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Gov't Seeking Goody Appeal

Will Also Ask For New Judge

By RICHARD M. NUSSER

NEW YORK - The Justice Dept.
is going to fight back against the
judge who ordered a new trial for
the remaining defendants in the
Sam Goody case.

US. Atorney Edward R. Korman
and Strike Force chief Thomas P.
Puccio of the Eastern District have
submitted formai requests to the So-
licitor General of the U.S. asking
that he give the go-ahead to a Justice
Dept. appeal against the decision by
U.S. District Court Judge Thomas
C. Plattthat orders a new trial for the
Goody corporation and its vice pres-
ident, Sam Stolon. both convicted
on various charges of tratficking in
counterfeit recordings  (Billboard.
Aug. 8. 1981).

In the meantime, Justice Dept. at-
torneys have filed a notice of appeal
with the 2nd Circuit Court of Ap-

peals asking it to review Platt’s deci-
sion. which is based on the judge’s
claim that the jury could have been
misled by the testimony of an FBI
agent. although Platt admitted that
the evidence sustained the findings
that the defendants knew they were

(Continued on page 10)

Warner Home Video To Try
All-Rental Dealer Program

LOS ANGELES—WEA and
Warner Home Video brass will
scuttle their video software sales pol-
icy in favor of a lease-to-dealer for-
rental-only program this week.

The precedental swiich from
videocussette sale to exclusive rental

By JOHN SIPPEL

of its videocassette catalog witl re-
portedly be divuiged Wednesday (2)
in New York. Brass from both di-
visions of WCI have been huddling
at the new WEA oftices in Burbank
here all week.

An Aug. 17 letter from WEA

K-tel Plans To Acquire Candlelite

NEW YORK-—In a move that
may join two of the largest inde-
pendent U.S. marketers of records

and tapes, K-tel has signed a letter of

intent to acquire Candlelite Direct
Marketing Services Inc.

It implemented. the acquisition
would deliver to K-tel major capa-

By IS HOROWITZ

bility in mail-order, direct-response
record sales to complement its tele-
vision/retail marketing clout.

Although no public disclosure of
the plan has been made, confirma-
tion of the letter of intent comes
from both parties—Wesley Wood.
co-principal of Candlelite. and

Mickey Elfenbein. K-tel vice presi-
dent and general manager. They
note, however. that the acquisition
remains subject to a formal agree-

ment.
Candlelite. one of the most active
packagers ot albums promoted via
(Continued on page 68)

branches to its accounts set the stage
for the revolutionary marketing
move. THe letter promised an immi-
nent “tremendous profit-making
program for the home video busi-
ness.

“This announcement also serves
as your notice that all existing video
dealer and wholesaler agreements
are hereby cancelled, effective 60
days from the date thereof.” the bul-
letin continues. “Effective this date,
the stock balancing provisions of our
terms and conditions is hereby ter-
minated.”

Present dealer inventory of
Warner Home Video product would
reportedly be returned to the
branches under provisions of the
new policy. It will be repackaged in

(Continued on page 10)

With a hot, highly charted album, and an even hotter, quickly rising hitle
track single from “Some Days Are Diamonds" (PB-12246/AFL1 4055),
John Denver 15 happening all over' On Radio. right up the charts and
especially during his “sold out” S.R.0. summer tour! On RCA Records &
Tapes. (Advertisement)

Unit Sales Dip In Germany

By JIM SAMPSON

MUNICH-Just over 82 million records and prerecorded tapes were sold
wholesale by West German record companics in the first hall ot this year, a
drop of 8% compared with the same six month period ot 1980.

The figures come from industry association Phonoverband, which points
out that improved low price turnover during the half year prevented a much
more serious decline.

Record company reventes remained fairly steady, but a number of record
dealers report a loss so scrious that they could be out of'business by ycar's end.

(Continued on page 60)

Country Clicks At Confabs

NASHVILLEHaving established its popularity in radio. concerts and
record sales, country music has now become an entertainment staple for con-
vention planners. For virtually every size budget. there's a name country act
that can fit 1t

Firms specializing in staging conventions report an increasc in requests for
country performers and themes. Ray Block Productions. which handles more
than 1:000 conventions annually through its New York. Dallas and Atlanta
offices. finds that 50% of its meelings use live talent. “And 20% to 30% of thesc

(Continued on page 37)

/@‘

—
!

Travel at the speed of light with flutist TIM WEISBERG as he rocks out on
his newest album for MCA Records, “TRAVELIN' LIGHT" (mca-5245). It
was produced by John Hug. Weisberg, who has changed the definition of
rock'n'roll with this album, is featured on the first single from the album,
an update of the '60s classic “SLEEPWALK" (Advertisement)
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(Advertisement)

Praduced by Mark London
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The new album features the single

“NOTHIN’ BUT A FOOL”

Produced and arranged by George Tobin
n association with Mike Piccirillo
for George Tobin Productions, Inc.

Personal Management.
Kevin Hunter/ New Drirection, Los Angeles

©1981 CAPITDL RECDADS. NC
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Solo LPs
By Group
Members
Growing

By PAUL GREIN

LOS ANGELES—Moonlighting was never
like this.

The number of group members who side
light in solo projects may be at an all-ume
high, with the Commodores’ Lionel Richie,
Fleetwood Mac’s Stevie Nicks, Blondie’s Deb
bie Harry, Genesis’ Phil Collins, the Who’s
Pete Townshend and the Jacksons’ Michael
Jackson leading the way.

This phenomenon may be contributing to
the longevity of many superstar groups. in that
the members are able to satisfy their individ-
ual creative needs without breaking up.

By the same token, the relatively lackluster
sales achieved by recentsolo albums by Hall &
Oates’ Daryl Hall and Queen’s Roger Taylor
serves as a reminder that life outside a group
context may involve fewer compromises, but it
may also bring fewer rewards

The increasing number of solo LPs by group
members impacts on the business in at least

General News

THEY’RE ‘CREATIVELY SATISFYING’

one other way: it’s lengthening the already-
long gaps between the group’s releases.

Lionel Richie, who between his solo, group
and producing careers had three singles in last
week’s top 10, says it’s possible to do it all “if
you don’t make any crazy moves

“I love the identity of being in the group and
I love this idea of being solo,” he says. “l get to
play in both playgrounds”

Joe Walsh, who has successfully juggled
Eagles projects with his solo career for the past
five years, also likes the freedom his dual
status gives him

“1 get a chance to play a little differently
than in the Eagles: it’s not quite as structured
as the group. I’s stimulating to play with other
people. It broadens you as a musician.

“My Eagles commitment is first on my list of
priorities. Doing a solo album or tour doesn’t
infer that I've quit the group or that we’ve bro-
ken up. We're kind of on sabbatical. We’re try

ing to think, read, write and get an overall per-
spective on the direction we want the band to
gom”

Don Henley is currently producing an al-
bum on himself, Don Felder is recording in his
home studio for a possible album, Tim Schmitt
has been working with Graham Nash and
Glenn Frey recently coproduced an album
with Jerry Wexler for release early next year
on Asylum, Lou Ann Barton’s “Old Enough ™

All will remain under the Front Line Man-
agement wing as solo performers, as will Steely
Dan’s Donald Fagen, whose solo debut for
Warner Bros. is being coproduced by Gary
Katz. Front Line also manages Stevie Nicks
and is involved with Fleetwood Mac’s Lindsey
Buckingham, whose solo debut,“Law And Or-
der,” is due in late October. The firm also rep
resents the Doobie Brothers’ Michael
McDonald, whose long-awaited solo album 1s

(Continued on page 66)

MCA-Thorn
Linking For
Home Video
Programs .

By JIM McCULLAUGH

LOS ANGELES — The trend
towards joint partnerships and al-
liances in an effort to tackle the
mushrooming video industry con-
tinues as MCA, Inc. here is linking
with England’s Thorn EMI Lud. to
produce original programming for
home video.

The new venture, called MCA-
Thorn EMI Programs International
and basing here, will be funded by
both parent companies.

Unlike most agreements to date in
the video industry, which mostly en-
tail software licensing pacts of exist-
ing movies, this venture will key
solely on original productions with
special emphasis on utilizing the in-
teractive capabilities of the LaserVi-
sion and rival VHD videodisk for-
mats.

Some productions, however, re-
sulting from this venture will also be
applicable to videocassette, cable,
network television and theatrical
distribution, if warranted, according
to both companies.

According to Jim Fiedler, presi-
dent of MCA Videodisc, initial pro-
gramming from the joint venture
could be available as early as Spring,
1982.

Thorn EMI is one of the global
partners in the VHD videodisk con-
sortium which includes Japan’s
Matsushita, G.E. from the U.S. and
Thorn EMI.

The VHD videodisk system, now
launching worldwide in mid-1982, is
poised as the third main rival to the
LaserVision optical camp and the
RCA SelectaVision CED camp,
both formats now available to the
consumer.

Thorn EMI is known to be exten-
sively pioneering interactive pro-
gramming for the VHD system.

Earlier this year, MCA’s Univer-
sal assumed theatrical distribution
of AFD films, part of Thorn EML.

GOSPEL NEWS
NOW WEEKLY

In keeping with the rising com-
mercial importance of gospel music,
Billboard will present its gospel sec-
tion as a weekly feature, beginning
with this issue.

The accelerated frequency reflects
the magazine’s commitment to this
musical form—a commitment un-
derlined by Billboard’s annual
Spotlight On Gospel Music and the
Billboard Gospel Music Confer-
ence.

Billboard photo by Chuck Pulin

STUDIO CHRISTMAS—Billy Squier waits for a little respect at the Power Sta-

tion studio where he is recording his holiday single ‘‘Christmas Is The Time

To Say | Love You."Guess it's hard to take yourself seriously during a Christ-
mas party in August.

Labels In Peaches Crisis
Await Court’s Judgment

LOS ANGELES—The Peaches/
Nehi attempt to reorganize under
Chapter 11 of the Bankruptcy Act
will be tested next Thursday (10)
when creditors Capitol Records,
PolyGram Distribution and Prog-
ress Distributing argue their petition
to appoint a trustee and/or convert
to Chapter 7.

Ata hearing here Aug. 25, Federal
Bankruptcy Judge William Lasarow
slated the Capitol-originated ploy
for hearing. If either of the two al-
ternatives is approved by Lasarow,
the emphasis switches from its
present rehabilitation objective for
the 35-superstore chain to a focus on
liquidation of assets. Counsel for the
creditors’ committee told the court
that his group had made no decision
either way on the Capitol petition.

The national retail chain in its
July operating report of monthly
cash receipts and disbursements
showed sales of $2,370.783, com-
pared to $2,141,064 or an increase of
$245.324 or 11%. Despite the greater
gross, cash flow diminished $99.540
during July compared to June, when
the plus flow was $238,333.

Gross revenues were cut into
sharply in July by the following dis-
bursements, not made the prior
month: rent, $379,313; utilities,
$48.,592; freight. $11,766; travel &
entertainment, $12.530; auto pur-
chases, $22,869; equipment leasing,
$30,296 and Citibank interest and
fees, $96,976, totalling $620,342.
Telephone and communication also
rose from $697 in June to $33,150 in
July. Other increases and decreases
in the long disbursements list about
equalize during the two-month pe-
riod.

Despite the 11% sales boost, in-

ventory purchases in July of
$1.154.964 decreased 30% or
$495,278 from June’s $1,650,242.
Capitol counsel David Blonder
pointed up in his arguments the fact
that Peaches sold off an estimated
$400,000 of its inventory in July,
thus reducing security collateral for
creditors. The report showed that
Peaches assets cash position of
$254,623 remained the same for the
two months, while July also showed
a $4,310.35 rental income for the
first time.

Lasarow turned down Capitol’s
plea that the judge reconsider his
“emergency” judgment made in

(Continued on page 6)

Fall Semester Equals
More Dealer Dollars

By IRV LICHTMAN

NEW YORK —The new school se-
mester is getting off on the right foot
as far as many record dealers are
concerned, as they project a 15% to
25% increase in business in the
weeks ahead.

And to help make sure returning
students—pockets filled with paren-
tal or summer-work dollars—stop by,
dealers are luring them into their
stores with special discount pro-
grams on hit product.

“The streets here are already filled
with U-Hauls,” says Neil Levy, dis-
trict. manager of the Strawberries
chain, with five of its 20 locations lo-
cated in Boston, where there are
more than 50 junior colleges, univer-
sities, colleges and prep schools.

“Not all the students are back.”
Levy says, “but there’ll soon be
250,000 of them around here, prob-
ably making Boston the youngest
per-capita market in the country.

Levy, whose Boylston St. unit is in
the heart of school row, says the new
school term means special advertis-
ing programs in print, radio and
some tv. Strawberries 4-page
monthly insert, “Strawberries
Times,” in the weekly, youth-ori-
ented Boston Phoenix, expands to 8
pages in September, offering lots of
discount specials. Also, on Sept. 25,
the chain conducts its annual “Mid-
night Madness” sale, which often
goes on until 6 a.m. “And it doesn’t
affect our regular business.” Levy
adds.

“Our back-to-school business is
second only to Christmas,” reports
Michael Lang, a buyer at the two-
store Schoolkids Records in Ann Ar-
bor, Mich., located, appropriately

Johnson Leaves Pickwick
To Start Nashville Label

By KIP KIRBY

NASHVILLE — Don Johnson,
vice president and general manager
of Pickwick Records, has left the
company after five years to head up
his own label, to be headquartered
in Nashville. Johnson also confirms
that he has made an offer to Pick-
wick to acquire its country-oriented
label, Excelsior, which was formed
last year.

Also involved in the new venture
will be Steve Vining, former director
of a&r at Pickwick Records. It is ex-
pected that Pickwick will continue to
oversee its classical Pro Arte line, as
well as its midline Quintessence
series. Janet Shapiro has replaced
Vining as a&r director for both la-
bels.

Should Johnson acquire Excel-

www.americanradiohistorv.com

sior, his label roster would include
David Houston, Donna Hazard,
Mundo Earwood, the Concrete
Cowboy Band and the novelty act of
Shirley, Squirrely and Melvin. Also
now on Excelsior are “a number of
existing masters of significant
value.” says Johnson, along with the
label’s platinum best-seller, “Chip-
munk Punk.”

Johnson says he has not com-
pleted plans for production and dis-
tribution of his new Nashville label,
although he says he is talking with
both majors and indies at this time.
Pickwick International vice presi-
dent George Fort had no comment
on the possible sale of Excelsior,
other than to confirm Johnson’s pur-
chase offer.

enough. about a block away from
the Univ. of Michigan. Lang has
prepared an annual back-to-school
“barrage™ of September advertising
with specials on best-selling product.

Lang, who says business perks up
20% during this period, is anxiously
awaiting response to a larger selec-
tion of prerecorded cassettes, a con-
figuration most dealers declare is
likely to show marked gains in stu-
dent purchases.

At Radio Doctors in Milwaukee,
Wisc., Steve Lutomski, senior retail
supervisor, says back-to-school busi-
ness is “about a week away.” but
past business at this time indicates a
15% t0 20% rise in sales for the single
store located about 10 blocks from
the dorms of Marquette Univ.
“They'll register for classes and
make a bee-line here, buying audio
equipment, especially portable cas-
sette players, and cassettes them-
selves. Lutomski adds that the new
Stones album will be a big lure and

(Continued on page 66)
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General News

U.K. Sales
Push For
Catalog,
New LPs

By PETER JONES

LONDON-U.K. record com-
panies are throwing out an unprece-
dented star-studded pattern of al-
bum releases through the fall this
year. aimed at improving bottom

line figures in the pre-Christmas

sales build-up.

There are major marketing cam-
paigns galore. big-money television
campaigns and more and more evi-
dence that companies are going for
the policy of promoting back catalog
with special low prices.

In the latter category. for instance.
Virgin is offering around 100 back
catalog albums at a special whole-
sale price of roughly $5.20. The offer
takes in everything in the book. from
the prefixed V2001 (Mike Oldfield’s
“Tubular Bells™) to V2190 (Flying
Lizards" “Fourth Wall). omitting
only the re-released Who album
“My Generation.”

Effectively. this means the con-
sumer will pay around £1 ($1.90)
less than usual. The Virgin policy,
according to Simon Draper. manag-
ing director. is: “Our Cheap Thrills
back catalog campaign on a small
selection of product was very suc-
cessful. Lower prices on a wide
range will stimulate sales further
and give a bigger dealer incentive to
stock catalog.”

But on the new-product front, all
available big names are recruited in
a push to correct the continuing
downward sales drift this year.

CBS/Epic is concentrating on
Meat Loaf’s “Dead Ringer.” Billy
Joel's “Songs In The Attic.” Art Gar-
funkel’s “*Scissors Cut.” Mike Batt’s
“Six Days In Berlin,” the stage pro-
duction of “The Sound Of Music”
(recorded in London), as yet untitled
albums from Adam & the Ants and
the Dooleys. and new material from
Earth, Wind and Fire. the Jacksons
and Jeff Wayne.

From Capitol, there is Bob Seger’s
“live” set and the 16-track “Very
Best Of Anne Murray.” massively
promoted on tv. For Seger’s double
album. the company has imported
special display material from the
us.

A&M has new albums in the mar-
ketplace from the Police and Joan
Armatrading. Chrysalis is backing a
“Greatest Hits” album from

(Continued on page 56)
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Billboard photo by Chuck Pulin

WE'RE BACK—Mick Jagger of the Rollin’g Stones announces the group's
U.S. tour at J.F.K. Stadium in Philadelphia, where the trek will begin, Sept. 25.

Stones To Roll On 21-City
‘Summer’ Tour With Jovan

By ROMAN KOZAK

PHILADELPHIA — The Rolling
Stones long awaited and much de-
layed “Summer 81 Concert Tour™
will finally kick off at the giant
J.F.K. Stadium here Sept. 25,

The tour. scheduled so far for 21
cities. is sponsored by Jovan in what
is being described the largest and
most comprehensive tie-in between
a recording group and a national
manufacturer, with the fragrance
manufacturer pledging a “multi-
million dollar™ investment in pro-
motion and merchandising of the

tour. says Jay Coleman. president of
Rockbill. the marketing company
that set up the deal.

