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LOS ANGELES-—Video software rental
advertising varies from totally ambiguous
to extremely specific and comprehensive, a
survey of metropolitan markets indicates.

Proffering the most service, the two
Omni Video Club locations in Las Vegas

Expanded video coverage begins
page 31; editorial page 16.

advertise $25 lifetime memberships, with
two free rentals as a premium. Up to seven-
day rentals are $5 per title, with an over-
night special, where you get the next title
for $3. Home delivery. advance title reser-
vation and renting up to five titles simulta-
neously are also suggested.

e RV I S

-~ NATIONAL AD SURVEY .. oy
Many Video Rent Ploys;
Want A Lifetime Deal?

By JOHN SIPPEL

The sweetest deal is offered by Two Sea-
sons Video Center, a single Cleveland loca-
tion, which ballyhoos “the only place in
town where you can rent video for $1 per
week plus deposit.”

Miami’s Super Gus four outlets claim
“world’s largest movie exchange club. $10
exchanges, no contract, club fees, deposits
or time limits.”

The Milwaukee Curtis Mathes’ five
stores dangle a “free movie club lifetime
membership with no rental charge” with
the purchase of a CM VTR,

In Portland. Ore.. National Video’s three
retailers have an introductory offer, which
provides that from Monday through

(Continued on page 32)
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Praﬁlo Codes

LOS ANGELES—The new pro-
motional album tracking code being
used by Elektra/Asylum and Atlan-
tic is already pinpointing retail leaks
for the free disks whose penetration
of U.S. retail bins has long been of
serious concern.

When first unveiled less than
three months ago by the two Warner
Communications (WCI) labels (Bill-
board, March 28, 1981), the gold-
embossed promotional code—a six-
digit, single letter number unique to
each LP—was said to be some
months away from a true test.

Although the labels hoped the
code’s presence would signal their

Net 1st Sellers

By SAM SUTHERLAND

Global Antipiracy Growing

IFPI Hears Of Korea, Mid East Gov’ts Aid

COPENHAGEN-—-Governments in Korea
and the Middle East are joining the inter-
national fight against piracy and other viola-
tions of copyright, a council meeting here of
the International Federation of Producers of
Phonograms And Videograms was told.

It would be considered a significantadvance
if official crackdowns on copyright thievery
were authorized in those territories, which

have long been associated with the pirate
trade.

In a related move, the Greek Musicans’
Union has threatened to boycott the upcoming
Athens Festival if the government doesn’t take
action on an antipiracy measure stalled in par-
liament. (See separate story, International
pages.)

(Continued on page 63)

CBS Fields CX Knocks

By ALAN PENCHANSKY & JIM McCULLAUGH

CHICAGO—-CBS Records, jolted by a
flurry of negative reaction to its CX encoded
disk program, is not wavering from its commit-
ment, and plans intensified technical training
efforts.

“Resistance at the studio level is aresult of a
lack of familiarity with the use of the system,”
insists CBS Records Group vice president Al
Teller.

“We're moving toward maximum coding as
rapidly as possible,” says Teller, who adds
CX critics may lack the technique necessary to
properly operate the devices.

“There is an artand a technique to be devel-
oped in the use of the system. There’s simply
not enough education in its usage.”

CBS claims the new noise reduction tech-

(Coniinued on page 8)

the code to identify sellers of the
goods—and deleted those first cul-
prits from its computerized service

rolls.
“We did discover that records
were going out from a particular
(Continued on page 14)

King Karol Kills
Disk Rental Plan

By IRV LICHTMAN

NEW YORK-The King Karol
retail chain’s “experiment” with a
recording rental scheme prematurely

RAZZY BAILEY. Razzy introduces his new album, “MAKIN' FRIENDS' with
his third #1 country single in a row, the double-sided hit, "FRIENDS" and
“ANYWHERE THERE'S A JUKEBOX." This unique concept album showcases
the “two sides of Razzy": the smooth ballads and his driving, uptempo,
country side. Also includes the new hit single, “MIDNIGHT HAULER" b/w
"“SCRATCH MY BACK (AND WHISPER N MY EAR)." RAZZY BAILEY. MAKIN'
FRIENDS. RCA AHL1 4026. (Advertisement)

tougher stance on resale of promo
product by recipients of the free
service, sources admitted matching
up a specific code with its original
destination would be the last step in
gauging the process’ effectiveness.
Now Elektra/Asylum has used

ended last week with abandonment
of the concept.

“We gave it a shot”” says Ben
Karol, co-owner of the four store
Manhattan operation, “but there
wasn’t enough consumer interest in

(Continued on page 9)

It takes a determined man to sing "NOTHIN'S GONNA CHANGE MY MIND”
and BILL WRAY determined a long time ago that between the ‘FIRE AND
ICE lies the heart of rock 'n’ roll. “FIRE AND ICE”, BILL WRAY's EMI Amer-
ica debut album features the hit single, “NOTHIN'S GONNA CHANGE MY
MIND". (Advertisement)

(Advertisement)

DESIGNED WITH MASS APPEAL IN MIND !
“DON’'T WANT TO WAIT ANYMORE”,
THE FIRST HIT SINGLE FROM
THE COMPLETION BACKWARD PRINCIPLE

THE SMASH NEW ALBUM BY THE
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“I DON’T NEED YOU”
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General News

Inner City Plans Cable Network

Hopes To Have Black Music Vid Shows In 40 Cities

NEW YORK-—Inner City Broad-
casting here will launch a music-ori-
ented cable channel in 40 cities be-
ginning June 30 of next year.

Percy Sutton, chairman of Inner
City, says the company will invest $4
million in the project, which will uti-
lize a basic library of promotional
video clips averaging about six min-
utes in length.

By LEO SACKS

The Black Music Cable Television
Network will begin its seven-day
programming schedule at noon and
will feature 13 hours of music, news
reports, commentaries and commer-
cials, according to Sutton. Key Inner
City broadcast personalities from
such company-owned stations as
WBLS in New York, WLBS in De-
troit, and KBLX in San Francisco

ENDORSEMENTS AUTHORIZED?

3M Blank Tape Ads
Stir Fray In Britain

By PETER JONES

LONDON-—There’s a big indus-
try row brewing here over a blank
tape advertising campaign in which
names of leading pop groups are
used, allegedly without permission
having been granted.

The company involved is 3M and
the promotion offers two Scotch
Ferric C-90 cassettes, with “two at-
tractive free pop badges,” said nor-
mally to retail for around $4.

The dispute is over the group
names listed: Boomtown Rats,
Clash, Darts, Jam, Queen, Sham 69,
Showaddywaddy, the Stranglers,
AC/DC and Blondie. Most say they
had no idea their names were being
used in this campaign, planned to
run through to December and

Record World
Adding 6 Stores

NEW YORK—Record World, the
Northeast retail chain, has signed
leases for six additional units and is
presently negotiating a lease for its
first location in Manhattan.

The new leases will bring the total
TSS/Record World stores operated
by Roy Imber’s Elroy Enterprises,
Freeport, Long Island to 40, with a
new unit in Virginia to be the most
Southern point yet for the chain.

The new stores, footage and
scheduled opening dates are Fair
Oaks Shopping Mall, Fairfax, Va,

(Continued on page 9)

linked with nationwide poster and
sticker displays.

The group Darts issued an imme-
diate and irate statement: “Home-
taping is killing the record indus-
try. We knew nothing of this promo-
tion and we're extremely angry that
our name is being used to encourage
the sale of blank cassettes.

“And we’re particularly con-
cerned with the effect that falling in-
vestment in the record industry,
largely brought about by the home-
taping problem, is having on the de-
velopment of new talent in this
country.”

A member of Queen’s manage-
ment team said the badges and the
group’s name were being used with-
out permission or prior warning.
The group members have asked for
copies of the badges involved to see
if there is any copyright infringe-
ment.

The scheme is roundly con-
demned here by Polydor, which has
both Sham 69 and Jam on its roster.

Says a Polydor executive: “What
this means is that in future all Poly-
dor U.K. recording contracts will
contain a clause to the effect that art-
ists signed will not be associated
with the promotion of blank tape or,
indeed, have anything to do with
blank tape advertising,

“What’s more, these clauses will
be totally non-negotiable.”

It was at Billboard’s International
Music Industry Conference in West
Berlin earlier this year that Chris

(Continued on page 66)

have already signed contracts to ap-
pear on the network, although Sut-
ton declines to identify them at this
time.

“We’re convinced that a radio-ori-
ented presentation will work on tv,”
says the broadcasting executive, who
notes that the focus of the network’s
programming will be geared to the
black community. But he adds that
he is confident the network will at-
tract a non-black audience “the
same way our radio stations have,
with an artful mix of good black mu-
sic—notably jazz, r&b and ballad
maicrial.”

Unlike MTV Music Television-
the all-music, 24-hour cable channel
formed by the Warner Amex Satel-
lite Entertainment Co. and sched-
uled to go on the air Aug. |—the new
network will not require franchisers
to offer the channel to subscribers in
stereo. Wamex recently announced
that it had developed a new “stereo
transmission processor’” which
franchisers will be obliged to offer
subscribers.

Sutton says the network will dis-
tribute its television services via
AT&T land lines until the company
is able to lease transponder space on
a satellite. He hopes to accomplish
this by 1984. “The shortage up there
for satellite space is really unbeliev-
able,” he notes.

The former Manhattan borough
president will not specify which
markets will receive the service.
However, he says that franchises in

(Continued on page 75)

STREET MUSIC —Earth, Wind & Fire's Maurice White, left, shakes hands with
some fans in Harlem during a tour of facilities in the area to support the
group’s recent alliance with the Black United Fund.

Peaches, Nehi List
Debts In Bankruptcy

By JOHN SIPPEL

LOS ANGELES—In two separate
schedules filed last week, Peaches
Records And Tapes declared debts
of $20,502,107.90 against property
of $9,821,173, while Nehi Record
Distributing showed assets of
$6,193,284 and liabilities of
$2,448,883.

The two schedules, extremely
comprehensive and thorough, were
filed by bankruptcy counsel Joseph
Eisenberg in Federal Bankruptcy
Court several weeks after the 35-
store retail chain and its distribution
wing voluntarily filed for reorgan-

Cable TV Taping Service
Wants Retailers Involved

By IRV LICHTMAN

NEW YORK-—There’ll be a re-
tailer angle to the Home Music
Store, a projected satellite-cable tv
system whereby digitally encoded
recordings will be offered for home
play and/or taping (Billboard, May
2, 1981).

“Atthis point, we're getting Home
Music Store in place, but the retailer
involvement has top priority,” main
tains Stu Segal, former chief of cor-
porate p.r. at PolyGram Corp. here,
who has joined the compariy as vice

Goody, Stolon: Dismiss Verdicts

NEW YORK-A memorandum
filed with a Federal judge here seeks
to dismiss the recent convictions of
Sam Goody Inc. and company vice
president Samuel Stolon on counter-
feit tape trafficking charges.

Attorneys for the defendants sub-
mitted the brief Friday (12) in Fed-
eral District Court in Brooklyn,
where a jury of eight men and four
women convicted the retailer and
the executive April 9 for their role in
a scheme to buy and sell over
106,000 bogus 8-track and cassette
tapes.

The brief argues that the evidence
presented by the Government in the
case 1s insufficient to sustain a con-
viction on the charges, which in-
cluded racketeering, interstate trans-
portation of illicit merchandise and
criminal copyright infringement.
The memo specifically states that
prosecutor John H. Jacobs of the
Justice Department’s Organized
Crime Strike Force failed to prove
key elements of the offenses
charged: that counterfeit tapes were
transported in interstate commerce;

that the defendants knew the tapes
were counterfeit; and that the tapes
were protected by valid copyrights.

While neither defendant was con-
victed of racketeering, the memo
contends that the nature of the
charge had a “prejudicial” effect on
the jury. According to the brief, “the
talk of racketeering” in a case prose-
cuted by the Organized Crime Strike
Force “may be the best explanation”
for the jury’s conviction of the
Goody vice president.

The defense has asked Federal
Judge Thomas C. Platt to either set
aside the convictions or grant a new
trial for any count on which a judg-
ment for acquittal is not granted. A
key defense claim 1s that there 1s no
evidence to prove that the product
which Goody shipped to Pickwick
International was “the very same
product” which the retailer pur-
chased from Canadian middleman
Norton Verner. The memo adds that
the Government failed to elicit solid
testimony from Goody warehouse
manager Michael Portzeba, Goody
vice president Robert Menashe, or
Pickwick vice president Donald

Johnson that directly linked Stolon
with the shipment of bogus tapes to
Pickwick.

Addressing the copyright convic-
tions, the defense contends that the
prosecution “relied exclusively” on
certificates filed with the U.S. Copy-
right Office to verify record com-
pany ownership claims to “Grease,”
“Thank God It's Friday” and “The
Stranger.” The corporation was con-
victed of infringing these record-
ings; Stolon was found guilty of vio-
lating the “Grease” copyright.

Proof of registration, the brief
notes, “is separate and apart from
proof of a valid copyright.” A copy-
right must be valid for it to sustain a
criminal copyright infringement
charge, the memo points out.

Jacobs last week received an ex-
tension until June 29 to file a reply
brief with Platt. He said the defense
memo contained “no surprises,” and
that his brief will attempt to “vigor-
ously” defend the jury’s verdict.
Oral arguments in the case are
scheduled for July 16 in Brooklyn
Federal Court.

LEO SACKS
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president of business development.
Home Music Store is a division of
the Washington, D.C.-based Digital
Music Co. operated by William Von
Meister, founder of Source, the data
base information service recently ac-
quired by Reader’s Digest.

Segal envisions retail involvement
to be particularly effective in offer-
ing compilations of current hit sin-
gles or albums of favorite cuts, with
the added advantage that the re-
tailer would also be the seller of the
blank cassettes. Retailers would
most likely, Segal adds, have a bank
of cassette recorders with proper en-
coders so they can offer a broad tap-
ing service.

According to Segal. retail taping
costs to the consumer, sans the price
of the blank cassette, would not be
much more than the price to the
home taper, which would average
about $5.39. The service that would
allow just playback of digitally en-
coded music (including the decoder)
would run about $7.75 a month.

As for the Home Music Store, Se-
gal says the encoder is “out of engi-
neering for the manufacture of a
prototype unit” and the entire sys-
tem may be ready for test launch
about the middle of 1982.

For the $7.75 monthly fee. the
subscriber would have access to five
channels of digital quality stereo
recordings. each offering a specific
area of music. In addition, a “pre-
view” channel, in mono, is being of-
fered as a method of “browsing”
through material, with artist inter-
views also included.

According to Segal, the $5.39
price for home taping would be di-
vided in the following manner for
Home Music Service and owners of
the masters: $2.50 to Home Music

(Continued on page 6)

ization under the Chapman Act
(Billboard, June 6, 1981).

The Peaches’ debts broke down
thusly: Wages and contributions,
$34.920; U.S. taxes. $29.767; state
taxes, $14,102; other taxes, $141,106;
secured creditors, $17,884,718 and
unsecured creditors, $2,397,498.

The stores’ assets included: cash,
$523,375.31;. office equipment,
$228,000; machinery, $193,000; and
inventory, $8.876,798.

Secured creditors were: Capitol,
$1.1 million; CBS, $5.6 million;
WEA, $4 million; Citibank, $2.5
million; Jem, $3,226; PolyGram,
$1,818.300.78, RCA, $2 million;
Transcontinent, $129,530.30 and
Progress, $345,000. M.S. Distribut-
ing, City National Bank here were
listed as secured with nothing due.

Unsecured creditors above $5,000-

were: AA Records, New York City,
$23,498.24; Cardinal Export, New
(Continued on page 75)

In This Issue

CLASSICAL.......coovveiniiiiiiiiiniiiens 69
CLASSIFIED MAR
COMMENTARY.

TALENT..

VIDEO ... 31
FEATURES
Chartbeat .....
Counterpoint
Inside Track.............cc.......
Lifelines .......occovevinninnns
New LP & Tape Releases .......... .37.39
Rock’'n’Rolling ...........c...... ... 10
Stock Market Quotations .......... ... 9
/o) o} SRR p——— 30
CHARTS
TopLPs..ccoooviii .79, 81
Singles Radio

ActionChart............... 18,20, 22,25
Rock Albums/Top Tracks.............. 28
BOXOffiCe....ooiiiiiiiiiiii 53

Bubbling Under Top
LPs/Hot 100 .................
DiscoTop100...........oooiiiiiiiiiin,
Jazz LPs. i
Hits Of The World ...
Hot Soul Singles ...........

Latin LPS ...

ST [ L[ e re e —_

Hot Country Singles........ - 1
Hot Country LPS........oooooeiviiiiiinne 58
Hot 100 ........c.....e ... 716
Top 50 Adult Contemporary L0
Top 40 Videocassettes.................. 31

RECORD REVIEWS
Album Reviews ............. ... ... 70
Singles Reviews ........................... 72

advosdallig ‘186l ‘g INnNr


www.americanradiohistory.com

" JUNE 27, 1981, BILLBOARD

General News

4 h-.. s
PIZZA FACE—Pat Pipolo, MCA vice president of promotion, left, chats with

Joe Dolce of “Shaddap You Face' fame at a pizza and beer party given in
Dolce's honor at MCA's Universal City headquarters.

FBI Nabs Equipment,
185,000 LPs In Raids

NEW YORK—After a six-month
investigation involving six FBI field
offices in five states, the federal law
enforcement unit has seized about
185,000 alleged bootleg LPs and
manufacturing equipment said to
value in excess of $3.5 million.

The investigation, which is contin-
uing, has resulted in three arrests,
with the raids coming over a four-
month period.

Seized in the raids were allegedly
bootleg performances by such artists
as the Beatles, Bruce Springsteen,
Led Zeppelin, the Who, Elvis Pres-
ley, the Clash and the Grateful
Dead.

According to the FBI, the series of
confiscations, starting in March, in-
volved:

® March 13: The FBI in New

Industry

Haven, Conn., confiscated about
53,000 recordings valued at
$500,000 and an additional $800,000
worth of manufacturing equipment.
Keith Taruski, d/b/a Venture Inc.,
Old Saybrook, Conn., was arrested
and charged with Interstate Trans-
portation of Stolen Property (ITSP).
® April 7: The Brooklyn-Queens
FBI office intercepted a shipment of
5,000 two-record sets, and seized the
masters and stampers used to pro-
duce them, valued at $120,000. At
the time the warrant was executed,
Stuart Clurman, d/b/a Jim
Caldwell Productions, 147 W. 42nd
St., New York, was arrested and
charged with violation of the Fed-

eral Copyright Law.
® April 18: Agents of the Kala-
(Continued on page 14)

In U.K. Seeking

Funds For New PR Push

By NICK ROBERTSHAW & PETER JONES

LONDON-—With the next set of
quarterly sales figures expected to
show a further substantial slump in
the UK. record market, the British
Phonographic Industry is now fac-
ing the problem of raising funds for
an ambitious public relations pro-
gram aimed at boosting music sales
and improving the industry’s image.

Some six months ago, a special
public relations subcommittee of the
BPI, the industry’s watchdog organi-
zation, convened under the chair-
manship of new WEA U .K. manag-
ing director Charles Levison.

Advertising agency Saatchi and
Saatchi, which “masterminded”
Conservative Party promotion in the
last general election here, has since
been working on a survey of con-
sumer attitudes.

Levison says: “I'd expect the sur-
vey to show that there is a large body
of people who would like to buy
more records and who are not
presently being given the right in-
centive to do so.

“I believe they’re not given
enough information about” what’s
available, that they have the wrong
impression as to the price of records

and that many are discouraged at re-
tail level.”

Levison also believes audiences
want more information on album
product, and more exposure of
what’s available, instead of what he
sees as concentration on singles and
the singles charts.

One scheme known to have been
put to the BPI special committee in-
volves “stamp redemption.” Behind
it is Dennis Knowles, of Tellydisc, a
company deeply involved in tele-

(Continued on page 66)

CTl Returns
With Indie
Distribution

By IRV LICHTMAN

NEW YORK—-CTI Records,
formed by producer Creed Taylor
11 years ago, has returned as an in-
dependently distributed label and
set an initial flow of jazz product.

In returning once more to a net-
work of distributors—10 have been
appointed—the label has gotten out
of what is described as a “catalog
and production” deal with CBS
Records, which, along with CTI for-
eign licensees King Records of Ja-
pan and Metronome Records of
Germany, had financed its return to
solvency after it declared bank-
ruptcy in December of 1978. The la-
bel has retrieved its independent
status through a payback agreement
with CBS, which had marketed one
album through CTI in 1980 by Patti
Austin.

Though initially marketed by in-
dependent distributors, CTI soon
setup its own branch setup, then
made a distribution deal through
Motown, and returned to independ-
ent distribution in the middle *70s
before the CBS involvement.

According to Vic Chirumbolo,
recently named vice president and
general manager, who is marking a
return to the label he was associated
with during its first three years, CTI
is planning to re-release its catalog
in segments, “working off” about
140 titles at $8.98 list, including
CTI’s first release, Freddie Hub-
bard’s “Red Clay.” Chirumbolo
promises six or seven releases a
month plus one new release.

The catalog material is being re-
packaged, with each title bearing the
legend of “Mastered by (Rudy) Van
Gelder.” One of the “new” sets,
“Fuse One,” was released last year
by King in Japan, where it has re-
portedly sold in excess of 80,000
copies. The album features Stanley
Clarke, Larry Coryell, Paulinho Da
Costa, Joe Farrell, John McLaugh-
lin, Ronnie Foster, Ndurgu, Lenny
White and Tony Williams.

Chirumbolo says he’s working on
what can loosely be termed a “fran-
chise” arrangement with dealers in-
volving merchandising and promo-
tional and “sampler” albums.

Under the proposed system, deal-
ers would pay an annual fee—up to
perhaps $100 for each store for the
first year, $50 afterwards—and in re-
turn receive direct from CTI point-
of-sale material, demonstration and
“sampler” albums, ad tags and pre-

(Continued on page 80)

B'casters Get Promo Advice

By DOUGLAS E. HALL

NEW YORK-It’s up to promo-
tion directors to get the cumulative
audience (listeners who tune in for
at least five minutes a week) and up
to program directors to translate that
cume into average quarter hours
(longer periods of listening as meas-
ured by Arbitron).

That was the advice dispensed by
Al Law, general manager of
WYNY-FM and former program
director and DJ, as he spoke at one

Billboard (ISSN 0006-2510) Vol. 93 No. 25 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Biliboard, P.O. Box

13808, Philadelphia, Pa. 19101, (609) 786-1669.

of the 55 sessions that made up the
three-day Broadcast Promotion
Assn. convention that concluded
June 13 at the Waldorf Astoria here.

Law, who was known as “Plain Al
Brady” in his DJ days on WNBC-
AM New York and other stations,
had succinct advice for the promo-
tion directors: “Build identity, im-
age and cume.”

Law, who successfully pro-
grammed WHDH-AM Boston to the
top of the ratings for several years,
warned promotion directors, “Quit
trying to win awards. Your job is to
win ratings. Don’t be creative at the
expense of selling your message.”

He described the promotion direc-
tor as one who wears several hats.

(Continued on page 24)
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Executive Turntable

Ron Willman is upped to director of sales, Video/Sound Business at Bill-
board magazine. Willman is a 17-year veteran of Billboard and previously
national sales manager. The magazine’s Video/Sound Business editor, Jim
McCullaugh, assumes broadened editorial responsibilities in this area (edi-
torial, page 16).

Record Companies

Eileen M. Garrish is upped to legal and
| business affairs vice president at PolyGram
Records in New York. She was legal and
business affairs director. ... Reggie Barnes
moves into the post of promotion vice presi-
dent for CBS-distributed WMOT Records in
- &% ¢ Philadelphia. He was national director of
is! @ promotion for WMOT. ... Jack Royner is
Willman appointed East Coast artist development
manager for Columbia Records. Previously,
he has acted as an assistant to Cedric Kushner in concert production on a na-
tional basis and worked as a college booking agent for College Entertainment
Associates. . . . David Kuprianiak is named national field marketing coordina-
tor for Capitol Records in Los Angeles. He has worked for Capitol since 1973
and was most recently office manager in the Detroit distribution center. . ..
Due to a reorganization of the product development department at Chrysalis
Records in Los Angeles, Steven Shmerler now oversees the creative services de-
partment in addition to being director of product development. Janet Levin-
son, creative services manager, and Beth Lax, creative services coordinator,
continue to create all company oriented graphics in coordination with Shmer-
ler. ... Sophie Beauvy is appointed director
of advertising for Warner Bros. Records in
Burbank, Calif. She was media planner. Su-
zette Mahr is named national advertising
manager. She was media buyer. ... Kirk
Melloy is named manager of Capitol Rec-
ords’ Atlanta distribution center. Most
recently, he was national marketing coor- {
dinator. ... Joy Stevens joins CBS Records £
in New York as copy director in the advertis- Sanes
ing creative services department. She was copy director at Lipman Advertis-
ing. . .. Freddie Salzberg, East Coast head of publicity for Chrysalis Records in
New York, is no longer with the company. ... Charlene Chappelear takes the
post of Central and Eastern regional sales representative for Spirit Records in
North Hollywood, Calif. She was with Project 180, a nationwide Christian en-
tertainment organization specializing in programs for gradeschools. ... Tom
Mazzetta is appointed national promotion director for First American Rec-
ords. He was national promotion director for International Artists Records. He
will be based in Los Angeles.

McCullaugh

Garrish

Marketing

Paul Burnett moves into the slot of direc-
tor of media production and communi-
cation, Stark Record & Tape Service Inc.’s
newly created inhouse advertising wing.
Burnett has spearheaded the development of
the company’s inhouse radio production ca-
! pabilities among other ad department re-
sponsibilities. Also joining the department is
Geoff Mayfield who had been managing edi-
tor of Focus, a Columbus, Ohio rock news-
paper and publicity consultant for several Columbus music concerns and mu-
sic director for WBBY-FM Columbus. Both are based in N. Canton, Ohio.

Publishing

Judith M. Saffer is named senior counsel for ASCAP and attorneys I. Fred
Koenigsberg and Richard Reimer become senior attorneys. Saffer was a senior
attorney. All are New York based. . . . Scott James advances at MCA Music in
New York to associate manager of creative services. He was assistant to the
professional department. . . . Roy Tempest is now managing director of South-
ern Music Publishing Co. Ltd., in London and its affiliated British companies.
The firm is related to Peer-Southern in U.S. Since 1977 he had been director
and general manager of EMI Music Publishing LTD.

Shmerler

Ku prin iak

Related Fields
Bud O’Shea has left MCA DiscoVision as vp marketing to join Magnetic

Video. .... Mitsuru Nishina is named vice president and general manager of
Sony Corp. of America’s Hawaii Division. He was general manager of the divi-
sion. ... Also at Sony, Yvette Rosenberg is named advertising manager for

Sony Consumer Video Products in New York. She was an account executive
with McCann-Erickson. . . . At Pioneer Video, Alan Ostroff takes over as West
Coast regional sales manager based in Hawthorne, Calif. He was merchandis-
ing director at Infinity Records and more recently product manager at Epic
Records. . . . Philip J. Cajka joins Audio-Technica G.S. in Stow, Ohio as con-
troller. He was a senior accountant for Coopers & Lybrand, an accounting firm
in Akron, Ohio. ... Louise Greif moves to Aucoin Management Inc. in New
York as publicity assistant. She was at the Howard Bloom Organization and
has been an American representative for such British acts as Fad Gadget, Co-
lin Newman and had managed the Speedies. ... J. Douglass Chatburn be-
comes national sales manager at TDK Electronics Corp. in Garden City, N.Y.
He has been in sales and marketing management positions at Sony and Aiwa.
... Sam Borgerson is appointed advertising and public relations manager at
Studer/Revox America in Nashville, Tenn. His writings have appeared in pro-
fessional trade magazines and from 1977 to 1978, he was a sales coordinator
for Revox. . . . Diana Kaylan joins Wayne Rosso Associates Public Relations in
Los Angeles as senior publicist. She was director of advertising for Warner
Bros. Records.

Peter Mikelbank to head marketing and promotion for Greilworks, a man-
agement, entertainment marketing and promotion firm in Nashville. Previ-
ously, he was regional marketing director for Ringling Bros. Barnum & Bailey
Circus. :
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18¢ MECHANICAL?

WASHINGTON, D.C. — Re-
minded that the mechanical royalty
rate was set at 2 cents in 1909, U.S.
Appeals court Judge Malcolm Wil-
key asked American Guild of Au-
thors and Composers attorney Fred
Greenman, “Wasn’t the postage rate
1 cent or 2 cents in 1909? Shouldn’t
the rate go up with the rate of post-
age?”’

Greenman quickly agreed that
such a rate of increase would satisfy
his clients. However, it is hardly
likely that the appeals court will in-

By JEAN CALLAHAN

crease the Copyright Royalty Tribu-
nal’s 4 cent mechanical decision up
to the current 18 cent postage rate.

The exchange between Greenman
and Judge Wilkey took place Thurs-
day (18) during oral arguments on
the appeal of the Tribunal’s me-
chanical royalty decision. The ap-
peal was heard before a panel of
three judges, including Wilkey,
Judge J. Skelly Wright and Judge
Abner J. Mikva.

Recording Industry Assn. of
America attorney Jim Fitzpatrick

Doubleday Will Buy WAVA-FM D.C.

WASHINGTON, D.C.—Double-
day Broadcasting has agreed to buy
WAVA-FM here for $8 million, said
to be the highest price tag ever for a
single station sold in this area.

Alexander Sheftell, who bought
WAVA-FM in 1977 for $2 million,
transformed the all-news station
owned by Arthur Arundel into a
top-rated album rocker over the past

four years. The sale was expected to
go through Thursday (18), pending
approval from the Federal Commu-
nications Commission.

A subsidiary of Doubleday & Co.
Inc., Doubleday Broadcasting owns
seven radio stations, including out-
lets in Detroit, St. Louis, Min-
neapolis-St. Paul and Denver.

