B304 96 RCENLYMONTOC
MONTY GREENLY

3740 ELNM

LONG BEACH CA

MARE

90807

OI

vy

 }

_NEWSPAPER

®

A Billboard Publication

The Radio Programming, Music/Record International Newsweekly

Feb. 7, 1981 @ $3 (U.S))

Fresh Radio
Format Blends
Pop, Religion

By JEAN CALLAHAN

WASHINGTON - Remember  when  reli-
gious radio meant fire and brimstone preach
ers and electronic healing? Well. listen again.

With the launching of Continental Radio
this year. a nationally syndicated format will
mix 75% adult contemporary with 25% Chris-
tian contemporary music i an effort o min-
ister 1o that vast “unsaved” radio audience.

Continental Radio went on the air at
WXRI-FM Tidewater. Va. the dayv after
Christmas. Plans are for I8 stations to begin re-
laving WXRI's “sanitized secular format™ i i
]\Lllth By the end off this vear, the Chn\lmn
Broadcasting Network. Continental's parent.
plans a network of 44 stations hooked up via
satelhite.

The formatcombines pop hits such as Olivia
Newton-John’s “Suddenly.” Barbra  Strei-
sand’s “Woman In Love™ and Eddie Rabbitt's

Driving My Life Away”™ with contemporary
(Co.tin.ied on puage 29)

JUICE NEWTON establishes herself as a dynamic performer in both the
pop and country idioms with her breakthrough album, JUICE (ST-12136),
featuring the single “Angel Of The Morning” (4976). The album, produced
by Richard Landis, ships next week on Capitol Records and Cassettes.
(Advertisement)
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NEW YORK - Prerecorded  video-
cassette suppliers, apparently responding
to increased competiion and the threat
posed by the videodisk. are offering liber-
alized dealer and distributor pricing pol-
icies for 1981,

Warner Home Video and Magnetic
Video have both upped their discounts. es-
pecially for large volume customers. and
sources sav MCA is working on a new plan
along similar lines,

But at least one distributor feels that the
Magnetic Video program actually puts him
ina less favorable position than he was pre-
viouslv. even though the dollar savings to
him are greater. The reason is that with in-
creased discounts to both dealers and dis-
tributors, the distributor is only working on
a 10% margin over the dealers, while in

VOLUME BUYERS BENEFIT ...

Vidcassette Suppliers
Liberalizing Discounts

By GEORGE KOPP

PP

1980 he was working at 15% above the
dealers.

Warner and MCA do not distinguish be-
tween dealers and distributors in their pric-
ing policies. as Magnetic Video docs. But
the Warner plan greatly favors large vol-
ume buyers. who would be wholesalers and
major retail accounts. Because of a rise in
buase price for Warner videocassettes, a
small retailer is slightly worse off in pricing
than he was last year. even with the extra
discounts. according 1o industry sources.

The Magnetic Video policy. as outlined
by national sales manager Robert Cook. of-
fers distributors an extra 15% discount. af-
ter the basic 26% discount is deducted from
the suggested retail figure. On top of that.
distributors getan extra 5% advertising and

(Continued on puge 14)
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Delay Canada
Releases, Help
Foreign Marts

By DAVID FARRELL

TORONTO—-Canadian record manufac-
turers are obliged under law o sell to accounts
they know to be exporting product abroad. but
there is evidence to suggest that a number of
§ the majors are now delaying the relcase of

some product here to allow foreign affiliates
have the benefit of a 30- to 60-day lead time in
obtaining sales in their own markets.
: The export business in Canada has been a
sore point for a number of vears. in fact ever
since the Canadian dollar fell below par with
the benefit of a 30- to 60-day lead time in ob-
taining sales in their own markets.

Three years ago. it was argued that U.S. in-
dustry leaders were kicking up a fuss about the
extent of Canada’s foreign trade because Ca-
% nadian exporters could and did undersell
American distributors.

However. as the U K. record business look a
nose dive. forcign aftiliates there started to

(Continued on page 70)

VRN

PP

NN,

NEW YORK At lcast 15 prere-
corded  videotape manufacturers/
distributors or retail outlets face pos-
siblelegalactions by Northern Songs
Lid.. in its continuing nationwide
cfforts to remove from the market
product featuring allegedly infring-
ing use of Beatles copyrights. per-
formed in most instances by the
group iself.

“We think the figure could be as
high as 20." declares an informed
source close to previous actions by
the music publisher.

Northern Songs. with more than
200 copvrights written by members
of the Beatles administered in the
U.S. by ATV Music. started suits in
several states last vear that were re-
garded as the first intensive effort by

Northern Songs Widening
Videotape C’right Defense

By IRV LICHTMAN

a music publisher to battle copy-
right infringement in the home
video field (Billboard. Mar. 22.
1980). (Continued on page 10)

Single Sheets
Going To $2.25?

NEW YORK- Though major
music print companies report gains
in market penetration for 1980. cost
pressures are likely to realize price
increases this vear. specifically in the
arca of single sheets.

The expectation. not taken lightly
by most firms. is that if there is a
general price increase, it would

(Continued on page 16)

Hot off last year's platinum and a most successful tour, THE WHISPERS are
reaching for new heights with their new album, “IMAGINATION.” And with
a hot, work horse of a single like, “IT'S A LOVE THING," it's a sure thing
that they're going to get there ... “IMAGINATION” Produced by THE

WHISPERS and Dick Griffey. RCA Records BZL1-3578 (Advertisement)
(Advertisement)

THE BLUES MASTER HAS DONE IT AGAIN!
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B.B. KING SINGS ABOUT THE WORLD HE SEES &
THE WORLD HE FEELS.

B.B. KING SINGS ABOUT LIFE ON HIS LATEST ALBUM
“THERE MUST BE A BETTER WORLD SOMEWHERE"

New on MCA Records and Tapes
Produced by Stewart Levine for Outside Productions, Inc.

.MCA RECORDS

(MCA-5162)

DIRECTION ~MANAGEMENT .
SIDNEY A. SEIDENBERG, INC.
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Arc Of A Diver.
The New Steve Winwood Album.

Steve Winwood’s adventurous work with some of rock’s most innovative groups grew into his
first solo album three years ago.

Now comes his second, a triumph of pure Steve Winwood. He sings, produces, arranges, writes
and invests the music with his special magic.

Give the gift
of music.

- STEVE INWOOD

Steve Winwood. Arc Of A Diver.

ILPS 9576

Featuring the single “*While You See A Chance"’’

Produced by Steve Winwood. % 40866
On Island Records and Tapes.

Manufactured and distributed hy Warner Bros. Records Ine

®
ISLAND

*TM Owned by Ant,lles Communications Lid., used under iicense.
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General News

Middle Level Acts Growing Fast

Dearth Of First-Quarter Superstar Product Helps Out

LOS ANGELES—First, the bad
news: As in pasl years. the first quar-
ter is showing a dearth of superstar
product releases. Now the good
news: In their absence, middle-level
acts have the opportunity to break
through to new degrees of chart ac-
ceptance.

Four of this week’s top 10 LPs are
by acts which had never before

By PAUL GREIN

cracked the top 10: REO Speed-
wagon. the Police, AC/DC and Pat
Benatar.

Except for these four. every album
which has entered the top 10 in the
last six months of 1980 and the first
six weeks of this year has been by an
act with a prior top 10 track record.

It's noteworthy that the four
breakthrough acts all fall squarely

‘Urban Contemporary’ Is
Thriving In N.Y. Ratings

By DOUGLAS E. HALL

NEW YORK—Advance informa-
tion on the latest Arbitron for this
market proves. once again, that it's
totally different from the rest of the
US.

And once again, the figures show
New York to be a major disappoint-
ment for AOR radio. But WKTU-
FM, once known as “Disco 92.” has
evolved into a highly successful “ur-
ban contemporary” hybrid that
makes extensive use of new wave
acts with an apparent appeal to both
black and white listeners.

Challenges
Await—3ong
At MIDEM

By MIKE HENNESSEY
& PETER JONES

CANNES—The worst of the re-
cession in the worldwide music busi-
ness is over, by and large. and the in-
dustry can look forward to some
modest expansion in the market-
place through 1981.

This was the opening comment of
Ron White, president of the Inter-
national Federation of Popular Mu-
sic Publishers, at the organization’s
annual MIDEM meeling.

However. White warned that pub-
lishers must continue to be vigilant
in guarding against the erosion of
their rights, particularly in view of
the inclination of aggressive record
companies lo seek ways of paying
lower mechanical royalties and the
continuing massive incidence of
home taping around the world.

An additional problem tending to
erode royalty income is the large
amounts of parallel imports from
low-price countries to high-price
countries.

The meeting heard digests of re-
ports from member associations
around the world. which made it
clear that positive steps were being
taken to protect the interests of rights
owners against piracy and home
taping.

White reported that the UK. is
awaiting publication of a “green pa-
per” discussion document to exam-
ine the case for alevy on blank tapes,
and he reminded the delegates that
the latest estimate of losses as the re-
sult of home taping could rise to one
million pounds (around $240 mil-
lion) a day by the end of the year
(Billboard. Jan. 31. 1981).

Reading highlights from the na-
tional reports. federation secretary
general Peter Smits noted that so far

(Continued on page 67)

FULL MIDEM
REPORT P. 66

The result is a commanding 8.3
share of audience that puts WKTU
solidly in first place with the strong-
est showing it has had in two years.
The station is up from 6.2 in the
summer, 6.7 in the spring and 6.8 a
year ago. Not since the heydays of its
disco reign in late 1978 and the first
months of 1979, when it enjoyed
double digit shares, has the station
shown such strength.

It is to program director Dale
Reeves’ credit that he's been able to
redirect the station from disco with-
out severely hurting its audience ap-
peal. This was a course first set by
Paul Zarcone, who has since moved
over to RKO’s WXLO-FM.

WXLO program director Don
Kelly had hoped to get his lagging
top 40 station into the urban struggle
with WKTU and WBLS-FM, but
the station has yet to get started. It
has a 1.1 share. down from 1.6 in the
summer, 1.9 in the spring and 1.7 a
year ago.

WKTU’s upward movement has
displaced WBLS as the market
leader. Some would point to the fact
that WBLS programmer Frankie
Crocker has taken himself off the air
as WBLS’ downfall. Whatever the
reasons, WBLS is down to 7.1 from
8.1 in the spring and summer, right
back to the share it had a year ago.

Most of the other news from the
New York Arbitron is bad. Once
proud flagship of ABC, WABC-AM
is down to an incredible 3.6. the low-

{Continued on page 29)

NEW YORK-—Crossover artists
Kenny Rogers and Michael Jackson
have the opportunity to win the most
honors in balloting for the NARM
“Gift of Music” awards. to be pre-
sented at the merchandising group’s
annual convention in Hollywood,
Fla. April .14.

Rogers and Jackson are both
nominated for best selling album
and best sellingalbum by a male art-
ist awards in the balloting. Rogers is
also up for the best selling country
album by a male artist award, while
Jackson has a chance at the best sell-
ing black music album by a male
artist award.

The NARM awards are unique in
the music industry in that they alone
honor the be .t selling records and
artists. The voting. now taking place,
is based on unit sales in NARM
member retail outlets around the
country from Jan. I to Dec. 31. 1980.

With recent LPs by Bob Seger. Pat
Benatar. John Lennon/Yoko Ono.
Billy Joel, Queen, and Pink Floyd all
nominated for best selling album.
the nominees reveal a more contem-
porary music slant than the tradi-
tionally MOR cast seen in the recent

into the rock spectrum, that they're
simultaneously enjoying their big-
gest singles to date and that they've
been building to this level of success
with prior LPs.

The pointis not that these acts are
suddenly selling records, but that
they’re now selling them immedi-
ately on release and in sufficent
weekly quantities to push them into
the top 10.

REO Speedwagon’s “Hi Infidel-
ity” (Epic) vaults from number 12 to
number seven. The group has been
charting for seven years. but until its
current breakthrough had climbed
no higher than number 29. which it
reached with “You Can Tune A Pi-
ano. But You Can’t Tuna Fish”
three years ago.

The Police, whose “Zenyatta
Mondatta” (A&M) climbs to num-
ber five in its 10th top 10 week.
peaked in the 20s with its two previ-
ous LPs: “Outlandos d’Amour” and
“Reggatta de Blanc.”

AC/DC’s “Back In Black™ (Atlan-
tic) holds at number six in its 19th
week in the top 10. The act has been
hitting the American charts for 3%
years, but until this current success,
had topped out with the number 17
peak of 1979’s “Highway To Hell.”

And Pat Benatar’s “Crimes Of
Passion” (Chrysalis) holds at num-
ber two for the fourth straight week
in its 21st top 10 appearance. Her
only previous album, “In The Heat
Of The Night.” crested at number
12. (Continued on page 14)

was visiting Los Angeles to host “Solid Gold,”

Billboard photo by Jeffrey Mayer
HIGH TIDINGS—Chrysalis president Sal Licata congratulates Debbie Harry of
Blondie on the band's recent chart topper, “The Tide Is High.” The singer

the syndicated tv series.

Blondie's new single, ‘‘Rapture,”” moves up Billboard’s Hot 100 this week to
number 42.

Lawyers Trade Barbs
In Hot Goody Debate

By RICHARD M. NUSSER

NEW YORK~The prosecution of
Sam Goody Inc. and its two princi-
pal officers took a dramatic turn last
week in Brooklyn federal court. as
lawyers continued to battle over the
disputed antipiracy files of the Re-
cording Industry Assn. of America.

Among the charges hurled
Wednesday (28), Thursday (29) and
Friday (30) in pre-trial hearings
were allegations that Goody lawyers
somehow illegally obtained RIAA
documents and that the RIAA and
the government were working “hand

Specials Up, Shelf Prices
Down For Retail Chains

By JOHN SIPPEL

This is Billboard’s second quarterly
survey of U.S. chains’ pricing policies.
A changing universe of chains will be
researched every three months. For
specific prices, see grid page 12.

LOS ANGELES—Advertised spe-
cials on $7.98/$8.98 albums cost
more and albums’ shelf prices are
less in Billboard’s second quarterly
survey of U.S. retail chains. In the
first survey. 19 chains comprising

 BASED ON PRODUCT SALES. -

By ROMAN KOZAK

Grammy nominations. However, no
new wave act is among this year's
NARM nominees.

Other multiple nominees in the
ballot include Barbra Streisand and
Pat Benatar. who are both nomi-
nated for best selling album. and
best selling album by a female artist
awards; Queen and Pink Floyd, who
have a chance for best selling album
and best selling album by a group
honors; and Billy Joel, who can win
the best selling album. and best sell-
ing album by a male artist prize.

CBS Offers 5%
Price Discount

LOS ANGELES—CBS Records is
offering a 5% discount on a select
group of approximately 200 album
titles in the $7.98/$8.98 list category,
effective through Tuesday (10). Pro-
gram. which teed off Jan. 26 nation-
ally, allows multiple buy-ins during
the program period.

Accounts participating get dating.
with final single payment due May
10, 1981. Program covers LP. 8-track
and cassette configurations.

www americanradiohistorv.com

881 stores were canvassed (Bill-
board, Nov. 1, 1980) while the cur-
rent survey encompassed 25 chains
totalling 284 outlets.

The second survey showed aver-
age advertised special price for the
chains surveyed, all of which were
contacted for the first time. at $5.67
against $5.37 or an increase of 30
cents. Average special price in the

(Continued on page 12)
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NARM Members Vote Honors |

The nomineces for the NARM
“Giftof Music™ awards for 1980 are:

Best Selling Album: “Against the Wind,” Bob
Seger; “Crimes of Passion,” Pat Benatar;
“Double Fantasy,” John Lennon/Yoko Ono;
“Glass House,” Billy Joel; “Guilty,” Barbra Strei-
sand; “Greatest Hits,” Kenny Rogers; “Off The
Wall,” Michael Jackson; "The Game,” Queen;
“The Wall,” Pink Floyd.

Best Selling Movie Soundtrack Album:
"“Fame,” *Honeysuckle Rose,” "‘The Rose,” “‘Ur-
ban Cowboy,” *Xanadu.”

Best Selling Original Cast Album: A Chorus
Line,” “Annie,” “Evita,” “42nd Street.”

Best Selling Album By A Male Artist: ““Against
The Wind,” Bob Seger; “Christopher Cross,”
Christopher Cross; “Glass Houses,” Billy Joel;
“Greatest Hits,” Kenny Rogers; “Off the Wall,”
Michael Jackson.

Best Selling Album By A Female Artist:
"“Crimes of Passion,” Pat Benatar; "Diana,”
Diana Ross; “Greatest Hits,” Anne Murray;
“Guilty,” Barbra Streisand.

Best Selling Album By A Group: “Back In
Black,” AC/DC; "Emotional Rescue,” Rolling
Stones; "“The Game,” Queen; “The Long Run,”
Eagles; “The Wall,” Pink Floyd.

Best Selling Country Album By A Male Artist:
“Greatest Hits,” Waylon Jennings; “Honey-
suckle Rose,” Willie Nelson; ““Horizon,” Eddie

(Continued on page 82) <

in glove™ to avoid bringing the case
to trial.

Aside from that. the sessions were
highlighted by what appears to be
another major victory for the RIAA,
insofar as its claim that the disputed
documents are part of a continuing
probe into allegations of counterfeit
traffic that may result in further in-
dictments against certain retailers
and wholesalers across the country.

That development was marked by
the appearance under oath of RIAA
attorney Jules E. Yarnell, the special
counsel in charge of the RIAA’s an-
tipiracy unit. Yarnell’s testimony re-
garding the RIAA files has seem-
ingly convinced U.S. Court Judge
Thomas C. Platt that portions of the
documents are indeed related (0
ongoing government investigations,
which the RIAA and the govern-
ment have long maintained.

The story sessions began Wednes-

(Continued on page 82)
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General News

French Plan To Tax Blank Tape

CANNES—France is slated to be- -

come only the third European coun-
try to take legislative steps to counter
music industry loss of earnings from
home recording by its new plans to
impose a levy on blank tapes.
Following Austria. which already
has a tape levy, and West Germany,
which taxes hardware, the French
parliament is set to pass similar leg-
islation at the end of this year, fol-
lowing 15 months of negotiations by
a special industry-parliamentary
working committee set up at

Nesmith Quits
Disk Business,
EnteringVideo

By JIM McCULLAUGH

LOS ANGELES—Pioneer video
music artist Michael Nesmith is exit-
ing the phonograph business and
entering the video business full-
scale.

His Carmel. Calif.-headquartered
Pacific Arts label will cease all
phonograph recording manufac-
turing and become a video record la-
bel to be called Pacific Arts Video
Records.

“We are not leaving the music in-
dustry.” he states. speaking from
San Antonio. where he is scouting
film locations. “but only the analog
phonograph record industry. which
in my belief is already obsolete.
We'll still be putting out records. but
from now on they will have pictures
in addition to audio.”

Nesmith indicates Pacific Arts
Video Records is scheduling a 90
minute action/adventure feature
utilizing music this year. as well as
several shorts.

The first release from the refo-
cused company will be “An Evening
With Sir William Martin.” a 30-min-
ute comedic piece.

“We are not committing to any
one videodisk or tape system.” he
emphasizes. “We’ll custom press on
all formats—RCA SelectaVision. la-
ser optical, VHD and whatever other
viable formats come along.” The la-
bel has not made any custom press-
ing deals as yet. however.

Likewise with videotape. Nesmith
footnotes. Product will be issued in

(Continued on page 64)

Credit Managers
Meet Portnoy

NEW YORK —Major label credit
managers met with Record Shack
president Edward Portnoy last Tues-
day (27) to review indebtedness by
the one-stop chain.

No payment formula was ad-
vanced at the meeting. although it is
believed that a plan to cope with the
situation may be disclosed next
week. PolyGram alone among ma-
jors did not attend. It has pursued
courtaction against Record Shack to
recover about $2.5 million allegedly
owed by the chain.

Record Shack operates five out-
lets across the country—in New
York. Los Angeles. Atlanta, Dallas
and the Cleveland metropolitan
area.

By MICHAEL WAY

MIDEM here last year.

Further support for the French in-
dustry came in this MIDEM when
Jean-Philippe Lecat, culture min-
ister, announced that tax relief on
depreciation in classical record pro-
duction would be claimable over
three years with S0% in the first year,
instead of the existing three-year

policy.

This move starts Jan. | next year.
Pierre Chesnais. of the French au-
dio-visual trade association SNEPA,
describes it the first government aid
action for the record business in
many years, as “a breath of fresh
air” for the industry.

RARE PRIZE—Walter Yetnikoff, president cf

The new levy, and the French are
calling it “a fee,” will be put to par-
liament after proposals are handed
to the government from the working
group on March 31. While nothing
official was announced by the cul-
ture minister in his MIDEM inaugu-
ration remarks here, it is expected
that this levy will be collected by
an agency, the SDRM mechanical
rights organization being widely
mooted, and that it will be divided
25% each to songwriters, performers,
publishers and record companies.

The amount is not yet known, but
industry sources here describe as
“far too high” the figure of 8 French
(Continued on page 67)

the CBS Records Group,

presents Barry Gibb a special plaque in honor of Gibb's work as the producer
of Barbra Streisand’s ‘‘Guilty’’ LP which has sold 7.5 million LPs and six mil-
lion singles worldwide. CBS expects sales to hit 20 million.

Woman Exec Takes Control
Of Minn. Disk Shop Web

By JOHN SIPPEL

LOS ANGELES—The Min-
neapolis-based Record Shop chain
has undergone a major top manage-
ment change and is headed for a
more youth-oriented objective.

Considered one of the earliest rec-
ord/tape/accessories chains in the
U.S.. control of the web has passed
from co-founder Allen Garner to
Mary Ann Leavitt, his niece and
most recently program control and
administration executive for RCA
SelectaVision Video Discs New York.

Leavitt has assumed the presi-
dency of the 33-store chain. David
Kaye. founder and chief principal in
the Emerald City Records operation.
Atlanta, is moving to Minneapolis to
become executive vice president.

The Record Shops stretch from
Chicago to Las Vegas and from
Grand Forks, N.D. to Tulsa. Carter.
who founded the chain in 1956 in
conjunction with Leavitt's father,
Norm. stressed choice enclosed mall
locations. Among Record Shop sites
are the Watertower mall, downtown
Chicago. and the most recent open-
ing. the Crossroads Plaza., down-
town Salt Lake City. Leavitt said she
will continue the policy of seeking
out 1.200 to 2.500-square-foot heavy
foot-traffic locations. She antici-
pates keeping the chain at its present
size for a while.

The Watertower store is currently
testing videocassettes and blank
videotape. She intends to introduce
selected boutique items in some
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scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Billboard, P.O. Box
13808, Phlladelphla, Pa. 18101, (212) 764-7376.

stores to extend the demographic
appeal of the stores.

Presently, the Record Shops em-
ploy about 240. John Regan. for-
merly with III. has been appointed
controller of the Edina-based chain.
Leavitt’s brother, Tom. is assuming
the role of chief buyer.

Warner Ends
RFC Contract

By RADCLIFFE JOE

NEW YORK-Following two
years of high courtship with the dis-
cotheque business through its asso-
ciation with RFC Records, Warner
Bros. quietly and without official
comment ended its involvement
with that label last week, and termi-
nated the services of most of the staff
in the process.

Under the terms of his agreement
with the company, Ray Caviano. the
young RFC executive to whom
Warners had given a $6 million
mandate to seek market leadership
in the disco field. will move his label
lock. stock and artists to another part
of WEA, Atlantic Records.

Curiously, Atlantic had itself
backed out of active involvement in
the disco music sound early last year,
when it liquidated its disco depart-
ment, and terminated the services of
top staffers. including Izzy Sanchez.

Caviano insists that the RFC label
remains intact in spite of the Warner
Bros. decision. He states that he is in
the final stages of negotiating a dis-
tribution agreement with Atlantic,
and that under that agreement,

(Continued on page 53)
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__Executive Turntable |

Record Companies

Edgar H. Griffiths has asked to be relieved of his duties as chairman and
chief executive officer of the RCA Corp. effective July 1 to become chairman
of the board’s finance committee. Thornton F. Bradshaw, president of the At-
lantic Richfield Co. and an RCA board member since 1972 succeeds Griffiths
in his present position. These changes will be presented to the RCA Board atits
next regular meeting Wednesday (4). ...
Thomas Z. Shepard becomes division vice
president of the new self contained Red Seal
a&r/marketing center for RCA Records in
New York. He joined RCA in 1974 as Red
Seal a&r division vice president.

Jheryl Busby joins A&M Records in Los
Angeles as vice president of r&b promotion.
He comes from Casablanca where he held a
similar post for the past three years. ... At
PolyGram Records in New York, Tommy Young is named black music mar-
keting field promotions director and Ernie Singleton is director of West Coast
black music marketing in Los Angeles. Young was national promotion direc-
tor for PolyGram Records East and Singleton was Casablanca r&b national
promotion director. Other assignments in Black Music marketing include:
John Brown, formerly with Casablanca, now
Northeast regional promotion manager:
Marcus Martin, formerly with PolyGram
Records East. now North Atlantic regional
promotion manager: Gwen Franklin, for-
¢ merly East Coast regional promotion man-
| ager for Casablanca, now Capitol regional

° promotion manager: Luther Terry, formerly
with PolyGram Records East. now Southeast
regional promotion manager; Brenda Smith,
formerly employe of PolyGram Records East. is now Carolina regional pro-
motion manager: Deke Atkins, formerly with PolyGram Records East. is now
Midwest regional promotion manager; Ken Bell, formerly with PolyGram
Records East. is now Great Lakes regional promotion manager: Willie Tucker,
formerly with Casablanca Records, is now the West Coast regional promotion
manager: Walter White, formerly with Poly-
> Gram Records East. is now Ohio Valley re-
i gional promotion manager; Bruce Knight,

. TShepard

Busby

Singleton

B formerly with PolyGram Records East.
\ moves to Memphis as regional promotion
manager. . .. Doug Haverty takes over as in- =
ternational communications/operations

manager for A&M Records in Los Angeles. He was international operations
manager. . . . David E. Catlin has been elected to the board of directors of K-tel
International Inc. in Minnetonka, Minn. He presently serves as vice president
and general manager of U.S. operations. . .. Norro Wilson moves to RCA as
executive producer of a&r for RCA’s country division in Nashville. Most
recently. he headed a&r at Warner Bros. __

country division and served as an independ- &8
1 ent producer. . .. Andrew Frances moves into
the newly created post of marketing and art-
ist development director for Millennium
Records in New York. Frances was in press/
artist ‘relations and marketing positions at
RCA and RSO Records. . . . John Hess takes
over as vice president of a&r for LAX Rec-
ords in Los Angeles. Hess was president of
Marketing Ltd.. an audiophile records production and marketing firm. Aiso at
LAX. Harriet Sternberg becomes publicity and artist development director.
She was president of Starburst Management. . . . Lori Somes is upped to man-
ager of press and public information at CBS Records International in New
York. She was working in the Epic Records product management department.
# ... Steve Baird is now payroll manager for
Warner Bros. Records in Burbank. Calif. He
was assistant director of personnel. ...
Jimmy Gielbert, for the past 1% years the
controller at Radio Records in Ft. Lauder-
dale. Fla.. is now that label’s sales and mar-
keting vice president.

Marketing

Paul Livert moves into the post of sales
and marketing vice president for the Scott
Distributing Corp. in New York. He was a marketing executive with London
Records and Pickwick Distributing Inc.

Publishing

Steve Fret, controller of Chappell Music and Intersong Music in New York.
is upped to finance director for the PolyGram publishing companies. . . . Mer-
lin Littlefield, formerly ASCAP’s assistant director. is now associate director of
ASCAP in Nashville. Most recently. he was director of Peer-Southern in Nash-
ville. ... Dorothy Hindman joins House Of Gold Music, Bobby Goldsboro
Music and Hungry Mountain Music in Nashville as controller.

Related Fields

William E. Josey, formerly director of business affairs for Columbia Pictures
Television distribution. is now PolyGram Television vice president in Los An-
geles. Also. Myron B. DuBow, former senior partner of the law firm of DuBow.
Turk & Roberts. joins PolyGram Television in business affairs. . . . Bill Oakes,
executive vice president of RSO Films in New York. is upped to senior oper-
ating officer for RSO Films. . .. The Los Angeles public relations firm of Nor-
man Winter & Associates has two new vice presidents: Ron Baron is upped to
senior vice president following his seven year tenure with the firm. Sandy
Wardlaw, newly appointed vice president. has been an account executive for
the past three years.

Haverty

Somes

Gielbert

Fret Littlefield
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FROM NEW YORK! IT'S

HIRAM BULLOCK
GARY KING
WILBERT LONGMIRE
RICHARD TEE
JOANNE BRACKEEN
TOM SCOTT

“All Around The Town.” cx:¢
A two-record set recorded at
Carnegie Hall, The Bottom Line and

Town Hall.
On Tappan Zee Records and Tapes.
The Artist’s Label.

Produced by Bob James, Joe Jorgensen and Peter Paul Talent Director: Peter Paul, (212) 898-3027 “Tappan Zee; X aretrademarks of Tappan Zee Records inc.  Distributed by Columbia Records. “Columbia” s a trademark of CBSInc. ¢ 1981 CBS inc.
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General News

Mick Fleetwood of Fleetwood
Mac 0 RCA worldwide for “Mick’
Fleetwood’s African Odyssey” LP
now being recorded in Ghana with

*Western and local musicians. A con-

cert on Feb. 21 in Accra will also be
recorded for the LP and for a tele-
vision special.

Lou Reed back to RCA Records
after five years with Arista. The new
wave pioneer is expected in the stu-
dio for a new LP shortly. ... Four
members of the Jacksons to 20th
Century-Fox Music: Jackie, Tito,
Marlon and Randy. Fox Fanfare
Music, 20th’s BMTI affiliate. will co-
ordinate publishing around the
globe with the group’s subpublish-
ers. . . . The Ohio Players to the
Boardwalk Entertainment Co. Their
first LP for the label, “Tenderness.”
is set to be released this month. . . .
Also former Runaway Joan Jett,
Jacques Morali-produced rock
group Rox and East Coast rock out-
fit States to Boardwalk.

Vocalist Ullanda to Atlantic Rec-
ords. Her first album for the label.
“Ullanda McCullough,” was written
and produced by Nickolas Ashford
and Valerie Simpson. Itis due for re-
lease during the middle of the
month.

Stonebolt, Vancouver, B.C.-based
RCA recording artists. to the Good
Music Agency for booking. . .. Com-
poser/conductor/arranger Shelly
Markham to the Plain Great Enter-
tainment Corp. He will also act in an
execulive capacity as music consult-
ant and creative liaison for the
company. . . . Also to the Plain
Great Entertainment Corp., Scott

Signings

Richardson, songwriter/singer/mu-
sician/actor/screenplay writer.

Australian group the Sherbs, a re-
organized version of Sherbet, to
Atco. “The Skill.” just released. is
the debut LP for the label. . .. Tower
of Power to Kill Management. ...
Kenny Rankin to Monte Kay Man-
agement.

Record producer Robert Margou-
leff (Devo, the Busboys) and his asso-
ciate, Howard Seigel, to Dan
Cavanaugh for management. . . .
Singer Chris Voss to Rock Hard Pro-
ductions, Inc. for production. . . .
Terri Gibbs (o International House of
Talent for booking. .. . Tommy Cash
and Bill Monroe to Buddy Lec At-
tractions Inc. for booking. ... Bob
Cain to MDJ Records. His first re-
lease is “I Can Make It.” ... Gospel
artist Bob Bailey to Triangle Rec-
ords. His first album release will be
“I'm Looking Forward.”

Singer/songwriter Mike Seals to
Last Minute Productions for record
production and publishing. . .. Dal-
las Cowboy Ed “Too Tall” Jones to
Fun City Records and the National
Label Distributing Co. “Do The Dip
817 is the first single. . ...Larry Har-
low to recording and producing con-
tract with Coco Records. First LP ex-
pected this month.

Arista/Ariola’s Swiss rock band
Krokus to Butch Stone for world-
wide management. ... Arista D.L.
Byron for worldwide subpublishing
to CBS Songs outside U.S. and Can-
ada....Nazareth’s Fool Circle Man-
agement to Howard Bloom for pub-
licity.

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR

TO SERVE YOU—BY PHOMNE. TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat
11:00 AM to 8:00 PM Sunday & Holidays

We have been in this business for over 30 years.
MO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..

WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

ALL LP's AND TAPES

5475 - 5420

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.

NOTICE TO OUR FOREIGN CUSTOMERS
We can prepare a Pro-forma invoice for you upon which
you can make funds available to us on the amount of
the invoice.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first
order.

50

SINGLES—390¢ EACH

WE SHIF ANYWHERE IN THE WORLD.

All prices FOB, New York
5100 Minimum order shipped

KING KAROL '

126 Wasi 43nd Streel,

This is the second of a five-part
series on the Grammy nominees for
record of the year. :

LOS ANGELES—"The idea
was that Lionel would come from
r&b and I'd come from country.
and we’d meet somewhere in pop.”
¢ That's Kenny Rogers’ easy ex-
planation of the origins of “Lady,”
¢ the only hit of the '80s to have
cracked all four of Billboard’s sin-
gles charts: pop. r&b, country and
adult contemporary.

The smash was Lionel Richie
Ir’s first production outside the
Commodores, and marked the first
time Rogers has teamed with a
producer other than Larry Butler
since his days in the First Edition.

“Larry will someday produce
some things for me again.” says
Rogers, *“because he’s a good
friend and a great producer. But |
think this breathing space will give
him a chance to step back and look
at me a little more objectively and
see that maybe we did getin a rut.

“I hate to get stagnant: to do the
same things over and over again. |
was about to explode. I needed
new input and that’s where Lionel
came in.

“I went to who I thought was the
very best in that field.” Rogers
says. “The Commodores have
done what I've tried to do: they
haven’t limited themselves to any
one area. I loved ‘Three Times A
Lady’—I think that’s probably one
of the best records ever cut.”

On the surface, it would seem
that Rogers got the better end of
the deal: a classic single that has
spurred his greatest hits album to a
reported six million sales. But
Richie notes that the partnership

of ways.

GRAMMY RECORD NOMINEE

Rogers-Richie Association
Yields A Chart-Busting ‘Lady’

By PAUL GREIN

Anka was in,” Richie offers. “He
could have sung ‘My Way' but
there comes a time when you real-
ize that an outside association may
enhance your career a little bit
more than if you try to do it all by
yourself.

“And working with Kenny has
given me a great opportunity to
meet people in the business. He'll
call me on the phone and say,
‘come up (o the house: I want you
to meet somebody." We've devel-
oped a great relationship that will
probably last the lifetime.”

In fact, Richie says that some-
time during the next year he will
probably sign as a solo act with
Rogers’ manager. Ken Kragen,
while remaining with the Commo-
dores’ manager. Benny Ashburn,
for group projects.

Richie is now in the midst of
producing Rogers’ next LP. sifting
through new songs that have been

submitted by Dolly Parton, Willie
Nelson, Bob Seger, Billy Joel, Me-
lissa Manchester, Kenny Loggins,
Jimmy Webb and Elton John &
Bernie Taupin. The plan is to have
several of these acts perform
backup on their compositions.

The only concern at this point is
that Rogers not jump so quickly
that he’ll jeopardize his strong
country base.

“Is kind of risky,” admits
Richie. “The song by Elton and
Bernie would be wonderful two al-
bums from now, but to put it out
on Kenny right now would be mu-
sical suicide.”

Rogers agrees that he has (0 take
care “not to alienate the country
market.” but adds that the country
situation is more open than it used
to be. “There was a time when
country people were very
cliqueish, and said if a record

(Continued on page 80)

has also benefited him in a variety

“It’s the same situation Paul

Lady’s Men: Kenny Rogers, left, and Lionel Richie, Jr. congratulate each
other on their success with ‘‘Lady.”

%

All-Format
Release For
GBS Video

NEW YORK-The first simulta-
neous release of an original music
production on videodisk. video-
cassette and stereo LP is forthcom-
ing from MGM/CBS Home Video
and CBS Records.

The release. “One Night Stand:
An Evening of All-Stars.” is a jazz
concert featuring 16 CBS acts which
was taped recently at an SRO Car-
negie Hall concert here.

The concert will be broadcast over
the Bravo pay cable performing arts
network in April. The disk. cassette
and album will be out in June. Be-
sides concert footage, the video pro-
ductions will also contain rehearsal
shots and interviews with the per-
formers.

In addition to the Bravo tie-in,
CBS Video Enterprisesis co-produc-
ing another concert with Showtime
pay cable service. This project, a
Marvin Hamlisch special featuring
Gladys Knight. Johnny Mathis.
Priscilla Lopez and appearances by
Liza Minelli and Carly Simon, was
taped at the Dorothy Chandler Pa-
villion in L.A. No broadcast date is

(Continued on page 63)
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(ADVERTISEMENT)

Stand By Your Man

Please note that in
the book Stand By
Your Man, published
by Simon & Schuster
and Pocket Books, the
songwriting credit for
“Golden Ring” should
be attributed to Bobby
Braddock and Rafe
VanHoy.

o Iﬂr Sepa rations X
i |

QR N
2832 Spring Grove Avenue
Cincinnati, Ohio 45225

(5613)681-8400

ATTENTION BILLBOARD READERS!

It has recently come to our notice that an unauthorized sub-
scription agency has been selling BILLBOARD subscriptions.
We ask that all subscribers and potential subscribers refrain
from ordering BILLBOARD through this agency:
National Publishers’ Bureau
1971 West 12th Avenue
Denver. CO 80204

Regrettably, BILLBOARD is not responsible for fulfilling any
subscriptions ordered through National Publishers Bureau.

BILLBOARD subscriptions may be ordered direct from the publisher, as
listed in the masthead, and from authorized subscription agents. To
check agency authorization, please call the Circulation Department
at (212) 764-7324. Thank you.
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General News

Digital Recording—New Demand

LOS ANGELES—Demand and
interest for digital pop recording
which had slackened in the past sev-
eral months. due to the general in-
dustry slump. appears to be gaining
renewed momentum.

A number of digital pop projects—
including such artists as Billy Joel.
Rickie Lee Jones. Paul Williams.
Jefferson Starship. the Outlaws. Vil-
lage People and Quincy Jones—are
in various stages of production and
preproduction.

In addition to new pop projects in
the works at various locations with
digital machinery. equipment from
such digital proponents as Sony and

By JIM McCULLAUGH

3M has penetrated a litle decper
into major U.S. studio markets.

Meanwhile. newer hardware en-
trants such as MCI. Mitsubishi and
JVC are taking aggressive postures.
whetting the appetites of studios.
producers and artists further.

The continuing prohibitive costs
of digital technology, however. cou-
pled with tight industry money and
serious incompatibility questions
still has the studio community hesi-
tant about committing. While the
digital revolution is acknowledged
as inevitable. the transition may be
farther off than thought two years
ago.

E/A 80 Sales Up 78.5%;
Non-Rock Solid For Label

LOS ANGELES-—Elektra/Asy-
lum claims a record 78.5% sales in-
crease for calendar 1980 compared
with 1979. according to label chair-
man Joe Smith. This represents a
jump from the previously reported
48.4% increase of 1980’s first three
quarters over all of 1979.

The label’s country, r&b and clas-
sical gains are said to be especially
significant.

According to vice chairman Mel
Posner. 1980 represented “the first
year of real profits” for the label’s
Nashville division. Ewell Roussell,
general manager of the Nashville of-
fice. claims that its sales in 1980 were
double the 1979 total, which in turn
were up more than 200% over 1978.

Adds Posner: “The special mar-
kets or black music division lost
money through the end of *79. but

turned a profit in '80. the first full
year of the division’s guidance by
vice president Oscar Fields.” The
division released 36 singles and 17
LPs in 1980.

Nonesuch Records. E/A’s classi-
cal label. issued 35 albums in 1980.
compared with 18 the year before.
Smith claims that Nonesuch posted
a 47% sales increase in 1980. the first
year the division was under director
Keith Holzman.

E/A’s healthy fourth quarter is
due largely to gold citations for
greatest hits LPs by Linda Ronstadt
and the Doors, and a platinum prize
for the Eagles’ live album.

E/A and its distributed labels tal-
lied a record six platinum and 12
gold LPs and one platinum and five
gold singles. In 1979 it earned one
platinum and three gold LPs and
one gold single.

A

/

ANRO provides reliable CUS-
TOMIZED TRANSPORTATION
for Show Business firms and
individuals. Current model Cadil-
lac Limousines or any other
vehicle type can be available.

Do You Travel?

re You in the Entertainment Business?
Then You Must Know

Hourly Rates or Fixed Price to any
Metropolitan New York City Airport
j contact

046y Anro Limousine

QZE
51

ANRO is owned and operated by
Don Anthony and Jerry Roth.
They know your requirements
because they both have been
associated with show business
for over 25 years.

1650 Broadway, New York, NY 10019
(212) 824-4500

V/hos

Oorn

first?.

See page 60

“‘There’s a rumor
going around about
a company that has
stock record album
covers in full color
called “Instant Album
Covers’’ (available in
quantities as low ‘as
100) plus 8 other

fascinating services. LJ

“To.find out more
about this rumor call .

’A‘ .,Assocnates, Tnc.

160 EAST 56 St., Dept. A
N.Y..N.Y. 10022 TEL. 758-3232

Serving the graphic needs of the record Industry since 1952.

What also appears to be emerging
now is a strong digital rental market.
Companies such as San Francisco’s
Audio-Visual Rents and New York’s
Scharff Communications report
brisk business with 3M equipment.
And Sony PCM equipment is rack-
ing up impressive rental mileage. as
is Soundstream.

Studios that have made the com-
mitment to digital. ironically in light
of tighter pop budgets, maintain that
digital gives them a strong competi-
tive edge. especially in such facility-
saturated markets as Los Angeles.

The classical and jazz camps.
spearheaded by many audiophile la-
bels as well as such giants as CBS.
RCA and EMI. remain heavy digital
users. In the pop camps. it’s still the
major names who can command the
budgets for digital. The hourly rate
is higher than analog 24-track. in ad-
dition to higher tape costs.

“Demand for digital has fallen off
locally.” observes Chris Stone.
Record Plant, Los Angeles. a facility
with two complete 3M systems (32-
track/4-track). “but general interest
still seems to be high. And I think
bookings will begin picking up
again.” Typically at the Plant, digi-
tal tacks on $25 extra per hour. plus
tape costs.

The Plant’s last digital project was
Rod Stewart’s “Foolish Behaviour”
several months ago but Jacques
Morali is due in shortly for an all-
digital Village People LP.

Stone points out heisactively rent-
ing one of his machines, a posture
that has resulted in much activity
and profit.

A unit was in Nashville recently at
Woodland Sound for a Paul Wil-
liams date. that city’s first 3M digital
session, while both of the Plant’s ma-
chines will be in Washington, D.C..
March | for a Kennedy Center cul-
tural fest.

The Plant. according to Stone.
also plans to insert digital into its
film scoring capabilities.

“No one has been exactly knock-
ing down the door.” agrees Al
McPherson at Warner Bros. Amigo
Studios in Los Angeles. site of an-
other 3M digital system. “Interest is
still high, of course, but the in
creased costs involved still put it out
of the reach of the typical pop artist.
We do have a lot of producers. engi-
neers and artists who come in and
experiment with it.”

Ry Cooder’s just issucd “Border-

(Continued on page 61)

ElectroSound
Buys 3 Plants

LOS ANGELES—ElectroSound
Inc. will become the US. firm with
the largest number of recorded
product manufacturing facilities in
60 days when it acquires two record
and one tape manufacturing plants
from Capitol Records for approxi-
mately $5 million. The tape facility.
in Council Bluffs, Jowa., was ac-
quired by Capitol from United Art-
1sts in 1978.

ElectroSound. which went from
an over-the-counter security to the
American Stock Exchange last De-
cember. is negotiating to take over
Capitol pressing plants here and tn
Roselle, N.J. The tape plant would
be the first for ElectroSound. It al-
ready operates record-making en-
tities here and in Allentown. Pa..
Shelbyville. Ind. and Long Island.

Capitol would continue to own
and operate its remaining record
and tape plants in Los Angeles.
Jacksonville, Ill. and Winchester,
Va.

WwWWWw.americanradiohistorv.com

" Market Quotations

As of closing, January 29, 1981

1980

High Low NAME
1% % Attec Corp.
39 25% ABC
36% 27  AmericanCan
39% 14% Ampex
5 2% Automatic Radio
55% 42% CBS
44" 27  Columbia Pictures
8% 4  CraigCorp.
51% 52% Disney, Walt
9% 6% ElectroSound Group
12 3% Filmways, Inc.
20% " Guif + Western
16 7% Handieman
14% 5% K-tel
45'% 25% Matsushita Electronics
57% 42% MCA
19% 10 Memorex
63% 46% 3M
84 41% Motorola
41% 23% North American Philips
9% 4% Orrox Corp.
27% 13% Pioneer Electronics
33 18% RCA
16% 6  Sony
36 20% Storer Broadcasting
7 3 Superscope
35% 24Y% TaftBroadcasting
20% 14% Transamerica
58% 29% 20th Century-Fox
4 17% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 2 1% 2%
Certron Corp. 15 25 1% 1%
Data Packaging 4 - 6% 7%
First Artists
Prod. 12 n 4% 4%
Integrity Ent. 35 238 3% 3%

(Sales

P-E 100s) High Low Close Change
- 4 13 % h Unch
5 350 28 2%  27%h + %
7 106 30 29%  29% - %
15 = = —  33% Unch.
7 7 3% 3% 3% Unch.
7 187 50% 47 50% + %
8 54 40% 40% 40% - %
- 9 4% 4% 4% Unch.
12 337 52% S51% 52% + %
13 7 8% 8% 8% + %
- 107 5% 5% 5% + %
4 310 15% 15 15% + %
9 66 14%  14%  14% + %
9 138 12%h 12 12% + 1%
11 5 41% 44 41 - %
8 84 47% 46% 4T% + %
= 81 10% 10% 10% - %
10 483 59% 58% 587 + %
12 244 67% 67 67% - %
7 10 39% 39% 39% Unch.
40 99 9% 9% 9% + %
19 3 28% 28 28% + %
8 850 28% 28% 28% + %
10 2540 15% 15 15 - %
13 250 32% 31% 32 + %
- 113 4% 3% 4% + %
8 531 27T% 26% 2% + Y
5 454 18% 18% 18% Unch.
10 502 52% 49 50% -2
17 545 38% 37% 37% + %
OVER THE P-E Sales Bid Ask
COUNTER
Koss Cofp. 9 31 5% 6
Kustom Elec. - 5 - 1%
M. Josephson 10 85 13 13%
Recoton 10 - 2% 2%
Schwartz
Bros. - - 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above intormation contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca L ake, Calif. 91505(213) 841-

3761, member New York Stock Exchange, Inc.

$9.98 Fuss Over Petty Album

By ED HARRISON

LOS ANGELES-—A controversy
appears to be brewing between Tom
Petty and MCA over the list price of
Petty’s forthcoming LP on Back-
street/MCA, scheduled for release
in March.

MCA is reportedly considering a
$9.98 list on the yet unnamed album.
similar to the Steely Dan “Gaucho”
release.

Although no final determination
has yet been made, Petty. his man-
ager Tony Dimitriades and Back-
street president Danny Bramson are
adamantly opposed to a $9.98 tag.

While the list price is still being
negotiated, Dimitriades wants assur-
ances that it will be released at $8.98.

Says Dimitriades: “We were told
that a decision would be made when
the album was listened to by Gene
Froelich (head of the MCA Music
Group). That’s not the way the deci-
sion should be made. What the al-
bum sounds like has no relevance to
what the price should be.”

Gene Froelich observes that a de-
cision will be made after the LP is
delivered. “The price has not yet
been determined.” he says. “We're
thinking $8.98. $9.98, $4.98. I don’t
know what they’re (Petty’s people)
are for or against, and won’t know
until the album is delivered.”

Funds Suit Filed

LOS ANGELES-Ivy Hill Com-
munications has filed suit against
CM Records doing business as But-
terfly Records in local Superior
Court.

The national graphics firm alleges
the label owes it $21.434.36 since
February 1980.

For

Radio-TV and
Production Companies

Get your FREE copy of
MAX BYGRAVES’

International Hit

“YOU SAY SOMETHING

NICE ABOUT EVERYONE”

(Gladys Sheliey)
on Plccadilly Records

Write us on your letterhead:

SPIRAL RECORDS &
PUBLISHING CO.

17 West 60th Street
New York, N.Y. 10023

212-581-6985

7"' 10",12"
REGORDS

PACKAGE PRICE
7”-1000pcs.-$ 480
10”- 500pcs.-$565
12"- 500pcs.-$580

GOMPLETE

From your tape we’ll give you
finished records in white sleeves.
(10" & 12” jackets extra)

TOP QUALITY

F.0.B. Mountainside, NJ

I
i
RANDEE INTERNATIONAL
PRODUCTIONS, INC.
N.Y. Sheraton Hotel, 870 7th Ave.
{Suite 348), N.Y,, N.Y. 10019

(212) 586-0631
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Rock'n’Rolling

Legal Hassles Follow
Dead To Radio City

By ROMAN KOZAK

NEW YORK — Last Year's tri-
umphant eight-concert date at New
York’s Radio City Music Hall by the
Grateful Dead turned out to be this
year’s headache.

Radio City has sued the band. its
members, road manager and pro-
moter John Scher, and Arista Rec-
ords in U.S. District Court here
claiming $1.25 million in damages to
its reputation. It also attempted to
halt a cable television special, a
forthcoming live album and a pro-
posed videodisk.

Meanwhile, says Scher, he has
filed a formal complaint with the
American Federation of Musicians,
claiming that the band has not yet
been paid for the shows that ended
Halloween with a simulcast to 25
theatres around the country.

The Federal court issued a tempo-
rary restraining order Dec. 23, which
was later extended so that both sides
could resolve their differences out of
court.

After a month of negotiations, the
restraining order was lifted, and

DYNAMITE RAPS

AT THE PARTY

-+ - The Treacherous Three

SUPERAPPIN' NOD. 2

+» . Grandmasier Flash and
the Furicus Five

THE BODY ROCK

++ . The Treacherous Three

MOVE TO THE GROOVE

+ -« The Dizco Four

Enjoy Records

611 W, 125 5t., New York City 10027
(212} 662-2230

both sides have agreed to a consent
decree under whose terms the live
LP and the cable tv show can go on,
provided certain changes are made.
There are still, however, more minor
points of dispute before the case can
be settled, says Lois Thompson, at-
torney for Radio City.

Problems arose ecarly, when the
Grateful Dead devised posters to be
sold in conjunction with the show.
Artwork on the posters did not
please Radio City. which, with its
Rockettes, sees itself as a family-ori-
ented landmark institution.

“That (Grateful Dead) poster dis-
plays two macabre skeletons leaning
on the exterior of the Music Hall’s
readily identified and prominently
featured facade.” reads the Music
Hall’s suit. “On that facade the mark
‘Radio City Music Hall' appears
four times. Just below one such rep-
resentation there is a skull and a
thunder bolt. One of the skeletons
which the poster depicts leaning on
the Music Hall is wearing a top hat
with the emblems and colors of the
US. flag.”

Radio City denied permission for
its logo to be used in that poster, be-
cause, the suit says, “it damages the
plaintiff’s image. suggests the Music
Hall’s impending death, and is un-
patriotic.”

The financially pressed venue,
which barely escaped the wrecker’s
ball in 1979, is seeking to get back
into the black by booking pop and
contemporary acts (Billboard, Nov.
1, 1980). But the Grateful Dead has
its own type of audience. and the
hall was not too happy to be associ-
ated with the Grateful Dead, its
crowd. or with the comments being
made by comedians Franken and
Davis onstage during the simulcast
performance, which was not only
being seen by patrons in 25 other

(Continued on page 80)
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REFUGE
FROM
'HE ROAD.

Le Parc, an informal hide-away on a quiet resi

dential street just 1 block west of La Cienega’s
“Restaurant Row.’ 150 suites, each with wet bar,
kitchenette and balcony. Complimentary full
breakfast and limousine service available within
the area. Le Parc. ..your perfect refuge from the

&

Le Parc

hotel de luxe

733 N. West Knoll ® West Hollywood, CA 90069
(213) 855-8888
Toll-Free: U.S. (800) 421-4666
Calif. (800) 252-2152
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CHANGED MAN—Bram Tchaikovsky, right, chats up his latest work with

Arista Records’ president Clive Davis during a recent visit to the label's New

York office. Tchaikovsky, formerly with Polydor, has just signed with Arista
here. New LP, “Funland,” is expected to ship in the spring.

Firm Intensifies Beatles’
Vidtapes C’right Defense

® Continued from page |

Court actions in New York and
Connecticut led to out-of-court set-
tlements in favor of Northern Songs,
while similar non-court instigated
settlements were reached in Cincin-
nati, Los Angeles and Pennsylvania.
In addition, two other agreements
are currently being negotiated. the
source indicates.

Meanwhile, New York and Los
Angeles are the focus cities of new
legal moves by Northern Songs.

The New York suit in U.S. District
Court charges Crystal Pictures Inc.,
described in the complaint as a New
York-based manufacturer, distribu-
tor of motion picture films and
videotapes, with copyright infringe-
ment through its release of a video-
tape, “Magical Mystery Tour.”

Though the release is said to con-
tain performances of five Beatles
copyrights, Exhibit A lists more than
200 Beatles songs in the Northern
catalog. This listing is apparently de-
signed to cover in the action other
copyrights that Crystal Films Inc.
may be marketing in an allegedly
unauthorized manner that are cur-
rently unknown to the plaintiff.
Northern is seeking $1 million in
damages, plus remedies provided by
copyright statutes, but not less than
$250 per infringement.

A similar action was taken Thurs-
day (29) in U.S. District Courtin Los
Angeles against Thunderbird Films
and Tom Dunnahoo. The suit. also
secking $1 million in damages and
copyright statute remedies, charges
copyright infringement and unfair
competition involving two video-
tape releases. “Magical Mystery

CBS: No New
Returns Plan

NEW YORK—"It is a computer
programming change, not a policy
change,” says Tom McGuiness, vice
president of marketing and branch
distribution for CBS Records, re-
sponding to reports published else-
where that CBS was readjusting its
20% returns policy.

According to McGuiness, the CBS
policy will remain to limit monthly
returns from accounts to 20% of 1-
12th of last year’s total billing. Re-
ports that the 20% figure would be
calculated only on the previous
month’s billing. are totally errone-
ous, he says.

He says that the CBS calculations.
based on the full previous year. do
take into account the previous
month’s billing, since each month
the previous month’s total is added
to the whole, and the 13th month’s
total is subtracted.

www.americanradiohistorv.com

Tour” and “The Beatles Tokyo Con-
cert.” The action lists Thunderbird
Films with offices at 3500 Vertugo
Road in Los Angeles and Dunnahoo
as an “officer. director, sharcholder,
partner or proprietor” of Thunder-
bird Films.

Northern Music instituted its first
videotape action- last March (Bill-
board, March 22, 1980) against three
manufacturers and distributors plus
a New York retailer. In stipulations
and orders signed by Judge Robert
Ward of the U.S. District Court here,
three manufacturer / distributors
were ordered to pay more than
$50.000 to Northern Music for un-
authorized use of 37 Beatles copy-
rights on nine videotape programs.
They also agreed that preliminary
injunctions issued by the court April
8 be made permanent. The com-
panies were Video Communi-
cations, Video Tape Network and
Media Home Entertainment.

As for the retailer. Video Shack.
(with several units in the New York
Metropolitan area) is subject to a
permanent injunction against the
sale of the Beatles videotapes in
question.

Record Pools
Pushing Their
Promo Value

By RADCLIFFE JOE

This is the first in a series of articles
taking a close look at various seg-
ments of the discotheque industry, and
documenting how these segments are
coping with radical changes in the
structure of the entire disco concept.

NEW YORK-Disco record
pools, curious hybrids of the disco-
theque phenomenon of the 1970s,
are struggling to retain credibility
and solvency in the face of sweeping
changes in the whole structure of the
disco concept.

They've been buffeted by a bear-
ish economy that has forced drastic
cutbacks at the labels supporting
them and a general change in the di-
rection of the dance music sound
that has stripped them of their exclu-
sive status as experts in the field.
Too, they face a general erosion of
their credibility as essential links be-
tween deejays and the record labels.
Pools, as a result, have been forced
to either go out of business, merge
their efforts with other pools, or di-
versify their activities to justify their
continued existence and remain fi-
nancially secure.

Operators of the more than 12
pools surveyed disclose that they are
still battling the aftereffects of a tur-
bulent 1980. in which they were
forced to cutback on memberships
to cope with the cut in products from
the labels, and have had to pursue a
more professional line in the supply

(Continued on page 51)

For The Record

LOS ANGELES—In Executive
Turntable (Billboard. Jan 24. 1981)
it was incorrectly stated that Bill
Levy is becoming creative services
director at PolyGram Record Oper-
ations in New York. He is being
upped to creative services vice
president at PolyGram Record
Operations.

In Nashville...

AT THE TOP

OF EVERYBODY'S

GHART!

A MOTEL DESIGNED FOR
THE DEMANDS OF THE
MUSIC PROFESSIONAL

© LOCATION -Right on Music Row,

beside the Country Music Hall of Fame

Studios, publishers, record ct

all within walking distance!

© SOUND TRACK RESTAURANT & LOUNGE-

where you can break for dinner

with live entertatnment and
the finest cuisine!

© DISCOUNT - 10 Percent off on rooms!

CALL FOR RESERVATIONS

(615)244-8888

HALLorFAIME
MOTOR INN

1407 Division Street
Nashville, Tennesses 37203

HALLo Fame §

movoRr inn

e
home of
the stars
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“What Kind Of Fool” is the third hit single in a row from “Guilty”

=130 FU 36750

The once in a lifetime event that's already sold over 8 million albums
worldwide. And garnered 5 Grammy nomirations. It should happen to all of us.

On Columbia Records and Tapes.

Columbiais a trademark of CBS Inc.©1981 CBS Inc. Pro-luced by Barry G.bh, Albhv Galuten & Karl Richardson for Barry Gibl & Karlbly Productions. Executive Producer: Charles Koppelman for The Entertainment Co.
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Ex-Hostages Get ‘Gift Of Music’

NEW YORK—-To welcome home
the hostages with “The Gift Of Mu-
sic.” the National Assn. of Record-
ing Merchandisers and the Record-
ing Industry Assn. of America, on
behalf of the entire music industry.
are giving each one of the returning
captives a special collection of the
most popular music of the last year.
BERaEN

e

Chain Name

StreetSide
Seventh Heaven
Star's

Flipside

Fred Meyer
Magoo's
Eucalyptus

DJ's Sound City
Record & Tape Collector
Strawberries
Deorsey's
Swallen’s
Melody Shop
Vine

Lyric

Mushroom
Kadair's

Sound Shop
Music Jungle
Disc Records
Tape Town
Laury's
Franklin/Davey's Locker
HiFi Buys/Karma
Be Bop

Also. Sam Goody Inc. is donating
100 albums each to the 52 hostages.
The retailer ran ads Friday (30) in
The New York Times and The Daily
News revealing this gift of music to
the returnces.

The 36 albums in the RIAA-
NARM collection. donated by the
various record companies. were

i s

é

picked by the seven-man commis-
sion. headed by producer John
Hammond. which recently updated
the White House Record Library
(Billboard. Jan. 24. 1981).

“For 444 days. the former hos-
tages were denied many human joys,
among them music. which is so inte-

(Continued on page 82)
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US Retail aéhqains’

Home Base No. of Stores
St. Louis 4
Kansas City, Mo. 3
Dallas 3
Lubbock, Tex. 20
Seattle 60
Valparaiso, Ind. 3
Fairfield, Calif. 13
Seattle 25
Baltimore 7
Framingham, Mass. 13
Portland, Me. 7
Cincinnati 7
Newark, N.J. 4
Louisville 2
Indianapolis 5
New Orleans 2
Baton Rouge 4
Nashville 21
Knoxville 4
Cleveland 30
Seattle 14
Chicago 3
Atlanta 7
Indianapolis 13
Jackson, Miss. 7

LP

Specials Up, Shelf Prices
Down For Retail Chains

® Continued from page 3

second survey was $6.55 or 29 cents
more than the prior $6.26 median in
the first.

Paul Pennington of Eucalyptus’
13 locations stated he is advertising

R R R

& Single Prices

$7.98 List Price $8.98 List Price
Special Shelf Special Shelf Singles
$4.99 $6.41 $5.99 $7.23 Not Stocked
$6.64 $6.64 $6.64 $6.64 Not Stocked
$4.99 $6.49 $5.99 $7.99 $1.29
$6.49 $6.97 $7.49 $7.97 $1.49
$4.99 $6.88 $5.99 $7.88 $1.29
None $6.66 None $7.77 $1.49
$5.99 $6.99 $6.88 $7.66 $1.30
$5.88 $7.59 $6.88 $8.59 $1.29
$5.24 $7.19 $5.84 $8.09 $1.39
$5.69 $5.99 $5.69 $6.79 $1.19
$5.99 $6.99 $6.99 $7.99 $1.29
$4.99 $6.37 $5.99 $7.21 $1.19
$5.99 $5.99 $6.99 $6.99 $1.29
$5.97 $6.37 $6.97 $7.37 $1.29
$5.89 $6.98 $6.89 $7.98 $1.35
$5.88 $6.49 $6.88 $7.49 $1.50
$4.99 $5.69 $5.99 $6.69 Not stocked
$5.98 $6.98 $6.98 $7.98 $1.29
$6.28 $6.68 $6.29 $7.68 $1.39
$6.99 $7.39 $7.99 $8.49 $1.49
$4.88 $6.49 $5.88 $7.29 Not stocked
$4.99 $6.99 $5.99 $7.69 $1.69
$5.49 $6.99 $6.49 $7.99 $1.29
$5.99 $6.49 $6.99 $7.49 $1.20
$4.99 $6.29 $5.99 $7.29 $1.19

his specials without price. Several
chains reported they are varying
their advertised specials pricewise as
much as a dollar, dependent upon
the support they are getting from la-
bels.

The second set of chains can-
vassed average priced $7.98 list shelf
or catalog albums at $6.68 or 19
cents less than the previous study’s
$6.87 average. The $7.61 average for
$8.98 list product was 8 cents less
than the $7.69 average in the No-
vember study.

Wayne Steinberg of Record &
Tape Collector, Baltimore. indicated
those seven stores have about a 30-
cent difference for catalog product,
which they now divide into new and
faster moving catalog as opposed to
older and slower turning items for
which they get the higher price.
Street Side, the four stores in St.
Louis, charges about 40 cents more
for jazz, MOR and that type of rep-
ertoire catalog than rock and soul,
according to Steve Ferzacca. Jan
Fichman of Seventh Heaven. Kan-
sas City, prices his specials and cata-
log identically, but charges $6.29 for
soul and $6.99 for rock albums.

Jay Jacobs of the four Music Jun-
gles, Knoxville, is upping his tape al-
bums about 30 cents since he refur-
bished his tape fixtures to offer more
self-service and put in a Checkpoint
system.

Singles averaged out at $1.34 each
in the second survey. up a nickel
from the first time around.

**The Music Video People®

WWW.americanradiohistorv.com

PRE TO POST
ON LOCATION ANYWHERE

MOBILE VIDEO AND AUDIO UNITS
FEATURING 7 CAMERA/7 VIR
HI-BAND RECORDING,
COMPUTERIZED EDITING, DIGITAL
VIDEO EFFECTS, TWO 24-TRACK OR
TWO 40-TRACK AUDIO RECORDERS,
40 CHANNEL MIXDOWN CONSOLE.
SUPERBLY EQUIPPED IN-HOUSE
PRODUCTION FACILITY; SOUND
STAGE AND RECORDING STUDIOS.

and the

Ambrose Campbell World Video Centre

4720 W. MAGNOLIA BLVD.
BURBANK, CA. 91505 (213) 980-5644
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Prerecorded Vidtape Suppliers Improving Discounts

@ Continued from page |

sales promotion allowance. based on

the wice-discounted original figure.
Dealers buying directlv from

Magnetic Video get an additional

5% discount over and above the nor-
mal 26% off suggested retail price.
According to Cook: “Ouraim is to
msure the strength of our parallel
channels of distribution. There are

certainlarge accounts whose needs
arc served best if they buv direct
from us. but we're very picky and
chooscy about who we sell to direct.
We depend on our distributors for

the vast majority of our accounts.
We can’t possibly service everyone
ourselves.™

The Warner plan. outhned in a

letter sent out around the ume ol

Technological leadership. It's the
reason you buy Ampex equipment.
And it's the same reason you should
buy Ampex audio products.

Our ATR series recorders, the
ATR-100 and the ATR-700, for
example, are ideal audio recorders for
broadcasters. You'll discover impres-
sive performance and dollar-saving
reliability when you put these hard-
working recorders to use in your
broadcast operation.

THE ATR-100. THE
PROFESSIONAL.

The ATR-100 is the standard of
excellence in the audio recording
industry. Its reputation for low
distortion, low wow and flutter, and
phase corrected equalization is
unsurpassed.

AMPEX ON AUDIO

Technological Leadership.
It’s the Reason You Should Buy Ampex Audio.

For broadcasters, a cue amplifier
and editing kit are available. Finding
an edit point is as easy as turning the
capstan knob.

THE ATR-700. A RUGGED
PERFORMER THAT'S ALSO
PORTABLE.

Our ATR-700 is a master performer.
Perfect for those situations where
quality is as important as efficient,
trouble-free production. You'll find the
ATR-700 to be a rugged performer for
news and commercial assignments in
the field, as well as a first class
addition to your audio equipment in
the studio.

You'll get standard features like
important controls up front for easy
operation, plug-in printed wiring
assemblies for efficient service, and a
built-in 4 in 2 out mixer.

WHEN YOU THINK AUDIO,
THINK AMPEX.
Ampex was there first. And we're still
the leader. So, when you think audio
for your broadcast operation, think
Ampex audio.

Call your Ampex dealer today for
the full Ampex audio story. In a
competitive business, it pays to get
the edge.

GET THE AMPEX EDGE.

Ampex Corporation

Audio-Video Systems Division
401 Broadway, Redwood City, CA
94063,415/367-2011

www americanradiohistorv.com

CES. provides a graduated schedule
of discounts tor all customers. based
on volume. In addition to the basic
26% discount. Warner is granting an
extra 4% to orders between $10.000
and $25.000. up to a high ot 11% on
orders over $200.000.

According 1o industry sources.
dealers ordering less than $50.000 in
product will not benefit trom the
new policy. owing to an increase in
the basc price over last vear. Those
in the upper category. however. will
benefit substantially

The upshot of the Warner policy
may be a strengthening of the role of
the wholesaler. since with the new
schedule. he may be able to give a
better price to the small dealer than
that dealer could get from Warner.

Once  distributor. however. savys
that the Magnetic Video plan is not
as good for him as last year's.

“IU's a matter of interpretation.’
he savs. =l feel that the old plan was
better for mc. and Magnetic Video
fecls the new plan is better for me.
I'monly 10% better than my custom-
ers now. whereas last vear | was 15%
better. This 1s because the 5% for ad
vertising 1s now included as a cost
savings. If 1 include advertising in
myv cost. where do [ get mv advertis-
ing budget? The extra 5% is not a
true advertising allowance.™

In spite of Magnetic Video's as-
surances that it is building a parallel
distribution structure. this distribu
tor teels that the company wants to

put itselt on the level of WEA™ as
far as its own sales organization
goes.

As for more video companies join-
g in discount liberalization. the
feeling in the retaill community is
that theyv will. Once dealer says that
“all the suppliers were talking about
it” at CES. He also predicts that a
drop in consumer prices may be
forthcoming if the videodisk begins
Lo look like serious competition for
the prerecorded programming mar-
ket

Middle Level
Acts Surging

® Continued from page 3

All four acts are riding big singles.
which are both the cause and effect
of the LP breakouts. REO's “Kecp
On Loving You." its first top 50 hit,
leaps to number 13: Benatar's
“Treat Me Right.” her followup 1o
the top 10 “Hit Me With Your Best
Shot.” vaults to number 30: AC/
DC’s “Back In Black™ becomes its
second top 40 hit in a row by climb-
ing to number 40: and the Police’s
“Don’t Stand So Close To Me.” its
followup to the top 10 “*De Do Do
Do. De Da Da Da Da.” enters the
chart at number 78.

In addition to the top 10 album
breakouts of the four cited acts. four
other acts are climbing toward their
first top 10 LPs on the strength of
current top 10 singles.

Kool & the Gang's “Celebrate”
(De-Lite). featuring the No. | hit
“Celebration.” vaults five points to
number 14: Dolly Parton’s “9 To 5
And Odd Jobs” (RCA), including
her top five hit 9 To 5. surges four
spots to number 17: Eddie Rabbitt’s
“Horizon™ (Elektra). spotlighting his
top five hit *“I Love A Rainy Night.”
Jumps six points to number 35 and
Delbert McClinton's “The Jealous
Kind™ (MSS/Capitol). sparked by
the top 10 hit “Givin" It Up For
Love.” leaps 10 points to number 50.

Rock acts also dominated the first
quarter LP breakouts in 1980. Tom
Petty & the Heartbreakers and Rush
both scored their first top 10 albums

(Continued ot page 75)
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Single Sheet Prices Predicted To Reach $2.25 In ’81

® Continued from page |

bring the single sheet list to $2.25. up
from $1.95 established several years
ago.

Warner Bros. Music Publications.
one of the giants in the $250 million
music print industry. takes the most
definitive stance in declaring that a
$2.25 single sheet price can hardly
be avoided.

Columbia Pictures Publications.
however. says an in-house survey of
print distributors, retailers and pub-
lisher clients indicates a negative re-
action to a price rise. although com-

pany chief Frank Hackinson hedges
a bit by declaring. “We're not for it
and we will not initiate it.”

A $2.25 single sheet figure is, in
fact. a reahty for some single sheet
releases that run far beyond the nor-
mal confines of four or six pages to
16 or more. But. some print execu-
tives say they will try to resist the
price escalation. fearing that across-
the-board hikes on single sheets
above $2 could erode folio sales in
the $4.95-85.95 price category.

Others. however, say that antici-
pated rises in printing. paper and
handling costs are paving the way

for a $2.25 list they cannot avoid.

“We'd like to keep prices down.”
says Irwin Robinson, president of
Chappell/Intersong. whose print di-
vision 1s handled by Hal Leonard
Publishing. “but we might be forced
1o go along with an increase.” Rob-
inson reports that his 1980 numbers
aren’t in yet. but fourth quarter re-
sults proved to be the company’s
best in the print field in two ycars.

Print firms are also reacting to cost
pressures that might lead to further
price increases on folios.

Chappell. Robinson reports. is
trying a “mini-folio” concept via a

16-page Police release of four songs.
Il list at $2.95.

Hackinson of Columbia Pictures
Publications is trying hard to keep
down the cost of personality folios,
noting that artists Willie Nelson has
“expressed concern” over a $7.95-
$8.95 folio list for his fans.

Hackinson says the company may
reduce the amount of artwork in
personality folios and thereby re-
duce the list price by at least $1. “A
litle less color. a little less cost.” is
the way Hackinson puts it.

For the first six months of fiscal
1981 ending Dec. 3|. Hackinson

March 15-18, 1981
Hollywood, Florida

THE INTERNATIONAL TAPE/DISC ASSOCIATION

The Most Educational & Prestigious Industry-Sponsored Seminar Ever Held

PRESENTS
THE ITAELEVENTH ANNUAL SEMINAR

“AUDIO/VIDEO UPDATE — 1981

The Diplomat Resort
and Country Club

SEPARATE AND COMBINED WORKSHOPS FOR 3 AREAS OF INTEREST

i
Home Video Tape/Disc @ Business & Industry Video ® Audio

In addition to meaningful workshops, more than 30 ITA member companies display
the latest in Home Video Tape & Disc products and discuss services in Hospitality Suites.

Special Guest Speuker
MIKE WALLACE
60 Minutes”’

Kevnoter
JOHN CHANCELLOR
“NBC Nightly News"”

Speciul Guest Speuker
Former Senator
ABRAHAM A. RIBICOFF

Special Guest Speaker: JACK VALENTI, PRESIDENT, MPAA
Banquet Entertainment: LIONEL HAMPTON, HIS ALL-STAR ORCHESTRA AND SHOW

ATTENTION MUSIC INDUSTRY——

RECORD COMPANIES — DISTRIBUTORS — RETAILERS — RACK JOBBERS — ONE STOPS —
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HOME VIDEO TAPE AND DISC IS HERE!

Phone or write for Program information.

Learn How You Can Get Your Share of the Fastest Growing Segment of the Home Entertainment industry
IS THERE A FUTURE FOR YOU IN HOME VIDEO? The ITA industry-sponsored Seminar gives you can unequalled opportunity to learn
all there is to know about the present and future of the Home Video industry.

ATTENDANCE LIMITED TO 400. THERE IS ROOM FOR LESS THAN 100 MORE!

More than 300 executives from ITA member companies who were given priority, have already registered.
Non-member registrations will now be processed on a 'first-come, first-serve” basis.

\

/ At past ITA Seminars, hundreds have been turned away. Capacity is limited to atlow attendees maximum
participation in workshops and hospitality suites. To assure attendance, we suggest immediate registration. On
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Hotel reservations prior to February 21 are at a special ITA rate. After that date, accommodations at the
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says profits increased 10% over the
previous period. For the new six-
month period. the company’s sales
were 15% higher than antcipated.
he adds. “Our parent. Columbia Pic-
tures Industries. is pleased with our
return on investment.,” Hackinson
declares. The company moves into
1981 with a strong new catalog. that
of Famous Music. and a long-term
deal with Screen Gems-EMLL

Sales and profits for 1980 reached
record levels for Warner Bros. Music
Publications, according to Ed Sil-
vers, chairman of parent Warner
Bros. Music.

Sull tallying last quarter figures.
Silvers estimates a profit increase of
“12 or I3% on gross sales that
should be “slightly under $11 mil-
lion™ and he predicts gross sales of
more than $12 million for 1981.

“We showed equal strength in ed-
ucational and popular markets.” Sil-
vers declares. “The company’s per
formance was so strong that we had
to bolster our staff to take care of the
extra production burden.” which
Silvers claims meant a 30% increase
in publication volume.

Silvers, however. believes there’s
little likelihood that the industry will
escape a $2.25 list for single sheets,
whatever the number of pages they
contain. “The economy last year
didn’t call for it. but paper. printing
and handling costs are growing at a
strong rate. | don’t relish doing it.
but I'm quite certain it's going to
happen.” The firm has already mar-
keted $2.25 “special edition™ single
sheets of greater than normal length.

Profits at Big 3 Music were up 8%
from 1979. cites Steve Cotler. chief
of the major print operation. Cotler
adds that the firm had its “best year
on the charts.” doubling its chart
penetration from pre-1980 figures
that averaged 5% to 8%. Big 3’s two
biggest singles number one’s were
“Lady” and “Call Me.” with a num-
ber one chart run of six weeks each.

“The most difficult aspect of 1980
was holding down the price of prod-
uct.” Cotler maintains. He insists
that such will be the case for 1981.
“It would be detrimental psycholog-
ically to raise our single sheet price
above $2. no matter the number of
pages. There are just too many nice
folios available at $4.95 and $5.95 to
put single sheet above the $2 cate-
gory.”

Cotler regards 1981 as a “chal-
lenging” year for Big 3 Music. as it
puts new marketing strategies into
cffect and puts greater focus on ex-
ploitation in country music and gui-
tar method books.”

Lauren Keiser. president of
Cherry Lane Music, reports that the
company’s print business will show
a 107% increase over 1979. a year in
which gross sales increased 40% over
1978. Although the profit margin for
1980 is yet to be tabulated. Keiser is
certain it will at least show a 10%
gain after taxes. It’s a minimum fig-
ure the firm shoots for. Keiser adds.

“Our print catalog in 1980 just
came together in a synergistic man-
ner.” the executive states. citing
strong sales for Beatles material and
print by John Denver. Kenny Rog-
ers and Muppet-associated songs.

Keiser says the company plans to
increase its single sheets to $2.25
from $1.95 when they are 20 or more
pages long. But, he says he’ll try to
maintain present folio prices, since
he feels that the consumer with $10
in his pocket is “obviously more
likely to go for $6.95 folio rather
than one at $12.95.”

Keiser expects good 1981 busi-
ness, fueled by Cherry Lane’s new
paperback guitar series at $3.95 and
a new. two-volume “Beatles Com-
plete.” which will include all songs

(Continued on page 80)
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General News

Canadian Disk, Tape Sales Down, But Year-End Hot

TORONTO—Record and prere-
. corded tape sale in Canada declined
13% in the first 11 months of 1980
against the same period in 1979. but
a noticeable surge in reported fig-
ures in the latter part of the final
quarter could narrow the gap over
1979's banner year total. In fact. No-
vember '80 sales were actually $5
million up over the same month a
year previous, government statistics
show.

The Statistics Canada figures ac-
curately mirror the market strength
in the pre-Christmas sales period, in
part ignited by the heavy release
schedule of high ticket- superstar
product by Blondie. Eagles. Rod
Stewart, Abba, John Lennon. Bruce
Springsteen, Supertramp, and oth-
ers.

