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BMI Settles
With CBS In
Antitrust Finale

By IS HOROWITZ

A Billboard Publication The Radio Programming, Music/Record International Newsweekly

GUARDIAN REPORT TO COURT

Parker, RCA Accused Of
Fraud In Elvis Dealings

By ROMAN KOZAK

Japan’s Rental
Shops Spark
Controversy

By SHIG FUJITA

TOKYO-Japan’s major record manufac-
turers, many of which are owned by audio
equipment makers, arc up in arms over the
booming trade in retail rentals of disks, which
the labels fear encourages home taping.

CBS/Sony is leading the industry fight, hav-
ing sent circulars to its accounts asking them
not to rent its product, backing up the warning
by cutting certain accounts from its distribu-
tion network and individually numbering its
records to make it easicr to check which deal-
ers are selling product to the rental shops.

Approximately 400 retailers arc now be-
lieved to be renting disks at rates about 75
cents a day. Some of the shops have been set
up especially to rent, and scveral entrepre-
neurs arc offering custom duplicating while
the customer waits.

Yoshikatsu Inoue, general manager of

CBS/Sony's sales department, said that even
before the numbering of records started on
July 21. CBS/Sony had cancelled contracts
with four dealers and retailers, who had been

(Continued on page 76)

ING IN LOVE AGAIN."

The winds that assault the North Coast may be frigid, but they inspire hot
rock 'n’ roll from the MICHAEL STANLEY BAND. M.S.B., whose new NORTH
COAST album is a blaze with powerful rock, features the hit single “FALL-
(Advertisement}

NEW YORK -In an amended report

filed by the court-appointed guardian of

12-year-old Lisa Marie Presley in Shelby
County Probate Court in Tennessec, Col.
Tom Parker, Elvis Presley’s manager, and
RCA. his record company since 1956, are
accused of “collusion, conspiracy, fraud,
misrepresentation. bad faith. and over-
reaching” in their business dealings with
Elvis.

The accusations were made Friday (31)
bv attorney Blanchard E. Tual. who in
May. 1980. was appointed by Probate
Court Judge Joseph Evans to protect Lisa
Marie Presley’s rights as the estate was
settled.

RCA itsclf denies any impropricty.
“There is no basis for any accusations
against this company in relation to its deal-
ings with Elvis, or his estate. or Col. Parker.”
reads a statement. Parker himself is be-
lieved to be in seclusion in Palm Springs.
Calif.

stacles.

major product pressers.

Digital Equipment Rental Brisk

By ALAN PENCHANSKY

CHICAGO--Demand for digital recording equipment is taking the form of
rentals in the U.S.. as outright sales of the new machines still face many ob-

High prices and lack of technical standardization are factors that have made
digital equipment ditficult to sell. Above all, however. manufacturers cite the
cash-strapped nature of today’s U.S. recording studio business as the barrier to

Report Pressing Outlook Solid

By SAM SUTHERLAND & ROMAN KOZAK
LOS ANGELES—Unit sales volume is flat or slightly down while dollar
grosses are running ahead of last year, according 1o a survey of the nation’s

In reviewing the first six months of 1981, sources posted increases of up to
20% in overall business, offset in some quarters by unit production drops of as
much as 10%. Those firms admitting such dips in volume posted little or no net

Central to Tual’s charges is the 1973 sale
of royalty rights to Presley’s entire catalog
to RCA for $5 million, to be split equally
between Elvis and the colonel. With Elvis
in the 50% tax bracket, it meant that he
made only $1.25 million at “the height of
his carcer.” while giving up all future royal-
ties from his many previous hits.

“In 1973, Elvis was only 37 years old and
it was illogical for him to consider selling
an almost certain litetime annuity from his
catalog of over 700 chart songs.” says the
report. “The tax implications alone should
have prohibited such an agreement. or at
least prohibited it without further tax in-
vestigation. On the other hand. the buyout
trom Col. Parker’s point of view was much
more appealing. In 1973. Col. Parker was
63 years old, overweight and recovering
from a hcart attack. The guaranteed pay-
ments to Col. Parker provided a great deal
of income to a man entering the twilight of

(Continued on page 15)

(Continued on page 65)
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ME DOWN" (75 5.02451), new smash single from SILVERADO.

NEW YORK-—In the wake of a licensing
agreement with CBS-TV, closing the books on
the network’s failed antitrust suit against
Broadcast Music Inc.. the performing rights
organization has initiated steps to seck sub-
stantial royalty increases from the NBC and
ABC television webs.

The five-year package deal signed last week
by BMI and CBS calls for a total of about $43
million in retroactive payments and stepped-
up annual fees through 1985.

Letters from BMI to both ABC and NBC
serve notice that their contracts for the per-
formance of protected music in the BMI file
will terminate on Sept. 30. BMI expects that
negotiations will lead to hefty increases in the
fees paid by ABC and NBCstalled at $2.6 mil-
lion a year each pending resolution of the CBS
action.

The new agreement between CBS and BMI
comes as a financial coda to the often tem-
pestuous antitrust suit that sought ultimately
to bar the blanket license as a clearance vehicle

(Continued on page 14)

From their latest album, “READY FOR LOVE” (LP FZ 37049). Produced
by Don Oriolo; executive producer John Luongo; Magna Artists, Ed Rubin,
Pres; Direction: Pete Bennett. On Pavillion/CBS Records & Tapes.

(Advertisement)
(Advertisement)

14 OF HIS GREATEST LOVE SONGS

LOVE
SONGS
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E% AND THE GRASS WON'T PAY NO MIND A MODERN-DAY VERSION OF LOVE
e I~ THE LAST THING ON MY MIND HURTIN’ YOU DON'T COME EASY HUSBANDS AND WIVES
SUZANNE IF YOU GO AWAY COLDWATER MORNING JULIET BOTH SIDES NOW
= STONES PLAY ME . UNTIL IT’S TIME FOR YOU TO GO THEME (ORCHESTRAL)

MCA-5230 ()18 MCA RECORDS, INC
| SR N ER SRC R — S AV - - C P

www americanradiohistorv com


www.americanradiohistory.com

SE-532

Producer: DAVID MALLOY

Personal Management:
Stan Moress/Scotti Brothers A-tists Maragement

4& ©1981 Elektra/Asylum Records 2 Division of Warner Ccxr municatiens Ine. &



www.americanradiohistory.com

General News

Promo Men Lament Fragmentation
Getting Harder To Get Hard Rock Played, They Say

LOS ANGELES—Fragmentation
at radio is making life harder for la-
bel and independent promotion ex-
ecutives, and is also putting the
squeeze on airplay possibilities for
harder-sounding rock’n’roll records.

As top 40 stations edge toward an
adult contemporary sound, it be-
comes harder and harder for rock
acts to gain pop airplay, unless they
hit with a soft midtempo ballad, as
REO Speedwagon, Styx and Jour-

By PAUL GREIN

ney have recently done.

“Top 40 is supposed to be mass
appeal radio,” says Dick Williams,
vice president of promotion at EMI
America-Liberty. “You should be
able to hear AC/DC, Rick James,
Kenny Rogers and the Oak Ridge
Boys on a top 40 station. But most
delete at least one of these acts and
in their place play oldies and recur-
rents. They’re attractive because
they’re safe.

MTV Cable Channel
Exposing New Acts

By LAURA FOTI

NEW YORK-—Imagine a top 40
radio station broadcast from coast-
to-coast with programming found
nowhere else on the airwaves. Now
add video to complete the picture,
and you begin to get an idea of what
Warner Amex’s MTV Music Tele-
vision cable channel has up its
sleeve.

MTYV began broadcasting Aug. 1.
Record company-supplied video
clips, movies, concert footage, music
industry news, national concert in-
formation and interviews with artists
make up the bulk of what is shown,
and vice president of programming
Bob Pittman is confident the format
will be a success.

Although much of what is seen on
MTYV is established hits by well-
known artists, the channel also will
be a forum for new acts and songs.
“We’re broader than any single ra-
dio station,” Pittman says. “We’ll be
emphasizing new music, because
our audience is the trendsetters.”

Pittman, former program director
for WNBC-AM New York, points
out that radio stations traditionally
have been unwilling to give new acts
a chance. “MTV will have definite
benefits for radio stations,” he says.
“We’ll be breaking the music for
them. The exposure helps the music

industry as a whole. because it’s
really lost its luster lately. MTV will
be innovative and creative, and get
people recharged about music.”
The sound quality of MTV broad-
casts rivals that of FM radio’s. A
stereo adapter installed by the cable
operator hooks together a tv set and
stereo system. MTV broadcasts
through the tuner section of the
stereo encoded with Dolby noise re-

duction.  (Continued on page 58)

“It's a shame that nobody wants
the kids. Everybody feels they can’t
sell their station if they have teens.
But teens are the most loyal listeners
and you pick up women as a result of
having tcens. I hope radio will be-
come more accessible to rock prod-
uct. It’s a shame right now, because
that’s what’s really keeping the busi-
ness alive.

“But it’s virtually impossible to get
a record on top 40 stations that has
an edge, as we discovered with J.
Geils and an earlier Michael Stanley
Band single. That's why the new
Journey single is so great: it bridges
the gap. AOR can play the album
and the hit provides the top 40 expo-
sure necessary to sell through and go
platinum.”

Williams believes that Kim
Carnes’ “Bette Davis Eyes” also
brought an edge to top 40 playlists.
“It paved the way for a lot of other
artists who felt they couldn’t release
a harder-sounding record.”

But for the most part Williams
sees top 40 programmers as reluctant
to play rock. “A significant number
of stations claiming to be top 40 are
in fact MOR,” he says. “AOR is the
only format you can go to on these
records, and it’s tightened up too. It’s

(Continued on page 90)

FCC Reverses Stand On
Spacing; Retains 10 kHz

By TIM WALTER

WASHINGTON, D.C. — The
Federal Communications Commis-
sion, following a closed session
Tuesday (4), voted 4-2 to retain 10
kHz channel spacing, and directed
its staff to prepare a letter to the De-
partment of State recommending
that the U.S. withdraw its 9 kHz pro-
posal at the Region 2 (Western
Hemisphere) Administrative Radio
Conference in Rio de Janeiro in No-
vember.

Commissioners Anne P. Jones
and Joseph R. Fogarty dissented, cit-

RCA Videodisk To Focus On
‘Most Marketable’ Pop Names

NEW YORK--RCA is attempting
to achieve mass appeal with its Se-
lectaVision music programming to
parallel the marketing thrust for its
disk players. Look for future releases
to emphasize popular music over
other types—at least for a while.

SelectaVision
Sales Surveyed

By LAURA FOTI

NEW YORK —Sales are slow, but
no slower than expected, according
to a nationwide survey of RCA Se-
lectaVision dealers. The videodisk
players are not moving quickly, and
interest has slackened this summer
but most dealers are optimistic for a
strong fall.

That's when RCA plans the major
phase of its advertising push (see ac-
companying story). Advertising in
the introductory period from March
to May was fairly strong, and most
dealers experienced heavy consumer
interest in the product, along with

(Continued on page 56)

This does not mean RCA will be
ignoring jazz, classical or country
programming, or that new forms of
video music will not be explored.
“We're committed to exposing di-
verse types of music,” claims head of
music programming Chuck Mitchell.

“Our initial music catalog empha-
sizes pop,” he says, “because that’s
the most marketable. We want to
keep our base as broad as possible in
musical appeal, and we’ll be releas-
ing middle-of-the-road, adult con-
temporary and rock programming,
all designed to show we’re com-
mitted to music—and to help the me-
dium find its best audience.”

