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Rock Acts 
Ready For 
'81 Debut 

By RICHARD M. NUSSER 
NEW YORK -Dozens of new acts, most of 

them rockers, are waiting in the wings to make 
their debuts on major US. labels this year. 

Although there is a gcod sprinkling of r &b 
talent, some singer /songwriter combinations 
and a sizable contingent of new wavers, main- 
stream rock still rules the roster of new entries. 

Although many of the newcomers will be 
making their recording debuts, some o' them 
are entering the U.S. mart with reputat:ons as 
hitmakers in other territories. Acts such as 
Dexy's Midnight Runners and Sheena Easton 
(both EMI -Liberty) have had hits in the U.K., 
while Atlantic's Sherbs were one of Australia's 
top pop acts. 

Others carry the aura of an industry "buzz," 
or prior critical kudos, sich as Elektra's Plim- 
souls, Atlantic's Jah Malla, Chrysalis' 
Spandau Ballet. Mercury's Tom Dickie & The 
Desires and Teardrop Explodes, Echo & The 

(Continued on p4ge 89) 

RETAIL SURVEY 

Late Surge Boosts 
Christmas Business 

By JOHN SIPPEL 
LOS ANGELES -A late surge helped 

1980 Christmas sales top 1979 by a healthy 
margin, a survey of U.S. racked and chain 
retail locations indicates. 

Good general catalog movement, contin- 
uous midrange lines' interest, an out- 
standing lineup of hit albums by estab- 
lished artists and an unexpected gift 
certificate bonanza combined to make this 
strategic buying season a standout. 

Generally, mass merchandisers were ap- 
prehensive until Friday (19) when last min- 
ute shoppers flooded stores. Because sales 
compacted so shortly prior to Christmas, 
some found inventories short at a time 
when replenishment lines are most slug- 
gish. 

Ranking the bestsellers right after the 
prime buying time annually is difficult, but 
the Kenny Rogers, Pat Benatar, Barbra 

Streisand, Lennon /Ono, AC /DC and 
Steely Dan albums were cited as leaders. 
Recent Fleetwood Mac, the Eagles and the 
Neil Diamond "Jazz Singer" track but- 
tressed the important four weeks, retail re- 
ported. 

Steve Kugel of the Lenny Silver rack /re- 
tail /one- stop /independent distribution 
empire, Buffalo; Art Miller, Hear & Now, 
Seattle; Scott Young of Franklin Music/ 
Davey's Locker, Atlanta; and Allan Levin- 
son, Turtle's, Atlanta, were pleasantly sur- 
prised by the rush for gift certificates. Ku- 
gel ties the gift buying boom to the 
continuing NARM- initiated "Gift Of Mu- 
sic" program. 

Young, who bought his seven -store retail 
chain from Handleman Corp. in mid -year, 
points out that in late 1980 people con - 

(Continued on page 96) 

STEVE CROPPER'S debut album on MCA is entitled "PLAYIN' MY THANG ", 
and it's contagious CROPPER, whose hardnosed bu- disciplined guitar styl- 
ing was heard on both The Blues Brothers' album aid movie, and who, as a 

member of Booker T. & The Mes, wrote "Dock Of the Bay ", "In The Mid- 
night Hour" and "Green Oniora ". Get in the spirit and play his "Thang ", 
too. (Advertisement) 

Videodisk Out In Force 
For Winter CES Confab 

By JIM McCULLAUGH 
LOS ANGELES -The videodisk is expected to make its most dramatic and 

visible impact to date on the trade at the Winter International Consumer Elec- 
tronics Show which opens its four -day run Thursday (8) at the Convention 
Center in Las Vegas. About 50,000 attendees are expected to view the wares of 
750 exhibitors. 

All three videodisk camps will be represented in strength as RCA will for- 
mally display its SelectaVision videodisk hardware in anticipation of its na- 
tional rollout next March. Reportedly the firm will have an individual monitor 
for every title -some 150 -in its software catalog. 

The battle lines being drawn for all three camps should also become clearer 
as rival LaserVision and VHD technology companies may add new allies. 

Already Sansui has indicated it will show a prototype of a JVC- developed 
VHD player for the American market while another Matsushita affiliate. Pan- 
asonic, is expected to indicate in more detail its U.S. VHD plans. 

The optical laser camp was recently strengthened by the formation of Laser - 
Vision Associates. 

Hitachi is expected to show an RCA CED compatible videodisk player. 
Other key developments expected to pace the CES include: new generations 

of videotape recorders and cameras, additional videocassette software titles 
from a number of suppliers as more announce both new sales and rental pro - 

(Continued on page 25) 
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Both Sides 
Appeal Rate 
Adjustment 

By JEAN CALLAHAN 

WASHINGTON - Copyright Royalty 
Tribunal Chairman Clarence James Jr. had 
hardly banged the final gavel on the mechani- 
cal royalty rate adjustment proceedings Dec. 
19 (Billboard, Dec. 27, 1980) when the lawyers 
for both sides went scrambling to appeal the 
Tribunal's decision. 

The National Music Publishers' Assn. filed 
its appeal on Dec. 19 with the Court of Ap- 
peals in New York. Half an hour later, the 
Recording Industry Assn. of America also ap- 
pealed the decision in the Court of Appeals for 
the District of Columbia. 

NMPA's petition states that the publishers 
are appealing that part of the Tribunal's order 
which delays a mechanical royalty rate adjust- 
ment until July 1. 1981. RIAA's petition is less 
specific, simply seeking review of the Tribu- 
nal's decision using a standard legal form 
without elaboration. 

(Continued on page 14) 

Technics Programmable Linear- Tracking SL-15 Turntable. The world's first 

programmable linear tracking turntable. Technics SL -15 automatically 
plays any cut in any order, even upside down. With its infrared optical 

sensor and microcomputer, the SL -15 performs virtually every turntable 
function automatically. And with its quartz -locked direct -drive motor, the 
SL -15 has the accuracy that made Technics the turntable used by 73 of 

the top 100 radio stations. (Advertisement) 
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General News 

Plan Disk, Music Piracy Assault 
National Music Council Faces Issue At N.Y. Meeting 

NEW YORK -The National Mu- 
sic Council is seeking active involve- 
ment of 65 member organizations in 
its campaign against illegal duplica- 
tion of print music and recordings. 

The topic is slated for major atten- 
tion at the council's semi- annual 
meeting here Monday (5) at the 
Marriott Essex House when affil- 
iates will be urged to reprint a reso- 
lution against unauthorized copying 
in their own publications and to air 
the problem at local meetings. 

Although the resolution was 
formulated last summer (Billboard, 
July 19, 1980), the meeting this week 
provides the first opportunity for 
full membership discussion of its 
contents. 

The forum is considered particu- 
larly appropriate since it will involve 
participation by educational and 
church groups, considered to be 
among the most persistent, if often 

By IS HOROWITZ 
inadvertent, violators of duplication 
guidelines. 

Numbered on the council roster 
are such organizations as the Music 
Educators National Conference and 
the International Assn. of Organ 
Teachers, in addition to industry 
stalwarts like the Recording Indus- 
try Assn. of America, the American 
Society of Composers, Authors & 

Publishers, Broadcast Music Inc., 
the Country Music Assn., and the 
American Federation of Musicians. 

The resolution, which condemns 
illegal copying of music and record- 
ings as "immoral," recognizes that 
offenses are frequently committed 
unintentionally in the communities 
served by the council. 

"But it is the innocent, as well as 
the conscious offenders," states the 
resolution in part, "who must under- 
stand the enormity of trespassing on 
the creative achievements of others 

Record Club From 
WCI -Mint Merger? 

By IRV LICHTMAN 
NEW YORK -The pending WEA's special products division is 

merger of Franklin Mint into headed by veteran music man. 
Warner Communications Inc. is 
likely to realize the production of 
special project recordings by various 
WEA label artists for sale through 
the direct marketer. 

While a spokesman for WCI, par- 
ent of the Warners, Elektra /Asylum 
and Atlantic labels, claims that the 
concept of a WEA record club is not 
a possibility for the immediate fu- 
ture. it could be tabled for discussion 
three or four months after the 
merger is effected, which is sched- 
uled to take place in mid -March. 

Mickey Kapp. 
Among the collectibles offered by 

Franklin Mint are recordings. The 
Franklin Mint Record Society has 
marketed various recording projects 
over the past two years, including 
100 "best" classical recordings, two 
LP sets by Duke Ellington, Beverly 
Sills and Julie Andrews, a 30 -LP 
tribute to Eugene Ormandy and, 
most recently, a 2 -LP digital record- 
ing of Christmas music by the Mor- 
mon Tabernacle Choir. The latter is 

(Continued on page 91) 

without permission or payment. The 
council urges all who read this to 
join with them in this conscience 
raising effort." 

The council committee which 
drafted the resolution consisted of 
Gunther Schuller, council presi- 
dent; Ed Cramer, president of BMI; 
Arnold Broido, president of the Mu- 
sic Publishers Assn; and Walter 
Wager of the National Academy of 
Popular Music. 

Other topics that will receive ma- 
jor attention at the council meeting 
include a policy statement on prob- 
lem areas in music education and 
proposed solutions. 

Attention will also be given the es- 
tablishment of a "communications 
network" to speed the exchange of 
pertinent information among mem- 
ber organizations. Doris O'Connell, 
executive secretary, says the plan is 
to form 50 state committees, each 
staffed by representatives from all 
65 council affiliates. 

Slated to deliver addresses at the 
conclave are Schuller, and council 
vice presidents Sam Hope and Gene 
Wenner. as well as a member of 
President -elect Ronald Reagan's 
transition team. Charles McWhorter. 

MCA Sets Confab 
LOS ANGELES -The MCA Rec- 

ords Group will hold its national 
meetings Jan. 16 -18 at the Sheraton 
Universal Hotel in Universal City, 
Calif. 

Separate meetings are planned for 
both MCA Distributing Corp. and 
MCA Records during the three -day 
confab. 

Personnel from across the country 
will be in attendance to discuss past 
performance during MCA's record - 
breaking 1980 and prospects for the 
upcoming year. 

SMOKEY'S FLOWERS -Todd Brabec, Western regional director of business 
affairs for ASCAP, presents Smokey Robinson with this flower arrangement 
inspired by Robinson's "Let Me Be The Clock" hit. The presentation was 
made in Los Angeles, where Robinson will be a special guest at ASCAP's first 

West Coast "Pop Workshop," set for March 5. 

Santa Makes Late Stops 
To Deliver Fall Arbitrons 

By DOUGLAS E. HALL & RICHARD M. NUSSER 

NEW YORK -For radio pro- 
grammers, Santa Claus comes in 
January and he only brings gifts 
(high Arbitron ratings) to p.d.s who 
have been very, very good. 

During the first week of this 
month, he made stops in Boston, De- 
troit and Washington. He found es- 
pecially nice presents for John Se- 
bastian at WCOZ -FM Boston and 
Joe Urbiel at WLLZ -FM Detroit. 

Sebastian unwrapped his Octo- 
ber /November Arbitron and found 
the station had leaped to a 9.1 share 
for his AOR outlet. No less elated is 
Urbiel, who took a religious station 
last summer (WBFG, We Broadcast 
For God) and turned it to AOR as 
WLLZ - Detroit's Wheels - and 
moved from not even in the Arbitron 
book to an impressive 7.9. 

Adult contemporary caught 
Santa's ear in Washington where 

RCA's Craigo Extending `Center' Concept 
NEW YORK -RCA Records will 

expand its a &r and marketing "cen- 
ter" concept into the contemporary 
and Red Seal areas in one of the first 
moves being made by Jack Craigo as 
the label's vice president of U.S. and 
Canada operations. 

After a stint since March as man- 
aging director of RCA's British com- 
pany, the veteran U.S. music man 
has returned stateside to assume a 
post vacated by Bob Fead last sum- 
mer. 

The official appointment, effec- 
tive Thursday (1), of Craigo, former 
vice president and general manager 
of Columbia Records, also corn - 
pletes RCA's executive triumvirate 
resulting from a global restructuring 
(Billboard, Nov. 15, 1980). Previ- 
ously named were Adolfo Pino. 
Latin America & the Pacific; and 
Giuseppe Ornato, Europe. 

Continuing a global process that 
he says he and label president Bob 
Summer began to structure months 
ago, Craigo notes that both country 
and black music areas are operating 
successfully under the a &r /market- 
ing center concept. Explains Craigo, 
"Together with artists, we can utilize 
marketing in a more exacting way. 
with greater efficiency, not spar- 
ingly. Marketing and a &r are a 
bridal ritual that's never existed at 
many companies." 

Craigo likens the a &r /marketing 
center approach to virtually estab- 
lishing a small record company 
within a larger framework. 

Working with their own operating 
budgets, the concept provides, 

Craigo explains, a "focus of concen- 
tration on music handled in a partic- 
ular area. It's a form of creative au- 
tonomy." 

Artist roster, of course, must play 
a central role in whatever manner a 
label feels it should structure its or- 
ganization. 

Based on his experience in the 
U.K., Craigo sees a greater coordi- 
nation ahead in bringing talent in 
from there, and breaking domestic 
acts there, too. 

With Don Ellis as managing di- 
rector of the U.K. operation, Craigo 

claims "tremendous opportunities," 
terming talent available in that mar- 
ket as being on a "high level." He 
also names such U.S. RCA perform- 
ers as Dolly Parton, Waylon Jen- 
nings, Jack Green and the label's 
black music input as being on the 
brink of major breakthroughs in the 
U.K. 

But, with a "worldwide structure 
to carry it off," Craigo says the label 
is ripe for global exploitation of its 
artist roster and will henceforth be 
more inclined to sign artists on a 
worldwide basis. New signings, he 

MCA CLOSES CLASSICAL ARM 
By ALAN PENCHANSKY 

CHICAGO -MCA Records shuts 
down its classical music department 
effective Jan. 9. One of the reasons 
cited is the company's inability to ef- 
fectively channel classical product 
through its MCA Distribution pipe- 
line. 

MCA Records vice president of 
administration, Arnold Stone, con- 
firms that classical division head 
John Sievers will leave the company 
Jan. 9. Reportedly, Sievers is taking 
a position with Varese Sarabande 
Records in L.A. 

Stone said there is no plan to find 
a replacement for Sievers. 

"It was just a question of the eco- 
nomics of a classical line per se over- 
all," explains Stone. "We're eval- 
uating it right now as to what we're 

going to do in the future. We're not 
sure." 

About two dozen MCA West- 
minster $4.98 list albums were re- 
leased in the last l'h years. The 
MCA Westminster line was created 
by Sievers who moved to MCA with 
the company's acquisition of ABC 
Records. Sievers had been head of 
the ABC classical division. 

According to Sievers, no addi- 
tional MCA Westminster titles are in 
production. "They're getting out of 
classics, they're going to try to li- 
cense as much as they can," Sievers 
explained. 

It's believed close to 1.000 classi- 
cal album masters are owned by 
MCA. Labels include Decca, MCA, 
Kapp. Westminster. ABC and oth- 
ers. (Continued on page 4) 

adds, will include established 
names, newcomers and those in the 
"midrange" of their recording ca- 
reers. 

"Label atmosphere is important," 
Craigo declares. "It's got to be a 
place where artists are comfortable 
and confident that their music deliv- 
ered to the company is not just cata- 
pulted into the market, but is given 
the same attention and merchandis- 
ing as is applied to the practice of de- 
livering music in the studio." 

Craigo refers to an "excellent 
cadre" of RCA executives that, in his 
view, have required the setting of 
specific goals for the immediate 
years ahead. 

"It may be a tough market, but the 
quality of personnel here can make 
it through tough times," he adds. 

Like many other industry figures, 
Craigo regards home taping as the 
industry's biggest concern. "It's 
draining the industry of extra unit 
sales that enable a company to put 
profits back into developing artists." 

Craigo asides that the proposed 
joint venture in the U.K. with PRT 
failed to materialize because upon 
closer inspection of the deal "both of 
us decided it was not beneficial to 
the other." While not dismissing 
other opportunities that arise,. "we 
don't see any today," Craigo says. 

He explains that his duties encom- 
pass Canada, a first for a domestic 
label chief at RCA, because there is 
a relationship in the "deal making 
process of the U.S. and Canada and 

(Continued on page 9) 

WASH -FM moved up from 4.9 to 
6.2 and WKYS -FM climbed from 
6.2 to 7.0. 

In Boston, WCOZ just about led 
the pack. Only WHDH -AM, its sis- 
ter station, scored higher in the 
sweep. posting a 9.8 share with its 
adult contemporary format. 

WCOZ's outstanding perform- 
ance represents a climb from a 5.0 
share in the fall of 1979 and a 7.8 in 
last summer's book. The station, un- 
der Sebastian's direction. relies 
heavily on 1960's oldies. recurrents, 
and lots of research for its successful 
formula. DJs are urged to be upbeat 
while keeping talk to a minimum, 
and observers of the Boston scene 
think Sebastian has "recaptured 
teens and held the upper demos" via 
the shrewd mix. 

The rest of the pop /rock scene is 
split nearly six ways, with pop adult 
WROR -FM gaining slightly (4.4 up 

(Continued on page 21) 

In This Issue 
CLASSICAL 
CLASSIFIED MART 
COMMENTARY 
COUNTRY 
DISCO BUSINESS 
GOSPEL 
INTERNATIONAL 
PUBLISHING 
RADIO 
SOUND BUSINESS 
TALENT 
VIDEO 

80, 
83 
81 
16 
75 
69 
82 
85 
84 
21 
25 
67 
64 

FEATURES 
Video Music Conference Coverage 

43 -62 
Counterpoint 73 
Disco Action 71 
Inside Track 98 
Lifelines 96 
Rock'n'Rolling 96 
Stock Market Quotations 8 
Vox Jox 23 

CHARTS 
Top LPs 95, 97 
Singles Radio Action Chart 

18, 20, 22 
Album Radio Action Chart 24 
Boxoffice 68 
Bubbling Under Top 

LPs /Hot100 23 
Disco Top 100 72 
Gospel LPs 82 
Jazz LPs 84 
Hits Of The World 87 
Hot Soul Singles 73 
Latin LPs 84 
Soul LPs 74 
Hot Country Singles 76 
Hot Country LPs 78 
Hot 100 92 
Top 50 Adult Contemporary .... 83 
Top 40 Videocassettes 64 

RECORD REVIEWS 
Album Reviews 91 
Singles Reviews 91 

3 

www.americanradiohistory.com

www.americanradiohistory.com


4 

General News 

Satellite: Key To Huge Audiences 
Concert Broadcasts May Mean More Rock On Radio 

NEW YORK -While radio gener- 
ally seems to be moving toward a 
softer, safer sound in music to ap- 
peal to older demographics. there 
may be some jarring interruptions in 
this scenario that could lead to 
greater airplay for hard rock in 1981. 

The key is satellites. While adver- 
tisers are looking for programming 
that delivers 25 to 54 year olds, a 
move to satellites by the networks for 
transmission of live rock concerts 
has the potential to deliver such 
giant listenership that this form of 
programming cannot only be ig- 

nored, but sure- 
ly must be ex- 
panded. 

ABC Radio 
programming vice president Rick 
Sklar observes that programming 
live concerts of groups that "have a 
cult following is guaranteed to in- 
flate the 18- to 24- year -old audience 
many times over what it usually is." 

Such is the strategy of NBC's 
Source Network and Blair Starfleet's 
infant network that the two went 
into head to head competition for a 
New Year's Eve audience that some 
observers don't think exists in any 
substantial numbers. 

As previously reported, the 
Source ran a live performance by the 
Rossington Collins Band from the 
Omni in Atlanta and Starfleet ran a 
live Kinks concert from the Palla- 
dium in New York. 

And the success of these live con- 
certs will, no doubt, influence the 
play lists of the stations that carry 
these concerts and the stations that 
compete against them. 

Outlook 
For '81 

By DOUGLAS E. HALL 

More and more people in radio 
are saying that such concerts sell rec- 
ords and as this idea is further docu- 
mented to the record labels (the first 
documentation came in a Starfleet 
study of a Utopia Halloween con- 
cert, Billboard Nov. 29, 1980) labels 
will not only increasingly support 
such programming, but will take a 
hand in its planning. 

In any event, the networks are 
planning more of this programming 
and satellites will play a major role. 
The Source will do six live concerts 
next year. Mixing these with taped 
specials, the Source will double last 
year's output to a special a month. 

Starfleet has even more ambitious 
plans. Vice president Sam Kopper 

says that Starfleet will step up its live 
concert schedule to one a month in 
1981, which he explains is possible 
due to the economics of satellite 
transmission. 

Kopper predicts that there will be 
a shakeout in this field with two or 
three networks surviving. If one 
counts the four networks at ABC 
and the two at NBC, there are now 
10 radio networks. 

Another network counting on sat- 
ellite transmission is Mutual, which 
has put a lot of its effort into country 
music and is expected to pursue that 
route in 1981. 

Director of music programming, 
(Continued on page 21) 

Executive Turntable 
Ed Morris, a Billboard correspondent from Bowling Green, Ohio, joins Bill- 

board's Nashville staff as a reporter and gospel editor. Morris has been a jour- 
nalism professor and an editor with Writer's Digest. Also in Nashville, Robyn 
Wells, a former Billboard intern from Vanderbilt Univ., joins the staff as a re- 
porter. In Los Angeles, Paul Grein returns to Billboard as a reporter. 

Record Companies 
Jack Craigo takes over as division vice president /USA and Canada for 

RCA Records in New York. Craigo joined RCA in March 1980 as managing 
director of the RCA Ltd. U.K. division. Before moving to RCA, he most 
recently was senior vice president and general manager of Columbia Records. 
... Dick Kline joins Radio Records in Ft. Lauderdale, Fla. as president. He 

was executive vice president at Polydor Rec- 
ords for the past 21/2 years.... Derry Johnson 
assumes the new post of promotion vice pres- 
ident for Unlimited Gold Records in Los An- 
geles. He was national marketing manager 
for A &M Records. ... After more than 30 
years as chief attorney, Bob Carp retired last 
week at Capitol Records in Los Angeles. 

Marketing 
Two Record Bar employes have moved 

from positions in the field to posts in the home office at Durham, N.C. John 
Kuhnle, who supervised the classical music section at Tracks Records & Tapes, 
joins the purchasing department as classical purchasing coordinator. He takes 
over for Peter T. Elliott who resigned Dec. 12 to become national product 
manager for RCA /Red Seal in New York. Bill Bryant, a former manager and 
1979 "new manager of the year," joins the sales /marketing dept. as marketing 
coordinator. ... Brian Fletcher, former manager of Raven Record Exports in 
New fork, joins Stratford Distributors, in New York, as international sales 
manager. . . . In Atlanta, Joe Martin is upped to vice president 

of Turtles Records. Martin is a 13 -year vet- 
eran of the record business in Atlanta, join- 
ing Turtles at its founding 3' years ago. 

Craigo Kline 

IN -STORE -MCA artist Jimmy Cliff autographs copies of his recent LP "I Am 
The Living" at an in -store appearance at the Harvard Co -op in Cambridge, 
Mass. Cliff played two soldout shows in Boston as part of a nationwide tour, 

his first in over two years. 

Country: Countdown To Lift Off 
On Tap: Media Blitz, Country Couture, New Talents 

NASHVILLE -The explosion 
year. 1981. Are you ready for the 
country? 

If not, this would be a good time to 
fasten that seat belt and make sure 
your seat backs are in an upright po- 
sition. Because we're ready for blast 
off. 

Country music has broken 
through barrier after barrier in its 
climb toward the top of American 
pop music forms. The success stories 
are legion, the names -like Willie 
and Waylon and Kenny -are now 
becoming household. ' 

The trend 
started long be- 
fore "Urban 
Cowboy" ex- 

ploited it and carried country to 
new heights. 

And it will continue in 1981 as the 
music business takes a final reces- 
sionary yawn and emerges, slowly but 

Outlook 
For '81 

By GERRY WOOD 

surely, like a giant bear from its fis- 
cal hibernaculum. Now it's hungry. 
Now it shall eat once again. And 
soon, it will be eating hearty. 

What's ahead for country music in 
1981? 

Expect a media blitz -not just rec- 
ords and tapes, but motion pictures, 
television, radio and cable tv. Expect 
the country- inspired fashion trends 
to continue: Texas boots and cow- 
boy hats worn with pride by the con- 
crete cowboys of New York City and 
Los Angeles. Designer clothing, 
some bearing the names of country 
music personalities such as Willie 
Nelson, Mickey Gilley, Larry Gat- 
lin, Crystal Gayle and Loretta Lynn, 
has become a potent sales item, ef- 
fectively cross merchandised. 

Motion pictures. The plethora of 
country music -oriented movies 
hopefully will slow down before 
reaching the overkill mode. Motion 

MCA Closes Classics Arm 
Continued from page 3 other projects that did get priority," 
Said Stone, "Whatever we're go- he commented. 

ing to do, we're not going to let it lie MCA had been out of classical re- 
dormant." leasing entirely for almost a decade 

Stone said one lesson of the short- at the time of the reissue label's 
lived label was that classical product launch in 1979. Said Sievers, "It was 
had to be handled "through proper the shortest lived classical label 
distribution channels. There were ever." 
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pictures on the silver screen and the 
made -for -tv epics such as "The 
Gambler" have taken the country 
genre to new heights in Hollywood. 

The Clint Eastwood pictures, Burt 
Reynolds films and other top -line, 
top- drawer movies will continue to 
utilize the popular country themes, 
lyrics and melodies. The popularity 
of the motion pictures has resulted 
in Hollywood looking to Nashville 
for acting talent as well as singing 
talent. Dolly Parton's major contri- 
bution to "9 to 5" with Jane Fonda 
and Lily Tomlin came in the field of 
acting, though her songs also spiced 
the soundtrack. 

Hollywood will display its historic 
tendency to drive any fad into the 
ground by launching a spate of 
Grade B flicks that will be as harm- 
ful to country music as the early hill- 
billy /hayseed productions that cast 
a stereotype on country music that 
lasted for decades. 

TV has never been a medium to let 
a fad go unturned. It will increase its 
already- record breaking number of 
country- oriented shows. The differ- 
ence will be that now, country acts 
are considered acceptable as emcees. 
Early ratings on the network shows 
by Barbara, Louise and Irlene Man - 
drell show that country hosts can 
mean good ratings. 

A new trend in tv will be the ac- 
ceptance of the more traditional 
country acts that were formerly 
seated at the back of the casting bus. 
Watch for Willie Nelson, Don Wil- 
liams and Emmylou Harris (who is 

edgy about the tv medium, but 
would be excellent on it) to join their 

(Continued on page 75) 

Johnson 

Publishing 
TyroneJenkins joins ASCAP in New York 

as a New York membership representative. 
He was with Children's Television Work- 
shop as manager of sales accounting and li- 
censing. ... Constance Heigler promoted to 
vice president of Mighty Three Music. With 

the Philadelphia International music complex publishing wing for the past 
four years, she most recently served as director of publishing administration. 

Related Fields 
Donald E. Prewett resigns from the presidency of Phase Linear Corp. in 

Lynnwood, Wash. John Hall, chairman of Phase Linear, assumes respon- 
sibilities until a new president is appointed.... Richard Schram, strategic plan- 
ning and market development vice president of CBS Speciality Stores in San 
Francisco, which operate Pacific Stereo, resigns his post.... Thomas W. Kenny 
is upped to market development manager of 3M's radio broadcast markets. He 
was market development manager for the Mincom (recording hardware) divi- 

sion's consumer and professional audio 
equipment line. He is based in St. Paul.... 
Albert R. Santoro is upped to executive vice 
president of Preferred Sounds in Rye, N.Y. 
He was custom sales director for the EMC 
Corp. ... Debbie Banks is upped to account 
executive for Network Ink, Inc., in Nash- 
ville. She was press coordinator for the Exit/ 
In Club.... William H. Rayborn is ap- 
pointed director of music marketing and 

services for Membership Services Inc. in Irving, Tex. He was national director 
of record promotion for Word Inc., vice president of Christian Artists Corp. 
and music publications director for Tempo. Inc. 

Kuhnle Bryant 

Verve's Marketing Moves 
To London Administration 

NEW YORK -A marketing 
switch of the Verve jazz line from 
Polydor Records to PolyGram Clas- 
sics Inc. will signal a revitalization of 
the label's catalog. 

"They've decided to lean on our 
ability to sell catalog," explains John 
Harper, director of marketing at 
PolyGram Classics, whose London 
Group division will handle Verve, 
effective Jan. 1. 

Harper adds that the choice of the 
London wing of the classical unit 
was chosen because it continues to 
market a wide spectrum of pop 
product. 

As part of the "extensive revital- 
ization" of the Verve line of twofers, 
a broad January promotion is un- 
derway, including new minis, 
streamers and other point -of -sale 
material. The current catalog of 75 
twofers will be increased during the 
year, Harper notes, adding that the 

line's list price has been increased 
from $8.98 to $9.98, while the single 
LP price stands at $7.98. 

Another phase of new attention to 
Verve involves the import of a series 
called "Verve Imports From Japan." 

While the original artwork is 
being maintained, Harper says the 
sessions have been re- mastered and 
pressed on "high definition virgin 
vinyl." Also, new liner notes have 
been commissioned from jazz au- 
thority Nat Hentoff and each album 
will be housed in a heavy vinyl 
sleeve. 

To indicate the import nature of 
the line, each album will have a 
wide -strip bellyband containing 
both English and Japanese calligra- 
phy. An initial release of 50 albums 
is due shortly, with additions to be 
made throughout the year. List price 
is $9.98. 
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BREAKIN' HEARTS. WBAB, WCCC, KGON, KQFM, KZEL, WVUD, KMAC, 

KSJO, LOVERBOY BREAKIN HEARTS BUSTIN' CHARTS, KFML, WRNY, 

WSYR, KREM, WMJQ, WAPL, WOMP, KNCN, KILO, KTXQ, KZEW WNEW, 

WQBK, WDEK, M105, WVZ1D, KLYX, KQDS, WEBN, WMAD, KGB-FM, KLOL, 

KLBJ, WGVL, KTYD, WLYX, WQDR, WGRQ, WKQQ, KZAM, WHFS, WZXR, 

KFMH. LOVERBOY BUSTIN' CHARTS, WRAS, WYMX, KDKB, WTUE, 

WDHA, WXKE, WKLC, KKDJ, WIOT, WRKK, WLIR, WAQX, WGIR-FM, KZOM, 

KPAS, WRNW 

WOUR, KSMB , 

WCKO, WYSP, WAV 

KISW WLOB, WH 

WCOZ, WAVA, 

WORj, WJAX, 

WZZQ, KEZY, 

WAAL, WOUR, DC 

WKWF, WQX 

WLUQ, WXLP, K 

KILT, KZOZ, KLA 

WPIX, WP 

WKTM, XCPX, 

LS, KKRQ, WORJ, 

KZOK, KWFM, 

S, KYTX, W XF M, 

WKLS, WDIZ, 

WYDD, WWCK, 

, WMMR, WZZO, 

WIYY, WXQR, 

WD, WLUP, KWXL, 

WKDF, WKQB 

WSHE, KQRS, 

E, KGCa-0, KMOD, 

WDHA, WXKE, WKLC, KKDJ, WIOT, WRKK, WLIR, WAQX, WGIR -FM, 

WSYR, KREM, WMJQ, WAPL, WOMP, KNCN, KILO, KTXQ, KZEW WNEW. 

At a time when radio play lists are frozen with superstar product, out of 

nowhere comes Loverboy, explosively new rock and roll brewed in Canada 
and making great gains on the American rock palate. 

"Loverboy," a debut album already platinum and a half in Canada, boasts 
JC 36762 

over 100 American radio adds since early October, plus the popularly 
demanded single, "Turn Me Loose" scheduled to arrive just in time to toast 

11421 

the new year. 
1981 -a great year for Loverboy on Columbia Records and Tapes. 

Give tige gift of music. 

Produced by Bruce Fairbaun. "Columbia" is a trademark of CBS Inc. ©1981 CBS Inc. 
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We create great ads, album 
covers, tape labels, catalogs - 
You name it. We also set type 
make stats, and can even do 
the printing in our own plant. 
Let us show you what creati- 
vity & service mean. 

aCea L4es .Áswciatrs- Inc. 
160 East 56th Street Dept. A3 
NYC, NY 10022 Tel: 758 
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General News 

'81 Audiophile Releases Selective 
Continuation Of Last Year's Trend Seems A Certainty 

CHICAGO -1980 was a lean re- 
leasing year for many audiophile 
record companies and 1981 prom- 
ises a continuation of the highly se- 
lective releasing trend. 

Still these firms are maintaining 
the high visibility their history-mak- 
ing production achievements have 
claimed in the record industry, and 
almost all audiophile producers and 
product suppliers will be taking part 
in the CES show. Many will have 
new releases timed to the event. 

Two of the major suppliers are 
Audio -Technica and Discwasher, 

both maintain - 
Outlook ing their full in- 

volvement in au- 
diophile product. 

The popular Telarc digital classi- 
cal line is Audio -Technica's sole 
record offering today. Once again 
Audio -Technica will be operating a 
CES album sales /demonstration 
room, featuring the three new Telarc 
albums issued this fall. 

For '81 

By ALAN PENCHANSKY 
New digital classical releases on 

Varese Sarabande and Denon will 
be given CES exposure by Disc - 
washer, according to sales manager 
Jim Hall. 

Denon's new recording of the 
Beethoven "Eroica" Symphony fea- 
tures Otmar Suitner and the Berlin 
Staatskapelle orchestra. Hall reports 
enthusiastic response from several 
critics who've been loaned test press- 
ings of the popular symphony, De- 
non also has a new $7 retail digital 
sampler of classical releases. 

Hall said Varese Sarabande will 
be represented with a new JVC digi- 
tal recording of violin music, "The 
Devil's Trill." 

Discwasher's huge "A Wall Of 
Records" display again is a major 
part of the firm's overall exhibit 
area. The company also offers vis- 
itors a chance to sample various au- 
diophile releases at its comfortable 
headphone listening station. 

Hall said Discwasher's 1981 out- 

JOHN LENNON 
PAUL McCARTNEY and GEORGE HARRISON'S 

MASTERPIECE 

SGT. PEPPER'S 
LONELY HEARTS 

CLUB BAND 
performed by 

THE BEE GEES, PETER FRAMPTON, 
OTHERS 

2 Record LP Set 
Twin Pack 8 Track & Cassette 

RSO 2 -4100 

AVAILABLE FOR IMMEDIATE DELIVERY 

FOR AFTER CHRISTMAS PROMOTIONS 

$1 50 
In Box Lots 

PROMO RECORD 

DISTRIBUTORS COMPANY 
160 E. 5th St. 

Paterson, NJ 07524 
(201) 279 -2010 Telex 130463 

look calls for release of only titles 
with strong odds for success. "I'm 
looking at 1981 to be a tough year 
for everything. If you have to sell a 
$15 record it's going to be hard." 

Mobile Fidelity Sound Lab, a pri- 
vately held company, claims that it 
has become a $10 million annual 
gross operation in the three years 
since its founding. 

This winter will mark the national 
roll -out of Mobile Fidelity's new 
prerecorded cassette line to feature 
real time duplication on chromium 
dioxide tape. 

There are also two new titles in the 
firm's classical half -speed mastered 
album series: Tchaikovsky's "Path - 
etique Symphony," conducted by 
Karajan, and Andre Previn's record- 
ing of Carl Orffs "Carmina Bu- 
rana;" both licensed from EMI. 

Two new products are forthcom- 
ing from Mobile Fidelity: Geodisc, a 
$25 retail cartridge alignment tool, 
and the UHRQ record pressing from 
JVC, expected to list for $40. Both 
will be viewed in sample form at 
CES, reportedly. 

(Continued on page 25) 

FOR NEW ROCK ACTS 

Promoters Predict 
Successful Future 

By JEAN 
LOS ANGELES -Live talent ex- 

perts believe new rock'n'roll acts will 
make major strides in 1981, with 
these acts grabbing a large slice of 
the boxoffice pie. 

"Artists like the Police, Pat Bena- 
tar, the Bus Bays, Elvis Costello, the 
B -52s, Talking Heads and some oth- 
ers will make major inroads this 
year," says Larry Vallon, president 
of Larry Vallon Presents. 

Industry executives surveyed say 
the state of the economy will dictate 
their operating methods. 

"A problem for new acts has been 
the difficulty of 
getting radio ex- 
posure. That's 
why we pur- 

chased the Country Club," says Jim 
Rissmiller, head of the Wolf & 
Rissmiller concert promotion firm 
in L.A. 

Rissmiller believes nightclubs and 
theatres will play increasing roles in 
exposing talent. 

Major concert promoters around 
the country are purchasing or leas- 

Outlook 
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Radio Stations' Revenues 
Up, Profits Down Study 

WASHINGTON -The Federal 
Communications Commission's an- 
nual market -by- market study of ra- 
dio financial data shows that reve- 
nues were up slightly in 1979 but 
radio profits dropped significantly 
from 1978 figures. 

According to the FCC report, re- 
leased Dec. 19, radio profits for the 
7,036 reporting stations were $225.2 
million, down almost 24% from 
1978's market -by- market total prof- 
its of $295.7 million. 

Market -by- market revenues for 
the 7,036 reporting stations were up 
7.2% in 1979 over the same figures 
for 1978 -$2.7 billion in 1979 com- 
pared to $2.5 billion for 1978. The 

SESAC Plans 
To Restructure 

NEW YORK -SESAC enters its 
50th year in 1981 with plans to re- 
structure staff responsibilities, a re- 
flection of the need to address itself 
to better collection procedures and 
expand licensing opportunities. 

The licensing organization cur- 
rently has a staff of 100, and a 
spokesman notes that a great deal of 
reassignments would take place, but 
he cannot determine whether or not 
this might lead to a reduction of em- 
ployes. 

Alice H. Prager, board chairman 
of SESAC, conceded at a board 
meeting here Monday (29) that as 
SESAC enters its 50th year in Feb- 
ruary it would come at a time "when 
the nation is experiencing a period 
of serious financial and economic 
stress. 

"We will reorganize where neces- 
sary from staff levels to top manage- 
ment" she stated, "in an all -out cam- 
paign to fully concentrate on the 
collection of royalties due our 
writers and publishers in the many 
new areas covered by the revised 
Copyright Law. 

"This will mean a reduction in 
staff in some areas and the replace- 
ment, shifting and addition of staff 
in others. Further, it will necessitate 
more stringent licensing procedures 
and methods for handling accounts 
receivable." 

7,036 radio stations included in the 
FCC's report are out of a total of 
7,709 commercial stations operating 
in 1979. 

The Los Angeles -Long Beach 
market held its nationwide lead in 
profits for 1979 and wrested the top 
revenues position from the New 
York market which reported the 
highest revenues in 1978. 

Los Angeles -Long Beach profits 
for 1979 were $28.2 million, 5.1% 
less than its 1978 total profits of 
$29.8 million. Los Angeles -Long 
Beach revenues were up 4.1% from 
1978 with a 1979 total figure of 
$116.6 million over $112 million the 
previous year. 

Second place went to the New 
York market even though profits 
there were down a hefty 39% from 
1978. New York showed $13.5 mil- 
lion in profits from 1979, down from 
$22.2 million in 1978. The market's 
revenues were up slightly from 
1978's $112.8 million to $114.2 mil- 
lion in 1979. 

In third place, the Houston mar- 
ket showed a 9.4% gain in profits, re- 
porting $10.8 million in 1979, in- 
creasing over 1978's $9.9 million. 
Houston's revenues were also up; a 
15.2% increase showed 1979 reve- 
nues at $42.4 million over $36.8 mil- 
lion in 1978. 

WILLIAMS 
ing theatres and /or nightclubs foi 
economic reasons and to feature 
both established and new talent. 

Hank LoConti, concert promotes 
and owner of the 10- nightclut 
Agora chain, says, "New wavt 
groups will survive. These group 
are not living lavishly; they knout 
how to cut their costs and they do 
and they travel differently." 

LoConti explains that presen 
economic conditions are forcing hin 
to change his method of operating. 

He insists he is forced to change 
his contractual agreements with art 
ists. "I must change my policy it 
1981. I can no longer offer artists the 
same guarantees. 

"The customer who former] 
came to one of the clubs three night 
a week now comes one night a week 
The customer who came out five 
nights a week is down to two or three 
nights. I have had to cut corners. 

"Where I had permanent stage 
managers and technicians, I noa 
have part -time personnel. Oui 
people are doubling up on respon 
sibilities." 

Barbara Skydel of Premier Talent 
one of the booking agencies tha 
broke several new acts in 1980, says 
"We've seen that we must be carefu 

(Continued on page 67, 

Who do you 
have to be 
to join ASCAP? 

Applicants for membership in the 

American Society of Composers, Authors 
& Publishers who meet the following re- 

quirements will be accepted as members: 

Writers: Any composer or author 

of a copyrighted musical composition who 

shall have had at least one work of his 

composition or writing regularly published 

or commercially recorded. 

Any composer or author of a copy- 

righted musical composition who is not 

found to be eligible to membership in the 

participating class may be elected as an 

associate member. 

Publishers: Any person, firm, cor- 
poration or partnership actively engaged 

in the music publishing business whose 

musical publications have been used or 

distributed on a commercial scale. and who 

assumes the financial risk involved in the 

normal publication of musical works. 
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ORIGINAL MOTION PICTURE SOUNDTRACK 
MUSIC BYCHARLES FOX 

The film "9 To 5" is doing business 
'round the clock in all markets! 

STOCK THE HIT SOUNDTRACK NOW! 
Contact your local RCA Branch for promotional material 
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General News 
Disco: Solid Entertainment Medium Begins 

By RADCLIFFE JOE 

NEW YORK -The consumer 
press in this country has crucified it. 

Society's hoi polloi, never famous 

for its sustained loyalty to anything, 
has abandoned it like rats deserting 
the proverbial sinking ship; and 
even the "quick- buck" operators 
have turned in other directions in 
s'e'arch of their easy money. 

Still, the concept of the disco- 
theque continues to flourish, draw- 
ing its energy from the needs, the en- 
thusiasm and the creativity of a 
sincere, deeply- committed nucleus 
of people dedicated to its survival. 

Outlook 
For '81 

The disco- 
theque business 
in the U.S. to- 
day, though no 

longer the extraordinary, headline - 
grabbing phenomenon it was in the 

Technological Leadership. 
It's the Reason You Should BuyAmpexAudio. 
Technological leadership. It's the 
reason you buy Ampex equipment. 
And it's the same reason you should 
buy Ampex audio products. 

Our ATR series recorders, the 
ATR -100 and the ATR -700, for 
example, are ideal audio recorders for 
broadcasters. You'll discover impres- 
sive performance and dollar- saving 
reliability when you put these hard- 
working recorders to use in your 
broadcast operation. 
THE ATR -100. THE 
PROFESSIONAL. 
The ATR -100 is the standard of 
excellence in the audio recording 
industry. Its reputation for low 
distortion, low wow and flutter, and 
phase corrected equalization is 
unsurpassed. 

For broadcasters, a cue amplifier 
and editing kit are available. Finding 
an edit point is as easy as turning the 
capstan knob. 

THEATR -700. A RUGGED 
PERFORMER THAT'S ALSO 
PORTABLE. 
Our ATR -700 is a master performer. 
Perfect for those situations where 
quality is as important as efficient, 
trouble -free production. You'll find the 
ATR -700 to be a rugged performer for 
news and commercial assignments in 
the field, as well as a first class 
addition to your audio equipment in 
the studio. 

You'll get standard features like 
important controls up front for easy 
operation, plug -in printed wiring 
assemblies for efficient service, and a 
built -in 4 in 2 out mixer. 

WHEN YOU THINK AUDIO, 
THINK AMPEX. 
Ampex was there first. And we're still 
the leader. So, when you think audio 
for your broadcast operation, think 
Ampex audio. 

Call your Ampex dealer today for 
the full Ampex audio story. In a 
competitive business, it pays to get 
the edge. 

GET THE AMPEX EDGE. 

A NI PEX 
Ampex Corporation 
Audio -Video Systems Division 
401 Broadway, Redwood City, CA 
94063, 415/367 -2011 

To Evolve 
post- "Saturday Night Fever" days 
of the late 1970s, is still a solid enter- 
tainment medium, spinning reve- 
nues in the billions of dollars for its 
faithful supporters and generating 
much of the energy, excitement and 
creativity that propelled it into the 
forefront of the entertainment busi- 
ness during the rollicking 1970s. 

The key to disco's continnued suc- 
cess in the face of dire predictions to 
the contrary, lies in its willingness to 
diversify. The discotheque of the 
1980s has outgrown its labels. No 
longer is it a rigidly formatted con- 
cept relying on a specially classified 
environment, clientele and musical 
sound. Instead. it is many sounds 
and many different ideas targeting 
people of diverse tastes. 

Rising out of the ashes of the 128 - 
beats -per- minute disco fare of the 
1970s is a multiplicity of dance -ori- 
ented music sounds incorporating 
elements of rock, pop, new wave, 
r &b, jazz. country and even big 
band. 

The artists are no longer faceless 
studio groups nor the all- electronic 
sounds that left record labels' mar- 
keting and merchandising depart- 
ments facing the dilemma of trying 
to sell them. 

Instead, they are name acts and 
professional performers ranging 
from Dolly Parton and Wet Willie, 
to J. Geils Band, Pink Floyd, Billy 
Joel, Alice Cooper, Temptations, 
Stephanie Mills, The Brothers John- 
son, Rod Stewart, Stephen Stills, 
Sheila & B. Devotion, Clash, Devo, 
the Spinners, Roberta Flack, Patti 
LaBelle, Al Hudson, Isley Bros., 
Count Basie and Herbie Mann. The 
sounds even include a number of 
show tunes such as the recent, very 
successful dance version of "Evita" 
by Festival. 

With the diversification of the 
music, and the broader commercial 
appeal which has accompanied it 
has come a welcome broadening of 
the parameters of audiences to 
whom the disco concept appeals. 

Today, although little change has 
come to the physical environment of 
the club, the concept, aided by the 
"new" music, has been expanded to 
include rock discos, country discos 
and discos featuring big band fare, 
easy listening music, jazz sounds 
and once -neglected r &b rhythms. 

In the forefront of this robust 
movement are the rock and country 
discos, which are sprouting success- 
fully throughout the country. 

According to a recent survey by 
Billboard's research department, be- 
tween Il% and 15% of all disco- 
theques in this country regularly 

(Continued on page 70) 

Bach Recital 
OBERLIN, Ohio- Yugoslavian- 

American violinist Miha Pogacnik 
performs all six J.S. Bach unaccom- 
panied violin sonatas and partitas in 
one performance at 7 p.m. Tuesday 
(13) in Kulas Recital Hall of the 
Oberlin College Conservatory of 
Music. The performance will take an 
estimated three hours. Pogacnik has 
performed the six Bach works twice 
before, in Kiel, West Germany and 
in London. 

WEA Moves 
PHILADELPHIA -The Phila- 

delphia WEA branch is moving to a 
new 95,000- square -foot facility. The 
new shipping address is 5000 Lin- 
coln Drive East, Marlton, N.J. 
08053. The mailing address is P.O. 
Box 966, Marlton, N.J., 08053. The 
telephone numbers are (215) 923- 
2700 or (609) 596 -1200. 
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ATTENTION 

BILLBOARD READERS! 
It has recently come to our notice that an unauthorized sub- 
scription agency has been selling BILLBOARD subscriptions. 
We ask that all subscribers and potential subscribers refrain 
from ordering BILLBOARD through this agency: 

National Publishers' Bureau 
1971 West 12th Avenue 

Denver. CO 80204 

BILLBOARD subscriptions may be ordered direct from the publisher, as 
listed in the masthead, and from authorized subscription agents. To 
check agency authorization, please call the Circulation Department 
at (212) 764 -7324. Thank you. 

Financial 

Studios' Tune: `Diversify Or Die' 
After A `Shocking' 1980, Facilities Expand Into Video 

LOS ANGELES -After surging 
during the mid '70s and hitting a 
frenzied apex in 1978, the recording 
studio business has plateaued con- 
siderably nationwide. 

Studios are still feeling the after- 
shocks of the record industry slow- 
down, which has resulted in 
shredded budgets and fewer acts 
signed to record. 

"Diversify or die" now seems to be 
the major guiding philosophy for 
many recording studio entrepre- 
neurs. And many have, particularly 
with audio for video capability. 

Studios hard- 
est hit have been 
the big, multi - 
room facilities 

with high overheads and large staffs. 
Like record labels, a number of stu- 
dios have cut personnel here and 
there to help improve the bottom 
line. 

Smaller, one -room music studios 
also have been affected, particularly 
those which may have lost a pro- 
ducer client. 

Compounding the situation fur- 
ther is the continuing high cost of 
state -of -the -art studio equipment as 
well as high interest rates. 

From a day -to -day business point 
of view, recording studios are a 
mixed bag. Some operators appear 
to be doing well while spotty busi- 
ness has plagued others consistently. 
December. though, appeared to be a 
bright spot for many operations. 

Reportedly, at least a dozen stu- 
dios -maybe more -are up for sale 
in the L.A. area, the largest and what 
many observers feel is now the most 
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By JIM McCULLAUGH 

over- saturated recording studio 
community in the world. 

Presumably there will be some at- 
trition in many of the studio markets 
in the first half of 1981, with observ- 
ers also predicting acquisitions. 
mergers and outright bankruptcies. 

The Filmways /Heider complex in 
Los Angeles, for example, closed its 
San Francisco wing several months 
ago' citing depressed Bay Area 
recording business. Mack Emerman, . 
president of the large Miami Criteria 
operation, scotched plans for his 
Criteria West in Hollywood. 

"1980 was shocking in many 
ways," says Emerman. "I was 
bowled over by what I considered to 
be a major over -reaction by the 
record labels. I have been in this 
business 27 years and have seen the 
ups and downs. But I have never 
seen such violent reaction on the 
part of the labels. It was damaging 
and our operation, frankly. made it 
through 1980 by the skin of our 
teeth." 

Things are picking up, Emerman 
adds. indicating he is still forging 

ahead with expansion. Set to open in 
March is a major "super studio" 
with state -of -the -art MCI equip- 
ment, the facility's 'fifth room. Also 
new is a joint video venture with 
Unitel of New York. 

"Gradually," continues Emer- 
man, "the reins are loosening. De- 
cent product is getting out there and 
record labels are discovering that 
records can still be sold. In the long 
run it should be healthy. It forced 
both record labels and recording 
studios out of the dreamland they 
were in and made us all look realisti- 
cally at the business we are in. 

"The record business may change 
as we know it but the recording busi- 
ness is still highly viable. Material 
will be recorded in a number of ways 
in the future, such as vidéo, and not 
necessarily on an analog record. 
That's why the move to video." 

Says Howard Schwartz, president 
of the Howard Schwartz recording 
complex in Manhattan: "1980 was 
not a great year. The cost of the 

(Continued on page 66) 

Independent Kinman Plots 
Ambitious Growth Course 

By KIP KIRBY 

NASHVILLE -Witn an in -house 
publishing company, a major 
recording studio, two newly - 
launched record labels and a group 
of financial investors providing an 
estimated operating capital of $1 
million for 1981, Kirby Kinman is 
establishing his music base. 

Atlanta -based Kinman owns 
Equity Recording Co., Inc., the um- 
brella parent for Robox and Tangle - 
wood Records, Emeryville Associ- 
ates Publishing and Quadrafonic 
Studio in Nashville, which he pur- 
chased with partner Bud Reneau in 
1979 for a price tag of more than 
$600.000. 

He bought Quadrafonic partly to 
handle the in -house recording for 
his two labels, although the studio 
still does about 60% of its business 
from outside clients. 

Early this summer, Kinman 
launched Tanglewood, a country- 
oriented label, with artist Johnny 
Carver. and has since signed Dottsy 
and Bill Phillips to the roster. Sister 
label Robox carries rock bands Zig- 
gurat and Grinderswitch, as well as 

Do You Travel? 
Are You in the Entertainment Business? 

Then You Must Know 

ANRO provides reliable CUS- 
TOMIZED TRANSPORTATION 
for Show Business firms and 
individuals. Current model Cadil- 
lac Limousines or any other 
vehicle type can be available. 

ANRO is owned and operated by 
Don Anthony and Jerry Roth. 
They know your requirements 
because they both have been 
associated with show business 
for over 25 years. 

Hourly Rates or Fixed Price to any 
Metropolitan New York City Airport 

contact 
Anro Limousine 1650 Broadway, New York, NY 10019 

(212) 824 -4500 ezbC 

newcomers Robin Blakeney and 
Dennis Yost. Both labels are geared 
toward launching new artists and re- 
establishing names who may have 
dropped from the mainstream. 

Offsetting the costs of Equity's op- 
erating expenses is a budget that 
comes from an independent network 
of non -participating financial back- 
ers who invest in the company's al- 
bum masters and related ventures. 
To support Ziggurat's debut LP re- 
lease, Kinman has earmarked a pro- 
motional budget of $50,000 within 
the initial 90 days of the campaign. 
He also hopes to record an entire 
video tape of the album's 10 cuts for 
tv usage, based on the success Zig- 
gurat has enjoyed from its perform 
ance clips on cable tv's "Video Con- 
cert Hall." 

Kinman negotiated a special one- 
time holiday release with singer 
Dobie Gray on a single, "Decorate 
The Night." which shipped to 4.000 
pop stations and 2,500 country sta- 
tions around the country in early 
December. 

To call country programmers' at- 
tention to Carver's current single on 
Tanglewood, a remake of Abba's 
former hit "S.O.S.," Kinman mailed 
out 500 "S.O.S." brand scouring 
pads as a promotional ploy a week 
prior to the record's release. 

Kinman believes the changing 
economic waters and evolving atti- 
tude of radio may signal easier times 
ahead for small, independent record 
labels. "What we have to do is learn 
how to compete successfully for air- 
play with the majors," he says. "If we 
can cultivate new acts with the 
strength to break through radio's 
built -in opposition to unknowns - 
and not expect to see big profit mar- 
gins overnight -we should be able to 
see these new artists hitting the 
charts." 

Additionally, he sees college radio 
stations around the U.S. as a big 
help to small labels and non- estab- 
lished rock acts. "College program- 
mers are looking out for something 
different. These stations are becom- 
ing the ideal breaking ground for 
new talent." 

Market QuotaÎons 
As of closing, December 30, 1980 

1980 
High Low NAME P-E (Salas 

100s) 
Hl ah Low Close g Changa 

Anec Corp. 140 rh % 13/16 -1/16 
39 25% ABC 5 2371 26% 2514 26% + y. 

36'h 27 
39'/. 14% 

American Can 
Ampex 

7 129 
17 193 

3014 30% 
36% 3514 

30% 
35% 

+ % - rh 

5 2% Automatic Radio 6 16 3% 3 3 - 
55% 42% CBS 7 109 47% 46% 47% + 1 

44% 27 Columbia Pictures 8 98 42 41 y, 42 + V, 

8% 4 Craig Corp. 38 5'/. 5 5 Unch. 
53% 40% Disney, Walt 12 707 51% 50% 51 - % 

9% 7 Electrosound Group 14 7 7% 714 7% % 

12 3'h Filmways, Inc. 423 6% 6% 6% 14 

20% 11 

144. 7'/. 
Gulf + Western 
Handelman 

4 657 
8 68 

15'b 15% 
14 13% 

15% 
13% + v. 

14% 5'/. K -tel 9 4 11% 11% 11% Unch. 
45'/. 25% Matsushita Electronics 11 42% Unch. 
57% 44% MCA 8 403 47% 46% 47% - % 

1914 10 Memorex 273 12% 12% 12% - 
62% 46''h 3M 10 644 58% 57% 58 - 
84 41% Motorola 12 303 71% 70% 71% + 1% 

39% 23% North American Philips 7 27 37% 36% 37% rh 

3914 4% Orrox Corp. 32 58 7% 6% 7 Unch. 
24% 13% Pioneer Electronics 17 1 23% 23% 23% v. 

33 18% RCA 8 745 29'/. 28% 29% + % 

16% 6 Sony 13 1113 15% 15% 15% + % 

36 20% Storer Broadcasting 12 230 29'/. 28% 29% +% 
7 3 Superscope 140 3% 3% 3% - 

35v. 24% Taft Broadcasting 8 41 26% 26% 26% + % 

20% 14% Transamerica 5 315 18% 18% 18% Unch. 
58% 29% 20th Century-Fox 10 40 52'/. 5114 52 Unch. 
81% 34% Warner Communications 17 529 7r/. 76% 76% + % 

OVER THE P-E Salas Bid Ask OVER THE P -E galas Bid Ask 
COUNTER COUNTER 

Abkco 35 1 1% 214 Koss Corp. 8 13 5'/. 5% 

Data Kustom Elec. 24 1% 1% 

Packaing 10 78 3% 3'% M. Josephson 8 47 10'/. 101/4 

First Artists 
Prod. 10 78 3% 3% 

Recoton 
Schwartz 

12 - 2' /, 214 

Integrity Ent. 33 50 3 3% Bros. - 11 1% 1% 

Over -the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide 
to the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles 
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841- 
3761, member New York Stock Exchange, Inc. 

Marketing, A &R Connect 
In RCA's `Center' Concept 

Continued from page 3 

the industry tends to talk in terms of 
both countries, although some may 
not agree." 

In noting the strong relationship 
with A &M in distribution, Craigo 
says there's been a further benefit 
beyond financial advantages in that 
RCA salesmen. by handling another 
label's output, have gained broader 
knowledge of "music of the street." 
Craigo also expresses confidence 
that RCA will extend its deal with 
Dick Griffey's hit -making Solar la- 
bel. 

With seven months on the job in 

9 

L 
z 
C 

the U.K., Craig: feels he's had a Do 

"good opportunity to get an inter- < 
national picture" of the music indus- ó 
try," many experiences of which he _. 
says are certain to "spill over" into 00 

his new duties. IRV LICHTMAN 
w 

Disney Dividend Up 
NEW YORK -Walt Disney pro- > 

ductions will raise its cash dividends 
39 %, bringing the indicated annual 
rate to $1 per share. The company 
will also pay a quarterly dividend of 
25 cents per share as compared to 18 

cents per share paid in the previous 
quarter. 

7get'fUitt titet'tliiiiritettt TUlttpleX 
B52î $onset lllìouirunrìt 

}lollytuooò, Qildilornin 90028 

12131 464 -0700 

Executive Suites 
Available $800 /month. 

NOW LEASING 
gy4 ,,-,. 

1 

4 Racquet Ball Courts - 7000 Square Feet (all or part) 
High Ceilings perfect for recording studios, screening rooms. 
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General News 
BEYOND MECHANICAL INCOME 

Publishers Look For Extra $ 
By IRV LICH 

NEW YORK -Music publishers 
generally enjoy their visions of the 
immediate years ahead, ranging 
from Warner Bros. Music's chair- 
man Ed Silvers' "the future looks so 
bright as to be almost blinding" to 
the "cautious optimism" of Chap- 
pell Music president Irwin Robin- 
son. 

Although cheered by the pending 
increase in the mechanical royalty 
rate from 23/4 cents to 4 cents, most 
publishers sense that prosperity for 
publishers also lies in attempts to 
build ancilliary income that can 

lessen the impact 
of economic 
downturns in re- 
cording sales. 

United Artists Music president 
Harold Seider has stated that the 

Outlook 
For '81 

company plans to operate on a 
"twin" and "equal" basis with re- 
gard to professional activities -ob- 
taining song covers -and other areas 
of exploitation. 

"We must develop a full spectrum 
of marketing techniques for copy- 
rights," declares Seider. "We can't 
be overly dependent on mechanical 
income as in the past." 

In agreement is Herb Eiseman, 
president of 20th Century Music. 
"Music publishers in 1981," he says, 
"must find additional sources be- 
yond mechanical income in order to 
continue to build. 

"I have in mind areas such as 
songs and background music in tele- 
vision as well as feature film produc- 
tion, catalog songs for use in radio 
and television commercials, involve- 
ment with Broadway and off -Broad- 

ASCAP AWARD -Hal David, left, the president of ASCAP, and Judith M. Saf- 
fer, right, attorney for the ASCAP Foundation, present composer Charles 
Strouse with the Samuel Sacks Award at ASCAP's headquarters in New York. 
The award recognizes Strouse's leadership of the ASCAP Theatre Workshop. 

Clean Up! 
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With the 
Dusthusterr. 
AMP Design's 
budget -priced, 
high -volume, 
record cleaning 
system with 
beautifully de- 
signed,full- color, 
counter top 
display. 

Dasitnaster" 
Ampro Design Productions Inc. 

1624 Toal St. 
(704) 334 -5341 

Charlotte, NC 28206 

way productions as well as new and 
fresh ideas in the area of print, both 
pop and educational." 

The formation of an independent 
record production unit at 20th is 
seen by Eiseman as a "natural pro- 
gression for the expansion of a music 
publisher's function due to nature of 
the business today, and as I see it, in 
the immediate future." 

"The future looks good," advises 
Mike Stewart, recently named the 
first president in the history of CBS' 
April - Blackwood Music. He cau- 
tions, however, that the strength of 
the economy, especially high interest 
rates, could impede major catalog 
deals. "The problem is high interest, 
when you have to borrow money 
from a bank at more than 20 %." 

But, Stewart says new tech- 
nologies such as home video will 
help expand copyright usage. Philo- 
sophically, he believes that music 
publishing is returning as the "crea- 
tive force it once was." "Many 
record deals," he explains, "are 
being developed by publishers." He 
claims it's become more difficult for 
record companies to "stick with an 
act, while creative music publishers 
will work with a new writer- artist 
years before they will show the act to 
anybody. And when they do, the act 
is competitive, not practicing." 

Marvin Cane, president of Fa- 
mous Music, believes there's a "defi- 
nite upswing in attitude at the 
recording companies as they begin 

(Continued on page 84) 

Big Demand, 

Audiences For 

Black Artists? 
By JEAN WILLIAMS 

LOS ANGELES -Some veteran 
black artists who endured some lean 
years may once again find them- 
selves in demand in 1981. That's the 
prediction of a number of music in- 
dustry executives. 

They predict these acts will enjoy 
a broader audience, with record 
companies possibly competing to 
sign them. 

"There is a current revival of art- 
ists like James Brown playing white 
rock clubs," says Larkin Arnold, vice 
president and general manager, a &r, 
for CBS Records. Among the vet- 

eran r &b and 
blues artists now 
playing to rock 
audiences are 

Wilson Pickett, Solomon Burke, Syl 
Johnson, Otis Clay, O.V. Wright, 
Mighty Joe Young, Rufus & Carla 
Thomas and others. 

It is widely believed that this re- 
vival is fueled by the upswing of new 
wave rock which has created a 
young white audience looking for 
emotional, non -electronic, non -slick 
orchestrated music. 

Industry insiders also believe the 
revival is part of black music's return 
to the basic r &b sound of the '60s. 

The move back to "basics" started 
about a year ago and continued 
through '80. Industry executives be- 
lieve this trend will be accelerated in 
1981, with nightclub operators look- 
ing to book many of the early r &b 
and blues acts. They point out, how- 
ever, that the revivals will not be in 
oldies -type showcases, but on the 
same basis as the more contempo- 
rary artists. 

Many rock clubs across country in 
large metropolitan areas like New 

(Continued on page 74) 

Outlook 
For '81 

FBI Seizes Alleged Pirate 
Tapes, Equipment in Raids 

By MARTIN HINTZ 

MILWAUKEE- Thousands of 
allegedly pirated and counterfeit 
cassette and 8 -track tapes and 
equipment used to manufacture 
them were seized here in four FBI 
raids Dec. 20. A number of video 
cassettes, which could be shown on 
home television equipment, were 
also seized with titles including ver- 
sions of "Star Wars" and "The Em- 
pire Strikes Back." The FBI valued 
the haul at $2 million. 

The raid was the result of an in- 
vestigation which began in June, ac- 
cording to agent Fred Thorne. "We 
were initially contacted by the RIAA 
but had also heard of several places 
in the Milwaukee area that had been 
selling unauthorized cassettes," 
Thorne indicated, saying the record- 
ing industry association assisted a 
great deal in the probe. "The folks 
there lent their expertise," he said. 

The investigation resulted in three 
search warrants issued on Acoustic 
Media Recording Service, 2401 W. 
Greenfield Ave., and Sunrise Dis- 
tributors, 2075 S. 13th St., and at 
booths located at Seven Mile Fair, 
53r5 S. 3rd St. In addition to the 
seized tapes, tapes were given to the 
agents although no search warrants 
were executed at Rummage -O- 
Rama at State Fair Park. The probe 
was coordinated by Asst. U.S. Attys. 

Barbara B. Berman and James W. 
Morrison. 

Seized in the raids were 200 mas- 
ters on Memorex cassettes; 1,522 as- 
sorted finished LPs, cassettes and 8 -. 
tracks; 905 blank cassettes; several 
hundred thousand cassette labels; 
two high -speed Recordex Model 
C5 -4000 cassette duplicators; a new 
shrink tunnel and L- sealer; one 
mastering set -up including a turn- 
table, two amplifiers, cassette master 
deck and two speakers. Allegedly, 
the tapes were sent to many fairs and 
festivals around the Milwaukee 
area. Hammond, Ind., was also men- 
tioned as one location where the 
tapes appeared. 

Undercover FBI agents visited the 
sites from June through December, 
Thorne said. They saw the manufac- 
turing materials and purchased 
tapes at all three business locations, 
legal documents indicated. How- 
ever, Thorne went on to say that the 
raids were not part of a larger in- 
vestigation and refused comment on 
other areas or outlets that might be 
checked. "The next step is now to 
have the U.S. attorney's office look 
over the evidence and review the 
merits of the case," said Thorne. "It 
may go to a grand jury for indict- 
ment or handled on a complaint 
basis," he said. 

DYNAMITE RAPS 

AT THE PARTY 
The Treacherous Three 

SUPERAPPIN' NO. 2 
. Grandmaster Flash and 

the Furious Five 

THE BODY ROCK 
. The Treacherous Three 

MOVE TO THE GROOVE 
The Disco Four 
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Tiger Flower & Company, Inc. 

Thanks The 1980 

SHOWER OF STARS 

Oct. 30. Omaha Civic Aud.; 

Nov. 6. Mecca /Bruce Aud.. 

Milwaukee; Nov. 7. Hara Arena. 

Dayton, Ohio: Nov. 8. Toledo 

Sports Arena: Nov. 9. Franklin C. 

Veterans Aud., Columbus. Ohio: 
Nov. 15. Augu chmond County 

Civic Center, ,A. , ,, a.; Nov. 16. Cum- 

berland C - ty lL ayetteville. N.C.. : 

Nov. 22, . . ivic Center; Nov. 26. Civic 

Certer, Lk 7, ov. 27. Convention 

Center, San xàs; Nov. 28. The Summit. L' Houston, Te 

Texas: Dec. 6, Rich 
N rfolk, Va; Dec. 14, Municipp 

Dec 

Theater, 
Jan. uisvil 

blic Hall, Cleieland, Ohio; Dec. 28, Stanley 
urgh, Pa.; Dec. 29, The Stadium, Chicago. Ill.; 

arde n. 4, The Omni, Atlanta Georgia. 

Grand Master Flash 

c ael Henderson Stacy Lattisaw 

Special Thanks To Alan Haymon Productions jf Cambridge. 
Mass.: Jam Productions of San Antonio. Texas Pablo & Asso- 
ciates of Columbus, Oho : Taurus Productions /Quentin Perry of 
Atlanta & Detroit: W. 3 Garrison Productions of Baton Rouge. 
La.: Steve Cummings of Houston, Texas: Turning Pt /Norman 
Smith of Birmingham & Atlanta: R. A. Roth Lighting Co.: Rock & 

Road Audio: The BAF -Kays - Allen Jones, James Alexander. 
James Mason, Don Dortch, Larry Dodson. 
Charles. Michael. Mark. Sherman. Lloyd, 
Winston, Frank, Mabel & Mar lyn : The Norby 
Waters Agency - Jerry Ade The William 
Morris Agency - Nick Masters: Mercury 
Records - Bill Haywood: Mctown Records - 

. She ley Burger: Casablanca - Jheryl Buzby. 

NOT JUST ANOTHER CONCERT - BUT AN EVENT FROM TIGER - FLOWER 
www.americanradiohistory.com
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THE POUCE...On A&M Records & Tapes... 
Available in All Parts of the Known World. 

Produced by The Police and Nigel Gra} 

Management: Miles Copeland 

Agency: FBI RO 

©1980 A&M Records, Inc AR Rights Reserved 
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Everybody knows about the phenom- 
enal success The Police have achieved 
throughout the world. They are far 
and away England and Europe's 
biggest act, with worldwide sales 

exceeding ten million records. 

Now it's happening here. "De Do Do Do, 

De Da Da Da" ,w 2 is a Hit. The Police 

have sold out L.A:s Sports Arena and 
New York's Madison Square Garden 
in less than 48 hours. The album 
Zenyatta Mondatta ,3Pá831 went past 
gold so fast we didn't get a chance 
to brag about it and now it's almost 
platinum. 

The Police: Sting, Stewart Copeland 
and Andy Summers play real rock 
and roll with a style uniquely their 
own. Theirs is the sound of the year 
and quite possibly the sound of 
the decade. 

"Don't Stand So Close To Me" (AM 23ò 64 Single Coming Soon. 
www.americanradiohistory.com
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General News 
Both NMPA, R1AA Appealing Mechanical Rate Revision 

Continued from page 1 

On Dec. 19, the Copyright Roy- 
Illy Tribunal ordered the compul- 
sory rate for mechanical royalties in- 
creased to 4 cents per song or 3/4 cents 
per minute of playing time, which- 

ever amount is greater. The Tribunal 
had a mandate from Congress to ad- 
just the mechanical royalty rate be- 
fore the end of I980. 

The Tribunal's order also stipu- 
lates annual adjustments of the rate 

to be made in direct proportion to 
any change in the suggested list price 
of records. 

The decision was reached by a 4- 
to-1 vote, with Commissioner Mary 
Lou Burg dissenting. Commissioner 

Burg objected to the 4 cents figure. 
expressing concern that the increase 
was too high, particularly in light of 
annual increases. 

RIAA president Stanley Gorti- 
kov, calling the 4 cents rate "an un- 

MORE 
0 

GOVINO YA5ER° 

3 T OF 4 RECORDING 
STUDIOS DO. 
In just 7 short years. Ampex Grand 
Master 456 Professional Recording 
Tape has become the unquestioned 
leader. And it is now used by 3 out of 4 
recording studios in America. Ampex 
professional tape is used to master more 
hit albums than all other brands 
combined. Impressive facts. But, so are 
the reasons. 

For one thing, Ampex 456 has a 
wider dynamic range than any other 
professional recording tape. It's bias 
compatible, so you won't have to waste 
valuable studio time adjusting bias. And 
it's a "hotter" tape -the kind that pro- 
fessionals demand. 

Naturally, Ampex 456 has all the 
other characteristics you'd expect from 
a professional recording tape. Like the 
highest possible signal -to -noise ratio 
and a saturation capability that's the 
best in the business. It also has the 
industry's lowest distortion, unwavering 
physical stability, high durability. and the 
ability to perform perfectly after the 
most prolonged or adverse storage 
conditions. 

If you still can't decide which tape 
to use for your next session, here's a 
simple test. Ask 4 studios. Ask 40. Odds 
are they'll recommend Ampex 456. 

AMPEX 
REFLECTIONS OF REALITY. 
AND BEYOND. 
Ampex Corporation, Magnetic Tape Division, 
401 Broadway. Redwood City. CA 94063 415/367 -4463 

conscionably large increase," esti- 
mated that the new rate will add 
$103 million to the record industry's 
present mechanical royalty bill. 
Record companies could pay well 
over $600 million in additional me- 
chanical royalties between now and 
1987, according to Gortikov. 

Gortikov bases his estimates on 
NMPA suggestions that the list price 
of albums will increase by 71/2% an- 
nually. NMPA's figures are based 
on past price increases. 

NMPA president Leonard Feist 
said he was pleased with the increase 
which he noted was fully supported 
by the Tribunal's record. NMPA's 
appeal does not question the rate of 
increase but merely seeks to abbre- 
viate the delay in adjusting mechan- 
ical royalties to the new 4 cents rate. 

The next move will come from the 
appeals courts, which will have to 
decide whether the case will be 
taken up in New York or Wash- 
ington. Interested parties will have 
to wait an unspecified length of time 
for the courts to resolve this issue. 

It is possible that both the RIAA 
and NMPA appeals will be consoli- 
dated in the New York court since 
NMPA filed earlier. Once the proper 
court is chosen, the Tribunal has 40 
days to send its record to the appeals 
court. Then, briefing schedules be- 
gin with the appelants allowed an- 
other 40 days to submit briefs and 
the Tribunal a subsequent 30 days to 
reply. 

Alexenburg 
Suit Settled 

NEW YORK -More than a year 
after former Infinity Records' presi- 
dent Ron Alexenburg filed a $2 mil- 
lion damage action in U.S. District 
Court here against MCA, an out -of- 
court settlement has been reached. 

An order of discontinuance was 
filed Monday (29) by U.S. District 
Judge Lawrence W. Pierce after he 
had been informed by both parties 
to the action that they had agreed 
upon a settlement. The terms of the 
settlement were not revealed. 

Following his dismissal in No- 
vember 1979 as head of Infinity Rec- 
ords, Alexenburg, through R.A.A. 
Productions, alleged violation of an 
agreement, running from June 1, 

1978 to Dec. 31, 1984, that made 
Alexenburg president of the MCA - 
financed label (Billboard, Dec. 8, 
1979). Later, MCA brought action 
against Alexenburg. 

Alexenburg is currently president 
of Handshake Records, in which Pe- 
ter and Trudi Meisel and Ariola 
Records hold a major interest. 

Songwriter 
Hardin Dies 

LOS ANGELES- Singer /song- 
writer Tim Hardin, who died in Hol- 
lywood last week at age 39, achieved 
his greatest fame in the late '60s as 
the author of such classics as "If I 

Were A Carpenter," "Reason To Be- 
lieve" and "Misty Roses." 

Hardin's songs in those years 
combined a quivery vocal style with 
adventurous phrasing while meld- 
ing an appealing blend of country, 
folk and blues. 

His best known song was "If I 

Were A Carpenter," recorded by 
more than 100 artists. That tune 
made the national charts three times, 
all by other singers. 

As the '60s ended, Hardin faded 
from the music scene reportedly to 
overcome personal problems. His 
work became erratic. In 1971 he left 
the U.S. for England where he re- 
corded an unsuccessful album. He 
returned to the U.S. in 1978 and set- 
tled in California. 

1 
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Green needs no introduction 
his talents 

around the world through his 

became became known ar" 
Stay Together . 

problems 
chart -leading hit 

goes beyond the p problems 
Aljfeto'smusicnowg 

'Life to address the solution Hépeople's .rhpi,ord 
of ,f Highway t 
with tunes 

'Way, and Pass Me Not. 
Will M 

CALL YOUR DISTRIBUTOR, ONE -STOP, OR 800 433 -3340. 
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Commentary 

Lennon Helped Pave the Way 
By ALAN W. LIVINGSTON 

I read with interest the various comments made about John 
Lennon, and, in particular, his relationship with Capitol Rec- 
ords. It is always fascinating to note how history is "created" in 
the eye of the beholder when one knows the true facts. And I 

guess I know them better than anyone -the relationship of the 
Beatles with EMI, with Capitol, and with the industry itself. 

I signed the Beatles as the result of a telephone call directly 
from Brian Epstein in London. My agreement with him to re- 
lease Beatles product in the United States was conditioned 
upon my committing $40,000 in promotion funds on their first 
single release. In the early '60s this was a considerable sum. 

But the only reason for the Beatles' success was the Beatles 
themselves. Their talent, their look, their individual and com- 
bined personalities, and their lyrical statements caught the 
mood of the 1960s youth market -attitudes which were set in a 
tremendously sensitive and musically talented way. 

It is this lyrical statement of the times that must be attributed 
to Lennon. Without the musical talent of Paul and the sound 
created by the group, John's contribution and voicing of the era 
may never have been heard. Nevertheless, to him must go the 
major credit for this particular and key aspect of the Beatles' 
unusual success. 

In view of Lennon's sensitivity to the younger generation, 
and his anti -establishment point of view, one should not have 
expected him to act or operate in the establishment manner. 
John was a rebel, and I say that with utmost respect and affec- 
tion. His ability to articulate the feelings of the whole gener- 
ation, and to do it in a profound and yet lyrically artistic man- 
ner, was a rare talent indeed, but it could not have been done 
without his innovative and revolutionary thought process to be- 
gin with. 

`I look back.& realize how 
right he was -invariably' 

Respect him for that and be grateful that he was able to make 
an important contribution to the music of our times through his 
talents. 

If John was "different," if his social attitudes turned some 
people off, if he rejected many situations which were contrary 
to what he believed in, that was all part of what made him what 
he was. I personally disagreed with John on many occasions in 
regard to album covers, methods of promotion, timing of re- 

leases, and many other things which my own immersion in 
the day -to -day problems of running a large company created. 

I look back and realize how right he was -invariably -and re- 
gret that I did not recognize it sooner. It is of no importance, 
however, since I always gave in to his wishes (except once, and 
as I know now, he was right in that case as well). It was my first 
experience in recognizing the importance of an artist designing 
his own graphics, being part of the release and promotion plans 
in depth, and, in effect, being one's own producer. 

The record business was different then and much more rou- 
tine. On the Beatles' recording sessions I attended in London, I 

saw creative recording within the studios, unlike the carefully 
arranged and planned sessions of prior years. John and the 
Beatles led the way for the new kind of self-determined creativ- 
ity which made the record companies what they are today -pri- 
marily manufacturers and distributors. 

`In the record business one 
moves with the times or 

quickly becomes obsolete' 
When one is in the record business, he must either move with 

the times or very quickly become obsolete. Changes must be ac- 
cepted not only in musical styles, but in the way of doing busi- 
ness, relationships with artists, and even in one's own lifestyle. 

John Lennon did a number of things for me personally 
which I suspect he may have preferred not to do, including, in 
particular, a charity function at my home where he personally 
shook hands and had his picture taken with hundreds of emo- 
tionally charged children for the benefit of the Hemophilia 
Foundation. And he did it with good grace. I thank him for 
that, and I thank him more for the changes he enabled me to 
make in my attitudes toward talent, the direction of music, and 
how to be a good record executive. 

But most important is the contribution he made to the art of 
music, to social attitudes, and to a rebirth of revolutionary 
thinking. His death is a loss to the industry and to us all, but he 
left a mark that will go on long after his passing. 

Alan Livingston, now the head of Atalanta Investment Co. in 
Beverly Hills, was president of Capitol Records when the label 
first released Beatles records in the U.S. 

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri- 
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 

Letters Tolhe Editor 
Dear Sir, 

Although I agree that "nobody's perfect," I must 
take exception with some of the points raised by Dave 

Dexter in the Dec. 20 issue. 

First of all, John Lennon had every right to complain 
about Capitol's reverb and equalization adjustments 

on "Meet The Beatles." When a master tape is made, 

EQ has already been applied to suit the artistic (and 

other) considerations of the producer and artist. Other 

than to suit the limitations of the phonograph record 

(compensating for cutting equipment, etc.), no one 

should take it upon themselves to alter a master tape. 
Also, the statement of "... adding reverb to con- 

form to Capitol's standards" is the most ridiculous 
thing I've heard. Had George Martin and the Beatles 
wanted reverb, it would have been put on the master 
tape! As an avid collector of Beatles recordings (more 

than 850 pressings from more than 35 countries), I 

can speak for Parlophone pressings of the early Beatles 

albums (pre - "Sgt. Pepper ") because of their superior 
sonic quality. 

David Schwartz 

Philadelphia 

Dear Sir: 

It was with a sense of disgrace that I read an article 
printed in your magazine on the subject of John Len - 

non's "Ego & Intransigence." As a person who takes 

great pride in our industry, I was shocked to discover 

that one of our leading publications would devote 
space to such petty gossip, especially during this time 
of grief. 

I'd hoped that your magazine would have given 

eloquent expression to our feelings of loss. Instead, by 

allowing this bitter, self- serving commentary to mas- 

querade as reportage, you've only added to our pain. It 

is cause for shame ... John Lennon's memory de- 

serves better from you. 

Neil Bogad 
President, Boardwalk Entertainment Co. 

Los Angeles 

Dear Sir. 

As one among millions who have mourned the loss 

of John Lennon, I found Dave Dexter's "eulogy" not 
only unfair but in very poor taste. To those of us who 

loved John, both as a human being and as a performer, 

his "intransigence" was itself a wonderful thing. Sure 

he hated compromise. What true artist doesn't? 

John Skihin 

Montclair, NJ. 

Dear Sir: 

In a story on tributes to John Lennon in the Little 
Falls Daily Transcript Dec. 10, attention is called to a 

two -hour, commercial -free broadcast of Lennon's mu- 

sic the following Saturday over WYRQ -FM. Joe Benson, 
station manager, is quoted as saying, "Listeners will 
be able to record the music without interruption." 

I guess I'm particularly upset and concerned, be- 

cause I side with record companies and publishers in 

their position against playing albums in their entirety, 
and even inviting listeners to record them. 

I agree that we receive promotion copies and air 
them so these companies can sell their product to our 
listeners. If the records don't sell the companies lose 

money, and I'm apt to lose my record service! Besides 

that, the publishing companies and the artists lose 

their royalties. 

So here we have a manager of an automated station 
that obviously doesn't share my concerns. In the long 
run he's biting the hand that is feeding him. 

Gary M. Block 
Music Director, KLTF -AM 

Little Falls, Minn. 

Dear Sir. 
In response to the comment made by a Liverpool 

resident regarding the tragic death of John Lennon, 
rather than saying "Britain bears the pain, New York 

bears-the shame," I think it much more appropriate to 
say that we all bear the pain and we all bear the 
shame. This is not a matter of pointing the finger of 

responsibility. 
The death of Lennon is beyond the realm of mere 

facts, for it is an emotional whiplash for those of us 

whom he has touched. Bobbe Shore 
Richman Bros. Records 

Pennsauken, NJ. 

Dear Sir 
Upon my return from a trip overseas I was catching 

up on my reading and noticed in Billboard of Dec. 6th a 

report on the formation of a new mechanical right 

society in Canada. 

Contained in your report, which I assume came from 

the press release issued by PRO Canada, was a state- 
ment that PRO had discussed the matter with the 
Canadian Music Publishers Assn. and the Canadian 
Mechanical Rights Organization. 

The implication was that both these organizations 
were in agreement with the formation of the new 

society. This, in fact, is absolutely untrue. As a member 
of both organizations I know they are categorically op- 

posed to this step and would like to go on record pub- 
licly, leaving no doubt in anybody's mind about the sit- 
uation. 

Brian Chater 
Irving /Almo Music 
Scarborough, Ont. 

Dear Sir 
I agree with recent comments on the lack of creativ- 

ity shown by radio programmers and their preoccupa- 

tion with the bottom line. Radio people had better 
open their eyes to the real factors that influence the 
bottom line into the '80s-today's new music and to- 
day's new audience. 

There's a whole new generation of fresh, exciting, 
pertinent artists out there, turning on a whole new 

generation of young and recycled listeners- listeners 
who are bored to death with the majority of the same 

old staid AOR formats. Capture these listeners and one 
taps into an untouched growing market of 18 to 25 
year olds who eventually become that affluent and im- 

portant 25 to 34 year old demographic. 
If progressive radio in the '60s showed us anything, 

it showed us it possessed an incredibly strong staying 
power. Listeners exhibited tremendous loyalty and fer- 
vently supported and grew with their stations. Their ra- 

dio stations become part of their lifestyles and contrib- 
uted to their lives. 

Well, we've come full circle. Listen to the music and 
to what young people and young artists are saying. If 
the bottom line is the justification for today's radio for- 
mats then, in the long run, creative programming and 

creative station management (giving air time to a vari- 

ety of new music, including fresh unknowns) is the key 

to the profits lock, not tight playlists. 

David Greenbaum 

The Summit 
Houston 
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MUTUAL'S 
"COUNTRYMUSIC 

COUNTDOWN 1980:" 
THE BIGGEST HIT 

IN RADIO NETWORK 
HI i . s .. RY 

"Country Music 
Countdown 1980" was the 

most successful special 
in radio network history. 

Over 1,000 radio stations 
around the world welcomed 

the New Year by bringing 
their listeners this three hour 

special, hosted by superstar Anne 
Murray. In the U.S., 700 Mutual 

affiliates broadcast the special, 
including 100 stations in the top 100 

markets. Worldwide broadcasts were 
carried through the facilities of 

AFRTS and the BBC. 
The "Country Music Countdown 1980" 

6/1*if, SOUP COValif 

Motorcrait MaRemour 
on the road ahead 

featured 1980's top 30 
country hits and Anne's 
exclusive interviews with 
the recording artists. 

All thirty network com- 
mercials in the program were 
sold, and there were sponsors 

waiting in line. 
We owe a big thanks to Anne 

Murray, the radio stations around the 
world, the recording artists and our 
sponsors for making "Country Music 

Countdown 1980" another great Mutual 
success story. 

"Country Music Countdown 1980" 
was sponsored by: 

®Bell System CONTAC 

Gabnel ( c 

SHOCKS 8 STRUTS 1 FINA/ * 
MUTUAL BROADCASI1P4C SYSTEM 

Radio s our oy business. i nl 
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Bi llbóárd. Si ngles Rödio Action., 
PRIME MOVERS- NATIONAL 

JOHN LENNON- Starting Over (Geffen) 

BARBRA STREISAND & BARRY GIBB -Guilty (Columbia) 

KOOL & THE GANG- Celebration (De -Lite) 

* PRIME MOVERS -The two products 
registering the greatest proportion- 
ate upward movement on the 
station's playlist as determined by 
station personnel are marked * *. 

ADD ONS -The two key products 
added at the radio stations listed 
as determined by station personnel 
are marked . 
BREAKOUTS -Billboard Chart Depart- 
ment summary of Add On and 
Prime Mover information to reflect 
greatest product activity at Region- 
al and National levels. 

Pacific Southwest Region * PRIME MOVERS 

JOHN LENNON- Starting Over (Geffen) 

BARBRA STREISAND B BARRY GIBB -Guilty (Columbia) 

BLONDIE -The Tide Is High (Chrysalis) 

ate TOP ADD ONS 
CUFF RICHARD -A Little In Love (EMI-America) 
DONNA SUMMER -Cold Love (Geffen) 
DELBERT McCLINTON- Giving It Up For Love OARS/ 

Capitol) 

BREAKOUTS 

BOZ SCAGGS -Miss Sun (Columbia) 
REO SPEEDWAGON -Keep On Loving You (Epic) 
BLUES BROTHERS -Who's Making Love (Atlantic) 

KF 

* * DELBERT McCUNTON- Giving It Up For 

Your Love 29 -20 

** STEELY DAN -Hey Nineteen 25 -19 

* BARBRA STREISAND MD BARRY GIBB - 
Guilty 8.4 

* TOMMY DEE -Here Is My Love 20-15 

* EAGLES -Seven Bridges Road 26 -21 

DAN FOGELBERG -Same Old Lang Sync- D 

30 

OLIVIA NEWTON -JOHN /CLIFF RICHARD- 

Suddenly-D.29 

KRLA -Los Angeles (R. Stancatto-MD) 

** JOHN LENNON- Starting Over 11-1 

** TEENA MARIE -1 Need Your Lovin' 26-18 

* BLONDIE -The Tide Is High 15 -6 

* KANO -I'm Ready 20-14 

* BARBRA STREISAND & BARRY GIBB- Guilty 

107 

HEATWAVE- Gangsters of the Groove 

LATOYA JACKSON -If You Feel the Funk- 

I -I.os Mgeles (R. Collins -MD) 

KRTH(KEARTH)-Las Angeles (8.Hamilton- 
PD) 

** BARBRA STREISAND & BARRY GIBB- 
Guilty 7 4 

** JOHN LENNON- Starting Over 4 -1 

* AIR SUPPLY -Every Woman In the World 18- 

15 

* TEDDY PENDERGRASS -Love T.K.O. 30-25 

* OUVIA NEWTON- JOHN /CUFF RICHARD - 
Suddenly 13 -10 

DELBERT McCLINTON- Giving It Up For 

Your Love 

BOZ SCAGGS- Miss Sun 

THE JACKSONS -Heartbreak Hotel -D -27 

REO SPEEDWAGON -Keep On Loving You 

DAN FOGELBERG -Same Old Lang Syne 

DOLLY PARTON -9 to 5 -D -28 

JOHN LENNON-Woman 

25 

STEVIE WONDER- I Ain't Gonna Stand For It 

KFMB -FM (B -100) -San Diego (G. McCartney - 
MD) 

* * AIR SUPPLY -Every Woman in the World 

10-8 

** STEELY DAN -Hey Nineteen 1916 

* OLIVIA NEWTON -JOHN & CLIFF RICHARD - 
Suddenly 21-18 

* DIANA ROSS -It's My Turn 

JOHN LENNON- Starting Over -9 
EDDIE RABBITT -I Love a Rainy Night -D -30 

WGB (13K) -San Diego (P. Hamilton -MD) 

* 
* 
* 

* 
* 

K 

** OUVIA NEWTON- JOHN /CUFF RICHARD - 
Suddenly 10-7 

* * BLONDIE -The Tide Is High 12-8 

* THE POUCE -De Do On Do, De Da Da Da 6-4 

* KOOL & THE GANG- Celebration 20-17 

* BLONDIE -The Tide Is High 19 -14 

CHRISTOPHER CROSS -Never Be the Same 

17.15 

ROD STEWART- Passion 25 -19 

TIERRA- Together 23-18 

HEART -Tell It Like It Is -D -25 

ERN- Bakersfield (G. Davis -MD) 

* DAN FOGELBERG -Same Old Lang Syne 27 

23 

DOLLY PARTON- 9 To 5 

BLUES BROTHERS- Who's Making Love 

DELBERT McCLINTON- Giving It Up For Your 

Love -D -21 

REO SPEEDWAGON -Keep On Loving You - 
D28 
ABBA -The Winner Takes It All -D -30 

KOPA -Phoenix (J. McKay -MD) 

* KOOL & THE GANG- Celebration 16-8 

* EDDIE RABBITT -I Love A Rainy Night 27 -15 

* BARRY MANILOW- I Made It Through the 

Rain 23 -16 

* HEART- Tell It Like It Is 14-11 - 

* BARBRA STREISAND- Woman In Love 30.26 

DONNA SUMMER-Cold Love-D-30 

RITA COOLIDGE -Fool That I Am -X 
DELBERT McCLINTON- Giving It Up For Your 

Love -X 
STEVIE WONDER -I Ain't Gonna Stand For It 

EAGLES -Seven Bridges Road -D -29 

JOHN LENNON- Woman -D -28 

KRUX -Phoneix (B. Rivers -MD) 

** AIR SUPPLY -Every Women In The World 

8-4 

** STEELY DAN -Hey Nineteen 10.6 

* BARBRA STREISAND & BARRY GIBB- Guilty 

12 -9 

* TIERRA- Together 18-14 

RITA COOLIDGE -Fool That I Am- D -38 

EAGLES- Seven Bridges Road -D -37 

TERRI GIBBS- Somebody's Knockin' -D -36 

KRQQ (KRQ 94) -Tucson (K. Lacy-MD) 

** JOHN LENNON -Starting Over 9 -5 

** DAN FOGELBERG -Same Old LangSyne 

22-18 

* DONNA SUMMER -Cold Love 26-23 

* BOZ SCAGGS -Miss Sun 24 -21 

* BARRY MANILOW-1 Made It Through The 

Rain 2319 
55 CLIFF RICHARD -A Little In Love -30 

THE EAGLES -7 Bridges Road -29 

K ENO -Las Vegas (B. Alexander-MD) 

** KOOL & THE GANG -Celebration 9 -5 

** STEELY DAN -Hey Nineteen 12-16 

* BOZ SCAGGS -Miss Sun 17-14 

* DAN FOGELBERG -Same Old Lang Syne 20- 

16 

* BLUES BROTHERS -Who's Making Love 28- 

24 

KENNY LOGGINS- Celebrate Me Home -X 
STEVIE WONDER -1 Ain't Gonna Stand For 

It -X 
BETTE MIDLER -My Mother's Eyes -D -30 

KLUC -Las Vegas (D. Anthony -MD) 

** DELBERT McCLINTON- Giving It Up For 

Your Love 22-17 

** RONNIE MILSAP -Smokey Mountain Rain 

24 -20 

* DONNA SUMMER -Cold Love 26-22 

* THE ALAN PARSONS PROJECT -Games 
People Play 21-18 

* BOZ SCAGGS-Miss Sun 17 -12 

CLIFF RICHARD -A Little In Love 

JOHN LENNON- Woman -27 

Pacific Northwest Region * PRIME MOVERS 
JOHN LENNON- Starting Over (Geffen) 
NEIL DIAMOND -Love On The Rocks (Capitol) 
TEDDY PENDERGIIIISS -Love T.N.O. (P.I.R.) 