Figures for the first 11 months in
distributor dollars show a $34.6 mil-
lion decline against the same period
in 1979, with a combined prere-
corded tape and disk total of $229
million, compared with $263.6 mil-
lion a year earlier.

The single largest unit configura-
tion decrease was. not surprisingly,
in 8-track cartridges, although a
nearly one million unit increase in
casseties helped narrow the com-
bined tape unit decrease to within
five million units of last year’s total.

Again using government statistics
(which relate sales in terms of net
value or distributor selling price),
prerecorded tape totalled $48.6 mil-
lion. or $11.6 million down against
the same 11 months of 1979.

Disk sales faired better, with sin-
gles and album shipments down
seven million units, for a monetary
decline of $22.8 million.

On a month-by-month basis, in
the nine months ended September.
combined disk and prerecorded tape
showed a decline of 14.1 million
units for a total decrease of $33.1
million over the same nine-month
period in 1979.

The overall impact of superstar
product released in the 60-day pe-
riod prior to Christmas is well em-
phasized in November figures, with
record shipments up nearly two mil-
lion units over the same month a
year earlier. Prerecorded tape
showed a smaller gain of nearly
50,000 units for a total disk and tape
unit gain of more than 1.7 million
units, or $5 million in ‘billings
against the same month in °79.

All figures cited are exclusive of
non-distributed sales. a classifica-
tion used by Statistics Canada to in-
clude deletes, broadcast sales and
custom sales, which includes record
clubs.

The exclusion of record club sales
is argued because these clubs manu-
facture their own records under li-
cense from U.S. labels to which li-
cense fees are paid. thus offering on
direct benefit financially to the Ca-
nadian record industry.

Earlier figures relcased by the Ca-
nadian record industry published

Kat To CBS

NEW YORK —Atlanta-based en-
tertainment attorney Joel Katz has
formed Kat Family Records, which
has signed a manufacturing and dis-
tribution deal with CBS Records.

Under its terms, CBS will press.
distribute and sell product for Kat
Family Records, with the latter han-
dling all its own publicity and pro-
motion.

First acts signed to the label are
the Smashers, the Darts, William
Bell, James Anderson and the Green
Street Band. and Marc Speer.

elsewhere indicated that combined
record and tape sales were some $14
million above the total of $229 mil-
lion reported in this story. an in-
crease which brings the industry to-

tal within 93% of last year's 1l-
month period.

In fact. this calculation incorrectly
included non-distributed sales in its
total of 1980. but excluded the same

category in its 1979 year-to-date to-
tal. thus showing a much higher per-
centage comparison.

Undistributed disk sales for the
first 11 months totalled $8.7 million

whereas prerecorded tape totalled
$6.1 million for a combined non-dis-
tributed total of $14.8 million com-
pared with $22.8 million a year ear-
lier. DAVID FARRELL

ey

A
RAY

David Lieberman, Chairman
Lieberman Enterprises, Inc.

Minneapolis

A rack jobber
goes on record...about
sex and the singles buyer.

“ The single most important criterion we apply in
allocating a new release is airplay. Consumers, retailers...
they're all influenced by airplay, and as a rack jobber, | am

no different.

“Record manufacturers realize this, of course. Yet | think
they fail to make it a full-fledged marketing objective.
Their ‘radio strategy’ too often starts and ends with a
demo, so their trade ad doesn’t get beyond the pictorial
stage. But you can bet that the radio station has a
marketing plan, and it's centered directly around its
specific audience. That's why the trade ad is an oppor-

The Bottom Line: Billboard. ads move records.
Demographic information moves them faster!

N

www.americanradiohistorv.com

jarsnaisis

i

tunity to spell out the audience appeals of a new release.
If the album’s hit single has strong appeal to women in
the 2540 age bracket, say so. It could make the
difference in influencing some nice AM stations with
heavy midday numbers to start playing it. And that can

influence my allocations.

“Ads could use a lot more artist information, too. If the
last few times out the artist did well, remind everybody. If
it's a newer artist, then some background data is even

more important. § §
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Commentary

Hyping Charges Of Scalping

By FRED ROSS

The recent commentary by Myron Roth advocating legisla-
tion to regulate independent ticket services (Billboard. Dec. 20.
1980} is grossly misleading. The article calls for legislation that
would be so restrictive it would force every independent ticket
service out of business.

Charges are made which
blow the actual facts way out
of proportion. It is a classic
case of “industry hype” and
“finger pointing” to direct the
heat elsewhere. And it’s ironic
that more “scalping” contro-
versy has surrounded the cur-
rent Springsteen tour than
any past event ever.

The real facts behind the
problems in Los Angeles were
the basic laws of supply and
demand. There just weren’t
enough tickets to go around.

The promoter has publicly
admitted to pulling over
10.000 seats out of the ap-
proximate total of 60.000 available. Additional seats went to the
artists. the record companies, the local radio stations and all the
other “industry people” who wanted them. By the time the pub-
lic got seats, all that was available was in the rafters or behind
the stage.

That was hardly the fault of a handful of small independent
ticket services who had a hard time themselves getting what
they needed for regular customers. The fact that the ticket serv-
ices sold many more tickets for a $5 to $15 service charge than
the very few. but oft-mentioned high prices, isn’t even discussed
in the media. That of course isn’t sensational so it gets no men-
tion at all.

The real culprits are industry people who take advantage of
their positions to get tickets for everything. then impress their
friends and associates by passing out tickets as promos. perks or
payoffs for favors or services. The promoters have control, but
they can’t say anything because the artist or label cannot be told
what they can have if the promoter ever wants to handle these
people again.

To blame the ticket services is a poor argument for explain-
ing the ills of the music industry. Too many have been riding
the crest for too long. Excess has been visible everywhere. from
limos to silk jackets, from perks to maids. from parties to the in-
famous “miscellaneous accounts.” Costs are too high and prod-
uct quality has suffered.

The public is more sophisticated today. It knows what it

“Ticket services
like ours exist because there
is a need.”

Fred Ross:

wants and it won’t be satisfied with less. The fans are sick of
being treated like so many juvenile delinquents and the indus-
try can’t just cram garbage down their throats.

They refuse to be taken for granted any longer. They don’t
want big outdoor shows or general-admission battlegrounds.
They want a premium seat and a quality product. Give them
something new and good and they will respond.

Ticket services like ours exist because there is a need. We
stand in line to provide-services to the non entertainmentindus-
try person who can’t do it himself. People who come to us, want
us. There are many business and professional people who need
tickets for business purposes who would otherwise go without.
The same is true of many students and working people.

Album sales are down because everyone you know has a tape
deck. Just look at the ads being run by the equipment retailers.
I've recorded at least a dozen albums of friends in the last few
months, and I've loaned out others for recording by friends as
well, and I'm typical.

The problems and answers are inside the music industry it-
self. The inability to identify and solve these problems are be-
coming manifest in frustration and in wild, unfounded accusa-
tions. Picking on one small business which does in fact provide
a necessary service to other business and professional people. as
well as to fans everywhere. hardly seems the answer to the mu-
sic industry’s problems.

‘Culprits are industry people
... who pass out tickets as
promos, perks or payoffs’

In any event, before Mr. Roth blames anyone else for his in-
dustry’s problems, he should take the time to investigate and
evaluate the facts. My business exists because people come to
me for help. If they didn’t need me, I wouldn’t be here. In some
cases I'm the only way someone from “outside™ can get decent
seats. In a free society I have as much right to provide a service
as anyone. I've hurt no one and I've helped many.

Finally, no one is being ripped off. My customers get what
they want at a price they agree to pay. I force no one to buy. |
have made something from nothing by selling myself and my
abilities. That's what I was taught long ago is the way of the
American entrepreneur.

Fred Ross is owner of Front Row Center Ticket Service in Los
Angeles.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York. N.Y. 10036.

Letters To The Editor

Dear Sir:

There are many fans of good music in Poland. That
is why the need for records is great in this country.

Unfortunately, and it is no secret to anybody here,
the Polish recording industry is not able to fill the ever-
increasing demand from customers. The gap between
the supply of records and customer demand has in-
creased aiso because of growing interest in the disco
movement.

With the above in mind, many Poles and especially
disco deejays are looking for contacts abroad so that
they may purchase records from foreign manufacturers
and their distributors. Polish citizens may transfer for-
eign currency via Bank Handlowy S.A. in Warsaw, and
so may buy goods from abroad. Anyone with a dollar
account with the Polish National Bank can import rec-
ords.

However, there are many foreign record distributors
who are not at all interested in cooperating with the
Polish purchaser. This seems especially true of firms in
Germany, Holland, France and Britain, who leave all of-
fers unanswered.

On the other hand, | would like to express thanks on
behalf of all Polish DJs to those record companies who
supply promotional records to us. It is indeed a great
help in our daily professional activities.

. Marek Hanke
Tychy, Poland

Dear Sir:

Thanks to Richard Nusser for his report in Billboard
(Dec. 6, 1980) on the alternative musical services
being provided by college radio stations. Such thought-
ful commentary helps remove the "electronic sand-
box" label college radio has labored under for so fong.

Of course, there are quite a few college stations who
think that non-commercial radio is duplicating com-
mercial radio’s sound, doing public service announce-
ments in the place of commercials. But, it is obvious
from the article that there are a number of college sta-
tions that realize their responsibilities.

Our biggest problem with doing a progressive radio
format has been the re-education of our on-air people.
Our student and volunteer DJs have grown up in the
heaviest concentration of mass media in the world.
We've had to get our people "outside” a mass media
mentality and into one which allows personal and mu-
sical exploration. We're working on it.

Again, thanks for the article. it's nice to know we are
not alone.

Richard C. Hansen Jr.
Station Manager, WBIB-FM
Lincroft, NJ.

Dear Sir:

Now that 1980 is over, it seems a good time
to review the trend music is taking in this new decade.

By my count, only four singles sold enough to go
platinum last year. Meanwhile, Diana Ross had one of
her biggest hits with “Upside Down" and Michael Jack-
son scores with “Off The.Wall.” New wave and rock
groups like Devo, the B-52s, Talking Heads and the Po-
lice make it in dance clubs as they bullet into the na-
tional disco charts. Likewise for jazz artists like Herbie
Hancock, George Benson and Sergio Mendes.

There appears to be a very loud and clear message
here. It is a little premature to deliver disco's eulogy. If
disco is dead, there are a lot of us out here dancing on
its grave.

James Cannon
Portals To Music
San Francisco

Dear Sir:

It is interesting to note that the WEA group led their
corporate rivals in the 1980 chart action surveys. As a
long-time Arizona and Wyoming small-market music
programmer, it isn't difficult to understand that it is
the record companies and their field reps who commu-
nicate and supply the radio stations with new product
that are going to prosper.

wWwWWw.americanradiohistorv.com

Service from the Denver office of WEA has been tre-
mendous, and Carl Walters, Mark Gorlick and Ray
Gmerner have given us excellent cooperation. | might
add that Columbia and Epic give us excellent 45 promo
service.

As | read the trade publications | wonder why record
companies take out full-page ads on a new artist or al-
bum but ignore requests for copies written on letter-
head stationery.

In Phoenix, a number of used record shops have
opened. Many times they buy brand new promo copies
of new releases from radio stations at $1 or $1.25,
which for format reasons are not played. | myself have
been able to purchase a Crystal Gayle, Fleetwood Mac
or Perry Como album for $2. These records, and more,
never see a radio turntable.

I believe we must rethink ways to work with radio
stations and stop this outrageous situation of music
being ripped off for non-airplay.

Don Robie
Music Director, KROE-AM/FM
Sheridan, Wyo.

Dear Sir:
This is in response to Billboard's review of Luciano
Pavarotti's recording of "Verismo Arias.”
| will admit that his voice does sound strained on a
few of the selections on this album. But to say, “Signs
of vocal effort are increasingly apparent,” is one of
those statements you critics like to make in forecasting
the downward slide of a great artist. Isn't it possible
that his voice wasn't in perfect shape when he re-
corded those cuts? That can happen at any stage of a
singer’s career, for many reasons.
| think it is unfortunate that, because of Pavarotti's
increasing popularity and fame, he must bear the
brunt of every critic who wants to shoot him down
when he is less than perfect. He comes closer to per-
fection than any other tenor I've heard.
Donna J. Simonian
Clarendon Hills, il
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SKYY.
Ready to Tahke Off!

With two albums of the most consistent » conditions on radio and impressive retail
on-time performance behind them, the eight mumbers. ‘
member crew of SKYY prepares to hit the upper The Skyy super single, “Here’s To You,”’ has
stratosphere with their third flown ahead to chart a flight plan
album, “Skyypeort.” SASS37 1 to sure success.

All the preliminary work is SKYY Skyy —on the runway with “Skyy-

done and all the systems from | = e port.” The forecast indicates
“Skyyport” comtrol report good = { §\ : AN unlimited visibility.
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MONTH!!

— Top 5 LP Best Sellers
A\IE‘" 4 . 79 8.98 List
S

Limit 25 of each with any accessory
order.

ABBA ...................... SUPER TROUPER
AC/DC ... BACK IN BLACK
POLICE. ................ ZENYATTA MANDATTA
REO SPEEDWAGON . .............. H1 INFIDELITY
BLUESBROS. ............... MADE IN AMERICA J

— Top 25 Video Best Sellers —
STARTIEK oo - e s b4 b5 5 1 it s 67.75
CLOSEENCOUNTERSOFATHIRDKIND . . . . . .. 53.00
BRI =% o B ¢ st sl N e i .43.75
THEBLUESBROTHERS .. . . .. N il 2E 69.50
ALLTHATJAZZ ... ... .. ... ... 48.25
THEROSE .. ... ... o .. 56.25
UPINSMOKE ....... ... ........... 64.25
THEMUPPETMOVIE ... ... .. ...... ... .. 41.75
EVERY WHICHWAY BUTLOOSE . . ... .... ... 48.50
L e, S 52.25
FAME ... ... SEO o S borert maie b iwenl: 54.00
XANADU . .. ........................ 52.50
SMOKEY&THEBANDITI . .. .. ... ... ...52.50
CADDYSHACK . ........... T Py 52.25
HONEYSUCKLEROSE . ... ............ ..44.75
SEVENBLOWSOFTHEDRAGON . ... ... ... .. 44.75
OHCALCUTTA .. ... ................. 45.50
JOHNLENNON&YOKOONO .. . .. ... ... ... 32.50
GIDALIVE .. ... ... .. ............ .43.75
FLEETWOOD MAC—FleetwoodMac ... ... .. 33.50
ONEFORTHEROAD—TheKinks . . .. ... .... 33.50
RODSTEWARTLIVEATTHELAFORUM . . . ... 33.50
EAT TO THE BEAT - Blondie . . ... .......... 33.50
GARY NUMAN— ""The Touring Principal ‘79" . . 30.00
ONETRICKPONY .. ......... .......... 43.75
Buy Now and Save . . . .

Let Us Be Your Warehouse. . . & met(ﬂ

Make Extra Dollars $$
Without Increasing Your Inventory!

4+ 1-3
RT 10  Front Load Stereo Cass. Dolby
Deck 88.95 92.95
RT 20 Deluxe Frt. Load St. Cass. Dolby
Deck 128.50 135.00
GF 1900 AC/Batt. Port. Cass. w/AM/FM
Radio 55.00 59.95
RD 610 AC/Batt. Port. Cass. Recorder 29.88 31.99
EL-1071SFull-Feature Calc. w/Printer 49.95 51.99
EL-211 8 Digit LCD Calculator 8.49 9.49

13 E21 13" Diagonal Portable Color TV 257.50 265.50

Top 30 Cut-Out LP’s—— —Pélbk m®—

(outsice N.Y. State)
(800) 645-3747, 3748
NASSAU (516) 379-5151 N.Y. CITY (212) 895-3930 .-

CALL FOR HUNDREDS OF -
UNADVERTISED SPECIALS! .

L .

. ’
1.00 eachLP . ...ROSEROYCE ... .. ... IN FULL BLOOM Children’s
ROSEROYCE. ... ... .. STRIKES AGAIN Records and Tapes
CHAKAKAHN . ... ... .. .. .. CHAKA %
SLAVE ... SLAVE B ' v
FRANKIE VALLI . .GREASE IS THE WORD ;etefi:np?g;,' o Y '2‘33 L ',':Z
KEITH CARRADINE . . ... . . . .. I'MEASY Deluxe 127 LP Albums . ... ... .. ... 3.98 . 2.26
1.25eachLP . ... ALICECOOPER . .. . .. MUSCLE OF LOVE 7" Book and Record Set i 15
izﬁmgg ~~~~~~~~~~ B MER'N'(')' 7" Record with 10” Full Color Book . . . . . 1.98. .. . 1.19
A5 AR i Deluxe 12” Record & Book . . . ... ... .. 498 25 e 3 2.99
AVERAGE WHITE BAND & BEN E. KING e ol =y At .
150 eachLP .. .. :é:gg SOLO LP """"" Acﬁ\lgzgg: Twin Pak Cassette & 2 Books . ... .. .. 498...... 2.99
By - - o5 o G'ENE SIMMONS Deluxe 12” Book & Cassette ... ... ... 498...... 2.99
"""" S STNEY Child World - 2/12” LP Record Set .. .. .6.98. .. ...3.99
""" PETER CRISS Children’s BibleSet-LP. .. ...... ... .7.98......4.59
LEIF GARRETT "FEEL THE NEED Children’s Bible Set - Cassette . .. ... .. 8.98... ... 4.99
TAJMAHAL. .. .. ... ... EVOLUTION T —————
1.75 eachLP . .. . JEREMYSTEIG .. ... ... ... .. FIREFLY — SUPERSCOPE
2.00 eachLP . .. .RONNY MONTROSE . ... . .. OPEN FIRE AT le-St LAST TIME
BELLAMY BROS. . . BEAUTIFUL FRIENDS eie-otory AT THESE PRICES!
REDD FOXX ........ . UNCENSORED Children’ .
en’s Fairytales
2.25 cach LP ... .BEEGEES .. ... SPIRITS HAVING FLOWN :
LYNN ANDERSON . . . FROM THE INSIDE Fem‘urllng hordc?ver, read a long book and cassette
LIZAMINELL) . . . . .. TROPICAL NIGHTS gluc" titles as C'"‘fere"“f . SUPR 5 16
2.50 cachLP . .. .STEVEMARTIN .. A WILD & CRAZY GUY eeping Beauty plus 28 more! ) 2o
2.75eachLP .. .." A LITTLE NIGHT MUSIC” )
ORIGINAL SOUNDTRACK —Record Collector’s Price Guides—
3.50 cachLP . .. .GREASE ... . ORIGINAL SOUNDTRACK Buy Any 10 Asstd Guides—
' = Get Pop & Rock 45s (2nd Ed.) for only $4.00
LIST 1-3 4-10 11-20
— Cut Out Super Buys!— I <
i The Record Album Price Guide (1st Ed.) 695 6.50 6.00 5.50
4 LP’s for $"00 The Record Collector’s Price Guide (1st Ed.)  6.95 6.50 6.00 5.50
GRAHAM CENTRALSTATION . ................ MIRROR Popular & Rock 45's 1948-1978 (2nd Ed.) ~ 7.95 7.50 7.00 6.50
SEALS&CROFT................ feiees GET CLOSER Record Albums 1948-1978 (2nd Ed.) 795 7.50 7.00 6.50
GRAHAM CENTRAL STATION . . . . AIN‘T NO DOUBT ABOUT IT Rhythm and Blus Soul Price Guide 995 950 9.00 850
g:UA::AM CENTRAL STATION .NOW DO YOU WANT T(;'l%AFr:(I:'lE' The Record Album Price Guide (3rd Ed.) = 915 9.5(2_ 9.00 8.53
................................ . o™ e TR 0
KOOL&THEGANG .............. LIGHT OF THE WORLD zfe::y;n’; ) e >
VAN MCEOY eeA R yrn HMS(T)lFﬁI?éS\EJ(());LIg : Listing of Elvis’ Songs & Recordings (1stEd.) 15.75 15.00 13.00 14.00
VANMCCOY . ............... T - i =
B cow i LA Y. o LOVE IS ALL AROUND Call For Larger Quantity Discounts

SANFORD TOWNSEND BAND . . SMOKE FROM A DISTANT FAR

.................... ETTA . CHU-BOP S

BOBMCcGRATH . ... ... SINGS SONGS FROM SESAME STREET

ETTAJAMES ...........

New From Candy Stripe Featuring 16 Top Hits!

EBO™ wn

TA 256
TA 264
TA 145

SALY

MINIATURE ALBUM COLLECTION $16 A CASE
BUBBLE GUM RECORD 64 1o a case
HIT LYRICS INCLUDED PLUS offer inside!

Four Series Available
Includes Free Counter Display

——Sound Guard

HOLDS  COST SUPER SALE! 1978 PRICES!!

8 TRACK 12 2.90 Record Preservation Kit
CASSETTE 10 2.45 Record Cleaner Kit . . .. ... ......... : 4,99 ea.
CASSETTE 30 4.75 2 oz. Record Pres. Refill
CASSETTE 45 8.45 2 oz. Record Cleaner Refill . . “na . 1.99 ea.

Total Care System . . . " ... 8.99 ea.

CASSETTE 30 9.49 O '
e e | ———Closeout Special! —
BTRACK 24 9.49 METAL HOLDS 48 8 TRACK Reg. 6.99

BTRACK 40 11.49 COUNTER RACK :“CASTTE 1 99 each

WE STOCK A COMPLETE ASSORTMENT OF RECORD, TAPE, AUDIO & VIDEO ACCESSORIES.

CANDY STRIPE RECORDS 371 SO. MAIN ST,, FREEPORT, N.Y. 11520
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BLANK
TAPE

MONTH!
ATDK - -Maxell — SONY - MEMOREX -

Super Buys! Still At 1980 Prices!! SAVE! SUPER Super Buys!

i 60+ 1-59 72+ 171 PRICED! 7+ 1-71
ADC60 . ...... ... $1.69......51.79 UD-XLI-C60 .. ... ... $2.50 . .... .. $2.67 LNXCE0) a5 = vl n o 4 b o fo ok P .$1.19 C30 CASSETTE ...... $1.467 a1 s amy 3 $1.79
ADC9O ....... ... 2.49 ... ... 2.59 UD-XLI-C90 . ... .. .. 3.47....... 3.69 LNX9O0 ....... ... ... .. ....... 1.69 C45 CASSETTE . .. ... $1.79 ... .. .. 1.95
SAC60 . ... ... .. 2.29i 1 it 2.39 UD-XLII-C60 .. ... .. 2.50 0 r- 2.67 LNX V200 m e m s 4 (18] 0 4 5 Ik 0 ) 2.47 C60 CASSETTE . ... .. 1.9 ..... .. 2.05
SAC0 .......... 2.99 /514 pow 3.09 UD-XLI-C90 .. ... .. 3.47..... .. 3.69 HEX 60! o an G ok drmtg Al asn s s snn 1.69 C90 CASSETTE . ... .. 2.86....... 3.05
SAXC60 ......... 3.29...... 3.49 ub-46............ 1.77 .. .. ... 1.9 HFX90 . .................... . 2.39 C120 CASSETTE. .. . .. 3.82....... 3.99
SAXC90 ...... ... 459...... 4.89 ub-60............ 1.92 -5 ae.t 2.07 HEXST205 7 5 < v v (5 birel > Win 4 o e e . 3N C60 HIGHBIAS . . . . .. 2.3% ¢ ow xiwa s 2.59
METAL TAPE up-90............ 2:85 i v o 3.08 FeCrb0 .a . s ekt mutn 5 AR B4 Heimt 2.25 C9OHIGHBIAS . . . . .. 3. 29%.x 0 s 8 3.49
MAC60.......... 4.65. .. ... 4.89 ubD-120 . ... ... .. 3.78.. ... .. 4.08 FeCr90 .. ... ... .. ... ... ...... 2.85 45 MIN. 8TRACK . ... 2.02... . ... 2.20
MAC90....... v 6.29 v 6.59 LN-46 ............ 116i=2 555 1.26 | 60MIN.8TRACK .. .. 2.20.... ... 2.40
MICROCASSETTES IN-60 = iz 3atie i 1.29 iw. @ o 1.39 - - 90MIN. 8TRACK . ... 2.39....... 2.60
60MIN3PAK .. ... 7.69 IN-9O ... ... ... .. 1.95. ... .. 2.10 e i R CASSETTE HEAD CLEANER .93 ... .. .. 1.02
REEL TO REEL 20+ 1-19 LN-120 . .......... 2.52.. ... .. 2.72 CASSETTE CLEANINGKIT 1.59 .. ... .. 1.74
LX50-60B .. ...... 5.59 ...k 5.79 LN8T-46 .......... 1.87 5. : bwe s 2.04 8 TRACK HEAD CLEANER .98 .. ... .. 1.07
LX35-90B ........ 6.19 . ... .. 6.39 LN8T-60 .......... 210....... 2.25 8 TRACK HEAD/

GX50-60B........ 7.99. .. .7 8.49 | | LN8T-90 .......... 2.45 ... ... 2.55 CAPSTAN CLEANER .. 1.79....... 1.95
GX35-90B........ 9.49 ... .. 9.99 | | REEL TO REEL 20+ 119 RECORD CAREKIT.... 3.14........ 3.44
GX 50-120BM. . . . . . 2175 ... ... 22.99 | | UD-XL50-60B .. ... $5.95. ... .. $ 6.99 RECORD CLEANING
GX 35-180BM ... .. 25.39 it i 26.49 UD-XL50-120B . . . . . 16.20 . . .. .. 18.99 ALID < godter iz 149, ... oo A
RECORD CLEANER . ... 1.64.. . .. .. 1.79
UD-LX35-90B .. ... 6.75. ... .. 7.89 EHF 60 2 PAK
UD-XL35-180B .... 18.45... ... 21.69 99 BT 9% MlN-,' 2 PRk )
IN STOCK! D060 arr s 3. BUY 1 GET 1% PRICE! 3.59.. ... .. 3.89
WE SAVED THEM : EHE 90 2 PAK HIGH BIAS C90 3 PAK
FOR THIS SALE! UD0°120%. #f<ar = UL = e 15.99 5.39 BUY 2GET 1 FREE! .. 6.59 ...... .. 6.89
ub3s5-90......... 550... ... 6.49 f C60 3 PAK
-180 gros oo BUY 2 GET 1 FREE!
‘“%;’.;Tw DC 60 2 PAK t:):osggo ........ 154::: ...... ]Z:Z All series also available in 46 min. | o 3.89
= 215 | liuenaon e ’ cassettes at SPECIAL DISCOUNT €90 3 PAK
. f LN50-120......... 11.85 . ... .. 13.89 PRICES. BUY 2 0571 fRENI
| DC 90 2 PAK IN35-90 ... ... .. 4.85. ... .. 5.49 ex 5.79
- i 2.89 IN35-180 ........ 13.50. ... 15.79 Cox el :
L f s LN25-120 ........ 7.20...... 8.49 — ‘ 7
R o for tess hn 50 LN18-180 0.20 . 11.99 _@) BASF__T — VIDEO BLANK TAPE —
WE PUT AWAY OUR NOVEMBER ’
NEW! UD C90 2 PAK o d
ALLOTMENT FOR THIS AD PROMOTIONS Super Speciall SONY BETA tggg . . :2:::
25 % OFF PERFORMANCE SERIES CASSETTES TDKVHSTI20 . ............ .. 14.99
PLUS SPECIAL DISCOUNTS on Now 4.39 BUY 2 GET 1 FREE! FUJLVHS T120 .. ... ... .. ..
the entire TDK line of tapes & o CO603PAK . .. ... 3.29
accessories. For Less Than 72 Asst'd CO90BIPAK < 8- - m =k § Lm s oo hom i e 4.39 We now stock a complete
4.69 assortment of video accessories.
Call or write for
price list and
p E LA catalog.
ELN SERIES F U J I Super Tape At Super Prices!!
3 C90 STACKETTE .. . $ 4.49 METAL TAPE
EINC603BAG . . ... 3.29 CA6 ..o 3.49 t
GRAND MASTERT 20+ 1119 CO0 ..o 3.79 ' | r@
Co0............. 2.05...... 2.19 CO0 . . 4.99 g 3
C90............. 2.55 ... ... 2.69
REEL TO REEL FLC6O . .. ... ... . 1.15
7"%x1200° .. ... .. 4.49 . .. .. 4.99 FLC900 tvimctst o4 » 20 f bk ai5bw & e ! i 1.49
7"x1800° .. ... .. 5.49 . . 5.99 BXUNCAENE G ot et el o et ) e ol s 1.75
10% " x 25007 . . . . . 12.29 . . 12.69 FXHC60 .. ... ... . 1.99 TOLL FREE
104" x 3600 . . . 3 13.59 . . 13.99 EXUNGS0 418 1 winte wivcnt b b« miwin mi = w108 2.79 (ség;jls‘tlg-ﬁs%z,s:;%?

NASSAU (516) 379-5151
N.Y. CITY (212) 895-3930

TELEX 126851
CANSTRIPE FREE

WE RESERVE THE RIGHT TO LIMIT QUANTITIES.
NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.
EXPIRATION DATE FEB. 28, 1981
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Billboard. Singles Rad

Playlist Prime Movers *

Playlist Top Add Ons e

io Action.

FEBRUARY 7, 1981 BILLBOARD

PRIME MOVERS-NATIONAL

JOHN LENNON-Woman (Geffen)

REO SPEEDWAGON—Keep On Loving You (Epic)
DOLLY PARTON-9 To 5 (RCA)

Based on station playlists through Tuesday (1/27/81)

TOP ADD ONS -NATIONAL

LEO SAYER-Living In A Fantasy (WB)
BARBRA STREISAND & BARRY GIBB—What Kind Of Fool (Columbia)

BLONDIE—Rapture (Chrysalis)

STEVIE WONDER-| Ain't Gonna Stand For It (Motown)
RANDY MEISNER—Hearts On Fire (Epic)
BRUCE SPRINGSTEEN—Fade Away (Columbia)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked %%
e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS—Biliboard Chart Depart-
ment summary of Add On and
Prime Mover information to refiect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

mmmm* PRIME MOVER'S s

JOHN LENNON—wWoman (Geffen)
REQ SPEEDWAGON—Keep On Loving You (Epic)
TOMMY DEE—Here Is My Love (A&M)

mmmmm ® TOP ADD ONS msmaem

THE POLICE—Don't Stand So Close (A&M)

BARBRA STREISAND & BARRY GIBB—what Kind Of Fool
(Columbia)

BLONDIE-Rapture (Chrysalis)

s BREAKOUT S memme——m
GLEN CAMPBELL—I Don't Want To Know Your Name
(Capitol)

EDDIE RABBITT—I Love A Rainy Night (Elektra)
LEQ SAYER-Living In A Fantasy (WB)

KFI-Los Angeles (R. Collins—MD)

% TOMMY DEE—Here Is My Love 11-5

* DELBERT McCLINTON—Giving It Up For
Your Love 15-11

 JACKSONS—Heartbreak Hotel 26-21

 STEVIE WONDER-| Ain't Gonna Stand For It
24-18

oo GLEN CAMPBELL—I| Don't Want To Know
Your Name

oo BLONDIE-Rapture—D-23

® POLICE-Don't Stand So Close To Me

o RANDY MEISNER—Hearts On Fire

o DARYL HALL/JOHN OATES—Kiss On My List

KRLA—Los Angeles (R. Stancatto/M. Helen—

MD)

% JOHN LENNON—Woman 26-16

% YARBROUGH & PEOPLES—Don't Stop The

Music 25-22

+ BLONDIE—Remote Control 27-25

 HEATWAVE—Gangsters Of The Groove 20-17

* KANO-I'm Ready 6-1

oo SMOKEY ROBINSON—Being With You

®e POLICE—~Don't Stand So Close To Me

® PAT BENATAR-Treat Me Right—D-28

© DELBERT McCLINTON-Giving It Up For Your
Love O

KRTH(K-EARTH)—Los Angeles (B. Hamilton—

MD)

& JOHN LENNON-Woman 9-2

% PAT BENATAR-Treat Me Right 28-24

* DOLLY PARTON-9To 51510

 ELVIS PRESLEY—Guitar Man 27-21

 REQ SPEEDWAGON- Keep On Loving You
23-18

ee POLICE-Don't Stand So Close To Me

oo BARBRA STREISAND/BARRY GIBB—What

Kind Of Foot

o CON FUNK SHUN—Too Tight

o CLIFF RICHARD-A Little In Love—D-28

o BLONDIE-Rapture—D-30

® DON McLEAN—Crying—D-27

© DARYL HALL/JOHN OATES—Kiss On My
List-D-29

® LTD-Shine On

© TERRI GIBBS—Somebody's Knockin’

KFMB—San Diego (C. McCartney—MD)

% EDDIE RABBITT—! Love A Rainy Night
% DAN FOGELBERG—Same 0ld Lang Syne
74

+ NEIL DIAMOND—Hello Again 28-23

 RONNIE MILSAP-Smokey Mountain Rain
19-14

 JOHN LENNON—Woman 16-6

oo LEQ SAYER-Living In A Fantasy

e DDOBIE BROTHERS~Wynken, Blynken And
Nod-D-30

KGB(13K)—San Diego (P. Hamitton—MD)

% REQO SPEEDWAGON—Keep On Loving You
15-4

% DAN FOGELBERG—Same Old Lang Syne
14-10

 DOLLY PARTON-9To 527-14

 STYX—The Best Of Times 2518

 ABBA-The Winner Takes It all 21-13

oo BLONDIE-Rapture

ee EDDIE RABBITT—| Love A Rainy Night—21

o AC/DC—Back In Black D-27

KERN~Bakersfield (G. Davis—MD)

KFRC —San Francisco (). Peterson—PD)

% EDDIE RABBITT~| Love A Rainy Night 7-4

* % KOOL & THE GANG—Celebration 6-3

* ROD STEWART—Passion 2-1

+ DAN FOGELBERG—Same Old Lang Syne 10-
8

+ STEELY DAN-—-Hey Nineteen 5-2

®e POLICE-Don't Stand So Close To Me

oo BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool

® FLEETWOOD MAC—Fireflies

® ELVIS PRESLEY—Guitar Man—D-28

® BLONDIE-Rapture

KOPA—~Phoenix (). McKay—MD)

% EAGLES—Seven Bridges Road 23-17
% RONNIE MILSAP—Smokey Mountain Rain
20-15

+ NEIL DIAMOND-Hello Again 26-20

+ DAN FOGELBERG—Same Old Lang Syne 30-
26

+ DOLLY PARTON-9 To 5 28-24

® DON McLEAN-Crying—D-28

© RANDY MEISNER—Hearts On Fire

® LEO SAYER-Living In A Fantasy—D-30

o FIREFALL-Staying With It

o ABBA—The Winner Takes It All-D-27

o DOOBIE BROTHERS—Wynken, Blynken And
Nod-D-29

o BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

KRUX—Phoenix (P. Rivers—MD)
No List

KRQQ(XRQ-94)—Tucson (K. Lacy—MD)
* % REO SPEEDWAGON-Keep On Loving You
12-8
4% ALAN PARSONS PROJECT-Games People
Play 20-16
* STYX—The Best Of Times 24-20
 STEVIE WONDER—| Ain't Gonna Stand For It
21-23
+ ROD STEWART—Passion 4-2
ee LEQ SAYER-Living In A Fantasy 28
oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool-27
® DARYL HALL/JOHN OATES—Kiss On My
List—29
® BRUCE SPRINGSTEEN—Fade Away—30

KENO—Las Vegas (B. Alexander—MD)

% REQ SPEEDWAGON-Keep On Loving You
13-6

% STYX—The Best Of Times 29-18

+ PAT BENATAR-Treat Me Right 25-19

* JOHN LENNON—Woman 15-10

+ DOLLY PARTON-9To 524-17

® DON McLEAN—Crying—D-29

ELVIS PRESLEY—Guitar Man

RANDY MEISNER—Hearts On Fire—D-30

BLONDIE—Rapture—D-27

FIREFALL~Staying With It

LOVERBOY-Turn Me Loose

EARTH, WIND & FIRE—And Love Goes On

BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool=X

BLONDIE—The Tide Is High—X

CON FUNK SHUN—Too Tight—X

NEIL DIAMOND —Hello Again—X

DARYL HALL/JOHN OATES-Kiss On My

List—X

LEQ SAYER—Living In A Fantasy—X

OUTLAWS—Riders In The Sky—X

KLUC—Las Vegas (D. Anthony-MD)

% JOHN LENNON-Woman 1-1
% REO SPEEDWAGON- Keep On Loving You
43 -

+ BLONDIE-Rapture 18-13

 DOOBIE BROTHERS—Wynken, Blynken &
Nod 15-11

 RONNIE MILSAP-~Smokey Mountain Rain 9-
7

oe BRUCE SPRINGSTEEN—Fade Away

oo STEVE WINWOOD—While You See A Chance

o QUEEN—Flash—D-24

® OUTLAWS-—Riders In The Sky—D-27

Pacific Northwest Region

mmm* PRIME MOVERS mmmm

JOHN LENNON-Woman (Geffen)
REQ SPEEDWAGON—Keep On Loving You (Epic)
STEELY DAN-Hey Nineteen (MCA)

mmm® TOP ADD ONS
DARYL HALL & JOHN OATES—Kiss On My List (RCA)

LEQ SAYER—Living In A Fantasy (WB)
STYX—The Best Of Times (A&M)

gy BREAKOUTS ex——m

BARBRA STREISAND & BARRY GIBB—what Kind Of Fool
{Columbia)

RANDY NEISNER—Hearts On Fire (Epic)

TERR] GIBBS—Somebody's Knockin' (MCA)

% JOHN LENNON-Woman 35-23
% REO SPEEDWAGON-—Keep On Loving You
3322
* LAKESIDE—Fantastic Voyage 27-19
+ EDDIE RABBITT-I Love A Rainy Night 22-15
+ DOLLY PARTON-9To511-7
oo DARYL HALL/JOHN OATES—Kiss On My
List
oo STYX—The Best Of Times—37
® NEIL DIAMOND—Hello Again—D-36
® WHISPERS~|t's A Love Thing
© YARBROUGH & PEOPLES—Don't Stop The
Music

KXOA-Sacramento (C. Mitchell/D. Dolly—MD)

% KOOL & THE GANG—Celebration 5-4

% % BLONDIE-The Tide Is High 6-5

oo REO SPEEDWAGON—Keep On Loving You—
D7

KIOY(K104)—Fresno (M. Driscoll-MD)

* % PAT BENATAR-Treat Me Right 23-17

% DOLLY PARTON-9To0517-10

* JOHN LENNON-Woman 21-16

* REO SPEEDWAGON—Keep On Loving You 5-
3

* EDDIE RABBITT—I Love A Rainy Night 8-2

JOHN COUGAR—Ain't Even Done With The

Night—X

® ELVIS PRESLEY-Guitar Man

o NEIL DIAMOND —Hello Again—D-29

o STEVIE WONDER-| Ain't Gonna Stand For

1t-D-35

PHIL SEYMOUR-Precious To Me—D-30

TERRI GIBBS—Somebody's Knockin'

EARTH, WIND & FIRE—And Love Goes On

YARBROUGH & PEOPLES—Don't Stop The

Music

® BRUCE SPRINGSTEEN-Fade Away—X

© JOEL DIAMOND—Theme From Raging Bull—
X

® LAKESIDE-| Can't Get You Qut Of My Head

KGW—Portland (). Wojniak—MD)

% DOLLY PARTON-9 T0519-13

% STEELY DAN—Hey Nineteen 12-7

+ EDDIE RABBITT—1 Love A Rainy Night 8-4

* BOZ SCAGGS—Miss Sun 15-10

 DAN FOGELBERG—Same Old Lang Syne 16-
11

oo JOHN LENNON—Woman

oo RANDY MEISNER—-Hearts On Fire

KMJX—Porttand (C. Kelly/). Shomby—MDs)

% QUEEN-—Flash 28-17
% REO SPEEDWAGON-—Keep On Loving You
15-10

+ DOLLY PARTON—9 To 5 16-11

* CLIFF RICHARD-A Little In Love 20-14

 EDDIE RABBITT—1 Love A Rainy Night 2-1

®e POLICE-Don't Stand So Close To Me

oo BRUCE SPRINGSTEEN—F ade Away

o STEVE WINWOOD-While You See A Chance

© BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool—D-26

® AC/DC—Back In Black—D-22

® RANDY MEISNER-Hearts On Fire—D-30

® NEIL DIAMOND-Hello Again—D-25

® LEO SAYER-Living In A Fantasy

KJR—Seattle (T. Buchanan—MD)

No List

KYYX—Seattle (S. Lynch—MD)

% BOZ SCAGGS—Miss Sun 7-4

% KOOL & THE GANG—Celebration 13-8

* REO SPEEDWAGON—Keep On Loving You
1510

* CLIFF RICHARD-A Little In Love 12-9

* EDDIE RABBITT~| Love A Rainy Night 10-7

oo BLONDIE-Rapture

oo BRUCE SPRINGSTEEN —Fade Away

© NEIL DIAMOND—Hello Again—D-29

o TEDDY PENDERGRASS—Love T.K.0.

® PAT BENATAR—Treat Me Right—D-30

® FLEETWOOD MAC—Fireflies

© BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool—D-26

o STEVE WINWOOD—While You See A Chance

© GROVER WASHINGTON JR.-Just The Two Of
Us

KJRB-Spokane (B. Gregory—MD)
% DAN FOGELBERG—Same Old Lang Syne
10-5

*% STYX—The Evertasting Kind 27-21

* OUTLAWS—Riders In The Sky 12-13

+ RONNIE MILSAP—Smokey Mountain Rain
23-18

®e GROVER WASHINGTON - Just The Two Of Us

o AC/DC—Back In Black—X

o ALAN PARSONS PROJECT—Games People
Play—X

ELVIS PRESLEY—Guitar Man

RANDY MEISNER—Hearts On Fire
NEIL DIAMOND - Hello Again—D-27
LEO SAYER—Living In A Fantasy—D-28
MOON MARTIN-Love Gone Bad—D-30
DIRE STRAITS—Skateaway

TERRI GIBBS—-Somebody's Knockin'
PAT BENATAR-Treat Me Right—X
LOVERBOYS—Turn Me Loose
POLICE—Don't Stand So Close

KTAC—Tacoma (S. Carter—MD)

* % EDDIE RABBITT—I Love A Rainy Night 10-

7
% REQ SPEEDWAGON-—Keep On Loving You
155

+ RANDY MEISNER—Hearts On Fire 29-22

 RONNIE MILSAP—Smokey Mountain Rain
28-17

# CLIFF RICHARD-A Little In Love 22-14

oe DON McLEAN—Crying—D-23

oo BLONDIE—Rapture—D-24

o JOHN COUGAR-Ain't Even Done With The
Night

o ELVIS PRESLEY—Guitar Man

o STEVIE WONDER—| Ain't Gonna Stand For
1t—D-28

o DARYL HALL/JOHN OATES—Kiss On My
List-D-30

® LEO SAYER-Living In A Fantasy—D-29

® PHIL SEYMOUR—Precious To Me—D-33

o QUTLAWS—Riders In The Sky—D-32

o LEO SAYER-Living In A Fantasy—~D-21

© BRUCE SPRINGSTEEN—Fade Away—D-31

o BABYS—Postcard

o BARBRA STREISAND/BARRY GIBB~-What
Kind Of Fool—D-25

® APRIL WINE—Just Between You And Me

KCBN—Reno (L. Irons—MD)

4 JOHN LENNON—Woman 32-30
4% RONNIE MILSAP—Smokey Mountain Rain
17:6

# MICHAEL STANLEY BAND—He Can't Love
You 14-11

* REO SPEEDWAGON- Keep On Loving You
2212

+ PAT BENATAR-Treat Me Right 36-21

oo DONNIE IRIS—Ah Leah

oo BLONDIE-Rapture

o QUEEN—Flash's Theme Aka Flash—D-34

® SHALAMAR—Full Of Fire—D-40

® NEIL DIAMOND —Hello Again

e LEQ SAYER—Living In A Fantasy—D-39

® FIREFALL-Staying With It

® STYX-The Best Of Times~D-33

KCPX—Sait Lake (G. Waldron—MD)

* STYX—The Best Of Times 28-20

* JOHN LENNON—Woman 19-10

* ELVIS PRESLEY—Guitar Man 30-22

oo LEQ SAYER-Living In A Fantasy

oe TERRI GIBBS—Somebody's Knockin'

® RANDY MEISNER—Hearts On Fire—D-27

o STEVIE WONDER—| Ain't Gonna Stand For
1t—D-35

o SUZI QUATRO-Lipstick

© ABBA-The Winner Takes It All—-D-25

o CON FUNK SHUN-Too Tight—D-37

© YARBROUGH & PEOPLES—Don't Stop The
Music

o JOEL DIAMOND—Theme From Raging Bull

® APRIL WINE-Just Between You And Me

o DOTTIE WEST—Are You Happy Baby—D-36

KRSP—Salt Lake City (L. Windgar—MD)

% REO SPEEDWAGON —Keep On Loving You
41

* % PAT BENATAR—Treat Me Right 17-10

+ AC/DC-Back In Black 25-18

+ QUEEN—Flash's Theme Aka Flash 21-15

+ RANDY MEISNER—Hearts On Fire 27-20

oo DARYL HALL/JOHN OATES~Kiss On My
List

oo LEQ SAYER-Living In A Fantasy

® DONNIE IRIS—Ah Leah—D-28

LOVERBOY—Turn Me Loose—D-29

POLICE—Don't Stand So Close To Me—D-26

BRUCE SPRINGSTEEN—Fade Away

NIGHT—Love On The Airwaves—D-27

KIMN—Denver (D. Ericson—MD)

*% JOHN LENNON—Woman 20-10

# STEELY DAN—Hey Nineteen 4-2

+ DOLLY PARTON-9 To 5 24-15

+ EDDIE RABBITT--| Love A Rainy Night 1-1

+ REO SPEEDWAGON—Keep On Loving You
11-6

oo STEVE WINWOOD—While You See A Chance

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

© RANDY MEISNER—Hearts On Fire—D-27

o NEIL DIAMOND—Hello Again—D-28

o DARYL HALL/)OHN OATES—Kiss On My List

® LEQ SAYER-Living In A Fantasy

www.americanradiohistorv.com

North Central Region

mum * PRIME MOVERS e

REQ SPEEDWAGON—Keep On Loving You (Epic)
JOHN LENNON—Woman (Geffen)
DOLLY PARTON—9 To 5 (RCA)

mmmm® TOP ADD ONS mumemm

BARBRA STREISAND—What Kind Of Fool (Columbia)
RANDY MEISNER—Hearts On Fire (Epic)
TOUCH-Don't You Know What Is (Atlantic)

o BREAKOUTS musnespy

STYX—The Best Of Times (A&M)
ALAN PARSONS PROJECT—Games People Play (Arista)
QUEEN-Flash (Elektra)

CKLW—Detroit (R. Trombley—MD)

%% JOHN LENNON—Woman 24-8

* DOLLYPARTON-9To511-6

* STYX—The Best Of Times 30-22

+ CON FUNK SHUN-Too Tight 25-17

* YARBROUGH & PEOPLES—Don't Stop The
Music 18-7

oe QUEEN-Fflash—18

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

o STEVE WINWOOD—While You See A Chance

® NEIL DIAMOND—Hello Again—D-29

WDRQ-Detroit (). Ryan—MD)

% STYX—The Best Of Times 26-14

*% JOHN LENNON—Woman 20-11

+ PAT BENATAR—Treat Me Right 27-20

+ DOLLY PARTON-9To 513-7

* NEIL DIAMOND—Hello Again 29-23  s4

oe TOUCH-Don't You Know What Love Is

o RANDY MEISNER—Hearts On Fire—D-29

o STEVIE WONDER—! Ain't Gonna Stand For
1t-D-30,

o BLONDIE—Rapture—D-28

WAKY —Louisville (B. Modie—MD)

o LEOQ SAYER—Living In A Fantasy

© PHIL SEYMOUR-Precious To Me

© BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

WKJ)(KJ100)—Louisville (B. Hatfield—MD)

No List
WGCL—Cleveland (D. Collins—MD)

%% REQ SPEEDWAGON—Keep On Loving You

51

% BLONDIE-Rapture 22.7

 KOOL & THE GANG~—Celebration 6-2

+ JOHN LENNON-Woman 20-9

 DOLLY PARTON-9To 516-15

oo RANDY MEISNER—-Hearts On Fire—25

oo BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool

® JOHN COUGAR-Ain't Even Done With The
Night

® ELVIS PRESLEY-Guitar Man

® NEIL DIAMOND~Hello Again—D-30

© DARYL HALL/JOHN OATES—Kiss On My
List-D-29

® SUZI QUATRO-Lipstick

© QUTLAWS—Riders In The Sky—D-24

o RONNIE MILSAP—Smokey Mountain Rain—
D-28

® CON FUNK SHUN-Too Tight

© BRUCE SPRINGSTEEN—Fade Away

WKRQ(Q102) ~Cincinnati (T. Galluzzo~MD)

% REO SPEEDWAGON—Keep On Loving You
126

4% STEELY DAN—Hey Nineteen 15-10

+ PAT BENATAR-Treat Me Right 26-21

* KOOL & THE GANG—Celebration 22-14

+ EDDIE RABBITT—-| Love A Rainy Night 16-11

© RANDY MEISNER—Hearts On Fire

® PAT BENATAR-Hell Is For Children—X

o FLEETWOOD MAC—The Farmer’s Daughter—
X

WNCI—Columbus (S. Edwards—MD)

& JOHN LENNON-Woman 24-13
% DAN FOGELBERG—Same Old Lang Syne
159

+ BOZ SCAGGS—Miss Sun 17-11

+ DOLLY PARTON-9To512-8

* ABBA—The Winner Takes It All 18-14

oo DONNIE IRIS—Ah Leah—LP

oo NEIL DIAMOND—Hello Again—X

® PAT BENATAR-Treat Me Right—D-24

® CLIFF RICHARD-A Little In Love—D-25

o DELBERT McCLINTON-Giving It Up For Your
Love—D-23

® STEVIE WONDER~1 Ain't Gonna Stand For It

WXGT(92-X)~Columbus (T. Nutter—MD)
%% DOLLY PARTON—9To 5 15-9

+ % REO SPEEDWAGON-Keep On Loving You
9.1

* JOHN LENNON-Woman 18-12

* STYX-The Best Of Times 20-15

+ BOZ SCAGGS—Miss Sun 13-8

® DON McLEAN-Crying

@ AC/DC—Back In Black—X

o BLONDIE-Rapture—X

o QUEEN—Flash—X

® ALAN PARSONS PROJECT—Games People
Play—D-24

© MICHAEL STANLEY BAND—He Can't Love
You-X

® NEIL DIAMOND—Hetlo Again

® BRUCE SPRINGSTEEN —Fade Away—X

® ROVERS—Wasn't That A Party—X

WZZP—Cleveland (B. McKay—MD)

% BOZ SCAGGS~Miss Sun 15-9

+ CLIFF RICHARD-A Little In Love 19-12

 EDDIE RABBITT-I Love A Rainy Night 8-4

+ DAN FOGELBERG—Same OId Lang Syne 10-
6

oo ALAN PARSONS PROJECT-Games People

Play

oe STYX—The Best Of Times

© JOHN LENNON-Woman—D-10

o DELBERT McCLINTON—Giving It Up For Your
Love—D-14

® McGUFFEY LANE—Long Time Loving You

© RONNIE MILSAP—Smokey Mountain Rain

WKWK (14WK)—Wheeling (R. Collins-MD)

No List

Southwest Region

mem* PRIME MOVERS mmm
DOLLY PARTON--9 To 5 (RCA)

REQ SPEEDWAGON--Keep On Loving You (Epic)

JOHN LENNON-Woman (Geffen)

mmmue® TOP ADD ONS s
CON FUNK SHUN—Too Tight (Pofygram)

NEIL DIAMOND--Hello Again (EMI)

DON McLEAN—Crying (RCA)

s BREAKOUTS s

TERRI G1BBS—Somebody's Knockin' (MCA)
STEVIE WONDER— Ain't Gonna Stand For It (Motown)

KSRR—Houston (R. Lambert—MD)

4 STEELY DAN—Hey Nineteen 9-5

% HEART-Tell It Like It Is 6-4

+ REQO SPEEDWAGON-Keep On Loving You
129

+ HEART-Tell It Like It Is 6-4

* JOHN LENNON—Woman 21-15

oo STEVIE WONDER—| Ain't Gonna Stand For

1t-D-28

oe PHIL SEYMOUR—Precious To Me—D-40

© DON McLEAN-Crying—D-36

o ELVIS PRESLEY—Guitar Man

® RANDY MEISNER—Hearts On Fire—D-38

© NEIL DIAMOND-Hello Again—D-30

© DARYL HALL/JOHN OATES-Kiss On My
List—D-37

o LEO SAYER—Living In A Fantasy—D-39

® AMBROSIA—Outside—D-35

® STYX—The Best Of Times—D-23

® POLICE-Don't Stand So Close To Me—D-32

o FLEETWOOD MAC—Fireflies—D-34

© BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool—D-33

® JIMMY BUFFETT—It's My Job

© CRYSTAL GAYLE-Take It Easy

KFMX—Houston (J. Steele~MD)

% DOLLY PARTON-9 To 510-5

% TERRI GIBBS—Somebody's Knockin' D-25

* DON McLEAN—-Crying 22-18

+ NEIL DIAMOND—Hello Again 19-15

+ REO SPEEDWAGON—Keep On Loving You
25-20

oo BARBRA STREISAND/BARRY GIBB-What

Kind Of Fool
oe CON FUNK SHUN-Too Tight
® ELVIS PRESLEY—Guitar Man

KRLY—Houston (M. Jones/B. Lawrence—MDs)

* % ‘BLONDIE-The Tide Is High 4-1
* % DOLLY PARTON-9To 513-10

(Continued on page 24)
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® Continued from page 22

 POLICE—De Do Do Do, De Da Da Da 21-15

% BRUCE SPRINGSTEEN—Hungry Heart 15-13

 STEVIE WONDER-| Ain't Gonna Stand For It
22-16

oo DON McLEAN--Crying

oo TERRI GIBBS—Somebody's Knockin'-30

o JOHN LENNON-Woman-D-29

o EARTH, WIND & FIRE-And Love Goes On

KNUS-Dallas (L. Ridener—MD)

No List
KVIL—Daltas (C. Rhodes—MD)

No List
KFIZ-FM(Z-97)—Ft. Worth (G. Mack—MD)

No List
KINT—El Paso (). Zippo—MD)

*% JOHN LENNON—Woman 129
% REO SPEEDWAGON—Keep On Loving You
72

* PAT BENATAR-Treat Me Right 19-12

* EAGLES—Seven Bridges Road 20-10

 DELBERT McCLINTON—Giving It Up For
Your Love 157

oo RUPERT HOLMES—Black Jack—30

e STEVIE WONDER~| Ain't Gonna Stand For

1t-32

® NICOLETTE LARSON-000-EEE—D-40

® CON FUNK SHUN-Too Tight—D-34

o EARTH, WIND & FIRE-And Love Goes On

o POLICE-Don't Stand So Close To Me—38

® YARBROUGH & PEOPLES—Don't Stop The
Music—39

o BABYS--Postcard

© BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool-D-26

o NEIL DIAMOND—Hello Again

® MOLLY HATCHET~The Rambler

® CRAZY JOE & THE VARIABLE SPEED BAND~
Eugene

® BILLY THORPE—In My Room

© APRIL WINE-)ust Between You & Me

KTSA-San Antonio (). Walton—MD)

No List
KHFI(K-98) —Austin (E. Volkman—MD)

%% JOHN LENNON-Woman 23-17

% KDOL & THE GANG —Celebration 12-6

+ CLIFF RICHARD A Little In Love 21-15

* STYX-The Best Of Times 28-18

* EAGLES—Seven Bridges Road 18-13

oo BRUCE SPRINGSTEEN-F ade Away

oo LEQ SAYER~-Living In A Fantasy

® POLICE-Don't Stand So Close To Me

o AC/DC—Back In Black—D-11

o DON McLEAN~Crying—D-30

® RANDY MEISNER-Hearts On Fire—D-29

o NEIL DIAMOND—Hello Again—D-24

© DARYL HALL/JOHN OATES~Kiss On My
List-D-28

o QUTLAWS—Riders In The Sky

o TERRI GIBBS—Somebody's Knockin’

o FIREFALL-Staying With It

KILE—Galveston (S. Taylor—MD)

*% ROD STEWART—Passion 9-5

% % SHALAMAR-Full Of Fire 20-15

* HEART-Tell It Like It 1s 5-2

* FRED KNOBLOCK/SUSAN ANTON—Killin'
Time 18-13

+ BARRY MANILOW—-| Made It Through The
Rain7-4

oo LEQ SAYER-Livimg In A Fantasy—30

®e DARYL HALL/JOHN OATES-Kiss On My
List—38

® LAKESIDE-Fantastic Voyage

o BLONDIE-Rapture

o QUTLAWS—Riders In The Sky—D-37

o FIREFALL-Staying With [t—40

o CON FUNK SHUN-Too Tight

® POLICE~Don't Stand So Close To Me

© APRIL WINE-Just Between You & Me

KBFM-—McAllen/Brownsville (S. Owens-MD)

w4 REQ SPEEDWAGON-—-Keep On Loving You
8.1

# % STEELY DAN—Hey Nineteen 3-2

* AC/DC—Back In Black 24-17

 BOZ SCAGGS—Miss Sun 14-5

* DAN FOGELBERG~Same 0Id Lang Syne 18-
8

oo BLONDIE-Rapture-30

oo CON FUNK SHUN-Too Tight

® DON McLEAN-Crying—D-28

® NEIL DIAMOND-Hello Again—D-26

© DARYL HALL/JOHN OATES—Kiss On My List

o LEQ SAYER-Living In A Fantasy—D-27

© RONNIE MILSAP—Smokey Mountain Rain—
D-29

o YARBROUGH & PEOPLES—Don't Stop The
Music

® NIGHT-Love On The Airwaves

o BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

KOFM—Oklahoma City (C. Morgan—MD)

%% REQ SPEEDWAGON—Keep On Loving You
10-7

% DAN FOGELBERG—-Same 0Old Lang Syne
14.9

+ TERRI GIBBS—Somebody’s Knockin® 23-17

* )IM STAFFORD-Cow Patti 11-8

oo NEIL DIAMOND—Hello Again—D-26
oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool-D-27

o KOOL & THE GANG—Celebration—D-29

o STEVIE WONDER-I Ain't Gonna Stand For
1t—D-30

© RONNIE MILSAP—Smokey Mountain Rain—
D-28

WEZB(B-97)~New Orleans (). Lusteau-MD)

% BLONDIE-Rapture 16-8

% REQ SPEEDWAGON—Keep On Loving You
94

* JOHN LENNON-Woman 13-6

% DOLLY PARTON-9To0521-15

* QUEEN—Flash 18-12

oo BRUCE SPRINGSREEN—Fade Away

oo NEIL DIAMOND —Hello Again

® PAT BENATAR-Treat Me Right—D-30

o EAGLES-Seven Bridges Road—D-29

© RONNIE MILSAP—Smokey Mountain Rain

WTIX~New Orleans (C. Franklin—MD)

% JOHN LENNON—Woman 17-6

% DOLLY PARTON-9 To 521-9
 EAGLES~Seven Bridges Road 27-14

* STYX-The Best Of Times 25-13

oo CON FUNK SHUN-Too Tight

® BRUCE SPRINGSTEEN—Fade Away—D-30
o CLIFF RICHARD—A Little In Love—D-33
o LAKESIDE-Fantastic Voyage

o ELVIS PRESLEY—-Guitar Man

© RANDY MEISNER~Hearts On Fire—D-38
o NEIL DIAMOND-Hello Again—D-32

o PHIL SEYMOUR-Precious To Me—D-32
® BLONDIE-Rapture—D-28

o TERRI GIBBS-Somebody's Knockin’

o FIREFALL-Staying With It

KEEL—Shreveport (H. Clark—MD)

No List
WFMF—Baton Rouge (). Stone—MD)

No List

Midwest Region

mmsm% PRIME MOVERS mmmm

1OHN LENNOM—Woman (Geffen)

DOLLY PARTON-S To 5 (RCA)

REQ SPEEDWAGON—Keep On Loving You (Epic)
mmmm® TOP ADD ONS s

BARBRA STREISAND & BARRY G1BB—What Kind Of Fool
(Cotumbia)

LEQ SAYER—Living In A Fantasy (WB)

BRUCE SPRINGSTEEN—Fade Away (Columbia)

s BREAK QU TS ne—

WLS—Chicago (). Gehron—MD)

No List

WNAP-Indianapolis (D J. Bailey—MD)
* % REO SPEEDWAGON—Keep On Loving You
9-4

%% BOZSCAGGS—Miss Sun 12-5

 EDDIE RABBITT~| Love A Rainy Night 6-2

 EAGLES-Seven Bridges Road 14-10

oo NEIL DIAMOND -Hello Again

® DON McLEAN-Cryin'-D-27

© RANDY MEISNER—Hearts On Fire

o RONNIE MILSAP—-Smokey Mountain Rain—
D-26

WOKY—Mitwaukee (D. Cole~MD)

% REQ SPEEDWAGON—Keep On Loving You
6-1

% ABBA-The Winner Takes It All 21-15

* JOHN LENNON—Woman 27-21

* DOLLY PARTON-9To 515-10

 KOOL & THE GANG~Celebration 17-12

oo GLEN CAMPBELL—| Don't Want To Know

Your Name

oo FLEETWOOD MAC—Fireflies

® JOHN COUGAR—Ain't Even Done With The
Night-D-27

o ELVIS PRESLEY—Guitar Man

o NEIL DIAMOND—Hello Again—D-26

WISM—Madison (S. Jones—MD)

% JOHN LENNON-Woman 16-7
%% REO SPEEDWAGON-—-Keep On Loving You
23-10
# CLIFF RICHARD-A Little In Love 11-6
 DELBERT McCLINTON—Giving It Up For
Your Love 9-2
* DOLLY PARTON-9To 5 10-5
®e BRUCE SPRINGSTEEN—-Fade Away
oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool
® PAT BENATAR-Treat Me Right—D-27
© NICOLETTE LARSON-000-EEE
® NEIL DIAMOND—Hello Again—D-28
o LEQ SAYER-Living In A Fantasy—D-29
o PHIL SEYMOUR~Precious To Me—X
o TERRI GIBBS—Somebody’s Knockin'—X
® FIREFALL-Staying With It—X
o STEVE WINWOOD-While You See A Chance
® GROVER WASHINGTON JR.—Just The Two Of
Us

WSPT—Stevens Point (P. Martin—MD)

les Radio Action

Based on station playlists through Tuesday (1/27/81)

WABC—New York (S. Richards—MD)

% STYX—The Best Of Times 24-19

% DOLLY PARTON-9To5 127

+ OOMNMIE IRIS—Ah Leah 23-18

* OUTLAWS—Riders In The Sky 22-16

* PAT BENATAR-Treat Me Right 27-22

oo DARYL HALL/JOHN OATES—Kiss On My

List

oo BRUCE SPRINGSTEEN—Fade Away

© DON McLEAN—Crying

o QUEEN—Fiash's Theme AKA Flash—D-27

® SUZI QUATRO-Lipstick—D-30

® PHIL SEYMOUR—Precious To Me

o STEVE WINWOOD-While You See A Chance

® RANDY MEISNER—Hearts On Fire—D-28

o TOUCH-Don't You Know What Love Is—D-
29

KSLQ-St. Louis (T. Stone—MD)

No List
KXOK-St. Louis (L. Douglas—MD)

* % JOHN LENNON—Woman 12-8
%% BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 24-16

+ DAN FOGELBERG—Same O1d Lang Syne 7-4

* JOHN LENNON-Starting Over 4.10

* OLIVIA NENTON-JOHN/CLIFF RICHARD -
Suddenly 6-17

© ALAN PARSONS PROJECT—Games People
Play

© RANDY MEISNER—Hearts On Fire

KIOA—Des Moines (G. Stevens—MD)

% DOLLY PARTON-9T0 5127

* % JOHN LENNON—Woman 28-18

* STYX-The Best Of Times 27-24

 DOOBIE BROTHERS—One Step Closer 17-14

 ALAN PARSONS PROJECT—Games People
Play 23-21

oo NEIL DIAMOND—Hello Again

oo BLONDIE-Rapture

® CLIFF RICHARD-A Little In Love—D-29

© DONNIE IRIS—Ah Leah—D-26

© RANDY MEISNER--Hearts On Fire—D-28

® LEO SAYER-Living In A Fantasy

o TERR! GIBBS—Somebody's Knockin'

© PAT BENATAR-Treat Me Right—D-30

o BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

KDWB—Minneapolis (P. Abresch~MD)
% ALAN PARSONS PROJECT—Games People
Play 17-12

% % EAGLES—Seven Bridges Road 11-7

% DON McLEAN—Crying 21-18

 DAN FOGELBERG--Same Old Lang Syne 20-
17

* ANDY GIBB-Time Is Time 18-15

oo JOHN LENNON—Woman-D-21

KS95 (KSTP)—St. Paul (C. Knapp—MD)

% DAN FOGELBERG-Same OId Lang Syne
17-14

*% DOLLY PARTON--9 To 5 16-12

 ABBA—The Winner Takes It All

* BOZ SCAGGS—Miss Sun 11-9

 EAGLES—Seven Bridges Road 18-16

oo LEQ SAYER-Living In A Fantasy

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

® JOHN LENNON—Woman—D-20

® KOOL & THE GANG—Celebration—D-19

KEYN—Wichita (T. Springs—MD)

% DELBERT McCLINTON-Giving It Up For
Your Love 16-7

% RANDY MEISNER-Hearts On Fire 23-19

* STYX-The Best Of Times 29-21

* PAT BENATAR-Treat Me Right 28-20

oo BLONDIE-Rapture

ee POLICE-Don’t Stand So Close To Me

® NIGHT-Love On The Airwaves

® PHIL SEYMOUR-Precious To Me

o TERRI GIBBS—Somebody's Knockin’

WOW-0maha (). Corcoran—MD)

*% JOHN LENNON-Woman 17-12

% STEELY DAN—Hey Nineteen 16-7

* STYX-The Best Of Times 19-14

* REQ SPEEDWAGON—Keep On Loving You
23-16

* BOZ SCAGGS—Miss Sun 7-3

oo LEQ SAYER-Living In A Fantasy

oo QUTLAWS—Riders In The Sky

o FIREFALL-Staying With It

o BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

Northeast Region
smmm* PRIME MOVERS mmmmm

EDDIE RABBITT—| Love A Rainy Night (Asylum)
JOHN LENNON-—-Woman (Geffen)
NEIL DIAMOND—Hello Again (EMI)

mmms® TOP ADD ONS mmmes

BLONDIE—Rapture (Chrysalis)
DARYL HALL & JOHN OATES—Kiss On My List (RCA)
STYX—The Best Of Times (A&M)

e BREAK OUTS maemm—m

BARBRA STREISAND & BARRY GIBB—What Kind Of Fool
(Columbia)

THE JACKSONS —Heartbreak Hotel (Epic)

RANDY MEISNER-Hearts On Fire (Epic)

% KOOL & THE GANG—Celebration &5
% EDDIE RABBITT-I Love A Rainy Night 22-
11

 DELBERT McCLINTON-Giving It Up For
Your Love 29-19

 ABBA—The Winner Takes it All 39-28

oo STYX-The Best Of Times—46

oo JACKSONS-Heartbreak Hotel—20

® CLIFF RICHARD—A Little In Love—D-47

© DARYL HALL/JOHN OATES—Kiss On My List

WXLO(99X)—New York (). Knapp—MD)

* % COMVERSION—Let's Do It 16-8

% LAKESIDE—-Fantastic Voyage D-17

* WHISPERS—It's A Love Thing 15-10

* T.5. MONK—Bon Bon Vie 16-11

 UNLIMITED TOUCH-1 Hear Music In The
Streets 4-1

oo PETER ALLEN-Coastal

oo BOZ SCAGGS—Miss Sun

® PETER ALLEN—Fly Away-D-23

© JONES GIRLS-1 Just Love The Man

@ GRAND MASTER FLASH—Birthday Party

oo ABBA—The Winner Takes It All—30

WHYN—Springfield (A. Carey—MD)
% DAN FOGELBERG—Same Old Lang Syne
73
%% EAGLES—Seven Bridges Road 17-12
* KOOL & THE GANG—Celebration 14-11
* BOZ SCAGGS—Miss Sun 10-8
* DOLLY PARTON-9To 56-4
+ BETTE MIDLER—My Mother’s Eyes 9-6
oo DARYL HALL/JOHN OATES—Kiss On My
List
®e STYX-The Best Of Times
® EARTH, WIND & FIRE-And Love Goes On—D-
23
® FLEETWOOD MAC—Fireflies
® FIREFALL-Staying With it—D-24
o TERRI GIBBS—Somebody's Knockin'
® LEQ SAYER-Living In A Fantasy—D-22
o STEVIE WONDER—! Ain't Gonna Stand For It
® NEIL DIAMOND-Hello Again—D-21
® RANDY MEISNER—Hearts On Fire
® SPYRO GYRA~Cafe Amore—D-25

WFTQ—Worcester (S. York—MD)

o ARETHA FRANKLIN-What A Fool Beli

® T.5. MONK-Candidate For Love

® KLEER—Get Tough

o FINAL EDITION—Betcha Can't Love Just One

WBLI--Long Island (B. Terry—MD)

% % BLONDIE~The Tide Is High 3-1
% EDDIE RABBITT—I Love A Rainy Night 12-
9
% DOLLY PARTON-9 To 521-12
% STEELY DAN—Hey Nineteen 14-11
* REQ SPEEDWAGON—FKeep On Loving You
23-15
oo LEQ SAYER-Living In A Fantasy
oo DARYL HALL/JOHN OATES-Kiss On My
List
® PAT BENATAR-Treat Me Right—D-29
® CLIFF RICHARD~A Little In Love-D-28
® DON McLEAN-Crying D-21
® ALAN PARSONS PROJECT—Games People
Play-D-30

WTRY—Schenectady (B. Cahill-MD)

+% DOLLY PARTON-9To 5137

*% KOOL & THE GANG—Celebration 12-5

* PAT BENATAR-Treat Me Right 29-21

* STYX—The Best Of Times 20-14

+ ABBA-The Winner Takes It All 22-16

oo STEVE WINWOOD—While You See A Chance

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

DON McLEAN—Crying D-27

ELVIS PRESLEY—Guitar Man

NEIL DIAMOND~Hello Again—D-30

DARYL HALL/JOHN OATES - Kiss On My List

BLONDIE—Rapture—D-29

WBEN-FM—Buffalo (R. Christian—MD)

*% JOHN LENNON-Woman 22-5

% PAT BENATAR-Treat Me Right 34-24

* DOLLY PARTON-9T0521-14

* REQ SPEEDWAGON-Keep On Loving You 6-
3

* OUTLAWS—Riders in The Sky 14-10

oo RANDY MEISNER—Hearts On Fire—31

oo QUEEN-Flash—30

® POLICE-Don't Stand So Close To Me—39

® NIGHT—Love On The Airwaves—37

o BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool—36

WKBW~Buffalo (). Summers—MD)

No List
WBBF~Rochester (D. Mason—MD)

* % REQ SPEEDWAGON-Keep On Loving You
137

* % STYX-The Best Of Times 25-19

# CLIFF RICHARD~A Little In Love 21-17

+ KOOL & THE GANG—Celebration 11-8

 DAN FOGELBERG—Same OId Lang Syne 9-3

oo RANDY MEISNER-Hearts On Fire

®e POLICE-Don't Stand So Close To Me

® NIGHT-Love On The Airwaves

o QUTLAWS-Riders [n The Sky

WOLF—Syracuse (B. Michell—MD)

No List
WFLY—Albany (Buzz—MD)

% STEELY DAN-Hey Nineteen 6-3
* % DAN FOGELBERG~—Same 0ld Lang Syne
74

* JOHM LENNON—Woman 18-15

+ DELBERT McCLINTON—Giving It Up For
Your Love 15-10

oo NEIL DIAMOND-Hello Again 29

oo STEVE WINWOOO—While You See A Chance
25

WVBF(F105)—Boston (T. Connerty—MD)

No List

WRKO-—Boston (C. Van Dyke—PD)

% JOHN COUGAR—Ain't Even Done With The
Night 24-14

% MEIL DIAMOND-Hello Again 28-20

 CLIFF RICHARD-A Little In Love 12-6

* DAM FOGELBERG—-Same 0Id Lang Syne 13-
10

* TIERRA-Together 30-25

oo DARY! HALL/JCHN OATES—Kiss On My
List

www.americanradiohistorv.com

No List

WPRO-AM—Providence (G. Berkowitz—MD)

% EDDIE RABBITT—| Love A Rainy Night 12-
2
%% STEELY DAN—Hey Nineteen 11-5
* JOHM LENNON—Woman 23-13
+ DOLLY PARTON-9To 5 20-12
* RONNIE MILSAP—-Smokey Mountain Rain
21-15
oo STEVIE WONDER—| Ain’t Gonna Stand For
It
oo BARBRA STREISAND/BARRY GIBB—~What
Kind Of Fool
o CLIFF RICHARD-A Littie (n Love—D-25
® DON McLEAN—Crying—D-24
® JACKSONS—Heartbreak Hotel—D-26
® NEIL DIAMOND—Hello Again—D-23
® ABBA--The Winner Takes 1t All
WPRO-FM—Providence (Giouanni—MD)
# STEELY DAN—Hey Nineteen 9-4
*% JOHN LENNON-Woman 18-14
* KOOL & THE GANG~Crying 16-12
 EDDIE RABBITT—I Love A Rainy Night 13-10
* HEART-Tell It Like It 15 8-5
oo BLONDIE-Rapture
oo BARBRA STREISAND /BARRY GIBB-—-What
Kind Of Fool _
o CLIFF RICHARD A Little In Love—D-25
© OON McLEAN~Crying—D-24
© ALAN PARSONS PROJECT—Games People
Play—D-27
® NEIL DIAMOND—Hello Again—D-22
© STEVIE WONDER- Ain't Gonna Stand For It
® REO SPEEDWAGON—Keep On Loving You—
D-26
o RONNIE MILSAP -Smokey Mountain Rain—
D-23
o PAT BENATAR-Treat Me Right
o BRUCE SPRINGSTEEN-Fade Away

WP)B(JB-105)-Providence (M. Waite—MD)

% DOLLY PARTON-9T0511-5

% CLIFF RICHARD-A Little In Love 13-8

* JOHM LENNON—Woman 21-14

* REQ SPEEDWAGON—Keep On Loving You
159

+ CRAZY JOE & THE VARIABLE SPEED BAND—
Eugene 18-10

oo BLONDIE-Rapture—32

oo LEQ SAYER-Living In A Fantasy—33

© DONNIE IRIS-Ah Leah—34

© BRUCE SPRINGSTEEN—Fade Away—35

WICC-Bridgeport (B. Mitchell-MD)

% STEELY DAN—Hey Nineteen 5-2
%+ EDDIE RABBITT—I Love A Rainy Night 10-
5

 KOOL & THE GANG—Celebration 12-8

 REQ SPEEDWAGON-Keep On Loving You
25-16

 DOLLY PARTON-9To 5179

oo BRUCE SPRINGSTEEN—-Fade Away—D-30

oo BLONDIE—Rapture—D-26

® CLIFF RICHARD-A Little In Love—D-23

® ASSOCIATION —Dreamer—D-29

® ALAN PARSONS PROJECT-Games People
Plan—D-24

® ELVIS PRESLEY—Guitar Man

WKCI-New Haven (C. Hansen—MD)

# % DON McLEAN~Crying 22-16

% NEIL DIAMOND-Hello Again 30-21

 JACKSONS—Heartbreak Hotel 29-25

 STEVIE WONDER—| Ain't Gonna Stand For It
2318

* STYX—The Best Of Times 28-19

o DARYL HALL/JOHN OATES—Kiss On My List

o ABBA-The Winner Takes It All

o CON FUNK SHUN-Tao Tight

WTIC—Hartford (R. Donahue—MD)

No List
WFEA(13FER) ~Manchester (N. Jackson—MD)

No List

WTSN—-Dover (). Sebastian—MD)

%% ROD STEWART-Passion 3-2

% BARRY MANILOW~| Made It Through The
Rain 6-3

s

Playlist Prime Movers
Playlist Top AddOns @

+ DOLLY PARTON-9To 510-8

+ STEELY DAN~Hey Nineteen 7-5

* DAN FOGELBERG—Same 0ld Lang Syne 13-
9

oo STEVIE WONDER-| Ain’t Gonna Stand For
It

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

® JACKSONS—Heartbreak Hotel

© RANDY MEISNER—-Hearts On Fire—D-25

© NEIL DIAMOND—Hello Again—D-24

o DARYL HALL/JOHN OATES—Kiss On My List

® BLONDIE—Rapture—D-23

WGUY—Bangor (). Jackson—MD)

* % JOHN LENNON-Woman 23-17

% % RAMDY MEISNER—Hearts On Fire 30-23

* DOLLY PARTON~-9 To 57-4

* REQ SPEEDWAGON-—Keep On Loving You
24.18

+ DAN FOGELBERG—Same Old Lang Syne 26-
20

oo QUTLAWS-Riders In The Sky

oo BLONDIE—Rapture

® PAT BENATAR-Treat Me Right—D-30

® CLIFF RICHARD-A Little In Love—D-27

© QUEEN-Flash—D-26

© ALAN PARSONS PROJECT-Games People
Ptay-D-29

© NEIL DIAMOND—Hello Again—D-28

© DARYL HALL/JOHN OATES~Kiss On My List

® CON FUNK SHUN~Too Tight

® GILBERT O'SULLIVAN~What's In A Kiss

WIGY—Bath (W. Mitchell/S. Rogers—MD)

*% JOHN LENNON-Woman 29-24
% ALAN PARSONS PROJECT—Games People
Play 6-2

* STYX—The Best Of Times 28-25

+ DONMIE IRIS—-Ah Leah 23-19

* OUTLAWS—Riders In The Sky 21-17

oo BLONDIE-Rapture

oo BRUCE SPRINGSTEEN—Fade Away

o STEVIE WONDER~-| Ain't Gonna Stand For
1t-D-30

o |EQ SAYER~-Living In A Fantasy

o DIRE STRAITS-Skateaway

© APRIL WINE-Just Between You & Me

WLBZ—Bangor (M. 0’Hara—MD)

* % JOHN LENNON-Woman 24-16

%% DOLLY PARTON-9 To 55-2

* QUTLAWS—Riders In The Sky 19-14

+ CLIFF RICHARD—A Little In Love 16-12

* QUEEN-Flash 23-18

oo LEQ SAYER-Living In A Fantasy

oo BRUCE SPRINGSTEEN-—Fade Away

© NEIL DIAMOND-Hello Again—D-30

o SUZI QUATRO-Lipstick

o DIRE STRAITS--Skateaway

o TERRI GIBBS—Somebody’s Knockin'—D-28

o DOOBIE BROTHERS—Wynken, Blynken &
Nod—X

© BARBRA STREISAND/BARRY GIBB—-What
Kind Of Fool-D-29

© JOHN LENNON—Beautiful Boy—X

Mid-Atlantic Region

msem% PRIME MOVERS s

JOHN LENNON-Woman (Geffen)
DOLLY PARTON—9 To 5 (RCA)
STYX—The Best Of Times (A&M)

mmeem® TOP ADD ONS mmmmm

BARBRA STREISAND & BARRY GIBB—What Kind Of Fool
(Columbia)

JOHN LEMNON—Watching The Wheels (Geffen)

LEO SAYER~-Living In A Fantasy (WB)

e BREAKQOUT S m—

STEVIE WONDER-| Ain't Gonna Stand For It (Motown)
BRUCE SPRINGSTEEN—Fade Away (Columbia)

WXKX-Pittsburgh

(B. Christian/). Stone—MDs)

% FIREFALL~Staying With It 29-22

% STYX=The Best Of Times 20-12
 BRUCE SPRINGSTEEN —Fade Away 32-17
# KENNY LOGGINS—Here, There, Everywhere

119
* REQ SPEEDWAGON-Keep On Loving You 1-
1
® PAT BENATAR-Treat Me Right—33
o EDDIE RABBITT~| Love A Rainy Night—D-30
o JOHN LENNON—Woman—D-32

WFIL—Philadeiphia (D. Fennessy—MD)

No List

WCCK(K104)—Erie (B. Shannon—-MD)

% KANSAS—Got To Rock On 12-5

*% QUEEN-Don't Try Suicide 2-1

+ PAT BENATAR—Hell Is For Children 22-18
* STYX~The Best Of Times 24-16

oo POLICE-Don't Stand So Close To Me—32

(Continued on page 28)
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$25,000 CONTEST

Demo Tape Auditions
Spawn Promo Tools

By RICHARD M. NUSSER

NEW YORK-—-A songwriting
doctor’s frustration over auditioning
demo tapes for his publishing inter-
ests provided the inspiration for
what’s proving to be a valuable pro-
motional tool for music-oriented ra-
dio. S

The Big Music America Corp.,
founded by Dr. Don Altfeld, the
California M.D. who penned Jan &
Dean’s “Little Old Lady From Pasa-
dena,” is a variation on the increas-
ingly popular hometown album
concept. Big Music, however,
doesn’t always turn the proceeds of
its album sales over to charity, as
some hometown promotions do. In-
stead, it offers more than $23,000 in
cash prizes to participating musi-
cians, and helps them sell their songs
and/or themselves to other publish-
ers and labels.

