-
sand and Neil Diamond’s “You
Don’t Bring Me Flowers”? Andrews
has tried such tags as “stereo energy”
and “contemporary rhythms,” but
it's easy lo see why they haven't
taken hold.

“I’s a new kind of contemporary
radio station,” Toole says. “A new
kind of mass appeal station. You
can’t really put a label on it.”

While Andrews has plans to beef
up V-103’s news and public affairs
programming to transform it from
“musical background” to a “full
service radio station,” music is still
V-103’s forte.

New records are added once or
twice a week to the playlist of 45 sin-
gles and at least that many album
cuts. he says. Until recently, most of
the music was programmed out of

Plough’s Memphis headquarters,
but now Andrews also serves as mu-
sic director.

In determining which new songs
to play, he spends a lot of time in the
city’s black discos and nightclubs
“keeping on the pulse. If they're
dancing to it. they gotta like it.”

He also looks at sates reports and
watches what the stations he consid-
ers his primary competition are
playing. “We've never been in the
market for breaking records. [ watch

WAOK-AM, WIGO, Z-93. 94-Q
(WQXI-FM) and Quixie AM
(WQXI-AM) very closely because
they’re playing basically the same
thing we are. [ find that since the last
book. if it weren’t for the call letters.
you wouldn’t know which station
you were listening to at night.”

The station is even considering an
advertising pitch emphasizing that
fact. he says, noting that Z-93 and
94-Q have played recent black hits
by the SOS Band and George Ben-

Country FMer Goes A/C

PHILADELPHIA—Looking for
the 25 to 54 age bracket. Joel Sam-
uclsohn. general manager of WSNI,
has dropped the country music for-
mat instituted three years ago by the
FM station.

Its AM affiliate. WRCP. contin-
ues with country music and is now
the only station in the area with that
format. Instead of country-pop mu-
sic. WSNI now goes ‘for an adult
contemporary sound with the music
of Neil Diamond. Barbra Streisand.
Melissa Manchester and the Bec
Gees. interspersed with the standard
sounds of Peggy Lee and Frank Si-
natra.

Samuelsohn says the change is
due to the fact that the number one
demographic now is the 25 to 54
market instead of the 18 to 34 mar-
ket. which is continuing to shrink.
Another factor is that ad agency
media buyers buy their radio time
according to the numbers in Arbi-
tron reports which have not been too

kind to WSNI’s country music pro-
gramming.

To get out the word of its new for-
mat. WSNI will spend an estimated
$300.000 to $400.000 in advertising
with heavy use of billboards. The
billboards list many of the artists
whose records are now played such
as Dionne Warwick. Barry Manilow.
Billy Joel, Anne Murray and Elton
John. As an attention-getter. the
boards also carry a few non-names
such as Billingsicy T. Bananaben-
der. Dramamina Z. Dizzbanger and
Philatrina W. Phenderbender.

RKO Network

® Continued from page 21

fact that Bill Schnee. who engi-
neered and produced Scaggs’ latest
LP, “Middle Man,” actually mixed
the sound. himself in the back of the
New York Record Plant’s mobile
unit before it went to the sky.

son. while V-103 played records by
British rockers Gary Numan and
Paul McCartney.

“With 82% black listeners in Ful-
ton County, we have to serve that
audience.” Andrews says, “but at the
same time we have o serve whatever
arca listeners we cover. We do
dances at a lot of predominantly
white high schools.”

V-103 is tied with WKLS-FM as
second only to Z-93 among teen lis-
teners. But Andrews says his target
audience has mainly been 18-34. Af-
ter the recent gains. he's upped that
to 18-49 because “we looked so good
there with both males and females.”

Looking ahead, Andrews wants to
“fine-tune” V-103 and “strengthen
where we are right now.”

“In a market with a black popu-
lation as significant as Atlanta’s.”
says 96 Rock program director Alan
Sneed. “V-103’s April/May rating is
probably a realistic share.”

Concurs Z-93’s Young “WVEE is
probably one of the top four because
iU’s the only black FM and the only
black station in the market with a
decent signal. Because of the black
population, they’re not going to go
away.”

Andrews himself says he’d “like to
think we could maintain it. though
iCll be difficult to do. Other stations
are counterprogramming us and
playing more black product.”

And if V-103 loses ground? “If we
get beat,” he says with a grin. “at
least the competition has shown its
hand and we’ll know which way to
go. Competing is what you’re doing.
Is all about getting the numbers.”