TOP ADD ONS 
EAGLES -Seven Bridges Road (Elektra) 
MICHAEL STANLEY BAND -He Can't Love You (EMI. 

America) 
BOZ SCAGGS -Miss Sun (Columbia) 

BREAKOUTSa 
JOHN LENNON-Woman (Geffen) 
REO SPEEDWAGON -Keep On Loving You (Epic) 
BLUES BROTHERS -Who's Making Love (Atlantic) 

KFRC -San Francisco (J. Peterson -PD) 

** TEDDY PENDERGRASS -Love T.K.O.37- 

31 

** JOHN LENNON- Starting Over 6-1 

* AIR SUPPLY -Every Woman In The World 25- 

21 

* DELBERT McCLINTON- Giving It Up For 

Your Love 26 -23 

* LEO SAYER -More Than I Can Say 11 -7 

MICHAEL STANLEY BAND -He Can't Love 

You 

BOZ SCAGGS -Miss Sun 

STEELY DAN -Hey Nineteen -D-26 

KXOA -AM- Sacramento (C. Mitchell -MD) 
-__--__croncan aun -- r_ran_ 

TOP ADD ONS - NATKONAL 

DAN FOGELBERG -Same Old Lang Syne (Full Moon /Epic) 

JOHN LENNON -Woman (Geffen). 

BLUES BROTHERS-Who's Makin' Love (Atlantic) 

** THE VAPORS- Turning Japanese 10 -7 

PAT BENATAR -Hit Me With Your Best 

Shot -D -8 

KIOY (K104) -Fresco (M. Driscoll -MD) 

** BLONDIE -The Tide Is High 20-9 

** HEART -Tell It Like It Is 22 -10 

* JOHN LENNON- Starting Over 11 -4 

* KOOL & THE GANG- Celebration 3.1 

* ROD STEWART- Passion 15 -6 

55 ALAN PARSONS PROJECT -Games People 

Play -28 
.5 EDDIE RABBITT -I Love A Rainy Night -25 

DONNIE IRIS -Ah Leah 

RRA COLLIDGE -Fool That I Am 

SHALAMAR -Full Of Fire -D -26 

CLIMAX BLUES BAND -Gotta Have More 

Love -D-29 
BOZ SCAGGS -Miss Sun -D -20 

RONNIE MILSAP- Smokey Mountain Rain - 
35 

OLIVIA NEWTON JOHN & CLIFF RICHARD - 
Suddenly -D-18 
MOTELS- Danger 

KGW- Portland (J. Wojniak -MD) 

No List 

KMJK- Portland (C. Kelly /l. Shomby -MOs) 

** NEIL DIAMOND -Love On The Rocks 4 -1 

* * EDDIE RABBITT -I Love A Rainy Night 26- 

17 

* BLONDIE -The Tide Is High 19 -13 

* ROD STEWART- Passion 16-12 

* ANDY GIBB -Time Is Time 22 -18 

JOHN LENNON -Woman 
TIERRA- Together 

BLONDIE- Rapture 

KENNY LOGGINS- Celebrate Me Home 

BLUES BROTHERS -Who's Making Love 

STARWARS INTERGALACTIC CHOIR -What 
Can You Got A Wookie For Christmas 

CLIFF RICHARD -A Little In Love 

SUPERTRAMP- Breakfast In America -D -30 

KOOL & THE GANG- Celebration -D -28 

KIR- Seattle (T. Buchanan -MD) 

No List 

KYYX - Seattle (S. Lynch -PD) 

No List 

KJRB- Spokane (B. Gregory-MD) 

** BLONDIE -The Tide Is High 12 -6 

** EDDIE RABBIIT -I Love A Rainy Night 10- 

7 

* THE JACKSONS-Heartbreak Hotel 25-20 

* STEVIE WONDER -I Ain't Gonna Stand For It 

29-24 

* ROD STEWART- Passion 11-8 

JOHN LENNON- Woman -22 
BLUES BROTHERS-Who's Making Love 

OUTLAWS- Riders In The Sky 

KOOL & THE GANG- Celebration 

DELBERT McCLINTON- Giving It Up For Your 

Love -D -30 

REO SPEEDWAGON -Keep On Loving You - 
D29 
DAN FOGELBERG -Same Old Lang Syne -D- 
21 

KTAC -Tacoma (S. Carter -MD) 

** JOHN LENNON- Starting Over 13-1 

** OUVIA NEWTON JOHN & CUFF 

RICHARD- Suddenly 16 -11 

* THE POLICE -De Do Do Do, De Da Da Da 23- 

19 

* AIR SUPPLY -Every Woman In The World 17- 

12 

* ROD STEWART- Passion 20-15 

DOLLY PARTON -9 To 5 

BLUES BROTHERS -Who's Making Love 

KOOL & THE GANG- Celebration -D -27 

ALAN PARSONS PROJECT -Games People 

Play 

BARRY MANILOW -I Made It Through The 

Rain -D.30 
DIANA ROSS -It's My Turn -D -29 

BOZ SCAGGS -Miss Sun -D -28 

KCBN -Reno (L Irons -MD) 

** DR. HOOK -Girls Can Get It 36 -25 

** JOHN LENNON- Starting Over 9 -1 

* DOOBIE BROTHERS -One Step Closer 20-14 

* ROD STEWART -Passion 15 -11 

* BLONDIE -The Tide Is High 8-5 

KOOL & THE GANG- Celebration 
DOLLY PARTON -9 To 5 

SUPERTRAMP- Breakfast In America 

REO SPEEDWAGON -Keep On Loving You 

BETTE MIDLER -My Mother's Eyes -D -39 

DAN FACFLRFRG -Same MA I ono Rana -D- 

Guilty 5-4 35 

The above chart is based on 

RONNIE MILSAP -Smokey Mountain Rain - 
D-38 

KCPX -Salt Lake (G. Waldron -MD) 

** STEELY DAN -Hey Nineteen 37 -28 

** RONNIE MILSAP- Smokey Mountain Rain 

24-19 

* CUFF RICHARD -A Little In Love 36 -23 

* DELBERT McCLINTON- Giving It Up For 

Your Loue 2121 
* BLONDIE -The Tide Is High 16 -10 

.5 EAGLES -Seven Bridges Road 

FRANK MILLS -Happy Song 

DONNA SUMMER -Cold Love 

CLIMAX BLUES BAND -Gotta Have More 

Love -D-36 
BOZ SCAGGS -Miss Sun -D -35 

DAN FOGELBERG -Same Old Lang Syne -D- 
25 

BOB WELCH -Girls Can't Stop 

JIM MACK -It's Gonne Hurt-D -40 

KRSP -Salt Lake (Lorraine -MD) 

** DOOBIE BROTHERS -One Step Closer 6 -4 

** ROD STEWART- Passion 9-7 

* STEELY DAN -Hey Nineteen 19-12 

* REO SPEEDWAGON -Keep On Loving You 

26-17 

* EAGLES -Seven Bridges Road 18 -11 

STEVIE WONDER -I Ain't Gonna Stand For 

It 

DAN FOGELBERG -Same Old Lang Syne-D- 

25 

BLUES BROTHERS -Who's Making Love -D- 
26 

KIMN- Denver (D. Ericson -MD) 

** KENNY ROGERS-Lady 1-1 

** NEIL DIAMOND -Love On The Rocks 2-2 

* DAN FOGELBERG -Same Old Lang Syne 27- 

21 

* JOHN LENNON- Starting Over 10 -4 

* BLONDIE -The Tide Is High 14 -7 

55 REO SPEEDWAGON -Keep On Loving You 

EAGLES -Seven Bridges Road -D -24 

DIRE STRAITS- Skateaway 

RONNIE MILSAP -Smokey Mountain Rain 

BLUES BROTHERS -Who's Making Love 

CHARLES FOX- Seasons 

North Central Region * PRIME MOVERS. 
JOHN LENNON- Starting Over (Geffen) 

ROD STEWART -Passion (Warner Bros.) 
KOOL 6 THE GANG- Celebration (De -Lite) 

TOP ADD ONS 
MICHAEL STANLEY BAND -He Can't Love You (EMI - 

America) 
JACKSONS- Heartbreak Hotel (Epic) 
DOLLY PARTON -9 To 5 (RCA) 

BREAKOUTS 
TEEM MARIE -I Need Your Lovin' (Motown) 
STEELY DAN -Hey Nineteen (MCA) 
BOZ SCAGGS -Miss Sun (Columbia) 

BREAKOUTS - NATIONAL 

CLIFF RICHARD -A Little In Love (EMI- America) 

DOLLY PARTON -9 To 5 (RCA) 

TIERRA- Together (Boardwalk) 

CKLW -Detroit (R. Trombley -MD) 

No List 

WDRQ- Detroit (J. Ryan -MD) 

** JOHN LENNON- Starting Over 3-1 

** KOOL & THE GANG-Celebration 24-17 

* REO SPEEDWAGON -Keep On Loving You 

28-21 

* AIR SUPPLY -Every Woman In The World 10- 

1 

* BARRY MANILOW -I Made It Through The 

Rain 18 -14 

MICHAEL STANLEY BAND -He Can't Love 

You 

THE JACKSONS- Heartbreak Hotel 

CLIFF RICHARD -A Little In Love 

DONNASI)MMER -Cold Love -D -30 

ALAN PARSONS PROJECT -Games People 

Play -D-26 
ABBA -The Winner Takes It All -D -13 

STEVIE WONDER -Did I Hear You Say -LP 

WAKY - Louisville (B. Modle -MD) 

* * DELBERT McCUNTON- Giving It Up For 

Your Love 31-24 

** DAN FOGELBERG -Same Old Lang Syne 

27.18 

* EDDIE RABBITT -I Love A Rainy Night 21-15 

* ROD STEWART- Passion 12-6 

* DIANA ROSS -It's My Turn 28-22 

55 REO SPEEDWAGON -Keep On Living You - 
26 

55 THE EAGLES -7 Bridges Road -27 
CUFF RICHARD -A Little In Love -28 

information as of 12/29/80. 

WKII (KJ 101) -Louisville (B. Hatfield-MD) 

** REO SPEEDWAGON -Keep On Living You 

168 
* DAN FOGELBERG -Same Old Lang Syne 25- 

17 

* JOHN LENNON- Starting Over 15.1 

DONNIE IRIS -Ah Leah -D -23 

AC /DC -Back In Black 

MICHAEL STANLEY BAND -He Can't Love 

You -D-24 
DIRE STRAITS -Skateaway 

WGCL- Cleveland (D. Collins -MD) 

** JOHN LENNON- Starting Over 12 -1 

* DONNIE IRIS -Ah Leah 25 -23 

* THE POLICE -De Do Do Do, De Da Da Da 14- 

12 

* ROD STEWART- Passion 13.11 

TEENA MARIE -1 Need Your Lovin' 

55 DOLLY PARTON -9 To 5 

CLIFF RICHARD -A Little In Love -D -30 

DONNA SUMMER -Cold Love 

REO SPEEDWAGON -Keep On Loving You - 
D-29 

ARETHA FRANKLIN -United Together 

WKRQ (Q102)- Cincinnati (T. Galluuo -MD) 

** RODSTEWART- Passion 16-10 

** JOHN LENNON- Starting Over 13-7 

* AIR SUPPLY -Every Woman In The World 23- 

18 

* NEIL DIAMOND -Love On The Rocks 20-15 

* BLONDIE -The Tide Is High 25 -20 

STEELY DAN -Hey Nineteen -D -35 

BRUCE SPRINGSTEEN-Cadillac Ranch-X 

BRUCE SPRINGSTEEN-Point Blank-X 

WNCI -Columbus (S. Edwards -MD) 

** ROD STEWART - Passion 14 -9 

** JOHN LENNON- Starting Over 9-1 

* KOOL &THEGANG- Celebration 18 -14 

* STEELY DAN -Hey Nineteen 21-18 

* McGUFFEY LANE -Long Time Loving You 24- 

20 

* BLONDIE -The Tide Is High 22 -17 

THE ALAN PARSONS PROJECT -Games 
People Play 

DAN FOGELBERG -Same Old Lang Syne 

DOLLY PARTON -9 To 5 

WXGT (92- X)- Columbus (T. Nutter -MD) 

** RODSTEWART- Passion 16-11 

* * McGUFFEY LANE -Long Time Loving You 

20-15 

* JOHN LENNON- Starting Over 4-1 

* THE POLICE -De Do Do Do, De Da Da Da 22- 

17 

* BLONDIE -The Tide Is High 12-8 

ANDY GIBB -Time Is Time -26 
BARRY MANILOW-1 Made It Through The 

Rain -25 
CHEAP TRICK -Stop This Game -NP 

WZIP- Cleveland (B. McKay -MD) 

** JOHN LENNON- Starting Over 8-3 

** BLONDIE -The Tide Is High 15 -11 

* EDDIE RABBITT -I Love A Rainy Night 19-16 

* ROD STEWART - Passion 21-19 

* ABBA -The Winner Takes It All 20-18 

BOZ SCAGGS -Miss Sun 

HEART -Tell It Like It Is 

CLIFF RICHARD -A Little In Love 

WKWI( (14WK)- Wheeling (R. Collins -MD) 

No List 

Southwest Region * PRIME MOVERS. 
JOHN LENNON- Starting Over (Geffen) 
POUCE -De Do On Do, De Da Da Da (A &M) 
EDDIE RABBITT -I Love A Rainy Night (Elektra) 

TOP ADD ONS 
DELBERTMeCl1NTON- Giving It Up For Your Love 

(MMS /Capitol) 
DOLLY PARTON -9 To 5 (RCA) 
CLIFF RICHARD -A Little In Love (EMI-America) 

BREAKOUTSar_ 

REO SPEEDWAGON -Keep On Loving You (Epic) 
JOHN LENNON-Woman (Geffen) 

KSRR (STAR 97)- Houston (R. Lambert-MD) 

** JOHN LENNON- Starting Over 7-1 

** BLONDIE -The Tide Is High 14-8 

* ROD STEWART- Passion 13 -9 

* RONNIE MILSAP -Smokey Mountain Rain 

2218 
* HEART -Tell It Like It Is 15.10 

CLIMAX BLUES BAND -Gotta Have More 

Love -D -25 

JOHNNY LEE -One In a Million -D -26 

THE ALUN PARSONS PROJECT- Games 

People Play -D-23 
DELBERT McCUNTON- Giving It Up For 

Your Love 

MICHAEL STANLEY BAND- He Can't Love 

You 

REO SPEEDWAGON -Keep On Loving You - 
D28 
DAN FOGELBERG -Same Old Lang Syne -L 
20 

T1ERRA-Together 

KFMK - Houston (J. Steele -MD) 

** JOHN LENNON -Starting Over 14 -2 

** HEART -Tell It Like It Is 25-18 

* BARRY MANILOW-I Made It Through the 

Rain 19-14 

* COMMODORES -Jesus Is Love 29 -23 

* ROD STEWART - Passion 18-12 

ANDY GIBB -Time Is Time 

DOLLY PARTON -9 To 5 

KRLY - Houston (M. Jones -MD) 

** KOOL & THE GANG- Celebration 10-5 

* * JOHN LENNON -Starting Over 22-14 

* THEJACKSONS- Heartbreak Hotel 23-16 

* TEENA MARIE -1 Need Your Lovin' 17-10 

* LARRY GRAHAM -When We Get Married 21 

21 

BARBRA STREISAND & BARRY GIBB - 
Guilty-D-29 

s CON FUNK SHUN -Too Tight 

ARETHA FRANKUN- United Together -D-3 
SWEAT BAND- Freak to Freak 

LAKESIDE- Fantastic Voyage -D -26 

KNUS -Dallas (L Ridener -MD) 

0 

** THE POLICE -De Do Do Do, De Da Da DI 

10.7 

** BARRY MANILOW -I Made It Through Tt 

Rain 3126 
* BLONDIE -The Tide Is High 15 -14 

* BRUCE SPRINGSTEEN- Hungry Heart 7-6 

* QUEEN -Need Your Lovin' Tonight 6 -5 

* JOHN LENNON- Starting Over 3-1 

STEELY DAN -Hey Nineteen 

DAN FOGELBERG -Same Old Lang Syne 

EDDIE RABBIT- I Love A Rainy Night 

KVIL- Dallas (C. Rhodes -MD) 

e 

No List 

KFJZ -FM -FL Worth (G. Mad -MD) 

No Lid 

KINT -B Paso (J. ZJppo -MD) 

** JOHN LENNON- Starting Over 11.2 

* * ANDY GIBB -Time Is Time 16 -10 

* THE POLICE -De Do Do Do, De Da Da Da 

18 

* STEELY DAN -Hey Nineteen 28 -17 

* DOOBIE BROTHERS -One Step Closer 25- 

EDDIE RABBTTT -I Love A Rainy Night -D 
29 

.5 DAN FOGELBERG -Same Old Lang Syne- 

D 30 

CLIFF RICHARD- A Little In Love -D -34 

DONNA SUMMER- Cold Love -DP -24 

SHALIMAR - Full of Fire -D -38 

THE ALAN PARSONS PROJECT- Games 

People Play -D-3I 
DIANA ROSS- It's My Turn -DP -25 

DIRE STRAITS- Skateaway -D -33 

ROCKPILE- Teacher Teacher 

MANHATTAN TRANSFER- Trickle Trickle L 

39 

DOLLY PARTON- 9 To 5 -DP -12 

KANSAS- Got to Rock On 

SLAVE - Watching You 

BLUES BROTHERS- Who's Making Love - 
32 

J. D. DREWS- Don't Want Nobody 

HEATWAVE- Gangsters of the Groove -D- 

KTSA -San Antonio (J. Walton -MD) 

3- 

6 

D- 

0 

No List 

KIR (K -98)- Austin (E. Volkman -MD) 

** ROBIN WILLIAMS -I Yam What I Yam 

** XTC- Generals & Majors 
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KILE- Galveston (S. Taylor -MD) 

** JOHN LENNON- Starting Over 14.10 

** BLONDIE -The Tide Is High 20 -14 

* THE KORGIS- Everybody's Got To Learn 

Sometime 26 -20 

* NEIL DIAMOND -Love On the Rocks 3 -1 

* ROD STEWART- Passion 21-17 

DELBERT McCLINTON- Giving It Up for 

Your Love -39 
RONNIE MILSAP -Smokey Mountain Rain - 
40 

DONNA SUMMER- Cold Love -D -38 

STEVIE WONDER- I Ain't Gonna Stand for It 

REO SPEEDWAGON- Keep On Loving You 

DAN FOGELBERG- Same Old Lang Syne -D- 
32 

KBFM- McAlken /Brownsville (S. Owens -MD) 

No List 

KOFM- Oklahoma City (C. Morgan -MD) 

No List 

WEZB (R-97) -New Orleans (T. Yomrg -MD) 

** OLIVIA NEWTON-JOHN & CUFF 

RICHARD- Suddenly 22-18 

** STEVIE WONDER- I Ain't Gonna Stand 

For It 28 -26 

* LID- Shine On 18-16 

* TIERRA- Together 29-27 

JOHN LENNON- Woman 

EDDIE RABBITT-1 love A Rainy Night 

THE COLD-You-D-29 
REO SPEEDWAGON -Keep On Loving You 

WTIX -New Orleans (G. Franklin -MD) 

* * THE POLICE -De Do Do Do, De Da Da Da 

11-6 

* * BARBRA STREISAND AND BARRY GIBB - 
Guilty 19-7 

* STEELY DAN -Hey Nineteen 22 -14 

* HEART -Tell It Like It Is 16-10 

DELBERT McCLINTON- Giving It Up For 

Your Love 

REO SPEEDWAGON -Keep On Loving You 

DONNIE IRIS- Ah Leah 

DONNA SUMMER- Cold Love 

THE ALAN PARSONS PROJECT- Games 

People Play -D-40 
MICHAEL STANLEY BAND- He Can't Love 

You-D-37 
STEVIE WONDER- I Ain't Gonna Stand For 

It -D35 
BOZSCAGGS - Miss Sun 

QUEEN- Need Your Loving Tonight -D -31 

DAN FOGELBERG- Same Old Lang Syne -D- 
34 

ARETHA FRANKLIN- United Together 

DOLLY PARTON- 9 To 5 -D -38 

EAGLES- Seven Bridges Road 

BLUES BROTHERS- Who's Making Love -D- 
39 

KEEL - Shreveport (M. Johnson -MD) 

* * THE JACKSONS- Heartbreak Hotel 28 -19 

** EDDIE RABBIT-I Love A Rainy Night 34- 

21 

* BARRY MANILOW-I Made It Through the 

Rain 22-17 

* DOLLY PARTON- 9 To 5 32 -24 

CUFF RICHARD- A Little In Love 

DAN FOGELBERG- Same Old Lang Syne 

DELBERT McCUNTON- Giving It Up For Your 

Love-D-34 
STEELY DAN -Hey Nineteen 

TEENA MARIE -I Need Your Lavin' -D -35 

BOZ SCAGGS -Miss Sun 

RONNIE MILSAP -Smokey Mountain Rain- 
X-30 

ROCKPILE- Teacher Teacher -D32 

WRAF-Baton Rouge (W. Watkins -MD) 

* * AIR SUPPLY -Every Woman In the World 

14 -7 

** JOHN LENNON- Starting Over 4-1 

* EDDIE RABBITT-1 Love a Rainy Night 30-25 

* ROD STEWART- Passion 8 -3 

* BLONDIE -The Tide Is High 9-4 

THE ALAN PARSONS PROJECT -Games 
People Play 

DELBERT McCLINTON- Giving It Up For 

Your Love 

DAN FOGELBERG- Same Old Lang Syne -D- 
28 

JOHN LENNON- Woman -D -30 

THE JACKSONS- Walk Right Now -DP 
ROD STEWART- Say It Ain't True -DP 

Midwest Region * PRIME MOVERS 
JOHN LENNON- Starting Over (Geffen) 
REO SPIEDWAGON -Keep On Loving You (Epic). 
DAN FOGELBERG -Same Old Lang Syne (Full Moon/ 

Epic) 

TOP ADD ONSaaaaa>. 

BARBRA STREISAND L BARRY GIBS- Guilty (Columbia) 
CUFF MCLARD -A Little In Love (EMI-America) 
STEELY DAN -Hey Nineteen (MCA) 

BREAKOUTS 

KOOL A THE GANG- Celebration (De-Lite) 

DIANA ROSS -It's My Turn (Motown) 
TIERRA- Together (Boardwalk) 

WLS- Chicago (J. Gehron -MD) 

** JOHN LENNON- Starting Over 8 -1 

** REO SPEEDWAGON -Keep On Loving You 

13-7 

* AIR SUPPLY -Every Woman in the World 23- 

16 

* HEART -Tell It Like It Is 42-32 

* BARRY MANILOW-1 Made It Through the 

Rain 2122 
STEELY DAN -Hey 19 

BARBRA STREISAND & BARRY GIBB - 
Guilty-15 

DOOBIE BROTHERS -One Step Closer -D -45 

WIMP- Indianapolis (DJ. Bailey- MD) 

No List 

WOKY- Milwaukee (D. Cole-MD) 

** JOHN LENNON- Starting Over 18 -1 

** BLONDIE -The Tide is High 15 -12 

* AIR SUPPLY Every Woman in the World 7-5 

* PAT BENATAR -Hit Me With Your Best Shot 

1210 
* DIANA ROSS -It's My Turn 10-8 

TIERRA- Together s DOLLY PARTON -9 To 5 

KOOL & THE GANG- Celebration -D -28 

EDDIE RABBITT-1 Love a Rainy Night -D -27 

BARRY MANILOW -I Made It Through the 

Rein -D -21 

REO SPEEDWAGON -Keep On Loving You - 
D26 

Boz Scaggs -Miss Sun 

WISM -Madison (S. Jones -MD) 

** DELBERTMcCUNTON- Giving It Up For 

Your Love 26-17 

* * DOLLY PARTON -9 To 5 29 -20 

* THE ALAN PARSONS PROJECT -Games 
People Play 23 -15 

* BARRY MANILOW -I Made It Through the 

Rain 24-16 

EAGLES -Seven Bridges Road 

BLUES BROTHERS -Who's Making Love 

1(001 & THE GANG- Celebration -D -29 

RITA COOLIDGE -Fool That I Am 

EDDIE RABBITT -I Love a Rainy Night -D -27 

ANDY GIBB -Time Is Time -D -28 

WSPT - Stevens Point (P. Martin -MD) 

** ROBERT PALMER- Looking For Clues 24- 

14 

** REO SPEEDWAGON -Keep On Loving You 

17.9 

* STEELY DAN -Hey Nineteen 23-18 

* OLIVIA NEWTON -JOHN /CLIFF RICHARD - 
Suddenly 20.15 

* EAGLES -Seven Bridges Road 15-10 

CLIFF RICHARD -A Little In Love 

EDDIE RABBITT -I Love a Rainy Night 

DAN FOGELBERG -Same Old Lang Syne -D- 
27 

DIRE STRAITS- Skateaway -D -30 

KENNY LOGGINS- Celebrate Me Home -D. 
29 

J. D. DREWS -Don't Want Nobody 

KSLQ -FY -SL Louis (T. Stone -MD) 

** JOHN MINOR- Starting Over 15-1 

** DAN FOGELBERG -Same Old Lang Syne 

D -15 

* REO SPEEDWAGON- Keep On Loving You 

2313 
* DOOBIE BROTHERS -One Step Closer 10-5 

CUFF RICHARD -A Little In Love 

KOOL & THE GANG- Celebration 

ALAN PARSONS PROJECT -Games People 

Play -D-27 
DELBERT McCUNTON- Giving It Up For Your 

Love -D-25 
THE JACKSONS-Heartbreak Hotel -D -24 

EDDIE RABBITT-1 Love A Rainy Night -D -20 

BOZ SCAGGS -Miss Sun -D -26 

KOOK -St. Louis (L Douglas -MD) 

** CRYSTAL GAYLE -If You Change four 
Mind 14-8 

** BARBRA STREISAND & BARRY GIBS- 
Guilty 5-3 

* BLONDIE -The Tide Is High 26-19 

* EDDIE RABBITT-I Love a Rainy Night 19.14 

* DOOBIE BROTHERS -One Step Closer 20-16 

BRUCE SPRINGSTEEN -Hungry Heart-30 

KIOA -Des Moines (G. Stevens -MD) 

** JOHN LENNON- Starting Over 3.1 

** HEART -Tell It Like It Is 15-9 

* THE POUCE -De Do Do Do, De Da Da Da 24- 

19 

* ROD STEWART- Passion 17-14 

* BLONDIE -The Tide Is High 19 -13 

DELBERT McCUNTON- Giving It Up For 

Your Love 

DAN FOGELBERG -Same Old Lang Syne 

IMAM PARSONS PROJECT -Games 
People Play 

MICHAEL STANLEY BAND -He Can't Love 

You -D30 
BOZ SCAGGS -Miss Sun -D -28 

BETTE MIDLER -My Mother's Eyes -D -29 

TIERRA- Together 

KDWR-Minneapolis (P. Abresch-MD) 

** Ot.MA NEWTON JOHN & CLIFF 

RICHARD- Suddenly 10 -5 

* * BARBRA STREISAND & BARRY GIBB - 
Guilty 8-3 

* ROGER DALTREY- Without Your Love 9 -7 

* BARRY MANILOW -I Made It Through The 

Rain 16-14 

DIANA ROSS -It's My Turn -10 
DELBERT McCLINTON- Giving It Up For Your 

Love-D-19 
EDDIE RABBITT-I Love A Rainy Night -D -18 

McGUFFEY LANE -Long Time Loving You -D- 
15 

BOZ SCAGGS -Miss Sun -D -17 

8595 -FM (KSTP) -St. Paul (C. Knapp -MD) 

No List 

KEYN- FM- Wichita (1.W. Walker -MD) 

** JOHN LENNON- Starting Over 6 -1 

** BLONDIE -The Tide Is High 13 -7 

* THE KORGIS- Everybody's Got To Learn 

Sometime 21 -18 

* STEELY DAN -Hey Nineteen 20 -15 

* ANDY GIBB-Time Is Time 19-14 

THE ALAN PARSONS PROJECT -Games 
People Play 

DONNIE IRIS -Ah Leah -D -24 

DELBERT McCLINTON- Giving It Up For Your 

Love -D -25 

DAN FOGELBERG -Same Old Lang Syne -D- 
23 

WOW -Omaha (J. Corcoran -MD) 

** BARRY MANILOW -I Made It Through The 

Rain 5 -3 

* * DAN FOGELBERG -Same Old Lang Syne 

21-12 

* DR. HOOK -Girls Can Get It 19-15 

* DIANA ROSS -It's My Turn 18 -16 

* JOHN LENNON- Starting Over 6 -2 

DOLLY PARTON- 9 To 5 -D -26 

ABBA- The Winner Takes It All -D -27 

DELBERT McCLINTON- Giving It Up For 

Your Love -NP 
TIERRA- Together -D -28 

Northeast Region * PRIME MOVERS raaraar 

JOHN LENNON- Starting Over (Geffen) 
BARBRA STREISAND I BARRY GIBE- Guilty (Columbia) 
KOOL s THE GANG- Celebration (De -Lite) 

aaavavati TOP ADD O N S IraYa> 
DAN FOGELBERG -Same Old Lang Syne (Full Noon/ 

Epic) 

BLUES BROTHERS -Who's Makin' Love (Atlantic) 
DOLLY PARTON -9 To 5 (RCA) 

aaaaaaaaaavri BREAKOUTS araaraara> 

IACKSONS- Heartbreak Hotel (Epic) 
HEART -Tell It Like It Is (Epic) 
ANDY GIBB -Time Is Time (RSO) 

WABC -New York (S. Richards -MD) 

** KOOL &THEGANG- Celebration 19-13 

* * BARBRA STREISAND /BARRY GIBB - 
Guilty 17 -11 

* THE KORGIS- Everybody's Got To Learn 

Sometime 48-27 

* ROD STEWART- Passion 33-25 

* BLONDIE -The Tide Is High 26 -21 

ANDY GIBB -Time Is Time -D -50 

SLAVE- Watching You -D -20 

EDDIE RABBITT -I love A Rainy Night 

REO SPEEDWAGON -Keep On Loving You 

WNBC -New York (R. Frank -MD) 

No List 

WXLO (99X) -New York (J. Knapp -PD) 

** BARBRA STREISAND /BARRY GIBB - 
Guilty 14-6 

* * THE JACKSONS- Heartbreak Hotel 30-20 

* TIERRA- Together 28-21 

* UNUMITED TOUCH -I Hear Music In The 

Streets 23 -15 

* CARRIE LUCAS- Career Girl 24 -16 

HEART -Tell It Like It Is 

(NAYS-To Prove I Love You -D -30 

CONVERSION -Let's Do It 

PURE ENERGY -When You're Dancin' 

THE POUCE- Voices Inside My Head -LP -2 

BLONDIE- Rapture -LP -3 

Willi -Long Island (B. Terry-MD) 

** AIR SUPPLY -Every Woman In The World 

8 -4 

** KOOL & THE GANG- Celebration 16 10 

* BARBRA STREISAND /BARRY GIBB- Guilty 

4-3 

* BLONDIE -The Tide Is High 11-8 

* ROD STEWART -Passion 7-6 

THE EAGLES -Seven Bridges Road -LP 
BLUES BROTHERS -Who's Making Love 

EDDIE RABBITT-I Love A Rainy Night -D -30 

OVVIA NEWTON- JOHN /CLIFF RICHARD - 
Suddenly -D -28 

TIERRA- Together -D -29 

WIRY- Schenectady (B. Cahill -MD) 

* * BARRY MANILOW -I Made It Through The 

Rain 15-11 

** JOHN LENNON- Starting Over 6.1 

* ROD STEWART- Passion 19-14 

* DAN FOGELBERG -Same Old Lang Syne 28- 

21 

* TIERRA- Together 23.18 

CLIFF RICHARD -A Little In Love 

BLUES BROTHERS -Who's Making Love 

KOOL & THE GANG -Celebration 
BOZ SCAGGS -Miss Sun -D -28 

BETTE MIDLER -My Mother's Eyes -D -29 

DOLLY PARTON -9 To 5-D-30 

WBEN -FM- Buffalo (R. Christian -MD) 

No List 

WOW- Buffalo (J. Summers -MD) 

** STEELY DAN -Hey Nineteen 24-18 

** AIR SUPPLY -Every Woman In The World 

1710 

* JOHN LENNON- Starting Over 6 -1 

* PAT BENATAR -Hit Me With Your Best Shot 

108 
* DIANA ROSS -It's My Turn 18-15 

KOOL & THE GANG- Celebration -25 
THEJACKSONS- Heartbreak Hotel -26 

EDDIE RABBITT-I Love A Rainy Night 

BOZ SCAGGS-Miss Sun -D -24 

DAN FOGELBERG -Same Old Lang Syne -D- 
21 

WBBF -Rochester (D. Mason -MD) 

** HEART -Tell It Like It Is 21 -17 

** DAN FOGELBERG -Same Old Lang Syne 

25 -18 

* BARBRA STREISAND /BARRY GIBB- Guilty 

8 -3 

* ROD STE-WART- Passion 20 -14 

* BARRY MANILOW -I Made It Through The 

Rain 11.8 

THE ALAN PARSONS PROJECT -Games 
People Play 

s TIERRA- Together 

EDDIE RABBITT-1 Love A Rainy Night -D -24 

REO SPEEDWAGON -Keep On Loving You - 
D-25 

QUEEN -Need Your Loving Tonight -D -23 

WOLF- Syracuse (B. Michell -MD) 

** THE JACKSONS- Heartbreak Hotel 21-14 

** DAN FOGELBERG -Same Old Lang Syne 

22-15 

* THE ALAN PARSONS PROJECT -Games 
People Play 35-27 

* DELBERT McCLINTON- Giving It Up For 

Your Love 15 -8 

* DOLLY PARTON -9 To 514 -7 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D-38 
RONNIE MILSAP -Smokey Mountain Rain- 
D-39 

NIGHT -Love On Airways -NP 

WFLY- Albany (B. Mason -MD) 

** JOHN LENNON -Starting Over 3 -1 

** HEART -Tell It Like It Is 7-2 

* MICHAEL STANLEY BAND -He Can't Love 

You 28 -25 

* BOZ SCAGGS -Miss Sun 18-14 

* ROD STEWART- Passion 9-7 

DONNA SUMMER-Cold Love-D-28 
REO SPEEDWAGON -Keep On Loving You- 
D-30 

DAN FOGELBERG -Same Old Lang Syne -D- 
27 

WVBF (F- 105)- Framingham (R. Johns -PD) 

** JOHN LENNON- Starting Over 5.1 

** DOLLY PARTON -9 To 5 D -26 

* STEELY DAN -Hey Nineteen 25 -22 

* EDDIE RABBITT-I Love A Rainy Night 27-24 

* ANDY GIBB -Time Is Time 30 -23 

DAN FOGELBERG -Same Old Lang Syne 

WRKO- Boston (C. Van Dyke -PD) 

* * BETTE MIDLER -My Mother's Eyes 15 -9 

* * DOOBIE BROTHERS -One Step Closer 16- 

10 

* DELBERT McCLINTON- Giving It Up For 

Your Love 24 -19 

* BARRY MANILOW -I Made It Through The 

Rain 2318 
* DOLLY PARTON -9 To 5 20 -15 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D-27 
DIANA ROSS -I'm Coming Out -D -29 

BARBRA STREISAND -Woman In Love -D -28 

WHYN -Springfield (A. Carey -MD) 

** OLIVIA NEWTON- JOHN /CLIFF RICHARD - 
Suddenly 4-2 

** BLONDIE -The Tide Is High 12-7 

* DIANA ROSS -It's My Turn 17-15 

* DOOBIE BROTHERS -One Step Closer 13 -6 

* JOHN LENNON- Starting Over 14 -13 

FRED KNOBLOCK /SUSAN ANTON -Killin' 
Time 

DOLLY PARTON -9 To 5 

KOOL & THE GANG- Celebration -D -26 

EDDIE RABBITT-I Love A Rainy Night -D -25 

ROD STEWART- Passion 

DAN FOGELBERG -Same Old Lang Syne -D- 
27 

ABBA -The Winner Takes It All 

PETER ALLEN -Fly Away -D -28 

EAGLES -Seven Bridges Road 

J.D. DREWS -Don't Want Nobody 

WFTQ (14Q)- Worchester (S. York -MD) 

** THE POUCE -De Do Do Do, De Da Da Da 

8-3 

The above chart is based on information as of 12/29/80. 

** JOHN LENNON- Starting Over 6-1 

* STEELY DAN -Hey Nineteen 16-11 

* ROD STEWART- Passion 11 -4 

* BLONDIE -The Tide Is High 12-5 

BOZ SCAGGS -Miss Sun -D -30 

DAN FOGELBERG -Same Old Lang Sync - 
D28 

DONNA SUMMER -Cold Love -DP -24 

WPRO -AM- Providence (G. Berkowitz -MD) 

** JOHN LENNON- Starting Over 15 -5 

** BLONDIE -The Tide Is High 21 -12 

* THE KORGIS- Everybody's Got To Learn 

Sometime 22-11 

KOOL & THE GANG- Celebration s BOZ SCAGGS-Miss Sun 

DELBERT McCLINTON- Giving It Up For Your 

Love 

STEELY DAN -Hey Nineteen -HB -18 

DON WILLIAMS -I Believe In You -H8.19 
EDDIE RABBITT-I Love A Rainy Night 

ROD STEWART- Passion -D -22 

DAN FOGELBERG -Same Old Lang Syne 

HEART -Tell It Like It Is -D -21 

PETER ALLEN -Fly Away -D -20 

WPRO -FM (PRO -FM)- Providence (G. Vanni- 
MD) 

** JOHN LENNON- Starting Over 7-2 

** HEART -Tell It Like It Is -19.15 
* BARRY MANILOW -I Made It Through The 

Rain 14 -11 

* OLIVIA NEWTON -JOHN /CLIFF RICHARD - 
Suddenly 13-10 

* BLONDIE -The Tide Is High 12-9 

KOOL & THE GANG- Celebration 
BOZ SCAGGS -Miss Sun 

DON WILUA S -I Believe In You 

EDDIE RABBITT-I Love A Rainy Night -D -24 

PETER ALLEN -Fly Away -D -25 

BLUES BROTHERS -Who's Making Love 

WPJB (16. 105) -Providence (M. Waite-MD) 

** MICHAEL STANLEY BAND -He Can't Love 

You 22-16 

** HEART -Tell It Like It Is 21-15 

* KOOL & THE GANG -Celebration 3-1 

* ROD STEWART -Passion 14-11 

* ANDY GIBB -Time Is Time 23-19 

DAN FOGELBERG -Same Old Lang Syne - 
D-33 

BLUES BROTHERS-Who's Making Love - 
D-34 

CLIFF RICHARD -A Little In Love -D -35 

THEJACKSONS- Heartbreak Hotel 

CRAZY JO & THE VARIABLE SPEED BAND - 
Eugene 

WICC -Bridgeport (B. Mitchell -MD) 

No List 

WKCI -New Haven (C. Hansen -MD) 

** BLONDIE -The Tide Is High 11-5 

** BOZ SCAGGS -Miss Sun 23-18 

* STEELY DAN -Hey Nineteen 25-19 

* LTD -Shine On 28 -25 

* HEART -Tell It Like It Is 17-13 

DOLLY PARTON -9 To 5 -D -27 

DAN FOGELBERG -Same Old Lang Sync - 
D-24 

TEDDY PENDERGRASS -Love T.K.O. -D -29 

JOHN LENNON- Beautiful Boy -LP 

WTIC -FM- Hartford (R. Donahue -MD) 

** KENNY ROGERS-Lady 1-1 

** JOHN LENNON -Starting Over 3 -2 

* THE POLICE -De Do Do Do, De Da Da Da 13- 

10 

* HEART -Tell It Like It Is 14-11 

* BLONDIE -The Tide Is High 4-3 

DAN FOGELBERG -Same Old Lang Sync - 
D-29 

DOLLY PARTON -9 To 5-D-30 

WEER (13FEA)- Manchester (R. Ryder -MD) 

No List 

WTSN -Dever (J. Sebastian -MD) 

* * BRUCE SPRINGSTEEN -Hungry Heart 3 -2 

** BLONDIE -The Tide Is High 15 -10 

* EDDIE RABBITT-1 Love A Rainy Night 27 -20 

* BARRY MANILOW-I Made It Through The 

Rain 12.9 

* DOOBIE BROTHERS -One Step Closer 20-14 

RONNIE MILSAP- Smokey Mountain Rain 

JOHN LENNON -Woman 
CUFF RICHARD -A Little In Love -D -26 

THE ALAN PARSONS PROJECT -Games 
People Play -D-27 

WGUY- Bangor (J. Jackson -MD) 

** ROD STEWART-Passion 12 -8 

** ABBA -The Winner Takes It All 20 -14 

* THE JACKSONS- Heartbreak Hotel 21 -16 

MICHAEL STANLEY BAND -He Can't Love 

You 

HEART -Tell It Like It Is 

DONNA SUMMER-Cold Love-D-28 

THE ALAN PARSONS PROJECT -Games 

People Play 

THE STARWARS INTERGALACTIC DROID 

CHOIR & CHORALE -What Can You Get A 

Wookie For Christmas 

DOLLY PARTON-9 To 5-D-30 

WICY -Bath (W. Mitchell -MD) 

** PAT BERMAN -Hit Me With Your Best 

Shot 1.1 

** REO SPEEDWAGON -Keep On Loving You 

19-13 

* THE POLICE -De Do Do Do, De Da Da Da 18- 

15 

* ROCKPILE- Teacher Teacher 28-23 

* CHEAP TRICK -Stop This Game 9-5 

THE EAGLES -Seven Bridges Road 

BLUES BROTHERS-Who's Making Love 

CLIFF RICHARD -A little In Love -D -30 

DONNIE IRIS -Ah Leah 

BOZ SCAGGS -Miss Sun -D -29 

ROD STEWART- Passion 

WLBZ- Bangor (M. O'Hara -MD) 

** JOHN LENNON- Starting Over 10-1 

** KOOL & THE GANG-Celebration 19 -13 

* WAYLON JENNINGS -Theme From Dukes Of 

Hazzard 4-2 

* THE JACKSONS- Heartbreak Hotel 34-28 

* DON WILLIAMS-I Believe In You 6-4 

JOHN LENNON -Woman 
DAN FOGELBERG -Same Old Lang Syne 

CLIFF RICHARD -A Little. In Love-D-30 
ALLMAN BROTHERS BAND -Mystery Woman 

JOHN LENNON- Beautiful Boy 

EMMYLOU HARRIS -Little Drummer Boy 

Mid - Atlantic Region * PRIME MOVERS 
Tide Is High (Chrysalis) 

JOHN LENNON- Starting Over (Geffen) 
AIR SUPPLY -Every Woman In The World (Arista) 

TOP ADD ONS 
DAN FOGELBERG -Same Old Lang Syne (Full Moon/ 

Epic) 
REO SPEEDWAGON -Keep On Loving You (Epic) 
EAGLES -Seven Bridges Road (Elektra) 

BREAK OUTS aar_ 
ANDY GIBE -Time Is Time (RSO) 

BARRY MANILOW -I Made It Through The Rain (Arista) 

WXKX- Pittsburgh (B. Christian -MD) 

** MICHAEL STANLEY BAND -He Can't Love 

You 14 -10 

** REO SPEEDWAGON -Keep On Loving You 

25 -16 

* CUFF RICHARD -A Little In Love 29 -25 

* STEELY DAN -Hey Nineteen 16 -12 

FLEETWOOD MAC- Fireflies 

OUTLAWS -Ghost Riders In The Sky 

DONNIE IRIS -Ah Leah -D -28 

DELBERT McCLINTON- Giving It Up For Your 

Love-D-30 

EARTH, WIND & FIRE- You -D -32 

ROD STEWART -Oh God I Wish I Was Home 

Tonight- LP-24 -19 

ROD STEWART -My Girl -LP -33 

KENNY LOGGINS -Here There & 

Everywhere -LP -13 

NEIL DIAMOND- America -LP -20 

WEIL -Philadelphia (D. Fennmy -MD) 

** BRUCE SPRINGSTEEN1 -Hungry Heart 9 -7 

* * AIR SUPPLY -Every Woman In The World 

8-6 

* DIANA ROSS -It's My Turn 10 -8 

* BLONDIE -The Tide Is High 16-13 

* HEART -Tell It Like It Is 18-14 

THE EAGLES -Seven Bridges Road 

ATLANTA RHYTHM SECTION -Silver Eagle 

TEDDY PENDERGRASS -Love T.K.O. 

DAN FOGELBERG -Same Old Lang Syne 

RONNIE MILSAP -Smokey Mountain Rain 

ABBA -The Winner Takes It All 

WCCK (K104)-Erie (B. Shannon-MD) 

** AIR SUPPLY -Every Woman In The World 

18-10 

** DOOBIE BROTHERS -One Step Closer 19- 

8 

* JOHN LENNON- Starting Over 21 -15 

* QUEEN -Don't Try Suicide 26 -20 

MICHAEL STANLEY BAND -He Can't Love 

You -37 
KOOL & THE GANG- Celebration -33 

ALAN PARSONS PROJECT -Games People 

Play -D6 
REO SPEEDWAGON -Keep On Loving You 

TIERRA- Together -D -39 

EARTH, WIND & FIRE -You -D -40 

KANSAS -Got To Rock On -D -38 

WFBG- ANoona (T. Booth -MD) 

** JOHN LENNON- Starting Over 8 -1 

** BARRY MANILOW-1 Made It Through The 

Rain 13 -8 

* DOOBIE BROTHERS -One Step Closer 21 -17 

* ROD STEWART- Passion 15 -10 

* BLONDIE -The Tide Is High 21 -14 

(Continued on page 22) 
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Rodio Programming 
Stations Try Sehulke II Format 
To Pull 25 -54 Year -Old Listeners 

WELL, YES -KWST -FM DJ J.J. Jackson, left, meets with Geoff Downes, a 
new member of the group Yes, following a recent concert at the Los Angeles 
Sports Arena. Looking on, center, is Atlantic local promo rep Allen Dibble. 

This story prepared by Douglas E. 
Hall in New York, Moira Mc- 
Cormick in Chicago and Robyn 
Wells in Nashville. 

NEW YORK -Why would an 
AOR station in Nashville abandon 
an AOR format that produced a 5.8 
share in the last Arbitron? Why 
would an oldies station in Hartford, 
Conn., abandon the format that pro- 
duced a 3.8? 

The reason, if not the answer. is 
Schulke II, a new syndicated format 
from beautiful music expert Jim 
Schulke that converts those lush 
background strings into foreground 
MOR vocals. 

The attraction of the format is the 
demographics it promises to deliver. 

Santa Drops Off Fall Arbitrons 
In Boston, Detroit, Washington 

Continued from page 4 

from 4.3 in the summer) and r &b 
oriented WXKS -FM holding at 4.4 
after slipping from 5.0 in the sum- 
mer and 5.5 last year at this time. 
Progressive rocking WBCN -FM 
dropped to 4.2 from a 4.4 in the sum- 
mer and a 4.7 this time last year. 

WBZ -AM's pop adult format 
earned it a 7.9, but that represents a 
drop from the 8.2 posted last sum- 
mer and last year during the fall 
sweep. WEEI -FM's soft AOR blend 
earned it a 4.7, up from 3.7 last sum- 
mer, while WAAF -FM Worcester 
slipped from last summer's 2.7 to a 
1.4. 

Billboard Gets 
Black Advisors 

NEW YORK -Mike Roberts, 
program director of WCIN -AM 
Cincinnati has been named chair- 
man of Billboard's black radio ad- 
visory committee by radio program- 
ming editor Doug Hall. 

Roberts. has in turn named the 
following to be members of his com- 
mittee: Carl Conner of WAOK -AM 
Atlanta, J.J. Jeffries of KSOL -FM 
San Francisco, Dewayne Dancer of 
KNOK -FM Fort Worth, Lee Sher- 
man of WUSS -AM Atlantic City 
and Jessie Robinson of KAEZ -FM 
Oklahoma City. 

The committee, along with other 
Billboard advisory committees for 
other formats, will advise the maga- 
zine on editorial matters and partici- 
pate in the annual judging of Bill- 
board's radio competition. 

WRKO -AM took a dive from 4.0 
last summer to 2.7 this time with a 
top 40 format. Another top 40 outlet, 
WVBF -FM, dropped from last sum- 
mer's 5.6 to a 4.1.WJIB -AM, a beau- 
tiful outlet aligned with the Schulke 
syndication web. produced a re- 
spectable 7.4 share, up from 6.2 last 
summer but down from the 9.9 it 
had a year ago. WXKS -AM, featur- 
ing big band oldies, had a 3.4 share 
compared to a 3.4 last summer. 

In Detroit, WLLZ nearly captured 
first place in the market from the tra- 
ditional leader, MOR WJR -AM, 
which slipped from a 13.8 in the 
summer and a 10.1 a year ago to 8.7. 

But it was the other AORs that 
WLLZ hurt: Shamrock's WWWW- 
FM, down from 4.2 in the summer 
and 4.5 a year ago to 1.6 and ABC's 
WRIF -FM from 6.1 in the summer 
and 6.3 a year ago to 5.1. 

Doubleday Broadcasting presi- 
dent Gary Stevens, who had a hand 
in shaping the WLZZ format along 
with Urbiel and music director John 
Larson, takes particular pride that 
the $8.5 million Doubleday paid for 
the station last summer is paying off. 

Stevens says that although the 
music varies, the format is also in 
place at Doubleday's KWK -AM/ 
WWWK -FM St. Louis and KDWB- 
AM-FM Minneapolis. The format 
was installed at KDWB in the 
spring. The format has already 
proven itself in St. Louis where the 
share climbed from 0.6 to 7.8 on the 
FM in four Arbitrons. 

Aside from the AOR battle in De- 
troit. country WCXI -AM moved up 
from 4.3 in the summer to 5.5. just 
about where the station was a year 

Producers Elect Officers 
LOS ANGELES -Bo Donovan, 

vice president of Tuesday Produc- 
tions in San Diego, has been elected 
president of AIR, the one -year old 
Assn. of Independent Radio - 
producers. 

Other new officers include vice 
president Pat Shaughnessy of TM 
Productions in Dallas; secretary 
Tom Rounds of Watermark, Inc., 
Los Angeles; and treasurer Harvey 
Mednick, vice president of RKO 
Radio, Los geles. 

Donovan says that the AIR Direc- 
tory of Radio Programming. the first 
comprehensive national directory of 
radio programming services, will be 
published twice a year in January 
and July. Of the 10,000 copies ex- 
pected to be printed, complimentary 

copies will be sent to the general 
manager of every AM and FM sta- 
tion in the U.S. and an additional 
copy will be sent to every program 
director in the top 200 markets. 
Other copies will be distributed to 
network radio executives, radio sta- 
tion group owners, advertising 
agencies and AIR members. 

The six sections of the directory 
will be devoted to formats, music 
programs, feature programs, net- 
work services, special services (jin- 
gles, production libraries) and a 
cross -indexed yellow pages of ven- 
dors. Preliminary research has re- 
vealed no less than 500 active ven- 
dors in radio programming 
nationally. 

ago when it had a 5.6. Contempo- 
rary WMJC -FM slipped from 6.2 in 
the summer to the 5.0 it held a year 
ago. Contemporary CKLW -AM is 
up to 3.6 from 2.8 in the summer, but 
this is below the 4.4 it held a year 
ago. 

In Washington, MOR WMAL- 
AM continues its leadership of the 
market with double digit shares. The 
latest 10.9 share is a slight gain from 
summer's 10.3, but down from 11.8 a 
year ago. 

AOR WAVA -FM slipped a full 
share point to 3.5, but this is ahead 
of the 2.8 it had a year ago. Beautiful 
WGAY -FM climbed from 5.6 to 8.2. 
Black WHUR -FM rose from 3.8 to 
4.7. 

Boston. Detroit and Washington 
were measured from Oct. 23 to Nov. 
19. Other markets like New York, 
which has had its sweep time ex- 
tended, won't be out until the end of 
January. New York was measured 
from Sept. 25 to Dec. 17. 

While WKQB -FM Nashville had a 

5.8 share with its AOR format. its 
strength was with men 18 to 24. Gen- 
eral sales manager Barbara Levin- 
son explains. "We thought this was a 
better direction. We're going after 
the 25 to 54- year -old demographics." 

Reminded of the 5.8 WKQB had, 
Levinson responds, "They were not 
setting the world on fire. They were 
picking up teens." With 25 to 54 the 
most popular buy with national ad- 
vertisers, practically no station wants 
to admit it has teen listeners. 

Levinson also says the format is 

more compatible with sister AM sta- 
tion, WLAC, which recently 
switched from adult contemporary 
to talk. 

The story is much the same in Chi- 
cago where WEFM -FM, with less to 
lose -in the last Arbitron its AOR 
format had a 1.8 share -has also 
moved to Schulke II. 

"We are going after a big void in 
the market." says Jim C. Miller, 
WEFM general manager. He points 
out that Chicago's other adult con- 
temporary FM stations (WCLR- 
FM, WKQX -FM, WFYR -FM, 
WBBM -FM) are still aiming at 25- 
34 adults and 18 -24 women. 
WEFM's target, says Miller, is the 
18 -49 adult group. 

"If you take a look at demograph- 
ics," says Miller, "we're getting 
older. The move was made to guar- 
antee that we would grow with the 
population." 

Miller says demographics are 
showing fewer listeners in the 18 -34 
market who favor a contemporary 
format. "We all got wrapped up in 
rock and roll and assumed that ev- 
eryone under 25 listens to rock and 
roll," says Miller. "It's not true." 

WEFM's new format is designed 
to give adult listeners "something in 
between" beautiful music and AOR. 
"There is a tremendous amount of 
dissatisfaction with radio today," 
says Miller. "We believe Schulke II 
will bring the people back to radio 

who had simply stopped listening 
because they couldn't find anything 
they liked." 

According to Miller, the Schulke 
beautiful music format, currently 
employed in 65 markets, is rated 
number one in 28 of those markets. 
"Schulke is a bona fide winner," he 
says, "and we believe he's going to 
win in Chicago." 

WEFM's format change is the sec- 
ond in over 25 years. One of the first 
FM stations in the country, WEFM 
was started in 1941 by the Zenith 
Corp., and by the 1950's had estab- 
lished a reputation as one of Chi- 
cago's foremost classical stations. 

WEFM went from classical to 
contemporary in February 1978. a 
switch achieved despite opposition 
by a citizen's group. 

In Hartford WRCQ -AM dropped 
its oldies format to join up with 
Schulke. It was AM radio Schulke 
had in mind when he started to de- 
sign this format a couple of years 
ago. 

But four of the seven stations he's 
signed up are FM. Also on board for 
Schulke II are WHUE -AM Boston, 
WEZW -FM Fort Lauderdale, 
WWL -FM New Orleans and 
KDQQ -AM Albuquerque. WHUE, 
WEWZ and WWL all had been run- 
ning beautiful music from Schulke 
competitors. 

Schulke predicts he will have 25 to 
35 stations in 12 months and "ten or 
12 within the first quarter." Among 
these, he says, will be a station in Los 
Angeles. 

"Not since 1970. when SRP 
(Schulke Radio Productions) was 
formed (and its beautiful music for- 
mat was introduced) has a syndi- 
cated format been introduced into a 
major market." Schulke says. 

The format features such artists as 
Frank Sinatra, Barbra Streisand. 
Neil Diamond, Kenny Rogers, Anne 
Murray and the Carpenters singing 
both their hits and "pre 1960s stand- 
ards," Schulke explains. 

Network Satellite Transmissions 
Key To Netting Huge Audiences? 

Continued f-,.m page 4 

Glen Morgan, predicts that Mutual 
will have 600 earth receiving dishes 
at affiliates by "the third quarter of 
1981" to receive Mutual program- 
ming. He hints that there may be a 
weekly syndicated show hosted by a 
top pop artist coming in 1981. 

Acknowledging Mutual's success 
in country programming, Morgan 
adds that "We want to service our 
pop and adult contemporary sta- 
tions, too." 

One country program that Mutual 
will be backing away from is "Jam- 
boree In The Hills," originated by 
WWVA -AM Wheeling, W. Va. 
which is being cancelled because of 
lack of advertising support. 

Station support for special pro- 
gramming has often outstripped na- 
tional advertiser commitment. In 
their first efforts to launch Source 
special programming. NBC often 
gave away shows which were not 
sold nationally. 

Ed Salmon, program director of 
WHN -AM New York, producer of 
several Mutual specials and consult- 
ant to Mutual's new acquisition, 
WCFL -AM Chicago, underscores 
this concern: "Unfortunately, ad- 
vertisers' demand (for such pro- 

gramming) has not equalled station 
demand. When national advertisers 
wake up to the incredible bargain of 
network radio, this type of program- 
ming will explode." Will 1981 be the 
year? 

Sklar takes a cautious view. He 
says his network's moving slowly 
into satellites. "ABC won't be in sat- 
ellites in 1981." he advises. "There 
will be a more businesslike approach 
in this whole area. Programming 
must make money. It must make 
economic sense. A lot of people have 
jumped into this programming. Now 
the hard business decisions will face 
the glamour decisions. Everyone is 

getting more bottom line conscious." 
Sklar sees a continued expansion 

of music on FM and a move in AM 
to "alternative programming." He 
points out that AM "cannot wait for 
the FCC to come up with AM stereo 
standards." He admits that ABC is 
working on a talk network plan, but 
adds that is an area he cannot dis- 
cuss. 

Plans that ABC can discuss in- 
clude the upcoming shows set for its 
four networks in the next few 
months. 

These include the shift of DIR's 
"King Biscuit Flour Hour" weekly 

Sunday show to ABC's FM Net- 
work, the bi- weekly "Silver Eagle" 
country show on ABC's Entertain- 
ment Network and a 12 -hour special 
of Dr Pepper Central Park concerts 
on Valentine's Day on the FM Net- 
work. In all, there will be 96 specials 
from ABC in 1981 if you count all 
the "King Biscuit" and "Silver 
Eagle" shows. That's triple the out- 
put for 1980. 

ABC has also signed up GK Pro- 
ductions to produce a seven -part "A 
Night On The Road" series for Coca - 
Cola. GK was responsible for the 
"Supergroups In Concert" that aired 
over ABC in 1980. These two -hour 
shows will run on April 25 through 
Aug. 8. Which acts will be featured 
has not been disclosed. 

The Source has an Outlaws con- 
cert lined up for Jan. 23, 24 or 25 (at 
station's discretion); a Grateful 
Dead special set for Feb. 6.7 or 8; a 
Hall & Oates concert set for Feb. 20, 
21 or 22; a Rossington Collins en- 
core from the New Year's Eve live 
broadcast set for March 6. 7 or 8; a 
Charlie Daniels special set for 
March 20, 21 or 22; a Kansas special 
set for April 3, 4 or 5; and an Eddie 
Money special set for April 10. 11 or 
12. 
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Billboard R, Sin9Ies Radio Movers 

Plo Isst To Add Ons 

Continued Jrom page 20 

BETTE MIDLER-My Mother's Eyes 

TEDDY PENDERGRASS -Love T.K.O. 

MICHAEL STANLEY BAND -He Can't Love 

You -D -29 

ROBIN WILLMMS -I Yam What I Yam 

FLEETWOOD MAC -The Farmer's Daughter - 
LP 

WKBO- Harrisburg (B. Gann -MD) 

* * KOOL L THE GANG- Celebration 23-15 

** TIERRA- Together 24-18 

* STEELY DAN -Hey Nineteen 15-10 

* BOISCAGGS -Miss Sun 25 -19 

* DAN FOGELBERG -Same Old Lang Syne 28- 

20 

BLUES BROTHERS -Who's Making Love - 
D25 
DOLLY PARTON -9 To 5 -D -22 

WQXA (W- 106) -York (S. Gallagher -MD) 

* * 1(001 & THE GANG -Celebration 4 -3 

** JOHN LENNON- Starting Over 3 -1 

* BARRY MANILOW -I Made It Through The 

Rain 19 -15 

* ROD STEWART - Passion 14-10 

* BLONDIE -The Tide Is High 9-6 

THE ALAN PARSONS PROJECT -Games 
People Play 

DAN FOGELBERG -Same Old Lang Syne 

DELBERT McCUNTON- Giving It Up For Your 

Love -D-28 
EDDIE RABBI1'1 -1 Love A Rainy Night -D -22 

REO SPEEDWAGON -Keep On Loving You - 
D-24 

DOLLY PARTON -9 To 5 

BLUES BROTHERS -Who's Making Love 

WRQX (Q- 107)- Washington (R. Fowler -MD) 

** JOHN LENNON- Starting Over 7 -1 

** BLONDIE -The Tide Is High 26 -8 

* THE POUCE -De Do Do Do, De Da Da Da 15- 

9 

* AIR SUPPLY -Every Woman In The World 8-5 

REO SPEEDWAGON -Keep On Loving You 

DAN FOGELBERG -Same Old Lang Syne 

CUFF RICHARD -A Little In Love 

MICHAEL STANLEY BAND -He Can't Love 

You 

STEVIE WONDER -I Ain't Gonna Stand For It 

JOHN LENNON- Woman -X 
JOHN LENNON- Watching the Wheels -X 

WPGC -Washington (D. Geronimo -MD) 

** BLONDIE -The Tide Is High 13 -7 

** THE JACKSONS- Heartbreak Hotel 21.17 

* BOZ SCAGGS -Miss Sun 18-16 

* ANDY GIBB -Time Is Time 16.11 

* BARRY MANILOW -I Made It Through The 

Rain 4-2 

STEVIE WONDER -I Ain't Gonna Stand For 

It -24 
REO SPEEDWAGON -Keep On Loving You - 
25 - 

WCAO-BaNinore (S. Richards-MD) 

** EDDIE RABBITT-1 Love A Rainy Night 22- 

17 

** ABBA -T he Winner Takes lt All 24 -20 

* BETTE MIDLER -My Mother's Eyes 23-18 

* DAN FOGELBERG -Same Old Lang Syne 28- 

22 

* ANDY GIBB -Time Is Time 25 -21 

CHARLES FOX- Seasons 

DOLLY PARTON -9 To 5 -D -26 

TEDDY PENDERGRASS -Love T.K.O. -D -24 

FRED KNOBLOCK & SUSAN ANTON- Killin' 

Time -D.29 
CUFF RICHARD -A Little In Love -D -30 

WFBR -Baltimore (A Szulinski -MD) 

** JOHN LENNON- Starting Over 2 -1 

** RODSTEIVART- Passion 10-5 

* BLONDIE -The Tide Is High 16-8 

* STEELY DAN -Hey Nineteen 21 -12 

* BARRY MANILOW -I Made It Through The 

Rain 12 -7 

CUFF RICHARD -A Little In Love -29 
REO SPEEDWAGON -Keep On Loving You 

EDDIE RABBITT-I Love A Rainy Night -D -26 

TIERRA- Together -D -30 

OUTLAWS- Riders In The Sky 

THE EAGLES -7 Bridges Road -D -28 

WYRE- Annapaolis (J. Diamond -MD) 

** DOLLY PARTON -9 To 5 21.17 

** DELBERT McCUNTON- Giving It Up For 

Your Love 23 -16 

* BOZ SCAGGS -Miss Sun 24-15 

* EDDIE RABBITT -I Love A Rainy Night 29-21 

* ANDY GIBB -Time Is Time 17-12 

ALAN PARSONS PROJECT -Games People 

Play 

MICHAEL STANLEY BAND -He Can't Love 

You 

THEJACKSONS- Heartbreak Hotel -D -22 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D -23 

BETTE MIDLER-My Mother's Eyes 

DAN FOGELBERG -Same Old Lang Syne -D- 
18 

MANHATTAN TRANSFER -Trickle Trickle -X 

WGH- Hampton (B. Canada -MD) 

* * BLONDIE -The Tide Is High 11.7 

** JOHN LENNON -Woman D -23 

* HEART -Tell It Like It Is 22 -16 

DAN FOGELBERG -Same Old Lang Syne 

ABBA -The Winner Takes It All 

BLUES BROTHERS-Who's Making Love 

BRUCE SPRINGSTEEN -Hungry Heart-D -15 

DIANA ROSS -It's My Turn -D -20 

WQRK (Q- FM)- Norfolk (D. Davis -MD) 

** STEELY DAN -Hey Nineteen 10-4 

** THE POUCE -De Do Do Do, De Da Da Da 

27 -22 

* SPINNERS -I lust Want To Fall In Love 33- 

25 

* DAN FOGELBERG -Same Old Lang Syne 26 

19 

* BLONDIE -The Tide Is High 29 -24 

TEDDY PENDERGRASS -Love T.K.O. 

JOHN LENNON -Woman 
REO SPEEDWAGON -Keep On Loving You - 
LP 

BLUES BROTHERS-Who's Making Love 

WRVQ (Q-94)- Richmond (B. Thomas -MD) 

** JOHN LENNON- Starting Over 2-1 

** BLONDIE -The Tide Is High 13 -4 

* THE ALAN PARSONS PROJECT -Games 
People Play 17 -1 

* BARBRA STREISAND AND BARRY GIBB - 
Guilty 14-10 

* STEELY DAN -Hey Nineteen 19 -12 

* THE BABYS -Turn And Walk Away 18 -11 

STEVIE WONDER -I Ain't Gonna Stand For 

It 

BLUES BROTHERS -Who's Making Love 

SoutheasE Region 
aaaaaaa* PRIME MOVERS 

JOHN LENNON- Starting Over (Geffen) 
KOOL & THE GANG- Celebration (De-Lite) 
ROD STEWART- Passion (Warner Bros.) 

TOP ADD ONSr 
JOHN LENNON -Woman (Geffen) 
BLUES BROTHERS -Who's Makin' Love (Atlantic) 
TIM-Together (Boardwalk) 

BREAKOUTS 
CUFF RICHARD -A Little In Love (EMI -America) 

EAGLES -Seven Bridges Road (Elektra) 

JAEXSONS- Heartbreak Hotel (Epic) 

WQXI- AM- Atlanta (J. McCartney -MD) 

** DOOBIE BROTHERS -One Step Closer 19- 

14 

** JOHN LENNON- Starting Over 11-1 

* THE POLICE -De Do Do Do, De Da Da Da 7 -3 

* BARRY MANILOW -I Made It Through The 

Rain 2120 
* WIWS THE GUARD -Merry Christmas At 

The NFL 25-15 

RRA COOLIDGE -Fool That I Am 

LTD -Shine On 

DON WILLIAMS -I Believe In You -D-25 
DAN FOGELBERG -Same Old Lang Sync -D 
21 

OUVIA NEWTON -JOHN /CLIFF RICHARD - 
Suddenly -D -26 

DOLLY PARTON -9 To 5 -D -28 

WQXI- FM- Atlanta (J. McCartney -MD) 

** REO SPEEDWAGON -Keep On Loving You 

24-17 

* * DAN FOGELBERG -Same Old Lang Syne 

21.14 

* BLONDIE -The Tide Is High 12 -9 

* STEELY DAN -Hey Nineteen 19-12 

* NEIL DIAMOND -Love On The Rocks 6-3 

JOHN LENNON -Woman 
RONNIE MILSAP- Smokey Mountain Rain - 
D.28 

RITA COOLIDGE -Fool That I Am -D -30 

BLUES BROTHERS -Who's Making Love -LP 
LEO SAYER- Living In The Fantasy -LP 

WBBQ -Augusta (B. Stevens -MD) 

** JOHN LENNON-Starting Over 6-1 

** HEART -Tell It Like It Is 13-8 

* STEELY DAN -Hey Nineteen 16-11 

* BLONDIE -The Tide Is High 15 -10 

* ANDY GIBB- Timels Time 19.14 

CUFF RICHARD -A Little In Love 

BLUES BROTHERS -Who's Making Love 

MICHAEL STANLEY BAND -He Can't Love 

You -D-27 
REO SPEEDWAGON -Keep On Loving You - 
D-29 

BOZ SCAGGS -Miss Sun -D -28 

DAN FOGELBERG -Same Old Lang Syne-D- 
30 

ROCKPILE- Teacher Teacher 

WSGA- Savannah (J. Lewis -MD) 

** KOOL & THE GANG- Celebration 7 -4 

** JOHN LENNON- Starting Over 10-1 

* DONNA SUMMER -Cold Love 26 -22 

* AIR SUPPLY -Every Woman In The World 11- 

9 

* TEDDY PENDERGRASS -Love T.K.O. 15-12 

REO SPEEDWAGON -Keep On Loving You - 
D-32 

DAN FOGELBERG -Same Old Lang Syne- 
D 31 

DELBERT McCLINTON- Giving It Up For Your 

Love -D35 
EDDIE RABBITT-I Love A Rainy Night -D -36 

THE STARWARS INTERGALACTIC DROID 

CHOIR & CHORALE -What Can You Get A 

Wookie For Christmas -D -33 

JOHN LENNON- Woman -D -34 

WSGF (95- SGF)- Savannah (J. Davis -MD) 

** JOHN LENNON- Starting Over 6 -2 

** BLONDIE -The Tide Is High 13 -8 

* KOOL & THE GANG- Celebration 16 -12 

* BRUCE SPRINGSTEEN -Hungry Heart2.1 

DOLLY PARTON -9 To 5 

BLUES BROTHERS -Who's Making Love 

QUEEN lash 

THE JACKSONS-Heartbreak Hotel 
REO SPEEDWAGON -Keep On Loving You 

WAYS -Charlotte (L Simon -MD) 

** JOHN LENNON- Starting Over 13 -4 

** EAGLES -Seven Bridges Road 27 -22 

* STBIIE WONDER-1 Ain't Gonna Stand For It 

28-24 

* EDDIE RABBITT-I Love A Rainy Night 24-20 

* BOISCAGGS -Miss Sun 22-19 

TIERRA- Together 

JOHN LENNON -Woman 
THEJACKSONS- Heartbreak Hotel -D -29 

REO SPEEDWAGON -Keep On Loving You - 
DP 

TEDDY PENDERGRASS -Love T.K.O. -DP 
DAN FOGELBERG -Same Old Lang Syne -D- 
21 

MANHATTAN TRANSFER -Trickle Trickle -D- 
30 

ARETHA FRANKUN -United Together -DP 

NUB- Fayetteville (L Canon -MD) 

No List 

WISE -Asheville (J. Stevens -MD) 

** DELBERT McCUNTON- Giving It Up For 

Your Love 36-30 

** JOHN LENNON- Starting Over 3 -1 

* KOOL & THE GANG-Celebration 21-18 

* STEELY DAN -Hey Nineteen 24-21 

* BOI SCAGGS -Miss Sun 23-20 

WKIX -Raleigh (R. McKay -MD) 

** JOHN LENNON- Starting Over 8 -5 

* KOOL & THE GANG- Celebration 7-4 

DIONNE WARWICK -Easy Love 

DELBERT McCUNTON- Giving It Up For 

Your Love 

ROD STEWART- Passion -D -24 

STEELY DAN -Hey Nineteen -D -23 

DIANA ROSS -It's My Turn -D -26 

ANDY GIBB -Time Is Time -D -25 

WSEZ- Winston -Salem (B. Ziegler -MD; J. 

Michael -PD) 

** THE JACKSONS- Heartbreak Hotel 30-27 

* * ANDY GIBB -Time Is Time 27-23 

* KOOL & THE GANG- Celebration 8-5 

* ROD STEWART- Passion 20-18 

* DOOBIE BROTHERS -One Step Closer 18-16 

BOZ SCAGGS-Miss Sun 

TIERRA- Together 

THE EAGLES -Seven Bridges Road -D -32 

BLUES BROTHERS -Who's Making Love -D- 
34 

WANS -Anderson (J. Evans -MD) 

** ROD STEWART- Passion 15 -8 

** EAGLES -Seven Bridges Road 10 -3 

* DELBERT McCLINTON- Giving It Up For 

Your Love 38 -23 

* STEVIE WONDER -I Ain't Gonna Stand For It 

24-13 

* REO SPEEDWAGON -Keep On Loving You 

26-15 

* JOHN LENNON- Starting Over 3 -1 

OUTLAWS- Riders In The Sky -D -35 

JOHN LENNON-Woman 

CUFF RICHARD -A Little In Love 

SUPERTRAMP- Breakfast In America -D -32 

THE ALAN PARSONS PROJECT -Games 
People Play -D -36 

SPINNERS -I Just Want To Fall In Love -D- 
33 

QUEEN -Need Your Loving Tonight 

DIRESIRAITS- Skateaway -D -38 

DOLLY PARTON-9 To 5 

WIMA- Charleston (D. Lloyd -MD) 

No List 

KLAZ -FM (I.98)- LITTLE ROCK (D. Taylor -MD) 

** DELBERT McCUNTON- Giving It Up For 

Your Love 27 -16 

* * BARBRA STREISAND /BARRY GIBB - 
Guilty 9 -5 

* THE POLICE -De Do Do Do, De Da Da Da 15- 

9 

* DAN FOGELBERG -Same Old Lang Syne 37- 

30 

* LTD -Shine On 18-14 

THE JACKSONS- Heartbreak Hotel -D -40 

EAGLES -Seven Bridges Road -D -39 

THE ALAN PARSONS PROJECT -Games 
People Play 

JIMMY MACK-Hurt 

WWKX (KX- 104) -Nashville (B. Richards -MD) 

** JOHN LENNON- Starting Over 4-1 

** THE POLICE -De Do Do Do, De Da Da Da 

1610 

* STEELY DAN -Hey Nineteen 22-18 

* RODSTEWART- Passion 11.8 

* BLONDIE -The Tide Is High10.7 

BLUES BROTHERS-Who's Making Love 

TEDDY PENDERGRASS- LoveT.K.O. 

DELBERT McCUNTON- Giving It Up For Your 

Love -D-26 
EDDIE RABBITT-I Love A Rainy Night -D -28 

REO SPEEDWAGON -Keep On Loving You - 
D-27 

DAN FOGELBERG -Same Old Lang Syne -D- 
29 

DOLLY PARTON -9 To 5 -D -30 

WHBQ -Memphis (C. Duvet -PD) 

** AIR SUPPLY -Every Woman In The World 

14 -9 

** BARRY MANILOW -I Made It Through The 

Rain 2115 
** ROD STEWART- Passion 23 -16 

** JOHN LENNON- Starting Over 10-6 

** BLONDIE -The Tide Is High 16 -11 

THE POUCE -De Do Do Do, De Da Da Da- 
D-29 

KENNY LOGGINS- Celebrate Me Home 

EDDIE RABBITT-I Love A Rainy Night 

BOZ SCAGGS -Miss Sun 

LTD -Shine On 

TIERRA- Together 

BLUES BROTHERS -Who's Making Love 

WNOX- Knoxville (S Majors -MD) 

** ROD STEWART- Passion 15 -10 

** RONNIE MILSAP -Smokey Mountain Rain 

20 -15 

* EDDIE RABBITT-1 Love A Rainy Night 24-20 

* BARRY MANILOW -I Made It Through The 

Rain 26-19 

* TIERRA- Together 27.23 

CUFF RICHARD -A Little In Love 

BLONDIE -The Tide Is High 

THEJACKSONS- Heartbreak Hotel 
REO SPEEDWAGON -Keep On Loving You - 
D28 
BOZ SCAGGS -Miss Sun -D -25 

DAN FOGELBERG -Same Old Lang Syne -D- 
26 

THE STARWARSINTERGALACTIC DROID 

CHOIR & CHORALE -What Can You Get A 

Wookie For Christmas -X 
WIWS THE GUARD- Christmas In The NFL- 
X 

WWI-Knoxville (F. Story-MD) 

** JOHN LENNON- Starting Over 6-1 

** ROD STEWART- Passion 5 -3 

* BLONDIE -The Tide Is High 10 -8 

* NEIL DIAMOND -Love On The Rocks 8-5 

* RONNIE MILSAP- Smokey Mountain Rain 

12,10 

CLIFF RICHARD -A Little In Love 

KOOL & THE GANG- Celebration 

REO SPEEDWAGON -Keep On Loving You 

DAN FOGELBERG -Same Old Lang Syne -D- 
27 

TIERRA- Together 

BLUES BROTHERS -Who's Making Love -D. 
30 

WSKZ (KI.106)- Chattanooga (D. Carroll -MD) 

** STEELY DAN -Hey Nineteen 14-8 

** KOOL & THE GANG -Celebration 27-16 

* EDDIE RABBITT-I Love A Rainy Night 20-14 

* REO SPEEDWAGON -Keep On Loving You 

22 -17 

* BLONDIE -The Tide Is High 7-3 

OUTLAWS- Riders In The Sky 

TIERRA- Together -25 
KENNY LOGGINS- Celebrate Me Home 

AC /DC -Back In Black 

DELBERT McCLINTON- Giving It Up For Your 

Loue -D.27 
DAN FOGELBERG -Same Old Lang Syne -D- 
26 

WERC -Birmingham (M. Thompson -MD) 

** STEELY DAN -Hey Nineteen 21-14 

** LTD -Shine On 24-18 

* DELBERT McCLINTON- Giving It Up For 

Your Love 25-22 

* EDDIE RABBITT-I Love A Rainy Night 16 -10 

* ROD STEWART- Passion 11-7 

JOHN LENNON -Woman 
THE EAGLES -Seven Bridges Road 

DOLLY PARTON -9 To 5 

KENNY LOGGINS- Celebrate Me Home 

TIERRA- Together -D -25 

DAN FOGELBERG -Same Old Lang Syne -D- 
26 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D-28 

WKXX (KXX 106)- Birmingham (L O'Day -MD) 

** STEELY DAN -Hey Nineteen 12-7 

** DAN FOGELBERG -Same Old Lang Syne 

26-19 

* THE ALAN PARSONS PROJECT -Games 
People Play 30 -24 

* DOOBIE BROTHERS -One Step Closer 11-6 

* ROD STEWART- Passion 9-2 

BLONDIE- Rapture 

TEDDY PENDERGRASS -Love T.K.O. 

MICHAEL STANLEY BAND -He Can't Love 

You -D-29 
STEVIE WONDER -I Ain't Gonna Stand For 

It -D-26 
BETTE MIDLER -Ey Mother's Eyes -D -30 

ROCKPILE- Teacher Teacher 

The above chart is based on information as of 12/29/80. 

BLUES BROTHERS -Who's Making Love -D- 
25 

JOHN LENNON-Woman 

WSCN -Birmingham (W. Brian -MD) 

** JOHN LENNON- Starting Over 4 -1 

** BARRY MANILOW -I Made It Through The 

Rain 11 -8 

* STEELY DAN -Hey Nineteen 17 -10 

* EDDIE RABBITT-I Love A Rainy Night 22 -14 

* LTD -Shine On 14-9 

DOLLY PARTON -9 To 5 

BLUES BROTHERS -Who's Making Love 

REO SPEEDWAGON -Keep On Loving You - 
D-23 

DAN FOGELBERG -Same Old Lang Syne -D- 
24 

RONNIE MILSAP -Smokey Mountain Rain - 
D-22 

WARY- Huntsville (J. Kenricks -MD) 

** KOOL &THEGANG- Celebration 10-6 

** JOHN LENNON- Starting Over 3 -1 

* STEELY DAN -Hey Nineteen 22 -18 
* DAN FOGELBERG -Same Old Lang Syne 28- 

23 

* LTD -Shine On 1710 

TEDDY PENDERGRASS -Love T.K.O. 

JOHN LENNON -Woman 
CUFF RICHARD -A Little In Love -D -30 

ABBA -The Winner Takes It All- D-29 

OUTLAWS- Riders In The Sky 

*BHT- Montgomery (R. Thomas -MD) 

No List 

MX- Jackson (L Adams -MD) 

No List 

WBJW (B1. 105) -Orlando (T. Long -MD) 

** THE POUCE -De Do Do Do, De Da Da Da 

24-19 

* * AIR SUPPLY -Every Woman In The World 

19 -14 

* PAT BENATAR-Hit Me With Your Best Shot 

10-6 

* DOOBIE BROTHERS -One Step Closer 22-18 

* ROD STEWART-Passion 16 -9 

BARRY MANILOW -I Made It Through The 

Rain -D36 
EAGLES -Seven Bridges Road -D -35 

CUFF RICHARD -A Little In Love -D -37 

KOOL & THE GANG- Celebration -D -38 

DON WILLIAMS -I Believe In You -D -39 

REO SPEEDWAGON -Keep On Loving You 

DAN FOGELBERG -Same Old Lang Syne 

TIERRA- Together -D -40 

WRBQ (Q- 105) -Tampa (P. McKay -MD) 

** JOHN LENNON- Starting Over 5-1 

* * TEDDY PENDERGRASS -Love T.K.O.30- 

14 

* STEELY DAN -Hey Nineteen 25 -18 

* HEART -Tell It Like It Is 14 -10 

* DAN FOGELBERG -Same Old Lang Syne 28- 

24 

THE JACKSONS- Heartbreak Hotel -19 
BLUES BROTHERS -Who's Making Love 

EDDIE RABBITT-I Love A Rainy Night -D -28 

DOLLY PARTON -9 To 5 -30 
THE EAGLES -Seven Bridges Road -D -29 

WLCY -Tampa (M. Weber -MD) 

* * RRA COOLDGE -Fool That I Am 21-13 

** RONNIE MILSAP- Smokey Mountain Rain 

26-20 

* EDDIE RABBITT -I Love A Rainy Night 18-12 

* DOOBIE BROTHERS -One Step Closer 14-10 

* BOBBY GOLDSBORO- Goodbye Marie 17-11 

BLONDIE -The Tide Is High -D -24 

DOLLY PARTON-9 To 5 -D -26 

CUFF RICHARD -A Little In Love -D -22 

DELBERT McCUNTON- Giving It Up For Your 

Love -D.29 
STEELY DAN -Hey Nineteen -D -27 

BOISCAGGS -Miss Sun -D -25 

DAN FOGELBERG -Same Old Lang Syne -D- 
23 

WAPE -Orange Park (P. Sebastian -MD) 

** ROD STEWR RT- Passion 14 -3 

** JOHN LENNON -Starting Over 7 -1 

* STEELY DAN -Hey Nineteen 19 -13 

* DOOBIE BROTHERS -One Step Closer 22.1E 

* LTD -Shine On 25-18 

STEVIEWONDER -I Ain't Gonna Stand For 

It 

JOHN LENNON- Beautiful Boy 

DELBERT McCUNTON- Giving It Up For You 

Love -D-23 
McGUFFEY LANE -Long Time Loving You 

DAN FOGELBERG -Same Old Lang Syne -D- 
24 

ANDY GIBB -Time Is Time -D -20 

THE BABYS -Turn And Walk Away -D -22 

DOLLY PARTON -9 To 5 -D -25 

EDDIE MONEY- Toccata -D -21 

BLUES BROTHERS -Who's Making Love 

*IVY (Y-103)-Jacksonville (S. Sherwood -MD) 

** RODSTEWART- Passion 16-10 

** ABBA -The Winner Takes It All 20 -16 

* DELBERT McCUNTON- Giving It Up For 

Your Love 38-30 

* STEELY DAN -Hey Nineteen 31-21 

* TEDDY PENDERGRASS- Love T.K.D. 36-26 

RONNIE MILSAP -Smokey Mountain Rain 

TIERRA- Together 

CUFF RICHARD -A Little In Love-D-38 

RITA COOLIDGE -Fool That I Am 

THE ALAN PARSONS PROJECT -Games 
People Play-D-39 
REO SPEEDWAGON -Keep On Loving You - 
D37 

DAN FOGELBERG -Same Old Lang Syne-D- 
36 

DOLLY PARTON -9 To 5 -D-40 

WKXY -Sarasota (T. Wiliam -MD) 

** JOHN LENNON- Starting Over 8 -3 

** BRUCE SPRINGSTEEN- Hungry Heart 2 -1 

* REO SPEEDWAGON -Keep On Loving You 

26-19 

* OLIVIA NEWTON -JOHN /CUFF RICHARD - 
Suddenly 29 -21 

* ANDY GIBB -Time Is Time 25 -17 

802 SCAGGS-Miss Sun 

THE ALAN PARSONS PROJECT -Games 
People Play 

KOOL b THE GANG- Celebration -D -24 

DONNA SUMMER-Cold Love 

DELBERT McCUNTON- Giving It Up For Your 

Love -D -26 

EDDIE RABBITT-I Love A Rainy Night -D -25 

T1ERRA-Together 

DOLLY PARTON -9 To 5 -D -28 

BLUES BROTHERS -Who's Making Love -D- 
30 

PATRICIA JOHNS-Look Up 

WAXY -R. Lauderdale (R. Shaw-PD) 

** KOOL A THE GANG- Celebration 11-6 

** JOHN LENNON- Starting Over 4 -1 

* THE POLICE -De Do Do Do, De Da Da Da 21- 

17 

* PAT BENATAR -Hit Me With Your Best Shot 

107 

* BARRY MANILOW -I Made It Through The 

Rain 24 -19 

THE JACKSONS- Heartbreak Hotel 

BOISCAGGS -Miss Sun 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D -24 

EDDIE RABBITT-I Love A Rainy Night -D -26 

EAGLES-Seven Bridges Road 

Copyright 1980, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth- 
erwise, without the prior written 
permission of the publisher. 

More Stations? 
LONDON -Britain may have 

more than 100 local radio stations by 
the mid '80s, if recommendations in 
the third report by the Home Of- 
fice's Local Radio Working Party 
are accepted by the government. 

Speaking in the House of Com- 
mons, home secretary William 
Whitelaw said the report recom- 
mended a further 10 such stations 
for the BBC, and 25 more commer- 
cial stations for the Independent 
Broadcasting Authority. The gov- 
ernment was inviting comments, 
and would reach a decision after fur- 
ther talks with the BBC and IBA. 

Almost 90% of England will be 
covered once the new stations are on 
air, but the report does leave open 
the possibility of some further devel- 
opment in the future, should re- 
sources and frequences be available. 
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Radio Programming 

Goodphone Commenlaries_ 
Moving Beyond Programming Ruts 

By STEVE REED 
LUFKIN, Tex. -If I told you that 

it is possible to successfully program 
a station with minimum regard to 
demographic appeal or chart posi- 
tion, you might call me nuts. If I told 
you that it is possible to format a sta- 
tion with little regard to industry 
"standards," you might commit me. 
But before you do that, read on ... I 

feel I have a format success story 
worth pondering. 

Mike Harrison had an incredible 
article in the Nov. 29th issue of Bill- 
board, entitled "A Format A Day." 
In it, he made several important ob- 
servations: 

1) "... most of the format changes 
being' made by major mainstream 
stations lately ... could have been 
avoided in the first place if the sta- 
tions didn't attach such overt impor- 
tance to the particular narrowly -de- 
fined genres of music they play." 

2) "All they (the stations) have to 
do ... is simply evolve with the mu- 
sic as popular tastes change." To 
those two statements I say Amen. 

There is absolutely no doubt that 
we need the national charts. They 
provide a comforting basis by which 
we programmers guide our music se- 
lections ... or at least that's the way 
it should be. Lately (over the past 
several years), it seems as if many 
programmers are relying more and 
more on the nationals and less and 
less on their own intuition. 

The result is what we find today: 
"programming decision" depart- 
ments that are becoming too auto- 
matic and too predictable. Moving 
beyond that, we find most stations' 
programming as all- the -way rock, 
disco, top 40, A /C, country, etc. or 
nothing at all. There is no middle 
ground allowed for ... no gray areas 

. and fact is that there are many 
middle "gray" areas in station pro- 
gramming. To be quite frank, many 
programmers can't see the forest for 
the trees! 