118 West 3rd St.,

ENGLISH IMPORTS
BONAPARTE RECORDS

BRITAINS
FOREMOST EXPORTER

ENGLISH & EUROPEAN RECORDS

HAS ARRIVED IN
GREENWICH VILLAGE

BRINGING YOU DIRECT
DAILY SHIPMENTS

LOWEST PRICES

COMPLETE UP TO
DATE SERVICE

Phone us now on (212) 420-0580

New York, NY 10012

Tie Royalty Hikes To
Inflation, Court Asked

called the 4-cent rate “a rate in
search of a raison d’etre.” He criti-
cized the Tribunal’s use of the Con-
sumer Price Index as a criterion for
measuring interim rate increases to
take effect between now and 1987
when the Tribunal will again con-
sider the mechanical royalty rate.

CBS attorney Timothy Black ar-
gued that interim adjustments be-
tween now and 1987 are “impermis-
sible” wunder the Tribunal’s
Congressional mandate.

Greenman, arguing for AGAC
and the Nashville Songwriters’
Assn., said that the central question
concerning the rate increase is “Why
should a composer not be entitled to
earn what his composition is
worth?” Greenman also stated that
$1 million a week in increased royal-
ties stands at stake if a judgment on
the Tribunal decision does not come
before July 1, the date the Tribunal
set for the rate hike to take effect.

In an effort to reach a decision be-
fore the July 1 deadline, the appeals
court has expedited the case. Ac-
cording to Tribunal commissioners,
the appeals court has the authority
to decide whether the rate will take
effect in the interim, should the
court be unable to reach a decision
before July 1.

Speaking for the National Music
Publishers’ Assn., attorney Morris
Abram called the record industry a
“highly profitable” business. Abram
urged the court to uphold the Tribu-
nal’s decision.

_Signings_|

Bob Welch to RCA Records. His
first album for the label will be re-
leased in September. ... Danny Joe
Brown and the Danny Joe Brown
Band to Epic Records. Brown was
formerly lead singer with Molly
Hatchet. ... The Keith Diamond
Band to Millennium Records. The
group’s first single “The Dip (Show
Me What You Got)” will be released
on a 12-inch disk in July.

Touchtones to Press Office for
publicity. ... The Taxi Boys to
Bomp Records with six-song, 12-
inch EP coming in July. . . . The Old-
maids to Tin Drum Records with
10-inch EP. “Product Of The West-
ern World,” due out in November.

.. The Adolescents to Frontier Rec-
ords. ... The Stimulators and The
Bad Brains to Paradise Artists for
bookings.

Danny Flowers and the Bus Ri-
ders, to MCA for recording. The
group is Don Williams’ backup
band. ... the Statler Brothers re-
sign to PolyGram/Mercury. ...
singer/songwriter Jonathan Ed-
wards to Toronto-based Grand Rec-
ords. Larry Butler is slated to pro-
duce his first release. ... Canadian
singer/television host Blake Em-
mons to Mike Appel for promotion,
management, publishing and pro-
duction.

Taping Service
Lures Retailers

® Continued from page 3

Service, $2.50 to the label (from
which the label would pay artist roy-
alties and mechanical fees) and 39
cents to the cable tv operator.
Home Music Service is also work-
ing on a carrier wave that would en-
able the consumer or retailer to re-
trieve product without actually
attending to the recorder. It would
turn on the recorder and turn it off.

Chartbeat

Singing Nun, Step Aside;
Air Supply Blltzes Kenny

By PAUL GREIN

LOS ANGELES—With her “Mis-
taken Identity” LP moving up to No.
1 after a couple of weeks in the run-
nerup spot and “Bette Davis Eyes”
returning to the singles summit after
being nudged out for a week by
Stars On 45, Kim Carnes becomes
the 10th female solo artist to simulta-
neously top Billboard’s key pop
charts.

It’s the second time in just over six
months that an artist on EMI-Amer-
ica/Liberty and managed by Kra-
gen & Co. has accomplished this ul-
timate chart coup. Kenny Rogers
had the No. | single and album si-
multaneously for two weeks last De-
cember with “Lady” and “Greatest
Hits.”

It’s the sixth week at No. 1 for
“Bette Davis,” which ties the mark
set by “Lady” and means the EMI/
Kragen team has been No. 1 for 12
of the past 33 weeks.

Only three female solo hits in the
past 25 years have logged as many
weeks at No. 1: Debby Boone’s “You
Light Up My Life” (1977) had 10
weeks, Gogi Grant’s “The Wayward
Wind” (1956) had eight and Roberta
Flack’s “The First Time Ever I Saw
Your Face” (1972) had six.

The first female artist to top both
charts simultaneously was the Sing-
ing Nun, who did the trick in Decem-
ber, 1963 with “Dominique” and
“The Singing Nun.” This dramatizes
how far female singers have come in
the past two decades. With all due
respect to the Singing Nun, it’s a hell
of a long way from “Dominique” to
“Bette Davis Eyes.”

The late Janis Joplin led both lists
concurrently in March, 1971 with

“Me And Bobby McGee” and
“Pearl;”

Carole King followed suit

three months later with “It’s Too
Late” and “Tapestry.”

A female singer topped both sur-
veys simultaneously once a year for
the next four years. Roberta Flack
scored in April, 1972 with “The First
Time Ever I Saw Your Face” and
“First Take;” Carly Simon
triumphed in January, 1973 with
“You’re So Vain” and “No Secrets;”
Olivia Newton-John made it in Oc-
tober 1974 with “I Honestly Love
You” and “If You love Me, Let Me
Know” and Linda Ronstadt got hers
in February 1975 with “You’re No
Good” and “Heart Like A Wheel.”

Donna Summer has held simulta-
neous charge of both charts three
times, with “MacArthur Park” and
“Live And More” in November,
1978 “Hot Stuff” and “Bad Girls”
in June, 1979 and the “Bad Girls”
single and album in July, 1979.

Barbra Streisand has topped both
charts simultaneously twice, with
“Woman In Love” and “Guilty” last
October and with “Evergreen” and
the “A Star Is Born” soundtrack in
March, 1977.

Another big soundtrack was No. |
at the same time as a female artist’s
single from the set. Yvonne Elliman
hit the Hot 100 summit in May 1978,
as “Saturday Night Fever” re-
mained cemented at No. 1 for the
17th week.

Bobbie Gentry’s “Ode To Billie
Joe” was No. | on both the album
and singles charts in 1967, but not at
the same time.

Two groups featuring lead singers
have also managed to top both lists
simultaneously. The Mamas and the
Papas, featuring Cass Elliot, scored
in May, 1966 with “Monday, Mon-

(Continued on page 10)

““CHRISTMAS DOESN’T
FEEL THE SAME”’

A new easy listening country
Xmas song for your 1981
Yuletide Holiday Production,
Demo tapes, lead sheets, &
licensing thru Sesco Music,..
San Jose, California
24 Hr. Hotline
(408) 265-2008
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* producer cross
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N. Hollywood, CA 91609
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The Muppets are back on the
silver screen—all singing, all
dancing, all full of zany
adventurous fun! “The Great
Muppet Caper,” the original
soundirack recording, is
pure, inspired delight!

‘ On Atlantic Records and Tapes.

i -
[ATCANTIC] SD 16047
Lorp ¢,

ME I"C‘Sehts A

Album Producer: joe Raposo.
Album Executive Producer: Jim Henson.
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CBS Undaunted By Criticism Of CX Disk Program

® Continued from page |

nique is a major recorded sound
quality improvement step, but oppo-
sition from record cutting engineers

and studio owners has grown loud.

The CX-encoded disk approach
utilizes a compression process to re-
duce surface noise below audibility
(Billboard, Junz 13, 1981). To gain

the claimed benefits, CX records
must be played back on a hi fi sys-
tem which uses an add-on decoder.
But CBS also contends that CX rec-
ords are “compatible” without using

the decoder. The recording engi-
neering community is disputing the
compatibility claim. They say the
compression action is audible with-
out the decoder, while the high end/

e

Lee began his engineering career with Decca in 1956,

moved to Warner Bros. in 1966, and became Warner's Di-
rector of Engineering in 1969. His experience spans the re-
cording of such artists as Frank Sinatra, James Taylor, and
most recently, Rickie Lee Jones. Herschberg is a true believer
in digital recording, and agreed to tell us why.

Q. You've probably had as much experience with the 3M

A

Digital System as anyone.

Yes, probably. I've been working with it for two years and
had one of the first systems. We've been through the ups
and downs and it's been well worth it. At this point, the
3M digital machine works as well as most analog
machines.

. How do you justify the extra expense of digital recording?
. Well, | think from any studic point of view, you've got to

have the equipment that will bring in the artists. And if
digital recording is truly the state-of-the-art, you've got to
consider the clients you'll attract, and their needs.

. You've obviously done a lot of projects digitally. Why?
. To me, digital recording is almost like the tape machine

is nonexistent. You don't have any of the inherent problems
you have with analog. 1 think everybody is aware of the
major benefits of digital recording. No wow or flutter, lack
of tape noise and no need for noise reduction. And digital
allows you to do things you couldn't do with analog. Like
compiling 3 or 4 tracks onto one. There's no degradation
of quality.

Having 32 tracks has helped, and so has the addition
of a digital editor.

Q.

A

>0

Lee Herschberg
Director of Engineering
Warner Bros. Records

“Ri€kie Lee’s voice can go fréom a whisper
to very loud,and digital captures that.”

What do you say to an artist who's considering a digital
project?
I'd say, yes, if it's up to me, go ahead and do it with digital.

Sometimes, on an analog session when the digital is
available, I'll record the first couple of tracks on both ma-
chines. Then, on the first couple of playbacks, we'll listen
to them side by side. That usually does it right there.
There’'s no comparison.

There's nothing wrong with analog recording. And
never has been. It's just that, with digital, you're hearing
on playback what you just did in the studio. And you begin
to hear all the shortcomings of analog machines — the
things you've come to accept. And suddenly, those things
are no longer acceptable.

. What musical formats are suited to digital?
. Any format, really. It's particularly good for music with a

lot of dynamic range. Like Rickie Lee.

. What would you say to other engineers and pro-

ducers considering digital?

. Well, digital isn’t for everybody. And 'm not trying to say

it is. There will always be peo-
ple who prefer analog, and a
lot of great records are made
that way. It's just that, to my
ears, digital is far superior,
and it's the next logical step.

Lee Herschberg recently recorded Rickie Lee Jones on the 3M Digital
System. The album, Pirates, is available from Warner Bros. Records.

3M Hears You...

www.americanradiohistorv.com

low end ratio is also out of sonic bal-
ance.

Teller said educational efforts,
aimed at studios and mastering fa-
cilities, would be “intensified.”

“I'm sure we’ll sit down with them
and deal with their problems specifi-
cally once they’ve told them to us,”
he explains.

Said Teller, “We want the copera-
tion and the support of the people at
the mastering studio level and we
will take steps to achieve it.

“We're going to hold meetings
with them. It’s to everyone’s benefit
to have maximum education.”

According to Teller, there has not
been sufficient experience yet at the
studio level, to justify criticism.
Teller, Records Group vice presi-
dent of operations on the deputy
president’s staff, heads the CX pro-
gram.

Charges that the CX introduction
is an “anti-digital” move were la-
beled as “patently absurd” by Teller.

“It is in no way anti-digital,” he
argued. “We are a software com-
pany, we are a music company, our
product is the music produced by
our artists.”

The CX system, which takes the
“companding” approach to noise re-
duction, requires the installation of a
$99 decoder in the home. The en-
coding of the album, taking place in
the cutting room, is claimed not to
affect undecoded sound quality but
critics dispute this compatibility
claim.

Teller goes on to say that he is
“amazed at the vehemence of reac-
tion” to CX lately “generally based
on extraordinarily limited experi-
ence.”

A recent CBS/WEA joint state-
ment indicated that all future WEA
releases would be CX-encoded.

Al McPherson, chief engineer at
Warner Bros. Amigo Studios in Bur-
bank, clarifies the WCI position on
CX, however. No WEA artist will be
“forced” to use it.

“It’s at the discretion of the pro-
ducer and artist,” he explains. “We
don’t feel the system is bad. We are
making it available on a discretion-
ary basis to our artists.

“Potentially it produces a better
product and eventually the CX con-
sumer hardware will be out there in
sufficient numbers. I think we have
a moral obligation to the public to
give people the best product we can.
I know people are screaming right
now about CX but I don’t think
people can take a position of being
closed to trying new technologies
and approaches for a better analog
disk. We're endorsing CX. We feel it
to be technically okay.”

Among a few of the noted disk
cutting engineers strongly opposed
to CX are Doug Sax of the L.A. Mas-
tering Lab; Ken Perry of the Capitol
Studios; Lee Hulko of New York’s
Sterling Sound; and Bob Ludwig of
New York’s Masterdisk.

Sax, a renowned audiophile pio-
neer with Sheffield Records, became
a quality control consultant to WEA

(Continued on page 33)

April Wine Out

LOS ANGELES—Capitol has re-
leased April Wine’s LP “Summer
Tour '81 Tracks Pack Plus Bonus
Live Cuts” for radio promotional
usage. The release is timed to coin-
cide with the Canadian band’s first
U.S. headlining tour. now under-
way.

The “Tracks Pack.” which follows
up Capitol’s similar April Wine “Re-
view And Preview” sampler issue
earlier this year, stresses the group’s
rock’n’roll side, in contrast to its re-
cent ballad hit “Just Between You
And Me.”
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" Market Quotations |

As of closing, June 18, 1981

Annual
High Low NAME
1% % Altec Corporation
36 26% ABC
45% 28% AmericanCan
3% 2% Automatic Radio
61% 46% CBS
45% 35  Columbia Pictures
6% 4% Craig Corporation
67% 49% Disney, Walt
8% 6% Electrosound Group
9 5% Filmways, Inc.
21% 14% Gulf + Western
19% 11% Handleman
15% 10% K-tel
81% 39 Matsushita Electronics
59 42% MCA
142 102 Memorex
65 55% 3M
0% 56% Motoroia
59% 36% North American Phillips
20 6% Orrox Corporation
39% 23%: Pioneer Electronics

32Y% 22% RCA
26% 14% Sony

43 28% Storer Broadcasting
6% 3% Superscope

31% 24% Taft Broadcasting

26% 17% Transamerica

68Y% 46% Twentieth Century-Fox

58% 33% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 — 1% 2%
Certron Corp. 19 168 1% 115716
Data Packaging — - 6% 6%
First Artists

Prod. 13 36 4% 4%
Integrity Ent. 10 816 9% 9%

P-E (1531'):’) High Low Ciose Change
- 101 1% i 1% + %
6 198 30% 30% 30% + %
10 252 42% 412 4% - %

3] 151 4% 3% 4% + 1

8 384 58% 57% 57% - %

8 555 39 37% 38 + %
- 20 6% 5% 5% - %
16 276 65% 64% 64% - 1%
24 1 6% 6% 6% Unch.

1 209 8% 8 8 - %

5 1971 21%  21%  21% - %
1 48 17% 17%  17T% + %

7 50 12 1 12 + %
17 31 76 75% 75% = 1%
10 288 50 48%  48% ~ 1%

2 339 1% M 1% + %
1 1079 58% 57% 57% — 1%
12 1510 71% 69 69% — 2%
10 94 58% 58% 58% Unch.
57 27 16% 15% 15% - %
21 21 33% 32% 32% - 1%

8 965 23 22% 23 Unch.
16 4156  22% 22% 22% - %
25 329 40% 38% 38% -1
- 83 5% 5% 5% Unch.
13 67 31% 30% 3 Unch.

7 756  25% 24% 24 - %
19 = = = 501 Unch.
20 1527 52% 50% 52% + 1%
OVER THE P-E Sales Bid Ask
COUNTER
Koss Corp. 19 395 15% 15%
Kustom Elec. - 3 2% 2%
M. Josephon 9 4 13% 13%
Recoton 13 - 3% 3%
Schwartz

Bros. - 40 3% aY%

QOver-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Boardwalk Partners Split

LOS ANGELES—Neil Bogart be-
comes sole owner of the Boardwalk
Entertainment Co. following last
week’s revelation that the veteran la-
bel executive and partners Peter Gu-
ber and Jon Peters have dissolved
their multi-media triumvirate.

Record World Chain
Slates 6 New Stores

® Continued from page 3

3,000 square feet, Oct. 1; Landover
Mall in Landover, Md,, 3,800 square
feet, Sept. 1; White Flint Shopping
Center, North Bethesda, Md., 3,600
square feet, Nov. 1; Alexander’s
Shopping Center, Yonkers, N.Y.,
3,000, mid-November; Stamford
Shopping Center, Stamford, Conn,,
3,800 square feet, by year’s end; and
Pyramid Mall, Kingston, New York,
March of 1982.

In addition to these moves, the
chain has expanded its location at
the South Shore Shopping Mall in
Bayshore, L.I, to a larger location
in the mall, from 2,400 square feet
to 3,300 square feet.

When unveiled during the first
half of 1980, Boardwalk was con-
ceived as a joint venture that would
see former Casablanca Record and
FilmWorks duo Bogart and Guber
bringing in Peters for a new partner-
ship aimed at developing music,
film, video and publishing proper-
ties.

All three principals are declining
comment beyond their formal an-
nouncement that they will sell off
their respective shares in each
other’s interlocking companies, said
to have been evenly divided.

Peters and Guber continue in
their executive roles within Poly-
Gram Pictures, which inherited the
FilmWorks catalog of theatrical fea-
tures and some of its personnel fol-
lowing the folding of Casablanca/
FilmWorks into the PolyGram com-
bine.

Boardwalk, which went into busi-
ness as one of CBS’ first outside
pressing and distribution (“p&d”)
clients, recently renegotiated its deal
to bring U.S. distribution through
independent channels.

Enactron Studios/

Magnolia Sound
in 1981

BEEz&e

A long and prestigious track
record in remote recording
for records, television and
film. Now, introducing
Magnolia Sound. A full serv-
ice studio facility. Not a
studio for everyone. Just for
anyone who shares.our com-
mitment to the best - Enac-
tron Studios and Magnolia

Sound in 1981.

ENACTRON STUDIOS OF
CALIFORNIA /MAGNOLIA SOUND

COMPLETE REMOTE & STUDIO
RECORDING CAPABILITIES
5102 Vineland Ave.
North Hollywood e 91601  213-761-0511

Law Offices of

JACK GOLD
Music &.the Arts
Crimin.al Law

Personal Injury
Immig.ration
Divérce
Real Estate

¥
15760 Ventura Bivd.
Encino, Ca. 91436
Suite 828
(213) 907-1555
3600 Wilshire Blivd.
Los Angeles, Ca. 30010
Suite 1026
(213) 380-5598

Capitol’s A&R Has N.Y. Presence

But Ultimately Signings Are In Conjunction With L.A.

NEW YORK-Though Capitol
Records is a West Coast company,
that doesn’t mean it has no a&r pres-
ence east of the Mississippi. But New
York doesn’t run its own show ei-
ther.

“We are active here. There is no
favoritism, east or west,” says Mitch-
ell Schoenbaum, director of East
Coast talent acquisition, who is the
company’s one-man a&r depart-
ment in New York. Some recent
signings from *here have included
Eve Moon, the Electrics, singer/
songwriter Eric Mercury, and Billy
Squier, whose LP is at 35 on Bill-
board’s Top LP chart.

“Billy Squier is the right type of

By ROMAN KOZAK

artist,” says Schoenbaum. “He is su-
per talented and a pleasure to work
with. The way the music industry is
right now, is that it’s not 1968 any
more. You don’t want to deal with
craziness. It is so hard to break any
new artist that everything has to fit
perfectly, including the artist. He
has to be intelligent, and he has to
know the business.”

Schoenbaum says there is “no
man who says yes or no” on a sign-
ing at Capitol. Rather a consensus is
reached within the a&r department,
and with the rest of the company.
With about seven people in a&r at
Capitol altogether, Schoenbaum
notes that the staff is not that large,

SelectaVision Plans Set
More Movies, Less Music

By JIM McCULLAUGH

Editor’s Note: This begins a fre-
quent series with key video software
programming executives, which will
not only examine individual company
philosophies, but larger issues affect-
ing the video industry as well.

LOS ANGELES — RCA Selecta-
Vision sees its software interests
“being driven” primarily by movies
for the next couple of years and be-
yond with original programming
more likely to begin in earnest two-
three years from now, according to
Tom Kuhn, staff vice president,
West Coast, SelectaVision Video-
Discs.

Additionally, in Kuhn’s opinion,
video music in all its potential forms,
could stack up as the second largest
programming block for Select-

Karol Ceases
Disk Rentals

® Continued from page |
it. I’s just not practical at this time.”

Karol originally envisioned a 90-
day test when the plan was instituted
six weeks ago at the chain’s unit on
48th St. between Fifth & Sixth Ave-
nues (Billboard, May 16, 1981).

The Karol move, which stirred in-
dustry controversy and, from RIAA
president Stan Gortikov, condemna-
tion in no uncertain terms, was struc-
tured so that the consumer was of-
fered any album on a $2-a-day basis.
The customer was obliged to use a
credit card for the shelf-price of the
album, to be put through if the al-
bum were not returned within three
days.

Karol, who says he’s given no
thought to any other kind of rental
idea, adds, “It was an experiment.
We're happy we tried it. We try a lot
of things, some work, some don’t.”

The King Karol rental try was re-
garded as the first by a strong re-
tailer in a key market. But, by mid-
week signs heralding the rental serv-
ice on both windows of the 48th St.
unit were no longer there.

Only by passing by the store
would a customer know of the rental
plan, since King Karol did not do
any advertising beyond the window
signs.

Within several weeks of launch,
Karoi claimed that about 25 custom-
ers took advantage of rentals, 14 of
whom had apparently decided to
keep the albums when they failed to
return them after two days. Their
credit cards were put through for
payment.

www.americanradiohistorv.com

aVision and all video software—once
the quicksand of music publishing
problems is overcome.

“But music publishers,” says
Kuhn, “just have to get it together.
They have to learn what this busi-
ness is. Their demands are totally
unrealistic. This is not a business
yet; we are just getting the players
out here now.

“If we were to make the kinds of
deal music publishers are looking
for, we would either have to price
the disks so high, they would never
get off the ground, or lose money on
music disks, which is silly. They just
have to get in line with the perform-
ers, the directors and the writers. The
only big problem remaining right
now with respect to music videodisks
is the music publishers. It’s going to
be a sticky issue until the publishers
learn what this business is about.

“We are willing to educate them
but they just can't sit back and say
‘we want this percentage of retail
and we won’t come down from it
and that’s all there is to it.” And they
are hurting their writers. If I were a
songwriter, I would not be too
thrilled with my publisher who is
holding back material from that

(Continued on page 31)

and the system does not become un-
wieldy.

“If I really love an act, I do not
want to be the only person who feels
that way, especially because I am
here and the company is there,”
Schoenbaum acknowledges.

“You need someone, or two or
three people out there with the same
feeling. You need someone to walk
down to promotion or to walk down
to marketing, and do the job you
have to do with those people, and get
them excited. Even 1if [ love an act,
but they don’t agree, then it’s ex-
cuses, and the artist will not get a fair
shake. I would rather see another la-
bel have it.”

And since Capitol is a Los An-
geles-based company an artist from
New York will eventually have to go
there, if only to meet the people,
Schoenbaum says. “Every act that I
have in New York has a correspond-
ing a&r man in Los Angeles. That
way we have everything tied in.”

Schoenbaum says that the func-
tion of a&r at Capitol does not stop
when the record gets delivered. “We
also act as product managers,” he
adds. “It is also our jobs, not to step
on anybody’s toes, but to make the
rest of the departments aware of the
artists, of the facts ... to make the
field aware. We let them have the
story about the artist, so they
wouldn’t just have the record, but
would have something to talk
about.”

Strong communications between
departments can cut both ways, and
Schoenbaum is asked how much say
the promotion department has in

(Continued on page 82)

Royalty Fray

LOS ANGELES—Ella Fitzgerald
wants out of her agreement with
MCA Records and asks $1 million in
punitive and exemplary damages in
a Superior Court filing here.

The complaint charges that over
the past two years, Fitzgerald has
been shorted $49,729.92 in royalties.
She alleges the label has not prop-
erly accounted to her and has re-
fused her request to perform an au-
dit.

INVESTMENT GROUP LOOKING FOR
ALBUMS - CATALOGUES
UNRELEASED MASTERS

DEFUNCT RECORD COMPANIES
ALSO PUBLISHING COMPANIES

Any category of product.
Prefer Buy-Out

Send as much detail as possible, including
artist name, sample, desired terms, etc.

Contact

Weststates Enterprises
2527 N. Carson Street
Suite 205
Carson City, NV 89701

advos11g '1861 'Zg ANNM
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_ Rock'n'Rolling

Breakup For Steely Dan;
Stones Say They Roll On

By ROMAN KOZAK

NEW YORK-Steely Dan has
broken up, but Front Line Manage-
ment, which manages Steely Dan
and its two principals, Donald Fa-
gen and Walter Becker, expects the
split to be temporary.

According to a Front Line spokes-
man, Becker is presently writing new
material and preparing for outside
production projects. Fagen, mean-
while, is about
ready to start on his
own solo LP, which
will probably be re-
leased on Warner
Bros., Steely Dan'’s
record company, to
whom Steely Dan
has not so far deliv-
ered a piece of product.

Steely Dan’s last release was the
platinum-plus “Gaucho,” released
last year on MCA, following a pro-
tracted dispute. However, says the
management company, there is no
new dispute with Warners to cause
the two to embark on solo projects.

“The Warners deal was signed six
years ago, long before this,” says
Larry Solters, spokesman for Front
Line. “They have worked together a
lot, and they wanted to do a couple
of things on their own. You know
you always get these (split-up) sto-
ries whenever somebody in a group
does a solo project. And in Steely
Dan there are only two of them. But,
no, it is not a permanent divorce.
Not yet.”

Fagen’s solo work will first be
heard on the “Heavy Metal” sound-
track LP, expected next month on
the Full Moon/Asylum label. Fagen
has contributed a song, “True Com-
panion,” to the movie. The sound-
track boasts of two other notable
solo debuts. Also contributing songs
to the animated film, expected to be
seen in August, are Stevie Nicks of

Fleetwood Mac and Don Felder of
the Eagles, adds Solters.
* k%

One group that is not busting up,
atleast as far as its bass player is con-
cerned, is the Rolling Stones. Bill
Wyman is suing the London Daily
Star over a story May, 16, that said
Wyman was quitting the Rolling
Stones.

There have been previous pub-
lished reports that Wyman would be
retiring from the Stones within a
couple of years. However, this one
was one too many. Specifically, Wy-
man objected to quotes that he was
46 years old, that he was “fed-up
with rocking,” that there is “plenty
of unreleased (Stones) material on
record,” and that Wyman was ready
“to close the door and walk away.”

“Our client is extremely jealous of
his reputation, and will do every-
thing to protect it,” say Wyman’s at-
torneys. “He has instructed us to is-
sue a writ in respect to this article
which has brought him to ridicule
and contempt with his co-members
in the Rolling Stones and with his
fans.”

“The story was a shock,” says Wy-
man in a statement. “I thought the
writer was a pleasant enough fellow,
and didn’t see the harm of him sit-
ting in on an interview with two
other journalists. But in his story, he
not only took things out of context,
but his most important quotes were
fabrications about things that
weren’t talked about at all.

“He seemed to have rewritten a lot
of quotes from a totally twisted piece
that came out in the London Daily
Express a year and a half ago claim-
ing I'd leave the Stones.

“I’ve just done a film soundtrack
(for “Green Ice””) and I'm working

(Continued on page 80)

WE’RE THE COMPLETE CATALOG HOUSE.
Slashed List Prices EVERYDAY on EVERY Major Label

Record and Tape.

WE’VE ALWAYS GOT $3 10 $7 MILLION IN
FACTORY FRESH INVENTORY.EVERY Major Brand
of Audio & Video Equipment. [ 110-220 volt | Blank Tapes,
Cartridges. Accessories AND MUCHMUCH MORE.

WE’RE READY TO FILL YOUR ORDER NOW.
Wherever You Are in the World,We've Got You Covered
with a Personatl Account Supervisor & Complete Computer

Co-ordination on EVERY Order.

‘“‘RATED NO.1 IN SERVICE AND RELIABILITY!"’

WE WILL SHIP C.O.D./SIGHT DRAFT/LETTER OF CREDIT/ALL PRICES F.O.B. NEW
YORK. CUSTOMER SERVICE HOTLINE... [212] 233-0747

MUSIC
WORLD

EXPORT DIVISION

23 PARK ROW

NEW YORK,N.Y.10038
TELEX NO.126221
PHONE [212] 732-8600

General News

TOGETHER AGAIN—Michael Hen-
derson, left, and Phyllis Hyman
blend vocals for the first time in
years to record their duet, ‘“Can’t
We Fall In Love Again,” just re-
leased on Arista. Both singers got
their start doing back-up vocals on
Norman Connors’ albums. Hyman's
new album is titled after the song,
and the cut will also be included on
Henderson's forthcoming Buddah
LP, *“Slingshot.”

‘Indies’ For ’80
Are Announced

PHILADELPHIA-1980 Indie
Award winners were announced at
the recent NAIRD convention here.

An eight-judge panel selected by
NAIRD members cited “Living Chi
cago Blues, Vol. 4” (Alligator) for
best packaging; “Live At The
Apollo” by James Brown (Solid
Smoke) for best reissue; “Discon-
nected” by Stiv Bators (Bomp) for
best rock LP; “An Audience With
Betty Carter” (Bet-Car) for best jazz
LP; “Crawfish Fiesta” by Professor
Longhair (Alligator) for best blues
LP; “Mar West” by Tony Rice Unit
(Rounder) for best instrumental LP;
“Longtime Gone” by John Starling
(Sugar Hill) for best folk LP; and the
self-titled LP by Kilimanjaro (Philo)
for most innovative LP.

SONGWRITERS EXPO

LOS ANGELES—The annual
Songwriters Expo in its fifth year
here attracted more than 1,000 par-
ticipants June 6-7 at Beverly Hills
High School.