About 75% of the tour dates have
been set, and “the Rolling Stones
will finalize the rest of their tour as
both their mood and right combina-
tion of elements comes together,”
their announcement says.

The band will be in the greater
Los Angeles area. Oct. 9-13. and the
week of Nov. 9 is slated for the
greater New York area. But no spe-

(Continued on page 68)

London’s West End Hums
With Sound Of Musicals

By PETER JONES

LONDON—-The money-spinning
bandwagon of “The Sound Of Mu-
sic” is rolling here again with the
opening of a new stage presentation
of the legendary Rodgers and Ham-
merstein musical, with attendant ac-
tion on the album front.

News that the production costs of
the spectacular show ran to $1.6 mil-
lion raised some show business eye-
brows. for it is clearly a mighty
gamble with the West End theater
here generally in a parlous state.

In fact, the new production has al-
ready taken in well over $2 million
at the box-office and the show. with
47-year-old Petula Clark in her first
big musical starring role, handling
the old Julie Andrews’ movie part, to
general critical acclaim and packed-
house public adulation.

Half the money for the show came

L.A. AOR Ratings Battle
Engulfs Concert Promos

By ED HARRISON

LOS ANGELES—It's been no se-
cret that the programming competi-
tion between AOR giants KLOS-
FM and KMET-FM here has been
intense, yet the battle for station visi-
bility is also being reflected in con-
cert promotions.

Both Metromedia’s KMET, the
perennial top rated AOR outlet and
ABC’s KLOS, which has closed the
ratings gap in the last year, have
been heavily involved in trying to
make each rock concert event seem
like their own promotion.

In the last year, KLOS seems to
have emerged as the more aggressive
in terms of establishing itself with
listeners as the concert station.

KLOS’ participation in Bruce
Springsteen’s six soldout shows last
week at the L.A. Sports Arena was
typically high profile. The station
gave away 9.500 commemorative

T-shirts as well as its traditional
rainbow decals. For the Springsteen
shows, the KLOS decals came in
groups of three; one stating “The
Boss.” one with the station’s call let-
ters and dial position and another
with its “too hip” catch phrase.

Not taking a backseat. KMET
provided concertgoers with free
parking in the Sports Arena lots as
well as customary KMET bumper
stickers.

Rick Scarry. director of promo-
tion at KMET, says the station chose
“not to get into a dogfight™ with
KLOS during the Springsteen
shows, opting instead to “honor”
Springsteen’s request not to deluge
the market with promotional give-
aways.

Steve Gaspar, director of creative
services at KLOS says he never re-

(Continued on page 15)

from a consortium of investors in the
Isle of Man, a popular and nearby
tax haven. but the other half came
from Management Agency and Mu-
sic, MAM, the Tom Jones and En-
gelbert Humperdinck entertain-
ments group.

CBS-Epic has the stage cast al-
bum rights and the specially-pro-
duced LP, handled by veteran U.K.
composer/producer Norman New-
ell, is due out this week.

RCA is re-issuing the original
movie soundtrack album. That
blockbuster of a movie opened here
in March, 1965, and the album
topped the chart in the U.K. for the
best part of two years.

Though there is much action gen-
erally in the musical revivalist stakes
in the theater world in London, with
“My Fair Lady.” “Pal Joey” and
“Oklahoma™ all doing consistent
business, “The Sound Of Music™ has
never been topped as the longest-
running U.S. musical to play in Lon-
don.

The show was written by Rodgers
and Hammerstein in 1959 and pre-
miered in London, May 18. 1961,
running 2.385 performances until it
finally closed January 14, 1967. In
the U.S.. it was first produced at the
Lunt-Fontaine in New York. No-
vember 16, 1959, running for 1.443
performances. It was Hammerstein’s
last set of musical lyrics.

The new stage production is the
only revival since the original pro-

(Continued on page 57)

Chapman Gets
20-To-Life Term

NEW YORK — Mark David
Chapman, who pleaded guilty to
charges of killing John Lennon, was
sentenced to a 20-year-to-life term
and transferred to Sing Sing prison
in Ossining, N.Y. last week. The sen-
tence means Chapman, 26, must
spend at least 20 years behind bars.
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Record Companies

Vince Faraci has been promoted to senior vice president of national promo-
tion for Atlantic Records. New York. He was the label's vice president of pro-
motion. ... Lisa Lane moves to the post of assistant director of a&r for the
Atco-distributed Emerald City Records, New York. Before. she held a&r sales
and marketing positions for CBS Records. . .. Jeff Laufer has been promoted
to western regional promotion manager for PolyGram Rec-
ords. He was the Los Angeles promotion rep for the company.
Laufer will be located in Los Angeles. PolyGram has also
upped Wanda Hayes to capitol region promotion manager,
black music marketing, Washington, D.C. Most recently. she
was a sales manager for PolyGram.

Michael Roshkind has been named president of M&M
Records, R&L Distribution and Roshkind Music Publishing
(BMI). three new ventures unveiled last week and wholly
owned by the former Motown vice chairman’s Roshkind As-
sociates. Appointed to key posts in the new combine are Mike Lushka, former
Motown marketing vice president. as exccutive vice president for M&M and
R&L: Steve Jack, director of sales. and Pat Means, executive assistant for mar-
keting. Jack. too. is a former Motown staffer. having served as its head of na-
tional sales.

There have been three promotions in Arista Record’s sales
dept.: Richard Blasi moves up to regional sales coordinator:
Eddie Simpson is the east coast regional advertising coordina-
tor: and Lynda Charlesworth takes the order clerk post. Blasi
will work out of Los Angeles. The others are based in New
York. ... RCA Records has appointed Richard “Snookie”
Jones manager of northeast regional promotion. Jones carlier
did local promotion for the company. He will be located in
Philadelphia.

At CBS Records. Rich Kudolla has been appointed vice
president of marketing for the western region, and Sandra Trim-DaCosta has
been named director of black music artist development/ press. Kudolla will be
based in Los Angeles, Trim-DaCosta in New York.

Bernie Sparago has been named vice president of sales for Alfa Records. Los
Angeles. . .. Upped at Destiny Records, Los Angeles. are Ron Altbach, to vice
president of artist development; A.J. Cervantes, to vice presi-
dent of the international licensing division: and Pamela
Plant, to director of production/a&r adminstration. Altbach
is a principal in Albach/Price Management. Cervantes is a
principal in Multi-Media Communications. Plant was earlier
with Pollock. Bloom and Deckon, an entertainment law firm.

Marketing

Gary Calamar is the new manager of Licorice Pizza's west
Los Angeles location. He formerly managed the Norwalk
branch.

Lane

Jones

Publishing

Newly appointed at Warner Bros. Publications. New York, are Arnold
Rosen, to vice president/ general manager: Sy Feldman, to director of publica-
tions and creative services; and Herman Steiger, to senior vice president. All
move up from other positions within the company. ... Harlan Sanders has
Jjoined the Drake Music Group, Nashville, as professional
manager of the company’s publishing division. He was pro-
fessional manager for House of Cash.

Related Fields

Richard M. Nusser leaves his post as Billboard’s inter-
national editor to join the magazine’s sales dept. as an account
executive. He will continue to be based in New York. . . . Step-
hanie P. McClelland is the new director of program and sales
services at CBS Cable Division, New York. She was director
of broadcast services for the CBS/Broadcast Group. .. . Alan
J. Blumenthal, former account supervisor with the William Esty Co., has been
named advertising director for RCA SelectaVision Videodiscs, New York.

Paul Meyaart, former chief financial officer for Amdisco, has been named
vice president of operations for Magnetic Video International, Farmington
Hills, Mich. Also at Magnetic Video, Sam R. Puleo is the new midwest regional
manager. He was formerly midwest branch manager for Sylvania. ... MCA
Distributing’s video division has tapped Roger Mill for regional sales manager
for the midwest and southwest, Chuck Thagard for regional sales manager for
the western states and Louis Feola for regional sales manager for the east coast.
Mill will work in Dallas, Thagard in Los Angeles and Feola in New York.

John Spruce is the new vice president and national service manager for the
service division of Sony. New York. He was operations vice president for
Northern Telecom System Corp. Also at Sony, Rick Plushner moves up to na-
tional sales manager for Sony’s digital audio division. Most recently, he was
Sony’s western regional sales manager.

Moved to director of merchandising for U.S. Pioneer Electronics Corp.,
Moonachie, N.J.. is William J. Polich, formerly Pioneer’s manager of market-
ing and product planning. ... Tak Shindo has been named president of the
Nikko Electric Corp. of America, Hauppauge. N.Y. Prior to his appointment,
he was exeutive vice president of administrative/ finance for the company. . . .
Gunnar Sorensen has moved to vice president of administration and oper-
ations for Jensen Sound Laboratories, Schiller Park. 111. Before, Sorensen was
president and general manager of Tenva, a consumer electronics division of
Avnet.

Anthony N. LaPine is the new chief executive officer of Digital Recording,
Wilton. Conn. He was chief operating officer of International Memories. . . .
Alexandra Grevas joins the promotion staff of Frank Management, Jericho,
N.Y. She was formerly in promotions for Columbia Records.

Billboard (ISSN 0006-2510) Vol. 93 No. 35 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Billboard, P.O. Box
13808, Philadelphia, Pa. 19101, (609) 786-1669.
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“Scissors Cut.'rc s7ss2
The new Art Garfunkel album
:zea'.m'inq'A Heart In Nevn York ss.cza0r
Produced by Roy Halee and Art Garfunkel.
Om Columbia Records and Tapes.

/

£
Produced by Roy Halee and Art Gartunkel except "Bright Eyes” procuced by Mike 3att. Manage : Michael Tannen & Associates * Givethe 2ift of mussc.

‘Columbia’ is a trademark of CBS Inc. © 1981 CBS inc.
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General News

_ Rock'n'Rolling___

Malcolm McLaren Brings
Bow Wow Wow To RCA

By ROMAN KOZAK

NEW YORK—-RCA Records is
hardly the most adventurous of
record companies, but every 10
years it does something totally and
marvelously unexpected. In the "50s,
it signed Elvis. In the '60s, it found
acid rock with the Jefferson Air-
plane. In the "70s. it got David
Bowie. And in 1981, it may well be
remembered, it allowed Malcolm
McLaren, creator
of the Sex Pistols. in
the door.

“We are going to
try 1o get RCA into
the ’80s, with re-
spect 10 marketing
records in a way
that hasn’t been
tried in the U S., by making cassettes
available to a whole new generation
of mobile American music listen-
ers,” says McLaren. “And these cas-
settes are to be marketed much
cheaper than records. and for all in-
tents and purposes we will use music
cassettes as a means of producing
music at a cheaper price.”

With cassettes now accounting for
25% of prerecorded music sales, and
cassettes being so light, portable,
and requiring so little in terms of
fancy packaging, McLaren suggests
that they may be a medium for ex-
posing new music totally apart from
the disk.

“l am doing this with Bow Wow
Wow.” he says. “I don’t know if you
remember, but when I started with
Bow Wow Wow we did “C30, C60,
C90. Go.” which advocated home
taping as being a very advantageous,
new and exciting experience.”
McLaren laughs. “And one which
told you that it was a very healthy
way for one to get music.

“Since then, I decided that it wasa
bit pointless to concentrate on mak-
ing records. In England. I brought

out a Bow Wow Wow piece of music
that was cassette onty, with eight
songs on it. It was marketed in a box
that looked exactly like a Marlboro
cigaret box, and sold at half the price
of an album. So it registered as a
single in the English charts. It was
the first cassette-only item of music
that went onto the charts.

“It didn’t get very high in the
charts,” he continues, because of the
politics involved, with people saying
it was unfair to sell cassettes of eight
songs at 1.99 pounds, as against vi-
nyl singles that were selling at 1.30
pounds (about $2.60). I had several
problems and eventually production
stopped. But, since then, 1 suppose
people in the industry have realized
that there must be new ways of sell-
ing music. Just listening to cassettes
and taping music puts the business
in the same position. because of the
technology. that Hollywood was
when tv arrived.”

Specifically, McLaren’s deal with

(Continued on page 68)

MUSIC MACHINE—ARC/Columbia group Afterbach

-:,*
performs at the Fulton

Street Restoration Plaza in Brooklyn as part of the label's summer promotion
“Columbia Records Music Machine." In weeks to come the mobile stage facil-
ity will travel around New York presenting other free performances by CBS
artists in addition to participating in the 7th Annual Harlem Week Festival.

Labels In Peaches Crisis
Await Court’s Judgment

® Continued from page 3

June, shortly after the debtor filed
under Chapter 11, wherein Citibank
was provided additionally with a
lien on parcels of Lake Arrowhead
property. Lasarow held to his prior
decision wherein the $2.5 million

Tax Disks, Not Us, Say
French Blank Tape Firms

By MICHAEL WAY

PARIS—French blank tape man-
ufacturers are fighting back with
their own proposals against plans to
impose a levy on software product to
compensate for lost performing and
mechanical rights through home
recording,

The tape makers now suggest that
such a levy should be placed on the
records themselves, and compensa-
tion written into radio and television
show contracts. Otherwise, they say,
a levy on cassettes could nearly
double retail prices on blank cas-
settes.

& 8
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FOR IMMEDIATE SERVICE!
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A nine-page document comes
from the Syndicat des Industries
Electroniques de Reproduction &
d‘Enregistrement (SIERE), the elec-
trical and electronic trades society
here. It’s a response to the cassette
levy project, announced at MIDEM,
in Cannes, earlier this year. but still
to be ratified by parliament.

Above all, the document argues
the wide range of uses of tape
recorders beyond the home copying
area, such as for verbal transcrip-
tions.

So as not to penalize such users,
industrial concerns and educational
sectors in particular, SIERE is urg-
ing that the levy, and suggestions for
it range from 30 cents in U.S. terms
10 $2 per blank tape. be shifted to the
record itself and that rights’ owners
come to their own arrangements
with radio and tv companies.

(Continued on page 59)

FBI Raid Nets
$5M Of Alleged
Pirate Product

NEW YORK—A raid by the FBI
on an alleged pirate operation in Or-
lando. Fla.. yielded an estimated $5
million worth of masters, finished
cassette and 8-track recordings. and
duplicating equipment, labels and
components.

Target of the raid was Karriem-el-
Amin Shabazz, who was arrested
and charged with criminal copyright
infringement and interstate trans-
portation of stolen property. Evi-

" dence seized indicated shipments

were made by Shabazz to distribu-
tors in at least eight states.

In an unrelated case. Samuel E.
Welchel was fined $5.000 and
placed on three-years probation
Aug. 8 in U.S. District Court, Co-
lumbia, S.C.. after pleading guilty to
one count each of criminal copyright
infringement and copyright conspir-
acy. He had surrendered more than
4,600 illegally duplicated 8-track
tapes to the FBI. Welchel was in-
dicted Feb. 25.

www.americanradiohistorv.com

bank creditor was given the real es-
tate collateral on top of security in-
terests in $110,000 cash, $10 million
in inventory, $3.875 million in lease-
hold improvements and $2.23 mil-
lion in equipment and fixtures.

Joe Eisenberg, debtor counsel,
and David Levine, Citibank attor-
ney, both argued Capitol’s conten-
tion that the additional security was
unnecessary and the bank was
“over-collateralized.” At the stress-
ful time early in the proceedings.
both attorneys pointed out the need
to placate the bank, which was in up
to its neck cashwise.

Capitol’s petition for a trustee or
conversion to Chapter 7 argues that
present chain management is in-
competent and is grossly mismanag-
ing the 35 stores. The chain cannot
be rehabilitated through its present
policy of buying merchandise COD,
it's further claimed. The Capitol pe-
tition also claims appointing a
trustee would knock out $267.000
paid annually to four key Peaches
executives and payments now being
made 1o outside consultant firms for
legal and acquisition advice.

Eisenberg told Lasarow that the
acquisition of the Peaches’ chain by
several interested parties was still
possible. He describes one possible
buyer as a member of the New York
Stock Exchange.

Comment from creditors and the
debtor indicated the possibility of
consolidation of the Peaches and
Nehi bankruptcy petitions could
well be accomplished at the next
court hearing.

The Peaches dossier disclosed that
RCA Records has asked the court to
consider a special payment deal for
a $151.179 shipment it made to
Peaches in May. a month prior to the
filing for which it was not paid.

Germans
Set Tape
Tax Meet
In Bonn

By JIM SAMPSON

MUNICH—After nine months
without new developments, the leg-
islative process toward improving
compensation for rights holders for
revenues lost through home taping
has started moving again. The West
German Ministry of Justice will
hold a hearing in Bonn on Sept. 17
to deal with proposed changes in this
area of the copyright law.

As a reaction to this hearing, and
in preparation for the Berlin Radio-
TV Fair which opens this week. rep-
resentatives of numerous organiza-
tions last Wednesday (26) formed
the “open conference of cultural
producers” to lobby for a blank tape
levy in Germany.

The hearing is the first step for-
ward since last fall, when the min-
istry released its proposed changes
in the copyright law. Interested asso-
ciations were given until the end of
the year to comment on the pro-
posal, which opted for an increased
royalty surcharge on recording
hardware instead of any blank tape
levy.

A key to the ministry’s rejection of
a tape levy was the tape manufac-
turers’ claim that a levy would put
domestic manufacturers at a com-
petitive disadvantage, jeopardizing
5,000 jobs in Germany.

(Continued on page 50)

MUSEXPO ’81
Slates 1st
Confab Panel

NEW YORK-—An International
Artists Development Seminar will
take place at this year's MUSEXPO,
the seventh annual International
Record/Video and Music Industry
Market. at the Marriott Hotel and
Marina. Ft. Lauderdale, Fla., in No-
vember.

Panelists confirmed include Lou
Cook, president International, MCA
Records: Bob Oeges, managing di-
rector. Decca (West Africa) Lid.;
Bunny Freidus, vice president crea-
tive services at CBS Records Inter-
national: Buddy McCluskey. direc-
tor of marketing, RCA Records
Argentina: Arma Andon, vice presi-
dent artist development, CBS Rec-
ords: and Bob Merliss, director of
publicity at Warner Bros. Records.

