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General News

Lennon’s Death Galvanizes Trade

Orders For
Disks Given
Top Priority

By JOHN SIPPEL

LOS ANGELES-Though the nation’s
racked locations and retail stores were out of
stock on the John Lennon/Yoko Ono “Double
Fantasy” album and short on Lennon and
Beatles Capitol product following the legen-
dary composer/singer’s death late Monday
(8), replenishment was underway on the Gef-
fen Records recent release Thursday (11)
morning.

A spokesman for Capitol Records would not
comment on when back orders could be ex-
pected to be filled, but urged customers to call
their branches for current shipping data.

Rick Weitsman, who supervises production
for Geffen at Warner Bros. Records. expected
to fill 33% to 40% of the Lennon/Ono back or-
ders by Friday (12) with complete fill possibly
by late this week. All accounts contacted stated
the Geffen album was among their top 10 best
sellers prior to the superstar’s murder.

Lennon’s passing triggered a run on his
product not experienced by the industry since
Elvis Presley’s death in August 1977. Major
merchandisers in the main sense a greater im-
mediate buying by the consumer for invest-
ment than occurred when the RCA ace died.

Typical was the experience of John Cohen,
chief of Disc Records. who was visiting his
Schaumburg. 1ll., mall store. Late that Mon-
day evening. a customer wanted to buy all 15
copies left of “Double Fantasy” Cohen re-
fused, as did most of the nation’s dealers, ex-
plaining they are allocating product.

Many retailers reported buyers’ requests for
five and six copies of Lennon albums. Affirm-
ing the collectors’ theory was the fact that deal-
ers reported a run on LPs rather than cassette
or 8-track copies.

Several patrons attired in black bought Len-
non product Monday night at the Wherchouse

' (Continued on page 30)

Warren Zevon, always an excitable trouper, gives full vent to classics like
“Excitable Boy” and “Werewolves Of London” on his new, live album
STAND IN THE FIRE recorded at the Roxy. For good measure Zevon throws
on two new hot compositions so STAND UP AND BE COUNTED, ZEVO-
(Advertisement)

NITES! 5E-519 Asylum Records & Tapes.

® Related stories of the Lennon tragedy appear on pages 7, 26, 28, 30, 32, 102, 104.

New York Post photograph by DeMaria

Tragic Time: Yoko Ono is helped by David Geffen, chairman of Geffen Records, while leaving
Roosevelt Hospital in New York moments after John Lennon is pronounced dead. In the back-
ground is Ed Rosenblatt, president of the label.

Jukebox Royalty Fees Upped From $8 To $50

By JEAN CALLAHAN

WASHINGTON—The Copyright Royalty
Tribunal has raised jukebox royalty fees from
$8 per box per year to $50 per box per year.
The new rate, effective Jan. 1. 1984, will be
phased in gradually, beginning with an in-
crease to $25 per box year effective Jan. 1,
1982. The new rate is subject to an inflationary
adjustment on Jan. 1, 1987.

After waiting half an hour for Amusement
and Music Operators Assn. representatives to
show up. the Tribunal dispensed its jukebox
royalty rate decision in five minutes Wednes-

RCA, CBS Map Videodisk Campaigns

By GEORGE KOPP

NEW YORK-The RCA SelectaVision videodisk steamroller will rumble
through 5.000 retail outlets across the country the week of March 22, 1981. to
the accompaniment of a television ad blitz.

But record dealers, even those now selling videocassettes, may have a long
wait before they can start to push RCA’s records for home video.

This is not the case with CBS, which will have disks in record stores “from
day one.” according to CBS Video Enterprises business and administration
vice president Mickey Hyman. CBS will have its first RCA compatible video-

Pickwick In Video Splurge

By JIM McCULLAUGH ~
LOS ANGELES—Pickwick International’s rackjobbing division is now
serving more than 400 outlets nationally with home video software, according
to Jim Lara, senior vice president, gencral merchandise manager.
In addition, the number of Pickwick’s own Musicland retail outlets now
merchandising video has jumped to more than 100 from 12. Lara states.
This dramatic increased commitment to video also includes the videodisk as

day (10). The mechanical rate setting. previ-
ously scheduled to be handled on the same
day, was postponed until further notice.
AMOA executive director Leo Droste says
his organization awaits publication of the
Tribunal’s order in the Federal Register before
deciding whether an appeal will be made. Un-
der the Copyright Law, jukebox operators
may appeal the Tribunal’s decision within 30
days of publication in the Federal Register.
Droste adds that “jukebox operators are
(Continued on page 12)

(Continued on page 81)

{Continued on page 80)

It you thought Rock was fading ... Open your ears to the eyes of DONNIE
IRIS ... DONNIE IRIS brings Rock ‘N Roll back into focus with his album
“BACK ON THE STREETS” featuring the single “AH! LEAH!" ... New from
Carousel/MCA Records and Tapes.

Millions Are
Mourning
Ex-Beatle

By ROMAN KOZAK

NEW YORK —Millions of fans laid aside 10
minutes Sunday (14) to mourn John Lennon,
whose assassination the previous Monday sent
shock waves around the world. It crowded
other news off the front pages and news broad-
casts, and galvanized the music and entertain-
ment business.

Commentators compared the Lennon mur-
der to the assassinations of President John F.
Kennedy and Dr. Martin Luther King. Presi-
dent Carter and President-elect Reagan both
paid tribute to the former Beatle, while mil-
lions of fans around the world flocked to
record shops which reported unprecedented
sales of Beatle and Lennon product.

It was an outpouring of fan interest not seen
on the retail level since the death of Elvis Pres-
ley three years ago. Neither Capitol Records,
which has most of the Beatles and Lennon
catalogs, and Geffen Records, which was his
latest record label, have plans for any special
Lennon releases in the near future. but both
labels rushed to meet demand for the catalog
product.

Countless acts playing countless venues
around the world paid tributes to Lennon dur-
ing their own shows. This flurry of activity
made it appear that the music industry is never
soalive as when it has to bury one of its giants.

While fans around the world gathered to
mourn Lennon. nowhere was the grief more
visible than in New York City, Lennon’s
adopted home since the breakup of the Bea-
tles, and the city where he met his end.
Throughout the week there was a crowd of sev-
eral hundred fans in front of the Dakota
Apartments where Lennon lived, and the
building in front of which he was shot.

The fans, many bringing flowers, played
Beatles songs on portable tape players. sang

(Continued on page 32)

(Advertisement)

(Adverti it)

What's Chinatown without fireworks?

There’s certainly nothing inscrutable about the powder keg
of sound on Thin Lizzy’s latest album. One of the most ex-
plosive bands anywhere has upped its firepower, adding

Snowy White, guitarist for Pink Floyd on recent tours, to the
rousing front line of Scott Gorham, Phil Lynott and Brian
Downey. It’s the sharpest Thin Lizzy since Jailbreak.
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General News

MEDIA EVENT OF °80

LOS ANGELES—John Lennon’s
death exploded into a major media
event. surpassing broadcast and
print coverage given to Elvis Presley
in 1977 and throwing a dark shadow
over other gloomy world events.

There was no way to escape the at-
tention the media gave Lennon’s as-
sassination. And in a grisly way the
coverage of the ex-Beatle’s untimely
death by a handgun outside his Da-
kota apartment in Manhattan Mon-
day (8) evening resulted in a rush on
record shops around the world the
next day and through the week to
buy his newest and last LP plus cata-

Lennon’s death became the lead
story over and over again with news
organizations scrambling to find
music industry people to talk on
camera about Lennon.

And the irony of Lennon’s having
taped an interview just cight hours
before his death for RKO Radio re-
sulted in some advance playing of
the interview around the country
ahead of its pushed up Sunday (14)
airing.

A Warner Bros. official stated on
an independent L.A. tv station that
Lennon had 22 songs ready for an-
other LP before going on tour.

By ELIOT TIEGEL

bel for whom Lennon recorded his
first effort in five vears. was quoted
on a CBS-TV News special titled
*John Lennon: The Dream Is Over™
Tuesday (9) evening that he felt
Lennon’s message in this album.
“Double Fantasy.” was centered
around his family and love. "It was
very tender.” Geffen said.

Lennon was reported as ready to
apply for U.S. citizenship next ycar.
Those in the know were quoted as
saying he relished the ability to walk
around the streets of Manhattan
without any incident. And in one
taped interview the composer com-

log titles by the Beatles.

And David Geffen. head of thela-  ments how wonderful it is to “be

U.S. Press, Radio And TV Saturated
With News Of Lennon Assassination

able to go into a restaurant in New
York and not be bothered by any-
one.” That was impossible in Eng-
land. he said to a British disk jockey
during an interview played on U.S.
national tv.

All three networks aired specials
Tuesday at 11:30 p.m.. providing the
visual impact of the man. his music
and his influence on people to close
out a day which had seen as much
airplay for Lennon’s music on the
radio as during the halcyon days of
the mid 1960s when the Beatles
would have anywhere from one to
five singles on the best selling charts.

The reaction of Lennon’s fans

produced strong visuals for the
media: people standing in the rain
outside the Dakota apartment
house: upwards of 2.000 people ata
candle light memorial in Century
City in L.A. put together by KLOS-
FM and KABC-AM. both ABC
owned stations.

Early clippings of the Bcatles
playing at the Cavern in Liverpool
made all the network specials Tues-
day. Tom Snyder’'s “Tomorrow”
show on NBC-TV replayed an ear-
lier interview with Lennon Tuesday.

ABC-TV's “Nightline” show went
beyond the normal John Lennon

(Continued on page 26)

WMET-FM
Incorporating
‘Gift’ Message

CHICAGO — The NARM “Give
The Gift Of Music™ campaign has
been integrated into the holiday pro-
gramming of WMET-FM here. It’s
believed to be the message’s first in-
jection into a major radio prome-
tional campaign. .

The Metromedia station is plug-
ging the idea of records as gifts in
several ways. One approach is the
on-air mention by disk jockeys of
their own experiences with albums
and tapes as presents. There are also
special “Gift Of Music” promotional
announcements.

Programming for Saturday and
Sunday (13. 14) was themed to the
NARM slogan entirely. It included
special 25 to 30 minute commercial
free segments, presented as musical
“gifts” to the listener.

Station promotion director Jim
Corboy said favorite Chicago rock
acts such as Pink Floyd, Led Zeppe-
lin and Doobie Brothers would be
featured.

Corboy notes that the pitch for al-
bum buying is being done with taste.
“We're not doing anything campy.

(Continued on page 14)

Capitol Increases
Lennon Inventory

This article prepared by Cary Dar-
ling in Los Angeles and Doug Hall in
New York.

LOS ANGELES—Though Capi-
1ol John Lennon and Beatles inven-
tory was “pretty darn low” last week
according to one label source, the la-

EDITORIAL

A Wonderful Legacy

Sociologists may ponder whether the arts initiate or reflect social
change. But we suspect that John Lennon had a lot of both going for
him. If only to reflect change in his basic idiom, the rock song, he
held out the comforting promise that if we work hard enough at posi-
tive change it could materialize.

Lennon was never content to let his social consciousness speak
for him only through song. He also put himself on the line as a
spokesman for world peace and a battler against social injustice.
Still, however, we speak of Lennon’s humanity; his profession was
that of an artist and a writer.

We will never know what lay ahead in terms of creativity. But
there is abundant evidence to believe that what he had already ex-
pressed in his art has a reach for generations to come.

Alone and in collaboration with Paul McCartney and others he
was a writer of wonderful songs. Whether communicating honest
sentiment or social awareness, Lennon the songwriter provides a
profile of greatness.

Billboard photo by David Peters

PARROT SITE—An unexpected feathered friend sits atop the head of singer

Pat Benatar backstage at the set of the ABC-TV ““Fridays’’ show. Shown, left

to right, are Larry David, a “Fridays” personality; Benatar and the singer’s
manager Rick Newman.

Tribunal Stalls On
Cable TV Royalty
And Mechanical Rate

By JEAN CALLAHAN
WASHINGTON--The idea of an industrywide adjustment of cable tele-
vision royalty rates prevailed Thursday (11) as the Copyright Royalty Tribu-
nal met to discuss the possibility of increasing cable royalties. The indus-

trywide approach is favored by
cable interests while copyright own-
ers including filmmakers. sports or-
ganizations and music licensing so-

LENNON GAB
TAPED HOURS
BEFORE DYING

By DOUG HALL

NEW YORK-Timing is every-
thing the RKO Radio Network
learned after having its music spe-
cial crew interview John Lennon
eight hours before he was gunned
down and killed.

What was supposed to have been
material for a Valentine’s Day spe-
cial in February became the grist for
a solid three-hour memorial that the
RKO network scooped the whole ra-
dio industry by feeding it to its affil-
iates Sunday (14).

Conducted by Dave Sholin.
Lauric Kaye and Ron Hummel at
Lennon's home in the Dakota Apart-
ments on Manhattan’s Upper West
Side on the fateful Monday (8). the
interview is full of sad irony.

The original idea of the show was
that it would be aired on Valentine's
Day (Feb. 14) because Lennon and
his” wife. Yoko Ono “were so in

(Continued on page 40)

cieties prefer that adjustments be
made on a system by system basis.

The Tribunal did not vote on
whether to increase cable royalty
rates. Instead. the commissioners are
asking for comments from the cable
interests and copyright owners and
postponing the vote until a meeting
scheduled for Wednesday (17).

Joint copyright owners. repre-
sented by Fritz Attaway. counsel for
the Motion Picture Assn. of Amer-
ica, have asked the Tribunal to raise
cable royalty rates by 20% and to
adopt a system to insure that future
royalty rates keep up with inflation.

The copyright owners argue that
drastic changes in cable technology
and marketing techniques have
eroded the real constant dollar level
of cable royalties.

The present cable rovalty rate is
1.1% of gross revenues. A 20% in-
crease of that rate willamount to ap-
proximately $3.5 million in 1981, At-
taway estimates. and “more than
that in vears to come.”

In the mechanical royalty rate set-
ting proceeding. the long awaited
adjustment was postponed Wednes-
day (11) when Commissioner Tom
Brennan motioned that a vote be
held off until an unspecified future
date. Tribunal chairman Clarence
James said a new date for the me-

(Continued on page 12)
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SelectaVision TV Ad Promotions Utilize Disk Familiarity

bel expects to have met the demand

and have enough material in the dis-
tribution centers by Tuesday (16) or
Wednesday (17).

It appears that Capitol has as-
signed some of its tape duplication
to an outside contractor and album
jacket facilities have been given ad-
ditional orders though few involved
wanted to be identified.

A spokesperson at the label says
the demand is heaviest for post-Bea-
tles Lennon material though de-
mand is up for all Beatles albums as
well.

Including the greatest hits
“Shaved Fish” collection, Lennon
had nine post-Beatles albums re-
leased through the now defunct
Capitol-distributed Apple label.

“We had a couple of months sup-

(Continued on page 20)

NEW YORK-“A record that
plays not just sound—but pictures.”
That's how RCA describes its Select-
aVision videodisk in four fast-mov-
ing television commercials that will
air beginning the week of March 22
when the videodisk goes on sale.

Even though RCA is marketing
the videodisk player to tv watchers.
it is capitalizing on the familiarity of
the record player in its efforts to
make SelectaVision a household
staple. “Easier to use than a record
player.” declares the promotional
literature. “Just load the disk and
flip a switch.”

The details of RCA’s rollout
strategy were announced last week
in separate presentations here and in
Los Angeles by top executives from

the hardware. software and advertis-
ing sectors of the program. A similar
presentation had been made to the
company’s distributors a week be-
fore.

The player carries a suggested list
price of $499.95 and the disks will
cost between $14.98 and $27.95 (for
a two-disk set). More than half of the
initial catalog of 100 titles lists for
less than $20. according to executive
vice president Herb Schlosser.

RCA will add another 25 titles to
the catalog in April, including four
Paramount hits. “Airplane.” “Ordi-
nary People.” *Urban Cowboy™ and
“Elephant Man.”

But the big news is the massive ad-
vertising campaign that will begin to
hit the print media the week of
March 16. and the tv commercials
timed for “National Demonstration
Week” beginning March 22.

RCA has prepared four commer-
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cials, three 60-second spots and a 30-
second spot. designed to “sell the to-
tality of the videodisk experience,”
according to advertising vice presi-
dent Jim DeVoe. The commercials
all reflect the marketing philosophy
that RCA has consistently stressed
since it first announced the Select-
aVision project more than one year
ago.

Unlike the rival LaserVision for-
mat. which has geared its product
and marketing toward the hi fi
buyer. RCA sees the tv enthusiast as
the prime customer for its system. at
least in the beginning.

Hardware chief Jack Sauter
stresses that this strategy was devised
as the best way to introduce the

(Continued on page 80)
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Pickwick Gives Life To Monster

Indie Distributing Wing Will Be Largest In Industry

LOS ANGELES—When the inde-
pendent distribution wing of Pick-
wick becomes autonomously fully
operable in early 1981, it will repre-
sent the largest single entity in that
segment of the industry.

Its more than 400 employes work-
ing out of six stocking warehouses
and five ancillary sales offices across
the U.S. alone represent a work force
larger than independent distribution
had totally in the mid "50s.

Its almost 200,000 square feet ex-
ceed the entire warehousing space of
the same industry entity 25 years
ago. And it’s safe to estimate that
Pickwick distribution’s billing this
year can well represent more than
the total non-company-owned dis-
tribution industry billing in 1955.

Jim Moran, executive vice presi-
dent of the Pickwick distribution
companies, which also include the
giant rackjobbing firm envisions
Pickwick and its contemporary dis-
tribution companies grabbing an in-
creasingly larger share of the market
in the early "80s.

“The final calendar quarter and
the one before it indicates ‘we are
flourishing,” states Jack Bernstein,
senior vice president and general
manager of the independent wing
under Moran, supporting his boss’
forecast. “With Stevie Wonder,
Diana Ross. Blondie, Barry Mani-
low, Pat Benatar and breaking acts
like Air Supply. the low point is long
behind us. And Bob Fead’s decision
to take Alfa Records through inde-
pendents buoys our hopes.

“Expanded geographical areas
provide a lesser number of ‘super-
distributors’ with a far greater profit
potential. We have a positive atti-
tude. Today we are able to muster a
sales, promotion and merchandising
crew in each area equal to that of
any branch-operated competitor,”
Bernstein adds.

“Through the greater sales vol-
ume Pickwick and its peers enjoy, we

By JOHN SIPPEL

have been able to compensate for
the prior lag in dialog between each
other and our labels. There is a
growing communication between us
and our adjacent independent dis-
tributors as to how best to attack
marketing problems and campaigns
behind product.

Recent satellite sales location
openings have occurred in Seattle
and Denver. Bernstein has not yet
selected sales managers for either
but full sales and promotion and
merchandising complements have
been hired.

In a revision of corporate lead-

EAST/WEST—Bob Fead, Alfa Records U.S. president, left, celebrates the

-

company'’s formal opening in Los Angeles with Jiro Yanase, president of the
Yanase Corp. of Japan, the label's parent firm and Kunihiko Murai, president
of Alfa Records of Japan.

“Not only are we hearing more
regularly from our labels, but we are
daily exchanging information be-
tween our own Pickwick outlets and
with our fellow distributors in the
U.S..” Bernstein points out.

Now that distribution is totally
separated from rackjobbing, Moran
and Bernstein will react more
quickly and specifically to the needs
of their autonomous wing. Moran
emphasizes the split from rack is
complete, with distribution now pos-
sessing even its own computer aux-
iliary.

Quick readouts of daily sales vol-
ume enables much more rapid re-
plenishment and resultantly, labels
obtain quicker pertinent sales data.

1981 NARM Meet Eyes
Near Future Of Industry

NEW YORK-*“Plan To Be
There.” a reference to the immediate
years ahead for the music industry,
is the theme of the 1981 convention
of the National Assn. of Recording
Merchandisers.

The convention; to take place at
the Diplomat Hotel in Hollywood,
Fla., April 11-15, will focus on five
key areas for future growth and ex-
pansion: advanced audio tech-
nology, home video entertainment,
creative tape packaging and mer-
chandising, inventory management
and bar coding, and “Give The Gift
Of Music.”

The convention theme, notes Joe
Cohen, executive vice president of
NARM, represents “an attempt to
anticipate and plan for the decade of
the *80s instead of reacting to it.”

Being planned around the “Plan
To Be There” theme are seminars
and workshops- covering a wide
range of interests. Three one-hour
sessions on Monday and Tuesday
mornings will feature topics of spe-
cificinterest to retailers, rackjobbers,
distributors, one-stops and manu-
facturers.

Each attendee will be able to at-
tend six such sessions, selecting
those which best relate.to him and
his company.

The sessions cover home video re-
tailing, dealing with one’s banker,
merchandising specialized product

such as midline, catalog, country
music, classical music and acces-
sories; tape merchandising and
packaging; the marketing potential
of digital and direct-to-disk; inven-
tory management, control and re-
plenishment and bar coding.

Also, how to work with local
media, how to communicate effec-
tively at all levels, freight trans-
portation problems and their solu-
tions and new directions in mall
leasing.

A special breakfast meeting pro-
gram on Monday, “Merchandising

Black Music: A Road To Profit-

ability,” will feature an audio/visual
presentation developed by the Black
Music Assn. on effective techniques
for marketing black music product.

The poolside exhibition center
adds still another dimension to the

theme as more than 100 suppliers of*

all types of products and services
display their wares and meet with
customers and potential customers
each afternoon of the convention.

The convention - will " also entail
such traditional features as bestsell-
ing product awards, merchandiser of
year awards and, a first, winners of
the “Gift Of Music” radio and news-
paper advertising awards contest.

Another first, a gospel music
luncheon, will be held, along with a
convention standby, the annual
country music luncheon.

ership, Bill Shaler is branch man-
ager of Los Angeles. assisted by
Barry “Bear” Rakoff, who was
transferred from St. Louis to be sales
manager. Jack Campbell manages
the San Francisco satellite, which
like Seattle, falls under Shaler’s su-
pervision. The local warehouse oc-
cupies 36,000 square feet.

Bernstein and national operations
manager Alan Roller operate from
42,000 square feet in Arlington,
Tex., a Dallas suburb. Don Gillespie
is branch manager while Don
Gernsbacher and an as yet-to-be-ap-
pointed sales manager head the

(Continued on page 94)

In This Issue

FEATURES
John Lennon Coverage
...... 5,7,26,28,30,32,102, 104

Counterpoint............cccoovee..... 56
Disco Action..... ... 64
Inside Track.. ..104
Lifelines........... ..102
Rock'n’ Rolling........cccccceunaces 20
Stock Market Quotations ........ 13
VOX-JOX .51 oo 0 cow . %o 38
CHARTS
TOpLPS...c..covvcvvviiinene. 99,101
Singles Radio Action Chart
................................. 34, 36, 38
Album Radio Action Chart....... 42
Boxoffice Ay B v T et 6
Bubbling Under Top

LPs/Hot 100....................... 44
Classical LPs.... .. 61
Disco Top 100.. .. 63
T L e e o e . 52
Hits Of The World .... 85,88
Hot Soul Singles...........cc.c...... 56
Inspirational LPs ... . 60
LatiniPsl ttihasa % gt 52
SoulLPs e ..ot
Hot Country Singles
Hot Country LPs ..
Hot 100 ......c.ceuee..

RECORD REVIEWS

Audiophile Recordings............ 79
Album Reviews .............. .. 92
Singles Reviews .......... .. 94
LP Closeup Column................. 102

_Executive Turntable

- 4

Hoffman

ohnson Durant Buckley

Record Companies

Mary Jo Johnson takes over as sales services director for CBS Records in
New York. She was sales services associate director. .. . G. Jarbe Durant be-
comes business affairs director for Solar Records and Dick Griffey Produc-
tions in Los Angeles. Before taking this newly created post, he had been busi-
ness and financial consultant and an International banking officer at the
Chemical Bank in New York City. .. . Frank Hendricks moves into the post of
marketing administration associate director for CBS Records International.
He had been royalty projects manager at the company in New York. . . . Steve
Keator exits Phonogram in Los Angeles as publicity director. He joined Casa-
blanca Records three years ago as public relations director and also was active
in artist development. . . . Michael Friedman and Don Silver resign from Arista
in New York as product management director/video services director for the
associated labels and East Coast a&r manager, respectively. They are forming
the Empire Project Inc. in New York, a full service production/publishing
company. .. . Steve Buckley is upped to a&r black music manager for Capitol
Records in Los Angeles. He was the Miami-based Southeast r&b promotion
manager. . .. Cliff O’Sullivan takes over as Epic, Portrait, Associated Labels
associate product manager for the West Coast in Los Angeles. He was college
representative for CBS records in San Francisco. . . . Charlie Scott joins the
national marketing/promotion staff of Prism Records in New York. Scott has
worked in radio and, most recently, was with Pickwick International in St.
Louis in promotion and Casablanca Records and Filmworks as Midwest pro-
motion director. . . . Ken Wogemuth takes over as creative director for records
and music for Word, Inc. in Waco, Tex. He was assistant advertising manager
for Zondervan Publishing Co.

Publishing
Jim Gianopulos assumes the post of ASCAP Eastern regional director of
business affairs and Lisa K. Schmidt now helms the ASCAP Eastern director
for repertory position. Both were formerly assistants to the director of member-
ship. ... Ed Snider joins the sales staff of Cherry Lane Music Co., Inc. in
Greenwich, Conn. He was with Music Sales. Also, Veronica Pope of the firm’s
sales staff is upped to marketing manager.

Related Fields

Morris Stoller becomes chairman of the board of the William Morris
Agency in Los Angeles. The previous cochairmen, Abe Lastfogel and Nat Lef-
kowitz, are now chairmen emeritus. The latter will still operate in all areas of
the company’s activities. Among Stoller’s past positions at the agency were vice
president, executive vice president and treasurer. ... Some changes at Home
Box Office in New York as Stuart B. Rekant becomes business affairs pro-
gramming vice president, Dominic Serio takes over as studio general manager
and Seth G. Abraham is upped to sports programming vice president. Rekant
was business affairs director for film programming while Serio was general
manager of Home Box Office studio productions and Abraham was sports
programming director. In Home Box Office’s affiliate relations and marketing.
departments, there are four new vice presidents: Matthew C. Blank is now
Cinemax and multi-pay marketing vice president. He was Cinemax and multi-
pay marketing director. Robert N. Caird moves from marketing director to
marketing vice president. William H. Grumbles steps from Central region gen-
eral manager-to vice president and Stanley B. Thomas goes from director of
national accounts to vice president. Also William G. Hooks, Eastern region
vice president and general manager, becomes marketing administration and
communications vice president. Hooks is succeeded by Dennis Garcher, for-
merly vice president and general manager in the Central region. . . . Alan Alper
becomes president of Empire Audio Sales Inc. in Teaneck, N.J. He had been
executive vice president. . .. William V. Ambrose is now general manager of
Time-Life Video in New York. Ambrose, Time-Life Films vice president, has
been responsible for the video division’s institutional marketing since 1979. . . .
Nathalie Hoffman and Sandra Gottlieb join the telecommunications division
of 20th Century-Fox Film Corp. in Los Angeles. Hoffman comes in as business
affairs director and Gottlieb joins as associate director of business affairs.
Hoffman, who has been an entertainment attorney, now handles negotiations
for pay television and home video agreements for Fox and Magnetic Video
Corp., its subsidiary. Gottlieb recently served as a labor relations and legal af-
fairs attorney for ABC. ... David R. Bunker replaces Robert McAdams Jr. as
controller for the Ampex Corp. in Redwood City, Calif. Bunker was a control-
ler of the data products division and the audio/video systems division.
McAdams has been upped to finance vice president and chief financial officer
for Ampex. ... Bill Haddon and Perry Harris take the newly created posts of
regional sales managers for Altec Lansing. Haddon is Western regional man-
ager, covering the Western two-thirds of the U.S. while Harris has the rest of
the country as Eastern regional manager. Haddon and Harris continue as dis-
trict managers in their former territories of North Central and South respec-
tively for the Anaheim, Calif.-based firm.

Miami Law School Oversees a Seminar

MIAMI—A one-day seminar on Five New York City attorneys dis-

www americanradiohistorv com

“Legal And Business Aspects For
The Entertainment Industry” was
held Saturday (13) at the Univ. of
Miami’s Law School.

About 100 lawyers, studio-owners,
musicians, artists and students were
in attendance, according to Fred
Goldring, chairman of the school’s
Entertainment and Sports Law
Society.

cussed various aspects of law as it
pertains to the entertainment indus-
try. Mark Silfen discussed personal
and business management and the
role of the talent-agent; Barry Plot-
nik talked on negotiating record
contracts; Peter Thall talked on mu-
sic publishing and Franklin Weiss-
berg probed theatre and motion pic-
ture problems.
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You'll be glad to know that Lou Betwils s rucerded & e w slbaid Shnd tatitns 16
his traditional r&b/jazz roots. . :

He looks back to his early days in Chicago. To the kind of music that first brought
him into prominence. And he brings the Rawls style to contemporary classics like
Paul Davis, "I Go Crazy." Each song features a peerless group of session musicians
and the voice that you'll always remember.

Lou Rawls,
“Shades Of Blue!' New. On Philadelphia International Records and Tapes.

Produced by Joel Dorn for Masked Announcer. Management: SMe3 © 1980 CBS Inc.
Philadetphia International Records is distributed by CBS Records.  “YOUR BODY WON'T MOVE [F YOU CAN'T FEEL THE GROOVE!
— Leon Heff
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General News

LOS ANGELES—Donsep Trad-
ing Co. and Phil Harris Records Inc.
here are suing major distribution en-
tities in the U.S. in Federal District
Court locally, charging violations of
antitrust laws. Plaintiffs are an ex-
port firm and two local retail stores
here, operated by Firouz “Fred” Se-
panlou.

The complaint alleges PolyGram
Distribution, PolyGram Records
Inc, Pickwick Records, Pickwick
Distribution, CBS, MCA Distribu-
tion, Warner Bros. Records, WEA
and WCI with transgressing the
Sherman. Clayton and Robinson-
Patman Acts.

MCA Distributing
Demands $588,772

LOS ANGELES—MCA Distrib-
uting Corp. here has filed suit in lo-
cal Superior Court against MTS,
parent company of the Tower Rec-
ords stores, seeking a judgment
against the firm for $588.772.46.

The complaint charges the Sacra-
mento-based chain owes the amount
for goods received. A check of the
statements attached to the filing in-
dicate the billing occured. largely in
June and July 1980. Credit memos
through October are shown..on the
statements.

Tower Records was reported boy-
cotting MCA product recently (Bill-
board. Dec. 6. 1980).

:CHARGES ANTITRUST:

Sepanlou Suit Hits
Major Distributors

The filing contends that the de-
fendants did meet to determine
prices without regard to public pol-
icy and cost of manufacture. Credit
terms were utilized by the defend-
ants to construct distribution net-
works under-the defendants’ control,
which ultimately kayoed competi-
tors. the suit contends.

Defendants are accused of pro-
viding secret payments. rebate al-
lowances, refunds. commissions,
unearned discounts and special pric-
ing to certain accounts. Favored cus-
tomers were provided with *‘ad-
script, incentive money, promotional
aids” and free records and tapes.
along with extended billing. the suit
charges.

The suit seeks a temporary and a
permanent injunction against the
defendants from continuing such al-
leged practices and asks treble dam-
ages to be determined by the court.

Sepanlou previously filed suit
against Capitol Records, charging
partial treatment to certain custom-
ers last September in the same court.

Set Project 3 Deal

NEW YORK—Arista Records has
signed an agreement to distribute in
the U.S. Project 3 Records, headed
by Herbert A. Linsky.

The Project 3 catalog includes
newly released albums by Larry El-
gart, Enoch Light, Tony Mottola,
Buddy Greco and Louis Armstrong,

Streamlined

For effortless production
.. AUDIOTEK .

Practical tape duplicating systems.

AUDIOTEK

502-D Vandel!l Way/Campbell, CA 95008
Telephone (408) 378-5586
Cable: AUDIOTEK Telex: 172-230

3 N.Y.
Theatres
Go Dark

NEW YORK - Broadway’s
theatre district will soon lose three of
its smaller, more intimate theatres
which will be demolished to make
room for a 50-story, $261.5 million
Fortman Hotel to be' located on
Broadway between 45th and 46th
streets,

The theatres to be dismantled are
the Helen Hayes, the Morosco and
the Bijou, which combined have a
capacity of 2,300 patrons. They will
be replaced by a single new theatre
within the hotel complex which will
seat 1,500 patrons.

According to Harvey Sabinson of
tbe League of New York Theatres
and Producers. an organization
which supports the building of the
new hotel, the new theatre, in spite
of its smaller capacity, will employ
15% more actors than those slated
for demolition.

Sabinson also points' to the fact
that an estimated 12 million people
will use the hotel every year. and a
sizeable percentage of this number
will be potential theatregoers. .

The League’s executive further
feels that the construction of the new:
hotel will encourage the renovation
of existing theatres in the area, espe-
cially those along the seamy block of

west 42nd St. between Seventh and -

Eighth Aves. Most of these now
serve as second run houses for “B”
type movies.

No Progress
In the AFM
Studio Strike

LOS ANGELES—Despite the one
day of preliminary talks Monday
(8), there is still no progress in the
20-week-old American Federation
of Musicians strike against film and
television producers:

The two sides had agreed to return
to the table for “exploratory” talks
with Nick Fidandis, director of the
office of the Mediation and Con-

.ciliation Service in Washington, act-

ing as a negotiator. But no plans for
actual negotiations came out of the
talks.

“If anything, we are farther
apart,” notes one union spokesman.
AFM president Victor Fuentealba
outlined the state of the strike to
union members Saturday (13).

The next step for the AFM is
stepped up consumer canvassing
with pickets planned at theatres
showing films that. were supposedly
scored abroad. Two films picketed
so far are “Stir Crazy” and “Seems
Like Old Times.”

CARTER KOs
THE LEA ACT

WASHINGTON—President Car-
ter has signed legislation overtumning
the Lea Act which had barred col-
lective bargaining by musicians in
broadcasting.

The provision, Section 506 of the
Communications Act, was passed
into law in 1946 at the behest of
broadcasters who claimed musicians
unions were demanding they hire
players the broadcasters claim they
didn’t need since they were using
more recorded music.

The Lea action had been cleared
earlier by the House and Senate.

www americanradiohistorv com

“3WC*"” PARTY—Scotti Bros./Atlantic artist lan Lloyd chats with Ahmet Er-

tegun, chairman of Atlantic Records, and Bud Prager, center, Lloyd's man-
ager, at a party in Sybil's in New York in honor of the release of his new LP,
“3WCE."”

Asher For Humanitarian Award

NEW YORK-Dick -Asher, dep-
uty president and chief operating of-
ficer of the CBS Records Group, will

be honored with the 1981 Humani-.

tarian Award given by the T.J. Mar-
tell Memorial foundation for Leuke-
mia Research.

He will receive the award at the
foundation’s fifth annual dinner
May 2 at the Grand Ballroom of the
Waldorf Astoria Hotel here.

“In the past year he (Asher) has
brought about a dramatic turnabout
in the profits of the CBS Records Di-
vision and maintained a high level
of profits in the CBS International
Division,” says CBS Records in an-
nouncing Asher’s award.

The T.J. Martell Foundation is a
music- industry supported group
formed in the memory of T.J. Mar-
tell, son of Tony Martell, vice presi-
dent and general manager of the
CBS Associated Labels. The foun-
dation has received grants from the
record industry totaling more than
$2 million in the last four years.

Schwartz Awarded

NEW YORK-James Schwartz,
president of Schwartz Bros. and
Harmony Hut, has been named
recipient of the American Jewish
Committee’s Human Relations
Award.

to receive them.

Going Gold?
Go all the way.

Since 1965, exclusively designed
awards in gleaming acrylic for those in the recording
and entertainment industries distinguished enough

Please contact
Melinda Green. (213) 653-9033.

E @ 8221 Melrose Av. Los Angeles, Calif. 90046
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NOW SHES OURS  °

LINDA CLIFFORD
I'M YOURS

Now on Capitol Records and Cassettes

FEATURING THE DANCE SENSATION

“Shoot Your Best Shot’

AND THE NEW SINGLE

I Had A Talk With My Man”

Produced by Isaac Hayes except for “‘Red Light" produced by Michael Gore and Gil Aske

G
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Jukebox Royalty Fees Rise From $8 To $50

® Continued from page 5

now paying an increased price. for
records plus this new royalty rate
plus mechanical royalties.” He says
that jukeboxes are being replaced by

tapes and sound systems providing
background music in more and
more establishments as the costs of
keeping jukeboxes become prohibi-
tive.

ASCAP president Hal David, on
the other hand, is “pleased” with the
Tribunal’s decision. ASCAP counsel
Bernard Korman adds that “oper-
ators and establishment owners can

well afford these modest fees.”

When the Tribunal held public
hearings in this proceeding in April,
ASCAP and SESAC asked for an in-
crease to 370 per box per year and

numeical | Ge sotes s

r-Naknmich\ 582 Discreic Hean Cassette Decs
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MEMOREX HIGH BIAS TEST NO. 5.

WHICH HIGH BIAS TAPE
STANDS UPTOA GEN%QD

The GenRad 1995 Real-Time Analyzer is
among-today’s state-of-the-art devices for
accurately measuring and displaying audio

- signals.. That's why we used it to show that
MEMOREX HIGH BIAS is today's state-of-
the-art high bias cassette tape.

When tested at standard recording levels
against other high bias tapes, none had
a flatter frequency requase. _

e "R

R

HIGH BIAS

1980 Memorex Corporation

Memorex Audio Development Center, P.O. Box 988, Santa Clara, CA 95052, U.S.A.

BMI asked for $30. The jukebox op-
erators recommended that the rate
be kept at the current $8 per box per
year.

As the Tribunal began its meeting
Wednesday (10) Commissioner
Frances Garcia moved that the juke-
box royalty rate be upped to $30 per
year effective Jan. 1, 1982, and $60
per year effective Jan. 1. 1984.

Then, Commissioner Mary Lou
Burg explained that she had hoped
to amend the motion with a gradu-
ated royalty scale to give relief to
small jukebox operators. Burg said
that she had not received enough
support to pass that amendment.
She then successfully moved to
amend Garcia’s proposal so that the
rates were reduced from $60 to $50
and from $30 to $25. :

Tribunal chairman Clarence
James, who begins his year's term
with this decision, explains that the
new jukebox royalty rate does not
take effect until 1982 because of
close timing.

The Copyright Office must give
notice for payment of jukebox royal-
ties Jan. 1. Then, those royalties
must be paid within 30 days. Even if
the Tribunal’s new rates were an-
nounced in the Federal Register
Dec. 10. that would still not allow
enough time for the appeals process
to take place before 1981 royalties
were due.

Cable Royalty

® Continued from page 7

chanical royalty rate setting would
be announced on 24-hour notice.

The Copyright Royalty Tribunal
has a mandate from Congress to set
a mechanical royalty rate by Dec. 31,
1980. The Tribunal has the option to
change the rate or to leave it at the
present 2 and % cents per tune. Most
observers expect the rate to be in-
creased.

Whatever rate is set will remain in

‘effect through 1987. The National

Music Publishers Assn. is asking for
an increase to 6% of the list price of
records. The Recording Industry
Assn. of America wants to retain the
current rate and argues that an in-
crease 6% of list would cost record
companies between $100 and $200
million annually.

The mechanical rate question re-
mains one of the hottest topics fac-
ing the Copyright Tribunal which
has heard reams and reams of testi-
mony from both sides on the issue.

LAX Label Pacts
With CBS Records

NEW YORK~—-CBS Records has
signed a deal with LAX Records. It
will press and distribute product re-
leased by the label headed by Steve
Gold and Jerry Goldstein.