John Braheny, who with partner
Len Chandler co-founded and di-
rects the BMI-sponsored Los An-
geles Songwriters Showcase, pro-
ducers of the event, said that the
scope of the Expo audience was
more national this year. 80% of the
participants were from outside the
L.A. area, traveling from as far as
Pennsylvania, Florida, Canada and
Alaska.

Evaluations submitted by the par-
ticipants praised the Expo as “im-
portant” because of “the attitude of
encouragement,” “a chance to meet
top publishers and talk face-to-
face,” ‘“feedback from profes-
sionals,” and “practical information
that can actually be used to improve
the writing and marketing of songs.”

Braheny and Chandler use the
evaluations as aids to planning the
Expo each year as well as incorpo-
rating current topics and securing
industry specialists to stimulate at-
tendance.

“We want to continue to appeal
not only to new songwriters, but de-
velop more events that would be of
interest to professional writers like
‘Print Music,” ‘Music for Commer-
cials,” and ‘Scoring Music for
Film,” ” Braheny said. “We are dis-
covering that one of the most popu-
lar aspects of the Expo that is contin-
uing to grow is the ‘Continuous Song
Evaluation by Publishers’ and ‘Con-
tinuous Lyric Evaluation.’ We
added a session this year and plan to
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® Continued from page 6

day” and “If You Can Believe Your
Eyes And Ears;” Fleetwood Mac,
with Stevie Nicks, triumphed in
June 1977 with “Dreams” and “Ru-
mours.”

Two other female-led groups
topped both charts, but not simulta-
neously. Diana Ross & the Su-
premes’ “Supremes A Go-Go” hit
No. 1in 1966 and produced two No.
1 singles, “You Can’t Hurry Love”
and “You Keep Me Hangin’ On;”
the Carpenters’ “The Singles: 1969-
73” made No. | in January, 1974, a
month after its hit single, “Top Of
The World.”

Carnes has only hit Billboard’s
Top 200 album chart with one other
LP, last year’s “Romance Dance,”
which peaked at number 57. This
makes “Mistaken Identity” the sec-
ond No. | album in succession by an
act that had never previously
cracked the top 20. Before “Hi Infi-
delity,” REO Speedwagon had never
climbed above number 29 on the LP
chart.

Carnes’ flying leap to No. 1 from
number 57 last time out is the most
dramatic breakthrough for a female
artist since Janis Ian went from
number 182 with “Stars” to No. 1
with its 1975 followup, “Between
The Lines.” Carole King didn’t even
hit the chart with “Writer” in 1970,
until “Tapestry” sailed to No. | the
following year.

X x  x

Arista’s Aussie Hit Supply: Air
Supply’s “The One That You Love”
jumps to number six this week, mak-
ing the seven-man group the first act
of the *80s to collect four top 10 sin-
gles. It made number three with
“Lost In Love,” number two with
“All Out Of Love™ and number five

By ROSE CLAYTON

add another next year.”

In one critique session composed
of Paula Jeffries from 20th Century
Records, Tom Long of Tree Inter-
national, and Nate Fortier and
Dwan Smith of Universe Communi-
cations, a song entitled “God Bless
Miss America,” demoed in a UCLA
dorm, attracted the attention of two
of the panelists who offered to pub-
lish it.

“Hit Songwriters” discussing their
art and craft were Randy Goodrum,;
Stephen Bishop, Jeff Barry, Dean
Pitchford and Richard Kerr. “The
Hit Lyricist Panel” included Marty
Panzer, Cynthia Weil, Allee Willis,
Dino Fekaris and Forest Hamilton.

The two-day event featured more
than 30 additional panels, classes
and workshops designed for lyr-
icists, composers, and musician/per-
formers.

Of special interest to songwriters
living outside a recording center
were Doug Thiele’s session on “Mar-
keting Your Songs” and “The Com-
muting Songwriter” by Diane Pfei-
fer. Thiele explained how to give a
type a competitive edge over the
hundreds that publishers receive
each week while Pfeifer, who lives in
Marietta, Ga., told how she was able
to obtain cuts on Debby Boone and
Johnny Mathis. Pfeifer is now a
recording artist with Capitol Rec-
ords, the result of producer Larry
Butler hearing her voice on a demo.

A display and demonstration of
the latest home recording equipment
by Teac, Tascam and others are
available in a workshop entitled
“West L.A. Music Demonstrates
Home Recording.”

Chartbeat

with “Every Woman In The World.”

But Air Supply won’t be the only
act with four top 10 hits in the 80s
for long. Kenny Rogers’ “I Don’t
Need You” leaps to number 13 in its
third chart week, and will almost
certainly follow in the top 10 foot-
steps of “Coward Of The County,”
“Don’t Fall In Love With A
Dreamer” and “Lady.”

Kool & the Gang could be headed
for its fourth top 10 hit of the "80s as
“Jones Vs. Jones” jumps to number
38. But Barbra Streisand has been
soundly turned back in her bid for a
fourth top 10 hit from “Guilty.”
“Promises” stalls this week at a tepid
number 48.

Seven other acts have collected
three top 10 hits so far in the '80s:
Michael Jackson, Styx, Blondie, Kim
Carnes, Diana Ross, John Lennon
and Neil Diamond.

Air Supply is the first act to make
the top 10 with its first four US.
chart hits since Andy Gibb, who
made the mark with his first six sin-
gles. Four down, two to go.

*x X %

Yesterday Once More: The Car-
penters “Touch Me When We're
Dancing” (A&M), vaults 15 notches
to number 61, becoming the duo’s
25th consecutive release to hit the
top 70. That’s its entire singles out-
put since “Ticket To Ride” was is-
sued in late 1969.

“Touch Me” is the Carpenters’
first single since “I Believe You™ 2%
years ago, which was also its lowest-
charting U.S. hit to date. The song
peaked at number 68 in December,
1978.

* * *

Over And Over: Abba’s “On And
On And On” (Atlantic) bows at
(Continued on page 72)

Workshop Draws
1,000 In 5th Year

Special panels were also available
on diverse musical styles. A “Reli-
gious Music” panel, composed of
Gary McCartie, Phillip Bailey, Jerry
Peters and Hal Spencer, addressed
how the growing trend of contempo-
rary artists recording religious music
and its broader acceptance in the
marketplace have affected the song-
writer.

The present and future of country
music from hard core to crossover
was examined by the “Country
Panel” (Bruce Hinton, John Boylan,
and Bill Anthony). Opportunities
for writers of country music in L.A.
as opposed to Nashville were also
addressed.

On the lively “R&B Panel” Ed
Eckstein, Billy Osborne and Edwin
Starr looked at the needs of the art-
ist, producer and record companies
as it applies to the r&b field.

Various songwriter-related organ-
izations and businesses provided
booths to make writers aware of
various tools and to distribute mate-
rials.

These groups included NARAS,
ASCAP, BMI, AGAC, SRS, the
American Song Festival, Executive
Business Exchange, Musicians Con-
tact Service/7 Arts Press, Univ. of
Sound Arts, Dick Grove Music
Workshop, Swordsman Press, and
Songwriter, Music Connection and
BAM magazines.

LASS is a non-profit service or-
ganization for songwriters in its 10th
year of operation. For information
on ordering cassettes of the sessions
write to: LASS, 6772 Hollywood
Blvd., Hollywood, Calif. 90028.
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RICK SPRINGFIELD
One of the hoftest new
multi-talented artists just
jumped into the top 10 with
the hottest record in the
country: ‘Jessie’s Girl"! It's
just the first from the hard-
hitting new album,
“Working Ciass Dog”!

RAZZY BAILEY

One of country’s
favorite sons is keepin’
himself number one on
everybody's list with
his latest album,
“Makin’ Friends!” The
single, “Friends,” is #1
and seftin’ it up for the
new crossover single,
“Midnight Hauler” b/w

“Scratch My Back”

Give the gift
% of music.

STEPHANIE MILLS

She’s kicking off a national sum-
mer tour with an incredible show
starting June 28th. Her current
smash album “Stephanie,” which
includes the single “Two Hearts,"

are pop and soul monsters!
(20th Century-Fox Records)

www americanradiohistorvy com

JEFFERSON STARSHIP
The premiere American Rock and Roll band
infroduces Grace Slick to their latest blockbuster,

“Modern Times.” With singles like “Find Your Way

Back,” and their newest,called “Stranger, leading
the way, the band is in perfect form as thev
take to the road. (Grunt Records)
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DARYL HALL and JOHN OATES
Thev've got an RIAA, certified gold album on
their rands and the reason is as simple as
one, hwo, three and four! Fcur big singles, from
ALADAMA the album with the hits: “Vcices”! Watch the new
They've got a number one one, “fou Make My Drearrs’;it's already top ten!
gold album with “Feels So
Right” but the success doesn't
stop there by a long shot! The
title-track single is also super-
hot and climbing the charts.
Their first album, "My Home’s in
Alabama”is also going goldi

FRANKE And The KNOCKOUTS
One of the most exciting new
bands of 1981 is now on ifs first ma-
jor tour in support of its hit single,
“Sweetheart, and its follow-up hit,

“You're My Girl”! (mitiennium Records)

o

s

b

JIM PHOTOGLO
His hit singie, “Fool in Love
with You, is a back-page
breakerin "R&R"and
headed for the top 10! All this,
right on the heels of his trium-
phant tour of Japan and the
Philippines. (20th century-Fox Records)

ROBERT GORDON
He’s just completed his most

successful U.S. tour with SRO
crowds from the Roxy in LA to
the Ritz in N.Y.C. Both the single

“Someday, Someway” and selec-
tions from his hit LP “"Are You
Gonna Be The One” are bringing
the house down!

RCA="

And Associated Labels
Manufactured and Distributed by RCA Records

www.americanradiohistorv.com
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General News

E/A, Atlantic Net, Drop Promo Sellers Using Codes

® Continued from page |

area, and we were able to stop it
pretty quickly.” reports Keith
Holzman, senior vice president/ pro-
duction and Nonesuch label direc-

the specific locale. Holzman indi-
cated the source was a single service
beneficiary. now banished from that
courtesy service.

E/A has used the code on vir-

duction this spring. imprinting jack-
ets at the WEA pressing sites where
the majority of its promotional disks
are manufactured.

The one major exception. con-

nal Broadway cast set from Joseph
Papp’s production of “The Pirates
Of Penzance.” manufactured by
CBS as an apparent outgrowth of
CBS recording artist Rex Smith’s in-

tor. Although he declined to name  tually every rzlease since its intro- firms Holzman. was Elektra’s origi- volvement in the cast. Holzman
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The talents of recording stars and their studios
provide the magic that turns a reel of recording tape
into an outstanding creative achievement.

The Ampex Golden Reel Award honors those
achievements which were mastered on Ampex
professional recording tape. They have earned a
place in the ranks of the world’'s most successful

recorded albums and singles.”

®Ampex 1981

Golgen Reel Winners as of 1/81
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Included in the award is a gift of $1,000 to the

recording artist's favorite charity.

Over the past three years, there have been more
than 200 Golden Reel recipients. And more than

$200,000 donated on their behalf.

Congratulations to ali of them on a masterful

performance.

AMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063 415/367-3889
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notes that the label saw little likeli-
hood of that title risking the same
problem in DJ product leaks as more
conventional radio airplay fare
might.

At Atlantic, the code continues to
be used more selectively. Label
sources there have been close-
mouthed about their use of the proc-
ess, citing security as a concern.

The code is actually one of two
separate programs now in operation
to combat resale of promotional
goods. All three WCI labels have
adopted a new legal warning sticker.
according to Holzman.

That sticker seeks to extend the la-
bel's claim over property rights to
promo disks. a legal sore point attor-
neys have privately conceded re-
mains a stumbling block for enforce-
ment of those legends.

Whether or not the more detailed
sticker does buttress manufacturers’
title to their DJ goods, that measure
is apparently not directly linked to
the Adantic and Elektra/Asylum
coding approach.

According to Debbie Reinberg.
vice president, business affairs, for
E/A. “Thev're separate attempts at
solving the same problem in differ-
ent ways. Attorneys at WCI. with
consultation from Warner Bros..
worked out the new legal language
for the stickers, while the code was
developed here and at Atantic.”

Queried as to whether the code’s
success in locating miscreants could
afford labels with a selective means
of enforcing the sticker claims. Rein-
berg said that prospect wasn't a con-
scious part of the label's strategy.

FBI Raids

® Continued from page 4

mazoo. Mich.. FBI office executed a
search warrant at 120 E. Candle-
wyck, Kalamazoo. resulting in the
seizure of 50.000 recordings at a
warehouse occupied by Frank No-
san. d/b/a Amber Light. Kala-
mazoo.

® May 15: Federal search war-
rants were executed by agents of the
Brooklyn-Queens and New Haven
FBI offices at three separate loca-
tions: a warehouse occupied by
John Gallant, d/b/a Gallant Inter-
national at 535 W. 39th St. New
York. at which 17.000 recordings
were confiscated; a warehouse at 36-
30 College Point Blvd.. Flushing,
N.Y.. occupied by Victor Semmel,
d/b/a Elvis World at which 13,000
alleged bootlegs and associated
manufacturing equipment valued at
$410.000 were seized; the inter-
ception of 4.000 recordings distrib-
uted by Robert Cerreta, d/b/a Cos-
mic Debris and Totally Zapped,
Bridgeport, Conn., with Cerreta ar-
rested and charged with violation of
the Federal Copyright Law.

® May 29: Two Milwaukee retail
stores, d/b/a Record Head. at 6766
Lincoln and 7418 Westhampton.
were raided by FBI agents assigned
to the Milwaukee division, with
recordings and master cassette
recordings valued at $580.000
seized.

® June 5: The Brooklyn-Queens
FBI division confiscated an addi-
tional 16,000 recordings at a ware-
house in Flushing, N.Y.. occupied
by Stuart Clurman, d/b/a Jim
Caldwell Productions, with records

and associated manufacturing
equipment valued at about
$200.000.

® During a period ending June 5,
FBI agents in Kalamazoo inter-
cepted about 4.000 more recordings
originating from Venus Vinyls,
Charleston, S.C., and other alleged
bootleg distributors.
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& A N
A Champaign
| boast.
“HOW’BOUT US” went right to the TOP-5
{

on the R&B charts, TOP-15 on the Pop charts
and all the way to #1 on the A/C charts.

And thanks to radio’s continuing support, this
debut single is closing in on gold.

A boast, also, about Champaign’s hot new single,
“I'M ON FIRE? Stations across the country
are already warming up to it.

May it burn up the charts!

CHAMPAIGN’S “HOW ’BOU'JI;;.IOO%”
Featurmg thehxt_s.

SEAE

WWW amerlcanradlohlstorv com
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EDITORIAL

Commentary

Tracking The Video Era

Reflecting, and anticipating, the growing sales impact of the
home video field, Billboard this week expandsits Video section,
which has chronicled the early years of this business.

Besides devoting more editorial space to Video, Billboard is
refining what goes in that space. With Video/Sound Business
editor Jim McCullaugh spearheading the video thrust, several
new columns, concepts and plans are being launched to insure
that Billboard remains in the forefront of the video entertain-
ment business.

The fast-evolving video sector requires that change should be
the only constant while covering this topic. So, the changes now
reflected on our pages are only a preview of things to come.

Some of the changes have already come on line in recent is-
sues, including the Fast Forward column, focusing on ad-
vanced developments in both consumer and pro electronics/
video technology, and Music Monitor, documenting the video
action of musicians. Some features will run weekly, and others
when the news flow dictates. Similar refinements will be taking
place in our Sound Business section.

Charged with leading Billboard’s sales efforts in this field,
Ron Willman, a 17 year veteran of Billboard, is being promoted
to director of sales—Video/Sound Business.

Billboard will keep abreast of the fast pace set by this bullish
segment of the business. For example, a new East coast video/
audio reporter will be announced within two weeks, allowing
for even more concentrated editorial coverage. Our offices in
Los Angeles, New York, Chicago, Washington, Nashville and
London will be on the prow] for stories chronicling trends in the
video marketplace. Our network of domestic and international
correspondents will be plugged into the Billboard video charge.

Billboard’s Videocassette Top 40 chart, which has been run-
ning every other week, will now become a weekly chart, effec-
tive this issue. Also debuting this week is the first Billboard
Videocassette Superchart. These can easily be removed for
posting at retail outlets. Most importantly, we will track the re-
lease of new software product.

By providing timely, informative news, charts and advertise-
ments, Billboard strives to enable music business retailers to

take advantage of the tremendous sales potential of this enter-
tainment industry segment that could easily slip out of their
grasp. What the recession did to the music business financially
last year in a negative sense, the explosion of video could do in
a positive sense in the years to come. It’s not an understatement
to claim that the future of the music business could largely be
ruled by its success in becoming partners in progress and profits
with. the video revolution. Hardware and software alike offer
creative challenges in production, manufacturing, promotion,
marketing and display—and that bottom line of all bottom
lines: sales.

Billboard’s commitment to video extends through all divi-
sions—editorial, charts, sales, special issues, conferences, and
circulation. And that commitment is not an overnight infatua-
tion and a glamour industry. More than a decade ago (Sept. 26,
1970, to be exact) Billboard carried a special 14-page section re-
porting on “Cartridge TV.” In that issue, an editorial titled “A
New Life-Style” voiced some views that are relevant today in
an industry that’s expanding beyond cartridge tv into state of
the art electronics ranging from lasers to satellites.

“The music/record/tape industry has come upon a new era,”
proclaimed the editorial. “This development will have the most
profound influence upon entertainment and communi-
cations—in fact, upon the very life-style of our society. In enter-
tainment particularly, cartridge tv represents a new generation,
a new plateau. The ramifications . . . are total, that s, the enter-
tainment form will spawn new creative processes, and new mar-
keting and distribution concepts. No segment of our business,
from the songwriter to the performer to the dealer, will be un-
touched. Lawyers, talent managers, distributors and rackjob-
bers must attempt to gauge what this means for them. Fresh
and clear thinking is necessary. ... Nothing, at this point in
time, could be more relevant to the future health of our indus-
try.”

l—yTht:se words of wisdom from the past are apropos for the
present and prophetic for the future.

As the video picture evolves, Billboard will be center screen.

GERRY WOOD, Editor-in-Chief

Disk = Dinosaur; Let’s Go To Tape

By TIM HURST

Multimillion-dollar record labels and their executives have
little insight, if any at all, into today’s decline of consumer inter-
est. Considering the recent abolishment of list prices by CBS on
records and tapes, this must be a safe and proper assumption.

But just for the record (no pun intended) here is one retail
manager who will adjust his employe staff in anticipation of a
new turnaround in business that this move should create.
C’mon guys. Let’s get down to reality for just a moment and for-
get about that bottom line known only as the dollar bill. Here’s
the deal.

Volkswagen abolished the Bug, a tradition if you will, be-
cause of low sales most likely due to the high price tag. Their
executives met reality face to face. Underestimating the pur-
chasing power and the intellect of the American public was
over. They weren’t going to take it any more (and they didn’t).

American automobile manufacturers across the board have
changed their lines to a smaller, more efficient mode of trans-
portation. The reason is obvious. The people needed a change
because they couldn’t afford the luxury of the larger, less ef-
ficient automobile. In comparison though, it seems that record
label executives and manufacturers are working in reverse; a
direction that most common folk (such as we retailers) realize as
backwards or, in other words, a direction that will only get us
back to where we started.

From their great intuition we now have such superior types
of disks as the CD4, SQ, the DBX, Digital, Direct Disk, half
speed masters and just recently a new brainstorm, CX. If a con-
sumer buys the CX system he/she will also have to purchase a
special piece of equipment for his/her stereo to fully utilize its
potential. Its cost is about $50. But these disks all have one thing
in common: from the low-rent, low-budget $5.98 disk to the
luxurious $18.98 digital they are ALL frail. The digital is just as
vulnerable to a scratch or a warp as the $5.98 and so on.

The quality of the disk pressed in American has never been

as good as those made in Japan, U.K., Germany and Australia.
Due to import taxes and shipping costs, these records are priced
out of reach of many who enjoy excellence in sound quality.

I say this to you now Mr. Executive and Mr. Manufacturer:
get rid of those frail, high cost creatures known as records and
put your money and ingenuity into full quality controlled cas-
sette or tape forms. Think of the savings (and profits) that
would be recognized on all levels if the disk were abolished. We
could forget about expensive art graphics for albums. Retailers
would need less room to merchandise the product, thus lower-
ing overhead, not to mention the most rewarding facts that
packaging, shipping and especially manufacturing costs would
all plunge downward. Home taping would likely decline, too,
since recording music onto tape from another tape source
creates poor sound quality due to double tape hiss.

Marketing audiophile tape has already begun though the
consumer knows very little about it. Let’s give the people what
they want; good sound quality at a lower price!

Itis true that some innovators have tried to save what is left of
the record and tape retail outlets with the introduction of the
mid price line. I can say with at least five years of record retail
experience that this is not enough. Record and tape retailers
continue to suffer from the high cost factor that we must con-
tinue to pass along to the customer who will sooner or later be-
come as obsolete as the 78 r.p.m. disk.

The directive is simple. Place the hand on the shifter, slip out
of reverse, jam it into overdrive, step on the accelerator and say
goodbye to those spiraling costs. Pete Townshend stated almost
10 years ago that we're “going mobile,” but the executives and
manufacturers are keeping the retailer lagging behind.

Tim Hurst is retail manager of Disc Records, Vernon Hills, Ill.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

This letter is in regard to two reviews that appeared
in your June 13 issue. The two reviews dealt with the
new Randy Vanwarmer LP “The Beat Of Love.” One re-
view appeared in your Closeup section, and the other
was in the Recommended LP listing.

First of all, | think it was unfair to treat his first hit,
“Just When | Needed You Most,” as you did. It is a
beautiful song and the reviews sounded as if he should
apologize for writing an Aduit Contemporary flove
song.

www americanradiohistorv com
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Secondly, his second LP, “Terraform,” was com-
pletely overlooked in both reviews. As | recall, it was a
Top Album Pick when it was released, as well it should
be. The review noted that it was a more mature sound
than observed in his first LP. That point was never
noted in the two aforementioned reviews. They made it
appear that one album he was a Barry Manilow and the
next time out he became a Devo. “Terraform™ was a
transition LP that, with the exception of “Whatever
You Decide,” leaned toward the new wave side. If the
music lacked the new wave beat, the lyrics certainly

didn't lack the new wave message (refer back to “[ Dis-
covered Love” and “Doesn’t Matter Anymore.”) In ad-
dition, the song “21st Century Man,” part of the Terra-
form set, can now wave with the best of them.

At least give him credit for an excellent song and
don’t make it appear as though he suddenly changed
musical direction. He did send up a flare and let us
know ahead of time.

Robert Welch
Fort Wayne, indiana
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From the man
| with a golden
' past, a silver
present.
Johnny Mathis-
“The Silver
Anniversary

Album?........

In celebration of Johnny Mathis’ twenty-
five years as a Columbia recording
artist, we are proud to announce the
release of a special two-record “Silver
Anniversary ” album.
On it, you'l find all the Mathis songs
that have become standards, from
“Chances Are” through “Too Much, Too
Little, Too Late”
And the recond doesn’t stop there,
you're in for a few surprises. Also
mciuded are four oreviously unreleased
but equally unsurgassed tunes.
Allin all, it’s a package you should
take 2 good look at. If you do, you'll see
that it's subtitied “Tbe First 25 Years””
This is only the begirning.

Featuring the

brand-new single,
“Nothing Between
Us But Love.”.......

From the beginning.
On Columbia
Records and Tapes.

R — I =

Johnny Mathis

THE FIRST 25 YEARS ;
) ® |
The Silver Anniversary Album
B T - - '_ |
] ADDENDUM TO HONORARIUM: e
L E/f’re ?lso prou to announce that Johnny Mathis is this year's racipient of The City Of Hope’s “Spirit Of Life” award.

Produced by Jack Gold, Mitch Mitler andThom-Be. Management: Ray Haughn/Rojon Productions.
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Playlist Prime Movers

PRIME MOVERS -NATIONAL

AIR SUPPLY—The One That You Love (Arista)

JOEY SCARBURY—Theme From The “Greatest American Hero' (Elektra)
GEORGE HARRISON—AIll Those Years Ago (Dark Horse)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked % .

® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee,
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

mmme* PRIME MOVERS mmmmm

KENNY RODGERS—! Don't Need You (Liberty)
MOO0DY BLYES—Gemini Dream (Threshold)
OAK RIDGE BOYS—Elvira (MCA)

mmmmm ® TOP ADD ONS sumssm

CARPENTERS—Touch Me When We're Dancing (A&M)
CLARKE & DUKE-Sweet Baby (Epic)
JUICE NEWTON—Queen Of Hearts (Capitol)

saemmmm BREAKOU TS ssss

RICK JAMES—Give It To Me Baby (Motown)
RONMIE MILSAP~No Gettin' Over Me (RCA)
FRANKIE SMITH--Double Dutch Bus (WMOT)

KFi-Los Angeles (R. Collins—MD)

* % MOODY BLUES—-Gemini Dream 29.23

* % KENNY ROGERS—I Don't Need You 26-17

+* GARY #.S. BONDS-This Little Girl 21-18

* CHAKA KHAN-What Cha Gonna Do For Me
2421

+ TOM PETTY & THE HEARTBREAKERS-The
Waiting 13-9

o JOE WALSH-A Life Of Hiusion—X

© REQ SPEEDWAGON~-Don't Let Him Go—X

© LEE RITENOUR=Is It You—X

© KDOL & THE GANG~Jones Vs Jones—X

© JUICE NEWTON —Queen Of Hearts—X

© POINTER SISTERS~Slow Hand--X

© JOHN DENVER~-Some Days Are Diamonds—
X

o GREG KIHN BAND-The Breakup Song

© AIR SUPPLY=The One That You Love—30

© ALAN PARSONS PROJECT-Time—X

© STEPHANIE MILLS-Two Hearts—X

© REX SMITH/RACHEL SWEET—Everlasting
Love

o COMMODORES- Lady—X

© RONNIE MILSAP=No Gettin' Over Me—X

© CARPENTERS-Touch Me When We're
Dancing—X

KRLA-Los Angeles (R. Stancatto—MD)

© POINTER SISTERS--Slow Hand—X

© ALAN PARSONS PROJECT-Time—X

© RONNIE MILSAP—No Gettin' Over Me

® JOEY SCARBURY-Theme From Greatest
American Hero—30

KFMB-FM(B100)-San Diego (6. McCartney—
MD)

* % ROSANNE CASH~7 Year Ache 27-22

*% KENNY ROGERS—| Don't Need You 28-23

* GEORGE HARRISON--All Those Years Ago 6-
4

* STARS ON 45—Medley 2-1

* AIR SUPPLY~The One That You Love 9-6

® JUICE NEWTON~Queen Of Hearts-30

© MOODY BLUES~The Voice—X

© MOODY BLUES—Meanwhile—X

KGB(13K)—San Diego (). Lucifer—MD)

* & GEORGE HARRISON-AIl Those Years Ago
3

& CHAKA KHAN~What Cha Gonna Do For
Me 15

* GARY U.S. BONDS-This Little Girl—20

* ROSANNE CASH-7 Year Ache 19

* CHRISTOPHER CROSS~Say You'll Be Mine
10

oo FRANKIE SMITH-Double Dutch Bus

oo KENNY ROGERS-1 Don't Need You

© MANHATTAN TRANSFER—Boy From New
York City—X

© MOODY BLUES—Gemini Dream—X

© SHEENA EASTON-Modern Girl—X

© POINTER SISTERS—Slow Hand—X

KERN-Bakersfield (B. Reyes—MD)

* % AIR SUPPLY-The One That You Love 13-3
% DOTTIE WEST—-What Are We Doin’ In Love
14-8

* RICK SPRINGFIELD - Jessie's Girl 9-6

* MARTY BALIN-Hearts 23-18

+* GEORGE HARRISON~AIl Those Years Ago S-
1

oo RUSH-Tom Sawyer

oo SMOKEY ROBINSON~You Are Forever

© RONNIE MILSAP—No Gettin' Over Me

o TUBES-Don't Want To Wait Anymore

o THE PRODUCERS—-What She Does To Me—X

© BILLY SQUIER-The Stroke—X

© LOVERBOY~-The Kid Is Hot Tonight

© THE GREG KIHN BAND~-The Breakup Song

o RANDY VANWARMER-Suzi

o APRIL WINE-Sign Of The Gypsy Queen—X

o JOE DOLCE-Shaddap You Face—X

o JUICE NEWTON-Queen Of Hearts—33

® KOOL & THE GANG—Jones Vs Jones—X

® JOHN SCHNEIDER-[t's Now Or Never—X

© FRANKIE SMITH=-Double Dutch Bus—X

© REO SPEEDWAGON-Don't Let Him Go—X

© JOE WALSH-A Life Of llusion—34

KOPA—Phoenix () McKay—MD)

** REQ SPEEDWAGON~Take it On The Run
11-8
* % JERMAINE JACKSON-You Like Me Don't
You 12-7
+ STANLEY CLARKE/GEORGE DUKE-Sweet
Baby 22-20
* GINO VANELLI- Living Inside Myself 17-14
* JOE DOLCE-Shaddap You Face 52
oo JUICE NEWTON—Queen Of Hearts
oo SANTANA—Winning—11
o NEIL DIAMOND~America—X
© MANHATTAN TRANSFER-Boy From New
York City—30
© MARTY BALIN-Hearts—X
© RICK SPRINGFIELD-Jessie’s Girl—X
© KOOL & THE GANG~Jones Vs Jones—29
© SHEENA EASTON-Modern Girl—X
o ELTON JOHN—Nobody Wins
o JIM STEINMAN-Rock n'roll Dreams Come

Through
© DIONNE WARWICK —Some Changes Are For
Good—X -

o CAROLE BAYER SAGER-Stronger Than
Before—X .