The seminar will take place on
Nov. 5 at 10 a.m. Topics and panel-
ists for five other seminars at
MUSEXPO 81 will be announced
shortly.

« Why does a

* producer cross
the river?

A FOR 24 TRACK
RECORDING AT
$24 per HOUR.

How? . . . With
“THE DEAL!”

(201) 863-4080

(Only 5 minutes from
Lincoln Tunnel)

‘( Ianeparatinns ;

2-832 épring Grove. Avenue
Cincinnati, Ohio 45225
{513)681-8400
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ALLIED FORCES
TRIUMPH!

—New York

“Allied forces in every nation, Allied forces
gonna take control, Allied forces of my
generation, Allied forces of Rock 'n’ Roll.”

TRIUMPH, shining clear thru the smoke

and fire.

Gil Moore, Rik Emmen Mike Levme NIPPER NEWS PIX

AFL1-3902
. . TRIUMPH will be on tour

9/9 Laredo, TX 9/20 Albuquerque, NM 10/4 Louisville, KY 11/4 SanDiego, CA thru D ber. Watch

9/10  McAllen, TX 9/23 Odessa, TX 10/6 Erie, PA 11/5 Los Angeles, CA ru Uecember. vatc

9/11  San Antonio, TX 9/24 Austin, TX 10/7 Evansville, IN 11/6 Reno, NV for extra tour dates.

9/12 Lubbock, TX 9/25 Houston, TX 10/8 Dayton, OH 11/7 Oakland, CA Produced by TRIUMPH for Attic Records

9/13 Oklahoma City, OK 9/26 Dallas, TX 10/9 Chicago, IL 11/8 Sacramento, CA

9/17 SanAngelo, TX 9/27 Beaumont, TX 10/10 Indianapolis, IN 11719 Portland, OR

9/18 ElPaso, TX 10/2 Kansas City, MO 10/11 Pittsburgh, PA 11/20 Seattle, WA

9/19 Phoenix, AZ 10/3 St. Louis, MO 10/12 Cleveland, OH 11/21 Spokane, WA e% “I}ﬂg\@
oy Records and Tapes
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PolyGram Pictures congratulates
lionel richie on writing and producing
the 71 record...

the biggest hit of the year

vendlesslovendlesslovendlesslovendlesslovendlesslessle

sung by diana ross and lionel richie

lionel richie appears courtesy of motown records

JOEY
CAN HERO &0, 5 13

~avecT AMER\__ ,!:‘, /elekira A
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Annual
High Low NAME
1% % Altec Corporation
36 26% ABC
45% 28Y%: American Can
L5 2% Automatic Radio
61 % 40% CBS
45Y% 34% ColumbiaPictures
T4 4% Craig Corporation
67 49% Disney, Walt
Lk 3% Electrosound Group
] 5% Filmways, Inc
22% 14, Guit + Western

19% 11% Handleman
15% 9% K-tel

82% 39 Matsushita Electronics
59 42, MCA

19% 8% Memorex

65 50 3-

90% 567% Motorola

59% 36% North American Phillips

70 6% Orrox Corporation
39% 23%: Pioneer Electronics
32% 20% RCA
26% 14% Sony
43 28% Storer Broadcasting

6% 3% Superscope

32% 24% Taft Broadcasting
26% 17% Transamerica
58% 33% Warner Communications

__Market Quotations |

As of closing, August 27, 1981

{Sales

OVER THE Sales Bid Ask
COUNTER
Abkco — 1Y% 2
Certron Corp 110 1% 1l
Data Packaging 25 7% 82
First Artists

Prod 10 4% 4%
Integnty Ent 131 6% 6l

P-E 1008) High Low Close Change
- 28 % % % Unch
L] 65 2B% 2B% 2B% - %
a 409 35% 34% 34% - %
'] — - - 3% Unch
X 1531 56% 50% 50% - %
7 7 35 35% 35% - %
— 27 6% 6% 6% Unch
13 351 53% 52% 52% -1
25 | 4% 4% 4% +
= 294 7% Y 7% -
4 296 17% 16%  16% —
B 15 14% 14% 14% Unch
5 36 9% 9% 9% - W
1 211 73% 72% 73 -
B 13 44% 44, 44 —  k
- 83 12 1% 1% — &
a 525 50% S50% 50% +
0 165 64% 63% 64% +
[ 47 45% 45%  45% -
3z 1% 1Y 1% Unch
19 3 37% 37% 32% - %
a 1305 21% 27 21% Unch
14 2414 19% 19%  19% - %
291 30% 21%  29% - %
- L] 4% 4% 4% Unch
14 25 36% 30% 36% -
538 22% 22 22 -
15 601  45% 44%  44% -
OVERTHE Sales Bid Ask
COUNTER
koss Corp 120 8% LR
Kustom Elec 15 2% 2%
M. Josephson = 13% 14%
Recoton 4 2% 11
Schwartz
Bros = 4 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather. they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributes to Billboard by Douglas J. Volimer. Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali
tornia 91503, (213) 841-3761. member New York Stock Exchange, Inc

Tandy’s Earnings Up 51%

FT. WORTH, Tex.—Tandy Corp
has posted an earnings increase of
51% for the year ended June 30.
1981 over the year earlier. Net
income rose from $112.235.000 to
$169.602,000.

Sales and earnings for the fourth
quarter and fiscal year set new rec-
ords for the corporation. Sales for
the 12 months ended June 30, 1981
were $1,691.373.000, an increase of

22% over year-earlier sales of
$1.384.637.000

Net income per share for fiscal
1981 was $1.65 based on 102.578.000
average common shares out-
standing. In fiscal 1980. net income
was $1.12 per share based on
103.644.000 average shares and
equivalents outstanding.

The first month of fiscal 1982 has
already seen a 32% sales gain over
the same period last year.

Audiofidelity Net Turns Around

NEW YORK-—Audiofidelity En-
terprises showed a net profit of
$102.327. or | cent per share based
on weighted average shares out-
standing of 9.439.300. for the fiscal
year ended March 31, 1981.

This compares with a net loss of
$189.429 or 4 cents per share on
4,788,500 shares in the previous fis-
cal year.

According to Danny Pugliese,
chairman of the board of the 30-
year-old label, which is traded Over-

- The-Counter, the turnaround is
“particularly significant as it comes

NITECLUB IN PASADENA. CA

FOR SALE
= o

Now Available! Outstanding Business

The “world* famous m

ALLEN CORBETT, Agt 213 684-1084
3287 Barhite, Pasadena, Ca. 91107

at a time when the industry in gen-
eral is going through an extremely
difficult period. We are continuing
to be cost conscious both with regard
to the acquisition of new product
and maintaining a minimal over-
head.”

_Signings
Ringo Starr signed to Boardwalk
Records with an LP “Stop And
Smell The Roses™ slated for release
in October. . .. Burton Cummings to
Alfa Records with an LP “Sweet,
Sweet” forthcoming shortly.
Loretta Lynn to Susan Hackney
Inc. for public relations. Also
recently signed to the firm are
Sammy Hall with artist development
contract: Audio Media/Odyssey
Productions with publicity agree-
ment: and both Rodney Stone and
Randy Gurley with management and
publicity agreements. . . . Rare Earth
to RCA Records. ... Singing duo
Kip Carmen and Danny Horton to
Audiofidelity Records with first
single “I Wouldn't Steal You From
Him” set for immediate release.
Singer/songwriter John Hall ©
Starloft Agency for bookings. ...
The Bureau, opening act for the Pre-
tenders, to Starloft for bookings. ...
Ornette Coleman to United Enter-
tainment Complex for bookings.
The Bendeth Band to the Steve
Ellis Agency for worldwide repre-
sentation in all fields. “Just Dessert™
is the album on Ensign Records by
the group. ... Montana to Good
Music Agency in Minneapolis for
bookings. ... The New Breed Blues
Band, B.B. Fleming and Baby King
to Dr. Cool Productions for manage-
ment and bookings. . . . PolyGram’s
Carolyn Mas to International Crea-
tive Management for bookings.
Country artists Warner Mack to
Hank Cook Productions for man-
agement and Farris International
for bookings. ... Cold, a New Or-
leans-based rock band. to Bruce
Spizer's Top Pop Management Inc.
.. Alfa’s Corbin/Hanner Band to
Jim Halsey Co. for exclusive book-
ing. ... Barbara Fairchild to Music
Row Talent for exclusive booking.
.. Barbara Fairchild to Music Row
Talent for exclusive bookings. ...
Spaces, a five-piece AOR/jazz fu-
sion group. to Zare Management,
Inc. Johnny Neel Band to attorney
Alexander Murphy Jr. for manage-
ment. ... The Boo-Bettes, a jazz/
pop vocal band. to Pretty Polly Pro-
ductions for representation in the
New England college market.
Songwriter Paul Harrison to the
Welk Music Group in Nashville. . ..
Producer/songwriter Greg Nelson to
River Oaks Music, the gospel branch
of Tree International for publishing.

Billboard photo by Chuck Pulin

FREE PARKING—''Sure Steve, park right in here.”” An accommodating Ron

Delsener directs Steve Van Zandt, guitarist with Bruce Springsteen, to a con-
venient parking place inside the Savoy in New York.

Phonogram, PolyGram Hit
For $11 Million In 2 Suits

LOS ANGELES-Local pro-
ducer/manager/recording studio
owner Lonnie Simmons seeks $11
million in damages from Phono-
gram and PolyGram Records in two
suits filed in Superior Court here.

The owner of Total Experience
Inc. charges in the first suit that he
suffered $! million damages when
the plaintiffs contracted for him to
record Robert “Goodie™ Whitfield.
Though the plaintiff supplied the al-
bum in April, 1980 the complaint al-
leges the defendants never released
the package. Simmons has provided
the court with a letter dated Feb. 24,

1981. in which he informs the de-
fendants they have breached the

binder.

The “Goodie™ agreement in the
court dossier provides for advances
recoupable against royalties ranging
from $80.000 per album during the
initial period to $140.000 during the
third option period. The producer
incurs all recording costs.

Royalties for singles are 9% of 90%
of retail list. Album royalties are
graduated from 10% of 100% of re-
tail list with bonuses of 11% when
the album achieves 250.000 sales
and over 12% at 500,000 during the
initial period to an 11.5% base after
the first option period with boosts to
12.5% and 13% when the plateaus
are reached.

BMI Sues Villanova Over Royalties

NEW YORK-—For the second
time since the current U.S. Copy-
right Act took effect Jan. 1. 1978,
BMI has sued a university in which
the performing rights group claims
non-compliance with the Act’s re-
moval of a non-profit exemption on
payment of royalties.

The action was brought against
Villanova Univ. on Aug. 13 in US.
District Court in Pennsylvania. with
BMI charging the university with
copyright infringement in perform-
ing 29 songs without authorization
and violation of the revised copy-
right law.

Following a previous action in
1979 against Harvard Univ., the uni-
versity signed an agreement with
BMI for payment of performance
fees based on BMI's current four-
year school contract. The two-tier
contract, now in its third year (July
1. 1981 through June 30, 1981), calls
for the payment of 8.5 cents per full-
time student or $90, whichever sum
is greater. A second-tier involves fees
when the entertainment costs of a
musical attraction presented at the
school total $1,400 or more. Based
on seating capacity, fees can range
from a $15 minimum to a $300 max-

imum.
According to a spokesman at
ASCAP, the society has not brought

similar actions against a university.
claiming it has gotten compliance
through out-of-court negotiations.

The second suit charges the de-
fendants with failing to exercise
their option for Cavin L. Yarbrough
and Alisa D. Peoples by Sept. 29.
1980. but rather attempting to renew
Jan.9.1981. The court file contains a
letter dated Jan. 28, 1981. wherein
the plaintiff informs the defendants
he is terminating the contract be-
cause of the alleged breach.

The second complaint also alleges
the defendants impeded efforts by
Total Experience to negotiate with
other labels for Yarbrough & Peo-
ples by informing prospective labels
it still had the pair under contract.

The Yarbrough & Peoples’ agree-
ment calls for a 10% singles royalty.
Album royalties graduate from 11%
to 13% during the initial period to
12% 10 14% after the first option pe-
riod.

In the Y&P complaint. the court is
asked to terminate the contract and
award $10 million in exemplary and
punitive damages.

Representing Simmons in both

suits is Bert H. Deixler of Manatt.

Phelps. Rothenberg & Tunney.

New Publisher

LOS ANGELES—Rick Christian,
writer of Kenny Rogers’ smash “I
Don’t Need You,” has opened his
own publishing company. Finally
Mine Music. Christian, signed to
Robert Raymond Management,
works out of 15312 Longbow Drive,
Sherman Oaks, Calif. 91403 (213)
995-8999.

NO INSURANCE,

NO CONCERT.

Concert liability coverage can
be hard to get. But at Reed
Stenhouse, no problem. It's a
specialty of ours. And both
promoters and performers

AN

can take advantage of our
low cost. We can serve you
at 180 offices, worldwide.
Call (206) 623-2080
or TELEX 32-0048 for

more information.

" REED STENHOUSE

INTERNATIONAL INSURANCE BROKERS

Suite 825, Fourth and Battery Bldg., Seattle, Washington 98121
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Publisher Group Eyes Home Vid

Pittman’s MTV Offers Upbeat View Of Music’s Role

LOS ANGELES — The home
video market’s still embryonic status
asa moneymaking arena for musical
talent is being prolonged by pub-
lishers’ reticence in adding video
rights to their regular legal rights
packages. as well as by record labels’
ongoing budgetary woes when faced
by video production costs.

That’s the composite picture of
the cable, pay tv and video software
markets that emerged here Tuesday
(25) during the third and final seg-
ment in a video seminar series
presented by the Music Publishers
Forum.

Highlighting both the potential
benefits and the interim financial
risks are new insights into Warner-
Amex’s all-music cable service, Mu-
sic Television (MTV), as revealed by
Bob Pittman, vice president, music
programming, who said estimates of
the first year’s losses during MTV’s
setup are pegged at around $20 mil-
lion—despite what Pittman insists
has been a bullish initial launch

By SAM SUTHERLAND

since the official Aug. 1 starting
date.

Sharing the dais as panelists with
Pittman were Linda Carhart, head
of Chrysalis Records’ film and video
department, and attorney Michael
Sukin. Chairing the session, held at
the Hyatt on Sunset, was Chrysalis
Music executive Ann Munday.

All three panelists conceded the
uncertainties posed by this embryo-
nic market, but argued that a more
rapid entry into the field by music
interests was essential. Sukin’s com-
ments were the most pointed in
terms of video’s ramifications, am-
plifying Carhart’s warning that still
unresolved royalty and union com-
pensation issues should not be inter-
preted as cause for avoiding video
involvement.

Said Sukin, “My feeling is that
you should start licensing your ma-
terial for video. A lot of people in the
music business seeni to be saying,
‘Do we charge for use?’

“That's not the first question they
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should be asking. The real question
is, ‘Do you license?"”

Sukin’s own answer was a quali-
fied yes: “When you're licensing, do
think about the use, whether com:
mercial or promotional. ... But
there are no right answers. . ..

“If you keep licenses short and not
too large in scope, you can’t make
too many mistakes.”

Subsequent fee adjustments
would be made in subsequent Ii-
censing, theorized Sukin. who sug.
gested the alternative—waiting for
standardization—would  simply
mean lost dollars now and further
retardation of the music industry’s

(Continued on page 70)

NICKS PROMO—Stevne Nicks gets
a bearhug from deejay Dan Ingram
at WABC-AM in New York during a
round of visits and interviews with
city radio stations in support of her
first solo LP, “Bella Donna."

Warner Home Video Tries
All-Rental Dealer Program

® Continued from page |

a new format and returned to stores.
where it will be available for rentals
for an indefinite period. The pack-
aging into which WEA will insert
present inventory is said to differ-
entiate that product from video-
cassettes to be leased after the rental-
only policy becomes operative.

Videocassettes, leased after the
program’s opening date, will be sup-
plied, it is believed, in a different
packaging, one said to be more espe-
cially adapted to rental usage. Par-
ticipating retail stores will pay a
weekly lease fee.

The WEA/WHYV rental break-
through is believed to be part of an
incisive evaluation of the present
formative home video marketplace.
The innovative marketing theory
will undoubtedly be watched care-
fully by other manufacturers. Other
studios and manufacturers have
been studying how they too can par-
ticipate in the burgeoning rental
mart.

Present distributors for the WHV
product, too, will remain an integral
part of the marketing scheme. Their
participation is not known at
present.

An important source states the
emphasis on home video rental by
the major supplier is conceivably an
interim program, geared to current
needs. It is possible that WEA/
WHYV could reinstitute a sales pro-
gram for video software at sometime
in the future.

There is a good possibility too that
WEA/WHV’s press conference may
disclose first releases on videodisk
format or formats.

Certainly the lesser dollar invest-
ment required for the innovative
new rental program is attractive to
present and future retailers, dealing
in video software titles. Pioneers like
Lee Hartstone of Integrity Entertain-

New Dating
From Disney

NEW YORK-Disneyland Rec-
ords has informed its distributors
that they may place as many orders
as they like for product in the label’s
DQ and ST series through Nov. 30
and still remain eligible for special
dating that doesn’t call for payment
until Jan. 20, 1982.

Earlier. Disneyland told its dis-
tributors that the program was lim-
ited to a single order after Nov. 10.
Distributors may pass along the de-
layed dating to dealers at their op-
tion.
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ment, the locally based retail chain
that is nearing 100 of its stores as
video software centers. have voiced
a universal complaintabout the high
cost of buying multiples of hot, new
titles that are sought eagerly by
present video hardware owners for
rental,

NARAS Elects
5 National VPs;
Officers Set

LOS ANGELES—The national
trustees of NARAS, the recording
academy, have elected five national
vice presidents. They are Benny
Barth of San Francisco. Robin
McBride of Chicago, Helen Merrill
of New York, Tommy Roe of At-
lanta and Harold Streibich of Mem-
phis.