Do you. as a responsible program- 
mer, choose to "follow" or "lead" in 
your programming? Do you limit 
yourself to only those formats that 
can be defined along industry stand- 
ards? Many programmers see them- 
selves, from a programming stand- 
point, only along the guidelines that 
have been set down in the past (i.e. 
rock, country. etc.). 

It's difficult to lean on past format 
descriptions because music and lis- 
tener's tastes are always changing, 
however slow. Problem is, format 
changes always seem to come too 
late for new listener tastes. If you 
lean on the past, you may actually be 
taking steps back every day. Station 
sound should not be based on what 
everyone else is doing, but on what 
you want to do. 

Before I lay something on you 
that's hard to accept for most pro- 
grammers, let's take a look at the up- 
to -date facts: 

1) In order to make money. a sta- 
tion's demographic appeal must fall 
in the adult range. America is getting 
older. 

2) Adult contemporary and coun- 
try are the only popular music forms 
that fall entirely into that adult cate- 
gory. 

3) Listeners are tired of single -for- 
mat stations as their musical aware- 
ness is being expanded. This is 
proven by the vast amount of "but- 
ton- pushing" that goes on in mar- 
kets everywhere. 

4) Many programmers' personal 
tastes and backgrounds keep them 

from exploring new programming 
territory. 

Now for the hard -to- accept part. 
Put bluntly ... pop and country mu- 
sic belong together. A unique blend 
of refined pop and country music 
into one format can and does pro- 
vide total listenership. Why? Be- 
cause if you check around carefully 
you'll find most pop listeners like 
and accept modern country, and 
vice versa. 

Yes, there is proof to this pudding. 
Here at KYKS -FM (Stereo 105) we 
have been programming the pop/ 
country mix since the station was 
purchased last January. In these few 
months, KYKS has climbed to an 
unprecedented number -one posi- 
tion in this market of about 10 sta- 
tions, and holds incredibly high 
numbers. We've distributed well 
over 20,000 bumper stickers, and 
find them on bumpers from Hous- 
ton to Dallas. Based on our success, I 

feel that for all intents and purposes 
"country" and "pop" music can be 
pulled together into one crossover 
format (still unnamed) and still exist 
separately. 

Taking another look at the pop/ 
country blend, we can see what it ac- 
tually does for a station: 

1) Parents and their kids can hap- 
pily listen to one station. 

2) People will listen for longer pe- 
riods of time. 

3) Listeners will be more actively 
involved with the station. 

Maybe even more importantly, 
programmers using a mix such as 
this will be forced to actually "for- 
mat- program" a station. There are 
songs on both the pop and country 
charts that may not fit the overall 
station 'sound. Radio returns to the 
decision -making stage where pro- 
grammer is king and totally respon- 
sible for the station "sound." 

To make the country/pop mix 
work successfully requires a great 
deal of open -mindedness and ability 
to really "listen" to a song and judge 
it based on its sound merit. At 
KYKS, we can't play all Bob Seger 
songs, nor can we play all Moe 
Bandy songs. Programming this type 
of format takes every ounce of deci- 
sion- making you can put out. 

I am by no means saying that all 
stations should follow a pop /coun- 
try format ... If that happened, 
there would be no meaning to the 
word "format." And we do need 
that! Maybe what we as program- 
mers should do, no matter what the 
format, is to begin to make more real 
programming "decisions" directed 
toward what station -sound we want. 

Whatever our format, whatever 
our listener appeal, I feel we should 
move away from following all the 
"industry standards" in such a reli- 
gious manner. What happened in 
the past cannot help what we must 
do today in the ever -changing music 
and radio business. 

This article would not be com- 
plete without proper acknowl- 
edgement to Rusty Reynolds and 
Dick Osburn, primary owners of our 
company. Rusty brought forth the 
concept of the pop /country mixture 
and, obviously, without his support 
the success of the new format would 
be hindered. The programming de- 
partment and staff of KYKS deeply 
appreciate Rusty's support and 
guidance. 

(Note: Steve Reed is the program 
director of KYKS Lufkin, Tex.) 

OPERATION SANTA -WKTU -FM DJ 
Jim Harlan, left, keeps time as one 
of the 7,000 handicapped children 
entertained by the station does a 

dance for him. WKTU jocks spun 
Christmas music for the party spon- 
sored by the Community Mayors of 

New York State at JFK airport. 

New On 
The Charts_ 

J.D. Drews 
"Don't Want Nobody"84 

The first single release from the 
MCA -distributed Unicorn label is 
this pop single with progressive rock 
edges. Drews is already a well 
known quantity in Europe where he 
is signed to WEA in Germany, Swit- 
zerland and Austria. Altogether he 
has five albums to his credit, two of 
which have gone gold. His sounds 
have even penetrated the iron cur- 
tain as Drews has done a tour of East 
Germany. 

Ironically, though he has played 
in Eastern Europe, he has yet to 
break through in the U.S. However, 
the anti -drug "Don't Want Nobody" 
from the self -titled album, may be 
his ticket to popularity on this side of 
the Atlantic. 

Drews ended up on Unicorn be- 
cause Daphna Edwards. president 
of Unicorn Records. was sitting in a 
London hotel room one day and saw 
Drews on a local television show. 
Impressed. Edwards arranged a 
meeting and found Drews on a simi- 
lar musical wavelength. Along with 
veteran writer /arranger /bassist /vo- 
calist Joe Chemay, Edwards pro- 
duced Drews' first American album. 
The music is accessible progressive 
rock. 

Drews' European agent is Alexan- 
der Elberto- Hagen, EM Press Co., 
8021 Taufkirschen, Munich. West 
Germany. The only contact in the 
U.S. so far is Unicorn Records. 1900 
Avenue of the Stars, Suite 2615. Los 
Angeles. CA 90067, (213) 552 -3122. 

Texas Switch: Bands, 

Letters & Formats 
VICTORIA, Tex. -Bob Wood- 

man, general manager of KVIC -AM 
and KCWM -FM, is switching things 
around come Jan. 12. The AM call 
letters and adult contemporary for- 
mat will move to the FM frequency 
and the FM call letters and Drake - 
Chenault country format will move 
to the AM band. 

Woodman said the market indi- 
cated a potential for the adult con- 
temporary format to grow on his 57 
kw FM stereo signal while he also 
sees a need for a "regional modern 
country music station" on the AM 
band. 

Vox Jox 
NEW YORK -Dave Reeves, 

WKTU -FM morning drive person- 
ality, has been promoted to program 
director. He had been acting direc- 
tor. 

Reeves joined WKTU in 1979 and 
will continue to work his 6 to 10 a.m. 
shift. Reeves is currently "stream- 
lining the information" on his pro- 
gram to clear time for more music. 
He is installing 25- minute music 
sweeps in his show. 

Jim Harlan has taken over the 2 to 
6 a.m. shift and is calling it "Jim 
Harlan's All Night New York." Har- 
lan had been splicing this shift with 
Al Bandiero, who is now working 
weekends. 

* * * 
WKTK -FM Baltimore morning 

man Ron Fraiser has been promoted 
to p.d. He will continue as morning 
man and direct the station toward a 
"more service- oriented pop /adult 
image," according to a station an- 
nouncement. His on air name is 
Danny McGuire and he works his 
"McGuire In The Morning" show 
with Liz Carter.... Kenneth Herring 
has been promoted to p.d. at 
WTHE -AM Mineola, N.Y. He 
moves up from announcer. 

* * * 
Rory Wilcox joins the National 

Assn. of Broadcasters as director of 
special projects. She comes from the 
White House, where she worked as 
an administrative assistant to the 
president's political director. She 
succeeds Marilyn O'Connor, who 
has been named director of media 
relations. NAB plans for its 59th an- 
nual convention April 12 to 15 in 
Las Vegas include presenting Wally 
Johnson, executive director of the 
Assn. for Broadcast Engineering 
Standards. with the 1981 Engineer- 
ing Achievement Award. 

* * * 

Tom Hamilton, Michelle Coleman 
and Chuck Scott have joined the on- 
air lineup on KRNA -FM Iowa City. 
Hamilton has taken over the morn- 

Pro- 
Motions 

NEW YORK -Philadelphia's 
WMMR -FM ran a Jeff Beck promo- 
tion in conjunction with CBS, which 
provided 25 copies of an unreleased 
Beck greatest hits package. Winners 
also won free tickets to Beck's Spec- 
trum concert and a limo ride to the 
show. More than 1,000 turned out 
for WISN -FM's Sock Hop in Mil- 
waukee recently. DJ Mike Murphy 
hosted the event, which featured 
195Os -style apparel. Dance contests 
were judged by the touring company 
of the musical "Grease." 

* * * 

WHK -AM in Cleveland tied -in 
with a local Mercury dealer to host a 
"Smash -a -Thon" where listeners 
ware invited to smash a Japanese 
auto with a sledge hammer. United 
Auto Workers were given discount 
rates. Each blow cost a dollar, with 
the Marçh of Dimes the benficiary. 
... Long Island's WHLI -AM hosts a 
"Music Of Your Life" dance Dec. 1 

for listeners who write in for free 
tickets. The Glenn Miller Band will 
play for dancing. ... The Negril 
Beach Village, a Jamaican resort, 
sponsored a contest recently involv- 
ing eight U.S. radio stations. Listen- 
ers had to name the resort's new 
disco. A listener from Tampa's 
WTMP -FM won with the name 
"Jam Inn." 

ing drive slot, while Coleman and 
Scott are handling weekend shifts. 
Hamilton returns to KRNA after a 
stint with WSHE -FM Fort Lauder- 
dale. He had been with WLUP -FM 
Chicago before that. He was last 
with KRNA from 1976 to 1978. 
Coleman comes from a midday spot 
on KSTT -AM Davenport. Scott 
comes from KHAK -AM -FM Cedar 
Rapids, Iowa. 

* * * 

R.P. Murphy has joined KPLZ- 
FM Seattle in the 3 to 7 p.m. slot. He 
comes from KRKO -AM Everett, 
Wash., where he was p.d. and han- 
dled morning drive.... Robert Bat- 
tles has joined ABC's WPLJ -FM 
New York as assistant director of ad- 
vertising and promotion. He moves 
over from the ABC Television Net- 
work. ... Doug Rink has joined 
WMOH -AM Hamilton as a week- 
end personality.... Dan Gerard has 
taken over a nighttime slot on 
KTKT -AM Tucson. He had been 
doing afternoons at KHOP -FM 
Modesto, Calif. 

* * * 
Velma Brazelton has been pro- 

moted to station manager of 
WVON -AM Chicago. She has been 
with the station for 12 years and 
moves up from the title of office 
manager of WVON /WGCI -FM, 
sister station of WVON. WGCI has 
added a blend of inspirational music 
on Sunday between 10 a.m. and 2 

p.m. during the Ron Rodgers show. 
About every third record falls into 
the gospel category, with crossover 
inspirational music aired also (e.g.. 
"Open Our Eyes" by Earth, Wind 
and Fire. "Heaven Is Ten Zillion 
Light Years Away" by Stevie Won- 
der and "Stairway To Heaven" by 
the O'Jays). 

Bubbling Under The 

HOST 100 
101- SILVER EAGLES, Atlanta Rhythm Section, 

Polydor 2142 

102 -LONG TIME LOVING YOU, McGuffey Lane, 

Atco 7319 (Atlantic) 
103 -TAKE ME AS I AM, Carly Simon, Warner 

Bros. 49630 

104 -1 YAM WHAT I YAM, Robin Williams, Board 

walk 8 5901 (CBS) 

105- FREEDOM OF CHOICE, Devo, Warner Bros. 

49621 

106 -LOOKING FOR CLUES, Robed Palmer, Is- 

land 49620 (Warner Bros.) 
107 -SOMEBODY'S KNOCKIN', Terri Gibbs, 

MCA 41309 
108 -WATCHING YOU, Slave, Cotillion 46006 

(Atlantic) 
109 -PEOPLE WHO DIED, The Jim Carroll Band, 

Atco 7314 (Atlantic) 
110 -HERE IS MY LOVE, Tommy Dee, A &M 2282 

Bubbling Under The 

Top LPs 
201 -BETTER DAYS, The Blackbyrds, Fantasy F 

9602 

202 -MAX WEBSTER, Universal Juveniles, Mer 

cury SRM -1 -3855 

203 -CLARENCE CARTER, Let's Burn, Venture 

VL -1005 
204 -WALL OF VOODOO, Wall Of Voodoo, I.R.S. 

7040 (A &M) 

205 -TAVARES, Love Uprising, Capitol ST 12117 

206 -MOTORHEAD, Ace Of Spades, Mercury 

SRM -1 -4011 

207 -SOUNDTRACK, Any Which Way You Can, 

Warner Bros. HS -3499 

208 -CARRIE LUCAS, Portrait Of Carrie, Solar 

BXL1 -3579 (RCA) 

209 -VARIOUS ARTISTS, Guitar Heroes, Epic JE 

36864 

210 -GANG OF FOUR, Gang Of Four, Warner 

Bros. MINI 3494 

23 
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Billboard Album Rodio Action 
Playlist Top Add Ons Top Requests /Airplay * Regional Breakouts & National Breakouts 

Top Add Ons- Notional 
FLEETWOOD MAC -Live (WB) 

BLUES BROTHERS -Made In America (Atlantic) 

WARREN ZEYON -Stand In The Fire (Asylum) 

ANY TROUBLE- (Stiff) 

ADD ONS -The four key prod- 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
TOP REQUESTS /AIRPLAY- 
The four products registering 
the greatest listener requests 
and airplay; as determined by 

station personnel. 
B REAKOUTS -Billboard Chart 
Dept. summary of Add Ons and 
Requests /Airplay information 
to reflect greatest product ac 
tivity at regional and national 
levels. 

Nestern Region 

TOP ADD ONS: 

BLUES BROTHERS -Made In America 

(Atlantic) 

WHRESNAIE -Live In The Heart Of The City 

(Mirage) 

DOINIY INS-Back On The Streets (Midwest) 

BLONDIE -Autoamerican (Chrysalis) 

*TOP REQUEST /AIRPLAY. 

BRUCE SPRINGSTEEN -The River (Columbia) 

JOHN LENNON /YOKO ONO- Double Fantasy 

(Geffen) 

THE POUCE- Zenyatta Mondatta (AMA) 

PAT BENATAR- Crimes of Passion (Chrysalis) 

BREAKOUTS: 

VISAGE- (Polydor) 

JONA LEWIE -On the Other Hand There's a Fist 

(Stiff) 
THE KINGS -The Kings Are Here (Elektra) 

FLASH GORDON- Soundtrack (Elektra) 

K Ma-FM-Sin Friaicisco(P. Vincent) 

* BLONDE -Autoamerican (Chrysalis) 

* SUPERTRAMP- Paris (A&M) 

* BRUCE SPMNGSTEEN-The River (Columbia) 

* STEELY DAN-Gaucho (MCA) 

KNSTF111-LcMgeles(T. Habeck) 

RASH GORDON-Soundtrack (Elektra) 

CREEDENCE CLEARWATER REVIVAL -Live At 

Albert Hall (Fantasy) 

* JOHN LENNON /YOKO ONO-Double Fantasy 

(Geffen) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* ROD STEWART -Foolish Behaviour (WB) 

* AC /DC -Bach In Black (Atlantic) 

PM -FM-SM Map (1. Summers) 

REO SPEEDWAGON-Hi Infidelity (Epic) 

THE KINGS -The Kings Are Here (Elektra) 

GILLAN -Glory Road (Virgin) 

* THE POUCE -Zenyatta Mondatta (ABM) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* DOOBIE BROTHERS -One Step Closer(WB) 

* PAT BENATAR -Crimes Of Passion (Chrysalis) 

OM E. FM -San lose (D. Rang) 

* JOHN LENNON /YOKOONO-Double Fantasy 

Geffen) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* PAT BENATAR-Crimes Of Passion (Chrysalis) 

* THE POLICE- Zenyatta Mondatta (A &M) 

KLOS-Fll-Abnm.rian (Chrysalis) 

* WNITESIIAKE -live In The Heart Of The City 

(Mirage) 

* DONNY IRIS -Back On The Streets (Midwest) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* ROD STEWART -Foolish Behaviour (WB) 

* DAVID BOWIE -Scary Monsters (RCA) 

* PAT BENATAR -Crimes Of Passion (Chrysalis) 

KBPI -FM -Denver (F. Cody /P. Strider) 

Based on station playlist through Wednesday (12/31/80) 

Top Requests /Airplay- Notional 
BRUCE SPRINGSTEEN -The River (Columbia) 

JOHN LENNON /YOKO ONO- Double Fantasy (Geffen) 

THE POLICE -Zenyatta Mondatta (A &M) 

STEELY DAN -Gaucho (MCA) 

WMMS- FM- Cleveland (J. Gorman) 

FLEETWOOD MAC -Live (WB) 

BLUES BROTHERS -Made In America (Atlantic) 

BRUCE SPRINGSTEEN -The River (Columbia) 

THE EAGLES- Live(Asylum) 

ROD STEWART- Foolish Behaviour (WB) 

MICHAEL STANLEY BAND- Heartland(EMI/ 
America) 

BLUES BROTHERS-Made In America (Atlantic) 

TAXA- (Fantasy) 

YES -Yesshows(Atlantic) 

ALVIN LEE BAND-Free Fall (Atlantic) 

* JOHN LENNON/1'0RO ONO-Double Fantasy 

(Geffen) 

* 

* 

* 

* 

IMAM-Errs. (C. Mwict/ P. Maya) 

MANFRED MANNS EARTH BAND- Chance(WV) 

PAUL BUTTERFIELD -North South (Bearsville) 

STEVE WINWOOD -Arc Of A Diver (Island) 

NICOLETTE LARSON- Radioland (WB) 

DAN SIEGEL -Hot Shot (Inner City) 

JOHNNY &THE DISTRACTIONS-(Unsigned) 

* JIM CARROLL BAND- Catholic Boy (Atco) 

* BLONDIE- Autoamerican (Chrysalis) 

* BRUCE SPRINGSTEEN-T he River (Columbia) 

* THE OUTLAWS -Ghost Riders (Arista) 

0S1O -F11 -Sae lw (F. MdricY ) 

FLEETWOOD MAC-Live (WB) 

BLUES BROTHERS -Made In America (Atlantic) 

VISAGE -(Polydor) 

JORA LEWIE-On The Other Hand There's AFist 

(Stiff) 

* JOHN LENNON/TORO ONO -Double Fantasy 

(Geffen) 

* HEART -Greatest Hits (Epic) 

* BRUCE SPRINGSIEEN -The River (Columbia) 

* THE POLICE -Zenyatta Mondatta (ABM) 

Midwest Region 

TOP ADD ONS 

BLUES BROTHERS -Made in America 

(Atlantic) 

FLEETW00D MAC -Live (WB) 

WARREN ZEVON -Stand In The Fire (Asylum) 

ANY TROUBLE -(Stiff) 

*TOP REQUEST /AIRPLAY: 

BRUCE SPRINGSTEEN -The River (Columbia) 

JOHN LENNON /YOKO ON0- Double Fantasy 

(Geffen) 

THE POUCE- Zenyatta Mondatta (A &M) 

REO SPEEDWAGON-Hi Infidehty (Epic) 

BREAKOUTS: 

FLASH GORDON- Soundtrack (Elektra) 

THE ROMANTICS- National Breakout 

(N emperor) 

JIMMIE MACK & THE JUMPERS -(RCA) 
FIREFALL- Clouds Across The Sun (Atlantic) 

WWWW-FM-Detroit (F. Holler) 

RASH GORDON- Soundtrack (Elektra) 

FLEETWOOD MAC -Live (WB) 

BLUES BROTHERS -Made In America (Atlantic) 

* BRUCE SPRINGSTEEN-The River (Columbia) 

* AC /DC -Back In Black (Atlantic) 

* THE POUCE- Zenyatta Mondatta (SUM) 

* JOHN LENNON/YOKO ONO- Double Fantasy 

(Geffen) 

WABX -FM -Elena (J. Duncan) 

NEW ENGLAND -Explorer Suite (Elektra) 

* AC /DC -Back In Black (Atlantic) 

* PAT BENATAR -Crimes Of Passion (Chrysalis) 

* 8-Srs-Wild Planet (WB) 

* THE POUCE -Zenyatta Mondatta (AMA) 

WLVQ- FM- Columbus (S. Runner) 

BLUES BROTHERS -Made In America (Atlantic) 

STEVE WINWOOD -Arc Of A Diver (Island) 

* REO SPEEDWAGON-Hi Infidelity (Epic) 

* JOHN LENNON /YOKO ONO-Double Fantasy 

(Geffen) 

u.rurrrvur_ru... 

* BRUCE SPRINGSTEEN- The River(Columbia) 

WSHE-FM -Ft. Lauderdale (N. Mirsky) 

LOVER BOY-(Columbia) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* ROD STEWART- Foolish Behaviour (WB) 

WY DD -FM- Pittsburgh (1. Kinney) 
ZETM (INNZ4M) -Milani (R. Marlin) 

IEOSPEEDWAGON -Hi Infidelity (Epic) 

LOVER BOY -(Columbia) 

MOTORHEAD -Ace Of Spades (Mercury) 

WARRENZEVON -Stand In The Fire (Asylum) 

NIGHT -(Planet) 

STINGRAY- (Carerre) 

DELBERT McCLINTON -The Jealous Kind (Capitol) FLEETWOOD MAC -Live (WR) 

ALVIN LEE BAND -Free Fall (Atlantic) * JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 
ANYTROUBLE- (Stiff) 

* PATBENATAR- Crimes Of Passion (Chrysalis) * JOHN LENNON/YOKO ONO -D ou ble Fantasy 

(Geffen) * THE POLICE- Zenyatta Mondatta (A &M) 

* STEELY DAN-Gaucho (MCA) * ROD STEWART -Foolish Behaviour (WB) 

* RODSTEWART- Foolish Behaviour (WV) 
WJAX- FM- lacbsonvi Ile (R Landais/L Books) 

* FLEE1WOOD MAC-Lin (WB) 

WQFM- FM- MRipntaa (M. MID 

THE ROMANTICS- National Breakout (Nemperor) 

LOYER BOY- (Columbia) 

ALVIN LEE BAND -Free Fall (Atlantic) 

JIMMIE MACK & THE IUMPERS -(RCA) 

WARREN ZEVON -Stand In The Fire (Asylum) 

* JOHN LENNON /YOKO ONO -Double Fantasy 

,Geffeni 

* REO SPEEDWAGON -He Infidelity (Epic) 

* THE POLICE- Zenyatta Mondatta (A &M) 

* STEELY DAN -Gaucho (MCA) 

KSHE.FM -St. Louis (R. Balls) 

LOVER BOY- (Columbia) 

FIREFALL- Clouds Across The Sun (Atlantic) 

ANY TROUBLE-(Stiff) 

REO SPEEDWAGON -Hi Infidelity (Epic) 

* BRUCE SPRINGSTEEl1- The River (Columbia) 

* FLEETWOOD MAC -Live (WB) 

* RODSTEWART- Foolish Behaviour (WB 

Southeast Region 

TOP ADD ONS: 

FLEETWOOD MAC -Live (WV) 

BLUES BROTHERS -Made In America 

(Atlantic) 

LOVER BOT -(Columbia) 
YES -Yesshows (Atlantic) 

*TOP REQUEST /AIRPLAY. 

JOHN LENNON /YOKO ONO- Double Fantasy 

(Geffen) 

BRUCE SPRINGSTEEN -The River (Columbia) 

ROD STEWART- Foolish Behaviour (WB) 

STEELY DAN- Gaucho (MCA) 

BREAKOUTS: 

JOEY WILSON -Going Up (Modern) 
DOUG SAHM- Border Wave (Takoma) 

IONA LEWIE -On The Other Hand There's A 

Fist (Stiff) 

MOTORHEAD -Ace Of Spades (Mercury) 

WILLS -FM- Atlanta (B. Bailey) 

JOEY WILSON-Going Up (Modern) 

YES -Yesshows (Atlantic) 

FLEETWOOD MAC -L ive (WB) 

BLUES BROTHERS-Made In America (Atlantic) 

* AC /DC -Back In Black (Atlantic) 

* PAT BENATAR- Crimes Of Passion (Chrysalis) 

* ROD STEWART -Foolish Behaviour (WB) 

* STEELY DAN- Gaucho (MCA) 

WROQ.FM-CIMAsMe(1.Iki(e) 

FLEETWOOD MAC- Live(WB) 

* NiH PARSONS PROJECT-The Turn OfAFriendly 
Card (Arista) 

* NEOSPEEDWAGON -Hi Infidelity (Epic) 

* SIEELYDAN-Gaucho(MCA) 

* BODSTEWART- Foolish Behaviour (WB) 

REDWOOD MAC-Live (WB) 

BLUES BROTHERS -Made In America (Atlantic) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* BRUCE SFIINGSTEEN-The River (Columbia) 

* THEPOUCE-ZenyattaMondatta(A&M) 

* STEELY DAN-Gaucho (M CA ) 

WHFS-FM-Bethesda (D. Godwin) 

DWG SANM-Border Wave (Takoma) 

DESMOND DEKKER -Black & Dekker (Stiff) 

JONALETYIE -On The Other H and There's A Fist 

(Stiff) 

* JOHN LENNON/YOKO ONO- Dou ble Fantasy 

(Geffen) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* ROCKPILE -Seconds Of Pleasure (Columbia) 

* DELBERT McCLINTON -The Jealous Kind (Capitol) 

Southwest Region 

TOP ADD ONS: 

DELBERT McCLINTON -The Jealous Kind 

(Cap to)) 

FLEETWOOD MAC -Live (WB) 

WARREN ZEVON -Stand In The Fire (Asylum) 

LOVER BOY- (Columbia) 

*TOP REQUEST /AIRPLAY: 

BRUCE SPRINGSTEEN -The River (Columbia) 

STEELY DAN -Gaucho (MCA) 

JOHN LENNON /YOKO ONO- Double Fantasy 

(Geffen) 

THE POUCE- Zenyatta Mondatta (ABM) 

BREAKOUTS 

MAX WEBSTER- Universal Juveniles (Mercury) 

FIREFALL- Clouds Across The Sun (Atlantic) 

DOUR PARTON -9 to 5 and Odd lobs (RCA) 

DOUG SAHM- Border Wave (Takoma) 

KZFW -EM-Dallas (1. Dolan) 

* BRUCESPRNIGSTEEN-The River (Columbia) 

* AC /DC -Back In Black (Atlantic) 

* THE POLICE- Zenyatta Mondatta (A &M) 

* STEELY DAN-Gaucho (MCA) 

KM-FM-Dallas (T. Owens) 

THIN LIZZT- Chinatown (WB) 

NEIL YOUNG-Hawks & Doves (Reprise) 

MAX WEBSTER-Universal Juveniles (Mercury) 

DELBERT McCLNTON -The Jealous Kind (Capitol) 

ROCKPILE- Seconds Of Pleasure (Columbia) 

TALKING HEADS -Remain In Light (Sire) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* THE BABYS-On The Edge (Chrysalis) 

* AC /DC -Back In Black (Atlantic) 

* ALAN PARSONS PNOJECT -The Turn OfAFriendly 
Card (Arista) 

National Breakouts 
FLASH GORDON- Soundtrack (Elektra) 

VISAGE-i Polydor) 

JONA LEWIE -On The Other Hand There's A Fist (Stiff) 
DOUG SAHM- Border Wave (Takoma) 

KATY -FM- Oklahoma City (M. Dempsey /C. Ryan) 

ELMETWOOD MAC -Live(WB) 

DELBERT McCLINTON -The Jealous Kind (Capitol) 

LOVERBOY- (Columbia) 

ANY TROUBLE -(Stiff) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* STEELY DAN-Gaucho (MCA) 

* JOHN LENNON /YOKO ONO-Double Fantasy 

(Geffen) 

* EAGLES -Live(Asylum) 

KLBI -FM- Austin (G. Mason /T. Quarles) 

STEVE WINWOOD -Arc Of A Diver (Island) 

WARREN ZEVON- Stand In The Fire (Asylum) 

RYCOODER- Borderline(WB) 

MANFRED MANN'S EARTH BAND-Chance (WB) 

DOUG SAHM -Border Wave (Takoma) 

KILIMANJARO- (Philo) 

* JOHN LENNON /YOKO ONO-Double Fantasy 

IGeiieni 

* THE POLICE -Zenyatta Mondatta (A &N) 

* DIRE STRAITS -Making Movies (WB) 

* TALKING HEADS-Remain In Light (Sire) 

KWFM.FM- Traorr (1. Owens) 

FIREFALL- Clouds Across The Sun (Atlantic) 

CREEDENCECLEARWATER REVIVAL -Cosmos 
Factory/ Pendulum (Fantasy) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* KWFM LIVE ON THE AIR FROM WESTW00D- 
Various (Art Attack) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* STEELY DAN-Ma king Movies (WB) 

KIIBC-FM- PNose¢ UD. Frwene) 

MERLE -Clouds Across The Sun (Atlantic) 

INSIDE MOVES -(Full Moon) 

FLEETWOOD MAC -Live (WB) 

DOLLYPARTON -9 To 5 & Odd Jobs (RCA) 

* JOHN LENNON /YOKO ONO- Double Fantasy 

(Geffen) 

* BLONDIE- Autoamerican (Chrysalis) 

* STEELY DAN-Gaucho (MCA) 

* ROD STEWART- Foolish Behaviour (WB) 

Northeast Region 

TOP ADD ONS: 

FLEETWOOD MAC -Live (WB) 

BLUES BROTHERS -Made In America 

(Atlantic) 
ANY TROUBLE -(Stiff) 
WARREN ZEVON -Stand In The Fire (Asylum) 

*TOP REQUEST /AIRPLAY: 

BRUCE SPRINGSTEEN -The River (Columbia) 

JOHN LENNON /YOKO ONO- Double Fantasy 

( Gelten) 

THE POUCE- Zenyatta Mondatta (A &M) 

STEELY DAN- Gaucho (MCA) 

BREAKOUTS. 

IAN DURY -Laughter (Stiff) 
THE DAMNED -The Black Album (IRS) 

VISAGE -(Polydor) 
FLASH GORDON- Soundtrack (Elektra) 

WHEW -FM -New York (M. Mdntyre) 

BILL CHINNOCK -Dime Store Heroes (North 
Country) 

IAN DORY- Laughter (Stiff) 

MBA -Super Trouper (Atlantic) 

THE DAMNED -The Black Album (IRS) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* ROCKPILE- Seconds Of Pleasure (Columbia) 

* THEPOUCE- Zenyatta Mondatta (ABM) 

* DIRE STRAITS-M aking Movies (WB) 

IICMF -FM- Radrester (T. Edwards) 

FLEETWOOD MAC -Live (WB) 

CHARLIE DANIELS BAND- Live /Sampler (Epic) 

ANYTROUBLE -(Stiff) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* AC /DC -Back In Black (Atlantic) 

w Inc ruine- cenyaua manaana town) 

* CHEAP TRICK-All Shook Up (Epic) 

WBAB -FM -Long Island (M. Curley / M. Coppola) 

YES- Yesshows(Atlantic) 

BLUES BROTHERS -Made In America (Atlantic) 

FLEETWOOD MAC -Live (WB) 

* JOHN LENNON/TORO ONO-Double Fantasy 

(Geffen) 

* BRUCE SPRINGSTEEN- The River (Columbia) 

* THE POLICE- Zenyatta Mondatta (ASIA) 

* NEIL YOUNG- Hawks & Doves (Reprise) 

WMMR -FM- Philadelphia (1. Bonadoaea) 

JOAN IETT -Bad Reputation (Black Heart) 

IAN MATTHEWS -Spot Of Interference (RSO) 

DELBERT McCLINTON -The Jealous Kind (Capiti 

WARREN ZEYON -Stand In The Fire (Asylum) 

* BRUCE SPRINGSTEEN-The River (Columbia) 

* JOHN LENNON /YOKO ONO-Double Fantasy 

il/Ien) 

* PAT BENAIAR- Crimes Of Passion (Chrysalis) 

* 114EPOEICE- Zenyatta Mondatta (A &M) 

IVGIQ- FM -IRM (G. Hantas) 

ANYTROUBLE- (Stiff) 

* BRUCE SPRINGSTEEN-The River (Columbia) 

* REO SPEEDWAGON-Hi Infidelity (Epic) 

* STEELY DAN -Gaucho (MCA) 

* ROD STEWART- Foolish Behaviour (WB) 

WLIR -FM -Long Island (D. McNamara/E. White) 

BLUES BROTHERS -Made In America (Atlantic) 

WHITE SNAKE-L ive In The Heart Of The City 

( Marage) 

THE BABYS-On The Edge (Chrysalis) 

FLEETWOOD MAC -Live (WB) 

VISAGE- (Polydor) 

THEJAM -Sound Effects (Polydor) 

* THEPOUCE- Zenyatta Mondatta (ABM) 

* YES- Yesshows(Atlantic) 

* STEELYDAN- Gaucho(MCA) 

* DTC -Black Sea (Virgin) 

WAQX -FM- Syracuse (E. Levies) 

FLEETWOOD MAC-Live (W(3) 

FLASH GORDON- Soundtrack (Elektra) 

BLUES BROTHERS-Made In America (Atlantic) 

* AC /DC -Back In Black (Atlantic) 

+ R EO SPEEDWAGON-Hi Infidelity (Epic) 

w EAGLES -Live (Asylum) 

* BRUCESPRINGSTEEN -The River(Columbia) 

WIPER-FM-New Harn (C Waingarö /E MiriadaM) 

* JOHN LENNON /YOKO ONO-Double Fantasy 
(Geffen) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* DIRE STRAITS -Making Movies (WB) 

* FLEETWOOD MAC- live(WB) 

WININ- FM- Hrtferd (E.0'CMdD 

WARREN ZEVON -Stand In The Fire (Asylum) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* BRUCE SPMNGSTEEN -The River (Columbia) 

* PAT BENATAR -Crimes Of Passion (Chrysalis) 

* STEELY DAN -Gaucho (MCA) 

e Copyright 1979, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, storec 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical 
photocopying, recording, or oth. 
erwise. without the prior writter 
permission of the publisher. 
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Sound Business 
CES Showcase 

SANSUI plunges headlong into the consumer video market with a prototype 
of a consumer videodisk The firm is adopting the JVC- developed VHD video- 

disk technology. 

PANASONIC introduces a new four -head, programmable 2 -4 -6 hour VHS 
videocassette player /recorder highlighted by Omniflex, the firm's special 
playback features. Capabilities: Omni- Search, which is nine times the speed 
of play, both forward and reverse, for visual cue and review; variable slow mo- 

tion; double speed; still frame, and frame -by -frame advance. 

AT WINTER CES wimenim-a, 

Industry Bets On 
RCA In Video War 

By GEORGE KOPP 
successful, but the question 
successful. 

Every dollar RCA spends on ad- 
vertising for the disk causes a cheer 
to go up in Tokyo. Christmas may be 
over, but the spirit of goodwill 
towards competitors is very much in 
evidence. Among the side effects of 
the SelectaVision introduction will 
be a mass consciousness- raising of 
the public regarding the home video 
revolution. This should help build 
VCR sales as well as disk sales, and 
probably color and projection tele- 
vision sales as well. 

But 1981 is a question mark, none- 
theless. For the last two years, indus- 
try pundits have been consistent in 
their inaccuracy in predicting the 
size of the video market. They fore- 
cast a boom for 1979, which never 
materialized, and they predicted a 

flat 1980, which turned into an ex- 
plosion showing more than 60% 
growth in an economy hovering 
around recession. 

And where does all this put the 
dealer at CES? The answer: In a 

very uncertain position. In spite of 
record sales, VCRs are not profit- 
able items, especially given the 
exorbitant cost of doing business 
now. CES could see dealers drop- 
ping lines and picking up new lines 
as they search for the best deals and 
the best terms. If interest rates stay at 
their present levels, a rash of first 
half bankruptcies is a virtual cer- 
tainty. 

There is not much in the way of 
new VCR product at the show, at 
least for immediate delivery. 

There may be some surprises, 
however, particularly in the area of 

(Continued on page 30) 

NEW YORK -"Indianapolis in 
the Spring" may be a terrible song 
title, but it's the 1981 consumer elec- 
tronics industry theme song. The en- 
tire first half revolves around the 
great RCA SelectaVision rollout, 
masterminded from the company's 
Indianapolis offices. Most of the in- 
dustry now believes RCA will be 

CASSETTE -PARTS 

STANDARD -SPECIAL 

DOUBLED FLANGED ROLLERS 

KEYHOLE HUBS 

LEADER TAPE WINDOWS 

SHIELDS SPRING PADS 

STAKING ROD PINS 

GRAPHITE COATED LINERS 

CASSETTE SHELLS 

SONIC - SCPEW 

RECORD TABS 

CASSETTE TAPE 

8 TRACK LUBE TAPE 

DONNAK 
INDUSTRIES 

P.O. Box 422 
Ridgefield, N.J. 07657 

(201) 945 -6820 
Telex: 133396 

is, how 

50,000 ATTENDING EVENT 

Winter CES In Las Vegas Will 
Launch `Year Of the Videodisk' 

Continued from page 

grams, a continuing proliferation of 
audiophile software and hardware 
including high -technology prere- 
corded cassettes, lightweight Sony 
Walkman -like portable stereo cas- 

sette players from many firms; more 
microprocessor -based audio corn - 
ponentry, new blank audio and 
videotape formulations and more 
related audio and video accessory 
product. 

The emphasis on both audio and 
video software is also expected to 

draw a sizable contingent of record 
industry personnel, both manufac- 
turer and retail. 

There will be another Cross Mer- 
chandising Exhibit jointly spon- 
sored by the Electronics Industries 
Assn. /Consumer Electronics Group, 
the Recording Industry Assn. of 
America and the National Assn. of 
Recording Merchandisers, featuring 
some of the most advanced audio 
and video technology (see separate 
story, this issue) available to the con- 
sumer. 

Home video continues to remain a 

bright spot in what is an otherwise 
depressed consumer electronics in- 
dustry. 

Videocassette hardware sales 
have been torrid all year and show 
no signs of letting up. Blank video- 

tape and prerecorded videotape 
sales are also booming. 

Latest estimates call for nearly 
one mnillion VTRs to be sold in the 
U.S. in calendar 1980. Guesstimates 
are that nearly two million VTRs are 
in use in the U.S. now, the majority 
in consumer homes. 

Home VTR sales are expected to 
be up more than 50% in 1980 as con- 
trasted with 1979. 

Blank videotape sales are ex- 
pected to top 17 million units for 
1980, an increase of more than 40% 

as compared with 1979. 
The -video surge has caused a 

number of audio chains to add video 
(Continued on page 32) 

'81 Audiophile Releases Selective 
Continuation Of Last Year's Trend Seems A Certainty 

Continued from page 6 

The firm's cassette introduction 
features six titles from the "original 
master" album series. "In addition 
to normal distribution channels we 
will also sell the cassettes through 
autosound dealers." a Mobile Fidel- 
ity source explains. 

Reportedly, Mobile Fidelity also 
will have an announcement at CES 
about its expanded international 
marketing thrust. 

Sheffield Lab Records, one of the 
pioneering audiophile labels, did 
not participate officially in a CES 
show until last summer. Now the di- 
rect -disk label (the only pure direct - 
disk firm remaining) is returning 
again to promote its Amanda 
McBroom vocal recording. "Holly- 
wood Town," a direct -disk that fea- 
tures pianist Lincoln Mayorga's tal- 
ented arranging and support. A new 
direct -disk drum recording is being 

promised by Sheffield for early 
1980. 

According to Sheffield's Andrew 
Teton, there will be a personal ap- 
pearance by McBroom Friday (9). 

"We went to the Chicago CES 
with Hollywood Town" and were 
thrilled with the phenomenal re- 
sponse it received," explained Te- 
ton. "It was our first real appearance 
at the CES and it convinced us it's a 

(Continued on page 28) 

25 

DISCOVER. . 

THE CLASSIC 1 

ter displays, and even spe- 
I promotions to keep custom- 

ers corning back into your store. 

#1 CHOICE 

Hundreds of retailers have 
made the CLASSIC 1 their #1 
choice in record care. 

THE QUALITY PRODUCT 

The CLASSIC l's handsome 
woodgrain handle not only looks 
good, it feels good. Superbly 
designed to combine beauty 
with function. 

THE MICRO STOR SYSTEM 

The key to the CLASSIC 1 Record 
Care System is a unique process 
utilizing capillary action to main- 
tain a field of humidity over the 
velvet fiber surface. And when 

ONE 
`cleaning ef- 

fiCi urpassed 
PROFITABLE ALTERNATIVE 

And if you sell records or audio 
equipment, you know that the 
CLASSIC 1 Record Care System 
with its high profit margin is 

becoming an increasingly impor- 
tant part of your business. Now 
more than ever. 

DEALER SUPPORT 

We support your retail efforts with 
aggressive marketing strategies. 
National advertising, handsome 

Why have so many retailers 
chosen the CLASSIC 1? Easy. The 
CLASSIC 1 sells ... profitably. 

TRANSCRIBER COMPANY INC. 
Attleboro. Massachusetts 02703 

SOW)SNet 

CANADIAN DISTRIBUTOR PRO ACOUSTICS INC KIRKtAND, QUEBEC H9H 14 
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IT) 
B i VISUAL DISPLAYS CORP. 

675 Barbey St.. Brooklyn. NY 11207 1212) 345 -7300 
West Coast Warehouse: Chatsworth. CA 91311 
Mid -All. States: SCHWARTZ BROS.. Lanham. MO 20801 

1301) 4598000 
In the Caribbean: CARIBBEAN WHOLESALES & 

SERVICE Bayamon. P.A. 00619 18091 785 -8375 

CABINETS 
For Home or Store 

Available in Walnut or Teak 

VTH -102 
Size- 70' Hx25 "Wx14 "D 
Holds 102 Video -apes 

Sliding Doors 
Lock 8 Key Avaiable 

VTS -210 
Size- 70 "Hx25 "Wx 14 "D 
Holds 210 Video Movies 

Sliding Doors 
Lock & Key Security 

VHC -68 
Size- 50 "Hx27 y2 "Wx21 "D 
VCR Unit Pulls Out 
Protected with Tinted Doors 
TV Set up to 19" Models 
TV Opening 18 "Hx20 "Dx2514 "W 
68 Video Tape Storage 
17 Video Tapes, Tinted Doors 
51 Video Tapes in Drawer 
Drawer under Lock & Key 

Size- 31 "Hx25 "Wx 14 "D 
Holds 105 Video Movies 
Sliding Doors 
Lock & Key Security 

VCT -18 -D 
-lods 18 Video Tapes 

Beta or VHS 
Nib/Without Smoked Doors 
Als3 available for Tima /Life, 

Otani or Tape Mt-'s Pac.açing 

VCH -51 
Size- 31 "Hx25 "Wx14 "D 
Holds 51 Video Tapes 
Sliding Doors 
Lock & Key Available 

C -60 -D 
Cabinets Stack Vertically to 

Save Space 
With /Without Smoked Doors 
Holds 60 Norelco Box 

Cassettes 
Ask for Catalog of Complete Line of Cabinets 

for Records, Tapes & Stereo Components. 

CES BOOTH 1 1 17 

Winter CES 

CES Showcase 

TECHNICS introduces the model RS -M250 cassette deck with micro- 
processor- controlled functions. The tape counter includes four fractional divi- 
sions which break down the readout more precisely so that half -turns of the 
take -up hub can be accurately measured. In addition, the unit's micro- 
processor memory has four mode settings including stop, off, play and re- 

peat. Suggested list: $350. 

OPTONICA introduces a high -tech cassette deck which features separate 
tape compartments for recording and playback designed to provide extended 
frequency response as well as dubbing and editing capabilities. Suggested 

list: $550. 

AS SALES LEVEL 

Tape Manufacturers 
Face Marketing War 

NEW YORK -Last year's rush to 
metal among audio tape manufac- 
turers brought with it a host of re- 
finements of premium audio tape as 
well. As of this winter's CES, the 
troops are at more or less equal 
product strength, and the emphasis 
at the show will be strategic. As the 
sales growth curve in the audio mar- 
ket levels off, the competition for 
market share, already intense, will 
intensify even more. The new year 
will see bigger ad budgets from most 
of the major suppliers and the 
stepped up efforts of some new cam- 
paigns as well. 

Videotape sales, which grew so 
prodigiously in 1980, have put a 
crimp into the promotional plans of 
many, but not all, suppliers. The 
manufacturers say they don't have 
enough tape to go around, but CES 
will see some new video products in 
spite of the supply difficulties. 

Instead of new product, dealers at 
CES will be offered an array of pro- 
motions and deals. They will also be 
confronted by some new faces. Max - 
ell has already reorganized its mar- 
keting team, and Ampex will do the 
same for the new year. (See separate 
story.) 

Another major reorganization will 
be announced in Las Vegas by 3M. 
The veteran U.S. firm has split off its 
consumer and industrial magnetic 
tape efforts and formed a Home En- 
tertainment Division. The new divi- 
sion will also market non -tape video 
products in the future, as well as ac- 
cessories. 

Accompanying the 3M move will 
be audio and videotape promotions. 
the latter hooked into a 25th video- 
tape anniversary campaign. Unlike 
most other tape firms, which claim 
that they do not have enough video- 
tape to promote it heavily, 3M says it 
has commitments from its manufac- 
turing arm that the consumer divi- 
sion will have all the videotape it 
needs to back up the promotions. 

Sony will also push its videotape 
with heavy discounts to dealers plus 

an offer of free storage cases. The 
cases can be merchandised either as 
a premium or as a separate sales 
item. Ten free storage cases are 

(Continued on page 38) 

dbx- ENCODED 
CASSETTES 

INTRODUCED 
By JIM McCULLAUGH 

LOS ANGELES -dbx, Inc., 
which has established a firm niche 
for itself in the audiophile records 
mart with its dbx- encoded disks, is 
introducing dbx -encoded cassettes 
at CES beginning Thursday (8) in 
Las Vegas, according to Jerome E. 
Ruzicka, dbx vice president and di- 
rector of the encoded disk program. 

(Continued on page 40) 

NEW from 
Maxwell Sroge Company 

1981 Statistical 
Review of 

Consumer Mail 
Order Business 

._...lam 

Total mail order sales Sales by 25 major 
product segments Mail order sales by 
mode of ownership of firm Mail order 
sales of major retail catalog companies 
and department stores Mail order ad 
expenditures via magazines, newspa- 
pers, and TV Comparative profit ratios: 
mail order vs. retail vs. manufacturer 
List statistics Changing U.S. buying 
patterns Lifestyle and special interest 
mail order merchandising in 12 product 
categories New technology. 

Compiled by the industry's leading mail 
order consulting /advertising firm. 
$45 a copy. (outside U.S. $47.50) 

Maxwell Sroge Company, Inc. 
Dept. BB 181, 303 E. Ohio Street 
Chicago, Ill. 60611 

No. 201 
Cassette Spring Pad 

No. 410 
40.0 Flat Shield 

No. 470M 
Cassette 
Full Shield 

No. 508 No. 208 
No. 510 8 Track 8 Track Cartridge 
Flat -Foam Shield Foam Pad Spring Pad 

Special designs on request 
Call or Write 

OVERLAND PRODUCTS CO. 
P.O. Box 567 515 North Pierce Street 

Fremont. Nebr. (USA) 68025 402,'721 -7270 

thisilelil 
We Give You 

ONE SOURCE FOR: Phono needles and cartridges; accessory lines - 
audio, video, telephone, CB, tape and record care. Largest inventory in the 
industry makes you first with the latest. 

SALES SUPPORT: The most complete catalogs in the business. A wide 
variety of sales aids, displays and merchandisers. 

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt. 
Most knowledgeable representatives in the industry! 

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits 
from a minimum of store space. 

ASK ABOUT OUR NEW VIDEO ACCESSORY LINE 

Needles and Pfantone 
Accessories give you sound 
profits for these sound reasons: 

SEE YOU AT THE LAS VEGAS CES, BOOTH 945 
JAN. 8th -11th, 1981 

www.americanradiohistory.com

www.americanradiohistory.com


MAXELL GIVES DEALERS 
ANEW DEAL. 

nmaXeli 
Maxell Corporation of America 

60 Oxford Dave. Moonachie, New Jersey 07074 

While most booths are offering 
the usual display of merchandise at 
the CES, Maxell ij offering a great 
deal more. A completely new 
rebate program. A dynamic new 
team of people. And our new 
superior XL-S tape. 

Our 1981 program gives you 
more in rebates, faster. They'll 
now be based on dollar volume 
instead of pieces. And you'll 
get them quarterly instead of 
annually. Audios Video Tape Store 

Main Street 
'Westbury, 

ti. l'. 

To find out just how big a deal Dur new 
program can be for you, come meet the new Maxell 

team who designed it. They can also show you the many 
other aggressive advertising, promotion, merchandising 
and sales education programs they've innovated to increase 
your audio and video business. 

Maxell, Booth #501, Consumer Electronics Show 

Right now, the big news 
in software is what best en- 

hances the new hardware. XLS, 
our new superior Epitaxial tape, is 
designed for today's most advanced cassette 
decks. Your customers will find it delivers the ultimate in 

high quality performance from an oxide formulation. If that 
sounds good, come to booth #501. You'll hear why our new 
deal makes Maxell worth more to dealers than ever. 

maxell 
IT5 WORTH IT. 
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Winter CES 
Selectivity Key To 1981 Audiophile Releases 

Continued from page 25 
great way to meet many of our long- 
standing dealers and friends." 

Teton said the new drum record 
will feature a different drummer on 

each side and will be engineered b\ 
Grammy award winner Bill Schnee. 
Sheffield's first direct disk, pro- 
duced in 1967. was a drum album. 

Several new digital jazz record- 

ings also will have CES introduc- 
tions. One of the company's. M &K 
Real Time Records, released a series 
of classical orchestral disks in 1980. 

Don Menza's "Burnin" features 

his 18 -piece '80s Big Band. with 
West Coast jazz notables Bobby 
Shew, Chuck Findley, Bill Reichen- 
bach, Joe Romano, Jack Nimitz. 
Frank Strazzeri and Nick Ceroli. All 

ANOTHER HOT SCOTCH®PROMOTION: 

$1.00 REBATE 
TOHIT. 

SHELVES SON. 
STOCK UP FOR THE 
SCOTCH MASTER' 
REBATE DEAL. 

Get ready for a 
run on Scotch Master 
Cassettes. We've 
cooked up a rebate 
deal that'll really move 
product off your 
shelves. 

Inside Scotch 
Master Cassettes your 
customers will find 
a rebate coupon which 
they can mail in to 
get $1.00 back from us. 
And there's a bigger 
incentive for a bigger 
purchase: inside Scotch 
Master ten -packs is an 
additional $ 5.00 rebate 
coupon to be 
redeemed with the ten 

$1.00 coupons, for a 
total rebate of $15.00! 

It's a sensationally 
simple promotion. 
All you do is ring up 
the sales. 

HERE'S WHATS 
IN IT FOR YOU. 

For every six cases 
of Scotch Master 

Cassettes you buy, you 
get a seventh one free. 
Plus, we're offering 
increased allowances 
for display and bonus 
co -op. Your Scotch 
salesperson has details. 
And he can also tell 
you about special 
incentives for your 
floor salespeople, to 
give that product extra 
push. 

WE'RE GETTING 
THE WORD OUT. 

We've got advertising 
ready to go in your 
market. So get in on 
this promotion and see 
just how hot Scotch 
Master Cassettes 
can get. 

SCOTCH'CASSETTES. THE TRUTH COMES OUT. 

3M 

charts are by Menza and feature his 
tenor and soprano sax and flute. 

The second M &K digital jazz al- 
bum, "Playin' It Straight." features 
Jack Sheldon and his Late Show All 
Stars: Pete Christleib. tenor, bari- 
tone and flute; Tommy Newsom, 
alto and flute; Alan Broadbent, pi- 
ano; Mundell Lowe, guitar; Ed 
Shaughnessy, drums; and Joel Di 
Bartolo, bass. All are from the 
"Tonight" show or Mery Griffen 
show bands. 

"Heritage" is the title of a new 
digital jazz recording that will intro- 
duce AudioSource Records. Audio - 
Source, a San Francisco area firm. 
has been a leading supplier of classi- 
cal audiophile imports from Japan 
and Europe. In addition to its own 
label. prerecorded cassettes on metal 
tape are being introduced. 

Sales manager Bruce Hamilton 
said the first metal tape is a JVC 
recording by Dave Grusin to list at 
an eyebrow raising $29.95. The 
product is imported from Japan. 
"We're also investigating the licens- 
ing of master tapes to put on metal 
cassette," Hamilton explained. 

"Heritage," listing at $15.98. fea- 
tures guitarist Kenny Burrell leading 
an all star jazz group in Burrell ar- 
rangements of famous standards 
such as "Night In Tunisia," "Mood 
Indigo," "Struttin' With Some Bar- 
becue." The producer is Jeffrey We- 
ber. 

Other lines handled by Audio - 
Source are Astree, Accent and 
Proprius. An exclusive distribution 
deal with Reference Recordings, a 
U.S. audiophile producer, was 
recently completed, according to 
Hamilton. 

Also repeating its CES participa- 
tion isNautilus Recordings. Nau- 
tilus' library of half -speed mastered 
pop recordings is being enlarged. 
The newest additions are Fleetwood 
Mac's "Rumours" in a digitally re- 
mastered edition (the second time 
the record has been issued by Nau- 
tilus), and the Doobie Brothers' 
"Minute By Minute." 

Audiophile 
_Recordings_ 

GOODWIN: DRAKE 400 -Bournemouth Sym- 
phony Orchestra, Goodwin, Chandos ABRD1014, 
distributed by Brilly Imports, $15.98 list. 

This is symphonic pops /film music writing at 
its best, and the album should do well in the au- 
diophile market. Composer Rod Goodwin is a top 
British film score artist and "Drake 400" is a 

recently premiered suite written specially for 
the city of Plymouth's Drake 400 commemo- 
rative festival from May until September of 
1980. This digital recording of the colorful 
seven- movement descriptive suite actually was 

produced even prior to the work's premiere in 
September. Orchestrations are full, the perform- 
ances quite brilliant and the well -miked sonics 
impressive in range and sheer impact. Also in- 
cluded are Goodwin film score selections and 
some traditional numbers in Goodwin arrange- 
ments. Really top drawer orchestrations. 

* * * 
BEETHOVEN: SYMPHONY NO. 3, "EROICA " - 

Staatskapelle Berlin, Suitner, Denon 
OX7202ND, distributed by Discwasher, $15 list. 

A winner for Denon. This is a first -class digital 
recording with ideal perspective on the orches- 
tra, and the performance is stupendous. It's 
hard to find a new ' Eroica" recording that truly 
impresses. The work's been done so many times 
and by so many greats that most orchestras 
sound bored when they record it today. But the 
Berlin Staatskapelle demonstrates amazing 
vigor and youthful passion and conductor Otmar 
Suitner points it toward magnificent climaxes in 

all the right places. These performers don't have 

a big U.S. reputation, but more records like this 
one should change that. Also, the Beethoven 
profile album cover is a good step by Denon 

toward more commercial packaging for the U.S. 
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cardioid dynamic microphones 

a new look for the 80's 

fact 
There's so much new about these profes- 
sional microphones we can only touch the 
highlights. Exclusive "picture perfect" 
SUEDECOATTM Tan or Ebony matte finish 
looks great -permanently. Significantly 
smaller, exceptionally light in weight; yet 

so extraordinarily rugged and reliable we 
call them the "Light Heavyweights" They 
feature the crisp sound that makes Shure 
the world's most widely used professional 
performer microphones. 

Fij 
For more information write: 

Shure Brothers Inc., 222 Hartrey Ave., Evanston, IL 60204 
In Canada: A.C. Simmonds & Sons Limited 

Manufacturers of high fidelity components, microphones, sound systems and related circuitry. 
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Winter CES 
Will Video Sales Repeat Last Year's Boom? 

Continued from page 25 

low- priced units which are expected 
to appear in greater numbers at the 
June CES. The most likely manufac- 
turer is Sony. 

According to one hardware execu- 
tive; "Sony is still stung by the fact 
that it lost the VCR war to Matsu- 
shita. They will not only come out 
with a low- priced VCR, they will 

also develop high speed duplicating 
equipment to bring the prerecorded 
videocassette price in line with the 
disk." 

Sony chairman Akio Morita made 

that position clear several months 
ago, when he said that Sony would 
stay out of the consumer videodisk 
market and devote its efforts to the 
Betamax. According to Sony vice 

JBL 4313 Studio Monitor. 
It flattens the competition. 

Introducing the 4313. 
Flat frequency response. It 
means accuracy. Naturalness. 
Reality. 

JBL gives it to you without the 
bigger box that you'd expect 
along with it, since the 4313 only 
measures about 23" x 14 "x10 "! 
This new, compact professional 
monitor produces deep, distor- 
tion -free bass. And does it with a 
newly developed 10" driver. Its 
massive magnet structure and 
voice coil are equivalent to most 

12" or 15" speakers. Yet it deliv- 
ers heavy -duty power handling 
and a smoother transition to the 
midrange than most larger -cone 
speakers. 

The 4313's edge -wound voice 
coil midrange accurately re- 
produces strong, natural vocals 
and powerful transients. 

Up top, a dome radiator provides 
high acoustic output with ex- 
treme clarity and wide disper- 
sion. A large 1" voice coil gives 
it the ruggedness needed in 

'JBL First with the pros. 

Lherokee aruceos, Hollywood, California. 

professional use. 
Working together, these preci- 
sion matched speakers offer 
superb stereo imaging, powerful 
sound levels and wide dynamic 
range. 

Audition the 4313 soon. 

We think you'll agree that its 
combination of flat response, 
power and moderate size 
flattens the competition. 

Available in Canada through Gould 
Marketing, Montréal, Québec. 

50 100 500 1K 5K 10K 20K 
Frequency (Hz) 

On -axis frequency response, , 
4313 monitor. 

James B. Lansing Sound, Inc., 
8500 Balboa Blvd., 
Northridge, California 91329. 

01980 James B Lansing Sound, Inc 

president Ed Adis: "What is the 
value of the record capability of the 
VCR? That's how much extra it will 
cost to buy a Betamax over an RCA 
disk player." Morita used a $600 fig- 
ure, but some reports, which Sony 
denies, say it might be even lower. It 
is likely this unit will be ready by 
June. 

Adding a further air of mystery to 
its closely watched moves, Sony will 
not even take a major booth at CES. 
The magnetic tape division will be 
represented, but the company will 
have no VCRs. The greater part of 
Sony's glory will go to its new Type - 
corder, it's first non entertainment 
product. 

The coming of the low- priced 
VCR adds to the uncertainty of the 
current market. By far the biggest 
other contributing factor to uncer- 
tainty is the economy. High interest 
rates hit at both dealers and con- 
sumers. The VCR was recession - 
proof in 1980, but there is some feel- 
ing in the industry that RCA's disk, 
combined with the economy, may 
put a big damper in VCR growth 
this year. 

"The VCR will be helped and 
challenged by the disk," says Sharp 
Electronics' Charlie King. "This 
year I think we'll sell 900,000 tp a 
million units. But in 1982 we should 
have another surge. Bu that time, 
people will see the value in the VCR, 
and I think many will own both 
VCR and disk. Dealers are confi- 
dent they can sell both products." 

As for the disk, RCA is not the 
only game in town but it's the one 
everyone is betting on. U.S. Pioneer 
pulled out of the show several weeks 
ago, cutting by half the number of 
optical disk makers both marketing 
and exhibiting, and putting a gaping 
hole in the audio side of things by its 
absence as well. 

Fisher, however, will show an op- 
tical player that it will not bring to 
market until later in the year. Fisher 
says its audio sales rose by 20% in 
1980, in sharp contrast to the rest of 
the industry. Now the hi fi firm is 
making its inaugural push into 
video, with disk player, Beta VCR 
and console tv. 

Hitachi will also show a videodisk, 
but in the CED format. This might 
be the player that ends up with a Re- 
alistic Radio Shack logo on it, since 
the Japanese firm will manufacture 
the chain's initial videodisk player. 

Any and all VHD players at the 
show, including JVC's and Sansui's, 
will be subject to intense scrutiny by 
dealers and competitors. The VHD 
system, which seems to combine all 
the advantages of the laser and the 
CED, has been surrounded by ques- 
tion marks and reports that it is not 
as versatile as its makers claim it is. 

The most prevalent industry view 
right now is that while there may be 
room for two disk formats on the 
market, there may not be room for 
three. Those who say two systems 
can survive pick RCA's as one of 
them. That could mean a laser -VHD 
war, and if Sansui's predicted price 
for its unit, about $600, holds up 
when the product is brought to mar- 
ket, the laserdisk could be out of the 
consumer game altogether. 

D.C. Rogers Event 
Set For Feb. 6 -8 

LOS ANGELES -The Wash- 
ington, D.C., Hi Fi Stereo Music 
Show will be held Feb. 6 -8, accord- 
ing to producer Teresa Rogers. 

Washington is the only city a Rog- 
ers hi fi show will take place in the 
first half of 1981. The annual New 
York City show is targeted for Oct. 2. 

Site of the Washington show is the 
recently built Hyatt Arlington Hotel. 
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TDK introduces a new tape formula. 
It's the success formula for the 80's: Rapid Turnover. TDK tape is pre -sold, so it's no surprise to 

find it moving off your shelves at a rate of up to eleven times per year. 
Rapid turnover is the most important addition to your obsolete formula where you only counted 

unit price, margins, sales promotions and advertising support. 
Beginning with the audiophile Reference Series and moving through the superb Premium 

Series, TDK leaves no sales opportunity unturned. From metal to high to normal bias cassettes. 
In open reel and in over100 quality audio and video products and accessories, TDK's leadership 
comes through for you. 

There is no easy formula for success. You need an 
outstanding tape company to help make it work for you. TDK. TDK proves its case every day in your store. And every - 

month in your profitable bottom line. 
For more information about TDK's maximum dollars 

formula visit us at booth 803. 

*(Unit Price + Margin + Promotion + Advertising) x Turnover (11) _ (Maximum Dollars) 

TDK LEADS THE WAY 

© Copyright 1981 TDK Electronics Corp., Garden City, N.Y. 11530 
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Winter CES 
`Year Of the Videodisk' Opening In Vegas 

Continued from page 25 

equipment and software in the past 
six months as hi fi dealers look to 
ways to improve sagging corn - 
ponentry sales. 

1980 has been marked with an un- 
usually high amount of smaller U.S. 
audio chains and stores declaring 
Chapter 11. 

Reportedly, the country's largest 

hi fi chain, Pacific Stereo, with out- 
lets in California, Texas and Illinois, 
is up for sale by its CBS parent. 

On the audio side, this CBS ap- 
pears to be one of reevaluation and 

reorientation by many firms, both 
manufacturer and retail. 

A number of audio firms may now 
feel that their long -range plans are 
best served by a heavier commit- 

FIFTEEN 
YEARS OF 

t packaging 

1960's 

1970's 

1980's 

WITH SCANDIA MACHINERY 
AND AUTOMATED SYSTEMS 

Scandia introduced the first fully automatic 
high -speed 8 -track labeling, cartoning, and 
wrapping system. 

Scandia introduced the first fully integrated 
high -speed packaging system for labeling, 
inserting, and wrapping audio cassettes. 

Scandia now introduces the all -new 
economical, automated cartoning, and 
wrapping system for video cassettes, again 
leading the way. 

THE TAPE PACKAGING LEADER 
Scandia Packaging Machinery Company 

P.O. Box 575 Allwood Station 
180 Brighton Rd., Clifton, New Jersey 07012 

(201) 473 -6100 Telex No. 133513 

ment to video. That might be one 
motivation which recently led Phil- 
ips to exit the U.S. audio com- 
ponentry market, reportedly selling 
off all inventory to the Northeast - 
based Tech Hi Fi chain. 

Other trends audio and video re- 
tailers and distributors will see at ex- 
hibits at not only the Convention 
Center, the adjacent Hilton Hotel 
and nearby Jockey Club, are: new 
developments with PCM digital 
home adaptors, more metal tape of- 
ferings from blank tape firms, con- 
tinuing miniaturization of hi fi, new 
generations of "highway hi fi" car 
stereo equipment and "crossover" 
audio equipment such as amplifiers, 
mixers and turntables that have pro 
and "creative audio" applications. 

Blank audio tape also continues to 
rack up sizzling sales year, despite 
the protestations of record firms 
which continue to insist that tape 
product severely cuts into LP move- 
ment. 

One significant trend in audio 
hardware is the increasing sophis- 
tication of cassette equipment. 
Sony's Walkman, a super light- 
weight portable stereo cassette 
player, has spawned similar product 
from such firms as Craig, Sanyo, 
Panasonic, Cybernet, Toshiba and 
others. 

Home cassette decks are incorpo- 
rating microprocessors which give 

(Continued on page 38) 

CES 
_Showcase_ 

SONY tape action includes con- 
sumer opportunity to purchase 
three Sony Full Color Sound posters 
at participating stores; a "buy one, 
get 2nd at half -price" on Sony FeCr, 
EHF and SHF 60 and 90- minute 
tapes; a free tape head -cleaning 
cassette with a purchase of two 
Sony HFX 60 to 90- minute tapes at 
regular price; and a wide variety of 

blank videotape. 
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C) 1981 Sony Corporation of America. Tape Div. Sony is a trademark of Sony Corp. 

Our biggest promotion ever! 
Sony Tape hill Color Sound deals will 

really pull them in this winter. 

9)m 

C.RtW.{ R ,4}yM(; .; î'4 ..a 1 
" rry...3n 

We'll say it again: this is the biggest audio tape prarrotio i in Sony 
history! Every tape in the line has its own special deal. Last year, our 
audio cassette saes more than doubled. (And a .Tom hi-fi buffs," 

Sony cassettes' snare almos: tripled With promotions lie this one, 
this year your profits will be out -of -sight 
Buy ace, get second half price. A 25% savings on SI-F, EHF and FeCr, 
Sony's pre nie h gli -end, high -quality apes. They come shrink- 
wrapped a poly- bagged, with the deal right on the packages! 
Free cleaning casette. Two HEX cassettes, Sony's ecoconical hi- fidelity 
music tape, came prepackec with a free cleanirgcaasette. Shrink- 

wrapped or poly -bagged. (A special discount is available on single 
I- FX casse _tes.) 
Bcavy discount. LNX, Sony's most popular tape for music and speech, 
aso carries a special discount for this winter promotion. 
All -in -all, ifs a fantastic trade promotion. It's the biggest one in Sony 
h-story. (And there's more coming for spring /summer and fall.) 

So stock up and cash in. You'll be singing all the way to the bank. 

SONY 
Ste Som at a,. lotitth'II "and find out about all our hrind -nos l9ti11 programs for bigger profits. 
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Yamaha speaker systems. From intimate 
club settings to concert arenas -and everything 
in between -they've got you covered with a 
choice that can fill your need. Covered in sound 
that's loud, clear, and dependable. 

Each system is designed and built so that 
both enclosure and components work together 
perfectly. And work dependably, so you don't 
have to think about them. All you've got to do is 
decide which one is best for you. 

Multiple enclosure systems: S6215HT -3 
& S6115HT -1. The S6215HT -3 consists of the 
S6215 double 15" bass bin (with two Yamaha 
JA3882(B) woofers), the 6115H mid -range horn 
(with a Yamaha JA6681B driver, AD3500 
adaptor and H1230 horn) and the 6115T -3 triple 
tweeter (with three Yamaha JA4281B's). 

The S6115HT -1 system consists of the S6115 
single 15" bass bin (with a Yamaha JA3382 
woofer), the 6115H horn, and the 6115T -1 single 
tweeter (with a Yamaha JA4281B). 

The bass reflex enclosures have computer - 
generated Thiele -Small aligned designs to give 
optimum mid -efficiency and superior low 
frequency loading. 

In the mid -range horn enclosure, the 
bottom, sides, and top are integrally tied to the 
horn and driver for maximum stiffness and light 
weight. 

All the cabinets are made of 9 -ply 3/4" 

maple. All joints are lock -mitered and glue - 
blocked. All hardware on the rear panels is 
recessed. All handles are also recessed and are 
located at balance points for easy handling. And 

all the enclosures (except 
the single tweeter) 
are the same width 

for compatibility in stacking and interconnecting 
in any combination. 

It all adds up to heavy -duty, roadworthy 
modular systems that are loaded, painted, have 
feet and grilles, are thoroughly tested and ready 
for high - performance sound reinforcement. 

Single enclosure systems: S4115H, 
SO410H, S0112T, S011 0T & S2115H. The 
S4115H is a two -way, ruggedly constructed, full - 
range system. The low frequency section (with 
a 15" Yamaha JA3803 woofer) combines the 
benefits of a front - loaded horn with a ducted -port 
bass reflex enclosure. The high frequency section 
consists of a Yamaha JA4201 combination radial 
horn and compression driver. 

The SO410H is an efficient 2 -way system with 
four 10" JA2511 woofers and a JA4204 
combination short horn and driver in a 
lightweight, ported reflex enclosure. This 
particular system offers what we feel is surely the 
best sound of any column -type system on the 
market. Regardless of price. 

The S0112T speaker system utilizes two 
woofers (a 12" Yamaha JA3061 and a 10" JA2507 ) 
and four 2" Yamaha JA0554 tweeters in a 
portable bass reflex cabinet. 

The S0110T utilizes a 10" Yamaha JA2511 
woofer and a JA0556 tweeter in a heavy -duty 
ported enclosure offering high sensitivity and 
very compact size. 

The S2115H stage monitor system uses the 
same components as the S4115H in a low- profile 
enclosure. The 100 watt RMS power rating 
handles all the power needed for most monitoring 
situations. 

All the single - enclosure systems are ruggedly 
built, highly portable, and ideal for a wide range 

of applications including PA's, keyboards, 
and vocal monitoring. 

That's the lineup of professional 
speaker systems from Yamaha, the 
company that knows what music sounds 
like. The choice is yours. But whichever 
you choose you get the performance, 
reliability and durability that Yamaha is 
famous for. For more information, write to 
P.O. Box 6600, Buena Park, CA 90622, 
or in Canada, to 135 Milner Ave., Scarb. 
Ont. MIS 3R1. 

Or better yet, visit your Yamaha 
dealer. 
Because you're serious. 

nYAMAHA 
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IMPORTANT 
NOTICE 

AUDIO INDUSTRIES 
Announces 

NORELCO STYLE 

BOXES 
40 MILLION PER YEAR 

C -0 CASSETTES 

CASSETTE & 8 TRACK TAPE 

CASSETTE COMPONENTS 

CASSETTE TABS 

BLANK CASSETTES 

C -30, C -60, C -90, 
HEAD CLEANERS 

HIGHEST QUALITY 

LOW PRICES 

Call or Write 

AUDIO 
INDUSTRIES 

Broad & linden Aues. Ridgefield. N.J. 07657 

Tel- 201- 945 -4545 Telex 133396 

Winter CES 
JOINTLY SPONSORED 

High Tech Audio, 
Video Units Shown 

NEW YORK -High technology 
audio and video products will be 
featured at the Retail Cross Mer- 
chandising Exhibit at the Winter 
CES. 

The exhibit is sponsored jointly by 
the Electronic Industries Assn./ 
Consumer Electronics Group, the 
recording Industry Assn. of America 
and the National Assn. of Recording 
Merchandisers. 

Display highlights: 
Sony digital audio demonstra- 

tion including a Betamax videotape 
recorder for the digital music source, 
a PCIa -l0 digital audio processor, 
Trinitron television for still frame 
visuals accompanying the music, 
and MDR -3 headphones for listen- 
ing. 

Eumig FL-1000 computer inter- 
faceable programmable cassette 
deck with a Commodore Pet 2001 
home computer for digital display. 

Sansui digital receiver and hi fi 

DUOTONE 
11e1. 11.l ILA I IL 

WE MAKE MUSIC 

At Duotone music is our business. 
That's why for over 40 years we have been a 
leading manufacturer of quality phonograph 
needles record and :ape accessories as well 
as your one source of supply for audio cables 

stereo headphones tape and record coses 
cartridges and video care products. Let Duotone 

show you the way to TREMENDOUS PROFITS on 
all your stylus cartridge and accessory needs. 

Duotone Co. Inc 
P.O. Box 1168 Miami, Rorida 33143 

Write for our complete needle & accessory catalog (dealers only) or 
Call Toll Free 1.800.327.5808 (Fla. call collect 305.665.1 121) 

in Canada, Wilt Farrow Assoc. Toronto, Canada 

rack, Revox B -790 straight- tracking 
turntable and Wharfedale E -30 
speakers from Rank Hi Fi for audio- 
phile playback. 

Magnavox videodisk player 
and new Advent large -screen video 
projection system, with new MCA 
DiscoVision music and film video- 
disk releases. 

Sharp Electronics VC -7400 
VHS videocassette recorder and 
13EZ5 television receiver for the 
Video Showcase from Liberty Fix- 
ture, with prerecorded tapes from 
RIAA /VIDEO member companies 
supplied by Video Unlimited. 

Pioneer Electronics of America 
car stereo demonstration display, in- 
cluding digital AM /FM tuners, am- 
plifiers, equalizers and speakers. 

Record racks from Liberty Fix- 
ture, tape display case from Ampro 
and audiophile record disk rack 
from Crystal Clear, with prere- 
corded tape and disk product from 
Alta Distributing and an audiophile 
display from CBS Mastersounds. 

Coordinators for the joint display 
are Bill Glasgow, EIA /CEG; Stan 
Silverman of NARM and Stephen 
Traiman, RIAA. 

dbx Consumer 
Clinics Start In 
East, Go West 

NEWTON, Mass. -dbx plans to 
begin a series of national consumer 
clinics, the first of which was tar- 
geted for late December at Capital 
Audio Visuals, Chattanooga, Tenn. 

The clinics are called. "How dbx 
Reinvented The Record" which is 
the same title featured in the firm's 
1981 national advertising campaign. 

The intent of the clinics, accord- 
ing to Allan Evelyn, dbx director of 
marketing and sales, is to explain in 
non -technical fashion how dbx disks 
work in tandem with demonstra- 
tions of them. Clinics will generally 
begin in the Eastern part of the U.S. 
and swing West. 

Cal Stereo Execs 
Await Sentencing 

LOS ANGELES -Two major 
owners of the Cal Stereo chain of re- 
tail stores will be sentenced Jan. 20 
after being found guilty in U.S. Dis- 
trict Court here of conspiracy and 
mail fraud. 

Sulo Frederick Jansson of Rolling 
Hills and Edward Shapiro, Redondo 
Beach, were accused of claiming 
$225,000 in fire insurance for a fire 
at Cal Stereo's warehouse that 
caused only $25,000 damage. Fire 
Department officials declared the 
blaze was caused by arson. 

The two men were accused, in all, 
of 12 counts. 

Nelson's `Stardust' 
Coming Half -Speed 

NEW YORK -CBS Master - 
sound's first audiophile country 
recording, Willie Nelson's "Star- 
dust," will be released this month. 
The $14.95 list album is part of the 
Mastersound half -speed mastered 
LP series. 

Other new half -speed mastered 
pop albums from Mastersound are 
"The Best Of Earth, Wind & Fire." 
Heart's "Little Queen" and Kansas' 
"Point Of Know Return." Opera, 
symphony, pop and MOR in half - 
speed editions will be released in 
1981, according to the label. 

CES Showcase 
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JVC introdjoes the DD -9, the firm's first direct -drive casset -e deck. The three 
head design incorporates B.E.S.T. tuning and is metal compatible. 

FILA 

No matter tow fussy they 
look, you've loved our quality tape nubs, cassette 
boxes and locks. 

Now, look at our new soft cassette oox. Unbreak- 
able, clear plastic is molded with four posts to grip the 
cassette firmly. The unique double locks are paced to 
Insure ne damage to tape or pressure pad when box is 
opened 

See, also, our efficient bulk cassette locks. Simply 
inserted into holes in the carton sides, they stop tape 
rotatior`-, and save labor and money. 

Still (!!link they look funny? 

LAM NATIONAL PLASTICS INC. 

416 W. El Segundo Blvd. 
Los Angeles, California 90061 

Phone: (213) 515 -0623 

WE7ir "KMUCYhYG-Of/T" 

pø.!.C!ErIR HIGH PR/CES! -- 

MC-30 

Holds 30 Caste( e Tapes 

CALL OR WRITE 
FOR DETAILS 
onOur 8 -track 

and Cassette 
Carrying Cases, 
both Deluxe & 

Promotional. 

Help keep 
INFLATION 

on the Ropes! 

M54 

Holds 24 8Track Tapes 

P 001.30 

Holds 3C Casa. le Tapes 

Write us for 
complete catarog Today! 

Custom Case Mtg. (o., Inc. 
6232 Brag. Blvd., P.O. Box 5866, Fayettev Ile, N.C. 28303 Phone 919 -867 -4106 
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Winter CES 

Audio Accessories Flexing 1981 Muscle 
LOS ANGELES -Audio acces- 

sories continue to play a more force- 
ful role in the prosperous mall -ori- 
ented chain record /tape store in the 
U.S., a survey of the four largest re- 
tail networks indicates. 

Accessories must accelerate at a 

stronger rate in the Catch -22 envi- 
ronment current in recorded prod- 
uct retailing, according to Fred 
Traub of Pickwick International's 
retail division. "Blank tape, always 
an accessories frontrunner. contin- 
ues to escalate," Traub explains. 
"Multipaks continue to lead my 
blank tape Top 10. Last week, for ex- 
ample, a three -bag, a four -bag and a 
three -bag paced our bestselling 
blanks. Every one of those multipak 
single tapes represents two LPs or 
prerecorded tapes we might not sell. 

"The lagging market in albums 
means I must make it up in other ac- 
cessories. I'm even going far afield in 
entertainment -correlated merchan- 
dise. Pickwick is testing Kenny Rog- 
ers jeans in three of our stores (Bill- 
board, Dec. 27, 1980). Rock star 
jewelry is another possibility. Per- 
haps music- oriented greeting cards 
are an answer. Chew Bops are going 
well," Traub, buying vice president 
for the 470 -odd U.S. stores, affirms. 

Reade White -Spunner of the 109 
Record Bar stores agrees. She's in- 
vestigating the stocking of mini -tape 

CES 
Showcase_ 

MAXELL tape action includes two 
new demagnetizers, one a cassette, 
dubbed the HE -44 at $24, and the 
handheld tape head demagnetizer, 
at $16.95, and both VHS and Beta 

head cleaning videocassettes. 

decks, like the Sony "Walkman" 
concept. Like her national buying 
peers, she's concerned about replac- 

By JOHN SIPPEL 

ing overall volume. White -Spunner 
is surveying car stereo units. As is the 
case with her contemporaries who 

purchase for the biggest chains, store 
space is a problem. 

It's no secret that accessories in the 

main are impulse items. Audio -ori- 
ented accessories flourish and grow 

(Continued on page 39) 
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RETAIL PRICE 

Over 70% of most retailers' cassette business is on 
the promotional, popular -priced level. The portable/ 
compact systems market. That is where most of your 
profit should be coming from. And that is where 
Swire Intermagnetics can help. We provide you with 
cassettes at a price that gives you the opportunity of 
getting your fair share of profits ... and keeping your 
customers satisfied with quality product ... XL -a 
normal -range cassette at a very popular price ... 
LASER -the high -performance cassette to satisfy 
your more discriminating clientele. 

See us at CES 

$4.50 $5 

We also provide you with a comprehensive mer- 
chandising program to help put every dollar possible 
into profits. We'll even start you out with a calendar of 
promotions so you'll always have Swire Intermagnet- 
ics on your merchandising schedule. Call or write us 
today so you can start selling the cassettes with the 
profits built in. 

SWIRE INTERMAGNETICS COMPANY 
234 West 146th Street Gardena, California 90248 
(213) 515 -0494 Telex 69 -8238 

Booth 3313 
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Winter CES 
Tape Manufacturers Face War 

Continued from page 26 

available with the purchase of 50 
pieces of Sony Beta videotape in any 
length. 

In audio, Sony will continue its 
Full Color Sound campaign with an 
extra push toward general merchan- 
dise dealers. Sony's Don Unger has 
noted that while the brand is strong 
on hi fi stores. it is lagging with other 
retailers. 

A major new product push is on 
tap from Memorex, which will offer 
its first metal audio tape and first 
videotape. The company also has 
adopted a new logo and packaing. 
The ad budget will be more than 
doubled this year, says Memorex ex- 
ecutives. and the ads themselves will 
sport a new look. The successful "Is 
it live, or Memorex" slogan will be 
maintained. 

Maxell has also expanded its 
product line with the addition of the 
XL -S audio cassettes. Maxell will 
also be pushing its new head demag- 
netizers and VCR head cleaners. Al- 
though Maxell will be in the fray of 
the dealer promotional wars the 

company will not reveal its plans. 
The company also says it will main- 
tain its ad budgets at their present 
levels. 

TDK is also mum on its promo- 
tional plans, but the company has 
repackaged its videocassette product 
for the new year. The big news from 
TDK is the opening of the firm's 
Georgia videocassette factory which 
will produce one million units a 

month when fully operational. The 
plant began turning out product last 
month, although the official open- 
ing is slated for this year. The corn - 
pany has also filled out its audio 
tape line with the introduction of its 
improved open reel GX and LX 
tape. The company is also introduc- 
ing a Beta format head cleaner at 
CES. 

Fuji Tape's new audio line was in- 
troduced last fall. and promotions 
and advertising have increased 
steadily since then. The product in- 
troduction was accompanied by new 
packaging. a new logo, and a mas- 
cot -the Fuji Sound Robot. At the 
show the company will premiere its 

Manufacturers 
of 

Quality 
Products 
to the 
Tape 

Industry 

REVIEW 
ENTERPRISES, 

(USA) INC 

AUDIO CASSETTES 
C -O CASSETTES 

BLANK CASSETTES 
CASSETTE DUPLICATING TAPE 
PRIVATE BRANDING AVAILABLE 

VIDEO CASSETTES 
C -O CASSETTES 

BLANK CASSETTES VHS & BETA 
PRIVATE BRANDING AVAILABLE 

IMMEDIATE DELIVERY AVAILABLE 
FROM OUR REGIONAL WAREHOUSES 

Contact MIKE THALER or PAUL SMITH 

REVIEW 
ENTERPRISES,(usA), INC. 
54 W. 39TH STREET NEW YORK, NY 10018 (212) 840 -2780 

L -750 Beta videocassette. although 
tight supply will allow Fuji to take 
only light orders on the new length. 
The cassette boasts the company's 
superfine grain technology. 

In audio, Fuji will intensify its 
push on metal tape, which general 
manager John Dale says has been 
"overlooked" by all but the audio- 
phile market. Discounts on Fuji 
metal will enable retailers to in- 
crease their margin substantially. ac- 
cording to Dale. 

BASF also started early on its 
1981 programs. The company an- 
nounced in November the improve- 
ments to its Professional Series and 
Reference Series audio cassettes. 
The company is also promoting its 
redesigned cassette shell with the 
Guarantee of a Lifetime campaign. 
BASF will also up its ad budget in 
1981 by about 75 %. 

The company is also announcing 
the international distribution of the 
Mobile Fidelity prerecorded cas- 
settes made on its chromium dioxide 
tape. The audiophile recording de- 
velopments will be exploited by 
BASF in a push on its chrome tape. 

DuPont, Philips Team 

To Enter Tape Mart 
NEW YORK -The long- rumored 

entry of DuPont into the consumer 
tape field seems now to be a reality. 
The chemical giant has teamed up 
with N.V. Philips of the Netherlands 
in a joint venture called PD Magnet- 
ics for the worldwide manufacture 
and marketing of audio and video- 
tape. 

Initial production begins this 
month at the Philips plant in Ooster- 
hout, Holland. The plant will be sold 
by Philips to PD Magnetics. 

According to DuPont. the U.S. 
company will rely heavily on the 
consumer marketing skills of Philips 
to bring the venture success. Own- 
ership of PD Magnetics is divided 
equally between DuPont and 
Philips. 

Ampex Corp. 

Restructures 
Tape Wing 

LOS ANGELES -Ampex Corp. is 
restructuring its Magnetic Tape Di- 
vision by creating three separate 
business management units which 
will report to Paul D. Baba, director 
of product and marketing planning 
for the division. 

The three units include Audio 
Tape Products, Instrumentation 
Tape Products and Videotape Prod- 
ucts. 

Donald E. Bogue is appointed 
business manager. audio tape prod- 
ucts, with product line responsibility 
for all professional, industrial and 
consumer audio tape products. He 
was previously in charge of financial 
planning and analysis for the the 
Magnetic Tape Division. 

George E. Armes is appointed 
business manager. instrumentation 
tape products, with product line re- 
sponsibility for Ampex tape prod- 
ucts used in scientific and instru- 
mentation recording applications. 
He was previously manager of prod- 
uct management for the division. 

Jerry O. Gunnarson is appointed 
business manager, videotape prod- 
ucts, and assumes product line re- 
sponsibility for all professional, in- 
dustrial and consumer videotape 
products. He was formerly magnetic 
tape marketing manager for the In- 
ternational Division. 

C E 5 Showcase 

SHARP introduces a portable VHS videotape recorder designed for indus- 
trial /educational use when linked with the firm's XC -210 portable ENG color 

camera. Suggested list for the KA -600P recorder is $1,250. 

CES Launches `Year Of Videodisk' 
Continued from page 32 

them amazing new sophistication - 
such as the ability to automatically 
sense tape type and adjust bias and 
equalization. 

Practically most major cassette 
deck suppliers and portable cassette 

player makers are now incorporat- 
ing a metal setting into their units. 

On the cassette software side, a 
key trend appears to be the high 
technology prerecorded cassette 
such as those otTered by Mobile Fi- 
delity and now dbx- encoded Cas- 
settes (see separate story. this issue). 

CT -10 holds 10 cassettes 
PS -8-24 holds 24 cartridges 
Ps -C -12 holds 12 cassettes 

PS -C -24 holds 24 cassettes 
PS -C-48 holds 48 cassettes 
PS-45 holds 50 45's 
PS-33 holds 25 LP's 

Attractive antique brown virgin vinyl cases, individually 
shrink wrapped with full color label. Interior compartments 
hold your tapes in super -cushioned safety. 

Attractive hard wood cabinet, designer styled with 
vinyl teak trim keeps your cassettes dust free. 
Complements your tape deck or stereo unit. 

call or write for new catalog 

60 WEST ST BLOOMFIELD N J 07003 (2011 429 -8600 
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i Winter CES 
Audio Accessories Show Strong Sales Punch 

Continued from page 37 

saleswise when they are as close to 
the register or top traffic areas as 
possible. That's the most costly space 
in the high -rent mall location. 

But right now, the audio acces- 
sories buyers contacted unani- 
mously concur the profit margins on 
accessories top any store segment. 
And advertising dollars for blank 
tape spearhead store expenditures in 
that area. Too, White -Spunner has 
three chainwide promotions set for 
instore merchandising contests al- 
ready for 1981 with TDK, Maxell 
and Memorex. These month -long 
promotions perk employe interest 
overall, she's found. 

There's unanimity, too, in Dwight 
Montjar's observation that the store 

are a e takin g well to the con- 
tinually upgrading pricewise and 
qualitywise in audio products. Cur- 
rently, two of the three volunteer 
specifically the TDK demagnetizer 
which they are selling for around 
$19.95. "It's quality, does the job. 

CES 
_Showcase_ 

CRAIG enters the new mobile music 
area with its Soundalong portable 
stereo cassette player for $99.99 
with optional headphones at 

$24.95. 

JENSEN's System 500 loudspeaker 
is priced at $290. It's a four -driver, 
three -way acoustic suspension de- 
sign and is part of the firm's Home 
Audio Group's new System Series, 
which includes the System B and 
System C as well as the new Sys- 

tems 500, 400, 300 and 200. 

JVC features a new lightweight 
video camera, model GX -88U, with 

huilt-in viewfinder 

eliminates the static," Montjar notes. 
Godfrey Dickey, vice president, 

special product, Integrity Entertain- 
ment here, second largest national 
retailer with 135 stores, singles out 

his recent growing success with I0- 
pack blank tape cartons. 

That's $18 to $20 when you ring it 
up. TDK, Memorex and Maxell are 
stocked in most of our Wherehouse 

and Big Ben's stores," Dickey notes. 
His stores are expanding space and 
placing more signs in the outlets to 
impel customers into accessories' 
frame of minds. 

Discwasher is a frontrunner in 

breaking price barriers, all four na- 
tional buyers affirm. Packaging 
from this firm has been psychologi- 

(Continued on page 41) 

Noise spectrum analysis of a virgin record 
Noisy virgin 
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A quiek revolution in record cleaning 
For years record collectors around the world have been 
searching for the ideal record maintenance program. 
A method that actually delivers a stated promise of 
continual protection of the faithful reproduction of the 
original recorded sound. 
Now, supported by the most respected names in the 
audio field new RC4 and a companion stylus cleaning 
and inspection kit provide a new and dramatic im- 
provement over every record care program available. 

RC4 is 60 %more effective than the leading competitive brand 

For example, the ultimate test of a clean record is a 
quiet record and RC4 quiets even a virgin record right 
from the sleeve. Result, a purity of sound, an absence of 
"pops and clicks" that brings new enjoyment to even 
well used and older records. 

A companion stylus cleaning and 
inspection kit, complete with fluid, 
brush, magnifying glass and mirror, 
assures a record maintenance pro- 
gram in keeping with the ever in- 
creasing value of every record 
collector. 

made by Record Care, Inc. exclusively for 

THE CHOICE OF THE PROFESSIONALS'" 

Terminal Drive, Plainview, N.Y. 11803 
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Winter CES 
Bows In Vegas: dbx- Encoded Cassettes 

Continued from page 26 
Two major factors involved in the 

decision to bring the "dbx Cassettes" 
to market now, notes Ruzicka, are 
both the acceptance and sales of dbx 
disks in the audiophile marketplace, 
as well as the increasing number of 
cassette deck manufacturers -such 
as Technics, Marantz, TEAC and 
Yamaha -who are incorporating 
dbx encode /decode circuitry into 
their consumer models. 