© AIR SUPPLY--The One That You Love

o TOM PETTY & THE HEARTBREAKERS~The
Waiting—X

o STEPHANIE MILLS-Two Hearts—X

© BROTHERS JOHNSON-The Real Thing—X

KRTH(K-EARTH)—Los Angeles (8. Hamilton—
PD)

* % OAK RIDGE BOYS—Elvira 23-14
* % JONNY CHINGAS~| Wanna Marry You 29
22

 LEE RIDENOUR-Is [t You 13-9

* SANTAN-Winning 16-11

* CHAKA KHAN—What Cha Gonna Do For Me
14-10

oo CARPENTERS—Touch Me When We're
Dancing

oo RICK JAMES—Give It To Me Baby—28

o KENNY ROGERS—( Don't Need You—X

o JUICE NEWTON-Queen Of Hearts—28

+ MANHATTAN TRAMSFER—Boy From New

York City 26-16

* JIM PHOTOGLO~Fool In Love With You 27-
23

+ EMMYLOU HARRIS—!| Don't Have To Crawl
20-15

* JUICE NEWTON~Queen Of Hearts 30-26

* DARYL HALL/JOHN OATES-You Make My
Dreams 12-6

oo RONNIE MILSAP—No Gettin' Over Me

oo STANLEY CLARKE/GEORGE DUKE-Sweet

Baby

© SHEEMA EASTON-Modern Girl—29

o JOEY SCARBURY-Theme From Greatest
American Hero

o COMMODORES-Lady

KRQQ(KRQ94)—Tucson (K. Lacy—MD)

* % GEORGE HARRISON-AIl Those Years Ago
11-6

% POINTER SISTERS—Slow Hand 22-14

* MOODY BLUES—Gemini Dream 19-11

* AIR SUPPLY-The One That You Love 14-7

© REQ SPEEDWAGON—Don't Let Him Go—30

o PHIL COLLINS~(n The Air Tonight

o SHEENA EASTON-Modern Girl—29

© JUICE NEWTON--Queen Of Hearts—28

o JIM STEINMAN-Rock'n’roll Dreams Come
Through

KTKT—-Tucson (B. Rivers—MD)

% MARTY BALIN-Hearts 22-16

* % KENNY ROGERS—| Don't Need You

* POINTER SISTERS—Slow Hand 27-20

* AIR SUPPLY=The One That You Love 10-5

 DARYL HALL/JOHN OATES—You Make My
Dreams 13-8

oo THE GREG KIHN BAND~—The Breakup Song

oo REO SPEEDWAGON-Don't Let Him Go

© JOE WALSH-A Life Of lllusion—D-28

© MANHATTAN TRANSFER-Boy From New
York City—X

o OAK RIDGE BOYS--Elvira—X

© PHIL COLLINS—in The Air Tonight—X

Based on station playlists through Tuesday (6/16/81)

TOP ADD ONS -NATIONAL

CLARKE & DUKE—-Sweet Baby (Epic)

REQ SPEEDWAGON—Don’t Let Him Go (Epic)
CARPENTERS—Touch Me When We're Dancing (A&M)

® KOOL & THE GANG-Jones Vs Jones

© SHEENA EASTON-Modern Girl—X

© JIM STEINMAN—Rock'n’roll Dreams Come
Through—X

o APRIL WINE-Sign Of The Gypsy Queen—X

o CAROLE BAYER SAGER-Stronger Than
Before

o BILLY SQUIER-The Stroke—D-30

o JOEY SCARBURY-Theme From Greatest
American Hero—D-29

o STEPHANIE MILLS-Two Hearts—X

© CHAKR KAKN~What Cha' Gonna Do For
Me-X

© BROTHERS JOHNSON~The Real Thing

KENO—Las Vegas (B. Alexander—MD)

* % NEIL DIAMOND-America 1-1
% DARYL HALL/JOHN OATES~You Make My
Dreams 5-3
* AIR SUPPLY~The One That You Love 7-5
 POINTER SISTERS-Slow Hand 24-18
* A TASTE OF HONEY-Sukiyaki 2-2
oo SANTANA-Winning—30
oo STANLEY CLARKE/GEORGE DUKE—-Sweet
Baby—29
o OAX RIDGE BOYS—Elvira
® KDOL & THE GANG—Jones Vs Jones
o JESSE WINCHESTER~Say What—28
©® CARPENTERS—Touch Me When We're
Dancing
o VIC ASHER-What Am | Gonna Do—X

KLUC—Las Vegas (R. Lundquist—MD)

* % GEORGE HARRISON-AIl Those Years Ago
1

% AR SUPPLY~The One That You Love 3

* DARYL HALL/JOHN OATES-You Make My
Dreams 7

* MARTY BALIN—-Hearts 11

+* THE GREG KIHN BAND-The Breakup Song
10

oo THE PRODUCERS—-What She Does To Me

oo STYX-Nothing Ever Goes As Planned

© RUSH-Tom Sawyer

Pacific Northwest Region

mmm% PRIME MOVERS s

GEORGE HARRISON-All Those Years Ago (Dark Horse)

HALL & OATES—You Make My Dreams (RCA)

MANHATTAN TRANSFER—Bay From New York City
(Atlantic)

mmmm® TOP ADD ONS sussm

KENNY ROGERS—| Don’t Need You (Liberty)

REQ SPEEDWAGON—Don't Let Him Go (Epic)

JOE WALSH A Life Of lllusion (Elektra)

oo BREAKOUT S s

POINTER SISTERS—Slow Hand (Planet)

COMMODORES—Lady (Motown)

JOEY SCARBURY—Theme From The “Greatest American
Hero" (Elektra)

[l e e e T

KFRC—San Francisco (J. Peterson—PD)

% DARYL HALL/JOHN OATES—You Make My
Dreams 40-30

* & RICK JAMES—Give It To Me Baby 32-24

* GEORGE HARRISON—AIl Those Years Ago
15-11

* RICK SPRINGFIELD~Jessie’s Girl 26-17

* GREG KIHN BAND-The Breakup Song 20-16

oo POINTER SISTERS—Slow Hand

oo KENNY ROGERS—( Don’t Need You

o JUICE NEWTON-Queen Of Hearts

KIOY(K104)—Fresnio (T. Saville~MD)

% RANDY VANWARMER-Suzi 28-23

* % KENMY ROGERS—| Don't Need You 26-19

+ THE GREG KIHN BAND-The Breakup Song
169

* GEORGE HARRISON—AIl Those Years Ago 2-
1

© MOODY BLUES—Gemini Dream—X

© JAMES TAYLOR-Hard Times—X

o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—30

© JOEY SCARBURY—Theme From Greatest
American Hero—29

© THE ALAN PARSONS PROJECT--Time—X

o CARPENTERS-Touch Me When We're
Dancing—27

© GROVER WASHINGTON JR.—Winelight —X

© MAUREEN McGOVERN—Halfway Home—X

KGW—Portland (). Wojniak—MD)

% LEE RITENOUR-Is It You 22-17

%% DOTTIE WEST—-What Are We Doin’ In Love

16-11

* JIM PHOTOGLO—Fool In Love With You 19-
15

* GINO VANELLI-Living Inside Myself 12-9

oo MARTY BALIN—Hearts

oo JOEY SCARBURY—Theme From Greatest
American Hero

o AIR SUPPLY-The One That You Love—20

o STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—24

KMJK—Portiand (C. Keily—MD)

% THE ALAN PARSONS PROJECT—-Time 18-
15
* % JOEY SCARBURY-Theme From Greatest
American Hero 19-10
* AR SUPPLY~The One That You Love 14-11
+ KIM CARNES—Bette Davis Eyes 1-1
* RICK SPRINGFIELD~Jessie’s Girl 16-12
oo LOVERBOY~The Kid Is Hot Tonight
oo KENNY ROGERS~I Don't Need You
© JOE WALSH-A Life Of Illusion—28
© MANHATTAN TRANSFER~Boy From New
York City
© REOQ SPEEDWAGON-Don't Let Him Go-32
® JIM PHOTOGLO-Fool In Love With You—31
© PHIL COLLINS—In The Air Tonight-30
® JIM STEINMAN-Rock'n’roll Dreams Come
Through

KJR—Seattle (T. Mitchell-MD)

* % GEORGE HARRISON~-All Those Years Ago
51

%% MANHATTAN TRANSFER-Boy From New
York City 15-8

* MOODY BLUES—-Gemini Dream 18-11

 MARTY BALIN~Hearts 14-10

* LEE RITENOUR-Is It You 25-20

oo JOE WALSH-A Life Of illusion

oo REQ SPEEDWAGON-Don't Let Him Go

© OAX RIDGE BOYS—Elvira—X

© JIM PHOTOGLO-Fool In Love With You—23

© KDOL & THE GANG~Jones Vs Jones—X

o STARS ON 45-Medley—X

® JUICE NEWTON-Queen Of Hearts—22

® STANLEY CLARKE/GEORGE DUKE-Sweet

. Baby~24

o LOVERBOY~The Kid Is Hot Tonight—25

o BILLY SQUIER-The Stroke—X

© ALAN PARSONS PROJECT-Time

o COMMODORES-Lady

o RONNIE MILSAP-No Gettin' Over Me

KYXX=Seattle (E. Ichiyama—MD)

* & AR SUPPLY~The One That You Love 3-2
* % JOEY SCARBURY-Theme From Greatest
American Hero 24-13

 DARYL HALL/JOHN OATES—-You Make My
Dreams 5-3

* GEORGE HARRISON-All Those Years Ago 1-
1

* MARTY BALIN-Hearts 14-7

oo COMMODORES- Lady

oo CARPENTERS-Touch Me When We're

Dancing

© RONNIE MILSAP~No Gettin' Over Me

© REX SMITH/RACHEL SWEET-Everlasting
Love—X

o BILLY SQUIER-The Stroke

o JOE WALSH-A Life Of lilusion—30

© STACY LATTISAW—Love On A Two Way
Street—X

© JUICE NEWTON-Queen Of Hearts—29

o GREG KIHN BAND-The Breakup Song

KJRB-Spokane (J. Larrabee—MD)

les Radio Action.

Playlist Top Add Ons e

BREAKOUTS-NATIONAL

ROMNIE MILSAP—No Gettin’ Over Me (RCA)

COMMODORES—Lady (Motown)
POINTER SISTERS—Stow Hand (Planet)

York City—29
® REQ SPEEDWAGON-Don't Let Him Go—X

® JIM PHOTOGLO—Fool in Love With You—X -

® MARTY BALIN—-Hearts—X

© KENNY ROGERS~| Don't Need You—30

o PHIL COLLINS—In The Air Tonight

o SPIDER-1t Didn't Take Long

© KOOL & THE GANG—Jones Vs Jones—X

© JIM STEINMAN-Rock'n'roll Dreams Come
Through—X

© POINTER SISTERS-Slow Hand—X

® CAROLE BAYER SAGER-Stronger Than
Before—X

KCBN~Reno (L. Irons—MD)

%% POINTER SISTERS—-Slow Hand 32-22
* & GEORGE HARRISON-AIl Those Years Ago
4.2

* KENNY ROGERS-| Don't Need You 36-30

+ DARYL HALL/JOHN OATES~You Make My
Dreams 12-6

* AIR SUPPLY=The One That You Love 2-1

e DAN HARTMAN-It Hurts To Be In Love

© RANDY VANWARMER-Suzi

® JOE WALSH~A Life Of lllusion—X

© REO SPEEDWAGON-Don't Let Him Go—37

© SPIDER-It Didn't Take Long—38

o CAROLE BAYER SAGER-Stronger Than
Before—X

© BILLY SQUIER~The Stroke—X

o SILVERADO—Ready For Love—X

KCPX~-Salt Lake (C. Waldron—MD)

* & JOE WALSH-A Life Of illusion D-33
* % CARPENTERS~Touch Me When We're
Dancing D-33

* OAX RIDGE BOYS~Elvira 23-18

* JOHN SCHNEIDER~-It's Now Or Never 31-25

* SANTANA-Winning 18-13

oo COMMODORES-Lady

oo POINTER SISTERS—Slow Hand

© FRANKIE SMITH-Double Dutch Bus—39

© RANDY VANWARMER~Suzi—37

© MICHAEL DAMIAN~She Did It—40

© THE JOE CHEMAY BAND-Love is A Crazy
Feeling—X

© DAN HARTMAN-(t Hurts To Be In Love—X

® THE PRODUCERS—What She Does To Me—X

o TUBES~Don't Want To Wait Anymore—38

© RONNIE MILSAP~No Gettin' Over Me

® JANIS IAN—Under The Covers—X

KRSP—Salt Lake (L Windgar—MD)

* % MARTY BALIN-Hearts 24-14

* % MOODY BLUES-Gemini Dream 19-13

* REQ SPEEDWAGON-Don't Let Him Go 25-
19

* JOE WALSH-A Life Of llfusion 4-3

 THE ALAN PARSONS PROJECT-Time 13-10

oo BLACKFOOT-Fly Away

o THE WHO-Don't Let Go The Coat—X

© PHIL COLLINS—In The Air Tonight—25

© SPIDER-It Didn't Take Long—X

o POINT BLANK-Nicole—X

o TUBES~Don't Want To Wait Anymore

© ROGER TAYLOR-Let's Get Crazy—X

KIMN~Denver (D. Erickson—MD)

* % ELTON JOHN-Nobody Wins 11.7

* % AIR SUPPLY-The One That You Love 12-3

+ DARYL HALL & JOHN OATES-You Make My
Dreams 13-6

* POINTER SISTERS-Slow Hand 17-11

oo COMMODORES~Lady

oo CARPENTERS-Touch Me When We're

Dancing

® RUSH-Tom Sawyer

© ALAN PARSONS PROJECT—Time—26

o BILLY SQUIER-The Stroke—X

© LOVERBOY—The Kid Is Hot Tonight -X

© AC/DC-Dirty Deeds Done Dirt Cheap—X

© RAY PARKER JR. & RAYDIO-That Old Song—
29

© REO SPEEDWAGON-Don't Let Him Go—X

© OAK RIDGE BOYS—Elivia—23

© .38 SPECIAL-Fantasy Girl—X

® RICK JAMES—Give It To Me Baby

® PHIL COLLINS—(n The Air Tonight —X

o PURE PRAIRIE LEAGUE -Still Right Here in
My Heart—X

® APRIL WINE~-Sign Of The Gypsy Queen—X

© ROSANNE CASH-7 Year Ache—28

® KOOL & THE GANG—Jones Vs Jones—27

KTAC—Tacoma (S. Carter—MD)

o OAK RIDGE BOYS-Elvira

© JIM PHOTOGLO-Fool In Love With You—X

© JUICE NEWTON-Queen Of Hearts—X

® POINTER SISTERS~Siow Hand—30

© RONNIE MILSAP~No Gettin' Over Me

©® CARPENTERS-Touch Me When We're
Dancing

North Central Region

mmmm % PRIME MOVERS mmmm
PHIL COLLINS—-in The Air Tonight (Atlantic)

REO SPEEDWAGON—Don't Let Him Go (Epic)
MOODY BLUES—Gemini Dream (Threshold)

o ® TOP ADD ONS mmmm

CLARKE & DUKE—-Sweet Baby (Epic)
JUICE NEWTON--Ange! Of The Morning (Capitol)
POINTER SISTERS—Slow Hand (Planet)

s BREAKOUTS e

RICK JAMES~Give It To Me Baby (Motown)
CARPENTERS-Touch Me When We're Dancing (A&M)
COMMODORES—Lady (Motown)

CKLW=Detroit (R. Trombley—MD)

* % GEORGE HARRISON-AIl Those Years Ago
51
* & NEIL DIAMOND~America 4-2
* JESSE WINCHESTER-Say What 20-15
* RICK SPRINGFIELD-Jessie’s Girl 14-10
* JOEY SCARBURY~Theme From Greatest
American Hero 12-5
oo COMMODORES-Lady
oo DARYL HALL/JOHN OATES—You Make My
Dreams
© MANHATTAN TRANSFER—Boy From New

i
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%% KENNY ROGERS—1Don't Need You 30-9

* & JOEY SCARBURY-Theme From Greatest
American Hero 20-13

* RUSH~Tom Sawyer 21-14 :

% DARYL HALL/JOHN OATES-You Make My

Dreams 22-17

+ GREG KIHN BAND-The Breakup Song 27-21

oo JUICE NEWTON-Queen Of Hearts

oo COMMODORES~Lady

© REQ SPEEDWAGON-Don't Let Him Go—X

© MARTY BALIN-Hearts—30

© SHEENA EASTON-Modern Girl—X

® POINTER SISTERS—-SLow Hand—X

® REX SMITH/RACHEL SWEET—Everlasting
Love

© POINT BLANK-Nicole-22

® CHERYL LYNNE-Shake It Up Tonight

© GINO VANELLI-Night Walker

WDRQ-Detroit (S. Summers—MD)

* & PHIL COLLINS~(n The Air Tonight 127

* & DARYL HALL/JOHN OATES~You Make My

Dreams 19-11

* JOEY SCARBURY-Theme From Greatest
American Hero 14-9

* AIR SUPPLY-The One That You Love 6-4

* KENNY ROGERS-1! Don't Need You 17-12

oo POINTER SISTERS--Slow Hand

oo CARPENTERS-Touch Me When We're

Dancing

© MANHATTAN TRANSFER-Boy From New
York City—~17

© MARTY BALIN~-Hearts—22

WAKY~Louisville (B. Modie—MD)

No List

WXJ)-Louisville (B. Hatfield—MD)

* % RANDY VANWARMER - Suzi 30-23

% ELTON JOHN-Nobody Wins 31-25

* REQ SPEEDWAGON~Don't Let Him Go 22
15 .

* MOODY BLUES-Gemini Dream 27-20

* JIM STEINMAN~Rock'n'roll Dreams Come
Through 26-21

o 0ZZY OSBOURNE~Crazy Train

© ALABAMA~Feels So Right

© KENNY ROGERS—! Don't Need You

o SPIDER-It Didn't Take Long

© JOHN SCHNEIDER~It's Now Or Never—28

® AIR SUPPLY-The One That You Love—26

o THE PRODUCERS-What She Does To Me—
29

o TUBES-Don't Want To Wait Anymore

© BLACKFOOT—Fly Away—-30

© JANIS IAN~Under The Covers

© JUDAS PRIEST—Head Out On The Highway—
27

WGCL-Cleveland (D. Collins—MD)
% REQ SPEEDWAGON~Don't Let Him Go
28-16
*% MODODY BLUES~Gemini Dream 20-9
* KENNY ROGERS—1 Don't Need You 22-17
* MANHATTAN TRANSFER~Boy From New
York City 21-19
* GARY U.S. BONDS~This Little Girl 10-8
oo RICK JAMES~Give It To Me Baby—29
oo STANLEY CLARKE/GEORGE DUKE-Sweet
Baby-27
© JOE WALSH-A Life Of lllusion—28
© 38 SPECIAL—Fantasy Girl—X
© MARTY BALIN~Hearts—X
© SPIDER-It Didn't Take Long
© DAN HARTMAN—It Hurts To Be In Love—X
© JOHN SCHNEIDER-It's Now Or Never—25
® KOOL & THE GANG—Jones Vs Jones
o BRAM TCHAIKOVSKY—Shall We Dance—X
o POINTER SISTERS-Slow Hand
© _BILLY SQUIER~The Stroke—30
© JOEY SCARBURY~-Theme From Greatest
American Hero—20
® RUSH-Tom Sawyer
© SMOKEY ROBINSON~You Are Forever—X

WKRQ(Q102)~Cincinnati (T. Galuzzo—-MD)

%% KIM CARNES—Bette Davis Eyes 3-1

* & RICK SPRINGFIELD - Jessie’s Girl 22-17

+ CLIMAX BLUES BAND~| Love You 5-3

* AIR SUPPLY—The One That You Love 16-12

* DARYL HALL/JOHN QATES-You Make My
Dreams 27-23

oo JUICE NEWTON-Queen Of Hearts—33

oo MOODY BLUES-Gemini Dream—31

© POINTER SISTERS—Slow Hand—34

WNCI-Columbus (S. Edwards—-MD)

No List

WXGT(92X)-Columbus (T. Nutter—MD)

* % GEORGE HARRISON-AIl Those Years Ago
82

% AIR SUPPLY—The One That You Love 10-4

* RICK SPRINGFIELD-Jessie's Girl 13-8

(Continued on page 20)
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Billboard. Sing

® Continued from page 18

* SANTANA-Winning 18-14

 DARYL HALL/)JOHN OATES-You Make My
Dreams 14-11

® JOEWALSH-A Life Of lilusion—X

® JEFFERSON STARSHIP—Find Your Way
Back—X

® MOODY BLUES—Gemini Dream—X

® 38 SPECIAL—Hold On Loosely—X

® BLACKFOOT—Fly Away—X

® JOEY SCARBURY—Theme From Greatest
American Hero—25

o AC/DC—Dirty Deeds Done Dirt Cheap—X

WZZP—Cleveland (B. McKay—MD)

No List
WKWK(14WK)—Wheeling (R. Collins—MD)

No List

Southwest Region

mamm* PRIME MOVERS mmm

KENNY ROGERS—~| Don't Need You {Liberty)
GEORGE HARRISON—All Those Years Ago (Dark Horse)
HALL & OATES—You Make My Dreams (RCA)

mmmm® TOP ADD ONS mswessm
POINTER SISTERS—Slow Hand (Planet)

AIR SUPPLY —The One That You Love (Arista)
JOE WALSH--A Lite Of lliusion (Elektra)

messsss BREAK OUTS meesses

COMMODORES ~Lady (Motown)
ROMNIE MILSAP—No Gettin' Over You (RCA)
TUBES—Don’t Want To Wait Anymore (Capitol)

KSRR(STAR 97)—Houston (R. Lambert—MD)

*% GEORGE HARRISON-All Those Years Ago
9-2

*% ROSANNE CASH-7 Year Ache 4-3

+ ALAN PARSONS PROJECT-Time 8-6

+ DARYL HALL/JOHN OATES—You Make My
Dreams 14-10

oo MANHATTAN TRANSFER—Boy From New

York City—29

oo RONNIE MILSAP—No Gettin' Over Me—30

® CHRISTOPHER CROSS—| Really Don't Know
Anymore—22

KFMK—Houston (). Steele—MD)

% DARYL HALL/JOHN OATES—You Make My
Dreams 17

%% KENNYROGERS-! Don't Need You 22

* GEORGE HARRISON—AIl Those Years Ago 8

* ROSANNE CASH-7 Year Ache 11

* AIR SUPPLY—The One That You Love 14

oo COMMODORES-Lady

oe JOHN SCHNEIDER—It's Now Or Never

© MANHATTAN TRANSFER—Boy From New
York City

o OAK RIDGE BOYS—Elvira—X

® JIM PHOTOGLO—Fool In Love With You—X

o ELTON JOHN—Nobody Wins—X

© CAROLE BAYER SAGER—Stronger Than
Before—30

® ALAN PARSONS PROJECT-Time—29

o CHAKA KHAN—What Cha Gonna Do For Me—
X

® SHALAMAR~Make That Move—X

KRLY—Houston (M. Jones/B. Lawrence—MDs)

* % RAY PARKER JR. & RAYDIO—A Woman
Needs Love 3-2
* % SHALAMAR—Make That Move 9-7
 STARS ON 45—-Medley 13-9
+ STEPHANIE MILLS-Two Hearts 14-12
®e AIR SUPPLY—The One That You Love—23
oo GEORGE HARRISON—All Those Years Ago—
15
® NEIL DIAMOND—America—X
® FRANKIE SMITH—Double Dutch Bus~X
o KENNY ROGERS—| Don’t Need You—21
® CLIMAX BLUES BAND—| Love You—X
© DIONNE WARWICK—Some Changes Are For
Good
© SMOKEY ROBINSON—You Are Forever
® ROBERTA FLACK—You Stopped Loving Me
® COMMODORES—-Lady—22
© BROTHERS JOHNSON—The Real Thing
® THE JACKSONS—Walk Right Now

KNUS—Dallas (L. Ridener—MD)

* SANTANA-Winning 18-11

+ 38 SPECIAL—Hold On Loosely 25-17

* STARS ON 45—Medley 1-1

+ AIR SUPPLY=The One That You Love 34-25

o PHIL COLLINS—In The Air Tonight—36

oo DARYL HALL/JOHN OATES—You Make My

Dreams—34

© RONNIE MILSAP—No Gettin’ Over Me—X

® STANLEY CLARKE/GEORGE DUKE—-Sweet
Baby—37

KVIL—Dallas (C. Rhodes—-MD)

% KEMNY ROGERS—| Don't Need You 1815
% CAROLE BAYER SAGER—Stronger Than
Before 21-18

+ ROSANNE CASH-7 Year Ache 24-21

* JOEY SCARBURY~Theme From Greatest
American Hero 23-20

oo POINTER SISTERS~Slow Hand

© MANHATTAN TRANSFER—Boy From New
York City—23

© ALABAMA-Feels So Right—X

® KOOL & THE GANG—Jones Vs Jones—X

® JUICE NEWTON-Queen Of Hearts—X

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—25

© RONNIE MILSAP—No Gettin’ Over Me—X

® CARPENTERS—Touch Me When We're
Dancing—X

KEGL-FM—Ft. Worth (B. Stevens—MD)

* % RICK SPRINGFIELD—Jessie's Girl 17-11
% BILLY SQUIER—The Stroke 27-21

* LOVERBOY—The Kid Is Hot Tonight 22-17
* STARS ON 45—Medley 2-1

* 38 SPECIAL—Hoid On Loosely 6-4

o¢ JUICE NEWTON—Queen Of Hearts

oo ERIC CLAPTON—Another Ticket

® PHIL COLLINS—In The Air Tonight—28

® JOE DOLCE—Shaddap You Face—X

© POINTER SISTERS-Slow Hand—29

© THE ALAN PARSONS PROJECT-Time—30
o POINT BLANK~Nicole

KINT-E! Paso (). Zippo—MD)

%% STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 2-1

% AR SUPPLY—The One That You Love 5-2

 KENNY ROGERS—I Don't Need You 18-13

* MANHATTAN TRANSFER—Boy From New
York City 21-16

* JOEY SCARBURY-Theme From Greatest
American Hero 159

oo ALABAMA-Feels So Right—40

oo RONNIE MILSAP—No Gettin' Over Me—39

® RUSH—Tom Sawyer—35

© STEPHANIE MILLS—Two Hearts

® TUBES-Don't Want To Wait Anymore—36

® JANIS JAN—Under The Covers

© YUTAKA—Lovelight

‘e ROBERT GORDON—Some Day, Some Way

® SILVERADO—Ready For Love—X

o ERIC CLAPTON—Another Ticket

o RICK JAMES—Give It To Me Baby—X

® SPIDER-It Didn't Take Long—37

© DAN HARTMAN-It Hurts To Be In Love

© JOE CHEMAY BAND— Love Is A Crazy Feeling

© DIONNE WARWICK—Some Changes Are For
Good—X

KTSA—San Antonio (J.). Rodriguez—MD)

% AR SUPPLY—The One That You Love 13-
10

% STARS ON 45—Medley 21

* OAK RIDGE BOYS—Elvira 19-15

* KENNY ROGERS—| Don't Need You 23-20

* DOTTIE WEST—What Are We Doin’ In Love
21-18

oo ROSANNE CASH-7 Year Ache

®e RICK SPRINGFIELD—-Jessie's Girl

® REQ SPEEDWAGON—Don't Let Him Go—X

© MOODY BLUES~Gemini Dream—X

o ELTON JOHN—Nobody Wins—X

® JUICE NEWTON—Queen Of Hearts—X

© PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—X

o TOM PETTY & THE HEARTBREAKERS—The
Waiting—X

® GARY U.S. BONDS—This Little Girl

© ALAN PARSONS PROJECT—Time

o SANTAN-Winning—X

® DARYL HALL/JOHN OATES—You Make My
Dreams—26

KHFI(K-98)—Austin (E. Volkman—MD)

% ABBA-On And On And On 15

% THEALAN PARSONS PROJECT-Time 7

* JOEY SCARBURY—Theme From Greatest
American Hero 9

+ AIR SUPPLY—The One That You Love 1

* RUSH-Tom Sawyer 3

oo COMMODORES—Lady

oo CARPENTERS—Touch Me When We're

Dancing

© TUBES-Don't Want To Wait Anymore

o REO SPEEDWAGON-Don't Let Him Go

® MOODY BLUES—Gemini Dream 30

® PHIL COLLINS— In The Air Tonight—X

© JOHN SCHNEIDER—It's Now Or Never—X

® JIM STEINMAN-Rock'n'roll Dreams Come
Through—X

® JOE DOLCE-Shaddap You Face

© DIONNE WARWICK—Some Changes Are For
Good—X

© CAROLE BAYER SAGER—Stronger Than
Before—X

® THE GREG KIHN BAND—The Breakup Song—
25

KILE-Galveston (S. Taylor—MD)

% KIM CARNES—Bette Davis Eyes 1-1

% SANTANA-Winning 4-2

* STARS ON 45—Medley 8-6

+ PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 13-10

* AIR SUPPLY~The One That You Love 6-4

oo REQ SPEEDWAGON-—Don't Let Him Go—34

oo CARPENTERS-—-Touch Me When We're

Dancing—-38

® .38 SPECIAL—Fantasy Girl-35

o APRIL WINE—Sign Of The Gypsy Queen—40

© DIONNE WARWICK—Some Changes Are For
Good

o RANDY VANWARMER—Suzi

© POINT BLANK-Nicole—39

KBFM—McAllan/Brownsville (M. Grajales—
MD)

*% MANHATTAN TRANSFER—Boy From New
York City 29-20
%% FRANKIE SMITH-Double Dutch Bus 23-7

* MARTY BALIN-Hearts 25-18

* JUICE NEWTON—-Queen Of Hearts 30-23

* THE ALAN PARSONS PROJECT~Time 22-10

®e | OVERBOY—The Kid Is Hot Tonight

oe COMMODORES—Lady

® CARPENTERS—Touch Me When We're
Dancing

® RONNIE MILSAP—No Gettin’ Over Me

® TUBES—Don't Want To Wait Anymore

® SMOKEY ROBINSON-29

® CHAKA KAHN—What Cha' Gonna Do For
Me-28

® RUSH-Tom Sawyer

® ROBERT GORDON—Some Day, Some Way—X

© RANDY VANWARMER—Suzi—X

® POINTER SISTERS—Slow Hand— 26

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—27

® STACY LATTISAW-Love On A Two Way
Street—X

© JOHN SCHNEIDER~It's Now Or Never—30

© KENNY ROGERS-|Don't Need You—25

® ERIC CLAPTON—Another Ticket—X

KOFM—Oklahoma City (C. Morgan—-MD)

*% KIM CARNES—Bette Davis Eyes 1-1

% NEIL DIAMOND-America 9-7

* GEORGE HARRISON-AIl Thase Years Ago
118

* GARY U.S. BONDS~—This Little Girl 12-6

* GINO YANELLI-Living Inside Myself 3-2

®e MOODY BLUES—Gemini Dream—N-29

oo TOM PETTY & THE HEARTBREAKERS—The
Waiting—N-27

® MARTY BALIN—Hearts—X

® LEERITENOUR~Is It You—X

® POINTER SISTERS—Slow Hand—30

® CAROLE BAYER SAGER—Stronger Than
Before—X

WEZB(B97)—New Orleans (). Lousteau—MD)

%% AR SUPPLY—The One That You Love 4-1

* % KENNYROGERS—| Don't Need You 25-17

* RICK SPRINGFIELD—)essie's Girl 9-8

* SHEENA EASTON—Modern Girl 8-7

* DARYL HALL/JOHN OATES—You Make My
Dreams 17-11

oo COMMODORES—Lady

oo JOEY SCARBURY—Theme From Greatest
American Hero

® BROTHERS JOHNSON—The Real Thing—X

o IRMA THOMAS—Dance Me Down Easy

® POINTER SISTERS—Slow Hand—29

® LEE RITENOUR-Is It You

® MOODY BLUES—Gemini Dream—28

® REO SPEEDWAGON—Don't Let Him Go

® MANHATTAN TRANSFER-Boy From New
York City—X

WTIX—New Orleans (G. Franklin—~MD)

* % GEORGE HARRISON—AIl Those Years Ago
5-2

* % STARS ON 45—Medley 3-1

* GARY U.S. BONDS~This Little Girl 9.5

* OAK RIDGE BOYS—Etvira 20-16

* MANHATTAN TRANSFER—Boy From New
York City 33-24

oo JOE WALSH—A Life Of lllusion

oo RONNIE MILSAP—No Gettin' Over Me

® ALABAMA-Feels So Right

® SPIDER—It Didn't Take Long—40

© KOOL & THE GANG—Jones Vs Jones—38

© BARBRA STREISAND—Promises

o POINTER SISTERS—Slow Hand—30

® JOHN DENVER—Some Days Are Diamonds

o TUBES—Don't Want To Wait Anymore

© COMMODORES—Lady—39

® CARPENTERS—Touch Me When We're
Dancing—33

KEEL—Shreveport (M. Johnson—MD) .