RCA’s game plan is to begin with
pop and branch out into narrower
arcas later on. “You can’t narrow-
cast at the outset,” Mitchell explains.
“You have to weigh responses, ad-
just and grow. lronically, targeting
the mass market will ultimately al-
low us to do the most effective nar-
rowcasting.”

Mitchell has faith in artists with
proven track records, like Kenny
Rogers and Barbra Streisand. “Ini-
tially, the most interest will be in

(Continued on page 60)

ing the risk of heterodyne (sunspot
activity) interference among other
factors.

It was the FCC’s recommendation
that introduced the 9 kHz proposal
to the first session of the conference
last year in Buenos Aires.

According to Chairman Mark S.
Fowler, the Commission examined
the entire record on the proposal, in-
cluding all technical, economic and
social factors. He said that “reducing
the current 10 kHz channel spacing
to 9 kHz would require virtually ev-
ery one of the 4,600 AM radio sta-
tions in this country to shift the fre-
quencies on which they currently
transmit . . . technical costs alone are
estimated between $15 and $28 mil-
lion.” He concluded the possible
benefits of the switch would be “so
speculative” as to not warrant the
conversion.

“We cannot answer with suf-
ficient precision,” he stated, “how
many more AM stations would be
created, where they would be lo-
cated or whether they are likely to be
viable ... crucial to evaluating the
consumer benefit.”

Commissioner James H. Quello
addressed the issue of Cuban inter-
ference, noting that the change in
channel spacing would not guaran-
tee Cuban compliance with inter-

(Continued on page 14)

Cambridge Sued By

BOSTON — MCA Distributing
Corp. has filed suit in Municipal
Court here against Cambridge One-
Stop asking for a judgment covering
an alleged debt of $129,040.33 for
records and tapes delivered between
August, 1979 and May 26, 1981.

Papers filed with the court state
that Cambridge, owned by veteran
musicman Morris Levy, admits to
owing all but $12.189 of the claimed
debt.

In an affidavit completed by
George Lee, MCA credit executive,

wWwWw.americanradiohistorv.com

Billboard photo by Jeffrey Mayer

FURRY FRIENDS —Following two capacity shows at the Roxy in L.A., mem-

bers of the Psychedelic Furs huddle with Columbia and CBS Records brass

backstage. Seen from left are the Furs’ John Ashton; Al Teller, senior vice

president and general manager for Columbia Records; Myron Roth, senior

vice president and west coast general manager for CBS Records; and group's
manager, Les Mills.

SLATED SEPT. 9-11 .

3 Seminars Bowmg

&

NEW YORK-Three new fea-
tures will bow at Billboard’s Inter-
national Talent Forum VII to be
held at the Sheraton Center Hotel
here Sept. 9-11.

They are: “Radio’s Role In The
Music Industry: Leader Or Fol-
lower” chaired by the Gavin Re-
port’s Dave Sholin; “Topping It Off
With Those At The Top: President’s
Panel” chairgd by Billboard’s pub-
lisher Lee Zhito; and “Industry Sur-
vey: Research As A Tool For More
Distinct Marketing,” with Warner
Communications’ Mickey Kapp.

The radio session will include ex-
perts from the broadcasting, music
and live talent industry exploring
development of product on radio;
radio’s role in supporting bands on
tour; selling acts properly on radio;
the role of consultants and whether a
revolution in radio is possible.

Presidents from the agency, label,
promotion, facility, management
and other areas from around the
globe will discuss the industry from
their perspectives, while answering
questions from conference attend-
ees.

The international

COUNTRY SET
BY ATLANTIC

By DOUGLAS E. HALL

NEW YORK-—Atlantic Records is
moving steadily along with plans to
expand into country music. Glen
Campbell and Sissy Spacek have
been signed to the new label, which
will reportedly be called Atlantic
America.

The company is reluctant to dis-
close its plans at this stage, but it is
believed to be looking to sign (in ad-
dition to Campbell and Spacek) two
other acts, one established and one

market has

(Continued on page 14)

MCA Distributing

a July conversation with Levy is
cited in which the $12,189 is claimed
by Levy as a discount.

Lee countered that the discount
was not applicable since payment
was not rendered by the “tenth day
of the second month following ship-
ment,” said to be standard MCA
Distributing policy. Levy is said to
have declared that he “would not
pay MCA until MCA waived its
claim to the disputed $12,189.”

Levy has 20 days to respond to the
complaint.

At Talent Forum |

been tapped for exploration, with
emphasis on overseas touring, immi-
gration clearances, taxes, structuring
tours, setting prices and determin-
ing fair deals, choosing opening acts

(Continued on page 33)

BILLBOARD
GOSPEL MEET

LOS ANGELES—Billboard will
hold its second annual Gospel Mu-
sic Conference at the Sheraton Uni-
versal here, Dec. 1-4, according to
conference director Bill Moran.

“The emphasis will again be on
the secular connection,” Moran says.
“We're now assembling an advisory
board to help us select topics and
speakers.” Last year’s event featured
speakers and panelists in radio pro-
gramming, television and record

(Continued on page 8)
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General News

RAP SESSION—PolyGram/Mercury artist Kurtis Blow, left, discusses mar-
keting strategy for his new LP, “Deuce,” with co-producer Robert Ford, cen-

ter, and Tommy Young, national promotion manager for PolyGram.

HMV FLAGSHIP REDEVELOPED

British Retail Trade |
Maps ’80s Strategy |

By NICK ROBERTSHAW

LONDON-A week of celebra-
tions began Tuesday (4) to mark the
$1 million redevelopment of what
Britain’s HMV retail group calls
“the world’s largest and most fa-
mous record shop™—the chain’s flag-
ship store in London’s Oxford
Street, which alone accounts for 2%
of Britain’s prerecorded music trade.

For HMV, the round of star-
studded champagne parties marked
a watershed, as the company’s am-
bitious plans for national expansion
begin to bear fruit. The significance
goes beyond that, pointing the way
that the troubled and recession-hit
UK. retail trade must take if it is to
survive in the '80s.

Five years ago, major record com-
panies’ mailing lists ran to 7,500

PolyGram Hikes
Classics Prices

CHICAGO-PolyGram Classics
will hit the market with a $1 list price
increase on front line product effec-
tive Sept. 1. The hike—to $10.98—ap-
plies to the full-price DG, Philips
and London labels, and to the Tele-
funken line imported by PolyGram.

At the same time, digital record-
ings on all four labels will rise $2 in
list price to $12.98.

The increases were revealed last
week by John Harper. director of
marketing for PolyGram Classics.
Harper says prices have been
pushed upward by “overall in-
creases in cost which particularly ef-
fect import product.”

The price hike, notes Harper, re-
stores the traditional notching of
DG and Philips at $1 above domes-
tically pressed product. Harper also
pointed out that most digital record
ings are priced well above the new
$12.98 PolyGram mark.

Classical budget and mid-price
lines—now at $5.98 and $6.98 list.
will not be affected, Harper reports.
Also, London pop product, Verve
and Verve Japanese imports remain
unchanged.

names. Today there are probably
under 5,000 retail outlets in the
country. Harry Tipple, longtime
head of the Record and Video Re-
tailers’ Organization (RAVRO), es-
timates there has been a 30% fall in
numbers since 1975, and warns: “If
things don’t pick up we shall be
down to 3,000 dealers. The decline
so far has been fairly dramatic, and
we are getting to the point where
small businessmen with capital can
earn more on the money market,
without rents and rates to worry
about.”

More worrying, in Tipple’s view,
is the apparent lack of enthusiasm
among independent retailers. Ar-
thur Spencer-Bolland of the Music
Trades Assn. recently issued a plea
for dealer support, asking: “Why the
hell don’t employers see the value of
their own trade union?” Only with a
strong and active membership could
RAVRO wield the sort of power
dealers wanted it to wield, or afford
legal expertise, or operate a buying
consortium, he argued.

Instead there is apathy, the out-
come, Tipple believes, of years of
sour relations between the retail sec-
tor and the record manufacturers.
“Members have tended to become
non-vocal because they feel that in
the end the record companies do
what they like, and the reduction in
margins they forced on the trade a
year or so ago was the last straw.
There used to be regular bi-annual
talks between the GRRC, as
RAVRO used to be called, and the
record companies. We no longer
have them: the dealer does as he's
told.”

Typical of dealer grievances is the
situation over imports, as Tipple ex-
plains. “It’s all a question of how
much sterling is worth. Initially the
record companies were encouraging
us to buy imports; the majors even
set up their own import divisions to
handle the trade. Now imports have
suddenly become a dirty word and
the companies are threatening legal
action. ItU’s the push-me-pull-you
bit: instead of taking the trade into

(Continued on page 76)
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Videocassette
Music Growth
Slow, Steady

By JIM McCULLAUGH

LOS ANGELES—While most
major video software suppliers con-
tinue to add hit movies to their new
release schedules—still acknowl-
edged as the lion’s share of the
videocassette sales and rental mar-
kets—video music programming of
various kinds has been making
steady, if slower, gains.

The videocassette industry is wit-
nessing for example, the first Dolby
stereo VHS music programs in “Ele-
phant Parts,” the just-released 60-
minute comedy/musical from Mi-
chael Nesmith’s Carmel, Calif.-
based Pacific Arts Video Records,
and “Tom Jones Live From Las
Vegas” from Canoga Park, Calif.-
headquartered Family Home Enter-
tainment.

In fact, Family Home Entertain-
ment is believed to be the first video
software supplier to the industry
which has taken a Dolby license for
its product and released it. Later this
year, according to company vice
president Alan Bloom, another title,
a rendition of the Broadway work
“Pippin,” will be made available in
Dolby stereo VHS format.

To date, only one consumer hard-
ware manufacturer makes a Dolby
two-channel machine available in
the U.S.—Akai (see separate story,
this issue). At least half a dozen
other major videocassette player
manufacturers, however, are ex-
pected to follow suit with stereo
VHS machines by next January’s
Consumer Electronics Show in Las
Vegas. The Sony-originated Beta
camp has made no announcements
with respect to stereo units in that
format thus far.

It’s known also that other major

(Continued on page 56)

Gospel Confab
Eyes 12,000

LOS ANGELES—The nuts and
bolts of publishing, royalties and
contracts, along with other facets of
the music business will highlight onc
of the industry’s largest conventions,
the Gospel Workshop of America.

Organizers estimate the confer-
ence, convening at the downtown
Hilton Hotel here Saturday through
Friday (8-14), will draw approxi-
mately 12,000 from its more than
20,000 nationwide membership.

The 14th annual Gospel Work-
shop of America, headed by the Rev.
James Cleveland, is a three faceted
gathering conference—religion. mu-
sic and business- says an organiza-
tion spokesperson.

Workshops are scheduled daily
during the seven-day convention,
including sessions on music theory,
sight reading, the history of gospel
music, performance and directing.

Also on the agenda are daily ses-
sions with a number of the organiza-
tion’s guilds, including the gospel
announcers guild, with approxi-
mately 250 announcers and record
promotion reps: and the business
and professional guild. consisting of
concert promoters, artist managers,
freelance record promo reps, ac-
countants and attorneys.