These vice presidents join Bill
lvey. newly elected national presi-
dent, and first national vice presi-
dent Mike Melvoin and national
secretary/treasurer Al Schlesinger,
both of Los Angeles, to round out
the slate of national officers that in-
cludes at least one representative
from each of the Academy’s seven
chapter cities.

U.S. Fights
To Renew
Goody Cas

® Continued from page |
dealing in counterfeits.

In addition, the Justice Dept. is
also asking the Solicitor General,
who is the government’s chief legal
counsel, to consider filing an appli-
cation for a writ of mandamus
against Platt, which is tantamount to
asking the Appeals Court to rein-
state the jury’s verdict. Such a move
by the government is considered un
usual, legal sources agree,

In any event, the government
makes it clear that it certainly wants
to have a new judge presiding over a
new trial, if one is ruled necessary.
Platt, a former member of the law
firm that represented the Goody
Corp.. was noted throughout the
trial for his belligerency toward the
prosecution, and the Recording In-
dustry Assn. of America,

Stolon and the Goody Corp. were
found guilty April 9, 1981, for their
roles in a scheme to buy and sell over
106.000 bogus 8-track and cassette
tapes. The chain was convicted of
two counts of interstate trans-
portation of stolen goods and three
counts of criminal copyright in-
fringement. It was acquitted of one
count of the former charge and three
counts of the latter.

Stolon was convicted of one count
of transporting stolen goods and one
count of copyright infringement. He
was acquitted of racketeering, two
counts of the interstate stolen goods
charge and five counts of copyright
infringement

However, Platt acknowledged
that evidence sustained the guilty
charges and that the value of the
recordings involved exceeded the re-
quirements for prosecution under
the so-called RICO Act, which is de-
signed to thwart corrupt business
practices. This was a keystone of the
government’s case.

In his decision, Platt had claimed
that the jury’s deliberations may
have been *“tainted” after an FBI
agent declared under oath that he
had either misplaced or destroyed
notes relating to the Goody case. He
later recanted that story outside of
the presence of the jury, and said he
never took any notes in the first
place.

Copyright Tribunal Asks
NCTA Petition Comments

WASHINGTON, D.C.—The
Copyright Royalty Tribunal wants
to know what interested parties
think about a petition from the Na-
tional Cable Television Assn. The
NCTA has asked the Tribunal to
hold royalty fee adjustment hearings
so cable operators can examine the
costs of carrying distant signal and
other programming recently allowed
by the Federal Communications
Commission.

Earlier this year, the FCC re-
pealed rules relating to distantsignal
carriage and syndicated exclusivity
restrictions. Now NCTA wants the
Tribunal to determine the adjusted
royalty rate under cable compulsory
licensing and the long-term finan-
cial ramifications of carrying signals
previously barred by FCC regu-
lations.

Comments are due by Sept. 24.
According to Acting Tribunal
Chairman Tom Brennan, that date
was chosen partially because it is 90
days from the date the FCC’s deci-
sion was upheld in appeals court.
Tribunal rules prevent that body
from acting on the NCTA petition

until 90 days after the FCC ruling.
This fall, the House judiciary sub-
committee will hold hearings to re-
vise compulsory licensing for cable
tv which could impact on the Tribu-
nal’s decision.
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Free Admission to All Seminars

AUDIO RECORDING STUDIOS

HRST STOPNASHVILL

FRIDAY, SEPTEMBER 18, 1981

ARS, NASHVILLE ROAD SH(

Open To All Industry Professionals

SOCIETY OF PROFESSIONAL

-

11:00am/1:00pm

Givethegi
ofmuslgcl.ft

RESERVATIONS ARE MANDATORY FOR SEMINARS AND COCKTAIL PARTY
RECORDING STUDIO DIVERSIFICATION

FRIDAY, SEPTEMBER 18, 1981

8:30am/10:45am A discussion of recording studio diversitication into records, jin-

gles, motion picture scoring and audio for video post production.

MODERATORS: MURRAY R. ALLEN, President of SPARS and
Universal Recording Corp.; JOSEPH D. TARSIA, SPARS Chair-
man of the Board and President/Sigma Sound Studios; CHRIS-
TOPHER STONE, SPARS Assistant to the President and Presi-
dent/Record Plant, L.A.

PANELISTS: JIM CZAK, President/Nola Recording Studios, Inc ;
BOB FARNSWORTH, President/Hummingbird Prod'uct.ions;
ROBERT M. FREEDMAN, Composer/Orchestrator, Courtesy Na-
tional Academy of Recording Arts and Sciences (NARAS); TOM
JUNG, Independent Producer; ROBERT LIFTIN, President/Re-
gent Sound Studios; HERB PILHOFER, President, Creative Direc-
tor, Sound 80, Inc.; JOHNNY ROSEN, President, Fanta Profes-
sional Services; PAUL SLOMAN, Vice President/A&R/Arista
Records; DAVID TEIG, General Manager/ Atlantic Studios, a divi-
sion of Atlantic Recording Corp.; BILL TURNER, Producer/Direc-
tor, Vice President, Show Biz Inc.

An expanded view of music recording will spotlight the practical
subtleties and requirements of producers and artists in specific
forms of music: country, gospel, pop, rock, r&b.

MODERATORS: MURRAY R. ALLEN; JOSEPH D. TARSIA; MACK
EMERMAN, SPARS Regional VP and President/Criteria Record-
ing Studios

PANELISTS: JERRY BARNES, VP and General Manager/United
Western Studios; TONY BONGIOVI, Producer/Co-Owner Power
Station; JIMMY BOWEN, VP/Elektra-Asylum; (Nash. Div.) STEVE
BUCKINGHAM, Producer; DONALD W. BUTLER Sr., Executive
Director, Gospel Music Association; RON CHANCEY, Producer;
GUY COSTA, VP and General Manager Motown/Hitsville, USA;
BUDDY HUEY, VP General Manager, Priority Records, a division
of CBS; BOBBY JONES, Artist, Courtesy Gospel Music Associ-
ation (G.M.A.); BRENDA LEE, Artist, Board Member, Country Mu-
sic Association, courtesy CMA; BOB MacKENZIE, President,
Benson Company; JAMES MTUME, Producer/Artist; TRACY
NELSON, Artist, Courtesy of Nashville Music Association; (NMA)
GLENN SNODDY, President/Woodland Sound Studios; BOB
WALTERS, President/Power Station

ITINERARY' Bullet Recording, Inc.

2

*SPARS/NASHVILLE ROAD SHOW COCKTAIL PARTY
6:

-

:00pm/5:00pm  An expanded view of audio for video will examine the actual se-

Changing demographics, new technologies and stift
competition for the entertainment dollar are playing
havoc with many of the nation’s specialized and
narrow-based audio recording studios.

Studio diversification, many feel, is the most
potent method to minimize the effects of these factors.

The SPARS/NASHVILLE ROAD SHOW will offer an
in-depth perspective of this topic.

49 Music Square West, Nashville, TN 37203 615/327-4621 \

quence of steps taken by Buliet Recording, Inc., to broaden its
economic base. Its goals and methods to attain them will be dis-
cussed, and a tour of the Bullet facilities will kick-off this semi-
nar.

MODERATOR: DOUG DICKEY, International Marketing Director/
Solid State Logic, President/Musicworks International, Inc.

PANELISTS: VINCE CAPIZZO, Senior Projects Engineer, Video
Developments/Solid State Logic; GREY INGRAM, Chief Engi-
neer/Musicworks International; JIM MARTIN, President/Multi-
media Technology (Nashville), Technical Consultant, Bullet
Recording; CLARK TUCKER, Lighting Director/WSM-TV (Nash-
ville), Lighting Consultant, Bullet Recording.

00pm/8:00pm The Hyatt House

623 Union St. Nashville, TN 37219
*Courtesy of Solid State Logic

For additional reservations or further information, please call or
write—Bartholomae DiGrazia, SPARS Coordinator, 215 South
Broad St., 7th Fl., Philadelphia, PA 19107; 215/735-9666.

The SPARS/NASHVILLE ROAD SHOW is presented in coopera-
tion with Bullet Recording, Inc. (Randy Holland, President; Piers
Plaskitt, Studio Manager) and Solid State Logic (Doug Dickey, In-
ternational Marketing Director).

Watch for details about future SPARS Roadshow destinations:
New York, Los Ang_eles, Dallas.

SPARS 215 south Broad Street, Seventh Floor, Philadelphia, PA 19107
SPARS/NASHVILLE ROAD SHOW REGISTRATION FORM

Yes, | will be pleased to attend

all activities ____ allseminars

cocktail party

Name Title

Company

Address.

City State Zip _Phone # J-J

—_—— e e = = = =
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Commentary

Conveying A Clear Message

By JIM TWERDAHL

As one surveys the music and audio equipment businesses,
one can’t fail to observe some of the bright spots that exist.
Among these are sales of home cassette decks, blank tape and
car stereo, all of which have avoided the sluggish fate of other
hardware and software categories and, indeed. all of which are
booming right now.

Whatis the message in this? If the me-
dium is the message. then the message is
tape.

It is. therefore, simplistic and in-
sufficient for the record industry to
blame poor record sales on blank tape,
or on the use of blank tape by otherwise
potential record buyers to dub their
friends’ records or to dub off the air.
Neither is it sufficient for hi fi equip-
ment dealers to bemoan the fact that
their sales are not what they used to be.

Overall sales of records are not grow-
ing relative to the overall music market.
Justas certain categories of audio equip- g
ment are not growing relative to the
overall audio equipment market. How-
ever, other forms of software and audio
hardware are growing and are captur-
ing a greater share of the overall pie in
each industry.

The message is crystal clear. although
what to do about it may be less so to
some record retailers. Should you wait
for the second coming of rock’n’roll, or
the great groups of the "60s? Or should
you go where the action is?

If you wait. there’s simply no way to predict when the music
might again have the tremendous impact on our society that it
had in the ’60s. There’s no way to predict who or where the next
Elvis is, or the Beatles, or when the next fad will come along to
succeed disco or the country trend. And even if something
should come along, a market has to come along with it.

Jim Twerdahl:

‘It represents a tremendous
growth market for retailers’

Historically. your industry and mine have appealed mostly to
young, affluent males. This is especially true of the home audio
business. And the whole industry (again. yours and mine) was
advertised narrowly to the baby boom generation that emerged
after the Second World War. That group is now older and is not
being replaced by comparable numbers of the same group or
by a comparable group. So waiting is risky.

I would urge you to go—however cautiously—where the ac-
tion is. This means you've probably got a lot of work to do.

Look around your store. Most record stores could do a lot
more to display and merchandise tape. whether blank or prere-
corded. Few. if any. record retailers push blank tape with the
idea that customers who buy a record might want to buy a
blank tape on the spot. to dub the record they just bought, for
use with their car stereo system (speaking of which. some 5 mil-
lion car cassette/receivers will probably be sold this year).

All of us must recognize the areas in which we are inter-
dependent. We have to broaden our markets. We have to start
advertising the benefits of good quality sound. and hook more
people on quality reproduction of good quality software. Re-

Jim Twerdahl is group vice president, consumer products, for
International Jensen Inc.. parent company of Jensen Sound Lab-
oratories. Firm is based in Schiller Park, Ill.

“Should you wait for the
second coming of rock'n’roll ...
where the action is?”’

search shows conclusively that those we do hook become repeat
customers—to the point where all major buyers of hi fi equip-
ment and high end records are repeat customers.

Jensen, whose businesses include car stereo and home audio.
is attempting to broaden the market by increasing overall ad-
vertising, and by increasing it in mass
market publications and on radio to ap-
peal to a broader demographic group.
We're trying to interest women, older
people and minorities in our products.
To help do this we've gotten away from
advertising features and specifications
and are focusing on the status and en-
joyment derived from owning good
quality sound equipment.

In terms of the record retailer. you
must recognize that from now on you
are no longer just a record retailer. You
are not in the record business per se, but
in the music or entertainment business.
If you can recognize that, then you can
objectively consider some of the
changes you will have to make in bring-
ing the action to your store.

Most record retailers, for example,
admit their displays of prerecorded
tapes leave much to be desired—the
main reason being pilferage and the
need for security. But because of the pil-
ferage problem, the record retailer has
not really addressed the question of
how to display and merchandise either
blank or prerecorded tape for maximum sales.

Any consideration of this question will quickly reveal that, in
the first place, the amount of space. inventory dollars, advertis-
ing and promotion money. etc.. should reflect the growing vol-
ume being done in tape relative to record sales.

Very little is being done to advertise. promote and really mer-
chandise tape. especially when contrasted with what is being
done on behalf of records. 1 believe prerecorded tape represents
a tremendous growth market for record retailers who want to
become music retailers and go after the action.

We know that a lot of car stereo buyers will buy prerecorded
tapes. We know that many car stereo buyers don’t want to go
through all the trouble and time of dubbing music. In fact. in
spite of all the improvements in hi fi broadcasting. as well as in

‘Very little is being done
to really merchandise tape’

or go

hi i equipment for the home, a hi fi enthusiast doesn’t dub off
the air.

If you don’t want him to dub a friend’s record. sell him a
prerecorded tape that he wants.

I've been urging you to become a music retailer and sell both
blank and prerecorded tape. specific businesses Jensen is not
involved in. Should you also sell car stereo equipment?

Definitely yes. given a certain commitment. First, you must
evaluate whether you have a capability to sell car stereo. Floor
space requirements are not great. Inventory requirements are
not great. What about installation? It is still 70% do-it-yourself
and you can develop an affiliate relationship with an installer
that the remaining customers can be referred to for installation.

But you must have trained sales people. If you don’t want to
make this commitment, then you don’t want to go into the car
stereo business. (Continued on page 53)

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York. N.Y. 10036.

Letters To The Editor

ment Business; London: World Ra-
dio-TV Handbook, The Artists Book s’ g
Oub. M <ABP

Vol. 93 No. 35

Dear Sir:

Here's an idea for the next edition of “Ripley’s Be-
leve It Or Not.” A music critic, namely Paul Grein of
your magazine, actually wrote a favorable critique of a
Carpenters album. Also, notably absent from the re-
view were phrases like “sugar sweet,” “goody two-
shoes,” and “squeaky-clean.”

It is really nice for at least one critic finally to un-
derstand why music consumers like to listen to Karen
Carpenter’s voice. As one of those consumers, all | can
say is that while listening to Karen's soothing vocals
you can forget all about your problems.

1 hope that it's not another four years before the
Carpenters release another album, because these past
four years have been rough on their previous albums
that 1 constantly play.

Brian Mickelson
Milwaukee

Dear Sir: ‘
This is in protest of Concert West's booking the

Moody Blues into Seattle Center's Coliseum Oct. 17 as
a festival seating show. The Concerts West office in
Beverly Hills tells me that, based on advice from local
radio stations and promoters, festival seating in
Seattle is more profitable than reserved seating.

Two years ago, the Moody Blues played to a re-
served seating audience at the Coliseum. | attended
the concert. The audience covered all age groups, but
more in evidence on the main floor were people in their
late '20s and '30s. These people aren’t going to buy
tickets when they realize they may need to spend an
entire Saturday (probably a rainy ane) waiting in line
outside the Coliseum. Reserved seating would encour-
age all Moodys fans to attend the concert.

Music is not the main event for the festival seating
audience. The concert becomes a background for ev-
erything from mild necking to fights and firecracker
throwing. Those who want to watch a good show either
stand the heat of the crowd for two hours, or sit in the
back distracted by the mingling crowd.

www americanradiohistorv. com

I'admit, the tickets still sell and the booking agency
still makes its profit. But at what cost to the audience,
artist, and the artist's public image?

Lauri Ann Hothard
Seattle, Wash.
Dear Sir:

Contrary to Sam Sutherland's comment in the ar-
ticle “Och’s Archives: Trash Treasure” (Billboard,
Aug. 22, 1981), the entire recording industry is not
“indifferent to systematic documentation.”

CBS Records has had for the past 15 years a staffed
Archives which not only houses every LP issued by CBS
Records, but also company memorabilia, including
photos, and numerous other kinds of historical docu-
mentation, some going back to the pre-1900 era.

Since Mr. Sutherland chose to pinpoint Columbia
specifically as one of the “bad guys,” hopefully this
letter will aid in our being granted a reprieve.

Martine McCarthy Vinces
Manager, CBS Records Archives
New York City
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ROGER WHITTAKER'S
AMERICAN ODYSSLY
CONTINULES

S.R.0. CONCERTS PRESENTS ROGER WHITTAKER ON TOUR (Fall Schedule List)
Sept. 8 Omaha, NE Orpheum Theatre Sept. 26 St. Louis, MO Keil Opera House

Sept. 9 Indianapolis, IN Clowes House Sept. 27 Columbus, OH Palace Theatre

Sept. 10-12 Chicago, IL Auditorium Theatre Sept. 28 Cincinnati, OH Cincinnati Music Hall

Sept. 14-16 Milwaukee, WI Performing Arts Theatre  Sept. 30 Toledo, OH Masonic Auditorium

Sept. 17 Des Moines, IA Civic Centre Theatre Oct. I Saginaw, MI Saginaw Civic Centre Auditorium
Sept. 18 Duluth, MN Auditorium Theatre Oct. 2 Grand Rapids, MI DeVos Grand Centre

Sept. 19 & 20 Minneapolis, MN Orchestra Hall Oct. 3 Ann Arbor, MI Hill Auditorium

Sept. 24 Madison, WI Civic Centre Oct. 5 Cleveland, OH Convention Centre Music Hall

A BRAND NEW
CONTEMPORARY LP
RECORDEDIN

MUSIC CITY.. . cosemivsscr o

Nashville to make a country album:
he went to country music’s Music

City to learn and understand—to
absorD the texture of the way music is
made there. The extraordinary album
that came out of that visit is called,
"“Changes,” and producer Chet
Atkins, (who also picks and sings a
bit) thinks Roger got exactly what he
came for. We think the combination is
electric and exciting: "Changes’’ has
‘hit’ stamped all over it!