BLUE CHIISTMaS

(Billy Hayes and Jay Johnson)

ONE OF THE GREAT CHRISTMAS STANDARDS

CHOICE PROGRAMMING

THROUGH THE YEARS THESE FINE ARTISTS HAVE RECORDED
OUTSTANDING VERSIONS OF BLUE CHRISTMAS.

BILL ANDERSON
FRANKIE AVALON
CHET ATKINS

BEACH BOYS

RAY BLOCK SINGERS

THE BLENDERS
BOOKER T. AND THE MG’S
PAT BOONE

LUIS BRAVO

DAVID BRIGGS

THE BROWNS featuring
JIM ED BROWN

GLEN CAMPBELL

ACE CANNON

WILF CARTER

JOHNNY CASH

DANNY DAVIS

DOTTIE DILLARD AND
JACK SHOOK
BILL DOGGETT
BILLY ECKSTINE
ESQUIVEL
FREDDY FENDER
PETE FOUNTAIN
JACKIE GLEASON
BONNIE GUITAR
MERLE HAGGARD
FREDDIE HART
TOMMY HILL
STONEWALL JACKSON
THE JORDINAIRES
BRENDA LEE
LENNON SISTERS

LIVING GUITARS

LIVING STRINGS

LIVING VOICES
LORETTA LYNN

MAGIC ORGAN

DEAN MARTIN

JOHNNY MATHIS

CHARLIE MC COY

CATHERINE MC KINNON

THE MIDNIGHT STRING
QUARTET

RUSS MORGAN

WILLIE NELSON

WAYNE NEWTON

THE OSMONDS

THE PARTRIDGE FAMILY

PAUL & PAULA
WEBB PIERCE
THE PLATTERS
ELVIS PRESLEY
CURT RAMSEY’S
CHAMPAGNE QUINTET
JIM REEVES
RENO & SMILEY
DEAN ROBINSON
JIMMIE RODGERS
DOUG ROE
STAN RUFFIN
BOBBY SHERMAN
SHARPS AND FLATS
SHORTY & BETTY
KEELY SMITH

JIMMY DAVIS TAMMY WYNETTE
JIMMY DEAN FRANK YANKOVIC
AND DONT FORGET THE ELVIS CLASSICH!  w5ymUR
K Bibo Music Publishers, 100 Wilshire Boulevard, Suite 700, Santa Monica, California 90401 \uUSIC GROUP/

HANK SNOW
RED SOVINE
THE STONEMANS
HANK THOMPSON
JOHNNY TILLOTSON
THE TRAILBLAZERS
ERNEST TUBB

DON TWEEDY

JERRY VALE

BOBBY VEE
VENTURES

KITTY WELLS

DOTTIE WEST

ROY WIGGINS
WILLIS SISTERS
HUGO WINTERHALTER
HERSHEL WITT

WWW.americanradiohistorv.com
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IMIC '81

BILLBOARD’S
INTERNATIONAL
MUSIC INDUSTRY
CONFERENCE

APRIL 26-29, 1981

KEMPINSKI HOTEL
BERLIN, WEST GERMANY

IS NOW IN PREPARATION
HOLD THE DATE
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“Thirsty Ear’
To Broadcast
‘Son Of Stiff’

LOS ANGELES—The college di-
vision of the nationally syndicated
“Thirsty Ear” show is presenting the
“Son Of Suff Radio Tour 80" and
Ziggurat over a national college net-
work of more than 75 stations.

Airing Wednesday through Fri-
day. “The Son Of Stiff Radio
Tour” is produced in conjunction
with the Son Of Stiff World Tour 80
which is appearing in cities in the
Northeast.

Acts featured on both the radie
program and the tour are Any
Trouble. Dirty Looks. Joe “King”
Carrasco. Equators and Ten Pole
Tudor.

Posters and other promotional
materials will be sent 10 37 stations
near the live dates for tie-ins with the
event. The show was taped during
carly summer while the groups were
touring the UK.

Ziggurat. a Georgia band. is
scheduled for Dec. 11-13.

Earlier this year. “Thirsty Ear”
featured David Bowie. Hall & Oates.
Bruce Cockburn. Polyrock and El-
len Shipley.

“Thirsty Ear” also has a syndi-
cated show on AOR stations
throughout the U.S.

Radio Programming

NUMAN TOUR—Atco artist Gary Numan right, above, meets with KNAC-FM

Long Beach, Calif., DJ Steve Snyder left, as Atlantic West Coast artist rela-

tions director Tony Mandich looks on. At right, Numan makes a point to

KWST-FM Los Angeles jock J.J. Jackson. Both meetings took place during
an appearance by Numan at the Forum in Los Angeles.