The catch is that Big Music pays
for the prize money by cutting a 50-
50 deal on publishing rights to the
songs on the album and realizing a
profit on album sales.

Big Music is based in Houston,
Texas.

WNOE-AM
GOES COUNTRY

NEW ORLEANS—WNOE-AM
has joined its sister station WNOE-
FM in a move to country. The AM
gave up its top 40 format Tuesday
morning (27) to go to a live country
format under the direction of new
program director Joe Patrick.

WNOE-FM switched to country
in August and uses TM Program-
ming syndicated TM Country for-
mat. Station owner James Noe de-
cided to make this latest move before
waiting for the fall Arbitron report,
which is due out in this market Fri-
day (6).

The top 40 format had been slip-
ping in the ratings. It was down to a
3.0 last spring from 6.3 in spring of
1979.

Patrick has been in country music
radio for 10 years and comes to
WNOE from WQYK-FM Tampa.
Fla.

Vegas Market Spins After KFMS

LAS VEGAS—The radio market
" in this burg is spinning like a slot
machine in the wake of KFMS-
FM’s surprise move to an “urban
cowboy” format.

The AOR stalwart switched Dec.
26 (Billboard, Dec. 27. 1980) in what
is described as a strategic move to
head off competition. Adult contem-
porary KENO-FM was rumored to
be switching to contemporary coun-
try under Lotus Communications’
president Howard Kalmenson, who
was supposedly shifting his corpo-
rate headquarters from Hollywood
to Las Vegas. KENO-FM is now re-
portedly debating a shift back to its
old AOR format.

Doug Shane, who programs both
KFMS and its sister outlet, country
giant KVEG-AM, admits the move
was made to lasso the country crowd
and protect KVEG’s FM flank.

(Ironically, KFMS jumped to a
9.8 total share in the fall Arbitron,
up from 6.3 last spring, according to
preliminary reports. A complete

“We sign groups to a one-song
royalty agreement,” explains Big
Music’s Gary Firth. “And we pay all
royalties due to both the writers and
performers of the tunes.”

Big Music actively works its cata-
log. adds Firth. “Beyond the contest,
we want to be a full service music en-
tity that finds talent either through
or outside the contest and helps de-
velop it to its fullest potential.”

In addition to Altfeld, who now
makes his home in Hawaii, where he
also practices medicine, Nashville’s
Lynn Anderson is a principal in the
company, and key executives from
major labels and publishing com-
panies are members of the corpora-
tion’s advisory board.

So far the Big Music America con-
test has firmed 25 markets, with top
40, country, AOR and contemporary
hit formats participating. Markets
inciude Boston, New Orleans,
Washington, Baltimore, Denver,
Knoxville, Detroit, St. Louis. Hous-
ton, Pittsburgh, Memphis, Los An-
geles and Philadelphia.

Each station conducts its own tal-
ent search, soliciting tapes from area
musicians. Ten or 12 entries are se-
lected and forwarded to Big Music,
which presses them under its Nova
Records imprint. Stations design the
album cover. which usually features
call letters in a predominate posi-
tion.

The albums are offered at a $3.98
list price. and participating stations
keep $1 as profit, donate it to charity
or give it to local retailers as a sales
incentive. A computer ballot is in-
cluded in each jacket and buyers
may vote for their favorite act, who
will receive a $500 cash prize.

Tapes of local winners are then
judged by participating program di-
rectors in that region. One winner
from each of five geographical re-
gions nationwide will receive $5.000
in cash or prizes and compete for the
grand prize.

A special panel of judges to be an-
nounced will choose the grand prize
winner from the five regional play-
offs. The winner will receive $25.000
in cash or prizes and a recording
contract.

Radio Programming

PARTY GOERS—Source program director John McGhan, center in picture at left, chats with John Oates, left, and Daryl
Hall at the Source birthday party. At right McGhan makes a point with Warner Bros. country artist Gail Davies. Hall

& Oates headlined a taped Source concert to be broadcast over the network the weekend of Feb. 20 to 22.

NBC’s Source Network Growing

Rock Concerts Doubling After 130% Audience Gains

NEW YORK-The Source has
become a source of satisfaction to
the NBC radio network, posting a
130% gain in audience last year, ac-
cording to NBC brass. who seeitasa
sure-fire way to grab the fickle 18-34
demographic group.

As a result, NBC plans to double
the successful series of recorded and
live rock concerts and artist profiles
this 'year. The net’s current affiliate
count is 149, although some pro-
grams, such as the upcoming two-
hour Grateful Dead special, have
already cleared 220 stations. The
Dead special airs Feb. 4. 5 and 6, de-
pending on market.

John McGhan, program director
for the Source, explains the success
of the programming thusly:

“Our success entails no guess-
work. We are a reflective network.
We try to reflect -our audience’s
tastes. To be reflective does not
mean to be passe: to be late is passe.
Many in the media don’t recognize
the public appeal of many artists un-
til performers have reached the
point of supersaturation.”

Consequently, says McGhan. up-
coming specials and concerts will
feature the Grateful Dead. Hall &
Oates (Feb. 20-22), the Rossington
Collins Band (March 6-8), the
Charlie Daniels Band (March 27-
29) and Eddie Money (April 10-12).
Also in the works are two-hour spe-
cials on Foreigner and Kansas.

According to Nicholas P. Schia-
vone, research director of the NBC

By TIM WALTER

market analysis will follow next
week.)

Many listeners objected to the
change by picketing the station and
sending letters to local newspapers.
The shift leaves KLUC-FM (with a
12.4 share)} as undisputed AOR
leader in the market.

Shane says the new format “ap-
peals if you’re into country. but not
into twang.” Demo target is 18-34.
“We'll be playing crossovers,” he
adds. *“James Taylor, the Byrds,
odds and ends, with major urban
cowboy types such as Charlie Dan-
iels, Marshall Tucker. Johnny Lee
and Mickey Gilley.”

“We’re still shaping up the for-
mat, fine tuning every day. so I can’t
really outline a sample quarter
hour,” remarks Shane. “It’s really a
brand new format. Nobody put it to-
gether except me and my music di-
rector, Keith Stewart. Kent Burkhart
is consulting.”

“We had talked about going
country on the FM ever since the last

Arbitron was published (August).
We kicked it around. Then we de-
cided to stick with rock’n’roll
through this book. The latest RAM
report was an influence, though, just
before the format change. Basically,
it showed KFMS tied for third with
a 12+ share overall. The reason we
came in that high was a 20 share at
night ... a lot of teens. If the book
holds to the RAM report, we were
right to move. Overall, we'd be in the
same place we were two years ago if
we held the old format.

“When we suspected KENO-FM
was going to bring country to FM,
we decided to move first to protect
KVEG. There was a definite void in
the (country) market on FM. What
we're doing on KVEG is 35+, so
we’re out to capture the country
market overall . .. and to capture the
FM people who like country today,
but didn’t like it 10 years ago. We
call the sound “Urban Cowboy.””

The station’s shift from AOR hita
nerve with an under 18 segment,

www.americanradiohistorv.com

Radio Network, the 149 Source affil-
iates pull a cumulative audience of
15 million persons 12 years old or
older, Monday to Sunday. 6 a.m. to
midnight. This is compared to 76
stations and a cume of 6.5 million
when the Source bowed in January,
1980.

Schiavone says he arrived at his
figures after analyzing the most re-
cent Arbitron Nationwide areas of
dominant influence data.

What’s more, he says, in 50% of
117 Metro Area Surveys covered by
the Source, affiliates rank first, sec-
ond or third among the 18-34 crowd,

which Schiavone says is higher than
other contemporary networks. In
ADIs covered by the Source, the av-
erage quarter hour audience for 18-
34-year-olds tuning in to the Source
was 18.6% more than the ABC Con-
temporary net, 21.3% more than
RKO, and 23.7% more than the
ABC-FM net.

The 18-34-year-old crowd ac-
counts for 68% of the Source’s aver-
age quarter-hour cume, more than
any other net, says NBC, out-
stripping the competition by 32%
(ABC Contemporary and RKO)
and 11% (ABC-FM).

Memphis State’s Rock To
Jazz Switch Draws Fire

MEMPHIS—~WSMS-FM, a 250-
watter licensed to Memphis State
Univ., is jazzing up its format to pro-
vide what it feels is a worthwhile
community service.

The program change from rock to
jazz has created-some controversy,
however, among students who ques-
tion what community the campus-
operated station is committed to
servicing. Some claim that WSMS,
whose call letters stand for the Spirit
of Memphis State, will be catering to
the 2,000-member faculty and staff
rather than to the student body of
21,000.

Bill Haines. the station’s general
manager, admits that they lack de-

Change

which the station regrets slightly.
Negative reaction festered for sev-
eral weeks, building to a demonstra-
tion Sunday (11). “They’re all think-
ing ‘Why did you leave them
stranded? Some rock’n’roll listeners
are still with us and that is very en-
couraging. The AOR wasn’t in
trouble. We were sold out. In fact.
both stations were sold out. But we
didn’t want to lose any ground with
KVEG either.” says Shane.

“The pickets converged at 12
noon on Sunday, a group of about
150 people with banners. They were
out in front of the station on Fla-
mingo Road. Channel 13 covered
that on television. I was on vacation
but got back about 4 p.m. and there
were about 30 people left, playing
frisbee.

“We've had very light mail. more
phone calls. The phone calls were
about two to one negative, but we
felt it was a strong point that there
were positive calls coming in as well.

(Continued on page 31)

mographic data to support the
change but explains that the station
has neither the time, money nor per-
sonnel to conduct the proper re-
search. Haines says, “Our hunch is
that a significant number of MSU
students and a significant number of
young people in the 18 to 28 age
range in the mid-town area (the
city’s musical hub) are our listen-
ers.

“One of the things we have tried
to do here at the university besides
training students,” says Dr. Richard
Ranta, Dean of the College of Com-
munication and Fine Arts. which
houses the station, “is to support
forms of music that commercial sta-
tions are unable, unwilling, or not
far-sighted enough to see the advan-
tage of and aid these elements of
music that need our help and can
profit from it.

“Jazz is viewed by commercial
stations to be economically non-vi-
able. but it now has a small devoted
following here. We can help these
people find the product they are
looking for and encourage its
growth,” says Ranta.

Progressive Offering
Valentine Day Special

NEW YORK-The Progressive
Radio Network is offering a Valen-
tine’s Day Special as part of its holi-
day package series.

Designed for AOR, adult contem-
porary and contemporary hit for-
mats, the Valentine's special con-
tains six four-minute shows that
blend music, comedy and interviews
with an appropriate theme. PRN
also produces Sound Advice and
News Blimp, and is located in the
Bronx. N.Y. (212) 585-2717.

25
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RADIO STATION.
EXCLUSIVELY!

5 minute updates every half hour:
Hour after hour. Behind-scenes features.
Personalities. All-night talk show Inside stuff.

All via Westar 111 satellite.

Now you've got a powerful new weapon
in the ratings and profits war, a spac
weapon called - _ n
Enterprise s :

Radio, The B, '
Sports Net- TE. m m
work. Power-promoted in these magazines.

Enterprise Radio serves your listeners
a feast of sports programming you just
couldn’t get before. With satellite speed
and high professionalism. We've recruited
some of the best sports minds in the U.S.
and Canada for a first team that knows
where the stories are, how to get them, and
how to deliver them for maximum impact.

And we've packaged it all in segments

AKRON., OH —WHLO-AM ALBANY. NY —WOKO-AM
HONOLULU. HI-KHVH-AM HOUSTON. TX—KIKK-AM.FM

BUFFALO. NY —WYSL-AM
INDIANAPOLIS. IN—WNDE-AM KANSAS CITY. MO—KBEA-AM

that are easy to buy, easy to program, and
easy to build audience with.

Right now radio stations like yours
are joining our team daily. In Dallas and
Detroit. Trenton and Toledo. And as the
list grows, the list of markets still open
keeps on shrinking.

So don’t delay. For further informa-
tion, call George Davies, Michael David, or
Joe Rizza at Enterprise Radio and get in
on the ground floor.

¢ ENTERPRISE RADIO.

40 Darling Drive, Avon, CT 06001, (203) 677-6843

CLEVELAND. OH —WBBG-AM DALLAS. TX—KLIF-AM DETROIT. MI —WNIC-AM
KNOXVILLE, TN—WHEL-AM/WIMZ-FM MEMPHIS, TN —WDIA-AM/WQUD-FM

MILWAUKEE. WI —WTMJ-AM MONTEREY.CA —KOCN-FM NASHVILLE. TN — WKDA-AM NEW ORLEANS. LA - WGSO-AM NEW YORK. NY —WWRL-AM/WKHK-FM NORFOLK. VA—WNIS-AM

ROCHESTER NY —WSAY-AM SALT LAKE CITY. UT —KWMS-AM SAN FRANCISCO. CA—KDIA-AM
TRENTON/PRINCETON. NJ —WHWH-AM TOLEDO, OH —WOHO-AM TUCSON. AZ — KTUC-AM/KNDE-FM

TAMPA/ST. PETERSBURG/CLEARWATER. FL —WTAN-AM
WASHINGTON. DC -WMZQ-FM
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Billboard . Sing

les Radio Action

Based on station playlists through Tuesday (1/27/81)

Playlist Prime Movers #
Ploylist Top Add Ons @

FEBRUARY 7, 1981 BILLBOARD

® Continued from page 24.

oo BOB SEGER-Turn The Page—36

© MANFRED MANN-Lies—D-35

® JIMMY HALL—Easy Street—D-30

© CLIFF RICHARD—A Little In Love—37

o DARYL HALL/JOHN OATES-Kiss On My
List—D-33

® RONNIE MILSAP—Smokey Mountain Rain—
38

WFBG—Altoona (T. Booth—MD)

*% BLOMDIE—The Tide Is High 2-1

*% DOLLY PARTON-9T057-6

* REQ SPEEDWAGON—Keep On Loving You
11-8

* QUEEN-Flash 16-13

+ EDDIE RABBITT~! Love A Rainy Night 8-7

oo FLEETWOOD MAC—Fireflies—27

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

© PAT BENATAR-Treat Me Right—NP-20

® NIGHT—Love On The Airwaves

® RICK NELSON~ |t Hasn't Happened Yet

o APRIL WINE-—Just Between You And Me

o DOMNIE IRIS—Ah Leah DP-14

® AC/DC—Back In Black—DP-16

® ELVIS PRESLEY—Guitar Man

® FIREFALL-Staying With It

WKBO—Harrisburg (B. Carson—MD)

#% ALAN PARSONS PROJECT—Games People
Play 19-12

*% ABBA-The Winner Takes it All 24-17

* JOHM LENNON—Woman 16-11

* STYX-The Best Of Times 27-19

* REOQ SPEEDWAGON—Keep On Loving You
1810

oo DARYL HALL/JOHN OATES—Kiss On My
List—28

oo LEQ SAYER-Living In A Fantasy—29

© BRUCE SPRINGSTEEN—-Fade Away—30

WQXA(Q-106)—York (S. Gallagher—MD)

% % BLONDIE—The Tide Is High 2-1

% STEELY DAN—Hey Nineteen 6-4

* JOHN LENNON-Woman 10-7

 DOLLY PARTON-9T0517-10

* STYX—The Best Of Times 20-16

oo DONNIE IRIS-Ah Leah

oo BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool

® LOVERBOY—Turn Me Loose

o CLIMAX BLUES BAND -1 Love You

® DON McLEAN-Crying—D-25

© NEIL DIAMOND—Hello Again—D-29

© DARYL HALL/JOHN OATES-Kiss On My
List—D-27

® LEQ SAYER-Living In A Fantasy—D-28

® ABBA-The Winner Takes It All

WROX—Washington, DC (R. Bowler—MD)

*% JOHN LENNON-Woman 24-4

% EDDIE RABBITT~I Love A Rainy Night 25-

15

* REQ SPEEDWAGON— Keep On Loving You 4-
3

ee DOLLY PARTON-9 To 5-9

oo JOHN LENNON-Watching The Wheels

© DON McLEAN—Crying—D-29

® QUEEN-Fiash's Theme AKA Flash—27

e XTC-Generals & Majors

o LEQ SAYER-Living In A Fantasy

o QUTLAWS--Riders In The Sky

® STYX-The Best Of Times—D-18

© PAT BENATAR-Treat Me Right—D-26

© DOCTORS-~Mushroom Boy

WPGC—Bladenshurg (D. Geronimo—MD)

No List

WCAOQ-Baltimore (S. Richards—MD)

* % JOHN LENNON-Woman 239
%% DOLLY PARTON-9 To 514-6
* STYX~-The Best Of Times 28-20
* REQ SPEEDWAGON—Keep On Loving You
197
* BOZ SCAGGS~Miss Sun 24-17
oo STEVIE WONDER—| Ain't Gonna Stand For
It-18
oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool
o BLONDIE-Rapture
® ALAN PARSONS PROJECT—Games People
Play-D-28
o NEIL DIAMOND—Hello Again—D-25
o DARYL HALL/JOHN OATES—Kiss On My
List-D-29
® LEQ SAYER-Living In A Fantasy
o TERRIGIBBS—Somebody's Knockin'—D-26
o EARTH, WIND & FIRE—And Love Goes On

WFBB--Baltimore (A. Szulinski~MD)

% CLIFF RICHARD-A Little in Love 16-11

* % JOHN LENNON-Woman 20-8

* PAT BENATAR-Treat Me Right 24-15

* STYX—The Best Of Times 25-19

* DON McLEAN—Crying 21-13

oo BARBRA STREISAND/BARRY GIBB—What
Kind 0f Fool

oo STEVE WINWOOD—While You See A Chance

® CON FUNK SHUN-Too Tight—D-28

o BLONDIE-Rapture

® ELVIS PRESLEY—Guitar Man-D-29

WYRE-Annapolis (). Diamond~-MD)

% REQ SPEEDWAGON— Keep On Loving You
139

+ CLIFF RICHARD-A Little In Love 17-14

* DOM McLEAN-Crying 15-8

* STYX—The Best Of Times 22-19

® RANDY MEISNER—Hearts On Fire—D-21

® NEIL DIAMOND—-Hello Again—D-24

® LEQ SAYER—Living In A Fantasy

o FIREFALL—Staying With It-D-25

© RONNMIE MILSAP—Smokey Mountain Rain—
D-20

o CON FUNK SHUN—Too Tight

o BARBRA STREISAND/BARRY GIBB-What
Kind Of Faol-X

WGH-Hampton (B. Canada—MD)

No List

WQRK(Q-FM)—Norfolk (D. Davis—-MD)

* % STYX~The Best Of Times 26-13

*% REQ SPEEDWAGON—Keep On Loving You

24-10

* PAT BENATAR-Treat Me Right 31-27

* DOM McLEAN-Crying 34-25

* ALAN PARSONS PROJECT-Games People
Play 27-17

oo LEQ SAYER-Living In A Fantasy

oo CON FUNK SHUN-Too Tight

© DONNIE IRIS—Ah Leah—X

® RANDY MEISNER-Hearts On Fire—D-31

© STEVIE WONDER~| Ain't Gonna Stand For It

o DARYL HALL/JOHN OATES—Kiss On My List

PHIL SEYMOUR~—Precious To Me—D-32

BLONDIE-Rapture

DIRE STRAITS-Skateaway—X

BRUCE SPRINGSTEEN —Fade Away—X

o STEVE WINWOOD-While You See A Chance

WRVQ(Q-94)—Richmond (B. Thomas—MD)

* % EAGLES—Seven Bridges Road 6-4

% MICHAEL STANLEY BAND~He Can't Love

You 4-2

+ KDOL & THE GANG—Celebration 13-6

* DELBERT McCLINTON—Giving It Up For
Your Love 9-5

* STEVIE WONDER—| Ain't Gonna Stand For it
18-10

oo PHIL SEYMOUR—Precious To Me

oo BRUCE SPRINGSTEEN—Fade Away

© RANDY MEISNER~Hearts On Fire—D-31

® LEQ SAYER-Living In A Fantasy—D-29

® POLICE-Don't Stand So Close To Me—D-25

© BARBRA STREISAND/BARRY GIBB —What
Kind 0f Fool—D-30

o STEVE WINWOOD-While You See A
Chance—D-27

Southeast Region

msmm % PRIME MOVERS summ

JOHN LENNON—Woman (Geffen)
DOLLY PARTON-9 To § (RCA)
REQ SPEEDWAGON—Keep On Loving You (Epic)

mmam® TOP ADD ONS mmummm

BARBRA STREISAND & BARRY GIBB—What Kind Of Fool
(Columbia)

LEQ SAYER—Living In A Fantasy (WB)

BLONDIE—Rapture (Chrysalis)

mmmessm BREAKOUT S snmssses
BRUCE SPRINGSTEEN~-Fade Away (Columbia)

DARYL HALL & JOHN OATES—Kiss On My List (RCA)
STEVIE WONDER—| Ain't Gonna Stand For It (Motown)

e e e
WQXI-AM—Atlanta (). McCartney—MD)

*% DON McLEAN-Crying 23-13

% JOHN LENNON—Woman 25-15

* CLIFF RICHARD-A Little In Love 2-3

* REQ SPEEDWAGON- Keep On Loving You 5-
1

* BOZ SCAGGS~Miss Sun 20-14

* EAGLES—Seven Bridges Road 16-11

* OLIVIA NEWNTON-JOHN/CLIFF RICHARD -
Suddenly 19-17

oo ALAN PARSONS PROJECT—Games People

Play

®e ABBA-The Winner Takes It All

® STYX-The Best Of Times—D-18

o BLONDIE-Rapture

® LEQ SAYER-Living In A Fantasy

© DARYL HALL/JOHN OATES—Kiss On My
List-D-20

o NEIL DIAMOND—Hello Again—D-25

WQXI-FM—Atianta (). McCartney—MD)

* DON McLEAN-Crying 15-9
% ROMNIE MILSAP—Smokey Mountain Rain
10-6

* ALAN PARSONS PROJECT—Games People
Play 14-12

+ NEIL DIAMOND—He!lo Again 20-14

+ DARYL HALL/JOHN OATES-Kiss On My List
29-23

* LEQ SAYER-Living In A Fantasy 25-21

* BOZ SCAGGS—Miss Sun 84

* LTD-Shine On 21-16

* STYX~The Best Of Times 24-19

 PATBENATAR-Treat Me Right 19-15

* JOHN LENNON—Woman 13-10

oo BLONDIE-Rapture

oo BRUCE SPRINGSTEEN—F ade Away

o STEVE WINWOOD—While You See A
Chance-D-29

WBBQ-Augusta (B. Stevens—MD)

* % STEVIE WONDER—| Ain't Gonna Stand For
1t 12-8

% DOLLY PARTON-9 To 5 6-3
* % OUTLAWS—Riders In The Sky 11-8

* SUZI QUATRO-Lipstick 29-22

* STYX=~The Best Of Times 18-11

* ALAN PARSONS PROJECT—Games People
Play 14-9

oo BLONDIE-Rapture—26

oo BARBRA STREISAND/BARRY GIBB-What

Kind Of Fool—25

© RANDY MEISNER—Hearts On Fire—D-27

® NEIL DIAMOND—Hello Again—D-28

© DARYL HALL/JOHN OATES—Kiss On My List

® LEQ SAYER-Living In A Fantasy—D-30

© MELISSA MANCHESTER—Lovers After All

o CON FUNK SHUN-Too Tight—D-29

® POLICE~Don't Stand So Close To Me

o YARBROUGH & PEOPLES—Don't Stop The
Music

® BRUCE SPRINGSTEEN—Fade Away

WSGA-Savannah (J. Lewis—MD)

* % REQ SPEEDWAGON—FKeep On Loving You
10-2

% DAN FDGELBERG~—Same 0ld Lang Syne
114

 EDDIE RABBITT~ Love A Rainy Night 18-14

* DOLLY PARTON-9 To 5 20-17

+* BRUCE SPRINGSTEEN~Fade Away 30-26

oo DARYL HALL/JOHN OATES~Kiss On My

List-D-29

®e LEQ SAYER-Living In A Fantasy—D-30

® SUZI QUATRO-Lipstick—D-32

o BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool—D-31

WSGF (95-SGF)—Savannah (D. Carlisle—MD)

*% DOLLY PARTON-9T¢517-13
* % REQ SPEEDWAGON—Keep On Loving You
159

* JOHN LENNON-Woman 9-6

* CLIFF RICHARD—A Little In Love 20-14

* QUEEN—-Flash 23-17

oo BRUCE SPRINGSTEEN-Fade Away

oo LEQ SAYER—Living In A Fantasy

® LOVERBOY—Turn Me Loose

® FLEETWOOD MAC—Fireflies

o BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

WAYS—Charlotte (L. Simon—MD)

* % STYX~The Best Of Times 20-13

*% JOHN LENNON-Woman 11-4

* DOLLY PARTON-9To 515-10

* STEVIE WONDER-| Ain't Gonna Stand For It
10-7

* BLONDIE—-Rapture 21-16

oo ROVERS—Wasn't That A Party—D-30

oo LEQ SAYER-Living In A Fantasy—HB

® ELVIS PRESLEY-Guitar Man—D-28

® QUTLAWS—Riders In The Sky—D-29

WFLB—Fayetteville (L. Cannon—MD)

* % BOZSCAGES—Miss Sun 14-7

* % STEELY DAN—Hey Nineteen 12-6

* DON McLEAN—Crying 31-27

+ EAGLES—Seven Bridges Road 22-16

* SLAVE—Watching You 26-19

oo BARBRA STREISAND/BARRY GIBB -What
Kind 0f Fool

oo LEQ SAYER-Living In A Fantasy

® KDOL & THE GANG~Celebration—D-25

® ASSOCIATION-Dreamer—D-32

o ELVIS PRESLEY—Guitar Man

© JACKSONS—Heartbreak Hotel—D-28

o NEIL DIAMOND—Hello Again—D-29

© SUZI QUATRO-Lipstick

® AMBROSIA-Outside

® TERRI GIBBS—~Somebody's Knockin'—D-34

© CON FUNK SHUN-Too Tight—D-35

® ARETHA FRANKLIN-United Together—D-33

® RICK NELSON-It Hasn't Happened Yet

WISE—Asheville (J. Stevens—MD)

No List
WKIX—Raleigh (R. McKay~MD)

% DAN FOGELBERG—Same (0ld Lang Syne
11-5

*% TIERRA-Together 19-11

* DOLLY PARTON-9 To 5 12-3

oo DON McLEAN~Crying

oo BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool

© JOHN LENNON-Woman—0-21

® EAGLES-Seven Bridges Road—D-20

WSEZ-Winston-Salem (B. Sieglar—MD)

oo FLEETWOOD MAC—Fireflies

oo NICOLETTE LARSEN-000-EEE

© DONNIE IRIS-Ah Leah—D-36

® RITA COOLIDGE—Fool That | Am—D-38

® XTC—Generals And Majors

© DARYL HALL/JOHN OATES—Kiss On My
List-D-33

® LEO SAYER-Living In A Fantasy—D-37

® LOVERBOY-Turn Me Loose

® APRIL WINE-Just Between You And Me

o JIMMY BUFFETT-1t's My Job

WTMA=Charleston (D. Lioyd—MD)

No List
KLAZ (Z-98)—Little Rock (D. Taylor—MD)

No List
WWKX (KX104) —Nashville (B. Richards—MD)

No List
WHBQ—Memphis (C. Duvall-PD)

*% DOLLY PARTON-9To 524-18
% REQ SPEEDWAGON—FKeep On Loving You
26:20

* JOHN LENNON—Woman 14-11

* STYX—The Best Of Times 27-24

* ARETHA FRANKLIN—United Together 13-10

oo STEVIE WONDER-| Ain't Gonna Stand For
1t-30

oo ‘BARBRA STREISAND /BARRY GIBB—-What
Kind 0f Fool

WNOX—Knexville (S. Majors—MD)

% EDDIE RABBITT—-| Love A Rainy Night 12-
6
* % REO SPEEDWAGON-Keep On Loving You
16-8
* JOHM LENNON—Woman 23-15
* DOLLY PARTON-9To 521-17
* DAN FOGELBERG—Same Qid Lang Syne 14-
10
oo LEQ SAYER-Living In A Fantasy
oo DARYL HALL/JOHN OATES—Kiss On My
List
® PAT BENATAR—Treat Me Right—D-26
® STYX—The Best Of Times—D-28
® NEIL DIAMOND—Hello Again—D-30

WRIZ-Knoxville (F. Story—MD)

%% DOLLY PARTON-9T059-6

* % JOHN LENNON-Woman 22-16

* KOOL & THE GANG—Celebration 11-7

+ REO SPEEDWAGON—Keep On Loving You
13-10

oo BARBRA STREISAND/BARRY GIBB-What
Kind 0f Fool

oo PHIL SEYMOUR-Precious To Me

© RANDY MEISNER—Hearts On Fire—D-29

® NEIL DIAMOND —Hello Again—D-28

o TERRI GIBBS—Somebody's Knockin'—D-30

WSKZ—Chattanooga (D. Carrofi—MD)

*% BLOMDIE-Rapture 17-8

* % JOHN LENNON-Woman 12-3

+ STEVIE WONDER-! Ain't Gonna Stand For It
18-14

* STYX-The Best Of Times 16-10

* DOLLY PARTON-9To511-5

®e POLICE—Don't Stand So Close To Me

oo BRUCE SPRINGSTEEN—Fade Away

o STEVE WINWOOD-While You See A Chance

© DON McLEAN—Crying—D-20

© RANDY MEISNER-Hearts On Fire—D-22

WERC—Birmingham (M. Thompson—MD)

*% DOM McLEAN-Crying 21-12

* % STYX—The Best Of Times 20-10

* PAT BENATAR—Treat Me Right 25-15

* RONNIE MILSAP—-Smokey Mountain Rain
127

oo TERRI GIBBS—Somebody's Knockin'

oo DARYL HALL/JOHN OATES—Kiss On My

List

o QUEEN—Flash MD-21

® LEQ SAYER-Living In A Fantasy

© BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool-D-24

WKXX(KXX106)—Birmingham (L. 0'Day—MD)

* REQ SPEEDWAGON—Keep On Loving You 9-
4

oo TERRI GIBBS~Somebody's Knockin'

®e POLICE-Don't Stand So Close To Me

© BRUCE SPRINGSTEEN—Fade Away

® FLEETWOOD MAC—Fireflies

© NICOLETTE LARSON-000-EEE-D-28

® ELVIS PRESLEY—Guitar Man—D-29

© RANDY MEISNER~Hearts On Fire—D-30

® BLONDIE~Rapture—D-27

WHHY —~Montgomery (R. Thomas—MD)

* % JOHN LENNON—Woman 19-9
% STEVIE WONDER—I Ain‘t Gonna Stand For
1t 15-10
* PAT BENATAR-Treat Me Right 30-27
* BLONDIE—Rapture 29-25
* STYX~The Best Of Times 25-21
* DOLLY PARTON-9 To 521-17
oo BRUCE SPRINGSTEEN-Fade Away
oo JOHN COUGAR~Ain't Even Done With The
Night
QUEEN-Flash—X
ELVIS PRESLEY—Guitar Man—D-29
RANDY MEISNER—Hearts On Fire—D-30
McGUFFEY LANE—Long Time Loving You—X
® LTD-Shine On—D-28
® TERRI GIBBS—Somebody's Knockin’
® JIM STAFFORD-Cow Patti—X
© BARBRA STREISAND/BARRY GIBB~What
Kind Of Fool
o STEVE WINWOOD—While You See A Chance

WIDX~Jackson (L. Adams—MD)

* % DON McLEAN—-Crying 26-21

* % BOZ SCAGGS—Miss Sun 10-5

* PAT BENATAR—Treat Me Right 24-20

* STYX~The Best Of Times 21-16

* CON FUNK SHUN—-Too Tight 15-11

oo BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool-27

oo YARBROUGH & PEOPLES—Don't Stop The
Music—29

® EARTH, WIND & FIRE—And Loves Goes On—

30
® PATRICE RUSHEN—Look Up—D-28
® PHIL SEYMOUR—Precious To Me—D-26

WBJW-Orlando (T. Long—MD)

% STEELY DAN—Hey Nineteen 11.7

* % STYX-The Best Of Times 40-28

+ JOHN LENNON—Woman 20-16

* QUEEN—Flash's Theme Aka Flash 21-18

®e LEQ SAYER-Living In A Fantasy

oo BARBRA STREISAND/BARRY GIBB—What
Kind 0f Fool

® ABBA-The Winner Takes It All

© SHEENAN EASTON—Moving Train

o EARTH, WIND & FIRE—Love Goes On

© DONNIE IRIS—Ah Leah—D-40

o ELVIS PRESLEY—Guitar Man

© BLONDIE-Rapture

WRBQ-Tampa (P. McKay—MD)

No List
WLCY—Tampa (M. Weber—MD)

* % EDDIE RABBITT—I Love A Rainy Night 3-1

% STEELY DAN—Hey Nineteen 9-5

 BLONDIE—The Tide Is High 4-1

* RONNIE MILSAP—Smokey Mountain Rain 6-
4

oo PETER ALLEN-Fly Away

9 ASSOCIATION--Dreamer

® SPYRO GYRA-Cafe Amore

o BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool

WAPE—Orange Park (P. Sebastian—MD)

% EDDIE RABBITT-| Love A Rainy Night 14-
9

% MICHAEL STANLEY BAND—He Can't Love
You 19-14

* DON McLEAN-Crying 26-20

* DOLLY PARTON-9T0 512-8

* STYX—The Best Of Times 23-18

®e POLICE-Don't Stand So Close To Me

oo BARBRA STREISAND/BARRY GIBB—What

Kind Of Fool

® CON FUNK SHUN-Too Tight

© DONNIE IRIS-Ah Leah

® ELVIS PRESLEY—~Guitar Man

® NEIL DIAMOND—Hello Again—D-28

© DARYL HALL/JOHN OATES—-Kiss On My
List—D-26

® LEQ SAYER~Living In A Fantasy

© PHIL SEYMOUR~Precious To Me—D-27

® BLONDIE—-Rapture

© RONNIE MILSAP—Smokey Mountain Rain

® FIREFALL-Staying With It—D-25

WIVY(Y-103) - Jacksonville (S. Sherwood—MD)
* % REQ SPEEDWAGON—FKeep On Loving Yoy
71

* % DOLLY PARTON~9To0515-10

* JOHN LENNON—-Woman 23-14

* NEIL DIAMOND—Hello Again 28-21

* RONNIE MILSAP—-Smokey Mountain Rain
2519

oo GROVER WASHINGTON JR.—)Just The Two
0f Us

oo GILBERT O'SULLIVAN—What's In A Kiss

® POLICE—Don't Stand So Close To Me

© BRUCE SPRINGSTEEN-Fade Away

® RUPERT HOLMES—Black Jack

® APRIL WINE--Just Between You & Me

© JOE CHAMAY BAND—Proud

® ASSOCIATION-Dreamer—D-40

® AMBROSIA-Outside—D-39

® PHIL SEYMOUR~—Precious To Me—D-38

WKXY—Sarasota (T. William—MD)

% QUEEN—Flash’s Theme AKA Flash 14-9

% BLOMDIE—Rapture 16-10

* STYX—The Best Of Times 28-14

* PAT BENATAR-Treat Me Right 18-13

* JOHN LENNON-Woman 21-17

oo NEIL DIAMOND-Hello Again

oo AMBROSIA-(utside

o DARYL HALL/JOHN OATES—Kiss On My
List—D-30

® LEQ SAYER-Living In A Fantasy—D-29

o TDT0-Goodbye Elenore

® RUPERT HOLMES—Blackjack

© JIMMY BUFFETT=It's My Job

WAXY-Ft. Lauderdale (R. Shaw—MD)

*% JOHN LENNON—Woman 21-13

% DIANAROSS—It's My Turn 16-8

* DELBERT McCLINTON-Giving It Up For
Your Love 20-14

* STEVIE WONDER-| Ain't Gonna Stand For It
159

* REQ SPEEDWAGON—Keep On Loving You
13.7

oo PAT BENATAR—Treat Me Right—D-27

oo ALAN PARSONS PROJECT—-Games People
Play

© DARYL HALL/JOHN OATES—~Kiss On My List

® LTD-Shine Dn

© RONNIE MILSAP—Smokey Mountain Rain

o BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool

® CLIMAX BLUES BAND—! Love You

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

No List
WSGN—Birmingham (W. Brian—MD)

* % BOZSCAGGS~Miss Sun 20-13

*% JOHN LENNON-Woman 26-14

* DOLLY PARTON-9To 5 16-12

* JACKSONS—Heartbreak Hotel 10-8

* BARRY MANILOW-1 Made It Through The
Rain 12-9

oo NEIL DIAMOND —Hello Again—D-35

oo DARYL HALL/JOHN OATES~Kiss On My

List

© LAKESIDE~Fantastic Voyage—D-32

® RANDY MEISNER—Hearts On Fire

o LEQ SAYER~Living In A Fantasy

® FIREFALL—Staying With It-D-33

© YARBROUGH & PEOPLES—Don't Stop The
Music

WANS—Anderson (J. Evans—MD)

* % STYX—The Best Of Times 25-16

% PAT BENATAR—Treat Me Right 26-18

* STEVE WINWOOD—While You See A Chance
35-28

 RANDY MEISNER—Hearts On Fire 28-22

* CLIMAX BLUES BAND—I Love You 36-31

% REQ SPEEDWAGON—Keep On Loving You
10-3

% DOLLY PARTON-9 To 513-5

* JOHN LENNON—-Woman 15-10

* CLIFF RICHARD—A Little In Love 18-12

* RONNIE MILSAP—Smokey Mountain Rain
118

oo FLEETWOOD MAC—Fireflies

oo BLONDIE—-Rapture

o BARBRA STREISAND/BARRY GIBB-What
Kind Of Fool-D-23

® ASSOCIATION—Dreamer

© RANDY MEISNER—Hearts On Fire—D-25

o NEIL DIAMOND-Hello Again—D-21

® LEQ SAYER—Living In A Fantasy—D-22

o TERRI GIBBS—Somebody's Knockin'—D-24

WAAY-Huntsville (). Kendricks—MD)

Big Dreams

* % RONNIE MILSAP—Smokey Mountain Rain
6-2

*+ DOLLYPARTON-9To 511-7

* PAT BENATAR—Treat Me Right 19-14

* DON McLEAN-Crying 21-18
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Start Small

Each of these St. Jude
patients has a dream. Thatdream can
only come true when they have
conquered the killer diseases they are
fighting now. Please help make a
dream come true. Support the Fim=Es

research at St. Jude
- . Children’s Research Hospital,
P.O. Box 3704, Memphis,
. ‘ Tennessee 38103, or call
1-800-238-9100.

Danny Thomas, Founder

ST. JUDE CHILDREN'S RESEARCH HOSPITAL
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N.Y. Arbitrons: ‘Urban Contemporary’ Leaps

® Continued from page 3

est share in too many years to recall.
WABC had a 4.2 in the summer. a
4.5in the springand a 4.6 a year ago.

Its sister station, AOR WPLIJ-FM,
seemed destined to move ahead of
the pack when it scored a 4.2 in the
summer. but it has dropped back to
3.7. And these listeners didn’t go to
WNEW-FM, its chief rival
WNEW-FM is down to 2.8 from 2.9
in the summer. Sister station MOR
WNEW-AM is also off: 2.7 from 3.1
in the summer and spring books.

Holding their own are contempo-
rary WNBC-AM, stuck since sum-
mer with a 4.7 and country WHN-
AM, also unchanged from summer’s
2.6. WHN listeners have apparently
not been attracted to WKHK-FM,
the new country outlet in town which
switched from jazz and call letters
WRVR just before the rating pe-
riod. WKHK debuted with an 0.6
share.

The advance information on the
New York report, which is due out
Friday (6), came to light amidst a
flood of Arbitron reports last week.
These 19 reports showed. among
other things. that country is boom-
ing in Nashville and Louisville.

In addition to Nashville and
Louisville the following markets are
covered with the latest Arbitron
reports: Albany-Schenectady-Troy;
Des Moines; Rochester, N.Y.; Okla-
homa City; Omaha-Council Bluffs,
Neb.; Fresno. Calif.; Syracuse.
N.Y.; Birmingham, Ala.; Salt Lake
City-Ogden, Utah; Norfolk-Ports-
mouth-Newport News-Hampton,
Va.; Knoxville, Tenn.; Grand Rap-
ids, Mich.; Orlando, Fla.; Greens-
boro-Winston Salem-High Point,
N.C.; Lansing-East Lansing. Mich.;
and Kalamazoo-Portage. Mich.

*x kK

NASHVILLE—Country formats
on WSIX-FM and WJRB-AM both
added audience. WSIX-FM moved
up to an 11.0 share. close behind
market leader beautiful WZEZ-FM.
WSIX-FM had a 9.9 in the spring
and a 6.9 a year ago. Country
WIRB-AM is up to 2.5 from 2.1 in
the spring and didn’t even show up
in the Arbitron a year ago. WSM-
AM, which in the past year switched

FMER GOES
COUNTRY IN
KNOXVILLE

OAK RIDGE. Tenn.—With the
country music programming efforts
of Michael Stewart and a financial
commitment of Henry Rau of Rau
Radio to increase a transmitting
tower from minus 45 feet below av-
erage terrain to 383 feet above aver-
age terrain, Knoxville has a new
country station beaming into that
market.

The station. WETQ-FM. used to
be WUUU and played automated
beautiful music. but Stewart has
changed all of that. He’s got a new
jock lineup that starts off with Jeff
Winters from 6 to 10 a.m. Winters
used to be p.d. at WKGN-AM
Knoxville.

Stewart, who was p.d. at WIZA-
AM Harriman. Tenn.. handles the
10 a.m. to 3 p.m. shift. He is followed
by Rick Hudson. who's on from 3 to
7 p.m. Hudson comes from WDXB-
AM Chattanooga. Dan Collect
works from 7 p.m. to midnight. He
comes from sister station WATO-
AM Oak Ridge.

David Bromwell is on overnight
and comes from WHUB-AM-FM
Cookville. Tenn.

from MOR to country has an 8.5
share, up from 7.8 in the spring. but
down from 10.4 a year ago.

The one loser in country is
WKDA-AM, down to 1.6 from 3.4 in
the spring and 1.9 a year ago.

WLAC-AM, which abandoned a
contemporary format for news and
talk in the summer. is down to 4.5
from 6.1 in the spring and 7.9 a year
ago. WMAK-AM, which gave up
disco about a year ago for contem-
porary, has a 2.7 share, up froma 1.5
in the spring, but down from 4.6 a
year ago.

WKQB-FM, which abandoned
an AOR format to debut the new
Schulke I MOR format after the fall
rating period ended. gets a 5.0 for its
final AOR audience share. down
from 5.8 in the spring and 5.9 a year
ago.

Top 40 WWKX-FM is up to an
8.3 share from 6.0 in the spring and
6.8 a year ago. AOR WKDF-FM is
up to 7.3 from 5.2 in the spring and
4.6 a year ago. Black WVOL-AM
has a 9.0 share, down from 10.6 in
the spring. but up from 6.3 a year
ago.

LI S

LOUISVILLE—Country WAMZ-
FM is the new leader in this market
with an 11.7 share, up from 8.8 in
the spring and 6.9 in the fall. The
station apparently pulled audience
away from country WINN-AM,
which is down to 5.0 from 5.9 in the
spring and 8.0 a year ago.

Former market leader MOR
WHAS-AM continues to slide. IUs
down to 7.8 from 8.9 in the spring
and 10.8 a year ago. AOR WLRS-
FM has an 8.5. up from 5.7 in the
spring. but down from 10.1 a year
ago. Contemporary WAKY-AM has
a 9.5, down slightly from the 9.8 it
had in the spring. but up from 5.7 it
held a year ago. Contemporary
WAVE-AM is down to 6.8 from 7.7
in the spring and 8.2 a year ago.
while contemporary WKIJJ-FM is
up to 10.5 from 7.8 in the spring and
10.2 a year ago.

*x K x

ALBANY—Contemporary WGY-
AM continued as this market’s top
station with a 16.7 share, down from
19.6 in the spring and 17.9 a year
ago. Top 40 WTRY-AM is up to
8.4 from 6.8 in the spring and 7.4
a year ago. But top 40 formatted
WFLY-FM is down to 7.1 from 10.2
in the springand 8.4 a year ago. And
top 40 WPTR-AM is down to 3.1
from 4.9 in the spring and 5.2 a year
ago. AOR WQBK-FM is down to
2.4 from 4.7 in the spring and 3.3 a
year ago. Contemporary WWOM-
FMis finding audience gains since it
dropped disco. The station is up to
3.9 from 3.1 in the spring and 2.5 a
year ago.

*x Kk *

DES MOINES—Country KSO-
AM is off to 10.3 and out of first
place here. The station is down from
14.6 in the spring. but almost even
with 10.5 it had a year ago. Moving
into the top spot is MOR KRNT-
AM. with a 13.1 share and beautiful
KLYF-FM with a 13.3 share. Top 40
KMGK-FM is up to 11.3 from 6.6 in
the spring and 9.7 a year ago. AOR
KKGO-FM has an 8.8. down from
1.1 in the spring. but up from 7.4 a
year ago.

*x kK

ROCHESTER — Contemporary
WBBF-AM is up to 8.1 from 7.6 in
the spring and 6.2 a year ago. Con-
temporary WVOR-FM is also up to
9.1 after dipping to 7.4 in the spring.
A year ago the station had a 9.0
share. Traditional market leader
MOR WHAM-AM took a dive to
8.9 from 14.1 in the spring and 15.0 a

year ago. Contemporary WHFM-
FM is down to 4.5 from 6.0 in the
spring and 6.8 a year ago. AOR
WCMF-FM is up to 6.6 from 4.9 in
the spring and 3.7 a year ago.

*x Kk x

OKLAHOMA CITY—Country
KEBC-FM is up to 12.2 from 10.9 in
the spring and 11.9 a year ago. Con-
temporary KOFM-FM is up to 9.9
from 7.8 in the spring and 8.9 a year
ago. Contemporary KLTE-FM is
holding at 6.0 from a 6.1 in the
spring and 3.1 a year ago. AOR
KXXY-FM is down to 6.2 from 9.0
in the spring. but up from 5.9 a year
ago.

L T

OMAHA — Contemporary
KEZO-FM has almost doubled its
share of audience in the past year.
The station is up to 10.8 from 5.7 a
year ago. But in the spring the sta-
tion had an 11.0 share. Contempo-
rary KGOR-FM is going down. The
station has a 6.1 share, down from
9.3in the spring and 12.6 a year ago.
Contemporary WOW-AM is also
down to 8.9 from 10.2 in the spring
and a year ago. Country combina-
tion WYYN-AM-FM are both up
with the AM up to 4.5 from 3.9 a
year ago and the FM is up to 4.1
from 1.5 a year ago. Contemporary
KOIL-AM is down t0 4.6 from 5.7 in
the spring and 6.4 a year ago.

*x Kk *

FRESNO - Contemporary
KFYE-FM is up t0 9.3 from 7.4 in
the spring and 7.5 a year ago. Coun-
try KMAK-AM is down to 5.8 from
6.9 in the spring and 8.1 a year ago.
Drake-Chenault’s top 40 KYNO-
FM is down to 7.0 from 9.0 in the
spring and 9.4 a year ago. Its sister

station, contemporary KYNO-AM
is down 10 3.6 from 4.4 in the spring
and 6.0 a year ago. KARM-AM,
which runs a different format each
day—oldies. solid gold. big bands.
country, current—is down to 2.6
from 4.6 in the spring and 4.0 a year
ago.
L T

SYRACUSE—MOR WHEN-AM
has made a good gain to an 11.3
share, but contemporary WSYR-
AM is hanging in as the market
leader with a 14.7. WHEN is up
from 10.3in the springand 7.7 a year
ago. WSYR-AM is down from 15.5
in the spring and 18.0 a year ago.
AOR WSYR-FM is up to 9.6 from
8.7 in the spring and 3.3 a year ago.
MOR WFBL-AM is down to 2.3
from 3.8 in the spring and 6.1 a year
ago. Country combination WSEN-
AM-FM are both up. WSEN-AM is
up to 3.8 from 2.3 in the spring and
2.9 in the fall while WSEN-FM is up
105.5 from 4.1 in the springand 2.7a
year ago.

*x Kk x

BIRMINGHAM—Black WENN-
FM and top 40 WKXX-FM are tied
for first place. each with an 11.1
share. WENN-FM is down from
12.4 in the spring, but up from 9.7 a
year ago. WKXX is almost even
from 11.0 in the spring. but down
from 13.8 a year ago. Country
WZZK-FM is up to 7.7 from 5.5 in
the spring and 3.8 a year ago. Coun-
try WYDE-AM is down to 2.9 from
3.9in the spring and 4.2 a year ago.
Contemporary WERC-AM is up to

.5.1 from 4.8 in the spring. but below
last year's share of 7.9
*x Kk x

SALT LAKE CITY—Contempo-

rary KCPX-AM is up to 8.1 from 5.8
in thespringand 7.0 a year ago. Sim-
ilarly formatted sister station
KCPX-FM is down to 6.3 from 8.5
in the spring and 9.9 a year ago.
Market leader MOR KSL-AM is
back to 11.1 after slipping to 8.5 in
the spring from 10.5 a year ago.
Country KSOP-FM has a 5.9. down
from 6.6 in the spring. but up from
3.9 a year ago.
*x Kk *

NORFOLK — Black WOWI-FM
is the new leader in this four-city
market. The station climbed to a 9.8
share from 6.8 in the spring and a
year ago. Contemporary WQRK-
FM has a 4.5 share, up from 3.2 in
the spring, but down from 5.2 a year
ago. Contemporary WWDE-FM
has a 5.5. down from 5.7 in the
spring. but up from 4.1 a year ago.
Country WCMS-FM is down to 8.0
from 8.2 in the spring and 10.9 a year
ago. AOR WMYK-FM has an 8.1
share, down from 9.0 in the spring,
but up from 5.3 a year ago.

*x Kk *

KNOXVILLE—Country combi-
nation WIVK-AM-FM has a solid
grip on this market. The FM has a
20.4 share, up from 19.7 in the
spring. but almost even with the 20.9
share it had a year ago. The AM side
has an 8.8, down from 9.9 in the
spring. but almost even with its 8.5
of a year ago. Contemporary
WOKI-FM is up to 11.5 from 8.3 in
the spring and 7.7 a year ago. Con-
temporary WNOX-AM has an 8.4
share, up from 7.1 in the spring. but
down from 11.9 a year ago. Contem-
porary WRJZ-AM is down to 8.2
from 10.5in the springand 9.9 a year

ago- (Continued on page 31)

Pop, Religious Hits Now Make Up
A New Secular Christian Format

® Continued from page 1

Christian hits such as “I Belicve” by
Dion.

Craig Hodgson, WXRTI’s general
manager. sees nothing wrong with
good, clean rock. “God created love,
didn’t he?’ he asks. “He created
grass, trees, blue sky and everything
else. We don’t think of those things
as worldly. do we? It’s the misuse of
what God’s given us that’s wrong,
not the legitimate use.”

CBN’s surveys of its television au-
dience suggest that even Christian
viewers rank “Dallas” their second
favorite show. Most Christians
“shake their heads at the lyrics of
pop and country music” but listen to
it anyway. Hodgson says.

Religious radio pulls only a small
share of Christian listeners. he adds.
With his new secularized format.
Hodgson hopes to “let the music
minister” in a subtle enough way to
attract non-Christians as well as
Christians.

“CBN is concerned about divorce
and the breakdown of the Judeo-
Christian ethic in the 25-34 year old
population group and sees this as its
ministry.” Hodgson says. Continen-
tal expects its format to compete
with secular stations for ratings.

The network'’s research shows that
numerous national advertisers re-
fuse to buy time on stations which
play songs with "Objectionable lyr-
ies.” Among these companies. CBS
names Pillsbury. Bristol-Myers.
Campbell Soup. General Mills,
Kraft. Kodak. General Motors and
M&M/Mars. “Financially. the po-
tential speaks for itself.” CBN con-
cludes.

www.americanradiohistorv.com

Starting up with $1.5 million.
Continental Radio will provide live
24-hour-a-day programming (o ra-
dio stations coast to coast via satel-
lite. The package will include hit-
based adult contemporary music
hosted by professional DJs. inter-
spersed with hourly international
and national newscasts. 30 and 60
second vignettes will urge listeners
to attend church and patch up their
marriages.

Branching out to secular rock is
the logical solution to Christian
broadcasters’ problem finding qual-
ity Christian contemporary music.
“The record companies don’t de-
velop enough Christian music be-
cause it doesn’t sell the volume.”
says Jamie Clark. vice president of
Forus Communications Group of
four Christian stations.

“The problem with contemporary
Christian music.” Hodgson adds. “is
that it's reputedly about the Lord
but sometimes you don’t know what
they’re talking about. This prolifer-
ates as crossover hits become the
goal.”

Hodgson notes that in screening
secular rock. he can find much more
playable music in the oldies cate-
gories than in today’s new hits. “You
can play 75-80% of the oldies but
only 35-40% of what's coming out
now. The use of curse words and the
humanistic philosophy make it
hard.”

A ycar ago. KQLH-FM San Ber-
nardino. Calif. moved to a secular/
Christian mix. A furor developed
and the format was denounced from
atleast one arca pulpit. But now the

station is doing well and complaints
have died down.

When WXRI switched its format,
older listeners complained at first,
but Hodgson reports that “the nega-
tive reaction is turning the corner”
now that the new mix has been on
the air one month. A special three-

. day ratings report shows WXRI as

20th in its market before the format
change moving up to 4th in the mar-
ket now. 3rd with male and female
listeners 25-34.

Before jumping into the ratings
race. CBN president Pat Robertson
commissioned a two-year study to
find out whether the new format
would work. “We studied the Arbi-
tron figures for every rated market
up to 1979. a total of 168.” says
Hodgson who conducted the re-
search. “In all those markets, only
225 religious stations even showed
up in the Arbitron ratings although
there are more than 800 religious
stations in America.”

With those 225. Hodgson found
that Christian radio was only reach-
ing a quarter-hour audience of
268.000 people in the entire country.
CBN hopes to change all that.

Recent Gallup polls shows four
out of 10 Americans believe they are
born again. That audience is being
served by a variety of Christian mu-
sic formats. But not as well as it
could be. says Hodgson. Now. Con-
tinental Radio reaches out to born-
again Christians and to the restof us.
“The real reason we're doing the
whole thing is to reach somebody.
instead of just entertaining ourselves
as Christians.”
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Vox Jox

NEW YORK —Andy Beaubien has
been named program director of
WCOZ-FM Boston, succeeding
John Sebastian, who has formed a
programming consulting firm (Bill-
board, Jan. 17, 1981). WCOZ is
among Sebastian’s clients.

Beaubien, a 15-year broadcasting
veteran, has been with WCOZ since
1976 and for the past year has been
working the 6 to 10 p.m. shift. Beau-
bien’s shift will be taken over by Jer-
emy Savage, who joined the station
in July. New arrival Mauzy Stafford
takes on the 2 a.m. to 5:30 a.m. shift.

In another move Rob Lipshutz has
been named music director succeed-
ing Kate Ingram, who is leaving to
be managing editor of Boston Rock

magazine and to become a partner
of DB Records.

* * *

Virginia Westphal has been
named director of ABC’s FM Net-
work. She oversees station relations
and special programming for the
network. She moves over from
ABC’s WPLJ-FM New York, where
she was sales manager. . . . Bill Tan-
ner “-in-the-morning” WHYI-FM
(Y-100) Fort Lauderdale morning
jock has been named vice president
of programming for the station’s
parent company, Metroplex Com-
munications. Tanner, who had been
national p.d. of Metroplex, contin-
ues in his morning drive slot.

LGoodphone Commentaries |

Listen To Your Audience

By DAIN SCHULT

ATLANTA—How often do you
listen? I don’t mean just nodding to
the person talking to you while you
consciously plan on what you are
going to say after the other person is
finished. I'm talking about becom-
ing engrossed with what the other
person is saying. Think about it—
how often do you really listen?

Certainly every announcer on ra-
dio would like to think that everyone

and everything comes to a screech- .

ing halt when they cut on the mike to
speak—that everyone is hanging
onto every word they transmit over
the air. Programmers and adver-
tisers would be ecstatic, but we all
know that kind of thinking is fan-
tasy. In reality, most radio audiences
have trained themselves to filter out
the great majority of what is said on
the air. Of course, you can get into
the differences between active and
passive listeners and certainly there
are a few people that do indeed sit
by their radio in much the same way
the majority of people sit by their
television sets to be totally enter-
tained, but for the most part, radio
doesn’t normally command the re-
spect it deserves for people to really
listen to it.

Listening seems to be a lost art
with too many people. Everyone
wants to throw in their opinion and
the other person be damned.
Communication cannot exist unless
it's on a two-way basis. Radio needs
to be open and receptive to its au-
dience to be able to develop listen-
ers. Listening is required on the part
of the station before it can expect its
audience to listen to it.

Getting wrapped up in too much
research for the sake of research or
trying to program a station by the
seat of your pants won’t work.
There’s a happy medium between
the two extremes and it calls for re-
sponsible research and a certain
amount of personal judgment when
programming. The key is for the
programmer to listen first.

A football coach may rely on as-
sistants up in the pressbox to get an
overview of how the game is unfold-
ing. He may rely on assistants on the
side of the field also in executing the
game plan. But he must also rely on
his players to tell him how it’s really
going out there on the field. It’s
much the same way in programming
or running a station. The program
director needs to listen to his or her
staff to see how formatic ideas are
actually working on the air. The pro-
grammer also needs to listen to the
music director to see what’s avail-
able productwise. The general man-

ager needs to listen to his depart-
ment heads to get a feeling on how
things are progressing in and outside
the station, and so it goes. There has
to be true communication within the
station before there can be commu-
nication with the public.

When an announcer opens the
mike, it should be for the purpose of
communicating with the audience. It
shouldn’t be for any other reason.
For the audience to listen better, the
station has to communicate better.
No opportunity to solicit response or
feedback from the audience should
be passed up. The more contact with
your audience, the better. You can
never get too close to your audience.

To communicate better, it’s im-
portant that every announcer assess
his or her role in the business. Radio
is entertainment so it stands to rea-
son that announcers are entertain-
ers. It’s a profession to be proud of.
Certainly not to be viewed as just a
job in the way that an assembly line
worker would view a job in a plant.
Announcers should use every op-
portunity to get closer to their au-
dience and use every break when
they cut on the mike to reach their
audience.

As more and more stations turn to
outside sources such as consultation
and syndication firms for help
within their market, it’s important
that these firms take the time them-
selves to listen to their clients first
before trying to push square pegs
into round holes. By that, I mean
markets vary and listeners in mar-
kets vary and to have pat, set solu-
tions is no solution for stations.

Certainly there are formatic ideas
and principles that will work in ev-
ery market, but it’s important that
consultants and syndicators listen to
station management as well as the
market first before offering solutions
to the problems. What is a problem
in the first place, but a challenge?
The answer te most problems facing
a station is to turn the problem into a
challenge and then into an asset.

Many “people” problems in sta-
tions are in reality, “people™ chal-
lenges. No matter how automated or
slick radio becomes in the future,
when the human element is reduced
or eliminated, then the problems
crop up. People make radio, not ma-
chines. Without the human touch,
without human input, radio be-
comes sterile. Therefore, radio must
listen if it hopes to be listened to.

(Dain Schult is president of Radio-
activity, Inc., a broadcast consulta-
tion firm based in Atlanta.)

Dan Walker has joined WLS-FM
Chicago as nighttime personality.
He comes from WEFM-FM Chi-
cago, where he was production di-
rector and afternoon jock. Danae,
WLS-FM late night personality has
moved to the 10 a.m. to 2 p.m. shift.
She succeeds Tom Graye who has
moved over to WLS-AM.

x x X

Gary Fletcher has joined
WWWM-FM (M-105) Cleveland in
the morning drive post. He comes
from WZZP-FM Cleveland. ... Pe-
ter Dean has been named produc-
tion director of WCLR-FM Chi-
cago. He continues as weekend
announcer on the station. ... Denny
Luell has left his p.d. position at
KTNT-AM Tacoma to become op-
erations director of KACY-AM-FM
Oxnard. Calif. . .. Bill Keffury is the
new morning host on KFOG-FM
San Franciso. He comes from
KCBS-FM where he was the p.d.
and worked an on-air shift.

x x X

John Lewinsky is the new promo-
tion director at WRKO-AM Boston.
He joined the station in 1978 as an
intern. . .. Frank Hammond has left
WNTQ-FM to join WGLD-FM
High Point, N.C.. .. Larry Lauer has
been promoted from creative direc-
tor at KRKN-FM Anchorage to p.d.
Lauer, whose off-the-air name is
Wayne, succeeds John Noble, who
has been named public relations di-
rector for parent company Cook In-
let Broadcasters and Fantasy Pro-
ductions. Karla Michaels has joined
the station. She previously worked at
KTIM-FM San Rafel, Calif.;
KMFB-FM Mendocino, Calif.; and
KASH-AM and KZEL-FM, both
Eugene, Ore.

L I

Tom Miller, operations director
for WWVA-AM/WCPI-FM Whee-
ling, W.Va., has named Bill Berg
music director of WWVA and Dan

McGrath to the same title at WCPL
Berg has been a jock at WWVA
since 1976. He succeeds Bud Forte,
who resigned to return to school.
Forte, however, will continue to
work his morning drive shift on
WWVA. McGrath joined WCPI in
October as morning drive jock and
will continue in that position.
L I

Greg Picciano has been named
music director of WLW-AM Cincin-
nati. He succeeds Lee Gillette, who
becomes production director and
has been with the station since 1974
and has worked weekends and the 6
p.m. to midnight shift. . . . Reid
Reker has joined KOGO-AM San
Diego as p.d., succeeding Chuck
Brinkman, who left several months
ago. Reker comes from WROK-AM
Rockford, Ill., where he was oper-
ations director. Sandi Banister has
been named music director of
KOGO-AM/KPRI-FM succeeding

i

SAY HELLO—That's what Atlantic vice president of national AOR promotion

Jesse Summers, who has_joined
KENO-FM Las Vegas as p.d. Sum-
mers had been music director only
of KPRL

* * *

WUBE-AM-FM Cincinnati gen-
eral manager Bob English has been
named a vice president of Plough
Broadcasting, parent company of
the stations. ... Goff Lebhar has
been named president of Capitol
Broadcasting, which operates
WWDC-AM-FM (DC-101). He
comes from WIMD-FM Wash-
ington, where he was general man-
ager. ... Peter Boyles has joined the
on-air lineup of KHOW-AM-FM
Denver. He will be on from 9 p.m. to
I a.m. ... Scott Chatfield has been
named p.d. of KAVO-FM Fall-
brook, Calif. He has been with the
station since October and will con-
tinue his afternoon show.

(Continued on page 31)

Tunc Erim, center, seems to be saying to Bob Kranes, assistant program
director of WLIR-FM, Garden City, N.Y., as he introduces him to violinist
Jean-Luc Ponty following the latter's appearance at New York's Palladium.

Mike Harrison

Punk Vs. Straight Rock: Trench Radio

LOS ANGELES—During the
rather lengthy period that the media
has been diligently covering the Iran
crisis (along with its related inter-
national sideshows), there has been
a holy war (of sorts) being waged
right here in the land of freedom:
The War Between The Punk Rock-
ers And The Straight Rock’n’Rollers.

Reminiscent of . .
Britain’s famed
Mods and Rockers
conflict of an ear-
lier era, this nasty
little skirmish is
being waged pri-
marily among teens
in junior and senior
high schools, at concerts, and on the
streets of many a middle class neigh-
borhood in America.

Field reports indicate that severe
disagreements over such issues as
hair color (and style), musical pref-
erence and dress codes have resulted
in increased tensions, fist-fights,
vandalism and certainly more than a
few broken friendships.

Most of the combatants in this
shallow. but costly, war between
adolescent consumer-lifestyles are
active radio listeners and draw many
of their perceptions, including their
self-identities, from what they hear
or don’t hear on the box.

What is radio to do in such a case?
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The ferocious combination of accel-
erating marketplace fraction-
alization and relentless ratings pres-
sure tend to place today’s image-
conscious (or, credibility-paranoid)
programmer in the sensitive position
of walking a very thin line between
tolerance and intolerance, honesty
and hypocracy.

Carving out a distinguishable
nitch for a competitive radio station
is one thing—but in cases where the
audience is extremely impression-
able and particularly vulnerable to
the influence of pop-cultural media,
the pursuit of credibility requires a
significant degree of soul-searching.

When asked on an individual
basis how they feel about crime, vio-
lence, gun control, the draft or any
number of the major issues that af-
fect them from the perspective of the
macrocosm, most of these young
people take a rather humane (even
pacifistic) stance.

But, within the microcosm of their
own little worlds, it’s a whole other
story. They fail to see the connec-
tion. For example, I had a 16-year-
old listener tell me that he was horri-
fied by the murder of John Lennon
(“How could anyone shoot down a
man of peace?”), was for gun con-
trol, was against the draft and
against all wars.

However, he then went on to tell
me that “punk rock sucks” and that

he thinks all the punk rockers should
be thrown out of school because he
and his friends are sure that they are

. vesponsible for most of the acts of

vandalism that have been occuring
there. This is very typical.

Fractionalization of the media
and culture can be a very wonderful
thing. It offers the people diversity
and freedom of choice. But, it can
only lead to pain and destruction
when not accompanied by tolerance
and respect.

There’s a message that’s just wait-
ing to be transmitted to these war-
ring youths of our nation—and ra-
dio’s just the medium to carry it.

The War Between The Punk
Rockers And The Straight Rock’n’-
Rollers is not fractionalization. It’s
just plain fractured. In the long run,
i’s not healthy for the radio busi-
ness, the music business, the nation
or the world.

*x  x %

SUGGESTED READING: The
February issue of Next Magazine
has a very well researched and writ-
ten overview entitled “The Media
Decade: What’s In It For You.” It
covers the next 10 years of news-
papers, television, books, magazines
and, of course, radio. Of particular
interest is the section, “Radio’s
Born-Again Serenity,” written by
Karl E. Meyer of the New York
Times editorial board. Check it out.
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Radio Programming
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Vox Jox

o Continued from page 30

KDNT-AM Denton. Tex., has ex-
panded its operations to 24 hours
and has a new staff. Sam Whitmire,
former news director at KIKM-AM-
FM Sherman, Tex., has been named
operations manager and p.d. and
will handle the 6 to 10 a.m. shift.
Terry Hunt, former music director at
North Texas State’s KNTU-FM
Denton. is on from 10 a.m. to 2 p.m.
Steve Rhodes, former jock at KESO-
AM-FM Durant., Okla., is in the 2 to
6 p.m. slot. Bob Berry, from KITY-
FM San Antonio; is on from 6 p.m.
to midnight; and Jeff Douglas, from
KCYX-AM McMinnville, Ore., is
on from midnight to 6 a.m.

x * x

Big Al Bello has succceded Ted
Ziggy as p.d. at KLAV-AM Las
Vegas. He comes from KCBN-AM
Reno. Dave Baxter is the station’s
new morning man. Denise West-
wood has joined KROQ-FM Pasa-
dena. Calif.. in the 9 a.m. to noon
slot. She comes from KNAC-FM

Long Beach, Calif. She is part of a
new lineup on the station as follows:
The Woodside, 6 to 9 a.m.; “Insane”
Darrell Wayne, noon to 3 p.m.; Ray-
mond Banister, 3 to 6 p.m.; Jed “the
Fish,” 6 to 10 p.m.; Freddie Snake-
skin, 10 p.m. to 2 a.m. and April, 2
to 6 a.m.

* * *

Denise Oliver, p.d. at WIYY-FM
Baltimore for almost four years, has
been named vice president for oper-
ations and programming for Capitol
Broadcasting, owner of WWDC-
AM-FM Washington. Oliver served
as music director of WWDC-FM
(DC-102) before joining WIYY. . ..
WRIF-FM Detroit is offering $500
reward for the return of its morning
show mynah bird Majah. The bird
was stolen Jan. ! from a pet shop in
Southfield, Mich. The shop was
boarding the bird while morning
show hosts Jim Johnson and George
Baier were on vacation. Addy, who
has worked at WWWW-FM (W-4)
Detroit, has joined WRIF parttime.

Format Change Sets
Vegas Mart Spinning

® Continued from page 25

We've had good word from the
streets and the salesmen are picking
up good reactions.”

Sales manager Jack Abell could
barely contain his enthusiasm when
reporting January activity. “Taking
a 12% rate increase into considera-
tion. January billings are up 27%
over one year ago. It's the format
change. And there’s been dilution of
the AM country dollars. We feel
we’re picking up contemporary dol-
lars with this highbred format for
the ’80’s.

“We've lost a few specialty adver-
tisers, like a teen arcade. but haven’t
lost any major advertisers. The
town’s leading stereo retailer. Wild
West Sound/Video, doubled its
budget over last January with both
stations.

Abell points out that a weekly “I
Love You, Las Vegas™ promotion on
KVEG Jan. 8 included a live remote
from the Frontier Hotel. “With the
crowd of 4.000. it was the largest
turnout in this town since last Octo-
ber’s Holmes-Ali fight. We had Roy
Clark and Tammy Wynette. free
food and beer and bands from 7 to 9
p-m. I'd say we established a lot of
credibility in the marketplace for
what we’re doing.”

KENO Operations Manager Alan
McLaughlin flatly denies that the
station had any plans for a shift into
country from mass appeal contem-
porary on the FM.

“We knew about the rumors, of
course,” he says. “but at no time did
we consider making a shift. We've
been finding generally a lot more in-
terest in KENO-FM. When [ walk
into a lot more interest in KENO-
FM. When I walk into a lot of places,
I’'m finding we’re replacing KLUC
(contemporary rock competitor at
98.5 FM)about3 to 1. KFMS’ move
has certainly opened a door for us.
given us an edge, to consider more of
an AOR direction again. We cer-
tainly don’t want to jump with some-
thing that has proven unsuccessful
for another station. That’s the reason
I think KFMS shifted. they weren’t
making any money.

“If we did do it, we’d do it exactly
the way Burkhart/Abrams lays it
down on paper.” says McLaughlin.
“They weren’t really doing a Super-
Star format, they were doing their

own thing. They were emulating
KMET in LA, right down to the
‘whoo-yahs.” The inside joke here is
about ‘whoo-y’all’'s.” We do want to
make a decision very scon, but we’ll
examine it closely. The mass appeal
contemporary wasn’t institutued un-
til August, after the Arbitron, when
we hired Burkhart/Abrams to repo-
sition us.”

Kalmenson says moving Lotus
Communications to Las Vegas has
nothing to do with any format activ-
ity or changes at KENO. “I won’t
even be up there until May or June.”
he says. “I'm originally from Las
Vegas and its a matter of moving
back home. I’ve been here (in L.A.)
for 20 years now.”

KENO general manager Jerry
Roy has been placed in charge of the
transition move for Lotus. Effective
Jan. 1. he was replaced at KENO by
Nancy Reynolds. former station
manager for KTKT-AM/FM of
Tuscon. McLaughlin notes “she was
extremely successful in Tucson in
sales as well as station management.
I’'m sure she’ll do well.”

Jay Ford. afternoon DJ for
KFMS. says the DJ’s are all pleased
with the new format. The 9-year
broadcasting veteran points out that
despite outside job offers. all the
jocks stayed. “We were all given
raises, t00.”

Shane says. “we’re proud of our
people. they're all pros. We care
about them and they helped make
the transition a smooth one.”

KFMS daily line-up breaks with
Rick Diego 6-10 a.m.. Big Marty
from 10 am.-2 p.m.. Jay Ford 2-7
p-m.. Steve Pirosh 7-midnight and
Willie to 6 a.m. Weekends are cov-
ered by Keith Stewart.

KVEG-AM drive time features
Walt Reno 6-10 a.m.. Doug James.
10-2 p.m, Ron Ferrise from 2-7
p-m.. Johnny Steele 7-midnight and
Billy Young to 6 a.m.

KENO-FM airs Greg Austin 6-9
a.m., Steve Parker 9-2 p.m.. Gary
O’Neil 2-6 p.m.. Bill Bauman 6-11
p-m. and Chris Haze from 11 p.m. to
5 am.

UENO-AM highlights Alan
Mack 5-9 a.m.. Chuck McKay (for-
merly Country KRAM-AM) from 9-
2 p.m.. Bill Alexander 2-6 p.m.. M.J.
Ray 6-11 p.m. and Nick Kristy 11
p-m.to5am.