ROGER WHITTAKER/CHANGES

Produced by: Chet Atkins

% REA <5

AFL1-4129 Give the gift of music. Records and Tapes
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SEPTEMBER 5, 1981, BILLBOARD

Billboard. Singles Radi

Playlist Prime Movers

PRIME MOVERS-NATIONAL

SHEENA EASTON—For Your Eyes Only (Liberty)
DIANA ROSS AND LIONEL RICHIE—-Endless Love (Motown)
ELO-Hold On Tight (Jet

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personne! are marked % %.
® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS—Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

mmm* PRIME MOVERS mumwen
RICK JAMES —Super Freak (Gordy)

SHEENA EASTON—For Your Eyes Only (Liberty)
JOURNEY—Who's Crying Now (Columbia)

mmumm ® TOP ADD ONS sowem

ATUANTA RHYTHM SECTION—Ahen (Columbia)
CHRISTOPHER CROSS—Arthur's Theme (WB)
THE ROLLING STONES—Start Me Up (Rolling Stone)

g BREAKOUT S muswes

DAN FOGELBERG—Hard To Say (Epic/Full Moon)
KENNY ROGERS—Share Your Love With Me (Liberty)
DARYL HALL & JOHN OATES—Private Eyes (RCA)
A WA YR S it e i

KFl-Los Angeles

(Roger Collins—MD)
*% STEVIE NICKS WITH TOM PETTY—Stop

Draggin’ My Heart Around 21-5

%% RICK JAMES—Super Freak 20-10
* ELO.—Hold On Tight 16-8
* JOURNEY-Who's Crying Now 19-9
* CRAIG CAMBAM —Breaking Up Song 10-4
®e DAN FOGELBERG—Hard To Say
®e KENNY ROGERS—Share Your Love
©® BALANCE—Breaking Away
© SHEENA EASTON-For Your Eyes Only
EVELYN KING—I'm In Love
THE FOUR TOPS—When She Was My Girl
DOLLY PARTON—House Of The Rising Sun
REO SPEEDWAGON—In Your Letter 28
GARY WRIGHT—Reatly Wanna Know You 29
® ROLLING STONES—Start Me Up 30

KRLA-Los Angeles
(R. Stancatto—MD)

%% SHEENA EASTON—For Your Eyes Onty 14-
10

*% ELO.—Hold On Tight 21-18

% PAT BENATAR—Fire And Ice 23-21

* THE GO GO'S—Our Lips Are Sealed 12-9

% STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 16-14

oe THE AFTERNOON DELIGHT—General Hospi-
tale 25

oo DEBRA LAWS—Very Special 20

® CHRISTOPHER CROSS—Arthur's Theme 30

® CARL CARLTON—She's A Bad Mama Jama 22

o EDDIE RABBITT—Step By Step 27

KRTH-Los Angeles
(8. Hamilton—MD)
% SHEENA EASTON—For Your Eyes Only 13-
7

% % JOURNEY—Who's Crying Now 129

* CHRISTOPHER CROSS—Arthur's Theme 29-
17

* PABLO CRUISE-Cool Love 2219

* GARY WRIGHT—Really Wanna Know You 23
20

oo DAN FOGELBERG—Hard To Say

oo HALL & OATES—Private Eyes

® ALABAMA-Feels So Right

® RICK SPRINGFIELD—I've Done Everything
For You

© BALANCE-Breaking Away 30

® PAT BENATAR—Fire And Ice 27

© REQ SPEEDWAGON-In Your Letter 29

o CHERYL LYNN—Shake It Up Tonight 28

KFMB-FM (B-100)—San Diego
(G. McCartney)—
*% DIANA ROSS/LIONEL RICHIE—Endless
Love 1-1

* % POINTER SISTERS—Siow Hand 2-2

* PABLO CRUISE—Cool Love 7-6

% STEVIE NICKS WITH TOM PETTY—Stop
Draggin' My Heart Around 6-3

* JOURNEY—Who's Crying Now 9-5

® ATLANTA RHYTHM SECTION-—Alien

® MIKE POST—Theme From Hillstreet Blues

® DAN FOGELBERG—Hard To Say

® KENNY ROGERS—Share Your Love

® QUINCY JONES FEATURING JAMES
INGRAM—) ust Once 30

® LITTLE RIVER BAND- The Night Owls 28

KGB (13X)—San Diego
(Jeff Lucifer—MD)
* % SHEENA EASTON—For Your Eyes Only 20-
13
* % RICK JAMES—Super Freak 21-11
* EDDIE RABBITT—Step By Step 29-26
% STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 13-9
* REO SPEEDWAGON—In Your Letter
* THE GO GO'S—Qur Lips Are Sealed
* THE FOUR TOPS—When She Was My Girl
* HALL & OATES—Private Eyes
* CHRISTOPHER CROSS—Arthur’s Theme 28
* ROLLING STONES—Start Me Up 23
* THE MOODY BLUES-The Voice 30

KERN—Bakersfieid
(Beau Reyes—MD)

*% EDDIE RABBITT—Step By Step 22-6

%% CARPENTERS-Touch Me When We're
Dancing 17-9

* ALABAMA—Feels So Right 26

* HALL & OATES—Private Eyes 34

KOPA—Phoenix
(Steve—MD)

* QUINCY JONES FEATURE—just Once 28

* SILVER CONDOR-You Could Take My Heart
Away 30

* DAN FOGELBERG— Hard To Say 29

* HALL & OATES- Private Eyes

* KENNY ROGERS— Share Your Love

KRQQ-Tucson
(D. Van Stone—MD)

%% KIM CARNES—Draw Of The Cards 25-19

* % E.LO.—Hold On Tight 6-2

% STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 14-10

* THE MOODY BLUES—The Voice 16-12

* JOURNEY—Who's Crying Now 8-4

oo HALL & OATES—Private Eyes

oo KENNY ROGERS—Share Your Love

® ROLLING STONES—Start Me Up

® LULU-ICould Never Miss You B30

© LITTLE RIVER BAND-The Night Owls B29

o DAN FOGELBERG—Hard To Say B28

KTKT—Tucson
(B. Rivers—MD)

% RAY PARKER JR. & RAYDIO—That 0ld
Song 12-8

*% JOURNEY—Who's Crying Now 15-10

* SHEENA EASTON—For Your Eyes Only 27-22

* E.LO.—Hold On Tight 19-15

% STEVIE NICKS WITH TOM PETTY-Stop
Draggin' My Heart Around 16-11

® KIM CARNES—Draw Of The Cards

® LITTLE RIVER BAND—The Night Owls

o THE MOODY BLUES—The Voice 29

KENO-—Las Vegas
(Bill Alexander—MD)

*% PABLO CRUISE—Coo! Love 13-6
*% BEACH BOYS—The Beach Boys Mediey
117

* COMMODDRES—Lady You Bring Me Up 8-5

* GARY WRIGHT—Really Wanna Know You 19-
16

* EDDIE RABBITT—Step By Step 15-11

* CHRISTOPHER CROSS—Arthur's Theme 17

% SHEENA EASTON—For Your Eyes Only 19

* JOURNEY-Who's Crying Now 20

KLUC-Las Vegas
(R. Lundquist—PD)

% ATLANTA RHYTHM SECTION—Alien
* SHEENA EASTON—For Your Eyes Only

Pacific Northwest Region

mmm X PRIME MOVERS smmmm

DIANA ROSS AND LIONEL RICHIE—Endiess Love
{Motown)

STEVIE NICKS WITH TOM PETTY AND THE

HEARTBREAKERS—Stop Draggin’ My Heart Around
(Modern)

CHRISTOPHER CROSS—Arthur's Theme (WB)

mem® TOP ADD ONS s

ELTON JOHN—Chioe (Geffen)

LITTLE RIVER BAND—The Night Owls (Capitol)
DARYL HALL & JOHN OATES—Private Eyes (RCA)

s B REAKOU TS cx—

KENNY ROGERS—Share Your Love With Me (Liberty)
DAN FOGELBERG—Hard To Say (Epic/Ful Moon)
ATUANTA RHYTHM SECTION—Alien (Columbia)
I T e T e T
KFRC-San Francisco
(J. Peterson—MD)
% PABLO CRUISE— Cool Love 3729
%% STEVIE NICKS WITH TOM PETTY— Stop
Draggin’ My Heart Around 23-16
% STACY LATTISAW— Love On A Two Way
Street 20-15
% TEENA MARIE- Square Biz 31-27

Playlist Top Add Ons

Based on station playlists through Tuesday (8/25/81)

TOP ADD ONS -NATIONAL

AL JARREAU-We're In This Love Together (WB)
RICK SPRINGFIELD- I've Done Everything For You (RCA)
ELTON JOHN- Chloe (Geffen)

* ROLLING STONES— Start Me Up 25-20

oo LITTLE RIVER BAND— The Night Owls

oo KENNY ROGERS— Share Your Love

® THE FOUR TOPS— When Whe Was My Girl

® THE AFTERNOON DELIGHT— General Hosp-
Tale B30

® GARY WRIGHT— Really Wanna Know You B34

KIOY-Fresno
(1. Saville—PD)

% EDDIE RABBIT—Step By Step 15-9
%% LITTLE RIVER BAND—The Night Owls 25-
18

* DIANA ROSS & LIONEL RICHIE—Endless
Love 6-2

* LULU-1 Could Never Miss You 21-16

* RONNIE MILSAP—No Gettin' Over Me 1.1

© ROLLING STONES—Start Me Up 27

© CAROLE BAYER SAGER—Easy To Love Again

® DAN FOGELBERG—Hard To Say

® RICK SPRINGFIELD—I've Done Everything
For You B29

KGW-Portland
(). Wojniak—MD)
* % SHEENA EASTON—For Your Eyes Only 20-
15
%% JOURNEY—Who's Crying Now 19-6
* PABLO CRUISE—Cool Love 7-5
% LULU-I Could Never Miss You 17-13
% GARY WRIGHT—Really Wann Know You 14-
11
oo ELTON JOHN—Chlge
ee THE MOODY BLUES—The Voice 19

KJR—Seattle
(T. Mitchell-MD)

* % DIANAROSS AND LIONEL RICHIE-
Endless Love 1-1

%% COMMODORES—Lady You Bring Me Up
2:2

% SHEENA EASTON—For Your Eyes Only 17-14

* EL.O.—Hold On Tight 11-6

* JOURNEY—Who's Crying Now 15-11

oo ATLANTA RHYTHM SEGTION—Alien

® DAN FOGELBERG—Hard To Say

© TARNEY SPENCER BAND-—No Time To Lose

o ELTON JOHN—Chioce B2S

® AIR SUPPLY—The One That You Love B24

KYYX—Seattle
(S. Lynch—MD)
% % GARY WRIGHT— Really Wanna Know You
7-5
*% THE MOODY BLUES— The Voice 21-14
* ELO.— Hold On Tight 10-7
* EDDIE RABBIT— Step By Step 1-10
* STEVIE NICKS WITH TOM PETTY- Stop
Oraggin My Heart Around 11-8
oo DEVO—Working In A Coal Mine
oo KENNY ROGERS—Share Your Love
® ROLLING STONES—Start Me Up B26
® LITTLE RIVER BAND—The Night Owls B30

KJRB-Spokane
(B. Gregory—MD)
* 4% CHRISTOPHER CROSS—Arthur's Theme
17-11
* % STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 11-6
% JOURNEY—Who's Crying Now 5-2
* DAN FOGELBERG—Hard To Say
* DIESEL—Sausalito Summer Night
* DEVO—Working In A Coal Mine
* KENNY ROGER-Share Your Love
*
*
*
*

STEVIE WOODS—Steal The Night

REO SPEEDWAGON—In Your Letter B27
FOREIGNER—Urgent B22

THE FOUR TOPS—When She Was My Girl
B24

HALL & OATES—Private Eyes B25
SANTANA-Sensitive Kind B30

KTAC—Tacoma
(S. Carter—MD)

%% DIANA ROSS & LIONEL RICHIE—Endless
Love 9-1

%% FOREIGNERS—Urgent 11-6

* JOURNEY-Who's Crying Now 14-11

% RONNIE MILSAP—No Gettin' Over Me 13-10

% STACY LATTISAW—Love On a Two Way Street
129

oo ELTON JOHN—Chloe

e MANHATTAN TRANSFER—Smile Again

o DAN FOGELBERG—Hard To Say

o THE FOUR TOPS—When She Was My Girl

® THE MOODY BLUES—The Voice B26

® REOQ SPEEDWAGON—In Your Letter

o SHEENA EASTON—For Your Eyes ONIy B25

® BALANCE-Breaking Away B30

o CHRISTOPHER CROSS—Arthur's Theme B29

KCBN—Reno
(Larry lrons—MD)

* % HARRY CHAPIN-Story of a Life 11-4
*% THE MOODY BLUES—The Voice 25-18

*
*

* CHRISTOPHER CROSS—Arthur's Theme 33
25

* LITTLE RIVER BANK—The Night Owls 38-34

* |CEHOUSE—We Can Get Together 29-23

ee DAN FOGELBERG—Hard to Say

oo HALL & QOATES—Private Eyes

© ATLANTA RHYTHM SECTION-Alien

© QUINCY JONES FEATURE—Just Once

® ARETHA FRANKLIN AND GEORGE BENSON—

Love All The Hurt Way

BALANCE—Breaking Away 39

RICK SPRINGFIELD—I've Done Everything

For You 40

® ROLLING STONES—Start Me Up 28

® NIELSON/PEARSON—The Sun Ain't Gonna
Shine Anymore 38

® KENNY ROGERS—Share Your Love 37

KCPX—Salt Lake
(G. Waldron—MD)

%% CRHISTOPHER CROSS—Arthur's Theme
17-12

% % REQ SPEEDWAGON—In Your Letter 33-17

* KIM CARNES—Draw Of The Cards 29-20

* LULU-I Could Never Miss You 20-15

* SILVER CONDOR—You Could Take My Heart
Away 26-21

®e DAN FOGELBERG—Hard To Say

oo KENNY ROGERS-Share Your Love

© TEENA MARIE—Square Bix

© DOLLY PARTON-The House Of The Rising
Sun

® BILLY IDOL—Money Money

© THE AFTERNOON DELIGHT—General Hospi-
tale 27

® QUINCY JONES FEATURING JAMES
INGRAM —Just Once 26

© LITTLE RIVER BAND—The Night Owls 28

o HALL & OATES—Private Eyes 24

KRSP-—-Salt Lake
(Lorraine—MD)

o Action

Breakouts

KENNY ROGERS— Share Your Love With Me (Liberty)
DARYL HALL & JOHN OATES- Private Eyes (RCA)
DAN FOGELBERG— Hard To Say (Epic/Full Moon)

® THE FOUR TOPS—When She Was My Girl

WDRQ—Detroit
(S. Summers—MD)

* % SHEENA EASTON—For Your Eyes Only 21-
13

% RONNIE MILSAP—No Gettin' Over Me 18-
10

* BLUE OYSTER CULT—Durnin’ For You 2017

* BEACH BOYS—Beach Boys Medley 9-3

* THE MOODY BLUES—The Voice 11-7

® KENNY ROGERS—Share Your Love B22

© DENIECE WILLIAMS-Silly B21

WAKY—Louisville
(B. Moody—MD)
% DIANA ROSS & LIONEL RICHIE—Endless
Love 1-1
* % SHEENA EASTON—For Your Eyes Only 3-2
* BALANCE—Breaking Away 14-12
* ALABAMA-Feels So Right 15-14
* LULY-I Could Never Miss You 5-3
oo LITTLE RIVER BAND—The Night Owls 19
®e KENNY ROGERS-Share Your Love 18
® MICKEY GILLEY—You Don't Know Me 22
® DAN FOGELBERG—Hard To Say 21
® HALL & OATES—Private Eyes 20

WKJJ—Louisville
(B. Hatfield—MD)

% % BLUE OYSTER CULT—Burnin For You 11-6

* % GARY WRIGHT—Realty Wanna Know You
83

* PAT BENATAR—Fire And Ice 18-15

* RONNIE MILSAP—No Gettin Over Me 7-13

* THE MOODY BLUES—The Voice 23-18

o BILLY SQUIER—In The Dark

oo SURVIVOR—Summer Nights

o DAN FOGELBERG—Hard To Say

WGCL—Cleveland
(Gail-MD)

*% CHRISTOPHER CROSS—Arthur's Theme
29-23

% REO SPEEDWAGON-In Your Letter 27-22

* KIM CARNES—Draw Of The Cards 24-20

* ROLLING STONES—Start Me Up 30-24

* STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 10-6

o ELTON JOHN—Chloe

® DAN FOGELBERG—Hard To Say

® HALL & OATES—Private Eyes

® RICK SPRINGFIELD—I've Done Everything
For You 29

© LITTLE RIVER BAND—The Night Owis 28

KIMN-Denver
(D. Ericson—MD)

*% DIANA ROSS AND LIONEL RICHIE—
Endless Love 2:1

* % GARY WRIGHT—Queen Of Hearts 3-2

* PABLO CRUISE-Cool Love 9-7

* RONNIE MILSAP—No Gettin’ Over Me 7-5

* JOURNEY—Who's Crying Now 8-3

oe DAN FOGELBERG—Hard To Say

oo HALL & OATES—Private Eyes

® BALANCE—Burnin’ For You

® KENNY ROGERS—Share Your Love

® CHRISTOPHER CROSS—Arthur's Theme 23

® REO SPEEDWAGON—In Your Letter 25

® ROLLING STONES—Start Me Up 30

® LITTLE RIVER BAND—The Night Owls 27

North Central Region

smmm & PRIME MOVERS s

DIANA ROSS AND LIONEL RICHIE—Endless Love
(Motown)

FOREIGNER—Urgen! (Atlantic)

SHEENA EASTON—For Your Eyes Only (Liberty)

mmmm ® TOP ADD ONS mummem

CHRISTOPHER CROSS—Arthur’s Theme (WB)
REQ SPEEDWAGON—In Your Letter (Epic)
RAY PARKER JR. & RAYDIO—That Old Song (Arista)

s BREAK OU TS se—

LITTLE RIYER BAND—The Night Owls {Capitol)
KENNY ROGERS—Share Your Love With Me {Liberty)
DENIECE WILLIAMS—Silly (Columbia)