A number of major signings are
expected from the label. It currently
has on its roster Blood, Sweat &
Tears, Pressure and the Funkadelics.
The new deal is effective with the
beginning of the new year.

Tipton Releases

NEW YORK-Tipton Records,
an affiliate of the Peter Pan kiddie
label line, expects national distribu-
tion Wednesday (17) of “A Tribute
To John Lennon & Paul McCart-
ney.” The package, with a $3.98 list.
consists of 10 Lennon-McCartney
songs performed by the Now Sound
Orchestra recorded by the label
some years ago.
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Record Dealers May Not Be
Ready For Latest Technologies

NEW YORK-—Record dealers
may not be prepared to handle the
new technologies, says an execu-
tive with Warner Communi-
cations, Inc.

Emmanuel- Gerhard of the of-
fice of the president at ' WCI told
the New York Financial Writers
Assn. Thursday (11): “There are
logical reasons why record dealers
should sell videodisks and other
# emerging entertainment forms, but
there are practical reasons why this
may not happen.”

Gerhard said that the well-fi-
nanced record chains are not tak-

. »~

ing the lead in video, although he
would not “close out that possi-
bility.”

He also said that the new soft-
ware dealers might sell not only
videodisks, but also electronic
game cartridges and home com-
puter programs. “Record dealers
may be hard pressed to find the
space to stock these items,” he said.

In wide ranging remarks on the
future of the entertainment indus-
try, Gerhard predicted that prere-
corded tape would continue to
pick up a larger share of the record
business. Hi fi equipment, he be-

lieves, will show new strength in
the coming decade.

The trend in video will move
toward narrower lead times be-
tween theatrical release and home
video release of feature films, ac-
cording to Gerhard.

This, he bélieves, would result
partially from -an effort to cut
down on home taping of films on
cable television.

Networks, he noted, have begun
to move into the area of program-
ming for cable tv, since they are
barred by federal regulations from
operating cable stations. “They
have. moved intelligently,” he said.

Pioneer Japan:
Healthy Gains

NEW YORK-—Year-end results
for Pioneer Electronic Corp. of Ja-
pan show healthy gains in sales and
net income. Sales on a parent alone
basis were up 23.8% for the year, to
$1,054,615.000, while net income
rose 24.2% to $70,803,000. On a con-
solidated basis net sales totaled
$1,365,765.000, up 25.3% over 1979,
and net income rose to $90,643,000.
up 28.2%.

The company is forecasting more
modest growth for the current fiscal
year. It predicts that on a parent
alone basis sales will rise 18% while
netincomeis expected to go up 9.4%.

Pioneer says its European sales of
home audio and car stereo equip-
ment far exceeded 1979 levels. U.S.
sales, the company says, showed a
“slight increase.”

.
COVERS)

We call them “Instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title (&
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Cap Campaign Links With
‘Gift Of Music’ Promotion

LOS . ANGELES—Capitol/EMI
America/Liberty has launched its
fall. campaign which ties in with the
NARM “Gift Of Music” campaign.
Started Nov. 24 and slated to run
through Dec. 23, the program high-
lights all the artists with Kim Carnes:
Natalie Cole. the Dirt Band, the
Little River Band, Anne Murray,
Kenny Rogers and Bob Seger get-
ting 60-second television spots. The
last three acts also are in 30-second
spots.

The commercials utilize the troika
oflabel logos, the NARM “Give The
Gift Of Music” logo.and a simuiated
North Pole locale. The ads are to be
aired on both national and local tv
programs: The theme music from
the commercials will be carried over
into the radio ads.

Dividend By RCA

NEW YORK-RCA directors
have declared a quarterly dividend
of 45 cents per share on RCA com-
mon stock payable Feb. 2, 1981 to
holders of record Dec. 15.

The directors also declared divi-
dends of 37% cents per share on the
$3.50 cumulative first preferred
stock, $1 on the $4 cumulative con-
vertible first preferred stock, 91'2
cents per share on the $3.65 cumula-
tive preference stock, and 53 cents
per share on the $2.125 cumulative
convertible preference stock, all for
the period from Jan. 1, 1981, to
March 31. 1981, and all payable
April 1. 1981, to holders of record
March 13, 1981.

Set $5.98 List For
AVI Gospel Series

LOS ANGELES—AVI Records
has a new $5.98 gospel line obtained
as a result of a licensing and leasing
agreement with Nashboro Records
of Nashville.

Ray Harris, president of AVI Rec-
ords. says the company is in the
process of acquiring other smaller
gospel lines which will be added to
the $5.98 catalog:

In addition, he adds, the company
plans.to sign other artists to this line.

The first four albums released on
the gospel series are live LPs by the
Stars of Faith, the Gospel Keynotes,
the Consolers and the Rev. Isaac
Douglas.

AVI’s gospel line is available
through AVI distributors except in
cases where dual distribution with
Nashboro. prevails.

A sticker has been designed to
place on highlighted product which
notes the gift-giving element of mu-
sic. And 20 inch by 30-inch posters
and three by threes are utilized as
point of purchase material.

Superscope Effects
World Assets Sale

LOS ANGELES — Superscope,
Inc,, has consummated its previ-
ously announced sale of the majority
of its assets outside the U.S. and
Canada to Netherlands-based N.V.
Philips’ Gloeilampenfabricken.

The financially plagued manufac-
turer/distributor of consumer elec-
tronics products has an argreement
with its domestic banks for restruc-
turing its bank debt which now be-
comes effective.

The agreement calls for the pay-
ment to those banks of $30 million of
the approximately $34 million re-
ceived at the closing of the deal.

Handleman Payoff

NEW YORK-The board of di-
rectors of the Handleman Co. have
declared a regular quarterly divi-
dend of 25 cents per share on the
outstanding shares of common stock
of the company, payable Jan. 5, to
shareholders of record at the close of
business.«Dec. 19, 1980. )

e

As of closing, December 11, 1980

"~ Market Quotations |

Biang Fios NAME PE Qo) Migh Low Closs Change

1% % Altec Corp. - 31 15/16 14716 14/16 - h
39 26 ABC 5 950 . -28% 28% - 28% - %
36% 27% American Can 6 158 27% 27 27% Unch.
35% 14% -Ampex 14 525° 31% 30% 31% + %

5 2% Automatic Radio 6 29 3% 3. 3% Unch.
55% 42% CBS 7 522 48% 48 48% + %
42% 27 Cotumbia Pictures 8 84 38% 38% 38% - %

8% 4 Craig Corp. - 27 4% 4% 4% - %
53% -40%2. Disney, Walt 11 374 47%. 46% ATV - %

-12 3% Filmways, Inc. - 698 4% 4% 4% - %
20% 1 Gulf + Western 4 2797 15% 1§ 15% - %
14% 7% Handteman 8 181 13% 12% 12% - %
14% 5% K-tel 9 B 114U 1M 1 - %
45% 25% Matsushita Electronics 9 29 39% 38% 38% - %
57% 44% MCA . 8 369 49% 48 48% Unch.
19% 10 Memorex - 228 13 12% 13 - %
62% 46% . 3M 10 986 56% 55 55% - %

84 41'% Motorola 12 1894 70% 68% 69% - %
39% 23% -North American Philips 7 199 36% 35% 35% = Al

8% 4% Orrox Corp. 31 50 6% 6% 6%  Unch.
23% 13% PioneerElectronic 16 2 28% 23% 23% + %
33 18% RCA 8 1014 28% 28 28% - %
16% 6 Sony 13 2496 14%  14%  14% - %
36 20% - Storer Broadcasting 12 246 29 28 29 Unch.

7 3 Superscope* — 77 3% 3% 3% - %
35% 25% Taft Broadcasting 9 73 29 28% 28% -1
20% 14% Transamerica 5] 492 17% 17% V1% - %
58% 29% 20th Century-Fox AR 379 53% 52% @ 53% - %
74% 34%: Warner Communications 15 631 68% 66% 67% — 1%

OVER THE P-E Sales BK Ask OVER THE P:E Sales B8id Ask
COUNTER COUNTER

Abkco 35 1 1% 2% Koss Corp. 8 7 5 5%
Certron Corp. 7 23 % 1% Kustom Elec. - 28 1 1%
Data Packaging 5 - 7 7% M. Josephson 8 - 10% 10%
First Artists Recoton 15 - 2% 3

Prod. 11 39 3% 3% Schwartz
Integrity Ent. 32 145 2% 3 Bros. - 3 1% 1%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer; associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

3% Global Growth Seen
In Prerecorded Cassettes

LOS ANGELES—Global growth
for prerecorded cassettes in 1980
should be nominal or around 3%,
states Mort Fujii, president of Cetec
Gauss, manufacturer-of high-speed
tape duplicating equipment. This
same small growth for prerecorded
cassettes in 1981 will be around 5%-
7% in 1981, the executive continues,
based on- his company’s own inter-
nal research from its domestic and
international customers who include
many of the world’s leading duplica-
tors.

By way of contrast, prerecorded
music cassettes sales have jumped
around 30% over 1979 in Japan and
all of Asia, Fujii reports, adding the
same percentage is anticipated in the
new year for that area.

The growth in the U.S. has re-
mained flat in 1980, Fujii claims.
While there are no figures out yet for
this year’s cassette business, 1979’s
figures were $580.6 million—a 29%
increase over 1978. And Fujii ex-
pects U.S. prerecorded sales to hold
steady in 1981 because of the econ-

omy and a reduction in releases by
superstar names.

John Lennon’s death Monday (8)
will have an increase on prerecorded
sales, Fujii says, which will distort
the 1980 sales figures as people emo-
tionally flock to stores to buy Len-
non’s music.

(A recent study released by CBS
indicates that CBS research reveals
the industry loses $700 million an-
nually to home taping.)

Fujii anticipates an increase in
prerecorded music around the world
in the third and fourth quarters of
next year. He says the higher cost-of
doing business plus escalating inter-
est rates in the U.S. will force many
dealers to cutback on their-ordering
and inventorying. The same thing
happened domestically when sev-
eral record labels trimmed their LP
return privilege and retailers
trimmed their new orders accord-
ingly.

Fujii sees several technological
developments helping the sale of

(Continued-on-page 14)

invites you to Wine & Dine and enjoy an evening
at the fights with the Heavyweights of the Record Industry.
This Private Mémbership Club will be meeting once a month
to wine and dine and watch professional boxing. Limited
amount of preview tickets for our first evening on February 24th
at the Bonaventure Hotel are available.

Contact: Les Angeles Sporting Club, Ine.
9000 Sunset Blvd., Suite 1503
Los Angeles, Ca. 90069

Mary: 213/274-8671

ean Heavyweight Champion
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Park, Il.,

Billboard photo by Alan Penchansky
PEACH POWER—Peaches chain owner Tommy Heiman, left, chats at the
web's Chicago grand opening bash with Jim Scully, CBS Records Midwest
regional vice president. Center is Michael Shelton, manager of the new Oak

outlet, the chain's first IHinois store.

Hollytwood, uliforuia 30028 ¢

4 Racquet Ball Courts — 7000 Square Feet (all or part)
High Ceilings perfect for recording studios, screening rooms.

Berfoin Entertainment Gomplex

6525 Sunset Boulevard

(213) 4a84-n700

A I’erfectlo

Carl Fischer of Chicago
312 South Wabash Ave.
Chicago, Illinvis 60604
(312) 427-6652

Carl Fischer
Music Jobbers

l Sﬂpﬂl’Fl" receive more—sell more
2 One Stﬂp Music Jﬂbbmg from rock to Bach

3 WATS Program

4 Foreign Publications in stock
& Full line of Music by All Publishers

from Durand to the Belwin Band

@ Best Discounts

"¢ Accessories at Chicago only

B Fast & Accurate

9 Export Department

in any language, we mean business

10 Coast to CﬂﬂSt, contact the nearest:

Carl Fischer of Los Angeles
(Carl Fischer of New York) 1101 South-Hope Street

Walter Kane & Son

54 Cooper Square Los Angeles, CA 90015
New York, NY 10003 (213) 749-5227
(212§ 777-2550

‘Music Jobbers to the World’s Dealers’

Producer Asks
$5 Mil In Suit

LOS ANGELES-Producer Steve
Tyrrell asks $5 million punitive and
$125,000 in general damages, alleg-
ing he was misled by Record Logic
Corp., Tom and Chuck Cossie, Ka-
ren Williams also known as Nancy
Drew and RCA Records.

The Texas industry veteran claims
the Cossies duped him into believing
that in order to get an RCA record-
ing pact for Michael' Wycoff he
should proceed through Record
Logic.

Tyrrell originally pacted Wycoff
through a deal with Sound Story
Productions, whom he paid $20,000
to firm the binder. Tyrrell claims in
his filing that he was to receive
$100,000 for expenses in making the
album, which he delivered to RCA’s
Eddie DelJoy in August 1980. He

i contends that the defendant firm got
$125,000 from RCA. Tyrrell claims
he is still owed the album produc-
tion cost deal.

RCA also paid $10.000, the local
Superior Court complaint states,
directly to AFTRA and AFM per-
formers.

Capitol Sued Over

Knack Band Name

LOS ANGELES—Musician Mi-
chael Chain wants $200.000 dam-
ages because he claims Capitol Rec-
ords without his express authorization
used the group name, Knack, which
he retained when the label termi-
nated him in July 1968.

Chain alleges he registered the
name Knack with the AFM here in
1966. Capitol signed him as leader of
Knack in September 1966. The suit
also claims that the defendant ap-
propriated original lettering of the
name, “Knack,” from the plaintiff.

Chain claims Capitol released his
product which achieved “a high de-
gree of commercial success” before
terminating him.

‘Real Life Music’
For Nashville Spot

NASHVILLE — The Nashville
NARAS chapter and the New Ben-
son Co. will present an entertain-
ment program titled “This Ain’t
Hollywood Showcase: An Evening
Of Real Life Music” at the Exit/In
Tuesday (16).

Headlining the evening’s musical
event will be the DeGarmo & Key
Band, a Christian hard-rock group
on the Lamb & Lion label. The band
will perform selections from its new
LP, “This Ain’t Hollywood.”

Shows take place at 7:30 and 10
p-m. Tickets are $5 proceeds benefit
the local NARAS chapter.

‘Gift’ Message

® Continued from page 7
We're not going out of our way to
say go buy an album.”

NARM’s director of special proj-
ects Pat Gorlock comfirms that it is
the first weaving of the slogan into a
radio campaign.

Another aspect of the promotion
is the giveaway to station callers of
50 pairs of albums throughout the
weekend. Corboy said “Gift Of Mu-
sic” gift-wrapped album, bearing
personal greetings from deejays,
would be sent as gifts to persons
named by contest winners. The
caller also receives a copy.

Recent advance airing of Bruce
Springsteen’s new album brought
the station into conflict with. CBS
Records. But the “Gift Of Music”
campaign wasn’t designed to make
peace, says Corboy.

“We were talking about it (the
promotion) before we played the
Springsteerr album.”

Prerecorded Tape Sales

® Continued from page 13
prerecorded music in the latter half
of 1981: there is considerable work
being done to move chromium tape
into the prerecorded music field,
more firms are studying adding
Dolby noise reduction systems to
their prerecorded fare and in Japan
there are experiments in shifting
metal tape to music. And finally the
microcassette “is starting to rear its
head.” Sanyo. for example is intro-
ducing its microcassette unit in the
U.S. and in Japan there is already
experimentation with prerecorded
microcassettes.

But there are no libraries of prere-
corded music available yet on this
mini cassette system.

In the blank tape field, Gauss’ re-
search indicates 1980 will close out
atabout a 12%-13% increase in sales
over 1979. And 1981 will remain at
that increased level.

And in the spoken word area,
there has been a 15% growth over 79
with the same percentage increase
predicted for 1981 by Gauss. Thein-
dustrial market, Fujii explains re-
mains one of the steadiest growth
areas as the cassette’s proven status
as a communications tool gains ad-
ditional devotees.

Cetec Gauss, the major manufac-
turer of high-speed tape duplicating
equipment does annual surveys of
its customers. Among its U.S. clients
are Capitol, MCA, PRC and Allison
with EMI around the world.

In fact, the company has seven
new clients for its series 1.200 equip-
ment: Churoku Services of Tokyo,
PT Metro of Jakarta, Indonesia;
Dischi Ricordi, Duplimatic and Edi-
zioni Paoline, all of Italy; Richard
Stephans Tapes of England and
CBS International in Bogota, Co-
lombia.

The firm has also sold expansion
units to these customers: CBS, Sony
and Toshiba-EMI in Japan; Pacific
Audio & Video, People’s Republic
of China; Jigu Records, Korea;
KGC Magnetics, Australia; Epsa,
Argentina; CBS Holland; Jugoton:
Records, Yugoslavia and Sono-
Cairo, Egypt.

Tee Airstrip Label

SAN FRANCISCO — Airstrip
Records has been launched here
with the label’s debut album “Skin
And Blisters” by the Hoovers, a
quartet of two Englishmen and two
Americans who specialize in ska/
reggae/rock.

raphi

FREELANCE (i ART SERVICE

® Design & lllustration
® Album Covers & Ads
® Catalogs & Brochures
®
[ ]
®

Annual Reports & Charts
Typesetting & Mechanicals
Calling Cards & Letterheads

chhﬂboq

(212) 922-3129
(212) 237-1762

“Bemg an

artist takes

total dedication.
But so does

managing an

artist’s money.

Business Manager to
People in the Arts

DAVID FEINSTEIN
MANAGEMENT CORP.
635 Madison Ave., Suite 1300

New York, N.Y. 10022
(212) 888-0260

@lorsend forournew brochure!jj

733 N. West Knoll ¢

Le Parc, an informal hide-away on a quiet resi-
dential street just 1 block west of La Cienega’s.
“Restaurant Row!’ 150 suites, each with wet bar,
kitchenette and balcony. Complimentary full
breakfast and limousine service available within
the area. Le Parc. ..yourperfect refuge from the
road.

&

Le Parc

hotel de luxe

Wese Hollywood, CA 90069
(213) 855-8888
Toll-Free: U.S. (800) 421-4666
Calif. (800) 252-2152
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Savior of the Universe
He saved everyone of us

He's a miracle

King of the impossible-Hes...

5E-518

1>

©1980 Elexira/Asylum Records
@ A Warner Communications Co

ORIGINAL SOUNDTRACK MUSIC BY

QUEEN

Produced by May/Mack for Queen Productions 1980.

DINO DE LAURENTIIS Presents FLASH GORDON
SAM J. JONES % MELODY ANDERSON # ORNELLA MUTI % MAX VON SYDOW % TOPOL % TIMOTHY DALTON
MARIANGELA MELATO as Kala % BRIAN BLESSED % PETER WYNGARDE

Screenplay by LORENZO SEMPLE, JR. % Produced by DINO DE LAURENTIIS % Directed by MIKE HODGES
A UNIVERSAL RELEASE Adaptation by MICHAEL ALLIN

of music.
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NEW YORK—A Federal court
here may decide precedent-setting
rulings on the issue of publisher
rights involving copyright extension

and control under the 1976 Copy-
right Act.

In an action by the Harry Fox
Agency in U.S. District Court

By IRV LICHTMAN

against two disputing publishers, the
agency is essentially portraying itself
as the man-in-the-middle in the con-
flict and is requesting the Court to

settle the issue.

The question involves one song.
the standard “Who’s Sorry Now?”

but its resolution could impact on

www americanradiohistorv com

rt For Copyright Decision

thousands of songs whose authors
have taken advantage of provisions
of the 1976 act. One of its features
extends copyright protection be-
yond the 56-year lifetime set by the
1906 Act it replaced. Also. the new
Act allows authors or their estates to
recapture a copyright for an addi-
tional 19 years for a total copyright
life of 75 years.

This is what the suit is about:

Marie and Ted Snyder terminated
the grant of copyright with Mills
Music for “Who’s Sorry Now?”
coauthored by their father. the late
Ted Snyder.

Mills Music. however. insists that
it's entitled to a full publisher’s share
of mechanical royalties on recorded
works of the song made before the
termination of the grant by the Sny-
ders on Jan. 3. 1980. Marie and Ted
Snyder claim such royalties.

The Fox complaint, prepared by
its law firm. Silverman & Shulman,
notes that the defendants’ demands
are the result fo their “conflicting in-
terpretations of certain key terms
and provisions” of the 1975 Act and
their resultant impact on the right to
receive monies generated by uses of
the song after the effective date of
termination. Among the key points
cited are the use of the term “deriva-
tive work” as it relates to recordings
and the nature of the rights with re-
spect to such derivative works, if
any, which may “revert” and “be-
come vested” to and in the Snyder
company.

The Fox agency declares that as a
result of conflicting claims and de-
mands of the defendants. it is “in
great doubt as to which of them is
entitled to be paid the disputed fund
and by reason of the agency agree-
ments is in jeopardy with respect to
the demands of both defendants in
respect to the disputed fund.”

With respect to the song and the
defendants, the Fox agency calls for
the court to declare which defend-

" ant, as to the one-third interest, is the

owner of rights under copyright.

Although the amount of money in
the disputed fund is modest—
$1.343.41—theissue to be decided by
the Court. a preliminary statement
by Fox in the complaint declares,
“the legal issues involved are of vital
interest to all members of the copy-
right community. both owners and
users of copyright protected works
as well as their authors. Indeed,
many of the complex business rela-
tionships in the copyright commu-
nity will depend upon and be gov-
erned by the law of this case.”

5 Industry Execs
On UCLA Campus

LOS ANGELES—Three music
industry-related courses will be of-
fered this winter by UCLA Exten-
sion.

“Career Development Of The
Artist:  Personal Management,
Agencies, Concert Promotion, Pub-
licity,” led by Ned Shankman and
Ron DeBlasio. will examine profes-
sionals responsible for developing
and guiding the recording/perform-
ing artist’s career. The class meets
Tuesdays Jan. 6-Feb. 24.

Attorney Richard Schulenberg
will conduct “Legal And Practical
Aspects Of The Recording And
Publishing Industries” each Thurs-
day from Jan. 8-March 12.

And Tom Noonan, Billboard’s as-
sociate publisher will lead a one-day
program in “The Art And Practice
Of Marketing In The Music Indus-
try” Jan. 10.
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AHAPPYINEWAEAR
TO ALL OUR CUSTOMERS
AROUND THE WORLD.

Europd Film Automatic Record Plating Plant Model EF P—6-30(j VT

g

READY
@}mamm

FOR DEMONSTRATION AND INFORMATION
IN AMERICA, PLEASE CONTACT
Europadisk Plating Co, Lid

James P. Shelton, President
75, Varick Street, New York, New York 10013
Phone (212) 226-4401

EYES AND EARS

OF SWEDEN
Mailing address
ﬁsB Efgllrotpg'Fﬂm EUROPA FILM REPRESENTATIVES
ecC. riail. Viv. Hardie Tradi Limited
PO Box 20065 Box 202 PO, Alexandria, N8 W. 2015 Australia
S-16120 Bromma Phone (8) 987700 Kyokuto Boeki Kaisha Lid
Sweden Telex 17656 CPO Box 330, Tokyo, Japan
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“Thank You For

A Great Year!”
Kenny Loggins

MANAGEMENT

Larson & Recor Associates:

Los Angeles

www americanradiohistorv com
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MOVIE REVIEW

No Jazz Heard In
‘Jazz Singer’ Film

LOS ANGELES—“The Jazz
Singer,” in which pop singer Neil
Diamond makes his motion picture
acting debut, is a safe vehicle for any
newcomer to the wide screen be-
cause its storyline has universal ap-
peal.

It also allows Diamond’s strength
in music to be used extensively, and
that helps the sometimes corny mu-
sical drama.

Diamond portrays Jess Robin, the
only son of orthodox Jew and fifth
generation Cantor Rivka Rabi-
novitch (Laurence Olivier), who
cannot understand why the younger
Rabinovitch prefers to pursue a
rock’n’roll career over being a can-
tor.

This interpersonal conflict be-
tween the two provides the best emo-
tional moments of the EMI film in
both dialog and music. For example,
when his father rents his clothing to
mourn the son’s “death,” a Jewish
custom signifying that he has been
disowned, Diamond heads for parts
unknown, dirty, scuffy and poign-
antly delivers “Hello Again” and
“Amazed And Confused.”

“Love On The Rocks,” a powerful
ballad in true Diamond style, is
done at a studio session where a fa-
mous rock singer wants to make it
uptempo instead.

Lush strings are evident through-
out “The Jazz Singer,” which when
coupled with the tight brass and

overall orchestration lift the movie
above the mundane level.

Diamond wrote and performs the
music on Capitol Records and col-
laborated on selected compositions
with Gilbert Becaud, Richard Ben-
nett, Alan Lindgren and Doug
Rhone.

He gets in a few country licks
complete with fiddle on “You Are
My Sunshine” and movingly deliv-
ers “Songs Of Life.” Even the tradi-
tional Jewish songs, done in- He-
brew, offer a special sensitivity.

And, the predictable conclusion to
“The Jazz Singer” cannot remove
the thunder from Diamond’s up-
tempo and stylish “America.”

But the movie is titled “The Jazz
Singer” although it does not contain
one jazz or jazz-fusion number. This
will, no doubt, bring frowns from
jazz purists and fusionists alike.

VICKI PIPKIN

Rogers All Over

LOS ANGELES—Kenny Rogers
is the first artist to have a single rep-
resented on the Billboard pop, soul,
country and adult contemporary
charts simuitaneously since Linda
Ronstadt’s “Ooh Baby Baby” in
1978. This week, Rogers’ “Lady” is
number one on the Hot 100, 69 on
the country charts, 42 on the soul
charts and four on the adult contem-
porary charts.
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Rock’n’'Rolling

British Clash Band
Critics’ Top Choice

By ROMAN KOZAK

NEW YORK-Is the Clash the
most popular group among the staf-
fers who review rock albums for Bill-
board? It appears so. The English
new wave group appears on the per-
sonal top 10 of five of the seven re-
viewers polled, and tops the lists for
three of them with two different LPs.

Also finding favor among Bill-
board critics this year have been the
Pretenders, Donna Summer, Stevie
Wonder, Talking Heads, Bruce
Springsteen, and Marianne Faith-
ful.

The selections reveal a wide lati-

«tude of tastes, but, interestingly
enough, most current AOR favorites
are prominent in their absence here.

What follows are the purely sub-
jective and entirely personal choices
of the folks whose job it is to listen
and evaluate the avalanche of new
releases that rumbles and rocks into
Billboard offices every week:

Cary Darling in Los Angeles:

1) THE CLASH, “London Calling,” Epic.
Rock'n'roll as it should be, forever and always.

2) DIRE STRAITS, “Making Movies,” Warner
Bros. Intelligent, understated yet powerful pop
music.

3) LOU REED, “Growing Up In Public,”
Arista. [n which Reed finally comes to terms
with the demon inside himself and his more
commercial instincts.

4) BUS BOYS, “Minimum Wage Rock’n'Roll,”
Arista. Tongue in cheek working class music.

5 TALKING HEADS, “Remain In Light,"
Warner Bros./Sire. Haight-Asbury meets the
Kalahari and the collision is head-on.

6) “PETER GABRIEL,” Mercury. In which the
former Genesis member shows everyone else
how progressive rock should be played.

7) STEVIE WONDER, “Hotter Than July,” Mo-
town. Mass appeal r&b and reggae that doesn’t
sound mass produced.

8) PARLIAMENT, “Gloryhallastoopid,” Casa-
blanca. The recognition of stupidity as a positive
force has never been so much fun.

9) SOUL SYNDICATE, “Was, Is & Always,”
Epiphany. Smooth reggae that goes down as
easy as a chilled pina colada under a swaying
palm tree.

10) THE B-52s, “Wild Planet,” Warner Bros.
Any group that brings “Leave It To Beaver"—
chic back into the mainstream deserves a place
in history.

Jim McCullaugh in Los Angeles:

1) IAN HUNTER, “Live/Welcome To The
Club,” Chrysalis. This is what rock’n’roll is all
about; combines some nice contemporary rock
touches as well. And the live sound recording is
thrilling.

2) TOM PETTY, “Damn The Torpedoes,”
Backstreet/MCA. Although derivative, has
enough melodic rock, drama and energy to fill
10 LPs.

3) JON! MITCHELL, “Shadows & Light,” E/A.
Maybe the only real “artist” recording today.

4) MARIANNE FAITHFULL, “Broken English,”
Island. Comeback artist of the year; fresh, raw,
and exciting. And “Why'd Ya Do It” gets my nod
as single of the year.

5) ROLLING STONES, “Emotional Rescue,”
Atlantic. No “Some Girls,” but these guys' demo
tapes are better than most rock LPs.

6) DIRE STRAITS, “Making Movies,” WB. |
was ready to write these guys off as flashes, but
this LP is brilliant. Aural mind food.

7) SIR DOUGLAS QUINTET, “The Best Of,"
Takoma. The best “best of”’ package of the year.
Where are these guys?

8) THE CLASH, “London Calling,” Epic. Won-
derful, immediate rock’n'roll.

9) BRUCE SPRINGSTEEN, “The River,” Co-
lumbia. | can't explain it, but | get goosebumps
when this guy sings a ballad; maybe the best at
writing, composing, arranging, and singing that
type of tune. Makes Seger and Stewart sound
like amateur night.

10) PAT METHENY, “American Garage,”
ECM. Call it rock, jazz, fusion, whatever; this guy
(and company) dish up some of the best sounds
on disk.

Adam White in New York:
1) DIANA ROSS, “Diana,” Motown. She fi-
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nally got-around to making a solo album reflec-
tive of her abilities.

2) STEVIE WONDER, “Hotter Than July,”
Tamia. Is there no end to this man's creativity?

3) THE JACKSONS, “Triumph,” Epic. The
group reaches new levels of maturity as a com-
posing and performing unit.

4) DONNA SUMMER, ““The Wanderer,” Gef-
fen. The fusion of rock and soul has never been
so fulfilling.

5) DYNASTY, “Adventures In The Land Of
Music,” Sofar. From the label of the year, per-
fect pop-soul in the tradition of classic Motown.

6) PHILIPPE WYNNE, “Wynne Jammin’"”
Uncle Jam. The welcome return of one of black
music's most distinctive and accomplished vo-
calists.

7) CHIC, “Real People,” Atlantic. Not as ad-
venturous as it might have been, but still streets
ahead of the competition.

8) CURTIS MAYFIELD, “Something To Believe
In," Curtom. No matter the prevailing trends,
Mayfield continues to make music of timeless
sensitivity and depth.

9) GENE CHANDLER, “Gene Chandier '80,"
Chi-Sound. This soul veteran proves that true
talent is not dimmed by the passage of years.

10) POINTER SISTERS, “Special Things,”
Planet. The title is apt for this delightful confec-
tion of contemporary pop.

Richard Nusser in-New York:

1) THE CLASH, “Black Market Clash,” Epic.
This is really what rock should be: Great music
for little money.

2) LOU REED, “Rock And Roll Diary,” Arista.
The prince of poetic darkness bares the alterna-
tives to peace and love. A splendid introduction
to a major figure's work.

3) “THE SPECIALS,” Chrysalis. Ultra hip
blending of rock lyrics and rhythms that effec-
tively links disenfranchised biacks and whites. It
should only happen in America.

4) MARIANNE FAITHFULL, “Broken English,”
Island. A Sixties survivor returns with a new
sound and a lesson for the new wave.

5) DONNA SUMMER, “The Wanderer,” Gef-
fen Records. Producer Gorgio Moroder also de-
serves credit for this smooth, skiliful marriage of
rock and soul sung by a pro.

6) “THE CHICLIDS,” TK. This Florida quartet
drew a bad hand in the marketpiace on their de-
but outing, which is a new wave classic. If you
can find it in the stores, buy it. Radio wasn't
ready for its brashness.

7) “THE PRETENDERS,” Sire/Warner Bros.
Erudite rock with an original approach and a

(Continued on page 59)

Capitol Works
To Increase
Lennon Stock

® Continued from page 7

ply of inventory,” says a Capitol
source. “We have been able to con-
tain the record pressing to within
Capitol. However, we have subcon-
tracted some of our tape needs to
ASR”

An ASR source confirms that the
company is handling some of Capi-
tol’s overflow but declined to give
any figures.

However, a spokesman for
Monarch Record Manufacturing
Corp. in Sun Valley, Calif,, when
asked if that company is doing any
disk pressing in this regard says that
both Capitol and Warner Bros. had
told the company not to speak to
anyone and to refer any inquiries
back to the labels.

In terms of album jackets, Queens
Litho senior vice president of sales
Richard Roth notes, “Capitol has
given us some initial orders and we
will fill them in rapid fashion.

“We don’t know what Capitol’s
inventory situation is, but you must
realize that these albums have never
really stopped selling or being reor-
dered. They gave us an order for 22
titles and then came in with a second
order for 14 titles. The second order
was lighter.”

A source at the firm says the big-
gest order for one title was for
250,000. The jackets are probably
being shipped to Capitol pressing
plants, the source says.

At Shorewood there have been
substantial orders received from
Capitol. “We’re on a red hot line
production basis,” states one com-
pany spokesman who confirms the
firm is working on about five titles.
He also says Shorewood of Canada
is doing a “very large order” for the
“Double Fantasy” Lennon LP on

_Geffen Records.

At Ivy Hill, where yet another
spokesman declined to be identified,
presses are “going full blast on pro-
ducing the Geffen album.” As of
Thursday (11), the source says, “we
went back on press yesterday and
we're still on it.”

YOU CAN'T BEAT THESE SPECIAL

LOW AIR FARES TO MIDEM 81

(1) Wed., Jan. 21........ JFK/NCE ,_
Fri., Jan. 30..........NCE/JFK | It’s first come,
first served
(2) Thurs., Jan. 22......JFK/NCE
Fri., Jan. 30.......... NCE/JFK for these
limited
(3) Wed., Jan. 21........ JFK/NCE A=
Fri, Jan. 30...... NCE/LON | Aavailabilities!
Wed, Feb4 .......... LON/JFK You mUSt
(4) Thurs., Jan. 22......JFK/NCE reserve
Fri., Jan. 30........... NCE/LON I
, now!
Sun., Feb. 1.......... LON/JFK 2
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AB 4280 Produced by Brian O'Neal, Kevin O'Neal and Robert Margouleff.

THE BUSBOYS

-
3

And the excitement of the coast-to-coast Bus Boys
movement just keeps growing:

* Time went on to call Minimum Wage Rock & Roll “one of the year’s
standout albums,” joining the chorus of remarkable press attention from
Rolling Stone, Newsweek, Playboy, The Wall Street Journal and the
Village Voice.

* Smash television appearances on Fridays and Midnight Special (with
more to come) brought their knockout visual impact to millions across
the nation...

* There are more believers at AOR radio every day, with the Bus Boys’
airwaves assault landing them a #40 chart debut in Album Network...

* Their current tour is winning more and more converts at each stop...
* And LP reorders keep comingin...

MINIMUM WAGE
ROCK & ROLL
from the Bus Boys.
Rock thatcan’t

be ignored.

ARISTA

www americanradiohistorv. com
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THE BIGGEST
PROJECT EVER.

The Turn Of A Friendly Card.. S

A magnificent tale of obsessnon from

THE ALAN PARSONS PROJECT

featuring the smash hit “Games People Play.”.....

The Album:
'BB:24*/ R&R:6*
The Single:
'BB:637

ARISTA

-~ They’ve never appeared in concert,
few people know what they look like,
yet they’ve sold over 10 million records worldwide!
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Commentary

Time To End Ticket Scalping

By MYRON ROTH

Recent incidents have dramatized, as never before, the evils
of ticket scalping.

In Los Angeles, tickets for Bruce Springsteen’s concerts, with
a face value of $12.50 per ticket, were being legally scalped by

. : ticket agencies for as much as
§  $250. In New York, massive
amounts of Springsteen tick-
ets were illegally scalped for
equally outrageous prices.
Similar situations have oc-
curred regularly along the su-
perstar concert trail.

It’s time for the music in-
dustry to actively seek laws
that protect our audience
from gouging. and to insure
that those laws will be
stringently enforced.

The lifeblood of our busi-
ness is the fan who discovers
talent and music that gives
him joy and meaning, and
spreads that enthusiasm to his friends. It’s that kind of fan who
is largely responsible for the artist’s growth from half-filled
clubs to arena sellouts.

We should ask ourselves what happens to those fans when
they face the prospect of paying $100 or more to see their favor-
ite performer from a good seat. Do they pay the price and cut
back elsewhere by perhaps purchasing fewer album: or going
to fewer concerts? Or do they perhaps give up. angry, but pow-
erless to do anything about it?

Either way, don’t they sour on the whole process? Doesn’t the
music start to mean less because of the betrayal? And don’t we
all suffer as a result?

We need to act now, to stand with the fans, rather than on the
sidelines. New York’s anti-scalping law is an example of the
kind of legislation towards which we should be working. It pro-
hibits tickets from being sold by an agency for more than $2
above face value.

EOE S

Myron Roth: “Doesn’t the
music start to mean less be-
cause of the betrayal?”’

Two years ago, a similar proposal was introduced in Califor-
nia by Assemblyman Mel Levine, but it was defeated because
of intense lobbying by scalping interests and lack of involve-
ment on the part of the music industry. Now, a weaker version
of that bill has been introduced by Levine, limiting the resale of
tickets to no more than 25% above the face value. We must work
to support the bill and urge the legislature to strengthen it.

‘'We need laws to ‘protect
our audience from gouging’

How do we bring the maximum pressure to bear?

® Through the Recording Industry Assn. of America, lobby-
ing efforts should be marshalled and coordinated involving ev-
ery constituency in the music industry.

® Artists should insist that any politician for whom they
raise funds through concerts or other means be an active sup-
porter of anti-scalping legislation. We should also consider, es-
pecially in California, one or more star-studded shows to dra-
matize the issue and raise funds for lobbying efforts.

® Iflegislatures will notact, or if the legislation passed lacks
the necessary strength, initiative methods should be actively ex-
plored.

As the recent abuses in New York demonstrate. simply pass-
ing anti-scalping laws is not enough. Flagrant violations of the
law must be met by immediate investigation and the stiffest
penalties possible.

We have a responsibility to keep faith with those who believe
in our music, with those who make this business what it is. To
do anything less than actively confront the problem of ticket
scalping is to break that faith.

Mpyron Roth is vice president and general manager, West Coast
operations, CBS Records. -

Playing It Safe . . . And Dull

By PAUL A. SANSONE

FM radio can be an exciting medium. I say can be because,
with the exception of a few stations around the country FM ra-
dio has become very predictable and boring. Granted, radio
programmers are under tremendous pressure to produce num-
bers, but there are ways of getting good ratings and still main-
taining a fresh and innovating approach to programming.

Itis easy to pick up the charts each week or hire a consultant
to do it, see what is selling or being added somewhere else, and
drop the proven hit into the appropriate category in the FM
studio rack.

‘Sounds like everything else
he’s playing, so he adds it’

It’s not only easy, it is a poor excuse and example for a so
called “radio programmer.”

If the industry is in trouble or suffering from a recession this
is the main reason. Being a lazy programmer, relying on the old
established acts (i.e. Led Zeppelin, Jimi Hendrix, Pink Floyd,
Steely Dan, etc.) to get the numbers, instead of relying on one’s
own intelligence and feeling has very negative effects on the in-
dustry as a whole, filtering all the way down to the consumer.

John Q. Safe/Lazy Radio Programmer sits at his desk with
the new releases in front of him. He shuffles through the stack
trying to find a nice safe cut that sounds familiar and will be
easy to take by the audience he thinks he knows so well. Ah, he
finds one that sounds just like everything else he is playing (fits
his format perfectly), so he adds it.