Bonneville Sets A ‘Dallas’ Actor

TENAFLY.N.J.—Larry Hagman.
who plays J.R. Ewing in the tele-
vision show “Dallas.” has been
added 1o a lineup of more than 30
country music and entertainment
personalities who will be featured on
Bonneville Broadcast Consultants’
“American Country Holiday” spe-
cials.

FOCUS OF NEW BOOKS

The specials. *“An American
Country Christmas™ and “An Amer-
ican Country New Year.” have been
sold into more than 100 markets.
Each show is four hours long and is
available separately or as a package.

The tlent lineup includes Bar-
bara Mandrell. Charlie Danicls. the
Oak Ridge Boys. Mickey Gilley and
Anne Murray.

Studying Radio’s Role In Society

“The Mighty Music Box—The
Golden Age Of Musical Radio.” By
Thomas A. Delong. New World Com-
munications/Amber Crest Books,
Los Angeles, 335 pages, $14.95.

“Radio In The Television Age.” By
Pete Fornatale and Joshua E. Mills.
Viking Press/Overlook Press, New
York, 211 pages, $12.95.

NEW YORK-—It’s a marvelous
coincidence that these two books are
being issued at the same time. for
they complement each other per-
fectly. Delong’s “Mighty Music
Box™ is a personalized. highly
anecdotal account of radio’s early
days. when wags in Tin Pan Alley
called it “DeForest’s prime evil.” a
pun on the inventor of the vacuum
tube. and personalities. live music
and networks ruled the ether.

WNEW-FM personality Forna-
tale and scholar Mills provide us
with a more terse. but nonethcless
exhaustive account that picks up
where Delong leaves off—the mid
1950s. when rock and hype began to
rule. Together. the two books pro-

vide a wondrous and studied view of

radio, a medium that now awaits a
chronicler for the age of narrow-
casting.

“The Mighty Music Box” is per-
sonalized because the author ob-
viously relied on extensive inter-
views with many of the personalities
on both sides of the microphone who
shaped the course of radio in the
1920s. *30s. and *40s.

Although Delong is attentive to
historical fact. dates and the larger
picture, itis his interest in the human
element that makes this book more
than a dry account of how commer-
cial interests and public demand de-
termined radio’s course in its
“golden age.™”

What makes Delong’s account
most interesting is the reflected light
it sheds on today’s radio scene. now
that advertisers. nctworks and shift-
ing. fragmented public tastes are
combining to determine its future
just when television (cable) and talk
radio scem to threaten music’s domi-
nance of the airwaves once again.

Delong outlines the symbiotic
relationship between music and ra-
dio programming. from the latter’s
inception to the entrance of
rock’n’roll. In doing so. he correctly
highlights the purely mercantile
roots of radio’s effect on the body
politic while pursuing the reasons
for its cause. which secms to involve
a desire on the public’s part for edu-
cation and entertainment combined
in one vehicle of expression. The re-
sult has been a mixed blessing. as he
implies.

“The Mighty Music Box” traces
the use and abuse of music as con-
venient. usually economical fodder
for radio programs, and describes
the tug of war that sometimes results
between the two. whether it may
arise from a dispute over lyrics or
payments to copyright owners.

The book is also chock full of un-
derstated. often witty accounts of
how today’s vast networks were
formed. The origins ot CBS are no-
tably pedestrian. for cxample. when
onc considers how William Paley ac-
quired the Columbia Broadcasting
System in the first place. As Delong
puts it: “With no hesitancy. young
William opted tor a radio set over a
cigar box.” Paley's father, a cigar
manufacturer, owned significant
shares in the fledgling network.

The nice thing about Delong’s at-
titude is that it bears no grudge
towards the commonplace and rev-
els in the elements of chance that
shaped radio.

Every page of “The Mighty Music
Box” is fascinating reading. whether
the rcader is old enough to remem-
ber the details evoked. or young
enough of mind to be curious about
a medium that continues o exert
such a profound influence on any-
one who reaches out to spin the dial.

Pete Fornatale’s and Josh Mills®
account of radio after the demise of
“live™ musical programming and the
entry of a suspected adversary. tele-
vision, is also a highly informative
account that uses anecdotes (0 stress
the human side of radto broad-
casting in an cra when the demands
of Madison Avenue have as much to

do with program content as public
taste.