KLZ-AM Denver manager Ed-
ward Hardy has been promoted to
general manager of the station and
administrative manager of Group
One Broadcasting (owner of KLZ).
Samuel Yacovazzi has resigned as
vice president of Group One to join
another broadcasting group. ...
WOKW-AM Brockton, Mass.
Morning jock David Buono, news-
man Gerry Wardwell and weekend
personality Rick Tobias all shaved
their beards off to raise funds for a
United Cerebral Palsey drive.

x x %

New owners of KQIQ-AM-FM
Hanford. Calif.. have installed a
new “country-rock mix” on the sta-
tion and have a new station staff:
Tony Michaels, operations-program
manager; Chris Majors, news direc-
tor; John Jackson and Joe Barker,
jocks. ... WRIZ-AM Knoxville.
Tenn.. program director and music
director Fred Story assumes addi-
tional duties with the departure of
operations director J.J. Scott to be
production director at WFYR-FM
Chicago. Story will also continue to
handle his 3 to 7 p.m. air shift. To
help Story. Linda Billman has been
named operations assistant. She has
been with the station for three years.

LA S

Chris Layne has joined WLAM-
AM Lewiston. Me.. as music director
and midday personality. He comes
from WKSN-AM Jamestown, N.Y.
Also new at the station is Kirk Allen,
who joins as production manager.
... Irv Joel has joined Schulke Ra-
dio Productions as director of field
engincering. He will assist clients of
the beautiful music package as well
as those who have signed up for the
new Schulke II format. Joel oper-
ated his own consulting engineering
firm and has consulted Schulke
since 1974.

BubblingUnderThe

__HOT100

101-BON BON VIE, T.S. Monk, Mirage 3780
(Atlantic)

102—-COW PATTI, lim Stafford, Warner Bros.
49611

103—ONCE IN A LIFETIME, The Talking Heads,
Sire 49649 (Warner Bros.)

104—LOVE ON THE AIRWAVES, Night, Planet
47921 (Eiektra)

105—-L00K UP, Patrice Rushen, Elektra 47067

106—SUKIYAKI, A Taste Of Honey, Capitol 4953

107—-O0UTSIDE, Ambrosia, Full Moon 49654
(Warner Bros.)

108—-THEME FROM RAGING BULL, Joel Dia-
mond, Motown 1504

" 109-HERE IS MY LOVE, Tommy Dee, A&M 2282

110—HOW 'BOUT US, Champaign, Columbia 11-
11433

BubblingUnderThe

_ ToplPs__|

201-TERRI GIBBS, Somebody's Knockin', MCA
MCA-5173 .

202—ENCHANTMENT, Soft Lights, Sweet Music,
RCA AFL1-3824

203—JORMA KAUKONEN, Barbeque King, RCA
AFL1-3725

204—MOTORHEAD, Ace Of Spades, Mercury
SRM-1-4071 (Polygram)

205—ELOISE LAWS, Eloise Laws, Liberty LT
1063

206-THE TWO TONS, Backatcha, Fantasy F-
9615

207—McGUFFEY LANE, McGuffey Lane, Atco
$D-38-133 (Atlantic)

208—THE RINGS, The Rings, MCA MCA-5165

209—THE KENDALLS, The Best 0f The Kendalls,
QOvation OV 1756 3

210-STONE CITY BAND, The Boys Are Back, .
Gordy G8-100M1 (Motown)

www americanradiohistorv com

DIR Broadcasting’s production
department has been split into two
units headed by Bob Kaminsky and

Paul Zullo. Peter Kauff of DIR said
the move was made to increase “pro-
duction facilities and capabilities.”

__New Th Charts_

LOVERBOY
“Loverboy”— W
Vancouver. British Columbia is known for such hard rocking bands as Red
Rider, Doucette and Trooper. Paul Dean. leader of Loverboy and a Van-
couver resident. wanted something different for his band. He craved a mesh-

ing of new wave, funk and heavy rock.

In putting his dream band together, he gota tip from a Calgary friend about
vocalist Mike Reno and keyboardist Doug Johnson. Then Matt Frenette quit
his gig as a drummer with another band to join Dean. With a now departed
bassist (replaced by Scott Smith), it was a band in search of a name.

Initially. the quintet was the Paul Dean Band but then it felt it needed some-
thing more catchy. One day. while leafing through some fashion magazines,
the word “covergirl” stuck in Dean’s head. From covergirl came coverboy

which gave birth to Loverboy.

After gigging around awhile. Bruce Fairbairn stepped in to produce the de-
but self-titled album. He had worked previously with lan Lloyd and Prism.
The album was released by CBS Records Canada nearly a year ago and Co-
lumbia has picked up the option on the group in the U.S.

Now. Loverboy is a known quantity in Canada. Recently. it played to 26.000
music fans in a concert with Bob Seger. Loverboy is managed by Bruce Allen
and Lou Blair at Bruce Allen Talent, 4668 Water St.. Vancouver. B.C., Canada
V6H 184. The phone number is (604) 688-7274 or (604) 689-9333. The booking
agent is Tom Ross. at ICM, 40 W. 57th St.. New York. N.Y. 10019.

N.Y. Shunning AOR

® Continued from page 29

GRAND RAPIDS — AOR
WLAV-FM is the new marketleader
here with a 13.3 share. up from 9.1 in
the spring and a year ago. Knocked
from leadership positions are MOR
and beautiful music combination
WOOD-AM-FM. MOR wOOD-
AM is down to 12.2 from 14.0 in the
spring. but up from 11.4 a year ago.
Beautiful WOOD-FM is down to
12.9 from 15.1 in the spring and 14.9
a year ago. Contemporary WZZR-FM
is up to 8.3 from 6.0 in the spring and
4.7 a year ago. Country combination
WCUZ-AM-FM s shifting au-
dience from the AM to the FM. The
FMis upto 5.0 from 4.5 in the spring
and 3.4 a'year ago. The AM is down
t03.7from 5.9 in thespringand 7.3 a
year ago.

k%

ORLANDO - Contemporary
WBJW-FM has taken the top spot
in this market with a 14.7 share. up
from 9.2 in the spring and 8.5 a year
ago. Similarly formatted sister sta-
tion WLOF-AM is down to 3.0 from
4.9 in the spring and 4.8 a year ago.
Country WHOO-AM is inching up
with a 7.6 share from 7.5 in the
spring and 6.8 a year ago.

* K

GREENSBORO—-AOR WKLZ-
FM is moving up sharply in this
three-city market. The station has a
10.4 share, up from 9.3 in the spring
and 7.9 18 months ago. Country
WTQR-FM is the market leader
with an 11.2, but this is down from
12.6 in the spring. Black WAAA-

AM is up to 5.2 from 3.4 in the
spring.

* ok x

LANSING —- MOR WFMK-FM

has tightened its grip on the top posi-
tion in this market with a 15.6 share,
up from 13.5 in the spring and 14.0a
year ago. Country WILT-FM is up
to 11.1 from 10.2 in the spring and a
year ago. Its sister station, WILT-
AM, which runs a combination of
contemporary and country music
has a 3.6. up from 2.8 in the spring
and 3.5 a year ago. Progressive
WVIC-FM has inched up to 11.8
from 11.6 in the spring and 10.7 a
year ago.

x X x

KALAMAZOO-MOR WKZO
continues to hold first place here
with a 15.9 share, down from 16.3 in
the spring. but up from 13.5 a year
ago. Country WBUK-AM is down
to 1.2 from 2.9 in the springand 5.0 a
year ago. Contemporary WKMI-
AM is down to 6.1 and 12.8 in the
spring and 9.6 a year ago.

x  x x

DAYTONA BEACH-Contem-
porary WDOQ-FM has moved up
rapidly to challenge market leader
beautiful WWLV-FM. WDOQ has
climbed to 154 from 11.7 in the
spring and 8.0 a year ago. WWLV is
down to 15.7 from 19.0 in the spring
and 16.8 a year ago. Country combi-
nation WELE-AM-FM are both up
over their year ago figures, but
WELE-FM’s 10.4 is behind a spring
peak of 12.0. The AM is up to 4.3
from 1.8 in the spring.
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Billboard Album Radio Action

FEBRUARY 7, 1981 BILLBOARD

Playlist Top Add Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts
Top Add Ons-National

JOURNEY—Captured (Columbia)

.38 SPECIAL—Wild Eyed Southern Boys (A&M)
GRACE SLICK—Welcome To The Wrecking Ball (RCA)
THE CLASH-Sandinista (Epic)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay: as determined by
station personnel.
BREAKOUTS—Biliboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOPADD ONS

JOURNEY—Captured (Columbia)

.38 SPECIAL-Wild Eyed Southern Boys (A&M)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

APRIL WINE-The Nature Of The Beast
(Capitol)

X TOP REQUEST/AIRPLAY

THE POLICE—Zenyatta Mondatta (A&M)

OONNY IRIS—-Back On The Streets (Midwest)

STYX—Paradise Theatre (A&M)

JOHN LENNON/YOKO ONO—Double Fantasy
{Geffen)

BREAKOUTS

THE SHERBS - The Skill (Atco)

TEARDROP EXPLODES —Kilimanjaro (Mercury)
BOOMTOWN RATS—Mondo Bongo (Columbia)
NAZARETH—The Fool Circle (A&M)

KFML-AM—Denver (1. Gordon)

o THE SHOES—Tongue Twister (Elektra)

®  GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

AN DURY & THE BL.OCKHEADS —Laughter (Stiff)
PHIL SEYMOUR—(Boardwalk)

TEARDROP EXPLODES—Kilimanjaro {Mercury)
®  MARVINGAYE—-In Our Lifetime (Tamla)

* STEELY DAN-Gaucho (MCA)

*  STEVE WINWOOD —Arc Of A Diver (Island)

*

*

DOMMIE IRIS—Back On The Streets (Midwest)

ALAN PARSONS PROJECT—Turn Of A Friendly Card
{Arista}

KWST-FM—Los Angeles (T. Habeck)

® JOURNEY-Captured (Columbia)

® GRACE SUICK--Welcome To The Wrecking Ball
(RCA)

% THE POLICE—Zenyatta Mondatta (A&M)

% JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

% BRUCE SPRINGSTEEN-The River (Columbia)
% ROD STEWART—Foolish Behaviour (WB)
KISW-FM—Seattie (S. Slaton)

o JOURNEY—-Captured (Columbia)

® THE CLASH-Sandinista (Epic)

® NIGHT-Long Oistance (Planet)

o 3BSPECIAL-Wild Eyed Southern Boys (AGM)

* AC/DC-Back In Black (Atlantic)

% PATBENATAR—Crimes Of Passion (Chrysalis)

% BRUCE SPRINGSTEEN—The River (Columbia)

% THE POLICE—Zenyatta Mondatta (A&M)
KOME-FM—San Jose (D. Jang)

o JOURNEY-Captured (Columbia)
o APRILWINE-The Nature Of The Beast (Capitol)

o DEDMES MIDMIGHT RUNNERS -Searching For The
Young Soul Rebels (EM1)

@  |AN McLAGEN—-Bump In The Night (Mercury)
® THEMINGS—(MCA)
©  THE SHERBS—The Skill (Atco)
_% REO SPEEDWAGON—Hi Infidelity (Epic)
*  STYX—Paradise Theatre (A&M)
# THE POLICE-Zenyatta Mondatta (A&M)
% THE BABYS—0n The Edge (Chrysalis)
(G- Nixon)

-3
X

* *

3B SPECIAL-Wild Eyed Soulhern Boys (AGM)
SCOOTERS—-Blue Eyes (EMI)

ALAN PARSONS PROJECT--Turn Of A Friendly Card

(Arista)

STYX—Paradise Theatre (A&M)

DONNIE IRIS—Back On The Streets (Midwest)
707—(Casablanca)

KBP1-FM—Denver (F. Cody/P. Strider)

Based on station playlists through Wednesday (1/28/81)

Top Requests/Airplay-National

JOHN LENNON/YOKO ONO-Double Fantasy (Geffen)

REO SPEEDWAGON-Hi Infidelity (Epic)
THE POLICE—Zenyatta Mondatta (A&M)
BRUCE SPRINGSTEEN—The River (Columbia)

WMMS-FM—Cleveland (). Gorman)

KATT-FM—Okiahoma City (P. Freund)

National Breakouts
THE SHERBS—The Skill (Atco)

NAZARETH-The Fool Circle (A&M)
BOOMTOWN RATS—Mondo Bongo (Columbia)
TEARDROP EXPLODES —Kilimanjaro (Mercury)

WQXM-FM-—-Tampa (R. Parker)

WBAB-FM—Long tsland (M. Curley/M. Coppola)

*

*

DELBERT McCLINTON--The fealous Kind (Capitot)

JOHN LENNON/YOKO ONO—Double Fantasy
{Geffen)

AC/DC—Back In Black (Atlantic)
CLIMAX BLUES BAND—Flying The Flag (WB)
DONNIE IRIS—Back On The Streets (Midwest)

KZEL-FM—Eugene (C. Kovarick/P. Mays)

* * * *

GRACE SLICK—Welcome To The Wrecking Batl
(RCA)

MAZARETH-The Fool Circle (A&M)

THE SHERBS -~ The Skill (Atco)

BOOMTOWN RATS—Mondo Bongo (Columbia)
3 §PECIM.-wiId Eyed Southern Boys (A&M)
TEARDROP EXPLODES —Kilimanjaro (Mercu,ry)
MANFRED MANN'S EARTH BANO—Chance (WB)
RUSS BALLARD - Into The Fire (Epic)

JIM CARROLL BAND-Catholic Boy (Atco)

PHIL SEYMOUR—(Boardwalk)

KSJ0-FM—San Jose (F. Andrick)

*+ * * *

JOURNEY ~Captured (Columbia)
38 SPECIAL-Wild Eyed Southern Boys (A&M)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

APRILWINE—The Nature Of The Beast (Capitol)
THE SHERBS—The Skill (Atco)

THE SHOES—Tongue Twister (Elektra)
JOURNEY-Captured {Columbia)
STYX-Paradise Theatre (A&M)

REO SPEEDWAGON—Hi Infidelity (Epic)

THE EAGLES—Live (Asylum)

Midwest Region

® TOP ADD ONS

JOURNEY-Caplured (Columbia)

.38 SPECIALWild Eyed Southern Boys (A&M)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

THE CLASH-Sandinista (Epic)

*TOP REQUEST/AIRPLAY

REQ SPEEDWAGON—Hi Infidelity (Epic)

JOHN LENNON/YOKO ONO-Double Fantasy
(Geffen)

BRUCE SPRINGSTEEN-The River (Columbia)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

BREAKOUTS

THE SHERBS—The Skill (Atco)

NAZARETH-The Fool Circle (A&M)

THE JOHNNY AVERAGE BAND—Some People
(Bearsville)

THE SHOES—Tongue Twister (Elektra)

WABX-FM - Detroit (). Duncan)

JOURNEY =Captured (Columbia)
APRIL WINE—The Nature Of The Beast (Capitol)
STEVE WINWOOD-Arc Of A Diver (Island)

* REOSPEEDWAGON —Hilnfidelity (Epic)

JOHN LENNON,/YOKO ONO—Double Fantasy
(Geffen)

% THE POLICE~Zenyatta Mondatta (A&M)
% MICHAEL STANLEY BAND—Heartland (EMI/

America)

WLUP-FM—Chicago (S. Daniels) -

* % *

*

MANFRED MAMN'S EARTH BAND—Chance (WB)
JOURNEY—Captured (Columbia)

38 SPECIAL-Wild Eyed Southern Boys (A&M)
STYX-Paradise Theatre (A&M)

JOURNEY —Captured (Columbia)
AC/DC~Back In Black (Atlantic)

REQ SPEEDWAGON—H Infidelity (Epic)

WLV(-FM—Columbus (S. Runner)

MANFRED MANN'S EARTH BAND-Chance (WB)
ANYTROUBLE ~(Stiff)

% AC/DC~—Back In Black (Atlantic}
% MICHAEL STANLEY BAND—Heartland (EMI/

America)

* FLEETWOOD MAC—Live (WB)
* BLONDIE-Autoamerican (Chrysalis)

* % % % o

GRACE SUICK—Welcome To The Wrecking Ball
(RCA)

THE SHERBS—The Skilt (Atco)

JOHNNY AVERAGE BAND - Some People
(Bearsville)

JOURNEY —Captured (Columbia)
TOURISTS—Luminous Basement (Epic)
NAZARETH-The Fool Circle (A&M)

BRUCE SPRINGSTEEN--The River (Columbia)
REOQ SPEEDWAGON—Hi Infidelity (Epic)

PAT BENATAR- Crimes Of Passion (Chrysalis)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

WYDO-FM—Pittsburgh (). Kinney)

* % % o

*

JOURNEY—Captured (Columbia)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

THE SHERBS—The Skill (Atco)

ELVIS COSTELLO-Trust (Columbia)
REQ SPEEDWAGON —Hi Infidelity (Epic)
STEELY DAN—Gaucho (MCA)

JOHN LENNON/YOXO ONO—Double Fantasy
(Geffen)

BRUCE SPRINGSTEEN—-The River (Columbia)

WOFM-FM —Mitwaukee (M. Wolf)

* % %

*

THE CLASH-Sandinista (Epic)
TOTO—Turn Back (Columbia)

THE SHOES—Tongue Twister (Elektra)
JOURNEY —Captured (Columbia)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

NAZARETH-The Fool Circle (AGM)
REQ SPEEDWAGON—Hi Infidelity (Epic)
STYX—Paradise Theatre (AGM)

ALAN PARSONS PROJECT—Turn Of A Friendly Card

(Arista)

JOHN LENNON/YOXO ONO—Double Fantasy
(Geffen)

KSHE-FM—St. Louis (R. Balis)

*+ * * %

THE SHERBS —The Skill (Atco}

3B SPECIAL-Wild Eyed Southern Boys (A&M)
NAZARETH-The Fool Circle (A&M)

RUSS BALLARD-Into The Fire (Epic)

THE CLASH—Sandinista (Epic)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

REQ SPEEDWAGON —Hi Infidelity (Epic)
BRUCE SPRINGSTEEN—-The River (Columbia)
STINGRAY —(Carrerre)

KSHE SHEEBES —(Sweet Meat)

Southeast Region

® TOP ADD ONS

JOURNEY--Captured (Columbia)
38 SPECIAL-Wild Eyed Southern Boys (A&M)
GRACE SLICK—~Welcome to the Wrecking
Ball (RCA)
TOTO-Turn Back (Columbia)

*TOP REQUEST/AIRPLAY:

STYX—Paradise Theatre (A&M)
REO SPEEDWAGON-—Hi Infidelity {Epic)

JOHN LENNON/YOKO ONO—Oouble Fantasy

(Geffen)
THE QUTLAWS—Ghost Riders (Arista)

BREAKOUTS

THE SHERBS—The Skill (Atco)

BOOMTOWN RATS—Mondo Bongo (Columbia)
TEARDROP EXPLODES—Kilimanjaro (Mercury)
THE JAM—-Sound Affects (Polydor)

KZEW-FM--Dallas (). Dolan)

* % % o o @®

*

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

SIRDOUGLAS QUINTET—Border Wave (Takoma)
JOURNEY —Captured (Columbia)

IAN McLAGEN—Bump In The Night (Mercury)
THE POLICE—Zenyatta Mondatta (A&M)
STEELY DAN—-Gaucho (MCA)

REQ SPEEDWAGON—H: Infidelity (Epic)

DIRE STRAITS—Making Movies (WB)

KLOL-FM—Houston (P. Riann)

* * % o 0

»

JOURNEY —Cagtured (Columbia)

38 SPECIAL--Wild Eyed Southern Boys (A&M)
STYX—Paradise Theatre (AGM)

REQ SPEEDWAGON-Hi Infidelity (Epic)

JOHN LENNON/YOKXO ONO - Oouble Fantasy
(Geffen)

POLICE-Zenyatta Mondatta (AGM)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

JOURNEY—Captused (Columbia)
NAZARETH-The Foo! Circle (A&M) .

38 SPECIAL-Wild Eyed Southern Boys (A&M)
THE SHERBS—The Skill (Atco)

THE CLASH—Sandanista (Epic)

WRAS-FM—Atlanta (D. Venable)

ELVIS COSTELLO-Trust (Columbia)
THE SHERBS—The Skill (Atco)

DEXXIE'S MIDNIGHT RUNNERS —Searching For
Young Soul Rebels (EMI)

JOURMEY—Captured (Columbia)
BOOMTOWN RATS-Mondo Bongo (Columbia)
38 SPECIAL-Wild Eyed Southern Boys (A&M)

* BLONDIE—Autoamerican (Chrysalis)
% THE BUSBOYS—Minimum Wage Rock & Roll

*

*

(Arista)
JIMCARROLL BAND~-Catholic Boy (Atco)
MAX WEBSTER-Universal Juveniles (Mercury)

WIRX-FM-Jacksoaville (R. Langiois/ ). Brooks)

* * *

*

38 SPECIAL-Wild Eyed Southern Boys (A&M)
STYX—Paradise Theatre (A&M)
REQ SPEEDWAGONM —Hi Infidelity (Epic)

JOHN LENNON /YOKO ONO—Double Fantasy
(Geffen)

STEELY DAN—Gaucho (MCA)

WHFS-FM—Bethesda (D. Einstein)

* % % % o o

Southwest Region

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

TEARDROP EXPLODES —Kilimanjaro (Mercury)

DEXXIE'S MIDNIGHT RUNNERS —Searching For
Young Soul Rebels (EMI)

THE SCOOTERS - Blue Eyes (EMI)

THE SHERBS —The Skill (Atco)

JOURNEY —Captured (Columbia)

THE CLASH—Sandinista (Epic)

THE POLICE--Zenyatta Mondatta (A&M)
STEVE WINWOOD —Arc Of A Diver (Island)
THE JAM —Sound Affects (Polydor)

® TOP ADDONS.

*TOP REQUEST/AIRPLAY:

JOURNEY—Captured (Columbia)

GRACE SLICK—welcome To The Wrecking Ball
(RCA)

.38 SPECIAL-Wild Eyed Southern Boys (A&M)

THE CLASH—Sandinista (Epic)

THE POLICE-Zenyatta Mondatta (AGM)

STEELY DAN-Gaucho (MCA)

REO SPEEDWAGON—Hi Infidelity (Epic)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

BREAKOUTS

NAZARETH-The Fool Circle (A&M)
THE SHERBS—The Skill (Atco)
PHIL SEYMOUR-(Boardwalk)
THE RINGS—(MCA)

WKLS-FM—Atianta (B. Bailey)

*
*

THE CLASH—Sandinista (Epic)

38 SPECIAL-Wild Eyed Southern Boys (A&M)
JOURNEY—Captured (Columbia)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

STYX-Paradise Theatre (A&M)

JOHN LENNON/YOKD ONO—Double Fantasy
{Geffen)

REQ SPEEDWAGON—Hi infidelity (Epic)
PATBENATAR-Crimes Of Passion (Chrysalis)

WROQ-FM —Chariotte (). White)

*+ % % o

*

38 SPECIAL-Wild Eyed Southern Boys (A&M)
THE SHERBS—The Skill (Atco)

THE RINGS—(MCA)

JIMMY BUFFETT—Coconut Tetegraph (MCA)
LOVERBOY—(Columbia)

JOURNEY —Captured (Columbia)
STYX~Paradise Theatre (A&M)

REO SPEEDWAGON—Hi Infidelity (Epic)
BRUCE SPRINGSTEEN—The River (Columbia)
THE OUTLAWS—Ghost Riders (Arista}

KLBJ-FM —Austin (6. Mason/T. Quarles)

THE RINGS-(MCA)

THE CLASH—-Sandinista (Epic)

UFO—The Wild The Willing And The Innocent
(Chrysalis)

TOTO-Turn Back (Columbia)

PHIL SEYMOUR--(Boardwalk)
TOURIST—Luminous Basement (Epic)

% JOHN LENNON/YOKO ONO—-Double Fantasy

*
*
*

(Geffen)

BRUCE SPRINGSTEEN—The River (Columbia)
STEELY DAN-Gaucho (MCA)

THE POLICE-Zenyatta Mondatta (A&M)

KWFM-FM —Tucson (). Owens)

*
*

NICOLETTE LARSON-Radioland (WB)
38 SPECIAL—Wild Eyed Southesn Boys (AGM)
NAZARETH—The Fool Circle (A&M)

GRACE SLICK-Welcome To The Wrecking Bali
(RCA)

STEVE WINWOOD-Arc Of A Diver (Island)

JOHN LENNON/YOKO ONO—-Double Fantasy
(Geffen)

STEELY DAN—Gaucho (MCA)
THE RINGS—(MCA)

KY102-FM—Kansas City (M. Floyd/). McCabe)

UFO-The Wild The Willing And The Innocent
(Chrysalis)

*
*

ELVIS COSTELLO—Trust (Columbia)
JOURNEY~Captured (Columbia)

GRACE SLICK-Welcome To The Wrecking Ball
(RCA)

38SPECIAL-Wild Eyed Southern Boys (A&M)
NAZARETH—The Fool Circle (A&M)
COZY POWELL—Over The Top (Polydor)

JOHN LENNON/YOKO ONO— Double Fantasy
(Geffen)

BRUCE SPRINGSTEEN—The River (Columbia)
THE POLICE—Zenyatta Mondatta (AGM)
STYX—Paradise Theatre (AGM)

WMMR-FM—Philadelphia (). Bonadonna)

*+ * * *

ELVIS COSTELLO-Trust (Columbia)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

38 SPECIAL-Wild Eyed Southern Boys (A&M)
JOURNEY —Captured (Columbia)

THE SHERBS—The Skill (Atco)

THE SHOES—Tongue Twister (Elektra)

THE POLICE —Zenyatta Mondatta (A&M)
DIRE STRAITS—Making Movies (WB)
PATBENATAR—Crimes Of Passion (Chrysalis)
BRUCE SPRINGSTEEN—-The River (Columbia)

WGRQ-FM—Buffalo (G. Hawras)

*
*

JOURNEY—Captured (Columbia)
ELVIS COSTELLO—Trust (Columbia)
38 SPECIAL—Wild Eyed Southern Boys (A&M)

JOHN LENNON/YOKO ONO—Double Fantasy
(Geffen)

REO SPEEDWAGON—Hi Infidelity (Epic)
STYX-Paradise Theatre (A&M)
HOURNEY —Captured (Columbia)

WLIR-FM—Long Island (D. McNamara/R. White)

TEARDROP EXPLODES—Kilimanjaro (Mercury)

% REOSPEEDWAGON—Hi Infidelity (Epic) o 38 SPECIAL-Wild Eyed Southern Boys (A&M)
% JOHN LENNON/YOKO ONO—Double Fantasy ®  GRACE SLICK—Welcome To The Wrecking Ball
(Geffen) (RCA)
% THE POLICE—Zenyatta Mondatta (A&M) o ELVIS COSTELLO-Trust (Columbia)
% BRUCE SPRINGSTEEN-The River (Columbia) ® BOOMTOWN RATS--Mondo Bongo (Columbia)
® THE SHERBS—The Skill (Atco}
Northeast RegiOﬂ * ELVIS COSTELLOTrust (Columbia)
% THE CLASH—Sandinista (Epic)
% THE POLICE—Zenyatta Mondatta (A&M)

® TOPADD ONS

*TOP REQUEST /AIRPLAY:

JOURNEY —Captured (Columbia)

.38 SPECIAL-Wild Eyed Southern Boys (A&M)

GRACE SLICK-Welcome To The Wrecking Ball
(RCA)

ELVIS COSTELLO—Trust (Columbia)

THE POLICE-Zenyatta Mondatta (A&M)

BRUCE SPRINGSTEEN—The River (Columbia)

JOHN LENNON/YOKO ONO—Double Fantasy
{Geffen)

REQ SPEEDWAGON—Hi Infidelity (Epic)

BREAKOUTS

THE SHERBS—The Skill (Atco)
NAZARETH-The Fool Circle (A&M)
BOOMTOWN RATS—Mondo Bongo (Columbia)
TEARDROP EXPLODES - Kilimanjaro (Mercury)

WNEW-FM -New York (B.

* % % % o

TOTO-Turn Back {(Columbia)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

BOOMTOWN RATS —Mondo Bongo (Columbia)
NAZARETH-The Fool Circle (A&M)

38 SPECIAL-Wild Eyed Southern Boys (A&M)
JOURNEY—Captured (Columbia) )
ELWIS COSTELLO-Trust (Columbia)

THE POLICE—Zenyatta Mondatta (A&M)
BRUCE SPRINGSTEEN-The River (Columbia)
ROCKPILE—Seconds Of Pleasure (Columbia)

WOMF-FM—Rochester (T. E )

* * * *

TOTO—Turn Back (Columbia)

STYX—Paradise Theatre (A&M)

38 SPECIAL—Wild Eyed Southern Boys (AGM)
JOURNEY ~Captured (Columbia)

STEVE WINWOOD—Arc Of A Diver (Island)
MANFRED MANN’S EARTH BAMD-Chance (WB)
THE OUTLAWS —Ghost Riders (Arista)

REO SPEEDWAGON—Hi Infidelity (Epic)
LOVERBOY—(Columbia)

STYX—Paradise Theatre (A&M)

www.americanradiohistorv.com

* % % % o 0

ELWIS COSTELLO—Trust (Columbia)
38SPECIAL-Wild Eyed Southern Boys (A&M)
THE SHERBS —The Skill (Atco)

*

BRUCE SPRINGSTEEN—The River (Columbia)

WAQX-FM--Syracuse (E. Levine)

* % %+ % o

JOURNEY —Captured (Columbia)

38 SPECIAL -wild Eyed Southern Boys (A&M)
STEVE WINWOO0O0-Arc Of A Diver (Island)
MANFRED MANN'S EARTH BAND—-Chance (WB)
DONNIE IR1S—Back On The Streets (Midwest)
ELVIS COSTELLO-Trust (Columbia)

REOQ SPEEDWAGON-Hi Infidelity (Epic)

BRUCE SPRINGSTEEN—The River (Columbia)
AC/DC—Back In Black (Atlantic)

THE OUTLAWS—Ghost Riders (Arista)

WPLR-FM—New Haven (G. Weingarth/E. Michae!

* % % o

*

38 SPECIAL-Wild Eyed Southern Boys (A&M)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

NAZARETH—The Fool Circle (AGM)

IAN DURY & THE BLOCKHEADS —Laughter (Stiff)
JOURNEY —Captured (Cofumbia)

THE SHERBS—The Skill (Atco)

DIRE STRAITS—-Making Movies (WB)

ROD STEWART —Foolish Behaviour (WB)

JOHN LENNON/YOKO ONO—Oouble Fantasy
(Geffen)

THE POLICE~Zenyatta Mondatta (ASM)

WCOZ-FM—Boston (X. Ingram)

*
*
*

JOURNMEY —Captured (Columbia)

GRACE SLICK—Welcome To The Wrecking Ball
(RCA)

38 SPECIAL—Wild Eyed Southern Boys (A&M)
XTC-Biack Sea (Virgin/RSO)

JOHN LENNON/ YOKO ONO—Oouble Fantasy
(Geffen)

REO SPEEDWAGON-Hi Infidelity (Epic)
CHEAP TRICK—All Shook Up (Epic)
THE RINGS—(MCA)

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

GRACE SLICK—~Welcome To The Wrecking Ball
(RCAY

JOURNEY -Captured (Columbia)

RY COODER—-Borderline (WB)

THE POLICE —Zenyatta Mondatta (A&M)
AC/DC—Back In Black (Atlantic)
FLEETWOOD MAC—Live (WB)

WARREN ZEVON -Stand In The Fire (Asylum)
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Billboard photo by Chuck Pulin

WINTER VISIT—Johnny Winter joins Rick Derringer onstage at the Ritz in
New York during Derringer's recent headline appearance there.
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| Promoters Adjust
. As Teens Diminish

§

By JEAN WILLIAMS

LOS ANGELES—“The major
record buying publicis now between
22 and 45 years old. It’s no longer the
teens as some record companies still
believe. That’s why several concert
promoters are buying clubs to cater
to this audience, and they are doing
it successfully,” claims Barbara
Strom, independent booker.

Strom, who recently formed the
L.A.-based Barbara Strom & Associ-
ates following a 10-year tenure with
Marquee Enterprises (operator of
several concert theatres), says she is
cognizant of this growing market
and plans to book accordingly.

As an independent contractor,
Strom is booking the Mill Run
Theatre in a Chicago suburb. “This
is the only theatre I plan to live with,
butam consulting others.” she says.

Strom points out that she has
locked up bookings for the theatre
through June, and is working on fall
bookings.

Set for the Mill Run are Gordon
Lightfoot. the Pointer Sisters, Isley
Brothers, Don Williams, Hank Wil-
liams Jr.. Liberace, Mickey Gilley.
Dionne Warwick, Sha Na Na, the
Oak Ridge Boys and Nana Mous-
kouri.

She notes that other adult-ori-
ented acts she is eying for the theatre
are B.B. King/Bobby Bland, Teddy
Pendergrass. the O’Jays, Tony Or-

lando, Chuck Mangione, Bill Cosby. '

Engelbert Humperdinck. Kenny
Rogers, Graham Nash, Johnny Cash
and others. These are among the art-
ists Strom booked into the year-old
Holiday Star while at Marquee.

Strom booked five theatres simul-
taneously at Marquee, and she be-
lieves major acts can earn at least as
much money and often more in
theatres than by touring—because
they don’t have the outside expenses
associated with touring.

She suggests that more rock’n’roll
acts are going into theatres, particu-
larly those which appeal to an adult-
oriented audience. “This is because
agents like Marty Beck of William
Morris, Terry Rhodes of ICM and a
few others understand the theatres
and how beneficial they are for art-
ists.” asserts Strom.

“Several agents and some record
companies continue to believe it’s
the teens who are the major record
buyers and they cater to them. This
is no longer true largely due to the

economy. The adults are spending
the money, therefore. the record
buying public is older and it doesn’t
often want to go to a large facility to
see a performance.” says Strom.

She ties this into what she believes
is the immediate future of the live
talent industry. “Many baby acts,
such as the ones with one hit record,
are asking tremendous amounts of
money. So whereby you once could
buy a good package where you don’t
have to do_ 80% capacity to break
even, you can’t do that anymore.

“They now want riders and
they’re into lavish staging which
costs them a lot of money which in
turn necessitiates them asking for
large sums.

“A lot of acts are not willing to
take a chance.” she continues. “They
will go into coliseums and gamble
on an 85/15 deal but they are not
willing to go into theatres where
there are built-in audiences that
come every weekend. and take less
of a guarantee plus a percentage—
they don’t seem to understand that.

“The trend is definitely to smaller
venues—clubs and theatres. Concert
promoters are smart enough to see
this and they're acting on it.” She
notes that Marquee always worked
to maintain affordable ticket prices
and she will continue with that phi-
losophy.

Strom says that with Chicago, she
is booking in nine cities in the Mid-
west. “Artists who may not be popu-
lar enough to fill the Mill Run may
be placed at other smaller venues.”

She formed her own firm the first
of the year. following the split be-
tween Marquee owners Donjo Med-
levine and Jerry Kaufman. Kauf-
man retains the Mill Run Theatre,
while Medlevine holds the leases on
the Circle Star in San Carlos, Calif.
and the Sunrise Theatre in Ft. Lau-
derdale. Fla.

In addition to booking the Mill
Run, Kaufman will use Strom’s
services for other shows.

Strom also is involved in other
projects since the formation of her
firm. She is consulting the O’Jays in
addition to working with the group
on its upcoming tour.

She also has moved into the per-
sonal management arena. co-man-
aging the Sky Boys. a Seattle-based
country/rock band.

BUT NO MAJOR ALARM YET

L.A. Area’s Punk Action
Is Getting A Little Rough

LOS ANGELES—Members of
the rock community here charge that
the local media is blowing the issue
of violence on the punk rock scene
out of proportion. Yet they admit
there’s a basis for watchfulness.

“There is a cause for concern.” ad-
mits Lt. Arden Fick. who has been
dubbed “the punk expert” with the
Huntington Beach, Calif. Police
Dept. “Itshould be looked at, butit’s
a lot of little stuff. I’s maybe 50 per-
sons out of several hundred who
give us trouble.”

“People are just trying to sell
magazines with it.” chides Chuck
Dukowski, bassist with the band
Black Flag. “There are certain things
that go on but there’s also a certain
amount of violence at a football
game. Lennon once said that it’s not
a good gig unless there’s a fight.
People aren’t going there to kill any-
body.”

Black Flag is one of several bands
which have been associated with
violence at clubs in the L.A. and Or-
ange County areas. Others branded
by some club owners as attracting a
violent crowd include Fear, Agent
Orange, the Circle Jerks, the Klan,
Mad Society. the Germs, the Adoles-
cents, Middle Class and the Angry
Samoans.

Charges have been leveled that
punk rockers destory clubs and then
move outside where they terrorize in-
nocent bystanders. The violent punk
trend reportedly started in Hunt-
ington Beach, a middle class com-
munity in Orange County, south of
Los Angeles. Punk followers there
adopted some of the more extreme
poses of their British counterparts:
mohawk haircuts. swastikas and the
wearing of spikes and chains.

Stories about punk rockers’ ac-
tions have filled the local press
recently, though Fick contends the
problems mostly are drunkenness
and minor vandalism. He cautions,
however, that a small minority is

Billboard photo by Chuck Pulin

SPECTOR SRO—Polish Records art-

ist Ronnie Spector plays to a full
house at Privates in New York.

www.americanradiohistorv.com

By CARY DARLING

moving into burglary. One local pa-
per ran a weekly detective-style fic-
tion series about the criminal ele-
ment of the punk rock scene. called
“The Adventures of Ford Fatrlane—
New Wave Private Eye.”

Some clubs have begun banning
hardcore punk. The Fleetwood in
Redondo Beach shuttered its doors
after a punk rock night. Wayne
Mayotte, owner of Club 88 in Los
Angeles, no longer books hardcore
punk. “We had lots of graffiti, rip-
ping up toilet fixtures and broken
beer bottles in the toilets,” he says.
“So. we don’t play those groups any-
more. But I do think this is being
blown out of proportion. Punk is los-
ing its popularity. Not many clubs
book punk anymore. Some old
punks have taken a hard look at
what the public wants and have
changed their style.”

One band which is trying to alter
its style is Agent Orange. “They’re
taking the rough edges out,” says
Steve Levesque, the band’s man-
ager. “It has gotten so the older
bands don’t enjoy playing anymore.
You can’t take your girlfriend to a
nightclub because she might get beat
up. This chases away the older
bands and fans and leaves the clubs
to these young kids who are into vio-
lence.”

Leroy Richardson has ceased
booking hardcore punk in his club,
the Hideaway. “These kids bring the
wrong clientele and mess up the
scene for everybody.” he alleges.
“They're violent and really sick.
They should sit down and think
about what they’re doing. I think
they need psychiatric care.”

But some say punks are often pro-
voked by others and that much of
what is done is not out of malice but
from youthful energy and for shock
value. “The police arrive and make
things worse. It would be better if
people were left to fight each other,”
reasons Dukowski. Commenting on
some punks’ penchant for beating
up anyone with long hair, he says,
“when people are hassled at school
by people with long hair, it’s under-
standable that seeing someone like
that gives them a chance to be fascist
in return.”

“It’s just for shock value.” states
Bob Biggs. president of local punk

label Slash Records, of the wearing
of swastikas. “It's not a philosophy
they hold. Half of them aren’t old
enough to have political values.”

“We had the Jewish Defense
League call and ask ‘is it time for us
to move in?,” recollects Lt. Fick. “I
told them no. Thy kids were doing it
just for shock value and some of the
younger ones don’t even know what
it'sabout. If you ask them, they’ll say
‘oh, what a neat design.'”

David Forest. owner of the Star-
wood in Hollywood, says he has no
problems with punk bands and that
the fault in the past has been with
inexperienced promoters and club
owners. “If you have a heavy metal
band and the show doesn’t start on
time or people can’t get in, you're
going to have problems.” he says.
“Look what happened in Canada
when an Alice Cooper show created
havoc.”

All agree that the frantic dancing
and tendencies towards violence are
endemic to the punk scene in L.A.
The dances are known as the.slam
and the worm whereby patrons
violently bash into each other, roll
on the floor with the enthusiasm of a

(Continued on page 35)
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165 W. 46th St., N.Y. 10036
(212) PL 70233
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LOS ANGELES—In the music
business, you can be down, but
you’re never out. Don McLean
hadn’t had a single on the U.S.
charts since 1975 and hadn’t cracked
the top 50 since 1973, but suddenly
he has one of the hottest records in
the country: “Crying.” which vaults
to number 20 in its third week.

McLean cut the song two years
and two labels ago, but it wasn’t
even released in the U.S. until Jan. 5.
Internationally. though, it hit num-
ber two in Holland last February
and No. ! in Britain last June.

The song, originally a number two
hit for Roy Orbison in 1961, was cut
with producer Larry Butler as part
of the album “Chain Lightning.”
The LP was to be McLean’s second
release for Arista, following the 1977

et “Prime Time.” But label chief

By PAUL GREIN
Clive Davis passed on the tape, re-
leasing McLean from a three-LP
deal and giving him back the rights
to both LPs.

In 1979, the singer and Herb Gart.
his manager since 1966. took the
tape to Neil Bogart at Casablanca.
Bogart, they say, insisted the track
could be a smash if it were speeded
up a little and signed McLean to a
preliminary agreement. But when he
left the company and Bruce Bird
took over, that deal fell through.

Gart then spent the next year
shopping for a new deal, finally
pacting with Millennium Records,
headed by Jimmy lenner, who. iron-
ically. produced one of Arista’s big-
gest early hits, Eric Carmen’s “All
By Myself.”

Reached in Oslo, Norway. where
he is in the midst of a month-long

English ComposerInspired
By U.S. Historical Events

By KIP KIRBY

NASHVILLE-It was the in-
fluence of Waylon Jennings, says
English composer Paul Kennerly.
that was indirectly responsible for
“The Legend Of Jesse James.”

A chance occasion of hearing a
Jennings song, “Let’s All Help The
Cowboys (Sing The Blues),” several
years ago turned Kennerly from
booking British pub-rock bands in
local clubs to becoming a songwriter
and composer.

“Jesse James” is his second “con-
cept” musical work for A&M: the
first, “White Mansions.” was re-
corded in 1978, featuring a Civil
War theme and country artists Way-
lon Jennings and Jessi Colter.

Why the fascination with Ameri-
can history for his music?

“I’d always been into new wave
and rock’n’roll,” Kennerly says.

“Then when I heard Waylon Jen-
nings. it seemed to open up a whole
new world of music for me. I started
buying all the country albums I
could find in England. and writing
country things on my guitar. I no-
ticed a similarity in roots, since Eng-
lish rock was heavily influenced in
its early growth by American south-
ern blues and country.”

The current project features an
ambitious coupling of country tal-
ents: Emmylou Harris. Johnny
Cash, Charlie Daniels, Levon Helm
and Albert Lee. The setting is the old
west and depicts through lyric and
melody the life and times of the in-
famous American bank robber.
Kennerly wrote and arranged the
entire score, with English producer
Glyn Johns engineering and over-

(Continued on page 54)
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McLean s Not Crying As Slngle
| Works Its Way Up The Charts |

R

Scandinavian tour, McLean was
philosophical about his_checkered
recording career. “I just figured my
time would come eventually,” he
noted. “I'm going to survive and get
where I have to go and I don’t care
how many lawsuits or arguments or
roadblocks anyone puts in my way.”

It’s nine years since “American
Pie” hit No. 1 on the Billboard charts
and caused, in turn. almost unprece-
dented media attention and then a
deep backlash to McLean’s fol-
lowup records. “Pie” was his first
and last top 10 hit in the U.S.,
though both “Vincent” and “Drei-
del” made the top 30.

In all. McLean cut six albums for
U.A. from 1970 to *76. At the end he
was on suspension for 1% years be-
fore successfully suing Trans-
america for royalties owed him.

His post-“Pie” success abroad has
been much greater. In the past year
he’s toured Canada. Belgium, Hol-
land and Israel, as well as England
and Scotland. where he conducted a
22-city tour with a 16-piece orches-
tra. The entourage recorded a live
double album and a live video.

McLean also did about 15 dates in
the U.S. in early 1980 and will return
Stateside for a tour in April.

The “Chain Lightning” LP in-
cludes four oldies besides “Crying”:
Buddy Holly’s “It Doesn’t Matter
Anymore” (one of two singles issued
by Arista), Lenny Welch’s “Since |
Don’t Have You.” Hank Williams’
“Your Cheatin’ Heart” and Gene
Vincent’s “Lotta Lovin®.”

“Crying,” which McLean has cut
in Spanish for the Latin market. is
the first Orbison evergreen to resur-
face as a major U.S. hit since “Blue
Bayou.” which three years ago be-
came Linda Ronstadt’s only gold
single.

After 22 Years, Snow Is
Back And Strictly Rockin’

LOS ANGELES-—-With a new
rock-oriented sound. a new pro-
ducer, a new label and personal
problems eased. Phoebe Snow is re-
turning to the music scene after a
2%-year absence.

Snow is one of the initial signings
of Bob and Jerry Greenberg’s new
Mirage label and her “Rockaway”
LP is due in March. As the title sug-
gests. Snow has dispensed with her
soft jazz-folk style in favor of rock.
Producing are Greg Ladanyi, who
has produced Jackson Browne and
Warren Zevon, and Richie Cannata,
of Billy Joel’s band. Backing Snow
are much of Joel’s band. Billy
Squier’s heavy metal group is used
on one track as are such session
luminaries as Waddy Wachtel, Russ
Kunkel and Billy Payne. Jackson
Browne also stopped in to do a guest
vocal on a cut.

“I've always wanted to do
rock’n’roll,” asserts Snow, who be-
came something of an “overnight”
sensation in 1974 when her self-ti-
tled debut Shelter LP and “Poetry
Man” single flew into the top five.
Four albums on Columbia did not
do as well commercially and many
fans didn’t even know if she was still
in music. “I know that no one be-
lieves me when I say I want to do
rock. but tough. When I was 18 and
19. the people I listened to were Jimi
Hendrix, the Beatles, Janis Joplin
and Cream.”

Snow moved into a more acoustic
vein after she met Charlie Parker (no
relation to the jazz saxophonist),
who was a folk and jazz musician in
her native New Jersey. They became
close friends and she adopted his
tastes. When Parker committed sui-
cide, Snow made the first LP as a
tribute to him. “Who knew it was go-
ing to be such a success?” asks Snow.
“I think there was some spiritual
hanky panky going on because
there’s no explanation for such a
non-commercial record doing that
well. It has the driest, emptiest

Bonoff & Bonoff Arizona
Concerts Welded Together

By AL SENIA

PHOENIX — Promoters Buster
Bonoff and son Larry have joined
together to present a series of 10
shows here in the first five months of
the year. Both have presented sepa-
rate series in the past., but this is the
first time concerts are being pre-
sented in the same venue during the
same months of the year, and are
being advertised together.

Most of the shows are being
presented on weekend evenings. All
are booked into the Phoenix Civic
Plaza Symphony Hall. a 2.600-seater
located in the heart of the downtown
area. Three different radio stations
are involved in co-promoting vari-
ous dates.

Country acts predominate. “This
is a reflection of country music’s rise
on the popular charts.” explains
Richard Bowes, assistant boxoffice
manager for Buster.

“It’s a result of the enormous im-
pact country music is making in the
pop music field.” he says. “We
mostly follow Las Vegas in our own
shows.”

Many of the performers finish a
stint in Vegas. and then fly into
Phoenix under the Bonoff banner.
he adds.

Mel Tillis opened Larry Bonoff’s
series Jan. 16 with special guest E. Z.
Pickens. Buster follows with Ronnie
Milsap (Feb. 13-14), Tammy Wy-
nette and George Jones (Feb. 27),

www.americanradiohistorv.com

Harry Chapin (Feb. 28) and Mac
Davis (March 6-7). Larry has Ala-
bama slated for March 11. Then it’s
Buster’s turn to present Mitzi Gay-
nor (March 12, 13, 14), Larry Gatlin
(April 23, 24, 25) and Barbara Man-
drell comes in May. Larry finishes
with a Don Williams date tentatively
set for May 23.

In the past 17 seasons, Buster has
presented such acts as Liberace,
Sammy Davis, Eddy Arnold and
Johnny Mathis. Larry’s entrance
into the Phoenix market a few years
ago was more country-oriented, as
he promoted many shows with a lo-
cal country station.

Prices for this season’s shows
range from $10.50 to $14.50 depend-
ing on the artist and the seat loca-
tion. Bowes notes that ticket sales for
Chapin and Davis has been “sur-
prisingly strong.” No show has sold
out yet.

For a $60 price. concertgoers re-
ceive a ticket for all of the Buster Bo-
noff shows except either the Wynette
or Chapin dates, depending on their
choice. They also are offered choice
seats at an additional fee for the
Larry Bonoff shows.

Bowes says it is becoming more
difficult to attract MOR performers
for the series. In part, this is a result
of the public’s preoccupation with
the country sound. he believes,

sounds. They may be catchy songs
but the production is not what you
hear on the radio. When it took off,
Shelter and Columbia said. ‘Oh my
God, stay in this format or you’re go-
ing to die’.”

She stayed with the style over four
Columbia albums, even though each.
sold successively less than the last. In
addition to the fact that she was
working in a style in which she felt
trapped. she gave birth to a brain-
damaged child Valerie and her heart
was not in recording. These two fac-
tors led her to stay away from tour-
ing or recording for more than two
years. “Things just fell apart,” she
explains. “Over the four years. I'd
ask ‘Can’t 1 do something a little
more up? and they’d say ‘Be quiet,
Phoebe, you're a jazz singer.””

Through this period, Snow earned
top 20 singles in Europe, Australia
and New Zealand with “Every
Night” and “Shakey Ground.” and
she hooked up with Elizabeth Joel
for management. However, the rela-
tionship with Joel disintegrated and
her popularity in the U.S. eroded.
Still. she made a guest appearance in
the “No Nukes” film and on LPs by
Stephen Bishop and Steve Good-
man.

Her new stance is bound to anger
some of her older fans but she is not
worried. “If I lost that audience,
which I have to believe is more of a
cult than anything else. I just hope I
can get a new one,” she reasons.

CARY DARLING

Bar-Kays Rolling
On 40-Stop Jaunt

By ROSE CLAYTON

MEMPHIS—*“We went into this
business to have a long life, and it’s
worked.” says Don Dortch. whose
agency books the Memphis-based
Bar-Kays.

Dortch attributes the Bay-Kays’
longevity not to the role they have
played in black music but to the rep-
utation they have earned for living
up to what is expected of them.

“We have promoters everywhere
who want to work with them be-
cause they are gentlemen and be-
cause everybody knows when the
Bar-Kays hit town there’s going to
be a good show.” claims Dortch.
“I’s not important whether they
have a hit record.”

The Mercury recording act will,
however, be riding a top 10 record
“Boogie Body Land” and three con-
secutive gold albums on their 40-
stop tour which began Wednesday
(28). :

The Bar-Kays date back to the
mid ’60s when they were primarity
an r&b instrumental group formed
to go on the road with Stax acts be-
cause Booker T. & the MGs. the stu-
dio band for the famous Memphis
Sound. was too busy recording to
travel. Backing Otis Redding on
tour, they picked up a large follow-
ing even before obtaining a record
deal.

In 1967 the Bar-Kays signed with
Stax and their first single “Soul Fin-
ger” rose to number five on the
charts. A year later all of the original
Bar-Kays except bassist James Alex-
ander and trumpet player Ben Cau-
ley died in the airplane crash that
claimed Redding’s life.

Alexander gathered together an-
other group which eventually be-
came the Stax rhythm section. back-
ing Isaac Hayes, the Staple Singers,
Albert King, Johnnie Taylor. Carla
Thomas and others.

(Continued on page 44)
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1Top Boxoffice

Survey For Week Ending 2/7/81

L » Total Ticket
5 ARTIST —Promoter, Facility, Dates Ticket Price Gross
e | DENOTES SELLOUT PERFORMANCES | Sales Scale ] Receipts |
Arenas (6,000 To 20,000) .
1| BRUCE SPRINGSTEEN & THE E STREET BAND- 10,182 ' $10-811 | $104,929*
Sunshine Promotions, The A.C.C. Notre Dame_Ind
Jan. 26 |
2| CHEAP TRICK/MICHAEL STANLEY BAND—Pace 10 049 $8-89 888,099*|
Concerts, Sam Houston Colis., Houston, Tx., Jan. 23 |
3| STATLER BROTHERS/Brenda Lee—Varnell 10,300 | $7.50-$9.50 $85,100
Enterprises, Charlotte Colis., Charlotte, N.C., Jan. 23 |
4| THE OUTLAWS/38 SPECIAL—Avalon Attractions/ 8.690 | $8.50-89.50 $81,215 |
Larry Vallon, Long Beach Arena, Long Beach, Ca | |
| Jan. 23 |
5| CHEAP TRICK/38 SPECIAL—Pace Concerts, Reunion 7415 | $8.50-89.50 $66,658 |
Arena Dallas, Tx. Jan. 22 |
6| STATLER BROTHERS/BRENDA LEE—Varnell 6,450  $7.50-$8.50 $64,547 |
Enterprises, Huntington Civic Center, Huntington, |
WV, Jan. 24 [ [
7| MOLLY HATCHET/NEW ENGLAND—Sunshine 7.265 $8-$8.50 | $59,136 |
Promotions. Hara Arena, Dayton, Oh., Jan. 20
8| REO SPEEDWAGON/THE ROCKETS—-Bill Graham 5936 ¢8.50-$10 | $53,091 |
Presents Reno Colis. Reno Ca. Jan. 20 |
9| THE OUTLAWS/38 SPECIAL—Evening Star Prod 7,502 $6.50-$8 = $51,967
Veteran Memorial Colis., Phoenix, Ariz. Jan. 20
10 | CHEAP TRICK/MICHAEL STANLEY BAND- 5967 $8.50 | $49,359 |
| Contemporary Concerts/New West, Lloyd Nobel
| Center, Norman Okla., Jan. 18
11 CHEAP TRICK/MICHAEL STANLEY BAND- 5467  $7.50-38.50 | $47,829 |
| Contemporary Concerts/New West, Lubbock Colis
Lubbock, Tx. Jan. 20
Auditoriums (Under 6,000)
1 | THE OUTLAWS/38 SPECIAL-Bill Graham Presents, 6,846 $9.50-811 $60,846
Oakland Aud., Oakland Ca. Jan. 24
2 | STATLER BROTHERS/BRENDA LEE-Varnell 5310  $7.50-$8.50 $43,100
Enterprises, Wecomico Aud., Salisbury, Md., Jan 25
3 | RODNEY DANGERFIELD/DENNIS BLAIR—Frank | 4148 $8-89 $38,422
Russo. Worcester Memoral Aud., Worcester, Mass
| | Jan 23 (2)
4 | THE OUTLAWS/38 SPECIAL-Bill Graham Presents, 3995 | $7.95-$9.95 $37,219
[ Sacramento Memorial Aud., Sacramento, Ca. Jan
| 5 | HARRY CHAPIN/TOM CHAPIN—Sure Thing Ltd 2.600 $8-59 $23,200*
| Madison Civic Center. Madison, Wisc., Jan. 22 (2)
6 | SAWOY BROWN/JUDY RUDIN—Feyline Presents 1413 $4-35 $5,951
#zinbow Music Hall, Denver Colo. Jan. 21
7 | BEAVER BROWN—Frank J. Russo, Main Event 850 $4-85 $4,037

Priwidence, RJ.. Jan. 24

Westchester, N.Y. Venue
Sets New Booking Policy

By ROMAN KOZAK

NEW YORK—The New West-
chester Theatre. formerly the Dick
Clark Westchester Theatre and the
Westchester Premiere Theatre be-
fore that, has adopted a new book-
ing policy to go along with its new
name.

“There have been problems here.”
says Bobby Schiffman, who now
runs the venue, owned by the Lin-
coln Savings Bank. “But the prob-
lems were with its managers. not
with the building itself. This is a new
and modern 3.574-seat facility. that
is beautiful and well equipped. The
building itself didn’t do anything
wrong.”

In the past two vears, Schiffman
says he has been running the theatre
for Dick Clark. who took over the
operation of the troubled venue af-
ter it went bankrupt. A federal case
charging ticket fraud, profit skim-
‘ming and false bankruptcy is still in
the courts.

To encourage acts to play the
theatre now that Dick Clark is no
longer involved. Schiffman says he
is offering acts 100% of boxoffice
receipts, less expenses. The proviso
is that he will offer no guarantees.

Schiffman says that he and the
bank make their money on the
$3,500 rental fee and part of the con-
cessions whenever the theatre is

used. Security. boxoffice. cleanup.
ete. push the cost of using the build-
ing to about $10.000. But if the
theatre is soldout at $10 a ticket. a
$35.000 gross still leaves the act
$25.000 for a night's work. with the
act assuming the production. pro-
motion and advertising costs. savs
Schiffman.

“Under this system. an act can
make more money for two shows
here. than playing one show at
Madison Square Garden. And an
act that can charge $15 a ticket for
five nights can walk away with
$250,000.” adds Schiffman. who is
looking for pop. rock. MOR and r&b
acts. “The booking agents are ner-
vous because there are no guaran-
tees. but managers love it.”

Guitar Giveaways

LOS ANGELES—Capitol has
completed a string of nationwide
guitar giveaway contests in support
of Moon Martin’s album. “Street
Fever.” The artist presented winners
in 10 major markets with Fender
Lead I guitars. identical to the one
depicted on the jacket of his new LP.
The contests were promoted by local
AOR stations which showed early
support for the LP, including
KOME-FM in San Francisco and

"WNEW-FM in New York.

Talent

Talent Talk

The Eagles’ Joe Walsh and Tim
Schmit spent New Year's Eve at the
Biltmore Hotel in Santa Barbara
plaving a benefit for the Santa Bar-
bara County Bowl. a rock'n’roll
venue that may close as a result of
complaints city officials have re-
ceived from nearby residents about
the noise. Playing under the alias of
Canon & the Perdido, Walsh (vocals.
guitar) and Schmit (bassy) were
joined by Jay Ferguson {(kevboards),
ex-Little Feat member Richie Hay-
ward (drums). Scott Strong (guitar)
and David Tolegian (horns). Kenny
Loggins and Albert Lee also joined
in on a few tunes. Others in attend-
ance included John Entwistle of the
Who, Joe Cocker, Danny Kortchmar
and actors David Cassidy and Mi-
chael Caine.

Members of REO Speedwagon
were part of a KNXT-TV Los An-
geles news feature on insomnia that
aired Tuesday (27). Apparently. Kev-
in Cronin and Gary Richrath have
had trouble sleeping whife on the
road. ... New Wave is on the rise at
the Roxyin L.A. Recentand upcom-
ing acts include the Go-Gos, Subur-
ban Lawns, the Falcons, Jon & the
Nightriders, the Ventures, the Surf
Punks and the Shieks of Shake.

Now that Paul Kantner has recov-
ered from the brain hemorrhage he
suffered a couple of months ago, Jef-
ferson Starship is finishing its eighth
album tor Grunt Records at the
Record Plant in Sausalito, Calif. The
group’s former lead singer. Grace
Stick. sings backup vocals on several
tracks including “Stairwav To
Cleveland.” a Kantner composition.
The LP is tentativels titled “Modern
Times.”

Todd Rundgren wrote every song.
sang every vocal. plaved every in-
strument, produced. engineered and
photographed himself for the front
cover of “Healing.™ his first solo LP
1n two vears. to be released on Bears-
ville (distributed by Warner Bros.).
The album is a completely solo ef-
fort with one cxception: Prairie
Prince of the Tubes illustrated the
album’s back cover.

Composer Janis lan will write all
the original music for a Hill/Man-
delker Films project entitled “Free-
dom.” This ABC Movie of the Week
is about scparation and eventual
reunification within a mother-
daughter relationship. lan is also set
to begin recording her next LP for
CBS this month with Gary Klein of
the Entertainment Company pro-
ducing.

Elektra recording artist Billy
Thorpe teamcd up with Laser Im-
ages. the Van Nuys. Calif.-based
company that developed Laserium.
to create a 55-minute Laserium
show based on Thorpe’s futuristic
*21st Century Man™ LP. The show is
the first Laserium has done that re-
volves around a single album: usu-
ally. the soundtracks for Laserium
shows are comprised of several
pieces of music performed by differ-
ent artists. The show. “21st Century
Man Laserium Concert.” will be
shown this month in various cities
throughout the West.

The Boomtown Rats begin the
North American portion of its 1981
World Tour in support of its third al-
bum “Mondo Bongo” (CBS) Friday
(13) at the Orpheum Theatre in
Minneapolis. ... A&M artists .38
Special are the special guests of the
second anniversary celebration for
the Rainbow Music Hall in Denver
this week at the request of Feyline
Presents. local concert promoters.
.38 Special was the first group to use
the Rainbow’s in-house sound sys-
tem last summer for a radio simul-
cast that reached an estimated 20
million listeners around the country.
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A Frank Sinatra Fund has been
established at New York’s Memorial
Sloan-Kettering Cancer Center to
pay the costs of treating outpatients
whose medical insurance coverage is
inadequate or has been exhausted.

Billboard photo by Patricia Bates
JOEL JAMS—Billy Joel takes center
stage during the recent Volunteer
Jam VII at Municipal Auditorium in
Nashville for a lively performance of

*Jailhouse Rock."”

The fund was created from the pro-
ceeds of Sinatra’s benefit perform-
ance for the Center Jan. 10 at Radio
City Music Hall in New York. Si-
natra, whose benefit concert for the
Center in 1979 raised $1.000.000 ar-
ranged all the entertainment and
underwrote the production costs for
the show. which included perform-
ances by Sarah Vaughan, Count
Basie and his Orchestra and Rich
Little.

Veteran comic Henny Youngman
recently sparked the heaviest de-
mand so far for tickets to the ABC-
TV comedy sertes “Fridays.” Copro-
ducer John Moffitt says. "We've had
top rock groups guesting on the
show and theyv have not caused such
astr.”

Jacky Ward and his band will ap-
pear on the nationally svndicated tv
show “Hee Haw™ March 21. Ward
will perform two of his songs and
take part in several skits with the
“Hee Haw" regulars. ... ZZ Top
recently  completed a mini-tour
throughout Texas and the South
that culminated in a New Year's Eve
performance at Reunion Hall in
Dallas. . . . Point Blank expects to re-
lease its next LP for MCA early in
March.

More on the adventures of Wendy
and the Plasmatics: After recently
being arrested in Milwaukee for
“prohibited behavior at a club”
(Billboard. Jan. 31, 1981) the Plas-
matics’ legal problems did not end.
A few days later. Wendy O. Wil-
liams, the band’s lead singer. was
served a warrant in Cleveland for
“pandering obscenity.” She was re-
leased on $200 bail without further
incident.

Meanwhile. x-rays have shown
that in.addition to suffering a cut
over her eye requiring seven stitches.
Williams also sustained a broken
nose in her melee with police in Mil-
waukee. But despite the -injuries,
Wendy and the Plasmatics have
gone to Europe for three weeks of
concert dates. The act is a media
sensation there. Stay tuned.

“Animal Luxury.” a new single by
U.S. Ape, is .being distributed by
Suff Records. Tom Geodkind, vocal-
ist and bass player for the group.
used to book shows at Irving Plaza in
New York. and now has similar
duties at the trendy Peppermint

.Lounge.

“Expect a marked decline in the
observable activity of records by
Generation X, the Talking Heads,
Police, and Orchestral Maneuvers.
They have come to represent the last
several months’ status quo, and they
are going to be rapidly pushed aside
by new releases.” reads the latest
newsletter published by Rockpool
Promotiens, the rock record pool for
new wave clubs and radio programs.
... With the Police having recently
plaved in New York (at Madison
Square Garden) and Elvis Costello
due in for three nights at the Palla-
dium, Gotham writers were heard to
mumble about how quicklv the new
new wave stars have forgotten
who their first friends in the media
were, and how soon they have
learned to be as arrogant and as im-
age conscious as the acts they re-
belled against in the first place.

“Gyrate,” the first LP by Athens,
Ga.-based group Pylon, is being re-
leased simultaneously in the U.S.
and Britain. “What makes this
record unique is the unusual ar-
rangement by which independent
labels DB Records (U.S.) and Arma-
geddon Records (U.K.) decided to
manufacture both versions in Eng-
land. Although each labei chose to
include one song not on the other
edition. a forthcoming 10-inch will
provide both tunes.” savs a spokes-
man for DB Records. “The domestic
release. in tact, is an import. for even
the sleeves werc printed in England.
The design is the same tor both rec-
ords. although the ‘real’ import on
Armageddon is predominantly tur-
quoise and the *domestic import® on
DB is printed on a black back-
ground.” Got that?

ROMAN KOZAK &
KAREN KELLY

Masucci Teams
With Manolin

NEW YORK-Jerrv Masucci.
president of Fania Records. and
promoter Manolin Lecaroz have
teamed up to promote concerts by
top U.S. and international rock acts
in Puerto Rico.

Their new company, Jerry Ma-
succi and Manolin Lecaroz Presents.
already has promoted a successful
Peter Frampton concert, which drew
12.000 people to the Hiram Bithorn
Stadium in San Juan late last year.

Masucci and Manolin have
worked together since the beginning
of 1976 when they were involved in
bringing the Muhammad Ali and
Jean Coopman fight to the island.
They have since jointly promoted
Latin shows there.

The Frampton date. however. was
the largest show by an international
artist in Puerto Rico. Masucci says.
He says he is now working to bring
Blondie and Kiss to Puerto Rico. but
no dates have been set vet.

L.A. Area’s Punk

® Continued from page 33

whirling dervish or dive headlong
into the crowd from the stage. A lot
of it is a holdover from the surfer
scene. the ‘get-off-my-wave’ men-
tality,” offers Slash’s Biggs. “Also.
L.A. is seen as the .most unlikely
place for something like this to hap-
pen: it all seems so antithetical to
L.A. that people make it the reality.”

“Los Angeles has always had the
most excitable audiences.” offers
Forest of the Starwood.

“Most of these kids are from
middle.and upper class families with
a good roof over their heads and ac-
cess to the beach.” says Fick.
“They're just bored.”
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Check Type of Ad You Want

| [] REGULAR CLASSIFIED $1.30 word min-
mum $26. First line set all caps. Name, ad-
dress and phone number included inword count.

[] DISPLAY CLASSIFIED $55 one inch, 4
times, $49. 26 times, $45. 52 times, $36 ea

D REVERSE ADVERTISEMENTS $5.00 per

WANTED

ADDRESS ALL ADS: Billboard Classified,
1515 Broadway. New York, N.Y. 10036
Phone: 212/764-7388

Check Heading You Want

O REAL ESTATE
(O COMEDY MATERIAL
O3 DISTRIBUTORS

O BUSINESS
OPPORTUNITIES

(J HELP WANTED
(3 LINES WANTED

Insertlon INTERNATIONAL (other than O3 DISTRIBUTING Supply the
u.s. )$R§gt(1)lar 68¢$a word, min. $20.00. Dis- SERVICES O AUCTIONS complete
play $43.00 inch, $37.00 e h 4 name an
thnas. 0 DOMESTIC BOX. rl\lnlgMBEoFE o0, U FOR SALE . aISBgEUL':IANNGESUUS e
dress for our
1 $5.00 service charge e M OIS hen
your ad car-ll
ries a postal box

PAYMENT MUST ACCOMPANY ORDER

number.

I

|

I

| O Amer. Express
I O Diners Club
| O Visa

I

O Master Chg
Bank &

TELEPHONE

Credit Card Number
Expires __

Signature

EXPOR
RECORDS AIID TAPEhS
ALL LABELS, ALL NUMBE
LOWEST PRICES. FREE CATA-
LOGUES ON REQUEST.
DAVID ESKIN Inc.
400 Riverzide Drive
New York, NY 10025 U.5.A,
TEL 312-749-4257 Telex 237450 ESKINUR

|
I
I Billboard, figure 10 words and include
i
|
|
I
|

WE HAVE ON HAND
160,500 ASSORTED LP’S

including such artists and titles as. Dionne
Warwick, Captain & Tennille, Mac Davis,
Paul Anka, Star Wars, Barry White, Buddy
Miles, Frankie Avalon, Close Encounters.
Sonny & Cher, Curtis Mayfield, Frankie Valh,
Sly Stone, Aretha Franklin, Sgt. Pepper. lke
& Tina Turner, Web Pierce.

Clearance priced at 50¢ to $1.00, including
double LP's, subject to prior sale. Call or
write for complete listing.

VARIETY AUDIO

144 Milbar Blvd., Farmingdale, NY 11735
(516) 293-5858

“COTTON-EYED JOE™

& Other Texas Dance Hall Favorites
l A FTANTASTIC INSTRUMENTAL ALBUM

Includes “‘Waltz A:ross Texas,
“Steel Guitar Rag,” “Whiskey River”
and many more great Honky-Tonk Songsi
Call or write for our catalog for this
and other great instrumental albums.
Plus - Justin Wilson's Cajun ttumor.
Delta Records, Box 225, Nacogdoches, Texas
(713) 564-2509

CALL TOLL-FREE (except in N.Y.) 800-223-7524

CUT-OUTS

8-TRACK and CASSETTES
PLUS LP's
PRINTED T-SHIHTS

PRINTED B.ﬂSEB.&LL
STYLE CAPS

Call or write lor calalogue.

TEMPO, Inc.
1500 Ameron Drive
Charlotte, N.C. 28206
704-378-0187

CUT-OUTS

8 Track and Cassettes
Qur Specialty
If you are a distributor, rack job-
ber or exporter, contact J 5 J t1o-
day. Call or write for free catalog,
J4 5 J DISTRIBUTORS

8620 W. Belmoni, Chicago, IH. 60834
{312) 286-4444

DEADLINE: Cioses 4:30 p.m. Monday.
12 days prior 1o issue dale

WHY PAY MORE?

8 TRACK & CASSETTE BLANKS
1-45 min. any quantity.................
46-65 min. any guantity
66-80 min. any quantity...
81-90 min. any quantity.. ... . ......1.
Shrink wrap & labeled add 23¢
First line recording tape, top of line car-
tndge & cassette Professional 8 track &
cassette duplicators Custom duplication

Call or write:

TRACKMASTER® INC.
1310 S. Dixie Hiway W.
Pompano Beach, FL 33060
Phone (305) 943-2334

COLLECTORS ITEM RECORDS
From Caruso to the Bee Gee's
78's-45's and long playing albums. Prices

start $1.00 and up.
In U.S. send SASE (28¢) for free catalog.
Quitside U.S. send $1.00to cover air psotage
for free catalog.
AMAR Enterprises
P.O. Box 5973, Sherman Oaks, CA 91413
{213) 995-7611

THE BEST CUT-0UTS
LP « 8 Track * Cassette Titles
Send for Free Catalog.

ALEX A. ARACO CO. INC.

m Bx 82. Riverton. NJ 08D77
(NJ Res. 609-828-4813)

Dealers Only.

y corp. 312/298-5300

Rock Stars
Velvel = Imporis
We Have Them Al
105 page color &

DEALERS OMLY
FUNKY ENTERPRISES, INC.
132-05 Atlantic Avenue
Richmond Hill, New York 11478

CUT-RITE
RECORD DISTRIBUTORS
For the best in overstocked and
cut-out records, call or write for
free catalog.

310 New York Avenue
Huntington, New York 11743
(516) 427-7893

[y [ORNERS

Premium Cut-Out LP's and Tapes—Rock,

New Wave, Jazz, Reggae and MOR. Plus
picture discs, Rock Clocks & Posters
430 Falmouth Road

1233 Rand Rd. « Des Plaines, IL 60016

ELVIS PRESLEY -

Legendary concen performances, 2 LP
set is just one of our huge selections of
albums, 8-4racks and cassettes available
at budget priceas: 2u “ “‘56
Record Wide l:linlrlbuhﬂ ®
.. ¢ 1755 Chase Driva >
» Fenton (S Lowis), MO 63026
T (EN) 343-7100

CHART RECOR
4208 'SERVICE 9

U.S. AND FOREIGN RADIO STATIONS

DISCO DJ'S & ALL
INTERNATIONAL MUSIC CONSUMERS
Wrnte us for information on our services
which include automatic mailing of all rec-
ords on charts—LP's & 45's Disco, oldies
and catalog LP's 1n stock All orders are
shipped immediately—air mail or air freight
We give personalized service geared to

your needs L AIL-0-DISC

P.O. Box 326, Kings Park, NY 11754
Telex 230199 SWIFT - UR MAIL-O

INTERNATIONAL RADID STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE tor all singles and Ip's from the
charts
IThe Fastest, Most Dependablel
Service in the World

AIRDISC SPECIAL SERVICES

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE

(IN N.Y. STATE (212) 764-7388)
Hot-line 15 for tast personal service
placing Classified Adsonly For allother

Box 835. Amityvitie. NY 11701

CONFIDENTIAL.
A5 BUYERS AND AME|
ERS. Since 1955 we've frans
from ihe LISA wary ciy in the
m suppliers assambled
A& daty, Only specialist in
MUSIC INDLISTARY transporiation
BEST RATES » PEREOMNAL ATTENTION
BERKLAY AIR SERVICES
Contact: Bernard Kipinberg, Pres.
lﬁg- 80 POB 585, JFK Alrporl, NY 11430
home (212) 656-6004 TLX 425628

TO. OVE
PO

TAPES

PREMIUM
8-TRACK & CASSETTE BLANKS

Lear Jet style cartridge with rubber rolier.
CBS Professional duplcating tape 90
lengths in 1 min increments. Private
labeling available 8-Tr Cas

1mn to 45 min any quantity 89¢ 70¢
46min to 65 min any quantity 98¢ 77¢
66min to 80 min any quantity $1 05 90¢
81min to 90 min any quantty $1.14 gs5¢
Shnnk Wrapped & Labeled add  14¢ 13¢
Head Cleaners 60c 60¢
Reel-to-reel 3M tape 1800 $5 00
Blank VHS 2/4 hr video tapes $19 00

Low Cos! Shrink-Wrap Equipment Available.
$35.00 minimum order

BAZZY ELECTRONICS CORPORATION
39N. Rose, Mt. Clemens, Mich. 48043
Phone: (313) 463-2592

Master Charge and Visa Welcome

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE

Display cassettes in your 8-track hand hole
store display sately
SIMPLE » ECONOMICAL + REUSABLE
For free sample & pricing contact:
C & D Special Products
309 Sequoya Dr., Hopkinsville, KY 42240

(502) 885-8088

—
8 TRACK TM‘ES

ROYSALES COMPANY
BX 1503, BROWNWOOD, TX 76801

- = Popular Arlists
Very Competitive Prices
Call or write for free calalog.
(915) G46-8267
Ilenthon this Ad.

1min.to45 min.
46-65min. ... ... ... P $1 00
66 min.to 90 min. ... .. . .. . .$1.10
Scotch VHS 2-4-6 hr. vldeo tapes ...... $14 00
Casseltes—Wide Price Range

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Wnite for free bistings.
Scorpio Music, Box 381-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

"ESOTERIC DUING” VALUABLE INFORMA-
tion for Successful DeeJaying and more in this
book. Price: $7.00. Rush to: JAM Enterprises,
3021 Heath Ave, Bronx, N.Y. 10463.

AMPEX STYLE CASSETTE BOXES-BLACK
only. Quantities of 50,000=3¢ ea. 100,000—.0275.
C.T. Distnbuting, 341 Hill Ave.. Nashville, TN
37210, (615) 256-1728— Ask for Cliff Tant.

Pri rlnnal quallly demos our specialfy

ANDOL AUDIO PRODUCTS INC.
4212 141h Ave., Brooklyn, N.Y. 11218
Cali Toll Froo 800-221-6578
N.Y. RES. (212) 435-7322

business call the regional ottice
nearest you

BOXES FOR
STEREO 8 & CASSETTES

STERED 8 and
BﬂﬁsETTE CARTONS

11* Beautiful

12" Pidfe
Slock des
IN STOCK—INSTANT EHIPHENT

Low Prices=Free Samples

PAK-WIK CORPORATION
128 Tivoll St., Albany, N.Y. 12207
(518) 465-4556 Collect

BUTTONS :

BUTTONS
BADGES
NAE?; o Best Supply

Best Service
Best Prices

Contact: Doug & Dinsdale Piranha
for New wWwave BUTTONS, Heavy Metal.
Mods. Rockers, Squares, Mirror Badges,
Enamel Style, Crystals & Plastics imported
from Britain.

Send for color catalog 1o:

NAUGHTY BIISJ .

P.0O. Box 157 S!atnon B8
Toronto, Ontario, Canada M5T 273 *
(F.Q.B. Buftalo or Toronto)
Tele: (416) 862-0554 N

Music P

RECORD DEALERS!
Don’t miss your chance to
increase your profit:

Sell Badges!
We are specialized in hard rock
and new-wave designs and stock
a wide range of button badges,
crystals, real enamel etc.
WE UNDERSELL ANY U.S. WHOLESALER!

Send an international reply coupon for
free samples and detailed informations to

ZACKZACK

Moltkestr. 5
5630 Remscheid
West Germany

8 Track & Caueﬂe Blanks —}
..90¢

IDEO g
CASSETTES & TAPES

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS tormats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Calll. residents (213) 462-6018
TVI DISTRIBUTORS

BRITISH BUTTONS
MEAN PROFIT!