The jock comes to work that day bored out of his mind be-

cause he has to play the same stuff over and over again. This
comes_across to the audience/consumer who has to hear the
same sounding stuff over and over again. No one wins!

The poor record company promotion man is killing himself
trying to get new music added. but can’t because the lazy pro-
grammer thinks it does not-sound familiar enough. The record
company in turn will not sign any new talent, or worse, stop
supporting what talent they have signed. :

If there was a mixture of the old established, familiar record-
ing artists played along with the newer unproven artists, it
would reverse the whole process. It is possible to get high rat-
ings by obtaining the right mixture and maintaining a high
street level visibility through aggressive promotion and con-
cert/club support. Radio stations can support local and un pro-
ven talent to a great extent without sacrificing the desirable
numbers.

Programming new and different music would also inspire the
on-air staff to be more aggressive, exciting and innovating in
their presentation. This would stimulate listeners to go out and
buy some of this new music. The sales staff could easily sell a
station along these lines.

There is a whole new generation of listeners/consumers out
there, whether John Q. Safe/Lazy FM Radio Programmer
wants to recognize it or not. Considering that FM radio pro-
grams for the 25-plus bracket for the most part, some intelli-
gent, innovating radio programmer somewhere is going to
clean up and walk the beat on all those virgin ears.

Paul Sansone, a former promotion director at KGB-FM, San
Diego, now heads his own independent label, E&M Records, in
that city.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

Like so many millions, | was saddened and shocked
by the news of the most violent death of John Lennon.
| grew up in England enjoying and experiencing the
new sound of the Beatles. Just hearing their songs
brings back so many poignant memories.

| adored them, like everyone else in my generation
did. t had my hair cut a la Beatle, | wore belts, buckles,
T shirts and anything else that related to this fantastic
group. | was so proud, as a fellow Britisher, when “our
lads" made it on the international scene.

When | heard the news on television, the com-

www americanradiohistorv com

talent.

Letters To The Editor

mentator said that “without John Lennon there would
have been no Beatles.” How true. | mourn the passing
of Lennon for many reasons, but most particularly be-
cause the world will be the sadder by not experiencing
and enjoying all the songs he would have written had
he had the chance to fulfill his potential.

He was the greatest songwriter of my generation
and will always remain so in my heart and in the hearts
of everyone who appreciates genius. | just regret that it
took a terrible tragedy to truly highlight his incredible

Dear Sir:

So many times Cher is judged by her lifestyle, her
clothes, or the current man in her life. People tend to
forget what a fine performer this lovely lady is.

I'm sick and tired over the way she's been pushed
around by disk jockeys and record promoters alike. It's
a disgrace and a downright insult to an American insti-
tution. The disk jockeys are not doing their job. I
thought they were supposed to play what we want to
hear. The whole system is screwed up.

Joha Staring

Heather D. Connor Little Falis, N.Y.

Fort Lee, NJ.
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ROCKPILE
HITS
FANS:

Whirlwind, sold-out concerts across
Americal

ROCKPILE

HITS
CRITICS:

*No rock and roll band shines with more
luster’ N.Y. Times!

“Maniacal dedication to the beat!”
Village Voice!

“No simmering...Rockpile just cooks.’
Real Paper!

“A toe tapper’s delight!” Boston Phoenix!
“And so it goes.’ Rolling Stone!

ROCKPILE
HITS
RADIO:

Across-the-board AOR play on virtually
every cutl Top-40 jumps on “Teacher,
Teacher”! 1-11388

ROCKPILE
HITS

CHARTS:

“Seconds Of Pleasure,” Top-30 and
rising on LP charts! “Teacher, Teacher”
invades Hot 100!

NICK SAYS: “IT’S A LIVING”

ON COLUMBIA RECORDS
AND TAPES!

-T-(‘ ®

| PLEASURE

1C 36886

“Columbid” is a trademark of CBS Inc. ©1980 CBS Inc.
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General News

From London To Tokyo,
Stocks Depleted In Hours

By ADAM WHITE

NEW YORK-The shock waves
caused by the death of John Lennon
reverberated around the globe with
remarkable speed and intensity, and
a phenomenal demand for records
by Lennon and the Beatles has
erupted in every significant music
market.

In Europe, observers compared
the impact of Lennon’s death with
that of President John Kennedy, an
analogy which, as time went on,
seemed to be far less of an exagger-
ation than was at first thought.

Predictably, posthumous Beatle-
mania is at its peak in Britain, where
record stores up and down the coun-
try soldout of Lennon/Beatles prod-
uct soon after news of the musician’s
death.

WEA Records U.K.. anxious not
to exploit the tragedy, declined to in-
dicate the scope of increased de-
mand for the “Double Fantasy”
Geffen album and “(Just Like)
Starting Over” single, but EMI Rec-
ords put its Hayes, Middlesex, fac-
tory on overtime, working at max-
imum capacity, to produce Beatles
repertoire.

Within 24 hours of the shooting,
EMI had received orders for 100,000
copies each of “Imagine,” “Happy
Christmas, War Is Over” and “The
Ballad Of John And Yoko,” all sin-
gles.

Coverage in the British media was
unprecedentedly vast, with popular

- e
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NEW YORK-—The print market
reacted swiftly to consumer demand
for song product associated with the
late John Lennon.

Cherry Lane, which handles most
of the major Lennon & Paul
McCartney copyrights as a result of
a print deal with ATV Music estab-
lished in July 1979, reports that by
Tuesday (9) morning it had received
orders of 15.000 for two of its Len-
non-McCartney folios, “Lennon &
McCartney Deluxe™ ($5.95) and “50
Songs By Lennon & McCartney
(35.95) that completely wiped out
existing inventory on both titles.

Lauren Keiser, president of
Cherry Lane, notes that of the 19
folios of Lennon-associated mate-
rial, the following have received the
greatest order response: ‘“Beatles
Complete” (316.95), “Beatlemania,
Vol. | & 2 ($6.95 each) and “The
New York Times Great Songs Of
Lennon & McCartney” ($9.95).

Also, Keiser notes a strong re-
sponse to a matching folio of Len-
non’s solo album for Capitol,
“Sometime In New York City.”

Interestingly, the publisher had
already planned to feature Lennon
& McCartney songs in the second of
its “Pocket Guitar” ($3.98) series
recently introduced.

Keiser says the Lennon-McCart-
ney “Pocket Guitar” edition should
be ready for sale in a week’s time.

Before its deal with Cherry Lane,
ATV had assigned the print rights to
its Beatles holdings to Warner Bros.
‘publications. “The Beatles Com-
plete” was one of the folios previ-
ously marketed by Warners, while
Quadrangle Books, the book pub-

PRINT MARKET SOARS:;

Heavy Demand For
Songs By Beatles

By IRV LICHTMAN

newspapers like the Daily Mirror
turning over its entire front page to
Lennon, while the Times, too, led
with the news, treatment more pro-
fuse than that accorded to many a
deceased head of state.

Both BBC-TV and independent
television re-arranged schedules to
cover the story, and the former
screened the Beatles’ “Help” movie
at short notice.

On the European continent, the
reaction was similar. Observed Wil-
fried Jung, EMI director for Central
Europe, “I've never known such an
overwhelming response on the part
of the German public to the death of
an artist. The shock and anguish
eclipses even that which followed
the death of Elvis Presley.

“People have been rushing into
the record shops to buy John Len-
non albums, and I would doubt if it’s
possible to get any recording at
present by Lennon or the Beatles in
any European territory. We've even
been considering importing albums
from the U.S., although I imagine
the same position obtains there.”

EMI Electrola in Cologne has had
to call upon the CBS pressing plant
in Holland to help meet the demand
for Lennon product because of the
limited capacity of its own factory,
recently damaged by fire.

“I don’t know what we’d have
done if we had not been able to or-

(Continued on page 82)

lishing affiliate of The New York
Times, published “The New York
Times Songs Of Lennon &
McCartney” in the mid-"70s in a
hardcover edition. The book was
edited by Milt Okun, the musi-
cologist/producer who is a principal
of Cherry Lane.

At the Charles Hansen retail print
outlet at 1860 Broadway, located
near the Dakota apartment house
where Lennon lived and was slain,
Laura Kaminsky, comanager, states,
“Almost everyone who comes in
requests Beatles material.” Some of
the Beatles product includes Hansen

(Continued on page 30)

Global Demand For Lennon Disks Accelerates

Billboard photo by Chuck Pulin

Dakota Vigil: Some fans put flowers on the gate, and others just stand vigil outside the Dakota Apartments in New York
to honor John Lennon, who was killed just inside this gate the night before this picture was taken. Several thousand

U.K. Colleagues
Generous With
Their Tributes

By PETER JONES

LONDON—Many of the people
with whom John Lennon worked in
his British homeland during the *60s
heyday of the Beatles were swift to
pay tribute to the man last week.

Among the closest Lennon associ-
ates from that era was George Mar-
tin, who produced the Beatles’
recordings up to and including “Sgt.
Pepper’s Lonely Hearts Club Band.”
Commented Martin. “John’s death
made me very angry at the violence,
that a violent world should do this to
one of the great people of our time.

“I wouldn’t say he was a great mu-
sician as such, but he was certainly a
great man. His astringency lent a lot
to the sweetness of Paul. The real
point is that he was a true original,
with a zany sense of humor that
could elevate the meanest of spirits.
For that alone, he’ll be missed. His
death points the lesson that we have
to curb the pornography of violence
which pollutes our world.”

From Peter Brown, former man-
aging director of the Beatles” Apple
operation and best man at Lennon’s
wedding to Yoko Ono, came this
tribute: “He was the brilliant Beatle.

(Continued on page 30)

fans braved cold and rain to visit the site.

Beatles Music All Over the
Dial, Just As In the ’60s

By DOUG HALL

NEW YORK-A quick spm
across the radio dial Tuesday (9)
would lead a listener to believe that
he has been transported back to the
1960s at the height of Beatlemania.
Beatle music was everywhere.

But a closer listen disclosed it was
part of radio’s mammoth tribute to
the late John Lennon. Disk jockeys,
newscasters, often eloquently, some-
times awkwardly, kept listeners up
todate with details, background,
color and tributes as the shooting
and death of Lennon unfolded.

Some of the air personalities
spilled their guts into their micro-
phones, some like WNFW-FM New
York let their listeners do that with
extensive call-ins and some like
Don Imus on WNBC-AM, New
York, whose forte has always been
humor, became low key.

Among the most eloquent was Jim
Kerr WPLJ-FM New York morning
man. who on his 28th brithday,
Tuesday (9) said, “I was too young
to fully understand feelings of older
people when John Kennedy was
shot. Now I understand and I am no
longer young. I'm grown up now.”

WNEW-FM’s air staff happened
to be gathered for an annual Christ-

mas concert at Lincoln Center, only
blocks away from the scene of the
Lennon shooting, when it heard the
news.

Program director Scott Muni and
most of the staff returned to the stu-
dio. Vin Skelsa was on the air at the
time. Other WNEW-FM staffers
raced to the scene and Roosevelt
Hospital, where Lennon was taken
and pronounced dead. A decision
was made to intersperse Lennon’s
music with call-ins from bereaved
listeners and reports from the field.
The station went non-commercial
and stayed that way until noon the
next day.

Jim Cameron of NBC’s Source
Network was at home in Brooklyn
Heights when he heard the news at
11:11 p.m. He called network oper-

‘ations and was told to get back to

Radio City in Manhattan while an-
chorman C.D. Jaco headed for Len-
non’s apartment house, the Dakota,
scene of the shooting, where a crowd
had gathered.

Cameron. Jaco and Bill Vitka
swung back and forth through the
night, pulling live feeds from the

(Continued on page 40)

Assassination Brings All-Time Record Media Coverage

® Continued from page 7

background story to delve into the
subject of gun control. President-
elect Ronald Reagan, in a separate
instance, noted he didn’t believe
Federal gun control was the answer.

People inspired by Lennon’s mu-
sic commented on camera their pain
was linked to the death of John F.
Kennedy. “Why do those people
who are linked to peace die so
violently?” was a common theme.

Some commentators made men-
tion of the fact that many of today’s
college age students were too young
to have lived through the Beatles
’60s era, but had gotten into Len-
non’s music at a later date.

While many people spoke of Len-
non’s concern for loving humanity,
there were others who found other

emotions in his music. As one teary
eyed girl said in L.A., clutching her
newly purchased Lennon/Ono LP
for the tv camera: “You can hear the
misery and emotion of teenagers in
his music.” “He made you think.”
responded a man holding a candle
in Century City.

Jack Douglas, the producer of his
Geffen LP, commented on CBS-TV
that Lennon’s statement was “how
important family is.” To many
young people, even those in their 30s
who had gone through the anti-Viet-
nam War protests with Lennon, he
was indeed part of their philosoph-
ical family.

And although he broughta tough-
ness. irony and intellectual abra-
siveness to his music, Lennon was
still a realist about life, as witness
this comment broadcast on a

www americanradiohistorv com

network special which replayed a
1969 conversation in which he was
asked how he would act if he ran
into someone aggressive on the
streets: “I believe in running away to
live another day.” Lennon parried.
“I'might talk te him while I was run-
ning, though, ‘hey, peace brother.” ”

In L.A. broadcasters who had
known Lennon were important in-
terview subjects. B. Mitch Reed
spoke on KABC-AM with host Mi-
chael Jackson and later on several
local newscasts about his suffering
over the news. Casey Kasem was
filmed by KNBC-TV redoing the in-
tro to Lennon’s hit single, “Starting
Over,” for his “American Top 40”
radio program.

In New York Jonathan Schwartz
of WNEW-AM offered his own in-

sight into Lennon’s mystique for
CBS-TV viewers.

Singer/poet Ron McKuen com-
mented on L.A. tv that Lennon
“helped older people understand
what was not a nice thing.”

And in London George Harrison
called the killing “the ultimate rob-
bery.”

So while newspapers published
banner headlines about the crime
and radio DJs spoke mournfully to
their listeners (in some cases for tv
news crews), cash registers were
clicking all over the world. Com-
mented Ray Avery, a Glendale,
Calif., dealer Wednesday (10): “I
don’t think there’s a John Lennon
record in any store or at any dis-
tributor.”

Commerce and grief coexisted.
“All you need is love.”


www.americanradiohistory.com

And, in the end the love you take

Is equal to the love you make.

John Lennon
- 1940-1980
Thank you.

Northern Songs Ltd.
Maclen Music, Inc.
- ATV Music Group

www americanradiohistorv com



www.americanradiohistory.com

"G961 S.3| "AzeiO suey 98eussl 419y} SuIALp BJe Ssajjeag S} PUB HIOA MAN Ul wnIpeg eayg s,}| :sudivy wnjuowspuey

N
G S e

G i

e

e N
G G
SN w&&g b

i

(6¢ 28nd uo panunuo))
SeM UOUUT SWIR AI01S 190Uy
‘Alenue[ ur swWnawos
pasealas 0q 01 471 LAserue,] 21qno(],,
JUSLIND SIY WOl asealds a3uls 1xau
a1 Sunpo Wiy pey 1unodde AU
‘usmop pauund sem 9y 310Joq
SINOY Apuo o1pnys AI01BJ 1TH S,J10 &

MIN Ul Fulop sem UOUUT IBYM
01 SE $ALI01S Om] 31t A1y uewsayods
'soig JOUIEAN © O] SuIpIiody
‘wnge uaj
-Jo) puod3s siy 10§ JuIpIodas sem Y
UYD1UM [ELI2IBL PaSLajaIun §,uouua |
uyof Jo sutvwal jeym dendads o)
arteward sJ11—S3TIONV SOT

AB)sA e sia)sey pasesjalun

"ZL6T Ul MOYS sei3noQ axIly ay) paisoyod uouuaT
uayMm UOISIA3]3} uo janp e Suis £41ag ¥INYJ puke uouua ] uyor :yonyo @ uyor

SBAIYDIY UliNg %onyo

(89 2dvd uo panuiiuoy) plIom IS
-NW 2y1 0} $SO] d|qBINSBIWWI 3] 1©
puUR—3WLId 3Y) JO IDUI[OIA SSI[ISUIS
a1 e Anng jo asuds e yim pajd
-n0d SeM YIewIale 31 ul pasudtiod
X2 Yooys Jo asuds aaiseasad ayy
JSyuel o ut jasodwon 18218
v 150] aaaM -91doad jo ono ® pue
sisnw Jo Aol & yons pey af,, JIOA
MAN UTIDUUTP SPIEME [N P18 2161
UI UOUUDT 12W Ol “UOISAIJ SIdURI]
1uapisard 291A NG pres . SI9
-Kead paysny ynm spuodsar prom
aisnw ayl ‘sjjey jues v awn Auy,,
"SIAI 1121 01 SuOn
-NQUIIUOD SIY INOQE PAdSIUIWAT I[P
SOAIINJOXD PUE SURDISNA "UOUUIT
Jo 13lgns oy 01 £jjenunuod pausny
-31 §]9211S 3yl UO puUT SIIYJO ‘SoIp
TS UI UOTIPSIBAUOD “AEp 1XaU Y |
"SINIANSI) S, JUIUDAD Y] O}
310U PauUAPPES T ISED JopInul S Hou

i

U7 JO pIom duldFurAg, ‘wingje
mau suiey nojAwwyg 1oy Aured u
-udsi| ® 3unsOly sem SPI0dIY "SOIg
IduIEAy 219ym "s9[dfuy SO uj

‘adeys ayy joo1 anauka Awue ]
Idul[peay 210Jaq saA[asway) uowe
smau ay) pasadsiym s1aquuatu 2dudrp
-NE ‘1100u03 11jauaq Julsieipunj e Jo
ISPIW Y1 Ul SEAM "USSY SIdILIMIUOG
JIITAYSEN 2Yl aIaym uj/uxg oyl
1y 1oquios A[¥ainb pauiny poow o)
Ansnpur A13Unod 343 1Inoy3noay ],

"PAIINMO0
11 121 sjuowow Ajuo Apagen ay) jo
FuluIed] AurRW YA "AJTUNWWod Jiuy
-950[5 SIY1 YInoays a1y prim a1y papo
-ARI} pIogy “(8) 1ySiu Kepuopy Sui
-A®[s s ,uouuaT Jo smau ay) g poIn
-1BUS sem ANSnpul dISNW 3|[IAYSEN
3] "UOUUIT UYO[ 19W I9AI PRy 219y
m3j  yZnoyy—371TIAHSYN

AL A A9

HH SM3BN uoljeuISSessy
usym [paiapeys, a|jIAyseN

"sajuewJoyiad

anqnd wioly painal ay 94049q uouud Aq ades e uo ssaueleadde ayqnd jse}

8Y3 JO 3UO 3q 0} paAallaq s! 3} "vZ6T 49GWIAON ul udapJey) asenbg uosipepy) je
a3ejsuo uyor uoy3 pue uidne| sjusag sulof uouua uyor :;adueieaddy jse

SBAIY2IY UliNd %ONyD

‘JOU ale A3yl AU
-NJIOJUN MO ,, dJIYMD 40f 4200 4240
24D SaWil) pADE jmou 4d1spa Sui11ad
s,11 g ydnoa iaa u2aq .1y, 0O A
SSuIS  J9AQ). A1y SAWI] PIR[,, Ul
2q 01 paroid 030 ; Zuoim moyng

“YUIQ2I SIY JO UONBWITIJE 3] $3Z1[0q
-wAs swil douea), s.uouus]

JUWIE S3A0T OYAy UBWOA, V STH
uejy A19a3,, pur  Juylowog I
IAID),, . SSTY] SSIY] Ss1Y,, Ul passaidxa
SI 9A0| S,UOUUT 10 PIdU S,0MOA

SQL-PIW 2Y)
ut saal] a1eand Jayy ur paisixa [row
-1ny 1aadieym o8ind Aoy yoiym ut
Soreip v st uQ Suaop w,,, S.0N0 A
Kq pamojjoj . noA Suiso w],

03 11 191 01 pvy 150l [ /punod-o8
-Aaiatu ay1 uo Jupla 1a3uo] on /]j04
wayl yivs 01 0] &pad [ /punod
pup punos o3 sjpaym ayi Junyopm
249y Junns isnf wi [, Qs s1eak Al
1se[ oY1 SUIOp U3 $,3Y JBYM JO UOT
-sanb payse uayo oyl siomsur uou
-u97 S[Paym YL Suiymem,, U0

. Aom daaaa u1 £yon] os a4 om
puy j1axy00; &w ur ainof j1axyo0d
4nod up ui J,, s3uis ays a1dym 28Uy
INOA W,],, UO SSOIJE SAUWIOI UOUUIT]
10] 9A0] Jay a[iym skog [njuneag,,
Ul PaleIs SI Urdg 10J A0 SONOA

. suppd
Jay1o Zuiypw Asnq a4 nod ajym
nod o1 suaddoy 1pym s afry/puvy
dw oy s120415 1 $50.40 nod 2u0fog
- adp Jo w0 nod aas 03 11vm djpavy
und [ /Apmp Juijivs uvasro ayi uo o
doq nfunvag,, :s3uis uouus . (Kog
3unie() Aog [njuneag,, ur passaid
-X3 S1 URIG UOS 0] JUIWIWIWOD ST

.08 nod 197
4242U JI.] 0YOL YO /0YOL D3P 240]
N0 Y1) plom 3yi up Suiygiou jury
s4amoyf Suipnf v axip isnl im [ ranoy
up Jsnl’s,11 fi uaag ;0404 4ap 13110}
249y 2420 nod ysim J,, :sGurs 2y a1aym
LOYOA Jea(],, uo aandadsiad oyurind
IaU1INJ ST OYO X 10J DAO] S,UOUUD]

. (412a240f pun mou nod aao;
1) /uindv puv uipdo puv uindv nod j1;
aut 13 08 juind 40 mo..40s nod 3snpd o1
1uvaw 4a13u | juinjdxa aw 1) aspayd
uDwioA,, "sguos [esuk] pue yueugiod
1SOW SIY JO U0 UBWOA,, Ul OO A
10J 9A0| SIY S$IDIOJUIDI UOUUIT]

‘Buieadde Kjjes
-12A1Un 08 pue onsiundo os *(sy10m
Ja1iea 01 uosuedwos ur) awey o0s
u23q $OUA| S UOUUIT ALY IDAIN

'suej Jo plIom
® 0] put UBIS UOS 0] JAYIO (ILI 0]
9A0] JO JUSWTWWOD T UO Paseq ST 4
anud ue drymuiod sy oy way) Jut
-MO[[OW ‘OUQ) PUP UOUUIT PaAIUOY]
-U0d 1) [IOWIN] PUE 1SIIUN 1dUUl
IaAdym pasidioxd pey Apuatedde
SWNQ[e UIdMIDG SIBIA dAl YL

« 42Y1230] sno1aid os st 412801 afy
4NQ,, SBUIS UOUUDT AIdYM _I2AQ) Ful
-WRIS (9177 18nf),, Jo saur| Sutundo
3Y) IBDY 01 MOU SI JI pES MOY

"SOUA] SO0 A
pue SIy iog ul pajdapyal ‘punu

Jo 2ovad wiy uaa1g pey o1 dnsaw

-Op © 01 JWN-[[Nj PIIOAIP Y YIIYMm
ut “oudas FuIp1odal ay) woyy HduIUNS
-q 1R3K-0A1) DY) *AI0ISIY "S ) Ul BID
JUSJOTA B PIZIIDIDBITYD JRY) SLOJ}I
0[08 UO puE S3)183g U3 YIIM SIUIY])
[ponijod-oos s uouus| ayun

‘d1 . Asmiue a|qno(].. S,040 & pue
SIY SQUILIdPUN TR} JUDWIUNUOD pur
Apmbuen 2y Suwopisuod yieap
[PINIG ® yons paip uouud| uyor
1'Q ool s31—S4T4ONY SO

NOSIHdVH i 49

siybisul
M3N Smoys

PP PP PP

o

SMa|] [0soUaN

wwWw americanradiohistorv com

d1se |

advos81118 0861 '0¢ H3gW303d

8¢


www.americanradiohistory.com

37

4
A

NS
.

Ran

[P

-

™

www americanradiohistorv com

John Lennon

“He will be remembered
long after the last

memory is gone. "

o
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DECEMBER 20, 1980 BILLBOARD

General News

John and Yoko Ono: a moody look in an otherwise happy relationship.

Lennon’s Colleagues

® Continued from page 26

If he seemed calculating and tough
on the surface, he was certainly shy
and sensitive underneath. Crazy, but
brilliant, and a true genius.

“People somehow still under-
estimate the range of his talents. He
wrote books, made films, had a play
produced for the National Theatre
in London. But most of all, he
created the Beatles.”

Tony Barrow, one-time Liverpool
journalist who became senior Bea-
tles publicist in 1963 and stayed
through the Beatlemania years, said:
“Clearly, John was the dominant
personality of the group. It was the
perfect mismatch between John and
Paul that made what they did so
brilliant: the one romantic and the
other musically violent.

“John was the last of the four

Print Action

® Continued from page 26

folios made when Hansen had print
rights to their songs.

“We’re planning to have Beatles
folios flown here from our ware-
house in Miami,” Kaminsky adds,
also noting that the store is putting
together an “historical window” on
Lennon and the group.

By midweek, other retailers and
print jobbers were reporting a big
demand for Beatles folios, led by
“Beatles Complete.”

Among the jobbers, George Biello
Jr. of Charles Dumont & Sons in
Cherry Hill, N.J., says that retailers
have apparently recalled the death
of Elvis Presley leading to a “panic
of demand” for Lennon-associated
folios lest they be caught short.

The sales manager would not pre-
dict how long this demand might last
beyond the immediate period of
Lennon’s death.

But, as Steve Einhorn, director of
operations for the Carl Fischer/
Walter Kane jobber/retail setup de-
clares. “We’ve always had a hard
time keeping Beatles material in
stock.” The company maintains job-
ber/retail units in New York, Chi-
cago and Los Angeles and a retail-
only location in Boston, basically
geared for the educational print
market although Beatles product is
available there.

“The Chicago retail unit had to re-
plenish most of its Beatles stock on
the floor by Wednesday,” Einhorn
reports. He adds that his immediate
task was to review with the branches

“stock on hand, recalling his associ-

ation with Sesame Street Records
when Presley’s death “threw Sesame
eet product ofl’ the presses”

whom I got to know well, and this
really concerned me at first. But in
the end. | realized that this kind of
barrier was John Lennon, part of his
character. It existed with everyone,
including Cynthia, his first wife. He
chose his friends carefully, but once
he did, his friendship was something
to value highly.”

Publisher Dick James, head of the
Dick James Organization, founder
of Northern Songs, which handled
Beatle copyrights, offered this ap-
preciation: “There’ll never be an-
other one of his kind, for he and
Paul McCartney made up the great-
est team of the century.”

From Gerry Marsden and Cilla
Black, two Liverpool artists for
whom Lennon and McCartney
wrote songs, and who rose to fame as
part of the “beat boom” sparked by
the Beatles, came these tributes. Said
Marsden, “What John has left be-
hind in his music and creativity is a
bigger monument than any actual
statue could be. He’s his own leg-
end.”

Commented Black, “John was es-
sentially reserved and shy, but he
was also very much a doer. He en-
couraged me to get up and sing. He
thought T had something to offer,
and told Brian Epstein about me. He
believed, but he actually did some-
thing about it.”

Tributes have come from many
other musicians here, including clas-
sical composer Sir Michael Tippett
and from record industry executives,
including EMI’s Bhaskar Menon,
L.G. Wood, Ken Eastand Sir Joseph
Lockwood.

Menon, chairman and chief exec-
utive of EMI Music worldwide, ob-
served, “We are all greatly saddened
at the news, both at EMI in the U.K.
and Capitol in America after a long
association with John Lennon, and
certainly after a long friendship, I
feel a great sense of personal oss. He
was a tremendous talent, a great
contemporary poet who will never
be forgotten.”

And Sir Harold Wilson, former
UK. prime minister who recom-
mended the Beatles for their Mem-
ber of the British Empire medals in
1965 (though Lennon was later to re-
turn his because of the government’s
stands on Biafra and Vietnam), of-
fered these remarks:

“He gave the kids something to
think about, something to follow,
and he kept them off the streets. I
thought he should be honored be-
cause he and the others created
something new and exciting. Even if
the establishment didn’t think much
of it all, Lennon and the Beatles did
more than all the forces of law and
order could have done.”

Lennon Orders Top Elvis’

® Continued from page 5

store in the Eagle Rock area, accord-
ing to manager Elliot Mills. Some
spoke with English accents, he
added. Rick Zeff of Licorice Pizza
here said the demand for Lennon
product increased “tenfold” by
Tuesday.

Robbie Macdonald of the Tower
Records store on the Sunset Strip
here said a long line had developed
at the register by 10 p.m. the night of
the murder and many consumers
were purchasing six to eight albums
each.

Assistance in preparing this story
provided by Karen Kelly, Irv Lich-
tman, Jean Callahan, Kip Kirby and
Alan Penchansky.

“ Elmer Johnson of the May Co.
Platt record department in West-
wood, said he received several cus-
tomer calls Tuesday morning about
Lennon product availability, which
is unusual as he rarely is called
about recorded product.

Mike Reff of the six Everybody’s
stores out of Portland, Ore., and
Harold Okinow of Lieberman En-
terprises, Minneapolis, the major
rack, were, like many of their peers,
on the phone early Tuesday morn-
ing calling for additional Lennon
product.

Reff earlier had called his man-
agers at their homes to ascertain
their needs, while Okinow reported
prime racked accounts record liaison
executives voluntarily called regard-
ing restocking.

Barrie Bergman of the 109-store
Record Bar chain, based in Durham,
N.C., found his warechouse and store

inventories out of Lennon product
by Tuesday night. “I've never
known an event thatcaused so many
phone calls from the media,” the
chain’s president said.

“l must have had 15 interviews
from tv, print and radio news
people. Next time 1 will have to ar-
range a press conference because it

FIRST ASSASSINATION

took so much of my vital time during
this holiday period,” Bergman
added.

Evan Lasky, president of Danjay
Music, the one-stop franchisor
which serves more than 100 inde-
pendent franchisees, found a similar
problem in Denver.

(Continued on page 54)

28 Stars Die Unnaturally In 21 Years

LOS ANGELES—John Lennon is
the first rock personality to be as-
sassinated. Since 1959 28 music per-
formers have died, but only one
other at the hand of a murderer. Jazz
singer Eddie Jefferson was gunned
down outside a nightclub in Detroit
in 1979.

This is the list of pop music casu-
alties:

John Bonham, Led Zeppelin
member, choked on his own vomit
after heavy drinking, England, 1980.

Sid Vicious, Sex Pistols, heroin
overdose, U.S., 1979.

Keith Moon, the Who, drugs and
alcohol, England, 1978.

Ronnie Van Zandt and Steve
Gaines of Lynyrd Skynyrd, plane
crash, U.S., 1977.

Elvis Presley, suspected drug
overdose, U.S., 1977.

Marc Bolan, T-Rex, car accident,
England, 1977.

Phil Ochs, folk singer, suicide,
U.S., 1976. )

Jim Croce, pop singer, plane
crash, U.S., 1973.

Cass Elliot, Mamas and Papas,

v choked to death on food, England,

1974.

NOBODY’S PERFECT

Bobby Darin, heart surgery, U.S.
1973.

Graham Parsons, Flying Burrito
Brothers, drug overdose, U S., 1973.

Berry Oakley, Allman Brothers,
motorcycle accident, US., 1972.

Duane Allman, Aliman Brothers,
motorcycle accident, U.S., 1971.

Gene Vincent, pop singer, bleed-
ing ulcers, U.S., 1971.

Jim Morrison, the Doors, heart
failure, France, 1971.

Janis Joplin, heroin overdose,
U.S., 1970.

Jimi Hendrix, guitarist, heroin
overdose, England, 1970.

Brian Jones, Rolling Stones,
drowned, England, 1969.

Otis Redding, soul singer, plane
crash, US., 1967.

Sam Cooke, soul singer, shot,
U.S., 1964.

Johnny Burnette, drowned, U.S.,
1964.

Johnny Horton, car accident,
U.S., 1960.

Eddie Cochran, car accident, Eng-
land, 1960.

Buddy Holly, Richie Valens, J.P.
Richardson, plane crash;U.S., 1959.

Lennon’s Ego & Intransigence
Irritated Those Who Knew Him

LOS ANGELES—No pop artist
since the early 1960s was more musi-
cally gifted than John Lennon.

And of the four Beatles, Lennon
was—among those in the industry
who worked with him—the most dis-
liked.

His ebullient songwriting partner,
Paul McCartney, was Lennon’s
equal musically and, in retrospect,
as responsible for the Beatles’ aston-
ishing success as was Lennon. But
the two were destined to clash from
their early days in Hamburg and by
the end of the 1960s decade the con-
flict was obvious.

And so the Beatles died.

When Capitol Records released “I
Want To Hold Your Hand” Dec. 26,
1963, the group’s first records (is-
sued in the U. S. on the Vee Jay and
Swan labels) had already failed.
Capitol had rejected the six tracks
and EMI London had placed them
with Vee Jay and Swan in an effort
to score in the American market as
the Beatles were succeeding in Eng-
land.

But “Hand” was a bell-ringer
from its opening four bars. By New
Year’s day 1964, Capitol’s produc-
tion chief Dave Lawhon had every
Capitol press and presses owned by
RCA and a couple of independents
working an unprecedented 24-hour
schedule to meet the demand. Sales
topped one million 10 days after
“Hand” was released. The disk sold
itself. Only minimal promotion was
employed.

The Beatles suddenly were the
most spectacular act in history, ex-
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By DAVE DEXTER JR.

ceeding Elvis Presley, Frank Sinatra
and even Bing Crosby when he
broke through in the ’30s.

Within the Capitol Tower, several
of us hustled to rush a Beatles LP
into the stores. When enough tapes
arrived from England we spent
hours adjusting the British Parlo-
phone equalization and adding re-
verb to conform to Capitol’s stand-
ards.

Lennon and McCartney, from a
hotel room in Miami where they
were resting up at the time of their
first U.S. visit to appear on the Ed
Sullivan CBS-TV program in early
’64, telephoned me to praise the
“fabulous” sound Capitol’s engineers
had achieved on the American re-
leases.

But all that euphoria changed
swiftly.

Lennon advised Capitol’s man-
agement that he didn’t care for the
album covers Captiol was devising.
Lennon didn’t like the back covers,
either. Nor did he approve the
sounds of the Beatles tapes issued by
Capitol, an abrupt 180-degree turn-
around from his previous praise of
Capitol’s eq and reverb adjustments.

McCartney, George Harrison and
Ringo Starr did not complain. Only
Lennon.

And when Capitol’s president,
Alan W. Livingston, hosted a cock-
tail party for the Liverpudlians in
1964, when they were appearing in
concert at the Hollywood Bowl, 25
or 30 well-dressed, well-mannered
little children, all neighbors of Liv-
ingston in Beverly Hills, stood out-

side Livingston’s property patiently,
occasionally shouting for the Beatles
to come to the window and be seen.

I 'asked Lennon, who was standing
nearest the window facing the chil-
dren, to move over a few feet and
yell a “hello.”

“Why those bloody little bas-
tards,” Lennon arrogantly replied,
“they try to interfere with us con-
stantly, try to deprive us of our pri-
vacy. We've had it with ’em, mate.”

It was an unthinkably rude re-
sponse. But Ringo and Paul obliged
the children.

Lennon became more intransi-
gent as the Beatles successes pyra-
mided. He demanded a different
manager than the others after Brian
Epstein died. He differed with his
three colleagues violently in the op-
eration of their disastrous Apple la-
bel. And it was Lennon who bitched
the loudest about my choice of songs
to be included in the group’s Capitol
albums. Nothing we did at Capitol
appeased him.

One can look back now and chari-
tably conclude that the privations he
suffered as a child, growing up with-
out his mother and father, may have
shaped him into the adult he be-
came. His abnormal childhood
made him an abnormal adult.

But for all the difficulties those
who were associated with him expe-
rienced, Lennon will be remem-
bered well for his musical contribu-
tions. Unlike himself, there was
nothing eccentric or unlikable about
John’s artistry. And that’s what all of
us will remember.


www.americanradiohistory.com

Dearest Yoko,

Thre powers 0/[ the universe take back fo
themselves those whom /Aey value most and who
gtve most 0/[ themselves to the world in which
/Aey Lrve. Fobirs passing 1s a severe, inconsolable
loss to all 0/[ us who bad the prz'w’/eye 0/[ fnowﬁzy
4, foozby firm and respecting fum. I grieve
with you and pray that we will all be yrazz/eof the
s/reny/ﬂ fo withstand this loss.

A Wiy

ZAGS%GI‘ %12 or

www americanradiohistorv com
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General News:
John Lennon Hit List (Including Beatles Hits)

Here is a listing of John Lennon product, individually and with the Beatles, indi-
cating when the disk hit the Billboard chart, its position and weeks on the chart.