CKLW-Detroit
(R. Trombley—MD)

* % ROLLING STONES-Start Me Up 29-13

* % THE MOODY BLUES—The Voice 27-21

* JOHN DENVER—Some Days Are Oiamonds
20-15

* BEACH BOYS—The Beach Boys Medley 15
11

* JOURNEY—Who's Crying Now 9-4

oo SHEENA EASTON—For Your Eyes Only 20

ee BOB SEGER—Trying To Live My Life
Without You

® ARETHA FRANKLIN AND GEORGE BENSON—
Love Al The Hurt Away

www.americanradiohistorv.com

* % DIANA ROSS AND LIONEL RICHIE-
Endless Love 3-1

* REX SMITH/RACHEL SWEET—Everfasting
Love 17-14

* E.L.0.—Hold OnTight 19-12

* FOREIGNER-Urgent 10-7

®e CHRISTOPHER CROSS—Arthur's Theme 21

®e LITTLE RIVER BAND—The Night Owls 30

DEBBIE HARRY—Backfired

ROLLING STONES—Start Me Up

PABLO CRUISE—Cool Love B22

ELTON JOHN—Chige B27

SHEENA EASTON—For Your Eyes Only B23

LULU-1 Could Never Miss You B29

WKRQ—CINCINNATI
(T. Galluzzo-MD)

* % PAT BENATAR—Fire And Ice 11-5

% % POINTER SISTERS—Slow Hand 5-3

* JOURNEY—Who's Crying Now 9

oe DIANA ROSS & LIONEL RICHIE—Endless

Love 12:6

®e FOREIGNER-Urgent 2-1

® ELTON JOHN—Chloe 35

® REO SPEEDWAGON—In Your Letter 34

© RAY PARKER JR. & RAYDIO—That Old Song
33

WNCI-Columbus
(S. Edwards—MD)

* E.L.O.—Hold On Tight 16-12

% STEVIE NICKS WITH TOM PETTY —Stop
Draggin’ My Heart Around 13-10

oe LITTLE RIVER BAND—The Nigh Owls

oo REO SPEEDWAGON—In Your Letter

© MICHAEL STANLEY BAND—F alling In Love
Again

o ELTON JOHN-Chloe 208

® THE MOODY BLUES—The Voice 319

® CHRISTOPHER CROSS—Arthur's Theme B18

WKWK —Wheeling
(). Armstrong—MD)

* % DAN FOGELBERG—Hard To Say

%% KIM CARNES—Draw Of The Cards

* NIELSEN/PEARSON— The Sun An't Gonna
Shine Anymore

* HALL & OATES—Private Eyes

% ATLANTA RHYTHM SECTION—AIl en

oo SHEENA EASTON—For Your Eyes Only 25

®e BEACH BOYS—The Beach Boys Medley 24

® JOURNEY—Who's Crying Now 23-18

® DIANA ROSS/LIONEL RICHIE-Endless Love
11-1

© RONNIE MILSAP—No Gettin' Over Me 16-11

Southwest Region

mmm* PRIME MOVERS mmmm

RICK JAMES —Super Freak (Gordy)

RONNIE MILSAP—No Gettin' Over Me (RCY)

DIANA ROSS AND LIONEL RICHIE—Endless Love
(Motown)

mum® TOP ADD ONS mmmmm

ELTON JOHN—Chioe (Geffen)

QUINCY JONES FEATURING JAMES INGRAM —Just Once
(A&M)

CARL CARLTON—She's A Bad Mama Jama (20th
Century)

s BREAKOUT S masssmmm

KENNY ROGERS—Share Your Love With Me (Liberty)

DARYL HALL & JOHN OATES—Privale Eyes (RCA)

ARETHA FRANKLIN & GEORGE BENSON—Love All The
Hurt Away (Arista)

e

KSRR (STARR 97)—Houston
(R. Lamhert-MD)

No List

KFMK—Houston
(Jerry Steele—MD)

* % SHEENA EASTON—For Your Eyes Only 20
13

% RONNIE MILSAP—No Gettin' Cver Me 9-5

# PABLO CRUISE—Cool Love 26-20

* KIM CARNES—Draw Of The Cards 29-23

* EDDIE RABBITT—Step By Step 1£-9

* MICKEY GILLEY—You Don't Know Me

KRLY—Houston
(M. Jones/R. Lawrence—MD)

% % RICK JAMES—Super Freak 24-5

® THE TEMPTATIONS—Aiming At Your Heart

® HALL & OATES—Private Eyes

® KENNY ROGERS—Share Your Love

® THELMA HOUSTON—Ninety-Nine Tears

® ARETHA FRANKLIN AND GEORGE 3ENSON—
Love All The Hurt Away 24

KNUS-Dallas
(L. Ridener—MD)

* % DIANAROSS AND LIONEL RICHIE-
Endless Love 1-1

% FOREIGNER-Urgent 5-4

* PABLO CRUISE-Cool Love 18-13

 EDDIE RABBITT—Step By Step 15-12

% EL.0.-Hold OnTight 12-8

® QUINCY JONES FEATURING JAMES
INGRAM—Just Once

® RICK SPRINGFIELD—I've Done Everything
For You 28

® LITTLE RIVER BAND—The Night Owis 29

o THE FOUR TOPS—When She Was My Gir! 30

WXGT (92-X)—Columbus
(T. Nutter—MD)

%% STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 15-8

% JOURNEY—Who's Crying Now 13-7

# JUICE NEWTON—Queen Of Hearts 10-4

* GARY WRIGHT—Really Wanna Know You 23-
19

© BALANCE—Breaking Away

o SHEENA EASTON—For Your Eyes Only 25

o LITTLE RIVER BAND—The Night Owls

© CHRISTOPHER CROSS—Arthur’s Theme 24

o FOREIGNER—Night Life

® ROLLING STONES—Start Me Up 26

o THE MOODY BLUES—The Voice 23

WZZP-Cieveland
(8. McKay—MD)

%% PABLO CRUISE—Cool Love 8-4
%% GARY WRIGHT—Really Wanna Know You
 ROBBIE PATTON—Don't Give It Up 15-13

%% CARPENTERS-Touch Me Wher We're
Dancing 15-6

*% JOURNEY-Who's Crying Now 16-9

* PABLO CRUISE-Cool Love 17-10

* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 35-27

* ELTON JOHN—Chlge 32-22

oo DIANA ROSS—Medley Of Hits

oo KENNY ROGERS—Share Your Love 40

o LITTLE RIVER BAND—The Night Owls 39

o DAN FOGELBERG—Hard To Say

KVIL-Dallas
(C. Rhodes—MD)

No List

KEGL—Ft. Worth
(8. Stevens—MD)

% BEACH BOYS—The Beach Boys Medley
19:10
*% THE MOODY BLUES—The Voice 27-20
% RONNIE MILSAP—There’s No Get*ing Over
Me 7-3
(Continued on page 16)

& Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced stored
in a retrieval system, or trans-
mitted, in any form or oy any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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IN LATEST ARBITRONS

Radio Programming

Rocky Mountain High For AOR;
Country Rules Roost In South

NEW YORK—AOR is the big for-
matin Denver-Boulder, Sacramento
and Honolulu, while country is the
winner in San Antonio, Memphis
and Greensboro-Winston Salem-
High Point. These are some of the
developments in the latest batch of
Arbitron reports to be released.

This week’s analysis also includes
reports from: Seattle-Everett-Ta-
coma; Rochester, N.Y.; Manchester,
Vt.; Stockton, Calif.; and Steuben-
ville, Ohio-Weirton, W. Va.

x Kk %

DENVER—AOR KBPI-FM is the
market leader with a 9.9 share, up
from 8.6 in the fall and 9.0 a year
ago. Similarly formatted KAZY-FM
is up t0 5.7 from 4.2 in the fall and
5.2 a year ago. AOR KBCO-FM is
upto3.l from24inthe falland 1.6 a
year ago.

Adult contemporaries KHOW-
AM,KOAQ-FM and KPPL-FM are
all down. KHOW-AM is down t04.3
from 5.8 in the fall and 7.6 a year
ago. KOAQ is down to 5.2 from 6.0
in the fall, but ahead of 2.7 it had a
year ago. KPPL is down to 4.1 from
5.1 in the fall and 4.9 a year ago.

Long

Hot 100 formatted KYGO-FM is
up t0 5.7 from 3.5 in the falland 2.8 a
year ago while similarly formatted
KIMN-AM is holding at 5.4 from
the fall, but this is down from 7.7 a
year ago. Country KLAK-AM is
down to 1.0 from 2.3 in the fall and
3.5 a year ago.

* * *

SEATTLE—KOMO-AM holds
the lead in adult contemporary for-
mats, but the former MOR outlet is
losing ground. It has a 6.4, down
from 8.8 in the fall and 9.4 a year
ago. Meanwhile, similarly formatted
KING-AM is up to 4.6 from 3.7 in
the fall and 3.5 a year ago. Another
adult contemporary in the market,
KPLZ-FM, is down to 3.6 from 4.4
in the fall and 5.7 a year ago. Butan-
other of like format, KJR-AM, is up
to 4.1 from 3.8 in the fall and 3.5 a
year ago.

AOR KZOK-FM has bounced
back to a 2.3 after dropping to 1.0 in
the fall. The station had a 2.1 a year
ago. Similarly formatted KZAM-
FM is down to 2.6 from 4.1 in the fall
and 3.0 a year ago. KGDN-AM has
given up a progressive format for re-

ligion and has risen t0 3.3 from 1.7 in
the fall and 2.6 a year ago.

AOR SuperStars KISW-FM is up
to 3.6 from 2.9 in the fall and a year
ago.

Country KMPS-FM is back t0 3.2
after dropping to 2.6 in the fall from
3.6 a year ago.

* * *

SAN ANTONIO—Country is the
big format in this market with
KKYX-AM leading in that format
with an 8.4 share, up from 5.9 in the
fall and 7.0 a year ago. Other coun-
try stations include KBUC-AM, up
t0 3.3 from 2.7 in the fall and a year
ago; KBUC-FM, down t0 4.4 from
6.0 in the falland 5.9 a year ago; and
KCCW-AM, down t0 3.0 from 4.6 in
the fall and 3.3 a year ago.

AOR KISS-FM is up to 5.1 from
5.0 in the fall and 4.2 a year ago.
Adult contemporary KITY-FM and
WOAI-FM are a mixed bag. KITY
is up to 5.2 from 4.4 in the fall but
down from 6.7 a year ago and
WOAI-FM is down to 2.0 from 3.3
in the fall and 3.9 a year ago.

(Continued on page 19)

Island’s WBLI-FM Tailors

The Hot 100 Format For Adults

By MICHAEL KELLY TUCKER

PATCHOGUE, N.Y.—Careful se-
lection from the top hits is the suc-
cess secret claimed by Hot 100-for-
matted WBLI-FM. The selection is
designed to keep the station on an
adult oriented keel.

The station never plays a record
merely because it’s climbed into the
top 40. “Traditionally, most top 40
stations play whatever hits the top
40, says Bill Terry, WBLI's program
director. “We've never done that.
We consider ourselves a top 40 sta-
tion, but always an adult top 40 sta-
tion. We only play records that we
think will appeal to adult listeners.™

“Research shows that those who
control the pocketbook on Long Is-
land are adult women, so that’s the
type of audience we strive for,” he
says. In the spring Arbitron book.
the station boasts an 8.4 share
among 18- to 49-year old women.
and an overall 4.5 12-plus share.) “If
we feel a song won’t appeal to them,
we don’t play it. A lot of other sta-
tions are starting to take the same
approach. Now everyone’s calling it
a fragmented format and saying it’s
the latest thing in radio, but we've
been doing it since we began broad-
casting.”

Despite its top 40 orientation, the
Long Island station may not even
add a song that reaches No. | on the
national record charts. For example,
the Edgar Winter Group’s “Frank-
enstein,” Chuck Berry's “My Ding-
a-Ling,” Amii Stewart’s “Knock on
Wood” and Blue Swede’s “Hooked
on a Feeling™ are just a few of the
songs that reached No. I on the Hot
100 that WBLI1-FM never played.

According to Terry, current chart
hits not added to the station’s 30-
song playlist because they are “too
hard” for its adult listeners are “The
Stroke™ by Billy Squier and “Fire
and Ice” by Pat Benatar.

On the other hand, WBLI-FM
does play Foreigner's “Urgent.”
Journey’s “Who’s Crying Now.,”
Rick Springfield’s “Jessie Girl,” and

[~ % y L 4

Program Decisions: WBLI DJ Scott

Taylor, standing, looks at playlist

being worked up by program direc-
tor Bill Terry.

“Stop Draggin’ My Heart Around™
by Stevie Nicks with Tom Petty and
the Heartbreakers.

“We add songs like *Urgent’ so the
station won’t be too soft or sound
like a mellow rock station,” says 27-
year-old Terry. who joined WBLI-
FM as a disk jockey in 1973. “We
aren’t afraid to play rock. We're just
more careful than most stations in
making sure we don’t drive our lis-
teners away.”

Terry estimates the station plays
one oldie for every current, but only
“classic gold™ and songs released af-
ter 1963 are played. The Rolling
Stones. Supremes, Beatles, Mamas
and Papas, and Beach Boys are the
core '60s artists, while songs by the
Eagles. Fleetwood Mac, Carole
King. Chicago and Billy Joel domi-
nate the oldies from the *70s.

Overall, WBLI-FM avoids new
wave, reggae and hard rock, but not
necessarily disco.

“Wedon't gooutona limb to play
a disco or r&b song, but if we start
seeing strong retail sales on Long Is-
land and if our counterparts in New
York City are playing it, we usually

add it.” says Terry. “For instance,
“Two Hearts’ by Stephanie Mills and
Teddy Pendergrass started showing
strong retail sales on Long Island, so
we played it. However, Rick James’
‘Give 1t To Me Baby’ didn’t have
strong sales so I didn’t add it. even
though it’s one of my favorite
songs.”

Despite Terry’s emphasis on play-
ing only what he thinks WBLI-FM’s
adult audience will enjoy. the station
does very little listener research other
than review its own requests and
check local retail sales.

“Unlike most stations, we've never
found it necessary to rely on call-
outs or any other research.” says
Terry. “We've been Long Island’s
number one station for years relying
mostly on gut feeling, so we must be
doing something right. 1 don’t think
you have to make hundreds of
phone calls to find out that a 35-
year-old doesn’t want to hear Van
Halen or Pat Benatar.”

Other than WBLI-FM’s adult-ori-
ented programming philosophy.
Terry feels the station’s biggest asset
may be its “big city” sound. He de-
scribes the 10 kw station’s technical
sound as “comparable to New York
City stations,” and believes WBLI-
FM's listeners group the station with
the WNBC'’s of New York because
of its “very professional approach.”

However, WBLI-FM’s biggest
problem just happens to be competi-
tion from New York City stations,
namely WNBC-FM. Like most New
York stations, WNBC-AM pene-
trates heavily into Long Island’s
Nassau and Suffolk counties, and
grabbed a mammoth 9.6 [2-plus
share in the spring book. WBLI-FM,
which covers Long lIsland and
southern Connecticut, is combatting
WNBC-AM’s ratings increase by
providing extensive local coverage
and adding more personality to the
station.

“We're doing Long Island news,

(Continued on page 21)
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TAPE TIME—Recording engineer Michael DeLugg, left, confers with Barry
Manilow on editing Manilow’s Mutual Broadcasting's Labor Day special as
host Dick Clark looks on.

Concert Promo Part
Of L.A. AOR Battle

o Continued from page 4

ceived any communication from
Springsteen management not (o give
away decals or other souvenirs.

“Our attitude is to fight and spend
promotional money, not so much on
television and billboards, but on our
audience. It's a good image for us.”
says Gaspar. “If 1 had to make the
choice of spending $40,000 on tv and
print. I'd rather do it on T-shirts and
decals.

“We're conscious of our image at
the station and the relationship be-
tween the station and the people on
a grass roots level,” he says.

In the past, KLOS initiated the
free parking concept at the Who's
last L.A. appearances and free soft
drinks at a Cheap Trick show. For
Springsteen’s last appearance here
in the fall, KMET supplied Spring-
steen jerseys and regularly gives
away backstage passes as souvenirs
of the event.

“KLOS obviously chose to do
what it wanted.” says Scarry, “but
we chose not to get into a giveaway
war.”

Scarry notes that another reason
why KMET chose to somewhat low
key it on the Springsteen shows is the
fact that Springsteen is a mass ap-
peal artist and “a lot of the people
don’t care about the two stations and
don’t bother taking anything” given
away.

“We do a lot better at heavy metal
concerts where the majority of the
audience is in our corner.” says
Scarry.

Gaspar contends that a lot of
groups coming to Los Angeles
“request KLOS to be there,” often
asking for additional T-shirts. “It’s
reached a point where you come to
expect us to provide merchandise,”
says Gaspar.

“It's another ay of getting the sta-
tion’s logo out there and giving
people more than just call letters on
cars. We spend a lot of money pro-
moting acts. It'sa KLOS tradition.”

While Scarry claims that licensed
vendors, on occasion, have ex-
pressed apprehension over radio
giveaways cutting into their profit

(Continued on page 21)

| QOut Of The Box___

CHARLOTTE—*Share Your Love With Me” by Kenny Rogers on Liberty is
the most important add at WBT-AM Charlotte, according to program director
Andy Bickel and music director Mary June Rose.

Bickel noted that “Rogers has the highest profile of any artist for adult con-
temporary stations.” This is the second breakout single from Rogers’ current

album, “Share Your Love.”

Other important adds are “Just Once” by Quincy Jones featuring James
Ingram on A&M, “Memphis” by Fred Knoblock on Scotti Bros. and “Theme
From The Hill Street Blues” by Mike Post on Elektra.