Mister Tee Promotions Ltd.. a major n
button badges and promotional products in
Europe requires wholesale distnbution of
their product across the United States

Over 1,000 titles available
Is this the opportunity you have been look-

ing for? Have you got the enthusiasm and
contacts? If you want to profit from Mister
Tee Badges. contact:

Terry Thomas (Sales Director)

MISTER TEE PROMOTIONS LIMITED
66 Blackwell Street
Kidderminister, Worcestershire, England

i ..GOLDEN OLDIES - +.°

PERSONAL
service—Send $1.00 for catalog of all-time greats.
The Gold Vault. Box 202K, Oshtemao, MI 49077,

20000 TITLES AVAILABLE.

37
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North Babyion, N.Y. 11704
For Free Catalog Call (516) 587-7722

1643 No. Cherokee Ave. BN — "
Hollywood, Callf. 90028 3000 WEEKLY RECORDS. 100 DIFFEREN'T

Credit Cards Accepted $11. 200-820. Rock, Disco or Oldies. Al's, 2249
Cottage Grove, Cleveland Heights, Ohio 44118,
OLDIES 45RPM, RETAIL ONLY. SEND TWO
stamps for catalog to Corny’s Record Shop, P.O.
Box 1660, Mason, OH 45040.

GOLDEN OLDIES, THOUSANDS OF 45 REC-
ords available. Send $2.00 for catalog. Stewart
Estep Records. 7.0, Box 10243, Alexandna, VA

(B00) 221-6730

(212) 441-5500

POSTERS

Rock and Roll posters Display units

available
DEALERS ONLY

write or call for free catalog

ONE STOP POSTERS

RECORD MFG. SERVICES,
-SUPPLIES.& EQUIPMENT

RECORD I’RE.\\IN(. 45°8, 1L.PS. QUAL ”\
work! Fast service! Call Jerry Nash, Peter Pan

HIGH SPEED
CUSTOM CASSETTE
DUPLICATION FACILITY

King 760—EC/S Automatic Loader with
compressor. Accurate Sound/AS-2400 Bin

ELVIS PRESLEY
1953

HIGH SCHOOL YEARBOOK
Authentic and Autographed.

1001 Monterey Pass Road
Monterey Park. Calif. 91754
(213) 263-7361  (800) 421-6341
areas available for Representatives

Loop Duplicator with two slaves.

Call MIRASOUND (415) 664-2527
or STEVE SHAPIRO at (415) 771-3600

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781

DEALERS ONLY

AUTHENTIC CAJUN MUSIC
{Since 1944)

CAJUN GOLD L P's & Tapes
Zydeco Artists (R&B Cajun), Country (Cajun
Style)

Artist List Dolly Parton, Iry Ledune, Al
Fernier, Katie Webster, Hop Wilson and
many more,

Call or write for catalog Will increase sales.
GOLDBAND RECORDS, P.O. Box 1485,
Lake Charles, La. 70602.

Phone: (318) 439-8839

BEST OFFER.

(515) 472-5690

78 RECORD COLLECTORS—MINT CONDI-
tion 78's all types. Send $1.00 for complete cata-
log and details for: EVACD-Ltd.. 256 S. Robert-
son Blvd.. Beverly Hills, CA 90211.

CASH FOR LPS, OVERSTOCKS, COLLEC-
tions, liquidations, second hand, others. Will
travel for quantity. Festoons Records, 15 Whitney
Ave., New Haven, CT 06510. (203} 789-8210.

wWwWw.americanradiohistorv.com
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$200 REWARD

if you turn us onto a group for whom
we produce a live album. New low-cost
technique, reported in Billboard Nov.
15, page 100. (Free) brochure.
Sound by Blachly
69-CA Old East Neck Road
Melvilte, NY 11747
(516) 673-0330

Industries, Newark, NJ 201-344-4214. 22310,

REAL ESTATE

72 ACRE ESTATE

Westchester 14 rooms. 6 baths. can con-

vert part of studio Pool, lake, greenhouse.

40' living room. bhbrary, large screened

porch. Secluded & private 1 hr fromN.Y C.

$300.000. Contact

Box 7402, Billboard Classified
1515 Broadway

New York, N.Y. 10036
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" _STORE FOR SALE."

RECORD STORE

Located in shopping center—
East Central Ohio. Write:
C.E. Schiater
Rt. 3
New Concord, Ohio 43762

RECORDING STUDIO
FOR SALE

FOR SALE
RECORDING STUDIO

MCI 528 console, MCI 24-track recorder
with autolocater lll, MC} UH 110A 2-track
recorder with remote, etc.
Excalibur Studios
11324'% Ventura Bivd.
Studjo City, CA 91604
(213) 761-0759 or (213) 463-1519

'COMEDY MATERIAL
KNOCKERS!*

A great set of recorded gags and bits
for serious personalities who want to
be funny. Exclusive in your metro
area. Catalog and sample cassette
(use it on the air for a test), send
$3.00 to: FULLER

68 N. Dover, LaGrange, IL 60525

y@ 7 g s S

Fﬂﬂﬂﬂﬂml SEHWI:ES

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886-3931. D P A, 631 Front,
Cresson, PA 16630.

Sl 'SCHOOLS & ©  *
"% INSTRUCTIONS. . ..

CALIFORNIA PROFESSIONAL
MUSIC BUSINESS ACADEMY

A deluxe faciity with 24-trk studio and
nightclub atmosphere 1s now offering
courses in engineering, in-studio produc-
tion video development, music publishing,
artists management. concert production.
Complete programs for artist development,
songwriters, engineers and promoters. You
will be instructed by well-known profes-
sionals, prominent in the San Francisco
Bay Area music scene

Call for free brochure.
(408) 727-3232
3175 De La Cruz Blvd.
Santa Clara, CA 95050

THE MUSIC BUSINESS INSTITUTE
A CAREER PROGRAM IN MUSIC
Course includes recording. studio, concert
and video production: artist representation;
retailling and wholesaling, record promotion
and marketing; copyrite and music industry
law, songwriters and music publishing. and
more. Employment assistance available.
Call or write for free brochure and career
guide. Give name. age, address, telephone.
Buckhead Towers, Suite 400-BB
2970 Peachtree Rd., N.W., Atlanta, GA 30305
(404) 231-3303

PROFESSIONAL COMEDY MATERIAL
{The Service of the Stars Since 1940)

“THE COMEDIAN""
The Original Monthly Service

12 available issues..$75 3 Sample issues...$25
“How To Masler the Ceremonies™...$20
Anniversary Issue...$50
35 "FUN-MASTER™ Gag Files—all different...$150
BILLY GLASON
200 W. 54th St, N.Y.C. 10019

NOW! WEEKLY! TOPICAL!
“THE DONGMAN REPORT”

Radioactive pig farmer. Fanta Narbeth—
"Keelhauling” reinstated at Annapolis—
U. Heep & |. Block Tax Specialists—G. Bush
reveals cantalope mating ritual! Rita Jen-
rette dates Thom McCann! Two sample
issues—$3.00.
Sea Star Inc.
Suite 232, Rt. 1, Box 271C
Rehoboth Beach, DE 19971

I)FEJAY sp L(‘lAl S MONTHI Y GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650,

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free
sample. Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779

FREE SAMPLE ISSUE OF RADIO’'S MOST
popular humor service! Write on station letter-
head to: O’Liners, 1448-H W. San Bruno, Fresno,
California 93711. {209) 431-1502.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros' Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

MTHFBUTINE EEHWGES
T e e e FE e e

/MAKE MORE PROFIT . . .\

“ it Gulr tow dealer prices, fiberal return and
srma day shipment on all major labet tapes
whad Lr'- Top 1,000 list updated weekly,

Write: |
)’e . ).; . TOBISCO
. ﬁ6144 Highway 290 West .
K\ » * Austin, TX 78735 j
—— RECORDING TAPE & ACCESSDRIES —)
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL + MEMOREX « SCOTCH « TDK
* SONY « DURACELL - WATTS - DISC-
WASHER + SOUND GUARD -+ SHURE
* PICKERING + AUDIO TECHNICA « REC-
OTON - EVEREADY - VID. TAPE +» SAVOY

+« AMPEX + SHAPE * TRACS.
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept. B. 1035 Louis Or.. Warminster. Pa. 18974
DEALERS ONLY  (215]) 441-8900

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
service 1o record and tape importers
throughout the world Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y,, NY 10011
{212) 924-1122
Cabie: ALBYREP Telex: 236569

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR AND CLOSE
OUTS. Nearly 30 years serving im
porters with consolidation and per-
sonalized attention.

DARO EXPORTS, LTD.

1468 Coney isiand Ave.

Brooklyn, N.Y. 11230
Cables: Expodaro

24-TRACK ENGINEERING TAUGHT N
State of the Arts Studios. Call the University
of Sound Arts for free brochure. Hollywood (213}
467-5266.

5

" TALENT -

»\‘mcl‘*‘*

«\s v, »}%

TALENT
SEARCH

Recording Co. seeking artists
and repertoire personne!,
vocalists, vocal groups,
instrumentalists, bands,
song writers, technical, road
and promotional personnel.
Direct resumeés, demos and
inquiries to:

BAM RECORDING CO.
P.0. BOX 305 DEPT. B
HOLMDEL, N.J. 07733

" 'BOOKING'

PORRRE L A A

¥ ¢

oA @’g,:&/é\c’

BE LISTED IN “SHOWCASE REGISTAR™
magazine sent to booking agencies, clubs, etc. . . .
all over U.S. Information write Box 1516sss,
Springfield, MO 65805.

v HE B ooy 8 e "ﬁ,
% * M ¥ . i
2; ¥ A\g’tsggq z ey
BODYGUARDS, EXPERIENCED PRO-

tection for artists, management, and executives.
Temporary or contract. Strieck & Associates,
Box 20008, Broadway Station, Seattle, Wash.,
U.S.A. 98102. {206) 322-8953.

¥yt PR

HELP WANTED

Sibedmet L i sy it

AT g

DIRECTOR OF
PRODUCT DEVELOPMENT

If you have an engineering de
gree with exparience in dealing
with magnetic tape, elactronics
send

or mechanical design,
resume to:
BOX 7408
Billboard, 1515 Broadway
MNew York, NY 10038

AUDIO BUYER

Professional, experienced Audio eqQuip-
ment buver needed who has innovative
ideas for the future, Use ycur market con-
tacts and experience to grow with our
chain, located on the east coast. Help us
formulate a successful plan for the 80's.
Send Resume to:
Box 7407, Billboard Publications
1515 Broadway
New York, NY 10036

ADVERTISING SALES MANAGER—
Prominent magazine covering M! Pro-Sound
and Recording seeks exec to manage firm's
advertising sales. Expand on present success
using own skills and small sales staff. Special
oppty. if you are aggressive, ambitious and hard
waorking. Join a dvnamic int'l. publisher where
top performance is expeeted and rewarded.
Salary/comm. $30 to $50K. Mr. Green, (212)
21-95050.

General News

39

ASCAP Board
Candidates

NEW YORK-ASCAP's writers
and publishers nominating com-
mittees have sclected candidates to
the society’s board of directors for a
two-vear term starting April 1.

The incumbents in the popular/
production writer category arc:
Stanley Adams. Sammy Cahn. Cy

Coleman. Hal David (president of

ASCAP). George Duning. Sammy
Fain. Arthur Hamilton. Gerald
Marks and Arthur Schwartz. Addi-
tional candidates are: Marilvn Berg-
man. Sheila Davis. Edward Eliscu.
Dino Fekaris, Randy Goodrum,
John Green. Marvin Hamlisch, Ru-
pert Holmes. Bronislaw Kaper. Jack
Kelter. David Lahm. Burton Lane.
Jack Lawrence. Johnny Marks. Joc
Raposo. Harold Rome. Charles
Strouse. Jule Styne and Billy Tayvlor.

Candidates in the standard ficld
are incumbents Morton Gould. Elie
Siegmeister and  Virgil Thomson.
along with other nominces Dominick
Argento. David Del Tredici. Wil-
ham Kraft. Ezra Laderman. Vincent
Persichetti and Al George Roch-
berg.

The publisher candidates in the
popular/production field are in-
cumbents Leon Brettler. Sal Chi-

antia. Leonard Golove. Sid Herman.

frwin Robinson. Wesley Rose, Larry
Shayne. Lester Sill and Mike Stew-
art. Other candidates are Stig An-
derson. Robert J. Beckham. Freddy
Bienstock. Bonnie Bourne. Buzz Ca-
son, Phil Kahl. Buddy Killen. Bob
Montgomery, Edward I Penney and
Naomi Saltzman. In the standard
ficld are incumbents Ed Murphy
and W. Stuart Pope.

T S ST B R
" POSITIONS WANTED

HAHVAR]) 1. WITH BACKG N()UNI) AS
musician seeks summer employment leading
to a career in the music industry. Contact:
David Harris, 322 Dane Hall, Cambridge. MA
02138,

AGENT/MANAGER NEEDED. SELF-CON-
tained vocal/music group, superstar potential,
master plan. Call: Joe Norman, (212) 346-4138
9:00 to 4:00.

‘DISTRIBUTORS WANTED

THE PRESS CONFERENCE
With President Reagan

Hilarious, and Timely, Comedy Single.
Distributors/Dealers Inquire:

-
Hln"" 400 Essex Street
Salem, Mass. 01970

RECORIDS (617) 744-7678

HISGELLAHE ous -

Y5
‘k\f—‘“ On $4 e

PROFESSIONAL SERVICES

HELP
WANTgp — TNES

the Marketplace is
open and your best
buy is BILLBOARD-

CLASSIFIED
ADVERTISING
DOESN’'T COST,
IT PAYS.

CLASSIFIED
DROFTABLE
i3 gesse

~ ADS

Something to sell or something
| to tell, your message gets to
over 200,000 readers weekly.

! Don’t Miss Another Week!!!

CALL Jeft Serrette (TOLL FREE)

800/223-7524
| NOW to place your ad

www.americanradiohistorv.com

E/A SUPERSTARS—Elektra/Asylum chairman Joe Smith, center, empha-

sizes a point for Lee Abrams, right, of the Burkhart, Abrams Superstar radio

network after Abrams addressed the label’s department heads recently. Look-
ing on is Vic Faraci, E/A’s vice president and director of marketing.

EMPHASIZED AT CONFAB

Scotti Bros. Priority
Is Artist Development

By ED HARRISON

LOS ANGELES-Scotti Brothers
Industries. the umbrelta company
for its record label. Ben Scotti Pro-
motions. publishing company. man-
agement firm and television division
is cross-pollinating all of its divisions
into artist development.

The need for this was reiterated
during the first annual corporate
seminar in the seven year old firm's
history. recently held in Santa Bar-

bara to make cach division aware of

the combine’s overall creative objec-
tives.

“Artist development for us is not
just making a hit sound. but putting
a face and image to it so people can
taste itand know what they are buy-
ing.” savs chairman Tony Scotti.

In addition to working projects by
artists that are signed to Scotti
Brothers Management. which in-

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED 40¢ per word
per insertion—$10 00 mimmum

$20 00 per column inch per insertion

POSITIONS OPEN: 70¢ per word per
insertion—$14 00 minimum
$40 00 per column inch per insertion
BOX NUMBERS $2 00 per issue for
handiing & postage Audio or video
tapes. transcriptions, films or VTR's
cannot be forwarded Suggestion. ar-
range for follow-up directly when
replying
Send money and advertising copy to:
Radio-TV Job Mart, Biitboard
1515 Broadway, N.Y. 10036

5 £3

;@ FDSI TIOHS WA N'Tgﬂ'

PLAY BY PLAY
SPORTSCASTER

Jock available starting July. Play by play
on audition tape, Hockey too.

LARRY KINCAID
HHC 4th Psyops
Fort Bragg. NC 28307

WANT JOB AS ROAD AGENT, SECURITY
man, etc., with Rock Group. Bill Bolling, Rich-
mond, KY. (606) 623-3736.

clude Eddie Rabbitt. Susan Anton.
Fred Knoblock, Leif Garrett and the
Bellamy Brothers. the Scottis pro-
mote and work projects for other
companies and managers.

They have recently worked prod-
uct for Olivia Newton-John, Abba.
Bob Dylan and Barbra Streisand.
among others.

With the increased fragmentation
of radio “where vou are not getting
the same saturation from records as
you once did.” the Scotti Brothers
are combining its promotional ef-
forts into both radio and tv “to gain
back the kind of numbers once got-
ten solely from radio stations.”

Scotti has maximized v's effec-
tiveness in reaching mass audiences
by encouraging artists to appear on
national and local programs as well
as on the burgeoning cable market.
Television can include talk shows.
music programs. commercials and
cven dramatic roles, as was the case
with Leif Garrett who madce a guest
appearance on CBS-TV's “House
Calls.”

Eddic Rabbitt. managed by Scotti
Brothers for the last 3% vears,
recently did a Miller Beer commer-
cial which Scotti claims was “a hard
sell for Eddic and a soft sell for
Miller.™ resulting in mass exposure.

Scotu savs that tv conversely can
work to an artist’s disadvantage and
claims to have turned down appear-
ances for reasons of maintaining a
certain tmage.

Signed to the Scotti label. manu-
factured and distributed by Atlantic,
are Leif Garrett. Fred Knoblock.,
Susan Anton, Doug Kershaw. John
Schneider. Survivor. Claudia and
lan Llovd. The 2% vear old label
maintains its own marketing. pro-
motion and support function stafls.

Ben Scotti Promotions, with a
staff of 22, headed by Tony's
brother, acts as an independent en-
titv with Scotti Records being just
one account. It works an average of
four records per month.

The publishing  division main-
tains seven stafl writers who write
for Scotti-managed acts as well as
outside performers. Its publishing
companies include Flowering Stone
Music and Scott Tone Music, both
ASCAP. and Holev Molev Music
and Saber Tooth Music, BMI.
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FEBRUARY 7, 1981 BILLBOARD

Survey For Week Ending 2/7/81

:Soul LPs.

e Copynght 1981, Billboard Pubiications. Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted. in any form or by any means, electronic, mechanical,
photocopying. recording. or otherwise. wi

ut the prior written permission of the publisher

t t
) o
[
£ £ ; il £ 8 j TITLE
el |8 Artist, Label & Number e|lwl|® Artist, Label & Number
E | S| x| (Dist Label) E|S|x| (Dis Label
fX| 1|13| HOTTER THAN JuLY | 50| 2| cimY NgHTS
Stevie Wonder, Tamia Tierra, Boardwalk FW 36995 (CBS)
T8-373M1 (Motown) 40037/ 38 DIANA
Y| 3[11] FANTASTIC VOYAGE Diana Ross, Motown MB936M7
) Lakeside, Solar BXL1-3726 (RCA) s1133] 10 SWEET VIBRATIONS
4 5 n Bobby “Blue" Bland,
The Gap Band, 03 MCA MCA-5145
Mercury SRM- 1.4 ﬁ
47 | 5| BETTER DAYS
4 2|16 CELEBRATE Blackbyrds, Fantasy F-9602
Kool & The Gang, De-Lite DSR
9518 (Mercury) 431 40| 7 LATE NIGHT GUITAR
5 5117 TRIUMPH Earl Klugh, Liberty LT-1079
The Jacksons, 44 | 43| 18| RAY, GOODMAN &
ﬁ Epic FE-35424 BROWN II
7 8 AS ONE Ray, Goodman & Brown,
Bar Kays, Mercury SRM1-4009 Polydor PD-16299
Y| | 8| Touck Lr [T N 0UR LIFETIME
Con Funk Shun Marvin Gaye,
Mercury SRM1-4002 Tamla T8-374M1 (Motown)
8| 6(16! ARETHA 46| 44 | 28 | J0OY ANO PAIN @
Aretha Franklin, Arista AL 9538 Maze, Capitol ST-12087
14| 7| THE TWO OF US 47 | 39 41| SWEET SENSATION @
Yarbrough & Peoples, Stephanie Mills,
Mercury SRM-1-4009 20th Century T-603 (RCA)
oy 11|16 STONE Jam 48| 41| 10| ULTRA WAVE
Slave, Cotillion COT-5224 (Atlantic) Bootsy, Warner Bros BSK 3433
15| 4| IMAGINATION 49 | 52 | 14| CARNAVAL
The Whispers, Spyro Gyra, MCA MCA-5149
Solar BILL 3578 (CH) 50| 49| 28| LOVE APPROACH
ﬁ 12| 7| LIVE AND MORE Tom Browne, Arista/GRP 3008
Roberta Flack and Peabo Bryson 51| 56 7 LET'S BURN
311312 :;l:'::cusg:;md Ciarence Carter, Venture VL 1005
Grover Washingtor, Jr 52|51 30 CAMERON
Elektra 6E 305 Cameron, Salsoul SA 8535 (RCA)
14| 9] 13| FEEL ME 53| 55| 11| THE DRAMATIC WAY
Cameo. Chocolate City CCLP The Dramatics. MCA MCA-5146
2016 (Casablanca) 541 54| 33 HEROES
15|10 | 16| AT PEACE WiTH WOMAN Commodores. Motown M8-939M1
The Jones Girls 55| 581 12 ODORI
PR 2 36767 (Epic) Hiroshima, Arista AL 9541
16 |16 | 7| TROMBIPULATION m
Parliament, Casablanca NBLP 7249 ﬁ X)glsgfnile"‘m(};ﬂnscﬂwz
17/17/2| 1P ® 57| 57| 7| PORTRAIT OF CARRIE
Teddy Pendergrass, e
RIS (72 S8 () Solar BXL1-3596 (RCA)
Yy 22| 5| THREE FOR LOVE 58| 63| 3| HOUSE OF MUSIC
Shalamar, Solar B21-3577 (RCA) TS. Monk. Mirage WIG
19 |18 | 11| FACES ® 19291 (Atlantic)
Earth, Wind & Fire 59 | 46| 16 SEAWIND
ARC/Columbia KC2 36795 Seawind, AGM SP-4824
20 (21| 9| JERMAINE
Jermaine Jackson. ﬁ m xgi{%kl[s OF THE
S . . :“‘”‘" Mg:“m MFSB. TSOP 12 36405 (Epic)
HINE O
61 (53| 34| ONEINA
LTD., A&M SP 4819 MILLION YOU ®
22 (19 14 DIRTY MIND Larry Graham,
Prince, Warner Bros. BSK 3478 Warner Bros. BSK 3447
23 (23| 8| GREATEST HITS 62 | 60 | 34| THIS TIME
Manhattans. Columbia JC 36861 Al Jarreau
24 {27 | 12| THIS {S MY DREAM Warner Bros BSK 3434
Switch. Gordy G8-999M) (Motown) 63 45| 11 HEAVENLY BODY
2524121 IAPP @ Chi-Lites.
Zapp. Warner Bros. BSK 3463 20th Century T-619 (RCA)
26|25 18| HURRY UP THIS 64|59 | 25| WIDE RECEIVER
WAY AGAIN Michael Henderson, Buddah BDS
Stylstics. TSOP JZ 36470 (Epic) 6001 (rista)
27 (30| 9| SKYYPORT 65| 62| 29| ADVENTURES IN THE
Skyy. Salsoul SA 8537 (RCA) LAND OF MUSIC
28 126 | 11 SWEAT BAND Dynasty. Solar BXL1-3576 (RCA)
Sweat Band, 66 | 61 | 14 | THE WANDERER
Uncle Jam JZ 36857 (Epic) Donna Summer, Geffen GHS 2000
29|28 | 11| POSH (Hrner Br0s)
Patrice Rushen, Elektra 6E-302 67 [ 67 | 16 | TAKE IT TO THE LIMIT
30129 8 CANDLES Norman Connors, Ansta AL 9534
Heatwave. Epic FE 36873 68 [ 64 | 25| SPECIAL THINGS
3113127 GIVE ME THE NIGHT @ Pointer Sisters, Planet P-9 (Elektra)
George Benson, 69 | 65 14 14 KARAT
Warner Bros. HS 3453 fatback, Spring
Yr(36| 5| |HADTO SAY IT P 1:6729 (Polydor)
Millie Jackson 70 | 66 | 17| ONE STEP CLOSER
Spring SP-1-6730 (Polydor) Doobie Brothers,
33132 12| THE AWAKENING Warner Bros. HS 3452
The Reddings. Believe In A Dream 71 169 18 LA TOYA JACKSON
17 36875 (Epic) ta Toya Jackson.
34 134 4| SHADES OF BLUE Polydor PD-16291
Lou Rawls, P.LR. 1Z 36774 (Epic) 72| 71| 17 VICTORY
3513522 IRONS IN THE FIRE Narada Michael Walden,
Teena Marie. Atlantic SD 19279
Gordy G8-997M1 (Motown) 73173 16 HOLY SMOXE
36 | 38 | 15| [INHERIT THE WIND Richard Pryor, Laff 212
Wilton Feider, MCA MCA-5144 74 (74 ] 14 TWENNYNINE
ﬁ 42 | 3| KANO Twenaynine With Lenny White,
Kano, Emergency EMLP 7505 Elektra 6€-304
¢y 48| 2| caucHo 75| 75| 15| LETS DO IT TODAY
Steedy Dan. MCA MCA-6102 Lenny Willams, MCA MCA-5147

% Stars are awarded to those products showing greatest sales strength. ' Superstars are awarded to those prod-
ucts showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry Assn. Of
America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales

of 1,000,000 units. (Seal indicated by triangle.)
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STUDIO TIME Englneer Jimmy Simpson, left, offers his opinion of Ullanda’s debut LP for Atlantic to producers Vaierie
Simpson and Nickolas Ashford as Ullanda, rear, listens.

Long-Lived Bar-Kays Hit Again
With ‘Boogie Body Land’ Single

® Continued from page 34

In the carly "70s. the Bar-Kays
added a singer to the group. becom-
g a total self-contained band. and
cut an album called “Black Rock.”

“Actually we were doing r&b mu-
sic.” savs Alexander. "What made it
rock were the guitar solos. No other
black group. to my knowledge. was
doing that. Stax didn’t like our going
into that bag and didn’t promote the
product. It was more interested in
our being the backup band for all its
otherartsts than in our pursuing our
individual careers.

“Right behind our record “Black
Rock. ™ Alexander continues. “the Is-
ley Brothers came out with the same
type of thing on “Love The One
You're With.” That was the song that
reallv kicked off their career. which
means the idea we had was good.
Several other groups emerged from
that same concept.”

As the Bar-Kays were struggling
for identity with Stax. the label went
bankrupt. So. the band took a gig for
about a vear at the Family Affair. a
local nightclub. “We were just trying
to keep the group tight and write
new matenial.” explains Alexander.

“Charlic Fach. who at the tume
was president ot Mercury Records.
came down trom Chicago to sce us
and immediately pursued the possi-
bility of signing us.”

Fach. now president of Musiverse
in Nashviltle. says: “The thing that
knocked me out about the Bar-Kavs
was that they were playing before a
homcetown audience that had scen
them play so many times before. and
they really turned them on. In fact.
some of them came in with Bar-
Kayvs’” T-shirts on. 1 figured if they
could get thatkind of response there,
they could do 1t clsewhere.™

“Our demand for live appear-
ances started to pick up in '77 be-
hind our "Flving High” album.” says
Alexander. “We were contacted by
Parliament/Funkadelic 10 go on a
nationwide tour with them. and that

was probably the turning point of

our carecr. We did about 80 cities
and we could feel our audience
broadening. We were going about
getting tecnagers who were not fa-
miliar with the Buar-Kays from the
days of Otis Redding.”

In the latter part of "78. Fantasy
reviewed the masters it had pur-

www.americanradiohistorv.com

Stax and released
“Holy Ghost™ and several other
songs in the album “Money Talks.”
Both the song and the album were
hits. adding impetus to their touring
demands.

The Bar-Kays continue to book
approximately 100 dates annually
and often work with three other acts
on the same bill. Their last our
package consisted of Cameo. Switch
and Zapp.

“With the economy the way itis.”
savs James Mason, the Bar-Kays’
business manager. “we like 0 give
people as much as possible for their
money. Also. it's nice when everv-
bodv’s working.”

Mason says most citics are eager
for the Bur-Kays to come to town be-

chased from

cause “the guvs will spend some time
in the community. taking part in
what is important to the people
there. like working with a youth
group. visiting a hospital or getting
involved in a political way.”

The Bar'Kavs™ attitude of giving
something back to the industry from
which they have received so much
has led them o branch out and
found Unisound Productions with
their producer Allen A. Jones.

Their first signee Kwick. formerly
the Newcomers who served as
backup vocalists at Stax. charted
with its first two records tor EMI/
America. Ebonce Webb, the second
act signed. is recording an atbum at
Ardent for Capitol.

o Continued from puge 41

again we have all been talking to
other management firms to see if
there are some things that we
haven't done that mavbe we should
be doing. We possibly will hire one
(management company) as a con-
sultant”” he adds.

*x  x X

Evervone does not make a lot of

moncy and move to niore expensive
neighborhoods. When the Mighty
Clouds of Joy recently appeared on
the “"Mike Douglas Show™ Johnny
Martin, a member of the group. re-
vealed that he continues to live in
the same neighborhood he lived in
when the group was formed more
than two decades ago.

Said Martin: “There’s a reason for
that. I belong there. That's where |
come from. I was a voung ghetto kid
who made itand | tell the voung kids
in the neighborhood that there’s
room for them at the top too. I live in
Southeast L.A. It's a terrible corner
in that neighborhood but t tike it. 1
like the people and can relate 10
them because I know where they're
coming from. | know the problems
and the situation.”

Asked if anyone in his neighbor-
hood gives him a bad time. he said.
“They don't. They respect me cause
I'm a Mightv Cloud. I can always

~_ Counterpoint

say. hey. I'm from here just like you
and I'm successtul.” ™
*x  x  x

The  Brotherhood Crusade’s
Smokey Robinson Tribute Concert
has been pushed from Saturdav (31)
to March 19.

According to Crusade. the con-
cert/tribute has been rescheduled
due 1o requests from recording art-
Ists wanting to partieipate in the
event. Many of these performers will
be on the road Saturday (31) and
therefore unabhle o attend.

The artists originally scheduled to
attend will pcrtorm March 19. They
are Jermaine Jackson, the Tempta-
tions, Teena Marie, Switch and Jose

Feliciano.
*  x

Spring Records is rush-releasing a
I2-inch version of Millie Jackson’s
“I Had To Say It” for promotional
use at stations and clubs. One side of
the disk contains the uncensored
version for radio. Also tor radio is a
seven-inch version. No commercial
single 1s planned. The single is the
title track from her latest LP.

* * *

Is Stevie Wonder talking to Bar-
bra Streisand about producing her
next atbum?

* * *

Remember ... we're in communi-

cations, so let’s communicate.
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E These are best selling middie-of-the-road singles compiled from
- a2 radio station air play listed in rank order.
I % s
xE X g
2 v 8 . . . .
E 83 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
N1 2| n THE WINNER TAXES IT ALL
Abba, Atlantic 37222 (Artwork/Polar, ASCAP)
2 1 13 | LOVE A RAINY NIGHT
Eddie Rabbitt, Elektra 47066 (Debdave/Briarpatch, BMI)
5 L] THE TIDE IS HIGH
Blondie, Chrysalis 2465 (Gemrod, BMI)
4 4 12 | MADE IT THROUGH THE RAIN
Barry Manilow, Arista 0566 (Unichappell, BMI)
ﬁk 7 9 9705
Dolly Parton, RCA 12133 (velvet Apple/Fox Fanfare, BMI)
% 8| 12 KILLIN' TIME
Fred Knoblock & Susan Anton, Scotti Brothers 609 (Atlantic)
(Flowering Stone, ASCAP)
f( 11/ 11|  SMOKEY MOUNTAIK RAIN
Ronnie Milsap, RCA 12084 (Pi-Gem, BMI)
| 9| 9| v Momers eves
Bette Midter, Atlantic 3771 (Almo/Only Child/Mel-Dav, ASCAP)
o 10| 8|  same o LANs svae
Dan Fogelberg, Full Moon 19-50061 (CBS) Hickory Grove/April, ASCAP)
6| 3| CcRnG
Don McLean, Millennium 11799 (RCA) (Acuff Rose, BM1)
ol 3| 8| veY mneTERw
Steely Dan, MCA 41036 (Zeon/Freejunket, ASCAP)
S| 15| 3| woman
John Lennon, Geffen 49644 (Warner Bros.), (Lenono, BMI)
Al 19 4| AUTnE W Lov
Cliff Richard, EMI-America 8068 (ATV, BMI)
(7| 8| wsssun
Boz Scaggs, Columbia 11-11406 (Hudmar, ASCAP)
15 3 15 LOVE ON THE ROCKS
Neil Diamond, Capitol 4939 (Stonebridge/EMA-Suisse, ASCAP)
16 6 15 EVERY WOMAN IN THE WORLD
Air Supply, Arista 0564 (Pendulum/Unichappell, BMI)
Dol 0| 2| wewo acaw
Neil Diamond, Capitol 14960 (Stonebridge, ASCAP)
O|ffy{ 21| 4| SeveN BiDGES ROAD
0<: Eagles. Asylum 47100 (Elektra) (Irving, BMI)
le) 19 18 14 IT'S MY TURN
o Diana Ross, Motown 1496 (Colgems-EMI/Prince St., ASCAP/Unichappell/Begonia
- Melodies, BMI)
2| 4| 16 SUDDENLY
m Olivia Newton-John/CIiff Richard, MCA 51007 (John Farrar, BMI)
—| 21 12 15 GUILTY
8 Barbra Streisand & Barry Gibb, Columbia 11-11390 (Stigwood/Unichappell, BMI)
—| 2 2 12 FOOL THAT | AM
Ny Rita Coolidge, A&M 2881 (Unichappell/Begonia Melodies, Fedora, BMI)
> B|2| B MORE THAN | CAN SAY
o Leo Sayer, Warner Bros. 49565 (Warner-Tamerlane, BMI)
<< 3|1 STARTING OVER
2 John Lennon, Geffen 43604 (Warner Bros.) (Lenono, BMI)
@ u| u EASY LOVE
e0]
L
w

13

17
15

13

Dionne Warwick, Arista 0572 (Cotton Pickin', ASCAP/Hobby Horse, BMI)
WHAT KIND OF FOOL

Barbra Streisand & Barry Gibb, Columbia 11-11430 (Stigwood/Unichappell, BMI)
SEASONS

Charles Fox, Handshake 85307 (Live/Charles Fox, BMI)

| AIN'T GONNA STAND FOR IT

Stevie Wonder. Tamla 54320 (Motown) (Jobete/Black Bull, BMI)

TIME S TIME

Andy Gibb, RSO 1059 (Stigwood/Unichappell, BMI)

TOGETHER

Tierra, Boardwalk 5720 (CBS) (Mighty Three, BMI)

DARE TO DREAM AGAIN

Phil Everly, Curb/CBS 5401 (Everly And Sons, BMI)

SOMEBODY'S KNOCKIN’

Terri Gibbs, MCA 41309 (Chiplin/Tri-Chappell, ASCAP/SESAC)

NEVER BE THE SAME

Christopher Cross, Warner Bros. 49580 (Pop'N'Roll, ASCAP)

GOODBYE MARIE

Bobby Goldsboro, CBS/Curb 5400 (Music City, ASCAP/Combine, BMI)
WYNKEN BLYNKEN AND NOD

The Doobie Brothers, Sesame Street 49642 (Warner Bros.) (Silkie, BMI)
ONE STEP CLOSER

The Doobie Brothers, Warner Bros. 49622 (Noodle Tunes/No Aff/Long Tooth,
BMI/Rare Blue/Carlooney Tunes, ASCAP)

CAFE AMORE

Soyro Gyra, MCA 51035 (Harlem/Crosseyed Bear, BM1)

LADY @

Kenny Rogers, Liberty 1380 (Brockman, ASCAP)

SEND A LITTLE LOVE MY WAY

Stephen Bishop, Warner Bros., 49595 (Stephen Bishop. BMI)

THE BEST OF TIMES

Styx, A&M 2300 (Almo, ASCAP)

WOMAN IN LOVE @

Barbra Streisand, Columbia 1-11364 (Stigwood/Unichappell, BMI)
DREAMER

The Association, Elektra 47094 (Rockslam/Bug, BMI)

TELL T UKE IT IS

Heart, Epic 19-50850 (Conrad/Orlap, BMI)

WHEN

Perry Como, RCA 12088 (United Artists/Roncom, ASCAP)

FLY AWAY

Peter Allen, A&M 22885 (Irving/Woolnough/Unichappell/Begonia Melodies/
Foster Frees, BMI)

I'M ME AGAIN

Connie Francis, MGM 14853 (Polydor) (Ragtime, ASCAP)

PART OF ME, PART OF YOU

England Dan, John Ford Coley, MCA 51027 (Rightsong/Landers-Roberts, BMI)
PERFECT FOOL

Debby Boone, Warner/Curb 49652 (Rightwater/Strawberry Patch, BMI)
You

Earth Wind & Fire, ARC/Columbia 11-11407 (Saggifire/Rutland Road/Almo,
ASCAP/Foster Frees/Irving, BMI)

| BELIEVE IN YOU

Don Williams, MCA 41304 (Cook House, BMI)

# Stars are awarded to those products showing greatest airplay strength. v Superstars are awarded to those

products sh

upward t on the current week’s chart (Prime Movers). ® Recording Industry

Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America
seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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H'wood Bowl
Firming Up
60th Season

LOS ANGELES-The 60th sca-
son of Hollywood Bowl summer
concerts begins July 7 with “the most
impressive roster of distinguished
conductors and soloists and the most
exciting programming I have put to-
gether in the 12 vears that I've had
the responsibility for the Los An-
geles Philharmonic™s summer
home.”

So says Ernest Fleischmann. gen-
eral director. in listing the 1981 Bowl
attracuons.

Conductors include Carlo Maria
Giulini. Myung-Whung Chung. Zu-
bin Mechta, Erich Leinsdorf, Mi-
chacl Tilson Thomas. Edo de Waart,
Jesus Lopez-Cobos. John Williams
and Kart Richter.

Violin virtuost will get the big plav
this summer as guest soloists.
Booked are Perlman. Stern. Zuker-
man. Chung and Cho-Liang Lin.
Other instrumentalists  firmed in-
clude Emanuel Ax. Ilana Vered.
Lynn Harrell, flute players Galway
and Rampal. oboist Heinz Holliger
and singers Sherrill Milnes. Nicolui
Gedda. Florence Quivar and Leona
Mitchell.

“Well also have a juzz series.”
says Fleischmann. “but not all con-
tracts are signed yet. George Shear-
ing will perform for the first time
with our Phitharmonic.”

Forty subscription concerts are
scheduled, extending through Sept.
12.

‘Scintillae’ Wins
St. Paul Prize

ST. PAUL. Minn. - The St Paul
Chamber Orchestra, Pinchas Zuker-
man. music director, has announced
the winning work of its 1980 Annual
Composers Competition as “Scin-
tillac™ by Stanley AL unicelli of Salt
Lake City. Funicelli wins $2.500
cash and his composition will be
premiered by the SPCO. “Scintillae™
is described as “a work in four move-
ments which ruminates on the con-
text of creation.™

LA.’S KFAC-AM
Kicks Off Talk Show

LOS ANGELES—Classical sta-
tion KFAC-AM here will maugu-
ratea “new experience™ in the classi-
cal format with the Feb. 2 debut of 4
daily one-hour telephone talk show
on the arts.

The “KFAC Artsline.” heard
Monday through Friday from 11
a.m.-12 noon. invites listeners to talk
about the arts.

Doug Ordunio will host, with his
first guest being Martin Bernheimer,
music critic of the Los Angeles
Times.

Musicians Interviewed

CHICAGO —First Chair.” a lo-
week WFEMT-FM series featuring
interviews with principal players of
the Chicago Symphony. debuted on
“Interlake’s Profiles™ in January.
“Profiles™ has highlighted promi-
nent mwusicians and ensembles for
several years. including local and
visiting arusts.

The final broadcast installment
will spotlight music director Sir
Georg Solu.

www.americanradiohistorv.com

Classical

NEW CREATION—Bass-baritone Dietrich Fischer-Dieskau, teft, and conduc-

tor Neville Marriner, flank producer Erik Smith, as they check a point in the

score during playbacks of Philips’ new recording of Haydn’s ‘‘Creation.” Or-

chestra and chorus are those of the Academy of St. Martin-in-the-Fields. Ai-
bum is due out shortly.

FOR TELARC

Serkin To Make Digital
Beethoven Concerto LPs

By ALLAN PENCHANSKY

CHICAGO Rudelf Serkin s
having another go at the Beethoven
piano concertos—and this time in
digital.

The pianist. who will be 78 in
March. capped recent performances
of the Beethoven “Emperor™ Con-
certo in Boston with a recording for
Telare Records. The Jan. 24 and 26

sessions launch a two-vear project of

recording all five concertos with
Seiji Ozawa leading the Boston
Symphony.

Serkin's move o Telare for the
recording points up the continuing
break-down of artist exclusivity in
the classical side of the business.

Telare said it plans to issue the
cvcle singly on five LPs o be fol-
lowed by o deluxe boxed cdition.
Telarc’s $17.98 list Teldee-pressed
disks are disiributed by Audio-
Technica.

The Telare sessions are the first
digital recordings by one of the cen-
tury’s most highly regarded inter-
preters of the German keyboard lit-
crature including Schubert. Bee-
thoven and Brahms.

Serkin has twice hefore recorded
the Becthoven cycle in its entirety. in
mono and stereo. Since arriving in

the U.S. in the late 1930s the pianist
has recorded exclusively for CBS
Records.

At CBS Masterworks. spokes-
woman Susan Koscis said the com-
pany is continuing to discuss proj-
ects with the artist. “This doesn’t
mean therc isn’t a continuing dialog
between Serkin and CBS.” Koscis
explains.

Telarc’s Jack Renner pointed out
that it would be the pianist’s first
taping of all tive concerti in stereo
with one orchestra. I10’s also Serkin's
fourth recording of the Fifth Con-
certo. “Emperor.”

Beethoven’s Fifth Svmphony and
“Egmont” Overture also were taped
during the three sessions. The pro-
ducer was Telare's Robert Woods.

Renncer. president and chief engi-
neer. added that the company ex-
pects to record more purely orches-
tral material in Boston in 1981.

‘River’ Premiering

ST. PAUL. Minn. -The world
premiere of Conrad Susa’s opera
“Black River™inits 1981 version will
be given Feb. 2127 and 28 by the
Minncsota Opera.

~ (ossicalNotes |

Yehudi Manuhin’s Feb. 22 Carnegie Hall reci-
tal is dedicated to the memory of Hephzibah
Menuhin Hauser, the violinist's sister who died
on Jan. 2. Hephzibah Menuhin, a pianist, began
performing as a child in the 1920s, and brother
and sister were frequent partners in concerts
and recordings. . . Pianist Eugene List recorded
“Rhapsody In Blue" for Telarc Records, replac.
ing flu-stricken William Boicom. The recent tap-
ing was with Erich Kunzel and the Cincinnati
Symphony. ... Philips’ first digital Concertge-
bouw Orchestra recording will be the
Tchaikovsky “Romeo And Juliet” and “Fran
cesca Da Rimini," conducted by Edo de Waart, a
February release.

Boston Symphony concertmaster and assist-
ant conductor Joseph Silverstein, on his ap
pointment as principal guest conductor of the
Baltimore Symphony Orchestra for two seasons
beginning 1981-82, commented, “| am de-
lighted to be associated with the BSO North and
the BSO South.” Silverstein will direct three
concerts per season at the southern post. . ..
And at BSO North, Saiji 0zawa recently directed

two world premieres: Theodore Antoniou’s can
tata “Circle Of Thanatos And Genesis” and Paul
Chihara's Saxophone Concerto (Harvey Pittel
soloist).

Another recent premiere is John Williams’
Violin Concerto. It was presented Thursday (29)
by the St. Louis Symphony conducted by Leon-
ard Slatkin with soloist Mark Pleshanov. The
work was wntten in 1974 and dedicated to the
Boston Pops conductor’s late wife. New Yorkers
will be able to hear the performances Friday (6)
at Carnegie Hall as part of the orchestra's East
Coast tour program.

The State Univ. of New York at Stony Brook
will sponsor the first annual Bach Aria Festival
and Institute, June 22 through July 5. In resi
dence will be the Bach Aria Group whose mem-
bers include soprano Susan Daveny Wyner, con
tralto Janice Taylor, tenor Seth McCoy, bass
Thomas Paul, oboist Ronald Resemen, keyboard-
ist Yehudi Wyner, cellist Timothy Eddy, violinist
James Buswell and flutist and music director
Samuel Baron.

ALAN PENCHANSKY
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General News
BROADWAY REVIEW

Publishing

FEBRUARY 7, 1981 BILLBOARD

IN 8 CATEGORIES

36 Titles Vying For
NMPA Song Awards

NEW YORK —Thirty-six songs in
cight categories have been nomi-
nated for the second annual Na-
tional Music Publishers” Assn. Song
Awards. Winners, including a song
of the vear culled from category
nominations. will be revealed March
[0 at the Beverly Hilton Hotel in
Beverly Hills, Calif.,

The categories are pop. r&b.
country. easy listening. movie.
Broadway. Latin and gospel.

Pop: “Another Onc Bites The
Dust™ by John Richard Deuacon
(Quecen Music. Ltd.): Do That One
More Time™ by Toni Tennille
(Moonlight & Magnolias): “Escape™
by Rupert Holmes (Warner Bros./
The Holmes Line of Music): “It's
Still Rock 'n” Roll To Me™ by Billy
Joel (Impulsive/April)y: (ld\/ b\
Lioncel B. Richie Jr. (Brockmun Mu-
sic): “One In A Million™ by Sam
Dees (Irving): “Sailing™ bv Christo-
pher Cross (Pop *n” Roll).

R&B: “Master Blaster™ & “Let's
Get Serious™ by Stevie Wonder (Jo-
bete/Black Bully: “Funkvtown™ by
Steven Greenberg (Rick/Steve
Greenberg): and “Upside Down™ by
Bernard Edwards & Nile Rodgers
(Chic).

Country: “Broken Hearted Me™
by Randy Goodrum (Chappell/
Sailmaker): “Could 1 Have This
Dance™ by Wavland Holvfield and
Bob Housc (Vogue/Maplehill/On-
hisown): “Coward Of The Country™
by Roger Bowling & Billv Edd
Wheeler (Roger Bowling/Sleepy
Hollow): “Help Me Make It

GANT FORMS
OWN FIRM

NASHVILLE—-A month after
lecaving Tree International o form
his own companv. preducer/pub-
lisher Don Gant has opened Don
Gant Enterprises. The new publish-
ing venture will house OId Friends
Music and Golden Bridge Music.
and marks Gant's fulltime entry into
solo publishing.

Joining Gant in the firm are Chris
Dodson as professional manager
and Kathy Lee as administrative as-
sistant handling accounting and
copyrights, Both formerly worked at
Tree. Supervising the company’s
tape library will be Jimmy Gunn.

Gant is a 20-year veteran of the
music business. Over the vears. he
has produced artists such as Roy Or-
bison. Mickey Newburv. Sue
Thompson, Don Gibson. Roy Acuff
and the Newbeats during his tenure
at Acuff-Rose. He later moved to
ABC Records in Nashville where he
produced Ferlin Hushkv. Lefty Friz-
zell and Jimmy Buffetl. as well as
discovering the talents of Delbert
McClinton and the Amazing
Rhythm Aces.

Gant served as senior vice presi-
dent of Tree International for five
vears prior to this new move to his
own company. While at Tree. Gant
signed on songwriters Sonny
Throckmorton and Don Cook. as
well as working in the studio with
Tree staffers Bobby Braddock. Rafe
VanHoy. Billy Earl McClelland and
Rock Killough. among others.

Don Gant Enterprises is located at
1225 16th Ave. South. P.O. Box
121076, Nashville. Tenn. 37212,
Telephone: (615) 329-0490.

KIP KIRBY

Through The Night™ by Kris Kris-
tofterson (Combine): “Looking For
Love™ by Wanda Mallett/Patti
Rvan/Bob Morrison (Southern
Nights) and “Old Flames Cant
Hold A Candle To You™ by Pebe Se-
bert & Hugh Moffatt (Rightsong).

Easy Listening: “Deja Vu™ by
Isaac Hayes & Adrienne Anderson
(Rightsongs): “She’s Out Of My
Life” by Tom Bahler (Fiddleback/
Peso/Kidada): “Woman In Love”
by Barry & Robin Gibb (Stigwood
()rﬂdm/ulmn/( happell): “Septem-
er Morn™ by Neil Diamond & Gil-
bert Becaud  (Stonebridge/EMA-
Suisse): "Driving My LHCA\MI\ by
Eddie Rabbitt. David Malloy &
Even Stevens (DebDave/
Briarpatch).

Movie: “Call Me™ by Debby
Harry & Giorgio Moroder (Ensign/
Rare Blue): "Fame™ by Michael
Gore (MGM Music): "Ity Mv
Turn™ by Carole Baver Sager & Mi-
chael Masser (Umglmppgll/Bei_onm
Melodies /7 Princestrect 7/ Colgems-
EMI): “The Devil Went Down To
Georgia™ by Charlie Danicls. Tom
Crain. Fred Edwards. Taz De-
Gregorio(Hat Band): “The Rose™ by
Charliec Havward. James W. Mar-
shall & Amanda McBroom (Fox
Fanfarc).

Broadway: “Best In The World™
by Jerrv Herman (Jewel): It All
Comes Out Of The Piano™ by Dick
Vosburgh & Frank Lazarus (Re-
gent): “The Colors Of My Life™ by
Cy Coleman & Michael Stewart
(Notable).

Gospel: “How Great Thou Art”
by Stuart Hine (Manna) and “This
Is Your Day™ by Cassietta George &
Charles Barnett (Audio Arts).

% B R e B -
UA Music's
- Earnings :
“Jump 32% °

NEW YORK-—United Artists
Music says it experienced its best
profit picture (o date in 1980, with
carnings 32% over 1979 and 62%
better than 1978.

“This consistent growth.™ cites
Harold Seider. president. “is reflec-
tive of the steps taken to maximize
the exploitation of our catalog and
our ongoing development of ancil-
lary copyright uses.”

According to Jimmy Gilmer. vice
president of the professional divi-
sion. exploitation of copvrights in
the contemporary. pop and country
arcas produud the heaviest flow of
recordings in many years.

“The shifling over.” Gilmer re-
ports. “of a scgment of record buvers
Lo pop-country/countrv-pop songs
seems o have sparked an cven
broader use of UA songs with mul-
tiple cuts in albums.” including re-
leases by Kenny Rogers. Ronnie
Milsap. (r\sldl (m\IL Mickey Gil-
ley. Fred Knoblock. Charlic Daniels
Debby Boone. Dr. Hook and Rich-
ard Leigh. among others.

Victor Guder. vice president of
the standard department. savs the
most “cncouraging” development in
thisarea in 1980 was the “substantial
increase™ in the uses of individual
UA songs in motion pictures. Partic-
ularly heavy usage in films came
from “Xanadu.” with ELO songs.
“The Idolmaker.™ with a score and
songs by Jeff Barry and Ry Cooder's
“The Long Riders™ score.

The publisher registered chart sin-
gles by Cliff Richard. Fred Kno-
block. Jerry Lee Lewis. Randy Meis-
ner. Crystal Gavle and Frank
Sinatra.

Movie Composers Share
Experiences At Workshop

By VICKI PIPKIN

LOS ANGELES—"T wish it was
around when I started in 1947, It
would've saved me a lot of time.”
savs George Duning. The composer-
conductor. whose credits number
more than 200 films. including
“Bell. Book And Candle.” “Picnic™
and “From Here To Eternity.” was
speaking of the ASCAP West Coast
film scoring workshop held recently
at Tony Bill's Market Street Studio
in Venice. Calif.

From a field of about 65 appli-
cants. ASCAP sclected 35 1o attend
the free event. sponsorored by the
ASCAP Foundation (Billboard.
Nov. 22. 1980).

“Participants were able to act
their questions about the business
answered by the best in the busi-
ness.” savs Duning. He moderated
the cight-week session. which ended
Jan. 27 and “is counting on the
workshop to be ongoing.”

Panclists included John Addison.
Fred Karlin. Bill Conti. David Rose.
David Shire. John Mandel. Pat Wil-
liams, John Cacavas. Ralph Burns.
Alan and Marilvn Bergman. Henry
Mancini. Lalo Schifrin. Chdrlu Fox.
Jerry Immel. Gerald Fried. Fred
Steiner. David and Jerry Zucker and
Elmer Bernstein.

The pros discussed their careers
and experiences in the field.

David and Jerry Zucker brought
film clips. cuts of the soundtrach and
video cassettes of “Airplane” to the
mechanics and tool scoring session.

The recording. dubbing and mix-
ing session was conducted at Robert
Altman’s Lion’s Gate studio. which
donated a print of “M*A*S*H. "
while Alan and Marilvn Bergman
brought in film clips of “The Way
We Were™ for the session on adapta-
tions. musicals. main titles and vari-
ey,

Of film scoring. Duning savs.
“You learn by doing. observing, lis-
tening and absorbing the tech-
nigques. 1 emphasized that 1o the
participants.

“Regardless of college study . a tal-
ented musician still needs o have a
feel for the dramatic flavor of the
film. He nceds to know where to put
music and in the case of adaptations.
the composer needs to know what to
do with other people’s musie.™

According to Duning, “there’s a
movement back to legitimate dra-
matic scoring. A better trend 1 see
now is the use of such talents as Alan
and Marilvn Bergman for title
songs. They make them a definite
part of the film.”

Karen Sherry, ASCAP director of
public relations, conceived the
workshop and savs it works because
“composers feel more comfortable
in that type of setting. Thev're with
their colleagues and are not locked
in a onc-on-one situation with an as-
piring composer.”

Other workshops in jazz. svm-
phonic and gospel music are
planned by ASCAP for this vear.

www americanradiohistorv.com

Forgettable Music Hurts
‘Shakespeare’s Cabaret’

NEW YORK —The idea of merg-
ing the poetry of William Shake-
speare with original music to create a
Broadway musical is intriguing. The
idea is full of challenge. it connotes
limitless possibilities and cven be-
fore the end result is seen the appe-
tite of the potential audience is
whetted.

“Shakespeare’s Cabaret™ at the
off-Broadway (on Broadwav) Bijou
Theatre is the culmination of just
such an idea. but while it is a pleas-
ing. well-staged. often funny eve-
ning of theater. it does not fullv live
up to expectation.

The project is the brainchild of
Lance Mulcahy. an ambitious Aus-
tralian who has written extensively
for regional theater. He has taken
bits and picces of Shakespeare’s Ivr-
ics which lend themselves to music.
from such productions as Othello.
Hamlet. King Lear. As You Like h.
Romeo & Juliet, Twelfth Night.
Merchant Of Venice and Midsum-

Billboard ®

mer Night's Dream. and set them to
a wide range of musical formats in-
cluding ballads. rock. country. funk
and jazz.

To pull the show together, award
winning dircctor John Driver (he di-
rected the highlv-acclaimed off-
Broadway show. “Scrambled Feet™),
has assembled a cast of plavers that
is personable. talented and enor-
mously energetic.

Yet unfortunately. the show is not
the palate-exciter one anticipates.
Part of the problem could be in the
fact that a mere mention of Shake-
speare connotes brilliance. and any-
thing less, especially in the eves of
the bard's disciples is viewed as sac-
rilege.

But the problem transcends
acsthetic arguments. A primary part
of it is created by Mulcahy's own
music. Although it shows great ver-
satility. it lacks both originality and
strength. It is very forgettable.

RADCLIFFE JOE

Survey For Week Ending 2/7/81

2 Hot Latin LPs

SAN ANTONIO (Pop) |

[ This TITLE—Artist, Label &
Weeh | Number (Distvibuting Label)

f 1| VICENTE FERNANDEZ
15 grandes exitos Telediscos CBS 20422

2 | CARLOSY JOSE
El chubasco TH 2099

3 | ESTRELLAS DE ORO
Vol 3 Telediscos 1013

4 | CAMILO SESTO

| 15 exitos mas grandes Telediscos 1011

5 | LOS DOS GILBERTOS

| Por una mala mujer Hacienda 7930

6  GRUPQ PALOMA
Mexico Argentina 1001

7 | JOSELUIS RODRIGUEZ

Atrevete TH 2095
8 | EMMANUEL
Intinemente Arcano 3535
9 | GRUPO MAZZ
Class Cara 023

10 LUPITA D’ALESIO

Inocente pobre amiga Orfeon 16044

11 | RUBEN NARANJO
Sarape 1158

12 | RENACIMIENTO 74

Cuando quieras regresar Ramex 1058

13 | CHELO

Puros boleros, Musart 1790

14 JULIO IGLESIAS
Hey CBS 50302

15 | RIGO TOVAR
| Con mariachi Vol 2 Profono 3034

16 | LOSTIGRES DEL NORTE
En la plaza garibaldi Fama 594

17 | RAMON AYALA

Pistoleros famosos Fredy 1185

18  JUAN GABRIEL
Recuerdos Pronto 1076

19 | ROBERTO CARLOS
Grandes exitos CBS 12303

20 | LITTLEJOE
Top talents 001

21 | LOS CADETES DE LINARES

Pistoleros famosos Ramex 1050

22 | JOSELUIS RODRIGUEZ
Una cancion de Espana TH 2021

23 | LOSHUMILDES

Mas de lo que merecias Fama 595

24 ' JUAN GABRIEL

Con mariachi Pronto 1080

25 | RAMON AYALA

| Mas musica brava Fredy 1178

NEW YORK (Salsa)

This TITLE-Artist, Label &

Week Number (Distributing Label)

1 | EL CRAN COMBO
| Uity Combo 2018

2 | CELIA, JOHNNY & PETE
Vaya 90

3 | OSCARDE LEON
Alfrente de todos TH 2115

4 | CUCOBALOY Y LOS VERTUOSOS
Tiza Discolor 30020

5 | CONJUNTO CLASICO

Felicitaciones Lo mejor 802

WILLIE ROSARIO
El de a 20 de Willie TH 2103

7 | ORQUESTA LA TERRIFICA

Casa pobre casa grande Artomax 623

8  BOBBY VALENTIN
Bronco 114

9 | RAY BARRETO

Fuerza gigante Fania 579

10 | LALO RODRIGUEZ

Simplemente Lato Tierrazo 002

11 | HECTOR LAVOE
Ef sabio Fania 558

12 | JOHNNY VENTURA

Yo soy el merengue Combo 2016

13 | SANTIAGO CERON
Tumbando puertas Salsa 722

14 | ANDY MONTANEZ

o

Salsa con cache LAD 341

15 | ORQUESTA NOVEL
Fama 585

16 | CONJUNTO QUISQUELLA
Liznel 1394

17 | RUBEN BLADES

Maestra vida la Parte Fama 576

18 BOBBY CRUZ & RICHIE REY
Vaya 91

FANIA ALL STARS

Commitment Fania 564

20 | CONJUNTO QUISQUELLA
Audiorama 703

21 | TITO PUENTE
Dancemania 80 Tico 1439

22 | ORQUESTATIERRA NEGRA

Por el color de tu piel Borinquen 1408

23 | PAQUITO GUZMAN
Dedicado a esa mujer L D 349

24 | LUIS RAMIREZ
Cotique 1104

25 | HENRY FIOL
Fe esperanza y caridad SAR 1012

19
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NARMCONVENTION 81

APRIL 11-15, 1981 — HOLLYWOOD, FLORIDA

NARM follows the sun to Florida for its convention in 1981. PLAN
TO BE THERE! At the Convention? Yes! But more important, PLAN
TO BE THERE when your industry emerges from the economic
doldrums of the recent past into the warm sunshine of the
future. PLAN TO BE THERE in 1982 and 1985, and 1989, when the
planning you do today makes you an integral and successful part
of that future.

PLAN TO BE THERE when advances in audio technology give this
industry a product of superior quality and worth undreamed of
in the past.

PLAN TO BE THERE when home video entertainment merges
with home audio entertainment into one synthesized leisure
time business.

PLAN TO BE THERE when creative tape packaging revoluti(_)nizes
the merchandising of cassettes, the fastest growing of all indus-
try product,

PLAN TO BE THERE as bar coding of all records and tapes leads
the way to professional effective inventory management.

AND PLAN TO BE THERE to reap the true benefits of the “Give the
Gift of Music” campaign, through increased sales of records and
tapes, as the consumer no longer sees giving the gift of music as
a revolutionary new concept, but embraces it as part of a daily
accepted, ingrained buying pattern.

PLAN TO BE THERE at the exciting 1981 Convention Business Ses-
sions! They will deal with planning for the opportunities ahead.

PLAN TO BE THERE when experts in dozens of fields of endeavor,

examine, analyze and help you PLAN TO BE THERE, in the exciting
future of the 1980's.

The energy and warmth of the Southern sun symbolizes the
strength and optimism which guides the 1981 NARM Convention.

PLAN TO BE THERE!

FOR REGISTRATION INFORMATION CONTACT

l ' JADM INC. J 1060 KINGS HIGHWAY NORTH B CHERRY HILL, N.J. 08034 I (609) 795-5555

www.americanradiohistorv.com
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Disco Business

N.Y. Pools: Altered After Storm

Change Image To Show They’re Viable For Promos

NEW YORK —Faced with the so-
bering reality of drastic cutbacks in
free promotional products, sweeping
personnel changes and department
modifications at the record labels,
and the uncertain financial outlook
of clubs that cannot or will not mod-
ity their formats to meet changing
tastes. New York-based disco record
pools are no longer bickering. but
are concentrating on developing
new ways of making their operations
viable enough to meet the long-
range challenges of the industry.

As Eddie Rivera. head of the In-
ternational Disco Record Center
(IDRC) points out, “We must put
aside our differences and work to-
gether. There is still much potential
for progress and success if we stick
together.”

Rivera’s IDRC was hard-hit by
the upheavals that buffeted the dis-
cotheque industry in 1980. Many
record labels stopped servicing him
with product. He was forced. in
sweeping economic moves. (o slice
125 spinners off his 350-member
roster, and to further stay alive he
had to jack his monthly fees up to
$35 from $25.

Rivera admits that it was during
this turbulent period that the full re-
alization of the necd for meaningful
reorganization and inter-pool unity
impacted on him.

Rivera. who, prior to this difficult
period, had been experimenting
with promotional aids over and
above audience reaction in clubs,
and record movement feedback
sheets required by participating
record labels, began intensifying his
efforts in this area.

In 1980, working closely with
WKTU-FM and the City of New
York on its *I Love N.Y.” cleanup
program. the IDRC sponsored sev-
eral successful concerts at street
fairs. block associations and schools.
using live artists provided by partici-
pating record labels. That program
was so successful that it has carried
over into 1981. and the series gets
underway this year with a concert,
Feb. 25. at Hunter College, N.Y.

The IDRC is also making its
4.000-square-foot downtown loft of-
fice available to record companies
for the promotion of its artists; is
continuing its promotional lim-
ousine tours in which Rivera takes
visiting recording artists around to
city clubs; and has installed an in-
stant feedback committee comprised
of 25 deejays, to whom record com-
pany people are encouraged to bring
their master tapes and test pressings
for instant play and feedback on a
twice monthly basis.

Meanwhile. Rivera is in the proc-
ess of putting together a monthly tip
sheet for the industry. It will feature
new releases. tips of records with po-
tential, and other helpful hints for

By RADCLIFFE JOE

use by many segments of the disco
business.

Yet another project that is in the
works is a weekly training class for
deejays, a pet project of Rivera,
aimed at raising the professional
level of spinners in the city.

Helped by his efforts, Rivera has
been able to make his peace with
most of the record labels, and is once
more being provided with promo-
tional product from most of those

li)RC CITED—Keith Carlos right, De-Lite Records, presents Eddie Rivera of
the International Disco Record Center (IDRC) with a Platinum record of Kool
& The Gang's ‘“Ladies Night.”” The record commemorated the pool’s efforts

who deleted him from their list in
1980.

Howevecr. he still believes that the
system would work better if a system
was established under which the la-
bels would make promotional rec-
ords available to the pools ata nomi-
nal fee to the deejays. He feels that
this would help offset the high cost
for promotional product now ab-
sorbed by the labels. give an aura of

(Continued on page 52)

in helping to promote this top selling product. See separate story.

Pool Regroups,
Selects Director

NEW YORK-The 15-member
Virginia/D.C. Record Pool has re-
structured its organization, ap-

pointed Randall Plaxa as its director,

and established services to pool
members and participating record
companies.

The Virginia/D.C. Record Pool
services disco deejays in the Wash-
ington, D.C.. Richmond, Norfolk
and Virginia Beach, Va. It was origi-
nally headed by J. Butler who, ac-
cording to Plaxa, has moved on to
pursue new interests in concert pro-
motion.

Plaxa’s watchword for the reor-
ganization of the operation is “sur-
vival.” He states. “We must recog-
nize the business and economic
binds in which our industry as well
as the rest of the country is caught.
With this in mind, the Virginia/D.C.
Pool is prepared to help in any way
to keep the industry’s dance move-
ment alive.”

Plaxa promises that as part of its
reorganization the Virginia/D.C.
Pool will also expand its member-
ship roster to include about five of
the top spinners in the Baltimore,
Md., market.

‘TO STAY IN BUSINESS ~

Pools Push Their
Promotional Value

® Continued from page 10
of such services as audience re-
sponse and feedback on record ac-
tion to the labels.

Many have voluntarily expanded

Pool Expands,
Now Includes
Indie Promos

WASHINGTON, D.C.—Seem-
ingly Better Productions, one of the
leading black-oriented record pools
in the country. has expanded its op-
erations to include independent pro-
motions. according to Sundance.
head of the operation.

The move has brought the pool a
better rapport with participating
record labels, and assured it of a
more solid financial base.

The 100-member organization
serves the Washington/Baltimore
area. and according to Sundance.
the pool is now working closely with
major radio stations in the neighbor-
hood. an alliance that seemed al-
most impossible when the pool func-
tioned exclusively as a record
distribution center for disco deejays.

(Continued on page 53)

into broader areas of promotion,
and are now working more closely
with the record labels to promote
their artists and records in clubs,
record stores, and at radio stations.

Randall Plaxa, director of the Vir-
ginia/D.C. Record Pool. states, “The
watchword of our operation is ‘sur-
vival.” We must recognize the busi-
ness and economic binds in which
our industry. as well as the rest of the
country. is caught.”

His sentiments arc echoed by Ed-
die Rivera, head of the International
Disco Record Center (IDRC). He
urges the pools to put aside their dif-
ferences and work together. “There
is still much potential for progress
and success if we stick together,” he
states.

Joey Starz of the Connecticut
Record Pool discloses that his reor-
ganized operation is striving to pro-
vide “more efficient information
and feedback to participating record
companies.”

Scott Tuchman of the Southwest
Record Pool. which reorganized its
operations and boosted membership
dues, says, “If we don’t do what we
are doing now. we won’t be able to
stay in business much longer.”

A more detailed breakdown of
how the pools are coping with the
demand for change in their industry
is revealed in separate stories ap-
pearing in this section.

it does more..... lasts longer.....
and costs less than the competition

the new Clubman 1-5 - $299

HOT & NEW

12""—Biondie/Rapture & Call Me; Lime; Pure Energy;
Maurice Starr; Michael McGlolry; Hugh Masakela;
Charles Mann; One To One/Body Music; Pointer Sis-

ters; She/Easy Money; Wisdom; King Tut; Edwlin Starr;

Edwin Birdsong; Sylvla Stripland; Converslon; Final
Edition; Positive Force; Salazar; La Flavour; Rescue/

Love Project; Slave; Instant Funk; Fred Wesley; Wii-
ton Felder; Sylvester/Sell My Soul; Amy Bolton;
D.D. Sound; Vera; Dennls Dean; Tschal Prender;
Queen; Tlerra; Katmandu (remix); Carol Jiani;

Zebras.

LP's—Young & Co.; Strange Atfair; Three De-
grees; Lakeside; Rose Royce; James Brown;
Yarbrough & Peoples; Kwame; 80's Ladies;

Revelation; Tavares; Viola Wlis; Harlow;
Easy Going; T.S. Monk; Two Tons Of Fun;

Glbson Bros.; Partners; La Bionda; Stone

Clty Band; Ozone; Ce"one, Firefly;
Caprice.

‘NEW RECORDS DAILY’

Singles 1929-1980, over 100,000 tities in
stock, send $1.25 for catatog. Master

Charge & Visa. Call us for new imports.
NEW LOCATION

s DOWNSTAIRS RECORDS

THE %,
IIIS[:II 2
SOURCE *,

WE SHIP UPS WITHIN 24 hrs

20 West 43rd St, New York, N.Y.

10036 212/354-4684

Compare our new five input Clubman 1-5 with anything
the competition has to offer at even twice the price.
You get the same professional quality, low distortion
circuits that persuaded over 14,000 users to choose its
stablemates, the Clubman 1-1 and 1-1M. Now featuring
dual tone circuits for independant program and talkover
correction, this new Clubman 1-5 from Meteor repre
sents extraordinary value at $299. list. Get your hands
on the new Clubman 1-5 at your Meteor dealer or

complete the coupon for further details. t -
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165 Michael Drive, Syosset,New York 11791
Teiephone (516) 364-1900 Telex 96-1396

“I"d like some help with Lighting and Sound. *

:Name

I Address

51

advos11lg 1861 'L AHvNYg3d


www.americanradiohistory.com

52 ® ° ‘
Dlsco BUSIneSS Survey For Week Ending 2/7/81
sl Billboard
I oor 3 Copyright 1981. Billboard Publica-
° PY tions. Inc. No part of this publication
. may be reproduced. stored in a retrieval
|Sco Ix system. or transmitted. in any form or by
Isco o any means, electronic. mechanical,
/ photocopying. recording. or otherwise
By BARRY LEDERER - v \ M without the prior written permission of
NEW YORK—Atlantic Records has released Forlenza. Side one consists of funky rhythm : thelpubitoher
several albums that should find favor with both rockers such as “Here Comes That Girl Again” =P (o s R Ts | Lst | 7% :
disco and rock enthusiasts. The music of Kleer and "Strange Girl." The old Sam the Sham And week | weer | chot | TITLE(S), Artist, Label weeh | weei | cout| TITLE(S), Artist, Label
should show positive reaction not only in the the Pharaohs hit “Wooly Bully" is given a hard- i}( ] N
discos, but also on the charts in pop and r&b edged rock format with crafty synthesizer ef- 1] 9| YOU'RE TOO LATE~Fantasy—Pavillion L) 4 | 17| CROSS EYED AND PAINLESS/BORN UNDER PUNCHES/
. A . e " " " (12-inch) 428 6408 ONCE IN A LIFETIME—The Talking Heads —Sire
categories. This third album titled “License To fects added for additional punch. “Double Talk ﬁ el e T G R Mt s (LP) SRK 6095
AL e"ab"?sl the e i" P Wi“‘ka s more f"]‘"k"""’T"‘]t.ed and “IS"“" '"h“‘fd ":"g Elektra (LP) 6E 302 TR 1 w2 | 52| 10| PARTY IS THE SOLUTION-Floyd Beck—Precision
morning hours. This T
m(:ﬁ cqmlmerma soun_. unky an tsultry, rocky b0rt g hours. Thi k"wa release should fin ﬁ 4| 13| VOICES INSIDE MY HEAD/WHEN THE WORLD IS RUNNING (12-inch) 478 989{ B
and lyrical, aptly describe the variety of puts on est response in rock clubs. ) DOWN .. .—The Police—A&M (LP) SP 4831 58 | 12 | CHANGE/REQUIEM—Killing Joke—Malicious Damage/EG
the LP. Two of the dance floor movers include F_rom The Late Show in Norfolk, Va., deejay ﬁ 10 8 | RAPTURE/THE TIDE IS HIGH—Blondie— Chrysalis (12-inch) Import
“De Kleeer Thing” and “Get Tough.” “Running Daniel Tomasulo reports strong response from (LP) CHE 1290 54| 59 | 15| ENOLA GAY—Orchestral Manoeuvers in the Dark—Din Disc
Back To You" combines both instrumental and “Don't Stop The Music,” Yarbrough & People 5| 3| 15| CELEBRATION—Kool & the Gang—Delite A (7-inch Import
vocal shifts in a jazzy and rhythmic mid-tempo (Mercury);, “Feel The Power,” Image, (Musi (LP) DSR 9518 dRL 3 | LAWNCHAIRS—Our Daughter's Wedding—Design
pleaser. “Sipping And Kissing" and “Say You que); "Set Me Free,” 3 Degrees, (Disconet); and i% 7| 10 | 1 HEAR MUSIC IN THE STREETS/IN THE MIDDLE— (-inch) ODW 913
Love Me’" are moving baltads that should not be “Remember,” Vivian Vee (Launch). Unlimited Touch—Prelude (12-inch) PRLD 605 i 471 17)|F VUIEPFEEL THE FUNK—LaToya Jackson—Polydor
overlooked. Produced by Dennis King and Kleer, SAg| 13 | 22| TANTRATHE DOUBLE ALBUM-al cuts—Tantra—Importe/ | ) 10 1 G2 _ _
this album continues to demonstrate the 12 (LP) MP-310 | 82| 2 L e T ONE-—Michael McGloiry—
group's skillful versatility. B I s.t 8 5] 18 DIRT:L:)INB%—a;IA%ts—Prince—Warner % " 2| vour '[;:V: (L ""CP)
K VE—Lime—Prism
L russeis olte 9| 8| 18| LOVELY ONE/CAN YOU FEEL IT/WALK RIGHT NOW— (1Zinch) POS 403
Chrysalis Records had released a 10 minute The Jacksons—Epic (LP) FE 36424 59 14 RE“?E:)CEN;:S%_TM Reddings—Believe In A Dream
version of “Rapture” by Blondie. According to Of DJ Meet 10 9 | 16 | ALLMYLOVE-LAX —Prelude ﬁ . A
Roxy Myzal of the label this 12-inch-33% r.p.m. (12-inch) PRLD 604 68| 3 DMCF':niaE::E:”; FBZ%ZB'EMWUS—
duced by Michael Chapman, will i _The _ 11 | 11 | 14 | YOU OUGHT TO BE DANCIN'—People’s Choice-
ey b e, tc"gtad'" an BRUSSELSThe second DJ Casablanca (LP) NBLP 7246 61 43 [ 20 | T™HE wANDERER=all cuts—Donna Summer—Gefien (LP)
ddiional congs break as s an exended ver - Congress organized joinily by the She| 27| 3| CAN YOU HANDLE 11/Y0U GOT MY LOVE-Sharon Redd GHS 2000
sion of the ALP sefection. However, the disk will Belgische Disc Jockey Organisatie T e ~Sharon Redd— w " 7 | VOICES INSIGE MY HEAD—Common Sense—BC. Records
only be available as an import. Also new to the . ¢ Union P ionelle des (12-inch) BC 4008
label is a group called Lynx with a single titled dn-d th rofessione I3 6] 19 [ I'SAWAR/AHIA—Kano—Emergency )
“Your L group ! Sy dau Ballet g‘th tlh A Disc Jockeys has been held here. (LP/12:inch) EM 7505/EMS 6512 63 | 57 | 18 | SEABISCUIT IN THE FIFTH—Belinda West—Panorama
ouruove as well as Spandau a et with their Since the first meeting in Liege ﬁ? 19 5 | TS A LOVE THING=The Whispers_Solar (12-inch) JD 12095
ilngle ToCutA Loqg Story Short” from their LP two years ago, the major develop- (LP) BZL1-3578 64 | 64 3| WHEN THE SHIT HITS THE FAN—Master Boogies Song and
DU W0 o men( has been the growth of the 15 | 15 | 11 | GIVE ME A BREAK/REMEMBERVivien Vee—Launch Dance—West End (12:inch) 22131
Craig Kostich of Fusion Promotions is looking Flemish branch Fich ac- (12-inch) 1003 65 | 61 [ 19 | SHOOT YOUR BEST SHOT/IT DON'T HURT NO MORE—
forward to initial response from the Escalators e or 700 of e o o0 | || 2 | 5| Fuv oF rme/maxe HAT WOVE—Shalamar—sols Linda Cifford—Capitol (LP) ST 12131
LP on Unison/Jem Records. The group is newly- counts for 700 of the total 4. (LP) BXL1-3577 ﬁ 77| 3| BRING IT BACK—Taka Boom—JOC Records
formed and produced by Bust Jones who co- ~ Members. . . 17 | 17| 7| SEVME FREE~The Three Degrees—Ariola (LP) OL-1501/ AT e 19 ‘
*wrote all the songs with lead vocalist Richard Regional branches_ar_e belng.bmll Disconet Vol. 3/Prog. 11 (12-inch) 67 | 67 | 15 | ISIVIN-Jimmy “Bo” Horne—Sunshine Sound
up. and the next step is international ‘ 28 | 4| LETS DO m=Convertion—SAM QA s
cooperation. President Jean-Marie (12-inch) S-12336 68 | 55 | 18 | HOW LONG/TIGHT PAIR—Lipps Inc.—Casablanca
POOI S Altered Becker said interchange with the 19 12 | 10 | FANTASTIC VOYAGE—Lakeside—Solar (LP/12-inch) BXLI (LP) NBLP 7242
Hollandse Disc Jockey Organisatie 3720/YD 12130 691 69 ] 2 ;’;’V‘:::'_D;';gg”wglgu({glgogﬁf)sgg:’ng BACK
a ® Continued from page 51 in the Netherlands was planned. and 20 | 21 | 10 | SOUL/HEAVEN ABOVE ME/LET IT BE WHATEVER IT IS— - "
.. . . Frankie Valli~MCA/Curb (LP) 5134 ﬁ 80 2 | THE MAGNIFICENT SEVEN/LIGHTNING STRIKES (Not Once
& greaterlegitimacy to the pools’oper-  representatives of the European DJ 2 ONE : But Twice) /THE CALL UP—The Clash—Epic
o ations, and improve deejays appre-  Organisation (EDO) would be gath- 2 ' mSA:“eﬁfag':{z_?néhmg' &g“'salaza“'m“ (LP) E3x 37037
m ciation of the new products. ering in Brussels, the heart of Eu- <A 71| 71 | 3 | WHO SAID/CAN'T YOU SEE WHAT YOU DO TO ME—Isley
. . ; . 27l 29 8 BON BON VIE/CANDIDATE FOR LOVE~TS. Monk— ] p 3
o Rivera also feels that under the  rope.earlyin 1981. A deejays’ cham- m Mirage/Atlantc (LP/ 12:nch) 19281 NS R () B
@ proposed restructuring. record la- pionship will also take place for the 23| 23| 12 | WATCHING YOU/FEEL MY LOVE—Slave—Cotillion | 3 e ‘(’152[1‘“;')557'4"6 YOUR LOVING—Cecil Parker—TEC
% bels would gain greater respect for first time this year. (LP) SD 5224 5] @'l wib sern i out/aRe You ReabY FoR
& the pools and be more inclined to 24| 28 | 10 | HERE'S TO YOU—Skyy—Salsoul (LP/12-inch) Eschontment_RCA (13 10 12015
@ ' ; : SA 8537/56 339
M= githemiwithjtheinoperationsSie 2 . ?5:7 74| 4 | 19 | FASHION/ASHES TO ASHES—David Bowie—RCA
o Mmaintains that the concept of the Reg|ona| Disco B8 BUR’&%‘)‘%%[“;‘;&SSIGGD BandMercury (LP) AQL1 3647
o record pools is still the cheapest and ﬁ m THIGHS HIGH—-Tom Browne—Arista/GRP
< fastest way o promote records. and Charts Dropped i% By L% “NEP%BQVOR‘A"‘V et 2 () | (12-inch) GP 01
@ hopes that the labels never lose sight NEW YORK —In order to concen- 2 1 1l 5 passion—Rod Stewart—Warner ﬁ, Com o susr Bk VaO;JIﬁEL)F/TELL ME-Nightlife Uniimited—
E of this fact. ) . trate on broader research of the na- (LP) HS 3485 1 L AMEWRM\;AN GMESSister Sletaecotilh
L In (e five years of its cxiSience. ony| disco music scene. Billboard | | 3 BREAKING AND ENTERING/EASY MONEY-Dee O Starp Yy | MEICTIp | AL AMERICAN GIRLS-Sister Sledge-Cotlion
the as been cit /ith nine : ) P : amble~
]ld 4 lL 1' ted w R will cease to feature its regional 2 | 16 | 13| YOUR PLACE OR MINE.Quinela—Becket 12k 18| 79 [ 2| ROCK THE HOUSE (Part 1)—Elite—Dakar
gold and one p ahmum rec?rl SRO disco action charts. effective this is- BKS 012 ~Quineltz—Becket (12:nch) (12-inch) DK 101
1ts assistance in the successful pro- g0 A XTSI | BETCHA' CAN'T LOVE JUST ONE-Final Edition-VAP
motion of such artists and their rec- The Disco Top 100 Charts will o835 miﬁigf‘éﬁf&g}&'ﬁ)'ngjKﬁoaTs‘]b'/;ga;’2"13“ ﬁ | Records (12-inch) 19811
ords as Sylvester. Kool & the Gang. . 1 inie 10 report on all aspects of 21| 2| 8| 700 TIGHT—Con Funk Shun—Mercury ﬁ m | DEPEND OK YOU~The Two Tons—Fantasy/Honey
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Mason. the Casablanca “Starwars breakdowns available in-house. 32| 26 | 12 | FEELS LIKE 'M IN LOVE—Kelly Marie—Calibre ! 7| BOOGIE BODY LAND—Bar-Kays—Mercury (L)
album and Change. (12-inch) Import %
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LT
62 7 YOU DON'T KNOW LIKE | KNOW~Genty—Venture
FOR - - ‘
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(T-inchy Import 93 | 9 | 11 | ANYTIME OR PLACE—Azoto—Modulation
BOX LOTS 0 LY Rl NO RETURNS 44 | 42 | 17 | MASTER BLASTER-Stevie Wonder—Tamla (12-inch) Import
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47 | 37| 12 DANCING WITH MYSELF—Gen X—Chrysalis 971 97 8 | RAPP PAYBACK-James Brown—TK
(12-inch) Import (12-inch) TKD 452
48 | 45 | 8 | SOMETHING YA GOT MAKES ME HOT—EI Coco—AVI 98 14 { INDIA/PULSE/WE LOVE YOU,/FLOWERS—Psychedelic
(LP) 6082 Furs—Columbia (LP) NJC 36791
49 | 4 4 CHILL-OUT/SAVE THE LAST DANCE FOR ME—Free 9 10 | TOO MANY CREEPS—The Bush Tetras—
Expression—Vanguard (12-inch) SPY 39 99 (7-inch)
ﬁ 60 3 | DONT STOP THE MUSIC~Yarbrough & Peoples—Mercury 100 8 | SO YA WANNA BE A STAR—MTume—Epic
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636 11TH AVE. - NEW YORK CITY 10036
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Disco Business

Spinners’ Group Now A Business

Arizona Pool Contracts For Services, Boosts Dues

PHOENIX—Facing some harsh
economic realities, the Southwest
Record Pool is undergoing a meta-
morphosis that officials hope will
portend economic security and a re-
vitalized program. :

In the last few weeks, the Pool's
dues-paying members have been
transformed into contracting agents;
business procedures have been up-
graded: monthly fees have been in-
creased: and. if record companies
cooperate, the pool’s base of oper-
ations will expand from Arizona
into two neighboring states.