Chart Weeks Chart Weeks Chart Weeks
Entry Highest On - Entry Highest On Entry Highest .. On -
Title Date Position Chart Title Date Position Chart Title Date Position Chart
Lennon LPs
Two Virgins Tetragrammaton  2/69 124 8 Introducing . . . The Beatles Vee-Jay 2/64 2 49 Strawberry Fields Forever Capitol ~ 3/67 8 9
Unfinished Music No. 2: Music With A Hard Day's Night United Artists ~ 7/64 1 51 The Ballad.0f John And Yoko Apple  7/69 8 9
The Lions Apple  6/69 174 8 The Beatles (with Tony Sheridan & P.S. 1 Love You Tollie  5/64 10 8
Wedding Album Apple 12/69 178 3 their Guests) MGM  2/64 68 14 Eleanor Rigby Capitol  9/66 11 8
Live Peace In Toronto 1969 Apple  1/70 10 32 In The Beginning (featuring Tony . Revolution Apple 10/68 12 11
John Lennon/Plastic Ono Band Apple 12/70 6 27 Sheridan) Polydor  5/70 117 7 And | Love Her Capitol  8/64 12 9
Imagine Apple  9/71 1 30 Jolly What! The Beatles & Frank Ifield Vee-Jay 4/64 104 6 | Saw Her Standing There Capitol  3/64 14 11
Some Time In New York City Apple  7/72 48 17 The Beatles Vs. The Four Seasons Vee-Jay 10/64 142 2 Matchbox Capitol 10/64 17 8
Mind Games Apple 11/73 9 18 Songs; Pictures & Stories Of The Ain’t She Sweet Atco  8/64 19 9
Walls And Bridges Apple 10/74 1 27 Fabulous Beatles Vee-Jay 10/64 63 11 Rain Capitol.  7/66 23 7
Rock "N’ Roll Apple  3/75 6 15 The American Tour Radio Pulse- Slow Down Capitol  10/64 25 7
Shaved Fish Apple 11/75 12 14 With Ed Rudy beat News 2  6/64 20 13 I'll Cry Instead Capitol  8/64 25 7-
Double Fantasy Geffen 12/80 11 3 The Beatles/1962-1966 Apple  4/73 3 57 My Bonnie MGM  3/64 26 6
The Beatles/ 19671970 Apple  4/73 1 57 Baby You're A Rich Man Capitol  8/67 34 5
Lennon Singles Rock ‘N’ Roll Music Capitol  6/76 ) 30 Thank You Girl Vee-Jay  5/64 35 7
Whatever Gets You Thru The Night Apple 11/74 15 1 Don't Let Me Down Apple  5/69 35 4
Instant Karma (We-All Shine On) Apple  3/70 13 3 Beatles Singles I Don’t Want To Spoil The Party Capitol ~ 3/65 39 6
Imagine Apple 11/71 9 3 Hey Jude Apple 10/68 1 19 From Me To You Vee-Jay 3/64 41 6
#9 Dream Apple  2/75 12 9 | Want To Hold Your Hand Capitol  2/64 1 15 All My Loving Capitol  4/64 45 6
Power To The People Apple  5/71 9 11 Get Back Apple  5/69 1 12 Yes It Is Capitol ~ 5/65 46 4
Give Peace A Chance Apple  9/69 9 14 Can't Buy Me Love Capitol  4/64 1 10 Act Naturally Capitol  10/65 47 7
Mind Games Apple 12/73 13 18 Yesterday Capitol  10/65 1 11 You Can't Do That Capitol  4/64 48 4
Stand By Me Apple  9/75 9 20 Help! Capito!  9/65 1 13 0Ob-La-Di, Ob-La-Da Capitol 12/76 49 6
Cold Turkey Apple 12/69 12 30 We Can Work It Out Capitol  1/66 1 12 If 1 Fell Capitol ~ 8/64 53 9
Mother Apple  1/71 6 43 Hello Goodbye Capito) 12/67 1 11 I Should Have Known Better Capitol  8/64 53 4
Woman Is The Nigger Of The World Apple  6/72 5 57 | Feel Fine Capitol 12/64 1 11 | Am The Walrus Capitol  12/67 56 4
Starting Over Apple 12/80 8 4 She Loves You Swan  3/64 1 15 Roll Over Beethoven Capitol  4/64 68 4
Let It Be Apple  4/70 1 14 Sgt. Pepper’s Lonely Hearts Club
Beatles LPs A Hard Day’s Night - Capitol  8/64 1 13 Band/With A Little Help From My
Meet The Beatles! Capitol ~ 2/64 1 71 The Long And Winding Road Apple  6/70 1 10 Friends Capitol  9/78 71 7
The Beatles Second Album Capitol  4/64 1 55 Paperback Writer Capitol  7/66 1 10 For You Blue Apple  6/70 71 4
E Something New Capitol ~ 8/64 2 41 Eight Days A Week Capitol ~ 3/65 1 10 There's A Place Tollie  4/64 74 1
<t The Beatles' Story Capitol 12/64 7 17  Come Together Apple 11/69 1 16 What Goes On Capitol  3/66 81 2
8 Beatles '65 Capitol  1/65 1 71 Love Me Do . Tollie 5/64 1 14 Why MGM  4/64 88 1
) Beatles VI Capitol  6/65 1 41 All You Need Is Love Capitol  8/67 1 11 I'm Happy Just To Dance With You Capitol ~ 8/64 95 1
= Help! Capitol  8/65 1 44 Ticket To Ride Capitol  5/65 1 11 The Inner Light Capitol  3/68 96 1
@ pRybber Soul Capitol 12/65 1 51 Penny Lane Capitol ~ 3/67 1 10 Sie Liebt Dich (She Loves You) Swan  6/64 97 1
8 “Yesterday” ... And Today Capitol  7/66 1 31 Twist And Shout Tollie  4/64 2 11
O Revolver Capito!l.  9/66 1 77 Do You Want To Know A Secret Vee-Jay 5/64 2 11 EPs
S Sgt. Pepper’s Lonely Hearts Club Band Capitol ~ 6/67 1 113 Yellow Submarine Capitol  9/66 2 9 4-By The Beatles: Honey Don’t (R)/I'm
& Magical Mystery Tour Capitol 12/67 1 78 Something Apple 11/69 3 16 A Loser (J)/Mr. Moonlight (J))/
o The Beatles Apple 12/68 1 65 Please Please Me Vee-Jay 3/64 3 13 Everybody's Trying To Be My Baby
lflﬁ' Yellow Submarine Apple  2/69 2 24 Nowhere Man Capitol  3/66 3 9 )] Capitol  3/65 68 5
= Abbey Road Apple 10/69 1 83 Lady Madonna Capitol  4/68 4 11 Four By The Beatles: Roll Qver.
L Hey Jude Apple  3/70 2 33 She's A Woman Capitol 12/64 4 9 Beethoven (G)/All My Loving(P)/
8 Let It Be Apple  5/70 1 55 Day Tripper Capitol  1/66 5 10 This Boy (J&P)/Please Mister
O The Early Beatles Capitol  4/65 43 34 Got To Get You Into My Life Capitol  7/76 7 16 Postrman (J) N Capitol  6/64 92 3

Fans Around World Mourn For Lennon

® Continued from page 5

along, cried and stood vigil in front

of the building. At week’s end ten-

ants, who also include other celebri-
ties, began to fear that the building
itself may become a permanent
shrine to Lennon, much as Grace-
land, Presley’s home, became in
Memphis.

There were also fears by other art-
ists that the Lennon killing may pro-
voke other deranged persons into
similar attempts. Paul McCartney,
for one, has hired two guards to pa-
trol his family estate in Britain. In-
dustry sources say other rock artists
are expected to beef up their own se-
curity.

Lennon was shot late Monday
night (8) inside the gates of the Da-
kota Apartments where he lived
when he was returning with Yoko
Ono from the Record Plant studio,
where they reportedly were super-
vising the transfer of a Yoko Ono cut
from their current “Double Fan-
tasy” LP into a dance/rock single.

Lennon’s alleged assailant, Mark
David Chapman, an unemployed
Honolulu security guard was
charged with the murder, and is un-
dergoing psychiatric tests under
heavy security.

As soon as the news broke, David

«Geffen, chairman of Geffen Rec-

ords, and Ed Rosenblatt, president
of the label rushed to Roosevelt Hos-
pital where Lennen was taken.

They comforted Ono, who wit-
nessed the shooting, as best they
could, and accompanied her back to
the Dakota.-During the week Ringo
Starr arrived there, as did Julian.
Lennon’s 17-year old son by a previ-
ous marriage. There were messages
of sympathy from others.

“He was a great man and a great
guy. He’ll be missed by the whole
world, and forever remembered for
his art, music, and contribution to
the cause of world peace,” said Paul
McCartney. George Harrison said
he was too upset to make a com-
ment.

“John Lennon helped create the
music and the mood of our time,”
said President Carter. “His spirit, the
spirit of the Beatlesmbrash and ear-
nest, ironic and idealisticall at once—
became the spirit of the whole gener-
ation. It is especially poignant that
John Lennon has died by violence,
though he had long campaigned for
peace.” President-elect Reagan
called it ““a great tragedy.”

As the fans and press gathered
outside the Dakota, Ono issued a

Stories for this special John Len-
non report provided by Adam White,
Mike Hennessey, Peter Jones, Irv

Lichtman, Doug Hall, Jean Wil--

liams, Ed Harrison, Richard M. Nus-
ser, Roman Kozak, Cary Darling and
Eliot Tiegel. Section edited by Eliot
Tiegel. Photo coordination, Vicki
Pipkin.

statement, asking that flowers not be
sent, but instead that donations be
made to the Spirit Foundation, Len-
non’s own foundation, which does
charity work for the Lennons. It is
the foundation, sources say, that on
Thanksgiving sent thousands of free
turkeys to senior citizen homes and
youth detention centers.

Ono also said in the statement

signed by herself and their five-year-
old son Sean, that there would be no
funeral. Lennon’s body was cre-
mated Wednesday (10).

Meanwhile, Lennon’s estate has
filed his will in Manhattan’s Surro-
gate Court. Published reports have
placed Lennon’s wealth, from both
his music career and his real estate
holdings, at between $150 million,

@ * N

and $250 million. But the will, dated
Nov. 12, 1979, states Lennon’s
wealth as $30 million.

Under the terms of the will, half is
left to Ono, who is named as execu-
trix, and half to a trust fund set up
when the will was written. A petition
of probate, filed when the will was
written, also names his two sons, Ju-
lian and Sean.

Fab Four: Freshly scrubbed with their. moptop haircuts, it's the Beaile in the U.S. in 1964: George Harrison, Ringo

www americanradiohistorv com

Starr, John Lennon and Paul McCartney.
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DECEMBER 20, 1980 BILLBOARD

Billboard. Sing

PRIME MOVERS -NATIONAL

BLONDIE—The Tide Is High (Chrysalis)

ROD STEWART—Passion (WB)
BRUCE SPRINGSTEEN—Hungry Hearts (Columbia)

* PRIME MOVERS—-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked **.
® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.

BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
aland National levels.

Pacific Southwest Region

msmm* PRIME MOVERS s

BLONDIE—The Tide Is High (Chrysalis)
OLIVIA NEWTON-JOHN & CLIFF RICHARD-Suddenly

(MCA)
ROD STEWART—Passion (WB)
mmmm ® TOP ADD ONS vemem
BOZ SCAGGS—Miss Sun (Cotumbia)

THE JACKSONS—Heartbreak Hotel (Epic)
STEVIE WONDER—Ain't Gonna Stand For It (Motown)

s BREAKOUTS sesesmn

JOHN LENNON—Woman (Geffen)
BLUES BROTHERS—Who's Makin' Love (Atlantic)
CLIFF RICHARDA Little Love (EMI)

T e e ———
KFl—Los Angeles (R. Collins—~MD)

* % BARBRA STREISAND/BARRY GIBB—~
Guilty 20-13

% BARRY MANILOW-| Made It Through The
Rain 22-16

* DONNA SUMMER—Cold Love 29-24

* TOMMY DEE—Here Is My Love 30-25

* ANDY GIBB—Time Is Time 26-22

oo BLUES BROTHERS~Who's Makin' Love

®e JOHN LENNON—Woman

® DELBERT McCLINTON—Giving It Up For Your

Love—D-30

® TEENAMARIE-| Need Your Lovin’

® DAN FOGELBERG—Same Old Lang Syne

® HEART—Tell It Like It s—D-29

© NORMAN SALEET—Lines

KRLA-Los Angeles (R. Stancatto~MD)

* % STEVIE WONDER—Master Blaster 7-5

* % BLONDIE-The Tide Is High 18-15

* KOOL & THE GANG—Celebration 16-8

* THE POLICE—De Do Do Do, De Da Da Da 20-
18

* BARBRA STREISAND/BARRY GIBB—Guilty
11-10

®e THE JACKSONS—Heartbreak Hotel—D-27

oe KENNY ROGERS—Lady—D-4

® DEVO—Freedom Of Choice

o EDDIE RABBITT—I Love A Rainy Night

® TEDDY PENDERGRASS—Love T.K.0.—D-28

® HEART-Tell It Like It Is

® FATS DOMINO—Whiskey Heaven

KRTH—Los Angeles (B. Hamilton—PD)

* % BLONDIE-The Tide Is High 5.2
% OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly 18-13

* KOOL & THE GANG—Celebration 13-10

* ROD STEWART—Passion 17-15

* BARRY MANILOW—I Made It Through The
Rain 19-17

®e JACKSONS—Hearthreak Hotel

®e STEVIEWONDER—Ain't Gonna Stand For It

KFMB-FM (B-100)—San Diego (G. McCartney—
MD)

% STEELY DAN—Hey Nineteen 25-19
%% OLIVIA NENTON-JOHN/CLIFF RICHARD —
Suddenly 30-21

* THE KORGIS—Everybody's Got To Learn
Sometime 11-8

* BARBRA STREISAND/BARRY GIBB—Guilty
85

* DOOBIE BROTHERS—One Step Closer 18-14

®e EDDIE RABBITT-| Love A Rainy Night

oo DAN FOGELBERG—Same Old Lang Syne

® STEVIE WONDER—Rocket Love—LP

® POCO—Everfasting Kind—D-30

KGB (13 KO)—San Diego (P. Hamilton—MD)

% BLONDIE-The Tide Is High 24-19

*% TIERRA—Together 28-23

* KOOL & THE GANG—Celebration 25-20
 NEIL DIAMOND—Love On The Rocks 14-11
* ROD STEWART—Passion 30-25

KERN—Bakersfield (G. Davis—MD)

« %% DONNASUMMER—Cold Love 30-22

%% STEELY DAN—Hey Nineteen 28-18
* BOZSCAGGS—Miss Sun 29-22
* ROD STEWART—Passion 16-13
* HEART-Tell It Like Ht Is 20-15

ee STEVIE WONDER—Ain't Gonna Stand For
It—D-30

®e ABBA—The Winner Takes It All

® KOOL & THE GANG—Celebration—D-26

® DELBERT McCLINTON—Giving It Up For Your
Love

® REO SPEEDWAGON—Keep On Loving You

® DAN FOGELBERG—Same 0Old Lang Syne—D-
27

® TIERRA-Together—D-28

® EAGLES—Seven Bridges Road

KOPA—Phoenix (J. McKay—MD)
*% BLONDIE=The Tide Is High 19-13

% % ROD STEWART—Passion 18-10

* KOOL & THE GANG—Celebration 25-20

* TIERRA—Together 20-15

oo CLIFF RICHARD-A Little Love

ee BOZ SCAGGS—Miss Sun

® RITA COOLIDGE—Fool That | Am—X

® DELBERT McCLINTON—Giving It Up For Your
Love

® STEELY DAN—Hey Nineteen—D-29

® EDDIE RABBITT—I Love A Rainy Night—D-30

o TEDDY PENDERGRASS—Love 7.K.0.—D-28

® DAN FOGELBERG—Same Old Lang Syne—X

KRUX—Phoenix (B. Rivers—MD)

* % STEELY DAN—~Hey Nineteen 25-17

% JOHN LENNON—Starting Over 10-1

* EDDIE RABBITT—I Love A Rainy Night 30-23

* OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly 31-24

* HEART-Tell It Like It Is 19-14

®e REQ SPEEDWAGON~Keep On Loving You—

D-38

®e BOZ SCAGGS~Miss Sun—D-34

® RONNIE MILSAP~Smokey Mountain Rain

® BLUES BROTHERS—Who's Makin' Love

® TERRI GIBBS—Somebody's Knocking

® RICK DERRINGER—Let The Music Play

KRQQ (KRQ (Radio 94)—Tucson (K. Lacy—MD)

%% STEELY DAN~Hey Nineteen 17-13

*% ROD STEWART—Passion 18-14

* BARRY MANILOW—I Made it Through The
Rain 26-23

* DAN FOGELBERG—Same Qld Lang Syne 28-
2

* TIERRA—Together 15-12

®e DELBERT McCLINTON—Giving It Up For
Your Love 28

KENO-—Las Vegas (B. Alexander—MD)

% AIR SUPPLY—Every Woinan In The World
9-6

*% ROD STEWART—Passion 13-8

* THE POLICE—De Do Do Do, De Da Da Da 16-
13

* HEART—Tell It Like it Is 14-10

* BLONDIE-The Tide Is High 17-12

®o CLIFF RICHARD A Little In Love

oo TEDDY PENDERGRASS—Love T.K.0.

® DONNA SUMMER—Cold Love--D-27

® DELBERT McCLINTON—Giving It Up For Your
Love—D-28

© MICHAEL STANLEY BAND—He Can't Love
You—X

® EDDIE RABBITT—| Love A Rainy Night—D-29

® REO SPEEDWAGON—~Keep On Loving You

© BETTE MIDLER—My Mother's Eyes

® DAN FOGELBERG—Same 01d Lang Syne-D-
30

® LTD-Shine On

® BOB SEGER-The Horizontal Bop—X

o TIERRA—Together—X

® BLONDIE—Rapture—X

KLUC—Las Vegas (D. Anthony—MD).

% ROD STEWART—Passion 16-10

* % DOOBIE BROTHERS—One Step Closer 6-3

% AIR SUPPLY—Every Woman In The World 11-
8

* EDDIE RABBITT—| Love A Rainy Night 20-15

* REO SPEEDWAGON—Keep On Loving You
2119

ee BOZ SCAGGS—Miss Sun

®e ALAN PARSONS PROJECT—Games People

Play

® DELBERT McCLINTON—Giving It Up For Your
Love

® DAN FOGELBERG—Same Old Lang Syne—D-
22

Pacific Northwest Region

mmmX PRIME MOVERS mmmm

PAT BENATAR- Hit Me With Your Best Shot (Chrysalis)
LEQ SAYER-More Than | Can Say (WB)
ROD STEWART—Passion (WB)

mmmm® TOP ADD ONS

STEELY DAN—Hey Nineteen (MCA)

AC/DC—You Shook Me All Night Long (Atlantic)

DAN FOGE)LBERG—Same 0ld Lang Syne (Full Maon/
Epic

Based on station playlists through Tuesday (12/2/80)

TOP ADD ONS -NATIONAL

STEVIE WONDER—Ain't Gonna Stand For It (Motown)

BOZ SCAGGS—Miss Sun (Columbia)
DAN FOGELBERG—Same Old Lang Syne (FullMoon/Epic)

e BREAKOUTS e

EDDIE RABBITT—| Love A Rainy Night (Elektra)
KOOL & THE GANG—Celebration (Delight)

KFRC—San Francisco (J. Peterson—PD)

* % PAT BENATAR—Hit Me With Your Best
Shot 129

% LEO SAYER—More Than | Can Say 15-11

* ROD STEWART—Passion 19-15

* BLONDIE—The Tide Is High 20-16

 DELBERT McCLINTON—Giving It Up For
Your Love 31-26 .

oo STEELY DAN—HejNineteen

®e AC/DC—You Shook Me All Night Long

o TEENA MARIE—| Need Your Lovin'

KXOA—Sacramento (C. Mitchell-MD)

No List
KIOY (K104)—Fresno (M. Driscoll-MD)

* % ROD STEWART—Passion 24-15
* % LATOYAJACKSON—Shake Your Rump 21-
14

* KOOL & THE GANG—Celebration 5-3

% AIR SUPPLY—Every Woman In The World 10-
7

ee FRED KNOBLOCK/SUSAN ANTON—Killin'
Time

®e DAVID BOWIE—Fashion

® SHALAMAR—Full Of Fire

® DELBERT McCLINTON—Giving It Up For Your

Love—DP-34

CLIMAX BLUES BAND—Gotta Have More

Love—DP-30

® MICHAEL STANLEY BAND—He Can't Love

You--NP

STEELY DAN—Hey Nineteen—D-31

DON WILLIAMS—| Believe In You—D-23

TEDDY PENDERGRASS—Love T.K.0.—D-35

BOB SEGER—The Horizontal Bop~NP

DOLLY PARTON-9 To 5

CLIFF RICHARD-A Little In Love

KGW—Portland (J. Wojniak—MD)

KTAC—Tacoma (S. Carter—MD)

*% HEART-Tell It Like It Is 12-8

*% DON WILLIAMS—I Believe In You 15-10
* ROD STEWART—Passion 25-20

* BLONDIE-The Tide Is High 30-26

® KOOL & THE GANG—Celebratien

® DONNA SUMMER—Cold Love—X

® DR. HOOK—Girls Can Get it—D-29

® DELBERT McCLINTON—Giving It Up For Your
Love

EDDIE RABBITT—| Love A Rainy Night—D-30
BARRY MANILOW~| Made It Through The
Rain—X

® DIANA ROSS—It's My Turn—X

® REO SPEEDWAGON—Keep On Loving You

® BOZ SCAGGS—Miss Sun—X

© DOOBIE BROTHERS—0One Step Closer—X

L]

L]

L]

DAN FOGELBERG~Same OlId Lang Syne

ANDY GIBB—Time [s Time—X

ROGER DALTREY—Without Your Love—X
® SUPERTRAMP—Breakfast In America—X

KCBN—Reno (L. [rons—MD)

%% DOOBIE BROTHERS—One Step Closer 30-
20

%% BLONDIE-The Tide Is High 15-8

* STEELY DAN—Hey Nineteen 32-27

* BRUCE SPRINGSTEEN—Hungry Heart 6-3

* ROD STEWART~Passion 22-15

ee BETTE MIDLER—My Mother's Eyes

oo DAN FOGELBERG—Same 0Id Lang Syne

® POINTER SISTERS—Could | Be Dreaming—D-
38

® DR. HOOK—Girls Can Get [t—D-36

® DELBERT McCLINTON—Giving It Up For Your
Love—D-40

® BOZ SCAGGS—Miss Sun—D-35

® QUEEN—Need Your Loving Tonight

© RONNIE MILSAP—Smokey Mountain Rain

® ABBA~The Winner Takes It All-D-37

® TIERRA—Together

KCPX—Salt Lake City (G. Waldron—MD)

No List
KRSP—Salt Lake (L. Windgar—MD)

% % OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 16-10
* % AIR SUPPLY—Every Woman In The World
20-13
* PAT BENATAR—Hit Me With Your Best Shot
18-14
* BARRY MANILOW—I Made It Through The
Rain 25-20
* HEART—Tell It Like It Is 21-16
®e ROD STEWART—Passion
ee EDDIE RABBITT—1 Love A Rainy Night
® THE POLICE—De Do Do Do, De Da Da Da—D-
27
® BLONDIE—The Tide Is High—D-26

KMIK—Portland (C. Kelly—MD)

* % PAT BENATAR—Hit Me With Your Best
Shot 2-1

% HEART-Tell It Like It Is 15-10

* BRUCE SPRINGSTEEN-—Hungry Heart 9-6

* DOOBIE BROTHERS—0One Step Closer 20-17

* ROD STEWART—Passion 21-16

oo KOOL & THE GANG—Celebration

oo DAN FOGELBERG—Same 01d Lang Syne

© DONNA SUMMER—Cold Love—D-32

o ALAN PARSONS.PROJECT—Games People
Play—D-30

® REO.SPEEDWAGON—Keep On Loving You—
D-31

® BOZ SCAGGS—Miss Sun—D-29

® SUPERTRAMP—Breakfast In America

KJR—Seattle (T. Buchanan—MD)

No List

KYYX—Seattie (S. Lynch—MD)

* % STEELY DAN—Hey Nineteen 13-7

*% ROD STEWART—Passion 23-16

% AIR SUPPLY—Every Woman in The World 11-
9

* BRUCE SPRINGSTEEN—Hungry Heart 2-1

* BLONDIE—The Tide Is High 12-8

ee DELBERT McCLINTON—Giving [t Up For

Your Love

oo EAGLES—Seven Bridges Road

® ALAN PARSONS PROJECT~Games People
Play—D-25

® CLIMAX BLUES BAND~Gotta Have More
Love

® REO SPEEDWAGON=Keep On Loving You

® DAN FOGELBERG—Same 01d Lang Syne—D-
29

e DOLLY PARTON~9 To 5-D-30

“® CLIFF RICHARD—-A Little In Love

KJRB—Spokane (B. Gregory—MD)

No List

* % STEELY DAN—Hey Nineteen 26-19

%% ROD STEWART—Passion 15-9

* ALAN PARSONS PROJECT—Games Peopie
Play 19-12

* BOZSCAGGS~Miss Sun 27-20

* DOOBIE BROTHERS—0One Step Closer 12-6

* BLONDIE-The Tide Is High 13-7

ee DAN FOGELBERG—Same Oid Lang Syne

ee BLUES BROTHERS—Who's Makin’ Love

® DELBERT McCLINTON—Giving It Up For Your
Love—D-28

® MICHAEL STANLEY BAND—He Can't Love
You—D-27

® REO SPEEDWAGON—Keep On Loving You—
D-26-

KIMN—Denver (D. Erickson—MD)

No List

North Central Region

memm % PRIME MOVERS e -

JOHN LENNON—Starting Over (Geffen)

BRUCE SPRINGSTEEN—Hungry Hearts (Columbia)

BARBRA STREISAND & BARRY. GIBB—Guilty -
(Columbia)

mmmm® TOP ADD ONS mumemn.

REQ SPEEDWAGON—Keep On Loving You (Epic)
BOZ SCAGGS—Miss Sun (Columbia)

eessem BREAKOUTS s

NONE

T R L ST e Tt T
CKLW—Detroit (R. Trombley—MD)

No List
WDRQ-Detroit (). Ryan—MD)

No List

WAKY—Louisville (B. Modie—MD)
* % BRUCE SPRINGSTEEN—Hungry Heart 13-
8

% JOHN LENNON—Starting Over 15-12

* BARBRA STREISAND/BARRY GIBB—Guilty
19-6

* NEIL DIAMOND—Love On The Rocks 17-15

* HARRY CHAPIN—Sequel 24-21

oo DELBERT McCLINTON=Giving It Up For
Your Love

®e BOZ SCAGGS—Miss Sun

® BLONDIE-The Tide Is High

o STEELY DAN—Hey Nineteen

o EDDIE RABBITT—( Love A Rainy Night

www americanradiohistorv com
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Playlist Top Add Ons

Breakouts

HEART—Tell It Like It Is (Epic)

THE JACKSONS—Heartbreak Hotel (Epic)
DOLLY PARTON-9 To 5 (RCA)

® BARRY MANILOW—| Made It Through The
Rain

© DIANA ROSS—It's My Turn

® OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly

o ANDY GIBB—Time Is Time

® DOLLY PARTON-9To 5

WKJJ (K) 100)—Louisville (B. Hatfield—MD)

% ROD STEWART—Passion 26-18

* EDDIE RABBITT—| Love A Rainy Night 28-24

* BARRY MANILOW—I Made It Through The
Rain 22-19

* DOOBIE BROTHERS—0One Step Closer 21-17

®e RITA COOLIDGE—Fool That | Am

ee DAN FOGELBERG—Same 0ld Lang Syne

KRLY—Houston (M. Jones—MD)

No List
WGCL—Cleveland (D. Collins—MD)

No List

WKRQ (Q102)—Cincinnati (T. Galluzzo—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 15-9

%% JOHN LENNON-Starting Over 19-13

* ROD STEWART—Passion 23-16

* HEART—Tell It Like It Is 21-17

* BLONDIE—The Tide Is High 32-25

oo BARRY MANILOW—I Made It Through The
Rain—D-33

®e REQ SPEEDWAGON—Keep On Loving You—
D-34

® DAN FOGELBERG—Same OId Lang Syne~D-

35

WNCI—Columbus (S. Edward—~MD)

* % KOOL & THE GANG—Celebration 24-18
*% THEPOLICE—De Do Do Do, De Da Da Da
20-16

* BARBRA STREISAND/BARRY GIBB—Guilty
6-4

* DOOBIE BROTHERS—0ne Step Closer 13-10

* ROD STEWART~Passion 19-14

 OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly 22-17

®e REQ SPEEDWAGON—Keep On Loving You

®e BOZ SCAGGS—Miss Sun

® EDDIE RABBITT—| Love A Rainy Night—D-25

® McGUFFEY LANE—Long Time Loving You—D-
24

® EAGLES—Seven Bridges Road—LP

WXGT (92-X)—Columbus (T. Nutter—MD)

* % BRUCE SPRINGSTEEN—Hungry Heart 5-3

* % JOHN LENNON-Starting Over 6-4

* DOOBIE BROTHERS—One Step Closer 14-11

* HEART-Tell It Like It Is 12-9

* BLONDIE—The Tide Is High 17-12

oe OLIVIA NEWTON-JOHN/CLIFF RICHARD—

Suddenly 21 "

oe McGUFFY LANE~Long Time Loving You 20

® THE POLICE—De Do Do Do, De Da Da Da—D-
22

® MICHAEL STANLEY BAND—He Can't Love
You

© EDDIERABBITT—I Love A Rainy Night 25

® REO SPEEDWAGON-Keep On Loving You

o CHEAP TRICK—Stop This Game—NP

® THE BABYS=Turn And Walk Away—NP

o DEVO—Whip It—NP

@ AC/DC—You Shook Me All Night Long—NP

WZZP—Cleveland (B. McKay—MD)

* % KOOL & THE GANG— Celebration 20-10
%% THE JACKSONS—Heartbreak Hotel 29-23
* LEO SAYER—More Than | Can Say 8-4

* CAMEO—Keep It Hot 17-12

% LTD—Where Did We Go Wrong 10-7

®® JOHN LENNON—Starting Over 22

oo [ AKESIDE—Fantastic Voyage

® THE REDDINS—Remote Control—D-30

o CLIFF RICHARD-A Little In Love

® WILTON JEDDER—Inherit The Wind

KNUS—Dallas (L. Ridener—MD)

No List
KVIL—Dalias (C. Rhodes—MD)

No List

KFJZ-FM (97)—Ft. Worth (B. Stevens—MD)

% % THE POLICE—De Do Do Do, De Da Da Da
21-10

% THE BABYS—Turn And Walk Away 21-16

* THE JACKSONS—Lovely One 24-21

* CHEAP TRICK—Stop This Game 26-23

®e HEART—Tell It Like It s—NP

®e BLONDIE—The Tide Is High—D-30

© BARBRA STREISAND/BARRY GIBB—Guilty-
D-22

® DOOBIE BROTHERS—One Step Closer—D-27

® ROD STEWART—Passion

® DONNA SUMMER-The Wanderer—NP-9

KINT—EI Paso (J. Zippo—MD)

%% ALAN PARSONS PROJECT—Games People
Play

% BLUES BROTHERS—Who's Makin' Love

* DIONNE WARWICK—Easy Love

* REOQ SPEEDWAGON—Keep On Loving You

* BOZ SCAGGS—Miss Sun

* OAK~Set The Night On Fire

* DIRE STRAITS—Skateaway

+ RONNIE MILSAP—Smokey Mountain Rain

* STARWARS INTERGALACTIC CHOIR AND
CHORALE—What Can You Get A Wookie For
Christmas

KTSA—San Antonio (J.). Rodrigues—MD)

* % BARBRA STREISAND/BARRY GIBB—
Guilty 23-17

*% BLONDIE—The Tide Is High 20-13

* DIANA-ROSS—I'm Coming Out 14-10

 NEIL DIAMOND—Love On The Racks 15-11

* HEART-Tell It Like It Is 25-20

oo JOHN LENNON-Starting Over

ee-DOOBIE BROTHERS—One Step Closer

® STEELY DAN~Hey Nineteen

KHFI (K-98)—Austin (E. Volkman—MD)

No List
WKWK (14K) ~Wheeling-(R. Collins—MD)

No List

Southwest Region

mmmkX PRIME MOVERS s
JOHN LENNON- Starting Over (Geffen)
BARBRA STREISAND & BARRY GIBB— Guilty
(Columbia)
KOOL & THE GANG— Celebration (Delight) .
mmem® TOP ADD ONS s
DAN FOGELBERG— Same 0ld Lang Syne (Full Moon/
Epic)
DOLLY PARTON- 9 To 5 (RCA)
LAKSIDE— Fantastic Voyage (Sofar)

e BREAKOUTS menes———

BLONDIE - The Tide Is High (Chrysalis)
THE JACKSONS— Heartbreak Hotel (Epic)
HEART- Tell It Like !t Is (Epic)

Berr=s om0t § s |
KSRR (STAR 97)—Houston (R. Lambert—MD)

* % KENNYROGERS—Lady 1-1

% BLONDIE—The Tide Is High 24-14

* BRUCE SPRINGSTEEN—Hungry Heart 6-2

* RONNIE MILSAP-Smokey Mountain Rain
2122

* JOHN LENNON—Starting Over 13-7

oo DOLLYPARTON-9To 5

oo FLEETWOOD MAC—Don't Let Me Down
Again

® BOZ SCAGGS—Miss Sun—D-30

© FLEETWOOD MAC—Farmer’s Daughter

KFMK—Houston (J. Steele—MD)
% JOHN LENNON—Starting Over 17-14

* % STEELY DAN—Hey Nineteen 24-16
* % REO SPEEDWAGON—Keep On Loving You
D-20 .

% JOHN LENNON-Starting Over 10-6

* BLONDIE—The Tide Is High 20-15

* HEART—Tell It Like It Is 16-10

oo QAK-Set The Night On Fire

oo TEENA MARIE—| Need Your Lovin’

® DONNIEIRIS—Ah Leah—X

® KOOL & THE GANG—Celebration=X

® DAVID BOWIE—Fashion—X

® SHALAMAR—Full Of Fire

® ALAN PARSONS PROJECT—Games People
Play

® CLIMAX BLUES BAND—Gotta Have More
Love

© MARCY LEVY/ROBIN GIBB—Help Me

o PURE PRAIRIE LEAGUE—I Can't Stop The
Feelin'—X

o TEDDY PENDERGRASS—Love T.K.0.

® B0OZ SCAGGS—Miss Sun—X

® QUEEN—Need Your Loving Tonight—X

® THE REDDINGS—Remote Control

o DAN FOGELBERG—Same 0Id Lang Syne

® HARRY CHAPIN—Sequel—X

© RONNIE MILSAP—Smokey Mountain Rain—X

® THE KINGS ~Switchin’ To Glide—X

(Continued on page 36)
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Based on station playlists through Tuesday (12/2/80)

Playlist Prime Movers
Playlist Top Add Ons @

DECEMBER 20, 1980 BILLBOARD

® Continued from page 34

® EDDIE MONEY—Trinidad—X

® ROCKPILE-Teacher Teacher—X

o CLIFF RICHARD-A Little In Love

© BOB WELCH-The Girl Can't Stop—X
® EARTH, WIND & FIRE-You-X

KILE—Galveston (S. Taylor—MD)

% NE!LDIAMOND—Love On The Rocks 9-3
% EDDIE RABB!TT—| Love A Rainy Night 12-
7

+ BARBRA STREISAND/BARRY GIBB—Guilty
17-13

* HEART=Tell It Like It is 23-19

* RIRSUPPLY—Every Woman In The World 13-
8

oo DONNA SUMMER-Cold Love

oo DAN FOGELBERG—Same 0id Lang Syne

o SHALAMAR-Full Of Fire—D-40

© FRED KNOBLOCK/SUSAN ANTON-Killin’
Time—D-39

® BOZ SCAGGS—Miss Sun—D-35

KBFM —Brownsville/McAllen (S. Owens—MD)

No List
KOFM—Oklahoma City (C. Morgan—MD)

No List
WEZB (B97)—New Orleans (T. Young—MD)

No List
WTIX—New Orleans (C. Franklin—MD)

* % BARBRA STREISAND/BARRY GIBB—
Guilty 25-19

4% JOHN LENNON-Starting Qver 3-1

* STEELY DAN—Hey Nineteen 27-22

+ FRED KNOBLOCK/SUSAN ANTON—Kiltin'
Time 37-29

* TEDDY PENDERGRASS—Love T.K.0. 39-32

ee DAN FOGELBERG—Same Old Lang Syne

oo DOLLY PARTON-9To 5

o STEVIE WONDER—Ain't Gonna Stand For It

© ALAN PARSONS PROJECT—Games People
Play

© MICHAEL STANLEY BAND—He Can't Love
You—X

© THE JACKSONS~Heartbreak Hotel—D-30

© TEENA MARIE-| Need Your Lovin'—D-40

© QUEEN—Need Your Loving Tonight

© RONNIE MILSAP—Smokey Mountain Rain—
D-37

® ABBA-The Winner Takes it All—D-34

® TIERRA-Together—D-36

o BLUES BROTHERS—Who's Making Love

KEEL-—Shreveport (H. Clark—MD)

No List
WFMF—Baton Rouge (W. Watkins—MD)

* % JOHN LENNON-Starting Over 10-4

* % HEART-Tell It Like It Is 24-16

4 AIR SUPPLY—Every Woman In The World 19-
14

* KOOL & THE GANG—Celebration 15-12

* ANDY GIBB-Time Is Time 30-24

oo DAN FOGELBERG—Same Old Lang Syne

e JACKSONS—Heartbreak Hotel

© DON WILLIAMS—I Believe In You

o EDDIERABBITT—I Love A Rainy Night—D-30

© REO SPEEDWAGON—Keep On Loving You—
D-25

© BOZ SCAGGS—Miss Sun—D-23

® THE EAGLES-Seven Bridges Road—D-26

Midwest Region

mmm % PRIME MOVERS mummm

REO SPEEDWAGON— Keep On Loving You (Epic)
PAT BEMATAR- Hit Me With Your Best Shot (Chrysalis)
JOHN LENNON- Starting Over (Geffen)

mmmmm® TOP ADD ONS mummm
EDDIE RABBITT— | Love A Rainy Night (Elektra)

BARRY MANILOW- | Made It Through The Rain (Arista)
STEELY DAN- Hey Nineteen (MCA)

e BREAK OUTS me—
ABBA— Winner Takes All (Atlantic)

WLS—Chicago (). Gehron—MD)

No List

WEFM —Chicago (). Robbins—MD)

* % THE POLICE-De Do Do Do, De Da Da Da
15-10

* % REO SPEEDWAGON—Keep On Loving You
21-15

* KOOL & THE GANG—Celebration 25-23

* ROD STEWART—Passion 19-16

o DIANA ROSS—It's My Turn

oo ABBA—The Winner Takes It All

© STEVIE WONDER—Ain't Gonna Stand For It—

D-30

WNAP—Indianapolis (D. J. Bailey—MD)

* % KENNY ROGERS—Lady 3-1

* % LEO SAYER—More Than | Can Say 9-2

* BRUCE SPRINGSTEEN—Hungry Heart 6-4

% NEIL DIAMOND—Love On The Rocks 12-3
# JOHN LENNON-Starting Over 15-5

oo EDDIE RABBITT—I Love A Rainy Night—D-
27
oo BARRY MANILOW-I| Made It Through The
Rain—D-24
® REO SPEEDWAGON—FKeep On Loving You—
D-29
© BETTE MIDLER—My Mother’s Eyes—HD
© DOOBIE BROTHERS—One Step Closer—D-13
© OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly—D-18
o BOB SEGER—The Horizontal Bop—D-28
© BLONDIE—The Tide Is High—D-8
© ANDY GIBB—Time Is Time—D-26
© FLEETWOOD MAC—Farmer's Daughter
® EAGLES—Seven Bridges Road

WOKY—Mitwaukee (D. Cole—MD)

# % PAT BENATAR—Hit Me With Your Best
Shot 20-12

% JOHN LENNON-Starting Over D-18

* RONNIE MILSAP—Smokey Mountain Rain
2117

* AIR SUPPLY—Every Woman In The World 14-
7

 BARBRA STREISAND/BARRY GIBB—Guilty
41

oo EDDIE RABBITT—I Love A Rainy Night

oo BARRY MANILOW-I Made it Through The

Rain

© KOOL & THE GANG—Celebration

o FRED KNOBLOCK/SUSAN ANTON—Killin’
Time—D-27

® BETTE MIDLER—My Mother's Eyes—D-26

© DAN FOGELBERG—Same Old Lang Syne—D-
25

® EAGLES—Seven Bridges Road

WISM—Madison (S. Jones—MD)

% ROD STEWART-Passion 19-12

*% BLONDIE-The Tide Is High 18-11

* AR SUPPLY—Every Woman In The World 14-
8

* DOOBIE BROTHERS—One Step Closer 17-10

* HEART-Tell It Like It Is 15-9

®e EDDIE RABBITT-I Love A Rainy Night

oo ANDY GIBB-Time Is Time

® KOOL & THE GANG—Celebration

o DELBERT McCLINTON-Giving It Up For Your
Love—D-26

© DOLLY PARTON-9 To 5-D-29

© CLIFF RICHARD-A Little In Love~D-27

o ROBBIE DUPREE-~-Nobody Else—X

WSPT—Stevens Point (P. Martin—MD)

%% BLONDIE-The Tide Is High 9-1
4% REQ SPEEDWAGON—Keep On Loving You
26-17

* ALAN PARSONS PROJECT—Games People
Play 23-18

* CLIMAX BLUES BAND—Gotta Have More
Love 27-22

 HEART-Tell It Like It Is 16-10

oo KENNY LOGGINS—Celebrate Me Home

oo DAN FOGELBERG—Same Old Lang Syne

o DELBERT McCLINTON-Giving It Up For Your
Love—D29 .