The Gospel Workshop has set up
what could be termed a grueling
schedule of events which start at 8

(Continued on page 38)
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Record Companies

William P. Fox takes the post of operations and finance vice president on the
staff of the deputy president for the CBS Records Group in New York. Thisisa
new post. He was vice president of finance on the staff of the deputy group pres-
ident. . .. John F. Carlson is named chief financial officer for PolyGram Rec-
ords Inc. in New York. He was chief financial officer and finance vice presi-
dent for Viacom International. . .. Russ Thyret is now senior marketing vice
president at Warner Bros. Records in Burbank, Calif. He was vice president
and director of promotion. . .. Keith Bruce, co-managing director of Warner-
Pioneer in Japan, and Tim Murdoch, managing director of WEA Records Ltd.
New Zealand, move up to vice presidencies within WEA International. They
will remain in home territories. Jerald Wagner joins RCA Records as national
accounts director, associated and distributed labels. Wagner was general ad-
ministrator with Music Sales Corp. He is based in New York. ... Lana Den-
grove becomes national singles promotion director for Arista Records in Los
Angeles. She was secondary radio promotion director. ... Travis Smith is
upped at Columbia Records to Southeast/ Southwest regional promotion
marketing manager for black music and jazz promotion. He was New Orleans
local black music/jazz promotion manager. . . . Tom Neuman is upped to man-
ager of technical marketing services lab and John Kraus is upped to senior
technical liaison engineer at Capitol Records in Los Angeles. Neuman was
product engineer and Kraus was recording manager. . . . Linda Joy Luber, for-
merly with CBS-TV in the national sales division, joins Columbia Records In-
ternational in New York as administrative assistant to Frank O. Hendricks, as-
sociate director of marketing administration. ... Murray Elias becomes vice
president of U.S. operations for Joe Gibbs Records in New York. He has been
with Mango Records, Record People and Record Haven. . . . Brad LeBeau is
now promotion manager for Park Place Records in New York. He has held
similar posts at ZE Records and Polish Records. Also, Richie Heimberger is
now national sales manager. He has held similar posts at Capitol and ABC
Records. Lastly, Chuck Dembrak is now radio promotion manager. He wasin a
similar slot at RCA Records.

Publishing

Jolene Burton takes the newly created post of royalties director for Warner
Bros. Music in New York. Burton recently retired as senior vice president at
A&M Records. . . . Jody Williams to professional manager for Screen Gems/
Colgems-EMI in Nashville. Previously, he was professional manager for
Charlie Daniels’ Hat Band Music and worked in the a&r division of Sound

S ty Management.
SHERY SeARassiit Related Fields

Lin Oliver is named MCA Videodisc vice president in Los Angeles. She was
director of videodisk programs. . .. Geoffrey Kelly moves into the new post of
sales and marketing vice president for Teletronics, a division of Video Corp. of
America. He was sales and marketing vice president at Winkler Video Associ-
ates. . .. Jim Golden is now management division vice president at Manage-
ment Il in Los Angeles. He was president of General Talent Agency. . . . David
Jacks is promoted to head of a&r for Metavision’s home video productions in
Los Angeles. He was a film editor and audio producer for the firm. ... Jeff
Baker moves into the slot of national accounts manager for RCA SelectaVision
videodisks. He was marketing services manager for the division. . . . Hector
Martinez is elected president of Pacific South Coast Marketing Inc. in Bur-
bank, Calif., a firm which specializes in representing manufacturer’s in the au-
dio products field. He was sales manager. ... Gerald “Jed” Daly is now pro-
gram research manager for Magnetic Video Corp. in New York. He was film
acquisition and planning manager for Time-Life Motion Pictures at Time-Life
Films, Inc. ... Neil Blatt takes the post of national marketing manager for
Technics division of Panasonic Consumer Electronics Group in Secaucus, N.J.
He was Garrard vice president. ... Dick Spingola joins Media Home Enter-
tainment as finance vice president. Based in Los Angeles, he was vice president
and controller at WEA Distributing Corp. Also joining the firm is Jeff Abrams,
Western regional sales manager. He was with Sound Unlimited Video. Other
additions to the firm are Ron Ahdar, international sales manager: Otger
Merckelbach, European director; and George Braunstein, product acquisition
director. Ahdar was executive vice president at Select-A-Tape. Merckelbach
was involved in theatrical films in Holland and Braunstein was a producer. . . .
Carla Kanter-Cohen is now vice president of the Gibson Group Public Rela-
tions Inc. in Los Angeles. She was assistant to the vice president of the Motion
Picture division and executive assistant to vice-president of the talent division
at Rogers & Cowan in Los Angeles.

Dawn L. Wilt, who has professional experience in entertainment law and
video production, joins Al Bunetta Management in Los Angeles as an assist-
ant. ... Bernie Bottum leaves RTR Industries Inc. in Canoga Park, Calif. as
sales and marketing coordinator. ... Dee Dee Lynch of Jam Productions in
Chicago is named to head the concert promoter’s new inhouse public relations
agency. Jam’s Scott Calman and Linda Pollock take on new media relations
duties. . .. Bob Bean is named talent director at Music Row Talent in Nash-
ville. He was head of Bob Bean Talent. ... Andrew McKinney and Roger
Noakes are named regional field training managers for the Luxman division
of Alpine Electronics of America in Torrance, Calif. McKinney was with
Phase Linear and SAE. and Noakes for the past two and a half years was East-
ern regional sales manager of Luxman. . .. Jack Zimmermann, vice president
of Celebration Recording Studios in New York. takes over the studio manager
slot. The previous manager, Piere Plaskitt moves to Bullet Recording in Nash-
ville. . . . Steve Henschel joins the staff of Kramer/Rocklen studios in Los An-
geles as a producer. writer and director. He was creative affairs director for
Paramount’s communications division. . .. Mark Kogan is now executive di-
rector of the concert division for Irvine Meadows Concerts Inc. in Irvine, Calif.
He was associated with the national Concerts West organization. ... Gordon
Sutherland joins Sahara Tahoe in Stateline, Nev. as sales director. He was sales
director for Del Webb's Mountain Shadows Resort and Country Club in
Scottsdale, Ariz. . . . Helaine Oster moves to the Lighthouse Co. in Los Angeles
as administrative assistant. She held a similar post at Susan Munao Manage-
ment. . . . Skip Heinecke, executive vice president of Hanson & Schwam public
relations, forms his own firm, Reflections Inc. in Los Angeles. . . . Jerry Duncan
is upped from assistant promotions director 1o vice president of Nationwide
Sound Distributors in Nashville. ... Sharon Poling is named to head press re-
lations and advertising for the Country Music Foundation in Nashville. She
was a publicist for Opryland U.S.A. and an administrative assistant to Ten-
nessee Gov. Lamar Alexander.
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[IM CURRY
THE COMPLENITY OF SMPLICITTY

THERE 1) MO ARTIST
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TODAY WITH THE
VERIATILITY OF
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FROM HI TOVY AWAR )
NOMIVATED ROLF AS
MOZART IV BROAD -
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10 1S APPEARANCES
IV THE CLASTIC
"ROCKY HORROR
PICTURE SHOW'AND
THE UPOMING  FILM
VERSION OF YUNMIE"
HE IS A (OMPLE X
AVD WOMPERFULLY
TALENVTED ARTIST

//%MM)’ THE SINGLE
“WIRKING ON MY TAN” am 2353
PRODUCED BY MICHAEL KAMEN FOR
MOTHER FORTUNE PRODUCTIONS
MANVA GEMENT: (LODAGH WALLACE
FOR CAMEROV MUSIC, INC.
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importamni

has moved to & new location and
we're having 3 “warehouse warm-
ing” ... samgle some of the great
values on these imported and do-
mestic recordings—

RETAILERS &
WHOLESALERS ONLY

Order Fron America’'s
Newest & La-gest Importers

SINSLES

U2—fire (Dbbl sirgle)

Belle Stars—Siicd Trick
Blotto—When The Sscesd Feature Slarts
Bow Wow Wow—Prmoe Df Darkness

[Poster sieeve)
The Bunnydrums—Lirtls Room
Della Five—Shadow
Dexy's Midn'ght Rurnars—Show Me
Echo & The Bunnymen—A Promise (non-lp ‘B°)
Paut Gardiner—Siorm Trooper In Drag

[with Gary Namas)
Hawkwind—Motorhead
Joy Division—Lave Will Tear Us Apari {dom.)
The Kinks—Better Cays (Dbbi single)
Motorhead—Motorhean ([pic disc)
Nash The Sbsh—Naved Romance (prod. by

Bill Nelson|
Pigbag—Braad New Pigbag (Funk Wave dance]
Soft Celf—Tainted Lavs (great dance)

12" SINGLES

Mission Of Bu-ma-~Signals Calls And
Marches ™. .. as snormously secure piece of
work...”

Bowie—0on't Be Fodled By The Name [6-trk. 10}

Dept. S—Going Laft Rght fext.. 3-trks)

Ouran Duran—Girls Os Film (new version)

Echo & The Bannymen—A Promise (ext. non-ip ‘8]

The End—[excerpt wam “Apocalypse Now')

ESG—You're No Goad (B-irks)

Gang Of Four—Te kel With Poverty

Cen X—Dancin” With slyselt

Nina Hagen—My Way (what would Sid say?)

Debbie Harry—Backfi-ed {ext. Euro. Version)

Human League—Hasd Times

Kraftwerk—Computer Love (remix)

Liquid Liquid—[5-tris}

Beb Marley—Jamma™No Woman No Cry (live)

Metro--America In Ply$iead (prod. by B. Burgess)

New Age Steppers—My Love

Siouxsie & The Ban-hees—Arabian Knights (3-trks)

Frankie Smith—Doubls Dutch Bus

Soft Cell—Tainted bowe [3-trks)

Tom Tom Ciub—Wardy Rappinghood
[Chris and Tiga Faking Heads)

Visage—Visage (gread extended dance mix|

Way 0f The W2st—Oent Say That's
Just For White Boes

Way Df The West—Sex You Shake (Hot dance mix)

**+*COMING: MEDIEM MEDIUM 12— Hungry So
Angry” (Club Wi + “Furiher Than Funk
Oream™ + 2 asdiional tracks. avail. exclu-
sively from Imeortant Record Dist.*****

LPs

Joy Divisiorn—Closer [Domestic pressing)
Art Bears—The Werll As It Is Today
Beatle Mono Series 10 titles. all original mixes)
The Beatles—In lidly [Dutch pressing)
Bristol Recorder WL 3 (Feat. live Robert Frippy
Capt. Beetheart—2 Originals
[Spotlight Kid — Jecals)
Larry Carlton—Mr 3BS (live in Japan)
Cockney Rejects—The Power And The Glory
The Deligueats—(dbmestic pressing)
Delta 5—See The doirt
Doctors 01 Madness—Revisionism  1975-1978
{teat. R. Strange;
The Doors—Full Crce
The Doors—Dthzr Vaices
The Doors—3tar C«ll Vol. 1 & 2 (grist. hits coll.)
Herman's Herm ts—Breatest Hits
Elton John Band Lve featuring John Lennon
Killer—Ready For Hall (Top Metal)
Paul Kossefi—The Hamter (grist. hits
from 3 master Jutaris)
Kraftwerk—Elecira-Binetic (Autobahn Musik)
Raincoats—Odyshaps (Domestic Pressing)
Raybeats—Guiter 3est
Roy Orbiser—Al “ime Greatest Hits {Obbl album)
Rush-—Thra Tive G tst. Hits)
Thin Lizzy—Lizzy <illers {Grst. hils)
Wire—Document « Eyewitness (ip + 12)

SPECIA_ SALE ITEMS
AC/DC Box [3 Ips. ""EP + Poster] 17.99
8eat—Deors 0f Yoar Heart (12”) 299
Cockney Rejects—3rst. Hits Vol. 3 4.99
Eno—Tiger Mounldin 4.99
Eno—Before And Ale Science 4.99
Eno—Warm Jets 499
Eno—Music For Ainparts 499
Jah Wobble—Hew ¥ech Are They? 2.79
Judas Priesi--Bes” OF [pic Disc) 7.99
Killing Jake—Follow The Leader (10) 299
Killing Joke—Wha "8 This For? 5.99
King Crimson—Res 5.99
Krokus—Pay It In Resl 5.99
Gary Numan—Living Jrnaments Box 9.99
New Musik—Anywwese §.99
Passions—Skin Desp(12) 2.99
P..L.—Flowers B! 3emance {12 299
Roiling Stenes StoryBox Set (12 Ips) 59.99
Richard Strange-¥he Phenomenal Rise 01 5.99
Teardrop Explode=—Treason (12 2.99
Wanderers—0nly _osers Left Alive 5.99
UB 40—Preseat Amm: {ip + 12") (X]
Bill Neisor—Quit Greaming (dbbl cassette)  6.99
Scars—Author Aulhar (cassette) 499

##xGPECIAL*=*SPECIAL**=SPECIAL***
NME Tee-Shirts...—.......85.99 [medium and large)

CALL GF WRITE GIVING
TELEPHDNE NUMBER FOR
LOW, LCV PRICE QUOTES!