In short, the pool has changed
from a loosely organized association
into a full-time business.

At least this is the view of official
Scott Tuchman, who cautions, “If
we don't do what we are doing now.
we_won’t be able to stay in business
much longer. We have to do it to
keep the record pool existing.”

Tuchman believes, “There’s more
that we can do than just provide rec-

Conn. Pool Cuts
Membership In
Efficiency Move

NEW YORK-The Stamford-
based Connecticut Record Pool has
undergone a “major shakeup.” ac-
cording to Joey Starz. the pool’s
charts coordinator. The shake up is
aimed at streamlining operations
and providing “more efficient infor-
mation and feedback to participat-
ing record companies.”

As part of the shakeup. member-
ship in the pool was reduced to 25
top spinners in the Fairfield County,
Conn., and Westchester County,
N.Y. markets.

According to Starz. the pool is
now operating in a totally business-
oriented fashion. Under the new or-
ganizational structure, dance club
charts along with radio and retail
charts are compiled weekly through
the cooperation of interested club
spinners, radio programmers and
record retailers in the area.

These charts are being forwarded
to “key promotion personnel in the
business in an effort to maximize
sales in this highly affluent market-
place.” Starz states.

The pool executive continues,
“We have put a limit on new mem-
bers until the economy improves. At
present. we are adequately covering
this market by working with the
most professional spinners em-
ployed at the most influential disco-
theques in Connecticut.”

Starz recently started what he de-
scribes as a “geographic feedback™
system designed to keep more accu-
rate track of new product. He states.
“My 25 deejays must report to me at
least once a week. I expect them to
provide me with information on
what is happening on their dance
floors,

“This method of operation en-
ables my staff to keep track of expo-
sure and progress of new releases in
this market. If something is “hot” on
our dance floors. local retailers are
immediately supplied with the perti-
nent information. We are also work-
ing with program directors of key
Connecticut radio stations, and us-
ingour charts to tip them off on new
pop. r&b and rock material which is
gaining dance floor acceptance.”

Under the new organization, John
Luyando remains the pool’s presi-
dent, and John Pagano is public re-
lations director.

By AL SENIA

ords to deejays.” Plans are afoot to
publish a monthly magazine that
would be circulated free to the
record-buying public through Phoe-
nix area music retailers. “We're
looking at getting into concert pro-
motion, t00,” he adds.

However. before any of the plans
could be achieved. the pool had to
change its basic thrust. “We're the
last of the so-called non-profiteers,”
says Tuchman. who works as direc-
tor of operations. He notes that in-
flation has been driving up the
group’s fixed expenses, and that the

old dues system unable to support
the load.

Instead of being merely dues pay-
ing associates, the pool’s 50 mem-
bers now contract for services. The
contracts were mailed out after the
first of the year. “There have been
few rejections.” Tuchman notes.

It now costs deejays or ¢lubs from
$40t0 $55 a month to gain pool serv-
ices “depending on whether he's a
mobile, part-time or full-time spin-
ner and depending on how much ex-
posure new product can be given.”
Previously, all paid flat $35 monthly
dues.

“Now we're both tied into a legal
contract,” Tuchman says. “So i(’s
known what’s expected of both
sides.”

“We’ve dropped our membership
per se and we are now a business of-
fering a service.”

Tuchman would like to expand
the service into Denver and Las
Vegas. The Pool’s major focus has
been Phoenix and Tucson, but some
members are scattered in smaller
Arizona towns and in Albuquerque.
And the Pool has serviced the Bobby
McGee’s organization with |5 pieces
of product for locations in Arizona,
Texas. California and Hawaii.

“Pending approval of the record
companies, if I can get an increased
allotment (of product), I would be
willing to pick up additional mem-
bership in Denver and Las Vegas.”
says Tuchman.

“I can provide them (record com-
panies) with the same feedback from
a member in Denver as I can in
Phoenix. We can do it. It’s not going
to be that much more work.

I’s up to the record companies to
decide the final issue because they’d
be providing the product.”

Tuchman has not yet approached
record company officials. but he
plans to do so in the next few weeks.
“Now is a bad time to be asking for
things like that,” he admits, noting
recent cutbacks on product and per-
sonnel in the industry.

Tuchman says that while eyeing
the future. the Southwest Record
Pool “is still pushing records.
Phoenix is still up front in terms of
new breakouts.”

He has kept busy distributing 57
awards the organization gave out
during its recent Awards Banquet
held at the Phoenix Hyatt Regency.

About 100 people attended the
November gathering. Winners in a
number of categories were selected
by the Southwest Record Pool mem-
bership. Gloria Covington, Gwen
Jonae, Rusty Garner and Don Miley
were included among the featured
performers.

Representatives—performers, pro-
ducers and executives—from the
Warner Bros. affiliated labels domi-
nated the proceedings, capturing
nine awards. Casablanca Records
and RSO were next, winning three
each.

Among the award winners were
Lisa Hazel of RPM & Assoc.. and

Rusty Garner of Endless Music Pro-
motion for Top Industry Promotion
Person: Arnie Smith of RSO and
Dee Joseph of Prism Records for top
in-house promotion; Lipps Inc. for
top group: the B-52’s for top rock/
DOR group; and Devo for most
promising rock/DOR group. Also.
Gino Soccio for top male artist;
Debbie Jacobs for top female artist
and “Mouth To Mouth” by Lipps.
Inc. for top LP.

A series of Hall of Fame Awards
were presented for the first time to
consistent industry winners like vo-
calists Michael Jackson and Donna
Summer. Quincy Jones was selected
top producer; Georgio Moroder was
named top songwriter; and Baby-O
was dubbed most promising new
record label.

Bronx Pool
Reorganizes

NEW YORK-The S.U.R.E.
record pool here has reorganized op-
erations and is now zeroing in on the
lucrative roller disco market from
which many of its members, includ-
ing pool director Bobby Davis. are
culled.

Under the new structure.
S.U.RE. based in the Bronx, N.Y.,
promises to work more closely with
participating record labels in pro-
moting product both to the roller
discos and to record retail outlets in
the area.

Davis is assuring record label ex-
ecutives that under the pool’s new
policy, the organization will be able
to provide first hand feedback. He
also discloses that roller disco au-
diences are receptive to new dance
music releases, and suggests that the
labels tie-in such releases with pro-
motional aids to the pools including
posters and other promotional give-
aways.

Davis also promises that the pool’s
50 members will work actively to
help distribute promotional mate-
rial, including record jackets to
neighborhood record shops. Also in
the works is a regular newsletter.

The reorganization plans tie in
with the pool’s second anniversary
which will be celebrated Feb. i1,
with a party at the Le Noir night-
club. The $50 per person event will
include champagne dinner and live
entertainment featuring special
guest artists.
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® Continued from page 4

when it is finalized, fresh product
will be released, including a new al-
bum by Change.

Caviano promises that in the near

future, he will announce an ex-
panded role for RFC, including the
establishment of several new acts.
The label is expected to remain es-
sentially dance music-oriented.

It was in December., 1978, that
Warner Bros. Records, after delay-
ing for more than three years, de-
cided to jump full force into the
disco sound area. To head its am-
bitious project, it reached out for
Caviano, then one of the hottest
names in the promotion end of the
industry, and one of the key persons
around whom the success of TK
Records revolved.

Caviano was given a $6 million
mandate to structure and run the
new label, as well as to head the
dance music promotion efforts of
Warner Bros.

It was not that Caviano was un-
successful. In fact, he enjoyed con-
sistent chart success with such RFC
artists as Gino Soccio and Change.
as well as dance music artists affil-
iated to Warner Bros.

One of his biggest problems was
converting his chart successes into
the sort of superstar record sales that
big labels look for, and consider an

Warner Finishes |
| RFC Association |

wmmememmLABEL TO ATLANTIC? R

|
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essential part of their financial bot-
tom line.

Although Warner Bros. officials
are reluctant to divulge all the de-
tails of the separation, Caviano re-
mains optimistic.

Black Pool Moves

Into Indie Promos

® Continued from page 51

Sundance admits that his pool,
like most others, has suffered the
shock of a turbulent 1980, and had
been forced to cutback on member-
ships as part of its restructuring pro-
gram. However, he feels that he now
has a tighter, more efficiently run or-
ganization.

The pool executive sees a definite
trend in the dance music sound
towards black music. and is confi-
dent that his operation is geared to
meet any new demands.

He supports his theory with pro-
motional successes he has had with
such black groups as Vaughan Ma-
son, J.R. Funk & the Love Machine
and Young & Co.

The independent promotion arm
of Seemingly Better Productions is
loosely structured along the lines of
other successful independent dance
music promotion companies. How-
ever, Sundance feels he has an ad-
vantage in that he knows the black
market better.

DISCO 12" IMPORTS
% LP’s (WHOLESALE

FOR STORES)

Canada * Mexico « England = Haly

import 12"
Rapture (Remix)—Blondie

Up on the Roof—Viola Willis
Hot Leather—Passengers

Hit & Run Lover—Carol Giani
Passion—Rod Stewart

Any Time or Place—Azoto
Bahamas—Harry Thumann
Up & Down—Wonder

Maquina 202

Ballet

Call or write for our free store
list of available Imports.
All orders are shipped

immediately UPS.

Try us—We have the best selection of Disco Imports wholesale you
can find. Some of the items we carry are:

Dancing With Myseif—Gen X
Master Blaster—Stevie Wonder
Take Me to the Bridge—Vera,
Get Up Rock Your Body—La

Video Games—Ronnie Jones
The Freeze (Remix)—Spandau

So You Want to Be A Star—Mtume Bewitched—Polly Brown
Not Tonight/Roll—Macho
The Break (New Remix)

—Katmandu Disco—Ottowan
3 plus many more
import LP’s
Wisa Passengers 1 & 2
Feter Jacques Band Tamara
Macho Wonder—Up & Down
Harry Thumann & Kangaroo  Firefly
Eully Ocean La Bionda
plus many more

Looking for high energy
Disco imports and don't
know what to buy or where
to go?

Can't find popular import 12'?

Enola Gay—Orchestral
Maneuvers

San Salvador—Azoto

Feels Like I'm In Love—Kelly Marie

Loving Just For Fun—Kelly Marie

Shoot Your Best Shot—Linda
Clifford

Sharks Are Cooi~Quick

Plastic Doll—Angie B
Fun Time—Peaches & Herb

ECORDS

NY 11754
9 SWIFT-UR

MANUFACTURERS
AND
DISTRIBUTORS

Enterprises.

66 Commerce Drive
Farmingdale, N.Y. 11735, USA

516-752-9824
Write or call for free catalog

Inc.
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* MIRROR EFFECTS
+ PIN SPOTS

: } + RAIN LITES

* HELICOPTERS
+ SPEAKERS

« MIXERS
* ROPE LIGHTS

+ THEATER LIGHTS
+ CONTROLLERS
*+ NEON

Installations through authorized dealers worldwide include.

CRAZY HORSE—CHILE / CLUB HIPPOPOTAMUS—MEXICO
SCARAMOUCHE—MEXICO / COMMERCIAL CENTER—VENEZUELA
SALTY DOG—NEW YORK / LA CASCADA—PANAMA

DISCOTECH ESTRAMBURGO—PANAMA / TRADEWINDS—

NEW JERSEY
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RADIOTON MATES—Warner Bros. artists TG Sheppard and Gail Dav
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left, tape promotional spots and interview segments with announcer Ralph
Emery for the upcoming country music radiothon sponsored by the National
Kidney Foundation. Emery is producing the first annual event which will air
on participating national radio stations in March.

English Songwriter Turns
To American History For
His Musical Inspirations

® Continued from page 34

seeing the recording. (It was Johns
who was responsbile for bringing
“White Mansions™ to A&M’s atten-
tion as well.)

So far, the album hasn’t exactly
set the charts on fire, Kennerly ad-
mits. Sales total slightly in excess of
100.000. he says. with nearly 80.000
bought in the U.S. and another
22.000 accounted for by overseas
fans. “It’s not what you’d call a big
album. but there’s no band to tour
on the road to promote it,” Kennerly
points-out. “*We’re looking at it more
as a longterm seller.”

Contractual stipulations with the
various cast artists precluded A&M
from being able to issue separate sin-
gles on anyone but Albert Lee. His

PARADE
OF STARS

is the industry’s oldest and
most successful weekly re-
cording tip sheet.

Every publisher needs to get
songs cut by America's lead-
ing artists.

1 year subscription......... $100.00
6 months subscription......$75.00

Send check or money order
payable to Parade of Stars.

PARADE OF STARS
1201 16th Ave. So.

Nashville, TN 37212
(615) 320-7287

double-sided single. “"Have You
Heard The News” backed with
*Hunt Them Down,” was released
several weeks ago.

Instead, the label chose to concen-
trate its marketing thrust on the al-
bum’s unusual premise and its
“across-the-board appeal,” accord-
ing to Harold Childs. senior vice
president of sales and promotion at
A&M.

Special promotional-use-only sin-
gles were putinto 10.000 major juke-
boxes around the country featuring
cuts by Harris. Daniels and Cash.
In-store displays highlighted the
LP’s cover graphics. Kennerly em-
barked on a three-week major-mar-
ket U.S. promotional blitz aimed at
radio. tv and retail accounts to push
sales and consumer interest.

Kennerly says it took him nearly
two years of extensive research and
writing to come up with “Jesse
James.” The album itself. however,
was recorded in only four weeks, us-
ing Brian Ahern’s Enactron studio
in Los Angeles.

s

The creative success of the project,
Kennerly believes. lies in the fact
that it brought together such diver-
sified talents as Harris. Cash. Dan-
iels, Lee and Helm for what might
be termed a “relatively non-com-
mercial venture.”

“A&M executives arc pleased.”
the composer claims. “They’ve al-
ready talked to me about the possi-
bility of doing another concept proj-
ect down the line. And I might write
the next one in Nashville. since
that’s the heart of country music.”

level recording technology courses.

Requires master’s degree in mass communications, music, music education, management,
marketing, business or electrical engineering with teaching and industry experience.
This is a full-time tenure track appointment effective August 1, 1981. Rank and salary open.

Send resume and three letters of recommendation by February 13, 1981, to:

Prof. Alex Nagy, Search Committee Chairman

P.O. Box 51

Middle Tennessee State University
~Murfreesboro, TN 37132

MTSU Is An Equal Opportunity Employer

RECORDING INDUSTRY FACULTY POSITION

The Department of Mass Communications at Middle Tennessee State University
seeks faculty member to teach recording industry management courses and basic

| Acts: Parton, Rabbitt, Rogers |

NASHVILLE—With the increas-
ing trend toward crossover tunes, the
composition of country. pop and
adult contemporary charts is becom-
ing almost homogeneous in nature.

The Eagles, Don McLean. Rita
Coolidge and the Burrito Brothers
are currently enjoying country suc-
cess, while the Atlanta Rhythm Sec-
tion’s “Silver Eagle” recently rode to
75 on the country chart. Conversely.
Dolly Parton, Eddie Rabbitt, Kenny
Rogers, Don Williams, Ronnie Mil-
sap and Waylon Jennings are hav-
ing a heyday on the pop charts. In
fact, almost 10% of the artists cur-
rently on Billboard’s Hot Country
Singles chart also appear on his
week’s Hot 100 and Adult Contem-
porary charts.

Of the seven acts appearing on all
three charts this week. only two—
Dolly Parton and Eddie Rabbitt—
are traditionally classified as coun-
try artists. The Eagles and Rita Cool-
idge are generally pop staples. al-
though they have flirted with
country success in the past. Enjoying
triple exposure for the first time are
pop artist Don McLean. MCA new-
comer Terri Gibbs and the duet of

Fred Knoblock and Susan Anton.
Elvis Presley, Debby Boone and

Glen Campbell are currently cross-
ing between the pop and country
charts. but all are good contenders
for the adult contemporary market
as well.

Elvis Presley and Glen Campbell

By ROBYN WELLS

are currently crossing between the
pop and country charts. but both are
good contenders for the adult con-
temporary market as well.

Oddly enough, none of the top 10
country singles this week cross over
to either chart. However. country
fans are not adverse to tunes with a
pop/contemporary flavor. Parton’s
“9 To 5" and Rabbitt’s “I Love A
Rainy Night” both former No. 1
country hits, are currently in the top
10 on both the Hot 100 and Adult
Contemporary charts.

Several traditional country artists
are still making waves on the pop
and adult contemporary markets, al-
though they have dropped off the
country chart. No. | country songs
included in this group are Milsap’s
“Smokey Mountain Rain.” Wil-
liams’ “I Believe In You™ and Jen-
nings’ “Theme From The Dukes Of
Hazzard.” “Lady” garnered Rogers
the top spot simultaneously on all
three charts, making him the first
artist to accomplish this feat since
Linda Ronstadt’s 1978 hit, “Ooh
Baby Baby.”

Movie soundtracks have had
some impact on the crossover trend.
For example. Johnny Lee’s “Lookin’
For Love” and Mickey Gilley’s
“True Love Ways” and “Stand By
Me.” plucked from the “Urban Cow-
boy” soundtrack, crossed over from
country to pop. All reached No. | on
the country chart, with Lee’s tune
landing in the top 10 on the Hot 100.

“Tie a yellow ribbon ‘round the ole
oak tree

Just as far as the eye can see.
While one of us is hostage none of
us are free

One for all, all for one, for all the
world to see.

A simple yellow ribbon 'round the
ole oak tree.”

NASHVILLE—It had, in its
original version. already become
a national theme for the Ameri-
can hostages.

But now. in the wake of their
release from Iran, “Tie A Yellow
Ribbon 'Round The Ole Oak
Tree” has been rewritten and
rerecorded as a tribute in song to
the 52 former captives.

The 1973 hit has reportedly
sold many millions of copies
since it was first cut by Tony Or-
lando and Dawn and later for the
country charts by Johnny Carver.
Now it's been rewritten by its
composers, Larry Russell Brown
and Irwin Levine, and recut with
the new lyrics by Carver.

Explaining their decision to
come up with some lines com-
memorating the homecoming of
the American hostages. Brown
says. “The record sold millions of
copies. We certainly could see no
commercial reason to change it.
But we decided to do it from a
spirit of gratitude as a result of
the joy expressed by this coun-
try—a joy in which Irwin and 1
shared.”

Carver went into Woodland
Sound Studio in Nashville last

‘Yellow Ribbon’ Reworked
In Tribute To Hostages

By KIP KIRBY

week in a rush session with pro-
ducer Ron Chancey to record the
new tribute version. MCA Rec-
ords flew acetates of “Tie A
Yellow Ribbon” to seven major
markets—Los Angeles. Chicago,
New York, Houston., Atlanta,
Washington, D.C. and Balti-
more—and received immediate
response.

*Our original estimates for
pressing were 100.000.” says
MCA/Nashville’s vice president
of promotion, Erv Woolsey.
“Now we’ve upped this to
300.000 pressings, and due to the
huge demand by programmers,
we’re servicing the single to both
pop and country formats.”

Carver (who took the original
version into the top 5 of Bill-
board’s Hot Country Singles
chart nine years ago) says he'd
thought of the idea a number of
months back. When the hostages
were freed two weeks ago, he re-
turned to the concept. hoping the
song’s writers would agree todo a
“small touch-up” on the lyrics.

“It turned out they rewrote the
whole song into sort of a tribute
to the hostages.” Carver added,
making the tune “even more ex-
citing than the original.”

“It feels so good to have you home
Though you were gone you never
really were alone

Our country pulled together like
one big family

With a simple song of freedom
‘bout a ribbon and a tree
A song for liberty. . . .”

Not surprisingly. the top nine
country albums all appear on Bill-
board’s Top LPs & Tape chart. Rog-
ers has ,three albums on both
charts—his “Greatest Hits” package,
which has been No. 1 for both coun-
try and pop markets. “Ten Years Of
Gold” and “The Gambler.” Jen-
nings has two albums on- both
charts—his “Greatest Hits” LP and
“Music Man.” Also appearing on
both charts are Anne Murray. Mil-
sap. Rabbitt, Williams, the Oak
Ridge Boys. Willie Nelson. Johnny
Lee and the Charlie Daniels Band.

Four soundtrack albums appear
on both charts, including both “Ur-
ban Cowboy” releases. ““Honey-
suckle Rose™ and “Any Which Way
You Can.” “The Legend Of Jesse
James” also is crossing to both coun-
try and pop fields.

s

McDowell
Is Touring

NASHVILLE—Epic artist Ronnie
McDowell embarked on his first ma-
jor-market West Coast tour to sup-
port his album. “Going. Going,.
Gone.” in a series of live perform-
ances and media interviews.

McDowell headlined with the
Oak Ridge Boys in Seattle, Spokane,
Portland and San Carlos in the
Northwest, moved down the coast in
a number of major and secondary
market appearances, and concluded
the tour with a one night engage-
ment at Los Angeles’ Palomino
Club.

This promotional tour was co-
sponsored by CBS Records/Nash-
ville and Top Billing. Inc.,
McDowell’s booking agency. It was
supported with album giveaways,
radio and tv interviews, visits to key
accounts and strategic time buys in
selected markets targeting both the
album and McDowell’'s current
single. “Wandering Eyes.”

L_J 5 -
Nashville’s famous
Close Quarters Hotel

3 blocks from
Music Row
We cater to the
music industry
featuring the
Quarter Note
Restaurant

615-327-1115

913 20th Ave. South
l\iashville, Tennessee
37212
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Country

TILLIS TALK—Mel Tillis, center, chats with disk jockeys across the ountry

about his upcoming NBC television pilot, ‘‘The Short Trackers,” and his lat-

est single, “Southern Rain." Listening in are Bruce Adelman, left, national

promotion coordinator, Elektra/Asylum Records-Nashville; and Nick Hunter,
marketing director, Elektra/Asylum-Nashville.

Haggard TV Special Completed

NASHVILLE—“Merle Haggard
And His Friends,” a television spe-
cial featuring Willie Nelson and
Johnny Paycheck. is ready for re-
lease. Alabama kicks off the pro-
gram, filmed before a crowd of
31.000 at Anaheim Stadium in Cali-
fornia.

Produced for Visual Records and

Billy Mize Productions, the show is
being released through Norby Wal-
ters Associates. Executive producers
of the project, Frank Touch and
Billy Mize, are currently working on
a Ray Price and Susie Allanson spe-
cial, shot at the Orange Showgrounds
in California.

| Nashville Scene

The recent Volunteer Jam VII marked
another feather in the cap of Charlie Daniels
and his management company, Sound Seventy,
who deserve an award for bringing off what pos-
sibly ranks as the smoothest-running Jam yet.
Daniels plans the annual event as a sort of
“enormous Christmas present for my fans,” and
this year, Daniels had a special treat on hand for
them: Billy Joel was in from New York to take his
turn onstage singing “Great Balls Of Fire” and
“Jaithouse Rock.” Others filling the bill were
Mickey Giliey, Johnny Lee, Roy Acuft, Papa John
Creach, McGuffey Lane, Molly Hatchet, Ted Nu-
gent, Bobby Bare, Crystal Gayle and Delbert
McClinton.

T.G. Sheppard continues to keep his career
moving at breakneck speed. He was a guest on
the “Mike Douglas” show in mid-January, then
taped “Do You Wanna Go To Heaven,” “| Feel
Like Loving You Again" and a new single titled
“Loved 'Em Every One” (from his upcoming
Warner Bros. LP, “Final Proof”) to be shown on
“Midnight Special” in early February.

MDJ Records artists Stephany Samone is
being eyed for modeling layouts by two top fash-
ion magazines in New York, as well as for a seg-
ment on television's “World Of People,” which is
syndicated in 50 markets. . .. Late night WSM-
AM deejay Chuck Morgan asked listeners to
phone in their names to be signed on a giant
get-well card that was delivered the next day to
performer Marty Robbins in the hospital. Rob-
bins is recovering from his recent heart attack.
... Top Billing president Tandy Rice was fea-
tured recently on WKDA-AM's morning conver-
sation program discussing the country music in-
dustry and its future growth.

Riders In The Sky took time out of recording
its next Rounder album to hit the road for a few
dates with Steve Goodman in the Boston-New
York area. The irrepressible Riders also head-
lined the Celiar Door in Washington, D.C. and
were featured with the Houston Pops Orchestra

By KIP KIRBY

at a Vice Presidential Inaugural Ball held at the
Smithsonian Institute. The Riders—"Too Slim"
LaBour, Ranger Doug Green and Woody Paul—
were even invited to perform one of its special
“Riders Theatre” pseudo-radio scripts for the
event. “We're not what you'd call Republicans,”
commented Green, “but the committee who in-
vited us said to come up with something origi-
nal, so we did.” Rumor has it that the trio was
considering as its titles either “The Riders Get
Elected” or “Life In The Political Bunkhouse.”

Songwriter Lewis Anderson, who wrote the
highly successful “We All Grew Up To Be Cow-
boys” theme song for new country station KHJ-
AM in Los Angeles, has moved back to Nashville
to five. A recording deal may be in the works. . ..
George Bumns appeared on “American Band-
stand” where he sang his forthcoming Mercury
single, “Willie, Won't You Sing A Song With Me.”
(Why not? Nelson's been featured with plenty of
others, George!)

Scene offers its condolences on the death of
Cy True, longtime producer of Canada's popular
“Ronnie Prophet Show.” True was one of the
victims killed by the fire last week that broke
out in Toronto's luxury Inn On The Park Hotel.
Prophet and his wife Jeanne were driving to To-
ronto to finish taping the final four episodes of
the program to round out the season when they
heard the news on the radio. True had produced
the show for five years. lronically, Prophet him-
self was scheduled to stay at the hotel but had
been delayed leaving Nashville and arrived late.

Con Hunley made his Grand Ole Opry debut
recently and was simultaneously featured on
Bill Anderson's syndicated tv show, “Backstage
At The Grand Ole Opry." Hunley's also video'd a
segment for “Soundstage” in Chicago which is
supposed to air on PBS stations March 3. Shar-
ing the billing on the concert-style show is Lacy
J. Dalton.

Don King is working on his second Epic al-
bum, this time with producer Steve Gibson,

whose credits include LPs with Lynn Anderson,
Michael Johnson and Deborah Allen. ... Em-
mylou Harris crowded in a three-week European
junket where she performed in Ireland and Eng-
land and made tv appearances in Germany, Hol-
land and France.

Tammy Wynette has left fongtime producer,
Billy Sherrill, and has begun recording with
Chips Moman for a change of direction. ...
Speaking of Sherrill, his *Too Far Gone” was one
of the songs British new waver Elvis Costello re-
portedly put in the can during his brief record-
ing stint in Nashville. Costello was here for a
Vanderbilt Univ. concert with his band, the At-
tractions, but managed to squeeze in some
recording, as well as a trip by Cantrell's to take a
gander at local headliners, the Piggys.

The Country Music Wax Museum near Music
Row in Nashville is starting a major expansion
program which will turn the tourist attraction
into a two-story museum within the next three
years. According to its new executive director,
Roger Ramey, the Wax Museum's popularity
with tourists (more than 150,000 last year) and
the willingness of country entertainers to donate
costumes and artifacts makes the expansion a
possibility. Among the 50 exhibits now on dis-
play or soon to be featured are replicas of Bar-
bara Mandrell, Donna Fargo, Dolly Parton and
the Statlers, while Charley Pride, Anne Murray
and Liberace are on the boards to contribute
custom outfits. This past year, Kenny Rogers do-
nated the suit he wore on his “Greatest Hits"
LP, and the museum constructed a new “Grand
Ole Opry” and “Hee Haw" stage.

Watch for singer Juice Newton to explore a
newer pop direction with her upcoming Capitol
album, “Juice,” produced by Richard Landis.
Newton's first single off the project is scheduled
to be a remake of the old 1968 Merillee Rush
hit, “Angel Of The Morning.”

Elwood Bunn and his group, Down Yonder,

(Continued on page 58)

“LOOKIN’ FOR LOVE”

from the motion picture

URBAN COWBRBOY

THANKS NARAS FOR THE NOMINATION

BEST COUNTRY SONG

Artist: JOHNNY LEE

SOUTHERN NIGHTS MUSIC

Music and lyries by:

WANDA MALLETTE/PATTI RYAN)/

BOBR MORRISON

THE COMBINE MUSIC GROUP Nashville / Los Angeles

Last year’s grammy winner for

“YOU DECORATED MY LIFE”

LOOKING FOR TWO IN A ROW!

Special thanks to IRVING AZOFF and producer JOHN BROYLAN
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Countr Survey For Week Ending 2/7/81
g Billboard -
NASHVILLE—“Country Radio: H
Nobody Does It Better” will be the s Y fre s "ne', I;", ! 'y_ b NEYR
bannerhead for the upcoming 12th hotac stherwise, withoul the prior writte
annual Country Radio Seminar < <
March 13-14 at Nashville’s Hyatt 8 8
Regency Hotel. x| ko
. . . T8 £ E S
The seminar will deal with such z (x|, | ME z = TmE
topics as the increasing competition 2 g g f?.?:‘.‘:'o & Number 'é g i ?1')':' ll:::‘t) & Number
in the country radio market and '
ways to program for maximum au- ﬁ 1|16 | GREATEST HITS A 3939 2 ﬁ“‘;ﬁs‘ ':"hs ot
dience appeal. Modern metl(;ods of &l 2| o ;”:(Y) ";ﬂ;’;;“’;’:l:":o‘;: e
programming, promotion, advertis- 56| 24| SMOOTH SMLIN
ing and management are also slated DollyjFarton:]| RCATARLL1} 3852 Li% Té. Sheonan?.l
for discussion during the two-day 3| 4] 17| GREATEST HITS Wamer/Curb BSK 3423
event. 1 Ronnie Milsap, RCA AHLI 3772 41136 7| ED BRUCE
Feb. 20 is the deadline for ad- 4| 3|19| GREATEST HITS A BB ce, MGLS2AZ
vance registration at $140. The fee | Anne Murray, Capitol 00 12110 | 42| 47| 33| FRIDAY NIGHT BLUES
jumps to $175 after this date. The 5| 5|30]| HomzoN @ gl S
deadline for air check tapes is Mon- ! Eddie]Ravbitt: Elekira GE:276 #le) 2 ELUEI "5'("’““ L
day (9). Mail these to Bob English. Y| 8| 14| creATEST HiTs Warner Bros. 8K 3318
WUBE-AM, P.O. Box 1232. Cincin- The Oak Ridge Boys, MCA 5150 44 35| 37! ROSES IN THE SNOW
nati, Ohio 45201. 7| 6]25]| | BELIEVE IN YOU Emmylou Harris, Warner Bros.
The deadline for mailing video e M L33 i
2 tape recordings is Feb. 28: these 8 7(93( GREATEST HITS A Y| 62| 9| THE BEST oF THE
: ah 5 should be submitied to Chris Collier | |, f | SN S A 5378 L,
: 5 ——— . 15| 14| BACK TO THE BARROOMS )
CHILD’S PLAY—Capitolartist Cristy Lane records her latest single, *‘l Have A ;i)rlt(erIiE 8;?927%?)01 SE N AT6s Merle H.g,,d, MCA 5139 . ﬁm SOMEBODY’S KNOCKIN'
Dream,” a song made popular by Swedish pop group Abba. Chiming in on T e 10 (11| 23] HONEYSUCKLE ROSE A TeTiGII=IMCALS 173
background vocals are the children of Lane’s regular background vocalists. \ny P biss c1Spiay Soundtrack A7( 44| 15| ALWAYS
during the seminar, including T- Columbia 5236752 Patsy Cline, MCA 3263
shirts, belt buckles, bumper stickers 1|10 19] 1AM wHAT 1AM 48| 50| 15| REST YOUR LOVE ON ME
and station posters. should be sent to George Jones, Epic JE 36586 Conway Twitty, MCA 5138
Frank Mull, Country Radio Semi- 49| 40 {114 WILLIE AND FAMILY |
nar, P.O. Box 120548. Nashville. 21121 9] o HAY Tou it
Tenn. 37212. Deadline for these en- Soundirack, Warner Bros. HS 3499 A
tries is March 1. 1316 19| LOVE IS FAIR 50 | 55| 37| THE BEST OF DON
Barbara Mandrell, MCA 5136 WILLAMS VOL 1! @
14 9|38 URBAN COWBOY A Don Williams, MCA 3096
‘On Sta g e’ Will - Sondirach Asyom 0P o002 Iy |EXEE)  ROWDY
Hank Williams Jr.,
H H ﬁ 2|2 RAZZY . Elaer:ltrillc::':ansﬁirno
Air On Apl’ll 1 fazny Baller WA ML | 57 | 531 2| cLASSIC CRYSTAL
. 16 | 17| 35| MY HOME'S IN Crystal Gayle, Liberty LOO 982
will emcee “On Stage,” a new na- ABing, ACATRHLL: 3644 Woe Bandy, Calumbia JC 36789
tionally syndicated radio program 17 (14] 13| LOOKIN' FOR LOVE 54| 58| 65| WHISKEY BENT AND
slated to air in more than 150 mar- S G HO ) (T e - | HELL BOUND
ts begi H ill. 18 | 13 1144 STARDUST A Hank Williams Ir.,
ke“onegslgr;:”g Vi‘lﬁncl olu ple live con willie Nelson, Cotumbia JC 35305 Elektra/Curb 6E-237
R 55 THE WAY | AM
cert performances at the Grand Ole 191836 Mmusic WAN © o3 Merite Hauar:, MCA 3229
Opry with onstage interviews fol- Wavon Jeonings, RCARHLI60Z 1 et 63| 7] THE LEGEND OF JESSE
lowing each act. Artists scheduled to 20| 24|65 gglgEﬂBglrﬂ ° JAMES
appear on the program include Roy ElikteE EE7% VarinusTArtists VASMISTLS 1B
Acuff, Bill Anderson. Merle Hag- 3 57| 46| 5| (TS HARD TO BE HUMBLE
3 21 | 21| 17| HELP YOURSELF Mac Davis, Casablanca NBLP 7207
gard, Grandpa Jones, J'mmy C. Larry Gatlin & the Gatlin Brothers
Newman. Jeanne Pruett, Dottie Band, Columbia JC 36582 58)60; 33 ﬂ'b?fzs@?o WILLIE A
West. Hank Snow. Ronnie Milsap 221|251 10] SOUTHERN RAIN 591 45( 21| MO ONE WILL EVER
and Marty Robbins. Mel Tillis, Elektra 6E 310 KNOW
Opryland Radio Productions is #r|30] 10| SoNs OF THE SUN Gene Watson, Capitol ST 12102
making the 60-minute. programs The Bellamy Brothers, Wamer/Curb | 60 | 68 | 29| WHERE DID THE
available to stations free through ar- IR MONEY 60?7
rangements with national sponsors. 24 (27 (34( SAN ANTONIO ROSE oy REO ST 001
Willie Nelson and Ray Price, 61|65 5| MILSAP MAGIC
“ Columbia 36476 Ronnie Milsap, RCA AHL1 3563
N PS 25|19 27| FULL MOON A 62| 59| 84| FAMILY TRADITION
Qshv|l I e The Chartie Daniels Band, Hank Williams Jr.,
| Epic FE 36571 Elektra/Curb 6E-194
26 (26| 33| HABITS OLD AND NEW 63| 52113 THE GAMBLER A
Hank Williams Jr., Kenny Rogers, United Adtists
ene Elektra/Curh 6E-278 " = 3‘:’1;&3"':
A 27|20 11| ENCORE 69 .
i ’ rsied 5 Mickey Gilley, Epic JE 36851 SayloaflelpiogsTCAIEELISE
® Continued from page | g TR 65| 73| 14| DREAMLOVERS
g 5 i will do a series of country music concerts in vari- 2 :m'}'[skg J Tanya Tucker, MCA 5140
ous metro parks throughout each of New York's [ Ao . 66| 61| 37| MILLION MILE
N g A . y Gilley, Epic JE 36492
= five boroughs, starting in mid-April. 21230 15| TEXAS N MY REAR VIEW REFI.ECTIONS _
- 0 Congratulations to performer John Hartford MIRROR" R R VI Ige:,g\;;he Daniels Band, Epic
‘ . I and his new bride, Marie Barrett, who were mar- Mac Davis, Casablanca NBLP 7239 | 67 | 54| 8| A WOMAN'S HEART
ried shortly after Christmas in Nashville. Offici- 30| 33| 18| HARD TIMES Crystal Gayle, Liberty LOO 1080
i A e 3575|6874 25|10, ARNERSARY
L ¥y ' g i 3 28 14 LOOKIN' 600D Ithe Statler Brothers,
judge. Among those attending the wedding were Loretta Lynn, MCA 5148 Mercury SRM! 5027
Chet Atkins, Roy Acuff, Earl Scruggs, Vassar ' 69| 41|159| TEN YEARS OF GOLD A
Clements, Don Everly and Rodney Dillard. Bar- 32| 32| 20| THESE DAYS . Kenny Rogers, United Artists
rett has served as manager of Hartford's pub- kel ma"‘?é: ?:;:;:53?:32 7ol o = :’é "-“N’?s:
Ia's:‘;':lg c:Jirtry:any L U R G HOLD ME WHEN 1| CRY Kenny Rogers, United Artists
Lege\;n dar;; roducer George Martin was in Janie Fricke, Columbia JC 36820 LWAK 979
Nashville to record the title track for a new EMI 1389 !ﬂg’icggygr JEw.‘!’:?sO o R fm';gm‘:r Tzlcgiatlin
Films' release called “HonkyTonk Freeway,” ' Brothers Band, Columbia JC 36250
written and performed by Roger Cook. Martin 35|31) 23| PORTERAND DOLLY 72| 51| 13| LIGHT OF THE STABLE
used to produce Cook years ago when both lived e Emmylou Harris,
RCA AHLI 3700 W
in London. ; arner Bros. BSK 3484
¥y X M COUNTRIFIED 73| 64| 48| THERE'S A LTRLE BIT OF
Mel McDaniel, Capitol ST 12116 HANK IN ME
Pa rton TO Vegas 37| 371 4| URBAN COWBOY I Charley Pride, RCA AHL1-3548
| Various Artists/Soundtrack, 74| 71| 16| SONGS | LOVE TO SING
NASHVILLE—Adding another Full ‘Moon/Epic SE 36921 Slim Whitman, Epic JE 36768
“first” to her long list of professional 38| 42| 3| I'LL BE THERE 75| 72] 43| GIDEON A
accomplishmems. singer Dolly Par- Gail Davies, Kenny Rogers, United Artists
ton makes her Las Vegas debut Feb. Nomner Bros. BSK 3509 L00 195
19-March 4, at the Riviera Hotel. # Stars are awarded to those products showing greatest “lks :tr'etn(g;h.. b :upers)tar.s ;re avé_ardiddt:s :homrog;
1 1 L cts showing greatest upward movement on the current week's cha rime Movers). ecording Industry k
l.’rlor R en’galgement, ah :mericav:eal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales
lines at Harrah’s in Lake Tahoe. of 1,000,000 units. (Seal indicated by triangle.)
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Country

Chart Fax

The combo of “i Keep Coming Back/True Life
Country Music” puts Razzy Bailey back in the
No. 1 spot. “Loving Up A Storm” garnered
Bailey his first top single back in October.
Among the radio stations which place this RCA
artist at the head of its playlist are WAFL-FM,
Milford, Del. and WCOS-FM, Columbia, S.C.

Charly McClain leads the top 10 contenders
with “Who's Cheatin’ Who' moving to starred 2.
“*Southern Rains” pushes Mel Tillis to starred 4,
followed by Gail Davies at starred 5. Dottie West
looks strong at superstarred 6 with “Are You
Happy Baby,” while John Anderson edges up to
starred 8. Breaking into the top 10 for the first
time is Earl Thomas Conley, with “Silent Treat-
ment” at starred 9.

Vying for Prime-Mover-Of-The-Week honors
with 20 place jumps each are lacky Ward and
David Frizzell and Shelly West. Ward leaps to su-
perstarred 35 as Frizzell and West soar to super-
starred 38. “Every Now And Then" advances 19
places, putting Brenda Lee at superstarred 57.
Joe Stampley bypasses 17 spots to superstarred
43, as Randy Barlow and Conway Twitty and Lo-
retta Lynn jump 16 notches apiece, to super-
starred 41 and superstarred 50, respectively.
Rounding out the prime movers are Eddy Raven,
John Conlee, the Burrito Brothers and Rita Cool-
idge.

Hank Williams Ir. reportediy makes his high-

est debut ever, as the feisty “Texas Women" -

breaks onto the country chart with an electrify-
ing starred 36. Barbara Mandrell bows at
starred 67 with the potent “Love Is Fair,”
backed by “Sometime, Somewhere, Somehow.”
“Perfect Fool” puts Debby Boone on the singles
chart at starred 68, followed by Crystal Gayle at
starred 69 with “Take It Easy” a Delbert
McClinton tune she sang at the recent Volunteer
Jam. At starred 73 are Dave & Sugar, while
Marty Robbins enters at starred 76.

Gene Watson debuts at starred 77 with “Any
Way You Want Me,” the seventh single culled
from the “Any Which Way You Can” soundtrack.
Five of the songs are still charting: "‘Any Which
Way You Can,” 13; “You're The Reason God
Made Oklahoma,” superstarred 38; “Cow
Patti,” 65; "Whiskey Heaven" 80; and “Aca-
pulco,” 90. “Beers To You" peaked at 55. Two
more singles are slated to be released off the
soundtrack by March. Slim Whitman, Glen
Campbell, the Nashville Superpickers, Ron
Shaw, Becky Hobbs, Pam Hobbs and Bobby G.
Rice complete the list of new entries

NATIONAL OUT-OF-THE-BOX-BREAKOUTS:

LIVIN’ TOGETHER (LOVIN' APART)—-Bobby 6.
Rice (Sunbird)—KHAK-AM, Cedar Rapids;
WSLC-AM, Roanoke; WFAI-AM, Fayetteville,
N.C; KOYN-AM, Billings; WDXB-AM, Chat-
tanooga; WTMT-AM, Louisville; WSDS-AM, Ypsi-
lanti, Mich.; WKCW-AM, Warrenton, Va.; KBUC-
AM, San Antonio; KCEY-AM, Modesto; WMAY-
AM, Springield, Ill; WYDE-AM, Birmingham;
WAXX-FM, Eau Claire, Wis.; WTSO-AM, Madison;
KBBQ-AM, Ventura, Calif.

HAVE YOU EVER SEEN THE RAIN-Pam
Hobbs (50 States)—CKLW-FM, Southfield,
Mich.; KZUN-FM, Spokane, Wash.; WHIM-AM, E.
Pravidence, R.l; KSOP-AM, Sait Lake City;
KOYN-AM, Billings; WTMT-AM, Louisville;
WCMS-AM, Virginia Beach; WKCW-AM, Warren-
ton, Va.; KDJW-AM, Amarilio; WCBX-AM, Eden,
N.C.; WKSJ-AM, Mobile; WYDE-AM, Birming-
ham; KUUY-AM, Cheyenne; WPCM-AM, Bur-
lington, N.C.; KFDI-AM, Wichita; WTOD-AM, To-
ledo; KBBQ-AM, Ventura, Calif.

BUBBLING UNDER THE TOP 100:

101 —FRUSTRATION—Wyvon Alexander (Ger-
vasi)

102—BLUE COLLAR BLUES—Mundo Earwood
(Excelsior)

103—BABY ONE MORE TIME—Durwood Had-
dock (Eagle Int.)

104—TEXAS PROUD-Curtis Potter (Hillside)
105-YOU ARE THE ONE-Sligo Studio Band
(GBS)

LP CHART ACTION:

Kenny Rogers and Dolly Parton continue to
hold the No. 1 and 2 spots, respectively. Moving
into the top 10 are Merle Haggard at super-

Novelty Single Out

NASHVILLE—Trail’s End Rec-
ords, a pop company, has a novelty
release out, “I Just Want To Stay.”
Recorded by Deno Lee Pressnell,
the single is a country-flavored, up-
beat number being promoted as a
type of “country disco.”

starred 9 with “Back To The Barroooms’ and the
soundtrack, “Honeysuckle Rose,” at 10. "The
Best Of The Kendalls” jumps 17 places to super-

By ROBYN WELLS
starred 45, while T. G. Sheppard's “Smooth
Sailin’ " cruises forward 16 notches to super-
starred 40.

Mel McDaniel enters LP chart action at
starred 36 with “I'm Countrified.” Terri Gibbs
debuts at starred 46 with “Somebody's Knock-

in"," her first album release, while Hank Wil-

liams Jr. bursts on the chart at starred 51 with
“Rowdy.”
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D.C. Label
Underway

By JEAN CALLAHAN

WASHINGTON — Richard
Spring is betting that JAM, his new
jazz label, will win more media at-
tention based here than it would had
he launched in New York or Los
Angeles.

“I know the press here.” he says.
“A lot of them are jazz freaks. And
when Congress recesses, they all
look for something to write about.”

Former public relations chief for
National Public Radio’s “Jazz
Alive!,” Spring has signed the Aki-
yoshi-Tabackin Big Band and
Jimmy McGriff, and also plans Feb-
ruary release of an all-star album
featuring Michal Urbaniak and Roy
Haynes.

JAM (for Jazz America Market-
ing) is capitalized at $500,000 for the
first year, and has scheduled a dozen
releases in 1981,

The Haynes, Urbaniak album.
also featuring Kenny Barron, Ted
Dunbar and Buster Williams, will be
one of JAM’s first releases.

Billboard photo by Chuck Pulin

JAZZ VISIT—Gerry Mulligan, right, chats with fans during a promotional visit
to the the J&R Music World jazz store in downtown New York.

Vegas Group Gets Office

By TIM WALTER

LAS VEGAS—The Las Vegas
Jazz Society has moved strongly into
1981 by establishing a new, perma-
nent office and continuing member-
ship-building celebrity television
spots.

Says founder and president Monk

ANGE

NO=

THE GENIUS OF

Eddie
Harris

SOUNDS

ON SAX &PIANO
INCREDIBLE !

LP: Sounds Incredible

Bobbi
\Nilsyn

212-757-7111

SINGS IT ALL
& DOES IT ALL
FOR LOVE

LP: Got To Get You Into My Life

Distributed by Audiofidelity Enterprises, Worldwide
221 West 57 St., New York, NY 10019

Montgomery, “We’re starting the
new year off right. For 5% years, all
the activities for the society were
managed from a large room in my
house. Now we have our own office
space on Paradise Road, and it
makes all the difference in the
world.”

Montgomery says the new office
includes a reception area. private of-
fice for the president and a rehearsal
hall. “The hall is not large, butit’s a
place to work. We have an electric
piano. drums and bass—they belong
to the society—and members can just

. come in and rehearse anytime. Later

this year, we’ll develop a whole
teaching program.”

The 2035 Paradise Road address
is just one block north of the Sahara
Hotel and Casino. “I can see the day
we’ll convert this entirely to offices
and have other facilities for rehears-
als and concerts,” says Montgomery.
He claims the membership. with an-
nual dues ranging from $5 to $25.
now exceeds 500 persons.

The society also receives grants
from the Federal, state and local
governments. States Montgomery,
“I think they can see the contribu-
tion we've been making to the com-
munity. I like to think that we’re al-
most a model program for the West
Coast.”

One such program is encouraging
celebrity performers around Las
Vegas to tape tv commercials for use
in promotion of the society. Among
spots made to date, celebrities fea-
tured include Tony Bennett, Bill
Cosby, Mel Torme, Jerry Lewis. Joe
Williams, Marlena Shaw. Louie
Bellson and Harold Land.

Artist Vidtapes
At Jazz Event

CHICAGO—The Jazz Institute of
Chicago added videotape perform-
ances by major jazz artists to its Jan.
26 running of the Chicago Jazz Fair.
The annual winter event has becomce
one of the most popular of the edu-
cational organization’s functions,
drawing 950 paid attendance this
year. The event is held at the Black-
stone Hotel.

Videotapes included performers
Eddie Jefferson—recorded at his last
Chi performance. two days prior to
his death—Richie Cole. Ira Sullivan,
Joe Diorio, Sonny Stitt. Red Hollo-
way. Mal Waldron. Art Blakey Jazz
Messengers. Dexter Gordon.
Johnny Griffin. Art Pepper. Kenny
Burrell and Barry Harris. The video
clips were viewed on projection tele-
vision. g

Asslide presentation recapping the
1980 JIC/City of Chicago-spon-
sored Chicago Jazz Festival also was
produced, and there was screening
of rare jazz feature films and shorts.
Admission was $8. public, $6 JIC
members.
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A NEW ALBUM BY CHICAGO'S PRINCESS OF SONG

GERALDINE
de HAAS

Chicago is
fortunate

to have
Geraldine
de Haas!
(Marty Faye
WBEE Jazz
Chicago)

(RGD-1070)
ORDER NOW FROM

CARMEN
AMEZ

A must for all
who appreci-
ate quality
female vocalists
(John Denardo
Jazz Guitarist)

“This Time I'll Be Sweeter"

‘I've Got My Mind Made Up"*

A new 45 rpm single release available
Feb. 16 (RGD 1075)

A Family of Programs
for Today's Service Family
>

Survey For Week Ending 2/7/81

Billooord Jozz LP S.

5 ]
f g AR
23 TIE x| x TITLE
o i Artist, Label & Number P § | Mtist, Label & Wumber
K (Dist. Labe) E|1 5| &1 (oist Labed
== 1| 12| WINEUGHT M| M| M| HOWS EVERYTHING
g Grover Washington Jr Sadao Watanabe,
Elektra 6E-305 Columbia C2X 36818
ol 2| 4| o 23| 28| MAGNIFICENT MADNESS
Spyro Gyra, MCA MCA-5149 John Klemmer Elektra 6E-284
3| 3| 8| MGHT PASSAGE | 2| 50| HDEAWAY
Weather Report, e S
ARC/Columbia 1C36793 o l/25 22 B:;‘;mm- )
ﬁ 4 7 LATE IIIGH'[ GUITAR Grover Washington Jr
Earl Kiugh, Liberty LT 1079 Motown M9-940A2
5| 5| 16| INHERIT THE WIND 30| 18| 13| TWENNYNINE
Wilton Felder, MCA MCA-5144 Twennynsileeagﬁth Lenny White,
Elekira 6E-
§ [1FE0f s SV THE\GHT, 31| 32| 25| WGHT CRUISER
Warner Bros. HS 3453 Deodato Warner Bros. BSK 3467
32| 27| 17| WCTORY
7813 M Narada Michae} Walden
Columbia IC 36518 all 'l :‘;‘é‘;ri‘“[ ':Z:T
8] 7| 17| CIVILIZED EVIL GREAT SPIRIT !
Jean-Luc Ponty, Atlantic SD 16020 Chico Freeman
9 9| 15 80/81 Contemporary 14005
Pat Metheny, ECM ECM-2-1180 34| 34| 19| LAND OF THE THIRD EYE
(Warner Bros.) Dave Valentin Arista/GRP GR 5009
10 | 11| 17| FAMILY 35| 35| 27| ROUTES
Hubert Laws, Columbia JC 36396 Ramsey Lewss, Columbia JC 36423
1m|13] 12| opom 36| 37| 5| AUTUMN BLOW
Hiroshima _Ansta AL 9541 Sadao Watanabe, lnner City
12 | 14| 7| REAL EYES S
Gil Scott-Heron Arista AL 9540 Jn | 0010 I:'I(Eh tJ:aEnLeEtan“CLM“E%:-KIJI?S
13|10 | 33| THIS TIME (Warner Bros.)
Al Jarreau, Warner Bros. BSK 3434 ﬁ m GOTHAM CITY
Dexter Gordon, Columbia JC 36853
14 [ 15| 31 | RHAPSODY AND BLUES p
Crusaders. MCA MCA-5124 39| 38| 25| QUINTET 80
David Grisman
15 | 12 | 30 | LOVE APPROACH Wamner Bros. BSK 3469
Tom Browne; Ansta/GRP 5008 0l 912 USE THE STAIRS
16 | 16 | 16 | TOUCH OF SILX Stanley Turrentine, Fantasy F-9604
bric Gale 4 5| COMING TO YOU LIVE
Columbia JC 36570 Charles Earland_ Columbia
17 (17 | 18 | SEAWIND IC 36449
| Seawind, ASM SP-3113 42| 42| 18| THE OTHER WORLD
1819131 H Judy quens Band,
| Bab James, Tappan Zee/Columbia Inner Ciry 1C 1088
1C 36422 43| 41| 3| GOZAME PERO YA
Cat Tjader,
19 | 20 8 :d:%‘o: Tyned Concord Jazz CIP-130
Milestone M-55007 (Fantasy) 4 uu ls'tl"'lIATlTOMe o G
anley lurréntine, tlektra 9
L et I T P R
l L Steve Khan. Arista/Novus AN 3024
21 | 21| 13 RODNEY FRANKLIN 4| 40| 14| OUTUBRO
RodneyAFraninn, | Azymuth
Columbia JC 36747 Milestone M-9097 (Fantasy)
n | 22 | 14| INTERVALS a4 | 12| LOVE AT FIRST SIGHT
| Ahmad Jamal Sonny Rollins
20th Century T-622 (RCA) Milestone M-9098 (Fantasy)
23 | 23 | 10| IN CONCERT, ZURICH, 48| 48| 8| ('VE ALWAYS
OCTOBER 28, 1979 WANTED TO DO THIS
Chick Corea and Gary Burton, ECM Jack Bruce And Friends
| ECM-2-1182 (Warner Bros.) | Epic JE36827
24 | 24| 46 | CATCHING THE SUN il it A
w ol :'::;:y;"'::‘ MCA-5108 taner City IC 1104
50 | 46| 3| REQUIEM
| Ahmad Jamal Motown M7.545R1 Lennie Tristano, Atiantic SD-2-7003
© Copyright 1981, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher

% Stars are awarded to those products showing greatest sales strength. v Superstars are awarded to these prod-

ucts showing greatest upward movement onthe current week’s chart (Prime Movers). ® Recording industry Assn. Of

America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales
of 1,000,000 units. (Seai indicated by triangle.)
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Sound Business

we: MOST STUDIOS STILL HESITANT, o

Digital Gains Despite Economy

® Continued from page 9

line” was done digitally there, while
Rickie Lee Jones’ upcoming LP is
using it as will the new Christopher
Cross. Several months ago a Gordon
Lightfoot album utilized the new
technology there.

Two years ago the Record Plant.
A&M Studios. and Amigo in LA
were among the first studios in the
world to take delivery of 3M digital
systems. Since then, A&M has de-
cided to send its equipment back,
while Record Plant added another
system and Westlake Audio ac-
quired two systems and has also be-
gun actively renting.

ductions. Elsewhere. Digital
Recording Scrvices in Philadelphia
is maintaining an active Sony PCM
rental business. while CBS in New
York has two machines being uti-
lized for classical sessions.

Stevie Wonder. who has used
Sony PCM equipment for his recent
“Hotter Than July” and “Secret Life
Of Plants” LPs. now owns multiple
Sony digital equipment for his own
personal use.

“Sure. money’s tight.” explains
Sony’s Rick Plushner, “but we don’t
feel its hampering the growth of
digital. Bigger artists have been us-
ing it but the technology is spreading
as is the interest.”

10 Digital Albums Are On

The Top LPs & Tape Chart

LOS ANGELES—A scan of Billboard’s Top LPs & Tape chart this week in-
dicates that digital recording is continuing to have an impact on major pop
artists and product.

Six LPs in the Top 30 spots utilize this advanced recording technique with
all major systems represented.

Stevie Wonder’s “Hotter Than July.” Bruce Springsteen’s “The River.” Bar-
bra Streisand’s “Guilty” and Heart’s “Greatest Hits” employed Sony Digital
PCM equipment, while Rod Stewart’s “Foolish Behaviour” utilized 3M equip-
ment and Fleetwood Mac’s “Live” double set for the mixdown used Sound-
stream process.

Other digital LPs on the chart: Christopher Cross’ album of the same name

(3M); Kenny Loggins’ “Alive” (Sony): Ry Cooder’s “Borderline” (3M) and
George Benson’s “Give Me The Night” (Soundstream).

Among some digital pop albums in the works: Christopher Cross (3M);
Rickie Lee Jones (3M): Village People (3M) and Billy Joel (3M).

JIM McCULLAUGH

Chicago’s Universal Recording
recently took delivery of a 3M sys-
tem. according to president Murray
Allen who points out: “Sure. il's a
little more expensive but producers
and artists who use it once allowing
that they can afford it, never want to
do anything again in analog.” Al-
ready. adds Allen, interest and
bookings are mounting with a Dave
Brubeck project sct to be involved.

According to Roger Pryor, gencral
manager of Sony Digital Audio
Products, San Francisco, a Sony
PCM 1600 was just sold to audio-
phile specialty label American
Gramaphone based in Omaha, Neb.

Sony has made good inroads into
the Los Angeles studio community
with PCM equipment at such facil-
ities as Clover. Spectrum. Digital
Magnetics. Digital Sound Record-
ing. M&K., and Walt Disncy Pro-

Sony is now delivering its new
DAE 1100 editor, shown for the first
time at the November New York
AES and is expected to show a 24-
track digital junit, with operations
similar to a standard analog multi-
track, at the May AES in Los An-
geles. The recent Sony/Studer digi-
tal alliance may also result in a Stu-
der digital multi-track machine at
that convention.

“In some cases,” adds Plushner,
“studios that have purchased digital
equipment are staying alive because
of it. And in markets like L.A.. with
the oversaturation of 24-track facil-
ities. it's now a competitive edge.”

Bob Schaffner. manager of Sound
Ideas Studios in New York. which
recently took delivery of'a 3M sys-
tem. agrees.

“It’s totally repositioned us in this
market.” he asserts. “We've gone

Ll

from 100% analog projects to ap-
proximately 50% digital and 50%
analog. We seem to be a good arca
for digital interest here. especially
for jazz and classical projects. But
the pop and MOR community are
showing heightened interest in digi-
tal.”

Sound Ideas has and will be doing
projects for such labels as CBS Mas-
tersound. RCA Red Seal and None-
such.

In addition to Sound ldeas and
Scharft Communications. Eastern
Artists Recording Studios (E.AR.S.)
in nearby New Jersey, plans to make
a 3M digital system purchase
shortly.

High-End Tape Decks
Bowed By Nakamichi

NEW YORK-—Nakamichi US.A.
adds to its linc of high-end cassette
decks with the 700ZXL comput-
erized deck. Like the 1000ZXL in-
troduced recently, the 700ZXL of-
fers automatic calibration for
azimuth, bias, level and equal-
ization.

These calibrations can be stored
in four separate memories for in-
stant recall.

The machine also offers double
Dolby and access to outboard noise
reduction units such as High-Com.
In addition, its automatic program
locater can be programmed for up to
30 commands for playing selections
in various orders.

The unit, which carries a sug-
gested list price of $3.000. utilizes
four servo motors to drive the cap-
stan, reels, cam-positioning assem-
bly and azimuth-alignment system.

In addition., Nakamichi is intro-
ducing its add-on Dolby Type C
noise reduction unit for use with the
deck. The Dolby C unit has a sug-
gested list price of $230.

20 Vanguard Titles On

NEW YORK—Vanguard Records
is making 20 of its titles available as
high technology prerecorded cas-
settes.

Utilizing chromium dioxide tape
formulation. the Vanguard Super-
chrome cassette series will list at
$8.98 for single LPs. while dual LP,
single cassettes will list at $10.98.
and three-LP, dual cassettes will list
at $17.96.

: B, i ..
PAUL PLUS—Paul Williams, right, takes a break during his recent stint
recording Nashville's first 3M digital album, using 4-track equipment. Sitting
in on Williams' session at Woodland Sound are well-known Nashville session
guitarist Reggie Young, right, and producer Charles Underwood. The album,
containing such country favorites as ‘'l Fall To Pieces” and ‘‘Making Be-
lieve,” will be released on Firstline Records.

IN ANAHEIM, CALIF.

14,000 Expected At
NAMM’s Powwow

LOS ANGELES—-Some 14.000  land Hotel. This year the hotel will

attendees are expected at the Na-
tional Assn. of Music Merchants
Winter Market which begins its
three day run Friday (6) at the Ana-
heim Convention Center.

Some 315 exhibitors will display
primarily musical instrument and
related products. About 40% of
manufacturers showing will be from
the professional sound community.
a continuation of a NAMM trend in
recent years as more musical instru-
ment retailers have begun retailing
pro equipment.

This will mark the first time the
Winter Show has utilized the Con-
vention Center and not the Disney-

Hi Tech Cassettes

Initial releases cover jazz. folk and
classical and include such artists as
Joan Baez. Doc Watson, Buffy
Sainte-Marie, P.D.Q. Bach. 1 Solisti
di Zagreb and the London Sym-
phony.

Mobile Fidelity Sound Lab also
recently issued high grade prere-
corded cassette titles utilizing
BASF’s chrome Professional H.

be used for housing only.

NAMM has also beefed up its
seminar program while CAMEO,
the Creative Audio & Music Elec-
tronics Organization, will sponsor
two education sessions.

One CAMEOQO seminar will take
place Saturday (7)—an industry
overview of the sound reinforcement
market with Stan Miller of Stanal
Sound acting as moderator. That 90-
minute session begins at 4 p.m.

One other CAMEO seminar takes
place on Sunday (8) beginning also
at 4 p.m. Entitled “Creative Financ-
ing For The Professional Audio
Equipment Dealer.” the moderator
is Larry Blakely, CAMEO president.

Among NAMM-sponsored ses-
sions are “Everything You Always
Wanted To Know About Harmoni-
cas But Were Afraid To Ask.” mod-
erated by a Hohner executive and
repeated each day of NAMM,
“Burnout: The No. 1 Sales Killer”
on Saturday at | p.m., moderated by
Jack Berman. Jack Berman Sales
Co.; and “Is Anybody Out There,”
an advertising and promotion ses-
sion helmed by NAMM'’s Robert
Blanck.

Billboard photo by Alan Penchansky

FUTURE TECHNOLOGY —Mickey Kapp, left, vice president of special proj-

ects, Warner Bros., gets a taste of digital audio from a Sony PCM machine at

a special RIAA/NARM/EIA cross merchandising exhibit at CES. Steve Trai-

man, executive director of RIAA, right, conducted numerous mini-tours of
CES for record industry attendees.

YOUR OWN STUDIO

16-Track from $54,200  24-Track from %79,500

Includes: Multi-track machine, Console, Monitor

speakers, Amplifier, Two-track machine,
Microphones, Stands and Cables.

From Otari, Tannoy, Amek, BGW, Beyer,

Commercial

orresidential

applications ¥ -p;l,.,
~

Leasing available Q_

16055 VENTURA BL., SUITE 1001 - ENCINO, CA 91436 * (213) 995-4175 * Telex 651485

2
Optional automated
console pictured

AKG, Sennheiser,
Shure, Neumann.

Other equipment
available: Orban,
dbx, PZM, JBL,
Atlas, Dolby,
Eventide, Ivie,
Lexicon, Mic-Mix.

EVER

Price includes delivery
Professional installation extra

www.americanradiohistorv.com

61

advogg 1861 'L AHvYNHg3d


www.americanradiohistory.com

62

FEBRUARY 7, 1981 BILLBOARD

Good Sound

Factory Into

Audiophile Cassette Mart

By ALAN PENCHANSKY

CHICAGO—Minneapolis’ Good
Sound Factory is moving into the
audiophile market with a prere-
corded chromium cassette line fea-
turing classic hits by rock. country
and soul performers.

Good Sound is a four-year-old li-
censing and manufacturing firm
that controls about 3.000 modern
multi-track recordings by *50s. ’60s
and early *70s hit artists. The record-
ings recreate old hit material in
modern sound.

Artists expected to be featured on

Video Dub Moves
Headquarters ToN.Y.

NEW YORK-Duplicating firm
Video Dub. Inc., established last
June, is relocating from New Jersey
to New York City. The company’s
new quarters comprise 22.000
square feet of space at 423 W. 55th
Street.

Video Dub’s operations include
syndication and trafficking, com-
mercial integration and unsuper-
vised film-to-tape transfer. It op-
erates 24 hours a day, seven days a
week. The firm’s new phone number
is (212) 582-9550.

DME-1 Controller At
One Pass In S.F.

SAN FRANCISCO—-One Pass
Video here has installed an all-digi-
tal controller developed by the NEC
Corp. for post-production effects.

The controller. DME-1. allows a
variety of computerized optical tran-
sitions. The system is also designed
to accommodate additional effects
and will initially be capable of flip
and mosaic effects thatare unique to
the system.

the initial Good Sound cassettes in-
clude Little Richard. Trini Lopez.
Sammi Smith. Martha Reeves and
Jeanne C. Riley. explains Eddie
Brody. one of the firm’s principals.

Brody said several production de-
cisions remain to be made but ex-
pects product to be available within
30 days. Sample tapes were shown
privately at the recent CES in Las
Vegas.

Other firms plying the audiophile
cassette market include In-Sync
Labs (Connoisseur Society). dbx.
Mobile Fidelity Sound Lab. Audio-
Source. and Vanguard. Among ma-
jors there is CBS’s Mastersound
chrome cassettes. and RCA has re-
vealed plans for a new chrome cas-
sette series (Billboard. Jan. 31, 1981).

According to Brody. cassette pric-
ing of $15.98 is tentatively set. Du-
plication will be at 10:1 using Agfa
Superchrome formulation.

Brody said a decision on which
noise reduction format to incorpo-
rate in the mastering had not been
reached. Dolby and dbx are battling
it out to become the dominant noise
supressant circuit used in cassette
decks and stereo receivers today.

Brody said a special feature would
be the inclusion of level tones for
playback azimuth adjustment.

Good Sound master tapes are
two-inch multi-track recordings by
.the original hit artists. Some of the
material is available on audiophile
disk through Audio Encores. a Min-
neapolis-based label.

Brody said Audio Encores is not
going into the cassette field at this
time. The tapes will not duplicate ti-
tles on the Audio Encore disks. re-
portedly.

In Canada. Good Sound operates
as Chadwick Music Productions.
headed by Ted Campbell.

We meet _
the production

of the

worldwide.

equipment needs

tape and record industry

AUDIORATIC CORPORATION

World Headquarters:

1290 Avenue of the Americas
New York, NY 10019
Telephone: 212-582-4870
Telex: 12-6419

Pranstiehl

We Give You

from a minimum of store space.

FOR COMPLETE INFORMATION.

M- )3 )3 )3

WRITE US TODAY ON YOUR LETTERHEAD

Needles and Pfantone
Accessories give you sound
profits for these sound reasons:

ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio, video, telephone, CB, tape and record care. Largest inventory in the
industry makes you first with the latest.

'SALES SUPPORT: The most complete catalogs in the business. A wide
variety of sales aids, displays and merchandisers.

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits

Givethe
of musicg“,t

PFANSTIEHL Dept. 1, 3300 Washington St., Box 498, Waukegan, IL. 60085

Sound Business

Studio
- Track_

LDS ANGELES—The Rocks prepping a new
Boardwalk LP at Rusk Sound, Juergen Koppers
behind the board.

Davlen action: Mac Davis is working on a
Casablanca single with Ray Bunch and Rick Hall
producing Anne Bertucci, Humberto Gatica at
the console; and Mike Stone producing and en-
gineering Storm for Capitol.

Disk cutting activity at the Mastering Lab in-
cludes LPs by Lauren Wood, Emmylou Harris,
Passages, Phoebe Snow, James Taylor and
Marva King.

Rocky Burnette finishing an LP at Filmways/
Heider Recording, Bill House and Jim Seiter pro-
ducing, Biff Dawes engineering with Dennis
Mays assisting. The Heider remote division
recently cut a Marvin Hamlisch concert at Dor-
othy Chandler Pavilion for future pay television
use. Les Haber and Ken Weinstock are the pro-
ducers with Grover Helsey engineering, assisted
by Paul Sandweiss, Mike Carver, Chris McNary
and Dennis Mays.

Joel Fein is appointed manager of studio and
video operations manager of studio and video
operations at the Village Recorder. He has
served in the post production sound depart-
ments at 20th Century-Fox, Samuel Goldwyn
Studios, Todd-A-O and Ryder Sound.

* x %

Tom Dowd producing Pablo Cruise at the
Sausalito Record Plant, Sausalito, Calif.

Automatt, San Francisco, activity: Herbie
Hancock recording an LP for Columbia with Da-
vid Rubinson producing, Fred Catero and Leslie
Ann Jones engineering; Amii Stewart recording
an LP for Hansa Productions, Narada Michael
Walden producing, Ken Kessie engineering,
Maureen Droney assisting; and Wanda Walden
recording a debut LP for Elektra with Narada Mi-
chael Walden producing, Kessie engineering and
Droney helping.

At Sundragon Recording, Manhattan, David
Johansen working on a new Blue Sky LP with
Barry Mraz producing and engineering, Michael
Ewing assisting.

Bob Force producing bluegrass banjoist
George Stavis at Fane Productions studio, Santa
Cruz, Calif., Sandy Stone engineering.

Allen Jones producing the Bar-Kays for Mer-
cury at Ardent Recording, William Brown engi-
neering.

Nazareth tolling on a new LP at AIR Studios,
Montserrat, British West Indies.

Reeisound Recording, a remote bus basing
out of Manchaca, Tex., completed five straight
days of live recording at Austin’s Armadillo
World Headquarters. Artists involved: Maria
Muidaur, Joe Ely, Butch Hancock, Jimmy Gil-
more, Tommy Hancock and the Supernatural
Family Band, the Flatlanders, Jerry Jeff Walker,
Gary P. Nunn, Steve Fromholz, Bugs Henderson
Group, Delbert McClinton, Commander Cody
and Asleep At The Wheel. The project was pro-
duced by Armadillo Records with Malcolm Har-
per Jr., Mason Harlow and Mark Gitterle engi-
neering.

John McEuen finishing up a solo LP at Aspen
Recording Society, Aspen, Colo., producing him-
self with Richie Cicero. John Denver also there
mixing a live performance with the Aspen Festi-
val Orchestra for an upcoming television spe-
cial, Cicero at the board.

The Police at Criteria Recording Studies,
Miami, recording Spanish and Japanese versions
of current single “De Da Da Da, De Do Do Do to
be released in those markets, Nigel Gray engi-
neering, assisted by Chuck Kirkpatrick. Gray
also there producing Wishbone Ash.

ITA European Video
Seminar Oct. 10-12

NEW YORK-The ITA has re-
scheduled its inaugural European
Home Video Seminar to Oct. 10-12
to coincide with VIDCOM ’81. Both
events take place in Cannes, France.

VIDCOM 81 dates are Oct. 9-13.
ITA activities will take place at the
Palm Beach Club while VIDCOM
takes place at the Palais de Festival.
ITA Seminar facilities will include
transtations in French. German.
Italian and English.

An original plan had called for
the ITA European event to take
place in Amsterdam in March of
1982.
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AUDIOPHILE APOSTLES—Herb Belkin, right, president of Mobile Fidelity

Sound Lab, discusses his firm's new merchandiser with Florida rep John

Rankine, L. Haas Co., Miami, at the Las Vegas CES. The display houses half-
speed mastered recordings as well as high end prerecorded cassettes.