© MICHAEL STANLEY BAND—He Can't Love
You-D-30

© ROBERT PALMER—Looking For Clues—D-24

o DIRE STRMITS—Skateaway

© ANDY GIBB-Time Is Time—D-28

KSLQ-St. Louis (T. Stone—MD)

No List
KXOK-St. Louis (L. Douglas—MD)

No List
KIOA—Des Moines (G. Stevens—MD)

No List
KDWB—Minneapolis (P. Abresch—MD)

4% AR SUPPLY—Every Woman In The World
31
% ROGER DALTREY—Without Your Love 15-
9
* CHRISTOPHER CROSS—Never Be The Same
54
oo STEELY DAN—Hey Nineteen 17
oo REQ SPEEDWAGON—Keep On Loving You—
X .
o DELBERT McCLINTON—Giving It Up For Your
Love—X
© BARRY MANILOW—| Made It Through The
Rain—D-16
® BOZ SCAGGS—Miss Sun—X
© DOOBIE BROTHERS—One Step Closer—D-13
© JOHN LENNON-Starting Over—D-12

KS95-FM (KSTP)—St. Paul (C. Knapp—MD)

No List
KEYN-FM—Wichita (L. Coury—PD)

oo ALAN PARSONS PROJECT—Games People
Play

oo BLUES BROTHERS—Who's Makin' Love

© DONNIE IRIS—Ah Leah

® THE POLICE-De Do Do Do, De Da Da Da—X

® DELBERT McCLINTON-Giving it Up For Your
Love

© MICHAEL STANLEY BAND—He Can't Love
You

o REQ SPEEDWAGON—Keep On Loving You—
D-25

© BOZ SCAGGS—Miss Sun—D-23

© DAN FOGELBERG—Same 0ld Lang Syne

® CHEAP TRICK—Stop This Game—X

© QLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly—D-24

© DOLLY PARTON-9 To 5-X

WOW-0maha (). Corcoran—MD)

* % BARBRA STREISAND/BARRY GIBB—
Guilty 11-8
* % BARRY MANILOW—| Made It Through The
Rain 9-3

* THE KORGIS—Everybody's Got To Learn
Sometime 1511

* OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 12-10

* BLONDIE—The Tide Is High 21-12

o RITA COOLIDGE~Fool That | Am—27

oo DOOBIE BROTHERS—One Step Closer~26

® THE POLICE-De Do Do Do, De Da Da Da—
NP

© ALAN PARSONS PROJECT—Games People

Play—NP

MICHAEL STANLEY BAND—-He Can't Love

You—NP

STEELY DAN—Hey Nineteen—NP

BRUCE SPRINGSTEEN—Hungry Heart—NP

EDDIE RABBITT—| Loye A Rainy Night—D-28

REO SPEEDWAGON—Keep On Loving You—

NP

ROD STEWART—Passion—NP

HEART-Tell It Like It Is—NP

© THE BABYS—Turn And Walk Away—NP

Northeast Region

mmmm* PRIME MOVERS mummm

ROD STEWART- Passion (WB)
AIR SUPPLY— Every Woman In The World (Arista)
BLONDIE— The Tide Is High (Chrysalis)

mmm® TOP ADD ONS mmmm

EDDIE RABBITT— | Love A Rainy Night (Elektra)
STEVIE WONDER— Ain’t Gonna Stand For It (Motown)
BOZ SCAGGS— Miss Sun (Columbia)

meesmmmm BREAKOUT S e

DELBERT McCLINTON— Giving It Up For Your Love
(Capitol)

DOLLY PARTON- 9 To 5 (RCA)

THE JACKSONS— Heartbreak Hotel (Epic)

WABC—New York (S. Richards—MD)

4% BRUCE SPRINGSTEEN—Hungry Heart 15-
*k EEO SAYER—More Than | Can Say 17-11
* THE POLICE-De Do Do Do, De Da Da Da 19-
* :ISR SUPPLY—Every Woman In The World 21-
* :‘BAT BENATAR--Hit Me With Your Best Shot
° :II‘.EAII(I)T-TeII It Like It Is—D-34

WNBC—New York (R. Frank—MD)

No List
WXLO—New York (). Knapp—PD)

* % BLONDIE—Rapture 18-5
# % BARBRA STREISAND/BARRY GIBB—
Guilty 22-14

* KENNY ROGERS—Lady 17-11

* NEIL DIAMOND-Love On The Rocks 27-21

* EARTH, WIND & FIRE-You 29-22

oo STEVIE WONDER-Ain't Gonna Stand For It

oo DELBERT McCLINTON-Giving It Up For
Your Love

o T.5. MONK—Bon Bon Vie

© DONNA SUMMER—Cold Love—D-29

© JACKSONS—Heartbreak Hotel—D-30

© ROD STEWART-Passion—D-27

©® TIERRA-Together—D-28

© BLUES BROTHERS—Who's Makin' Love

©® QUINELLA-Your Place Or Mine

® CARRIE LUCAS—Career Girl-D-24

o TEDDY PENDERGRASSTake Me In Your

Arms Tonight

WBLI-Long Island (B. Terry—MD)

* % AR SUPPLY—Every Woman In The World
128

% NEIL DIAMOND—Love On The Rocks 4-2

#* JOHN LENNON—Starting Over 2-1

* HEART-Tell It Like It Is 20-15

* BLONDIE-The Tide Is High 16-11

oo EDDIE RABBITT—I Love A Rainy Night

oo REQ SPEEDWAGON—Keep On Loving You

o DELBERT McCLINTON—Giving It Up For Your
Love—D-24

o STEELY DAN—Hey Nineteen—D-28

® B0OZ SCAGGS—Miss Sun—D-30

® TIERRA-Together

WTRY—Schenectady (B. Cahili—MD)

* % AR SUPPLY—Every Woman In The World
19-10

* % BLONDIE-The Tide Is High 16-9

* STEELY DAN—Hey Nineteen 27-24

* DOOBIE BROTHERS—0One Step Closer 29-26

* KENNY ROGERS—Lady 6-1

oo MICHAEL STANLEY BAND—He Can't Love

You

oo THE JACKSONS —Heartbreak Hotel

® THE POLICE-De Do Do Do, De Da Da Da—
DP-13

o DR. HOOK—Girls Can Get It—-HB

® PAT BENATAR—Hit Me With Your Best
Shot—-DP-5

® BOZ SCAGGS—Miss Sun

o BETTE MIDLER—My Mother's Eyes
® DEVO-Whip It—-DP-7
o DOLLY PARTON-9To 5

WBEN-FM—Buffalo (R. Christian—MD)

% STEELY DAN—Hey Nineteen 32-15

%% ROD STEWART—Passion 26-14

* KOOL & THE GANG—Celebration 22-19

* BLONDIE—The Tide Is High 7-5

* ABBA-The Winner Takes It All 39-31

oo THE JACKSONS—Heartbreak Hotel—34

oo DIANAROSS-It's My Turn—39

© MICHAEL STANLEY BAND—He Can't Love
You—40

WKBW—Buffalo (). Summers—MD)

*% DON WILLIAMS—I Believe In You 20-9

* % ROD STEWART—Passion 23-15

* BARRY MANILOW—I Made It Through The
Rain 9-4

# DIANAROSS—It's My Turn 24-18

* CHEAP TRICK~-Stop This Game 25-16

e BOZ SCAGGS—Miss Sun

oo DAN FOGELBERG—Same Old Lang Syne

© ALAN PARSONS PROJECT-Games People
Play

o DELBERT McCLINTON—Giving It Up For Your
Love

o STEELY DAN—Hey Nineteen—D-24

o ANDY GIBB—Time Is Time—D-26

WBBF—Rochester (D. Mason—MD)

No List
WOLF—Syracuse (B. Mitchell—MD)

% BLONDIE-The Tide Is High 13-4

* % JOHN COUGAR—This Time 11-5

* DON WILLIAMS—] Believe In You 19-13

* KOOL & THE GANG—Celebration 20-15
oo DONNASUMMER-Cold Love 38

oo THE JACKSONS—Heartbreak Hotel 39

© DONNIE IRIS—Ah Leah

® POINTER SISTERS—Could | Be Dreaming—X
© ALAN PARSONS PROJECT—Games People
Play—X

DELBERT McCLINTON—Giving It Up For Your
Love—D-35

© MICHAEL STANLEY BAND—He Can't Love
You-D-37

REOQ SPEEDWAGON—FKeep On Loving You—
D-36

FRED KNOBLOCK/SUSAN ANTON—Killin’
Time—X

© BOZ SCAGGS—Miss Sun 40

® BETTE MIDLER—My Mother's Eyes—X

©® QUEEN-Need Your Loving Tonight—X

o DAN FOGELBERG—Same Old Lang Syne

© JOHN LENNON-Starting Over—X

© CHEAP TRICK—Stop This Game—X

© ROCKPILE—Teacher Teacher—X

© BOB WELCH—The Girl Can't Stop—X

© THE BABYS—Turn And Walk Away—X

© AC/DC-You Shook Me All Night Long—X

® SUPERTRAMP—Breakfast In America

© MOTELS—Danger—X

WFLY—Albany (B. Mason—MD)

No List
WVBF (F-105)—Framingham (R. Johns—PD)

% AR SUPPLY—Every Woman In The World
2117

% HEART-Tell It Like It Is 21-11

* ROD STEWART—Passion 25-18

# JOHN LENNON-Starting Over 10-5

oo DELBERT McCLINTON—Giving It Up For
Your Love

oo DOLLY PARTON-9To 5

o TIERRA-Together

WRKO—Boston (C. Van Dyke—PD)

*% KOOL & THE GANG—Celebrate 11-6

4% RIR SUPPLY—Every Woman In The World

12-7

* BETTE MIDLER-My Mother's Eyes 21-15

# DOOBIE BROTHERS—0One Step Closer 24-16

oo EDDIE RABBITT—I Love A Rainy Night—D-
30

oo STEVIE WONDER—Ain't Gonna Stand For It

© NEIL DIAMOND—America—LP

WHYN-Springfield (A Carey—MD)
% BARBRA STREISAND/BARRY GIBB—
Guilty 2-1

& HEART-Tell It Like it Is 12-8

* OLIVIA NEWTON-JOHN/clift richard—
Suddenly 5-4

®® KOOL & THE GANG—Celebration

oo EDDIE RABBITT—I Love A Rainy Night

© DON WILLIAMS—- Believe In You—D-25

© BOZ SCAGGS—Miss Sun—D-24

o DAN FOGELBERG—Same Old Lang Syne

© CLIFF RICHARD—A Little n Love—D-26

© PETER ALLEN—Fly Away

WFTQ (14Q)—Worchester (S. York—MD)

% ROD STEWART—Passion 22-11

*% BLONDIE—The Tide Is High 29-12

* KOOL & THE GANG—Celebration 30-26

* STEELY DAN—Hey Nineteen 26-16

* BARRY MANILOW-| Made It Through The
Rain 21-13

ee EDDIE RABBITT—I Love A Rainy Night—D-
30

oo ANDY GIBB—Time Is Time—D-29

www americanradiohistorv com

WPRO-AM—Provideng:e (S. Bumes—MD)

WXKX-Pittsburgh (B. Christian—MD)

No List

WPRO-FM (PRO-FM)—Providence (G. Vanni—
MD)

*% BLONDIE-The Tide Is High 17-12

* % ROD STEWART-Passion 25-21

* THE POLICE-De Do Do Do, De Da Da Da 20-
17

oo EDDIE RABBITT—I Love A Rainy Night

oo PETER ALLEN—Fly Away

© DELBERT McCLINTON—Giving It Up For Your
Love—D-24

© QAK-Set The Night On Fire-D-25

WPJB (JB-105)—Providence (M. Waite—MD)

*% BRUCE SPRINGSTEEN—Hungry Heart 7-4

*% ROD STEWART—Passion 22-14

+ DELBERT McCLINTON—Giving It Up For
Your Love 30-25

* HARRY CHAPIN—Seque! 18-13

* JOHN LENNON-Starting Over 8-5

@e DON WILLIAMS—i Believe In You 33

e BOZ SCAGGS—Miss Sun 34

o EAGLES—Seven Bridges Road 35

WICC—Bridgeport (B. Mitchell—MD)

No List
WKCI (KC101)—New Haven (C. Hansen—MD)

No List
WTIC-FM—Hartford (R. Donahue—MD)

No List
WFEA (13 FER)—Manchester (N. Jackson—MD)

% AR SUPPLY—Every Woman In The World
14-10

* & JOHN LENNON-Starting Over 9-3

* STEELY DAN-Hey Nineteen 24-19

* DIANA ROSS—It's My Turn 30-27

* ANDY GIBB—Time Is Time 28-24

oo ROD STEWART—Passion

oo RONNIE MILSAP—Smokey Mountain Rain

® —ROD STEWART

o DELBERT McCLINTON-Giving It Up For Your
Love—D-29

o EDDIE RABBITT—! Love A Rainy Night—D-28

© BETTE MIDLER—My Mother’s Eyes

@ DAN FOGELBERG—Same Old Lang Syne

o TIERRA-Together—D-30

WTSN—Dover (). Sebastian—MD)

No List
WGUY—Bangor (J. Jackson—MD)

** BLONDIE—The Tide Is High 21-15
oo DONNA SUMMER—Cold Love

®e DOLLY PARTON-9 To 5

© BLUES BROTHERS—Who's Makin’ Love

WIGY—Bath (W. Mitchell/S. Rogers—MD)

%% PAT BENATAR—Hit Me With Your Best
Shot 5-1

*% REQ SPEEDWAGON—Keep On Loving You

* AR SUPPLY—Every Woman In The World 10-
7

# CHEAP TRICK-Stop This Game 12-9

# BLONDIE-The Tide Is High 21-14

oo BOZ SCAGGS—Miss Sun

oo CLIFF RICHARD—A Little In Love

© ALAN PARSONS PROJECT—Games People
Play—D-27

® STEELY DAN—Hey 19-D-30

® DAN FOGELBERG—Same Old Lang Syne

® ROCKPILE-Teacher Teacher—D-28

o THE QUTLAWS—Ghost Riders In The Sky

WLBZ-Bangor (M. 0'Hara—MD)

* % PAT BENATAR—Hit Me With Your Best
Shot 4-3

* % KENNY ROGERS—Lady 2-1

* AR SUPPLY—Every Woman In The World 11-
9

* JOHN LENNON-Starting Over 12-10

* OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 10-7

o QUTLAWS—Ghost Riders In The Sky

ee BLUES BROTHERS—Who's Making Love

® THE BABYS—Turn And Walk Away—NP

o CLIFF RICHARD-A Little In Love

© ALAN PARSONS PROJECT—Games People
Play—X

© REQ SPEEDWAGON—Keep On Loving You—
NP

© BOZ SCAGGS—Miss Sun—X

‘Mid-Atlantic Region

s # PRIME MOVERS

THE POLICE— De Do Do Do, De Da Da Da (A&M)
BLONDIE— The Tide Is High (Chrysalis)
BARRY MANILOW- | Made It Through The Rain (Arista)

mmmmm® TOP ADD ONS s

CLIFF RICHARD— A Little In Love (Capital)

BOZ SCAGGS— Miss Sun (Columbia)

DELBERT McCLINTON- Giving it Up For Your Love
(Capitol)

e BREAKOUT S s

DOLLY PARTON- 9 To 5 (RCA)
EDDIE RABBITT— | Love A Rainy Night (Elektra)
FLEETWOOD MAC— One More Time (WB)

% % RIR SUPPLY—Every Woman In The World
1311

* % QUEEN-Need Your Loving Tonight 26-20

* MICHAEL STANLEY BAND—He Can't Love
You 23-17

* KANSAS—Got To Rock On 10-5

oo DELBERT McCLINTON—Giving It Up For
Your Love

®e CLIFF RICHARD-A Little In Love

© REO SPEEDWAGON—Keep On Loving You—
D-29

® BOZ SCAGGS—Miss Sun—D-30

® AMIt STEWART/JOHNNY BRISTOL—My Girl~
LP

© ROD STEWART-0Oh God (| Wish | Was Home
Tonight)—D-28

WFiL—Philadeiphia (D. Fennessy—MD)

% BARRY MANILOW—| Made It Through The
Rain 17-13

%% BLONDIE-The Tide Is High 21-16

* STEELY DAN—Hey Nineteen 28-23

* BRUCE SPRINGSTEEN—Hungry Heart 14-9

+ DOOBIE BROTHERS—One Step Closer 25-21

oo BOZ SCAGGS—Miss Sun

oo CLIFF RICHARD-A Little In Love

® KOOL & THE GANG—Celebration

o TIERRA-Together

WCCK (K104)—Erie (B. Shannon—MD)

4% NEW ENGLAND—Explorer Suite 16-8

* RIR SUPPLY—Every Woman In The World 23-
18

* DOOBIE BROTHERS—0ne Step Closer 25-19

* QUEEN-Don't Try Suicide 38-26

oo TIERRA—Together

oo KENNY LOGGINS—Celebrate Me Home—D-

39

® DIRE STRAITS—Skateaway—D-38

o EARTH, WIND & FIRE-You

® KANSAS—Got To Rock On

© MARVIN HAMLISCH—Theme From Ordinary
People

o QUTLAWS-Riders In The Sky—D-31

© GLEN CAMPBELL—Any Which Way You Can—
D-37 N

© MOLLY HATCHET—The Rambler—LD-17

WFBG—Altoona (T. Booth—MD)

+ DONNIE IRIS—Ah Leah—D-34

* ALAN PARSONS PROJECT—Games People
Play—D-31 X

+ DELBERT McCLINTON—Giving It Up For
Your Love—D-30

* EDDIE RABBITT—I Love A Rainy Night—D-32

#* TEENA MARIE—| Need Your Lovin’

* STARWARS INTERGALACTIC CHOIR &
CHORALE—What Can You Get A Wookie For
Christmas—D-53

* DOLLY PARTON-9 To 5-D-29

+ CLIFF RICHARD-A Little In Love

* BLUES BROTHERS—Makin’ Love—HB

+ EAGLES—Seven Bridges Road—LP-26

WKBO-Harrisburg (B. Carson—MD)

*% ROD STEWART—Passion 23-16
* % THE POLICE—De Do Do Do, De Da Da Da
25-18

* STEELY DAN—Hey Nineteen 26-19

* BARRY MANILOW-I Made It Through The
Rain 18-11

+ DOOBIE BROTHERS—One Step Close 22-17

oo EDDIE RABBITT—I Love A Rainy Night—28

oo TIERRA-Together—29

o DELBERT McCLINTON—Giving It Up For Your
Love—30

WQXA-York (S. Gallagher—MD)

* % KOOL & THE GANG—Celebration 7-4

4 % BRUCE SPRINGSTEEN—Hungry Heart 4-1

# MR SUPPLY—Every Woman In The World 8-6

+ JOHN LENNON—Starting Over 53

* BLONDIE-The Tide Is High 12-9

oo DELBERT McCLINTON-Giving It Up For
Your Love

oo EDDIE RABBITT—I| Love A Rainy Night

® THE JACKSONS—Heartbreak Hotel

© TIERRA-Together—D-29

© THE BABYS—Turn And Walk Away—D-30

© EAGLES—Seven Bridges Road

WROX (Q-107)—Washington D.C. (R. Bowler—
MD) '

% THE POLICE-De Do Do Do, De Da Da Da
19-15

% BRUCE SPRINGSTEEN—Hungry Heart 5-1

# PAT BENATAR-Hit Me With Your Best Shot
7-5

* ROD STEWART—Passion 27-17

* DEVO-Whip It 10-9

oo FLEETWOOD MAC—Cne More Night

oo BLUES BROTHERS—Who's Makin' Love

(Continued on page 38)
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THELONIOUS
SHOULD

PROUD.

When you listen to
“House of Musie,” you're
listening to Thelonious Monk Jr.,
= his sister, Boo Boo, and
| Yvonne Fletcher. And you're listening
to a spirited debut album
from an exceptionally talented group.

T.S.MONK
“HOUSE OF MUSIC”

ON MIRAGE RECORDS AND TAPES
Featuring the single, “Bon Bon Vie” 3780

WTG 19291
Produced by Sandy Linzer

i ’ =B AR
Give the gift Distributed by Atlantic Recor ds
& of music. © 1980 Atlontic Recording Corp. @ A Warner Communicanons
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® Continued from page 36
WPGC—Bladenshurg (D. Geronimo—MD)

No List

WCAQ—Baltimore (S. Richards—MD)

*% ROD STEWART—Passion 18-11
%% OLIVIA NENTON-JOHN/CLIFF RICHARD —
Suddenly 17-10

* DR. HOOK—Girls Can Get 1t 22-14

% STEELEY DAN—Hey Nineteen 24-18

* BLONDIE-The Tide Is High 23-15

®e DOLLY PARTON-9To 5

® DELBERT McCLINTON—Giving It Up For Your
Love—D-29

o TEDDY PENDERGRASS—Love T.K.0.

© DAN FOGELBERG—Same Old Lang Syne—D-
28

® TIERRA-Together—D-26

® CLIFF RICHARD—A Little In Love

® PETERALLEN—Fly Away—-D-30

WFBR—Baltimore (A. Sﬁzulinski—MD)‘

* % JOHN LENNON—Starting Over 7-2

%% HEART—Tell it Like It Is 11-9

% BARRY MANILOW—1 Made It Through The
Rain 18-12

* ROD STEWART—Passion 17-10

* BLONDIE-The Tide Is High 23-16

o EDDIE RABBITT—! Love A Rainy Night

® DONNA SUMMER—Cold Love—HB

® DELBERT McCLINTON—Giving It Up For Your
Love—HB-26

® DAN FOGELBERG—Same Old Lang Syne—
HB-28

© RONNIE MILSAP—Smokey Mountain Rain—
HB-29

© TIERRA-Together—HB

® PETER ALLEN—Fly Away—HB-30

® EAGLES—Seven Bridges Road—HB

WYRE—Annapolis (). Diamond—MD)

* % NEIL DIAMOND —Love On The Rocks 5-1
*% THE POLICE—De Do Do Do, De Da Da Da
129

* STEELY DAN—Hey Nineteen 14-11

* DOOBIE BROTHERS—One Step Closer 21-13

* HEART—Tell It Like it 1s 18-12

* STEVIE WONDER—Ain't Gonna Stand For It

* JACKSONS—Heartbreak Hotel

* DELBERT McCLINTON—Giving It Up For
Your Love—D-23

* EDDIE RABBITT—| Love A Rainy Night—D-29

% REO SPEEDWAGON—Keep On Loving You

* BOZ SCAGGS—Miss Sun—D-24

* QUEEN—Need Your Loving Tonight

* DAN FOGELBERG—Same Old Lang Syne

* ABBA—The Winner Takes It All-D-30

* MANHATTAN TRANSFER—Trickle Trickle

WGH—Hampton (B. Canada—-MD)

No List

WQRK (Q-FM)—Norfolk (D. Davis—MD)

%% QOLLY PARTON-S To 5 D-25

%% DANFOGELBERG—Same Old Lang Syne

D-26

* JACKSONS—Heartbreak Hotel 27-21

4 BARRY MANILOW—| Made It Through The
Rain 21-16

# EARTH, WIND & FIRE-You 20-14

®e CLIFF RICHARD-A Little In Love

®e RONNIE MILSAP—Smokey Mountain Rain

® DIRE STRAITS—Skateaway—X

® JOHN COUGAR—This Time—X

® TIERRA—Together

® SPINNERS—| Just Want To Fall In Love—D-
33

® ALAN PARSONS PROJECT—Games People
Play—X

© DELBERT McCLINTON—Giving It Up For Your
Love—X

® MICHAEL STANLEY BAND—He Can't Love
You—X

® DIANAROSS—It's My Turn—D-32

WRVQ (Q-94)—Richmond (B. Thomas—MD)
%% THE POLICE—De Do Do Do, De Da Da DA
84
% DOOBIE BROTHERS—One Step Closer 9-5
* MICHAEL STANLEY BAND—He Can't Love
You 21-16

% STEELY DAN—Hey Nineteen 26-19
% ROD STEWART—Passion 13-6

oo BILONDIE-Rapture

oe DIRE STRAITS—Skateaway

® EDDIE RABBITT—| Love A Rainy Night

Southeast Region

mmmmk PRIME MOVERS s

BLONDIE— The Tide Is High (Chrysalis)
ROD STEWART - Passion (WB)
BRUCE SPRINGSTEEN— Hungry Hearts (Columbia)

mmmmpn® TOP ADD ONS mmm
DAN FOGELBERG— Same Old Lang Syne (Full Moon/

Epic
STEVIE WONDER— Ain't Gonna Stand For It (Matawn)
CLIFF RICHARD— A Little In Love (EM1)

e BREAKOU TS m——
REQ SPEEDWAGON— Keep On Loving You (Epic)

HEART— Tell It Like it {s (Epic)
STEELY DAN— Hey Nineteen (MCA)

WQXI-AM—Atlanta (). McCartney—MD)

* % ROD STEWART—Passion 12-4

*% BLONDIE-The Tide Is High 13-6

* STEELY DAN—Hey Nineteen 24-20

* DOOBIE BROTHERS—One Step Closer 22-19

®e DON WILLIAMS—| Believe In You

oo DAN FOGELBERG—Same Qld Lang Syne

® DELBERT McCLINTON—Giving it Up For Your
Love—D-26

© BARRY MANILOW—| Made It Through The
Rain—D-27

© RONNIE MILSAP—Smokey Mountain Rain—
D-28

® OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly

® DOLLY PARTON-9To 5

WOQXI-FM (94Q)—Atlanta (). McCartney—MD)

* % ROD STEWART—Passion 10-7

%% HEART-Tell It Like It Is 15-9

* DOOBIE BROTHERS—One Step Closer 20-16

* BLONDIE—The Tide Is High 17-12

* EAGLES—Seven Bridges Road 24-16

o ALAN PARSONS PROJECT—Games People

Play—D-30

@ RITA COOLIDGE—Fool That | Am—LP

© DELBERT McCLINTON—Giving It Up For Your
Love—D-29

® BOZ SCAGGS—Miss Sun—D-28

WBBQ—Augusta (B. Stevens—MD) )

%% BARRY MANILOW-—I Made It Through The
Rain 27-22

%% BLONDIE—The Tide Is High 20-15

% STEELY DAN—Hey Nineteen 21-16

* ROD STEWART—Passion 139

% OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly 18-14

oe THE JACKSONS—Heartbreak Hotel

oe STEVIE WONDER—Ain't'Gonna Stand For It

o TEDDY PENDERGRASS—Love T.K.0.—D-29

® BETTE MIDLER—My Mother's Eyes

© EARTH, WIND & FIRE-You—D-30

® DOLLY PARTON-STo 5

® THE BABYS—Turn And Walk Away

WSGA—Savannah (). Lewis—MD)

*% KOOL & THE GANG—Celebration 10-7

4% BLONDIE~The Tide Is High 15-5

* TEDDY PENDERGRASS—Love TK.0. 17-15

* ROD STEWART—Passion 21-19

* STEVIE WONDER-Ain't Gonna Stand For It
29-20

oo FAGLES—Seven Bridges Road 32

e PEACHES & HERB—One Child In Love 33

WSGF—Savannah (). Davis—MD)

* % BRUCE SPRINGSTEEN—Hungry Heart 5-2

% BLONDIE—The Tide Is High 19-13

* KOOL & THE GANG—Celebration 24-16

* BARRY MANILOW—| Made It Through The
Rain 27-22

oo DAN FOGELBERG—Same 0ld Lang Syne

oo TIERRA-Together

o DELBERT McCLINTON—Giving It Up For Your
Love

© DIANAROSS—It's My Turn

WAYS—Charlotte (L. Simon—MD)

No List

WFLB—Fayetteville (L. Cannon—MD)

%% EDDIE RABBITT—I Love A Rainy Night 15-
9
% TEDDY PENDERGRASS—Love T.K.0. 23
17

* BARRY MANILOW— Made It Through The
Rain 16-8

* RONNIE MILSAP—Smokey Mountain Rain
30-20

* MANHATTAN TRANSFER—Trickle Trickle 32-
21

oo CLIFF RICHARD-A Little In Love

oe DAN FOGELBERG—Same O1d Lang Syne

® DELBERT McCLINTON—Giving It Up For Your
Love—D-31

@ FRED KNOBLOCK/SUSAN ANTON—Killin'
Time

® B0Z SCAGGS—Miss Sun—D-30

® LTD—Shine On

o CARLY SIMON—Take Me As | Am—D-34

o FOUR SEASONS—Spend The Night In Love—
HB ”

e ROBBIE DUPREE‘B-Nobody Else—HB

o CHARLES FOX—Seasons—D-32

WISE—Asheville (J. Stevens—MD)

%% BLONDIE—The Tide Is High 24-18
*% EAGLES—Seven Bridges Road 28-8

* TIERRA—Together 33-25

% STEELY DAN—Hey Nineteen 29-24

* ROD STEWART—Passion 10-6

oo DAN FOGELBERG—Same 0id Lang Syne
e DIRE STRAITS—Skateway

WKIX—Raleigh (R. McKay—MD)

* % JOHN LENNON—Starting Over 14-8

* AIR SUPPLY—Every Woman in The World 16-
9

* BARBRA STREISAND/BARRY GIBB—Guilty
23-10

* BARRY MANILOW—I Made It Through The
Rain 25-14

®e RITA COOLIDGE—Fool That | Am

oo STEELY DAN—Hey Nineteen

o EDDIE RABBITT—! Love A Rainy Night—D-18

® DOOBIE BROTHERS—One Step Closer—D-20

® ROD STEWART—Passion

© RONNIE MILSAP—Smokey Mountain Rain—
D-21

© BLONDIE—The Tide Is High—D-17

© ABBA-The Winner Takes It All—D-22

WSEZ—Winston-Salem (B. Zieglar—MD)

* % KOOL & THE GANG—Celebration 17-8
%% OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly 29-17

* STEELY DAN-Hey Nineteen 30-21

* BRUCE SPRINGSTEEN—Hungry Heart 11-6

% EDDIE RABBITT—| Love A Rainy Night 22-15

* LEO SAYER—More Than | Can Say 3-1

® DR. HOOK—Girls Can Get It—D-32

® DELBERT McCLINTON—Giving It Up For Your
Love—D-34

® THE JACKSONS—Heartbreak Hotel-D-31

® DAN FOGELBERG—Same Old Lang Syne—D-

® LTD-Shine On—D-35

WANS—Anderson (J. Evans—iD)

* % STEELY DAN—Hey Nineteen 26-16
%% REQ SPEEDWAGON—Keep On Loving You
3625

* KOOL & THE GANG—Celebration 7-1

* EAGLES—Seven Bridges Road 18-9

* STEVIE WONDER—| Ain't Gonna Stand For it
30-23

ee BLUES BROTHERS—Who's Makin’ Love

oe BLONDIE—Rapture

© ALAN PARSONS PROJECT—Games People
Play—D-38

® DELBERT McCLINTON—Giving It Up For Your
Love—D-37

© MICHAEL STANLEY BAND—He Can't Love
You

e TEDDY PENDERGRASS—Love TK.0.

© DAN FOGELBERG—Same Old Lang Syne—D-
35

© RONNIE MILSAP—Smokey Mountain Rain

© DIRE STRAITS—Skateaway-HB

es Radio Action..

Based on station playlists through Tuesday (12/2/80)

® ROCKPILE—Teacher Teacher—HB

® ABBA—The Winner Takes It All—D-36

® EARTH, WIND & FIRE-You—D-32

® SUPERTRAMP—Breakfast In America—HB
@ SPINNERS-I Just Want To Fall In Love—HB
® JACKSON BROWNE—Hold On—HB

WTMA—Charleston (R. Tracy—MD)

*% DONNA SUMMER-Cold Love 21-11

%% QUEEN—Need Your Loving Tonight 22-17

* BRUCE SPRINGSTEEN—Hungry Heart 11-6

 OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly 13-9

* BLONDIE—The Tide Is High 26-22

oo CLIFF RICHARD—A Little In Love

®e® FAGLES—Seven Bridges Road

® NIGHT—Love On The Airwaves

KLAZ-FM (Z-98) —Little Rock (D. Taylor—MD)

%% BARBRA STREISAND/BARRY GIBB—

Guilty 13-9

%% BLONDIE-The Tide Is High 15-10

* DELBERT McCLINTON—Giving It Up For
Your Love 31-27

* DOOBIE BROTHERS—One Step Closer 18-16

* ROD STEWART—Passion 16-12

oo DAN FOGELBERG—Same Old Lang Syne 37

®e SUPERTRAMP—Breakfast In America 39

o DAVID BOWIE—Fashion—X

® RITACOOLIDGE—Fool That | Am—D-38

® MICHAEL STANLEY BAND—He Can't Love

You—X

TEENA MARIE—| Need Your Lovin'

BETTE MIDLER—My Mother's Eyes—X

OAK—Set The Night On Fire—X

ROCKPILE—Teacher Teacher—X

BOB SEGER—The Horizontal Bop—X

STARWARS INTERGALACTIC CHOIR AND

CHORALE—What Can You Get A Wookie For

Christmas—DP

DOLLY PARTON-S To 5—D-40

CLIFF RICHARD—A Littie In Love—X

XTC—Generals And Majors

ROBIN WILLIAMS—Popeye—DP

EDDIE MONEY—Trinidad-X

|_NWKX (KX-104)—Nashville (B. Richards—MD)

%% BRUCE SPRINGSTEEN—Hungry Heart 2-1

% BLONDIE—The Tide Is High 20-10

* THE POLICE—De Do Do Do, De Da Da Da 19-
16

* THE KORGIS—Everybody's Got To Learn
Sometime 24-19

* STEELY DAN—Hey Nineteen 28-22

®e DAN FOGELBERG—Same 0id Lang Syne

ee JOHN LENNON—Woman~LP

o THE JACKSONS—Heartbreak Hotel-D-27

o EDDIE RABBITT—I Love A Rainy Night

© RONNIE MILSAP—Smokey Mountain Rain—
D-30

WHBQ—Memphis (C. Duvall-PD) )

s % BRUCE SPRINGSTEEN—Hungry Heart 10-

6

%% NEIL DIAMOND-Love On The Rocks 13-9

% JOHN LENNON—Starting Over 14-10

% BLONDIE-The Tide Is High 21-17

* ROD STEWART—Passion 28-23

ee ANDY GIBB—Time Is Time—30

oo HEART—Tell It Like It Is

WNOX—Knoxville (S. Majors—MD)

%% THE KORGIS—Everybody's Got To Learn
Sometime 10-8

%% ROD STEWART—Passion 25-15

% STEELY DAN—Hey Nineteen 24-14

* EDDIE RABBITT—I Love A Rainy Night 28-24

% RONNIE MILSAP—Smokey Mountain Rain
23-20

* ANDYGIBB—Time Is Time 26-19

ee DOLLY PARTON-9To 5

e BOZ SCAGGS—Miss Sun

© DELBERT McCLINTON-Giving It Up For Your
Love—D-28

© BARRY MANILOW—| Made It Through The
Rain—D-26

® REO SPEEDWAGON—Keep On Loving You

o DAN FOGELBERG—Same Old Lang Syne

o TIERRA—Together—D-27

WRIZ—Knoxville (F. Story—MD)

% AR SUPPLY—~Every Woman In The World
87

% ROD STEWART—Passion 7-5

A KENNY ROGERS—Lady 1-1

# HEART—Teli It Like It Is 20-13

* BLONDIE—The Tide Is High 15-10

®e BLUES BROTHERS—Who's Makin’ Love

oe DAN FOGELBERG—Same Old Lang Syne

® EAGLES—Seven Bridges Road—D-29

® DELBERT McCLINTON-Giving It Up For Your
Love-D-28

WSKZ (KZ-106)—Chattanooga (D. Carroll—MD)

% % STEELY DAN—Hey Nineteen 30-14

& HEART—Tell It Like It Is 15-6

* DOOBIE BROTHERS—One Step Closer 16-11

* ROD STEWART—Passion 13-9

* ANDY GIBB-Time Is Time 21-17

oe DAN FOGELBERG—Same 0ld Lang Syne

oo DIRE STRAITS-Skateaway

® KOOL & THE GANG—Celebration—D-27

® THE ALAN PARSONS PROJECT—Games
People Play—D-23

® REQ SPEEDWAGON—Keep On Loving You—
D-22

® ATLANTA RHYTHM SECTION—Silver Eagle

o BLUES BROTHERS—Who's Makin' Love

® EAGLES—Seven Bridges Road—D-25

WERC—Birmingham (M. Th MD)

%% KOOL & THE GANG—Celebration 12-3

*% ROD STEWART—Passion 16-11

* BARRY MANILOW—1 Made It Through The
Rain 19-14

* ABBA-The Winner Takes !t All 25-19

oo STEVIE WONDER—Ain't Gonna Stand For It

oo CLIFF RICHARD—A Little In Love

e DELBERT McCLINTON-Giving It Up For Your
Love—D-25

® THE JACKSONS —Heartbreak Hotel—D-22

® BOZ SCAGGS—Miss Sun—D-23

® DAN FOGELBERG—Same 0ld Lang Syne

L[]

L[]

LTD—Shine On—D-24
TIERRA—Together

WKXX (KXX 106)—Birmingham (L. 0’Day—MD)

%% STEELY DAN—Hey Nineteen 19-12

%% ROD STEWART—Passion-15-9

* THE JACKSONS—Heartbreak Hotel 29-25

* BOZSCAGGS—Miss Sun 24-19

 DOOBIE BROTHERS—One Step Closer 16-11

®e STEVIE WONDER—Ain't Gonna Stand For It

oo EARTH, WIND & FIRE-You

® THE ALAN PARSONS PROJECT—Games
People Play—D-30

® DELBERT McCLINTON—Giving 1t Up For Your
Love—D-27

© DANFOGELBERG—Same Old Lang Syne—D-
26

® BLUES BROTHERS—Who's Making Love

WSGN-Birmingham (W. Brian—MD)

%% STEELY DAN—Hey Nineteen 23-17

*% FRED KNOBLOCK/SUSAN ANTON—Killin'

Time 1913

* KOOL & THE GANG—Celebration 10-7 .