9o
importey

it

, INC.
149-03 New Yo kBlvd. Jamaica, N.Y. 11434
(212) 995-9200
Atlanta GA (404) 872-6364

Safari Time: More than 2,000 country/rock fans turned out for the grand

opening “‘safari party’ of Cat’s Records in Nashville. The outdoor block con-

cert featured country artist Bobby Bare and local rock group the White Ani-

mals. The event was sponsored by CBS Records, Cat’s Records and Top Bill-
ing International, with promotion by WJRB-AM and WMAK-AM.

Chartbeat

Films Score On Hot 100;
Rock Shakes Up LP Chart

By PAUL GREIN

LOS ANGELES—Diana Ross &
Lionel Richie’s “Endless Love”
(Motown) this week becomes the
first single to hit No. 1 in six weeks
since another superstar pairing—
Barbra Streisand & Donna Summer’s
“No More Tears”—in November,
1979.

“Endless Love” thus tops Kenny
Rogers’ “Lady” as the fastest-climb-
ing No. | single so far in the '80s.
“Lady,” also produced by Lionel
Richie, hit No. 1 in its seventh chart
week last November.

It’s Ross’ sixth No. | pop hit since
the start of her solo career in 1970—
which is more than any other female
vocalist has achieved in chart his-
tory. Two of Ross’ six No. | hits are
from films—“Theme From ‘Mahog-
any’ ” and now “Endless Love”—just
as two of the five No. I singles ac-
cumulated by runnerup Barbra
Streisand have been film themes:
“The Way We Were” and “Ever-
green.”

With “Lady” and “Endless Love”™
both hitting No. | pop, Richie be-
comes the first producer so far this
decade to top the Hot 100 with sin-
gles by two different acts. Queen and
Mack have produced two No. | hits.
but both by Queen; Mike Chapman
has had two toppers so far in the
'80s, but both by Blondie.

“Endless Love” is the Motown
family of labels’ 47th No. | pop hit
and its first since Diana Ross” “Up-
side Down™ last September. In fact,

_Signings

Dream Machine to RCA. The Los
Angeles-based band’s first album is
produced by Norman Whitfield. . ..
Reggae band Rolly Gray and Sunfire
to Moonlight Records. First release
is the 12-inch EP “Be Somebody.”
... The Killer Whales to Moonlight,
with an EP set for release later this
month. ... Jazz group Hands to
Moonlight; first Album, “Cannon’s
Blues” will be released in Septem-
ber. ... Montana, formerly the Mis-
sion Mountain Wood Band, to Wa-
terhouse Records. Singer/
songwriter Rory O’Brien to Skylight
Exchange Production company for
recordings.

(Continued on page 83)

including her dozen toppers with the
Supremes, Ross accounts for 18 of
Motown’s 47 biggest hits.

“Endless Love™ is the fourth song
from a feature film to hit No. I thus
far in the '80s. It’s the 15th film
theme to top the pop chart in the
past five years.

Here they are ranked by weeks at

No. I:

1. *You Light Up My Life,” Debby
Boone, Warner/Curb. 1977/10
weeks.

2. “Night Fever.” Bee Gees
(“Saturday Night Fever™),
RSO, 1978/eight.

3.“Call Me,” Blondie (“American
Gigolo™), Chrysalis, 1980/six.

4. “Stayin’ Alive,” Bee Gees

(“Saturday Night Fever™),
RSO, 1978/four.

- “Magic,” Olivia Newton-John
(“Xanadu™), MCA, 1980/ four.

6. “How Deep Is Your Love,” Bee

Gees (“Saturday Night Fever™),
RSO, 1977-78/three.

7. “Evergreen,” Barbra Streisand
(*“A Star Is Born™), Columbia,
1977/three.

. “Nine To Five,” Dolly Parton,
RCA, 1981/two.

9. “Grease,” Frankie Valli, RSO,
1978/two.

10. “Star Wars/Cantina Band,”
Meco, Millennium, 1977/two.

.“If ICan’t Have You,” Yvonne
Elliman (“Saturday Night
Fever”), RSO, 1978/one.

12.“You’re The One That I Want,”
John Travolta & Olivia
Newton-John (“Grease™),
RSO, 1978/0ne.

13. “Car Wash.” Rose Royce, MCA,
1977/0ne.

14. “Gonna Fly Now,” Bill Conti
(“Rocky™), United Artists,
1977/one.

15. “Endless Love,” Diana Ross &
Lionel Richie, Motown, 1981/
one.

The list doesn’t include No. | rec-
ords that were used in films after
they had been hits. This rules out
Blondie’s “Heart Of Glass,” featured
now in “Endless Love,” and several
oldies used in “Saturday Night Fe-
ver”: the Bee Gees’ “You Should Be
Dancing,” Walter Murphy’s “A
Fifth Of Beethoven” and Rick Dees’
“Disco Duck.”

The “Endless Love” soundtrack

(Continued on page 43)
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General News

New Nashville Disk Outlet
Offering Video Software

By KIP KIRBY

NASHVILLE—With the opening
of Cat’s Records, Nashville now has
its first records and tape retail facil-
ity offering prerecorded video prod-
uct on a rental/purchase program.

The modern new 4,000-square-
feet freestanding outlet is owned by
Music City Record Distributors. It
stocks an extensive inventory of al-
bums, tapes and video software with
a retail price value of approximately
$175,000.

The video plan marks Music City
Record Distributors’ initial entry
into the video retail field, according
to executive vice president Bruce
Carlock. Cat’s rental program for
videocassettes allows customers to
pay a one-time “membership fee” of
$75 and then rent the tapes at re-
duced rates with no security deposit.
Non-members must pay a deposit
equal to the retail value of the tape,
plus a higher daily rental charge.
Three-day rental fees for members
are $10 for new titles, $7.50 for older
films, and $5 for shorts, concerts and
cartoons. Rates for non-members
are $15 for new titles, $10 for older
fare, and $7.50 for concerts, shorts
and cartoons.

Video is prominently displayed
along a substantial section of the
store’s lengthy back wall in a rack 10
feet high and 15 feet wide. Movie

posters keyed into available titles
are arrayed around the video dis-
play for colorful customer induce-
ment. The outlet also stocks video-
disks, although Carlock mentions
that of the 25 or 30 titles originally
ordered, only six or seven titles have
actually arrived
The store features a modular stage
that folds into sections for use as a
step-up display, or can be set up asa
small stage to accommodate auto-
graph sessions and in-store appear-
ances by major acts. Atlantic Rec-
ords brought in Blackfoot during
Cat’s opening week festivities to sign
autographs and participate in the
store’s giveaway of solid gold nug-
gets as a “heavy metal from Black-
foot” promotion. Cat’s also co-spon-
sored a grand opening block party in
conjunction with CBS Records and
Top Billing International. with live
performances outdoors in its park-
ing lot by Bobby Bare and local rock
band the White Animals. An ex-
pense-paid trip to London was given
away during the free event, which
lured more than 2,000 people.
Decor for the new facility is con-
temporary and airy, with spacious
aisleways, earth tones and custom-
built hardwood fixtures. The store
features a “sale wall” where approx-
(Continued on page 83)

WEA Int'l Forms Chinese
Arm; Signs Licensing Deal

By RICHARD M. NUSSER

NEW YORK — WEA Inter-
national is continuing its drive into
the Asian-Pacific region by estab-
lishing a music division aimed at the
area’s sizable Chinese population.

First steps in that direction have
been taken with the completion of a
licensing deal with Taiwan producer
Robert Lu, whose Chung Yi firm re-
portedly accounts for 50% of the
sales of Mandarin Chinese acts in
Southeast Asian area. Lu, who most
recently had a deal with PolyGram
in the area, is now regarded as the
hottest producer of Mandarin music
in the region.

WEA also lured two PolyGram
executives, Johny Sng and Michael
Siew, into its camp as part of the new
thrust. They will oversee the market-
ing of the new division’s product
throughout the area, and will con-
tinue to be based in Singapore.

The importance of the Asian mar-

ket to WEA was underscored by the
multinational company’s recent
Asian Pacific Conference in Sing-
apore, which brought Asian WEA
staffers together with U.S. brass
from Warner Bros., Elektra/Asylum
and Atlantic Records under the di-
rection of Phil Rose, WEA vice pres-
ident based in Los Angeles.

Paul Ewing, Southeast Asia re-
gional director for WEA, is credited
with bringing Lu into the WEA fold.
The deal calls for WEA to have the
right to manufacture and distribute
all Chung Yi product outside Tai-
wan.

In addition to Lu’s roster of artists,
WEA has already begun developing
acts, both Cantonese and Mandarin,
with appeal to Asia’s vast ethnic
Chinese market. Phil Rose estimates
that WEA now has about 25 artists
who appeal to that crowd.

(Continued on page 83)

Smash!
“FEEL THE
HEARTBEAT”

b

y
The Treacherous Three
Brand New Hits!
“DO IT, DO IT”
by

The Disco Four

“IT’S ROCKIN’ TIME”
by

Kool Kyle
Smash Soul Single!
“LOVE 1S~
b

y
Greg Jolly

ENJOY REGORDS

611 W. 125 ST,, NYC 10027
(212) 662-2230

Enactron Studios/

Magnolia Sound
in 1981

BEB&&

A long and prestigious track
record in remote recording
for records, television and
film. Now, introducing
Magnolia Sound. A full serv-
ice studio facility. Not a
studio for everyone. Just for
anyone who shares our com-
mitment to the best - Enac-
tron Studios and Magnolia
Sound in 1981.

ENACTRON STUDIOS OF
CALIFORNIA /MAGNOLIA SOUND
COMPLETE REMOTE & STUDIO

RECORDING CAPABILITIES
5102 Vineland Ave.
North Hollywood ¢ 91601 *.213-761-0511
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General News

Results Disappoint In Giftaway Coupon Discount Test

By HOWARD MANDEL
CHICAGO—The
coupon discounting in the record
business is limited, retailers and ma-
jor label representatives agree, based
on disappointing results from the
well-coordinated Giftaway coupon
test conducted locally for six weeks
last spring (Billboard, April I8,
1981).

Giftaway, a pilot program offer-
ing $1 off shelf price on record al-
bums selected by the participating
labels from Billboard’s chart of top
50 selling albums, was promoted
over three major radio stations (both

AM and FM). John A. Hudetz of

Solar Press, Giftaway's initiator, re-
ceived cooperation from 24 major
labels, and more than 150 retail out-
lets. Three different selection pack-
ages (rhythm and blues, pop. and
general mix) of 20 coupons each
were distributed to store customers
making purchases at cashier points.