* % FRANKIE SMITH-Double Dutch Bus 20-
11

*% DARYL HALL/JOHN OATES—You Make My
Dreams 24-18

* JUICE NEWTON—Queen Of Hearts 26-20

% MARTY BALIN—Hearts 28-22

* KENNY ROGERS~| Don't Need You 32-25

- @@ TUBES-Don't Want To Wait Anymore—X

oo POINTER SISTERS—Slow Hand

® JOE WALSH—A Life Of lllusion—X

© MANHATTAN TRANSFER—Boy From New

York City—X

ROBBIE DUPREE—Brooklyn Girls—X

ALABAMA—Feels So Right—X

MOODY BLUES—Gemini Dream—X

RICK JAMES—Give It To Me Baby

KOOL & THE GANG-Jones Vs Jones—X

ROSANNE CASH-7 Year Ache—X-35

MICHAEL DAMIAN—She Did It—X

DIONNE WARWICK~Some Changes Are For

Good—X

® STANLEY CLARKE/GEORGE DUKE—-Sweet
Baby-X

® SANTAN-Winning—X-34

® COMMODORES—Lady—X

© RONNIE MILSAP—No Gettin' Over Me—X

® STUTZ-Bombs Away—X

WFMF-Baton Rouge (W. Watkins—MD)

*% GEORGE HARRISON—-All Those Years Ago
1.1

*% AR SUPPLY-The One That You Love 3-2

+ STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 28-26

+ DARYL HALL/JOHN OATES—You Make My
Dreams 5-3

+ JOEY SCARBURY—Theme From Greatest

les Radio Action

Based on station playlists through Tuesday (6/16/81)

American Hero 7-4

oo CARPENTERS—Touch Me When We're
Dancing

o BILL WRAY—Nothing's Gonna Change My
Mind

® REQ SPEEDWAGON—Don't Let Him Go—29

© JUICE NEWTON-Queen Of Hearts—27

o COMMODORES—Lady

® BROTHERS JOHNSON—The Real Thing—X

Midwest Region

mmmm % PRIME MOVERS mpm

MR SUPPLY~The One That You Love (Arista)

PHIL COLLINS—In The Air Tonight (Atlantic)

GEORGE HARRISON--AIl Those Years Ago (Oark Horse)

mmmm® TOP ADD ONS mmmm

JIM STEIMMAN—Rock 'n Roll Oreams Come Through
(Epic)

CAROLE BAYER SAGER—Stronger Than Before
(Boardwalk)

SHEENA EASTON—Modern Girl (EM1)

e BREAK OUTS sneess

POINTER SISTERS—Slow Hand (Planet)
RONNIE MILSAP—No Gettin' Over Me (RCA)
THE WHO—Oon't Let Go The Coat (WB)

WLS—Chicago (T. Kelly—MD)

*% SANTANA—Winning 28-14

% PHIL COLLINS—In The Air Tonight 13-6

 JOEWALSH—A Life Of Nlusion 30-25

* FRANKE & THE KNOCKOUTS~Sweetheart
26-22

* AIR SUPPLY—The One That You Love 44-28

oo JIM STEINMAN—Rock'n'roll Dreams Come
Through

® REOQ SPEEDWAGON—Don't Let Him Go—44

WNAP—Indiam.polis (C. Hunt—MD)

% PHIL COLLINS—In The Air Tonight 29-21
% REQ SPEEDWAGON—Don't Let Him Go
26-23

+ MARTY BALIN-Hearts 22.18

* GARY U.S. BONDS—This Little Girl 15-10

* JOEY SCARBURY—Theme From Greatest
American Hero 20-12

®e 38 SPECIAL—Fantasy Girl

© OAK RIDGE BOYS—Elvira—X

© ROSANNE CASH-7 Year Ache—29

© STANLEY CLARKE & GEORGE DUKE—Sweet
Baby—28

WOKY—Milwaukee (G. Mason—MD)

* % NEIL DIAMOND-American 9-4
* % AIR SUPPLY—The One That You Love 14-
10

* GEORGE HARRISON—AIl Those Years Ago
13-8 :

* KIM CARNES—Bette Davis Eyes 3-1

* CLIMAX BLUES BAND~I Love You 6-2

oo JUICE NEWTON—Queen Of Hearts

oo SHEENA EASTON—Modern Girl

® MARTY BALIN—Hearts—18

® CARPENTERS—Touch Me When We're
Dancing-19

WISM—Madison (B. Starr—MD)

* % GEORGE HARRISON-All Those Years Ago
9.1

% KENNYROGERS-|Don't Need You 28-22

* MOODY BLUES—Gemini Dream 29-24

* JUICE NEWTON—Queen Of Hearts 13-8

* AIR SUPPLY—The One That You Love 11-5

®e RONNIE MILSAP—No Gettin' Over Me—30

oe ALAN PARSONS PROJECT-Time—26

oo CARPENTERS—Touch Me When We're
Dancing

WSPT—Stevens Point (B. Fuhr—MD)

% PHILCOLUNS—In The Air Tonight 29-18
* % JOEY SCARBURY—Theme From Greatest
American Hero 24-15

* .38 SPECIAL—Fantasy Girl 27-19

* MARTY-Hearts 28-22

+ MANHATTAN TRANSFER—Boy From New
York City 124

oe POINTER SISTERS—Slow Hand

oo RONNIE MILSAP—No Gettin' Over Me

© REO SPEEDWAGON—Don't Let Him Go—28

o MOODY BLUES-Gemini Dream—26

o JUICE NEWTON—Queen Of Hearts

© STANLEY CLARKE/GEORGE DUKE—Sweet
Baby-27

® BILLY SQUIER-The Stroke—D

® BLACKFOOT-Fly Away

KSLQ--St. Louis (T. Stone—MD)

No List

KXOK-St. Louis (L. Douglas—MD)

No List

KIOA—Des Moines (G. Stevens—MD)

® QAKX RIDGE BOYS—~Elvira—23

® 38 SPECIAL-Fantasy Girl—29

® MOODY BLUES—Gemini Dream—X

® KENNY ROGERS—I Don't Need You—30

® PHIL COLLINS~In The Air Tonight —X

o JUICE NEWTON—Queen Of Hearts—X

® ROSANNE CASH-7 Year Ache—X

© PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—X

o BLACKFOOT—Fly Away—X

KDWB—Minneapolis (P. Abresch—MD)

% KIM CARNES—Bette Davis Eyes 10-4
% DARYL HALL/JOHN OATES—You Make My
Dreams 22-13

* JEFFERSON STARSHIP—Find Your Way Back
20-18

* MARTY BALIN-~Hearts 16-14

* LEE RITENOUR-Is It You 14-11

oo RICK SPRINGFIELD - Jessie's Girl—25

oo THEWHO-Don't Let Go The Coat—24

© MOODY BLUES—Gemini Dream—X

© KENNY ROGERS-| Don't Need You—26

® JUICE NENTON-Queen Of Hearts—X

© DIONNE WARWICK—~Some Changes Are For
Good

o STANLEY CLARKE/GEORGE DUKE~Sweet
Baby—27

© SANTANA-Winning—X

® JOEY SCARBURY—Theme From Greatest
American Hero—X

KS95-FM(KSTP)-St. Paul (C. Knapp—MD)

% KENNY ROGERS—| Don't Need You 20-12
% DARYL HALL/JOHN OATES—You Make My
Dreams 13-7

* AIR SUPPLY—The One That You Love 10-6

+ GEORGE HARRISON-AIl Those Years Ago 6-
3

+ LEE RITENOUR-1s it You 17-13

oe OAX RIOGE BOYS—Elvira

oo POINTER SISTERS—Slow Hand

© THE DILLMAN BAND—Lovin' The Night
Away—X

© SHEENA EASTON—Modern Girl—-X

o BARBRA STREISAND—Promises—X

o JUICE NEWTON-Queen Of Hearts—X

® JOE DOLCE-Shaddap You Face—X

® CAROLE BAYER SAGER—Stronger Than
Before

® JOEY SCARBURY—Theme From Greatest
American Hero

o SANTANA—Winning—X

KEYN-FM—Wichita (T. Springs—MD)

* % GEORGE HARRISON—AIl Those Years Ago
9-16

% MARTY BALIN-Hearts 23-17

* PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 22-18

* MOODY BLUES—Gemini Dream 29.21

* SANTANA-Winning 26-22

oo POINTER SISTERS—Slow Hand

oo SHEENA EASTON-Modern Girl

® JIM PHOTOGLO—Fool In Love With You

® JUICE NEWTON—Queen Of Hearts

WOW-—Omaha (J. Corcoran—MD)

* % GEORGE HARRISON—AIl Those Years Ago
9-5

%% AR SUPPLY-The One That You Love 11-9

 KIM CARNES—Bette Davis Eyes 1-1

* STARS ON 45—Medley 4-4

* DARYL HALL/JOHN OATES—You Make My
Dreams 12-10

oo PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—22

oo CARPENTERS—Touch Me When We're
Dancing—-23

® RICK SPRINGFIELD~Jessie's Girl—12

KWKN—Wichita (). Brown—MD)

No List

WZUU—Milwaukee (B. Shannon—MD)

* % GEORGE HARRISON—AIl Those Years Ago
143

% AIR SUPPLY—The One That You Love 17-7

 LEE RITENOUR-s It You 18-15

* PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 21-17

+ NEIL DIAMOND-America

oo KENNY ROGERS—| Don't Need You—30

®e DARYL HALL/JOHN OATES—You Make My

Dreams—11

© THE ALAN PARSONS PROJECT-Time—D-21

® JOEY SCARBURY—Theme From Greatest
American Hero—D-18

o BARBRA STREISAND-Promises

® PHIL COLLINS~(n The Air Tonight—D-25

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—D-24

® JOEWALSH-A Life Of lllusion

WHB—Kansas City (R. Brown—MD)

%% ALAN PARSONS PROJECT—Time 13-6
* & DARYL HALL/JOHN OATES—You Make My
Dreams 10-4

+ SANTANA-Winning 16-13

* AIR SUPPLY-The One That You Love 15-8

oo POINTER SISTERS—Slow Hand

oo CAROLE BAYER SAGER-Stronger Than
Before

® ERIC CLAPTON-Another Ticket

www americanradiohistorv.com

% NEIL DIAMOND—America 3-2

% AIR SUPPLY—The One That You Love 149

* SHEENA EASTON—Modern Giri 12-10

* CHAMPAIGN—How Bout Us 16-12

+ A TASTE OF HONEY—Sukiyaki 7-5

ee POINTER SISTERS-Slow Hand—19

oo CAROLE BAYER SAGER-Stronger Than
Before—29

© DAN HARTMAN—It Hurts To Be In Love—21

Ploylist Prime Movers *
Ploylist Top AddOns @

Northeast Region

mmmm* PRIME MOVERS mmmm

AIR SUPPLY~The One That You Love (Arista)

JOEY SCARBURY—Theme From The “Greatest American
Hero" (Elekira) ~

GEORGE HARRISON-~All Those Years Ago (Dark Horse)

mmmm® TOP ADDO ONS mmmmm

REO SPEEDWAGON—Oon't Let Him Go (Epic)

POINTER SISTERS—Slow Hand (Planet)
FRANKIE SMITH~Oouble Dutch Bus (WMOT) .

mesmmes BREAK QUTS eesness

COMMODORES—Lady (Motown)
RONMIE MILSAP—No Gettin' Over Me (RCA)
SMITH/SWEET—~Everlasting Love (Columbia)

WABC—New York (S. Jones—MD)

% GARY U.S. BONDS—This Little Girl 5

% STARS ON 45-Medley 2

* MANHATTAN TRANSFER—Boy From New
York City 14

+ REQ SPEEDWAGON—Take It On The Run 12

* AR SUPPLY—The One That You Love 18

oo STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—33

o KENNY ROGERS—| Don't Need You—26

® SHEENA EASTON—Modern Girl

WXLO-New York (). Knapp—PD)

%% ONEWAY~Push 22-15

& EVELYN KING-('m In Love D-24

* QUINCY JONES—Razzmatazz 26-22

+ GAP BAND-Yearning For Your Love 24-20
oo LEE RITENOUR-Is It You

e CAMEO—Freaky Dancing

" o STACY LATTISAW—Love On A Two Way

Street—25

o RANDY VANWARMER- Suzi

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—X

© COMMODORES—Lady—X

o STRIKERS—Body Music

® SHALAMAR-This Is For The Lover In You

® GROVER WASHINGTON JR.-Winelight—X

® QUINCY JONES—Betcha Wouldn't—X

® SCANDLE-|Won't Do It—X

® VINZE—Funky Bebop—X

® TEENA MARIE-Square Biz—X

o ESTHER WILLIAMS—I'Il Be—X

WBLI—Long Island (B. Terry—MD)

*% AR SUPPLY—The One That You Love 127
% DARYL HALL/JOHN OATES—You Make My
Dreams 16-10

* RICK SPRINGFIELD-Jessie's Girl 24-17

* MARTY BALIN—Hearts 28-18

* KIM CARNES—Bette Davis Eyes 1-1

oo CARPENTERS—Touch Me When We're
Dancing

oo STANLEY CLARKE/GEORGE DUKE—Sweet
Baby

® JIM PHNTOGLO-Fool In Love With You—30

® MOODY BLUES—Gemini Dream—26

© PURE PRAIRIE LEAGUE-Still Right Here In

My Heart—X

© POINTER SISTERS—Slow Hand—X

© JUICE NEWTON—Queen Of Hearts—X

® KOOL & THE GANG—Jones Vs Jones

WTRY -Schenectady (B. Cahill—MD)

* % MARTY BALIN—Hearts 24-17

% AR SUPPLY~The One That You Love 13-5

* MOODY BLUES—Gemini Dream 25-19

* MANHATTAN TRANSFER—Boy From New
York City 26-22

* JOEY SCARBURY—Theme From Greatest
American Hero 16-11

oo CARPENTERS—Touch Me When We're

Dancing

®e PHIL COLLINS—In The Air Tonight—N

® REO SPEEDWAGON-Don't Let Him Go—28

© JUICE NEWTON-Queen Of Hearts—30

o STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—29

® ALAN PARSONS PROJECT—Time

WBEN-FM—Buffalo (R. Christian—MD)

% KENNY ROGERS—| Don't Need You 30-9

% MARTY BALIN-Hearts 10-3

* THE GREG KIHN BAND—The Breakup Song
32-15

* REOQ SPEEDWAGON—Take It On The Run 29-
17

* JOE WALSH—-A Life Of lllusion 33-19

oe 38 SPECIAL—Fantasy Girl—34

oe RICK JAMES—Give It To Me Baby—27

® TUBES—~Don't Want To Wait Anymore—40

® BLACKFOOT—Fly Away—39

WKBW—Buffalo (). Summers—MD)

*% JUICE NEWTON—Queen Of Hearts 17-11
% MOODY BLUES—Gemini Dream 19-10
+ ROBBIE DUPREE—Brooklyn Girls 28-23

(Continued on page 22)
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‘ Produced by Bruce Botnick for Bruce Botnick Productions, Inc. Management Direction: Don Law Company, Inc.

THE JOE PERRY
PROJECT TOUR:
7/8

SAGINAW, MI
7/10-11

DETROIT, MI

712

LANSING, MI

7/16

HOLMDEL, NJ

7/18
WILKES-BARRE, PA
7/21

COLUMBIA, MD
7/22
SPRINGFIELD, MA
7/25

CAPE COD, MA
7/28

SARATOGA, NY

“Columbia" is a trademark of CBS Inc. © 1981 CBS Inc.
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® Continued from page 20

% JIM STEINMAN—Rock'n'roll Dreams Come
Through 23-19

oo OAK RIDGE BOYS—Elvira

oo RED SPEEDWAGON-Don't Let Him Go

© CARPENTERS-Touch Me When We're
Dancing

® PHIL COLLINS—In The Arr Tonight—-D-21

® POINTER SISTERS—Slow Hand-24

WBBF-Rochester (D. Mason-MD)
No List
!W—Syracuse (B.litchell—llb)
No List

WFLY-Albany (Buzz—MD)

* & GARY U.S. BONDS—This Little Girl 5-3
& DARYL HALL/JOHN OATES~You Make My
Dreams 12-7

* GEORGE HARRISON—A!! Those Years Ago 3-
1

* JIM STEINMAN—Rock'n'rol! Dreams Come
Through 16-14

oo SHEENA EASTON—Modern Girt—29

oe POINTER SISTERS—Slow Hand—28

® 38 SPECIAL—Fantasy Girl-X

© RANDY VANWARMER—-Suzi—30

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—27

® GREG KIHN BAND—The Breakup Song—X

o LOVERBOY—The Kid Is Hot Tonight—X

® RUSH-Tom Sawyer—X

® SQUEEZE-Tempted

WVBF(F105)—Framingham (D. Shafer—MD)

%% GEORGE HARRISON—AIl Those Years Ago
9.5

*% AIR SUPPLY—The One That You Love 11-8

* NEIL DIAMOND—America 6-3

* JiM PHOTOGLO-Fool In Love With You 17
12

 LEE RITENOUR—Is It You 12-9

oo COMMODORES—Lady

®e RONNIE MILSAP—No Gettin' Over Me—30

® BROTHERS JOHNSON—The Real Thing

® MARTY BALIN-Hearts—28

WHYN—Springfield (A. Carey—MD)

No List
WFTQ(14Q)—Worcester (G. Nolan—MD)
4 AR SUPPLY—The One That You Love 19-
1
A& DARYL HALL/JOHN OATES—You Make My
Dreams 10-4
* MARTY BALIN—Hearts 18-13
* KENNY ROGERS—1 Don't Need You 24-20
# PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 17-14
®¢ X00L & THE GANG—Jones Vs Jones—28
ee POINTER SISTERS—Siow Hand—29
® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby-27
® CARPENTERS—Touch Me When We're
Dancing-30

WPRO-AM —Providence (G. Berkowitz—MD)

w & MARTY BALIN—Hearts 19-16

w4 STARS ON 45—Medley 11-8

* GEORGE HARRISON—AIl Those Years Ago
16-11

* MANHATTAN TRANSFER—Boy From New
York City 13-10

# T.G. SHEPPARD - Loved 'Em Every One 9-6

oo LEE RITENOUR-Is It You

oo CARPENTERS—Touch Me When We're
Dancing

® OAK RIDGE BOYS—Elvira

WPRO-FM(PRO-FM)—Providence (G.

Berkowitz—MD)

# & MANHATTAN TRANSFER—Boy From New

York City 14-9

w MARTY BALIN-Hearts 17-12

* KENNY ROGERS—! Don't Need You 25-16

# MOODY BLUES—Gemini Dream 22-18

* SANTAN-Winning 23-15

oo LEE RITENOUR—Is It You

oe OAK RIDGE BOYS—Elvira

® REO SPEEDWAGON—Don't Let Him Go~24

® DIONNE WARWICK—Some Changes Are For
Good—B-22

© CAROLE BAYER SAGER—Stronger Than
Before—X

© BROTHERS JOHNSON—The Real Thing—B-
25

WPJB(JB105)—Providence (M. Waite—MD)
# % MANHATTAN TRANSFER—Boy From New
York City 20-13

% KENNY ROGERS—| Don't Need You 31-19

* MOODY BLUES—Gemini Dream 23-16

# KOOL & THE GANG—Jones Vs Jones 25-17

# AIR SUPPLY—The One That You Love 15-10

oo POINTER SISTERS—Slow Hand—31

® CAROLE BAYER SAGER—Stronger Than
Before—X

© GREG XKIHN BAND—The Breakup Song—35

e LOVERBOY—The Kid Is Hot Tonight—X

® RUSH—Tom Sawyer

e TUBES—Don't Want To Wait Any More—X

o COMMODORES—Lady—32

© RONNIE MILSAP—No Gettin' Over Me—34

WICC—Bridgeport (B. Mitchell—- MD)
%% GEORGE HARRISON—All Those Years Ago
42

* % AR SUPPLY-The One That You Love 8-4

% JOEY SCARBURY—Theme From Greatest
American Hero 19:15

% MOODY BLUES—Gemini Dream 16-13

% DARYL HALL/JOHN OATES-You Make My
Dreams 11-7

oo THE ALAN PARSONS PROJECT~Time

® JOE WALSH-A Life Of Illusion—28

® THE WHO-Don't Let Go The Coat—-X

o LEE RITENOUR~Is It You-30

® SPIDER-It Didn't Take Long—X

® KOOL & THE GANG-Jones Vs Jones—X

® TUBES—Don't Want To Wait Anymore—X

o COMMODORES—Lady—X

o CARPENTERS—Touch Me When We're
Dancing—x

WKCI(KC101)—New Haven (D. Lyons—MD)

No List
WTIC-FM—Hartford (R. Domﬁe—_M_D_)

No List

WFEA(BFUL—Mychester (K. Lemire—MD)

* % GEORGE HARRISON—AIl Those Years Ago
9.4
% ALAN PARSONS PROJECT—Time 29-22
* NEIL DIAMOND—America 7-2
* OAK RIDGE BOYS—Elvira 27-18
* JOEY SCARBURY—Theme From Greatest
American Hero 25-16
oo RONNIE MILSAP—No Gettin' Over Me
oo CARPENTERS-Touch Me When We're
Dancing
SMOKEY ROBINSON—You Are Forever—X
MOODY BLUES—Gemini Dream—30
KENNY ROGERS—| Don't Need You—26
PHIL COLLINS—In The Air Tonight
SPIDER-It Didn't Take Long
RICK SPRINGFIELD—Jessie's Girl—X
KOOL & THE GANG—Jones Vs Jones—X
POINTER SISTERS—Slow Hand—25
STANLEY CLARKE/GEORGE DUKE—Sweet
Baby-27

WTSN~Dover (J. Sebastian—~MD)

No List
WGUY~Bangor (J. Randali-MD)

% AR SUPPLY—The One That You Love 8

# GEORGE HARRISON—AIl Those Years Ago |

 LEE RITENOUR—Is It You 16

 JIM STEINMAN—Rock'n'rol} Dreams Come

Through 19

ee TUBES—Don't Want To Wait Any More

oo REX SMITH/RACHEL SWEET—Everlasting
Love

BLACKFOOT—Fly Away—X

THE PRODUCERS~What She Does To Me

ALAN PARSONS PROJECT—Time—-25

REO SPEEDWAGON—Don't Let Him Go—35

OAX RIDGE BOYS—Elvira—X

KOOL & THE GANG —Jones Vs Jones

APRIL WINE-Sign Of The Gypsy Queen—X

POINTER SISTERS—Slow Hand-33

ROBIN LANE & THE CHARTBUSTERS—Solid

Rock

© NEWENGLAND-D.D.T.

WIGY—Bath (W. Mitchell-MD)

w4 JUICE NEWTON—Queen Of Hearts 23-13

w % JOEY SCARBURY—Theme From Greatest

American Hero 199

 KIM CARNES—Bette Davis Eyes 1-1

# GEORGE HARRISON—All Those Years Ago 9-
2

 AIR SUPPLY—The One That You Love 16-7

®e RUSH-Tom Sawyer

®e JIM STEINMAN—Rock'n'rolt Dreams Come

Through

JOE WALSH—A Life Of lltusion—29

MANHATTAN TRANSFER—Boy From New

York City—X

REO SPEEDWAGON—Don't Let Him Go—X

OAK RIDGE BOYS—Elvira—X

.38 SPECIAL—Fantasy Girl-X

PHIL COLLINS—In The Air Tonight—X

SPIDER~It Didn't Take Long—X

© DAN HARTMAN~It Hurts To Be In Love—X

© ROSANNE CASH—Seven Year Ache—27

® APRIL WINE—Sign Of The Gypsy Queen—X

® THE GREG KIHN BAND—The Breakup Song—
X

® GARY U.S. BONDS—This Little Girl-X

© SMOKEY ROBINSON—You Are Forever

® TUBES—Don't Want To Wait Anymore—X

® BLACKFOOT—Fly Away

® ROBIN LANE & THE CHARTBUSTERS—Solid
Rock

WACZ—Bangor (M. 0'Hara—MD)

# % OAK RIDGE BOYS—Elvira 6

# % JOEY SCARBURY—Theme From Greatest

American Hero 10

 NEIL DIAMOND—America 9

# GARY U.S. BONDS—This Little Girl 5

AR SUPPLY—The One That You Love 8

oo SPLIT ENZ—One Step Ahead

oo COMMODORES—Lady

® CARPENTERS—Touch Me When We're
Dancing

© MARTY BALIN—Hearts

® ALAN PARSONS PROJECT—Time—31

® RUSH-Tom Sawyer—33

® BLACKFOOT—Fly Away

® ROBERT GORDON—Some Day, Some Way

o BROTHERS JOHNSON—The Real Thing

® NEW ENGLAND-D.D.T.

® REX SMITH/RACHEL SWEET —Everlasting
Love—32

Mid-Atlantic Region

mmmm¥% PRIME MOVERS mesm

MAHNATTAM TRANSFER—Boy From New York City
(Attantic)

RICK SPRINGFIELD ~Jessie's Girl (RCA)

JOEY SCARBURY —Theme From The “Greatest American
Here" (Elektra)

memm® TOP ADD ONS mmmmm

CARPENTERS—-Touch Me When We're Dancing (A&M)
DAK RIDGE BOYS— Elvira (MCA)
KENNY ROGERS - | Don't Need You (Liberty)

s BREAK OUTS ruswes

RONNIE MILSAP— No Gettin' Over Me (RCA)
LARRY GRAHAM - Just Be My Lady (WB)
STACY LATTISAW— Love On A Two Way Street (Atlantic)

WXKX(96KX)—Pittsburgh (C. Ingram—MD)

%% PHIL COLLINS—In The Air Tonight 16

%% PURE PRAIRIE LEAGUE-Still Right Here

In My Heart 2

* JOE WALSH-A Life Of lllusion 6

* GEORGE HARRISON—AIl Those Years Ago 4

* MOODY BLUES—Gemini Dream 10

® DAN HARTMAN=-It Hurts To Be In Love—X

® RICK SPRINGFIELO-Jessie’s Girl-X

® FRANKE & THE KNOCKOUTS—Sweetheart-
29

® TOM PETTY & THE HEARTBREAKERS —The
Waiting—X

® GARY 1.S. BONOS—This Little Girl—X
SMOKEY ROBINSON-—You Are Forever—X

® STYX-She Cares

WFIL—Phiiadelphia (D. Fennessey—MD)

%% MANHATTAN TRANSFER—Boy From New
York City 22-16

* % RICK SPRINGFIELD-Jessie's Girl 26-17

« OAK RIDGE BOYS—Elvira 17-14

# GARY U.S. BONDS—This Little Girl 12-7

# KENNY ROGERS—I Don't Need You 24-20

®e CARPENTERS—Touch Me WhenWe're

Dancing

oo RONNIE MILSAP—No Gettin' Over Me

® SMOKEY ROBINSON—You Are Forever—X

® STEPHANIE MILLS—Two Hearts

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—X

© DIONNE WARWICK —Some Changes Are For
Good-X

® JIM STEINMAN—Rock'n'roll Dreams Come

Through—X

BARBRA STREISAND —Promises—X

JOHN SCHNEIDER—It's Now Or Never—X

MOODY BLUES—Gemini Dream—X

SHEENA EASTON—For Your Eyes Only

WCCK(K104)—Erie (B. Shannon—MD)

% MOODY BLUES—Gemini Dream 32-23

% REOQ SPEEDWAGON—Don't Let Him Go

21-1

* .38 SPECIAL—Fantasy Girl 39-20

* MARTY BALIN—Hearts 27-22

# KENNY ROGERS—|Don't Need You 28-19

oo STEVE WINWOOD—Arc Of A Diver—36

® STACY LATTISAW—Love On A Two Way
Street—X

© RANDY VANWARMER—Suzi

® BLACKFOOT—Fly Away—40

© POINT BLANK—Nicole—39

© CARPENTERS—Touch Me When We're
Dancing—X

® THE JACKSONS—Walk Right Now—33

WFBG—Altoona (T. Booth—MD)

% MOODY BLUES—Gemini Dream 7

& AR SUPPLY—The One That You Love 1

# RICK SPRINGFIELD- Jessie’s Girl 5

# DARYL HALL/JOHN OATES—You Make My
Dreams 4

 JOEY SCARBURY—Theme From Greatest
American Hero 17

®® RONNIE MILSAP—No Gettin' Over Me

oo CARPENTERS—Touch Me When We're

Dancing—35

® RUSH-Tom Sawyer—X

© SMOKEY ROBINSON—You Are Forever—X

o TUBES—Don't Want To Wait Any More—X

® COMMODORES—Lady

® ERIC CLAPTON—Another Ticket—X

o OAK RIDGE BOYS—Elvira—34

ALABAMA—Feels So Right—X

JIM PHOTOGLO—Fool In Love With You—19

PHIL COLLINS—In The Air Tonight—33

SPIDER~1t Didn't Take Long—X

DAN HARTMAN—It Hurts To Be In Love—X

JUICE NEWTON—Queen Of Hearts—X

APRIL WINE—Sign Of The Gypsy Queen—X

DIONNE WARWICK—Some Changes Are For

Good—X

RANDY VANWARMER—Suzi

BALANCE—Breaking Away

ROBERT GORDON—Some Day, Some Way—X

WKBO—Harrisburg (B. Carson—MD)

% PURE PRAIRIE LEAGUE-Still Right Here
in My Heart 9-5
% KENNYROGERS—IDon't Need You 19:15

es Radio Action.