% DOOBIE BROTHERS—0One Step Closer 14-8

% LTD—Shine On 20-14

oo RONNIE MILSAP—Smokey Mountain Rain

e®e REO SPEEDWAGON—Keep On Loving You

® CLIFF RICHARD—A Little In Love

® RITA COOLIDGE—Fool That | Am—D-24

o DELBERT McCLINTON—Giving It Up For Your
Love-D-23

® EDDIE RABBITT—I Love A Rainy Night—D-22

o DAN FOGELBERG—Same OId Lang Syne

WAAY—Huntsville (J. Hendricks—MD)

No List

WHHY—Montgomery (R. Thomas—MD)

*% KOOL & THE GANG—Celebration 12-9

% EAGLES—Seven Bridges Road 18-13

* ROD STEWART—Passion 14-10

* HEART-Tell It Like It Is 17-11

* BLONDIE—The Tide Is High 19-15

oo STEVIE WONDER—Ain't Gonna Stand For It

oo DONNA SUMMER-Cold Love

o STEELY DAN-Hey Nineteen—D-27

© BOZ SCAGGS—Miss Sun—D-30

o DAN FOGELBERG—Same Old Lang Syne—D-
29

© CLIFF RICHARD—A Little in Love

Playlist Pime Movers &
Playlist Top AddOns @

WIDX-Jackson (L. Adams—MD)
No List
WBIW (BJ105)—Orlando (T. Long—MD)

No List
WRBQ (Q105)—Tampa (P. McKay—MD)

No List
WLCY—Tampa (M. Weber—MD)

% JOHN LENNON-Starting Over 6-1
% DOOBIE BROTHERS—One Step Closer 19-
14

* THE KORGIS—Everybody's Got To Learn
Sometime 14-12

* EDDIE RABBITT—| Love A Rainy Night 22-18

% BETTE MIDLER—My Mother's Eyes 25-22

ee DAN FOGELBERG—Same Old Lang Syne

oe CLIFF RICHARD-A Little in Love

o DELBERT McCLINTON—Giving It Up For Your
Love

® BOZ SCAGGS—Look What You've Done To
Me—X

o TIERRA-Together—D-25

® CAPTAIN & TENNILLE—This Is Not The First
Time—X

WAPE—Orange Park (P. Sebastian—MD)

%% ROD STEWART—Passion 27-14

%% JOHN LENNON—Starting Over 14-7

% BLONDIE-The Tide Is High 19-13

% BARBRA STREISAND/BARRY GIBB—Guilty
2519

* BARRY MANILOW—I| Made it Through The
Rain 24-18

oo MICHAEL STANLEY BAND—He Can't Love
You

® REO SPEEDWAGON—Keep On Loving You

@ DELBERT McCLINTON—Giving It Up For Your
Love—HB

© THE JACKSONS—Heartbreak Hotel-D-24

o EDDIE RABBITT—| Love A Rainy Night

e TEDDY PENDERGRASS—Love T.K.0.-D-23

o DOOBIE BROTHERS—One Step Closer—D-22

o DAN FOGELBERG—Same Old Lang Syne—HB

o LTD—Shine On—D-25

® ANDY GIBB—Time Is Time—HB

o THE BABYS—Turn And Walk Away—HB

® DOLLY PARTON-9 To.5

WIVY (Y-103)—Jacksonville (S. Sherwood—MD)

*% ROD STEWART—Passion 25-16

%% BLONDIE-The Tide Is High 18-13

# STEELY DAN—Hey Nineteen 40-31

* LTD—Shine On 30-22

* ABBA-The Winner Takes It All 28-20

oo REQ SPEEDWAGON—Keep On Loving You

oo CLIFF RICHARD—A Little In Love

@ THE POLICE-De Do Do Do, De Da Da Da—D-
37

® THE ALAN PARSONS PROJECT-Games
People Play

® DELBERT McCLINTON—Giving It Up For Your
Love—D-38

o DAN FOGELBERG—Same Old Lang Syne

o THE BABYS—Turn And Walk Away—D-40

® CHARLIE DANIELS—Carolina—D-39

WKX!—Sarasot_a (T. William—MD)

No List

WAXY—Ft. Lauderdale (R. Shaw—PD)

%% HEART-Tell !t Like It Is 22-15

%% NEIL DIAMOND—Love On The Rocks 7-3
% KOOL & THE GANG—Celebration 1511

4 STEELY DAN—Hey Nineteen 29-18

* TEDDY PENDERGRASS—Love T.K.0. 30-26
oo DANFOGELBERG—Same 0ld Lang Syne
oo STEVIE WONDER—Ain't Gonna Stand For it
o EDOIE RABBITT—1 Love A Rainy Night

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.

Vox Jox

NEW YORK—"Twas the week be-
fore Christmas and all over the land
programmers and promotion direc-
tors made special holiday program-
ming and promotion plans for their
radio stations.

Possibly one of the more am-
bitious locally produced programs
for Christmas is that planned by
WHN-AM New York. Charlie Dan-
iels will narrate a two-hour Christ-
mas special that will also feature
nearly two dozen country music
stars telling stories behind their most
memorable Christmas celebrations.

Participants include the Country

2

Music Assn.’s entertainer of the year
Barbara Mandrell and CMA’s fe-
male male vocalist of the year Em-
mylou Harris, as well as Larry Gat-
lin, Charley Pride and Dolly Parton.

While at the station to record the
special, Daniels sat in as a guest DJ
for Lee Arnold and helped trim the
station’s Christmas tree. Program di-
rector Ed Salamon produced.

In Detroit, WRIF-FM jock Ken
Calvert got the Christmas spirit go-
ing early Dec. 7 with a live remote
from the Soup Kitchen Saloon in an
event to raise money for needy chil-
dren. Calvert served his “flame-

By DOUG HALL

thrower” chili during the broadcast.

WRIE’s volleyball team, the Fla-
mingos, played the Detroit Tigers in
an exhibition game to raise money
for needy children.

Like many stations across the
country, WIOQ-FM Philadelphia is
involved in the Marine Corps Re-
serves “Toys For Tots” campaign.
The campaign was tied in with a
Philadelphia appearance of the
Doobie Bros., who for years have
been supporting this effort. Midday
jock Helen Leicht is serving as chair-
person of the drive.

wwWw americanradiohistorv com

Joel Parker Antrim moves from
afternoons to morning drive on
KCBS-FM San Francisco. John
Mack Flanagan moves into the af-
ternoon spot. Deirdre Gentry is now
on from 10 a.m. to 2 pm. ... Jerry
McCulty is named operations man-
ager and p.d. at WNYN-AM, suc-
ceeding Alan Furst, who has moved
to WEEP-AM as previously re-
ported.

* * *

Frank Cody, p.d. at KBPI-FM
Denver, has been promoted to divi-
sion program manager for all Sai.-

dusky Newspaper stations. These in-
clude KBPI, KDKB-FM/KDJQ-
AM Phoenix and KZAM-AM-FM
Seattle. Cody will continue to pro-
gram KBPI. . . . Randi Robbins is the
new music director at WFFV-FM
Middietown, Va. She will also
handle the 6 to 10 p.m. shift and
comes from WPCV-FM Winter
Haven. Fla.

I S
Pat Whitehead is the new p.d. at
KWKC-AM/KORQ-FM Abilene.

Tex. He is also doing morning drive
(Continued on page 44)
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FROM COLLEGES

Commercial Stations
Facing Competition?

By JEAN CALLAHAN

WASHINGTON — Commercial
stations in various markets may bc
facing new competition if the Fed-
eral Communications Commission
grants the power incrcases of as
much as 1.000 fold to 280 collcge sta-
tions across the nation.

And the commission will certainly
grant most of these applications
since it put these 10-watt FM sta-
tions. and other college stations
which did not apply. on notice that
they must either increase power to at
least 100 watts or move onto the
commercial FM band and face in-
terference without protection from
powerful commercial FM stations.

By January 1980 close to 50% of
all 10-watters had applied to the
FCC and it is these applications the
FCC is now processing.

Asking for the biggest boost in
power is WIHU-FM at Johns Hop-
kins Univ., Baltimore, which is seek-
ing 13.270 watts. If WIHU gets the
go-ahead. its broadcasting range
will be increased to include not only
the city of Baltimore. but-everything
between Baltimore and Washington

and the northern portion of the capi-

tal.

Tv Interview: WYSP Philadelphia DJ Cyndy Drue intervi
Dire Straits during her “‘Rock 'n’ Roll Show’ on KYW-TV Philadelphia.

WJHU-FM office manager Ed-
mund Newman anticipates a format
change with the power increase. but
he won’t say what direction it might
take. Currcntly. the station runs pro-
gressive jazz in the early mornings
and all day Sundays. classical from 9
a.m. to 5 p.m. weekdays and rock at
night and Saturdays.

WIHU calls its rock programming
not available radio. The emphasis is
on new. progressive. experimental
rock “beyond new wave,” according
to Newman.

Newman complains that WJHU
gets shoddy service from the record
labels and resents paying for records
the station once got free. Johns Hop-
kins has more than 10.000 student
listeners and with a powcr increase
hopes to attract more attention from
the labels.

KLPI-FM the college station of

Louisiana Techin Rustin. La.. wants
to go from 10 watts to 10 kw. KPLI
gencral manager Gerry Boudreaux
says he gets "good service” from the
record labels and credits his staff’s
enthusiastic reporting back for con-
sistent attention.

(Continued on page 44)

Rock Program: Radio
Thinking Goes To TV

PHILADELPHIA—Cyndy Drue
is bringing radio thinking into tele-
vision and it seems to be working.

Druc, a jock on WYSP-FM Phila-
delphia who has been in radio for
five years, reasons that her new
“Rock 'n” Roll Show” on KYW-TV
Philadelphia, should only include
rock acts.

Now that may seem quite logical.
but Drue notes that this is not the
general treatment off music on tele-
vision. She points to the frequent
practice of including a country act
and a disco or r&b act along with a
rock act to achieve what in television
thinking is.a well-rounded show.

“We appeal to the hard-core rock-
ers.” she says adding that since the
monthly show began Sept. 28. she's
gotten positive reaction tike. “We're
glad we didn’t have to watch some
disco act.”

Drue’s show. which mayv soon go
weekly. follows a magazine format.
“We don’t just run promotional

video tapes.” she notes. “The show
includes four-or five concert reviews.,
a special guest segment. a rock news
report and a “New Artist Pick Of
The Month.” )

Drue’s fourth show on Dec. 28
will be expanded to an hour and will
serve as a year-end wrap-up for
“The News That Rocked "80.” This
same name is used for a similar fea-
ture on NBC’s Source Network.
which is produced bv WYSP jock
Denny Somach. Somach is a con-
sultant to the Druc show.

There are also plans in the works
to svndicate the show or at least put
it on other Westinghouse stations.
KYW is one of five television sta-
tions owned by Westinghouse.

What type of acts get on Druc’s
show? “We just had the Bus Boys.”
Drue notes. She has also featured
Split Enz as an “Artist Of The
Month™ and has had Muddy Wa-
ters. members of .Dire Straits and
Yes.as guests.

ews Mark Knopfler of

Radio Programming

Billboard photo by Chuck Pulin

Tv Time: As part of his activities to celebrate his 10th anniversary in broadcasting, Dr. Demento, right, prepares to

make a guest appearance on Tom Snyder’s “Tomorrow’’ show on NBC-TV. The doctor is in a pre-show discussion with

WNEW-FM jock Pete Fornatale and lan Whitcomb. Fornatale is promoting his new book *Radio In The Television Age”
and Whitcomb was promoting his new First American album ‘‘Red Hot Blue Heaven.”

Dr. Demento Starts Celebrating

10th Anniversary In N.Y.C. Blitz

NEW YORK-—Dr. Demento. ra-
dio’s curator of novelty and oddball
recordings. is celebrating his 10th
anniversary in broadcasting with a
nightclub tour that began with a
blitz of appearances in New York.

The doctor concentrated on New
York over the weekend of Dec. 6-7
to “raise the flag and lct cveryone
know we’re still around.” To do this
in New York is particularly impor-
tant because he would dearly love to
return to Gotham's airwaves.

Although Demento is syndicated
to more than 150 markets by West-
wood One, the show has been lack-
ing a New York outlet since it was
dropped by WPIX-FM New York
when the station changed formats in
the spring.

Demento’s stops in New York in-
cluded an appearance on NBC’s
“Tomorrow™ television show with
Tom Snyder. an introduction of his
nightclub act in a one-nightstand at
the Bottom Line in Greenwich Vil-
lage and a guest appearance on
Howard Lieb’s “Laugh Track™ show
on WKCR-FM. Columbia Univ.’s
station.

His two-hour nightclub act basic-
ally consists of Demento sitting in
front of turntables plaving such hits
from his radio show as “They're
Coming To Take Me Away™ by N
polcon XIV. but he spruced up the
show by showing novelty music
short films as “Fish Heads™ to go
along with underground novelty of
the same name by Barnes.& Barnes.

What really made his nightclub
debut a success was the appearances
of Benny Bell. who wrote and sings
“Shaving Crcam:” Uncle Floyd.
best known to Demento fans for
“DeepIn The Heart Of Jersey.” but
also a star of New York television
and cable. and Tom “T-Bone”
Stankus. who sang another De-
mento favorite, “Existential Blues.”

The Bottom Line appearance
kicked off a tour that will take De-
mento to Rochester. Washington.
Philadelphia. Evansville. Ind.. Chi-
cago and El Paso.

Bell. who at 76 looks back on a
long career as a Borsht Belt come-
dian. was given .a standing ovation
by the capacity vouthful audience
after he sang “Shaving Crecam.” as-
sisted by Uncle Floyd and Dr. De-
mento.

Westwood One also distributed a

www americanradiohistorv com

By DOUG HALL
10th anniversary Dr. Demento
show. in ‘which Demecnto traces his
carecr from its beginnings at
KMET-FM Los Angcles. when the
station was still in Pasadena.

He opens this show with “Pico
And Supulveda™ by Felix Figero
(members of Freddy Martin's band).
which was the show’s number once
request for its first two years.

Just like all Demento shows. the
music is extremely eclectic. jumping
from a 1928 rccording by Heywire
Mac to the recent satire by Weird Al
Yankovic. “Another One Rides The
Bus.”

Demento also features on this
show some interesting Interviews
with Harry the Hipster. Bette Mid-
ler. Doodles Weaver from the Spike

NEW YEAR’S EVE

Jones organization and Frank
Zappa.

Demento’s wide range of music
has gotten him into trouble with
some program directors. who wish
he would stick to “demented”
rock’n’roll and not include older rec-
ords from the likes of Spike Jones.
Vaughn Monroe and Kay Kyser.
But the good doctor just can’t be put
into one pigeon hole like that. His
resistance is what makes him Dr.
Demento.

In fact, Demento bemoans the
fact that “radio formats are getting
narrower and narrower. It's gotten
so narrow, it doesn’t allow for com-
edy anymore.” he says.

Which is the value of his show. “I
play what you can’t hear clsewhere.”
he says.

61 Stations Lined Up
For ‘Swingin’ Years’

LOS ANGELES—Sixty U.S. sta-
tions and one in Canada will com-
prise the radio network airing Chuck
Cecil’s four-hour “Swingin® Years”
special on New Year’s eve.

Cecil has devised an unusual for-
mat. A 1939 Glenn Miller remote
from the Glen Island Casino. New
York. will open the program. And
then as midnight Dec. 31 moves west
across the nation, 27 additional
“live” airings recorded in the 1937-
1953 period are programmed. wind-
ing up with the Nat King Cole
Trio and Glenn Miller’s band from
Calitfornia.

Also scheduled. says Cecil. are the
Louis Armstrong All Stars with Jack
Teagarden. Tommy Dorscy’s band
with Frank Sinatra and Jo Stafford.
Lester Young and Symphony Sid.
Billie Holiday singing with Count
Basic’s band. Harry James with
Helen Forrest, Artic Shaw with
Buddy Rich’s drums, Les Brown and
a rare segment with Gene Krupa. Li-
onel Hampton. Teddy Wilson and
Jess Stacy featured on the “Camel
Caravan” CBS program with Benny
Goodman’s orchestra.

The one Canadian outlet. Cecil
notes. is CJIB-AM in Vernon. B. C.

Stan Kenton’s memorable 1948

concert from the Hollywood Bowl, a
Duke Ellington gig in Fargo. N. D..
Jan Garber’s group with Liz Tilton,
Woody Herman’s original “band
that plays the blues” from New
York’s Roseland Ballroom in 1936
and Russ Morgan’s wah-wah trom-
bone trom Catalina Island are all in-
cluded in the Dec. 31 “Swingin’
Years” stanza.

“All 61 stations are being sent the
program as a free service,” says Ce-
cil, who operates his syndicate from
suburban Woodland Hills and
whose tlagship station is KGIL-
AM-FM in the San Fernando Val-
ley here. “We have. morcover. pro-
grammed music that is fully -
censed. ‘most of it from reputable
record labels that. over the-decades.
issued the bands and singers on LPs.
Some of those -are now long de-
leted.”

Old-timers in the industry will
recognize the venuces from which the
big band broadcasts originated.
places like the Aragon Ballroom in
Chicago. the Regal Theatre in Chi-
cago. New York’s Cafe Rouge in the
Pennsylvania Hotel. the Hollywood
Palladium. New York’s Royal Roost
night club, Maria Kramer’s Lincoln

(Continued on page 44)
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Lennon Tribute: Beatles Music F|IIs the Air

® Continued from page 26
field. utilizing sister networks and
WYNY-FM New York reporter
Roberta Altman. playing music and
Lennon interviews, and still found
time to put together a 15-minute “in-
stant special” that began at 8:30 a.m.
in the morning.

To announce the shooting, NBC
issued a Code Two hotline bulletin
to its affiliates. Code One is reserved

CHI WRCK
TO WLS-FM?

CHICAGO-In a further destruc-
tion of the station’s identity. ABC
has applied to the FCC to shift the
call letters of WRCK-FM Chicago
to WLS-FM. ABC is already simul-
casting the WLS-AM'’s Top 40 for-
mat in the drive periods on WRCK,
disrupting what had been an AOR
format on the FM side. Less than a
year ago, WRCK was WDAI, which
for a time was promoted as a disco
station.

for declarations of war or the assassi-
nation of a president.

Many of the stations were busy
putting their own special material
together. NBC’s WKYS-FM in
Washington had its own special on
the air by 9 a.m. and had reporters
outl gathering reactions in record
shops shortly after that.

NBC’s WKQX-FM in Chicago
took calls from listeners and put re-
porters-on the street to gather reac-
tions.

ABC staff members got out of
their beds or easy chairs in the sub-
urbs-of New Jersey and Connecticut.
ABC assistant news director Peter
Flannery phoned ABC Network
programming vice president Dick
Foreman from a pay phone on the
New Jersey Turnpike and the two
met at operations headquarters in
the middle of the night.

ABC fed a 10-minute live pro-
gram every 30 minutes and by the
next day had produced 36 vignettes
for affiliate stations to use with their
own Beatles and Lennon records.

Soon after the first word of the

A Picture Is Worth A Thousand Words

In Memoriam
To My Dear, Dear Friend

JOHN LENNON

Who Lives On Forever
In the Hearts and Affection
' of All of Us

Pete Bennett

John Lennon:
October 9, 1940 - December 8, 1980

?

shooting, ABC Radio News dis-
patched a team of reporters to cover
the story. ABC’s Irv Chapman was

at New York's Roosevelt Hospital

when Lennon was pronounced
dead.

Assistance in preparing this story
provided by Ed Harrison, Richard M.
Nusser, Alan Penchansky, Rose
Splan and Robyn Wells.

At the same time, ABC corre-
spondent lan Hunter was at the 20th
police precinct in Manhattan where
the suspect, Mark David Chapman.
was arraigned. And correspondent
Bob Gibson described the crowd
outside Lennon’s apartment.

The news team also interviewed

_many leading figures in the music

industry and people Lennon had
worked with. Sid Bernstein. a pro-
moter-of many Beatles concerts was
reached as was Allan Williams, the
Beatles’ first manager. ABC’s Rick
Sklar and ABC FM Network rock
music reporter Lou O’Neill were
among those interviewed.

ABC News correspondent Mary
Margaret Myers offered these
thoughts as part of the color cov-
erage:

“It still sounds strange to say
former Beatle or ex-Beatle John
Lennon. That’s something you can’t
separate even though they weren’t
playing together for years. But for
the last six months, Lennon got back
into making music—reviving rumors
that the Beatles might play together
again. John Lennon was on his way
home from a recording studio when
he was killed.”

And Myers posed these unan-
swered questions to her national au-
dience: “How can you separate your
youth from the music? How can you
separate the music from the Beatles?
How can you separate the Beatles
from John?”

While music stations around the
country were using this network-de-
veloped material to augment locally
developed features, talk stations
were also giving extensive coverage
to Lennon’s death. including the
playing of music. News formatted
WCBS-AM New York and talk sta-
tion WIND-AM Chicago played
some key Lennon music.

WIND-AM talk show host Steve
King. a former jock. devoted his en-
tire midnight to 5 a.m. program to
Lennon’s life and death. He called

the New York City Police to find out
what had happened and the Liver-
pool, England. police to get reaction
there.

King was bombarded with calls,
said producer Cheryl Morton. The
line was jammed all five hours, she
said. Steve Dahl on Chicago’s
WLUP-FM, always a center of con-
troversy. refused to play Beatle or
Lennon music. He said to do so
would be exploitive.

Stations involved themselves in
candlelight vigils and memorials.
particularly on the West Coast.
ABC’s KLOS-FM Los Angeles.and
sister station KABC-AM sponsored
a candlelight vigil at the ABC Enter-
tainment. complex at Century City
from 6 to 8 p.m. Tuesday (9).
Through a public address system in
the mall of the complex. jock B.
Mitchell Reed recalled his experi-
ences with the Beatles during their
second tour of the U.S.

Reed said. “The Beatles were
uniquely responsible for my getting
into music and radio in the 1960s.
It’s one thing to realize they split, but
there was always the chance of one
more magic moment. Now that’s
gone.”

In San Francisco. a number of sta-
tions staged candlelight memorial
gatherings. One. organized by
KMEL-FM. drew 2.000 on Tuesday.
KMEL general manager Rick Lee
explains that “all night long on
Monday and into Tuesday we re-
ceived calls from people wondering
where they could go to express their
sentiments. Some people were talk-
ing about a march over the Golden
Gate Bridge. We thought the idea of
remorse stricken people crossing the
bridge was a little dangerous be-
cause someone could easily have de-
cided to do something dramatic.”

KMEL also aired a 1971 interview
with Lennon and Yoko Ono done
originally for WPLJ by Alex Ben-
nett, who recently joined the KMEL
staff. Lee said, “It sounded as if the
interview could have been done yes-
terday.”

Other Tuesday evening vigils in
the Bay Area were sponsored by
KTIM-FM in San Rafael. KVRE-
FMin Santa Rosa and KSJO-FM in
San Jose. KVRE programmer Cindy
Paulos explained that *“‘people
wanted to know what they could do.
Everyone wanted to be together. Ev-
eryone needed warmth.”

KTIM program director David
Thoshinsky put together an am-

bitious three-hour special which in-
cluded commentary on Lennon’s
production techniques, interviews
with personnel at EMI, Capitol and
Warner Bros. as well as material
supplied by KTIM listeners.

Chief among these contributors
was Paul Groffo. who has been col-
lecting Beatles interview material
since the group was formed. In one
of these interviews, Lennon speaks
of death as akin to “getting out of
one car and into another.”

Although KSAN-FM San Fran-
cisco recently changed from AOR to
country it did air material on Len-
non including vintage conversations
with the grand old man of KSAN,
Tom Donohue, who helped bring
the Beatles to San Francisco’s Cow
Palace, where they made their last
live appearance in 1966.

RKO stations in Los Angeles—
KRTH-FM—and San Francisco—
KFRC-AM—were among those who
dragged out the 1977 17-hour trib-
ute to the Beatles for replay.

Syndicators made various plans to
rush material to their clients. Drake-
Chenault air expressed hits of Len-
non programming with scripts so
client stations could put this together
with their own records.

Drake-Chenault also recalled the
end-of-year “Weekly Top 30” to up-
date it with Beatle material and in-
cluded a tribute in its current show.
It also began revising its “History Of
Rock’n’Roll.” set for spring release,
to include Lennon’s death.

TM Programming called its
clients with tribute ideas and script
guidelines. DIR Broadcasting in-
serted a tribute to Lennon in the
“King Biscuit Flour Hour” for Sun-
day’s (14) broadcast.

A number of stations substituted
Lennon programming for specials
that had been scheduled. WSM-FM
in Nashville ran a two-night Lennon
special on its regular “Late Night
Snack” feature. WNBC-AM New
York scrapped a Barbra Streisand

“special for one on Lennon.

A number of stations dug back
into their archives. ABC’s WLS-AM
Chicago and WABC-AM New York
brought out old tapes of when they
covered the Beatles appearances in
their cities. On WABC Dan Ingram
and a former WABC jock. now a sta-
tion owner, Bruce Morrow remi-
nisced about the time the Beatles
were staying in a hotel near WABC’s
studios.

Lennon Reflective On Dying Day

‘1 Am Going Into

® Continued from page 7
love,” as one RKO spokesperson put
1t.

So Lennon is drawn into talking
about how he hoped he would die
before Yoko because “If Yoko died.
I wouldn’t know how to survive. |
couldn’t carry on.”

At another point Lennon says,
“We're either going to live or we're
going to die. If we’re going to be
dead, we’re going to have to deal
with that. If we’re alive we're going
to have to deal with being alive.”

But Kaye, who isalso an executive
producer for Drake-Chenault. re-
calls that Lennon said. “I don’t feel
like 40. I feel like a kid. And I've got
so many good years left ahead with
Yoko and our son.”™ But then, she
says. he made an aside. “At least
we're hoping so.”

Some other key quotes from Len-
non’s last interview:

“The thing the ’60s did was to
show us the possibility and the re-
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sponsibility that we all had. It wasn’t
the answer. It just gave us a glimpse
of the possibility. And in the *70s ev-
erybody’s saying. ‘Nah. nah, nah’
And possibly in the "80s everyone
will say. ‘Well. okay. let’s project the
positive side of life again.’

“I don’t want to have to sell my
soul again, as it were. to have a hit
record. I've discovered that I can live
without it and it makes it happier for
me. but I'm not going back in and try
to create a persona who would not
be myself.

“After 10. 15. almost 20 years of
being under contract and having to
produce two albums a year and a
single every three months, in the
early days. regardless of what the
hell else was doing, or what your
family life was like, or what your
personal life was like, nothing
counted; you just had to get those
songs up.”

Of his new album: “I hope the
young people like it-as well, but I'm

the Unknown Future. There’s Hope’

really talking to the people who grew
up with me. 'm saying here I am
now. How are you? How’s your rela-
tionship going? Did you get through
it all? Wasn’t the *70s a drag? Here
we are. let’s try to make it through
the "80s.

“I'started out doing rock’n’roll be-
cause I absolutely liked it. So that's
why [ ended up doing a track like
‘Starting Over.” It’s sort of a-a-Elvis,
I went back to my roots.

“l don’t try to be the God-All-
Mighty kind of figure that never—is
always smiling and is such a won-
derful father. I'm not putting out an
image of this person who knows all
of it.

“You have to give thanks to God
or whatever it is up there the fact
that we all survived. We all survived
Vietnam or Watergate or the tre-
mendous upheaval of the whole
world. [ am going.into the unknown
future, but we're still all here. We're
still wild about life. There’s hope.”
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cusses a 24-hour jazz marathon at Fat Tuesday’s in Manhattan for the bene-

fit.of non-commercial WBGO as Fat Tuesday’s general manager Steve Getz

listens.

Billboard photos ny Jame; Hunter -
MARATHON PLANS—WBGO-FM Newark, N.J.,-music director Al Pryor dis-

Radio Programming

WWVA Breaks Records In 1980;
Expanding ‘Jamboree In Hills’

WHEELING, W. Va.—A record
breaking year in projects and profits,
plans for expansion through 1981
and continued growth despite the
economic doldrums mark the
WWVA complex here.

With its far ranging show business
ventures that are reminiscent of—
and second only to—WSM in Nash-
ville with its multifarious enterprises
spawned- off the “Grand Ole Opry.”
WWVA has chalked up its most suc-
cessful year todate and contemplates
an upbeat forecast for the new year.

Just as WSM springs from the
“Opry” for its creative base. WWVA
bolts from the strong foundation of
its “Jamboree U.S.A.” The highly
popular show saturates Saturday
night airwaves through 18 North-
eastern states and six Canadian
provinces with first rate country mu-
sic. -

4 Pacific Coast AMers Doing
Well With Avant-Garde Rockers

LOS ANGELES—Though there

seems to be a trend away from rock~ _

music on the AM band, four West
Coast stations are programming
progressive and new wave rock and
are holding their own.

KDKB-AM Phoenix and KZAM-
AM Seattle, both owned by San-
dusky News, have adopted a “mod-
ern music” format. “We’re trying to
avoid the term ‘new wave’,” says
program director John Dixon of
KDKB. “A lot of people are turned
off by that term. So, we’re using
‘modern music’.”

“The club scene seemed vibrant a
year ago,” notes Paul Sullivan, pro-
gram manager at -KZAM-AM, of
when the station adopted a flood of
product which was good and which
no one was playing. AOR had lost a
certain amount of energy so we de-
cided to give this a shot.”

Of the two, the Seattle outlet is
more commercial, playing Bruce
Springsteen, Cheap Trick, David
Bowie, Devo and the B-52s. Sullivan
also has a fairly tight playlist with 20

List Growing To Air
TM Christmas Special

DALLAS—TM Special Projects’
“The Magic Of Christmas” special
will be cleared by more than 100 sta-
tions in the US. and Canada. ac-
cording to Ron Nickell, vice presi-
dent of that TM unit.

Nickell says the show is “‘ahead of
original projections.” Among those
stations signed for .the show are
KIXI-AM-FM Seattle. WFMS-FM
Indianapolis. WAVE-AM Louis-
ville. WQXI-AM-FM Atlanta.
WIMD-FM Washington. WQUE-
FM New Orleans and KIOI-FM
San Francisco.

For the Record

NEW YORK—-WRIF-FM in
Southfield, Mich., did not use the
controversial “Rocktober” tag in its
promotions this fall, says the sta-
tion’s advertising and promotion di-
rector, Ruth Whitmore. WRIF-FM
was inadvertently listed among sta-
tions reportedly using the tag, which
Metromedia claims it has registered
as a service mark in the Nov. 25 Eill-
board.

By CARY'DARLING

to 24 emphasis tracks and another 30
support tracks.

“We take a top 50 approach to
music,” he explains. “I don’t think
just because you're playing fresh en-
ergy music that you should ignore

- the hits. When you’re dealing.with

this kind of music, there’s a tendency
to think yourself creative but that
can be carried too far.”

KZAM routinely plays oldies,
such as Question Mark & the Myste-
rians from the psychedelic era, but
KDKB plays only music from the
past four years. “There are just loads
of new music that no one else is play-
ing,” explains Dixon. While Sulli-
van shies away from reggae and ska
because he doesn’t want to further
fractionalize his audience, Dixon
regularly programs artists such as
Bob Marley with the Clash, Subur-
ban Lawns, Jim Carroll Band,
Wippo and Moon Martin.

KZAM, formerly an adult AOR,
has been into its new format a year
while KDKB had been anoldies sta-
tion until four months ago. Playing a
more mainstream rock-oriented for-
mat for more than a year are KEZY-
AM Anaheim, Calif.,, and KLIV-
AM San Jose, the latter being a Burk-
hardt-Abrams Superstars station.

“We’re getting comfortable with
the format,” says KLIV program di-
rector John McLeod. “We. do our
own local research. For example, the
Police are bigger here than perhaps
they are in some other markets.”

“We’ve softened our sound up a
bit,” notes KEZY program director
Dave Forman. “We started out very
hard intentionally. We wanted ev-
eryone to know that we weren’t the
bubblegum of the old days. From a
marketing standpoint, that wasn’t
wise.”

To reach a more adult audience,
Forman has moved away from the
non-strop “Sammy Hagar, Zeppe-
lin, Who” diet to a programming
mix that includes a bit more new
wave including Blondie and the Va-
pors.

The programmers involved real-
ize there are problems in terms of at-
tracting a wide ranging audience but
say, so far, signs are encouraging.
Sullivan is taking advantage of the
AM band by adopting the slogan
“Modern Mono” for his station,

MeLeod at K LIV notes his station
is picking up popularity with men

and teens. However, Dixon admits a
lot of listenership for his station is
not measured by traditional ratings.
“We’re geared for cars and
campuses,” he says. “Ratings don’t
ask how many kids did you turn on
to Bob Marley today.”

Aside from KLIV, which is doing
promotion on television and bill-
boards as well as in print media, the
other stations are taking a low key
approach. KZAM copresents music
shows and does some print.

KDKB uses T-shirts, bumper
stickers, promotes concerts and does
some print advertising. KEZY uses
bumper stickers and has tv ads start-
ing in January.

By GERRY WOOD

Now starting its 54th year, the sta-
tion booms the “Jamboree,” born in
1933, as it showcases the talents of
local and regional singers such as
Doc and Chickie Williams along
with weekly headliners such as Mel
Tillis. Barbara Mandrell, the Oak
Ridge Boys, Ray Stevens, Ronnie
Milsap, the Statler Brothers, Billy
“Crash” Craddock, Charlie Rich,

Crystal Gayle, Johnny Cash, Eddie -

Rabbitt, Kenny Rogers, Loretta
Lynn, Don Williams, Merle Hag-
gard, Charley Pride, Jerry Lee

Sales Pitch ¢

MEMPHIS—WZXR-FM Mem-
phis is coping with the aging AOR
demographic by aggressively “re-
positioning” its sales pitch to adver-
tisers. .

Sales manager ‘Louise Heifetz has
produced a sales brochure to coun-

~ ter what she calls the “myth of the

marketplace” that views AOR listen-
ers as ‘“hippie freaks.” Heifetz,
among others, found that isn’t true
while researching the Memphis au-
dience, and so the brochure features
testimonials and photos of listeners
ranging in age from 23 to 43, in pro-
fessions as diverse as doctors, airline
pilots and contractors.

“Many of our listeners are in the
18-34 age bracket and they have
more disposable income than other
groups,” she adds.

Lewis, Conway Twitty, Roy Clark
and Waylon Jennings.

The subsidiary of Columbia Pic-
tures Radio Stations, Inc. has cap-
tured the top ratings in the Wheeling
market and also appears in ratings
books far up the Eastern coast and
into such states as Michigan, New
York, Pennsylvania, Maryland and
Ohio. The latest ARB for Wheeling
shows a whopping 27.1 share.

“Jamboree U.S.A.” is a weekly
country music show broadcast over

(Continued on page 67)

Repositioned’

To drive the point home, she
dressed her sales staff in costumes
related to the findings of the au-

dience survey, and has used them in

presentations to advertisers.

Although WZXR-FM is con-
sulted by a national programming
service, program director Red Beard
says the station’s “eclectic” format
relies on many regional rockers who
play a variation of traditional Mem-
phis r&b. Beard says he gains a “na-

. tional overview” of rock fans’ tastes

from the consultants, and then “tai-
lors it to our own audience.”

The station also hosts parties at lo-
cal rock clubs, and puts question-
naires into retail stores and other
high traffic locations to help it deter-
mine listener preferences.

ABC ENDS
TALKS TO
BUY TM

DALLAS—Negotiations between
ABC and Shamrock Broadcasting
for ABC to purchase Shamrock’s
subsidiary, the TM Companies,
have broken off. ABC has pulled
back on acquisitions because of high
interest rates and uncertainty of the
economy.

Had this sale been consummated. ¥,

ABC would have paid Shamrock $7
million. Shamrock president Bruce
Johnson says that the deicision to
sell was made reluctantly and was

‘based on an assumption that TM

would need an investment in satel-
lite technology in the near future.

Several observers have indicated
that syndicators will have to move
into satellite distribution in order to
compete with the networks now add-
ing extensive programming far be-
yond brief news and sports reports
that have been the staple of the net-
works for years.

TM president Pat Shaughnessy
developed the idea of a partnership
with a company that possessed ad-
vanced technological capabilities,
and from this point negotiations
were entered into with ABC for a
three-way partnership that included
Shamrock, TM principals and ABC.