Rose commented about the Knoblock record, “1t’s just getting started on the
country charts, but it’s not a country record in my opinion. It’s a very good
uptempo pop record and they don’t make many like that. They’re either bal-

lads or hard AOR.”
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Billboard . Sing
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Based on station playlists through Tuesday (8/25/81)

Playlist Prime Movers
Ployfist Top Add Ons @

SEPTEMBER 5, 1981, BILLBOARD

® Continued from page 14

oo DEBBIE HARRY—Backfired
oo BILLY PRESTON & SYREETA—Searchin’
® HALL & OATES—Private Eyes

KINT—E} Paso
(1. Zippo-MD)

% THE AFTERNOON DELIGHT—General
Hospi-tale 31-16

* % JOURNEY-Who's Crying Now 5-2

* ANDY GIBB & VICTORIA PRINCIPAL-All |
Have To Do Is Dream 25-18

* DEBBIE HARRY—Backfired 10-11

* ROLLING STONES—Start Me Up 32-25

oo CARL CARLTON-She's A Bad Mama Jama

oo DENIECE WILLIAMS-Silly

® ERIC HINE-Not Fade Away B30

© GARY WRIGHT—Really Wanna Know You B30

KTSA—San Antonio
(C. Brown—MD)

% DIANAROSS AND LIONEL RICHIE-
Endless Love 5-2

*% JUICE NENTON—Queen Of Hearts 14-8

* ALABAMA~Feels So Right 28-24

 BEACH BOYS—The Beach Boys Medley 19-
14

* JOURNEY—Who's Crying Now 23-17

oo HALL & OATES—Private Eyes

© THE ALLMAN BROS. BAND -Straight From
The Heart

® SILVER CONDOR-You Could Take My Heart
Away

® CHRISTOPHER CROSS—Arthur's Theme 27

© REO SPEEDWAGON—In Your Letter 29

KHFI (X-98)—Austin
(Ed Volkman—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
20-12
* & LITTLE RIVER BAND~The Night Owls 29
17
* ELTON JOHN-Chloe 14-8
* LULU~1 Could Never Miss You 28-21
* RAY PARKER JR. & RAYDIO~That Old Song
16-10
 ATLANTA RHYTHM SECTION—Alien
 PABLO CRUISE~Cool Love
 THE ALLMAN BROS. BAND—Straight From
The Heart
* KIM CARNES—Draw Of The Cards 29
* RICK SPRINGFIELD—I've Oone Everything
for You 30
 EDDIE RABBIT—Step By Step 25
 DAN FOGELBERG—Hard To Say 27
* HALL & OATES~Private Eyes 28

KILE-Galveston
(S. Taylor—MD)

% PAT BENATAR—Fire And Ice 9-3

*% JOURNEY-Who's Crying Now 17-9

* PABLO CRUISE~Cool Love 6-4

 STEVIE NICXS WITH TOM PETTY —Stop
Draggin' My Heart Around 22-15

* JEFFERSON STARSHIP—Stranger 20-16

oo THE FOUR TOPS—When She Was My Girl

oo HALL & OATES—Private Eyes

® MICKEY GILLEY-You Oon't Know Me

® KENNY ROGERS—Share Your Love

® BILLY SQUIER—In The Dark

o ELTON JOHN-Chloe 40

® FOGHAT-Live Now Pay Later 38

® ROLLING STONES—Start Me Up 37

® DAN FOGELBERG—Hard To Say 39

KBFM —McRllen-Brownsville
(S. Owens—MD)

% ROLLING STONES—Start Me Up 38-21
% STEVIE NICKS WITH TOM PETTY-Stop
Draggin' My Heart Around 9-5

* ELO.-Hold On Tight 22-14

* REO SPEEDWAGON-—In Your Letter 24.13

* THE MOODY BLUES—The Voice 34-20

® KENNY ROGERS—Share Your Love

o ELTON JOHN-Chloe

QUINCY JONES FEATURING JAMES

INGRAM —Just Once

LITTLE RIVER BAND~The Night Owls

MIKE POST—Theme From Hill Street Blues

THE PRODUCERS—What He's Got

HALL & OATES—Private Eyes

ANDY GIBB & VICTORIA PRINCIPAL-AIl |

Have To Do Is Dream B38

CHRISTOPHER CROSS—Arthur's Theme B35

® THE AFTERNOON DELIGHT—General Hospi-
tale B37

o EVELYN XING—'m In Love B36

® ARETHA FRANKLIN & GEORGE BENSON-
Love All The Hurt Away B40

® ERIC HINE—Not Fade Away B39

KEEL-Shreveport
(M. Johnson—MD)

% PABLO CRUISE-Cool Love 13-8
* % CARPENTERS—Touch Me When We're
Dancing 10-7

* ELO.—Hold OnTight 27-17

 EDDIE RABBITT-Step By Step 1910

 STEVIE NICKS WITH TOM PETTY—Stop
Draggin' My Heart Around 25-13

ee KENNY ROGERS—Share Your Love

oo HALL & DATES—Private Eyes

® ELTON JOHN-Chloe

® THE AFTERNOON DELIGHT~General Hospi-
tale

® EVELYN KING-1'm In Love

© ARETHA FRANKLIN & GEORGE BENSON—
Love All The Hurt Away

WFMF—Baton Rouge
(W. Watkins—MD)

% DEBBIE HARRY—Backfired 27-20

*% RICK JAMES-Super Freak 28-15

* REQ SPEEDWAGON—In Your Letter 30-25

* THE MOODY BLUES—The Vaice 21-16

oo CARL CARLTON-She's A Bad Mama Jama

30

oe DAN FOGELBERG—Hard To Say

® QUINCY JONES FEATURING JAMES
INGRAM —Just Once 24

® KIM CARNES—Draw Of The Cards 27

o ELTON JOHN—Chlce 29

® LITTLE RIVER BAND—The Night Owls 26

Midwest Region

memm A PRIME MOVERS s

THE MOODY BLUES—The Voice (Threshold)
RONNIE MILSAP—No Gettin' Over Me (RCA)
POINT BLANK—Nicole (MCA)

s ® TOP ADD ONS s

BLUE OYSTER CULT—Burnin’ For Your (Columbia)
ELO—Hold ON Tight (Jet)
THE BEACH BOYS—The Beach Boys Medley (Capitol)

somsmn BREAKOU TS seemm—

DAN FOGELBERG~Hard To Say (Epic/Full Moon)
DARYL HALL & JOHN OATES—Private Eyes (RCA)
KENNY ROGERS—Share Your Love With Me (Liberty)

*% ELTONJOHN—Chioe
% THEALLMAN BROS. BAND—Straight
From The Heart

* RICK JAMES—Super Freak

* THE AFTERNOON DELIGHT~General Hospi-
tale

* HALL & OATES—Private Eyes

oo XIM CARNES—Draw Of The Cards 27-22

oo DIANA ROSS AND LIONEL RICHIE—Endiess

Love 2

o SHEENA EASTON—~For Your Eyes Only 22-15

® CHRISTOPHER CROSS—Arthur's Theme 28-
14

© BEACH BOYS—The Beach Boys Medley 17-2

KOFM—Oklahoma City
(C. Morgan—MD)

% RICK SPRINGFIELD~Jessie’s Girl 7-2
% RONNIE MILSAP—No Gettin' Over Me 13-
8

* PABLO CRUISE-Cool Love 14-9

* E.L.O.—Hold On Tight 15-10

* POINTER SISTERS—Slow Hand 5-3

® QUINCY JONES FEATURING JAMES
INGRAM - Just Once

WEZB—New Orleans
(J. Lousteau—MD)

% CHRISTOPHER CROSS—Arthur's Theme
2819

* % RICK JAMES—Super Freak 7-3

* STACY LATTISAW~Love On A Two Way
Street 3-2

* ROLLING STONES—Start Me Up 21-13

oo CARL CARLTON-She’s A Bad Mama Jama

oo KENNY ROGERS—Share Your Love

® REO SPEEDWAGON—In Your Letter 28

o BEACH BOYS—The Beach Boys Medley 29

o THE MOODY BLUES—The Voice 27

WTIX—New Orleans
(6. Franklin—~MD)

WLS —Chicago
(Tim Kelly—MD)

% POINT BLANK—Nicole 36-25
% THEMOODY BLUES—The Voice 19-14
 PAT BENATAR—Fire And Ice 15-11
 STEVIE NICKS WITH TOM PETTY-Stop

Draggin’ My Heart Around 14-9
# CRAIG CAMBAM—Breaking Up Song 15-12
oe BLUE OYSTER CULT—Burnin' For You 23
oo HALL & DATES—Private Eyes
© CHRISTOPHER CROSS—Arthur's Theme
o TORNEY/SPENCER BAND—No Time To Lose
® ROLLING STONES—Start Me Up 24

WNAP - Indianapolis

(Chad Hunt—-MD)
% ROBBIE PATTON-Don't Give It Up 1-5
% COMMODORES—Lady You Bring Me Up

5-1
* JUICE NEWTON-Queen Of Hearts 18-11
 RAY PARKER JR. & RAYDIO-That OId Song
2216
* THE GREG KIHN BANK —The Breakup Song
1417
* CHRISTOPHER CROSS—Arthur's Theme 27

WOKY—Milwaukee
(R. Brown—-MD)

% BEACH BOYS—The Beach Boys Medley
15-10

% THE MOODY BLUES~The Voice 17-11

* RONNIE MILSAP—No Gettin’ Over Me 5-2

* POINTER SISTERS—Slow Hand 6-3

+ EDDIE RABBITT—Step By Step 9-6

oo EL 0.—Hold On Tight

oo COMMODORES—Lady You Bring Me Up

® ALABAMA-fFeels So Right 20

WISM—Madison
(Bob Starr—MD)

% CHRISTOPHER CROSS—Arthur's Theme
2919

% SHEENA EASTON-For Your Eyes Only 25-
15

 ELTON JOHN-Chloe 22-13

* REO SPEEDWAGON—In Your Letter 19-12

# SILVER CONDOR-You Could Take My Heart

Away 24-18

oo DAN FOGELBERG—Hard To Say 30

oo KENNY ROGERS—Share Your Love

® ATLANTA RHYTHM SECTION-Alien

® HALL & OATES—Private Eyes

® QUINCY JONES FEATURE-Just Once 28

o THE FOUR TOPS—When She Was My Girl 29

KSLQ-FM-St. Louis
(T. Stone—MD)

Mo List

KXQK-St. Louis
(L Douglas—MD)

* % RAY PARKER JR. & RAYDIO—-That Old
Song 21-16

% BEACH BOYS—Beach Boys Medley 9-3

# SHEENA EASTON—For Your Eyes Only 22-17

* COMMODORES—Lady You Bring Me Up 13-
8

* JUICE NEWTON-Queen Of Hearts 9-5

* JOURNEY—Who's Crying Now 14-10

®e REO SPEEDWAGON—In Your Letter

KIOA—Des Moines
(Gary Stevens—MD)

% STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 18-12

* % FOREIGNERS—Urgent 11-4

* SHEENA EASTON—For Your Eyes Only 27-22

* THE GREG KIHN BAND—The Breakup Song

13-9

* THE MOODY BLUES—-The Voice 20-17

 REO SPEEDWAGON—In Your Letter

* AL JARREAU-We're In This Love Together

* KENNY ROGERS—Share Your Love

* ATLANTA RHYTHM SECTION—Alien

 ELTON JOHN-Chloe 30

# KIM CARNES—Oraw Of The Cards 28

* BEACH BOYS—The Beach Boys Medley 25

 CHRISTOPHER CROSS—Arthur's Theme 29

KDWB - Minneapolis
(P. Abresch—MD)

# % RONNIE MILSAP~No Gettin' Over Me 7-3

% ROLLING STONES—-Start Me Up 23-18

 THE ALLMAN BROTHERS BAND —Straight
From The Heart 24-19

* RAY PARKER JR. & RAYDIO—That Oid Song
14-10

* JOURNEY-Who's Crying Now 19-16

oo PAT BENATAR—Fire And Ice 22

oe DAN FOGELBERG—Hard To Say 25

« ROBBIE PATTON—Don't Give It Up B21

o STACY LATTISAW—Love On A Two Way Street
B27

® HALL & OATES—Private Eyes B24

KS95-FM (KSTP)-St. Paul
(Chuck Xnapp—MD)

=% RONNIE MILSAP—No Gettin’ Over Me 10-
3

* & EDDIE RABBITT-Step By Step 7-5

% OAX RIDGE BOYS—Elvira 15-13

« SHEENA EASTON—For Your Eyes Only 18-14

= LULU-I Could Never Miss You 19-17

®e BEACH BOYS—The Beach Boys Medley

oe DAN FOGELBERG—Hard To Say

® E.LO.—Hold On Tight

e PABLO CRUISE—Cool Love 18

NEYN-FM—Wichita
(T. Springs—MD)

# % ELO0.—Hold On Tight 20-15

» % COMMODORES—Lady You Bring Me Up
22-16

* EDDIE RABBITT—Step By Step 12-7

 STEVIE NICKS WITH TOM PETTY-Stop

Draggin’ My Heart Around 16-12
« DAN FOGELBERG—Hard To Say
® HALL & OATES—Private Eyes

WOW-Omaha
(). Corcoran—MD)

* % COMMODORES—Lady You Bring Me Up
42

* % THE MOODY BLUES-The Voice 16-12

* RONNIE MILSAP—No Gettin' Over Me 9-7

o KENNY ROGERS—Share Your Love 17

@ ELO.—Hold OnTight 13

KWKN—Wichita
(). Brown—MD)

# & SHEENA EASTON—For Your Eyes Only 27-
22

= EDDIE RABBITT—Step By Step 15-10

®e LULU-| Could Never Miss You 29

®¢ GARY WRIGHT—Reaily Wanna Xnow You 26

® ART GARFUNKEL—A Heart In New York

WHB—Kansas City
(Rick Brown—MD)

% DIANA ROSS AND LIONEL RICHIE-
Endless Love 4-1

% RONNIE MILSAP—No Gettin' Over Me 9-6

* PABLO CRUISE~Cool Love 17-15

* JOHN DENVER~Some Days Are Diamonds
1613

+ EDDIE RABBITT~Step By Step 119

® REO SPEEDWAGON—In Your Letter 20

Northeast Region

memmk PRIME MOVERS mmusem

DIANA ROSS AND LIONEL RICHIE—Endless Love
(Motown)

QUINCY JONES FEATURING JAMES INGRAM—Just Once
(A&M)

LULU-! Could Never Miss You (Alfa)

mm® TOP ADD ONS s

KENNY ROGERS—Share Your Love With Me (Liberty)

SHEEMA EASTON—For Your Eyes Only (Liberty)

AL JARREAU—We're In This Love Together (WB)

e BREAKOUT S smees

DARYL HALL & JOHN OATES—Private Eyes (RCA)

DAN FOGELBERG—Hard To Say (Epic/Full Moon}

ARETHA FRANKLIN & GEORGE BENSON—Love All The
Hurt Away (Arista)

WABC —New York
(Sonia—Rec. Library—MD)
* % CHRISTOPHER CROSS—Arthur's Theme—
28-13

* % PABLO CRUISE—Cool Love—26-16

 THE ALAN PARSONS PRO).-Time—37-14

* SHEENA EASTON—For Your Eyes Only

* QUINCY JONES FEATURING JAMES
INGRAM-Just Once—31-12

* RONNIE MILSAP—No Getting Over Me —25-
17

* CARPENTERS—Touch Me When We're
Dancing—27-18

* HALL & OATES—Private Eyes—20

WXLO-New York
(). Xnapp—MD)

% CARL CARLTON—She's A Bad Mama Jama
18-12
* & HOT CUISINE-Who's Been Kissing You
17-10
* PHYLLIS HYMAN & MIKE HENDERSON—
Can’'t We Fall In Love Again 23-16
* MANHATTANS-Just One Moment Away 28-
26
* LUTHER VANDROSS— Never Too Much 27-17
oo ARETHA FRANKLIN/GEORGE BENSON—
Love All The Hurt Away
®e BILLY SQUIER—The Stroke
® DENIECE WILLIAMS—Silly
® VOUGUE-Dancin’ The Night Away

WBLI-Long Island
(B. Terry—MD)

% DIANA ROSS/LIONEL RICHIE-Endless
Love 1-1

% EDDIE RABBITT-Step By Step 26

* PABLO CRUISE-Cool Love 14-10

* STACY LATTISAW—Love On A Two Way
Street 9-6

* RONNIE MILSAP—No Gettin’ Over Me 15-12

oo ROLLING STONES—Start Me Up

oe |[TTLE RIVER BAND—Night Owls

o ALABAMA-Feels So Right

WBEN-FM-Buffalo
(Roger Christian—MD)

& PAT BENATAR-Fire And Ice—13-8

% ROLLING STONES—Start Me Up—18.5

* CHRISTOPHER CROSS—Arthur's Theme—
28-12

* POINTER SISTERS~Slow Hand—20-10

* BEACH BOYS—The Beach Boys Medley—30-
22

oo AL JARREAU—We're In This Love Together

oo THE FOUR TOPS—When She Was My Girl

WKBW—Buffaio
(John Summers—MD)

* LULU-1 Could Never Miss You—24-20

* KENNY ROGERS—| Don't Need You—19-24
* REO SPEEDWAGON- In Your Letter—26-21
oo DAN FOGELBERG—Hard To Say

oo HALL & OATES—Private Eyes

o LITTLE RIVER BAND—Night Owls

©® ALABAMA—Feels So Right

WBBF-Rochester
(D. Mason-MD)

*% THE AFTERNOON DELIGHT-General
Hospi-tale 23-17

% THE MOODY BLUES—The Voice 22-16

* E.LO.~Hold On Tight 16-14

 EDDIE RABBITT—Step By Step 11

* JOEY SCARBURY-Theme From The
Greatest American Hero 3-2

ee ELTON JOHN—Chlge

oo KENNY ROGERS—Share Your Love With Me

® CHRISTOPHER CROSS—Arthur's Theme 22

o LULU-I Could Never Miss You B24

® GARY WRIGHT—Really Wanna Know You B25

WFLY—Albany
(J. Larence)—

% DIANA ROSS/LIONEL RICHIE- Endless
Love 1-1

# & JOURNEY~ Who's Crying Now 4-2

* CHRISTOPHER CROSS— Arthur's Theme 21-
17

 EDDIE RABBITT - Step By Step 16-12

* THEMOODY BLUES- The Voice

oo SHEENA EASTON~For Your Eyes Only 27

o THE ALLMAN BROTHERS BAND-Straight
From The Heart

WVBF (F-105)—-Framingham
(T. Connerly—MD)