Eight of the initial 12 dbx Cassette 
releases are derived from digital 
masters including classical record- 
ings on the Varese Sarabande, Crys- 
tal Clear, Chalfont and M &K Real - 
time labels. 

Among featured artists are Heart, 
Arthur Fiedler and the Boston Pops, 
organists Virgil Fox and Lionel 
Rogg, pianist Jean- Philippe Collard, 
Morton Gould, Loris Tjokavorian, 
Lee Holdridge and Zdenek Kosler 

conducting the Philharmonia Hun - 
garica, and Charles Gerhardt con- 
ducting the National Philharmonic 
Orchestra. 

Suggested retail price of the cas- 
settes will be $20. Distribution will 
go through normal dbx audio store 
channels although because of the 
need for real -time duplication, 
quantities of titles will be limited. 

Duplication is taking place at In 
Sync Labs, N.Y., under the personal 
supervision of Alan Silver. In Sync is 
a respected marketer of high -end 
prerecorded classical cassettes. Tape 
type employed for the dbx Cassettes 
is chromium. dioxide. 

"Later," notes Ruzicka, "depend- 
ing on advances in high- speed, qual- 
ity cassette duplication, we will look 
towards that method." 

Ruzicka also emphasizes that 
packaging will be "classy," staying 
away from simply a reduction of the 

One hellava 
good studio at 
a he /lava good 

rate. 

24 Track 

3M - STUDER. 
APSI40IN CONSOLE, 

EMT. EVENTIDE 949. YAMAHA 
C7 GRAND. AKG. NEUMANN. 

TAMA, PROPHET V. 83. 
KEPEX II 

Call: 

N.J. (201) 673 -5680 
N.Y. (212) 874 -1358 

EASTERN ARTISTS RECORDING STUDIO, INC. 

Located in 
East Orange, 
New Jersey 

MAK -soun 
Quality Molded Audio Products 

B -TRACK 

CARTRIDGES 

SOFT POLY 

BOXES 

NORELCO 

BOXES 

C -0 
CASSETTES 

15 SCREW) 

£'lRh-SOUflD 501 DIVISION STREET 
BOONTON, NJ 07005 

A DIVISION OF JOYCE MOLDING CORP. PHONE: 201 -334 -2020 

LP jacket on the outside of the cas- 
sette. Complete liner notes also will 
be included. 

The dbx Cassettes are claimed to 
deliver better than 80 dB dynamic 
range. The dynamic range for most 
digital master tapes is 90 dB. Like 
the technique employed for dbx -en- 
coded disks, the process enables 
more of the true dynamic range of 
the music to be heard and reduce 
record surface noise. dbx disks, how- 
ever, must be played back through a 
dbx disk recorder interfaced to a 
home hi fi system. 

In addition to achieving 80 dB dy- 
namic range on the dbx Cassettes, 
Ruzicka points out, tape hiss is inau- 
dible. To achieve the full benefits of 
the cassettes, however. they must be 
played in a cassette deck with the 
dbx circuitry. 

More cassetted deck manufac- 
turers, explains Ruzicka, are ex- 
pected to license the dbx technology. 

The dbx Cassettes are reflective of 
a trend to the so- called "super" 
prerecorded cassette. Recently. Mo- 
bile Fidelity released six pop titles in 
cassette format using BASF chro- 
mium dioxide tape, while JVC is du- 
plicating a number of titles on metal 
tape, some of which are now being 
made available through Audio 
Source of San Francisco. 

Other audiophile records firms - 
such as Nautilus -are exploring the 
high end prerecorded cassette area 
as well. 

The trend is also in tandem with 
the strides being made in cassette 
deck technology as more manufac- 

Sony Enters 
Word Processing 

NEW YORK -Sony Corp. is ex- 
panding for the first time beyond en- 
tertainment or industrial video 
products with its entry into the 
word -processing field. 

The company showed last week its 
new Typecorder, a portable, battery 
powered paperless typewriter that 
digitally records up to 120 pages of 
typescript on a cassette. The cassette 
can then be played through a 
printer, a Telex tape puncher, any of 
or several other modules. The unit 
will go on sale in mid -1981 at about 
$1,400. 

Sony also enters the floppy disk 
market with a new floppy disk drive 
system. 

Ariston Debuting 
Product At CES 

NEW YORK -The Ariston Audio 
Corp. is now the national distributor 
of all Ariston products in the U.S. 
The firm expects to have a new 
product debut at CES. 

The turntable line now includes 
three units including the RD -80 at 
$449, the RD -I 1S at $699 and the 
RD -110 at $749. The firm also man- 
ufactures the Ariston Adjustable 
Speed Selector (AASS), the new 
record clamp (the Ariston Reclamp) 
and the Ariston Acoustimat. 

Firm is located in Buffalo, N.Y. 

Ampex Audio Dept. 
Relocating In Calif. 

LOS ANGELES -The audio 
products group of Ampex Corp.'s 
Audio -Video Systems Division ex- 
pects to move its operations to the 
company's Cupertino, Calif., facility 
at the end of January. 

The audio group's product man- 
agement, engineering departments 
and technical support, formerly lo- 
cated at the Redwood City corporate 
headquarters, moves into the 
103,000 square foot Cupertino com- 
plex. 

turers add metal capability, dbx 
noise reduction and other micro- 
processor -based features. 

The dbx encoded disk program 
now numbers more than 100 titles in 
the catalog. 

CES Showcase 

TEAC introduces the 22 -4 compact, 4 -track 15 i.p.s. multi -channel recorder 
with sync. Included is optional dbx interface. Suggested list: $1,425. 

TRANS -AM- 
INDUSTRIES 

ci 
çPSSEr 

G# 4E$ 

Immediate Delivery 
Meets All Industry / 

Standards 
Provides High 

Reliability 

/ Sonic Sealed 
Screw Type 

Tabs In Tabs Out 
Colors Available 

CAPACITY 
80 MILLION 
PER YEAR 

Call or Send for Price List and Samples 

TRANS -AM INDUSTRIES 
845 BROAD AVE , RIDGEFIELD, N J 07657 

Tel (201) 945 -2000 Telex 133396 
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Winter CES 

Audio Accessories Show Strong Sales Punch 
Continued from page 39 

cally beneficial in boosting retail 
tickets. Dickey points up Recoton 
care products among his best selling 
products. Traub has had early good 
fortune with a $27.95 Scotch record 
care system. 

Dump bins get a mixed reaction 
from the major buyers. White -Spun- 
ner likes them but finds they are not 
as durable as she would like. Basic- 
ally, the most popular accessories 
fixturing is the pegboard wall about 
seven feet high. 

Pickwick's Traub is the only one 
generally into private label acces- 
sories. 

Portable carrying cases for LPs 
and cassettes are becoming more so- 
phisticated and prices are con- 
sistently rising. White -Spunner likes 
the new entries that look more like a 
brief case. Dickey has found a grow- 
ing mart for home storage units. In- 
tegrity stores now stock up to a 96- 
cassette holder made of pressed 
wood. 

All chains are dropping 8 -track 
storage in favor of cassette as that 
configuration grows in demand. 
Montjar is working with his fixture 
designers in an attempt to locate 
some carrying cases adjacent to his 
stepup LP and cassette stocking 
areas. 

Needles and possibly cartridges 
will undoubtedly get more attention 
in 1981. Montjar admits the Camelot 
stores could push the high- ticket 
keystone category much harder. 
He's working on a new three- dimen- 
sional illuminated sign to remind 
patrons they need a stylus replace- 
ment. 

Dickey finds a steady trade in bat- 
teries, now that so many products 
utilize that power method. He stocks 
Duracell and Eveready in his west- 
ern stores. 

All buyers admit that they are 

CES 
Showcase_ 

NIKKO introduces the ND -590 cas- 
sette deck with metal compatibility 
and a record -mute switch. Sug- 

gested list: $210. 

FIDELITY RESEARCH introduces 
the MC702 coreless moving coil car- 

tridge. 

TRANSCRIBER has a new look tor 
the Classic I and the Cylinder Sound 
Saver record care products. Sug- 
gested list on the Classic I is $15, 

while the Cylinder is $6.95. 

open to manufacturer suggestion 
about stocking new product. Acces- 
sories are gaining because record 
and tape buyers want to maintain 
their collections for the future. Tech- 

nology, they are told by suppliers, 
dictates new innovative protective 
items will be available through 1981. 

And, equally important, ad budg- 
ets to introduce such new items will 

be available. National executives are 
torn between print and radio, with tv 

a bad third, they report. All agree 
that the best grabber productionwise 
has been tv, but is too expensive in 

cost per thousand. The best bet, they 
maintain, is still dollars offered by 
vendors, which, in turn, are utilized 
to best advantage in house-pro- 
duced spots or print ads. 
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KLIPSCH INDUSW[AL: 
From nightclubs to concert halls, 

we'll take your breath away. 

For the disco, night 
club, mobile sound 

company or cathedral, 
the Klipsch LaScala in 

birch or rugged fiberglass 
will always speak with 

effortless authority. 

That's right, Klipsch. The makers 
of the legendary Klipschorn have 
designed a group of horn loaded 
industrial loudspeakers that dupli- 
cate the Klipschorn's clean, smooth, 
distortion free characteristics, but 
deliver eight times the acoustic 
output power! And without a need 
for corner placement. 

Klipsch Industrial Heresy loud- 
speakers are the hot new stage 
monitors that even the most subtle 
performers love to work with. And 
in the recording studio more and 
more producers and engineers are 
mixing their hits on Klipsch 
Heresys than ever before. 

11 

Klipsch Industrial 
loudspeakers are real 

crowd pleasers, so 

don't let the customers 
down. Let them listen 
to Klipsch and they'll 

keep comin' back 
again and again. 

With one watt input, the 
Klipsch MCM 1900 loudspeaker 

system will produce 99 dB SPL at 
three meters. Its peak power capacity 

of up to 1500 watts enables it to 
throw 100 dB SPL a full 50 meters. 

That puts wide, clean, high -powered 
sound throughout concert halls, theaters, 

auditoriums, opera houses, coliseums, 
even outdoor amphitheaters. 

And the audiences love it. They 
can hear the "mix" in each perform- 

ance from any seat in the house. And, 
they can feel the punch that drives them 

to standing ovations. 

Please send me free information on 
the entire line of Klipsch Industrial 
loudspeakers. Send me the name of 
the nearest industrial dealer, too. 

Name 

Address 

City Klipschorn, Elipsch LaScala, Klipsch Heresy 
and MCM 1900 are registered trademarks 
of Klipsch & Associates. 

Speua. thanks to -7AM Sou,,t1 ei Tuscaloosa, Alabama 

for their kmd assn tance with this ad 

State Zip 

Mail to: Klipsch and Associates, Inc. 
Box 688 Hope, Arkansas USA 71801 
Or call: 501-777-6751 BB 
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o The One Stops For All Your Video Needs! 
ÿ All labels! All accessories! 

Sound /Video Unlimited 
o 5404 West Touhy Avenue 

Skokie, Illinois 60077 

The Country's First 
National Distributor 
of video, video accessories, 

Mattel and Atari electronics! 
The one stop for all your home entertainment needs 

with branches in 

Chicago, Denver and Los Angeles. 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * 
MR I L ELEcrßanlc5m 

NtELLI %IISIONr 
Intelligent Television 

12:45 :1) 

.*r... .... 

re Pr i 7 a RB 

FOOTBALL 

w .' 
A\ ] 

SPACE BATTLE` 

TV not included. 

SOCCER ARMOR BATTLE' 

AL ATARI® 
VIDEO COMPUTER SYSTEM' 

* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * 
Sound/Video Unlimited - EXCLUSIVE distributors of /40,IY,\WIZARD VIDEO 

PlEtiER SELLERS 
xA.nrlu 4Ufti+M!O7w01 a 

THE GREAT M03OHAGAII 

"The Great McGonagall" 
PETER SELLERS 

#9202 

021W$7344 
.alMAIIER 

PINK -EGCIVO 

-_. .._._...._:: ... 

'The Crystal Voyager' 
PINK FLOYD'S MUSIC 

#9205 

Mr! ril! 
?MIN 

WR.L6 MUM + WAYLON ZONINGS 
MIN RUSSELL 

eaer 

"4th Of July Picnic" AUDITIONS" 
WILLIE NELSON in concert #9201 
#9204 

My Pleasuzè 
'Is ¿My Business" 

"My Pleasure Is My Business" 
XAVIERA HOLLANDER 

#9203 

Ms. Don Juan" 
BRIGITTE BARDOT 

#9200 

^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ * * ^ ^ ^ ^ ^ ^ ^ ^ * ^ * 

312- 674 -0850 / 312 -561 -2500 
Toll Free 800 -323 -4243 

Call and ask about our new 
Winter 80/81 Video Cassette Catalog! 

Mile Hi One Stop Sound /Video Unlimited 
150 Rio Grande Boulevard 6912 North Tjunga 
Denver, Colorado 80223 North Hollywood, California 91605 
303 -629 -1960 / In CO 800 -332 -3813 213- 985 -7602 
Out Of State 800 -525 -6094 
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Billboard's Second 
International Video Music Conference 

o 

M 

Lee Zhito, Billboard publisher and editor -in- chief, opens the Second Inter- 
national Video Music Conference. 

Cornyn `Mystified' 
By Video's Hijinks 

(The following is a complete text 
of Stan Cornyn's keynote address 
delivered to Billboard's Second In- 

ternational Video Music Confer- 
ence.) 

I find it miraculous I'm up here 
this morning, helping keynote this 
conference. I was in the record busi- 
ness 12 years before I keynoted 
NARM. 

I've been responsible for the 
video activities of WCI's Record 
Group now nine weeks. 

You must, therefore, pardon me 
if I am mysitified by some of these 
video hijinks. 

Because, I am still ... a records 
man. 

I do not relate to your charts. The 
last one I saw was composed 100% 
of used movies. 

Why am I here? 
In my nine weeks on the job, I 

have "written the video book" for 
WCI's record companies, a 140 - 

page document called "Video And 
The Record Group." To be sire, 
WCI and its record companies have 
not been sitting around waiting for 
me to write my "How To Make Bet - 
ter Videodisks" instruction manual. 

Warner Bros. Records has had a 

remarkable history in exploring the 
video, for many years, under the 

candid and disciplined guidance of 
a remarkable young executive, Jo 
Bergman. 

Warner Communications is al- 

ready shrewdly profitable with a 

company called Warner Home 
Video, under the perceptive guid- 
ance of Mort Fink, and his merry 
men. 

So we're not exactly virgins, 
though my specific thrust -"what 
do you do after the movies run 
dry" -was a fairly interesting book 
to write. 

I was about half finished writing it 

at the time of a video conference in 

the south of France. (The weather 
was fine, thanks, and no starlets 
went topless. Sorry. Unless you 
count the thousands of porno cas- 
settes cruising back and forth 
across international boundaries, as 

if some sleezo tycoons had learned 
the ultimate Esperanto.) 

What I have and did encounter in 

checking out video was people such 
as you. ... A marvelous gaggle of 
dedicated enthusiasts. A Dedicated 
Enthusiast is easily detectable by 
his knowledgeable vocabulary, 
most of which is three -letter code 
words. Dedicated Enthusiasts love 

of siddle up to you and murmur, 
(Continued on page 56) 

Jim McCullaugh, conference chairman and Billboard Sound 
Business /Video editor, positions the Video Music Conference. 

Cy Leslie, president of CBS Video Enterprises. 

Producers Project 
$10 -$15 Bil Market 

By JOHN SIPPEL 

Some toe stubbing can be antici- 
pated but by 1990 record /tape pro- 
ducers and marketers will share in a 

projected $10 to $15 billion home 
video marketplace. 

Executives from national firms 
setting the early pace in video soft- 
ware agree that acceptable musical 
product and diligent industry mar- 
keting expertise will entrench music 
industry firms in this burgeoning 
field. 

These were some of the attitudes 
expressed at both the opening key- 
note and "President's Panel: Video 
Views The Music Industry" sessions 
which set the stage for Billboard's 
Video Music Conference. 

The event, now annual, took 
place Nov. 20 -23 at the Los Angeles 
Universal Sheraton Hotel. 

Participants on the president's 
panel were split over whether 
Warner Communications senior 
vice president Stan Cornyn's key- 

note prediction that audio /visual 
software might kayo audio. Andre 
Blay, Magnetic Video president, 
feels audio and audio /video soft- 
ware will converge. "Present de- 
mographics work against you," he 
said. "Video software buyers are 
not traditional music buyers, but 

Concentration is keen during session at Billboard's Second In- 

ternational Video Music Conference. 

43 

who are they ?" Blay inquired. "You 
need more than a face on the 
screen." 

Blay, whose company now is the 
largest video cassette maker, feels 
video music programming must 
carry more plot, and should have 
more of a script. 

He feels musical films like "One - 
Trick Pony" and "The Last Waltz" 
are forerunner examples. Video 
could be the vehicle wherein musi- 
cal buyers get better acquainted 
with acts. Michael Nesmith was 
Blay's suggestion as a ground- 
breaking producer. 

Nick Draklich of Nostalgia Mer- 
chant, a supplier of classic film ti- 
tles on videocassette is satisfied 
that record distributors, one -stops 
and retailers can play key roles in 

video software's future if they will 
handle a more comprehensive cata- 
log, become better informed and be 
more aggressive. 

Record- oriented merchandisers 
possess an inherent advantage in 

the battle over what type retailer 
will eventually handle the software 
tonnage, David Grossman of NFL 
Films said. The long -time promo- 
tional expertise of the record indus- 

(Continued on page 45) 

Stan Cornyn, senior vice president for Warner Communi- 
cations, gives provocative keynote statements. 
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Video Music Conference Coverage 

Producers Eye a $10-$15 Billion '90 Market 
Continued from page 43 

try is manifest to Grossman who 
has 15 distributors including an ed- 
ucational film distributor, a porno 
film producer, a carpet distributor, 
a firm composed of three school 
teachers and four record distribu- 
tors. 

MCA DiscoVision's Jim Fiedler 
feels stereo music programming 
can become one of the two impor 
tant types of programming, along 
with motion pictures. All stressed 
innovative production is still want- 
ing. Cornyn, for example, stated 
that in a 119 -page advisory to WCI 
management that the future of new 
video is likely to come from the 
young musician. 

Cornyn and CBS Video's Cy Leslie 
see a dog fight ahead with pros- 
pects for the music industry to take 
a goodly share of the marketplace. 
Cornyn, Leslie and Barry Shereck of 
Pioneer Artists agree with Andre 
Blay that the money is there if the 
musical programming is concep- 
tually right. We paid out over $45 
million last year for programming 
and we're ready to spend it for mu- 
sic if it's right," said Blay. 

There was a mood of conserva- 
tism in both the keynote and the 
presidents panel. Fiedler asserted 
MCA would maintain its stiffer sales 
policies, including a lesser return 
and 30 -day dating. Leslie envisions 
the weaker among the 4,000 to 
5,000 outlets selling video software Steve Traiman, RIAA, moderator. 

dropping by the wayside with a 

pickup in retail activity as con- 
sumers buy playback units. 

Leslie and Grossman cautioned 
against haste. They feel that a 

slower start will insure greater lon- 
gevity for the participants. 

On numerous occasions speak- 
ers candidly asserted that their 
video software divisions will not 
waste or lose money. Cornyn 
summed it up, stating we will not 
start a starving artist fund." 

WCI will continue to appoint crea- 
tive people to the helm of video 
projects, a practice "successful 
from Atlantic to Atari," Cornyn 
stated. 

Pioneer Artists' Shereck feels 
Cornyn's fantasy about audio being 

eclipsed by audio /visual product 
could well take place. Noting that 
audio hardware and software sales 
and profits are dipping, Shereck en- 
couraged the music industry to 
place its blue chips on video soft- 
ware, which he sees not only as a 

broadening marketplace but an in- 
creasingly profitable one. 

MCA's Fiedler cautioned against 
worry about the laser disk's present 
$19.95 list price as a hurdle against 
building sales. He noted it is only 
several dollars more than a digital 
recording. 

Steve Traiman of the RIAA, mod- 
erator of the president's panel pre- 
dicted a possible list price decrease 
when "two other videodisk con- 
cepts become available." 

Jim Fiedler, MCA DiscoVision. Nick Draklich, Nostalgia Merchant. Andre Blay, Magnetic Video. David Grossman, NFL Films. Barry Shereck, Pioneer Artists. 

Staggering Statistics On Growth Of Video Enumerated 
A panel of six offered staggering 

statistics and predictions on the 
growth of video at the "Consumer 
Video: An Update On Hardware & 
Software" session. 

The session, moderated by Bill- 
board's George Kopp, included 
panelists Ed Adis, vice president of 
sales at the Sony Corp.; Henry 
Brief, executive vice president of 
the International Tape /Disk Assn.; 
David Croner, vice president of 
marketing operations at RCA Con- 
sumer Electronics division; Jerry 
Gunnarson, business manager of 
videotape products at Ampex; Mar- 
tin Polon, audio /video consultant - 
UCLA and associate editor of Video 
Magazine; and John Talbot, direc- 
tor of videodisk marketing at the 
U.S. Pioneer Electronics Corp. 

Brief noted that U.S. sales of 
videocassette recorders will reach 
750,000 units by the end of the 
year -about 58% over last year's 
sales. 

At the end of '79, he said, an esti- 
mated 1,037,000,000 units were in 

use in the U.S. With the additional 

750,000 units expected to be sold 
this year, that number will swell to 
about 1,780,000,000 units. 

As for blank videocassettes, Brief 
estimated that 17 million will be 
sold this year, an increase of about 
42% over last year. 

As for world sales, Brief advised 
the gathering that in 1978 the U.S. 
represented 38% of world sales; Ja- 
pan 29%; Europe 24% and other 
parts of the globe 9%. 

In 1980 the U.S. represents 28 %; 

By JEAN WILLIAMS 

Japan 20 %; Europe 31 %; and other 
territories 21 %. 

Looking ahead, he predicts that 
in 1981 and '82 U.S. sales will rep- 
resent 27 %; Japan between 20 %- 

22%; Europe between 27 % -30 %; 

and other parts of the globe be- 

tween 23% -25 %. 
'Brief further predicts that VCR 

sales in 1981 will reach between 1.3 
million and 1.5 million units -an in- 
crease over 1980 of between 73% 
and 100 %. He expects sales world- 

George Kopp, Billboard, moderator. David Croner, 
RCA Consumer Electronics. 

wide to exceed six million units. 
Videocassette sales will soar to 
about 25 million units from this 
year's estimated 13 million. 

Adis intimated that VCR sales 
this year have exceeded the indus- 
try's expectations, to a point where 
there is an industry -wide shortage 
of all brands. 

Adis warned, however, that this is 
an industry still in its infancy and 
care must be taken to see that con- 
tinued growth is accomplished. 

He suggested that solid future 
growth will come from a three- direc- 
tional marketing thrust: additional 
sophisticated hardware must be 
produced, there must be massive 
expansion of a portable deck, and 
there must be an introduction of a 

less expensive home deck. 
Adis predicts the video music 

business will definitely increase; 
however, there must be a change in 

the hardware and the eventual in- 
clusion of multiplex stereo sound in 
all television sets. 

Croner revealed that satellite 
earth stations are popping up in 

back yards around the country, 
while noting, as did the other panel- 
ists, that entertainment is return- 
ing to the home. 

There is a new type of consumer 
who is smarter and more sophis- 
ticated and willing to invest in a 

product if the product meets his or 
her demands. 

He insisted RCA will be market- 
ing the new products of the '80s in 
a period of accelerating change - 
changes in what the consumer 
wants, how they approach and use 
video, where they will buy and 
changes brought on by rapidly ad- 
vancing technology. 

"Retailers and suppliers must 
deal with these changes in order to 
capitalize on the fruits of this new 
revolution," said Croner. 

Crystalballing, he said there is a 

potential for 5 million -6 million an- 
nual player production and 200 mil- 
lion -260 million disk production by 
the end of the '80s. 

Gunnarson, Polon and Talbot did 
some crystalballing of their own. 

(Continued on page 52) 

Ed Adis, Sony. Henry Brief, ITA. Jerry Gunnarson, Ampex. Martin Polon, UCLA. John Talbot, U.S. Pioneer. 
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Video Music Conference Coverage 
EXPLORE RIGHTS & DEALS 

Eventual Payoff Worth All 
The Headaches, Say Lawyers 

Don Biederman, Mitchell, Silber 
berg & Knupp, moderator. 

Jay Cooper. 

Ken Dearsley, 
Denton, Hall & Burgin. 

Bob Emmer, Alive Enterprises. 

Though the stumbling blocks 
along the way are myriad and 
mounting, the payoff for a music - 

oriented program on an audio /vis- 
ual mode is into six figures and the 
promotional exposure is to millions 
of viewers. 

A blue- ribbon panel of attorneys, 
steeped in early video program ne- 
gotiations, concluded that all the 
work is well worth it in the long run 
at the "Assembling The Rights ... 
Making The Deal ... Business /Le- 
gal Update" seminar. 

Producer /packager of a music 
program is paid between $300,000 
and $400,000 for which cable tele- 
vision, which doesn't have funds to 
initiate purely original program- 
ming, gets a limited number of re- 

stricted play dates, usually about 
15, according to Jay Cooper of 
Cooper, Epstein & Hurwitz. They 

Larry Harris, 20th Century -Fox 
Telecommunications. 

Barry Jay Reiss, MCA. Sam Trust, ATV. 

By JOHN SIPPEL 

can run the program as often as 
they wish on those 15 days over a 

protracted period of time, Cooper 
added. 

After shelling out to support the 
program, cable tv shares with the 
producers and performers in prof- 
its from in- flight, home video and 
other such exposures. When a star 
is featured, his binder often pro- 
vides for creative control, advertis- 
ing approval and whether portions 
of the program could be used in a 

"best of" compilation. Featured 
performers on such shows get from 
$90,000 to $150,000, Cooper 
stated. Stars often share heftily in 
the profit split. Pacts often carry 
specific riders, indicating the top 
act must restrict its network expo- 
sure during reruns of the cable tv 
program. Attorneys mulling such 
contracts should carefully study the 
label contracts to see that such 
cable tv ability is allowed by the 
diskery. 

Cooper also cautioned negotia- 
tors to obtain publisher clearances 
for any of the tv configurations. 
Thus far, most publisher tv agree- 
ments are embroyonic and there is 

little formula, he noted. 
It took more than a year to put 

the 1979 Blondie promotion film 
out as a commercial vehicle, Bob 
Emmer of Alive Enterprises said, 
documenting the difficult legal path 
currently ahead for cable tv and 
video software. The firms behind 
the Blondie pioneering production 

put loot in escrow with the AFM to 
cement their deal, Emmer said. 

Kenneth R. Dearsley, Denton, 
Hall & Burgin, London, explained 
the British got an earlier start in 
video penetration, but they have 
not set formulae either. The pro- 
ducer in the U.K. more often will 
sell his package in territory for terri- 
tory deals with various firms. 

The current hurdles a negotiator 
must surmount have created a 

"paranoia," which is damaging to 
the mood of the industry, Barry Jay 
Reiss, vice president, MCA, warned. 
Worry over making a bad deal is 

hampering programming deals to a 

point where there isn't enough mu- 
sic -based fare available. Reiss and 
Larry Harris, vice president, busi- 
ness affairs, 20th Century Tele- 
communications, agreed that be- 
cause potential sales of video 
software for the home is small, ne- 
gotiators- should adopt a more 
compliant attitude. Harris said 
sales of a videocassette title 
amounting to 16,667 units nation- 
ally is considered "gold." 

Sam Trust, chief of ATV Music, 
U.S., fielded most inquiries regard- 
ing tv usage clearances by publish- 
ers. Trust pointed out there is much 
misunderstanding of public do- 
main. A film production might be 
public domain, but the song mate- 
rial therein might still be requiring 
clearances. Currently, Trust said to 
avoid slowing down a possible video 

(Continued on page 62) 

Labels Get Chance To Sound Off 
Seven Representatives Clarify Companies' Activities 

Video department representa- 
tives from record labels discussed 
the roots of their respective depart- 
ments and functions during a panel 
entitled "The Evolution Of The 
Record Company Video Depart- 
ment." 

Moderated by John Weaver, a 

partner in KEEFCO, panelists in- 
cluded Clay Baxter, director of artist 
development, EMI /Liberty; Jo 
Bergman, director, television & 
video, Warner Bros.; Linda Carhart, 
national director of artist develop- 
ment, Chrysalis; Paul Cooper, direc- 
tor creative services, Atlantic; 
Sherry Goldsher, director video/ 
film operations, Elektra /Asylum; 
Nancy Leiviska -Flowers, director 
video department, Motown; and 
Debbie Newman, director artist de- 
velopment West Coast video pro- 
motion, CBS. 

Warner's Bergman explained 
that the label's video department 
evolved from artist relations and 
that in the last year 52 individual 
pieces were produced or acquired 
at a cost of $1,500 -$20,000 per 
song. The material is used on cable 
tv shows as well as national and re- 
gional syndicated tv programs. 

We toyed with the idea of mar- 
keting clips and recouping our in- 
vestment but because of legal clear- 
ances we decided to leave them for 
promotion," noted Bergman. 

"Next year we're trying to inte- 
grate video into the mainstream of 
the record company. Will there be a 

real video promotion department ?" 
she pondered. 

By ED HARRISON 
EMI's Baxter stated that hope- 

fully the label will have video for ev- 

ery LP and single released. 

Baxter said that video is currently 
used for cable tv, sales tools in retail 
accounts and for use by the field. 

"Tv is ready to accept new acts. 
Tv's reaction to new product will 
show on sales," noted Baxter. 

Chrysalis' Carhart explained that 
the label has been involved with 
video since 1976 when a Baby's 
video was used as a demo. "The 
U.S. market is a slower than inter- 
national in terms of video," she 
said. 

Carhart has been placing video 
on tv and in -store with such shows 
as "Hollywood Heartbeat," "Video 
West," "Rock Show," "Radio Pic- 
ture Show," Home Box Office, 
"Midnight Special" and others. 

"Because rights and rates aren't 
established, it's keeping video from 
getting into the market," she 

stated. Carhart noted that Chrysalis 
has formed a new division for tv 
broadcasts with budgeting coming 
from a new video department. 

Atlantic's Cooper says his com- 
pany has been keeping a "low pro- 
file" thus far, educating themselves 
with producers, cable companies 
and the packaging of artists. 
"We're more involved with making 
video for international, stores and 
local and syndicated shows," he 
said. 

"Instead of touring because of 
high costs, the money can be put 
into video and still reach an au- 
dience," stated CBS' Newman. 

She added that input for video 
comes from artist development and 
other departments. "Cable tv and 
other shows are alternate ways of 
promoting new artists," said New- 
man. 

E /A's Goldsher stated that pro- 
duction is expected to double this 

(Continued on page 52) 

Jo Bergman, Warner Bros. Records. Linda Carhart, Chrysalis. 

Paul Cooper, Atlantic Records. Clay Baxter, EMI -America /Liberty. 

John Weaver, KEEFCO, 
moderator. 

Debbie Newman, CBS Records. Nancy Leiviska -Flowers, Motown. Sherry Goldsher, Elektra /Asylum. 

47 

www.americanradiohistory.com

www.americanradiohistory.com


t 
.5) _ 
C0 e0 

C 

d.`-. 
Ñ N d v 
Ñ 

A 
A 
O v 
ó0 C 

e - y a v) 
O L N 
411. 
u 7 ó 
o_ 
d Ó 

L. 
°-. 

ó -o 
-o H 
A 

w A 
a.> C. 
co H 

ÿ 
A 'C 

Zr, 

Aó 
ÿ C 

E - 
ñ v ç 

00 
A Ç L C 
H ú Y d 
O) 

cc 
3 
c ̂  ó 
= v 
u á N 

O 
ó:° _ 
0) 

A ,L, 

O v 
E . 

A 
3 ° O O O 0 
N 

IX) 

to 15 
00 N 

oH 
Ñ w 
Ú A 
= f/I 

Ó 
cA ñ' 

ti E C 
íL.+ 

.O-.O 

0) 

A T 
A 7 

A 
In eo 
A ,Ç N 
d ú IZ 
N 

I 

f W ) 

W cv. 
I'''' 

17 

H 

Q 

Z M 
c_) VD 

V m 
Q cf Ñ M .1 ct U CD . o 

W . C/D J Q ó CO 

O N (D vZ CO G In co W CO w W cn YV QO° y =. Z, zm L Q oc o - = Q O vU M y ñ a ocó CZ m i Q= Q° L áWM =/IL 
ch O °Ñ o i, - r V/ mQ W m a y Q m m =Qá Q v 

U 
ó c Q o Q6 Q= _ICI< = W 

Wm _ WQ C7 J á Z ó 7Qm mw Cl) ° Z C.3 C 
mQá I- Lu, W oCM = WZ." W° Z> OC= W Z 
OW ° Q ...1 _ Q É O ° =Q = Q QO. = =J a2 mg F-= C c/)° Hm 1-ó DLá O>° Hm ca. 

1NVH3 
NO SAM 

L'? n Ch N9 t, C9 CA C) U) N CO 0 N g N 
)4 33M 
ls V l 

CO It! Ul !I. O N N M if) O1 
V. O C O 09 Cf TI CT O n 

A33M 
SIHl CA OY 

CO it/ 
41 41 41 CO 

IOC 
01 OY O'! 

w 
`v J 
W 
-J 

~ 
_ÿ 

a 

I (D O CO 
CO N ,- (D r 

0) CO 

OM 0) 0) L.L 2 O Z ca 
U 

CD E ca on 
CO 

° Z / co , U 
2 OE O U = N CO L Z_ 

Li, In O CC U CO .4- D Cr Z = O O) Z U cD N 
4-j Ii O M 

o t =oi Q==cnrQ WQQ m= CZ co m oc "' = _ m CC CC L'S LQ Z> C2 N ó Z~ v 3 ; E- Q@ Q o Q U Q Q w C c W 
LI N = C =.Ñ yÇ LI= tu 

O W Z m@ ó 
@ >. :c) F- Z C) (0 Há 0-- CC (7,- v ° m 1 

ci) W o Q =-ó E W@ =Ñ Z. =oC CC CC áQ o áá ° ÿ maá _ m z v,X Q Q cnm 
1HVH0 

NO -S)IM 
!T CO CO 111 n Ui N N. It 01 1/) Lt! 

N .- C,O .-, 

)133M M 
1SVl 

, 
CO N. N. CO N CO M N It! CO CI CO n n It! CO CO CO CO lli Lt) V. U) CO CO CO t` 

)4 33M 
SIH1 

© N CVf 

41 
U7 CO t CO 

O U7 CO CO CO CO CO CO CO CO 
44 n 44 Qf 

/ 
W 
.0 

CO 

' 

- 
a 

co Lc, co co 

V/ M M Q 
LI Y U Y 2 
O CO CO Ñ O ` .--:. / CV i C J \+ Cl; y 

CO w W , ° ó O T 
co Q = °° m t CO 

/Ia = Z // T ó - m c ó m 
J 

Q oi E V / Q CI) M Z M Z ó 
c la. 0:1 ,r Z N ç O j, W Q U 2 

14.00 

Q NON C.M O> oC .L--. = L C.. m C (ß >Om E_` Q oc 3 Q , Q U W= - ó Oo ä Z aó ó Ws co > 
> . y W `° QS W Z p H m yQ O y J W Z L Q _ E Wa °, W W Qo mWJ Y W3 . 

áJ áá ó.w óó J c ommá z=Ñ 
110H0 

NO -S AM 
O O Cet O MP M !f V. CO 
CO v r. . C7 . VI 'ct/ 

. 

A33M 
1SVl 

CO ^ CO It) CO CTA CO V. - V. 
CVf N CO M N C7 Cr! ef eh 

SN 3140 el. 
400 

IOC 41 Cr CO C7 V) V) 41 14 

CO 

W 

++ 

em H tZOIl 4 

C 

o U") 

CI 
o li) CO 

2 ,---- O M T «S N 

Q W 
CO 00 Y r 0) 

M 2 6) / N CO , y m U ó w > ó .> M V1 // Q 
CYì 

W z Wó c oC ó ° oCó "' c ZÑ / . O Q OÓ WO Z N WU oi ç cn 

T Q Z F-° Z H co °° C'3 WQ O Z W zO ó y Q = o C.) U QQ E- 
WZäm Q = Z á =J J CC 

"44 y Wó LW-) 'i JOcÇ _ W má LI 0:5 . p, ~ G_° 
Ca (3' o Om ...1 Z am N W VZ co 

co- Z a, =Y. oC WL H \ CSN Z W . WL oC-' CD 5, OE OOó Q- F- QE C.3 c) Q, W_ u H= ocoL O= 7>. 'Ó° 6 c/)= Cl. c) Qm WIL Y8 EÑ ZI-E Cl) ,_". mcniE CC má 

Z 
w W = - 

L.VHO 
NO 

CO ^ O ^ C 10 N N CO 

)133M 
1SVl 

., N CO IC7 !f CO N. co CTf O N IA !f .-, .- . v ^ 

)433 /A 
SHl 

N O 
4111 41 4:1 41 

www.americanradiohistory.com

www.americanradiohistory.com


Video Music Conference Coverage 

`Do It Now, Not In 5 Years,' Pleads Bergamo 
By ED HARRISON 

John Sippel, Billboard, 
moderator. 

Al Bergamo, MCA 
Distributing Corp. 

The future of prerecorded video 
software at the retail and distribu- 
tion level was explored in the ses- 

sion "Prerecorded Video Software: 
A Marketing /Distribution /Retail- 
ing Analysis." 

The session, moderated by John 
Sippel, Billboard's marketing edi- 
tor, included panelists Russ Bach, 
vice president, market develop- 
ment, WEA; Cheryl Benton, director 
of operations, Video Station; Al Ber- 
gamo, president MCA Distributing; 
Lee Hartstone, chairman, Integrity 
Entertainment; Richard Schram, 
vice president planning and market 
development, CBS Speciality 
Stores/ Pacific Stereo; and Gene Sil- 
verman, president Video Trend. 

Bergamo addressed the conven- 
tion by saying The record industry 
has to face the real world and face 
the real world of video now and not 
wait five years and wonder what 
happened to it. There are 10 million 
videocassettes in homes and 
30,000 video accounts. 

Gene Silverman, 
Video Trend. 

"The real world is that there 
won't be one configuration of the 
videocassette but six, and three 
configurations of videodisks. 

"The best price on a home movie 
will be in the $40 -$50 range, not 
$30. Blank cassettes will be $10. 

"If you base the future of the 
business on music you have a prob- 
lem because the artists have to 
know what we're trying to do with 
it," Bergamo stated. 

Hartstone, with 84 stores carry- 
ing video software, looked optimis- 
tically at video's future. "The terms 
of sales is based on not making the 
same mistakes as the record busi- 
ness. 

"Mistakes of the industry are not 
because of terms of sales but that 
product demand ceased." 

Earlier Bergamo had stated that 
there shouldn't be any long -term 
policies and you must sell what you 
own. 

Hartstone said the American 

Cheryl Benton, Video 
Station. 

public will always buy "entertain- 
ment they want when they want it" 
and forecast marked changes in 
terms of sales offered retailers. 

Silverman, who dropped records 
for video in his operation, corn - 
pared video to a bull. "Home video 
is like a bull. On one horn is VHS. On 
the other is Betamax. Through the 
nose is videodisks. You realize how 
strong the bull is. You need finan- 
cial strength to tackle the bull. 

"The bull changes and tells you 
what to sell, then rent. Soon there is 

a whole stampede of bulls and the 
best line of defense is the inde- 
pendent distributor one -stop," said 
Silverman. 

Silverman said the distributor 
helps control inventory, affords 
quick service, point -of- purchase 
sales material, provides advertising 
when available, stock balancing 
and a wide variety of bestsellers. 

WEA's Bach said that in June 
1979 WEA had its first meeting on 

Russ Bach, WEA. Dick Schram, Lee Hartstone, Integ- 
CBS Specialty Stores/ rity/ Wherehouse. 

Pacific Stereo. 

video and began marketing plans in 

October 1979. 

Bach explained that WEA's first 
videos were family priced titles, 
mostly feature films with the excep- 
tion of the Kinks' video from Time - 
Life. Terms to dealers were 60 days, 
similar to the record business which 
he said "were not detrimental but 
advantageous." 

"We've taken credit risks with 
new customers," said Bach. "We 
hired regional staff and we're ex- 

perimenting to get 25- 44- year -old 
males into video stores. We believe 
in in -store merchandising as a turn - 

on to home video product. When a 

consumer purchases a $60 list 
product he deserves better pack- 
aging." 

Bach expects 70 -100 different 
titles new in 1981. 

Benton, of the Video Station 
which has 200 affiliated retailers 
and is projecting $10 million in 

gross revenue next year, stated that 

her biggest problem is rentals, 
which so far are outnumbering 
sales 15 to one. "At $30 -$45 per 
cassette, at $5 per cassette rental, 
it takes eight rentals to break 
even," she said. 

Benton complained of a lack of 
point -of- purchase display material 
with Warner's the only one steadily 
supplying such material. 

Silverman said advertising 
money is being spent aimed at a fe- 
male market while Hartstone added 
that he will begin testing rentals in 
his outlets the beginning of the 
year. 

Schram reconfirmed Pacific 
Stereo's massive commitment to 
video hardware and software. Al- 
ready Pacific stores in Texas carry 
the U.S. Pioneer Laservision video 
disk with more stores to add it 

shortly. Pacific, a major audio corn 
ponent retail force, also expects to 
be a big factor in VTR hardware. 
prerecorded and blank video 
cassette. 

Jeff Ayeroff, A &M Records, 
moderator. 

Ken Erhlich, producer. 

Tommy Lynch, producer 
"Don Kirshner's Rock Concert." 

Which Direction Should 
Video Music Product Take? 

Everyone's waiting for the Uncle 
Miltie of video music, an artist who 
develops a programming format so 
appealing it will set software 
trends and send hardware sales 
zooming. 

For now, though, questions re- 
main unanswered about the direc- 
tion video music should take: 
straight performance clips, dra- 
matic interpretations or conceptual 
fantasies. 

That was the consensus of the 
session "Creative Production ... 
The Shape Of Video Music," moder- 
ated by Jeff Ayeroff, A &M's vice 
president of creative services. 

Also on the panel: Ken Ehrlich, 
producer and packager of music 
shows for cable, network and public 
television; Tom Lynch, producer of 
"Don Kirshner's Rock Concert;" 
Jerry Kramer, president of Kramer - 
Rocklen Studios; Carolyn Pfeiffer, 
president of the film division of 
Alive Enterprises and producer of 
"Roadie" and Norman Seeff, pho- 
tographer and filmmaker. 

The final panelist, Arnold Levine, 
vice president of creative services at 
CBS, was unable to attend, but sent 
along a videotape of his remarks. 
The clip was filled with intentional - 
and hilarious -technical bloopers, 
enabling the absent executive to 
steal the show from those who did 
appear -the ultimate testimony to 
the power of video. 

Ayeroff opened the dialog by 

By PAUL GREIN 

frankly expressing his reservations 
about music on video. "I'm a skep- 
tic when it comes to selling prere- 
corded concert footage," he said. 
"How many times can you watch a 

Kinks video? How many times are 
people willing to watch Deborah 
Hárry and Blondie sing the same 
songs? 

"Maybe if the Rolling Stones or 
David Bowie did a video, I'd buy it, 
but once you get past the top 
names, I don't see a large market- 
place for music video to be commer- 
cially sold." 

Photographer Seeff expressed 
similar misgivings. "I don't think 
people are going to be satisfied 
looking at a clip of a performer un- 
less it's absolutely a superstar. 
There must be some degree of con- 
tent, some depth of value or mean- 
ing in the piece to justify looking at 
it over and over again." 

Lynch disagreed, saying that at 
least for his purposes on the Kirsh- 
ner show, straight performance 
clips are preferred over conceptual 
works. 

"The market will be great for 
videodisks if they concentrate on 
getting across the excitement of a 

concert rather than some inter- 
pretation of what the song is about.. 

"There's an unbelievable appe- 
tite on behalf of the public to see 
their favorite groups close up. You 
go to a concert and you can't even 
see their faces. And now the sound 

on video is getting to the point that 
it's better than what you can hear in 
the concert hall." 

Alive's Pfeiffer agreed that 
strong storylines are essential. 
"People who are interested in video 
should work with scriptwriters who 
understand how to tell a story 
that's longer than one song. The 
projects that have been able to 
translate from one medium to the 
next -'Tommy,' 'Jesus Christ: Su- 
perstar' -have done so because 
they had a strong story underlying 
the music." 

Pfeiffer also noted that the video 
music market is a valuable training 
ground for younger filmmakers. 
"The average feature film today 
costs about $10 million," she 
noted, "so not that many new 
people will get a chance to work in 
films. Many low- budget films don't 
get made, so video is a viable outlet 
for smaller, more personal sub- 
jects." 

Jerry Kramer, head of his own 
production company, cautioned 
that "films are not necessarily for 
all bands. Some of these promo- 
tional clips are hurting the bands 
more than they're helping them. 
When you listen to an album you 
can let your imagination take you 
away; when everything's splashed 
there on a screen, it can ruin the ex- 

perience for you." 
Still, Kramer noted that the dollar 

(Continued on page 62) 

Carolyn Pfieffer, 
"Roadie" producer. 

Norman Seeff, 
photographer /filmmaker. 

Jerry Kramer, 
Kramer -Rocklen Studios. 
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Video Music Conference Coverage 
ARTIST ROLE 

Pessimistic voices Programming Update Panel 
Also Are Audible Stress Is On Marketability 

By CARY DARLING 
By GEORGE KOPP 

An air of pessimism about the 
commercial viability of video music 
surrounded the "Recording Artists 
Who Are Shaping Their Own Video 
Future" panel of the Video Music 
Conference. Featured speakers 
were moderator Paul Flattery, of 
GFF Video; Mike Cotton of the 
Tubes; Bob Geldof of the Boom- 
town Rats and Leon Russell, who 
now also operates his own video 
music studio in Burbank, Calif. 

rently its most widespread use, was 
questioned by the panel. "I don't 
want to sound too pessimistic to 
you business types," noted Geldof. 
"Video won't be that effective for 
promo. Videos are more important 
in Europe where you have fewer 
television channels. 

"We broke on the East Coast here 
because of the cumulative effect of 
press, radio, concerts and video. It 
was not because of video alone." 

Panelists at the Programming 
Update panel at the Billboard 
Video -Music Conference stressed 
marketability of program material 
as necessary for a healthy industry. 
The five panelists and moderator 
Seth Willenson, vice president for 
programs and business affairs at 
RCA SelectaVision, represented the 
programming departments of sev- 
eral major home video suppliers. 

Panelists were: Carl DeSantis, 
vice president for business affairs 
and program development, WCI 
Home Video; Ned Kandel, vice pres- 
ident for programming, CBS Video 
Enterprises; Bud O'Shea, vice presi- 
dent, MCA Discovision, Stuart 
Shapiro, president, International 
Harmony; Byron Turner, develop- 
ment director, THORN -EMI Video 
programmes Ltd. 

Seth Willenson, RCA SelectaVision, 
moderator. 

video companies a unique opportu- 
nity to promote their video -music 
product. 

An important marketing develop- 
ment along those lines, he said, 
would be the immediate release of 

a recording. "If it's not done at the 
same time," he said, we all lose." 

Turner spoke forcefully of the 
revolutionary possibilities for video- 
disk programming, due to the inter- 
active capabilities of the medium. 
He suggested that the business 
might evolve to the point where a 

piece of music might have more 
than one video to go with it, solving 
the problem of repeatability of im- 
ages. He also suggested that con- 
sumers might be able to choose al- 
ternate endings to movies and 
other program material. Organizing 
this information for disk, however, 
was a difficult task, he said. 

DeSantis echoed Shapiro's belief 
in the midnight marketplace as a 
promotional medium. "We can't 
advertise, home video." he said, 
"because the market is not broad 

Paul Flattery, GFF Video, 
moderator. 

We don't get a chance to talk to 
the artists themselves about 
video," said Flattery. His comment 
led to the opening of some down- 
beat words from the artists in- 
volved. 

"A year ago," began Geldof, 
whose "I Don't Like Mondays" 
video was shown at the session, "I 

Bob Geldof, Boomtown Rats. 

However, he added that record- 
ing artists will be dabbling in video 
until it does become more commer- 
cially viable. "It's easier for musi- 
cians to work with video than film," 
he voiced. "It's like cutting an al- 
bum. You can see the results right 
away and editing video is like mix- 
ing an LP." 

Leon Russell. 

thought video albums might be as 
important as the talkies were to the 
silent movies. I no longer see that 
as absolutely true. I will listen to au- 
dio time and time again. But I can 
watch a video only three or four 
times." 

Cotton echoed his views. "There 
is a problem with musicians han- 
dling video," he noted. "Some 
don't have much to say musically, 
let alone visually. There's little hope 
for video albums or video shows. 
They lack the essential feeling of 
immediacy. You look at a tape, you 
get bored after two or three show- 
ings." 

Russell, though, sounded a more 
optimistic bell. "We're basically a 

visual culture. Somebody will 
emerge and make some visual 
pieces that will be irresistible to look 
at," he noted. 

He feels video can be used 
presently to document fast disap- 
pearing legends. "I've always 
wanted to capture events as accu- 
rately as possible. Elvis was a 

dancer. If we were left with the 'Ed 
Sullivan Show,' we wouldn't know 
that," Russell stated. "In a few 
more years, we won't be able to see 
Muddy Waters. It's important to 
document these things." Russell's 
own video of himself playing at a 

concert was shown at the session. 
Even video as promotion, cur- 

Mike Cotton, Tubes. 

From the floor, the question was 
raised as to why video music is 
mostly being utilized by rock bands, 
many of which are obscure to Amer- 
ican audiences. It was mentioned 
that it is such artists as Barbra 
Streisand, Neil Diamond and Kenny 
Rogers who sell millions of records 
to populous mid -America. "Mass 
entertainment is wonderful," re- 
sponded Russell. "But there's also 
that odd piece of art that floats 
around out there that could be im- 
portant." 

Geldof's response, which drew a 

chorus of applause and hisses, was 
more to the point: "They're not cre- 
ative artists," he maintained. "Un- 
less you take the video out of their 
hands and give them a director, 
then it will happen. 

"If the Tubes and Boomtown 
Rats got as much exposure as Strei- 
sand, we could be just as popular. 
We have more to say." 

CONFERENCE REPORTS 
CREDITS 

Conference coverage provided by 
John Sippel, Cary Darling, Ed Harri- 
son, Jean Williams, Paul Grein, Karen 
Kelly and Rick Forrest. Section edited 
by Jim McCullaugh and Dave Dexter; 
photos by Rene Cottrell, graphic lay- 
outs by Bernie Rollins. 

Carl DeSantis, Warner Home Video. 

Willenson set one of the themes 
of the discussion when he pointed 
out that a strong subsidiary market 
existed for music- oriented films. 
The existing modes of film distribu- 
tion, he said, would not be able to 
fully exploit the product, nor would 
it be appropriate for television. The 
alternative was home video. RCA, 
he continued, had 25 to 50 such 
projects in development for its 
videodisk program. 

Kandel reported that more than 
25% of the product in planning at 
CBS Video was video -music. "Most 
of the programming right now is de- 
rivative," he said. "We are looking 
toward pay tv and foreign tv to sup- 
ply much of the programming. We 
are also contracting for live. con- 
certs of jazz and rock'n'roll." 

But Kandel warned that the de- 
velopment of video music program- 
ming would take time. He sug- 
gested to the many independent 
producers attending the discussion 
that they not limit their thinking to 
"just concerts and conceptual 
pieces. There is use for music in ed- 
ucational and children's program- 
ming as well." 

According to O'Shea, all the pro- 
gramming executives in the indus- 
try right now are "looking for the 
same type of thing. There is a great 
need for programming," he said. 
"It will take more than feature films 
to make this industry." O'Shea also 
expressed encouragement as to 
where the industry was going, and 
referring to the many legal prob- 
lems facing programmers, artists 
and producers, he said there was 
no reason to think these problems 
spelled "doomsday." 

Shapiro stressed the importance 
of what he termed the "midnight 
marketplace" to the home video in- 
dustry. By this he meant the people 
who habituate midnight showings 
at movie houses, usually of music 
oriented films such as "The Rocky 
Horror Picture Show." He felt that 
the midnight marketplace gave 

Ned Kandel, CBS Video Enterprises. 

videocassettes and soundtrack al- 
bums coinciding with a film's theat- 
rical release. The record com- 
panies, he said, too often waited to 
see how a film did before releasing 

Bud O'Shea, MCA DiscoVision. 

enough. We need other methods of 
promotion. Only one in four VCR 
owners buy prerecorded cas- 
settes." Next year, he said, would 
be a pivotal one for the industry. 

Stuart Shapiro, 
International Harmony. 

Byron Turner, EMI -Thorn. 

Labels Chance To Sound Off 
Continued from page 47 

year. "There's been a change in at- 
titude in sales and promotion," she 
noted. "They know the buying pub- 
lic has a greater awareness to the 
product. 

"We're as concerned about video 
airplay as much as radio airplay," 
added Goldsher. 

Motown's Leivishka- Flowers said 
that the label is concentrating on 
video commercials as opposed to 
promotional clips. She said the la- 

bel is going into 1981 "cautiously" 
and that the finishing touches are 
being made on an animated Stevie 
Wonder commercial. 

During a question arid answer 
session, Cooper stated that video- 
tapes are also used as an a &r func- 
tion when the act can't be seen live. 

Baxter said that the simulta- 
neous release of video with record 
product is a goal while Leivishka- 
Flowers voiced concern about atti- 
tudes towards live shows if buyers 
have video at their disposal. 

Staggering Statistics On Growth 
Continued from page 45 

Polon said he is looking at the home 
entertainment center where audio 
and video will merge. 

Pioneer, said Talbot, bowed its la- 
ser videodisk player in Dallas five 
months ago and has moved into 45 
markets and hundreds of stores 
since that time. 

"The $749 was no obstacle; the 

consumers expected it to cost 
more. They wanted an affordable 
system to give them stereo and tv at 
the same time." 

He explained that a survey taken 
by his firm indicated the demand 
for concerts is as strong as for fea- 
ture films. 

Talbot also predicted the Laser - 

disk may soon make the standard 
LP obsolete. 
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Video Music Conference Coverage 

Cable, Pay TV, Satellite Distribution Loom Big 
By GEORGE KOPP 

Mike Clark, 
Showtime International. 

Cable television, pay tv and satel- 
lite distribution systems will play a 

big role in expanding the video mu- 
sic industry. So concluded the 
"Broadcast Video Music: A Cable/ 
Pay TV /Satellite Overview" panel at 
the Billboard Video Music Confer- 
ence. 

The panel, moderated by View 
Magazine editor Peter Caranicas, 
represented a cross -section of the 
cable and pay tv industry. It in- 
cluded: Mike Clark, vice president 
for program development, Show 
Time International; David Jove, di- 
rector. All World Stage; Alfred 
Monacello, director, West Coast 
Programming, HBO; Jeff Ne- 
merovski, executive producer, 
Video West; Bob Pittman, vice pres- 
ident programming, Warner -Amex 
Satellite Entertainment; and An- 
drew Wald, senior vice president for 
programming, ON -TV. 

Clark, in describing the various 
divisions of Showtime program- 

Alfred Monacello, HBO. Peter Caranicas, editor, 
View Magazine, moderator. 

David Jove, All World Stage. 

ming, pointed out that the service's 
Hot Ticket and Showtime Presents 
segments presented a great many 
music- oriented pieces. In addition, 
due to the lack of commercials 
broadcast on the service, Showtime 
was always in need of short video 

Jeff Nemerovski, Video West. 

presentations to keep program- 
ming on schedule without dead air. 
This could be a source of exposure 
to independent video producers, he 
said. 

Rival programming service Home 
Box Office, represented by Mona- 

Bob Pittman, Warner -Amex. 

cello, will spend $20 million more 
on original programming in 1981 
than it did in 1980, he said. Among 
the special to HBO productions 
done this year have been concerts 
by Bette Midler, Linda Ronstadt 
and Diana Ross, Monacello added. 

David Jove, whose company pro- 
duces a new wave cable tv show in 
Los Angeles, stressed that alterna- 
tives to broadcast tv allowed artists 
more freedom than they might oth- 
erwise enjoy. 

Video West's activities, said 
Nemerovski, have included a num- 
ber of stereo simulcast deals with 
FM stations. These deals have ben- 
efited not only Video West, he said, 
but the radio stations as well. The 
simulcasts are technically easy to 
do, and the stations, he said, have 
supported them heavily with pro- 
motions. The growing cable indus- 
try will also make possible a wide 
variety of video formats, akin to the 

Andrew Wald, ON -TV. 

number of formats available on the 
radio dial, he said. 

According to Pittman, cable tv 
will emerge as an important mar- 
keting tool for the record industry. 
He said that "radio stations' objec- 
tives are not the same as record 
companies' objectives," and 
blamed this gap as the major cause 
in the sales slump facing the record 
industry. Specialized cable pro- 
gramming on satellite, he felt, 
could do a much better job of zero- 
ing in on specific segments of the 
record buying public than local ra- 
dio. 

Wald pointed out some problems 
in the new industry, specifically the 
problem of getting artists to com- 
mit for dates of live broadcasts. He 
also felt that "what's successful on 
videodisk may not be what's suc- 
cessful on pay tv." In addition, he 
warned that the "networks will not 
give up, and they have unlimited 
development budgets." 

Don MacLean, EMI -Thorn, 
moderator. 

International video experts 
speaking at the "International 
Video ... A Report" panel generally 
expressed optimism about the fu- 
ture of video in their countries, but 
admitted that several problems 
must be conquered before it can 
become an established, profitable 
industry. 

Al Landau, president of Home 
Theatre /Visual Concepts, Inc., 
which manufactures, distributes 
and duplicates videocassettes 
throughout the U.S., addressed 
himself to some of the problems 
U.S. companies face in trying to ex- 
port or license product overseas. He 
says language, systems and for- 
mats in use, duties, taxes, cur- 
rency, rate of exchange and 
method of payment must be kept in 
mind by exporters when consid- 
ering doing business in another 
country. 

He also notes that if an exporter 
intends to deal with an East bloc 
country or any outside of the West- 
ern world, it is necessary to obtain a 

U.S. Department of Commerce ex- 
port license because the video- 
cassettes are considered strategic 
material. 

1, IT'S TRICKY, REQUIRES SMARTS 

Landau Advises How To Sell 
Product In the Global Market 

Landau says the most practical 
and advisable way to export is to 
lease a master in the system re- 
quired to a reputable distributor or 
lab in the country in question, place 
it in a lab where it can be supervised 
and checked on to prevent misuse 
and piracy, and then manufacture 
the cassettes locally from those 
submasters. 

After the submaster is leased and 
prints are made the distributor re- 
ceives a royalty per copy printed. 
"We get royalties on music pro- 
grams ranging from $8 to $10, 
which is mighty little because that 
has to cover the distributor, pro- 
ducer, artist and dealers ... there 
aren't any $50 margins and the 
sooner everyone realizes it, the bet- 
ter off everyone will be and this 
business will get off the ground. It is 
time we came down to earth." 

By KAREN KELLY 

Isamu Tomitsuka, programming 
manager of the video division of Vic- 
tor Musical Industries Inc., Tokyo, 
generally concurred with Landau, 
saying that artists, musicians, 
unions and music publishers often 
forget that one of the most impor- 
tant factors in establishing the 
prerecorded video business is the 
ability of software companies, pro- 
gram producers and distributors to 
realize profits, and they are hence 
tempted to claim an unreasonable 
share of a pie that is really not yet in 
existence. 

"The pie of videodisk does not ex- 
ist now. It has to be created from 
now on by cooperation and contri- 
butions from all persons and inter- 
ested parties concerned," he said. 

Tomitsuka thinks factors such as 
technological advancement, inno- 
vation, and consumer demand for 

Al Landau, 
Home Theatre /Visual Concepts. 

Walter Lehne, Video Classics. 

more advanced equipment will in- 
crease demand for videodisks 
rather than for videocassettes in 
Japan. He cites the under -25 gener- 
ation as being one of the keys to the 
eventual success of this business 
and suggests that cheaper hard- 
ware and software will be important 
in reaching them. 

He notes, however, that prere- 
corded video in Japan is still in its 
infantile stages. A survey con- 
ducted by the Japan Video Produc- 
ers Assn. revealed that from Janu- 
ary to June of 1980, 79,000 
prerecorded videocassettes were 
sold in Japan. This is slightly up 
from the previous six monthsbut is 
only about 1/10 of the current 
sales of videocassettes in the U.S., 
according to Tomitsuka. Of the 1.4 
million VCR units in Japan only 5% 
of the machine owners use them for 

Keith Macmillan, KEEFCO. 

Isamu Tomitsuka, 
Victor Musical Industries. 

viewing prerecorded video- 
cassettes. The other 95% use them 
for time -shift of TV programs and 
for making libraries by home taping 
TV programs. 

"This is the current videocassette 
scene of Japan," Tomitsuka says. 
"It cannot be called a business yet, 
and I am afraid that this situation 
will continue for the next few years 
as far as prerecorded video- 
cassettes are concerned." 

Prerecorded videocassettes 
would move very well in Australia if 
quantity and quality were in- 
creased, predicts Walter Lehne, 
founder and chief executive of 
Video Classics, the largest distribu- 
tor of software in Australia and the 
South Pacific. 

Lehne says that approximately 
50,000 prerecorded videocassettes 
will be sold in 1980, with the figure 
expected to rise to 80,000 in 1981. 
"Australia's software market is still 
software music usage, ATV estab- 
lishes a negotiated percentage for 
cable with a proviso that nine 
months later, a price per song for 

(Continued on page 62) 
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Video Music Conference Coverage 
Is the New Technology `Indistinguishable From Magic ?' 

In envisioning the future of au- 
dio /video hardware and software, 
David Geshwind, president of Digi- 
tal Video Systems, quoted noted 
speculative fiction author Arthur C. 
Clarke, who wrote that "A tech- 
nology that is sufficiently sophis- 
ticated is indistinguishable from 
magic." That sense of wonder 
dominated the discussion among 
the panel members at the final ses- 
sion of the Video Music Conference. 

"Those of us in this room are 
aware of what the components for 
the future of the '80s are," said 
moderator Roger Pryor of Sony 
Digital Products Division. "Digital 
video recording, high resolution 
widescreen projection, digital au- 
dio, videodisks, satellites, stereo 
television broadcasting, cable and 
pay tv. But as every day goes by 
more and more consumers are tun- 
ing into this revolution." 

The reason, said Pryor, is infla- 
tion, which is severely cutting into 
the consumer entertainment 
budget and forcing people to look 
for new and cheaper amusements. 

d Ron Hays, Ron Hays Music Image. 

} "People are buying fewer rec- 
< ords, going to fewer concerts, going 
Zto movies less and spending more 
< and more time at home." 

As the number of tv channels and 
the role of the medium expands to 
reflect increasing consumer de- 
mands, Pryor sees specialized au- 
dio /video product as the key to sur- 
vival. "There's a lesson to be learned 
from the past," he noted. "Radio 
was supposedly doomed by the ad- 
vent of tv in the early '50s but it sur- 
vived by going into special program- 
ming, all news, all talk, all disco. 
Broadcast tv will survive and retain 
its status by narrowcasting. We now 
know that the consumer will pay for 
uninterrupted, uncensored quality 
programming. Because of the de- 
velopment of hardware and the 
streamlining of production tech- 
niques, it's going to be financially 

More And More 

feasible to have highly successful 
specialized programming. The field 
today is wide open." 

Jerry Pierson, a Data systems en- 
gineer with Hughes Aircraft, has ex- 
tensively surveyed the video field 
over the years and in an elaborate 
slide presentation he unveiled his 
vision of the future for video soft - 
ware-a union of video with the 
print medium. 

Robert Abel, 
Robert Abel & Associates. 

"One of the things many corn - 

panies have not understood is that 
video, in my opinion, must be tied 
to print. You let the print portion 
carry the large bulk information 
cheaply and the tape or disk carries 
the slides, motion picture or other 
media production techniques." 

Videobook. a software firm 
founded by Pierson, was designed 
with that in mind. A book, tape or 
disk and a poster are put together 
in one package with á price Pierson 
said shouldn't retail for more than 
$50 for cassette and $20 for disk. 
Pierson asserted that the video - 
book concept can not only be ap- 
plied to a music or concert program 
but to college course programs and 
talent portfolios. 

Referring ironically to the conver- 
sation in the film The Graduate" 
that tagged plastics as the coming 
industry, special effects expert Rob- 
ert Abel predicted that the word for 
the future is "digital." 

Abel noted that the digital revolu- 
tion is already having a great im- 
pact on animation, allowing art- 
work to be done via computer with a 

tremendous reduction in produc- 
tion time. The next step, he said, 
lies in the videodisk, which will not 
only use digital processing to pro- 
vide superb sound and pictures but 
will eventually pave the way for in- 

Customers Are 
By RICK FORREST 

Tuned In Pryor 

and different shots for the same 
piece of music and playing the disk 
different ways at different times. 

The video disk is a digital me- 
dium, a medium where you can 
mix, match and interact. It's a tool 
for entertainment and education. 
It's all down the line." 

Geshwind shared Abel's enthusi- 
asm for digital animation and im- 
age processing and looked forward 

Roger Pryor, 
Sony Digital Audio, moderator. 

David Geshwind, 
Digital Video Systems. 

Ralph Guggenheim, Lucas Films 
Ltd. 

teractive video 
ming. 

"When I did rock films, we used 
12 or more cameras and most of 
the material wound up being 
thrown away. I'm talking about hav- 
ing disks in the next few years 
where you can scan vertically as well 
as horizontally, picking out solos 

music program- 

Jerry Pierson, 
Hughes Aircraft/Videobook. 

to the day when the cost of using it 
would decrease. 

"Right now it's fairly expensive, 
but the price of the hardware is go- 
ing to drop and it's going to become 
more capable and faster and this 
will make the technique more eco- 
nomical so we can use it more of- 
ten." 

Ralph Guggenheim, audio -video 
project leader for Lucas Films, Ltd., 
talked about the day when comput- 
erized video work stations will allow 
a single person to do all the editing, 
sound mixing and special effects on 
a film. 

"What that means to us is that 
because of the new high technology 
we are returning to the stage where 
a single person has a tremendous 
amount of impact on the film- 
making process. People who have 
been making images for a while 
have been slowly losing control be- 
cause of the complexities of image 
making. The film industry hasn't 
really changed the style of its pro- 
duction tools for about 30 years. 
What we want to do is apply new 
technologies and good old com- 
puter science to the tasks of pro- 
ducing major motion pictures." 

Guggenheim pointed to the 
videodisk as the perfect adjunct to 
the audio /video work station. End- 
less hours of raw footage, special 

Cornyn `Mystified' By Certain Video 
Continued from page 43 

"Hey! Buddy! You wanna score a 

little ... VHD? MDS? STV? You 
wanna watch a little SITCOM on 
COMSAT? 

It is addictive scrabble. Home 
video collects enthusiasts. It has be- 
come a more expensive hobby for 
the upper middle class than co- 
caine. Like coke, the New Video 
holds a fascination for Our Crowd. 
It has seduced at least three rock 
stars to give up making hits to 
plunge heavily into financial over - 

commitments. 
Record companies themselves 

have their share of video groupies, 
trouping from convention to con- 
vention, hypothesizing on panel af- 

ter panel, yearning to feel ex- 
pressed, trembling to be funded; 
the most seductable set of enthusi- 
asts since "Debbie Does Dallas." 

I must say you can be intimidat- 
ing in your jargon. And I have been 
confused by you. I do not under- 
stand some of your conventional 
wisdoms, truisms and inclinations. 

For example: (from page 41)- 
"The future of New Video is likely to 
come from the young musicians of 
today." I read a lot. Yet - 

I do not yet understand what to 
say when a punk rock band comes 
up to me and exclaims, "Wheel 
Let's make a videodisk!" ... when I 

know they can't tell the difference 
between a videodisk and a tele- 

vision special. When I know what 
they mean by video art is high 
school expressionism (sneer into 
the camera ... tilt the camera 45 
degrees ... zoom in, zoom out .. . 

film it in 3D ... do it in Dada .. 
aren't we rebellious) ... all of this 
giving the phrase "state -of- the -art" 
a rather poor connotation. 

Example two of what confuses 
me in the world of New Video (page 
13) ... betrays my boredom with 
video junkies who invest thousands 
in gadgets to put technological 
squiggles on the screen, forgetting 
that few people buy technology, 
just as I know of no one in the past 
10 years who's bought one of our al- 
bums because we use great mikes. 

Technology is not a religion in itself, 
it is only a means to salvation. 

Example three (page 17) ... Has 
to do with a newly popular rational- 
ization, called "narrowcasting." Or, 
how to make videodisks on Chinese 
cooking, or girls' tennis ... and be 
"one on one" with your audience. 
Narrowcasting overlooks a fact of 
retail called "distribution." Your 
distribution, no matter how mighty 
... and WCI's record companies 
sell more records in America than 
anybody else ... distribution must 
match the buyer to the videodisk. 
And the percentage of Won -Ton fa- 
natics and students of ladies' 
ground strokes who will even 
browse your video outlets may well 

effects and audio could be stored in 
a small disk library and reproduced, 
via digital, with no deterioration 
over time or generation loss. 

Video animation expert Ron Hays 
explained that he prefers the term 
visual music over video music be- 
cause "video music is in my opinion 
a misnomer. We're talking about a 
form of art and entertainment 
that's been around for a long 
time." 

Hays showed a series of retro- 
spective clips of visual music from 
1930 on and proclaimed that the 
80s represent only the beginning of 
a new era of visual music expres- 
sion. 

"The new tools, the computer, la- 
ser, etc., have only been around for 
15 years. The challenge facing to- 
day's visual music maker is finding 
new ways to use those tools to 
make something beautiful, mean- 
ingful, enduring, entertaining and 
profitable. Visual music is in the 
days of D.W. Griffith. We are still 
creating our own visual music 'In- 
tolerance' or 'Great Train Robbery.' 

Peter Inebnit, Metavision. 

We have learned technique, style, 
syntax and language. Now we're 
ready for full length concepts using 
the new tools." 

Peter lnebnit, creative director 
for Metavision, talked about the ar- 
tisans who will be using these new 
tools. Metavision is an L.A. -based 
video production firm that is in the 
process of becoming the first inde- 
pendent videodisk label. 

"Right now we're looking at a 

short term situation where a new 
art form is emerging. Metavision 
wants to provide a forum to develop 
ideas and distribution channels. 
We're looking for the visionary. 
We're trying to keep our minds 
open and perceptive. I don't know 
exactly what kinds of art forms will 
emerge. I can't point to it. But I 

know that they are going to be real 
in the next few years." 

Hijinks 
be too small to make narrowcasting 
by videodisk anything more than a 
squeak -it -out, mail -order phenom- 
enon. (The record business, by the 
way, perfected narrowcasting 20 
years ago: we call it rock -and -roll 
record stores.) 

Example four (page 22): The 
hardware people are looking to the 
record industry for softwear. Are 
they? Really? It seems to me you 
hardware folks are more interested 
in used movies. You forgot to make 
your cassette machines playback 
stereo. "Woodstock" in mono? 
RCA's disk player, in mono? Isn't 
that called "Ooops! "? 

Example five (page 27): I predict 
(Continued on page 61) 
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Mike Minkow, Movie Magic. 

that although film is a better format 
for attaining that Cinema Verite 
look with hand -held camera, sta 
tionary, hidden video cameras are 
often less obtrusive and oiler the 
director more control. Using video, 
the director can precisely advise the 
cameramen as to what shots are 
needed and if necessary, even edit 
the show, all while the performance 
is taking place. These capabilities 
are beyond film. 

Pearl and Andrew Horvitch, a 
freelance editor, stressed that the 
use of film doesn't necessarily pre 
elude video. The two can be melded 
to achieve the superior look of film 
with video's post production advan 
tages. 

"One problem we had was that 
the concert lighting wasn't good 
enough for film," said Horvitch, 
"So what we did was shoot on film 
and then transfer the negative 

(Continued on page 62) 
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Video Music Conference Coverage 

Panel Agrees Film & Video Gap Closing Fast 

Richard Ocean. 

Technological advances are Last 
closing the gap between fil-n aid 
video. That was the consensus from 
the opening Business /Technical 
Session, entitled "Film & V ceo: An 
Exploration Of Format And Tech- 
nique." 

"Technology is changing -ap dly 
and the choice of whether to go with 
film cameras or video equipment is 

going to be a much more clouded is- 
sue in the near future," asserted 
Richard Namm of Pro Video Serv- 
ices. "Very soon what we can do 
with film and video should oc simi- 
lar in terms of portability, light level 
capability and camera size. think 
the medium we're going to be 
seeing in the music industry is a 

merger of film and video using -he 
best of both." 

In 1980, however, there are dis- 
tinct considerations to make in 
choosing between the formats. The 
panelists agreed that cost is nit 

By RICK FORREST 

Fred Kessler, Musicvision, Inc. 

Daniel Pearl. 

really a factor in the choice since, 
depending on the situation, they 
are about the same. Film's advan- 
tages lie in the aesthetics cf its 
"look" and the flexibility of film 
stock. Tape's chief advantage is 

Robert Lombard, 
Kramer -Rocklen Studios, moder- 

ator. 

that it's more time effective in the 
post production stage. 

Two main considerations in 
choosing between film and video is 
whether the end product is going to 
be seen on television or in theatres 
and what kind of program is envi- 
sioned. In that latter area, moder- 
ator Robert Lombard of Kramer - 
Rocklen Studios divided the topics 
of conversation into live concert 
programs, lipsynched promotion 
clips and conceptual pieces. 

"The key issue in any live concert 
documentation is to bear in mind 
that there is usually a definite de- 
sire on the part of the band not to 
have the performance tampered 
with in regard to additional light- 
ing or repositioning of the seats," 
noted Richard Ocean, an independ- 
ent with expertise in lighting and 
editing. 

Richard Namm, Pro Video Services. 

Andrew Horvitch. 

Because of these coicerns, 
Ocean views film as the medium 
with the most flexibility in lighting 
and portability. 

Daniel Pearl, an independent di- 
rector of photography, countered 

Murray Allen, 
Universal Recording Corp. 

"Diversify or die," was the mes- 
sage sounded by Chris Stone, presi- 
dent of the Record Plant, in his 
opening remarks for the business/ 
technical session, "Recording Stu- 
dios /Video Studios: Planning Ani 
Outfitting The Production Facilities 
Of The Future." 

"Luckily," he added, "we're finc- 

Conclusion Of Audio Experts: 
e Must Diversify . . . Or Die 

ing that at the same time the music 
industry is softening, the film and 
video industries are becoming more 
sound conscious. People in the vis- 
ual industries are starting to come 
to us in audio to find out how sound 
works and we're finding out how 
they work because we both realize 
we're two separate businesses and 
rather than trying to take business 
from each other, we've decided to 
join forces." 

If the session's panel was any in- 
dication, the marriage of video to 
state -of- the -art audio facilities is 
sweeping the land. Chaired by 
Stone, the studio session included 
such notables as Criteria's Mack 
Emerman, Elliot Mazer of One Pass 
Audio and Universal Record Corp. 
president Murray Allen. Even the 
fledgling studio owners are climb- 

ing on the video bandwagon as evi- 
denced by Mark "Moogy" Kling - 
man, who took the opportunity to 
announce the opening of Hi -Five, a 

low budget, 16- track, three -cam- 
era, color video complex. 

"We audio studio owners have no 
choice," Klingman insisted emo- 
tionally. "We must change to video 
or we're doomed to extinction just 
like the tyrannosaurus, just like the 
buffalo and the silent film. We must 
switch from a shrinking market- 
place to an expanding one." 

Stone, who recently altered his 
legendary facility to accommodate 
film scoring sessions, noted that 
changeover is not easy. 

"When I started in the video busi- 
ness I found myself tearing my hair 
out because suddenly I was in a 

business I knew nothing about. I 

knew the sound business, but now I 

had to deal with video and film lan- 
guage, the spectre of unicns and 
every major manufacturer trying to 
sell me equipment I didn't geed." 

Stone's advice: get the az,vice of 
an expert in the video field and 
"give yourself twice as mu:h time 
and three times as much money as 
you think you're going to need." 

Universal's Allen is a veteran in 
the audio /video union. That stu- 
dio's diversification started way 
back in 1957. 

"Didn't really do it on pu-pose," 
Allen explained. "It just ha3pened 
that every time someone carne in 
asking if we could do this or llhai, we 
said yes rather than no." 

One benefit Allen sees ii video 
expansion is the multiple use of 
equipment. 

Mike Wuergler, Osmond Inter- 
national Entertainment. 

"What's advantageous is that all 
the equipment can be used for 
many, many purposes. It's okay 
now to take a 24 -track machine 
used for a rock session and hang it 
onto a film, 35m.m. locked with 24- 
tracks. Microphones used on drums 
can be used for film sound effects 

(Continued on page 62) 

Mac Emerman, Criteria. Mark "Moogy" Klingman, Hi -Five. Chris Stone, Record Plant, moder- 
ator. 

Skip Konte, I.A.M. Elliot Mazer, One Pass Audio. 
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Video Music Conference Coverage 
Cohen High On the 
Future Of Industry 

By JEAN 

The future of video has never 
looked as bright as it does at this 
time, said Joe Cohen, executive vice 
president of the National Assn. of 
Recording Merchandisers, at a Fo- 

rum luncheon. 
"Admittedly the industry is not 

without some problems that must 
be confronted, but none in my opin- 
ion are unsurmountable," he 
added. 

A year ago, Cohen noted, dealers 
voiced three areas of concern: a 

lack of quality design merchandis- 
ing display material to support 
video product in the stores; a lack of 
concentrated manufacture adver- 
tising, particularly at the local mar- 
ket level, and especially in the form 
of co -op advertising allocations; 
and a serious need for more video 
programming, with special empha- 
sis on video music. 

Cohen insisted that considerable 
strides have been made to correct 
some of the problem areas. The 
manufacturers have begun to de- 
sign and distribute more point of 
purchase display material that 
helps to create an exciting instore 
selling environment. 

They also have provided co -op 
advertising dollars which at the 
same time helps the retailer bal- 
ance his image in the marketplace 
that he serves. 

And finally the manufacturing 
community has released video pro- 
gramming of such a wide variety 

WILLIAMS 
that no consumer can. go into a 

video store anywhere and not be at- 
tracted to some program that suits 
his or her personal taste." 

Cohen, however, urged manufac- 
turers to create more video music 
packages, insisting that Blondie, 
the Kinks, ELO and Rod Stewart 
must be just the beginning. 

He cited among the recent devel- 
opments in the video world, Pick - 

wick's recent racking of Sears with 
software, with an expected 500 
Sears stores being serviced by the 
end of the year. Video Unlimited 
has begun to rack the 64 Playback 
stores in Chicago. Others, he said, 
havealso emerged as leaders in this 
area. 

Joe Cohen, NARM executive 
vice president. 

MARTY BALIN MUSICAL 

`Rock Justice' a Noble Failure 
The problem with Marty Balin's 

rock'n'roll musical, "Rock Justice" 
is not its premise. The idea of a pop 
concept play about a mythical lead 
singer who falls asleep during a 

recording session and dreams he's 
being put on trial for failing to pro- 
duce a hit record is good. It offers 
the opportunity for a great satire on 
the crazy business of popular mu- 
sic, from the lead singer himself to 
the pop deejay, promoter and the 
stereotypically greedy record execu- 
tive. 

The problem is that despite the 
claim of being the first rock opus 
composed and staged specifically 
for the home video market, "Rock 
Justice" is more a stage presenta- 
tion than a true piece of video. Ex- 

cept for some brief studio se- 

quences at the beginning and end 
of the event and some cutaways to 
the outside of the courtroom, the 
video is merely a recording of the 
live show at San Francisco's Old 
Waldorf with a few feeble special ef- 
fects thrown in. 

Video and the stage are two dif- 
ferent media with different require- 
ments. While "Rock Justice" may 
well be an exciting live event, as a 

video piece it comes across as con- 
fusing and boring. 

The makers of "Rock Justice" 
would have been well advised to 
take a look at the plethora of rock 
promotional video clips that 
abound these days. Artists like Da- 

vid Bowie and the Boomtown Rats 

have taken the marriage of video 
and music to a new level of art, 
creating visuals that surrealistically 
enhance the music and the con- 
cepts behind the music. In its pres- 
entation, "Rock Justice" opts for 
the past, not the future of the merg- 
ing art form called video music and 
in the context of today's sophis- 
ticated audience, it suffers greatly 
for that choice. 

While the live concert focus was 
good occasionally, it would have 
been far better to intersperse such 
moments with other location se- 
quences. Why not have the mythical 
record executive sing "Put Him 
Away" in a mythical record execu- 
tive's office with a ridiculous num- 

ber of gold records lining the walls 
and a huge sack of white powder 
piled onto his desk? Instead of hav- 
ing the deejay sing on stage in a 

white John Travolta suit, why not 
put him in a radio station and ex- 

pand on the satire of that reality? 
Why are there no flashbacks ex- 

plaining why the lead singer has 
such a great love for this thing 
called rock'n'roll and why he de- 
cides in the end to stick with it? 

"Rock Justice" is a noble but 
failed experiment. Ultimately, mu- 
sic and video should combine such 
that the sum is greater than its 
parts. "Justice's" video detracts 
from the audio, making more one 
dimensional and annoying music 
that ranges from the nondescript to 
the anthemlike finale, "You're Such 
A Part Of Me." 

Today's videocassette and disk 
buyer has been determined to be 
male, around 35 and upper middle 
class. Whether that market will buy 
a musical program from a relatively 
unknown aggregation of new wave 
San Francisco hipsters is question- 
able, even with the name value of 
former Jefferson Airplane singer 
Marty Balin. 

Balin reportedly came up with the 
idea as a joke during a real life court 
case involving the Airplane and its 
ex- manager. One hopes that he'll 
think over his next ideas more care- 
fully or one day Balin may find him- 
self on trial for failing to produce a 

hit video. RICK FORREST 

Sandy Cupples, Ametron, 
Video Music Conference 
audio /visual coordinator, 
talks with David Geshwind of 
Digital Video Systems at the 
bank of electronics 
equipment that was the heart 
of the nightly Video 
Showcases. 
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Earl Blair and Phyllis Millar of the Nostalgia Merchant look at the po- 
tent prerecorded software suppliier's display. 

Attention is hot and heavy at Century Video Productions. 

Frank Randall, Jr., vice chairman of N.V. Philips, and Ken 
Kai, U.S. Pioneer executive, share a relaxing moment at an 

MCA DiscoVision cocktail party after a press conference 
timed to Billboard's Second International Video -Music Con- 

ference. 

Video equipment is a prime topic of discussion at Video Systems 
Network, Inc. 
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Barry Sher>>k, pesielent of Pioneer Artists, 
attracts a crowd after t is remarks during a panel 

p-esentation. 

Leon Russells Paradise 
Video mobile trucks were a 

constant focus of attention. 

Ron Hays, Ro I- ays Music (nage, ch its with it terested 
visitors in t is suie. 

Denife îal ant of F.yrops5 Vide a<.ks a 
pertiert qpesticn dur ng <oanel aue;tion 

and znswe peri)d. 

oozy Sommers, left, and Linda L. In- 
fante are all sm les at the Video Gems 

display. 

rNayne Hib ier and Linda In:ante )f _iberty F xture stand in =rout of one of 
the fi m'> video dispka! cases. 

Bit Mayv» and Anne Lieberman of Magnetic Video stand in front of one of 
the firm's point of aurchase displays. 

Andrew Wad, ( TV chats Nit i con-erence attendees after a cable pay tv, or 
view panel 

Peer Watsoe of In. age West has a lot to szy about video to visitors ¿t the firm's suite. 
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Video Music Conference Coverage 
Conference chairman and Billboard Sound Business /Video editor Jim 
McCullaugh, second from left, chats with panelist Mark "Moogy" Klingman, left, 

while Chris Stone, Record Plant, third from left, and Skip Knote, I.A.M., look on. 

Peter Inebnit, Metavision, adjusts a control during one of his firm's presentations: 
a series of still photos set to Elvis Presley's "In The Ghetto." 

z 
Laurie Steinberg, CBS Records, left, chats with Debbie Newman, CBS Records, and Ken 

Sasanel of the CBS during the MCA DiscoVision cocktail reception. 
MTV Productions has no problem drawing an interested video crowd. 

Corny `Mystified' By Some 
Continued from page 56 

that sometime during this conven- 
tion, some speakers will say, "We're 
just waiting for the artists of the fu- 
ture to come along and syntehsize 
video and music into a new art 
form, which none of us now can 
predict." Closed predict. And I have 
doubts about that First Coming, be- 
cause for many years nothing's 
been stopping music and visuals 
from co- mingling. You haven't 
needed a video disk to do it. So, 
where are the video analogs to mu- 
sic? "Fantasia ?" "Saturday Night 
Fever ?" "Yellow Submarine ?" "The 
Monkees ?" "R -R -R Rock Concert ?" 
.. Our video messiah maybe 

named Godot. 
Example six (page 119): There is 

a great need for software, I've 
heard. On the contrary, there will be 
a glut of software in the next couple 
of years. Videodisk makers are li- 

censing everything that moves. It's 
conceivable to me that there may 
soon be more titles for sale than 
there are videodisc player owners. 
The trick, WCI believes, is not in the 
quantity of titles. 

Example seven (page 9): Another 
true -ism is: "We record companies 
don't need to worry about the hard- 
ware battle; we're well positioned 
no matter whether cassettes or 
disks 'win'." I doubt that. What 
does the videodisk offer us that 
videocassettes do not? Plenty. 
Videodisks will be closely priced to 
our traditional market. They're less 
counterfeitable, less home tape - 
able. They're more like the length of 
our LPs. At least one videodisk 
manufacturer is into stereo. 

Well, let's close the book for now. 

That list of Seven Confusions stays 
with me. 

If I feel so "down" on your art 
form -and I'm not; I'm just keeping 
sober in a crowd of euphorics -why 
am I even here? Because, frankly, 
video scares me. At this year's Con- 
sumer Electronics Show, audio 
equipment ... which has always 
been the razor to our blades ... the 
audio exhibits were a cemetery. 

Despite ultimate machines in au- 
dio, which do everything but skate 
backwards, there was little interest 
in megafidelity. 

The action had moved on. The 
videodisk and videocassette were 
hot. Even the words we used to de- 
scribe them should bother us. Why 
not audio -videodisks? And audio- 
visual- cassettes? 

Is my business to stand on the 
sidelines while home entertain- 
ment is overtaken by Bo Derek and 
Marilyn Chambers? 

I am persuaded it's possible the 
record industry is currently being 
pursued by Charles Darwin and the 
Fitest. 

I suspect that my industry .. . 

which has long been (quote) - 
audio- (unquote) ... is soon to be 
under serious assault. 

I propose to you a small fantasy 
about the future of my business: 
Paralleling the well -known reces- 
sion of 1979 -80, there takes place a 

less publicized recession: an audio 
equipment drought. Shiploads of 
Japanese audio equipment dock, 
and get schlocked. The only highs 
in rptail aiiriin Cnmp with raccette 
equipment. Sales of Sony's stereo - 
recording Walkman soar, as do cas- 

sette- recording, shoulder- bending 
porta- stereos. Ghetto blasters. 

The disk ... with singles cost 
$1.69 or more ... becomes a non - 
growth category. 

Home taping of music in the U.S. 
becomes as habitual as a little 
cheating on income tax. It mirrors 
the European taping epidemic, 
causing a one -third decline in 
record and cassette sales. 

Blank tape sales exceed recorded 
tape sales. 

The recorded cassette, manufac- 
tured at a 64 -to -1 speed, becomes 
recognized as unable to match the 
quality of FM audio. Record com- 
panies can't afford to duplicate at a 

quality matching FM, say 8 -to -1. 
Records and cassettes become ac- 

cepted as the lowest denominator 
of home entertainment ... a low - 
cost, kid's medium. 

As a kid's medium, home audio 
software has a price ceiling. 

Radio, knowing demographics 
are older, moves its programming 
to that older audience, leaving such 
kids' concepts as Top 40 and the 
oft - rotated single behind. Despite 
shrieks from the record business, 
radio goes its own way. The FCC de- 
regulates radio, and thousands of 
new stations fragment the au- 
dience, diminishing the record in- 
dustry's ability to grip its audience 
through a few pop stations per mar- 
ket. Records lack free exposure: the 
free advertising radio once gave 
them. 

Home video becomes more inter- 
esting to a larger and larger mass 
aiiriipnre Faced with an abun- 
dance of home entertainment pos- 
sibilities, video becomes the more 

Video Hijunks 
compelling choice. Home video in- 
creasingly infatuates the record 
business' traditional, if shrinking, 
constituency: the young. 

But ... home video buyers find 
watching rock- music -video boring. 

The word audio becomes less and 
less used. The video cassette and 
videodisk, though containing audio, 
relegate sound to monaural status. 
Only a few technicians think of 
these devices as audio -visual cas- 
settes or discs. 

Television set manufacturers in 
the early 1980s take a brief fling 
with stereo television sets. But the 
public, finding better things to 
think about than watching Barnaby 
Jones in stereo, fails to buy. Like 
quad, TV stereo quietly disappears 
from next year's line. 

Record company sales drop fur- 
ther. 

Audio is under assault on all 
sides. 

"Hearing never was a really im- 
portant sense," say hardware man- 
ufacturers. "Hell, if television had 
come first, the radio never would 
have made it into living rooms. 
Maybe the phonograph deserved to 
die." 

Audio -only equipment turns up 
at swap meets. It becomes some- 
thing of a camp item: the "Smellovi- 
sion" of the '80s. 

Record retailers, following the 
trend, increasingly stock their 
stores with the latest movies on rec- 
ords. Audiences show insatiable ap- 
petite for movies of all kinds, any- 
thing with a plot, the relaxing, no- 
challen'e -to- the- imauinatinn art 
form. 