ABC says that interest in the proj-
ect may be revived at the end of the
first half of 1981. In the meantime.
Shamrock is discussing a similar
deal with other parties.
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Billboard Album Radio Action

Playlist Top Add Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

DECEMBER 20, 1980 BILLBOARD

KGB-FM-San Diego (. Garcia)

Top Add Ons-National

FLEETWOOD MAC~Live (WB)
BLUES BROTHERS—Made In America (Atlantic)

YES~Yesshows (Atlantic)
ANY TROUBLE—(Stiff)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP. REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS —Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS:

BLUES BROTHERS—Made In America
(Atlantic)

FLEETWOOD MAC—Live (WB)

YES—Yesshows (Atlantic)

DONNY {RIS—Back On The Streets (Midwest)

A TOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN—The River (Columbia)

JOHN LENNON/YOKO ONO~Double Fantasy
(Geffen)

THE POLICE—Zenyatta Mondatta- (A&M)

ROD STEWART—Foolish Behaviour (WB)

BREAKOUTS:

CREEDENCE CLEARWATER REVIVAL—Lve At
Albert Hall (Fantasy)

HUMAN SEXUAL RESPONSE—Figure 14
(Passport)

VISAGE—(Polydor)

TAXXI—(Fantasy)

o FLEETWOOD MAC—Live (WB)
e BLUES BROTHERS—Made In America (Atlantic)
® YES—Yesshows(Atfantic)
TALKING HEADS—Remain In Light (Sire)
GILLAN-Glory Road (Virgin)
STEELY DAN-—Gaucho (MCA)
AC/DC—Back In Black (Atlantic)
ROD STEWART—Foolish Behaviour (WB)

% HEART-Greatest Hits/Live (Epic)
KWST-FM—Los Angeles (T. Habeck)

* % *

e FLEETWOOD MAC-Live (WB)

. DONNY IRIS—Back On The Streets (Midwest)
BLUES BROTHERS—Made [n America (Atlantic)
YES—Yesshows (Atlantic)

BRUCE SPRINGSTEEN—The River (Columbia)
ROD STEWART—Foolish Behaviour (WB)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

*  AC/DC—BackIn Black (Attantic)
KPRI-FM—San Diego (). Summers)

* % *

e REOSPEEDWAGON-Hi Infidelity (Epic)

@ THEKINGS—The Kings Are Here (Elektra)

@ GILLAN—Glory Road (Virgin)

THE POLICE—Zenyatta Mondatta (A&M)
BRUCE SPRINGSTEEN—The River (Columbia)
DOOBIE BROTHERS—0ne Step Closer (WB)
PATBENATAR—Crimes Of Passion (Chrysalis)
KOME-FM—San Jose (D. Jang)

* % o

=]

© DELBERT McCLINTON—The Jealous Kind (Capitol)

® BLUES BROTHERS~Made In America (Atlantic)
e FLEETWOODMAC—Live (WB)

* JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

* BRUCE SPRINGSTEEN—The River (Columbia)

* PATBENATAR—Crimes Of Passion (Chrysalis)

* THEPOLICE—Zenyatta Mondatta (A&M)
KFML-AM—Denver (1. Gordon)

FLEETWOOD MAC—Live (WB)
BLUES BROTHERS—Made In America (Atlantic)

CREEDENCE CLEARWATER REVIVAL—Live At
Albert Hall (Fantasy)

o BLOTTO-Hi My Name Is Blotto (Blotto)

® HUMAN SEXUAL RESPONSE—Figure 14 (Passport)

BLONDIE—Autoamerican (Chrysalis)
STEELY DAN—Gaucho (MCA)
DONNY iRIS—Back On The Streets (Midwest)

ALAN PARSONS PROJECT—The Turn Of A Friendly
Card (Arista)

KBPI
°

KZEL

* o+ *

*

FM—Denver (F. Cody/P. Strider)

BLUES BROTHERS—Made In America (Atlantic)
TAXXI-(Fantasy)

YES—Yesshows (Atlantic)

ALVIN LEE BAND—Free Fall (Atlantic)

JOHN LENNON/YOKO ONO—Double Fantasy
{Geffen)

FM—Eugene (C. Kovarick/P. Mays)
ANY TROUBLE—(Stiff)

WHITESNAKE—Live In The Heart Of The City
(Mirage)

ROD STEWART—Foolish Behaviour (WB)
BLONDIE—Autoamerican (Chrysalis)
THE OUTLAWS —Ghaost Riders (Arista)
JIM CARROLLBAND—Catholic Boy (Atco)

KSJ0-FM—San Jose (F. Andrick)

M

FLEETWOOD MAC —Live (WB)
BLUES BROTHERS—Made In America (Atlantic)
VISAGE—(Polydor)

JONA LEWIE—0On The Other Hand There's A Fist
(Stitf)

JOHN LENNON/YOKO ONO—Double Faritasy
(Geffen) )

HEART—Greatest Hits/Live (Epic)
BRUCE SPRINGSTEEN—The River (Columbia)
THE POLICE-Zenyatta Mondatta (A&M)

idwest Region

TOP ADD ONS:

FLEETWOOD MAC—Live (WB)

BLUES BROTHERS—Made InAmerica
(Atlantic)

YES—Yesshows (Atlantic)

ANY TROUBLE—(Stitf)

X TOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN-The River (Columbia)

THE POLICE—Zenyatta Mondatta (A&M)
REQ SPEEDWAGON~Hi Infidelity (Epic)
PAT BENATAR—Crimes Of Passian (Chrysalis)

BREAKOUTS:

FLASH GORDON—Soundtrack (Elektra)
LOVERBOY—(Columbia)

ROY BUCHANAN—My Babe (Waterhouse)
RANDY HANSEN—(Capitol)

WWWW-FM—Detroit (F.Holler)

FLASH GORDON=Soundtrack (Elektra)
FLEETWOOD MAC —Live (WB)

BLUES BROTHERS—Made In America (Atlantic)
BRUCE SPRINGSTEEN—-The River (Cotumbia)
AC/DC—Back In Biack (Atlantic)
THEPOLICE—Zenyatta Mondatta (A&M)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

WABX-FM—Detroit (. Duncan)

© FLEETWOOD MAC—Live (WB)

*
*
*

*

BLUES BROTHERS—Made tn America (Atlantic)
ANY TROUBLE-(Stiff)

FLASH GORDON—Soundtrack (Elektra)
AC/DC—Back In Black (Atlantic)
PATBENATAR—Crimes Of Passion (Chrysalis)
B-52's—Wild Planet (WB)

THE POLICE—Zenyatta Mondatta (A&M)

WLVQ-FM—Columbus (S. Runner)

* o+ * *

FLEETWOOD MAC—Live (WB)

JON ANDERSON —Song Of Seven (Atlantic)
LOVERB0Y~—(Columbia)

PAT BENATAR—Crimes Of Passion (Chrysalis)
McGUFFEY LANE—(Atco)

REO SPEEDWAGON—Hi Infidelity (Epic)
SPITTIN' IMAGE—(Jukebox)

Based on station playlist through Wednesday (12/10/80)

Top Requests/Airplay-National

BRUCE SPRINGSTEEN—The River (Columbia)

THE POLICE—Zenyatta Mondatta (A&M)
JOHN LENNON/YOKO ONO—Double Fantasy (Geffen)
STEELY DAN—Gaucho (MCA)

WMMS-FM—Cleveland (). Gorman)

WSHE-FM-Ft. Lauderdale (N. Mirsky) )

* o+ *

o FLEETWOOD MAC—Live (WB)

BLUES BROTHERS—Made In America (Atlantic)
BRUCE SPRINGSTEEN—The River (Columbia}
THE EAGLES --Live (Asylum)

ROU STEWART—Foolish Behaviour (WB)

MICHAEL STANLEY BANO—Heartland (EMI/
America}

WYDD-FM—Pittsburgh (J. Kinney)

* o+ * *

® FLEETWOOD MAC—Live (WB)

® BLUES BROTHERS—Made In America (Attantic)

® YES—VYesshows (Atlantic)

o ROYBUCHANAN—My Babe (Waterhouse)
BRUCE SPRINGSTEEN—The River (Columbia)
STEELY DAN—Gaucho (MCA)
KANSAS—Audio Visions (Kirshner)
HEART—Greatest Hits/Live (Epic)

WOQFM:FM —Milwaukee (M. Wolf)

a9

* % *

* o+ * *

® FLEETWOODMAC—Live (WB)
®  FLASHGORDON-Soundtrack (Elektray

© BLUES BROTHERS—Made In America (Atlantic)

®  MICHAEL STANLEY BAND —Heartland (EMI/
America)

® YES—Yesshows (Atlantic)

XTC—Black Sea (Virgin}

REQ SPEEDWAGON—Hi Infidelity (Epic)
STEELY DAN-Gaucho (MCA)
THEPOLICE—Zenyatta Mondatta (A&M)

% BRUCE SPRINGSTEEN—The River (Columbia)
KSHE-FM-St. Louis (R. Balis) i

® RANDYHANSEN-(Capitol)
® FLEETWOOD MAC—Live-(WB)
JIMMIE MACK & THE JUMPERS —(RCA)

REQ SPEEDWAGON—Hi Infidelity (Epic)
BRUCE SPRINGSTEEN—The River (Columbia)
ROD STEWART—Foolish Behaviour (WB)
EAGLES—Live (Asylum)

Southeast Region

® TOP ADD ONS:

FLEETWOOD MAC--| ive (WB)

BLUES BROTHERS—Made In America
(Atlantic}

YES—Yesshows (Atlantic)

DONNY1RIS—Back On The Streets (Midwest)

XTOP REQUEST/AIRPLAY:

JOHN LENNON/YOKO ONO—-Doubie Fantasy
(Geffen)

BRUCE SPRINGSTEEN—The River (Columbia)

ROD STEWART —Foolish Behaviour (WB)

REO SPEEDWAGON—Hi Infidelity (Epic)

BREAKOUTS:

JOEY WILSON—Going Up (Modern)
LOVERBOY —(Columbia)

MOTORHEAD —Ace Of Spades (Mercury).
THE JAM—Sound Effects-(Polydor)

WKLS-FM~Atlanta (B. Bailey)

® JOEYWILSON—Going Up (Modern)

® YES—Yesshows (Atlantic)

® FLEETWOOD MAC—Live (WB)

® BLUES BROTHERS—Made In America-{Atiantic)
AC/DC—Back In Biack (Atlantic)

*
* PATBENATAR—Crimes Of Passion (Chrysalis)
*

ROD STEWART —Foolish Behaviour (WB)
* STEELY DAN—Gaucho (MCA)

WROQ-FM-CharIoHe(J.Ylhitel .

® FLEETWOODMAC—Live (WB)

*  ALAN PARSONS PROJECT—The Turn Of A Friendly
Card-(Arista)

*  REOSPEEDWAGON—Hiinfidelity (Epic)
*  STEELY DAN—Gaucho (MCA)
* ROD STEWART—Foolish Behaviour (WB)

e FLEETWDOD MAC—Live (WB)
BLUES BROTHERS—Made In America (Atlantic)

© ROMANTICS—~National Breakout{Nemperor)
© DELBERT McCLINTON-The Jealous Kind (Capitol)
© DONNY IRIS—Back On The Streets (Midwest)
*  BRUCE SPRINGSTEEN-The River (Columbia)

% JOHN LENNON/YOKO ONO-Double Fantasy
(Geffen)

% REQ SPEEDWAGON—Hi Infidelity (Epic)

s ROD STEWART—Foolish Behaviour (WB)
ZETA-4 (WINZFM)—Miami (R. Martin)-

® REOSPEEDWAGON—Hi Infidelity (Epic)

® LOVERBOY—(Columbia)

® MOTORHEAD -Ace Of Spades (Mercury)

e FLEETWOODMAC-Live (WB)

& JOHNLENNON/YOKO ONO—Double Fantasy
(Geffen)

% PAT BENATAR—Crimes Of Passion (Chrysatis)

* THE POLICE—Zenyatta Mondatta (A&M)

+ ROD STEWART—Foolish-Behaviour (WB)
WIAX-FM —facksonville (R. Langlois/). Brooks).

e FLEETWOOD MAC-Live (WB)

e BLUESBROTHERS—Made In America (Atlantic)

* JOHN LENNON/YOKO ONO—Doubie Fantasy
(Geffen)

% BRUCE SPRINGSTEEN—The River (Columbia)
*  THE POLICE—Zenyatta Mondatta (A&M)
% STEELY OAN~Gaucho (MCA)

WHFS-FM —Bethesda (D. Einstein)

® BLUESBROTHERS—Made In America (Atiantic)
® FLEETWOOD MAC-Live (WB)

® KATE BUSH—Never Forever (Harvest)

o THEJAM-Sound Effects (Polydor)

* JOHNLENNON/YOKO ONO—Double Fantasy
(Geffen)

BRUCE SPRINGSTEEN—The River (Columbia)
THE POLICE~Zenyatta Mondatta (A&M)
* STEVIEWONDER—Hotter Than'July (Tamla)

Southwest Region

® TOP ADD ONS:

FLEETWOOD MAC—(Live (WB)

BLUES BROTHERS—Made In America
(Atlantic)

YES—Yesshows (Atlantic)

DELBERT McCLINTON—The Jealous Kind
{Capitol}

»

»

*TOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN-The River (Columbia)

STEELY DAN—Gaucho (MCA)

AC/DC—Back In Black (Atlantic)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

BREAKOUTS:

FLASH GORDON—Soundtrack (Elektra)
BLUES DELUXE—Various Artists (XRT)
LOVER BOY—(Columbia)

ROY BUCHANAN~My Babe (Waterhouse)

KZEW-FM—Dallas (). Dolan)

*  BRUCE SPRINGSTEEN—The River (Columbia)

*  AC/DC—Back In Black (Atlantic)

* THEPOLICE-Zenyatta Mondatta (A&M)

* STEELY DAN-Gaucho (MCA)
KTXQ-FM—Dallas (T. Owens)

® THINLIZZY—Chinatown (WB)

® NEIL YOUNG—Hawks & Doves (Reprise)

® MAXWEBSTER—Universal Juveniles (Mercury)
® DELBERT McCLINTON-The Jealous Kind (Capitol)
ROCKPILE—Seconds Of Pleasure (Columbia)
TALKING HEADS —Remain In Light (Sire)

BRUCE SPRINGSTEEN—The River (Coiumbia)

THE BABYS—0n The Edge (Chrysalis)
AC/DC—Back In Black (Atlantic)

ALAN PARSONS PROJECT—Turn Df A Friendly Card
(Arista)

* % * *
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National Breakouts
LOVERBOY—(Columbia)

FLASH GORDON—Soundtrack (Elektra)
VISAGE—(Polydor)
MOTORHEAD-Ace Of Spades (Mercury

KATT-FM—Okiahoma City (M. Dempsey/C. Ryan)

* o+

*

FLEETWOOO MAC—Live (WB)

DELBERT McCLINTON—The Jeaious Kind (Capitol)
LOVER BOY—(Coiumbia)

ANY TROUBLE~(Stitf)

BRUCE SPRINGSTEEN—The River (Columbia)
STEELY DAN~Gaucho {MCA)

JOHN LENNON/YOKO ONO—Double Fantasy.
(Geffen)

EAGLES—Live (Asylum)

KLBJ-FM—Rustin (6. Mason,/T. Quarles),

* o+ * %

ANY TROUBLE - (Stiff)

ROY BUCHANAN—My Babe (Waterhouse)
FLEETWOOD MAC —Live (WB)

BLUES BROTHERS—Made In America (Atlantic)
THE QUTLAWS —Ghost Riders (Arista)

BLUES DELUXE—Various Artists (XRT)
ROCKPILE—Seconds 0f Pleasure (Columbia)
DIRE STRAITS —Making Movies (WB)

STEELY DAN—Gaucho (MCA)

BRUCE SPRINGSTEEN—The River (Columbia)

KWFM-FM—Tucson (J. Owens)

*
*

FLEETWOOD MAC—Live (WB)

BLUES BROTHERS—Made In America (Attantic)
FLASH GORDON—Soundtrack (Elektra)
YES—Yesshows (Atlantic)

BRUCE SPRINGSTEEN—The River (Columbia)

JOHNLENNON/YOKO ONO-~-Double Fantasy
(Geffen)

STEELY DAN—Gaucho (MCA)
OIRE STRAITS—Making Movies (WB)

KLOL-FM—Houston (P. Riann)

* o+ % *

FLEETWOOD MAC—Live (WB)

YES—Yesshows (Atlantic)

BLUES BROTHERS—Made.In America (Atlantic)
STINGRAY—(Carrere)

REQ SPEEDWAGON—HiInfidelity (Epic)

ROD STEWART—Foolish Behaviour (WB)
CHEAP TRICK-Ali Shook Up {Epic)

BRUCE SPRINGSTEEN—The River (Columbia)

Northeast Region

® TOP ADD ONS:

FLEETWOOD MAC—Live (WB)

BLUES BROTHERS—Made 1n America
(Atlantic)

YES—Yesshows (Atlantic)

ANY TROUBLE—(Stiff)

XTOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN--The River {Columbia}
THE POLICE—Zenyatta Mondatta (A&M)
STEELY DAN—Gaucho (MCA)

DIRE STRAITS—Making Movies (WB)

BREAKOUTS:

FLASH GORDON—Soundtrack (Elektra)
LOVERBOY—(Columbia)
VISAGE—(Polydor)

MOTORHEAD -Ace Of-Spades (Mercury)

WNEW.FM—New York (M. Mclnty!e)

* % * *

YES—Yesshows (Atlantic)

THECLASH—Black Market Clash (Epic)

BLUES BROTHERS —Made In America (Atlantic}
FLEETWOOD MAC—Live (WB)

FLASH GORDON—Soundtrack (Elektra)

WHITESNAKE ~Live In The Heart Of The City
(Mirage)

BRUCE SPRINGSTEEN—The River (Columbia)
BLONDIE—Autoamerican (Chrysalis)
ROCKPILE—Seconds Df Pleasure (Columbia)
DIRESTRAITS—Making Movies (WB)

WCMF-FM —Rochester (T. Edwards)

* * % *

FLEETWOOD MAC-{ive (WB)

CHARLIE DANIELS BAND—Live/Sampler (Epic)
ANY TROUBLE-(Stiff)

BRUCE SPRINGSTEEN—The River (Columbia)
AC/DC—Back In Black (Atlantic)

THE POLICE-Zenyatta Mondatta (A&M)
CHEAP TRICK—Al Shook Up (Epic)

WCOZ-FM—Baston (K. Ingram)

WBAB-FM—LongIsland (M. Curley/M. Coppola)

@ YES—VYesshows (Atlantic)

e BLUESBROTHERS—Made In America (Atlantic)
e FLEETWOOD MAC-Live (WB)

% JOHNLENNON/YOKO OND—Double Fantasy
(Geffen)

% BRUCE SPRINGSTEEN—The River (Columbia)
% THE POLICE-Zenyatta Mandatta (A&M)
% NEIL YOUNG—Hawks & Doves (Reprise}
WMMR-FM—Philadelphia (1. Bonad

e BLUES BROTHERS—Made In America (Atlantic)

® FLEETWOOD MAC-Live (WB)

e ANYTROUBLE-(Stiff)

® STINGRAY—(Carrere)

® LOVERBOY—(Columbia)

% THE POLICE—Zenyatta Mondatta (A&M)

s PATBENATAR—Crimes Of Passion (Chrysalis)

% YES—Yesshows (Atlantic)

%  DIRE STRAITS—Making Movies (WB)
WGRQ-FM—Buffalo (G.Hawras)

BLUES BROTHERS —Made In America (Atlantic)
e FLEETWOOD MAC—Live (WB)

SPYRO GYRA—Carnival (MCA)

CLEMAX BLUES BAND—Fiying The Flag (WB)}

-CHARLIE DANIELS BAND—Live/Sampler (Epic)
GUITAR HEROES—Various Artists (Epic)

% BRUCE SPRINGSTEEN—The River (Columbia)
#% THE POLICE—Zenyatta Mondatta (A&M)

*

STEELYDAN-Gaucho (MCA)
# REO SPEEDWAGON—Hi liifidelty (Epic)
WLIR-FM—Long Island (D. McNamara/R. White)

® BLUESBROTHERS—Made In America (Atlantic)

®  WHITESNAKE—Live In The Heart Of The City
{Mirage)

® THE BABYS—0n The Edge (Chrysalis)

e FLEETWOO0O MAC—Live (WB)

®  VISAGE—(Polydor)

© THEJAM—Sound Effects (Potydor)

THE POLICE-Zenyatta Mondatta (A&M)
YES—Yesshows (Atlantic)

STEELY DAN—Gaucho (MCA)
XTC—Black Sea{Virgin)
WAQX-FM—Syracuse (E. Levine)

*
*
*
*

e FLEETWOOD MAC—Live (WB)
® FLASHGORDON-Soundtrack (Elektra)
BLUES BROTHERS —Made In America (Atlantic)

* AC/DC~Back In Black (Atfantic)

* REOSPEEDWAGDN—Hi Infidelity (Epic)

*  EAGLES-Live (Asylum)

* BRUCE SPRINGSTEEN—The River (Columbia)

WPLR-FM —New Haven (G. Weingarth/E. Michaelson)

YES—Yesshows (Atlantic)
e FLEETWOOD MAC—Live (WB)
® BLUES BROTHERS—Made In America (Atlantic)

% JOHNLENNON/YOKO ONO—Double Fantasy
(Geffen)

*  BRUCE SPRINGSTEEN—The River (Columbia)
*  DIRE STRAITS—Making Movies (WB)
*  STEELY DAN—Gaucho (MCA)

® BLUES BROTHERS—Made In America (Atlantic)
FLEETWOOD MAC—Live (WB)

® GILLAN-Glory Road (Virgin)

® MOTORHEAD—Ace Of Spades (Mercury)
BRUCE SPRINGSTEEN—The River (Columbia)
KANSAS—Audio Visions (Kirshner)
PATBENATAR—Crimes Of Passion (Chrysalis)
CHEAP TRICK—AIl Shook Up(Epic)

*
*
*
*

© Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Mike Harrison

The Beatles Break Up

LOS ANGELES—{ was in the fin-
ishing typestrokes of what was ini-
tially designed to be this week’s col-
umn when word came on the radio
about John Lennon.

We old rockers have been through
this type of shock more times than
even fiction could contrive, each
with its resultant jolt to the “scene’s”
collective nervous system.

Yet, this time
around. the news is
particularly numb-
ing. chilling, so-
bering and in an
abstract way. fore-

boding.
In the words of
well-known inde-

pendent record promotion master,
“Heavy” Lenny Bronstein. who
called me up within minutes of the
bulletin for a moment of private cul-
tural commentary, “Nothing is sa-
cred.”

My immediate scan of the FM
dial revealed a haunting concur-
rence of emotional reaction by the
air personalities, one after another
down the dial, who just happened to
be on the air when this heavy dose of
reality collided with one of our
greatest fantasies.

KLOS-FM’s extremely talented =

IN CANADA

Bob Coburn. found himself juxta-
posed in a rather historically
profound moment of happenstance.

He came out of the ABC Network
news feed that broke the bad news
and appropriately told his listeners
something to the effect of, “Well, 1
really don’t know what to say after
that. We'll certainly keep you up-to-
date on further details about this as
we receive them. In the meantime.
back to our Doors special.”

Then, of course. came the ad-
libbed specials and tributes as the
FM dial broke out into immediacy
of expression surrounding the strains
of “Instant Karma” and “Imagine.”

My mind flashed back to the
death of Elvis Presley, the king of
rock ’n’ roll, and all the hundreds of
rock-oriented radio stations around
the nation that were unable to re-
spond in this manner because they
had long since pulled all of his rec-
ords from their libraries as no longer
fitting their formats.

1 wanted news, not untertainment,
as I expanded my radio scan to the
AM dial seeking more information
on what seemed to be far too simple
a story—far too senseless—to be the
entire explanation for this tragedy.

Station after station, even the for-

- eign language outlets, broke in with

Programming Hurting
New Product Sales

By DAVID FARRELL

TORONTO—A sharp swing to the
right in programming by AOR, A/C
and Top 40 stations is compromising
sales on new product in Canada,
some record industry people claim.
New blood is being stalled at the
starting gate and catalog product is
coming ahead as the winner, they
say.

The trend toward gold rotation
has been partially obvious for some
time. although more so in the U.S.
market than in Canada, at least until
recently.

The independent producers ap-
pear to be screaming protests the
hardest at this point, possibly be-
cause they are least able o swing
deals with major radio outlets to get
their records played. They cannot,
forexample. persuade a music direc-
tor to at least try a new record out on
the promise that he is going to be the
first in his market to get a new super-
star recording by, say, Kenny Rogers
or Barbra Streisand.

The fall-out from the drift toward
gold rotation is becoming increas-
ingly evident at retail. Christmas
racks in many department stores and
rock shops are sporting as much as
70% catalog items, and newer
recordings by up-and-coming artists
are getting bunched into less con-
spicuous racks or into bins marked
“New Releases.”

While the trend is more or less
taken for granted in the U.S., radio
regulations here differ widely from
those set down by the Federal Com-
munications Commission.

Formats and airplay composition
are carefully regulated by the Cana-
dian Radio, Television and Tele-
communications Commission
(CRTC). One of the latest develop-
ments in content regulations for FM
radio is the “repeat factor,” which,
basically, ensures that FM outlets do
not become stereo top 40 outlets.

The CRTC sets down the number of
times an FM outlet can repeat a
chart track per week; the figure can
vary from a low of eight to a high of
12 times.

While the concept behind regu-
lation was to cnsure a more varied
music programming philosophy, the
FM outlets have opted to widely
track top-selling albums, as opposed
to increasing the number of albums
they could be playing. The repeat
factor, along with Canadian content
regulations, are both looming as
conflicts of major proportions be-
tween the regulatory body and the
radio community within the Cana-
dian Assn. of Broadcasters.

(Continued on page 88)

Talent Agency
Acquires Outlet

NEW YORK-—Talent agent Mar-
vin Josephson Associates is getting
deeper into radio broadcasting with
the acquisition of WNOR-AM-FM
Norfolk. Va.. for $2.6 million.

These stations join WNIC-AM-
FM Detroit in the MJA Inc. commu-
nications subsidiary. The company
also operates International Creative
Management, a group of talent
agencies for the entertainment and
literary fields. The company also
produces the “Captain Kangaroo”
television show.

WNOR has been owned by Com-
monwealth Broadcasting headed by
Stan Wilson. Josephson also will pay
the sellers an additional $600,000 for
a five-year non-compete clause in
the sale agreement. This agreement
is subject to FCC approval.

WNOR-AM has an urban con-
temporary format and WNOR-FM
runs an AOR format.

the information—the same story.
And then came the off-the-cuff eu-
logies, none seeming quite capable
of rising to the occasion.

From radio to television, 1 fol-
lowed the unfolding coverage as it
quickly lifted-off beyond the realm
of just being a rock ’n’ roll story, just
another in what seems like an end-
less series of major rock stars pre-
maturely biting the dust for a variety
of mysterious or insipid reasons. No,
not this—this was big international
news. Another major chunk had
broken off of the cultural shoreline.
washed away into the sea of time,
marking the further erosion of our
glorious 20th century rock era.

The next morning, the AM tv talk
shows were filled with the tragedy
with numerous music-oriented
media figures (from “Fifth Beatle”
Murray the K to Don Kirshner) all
getting out of bed early to share their
perspective on the man, the Beatles
and the horror, in general.

The star of all this. no doubt, was
former RKO Radio music coordina-
tor (now Gavin Sheet editor) Dave
Sholin who had just conducted an
interview with the Lennons in New
York a few hours before the murder.
He learned of the death as he got off
his plane back in San Francisco.
Sholin was interviewed by David
Hartman via coast-to-coast monitor
hook-up on ABC-TV’s “Good
Morning America” as the man who
did the final John Lennon inter-
view—a rather bittersweet distinc-
tion.

According to Sholin (who han-

.dled the situation rather admirably

considering the turbluence of his
past 24-hours), Lennon had told him
that his latest “comeback”™ album,
“Double Fantasy,” was recorded for
adults—people 30 to 40 years old—
the core of his fans who had grown
up with him and the Beatles. Len-
non was already 40.

Yet, a number of the tv street re-
porters who covered the conver-
gence of fans in the street outside
Lennon’s apartment building kept
referring to the crowd which had
maintained an all-night vigil as
being composed of “young”
people—in spite of the obvious fact
that they truly ran the demographic
gamut.

Obviously, as mentioned in last
week’s column, the mainstream
media of this nation cannot yet come
to grips with the fact that rock ’n’ roll
is no longer exclusively the domain
of the young.

It is not necessarily my intention
to turn these fractured observations,
written in the heat of emotional
shock and sadness, into a eulogy for
Lennon—but rather, perhaps, as a
eulogy for the Beatles as a living,
breathing entity and what they’ve
come to represent to the generations
of our times. On a certain level, they
had never really “broken up” until
this past Monday night.

And once again, Lennon taught
us yet another consciousness-raising
lesson. Lennon, the superstar who si-
multaneously dropped out of the
“scene.” while remaining strikingly
accessible as a human being in the
street sense, has remunded us
through his death an alarming reve-
lation that our collective social con-
sciousness wishes to face up to the
least. And that is, the street really
does stink.

On a more historical level, his
death serves as an indicator to those
of us who've been touched by the
magic that we are all one giant step
closer to obsolescence.

WwwWw americanradiohistorv com

tGoodphone Commentaries
Excelling In An Age Of Pettiness

By TOM YATES

SAN FRANCISCO—Onc of the
characteristics of any media futurist
is the predicting of trends. The abil-
ity to cover your ass along the way,
however, can be a whole other story.
Although scveral folks (well, at least
three people 1 know of) had pre-
dicted this latest “Urban Cowboy”
bandwagon, somehow I neglected to
figure that particular lightning bolt
would strike quite so close to home.

1 could waste several columns try-
ing to relate just what happened at
KSAN-FM San Francisco from an
insider’s point of view. but the mat-
ter, however sad, has been (more or
less) covered by the media and the
grapevine to an extreme. Someday,
when there’s a little more distance
and a lot less pain, I promise I'll do
the whole story, but—for now—suf-
fice it to say that I had the weird
theory that increased audience levels
with commensurate increases in sta-
tion income which derived from a
full-service radio station using class,
intelligence, community tastes and
passion were the name of the 1980s’
programming game.

Whoops! Never figured in the
variables of corporate priorities.

Which brings us to the real point.
Radio—and much, if not all, of con-
temporary American society—is at a
point near the perigee of a recurring
trend. This always brings out the
champions (?) of the mechanical age

of programming. the band-
wagoneers. the fad-followers.

This slump we’re in is only tempo-
rary, [ assure you, and limplore pro-
grammers, managers and owners
alike not to give into the latest hula
hoop or, worse, last decade’s model.

"There is still only room enough for
one or two good stations in any con-
veniently labeled sub-genre. There
is always room enough for one great
station, regardless of that station’s
“format” roots. How many stations
in your market are hitting all the
bases possible, whatever your music
basc? How many also provide su-
perb news, public affairs, public
service, et al.? How many not only
know what’s going on in that partic-
ular area, but share that knowledge
in a manner that makes that station a
place to be, rather than a place on
the radio dial? How many take even
the smallest advantage of The
Theatre of The Real, The Theatre of
The Absurd or, most importantly,
The Theatre of The Mind? The list
goes on and on, but you (hopefully)
get the point. There is (being a little
redundant here) always room for
one great station, regardless of for-
mat base.

(Tom Yates is the former program
director of KSAN-FM San Francisco
which recently changed format from
AOR 1o country.)

Billboard

The #1 Music Trade Publication with the
most comprehensive charts in the industry.
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Vox Jox

|

® Continued from page 38

on the FM station. He has moved
Ron Rosseau into morning drive on
KWKC and Gary Smith has moved

BubblingUnderThe

_HOT100

101-UNITED TOGETHER, Aretha Franklin,
Arista 0569

102—TAKE ME AS | AM, Carly Simon, Warner
Bros. 49630

103—FREEDOM OF CHOICE, Devo, Warner Bros.
49621

104—PEOPLE WHO DIED, The Jim Carroll Band,
Atco 7314 (Atlantic)

105—LOOKING FOR CLUES, Robert Palmer, Is-
land 49620 (Warner Bros.)

106—THIS IS NOT THE FIRST TIME, Captain &
Tennille, Casablanca 2320

107—LONG TIME LOVING YOU, McGuffey Lane,
Atco 7319 (Atlantic)

108—SILVER EAGLE, Atlanta Rhythm Section,
Polydor 2142

109—LOVE TO RIDE, Keith Sykes, Backstreet
51028 (MCA)

110-LOVERS FOR THE NIGHT, Bobby Hart,
Ariola 809 (Arista)

BubblingUnderThe

_ ToplPs

201-THE J. GEILS BAND, Best Of The ). Geils
Band Two, Atlantic SD 19284

202—JOHNNY MATHIS, The Best Of Johnny
Mathis, Columbia JC 36871

203—GANG OF FOUR, Gang Of Four, Warner -

Bros. MINI 3494

204—ENCHANTMENT, Soft Lights, Sweet Music,
RCA AFL1-3824

205—CARRIE LUCAS, Portrait Of Carrie, Solar
BXL1-3579 (RCA)

206—YARBROUGH & PEOPLES, The Two Of Us,
Mercury SRM1-3834

207—JIMMY CLIFF, 1 Am The Living, MCA MCA-
5153

208—RUPERT_HOLMES, Adventure, MCA MCA-
5129

209-THE BLACKBYRDS, Better Days, Fantasy
F-9602

210—SOUNDTRACK, Any Which Way You Can,
Warner Bros. HS-3499

to middays on that station. Russ
Bryant moves into a 7 p.m. to mid-
night slot from KTAB-TV Abilene.
Whitehead is looking for additional
on-air talent. Tapes and resumes
should be sent to him at Box 2201.
Abilene, Tex. 79604,

* * *

Barry Vaughn (Skidelsky) is out as
p-d. at WFAS-AM/WWYD-FM
White Plains, N.Y. The former jock
on WCOZ-FM Boston, WRVR-FM
New York and WMMR-FM Phila-
delphia is studying for his New York
bar exam. He is a graduate of Ver-
mont Law School. He can be
reached at 914 476 9464. ... Tom
Liacus, who was Mark Simone’s
producer at WPIX-FM New York
and had a show on WBAI-FM New
York. handled a fill-in spot on
WHBI-FM New York Dec. 2.

* * *

Daniel Kops, president of Kops-
Monahan Communications, has

been named chairman of the Broad-
cast Ratings Council. ... Retiring
CBS Radio president Sam Cook
Digges has been sclected to receive
the International Radio & Tele-
vision Society’s gold medal for 1980.
The award is presented annually to a
broadcasting executive who has con-
tributed significantly to the industry
over the years.
*  x k

Charlie & Harrigan Present, the
San Diego-based syndicator, has
added three more stations to its
lineup, bringing the total to 22. The
new stations are KEOS-AM Flag-
staff, Ariz.; KBLQ-AM Logan,
Utah; and KBLI-AM-FM Black-
foot, Idaho. . . . Chuck Cecil’s
“Swingin’ Years” has been added to
KTMT-FM Medford. Ore.

S T
WFTQ-AM (14-Q) Worcester,
Mass., music director and afternoon

drive jock Steve York has resigned to
join WIFI-FM Philadelphia.

Commercial Competition?

® Continued from page 39

Louisiana Tech has a student
body of 10,000 which swells the pop-
ulation of Rustin, which has 20,000
permanent residents. The station
programs what Boudreaux calls
“MOR rock.” groups like Steely
Dan, Hall & Oates and the Doobie
Brothers for most of its 19-hour
days. Two nights a week it’s jazz and
two nights are devoted to progres-
sive rock.

Boudrcaux expects KLPI will
maintain its MOR rock format if
granted more power.

Increasing wattage for college sta-
tions may cause problems for broad-
casters sharing adjacent frequencies.
Hopkins” WJHU at at 88.1 mHz is
close enough to Washington’s
WAMU-FM at 88.5 mHz that
WAMU might suffer interference.

Hopkins’ power increase also

to 1975.

| Please send me

CHARTMASTERS’

ROCK 100

Jim Quirin and Barry Cohen
The authoritative book of record rankings

* ROCK 100 lists the top 100 songs for each year from 1956

*ROCK 100’5 computerized ranking system is the result of

3 years’ research.

* ROCK 100’5 yearly rankings are based on the weekly

Billboard HOT 100.

* ROCK 100 gives each hit's title, artist, label, and number of
weeks in the Top 100, Top 40, Top 10 and at #1.
FREE! included at no extra cost:
ROCK 100 Supplements for 1976 to 1979.

Mail to: Chartmasters, P. O. Box 1264 ‘
Covington, Louisiana 70434 i

copies of ROCK 100 at $5.00 per :

I copy (includes postage). Total amount enclosed in check or |

| money order is $
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faces competition from Ethnic
Broadcasting of Frederick, Md.,
which would like to program reli-
gious music on the WJHU fre-
quency and has filed a competing
application.

And in Newark, N.J., WBGO-
FM, the jazz station, which has
picked up many former WRVR-FM
listeners, now in a country format
and known as WHKH, has applied
for a power increase which is mu-
tually exclusive with the request for
more power filed by WARY-FM of
Wesichester Community College in
Valhalla, N.Y. WARY wants (0 go
only from 10 to 200 watts, but it may
be a long, circuitous route through
the courts before either WBGO or
WARY gets its application ap-
proved.

New On

DONNIE IRIS
Ah! Leah! 80

Though this is Donnie Iris’ first
solo album. he is not new to the
world of fame and rock’n’roll. He
wrote and sung “The Rapper.” a hit
for the Jaggerz in 1970. The song
went to No. | and earned the group a
gold record.

However, the band proved to be
of the one hit variety and Iris didn’t
surface again on the national scene
until the mid-1970s when he joined
the pop-r&b outfit Wild Cherry who
had the massive hit, “Play That
Funky Music.”

Now, Iris is out on his own. Ironi-
cally, the album “Back On The
Streets” was recorded in his home-
town of Beaver Falls, Pa.. only a few
short blocks from his home. The al-
bum is a mix of rockers such as
“Agnes” and “She’s So Wild” and
ballads such as “Ah! Leah!” On this
cut, Iris’ background vocals were
tracked no less than 60 times to give
a grand effect.

He is managed by Rick Frio, 3050
N. Chandelle Rd., Los Angeles
90046 (213) 851-3550. He is booked
through the Belkin-Maduri Organi-
zation, 28001 Chagrin Blvd.. #205,
Cleveland 44122 (216) 464-5990.

Kansas, Sedaka Reviews

“Kansas In Concert”~Produced
by Denny Martin of EDR Media for
NBC’s the Source. Executive pro-
ducer; John McGhan, 90 minutes.
Air dates: Dec. 5-6-7.

NEW YORK-—This is the phe-
nomenally successful rock group’s
first live concert broadcast, and it
stands as a fine testamonial to the
skill of the engineers who recorded
1t.

Kansas is an exuberant, sextet
built around soaring guitars, key-
boards, reedy vocalizing and a
screaming amplified violin. The
prospects for muddied sound repro-
duction were enormous. The result,
on this session, is clear, separated
sound that can stand alongside any
live album.

Things were helped by EDR’s de-
cision to bring the group’s engineer/
producer, Brad Aaron, up from At-
lanta for this job, which was re-
corded Oct. 28-29 at Chicago’s Up-
town Theatre.

There are 15 songs on this pro-
gram, ranging from hits such as the
opening cut, “Point Of No Return”
and the encore, “Carry On, Way-
ward Son,” to new tunes such as
“Longer,” “Hold On” and “Pelent-
less.”

Particularly effective are those
“live” moments not heard on LPs,
when Robbie Steinhardt’s fiddle
sings and moans on “Dust In The
Wind.” and bass player Dave Hope
dazzles with his bass playing. Steve
Walsh’s vocals are easily heard,
mixed perfectly above the other in-
struments. RICHARD M. NUSSER

www americanradiohistorv com

“Neil Sedaka Special,” NBC Ra-
dio Network, Dec. 5, 6 or 7. Two-
hour special. Produced Narwood
Productions. Executive producer:
Ted LeVan.

NEW YORK —These specials can
really expose an artist. Sedaka talks
a lot here about himself and his mu-
sic. He seems anxious, very intent on
giving his best impression, explain-
ing himself precisely.

Not necessarily in order, Sedaka
traces his career from “Oh, Carol” in
1959 to “Laughter In The Rain” in
1975, which, he explains, was the
tune “I knew would put me back on
top.” It did.

He has something to tell about
most of the songs. For example, “Oh,
Carol” was written for Carol King,

“who was my girlfriend at the time,”

Sedaka says.

And there are some interesting in-
sights into Sedaka’s thinking. He
tells how he urged Rocket Records
to rush out “Laughter In The Rain”
when he heard Leah Roberts’ record
on his car radio. “She was so good 1
nearly ran off the road.” he says.

Then he says he “made a great
mistake” in not following up
“Laughter In The Rain” with “Love
Will Keep Us Together” instead of
letting Captain & Tennille run with
1t

He seems to particularly like his
duet with his daughter on
“Should’ve Never Let You Go.” He
says of his composition, “In all hu-
mility, this is a magnificent song. I'm
disappointed it did not go to the top.
It made it tonumber 19.”

DOUG HALL

lTe Charts

JIM CARROLL
“Catholic Boy”ﬁ

Peet/singer Jim Carroll is prob-
ably the only rock’n’roller who has
been nominated for a Pulitzer
Prize—and at the age of 22 at that.

Carroll, a native New Yorker who
grew up in a working class Catholic
family, began to write poetry at the
age of 12in 1963. Between then and
1966 he wrote “The Basketball
Diaries™ about his experiences com-
ing of age on the streets of New
York.

Carroll moved to San Francisco in
1974 where he lived in relative seclu-
sion. Then. a few years ago, he went
with friend Patti Smith to a concert
she was performing in San Diecgo.
When the scheduled opening
couldn’t perform, Carroll was asked
to start the show. Without any prior
rehearsal Carroll took the stage and
rapped his lyrics accompanied by
Smith’s band. “It was so different
from giving poetry readings. . ..so
thought for the first time then about
getting my own band.”

Carroll did get a band together,
and recorded a demo tape that
Carroll took to New York when he
went there to sign a paperback pub-
lishing deal. He brought the tape to
Earl McGrath (then president of
Rolling Stones Records), who liked
it so much he offered to manage
Carroll’s career.

Carroll accepted the offer and re-
turned to California to compile
songs, work on his singing and then
record his first LP, “Catholic Boy,”
with McGrath producing and Bob
Clearmountain coproducing and
engineering,

Carroll is managed by McGrath,
who can be contacted through book-
ing agent Steve Jensen at TCM, 8899
Beverly Blvd.. Los Angeles 90048
(213) 550-4238.

Swingin’ Years
® Continued from page 39

Hotel in Manhattan and the
spacious Wrigley Casino on Cata-
lina Island 25 miles west of Los An-
geles in the Pacific ocean.

Most of the 61 stations, Cecil de-
clares, will broadcast the spccial
from 8 p.m. to midnight “although
some of them, of course, will use
only two or three hours. That is their
privilege. ‘Swingin’ Years’ is de-
signed so that program directors
may use whatever portions of the
four hours they choose.”

Cecil looks to 1981 confidently.
“We picked up about 20 stations in
’79.” he says. “With renewed interest
in the sounds of the big bands we
figure to add another 20 or so in the
next 12 months.

“We have had to drop a few out-
lets,” he adds. “Some of them, I
learned the hard way, do not pay
their bills. But most of our affiliates
are 100% dependable and it’s a
pleasure working with them.”

DAVE DEXTER JR.
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' Policy Undergoes Another Cut '

ATLANTIC CITY-The show
policy of name acts for weekends is
taking another cut. The in-house
revues at the hotels serves to meet
the state requirements that there be
live entertainment every night of the
week.

Resorts International Hotel Ca-
sino, which has the largest lineup of
talent and the biggest names. will
bring in name attractions only on se-

lected weekends until the spring sea-
son sets in.

H. Steven Norton, executive vice
president.at Resorts International in
charge of talent buying, has decided
to fill in on weekends with the in-
house “Boardwalk Magic” revue.
For the month of December, it was
only Ben Vereen Dec. 5-7 and Frank

Sinatra for the last five nights of the

year (Dec. 27-31).

‘560s Revivals Score
In the Middlewest

By ALAN PENCHANSKY

CHICAGO-Leading local ’50s
rock promoter Henry Farag has be-
come one of the nation’s strongest
backers of revival rock music in the
multiple role of performer, radio
broadcaster, fan extraordinaire and
concert presenter.