But coupon redemption was low.
Label spokesmen doubt any com-
pany made its investment back, and
a sampling of retailers concurs that
the promotional money could have
been spent more effectively.

“The labels had a sweet deal: they
Jjust paid for the printing,” maintains
Hudetz. “Distribution of the packets
went smoothly; about 158,000 pack-
ets went out, and we had more
requests for packets than we could
actually deliver. Stores handled dis-
tributing the coupons, and honoring
them. We couldn’t have qualified
reciptents any better. What more
could you ask? But we could not
motivate consumers to return to the
stores and buy with the coupons.”

“Nobody scems to know why it
didn’t work.” says Peter Pallas of
PolyGram Distribution. “It needed
to be tried, but the results weren't
worth the cost of printing the cou-
pons. Hudetz put together a tre-
mendous promotional package, and
I was amazed at what he accom-
plished with all the major record
companies starting from scratch.”
PolyGram product represented in
the coupon packets included the
r&b album Starpoint. pop releases
by Pat Travers and Rainbow, and a
Boston Pops Symphony disk con-
ducted by John Williams in the gen-
eral mix.

“Starpoint did best—it had a hit
single at the time,” Pallas explains.
“Some of the product got dated
quickly; some of the records’ life
spans were quite short. But you can’t
pinpoint anything or anyone for
blame. Maybe the cconomy.”

“What went wrong and why?”
asks Art Keith, of Chrysalis Records.
“There wasn’t large enough incen-
tive for the consumer. We had tele-
vision promotion on Pat Benatar
and Blondie just the week before—I
would think that brought as much
additional return on the product.

“Most people walk into a store to
buy a particular record, and I don’t
think the $1 oft was enough to make
those records the first sale. Half-off
shelf price as a sccond purchase
might have worked, but you
couldn’t find 10 retailers to support
such a program. But Pve always
thought that when things are tough,
the smart retailer prices in mul-
tiples.”

Tony Dellesandro of M.S. Dis-
tributors points out two fundamen-
tal errors of Giftaway. “We had to
pick product out too far in advance,”
he says. “With a shorter span, we
might have had better results. And it
ran during a period when business
itself was rather bleak. April 10 to
May 25—there was a drop in busi-
ness right during that time.

“We made sure stores had the
product, and that it was displayed,”

potential of

he asserts. “The Walter Hawkins
gospel record did pretty well. You
know, certain retailers have used
coupons as bag stuffers themselves
and been very successful.”

One of those is Art Shulman. of

Laury’s Discount Records in Evans-
ton. “We did not do poorly.™ he be-
lieves. “We redeemed about 300
coupons from the general mix pack-
age, which isn’t bad response to spe-
cific items. But if the idea is to stimu-

late general store traffic, the most
effective thing to do is something
with a broader appeal. And that
would be hard for someone like Hu-
detz to do; it's easier for the retailers
to do it themselves.

“We've used our own coupons,
Laury’s Super Savers, offering dis-
counts on specific records and acces-
sories, and generic records and ac-
cessories. We've found the more

(Continued on page 81}
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MASTERS OF THE STUDIO.

There's as much magic in the mixing board as there is
in the keyboard.

That's why, when we award the Ampex Golden
Reel, it goes to both the recording artist and the
recording studio. Together they provide the magic that
turns a reel of recording tape into an outstanding
creative achievement.

The Ampex Golden Reel Award honors those
achievements that were mastered on Ampex

professional recording tape. They've earned a place in
the ranks of the world's most successful recorded
albums and singles™.
Along with the Award, we also present $1,000 to a
charitabie organization. Since we started the Golden
Reel Awards three years ago, there have been over 200
recipients, and more than $200,000 donated on their behalf.
Congratulations to all of them. The masters on
both sides of the microphone.

AMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063, (415) 367-3889.

©Ampex 1981 Golden Reel Winners as of 1/81

‘RIAA Certified Gold.
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Financial

Integrity Profitability Soars 773%

Year’s Dollar Sales Up 21%, Unaudited Figures Show

LOS ANGELES—A 21% increase
in gross dollar sales and a whopping
773% jump in profitability highlight
the financial performance for Gar-
dena, Calif-based Integrity Enter-
tainment in its just released report
on the fiscal year ending June 30.
1981.

Those figures, as yet unaudited,
reflect a dramatic improvement in
operations for Integrity, owner and
operator of 139 Wherehouse and Big
Ben’s retail outlets in six Western
states. As released to the financial
community Thursday (6), the corpo-
ration’s findings show sales of
$82,654,000 as compared to
$68,389,000 for the previous year.

Net profits rose to $2,370,000 for
the fiscal year just ended. as com-
pared to $271.500 for the previous
year.

Integrity’s stock, traded over the
counter, showed a rise in per share
earnings to 79 cents from nine cents
pershare for the prior year, based on
a slightly increased number of
shares.

Over the past six months, the re-
tailing firm has seen increased vol-
ume in trading of shares, attributed
by management to both general im-
provements in the economy and In-
tegrity’s aggressive commitment to
video software business.

Chain founder and chief execu-
tive Lee Hartstone continues to cite
video sales as relatively insignificant
in contributions to its 1981 sales, but
believes Integrity’s commitment to
the emerging product sector is help-
ing improve the corporation’s image

ElectroSound’s

NEW YORK — ElectroSound
Group revenues for the fiscal year
ending May 31 totalled $23,428.000,
down 2% from the $23,902,000 re-
ported a year earlier. Earnings be-
fore taxes and ‘“extraordinary
credit,” however, plummetted by
88%, coming to $251,000, as against

in financial sectors where video’s
eventual clout is being eyed.
In its current retail universe, com-

prising 131 Wherehouse locations
and eight Big Ben retail outlets, 75
(Continued on page 81)

Cassettes ‘Only Expanding
Sector’ In French Market

By MICHAEL WAY

This is the first in a series of reports
from Europe chronicling the success
of prerecorded cassettes in those mar-
kets.

PARIS—“The only expanding
sector in the music business.”

That’s the way record executives
here are describing the prerecorded
cassette boom in France. But despite
the rapidly rising sales, and the for-
mat’s obvious attraction to young
people, the industry has so far come
up with few notions to boost sales
further.

The figures speak for themselves.
Last year, 20.2 million prerecorded
cassettes were sold, as against 67 mil-
lion albums. Blank tape sales are es-
timated between 38-45 million for
the same period.

According to statistics made avail-
able by Phonogram, prerecorded
cassette sales doubled between 1976
and 1980. and had for 10 years
shown annual growth around 20%
until the stagnation and crisis of
1979 halted the trend. In 1978, says
the company, sales were 20 million.
In 1979, they fell back to 17.7 mil-
lion.

Earnings Dive

$2.121,000 in 1980.

The company. located in Hol-
brook. N.Y., is a major manufac-
turer of records. tapes and record
sleeves. It also produces electronic
equipment for the audio tape and
communications industries.

IMMEDIATE DELIVERY

SURPLUS RECORD

and Tape Distributors

84-184 Dayton Ave
Bullding 5A
Passaic N.J. 07055

(201) 778-0877 (212) 695-6117
MANNY WELLS + PETE HYMAN

Records % 8 Track Tapes k Cassettes

FREE CATALOG LISTING
Huge Selection of Manufacturers
Deletions, Overruns, Closeouts.

POP ~ SHOWS ~ MOVIES » JAZZ
COUNTRY & WESTERN » ROCK » VOCALS
CLASSICS » INSTRUMENTALS and much more!

Cash In On The Extra Profits
That Surplus Makes Possible.

’

1120 W. Exchange Ave
Chicago Ill. 60609
(312) 376-8432
MERRILL OR

JACK ROSE

WORLD WIDE TELEX 133404

Although this was a direct conse-
quence of the economic pinch, many
executives were intrigued by the fact
that the black year of 1979 never-
theless saw a massive 25% increase
in sales on cassette recorders.

Total sales were two million ma-
chines, and this was undoubtedly re-
flected in the resurgence of cassette
tape business during the following
year. In 1980, recorder sales once
again rose, to 2.2 million, making a
national total of 11.5 million players
in use, excluding in-car equipment.

But comparatively little has been
done to capitalize on these trends.
“The French record industry is still
searching for the right approach.”
says Pierre Chesnais, head of music
and video trade association SNEPA.
Phonogram’s Philippe Besingrand
points out that only in recent years
have cassettes been treated on an
equal basis with disks. Even now. he
admits, there have been few nation-
wide promotion efforts.

Nor have foreign innovations de-
signed to enliven cassette business
caught on in France. For instance,
WEA Filipacchi is the only com-
pany so far to release cassingles—
four titles in all with more to come if,
as the company hopes, public reac-
tion continues favorable. Arabella-
Ariola is the only company with im-
mediate plans to launch the double-
album tape format, mainly on back
catalog material. As for one-plus-
one cassettes, they have yet to sur-
face in France.

Pricing is a key factor. Retailer
Michel Manguy of the Simplex
chain in Paris suggests one reason
for the muted impact of the cassingle
may be its price: around $3.60
against $3 for a 7-inch EP.

Generally, full-price albums and

(Continued on page 76)

Bar In UK.
To Canadian
Imports Falls

By PETER JONES

LONDON—Within 24 hours of a
temporary injunction being granted
in the High Court here, preventing a
U.K. import conglomerate bringing
in Canadian-manufactured albums
through Holland, the Appeal Court
suspended the decision, allowing
trade to continue.

At the center of the legal flurry
was the Simons Records group of
companies, involved in the Cana-
dian-imports hassle after being or-
dered in the High Court not to deal
again in counterfeit records, basi-
cally Motown titles, imported from
Portugal (Billboard, Aug. 8, 1981).
The latest case was initiated on be-
half of Chrysalis, BBC and CBS
Records against Simons Records,
Warrens Records and Simons Sales
stores, plus Warren Goldberg, head
of all the companies,and Warnecken
Marine and General Shipping. All

(Continued on page 77)
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" Market Quotations |

As of closing, July 30, 1981

Hig ™ Low NAME P-E (0% High Low Close Change
1% % Altec Corporation 2 22 1 15/16 1 +1/16
36 26% ABC 6 383 29% 28% 29% + 1
45% 28'% American Can 9 518 37% 36% 36% + %
4% 2% Automatic Radio 4 16 4% 4% 4% Unch.
61% 46% CBS 9 139 56 55%  55% + %
95% 34% Columbia Pictures 8 88 38% 38% 38% + %
6% 4% Craig Corporation — 17 6 5% 6 + %
67% 49% Disney, Walt 14 859 53% 52% 53 + Y%
8% 4% Electrosound Group 16 20 4% 4 4 - %
9 5% Filmways, Inc. — 160 7% 7% 7% Unch.
21% 14% Gulf + Western 5 357 18% 18%2 58% + %
19% 11% Handleman 1 31 16 15% 15% - %
15% 10% K-tel 7 10 1% " 1% + %
81% 39 Matsushita Electronics 16 27 75% T4% T4% - 1%
59 422 MCA 9 272  45% 45 45%2 -
14%2 8% Memorex 2 651  11% 10% 11 Unch.
65 50% 3M 10 253 54% 53%, 54% + %
90%: 56% Motorola 11 193 65 64 64% + %
59% 36% North American Phillips 7 143 46 45% 46 Unch.
20 6% Orrox Corporation 51 31 4% 12% 13% -1
39% 23%: Pioneer Electronics 22 14  36% 36% 36% - %
32% 20% RCA 8 2791 2% 20% 2t + %
26% 14% Sony 15 772 21 20% 21 - %
43 28% Storer Broadcasting 21 175 33% 33% 33% + %
6% 3% Superscope - 14 4% 4% 4% + %
31% 24% TaftBroadcasting 10 105 30 29%  29% + %
26% 17% Transamerica 7 865 23 22% 22% Unch.
58% 33% Warner Communications 17 775 48% 47%  48% + %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 25 125 1% 2 Koss Corp. 17 133 14% 15
Certron Corp. 16 11 1% 111/16 Kustom Elec. —_ — 2% 3%
Data Packaging 9 - 6% 7 M. Josephson - 46 ] 1%
First Artists Recoton 12 = 3 3%
Prod. 14 2 4% 4% Schwartz
Integrity Ent. 8 111 8% 8% Bros. - 3 3% 4Y2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of com pilation. The
above information contributes to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) 841-3761, member New York Stock Exchange, Inc.