Profits -squeezed record corn- 

panies cut back, unable to spenc 
much risk -investment capital in un 
proved artists. The record label! 
rely on market -proved sureshots 
largely rock stars. 

These stars gradually dim; their 
market fades away. Record corn 
panies, to make profits, are forcec 
to raise prices. Records, like 
truffles, are sold very selectively, tc 
weird people. 

Record companies wait for the 
next baby boom. It is due in 1995. 

That disaster fantasy can easily 
be dismissed as sheer hyperbole 
Clearly it is fiction. Isn't it? 

I have been asked by our hosts tc 
answer the question, "What are the 
WCI Record Group's plans regard 
ing video'? 

That is answered in great detai 
here between pages 44 and 105 
We have the plan. It does not in 
elude losing money. 

It does include WCI's habit of put 
ting creative people at the helm o1 

video creativity, a habit that ha( 
proved so successful in WCI's other 
operations, from Atlantic to Atari. 

WCI's Record Group has the plan 
We have the artists. And we have 
time. Warner Communications ha( 
the largest uncommitted group o1 

hit popular artists and producers it 
America. 

(It occurs to me that it may sound 
like we're sounding like so many at 
tractive strumpets, lounging the 
street corners, waiting for nightfall, 
waiting for the action to begin.) 

Yet ... again ... just as WCI 
doesn't intend to lose money, not 
do we intend to see this medium 
turn out to be exclusively Monday - 

(Continued on page 62) 
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Video Music Conference Coverage 
Stan Cornyn's Keynoting 

Continued from page 61 

Tuesday- Wednesday- Thursday -Fri- 
day- Saturday -Sunday -Night- at -the- 
Movies. 

It is 
compan 
compan 
panies 
original, 
video. 

We have that right because we 
have the creative people who can 
give you 60 minutes of entertain- 
ment which does not need to fea- 
ture a gun fight and car chase in the 
final five minutes. 

We have the right because we are 
part of the artists. The actors are 
ours. But ours can sing, and shall 
always sing their sweet, sweet 
songs Iong after technology has 
been assimilated and lasers' beams 
are common as fire plugs. 

And recognition of that right may 
be the turning point for the CBS's 
and the Elektra's who might then 
write another -tt ture: 

That equipment manufacturers 
in 1981 and 1982 find that TV 
stereo catches on. So does AM 
stereo. Sound becomes the redis- 
covered sense of the 1980s. Cus- 
tomers begin rejecting the old Tv 
audio spectrum, and demanding 
the wide stuff. 

In the meantime, record corn - 
panies having finally caught on, at- 
tend well to quality, and again lead 
audio technology, making disks 
and tapes better than customers 

cc can hear. The market starts back. 
And in comes digital audio, and 

m the public discovers a new fidelity. 
d Digital players, oddly enough man - 
m ufacturerd only in one, universally - 

compatible system, sell. And having 
co 
rn sold, give new lift to standard reper- 

toire, as did stereo recordings in the 
o early '60s. 
>- And after years of work, a new 
CC era ... the rule of law ... dawns 

worldwide. Counterfeiters move to 
Z 

Fil 

strong belief that record 
ies ... at least WCI's record 
ies ... no, all record corn- 
.. have a right to create 

distinctive best sellers for 

Contin 

directly t 
more lat 
editing." 

"The idea of transferring film neg- 
ative to tape is an incredible break- 
through for us," enthused Pearl. 
"Something magical happens in 
the transfer. It allows you to shoot 
in 16mm and as far as tv is con- 
cerned, get the same quality as 
shooting in 35mm." 

Special effects are especially use- 
ful tools in the production of promo 
clips and conceptual pieces. It's in 
this area that video won hands 
down. 

"On tape you can instantly see 
your effects and how they work, but 
on film you don't have that luxury," 
said Mike Minkow of Movie Magic. 
"The mechanics of doing effects on 
film are much more complicated 
and time consuming. You have to 
test and test and test. In looking at 
the number of hours, labor and ulti- 
mately money involved, video is 
better. But if you have a product 
that's going to be shown in 
theatres, you have to use film. If it's 
on tv, then video is the way to go." 

Fred Kessler of MusicVision was 
bullish on video synthesizers which 
he compared to its audio counter- 
part. 

"The process is unique because 
it offers real time interaction with 

counterfeiting vinyl ashtrays (gotta 
do something with those presses.) 
Piracy finally becomes a felony; 
thanks, Uncle Sam. 

And record companies gradually 
become sophisticated marketers, 
adapting to the break-up of thé old 
15- year -old mentality cartel that 
dominated the old Top 40 radio. 
Radio and video media, now widely 
diverse, are matched by record 

companies with diversified market- 
ing skills. And having put 15 -year- 
olds in their proper place, record 
companies gain a wider audience. 
Even ... adults. 

And this newly wide audience 
knows a bargain when it hears one: 
great orchestras can be heard but 
not seen. And more cheaply, too. 

Record companies and their 
writers and performers ... the hot 
shots of original programming .. 
are able to transcend the tiresome 
video of the plot -linear form of 
Angie Dickenson movies and Bjorn 
Borg how -to's, and with new video- 
disks move your audiences again in 
the 1980s, just as record corn - 

panies and their best friends domi- 
nated the real arts of the 1960s and 
the 1970s. 

And mono TVs and mono video 
tape players turn up at swap meets, 
and become the quick obsoles- 
cences of the '80s. 

And in the Great Gettin' Up Morn- 
ing, record companies finally recog- 
nize they are, now, what they al- 
ways have been: the folks who 
provide you with wide range enter- 
tainment you deserve, and deliver it 
at your specific command ... and 
only after that, will we in the record 
business look back and laugh at 
ourselves for thinking we were just 
ordinary folks who put out on 12 
inches of black vinyl. 
And on that day, I hope to be 

there in the crowd to overhear one 
of you murmur to a friend, "Hey! 
Buddy! Wanna score a little ... 
WCI ?" 

m & Video Gap Closing 
Jed from page 58 

o tape. This gave us a lot 
itude in the lighting and 

anti virian anvirnnman 
It's one more way to extend music 
to a visual expression in terms of 
color, texture, form and perceptual 
change." 

As a means of exploring and uti- 

lizing all the visual techniques avail- 
able today, Pearl touted conceptual 
music videos as "the salvation of 
this genre of rock'n'roll films. It's 
difficult to capture the excitement 
of a live performance and I think 
conceptual films are really a way for 
us to stay away from the routine 
and keep the genre fresh and alive 
and repeatable for the coming of 
the videodisk. It allows us to get 
into new techniques and styles." 

During the discussion and in his 
closing remarks, moderator Lom- 
bard made a point of asking for a 

closer working relationship be- 
tween record companies and the 
film and video producers and tech- 
nicians. 

"We're often thrown projects 
that have to be done very quickly," 
he said. "I know that's the way it 
has to be done sometimes, but the 
record industry is going to have to 
become more educated in the video 
field. If they would work closely with 
us, like they work with their record 
producers then I think costs can be 
brought down, time delivery worked 
out and better pieces produced. All 
of us, filmmakers, record com- 
panies, artists, production people, 
have to work together and deal with 
each other on an equal level." 

Summing it up, Ocean noted that 
"sensitivity to the project and per- 
sonal involvement with the band or 
artist transcends the technical for- 
mat or process. It's the music that's 
the message and we just visualize 
on that. Technology is there to 
serve the music and that's what 
we're here for." 

How To Sell 
In Global Mart 

Continued from page 54 

relatively undeveloped. Greater 
availability of the right material 
should trigger an explosion in the 
demand for cassettes. 

"The Australian market has all 
the vital ingredients for high soft- 
ware activity -we have deep pene- 
tration of receivers, we have con- 
sumers ready and willing to buy 
videocassette recorders if the 
stores have stock available, we have 
consumers with a strong desire for 
good quality software. All we need 
right now to make things happen 
are the right programs." 

As for hardware, Lehne says, "In 
the Australian video scene the cur- 
rent amount of video hardware de- 
manded is far in excess of the man- 
ufacturers' ability to supply it. 
There is little doubt that the world 
demand for video recorders has 
forced manufacturers to supply the 
much larger U.S. and European 
markets at the expense of the Aus- 
tralian market." 

Keith MacMillan, of KEEFCO, an 
international music video produc- 
tion company, explained how the 
first specialist music video corn - 
pany started in 1975 in London, 
surviving on revenues from promo- 
tional videos commissioned by 
record companies. Today there are 
six such companies in London and 
last month they formed the British 
Videogram Assn. for protection in 
the industry. One of their priorities 
will be to draw up a standard indus- 
try contract. 

MacMillan has noticed that 
whereas in the U.S. the artist devel- 
opment department usually com- 
missions videos, in the U.K. this is 
usually done by promotion depart- 
ments. Because this often proves 
unworkable, an increasing number 
of artists in the U.K. are funding 
their own videos and then licensing 
them to the record companies. This 
not only gives them increased artis- 
tic control, but also enables them to 
own their own copyrights and build 
up a catalog for any future exploita- 
tion. He says he has also noticed 
that in the last six months record 
companies are approaching artists 
contracted to other labels who 
don't have fixed video deals to work 
out arrangements. 

"In the future when RCA, MCA 
and VHD come on the market, the 
volume of product needed for the 
future is going to be enormous. I 

think this will allow new creative tal- 
ent to bubble up. Once a snowball 
gets rolling and the competition be- 
tween the various systems in- 
creases more and more people will 
come into this business," says Mac- 
Millan. 

At present, however, things are 
still pretty much up in the air. Don 
MacLean, panel moderator and di- 
rector of Thorn -EMI Video Pro- 
grammes Ltd., probably put it most 
succinctly when he said, "... in Eu- 
rope, generally there are no norms. 
We are all finding our ways." 

Explore Rights 
Continued from page 47 

software utilization would be 
agreed upon. Trust urged that 
deals be made based upon the first 
10,000 unit sales at which point, 
principals in the pact could renego- 
tiate terms. 

Don Biederman, Mitchell, Silber - 
berg & Knupp, set the tone of the le- 

gal seminar when he advised his 
panelists and the audience to get 
on the merry-go -round as quickly as 
possible. 

Which Direction Is Bes 
Continued from page 49 

investment in video is on the rise. 
"More money is now being spent on 
promotional clips, because the bet- 
ter they are, the more they can do. 
It used to be a case that if a label's 
European office wanted a video, 
one would be put together on an 
emergency basis. Now even the 
rushed ones aren't nearly as rushed 
as they used to be. And people are a 

lot more concerned about con- 
cepts. 

"In fact, more and more of the 
films we do are conceptual and not 
just performance clips.- It will prob- 
ably get to the point that some 
bands step beyond what they do 
best (perform), but nonetheless 
we're seeing a lot of great inter- 
pretations." 

Kramer expressed dismay that 
videoclips must be done on singles 
rather than the cuts on an LP that 
have the greatest visual possi- 
bilities. "It's especially frustrat- 
ing," he says, "because half the 
time the record companies are 
wrong and they have us make 
videos on songs that don't wind up 
as singles after all." 

Ken Ehrlich noted that the video 
boom is making a lot of television 
detractors take another look at the 
medium. "I always said 'give tv a 

chance,' " he recalled, "but every- 
body said tv didn't understand the 
music or how to treat its artists. 

"But now I've seen a real change 
and in the long run we'll all be to- 
gether. I think video music has a 

real future -next to the 'how -to' 
form, music has the greatest unrea- 
lized potential for video." 
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We Must Diversify Or D 
Continued from page 58 

or voiceovers. We're finding that by 
having various types of equipment 
mixed together we are actually able 
to expand all of our services." 

Major metropolitan centers 
aren't the only sites for audio /video 
studios. Skip Konte's International 
Automated Media is located in Or- 
ange County, Calif. Michael Wuerg- 
ler, who heads up the Osmond In- 
ternational Entertainment Center, 
does business in Orem, Utah. 

"We started our facility in 1975," 
Konte noted. "We located in Or- 
ange county because the cost of 
putting together a 25,000 sq. ft. 
studio in Los Angeles was prohibi- 
tive and we were looking to the day 
when business in L.A. would move 
down to us." 

Konte sees the videodisk as an 
essential spur to high quality home 
audio /video and the growth of stu- 
dios like his own. 

"In the face of the inadequacies 
of magnetic recording, I see more 
and more digital audio on the hori- 
zon. By the end of the decade 
there's going to be a majority of for- 
mats using laser videodisks and 
that's going to lead to a marriage of 
audio and video which will pull to- 
gether digital soundtracks and high 
quality video into the home. If we 
start today and put our heads to- 
gether and work as a unit, then over 
the years I see the potential of that 
visual medium surpassing by very 
many times what the peak of the 
audio industry experienced in '77 
and '78." 

The Osmonds saw enough poten- 
tial in the future of video music to 
invest more than $5 million in their 
90,000 sq. ft. Utah studio. As a 

demonstration of the facility's ca- 
pabilities, Wuergler showed clips 
from a project done with the Os- 

monds and video expert Ron Hays. 

ie 
A multimedia concert utilizing 
video, lasers and other special ef- 
fects was recorded and embellished 
in the studio as a separate tele- 
vision attraction. 

"What came out was a piece of 
video that has since become an- 
other ancillary vehicle, "Wuergler 
said. "It was marketed to cable and 
simulcast in stereo in the U.S. and 
Japan and all over." 

Wuergler sees the recording and 
video manipulation of such multi- 
media events as a fertile path in the 
future of audio studio's involve- 
ment with the visual medium. 

In the face of what Criteria's 
Emerman termed "the worst year 
we've had," the famed Miami stu- 
dio is about to embark on a sound 
and sight union. Emerman an- 
nounced a cooperative venture with 
New York's Unitel Video Produc- 
tions. Criteria's first studio is being 
converted to video production and 
the new division entitled Unitel -Cri- 
teria Creative Services. 

"Our business is going to go 
through a metamorphosis and I feel 
excited about it," Emerman said. 
"Because of the wonderful climate 
we have, the commercial expansion 
going on, the closeness to the 
emerging South and Central Amer- 
icas, I feel we have an ideal situ- 
ation. Where it wasn't ideal to have 
a Miami recording studio back in 
1955, I think we're putting into the 
marketplace a facility for the future 
that makes sense now." 

Klingman offered a litany of pre- 
dictions as proof of the validity of 
the audio /video studio. He main- 
tained that cable tv will be the new 
radio, that video clubs will continue 
to flourish and that "rock videodisk 
fever will spread like wildfire in the 
'80s." All this bodes well for the au- 
dio /video entrepreneur. 

RICK FORREST 
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EVERYTHING IOU NEED 
TO MAKE IT 61G 

IN VIDEOCASSETTES! 

An outstanding group of today's box -office hits ... a superb selection of award -winning 
classics ... a solid array of sales -building advertising and promotion aids. and 

a half- century of unmatched marketing expertise and motion picture showmanship! 
All from Columbia Pictures! 

For more information on how you can make it big in today's fastest growing industry, 
contact Rob Blatner, Director of Sales, (212) 751 -4400 

OPP% 
COLUMBIA PICTURES HOME ENTERTAINMENT 

, 
. ,,_turtslilausti, 

711 Fifth Avenue NewYork NY 10022 

Visit us CES: Booth 4400 Las Vegas Hilton 
©1981 Columbra Pictures Industries, Inc. 
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REAL DRUMS 

The LM -1 Drum Computer -a new breed of rhythm machine. 

* Real Drum Sounds - digital 
recordings stored in computer 
memory 

* 100 Drumbeats - all programmable in 
real time 

* Easy to understand and operate, 
requires no technical knowledge 

* 12 Drums: bass, snare, hi hat, cabasa, 
tambourine, two toms, two congas, 
cowbell, clave, and hand claps! 

* All drums tunable in pitch 
* 13 input Stereo Mixer 
* Separate Outputs 
* Automatic error correction in 

programming 
* "Human" Rhythm Feel made 

possible by special timing circuitry. 

* Able to program flams, rolls, 
build -ups, open and closed hi hat, etc. 

* Programmable dynamics * Any time signature possible 
* Plays Entire Song (intro, verse, 

chorus, fills, ending, etc.) 
* All programmed parts remain in 

memory when power is off. 
* Readout of speed in beats- per -minute 
* versatile editing 
* Frogrammed data may be stored on 

cassette tape to be loaded back in later 
* May be synced to tape 

Sou ads too good to be true? Judge for 
yourself -Call or write for more 
information and dealer locations. 

LINN ELECTRONICS, INC. 
3249 TARECO DRIVE HOLLYWOOD, CALIFORNIA 90068 

(213) 850 -0741 

See us at the February NAMM Show in Los Angeles 

Good -bye, 
paper labels 
the Aedicisilerrter 
/ 

Prints Right On Your Cassette ¡ 
ArLX (both sides) 

Iltttlt+tt t,, 
imu1114) AUDIOMATIC CORPORATION 

Exclusive International Distributor 

a 
No more inventory problems 

No more costly cver -runs 
No more short -run problems 

Save 30 or more per cassette 

1290 AVENUE OF THE AMERICAS 
NEW trORK. NV10019 PHONE 212/532 -4870 
CABLE AUDIOMATIC TELEX 12-6419 

Offices and representatives in 
Europe. Latin America and the Far East 

Video 
VIDI Award 
Nominations 

NEW YORK- Nominees have 
been selected for the second annual 
VIDI Awards, given to the most un- 
usual prerecorded video program. 

The selections were taken from 
the new edition of the Video Source 
Book, which lists more than 30,000 
programs. 

The National Video Clear- 
inghouse, which publishes the Video 
Source Book, is inviting the public to 
participate in the voting. Nominees 
include: 

"The Last Art Student Has Been 
Eaten," featuring an artist eating his 
students one by one: 

"The Egg And The Eye" which 
discusses the great effects the egg has 
had on art and literature; 

"Sheep, Sheep, Sheep," a non - 
narrative, 11- minute program on the 
moods. rhythms and the images of 
sheep; 

"Funny Body," in which sneez- 
ing, snoring, hiccupping. yawning, 
coughing and other embarrassing 
bodily eruptions are explained; 

"The Cast Iron Story." which of- 
fers an insight into the intricate craft 
of manufacturing cast iron bath- 
tubs; 

"Molasses And The American 
Heritage," in which viewers are 
treated to scenes from U.S. history as 
the story of molasses is told; 

"Bit." a 14- minute feature which 
follows the process by which a baby 
pig grows up to eventually become 
part of a bacon, lettuce and tomato 
sandwich. 

Last year's winner was "Hush 
Hoggies Hush: Toni Johnson's Pray- 
ing Pigs," which chronicled the 35- 
year -old hobby of a man who 
teaches pigs to pray before they 
dine. 

The award will he announced in 
March. Anyone can cast a ballot by 
mailing a vote to VIDI Awards, c/o 
National Video Clearinghouse. 100 
Lafayette Dr., Syosset, N.Y. 11791. 

The Second edition of the Video 
Source Book is available in hard- 
cover at $64.95. The softcover version 
is $59.95. 

NBC's Chancellor Will 
Speak At A/V Meeting 

NEW YORK -John Chancellor. 
anchor man on the NBC Nightly 
News, will keynote the Audio /Video 
Update seminar hosted by the Inter- 
national Tape Assn. March 15 -18 at 
the Diplomat Resort & Country 
Club in Hollywood, Fla. 

Chancellor will speak at the open- 
ing sessions Sunday (15), following 
the presentation of the Fifth Annual 
ATA /Time Magazine "Man Of The 
Year" award. 

The seminar will include a pro- 
gram covering home video tape and 
disk programming. equipment, in- 
cluding product demonstrations; 
video for industry, education and 
government and new technical de- 
velopments and marketing strategies 
in audio. 

Under a new policy for all semi- 
nars, only registrations from ITA 
member companies will be proc- 
essed and confirmed from now until 
Jan. 26. After that date, non -mem- 
ber registrations will be processed on 
a first- come -first- served basis. When 
capacity is reached and non -mem- 
bers cannot be accommodated, they 
will be immediately notified, the as- 

sociation says. 
ITA offices at 10 W. 66th St.. Nov 

York 10023 can be contacted for fur- 
ther information. The phone num- 
ber is (212) 787 -0910. 

Billboard 
Survey For Week Ending 1;'1081 

Videocassette 
Top qq 

c Copyright 1980. Billboard Publications, Inc. 
No part of this publication may be reproduced. 
stored in a retrieval system, or transmitted. in 
any form or by any means, electronic, mechani- 
cal, photocopying, recording, or otherwise, 
without the prior written permission of the pub- 
lisher. 

These are best selling videocassettes compiled from retail sales, 
çç 
Y including releases in both Beta & VHS formats. 

g 8 
TITLE 

l= Kt Copyright Owner, Distributor, Catalog Number 

1 

2 

STAR TREK (G) 

Paramount Pictures, Paramount Home Video 8858 

CLOSE ENCOUNTERS (R) 

Columbia Pictures Industries, Inc. Columbia Pictures 
Home Enter., VN 30200 

3 27 ALIEN (R) 
20th Century-Fox Films, Magnetic Video 1090 

4 7 UP IN SMOKE (R) 
Paramount Pictures, Paramount Home Video, 8966 

5 1 ALL THAT JAll (G) 
20th Century -Fox Films, Magnetic Video 1095 

6 15 COAL MINER'S DAUGHTER (R) 

Universal City Studios, Inc., 
MCA Distributing Corporation 66015 

7 19 4 WIZARD OF OZ 

Metro - Goldwyn -Mayer Inc., CBS Video Enterprises MB 60001 

8 1 BLUES BROTHERS (PG) 
Universal City Studios Inc., MCA Distributing Corporation, 77000 

9 7 AMERICAN GIGOLO (R) 
Paramount Pictures, Paramount Home Video 8989 

10 12 7 CHINA SYNDROME (PG) 
Columbia Pictures Industries, Inc., Columbia Pictures Home Enter., 
VH 10140 

11 31 THE MUPPET MOVIE (G) 
ITC Entertainment, Magnetic Video, CL -9001 

12 13 47 SUPERMAN (PG) 

D.C. Comics, Warner Home Video, WB -1013 

13 21 39 "10" (R) 
Orion Pictures Co., Warner Home Video, OR 2002 

14 14 19 THE ROSE (R) 
20th Century-Fox Films, Magnetic Video 1092 

15 4 THE BLACK HOLE 

L4' MCM LXXX Walt Disney Productions, 11BS/11VS 

16 22 4 DIRTY DOZEN (R) 
Metro -Goldwyn -Mayer Inc., CBS Video Enterprises MB 70008 

17 DR. ZHIVAGO 

Metro-Goldwyn-Mayer Inc., CBS Video Enterprises MB 90003 

18 10 60 THE GODFATHER (R) 

Paramount Pictures, Paramount Home Video, 8049 

19 11 11 CLOCKWORK ORANGE (R) 
Warner Bros. Inc., Warner Home Video WB -1031 

20 2001: A SPACE ODYSSEY (G) 
Metro -Goldwyn -Mayer Inc. CBS Video Enterprises MB 60002 

21 15 31 (NATIONAL LAMPOONS) ANIMAL HOUSE (R) 
Universal City Studios Inc., 
MCA Distributing Corporation, 66000 

22 16 41 HALLOWEEN (PG) 
Falcoln International Prod., Media Home Entertainment, M131 

23 23 NETWORK (R) 
Metro -Goldwyn -Mayer Inc. /United Artists Corp., CBS Video Enterprises 
MB 60012 

24 24 M *A *SH* (P.G.) 
20th Century -Fox Film, Magnetic Video, CL 1038 

25 ::=* THAT'S ENTERTAINMENT (G) 
Metro -Goldwyn-Mayer Inc., CBS Video Enterprises MB 60007 

26 18 11 EVERY WHICH WAY BUT LOOSE (PG). 
Warner Bros. Inc., Warner Home Video WB -1028 

27 17 11 BLAZING SADDLES (R) 
Warner Bros. Inc., Warner Home Video WB -1001 

28 20,000 LEAGUES UNDER THE SEA 

MCMLXXX Walt Disney Productions, 15BS /15VS 

29 GODFATHER II (R) 

Paramount Pictures, Paramount Home Video, 8459 

30 30 BUGS BUNNY /ROAD RUNNER 
Warner Bros. Inc., WCI Home Video, WB -1003 

31 34 31 THE DEER HUNTER (R) 

Universal City Studios, Inc., 
MCA Distributing Corporation, 88000 

32 32 PATTON (P.G.) 
20th Century -Fox Films, Magnetic Video, CL 1005 

33 33 MEET ME IN ST. LOUIS 
Metro -Goldwyn -Mayer Inc., CBS Video Enterprises MB -60005 

34 40 A STAR IS BORN (R) 
Barwood Films, WCI Home Video WB -1020 

35 25 UTILE DARLINGS (R) 
Paramount Pictures, Paramount Home Video, 1301 

36 36 THE FURY (R) 

20th Century-Fox Films, Magnetic Video, CL 1097 

37 37 SMOKEY 8 THE BANDIT (P.G.) 
Universal Pictures, MCA Distribution Corporation, 66003 

38 38 THE SOUND OF MUSIC (G) 
20th Century -Fox Films, Magnetic Video, CL -1051 

39 26 1941 (PG) 
Universal City Studios Inc., Columbia Pictures Industries Inc., MCA 

ulsuluuung wrporauun, Doua/ 

40 28 9 PHANTASM (R) 
20th Century -Fox Films, Magnetic Video 4066 

v 

Superstars are awa ded to those products showing greatest upward movement on the current week's chart (Prime 

Movers). * Stars are awarded to those products showing greatest sales strength. 
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Video 

Pioneer's Leading Los Angeles Sweepstakes 
LOS ANGELES -Here in Los 

Angeles, dealers are painting a rosy 
picture for the videodisk as sales 
have been good so far with the U.S. 
Pioneer system doing better than the 
Magnavox system. Both use compat- 
ible laser -optic disks. 

"Sales are going well," notes John 
Koch, manager of the Santa Monica 
Pacific Stereo store which sells only 
the Pioneer videodisk. "We've 
moved about 15 units per month 
since it was introduced. Of course, 
coming right at the Christmas season 
though, it is hard to judge." 

In terms of comparisons to video- 
cassette sales, Koch says it is too 
early to tell though he notes that 
many persons with videocassettes 
are buying the disk system as well. 

Gene Morse of Pacific Stereo in 
San Bernardino, Calif., concurs on 
how well videodisks are doing. "It's 
hard to keep them in stock. There 
were a certain amount of people just 
waiting to buy them when they came 
out and they bought them. The soft- 
ware sells well and it is cheaper than 
the videotape software," he says. 
"Service has been good. We had one 
defective and it was repaired right 
away." His store doesn't carry the 
Magnavox disk player, either. 

At the West Los Angeles Feder- 
ated store, merchandising manager 
Phil Weathermax notes his store 
sells both. "The Pioneer is doing ex- 
cellent," he says. "The Magnavox is 
not doing all that good. Pioneer has 
a lot more features than the Magna- 
vox and Magnavox started at $50 
more. Magnavox dropped its price 
but Pioneer still had more features 
like the remote control and the ran- 
dom search. Also, the Pioneer is a 
little prettier, I think." 

Weatherwax estimates that. for all 
nine Southern California stores, be- 
tween 500 and 700 units of videodisk 
systems have been moved. "Soft- 
ware is the weakest link. There's 
only one company making it and the 
defective rate is about 50% " 

Mike Berman, sales manager for 
the Federated store in Canoga Park, 
Calif. also has problems with soft- 
ware. "The problem is in getting 
enough disks. Software is a prob- 
lem," he states. Otherwise, sales of 
the units themselves are brisk 
though he couldn't put a number on 
it. "The Pioneer is selling more prob- 
ably because of its remote ability. 
I'm sure Magnavox will introduce 
the same feature." he states. 

At Sowell's Magnavox in Ha- 
cienda Heights, Calif. east of Los 
Angeles, the picture is not as bright. 

CES 
_Showcase_ 

VIDEODISK TREE -A 20 -foot high 
Christmas tree constructed of laser - 
optical videodisks sets in front of 
DiscoVision Associates, Costa 

Mesa, Calif. 

"It's doing fair," says manager Don 
Edgin. "We've sold about seven 
units. It hasn't been promoted_ that 
well in California but there is going 
to be a big push in 1981. There have 

By CARY DARLING 

been a few people looking but not 
buying." 

Considering the sales of the play- 
ers, Edgin says sales of software have 

been good, with those who have 
bought players buying good volume 
of software. 

The introduction of the RCA 
player later this year seems to be an 

unknown quantity at this time 
though Weatherwax stated: "That to 
me is a joke," he says. "It's not ster- 
eophonic and it uses a stylus instead 
of a laser." 

If it's on 
video tape and 

it's on the market, 
we have it and 

we can ship it today_! 

Video Suppliers of America 
The largest distributor 

of video cassette movies in America. 

9601 Katy Freeway, Suite 400 Houston, Texas 77024 713/957 -1855 
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Sound Business 
LOOKING INTO A NEW YEAR 

`Diversify Or Die' New 
Recording Studio Theme 

Billboard Photo by Mitch Karam 
SIMON SAYS -R &B singer Joe Simon, right, returns to Nashville for his 
newset Posse album project. Supervising the board is Porter Wagoner, who is 
producing Simon for the first time. Simon's current single from the LP is 

"Glad You Came Along." 

Continued from page 9 

equipment has become outrageous 
and interest rates are out of sight. 
The Mafia gives better interest 
rates." 

The record label attitude. accord- 
ing to Schwartz: "Make me a 
$21,000 LP but record it on a 
$275,000 piece of equipment and 
only charge me $100 an hour for it." 

Both the recording studio and 
record business, indicates Schwartz, 
have become too volatile to predict. 
Like many other operations, though, 
his facility is diversified with video 
and does much commercial work in 
addition to music. 

According to Con Merten, crea- 

THE 
VIDEO 
SOURCE 
BOOK 

MOVIES /ENTERTAINMENT 
SPORTS /RECREATION 
CHILDREN /f UVEN ILE 

FINE /ARTS 
HEALTH /SCIENCE 

6t1SINESS /INDUSTRY 
.1(0 i'0 /INSTRUCTION 

GENERA7.'lkiTEREST /EDUCATION 

HE NATIONAL VIDEO CLEARINGHOUSE, INC. 

you'll find it in the all -new 
VIDEO SOURCE BOOK, Second Edition 
The authoritative video reference book 

TWICE AS MANY LISTINGS... 
30,000 video programs on tape & disc -descriptions, where -to -buy/ 

rent info, casts, running time, formats, producers, directors 
1,200 pages of the very latest programming- movies, entertainment, 

kids' shows, sports, fine arts, instruction, education, how -to, 
business, health, science, music -everything on video! 

TWICE AS EASY TO USE 

Alphabetically listed by title 
Subject indexed by 395 sub -categories -from Advertising and 
Aéronautics through Volcanoes and Zoos 
Many programs cross -indexed for fool -proof access 
Sturdy new binding, handsome face -cover 

The National Video Clearinghouse, Inc. WV 
100 Lafayette Drive, Dept. 11 BB, Syosset, New York 11791 (516) 364 -3686 it 

tive services director of Los Angeles' 
Cherokee Studios: "Some labels are 
still calling up every day to ask what 
the act and producer spent the previ- 
ous day. It's incredible. 

"It seems the a &r people are tak- 
ing over more responsibility with re- 
gard to studio budgets and choice of 
studios. There was a time when the 
new act and producer determined 
the amount of time they needed in 
the studio. 

"Of course," he continues. "the 
major acts continue to call their own 
shots. The few new acts that are 
signed seem to be more restricted. 
There are fewer projects out there so 
you have to scramble harder to get 
them. It's also harder these days fill- 
ing in time that's been cancelled." 

Merten describes his business in 
1980 as "sailing along for the first 
quarter but then running into the 
doldrums for the second quarter." 
He agrees that the fall has picked up 
with early 1981 bookings appearing 
strong. Tom Petty. who used the fa- 
cility for his previous LP, will finish 
mixing a new MCA LP there with 
producer Jimmy lovine. Roy 
Thomas Baker also did the last Cars 
LP at Cherokee. 1981 will also see 
video expansion at the complex. 

Says Murray Allen, president of 
Chicago's Universal Recording 
Corp., and now president of the 
Society of Professional Audio 
Recording Studios (SPARS), "1980 
started slower than molasses but 
picked up steam around May. Since 
May we have been doing well and 
we are booked pretty solidly through 
next March. The record companies 
began showing some profit on the 
bottom line and they can't let this sit- 
uation go on forever. Material has to 
be recorded." 

Allen feels strongly that SPARS, 
now numbering nearly 40 studio op- 
erations around the U.S., can be in- 
strumental in helping studios make 
correct business decisions in 1981. 

Jules Malamud is now the organi- 
zation's coordinator and Allen indi- 
cates programs will begin to get into 
full gear in January. Recently 
SPARS opened its ranks to smaller 
studios, as well as manufacturers, 
and reaction. Allen claims, has been 
positive. 

"With SPARS," he observes, "ev- 
erybody is talking to each other. We 

are all partners. One big advantage 
we have is that we talk to not only 
firms such as Ampex and Neve, but 
to RCA, CBS, Warner Brothers and 
other labels. We can help with posi- 
tive interface. 

"The organization also wants to 
address itself to such issues as analog 
vs. digital. video and others. 

In Nashville. Glenn Snoddy, 
Woodland Sound. recording site for 
such artists as the Oak Ridge Boys, 
Barbara Mandrell and Charlie Dan- 
iels. says: "1980 was better than we 
anticipated. From a business and 
dollar point of view, we were down 
but it could have been much worse. 
December has been spectacular. We 
diversified with video gear for 
sweetening projects. A recent project 
here was Johnny Cash working on 
audio for a television movie he's just 
shot and we would not have gotten 
that business unless we put in the 
video interlock capability." 

One factor keeping Nashville stu- 
dios jumping. Snoddy notes. is the 
resurgence in country music which 
has resulted in increased dates for 
many of the area's facilities. 

MCA, Magnetic Video 

Plan Vidtape Rentals 
NEW YORK -The last major 

holdouts in the videocassette rent - 
sell debate, MCA and Magnetic 
Video, will inaugurate rental plans 
early next year. 

Details are not available yet from 
either company, but Barry Riess, 
vice president at MCA Video, says 
his company's plan "won't be the be- 
all and end -all for the industry. The 
real secret is to come up with a for- 
mula that gives incentives to the re- 
tailer to comply with whatever plan 
is adopted." 

Both companies had been oppo- 
nents of rentals earlier in 1980. as 
had many other video suppliers who 
have made efforts at authorized 
rental schemes. 

The two basic rental formulas for 
the industry now in use are the Dis- 
ney plan, which calls for separate in- 
ventories of rental and sale cassettes, 
and the Paramount plan, which puts 
a surcharge on all cassettes and al- 
lows the dealer to rent if he wishes. 

StudioTrack 
LOS ANGELES -Action at the Record Plant, 

Sausalito, Calif., includes Van Morrison pro- 

ducing himself, Pablo Cruise producing itself, 
and Ron Nerison continuing to produce the 

next Jefferson Starship project. 

Rick Wakeman at the Workshoppe Recording 

Studios, Douglaston, N.Y., recording the sound- 

track for "The Burning," a new film from Crop - 

sey Ventures. Executive producer for the film is 

Harvey Weinstein, music director is Alan Brauer, 

while Kevin Kelly is the recording engineer. 

At Tiki Sound Studio, San Jose, Calif., Ben 

Hudson recording a double LP, Bob Berry engi- 

neering; David Goens mixing a new gospel LP, 

Tom Tomasello engineering; and the studio wel- 

comes Jeannine Osborn to the staff as an engi- 

neer and in -house musician. 

Activity at Chicago's Universal Recording 

Corp. includes: Carl Davis producing Gene 

Chandler for 20th Century -Fox Records, Stu 

Walder at the board; Richard Evans producing 

Noel Pointer, Bill Bradley mixing; Joel Dorn pro- 

ducing Tommy Dorsey for Wooded Lake. Bradley 

engineering; Gene Barge producing Kitty Hay- 

wood for Capitol, Danny Leake engineering; and 

Leo Graham producing Champagne for Columbia 

with Walder engineering. 

In Memphis at Lyn -Lou recording studios, 
Larry Rogers producing Billy Swan for Epic. At 

Daily Planet studios, Memphis, Carl Marsh and 

Bo Bohannon co- producing Debra DeJean's de- 

but LP for Handshake. And at another Memphis 

facility, Mastercraft, Howard Craft mastering a 

Johnny Barnette project for Paul Burlison's 
Rock -A -Billy Records. 

STEREOMOTE's remote 
system is comprised of six elec- 
tronic modules, plus a portable con- 
troller. The unit is compatible with 
all brands of audio and video compo- 

nents. 

control 
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Talent 
Rock 'n' Roll Acts Figure Strongly For 1981 Success 

Promoters High On Young New Talent Continued from page 6 

in booking our acts. But we have al- 
ways tried to practice this. 

"There is a money crunch and uncertain times. We will see more this situation," says Jones. "We saw sponsoring the local bill and state 

kids must now select which show and more shows with three top acts a difference when we toured in 1980. Senator Mel Levine (D -Los An- 

they want to attend. We also believe on the same show. I believe the econ- We have some devoted fans and geles) is spearheading the statewide 

in not pushing our acts too fast. We omy will turn around, but until it they came out to see us. Although we legislation. 

have broken a lot of artists this past does, packaging is important." did well, there was a difference. An anti -scalping measure went 

year, including Pat Benatar, Steve "The recession is still in full "I'm careful when packaging my down to defeat in the California leg - 

Forbert, the Pretenders, Talking swing," says Vallon, "and all pro- group and I will be even more care- islature two years ago, but according 

Heads and the B -52s and we have moters are looking more carefully at ful this year." to Levine, his measure is different. 

some new acts coming up, including the cost of bringing in acts." In another area, 1981 is expected The earlier bill allowed only a $2 

Billy Burnette, Ellen Shipley and Vernon Jones, manager of Capitol to be the year anti -scalping legisla- markup, which Levine says is too 

U -2." Records' Frankie Beverly & Maze, tion is passed in California. 
Promoters surveyed agree the new says promoters are more selective in Rissmiller expects a local (Los 

year will see increased packaging of terms of artists they promote and au- Angeles) ordinance to be passed by 

artists. diences are going out to see only the end of February and a statewide 
Says Rissmiller: "The concept of their favorite performers. ordinance by the end of June. L.A. 

packaging is important in economic "The economy is responsible for city Councilman Bob Ronka is 

BABY TALK -Sal Licata, left, president of Chrysalis Records, visits the Babys backstage at the Santa Monica Civic 
Auditorium, Los Angeles, after a recent appearance. From left, Licata, lead singer John Waite, bassist Ricky Phillips, 

lead guitarist Wally Stocker and drummer Tony Brock. 

MENTOR OF HOT TALENT STABLE 

Ex- Arista Exec Lippman Scores 
As Manager Of His Own Complex 

LOS ANGELES -Since leaving 
his position as vice president of West 
Coast operations at Arista Records 
11/2 years ago, Michael Lippman has 
established a diverse entertainment 
complex which includes the man- 
agement of Melissa Manchester, Leo 
Sayer, Bernie Taupin, producers 
Ron Nevison and Harry Maslin as 
well as film and television produc- 
tion. 

Lippman, an attorney and former 
agent, has applied his law and 
record company background in se- 
curing deals for his clients as well as 
giving him a managerial vantage 
point few other managers know. 

"Because of my legal background, 
I focus in on the issues as opposed to 
taking a shotgun approach," says 
Lippman. "I'm very analytical in my 
approach to things." 

Lippman's legal background 
works to his advantage in negotiat- 
ing the complicated fields of royal- 
ties and publishing, while his record 
company experience has given him 
an understanding of the inner work- 
ings and day -to -day functions of the 
labels. 

"When I left Arista I wondered if I 
would be more sympathetic to the 
record company and less forceful 
with my clients. But I learned a great 
deal so I don't have to yell as much. I 

By ED HARRISON 
know where the buttons are being 
pushed and who to go to. 

"Unfortunately, the artist /record 
company relationship is an adver- 
sary one because there are 25 -30 
other managers trying to get for their 
artists the same as me. You have to 
be better than the next guy in order 
to get what you want for your 
client," says Lippman. 

Lippman adheres to a "creative 
deal" policy whereby everyone in- 
volved shares in the success. 

The development of Lippman's 
entertainment complex began with 
his involvement with clients who 
transcend one area of the business 
into the entire entertainment spec- 
trum. "I like to work with people 
who can conquer both the audio and 
visual areas of the media." 

In the year and a half he has man- 
aged Melissa Manchester, Lippman 
has expanded her career to include a 
lucrative contract with the Riviera 
Hotel in Las Vegas and collabora- 
tions with the symphony orchestras 
in cities where she performs. Addi- 
tionally, he has created an elegant 
image for singer and as a result she is 
being courted by top film studios. 

Lippman's entry into television is 
as producer in an upcoming Home 
Box Office hour -long special on 
Manchester. In addition to the HBO 

special, her performance will be 
available on videodisk and a live LP 
will be released. 

With Bernie Taupin, Lippman 
has formed Pistol Productions, a 
film production company. They are 
producing "Marie Laveau" for 20th 
Century-Fox based on the legendary 
19th century New Orleans voodoo 
queen. 

In terms of the cable market, Lipp- 
man says: "It gives us the opportu- 
nity to reach a market and audience 
that never gets to see her (Melissa) 
live. It's a permanent record of what 
she's done. The show gives a histor- 
ical perspective of who she is as a 
person, songwriter and performer. It 
also opens up other worldwide mar- 
kets through distribution." 

Additional projects under the Pis- 
tol Productions banner include 
"Working Girl," a film based on the 
song written by Taupin and Man- 
chester and the title of Manchester's 
latest LP. 

Lippman, who shares representa- 
tion of Leo Sayer with Adam Faith 
and Colin Berlin, had steered Sayer 
back in the right direction and is en- 
joying one of the most successful pe- 
riods in his career. 

Lippman's stable of clients is like 
(Continued on page 68) 

rigid. The new bill will allow up to 
50% of a ticket's face value. 

New York has a similar law, how- 
ever, "The law hasn't worked in New 
York," says Levine, "because New 
York is just a stone's throw away 
from New Jersey and Connecticut 
where there are no laws." 

Concert promoters agree that 
other local and state officials across 
country will be eyeballing the out- 
come of California's anti -scalping 
bill. 

SEEKS UPTEMPO TUNES 

`Sick Of Ballads,' 
Says Anne Murray 

By TIM WALTER 
LAS VEGAS -"I'll say this, I'm 

sick of ballads," says Anne Murray. 
Coming from a physical education 
teacher turned singer whose 11 -year 
career rests on such hits as "Snow- 
bird," "You Needed Me," "Danny's 
Song" and "Daydream Believer," 
her statement might come as a sur- 
prise. 

"Everybody thinks I want to do 
ballads because that's all I've ever 
done," laments Murray, "and I'm 
not saying that I want to do rock.... 
just something uptempo. Nobody 
ever sends me other kinds of mate- 
rial." 

The balladeer tag stuck early and 
despite substantial freedom from 
her producer, what she chooses to 
record isn't always released. 

-Put Your Hand In The Hand' 
was supposed to follow `Snowbird,' 
but Capitol (of Canada) wouldn't 
release it. One of the powers there 
said `oh, that doesn't sound like 
Anne Murray,' and they didn't even 
know what I sounded like. I knew it 
was a hit. It got released six months 
later by a group called Ocean and 
sold 2'k million singles." It was 
nearly three years before Murray 
had another hit. 

"But right from the beginning," 
she explains, "I was given total crea- 
tive freedom. No one from the 
record company was ever allowed in 
my studio or had control over the 
songs. I pick the songs myself." Mur- 
ray spent much of October in the 
studio and will return in January to 
complete her next album. 

Her trip to England in April is de- 
signed as a door opener with con- 
certs, press interviews and television 
appearances. "I haven't cracked 
England yet," she says. "I get a fair 

amount of airplay, but I haven't 
been able to crack the charts. So I'm 
going over to get 'Greatest Hits' off 
the ground." 

Murray has a reputation as being 
a reluctant star, one who would pre- 
fer taking her family to Novia Scotia 
to walking on stage. Could she walk 
away from show business now? "Oh 
no, I never would, not now. I've got 
everything the way I want it and I 

can do what I want. Having a lot of 
hits gives one a lot of clout. Maybe 
you're not even any better than you 
were before, but people listen to you. 
I don't suppose I'll be the one to say 
when I could stop." 
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Talent 

Billboard photo by Chuck Pulin 
POLICE INTERVIEW- Sting, Stewart Copeland, and Andy Summers, the 
three members of the Police, answer questions posed to them by members of 
the press at a breakfast press conference at the offices of A &M in New York. 

bienE Talk 
The first Doors single in eight 

years is scheduled to be released this 
month from the group's "Greatest 
Hits" (Elektra) LP. "People Are 
Strange," written by Jim Morrison 
(lyrics) and Robby Krieger (music), 
first appeared on the Doors' second 
LP, "Strange Days," and was re- 
leased as a single in September of 
'67. It reached the number 12 spot 
on the singles chart the following 
month. The B side of "People Are 
Strange" will be "Not To Touch The 
Earth," which appeared on the 

O Doors' third LP, "Waiting For The 
Q Sun." "Riders On The Storm," from 

mthe "L.A. Woman" LP, was the last 
single the Doors released back in 

= 1972. 

Saxist Grover Washington Jr., 
w whose recently released "Winelight" 
°' LP has hit the No. I position on the 

Jazz LPs chart, spent some time in 
jail last month -as a member of the 
Philadelphia -based jazz group Dick 

< Klein & the Fifth Amendment. Klein, 
a friend of Washington's and a local 
Common Pleas Judge and the band 
put on free shows for the inmates at 
various correctional facilities in the 
Philadelphia area. Washington, who 
hasn't toured in support of his latest 
LP, says it gives him a chance to play 
while still carrying a full load of ad- 
vanced music classes at Temple 
Univ. 

Team physicians from the New 
York Knicks and the Los Angeles 
Lakers were pressed into service to 
treat torn ligaments sustained by 
Gary Richrath of REO Speedwagon 
and John Waite of the Babys. Rich - 
rath was playing basketball outside 
the Los Angeles rehearsal studio, 
when he collided with another band 
member and fell on his arm, tearing 
tissue and causing internal bleeding. 
Currently under the care of the La- 
kers' team physician. Richrath vows 
to join his band on tour. But the 
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Babys had to cancel its tour after 
Waite tore several ligaments in his 
knee when he fell onstage during a 

recent performance. He was appar- 
ently tripped up by an over- 
enthusiastic fan. 

Officials in Devon. Pa. could not 
understand it. Highway exit signs, 
road signs, the local rail station 
signs, and the Devon Elementary 
School all were losing the final "N" 
in the town's name. Someone in 
town was turning Devon into Devo. 
But what did that mean? Finally the 
kids in the town explained about the 
tribute to the Akron, Ohio. new 
wave group. "Unless you have kids, 
it doesn't ring a bell," the township's 
police superintendent told UPI. 

The Atlantics, Pastiche, and the 
New Models are playing a "Dance - 
Don't Shoot" benefit concert at the 
Paradise Theatre in Boston on Sat- 
urday (3) to raise money for the Citi- 
zens for Handgun Control. The con- 
cert is in memory of John Lennon. 

. The Beach Boys are getting a star 
on the "Hollywood Walk of Fame." 
On New Years Day the group cele- 
brated its 20th anniversary with a 

concert at the L.A. Forum. 
Blues shouter "Texas Nightin- 

gale" Sippie Wallace set to play 
the Bottom Line in New York. It is 
her first appearance in New York in 
50 years. Her first club date in New 
York was in 1924 when she played 
Harlem clubs with Fats Waller.... 
Bruce Springsteen has won the 
Madison Square Garden Gold 
Ticket Award for drawing over 
100,000 people to the venue. 

The live "Rocky Horror Show," 
now touring the U.S., has signed a 
promotional tie -in deal with Schlitz 
Brewing Co. where the Schlitz is 
bringing copies of Rockbill foldout 
program containing a poster, info, 
pictures, and an ad for the beer.... 
Cher named female performer of the 
year by Vegas magazine. She is re- 
turning to Caesar's Palace for en- 
gagements in February, and in the 
second half of the year. 

L.A. Activities 
Continued from page 67 

family as each one knows and re- 
spects each other. 

"If I feel strongly about something 
and it means saying no, I'll voice my 
opinion. I don't want to be a Sven - 
gali. We'll do what's best for all of 
us. We don't agree on everything 
and communication is the best tool. 

"I'm in love with all the artists I 
represent," comments Lippman. 
"I've turned down clients because 
my heart wasn't in it. I don't under- 
stand order -taker managers. I can't 
get away from my job. I live and 
breathe it." 

Talent 
In Action 

VAPORS 
ALLEYCATS 

Country Club, Reseda, Calif. 
Admission: $7.50 

Sometimes fame is thrust upon an act too 

soon for its own good. This is the case with Eng- 

land's Vapors who have been thrust into head- 

line status because of one hit when a couple of 

more years on the road and a few more albums 

would make the difference between a tight set 

and a shoddy one. 

Playing two shows in the Los Angeles area, at 

the 1,000 -seat Country Club and the 2000 -seat 

Perkins Palace on Dec. 26 and 27 respectively, 

the quartet has one of the best singles of 1980 
with "Turning Japanese." Unfortunately, if its 

set at the Country Club is any indication, the Va- 

pors may be a one -hit wonder. 

A bad sound mix marred the 18 -song, 70- 

minute set along with minimal stage presence. 

Lead singer /rhythm guitarist Dave Fenton 

seems as if he possesses the capabilities of 

being a good frontman but he didn't give any 

indication of it until near the end of the set. 

On record, the band's smart lyrics and breezy 

style overcome the sameness in arrangements. 
Live, with the lyrics buried, each song blurred 
into the next. There were some high points, as in 

"Spring Collection," "Somehow" and "Turning 
Japanese," but they were too few and far be- 

tween. 

L.A.'s Alleycats, one of the original California 

punk bands, seemed out of place in this plush 
club in front of 1,000 well- scrubbed, suburban 

teenagers. Its brand of urban cacophony, 

stretched over a 10 -song, 30- minute set, was re- 

ceived politely. CARY DARLING 

TENPOLE TUDOR 
THE EQUATORS 
ANY TROUBLE 

JOE "KING" CARRASCO 
DIRTY LOOKS 

The Ritz, New York 
Admission: $10 

It was billed as the "Son Of Stiff" tour and it 

was a showcase of new Stiff Records artists play- 

ing together on one bill, first in Europe, and 

then the U.S. 

On Dec. 18, the three month trek finally 
ended with the second of two shows at the Ritz 

in New York. Though the hall was not packed for 
the finale, that did not diminish the enthusiasm 
of the five acts that performed. 

Since there were so many acts involved, 

some ground rules had to be followed to keep 

the show manageable. All five played pretty 
much on the same equipment, and each one 

played a half -hour set. Since changeover time 
was minimal, the whole show lasted about three 

hours. 

And to avoid ego problems, the bands alter- 

nated so that each night there was a different 
opening and closing act. Moreover, the lineup 

was diverse enough so that there was no danger 

that the various acts would become indistin- 
guishable from one another after a long evening. 

Tenpole Tudor, a four man English band, 

which opened the show, seemed the closest to 

the spirit of punk that four years ago provided 

the raison d'etre for the Stiff label. It played 

fairly elemental new wave rock, and featured a 

wide -eyed singer. Each act on the bill played 
about eight songs, and "Fruit Machine" seemed 

noteworthy by the Tudors. 

The Equators, a six -man ska band from Bir- 

mington, England, followed. The band's energy 

got the kids dancing on the floor, though unfor- 
tunately there was little in the Equators' music 
to lift it above the level established by the 2- 

Tone acts over a year ago. 

Any Trouble is an English new wave pop act, 

and is probably the most commercially viable of 

the acts that appeared on the show. The band, 

whose sound ranges somewhere between the 

Motors/Records and Elvis Costello, was notable 

in that it played songs with real pop hooks, in a 

manner virtually geared for AOR radio. Among 

the better compositions were "Where Are The 

Real Girls ?" and "The Name Of The Game." 

Stiff has always been able to find the inter- 

esting and eccentric artists, ranging from Elvis 

Costello, to Ian Dury, to John Otway, to Lene 

Lovich. Now Stiff has found Joe "King" Car - 

rasco, a Texan who records for Stiff abroad and 

the Hannibal Records label here. 

Carrasco's set was the high point of early 

morning (the whole show began at 11:30). With 

a nine -person band behind him, the leaping and 
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ARTIST - Promoter, Facility, Dates 
DENOTES SELLOUT PERFORMANCES 

Total 
Ticket 
Sales 

Ticket 
Price 
Scale 

Gross 
Receipts 

Arenas (6,000 To 20,000) , 

1 BRUCE SPRINGSTEEN & THE E STREET BAND -Don 31,000 $9.50 -$10.50 $301,961* 
Law Co., Boston Gardens, Boston, Mass., Dec. 15, 

16 (2) 
2 REO SPEEDWAGON /THE ROCKETS- Contemporary 19,073 $6.50 -$9.50 $159,592* 

Prod., The Checkerdome, St. Louis, Mo., Dec. 28 
3 CHARLIE DANIELS BAND /LEON RUSSELL W /NEW 16,019 $6 -$9 $131,614* 

GRASS REVIVAL- Contemporary Prod., The 

Checkerdome, St. Louis, MO, Dec. 26 
4 1. GEILS /THE STOMPERS -Don Law Co., Free Falls 13,300 $8.50 -$9.50 $113,302* 

Pres., Providence Civic Center, Providence, R.I., 

Dec. 26 

5 WIWE NELSON /LACY J. DALTON -Pace Concerts/ 11,484 $8.50 -$9.50 $105,545 
Mid -South Concerts, Mid -South Colis., Memphis, 
Tenn., Dec. 28 

6 REO SPPEDWAGON /THE ROCKETS -Star Date Prod., 
Dane County Colis., Madison. Wisc., Dec. 27 

10,000 $8.50 $85,638* 

7 J. GEILS BAND /THE STOMPERS -Don Law Co., 

Springfield Civic Center, Springfield, Mass., Dec. 28 

9,000 $8.50 -$9.50 $81,502* 

8 J. GEILS /THE STOMPERS -Don Law Co., Cape Cod 7,200 $9.50 $68,286 
Colis., South Yarmath, Mass., Dec. 27 

9 CHEAPTRICK /THE TREMBLERS -Avalon Attractions, 
The Swing Aud., San Bernadino, Ca., Dec. 28 

6,271 $8.75 -$9.75 $62,189 

10 CHEAPTRICK/THE TREMBLERS- Avalon Attractions, 
Celland Arena, Fresno, CA.', Dec. 27 

5,910 $8.75 -$9.75 $53,126 

11 MOLLE/ HATCHETT /DIXIE DESPERADO- Fantasma 3,500 $8.50 $30,591 
Prod., St. Lucie Civic, Ft. Pierce, Fla., Dec. 28 

Auditoriums (Under 6,000) 
1 THE ROMANTICS /THE TORPEDOES -Brass Ring 4,411 $8.50- $9.50 $49.090 

Prod., Masonic Aud., Detroit, Mich., Dec. 28 
2 THE BAR KAYS /SWITCH -Tiger Flower & Co., The 3,621 $8.75 -$9.75 $36,790* 

Stanley Theatre, Pittsburgh, Pa., Dec. 28 
3 SOUTHSIDE JOHNNY & THE ASBURY JUKES -Ron 3,300 $9.50- $10.50 $34,000* 

Delsener, The Palladium, New York, N.Y., Dec. 27 
4 ROY BUCHANAN /JUSTIN KASE -DiCasare - Engler 3,742 $8.75 $32,278* 

Prod., The Stanley Theatre, Pittsburgh, Pa., Dec. 27 
5 STEVE FORBERT -Ron Delsener, The Palladium, 

New York, N.Y., Dec. 26 
2,750 $8.50 -$9.50 $25,300 

6 THE PLASMATICS /THE ALLEY CATS -Avalon 2,263 $8.50 -$9.50 $20,176 
Attractions, Santa Monica Civic, Santa Monica, CA, 

Dec. 27 

7 JACK BRUCE & FRIENDS /THE GOOD RATS- 2,287 $7.50 -$8.50 $19,439 
Monarch Entertainment, Capital Theatre, Passaic, 
N.J., Dec. 26 

8 THIN LIIIY /CODE BLUE -Feyline Presents, Rainbow 1,450 $8.50 -$9.50 $12,603* 
Music Hall, Denver, Colo., Dec. 17 

9 GAMMA /JUDY RUDIM -Feyline Presents, Rainbow 1,450 $6.50 $9,425* 
Music Hall, Denver, Colo., Dec. 18 

dancing Carrasco seemed limited by only a half 
hour. His Tex -Mex good -time rock'n'roll, with 
that marvelous Farfisa organ behind him, could 

have had the club rocking for an hour or more. 

Complete with crown, cape, and leaps off the 
amplifiers, Carrasco was a delight to watch and 

listen to. 

After that, Dirty Looks, a three -man band 

from Staten Island, seemed a letdown. Dirty 

Looks plays good workman -like rock, but the 
late hour and the load of music that preceded 

the band, made it difficult to last out the set. 

ROMAN KOZAK 

INMATES 
Roxy, Los Angeles 
Admission: $6.50 

One of the most entertaining shows to hit 
this town this year has gone unnoticed by most 

of the musical community here. The Inmates' 
show here Dec. 11, the second of a two -night 
stint, did not radically change the face of music 

or say anything new. However, it stated the ob- 

vious so wonderfully that this British quintet 
shouldn't be written off as just another band. 

The Inmates are part of an r &b revival in Eng- 

land which also includes such bands as the Q- 

Tips and Dexy's Midnight Runners who have yet 

to visit these shores. The 17 -song, 70- minute 
set showed off the group's feisty brand of blues - 

rock that falls somewhere between Chuck Berry 

and early Rolling Stones. 

Lead singer Bill Hurley possesses a growl of a 

voice which suits the style well. Propelled by the 

top flight rhythm section of guitarists Peter 

Gunn and Tony Oliver, bassist Ben Donnelly and 

drummer Jim Russell and a wagonload of 

catchy, three- minute songs, the set roared to a 

foot -stomping conclusion. 

The show ended with opening act Blue Angel, 

reviewed here recently, joining the Inmates for a 

rousing version of "Johnny B. Goode." If Beetho- 

ven didn't roll over, he can't be moved. 

CARY DARLING 

L 
T- Connection, to Capitol. An al- 

bum. "'Everything Is Cool." is to be re- 
leased Jan. 12. ... The Washington 
D.C. -based Nighthawks to the Rose- 
bud Music Agency.... Jim Owen and 
Dave Dudley to Niters. Inc. of Nash- 
ville for booking.... Robert Stoddard 
to Elektra /Asylum for a singles pact. 

Lipps Inc. to Norby Waters Associ- 
ates for bookings via an affiliation with 
Katz -Gallen- Morey. Lipps' manage- 
ment company.... Modo to Deli Plat- 
ters Records. First single is "I Wish I 

Could Dance Like Fred Astaire." 
Larry Hagmen, who as J.R. Ewing 

is America's and Britain's favorite 
villain, to Portrait /Lorimar Records 
in the U.S. and CBS Records U.K. 
First release is a single. "Ballad Of A 
Good Luck Charm" backed by "My 
Favorite Sins." An LP will follow. 

T.S. Monk, featuring Thelonius 
Monk Jr. and his sister Boo Boo 
Monk to Mirage Records, distrib- 
uted by Atlantic in a worldwide 
deal. First LP is "House Of Music." 

Spokane rock group Kracker to 
Primo Sound Records.... Canadian 
group Instructions to Radio Records 
via a deal with Quality Records in 
Canada. ... Timothy Carpenter to 
Terock Records in Nashville.... Ed- 
ward Ryan of the Rudies to Carbert 
Music (BMI). ... Ivan Kral, who is 

writing new material for Iggy Pop, 
and Phast Phreddie of the Precisions 
to the Bug Music Group with sepa- 
rate administration deals. 
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Disco business 
DJs: Hungarian Growth Industry 
Disco Craze Spreads; Spurs Issuing Of 602 Licenses 

Billboard Photos by Gerard Bernier 

CELEBS HELP -Hundreds of celebrities from entertainment, business, politi- 
cal and related fields lent their support to a drive by the Foreign Friends Of 
New York, to raise money for the N.Y. Police Relief Fund. Among them were 
(top) Eubie Blake, forefront, with (r to I) Regine, Police Commissioner Robert 
McGuire and fashion designer Halston. At bottom, music legends Lionel 
Hampton, left, plays up a musical storm with Cab Calloway on vocals. The 
event, titled, "A Night In Monte Carlo," raised more than $60,000 for the 

charity. 

Arizona Pool Expanding To 
Fight Disco's Hard Times 

NEW YORK -The Southwest 
Record Pool in Phoenix, Ariz., has 
joined a trend started by similar or- 
ganizations around the country to 
expand operations in the hope of 
staving off the ever- encroaching 
problem of diminishing record label 
support, tight money and a general 
cooling of the public's enthusiasm 
for the disco phenomenon. 

As part of this expansion pro- 
gram, the pool's principals, Scott 
Tuchman and Hubert Charles, have 
created "Squeeze Takes," a 30 -mi.n- 
ute television show featuring video- 
taped concerts of top recording art- 
ists as well as live interviews with 
other performers. 

According to Tuchman, the show 
takes its name from the technique of 
squeezing as many takes as possible 
into a 30- minute show without loss 
of quality or definition. 

In addition, Tuchman and 
Charles are striving fer what Tuch- 
man describes as "actiality partici- 
pation" in the show. Through this 
format, viewers will be able to hear 
the show's director calling the studio 
control room, or the technical direc- 
tor operate the video switcher. They 
will also be able to witness the instal- 
lation of video monitors and special 
effects. 

Tuchman states that each show 
will feature between five and seven 

artists plus a one -minute live inter- 
view. 

Tuchman and Charles expect 
much of the material for program- 
ming the show to come from the 
record labels. They claim that they 
already have assurances from Arista 
and Warner /RFC to supply the pro- 
gram with promotional videotapes 
of artists in concert. 

Tuchman explains that "Squeeze 
Takes" is being geared to audiences 
in the 15 to 45 age group and will 
feature the music of a wide range of 
artists stretching from Devo to Bar- 
bra Streisand. States Tuchman, "We 
will feature all the sounds of music 
including rock and country, disco 
and jazz." 

The pilot episode of "Squeeze 
Takes" is expected to be completed 
by the end of this month. In January, 
it will be marketed to "independent 
stations in the secondary market, 
those which do not want to contend 
with burdensome network program- 
ming." 

Tuchman and Charles describe 
"Squeeze Takes" as "the next step 
off the dance floor to promote, mar- 
ket and create a stronger consumer 
awareness and need for our record- 
ing artists and their music." 

"Squeeze Takes" is being copro- 
duced by Tuchman and Charles, 
with Charles directing and Tuch- 
man acting as the show's host. 

BUDAPEST - The Hungarian 
disco craze, which started tentatively 
just a couple of years ago, fueled by 
music on radio from neighboring 
territories, is now just about the fast- 
est- growing aspect of the pop music 
industry here. 

Hungarian youth, always keen 
followers of international music 
trends, has turned to disco nights out 
to dance to music initially heard on 
Radio Luxembourg, Europawelle 
Saar and Radio Monte Carlo. 

Early Hungarian disk jockey per- 
formances were inevitably amateur- 
ish, but some managed to get new 
disco records sent in by friends 
abroad. and from the mass of bud- 
ding entertainers, playing to small 
groups at factories and clubs, a few 
genuinely professional performers 
emerged. 

Problems over the poor quality of 
equipment had to be overcome but 
in the end the disco boom was noted 
by official cultural sources who or- 
ganized a national drive to improve 
standards and extend the range of 
activity, while also eliminating 
"harmful and disturbing elements." 

After protracted debates between 
the cultural ministry, the Young 
Communists Assn. and the Institute 
for Popular Education. it was de- 
cided to hand over the whole disco 
sector to the National Light Music 
Entertainment Center, which is bas- 
ically responsible for allocating mu- 

By PAUL GYONGY 
sicians inside the national catering 
industry. 

What basically emerged was a set 
of rules and regulations covering the 
granting of official licenses for disk 
jockeys in Hungary. While this kind 
of "regimentation" might seem 
strange to Western countries, it is in 
the natural order of things for a So- 
cialist state. Disco was growing fast 
and therefore the state had to have 
control of it. 

Disk jockey aspirants had to be 
between 18 and 35 years of age. The 
formal examination included some 
30 questions appertaining to general 

education and level of intelligence. 
The judging panels awarded marks 
for general appearance and dress 
and further points for basic musical 
knowledge and ability to speak Eng- 
lish. 

An initial 1.300 requests for disk 
jockey work permits were received, 
from students or tradesmen, most 
looking for part -time disco work. 
Just 290 applicants gained perma- 
nent permits, and a further 312 re- 
ceived temporary permits, renew- 
able this year if tests are passed. A 
total 164 are working in Budapest, 
the rest operating in the provinces. 

Gambino Files Suit For 
Return Of Club License 

CHERRY HILL, N.J. -Suit was 
filed in the state Superior Court in 
Camden, N.J. Wednesday (24) by 
the Late Show discotheque here, 
charging that the Cherry Hill Town- 
ship illegally revoked the club's 
amusement license. The decision to 
revoke the license grew out of a 
brawl in the disco's parking lot last 
summer. In court papers, attorneys 
for Rosario Gambino, who owns the 
club, claim the township council 
failed to give their client a fair hear- 
ing. 

James R. Hendren, who repre- 
sents Gambino, a cousin of the late 
New York Mafia boss Carlo Garn- 

bino, asked the court to overturn the 
revocation of the amusement li- 
cense. The suit was filed on behalf of 
RoJo Corp., the corporate name 
Gambino used to acquire the neces- 
sary township permits to open the 
disco. 

According to police testimony, a 
crowd of about 400 gathered outside 
the club just before 1 a.m. to cheer 
while groups of youths fought with 
their hands, knives, ashtrays and at 
least one crowbar. More than 25 po- 
lice were called in to quell the dis- 
turbance which resulted in one 
stabbing and three others being in- 
jured. 

Successor to Success 

the new Clubman 2 -3 -$479 

Ten thousand systems worldwide employ our Clubman 2 -2. 
Now the same features are retained in the latest version, 
the Clubman 2 -3. The DJ mic now incorporates on /off 
switching plus bass and treble controls, independent of the 
three section program equalizer. An additional floor mic 
input is included and the unit is restyled in our new colors 
and graphics. Get your hands on a new Clubman 2 -3 at 
your Meteor dealer or send coupon for further details. 

* Console version illustrated (14" x 14 "). Rackmounted 
unit (19" x 14 ") slightly extra- 

155 Michael Drive, Syosset,New York 11 

Telephone (516) 364 -1900 Telex 96 -1? 
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Name 

Address 

Phone 

91 
96 

id. 

69 

www.americanradiohistory.com

www.americanradiohistory.com


70 

Disco Business 

Disco Remains A Solid Entertainment Medium 
Continued from page 8 

program rock music. The percentage 
of clubs programming country is 
equally impressive. Fueled by a ris- 
ing popularity of pop /country music 
and spurred by the recent John 
Travolta movie. "Urban Cowboy." 
clubs programming country promise 
to surpass even the widespread ac- 
ceptance of their rock counterparts. 

The big band sound. which for 
years was forced to take a back seat 
to such popular music concepts as 
rock'n'roll, r &b and disco. is also 

growing in popularity as a result of 
the diversification of dance music 
programmed in discotheques. 
Names such as Count Basie, Woody 
Herman. Larry Elgart, the Duke El- 
lington Band (under the baton of 
Mercer Ellington) and facsimiles of 
the Glenn Miller and Tommy Dor- 
sey orchestras, are in demand once 
again in a growing number of disco- 
theques. 

New York leads this trend with 
clubs like Copacabana and Thurs- 
days packing in clients of all ages 
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A Gibson Bros.; Sharon Redd. 

'NEW RECORDS DAILY' 
Singles 1929 -1980, over 100,000 titles in 
stock, send 51.25 for catalog. Master Charge 
E Visa. Call us for new imports. R DOWNSTAIRS RECORDS 

N. 55 Nest 42nd St., V., N.Y. 10036 
212/354 -4684 or 221 -8969 
Talez: 238597 DOWNS 

HOT & NEW 

Give your best performance in 1981 with thea- 
trical lighting and special effects equipment from 
Stage Lighting Discount. 

The professional lighting experts representing the 
top manufacturers at the lowest prices. 

Fresnels 
Par Cans 
Television Lighting 

Dimmers 
Special Effects 
Photographic Lighting 

346 West 44th Street 548 Sunrise Highway 
New York, NY 10036 West Babyort NY 11704 
212 -480 -1370 516 -669 -1616 

Request our free illustrated catalog. 

who. more and more, relate to a 
sound that previously was thought 
attractive only to older citizens. 

Immensely popular, too. are the 
Latin -type discos in New York. Los 
Angeles, Chicago and in certain 
parts of Florida and Texas. The 
Latin discos, like the rock, country 
and conventional discotheques, fea- 
ture the live talents of Salsa acts 
from both North and South Amer- 
ica. 

Although greater emphasis is 
being placed on their existence to- 
day, the Latin clubs, however, are 
not new. They have been around for 
as long as disco. They, along with 
black and gay clubs, were an inte- 
gral part of the underground disco 
scene in the early 1970s, long before 
the phenomenon catapulted to 
prominence, providing low -cost en- 
tertainment for select groups of 
people. 

Besides the emergence of new di- 
rections, the discotheque movement 
has evolved into a stage to introduce 
new acts as well as to break in rec- 
ords. 

In the past year, for example. dis- 
cotheque operators across the coun- 
try have rediscovered the viability of 
infusing "live" talent into their pre- 
viously "recorded music only" clubs. 

The trend is particularly evident 
in the rock. Latin, country and 
black- oriented discotheques where 
ambitious new groups are willing to 
fit themselves into the fabric of the 
club, often for little more than the 
chance of being heard and seen. 

With the growing movement 
toward the appearance of live acts in 
the discotheques, the trend in music 
programming in clubs has come full 
cycle. Early in the 1970s, live acts 
priced their service beyond the 
pocketbooks of the average club op- 
erator. That. in part, led to an all -re- 
corded sound format in many dis- 
cos. Today, many clubs' owners 
agree that a blending of both for- 
mats helps to enhance any room's vi- 
ability. 

Video programming also is grow- 
ing in popularity in the discotheques 
of the 1980s, Record labels and club 
operators alike agree that video. in 
this decade, will become a major tool 
to break and promote performers in 
the discotheque. 

Already, the movement has 
sparked the formation of at least one 
video pool that is structured along 
the lines of the conventional record 
pool. 

Another beneficiary of disco's 
new directions has been the mobile 
disco operator. Once considered a 
secondary source of disco entertain- 
ment in this country, the mobile 
disco market is fast becoming a solid 
business. 

The growing emphasis on mobiles 
is developing primarily as a result of 
the softness of the U.S. economy, 
and of course, changing audience 
tastes. 

The mobile discotheque operator 
today bears little resemblance to his 
record hop counterpart of a decade 
ago. He has evolved, in fact, into a 

THE LATE SHOW 
NIAGARA FALLS- Countering 

Love Canal's bad publicity, and 
hoping for the advent of legalized, 
state -wide gambling, The Late 
Show, Western New York's largest 
disco, continues to dominate the af- 
ter -hours scene here. 

The 10,000 square -foot club, for- 
merly one of three movie houses in 
this city, features a massive, custom - 
made sound system designed by 
Richard Long, plus a soon- to- be -ex- 
panded lighting operation. 

"There's been no effect on our 
business from the Canal story. Many 
here feel the chemical dumps are 
controlled," says Dave Bruno. 
owner- operator. "We're more con- 
cerned about getting gaming ap- 
proved." 

Bruno has invested about 
$700,000 into the old Rapids 
Theatre, a 600- capacity nightspot lo- 
cated in the resort town's older north 

COMPLETE 
DISCO LIGHTING G 
AUDIO PRODUCTS 
Manufacturers and Distributors 

FARRALANE F-201 

Mobile DJ 
Consoles 
Speakers 
Strip Lites 
Mirror Effects 

Rope Lites 
Helicopter 
Beacons 
Pin Spots 
Rain Lites 

Write or call for free catalog. 
Visit Booth 211 at the Disco Forum 

66 Commerce Drive, 
Farmingdale, N.Y. 11735 
(516) 752 -9824 

Farralane 
Lighting & Audio 

total showman with a variety of 
packages designed to fit the needs of 
a wide range of audiences: from 
teenagers attending their first high 
school prom to senior citizens organ- 
izing a soiree for their peers. 

Packages offered by the mobile 
disco operator of the '80s include a 
dazzling array of lights, sound and 
special effects increasingly geared to 
the mobile market; special dance 
demonstrations and instruction; and 
theatrical performers ranging from 
mimes and clowns to jugglers and 
exotic dancers. 

Like conventional discotheques, 
the music of the mobiles also spans 
ethnic and age barriers, from new 
wave to rock. r &b and ballads and 
oldies. 

Even as discotheques expand and 
proliferate. however, a small nucleus 
of conventional clubs remains that's 
almost fanatically "old wave" in 
concept and music programming. 

The operators, deejays and au- 
diences of these rooms have vowed 
that they would rather take disco 
back underground whence it came, 
than have it further "bastardized" 
by the taint of commercialism. 

This movement is creating some- 
thing of a schism in the industry. 
However, it is not serious enough to 
affect the continued growth and 
proliferation of the business. 

The old wave clubs rely on vin- 
tage disco hits and imported music 
from Canada and Europe that is 
closer to their hearts. 

$700,000 Converts Theater 
Into Area's Dominant Club 

By HANFORD SEARL 

end business section. The movie 
venue was known as The Bellvue in 
the 1920's. 

The southern business section of 
Niagara Falls has been totally reno- 
vated in the last several years with 
the erection of the 12,000 -seat con- 
vention center, home for some con- 
certs. as well as new hotels. 

Open 13 months, The Late Show 
was a family project aided by 12 
relatives and friends helping with 
the extensive plater work. An eight - 
foot slope to the screen was leveled 
off, numerous coats of paint applied 
and two cocktail areas installed. 

A 17 -foot bar and individual ta- 
bles are found in the glass- enclosed 
balcony section, which affords a pa- 
noramic view of the entire floor and 
the 45 -foot rectangular bar below. 

Two aisles lead to the 1.700 - 
square -foot wooden dance floor 
abutted by two separate, sunken 
lounge areas. Four huge speaker 
stacks tower at each corner of the 
dance area. 

Richard Long, who created sound 
systems for New York, New York 
and Studio 54, installed The Late 
Show's stereo -quadramp set -up. It 
produces 12.000 watts of power. 

Popular, current hits, disco clas- 
sics and 10% new wave sounds ema- 
nate from the intricate outlay, which 
features four low, mid, base and 
horn cabinets each in the stacks. 

According to DJ Tony Spencer, 
top administrator for the Buffalo, 
N.Y., Disco DJ Assn., the system 
also includes two hanging chan- 
deliers, a Pioneer reel -to -reel unit 
and three Technic turntables. 

A Litelab lighting system, oper- 
ated by Gerry Laprade. features 164 
rain lights, a front tier of floods and 
chasers around the ceiling gutter. 

Two huge mirror balls. four bea- 
cons and two regular strobes also are 
a part of the dazzling lighting as well 
as four multi -head. two -channel 
spinners and 10 single -head spin- 
ners. 

The light system will be expanded 
in three months, reports Bruno, who, 
with Spencer, designed the effects. 
Rear -to-front, floor -to- ceiling lights, 
embedded floor and neon bulbs 
may be added. 

Spencer's DJ booth. a one -time 
organ -loft for the old theatre, is ele- 
vated 10 feet above the dance floor 
in the complex's southwest corner 
and only can be reached by a fire -es- 
cape type stairway. 

Claiming to be the only straight 
disco spinning progressive disco, 
Spencer reports that top current 
requests include Kano, SOS Band, 
The Reddings and a new Montreal 
mix, "Let's Do It In The 80's." 

The Late Show. which attracts the 
18 -30 age group, is open 9:30 p.m. to 
2 a.m. Wednesdays and Thursdays 
while operating 9 p.m. to 3 a.m. Fri- 
days and Saturdays with a $1 cover. 
It has a staff of 35. 

Some live bands have been spot- 
lighted at Bruno's club during the 
summer months, but he maintains 
BMI and ASCAP licensing are too 
costly and prohibitive in producing 
disco acts and groups. 

Melodiya Releasing 
First Disco Disks 

MOSCOW -With the Soviet au- 
thorities and music industry begin- 
ning to pay serious attention to the 
disco phenomenon, Melodiya has 
announced the first attempt to sup- 
ply eagerly- awaited original mate- 
rial to the millions of fans and thou- 
sands of discos in this vast country. 

Verasy's "Our Disco" will be out 
this month. "Disks Are Whirling" by 
the Red Poppies is already available. 
as are "Disco Alliance" by the Zo- 
diak rock group and "We Like 
Disco," on which the Hallo Song 
group plays a mixed bag of inter- 
national material including hits 
from Neil Sedaka and Adriano Ce- 
tentano. 
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ATLANTA 
This Wed 

1 CELEBRATION -Kool & the Gang -DeLite (LP /12-inch) 

2 ITS A WAR/AHM/NOW BABY NOW -Kano- 
Emergency (LP /12-inch) 

3 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 

inch) 

4 IFS NOT WHAT YOU GOT /CAREER GIRL- Carrie 

Lucas -Solar (LP /I2 -inch) 

5 LOVELY ONE/CAN YOU FEEL IT-The Jacksons -Epic 
(LP) 

6 THE WANDERER -all cub -Donna Summer -Geffen 
(LP /12 -inch) 

7 IF YOU COULD READ MY MIND /UP ON THE ROOF - 
Viola Wills -kiola (LP /12 -inch) 

s HOW L0N6/TIGHT PAIR -Lipps Inc. -Casablanca (LP/ 
12 -inch) 

9 ALL MY LOW:- L.A.X. -Prelude (12-inch) 

10 TO THE BOYS IN THE BAND -La Flavour -Sweet City 

(12-inch) 

II UPTOWN /DIRTY MIND /HEAD -Prince- Warner (LP /12- 
inch) 

12 SET NE FREE -The Three Degrees -kiola Eurodisc 

(LP) Impart / Disconet (Remix) Vol. 3 /frog. 11 

(12 -inch) 

13 WHIP IT/GATES OF STEEL -Devo- Warner (LP /12- 
inch) 

14 PRIVATE IDAHO /PARTY OUT OF BOUNDS -The B- 

52's- Warner (LP /l2 -inch) 

15 TAKE OFF- Harlow -G. R.A. F. (LP /12-inch) 

BALT. /WASHINGTON 
This Wed 

1 ALL MY LOVE- L.A.X. - Prelude (12-inch) 

2 VOICES INSIDE MY HEAD -The Police -MM (LP) 

3 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

4 ACTION SATISFACTION /GET DOWN, SET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

5 R'S A WAR/ARM /NOW BABY NOW -Kano- 
Emergency (LP /12 -inch) 

6 THERE'S NEVER BEEN -Bobby Youngblood -West End 

(12-inch) 

7 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12-inch) 

8 CELEBRATION -Kool & The Gang -DeLite (LP /12-inch) 

9 UPTOWN /DIRTY MIND /PARTY UP /HEAD -Prince- 
Warner (LP /12 -inch) 

10 LOVELY (NNE/CAN YOU FEEL R /HEMFBREAK 
HOTEL -The Jacksons -Epic (LP) 

11 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

12 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen - Elektra (LP /12-inch) 

13 HOW LONG/TIGHT PAIR -Lipps Inc. -Casablanca (LP) 

14 REMOTE CONTROL -The Reddings -Believe in a 

Dream (LP) 

15 SHOOT YOUR BEST SHOOT -Linda Clifford -Capitol 
(LP) 

BOSTON 
This Week 

1 CELEBRATION -Kool & The Gang -DeLite (LP /12.inch) 

2 YOU'RE TOO LATE- Fantasy -Pavillion (12 -inch) 

3 LOVELY ONE /EVERYBODY -The Jacksons -Epic (LP) 

4 ITS A WAA/AR1M -Kano- Emergency (LP /12 -inch) 

5 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

6 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 

Rushen -Elektra (LP /12,inch) 

7 REMOTE CONTROL -The Reddings -Believe in a 

Dream (LP) 

8 UPTOWN /DIRTY MIND /HEAD- Prince -Warner (LP /12- 
inch) 

9 CAREER GIRL -Carrie Lucas -Solar (LP) 

10 SETTIN' R OUT- Enchantment -RCA (12-inch) 

11 NO WAY /CAN'T FAKE THE FEEUNG- Geraldine 
Hunt -Prism (LP /12 -inch) 

12 LOOKING FOR CLUES -Robert Palmer- Island (LP) 

13 VOICES INSIDE MY HEAD -The Police -ABM (LP) 

14 ALL MY LOVE- L.A.X. -Prelude (12,inch) 

15 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12 inch) 

CHICAGO 
This Weed 

1 CELEBRATION -Kool 8 the Gang -DeLite (LP /l2.inch) 

2 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /l2 inch) 

3 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

4 YOU OUGHT TO BE DANCIN'- Peoples Choice - 
Casablanca (LP) 

5 MASTER BLASTER -Stevie Wonder -Tamla (LP) 

6 UPTOWN /HEAD /DIRTY MIND /PARTY UP- Prince- 
Warner (LP /12,inch) 

7 YOU'RE TOO LATE- Fantasy -Pavillion (12.inch) 

B LOVELY ONE/WALK RIGHT NOW /HEARTBREAK 

HOTEL -The Jacksons -Epic (LP) 

9 WHAT CHA DOIN'- Seawind -ABM (LP) 

10 ALL MY LOVE- L.A.X. -Prelude (12 -inch) 

11 I HEM MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12,inch) 

12 EVERYBODY GET DOWN -Mouzon's Electric Band - 
Vanguard (12-inch) 

13 REMOTE CONTROL -The Reddings -Believe in a 

Dream (LP) 

14 50 YA WMINA BE A STAR-Mtume -Epic (LP) 

15 THE WANDERER /BREAKDOWN /COLD LOVE -Donna 
Summer -Geffen (LP) 

DALLAS /HOUSTON 
This Wed 

1 HOW L0NG/TiGHT PAIR -Lipps Inc -Mole (LP /12. 
inch) 

2 IF YOU COULD READ NY MIND /UP ON THE ROOF - 
Viola Wills -kiola (LP /12 -inch) 

3 CELEBRATION -Kool & the Gang -DeLite (LP) 

4 THE WANDERER /COLD LOVE /NIGHTLIFE -Donna 
Summer -Geffen (LP) 

5 ITS A WiWARM -Kano- Emergency (LP /12.inch) 

6 LOOK UP /NEVER GONM GIVE YOU UP- Patrice 
Rushen- Elektra (LP /12,inch) 

7 LOVELY ONE/WALA RIGHT NOW /HERITIIEAK 
HOTEL -The Jacksons -Epic (LP) 

8 YOUR PLACE OR MINE -Quinella -Becket (12-inch) 

9 SHOOT YOUR BEST SHOT -Linda Clifford -Capitol 
(LP) 

10 ITS NOT WHAT YOU GOT /CAREER GIRL- Carrie 

Lucas -Solar (LP /12 -inch) 

11 SEABISCUIT IN THE FIFTH -Belinda West -Panorama 
(42 -inch) 

12 UPTOWN /HEAD /DIRTY MIND -Prince- Warner (LP /12- 
inch) 

13 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

14 VOICES INSIDE MY HEAD -The Police -A&M (LP) 

15 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

DETROIT 
This Wed 

1 SHOOT YOUR BEST SHOT -Linda Clifford -Capitol 
(LP) 

2 ITS A WAR/ARM -Kano- Emergency (LP /12.inch) 

3 HOW LONG/TIGHT PAIR -Lipps Inc.- Casablanca (LP) 

4 ALL NY LOVE- L.A.X. -Prelude (12 -inch) 

5 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

6 IF YOU COULD READ MY MIND -Viola Wills -kiola 
(L" /12-inch( 

7 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 

inch) 

8 YOUR PLACE OR MINE -Quinella -Becket (12-inch) 

9 MASTER BLASTER- Stevie Wonder -Tamla (LP) 

10 YOU OUGHT TO BE DANCIN'-Peoples' Choice - 
Casablanca (LP) 

11 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /l2-inch) 

12 CELEBRATION -Kool & the Gang -DeLite (LP) 

13 UPTOWN /HEAD /PARTY UP /DIRTY MIND- Prince- 
Warner (LP /12,inch) 

14 WHEEL ME OUT -Was (Not Was) -Antilles /Ze (12- 
inch) 

15 I HEM MUSIC IN THE STREETS- Unlimited Touch - 
P-elude (12 -inch) 

LOS ANGELES 
This Week 

1 ITS A WAR/ARIA /NOW BABY NOW- Kano- 
Emergency (LP /12-inch) 

2 IF YOU COULD READ MY MIND -Viola Wills -kiola 
(LP) 

3 CAN YOU FEEL R /HEARTBREAK HOTFI -The 
Jacksons -Epic (LP) 

4 UPTOWN /HEAD /PARTY UP /DIRTY MIND- Prince- 
Warner (LP) 

5 HOW L0NG/T1GHT PAIR /JAIIY -Lipps Inc. - 
Casablanca (LP) 

6 SET ME FREE -The Three Degrees -Disconet (Remix) 
Vol. 3 /Prog. 11 (12,inch) 

7 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /12-inch) 

8 CELEBRATION -Kool & the Gang -Delite (LP) 

9 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

IO SEABISCUIT IN THE FIFTH- Belinda West- Panorama 
(12 -inch) 

11 SOUL/LET IT BE WHATEVER IT IS /HEAVEN ABOVE 

ME- Frankie Valli- MCA /Curb (LP) 

12 VOICES INSIDE MY HEAD -The Police -ABM (LP) 

13 TANTRA-THE DOUBLE ALBUM -all cull- Tantra- 
Importe /l2 (LP) 

14 YOU OUGHT TO BE DANCIN'- Peoples Choice - 
Casablanca (LP) 

15 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

MIAMI 
This Week 

1 CELEBRATION -Kool 8 the Gang -DeLite (LP /12-inch) 

2 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /12-inch) 

3 AU MY LOVE- L.A.X. -Prelude (12-inch) 

4 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN... -The Police -ARM (LP) 

5 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

6 UPTOWN /DIRTY MIND /HEAD- Prince -Warner (LP /12- 
inch) 

7 I HEM MUSIC IN THE STREET- Unlimited Touch - 
Prelude (12 -inch) 

8 LOVELY ONE /CAN YOU FEEL IT/HEARTBREAK 

HOTEL -The Jacksons -Epic (LP) 

9 REMOTE CONTROL -The Reddings -Believe in a 

Dream (LP) 

10 YOUR PLACE OR MINE -Quinella -Becket (LP) 

11 ITS A WAR/AMA/NOW BABY NOW -Kano- 
Emergency (LP /12 -inch) 

12 HERE'S TO YOU -Skyy- Salsoul (LP) 

13 THE WANDERER -all cub -Donna Summer -Geffen 
(LP) 

14 Rd WONDER- Sugarhill Gang -Sugarhill (12-inch) 

15 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

NEW ORLEANS 
This Week 

1 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra 

2 ITS A WAR/AMA/NOW BABY NOW -Kano- 
Emergency (LP /12,inch) 

3 THE WANDERER/LOOIUNG UP /BREAKDOWN -Donna 
Summer -Geffen (LP /12.inch) 

4 CELEBRATION -Kool & The Gang -Delite (LP /12-inch) 

5 YOUR PLACE OR MINE -Quinella -Becket (12-inch) 

6 IF YOU COULD READ MY MIND -Viola Wills -kiola 
(I2 inch) 

1 UPTOWN /HEAD /PARTY UP /DIRTY MIND- Prince- 
Warner (LP /12 -inch) 

R LOVELY ONE/WALK RIGHT NOW /CM YOU FEEL Et- 
The lacksons -Epic (LP) 

9 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12. 
inch) 

10 EVERYBODY GET DOWN- Mouzon's Electric Band - 
Vanguard (12 -inch) 

11 TOO TIGHT -Con Funk Shun -Mercury (LP) 

12 YOU OUGHT TO BE DANCING- People's Choice - 
Casablanca (LP) 

13 LETS HANG ON- Salazar -First American (12-inch) 

14 TOUCH ME NOW- Bravo- Launch (12-inch) 

15 ANYTIME OR PLACE- Azoto- Modulation (LP) Import 

NEW YORK 
This Week 

1 ALL MY LOVE- LAX.- Prelude (12-inch) 

2 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN... -The Police -ABM (LP) 

3 YOU'RE TO0 UATE- Fantasy -Pavillion (12.inch) 

4 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12 -inch) 

5 HOW LONG/TIGHT PAIR /JAVY -Lipps Inc. - 
Casablanca (LP) 

6 IF YOU COULD READ MY MIND /UP ON THE ROOF - 
Viola Wills -kiola (LP /12 -inch) 

7 CAN YOU FEEL IT/LVALK RIGHT NOW /HEARTBREAK 

HOTEL -The Jacksons -Epic (LP) 

8 FEELS UKE I'M IN LOVE -Kelly Marie -Calibre (12- 
inch) Import 

9 PASSION -Rod Stewart- Warner (LP) 

10 LET'S HANG ON- Salazar -First American (12 -inch) 

Il IT'S A WAR/MUM/NOW BABY NOW -Kano- 
Emergency (LP /12.inch) 

12 RAPTURE/THE TIDE IS HIGH -Blondie- Chrysalis (LP) 

13 DIRTY MIND /UPTOWN /PARTY UP /HEAD -Prince- 
Warner (LP /12-inch) 

14 SOUL/HEAVEN ABOVE ME- Frankie Valli -MCA /Curb 
(LP) 

15 TANTRA -TILE DOUBLE ALBUM -all cuts- Tantra- 
Importe /l2 (LP) 

PHILADELPHIA 
This Week 

1 CELEBRATION -Kool 8 the Gang - DeLite (LP) 

2 LOVELY ONE/HEARTBREAK HOTEL/CAN YOU FEEL 

IT-The Jacksons -Epic (LP) 

3 IF YOU FEEL THE FUNK -LaToya Jackson -Polydor 
(LP /12 -inch) 

4 FANTASTIC VOYAGE- Lakeside -Solar (LP /12-inch) 

5 FREAK TO FREAK -The Sweat Band -Uncle lam /CBS 

(LP) 

6 ALL MY LOVE -LA.X.- Prelude (12-inch) 

7 REMOTE CONTROL -The Reddings -Believe in a 

Dream (LP) 

8 BURN RUBBER (Why You Wand Hurt Me) -The Gap 

Band- Mercury (LP) 

9 YOU OUGHT TO BE DANCIN' -People's Choice - 
Casablanca (LP) 

10 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 

Rushen - Elektra (LP /12,inch) 

11 SHAKE R UP -The Dazz Band - Motown (LP) 

12 UPTOWN /DIRTY MIND /HEAD- Prince -Warner (LP) 

13 YOU'RE TOO LATE- Fantasy- Fantasy (12-inch) 

14 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING ... -The Police -A&M (LP) 

15 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12 -inch) 

PHOENIX 
This Week 

1 UPTOWN /HEAD /PARTY UP /DIRTY MIND- Prince- 
Warner (LP /12-inch) 

2 IT'S A WAR/ARM /NOW BABY NOW -Kano- 
Emergency (LP/ 12 -inch) 

3 MASTER BLASTER /DO UKE YOU- Stevie Wonder - 
Tamla (LP /12,inch) 

4 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN... -The Police -ABM (LP) 

5 SOMETHING YA GOT MAKES ME HOT -El Coco -AVI 
(LP) 

6 YOU'RE TOO LATE- Fantasy -Pavillion (LP /12 -inch) 

7 THE WANDERER /COLD LOVE /LOOKING UP/ 
BREAKDOWN -Donna Summer -Geffen (LP) 

8 SEABISCUIT IN THE FIFTH- Belinda West -Panorama 
(12 -inch) 

9 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen - Elektra (LP /12 -inch) 

TO PASSION -Rod Stewart -Warner (LP /12-inch) 

11 YOU OUGHT TO BE DANCING-People's Choice - 
Casablanca (LP) 

12 RAP URE- Blondie- Chrysalis (LP) 

13 GET DOWN WITH THE GET DOWN- Gloria Covington - 
Casablanca (LP) 

14 TAKE OFF -Harlow- G.R.A.F. (12-inch) 

15 TOUCH ME NOW- Bravo- Launch (LP) 

PITTSBURGH 
This Week 

1 CELEBRATION -Kool & the Gang -DeLite (LP) 

2 CAREER GIRL/US NOT WHAT YOU GOT- Carrie 

Lucas -Solar (LP /12 inch) 

3 I WANT YOU/THE REAL THING- Narada Michael 

Walden- Atlantic (LP) 

4 VOICES INSIDE MY HEAD /WHEN THE WORLD IS 

RUNNING DOWN..: The Police -MM (LP) 

5 UPTOWN /DIRTY MIND /HEAD /PARTY UP- Prince- 
Warner (LP) 

6 PARTY IS THE SOLUTION -Floyd Beck- Precision (12- 

inch) 

7 BODY MIT- Symba- Venture (LP) 

8 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 

Rushen -Elektra (LP) 

9 WASTER BLASTER- Stevie Wonder- Motown (LP) 

10 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

11 FASHION -David Bowie -RCA (LP) 

12 KT'S A WAR/AH11A /NOW BABY NOW -Kano- 
Emergency (LP /12-inch) 

13 WHAT CHA DOIN'- Seawind -A&M (12-inch) 

14 YOUR PLACE OR MINE -Quinella -Becket (12-inch) 

15 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

SAN FRANCISCO 
This Week 

1 SEABISCUIT IN THE FIFTH- Belinda West- Panorama 

(12 -inch) 

2 R'S WAR/MUM/NOVI BABY NOW -Kano- Emergency 

(LP /12 -inch) 

3 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 

Rushen - Elektra (LP) 

4 GIVE ME A BREAK /REMEMBER ME- Vivien Vee- 
Launch (12-.nch) 

5 UPTOWN /DIRTY MIND /HEAD- Prince -Warner (LP /12- 
inch) 

6 HOW LONG/TIGHT PAIR-Lipps Inc. -Casablanca (LP) 

7 MASTER BIASTER/DO UKE YOU- Stevie Wonder - 
Motown (LP) 

8 SHOOT YOUR BEST SHOT -Linda Clifford - Capitol 

(LP) 

9 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN... -The Police -ABM (LP) 

10 CAREER GIRL- Carrie Lucas -Solar (LP /12-inch) 

11 LOVELY ONE/WALK RIGHT NOW -The lacksons -Epic (LP) 

12 THE HILLS OF KATMANDU- Tantra- Importe /12 (LP) 

13 YOU'RE TOO LATE- Fantasy -Pavillion (LP) 

14 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

15 FASHION -David Bowie -RCA (LP) 

SEATTLE /PORTLAND 
This Week 

1 CELEBRATION -Kool 8 the Gang -DeLite (LP) 

2 IT'S A WAR/AMA /NOW BABY NOW -Kano- 
Emergency (LP) 

3 LOOK UP- Patrice Rushen -Elektra (12 -inch) 

4 LOVELY ONE/WIWI RIGHT NOW /HEARTBREAK 

HOTEL -The Jacksons -Epic (LP) 

5 SEABISCUIT IN THE FIFTH -Belinda West -Panorama 
(12 -inch) 

6 THE WANDERER -all cuts -Donna Summer -Geffen 
(LP) 

7 CAREER GIRL/R'S NOT WHAT YOU GAT- Carrie 

Lucas -Solar (LP /12.inch) 

d VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN... -The Police -A &M (LP) 

9 YOUR PLACE OR MINE -Quinella -Becket (12 -inch) 

10 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

11 IF YOU FEEL THE FUNK- LaToya lackson- Polydon 

(LP /l2 -inch) 

12 YOU DON'T KNOW UKE I KNOW -Genty- Venture (12 
inch) 

13 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

14 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

15 ALL MY LOVE-L.A.X.-Prelude (12 -inch) 

MONTREAL 
This Week 

1 MASTER BLASTER -Stevie Wonder -Quality (LP) 

2 LOVELY ONE/CAN YOU FEEL IT-The lacksons -CBS 
(LP) 

3 HOT LEATHER- Passengers -Uniwave (12.inch) 

4 YOUR LOVE IS A UFESAVER -Gayle Adams -Quality 
(12 -inch) 

5 I NEED YOU- Claudia Hart- Uniwave (12 -inch) 

6 ITS A WAR- Kano -Uniwave (12-inch) 

7 LOVE SENSATION- Loleatta Holloway- Salsoul (LP /12- 
inch) 

8 LOVE RESCUE- Project -Uniwave (12 -inch) 

9 AIN'T GOT TIME -Holt -Alta (12 -inch) 

10 LOVE CHRISTMAS LOVE -Cold Magic- September (12. 
inch) 

11 YOUR LOVE - Lime -MATRA (12 -inch) 

12 HOT FEET -Tshai Prender -Rio (12-inch) 

13 AU. MT LOVE- L.A.X. -Quality (12 -inch) 

14 HIGH SCHOOL CONFIDENTIAL-Rough Trade -CBS 
(LP) 

15 IF YOU COULD READ MY MIND -Viola Wills -Quality 
(12-inch) 

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques In the 16 major 
U.S. Disco Action Markets, plus sales reports from key disco product retailers /one stops. 