Based on station playlists through Tuesday (6/16/81)

% MARTY BALIN-Hearts 10-7

# DARYL HALL/JOHN OATES-You Make My
Dreams 8-4

% JOEY SCARBURY-Theme From Greatest
American Hero 16-13

oo OAK RIDGE BOYS—Elvira

oe STANLEY CLARKE/GEORGE DUKE—Sweet

Baby

© MANHATTAN TRANSFER—Boy From New
York City—18

© BARBRA STREISAND—Promises—X

® POINTER SISTERS—Slow Hand—19

® CAROLE BAYER SAGER—Stronger Than
Before—17

© CARPENTERS—Touch Me When We're
Dancing

WQXA(Q-106)~York (S. Gallagher—MD)
% MARTY BALIN—Hearts 22-14

*% LEE RITENOUR-Is it You 17-11

* JOE WALSH-A Life Of lllusion 29-19

* SANTANA—Winning 20-16

* AR SUPPLY-The One That You Love 9-4
oo REO SPEEDWAGON—Don't Let Him Go—29
oo JUICE NEWTON—Queen Of Hearts—28
® 38 SPECIAL—Fantasy Girl

® PHIL COLLINS—In The Air Tonight

® BILLY SQUIER—The Stroke

o COMMOOORES—Lady

WRQX—Washington (F. Holler—MD)

No List
Vﬁc—mshin!ton Q. gliott—MD)

No List

WCAO—Baltimore (S. Richards—MD)

*% LEERITENOUR-Is It You 7
* % JOEY SCARBURY—Theme From Greatest
American Hero 13

* AIR SUPPLY—The One That You Love |

 CAROLE BAYER SAGER—-Stronger Than
Before 23

* MARTY BALIN—Hearts 19

oo STACY LATTISAW—Love On A Two Way
Street—29

oo LARRY GRAHAM-Just Be My Lady—27

o SQUEEZE-Tempted—30

© RONNIE MILSAP—No Getting Over Me

® CARPENTERS-Touch Me When We're
Dancing

® TUBES~Don't Want To Wait Anymore

WFBR—Baltimore (A. Szulinski—MD)

# % MANHATTAN TRANSFER—Boy From New
York City 18-13
#% JOEY SCARBURY~Theme From Greatest
American Hero 17-8
* GEORGE HARRISON-AIl Those Years Ago 7-
4
 JIM PHOTOGLO-Fool in Love With You 20-
17
# MARTY BALIN—Hearts 27.23
oo KENNY ROGERS—| Don't Need You
® CARPENTERS—Touch Me When We're
Dancing—X
© SAVOY BROWN—Lay Back In The Arms Of
Someone—X
® LARRY GRAHAM—Just Be My Lady—X
WYRE—Annapotis (). Diamond—MD)_
# GEORGE HARRISON—All Those Years Ago 5
1
* RICK SPRINGFIELD—Jessie's Gii\ 5-5
# AR SUPPLY—The One That You Love 9-6
* GARY U.S. BONDS—This Little Girl 4-2
# DARYL HALL/JOHN OATES—You Make My
Dreams 7-3
.38 SPECIAL—F antasy Girl-X
RICK JAMES—Give It To Me Baby—X
KENNY ROGERS—| Don't Need You—29
PHIL COLLINS—In The Air Tonight
KOOL & THE GANG—Jones Vs Jones—X
STACY LATTISAW—Love On A Two Way Street
® )|M STEINMAN—Rock'n'roll Dreams Come
Through
® POINTER SISTERS—Slow Hand—-25
® CARPENTERS—Touch Me When We're
Dancing
® JOEY SCARBURY—Theme From Greatest
American Hero—26
WGH—Hampton (B. Canada—MD)
* & JIM PHOTOGLO—Fool In Love With You
115
# % AR SUPPLY—The One That You Love 4-3
* KENNY ROGERS—| Don't Need You 20-12
 JOEY SCARBURY~—Theme From Greatest
American Hero 239
®e ALABAMA-—Feels So Right
oo RONNIE MILSAP—No Gettin' Over Me
© ANNE MURRAY—We Don't Have To Hold
Out—X
© SMOKEY ROBINSON—You Are Forever—X
o TUBES—Don't Want To Wait Any More
® COMMODORES—Lady--X
® POINT BLANK—Nicole
® ERIC CLAPTON—Another Ticket
® OAX RIDGE BOYS—Elvira—16
e MOODY BLUES—Gemini Dream—X
® SPIDER-It Didn't Take Long—X
® KOOL & THE GANG~Jones Vs Jones—X
o TERR! GIBBS—Rich Man—X
® JIM STEINMAN—Rock'n'roll Dreams Come
Through—21
© MICHAEL DAMIAN—She Did It
® CAROLE BAYER SAGER—Stronger Than
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Before—20
® RANDY YAN WARMER—Suzi—X
® JOHN DENVER-Some Days Are Diamonds
® BILLY WRAY—Nothing's Gonna Change

WQRK(Q-FM)—~Norfolk (R. Bates—MD)

%% KENNY ROGERS—IDon't Need You 26-17

*% SANTANA-Winning 2-15

% MOODY BLUES—Gemini Dream 27-22

% REO SPEEDWAGON—Don't Let Him Go 24-
19

oo CARPENTERS—Touch Me When We're

Dancing

oo PHIL COLLINS—In The Air Tonight

® 38 SPECIAL—Fantasy Girl—30

® STACY LATTISAW—Love On A Two Way Street

® JIM STEINMAN-Rock'n’rol! Dreams Come
Through—31

® THE ALAN PARSONS PROJECT—-Time—29

WRVQ(Q-94)—~Richmond (B. Thomas—MD)

* % KENNY ROGERS—I| Don't Need You 17

* % AIR SUPPLY—The One That You Love 5

# BILLY SQUIER—The Stroke 13

& MARTY BALIN—Herts 12

* GEORGE HARRISON—All Those Years Ago 10

®e JIM PHOTOGLO-Fool In Love With You

oo POINT BLANK-Nicole

® SPLIT ENZ-0ne Step Ahead—X

® RUSH—Tom Sawyer—X

© THE ALAN PARSONS PROJECT-Time—27

o THE GREG KIHN BAND—The Breakup Song—
22

® RANDY VANWARMER—Suzi

® SHEENA EASTON—Modern Girl-21

® SPIDER—It Didn't Take Long—X

o THE WHO—Don't Let Go The Coat—X

WAEB—Allentown (). Ward—MD)

* & GARY U.S. BONDS—This Littie Girl 13-7

* % SHEENA EASTON—Modern Girl 10-3

* GEORGE HARRISON—AIl Those Years Ago 6-
2

* MARTY BALIN—Hearts 19-16

* DARYL HALL/JOHN OATES—You Make My
Dreams 18-13

® JOE WALSH-A Life Of lllusion—X

® QUINCY JONES—Ai No Corrida—X

© THEWHO—Don't Let Go The Coat—D-26

® REO SPEEDWAGON—Don't Let Him Go—X

© FRANKIE SMITH~Double Dutch Bus—X

o KENNY ROGERS—| Don't Need You—D-27

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—X

® GREG KIHN BAND—The Breakup Song—X

® SMOKEY ROBINSON—You Are Forever—X

WIFI-FM—Bata Cynwyd (L Kilroy—MD)

% OAK RIDGE BOYS—Elvira 21-15

# % THE ALAN PARSONS PROJECT-Time 28-

22

# AIR SUPPLY—The One That You Love 11-6

* JiM PHOTOGLO-Fool In Love With You 17
12

* MANHATTAN TRANSFER—Boy From New
York City 29-24

® ROBBIE DUPREE—Brooklyn Girls—D-29

o .38 SPECIAL—Fantasy Girl—X

e MOODY BLUES—Gemini Dream—D-30

® MARTY BALIN—Hearts—X

® KENNY ROGERS—| Don't Need You—D-28

o SPIDER—It Didn't Take Long—X

® JUICE NEWTON—Queen Of Hearts—X

o TERRI GIBBS—Rich Man

® JiM STEINMAN—Rock'n'roll Dreams Come
Through—X

® MICHAEL DAMIAN—She Did It—X

® APRIL WINE—Sign Of The Gypsy Queen—X

® POINTER SISTERS—Slow Hand

® RANDY VANWARMER-Suzi

© THE GREG KIHN BAND—The Breakup Song—
X

® JANIS IAN=Under The Covers

® BILLY SQUIER—The Stroke—X

© STEPHANIE MILLS—Two Hearts

© SMOKEY ROBINSON—You Are Forever—X

WWSW(3WS-FM)—Pittsburgh (H. Crowe—MD)

e OAK RIDGE BOYS—Elvira
@ SHEENA EASTON—Modern Girl
® KENNY ROGERS—! Don't Need You

Southeast Region

mmem % PRIME MOVERS s

AR SUPPLY— The One That You Love (Arista)
MARTY BALIN - Hearts (EM]}
GARY U.S. BONDS- This Little Girl (EM{}

msmm® TOP ADD ONS s

CLARKE & DUKE~ Sweet Baby (Epic)
OAK RIDGE BOYS~ Elvira (MCA)
REO SPEEDWAGON- Don't Let Him Go (Epic)

mmmeswn BREAKOUTS ses——

POINTER SISTERS— Siow Hand (Planet}
LEE RITENOUR- Is It You (Elektra)
CARPENTERS— Touch Me When We're Dancing (A&M)

WQXI-AM—Atlanta (). McCartney—MD)

# % GEORGE HARRISON—All Those Years Ago
7-5

w4 JOHN SCHNEIDER—It's Now Or Never 17-
13

 POINTER SISTERS—Slow Hand 22-16

% ALAN PARSONS PROJECT—Time 11-6

 JOEY SCARBURY—Theme From Greatest

Playlist Prime Movers
Playlist Top AddOns @

American Hero 18-11

®e REX SMITH/RACHEL SWEET~Everlasting
Love

oo RONNIE MILSAP—No Gettin' Over Me

V{QXI{M _(g-Q)-AtIantz Q. Vﬂiccirtney—ﬂp)_
%% MOODY BLUES—Gemini Dream 24-18
%% JOEY SCARBURY—Theme From Greatest
American Hero 38-22
% SANTANA-Winning 15-10
% KENNY ROGERS—i Don't Need You 30-25
% POINTER SISTERS—Slow Hand 20-14
@@ PHIL COLLINS—In The Air Tonight—27
oo REX SMITH/RACHEL SWEET—Everlasting
Love—28
® STEPHANIE MILLS—Two Hearts—X
© THE GREG KiHN BAND~The Breakup Song—
29
® JUICE NEWTON-Queen Of Hearts—30
® SPIDER—It Didn't Take Long—X
® 38 SPECIAL—Fantasy Girl-X
® OAK RIDGE BOYS—Elvira—X

WBBQ-—Augusta (B. Stevens—MD)

*% KENNY ROGERS—| Don't Need You 26-14

*% AR SUPPLY—The One That You Love 8-3

* JOEY SCARBURY—Theme From Greatest
American Hero 24-13

 THE ALAN PARSONS PROJECT-Time 13-8

* PHIL COLLINS—In The Air Tonight 28-23

oo CARPENTERS—Touch Me When We're

Dancing

®e RONNIE MILSAP—No Gettin' Over Me

o COMMODORES—Lady

® BLACKFOOT—Fly Away—X

® REX SMITH/RACHEL SWEET—Everlasting

Love

TUBES-Don't Want To Wait Anymore

THE PRODUCERS —What She Does To Me—X

BILLY SQUIER—The Stroke—X

THE GREG KIHN BAND —The Breakup Song

RANDY VANWARMER—Suzi— X

CAROLE BAYER SAGER—Stronger Than

Before—28

o DIONNE WARWICK—Some Changes Are For
Good—X

® ROSANNE CASH-Seven Year Ache—X

JIM STEINMAN—Rock'n'roll Dreams Come

Through—30

JUICE NEWTON—Queen Of Hearts—X

.38 SPECIAL—Fantasy Girl—X

OAX RIDGE BOYS—Elvira—27

FRANKIE SMITH~ Double Dutch Bus—26

JOE WALSH-A Life Of lllusion--29

GINO VANELLI~Night Walker

WSGA—Savannah (). Lewis—MD)

# & AIR SUPPLY—The One That You Love 11-7

% POINTER SISTERS—Slow Hand 21-16

* OAK RIDGE BOYS—Elvira 5-3

 JOEY SCARBURY—Theme From Greatest
American Hero 17-10

# JOE DOLCE-Shaddap You Face 7-4

oo REO SPEEDWAGON—Don't Let Him Go—28

e CARPENTERS—Touch Me When We're
Dancing—29

o COMMODORES—Lady—30

WSGF(35SGF)—Savannah (D. Carlisie—MD)

No List

WAYS—Charlotte (L Simon—MD)

# % ROSANNE CASH—7 Year Ache 24-14

w % RILK SPRINGFIELD—Jessie's Girl 18-11

# ALABAMA—Feels So Right 30-24

« JOEY SCARBURY—Theme From Greatest
American Hero 7-3

 THE ALAN PARSONS PROJECT—Time 12-8

oo REX SMITH/RACHEL SWEET—Everlasting

Love—28

e RONNIE MILSAP—No Gettin' Over Me—27

® CARPENTERS—Touch Me When We're
Dancing-X

® SHEENA EASTON—Modern Girl-X

© MARTY BALIN—Hearts—X

WFLB—Fayetteville (L Cannon—MD)
i DARYL HALL/JOHN OATES—You Make My
Dreams 9-2
% JOEY SCARBURY—Theme From Greatest
American Hero 12-8
* SMOXEY ROBINSON—You Are Forever 22-18
# GEORGE HARRISON—AIl Those Years Ago
19-13
 POINTER SISTERS—Siow Hand 26-19
oe REX SMITH/RACHEL SWEET—Everlasting
Love
oo COMMODORES—Lady
® TUBES—Don't Want To Wait Anymore
® RONNIE MILSAP—No Gettin' Qver Me—33
® BROTHERS JOHNSON—The Real Thing
® CARPENTERS—Touch Me When We're
Dancing—34
© DAN HARTMAN—It Hurts To Be In Love—35
® STACY LATTISAW—Love On A Two Way Street

(Continued on page 24)

© Copyright 1981, Billboard Publi-
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in a retrieval system, or trans-
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means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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TOM PETTY AND
THE HEARTBREAKERS HARD PROMISES

WHERE YOUR LISTENERS TALK DIRECTLY
TO TODAYS TOP RECORDING ARTISTS
ON OUR TOLL-FREE ROCKLINE.

Featuring: THE WAITING, LETTING YOU GO & WOMAN IN LOVE

TOMP

JUNE 22
8:30 PDT

SPECIAL LIVE REPORT
FROM OUR LONDON CORRESPONDENT

ALAN FREEMAN

HOSTED BY

AVAILABLE ON BACKSTREET RECORDS AND TAPES B. MITCHEL REED

c o M I N G A T T R A C T I O N s
BLUE OYSTER CULT - JOURNEY - GREG ALLMAN - MOODY BLUES - RUSH - AND MORE

Rockline is a presentation of Global Satellite Netwark
For information regarding availability in your market call Cindy Tollin or Eddie Kritzer (213 ) 344-5651

PRODUCED BY :EDDIE KRITZER ASSOCIATE PRODUCER: CINDY TOLLIN-GLOBAL SATELLITE NETWORK: 19456 VENTURA BLVD. TARZANA CALIF. 91356

wwwW americanradiohistorv com
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‘BUILD IDENTITY, IMAGE & CUME’

Radio Programming

Experts Share Rating Secrets
At Promotion Assn. Conference

® Continued from page 4

“Your second job is to be the staff
psychologist at the radio station and
understand your p.d. He is your
marketing manager and he is emo-
tional about his product. If you want
to motivate him, you have to under-
stand him.”

Law pointed out that to deal with
the general manager, “you must un-
derstand that your ideas must be
presented to him as either saving the
station money or making the station
money. Your ads and promotions
must motivate the public to sample
your station.”

Bob Cambridge, director of mar-
keting for ABC Radio, sharing the
same session with Law, advised that
stations must fight for “a share of the
listener’s mind and a share of listen-
ing time. You must be aware of the
need to convince listener’s that the
product—the station—will fulfill the
listener’s need,” he advised. Law
added that the average person can
recall only four call letters. “I want
mine to be one of them,” he added.

Cambridge stressed the need for
research, but warned that focus
groups cannot fill all research needs.
“They’re great for measuring the ef-
fectiveness of ad copy or convincing
a jock that he’s doing something
wrong.” :

Discussing placement of tv ads for
radio stations, he asked “Are you
buying to your target audience?
Thirty-five percent of a tv audience
walks out when the commercial
comes on. Only 40% recall most
commercials. These things raise the
cost of the viewers you are reach-
ing,” he advised.

BONNEVILLE
TO ‘SHIP’ VIA
SATELLITE

TENAFLY, N.J. — Bonneville
Broadcast Consultants, a leading
syndicator of beautiful music, has
signed a joint venture with Satellite
Music Network to switch from dis-
tributing music on mailed reels of
tape to satellite.

Marlin Taylor, president of the
Bonneville unit, said the new
method of distribution would permit
Bonneville to “broaden its library
and add fresher selections to the mu-
sic.” Conceivably the syndicator
could react quickly to Billboard
chart information in building its
beautiful music covers from the Hot
100 chart.

Bonneville will set up operations
in a studio in Chicago in August,
when the service will debut. This
same facility will be used by Satellite
Music Network, which will begin
distribution of an adult contempo-
rary and country formats at the same
time (Billboard, April 11, 1981).

These three music service formats
will all be piggybacked on the video
signal of WGN-TV Chicago, which
is distributed by United Video to
cable systems. United is part of a
joint venture which created Sat-
ellite Music Network, along
with WCCO-AM-FM-TV Min-
neapolis, Burkharf/Abrams/Mi-
chaels/Douglas & Assoc. and John
Tyler of Dallas.

Bonneville is the first established
syndicator to move from tape distri-
bution to satellite.

Nancy Carpenter, promotion di-
rector of WSYR-AM-FM Syracuse,
N.Y., advised that on-air promo-
tions must not offend listeners who
do not participate.

At another session, Erica Farber,
director of promotional selling at
McGavren-Guild and former gen-
eral manager of WXLO-FM New
York, warned that “contests are not
the number one reason listeners tune
in your station. We're in the enter-
tainment business not the contest
business.”

Erica Farber: Stressing entertain-
ment, not contests.

WCOZ's Jane Norris: Convincing
Boston it needs rock'n'roll.

Farber added that many listeners
“have no attention span. They are in
a hurry. Two out of 10 may partici-
patein a contest.” Lynn Adams, pro-
motion director of KHOW-AM-FM
Denver, advised “it’s better to give a
number of small prizes and tie in
with one large prize.” She reasoned
that just one large prize discourages
listeners who think they have little
chance of winning.

Linda Waldman, promotion di-
rector of WLS-AM-FM . Chicago,
which recently gave away a house,
told of her stations’ success with a
plastic card promotion. Designed
much like a credit card, listeners can
use the card to obtain discounts at
participating advertisers. The card
was promoted on air and with news-
paper coupons and 1.5 million have
been distributed.

Waldman noted the card provides
“great call letter impressions. Every
time a listener takes it out, there are
your call letters.”

Robin Henkin, promotion direc-
tor of WYSP-FM Philadelphia, told
of working with record labels on a
contest, which sent two listeners to
England to tea with Roger Daltrey
of the Who and Chris Squire of Yes.

Winners had to answer trivia ques-
tions about these bands, and in or-
der to do so had to listen for at least
20 hours to the AOR station.

Marty Greenberg, president of
ABC owned FM stations and mod-
erator of the session at which Wald-
man spoke, called WLS, which he
once managed, “the last of the great
AM rock’n’roll stations.” He called
the move to simulcast some dayparts
with the FM sister station and to give
the FM the same call letters “an in-
teresting experiment.” WLS-AM-
FM are owned by ABC.

Law also advised promotion di-
rectors that “the only stations that
work (get ratings) are those that are
consistent.”

During another session, Jane Nor-
ris, promotion director WCOZ-FM
Boston, gave a nine-minute audio
visual presentation set to rock music
on the scenes of Boston, her station
and its concert van with the message
“How the city needs rock 'n’ roll.”
Norris said the station had the goal
to be number one and achieved that
goal with the coordination of pro-
gramming, sales and promotion.

Jodi Goalstone, vice president of
New York public relations firm of
Kanan, Corbin, Schupak & Aro-
now, took advantage of the session
she moderated to conduct an on-the-
spot promotion with the audience
attending. Using Blue Sky recording
artist Dan Hartman and WKTU-
FM DJ Jim Harlan as judges she
awarded several Polaroid cameras in
a miniature version of the national
“Have a Coke and a Smile” promo-
tion.

During Goalstone’s” session,
KRLY-FM Houston program direc-
tor Michael Jones spoke and said the
key to all promotions is “ratings and
revenues.” Discussing working with
charities, Jones said, “It’s nice to
help Jerry’s kids, but the important
thingis to improve the station’s busi-
ness.”

Jones told how he tried unsuc-
cessfully to attach a KRLY bumper
sticker to the space shuttle and how
he was successful in tying a giant
yellow ribbon to the Superdome in
New Orleans to welcome the hos-
tages back from Iran.

At a session on research, Kathy
Seipp, director of marketing services
for CBS Radio, advised to “look at a
minimum of three rating surveys” to
determine if a station is doing well or
not. She also advised to promote to
Arbitron diary keepers by keeping
track of geographical areas where
diary keeping is concentrated.

Rip Ridgeway, vice president of
radio sales development for Arbi-
tron, advised that stations can in-
crease time spent listening with pro-
motions as well as increase cume, an
opinion at variance with that ex-
pressed by Law at another session.

Ridgeway also urged promotion
directors to look at “who is your
competition. It’s not always in the
same format.” This is done by study-
ing Arbitron data and determining
which stations share listeners.

GOES AFTER ADULTS

Jingle’s Role Studied
In WABC’s Change

NEW YORK-Insights into the
metamorphosis of old giant top 40
WABC-AM New York into an
adult-oriented station with a 25- to
44-year-old target audience were re-
vealed at a “Using Music For Radio
Promotion” session at the Broad-
casters Promotion Assn. convention
here.

ABC Radio programming vice
president Rick Sklar and WABC
production direction Steve Gold-
stein waxed nostalgic as they played
the old familiar WABC jingles and
the old air checks of hyper-reverbed
patter of such jocks as Dan Ingram,
who is still on the station. ’

Sklar, who was in charge of pro-
gramming WABC during its hey-
days, rubbed his hands together in
anticipation of programming the
new 24-hour satellite delivered pro-
gramming service (Billboard, June
13, 1981). “ABC just gave me $6 mil-
lion to put some programming on a
satellite,” Sklar said, with a grin.
“This will get me out of the ivory
tower and maybe we’ll have some
fun again.”

Goldstein explained that while it

was decided that the WABC jingle
was an asset, it “had to be re-
worked”—slowed down and sung by
all-male voices.

He disclosed that focus group re-
search showed that WABC had the
image of a teen radio station.

“We created a then and now tv
campaign, which was not too suc-
cessful,” Goldstein said. “There was
too much ‘then’ in it.”

Goldstein explained that the
jingle was reworked by Jam, which
created it originally, and the mes-
sage was expanded to include “Lis-
ten to New York” and “You'll like
our style.”

Noting that the Yankees play-by-
play baseball was added to the pro-
gramming mix, Goldstein said that
“We found an immediate perception
on the part of the public that the ra-
dio station had changed. We are,
however, not up to the sampling
level we'd like, yet.”

Goldstein also discussed the mer-
its of using long or brief jingles and
explained that WABC is now usinga
mixture.

Broadcaster Promo Assn.
Cites 49 Contest Winners

NEW YORK-A record number
of entries competed for honors in the
Broadcasters Promotion Assn.
awards competition, which were
awarded Saturday (13) at the closing
banquet of the association’s annual
convention here. :

A total of 49 gold and silver radio
awards were given for achievements
in 13 separate radio categories, rang-
ing from multi-media campaigns
and tv announcements to sales pro-
motion, outdoor advertising and
community involvement promo-
tions.

Gold winners in the multi-media
campaign category for large markets
are KFWB-AM Los Angeles,
WYNY-FM New York and for me-
dium markets WCKY-AM Cincin-
nati.

Gold winners for multi-media
campaigns created in house for large
markets are WRIF-FM Detroit and
for medium markets WCNY-FM
Syracuse.

Gold winners for limited cam-
paigns using one medium for large
markets are WXYZ-AM Detroit, for
medium KSL-AM Salt Lake City,
and for small KRDO-FM Colorado
Springs.

Gold winner for tv announcement
for other than news or public affairs
is WFYR-FM Chicago and the gold
winner for radio announcement of
news and public affairs is CFRB-
AM Toronto.

Gold winners for a radio an-
nouncement for other than news or
public affairs for large market are
KFRC-AM San Francisco and for
medium market WROW-AM-FM
Albany, N.Y.

Marshall Media Buys WWKO0-AM In N.C.

FAIR BLUFF, N.C.—Universal
Broadcasting has sold WWKO-AM
here to Marshall Media, headed by
Richard Marshall and Ted Gray Jr.

Marshall, who takes over as gen-
eral manager, had been program di-
rector of WK DE-AM-FM Altavista,
Va. Gray is president of Gray
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Broadcast Enterprises, which owns
WKDE and WRHI-AM Rock Hill,
S.C. Gray also has applications be-
fore the FCC to buy WFBL-AM
Fayetteville, N.C. and WSML-AM
Graham, N.C.

WWKO will continue with its
country format.

Gold winner for an in-hour pro-
duced on-air announcement is
CFRB-AM Toronto and gold win-
ner for the local use of syndicated
materials on tv is WPOC-FM Balti-
more.

Gold winner for sales promotion
in any form is KABC-AM Los An-
geles and gold winner for print pro-
motion large market is CBL-AM To-
ronto and for medium mar-
ket CKWX-AM/CJAZ-FM Van-
couver.

Outdoor advertising gold winners
are WINS-AM for large markets,
CFCN-AM Calgary, Alta., for me-
dium markets and WMBD-AM Peo-
ria.

A miscellaneous promotion cate-
gory was won by WROR-FM Bos-
ton for large markets, WROW-AM-
FM Albany, N.Y., for medium mat-
kets and CKIQ-AM Kelowna, B.C.,
for small markets.

WKTU-FM New York and KJR-
AM Seattle won gold awards for
community involvement and Na-
tional Public Radio won a gold
award for national distributors for
its “Star Wars” show.

35,000 Expected
At Atlantic City

NEW YORK—More than 35,000
fans are expected to attend the At-
lantic City Jazz Festival III Aug. 7-9.
The three-day event will be held in
Gardner’s Basin along the inlet of
the Atlantic City shoreline.

Elsie Street, executive producer
for his E-Street Productions, says the
budget is $245,000, including artist
fees.