Billboard Gospel Confab Set Dec. 14

® Continued from page 3

production, talent promotion, book-
ing, publishing and retail merchan-
dising.

Moran says he will be in Nashville
around Labor Day to confer with
representatives of both the gospel
and secular music industries.

Although the conference will at-
tempt to cover all major areas in
which gospel and secular music
mechanisms can offer mutual sup-
port, Moran singles out inter-
national marketing and retailing as
topics of particular emphasis. “Ev-

erybody was concerned about retail-
ing last year—about how you can
move gospel into the mom-and-pop
stores as well as into the large retail
chain stores.”

Moran says he believes the con-
ference will also be a way of testing
and exposing new uses of gospel mu-
sic. He notes that tv producer Marty
Krofft told the participants about
his intention to install a gospel seg-
ment as a regular part of the then
untested “Barbara Mandrell Show.”
The segment proved to be one of the

(Continued on page 88)

CLONEOUT RECORDS INC.

220 West 19th Streel, New York, N.Y. 10011
Phone Toll Free: (800) 221-9340 or (212) 691-8884 « Telex: 237891

CUTOUTS -

We have the titles—
We have the prices

send for complete price list

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648-0958

GOPHER PROOUCTS CORP.
2201 Lockheed Way,
Carson City. Nev 89701

Send for our FREE PRICE LIST

{215) 9 1185
We deliver in Mew York
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QUESTION ???

The last time you looked in a newspaper, a magazine,
or in the telephone company’s yellow pages, DID
YOU BUY FROM A LISTING OR —DID YOU
LOOK AT AN ADVERTISEMENT AND CALL
THAT COMPANY FOR SERVICE?

Odds are you referred to the advertisement which
fully described that firm’s services, capabilities and
clearly listed address and telephone number.

Same rule applies to Billboard’s International Buyer’s
Guide. Listings are great, valuable and of use but any
customer looking for YOUR FIRM will be instantly
turned your way by means of your ad placed in the
right section.

For over 20 years Billboard has published the “bible
of the music industry,” the highly respected
BUYER’S GUIDE, and prides itself on the most
accurate listings for all types of companies, services,

and suppliers — in each major country in the world ges

of music.

BUT, for the same period of time,
BUYER’S GUIDE advertisers will
confirm that their ad pulled inquues,
generated new customers and
additional business.

your firm’s year round salesman.

No other directory in the industry travels as much as
BUYER’S GUIDE in music industry briefcases for
easy reference, regardless of country.

Billboard.

No other directory in the industry sells as well, is
used as much and is considered as accurate as
Billboard’s INTERNATIONAL BUYER’S GUIDE.

For fast information and to make your reservation
now, contact any of the Billboard Sales experts:

But act now so YOUR PASSPORT doesn’t expire

for an entire year. ..

Major sections of BUYER'’S GUIDE for your listing and for your
advertisement.

Record Companies — listed comprehensively Music Publishers

Sheet Music Jobbers & Suppliers  Wholesalers
All types of services — art & design, processing & plating,
packaging

Suppliers of all types to industry

Accessories — all types & categorized Merchandising

International — breakdown
within each country

.-AD DEADLINE:
AUG. 14,81
ssuepate: SEPT 19,81

www.americanradiohistorv.com
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General News

CBS PRIORITY
LABEL IS SET

NASHVILLE—CBS has estab-
lished its Priority gospel label here
and, according to its president
Buddy Huey, expects to have its first
records out by Oct. 1.

Huey says Priority has signed
three artists. “We hope to have 10 to
IS within the year. I don’t want to
have a big label.” he explains. The
emphasis, he adds, will be on sales,
marketing and promotion.

Key staffers are Judy Wallace.
manager of administration and
planning; Richard Page, director of
marketing; Steve Bock. national
sales director; Bert Balsz, director of
telephone marketing; and Dennis
Worley, director of music publish-
ing.

Wallace, Bock and Worley were
with Word, where Huey served as
vice president of a&r before going to
CBS. Balsz directed telephone mar-
keting for Sparrow, and Page was in
private business. Huey estimates the
staff will number 25 by next year.

Priority Records will be located at
3310 West End Ave.. Nashville,
Tenn. 37203.

Capitol Given Calif.
Tax Bill Of $987,000

LOS ANGELES—Record com-
panies in California may owe as
much as $15 million in back taxes if
the case heard July 30 between the
California State Board of Equal-
ization and Capitol Records is an in-
dication. In that case, Superior
Court Judge William H. Lally
handed down his intended decision
that the label owes $987,000 in back
taxes.

“This was the oldest case of any
significance on our books,” says
Board assistant chief counsel Gary
Jugum. The case, originally filed in
July, 1975, concerned record com-
pany bookkeeping between Octo-
ber, 1968 through March, 1971. The
Board of Equalization questioned
the three-party aspect of the record
business concerning masters, the
three parties being performers/pro-
duction, company and manufac-
turer.

Until 1976, when record com-
panies received tax relief, record
companies had to pay a 6% tax on

ADAM & THE ANTS—Stand & Deliver

SHOCK—Let's Get Crackin'

WEST ST. MOB—Let's Dance

ARCHIE BELL—Anytime Is Right

VAUGHN MASON—Jammin' Big Guitar

LOGG~| Know You Wil

INNER LIFE—Ain't No Mountain High

NICK STRAKER BAND—A Little Bit
Of Jazz

SPARQUE—Let's Go Dancin’

T. SKiI VALLEY—Catch The Beat Rap

COTTON CANDY—Havin' Fun

INNER PASSION—After Hours Spot

BUSY BEE—School Days
DISCO FOUR—Do It Do It
THE LOVE BITE—What Goes Up

THE GRAINGERS—Shine Your Light

JIMMY ROSS—First True Love Affair

EVASIONS—Wikka Rap

FANTASTIC ALEEMS—Movin' To The
Beat

DEALERS ONLY.

HOT CUISINE—Who's Been Kissing You

BROTHER TO BROTHER—Monster Jam

KAREN SILVER—Set Me Free

FRANCE JOLI—Gonna Get Over You

KOOL KYLE—It's Rockin' Time

VIN ZEE—Funky Bebop

DENROY MORGAN—I'ii Do Anything
For You

SPECIAL MIX—Another One Madly

TANYA GARDNER—Heart Beat

LIGHT EXPRESS—Panther Mix

BITS & PIECES ill—Disco Mix

PROJECT—Love Rescue

CLOUD ONE—Don't Let My Rainbow
Pass Me By

TREACHEROUS THREE—Feel The
Hearbeat (Have Fun)

SPECIAL DISCO MIX—Love Is The
Message

FRANKIE SMITH—Double Dutch Bus

ODYSSEY—Going Back To My Roots

SWEET G—Rap Your Heart Out

THE BOBBETTES—Love Rhythm

LP'S 8 TRACKS, CASSETTES—$8.98 LIST, $5.40-—-ANY QUANTITY

OFFER EXPIRES AUGUST 31, 1981
MINIMUM ORDER 10 PER TITLE, MINIMUM ORDER $50.00. ORDERS
SHIPPED SAME DAY, TERMS; C.0.D. CASH OR CERTIFIED CHECK.

TAPE KING INC.

220 West 19th Street, New York, NY 10011
(212) 675-0800

TOLL FREE: 800-221-7938, 7939

EXPORTING TO ALL COUNTRIES - Our TELEX: 237891

(Some Quantities Limited—Prices Subject to Manutacturer's Change)

We Catalog all labels on LP's and Tapes. Orders shipped same day

gross proceeds from the master cut
and 6% on the following sales royal-
ties.

Capitol defended itself by
equating the record business with
the film business, which does not
pay taxes on master prints. However,
Lally said the two businesses were
different types of taxpayers. Film
companies apparently do not pay
taxes on master prints because they
rent their films and don’t sell them.

The Capitol case was heard over
five days last January and upcoming
potential cases may be with Warner
Bros., A&M and Chrysalis. The state
is seeking approximately $1.7 mil-
lion from Warner Bros.. $836,000
from A&M and $590,000 from
Chrysalis. Other cases may also be
tried with the estimated sum total
being $15 million for all the record
companies involved.

2 Mixes Of
Voudouris 4o
For Airplay

By ED HARRISON

LOS ANGELES—In an attempt
to gain multi-format airplay on
Roger Voudouris’ new single, “First
Love,” Boardwalk Records has re-
leased separately mixed versions for
Hot 100 and adult contemporary
stations.

Both versions clock in at 4:07 with
the A side of the DJ copies mixed for
pop stations and the B side for adult
contemporary formats.

The pop version features a harder
sound with electric guitar promi-
nent. while the adult contemporary
mix is toned down with strings more
prominent.

“Nowadays, with radio being as
fragmented as it is, you need more
than one format for a hit,” notes
Scott Kranzberg, Boardwalk’s vice
president of promotion, citing Hot
100 and adult contemporary airplay
or Hot 100 and r&b as necessary for
selling huge quantities of product.

“The hard guitars that come in are
offensive to adult contemporary
programmers and needed to be
taken out. Otherwise, we'd be limit-
ing the scope of the record. The mix
still captures the essence of the
song,” says Kranzberg.

(Continued on page 21)

Duchess Sues
Over Royalties

LOS ANGELES—Superior Court
here is being asked to determine the
status of administrative rights and
accounting in a hassle between
Dawnbreaker Music and a group of
publishers.

Dawnbreaker, publishing wing of
Jimmy Seals and Darrell Crofts,
claims it is owed $35,000 in royalties
from defendant Duchess Music. In
addition, it seeks to have administra-
tive rights restored to the plaintiff.

Other defendants in the action are
T.A. Music, ABC, Dunhill, Pamco
and Trousdale Music publishers.

The complaint, filed by Drew S.
Pauly of Menatt, Phelps, Rothen-
burg & Tunney here, notes that T.A.
through its Harem Music assigned
25% of its rights in 58 songs to
Warner Bros. Music in August, 1971
for $50,000.

www.americanradiohistorv.com

Biliboard photo by Chuck Pulin

VISITING TOM-Original Allman Brothers Band members Greg Aliman,
Dickie Betts, and Butch Trucks visit Tom Snyder at the ‘““Tomorrow'’ show on
NBC-TV.

Kihn Beserkley’s Biggest
& Now, Label’s Only Act

By JACK McDONOUGH

BERKELEY—What's it like being
in the perverse position of having
the highest-charting single and al-
bum in your small company’s his-
tory at the same time that your label
has lost three of its four acts?

“It's a businessman’s delight,”
says Matthew Kaufman of the
Elektra-distributed Beserkley label,
whose Greg Kihn Band album
(“Rockihnroll”) and single (“The
Breakup Song”) now stand at a
starred #35 and #27 respectively
after a steady and unbroken climb.

“Now we have only net profit,”
says Kaufman in assessing his com-
pany’s situation now that the Ru-
binoos and Jonathan Richman have
left the label to search for other deals
while Earth Quake has disintegrated
after 16 years together.