Disco Business " 

Disco Mix_ 
By BARRY LEDERER 

If Jamaican style reggae music is useful in 

your club, then check out Kwame's album "Fol- 

low i" on Polydor. The title cut as well as "Man 

Child" and "Family Affair" are musical enough, 

in a commercial sense, for deejay play. These 

songs are written and arranged by Kwame Hesh- 

imu and produced by Lee Jaffee and Carl Patter- 

son. 

* * * 
Amy Bolton's debut LP on Importe /12 offers 

the deejay two different versions of "Do Me A 

Favor" at 6:46 and 5:32 respectively. Both are 

potent rock /r &b pleasers with Bolton's sexy vo- 

cal styling backed by interesting breaks and pul- 

sating rhythm tracks. Other cuts such as "Sweet 

Revenge," "Talk, Talk" and "Tres ChiChi" lean 

toward a new wave sound and should see posi- 

tive reaction in the rock clubs. 

* * * 
Knotts Berry Farm Cloud 9 disco is a teen - 

oriented club located in Southern California en- 

joying much success. Although many types of 

music are played, the club leans towards a 

funk /r &b sound as recorded by program direc- 

tor Robert A. Stoffel. New records coming from 

its Top 30 playlist include "Baby You Lied" by 

M'Lady (20th Century-Fox); "Look Up" by Pa- 

trice Rushen (Elektra) and "Gangsters Of The 

Groove" by Heatwave (Epic). Also popular at the 

club are such rock favorites as "Whip It" by Devo 

(Warner Bros.); "More Bounce To The Ounce" 

by Zapp (Warner Bros.) and "Turning Japanese" 

by The Vapors (United Artists). 

Liquor-Free Discos 

Take Off In France 
PARIS -French discos. much ma- 

ligned and often specially disliked 
by the police. have found a formula 
which offends no one. No- alcohol 
discos are opening everywhere. 

Parents and police welcome the 
development. Licenses are granted 
immediately with little or no red 
tape, the only problem being to find 
premises sufficiently accessible to 
youngsters aged 14 -17 who have no 
cars. 

The cost is modest: maybe $2 for 
entrance and a soft drink. Most teen- 
agers visit at least once a month, and 
there is no doubt boozeless discos 
are being encouraged. 

The new Number One in Li- 
moges, for example, is designed for 
dancing, not for drinking or fooling 
around. There is room for 600 danc- 
ers, but only 50 seats. Entrance is re- 
stricted; adults are not allowed in, 
nor are potentially troublesome 
groups of youths. The clients seem 
happy to dance all the time, and the 
record companies see in them a new 
market being forged for their prod- 
uct. 

RCA Pushing 'Career 

Girl' Single In Discos 
NEW YORK -RCA Records has 

launched a special promotion in 
support of the new Carrie Lucas 
single on Solar, "Career Girl." in 
discotheques across the country. 

The promotion includes posters 
and flyers featuring the lyrics from 
the record, as well as free admission 
for ladies at clubs participating in 
the project. Copies of the record are 
also being given free of charge to 
club patrons as part of the promo- 
tion. 

Lyrics for the record have 
emerged as a sort of rallying cry for 
the feminist movement. It calls on 
women to become "career girls" and 
"make their own way without hav- 
ing to depend on anyone for assist- 
ance." 

The promotion was conceived and 
is being coordinated by Basil Mar- 
shall, RCA's manager of black mu- 
sic product management. and Steve 
Stoff, the label's dance music coor- 
dinator. 
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Last TITLE(S), Artist, Label This 

Wert Chart 
TITLE(S), Artist, Label 

1 11 CELEBRATION -Kool & the Gang- Delite 51 56 7 PEOPLE WHO DIED -The Jim Carroll Band -Atlantic 
(LP) DSR 9518 (LP) SD 38 -132 

2 2 15 IT'S A WAR/MUTA -Kano- Emergency 52 55 4 SO YA,WANNA BE A STAR -MTume -Epic 
(LP /12 -inch) EM 7505 /EMS 6512 (LP) JE 36017 

3 3 14 LOVELY ONE/CAN YOU FEEL TT/WALK RIGHT NOW- ' 63 18 THE HILLS OF KATMANDU -Tantra -Importe /12 
The Jacksons -Epic (LP) FE 36424 (LP) MP -310 

4 4 12 ALL MY LOVE- LA,X.- Prelude ' sr 67 4 TOO TIGHT -Con Funk Shun -Mercury 
(12 -inch) PRLD 604 (LP) SRM 14002 

' 6 14 UPTOWN /DIRTY MIND /HEAD- Prince -Warner 70 4 TO THE BOYS IN THE BAND -La Flavour -Sweet City 
(LP) BSK 3478 Records (LP) SCD 5556 

7 9 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice Rushen- 
GV 73 3 SET ME FREE -The Three Degrees- Ariola Eurodisc (LP) 

Elektra (LP) 6E 302 Import/Disconet (Remix) Vol. 3 /Prog. 11 (12 -inch) 
12 5 YOU'RE TOO LATE- Fantasy- Pavillion v 71 6 TOO MANY CREEPS -The Bush - Tetras (12-inch) 478 6408 

99 (7 -inch) Import illr 8 10 YOU OUGHT TO BE DANCIN' -People's Choice- 
Casablanca (LP) NBLP 7246 r+ 

66 4 BON BON VIE-T.S. Monk -Mirage 
(LP) 19291 

10 9 VOICES INSIDE MY HEAD /WHEN THE WORLD IS RUNNING 
DOWN... -The Police -A &M (LP) SP 4831 59 44 8 FEELS UKE I'M IN LOVE-Kelly Marie -Calibre y 

10 9 13 ACTION SATISFACTION /GET DOWN, GET DOWN -Melody 
(12 -inch) Import 

Stewart -Roy B. Records - Brasilia 60 47 17 I NEED YOU /SELL MY SOUL/FEVER- Sylvester- Fantasy 

(1 inch) RBDS 2512 (LP) F 9601 

11 5 20 IF YOU COULD READ MY MIND /UP ON THE ROOF -Viola 61 61 6 PARTY IS THE SOLUTION -Floyd Beck- Precision 

Wills -Asola (LP) OL 1507 (12 -inch) 4Z8 9804 

12 11 14 HOW LONG /TIGHT PAIR -Lipps Inc. -Casablanca 62 42 13 I WANT YOU/THE REAL THANG- Narada Michael Walden - 
(LP) NBLP 1242 Atlantic (LP) SD 19279 

15 31 CAREER GIRL/IT'S NOT WHAT YOU GOT ...- Carrie 63 50 10 INDIA/PULSE/WE LOVE YOU /FLOWERS -Psychedelic 
Lucas -Solar (LP /12 -inch) BSK 1 3579/YD 12015 Furs- Columbia (LP) NJC 36791 

14 14 13 MASTER BLASTER- Stevie Wonder -Tamla 64 51 9 DO ME RIGHT- Dynasty -Solar (LP /12 -inch) 
(LP) T8 373 M1 BXL 1- 3576/YD 12128 

20 15 TAKE OFF- Harlow- G.R.AF. 65 52 17 COULD I BE DREAMING /HE'S SO SHY/WE GOT THE 
(LP) G 001 POWER -The Pointer Sisters- Planet (LP) P -6 

21 6 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 66 53 9 THERE'S NEVER BEEN (No One Like You) -Bobby 
Prelude (12 -inch) PRLD 605 Youngblood -West End (12 -inch) WES 22130 

17 13 15 SHOOT YOUR BEST SHOT /IT DON'T HURT NO MORE- 61 69 4 RAPP PAYBACK -James Brown -TK 
Linda Clifford- Capitol (LP) ST 12131 (12 -inch) TKD 452 

18 16 16 THE WANDERER /WHO DO YOU THINK YOU'RE FOOLING / 68 68 9 DOUBLE DUTCH BUS -Frankie Smith -WMOT (12 -inch) 
LOOKING UP /COLD LOVE -Donna Summer -Geffen (LP) 4WB 5351 

GHS 2000 
81 3 WHEEL ME OUT -Was (Not Was) -Antilles /Ze (12 -inch) 

19 19 14 SEABISCUIT IN THE FIFTH- Belinda West- Panorama ' ' AN 805 
(12 -inch) JD 12095 80 3 DON'T SAY GOODNIGHT -First Love -Dakar 

24 9 YOUR PLACE OR MINE -Quinella- Becket (I2 -inch) (12 -inch) DK 100 

BKS 012 71 64 7 ANYTIME OR PLACE -Azoto- Modulation 
26 5 PASSION -Rod Stewart -Warner (12 -inch) Import 

(LP) HS 3485 82 3 BODY BAR- Symba- Venture 
30 12 LOOKING FOR CLUES /JOHNNY & MARY -Robert Palmer- (LP) VL 5015 

Island (LP) ILPS 9595 83 3 YOU DON'T KNOW UKE I KNOW -Genty- Venture 
23 17 13 IF YOU FEEL THE FUNK- LaToya Jackson - Polydor (12 -inch) VD 5015 

(LP) PD 1 6291 
74 74 3 BOOGIE BODY LAND- Bar -Kays- Mercury (LP) 

24 22 10 REMOTE CONTROL -The Reddings -Believe In A Dream SRM 1 4009 
(LP) JZ 36875 

75 75 3 SHAKE IT UP -The Dazz Band -Motown 
25 23 15 FASHION /ASHES TO ASHES -David Bowie -RCA (LP) M8 946M! 

(LP) AQLI 3647 , 85 3 DO ME A FAVOR -Amy Bolton -Importe /12 (LP) 
26 18 14 EVERYBODY GET DOWN -Mouzon's Electric Band- MP -309 

Vanguard (12 -inch) SPV 36 , MOON OVER MOSCOW/TAR- Visage - Polydor 
27 27 13 CROSS EYED AND PAINLESS /BORN UNDER PUNCHES/ 

ONCE IN A UFETIME -The Talking Heads -Sire 
(LP) PD -1 -6304 

(LP) SRK 6095 GANGSTERS OF THE GROOVE-Heatwave- 

37 7 GIVE ME A BREAR /REMEMBER- Vivien Vee- Launch r Epic (LP) FE 36873 

(12 -inch) 1003 * =MO ITS A LOVE THING -The Whispers -Solar 

29 29 20 PRIVATE IDAHO /PARTY OUT OF BOUNDS/GIVE ME BACK I (LP) BZL1 -3578 

MY MAN- B -52's- Warner (LP /12- inch`) BSK 3471 16 QM, FULL OF FIRE -Shalamar -Solar 

30 28 11 WHAT CHA DOIN'- Seawind -A&M I (LP) BZL1 -3577 

(LP) SP 17131 81 4 TO CUT A LONG STORY SHORT- Spandau Ballet -Chrysalis 

41 6 FANTASTIC VOYAGE- Lakeside -Solar (LP /12 -inch) BXL! (7 -inch) Import 

3720/YD 12130 82 54 7 FREAK TO FREAK -Sweat Band -Uncle 
38 8 DANCING WITH MYSELF -Gen X- Chrysalis Jam /Columbia (LP) 9 -9901 

(12-inch) Import 83 62 6 IT'S TIME TO PARTY NOW -Ray Parker Jr. & Raydio- 
33 33 8 WATCHING YOU /FEEL MY LOVE - Slave -Atlantic Arista (12 -inch) SP 102 

(LP) SD 5224 84 84 3 GET DOWN WITH THE GET DOWN- Gloria Covington - 
34 39 11 [NOLA GAY -Orchestral Manoeuvers in the Dark -Din Disc Casablanca (LP) NBLP 7241 

(7-inch) Import 85 90 3 BI- COASTAL -Peter Allen -A&M (LP) 

35 25 19 CHERCHEZ PAS /BOOGIE TALK -Madleen Kane -Chalet/ SP 4825 

Prelude (LP) CHO 701 86 72 17 FUNTIME- Peaches & Herb -Polydor 
` * -- 48 5 LET'S HANG ON- Salazar -First American (LP) PD 1 6298 
L-a 

(12 -inch) FA 1203 87 79 17 SPACE INVADER- Playback- Ariola 
37 36 16 HOT LEATHER- Passengers - Uniwave (12-inch) OP 2201 

(LP) Import 
88 86 19 SLEEPWALK- Ultravox- Chrysalis itt 43 6 HEAVEN ABOVE ME/SOUL -Frankie Valli- (LP) CHR 1296 

MCA (LP) 5134 89 87 22 UNDERWATER -Harry Thuman -Uniwave 
39 32 11 IS IT IN -Jimmy lo" Horne -Sunshine Sound (LP /12 -inch) Import 

(12 -inch) SSD 4218 90 78 13 MONDO MAN -Roni Griffith -Vanguard 
45 6 HERE'S TO YOU -Skyy -Salsoul (LP /12 -inch) (12 inch) SPV 37 

SA 8537/SG 339 
91 91 17 MORE BOUNCE TO THE OUNCE -Zapp- Warner 

49 6 8TH WONDER -Sugarhill Gang -Sugarhill (LP) BSK 3463 
(12 -inch) SH 553 

92 92 9 KEEP R HOT- Cameo -Chocolate City 
42 40 28 WHIP IT /GATES OF STEEL/FREEDOM OF CHOICE -Devo- 

Warner (LP /12- inch`) BSK 3435 
(LP) CCLP 2016 

43 35 18 I NEED YOUR LOVIN' /CHAINS -Teena Marie -Gordy (LP) 
93 65 9 TOUCH ME 0W- Bravo- Launch (12 -inch) 

G8 -997 Ml 
ATNC 10002 

44 34 12 EVERYBODY /FUNK N' ROLL /THE FUNK IS ON- Instant 
94 76 15 LET'S GET FUNKY TONIGHT -Evelyn "Champagne" King - 

Funk- Salsoul (LP) SA 8536 
RCA (LP) AFL1 3543 

45 31 24 CAN'T FAKE THE FEELING /NO WAY -Geraldine Hunt- 95 71 19 BOOGIE TO THE BOP-Mantus-SMI 

Prism (LP/ 12-inch) PLP -1006 /PDS -405 
LP) SM 7003 

46 46 8 CHANGE/REQUIEM- Killing Joke- Charisma /EG 96 93 10 THROW DOWN THE GROOVE- Bohannon -Phase II Records 

(12 -inch) Import (LP) JW 36867 

xl 57 5 SETTIN' IT OUT /ARE YOU READY FOR LOVE- 97 89 15 PARTY VIBES /SHAME, SHAME, SHAME -Ike & Tina 

Enchantment -RCA (12-inch) JD 12113 Turner-Fantasy (LP) F-9597 

58 4 RAPTURE/THE TIDE IS HIGH -Blondie- Chrysalis 98 95 5 ROLL/NOT TONIGHT- Macho - Uniwave 
!mil 

(LP) CHE 1290 (12 -inch) Import 

,s 59 4 BURN RUBBER -The Gap Band- Mercury 99 96 21 FUNKIN' FOR JAMAICA (N.Y.) -Tom Browne -Arista 
(LP) SRM 76091 (LP /11- inch') GRP 5008 

so 60 4 SOMETHING YA GOT MAKES ME HOT -El Coco -AVI 100 88 15 FAITH- Manicured Noise- Charisma /PRE 

(LP) 6082 (7 -inch) Import 

Compiled from Top Audience Response Records in the 15 U.S. regional lists. *non- commercial 12 -inch 

Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime Movers). * Stars are awarded to those products showing 

greatest audience response on 15 U.S. regional disco lists. 

Disco Business 
At Cecils East Disco, The 
Playlist Is From '40s, '50s 

By CARY DARLING 
LOS ANGELES -A new type of 

disco is emerging in Palm Springs 
with music from the 1940s and 1950s 
making up the playlist. 

Cecils East, the sister nitery of the 
Cecils West which is a traditional 
disco, had been just a restaurant. 
"We were getting an older crowd in 
our dining room," says Mel Haber, 
owner of the nightspots. "Last year, 
we started with a piano player. 
People were dancing to that. 

"So we took out an ad looking for 
a disk jockey and Jim Bradley, from 
Virginia Beach, Va., responded. He 
had been doing something there 
called `Living Radio' which was 
something like the old "Make Be- 
lieve Ballroom.' He has 1,000 al- 
bums and so far it's been working 
fabulously." 

Though Bradley calls his pro- 

gramming "40 Years Of Music," Ha- 
ber notes that the bulk of what's 
played comes from the 1940s and 
1950s. "We try to keep a contrast be- 
tween the big bands and vocal 
soloists." states Haber who says such 
artists as Frank Sinatra, Patti Page, 
Nat King Cole and Glenn Miller are 
part of the musical fare. 

The "40 Years Of Music" is of- 
fered every night with an admission 
of $5. The room holds 170 people 
and Haber says the new format has 
been drawing good crowds. 

Though the music comes from an- 
other era, Haber estimates approxi- 
mately half of an average night's 
crowd will be young people. "If you 
want to boogie, you can go to Cecils 
West but when they want to hold 
each other they go to Cecils East," he 
explains. 

Sunday Club Soaps Banned 
NEW YORK -Faced with the 

flexing of big power muscles, the en- 
terprising Quincy, Mass. disco- 
theque operator who had been suc- 
cessfully screening episodes of 
daytime television soap operas as a 
means of evading local blue laws has 
now abandoned the lucrative proj- 
ect. 

The quick end to the program, 
which was inaugurated less than a 
month ago, came as a result of heat 
from the tv stations, particularly 
ABC, whose "General Hospital" 
was one of the biggest program 
draws. 

Carl Miranda, manager of the 
California discotheque in Quincy, 
had begun screening episodes of 
popular soap operas at his club 
about a month ago, because local or- 
dinances that forbid dancing in pub- 
lic places on the Sabbath barred him 
from opening his club up to conven- 
tional entertainment on Sundays 
(Billboard, Dec. 6, 1980). 

The experiment immediately 
struck a responsive chord among 
working women in the area, and 
they flocked to the California on 
Sundays to catch up on episodes of 
their favorite soap operas missed 
during the week. 

The popularity of Miranda's ef- 
fort was probably the main cause of 
its demise for news of the successful 
innovation was carried by media 
across the country. This irked the 
networks which saw Miranda's 
bright idea as little more than a fla- 
grant infringement of their copy- 
rights. They hauled the young entre- 
preneur into court on a cease and 
desist action. 

Last week, a Boston judge ruled in 

favor of the complaining networks 
and slapped Miranda with an indef- 
inite injunction. Now he will have to 

find some other profitable way to 
utilize his club space on Sundays. 

Toronto Gets New Pool 
NEW YORK -A new disco record 

pool, the Toronto Programmers 
Assn. (TOPA), has risen out of the 
ashes of Canada's Ontario Disco 
Pool that folded this past Septem- 
ber. 

The new pool is headed by 
George Grant, a former member of 
the Ontario Disco Pool's executive 
committee and a programmer for 
Faces International disco in On- 
tario; Peter Frost, Disco Sounds; 
Randy Brill, Chimes Disco; and 
Vince Degiorgio, Le Tube. 

For better control, the new pool 
has limited its membership to 15 

spinners. It is also mapping strate- 
gies for providing record labels with 
comprehensive exposure for their 

disco, jazz, r &b and other danceable 
music releases. It hopes that its pro- 
motional strategies will help pick up 
some of the slack left by Canadian 
radio's reluctance to program popu- 
lar dance music. 

Feedback to the record labels will 
be supplied through a bi- weekly 
publication which will include the 
Top 15 charts from participating 
clubs. There will also be a pick hit 
section and a sales chart based on 
record movement at Disco Sounds, 
said to be the country's leading 
record retail outlet. 

According to Grant, the new pool 
has already received a warm recep- 
tion from local Canadian record la- 
pels. 

DISCO 8 DANCE REC. 
MAIL ORDER SERVICE 
Retail DJ Imports & U.S. 

Telex: 230 199 SWIFT -UR (MAIL -O) 
Call or write us -We have the fastest 
service, best stock and cheapest 
retail price on U.S. and Imports. 
Send for our FREE Ilsts of Imports, 
12" Discs. and U.S. LP's. iiii 
We export to DJs In alt foreign 
countries (retail only). ppd 
We also have NEWWAVE, ROCK, RLZ1^13S 1 
SOUL, COUNTRY and other re- 
lated DANCE RECORDS. 

Call us about our AUTOMATIC MAILING 
SUBSCRIPTION SERVICE-personalized 

the needs of your disco or area. 
All orders are shipped immediately U.P. S. - 
Wegive personal alteneion to your needs O/ r 

NEW 12" -Rod Stewart, Enola Gay, Whis- 
pers. Peaches 8 Herb. Linda Clifford, 
Latoya Jackson, Instant Funk, Zapp, LaFla- 
your, Xmas Love. Ottowan ( Remix), Free 
Expression. Bingo Band, Navach, Delega- 
tion (Remix), Rah Band. Wonder, Fred Wes- 
ley, Claudia Hart, Steph. Mills, Fantasy, Unl. 
Touch. Sea Winds, Sandy Steel, Rob. 

Palmer, Vivian Vee, Kool 8 Gang, 
Passengers (Hot Leather), Sylvester, 
Michael Henderson, Azoto (Both), 
Teena Marie (Remix), Salazar (1 -2- 
3 /Let's Hang On), Kelly Marie. 

NEW IMPORT LPs -Goody Music 
Orch., Pussycat, Strange Affair, Gib- 
son Bros., Harry Thumann & Kan- 
garoo (New), Firefly, Caprice, Easy 
Going Passengers (Vol. 182), Night 
Life Unild., Tamara, Space, Kat- 
mandu, Billy Ocean. Phone (516) 
269 -5530. 

MAIL O DISC RECORDS 
PO Box 143. Kings Park. NY 11754 
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Breakthrough Country Readies To Blast Off 

Continued from page 4 

more crossover- oriented cousins 
such as Crystal Gayle, Eddie Rab- 
bitt and Ronnie Milsap. 

That wide spectrum of the country 
sound will be one element that will 
help prevent the country trend from 
being self -defeating. It's more com- 
plex and diversified than some other 
types of music that have hit the na- 
tional spotlight. then withered after 
a few months, or years, of fame, for- 
tune and saturation. 

Another force thai will aid coun- 
try is its broad foundation and its 
slow, but sure- and -sturdy growth 
through the years. Country music is 

no overnight success. It has been 
marching inexorably toward its mo- 
ment of truth for decades. And that 
moment could come in 1981. 

Radio. Country has become the 
"in" format as the past year has seen 
a new trend take hold in key major 
metropolitan radio markets. There's 
now competition, not only with 
other formats ranging from rock to 
adult contemporary, but from other 
country stations within the same 
market. Los Angeles and New York 
are now having country dogfights as 
country takes on country. That trend 
will continue with strength into 1981 

as other radio markets interpret the 
meaning of what has happened. 

Syndicated radio, network (Mu- 
tual has been rigorously catering to 
the nation's country music tastes) 
and international radio are other 
growth areas that will continue to 
blossom in 1981. 

International. Peg 1981 as the year 
that country music gains new highs 
across the globe. Record labels, 
managers and some artists have 
been working to nurture this high - 
potential market for years. This will 
be the first year that some of the 
dividends are reaped. 

Just as the U.S. was really not 
ready for the new country wave that 
swept with tidal wave force last year. 
the international arena will also be 
caught slightly off guard. 

A concerted effort to boost expo- 
sure through tours has been the most 
successful ploy to break country mu- 
sic in foreign markets thus far. Radio 
and tv airplay has been so hard to at- 
tain on any consistent basis that it 
will remain a tough nut to crack for 
the next few years internationally. 
But the success of such events as 
Mervyn Conn's country music festi- 
vals, which have spread from Eng- 
land'to other far reaching borders, 
will help establish acts and build ca- 

STARTED TREE 

Jack Stapp Dies At 68 
By GERRY WOOD 

Killen, now president of the com- 
pany, bought Cowan's interest. 
The giant pubbery hit paydirt 
with Elvis Presley's recording of 
Mae Axton's "Heartbreak Ho- 
tel." starting a succession of hits 
in all fields of music. 

Stapp's background gave him 
a grand perspective of the New 
York. Los Angeles and overseas 
markets. He had moved from At- 
lanta to New York as a program 
producer for CBS Radio. While 
in New York. Stapp roomed with 
Bert Parks who was also with 
CBS at the time. 

He was an ideas man whose 
time had come. The kickoff of 
the annual deejay convention is 
attributed to Stapp. One of his 
speeches led to the formation of 
the Country Music Assn., and he 
served that organization as an of- 
ficer and director, helping land 
the first nationally televised 
CMA Awards Show. 

The honors and awards came 
fast and furious: the CMA Presi- 
dent's Award, the Metronome 
Award for outstanding contribu- 
tions to the music industry. the 
Encore Award for contributions 
to the field of communication 
arts. 

Stapp knew human psychol- 
ogy. He knew when an employe 
or writer needed a boost, and he 
knew the correct words to use, or 
pat on the back, to obtain that 
boost. His gentle prodding and 
benevolent nature is responsible 
for the success of scores of key 
Nashville music and radio /tv 
leaders. 

Stapp's tree was laden with 
acorns that have taken root in the 
rich soil he honored by his stay 
on earth. He was a rare man, a 
good man. 

He was a giver. And he takes 
with him the respect, admiration 
and love of the Nashville music 
industry he helped build to its 
present stature. 

Jack Strapp: a Tree grows in 
Nashville. 

NASHVILLE -The man who 
gave root to Tree is dead. 

Jack Stapp, chief executive of- 
ficer and the founder of Tree In- 
ternational- Nashville's largest 
publishing company -died 
recently at age 68, with a variety 
of ailments finally achieving 
their final destination. 

His career in the world of mu- 
sic, radio and entertainment is 
one that should be closely chron- 
icled by anyone who desires suc- 
cess without sacrificing moral 
virtues. 

Stapp was a former program 
director for WSM -AM radio and 
a former manager of the "Grand 
Ole Opry." His radio career be- 
gan at age 17 when he became 
the youngest program manager 
in the history of network radio - 
for WGST -AM, Atlanta. In the 
late '40s and early '50s, he pro- 
duced live network radio shows 
out of Nashville, including "Sun- 
day Down South," "The Jim 
Reeves Show," and "The Prince 
Albert Show." 

With Louis G. Cowan. Stapp 
started Tree Publishing in 1951. 
Six years later. Stapp and Buddy 

reers overseas for artists already 
popular in the U.S. 

Cable tv is another growth area 
for country that should reach frui- 
tion in 1981. Home Box Office. 
Showtime and other cable services 
have chalked up highly positive au- 
dience reaction to country- oriented 
specials and movies carried over 
their cable airwaves. Cable is bullish 
on country, and this should lead to 
even greater saturation of this potent 
market for the future. 

What artists will have the hot 
year? Can Kenny Rogers maintain 
the heat that took him into the top 
rung of country and pop stars? He's 
solid: bet on him. Waylon Jennings, 
Willie Nelson. Crystal Gayle, Hank 
Williams, Jr.. Anne Murray, Eddie 
Rabbitt, Don Williams, the Oak 
Ridge Boys and Ronnie Milsap are 
close behind. 

And country has made way for the 
new faces that will someday replace 
those tried and true talents that have 
been the mainstay of country for 
years: new talents such as the group 
Alabama, John Conlee. Cristy Lane. 
Larry Gatlin, Lacy J. Dalton. Razzy 
Bailey. Gail Davies and a host of 
other bright new lights. 

In their hands, and in their crea- 
tivity, the future of country music 
will ultimately be decided. 

At their doorstep is a public will- 
ing, even anxious, to hear what they 
have to say ... to write ... to sing. - 

They have the tradition. they have 
the momentum. And now they must 
turn that potentiality into actuality 
as their music expands in impor- 
tance and content. 

Are you ready for the country? 
It's coming. 

Nutter Show 
NASHVILLE - Singer / actor 

Mayf Nutter headlines the fourth 
annual Music City News Country 
Music Showcase Feb. 6 at Disney- 
land Hotel in Anaheim. The pro- 
gram coincides with the National 
Assn. of Music Merchants' Western 
Market Feb. 2 -7 at the Anaheim 
Convention Center. 

Onetime leader of the New 
Christy Minstrels, Nutter's hit re- 
leases include "Never Ending Love 
For You" and "Everybody's 
Talkin,' " the theme song from the 
motion picture "Midnight Cow- 
boy." His acting credits include 
regular appearances on "The Wal- 
tons." 

GOLDEN TOUCH -MCA artist Don Williams receives gold album awards for "I 
Believe In You" and "Best Of Don Williams, Vol. II." Joining in on the ceremo- 
nies are, from left, Jim Foglesong, president of MCA Records, Nashville; Wil- 
liams; producer Garth Fundis; and Chic Doherty, MCA marketing vice presi- 
dent. In addition to his American accolades, Williams also recently received a 

European gold plaque for "A Touch Of Don Williams" and a silver plaque for 
"Portrait," which reportedly sold more than 60,000 units in the United King- 

dom. 

Canadian Stanza Grabs a Medal 
NASHVILLE -"Gran) Old 

Country." a weekly musical show 
aired on the CTV network in Can- 
ada, has earned a silver medal of ex- 
cellence at the 23rd annual Inter- 
national Film and Television 
Festival of New York. 

The award, the highest given in 
the category of television musical 
series, was presented to CTV during 
ceremonies held Nov. 7 in Manhat- 
tan. 

I he piograin. hosted each week 
by Ronnie Prophet, was entered into 
competition for the first time this 
year and was among more than 
3,500 entries received inter- 
nationally. The CTV network also 
received three other awards in sepa- 
rate categories. 

Now in its sixth season of produc- 
tion. "Grand Old Country" has been 
retitled "The Ronnie Prophet 
Show." 

BAILEY'S COMET -Razzy Bailey, right, chats with "Pop! Goes The Country" 
host Tom T. Hall on the set after performing his latest RCA single, "I Keep 

Coming Back." 

NOTICE OF HEARING ON APPLICATION 
TO PAY WRITER ROYALTIES 

IRWIN A. DEUTSCHER, TRUSTEE OF THE ESTATE OF FOUR STAR 
MUSIC CO., INC. HAS FILED AN APPLICATION SEEKING TO PAY THE 
REMAINING UNPAID WRITER ROYALTIES AS SHOWN ON THE BOOKS 
AND RECORDS OF THE PAYING COMPANY FOR PERIODS ENDING ON 
OR BEFORE JUNE 30, 1978 TO THE WRITERS OF FOUR STAR MUSIC 
CO., INC. AND JAT MUSIC, INC. NOTICE OF A HEARING ON THIS APPLI- 
CATION WILL BE HELD ON THE 12TH DAY OF JANUARY 1981 AT 1:30 
P.M. IN ROOM 764, UNITED STATES COURTHOUSE, 8TH AND BROAD, 
NASHVILLE, TENNESSEE. 

ALL WRITERS THAT ARE NOT CURRENTLY RECEIVING STATE- 
MENTS FROM FOUR STAR MUSIC CO., INC. OR JAT MUSIC, INC. ARE 
REQUESTED TO SEND A CURRENT ADDRESS TO: FOUR STAR MUSIC 
CO., INC. c/o IRWIN A. DEUTSCHER, TRUSTEE, EIGHTEENTH FLOOR, 
FIRST AMERICAN CENTER, NASHVILLE, TENNESSEE 37238. 
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Country 

Nashville 
Scene 

By MP KIRBY 
"Austin City Limits" threw a big press party 

to kick off its 1981 season, featuring video clips 
from upcoming segments on Lacy J. Dalton, 
George Jones, Charlie Daniels and Bobby Bare 

(who also attended the party). The activity took 
place in mid -December at the Lone Star Cafe in 

Manhattan, while the season premiere of the 
weekly country- oriented concert series is slated 
for the week of Jan. 8. 

Scene hears that Kris Kristofferson, unfazed 
by the premature fatality of Michael Cimino's 
"Heaven's Gate," is now set to film a new movie 
titled "Roll Over with Jane Fonda. 

DILLON DEBUT -RCA artist Dean 
Dillon sings "Nobody In His Right 
Mind" during his recent debut on 

the "Grand Ole Opry." 

Programmers who've been wondering when 

Vern Gosdin would resurface can take heart: 

he's out now with his first Ovation single, "Too 

Long Gone," produced by Brien Fisher. This puts 
Gosdin on the same roster with Ovation acts Joe 

Sun, Jim Rushing, the Kendalls, Sheila Andrews 

and Max D. Barnes. 

And Leona Williams is set for her first Elektra 

Records release shortly. Williams headlined an 

Encore Talent "appreciation dinner" not long 

ago with fellow performers Moe Bandy, Joe 

Stampky, Reba McEntire and Jeanne Pruett, 
which took place at San Antonio's Busch Gar- 

dens, 

Boxcar Willie (not an artist we see too much 

of yet in this country) was interviewed by WHN- 

AM for its public affairs radio show, "From A To 

Z " Boxcar recently received his first English 

gold album and rumors have it that he may fol- 

low in Slim Whitman's footsteps by issuing a 

special tv record package on U.S. to boost his 

standing here among country fans. 

Barbara Mandrell's television series on NBC 

has apparently wowed the top brass, especially 

when they glimpsed the strong ratings her hour- 

long programs drew against "WKRP In Cincin- 

nati." Whether she will accept an extended 

series deal from the network is not firm yet, but 

(Continued on page 78) 
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I THINK I'LL JUST STAY HERE AND 
DRINK -Merle Haggard 
(M. Haggard), MCA 51014 (Shade Tree. BMI) 

I LOVE A RAINY NIGHT -Bddie Babbitt 
(E. Rabbitt, E. Stevens. D. Malloy), Elektra 47066 
(Debdave, Briarpatch, BMI) 

A BRIDGE THAT JUST 
WON'T BURN - Conway Twitry 
(R. Murrah, 1. McBride), MCA 51011 
(Blackwood /Magic Castle, BMI) 

DOWN TO MY LAST 
BROKEN HEART-Janie Fricke 
(C. Rams), Columbia 111384 (lensing/Chick Rains, SMI) 

9 TO 5 -Dory Parton 
(D. Parton), RCA 12133 (Velvet Apple /Fox Fanfare, BMI) 

GIVING UP EASY -Leon Everette 
(1. Foster, B. Rice). RCA 12111 (April, ASCAP) 

ONE IN A MILLION -lohony lee 
(C. Rains), Asylum 47076 
(Times Square /Unichappell / Bunden, BMI) 

BEAUTIFUL YOU -me oak Ridge Boys 
(D. Hanne,), MCA 51022 (Saba) /Blendingwell, ASCAP) 

SOMEBODY'S KNOCKIW -Terri Gibbs 
(E. Penney, 1. Gillespie), MCA 41309 
(Chipiin /Tri-Chappell, ASCAP /SECAC) 

I FEEL UKE LOVING 
YOU AGAIN -T.G. Sheppard 
(B. Braddock. S. Throckmorton). Warner /Curb 
49615 (Tree, ND 

I KEEP COMING BACK /TRUE LIFE 

COUNTRY MUSIC -a:ry Bailey 
(J Slate. J. Hurt, D. Morrison, 1. Silbar, S. Lorber , RCA 

12120 (House Of Gold /B. Goldsboro, BMI: ASCAP) 

IF YOU GO, I'LL FOLLOW 

YOU - Porter Wagoner i Dolly Parton 
(P. Wagoner, D. Parton), RCA 12119 
(Velvet Apple. Porter, BMI) 

DON'T FORGET YOURSELF -TM Staffer Brothers 
(D. Reid), Mercury 57037 (American Cowboy, BMI) 

GIRLS, WOMEN AND LADIES -Ed Brun 
(E. Bruce, R. Peterson. P. Bruce), MCA 51018 
(Tree. Sugarplum, Gingham. ASCAP, BMI) 

I'LL BE THERE (If You Ever ( 
Want Me) -Gals Davies 
(R. Gabbard, R Price), Warner Bros. 
49592 (Ernest Tubb, NI) 

ACAPULCO -Johnny Duncan 
(L Collins, M. Leath), Columbia 111385 (Senor. ASCAP) 

GOODBYE MARIE -Bobby Goldsboro 
(M. McDaniel, D. Linde), CBS /Curb 5400 
(Music City, ASCAP /Combine, BMI) 

WHO'S CHEATIN' WHO -chary "wadi 
(l. Hayes). Epic 1950948 (Partner/Algee, BMI) 

1959 -John Anderson 
(G. Gentry), Warner Bros. 49582 (Taylor And Watts. NI) 

SOUTHERN RAINS -MO rdiis 
(R. Murrah), Elektra 47082 
(Blackwood, BMI /Magic Castle, ASCAP) 

FOLLOWING THE 
FEELING-Moe Bandy 8Jody Bailey 
(C. Craig). Columbia 1111395 (Screen Gems.EMI, BMp 

YOUR MEMORY -stove wanner 
(C. Quillen, J. Schweers), RCA 12139 (Chess, ASCAP) 

DANCE THE TWO STEP -Susie Moaned 
(L. Holdridge, M.A. Leikm), Liberty /Curb 1383 
(World Song, Hot Cider, ASCAP) 

ANY WHICH WAY YOU CAN -Glen Campbell 
(M. Brown, S. DarN, S. Garrett). Warner /Viva 49609 
(Peso/Warner-Tamerlane/Wallet, BMp 

SILENT TREATMENT -Earl Thomss Conley 
(E C T. onley). Sunbird 7556 (Blue Moan /April, ASCAP) 

NOBODY IN HIS RIGHT MIND -Dean Dillon 
(D. Dillon), RCA 12109 (Ph Gem, BMI) 

DON'T YOU EVER GET TIRED (Of Hurting 
Me) -Willie Nebo i ay Price 
(H. Cochran). Columbia 11.11405 (Tree, BMI) 

HILLBILLY GIRL WITH 

THE BLUES -Lacy 1. Dalton 
(L.J. Dalton), Columbia 11.11410 (Algee, BMI) 

ARE YOU HAPPY BABY ? - Dottie west 
(B. Stone), Liberty 1392 (Rock Garden. HMI) 

LOST IN LOVE -Dickey Lee 

(G. Russell), Mercury 51036 (Careers, MI) 

DON'T LOOK NOW (But We Just Fell In 
Love) -Eddy Arnold 
(1. Slate. 1. Silbar), RCA 12136 (House Of Gold, BMI) 

COUNTRYFIED -Mel McDaniel 
(D. Hogan, R. Scale). Capitol 4949 (Partner, BMI) 

KIWN' TIME -Fred Rambled and Susan Anton 
(1. Harrington, 1. Penning), Scott/ Bros. 609 
(Flowering Stone, ASCAP) 

LOVERS UVE LONGER - Bellamy Brothers 
(D. Bellamy). Warner /Curb 49573 
(Bellamy Brothers /Famous, ASCAP) 

THERE'S ALWAYS ME -Jim Reeves 

(D. Robertson), RCA 12118 (Gladys, ASCAP) 
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WHEN ITS JUST YOU AND ME -keeny Dale 
(K. O'Dell), Capitol 4943 (House Of Gold, BMI) 

YOU BETTER MOVE 
ON- George lams and Johnny Paycheck 
(A. Alexander), Epic 19-50949 (Deva. BMI) 

THE BEST OF STRANGERS - Barbara Mandrel) 
(K. Fleming 8 D.W. Morgan), MCA 51001 
(Pi Gem, BMI) 

CAN I SEE YOU TONIGHT -Tanya Tinker 
(D. Allen, R. Van Hoy). MCA 51037 
(Duchess /Posey /Tree, BMI) 

NOBODY'S FOOL - Deborah Mien 
(Allen. Van Hoy. Cook), Capitol 4945 (Duchess /Posey/ 
Van Hoy /Unichappell /Cross Keys, BMA: ASCAP) 

ANYTHING BUT YES IS 

STILL NO- Stephanie Winslow 
(L. Pearl), Warner /Curb 49628 (Michael O'Connor, BMI) 

CUP OF TEA -Rex Allen Jr. and Margo Smith 
(H.S. White), Warner Bros. 49626 (Fruit, BMI) 

THAT'S ALL THAT MATTERS 
TO ME- Mickey 9.50 
(H. Cochran), Epic 9-50940 (Tree, BMI) 

YELLOW PAGES -Heger Bowling 
(R. Bowling, G. Nowak), Mercury 57042 (ATV, BMI) 

TEXAS IN MY REAR VIEW 
MIRROR -Mw Davis 
(M. Davis). Casablanca 2305 (Songpainter, BMI) 

NO ONE EVER KNOW -sane maw 
(M. Forge, F. Rose). Capitol 4940 (Milene, ASCAP) 

WILLIE JONES -Bobby Bare 
(C. Daniels). Columbia 11 -11408 
(Dama Sutra /Hat Band, HMI) 

I JUST WANT TO BE WITH YOU - Sammi Smith 
(R. Murrah), Sound Factory 425 
(Magic Castle /Blackwood, BMI) 

IT TOOK US ALL NIGHT LONG TO SAY 
GOODBYE -Denny wood 
(B. McDill, W. Holyfield). RCA 12123 (HaIIClement/ 
Maplehill /Vogue, BMI) 

WHAT'S NEW WITH YOU -Con Haley 
(C. Quillen, D. Dillon), Warner Bros. 49613 
(Chess, ASCAP /Pi Gem, BMI) 

WHY LADY WHY-Alabama 
(T. Gentry. R. Scott), RCA 12091 (Millhouse, NI) 

TAKE ME TO YOUR LOVIN' 
PLACE -Larry Gatlin and The Gatlin Brothers Band 
(L. Gatlin). Columbia 1 -11369 (Larry Gatlin. BMI) 

YOU ALMOST SLIPPED 
MY MIND - charley Pride 
(T. (T. Seals. D. Goodman, T. Back, D. Barker), RCA 12100 
(Donor, BMI) 

YOU ARE A UAR- Whitey Shafer 
(S.D. Shaffer), Elektra 47063 (Acuff -Rose, BMI) 

BEERS TO YOU -ay Charles B Clint Eastwood 
(S Dort), 1. Durrill. S. Pinkard, S. Garrett) Warner /Viva 
49608 (Peso /Wallet, BMI) 

GETTIN' OVER YOU -rim Rea and Oklahoma 
(C.L. Rutledge). Dee lay 107 (Big Crush /Phone, SESAC) 

A LOSER'S NIGHT OUT -Jack Grayson 
(T. Purvis, J. Grayson), Koala 328 
( Temar, ASCAP /Hinsdale, BMI) 

WHERE COULD YOU TAKE ME -smole Andrews 
(S. Barrett, G. Dobbins), Ovation 1160 
(Intersong /Chappell, ASCAP) 

WANDERING EYES -R9 onnie wowed 
(J. O'Hara), Epic 150962 (Cross Keys, ASCAP) 

SONG OF THE SOUTH -Johnny Russell 
(B. McDiII), Mercury 57038 (Hall-Clement /Welk, BMI) 

WHISKEY HEAVEN -Fab Domino 
(C. Cronord, J. Durrill, S. Garrett), Warner/Viva 49610 
(Peso/Wallet, BMI) 

I'LL LEAVE THIS WORLD 
LOVING YOU-Mayne Kemp 
(W. Kemp), Mercury 57035 (Tree, BMI) 

I CAN SEE FOREVER IN 
YOUR EYES -Babe McEntire 
(8. Dipiero), Mercury 57034 (Combine, BMI) 

CAROLINA (I Remember 
You)-Charlie Daniels and 
(C. Daniels, T. Crain, J. Marshall, C. Hayward, F. 

Edwards), Epic 19-50955 (Hat Band, BMI) 

I FALL TO PIECES -Patsy Cline 
(H. Cochran, H. Howard), MCA 51038 (Tree, BMI) 

ANGEL FLYING TOO CLOSE TO THE 
GROUND- Willie abon 
(W. Nelson), Columbia 11.11418 (Willie Nelson. BMI) 

I AIN'T GOT NOBODY -Roy Clark 
(L. Butler, R. Bowling). MCA 51031 (Unart/ATV, WI) 

CHEATIN' ON A CHEATER - Loretta Lynn 
(1. Wilson, W. Bomar), MCA 51015 (Music City. ASCAP) 
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BLUE BABY BLUE -Lynn Anderson 
(M. Clark), Columbia 111314 
(Warner.Tamerlane /Flying Dutchman, BMI) 

AN OCCASIONAL ROSE - 
( H D. Burgess), 

rangy Robbins 
BM ). Columbìa 111372 (Single Tree, I) 

SWEET CITY WOMAN- 
Tampa Md T e Glaser Brothers 
(R. Dodson). Elektra 47056 (Covered Wagon, CAPAC) 

YOUR GOOD GIRL'S GONNA 
GO BAD -aiiiie w spears 
(G. Sutton, B. Sherrill), Liberty 1395 (Al Gallico. NI) 

I'VE LOVED ENOUGH TO KNOW -Lim dishing t 
(1. Rushing, F. Koller), Ovation 1161 (Blue Lake, BMI) 

READY FOR THE TIMES TO 

GET BETTER -Jon Son 
Reynolds). Ovation 1162 (Aunt Pally's, (A. BMI) 

SILVER EAGLE -The Atlanta Rhythm Section 
(Buie, Cobb), Polydor 2142 (Eufaula /James Cobb, BMI) 

BYE BYE LOVE -Bay walker and Barbra Fairchild 
(F. 8 B. Bryant), Pad 101 (Best Way. ASCAP) 

DARE TO DREAM AGAIN -red Every 
(P. Evenly), Curb /CBS 5401 (Evenly And Sons, BMI) 

ROCKABILLY REBEL-once 
(RS. Bloomfield), Sun 1159 (Magnet, ASCAP) 

SLIP AWAY -Jim west 
(1. West). Macho 008 (Duchess, BMI) 

LOVE FIRES -Don Gibson 
(K. Walker), Warner /Curb 49602 (Acuff-Rose. BMI) 

COW PAÌTI -Lim Stafford 
(J. Stafford), Warner /Viva 49611 (Senor /Cibie, ASCAP) 

THAT'S THE WAY MY WOMAN 
LOVES ME- Amarillo 
(P. Harrison), NSD 72 (Screen Gems-Columbia, BMI) 

20/20 HINDSIGHT -silty Lenkin 
(T. Gmeiner, I. Greenbaum, W. Conklin), Sunbird 7557 
(Lefty's, BMI) 

CAFFEIN, NICOTINE, BENZEDRINE (And 
Wish Me Luck Reed 

Hills. 
Hayes, B. Howard, R. Mackey), RCA 12151 (Forrest 

Hills. BMI) 

I KNOW AN ENDING (When 
It Comes) -B.1. Wright 
(H. Cochran), Soundwaves 4624 (Tree. BMI) 

RAININ' IN MY EYES -Mile/ Mein 
Garrett), Starcom 1001 (Velvet Apple. BMI) 

HOME ALONG THE HIGHWAY -Tom Rix 
(L. Bach). RMA 6009 (Sun.Up. BMI) 

THE WAY YOU ARE -P-1. Parts 
(J. Foster. B. Rice), KIN 901 (Jack 8 Bill, ASCAP) 

WHO'LL TURN OUT THE LIGHTS -MO sense 
(W. Kemp, M. Vickery), Sunbird 7555 (Tree, BMI) 

DID WE FALL OUT OF LOVE- Tricia James 
(T. Johns), Elektra 47057 (Refuse /TrixIe Delite, ASCAP) 

SMOKEY MOUNTAIN RAIN-Ronnie MAnp 
(K. Fleming 8 D.W. Morgan), RCA 

12084 (Pi.Gem, BMI) 

A MAN JUST DONDON'T KNOW WHAT A 

WOMAN GOES THROUGH - Charlie Rich 
(AP. Jordan, B. Brabham, L. Brown), Elektra 47047 
(Chess, ASCAP) 

THERE'S ANOTHER WOMAN -Joe Stempiey 
(J. Stampley), Epic 9-50934 (Mullet. BMI) 

A REAL COWBOY -Billy "Crash" Craddock 
(D. Heavener), Capitol 4935 (Achord, ASCAP) 

SWEET RED WINE -shy Morris 
(1sT. Dubois. R. Dubois), Warner Bros. 49564 
(Sweet Dreams, BMI) 

TAKE IT LIKE AWOMAN -De bbl' B000n 
(N. Sallitt), Warner /Curb 49585 (Al Gallico, Turtle, BMI) 

LADY -kenny gagers 
(L. Ritchie, Jr.), Liberty 1380 (Brockman, ASCAP) 

LOVIN' YOU LIGHTLY -Boonle seems nno 
(8. M. Belt), Door Knob 80139 (Chip and Dale, ASCAP) 

IF YOU EVER CHANGE 

YOUR MIND-Crystal 7Me Gayle 
P. McGee, B. Gundry). Columbia 111359 (Dawn 

Breaker, BMI /Silver Nightingale, ASCAP) 

CHEATER'S TRAP -loge Wesley Ryles 
(R. Murrah, S Anders). MCA 51013 
(Blackwood, Magic Castle, BMI) 
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IT IS FITTING THAT ONE 
OF THE GREATEST RECORDING 

ARTISTS OF ALL TIME HAS 
1981'S FIRST #1 SINGLE. . . . 

"I THINK I'LL 
JUST STAY HERE 

AND DRINK" 
MCA-51014 

FROM THE ALBUM 

MCA RECORDS 
c 1981 MCA RECORDS, INC. 

MCA-5139 
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SOUTHERN HOSPITALITY -RCA artist Gary Stewart, left, greets Gregg All- 
man backstage following Stewart's concert in hometown Ft. Pierce, Fla. All- 
man, who appears on Stewart's latest LP, "Cactus And A Rose," unexpect- 
edly played keyboards on several selections at the show. Also appearing or 

the bill was Hank Williams Jr. 

Owens Productions Shaping Up 
'81 Songwriters TV Awards Show 

NASHVILLE -The first televised 
awards show centering around song- 
writers will be broadcast live from 
the Grand Ole Opry House April 1. 

1981. 

Entitled "Music City News Top 
Country Hits Of The Year Awards." 
the two -hour special will honor 
country songwriters selected by fans. 
Winners will be determined by 
single balloting of subscribers of 
Music City News, a Nashville -based 
country music publication. Selec- 
tions wal be based upon the top 120 
country songs of the year, submitted 
by the Nashville Songwrits'Assn. 

Prodlced by Jim Owens Produc- 
tions, the program will be syndi- 
cated nationwide by Multimedia 

Program Productions, Inc. With the 
implementation of this songwriting 
special, the songwriter of the year 
category will be deleted from the 
Music City News Cover Awards. a 
televised show slated for June 8. 
1981. 

Fund Benefit 
NASHVILLE -In its continuing 

series of industry luncheons, the lo- 
cal NARAS chapter recently spon- 
sored a noontime session on the sub- 
ject of public relations. Guest 
speakers were Elizabeth Thiels and 
Mike Hyland of Network Ink. a 
media relations firm in Nashville. 
Proceeds benefitted the NARAS 
Nashville scholarship fund. 

In Nashville... 
AT THE TOP 
OF EVERYBODY'S 
CHART! 
A MOTEL DESIGNED FOR 
THE DEMANDS OF THE 
MUSIC PROFESSIONAL 

LOCATION -Right on Music Row, 
beside the Country Music Hall of Fame 
Studios, publishers, record companies 
all within walking distance! 
SOUND TRACK RESTAURANT & LOUNGE- 
where you can break for dinner 
with live entertainment and 
the finest cuisine! 
DISCOUNT - 10 Percent off on rooms! 

CALL FOR RESERVATIONS 
(615)244 -8888 

HALL OF FARE 
MOTOR Inn 
1407 Division Street 
Nashville, Tenneeeee 37203 

home of 
the stars 
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HALL or FAME 
MOTOR Inn 
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Nashville 
Scene 

Continued from page 76 

inside sources say the offer is definitely in the 
works for another eight weeks of "Barbara Man- 
drel! And The Mandrell Sisters." 

Not one to let a thank -you opportunity pass 

by unnoticed, Charlie Daniels decided to do 

something a little special for his neighbors in 

Mt. Juliet, Tenn., during the holiday season. 

Daniels rented a private airplane to tow a 90- 
foot banner printed with the words, "Merry 
Christmas From Charlie Daniels," to let the local 
townspeople know how he felt. 

It's hard to believe, but Eddie Rabbitt has 

only just received his first gold single with 
"Drivin' My Life Away." It's expected that the 
followup, "I Love A Rainy Night," also from the 
rockabilly- flavored "Horizon" LP, will also hit 
gold status shortly. 

February has been inked in as the release 

month for the new Ray Baker -produced Moe 

Bandy /Joe Stampley duet LP. This one, the sec- 
ond for the pair, will be titled "Hey Joe, Hey 

Moe." 

Scene's local scout reports that there was an 

enthusiastic crowd on hand at the Exit /In Dec. 

20 for the first live broadcast in the new Radio 

Luxembourg country hook -up. Jimmy C. New- 

man led off the two-hour program with his irre- 

pressible Cajun fiddle antics, with Charlie 
McCoy's band filling in next. Dobie Gray sat in 

with McCoy for a number or two (one of which 
was his new Robox Records single, "Decorate 
The Night "). Billie Jo Spears was on hand to pro- 

vide some lively numbers, including her new re- 

make of the Tammy Wynette classic, "Your Good 

Girl's Gonna Go Bad." And closing out the show 

was high -spirited Bobby Bare, who did a medley 

of his older hits ( "500 Miles," "Detroit City ") as 

well as a few of his more recent racier selections 

penned by Shel Silverstein.... Also included in 

the show was a brief taped interview with Dolly 

Parton in which she discussed her blossoming 

movie career, and a closing finale by Charlie 

McCoy of "White Christmas." 

The cable and satellite connections for the 
pilot installment of the new monthly Radio 
Luxembourg were flawless, and the show aired 
throughout Europe and parts of Russia and 
North Africa without a hitch. The next segment 
will be due in February, again with a live Exit /In 
audience on hand to keep things energetic. The 

broadcasts are free to the public; anyone wish- 
ing to attend, may contact the Exit /In directly 
for tickets. 

Loretta Lynn has reportedly been invited to 

join the Broadway cast of "Best Little Whore- 

house In Texas," the same musical Dolly Parton 

is set to star in when it's filmed next summer in 

Hollywood. However, it's doubtful that Lynn, im- 

bedded in an already -heavy work schedule, will 

accept the offer, even though she's been offered 

the leading role. Loretta has inked a multi -mil- 

lion dollar two -year deal with the Riviera Hotel 

in Las Vegas where she will headline next Au- 

gust. 

More major venues jumping on the country 

music bandwagon include the renowned Copa 

in Manhattan, which launched its first -ever 

country show in early December. Sharing the 

famous Copa spotlight were Mickey Gilley, 

Johnny Lee and the Urban Cowboy Band. This 

concept was the creation of promoter Sid Bern- 

stein, famous for bringing the Beatles to Amer- 
ica in 1964 and later on, manager of the Ras- 

cals, a popular rock group of the '60s. 

Due to heavy response from country radio 

stations around the nation, Bonnie Raitt's ver- 

sion of "Once In A Lifetime" from the sound- 
track of "Coast To Coast," is being released as a 

single by Warner Bros. 

Seen around Nashville of late has been the 
Marshall Tucker Band which is in town record- 

ing its third Warner Bros. LP with producer Tom 

Dowd, known for his work with the Allman 

Brothers and Rod Stewart. 

For The Record 
NASHVILLE --One of Ronnie 

Milsap's No. 1 country singles is 

"Cowboys And Clowns /Misery 
Loves Company." not "Cowboys 
And Clowns" as listed in the Talent - 
In- Action special Dec. 20. Milsap re- 
ceived year end awards as the No. I 

country single artist and for the No. 
I country single, "My Heart /Silent 
Night (After The Fight)." 

Billboard la 
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GREATEST HITS 
Kenny Rogers, Liberty LOO 1072 

GREATEST HITS 
Ronnie Milsap, RCA AHLI 3772 

GREATEST HITS 
Anne Murray. Capitol SOO 12110 

HONEYSUCKLE ROSE 
Soundtrack 

Columbia 5236752 

HORIZON 
Eddie Rabbitt. Elektra 6E-276 

I BELIEVE IN YOU 
Don Williams. MCA 5133 

9 TO 5 AND ODD JOBS 
Dolly Parton. RCA AHLI 3852 

LOOKIN' FOR LOVE 
Johnny Lee, Asylum 6E 309 

GREATEST HITS 
The Oak Ridge Boys. MCA 5150 

GREATEST HITS 
Waylon Jennings, RCA AHL13378 

I AM WHAT I AM 
George Jones. Epic JE 36586 

TEXAS IN MY REAR VIEW 
MIRROR 
Mac Davis, Casablanca NBLP 1239 

THAT'S ALI. THAT 
MATTERS 
Mickey Gilley, Epic JE 36492 

ENCORE 
Mickey Gilley, Epic JE 36851 

LOVE IS FAIR 
Barbara Mandrel!, MCA 5136 

URBAN COWBOY 
Soundtrack, Asylum DP 90002 

MUSIC MAN 
Waylon Jennings. RCA AHLI -3602 

BACK TO THE BARROOMS 
Merle Haggard. MCA 5139 

THE BEST OF 

EDDIE RABBITT 
Elektra 6E 235 

FULL MOON 
The Charlie Daniels Band. 

Epic FE 36571 

RAllY 
Razzy Bailey. RCA AHLI 3688 

ANY WHICH WAY YOU 

CAN 
Soundtrack. Warner Bros. HS 3499 

LOOKIN' GOOD 
Loretta Lynn, MCA 5148 

HELP YOURSELF 
Larry Gatlin d the Gatlin Brothers 

Band, Columbia 1C 36582 

HABITS OLD AND NEW 
Hank Williams Jr., 

Elektra /Curb 6E-278 

ROSES IN THE SNOW 
Emmylou Harris, Warner Bros. 

8SK 3422 

MY HOME'S IN 

ALABAMA 
Alabama, RCA AH03644 

STARDUST 
Willie Nelson, Columbia IC 35305 

UGHT OF THE STABLE 
Emmylou Harris, 

Warner Bros. BSK 3484 

SAN ANTONIO ROSE 
Willie Nelson and Ray Price, 

Columbia 36476 

PORTER AND DOLLY 
Porter Wagoner and Dolly Parton. 

RCA AHLI 3700 

REST YOUR LOVE ON ME 
Conway Twitty, MCA 5138 

IT'S HARD TO BE HUMBLE 
Mac Davis, Casablanca NBLP 7207 

TEN YEARS OF GOLD 
Kenny Rogers, United Artists 

UA LA 835-H 

THESE DAYS 
Crystal Gayle, Columbia IC 36512 

STRAIGHT AHEAD 
Larry Gatlin And The Gatlin 

Brothers Band, Columbia IC 36250 

SONGS I LOVE TO SING 
Slim Whitman. Epic JE 36768 

10th ANNIVERSARY 
The Statler Brothers. 
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TAKE ME BACK 
Brenda Lee, MCA 5143 

WILLIE AND FAMILY 
UVE 
Willie Nelson, Columbia 

KC 2-35642 

DREAMLOVERS 
Tanya Tucker, MCA 5140 

ALWAYS 
Patsy Cline. MCA 3263 

THE BEST OF DON 

WILLIAMS VOL II 
Don Williams. MCA 3096 

WHISKEY BENT AND HELL 
BOUND 
Hank Williams Jr., 

Elektra /Curb 6E-237 

THE GAMBLER 
Kenny Rogers, United Artists 

UA -LA 934-H 

ED BRUCE 
Ed Bruce, MCA 3242 

A WOMAN'S HEART 
Crystal Gayle. Liberty LOO 1080 

CHRISTMAS WITH SLIM 
WHITMAN 
Slim Whitman, Epic 1E 36841 

ELVIS ARON PRESLEY 
Elvis Presley, RCA AHLI 3759 

THERE'S A UTILE BIT OF 

HANK IN ME 
Charley Pride. RCA AHL1.3548 

MILSAP MAGIC 
Ronnie Milsap, RCA AHLI 3563 

FRIDAY NIGHT BLUES 
John Coulee, MCA 3246 

THE LEGEND OF JESSE 

JAMES 
Various Artists. ABM SP 3718 

SOUTHERN RAIN 
Mel Tiflis, Elektra 6E 310 

WAYLON AND WILLIE 
RCA AFL12686 

HARD TIMES 
Lacy J. Dalton, Columbia IC 36763 

OUTLAWS 
Waylon Jennings, RCA ÁF11.1321 

WHERE DID THE MONEY 
GO? 
Hoyt Axton, Jeremiah JH5001 

THE BEST OF THE 
STATLER BROTHERS, 

VOLUME II 
Mercury SRM1 5027 

MILLION MILE 
REFLECTIONS 
The Charlie Daniels Band, Epic 

JE 36751 

THE BEST OF THE 
KENDALLS 
The Kendalls, Ovation OV 1756 

NO ONE WILL EVER 

KNOW 
Gene Watson, Capitol ST 12102 

SONS OF THE SUN 
The Bellamy Brothers, Warner /Curb 
BSK 3491 

GIDEON 
Kenny Rogers, United Artists 

LOO 1935 

SMOOTH SAILIN' 
T.G. Sheppard, 

Warner /Curb BSK 3423 

THERE'S ALWAYS ME 
Jim Reeves, RCA AHLI 3827 

FAMILY TRADITION 
Hank Williams Jr.. 

Elektra /Curb 6E.194 

FAMILY BIBLE 
Willie Nelson, MCA /Songbird 3258 

WHO'S CHEATIN WHO 
Charly McClain. Epic JE 36760 

ASK ME TO DANCE 
Cristy Lane, United Artists LT 1023 

DRUNK b CRAZY 
Bobby Bare, Columbia IC 36785 

KENNY 
Kenny Rogers, United Artists 

LWAK 979 

FOLLOWING THE FEEUNG 
Moe Bandy, Columbia IC 36789 

TOGETHER AGAIN 
George Jones G Tammy Wynette. 

Epic JE 36764 

KILLER COUNTRY 
le cry Lee Lewis. Elektra 6E 281 
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* Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime 
Moyers). * Stars are awarded to those products showing greatest sales s rength. Recording Industry Assn. Of 
America seal for sales of 500,000 units. (Seal indicated by doL) Recording Industry Assn. Of America seal for sales 

of 1,000,000 units. (Seal indicated by triangle.) 
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It began 
as abarndance 

When announcer George Hay and an octogen- 
arian fiddler, Uncle Jimmy Thompson, inaug- 
urated the show in 1925, it was known as the 

"WSM Barn Dance:' 
Millions now know it as the Grand 01e 

Opry ;' Mother Church of Country Music. And 
each year hundreds of the industry's prime 
movers make the pilgrimage to Nashville for 
the Opry's birthday bash. 

These are the disc jockeys from 33 states, 
recording company executives, New York and 
Hollywood film industry executives, advertisi-g 
executives, and talented musicians and singers 
who are the heirs to an instL ution created by 
their predecessors. 

This year's party included the largestcxxn- 

tingent of national and international media rep- 
resentatives ever. We welcomed: ABC's Good 
Morning America, Voice of America, Cable 
News Network, Mutual Broadcasting, CBS TV 
News, NBCTV, PM Magazine, PBS TV, AP 
Radio, Country Crossroads, BBC London, 
Springbok. Radio South Africa, Radio New Zea- 
land, TROS Radio Holland, Radio Cleveland 
England, Radio Carousel South Ireland, Radio 
Ireland, Radio Brisbane Australia, BIG D 
Radio Dublin Ireland, BBC Radio Scotland, 
Radio, Frankfurt, Swedish Radio, AP, UPI, 
Gannett News Service, People, Time, News- 
week, TV Guide, Eillbcard, Cashbox, Record 
World, and jus: about every Country Music 
Publication in existence. 

Yes, the Grand Ole Opry Birthday Party 
has truly become a::t a:: international event! 
W applauë Opry star Barbara Mandrell, 

voted Entertainer of the Year by the County 
Music Association. Another Opry favorite 
George Jones, was named Male Vocalist of the 
Year by the CMA. And the Opry congratulat 
Johnny Cash and Connie B. Gay, pioneers in 
the field, on thei7 induction into the Country 
Music Hall of Fame. 

We at the Grand Ole Opry remember ho 
it all started. And we remember the people 
who brought us to where we are, and who will 
take us toward the future. May 1981 and your 
future be bright, cheerful, and prosperous. 
Thanks. 

Grand Ole Op 
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MARKETPLA 
Check Type of Ad You Want 

REGULAR CLASSIFIED $1.30 word min- 
i I mum $26. First line set all caps. Name, ad- 

I 

I 

dress and phone number included in word count. 
E DISPLAY CLASSIFIED $55 one inch, 4 

times, $49. 26 times, $45. 52 times, $36 ea. 
REVERSE ADVERTISEMENTS $5.00 per 

insertion. INTERNATIONAL (other than 
U.S.) Regular 682 a word, min. $20.00. Dis - 

II play $43.00 inch, $37.00 ea. inch 4 or more 
times. EI DOMESTIC BOX NUMBER c/o 

II 
Billboard, figure 10 words and include 
$5.00 service charge. 

I 

II: ; Amer. Express 

II 
HI Diners Club 

H Visa 

I I Master Chg. 

I I 
Bank tt 

I 

_ 

ADDRESS ALL ADS: Billboard Classified. I 

1515 Broadway. New York. N.Y. 10036 
Phone: 212/764 -7388 

Check Heading You Want 

V REAL ESTATE 

COMEDY MATERIAL 

DISTRIBUTORS 

WANTED 

DISTRIBUTING 

SERVICES 

SALE 

N OLDIES 

BUSINESS 

OPPORTUNITIES 

HELP WANTED 

LINES WANTED 

AUCTIONS 

BOOKINGS 

[7 MISCELLANEOUS 

PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY _ STATE_ _ ZIP -- _ 

TELEPHONE 

CALL TOLL -FREE (except in N.Y.) 800 -223 -7524 

11 

11 

11 

NOTE: I I 

You must 
supply the 
complete 

name and 
I I 

street ad- 
dress tor our 

I I records. when 
your ad car-1 I 

ties a postal box 
number. 

Credit Card Number 

Expires 

Signature 

RECORDS FROM CANADA 
All The Hits!! 

All labels -All Types of Music 
Rock, Disco, Country, Instrumental, Jazz, Francais 

LOW PRICES -FAST DELIVERY 
500,000 Records Always in stock 

Diane Liss 
LISS INTERNATIONAL 
200 Corot Park -Suite 411 

Nuns Island 
Phone: Montreal, Que., H3E 1C2 
(514) 769 -3843 CANADA 

Telex: 
05 -24751 

Professional Audio 
Recording 
TAPE 

Reels Cassettes 
Ampex 3M 

Ask for our recording supply 
cata lo Polylive 

312/298 5300 
1233 Rand Rd. Des Plaines, IL 60016 
24 

WHY PAY MORE? 
8 TRACK & CASSETTE BLANKS 
1 -45 min. any quantity 78e 
46 -65 min. any quantity 87C 
66 -80 min. any quantity... 96C 
81 -90 min. any quantity 1.05 

Shrink wrap & labeled add 236 
First line recording tape, top of line car- 
tridge & cassette. Professional 8 track 8 
cassette duplicators. Custom duplication. 

Call or write: 

TRACKMASTER,! INC. 
1310 S. Dixie Hiway W. 

Pompano Beach, FL 33060 
Phone (305) 943 -2334 

POSTERS 

POSTERS 
Rock Stars 

Velvet Imports 
We Have Them Ail! 

105 page color catalog available. Also 
incense - lights 

Large selection of Rock Star buttons. 
T -Shirts and many new items. We specialize 
in profit plus items for record stores. 
(Double your money.) 

DEALERS ONLY 
FUNKY ENTERPRISES, INC. 

132 -05 Atlantic Avenue 
Richmond Hill, New York 11418 

(212) 441 -5500 (800) 221 -6730 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
2833 W. Pico Blvd. 

Los Angeles, Calif. 90006 
(213) 732 -3781 
DEALERS ONLY 

CUT -OUTS 
8 -TRACK and CASSETTES 

PLUS LP's 

PRINTED T- SHIRTS 
PACKAGED LIKE LP's- COLORED 

in 50% 50% blend 

PRINTED BASEBALL 
STYLE CAPS 

Call or write for catalogue. 

TEMPO, Inc. 
1500 Ameron Drive 

Charlotte, N.C. 28206 
704- 376 -0197 

THE BEST CUT -OUTS 
LP 8 Track Cassette Titles 

Send for Free Catalog. 

ALEX A. ARACO CO. INC. 
Bx 82. Riverton. NJ 08077 

INJ Res. 609 -829 -4813) 

Dealers Only. 

CUT -OUTS 
8 Track and Cassettes 

Our Specialty 
If you are a distributor, rack job- 
ber or exporter, contact J S J to- 
day. Call or write for free catalog. 

J S J DISTRIBUTORS 
6620 W. Belmont. Chicago, III. 60634 

(312) 286 -4444 

i.t NER5 
PREMIUM CUT -OUT IL 
OVERSTOCKED LP.'s a TAPES. 

CALL OR WRITE FOR FREE CATALOG. 
430 FALMOUTH ROAD 

NORTH BABYLON, N.Y. 11703 
(516) 587 -7722 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label LPs 
as low as 504. Your choice. Write for free listings. 
Scorpio Music, Box 391 -BC, Comwells His., Pa. 
19020, USA. Dealers only. 

REWARD 2,000 CASH PAID FOR 45 RPM 
oldies. $4.95 price Guide Listings. Music City, 
22111/2 Putnam Street. Marietta, Ohio 45750. 

RECORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 
RECORD PRESSING 45'S LP'S, QUALITY 
work! Fast service! Call Jerry Nash, Peter Pan 
Industries, Newark, NJ 201 -344 -4214. 

II 

11 

I I 

I I 

I I 

DEADLINE Closes 4:30 p.m. Monday. II 
1 2 days prior to issue date- 711 

JOHN LENNON 
DOLLAR BILLS 

Genuine currency -Permitted by Govern- 
ment. "Personality Dollars. "". Big sellers 
since 1967. Originators of Elvis currency 
and hundreds more. 

THURSTON MOORE COUNTRY, LTD. 
DEALERS CALL: 
(303) 249 -8363 

Rock and 
available. 

POSTERS 
Roll posters. Display units 

DEALERS ONLY 
write or call for free catalog. 

ONE STOP POSTERS 
1001 Monterey Pass Road 

Monterey Park, Calif. 91754 
(213) 263-7361 (800) 421 -6341 

areas available for Representatives 

CUT -RITE 
RECORD DISTRIBUTORS 

For the best in overstocked and 
cut -out records, call or write for 
free catalog. 

310 New York Avenue 
Huntington, New York 11743 

(516) 427-7893 

AUTHENTIC CAJUN MUSIC 
(Since 1944) 

CAJUN GOLD L.P.'s & Tapes 
Zydeco Artists (R&B Cajun), Country (Cajun 
Style). 
Artist List: Dolly Parton, Iry LeJune, Al 
Ferrier, Katie Webster, Hop Wilson and 
many more. 
Call or write for catalog. Will increase sales. 
GOLDBAND RECORDS, P.O. Box 1485, 

Lake Charles, La. 70602. 
Phone: (318) 439 -8839 

"COTTON -EYED JOE" 
C Other Texas Dance Hall rasantes 
A FANTASTIC INSTRUMENTAL 

Includes "Walls Across Texas," 
"Steel Guitar Rag," "Whiskey River" 

and many more great Honky -Tank Songs! 
Call or write for our catalog for this 

and other great instrumental albums. 
Plus Justin Wilson's Cajun Humor. 

Delta Records, Box 223, Nacogdoches, Texas 
,(713) 564.2509 

BEATLES 
Are only part of our huge selection of al- 
bums, 8 track and cassettes available at 
good prices. 

Record Wide Distributors 
1755 Chase Drive 

Fenton (St. Louis), MO 63026 
(314) 343 -7100 

VIDEO 
CASSETTES & TAPES 

35MM FULL LENGTH FEATURES 
ON VIDEO CASSETTES 

Adult and all other ratings on Betamax and 
VHS formats. FACTORY DIRECT. 

Call Toll Free 1- 800 -421 -4133 
Calif. residents (213) 462 -6018 

TVI DISTRIBUTORS 
1643 No Cherukee Ave. 
Hollywood, Calif. 90028 
Credit Cards Accepted 

DON'T PAY MORE!! 
Billboard's Video Cassette Top 40 In Stock - 
Immediate Delivery- Lowest Prices. VHS 
& Beta Formats Available. Call Southeast's 
Largest Video Distributor TOLL -FREE. 

1- 800 -327 -7026 Telex: 51- 4736HA1A 
(In Fla. Call Collect 305- 932 -01991 

VWI Distributors, Inc. 

CURRENT MOVIES, RARE ROCK ON 
video. Lowest prices. Free giant list. Write: 
Videoland, Box 430, Oceanside, NY 11572. 

CHART RECORD - 

SERVICES 

U.S. AND FOREIGN RADIO STATIONS 

DISCO DJ'S 8 ALL 
INTERNATIONAL MUSIC CONSUMERS 

Write us for information on our services 
which include automatic mailing of all rec- 
ords on charts -LP's 8 45's. Disco, oldies 
and catalog LP's in stock. All orders are 
shipped immediately -air mail or air freight. 
We give personalized service geared to 
your needs. 

MAIL -O -DISC 
P.O. Box 326, Kings Park, NY 11754 
Telex 230199 SWIFT - UR MAIL-0 

INTERNATIONAL RADIO STATIONS 

MUSIC PUBLISHERS AND DISCOTHEQUES 
Subscribe to our AUTOMATIC AIRMAIL 
SERVICE for all singles and Ip's from the 
charts 

The Fastest, Most Dependable 
Service In the World 

AIRDISC SPECIAL SERVICES 

Box 835. Amityville. NY 11701 

AIR CARGO 

CONFID TIAL. 
TO OVERSEAS BUYERS AND AMERICAN 
EXPORTERS Since 1965 we've transported 
records from the USA to every city in the 
world. Orders from suppliers assembled 
at JFK or L A daily Only specialist in 
MUSIC INDUSTRY transportation 
BEST RATES PERSONAL ATTENTION 

BERKLAY AIR SERVICES 
Contact: Bernard Klalnberg, Pres. 

Bldg. 80 POS 665, JFK Airport, NY 11030 
Phone (212) 656 -6066 TLX 425628 

TAPES 

PREMIUM 

8 -TRACK & CASSETTE BLANKS 
Lear Jet style cartridge with rubber roller 
CBS Professional duplicating tape. 90 
lengths in 1 min. increments. Private 
labeling available. 8 -Tr Cas 

1 min to 45 min any quantity 895 70C 
46min to 65 min any quantity 980 775 
66min to 80 min any quantity $1.05 900 
81 min to 90 min any quantity $1.14 95e 
Shrink Wrapped 8 Labeled add 144 130 
Head Cleaners 600 600 
Reel -to -reel 3M tape 1800 S5 00 
Blank VHS 2/4 hr video tapes St 9 00 

Low Coll Shrink -Wrap Equipment Available. 

PROFESSIONAL 8-TRACK DUPLICATORS-S1.495.00 

CASSETTE d 8 -TRACK CALIBRATORS d ERASERS 

$35.00 minimum order 
BAllY ELECTRONICS CORPORATION 
39 N. Rose, Mt. Clemens, Mich. 48043 

Phone: (313) 463 -2592 
Master Charge and Visa Welcome 

PROTECT YOUR MERCHANDISE 
CASSETTE SECURITY DEVICE 

Display cassettes in your 8 -track hand hole 
store display safely. 

SIMPLE ECONOMICAL REUSABLE 
For free sample & pricing contact. 
C & D Special Products 

309 Sequoya Dr., Hopklnsvllle. KY 42240 
(502) 885 -8088 

riai s.l,r. I 
8 TRACK TAPES 
ROYSALES COMPANY 

BX 1503, BRO W N W OOD, TX 76801 

Large Selection Popular Artists 
Very Competitive Prices 
Call or write for free catalog. 

(915) 646 -8267 
Mention this Ad. - 8 Track L Cassette Blanks 

1 min. to 45 min. 90C 
46 -65 min. S 1.00 
66 min. to90 min . $1 10 
The blank VHS 2-4 -6 hr. video tapes...$14 00 

Cassettes -WIde Price Range 
Professional quality demos our specialty. 

Cassese duplication available. 
ANDOL AUDIO PRODUCTS, INC. 

4212 14th Ave., Brooklyn, N.Y. 11219 
Call Toll Free 800 -221 -6578 
N,Y. RES. (212) 435 -7322 

BUTTONS 

LENNON 
COMMEMORATIVE BUTTONS 

And zillions of Beatles buttons! 
We have the biggest and best selection of 
Rock & Roll buttons in the world 'cause we 
import from all over the world! 

Call or write for catalog 
BUTTON MASTER 

39 Front St., Bridgeport, PA 19405 
(215) 277 -1966 

(Dealer Inquiries Only) 

GOLDEN OLDIES 

3,01x) WEEKLY RECORDS. 100 DIFFERENT 
$11. 200 -$20. Rock, Disco or Oldies, Al's, 2249 
Cottage Grove, Cleveland Heights, Ohio 44118. 

'20,000 TITLES AVAILABLE. PERSONAL 
service -Send $1.00 for catalog of all -time greats. 
The Gold Vault, Box 202K, Oshtemo, MI 49077. 

CLASSIFIED 
ADVERTISING 

DOESN'T 
COST, 

IT PAYS. 

L% Ask for JEFF SERRETTE 
(IN N.Y. STATE (212) 764 -7388) 
Hot -line is for last. personal service 
placing Classified Adsonly For ali other 

Ill 
business call oHlc 

nearest ¢sl you 

HOTLINE 
FOR 

PLACING YOUR 

CLASSIFIED AD 
Just Dial 

800 -223 -7524 

BOXES FOR 
STEREO 8 & CASSETTES 

STEREO 8 and 
CASSETTE CARTONS 

12" Pilfer Proof Heights 8 form fit Beautiful 
Stock designs 8 custom printing. 

IN STOCK -INSTANT SHIPMENT 
Low Prices -Free Samples 

PAK -WIK CORPORATION 
128 Tivoli St., Albany, N.Y. 12207 

(518) 465 -4556 Collect 

COMEDY MATERIAL 

KNOCKERS!* 
A great set of recorded gags and bits 
for serious personalities who want to 
be funny. Exclusive in your metro 
area. Catalog and sample cassette 
(use it on the air for a test), send 
$3.00 to FULLER 

68 N. Dover, LaGrange, IL 60525 

PROFESSIONAL COMEDY MATERIAL 
(The Service of the Stars Since 1940) 

"THE COMEDIAN" 
The Original Monthly Service 

12 available issues...175 3 Sample issues .$25 

"How To Master the Ceremonies-._$20 

Anniversary Issue...150 

35 "FUN -MASTER" Gag Files -all dilleres...II50 
BILLY GLASON 

200 W. 54th St., N.Y.C. 10019 

HUNDREDS OF DEEJAYS RENEWED 
again this year! Guaranteed funnier! Free 
sample. Contemporary Comedy, 5804 -A Twine - 
ing, Dallas, Texas 75227. Phone 214/381 -4779. 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service! O'Lmers, 1448 -H West San 
Bruno, Fresno, California 93711 (or phone 
209/431- 1502). 

COMEDY/ PERSONALITY JOCKS: WRITE 
for our amazing audio samplekit. See "Miscel- 
laneous" ads for L.A. Air Force. 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service! Write on station letter- 
head to: O'Liners, 1448 -H W. San Bruno, Fresno, 
California 93711. (209) 431 -1502. 

NOT COMEDY: CURRENT ARTIST BIO'S, 
daily calendar, much more for working pros! Free 
issue: Galaxy, Box 20093 -A, Long Beach, CA 
90801. (213) 438 -0508. 

DEEJAY SPECIALS! MONTHLY GAGLET. 
ter! Individualized Service! We have it all. FREE 
information package. PETER PATTER, P.O. 
Box 402 -B, Pinedale. CA 93650. 

PROFESSIONAL 
SERVICES 

ATTENTION 
INDIVIDUALS OR GROUPS 
GROSSING OVER $500,000 
Do you sense that you should be doing 
better, financially speaking? As business 
& financial consultants, we examine your 
total business and financial operation in 
order to identify ways to increase gross 
revenues, cut costs and simplify opera- 
tions. Our fee is based on the first year's 
net increase in cash profits attributable 
to our efforts. If there is no increase, there 
is no fee. Call or write in confidence: 

Walter Campbell 

WALTER CAMPBELL ASSOCIATES 
Box 305. Newton. Mass. 02158 

1617) 244 -0442 
(Client lists sent on request.) 

PROMOTIONAL SERVICES 

MUSICIANS - RECORD LABEL 
Customized 45 /EP promotion kits. 
Includes record jacket, PR sheets. 
Postcard. 252 plus. 

TEA RECORDS 
Box 93 

Meherrin, Virginia 23954 
(804) 736- 9256/9387 

EXCLUSIVE DISCO DJ'S ONLY -FREE 
newly released Disco Records-most major labels. 
Dues required. 814 -886 -9931. D P A, 631 Front, 
Cresson, PA 16630. 
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DISTRIBUTING SERVICES 

RECORDING TAPE Z ACCESSORIES 
24 HR. FREIGHT -PAID SERVICE 

Largest Select,on at Lowest Cost Anywhere 
MAXELL MEMOREX SCOTCH TDK 

SONY DURACELL WATTS DISC - 
WASHER SOUND GUARD SHURE 

PICKERING AUDIO TECHNICA REC- 
OTON EVEREADY VID. TAPE SAVOY 

AMPEX SHAPE TRACS. 
SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Dept. B. 1035 Louis Dr.. Warminster. Pa. 18974 

DEALERS ONLY 12151 441 -8900 

MAKE MORE PROFIT ... 
with our low prices. lull return, 

and same day Shipment on all major 
label LP's, 8- tracks, and cassettes 
Tore 1000 hst updated weekly Write 

TOBISCO 
6144 Highway 290 West 

Austin. TX 78735 

EXPORT ONLY 
All brands phonograph records and pre- 
recorded audio and video tapes (NTSC and 
PAL). Also largest selection of attractive 
close -out offers. 33 years of specialized 
service to record and tape importers 
throughout the world. Overseas dealers and 
distributors only. 

ALBERT SCHULTZ, INC. 
116 W. 14th St., N.Y., NY 10011 

(212) 924 -1122 
Cable: ALBYREP Telex: 236569 

RECORDS, CARTRIDGES, 
CASSETTES FOR EXPORT 

ALL LABELS- REGULAR AND CLOSE 
OUTS. Nearly 30 years serving im 

porters with consolidation and per- 
sonalized attention 

DARO EXPORTS, LTD. 
1468 Coney Island Ave. 

Brooklyn, N.Y. 11230 
Cables: Expodaro 

LIVE ALBUM PRODUCTS 

$200 REWARD 
if you turn us onto a group for whom 
we produce a live album. New low -cost 
technique, reported in Billboard Nov. 
15, page 100. (Free) brochure. 