Farag’s Cantebury Productions. a
Merrillville, Ind.-based operation, is
entering its second year of successful
large-scale *50s revival productions,
most of which are being staged in

the Northwest Indiana city of Mer—

rillville.

Only one non-original *50s group.
Stormy Weather, a five-man a cap-
pella doo wop unit, is featured at
concerts Parag promotes. Farag has
been lead singer in Stormy Weather
since its founding in the early '70s
and he began promoting concerts by
packaging the group with original
’50s acts and renting halls.

The big break as promoter came
last February when the 3,000-seat
Holiday Star theatre, a plush new
Merrillville complex, suddenly
faced a Saturday cancellation. Prior
to that time, Farag had promoted
concerts in rooms only a fraction of
that size.

“l was constantly begging the
Holiday Star but the management
was obviously reluctant,” recalls
Farag. “It was untried in their minds
in any major theatre in this area.”

“We were put in 18 days before
the show and that’s all we had. and
we pulled in 4,200 people.” the pro-
moter says.

“In one year we put on five
(shows) and there’s almost the same
amount of people that come to each
one,” Farag claims.

“Jingle Bell Rock.” Saturday (13)

at the Holiday Star, was Farag’s
1980 closing presentation. It head-
lined Bobby Helms, the original
“Jingle Bell Rock™ hit artist, and
Danny & the Juniors, the Angels,
Gary U.S. Bonds and Stormy
Weather. Each production includes
two shows, with tickets priced at
$10.95.

Farag and the other members of
Stormy Weather began hearing doo
wop music on the strects as they
were growing up in Northwestern
Indiana’s industrial towns. They be-
gan imitating the sounds for fun and
then cut their first record in 1975.

The familiarity with *50s music of
all kinds guides Farag in booking his
shows today. Though he admits that
some old time performers working
are no longer capable of delivering
the goods he calculates only three
“disappointments” this year.

The rest of the acts are “still dy-
namite, they totally and completely
fractured the audience.” Farag
states.

He regularly travels to rock re-
vival concerts in New York and else-
where to check out talent. “We know
who’s good before they even get
here,” he says.

Acts booked this year included the
Spaniels, a group based ‘in North-
west Indiana with which Stormy
Weather has frequently performed,
Dee Clark, the Drifters, Bo Diddley,
the Crystals. the Moonglows, the
Marvelettes, the Skyliners with
Jimmy Beaumont and the Dia-
monds.

“We do not do any imitators,” ex-
plained Farag. “We’re always get-
ting calls from Elvis imitators. We

(Continued on page 46)
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Until the new year warms up
weatherwise, the first four months
will find Buddy Hackett with Clint
Holmes, Jan. 3-5; the Spinners with
comic Georgia Wallace, Jan. 16-18;
Dom Deluise, Jan. 30-31; Danny
Thomas, Feb. 7; Melissa Manches-
ter, Feb. 28; Joan Rivers and Clint
Holmes, March 6-8; Lou Rawls,
March 27-29; Stephanie Mills and
Freddie Roman, April 3-5; and Da-
vid Brenner, April 10-12.

Weekends without solo attrac-
tions will get Tibor Rudas’ magic
music show, which holds forth on all
the weekday nights and during the
daytime hours each day as part of

the daily excursion deal for the day

only visitors.

For the start of the regular season,
Norton has lined up one of the most
expensive four-week lineups ever of-
fered here since casino gambling
started.

Kicking off with Diana Ross the
last-week in April, successive weeks
will bring in Barry Manilow, Dolly
Parton and Frank Sinatra. Once
again, Norton is lining up the big-
gest names available for the 10-week
summer season with such names as
Liberace, Don Rickles, Donna Sum-
mer. Diana Ross and Frank Sinatra
already set.

To keep pace with Resorts Inter-
national, Phyllis Kaufman, enter-
tainment director at Caesars Board-
walk Regency Hotel, has called in
Lee Salomon at the William Morris
agency and other bookers to bring in
weekend attractions to supplement
the variety-style revue at its 466-seat
Cabaret Theatre.

For the Super Bowl weekend in
January, headliner Dick Shawn will
be joined by the Dallas Cowboy
Cheerleaders, and Shecky Green is
set for a full week next summer. For
the winter weekends, the hotel is
negotiating with names like Susan
Anton, Lorna Luft, Doc Severinsen
and David Brenner.

L. A. Solons
Deliberating
On Scalping

LOS ANGELES—A hearing is

scheduled before the Police Fire and-

Public Safety Commission here this
week concerning city councilman
Bob Ronka’s motion to put a ceiling
on ticket prices.

The motion, aired before the city
council Tuesday (9) and seconded
by councilwoman Peggy Stevenson,
declares tickets to sporting, theatri-
cal or concert events can not be sold
for more than twice the face value.

No date has been set for the public
hearing. Ronka’s motion follows in
the wake of four Bruce Springsteen
concerts here in which large blocks
of quality tickets ended up in the
hands of ticket brokers. These
agencies reportedly then sold the
$12.50 tickets for prices up to $200
per ticket.

State senator Mel Levine (D-Los
Angeles) plans to introduce legisla-
tion early in 1981 concerning ticket
scalping on a statewide basis. In his
bill, there could be up to a 50%
markup on the face value of a ticket.

Currently, tickets can be sold for
any price in California as long as the
scalping is not done on the premises
of the event.
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SURPRISE GUEST—Epic’s Jimmy Hall is joined by Jimmy Buffett, right, dur-
ing Hall's engagement at the Exit/In in Nashville.

Opryland Launches
25-City Audition Tour

NASHVILLE—Opryland U.SA.
is launching a 25-city audition tour
scheduled for December and Janu-
ary, in preparation for its 1981
theme park season.

The audition team will travel to
pre-selected cities in a search for 350
singers, dancers, conductors, musi-
cians, stage managers and tech-
nicians. This new season, which be-
gins March 28, 1981, marks
Opryland U.S.A’s 10th birthday.

Open auditions are slated for
cities across the eastern two-thirds of
the country, reaching from Min-
nesota to Florida. Added as new
stops for the park’s audition team
will be Milwaukee, Minneapolis,
Austin and Columbia, Mo.

Performers chosen by the audition
team will be cast into shows in Feb-
ruary, with rehearsals set to start the
same month. One group of perform-
ers will open the park’s spring week-
end season, reinforced by morc en-
tertainers who will work during
Opryland’s busy summer season of
seven-day operation. The park’s sea-
son officially closes Nov. 1.

Singers, dancers and musicians
arc needed for Opryland’s 14 full-
scale musical show productions.
These shows feature bluegrass, con-
temporary, country, gospel, pop and
rock scores as well as Broadway se-
lections. One Opryland original, “I
Hear America Singing.” is the long-
est-running major theme park pro-
duction in the country.

The shows are staged throughout

the sparkling park in a variety of lo-
cations, ranging from outdoor pavil-
ions to a $2 million, 1.600-seat
theatre, with as many as 650 per-
formances performed in a season for
the large-cast shows, and more fre-
quent performances for the smaller
productions. Three of these shows
use two full casts and dual orches-
tras.

Besides its own performances, the
park also stages special Opryland
packages for other tourist attractions
and businesses, and Opryland talent
often is used in national television
shows produced in Nashville. Addi-
tionally, Opryland’s in-house talent
agency also books park shows and
custom productions for outside
clients.

Audition details are available
from the Opryland Entertainment
Dept., 2802 Opryland Dr., Nash-
ville, Tenn. 37214. Telephone: (615)
889-6600.

Cities selected for the December
open Opryland U.S.A. auditions
are: Atlanta; Chapel Hill, N.C,;
College Park. Md.; Boston; Phila-
delphia; Pittsburgh; Ann Arbor,
Mich.; Detroit; Milwaukee; Cham-

paign, Ill., and Nashville.

January auditions are scheduled
to be held in New York City, Cincin-
nati, Birmingham, Orlando, Jack-
son, Miss.; Bloomington, Ind.; Chi-
cago, Minneapolis, Columbia, Mo;
Oklahoma City, Dallas, Austin and
Denton. Tex.; New Orleans and
Nashville.
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Talent Talk

“The young girls are no problem.
It’s their mothers. You ought 1o read
some of the letters,” said Leif Garrett
when asked how he handles his sex
symbol status with tecnage girls on
ABC-TV’s “AM Los Angeles.”
Phone calls promptly jammed the
switchboard from listening house-
wives who, operators said, had some
spicy things to say to the 19-year-old
rocker.

ATC Music in Royal Oak, Mich.,
is sponsoring its first “Trax On Wax
Competition,” open to unsigned acts
in the metropolitan Detroit area.
Through weekend nights in Febru-
ary, participating bands will play at
the Bowery in Hamtramck with the
patrons of the venue voting on the
best act. The one with the highest
number of votes will win $500 worth-
of recording time at Sureshot-West-
wing studio in Warren.

Bill Lombardo, nephew of the late

Guy Lombardo, has resigned as
leader of the Guy Lombardo Royal
Canadians to form Bill Lombardo
Music Productions, (203) 834-0148,
a company that will provide bands
and orchestras for everything from
black-tie balls to intimate parties.
“Personally my tastes in music are in
the rock and country areas,” says
Lombardo. “By forming my own
company, I hope to provide bands
which can reflect my music to the
public.”

ords. A tour and LP will follow. . ..
Rockpile and Graham Parker & Ru-
mour and set to appear on the last
two “Fridays” shows this year. ...
CBGB’s owner Hilly Kristal was
once in the chorus at Radio City
Music Hall.

Grace Slick, whose “Welcome To
The Wrecking Ball” LP is due in
January on RCA, is looking for a
film career. She would like to play
“Darth Vader’s Wife,” she says.

Helen Schneider, who pursued an

Moving the Hearts of |

All Who Listen
Rev

LEOLA BROWN

(Grammy Award 1980 Nominee)

Leola's Latest
Sensational LP

“WHERE SHOULD |
| GO BUT TO
THE LORD™

Sing-A-Long with Leola
every Fri. 6:30 PM,

Sun. 7:30 PM

Channet (D), NYC and
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LA5-7739
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ENTERPRISES
(212) LA5-7739

Billboard photo by Chuck Pulin
CAPTAIN SINGS—Captain Beefheart performs at the Beacon Theatre in
New York.

The venerable Barbi doll is the in-
spiration for Barbi & the Kens, a new
band by Becky Johnston, whose
single “Just A Gigolo,” is the debut
release of the newly formed O Rec-
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Fireball Is Seeking Talented
Bands and Producers

Joel Peskin Jimmy Holmes
516-223-1244 516-462-5665
P.O. Box 588, Freeport, NY 11520
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bered “‘disc-u-mentary”

Produced By DON S. vO

Concord,

special . . . featuring SCOTTY MOORE, DJ FON-
TANA, CHARLIE HODGE,
self, and more. Narrated by JOHN LEADER. Written/

A. NODINE. Engineered by Ron Hummel. Contact:
Associated Broadcasters, Inc.
ABI Records, PO Box 515

(415) 687-8345
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from the RKO broadcast

JD SUMNER, ELVIS him-

GEL, Research by: MARK

CA 94522

MOR and cabaret oriented career
when she was signed to Windsong
Records and Jerry Weintraub, is on
her own now. She is doing well, is
signed to WEA in Germany, and is
moving toward a rock direction. She
is now forming a new band.

Farag Revivals
® Continued from page 45

only do original groups and we pride
ourselves on original members of
original groups.”

Holiday Star Theatre bookings
are mostly MOR and adult contem-
porary sprinkled with some hard
rock acts. According 1o Farag, the
"50s show audiences don’t appear to
be turning out for any of the
theatre’s -other presentations. The
audience age span is estimated to be
between 28 and 40.

“We're finding an awful lot of
people in the audience who really
know the music,” Farag comments.
“We get a lot of people bringing
their kids and we get a mixed au-
dience.”

Another outlet for Farag’s promo-
tions is WLCL-FM, a Lowell, Ind.,
station. He is host of “American Hot
Wax Radio Show.” a weekly broad-
cast primarily looking at *50s doo
wop.

Concert advertising is placed also
on major Chicago area oldies sta-
tions including WFYR-FM and
WKQK-FM. WCFL-AM, which
recently returned to music with an
oldies-oriented sound. was an outlet
for the “Jingle Bell Rock” concert
advertising and promotion.

Farag books the acts, carries out
the promotion and directs the adver-
tising. But the percentage of the
house' his company receives is only
part of the reward, he says.

“I love making the money but
being able to sing with these pcople
we idolize is an incredible thrill,” he
insists.

Farag’s programs capture the true
spirit of the 1950s music and enter-

tainment,.a quality Farag claims is

distorted in many popular revival
acts.
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DENOTES SELLOUT PERFORMANCES

Ticket
Price
Scale

Total
Ticket
Sales

Gross
Receipts

Arenas (6,000 To 20,000)

10

11

12

13

14

15

16
17
18

19

20
21

2

| THE-CARS—=Ron Delsener, Madison Square Garden,

New York, N.Y., Dec. 3 & 4 (2)
THE COMMODORES/S.0.S. BAND—JA Concerts, Mill

' Blaisdell Center, Honolulu, Hi., Dec. 3, 4, 5 (3)

THE CARS—Don Law Co., Boston Garden, Boston,
Mass., Nov. 30 & Dec. 1 (2)

BRUCE SPRINGSTEEN & THE E STREET BAND—
Festival East Concerts, Buffalo War Memorial Aud.,
Buffalo, N.Y., Dec. 4

STEVIE WONDER/WONDERLOVE/GIL SCOTT-
HERON-Brotherhood Attractions/Concerts West/
Dick Griffey, Oakland Colis., Oakland, Ca. Dec. 8
‘STEVIE WONDER/WONDERLOVE/GIL SCOTT-
HERON—Brotherhood Attractions/Concerts West/
Dick Griffey, Cal Palace, San Francisco, Ca., Dec. 7
THE BAR KAYS/CAMEO/SWITCH/ZAPP—Tiger
Flower & Co., Richmond Colis., Richmond, Va., Dec.
6

THE COMMODORES/ZAPP=Turning Point Prod.,
Garrett Colis., Montgomery, Ala., Nov. 27
COMMODORES/ZAPP—Turning Point Prod., Rupp
Arena, Lexington, Ky., Nov. 29

TEDDY PENDERGRASS/CON FUNK SHUN—
Entertainment Industries Ltd./Sun Song, Lakeland
Civic Center, Lakeland, Fla., Dec. 2

BRUCE SPRINGSTEEN & THE E STREET BAND—
Monarch Entertainment, War Memorial Aud.,
Rochester, N.Y., Dec. 2

THE COMMODORES/ZAPP—Turning Point Prod.,
Birmingham Jefferson Civic Center, Birmingham,
Ala., Nov. 30

THE COMMODORES/ZAPP—Turning Point Prod./
Star Entertainment Mid-South Colis., Memphis,
Tenn., Nov. 26

THE BAR KAYS/CAMEO/SWITCH/ZAPP—Tiger
Flower & Co./Jam Prod., Norfolk Colis., Norfolk, Va.,
Dec. 7

ROSSINGTON COLLINS BAND/38 SPECIALS—Cross
Country Concerts, Springfield Civic, Springfield, Mo.,
Dec. 5

STATLER BROTHERS/BRENDA LEE—Varnell Enter.,
Von Braun Civic Center, Huntsville, Ala., Dec. 6
ALLMAN BROTHERS—Brass Ring Productions,
Crysler Arena, Ann Arbor, Mich., Dec. 3
COMMODORES/ZAPP-Turning Point Prod., Monroe
Civic Center, Monroe, La., Nov. 28 N
ALLMAN BROTHERS/THE OUTLAWS—Sunshine
Promotions, Market Square Arena, Indianapolis,
ind., Dec. 4

ZZ TOP/VAN WILKS—Pace Concerts/Louis Messina,
Municipal Aud., Lubbock, Tx., Dec. 3

MOLLY HATCHET/MICHAEL SCHENKER—Star Date
Prod., Duluth Arena, Duluth, Minn., Dec. 2

BOZ SCAGGS—Don Law Co., Orpheum Theatre,
Boston, Mass., Dec. 1

31,156 |$10.50-$11.50

23,810 | $9.50-$10.50
23,000 $850-89.50

17,646 |  $8.50-$9.50

12,678 $10.50-$12.50

11,103 {$10.50-$12.50

12,000 $8-$9

10,721 ) $8.50-89.50

9,876 | $8.75-$9.75

10,400 $8-89

9,288 | $8.50-39.50

7,455 1$10.50-$11.50

8,155 | $8.50-$9.50

8,498 $8-89

8,200 | $8.50-89.50

7,959 $7-38

6,443 $9-310
6,616 | $8.50-$9.50

7,340 $8-39

6,343 $8-$9

59361 $7.50-$8.50

2,800 |$10.50-$12.50

$349,900
$244,280*
$216,844*

$165,948*

$149,071

$131,691

$104,317*

$99,977*
$92,220*

$91,005*

$87,084*

$82,156

'$77,184

$73,309

$71,389

$64,526
$63,616
$61,852

$58,653

$54,026:
$45,687

$32,559*

Auditoriums (Under

6,000)

10

11

12

13

14

COMMODORES/S.0.S. BAND—Jim Armentros
Concerts, NBC Arena, Honolulu, Hi., Dec. 3,4 & 5

)

" TEDDY PENDERGRASS/BOB. McDONALD—Sunrise

Theatre, Sunrise Music Theatre, Sunrise, Fla., Dec.
485(2)

JOHN McLAUGHLIN/AL DIMEOLA/PALO DELUCIA-
Bill Graham Presents, Warfield Theatre, San
Francisco, Ca., Dec. 5 & 6 (2)

MAX WEBSTER—Perryscope Productions, Northiands
Concert Bowl, Edmonton, Alta., Dec. 3

CHARLIE DANEILS BAND—Ron Delsener, Palladium,
New York, N.Y., Dec. 2

CHARLIE DANIELS-BAND/BILLY BURNETTE-
Monarch Entertainment, Capital Theatre, Passaic,
N.J., Dec. 3

ROSSINGTON COLLINS BAND/.38 SPECIAL—
Monarch Entertainment, Stabler Arena, Lehigh
Univ., Bethlehem, Pa., Dec. 3

CHUCK MANGIONE—BIll Graham Presents,
Sacramento Mem. Aud., Sacramento, Ca., Dec. 3
MOLLY HATCHET/MICHAEL SCHENKER—Star Date
Prods., Lakeview Arena, Marguee, Mich., Dec. 3
MAX WEBSTER/WALTER—Perryscope Prods., PNE
Gardens, Vancouver, B.C., Dec. 5

BOBBY BARE—Feyline Presents, Rainbow Music
Hall, Denver, Co., Dec. 5

LEON RUSSELL—Brass Ring Prods., Center Stage,
Canton, Gh., Dec. 2

KID CREOLE & THE COCONUTS/THE
NEIGHBORHOODS—Frank J. Russo, Inc., Main
Event, Providence, R.}, Dec. 5

JOHN PRINE/STEVE GOODMAN—Feyline Presents,

24,000 | $9.50-$10.50-

9,172 $11.25

4,558 | $8.50-$10.00

4,444 $9.00

3,380 | $9.50-$10.50

3,234 | $9.50-$10.50.

3,344 | $8.00-39.00

3,087 | $7.95-$9.95

3430 | $7.50-38.50
2,500 | $9.00-$10.00
1,190 | $6.50-$7.50
825 $10.00

865 $2.95

2,049 ) $8.50-$9.50

$42,199.50

$29,380.65

$240,220*

$91,931*

$39,933+
$33,750%

$32,919%

$30,386

$26,321

$22,443*
$8,263
$8,250

$2,551.75

$1,844

Rainbow Music Hall, Denver, Co., Dec. 7
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Talent In Action

WAYLON JENNINGS
JESSI COLTER
THE WAYLORS
Riviera Hotel, Las Vegas
Dinner: $35.50, $27.50; Cockuails:
$22.50

The ol’ outlaw broke every rule in the book for
his debut Strip engagement Dec. 5. A stompin’
screamin’ audience couldn’t have been happier.

The 77-minute, 22-song set opened with Col-
ter alone onstage for “I'm Not Lisa.” The pentup
dinner crowd didn’t seem ready to settle down,
but the dramatic impact of the unusual lowkey
opener scored high in audience approval.

Colter was joined by the Waylors: Richie Al-
bright on drums, Rance Wasson and Gordon
Payne on guitars, Jerry Bridges on bass, Ralph
Mooney on steel guitar, Cliff Robertson at the pi-
ano and Carter Robertson for vocals.

Colter's personality quietly penetrated the
crowd on a pensive “Blue Eyes,” warming the
audience for a toe-tapping “Crazy Arms” in
which Mooney's riffs won individual acclaim.

“Without You | Can't Go On" rapped Colter's
12-minute opener which again featured Mooney
for a solo segment. Colter suffered laryngitis for
the entire three-day engagement.

Carter Robertson carried the Waylors through
“I'll Be Your Baby Tonight” and Jerry Bridges
and Cliff Robertson effectively shared vocal
credits for “Take The Load Off.”

Without fanfare, Jennings strolled leisurely
onstage for his 16-song, 55-minute share of the
spotlight.

Not particularly given to casual conversation
with the audience, he asked the crowd “are you
ready for the country?" in the way he does best:
singing and picking.

It was ready. .

Mooney got his licks in again on the opener
and from then on the show soared to progressive
highs. “Clyde" and “Waymoore's Blues” pre-
ceded an entrancing guitar riff in “Don’t You
Think This Qutlaw Bit's Done Got Out Of Hand.”
Clearly the outlaw was in control; it was the au-
dience that was going crazy.

“Ain’'t No Good Chain Gang" was a nice sam-
pler of Jennings’ vocal range, from gruff to
smooth with lots of color inbetween. “Long Time
Ago” was a typical display of his unique blend of
country rock.

Jennings rolled on, sans dialog, through half
a dozen of his best known pieces before the Col-
ter-penned love song “Storms Never Last”
prompted Colter to join Jennings onstage for a
touching duet.

Jennings pulled out the stops for “Theme
From Dukes of Hazzard” and “Luckenbach,
Texas.” TIM WALTER

PRINCE
TEENA MARIE
Shea’s, Buffulo, N.Y.

Admission: $9, $8

Prince unleashed an auspicious debut here
Dec. 4 in a first ever headlining performance
marking the start of his current eight-city East
Coast tour.

Touting an upbeat execution of diverse, crea-
tive material in an 11-song set, the Warner Bros.
artist was in total control during the hour-plus
program.

Flashes of Little Richard, Sylvester and Mi-
chael Jackson emerged throughout the set
which was sprinkled with disco, r&b, funk, rock
and new wave sounds.

Highlights of Prince's repertoire included
such disco-oriented sounds as “Sexy Dancer”
and “| Wanna Be Your Lover.”

A soulful ballad “Got A Broken Heart" fea-
tured rich harmonies with the first of many out-
standing keyboard efforts by Matt Fink on syn-
thesizer and mellotrons.

Aside from the strength of Prince’s material,
his talented five-piece band was impressive
headed by lead guitarist Dez Dickerson and
bassist Andre Cymone.

Prince himself executed topnotch guitar sty-
lizations supported by Lisa Coleman also on
keys as well as drummer Bobby Z, who knocked
out intricate percussive elements.

Motown's Teena Marie, meanwhile, warmed
up the restless fans, who patiently waited 90
minutes for her equipment to be set up, with
powerful vocals at times reminiscent of Janis
Joplin.

Her six-song, hour-long set included stand-
outs such as “I'm Just A Sucker For Your Love,”
“Turnin’ Me On" spotlighting saxist Fernando
Harkiess and “I Need Your Lovin'.”

She dedicated her show to friend and former
LP producer Rick James who was in attendance.
Marie's unfocused musical directions definitely
need more definition. HANFORD SEARL

litical and social activism: concerts for unions
and civil liberties groups in particular. That led
to blacklisting and, finally, disbandment in
1952. The Weavers, however, reunited for a
successful 1955 Carnegie Hall concert that

(Continued on page 48}

Sweeter Than Wine” and “If | Had A Hammer,”
reunited for two concerts Nov. 28 and 29 to
mark the 25th anniversary of their first Carnegie
Hall appearance.

Performing before a packed and enthusiastic
house, the group—Ronnie Gilbert, Lee Hays,

Fred Hellerman and Pete Seeger—received
standing ovations at both the concert's begin-
ning and end and was called back for five en-
cores.

In the group’s heyday of the late 1940s and
early '50s, the Weavers were known for their po-

PETE SEEGER &

THE WEAVERS
Carnegie Hall, New York
Tickets: $8, $7, $6

The Weavers, the singing quartet that popu-
larized such standard folk fare as “Kisses

JERRY BUTLER
JIMMY CASTOR
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... The Family has come a long way together . . .

THANKS ! '

...and without the continuing support from the
record companies, the radio stations, the
managers, the promoters and all their staffs,
this wouldn’t have been possible!
and thanks to Mayer, Nussbaum, Katz, & Baker

Nanci Linke-Ellis, Steve Ellis, Gina Pressman, Andrea York

THE STEVE ELLIS AGENCY, Ltd., 250 w. 57th st, N.Y., N.Y. 10107 - 212) 757-5800
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® Continued from page 47
persuaded the group’s members to resume their
act for several more years before breaking up
permanently.

Since then, however, the Weavers has reu-
nited several times to perform many of their

best known songs. The 2%-hour concert, for ex-
ample, included 21 songs blending upbeat num-
bers such as “When I'm Down For The Count,
That's When | Can Count On You” and "“We Wish
You A Merry Christmas” interspersed with bal-
lads by Woody Guthrie.

Talent In Action

Hays, now confined to a wheelchair, renewed
the political patter between songs.

Seeger, who continues to pursue a perform-
ing career, opened the program with a 10-song
set that relied heavily on audience participation.
The performance, amounting to a sing-a-long,

included “She’ll Be Coming 'Round The Moun-
tain” and “You've Got To Walk That Lonesome
Valley.”

But Seeger, alternating between playing the
guitar and the banjo, also offered some unfamil-
iar tunes to the audience such as the haunting

Sugarhill Gang * Eugene Smith & The Warm Up Ban

Thank you

from the Ontario Place Forum,Toronto, Canada

niario Place extends a standing ovation to all the stars who shone so brightly

for our audiences during the 1980 season (May 15-Sept. 14) at the Forum.
With its classic amphitheatre design, its revolving stage, its intimate setting and its
superb acoustics, the Forum is an entertainment environment that’s a cut above
the rest-and so were these performers. Here’s to them!

Nana Mouskouri * Harry Chapin * Dan Hill * Streetheart * Jerry Jeff Walker * Sergio Mendes & Brasil ‘88 * Roberta Flack * Goddo
Nash The Slash * Orleans * B. B. Gabor * Drastic Measures * The B. Girls * The Romantics % The Numbers * The Spinners

Andre Gagnon * Teenage Head * Segarini * Anna & Kate McGarrigle *

James Cotton Band * Jose Feleciano * Canadian Brass * The Merrymen (of

Al Martino * The Raes * Downchild Blues Band * Powder Blues * Murray Mcl.

Chorus * Ramsey Lewis * The Good Brothers * The Carlton Showband *

Orchestra * Cleo Laine & John Dankworth * Carroll Baker Freddy Fender

Boss Brass * Buddy Rich * Sarah Vaughan * Kathryn Moses * Paul Hom * Peter Appleyard * Dizzie Gillespie * Spyro Gyra

Moe Koffman * Stan Getz * Herbie Mann * Chick Corea * The Toronto

Karen Kain & Frank Augustyn * Sharon, Lois & Bram * John Allan Cameron * Hagood Hardy * Kool & The Gang * Dr. Hook

Jan & Dean * Charles Aznavour * Bobby Goldsboro * Southside Joh

Loudon Wainwright Il * Judy Collins * Peter Tosh * Preservation Hall Jazz

B.B. King * Janis lan * Scott Jarrett * Chuck Mangione * Pab

Bruce Cockbum * Shirley Eikhard * Rita Coolidge * Booker T. Jones * Meliss

Canada * The Travellers * Cano * Up With People

ontario place®

955 Lakeshore Blvd. W, Toronto, Ont., Canada M6K 3B9. (416) 965-5225. Bruce H. Long
A Crown Corporation of the Government of Ontario. Ministry of Indust

Willie Dixon & The Chicago Blues Allstars
Barbados) * Earl Scruggs Revue * John Hartford
auchlan * Helen Reddy * Ivan Romanoff Orchestra &
Sounds of Young Hawaii * Maynard Ferguson & his

* Valdy * Peaches & Herb * Salome Bey * Ray Charles

Symphony * Victor Borge * Marvin Hamlisch

nny & The Asbury Jukes * Don Mclean

Band * Larry Galtin & The Gatlin Brothers Band

lo Cruise * Daryl Hall & John Qates

a Manchester * Bob McBride * The National Ballet of
* The Central Band of the Canadian Forces * The Dirt Band

Billy Preston & Syreeta * The Hamilton Philharmonic Orchestra*Paul Williams * Glen Campbell* Cooper Brothers * Oliver Heaviside
d * Jane Olivor * Gladys Knight & The Pips * Anne Murray

hurst, General Manager; John D. Wilkes, Programming Manager.
ry and Tourism, Hon. Larry Grossman, Minister.
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Scottish ballad, “The River Is Wide, | Cannot
Cross Qver.”

The concert, taped for a PBS-TV documentary
on the Weavers, was also recorded for release
next April as an album. JIM KEMP

BRENDA LEE
STATLER BROTHERS
Tenn. Tech Univ., Cookeville, Tenn.
Tickets: $6, $7, $8

The crowd in this university gymnasium was
already primed for the double headliners Nov.
21, evidenced by the 7,100 attendance figure
which broke previous records set for the facility.
And Lee's choice of the high-energy “Comin’ On
Strong" for her opening number was appro-
priate because that’s how she performs onstage.

The tiny, husky-voiced dynamo barely paused
to allow breathing room before sweeping the au-
dience up into the effortless belting of her fa-
mous voice. Lee may well be one of the wittiest
performers in country music. Her comments and
wry remarks to the attentive audience had the
walls bouncing with laughter between numbers.

Knowing that fans like to hear hits—and hav-
ing logged enough hits to have sold around 90
million records so far in her quarter-century ca-
reer—Lee obliged with abreviated versions of
her numerous past chartmakers. Musical memo-
ries such as “I'm Sorry,” “Dum Dum,” “Sweet
Nothins" and “Johnny One Time" proved that
her appeal hasn't diminished, while under-
scoring the fact that what passed as rock’n'roll
15 years ago could be country hits today.

Lee's unfettered enthusiasm onstage and her
high spirits proved her to be a fine showman,
polished and fun. And she showed effective
voice control, whether unleashing it on a high
note or tempering it in her closing gospel med-
ley. She left the audience wanting more at the
end of her 55-minute, nearly dozen-tune per-
formance.

The combined billing with the Statler Broth-
ers was a good one, since the Statlers also rely
on humor in their show. The quartet’s chief forte
is the dual antics of brothers Harold and Don
Reid; they deliver their homespun country
vaudeville patter fike a rural reincarnation of the
Smothers Brothers. Lew DeWitt's singular high
harmonies and mandolin expertise added con-
siderably to the four-part vocal signatures, and
the 90-minute show translated into a genuine
bring-the-family concert of grass roots country,

The Statlers made sure to cover their hits in
their 18 tune set, with nice renditions of classics
like “The class of '57," “Charlotte’s Web,” "How

-To Be A Country Star,” “Counting Flowers On

The Wall,” “Bed Of Roses,” “Do You Know You
Are My Sunshine” and “I'll Go To My Grave Lov-
ing You."

The audience never seemed to notice that
the level of the Statlers’ performance tends to
remain the same and that some of the songs
blend together a bit too much. But then it's hard
to fault a mainstay country group that shatters
box office grosses everywhere it plays and whose
medley of hits takes almost two hours to finish.

KIP KIRBY

STEVE FORBERT
Roxy, Los Angeles
Admission: $7.50

In his last performance in Los Angeles, at the
comparatively cavernous Royce Hall, Forbert
seemed so nervous and quiet that as much as a
pindrop would have sent him running for cover.
He put on a good show that night but it was a
much different Forbert who took the stage Dec.
4, the second night of a two-night stand.

Gone is the skittishness from his stage man-
ner and he not only talks to the audience now
but jokes with it. He handled the 22-song, 90-
minute set with such ease and comfort it almost
seemed as if a different person was onstage.

The constant factor though is the music,
which has remained an excellent mix of folk and
rock, and his comfortably rough voice which
brings up images of coffeehouses and other
“folkie” trappings.

However, backed by a tight five-piece band,
the transplanted Mississippian rocked out for
half the set. “Going Down To Laurel,” “Romeo’s
Tune” and other favorites were given hard-
edged treatments without losing any of their ro-
mantic edge. Only guitarist Shane Fontayne's
hyperkinetic movements distracted during
these songs.

The other half of the set consisted of Forbert
with harmonica acoustic guitar and Paul Errico
on accordion doing understated but strong ver-
sions of “Thinkin'," "What Kinda Guy” and hu-
morous folk versions of rock classics “Ya Ya"
and “Rockin’ Robin” among other selections.

(Continued on page 49)
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While his recorded output may be uneven, as a
live performer, Forbert keeps getting better and
better. CARY DARLING

THE KINGS
JACK GREEN
Whisky, Los Angeles
Admission: 85.00

Canada exports so much heavy metal that it
should be considered part of the country’s GNP.
Elektra's the Kings from Toronto, even though
they seem to want to be a new wave pop band,
have so many of the heavy metal trappings that
it blurs the group's intentions.

In a 60-minute, 13-song set, the quartet
fared best on the more catchy, pop-oriented
numbers such as the irresistible “Don't Let Me
Know" or the semi-hit “Switchin’ To Glide.”
{ther songs in the set, such as the nicely titled
but drearity arranged “Amazon Beach,” suffered
from ponderous, leaden stylings. At best, Aryan
lero is an adequate guitarist and his work
doesn’t merit the extended passages given it
here.

Keyboards player Sonny Keyes added some
needed jolts of pop energy with his adrenalin in-
duced jumping. However, his manic stage move-
ments after awhile did become a bit tiring.

The news of John Lennon’s death shook
opener Jack Green but that couldn’t have been
the only reason for his uninspired set. His style
harkens back to an early 1970s English style of
Rod Stewart, Humble Pie and Free with Green's
gravelly vocals, rough guitar style of Pete Tolson
and the solid rhythm section.

However, except for a couple of gems such as
“Yalentina” and “I Call, No Answer,” the mate-
rial is weak and the group's stage presence is
minimal. CARY DARLING

BETTY CARTER
Fat Tuesday’s, New York
Admission: $7.50
Carter is a unique jazz singer who makes her
way around a song through trails she blazes all
on her own. She takes a lot of liberties with a
song, but they all make musical sense.

Alligator Artists
Dominate Prizes

CHICAGO-The contemporary
section of the recent Handy Awards
for achievement in blues music was
almost a clean sweep for Chicago-
based Alligator Records.

Alligator artists Koko Taylor and
Albert Collins were named female
and male blues artists of 1980, re-
spectively, and Alligator’s “Craw-
fish Fiesta” by Professor Longhair
gamered the 1980 contemporary
blues album prize.

Jimmy Johnson received the 1980
best blues single for “Ashes In My
Ashtray” on Delmark Records and
was the only contemporary category
winner not from Alligator.

The first annual Handy Awards
presentation took place Nov. 16 in

‘Memphis, honoring W.C. Handy

the acknowledged “father of the
blues.”

Filly’s In Philly

PHILADELPHIA — This city’s
first major country nightclub is set to
open in January. To be known as
Filly’s, it will be opened by Stan
Chapman, who now operates the
center-city News Stand, a former
disco that features jazz on Monday
nights.

Chapman says he plans to bring
top country names to town. There
will be live shows on Thursday, Fri-
day and Saturday and recorded
country music and dancing the other
nights of the week.

Filly’s will have a “Tex-Mex”
food menu. and there will be tutors
onhand to teach patrons the various
country dances. He has also turned
to the Pennsylvania Historical
Society for decor. which will include
a mechanical bull ride.

;

‘

In this context, she was at her best in an
hour-long set of 13 songs Nov. 18, that included
a number of standards she’s been doing for a
number of years.

For example, she included the languid
“Moonlight In Vermont,” which she noted she's

Talent In Action

been “sticking with for 25 years.” It's included
in a recent reissue album on Columbia that was
recorded 25 years ago.

Then there was Jon Hendricks' old “Social
Call” and such other chestnuts as “What's
New" and “Every Time We Say Goodbye.” On

the last one, there are few singers who could get
so far behind the beat and catch up and get
away with it.

Her breakneck verse of “The Trolley Song”
seemed destined to derail the old car, but she
settled into a pleasing solid tempo. She also in-

cluded the hip “Spring Can Really Hang You Up
The Most” and the obscure Cole Porter number
“Most Gentlemen Don't Like Love,” which was
possibly her best stage presentation.

Through it all, she was ably supported by a
trio of piano, bass and drums. DOUG HALL
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‘Dynamic Vocal Microphone.
Your best capital investment!

\ Music may be mostly art. And sound may be based
= on engineering. But together they're a business.
The music business. And the AT814 is a tool. A music

We also call it a vocal microphone. Not because it can’t
be used for anything else, but because every detail of
design is based on helping your voice to sell. On stage.
In front of the paying customers.

The AT814 response is smooth, but it isn't flat. Rather,
it’s tailored to help you punch through instrumental
backing and noise without screaming or forcing. You

The AT814 is also designed to work best very close up.
The way you want to work. But without spitting, popping,
or overload problems. And with a controlled proximity
effect which builds bass without booming. Or comple-
ments an equalizer to control feedback if you prefer.

Even our, cables are special. With a conductive coating
on both interior wires to make them some of the lowest-
noise cables in the industry. And built to take repeated

And the AT814 is STRONG. In capital letters because
it's so important. Our windscreen is three structural
layers of mesh, soldered (not glued) and backed up by
foam. In every respect, the AT814 is built to deliver.
Night after night. Town after town. Because you can’t
afford a reputation for bad sound anymore than we can.

We can’t promise the AT814 will make more people
like your singing. But we can promise they’ll hear you at
your best. And once you've tried the AT814, we think
you'll sing its praises too. At leading music stores every-
where. Try one today! AUDIO-TECHNICA U.S., INC.,
1221 Commerce Drive, Stow, Ohio 44224. Dept. 110BL.
In Canada: Audio Specialists, Inc,, Montreal, P.Q.

audio-technica.

Great sound right from the start!
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General News

8 New Music Books For Christmas Market

LOS ANGELES—U.S. book pub-
lishers are hustling to snare Christ-
mas gift dollars much like the record
companies. These new entries are
among the best published this
month:

“In Quest Of Music” by the vener-
able Irving Kolodin (Doubleday &
Co., 344 pages. §14.95) is possibly
the outstanding entry, and the one
most likely to cnter best seller lists.
Kolodin has been writing since the

1930s and although renowned for
his expertise in the classical field. he
knows jazz as well. and his book
touches on the art of Bix Beider-
becke, Mildred Bailey. Hoagy Car-
michael. Bud Freeman. Teddy Wil-

son and others—but La Belle Bailey
in particular. It is reassuring to find
a writer of Kolodin's stature trum-
peting Bailey's splendid vocal style
29 years after her death. She ranked
with Holiday and Fitzgerald in art-

The best reason
in the business
for playing

GRATEFUL DEAD . JAMES TAYLOR - CH
MANHATTAN TRANSFER . RU

DOOBIE BROTHERS . SM

ASBA - DIANA ROSS - FR