“That was always one of our big-
ger problems with Beserkley,” ex-
plains its founder. “Any profits that
came in from one direction always
got reinvested in other experiments
in other directions. You have to re-
member that the bands themselves
helped form what Beserkley be-
came: They all had a share in it. It
was never formal arrangements,
two-year contracts and all of that. So
now we have one artist who
achieved the program, and that’s the
artist who stuck with it long
enough.”

The problem with the Rubinoos,
who departed the label about a year
ago, says Kaufman. was a reluctance
to record more covers (the band had
scored several years ago with a take
of the Tommy James oldie “I Think

We're Alone Now”) even though the
band’s members were not them-
selves writing material deemed suit-
able to Jon Rubin’s lead vocals.
Jonathan Richman and his band,
who left two months ago, “wanted
too much money.” And Earth
Quake fell apart when lead guitarist
Robbie Dunbar and then vocalist
John Doukas went off in search of
new challenges.

“It’s just realistic,” philosophizes
Kaufman, “that when things don’t
work out people will want to go an-
other way. The marketplace was
very different when Beserkley
started in 1975. There was no new
wave then. The Rubinoos were a
one-of-a-kind experiment and Jona-
than Richman was certainly the
most unique thing on vinyl.

“But now it's the day of the big,
big record instead of those various
experiments. And that's what we're
doing with Greg. We’re concentrat-
ing now on that one big record.”

Kihn’s success after six albums
with essentially the same band is
sweet vindication for Kaufman.

“For Greg this single is the miss-
ing ingredient. He’s always had the
credibility of making great LPs, but
a lot of people said his experiment
wasn’t commercially viable because
there were no singles. But ‘Breakup
Song’ and one or two others in there
will vindicate our belief in this artist
as a singles seller. On AM radio
we've hit # 1 in places like Louisville
and Phoenix. #2 in Kansas City.
Before, we'd put these records out

(Coniinued on page 33)
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General News

R—eport Pressing Outlook Solid; Costs ‘Under Control’

e Continued from page |

loss in income, however, citing
stable raw materials prices and, in
some cases, an increase in new busi
ness from smaller label clients as
sanguine factors aiding their bottom
lines.

And with most mainstream labels
unveiling brisk late summer and fall
release schedules dominated by ma-
jor established acts (Billboard. July
I'1. 1981). the outlook for the next
quarter is upbeat. That relative sur-
feit of potential hits isn’t expected to
pose any production logjams. how-
ever. with pressers claiming satisfac-
tory capacity to handle projected
volume.

Most bullish of those responding
1s the ElectroSound Group, where
business during the first two months
of this uarter is now running 66%
ahead of the comparable figure a
year ago. according to Richard
Meixner. president of its music divi
sion. Mecixner admits that the
group’s performance a year ago was
relatively flat, contributing to the
scope of the current hike, but also
notes that ElectroSound’s acquisi-
tion of three Capitol plants. if fig-
ured in. would boost the increases
even further, to about 86%.

Meixner is projecting “a decent
fall.” despite price increases he fore-
casts will increase shrink wrap by
25%. hike jacket board by 6% and
take the cost of vinyl monomer up
another seven cents per pound.

In vinyl costs. he notes, that press-
ers have already seen a three cent
hike in June and a four cent hike in
July. although the latter increase is
as yet unfelt.

ElectroSound has approximatel
300 active customers, among them
WEA. Capitol. RCA (for overflow).
Fania. Sesame Strect and major o
merchandisers. One  development
Meixner underscores is the contin-
uing growth for cassettes, which on
some recent releases has seen a ratio
of 50/50 between disks and cas-
settes.

“When you consider that we have
four pressing plants and onc cassctte
duplicating plant, that’s pretty
scary.” he remarks. although he
adds that the recent cassette tallies
may reflect scasonal popularity for
the configuration during the sum-
mer.

“Business is very nice—it’s firming
up. at least from the pressing stand-
point,” claims Sam Burger. senior
vice president of marketing oper-
ations for CBS Records.

“The work looks good right now.
which for this ime of year is a good
sign. The plants are all running
around the clock. though we don’t
have the overtime situation we had
in previous years.”

CBS’ giant new manufacturing fa
city in Carrollton. Ga., has been
open since April, but is not yet fully
operational. According o Burger.
the plant is now producing cassettes
and mjection molded costs.

Raw material costs have gone up
for CBS. as for everyone. says Bur-
ger. but he echoes a number of
pressing executives who resist detail-
ing their own price structure.

He also notes that CBS isn’t using
any of several new special pressing
compounds being offered by outside
suppliers such as Keysor Corp. and
Vitec. Burger reports that CBS has
developed its own improved press-
ing formulation, which he touts as
“better than anything across the
board.”

That’s a clear minority case, how-
ever. since virtually all other major
pressers are relying on outside sup-
pliers. And while spiralling petro-
leum costs have impacted sharply on
polyvinyl chloride resins in recent

years. this year pressers say the cost
of compound has yet to rise as sig-
nificantly.

“It’s under control,” notes Rich-
ard Wakefield,
Wakefield Manufacturing in Phoe-
nix. Az. “We've been warned about
impending vinyl cost increases. but
it's actually costing us a little less at
the moment.”

Wakefield, whose clientele of la-
bels is prominently weighted with
Jazz and classical lines interested in

premium quality, notes the efforts of

Vitec, a newer compound supplier.
to compete with Keysor Corp. as an-
other plus for pressers. with the two

president of

rival firms offering quieter com-
pounds.

Wakefietd’s business is down
about 10% in units, but gross income
is flat compared to last year. The
coming quarter looks strong, how-
ever.

At Hub Servall Recording in New
Jersey. principal Barry Reugg says
his business is running from 10 to
20% ahead of last year. and like
other pressers is anticipating a good
tall.

Prices. says Reugg, are holding
their own. Like most pressers. his
unit LP price ranges from about 55

cents to 60 cents. depending upon

thesize of the order. With Arista and
JEM among its major pressing
clients, Ruegg says Hub Servall 1s
busy with planned releases by Barry
Manilow and the Grateful Dead.
but he’s not getting the multiple mil-
lion unit orders he'd like to see.

In Burbank. Calif., Al Sherman.
president of Alshire. reports an in-
crease of between 10and 15% during
the first two quarters. due partially
to Alshire’s own labels. Profits are
slightly down, howewer, since hikes
in labor costs, packaging, freighting
and raw materials “can’t all be
passed along at the same time.”

Apart from his cwn recordings,

which comprise about 40% of Al-
shire’s pressing business. Sherman
says his top custom clients include
Latin labels and radio syndicators as
well as specialty labels. Those proj-
ects have led to two shifts now in op-
eration.

At King/Pin Pressing Co. in At-
lanta, vice president Carl Queen
says business is “very good,” espe-
cially since the sale of his previous
company, Tres Lanta Recording,
brought an infusion of new capital
enabling King/Pin to expand from
two to 10 presses. Queen is among
those noting the slighter effect of vi

(Continued on puge 88)
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General News

___Rock’n'Rolling |

‘Rock City’ Film Closed;
Ronrico Backs Tucker

By ROMAN KOZAK

NEW YORK--Whatever hap-
pened to “Rock City,” a compilation
film showing the London rock scene
from 1964 to 1973, featuring per-
formances and interviews with the
Rolling Stones, Rod Stewart, Otis
Redding, Peter Townshend, the Ani-
mals, Jimi Hendrix. Steve Winwood,
Pink Floyd, and others?

The film, which played briefly at
the Harold Clur-
man Theatre in
New York, has
been shut down |
with a temporary
restraining order is-
sued by U.S. Dis-
trict Judge Charles
S. Haight. A new
hearing has been set for Sept. 11.

The reason: the film contains al-
legedly unauthorized performances
of “Have You Scen Your Mother,
Baby,” *“We Love You,” “Jumping
Jack Flash,” “Satisfaction,” and
“2,000 Light Years,” all by the Roll-
ing Stones.

Publisher of the songs is ABKCO
Music, Inc., which is owned by Allen
Klein, the Rolling Stones’ former
manager. According to the suit, filed
against Columbia Pictures, World
Film Services, the Harold Clurman
Theatre, and Peter Clifton, the di-
rector, Klein did not know about the

film, and that his songs were being
used in it, until he read a review in
the New York Times.

According to the court papers.
ABKCO bought some 90 Rolling
Stones copyrights from Gideon Mu-
sic on April Fool’s Day in 1970 for
“One ($1) dollar and other good and
valuable considerations.”

x  x %

Keeping an eye out on the fact
that 60% of America’s rum drinkers
are from 21 to 34 years old, General
Wine & Spirits Co., makers of Ron-
rico Rum, has agreed to be the ad-
vertising sponsor for the Marshall
Tucker Band’s 10-date tour, which
began Saturday (8) at Nassau Coli-
seum.

In addition to paying for ads (and
hopefully keeping the band and
crew well supplied with its product),
Ronrico is also sponsoring 11 differ-
ent sweepstakes. In the 10 local ones
the top prizes are tickets, LPs, T-
shirts; and tote bags. Winner of the
national sweepstake will drive home
a 1982 Firebird Trans Am equipped
with a Craig stereo system.

* k%

The independent Cachalot Rec-
ords in the U.S. and Cherry Red
Records in the U.K. are joining

(Continued on page 88)
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NEW LICENSING AGREEMENT

BMI & CBS Settle
Long Antitrust Suit

® Continued from page |

for music performance on network
tv. Launched the end of 1969, the
case twice went to the U.S. Supreme
Court.

ASCAP. also a defendant in the
near l2-year-old legal hassle, ar-
rived at its settlement with CBS a
month ago, negotiating a five-year
licensing deal. with a $6.2 million
retroactive element as part of its $51
million package (Billboard. July 1,
1981).

BMT’s new pact with CBS gives it
$5.5 million as a supplemental pay-
ment, covering all claims of the li-
censing organization against CBS.
The new schedule of payments
stipulates increases each year until a
royalty of $8.3 million is reached in
1985, the final year of the agree-
ment.

Ed Cramer, BMI president, notes
that the new schedule represents the
“greatest increase, in dollars or per-
centage, that BMI has ever received
from any music user.” He points to
the fee BMI earned from CBS in
1969, as comparison. It received $1.6
million that year, as against pay-
ment of $5.6 million by CBS to
ASCAP.

That discrepancy between the two
performing rights groups led to can-
cellation of BMI's agreement with
CBS, in 1969, leading in turn to the
launch of the antitrust suit.

The final Supreme Court ruling in

"Stars” Story:
Inspired By
Pirate Album

By MIKE HENNESSEY

AMSTERDAM —Dutch inde-
pendent producer and former Radio
Veronica disk jockey Willem van
Kooten has a number of claims to
fame: the creation with Freddy
Haayen of Red Bullet Productions
back in 1968, the founding of the
highly successful publishing oper-
ation, Dayglow Music (renamed
Nada in 1975) and the acquisition
last year of local independent record
company, CNR.

But casily the most bizarre of his
achievements he reserved for this
year, his 20th in the business. For
van Kooten has scored the biggest
international success in the history
of Holland’s record industry by
making a cover version of a pirate
album.

The cover, first released in Hol-
land in carly January. was a 12-inch,
I1-track single called “Stars On 45.7
And from that small acorn of
dubious antecedents, van Kooten
has seen an enormous world-span-
ning oak grow. The “Stars On 457
concept, in 1ts various 7-inch and 12-
inch formats, has swept the world’s
disk markets like no other product
since the halcyon days of the Beatles.
It has gone top 10 in the U.S,, Can-
ada, UK., Australia, Germany,
France, Holland, Denmark, the
Philippines, Hong Kong, Singapore,
Spain, Portugal; top 20 in [taly and
Japan; and it is breaking in many
other markets.