Sound by Blachly 
69 -CA Old East Neck Road 

Melville, NY 11747 
(516) 673 -0330 

DIfia d, 

E.A.R.S. 
EASTERN ARTIST RECORDING STUDIO INC. 

The latest 24 track recording technology in 
a luxurious, relaxing environment. Intro- 
ductory offer ... $65 per hour. Call for free 
tour and demonstration. 

(212) 874 -1358 
(201) 673 -5680 

SCHOOLS & 
IpISTRUCTIONS 

CALIFORNIA PROFESSIONAL 

MUSIC BUSINESS ACADEMY 
A deluxe facility with 24 -irk. studio and 
nightclub atmosphere is now offering 
courses in engineering, in- studio produc- 
tion video development, music publishing, 
artists management, concert production. 
Complete programs for artist development, 
songwriters, engineers and promoters. You 
will be instructed by well -known profes- 
sionals, prominent in the San Francisco 
Bay Area music scene. 

Call for free brochure. 

(408) 727 -3232 
3175 De La Cruz Blvd. 
Santa Clara, CA 95050 

THE MUSIC BUSINESS INSTITUTE 
A CAREER PROGRAM IN MUSIC 

Course includes recording, studio, concert 
and video production; artist representation; 
retailing and wholesaling, record promotion 
and marketing; copyrite and music industry 
law, songwriters and music publishing; and 
more. Employment assistance available. 
Call or write for free brochure and career 
guide Give name, age, address, telephone. 

Buckhead Towers, Suite 400 -BB 
2970 Peachtree Rd., N.W., Atlanta, GA 30305 

(404) 231-3303 

24 -TRACK ENGINEERING TAUGHT IN 
State of the Arts Studios. Call the University 
of Sound Arta for free brochure. Hollywood (213) 
467 -5256. 

BUSINESS 
OPPORTUNMES 

NASHCO 
RECORD PRODUCTIONS 
Looking for new singer/ writer. talent. Guar- 
anteed record release -Nationwide dis- 
tribution and promotion available. For free 
advisory and counseling. Call or write: 

Nashco Record Productions 
602 Inverness Ave., Nashville, TN 37204 

(615) 297 -8029 

General News 
DRG Label Reissuing Soundtracks 

NEW YORK -Original cast 
soundtrack fans get a reissue bo- 
nanza from DRG Records this 
month. 

The New York -based label will 
market the revival cast album of 
Rodgers & Hart's "On Your Toes," 
the London caster of "Camelot" 

HELP WANTED 

SALES SUPPORT 
Altec Lansing, the leading manufacturer of 
audio systems and equipment enjoying 
continuing growth in the international 
sales is seeking to expand its sales support 
team. 

The qualified candidate should possess a 

degree or equivalent experience in inter- 
national marketing or electrical engineering. 
Experience in sales for sound installation 
a plus. Working knowledge of 1 or more 
far eastern languages highly desirable. 
Initial responsibilities will be to provide 
internal assistance to far east managers, 
daily liaison with order expeditors, handling 
routine sales correspondence and written 
or telephone follow up of sales leads. 
This position will eventually lead to ex- 
tensive travel in the Far East. 

We offer competitive salary and liberal 
benefits package. Submit resume and 
salary history to: 

Director, Industrial Relations 
ALTEC CORP. 

1515 S. Manchester Ave. 
Anaheim, CA 92803 

equal oppty employer m /l /h 

EXPORT MANAGER 
Independent record company needs an 
aggressive, experienced export manager 
to start up new export department, salary 
commensurate with experience. Send 
resume: 

Box 7405, Billboard 
1515 Broadway, New York, NY 10036 

WANTED: 
SALES MANAGER 

for established record company. Seeks 
creative, results- oriented, aggressive, ex- 
perienced person with national industry- 
wide connections. Salary negotiable. Send 
resume to. 

UNITY RECORDS 
Box 12, Corte Madera, CA 94925 

RETAIL MANAGEMENT 
We need experienced Record Management 
Personnel who are ambitious and hard 
working. Those who have successful back- 
grounds can use their experience to grow 
with us! Reply in confidence to: 

Tim Sexton -(301) 459 -8000 
or write 

Harmony Hut 
4901 Forbes Blvd. 

Lanham, Maryland 20801 

DRUMMER WITH MIN. 15 YEARS STUDIO 
experience. A.F. of M. member, for 33 hours per 
week, A.F. of M. Demo Wage Scale, $440 per 
week. Contact Hayes Str. office, Tenn. State 
Employment Service in Nashville. 

KLEB /KZZQ IS IN NEED OF EXPERI- 
enced outside sales people to work the Houma 
and Thibodaux retail market. We are a fast - 
growing organization offering the right people 
an opportunity of a lifetime. Please send resume 
if interested to Mr. Frank Landry, KLEB 
Broadcasting Inc., 1842 Henry St., Golden 
Meadow, LA 70357. KLEB /KZZQ is an affirma- 
tive action equal opportunity employer. 

POSITIONS WANTED 

LEAD RHYTHM GUITARIST /VOCALIST 
looking for original concept Rock and Roll act 
with presence, recording experience and a 

positive professional attitude. Reply P.O. Box 
16, Providence, RI 02901. 

REPRESENTATIVES 
WANTED 

DISTRIBUTORS 
of 

IMPORTED RECORDS 

TAPES 
'International. Rock, Classical. Jazz' 

Wants sales representatives for the follow - 
ing areas: San Francisco, CA., Seattle, WA., 
Dallas, TX., Houston, TX., 8 Denver, CO. 
Excellent commission. Send resume to: 

Box 7403, Billboard 
1515 Broadway 

New York, N.Y. 10036 

starring the late Laurence Harvey. 
Also. the label is making available 

again the soundtrack of "Call Me 
Madam." originally marketed as a 
10 -inch LP by Decca, but to include 
in 12 -inch form four songs from the 
soundtrack of "Guys & Dolls" and 
five songs which the late Susan Hay- 
ward performed in "I'll Cry Tomor- 
row." Another soundtrack is "Provi- 
dence," with a score by Miklos 
Rosza. 

Other January releases include 
the debut of a new series. In Retros- 
pect, bowing with Dore Previn's first 
recording. culled from the Verve 
catalog. Others to come include Al- 
berta Hunter. Blossom Dearie. Cleo 
Laine and Irene Kral. 

MISCELLANEOUS 

TALENT -SONGWRITER /PUBLISHER 
seeks co-publisher or record company with 
financial capability to promote original songs. 
Contact: Paul Renee', Mogo Music Co., 7343 
South Cottage Gr. 210, Chicago, IL 60619. 

FIVE VOLUME PRODUCTION LIBRARY 
jammed with hundreds of dynamite cuts! Ex- 
citing music beds, synthesizers, drums, jingles, 
SFX, gag cuts -the industry's finest package 
priced right! Audio sample kit $1.00. (Refund- 
able). L.A. Airforce, Box 944 -L, Long Beach, CA 
90801. 
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PROFESSIONAL SERVICES 

HELP 
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the Marketplace is 
open and your best 
buy is BILLBOARD 

CLASSIFIED 

PROEM NV° ADS 

Something to sell or something 
to tell, your message gets to 

over 200,000 readers weekly. 
Don't Miss Another Week!!! 

CALL Jeff Serrette (TOLL FREE) 

800/223 -7524 
NOW to place your ad 

- 
-Billboardóg 

RpO10 4v- 
tMART = 
PAYMENT MUST 

ACCOMPANY THE ORDER 
Rates: 

POSITIONS WANTED: 404 per word 
per insertion -$10.00 minimum 
$20.00 per column inch per insertion. 

POSITIONS OPEN: 70e per word per 
insertion -$14.00 minimum 
$40.00 per column inch per insertion. 

BOX NUMBERS: $2.00 per issue for 
handling 6 postage. Audio or video 
tapes, transcriptions, films or VTR's 
cannot be forwarded. Suggestion: ar- 
range for follow -up directly when 
replying 

Send money and advertising copy to: 
Radio -TV Job Mart, Billboard 

1515 Broadway, N.Y. 10036 

POSITIONS OPEN 

POSITIONS AVAILABLE 
at WGIM -FM 

In Alexandria, LA 
(R & B Format) 

We are seeking announcers for all shifts. 
Also, a sales manager and sales representa- 
tives. Send tapes ii resume to 

Lee Nichols, (Program Director) 
P.O. Box 69 

Boyce, LA 71409 
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STORE FIXTURE -This is the sturdy plywood step -up end cap recently serv- 
iced to 5,000 accounts by the rack division of Pickwick International's distri- 
bution company. Though used for Christmas promotions, it will remain in de- 

partments indefinitely and be employed in four other promo drives this year. 

Special divider cards were provided, along with ancillary merchandising mate- 
rial like a four -color poster, die cut stockings and category signs. 

BOOK REVIEW 

`The Beatles': Timely 
And Elegant History 

The Beatles, an illustrated history, 
with text by Geoffrey Stokes, por- 
traits by Andy Warhol and Richard 
Avedon, and introduction by Leonard 
Bernstein. Rolling Stone Press/ 
Times Books, New York. 245 pages. 
$29.95. 

NEW YORK -This lavishly illus- 
trated tome was released before the 
tragic murder of John Lennon. in 
case anyone misconstrues it as an ex- 
ploitative move on the part of the 
publishers. Fortunately, the book is 
exquisitely designed by art director 
Bea Feitler, with an informative text 
by Stokes that redeems it no matter 
what the publication date may bg. 

Although Stokes' text is well 
crafted, sometimes elegant, and al- 
ways informative, it is the wondrous 
illustrations that really tell this story. 
Page after page is filled with candid 
photos of the foursome from child- 
hood on, and /or photos taken dur- 
ing their heyday that have rarely 
been seen before. 

The book begins at the beginning, 
in Liverpool, tracing the origins of 
the group from the first encounter 
between Lennon and Paul 
McCartney. Individual profiles on 
each member of the group are 
drawn as they enta the picture. The 
accounts are incisive, informed, 
chatty and, so it appears, objective. 

Stokes is a skillful narrator, and a 
professional reporter whose past 
pursuits include no small amount of 
political reporting, so he treads be- 
tween the lines in a manner few rock 
writers could handle. The prose 
flows without ponderous attempts at 

"meaning." Lennon would have 
liked this book. 

There are photos on every page, 
photos of the lads as mere tots, with 
their families, and photos of their 
homes and the streets where they 
lived; photos of their friends, their 
lovers, and their fans; photos to re- 

'mind us of the pandemonium that 
accompanied the Beatles in their 
early days. and photos capturing the 
boredom. alienation and paranoia 
that followed in the wake of celeb- 
rity. 

Brian Epstein stares into the cam- 
era. a sweet sadness in his eyes. A 
beefy -looking Allen Klein is caught, 
his hands clasped behind his back as 
if handcuffed. wearing a sheepish 
smile, as he runs a gauntlet of pap - 
parazzi. Paul hugs Linda amidst a 
press of photogs and Ringo clowns 
most of the time. Lennon generally 
looks as if he's having a good time, 
but a latter -day haunted visage is 

evident prior to the breakup. 
The book comes double -wrapped. 

Underneath the colorful dust cover 
is a duplicate, sans type, of the War- 
hol portraits, suitable for framing. 
The Avedon prints, originally done 
for Look magazine, are bound in- 
side. 

The book is worth the money, 
since it is so carefully packaged, and 
since it offers a fairly complete biog- 
raphy. A more extensive account can 
be found in Hunter Davies' author- 
ized biography, but for the moment, 
this would be the Beatles' history to 
have, or to give to a special friend. 

RICHARD M. NUSSER 
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LOVE ALIVE II 
Walter Hawkins & The Love Center Choir, Light LS -5735 

IT'S A NEW DAY 
James Cleveland & The Southern California Community Choir, 
Savoy SGL -1035 

I'LL BE THINKING OF YOU 
Andrae Crouch, Light LS 5763 

REJOICE 
Shirley Caesar, Myrrh MSB 6646 (Word) 

EVERYTHING'S ALRIGHT 
Dr. Charles G. Hayes & The Cosmopolitan Church Of Prayer, Savoy SL 
14580 

THE LORD IS MY LIGHT 
New Jerusalem Baptist Church Choir. Savoy SGL 7050 

TRAMAINE (WORD) 
Tramaine Hawkins, Light LS-5760 

I DON'T FEEL NOWAYS TIRED 
James Cleveland & The Salem Inspirational Choir, Savoy DBL 7024 

LOVE ALIVE 
Walter Hawkins, Light LSS734 

KEEP ON CLIMBING, WE'VE GOTTA GO HIGHER 
The Pilgrim Jubilee Singers (Live), Savoy SL14584 

A PRAYING SPIRIT 
James Cleveland & The Cornerstone Choir, Savoy 7046 

IF YOU MOVE YOURSELF, 
THEN GOD CAN HAVE HIS WAY 
Donald Vails Choraleers, Savoy 7039 

I CAN'T FEEL AT HOME 
The New Jerusalem Baptist Choir, Savoy SGL 7050 

LORD, LET ME BE AN INSTRUMENT 
James Cleveland & The Triboro Mass Choir, Savoy 14525 

MOTHER WHY? 
Willie Banks & The Messengers, Black Label BL 3000 

YOU OUGHT TO TAKE 

THE TIME OUT TO PRAISE THE LORD 
Rev. Clay Evans, Jewel LPS 0150 

PLEASE BE PATIENT WITH ME 
Albertina Walker With James Cleveland, Savoy SL -14527 

IT STARTED AT HOME 
Jackson Southernaires, Malaco M 4366 

PRAISE BELONGS TO GOD 
Elber (Twinkle) Clark, Sound Of Gospel 091 

AMAZING GRACE 
Aretha Franklin With James Cleveland, Atlantic 2 -906 

AIN'T NO STOPPING US NOW 
Willie Neal Johnson & The Gospel Keynotes, Nashboro 27217 

GOD WILL SEE YOU THROUGH 
The Williams Brothers, New Birth 7048-G 

COME TO JESUS NOW 
Myrna Summers, Savoy SL 14575 

CHANGED MAN 
Swanee Quintet, Creed 3099 

CHANGING TIMES 
Mighty Clouds Of Joy, Epic JE 35971 

I CAN DO ALL THINGS 
International Mass Choir, New Birth, 2-9008G 

HEROS 
The Commodores, Motown M8 -939Mí 

IN GOD'S OWN TIME, MY CHANGE WILL COME 
James Cleveland & The Triboro Mass Choir, Savoy 14525 

REV. RICHARD WHITE 8 THE SOUTHERN CALIF. 
COMMUNITY CHOIR 
James Cleveland, Savoy SL 14563 

JESUS WILL NEVER SAY NO 
The Florida Mass Choir. Savoy SGL 7045 

HEAVEN 
Genobia Jeter, Savoy SL 14547 

VICTORY SHALL BE MINE 
James Cleveland & The Salem Inspirational Choir, Savoy SL 1454 

CHORALEERS - 

Donald Vails, SGL -7019 

LEGENDARY GENTLEMEN 
Jackson Southernaires, Malaco 4362 

HE GAVE ME NOTHING TO LOSE 
The Clark Sisters, SOG 092 

Gospel 

GOSPEL GROWTH -Host Bobby Jones, right, greets New Benson artist 
Lamelle Harris on the "Bobby Jones Gospel Show," the first black gospel 

music program distributed nationwide via the cable network. 

Gospel Scene 
By SHARON ALLEN 

Pat Boone has been appointed cochairman of 

the 1981 National Easter Seals campaign and 

telethon. Boone and Don Kirshner will emcee 

the 10th telethon from Los Angeles. The tele- 

thon is scheduled to be aired March 28 -29. 

James Bullard, general manager of Word Rec- 

ords, produced the first Georgia salute to gospel 

DJ's, during Georgia Music Week. More than 76 

disk jockeys and announcers were presented 

certificates of appreciation by Seretha Tmsley, 

station manager of WAOK -AM. The event was 

held in the Georgia World Congress Center. Hess 

Allen, of WLAC -AM, Nashville emceed the event, 

and entertainment was provided by Word music 

artists' Al Green and Donn Thomas. 

The Happy Goodman Family appeared on the 

Tennessee Ernie Ford PBS -TV special, "More Of 
That Good 'Old Gospel Music" Nov. 29. The fam- 
ily featured three hit songs from their latest Ca- 

naan Records release, "Better Hurry Up!" The 

Goodman family has recently appeared on the 
"Mel Tillis Show," and "Dinah Shore Show," as 

well as shows with Oral Roberts, Rex Humbard 

3 Receive Awards 
NASHVILLE - Heartwarming 

recording artists received three 
awards from the 11th annual Sing- 
ing News Fan awards. The Kings - 
men received the favorite gospel 
group award, best tenor was 
awarded to Ernie Phillips and best 
instrumentalist was awarded to pi- 
anist Anthony Berger. The awards 
were presented at the close of the 
National Quartet convention. 

Star Song Switch 
NASHVILLE -Star Song Rec- 

ords product will now be distributed 
to the Christian bookstore market 
through the New Benson Co. Previ- 
ously, Star Song albums were mar- 
keted via national Christian distrib- 
utors and Royal Marketing, a 
telephone sales agency. 

`And There Was 
Light' Finalized 

THOUSAND. OAKS, Calif. - 
Merrill Womach, president of New 
Life Records and Cam Floria, exec- 
utive director of the Continental 
Singers, have reviewed the final mix 
of a new youth musical, "... And 
There Was Light." It is written by 
Floria and Jeff Kennedy. 

Kennedy. songwriter and coau- 
thor of the musical, and Jerry 
Wright, New Life Records special 
promotions director, were also 
present to review the new musical. 

and their own -v show, "Down Home With The 
Happy Goodman." 

A new outrevch ministry for Andrae Crouch is 

in the offing.... Crouch has announced plans to 
acquire a 15 ao-e ranch 20 miles south of Kona, 

Hawaii to be used as a leadership training cen- 

ter. 

Congratulations to Reba Rambo and Deny 
McGuire on their recent marriage. ... New- 

comer to the pspel scene, Karen Jackson, is 

planning a majcr concert tour of the southwest 
and west coast scheduled for March and Aug. 

She has video -aped six songs from her latest 
album on Vine Records for use on Christian tv 
stations. 

Crouch Television 
Schedule Crowded 

NASHVLLE- Television contin- 
ues to play an important role in the 
singing career of Andrae Crouch. 
The Light Records artist recently 
taped three national tv shows. He 
guest starrec on PBS -TV's "More Of 
The Good 'Ole Gospel Music" with 
host Tennessee Ernie Ford along 
with the Happy Goodman Family, 
Della Reese and Grandpa Jones. He 
also taped tie new "Barbara Man - 
drell Show" on NBC. 

Crouch will appear on an upcom- 
ing segment of the "Toni Tennille 
Show." He recently appeared in the 
live "Showboat" concert at the Los 
Angeles Forum as a benefit for the 
Martin Luther King Legacy Assn. in 
a get out the vote project which also 
featured Stevie Wonder. Smokey 
Robinson, Jose Feliciano and hosts 
Diahann Carroll and Dick Clark. 

ERH Sales Buys 

Daniels Series 
NEW YORK -ERH Sales Corp., 

Lee Halpern's production coordina- 
tion company here, has acquired the 
John Daniels Gospel series from 
Kevin Eggers' Tomato Music Ltd. 

The line of black gospel product, 
released under the New Birth logo, 
will continue to be headed by Dan- 
iels as executive vice president, with 
offices at 221 W. 57th St. 

The label plans a flow of releases 
on a bi- monthly basis featuring such 
acts as the Angelic Choir, the Wil- 
liams Brothers, Mattie Moss Clark, 
the International Mass Choir, Bettye 
Nelson, Benny Cummings and 
Kings Temple. the Johnson En- , 
semble. the Barrett Sisters. Timothy 
Wright Concert Choir, Bibleway 
Radio Choir, Gospel Clefs, Sons Of 
The Birds, Carolyn Johnson and the 
Savettes. 

Daniels. who formed the New 
Birth label last July, was in Memphis 
last week putting the finishing 
touches on new albums by the Inter- 
national Mass Choir and the John- 
son Ensemble. 

Bay Area Gigs 

Bowed By Evans 
LOS ANGELES -Evans House 

of Music, a San Francisco -based re- 
tail record outlet, presented its first 
Bay Area series of gospel concerts 
recently at the Garden Oaks Audi- 
torium at East Palo Alto, Calif. 

Willie Evans, owner of the gospel - 
oriented shop, is set to feature Sam- 
mie Cheatum & the Rilettes, evan- 
gelist Emma Stewart, the Gospel 
Hummingbirds, the Soulful Sons of 
Zion and others. 

Evans, who is gearing up to open 
what is believed to be the first gospel 
one -stop in the Bay area, is looking 
to make the pre- Thanksgiving con- 
cert an annual event. 

Tickets were $7 in advance and 
$8.50 at the door. Additional per- 
formances took place in the series at 
Longshoreman Hall in San Fran- 
cisco and Richmond Auditorium in 
Richmond, Calif. 

Proceeds from the concerts will be 
donated to the Boys Clubs in the 
three cities. 

Forsakes Rocking 
NASHVILLE- DaySpring artist 

Dion DiMucci recently released his 
debut gospel album, "Inside Job." A 
former rock star, DiMucci earned 
recognition during the '60s with 
such hits as "The Wanderer," "Run- 
around Sue," "Ruby Baby" and 
"Abraham, Martin And John." 

°"'1044" 

TRAFFIC JAM -Gospel pianist Dino Kartsonakis moves along with the traffic. 
Some 30 vehicles and 50 people surrounded the pianist, creating the feeling 

of motion for his latest album cover. The LP is entitled "Rush Hour." 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard R 

dull 
Survey For Week Ending 12/27/80 

c Copyright 1980. Billboard Publications. Inc. 
No part of this publication may be reproduced. 
stored in a retrieval system. or transmitted. in 
any form or by any means, electronic, mechani- 
cal, photocopying. recording, or otherwise. 
without the prior written permission of the pub- 
lisher. 

ontempornqj 
É 

C These are best selling middle -of -the -road singles compiled from r 
radio station airplay listed in rank order. 

TITLE, Artist, Label b Number (Dist. Label) (Publisher, Licensee) 

ro 

u 

13 

15 

16 

24 

26 

28 

29 

31 

32 

34 

35 

36 

37 

38 

39 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

2 

1 

3 

5 

6 

7 

10 

11 

9 

14 

15 

13 

4 

17 

16 

8 

24 

29 

19 

20 

23 

27 

32 

18 

35 

21 

37 

22 

25 

34 

26 

12 

40 

28 

30 

33 

38 

31 

41 

40 

46 

39 

43 

42 

36 

41 

45 

44 

48 

49 

14 

13 

11 

12 

11 

11 

9 

8 

10 

7 

8 

10 

15 

5 

8 

15 

5 

5 

11 

9 

5 

7 

7 

19 

4 

10 

4 

9 

11 

5 

21 

15 

4 

16 

10 

19 

9 

14 

5 

3 

4 

18 

8 

10 

15 

5 

14 

21 

24 

18 

MORE THAN I CAN SAY 

Leo Sayer. Warner Bros. 49565 (Warner -Tamerlane, BMI) 

NEVER BE THE SAME 

Christopher Cross. Warner Bros. 49580 (Pop'N'Roll, ASCAP) 

EVERY WOMAN IN THE WORLD 

Air Supply, Arista 0564 (Pendulum /Unichappell, BMI) 

SUDDENLY 

Olivia Newton -John /Cliff Richard, MCA 51007 (John Farrar, BMI) 

LOVE ON THE ROCKS 

Neil Diamond, Capitol 4939 (Stonebridge /EMA- Suisse, ASCAP) 

GUILTY 
Barbra Streisand & Barry Gibb, Columbia 11 -11390 (Stigwood /Unichappell, BMI) 

I LOVE A RAINY NIGHT 

Eddie Rabbitt, Elektra 47066 (Debdave /Briarpatch, BMI) 

I MADE IT THROUGH THE RAIN 

Barry Manilow, Arista 0566 (Unichappell, BMI) 

ITS MY TURN 

Diana Ross, Motown 1496 (Colgems- EMI /Prince St., ASCAP /Unichappell /Begonia 
Melodies. BMI) 

THE WINNER TAKES IT ALL 

Abba, Atlantic 37222 (Artwork /Polar, ASCAP) 

KIWN' TIME 
Fred Knoblock & Susan Anton, Scotti Brothers 609 (Atlantic) 
(Flowering Stone, ASCAP) 

EASY LOVE 

Dionne Warwick, Arista 0572 (Cotton Pickin', ASCAP /Hobby Horse, BMI) 

LADY 

Kenny Rogers, Liberty 1380 (Brockman, ASCAP) 

THE TIDE IS HIGH 

Blondie, Chrysalis 2465 (Gemrod, BMI) 

FOOL THAT I AM 

Rita Coolidge, R &M 2881 (Unichappell /Begonia Melodies, Fedora, BMI) 

I BELIEVE IN YOU 

Don Williams, MCA 41304 (Cook House, BMI) 

MY MOTHER'S EYES 

Bette Midler, Atlantic 3771 (Almo /Only Child /Mel -Dav, ASCAP) 

9 To 5 

Dolly Parton, RCA 12133 (Velvet Apple /Fox Fanfare, BMI) 

GOODBYE MARIE 

Bobby Goldsboro, CBS /Curb 5400 (Music City, ASCAP /Combine, BMI) 

SEASONS 

Charles Fox, Handshake 85307 (Live /Charles Fox, BMI) 

ONE STEP CLOSER 

The Doobie Brothers, Warner Bros. 49622 (Noodle Tunes /No Aff /Long Tooth, 

BMI /Rare Blue /Carlooney Tunes, ASCAP) 

STARTING OVER 

John Lennon, Geffen 49604 (Warner Bros.) (Lenono, BMI) 

SMOKEY MOUNTAIN RAIN 

Ronnie Milsap, RCA 12084 (Pi -Gem, BMI) 

WOMAN IN LOVE 

Barbra Streisand. Columbia 1.11364 (Stigwood /Unichappell, BMl) 

HEY NINETEEN 

Steely Dan, MCA 41036 (Zeon /Freejunket, ASCAP) 

MORNING MAN 

Rupert Holmes. MCA 51019 (WB /Holmes Line Of Music, ASCAP) 

SAME OLD LANG SYNE 

Dan Fogelberg, Full Moon 19 -50961 (CBS) Hickory Grove /April, ASCAP) 

EVERYBODY'S GOT TO LEARN SOMETIME 
The Korgis, Asylum 41055 (Elektra) (Warner Bros., ASCAP) 

ONE TRICK PONY 

Paul Simon, Warner Bros. 49601 (Paul Simon, BMI) 

YOU. 
Earth Wind & Fire, ARC /Columbia 11 -11407 (Suggifire /Rutland Road /Almo. 
ASCAP/Foster Frees /Irving, BMI) 

NEVER KNEW LOVE LIKE THIS BEFORE 

Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BMI) 

WITHOUT YOUR LOVE 

Roger Daltrey, Polydor 2121 (H.G. ASCAP) 

MISS SUN 

Boz Scaggs, Columbia 11 -11406 (Hudmar, ASCAP) 

ON THE ROAD AGAIN 

Willie Nelson, Columbia 111351 (Willie Nelson, BMI) 

I'M HAPPY THAT LOVE HAS FOUND YOU 

Jimmy Hall, Epic 950931 (ATV. BMI) 

REAL LOVE 

The Doobie Brothers, Warner Bros. 49503 
(Tauripin Tunes /Monosteri /April, ASCAP) 

SEQUEL 

Harry Chapin, Boardwalk 85100 (CBS) (Chapin, BMI) 

YOU'VE LOST THAT LOVIN' FEELING 

Daryl Hall & John Oates, RCA 13103 (Screen Gems -EMI, BMI) 

SEND A LITTLE LOVE MY WAY 

Stephen Bishop, Warner Bros., 49595 (Stephen Bishop, BMI) 

TIME IS TIME 
Andy Gibb, RSO 1059 (Stigwood /Unichappell, BMI) 

HAPPY SONG 

Frank Mills, Polydon 2148 (Peter Piper /Unichappell, BMI) 

COULD I HAVE THIS DANCE 
Anne Murray, Capitol 4920 (Vogue & Maple /Welk Music Group /Onhisown, BMI) 

ONCE A NIGHT 

Jackie English, Venture 135 (Carollon /Cooperstown, ASCAP) 

IS THIS THE WAY OF LOVE 

Chris Montan With Lauren Wood, 20th Century 2470 - 

(RCA) (Special /Old Sock, ASCAP) 

DREAMING 
Cliff Richard, EMI -America 8057 (AN /BMI /Rare Blue, ASCAP) 

WHEN 

Perry Como, RCA 12088 (United Artists /Roncom, ASCAP) 

IF YOU EVER CHANGE YOUR MIND 
Crystal Gayle, Columbia 1.11359 
(Dawn Breaker, BMI /Silver Nightingale, ASCAP) 

XANADU 

Olivia Newton -John /Electric Light Orchestra, MCA 41285 (Jet /Enart, BMI) 

NO NIGHT SO LONG 

Dionne Warwick, Arista 0527 (Irving, BMI) 
MIDNIGHT ROCKS 

Al Stewart, Arista 0552 (Frabious /Approcimate, BMI) 

Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime 

Movers). * Stars are awarded to those products showing greatest airplay strength. Recording Industry Assn. Of 

America seal for sales of 1,000,000 units. (Seal indicated by dot.) Recording Industry Assn. of America seal of 

certification for sales of 2,000,000 units. (Seal indicated by triangle.) 

The above chart is based on information as of 12/27/80. 

Classical 

VOICES WALTZING -The romantic "Liebeslieder Waltzes" part songs of Brahms are given a complete recording at 

L.A.'s St. Alban's Episcopal Church by the Los Angeles Vocal Arts Ensemble. It's the recording debut of the group, 
which consists of eight vocalists and two pianists. From left are pianists Armen Guzelimian and Raul Herrera, founders 

of the ensemble; and singers Paul Johnson, tenor; Daisietta Kim, soprano; Mary Heyler, mezzo- soprano; Dale Morich, 
baritone. The digital recording will be released by Nonesuch in January. 

FOR CHICAGO HALL 

Improvements To Cost $3 Million 
CHICAGO -The Chicago Sym- 

phony Orchestra will spend almost 
$3 million on Orchestra Hall im- 
provements prior to the opening of 
its 1981 -82 season. Work on the hall 
is set to begin immediately after the 
current season's conclusion in May. 

Almost $1.5 million will go into 
electrical and mechanical system im- 
provements, including revision of 
the stage lighting. New lighting will 
enable musicians to see better on 
stage and meet needs for live and 
prerecorded tv program production, 
according tò the orchestra. 

The system used to deliver and 
circulate air in the hall also will be 
upgraded. 

Another $1.3 million is earmarked 
for enlarging the stage area and re- 
modeling of musician facilities. 
Main floor seating is being rear- 
ranged for improved comfort and 
sight lines. 

Major acoustical changes, which 
have been contemplated by the or- 

Musicians End 
Strike Against 
N.J. Symphony 

TRENTON, N.J. -The 12 -week 
strike of the musicians making up 
the New Jersey Symphony Orches- 
tra ended Dec. 22 when they agreed 
to accept a new three -year contract. 
The agreement was reached through 
the State Board of Mediation work- 
ing with the attorneys for both the 
musicians and the orchestra associ- 
ation. 

The pact was described as similar 
to a proposal that was rejected last 
Nov. 19 by the musicians. However, 
officials said concessions were made 
on the length of the concert season 
and hiring procedures. The board of 
trustees of the orchestra must still 
ratify the new contract at a meeting 
this coming week. If it is approved, 
as expected, the orchestra could be- 
gin its season by Jan. 10. 

The agreement calls for a base 
weekly salary of $400 in the first 
sear, an increase of $80 over last sea- 
son's wage. The length of this cur- 
tailed season was left open in the 
contract and was to be decided by 
the orchestra's board of trustees. 
However, the season would be ex- 
tended to 28 weeks in the second and 
third years of the pact. 

By ALAN PENCHANSKY 

chestra, are not being made at this 
time. However, main floor seats are 
being reupholstered with less sound - 
absorbing material, and the rear 
wall of the main floor will be recon- 
toured. 

Some acoustical improvement is 

expected to result from the changes, 
the orchestra indicated. Work is 
being supervised by the archi- 
tectural firm of Skidmore, Owings 
and Merrill, with the acoustical firm 
of R. Lawrence Kirkegaard and As- 
sociates consulting. 

Plans for the work were approved 
by the orchestral association's board 
of trustees at its November meeting. 
In October, the board approved 
plans to spend $250,000 on a new 
pipe organ, also to !)e installed this 
summer. 

The orchestra said enlargement of 
the stage would permit performance 
of large -scale choral and orchestra 
works without having to build a tem- 
porary stage extension. The hall's ar- 
chitectural appearance will he left 

generally unchanged, according to 
the symphony. 

Plans also were announced for the 
Chicago Symphony's 1981 Euro- 
pean tour, set to begin Aug. 29 with a 
concert in Frankfurt as part of the 
dedication of the city's newly rebuilt 
opera house. The orchestra under 
Sir Georg Solti will be the first 
American ensemble to perform in 
the Alte Oper, which was devastated 
during the last war. The concert will 
be televised throughout Europe. 

The 17- concert, eight- country 
tour also includes stops in Salzburg. 
Lucerne, London, Milan, Bonn. 
Vienna, Paris, Brussels, Amsterdam 
and Hamburg. 

The tour repertoire will include 
Bartok's "Concerto For Orchestra," 
the Bruckner Symphony No. 4. 
Beethoven Symphony No. 8, 
Strauss' "Don Juan." the Ives /Schu- 
man "Variations On America," 
Mussorgsky /Ravel "Pictures At An 
Exhibition" and Mahler Symphony 
No. 9. 

Study Indicates Dutchman 
Penned Pergolesi' Opus 

By WILLEM HOOS 

AMSTERDAM - Some diligent 
investigatory work by a local univer- 
sity musicologist has produced 
apparent proof that the six "Con- 
certi Amonica," hitherto ascribed to 
Italian composer Pergolesi were ac- 
tually penned by a Dutchman, 
Count Unico Wilhelm of Wasse- 
naer, who died in 1766 at the age of 
74. 

An immediate and direct outcome 
of the discovery is that the sleeve in- 
formation of a new album by I Mu- 
sici, the Italian chamber music en- 
semble, had to be revised by 
Phonogram. The notes contained 
references to Pergolesi's composition 
of the pieces, but now Count Unico 
Wilhelm is credited. 

Handling the probe was Dr. Al- 
bert Dunning, of the State Univ. of 
Utrecht, Holland, who says he found 
final proof when he had access to the 
historic archives of the Wassenaer 
family at Twickel Castle, in Delden, 
in Eastern Holland and near the 
Dutch -German border. 

There, Dunning found manu- 

scripts which "made it crystal clear" 
that the six works came from the 
Dutchman. Dunning's studies of the 
six "Concerti Armonica" have 
spanned 18 years. Now he has writ- 
ten a book, in English, about his 
work, "Count Unico Wilhelm of 
Wassenaer: A Master Unmasked," 
containing facsimile handwritings 
by the count. 

The idea that Pergolesi composed 
the six "Concerti Armonica" came 
from a musical score, found in the 
first part of the 19th century, his 
name appended. Doubts later 
cropped up, and some historians 
thought the composer was Ricciotti, 
who published the six pieces in The 
Hague in 1740. 

But Dunning's research reveals 
the count wrote the music between 
1725 and 1740. He also performed 
the six concerti, together with an en- 
semble from The Hague, of which 
Ricciotti was a member. Ricciotti 
asked the count's permission to pub- 
lish the six pieces and eventually the 
count agreed, but only if his name 
was not mentioned. 
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Publishing 
See Beyond Mechanical Income 
Talent Development One Key To '80s For Publishers 

Billboard photo by Ruth Bernal 

HAPPY MIRTHDAY -Stan Gortikov, left, president of the Recording Industry 
Assn. of America, and Leonard Feist, right, president of the National Music 
Publisher's Assn. may be adversaries in Copyright Royalty Tribunal deliber- 
ations, but Gortikov showed up at a surprise 70th birthday party for Feist in 
New York recently. Others attending the fete were Michael Freegard, chief 
executive of U.K.'s Performing Rights Society, Stuart Pope of Boosey & 
Hawkes and Henry Brief, executive vice president of the International Tape 

Assn. 

Survey 

Billboard R 

3est Selling JouLPs 
For Week Ending 1 10 81 

TM 

',l 6 
TITLE ; ; S 

TITLE 

r Artist, Label L Number Artist, Label & Number 

a ' 3 (Dist. Label) t` 9 3e (Dist. Label) * 1 8 WINELIGHT 26 27 21 NIGHT CRUISER 
Grover Washington Jr., 

Elektra 6E-305 27 28 46 

Deodato, Warner Bros. BSK 3467 

HIDEAWAY 

2 3 10 CARNAVAL 
Spyro Gyra. MCA MCA.5149 

36 4 

David Sanborn, 
Warner Bros. BSK 3319 

4x4 
5 4 NIGHT PASSAGE 

Weather Report, 
ARC /Columbia JC36/93 29 29 6 

McCoy Tyner, 
Milestone M-5500/ (Fantasy) 

IN CONCERT, ZURICH, 

4 4 12 INHERIT THE WIND OCTOBER 28, 1979 

Wilton Felder, MCA MCA -5144 Chick Corea and Gary Burton, ECM 

ECM-2-1182 (Warner Bros.) 
5 2 23 GIVE ME THE NIGHT 30 32 42 CATCHING THE SUN 

George Benson, 
Warner Bros. HS 3453 

31 26 8 

Spyro Gyra, MCA MCA-5108 

LOVE AT FIRST SIGHT 
6 6 9 MR. HANDS 

Herbie Hancock, 
Columbia JC 36518 32 35 6 

Sonny Rollins, 
Milestone M-9098 (Fantasy) 

THE CELESTIAL HAWK * 8 13 CIVILIZED EVIL 
Keith Jarrett, ECM ECM-1 -1175 

Jean -Luc Ponty. Atlantic SD 16020 
(Warner Bros.) 

33 30 15 LAND OF THE THIRD EYE 
8 7 8 ODORI Dave Valentin, Arista /GRP GR 5009 

Hiroshima, Arista AL 9541 34 33 10 OUTUBRO 

9 10 11 80/81 Azymuth. 

Pat Metheny, ECM ECM-2-1180 
Milestone M-9097 (Fantasy) 

(Warner Bros.) 35 31 9 NIGHT SONG 
Ahmad lama 1, Motown M7 -945R1 

10 9 26 LOVE APPROACH 
Tom Browne, Arista /GRP 5008 

PEACEFUL HEART, 

GREAT SPIRIT 

17 3 LATE NIGHT GUITAR Chico Freeman. Contemporary 

Earl Klugh, Liberty LT 1079 14005 

12 13 9 RODNEY FRANKLIN 
COMING TO YOU LIVE 

Charles Earland, Columbia 
Rodney Franklin, 
Columbia IC 36747 38 39 16 

IC 36449 

HOW'S EVERYTHING 

13 11 13 FAMILY 
Hubert Laws, Columbia IC 36396 

Sadao Watanabe, 

Columbia C2X 36818 

14 14 29 THIS TIME 
39 41 21 QUINTET '80 

David Grisman, 
Al Jarreau. Warner Bros. BSK 3434 Warner Bros. BSK 3469 

15 12 9 TWENNYNINE * AUTUMN BLOW 

Twennynine With Lenny White, 
Elektra 6E-304 

Sadao Watanabe, Inner City 
IC 1042 

16 16 12 TOUCH OF SILK 
41 44 4 DIGITAL AT MONTREUX 

Oscar Peterson, 
Eric Gale, 

Columbia JC 36570 42 42 8 

Pablo D 2308224 (RCA) 

USE THE STAIRS 

17 18 27 RHAPSODY AND BLUES Stanley Turrentine, Fantasy F -9604 

Crusaders, MCA MCA.5124 43 34 14 THE OTHER WORLD ,' y Ludy Roberts Band. 
Inner Ciry IC 1088 

Gil Scott- Heron, Arista AL 9540 
44 47 30 INFLATION 

19 15 14 SEAWIND Stanley Turrentine, Elektra 6E-269 

Seawind. ABM SP -3113 45 45 3 ZACA 

20 20 27 H 
L.A. 4, Concord Ian Cl-130 

Bob James, Tappan Zee /Columbia 46 40 16 NEW YORK SLICK 

IC 36422 Ron Carter, 
Milestone M.9096 (Fantasy) 

21 19 24 MAGNIFICENT MADNESS 47 43 4 I'VE ALWAYS 
John Klemmer, Elektra 6E-284 

WANTED TO DO THIS 

22 21 13 VICTORY 
Narada Michael Walden, 
Atlantic SD 19279 48 46 21 

Jack Bruce And Friends, 

Epic 1E36827 

STRIKES TWICE 

23 23 18 BADDEST 
Grover Washington Jr., 
Mo Motown M9 940A2 49 49 10 

Larry Carlton, 
Warner Bros. BSK 3379 

KANSAS CITY SHOUT 
Count Baste, Jae Turner, Eddie 

24 25 10 INTERVALS 
Ahmad Jamal, 
20th Century T-622 (RCA) 50 50 6 

"Cleanhead" Vinson, 

Pablo 2310-859 (RCA) 

DIGITAL III AT MONTREUX 

25 24 23 ROUTES 
Ella Fitzgerald, Count Basic, Joe 

Ramsey Lewis, Columbia IC 36423 
Pass, Neils Pedersen, Pablo D-230 
8223 (RCA) 

ç Copyright 1980, Billboard Publications, Inc. No part of his publication may be reproduced, 
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime 

Movers). * Stars are awarded to those products showing greatest sales strength Recording Industry Assn. Of 

America seal for sales of 500,000 units. (Sal indicated by dot) Recording Industry Asse. Of America sal for sales 

of 1,000,000 unib. (Sal indicated by triangle.) 

Continued from page 10 
to deal with their problems realisti- 
cally. With this trend continuing, 
Cane envisions a "much healthier 
publishing industry in 1981. "The 
future looks rosier than it has in sev- 
eral years." . 

While Chappell's Robinson 
claims a last quarter of 1980 chart 
share of 11%, he adds, "Of course, 
we have no idea what these chart 
records will relate to in terms of 
record sales, an area that has been a 

problem for the record and publish- 

ing industry the entire year." So 
even though inflated prices have in- 
creased dollar volume, actual unit 
sales may be down and this is one 
good reason for publishers to be 
paid a percentage of the retail selling 
price. 

"In terms of areas of income, we 
hope that the new uses of cable, 
closed circuit, videotape /disk and 
other areas are strengthened to the 
point where they contribute even 
minimally to our income. But, al- 
though we are hopeful and have 

SRS Begins Its 7th Year 
With Growing Membership 

By CARY DARLING 
LOS ANGELES - Songwriters 

Resources and Services, or SRS, is 
going into its seventh year of oper- 
ation with an increased staff, larger 
quarters and more support from the 
music industry, in addition to its 
commitment to providing informa- 
tion and service to the songwriter. 

"We increase about 20% per year 
in terms of membership," notes staf- 
fer Billy James. "We're up to around 
3,500 members now nationally and 
there are some in Israel and Can- 
ada." 

Its new Hollywood location offers 
more space for the five full -time and 
two part -time employes, and 20 vol- 
unteers. It has also increased its legal 
panel from three to six lawyers. 

"Still, the industry as a whole 
doesn't know we exist," offers 
James, "we have no ad budget. 
We're entirely self -sustaining with 
no grants." 

SRS survives by charging a base 
rate of $30 per year which entitles 
the member to low cost legal advice, 
song protection through its Song - 
bank and various workshops. How- 
ever, a person need not necessarily 
be a member to utilize some of the 
services. 

"A lot of record companies and 
publishers will send inquiries to us 
that they don't want to deal with," 
says SRS president Kathy Gronau. 
"We'll try to sort out what an in- 
fringement is and what it isn't, and 
we try to tell people how the industry 
works." 

A more face -to -face lesson in how 
the music industry works is given in 
the panel discussion workshops. 
Three were held in 1980, the last 
being a producers panel with Bones 
Howe, Tom Werman, and Bill 
House, among others. 

SRS is also picking up what James 
calls "pockets of support" from the 
music industry, with recent dona- 
tions from songwriter Steve Barry 
and Rocky Burnette manager. Jim 
Seider. 

For 1981, the organization, which 
was begun in 1974 by the late Helen 
King, is getting more involved with 
children's music by sponsoring a 

childrens workshop and a Childrens 

Plain Great Signing 
LOS ANGELES -Plain Great 

Entertainment Corp. has signed 
composers Marc Allen Trijillo and 
Billy Cioffi to its publishing divi- 
sion. 

The catalog of the late Hod David 
Schudson is also a priority of the di- 
vision, directed by Dale Tedesco. 

Robert Becker and Ron Henry are 
copartners in the new company 
which specializes in record produc- 
tion, motion pictures, music publish- 
ing, television and talent manage- 
ment. 

Music Festival, possibly in conjunc- 
tion with UNICEF. 

In addition, SRS offers courses in 
such studies as lyric writing, voice 
and harmony. The monthly news- 
letter, artist and collaborators direc- 
tories and song evaluation classes 
are also offered by SRS. 

Billboard Hot 

many exciting plans, we are looking 
forward with cautious optimism." 

By far, the most optimistic view of 
publishing was portrayed by 
Warner Bros. Music's Ed Silvers in a 

Billboard Commentary (Billboard, 
Dec. 6. 1980). "The future looks so 
bright as to be almost blinding." he 
stated. "... things look terrific, but 
the future will belong to those who 
plan well and have the ability to take 
advantage of every facet of music 
publishing. Just as in records, it will 
be the survival of the fittest." 

A newer publishing entity, Amaz- 
in' Music, helmed by former April - 
Blackwood West Coast staffer Irwin 
Mazur, operates in the belief, Mazur 
declares, that "being a music pub- 
lisher in the '80s will require a great 
deal of instinctive and selective tal- 
ent searching, development and ex- 
ploitation. The music publisher is 
appearing to have a greater hand in 
all facets of entertainment and 
therefore a greater source of revenue 
generation than ever before. Crea- 
tivity has once again become the 
pinnacle of standard to define the 
music publisher of the '80s. 

Survey For Week Ending 1/10/81 

Latin LPs' 
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LOS ANGELES (Pop) MIAMI (Salsa) 
This 

Week 

TITLE -Artist, Label I 
Number (Distributing Label) 

This 
Week 

TITLE -Artist, Label & 

Number (Distributing Libel) 

1 VICENTE FERNANDEZ 1 CELIA, JOHNNY, & PETE 
15 grandes exitos Vaya 90 

Telediscos CBS 20422 2 PAPAITO 
2 CAMILO SESTO Homenaje a Barroso SAR 1017 

Amaneciendo Pronto 1086 
3 BOBBY VALENTIN 

3 JOSE LUIS RODRIGUEZ Bronco 114 

Atrevete TH 2095 
4 CHARANGA CASINO 

4 JUAN GABRIEL SAR 1007 
Con mariachi Pronta 1080 

5 OSCAR DE LEON 
5 ROCIO DURCAL N frente de todos TH 2115 

Con mariachi vol 4 pronto 1078 
6 EL GRAN Ci)MBO 

6 LUPITA D'ALESIO Unity Combo 2018 
Inocente pobre amiga Orfeon 16044 

7 EMMANUEL 
ntimamente Arcano 3535 

7 INDIA DE ORIENTE 
Desde el cobre con amor Guajiro 4001 

8 JULIO IGLESIAS 
8 BONNIE ZEPEDA 

Hey CBS 50302 
El maestro Algar 22 

9 CAMILO SESTO 
9 ANDY MONTANEZ 

15 grandes exitos Telediscos 1011 
Salsa con cache LAD 341 

10 ESTRELLAS DE ORO 10 CONJUNTO CREMA 

Vol #3 Telediscos 1013 SAR 1011 

11 ROBERTO CARLOS 11 RUBEN BLADES 

Canta sus grandes exitos CBS 12303 Maestra vida Fania 577 

12 ESTELA NUNEZ 12 LINDA LEIDA 
Canta a Juan Gabriel Pronto 1019 SAR 1015 

13 LOS HERMANOS FLORES 13 WILLIE ROSARIO 
Hay mi pueblo Al. 6701 El de a 20 de Willie TH 2103 

14 JOSE LUIS RODRIGUEZ 14 MIGUEL CRUZ & SKINS 
Una cancion de Espana TH 2021 Discolor 8805 

15 LOS JONICS 15 CONJUNTO CLASICO 
14 super exitos Atlas 5084 Felicitaciones Lo mejor 802 

16 RAY CONIFF 16 HUGO BLANCO 
Exclusivamente latino CBS 10312 WSL 4123 

17 BEATRIZ ADRIANA 17 CHARANGA AMERICA 
Adrios y bienvenida Perless 2145 TH 2088 

18 MERCEDES CASTRO 18 CHOCOLATE 
Polvo de auscencia Musart 10815 Y sigo con mi son SAR 1013 

19 JULIO IGLESIAS 19 CHARANGA 76 
Mi vida en canciones CBS 50301 Suave 712 

20 VILLOS CARACAS BOY'S. 20 PUPPY LEGARRETA 
TH 2094 Vaya 89 

21 LA PEQUENA COMPANIA 21 CUCO BALOY Y LOS VIRTUOSOS 
Boleros tt 2 Al 4824 Tiza Discolor 30020 

22 MANOELLA TORRES 22 LA CRITICA 
Ahora no CBS 20468 Oscar de Leon presenta TH 2097 

23 YURI 23 TIERRA NEGRA 
Profano 3026 Por el color de tu piel Borinquen 1408 

24 CARLOS Y JOSE 24 LALO RODRIGUEZ 
Chubasco TH 2099 Simplemente Lalo Tierrazo 004 

25 CHELO 25 SAMMY CONZALEZ 
Puros boleros Musart 1790 El rey de la salsa Funny 521 
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French Try 
New Route 

By HENRY KAHN 

PARIS -New moves are afoot in 
the long but so far unsuccessful 
battle to roll back the flood of British 
and American music that currently 
dominates the French market. 

Jean Loup Tournier, delegate 
general of authors' society SACEM, 
has appealed to the Minister of Cul- 
tural Affairs to extend the same ef- 
forts that are being made to help 
classical music to include the French 
pop song. 

SACEM's variety commission is 

examining the possibility of setting 
up a school to train writers, compos- 
ers and singers. The Minister has 
promised that work on the project 
could start in 1981, but since what- 
ever funds are made available will 
come from thé 1981 budget, not the 
1980 one, nothing tangible is likely 
to emerge till 1982. 

The root of the problem is radio, 
as both parties know. When they 
talk of a brick wall holding French 
talent back they mean the paucity of 
radio outlets. 

But the government is committed 
to keeping all doors barred against 
free radio, so when Tournier com- 
plains there is not enough radio it is 

hard to know whether he wants 
more radio (more local stations for 
example) or a complete overhaul of 
the whole system so as to allow free 
radio to be introduced. 

Discos are also a big factor. There 
are around 4,000 in France now and 
they rely very heavily on American 
music, while French material is 
treated, in the words of Tournier, 
with indifference or contempt. 

Tournier also notes that of some- 
thing over 300 music festivals 
around the country only three or 
four are devoted to variety, the vast 
majority concentrating on classical 
music. The Minister, Jean Lecat, has 
made reassuring noises, agreeing 
that there is an imbalance, and sug- 
gesting further that new talent might 
be permitted to perform in cinemas 
that were not being used. 

This was done with jazz in the '50s 
and had the effect of turning Paris 
into ttie jazz capital of Europe while 
bringing in a rich flow of American 
jazzmen. Lecat suggested popular 
music concerts should enjoy certain 
financial advantages. On the vexa- 
tious subject of the inordinately high 
disk sales tax, however, he had noth- 
ing to say. 

Reissued LPs 
Get Requests 

TOKYO -Trio Records here is re- 
ceiving inquiries from the U.S. for 
the 10 albums in the Storyville Fare- 
well Collection released Nov. 16, re- 
ports Kenny Inaka, executive chief 
producer at the label's a &r depart- 
ment, who adds that he can't under- 
stand where the Americans heard 
about the monaural LPs. 

The original Storyville albums 
had been collector's items and were 
selling for anywhere from $100 to 
$150 each among collectors in Ja- 
pan. 

Trio subsequently decided to 
reissue the old albums, all with their 
original jackets. The label handles 
Alan Bates' Black Lion Records, 
which had bought the rights to the 
original recordings from George 
Wein. 

Since they have the same jackets 
as the original recordings, the word 
"mono" appears on them. The al- 
bum, "Toshiko: Her Trio, Her Quar- 

(Continued on page 86) 

Inlernolionol 

STARS MEET -British rock stars Freddie Mercury, right, and Gary Numan 
converse during a party held at London's Legends club after Queen's recent 
concert in the capital. The occasion also celebrated the release of Queen's 

soundtrack album for "Flash Gordon." 

Dilemma Settled In 
Hong Kong Awards 

By KEITH ANDERSON 
HONG KONG -The staging of 

the fourth Hong Kong Gold Disk 
Awards has been a matter of some 
controversy. 

The event was to have been put 
out by one of the two rival commer- 
cial television stations in the terri- 
tory, but endless obstacles were 
found to the continuance of this 
practice. Artists contracted to one 
company were barred from appear- 
ing on the other channel, and since 
winning local artists were usually 
asked to perform at the award -giv- 
ing ceremony the whole matter 
seemed beyond solution. 

The International Federation of 
Producers of Phonograms and 
Videograms (IFPI) cut the Gordian 
knot by arranging its own presenta- 
tion ceremony, which was held, not 
in a theatre, but in the relatively sub- 
dued surroundings of Another 
World Disco at the Holiday Inn Ho- 
tel, in Nathan Road, Kowloon. 

Here, on Dec. 12, the usual local 
recording personalities were herded 
together to witness a brief prize -giv- 
ing, which served also as an intro- 
duction to the new local head of 
IFPI, James Wolsey, fresh from 
London. His new deputy director, 
Cheung Kou -li, had taken up her 
duties a few months ago, moving 
over from CASH, the local copyright 
protection organization. 

In addition to new directors, IFPI 
in Hong Kong has a new chairman 
in Chung Kam -pui, of Fung Hang 
Record Co. He replaces Napoleon 
Ng, of Moutries, whose company 
has now gone into liquidation, amid 
some local speculation. A year ago, 
Moutries hi -fi and record business 
was sold off by the Inchcape Group 
as "not a profitable enterprise," and 
bought by some of its principal em- 
ployees, under Ng. The liquidated 
company was involved in the sale of 
musical instruments, acted as a 
booking agency for entertainments, 
and had dealings with other outlets 
for both films and records. 

In planning the new gold disc 
awards, IFPI this year changed the 
award criteria. In the two categories 
of record, local albums needed a sale 
of 25,000 units for a gold award and 
50,000 for a platinum. In the inter- 
national class, 10,000 units earned 
gold, and 20,000 platinum. Needless 
to say, the exact definitions of "lo- 
cal" and "international" have 
caused some disagreement. 

In particular, the application of 
the rules eliminated this year one of 
the most interesting potential com- 
petitors. By the present "inter- 

national" standards, the Japanese 
violinist Takako Nishizaki's record- 
ing of the Chinese "Butterfly Lovers 
Concerto," with a Japanese orches- 
tra, a Chinese conductor from Aus- 
tralia, and Japanese recording engi- 
neers, in Japan, but for Hong Kong 
Records, would have gone platinum. 
Under the "local" category, this 
popular classical release still has a 
few thousand to go to reach the 

(Continued on page 86) 

SINGLES UP 10% 

Retailers Protesting 
RCA U.K. Price Hike 

LONDON -With disk pricing 
policies at manufacturer and retail 
levels in the U.K. continuing as a 
major industry issue, RCA's recent 
10% increase in the list price of its 
singles has attracted much attention. 

The major's price hike puts its 45s 
substantially over the critical one 
pound barrier. For a start, HMV, a 
leading retail chain, has refused to 
absorb the 10` upturn and is having 
stickers printed informing customers 
that RCA singles are alone in costing 
one pound, 20 pence (roughly 
$2.75). 

Other dealers now seem set to let 
consumers know why RCA singles 
cost so much. 'And Ian Gray, mar- 
keting manager for HMV, says: 
"We'd managed to hold down the 
price of chart singles to a penny un- 
der the one pound mark. But with 
RCA's latest 10% increase, upping 
the price to 77 pence to us, we just 
couldn't keep the cost under that 
mark." 

Steve Mandy, Virgin Retail man- 
aging director, says: "We feel other 
record companies are keeping tabs 
on what trade reaction to RCA's 
move is, so we must add our protest. 
We'll probably do something similar 
to HMV in the next week or so." 

Dealers seem united in thinking 
that the price, if it becomes general 
practice, will affect volume sales. 

Mike Gleave, of the Boots chain, 
says it is not "inevitable" that record 

prices have to go up, as some major 
manufacturers believe. "We're im- 
plementing a new pricing policy 
soon. But we're not just going to 
subsidize the record trade" 

John Howes, joint deputy manag- 
ing director of RCA here, says: "The 
dealers are more terrified of these 
price increases than we are. I doubt 
if they will harm us. The record mar- 
ket has bottomed out to a hard core 
of regular, dedicated record buyers 
who, once they want something, will 
pay for it." 

And he adds: "We have to face 
that we're living in inflationary 
times. Record companies have got 
rid of the fat, sliced through the meat 
and now just have the bones. Cer- 
tainly at RCA, we can't do anything 
but pass on our increases in costs." 

But Howes says RCA didn't ex- 
pect retailers to absorb the pripe 
rises. "They should pass it on, with- 
out being too fearful of the conse- 
quences. Other companies will fol- 
low us. Manufacturers just can't go 
on selling singles today at 70p, as 
compared with our 77p." 

On the other hand, some majors 
see singles' price increases as harm- 
ful, insisting that the one pound 
price barrier is a real problem in 

sales terms, and that it is not feasible 
to break that barrier at this time. 

Says Tony Woollcott, CBS senior 
director: "It's just not a good idea." 

(Continued on page 86) 

Australia Values Its Own Artists 
Festival Label Corners Country's Indigenous Market 

SYDNEY -Indigenous music has 
emerged as a significant commercial 
force in Australia over the past year, 
if record sales are any indication. 

Its surge is part of an overall 
breakdown of a national inferiority 
complex, which has hampered the 
development of domestic culture 
since this nation was founded. 

As Australian popular music 
racks up success after success in the 
international marketplace, prej- 
udices against peculiarly Australian 
music are rapidly dissipating. Part of 
this new awareness is a realization 
amongst youth that a music form 
such as reggae is. in fact, the tradi- 
tional music of Jamaica. 

Leading "bush band, " the Bush - 
wackers, are competing alongside 
major national rock acts such as 
Cold Chisel and Angel City and 
matching both their earnings and 
drawing capacity. 

Regular Melbourne dances. 
staged by the act itself, see the doors 
closed two hours before the event 
begins, and the press has highlighted 
instances where people have literally 
danced until they have broken a leg 
and been carried off to hospital. 

The Bushwackers, who were 
drawing capacity houses throughout 
Britain and Europe long before they 
broke through in their own country, 
have racked up four consecutive 
gold albums and have a unit tally far 
exceeding 100,000 albums. A book 
of traditional dance steps which they 
prepared and published has sold 
more than 60,000. 

With an appeal from housewives 
to teenagers for what has been de- 
scribed as "a totally non -sexist mu- 
sic," the group is able to sell copious 
amounts of records at its shows and 
shopping center appearances. It also 

By GLENN A. BAKER 

commands huge followings in cities 
such as Darwin, where few rock 
groups ever set foot. 

Close behind the Bushwackers is 

John Wallis, who records under the 
name of Wallis & Matilda. He is a 
staunch devotee of Australia's great- 
est poets, Henry Lawson and Banjo 
Paterson, and crafts contemporary 
versions of their classic works, which 
have enormously broad appeal. 

He recently cracked the national 
top 20 with a rendition of "Clancy 
Of The Overflow," and has executed 
an 181/2- minute version of Paterson's 
"The Man From Snowy River" on 
his debut album, "Pioneers." 

In a somewhat appropriate man- 
ner, the Australian -owned Festival 
Records has cornered the market on 
contemporary traditional music. It 
issues the Bushwackers for Avenue 
Records, Wallis & Matilda for 
Shamrock Productions and the Cob - 
bers for Bushland Records. 

In a move that is reported to have 
caused no small amount of dissen- 
sion within CBS, that company has 
taken on ultra -political Australiana 
band Redgum, after it had sold 
10,000 of its first album on the tiny 
Larrikan label. The first CBS Red - 
gum album was recently released 
and is reportedly selling quite well. 

Larrikan, administered by folk ar- 
chivist Warren Fahey, was the first 
company to recognize and exploit 
the growing appeal of indigenous 
bands, and at this time represents 
such promising acts as John Den - 
gate, the Larrikans and Eric Bogle. 

Politics play a large role in the 
style of many "bush bands," who are 
seen as leaders of the fledgling 
movement for the creation of an 
Australian Republic and the sev- 
ering of ties to the monarchy. 

Perhaps the most exciting "Aus- 
tralian" band of all is a wholly Abo- 
riginal rock /reggae outfit called No 
Fixed Address, who are currently 
touring as support to major rock act 
Cold Chisel. They are Australia's 
first significant all -black group and 
give promise for a truly Australian 
strain of contemporary music, an 
"antipodean soul music" perhaps. 
No Fixed Address have yet to be 
signed to a recording deal. although 
offers have been forthcoming. 

The most likely cause for the new 
national awareness and acceptance 
of the music is the popularity of lav- 
ish "Roots" -type tv sagas, such as 
"Against The Wind" and "The Last 
Outlaw." They have gone a long way 
toward uncovering the Irish and 
Scottish roots of most Australian 
folk music, and showcasing it as 
rowdy. exciting and rebellious. 

Rasping rock hero Jon English 
starred in the 13 -part "Against The 
Wind," which has now been sold to 
more than 20 countries. He com- 
posed the score and it was a song 
called "Six Ribbons" from the 
soundtrack which gave him his first 
and only national No. 1 single. 

One critic described it thus: "The 
instruments used reflect the intona- 
tion and modal scales of English folk 
and dance music of the 18th century. 
It belongs in the 20th century but 
treats the past in a warm and re- 
spectful manner." 

The newfound acceptance of Aus- 
tralian music is not unlike the period 
in British music in the very early 
'70s, when such acts as Fairport 
Convention, Steeleye Span, Tir Na 
Nog and even Jethro Tull reinter- 
preted traditional British music for a 
new generation. Australia has the 
music and the believers, it only 
needs the buyers. 
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IN AUSTRALIA 

Festival Makes Old 
Songs Into New Hits 

SYDNEY -In a procedure that 
has become almost commonplace 
for the company, Festival Records 
has pushed a five- year -old single 
and album into the upper reaches of 
the Australian national charts. 

Currently sitting in the top five 
singles is "Time Warp," from the 
soundtrack of the "Rocky Horror 
Picture Show," recorded in 1976. 
The disk (which features Meat Loaf 
on the flip) has reportedly now 
passed the 100,000 mark in sales. 

The album. which appears on Lou 
Adler's Ode label, recently slipped 
out of the top 20. It's racked up 
multi -platinum sales here, and has 
been a strong catalog staple for Fes- 
tival over the years, particularly in 

Reissued LPs 
Continued from page 85 

tet," even has the words, "Jazz in 
High Fidelity," attesting to how old 
the original is. 

The 10 albums were manufac- 
tured on the basis of advance orders. 
Pressings were between 4,000 and 
5,000 for each album. Price is $9.35 
(42,000 Yen) each. 

The 10 titles include "Billie Holi- 
day at Storyville," "Introducing 
Milli Vernon," Teddy King's "Now 
in Vogue." Lee Wiley & Ellis Lar- 
kins' "Duologue," Zoot Sims & Bob 
Brookmeyer's "Tonite's Music To- 
day" and "Lee Konitz in Harvard 
S uare." 

the city of Brisbane, where the movie 
has an ultra -cult following. 

However, it was a brief clip of 
"Time Warp" in the movie "Fame" 
which rekindled interest and 
prompted Festival to drag out a 

dusty film clip and reissue the track 
as a single. 

After three screenings of the clip 
on the powerful Countdown TV 
show, the song was No. 1 in Ade- 
laide and Perth and top five in Mel- 
bourne and Sydney. Ironically, the 
only city where it has not yet broken 
is Brisbane. 

The hit status of "Time Warp" has 
been reflected in the move by Hoyts 
Cinema chain to take "The Rocky 
Horror Picture Show" film out of 
late night runs and reopen it at ma- 
jor city cinemas on a five- shows -a- 
day basis. As a "midnight special." 
the film had an enormous following 
in the Sydney gay community and at 
one point the fire brigade was called 
in to stop patrons lighting candles in 
the theater during the screening. 

In a similar feat last year, Festival 
took a five- year -old concept album 
on Safari called "The Butterfly Ball" 
and charted the title track, sung by 
Ronnie James Dio, as a top five hit. 

"Who cares if it's not the hottest 
and the latest? A hit's a hit, no matter 
how old it is," says national label 
manager Glen Hansford. "We work 
all our catalog, not just new releases. 
Who knows where a hit can be 
found ?" 

International 

Motown Signs 

New License 

Network Set 

HAPPY BROTHERS -Italy's de Angelis brothers, known professionally as Oli- 
ver Onions, collect a gold disk for West German sales of their self -penned 

"Santa Maria" hit, which has passed the 500,000 mark. 

Soviet Government Keeps 
Tabs On Disco Movement 

By VADIM YURCHENKOV 

MOSCOW -With discotheques 
proving an increasingly popular lei- 
sure pursuit for Russian youth, spe- 
cially as the overall entertainment 
scene here is barren, the Soviet disco 
industry itself is currently under 
very close scrutiny. 

Governmental, public and social 
organizations are working together 
to investigate the programming, fi- 
nancial and background aspects of 
the disco chains. 

But it has to be appreciated that 
Russian discos differ from those in 
the West. Many of them here are 

The piece of furniture is composed by two shelves 
(plus six items ref. 1076): 

-a base 
-a support for record -player, records etc. 
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non -professional, making virtually 
no profits, and are built into univer- 
sities, colleges, clubs, trade union 
cultural centers and so on. 

There's a broader programming 
pattern in Russia, too, with disco 
music and dancing lined up along- 
side jazz, folk country and even clas- 
sical input, linked with films and 
slides. 

To dig deeper into the Russian 
disco phenomenon, a conference 
was staged in Moscow with dele- 
gates from the Ministry of Culture, 
the Central Council of Trade 
Unions, Melodiya Records and gov- 
ernment cultural association Kom- 
somol. 

A ministry of culture official said 
future discotheque development 
was being planned by various inter- 
ested parties. As a starter, a national 
council for disco coordination is 
being organized, its main role to 
draw up a list of rules governing na- 
tional disco activities. 

Also planned is a national disco 
competition for 1981 -82, sponsored 
by the ministry, trade unions, Kom- 
somol and the publications Sovets- 
kaya Kul'tura and Komsomolskaya 
Pravda. This looks like it's building 
into a massive project, involving dis- 
cos throughout the vast Russian fed- 
erated republic. 

Komsomol plays a big part in 
disco developments here. Its publi- 
cation, "Youth Variety," runs a spe- 
cial advice column to guide disco 
operators and because lighting and 
sound equipment remain a big 
problem in Russia, Komsomol is 
sponsoring a team of engineers from 

(Continued on page 88) 

Protesting Hike 
Continued from page 85 

WEA U.K. has come into line 
with other majors in dropping rec- 
ommended prices but will advise 
dealers of "catalog prices" based on 
British Market Research Bureau 
survey of salesman feedback and 
national retail prices. 

The company is also modifying its 
two -tier price system which has a 
price of roughly $7 for new releases 
and $5.60 for catalog, so that new re- 
leases will no longer automatically 
become catalog items after three 
months. but instead at "corporate 
discretion." However. the company 
is to use the lower dealer price as a 

means of promoting new releases by 
new acts. 

WEA is also dropping the price on 
its mid -price albums, down to ap- 
proximately $4.20. 

LONDON - Motown Records' 
network of European licensees is 
completed with the finalizing of a 
deal for the Scandinavian territories 
with the recently set -up Scangroùp 
Records, which links as a working 
group Grammofon Electra in Swe- 
den, Hede Nielsen in Denmark, Dis- 
cophon in Finland and Disco in 
Norway. 

The Motown deal was finalized 
by the group following a visit by 
James Fisher. Motown's London - 
based general manager. First re- 
leases under the deal, effective Jan. 
1, will be new singles by Diana Ross 
and Stevie Wonder. 

Says Hans Ove Eriksson, manag- 
ing director of Grammofon Electra: 
"It's a three -year contract, signed 
jointly with the four companies 
within Scangroup, and we are very 
keen about it because we need the 
new blood that Motown will feed 
into our operation." 

The four companies have worked 
together as licensing partners for the 
past eight years, but it was just this 
year that it formally became a work- 
ing group. 

Electra in Sweden has represented 
RCA since 1956 and also Decca, 
though the latter goes to PolyGram 
from the new year. 

Eriksson says the Scangroup oper- 
ation will have a central label man- 
ager for Motown in Scandinavia. 

Motown's new European repre- 
sentation (Billboard, Oct. 25, 1980) 
started with the announcement that 
the company was leaving EMI in 
several key territories in favor of 
working with independents. It 
switched to Bellaphon exclusively in 
West Germany and Austria, and 
Vogue exclusively in France and 
Benelux. Bellaphon and Vogue were 
named non- exclusive licensees in 
Switzerland. 

Diana Ross's album "Diana" has 
already topped the Swedish chart 
and Wonder's "Hotter Than July" is 
already his most successful album in 
that territory. 

Gold Awards 
Continued from page 85 

uneasy company of its less sophis- 
ticated rivals. 

Gold awards in the international 
category went to Celi Bee, Electric 
Light Orchestra's "Discovery," 
Streisand's "Greatest Hits Vol. II" 
and Anita Ward's "Songs of Love" 
(all CBS /Sony); "Anne Murray 
Collection," Murray's "New Kind 
Of Feelings," and "Golden Top 
Hits" (EMI); Abba's "Voulez 
Vous," the Carpenters' "Classics," 
Eruption's "Leave A Light "and 
Randy Vanwarmer's "Warmer" 
(PolyGram); and "Disco Disc." 
"Platinum 2" and "Platinum 3" 
(WEA). 

International platinum awards 
were less numerous. Barry Mani - 
low's "Greatest Hits" and "Let's 
Keep It That Way," from Anne 
Murray (EMI); Bee Gees' "Greatest 
Hits," Boney M's "Oceans of Fan- 
tasy" and "Polyester 5" (PolyGram); 
Rod Stewart's "Greatest Hits" 
(WEA) and "Very Best of the Old- 
ies" (Pacific Music) made up the list. 

While the international tally may 
seem to indicate the nature of the 
Hong Kong market. more revealing 
is the local pattern of awards, the 
majority in Chinese, and all by Chi- 
nese artists, from child stars to local 
opera and television popular histor- 
ical romances. 
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BRITAIN 
(Courtesy of Music Week) 

As of 12/27/80 
SINGLES 

This Last 
Week Week 

1 2 THERE'S NO ONE QUITE LIKE 
GRANDMA, St. Winfred's School 
Choir, MFP 

2 1 STARTING OVER, John Lennon, 
Geffen 

3 3 STOP THE CAVALRY, Jona Lewie, 
Stiff 

4 NEW HAPPY CHRISTMAS (WAR IS 

OVER), John Lennon, Apple 
5 4 SUPER TROUPER, Abba, Polydor 
6 5 DE DO DO DO, DE DA DA DA, 

Police, A &M 
7 10 ANT MUSIC, Adam & Ants, CBS 
8 6 EMBARRASSMENT, Madness, Stiff 
9 NEW IMAGINE, John Lennon, Parlophone 

10 9 RUNAWAY BOYS, Stray Cats, Arista 
11 7 BANANA REPUBLIC, Boomtown 

Rats, Ensign 
12 15 LIES, Status Quo, Vertigo 
13 18 RABBIT, Chas and Dave, Rockney 
14 13 LADY, Kenny Rogers, United Artists 
15 12 FLASH, Queen, EMI 
16 8 TO CUT A LONG STORY SHORT, 

Spandau Ballet, Reformation 
17 27 NEVER MIND THE PRESENTS, 

Barron Knights, Epic 
18 19 LOVE ON THE ROCKS, Neil 

Diamond, Capitol 
19 24 OVER THE RAINBOW, Matchbox, 

Magnet 
20 14 THE TIDE IS HIGH, Blondie, 

Chrysalis 
21 11 DO YOU FEEL MY LOVE, Eddie 

Grant, Ensign 
22 25 LONELY TOGETHER, Barry Manilow, 

Arista 
23 31 TOO NICE TO TALK TO, Beat, Go 

Feet 
24 34 DO NOTHING, Specials, 2 -Tone 
25 16 CELEBRATION, Kool & Gang, De -Lite 
26 23 DON'T WALK AWAY, Electric Light 

Orchestra, Jet 
27 17 ROCK 'N' ROLL AIN'T NOISE 

POLLUTION, AC /DC, Atlantic 
28 35 THIS WRECKAGE, Gary Numan, 

Beggars Banquet 
29 36 IT'S HARD TO BE HUMBLE, Mac 

Davis, Casablanca 
30 26 I COULD BE SO GOOD FOR YOU, 

Dennis Waterman, EMI 
31 39 WHO'S GONNA ROCK YOU, Nolans, 

Epic 
32 30 DECEMBER WILL BE MAGIC, Kate 

Bush, EMI 
33 33 LOOKING FOR CLUES, Robert 

Palmer, Island 
34 32 BLUE MOON, Showaddywaddy, 

Arista 
35 21 I'M COMING OUT, Diana Ross, 

Motown 
36 38 LORRAINE, Bad Manners, Magnet 
37 40 IF I COULD ONLY MAKE YOU CARE, 

Mike Berry, Polydor 
38 22 THE EARTH DIES SCREAMING, 

UB40, Graduate 
39 20 NEVER KNEW LOVE LIKE THIS 

BEFORE, Stephanie Mills, 20th 
Century 

40 NEW RUNAROUND SUE, Racey, Rak 

ALBUMS 
1 1 SUPER TROUPER, Abba, Epic 
2 2 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
3 3 GREATEST HITS, Dr. Hook, Capitol 
4 5 MANILOW MAGIC, Barry Manilow, 

Arista 
5 7 ZENYATTA MONDATTA, Police, 

A &M 
6 4 GUILTY, Barbra Streisand, CBS 
7 6 NOT THE 9 O'CLOCK NEWS, 

Various, BBC 
8 10 20 GOLDEN GREATS, Ken Dodd, 

Warwick 
9 8 BARRY, Barry Manilow, Arista 

10 11 INSPIRATION, Elvis Presley, K -tel 
11 12 CLASSICS FOR DREAMING, James 

Last, Polydor 
12 13 AUTOAMERICAN, Blondie, Chrysalis 
13 14 ABSOLUTELY, Madness, Stiff 
14 9 CHART EXPLOSION, Various, K -tel 
15 22 KING OF WILD FRONTIER, Adam & 

Ants, CBS 
16 15 THE JAZZ SINGER, Neil Diamond, 

Capitol 
17 18 FOOLISH BEHAVIOUR, Rod Stewart, 

Riva 
18 21 AXE ATTACK, Various, K -tel 
19 20 20 NO. 1 HITS, Brotherhood of 

Man, Warwick 
20 17 FLASH GORDON, Queen, EMI 
21 25 SLADE SMASHES, Slade, Polydor 
22 26 MAKING WAVES, Nolans, Epic 
23 16 SOUND EFFECTS, Jam, Polydor 
24 28 THE LEGENDARY BIG BANDS, 

Various, Ronco 
25 19 SANDINISTA, Clash, CBS 
26 27 COUNTRY LEGENDS, Various, Ronco 
27 29 SIGNING OFF, UB40, Graduate 
28 30 JUST SUPPOSIN', Status Quo, 

Vertigo 
29 24 HOTTER THAN JULY, Stevie 

Wonder, Motown 
30 23 BEAUTIFUL SUNDAY, Lena Martell, 

Ronco 
31 NEW REGGATTA DE BLANC, Police, A &M 
32 32 THE LOVE ALBUM, Various, K -tel 
33 NEW BRIGHT LIGHTS, Showaddywaddy, 

Arista 

34 33 

35 34 
36 NEW 

37 NEW 

38 NEW 

39 38 
40 35 

SCARY MONSTERS, David Bowie, 
RCA 

GOLD, Three Degrees, K -tel 
PEACE IN THE VALLEY, Various, 

Ronco 
FLESH AND BLOOD, Roxy Music, 

Polydor 
BAT OUT OF HELL, Meat Loaf, 

Epic /Cleveland Intl. 
THE RIVER, Bruce Springsteen, CBS 
NEVER FOREVER, Kate Bush, EMI 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 12/29/80 
SINGLES 

This Last 
Week Week 

1 1 SUPER TROUPER, Abba, Polydor 
2 2 WOMAN IN LOVE, Barbra Streisand, 

CBS 
3 3 SANTA MARIA, Roland Kaiser, 

Hansa 
4 4 ANGEL OF MINE, Frank Duval 

Orchestra, Teldec 
5 6 EL DORADO, Goombay Dance Band, 

CBS 
6 8 UEBER SIEBEN BRUECKEN MUSST 

DU GEHN, Peter Maffay, 
Metronome 

7 7 SANTA MARIA, Oliver Onions, 
Polydor 

8 9 MORE THAN I CAN SAY, Leo Sayer, 

Chrysalis 
9 5 WHAT YOU'RE PROPOSIN', Status 

Quo, Vertigo 
10 12 ANOTHER ONE BITES THE DUST, 

Queen, EMI 
11 11 JOHN AND MARY, Robert Pamler, 

Island 
12 23 (JUST LIKE) STARTING OVER, John 

Lennon, Geffen 
13 10 FEELS LIKE I'M IN LOVE, Kelly 

Marie, PRT 
14 14 OH YEAH, Roxy Music, Polydor 
15 13 PASSION, Rod Stewart, Warner 

Bros. 
16 15 MASTER BLASTER, Stevie Wonder, 

Motown 
17 20 LEB WOHL, Michael Holm, RCA 

18 19 LIFE IS FOR LIVING, Barclay James 
Harvest, Polydor 

19 25 BANANA REPUBLIC, Boomtown 
Rats, Ensign 

20 NEW WENN ICH DICH NICHT HAETTE, 
Karel Gott, Polydor 

21 16 UPSIDE DOWN, Diana Ross, Motown 
22 18 THE TIDE IS HIGH, Blondie, 

Chrysalis 
23 21 CELEBRATION, Kool & Gang, De -Lite 
24 24 TEN O'CLOCK POSTMAN, Secret 

Service, Strand 
25 17 DIE FRAU DIE DICH LIEBT, Gitte, 

Global 
26 27 LOVING JUST FOR FUN, Kelly 

Marie, PRT 
27 28 CHILDREN OF PARADISE, Boney M, 

Hansa 
28 22 FOR YOUR LOVE, Peter Kent, EMI 

29 26 BABOOSHKA, Kate Bush, EMI 

30 NEW HELL'S BELLS, AC /DC, Atlantic 

ALBUMS 
1 2 TRAEUMEREIEN 2, Richard 

Clayderman, Telefunken 
2 1 SUPER TROUPER, Abba, Polydor 
3 4 LIEDER DER BERGE, Heino, EMI 

4 3 REVANCHE, Peter Maffay, 
Metronome 

5 5 JAMES LAST SPIELT ROBERT 
STOLZ, James Last, Polydor 

6 6 GUILTY, Barbra Streisand, CBS 

7 11 STAR UND STIMME, Alexandra, 
Phonogram 

8 9 TRAEUMEREIEN, Richard 
Clayderman, Telefunken 

9 7 THE TURN OF A FRIENDLY CARD, 
Alan Parsons Project, Arista 

10 8 ROCK SYMPHONIES, London 
Symphony Orchestra, K -tel 

11 NEW DOUBLE FANTASY, John Lennon & 
Yoko Ono, Geffen 

12 10 ZENYATTA MONDATTA, Police, 
A &M 

13 13 BACK IN BLACK, AC /DC, Atlantic 
14 NEW HITPARADE DER SCHLUEMPFE, Die 

Schluempfe, K -tel 

15 16 PARIS, Supertramp, A &M 
16 15 THEIR GREATEST HITS, Diana Ross 

& Supremes, Arcade 
17 18 MAKING MOVIES, Dire Straits, 

Vertigo 
18 17 JUST SUPPOSIN', Status Quo, 

Vertigo 
19 12 D'R RHING EROP, D'RHING ERAF, 

De Blaeaeck Foeoess, EMI 

20 NEW NEVER FOREVER, Kate Bush, EMI 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 12/22/80 
SINGLES 

This Last 
Week Week 

1 1 SHADDAP YOU FACE, Joe Dolce 
Music Theatre, Astor 

2 8 (JUST LIKE) STARTING OVER, John 
Lennon, Geffen 

3 2 WOMAN IN LOVE, Barbra Streisand, 
CBS 

4 3 THE TIME WARP, Rocky Horror 
Picture Show, Interfusion 

5 4 DON'T STAND SO CLOSE TO ME, 
Police, A &M 

6 9 THE TIDE IS HIGH, Blondie, 
Chrysalis 

7 5 MASTER BLASTER, Stevie Wonder, 
Motown 

8 6 ANOTHER ONE BITES THE DUST, 

Queen, Elektra 
9 7 FEELS LIKE I'M IN LOVE, Kelly 

Marie, Precision 
10 12 CAN YOU FEEL IT, Jacksons, Epic 
11 11 ROCK HARD, Suzie Quatro, 

Dreamland 
12 16 STATE OF THE HEART, Mondo 

Rock, Avenue 
13 10 DREAMIN', Cliff Richard, EMI 
14 13 YOU SHOOK ME ALL NIGHT LONG, 

AC /DC, Albert 
15 NEW DUNCAN, Slim Dusty, Columbia 
16 17 SO LONG, Fischer Z, United Artists 
17 14 THE WANDERER, Donna Summer, 

Geffen 
18 NEW JESSIE, Carly Simon, Warner Bros. 
19 NEW LADY, Kenny Rogers, United Artists 
20 15 KISS ARMY /NORMDRUM, Norman 

Gunston, 7 Records 

ALBUMS 
1 6 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
2 1 GUILTY, Barbra Streisand, CBS 

3 2 ZENYATTA MONDATTA, Police, 
A &M 

4 7 ALWAYS, Willie Nelson, CBS 

5 4 LIVE, Eagles, Asylum 
6 3 HOTTER THAN JULY, Stevie 

Wonder, Motown 
7 5 ICE HOUSE, Flowers, Regular 
8 14 SUPER TROUPER, Abba, RCA 
9 8 GREATEST HITS, Anne Murray, 

Capitol 
10 10 THE BEST OF KENNY ROGERS, 

VOL. II, United Artists 
11 12 FOOLISH BEHAVIOUR, Rod Stewart, 

Warner Bros. 
12 19 AUTOAMERICAN, Blondie, Chrysalis 
13 9 SCARY MONSTERS, David Bowie, 

RCA 
14 16 MAKING MOVIES, Dire Straits, 

Vertigo 
15 11 BACK IN BLACK, AC /DC, Albert 
16 13 HAWKS AND DOVES, Neil Young, 

Reprise 
17 NEW 1980 THE SUMMER, Various Artists, 

EMI 
18 17 MONTY PYTHON'S CONTRACTUAL 

OBLIGATION ALBUM, Charisma 
19 15 TRIUMPH, Jacksons, Epic 
20 18 PARIS, Supertramp, A &M 

ITALY 
(Courtesy Germano Ruscitto) 

As of 12/23/80 
SINGLES 

This Last 
Week Week 

1 2 YOU AND ME, Spargo, Baby /CGD- 
MM 

2 1 UPSIDE DOWN, Diana Ross, 
Motown/EMI 

3 3 MASTER BLASTER (JAMMIN'), 
Stevie Wonder, Motown /EMI 

4 5 DON'T STAND SO CLOSE TO ME, 
Police, A &M /CGD -MM 

5 10 THE WANDERER, Donna Summer, 
Geffen /WEA 

6 7 COULD YOU BE LOVED, Bob Marley 
& Wailers, Island /Ricordi 

7 9 COSTA FARAI, Pupo, Baby /CGD -MM 
8 4 AMICO, Renato Zero, Zerolandia/ 

RCA 
9 14 BABOOSHKA, Kate Bush, EMI 

10 6 MANY KISSES, Krisma, Polydor/ 
PolyGram 

11 NEW HOW LONG, Lipps Inc., Casablanca/ 
PolyGram 

12 12 GIVE ME THE NIGHT, George 
Benson, Warner Bros. /WEA 

13 8 FIRENZE (CANZONE TRISTE), Ivan 
Graziani, Numero Uno /RCA 

14 13 TAKE YOUR TIME (DO IT RIGHT), 
The SOS Band, Tabu /CGD -MM 

15 NEW ANNA DAI GAPPELLI ROSSI, I 

Ragazzi Dai Cappelli Rossi, CBS/ 
CGD -MM 

16 18 TI AMO PERO, Riccardo Fogli, 
Paradiso /CGD -MM 

17 NEW LA BALENA, Orietta Berti, Cinevox 
18 NEW WOMAN IN LOVE, Barbra Streisand, 

CBS /CGD -MM 
19 11 OLYMPIC GAMES, Miguel Bose, 

CBS /CGD -MM 
20 NEW ANCHE NO FACCIAMO PAGE, Viola 

Valentino, Paradiso /CGD -MM 

HOLLAND 
(Courtesy BUMA /STEMRA) 

As of 12/22/80 
SINGLES 

This Last 
Week Week 

1 1 SANTA MARIA, Roland Kaiser, Fleet 
2 5 CELEBRATION, Kool & Gang, De -Lite 
3 3 LOLA, The Kinks, Arista 
4 2 SUPER TROUPER, Abba, Polydor 
5 10 PASSION, Rod Stewart, Warner 

Bros. 
6 NEW BAGGY TROUSERS, Inelco, VIP 
7 7 MY NUMBER ONE, Luv', CNR 
8 NEW THE TIDE IS HIGH, Blondie, 

Chrysalis 
9 8 IK LOG OP M'N KUSSEN STIL TE 

DROMEN, Hepie En Hepie, Philips 
10 NEW DE DO DO DO, DE DA DA DA, 

Police, A &M 

ALBUMS 
1 1 SUPER TROUPER, Abba, Polydor 
2 4 WHEN A MAN LOVES A WOMAN, 

Percy Sledge, K -tel 
3 2 GUILTY, Barbra Streisand, CBS 
4 3 OP HUN GETRAPT, Koot En Bie, 

Philips 
5 9 ZENYATTA MONDATTA, Police, 

A &M 
6 10 A TOUCH OF DON WILLIAMS, K -tel 

7 NEW DOUBLE FANTASY, John Lennon & 
Yoko Ono, Geffen 

8 8 FOOLISH BEHAVIOUR, Rod Stewart, 
Warner Bros. 

9 6 MAAL NATIONAAL, Various, K -tel 

10 NEW SIMPLY THE BEST, Lee Towers, K- 

tel 

SWEDEN 
(Courtesy GFL) 
As of 1/9/81 

SINGLES 
This Last 
Week Week 

1 1 NAR VI TVA BLIR EN, Gyllene Tider, 
EMI 

2 2 WOMAN IN LOVE, Barbra Streisand, 
CBS 

3 6 (JUST LIKE) STARTING OVER, John 
Lennon, Geffen 

4 7 ARE YOU LONESOME TONIGHT, 
Elvis Presley, RCA 

5 4 SOMMARNATT, Snowstorm, Mariann 
6 3 MASTER BLASTER, Stevie Wonder, 

Motown 
7 9 DU LEVER BARA EN GANG, Noice, 

Sonet 
8 5 PASSION, Rod Stewart, Warner 

Bros. 
9 NEW LATE AT NIGHT, Maywood, CBS 

10 NEW ASA BODEN, Byfanarna, EMI 

ALBUMS 
1 1 SUPER TROUPER, Abba, Polar 
2 2 GUILTY, Barbra Streisand, CBS 

3 7 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
4 5 LINDEMAN GOKAR ANYO, Hasse 

Och Tage, Svenska Ljud 
5 4 HOTTER THAN JULY, Stevie 

Wonder, Motown 
6 6 BEDARANDE BARN AV SIN TID, 

Noice, DSonet 
7 3 FOOLISH BEHAVIOUR, Rod Stewart, 

Warner Bros. 
8 NEW FAN PYX, Boppers, SOS 

9 10 THE RIVER, Bruce Springsteen, CBS 

10 8 MAKING MOVIES, Dire Straits, 
Vertigo 

ISRAEL 
(Courtesy Reshet Gimmel /IBA) 

As of 12/26/80 
SINGLES 

This Last 
Week Week 

1 1 WOMAN IN LOVE, Barbra Streisand, 
CBS 

2 2 SUPER TROUPER, Abba, Epic 
3 3 PASSION, Rod Stewart, Riva 
4 4 STARTING OVER, John Lennon, 

Geffen 
5 5 LADY, Kenny Rogers, Liberty 
6 6 GUILTY. Barbra Streisand & Barry 

Gibb, CBS 
7 7 HUNGRY HEART, Bruce 

Springsteen, CBS 

8 NEW DE DO DO DO DE DA DA DA, Police, 
A &M 

9 NEW DO YOU FEEL MY LOVE, Eddy 
Grant, Ensign 

10 8 I'M COMING OUT, Diana Ross, 
Motown 

ALBUMS 
1 1 GUILTY, Barbra Streisand, CBS 

2 4 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
3 2 HOTTER THAN JULY, Stevie 

Wonder, Motown 
4 3 SUPER TROUPER, Abba, Epic 
5 5 BEHIND MY GLASSES, Arik Einstein, 

CBS 
6 6 THE GAME, Queen, EMI 

7 10 ISRAEL CHILDREN SONG FESTIVAL 
NO. 11, Various, Isradisc 

8 9 THE WANDERER, Donna Summer, 
Geffen 

9 7 XANADU, Soundtrack, Jet 
10 8 NEVER FOREVER, Kate Bush, EMI 

NEW ZEALAND 
(Courtesy Record Publications) 

This Last 
Week Week 

1 NEW SHADDAP YOUR FACE, Joe Dolce, 
Polydor 

2 1 HE'S SO SHY, Pointer Sisters, 
Planet 

3 NEW (Just Like) STARTING OVER, John 
Lennon, Geffen 

4 2 DON'T STAND SO CLOSE TO ME, 
Police, A &M 

5 NEW I'M COMING OUT, Diana Ross, 
Motown 

6 NEW LADY, Kenny Rogers, Liberty 
7 4 MASTER BLASTEIR, Stevie Wonder, 

Motown 
8 10 BABOOSHKA, Kate Bush, EMI 

9 3 GONNA GET ALONG WITHOUT YOU 

NOW, Viola Wills, Ariola 
10 9 I THINK IT'S GOING TO RAIN, 

UB40, Graduate 

As of 12/21/80 
SINGLES 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

ALBUMS 
1 GREATEST HITS, Kenny Rogers, 

Liberty 
NEW DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
4 FOOLISH BEHAVIOUR, Rod Stewart, 

Warner Bros. 
2 GUILTY, Barbra Streisand, CBS 

NEW SUPER TROUPER, Abba, RCA 

3 MAKING MOVIES, Dire Straits, 
Vertigo 

6 ZENYATTA MONDATTA, Police, 
A &M 

7 GIVE ME THE NIGHT, George 
Benson, Warner Bros. 

5 TRUE COLOURS, Split Enz, Polydor 
9 HOTTER THAN JULY, Stevie 

Wonder, Motown 

BELGIUM 
(Courtesy HUMO) 

As of 1/9/81 
SINGLES 

This Last 
Week Week 

1 4 SANTA MARIA, Roland Kaiser, Ariola 
2 1 SUPER TROUPER, Abba, Vogue 
3 5 QUAND LES ZOSIAUX, Urbanus Van 

Anus, Philips 
4 10 LOLA, The Kinks, Arista 
5 8 PASSION, Rod Stewart, Warner 

Bros. 
6 7 CELEBRATION, Kool & Gang, De -Lite 
7 2 WOMAN IN LOVE, Barbra Streisand, 

CBS 
8 NEW ROVER'S RETURN, Korgis, Dureco 
9 6 THE TIDE IS HIGH, Blondie, 

Chrysalis 
10 3 NEVER KNEW LOVE LIKE THIS 

BEFORE, Stephanie Mills, 20th 
Century 

ALBUMS 
1 1 SUPER TROUPER, Abba, Polydor 
2 2 GUILTY, Barbra Streisand, CBS 

3 3 IS ER TOEVALLIG EEN URBANUS IN 

DE ZAAL, Urbanus Van Anus, 
Philips 

4 5 FOOLISH BEHAVIOUR, Rod Stewart, 
Warner Bros. 