Among the acts slated to appear
are Ramsey Lewis, Art Blakey, May-
nard Ferguson, Cal Tjader, Buddy
Rich, Ray Charles and the Raelets,
Grover Washington, Roy Ayers,
Jean Carn, Lonnie Liston Smith,
Stanley Turrentine, Bobbi Humph-
rey, Space and Damita Jo.
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Billboard . Sing

® Continued from page 22
o TERRI GIBBS-Rich Man
© RANDY VANWARMER-Suzi

WISE-Asheville (J. Stevens—MD)

+ % GEORGE HARRISON-AIl Those Years Ago
30-12
% PURE PRAIRIE LEAGUE-Still Right Here
In My Heart 14-10

* JIM STEINMAN—Rock'n'roll Dreams Come
Through 8-5

* ALAN PARSONS PROJECT~Time 5-1

* DARYL HALL/JOHN OATES—-You Make My
Dreams 25-13

oo TUBES—-Don't Want To Wait Anymore

oo REO SPEEDWAGON-Don't Let Him Go

© ROBBIE DUPREE-Brooklyn Girls—X

® OAX RIDGE BOYS—Elvira—D-33

® .38 SPECIAL—Fantasy Girl-D-35

© KENNY ROGERS—I Don't Need You—D-40

® PHIL COLLINS—in The Air Tonight—D-39

® SPIDER-It Didn't Take Long—D-37

© DILLMAN BAND- Lovin’ The Night Away—X

© SHEENA EASTON—Maodern Girl

o APRIL WINE-Sign Of The Gypsy Queen—D-
38

® POINTER SISTERS—Slow Hand—X

o RANDY VANWARMER-Suzi

© GREG KIHN BAND—-The Breakup Song

o LOVERBOY—The Kid Is Hot Tonight

o THE PRODUCERS—What She Does To Me

® GARY WRIGHT— Really Want To Know You

® BLACKFOOT-Fly Away

o SPLIT ENZ—One Step Ahead

WKIX—Raleigh (R. McKay—MD)

% GEORGE HARRISON-AIl Those Years Ago
9.7

4% MANHATTAN TRANSFER—-Boy From New
York City D-18

+ ROSANNE CASH-7 Year Ache 14-11

* ATASTE OF HONEY—Sukiyaki 8-6

 AIR SUPPLY—The One That You Love 13-10

oo JESSE WINCHESTER—Say What

oo PURE PRAIRIE LEAGUE-Still Right Here In

My Heart

WSEZ—Winsten-Salem (B. Ziegler—MD)

* % GARY U.S. BONDS—This Little Girl 137

4% AIR SUPPLY=The One That You Love 169

* KIM CARNES—Bette Davis Eyes 1-1

* OAK RIDGE BOYS—Elvira 22-14

* POINTER SISTERS—Slow Hand 23-15

®e PHiL COLLINS—in The Air Tonight

oo STANLEY CLARKE/GEORGE DUKE-Sweet

Baby

© JOE WALSH-A Life Of lllusion—X

© MARTY BALIN-Hearts—34

® KENNY ROGERS—| Don't Need You—30

o JUICE NEWTON—Queen Of Hearts—X-35

® BILLY SQUIER-The Stroke~X

© CARPENTERS-Touch Me When We're
Dancing—X

WANS—Anderson (J. Evans—MD)

* % GEORGE HARRISON-AIl Those Years Ago
5-4

4% DARYL HALL/JOHN OATES-You Make My
Dreams 1-2

* ROSANNE CASH-7 Year Ache 13-8

 THE ALAN PARSONS PROJECT—Time 21-15

4 AIR SUPPLY~The One That You Love 9-5

oo JIM PHOTOGLO-Fool In Love With You

oo BILLY SQUIER-The Stroke

® REX SMITH/RACHEL SWEET—Everlasting
Love

® BLACKFOOT—Fly Away—X

© THE PRODUCERS—What She Does To Me

® THE GREG KIHN BAND—The Breakup Song

o APRIL WINE-Sign Of The Gypsy Queen—X

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—X

® SHEENA EASTON—Modern Girl—X

o PHIL COLLINS—In The Air Tonight—X

© 38 SPECIAL—Fantasy Girl—X

KENNY ROGERS—1Don't Need You—29

JUICE NEWTON-Queen Of Hearts—30

REO SPEEDWAGON-Don't Let Him Go—26

MANHATTAN TRANSFER—Boy From New

York City—X

o JOE WALSH A Life Of Iliusion—X

KLAZ-FM(298) - Little Rock (D. Taylor—MD)

#% GEORGE HARRISON—AIl Those Years Ago
14-8

%% MARTY BALIN-Hearts 22-13

# STARS ON 45-—Medley 12-9

% AIR SUPPLY-The One That You Love 54

* DARYL HALL/JOHN OATES—You Make My
Dreams 4-3

oo COMMODORES— Lady

oo KOOL & THE GANG—Jones Vs Jones

® JOE WALSH-A Life Of lllusion—34

o REO SPEEDWAGON—Don't Let Him Go—X

© OAK RIDGE BOYS—Elvira—X

@ 38 SPECIAL—Fantasy Girl-X

@ PHIL COLLINS—In The Air Tonight —X

o JUICE NENTON—Queen Of Hearts—X

® POINTER SISTERS—Slow Hand—33

® STANLEY CLARKE/GEORGE DUKE-Sweet
Baby-35

WWKX(KX104)—Nashville (J. An?hony—m))

*% OAK RIDGE BOYS~Elvira 10-4
4% JOEY SCARBURY—Theme From Greatest
American Hero 23-10

* MOODY BLUES—Gemini Dream 28-15.

* SHEENA EASTON—Modern Girl 20-12

# STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 29-20

ee COMMODORES-Lady

oo STACY LATTISAW- Love On A Two Way
Street

© REQ SPEEDWAGON—Don't Let Him Go 29

o JUICE NEWTON—Queen Of Hearts—27

© POINTER SISTERS—Slow Hand—28

© BILLY SQUIER-The Stroke—30

© POINT BLANK-Nicole

o THE JACKSONS—Walk Right Now

WHBQ—Memphis (C. Duval-PD)

*% GEORGE HARRISON-AIl Those Years Ago
6-2

%% AR SUPPLY-The One That You Love 8-3

* KENNY ROGERS~| Don't Need You 9-6

% DARYL HALL/JOHN OATES—You Make My
Dreams 1411

* JOEY SCARBURY—Theme From Greatest
American Hero 11-8

oo ALAN PARSONS PROJECT-Time—12

oo POINTER SISTERS-Slow Hand—13

© OAK RIDGE BOYS—Elvira—14

WNOX—Knoxville (S. Majors—MD)

No List
WRJZ—Knoxville (F. Story—MD)

No List
WSKZ(KZ106)—Chattanooga (D. Carroll—MD)

%% DARYL HALL/JOHN OATES-You Make My
Dreams 4-3
*% AR SUPPLY—The One That You Love 7-2
* GARY U.S. BONDS~This Little Girl 9-6
 MARTY BALIN-Hearts 17-14
* MOODY BLUES—Gemini Dream 25-18
oo BILLY SQUIER-The Stroke—30
ee JOEY SCARBURY—Theme From Greatest
American Hero—25
® BLACKFOOT—Fly Away
© THE GREG KIHN BAND—The Breakup Song—
29
© APRIL WINE-Sign Of The Gypsy Queen—X
© PHIL COLLINS—In The Air Tonight—27
® ALABAMA—Feels So Right—X

WERC—Birmingham (A. Karrh—MD)

% MARTY BALIN—Hearts 30-21
% JOEY SCARBURY—Theme From Greatest
American Hero 22-14

% MANHATTAN TRANSFER—Boy From New
York City 25-18

+ KENNY ROGERS~—| Don't Need You 26-19

+ BILLY SQUIER-The Stroke 16-12

oo COMMODORES--Lady

oo JIM STEINMAN—Rock'n'roli Dreams Come
Through

o JOE WALSH-A Life Of lllusion—25

© REOQ SPEEDWAGON—Don't Let Him Go—27

© ALABAMA-Feels So Right—X

® JIM PHOTOGLO—Fool In Love With You—X

® PHIL COLLINS—In The Air Tonight—26

© SPIDER-It Didn't Take Long—X

o RUSH-Tom Sawyer—X

o TUBES—Don't Want To Wait Any More

o BLACKFOOT—Fly Away

WKXX(KXX 106)—Birmingham (L. 0’Day—MD)

No List

WSGN-Birmingham (W. Brian—MD)
*% GEORGE HARRISON—All Those Years Ago
71

% AIR SUPPLY—The One That You Love 15-6

+ KENNY ROGERS—| Don't Need You 26-21

% MANHATTAN TRANSFER—Boy From New
York City 19-14

* JOEY SCARBURY—Theme From Greatest
American Hero 16-9

oo RONNIE MILSAP—No Gettin' Over Me

oo COMMODORES- Lady

© CARPENTERS-Touch Me When We're
Dancing—26

© BROTHERS JOHNSON-The Real Thing—29

o SMOKEY ROBINSON—You Are Forever—27

® JOHN DENVER—Some Days Are Diamonds—
28

® JOE DOLCE-Shaddap You Face—X

© ALABAMA—Feels So Right

WAAY—Huntsville (J. Kendricks—MD)

* % OAK RIDGE BOYS—Elvira4-3
% DARYL HALL/JOHN OATES-You Make My

les Radio Action.

Based on station playlists through Tuesday (6/16/81)

Dreams 1-1

* AIR SUPPLY-The One That You Love 11-4

+ POINTER SISTERS—Slow Hand 22-14

 MARTY BALIN-Hearts 14-9

oo COMMODORES-Nicole

oo RONNIE MILSAP—No Gettin' Over Me

® CARPENTERS—Touch Me When We're
Dancing—X

o GARY WRIGHT —Realty Wanna Know You—X

® REX SMITH/RACHEL SWEET—Everlasting
Love

o TUBES-Don't Want To Wait Anymore

© THE PRODUCERS~What She Does To Me-X

o THE ALAN PARSONS PROJECT-Time—X

o POINT BLANK—Nicole

o APRIL WINE-Sign Of The Gypsy Queen—X

® JIM STEINMAN=-Rock'n'roll Dreams Come
Through—X

o BARBRA STREISAND—Promises—X

o SHEENA EASTON—Modern Girl—X

® STACY LATTISAW—Love On A Two Way
Street—X

o KOOL & THE GANG—Jones Vs Jones—X

o SPIDER-It Didn't Take Long—X

© PHIL COLLINS—1in The Air Tonight—29

o KENNY ROGERS—| Don't Need You—28

o ALABAMA-Feels So Right—25

© REO SPEEDWAGON-Don't Let Him Go-X

WHHY—~Montgomery (R. Thomas—MD)

% JOEY SCARBURY—Theme From Greatest
American Hero 22-10 .
%% DARYL HALL/JOHN OATES—You Make M
Dreams 2-1

% AIR SUPPLY-The One That You Love 10-6

* GEORGE HARRISON—AIl Those Years Ago 7-
2

* MARTY BALIN-Hearts 19-11

oo SPLITENZ-No Gettin' Over Me

oo COMMODORES-Lady

® CARPENTERS-Touch Me When We're
Dancing

o TUBES-Don't Want To Wait Anymore

© STANLEY CLARKE/GEORGE DUKE-Sweet
Baby—27

o JUICE NEWTON—Queen Of Hearts

© PHIL COLLINS—In The Air Tonight—30

o KENNY ROGERS-| Don't Need You—24

o MOODY BLUES—Gemini Dream—29

® REO SPEEDWAGON-Don't Let Him Go-25

WiDX—-Jackson (L Adams—MD)

No List
WBIW(B105)—Orlando (T. Long—MD)

% AIR SUPPLY—The One That You Love 15-
10

% % ATASTE OF HONEY —Sukiyaki 2-1

* OAK RIDGE BOYS—Elvira 27-19

% MARTY BALIN-Hearts 29-21

% LEE RITENOUR-Is it You 20-15

oo COMMODORES—Lady—39

ee POINTER SISTERS-Slow Hand—38

o KOOL & THE GANG—Jones Vs Jones—40

o LOVERBOY-The Kid Is Hot Tonight

© JANIS IAN—Under The Covers

® THE JACKSONS—Walk Right Now

@ TEENA MARIE-Square Biz

o YUTAKA-Lovelight

WRBQ-Tampa (P. McKay-MD)

No List

WLCY—-Tampa (M. Weber—MD)

% KENNY ROGERS—1 Don't Need You 21-15
% JOEY SCARBURY-Theme From Greatest
American Hero 19-11

* PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 12-8

* SHEENA EASTON—Modern Girl 13-10

* AIR SUPPLY-The One That You Love 5-3

o RONNIE MILSAP—No Gettin’ Over Me

e TUBES—-Don't Want To Wait Anymore

o CARPENTERS-Touch Me When We're
Dancing—-19

o CAROLE BAYER SAGER—Stronger Than
Before—X

® POINTER SISTERS-Slow Hand

® JUICE NEWTON—Queen Of Hearts—20

© JOHN SCHNEIDER—It's Now Or Never—X

WIVY(Y-10)—Jacksonville (D. Scott—MD)

*% AIRSUPPLY—The One That You Love 4-1
* % JOEY SCARBURY—Theme From Greatest
American Hero 18-13

* GEORGE HARRISON—-AIl Those Years Ago
118

* KOOL & THE GANG—Jones Vs Jones 27-19

* SHEENA EASTON—Modern Girl 14-10

oe COMMODORES-Lady—40

oo GINO VANELLI-Nightwalker—39

e STEVIE WONDER-All | Do—X

e HELEN REDDY-I Can't Say Goodbye To
You-X

© SPIDER-It Didn't Take Long—X

® APRIL WINE-Sign Of The Gypsy Queen—X

© CHAKA KAHN—What Cha’ Gonna Do For
Me-X

o TUBES—Don't Want To Wait Anymore—X

o CARPENTERS—Touch Me When We're
Dancing—34

WKXY—Sarasota (T. William—MD)

*% RUSH-Tom Sawyer 27-19

% KENNY ROGERS—I| Don't Need You 22-15

% SHEENA EASTON—Modern Girl 18-13

* MOODY BLUES—Gemini Dream 17-12

* KENNY ROGERS—1 Don't Need You 95

oo JUICE NEWTON—Queen Of Hearts

oo BLACKFOOT —Fly Away

o ELTON JOHN—Nobody Wins—X

o 38 SPECIAL—Fantasy Girl—X

® REQ SPEEDWAGON-Don't Let Him Go—26

@ PHIL COLLINS—In The Air Tonight—30

® JIM STEINMAN—Rock'n'roll Dreams Come
Through—X

o POINTER SISTERS—Slow Hand—X

o DIONNE WARWICK-Some Changes Are For
Good

© STANLEY CLARKE/GEORGE DUKE-Sweet
Baby—21

o BILLY SQUIER-The Stroke—18

® THE PRODUCERS—What She Does To Me

® GARY WRIGHT~| Really Want To Know You

WAXY—Ft. Lauderdale (R. Shaw—PD)

*% MOODY BLUES—Gemini Dream 28-20

*% JUICE NEWTON—Queen Of Hearts 29-21

* SHEENA EASTON—Modern Girl 25-19

* POINTER SISTERS—Slow Hand 20-13

* STANLEY CLARKE/GEORGE DUKE-Sweet
Baby 14-10

oo COMMODORES- Lady

oo JOEY SCARBURY—Theme From Greatest
American Hero—29

Playlist Prime Movers
Ploylist Top AddOns @

o OAX RIDGE BOYS—Elvira—X

© KENNY ROGERS-1Don't Need You—25

® SPIDER-it Didn’t Take Long

o BARBRA STREISAND—Promises—28

o ROSANNE CASH-7 Year Ache

® ALAN PARSONS PROJECT-Time—30

o STEPHANIE MILLS —Two Hearts—27

o RONNIE MILSAP-No Gettin' Over Me

® CARPENTERS-Touch Me When We're
Dancing

WZGC(Z93)—Atlanta (S. Davis—MD)

4 SANTANA—Winning 29-18

4 & AIR SUPPLY-The One That You Love 18-7

+ ALAN PARSONS PROJECT-Time 13-9

# RICK SPRINGFIELD-Jessie's Girl 3-1

+ OAK RIDGE BOYS—Elvira 20-15

oo FRANKIE SMITH—Double Dutch Bus

oo REQ SPEEDWAGON—Don't Let Him Go

® MANHATTAN TRANSFER—Boy From New
York City—D-30

© KENNY ROGERS—I| Don't Need You—D-29

© JUICE NEWTON—Queen Of Hearts—X

WMC.FM —Memphis (T. Prestigiacamo—MD)

No List
WBYQ(92-Q)—Nashville (S. Davis—MD)

% JOEY SCARBURY—Theme From Greatest
American Hero 13-8

%% AR SUPPLY—The One That You Love 6-2

+ THE ALAN PARSONS PROJECT—Time 11-7

 DARYL HALL/JOHN OATES—You Make My
Dreams 18-14

4 POINTER SISTERS—Slow Hand 21-5

oo ALABAMA-Feels So Right

oo JIM PHOTOGLO—Fool In Love With You

o MOODY BLUES-Gemini Dream—29

o EMMYLOU HARRIS—| Don't Have To Crawl—
X

o SPIDER-1t Didn't Take Long—X

® JOHN SCHNEIDER-1t's Now Or Never—X

® STACY LATTISAW—Love On A Two Way
Street—23

o JUICE NEWTON—Queen Of Hearts—X

o TUBES-Don't Want To Wait Anymore

® REX SMITH/RACHEL SWEET—Everlasting
Love

© CARPENTERS-Touch Me When We're
Dancing

WHYI(Y100)—Miami (M. Shands—MD)

% RICK SPRINGFIELD—Jessie's Girl 17-3

*% JOEY SCARBURY—Theme From Greatest

American Hero 32-23

* FRANKIE SMITH-Double Dutch Bus 19-12

 ALAN PARSONS PROJECT—Time 28-24

+ GAP BAND-Yearning For Your Love 26-18

e DARYL HALL/JOHN OATES-You Make My
Dreams—29

oo BROTHERS JOHNSON —The Real Thing—30

o COMMODORES—Lady You Bring Me Up—31

© Copyright 1981, Biliboard Publi-
cations. Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

Change In Air At WMPS; Market ‘Sounds The Same’

MEMPHIS—In the past three
months, WMPS-AM has changed
just about everything but its call let-
ters.

® Craig Scott, national vice presi-
dent of Plough, Inc., owner of the
station. has taken over as general
manager.

e Walt Jackson. a DJ working in
afternoon drive, has been promoted
to program director.

® Carol McCullough has moved
into the promotion arca succeeding
Delta Jones. who has moved over to
similar chores at sister FM station.
WHRK.

® Johnny Dark. former program
director at WLVS-FM, has joined as
evening DJ.

® Jacque Strickland and Phil
Conner have both been recruited
from WMC-AM to be music direc-
tor and assistant program director
respectively.

But despite all the changes. Jack-
son sees a sameness in the market.
“We are all three (WMPS, WLVS,
WMCQ) trying to do the same thing
and are goirig about it in the same
way.” he says. ’

“WLVS' (FM) music is more dj-

verse. Their direct demographic is
under 35. They share with the rock
listeners. WMC is hard-core coun-
try. They have builtan image as ‘the
country station” because they have
been around the longest.

“We don’t want to attract just the
country listeners.” Jackson contin-
ues. “We want to reach everybody
who likes to listen to country music
whether they listen to it all the time
or just some of the time. Our main
target is over 35 so I think it would
be unfair to play only hard country.”

According to Jackson., WMPS’
major problem is one of identity.
“When you ask people what station
they listen to and why. they can’t tell
you.” he says explaining that the
flip-flop from rock’n’roll to MOR to
hard country in the last few years
has created confusion. ““Many
people think if they are listening to
country they are listening to WMC
because of its strong image.”

WMPS has anticipated that con-
fusion to continue for a while with
the move of Strickland and Conner
from WMC and have planned a
campaign it hopes will have a dual
effect.

By ROSE CLAYTON

Singig DJ: Jacques Strickland
sings her own record.

“People over 35 have formed lis-
tening habits that are hard to break.
We feel they are the AM market.”
Jackson reasons. “We want to give
them something that will change
their habits. There’s a loyalty factor
that makes it hard to get them to
change. Since Jacque and Phil have
had the largest listening audience
for a long time, we brought them
over here.”

www.americanradiohistorv.com

The campaign entitled “We
Moved to WMPS,” which is being
featured on billboards and tele-
vision, not only announces that
Strickland and Conner have
switched to 68 Country but suggests
that the audience do the same.

“Our research revealed that Phil
and Jacque are two of the most rec-
ognized and positively accepted per-
sonalities in the marketplace.” says
Scott, “and I knew we had to create a
positive image. We are being very
thorough and analytical. Up until
the last year or so we have put the
importance on programming; but
with stations becoming so much
alike in programming, I feel now it
will be in marketing. We plan an ag-
gressive and direct hard media cam-
paign. We want to continue to im-
prove and market the station well.”

McCullough says: “It’s going to
require a lot more visibility and ac-
tion in the marketplace, and our new
personalities will be a real asset
there. We want to go out.in the com-
munity and do the big things thatin-
volve people.”

Conner agrees with the station’s
new direction: “People say that ra-

dio should be involved with the
people. but when people say they
should be involved with radio then
it’s a success.”

Another way WMPS is working to
strengthen its country image is by as-
sociating more directly with country
music stars.

“On April Fool's Day we had
Jerry Clower hosting our morning
show,” Jackson says. “We have T.G.
Sheppard, Mickey Gilley, Charlie
Daniels, and Gail Davies scheduled.
Phil had Charly McClain hosting his
show, and we have had a really good
reaction from it.”

“I thought it would be nice to give
her a chance to talk to the people.”
Conner says of McClain’s show.
Memphis has always had a great
deal of interest in people from here
who have gone some place. | remem-
ber her coming to me in '75 and ask-
ing me if I could help her out. I sent
her tape to some people.”

Conner is also giving a hand to
another new Memphis artist on his
show. co-worker Jacque Strickland
whose debut single has been the sta-

(Continued on page 26)
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tion’s top requested record for the
past month.

“Jacque is one of a kind in Mem-
phis,” Conner says proudly. “She’s
the only female that’s been able to
establish herself as a major person-
ality on radio.”

Strickland’s popularity may be
the reason the station has not re-
ceived complaints concerning a con-
flict of interest in her record receiv-
ing airplay on WMPS while the
records of some other local artists are
not.

“I’'ve always been really support-
ive of Memphis Music,” Strickland
says, “the musicians know that and
they have been really supportive of
me.”

The record “Here You Go Again”

1st Class Phone
Regulation Axed

WASHINGTON-The FCC
unanimously Tuesday (16) ap-
proved dropping the requirement
that broadcast stations retain a first
class radiotelephone operator li-
censee to supervise transmitting
equipment.

The order culminates four years
of review and affects an estimated
150,000 first class license holders
and numerous jacks whodo not hold
this license. They will now be able to
operate a station without super-
vision. The revised regulations will
allow the holder of any class of com-
mercial operator license, including
the restrictive permit, to install,
maintain and repair as well as super-
vise transmitting equipment at AM,
FM and television stations as well as
FM and tv translator stations. The
only exception is the specific exclu-
sion of Marine Radio Operator
Permits.

Testimony before the commission
by members of the FCC staff
pointed out that with increasingly
sophisticated equipment, most sta-
tions retain the first class operator to
comply with the law while relying on
consulting engineers to actually
maintain the equipment. “It’s a
redundancy to insist the stations
continue this practice,” said one

staffer. Another noted that despite
the original lack of opposition, 287
Congressional inquiries have been
made.

backed with “I’m Just Passing
Through” was written by Billy
Dungery, a local songwriter. The ef-
fort was produced by Howard Craft,
owner of Mastercraft, who along
with  Strickland and Harry
McCellan, formed Southbound
Records for their independent proj-
ect using local musicians.

“Nobody is promoting the
record,” Strickland says. “We are
just distributing it in this region.”
She admits that her contact with
other program directors and music
coordinators may work as an advan-
tage in having the record heard but
does not believe it will influence
them unfairly to play the record.

“We added it because we thought
it would be good for our station,”
she says firmly. “They have to play
what’s right for their station.”

As music coordinator, Strickland
says she does not select album cuts,
but she listens to every single record
that she receives. “It takes a lot of
time,” she admits, “but some people
have spent their lives dreaming of
this change. Sometimes you find a

KOKE Austin

Hosts Country
L] - - -

DJ Mini-Clinic

AUSTIN, Tex.—KOKE-AM-FM
is hosting the third annual Feder-
ation of International Country Air
Personalities Radio Mini-Clinic
which takes place Friday-Saturday
(26-27) at the Austin Sheraton-Crest
Inn.

The mini-clinic ties in with a Fed-
eration board of directors meeting.
The body sponsors one regional ed-
ucational seminar each year as a
learning experience for station
staffers and air personnel in smaller
markets.

This year’s clinic will feature sepa-
rate panels on topics including
“Where Is Country Music Going,”
“So You Want Record Service,” a
session on career building in radio
titled “Where Do I Go From Here,”
a promotion panel entitled “How
Can I Promote My Station,” and live
performances throughout the two
days. Artists scheduled to appear are
Door Knob Records” Gary Good-
night; B.J. Thomas, MCA; Jim
Chesnut, Liberty; and Arnie Rue,
NSD.

OUTDOOR SHOW—WHN-AM New York got Tanya Tucker and Glen Campbell
together for a recent concert at New York racetrack Belmont Park. WHN gave

away free tickets to the concert over the air.

Radio Progrommlng

sNEW DJS, FORMAT, PROMOS g

. Changes In Air At WMPS-AM
But Market ‘Sounds The Same’

good record like that, like “Foot-
prints in the Sand."”

Dark, who hosts the seven to mid-
night shift, incidentally, is narrating
“Footprints in the Sand,” over the B
side, which is the-instrumental track
of Edgel Groves’ record on Silver
Star.

“It's our second most requested
record,” says Strickland, “but
Johnny tells them what he is doing
and who the artist is.”

Dark, like Strickland, is known as
being a sincere advocate of Mem-
phis music and has received no com-
plaints from local musicians. The
personality/artists at WMPS seem to
be forming a unique link between
the listeners and the music.

Strickland says that “basic feeling
is the most important ingredient in
her selection of songs for airplay
which is later approved by Jackson.
“I try to use other things to support
my choices,” she adds, “like strength
of the record in other markets.
strength of the artist, and the na-
tional trends and trades. Some art-
ists are real strong in Memphis like
the Statler Brothers and Christy
Lane. We felt my record would do
well because of my following and
wouldn’t hurt the station.”

According to Conner, “WMPS
has been frustrated in the past be-
cause they have not been able to
capture a significant market for
whatever reason. Ratings didn’t
level. They went from bad to worse.”

Strickland sees its position now as
“a great team effort. We have a long
way to go,” she says, “but everybody
is working together.”

“It's a hell of a challenge,”
son comments. “I love it.”

Jack-

WATERMARK
NOT SOLD,
SAYS PREZ

LOS ANGELES—Tom Rounds,
president of Watermark Inc., the Los
Angeles-based radio programming
and distribution firm, 1s denying the
sale of the firm to crosstown com-
petitor Westwood One, one of the
largest producers of nationally
syndicated radio programs, concerts
and specials.

According to Rounds, “No agree-
ment has been reached and no sub-
stantial negotiations have occurred.”

Norm Pattiz, president of West-
wood One, confirms that no deal has
been consummated although he
adds that “negotiations have been
going on for months.”

Says Rounds: “As the largest
company of its kind in broadcasting,
we have no intention of entering into
an agreement that would interfere
with our pledge of providing high
standards of quality and service.”

Rounds says that the independent
operation is “committed to fulfilling
its contractual obligations to its
more than 1,200 subscribing sta-
tions.”

Watermark produces “American
Top 40,” “Soundtrack Of The '60s,”
“Robert W. Morgan Special Of The
Week,” and “American Country
Countdown.”

Westwood One syndicated pro-
grams include “Live From Gilleys,”
“Off The Record With Mary
Turner,” “Dr. Demento,” “The
Great American Radio Show,” “Star
Trak,” “Shootin’ The Breeze” and
others.
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PIE TIME—Atlantic local promotion man Allen Dibble, center, gets KWST-FM

Los Angeles jock Steve Downes, right, attention by not only delivering him

the new Humble Pie album, but feeding him some pie as well. Station music

director seems ready to break up Dibble's efforts with a pie aimed for Dibble’s
face.

NAB Bolsters 10kHz
At House Hearings

By TIM WALTER

WASHINGTON—The House
Foreign Affairs Subcommitteé¢ on
International Operations concluded
two days of hearings Wednesday
(10) with lengthy testimony from
NAB supporting rétention of 10kHz
frequency spacing.

Subcommittee chairman Dante
Pascell (D-Florida) noted that the
hearings would not necessarily gen-
erate any position statement or legis-
lative action, but were part of an
ongoing process to supervise foreign
policy. “We’re just holding their feet

to the fire,” he said of the State De-
partment, “to let them know we’re
watching.”

NAB president Vincent T. Wasi-
lewski opened his remarks by claim-
ing to represent 4,276 radio stations
and emphasizing that the largest
number of NAB’s AM membership
was daytime only broadcast facil-
ities.

He said the FCC had adopted the
9kHz position before any of their
(FCC) commissioned studies were
completed and expressed dismay
that “the U.S. would accommodate
Castro.” Wasilewski further said
NAB studies predict a loss of 20% in
revenue for the average AM station
if the 9kHz plan was approved.

Consulting engineer Jules Cohen
also testified for the NAB viewpoint,
disputing earlier testimony that en-
gineering costs would be in the
range of $10,000. He then presented
a proposal showing how economical
it would be for the Cubans to adopt
directional signals.

The day’s first speaker was acting
assistant secretary Dale N. Hatfield
of the National Telecommunica-
tions and Information Administra-
tion. His agency, originally the
source of the 9kHz proposal, is re-
examining its position under new
appointees in the Reagan adminis-
tration, he said, and would await re-
sults from the Geneva panel of ex-
perts study due Friday (19) before
making a final decision.

Attorney Hy Geller, the former
NTIA assistant secretary and one of
the original architects of the 9kHz
plan, defended the switch, adhering
to his reliance on NTIA engineering
experts who had claimed there
would be no significant signal inter-
ference.

The cost issue was not important,
Geller said, because the costs per
station were not inordinate in most
cases. The most complicated array
for directional signals was estimated
to cost $87,000 for realignment.

Citing the current Reagan and
FCC mood favoring deregulation,

he added that any fear of too much
competition from new stations or
daytimers going full-time was
“wholly without merit.”

David E. Honig, research director
of the National Black Media Coali-
tion, gave testimony about minority
ownership and programmingand Al
Kelsch said that his firm, National
Semiconductor, could lose a market-
ing edge to Japanese manufacturers
who already have a 9kHz microchip.

Consistency Key
For Tiny AMer

By KIP KIRBY

NASHVILLE—Given the impor-
tance of signal strength and com-
petitive ratings, few would predict
longevity for a tiny 500-watt day-
time country station in a large urban
market.