The idea of hit compilations sung
by session singers is almost as old as
the LP itself, but never has such a se-
quence of anonymously sung com-

(Continued on page 77)
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favor of ASCAP and BMI was
handed down early last March,
when the court refused to hear fur-
ther arguments on the case (Bill-
board, March 14. 1981). It’'s under-
stood that part of the delay since
then in completing the CBS deals
with the two licensing groups is due
to the network studying the feasibil-
ity of seeking direct licenses from
copyright owners.

The results of the study appar-
ently did not favor direct licensing.

COUNTRY SET
BY ATLANTIC

® Continued from page 3

new. The fledgling label is expected
to be in operation before the end of
the year, and a Nashville office will
probably be opened.

Campbell has a solid track record
in both country and pop—he was
previously signed to Capitol—while
Spacek, known primarily as an ac-
tress. sang in her movie role as Lo-
retta Lynn in “Coal Miner’s Daugh-
ter.”

The new Atlantic thrust marks its
third move into country. First was in
the late "40s via the Plaza label. to
which Bill Haley, then a country art-
ist, was signed. A more substantial
effort was made in 1973, producing
hits by Willie Nelson, Terry Staf-
ford, Darrell McCall and David
Rogers during a [ess-than-two-year
period.

That unit was closed down in Sep-
tember, 1974, reportedly at consider-
able expense. However, sales of two
Willie Nelson albums, “Shotgun”
and “Phases And Stages,” which are
still in the Atlantic catalog. are
thought to have more than offset the
red ink of the closure.

While it is not clear just who will
direct the new country effort, it’s
being blueprinted by Atlantic presi-
dent Doug Morris, who first gained
experience crossing records to coun-
try while he headed his Big Tree la-
bel, then and now distributed by At-
lantic.

The move is being welcomed by
country radio programmers and
even the competition, which has a
healthy respect for Atlantic. “Atlan-
tic will succeed if they make the
long-range commitment,” says one
observer.

FCC Stays
With 10 kHz

® Continued from page 3

national agreements in the future.
“It’'s more political than technical,”
he noted. At the same time, he sym-
pathized with daytime only stations
that wish to expand operations, but
pointed to the number of radio sta-
tions currently losing money. He
said that 46% of the AM stations in
New York were showing losses.

In their joint statement, Jones and
Fogarty said that “openings for
about 200 high-power stations might
be created . .. and as many as 1,400
lower-power stations.” They also
discounted thesignificance of the af-
fect on one to two million consumers
with digitally synthesized receivers,
noting that a substantial time could
be allowed for conversion, allowing
“substantial amortization.” There
are 400 million continuously tuned
receivers that wouldn't be affected,
they noted.

Jones and Fogarty stressed their
concern for alignment with Regions
Land 111, detailing the hazards of au-
dible “whistles” as sunspot activity
decreases. The 12-year cycle will be
atthe lowest point between 1984 and
1988.

This interference, which was
apparently nota problem during the
last sunspot minimum, thev adniit-
ted, may be a greater problem now
because of increased power being
generated by European and African
stations. Also, the stations may not
have operated during night time
hours in the US. The dissenting
commissioners warned that it would
not be wise to depend on the oper-
ational habits of foreign stations for
freecdom from interference.

Noting that digitally synthesized
reccivers can be expected to prolifer-
ate, Jones and Fogarty concluded
“we should be willing to pay a mod-
crate amount with certainty (to con-
vert) now rather than run even a low
risk of paying a much larger amount
(if the U.S. were forced to convert
later).”

Vincent T. Wasilewski, president
of the National Assn. of Broad-
casters, lauded the retention of 10
kHz channel spacing and called the
FCC **courageous” for reversing it-
self.

Association Moves

NEW YORK International
Tape/Disc Assn. has moved 10 ex-
panded quarters here at 10 Colum-
bus Circle. The new phone number
18 (212) 956-7110.
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General News

Parker, RCA Accused Of Presley Fraud, Conspiracy

® Continued from page |

his life,” the report continues.

Tual cites several side deals that
Parker made with RCA, the Hilton
International Hotel in Las Vegas,
and Management III, which alleg-
edly benefitted the manager much
more than Elvis. He says Presley also
suffered from loss of revenues abroad
by never playing outside the U.S.

Tual claims that Presley never left
the U.S. because his manager could
not come with him, since “it has
never been determined whether or
not Col. Parker was ever naturalized
as an American citizen or what is his
status in this country ... the man
known as Thomas Andrew Parker
was born on June 26, 1909 at Breda,
Holland. His given name is Andreas
Cornelus van Kuijk.”

Assistance in this story provided b_y
Rose Clayton in Memphis.

Tual recommends that the court
direct the co-executors of Lisa
Marie’s trust and Presley’s estate to
file suit to void Parker’s contracts
with Elvis and with the estate, to
cease paying any commissions to
Parker, to file a complaint against
RCA seeking to void the 1973 buy-
out, and to audit RCA.

At a hearing Monday (3) in the
probate court, Frank Glankler JIr.,
attorney representing the Presley es-
tate, said that his clients were consid-
ering an investigation into the
Parker/Presley financial relation-
ship. He said he needed additional
time to compare his findings with
those of Tual. The next hearing is
expected Friday (14) when it’s
thought the court will decide
whether legal action should be taken
against Parker and RCA.

In his report to the court, Tual
says that Elvis himself never sought
an attorney’s advice on any agree-
ments with Parker, and “generally
tended to ignore his lawyers and ac-
countants unless and until he got
into trouble.” Consequently, he fol-
lowed Parker’s advice in 1973, when
either RCA or Parker first suggested
the buy-out, even though Presley’s
contract was not due to expire until
1975. “RCA has not purchased any
of its other artists” master catalogs,”
notes the report.

In 1973, Elvis signed a new seven-
year contract with RCA in which he
was obliged to supply the label with
two LPs and four singles per year,
for which the royalty in the US.
would be 10 cents per single and 50
cents per LP, and 10 cents per album
and 20 cents per LP tape for any
sales outside the U.S. Half of this
royalty would be paid to Elvis, the
other half'to All Star Shows, Parker’s
company.

The report points out that at the
time, artists of similar stature, such
as the Rolling Stones and Elton John
were making deals for double the
royalties Elvis was getting, while a
management commission of 50% is
considered twice the normal max-
imum.

In addition to the buy-out and the
contract, there were four other
agreements on March 1, 1973, “none
of which were known to the co-exec-
utors, the estate’s attorneys, or the
Guardian as Lintem (Tual) until
several months ago,” says the report.

To accept the contract, RCA
agreed to pay Elvis and All Star
Shows $100,000 each at the end of
the seven year contract. RCA Rec-
ords also agreed to pay Parker’s All
Star Tours $675.000 over seven
years, while RCA Records Tours
matched that amount, for Parker to
assist in “planning, promotion and
merchandising.” Elvis signed the
agreement acknowledging it, though

he received none of the $1.35 million
from the deal, the report says. Parker
would also get 10% of RCA Tours’
profits.

RCA agreed to pay Parker a

$50.000 consultancy fee payable
over five years. It also agreed to pay
another $350,000 over seven years to
All Star Tours for Parker’s services
for “planning, promotion, and mer-

plus 10% of the tours net profits.
“Another glaring deficiency of the
recording agreement was that it con-
tained no audit clause. In fact, the
(Continued on page 90)

chandising in connection with the
operation of the tour agreement,”
the report adds. Tual figures that in
the 1973 deals Elvis made $4.65 mil-
lion, while Parker made $6.2 million,
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Commentary

Drifting Into A Listless Market

By RUSS SOLOMON

So CBS Records has abandoned suggested list pricing, and
other labels are reported studying similar action. Whatever
help they think it will furnish them, eliminating suggested lists
profoundly disturbs proven ways (of
merchandising records and tapes with-
out any real compensating benefit.

Record cost prices from various ven-
dors have always been slightly differ-
ent, and since manufacturers have a
propensity to raise their prices and
lower their discounts with great regu-
larity, the only thing that remains con-
stant is the published suggested list
price.

The following are directly related to
suggested list price in the daily oper-
ation of retailers, one-stops and rack-
jobbers:

Sales and merchandising.
Inventory taking.

Financial inventory control.
Stock transfers.

Internal return flow and process-
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One-stop/rack wholesale pricing.
Sales and merchandising: Both relate
directly to the fact that customers re-
spond to discounts. This has been
proven over and over again in sales
events. Therefore, there must be a discount from something.
The abandonment of list prices in Europe has resulted only
in constipating the growth of record sales because there is no

‘The fact is, customers
respond to discounts.

theme upon which the industry there can fly a merchandising/
pricing concept. When records sell for anywhere from 4, 5 or
5.75 pounds in England, and for 47 to 56 francs in France, the
customer is simply confused and the dealer is confused as well.
Thus, the dealer piles all this merchandise in a bin and non-
merchandises his way through the business day.

The American record business should not be based upon the
European style of price, but rather upon the American style of
advertising and merchandising. It is the American style which
has flourished until now. What we need are new ideas—not old
ones.

If the record industry is going to raise prices to a point where
people are going to slow up their purchases, so be it. But, why
kid our customers, and why try to kid us?

Inventory taking: Now, imagine having to inventory and
count a store that has an inventory of 200,000 records, all at
slightly different cost prices. Our list price book lists over 4,500
different labels and price codes—again, all at slightly different
cost prices.

If records are grouped into list price groups, an inventory can
be completed in about 16 hours. If inventory has to be taken by
individual cost prices, it would take double that amount of
ume.

Financial controls, stock transfers, internal flow and process-

Russ Solomon: “The language of moving
records from manufacturer to customer is
suggested list price.””

ing: All financial controls on inventory, stock transfers, internal
flow and processing, as well as budgets, are based upon sug-
gested list prices. It would be very difficult to control or move
an inventory with such a huge number
of different cost prices.

In other words, the language of mov-
ing records from manufacturer to cus-
tomer is suggested list price.

With the hundreds of different codes
utilized by the record industry to desig-
nate price, category of music, number of
LPs in a set, and label, it is practically
impossible to memorize the meanings
of all these codes, so that the dealer can
transfer, price and inventory merchan-
dise, unless they can be grouped into
major list price groups.

Suggested list prices also serve to
grade records on the basis of full-line,
$5.98, budget, and so on. An $8.98
record is worth more than a $5.98
record and is so graded by the manufac-
turer, just as meat is graded prime,
choice and utility. Don’t laugh—records
are food for the soul!

Also, it must be remembered that
without a list price banner, we would
never have had a $5.98 record.

A very serious hardship resulting
from suggested list price is in the original marking of the rec-
ords when they arrive at their sales destination point. Without
packing-list suggested list price information, the whole process
of marking records is slowed down by the need to refer to a
complicated system of codes which is forever being changed
and added to.

The simple fact is that CBS Records does not help us by
abandoning list prices. They just create a situation where we
must “invent” list prices in order to operate our businesses. CBS
knows perfectly well that everyone will invent the same list
price, so why do they go to the trouble of making it harder for us
under the guise of doing us a favor?

‘Therefore, there must be
a discount from something’

Like with so many unilateral decisions, I say: “keep your fa-
vors to yourself1!!”

What, if any, are the benefits of abandoning suggested list
price? When I asked a group of retailers, the only benefit voiced
was that if you do not have a list price you can sell product for
over the supposed list price and no one will be the wiser.

Does CBS really think that the public can be duped so easily?

Russ Solomon is president of the 32-store Tower Records retail
chain.
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