PROMOTER IN BOOTH

SantanaProducer: Graham

By JACK McDONOUGH

SAN FRANCISCO—BIll Gra-
ham, a 15-year veteran of concert
production and artist management,
is formally involved for the first time
with the production of an album.

The album by the Santana band.,
to be titled “E’Papare.” was re-
corded at the Automatt studios here
with Fred Catero engineering. Mas-
tering started the week of Jan. 5.
Graham. who says he anticipates the
credits to read “Coproduced by
Devadip Carlos Santana and Bill
Graham with the Santana band—or
something close to that,” expects a
February release.

The title is from the Haitian lan-
guage and translates as “The Voo-
doo High Priest.”

Graham explains: “This is some-
thing different for me. Of course, af-
ter having worked with Santana all
these years I have strong opinions

about songs and arrangements,
and I've always put in my 2 cents
worth. Now its 19 cents. I've had a
direct moment-to-moment involve-
ment from the embryo stages and
I've been in the studio with the band
whenever it was there.”

Graham says his involvement has
included “finding material, making
suggestions on arrangements and re-
acting when a melody or lick is intro-
duced. I want an album with strong
guitar. strong vocals and strong per-
cussion. The percussion is an impor-
tant element for me because of my
background and my love for Latin
music.

“As for the guitar. I think the
playing far surpasses in sensuality
and intensity the playing on the last
few albums, and Alex Ligertwood’s
vocals are excellent.”

Billboard

Will be at

ITA

with the March 21st issue

call your local representative
and reserve your space today

New

York = Los Angeles = Chicago

Mashville = London
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Video

Concert To Get 3-Prong Release

® Continued from page 6
set. and there are no plans an-
nounced to release the Hamlisch
concert on home video.

CBS Video is also taping CBS
recording artists at the Soundworks/
Studio 54 facilities here for future
release on pay cable and home
video. These sessions will be re-
corded in digital stereo.

At this point, CBS appears to be
the most aggressive video label in
exploiting the possibility of using

pay cable services as a means of -

bringing original productions to the
home video catalog. Although CBS
Records is joining in the effort, it
does not appear that CBS Cable.
which plans to supply cultural fare
to pay cable services. has teamed up

Chicago Videodisk Sales
Disappoint; Problems Cited

By MOIRA McCORMICK

CHICAGO — Laser videodisk
sales here over the past few months
have not been as high as had been
expected, according to most retail-
ers. Problems cited are unavailabil-
ity of software and lack of public un-
derstainding about the nature of the
videodisk itself.

Unlike videotape. videodisks can-
not be recorded over by the con-
sumer. As a result, prospective buy-
ers are often put off by the fact that
they cannot tape their favorite tele-
vision programs onto videodisks. “It
really hurts sales.” says Bob Tuck-
man of That’s Entertainment Home
Video Centers. “I'd say it knocks
them down by half.”

That’s Entertainment carries the
Magnavox Magnavision videodisk
machine, the only other videodisk
product on the market being the
compatible Pioneer Laserdisc (both
$750 retail). “The videodisks aren’t
selling that well yet.” says tuckman.
“People are curious, but they
haven’t taken off yet.”

Joel Nuccio. owner of Nuccio’s
Magnavox. concurs. “People are not
educated as to what the videodisk
is,” he says. “Itisnota recording me-
dium. It is a viewing medium.”

Nuccio says that media coverage
of the videodisk has unfairly focused
on its lack of recording ability. He
says that the superior picture quality
of the videodisk. as well as the exclu-
sive features of the videodisk ma-
chine (slow motion, search-forward,
still motion. stereo hookup). should
be emphasized. :

“It’s an innovative product.” says
Nuccio. “It’s going to be as big a
breakthrough as television was in
the *50s.”

Nuccio says he has sold 50% of his
videodisk inventory since Septem-
ber. which is what he says he had ex-
pected to sell.

Lack "of software has been the
most common complaint among
videodisk retailers. John Blosf, man-
ager of Alan’s Creative Stereo,
which carries the Pioneer Laserdisc.
says prospective customers are being
lost due to the lack of immediately-
obtainable software.

That’s Entertainment’s Tuckman
says. “Videodisk customers are
pleased by the product. but they’re
not happy about the lack of soft-
ware.” That’s Entertainment has the
most extensive software stock in the
area. Even so. Tuckman says that of
the 180 titles available on videodisk.
only a third are in stock because of
production problems.

The disks themselves. which retail
from 35.95 to $24.95. are manufac-
tured by MCA.

“The availability of the software is
limited right now,” admits Marvin
Murphy. MCA video specialist. “It’s
a supply and demand situation, and
since the videodisk is a new item, it
takes awhile for the supply to catch
up to the demand.”

Murphy says that things should
be evening out by the middle of
1981, particularly after the Winter
CES show in Las Vegas when more
companies announce their video
software plans.

Chicago retailers have been using
in-store videodisk setups as their
main promotion. John Blosf of
Alan’s Creative Stereo says they do
not plan any special promotion.
“The videodisks pretty much sell
themselves.” he says.

Special Displays Part Of
Sony Projection TV Pact

NEW YORK-—Video specialty
stores and retailers who set up video
specialty departments will get a
boost from new Sony projection
teleyision distribution agreements.

The new two-year deal, an-
nounced last week. will confine
Sony projection units to retailers
who display them in a special section
of the store.

According to vice president Ed
Adis, “We will lose a few dealers, but
the ones we lose we're happy to
lose.”

Adis says that the product cannot
be sold if it is displayed along with
conventional tv sets because the pic-
ture is distorted if seen from the
wrong angle. Dealers who display
the unit in a “living room setting.”
he says. are far more successful in
selling projection sets.

“We've responded to the dealers
in setting up the new arrangement.”
Adis says. “One problem has been

that a guy who does a good job of
display may lose a sale, because the
customer goes across the street and
buys the machine for $100 less from
someone who just has it on the
floor.”

The new agreements require dis-
play. sales force and service capabil-
ity. According to Adis. the store need
not service the unit itself, but must
be able to refer the customer to an
authorized service department.

Adis says that Sony expects the
projection tv industry as a whole to
sell 90.000-100,000 units this year.
Sony’s business, he says, is excellent,
adding that the factory is having a
hard time keeping up with orders.

He also says he expects new ad-
vances in rear-screen models, mak-
ing them brighter and thinner.
Prices. says Adis. will come down as
more companies get into the busi-
ness and competition increases.

with the video division in these ef-
forts.

The CBS Video moves also come
shortly after rival ABC Video Enter-
prises chief Herb Granath an-
nounced that his company has hold-
ing off on its entry into the home
video market in order to concentrate
on supplying programming solely
for pay cable.

At present. the vast majority of
original pay cable productions are
supplied by independent producers.
These producers must then renego-
tiate with home video labels to get
that product onto disk or cassette.

RCA, Pioneer
Schedule Vidisk
Of Simon Show

NEW YORK-The recent Paul
Simon concert. broadcast over
Home Box Office cable service in
late 1980. will be released this year
on both RCA SelectaVision video-
disks and on the Pionecer Artists
videodisk label.

Pioneer Artists is the software arm
of U.S. Pioneer Electronics Corp.. a
manufacturer of laser optical format
disk players. The Simon is slated to
be the first release for Pioneer Art-
ists.

Both Pioneer and RCA officials
express enthusiasm that the concert
is to be released in two disk formats.
Says RCA programming vice presi-
dent Seth Willenson: “Our philoso-
phy is not that the best concerts
should appear only in our format,
but that the CED format should of-
fer the best concerts. regardless of
what other format they are in.”

A spokesman for the laser optical
system agrees. “There won’t be any
exclusivity in this business.” he says.
“It’s too expensive.”

The Simon concert was produced
by Michael Bannon. The Pioneer re-
lease will offer a stereo soundtrack.
The initial RCA release will be
mono, with a stereo version due
when the CED system introduces
stereo players in 1982.

‘Skokie To PolyGram

NEW YORK-—PolyGram Tele-
vision. the home video arm of Poly-
Gram, has acquired the rights to
“Skokie.” a two-and-a-half-hour
dramatization of the events sur-
rounding a march staged by Ameri-
can Nazis in that town in 1978.

The program aired on CBS-TV. It
stars Danny Kaye. John Rubinstein
and Carl Reiner. Producer is Robert
Berger. executive producer Herbert
Brodkin. Script credits go to Ernest
Kinoy, and direction to Herbert
Wise.

ITA Seminar

NEW YORK—ITA is now accept-
ing registrations from non-member
companies for its upcoming “Au-
dio/Video Update” seminar to be
held in Hollywood. Fla. March 15-
18. According to the ITA. however,
there are fewer than 100 places left
for non-members.

Keynoting the meeting will be
NBC News anchorman John
Chancellor. Also airing their views
will be former US. Senator Abra-
ham Ribicoff and CBS’s Mike Wal-
lace of “60 Minutes.”

ITA offices are located in New
York City.
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Billboard photo by Alan Penchansky

PARAMOUNT AWARD~Tim Clott, Paramount Home Video director of oper-

ations and marketing, left; advertising and sales promotion director Hollace

Brown and executive Bob Klingingsmith are all smiles at the recent Las Vegas

CES after receiving a number one award from Billboard. The reason: Para-

mount’s “The Godfather'' was the title topper on Billboard's year-end video-
cassette chart.

NewProgramming Division
Introduced By Chrysalis

LONDON—Having been fast off
the mark to invade the music video
market with the big-selling Blondie
videocassette. “Eat To The Beat.”
Chrysalis is consolidating by setting
up a visual programming division.
Co-chariman Terry Ellis will take re-
sponsibility for its overall film. tele-
vision and video projects.

He says: “We’re now deeply into
visual programming. The whole
techological revolution which has
created the videocassette. the video-
disk and put dozens of channels on
cable television, direct and through
satellites, into U.S. homes, heralds
the visual age.

“We’ve regularly financed British
films. and ‘Babylon’ was a very sub-
stantial success story. Video,
through the Blondie success for us. is
a growth area. so we are relating the
two areas into a Chrysalis business
expansion.”

First project under this U.K./U.S.
division is a one-hour television spe-
cial featuring Chrysalis act Jethro
Tull. Also in the works is a video-

cassette featuring Scottish comedian
and former folk singer Billy Con-
nolly, singed to Polydor. On the way.
100. is a feature film, “Dance Crazy,”
directed by Joe Massot and- pro-
duced by Gavrik Losey, who pro-
duced “Babylon.”

The Tull item was made up from
live show footage shot in the U.S.
along with studio sets, animation
and local filming. put together for
U.S. cable tv and worldwide distri-
bution. It will also be released as a
videocassette.

“Dance Crazy” will run 90 min-
utes. incorporating concert appear-
ances by the Specials. Madness, the
Beat, Selecter. Bad Manners and
Bodysnatchers. It is set for a Midem
preview in Cannes. opening in key
UK. centers in February. An album
of the soundtrack will be out on 2-
Tone Feb. 6.

At least two film projects are in
the works for the new Chrysalis divi-
sion, plus other television and video-
cassette specials.

Home Videotape Recorder
Sales Leap 69% Over 1979

WASHINGTON—-Home video-
tape recorder sales in the U.S. to-
taled 804.663 in 1980. a 69.3% in-
crease over the 475,396 units sold in
1979. according to the marketing
services department of the Elec-
tronic Industries Assn.’s Consumer
Electronics Group.

December 1980 sales of VTRs to-
taled 122.980 units.

Sales of color televisions were up
3.2% in 1980 to 10.236.319 units as
contrasted with 9.846.487 units sold

last year. December unit sales were
1.217.156 units.

Monochrome television set sales
were 6,285.516 units. up 0.5% over
the 6.254.601 units sold in 1979. De-
cember unit sales of black-and-
white tvs amounted to 841.550 units.

The total television figures for
1980 were 16,447.792. making the
total the highest since 1972 when
16.523.217 total units were sold in
the US.

Publisher Wins Video Suit

LONDON-—Status Quo Music
Publishing won its High Court legal
action here against VCL Video Serv-
ices. the case said by the Mechanical
Copyright Protection Society
(MCPS) to be the first here for copy-
right infringement by reproduction
of musical works on a videocassette
offered up for public sale.

VCL agreed to court injunctions
restraining the reproduction of pub-
lication in videocassette recordings
of any of the compositions *“Mystery
Song.” “Rain.” “Where 1 Am”™ and
“Night Ride.”

And the company will not now

sell or distribute any copies of
“Status Quo—Off The Road.” or any
of its musical works.

MCPS says: “Copyright owners
reserve the right to take action for
copyright infringement where it’s
found that videocassettes containing
copyrighted works are released with-
out license.”

VCL summed up: “Isolated in-
stances of this matter are inevitable
until the industry and the various
trade bodies reach clear-cut agree-
ments. It’s a delicate situation. some-
thing were keen to resolve and
avoid ever happening again.”
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Video

Nesmith Quits Disks

® Continued from page 4.

Beta, VHS and possibly other tape
formats.

Currently. Pacific Arts has its
analog audio disks custom pressed
and then distributed via an inde-
pendent distribution system. Pacific
Arts Video Records will use the
same principle in its video records
approach.

“We’'ll utilize our record distribu-
tion channels that understand where
this market is going and augment
with others.” he points out.

No major personnel shakeup at
Pacific Arts Corp. is anticipated.
“Many of the job functions that will
be involved with video records are
similar to the audio record business.
So it will just be a transition.”
Recently a soundstage was added to
the Pacific Arts complex with the fa-
cility now having in-house produc-
tion capability.

3M’s Vidisk
Plant Set For
Wisconsin Site

NEW YORK—The 3M Corp. will
house its reflective optical videodisk
production plant at its existing facil-
ity in Menomonie, Wis. The plant is
located 50 miles from 3M’s head-
quarters and central research and
development labs.

According to 3M, 20.000 square
feet of a new 96,000-square-foot
building will house videodisk pro-
duction initially. The operation will
employ 40 to 60 employees. The disk
mastering equipment will be sup-
plied by North American Philips
Corp.

The reflective disk operations will
begin in the second quarter, accord-
ing to 3M, and the first disks will be
completed in the third quarter.

“There’s still a lot of resistance out
in the field to video.” the former
Monkee adds. “Mainly because of
misperceptions, paranoia and un-
grounded fear.

“Right now.” he continues,
“theatre owners are screaming about
simultaneous release of films in
movie houses and in home video for-
mats. If I was a theatre owner right
now | would immediately convert
my lobby into a video retail front.

“And if I was an audio record
dealer I would immediately begin
stocking and selling video. They un-
derstand retail and that’s the key.
That's where this whole thing is
headed.

“The biggest single problem.” he
maintains, “is still the record labels.
Some of them still can’t perceive the
video record. They will have to make
the transition at some point. Other-
wise they won’t have viable com-
panies anymore.”

Nesmith, who has been producing
his own video music promotion
pieces for the past several years,
recently emerged as a video music
producer. Both Kim Carnes and
Poco projects have been completed
by him.

And Nesmith has also been helm-
ing “Popclips”—a video music
show—for the Warner-Amex cable
television system.

Pacific Arts’ Chuck Melancon ex-
pects the Sir William Martin video,
to be available in both Beta and
VHS, to have a suggested list of
$39.95. A small clip from it was aired
Jan. 15 on “NBC Saturday Night
Live.”

What happens to the analog audio
record product Pacific Arts has in
the field now?

Among artists in addition to Nes-
mith on the label are the Mark Al-
mond Band. the Pirates and Charles
Lloyd.

Melancon asserts that the label
will honor all product.

ColumbiaHousels Looking
At Mail-Order Video Club

By GEORGE KOPP

NEW YORK—-CBS’ Columbia
House is setting up the rudiments of
a mail order video club with the di-
rect mail sale of VCRs, coupled with
a videocassette rental program.

Says CBS Records’ Ralph Colen:
“We have in mind starting a club in
six months. So far the response is en-
couraging. We will see what the in-
terest is and gather names.”

The offer, which started running

ISN'T IT ABOUT TIME YOU
STARTED THINKING ABOUT

MUSIC VIDEO

Video Disks, Video Cassettes
Cable Rights, Video Rock Clubs,
Overseas Promotions
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CORDING STUDIOS - VIDEO |
EDITING « REMOTE CREWS! |
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Audio/Video package

deals!
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237 W. 54th St.. N.Y.C. 10019
(212) 582-6414 l

in several national magazines last
week, allows a free two-week trial of
one of two VCR models from RCA.
two blank cassettes and two free
rentals of prerecorded product.

Those who decide to purchase a
VCR get follow-up benefits in free
rentals of software and the ability to
buy prerecorded titles ata discount.

The titles offered are not confined
to the MGM/CBS Home Video
catalog. According to Colen, there
are only about 10 titles offered at the
start from various studios, but he ex-
pects that number to increase. Co-
lumbia House buys the product
from wholesalers. says Colen, and
has no royalty scheme worked out
with the studios involved.

“We expect that will come,” says
Colen. “Right now. we are operating
on a very small scale.”

Colen also says that it is too early
to anticipate a similar tie-in with the
RCA videodisk player. CBS will
have disks out in the RCA format in
June.

Colen says the video direct mail
test is totally separate from the
record club operation, also run by
the .Columbia House Division. A
corporate reorganization late last
year brought Columbia House un-
der the aegis of CBS Records. One
reason cited at the time for the shift
was an anticipation of closer ties be-
tween record and home video mar-
keting, including direct mail possi-
bilities.

Philips Expects
To Market 250
Vidisks In 1981

LONDON-—The launch of the
Philips videodisk in the U.K. is defi-
nitely set for May this year and the
company confidently expects to
have at least 250 product titles avail-
able here by the end of 1981.

On the hardware side, the statisti-
cal projection is that sales will rise to
around 150,000 a year within two
years and be near 700.000 by 1986.
In monetary terms, the newly emer-
gent videodisk industry is expected
by Philips to be worth $120 million
in 1983, and five times that amount
by 1986.

And Gerry Harrison, commercial
manager of Philips Laser Vision
here. says the hope is that by the end
of the decade. one in three British
homes will have videodisk equip-
ment.

Though initial cost of videodisk
hardware will be higher than for
video tape-recorders, the price will
drop dramatically, according to
Philips, as demand builds. The com-
pany, with a $20 million videodisk
pressing plant being readied in the
North of England, has tied up prod-
uct usage deals with six major movie
and television companies and early
releases will include “Jaws,” “Satur-
day Night Fever” and “Wild
Geese.”

Estimated retail price of Philips
videodisk machines at first will be
around $1,200, dropping fast to
nearer $850.

Acquire Rights To

Scandinavian Film

NEW YORK-—Video Tape Cen-
ter of Stockholm has acquired the
rights to “The Harder They Come”
for release on videocassette in
Scandinavia. This marks the first
time that the film. with the classic
reggae soundtrack by Jimmy CIiff,
will be available anywhere for home
video, although RCA owns the disk
rights to the movie.

The deal was negotiated last week
by consulting firm Ballato, Jones
and King on behalf of the film’s pro-
ducer. The movie will be available
for sale and rental. but no suggested
price has yet been fixed.

Vid Retailer Wins
Superbowl Ducats

NEW YORK-—A video retailer
and distributor saw the Super Bowl
courtesy of NFL Films Video. The
two pairs of tickets were the grand
prize in the video display contest
sponsored by NFL Films Video.

Retailer Chuck Neiderhouse,
owner of Video Corner in Pinellas
Park. Fla. and his distributor Media
Concepts won the top prize. Other
prizes went to Kelli Griffiths of Dal-
las-based Video of Texas, Michael
Ford of Worldwide TV in Farm-
ington Hills, Mich., and Gary Van-
derwell of Discount Video in Li-
vonia. Mich.

Distributors Western Video and
Video Trend were also cited.

5 Vidtapes Out

NEW YORK-VidAmerica is
adding five new titles to its “Collect-
ables” series of videocassettes for the
month of January. The new releases
are: “NFL SymFunny/Super Bowl
II1,” *The Amazing World of Psy-
chic Phenomena.” “The Thing.”
“Flying Leathernecks™ and “Sugar
Cookies.”
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Billboard -

Videocassette

] These are best selling videocassettes compiled from retail sales,
g 8 including releases in both Beta & VHS formats.
Iz s
= TITLE
B
= 3 3 Copyright Owner, Distributor, Catalog Number
1] 3| 5 2001: A SPACE ODYSSEY (G)
Metro-Goldwyn-Mayer Inc. CBS Video Enterprises MB 60002 %
4 | 11 | STAR TREK (6)
Paramount Pictures, Paramount Home Video 8858
3| 2] 31 | ALEN R)
20th Century-Fox Fitms, Magnetic Video 1090
4 | 1| 13 | CLOSE ENCOUNTERS (R)
Cotumbia Pictures Industries, Inc. Columbia Pictures
Home Enter., VN 30200
5| 6| 11 | BLUES BROTHERS (PG)
Universal City Studios Inc., MCA Distributing Corporation, 77000
6 | 5| 11 [ ALL THAT JAZZ (G)
20th Century-Fox Films, Magnetic Video 1095
71 9 5| DR ZHIVAGO
Metro-Goldwyn-Mayer Inc., CBS Video Enterprises MB 90003
8 | IEZIEZID| AIRPLANE
Paramount Pictures, Paramount Home Video 1305
9 |17 | 3 | BEN HUR
Metro Goldwyn-Mayer Inc., CBS Video Enterprises, MB 90004
10 | 14 | 15 | EVERY WHICH WAY BUT LOOSE (PG)
Warner Bros. Inc., Warner Home Video WB-1028
11 | 8 | 11 | UP IN SMOKE (R)
Paramount Pictures, Paramount Home Video. 8966
12 m URBAN COWBOY
Paramount Pictures, Paramount Home Video 1285
13 | 32| 3| FRIDAY THE 13TH
Paramount Pictures, Paramount Home Video 1395
14 | 16 | 3 | CHEECH & CHONGS NEXT MOVIE
Universal City Studios, Inc., MCA Distributing Corp. 66016
15 [ 7| 35 | THE MUPPET MOVIE (G)
ITC Entertainment, Magnetic Video, CL-9001
16 | 19 | 11 | AMERICAN GIGOLO (R)
Paramount Pictures, Paramount Home Video 8989
17 | 10 | 51 | SUPERMAN (PG)
D.C. Comics, Warner Home Video, WB-1013
18 m THE HUNTER
Paramount Pictures, Paramount Home Video 1192
19 |21 43 | “10" (R)
Orion Pictures Co.. Warner Home Video, OR 2002
20 m BEING THERE
I Metro-Goldwyn-Mayer Inc., CBS Video Enterprises 60026
21 (18 | 8 | THE BLACK HOLE
© MCM LXXX Walt Disney Productions, 11BS/11vS
22 | 24 | 64 | THE GODFATHER (R)
Paramount Pictures, Paramount Home Video 8049
23 (15 | 8 | DIRTY DOZEN (R)
Metro-Goldwyn-Mayer Inc., CBS Video Enterprises MB 70008
24 | 12 | 19 | COAL MINER'S DAUGHTER (R)
Universat City Studios, Inc.,
MCA Distributing Corporation 66015
25 | 34 [ 3 | MARY POPPINS
“MCMLXXX, Walt Disney Productions, 238S/23VS
26 m BRUBAKER
20th Century-Fox Films, Magnetic Video 1098
27 | 11 | 11 | CHINA SYNDROME (PG)
Columbia Pictures Industries, Inc., Columbia Pictures Home Enter.
VH 10140
28 (28 | 3 | SILVER STREAK
20th Century-Fox Films, Magnetic Video 1080
29 (29 | 3 | ENTER THE DRAGON
Warner Bros. Inc., Warner Home Video WB 1006
30 | 22 | 23 | THE ROSE (R)
20th Century-Fox Films, Magnetic Video 1092
31 m THE FOG
20th Century-Fox Films, Magnetic Video 4067
32 (36 | 3 | THE JERK
Universal City Studios Inc., MCA Distributing Corp. 66005
33 m XANADY
Universal City Studios Inc., MCA Distributing Corp. 66019
34 |20 | 8 | WIZARD OF 02
Metro-Goldwyn-Mayer Inc., CBS Video Enterprises MB 60001
35 | 23 | 5 | THAT'S ENTERTAINMENT (G)
Metro-Goldwyn-Mayer Inc., CBS Video Enterprises MB 60007
36 m RAISE THE TITANIC
20th Century-Fox Films, Magnetic Video 9023
37 | 37 | 3| MIDNIGHT EXPRESS
Columbia Pictures Industries, Inc.. Columbia Pictures
Home Enter., VH 10400
38 | 38 | 3 | HEAVEN CAN WAIT
Paramount Pictures, Paramount Home Video 1109
39 m EMANUELLE: THE JOYS OF THE WOMAN
Paramount Pictures, Paramount Home Video 8390
40 | 13 | 5 | 20,000 LEAGUES UNDER THE SEA
©MCMLXXX Walt Disney Productions, 15B8S/15VS

 Stars are awarded to those products showing greatest sales strength. # Superstars are awarded to those prod-
ucts showing greatest upward movement on the current week’s chart (Prime Movers).

Survey For Week Ending 2/7/81



www.americanradiohistory.com

Survey For Week Ending 2/7/81

piritual LPs

Billboard *
Best Selling

Copyright. 1981, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means. electronic, mechanical,

photocopying, recording, or otherwise, without the prior written permission of the publisher

o | x| 25
£ | 53| 86
e | ¥g | nTLE Adtist, Label & Number
1 2 70 IT'S A NEW DAY
James Cleveland & The Southern California Community Choir,
Savoy SGL-7035
2 7 36 TRAMAINE (WORD)
Tramaine Hawkins, Light LS-5760
3 1 107 LOVE ALIVE Il
Walter Hawkins & The Love Center Choir, Light LS-5735
L) THE LORD WILL MAKE A WAY
m Al Green, Myrrh 6661
5 17 53 PLEASE BE PATIENT WITH ME
Albertina Walker With James Cleveland, Savoy SL-14527
6 5 15 EVERYTHING'S ALRIGHT
Dr. Charles G. Hayes & The Cosmopolitan Church Of Prayer,
Savoy SL 14580
7 11 5 A PRAYING SPIRIT
James Cleveland & The Cornerstone Choir, Savoy 7046
8 4 19 REJOICE
Shirley Caesar, Myrrh MSB 6646 (Word)
9 13 19 | CAN'T FEEL AT HOME
The New Jerusalem Baptist Choir, Savoy SGL 7050
10 9 23 LOVE ALIVE
Walter Hawkins, Light LSS734
11 10 19 KEEP ON CLIMBING, WE'VE GOTTA GO HIGHER
The Pilgrim Jubilee Singers (Live), Savoy SL14584
12 3 57 I'LL BE THINKING OF YOU
Andrae Crouch, Light LS 5763
13 | 15 | 5 | MOTHER WHY?
Willie Banks & The Messengers, Black Label BL 3000
14 22 5 GOD WILL SEE YOU THROUGH
The Williams Brothers, New Birth 7048-G
15 21 32 AIN'T NO STOPPING US NOW
Willie Neal Johnson & The Gospel Keynotes, Nashboro 27217
16 6 5 THE LORD IS MY LIGHT
New Jerusatem Baptist Church Choir, Savoy SGL 7050
17 29 15 REV. RICHARD WHITE & THE SOUTHERN CALIF.
COMMUNITY CHOIR
James Cleveland, Savoy SL 14563
18 m THE PROMISE
James Cleveland & The Philadelphia Mass Choir, Savoy 14526
19 32 45 VICTORY SHALL BE MINE
James Cleveland & The Salem Inspirational Choir, Savoy SL 1454
20 m GREAT IS THY FAITHFULNESS
The Philadelphia Mass Choir, Savoy 14533
21 20 167 AMAZING GRACE
Aretha Franklin With James Cleveland, Atlantic 2-906
22 23 5 COME TO JESUS NOW
Myrna Summers, Savoy SL 14575
23 16 29 YOU OUGHT TO TAKE
THE TIME OUT TO PRAISE THE LORD
Rev. Clay Evans, Jewel LPS 0150
24 m PEOPLE GET READY
Supreme Angels, Nashboro 7226
25 12 45 IF YOU MOVE YOURSELF,
THEN GOD CAN HAVE HIS WAY
Donald Vvails Choraleers, Savoy 7039
26 14 53 LORD, LET ME BE AN INSTRUMENT
James Cleveland & The Triboro Mass Choir, Savoy 14525
27 25 78 CHANGING TIMES
Mighty Clouds Of Joy, Epic JE 35971
28 m GOD CAN
Dorothy Norwood, Savoy 14557
29 19 5 PRAISE BELONGS TO GOD
Elber (Twinkie) Clark, Sound Of Gospel 091
30 26 5 | CAN DO ALL THINGS
International Mass Choir, New Birth, 2-9008G
31 8 112 | DON'T FEEL NOWAYS TIRED
James Cleveland & The Salem Inspirational Choir, Savoy DBL 7024
32 30 29 JESUS WILL NEVER SAY NO
The Florida Mass Choir, Savoy SGL 7045
33 18 41 IT STARTED AT HOME
Jackson Southernaires, Malaco M 4366
34 31 49 HEAVEN
Genobia Jeter, Savoy SL 14547
35 24 10 CHANGED MAN
Swanee Quintet, Creed 3099

FOR MCA/SONGBIRD

Gospel

4 Artists To Record Gospel LPs

NASHVILLE—Four country art-
ists are set to release all-gospel al-
bums on the Songbird label within
the next few months. Merle Hag-
gard. Donna Fargo and Roy Clark
already have albums in various
stages of completion. Barbara Man-
drell is expected to start on one soon.
according to Jim Foglesong. presi-
dentof MCA’s Nashville division.

Foglesong. who describes the gos-
pel music industry as a “sleeping
giant.” says his label intends no
flashy invasion of the gospel ficld:
“The one thing I've tried to assure
everybody is that it’s not a case of a
big company with big finances try-
ing to come in and blitz the market.
We're moving very slowly and very
respectfully.”

The albums are cvolving so grad-
ually. Foglesong adds. that he antic-

Dixon: A
Secular
Mart Hit

By ROBYN WELLS

NASHVILLE—With two success-
ful recent tours and an appcarance
at the Inaugural dinner to his credit.
Jessy Dixon is making waves in both
the gospel and sccular markets.

No stranger to the sccular field.
Dixon has been a part of Paul Si-
mon’s entourage since 1972, After
wrapping up a well-reccived US.
European tour with Simon in late
1980. Dixon returned to England as
a headliner. sclling out seven con-
certs in eight days. Scveral perform-
ances were staged at the same
venues he played with Simon. most
notably the Hammersmith Odceon in
London.

Dixon fecls that itis advantageous
for gospel acts to work closcly with
secular performers. “Gospel acts
generally don’t get the same amount
of mcdia cxposure that sccular
groups do.” he cxplains. “Working
with a non-gospel group is a great
way to get gospel music into the cars
and cyes of secular audicences.” Si-
mon’s tour was promoted exclu-
sively through the sccular market.
while Dixon’s tour. sponsored by
Word. England. received media at-
tention in both tields.

While he performs both gospel

By EDWARD MORRIS
ipates no problem in pacing their re-
lease. “As they get done.” he says.
“we’ll release them.™

The Fargo project, Foglesong
says. will probably be the first one
out. [t will be heralded by the release
of a single cut from the album. “The
Baptism of Jesse Taylor.” a 1973 hit
for Johnny Russell. The record will
be sent to both gospel and country
radio stations—a practice. Foglesong
notes. that he believes will be fol-
lowed for the other gospel cfforts.

According to Foglesong. the out-
pouring of MCA/Songbird gospel is
as much a manifestation of artist
preference as it is label planning:
“Barbara Mandrell has it in her con-
tract that she be allowed to do a gos-
pel album-—cven if it means going to
another label to do it. She's very
open about her Christian commit-
ment. So is Donna Fargo.™

Clark earlier recorded a successtul
gospel album for Word. Foglesong
says. He adds that he doesn’t yet
know the details of Haggard’s proj-
ect.

Foglesong is pleased. he says. with
the sales and reception of the Willie
Nelson MCA/Songbird opus.
“Family Bible.” It has been on Bill-
board’s Hot Country LP chart for 16
weeks.

Charlic Shaw. marketing director
for MCA/Songbird in Los Angeles.
says that the Nelson album has en-

countered some resistance from
owners of Christian bookstores.
“There is a requirement of lifestyle
necessary for acceptance in these
stores.” Shaw cexplains. “They're
looking for the fruits of regeneration
in a man’s life.”

Foglesong acknowledges this fac-
tor of the business. "We'rc very
serious about our work in the ficld.
We may be a little bit more liberal
than the others. and we may fall on
our faces a couple of times while
we're learning.”

GOSPEL ASSN.
CONSIDERS 10

NASHVILLE-A total of 10 nom-
inees for the Gospel Music Hall of
Fame have been announced by the
Gospel Music Assn.

Nominated for the “living” cate-
gory induction are John T. Benson
Jr.. Dwight Moody Brock. Thomas
A. Dorsey. William J. Gaither, and
Ira F. Stanphill. In the “deceased”
division are Mrs. J. R. Baxter, John
T. Benson Sr.. Halder Lillenas. B.B.
McKinney. and Clara Ward.

A panel will choose onc name
from each catcgory for clection to
the hall and present the choices at
the 12th annual Dove Awards in
April.

Dixon Dazzles: Jessy Dixon, left, and the Dixon Singers join Paul Simon on-

stage for ‘‘Amazing Grace.”

Dixon has been touring regularly with Simon

since 1972.

and secular sclections with Simon,
Dixon docs not believe that all songs
correspond with the message he
strives 10 convey. “I'm constantly
trying 1o educate the audience about
how strong gospel music is and how
strong the message is.” Dixon says.
He points to * Sllp Slidin® Away™ as
onc Simon song which underscores
his beliefs. while “Fifty Ways To
Leave Your Lover” does not.

Following an appcarance during
the Inaugural dinner at the White
House. Dixon is slated to guest on
the “Barbara Mandrell Show.”

Fest Entries Open

NASHVILLE—Entries are now
being accepted for the 1981 Music
City Song Festival Gospel Competi-
ton. The contest is open to all profes-
sional and amateur songwriters,
amateur lyricists and amateur vocal-
ists. Entry deadline is March 25. For
more information. write: 1014 16th
Ave. South. Nashville. Tenn. 37212
or telephone: (800) 251-1790.
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GOSPEL ONE STOP

116 20TH AVE. S., NASHVILLE, TN. 37203 PH (615) 329-4339

RECORD STORES:
EVERYONE NEEDS THE GOSPEL
WE HAVE ALL FAMOUS GOSPEL
LABELS AND SOME THAT ARE NOT

WE HAVE SOME 45’S FOR 35 CENTS
AND SOME LP’S FOR $1.10. ORDERS

FILLED SAME DAY RECEIVED.
INTRODUCTORY OFFER:
$10.00 GIFT CERTIFICATE ON FIRST
INITIAL ORDER OF $100.00 OR MORE.

CALL COLLECT AND ASK FOR DEBBIE OR JIMMY

WE APPRECIATE YOU!
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At MIDEM, Buyers,

Selective & Cautious,

Outnumbered Sellers

By MIKE HENNESSEY & PETER JONES

CANNES-The 15th MIDEM,
which closed here Thursday (29),
was quietly functional rather than
feverish. That was the general ver-
dict of the international music in-
dustry people who attended.

What was clearly apparent was
that participation was substantially
down on last year’s event. The popu-
lar estimate was that 20% fewer
people had left their home offices to
flock to sunny Cannes or rather
Sony Cannes, because by common
consent the predominant feature at
MIDEM 1981 was the astonishing
proliferation of Sony Walkman port-
able cassette players. On the cafe ter-
races along the Croisette, in hotel
lobbies, in restaurants and bars. The
ears of the music world had stereo
headphones clamped upon them as
record people and publishers dem-
onstrated their latest productions.

The combination of the good
weather and Sony’s technology left
the Palais des Festivals extraordin-
arily empty for much of the time and
its record playing equipment silent.
The international music industry
was outside showing that it had got
things taped in a pretty massive way.

Most participants agreed that this
year’s MIDEM was dominated by
people who were selling rather than
buying, and cautious selectivity was
the prevailing philosophy. Never-
. there were some encour-
agingly upbeat reports of solid busi-
ness deals from attendees.

Said MIDEM regular Larry Page,
managing director of Page Full of
Hits Ltd.. “You have time to do
deals when MIDEM is down to this
less frantic and less crowded level.”

Certainly the pace was conspic-
uously more leisurely than usual be-
cause. combined with the lower gen-
eral attendance, another clear
tendency was for participants to at-
tend for just two or three days with
specific contacts in mind.

Nick Firth. executive vice presi-
dent of Chappell International Mu-
sic Publishers Ltd.. agreed that the
tempo was down and that there was
a greater air of rationality and real-
ism abroad. “At one time,” he said,
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Pitfalls Lurk For Artist In Foreign

CANNES—Although most indus-
trialized countries have bilateral
treaties to avoid double taxation.
music companies could well be pay-
ing more tax than is necessary when
acquiring catalogs abroad. or having
artists tour or record in foreign coun-
tries.

This was the clear message that
emerged from the annual MIDEM
meeting of international show busi-
ness lawyers.

Summarizing the panel discus-
sions after the day-long meeting.
Frederic Chartier. chairman and
Paris-based lawyer from the firm
Chartier-Hourcade-Weiser.  said
that companies would be well ad-
vised to seck advice on the variations
in national tax regulations from
country to country in order to avoid
paying excessive taxes.

“It should be understood.” he
said, “that bilateral tax treaties are
by no means universal. and that, in
any case. the mechanics of taxation
vary considerably from one country
to another. "

“Taxes differ, for example. if the

“people actually used to rush about

clutching pieces of paper and doing -

deals and then getting back home to
find that they had negotiated them-
selves into some highly questionable
deals.

“Today, deals are not negotiated
at MIDEM. They are either initiated
or concluded. Nevertheless, it re-
mains a very important event for
publishers.”

Though the absence. in any sig-
nificant strength. of the major mul-
tinationals, (with RCA one notable
exception) may have given MIDEM
chief Bernard Chevry pause for
somber thoughts, it was no great dis-
appointment for Robbie Fields. in-
ternational representative of Posh
Boy Records. Los Angeles. attending
his first MIDEM.

He said. “The fact that some of
the majors are not there is great for
me. Europe is discovering that the
independent labels are best for West
Coast music.”

Another first-time MIDEM vis-
itor, Norman Schwartz. head of
jazz-oriented Gryphon Records in
New York, noted a healthy recep-
tivity for jazz product among the in-
ternational companies represented
here. And Chrysalis co-chairman
Terry Ellis, based in Los Angeles,
was emphatic that there could be no
better launching pad than MIDEM
for the movie “Dance Craze,” one of
the first products of Chrysalis’ new
programming division.

One sign of the harsh economic
times was that three of the French
independent radio stations, Europe
No. 1. Sud Radio and Radio Monte
Carlo, whose mobile studios were
such prominent features of the Croi-
sette at past MIDEMs. participated
at a considerably more modest level
this year.

Although the expectation was that
the Palais des Festivals would be
housing its last MIDEM this year, it
now seems quite certain that the new
multi-million dollar exhibition com-
plex under construction on the site
of the old Cannes municipal casino
will not be completed in time for
MIDEM 1982.

International

HOT ACT—Sonet/ Scandia e;ecties and members of -Hur

ricanes gather in

warm friendship to celebrate the cumulative sales of more than 250,000 al-

bums by the Finnish rock group in Sweden. From left are Albert Jarvinen,

Lars Olof Helen, Cisse Haakinen, Gugi Kokljuschkin, Remu Aaltonen, Dag

Haeggqvist and Lasse Norres. Presentation of the Scandinavian Sonet award
took place, appropriately, in the company’s Helsinki sauna.

Mondo Rock Deal Biggest
In Cannes By Australians

By GLENN A. BAKER

CANNES—The Australian pres-
ence at MIDEM was strong and vi-
brant. bringing to the forefront an
industry under increasing scrutiny
from the international music mar-
ket.

This year the thrust was reversed—
from buy to sell—and most of the
more impressive deals were in the
area of placement of Australian acts.

The biggest coup by far was a deal
between Melbourne’s Avenue Rec-
ords and Atlantic for the group
Mondo Rock. It calls for six albums
over three years and resembles
closely the deal given fellow Austra-
lians AC/DC.

Following close behind are the fe-
verish negotiations surrounding the
novelty disk “Shaddap You Face”
by Joe Dolce, the biggest domestic
selling Australian single to date. Full
Moon Records manager Mike Brady
arrived in Cannes with deals already
firmed for the US. (MCA), UK.
(CBS) and South Africa (Gallo).
and then procecded to tie up every
other possible market in the world.

Intelligent and exciting new wave
product proved to be a winner for
new independent Deluxe Records.

Panel Cites Double Taxes

artist works in his own right. or
through a company and according
to whether the work involved is for
recording or radio or television.

“For the lawyer. the name of the
game is to organize legally the best
procedures to keep the artists™ tax to
a minimum.

Chartier reminded the meeting
that the money at stake is enormous.
“It can amount to more than 60% of
income and in cases where there is
no double taxation treaty the artist
could find himself paying 120% on
his income.”

During the meeting. lawyers from
six countries read reports. running to
a total of 150 pages. on tax legisla-
tion.

Speaking of the situation in the
U.S.. William S. Cohen, of Cooper.
Epstein & Hurewitz. of Beverly
Hills, Calif.. said that the U.S..
among a number of countries. was
increasingly excluding the income of
non-resident alien artists from

exemption from tax when they per-
form in the U.S.. even if their visits
are of short duration.

Cohen claimed that this provision
against entertainers. which could be
found in the new model income tax
treaty being adopted by the U.S..
was “discriminatory.”

He said that a way in which a for-
eign artist touring America could
avoid taxation in the U.S. would be
to form a “loan-out” company, with
himself as sole shareholder. in his
own country and in any territory
which has a tax treaty with the U.S.

The American promoter then
pays the artist’s company, and the
company in turn pays the artist. This
income, Cohen explained. would be
exempt from U.S. taxation because.
for example. under U.S.-German
tax agreements, no tax is due on
company payments where the com-
pany had no permanent base in the
US.

Dealing with American artists
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helmed by former AC/DC manager
Michael Browning. With just three
albums in its catalog. Deluxe se-
cured a parcel of European deals
and_reports a high level of excite-
ment for its product.

RCA powerpop act. the Inno-
cents, being hawked around by Tra-
falgar Productions partner Mike
McMartin. had three Japanese pub-
lishers bidding earnestly against
each other for the rights to place the
actwith a Nippon record company.

In the publishing area. the most
notable deal has been Festival Mu-
sic’s capturing of the lucrative John
Farrar music catalog. This was inked
by director Peter Hebbes. who once
worked with Peter Gormley, man-
ager of the group Marvin Welch and
Farrar, and former manager of
Olivia Newton-John, the recipient of
most of Farrar’s hit output.

Australia. like Canada. was rep-
resented at MIDEM by a collective
stand. operated by the MIDEM Or-
ganization Committee of Australia,
chaired by RCA classics advisor
Ron Wills. This year. 31 Australian
companies worked from the stand.
one of the busiest at MIDEM.

Touring

touring abroad. Cohen noted that
their income is subject to U.S. tax to
a maximum rate of 50%.

In some cases. that income is also
subject to tax in foreign countries
where the fees are paid.

“An American artist is exempt
from paying taxes in Holland and
France because these countries have
tax treaties with the U.S. In haly, Ja-
pan and the U.K.. he would be
allowed to earn. respectively, $2.000,
$3.000 and $15.000 before being
liable for local taxation, unless he
performs as an employe of the local
promoter.”

As the tax situations were outlined
in detail, territory by territory, a pic-
ture of bewildering complexity
emerged.

Said Cohen: “The laws of any one
country are complex enough, but it
is that much worse when there are
several countries involved. It is vital
to engage a tax expert in each coun-
try.”

One tax “curiosity” was instanced
by Wolfgang Bopp. of West Ger-

: (Continued on page 67)

Ensign Heads
RCA's 3 UK.
Label Deals

CANNES—RCA’s determination
to build muscle on its international
presence, in terms of talent acquisi-
tion and license deals, was show-
cased here at MIDEM when three
U.K. labels were formally added to
the roster.

With Bob Summer, president. in
from the U.S., key executives of
around 20 RCA worldwide com-
panies talked business optimism at a
lavish party aboard the Cannes-
based yacht “Sophisticated Lady,”
giving the major one of the biggest
corporate representations here.

Seen as a particularly prestigious
coup is the license acquisition of Ni-
gel Grainge’s Ensign label. previ-
ously with Phonogram in London.
Grainge, successful as talent spotter
as well as producer, saw all his first
eight singles comfortably into the
charts, with the Boomtown Rats the
biggest-selling act.

Now, under the RCA deal, singles
by Rudy Grant and the group Beg-
gar & Co. are charting. Grainge
plans three major album releases. by
Slow Children, one of his own dis-
coveries, Canadian-based David
Bendeth, and Roy Sundholm. Says
Grainge: “Our black catalog is im-
portant, but we're looking for all-
round roster balance.”

The license deal with Celebrity
Records in the U.K. gives RCA “ag-
gression and creativity in the MOR
fields,” says Steve Weltman, UK.
international promotion manager.
“There’s huge demand for this kind
of music in virtually every territory.
but too often the customers have to
put up with constant repackaging of
the big names.

Celebrity, with Gavin Dare as
managing director. and Dave How-
man as international director. is go-
ing for brand-new recordings, hard-
line marketing and, while in the full-
price range for most of the world, its
albums will sell in the U.K. at just
over mid-price.

Dare and Howman. with past
sales of 5 million albums by acts like
the Nolans and the Drifters. have a
nine-LP first release batch for RCA,
including Peters and Lee’s “Fare-
well” album now that the duo has
splitup; Johnnie Ray, Tony Monop-
oly and Vince Hill.

Third label involved in the pack-
age is Scratch Records, with Brian
Adams and David Paramor as joint
managing directors.

These license deals follow RCA’s
recent acquisition of Carlin Music’s
three labels, Flamingo, Badge and
Feelgood, in London.

At the MIDEM meet, Weltman
emphasized RCA’s “Massive Com-
mitment” to the band Grand Prix,
already getting big publicity in Ja-
pan, currently in the middle of a 60-
concert European tour and set for
U.S. and Canadian exposure later
this year.

Additionally. RCA UK. is put-
ting a big promotional push behind
the Steve Gibbons Band, managed
by the Who's mentor Bill Curbishly
and appearing on the Who’s Euro-
pean tour which will be seen by
around half a million fans.

John Howes, deputy managing
director, RCA UK., says: “Keep
talking about gloom and despon-
dency, and it'll go on.” And Don
Ellis, newly appointed managing di-
rector in the London company,
adds: “As a label we should be able
to challenge anyone for talent. We’ll
be adding to our roster.”
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DOMINGO CHATS—Opera superstar Placido Domingo appears on Michael

Parkinson's television talk show in London with Cliff Richard and U.S. com-

poser Sammy Cahn, whose *‘Be My Love"’ is a new single and the title song of

Domingo’s latest LP on Polydor Records in the U.K. Seen, from left, are: Park-
inson, Domingo, Richard, and Cahn.

Poles Set Fast Business
Pace Among Eastern Bloc

CANNES—While representation
from Western countries at MIDEM
this year was down, there was. if
anything. increased participation
from Eastern European territories
with Poland. despite its national
crisis. producing one of the biggest
contingents.”

Ars Polona. the Polish company
which deals in export and import of
records and tapes. primarily in the
classical field, set up deals with
Japanese companies Satellite Music,
Victor. and Nippon Columbia total-
ling $30.000. and agreements were
set in motion with French com-
panies to buy a minimum of 100,000
disks in the classical. pop and folk
fields.

Polish company New Bazaar will,
through MIDEM negotiations, sell
records in French supermarkets and
stores. Ars Polona concentrated
much of its efforts on Chopin
recordings. including “live™ per-
formances by winners of the 1980
Chopin piano competition staged in
Warsaw.

The main Polish pop group touted
in Cannes was vocal quartet Vox.

with interest coming from West Ger-
man majors. And MIDEM’s strong
international attendance was
stressed by Polish companies mak-
ing their first contact with Argenti-
nian outfits.

Poland’s authors’ agency licensed
works by Polish composers Kilar
and Korzinski to the BBC in Lon-
don, and other Polish works were li-
censed through President Music in
Las Vegas. for Muzak reproduction
in the U.S.

ZPR (United Entertainment En-
terprises) of Warsaw, touting video-
cassettes of the group Vox for poten-
tial buyers. also worked on future
importation of foreign artists. partic-
ularly on the Chrysalis roster.

It was arranged that French CBS
executives would fly to Warsaw later
this month to see a promotional con-
cert on behalf of Polish singer Iza-
bella Trojanovska. Polish artist
agency Pagart also hopes to give a
big promotional push in France to
ptano duetists Marek and Vacek. al-
ready big in West Germany through
Polydor recordings.

Panel Cites Pitfalls For
Artists In Foreign Work

® Continued from page 66

many. He noted that when foreign
artists record in German studios.
their payment is regarded as a roy-
alty rather than a recording fee. so if
there is a double taxation conven-
tion in force between Germany and
the artist’s native country. the tax
right reverts to the artist’s country of
residence.

If. on the other hand, the artist is
in Germany making recordings for
television or radio. fees paid are re-
garded as compensation for his ac-
tivity, even if no time of transmission
is fixed.

Bopp described this discrepancy
between recording for disks and for
radio/television as “unsatisfactory.”

In reply to an observation from
the floor that the lawyers’ panel had
effectively demonstrated the impen-
etrable complexities of the various
national tax laws without offering

any practical advice on how to deal
with them. Chartier said that he and
his colleagues had had a choice—ei-
ther to make the meeting abstract
and try to formulate high-level con-
clusions about coping with tax prob-
lems in different countries, or simply
to discuss problems encountered by
their clients. :

“We went for the second course.”
he said. He urged people in the en-
tertainment business to make more
use of expert advice.

Further daunting complexities
were evident when the lawyers con-
sidered the matter of music catalog
acquisition. Various ways of buying
catalogs with an eye on tax savings
were discussed and it was noted that
France is unique in having a regis-
tration tax of 16.6%, payable by the
buyer.

The money goes to the state in re-
turn for registration of the purchase.
although there are exemptions.

Worst Over, But Industry Faces
Other Threats—MIDEM Speaker

® Continued from page 3

Austria is the only country to have
amended its copyright law to in-
clude a royalty on blank tape. The
law became effective Jan. 1. and
provides that 51% of collections be
allocated to charity. A royalty on
blank video tape will be introduced
in 1982, he said.

Smits noted that campaigns are
under way in Finland, Germany,
France, Italy. Holland, Spain,
Scandinavia and the U.K. to have
the governments introduce legisla-
tion to provide for blank tape levies
to compensate record companies,
publishers and composers.

Another major topic considered
by the meeting was the impact on
mechanical royalty computation of
the general abandonment in Europe
of recommended retail prices for
sound carriers. Dr. Hans Sikorski.
president of Sikorski Musikverlage.
Hamburg. vividly illustrated the
way that publisher and composer
royalties from record sales had
fallen. Mechanical royalties had
been based on a retail price of 22
Deutsch marks, but today the aver-
age selling price of an album has
dropped to 14 marks. Sikorski noted
that most records sold in Germany
were subject to a minimum license of
0.85 marks per LP.

Commenting on the situation in
the U.K.. Ron White referred to the
“acrimonious debate” which had
taken place between the British Pho-
nographic Industry (BPI) and the
Mechanical Copyright Protection
Society (MCPS) after the abandon-
ment last year by a number of major
record companies of recommended
retail prices.

A temporary compromise has now
been reached. he said, for the period
up to June 20 this year in which the
entitled royalty would be based on
the price to dealers, plus an added
percentage to arrive at a “national”
retail price. A survey was being com-
missioned to determine average re-
tail prices on which to calculate the
royalty.

“This is the most difficult pe-
riod publishers in the UK. have ex-
perienced since the advent of me-
chanical royalty payments,” White
said.

Dr. Sikorski pointed out that ar-
riving at an acceptable average retail
price is a complex process. “We took
one specific LP in West Germany
and found 20 different retail prices
operating.” he said. “We also found
that small dealers were offering rec-
ords at lower prices than the big
chains.”

Dr. Sikorski added that whatever
method was used to arrive at the me-
chanical royalty level. publishers
could be quite sure that they would
not finish up with less income than
they had in the past.

On the subject of publisher royal-
ties from videogram sales. Dr. Si-
korski said that there were extremes
of views as to what publishers might
reasonably expect in the way of roy-
alties from video use of their copy-
rights.

“Some say we should forget the
video market because it won’t
amount to very much; others say
there will be an explosion. The truth
is somewhere in between. But we
have to set up the necessary instru-
ments of licensing. collection and
distribution.”

He said that the royalty that
GEMA in Germany is seeking for
use of music in videograms is in the
area of 10%-12% of the retail price.
He added that publisher income
from videograms last year was
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250.000 marks and that he himself
had received his first videogram roy-
alty statement—a check for more
than $7.000—*“which was higher
than I expected.”

Leonard Feist. president of the
American National Music Publish-
ers Assn., reported that not much
had changed in the U.S. since last
year in terms of videogram royalty
negotiations, but he thought there
had been “some forward motion in a
developing of attitudes.”

The Harry Fox Agency had sent
out questionnaires to 4.000 clients
on the subject of videograms. and it
was clear that most publishers at
present did not have enough knowl-
edge of the relevant factors to enable
them to make informed decisions
about licensing deals in the new
video industry.

Ron White referred to the initia-
tive of the Mechanical Rights
Society in sending out a suggested
rate card to potential videogram
users. He noted that the majority of
videograms sold in the U.K. were
feature film productions in which

the musical rights had been cleared
years ago, with no further rights pay-
ments due publishers or authors. But
the expectation is that income from
this source would grow substantially
over the coming years.

White noted that the rates in the
U.K. were considerably lower than
in Germany. Yet even so he thought
it possible that publishers might en-
counter resistance on the part of
users to compensate them.

“We have to stand up for our
rights.” White said. “There is a fight
ahead of us, and we are showing
signs of winning it.”

Dealing with the question of
videocassette rental Dr. Sikorski said
that tariffs for mechanical royalties
on rented software had been laid
down in Germany. Ron White
added that the MRS recommenda-
tion made in the U.K. is that each
rental period should involve a me-
chanical royalty payment of one-
fifth of the retail sale royalty. It has
been estimated that the average
number of rentals per cassette is five.

CANNES—A survey of the
state of negotiations between
videogram producers and rights
owners in major markets will
comprise one of the key sessions
at Billboard’s 11th International
Music Industry Conference. to
be held at the Bristol Hotel Kem-
pinski. Berlin. April 26-29.

This was decided at a meeting
¢ of industry leaders making up
the international advisory com-
mittee of IMIC at the Majestic
Hotel last week.

Among those attending the
meeting. which was chaired by
Billboard publisher Lee Zhito,
were Robert Summer. president
of RCA Records: Nesuhi Erte-
gun. president of WEA Inter-
national; Dr. Norbert Thurow.
chief executive of the German
branch of the IFPI; Gil Friesen.
president of A&M Records; John
Deacon. director general of the
British Phonographic Industry;
Dag Haeggovist, general man-
ager of Sonet. Sweden: Pierre-
Jean Goemaere. president of

2

IMIC Will Eye Status
Of Video Rights Talks

Inelco, Benelux: Leonard Feist.
president of the National Music
Publishers Assn., of America;
Mike Stewart. chief operating of-
ficer of CBS Music Publishing;
Ralph Peer. first vice-president
of Southern Music Inc.. Jean
Claude Pellerin; Seymour Stein.
president. Sire Records, and Des
Brown, international director,
Chrysalis Records.

The meeting also decided that
indispensible subjects for the
conference would be: satellite
and cable television communi-
cations: prospects for the music
markets in the developing coun-
tries; artist and record promotion
around the world; a survey of
new music of the 1980s; and an
update on the chronic industry
problems of piracy. hometaping
and parallel imports.

The theme running through
the three days of IMIC will be the
increasingly complex problem of
protecting intellectual property
in an age of accelerating tech-
nological advancement.

o~

French Parliament Plans
To Levy Blank Tape Tax

® Continued from page 4

francs (roughly $1.80), per cassette
which had previously been put for-
ward.

In 1979, a total 50 million blank
cassettes were sold in France, against
more than 18 million prerecorded
cassettes. a 2.5 to | ratio, compared
with about 5 to 1 in the U.K. and
Italy.

During a press conference here,
minister Lecat said a reduction in
Value Added Tax to the inter-
mediary level of 16.6% waculd cost
the state some 400 million francs
(around $90 million) per year. or to
the lowest 7.6% rate, at which books
are taxed. some 700 million ($250
million). He emphasized the govern-
ment didn’t intend losing this reve-
nue, despite the urgency of record
industry appeals.

The new depreciation legislation
was aimed at helping classical

record companies recoup invest-
ment costs more quickly and is seen
as the first measure in which the cul-
tural aspect of the gramophone
record is taken into account. The old
four-year law dated back to 1954-55
when the long-play record was first
introduced in France.

Under the new deal, the producer
can claim back 50% of depreciation
on investment in the first year and
25% the two following years.

Woman Wins Fest

HELSINKI—Viktoria Mullova, a
21-year-old from Moscow. Russia,
won the $5.000 first prize in the
Fourth International Jean Sibelius
violin contest here. She collected a
further $1.000 as best interpreter of
the Sibelius Violin Concerto.

Second prize ($4.000) went to Ser-
gei Stadler. also of Russia.
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BRITAIN

{Courtesy of Music Week)
As of 1/31/81

SINGLES
This  Last
Week Week
1 1 IMAGINE, John Lennon, Parlophone
2 3 WOMAN, John Lennon, Geffen
3 4 IN THE AIR TONIGHT, Phil Collins,
Virgin
4 2 ANTMUSIC, Adam & Ants, CBS
5 14 RAPTURE, Blondie, Chrysalis
6 16 VIENNA, Ultravox, Chrysalis
7 8 DON'T STOP THE MUSIC,
Yarbrough & Peoples, Mercury
8 6 | AM THE BEAT, Look, MCA
9 11 YOUNG PARISIANS, Adam & Ants,
Decca
10 12 | AIN'T GONNA STAND FOR IT,
Stevie Wonder, Motown
11 5 DO NOTHING, Specials, 2-Tone
12 23 FADE TO GREY, Visage, Polydor
13 7 TOO NICE TO TALK TO, Beat, Go
Feet
14 10 FLASH, Queen, EMI
15 13 RUNAROUND SUE, Racey, Rak
16 25 ROMEO AND JULIET, Dire Straits,
Vertigo
17 33 A LITTLE IN LOVE, Cliff Richard,
EMI
18 38 RETURN OF THE LOS PALMAS 7,
Madness, Stiff
19 29 GANGSTERS OF THE GROOVE,
Heatwave, GTO
20 20 SCARY MONSTERS, David Bowie,
RCA
21 22 LORRAINE, Bad Manners, Magnet
22 15 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
23 9 HAPPY CHRISTMAS (WAR IS
OVER), John Lennon, Apple
24 NEW THE FREEZE, Spandau Ballet,
Chrysalis
25 27 IT'S MY TURN, Diana Ross, Motown
26 30 BURN RUBBER ON ME, Gap Band,
Mercury
27 17 WHO'S GONNA ROCK YOU, Nolans,
Epic
28 NEW | SURRENDER, Rainbow, Polydor
29 36 TWILIGHT CAFE, Susan Fassbender,
CBS
30 18 RABBIT, Chas & Dave, Rockney
31 21 OVER THE RAINBOW, Matchbox,
Magnet
32 19 STOP THE CAVALRY, Jona Lewie,
Stiff
33 34 IT'S HARD TO BE HUMBLE, Mac
Davis, Casablanca
34 NEW SGT. ROCK IS GOING TO HELP ME,
XTC, Virgin
35 NEW  GIVE PEACE A CHANCE, Plastic Ono
Band,
36 26 LIES, Status Quo, Vertigo
37 NEW TURN ME ON, TURN ME OFF,
Honey Bane, Zonophone
38 28 EMBARRASSMENT, Madness, Stiff
39 NEW HANG TOGETHER, Odyssey, RCA
40 NEW THE ELEPHANTS GRAVEYARD,
Boomtown Rats, Ensign
ALBUMS
1 1 KINGS OF THE WILD FRONTIER,
Adam & Ants, CBS
2 2 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
3 3 THE VERY BEST OF DAVID BOWIE,
K-tel
4 8 MANILOW MAGIC, Barry Manilow,
Arista
5 21 BARRY, Barry Manilow, Arista
6 7 IMAGINE, John Lennon/Plastic Ono
Band, Parlophone
7 6 GUILTY, Barbra Streisand, CBS
8 4 GREATEST HITS, Dr. Hook, Capitol
9 NEW TRUST, Elvis Costello & Attractions,
F-Beat
10 5 SUPER TROUPER, Abba, Epic
11 9 MONDO BONGO, Boomtown Rats,
Mercury
12 10 PARADISE THEATER, Styx, A&M
13 17 MAKING MOVIES, Dire Straits,
Vertigo
14 11 SHAVED FISH, John Lennon/Plastic
Ono Band, Parlophone
15 15 NOT THE NINE O'CLOCK NEWS,
Various, BBC
16 18 ABSOLUTELY, Madness, Stiff
17 16 HOTTER THAN JULY, Stevie
Wonder, Motown
18 NEW  VIENNA, Uttravox, Chrysalis
19 20 SIGNING OFF, UB40, Graduate
20 13 ARC OF A DIVER, Stevie Winwood,
island
21 14 FLASH GORDON, Queen, EMI
22 19 THE WILD THE WILLING & THE
INNOCENT, UFO, Chrysalis
23 12 ZENYATTA MONDATTA, Police,
A&M
24 25 THE JAZZ SINGER, Neil Diamond,
Capitol
25 NEW TAKE MY TIME, Sheena Easton, EMI
26 NEW VISAGE, Visage, Polydor
27 27 AUTOAMERICAN, Blondie, Chrysalis
28 28 DIRK WEARS WHITE SOX, Adam &
Ants, Do It
29 23 SCARY MONSTERS, David Bowie,
RCA
30 24 MAKING WAVES, Nolans, Epic
31 22 YESSHOWS, Yes, Altantic
32 35 SKY 2, Sky, Ariola
33 26 THE RIVER, Bruce Springsteen, CBS
34 NEW SANDINISTA, Clash, CBS
36 31 BAT OUT OF HELL, Meat Loaf,

Cleveland Intl/CBS

37

38
39

40

38

B OER

1 JUST CAN'T STOP IT, The Beat,
Go Feet

SOUND AFFECTS, Jam, Polydor

FLESH AND BLOOD, Roxy Music,
Polydor

NIGHTLIFE, Various, K-tel

CANADA

{Courtesy CBC's 60 Minutes With A Bullet)

As of 1/26/81

SINGLES
This Last
Week Week
1 2 THE TIDE IS HIGH, Blondie,
Chrysalis
2 1 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
3 3 PASSION, Rod Stewart, Warner
Bros.
4 4 TELL IT LIKE IT IS, Heart, CBS
5 5 DE DO DO DO DE DA DA DA, Police,
A&M
6 6 HUNGRY HEART, Bruce
Springsteen, CBS
7 7 GUILTY, Barbra Streisand, CBS
8 8 EVERY WOMAN IN THE WORLD, Air
Supply, Arista
9 11 HEY NINETEEN, Steely Dan, MCA
10 10 WASN'T THAT A PARTY, Rovers,
cBS
11 14 THE WINNER TAKES IT ALL, Abba,
Atlantic
12 12 LOVE ON THE ROCKS, Neil
Diamond, CBS
13 15 | LOVE A RAINY NIGHT, Eddie
Rabbitt, Elektra
14 16 TURN ME LOOSE, Loverboy, CBS
15 9 MORE THAN | CAN SAY, Leo Sayer,
Chrysalis
16 NEW KEEP ON LOVING YOU, Reo
Speedwagon, CBS R
17 17 LOOKING FOR CLUES, Robert
Palmer, Island
18 13 | GOT YOU, Splitz Enz, A&M
19 NEW CELEBRATION, Kool & the Gang,
De-Lite
20 NEW  MISS SUN, Boz Scaggs, CBS
ALBUMS
1 1 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
2 2 ZENYATTA MONDATTA, Police,
AEM
3 3 THE RIVER, Bruce Springsteen,
Columbia
4 4 GUILTY, Barbra Streisand, Columbia
5 5 GREATEST HITS, Kenny Rogers,
Capitol
6 6 AUTOAMERICAN, Blondie, Chrysalis
7 7 SUPER TROUPER, Abba, Atlantic
8 NEW THE JAZZ SINGER, Neil Diamond,
Capitol
9 9 GAUCHO, Steely Dan, MCA 1
10 NEW BACK IN BLACK, AC/DC, Atlantic
WEST GERMANY
(Courtesy Der Musikmarkt)
As of 2/1/81
. SINGLES
This Last
Week Week
1 2 ANGEL OF MINE, Frank Duval
Orchestra, Teldec
2 1 SUPER TROUPER, Abba, Polydor
3 3 WOMAN IN LOVE, Barbra Streisand,
caes
4 5 UEBER SIEBEN BRUECKEN MUSST
DU GEHN, Peter Maffay,
Metronome
5 6 LIFE IS FOR LIVING, Barclay James
Harvest, Polydor
6 4 (JUST LIKE) STARTING OVER, John
Lennon, Geffen 5
7 12 BANANA REPUBLIC, Boomtown
Rats, Ensign
8 7 FELICIDAD, Boney M, Hansa
9 10 SOME BROKEN HEARTS NEVER
MEND, Telly Savalas, EMI
10 9 JOHNNY AND MARY, Robert
Palmer, Island
11 11 EL DORADO, Goombay Dance Band,
cBS
12 14 DER TEUFEL UND DER JUNGE
MANN, Paola, CBS
13 8 SANTA MARIA, Roland Kaiser,
Hansa
14 26 FLASH, Queen, EMI
15 NEW IMAGINE, John Lennon, EMI
16 17 DE DO DO DO DE DA DA DA, Police,
AEM
17 30 CELEBRATION, Kool & Gang, De-Lite
18 23 ANOTHER ONE BITES THE DUST,
Queen, EMI|
19 13 PASSION, Rod Stewart, Warner
Bros.
20 27 WILLI WILLI, Die Schluempfe, Teldec
21 21 UEBER SIEBEN BRUECKEN MUSST
DU CHEN, Karat, Teldec
22 25 LOVING JUST FOR FUN, Ketly
Marie, Ariola
23 16 MORE THAN | CAN SAY, Leo Sayer,
Chrysalis
24 19 THE TIDE IS HIGH, Blondie,
Chrysalis
25 NEW HELL'S BELLS, AC/DC, Atlantic
26 22 WHAT YOU'RE PROPOSING, Status
Quo, Vertigo
27 24 PUNKER MARIA, Dieter

Mallervorden, Phonogram

28 28 MASTER BLASTER, Stevie Wonder,
EMI
29 20 FEELS LIKE I'M IN LOVE, Kelly
Marie, PRT
30 18 OH YEAH, Roxy Music, Polydor
ALBUMS
1 1 HITPARADE DER SCHLUEMPFE, Die
Schuempfe, K-tel
2 2 SUPER TROUPER, Abba, Polydor
3 3 REVANCHE, Peter Maffay,
Metronome
4 5 DER JAHRHUNDERTBALL, Die
Wiener Philharmoniker, K-Arcade
5 8 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
6 4 TRAEUMEREIEN 2, Richard
Clayderman, Telefunken
7 15 GUTERN ABEND GUTE LAUNE,
Karel Gott, Polydor
8 NEW HITHAUS RAMBA ZAMBA '81, Rudi
Rambas Party Tiger, Polystar
9 9 HAPPY TRINI LOPEZ, Trini Lopez,
K-tel
10 6 GUILTY, Barbra Streisand, CBS
11 7 LIEDER DER BERGE, Heino, EMI
12 NEW SOUND GIGANTEN, Ennio
Morricone, K-tet
13 13 BACK IN BLACK, AC/DC, Atlantic
14 11 THE TURN OF A FRIENDLY CARD,
Alan Parsons Project, Arista
15 10 ZENYATTA MONDATTA, Police,
A&M
16 16 FLESH AND BLOOD, Roxy Music,
17 NEW FLASH GORDON, Queen, EMI
18 18 Q2E. Mike Oldfield, Virgin
19 12 TRAEUMEREIEN, Richard
Clayderman, Telefunken
20 17 NEVER FOREVER, Kate Bush, EMI
JAPAN
{Courtesy Music Labo)
As of 2/2/81
SINGLES
This Last
Week Week
1 NEW CHERRY BLOSSOMS, Seiko
Matsuda, CBS/Sony (Sun)
2 1 KOE WA DO, Toshihiko Tahara,
Canyon (Johnny's)
3 2 SNEAKER BLUES, Masahide Kondo,
RVC (Johnny's)
4 5 BANRI NO KAWA, Chage & Asuka,
Warner Pioneer (Yamaha)
5 6 KOI NO BONCHI SEAT, The Bonchi,
For Life (Mirika/PMP)
6 3 Al WA KAGERO, Gamu, Teichiku
(Yamaha)
7 7 OSAKA SHIGURE, Harumi Miyako,
Nippon Columbia (Sun)
8 4 KOBITO YO, Mayumi Itsuwa, CBS/
Sony (People/PMP)
9 8 NEMURENU YORU, Hideki Saijo,
RVC (JCM)
10 9 KAETTE KOIYO, Kazuko Matsumura,
Victor (Victor)
11 11 OKUHIDA BOJOU, Tetsuya Ryu, Trio
(Best Friend)
12 13 DORIFU NO HAYAKUCHI KOTOBA,
Drifters, SNS (Watanabe)
13 NEW DRUM, Junko Mihara, King
{Burning/JCM)
14 12 BRANDY GLASS, Yujiro Ishihara,
Teichiku (Ishihara)
15 10 HITORI JOUZU, Miyuki Nakajima,
Aard Vark (Yamaha)

16 15 FAME, Irene Cara, RSO (Nichion)
17 14 GOTTA PULL MYSELF TOGETHER,
Nolans, Epic (PMP)

18 16 AISHITEIMASU, Naoko Kawai,
Nippon Columbia (Geiei/TV
Ashai)
19 NEW PEGASUS NO ASA, Hiroaki lgarashi,
CBS/Sony (War/April)
20 18 OMAE GA PARADISE, Kenji Sawada,
Polydor (Watanabe)
ALBUMS
1 2 WE ARE, Off Course, Toshiba-EMI
2 1 HAPPY DATE WITH THE NOLANS,
Nolans, Epic
3 3 KOGARASHI NI DAKARETE, Chiharu
Matsuyama, News
4 4 KOIBITO YO, Mayumi Itsuwa, CBS/
Sony
5 5 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
6 10 BUCCHIGIRI PART Il, Ginbae
Yokohama, RVC
7 8 WAGA KOKORO NO TOMOE, lruka,
Crown
8 6 SUPER TROUPER, Abba, Discomate
9 7 TOSHI '81, Toshihiho Tahara,
Canyon
10 9 NORTH WIND, Seiko Matsuda, CBS/
Sony
11 11 FAME, Soundtrack, RSO
12 12 SURF AND SNOW, Yumi Maysutoya,
Toshiba-EMI
13 13 THE BEST, Junko Yagami,
Discomate
14 14 MULTIPLIES, Yellow Magic
Orchestra, Alta
15 15 JUICY ALAMODE, Juicy Fruits,
Nippon Columbia
16 16 GUILTY, Barbra Streisand, CBS
17 18 THE BEST, Monkees, Arista
18 NEW HITS, Boz Scaggs, CBS
19 NEW AUTOAMERICAN, Blondie, Chrysalis
20 17 FOURTH, Arabesque, Victor
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INTERNATIONAL BARE—CBS artist Bobby Bare and Radio Luxembourg dee-
jay Bob Stewart ham it up during a live concert from Nashville’s Exit/in that
was beamed via satellite to Europe recently.

Demand To Outstrip
Poles’ Plant Volume

By ROMAN WASCHKO

WARSAW-—The good news for
the Polish record industry is the final
completion of a new pressing plant
here capable of manufacturing 30
million records annually. including
19 million LPs. and with an annual
two million cassette capacity due to
be added later this decade.

The bad news is that that capacity
will prove too small, specially if long
overdue restructuring of ancillary
areas of the record business, notably
retailing. distribution and promo-
tion, is successfully undertaken.

One immediate problem is that
the plant does not have its own
recording studios and those which
currently exist in Poland just don’t
satisfy current needs. That 30 mil-
lion unit capacity has to be seen
against frequent 500,000 sales in Po-
land of an album by a name local
artist and against sales of 600,000 to
800.000 via a license deal involving a
foreign artist popular in this terri-
tory.
Additionally today, the Polish
Recording Company, leading state-
owned enterprise in the field. is by
no means the sole producer of al-
bums,

Now they are put out by Wifon, a
company which produced only cas-
settes until comparatively recently,

and by Tonpress, which used to spe-
cialize solely in singles. For example.
Wifon has brought out the Wings’
“Greatest” album and Tonpress
“Heart Of Glass And Other Hits,”
with Chrysalis acts like Blondie. Ten
Years After, Leo Sayer. Frankie
Miller and Rory Gallagher.

Supply of these two LPs failed to
meet the huge demand. Even with
the new plant working at full stretch,
there will be inevitable supply short-
ages.

But even with the hoped-for im-
proved capacity. the extra supply
will suffer because the selling of rec-
ords and cassettes here is far from
satisfactory. The wholesale side is
handled by an enterprise which has
book-selling as its primary aim. so
that phonograms become a second-
best sideline. In Poland, shop assist-
ants are not given financial encour-
agement to step up their sales of rec-
ords, which means little reordering
of product clearly in demand by the
public.

The picture. then, in Poland is a
mix of good and bad. New pressing
facilities are welcome but to gain full
advantage of them, the industry,
particularly in the wholesale and re-
tail areas, has to find new standards
of efficiency.

Latest Czech Club Release

PRAGUE—The 20th edition of
the Czechoslovak Record Club has
attracted total orders of 775.430 rec-
ords, spread over 80 offered titles by
nearly 76.500 members.

Supraphon is involved with more
than 400.000 orders, Opus having
more than 40,000 and Panton almost
20.000, while the Record Club series
of the journal “Young World” has
brought in more than 130.000.

The offer also included licensed
titles from Nippon Columbia. Poly-
dor, EMI. CBS, Melodiya in Russia
and the Deutsche Schallplatten and
Rediffusion catalogs.

In the classical field. a recital by
Czech .guitarist Vladimir Mikulka,
recorded by Nippon Columbia, was
ordered by more than 11.000 mem-
bers. A two-LP set of Schubert’s
most famous works, within the
*“Young World” series, brought a
subscription of 6.000-plus, while lo-
cal recordings of piano concertos by
Brahms and Beethoven each at-
tracted orders of around 10.000.

At pop level. a Barbra Streisand
album is subscribed for by 40.000
orders. while the third album in the
“Songs Of OI' Man River” EMI
series hit the 25.000 order mark.

Of local-product recordings, an
album of classic rock 'n’ roll titles by

Czechoslovakia’s oldest rock band,
Olympic, drew a total of 34,000 or-
ders.

In jazz. an ECM recording featur-
ing the Gary Burton Quartet and the
Burton-Chick Corea duets, licensed
through Polydor, is the first from
this German label in Czechoslo-
vakia. and subscriptions totalled
9.000.

But the popularity of local jazz
artists here is emphasized by the fact
that albums by Jiri Stivin, Rudolf
Dasek with the Tony Scott Trio, or
pianist Viklick, each reached the
10,000 mark, and an album by local
jazz singer Eva Olmerova culled
more than 17.000 subscriptions.

First Polish Deal

NEW YORK-—Polish Records
concludes its first label deal with
Inelco Records, for distribution and
marketing throughout all Benelux
countries. Acts included in the sign-
ing are El Futoro. a Puerto Rican
band based here. Ronnie Spector,
Mr. Lucky. Cheetah Chrome and
the Metromen. Ronnie Spector’s de-
but solo album *“Siren” will be re-
leased in the U.K. Red Shadow Rec-
ords and in Australia by Seven
Records.
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IN HOLLAND

Heavy Metal Grows
At Punk’s Expense

By WILLEM HOOS

AMSTERDAM—Hard rock—
sometimes better-known as heavy
metal—is fast becoming the most
popular area of the contemporary
rock genre here. So much so. that,
according to key figures in the
Dutch music industry, it is taking
over in general popularity from a
fading punk music scene.

And. say the experts, new wave
music, which can be regarded as a
sort of follow-up to punk, is often
“too intellectual” for many Dutch
youngsters. Today's music fans are
tending more and more to concen-
trate their energies in the hard rock/
heavy metal field.

Predicts Leon Ramakers, manag-
ing director of Holland Concerts, the
most prominent Dutch booking
agency: “It’s likely that 1981 will be
a year full of hard rock. We will
bring as many good hard rock acts
on to Dutch stages as possible. be-
cause hard rock music is now big
business for us.”

Holland Concerts is bringing
Judas Priest to Holland for two con-
certs next month. and U.K. hard rock
band Saxon will appear as support
act.