Their book also outlines the my-
riad ways radio not only survived
television’s growth. but prospered it-
self. The fact that people can listen
to radio while performing other
tasks is one of its greatest attributes.

As Fornatale and Mills quote au-
thor Tony Schwartz: “The content
of radio is the interaction between
the stimuli on the air and the stored
material in the brain.” This allows
the medium of radio to provide
subtle service to seller and buyer
alike. People don't recognize radio’s
importance because it is so ubi-
quitous and that merely enhances its
value. As the authors point out. you
can ignore it. but nearly everybody
listens to it at some time or another
during the day.

“Radio In The Television Age™ is
an important book because anyone
who wants to affect radio’s future
must understand what went before
and this volume provides an insight-
ful overview of radio in the past 25
years. The authors chart the rise of
rock’n’roll, Top 40 formats and the
high pressured. hard sell world of ra-
dio from the days when Gordon
McLendon and Todd Storz ruled
the cther and set the stage for gener-
ations still to come.

“Radio in The Television Age™ of-
fers a cram coursc in modern radio’s
history that docsn’t exist anywhere
else. The rise of FM programming is
carcfully examined, and so are news.
talk. Top 40. adult contemporary.
MOR and country formats. Inter-
estingly. considering that Fornatale
works for one of the country’s lead-
ing AOR outlets. little is said about
the philosophical and economic un-
derpmnings of album-oriented ra-
dio. More could have been said
about AOR.

“The Mighty Music Box” and
“Radio In The Television Age™ are
must reads for anyone in radio
broadcasting. The general reader
might find the former more enter-
taining for its nostalgic content. but
both books are valuable additions to
understanding radio’s role in our
society.  RICHARD M. NUSSER

www.americanradiohistorv.com

Avant-Garde Focus
On ‘Damage On Air’

By CARY DARLING

LOS ANGELES—Avant-garde
music is finding a new outlet
through a new syndicated radio pro-
gram heard over 35 college and non-
commercial stations. Titled “*Dam-
age On The Air,” itis an outgrowth
of the new wave magazine Damage.

“We wanted to cxtend to a radio
format what has already been done
in print.” says host Johnnie Walker.
a veteran of former rocker KSAN-
FM in San Francisco. With funding
from the National
Community Broadcasters. the San
Francisco-based magazine went into
the radio business.

The monthly one-hour show has
been available since June. Stations
subscribing include WMSC-FM
Upper Montclair, NJ.. KUOI-FM
Moscow, Idaho. WYAP-FM Pitts-
burgh and WZRD-FM Chicago.

*Gradually, I think we’ll get com-
mercial signals.” savs Walker.
“KZAM-AM in Seattle is interested.
This new music could possibly revi-
talize the AM band since the music
is not as concerned with fidelity.”

The show is a mix of in-person in-
terviews and recorded music. Guests
have included the Gang Of Four.
the Undertones. Delta 5. Madness.
X and Magazine. “We try tosirike a
balance.” says Walker of his guests.
“We don’t aim for the mainstream.
But we use the big names as a hook
1o get the new music over. We've had
the Liquid Idiots on and they are
pretty way out.”

So far. Walker is keeping the focus

2 KGILs TOSS
BAND PARTY

LOS ANGELES—KGIL-AM-
FM air personalities Chuck Cecil,
Keri Tombazian, Tom Brown. Mike
Lundy. Dick Spangler, Ed Ziel:
Jerry Bishop and Joe Medina were
hosts recently at the stations’ sec-
ond annual birthday party at the
Hollywood Palladium.

Tagged as a “big band bash,” the
bands of Harry James and Bill Tole
and singers Kay Starr and Mel
Torme entertained. Last year’s cele-
bration featured Count Basie’s band.

The two stations air a format
ballyhooed locally as ““ballads. blues
and big bands to0.”

Federation of

on new wave rock though he occa-
sionally wanders into other terri-
torics. “We've done a ska special.
We're open to putting reggae on.”
says Walker. “We haven’t done any
jazz though we have played James
Ulmer. It's hard to put labels on
some of the music.”

Ulmer is a New York-based
avant-garde guitarist who has alter-
nately been described as jazz and
new wave.

Promotion is handled through
Damage Magazine and through the
National Federation of Community
Broadcasters' list of available pro-
grams.

Walker wants 10 go to twice a
month and is considering chopping
the show into several five-minute
segments which would air through-
oul the day.

Dolly Parton
Program Focus

NEW YORK-The CBS Radio
Network fed its second “Between
The Lines™ feature to affiliates over
the weekend (6-7), this one an inter-
view with Dolly P