5 NEW DOUBLE FANTASY, John Lennon & 
Yoko Ono, Geffen 

SOUTH AFRICA 
(Courtesy Springbok Radio) 

As of 1/3/81 
SINGLES 

This Last 
Week Week 

1 1 WOMAN IN LOVE, Barbra Streisand, 
CBS 

2 2 MAN ON THE MOON, Ballyhoo, 
Trutone 

3 4 ANOTHER ONE BITES THE DUST, 
Queen, EMI 

4 3 DON'T STAND SO CLOSE TO ME, 
Police, A &M 

5 7 THE WANDERER, Donna Summer, 
Geffen 

6 6 GIVE ME THE NIGHT, George 
Benson, Warner Bros. 

7 5 UPSIDE DOWN, Diana Ross, Motown 
8 8 SHINE ON, Spirits Rejoice, Cafe 

Society 
9 10 LOVE ON THE ROCKS, Neil 

Diamond, Capitol 
10 NEW CAN YOU FEEL IT, Jacksons, Epic 

Publisher Buys 
Concert Agency 

87 

ZURICH In the year of its I01h 
anniversary. the major Swiss Concert 
agency Good New. has been sold to 
the Ringler publishing group, a cor- 
poration keen to build its interests in 

the entertainment industry. 
Good Nuys shareholders Freddy 

Burger and Peter Zunlstcg sold out 
to a group which. with several maga- 
zines and the biggest- circulation 

k." Swiss daily. ''Blic is in good shape 
to give promotional hack -up to con- 
cert attractions here. 

In the past, the Ringlet group has 

seemed ver\ s\ I1 pdthelie to Good 
News events. Havinra already a near - 
monopolistic position in the Swiss 
leisure press world. Ringirr now 
adds another monopoly in show 
promotion. 

Andre Bechir remains general 
manager of Good News and Urs 
Waecherli. Musikvertrieb promo- 
tion manager here. is joining the 
staff. Burner and Zumstcg will con- 
centrate their efforts on their main 
acts. Udo Juerecns and Pepe Lien - 
hard respectively. 
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International 

Greek Rockers Hold 
Promise, Say Labels 

By JOHN CARR 
ATHENS -Supporters of Greek 

rock music look to the new year with 
optimism. After years of depending 
on international product, often at 
the expense of good local talent, 
Greek bands will be showcased in 
the local and world marketplace, in- 
cluding the U.S. 

Record company executives here 
are suddenly waxing lyrical about 
the quality of many local rock 
groups and are rushing to sign as 
many as can put a salable album to- 
gether. 

From long -established acts such 
as Socrates to new units such as 
Apokalypsis, they're being brought 
off the stages of Sunday matinee 
concerts and ushered into the 
recording studios. And with heart- 
ening results, according to Minos 
Matsas Records, which claims to be 
the front runner company in build- 
ing up local rock act prestige. 

Says Mikis Korinthios, who is 
both Minos Matsas rock specialist 
executive and disk jockey: "I believe 
we've cornered at least 90"k of the lo- 
cal acts of any value." 

Minos Matsas is particularly 
hopeful about Socrates. a long -time 
favorite band in Greece. and has ex- 
ported a trial order of its latest al- 
bum to Philadelphia -based inde- 
pendent promoter Hercules. Other 
Matsas artists enjoying considerable 
local success are Waiting For Some- 
thing. Dimitris Poulikakos and Taxi. 

A promising new group is Apok- 

alypsis, for which the company 
claims there is a build -up of demand 
in Athens stores, even though the 
band's debut album is not formally 
released. 

Now Greece's other companies 
are scrambling onto the rock 'n' roll 
wagon. EMI, for instance, has been 
promoting its group Spyridoula for 
a couple of years, with success, and 
this unit, along with new group 
Sharp Ties, will hopefully represent 
Greece's version of "new wave." 

EMI says it has been plowing 
profits from its established inter- 
national repertoire back into local 
rock. but adds: "It's still too early to 
tell if the investment will pay off." 

CBS Greece has been carefully 
screening local rock acts and so far 
has selected two, as yet unnamed, for 
the studios. Miltos Karadsas, a &r 
manager. says: "A whole queue of 
groups have passed through my of- 

(Continued on page 89) 

6X6 TAPES 
BOW IN U.K. 

LONDON -Chrysalis Records is 
the first U.K. company to use the 
new six -inch by six -inch cassette 
package currently being tested in the 
U.S. with Blondie, Barbra Streisand 
and Barry Manilow product. First 
release here is Blondie's "Auto - 
american." 

Doug D'Arcy, Chrysalis manag- 
ing director, says: "We think cassette 
marketing certainly needs alteration 
and adaptation to suit changing 
market conditions and the needs of a 
new generation of tape users. We're 
also sure that cassettes will take an 
increasingly big share of overall 
sales." 

Chrysalis says the new format 
gives more area for graphics, allow- 
ing a direct 50% reduction of album 
artwork "and makes an impressive 
display encouraging people to 
browse. 

"Additionally, it allows all the in- 
formation on the album sleeve to be 
reproduced on the cassette, a vital 
factor with cassette and album 
prices being now so comparable." 

As Russia's Discos Grow, 
So Does State's Scrutiny 

Continued from page 86 

Armenia who design new kinds of 
equipment locally. 

Yuri Tomilin, a youth club and 
disco head operator in Zhukovsky. 
said a major problem was that much 
of the amplification and audio 
equipment manufactured nationally 
in Russia was of insufficient power 
and range. What is needed, he said, 
is 100 -watt and 200 -watt amplifica- 
tion and audio systems, plus stereo 
mixing units, to be developed by a 
national company. 

Since 1977. the Polish Unitra 
company has supplied disco con- 
soles and other equipment to the So- 
viet Union. Only large cultural cen- 
ters and professional entertainment 
facilities, however. have it installed. 
For the thousands of amateur or 
semi- professional discos, ordinary 
tape playback and audio equip- 
ment, and record players are used. 
Consoles are often home -made. 

Disco operators are trained at the 
Leningrad State Institute of Culture. 

Hong Kong Festivals Rich, Varied 
HONG KONG -In recent years, a 

considerable amount of money has 
been spent on the promotion of mu- 
sical and cultural events by the Ur- 
ban Council. the body. part elected 
and part appointed. that runs Hong 
Kong's recreational activities. 
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Billboard® 
The #1 Music Trade Publication with the 

most comprehensive charts in the industry. 

By KEITH ANDERSON 

This fall, there was the usual 
grandiose Festival of Asian Arts. 
which has spread its net still wider. 
this year enmeshing Australian 
Aborigines and Turks, as well as the 
usual batches of Sri Lankans. Thais 
and Filipinos. A further discreet 
novelty was participation from Pe- 
king, with the appearance here of 
the Second Company of Peking Op- 
era from the Chinese capital. 

The Asian Arts Festival, of which 
this was the fifth, concentrates 
largely on folk- dance. ethnic and 
touristic. a medium that bridges 
linguistic barriers in a city where 
many languages are heard, but only 
one fully understood. 

On this Festival. the Urban Coun- 
cil of Hong Kong is said to have 
staked some $750,000, a high pro- 
portion of the rate -payers' money. In 
terms of box -office. the events 
staged in the comfort of the concert 
hall are a success, although artistic- 
ally the formula to which the Festi- 
val works badly needs expansion. 

One clue towards a possible direc- 
tion the annual festival might take 
was the inclusion this year of a Can- 
tonese version of the Japanese play 
"Rashomon." with simultaneous 
translation into English through 
headphones. The possession of the 
necessary hardware, if not the exper- 
tise, will make some attempt at more 
literary transcultural events possible 
in the future. 

The other festival in the Hong 
Kong calendar is the International 
Arts Festival. which takes place over 
the period of the Chinese New Year, 
and is run by a committee on which 
local tycoons are well represented. 
but without the control or financing 
of the Urban Council, whose prem- 
ises are used for many of the presen- 
tations. 

The program of the coming Arts 
Festival. under the administration of 
the London impresario Hubert 
Willis, has just been announced. and 
shows a return to a richer and more 
varied form than in last year's rather 
disappointing jamboree. 

In 1981. then, the Arts Festival is 
to bring two full symphony orches- 
tras, the Halle from Manchester, 
England, and the Swedish Radio 
Symphony Orchestra. Soloists in- 
clude John Lill, Michel Beroff, Mor- 
ris Belkin, and the young English 
product of the Yehudi Menuhin 

School. Nigel Kennedy. There will 
be recitals by the Music Group of 
London and the Songmakers' Alma- 
nac and also jazz from the Austral- 
ian Burrows /Golla duo and big 
band sounds from the Midnite Fol- 
lies Orchestra. 

courses running some 260 hours cov- 
ering such topics as youth sociology, 
the history of Soviet and inter- 
national pop music and disco- 
graphies. 

Piotr Shabanov, director -general 
of Melodiya Records, told the con- 
ference that the state company had 
started issuing a series of disco rec- 
ords. Already out are "Disks Are 
Whirling" by the Red Poppies group 
and "Our Disco" by the Verasy rock 
band. 

A new Melodiya series will fea- 
ture special disco music specifically 
aimed at use in discotheques, and it 
will be backed by a big marketing 
campaign. Shabanov called for the 
creation of more local disco -song 
contests, particularly as an encour- 
agement for amateur and student 
composers. 

The Novosibirsk Trade Union re- 
gional council put forward the idea 
of a chain of disco loan centers. 
stocking disco material and equip- 
ment and supplying area discos with 
material and equipment and supply- 
ing area discos with music, informa- 
tion, films and slides. One such cen- 
ter has already been set up in 
Novosibirsk. including a recording 
studio, with duplicating facility, 
photograph laboratory , and a stock 
of 2,000 albums and tapes. 

This meeting provided a first op- 
portunity to discuss the disco indus - 
try at national levels and the basic 
aim was to help the business to be- 
come a stable and professional up- 
to -date area of entertainment. 

That's the size of the 
Worldwide Spanish- Language 

Music /Record/Tape /Equipment Market 
reached by Billboard En Espanol 

Billboard En Espanol. A new, monthly 
communications link that reaches the makers in 
the lucrative, booming Spanish- language 
record /music industry. 
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Spanish- speaking world. Translations from 
Billboard English. Plus Billboard's regional and 
international charts on Latin product. 
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General News 
Rock Acts Waiting In Wings For Label Debuts In '81 

Continued front page 1 

Bunnymen on Sire /Warners, and 4 
Out Of 5 Doctors on the Nemperor 
label via Epic. 

Exotic names continue to be in 
vogue. Add to the above mentioned 
Adam & The Ants, Rodger & The 
Human Body. Doug & The Slugs, 
the Brains. the Barges and scads of 
acts still looking for major label affi- 
liation, such as the Dead Kennedys. 

Here's a label -by -label break- 
down on what to expect in the 
months to come, although record 
company officials are quick to point 
out that release dates are always sub- 
ject to change, if they are announced 
at all. 

Assistance in this story was pro- 
vided by Roman Kozak and Iry Licht - 
man in New York, and Jean Wil- 
liams, John Sippel, Jim McCullaugh, 
Ed Harrison and Cary Darling in Los 
Angeles. 

Atlantic is touting four new- 
comers, including the Sherbs, who 
make their U.S. debut after a period 
of self -imposed retirement following 
pop success Down Under. Other acts 
from Atlantic or its affiliated labels 
include Jah Malla, a New York - 
based group of Jamaicans who have 
been together nearly five years and 
have enjoyed some success on the 
college and new wave club scenes; 
song stylist Claudia, a mainstream 
pop act being produced by Erich 
Bulling and handled by the Scotti 
Bros.; and Fortress, a rock quartet 
signed on the recommendation of 
Ambrosia's Freddie Piro, although 
they had only been together for 
about 10 hours. 

Chrysalis has high hopes for 
Spandau Ballet, compared variously 
to Ultravox. David Bowie and Gary 
Numan. The group has had some 
U.K. chart success. Also coming 
from Chrysalis is Linz, a black r &b 
male duo, also from the U.K., who 
draw comparisons to Boz Scaggs 
and the Brothers Johnson. 

Greek Rockers 
Continued from page 88 

lice recently but haven't shown suf- 
ficient potential to make it big." 

But safely inside the CBS fold is 
Vlassis Bonatsos, who purveys a 
brand of soft rock which Karadsas 
feels is more amenable than hard 
rock when it comes to acceptance by 
the average Greek buyer. 

He says: "What we're looking for 
is a Greek type of rock, a sound that 
does not slavishly imitate the big for- 
eign groups. And we prefer our rock 
groups to sing in the Greek lan- 
guage." 

But on the latter point. he's 
against majority opinion inside the 
Greek recording companies that 
holds that English is the true Ian - 
guage of rock and is translatable into 
marketplace success. 

Mike Korinthios says: "The 
Greek language just isn't suited to 
rock. It doesn't have the feel." 
Agreeing with him are EMI and 
Music Box Records, the latter busily 
promoting three of its own local rock 
discoveries, the bands Mauve, Nemo 
and Delta. 

PolyGram Greece has Stavros. 
Logaridis, who mixes hard rock with 
new wave and old funk, but the 
company tends to rely more on bal- 
ladeers who often cross the rock bor- 
ders into MOR territory. 

The Greek WEA division is wait- 
ing to see which way the wind blows 
before taking on any local artists. 
But, overall, the industry here is con- 
vinced that the healthy wave of crea- 
tivity represented by so many new 
acts bodes well for the immediate fu- 
ture. 

In addition to Dexy's Midnight 
Runners and Sheena Easton, the 
Capitol family of labels offers new 
product from the Pages, Alan David, 
Ebonee Web, L.J. Reynolds, Mark 
Saffan & The Keepers and the 

Monks The label didn't have much 
info on most of the newcomers, but 
Dexy and Sheena are veterans of the 
U.K. charts, and are associated with 
the new wave over there. 

Island Records, distributed by 

Warners, plans a January debut for 
U -2, an Irish rock band whose im- 
port LP has been selling well here. 
Premier Talent is booking U -2 on a 
Northeast tour. Also coming from 
Island are LPs from the Rockats, a 

rockabilly quartet descended from 
Levi & The Rockats, and the Plas- 
tics, a Japanese group that has been 
touring with Talking Heads and the 
B -52s. 

(Continued on page 96) 
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This is the renowned combination of perfect 
studio technology and programme variety 
Renowned, because there is no-echnical problem that we wouldn't be able 
to solve for you - whether it is to transfer films to video, or production, 
or postproduction, or editing and vision -mixer -effects, or dubbing of 
various soundtracks, or mass video copies, or, or..., or... and that goes for 
all formats and systems. 

Renowned, because our range of software programs is just as diversified 
- feature films, action films, musical shows. You just name it - we solve 
it - colourful, imaginative, brilliant. 

We know what you value most. The more exacting your demands - the 
better suited we are to be yaur video partner. That is why we are known 
throughout Europe as one cf the most modern and efficient video and 
duplicating studios. You want to talk video? Talk to us. 
We supply programs - we scout programmes. 

Videoring GmbH, P. 0. Box 1167, 2106 Bendestorf, West Germany 

Technology Perfection - Perfected Programmes 
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Canada 

LENNON TRIBUTE -Fans light candles in honor of John Lennon during a me- 
morial tribute in Toronto organized by CHUM -FM. Nearly 35,000 fans braved 
sub -zero temperatures to honor Lennon at the Nathan Philip Square. Later, 
nearly 2,000 continued to pay homage by walking up Yonge St., candles lit, to 

the CHUM studios to sign a scroll to be presented to Yoko Ono. 

CALLED DAMAGING 

Content Regulations 
Assailed By Manager 

By DAVID FARRELL 
TORONTO -In a surprise move, 

Vancouver -based rock manager 
Bruce Allen has blasted Canadian 
content regulations as being ineffec- 
tive, even damaging. He is calling 
for a revision of the regulations 
which. he claims, would better serve 
the artistic community as well as 
broadcasters. 

Speaking at a license renewal 
hearing on the west coast, Allen's 
words have been widely hailed in 
the radio community here. largely 
because he is seen as being a heavy- 
weight rock manager with no vested 
interests in bending regulations to fit 
any particular style of radio format. 

In his speech. Allen said: "I be- 
lieve the Canadian content regu- 
lations are not doing the job most 
think they are. or the job most want 
them to do. 

"Rock music in Canada is not a 

way to get rich quickly. One of my 
clients is a band called Prism, which 
sells about 200.000 copies of every 
album it releases. It's on the road 
eight months of the year. Each mem- 
ber of the band makes about $30.000 
a year, that's all. And remember. 
their earnings don't last. Five years 
is considered a long time. 

"Out of the top 10 Canadian indi- 
viduals-and groups who are certified 
international stars. the vast majority 
had already achieved that status be- 
fore the Commission first intro- 
duced Canadian content quotas for 
radio in 1970. 

"The most important thing to ree- 

ognize about the CanCon regu- 
lations is that they've created a 

stigma in the minds of radio pro- 
grammers, in the ears of Canadian 
listeners and certainly in the inter- 
national arena. The stigma hurts our 
Canadian talent instead of helping 
them. 

"You are aware that CKLW 
Windsor was for a long time a major 
factor in breaking hits into America, 
especially into Detroit. They no 
longer have credibility in the U.S., at 
least as far as Canadian cuts are con- 
cerned. because the U.S. tipsheets 
and p.d.s know CKLW has to play 
them. whether they are hit bound or 
not. 

"It doesn't matter how much Ca- 
nadian Content you play, that in it- 
self doesn't generate Canadian hits. 
And a hit is what all of us on the cre- 
ative side are after. So, while Cana- 
dian content quotas help encourage 
the exposure of new performers who 
might not otherwise get any airplay 
at all, they don't in themselves con- 
tribute to a thriving national music 
industry, an industry built for better 
or worse on a foundation of hits." 

Allen laved out a three -point pro- 
posal to bring the regulations up to 
date. with the needs of record pro- 
ducers and broadcasters. He called 
for the elimination of restrictions on 
the "repeat" factor, dropping AM 
quotas by 10% to 20 %, and making it 
compulsory for all licensees to play a 

quota of non -gold material by new 
Canadian recording acts. 

A/C Hot Christmas Seller 
TORONTO -Adult contempo- 

rary recordings clearly sold well this 
Christmas in Canada in the year's 
biggest retail surge. 

Capitol appears to have had the 
best mix of hot titles in the last quar- 
ter, with reportedly close to a million 
unit sales on Kenny Rogers titles 
alone. His recent "Greatest Hits" 
package has been certified as selling 
400.000 units and Capitol has since 
advised that it has sold an additional 
100,000 units. 

Neil Diamond's EMI soundtrack 

album. "The Jazz Singer." mean- 
time has sold over 300,000 units, the 
company states. At the time Capitol 
released the sales figures, the movie 
had yet to open in Canada. 

Another crossover A/C LP that 
has sold extremely well for Capitol is 

Bob Seger's "Against The Wind." 
with CRIA certification figures pin- 
pointing sales of400,000 units. Anne 
Murray's "Greatest Hits." mean- 
time, has hit an all -time high for the 
lady singer here with 300,000 units 
sold as of a Dec. 1 sales reading. 

West Germany 
Ariola Ranked No. 1 In '80 Sales 
EMI- Electrola No. 2; Labels See Fewer '81 Releases 

HAMBURG - Munich -based 
Ariola was the most successful Ger- 
man record company in singles and 
albums during 1980, according to an 
analysis of local charts. It was fol- 
lowed in both configurations by 
EMI -Electrola. 

During the year, local companies 
released 2380 singles and 3,078 al- 
bums, an upturn on 1979 figures, 
but now most record company exec- 
utives look for a substantial reduc- 
tion in releases over the next 12 

months. 
Of the singles, 10.8% of the total 

made the charts with a slightly lower 
success ratio. 8.9 %, for the albums. 

Ariola's success in the singles sec- 
tor gave the company 20.5% of the 
total chart placings, just topping 
EMI -Electrola, which had 20 %. 

Next came: CBS, 15.5 %; Deutsche 
Grammophon, 14.9 %; Metronome, 
7.6 %; Phonogram, 6.7 %; Teldec, 
6.6 %; WEA, 4.5 %; and RCA, 3.2 %. 

Of the singles chart entries, 69.5% 
of the product came from inter- 
national sources, and a total 303 ti- 
tles made the ratings. Top five sell- 
ers: 1. "Sun Of Jamaica." Goombay 
Dance Band (CBS); 2. "Another 
Brick In The Wall," Pink Floyd 
(EMI -Electrola); 3. "Disco," Otto - 
wan ( Polydor); 4. "It's A Real Good 
Feeling." Peter Kent (EMI -Elec- 
trola); 5. "Boat On The River." 
Boney M (Hansa). 

Ariola's lead in the albums break- 
down was more decisive, picking up 
18.8% of the total, with EMI -Elec- 
trola in second place with 14.8 %. 

Next came: CBS, 13.5 %; Deutsche 
Grammophon, 12.9 %; Phonogram 
8.5 %; K -tel 7.8 %; Arcade 7.8 %; Tel- 
dec 5.8 %; WEA 4.3 %; Metronome 
3.6 %; and RCA 2.3 %. 

Altogether, 275 albums entered 
the charts, of which 60.4% were in- 
ternational productions, or a total of 
157 titles. Top -selling albums: 1. 

"The Wall." Pink Floyd (EMI -Elec- 
trola); 2. "Trauemerein I," Richard 
Clayderman (Teldec); 3. "Eyes Of 
The Universe." Barclay James Har- 
vest ( Polydor); 4. "Highway To 
Hell," AC /DC (WEA); 5. "Greatest 
Hits." Abba (Polydor). 

At music publishing level, Mel - 
odie der Welt came out tops with 42 
titles in the charts during the year. 
followed by Meisel's Intro with 34. 

Peter Maffay, of Metronome, 
came through as top male artist in 
the chart analysis, followed by How- 
ard Carpendale (EMI -Electrola); 
Cliff Richard (EMI -Electrola); 
Mike Krueger (EMI -Electrola); 
Frank Zappa (CBS); Bob Marley 
(Island); John Denver (RCA). 

Top female singers: Marianne 
Faithfull (Island), followed by Marti 
Webb ( Polydor); then Katja Ebstein 
(Ariola); Nina Hagen (CBS); Diana 
Ross (Motown); Milva (Metro- 
nome); Kate Bush (EMI -Electrola); 
Suzi Quatro (EMI -Electrola). 

Top groups: Pink Floyd (EMI - 
Electrola), then Barclay James Har- 
vest ( Polydor); followed by Abba 
( Polydor); AC /DC (WEA); Boney 
M (Hansa); Kiss (Casablanca); 
Goombay Dance Band (CBS); Styx 
(A &M). 

Top orchestras: Alan Parsons 
Project (Ariola); Richard Clayder- 
man (Teldec); James Last (Poly - 
dor); Mike Oldfield (Virgin); and 
Anthony Ventura (RCA). 

In terms of percentage of chart 
success as against releases. EMI - 
Electrola led the singles section with 
a 25.2% rating ratio, releasing 218 
singles and getting 65 into the chart. 
Second is Deutsche Grammophon 
Gesellschaft. getting 23.6% of its re- 
leases into the chart. 

A statistical survey of German 

recording artists in 1980 has been 
carried out by a research feature in 
the magazine "Stern," which dis- 
closes that two Ariola artists, Udo 
Juergens and Peter Alexander, are 
known to a total 95% of the public 
and are rated "most popular" by the 
same high percentage. 

In musical tastes' terms, the poll 
shows that 42% of German people 
rate German folk music most popu- 
lar, with 34% opting for German - 
language songs; then 32% for brass 
music, 29% for dance music and only 
25% putting beat and pop music top 
of the list. 

But this apparent discrepancy 
arises because of the splitting of the 
various kinds of basic pop music: a 

further 22% went for disco. 22% for 
rock. 5% for new wave and 4% for 
punk. 

Media Exposure Tops 
Market Forum Beefs 

Bv WOLFGANG SPAHR 
BONN -A demand for better 

media exposure of homegrown West 
German product highlighted the fo- 
rum of 12 leading industry figures 
which met here recently to discuss 
the problems of the country's music 
market. 

The call came from music pub- 
lisher Dr. Hans Sikorski, who said 
record companies depend largely on 
the creative work of independent 
producers, but that both producers 
and authors are frustrated by the 
lack of radio airplay and television 
exposure. 

Instead of playing the national 
product, he said, program editors 
tended to concentrate on promoting 
repertoire from Britain. the United 
States and Italy. "But German music 
must have airplay and success in its 
own country, because that is the 
basis for international chart reac- 
tions." 

Publishers want financial help 

Cover Versions 
HAMBURG -There's a sudden 

extra flurry of interest in cover ver- 
sions of John Denver songs in Ger- 
many, Austria and Switzerland. 

Swiss singer Piera Martell has re- 
corded a German -language version 
of "Sweet Surrender," out here as 

"Traume Sind Flueger" on the Pow - 
erplay label. Austrian duo Waterloo 
and Robinson are out on RCA with 
the Denver title "Take Me Home 
Country Road" adapted for this 
market as "I Come Home Austria." 

And a second version of "Take 
Me Home" is out here by the group 
Radio Barmbek, who retitled it "Oh 
Eimsuettel" for a Plaene Press re- 
lease. 

RCA Releases Beethoven Box 
HAMBURG -For the first time in 

the company's history, RCA Ger- 
many is releasing an eight -album set 
of the complete Beethoven sym- 
phonies as recorded by the Dresden 
Stadtskapelle under Swedish con- 
ductor, Herbert Blomstedt. 

RCA managing director Hans - 
Georg Baum says the package was 
recently test -marketed and pro- 
duced a very positive response. Ori- 
gin of the product is the East Ger- 
man states record company, 
Deutsche Schallplatten, and RCA 
has rights for Western European 
countries. 

"The sound quality is excellent," 

says Baum, "and 1 believe the pack- 
age will be a tremendous success." 

The set is being luxuriously pack- 
aged with an eye on the Christmas 
gift market, and with each box of al- 
bums goes a set of complete scores of 
all the symphonies. Initial pressing 
order is 10,000 and the sets will sell 
at around 150 marks (about $80). 

RCA Hamburg is also releasing a 

recording of Mozart's "The Magic 
Flute" made at this year's Salzburg 
Festival with James Levine conduct- 
ing. The recording was a joint ven- 
ture by RCA New York and RCA 
Hamburg. 

from the government for new talent 
and for the international efforts of 
the record companies and music 
publishers. Sikorski cited Britain 
and Scandinavia in support of his 
argument. 

In another telling contribution, 
concert promoter Hans -Werner 
Funke said there are too many tours 
and performances in West Ger- 
many. "A third of all the tours made 
are superfluous" he argued. 

During the fall, more than 250 dif- 
ferent artists had toured in German 
halls. There were days when three 
top entertainers like Rod Stewart, 
Robert Palmer and Alexis Korner 
were all playing in the same city. 

International acts toured expen- 
sively, with maybe three trucks and a 

set -up time of 10 hours for one con- 
cert. Ticket prices had gone up more 
than 10 %, and Funke wondered 
where German fans found the 
money to pay $10 -$20 for a seat. 

He praised German artists like 
Udo Juergens, Peter Maffay. Otto 
and James Last for holding ticket 
prices to a minimum, and pointed 
out that the most expensive con- 
certs -those featuring Rod Stewart 
and Hildegard Knef, for instance - 
with prices over $25 had not been so 
successful. 

Funke said many of the artists in 
West Germany did not have the fi- 
nancial backing to tpur. "We are get- 
ting too many offers from Britain 
and America. Managers there want 
to have Deutsch Marks because 
their own markets are in such a re- 
cession." He forecast that the tour 
boom would be over by fall of 1981. 
because fans would not have enough 
money for all the concerts. 

Artists and authors also had a 

chance to speak. Electronic artist 
Eberhard Schoener told the meeting 
about a successful EMI Electrola 
promotion. His international career 
with the company had been started 
with a video presentation. "It's too 
expensive to start a new group and 
to tour. so it makes more sense to 
produce a good video and use that to 
present the music to the inter- 
national affiliates." 

Speaking on behalf of authors, 
Jona Korn complained that airplay 
for classical music ignored young 
composers. "We only have the 
chance to get airplay when we are 
dead. Many of the program produc- 
ers actually tell us they will play 
German classical music only from 
dead people." 
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Reccrds Inc 

XTC- "GENERALS AND MAJORS" 
+12 -300 

THE NEW SINGLE FROM THE ALBUM 
"BLACK SEA" ON RSO /VIRGIN RECORDS 

XTC Black Sea 
Includes:GENERALS ANO MAJORS 

TOWERS OF LONDO0 /RESPECTARLESTRUT 

VR-I-1000 
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l know they call it Country Music...nu just trying to figure out which country." 

COUNTRY MUSIC ASSOCIATION'S 
INTERNATIONAL SNOW 
NASHVILLE, TENNESSEE JUNE 13, 1981 

Held annually during the world -famous International Country Music Fan Fair, the show features outstanding Country performers 
from around the world. In addition to being considered the most prestigious opportunity for international Country artists to appear in the 

USA, it provides unique press and television coverage and exposure to the Country Music industry and 

YOU COULD BE INVITED TO APPEAR. 
Artists residing outside the United States who have had a Country recording commercially released within the past 24 months 

may apply by sending: 
(1) Biography and photograph (2) Copy of Country recordings released (3) Name and address of artist and record label 

TO: 

International Show Selection Committee Country Music Association P. 0. Box 22299 Nashville, Tennessee 37202 USA 

Selection screening begins in February so materials should be forwarded as soon as possible. 
Artists appearing on the International Show will be provided an expense allowance and lodging for 3 days' stay in Nashville. 

CMA COUNTRY MUSIC ASSOCIATION 
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Symbols 8-Track Chart 

!1 
1 6 JOHN LENNON /YOKO ONO 

Double Fantasy 
Geffen GHS 2001 (Warner Bros.) 8.98 

38 13 LEO SAYER 
Living In A Fantasy 
Warner Bros. BSK 3483 8.98 

W 78 5 HEATWAVE 
Candles 
Epic FE 36873 8.98 SLP 24 

80 6 JERMAINE JACKSON 
Jermaine 
Motown M8-948 Ml 8.98 SLP 25 

31 DEVO 
Freedom Of Choice 
Warner Bros. 05K 3435 7.98 

* 2 2 14 BARBRA STREISAND 
Guilty 
Columbia FC 36750 8.98 

37 37 

3 3 9 STEVIE WONDER 
Hotter Than July 
'ramie T8-373M1 (Matones) 8.98 SLP 1 

41 44 BOB SEGER i 
THE SILVER BULLET BAND 
Against The Wind 
Capitol 500.12041 8.98 

- 

73 73 18 TEEM MARIE 
Irons In The Fire 
Gordy G8-997M1 (Motown) 8.98 SLP 32 

74 75 17 B-52'S 
Wild Planet 
Warner Bros. BSK -3471 7.98 

4 5 21 PAT BENATAR 
Crimes Of Passion 
Chrysalis CHE 1175 8.98 ( 

47 7 LAKESIDE 
Fantastic Voyage 

0 75 60 15 DON WIWAMS 
I Believe In You 
MCA MCA -5133 

e 
8.98 CLP 6 

5 4 21 AC /DC 
Back In Black 
Atlantic SD 16018 8.9E 

40 30 8 NEIL YOUNG 
Hawks And Doves 
Reprise HS 2297 (Warner Bros.) 8.98 

SLP 4 

6 6 7 EAGLES 
Eagles Live 
Asylum BB -705 (Elektra) 15.98 

* 86 12 RONNIE MILSAP 
Greatest Hits 
RCA AHLI 3772 7.98 CLP 1 

41 

42 

42 

43 

21 TEDDY PENDERGRASS 
TP 
P.I.R. FL 36745 (CBS) 8.98 * 7 13 KENNY ROGERS 

Greatest Hits 
Loo -lo7z 8.98 CLP 1 

CLP 4 

PARIJAMENT 
Trombipulation Trombi ulation 
Casablanca NBLP 7249 7.98 

19 SOUNDTRACK 
Honeysuckle Rose 
Columbia 5216752 13.98 * i 12 THE POLICE 

ZySP a 
4831 

0 
7.98 

' 
W 

48 43 BILLY JOEL 
Glass Houses 
Columbia FC-36384 8.98 

78 79 25 THE ROWNG STONES 
Emotional Rescue 
Rolling Stones COC 16015 (Atlantic) 8.98 

ç; v 9 7 NEIL DIAMOND 
The Jazz Singer 
Capitol SWAVd2i20 9.98 

44 44 9 GROVER WASHINGTON JR. 

Winelight 
Elektra 6E -305 7.98 SLP 12 

79 59 35 SOUNDTRACK 
Urban Cowboy 
FuliMoon /Asylum DP 90002 (Elektra) 15.98 CLP 16 * 10 6 STEELY DAN 

Gaucho 
MCA MG -6102 9.98 

45 45 

SIP 9 

80 81 89 WAYLON JENNINGS 
Greatest 
RCA test 

Hits 31 
1.98 CLP 10 

6 CAMEO 
ee e Fl Me 

Chocolate City CCLP 2016 (Casablanca) 7.98 

11 11 11 BRUCE SPRINGSTEEN 
The River 
Columbia PC 236854 15.98 

46 46 26 JACKSON BROWNE 
Hld Out o u 

Asylum 5E-511 (Elektra) x198 

81 64 15 JOHN COUGAR 
Nothin' Matters And What If It Did 
(Ova RVL-7403 (Mercury) 7.98 * 12 6 ROD STEWART 

Foolish Behaviour 
Warner Bros. HS 3485 8.98 

* 52 6 DOLLY PARTON 
9 To 5 and Odd lobs 
RCA AHL13852 8.98 CLP 7 * 101 5 

20 

OUTLAWS 
Ghost Riders 
Arista Al 9542 7.98 

!l11 
15 5 BLONDIE 

Autoamerican 
Chrysalis CHE 1290 8.98 

48 50 15 KENNY LOGGIAS 
Alive 
Columbia C2X 36738 11.98 

83 

* 
83 POINTER SISTERS 

Special Things 
Planet P-9 (Elektra) 1.98 SLP 53 

14 14 26 QUEEN 
The Game 
Elektra 5E 513 8.98 

49 35 15 DAVID BOWIE 
Scary Monsters 
RCA AQLI.3647 8.9B 

103 4 ROBERTA FLACK AND PEABO 
BRYSON 
Live And More 
Atlantic SD-2.7004 13.98 SLP 31 15 13 6 HEART 

Greatest Hits /Live 
Epic NE 2-3688 13.98 

51 

58 

34 

8 

7 

XTC 
Black Sea 
Virgin VA 13147 (RSO) 

BETTE MINER 
Divine Madness (Original 
Soundtrack) 
Atlantic SD 16022 

7.98 

7.98 

, 95 7 PATRICE RUSHER 

Elektra 6E-302 7.98 SLP 23 
1%ßi 

49 3 FLEETWOOD MAC 
Live 
Warner Bros. 2WB -3500 13.98 ,. 125 3 BLUES BROTHERS 

Made 
In 

America 
8.98 22 5 BARRY MANILOW 

Barry 
Arista AL 9537 8.98 

52 39 9 CHEAP TRICK 
All Shook Up 
Epic FE 36498 8.98 '( 104 3 THE GAP BAND 

(Mercury SRM-1 -4003 7.98 SLP 19 21 9 THE ALAN PARSONS PROJECT 
The Turn Of A Friendly Card 
Arista AL9518 8.98 

10 DONNA SUMMER 
The Wanderer 
Geffen CABS 2000 (Warner Bros) 8.98 

53 40 

90 27 GRLYSIMON 
Come Upstairs 
Warner Bros. BSK 3443 7.98 19 19 9 DIRE STRAITS 

Makin Movies 
Warner Bros. BSC 3480 7.98 

54 54 14 SUPERTRAMP 
Paris 
A8M SP -6702 13.98 * 172 3 SOUNDTRACK 

9 To 5 (original soundtrack) 
20th Century T-627 (RCA) 7.98 CLP 7 

20 20 14 THE DOOBIE BROTHERS 
One Step Closer 
Warner Bros. HS 3452 8.98 SLP 52 

55 51 23 GEORGE BENSON 
Give Me The Night 
Warner Bros. HS 3453 8.98 SLP 16 10 92 9 THE JIM CARROL BAND 

Catholic Boy 
Ara SD-38-132 (Atlantic) 7.98 

t 33 5 KO SPEEDWAGON 
Hi Infidelity 
Epic FE 36844 8.98 * 76 4 TES 

Yesshows 
Atlantic SD -2 -510 11.98 91 91 9 THE BABYS 

On The Edge 
Chrysalis CHE 1305 8.98 

22 23 48 CHRISTOPHER 
Christopher Cross 
Warner Bros. BSK 3383 7.98 

57 57 19 THE CARS 
Panorama 
Elektra 5E-514 8.98 92 93 15 KANSAS 

Audio Visions 
Kirshner FZ 36588 (CBS) 8.98 

23 24 13 KOOL 8 THE GANG 
Celebrate 
De -Lite DSR-9518 (Mercury) 7.98 SLP 2 

,* 67 6 ANDY GIBS 
Andy Gibb's Greatest Hits 
eso es- 1.3o91 8.98 93 65 22 VDARYL HALL i JOHN OATES 

ye AQL13M6 8.98 
* 26 7 BOZ SCANS 

Hits 
Columbia FC 36841 8.98 

59 63 5 WEATHER REPORT 
Night Passage 
ARC /Columbia JC 36793 7.98 94 74 8 THE CLASH 

Black Market Clash 
Epic 4E-36846 4.98 

25 25 11 THE DOORS 
Greatest Hits 
Elektra 5E-515 8.98 

60 62 27 SOUNDTRACK 
Xanadu 

6100 MCA MCA 9.98 95 89 10 PRINCE 
Dirty Mind 
Warner Bros. BSK 3478 7.98 SIP 13 

26 18 8 EARTH, WIND i FIRE 
Faces 
ARC /Columbia KC- 2.36795 13.98 SLP 3 

61 

62 

63 

61 

56 

53 

5 MECO 
Christmas In The Stars 
eso ItS 13093 7.9E 96 94 20 SPOT ENZ 

True Colours 
A&M SP -4822 7.98 

27 27 9 ROCKPLLE 
Seconds Of Pleasure 
Columbia 1C 36886 7.98 

12 ARETHA FRANKLIN 
Aretha 
Arista AL 9538 8.98 SLP 7 

97 98 32 SOUNDTRACK 
Fame 
eso RJ(-I -3080 8.98 `%e 

5 
Super Trouper 
Atlantic SD 16023 8.98 

7 AEROSMITH 
Aerosmith's Greatest Hits 
Columbia FC 36865 *. 122 5 MANHATTANS 

Greatest Hits 
Columbia IC 36861 7.98 SIP 20 T4( 

31 35 AIR SUPPLY 
Lost In Love 
Arista AB 9530 8.98 iAf 

72 5 CON FUNK SHUN 
Touch 
Mercury SRM-1-4002 8.98 SIP 10 * 

lAi 
111 7 BUS BOYS 

Minimum Wage Rock & Roll 
Arista AB 4280 7.98 

30 16 15 ANNE MURRAY 
Anne Murray's Greatest Hits 
Capitol 500-12110 8.98 CLP 3 

65 

66 

55 

66 

11 

9 

SPYRO 6YRA 

MCA MCA -5149 8.98 SLP 47 

Jeeí 
107 9 SWITCH 

This Is My Dream 
Gordy 68.999M1 (Motown) 8.98 SIP 27 

31 17 13 THE JACKSONS 
Triumph 
Epic FE 36424 8.98 SLP 5 

BRUCE SPRINGSTEEN 
Born To Run Brn 
Columbia IC 33795 798 

101 97 11 RANDY MEISNER 
One More Song 
Epic NI 36748 7.98 

32 28 10 UNDA RONSTADT 
Greatest Hits Vol- 2 
Asylum 5E -516 (Elektra) 8.98 

67 69 65 PAT 
The Of In The Heat Of The Night 

Chrysalis CHR-1236 7.98 

102 102 7 EMMYLOU HARRIS 
Light 

a Of 
The Stable 

7.98 CLP 29 

* 85 3 QUEEN 

Elektra 
Flash Gordon (original soundtrack) 

8.98 

68 68 11 HARRY CHAPIN 
Sequel 
Broadwaik FW 36872 (CBS) 8.98 

SLP 11 

103 71 37 STEPHANIE MILLS 
Sweet Sensation 
20th Century T -603 (RCA) 7.98 SLP 36 

* 36 31 DIANA ROSS 

Diana 
Motown M8936M1 8.98 SLP 28 

y 
i., 

77 5 BAR -KAYS 
As One 
Mercury SRM-13844 7.98 

8.98 SLP 51 SLP 30 

104 82 9 HIROSHIMA 
Odori 
Arleta At 9541 

35 29 11 THE TALKING HEADS 
Remain In Light 
Sue See 6095 (Warner Bros) 7.98 

70 70 6 BOOTSY 
Ultra Wave 
Warner Bros ese 3433 7.98 

Superstars are awarded to those products showing greatest pward movement on the current week's chart (Prime Movers). * Stars are warded to those products showing greatest sales strength. Recording Industry Assn. Of America seal for sales 

of 500,000 units. (Seal indicated by dot.) Recording Industry Assn. 01 America se I for sale of 1,000,000 units. (Seal indicat d by triangle.) 
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General News 

Billboard photo by Alan Berliner 
WESTERN FETE -Frank Sinatra holds mementos presented him at his 65th 
birthday party at his Rancho Mirage, Calif., ranch. Some 200 friends and as- 
sociates toasted the entertainer at the western garb party master minded by 

his wife Barbara, left. Daughter Nancy is on the right. 

Christmas '80 Sales 
Jump In Late Surge 

Continued from page 1 

cerned about a suitable present ei- 
ther purchased a certificate or went 
directly to the top seller bins where 
superstar names aided album buy- 
ers. Young designed an unusual 
plastic -lettered gift card, on which 
his stores. using a Paymaster, could 
etch the certificate's amount as 
banks do on money orders. Though 
the device costs from $50 to $200 per 
unit, he equipped all stores. 

Levinson had 20,000 metal alloy 
coins run off. "They were expensive. 
But they can be used over and over 
again. We just put them into the slot 
of a new card when one is turned in. 
We may sometimes think albums are 
too high- priced, but remember they 
are still an under -$10 gift, something 
that is difficult to find these days," 
Levinson opined. 

East Coast retail found the John 
(Continued on page 98) 

L Lifelines] 
Births 

Boy, Crosby Sullivan, to Eva Ein 
and Kenny Loggins, Dec. 15, in Los 
Angeles. Father is Columbia record- 
ing artist. 

* * * 
Boy, Adam Ross, to Andee and 

Barry Bergman, Dec. 19, in Los An- 
geles. Father is president of B -Line 
Management & Productions, Inc., in 
Beverly Hills. 

* * * 
Girl, Alicia Maria, to Pat and 

Frank J. Russo last month in Provi- 
dence, R.I. Father is president of 
Gemini Concerts, Inc. Mother is a 

Gemini secretary. 

Deaths 
Jack Stapp, 68, founder and chief 

executive of Tree International, in 
Nashville, Dec. 20. Story on page 75. 

* * * 
Alec Wilder, 73, following a 

lengthy illness, Dec. 24, at North 
Florida Regional Hospital in Gaines- 
ville, Fla. Equally at home in the 
pop, jazz or classical idiom, Wilder 
penned such standards as "It's So 
Peaceful In The Country," "I'll Be 
Around" and "While We're Young." 

* * * 
Betty Alexenburg, 65, mother of 

Handshake Records president Ron 
Alexenburg, at Long Island Jewish 
Hospital, Dec. 20. She is survived by 
her husband Max and sons Ron and 
Dean. Ron Alexenburg has requested 
that in lieu of flowers contributions 
be made to local Hadassah chapters 
or to cancer research. 

Rock'n'Rolling 

After John Lennon, 
'80s Begin In Earnest 

By ROMAN KOZAK 
NEW YORK -If the '70s ended 

on Dec. 3, 1979, when Il persons 
were crushed to death in Cincinnati 
before a Who concert, then it could 
be said the '80s got started in earnest 
one year and five days later, when 
John Lennon was cut down by an 
assassin's bullets. 

In the year between, the world of 
rock'n'roll seemed to mark time. It 
was a year that was not as depressing 
as 1979, when the prosperity bubble 
burst. But neither was there any 
fresh musical beginning to mark the 
start of a new decade. Instead. exist- 
ing trends and ideas at the start of 
the year were merely reinforced and 
reiterated. And what was going 
strong in 1980, probably will con- 
tinue to do well in the new year. 

Politically, culturally. and socially 
the U.S. became older and more 
conservative in the last year, and 
that was reflected in the music. It 
was the year of "adult contempo- 
rary" with such artists as Barbra 
Streisand and Kenny Rogers hitting 
new peaks of commercial. if not ar- 
tistic, success. 

On the rock side. their success was 
mirrored by the old wave leftovers 
from the '60s. Pink Floyd, Led Zep- 
pelin, Bob Seger, the Rolling Stones 
and the Who all had a hot year, and 
should continue to do well, though 
the future of Led Zeppelin remains 
clouded following the death of 
drummer John Bonham. The band 
released a statement that it would 
not continue in the same form it was 

before, but that does not preclude 
solo and partnership projects among 
the surviving three members of Led 
Zeppelin. 

The sons of the old dinosaurs con- 
tinued to flourish during the year. 
with AC /DC, Journey, and, to a 
lesser extent, Pat Benatarjoining the 
ranks of the superheavyweights. At 
the end of the year, Bruce Spring - 
steen. with his overblown four -hour 
productions, appeared to join these 
ranks. 

1980 was the year when rockified 
country and cowboy rock finally 
came into its own east of the Missis- 
sippi. The "Urban Cowboy" film 
during the summer crystalized the 
trend, though how long it will sur- 
vive in East Coast cities remains to 
be seen. By wintertime, cowboy chic 
was already beginning to look a bit 
shopworn. 

Despite the stonewalling by AOR 
radio. new wave continued to grow 
and diversify. Blondie, the Cars and, 
now. the Police have emerged as le- 
gitimate superstars. College and 
"ghetto" radio continued to be en- 
thusiastic about it. More and more 
clubs and discos programmed it. and 
as the music expanded to include 
ska, reggae. funk and disco, in 1980 
there was the beginning of a real 
crossover into black radio stations 
and markets. 

It was this cross -fertilization of 
black and white within new wave, 
and the growth of a new punk scene 

(Continued on page 98) 

Rockers Ready To Make U.S. Recording Debuts In '81 
Q Continued from page 89 

Coming from Epic and the CBS 
Associated Labels in January and 
February are new LPs by 4 Out Of 5 

Doctors on Nemperor Records, a 
Shakin' Stevens nu -disk on Epic 
Records, Adam & the Ants on Epic. 
Roger & the Human Body on Uncle 
Jam Records, Angela Clemmons on 
Portrait, and Jim Steinman on 
Cleveland International. 

4 Out Of 5 Doctors is a Wash- 
ington D.C. new wave group whose 
witty and cynical songs often touch 
on political themes. A tour of North- 
east clubs is expected. 

Shakin' Stevens is an English 
rockabilly artist who appears regu- 
larly on the BBC -TV "Let's Rock" 
show that is syndicated in several 
U.S. markets. He is expected also to 
take part in Charlie Daniels' Volun- 
teer Jam this year. 

"Kings Of The Wild Frontier" is 
the title of the debut disk for Adam 
& the Ants, a theatrical English 
group. Adam himself dresses up as 
an Indian; the band's sound has 
been compared to the B -52s. A U.S. 
club tour is expected, but is not yet 
certain, says an Epic spokesman. 

In February, George Clinton's 
Uncle Jam Records will unveil 
Roger & the Human Body. but little 
information about the act is 
presently available. Also from Uncle 
Jam is expected the debut solo re- 
lease by Jessica Cleaves, one of the 
Brides of Funkenstein. 

Angela Clemmons, a 17- year -old 
minister's daughter already has a 
single, "Out Here On My Own," and 
the soul/ pop singer will be releasing 
an LP on the Portrait label, pro- 
duced by Paul Leka. 

Also expected at the end of Janu- 
ary or early February is the LP, "Bad 

For Good,' by Jim Steinman, Meat is a rock group from New York. 
Loafs songwriting partner. First ex- Echo & the Bunnymen is new 
pected single will be "Out Of The wave, from Britain, signed via Sire. 
Frying Pan, Into The Fire." A tour Dec. 29 is the date of its first LP, 
may be mounted in conjunction "Crocodiles." Jan. 28 is the release 
with the much delayed LP. It may be date for Pearl Harbour's "Don't Fol- 
a joint Meat ,Loaf /Steinman tour, low Me, I'm Lost, Too," recorded in 
depending if Meat Loaf is ready to England. Pearl Harbour, formerly 
return to the road. lead singer for Pearl Harbor & the 

Columbia Records is high on two Explosions, is recording her first 
new acts for the new year. the group with a rockabilly- oriented 
Hawks, and Champaign. The women's group. 
former. whose debut LP was pro- On Feb. 25 Mark Sadane's "One 
duced by Tom Werman, of Cheap Way Love Affair" is set for release 
Trick and Molly Hatchet fame, hails on Warners. The r &b oriented group 
from Iowa, and is managed by Shel- was produced by Mtume. Also on 
ley Finkel and Jim Koplik. Feb. 25, Billy Karloff & the Ex- 

"Right Away" will be the first tremes will release its LP on the la- 
single off the "The Hawks" LP both bel. The English rock group was pro - 
to be released at the end of January. duced by Johnny Sandlin. 
The Hawks is a "hooky rock band" March 25 will see the Warners' de- 
and is compared to Journey as a type but of O'Connor, r &b singer pro- 
of act to garner AOR play. There is duced by Willie Mitchell on the 
no tour for the Hawks scheduled as Bearsville label. 
yet, and promotional and marketing Fantasy Records has just released 
plans are now being formulated for "Day For Night," the debut LP of 
the five -man band. Taxxi, a U.K. rock group. The label, 

No tour is planned also for which abandoned rock for jazz after 
Champaign, another new act Co- hosting acts such as Creedence 
lumbia is introducing. Champaign, Clearwater, is returning to it with 
which takes its name from its home- this act and Marlon McClain, long - 
town in Illinois, is a mixed black and time lead guitarist with the group 
white "funky r &b band with pop po- Pressure. McClain is described as a 
tential," says a Columbia spokes- funk rock act. 
man. "Champaign," the debut LP, 20th -Century Fox Records will 
was produced by Leo Graham, who host the debuts of Arrival. a Hol- 
has produced Tyrone Davis and the land /Dozier /Holland production, 
Manhattans. The single, also to be and television star Diana ( "I'm A 
released in January, is "How About Big Girl Now ") Canova. 
Us." Polydor is launching New York 

Warner Bros. and its subsidiary new wavers Tom Dickie & The De- 
labels have seven new acts with re- sires, probably in March, and the 
leases set through March 25. The la- Liverpool rock group Teardrop Ex- 
bel is launching the Johnny Average plodes this month. Latter is part of a 
Band on Bearsville Records, with reputed "new Merseyside explo- 
the LP, "Some People," shipping sion" apparent before the Lennon 
Dec. 29. The Johnny Average Band assassination. 

Butch Tavares and Ben Wright English foursome Straight Eight 
are producing the solo debut of Vic- comes to RCA via Peter Towns - 
tor Tavares with a pop /soul /r &b LP hend's Eel Pie label. The group is 
due in February. Also on Polydor, described as "new wave /power 
via Freddie Perren's MVP imprint, pop." Doug & The Slugs' debut is set 
comes soul singer Clay Hunt. and a for February on RCA. The group 
rock group called Mizzouri Foxx could be described as cabaret rock - 
from, where else? Missouri. Another ers with a sense of humor. Former 
on Polydor are the Comsat Angels, Uriah Heep lead shouter John Law - 
"minimalist rockers" from Britain, ton solos on RCA with an LP called 
and Danny Johnson & The Band- " Hartbeat" in February. 
its, U.S. rockers under the aegis of Arista isn't ready to announce new 
the Landers /Roberts team. signings, except 16- year -old com- 

poser /pianist Bernard Wright to its 
GRP custom label. 

Vanguard, known for its classical 
line and scattered hits with disco 
groups most recently, is launching 
six new acts, with a heavy dose of 
r &b and a female rocker with a pun - 
kish /new wave image. Coming soon 
are Rainbow Brown, an r &b female 
trio produced by Patrick Adams, 
cast in a Sister Sledge mold; a P- 
Funk spinoff dubbed the Space Ca- 
dets, headed by graduate funkmeis- 
ters Bernie Worrell and Nairobi 
Sailcat. Also slated on Vanguard are 
Kid Creole coconut Ronnie Griffith 
with an LP to follow her single, 
"Mono Man "; r &b singer /song- 
writer Gordon Jones, who was a 

son) solo LP. member of the Last Poets at one 
RCA Records has announced time; r &b trio the Nobles, formerly 

eight new acts it will release this the Jones'; and another Vanguard 
year, including Keith Zorros, a put- together group called the Jazz - 
Brooklyn multi -talented composer masters. New York studio aces. 
and performer, who makes his LP Geffen Records, via Warners, has 
debut; Franke & The Knockouts, a set debut LPs by Seafood Máma, a 
New Jersey rock sextet, signed via Pacific Northwest rock band, and 
Millennium; the Dillman Band, a singer/ songwriter Greg Copeland, a 
Minnesota country rock unit with discovery of Jackson Browne's and 
strong vocalizing skills, and Air Almo Music's David Lasley. 
Raid, Atlanta based new wavers Details were unavailable for Mo- 
who reportedly rock hard. They'll town's Nolen & Crossley and the 
appear via 20th Century Fox on Barges, and for Casablanca's Ron 
RCA. Pryor and Duke McFadden. 

Spearheading MCA's new artist 
releases are the Rings, a highly - 
touted Boston -based rock group, 
country pop singer Terri Gibbs, fe- 
male pop vocalist Amber, Small 
Talk, a four -piece rock band and 
Alicia Myers, an r &b vocalist. 

A singles deal is also in the works 
with a record called "Shaddap You 
Face" by Joe Dolce. MCA picked up 
the record for domestic release from 
its Australian licensee. 

From RSO comes Al Stewart's 
backup band, Shot In The Dark. 

A &M will release Doc Holliday. a 
rock group, Leslie Kelly & John 
Ford Coley, a soft rock collaboration 
and Louis Johnson's (Brothers John- 
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ARTIST 
Title 
Label, Number (Dist. Label) 

136 142 345 PINK FLOYD 
Dark Side Of The Moon 
Harvest SMAS 11163 (Capitol) 7.98 

169 138 9 MOON MARTIN 
Street Fever 
Capitol ST-12099 7.98 

137 119 30 AL JARREAU 
This Time 
Warner Bros. BSK 3434 7.98 SLP 56 

KENNY ROGERS 
Ten Years Of Gold 
United Mists SALA-035 7.98 105 99 19 L.T.D. 

Shine On 
AIM SP-4819 7.98 SLP 18 138 139 10 HUBERT LAWS 

Family 
Columbia 1C 36396 7.98 

171 171 9 BRUCE SPRINGSTEEN 
Greetings From Asbury Park, NJ. 
Columbia 1C 31903 7.98 106 96 43 WIWE NELSON 

Stardust 
Columbia 1C 35305 7.98 CLP 28 139 124 13 THE JOIES GIRLS 

At Peace With Woman 
P.I.R. 11 36767 7.98 SLP 8 

172 156 7 EMERSON LAKE 
& PALMER 
The Best Of Emerson, 

Lake S D 19283r 7.98 

107 105 27 EDDIE RABBITT 
Horizon 
Elektra 6E -276 7.98 SLP 17 

ligi 
146 4 CREEDENCE CLEARWATER REVIVA 

The Royal Alpert Hall Concert 
Fantasy MPF 4501 5.98 

108 112 6 EARL KLUGH 
Late Night Guitar 
Liberty LT 1079 7.98 

173 158 8 OUSNA DTR CK 
S's N Turn 
Motown M8 -947M1 8.98 SOUNDTRACK 

Urban Cowboy II 
Full Moon /Epic SE 36921 (CBS) 8.98 

109 109 13 JEAN-LUC PONT( 
Civilized Evil 
Atlantic SD 16020 8.98 

174 174 4 THE R 

Awakening The 
REDDINGS 

EDDI in 
Believe In A Dream 1136875 (CBS) 7.98 SLP 21 155 4 DR. HOOK 

Greatest Hits 
Capitol 500.12122 8.98 

110 110 3 MAZE 
Joy And Pain 
Capitol ST 12087 7.98 SLP 41 

175 180 16 THE ROWNG STONES 
Hot Rocks 1964-71 
London 2PS -606/7 13.98 143 144 29 THE KINKS 

One For The Road 
Arista A21 8401 12.98 

111 114 9 THE POLICE 
Reggatta De Blanc 
O&M SP-4792 7.98 

176 176 5 DONNIE IRIS 
Back On The Streets 
MCA/Carousel MCA -3272 7.98 

,f,,,,,, CROSBY, STILLS AND NASH 
Replay 
Atlantic SD 16026 8.98 

112 87 10 JOE JACKSON BAND 
Beat Crazy 
A&M SP /83 7.98 

1 
W( 

188 3 JOHNNY MATHIS 
The Best Of Johnny Mathis 
Columbia 1C 36871 7.98 153 6 SKYY 

Skyyport Salsau.98 l SA 8537 (RCA) 7 SLP 34 

113 113 11 SLAVE 
Stone Jam 
Cotillion SD 5224 (Atlantic) 7.98 SLP 15 

178 178 4 LOU REED 
Rock And Roll Diary 1967 -1980 
Arista AIL 8603 13.98 

" u"'" 
FlREFALL 
Clouds Across The Sun 
At SD 16024 8.98 

114 115 14 CLIFF RICHARD 
I'm No Hero 
EMI -America 5W-11039 7.98 

179 129 16 SOUNDTRACK 
Times Square 
RSO RS -24203 13.98 

147 143 10 THE KORGIS 
Dumb Waiters 
Asylum 6E-290 (Elektra) ' 7.98 

126 8 DELBERT McCUNTON 
The Jealous Kind 
MMS /Capitol ST 12115 7.98 

190 3 WHITESNAKE 
Live In The Heart Of The City 
Mirage WIG 19292 (Atlantic) 7.98 

148 148 6 JON ANDERSON 
Song Of Seven 
Atlantic SD 16021 7.98 

116 106 32 WAYLON JENNINGS 
Music Man 
RCAAHL13002 7.98 CLP 17 

181 182 11 SUPERTRAMP 
Breakfast 

sit In 
America 

MR SP 
149 151 17 MOLLY HATCHET 

Beatin' The Odds 
Epic FE 36572 8.98 

117 108 23 THE CHARUE DANIELS 

Full Moon 
Epic FE 36571 7.98 CLP 20 

182 183 10 THE STYLISTICS 
Hurry Up This Way Again 
TSOP JZ 36470 (CBS) 7.98 SLP 14 

, 

162 5 SWEAT BAND 
Sweat Band 
Uncle lam 12 36857 (CBS) 7.98 SLP 22 

127 3 YARBROUGH AND PEOPLES 
The Two Of Us 
Mercury SRM- 1.3834 7.98 SLP 35 

183 167 34 EMMYLOU HARRIS 
Roses 

Bros. he 
Snow 

n 7.98 CLP 26 
151 133 8 OAK RIDGE BOYS 

Greatest Hits 
MCA MCA-5150 8.98 CLP 9 

119 118 11 PAT METHENY 
80/81 
ECM ECM -2-1180 (Warner Bros.) 14.98 

184 165 28 STACY LATTISAW 
Let Me Be Your Angel 
Cotillion SD 5219 (Atlantic) 7.98 SIP 50 y 

lßí 
161 4 SOUNDTRACK 

The Idolmaker 
A&M SP 4840 7.98 

120 123 14 ROBERT PALMER 
Clues 
Island ILPS 9595 (Warner Bros.) 7.98 

185 187 4 JOHN WIWAMS AND THE 
BOSTON POPS 
Pops In Space 
Philips 9500.921 9.98 

1 

164 29 COMMODORES 
Heroes 
Motown Me-939M1 8.98 SLP 49 ,ie i.,.. LOU RAWLS 

Shades Of Blue 
P.I.R. 12 36774 (CBS) - 7.98 

1 
I - 

197 23 THE CHIPMUNKS 
Chipmunk Punk 
Excelsior OLP 6008 7.98 154 154 6 SOUNDTRACK 

The Legend Of Jesse James 
ABM SP-3718 &98 CLP 53 

140 3 TIERRA 
City Nights 
Boardwalk FYI 36995 (CBS) 7.98 7.98 

181 194 57 PINK FLOYD 
The Wall 
Columbia PC 236183 13.98 155 145 18 YES 

Drama 
Atlantic SD 16019 8.98 

- 

123 88 16 ZAPP 

Warner Warner Bros. BSK 3463 1.9E SLP 17 

188 185 9 MONTY PYTHON 
Monty Python's Contractual 
Obligation Album 
Arista AL 9536 7.98 

156 150 
- 

25 TOM BROWNE 
Love Approach 
Arista /GRP CRP 5008 7.98 SLP 

137 3 SOUNDTRACK 
Popeye (original soundtrack) 
Boadwlk SW 36880 (CBS) 8.98 189 - 189 7 PETER ALLEN 

Bi- Costal 
ABM SP-4825 7.98 

157 128 27 ROSSINGTON COWNS BAND 

Any MCA 5130 
Anyplace Anywhere 

8 

125 130 11 SKY 
Sky 
Arista AL- 2.8302 9.98 190 168 23 BOB MARLEY & 

THE WAILERS 
Uprising 
Island ILPS 9596 (Warner Bros.) 7.98 

126 116 22 THE VAPORS 
New Clear Day 
United Artists LT-1049 7.98 

158 147 8 KEITH SYKES 
I'm Not Strange, I'm Just Like Yo 
Backstreet MCA 3265 (MCA) 7.98 

127 117 9 BRUCE SPRINGSTEEN 
Darkness On The Edge Of Town 
Columbia 1C 35318 7.98 

169 4 GIL SCOTT-HERON 
Real Eyes 
Arista AL 9540 7.98 

191 192 57 LYNYRD SKYNYRD BAND 
Gold &-Platinum 
MCA MCA 2-11008 12.98 

128 84 19 PAUL SIMON 
One Trick Pony 
Warner Bros. HS 3472 8.98 

., VARIOUS ARTISTS 
In Harmony 
Warner Bros. BSK 3481 7.98 

192 191 17 THE DOORS 
The Doors 
Elektra EK5-74007 7.98 

129 132 16 MICHAEL STANLEY BAND 
Heartland 
EMI-America SW 17040 7.98 

161 157 133 THE CARS 
Elektra 6E -135 7.98 

193 193 10 WILTON FELDER 
Inherit The Wind 
MCA MCA -5144 8.98 SLP 37 1 

}{7( 

SHALAMAR 
Three For Love 
Solar 0111 -3577 (RCA) 8.98 

130 120 22 THE KINGS 
Are Here 
Elektra 6E -274 7.98 

194 195 3 MICHAEL HENDERSON 
Wide Receiver 
Buddah nos 6001 (Arista) 7.98 SLP 48 

131 100 10 GEORGE THOROGOOD & 
THE DESTROYERS 
More George Thorogood &The 
Destroyers 
Rounder 3045 7.98 

163 163 23 DIONNE WARWICK 
No Night So Long 
Arista AL 9526 8.98 SLP 62 

195 196 51 PRETENDERS 
Pretenders 
Sire see 6083 Warner Bros.) 7.98 

164 1 - 9 JOHNNY LEE 
LLoo i 

' 

For 
Loves) 7.98 CLP 8 

1% 181 14 ELVIS COSTELLO 
Taking Liberties 
Columbia IC 36839 7.98 132 

133 

134 

131 

136 

134 

14 

3 

7 

DONNA SUMMER 
Walk Away (The Best Of 1977- 
1980) 
Casablanca NBLP 7244 

KENNY ROGERS 
The Gambler 
United Mists UALA 934 

THIN LIZZY 
Chinatown 
Warner Bros. BSK 3496 

8.98 

7.98 

7.98 

CLP 45 

165 

166 

167 

168 

hi 
hi 
hill 

12 

27 

50 

1 

DOOBIE BROTHERS 
Best Of The Doobie Brothers 
Warner Bros. BSK 3112 

THE 8-52'S 
The B -52's 
Warner Bros. BSK 3355 

7.98 

7.98 

197 

198 

177 

199 

13 

4 

LATOYA JACKSON 
LaToya Jackson 
Polyflor PD-1-6291 7.98 SLP 67 

THE ALVIN LEE BAND 
Free Fall 
Atlantic SD 19287 7.98 

JONI MITCHELL 
Shadows And Light 
Asylum 13ß.704 (Elektra) 13.98 

199 175 6 DR. HOOK 
Rising 
Casablanca NBLP 7251 &98 

7.98 

135 135 72 MICHAEL JACKSON 
Off The Wall 
Epic FE35745 8.98 

GAMMA 
Gamma 2 
Elektra 6E-288 7.98 

200 200 6 THE ROMANTICS 
National Breakout 
Nemperor JZ 36881 (CBS) 

TOP LPs & TAPE 
A-z (LISTED BY ARTISTS) 

Christopher Cross 22 
Creedence Clearwater 140 
Crosby, Stills & Nash 144 
Devo 37 
Neil Diamond 9 
Dire Straits 19 
Doobie Brothers 20, 165 

Abba 28 Dr. Hook 142,199 
AC /DC 5 Eagles 6 
Aerosmith 63 Earth, Wind, & Fire 26 
Air Supply 29 Emerson, Lake, & Palmer 172 
Peter Allen 189 Roberta Flack & Peabo Bryson 84 
John Anderson 148 Wilton Felder 193 
Bar -Kays 69 Firefall 146 
Pat Benatar 4,67 Aretha Franklin 62 
George Benson 55 Fleetwood Mac 16 
Blondie 13 Gamma 168 
Blues Brothers 86 Andy Gibb._ 58 
Bootsy 70 Heatwave 71 
David Bowie 49 Daryl Mall & John Oates 93 
Jackson Browne 46 Emmylou Harris 302, 183 
Tom Brown 156 Gil Scott-Heron 159 
Bus Boys 99 Heart 15 
Cameo 45 Michael Henderson ' 194 
Cars 57, 161 Hiroshima 104 
Harry Chapin 68 Donnie his 176 
Cheap 

morick 153 
Jermaine Jackson 72 

Commodores Joe Jackson 112 
Con Funk Shun 64 LaToya Jackson 197 
John Cougar 81 Michael Jackson 135 
Elvis Costello 196 AlJarreau 137 

Waylon Jennings 80,116 
Billy Joel 43 
Kansas 92 
Earl Klugh 108 
Kool &The Gang 23 
Lakeside 39 
Stacy Lattisaw 184 
Herbert Laws 138 
Johnny Lee 164 
John Lennon /Yoko Ono 1 

Kenny Loggins 48 
L.T.D. 105 
Lynyrd Skynyrd 191 
Barry Manilow 17 
Teosa Marie 73 
Manhattans 98 
Bob Marley & The Walters 190 
Moon Martin 169 
Johnny Mathis 177 
Maze 110 
Meco 61 
Randy Meisner 101 
Pat Metheny 119 
Delbert McClinton 115 
Bette Midler 51 
Joni Mitchell 167 
Stephanie Mills 103 
Ronnie Milsap 76 
Dolly Parton 47 
Monty Python 188 
Molly Hatchet 149 

Anne Murray 30 
Willie Nelson 106 
Oak Ridge Boys 151 
Outlaws 82 
Robert Palmer 120 
Parliament 77 
Teddy Pendergrass 41 
Pink Floyd 136, 187 
Pointer Sisters 83 
Jean Luc Ponty 109 
Pretenders 195 
Prince 95 
Queen 14,33 
Eddie Rabbin 107 
Lou Rawls 121 
REOSpeedwagon 21 
Lou Reed 178 
Cliff Richard 114 
Rockpile 27 
Kenny Rogers 7, 133, 170 
Linda Ronstadt 32 
Diana Ross 34 
Rossington Collins Band 157 
Patrice Rusher 85 
Leo Sayer 36 
Boz Scaggs 24 
Bob Seger & The Sliver Bullet Band 38 
Shalamar 162 
Carly Simon 88 
Paul Simon 128 
Sky 125 

Every care for toe accuracy of suggested list prices nas been taken Billboard does not assume responsibility for errors or omissions. 
RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 500,000 units RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 1,000.000 units 

Skyy 145 
Slave 113 
SOUNDTRACKS: 

Fame 97 
Honeysuckle Rose 42 
It's My Tum 173 
Popeye 124 
The Idolmakers 152 
The Legend Of Jesse James 154 
Times Square 179 
Urban Cowboy 79 
Urban Cowboy II 141 
Xanadu 60 
9 To 5 89 

Split Enz 96 
Bruce Springsteen 11, 66,127,171 
Spyro Gyra 65 
Donn Summer 53,132 
Michael Stanley Band 129 
Steely Dan 10 
Sweat Band 150 
Rod Stewart 12 
Barbra Streisand 2 
Keith Sykes 158 
Switch 100 
Supertramp 54,181 
The Alan Parsons Project 18 
The Alvin La Band 198 
The B 91 
The B- s 74,166 
The Jim Carrot Bard 90 
The Charlie Daniels Band 117 

The Chipmunks 186 
The Clash 94 
The Doors 25,191 
The Gap Band 87 
The Jackson 31 
The Jones Girls 139 
The Kings 130 
The Kinks 143 
The Kong's 147 
The Police 8, 111 
The Reddings 174 
The Rolling Stones 78, 175 
The Romantics 200 
The Talking Heads 35 
The Stylistics 182 
The Vapors 126 
George Thorogood 131 
Thin Liuy 134 
Tierra 122 
Various Artists 160 
Weather Report 59 
Dionne Warwick 163 
Grover Washington Jr 44 
White Snake 180 
Don Williams 75 
John Williams 185 
Stevie Wonder 3 
Yarbough And Peoples 118 
Yes 56, 155 
Neil Young 40 
XTC 50 
Lapp 123 

97 
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Late General News 

Billboard photo by Chuck Pulin 
WILSON & DON -Wilson Pickett joins fellow r &b great Don Covay onstage at 
Tramps in New York. The club regularly features blues, soul, and r &b artists. 

1980: The Year Of 
Adult Contemporary 

Continued from page 96 

on the West Coast, that in 1980 were 
the most exciting developments. 
Through the year, such black artists 
as Wilson Pickett, Sam & Dave, 
James Brown, Rufus Thomas. and 
Solomon Burke played in new wave 
clubs, while the Talking Heads, 
Blondie, Kid Creole & the Coconuts, 
Johnny Lydon, James White, 
Defunkt and others attempted a 
closer fusion of black and white mu- 

m 
sical forms. 

cr p On the West Coast, such acts as 
to the Urinals, the Circle Jerks, and the 

Black Flag in Los Angeles, and the 
Dead Kennedys in San Francisco 
showed that music could still be 

co shocking and irreverent. In New 
York, the Plasmatics appeared ready ç for a mass breakout. 

>- Encouraging also was that beyond 

Q the media centers there was interest 
D in the new music. Though the 
Q Northeast remains its center. there 

are now new clubs, new bands. and 
new labels all over the country de- 
voted to the new music. Whether it is 
Gulcher Records in Minneapolis or 
Out of Print Records in Syracuse, re- 
gional labels have emerged to show- 
case local talent. 

They record artists who wouldn't 
interest the major record companies. 
Since they were burned by the 
wholesale rejection of the Knack 
clones they tried to foist on the pub- 
lic in 1979, the major record com- 
panies appear to have no coherent 
policy on the new wave. 

But promoters around the country 
are finding that new wave is attract- 
ing a sizable crowd as the music ex- 
tends beyond the clubs. Moreover, 
as punk- inspired fashions take hold, 
it is a different looking crowd. There 
are now two distinct hard rock au- 
diences. The crowd that goes to see 
Molly Hatchet or the Scorpions will 
not come out to see 999 or Devo, and 
vice versa. 

But perhaps the most salient as- 
pect of the last year was that with the 
change of the decade everybody felt 
that much older. As the baby boom 
generation moved into early middle 
age, more and more questions were 
being asked about the relevance of 
rock music to those who make it. 
who present it, and who attempt to 
interpret what it all means. 

In the absence of any hot new 
trend, this topic began to take up 
more and more space in the writings 
of rock critics, who themselves were 
getting older. Rock radio, mean- 
while, either went geriatric with its 
"adult contemporary" pop muzak 
formats, or it seemed locked in a 
1975 time -lock, feeding its listeners 
increased injections of "Bruce juice" 

between obligatory sets by Led Zep, 
Rolling Stones, Journey. Styx, Su- 
pertramp, et al. 

The artists themselves began to 
question and examine the role of the 
aging rocker. Some, notably David 
Bowie and Linda Ronstadt, are ex- 
panding beyond rock into Broad- 
way. Paul Simon now makes films. 
Others addressed the issue in song. 
Lou Reed, Marianne Faithful). Billy 
Joel, Bruce Springsteen and Neil 
Young have all acknowledged the 
creeping years in recent recordings. 

Of all of them. the one who 
seemed to take head on the problems 
of aging for a youth society, was 
John Lennon. Lennon's assassin as- 
sured -that the former Beatle would 
stay forever young in the memories 
of his admirers. But what strikes one 
in listening to the few interviews he 
made in the last few months before 
his death. was that he was develop- 
ing and enthusiastically pursuing a 
world and personal view consistent 
with the hopes and beliefs of his and 
his generation's youthful idealism. 
At the same time, he was realistic 
about a world of diminishing expec- 
tations. 

Therein lies the greatest loss and 
tragedy. Lennon spoke for a gener- 
ation that is huge in its numbers, but 
leaderless. It has been pointed out 
that it has no one to speak for it in 
Congress. and there isn't even a 
newspaper columnist of note who 
speaks for this generation. 

Instead, this generation sought its 
spokesmen among its rock musi- 
cians, and now the smartest and 
most charismatic of them all is dead. 

It has been said that the Beatles 
became suddenly so popular in the 
U.S. because they filled the gap left 
by the assassination of the young 
and vital John Kennedy. So the 
question now, in the rock microcosm 
and beyond, is who will fill the 
gap left by John Lennon? There will 
be someone. sooner or later. And she 
will be great. 

Capitol Signs 
Accord Pact 

LOS ANGELES -Capitol Rec- 
ords is now distributing Accord Rec- 
ords in the U.S. Founded in 1977, 
Accord is active in the European, 
Latin American and Far Eastern 
markets. 

First release under the new agree- 
ment will be the Markley Band de- 
but LP; the group is a jazz quintet 
out of Philadelphia. Titled "The 
Markley Band." the set will carry the 
manufacturer's suggested retail 
price of $7.98. The LP is set for re- 
lease in January 1981. 

Insidelrock 
The curtain may have come down on the tortured life 

of Korvettes. Christmas Eve marked the closing of the 
chain's 17 remaining stores, although Joseph Ris, chair- 
man of the now French -owned retailer, has previously 
indicated 11 stores would remain open, including four in 
Gotham. Korvettes once accounted for almost $60 mil- 
lion in disk and tape sales annually. Ris has maintained 
that Korvettes is close to paying its debts, but indications 
are that its delinquency to record vendors is far from set- 
tled. 

Tracks augurs a PolyGram corporate move soon nam- 
ing Lou Simon marketing veep and Jules Abramson 
moving from vice president of PolyGram Distribution to 
the corporation's newly restructured label divisions... . 

Elektra's Jimmy Bowen laid out a reported $250,000 to 
purchase the former manse of Tenn. Gov. Lamar Alex- 
ander.... Elsewhere in Music City, Gary S. Paxton is on 
the mend from a lower back wound inflicted when rob- 
bers shot him in his home and Rex Allen Jr. is bemoan- 
ing the loss of his custom van, which was stolen, stripped 
and burned by vandals. Sounds more like New York. 
Paxton thinks he "winged" one of the culprits before he 
himself got winged.... Look for promo whiz Stan Mon - 
teiro to return to Black Rock soon. 

Abba still pondering its expected move into American 
television. Cable specials or network contracts are 
among the options, which could also force the group to 
reside here. A China television deal is also being dis- 
cussed. Group credits television for its monumental suc- 
cesses elsewhere on the globe. ... NBC -TV axed Marie 
Osmond's short -lived series but "Harper Valley P.T.A." 
moves into a prime time spot, warming the heart of 
Nashville publisher Shelby Singleton. NBC also digs the 
Mandrel) Sisters. They're staying. 

No wonder Record Bar's 109 stores pulled out all the 
stops for Equity Records' display contest for Ziggurat. 
Susan Hunt of the chain's Savannah, Ga., outlet, got a 
four -day, all- expenses paid trip to Mexico for two for her 
award winning three -dimensional gold mockup of an 
ancient temple. Store patrons won other prizes. such as 
an $800 stereo. Every Bar manager received a Ziggurat 
belt buckle from Equity's Kirby Kinman.... Good Cross - 
Pollinated Merchandising: The Body Shop in the Hick- 

ory, N.C. mall gets a $2 discount certificate good at 
Record Bar stores for "Urban Cowboy" tracks. 

Some talks could begin this week in the AFM- film /tv 
producers' dispute. now in its 23rd week of deadlock. 
Meanwhile, Friday is the day set for a benefit of the mu- 
sician union's Local 47's relief fund. Participants include 
Maureen McGovern, Irene Cara, Paul Williams, Henry 
Mancini, John Williams. It is being held at Los Angeles' 
Shrine Auditorium. Tickets are only $5. ... ITC Film - 
scores will host an exclusive party at MIDEM Jan. 25 to 
introduce the soundtrack to "Green Ice," a thriller star- 
ring Ryan O'Neal and Omar Sharif set for worldwide re- 
lease in May. The composer is Rolling Stone Bill Wy- 
man.... In addition to the new acts mentioned elsewhere 
in this issue, several comebacks are planned for this year 
that could almost qualify for debut status, they've been 
away so long. Del Shannon returns with Tom Petty pro- 
ducing and the Heartbreakers in back, and Gary U.S. 
Bonds dittos with the Bruce Springsteen's E Street or- 
chestra. Australia's Rick Springfield also coming back. 

Bruce Springsteen is the latest artist to head for the 
courtroom prior to dropping into town to play a concert. 
Springsteen's lawyers sought, and received, an injunc- 
tion against the illegal sale and distribution of bootleg T- 
shirts and other memorabilia at his Nassau Coliseum 
date on Long Island. And, in the same Brooklyn federal 
court, special prosecutor Peter Herbed continues his 
battle against an alleged major manufacturer of bootleg 
garments bearing rock star's likenesses. The trial resumes 
Jan. 6 before Judge Eugene Nickerson.... Punk rock 
musical "Steak" continuing to do strong holiday busi- 
ness at Privates, Leber- Krebs' uptown New York disco/ 
theatre /restaurant, amid whispers that an Off- Broad- 
way booking may be in the works. 

Frank Russo of Rhode Island's Gemini Concerts Inc. is 
moving into Boston in a big way. Agent Mike Flanagan 
has moved over to Gemini from APA booking to handle 
the Boston mart for Russo, who now books a variety of 
venues, ranging from the 1,200 seat Berkleee Perform- 
ance Center to the 16.000 -seat Boston Garden. 

Tom Noonan, associate publisher of Billboard, is con- 
ducting a one -day course on record industry marketing 
at UCLA Saturday (10), and will have a top recording 
artist and an industry executive as his guest participants. 

'80 Christmas Sales Exceed '79 
Continued from page 96 

Lennon /Beatles catalog quest con- 
tributed mightily to the excellent 
buying splurge. "We sold $25,000 
combined Lennon and Beatles 
units," maintains Ben Karol of the 
six -store metropolitan New York 
chain. "That made the difference." 
Karol says, producing a 50% in- 
crease for 1980. Karol singled out 
general Christmas -theme product 
movement as the best in the last dec- 
ade. 

Assistance in preparing this story 
provided by Iry Lichtman in New 
York, Moira McCormick in Chicago 
and Robyn Wells in Nashville. 

"The crowds were there and buy- 
ing multiple units in a fashion we 
haven't seen since 1978." Stu 
Schwartz, chairman of the 29 -store 
Harmony Huts in the Northeast, re- 
ports. Schwartz also attributed some 
of the buying impetus to the Len- 
non /Beatles clamor. 

"Our sales figures have been as- 
tronomical." reports Jack McIntyre, 
One Stop Record House, Atlanta, 
manager. "We moved some 100,000 
albums in December. more than 
double the amount we distributed 
this time last year." McIntyre claims 
to serve approximately 400 retail 
stores in the Southeast. 

December sales increased 40` to 
50% over each previous week as 
Christmas approached, Ben Bartel 
of the four Big Daddy's stores, Chi- 
cago, says. "We expect the momen- 
tum to last through New Year's," he 
notes, "due to our aggressive adver- 
tising and pricing." Schwartz echoed 
that sentiment. 

"Business was quite good, sub- 
stantially improved over last sea- 
son," according to John Kaplan, 
executive vice president of Handle- 
man. "We expect a better sell -off 

and lower rate of return," he 
adds. "We were more disciplined in 
our shipments so we anticipate lower 
January returns when our accounts 
have to reduce inventory as they 
come to the end of the fiscal year." 
Handleman serves almost 5.000 ac- 
counts as a rackjobber nationally. 

Jim Rose, general manager of 
Chicago's Rose Records, found 
Christmas week business was "up 
quite nicely" over 1979. Rose ex- 
pects the brisk sales to continue. 
"With so much fine product out, the 
momentum should persist." 

An exception to the generally 
bullish report was Wax Trax, a Chi- 
cago specialty retailer deep into new 
wave and imports. Owner Jim Nash 
blames the rise in retail prices for the 
falloff. He sold a larger number of 
gift certificates for the same reason, 
he feels. Nash anticipates a strong 
first two months of 1981 because 
"the kids will spend all their Christ- 
mas money." 

Roy Imber of Elroy Enterprises, 
Freeport, L.I., which services 33 
TSS /Record World stores in the 
Northeast, shares Nash's optimism. 

Imber also mentions $5.98's contri- 
bution and is backed by Kugel and 
Jim Grimes of National Record 
Mart /Oasis' 70 stores out of Pitts- 
burgh. Grimes praised CBS for con- 
tinuing to advertise the midrange 
line right up to Christmas in the 
chain's area. 

Grimes and Miller agree that ac- 
cessories played a role in boosting 
pre -Christmas grosses. Grimes got 
extremely good mileage on the tv- 
marketed Ronco disk cleaner. Miller 
praised the movement in record and 
tape care items in his Seattle loca- 
tions. Miller and Lou Fogelman of 
the 20 -plus Music Plus stores, Los 
Angeles, estimate 1980 holiday buy- 
ers brought about 12% more dollars 
into their stores than the year before. 

One person not surprised by the 
healthy seasonal increase was Carl 
Thom. who operates the Harmony 
House chain and Music Peddlars, a 
one -stop. in Detroit. "We were up 
about 40%. I've been in Detroit 33 
years as a retailer. I've seen the hills 
and valleys. We stocked up heavily 
and kept our stores full." Thom 
states. 

Merger May Spark Project LPs 
Continued from page 91 

standing, of which WCI owns 
775.000. 

It's expected that the merger 
proxy statement describing the 
transaction in detail will be mailed 
to Franklin Mint shareholders in the 
latter part of February, with the 
merger to be effected in mid -March. 
No shareholders' meeting of WCI 
will be required. 

Another heavy investor in Frank- 
lin Mint is American Can Co., which 
recently purchased a 9.9% interest, 
giving it 832,000 shares at a cost of 
$12.3 million. At the time, American 
Can, parent of Pickwick Intl, stated 

that it was considering a total invest- 
ment into Franklin Mint of 20%, 
enabling it to report that share of the 
company's earnings in its own earn- 
ings reports. and was considering re- 
opening merger talks initiated in 
1979. 

Charles L. Andes, chairman and 
chief executive officer of Franklin 
Mint, says, however, that the recom- 
mendation to merge with WCI was 
partly based on the belief that WCI's 
"management philosophy is totally 
compatible with our own, and we 
envision enhanced opportunities for 
our own growth by working closely 
with various divisions of WCI" 
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10th Anniversary of Service in the Audio Tape Industry. 
May You Continue To Grow And Prosper. 

Thanks For A Piece Of The Cake From Your Friends At- 
Audio Magnetics Corporation 
Audiomatic Corp. 

Capitol Box Corporation 
Capitol Magnetic Products 
Commercial Corrugated 

Container Corp. 

D and D Engineered Cassette 
Loaders 

Disc Graphics 
El Mar Plastics, Inc. 

Goldisc Recordings, Inc. 
I P S, Inc. 

Modern Album 
Shepard Printing Corporation 
Standard Folding Cartons, Inc. 

Tapemaker Sales Co., Inc. 

Trans -Am Industries 

Our New Address - 
Preferred Sounds 
135 Ludlow Avenue 
Northvale, N.J. 07647 
201 -768 -8007 

Preferred Sounds Master Craftsmen in Tape Duplication. 
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...And they said it was only a rumour 

JyÖ 
8uperDiscs Listen To The Difference 

The Challenge 
When Micky Kapp, President of Warner 
Special Products, invited Nautilus 
Recordings to remaster Rumours as a 
Superdisc, the challenge was to pro- 
duce the industry's highest expression 
of craftsmanship. This monster selling 
classic was to be released in a state -of- 
the -art version with the blessing and 
supervision of Fleetwood Mac. 

The Team 
Nautilus began work on the project 
over a year ago with a renowned group 
of professionals. Ken Perry and Ken 
Callait, Fleetwood Mac's engineer and 
producer, Warner Brothers' Paul Wexler, 
Soundstream's Rich Feldman, JVC cut- 
ting engineer Jack E. Hunt and Mike 
Malan of KM Records all persisted 
through scores of attempts to 
produce "the perfect record ". 

A Breakthrough 
After ten months of trial and develop- 
ment, a new technological process was 
utilized with success. A carefully stored 
original master two track tape was 
recorded with equalization at half - 
Speed on the Soundstream digital 
equipment. 
The digitalized master was used to cut 
masters in real time making the 

Nautilus version of 
Rumours the first 
digitally re- mastered 
Superdisc. This process 
enables the reproduction 

of both a brighter, 

crisper high end and a gutsy bass 
response. The improvement is startling. 

The Finishing 
Touches 
Nautilus produces flat, distortion -free 
albums that weigh 30 % -50% more than 
other Superdiscs using pure imported 
Teldec virgin vinyl, chromed stampers, 
longer pressing cycles and stringent 
quality controls. 

The Result 
Only your ears can really tell you. It 
was a labor of love by some of the best 
minds in the industry. We believe the 
challenge was well met and we invite 
you to Listen To The Difference. 

Other Nautilus Superdiscs include: The Cars, The Doobie 
Brothers, Heart, John Klemmer, Tim Weisberg, Joni 
Mitchell and Styx. 

PRODUCED UNDER 
I10E1NSE FROM 
WARNER BROS. 
RBOORDQ INC. 

aà,r,ÿ;5:` 

8uperDiscs' 

761 Shell Beach Road 
Shell Beach, California 93449 
805 / 773 -1848 

Please call or write for our free catalog. 

A special thanks to Micky Kapp and Trisha John Krane of Warner Special Products for their belief in Nautilus. i 
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