To tie in with the concerts, the new
Judas Priest LP (“Point of Energy”)
is released here first week in Febru-
ary. CBS Holland has organized a
special promotion and marketing
campaign, as a result of which all
specialist hard rock retailers will re-
ceive, together with a variety of dis-
play material, a booklet containing
information on the new LP as well as
details of other prominent CBS
heavymetal acts.

Says Jan Abbink. press and pro-
motion man at WEA Holland:
“We’re planning all sorts of promo-
tion and marketing activities to get
the maximum out of the hardrock
craze. We have to react fast, because
we don’t know how long it will last.
Maybe it’'ll be over and out in six
months’ time.”

Journalist Kees Baas has been
writing on all kinds of hard rock mu-
sic for the Dutch bi-weekly pop
magazine “Oor” (Ear). He predicts
that the Dutch hard rock craze will
last at least until the end of the year.

Only two Dutch broadcasting
companies—VARA and KRO—have
weekly hard rock shows on Hilver-
sum-3, the Dutch pop orientated na-
tional radio channel. VARA’s show
is called “Stampei” (Hullabaloo).
But other Dutch companies are not
planning to produce hard rock
shows.

Says journalist Baas: *I think
that’s because they’re afraid that
they will offend most of their listen-
ers.” However. some important fig-
ures of the Dutch music scene be-
lieve that other broadcasting
companies will also pay more atten-
tion to hard rock in the near future.

VARA’s hard rock radio show.
“Beton,” started some five years ago.
Each Tuesday afternoon. the show is
introduced by Alfred Lagarde. La-
garde, who also freelances as pro-
ducer of Dutch hard rock acts, re-
ceives at least 200 written reactions a
week on his very popular show.

Some weeks ago, he organized a
poll in his show. The results showed
that U.S. hard rock band Van Halen
is the most popularin Holland. Run-
ner-up was AC/DC; third was U.K.
band Saxon.

KRO’s hard rock radio show.
“Stampei,” started one and a half

years ago. Each Tuesday afternoon.
the show is on the air; presenter is
Hanneke Kappen. former lead
singer of Dutch new wave band
White Honey.

Kappen says that the big differ-
ence between her show and La-
garde’s is that she plays music by
more unknown bands. “I'm espe-
cially interested in U K. acts like Sa-
xon and Iron Maiden. I like the
simple production. Most of their
repertoire sounds like a live record-
ing. This has already demonstrated
its influence on the recording scene
here.”

Like Lagarde. too. Kappen re-
ceives much reaction from listeners.
She hears from the various hard rock
fan clubs, and she is regularly in
contact with the editors of the two
hard rock magazines. recently
founded in Holland: “Heavy” and
“Aardschok” (Earthquake).

WEA is distributing the repertoire
of internationally well known hard
rock acts like Van Halen and AC/
DC. Interest in both acts started to
pick up six months ago. Van Halen
performed successfully at last year’s
Pink Pop Festival. held in Geleen. a
city in the south of Holland.

WEA has recently signed new
Dutch hard rock band Bodine,
which will debut on the new Rhino-
ceros label this month. In March, the
company-also releases a live album
by Normaal.

Picture. recently signed to Back-
door, is considered Holland’s most
promising heavy metal band. Its first
LP will be issued shortly by the
budget price label. Phonogram is
handling the repertoire of acts like
Status Quo, Rush, Black Sabbath,
Def Leppard and Thin Lizzy.

Acts like Iron Maiden, White-
snake, Sammy Hagar and the Scor-
pions are handled by EMI-Holland.
A recent concert by Bob Seger and
his Silver Bullet Band also drew
many local hard rock fans. Back
catalog repertoire of Deep Purple is
still popular, too. And EMI had
much success with a hard rock com-
pilation album. titled ‘“Metal
Mania.”

Ariola distributes material by Mo-
torhead, the Michael Schenker
Group and Krokus. “It’s amazing.”
says Ariola’s Jan van Dingstee. “that
Swiss band Krokus, which was to-
tally unknown here half a year ago,
easily sold more than 10,000 copies
of its album “Metal Rendezvous”.

Dutch independent record com-
pany CNR is pleased with hard rock
fans’ interest in Saxon. For their
forthcoming local concerts. CNR
will be advertising widely, as well as
handing out leaflets to members of
the audience. The label also has high
hopes of West German band Accept,
which is signed to the Brain label.
Concert appearances in Holland are
scheduled for spring.

CBS Holland’s catalog includes
talent such as Ted Nugent, Judas
Priest, Boston. Cheap Trick. Aero-
smith, Journey. Mothers Finest and
Kansas.

In 1979, the label released a com-
pilation double album specifically
for the Dutch market. Titled “Be-
ton,” it featured Nugent, Aerosmith,
Kansas. Boston, Journey., Heart and
Turbo (a Dutch hard rock outfit).
The album, which sold impres-
sively, was introduced by Ted Nu-
gent. just before his concert at the
Amsterdam Jaap Eden Hall.
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ITALY

(Courtesy Germano Ruscitto)
As of 1/27/81

SINGLES
This Last
Woek Week
1 2 MASTER BLASTER, Stevie Wonder,
Motown/EMI
2 1 UPSIDE DOWN, Diana Ross,
Motown/EMI
3 3 DON'T STAND SO CLOSE TO ME,
Police, A&M /CGD-MM
4 5 THE WANDERER, Donna Summer,
Geffen/WEA
5 6 ANNA DAl GAPELLI ROSSI, |
Ragazzi Dai
6 4 YOU AND ME, Spargo, Baby/CGD-
MM
7 7 HOW LONG, Lipps Inc., Casablanca/
Gram
8 11 WOMAN IN LOVE, Barbra Streisand,
CBS/CGD-MM
9 8 BABOOSHKA, Kate Bush, EMI
10 10 GIVE ME THE NIGHT, George
Benson, Warner Bros./ WEA
11 9 COSTA FARAI, Pupo, Baby/CGD-MM
12 NEW CERVO A PRIMAVERA, Riccardo
Cocciante, RCA
13 13 TAKE YOUR TIME (DO IT RIGHT),
SOS Band, Tabu/CGD-MM
14 20 UNA STORIA SBAGLIATA, Fabrizio
De Andre, Ricordi
15 NEW IL TEMPO DEL SOLE, Matia Bazar,
Ariston/Ricordi
16 18 MA QUALE IDEA, Pino D’Angio, Rifi
17 NEW STARTING OVER, John Lennon,
Geffen/WEA
18 NEW ANOTHER ONE BITES THE DUST,
Queen, EMI
19 17 LA BALENA, Orietta Berti, Cine
20 NEW  Cl YUOLE ORECCHIO, Enzo
Jannacci, Ricordi
HOLLAND
(Courtesy BUMA/STERMA)
As of 1/28/81
SINGLES
This Last
Week Week
1 1 LOLA, Kinks, Arista
2 5 EEN BARG DIE HE EEN KRUL IN DE

STEERT, Aal, CNL

3 2 CELEBRATION, Kool & Gang, De-Lite

4 10 AMOUREUX SOLITAIRES, Lio, Ariola

5 NEW FLIP FLUITKETEK, Andre Van Duyn,
CNR

FUNKIN' FOR JAMACIA, Tom
Browne, Arista/GRP

IF YOU COULD READ MY MIND,
Viola Wills, Hansa

MY FEET WON'T MOVE, Fruitcake,
EMI

SANTA MARIA, Roland Kaiser, Fleet

STARS ON 45, Various, CNR

ALBUMS
DE GROTE PIRATEN PLAAT,
Various, Arcade
SUPER TROUPER, Abba, Potydor
20 GROOTSTE HITS, Platters,
Mercury
WOMEN IN LOVE, Various, Arcade
GREATEST HITS, Dr. Hook, Arcade
CUM LAUDE, Rein V.D. Broek En
Rick V.D. Linden, K-tel
SHAVED FISH, John Lennon, EMI
GUILTY, Barbra Streisand, CBS
ELVIS GOSPEL, Elvis Presiey, K-tel
18 KARAATS, Andre Moss, K-tel

—
N

333 &

3L,

SWEDEN

(Courtesy GFL)
As of 1/20/81
SINGLES
This Last
Week Weok
1 1 NAR NI TVA BLIR EN, Gyllene Tider,
2 WOMAN IN LOVE, Barbra Streisand,
cBS
4 ARE YOU LONESOME TONIGHT,
Elvis Presley, RCA
3 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
SOMMARNATT, Snowstorm, Mariann
DU LEVER BARA EN GANG, Noice,
Sonet
LATE AT NIGHT, Maywood, CBS
PASSION, Rod Stewart, Warner
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Bros.
MASTER BLASTER, Stevie Wonder,

Motown
10 NEW  MARTIN EDEN, Bill Hughes, CBS
ALBUMS

SUPER TROUPER, Abba, Polar

GUILTY, Barbra Streisand, CBS

DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen

BEDARANDE BARN AV SIN TID,
Noice, DSonet

LINDEMAN GOKAR ANYO, Hasse
Och Tage, Svenska Ljud

HOTTER THAN JULY, Stevie
Wonder, Motown -

FOOLISH BEHAVIOUR, Rod Stewart,
Warner Bros.

THE RIVER, Bruce Springsteen, CBS

SANDINISTA, Clash, CBS

GYLLENE TIDER, Gyllene Tider,
Parolophone
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AUSTRALIA

(Courtesy Kent Music Report)
As of 1/26/81

SINGLES
This Last
Woek Week
1 1 (JUST LIKE) STARTING OVER, John

Lennon, Geffen
SHADDAP YOU FACE, Joe Doice
Music Theatre, Astor
DUNCAN, Slim Dusty, Columbia
THE TIME WARP, Rocky Hosror
Picture Show, Interfusion

2 2

3 5
4 3

5 4 THE TIDE IS HIGH, Blondie,
Chrysalis
6 7 STATE OF THE HEART, Mondo
Rock, Avenue
7 8 ONE STEP AHEAD, Split Enz,
Mushroom
8 6 ANOTHER ONE BITES THE DUST,
Queen, Elektra
9 10 ON AND ON AND ON, Abba, RCA
10 12 JESSIE, Carly Simon, Warner Bros.
11 13 CAN YOU FEEL IT, Jacksons, Epic
12 15 FEELS LIKE I'M IN LOVE, Kaily
Marie, Precision
13 11 DON'T STAND SO CLOSE TO ME,
Police, A&M
14 NEW STOP THE CAVALRY, Jona Lewie,
Stitf
15 9 WOMAN IN LOVE, Barbra Streisand,
cBS
16 14 ROCK HARD, Suzi Quatro,
Dreamland
17 17 LADY, Kenny Rogers, United Artists
18 19 SO LONG, Fischer Z, United Artists
19 20 KISS ON MY LIST, Daryl Hall &
John Oates, RCA
20 18 PASSION, Rod Stewart, Warner
Bros.
ALBUMS
1 1 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
2 3 ZENYATTA MONDATTA, Police,
A&M
3 2 GUILTY, Barbra Streisand, CBS
4 4 ALWAYS, Willie Nelson, CBS
5 6 ICE HOUSE, Flowers, Regular
6 5 SUPER TROUPER, Abba, RCA
7 7 BACK IN BLACK, AC/DC, Albert
8 9 AUTOAMERICAN, Blondie, Chrysalis
9 13 MAKING MOVIES, Dire Straits,
Vertigo
10 NEW THE VERY BEST OF ELTON JOHN,
DJM
11 8 HOTTER THAN JULY, Stevie
Wonder, Motown
12 12 THE BEST OF KENNY ROGERS, VOL
il, United Artists
13 10 GREATEST HITS, Anne Murray,
Capitol
14 14 ROCKY HORROR PICTURE SHOW,
Soundtrack, Interfusion
15 11 LIVE, Eagles, Asylum
16 18 GAUCHO, Steely Dan, MCA
17 17 1980 THE SUMMER, Various, EMI
18 15 THE JAZZ SINGER, Neil Diamond,
Capitol
19 16 FOOLISH BEHAVIOUR, Red Stewart,
Warner Bros.
20 NEW DIVINE MADNESS, Bette Midler,
Atlantic
SPAIN
(Courtesy E Gran Musical)
As of 1/31/81
SINGLES
This Last
Week Week
1 1 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
2 2 WOMAN IN LOVE, Barbra Steisand,
c8s
3 3 SESOR, Pecos, Epic
4 4 WHAT YOU'RE PROPOSING, Status
Quo, Vertigo
5 5 XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet
6 7 PERDONAME, Camiio Sesto, Ariola
7 9 QUE SERA, Ana Belen, CBS
8 8 YOU AND ME, Spargo, Hispavox
9 10 ANOTHER ONE BITES THE DUST,
Queen, EMI
10 6 AMAR DESPUES DE AMAR, Juan
Pardo, Hispavox
ALBUMS
1 GUILTY, Barbra Streisand, CBS
2 2 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
3 4 SIEMPRE, Pecos, Epic
4 5 PARIS, Supertramp, A&M
5 6 ZENYATTA MONDATTA, Police,
ASM
6 3 20 EXITOS DE ORO, Duo Dinamico,
7 8 JUAN MUCHO MAS JUAN, Juan
Pardo, Hispavox
8 7 AMANECIENDO, Camilo Sesto, Ariola
9 9 XANADU, Ofivia Newton-John &
Electric Light Orchestra, Jet
10 NEW CON LAS MANOS LLENAS, Ana
Belen, CBS
ISRAEL
(Courtesy Reshet Gimmel/IBA)
As of 1/23/81
SINGLES
This Last
Week Week
1 1 PASSION, Rod Stewart, Warner

Bros.

2 7 FLASH, Queen, EMI
3 2 JOHNNY AND MARY, Robert
Palmer, Island
4 NEW COLD LOVE, Donna Summer, Geffen
5 3 WOMAN IN LOVE, Barbra Streisand,
CcBS
6 6 NEED YOUR LOVING TONIGHT,
, EMI
7 8 DECEMBER WILL BE MAGIC AGAIN,
Kate Bush, EMI
8 NEW DO NOTHING, Speciais, 2-Tone
9 4 GUILTY, Barbra Streisand & Barry
Gibb, CBS
10 9 DE DO DO DO DE DA DA DA, Police,
A&M
ALBUM
1 1 GUILTY, Barbra Streisand, CBS
2 2 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
3 3  HOTTER THAN JULY, Stevie
Wonder, Motown
4 4 SUPER TROUPER, Abba, Epic
5 5 ISRAEL CHILDREN SONG FESTIVAL
No. 11, Various, Isradisc
6 6 THE WANDERER, Donna Summer,
Geffen
7 7 BEHIND MY GLASSES, Arik Einstein,
CBS
8 8 THE GAME, Queen, EMI
9 NEW FOOLISH BEHAVIOUR, Rod Stewart,
Warner Bros.
10 9 XANADU, Soundtrack, Jet
BELGIUM
(Courtesy HUMO)
As of 2/6/81
SINGLES
This Last
Week Week
1 1 SANTA MARIA, Roland Kaiser, Ariola
2 3 LOLA, Kinks, Arista
3 NEW RUNAWAY BOYS, Stray Cats, Aricla
4 NEW HOPELOOS, Will Tura, Vogue
5 2 SUPER TROUPER, Abba, Vogue
6 6 CELEBRATION, Kool & Gang, De-Lite
7 NEW DO YOU FEEL MY LOVE, Eddy
Grant, lce
8 10 STOP THE CAVALRY, Jona Lewie,
Stift
9 8 DE VOGELTJESDANS, De
, Philips
10 NEW MAMA HE'S A SOLDIER NOW,
Saskia & Serge, Philips
ALBUMS
1 1 SUPER TROUPER, Abba, Polydor
2 3 IS ER TOEVALLIG EEN URBANUS IN
DE ZAAL, Urbanus Van Anus,
Philips
3 2 GUILTY, Barbra Streisand, CBS
4 4 DOUBLE FANTASY, John Lennon &
Yoko Ono, Geffen
5 NEW THE JAZZ SINGER, Neil Diamond,
Capitol
SOUTH AFRICA
(Courtesy Springbok Radio)
As of 1/31/81
SINGLES
This  Last
Week Week
1 1 LOVE ON THE ROCKS, Neil
Diamond
2 3 CAN YOU FEEL IT, Jacksons, Epic
3 6 PASSION, Rod Stewart, Warner
Bros.
4 2 WOMAN IN LOVE, Barbra Streisand,
cBsS
5 7 THE TIDE IS HIGH, Blondie,
Chrysalis
6 5 (JUST LIKE) STARTING OVER, John
Lennon, Geffen
7 4 MAN ON THE MOON, Ballyhoo,
Trutone
8 NEW I'M ALRIGHT, Kenny Loggins, CBS
9 8 GIVE ME THE NIGHT, George
Benson, Warner Bros.
10 NEW CELEBRATION, Kool & Gang, De-Lite

WEA Intl Signs
Genesis’ Collins

NEW YORK-—Phil Collins, lead
singer and composer with Genesis,
has signed to WEA International in
all territories outside the U.S., Can-
ada, Great Britain and Ireland.

Collins, joined Genesis in 1970,
and took over the lead slot from Pe-
ter Gabriel in 1975. His first solo LP,
“Face Value.” featuring the Earth,
Wind & Fire horn section and guest
appearances by Eric Clapton, Ste-
phen Bishop and others, will be si-
multaneously released in major
markets Friday (13).

The first single off the album, “In
The Air Tonight.” is already in the
top five of the U.K. charts. where
Collins is signed to Virgin Records.
He records for Atlantic in the U.S.
and Canada.
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_ West Germany
Harvest, Roxy,

HAMBURG—Three international
acts—Barclay James Harvest. Roxy
Music, and Saga—have been the
focus of sales activity in recent
months for the Deutsche Grammo-
phon label here. according to inter-
national product chief Rainer
Schmidt-Walk.

In the last three years. Barclay
James Harvest has reached almost
supergroup status, following the
sell-out national tour last spring
with a historic open air concert out-
side the Reichstag building in Au-
gust. attended free of charge by
150,000 fans.

The song “Life Is For Living”
gave the band its first German sin-
gles chart entry late in 1980. The al-
bums “Gone To Earth™ and “Eyes
Of The Universe” went platinum
and gold respectively during the
course of last year, and BJH's 14th
LP release is set for April.

Roxy Music also enjoyed chart
success last year. The album “Flesh
And Blood” made the top 10. and is

Canada

. [ ]
[

Saga: DG Hits
expected to go gold (250,000 sales)
next month. Two singles taken from
the disk also figured in the charts,
“Oh Yeah” reaching the top 10
around Christmas.

The band played an extensive
West German tour in July-August
1980. and recorded a one-hour tv
special broadcast by ZDF a few
weeks ago. Schmidt-Walk says a
new album and tour will be set for
later this year.

Perhaps most striking is the suc-
cess of Canadian rock band Saga.
which came to West Germany as
support act on last June’s Styx tour
and received tremendous individual
recognition.

The act’s first two albums had be-
lween them sold around 80.000
copies in this territory. but after the
tour a third release, “*Silent Knight,”
reached 40,000 sales in a matter of
weeks.

Schmidt-Walk reports that Saga
will be back in February, this time as
headliners on a tour arranged by
Mama Concerts.

Kuhn Slating Promo Tour

HAMBURG—Pianist Joachim
Kuhn, whose new digitally recorded
solo album. “Snow In The Desert.”
is just released on the Atlantic label,
is undertaking a world tour to pro-
mote the release.

Kuhn, who has eight times been
voted No. | European jazz pianist by
the International Jazz Federation’s
“Jazz Forum” magazine, kicked off
the tour in Australia Jan. 16-28.

Thereafter, Kuhn tours Japan.
South America, Africa. India. the
United States and Europe.

Kuhn’s manager and producer.
Achim Torpus is preparing for re-
lease a new Joachim Kuhn album
which features George Beck on bass,
keyboards and vocals and former
Thin Lizzy and Ted Nugent drum-
mer Mark Nauseef.
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Labels Stall Superstar Releases?
To Delay Exports From Undercutting Foreign Marts

® Continued from page |

take a much harder look at the ex-
tent imports from Canada and the
US. were undercutting their own
volume, and several Canadian ex-
porters have suggested that lobbying
took place to put the squeeze on
companies here, at first to cut down
the rate of exports and, ultimately, to
damn the flow altogether.

A suit filed against CBS Canada
last year by the new bankrupt Black
& White Sales Consultants Ltd.—at
one time, among the biggest export
houses in the country—indicates that
in the period of 1977-78, special
terms were available to those com-
panies engaging in high volume ex-
ports. The principal incentives in-
cluded best distributor prices and
relaxed credit terms.

Black & White was eventually
bankrupted in court by CBS Canada
when the manufacturer recalled an
unsecured loan amounting to close
to $1 million. The export house ap-
pealed its own bankruptcy, which
was dismissed in court here, then
tried to engage CBS in a suit claim-
ing “restraint of trade” practices
were employed.

The claim suggested that CBS
Canada cut off Black & White at the
behest of CBS International which
in turn was under pressure from its
own affiliates in the UK. and Eu-
rope who were being undercut by as
much as 20% in their own markets
by Canadian manufactured goods.

The case has been dismissed in
court by virtue of the fact that the
Black & White claim was filed after
its own bankruptcy, thus invalidat-
ing its right to pursue legal action.

Canadian exporters are very re-
luctant to discuss business dealings
with the majors in Canada, and most
of the latter firms operating here
continue to speak as if exports don't
exist.

Bob Sniderman at Roblan Dis-
tributors. one of the largest organi-
zations in the country dealing in rec-
ords and tapes. says he is very
disturbed by the export trade. that
his Christmas season was spoiled by
as much as 15% because of unfilled
back-orders, predominantly on tra-
ditional catalog titles.

He says that the manufacturers
are too busy filling orders on specific
titles which get shipped abroad,
hurting the retail trade in Canada.
His opinion is mirrored by other re-
tailers.

Manufacturers such as CBS and
WEA haven’t offered any official
explanation for the delay in releas-
ing albums by acts such as Fleet-
wood Mac, the Eagles, the Clash.
and others, beyond noting that pro-
duction time in the pre-Christmas
and post-Christmas season has been
hard to get.

Capitol, for instance. is currently
farming out production on certain
pieces to outside manufacturing
plants because its own presses are
running to capacity.

Records On Wheels’ Vito and
Don lerullo have constantly com-
plained of the “double-talk™ about
the Canadian export business. The
two operate one of the largest and
most profitable disk chain outlets in
the country. and their company also
accounts for a good percentage of
Canada’s export business.

Don lerullo points out that while
the U.K. trade has been particularly
outspoken about foreign imports,
most companies in Britain have a
preferred price code for foreign ac-
counts which wish to purchase direct
from the U.K. manufacturers. He
claims that these preferred prices are
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lower than the price a U.K. whole-
saler can purchase direct from the
companies involved.

lerullo says so far he has refused
to buy directly from the U.K. manu-
facturers because he prefers to sup-
port the middle man. like himself.
The difference he pays by buying
this way is 15% higher, he adds.

Brother Vito has waxed bitterly
many times on the “hypocracy™ of
the import/export trade, particu-
larly over the fact that, to his knowl-
edge. Canada has long imported
more disks and tapes. both from the
U.K..Japan and the U.S., than it has
exported.

In the past year, because of for-
eign currency fluctuations, Japanese
and British imports into Canada
have been reduced dramatically.
However, Records On Wheels and
several other companies continue to
import from these two countrieson a
small scale.

While Canadian manufacturers
have repeatedly explained away
product release delays as being at-
tributable to scant pressing time,
Don lerullo claims that the same
companies have told him the delays

are due to the lateness of foreign
masters arriving in Canada. -

He claims that the foreign com-
panies are. in fact, holding back on
shipping the masters in order to get
sufficient lead time to sell their rec-
ords in the home markets.

In most cases, the U.S. is given
preferential treatment, he says, be-
cause it is such an important sales
market.

While there is evidence to suggest
that Canada is getting squeezed in
the export trade of records and
prerecorded tapes. there is little con-
crete statistical documentation to
show how extensive the export trade
is in Canada.

Statistics Canada. which meas-
ures production and dollar ship-
ments for this country, lumps
phonograph exports in with high
ticket items such as television sets
and radios.

Ultimately. it must be concluded
that Canada’s export trade is dimin-
ishing, that U.S. exporters are reap-
ing the benefit from the inter-
national tug of war and that British
manufacturers are feeding the very
same mouths that at one time were
biting them.

FANTASY SIGNING—Herve Villechaize, better known as Tattoo on tele-

vision’s ‘‘Fantasy Island,” signs autographs for fans at a Toronto department

store as part of the promotion for the album ‘‘Children Of The World: The
Time Is Now.” Looking on, at left, is Herve's wife Camille.

First Year Success For
Solid Gold; Toronto’s Hot

TORONTO-Solid Gold Records
is making progress in its first year in
business, operated by the manage-
ment team of Neil Dixon and Steve
Propas and chaired on a daily basis
by Lee Silversides, former promo-
tion rep for A&M and Mushroom.
The label’s first signing was the
group Toronto, formed out of the
remnants of long-time group Rose.

The Toronto sextet entered the
studio with Chilliwack’s Bill Hen-
derson and Brian MacLeod produc-
ing, emerging with the debut album,
“Lookin’ For Trouble,” and then go-
ing out on the road for the better
part of 1980.

According to Silversides, national
promotions director. touring was the
essence of breaking the album. A
commitment from A&M to release
the LP in the U.S. and other markets
followed. leading to some U.S. chart
success. To date, the LP is available
in Britain, Japan, Germany, France,
Australia and the Netherlands, as
well as America.

Following the disk’s release in the
spring of 1980, the group toured
Canada from east to west, then
moved into the U.S.. mixing club
dates with concert work as support
act for acts such as Robert Palmer,

the Rossington-Collins Band and
Ted Nugent.

The album has since been certi-
fied platinum in Canada, validating
sales of 100,000 units. and brisk sales
continue to push the figure upwards
toward 150,000 in this market.

Recently returning from a western
Canada tour. Toronto was able to
headline 2,000 and 3.000 seat halls
in markets such as Calgary, Saska-
toon. Regina, while in Vancouver
and Edmonton on a bill with
Streetheart and Harlequin, they
were drawing as many as 17,000 per
night as the triple bill did in Edmon-
ton several days following Christ-
mas.

Also signed to Solid Gold are the
Good Brothers. formerly inked to
RCA and also managed by the
Dixon/Propas team. The first LP for
the new label is a double-live set.
Again, extensive touring is behind
the album to ensure exposure.

The Good Brothers have since cut
a new single. a cover of Ace’s “How
Long.” produced by the Chilliwack
team of Henderson and MacLeod.
The group celebrates its 10th anni-
versary together with a Massey Hall
concert in the city on Feb. 28.
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We are lookmg forward
to meeting you all in Berlin
for the International Music Industry Conference
from April 26 to April 29 198].

- Weare particularly proud-
that Berlin has been selected to host
the first LM.1.Cin Germany

THE GERMAN
MUSIC INDUSITRY

Deutsche Landesgruppe Bundesverband der Deutsche
der IFPI Phonographischen Wirtschatt Phono-~Akademie
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.38 Special--Wild-Eyed Southern Boys. A&M SP4835. Pro-
duced by Rodney Mills. .38 Special has developed into a first-
rate boogie bar band in the best tradition of the Jacksonville,
Fla., hotbed of rock talent that includes Lynyrd Skynyrd,
Molly Hatchet and Rossington Collins. The vocals of Donnie
Van Zant (Ronnie's brother) have that kind of discipline that
it once lacked. Guitarist Don Barnes complements Van Zant
with some strong vocalizing. Yet is the stinging, burn ‘'em up
guitar action that propels the feisty rock punch. Double drum
action adds more power to the overall sound. This is the kind
of stuff that fans and radio loves.

Best cuts: “Hold On Loosely,” “Hittin' And Runnin’,”
“First Time Around,” “Wild-Eyed Southern Boys.”

GRACE SLICK-Welcome To The Wrecking Ball, RCA
AQLI3851. Produced by Ron Frangipane. The latest solo LP
from the former lead singer of the Jefferson Starship/Air-
plane is a deft combination of Slick’s penchant for symphonic
arrangements, and the let's-celebrate-the-destruction theme
of the title track. The result overall is a hard edged rock LP,
noteworthy for Scott Zito's on-the-mark guitar licks and fills.
The LP was recorded in New York and Miami, which means
there is nothing laidback about it. It's a tour de force for
Slick.

Best cuts: “Wrecking Ball,” “Round & Round,” “Just A
Little Love,” “No More Heroes.”

DON McLEAN—~Chain Lightning, Millennium BXL 17756.
Produced by Larry Butler. McLean's talent as a singer is em-
phasized on this LP, cut two years ago and passed on by
Arista and Casablanca. A slow, pretty reading of Roy Orbison’s
“Crying" is already a top 30 hit, and there are also effec-
tively-mounted updates of Gene Vincent's “Lotta Lovin',”
Hank Williams" “Your Cheating Heart,” Buddy Holly's “it
Doesn't Matter Anymore” and the Skyliners” “Since | Don't
Have You."” This is classy adult contemporary pop at its best.

Best cuts: those cited plus “Chain Lightning,” “It's A
Beautiful Life.”

PHIL SEYMOUR—Boardwalk FW36996. Produced by Rich-
ard Podolor. This is Seymour's first LP release since leaving
the Dwight Twilley Band a few years ago. Here he de-empha-
sizes drums—which he was featured on in the Twilley group—
choosing instead to focus most of his energies on singing.
Seymour's vocals are smoothly melodic, complementing the
mid-'60s-flavored music that abounds on the LP and which is
shown off especially well on tunes such as “Precious To Me”
and “Baby It's You.”

Best cuts: Those mentioned and “We Don't Get Along,” “I
Really Love You,” “Trying To Get To You.”

BOB JAMES-AIl Around The Town! Live, Tappan Zee
€2X36786 (Columbia). Produced by Bob James, Joe Jorgen-
sen, Peter Paul. Master jazz piano player James beefs up his
sound in a live environment as evidenced by this two-disk
package recorded at three different concerts in New York.
With such players as Steve Gadd, Tom Scott, Tom Browne and
other top notch musicians, the soft sound on James' studio
albums is given a harder edge. The eight cuts here are such
standards as “Stompin’ At The Savoy” and “‘We're All Alone”
mixed in with originals such as “Kari” and “Angela (Theme
From ‘Taxi’).” The noteworthy players are given a lot of room
to stretch out so this will appeal to James fans and other jazz
fans.

Best cuts: “Angela (Theme From ‘Taxi’),” "Westchester
Lady,” “Kari,” “We're All Alone.”

% @
First Time Around

DEXY'S MIDNIGHT RUNNERS—Searching For The Young
Soul Rebels, EM! American SW17042. Produced by Pete
Wingfield. With James Brown now at a new peak in popularity,
many bands (primarily British) are using 1960s flavored,
horn dominated r&b as a jumping off point for some innova-
tive music. This band is one of them. In addition to doing a
steamy version of the old chestnut, “Seven Days Too Long,”
there are 10 originals which run the gamut from ballads to
uptempo dance numbers. “The Teams That Meet [n Caffs” is
a hot instrumental and *‘| Couldn’t Help If | Tried" is the best
of the slow numbers. Unlike the import version, the American
release does not come with liner notes or a lyric sheet so the
prime movers behind this LP (leaders Kevin Rowland and Al
Archer) may remain anonymous to U.S. histeners for a while.

Best cuts: “Burn It Down,” “Seven Days Too Long,”
“Thankfully Not Living In Yorkshire,” “I Couldn't Help If 1
Tried,” “The Teams That Meet In Caffs,” “Geno.”

JOURNEY—Captured, Columbia KC237016. Produced
by Kevin Elson. Journey has become a steady platinum
seller due in part to 1ts hard work as a touring band
This new double live LP reflects the gut level intensity of
its live shows. Recorded during its March-October 1980
world tour, the records are filled with crisp and often
sparkling melodic rock delivered with gusto and a true
sense of enjoyment. While Journey's studio LPs had a

J  certainslickness to them, these live versions crackle with

the kind of spontaneity not revealed before. Included s a
new studio track “The Party's Over.” The well-packaged
LP comes with a souvenir poster

Best cuts: Choose your favorite

ELVIS COSTELLO & THE ATTRACTIONS —Trust, Colum-
bia JC37051. Produced by Nick Lowe. With only 14 cuts
on this release (compared to 20 on his last two albums)
‘Trust” may seem stingy but it more than makes up for it
in quality. Arguably, this is by far Costello’s best album
yet. His lyrics show the maturity and power of an artist
who s really in control. Gone Is the anger for anger's sake
mentahty which permeated his other releases. The music
1s much more melodic with the outstanding ballad “Shot
With His Own Gun"' being a tour de force. “‘Different Fin
ger” has a slight country feel. Even the uptempo songs
are less frenetic than in the past. “Clubland” stands out
among these. Glenn Tilbrook from Squeeze guests on vo-
cals. This album is truly a work of a growing, major artist
Best cuts: “Clubland,” “Shot With His Own Gun’
‘From A Whisper To A Scream,” “You'll Never Be A Man
‘Different Finger

Billboard's

Recommended LPs

pop

NAZARETH -The Fool Circle, A&M 4844. Produced by Jeffrey
Baxter. Timely lyrics and solid rock’n'roll music prevail on
this LP. Clean guitar chords help “Dressed To Kill" maintain
its rapid pace. A strong rhythm arrangement makes the me-
dium tempo “We Are The People” appealing. “Cocaine,” a
track recorded live, is infectious because of both its lyrics and
soft rock music. Here the bass dominates. Best cuts: Those
cited and “Another Year,” “Little Part Of You" and
“Moonlight Eyes.”

RITA COOLIDGE—Greatest Hits, A&M SP4836. Produced by
David Anderle, Booker T. Jones. Coolidge has only had two top
10 hits in her career, but she’s had lots of tasty singles, evi-
denced by this 12-tune collection. A jazzy version of “One
Fine Day" is inexplicably excluded, but “We're All Alone” and
“Higher And Higher" sound as sublime and seductive as ever.
Best cuts: Those cited plus “The Way You Do The Things You
Do,” “Fever.”

THE SCOOTERS—Blue Eyes, EMI America SW17045. Pro-
duced by Phil Wainman. The first LP by this quartet put it
squarely in the power pop category while this set is much
more well rounded. While still a rock band with both feet
firmly planted in rock with good, memorable hooks, the songs
are much mroe complex in arrangement and production isn't
as lean. In addition, the lyrics seem to be more substantial
this time around. Best cuts: “I'll Do Anything,” “Every Good
Reason,” “Where Did We Go Wrong?,” “Alien Nights.”

JOAN JETT-Bad Reputation, Boardwalk FW37065. Produced
by Kenny Laguna, Ritchie Cordell. Ex-Runaway Jett rocks out
on this debut LP. Wisely, she doesn't rely altogether on origi-
nals and goes into rock history for such near forgotten tracks
as “You Don't Own Me,” “Do You Wanna Touch Me (Oh
Yeah),” “Doing All Right With The Boys,” “Shout" and
"“Wooly Bully.” This is all heavy metal power pop and there is
an audience for it as evidenced by the popularity of Cheap
Trick. Best cuts: “You Don't Own Me," “Bad Reputation,”
“Shout,” “Make Believe,” “Do You Wanna Touch Me (Oh
Yeah)."

ORIGINAL MOTION PICTURE SOUNDTRACK—Kent State RCA
ABL13928. Produced by Ken Lauber. Soundtrack to the
forthcoming television film features vocal performances by
Richie Havens, Grace Slick and John Sebastian, ail on side
one. Side two contains four sweeping instruments by Ken
Lauber & Orchestra. Alf the music is new and while the vocals
are satisfactory. some of the lyrics leave something to be de-
sired. Best cuts: “Lay Ye Down (Lay Down Your Guns),”
“Dance Around The Sun.”

BLUE STEEL—Nothing But Time, Asylum 6E308. Produced by
Ron Capone, Rick Taylor, Blue Steel. The five-man group re-
surfaces on E/A with an appealing set of pop-rock that should
have wide appeal. Some of the softer, more melodic cuts are
ideal for singles formats, but several cuts, including “Molly,”

have a bit more rock bite. Group includes Howard Burke,
former manager of Warren Zevon and road manager of Jack-
son Browne. Best cuts: “Molly,” “Slip Away,” “‘Pretty Person-
ality (P.P.).”

LESLIE, KELLY & JOHN FORD COLEY-A&M SP4841. Pro-
duced by Jeremy Lubbock. Joined by the two named female
vocalists, Coley returns to A&M, where he and former partner
England Dan Seals began their career. The trio's album ties in
perfectly with the swing to softer adult contemporary pop.
“Let's Go To The Movies” has much of the sparkle of Abba
hits, but mostly the mood is mellow and relaxed. Best cuts:
“Without You,” “American Boy,” ““Long Distance Telephone.”

ROCKET 88—Atlantic $D19293. Produced by lan Stewart.
Fans of Charlie Watts, Jack Bruce, Alexis Korner and lan Stew-
art (sometime Rolling Stones’ piano player) will delight in this
excellent, unabashed return to the days of boogie woogie r&b,
when Wynonie Harris and Louis Jordon were the root (not
roots) of rock'n'roll. The list of other musicians is too long to
list, but the playing is superb all the way through. Best cuts:
All.

DEAD KENNEDYS—Fresh Fruit For Rotting Vegetables, I.R.S./
Faulty SP70014. This initial release on the |.R.S./Faulty label
is an explosive collection by perhaps the West Coast's most
notorious punk band. However, the import has sold well in
major cities here and in the U.S., the ablum hit the top 40.
This is stereotypical punk with shock lyrics, buzzsaw guitars
and the wailing vocals of singer Jello Biafra. Not commercial
in any sense of the word, the band nevertheless has gained a
sizable cult following. “Police Truck™ is not on the import ver-
sion. Best cuts: “California Uber Alles,” “Holiday In Cam-
bodia,” “Police Truck,” “Let’s Lynch The Landlord.”

PERRY COMO—-Live On Tour, RCA AQL13826. Produced by
Mike Berniker. Taped during a three-day stay at the Mill Run
Theatre last July, the set is one of the better “live” entries,
for Como’s relaxed singing style blands perfectly with his cas-
val banter. In addition to a medley of his successes, he offers
a 10-song medley of tunes associated with the late Bing
Crosby. The Nick Perito-arranged overture sounds like a
Broadway opener. This is essential Como. Best cuts: All.

CONNIE FRANCIS—I'm Me Again, MGM MG15406. Compiled
by Pat Niglio. Francis’ latest, dubbed a Silver Anniversary al-
bum, mixes new recordings with old favorites: “Where The
Boys Are,” “‘Don’t Break The Heart That Loves You,” “My
Happiness™ and others. Francis' plaintive wail virtually de-
fines the romantic and sexual longing of the late '50s-early
teens in the '60s era in which she reached her peak popu-
larity. Best cuts: those cited plus “ Don't Want To Walk With-
out You.”

THE RESIDENTS—Commercial Atbum, Ralph RZ8052L. Pro-
duced by the Residents. Precursors to much of electronic
punk and San Francisco's current keepers of the avant-garde
flame in music, this group deserves to be heard because it's
so cryptic and hypnotic that it's compelling. There are 40 cuts
on this LP, most about a minute long, and while some sound
ahke, others are just intriguing. Adventurous AOR program-
mers (are there any?) should drop ditties such as “Dimples
And Toes,” “My Second Wife" or “Suburban Bathers” into a
set to see what happens. Best cuts: Those cited.
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BEN BAGLEY'S HAROLD ARLEN & VERNON DUKE REVISITED,
Vol. 2, Painted Smile PS1373. Produced by Ben Bagley. Both
composers’ lesser known songs get their day in the sun with a
cast that includes Tammy Grimes, Blossom Dearie, Sandy
Duncan, Dolores Gary and Arthur Siegel, a writer in his own
right who makes frequent appearances in the Bagley Revisited
series. Top song honors go to Duke and Martin Charnin's ““Let
Him Not Be Beautiful” sung by Dearie and Arlen and E.Y. Har-
burg’s “Sweet Wind Blowin’ My Way,” sung by Grimes. Best
cuts: Those mentioned.

BEN BAGLEY’S EVERYONE ELSE REVISITED. Painted Smiles
PS1374. Produced by Ben Bagley. Bagley continues to delve
into Broadway rarities, including works by Duke Ellington and
Fats Waller, both rare themselves to Broadway music. Nell
Carter is the biggest name here, and earns the top perform-
ance for her rendition of an obscure Rodgers & Hart song,
“Black Diamond.” Other finds are Hoagy Carmichael and
Johnny Mercer's “I Walk With Music” and Hugh Martin and
Ralph Blaine's “I Know You By Heart.” Best cuts: Those men-
tioned.

soul

FRANK HOOKER AND POSITIVE PEOPLE—Panorama
BXL13853 (RCA). Produced by James Purdie. Despite the
presence of a youth carrying a large portable radio on the
back of the cover, this is not primarily a dance record. The
bulk of the cuts here are beautiful, well produced ballads.
The six parts vocals and lush arrangements are two reasons
why the ballads succeed so well. The songs are also lengthy
with the shortest (“Like Sister And Brother") clocking in at
3:59. Best cuts: “Like Sister And Brother,” “Devotion,” ““Ooh
Suga Wooga.”

KLEEER-License To Dream, Atlantic 19288. Produced by
pennis King, Kleeer. This third LP by the nine-member group
is mostly dance music and the tempo of the cuts vary only
slightly. A melodic arrangement makes the medium tempo
title track appealing while a heavy rhythm ‘bottom gives
“Running Back To You" a driving beat. “Get Tough,” the
single, is uptempo r&b and comes complete with a John
Wayne impersonation. Best cuts: Those mentioned and “Say
You Love Me.”

ESTHER PHILLIPS—Good Black Is Hard To Crack, Mercury
14003. Produced by Benny Colson. Phillips’ unmistakeable
vocgls are used effectively on this blues-oriented LP that has
obvious r&b overtones. “Reaching Out For Love With Love,”
and “Pull Yourself Together” are both uptempo and have
catc_hy, rhythmic hooks. “You Can't See Thunder” is dance
music complimented by Hank Crawford’s sax work. Best cuts:
Those mentioned and “City Lights.”

country

BOXCAR WILLIE~Take Me Home, Cofumn One ALC1011. Pro-
duced by Jim Martin. Willie dedicates this album to the “fans
of pure country music around the world,” and it's hard to
imagine any one of them not being moved by the clean melo-
dies and keen images. A first-rate songwriter, Willie offers
memorable tributes to Hank Williams and Roy Rogers; but
he's at his best when he reveals the face of America as seen
by a down-and-outer. Best cuts: “Cold Windy City Of Chi-
cago,” “Trouble,” “From A Roll To the Rails,” “From A Boxcar
Door.”

jazz

ALPHONSE MOUZON-By All Means, Pausa 7087. Produced
by Alphonse Mouzon. Mouzon's fancy percussion blends
elegantly with Herbie Hancock, Lee Ritenour, Freddie Hub-
bard and others (including strings) for wonderfully evocative
1981 music. The leader did all the composing and arranging,
and switches to various synthesizers from his drums. Best
cuts: “The Next Time We Love,” "Do | Have To?"

MATRIX—Harvest, Pablo Today 2312-121. Produced by Ma-
trix and Andy Waterman. Fewer electronic crutches might im-
prove the quality of this band substantially. The charts are
faultless, otherwise, and solos are competent. Group serves
up six tracks, one of which is in three movements and dedi-
cated to the American Indian. Best cuts: “Blue Black,”
“Pony.”

LUCKY THOMPSON—Inner City 1C7016. Producer uncred-
ited. Thompson and his boppish tenor taped these 12 stand-
ards in Paris in 1956, backed by five French jazzmen, includ-
ing Martial Solal on piano. The choice of material is good, all
solid standards, and Thompson’s big sound is enhanced by
his swinging rhythmic patterns. Best cuts: “Indian Summer,”
"“Don’t Blame Me,” “But Not For Me.”

TERUMASA HINO-City Connection, inner City IC6068. Pro-
duced by Kiyoshi ttoh. Hino is the Japanese cornet and flugel-
horn soloist who, unfortunately for him, is bogged down—
shackled—by an unwieldy, string-heavy orchestra and dull vo-
calists throughout seven tunes. Inner City markets many su-
perb albums. This is not one of them. Nor is Hino impressive
here as a soloist. Best cuts: “Samba De La Cruz.”

(Continued on page 75)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; Reviewers: Paul Grein, Douglas E. Hall, Kip Kirby, George
Kopp, Roman Kozak, Irv Lichtman, Ed Morris, Richard M. Nusser,
Alan Penchansky, Sam Sutherland, Robyn Wells, Adam White, Gerry
Wood, Jean Williams.
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Highlighting the Louisiana music scene, and all it has to offer.
What’s happening . . . Who’s happening . . . Where it’s happening?
It will be an in-depth look at one of the most historical music
areas in America. Music sounds and styles that have created

a very definite musical impact internationally. It is time to

let the world know what’s going on in Louisiana. Billboard is
going to tell the story to its 250,000* readers in over 100
countries. Your opportunity is now, be a part of the SPOTLIGHT
ON LOUISIANA. Contact: John McCartney (615) 748-8145, or your
nearest Billboard advertising representative today.

*Based on audited ABC statement and estimated passed along readership.

ISSUE DATE: ADVERTISING DEADLINE:
March 28, 1981 March 6, 1981
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[Look tor the Orange Edge.

he Conversate Orange Edge
and get the edge on record

counterferting.

Counterfeiting. 1t costs the legitimate record and tape
industry an estimated $400 million per year. But
thanks to Conversafe Orange, a special product
developed by Continental Forest Industries, record
and tape counterfeiting can be attacked.

Q. What is Conversafe Orange?

A. Conversafe Orange is a new bleached paperboard
with a special orange layer dispersed in one of the
pulp plies during manufacturing. This orange
color, which is proprietary to Continental, is visible
on the edge of the record jacket. 1t allows easy
visual inspection and aids in the detection of
counterfeit packaging at all points in the record
and tape distribution chain. No special detection
equipment is needed.

Q. How is Conversafe Orange safeguarded?

A. 1. Continental limits sales to qualified converters
of record jacket and cassette packages. To
qualify, converters must participate in a tight
auditing and control program prescribed by
Continental and conducted by a major auditing
firm.

2. Additional security measures include a coding
system within the orange layer which allows
identification of the converter receiving the
original shipment of Conversafe Orange.

3. The independently audited security system is
designed so that every pound of Conversafe
Orange does not stray.

The Conversafe Orange Edge. Consisting of a
proprietary dye, Conversafe Oran g}“ is easily
wdentified without special detection equipment.
Photo Magnification: 45X.

Q. Can Other Security Systems Produce the Same Results?

A. No. There's no other way to produce the same
results. In addition to Continental’s security
system, conventional cylinder board machines
produce weak, inferior results. Only CFI’s
paperboard-making process yields quality and
protection in one paperboard sheet.

Q. What Does Conversafe Orange Cost?

A. Thereis no upcharge to the converter for this
unique protection.

Q. Who Stands Behind Conversafe Orange?

A.. Continental Forest Industries is a member of
The Continental Group, Inc., an international
packaging, forest products, financial services, and
energy company with sales and revenues of over

$5 billion.

Q. Where can I get more information on Conversafe
Orange?

A. call your converter or contact Mr. John R. Curtin,
Vice President, Continental Forest Industries,
Office Park 11, Greenwich, CT 06830
203-661-2233.

Conversafe Orange. Only the beginning of a
commitment by Continental to the legitimate
recording industry. Look for the orange on the
edge of the record jacket or tape. Orange means
Continental.

Continental Forest Industries

Bleached System Operations C
Office Park Il

Greenwich, CT 06830

Telephone 203-661-2233
TWIX 710-579-2912
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RY COODER - Borderline,
Warner Bros. BSK3489. Produced by
Ry Cooder. Much like Picasso with
his well-known “color” periods in
painting, Ry Cooder continues to
explore the realm of distinct musical
styles, easily traced by the instru-
ments and material that turn up on
each new album.

In fact, the only thing that’s pre-
dictable about Cooder is his refresh-
ing unpredictability. Cooder is an
artist eternally in quest of musical
roots, mooring himself'in ethnic sub-
cultures that reflect his endless odys-
sey.

He deals in small surprises and
unexpected touches in his music,
more as a side effect of his willing-
ness to experiment than anything in-
tentional. None of his ninc Warner
Bros. albums is easily keyholed.

Peg him as an early-Americana
bottleneck blues folkie (“Ry Coo-
der.” “Into The Purple Valley™). and
out he'll come with an eclectic mix
like “Paradise And Lunch™ with
guest Earl “Fatha™ Hines. Or a curi-
ously appealing collection of Tex-
Mex Hawaiian arrangements delv-
ing into basic elemental rhythms
and little-known instruments
(*“Chicken Skin Music™). Or a beau-
tifully evocative movie soundtrack
about the Old West (“The Long Ri-
ders”). Or a tribute to pure Ameri-
can jazz (“Jazz").,

Cooder’s search for the new and
different led to last year's digital
“Bop Till You Drop.” and it pre-
saged his move into r&b and rock,
albeit in Cooder’s own unique style.
“Borderline™ extends this fascina-
tion with funky streetwise blues and
soul captured against bright percus-
sive rock'n’roll tracks.

Ry Cooder: Unpredictability at its
best.

Closeup

“Borderline” is vintage Cooder.
There’s the trademark sense of light-
hearted whimsy that runs through
his recordings, an attitude of wry
good-nature combined with a
quixotic childlike simplicity. He
spares no eye for detail; no acoustic
guitar lick or vibe chime or calypso-
flavored beat is left undone. At the
same time, Cooder albums are char-
acterized by their leanness: each
separate instrument is mixed to give

the feeling of live presence. Nothing =

is cluttered or bogged down in con-
ventional studio orchestration tricks.

This album continues Cooder’s
specialty of revamping old songs
and former hits; when he’s through,
they shine with spruced-up energy,
and often eclipse their predecessors
in originality. The album contains
several of these: *634-5789"
(first recorded by Wilson Pickett),
“Speedo” (“My real name is Speedo
but they call me Mr. Earl”), “Why
Don’t You Try Me.” “The Way We
Make A Broken Heart” and “Down
In The Boondocks.”

One of the funniest things Cooder
does with his voice is throw itup into
a ridiculously high register and
screech convincingly like an irate fe-
male, a technique he uses to full ad-
vantage on “Speedo.”

“Crazy ‘Bout An Automobile™—as
might be deduced from its title—is a
humorous ode to the wonders of
Henry Ford's invention with Cooder
in fine fettle as he alternates between
lively slide guitar and vocal narra-
tion. Continuing the spirited hijinks,
he launches into a mock-Texas hon-
kytonk tune titted “The Girls From
Texas” that revels in its toetapping
energy.

The title song for the LP is a Coo-
der original, an instrumental with
the author skillfully handling slide
and backed up by organ. synthe-
sizer. piano. bass and varied percus-
sive accents.

Musicians featured on “Border-
line” include Jim Keltner on drums.
Tim Drummond and Reggie
McBride on bass. William D. Smith
on keyboards, Jesse Harms on syn-
thesizer. John Hiatt on guitar and
vocals: and George “"Baboo™ Piere
on percussion.

Less offbeat than some of Coo-
der’'s other albums, *“Borderline™
contains several cuts that have ob-
vious commercial potential. 1C's dif-
ficult to envision what effect radio
success might have on Cooder—but
itwould be worth the label's effort to
try on this one. KIP KIRBY

’80 Concert: '81 Legal

® Continued from page 10

theatres around the country. butalso
would be seen by millions more on
cable tv and videodisk.

During the Halloween simulcast
there were “numerous unauthorized
references to plaintiff's names and
marks together with statements con-
cerning the use of drugs at the Music
Hall. The simulcast also contained
obscene language and scenes that
purportedly depicted the Music
Hall's mens room.” reads the com-
plaint.

Specifically. the hall objected to
“references to bad cocaine consist-
ing of crushed mothballs and glass.
assertions that urine laced with LSD
was available at the Music Hall; and
scenes purporling to show patrons
vomiting in the Music Hall’s mens
room.”

Under the terms of the consent de-
cree. the Grateful Dead will not re-
lease the live album with the offend-
ing poster, and some of the comedy

N

material will be changed. For in-
stance the line, “The Grateful Dead
doctor ordered me to test if you are
too high to remain in the theatre.”
will have the words. “in the theatre™
deleted.

Also to be deleted will be such re-
marks as. “falling off the balcony.”
“how high are you fecling.” “who
dosed Jack Kennedy?' “crushed
mothballs and glass.” “vomiting in
mens room.” “pill going around as
acid,” “piss laced with LSD™ and
“children waving goodbye.”

The Music Hall. which will be
hosting Cheap Trick later this
month. may have won this battle,
but the action has cast doubt as to
the hall’s suitability as a rock venue.
Sher himself did not promote the
Grateful Dead shows. though he
does other shows in the New York
area. Would he promote a show at
Radio City? “l would be very reluc-
tant to,” he says.

*  x %

Billboard photo by Chuck Pulin

NO HANDGUNS: Rocker Lenny Kaye, ex-Patti Smith Group, signs a postcard

to President Reagan urging the banning of handguns. The postcard cam-

paign, called “‘Rock’n’Roll for Gun Control,” is endorsed by Chuck Berry. The
mass signing was held Jan. 16 at Fiorucci in New York.

First Time Collaboration
Yields Remarkable ‘Lady’

® Continued from page 6

doesn’t have a steel guitar on it, they
wouldn’t buy it. But [ don’t believe
that’s true anymore: they’re much
more sophisticated.”

Rogers is apprehensive, though,
that his voice may not be suited to
the demands of more rock-edged
material. “Over the years either I've
gotten lazy or my throat’s gone—I'm
not sure which—and it’s hard for me
to hit a lot of the notes.

“But I've never made any bones
about my vocal ability. I think I have
a good ear for hit songs. but | don’t
feel I'm a particularly good singer.

Single Sheets

® Continued from page 16

cut by the Beatles whether penned
by them or not. The set will sell for
340 and should be available this
summer. Also due soon is the “Jazz
Singer™ folio with songs by Neil Dia-
mond.

Although it acquired rights to the
Chappell catalog last November.
Hal Leonard Publications’ 1981
largelv reflects its efforts in the edu-
cational field. and according to the
firm’s chief, Keith Mardak. a record
year saw profits increase by 10%
over 1979,

“The rough area for us is sales of
organs.” Mardak says. “We rely an
awful lot on it and we're hopeful the
organ industry will have a strong
year in 1981.”

There arc no plans to increase
single sheets if they contain more
than the traditional number of
pages. but Mardak says it would
“make sense™ if the rest of the print
companies do so. IRV LICHTMAN

Headache

Fool Circle Management has
been established in London with
Nazarcth as its first client. Managing
director of the company is Jim
White. A&M Records. meanwhile.
will soon release “The Fool Circle.”
which is Nazareth’s next LP.

The LP is reported to he a black
humor view of world affairs. includ-
ing a song about the possibility of
world War I11. Based on its experi-
ences around the world. the band
feels well qualified to write about
such political themes.

“We've seen more countries than [
care to remember.” says bassist Pete
Agnew. “We've been arrested in Yu-
goslavia for reporting that our jeans
had been stolen. We've had our tires
shot out in Sicily for not paying a
road tax that didn't exist. We've
been shortchanged by the prime
minister of Iceland. And we've trav-
eled in truck convoys in America
when people were shooting each
other at gas pumps.”

www.americanradiohistorv.com

As long as you don’t kid yourself,
you’ve got a shot in this business. 1t’s
when you start stroking yourself that
you run into trouble.”

Richie notes that the collabora-
tion with Rogers came about. liter-
ally. by accident. “The Commodores
were preparing (o go out on a 96-
date tour,” he says. “when our
drummer (Walter Orange) had a
motorcycle accident, forcing us to
push back the tour for three to four
weeks.

“Around that time. Kenny ap-
proached Jobete and they relayed
his interest to me. I flew to Las Vegas
to meet with him. and two weeks
later the project was completed.

“Al that first meeting, | played a
demo of ‘Lady’ and *Goin’ Back To
Alabama,’ a midtempo song I wrote
that's a little more in his country
vein. | had written the skeleton of
both songs—the melody and hook—
about two years ago.

“We cut both songs in the same
night in a 8'%-hour session. We kept
itsimple: there are only four rhythm
musicians plus string and horn play-
ers. There are no gimmicks with
Kenny, so the last thing you would
ever want to do is put an arp or a
synthesizer behind him. He doesn’t
need that: Kenny sells lyrics.”

Rogers. too. prefers to cut quickly.
“That’s the way I've recorded every-
thing in the last three or four years.”
he says. “If I've done a song onstage
for six or seven months before I go
into the studio. not only am I tired of
it. but I start getting tricky because |
want to entertain myself. Then the
song suffers. I really strive for sim-
plicity and honesty.”

Richie. of course, has been con-
nected with country in the past. The
Commodores’ “Sail On" in 1979 had
a strong country influence, while the
group’s “Easy.” “Three Times A
Lady™ and “Still™ have drawn coun-
try covers. Says Richie: “1 really fell
out laughing the day I received my
Country Music Assn. card.”

Likewise, Rogers says he’s always
loved r&b. “1 was raised in Houston
in the middle of r&b.” he says. “My
main influences as a kid were Ray
Charles and Sam Cooke and people
like that.™

Richie says he plans to cut “Lady™
atsome point but adds. “right now |
wouldn’t touch it with a 10-foot
pole.” He also plans to do it in the
Commodores’ live show.

Richie will be working on the 11th
Commodores album at the same
time as the Rogers LP. He then plans
to cut his first solo LP in September
and October. and will also probably
tour with the Commodores this year.
For all those reasons, as well as a
reasonable reluctance to try to top
himself, he expects to do just the one
LP with Rogers.

LLifeIinesJ

Births

Boy, Daniel Scott, born to Ruth
and Frank F. Banyai, Jan. 20, Father
is vice president, international, of
United Artists Music.

R

Girl, Amanda Jennifer, to Linda
and Scott Young, Jan. 25, in Atlanta.
Mother is vice president of the Scott
Young Organization and a former
executive with Pickwick retailing in
Los Angeles. Father operates seven
retail locations in the Southeast un-
der the Franklin Music and Davey’s
Locker names.

x  x *

Boy, John Jessie, to Trudi and lan
Hunter, Jan. 20, in New York City.
Father records for Chrysalis.

*  x X

Boy, Schuyler James, to Jean and
Gregory Magglund, Jan. 13, in St.
Louis. Father is promotion manager
for MS Midwest.

X x %

Girl, Dana Anne, to Debra and
Mark Schulman, Jan, 10. Father is
vice president of advertising for At-
lantic Records.

Deaths

Henry Rau, 76, owner of Wash-
ington-based Rau Radio Stations,
Jan. 2 at his winter home in Naples,
Fla.

* * *

Irene Flack, mother of singer Ro-
berta Flack, died at her home in Alex-
andria, Va., Jan. 17, following a
lengthy illness. Services, conducted
by the Rev. Jesse L. Jackson, were
held at the Lomax AME Zion
Church in Arlington, Va., Thursday
(22). Peabo Bryson and Pearl Wil-
liam Jones sang at the services.

* * *

Barry Kramer, seminal Detroit
rock figure and publisher of Creem
Magazine, found dead in his apart-
ment in Detroit, Jan. 28. Kramer,
who was in his mid-30s at the time of
his death, was manager of Mitch Ry-
der and worked with the MCS5 before
starting Creem in the late 60s.

*x kX %

Thomas Genova, 42, Pennsylvania
rock singer, who recorded in the
1960s, from bullet wounds, Jan. 26, in
Scranton. He was shot on his way to
a Scranton school board meeting.

Tributes Mark
Barber’s Death

CHICAGO—The death of Ameri-
can composer Samuel Barber, Jan.
23. triggered airings of his music at
classical radio stations throughout
the U.S. Death came at age 70 in
New York City following prolonged
illness.

Barber. who created symphonies.
operas. concertos. chamber works
and art songs, was twice a Pulitzer
Prize recipient. and onc of a tiny
group of modern U.S. composers to
have virtually all major works re-
corded. Barber's talent for vocal mu-
sic was especially acute.

Trained at Philadelphia’s Curtis
Institute, Barber was also a singer
early in his career. He is heard in an
historic RCA recording of his
“Dover Beach,” scored for baritone
and string quartet.

Toscanini, Bruno Walter. Eugene
Ormandy, George Szell, Fritz Rei-
ner and Dmitri Mitropolous were
some of the famous conductors who
championed Barber’s music. Both
his full-length operas. “Vanessa”
and “Anthony And Cleopatra.”
were mounted by the Metropolitan
Opera.
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Lawyers Trade Barbs
In Hot Goody Debate

® .Continuedfrom page 3.

day when Barry Singer. counsel to
Goody president George Levy, de-
manded that RIAA officials take the

stand to clarify the confidential’

status of the disputed RIAA docu-
ments. At one point during his argu-
ment, Singer revealed that he was in
custody of a document that con-
tained information similar to that
found in the RIAA files.

Singer asked why that informa-
tion. which ostensibly linked an-
other retailer to counterfeit traffic,
wasn't also in the files turned over so
far by the RIAA, prompting RIAA
attorney Roy Kulcsar to later charge
that the document was “obviously
stolen” from the RIAA since it re-
lates to a current Federal Bureau of
Investigation probe. Singer denied
the charge.

Judge Platt told Kulcsar he
thought the allegation was “wild.”
and advised him to either “prove it”
was stolen or take the matter to the
local district attorney’s office.

“Can you inquire how they got
it?" asked Kulcsar. “*You may have
left it on the street so far as | know.”
replied Platt.

Prior to that exchange. Platt had
responded to Singer’s charge that
the RIAA was dragging its feet with
a wild charge of his own.

“I'd say the government is work-
ing hand in glove with RIAA to try
and not try this case.” said Platt. 1
cannot see any other reason for this
delay.”

Later. however. in granting
Singer's request for an appearance
by an RIAA official. Plaw appar-
ently broke the impasse surrounding
the confidential RIAA files.

The RIAA and the government
have strenuously defended the labo-
rious and time-consuming policy of
going over each RIAA daily repont
dealing with counterfeits and cross-
ing out, or redacting. the names of
field investigators, informants and
the locations of certain retail outlets.
In many cases. however. this was
exactly the sort of information the
defense wanted to see.

Platt, therefore, ordered Yarnell
to take the stand Thursday after-
noon and go over some of the files
taken over a six-month period that
coincided with the same period that
Goody et al. are accused of traffick-
ing in counterfeits.

R e

NARM ‘Members Voting |

s e

The defense had hoped to show
that other retailers were exposed to
alleged bogus product at this time
and that the defendants could have
unknowingly purchased similar
goods if counterfeit traffic was as
widespread as RIAA president Stan-
ley Gortikov had charged at a meet-
ing of the National Assn. of Record-
ing Merchandisers.

But when Yarnell took the stand.
Platt began sustaining objections
made by the government and the
RIAA over the sensitivity of much of
the material in question.

So far the documents turned over
by the RIAA are only a small por-
tion of the two-year period subpoe-
naed by the defense. 1t doesn’t seem
likely that Platt will go over each
daily report with an RIAA official
under oath. however. Once a pattern
is established. Platt could turn the
job back over to his law clerks, who
have been supervising the redaction
process.

Platt’s method of handling the
matter, however, secems designed to
avoid having the RIAA, or the de-
fense team, request another review
of the procedure by the U.S. Ap-
peals Court for the Second Circuit.
which has already issued a prior or-
der involving the subject.

If the RIAA imbroglio is resolved
by Platt, he still has to rule on two
outstanding motions. One involves a
defense request for materials alleg-
edly held by the government relat-
ing to pricing and discount policies
among retail and wholesale ac-
counts. The defense contends that
such information could be useful in
proving the defendants’ innocence.

But federal prosecutor John Ja-
cobs claims that this motion is over-
board and merely a “fishing expedi-
tion” designed to further delay a
trial. He maintains that such infor-
mation doesn’t relate to the Goody
case. and cites several precedents to
bolster his argument.

Jacobs also submitted several sub-
poenas Thursday which Platt must
decide whether or not to release to
the public over defense objections.
Neither side would reveal what the
subpoenas involve, but it appears
that the government now wants cer-
tain information the defense consid-
ers sensitive enough to request that
it be submitted in a closed session.

Pre-trial hearings resume Monday
(2) in Platt’s court.
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Rabbitt; “I Believe In You,” Don Williams;
“Greatest Hits,” Kenny Rogers.

Best Selling Country Album By A Female Art-
ist: “Greatest Hits,” Anne Murray; “Miss the
Mississippi,” Crystal Gayle; “Roses in the
Snow,” Emmylou Harris.

Best Selling Country Album By A Group: “Full
Moon,” Charlie Daniels Band; “My Home's in
Alabama,” Alabama; “Straight Ahead,” Larry
Gatlin & the Gatlin Brothers Band; “Together,”
Qak Ridge Boys.

Best Selling Black Music Album By A Male
Artist: “Hotter Than July,” Stevie Wonder:
“Let’s Get Serious,”” Jermaine Jackson; “Off the
Wall,” Michae! Jackson; “One In A Million You,”
Larry Graham; “TP,” Teddy Pendergrass.

Best Selling Black Music Album By A Female
Artist: “Diana,” Diana Ross; “No Night So
Long,” Dionne Warwick; “Sweet Sensation,”
Stephanie Mills; “The Wanderer,” Donna Sum-
mer.

Best Selling Black Music Album By A Group:
“Faces,” Earth, Wind & Fire; “Heroes,” Commo-
dores; “Ladies Night Qut,” Kool & the Gang;

“Triumph,” The Jacksons;
ers.

Best Selling Jazz Album: “‘Catching the Sun,”
Spyro Gyra; “Fun and Games,” Chuck Man-
gione; “Give Me the Night,” George Benson;
“One on One,” Bob James & Earl Klugh; “Street
Life,” Crusaders.

Best Selling Gospel/Spiritual Album:
“Changing Time,” Mighty Clouds of Joy; “I'll Be
Thinking of You,” Andrae Crouch; “It's a New
Day,” James Cleveland; ““Love Alive Il,"” Walter
Hawkins & the Love Center Choir; “Saved,” Bob
Dylan; “Tramaine,” Tramaine Hawkins.

Best Selling Comedy Album: “Comedy Is Not

“Whispers,” Whis-

Pretty,” Steve Martin; “Gallagher,” Gallagher;
“Holy Smoke,” Richard Pryor; “No Respect,”
Rodney Dangerfield; “Reality ... What a Con-

cept,” Robin Williams.

Best Selling Classical Album: “Annie’s Song,”
James Galway; “Greatest Hits,” Luciano Pava-
rotti; “0 Solo Mio: Neapolitan Songs,” Luciano
Pavarotti; “Suite for Flute & Jazz Piano,”
Rampal and Bolling.

Best Selling Children's Album: “‘Chipmunk
Punk,” “In Harmony,” “Mickey Mouse Disco,”
“The Muppet Movie,” “The World of Strawberry
Shortcake.”

Late General News
InsideTrack |

Mind-blowing duet of 1981: Barbra Streisand and
Stevie Wonder doing a 45. Nothing definite yet as to
what label distributes. . .. The Record Bar’s 110+ stores
convene July 26-29 at the Hyatt on Hilton Head. S.C. 1t’s
the Bergmans’ eighth annual with the ever-capable
Jackie Brown coordinating. Six weeks before. Western
Merchandisers, the rack and retail store giant. resumes
its conventions June 4-6 at the Hilton, Amarillo, its home
base. The WM conclave should be a whopper now that
the Marmaduke Machine includes the Record/Sound-
town stores as well as the Hastings’ locations. Phil, Evan
and Jay Lasky of Budget are still thinking convention. as
is Paul David of Stark.

Bill Perasso, WEA’s popular San Francisco boss. was
feted by his accounts last week, prior to his 90-day sab-
batical to South America with his son. ... Track hears
the legendary John lott, founder of the Record Factory
chain in the Bay area, is breaking ground in northern
California for a housing development. lott turned over
the chain several years ago to employes in a buyout deal.
Distribution pioneer Al Bramy ain’t talking about his la-
bel project. but he’s buying round-trip ducats to Mexico
regularly. ... The late Bert Kaempfert’s wish that his
ashes be spread at “Bert’'s Corner.” his favorite angling
hole in the Everglades of Florida. was fulfilled Jan. IS5
Four boatloads of friends and relatives made up the flo-
tilla. Present were Jerry Brown, former co-owner of
Kaempfert's U.S. music publisher. Roosevelt Music and
now with Columbia Pictures Publications, Hialeah. Fla .
along with Charlie Hansen and Milt Gabler, Kaemp
fert’s Decca Records producer. . . . Lee Hartstone 1s test-
ing Sensormatic electronic systems in four of his Where-
house stores to cut prerecorded tape shrinkage

Track is taking odds that the first important returns
policy change will stem from PolyGram. . . . Eubic Blake
celebrates his 98th birthday Saturday (7). Gotta be a
Track record! ... Big Joe Turner is critically ill at Ce-
dars-Sinai Hospital in L.A. ... Look for Rod Stewart’s
next album to be a “live” effort, with takes from concerts
around the globe. ... The new 3M awards for recording
excellence will probably be dubbed “Scotties.”

RCA and A&M Associated labels basically reaffirm
their 1980 labels’ returns policy in a letter mailed to ac-
counts. The letter restates the 22% return allowance for
all customers, with return based on the preceding fourth
month gross sales. ... CBS TV has nixed musical variety
shows for the upcoming fall-winter, opting instead for a
prime time sitcom. “Band On The Run,” in which a
country band is on the lam from an unscrupulous man
ager. Show reportedly will feature three new tunes
weekly. MTM Productions is handling. with Bob Butler
producing.

X-rated theater lobbies are selling videocassettes of not
only porn fare but also standard movie titles. ... Ringo
Starr is a principal in the forthcoming flicker, “Cave-
man.” . . . Oldies But Goodies: The original “Your Hit
Parade” is being resurrected by Radio Arts Inc., Bur-
bank. which is syndicating 13-week weekly segments of
the longtime radio feature with original casters Andre

Baruch and Bea Wain as hosts. Individual shows will re-
create individual weeks from the more than two-decade
history of the radio epic. utilizing the original recordings.

John Denver sct for a lead role in another flick. “Opus
1.”. .. Bankruptcy Judge James E. Moriarity has ordered
liquidation of the 14 Cal Stereo audio hardware stores in
Southern California. The stores were ordered shuttered
asof Jan. 30. A very recent look at the dossier of the case,
filed in mid 1979 under Chapter XI, showed that as of
May, 1980, the chain showed a profit of $122,000 after
operating under a court-approved reorganization plan.
Most major audio hardware suppliers went along with
security agreements. The judge ordered the sale of all as-
sets last week when a third party, who had offered to put
up $1.5 million. backed out. There is an existing tax rap
of more than $1 million against the firm. which takes
precedent over any creditors’ claims. When the chain,
which was known as San Car Enterprises, originally filed
its bankruptcy petition, it listed assets of $7.322.084
against Liabilities of $9 million, of which $2 million was
secured (Billboard, Dec. 8. 1979).

Carlo Maria Guilini, music director of the Los Angeles
Philharmonic, has temporarily withdrawn from his asso-
ciation with that organization, pending the recovery of
his wife. who underwent surgery in Italy recently. He an-
ticipates returning to duty in July. ... Look for Mike
Friedman, the son of WEA founder, Joel, to take a more
dominant role in Atlantic Records’ a&r activity in his
post as West Coast chief of artist activity. . . . Woody Her-
man to be feted Wednesday (11)at the Music Center, Los
Angeles, to establish a music scholarship at Cal State.
Los Angeles. A cocktail reception and dinner/dance at
$40 per will feature the CSULA jazz ensemble. Call
(213) 224-3448 “Celebration” is Kool & the Gang’s
first No. 1 on Billboard’s Hot 100 in their 12-year history.
Also first singles chart topper for producer Eumir Deo-
dato.

Morty Wax reports calls from radio for copies of the
Johnny Burnette and Chico Holliday versions of “Geod,
Country and My Baby” patriotic song that hit the charts
in 1960 during the Cuban missile crisis. Capitol has the
Burnette master and MCA owns the Holliday side. Wax
attributes stations’ interest to the hostages’ return

A $10 million civil suit has been launched in Manhat-
tan’s U.S. District Court against Steely Dan’s Walter
Becker by the mother of Becker’s deceased alleged girl-
friend. identified as Karen Roberta Stanley, charging
him with negligence in her death. which the suit claims
was a result of her addiction to heroin and cocaine.
Becker is identified as “chief financial officer” of Steely
Dan Inc. ... Attorney Mickey Shapiro’s call for a
MIDEM boycott apparently got lip service only from
20th Century Fox publisher Herb Eisman, who’s been
on hand in Cannes despite his reported support of the
lawyer’s plea for an industry protest against anti-Semi-
tism in France. Meanwhile, MIDEM sources have noted
that Shapiro’s own MIDEM fee. non-recoupable under
the registration terms, was funneled to a French-Jewish
philanthropic organization

Ex-Hostages Get ‘Gift Of Music’

® Continued from page 12

gral a part of our everyday lives. We
wanted to recreate for these brave
people the musical year they missed.
and have prepared individual pack-
ages of a wide assortment of the mu-
sic of 1980.” reads a joint statement
issued by Joe Cohen. executive vice
president of NARM, and Stanley M.
Gortikov. president of RIAA.

The albums will be presented to
the former hostages via the Family
Liaison Group in Washington. the
main organization for the hostage
families. The package includes
about six selections each from the
categories of contemporary popular,
children’s/comedy. classical. coun-
try. jazz. and r&b/blues.

Some titles include "Double Fan-
tasy” by John Lennon & Yoko Ono.
“London Calling” by the Clash,
“The River” by Bruce Springsteen.
and recent LPs by Blondie, Steely
Dan and Queen: “Mickey Mouse
Disco.” and “The Muppet Movie”
LPs: “French Flute Concertos™ by
James Galway. “Prima Donna Vol.
5" by Leontyne Price. and LPs by
Alicia De Larrocha. Andre Previn.
and Neville Marriner.

Also “Full Moon™ by the Chartie
Daniels Band. “Kenny Rogers’
Greatest Hits.” ‘Honeysuckle Rose”
soundtrack with Willie Nelson. and
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recent releases by Loretta Lynn and
Barbara Mandrell: “An American
Concerto With London Symphony™
by Patrick Williams. “Fun And
Games” by Chuck Mangione. “Sa
rah Vaughan: Duke Ellington Song

Wonder Donates

LOS ANGELES—Stevie Wonder
was to present a $15.000 check to the
United Negro College Fund in New
York Thursday (29).

The contribution is from Won-
der’s soldout concert at Wash-
ington’s Capitol Centre Jan. 16. Ad-
ditionally. more than $150.000 was
raised for the College Fund by Won-
der’s station KJLH-FM and KTLA-
TV in L.A. in a recent simulcast ra
diothon/telethon,

Gimbels Plans

NEW YORK-—Following a test
period just before Thanksgiving, six
Gimbels department stores in the
New York Metropolitan arca will
expand into full-line recording out-
lets by early spring

Operating the leased departments
will be Jack Grossman Enterprises,
headed by the veteran merchandiser
who runs his own four-unit Music
Market stores on Long Island

Book One™ and recent LPs by Mel
Lewis. Toshiko Akiyoshi-Lew Ta-
backin Big Band. Hank Jones. and Bill
Evans: and “Aretha.” “Hotter Than
July” by Stevie Wonder. “Off The
Wall” by Michael Jackson. and LPs
bv Queen. Ray. Goodman & Brown,
Stephanic Mills and Donna Sum-
mer.

The Sam Goody ad. headlined
“Ode To Jov.” reads: “To the 52
men and women who have come
home: welcome. Sam Goodyv Inc. is
proud to present to each of the 52 re
turnees a collection of 100 albums
representing outstanding recordings
issued in various music categories
during their 444 days of captivity. It
is our deepest hope that this gift of
music in some small way spread joy
and refresh the spint.”

Record Move

Gimbels’ two Manhattan outlets,
one on 33rd St. and the other on 86th
St.. were the focal points of the test
period. each with a modest 500
square feet of space.

Grossman promises a full line of
inventory at each location. including
the sale of prerecorded videotape
and videodisk prcduct. Gimbels has
for the past five years been out of the
recording sales picture.
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JOURKN T = D
AND BROUGHT BACK _ivVe.

Last year Jaurney'slive show
captivated a mas: two million
people. With s2llout crowds
everywhere the band played.

Now the excitement of those
concerts comea ive again on
“Captur=g.” A two-record

set featuring live versions of the
best of Jouraey's platinum
albums plus twd new songs
never befcre recorded.

KC2 37016

“CAPTUREL" THE LIVE TWO-IECORD SET.
NEW FROM JOURNEY. CN COLUMBIA RECORDS AND TAPES.

L
Produced by Kevin Elsan. Journey Management and Directior : Herbie Herbert, Nightmare. Inc., San Francisco, CA. Columbia” is a trademark of CB3 Inc. © 1981 CBS Inc.
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Pure song.

Emmylou.

Emmylou Harris.
Evangeline.
Produced and arranged by Brian Ahern

for Happy Sack Productions.
On Warner Bros. records & tapes.

BSK 3508
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