Yet Louisville’s WTMT-AM (“al-
most dynamite”) is in its 23rd year
on the air, and owner/program di-
rector Lee Stinson Sr. says his station
is “doing just fine.”

Holding its ground against 17
other stations is no small feat for
WTMT, especially with two other
(much larger) country stations also
in the market. So what about rat-
ings?

“We average between a two and a
three share in the Arbitrons,” Stin- .
son concedes. “But that’s okay. We
don’t live on ratings. They didn’t
have Arbitrons when I started out at
this station, and I'm not selling rat-
ings, anyway. I'm selling music.”

Stinson refuses to bow to the ur-
ban cowboy urge dominating some
country programming these days in
major markets. In fact, the out-
spoken station manager says he
wants to play country music that
Louisville listeners won’t be hearing
every time they reach to switch their
radio dials.

“You can hear Anne Murray and
Barbara Mandrell and Kenny Rog-
ers on just about any station,” he
says. “We don’t want to concentrate
on these artists so much as the ones
who aren’t getting all the pop expo-
sure.”

So Stinson has developed a plan
of action for WTMT that calls for a
sturdy playlist of country hits, a
smattering of old-time country and a
liberal lacing of “golds.”

WTMT is shooting for a share of
the adults 25-54 age bracket, the
two-income household. But Stinson

(Continued on page 55)
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New Musik is the

“Sanctuary”’ is the
band.

album, on Epic
Records and Tapes.

“Straight Lines,”
one of the year's
radio and rock-club
smash hits, is one of
the tracks.

————— e e s s

e
# SR -2 .
e —— —

“Sanctuary.w .
A rhythmic structure.
“They All Run After The Carving Knife,”
“While You Wait” and “Luxury”
are making airwaves across America.
New Musk Tour. July. Northeast.
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Survey For Week Ending 6/27/81

*>2? Rock Albums & Top Tracks

€ Copynight 1981, Billboard Publications, Inc. No part of this publication may be reproduced. stored in a retrieval system, or transmitted, in any form
or by any means, gjectronic. mechanical photocopying. recording. or otherwise. without the prior written permission of the pubiisher

Rock Albums Top Tracks

N Weeks . Thi Last Weeks R
Week |woek |00 | ARTIST—Title, Label Weck |week | 01 | ARTIST—Title, Label

4 THE MOODY BLUES—The Voice, Threshold
7 JOE WALSH—A Life Of {ilusion, Asylum
PHIL COLLINS—In The Air Tonight, Atlantic

9 TOM PETTY & THE HEARTBREAKERS—The Waiting, Backstreet/
6 VAN HALEN-Fair Warning, Warner Bros. MCA

2 3

3 7

4 2

5 5 4 THE MOODY BLUES—Long Distance Voyager, Threshold 11 SANTANA—Winning, Columbia
6 4

7 8

8 6

1 1 7 TOM PETTY & THE HEARTBREAKERS—Hard Promises, Backstreet/
MCA

7 JOE WALSH—There Goes The Neighborhood, Asylum
1 SANTANA—Zebop, Columbia

& WN -
W & = U
-
-

14 THE WHO—Face Dances, Warner Bros. 7 BILLY SQUIER—The Stroke, Capitol
15 PHIL COLLINS—Face Value, Atlantic THE GREG KIHN BAND—The Break Up Song, Beserkley

9 | BILLY SQUIER—Don't Say No, Capitol 5 | THE TUBES—Talk To You Later, Capitol
9 | 9| 11 | JEFFERSON STARSHIP—Modern Times, RCA/Grunt 9| 10| 12|  AG/DC—Dirty Deeds Done Dirt Cheap, Atlantic

10 115) 3| GEORGE HARRISON—Somewhere in England, Dark Horse 10| 8| 3| GEORGE HARRISON—AIl Those Vears Ago, Dark Horse
11 |10 | 11 AG/DG-Dirty Deeds Done Dirt Cheap, Atlantic
12 |11 | 9| GARY U.S. BONDS—Dedication, EMI/America 11181 15 ] RUSH—Tom Sawyer, Mercury

- e A 12 (15| 6| VAN HALEN—Mean Street, Warner Bros.

13117 | 13 | THE GREG KIHN BAND—Rockinroll, Beserkley 13 (11| 7| TOMPETTY & THE HEARTBREAKERS—A Woman In Love,

[-- I N - I, |
Cw~wNeN
(-]

14 | 18 9 KIM CARNES—Mistaken Identity, EMI/America Backstreet/MCA
15114 115 | REO SPEEDWAGON—Hi Infidelity, Epic 14| 23| 5| JIM STEINMAN—Rock N Roll Dreams Come Through,
16 [ 19 | 15 STYX—Paradise Theatre, A&M Epic/Cleveland int't
17112 | 4 | PETER FRAMPTON—Breaking All The Rules, A&M 15| 14| 9 | GARY U.S. BONDS—This Little Girl, EMI/America
18 113 | 15 | RUSH—Moving Pictures, Mercury 16 | 12| 3| PETER FRAMPTON—Breaking All The Rules, A&M
;z 2; 6 gggf‘zsf‘ofa;‘:'d% Story, A&M 17 26| 11| 0zzY 0SBORNE—Crazy Train, Jet
16 9 OSEDANE—Biizzard BF 0z Jet , 18 (50| 2| THE A’S—A Woman's Got the Power, Arista
21 | 20 5 THE TUBES—The Completion Backward Principle, Capitol 191211 13 THE WHO=A .
: —=Another Tricky Day, Warner Bros.
22 125 | 1 THE PRETENDERS—Extended Play, Sire .
[a) . 20 | 22 4 THE MOODY BLUES—Gemini Dream, Threshold
5 23 | 27 | 14 LOVERBOY—Loverboy, Columbia 21 | 13 4 VAN HALEN—Unchained. W B
o| 24 33| 2| JIM STEINMAN—Bad For Good, Epic/Cleveland International il R [ e ;" <M Nl T E”’IS'A ,
@ 25 |26 | 7| DAVE EDMUNDS—Twangin, Swan Song , AU DI (S5, R ET D
2| 26 |34 | 3| JOHNNY VAN ZANT BAND—Round Two, Polydor 3 (95| 21  SQUEEZE—Tempted, ASM ‘
—| 27 |22 | 15 | .38 SPECIAL—Wild Eyed Southern Boys, A&M 24 1161 9| BILLY SQUIER-In The Dark, Capitol
| 29 | 31 | 14 |  APRIL WINE—The Nature Of The Beast, Capitol 26 | 191 15 | RICK SPRINGFIELD—Jessie’s Girl, RCA
E 30 | 38 2 THE A’S—A Woman's Got The Power. Arista 27 | 25 9 JEFFERSON STARSHIP—Stranger, Grunt/RCA
231 |28 9 SOUTHSIDE JOHNNY & THE ASBURY JUKES—Reach Up And 28 | 31| 15 STYX—Too Much Time On My Hands, A&M
S Touch The Sky, Mercury 29 | 30 3 VAN HALEN—Push Comes To Shove, Warner Bros.
32 | 21 | 15 STEVE WINWOOD—Arc Of A Diver, Island 30 | 24 9 DAVE EDMUNDS—AImost Saturday Night, Swan Song
33 (23 | 15 RICK SPRINGFIELD—Working Class Dog, RCA 31|27 6 TOM PETTY & THE HEARTBREAKERS—Nightwatchman,
34 (37 | 11 POINT BLANK—American Excess, MCA Backstreet/MCA P
35 | 30 5 COLD CHISEL—East, Elektra 32 | 28 5 VAN HALEN—So This Is Love, Warner Bros.
36 | 32 8 FRANKE & THE KNOCKOUTS—Franke & The Knockouts, Millennium 33 | 42 2 JOHNNY VAN ZANT BAND—Right or Wrong, Polydor
37 (35| 10 U2—Boy, Island 34 (29| 15 THE WHO—You, Better, You Bet, Warner Bros.
[ 38|36 | 6 THE MARSHALL TUCKER BAND—Dedicated, Warner Bros. 35 | 58| 2 POINT BLANK—Nicole, MCA
39 |4 7 SPLIT ENZ—Waiata, A&M 36|44 2 ELTON JOHN—Breaking Down Barriers, Geffen
40 | EXIH ELTON JOHN—The Fox, Geffen 37 138 12 THE PRETENDERS—Message Of Love, Sire
41 | 40 | 15 JOHN LENNON/YOKO ONO—Double Fantasy, Geffen 38 | 40 4 JOE WALSH—Rivers Of The Hidden Funk, Asylum
42 | 44 5 TOM JOHNSTON-Still Feels Good, Warner Bros. 39 | 32| 10 ADAM & THE ANTS—Antmusic, Epic
43 | = DANNY JOE BROWN—Danny Joe Brown & the Danny Joe Brown 40 | 35! 15 LOVERBOY—Turn Me Loose. Columbia

Band, Epic 41 | 36| 8| SANTANA—Searching, Columbia

44 | 42 2 SILVER CONDOR—Silver Condor, Columbia

45 (45 | 6 | DAVID LINDLEY—EI Rayo-X, Asylum 421 37| 6 COLD CHISEL—My Baby, Elektra

46 | 49 2 IRON MAIDEN—Killers, Harvest 43 | 47 2 BILLY SQUIER—My Kind of Lover, Capitol
47 | CXZH BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia 44146 15 REO SPEEDWAGON—Don't Let H'W Go, Epic
48 m MARTY BALIN—Balin, EMI/America 45 | 54 3 MARTY BALIN—Hearts, EMI/America

49 | 47 | 15 THE CLASH—Sandinista!, Epic 46 | 43 8 GARY U.S. BONDS—Jole Blon, EMI-America
50 | 50 | 15 JOURNEY—Captured, Columbia 47 | 34| 15 RUSH—Limelight, Mercury

48 | Tz DANNY JOE BROWN—Edge Of Sundown, Epic

49 | 53 4 LOVERBOY—The Kid Is Hot Tonight, Columbia

50 | 39 4 SQUEEZE—In Quintessence, A&M

51 | 33 7 SPLIT ENZ—History Never Repeats, A&M
1 ICEHOUSE—Icehouse, Chrysalis 52 m LES DUDEK—Dejavu, Columbia
2 BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia 53 | 57 8 DAVID LINDLEY—Mercury Blues, Asylum
3 DANNY JOE BROWN—Danny Joe Brown & His Band, Epic 54 | 56 3 TOM JOHNSTON—Madmen, Warner Bros.
4 JIM MESSINA—Messina, Warner Bros. 55 | T KIM CARNES—Break The Rules Tonight, EMI/America
5 ROBERT ELLIS ORRALL—Fixation, RCA 56 | 48| 5 PETE TOWNSHEND—Won't Get Fooled Again, Island
6 |  DIESEL—Watts In A Tank, Regency 57 | 52 | 11 | U2—L Wil Follow, Island
7 UNION—On Strike, Portrait/Epic o o 58 | 51 5 JOE WALSH—Things, Asylum
: ::Lm‘rn':g'i‘[hf'e’lg:;u':‘x;&“s Falls Wiohita, So Falls Wichita Falls, ECM | gq | werrml) |  JEFFERSON STARSHIP—Save Your Love, Grunt/RCA
10 PETER TOSH—Wanted Dread & Alive, Rolling Stone Records/EMI 60 Iﬂlﬂﬂ THE MARSHALL TUCKER BAND—Silverado, Warner Bros.

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

June 26-28, Marshall Tucker, con-
cert, NBC Source, 90 minutes.

June 27-28, Abba, Robert W. Mor-
gan Special Of The Week, Water-
mark, one hour.

June 27-28, T.G. Sheppard, Coun-
try Session, NBC, one hour.

June 27-28, Brenda Russell, Spe-
cial Edition, Westwood One, one
hour.

June 27-28, Johnny Lee, Live
From Gilley’s, Westwood One, one
hour.

June 28, Frank Zappa, King Bis-
cuit Flower Hour, ABC FM, one
hour.

July 3, Todd Rundgren & Utopia,
Live From Woodstock, NBC Source,
90 minutes.

July 4, Jethro Tull, Coca-Cola
Night On The Road, ABC FM, two
hours.

July 4, Elton John, Dick Clark
Presents, Mutual, three hours.

July 4-5, REO Speedwagon, Rob-
ert W. Morgan Special Of The
Week, Watermark, one hour.

July 4-5, Doug Kershaw, Country
Session, NBC, one hour.

July 4-5, Jerry Butler, Special Edi-
tion, Westwood One, one hour.

July 4-5, Johnny Paycheck, Live
From Gilley’s, Westwood One, one
hour.

July 4-5, Kenny Loggins, The Hot
Ones, RKO, two hours.

July 6, Jefferson Starship, Off The
Record, Westwood One, one hour.

July 11-12, Donna Fargo, Country
Session, NBC one hour.

July 11-12, Rufus, Special Edition,
Westwood One, one hour.

July 11-12, Air Supply, Robert W.
Morgan Special Of The Week, Wa-
termark, one hour.

July 11-12, George Jones, Live
From Gilley’s, Westwood One, one
hour.

July 13, Pat Benatar, Off The
Record, Westwood One, one hour.

July 17-19, ‘Stevie Nicks, NBC
Source, two hours.

July 18-19, Christopher Cross,
Robert W. Morgan Special Of The
Week, Watermark, one hour.

July 18-19, Johnny Rodriquez,
Country session, NBC, one hour.

July 18-19, Chaka Khan, Special
Edition, Westwood One, one hour.

July 18-19, Brenda Lee, Live
From Gilley’s, Westwood One, one
hour.

July 20, Van Halen, Off The
Record, Westwood One, one hour.

July 25-26, Jerry Lee Lewis,
Country Session, NBC, one hour.

July 25-26, Tom Petty & the
Heartbreakers, Robert W. Morgan
Special Of The Week, Watermark,
one hour.

Aug. 1-2, Jacky Ward, Country
Session, NBC, one hour.

Aug. 1-2, Deborah Harry, Robert
W. Morgan Special Of The Week,
Watermark, one hour.

Aug. 7-9, Charlie Daniels, NBC
Source, two hours.

Aug. 8, Blue Oyster Cult, Coca-
Cola Night On The Road, ABC FM,
two hours.

Aug. 8-9, Smokey Robinson, Rob-
ert W. Morgan Special Of The
Week, Watermark, one hour.

Aug. 15-16, Beach Boys, Robert
W. Morgan Special Of The Week,
Watermark, One hour.

Aug. 21-23, Ted Nugent, NBC
Source, two hours.

Radio Programming

Mike Harrison

Riding The Charts With Resnik

LOS ANGELES—I finally did it!!
I had Steve Resnik as a guest on my
KMET-FM Sunday Morning
Breakfast Party.

I had been intending to do a show
with the national director of promo-
tion for A&M Records since I first
heard him do his radio thing the bet-
ter part of a decade ago on KNAC-
FM Long Beach (back when that
station used to turn .
the airwaves over to
record promotion
executives on April
Fools Days).

And what s
Steve Resnik’s ra-
dio thing . .. telling
listeners which sta-
tions across the nation are playing
the latest single off the Styx album?
Not quite.

Steve Resnik’s radio thing is the
creative offshoot of his record thing.

He has a complete collection of
each and every 45 r.p.m. single
record ever to make the Billboard
Hot 100 chart! That’s something in
the neighborhood of 40,000 differ-
ent titles, folks, and they’re all cate-
gorized by artist, song and year of
release.

It had been at least five years since
Resnik opened his impressive collec-
tion to the probing ear of an L.A. ra-
dio station (I believe the last one was
KROQ), so I figured it might just
make for good programming again.
I figured right. Resnik has one of the
most striking acts in pop radio of any
format or genre and he was indeed
“on” this past Sunday. My listeners
went nuts.

Here’s what happened: I got Res-
nik on the phone live from his record
room (in addition to taking up a lot

of time, his collection takes up an en-
tire room of his house) where he has
two extensions. He speaks into one
and the other is hooked up to his
turntable.

Then I got listeners on the other
lines to try to “Stump Steve”—that is,
to name any charted record from
now back to late 1955 (when the
present series of Billboard Hot 100
charts began). If Resnik couldn’t get
it on the turntable within a mere 45
seconds, the listener would win some
sort of KMET promotional garment
(valuable items here in Southern
California). If the listener named a
record that never actually charted,
Resnik would tell them so .. . as one

surprised young man discovered .

when mentioning Buddy Holly’s
“True Love Ways.” (How’s that fora
bona fide early-day “top track?”)

Adding to the incentive, at any
given time there are about 20 or so
records out on loan from Resnik’s li-
brary to industry figures who regu-
larly come around when in need of a
hard-to-get tune. (Another great col-
lector who's constantly being hit on
by professional record users is Dr.
Demento whose entire house is liter-
ally wall-to-wall records.)

But back to Resnik, the recordnik.
Amazingly, during the hour we
played the game, a lucky listener ac-
tually hit upon one of those 20 rec-
ords (out of 40,000) missing in ac-
tion—“Wild Thing” by the Troggs,
temporarily out on loan to Gary
Owens.

But other than for that one un-
likely incident, Resnik whipped on
the first recognizable moments of
such pleasantly exotic museum
pieces as “Swingin’ School,” “Quar-

. New On The Charts__

LINX
“Intuition”— ﬁ

Though funk is an American in-
vention, it is not the sole property of
Americans. This is proven with
Linx, a British funk duo.

Nearly a year ago, Linx was on a
small independent English label
that was only available in one spe-
cialist store. The independent re-
lease of “You’re Lying” followed a
year of fruitless search for a record-
ing contract with a major label.

Vocalist/writer/producer David
Grant and bassist/writer/ producer
Sketch, the mainstays of Linx,
formed their own production and
publishing company called Solid
Music. With drummer Andy Dun-
can and keyboardist Bob Carter,

“You're Lying” was written and
1,000 copies released.

Soon, it became one of the most
requested club records in London.
Picked up by Chrysalis, the record
went top 15 on the British pop charts
and number one on the disco charts.
Here in the U.S, “You're Lying”
was a top 30 r&b hit and the fol-
lowup, “Together We Can Shine” is
enjoying some r&b action. Both are
from the “Intuition” album.

Linx’s management is Brian
Freshwater, 81 Harley House, Mary-
bone Rd., London NW. (01) 487-
5587. There is no booking agent cur-
rently.
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ter To Three,” “Shout,” “Devil In
Disguise,” “Sink The Bismarck,”
“Witch Doctor,” “Beep Beep” and a
number of others within as little as
six seconds after their titles were ut-
tered. The effect of this is truly star-
tling. Heck, it even takes a jukebox
longer than that to spin a disk.

But that's not all. Resnik spews at
least a paragraph of off-the-cuff
pertinent information about each
song after playing a taste of them.
It’s all in his head ... dates of re-
lease, cover versions, artist bios,
trivia, key historical references, ev-
erything! The man is a living com-
puter, a walking music machine.

His presentation is topped off
with an extremely fluent explana-
tion of how he first got into the habit
of collecting chart records, his ad-
ventures crisscrossing America in
search of them and highlights of the
library’s most difficult-to-find ele-
ments—those obscure regional rec-

ords that would make the chart for
one week at, say, 99 and then fall off
never to be heard from again.

It sure made for an engrossing
hour of radio of which my listeners
and I were the beneficiaries incorpo-
rating the fun and suspense of a
game show, the nostalgia of an old-
ies show (the records sound authen-
tically transistor radio’ish over the
phone lines) and, of course, the in-
formation of a documentary.’

I find it hard to believe that Res-
nik isn’t constantly flooded with
requests to play this game on other
stations across the nation (most
probably don’t know aboutit. . . un-
til now, thatis), although I'm notina
position to guarantee that he'll be
available. Who knows, Steve Resnik
and his magic record room could
even provide the basis for a great
new syndicated program.

Somebody should sign that guy

up.

S

in non-Charter markets,

Charter Broadcasting.

PHONE:

EXCLUSIVE

in your market: the ‘‘Big Guy”’

After excellent early response to his television com-
mercials for Charter stations, Gordon Jump, of WKRP
in Cincinnati, is now available as exclusive spokesman

His humor, warmth and professionalism make him
an ideal spokesman, no matter what the format of your
station. The network-quality spots can give you the best
look, image and message ever seen in your market.

To reserve the *‘Big Guy’’ as your exclusive
spokesman, call today. Prices vary by market size.
Production starts in July, offered only through

CONTACT: John Bayliss, Russ Wittberger, Al Casey
(714) 298-3390

2399 Camino del Rio S., Suite 100 ® San Diego, CA 92108

29


www.americanradiohistory.com

30

JUNE 27, 1981, BILLBOARD

Radio Programming

~ Vox Jox

NEW YORK-—Dan Griffin has re-
turned to RKO as vice president and
director of programming for the
RKO Radio Networks. He comes
from WIR-AM Detroit where he
was director of operations.

Griffin left RKO in 1978, before
the networks were formed, as direc-
tor of operations for WOR-AM to
become general manager of
WYNY-FM New York. He will re-
turn to New York to take over the
newly created job.

Tom Burchill, president of RKO
Radio Networks also has named five
vice presidents in the organization.
All move up from director: Kenneth
Harris, affiliate services; Jo Inter-
rante, programming; Dave Cook,

news; Kevin Lyons, sales; and Joe
McGuire, engineering.
* x *

Steven Sims has been promoted
to operations manager of WMLA-
FM Bloomington, Ill., and Melissa
Meier has been promoted to pro-
gram director of the station. Sims.
will continue to handle the duties of
research director and Meier moves
up from music director. Jeff Eberlein
has been added as morning man
succeeding Harvey J. Steele. Eber-
lein comes from WATH-AM/
WXTQ-FM Athens, Ohio.

* * *

Terrell Metheny Jr., executive
vice president and general manager

oo
&

H

_ New On TheCharts |

THE PRODUCERS

po-sy

“What She Does To Me"—fiy

Less than 10 years ago, a band
from Georgia could be stereotyped.
There was always a minimum of
three guitarists and the lyrics con-
cerned how hard life on the road can
be. Then came the musical revolu-
tion out of England in the mid-1970s
and parts of it managed to touch the
peachtree state. The B-52s, the
Brains, Pylon and now the Produc-
ers all hail from Georgia. Brash,
quirky rock is no longer solely
owned by London, New York and
Los Angeles.

The Producers are guitarist/vo-
calist Van Temple. keyboardist/vo-
calist Wayne Famous, drummer/vo-
calist Bryan Holmes and bassist/
vocalist simply called Henderson.
The group came together when Hen-
derson caught the other three per-
forming at Uncle Tom’s Tavern on

New Year’s Eve of 1979 in Atlanta.
They became officially a quartet on
New Years Day 1980.

In August of 1980, the group
played for producer Tom Werman
in New York. At best, they expected
a polite response with Werman ask-
ing for them to let him have a tape.
They got more than they bargained
for as Werman produced their debut
album, a self-titled effort from
which “What She Does To Me” is
taken, and Epic signed the band.

Of the four aforementioned Geor-
gian bands, the Producers are the
most straightforward with tons of
hooks and clean production. The
Producers are managed by Hugh
Rogers, PO Box 76640, Atlanta, Ga.
30328 (404) 992-1050. The booking
agent is ATI, 888 7th Avenue, New
York. N.Y. 10019 (212) 977-2300.
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EXECUTIVE DIRECTOR

& GENERAL MANAGER

UNIVERSITY OF CINCINNATI
RADIO STATION WGUC

The University of Cincinnati, a comprehensive state university located in
a metropolitan area of 1,400,000, is seeking an Executive Director of its
award-winning radio station WGUC. The Executive Director reports to the
President and is responsible for the direction of all operations and plan-
ning, development and programming, fund-raising and promotion of the

The successful candidate should have an advanced degree or an equivalent
combination of education and experience, including extensive experience
in managing a public radio station; thorough knowledge of broadcasting
activities, engineering, fund-raising, promotion, budgeting, personnel and
fiscal management; working knowledge of broadcast law and rules, com-
munity relations, and higher educational institutions; broad knowledge of
music and journalism, and the ability to communicate effectively.
Applications should be received by July 10,
1981 and should be addressed to:
Andris G. Priede, Director
Office of the Presldent
204 Administration Building

University of Cincinnati
Cincinnati, Ohio 45221
An Equal Opportunity/Affirmative Action Employer
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WMKE-AM/WBCS-FM Mil-
waukee, has resigned to become ex-
ecutive vice president of Mesa
Broadcasting Group, which oper-
ates KQIL-AM/KQIX-FM Grand
Junction, Colo., and KUUY-AM/
KKAZ-FM Cheyenne, Wyo. He will
also be general manager of the Che-
yenne stations.
* Kk %

Ron Engleman and John London,
popular morning team on KRTH-
FM Los Angeles have left that sta-
tion to join KWST-FM, effective
June 25 when the station begins its
new mass appeal format. Don’t
overlook the possibility of other
“name” air personalities defecting to
the KWST camp. ... A.J. Roberts is
the new morning man at KBZT-FM
San Diego.

* k%

Bill Stallings has returned to
WWWM-FM (M-105) Cleveland to
cover the 4 to 8 p.m. slot. ... John
Mrves has joined WXRT-FM Chi-
cago handling overnights. He had
been doing part time DJ work at
WMET-FM Chicago. ... Mark Al-
len, brother of country recording art-
ist Rex Allen Jr., is the new morning
man and program director on
KOOO-AM Omaha. Lynne
Kruer has been named promotion
coordinator of WHAS-AM Louis-
ville. She comes from a local news-
paper. . .- Paulie Landon has been
named president and general man-
ager of KOIT-FM San Francisco.

* Kk x

Paul Shay has been named music
director of WNAX-AM Yankton,
S.D. He also handles the 9 a.m. to |
p-m. slot. Carl Thoreson is the morn-
ing man. The balance of the on-air
lineup is: Dan Christopherson, 1 t0 5
p.m.; operations manager Jerry Os-
ter, from 5 to 6 p.m.; Mary Beth,
from 6 p.m. to midnight; and John
Marshall, from midnight to 5 a.m.

BubblingUnderThe

__HOT 100

101—-PULL UP TO THE BUMPER, Grace Jones,
Island 49697 (Warner Bros.)

102—POCKET CALCULATOR, Kraftwerk, Warner
Bros. 49723

103-TRY IT OUT, Gino Soccio, Atlantic/RFC
3812

104—-NIGHT, Bitly Ocean, Epic 02053

015-LOVE IS A CRAZY FEELING, The Joe
Chemay Band, Unicorn 95003 (MCA)

106— DON'T HAVE TO CRAWL, Emmylou Har-
ris, Warner Bros. 49739

107—-ONE STEP AHEAD, Split Enz, A&M 2339

108—GOTTA GET AWAY, Randy Meisner, Epic
19-02059

109-SHALL WE DANCE, Bram Tchaikovsky,
Arista 0601

110—YOU STOPPED LOVING ME, Roberta Flack,
MCA S1126

BubblingUnderThe

_TopLPs

201-SILVER CONDOR, Sitver Condor, Columbia
NFC 37163

202-YUTAKA, Love Light, Alfa, AAA-10004

203—HIGH INERGY, High Inergy, Gordy G8-
1005M1 (Motown)

204-B0OBBY BARE, As Is, Columbia FC 37157

205-RANDY VANWARMER, Beat Of Love,
Bearsville BRK 3561 (Warner Bros.)

206—WALTER JACKSON, Tell Me Where It Hurts,
Columbia FC 37132

207—DELBERT McCLINTON, The Best Of Del-
bert McClinton, MCA MCA-5197

208—MAZE, Live In New Orleans, Capitol SKBK-
12156

209—ENGELBERT HUMPERDINCK, Don't You
Love Me Anymore, Epic FE 37128

210-SPIDER, Between The Lines, Dreamland/
RSO DL-1-5007 (Polygram)
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5 These are best selling middie-of-the-road singles compiled from
- = 2 radio station air play listed in rank order.
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Sigl 1] o memca
Neil Diamond, Capitol 4994 (Stonebridge, ASCAP)
i{f 2 6 ALL THOSE YEARS AGO
George Harrison, Dark Horse 49725 (Warner Bros.) (Ganga/B.v., BMI)
ii? 6 6 THE ONE THAT YOU LOVE
Air Supply, Arista 0604 (Careers/Bestall Reynolds, BMI)
i}( 5 9 STILL RIGHT HERE IN MY HEART
Pure Prairie League, Casablanca 2332 (Polygram) (Kentucky Wonder BMI)
5 3|16 HOW 'BOLT US
Champaign, Columbia 11-11433 (Champaign/Dana Walden)
6 4 |17 SUKIYAK}
A Taste Of Honey, Capitol 4353 (Beechwood, BM1)
Sicl2e | 3| 1 oowT Keep vou
Kenny Rogers, Liberty 1415 (Capitol) (Bootchute, BMI)
iz 10 | 5| Bov FRoM NEW YORK CrTY
Manhattan Transfer, Atlantic 3816 (Trio, BMI)
9 7113 LIVING INSIDE MYSELF
A Gino Vannelli, Arista 0588 (Black Keys, BMI)
¢ 14 7 SEVEN YEAR ACHE
Rosanne Cash, Columbia 11-11426 (Hotwire/Atlantic, BMI) |
n|unjfn MEDLEY: INTRO VENUS/SUGAR SUGAR/NO REPLY/
I'LL BE BACK/DRIVE MY CAR/DO YOU WANT TO KNOW A SECRET/
WE CAN WORK [T OUT/) SHOULD HAVE KNOWN BETTER/NOWHERE MAN/
YOU'RE GOING TO LOSE THAT GIRL/STARS ON 45
Stars On 45, Radio. Records 3810 (Atlantic) (Not Listed)
¥y 3| 7| Ppromrses
Barbra Streisand, Columbia 11-02065 (Stigwood/Unichappel BMI)
o5 | 13| rooL v Love wimH vou
Jim Photoglo, 20th Century 2487 (RCA) (20th Century/Nearytunes ASCAP/Fox
Fanfare/Nearytunes, BMI)
14 8| 12 WHAT ARE WE DOIN’ IN LO<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>