No List
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WHYN-Sopringfield
(Andy Carey—MD)
% DIANA ROSS/LIONEL RICHIE—Endless
Love—4-1
* % GARY WRIGHT—Really Wanna Know You—
86
* RONNIE MILSAP—No Gettin' Over Me—7-4
 EDDIE RABBITT-Step By Step—15-12
* JOURNEY—Who's Crying Now—12-10
oo KENNY ROGERS—Share Your Love
ee ANDY GIBB AND VICTORIA PRINCIPAL-All
1 Have To Do Is Dream
© AL JARREAU-We're In This Love Together
® ATLANTA RHYTHM SECTION—Alien—25
® CHRISTOPHER CROSS—Arthur's Theme—26
o BERNADETTE PETERS—Dedicated To The
One | Love 23
© SHEENA EASTON—For Your Eyes Only 22
LITTLE RIVER BAND—The Night Owls 21
NIELSEN/PEARSON—The Sun Ain't Gonna
Shine Anymore 24

WFTQ—Worchester
(C. Blake—MD)

% EDDIE RABBITT—Step By Step 12-7
% RAY PARKER JR. & RAYDIO—That Old
Song

 CHRISTOPHER CROSS—Arthur's Theme 26-
21

* SHEENA EASTON —For Your Eyes Only 25-20

* JOHN SCHNEIDER-It's Now Or Never 27-22

oo DAN FOGELBERG—Hard To Say 23

oo QUINCY JONES FEATURING JAMES
INGRAM - )ust Once 26

WPRO-AM-Providence
(Gary Berkowitz— MD)

* % ALABAMA-Feels So Right—16-9
% RAY PARKER JR. & RAYDIO-That OId
Song—15-10

* COMMODORES—Lady You Bring Me Up—
118

* RONNIE MILSAP—No Gettin’ Over Me—7-4

* MICKEY GILLEY~You Don't Know Me—17-
12

 EDDIE RABBITT-Step By Step

* CHRISTOPHER CROSS—Arthur's Theme—17

* SHEENA EASTON-For Your Eyes Only—15

* LULU-I Could Never Miss You—16

WPRO-FM—Providence
(6. Berkowitz—MD)

*& ALABAMA-—Feels So Right 23-15
*% GARY WRIGHT—Really Wanna Know You
2211

* DEBBIE HARRY —Backfired 21-14

 RAY PARKER JR. & RAYDIO-That 0id Song
17-12

oo LULU~I Could Never Miss You

oo EDDIE RABBITT—Step By Step

REO SPEEDWAGON—1n Your Letter

ROLLING STONES—Start Me Up

LITTLE RIVER BAND—Night Owls

CHRISTOPHER CROSS—Arthur's Theme 17

PABLO CRUISE—Cool Love 22

E.L.0.—Hold On Tight 21

STEVIE NICKS WITH TOM PETTY-Stop

Draggin’ My Heart Around 18

® RICK JAMES-Super Freak 20

® JOURNEY-Who's Crying Now 19

WPJB-Providence
(M. Waite—MD)

%% DIANA ROSS/LIONEL RICHIE-Endless
Love 4-1
*% BEACH BOYS—The Beach Boys Medley
12:7
* TUBES-Don't Want To Wait Anymore 5-3
* SHEENA EASTON—For Your Eyes Only 25-18
* THE AFTERNOON DELIGHT-General Hospi-
tale 17-13
®e RICK SPRINGFIELD~|'ve Done Everything
For You 35
oo HALL & OATES—Private Eyes 33
® KENNY ROGERS—Share Your Love 34

WICC~Bridgeport
(B. Mitcheil-MD)

% PABLO CRUISE—Coo! Love 9-6
% STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 11-8

* ROLLING STONES—Start Me Up 26-22

 EDDIE RABBITT—Step By Step 17-13

* THE MOODY BLUES-The Voice 24-20

oo FOREIGNER—Urgent 7

oe DIANA ROSS/LIONEL RICHIE—Endless Love

© THE AFTERNOON DELIGHT-General Hospi-
tale

® THE GO GO'S—0ur Lips Are Sealed

© MEATLOAF-I'm Gonna Love Her For Both Of
Us

® DEVO-Working In A Coal Mine

o ELTON JOHN—Chice B30

® DAN FOGELBERG—Hard To Say B27

® HALL & OATES~ Private Eyes B25

WKCI—New Haven
(D. Lyons—MD)
& CHRISTOPHER CROSS—Arthur's Theme
20-15
% QUINCY JONES FEATURING JAMES
INGRAM~Just Once 28-24
+ SHEENA EASTON—For Your Eyes Only 7-6
 THE MOODY BLUES~The Voice 21-16
* JOURNEY—Who's Crying Now 10-8
oo KIM CARNES—Draw Of The Cards
oo ARETHA FRANKLIN/GEORGE BENSON~
Love All The Hurt Away

® AL JARREAU-We're In This Love Together 30
® HALL & OATES—Private Eyes 29

WTIC~Hartford
(R. Donahue—MD)

% DIANA ROSS/LIONEL RICHIE-Endless
Love 1-1

% FOREIGNER-Urgent 5-2

+ COMMODORES—Lady You Bring Me Up 6-3

* ROLLING STONES—Start Me Up 15-12

* JOURNEY—Who's Crying Now 12-7

o¢ CHRISTOPHER CROSS—Arthur's Theme 18

oo RONNIE MILSAP—No Gettin’ Oser Me

WFEA-Manchester
(Keith Lemire—MD)

& SHEENA EASTON-—For Your Eses Only—
20-11

% THE MOODY BLUES—The Voice—21-14

* CHRISTOPHER CROSS—Arthur's Theme—
28-20

* LULU—I Could Never Miss You—22-16

oo DAN FOGELBERG~—Hard To Say

ee KENNY ROGERS—Share Your Lave With Me

© BALANCE-Breaking Away

© RONNIE LAWS—Stay Awake

® LITTLE RIVER BAND—Night Owls

© THE FOUR TOPS—When She Was My Girl

o HALL & OATES—Private Eyes

® AL JARREAU—We're In This Love Together

® SILVER CONDOR—You Could Take My Heart
Away

© MICKEY GILLEY—You Don't Know Me

WTSN-Dover
(). Sebastian—MD)

%% DIANA ROSS/LIONEL RICHIE—Endless
Love 3-1

* % JOURNEY-Who's Crying Now 5-2

* ELO.—Hold On Tight 11-8

 EDDIE RABBITTStep By Step 20-14

 STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 10-6

oo BALANCE-Breaking Away

oo DEVO-Working In A Coal Mine

o KENNY ROGERS—Share Your Love

o LITTLE RIVER BAND —Night Owls

© RICK SPRINGFIELD~1've Done Everything

For You B

JOHN DENVER-Some Days Are Diamonds

B27

® HALL & OATES—Private Eyes BZ8

WGUY-Bangor
(). Randall—-MD)

No List

WIGY-Bathesda
(W. Mitchell/S. Rogers—MD)

% DIANA ROSS/LIONEL RICHIE—Endless
Love 7-1

* & JOURNEY-Who's Crying Now 13-4

 PAT BENATAR—Fire And Ice 149

* RONNIE MILSAP—No Gettin' Over Me 155

ee DEBBIE HARRY—Backfired

®e HALL & OATES—Private Eyes

® ANDY GIBB AND VICTORIA PRINCIPAL—AIl t
Have To Do Is Oream

® KIM CARNES—Draw Of The Cards

© ELTON JOHN-Chlce 28

® REOQ SPEEDWAGON—In Your Le-ter 29

© RAY PARKER JR. & RAYDIO~That 0id Song
19

® LITTLE RIVER BAND—The Night Owls 30

WACZ—Bangor
(M. 0’Hara—MD)

No List

Mid-Atlantic Region

mmmm% PRIME MOVERS mumm

ELO—Hold On Tight (Jet)

STEVIE NICKS WITH TOM PETTY AND THE

HEARTBREAKERS —Stop Draggin’ My Heart Around
(Modern)

THE BEACH BOYS—The Beach Boys Medley (Capitol)

mmmm® TOP ADD ONS mmsmm

RICK SPRINGFIELD—1've Done Everything For Your
(RCA)

THE AFTERNOON DELIGHTS—General Hespi-tate (MCA)

SHEENA EASTON—For Your Eyes Only (L berty)

s B REAKOUTS e

KENNY ROGERS—Share Your Live With Me (Liberty)
LITTLE RIVER BAND—The Night Owls (Cspitol)
DAN FOGELBERG—Hard To Say (Epic/Full Moon)

WXKX-Pittsburgh
(C. Ingram—MD)

% MICHAEL STANLEY BAND- Falling In
Love Again 17-12

& PAT BENATAR- Fire And Ice 18-14

* ROLLING STONES~ Start Me Up 25-21

* FOREIGNER- Urgent 28-22

o PHIL COLLINGS—Thunder & Lightening

(Continued on page 18)
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OCEAN CROSSING—Epic artist Billy Ocean chats with Don Savage, right, air

personality at KACE-FM Los Angeles. The London based Ocean is promoting
his new single and LP “Nights (Feels Like Getting Down).”

‘Wavebreaker’ Into
Syndication This Fall

By PETER KRASILOVSKY

NEW YORK-—Celebrating its
first anniversary, New York based
“Wavebreaker™ program (formerly
“Tidal Wave™) will be offered for
commercial syndication in October.
It is currently syndicated to six col-
lege stations (WNYU-FM New
York, WWUR-FM St. Louis,
WHPK-FM Chicago. WMEB-FM
Oronon, Me.. KLSC-FM Edmond,
Okla., and KISF-FM Alamosa,
Colo.)

“Wavebreaker™ is a top 20 new
wave countdown that additionally
features a “‘future wave™ pick hitand
two “back-steps’ (new wave gold).
An aggressive announcer, Mark
Williams, provides incidental infor-
mation about the material on the
show. Williams® “*forceful™ delivery
is a contrast to the more subdued ap-
proach favored by most AOR sta-
tions, the natural base for “"Wave-

Hearings Ordered In
3 License Applications

WASHINGTON, D.C.—In a
series of decisions by acting chief
Larry Eads of the FCC’s Broadcast
Facilities division, competing li-
cense applications for FM stations in
Rosamond, Calif., Thomaston, and
Tallulah, have been ordered into
consolidated hearings. Two other li-
cense contests, both previously de-
cided, have been set for Sept. 2 pro-
ceedings by the FCC Review Board.
Those cases involve FM stations in
Myers Beach, Fla. and Hart, Mich.

Eads called for Dorothy Sinofsky
d/b/a Rosamond Broadcasters and
Laurens C. Hall, two of the appli-
cants for the California construction
permit, to submit additional proof of
financial ability, while at the same
time, turning down Carole R. Pren-
ter’s petition that Hall had made a
major change in engineering plans.
Prenter is the third applicant.

The battle between Radio
Georgia. Inc. and Sunbelt Commu-
nications, Inc. for the Thomaston li-
cense will require both to produce
additional evidence of financial
strength and Sunbelt will have to es-
tablish that its proposed tower
would not constitute a hazard to air
navigation.

In locking horns over Tallulah,
SCO-KIM, Inc. has charged that
MIA Broadcasting Corp.’s license
application was substantially in-
complete and requested MIA’s ap-
plication be dismissed.

breaker.” Producer Tony Garcia
believes that the program is best
served by an active announcer.
Unlike Casey Kasem’s "American
Top 40, “Wavebreaker” is designed
to complement AOR programming
and notto “sleepin the format.” As a
weekly special aired in an off-peak
hour, *Wavebreaker” will attempt to
match the allure and loyalty of a top
television show, like “Saturday
Night Live.” However, some prelim-
inary research has indicated that the
most favorable day-part for Wave-
breaker is from 7-9 p.m. on the
weekend, “when people are getting
ready to go out to new waveclubs.”

The countdown itself isn’t meant
to serve as anything more than a
“guideline” to the current crests in
new wave music. The countdown is
mathematically compiled from the
playlists of over 30 clubs from
around the country. Each club re-
ports its own top 10, and predicts a
“future wave.”

Garcia concedes that the chart is
about two weeks behind because of
mail reports. “The most important
thing about the countdown is to of-
fer the listener some consistency in
the program.” Garcia is building up
a similar network of reporting new
wave retail stores to strengthen the
chart.

When the program goes commer-
cial in October. it will expand to two
hours. to clear the way for 20 min-
utes of advertisements. ““Wave-
breaker” will also add another ““back
step” and a new feature—a novelty
song along the lines of the Psyche-
delic Furs® “Mack The Knife.”

“Wavebreaker's” creator and en-
gineer Bill Marchiony is typically
blunt about the program’s ultimate
purpose: “We are streamlining New
Wave to the people. We don’t sup-
port the art of new wave, we put new
wave on the radio ... and we're not
providing anyone a religious experi-
ence.”

The program will be offered free
to radio stations in exchange for run-
ning commercials. It will continue to
donate the program to non-commer-
cial stations that fall outside of com-
mercial subscriber market. “Wave-
breaker” is sponsored by Maxell
Tape.

If all goes well with the syndica-
tion effort of the countdown, the
Wavebreaker Corp. will proceed
with plans for a new wave concert
series.

Radio Programming

WHILE OTHERS NOSEDIVE

WCOZ-FM Remains Rock’s Rock
Of Gibraltar In Boston Market

BOSTON—*"The spring (Arbi-
tron) book is the beginning of a new
trend in the market,” cheers WCOZ-
FM program director Andy Beau-
bien “and its exciting to watch it
happen.”

Beaubien has reason to be happy.
While longtime AM heavyweights
WBZ and WHDH took nosedives
and a pair of RKO General outlets
showed strong upward movement,
WCOZ-FM remained Boston ra-
dio’s Rock of Gibraltar. The hard-
edged AOR station scored an 11.1,
up justa bit fromits winter 1981 11.0
share, but also up an astounding
seven full share points from spring
1980. “There’s a larger audience
available to us than what we have al-
ready.” insists WCOZ's Beaubien,
who programs the station along with
consultant and former WCOZ p.d.
John Sebastian of Phoenix. Ariz.
“Although we’re dominant with
teens, they have never been our tar-
get demographic. We see ourselves
primarily as an 18 to 34 station. an
adult rock'n’roll station. We feel
there are up to four more share
points available to us.” Further in-
creases in WCOZ’s share seem likely
to come out of the hide of progres-
sive WBCN-FM (down to a disap-
pointing 3.9 after scoring a 4.8 in the
winter book). “If the spring book
proved anything,” says Beaubien,
perhaps in reference to local experts
who termed WCOZ’s success a flash
in the pan. “it is that WCOZ is here
to stay.”

Across the hall from WCOZ, exec-
utives at sister station WHDH (also
owned by Blair Corp.) are consider-
ably less enthused about the spring
Arbitrons. Adult contemporary
WHDH, a longtime powerhouse un-
der the guidance of program direc-
tor Al Law, dropped almost two full
points in this first rating book since
Law left in February. “You really
caught me off guard with that one.”
says WHDH General Manager

By JON KELLER

Dave Croninger when asked to ex-
plain his station’s sagging fortunes,
“I'll really have to think that one
over.”

One of the dayparts WHDH will
be thinking about hard as it looks for
reasons why its share is down to 8.5
(from 10.3 in the winter book and an
1.1 in spring, 1980) will probably
be nighttime. Despite the assertion
of WHDH program director Bob
Adams that “one monkey don’t stop
no show.” the departure of talk-
show host David Brudnoy in March
for WRKO left a gaping hole in the
long-established talent lineup.
WHDH saw its market-topping 12.1
share from 7 p.m. to midnight in the
last book with Brudnoy disintegrate
to a 5.9 under new talk host Hubert
Jessup. One indirect casualty may
have been WHDH morning man
Jess Cain, who checked in with an
11.9. down a full point from the win-
ter ratings.

Even Cain’s relatively weak show-
ing was good enough to handily de-
feat the 10.5 share posted by Dave
Maynard in morning drive on rival
adult contemporary outlet WBZ.
Maynard’s dive from a 13.9 in the
winter to the 10.5 is merely the most
glaring example of the overall de-
cline suffered by the 50kw clear-
channel Westinghouse O and O. With
its big signal booming into 38 states
at night and a respected lineup of
personalities and newsmen, WBZ
dominated Boston radio in the early
*70s. “The standing joke about them
is that all WBZ has to do is turn on
their transmitter and they've got a
3.” recalls one local program direc-
tor. However, with Al Law (now
general manager of WYNY New
York) working his self-proclaimed
“magic” over at WHDH in the mid
*70s, WBZ never seemed able to re-
spond to the adult contemporary
challenger.

“They haven’t changed with the
city. They sound the same as they

KYA-FM Sets New Image
With K-LITE 93 Slogan

SAN FRANCISCO — KYA-FM
is now known as K-LITE 93 FM
with a modified format “to enhance
the focus of the station programming
and to include more pertinent in-
formation and music that will cater
to a 25-44-year-old lifestyle.” ac-
cording to program director Alan
Mason.

“K-LITE 93 FM is a description
of our newly modified format. K-
LITE is what people originally came
to the FM radio for . . . lots of popu-
lar music, fewer interruptions and
features that appeal to more mature
listeners. We've pre-exposed our
music selections to large groups of
music listeners in test situations and
will only play music that has been
indicated as favorites,” says Mason.

Mason says that KYA-FM suf-
fered from the lack of a clear and
separate identity due to the fact that
its all-oldies sister station KYA-AM
dwarfed the FM in terms of Bay
Area listener familiarity. “We
wanted to eliminate confusion and
public misconception that we played
top 40 music instead of easy rock
with special adult-oriented fea-
tures.” notes Mason.

The new K-LITE will concentrate
on providing listeners with topics
ranging from economics, family

www.americanradiohistorv.com

relationships. education and enter-
tainment pertaining to 25-44
lifestyles.

Rob Conrad is morning drive per-
sonality and Sam Van Zandt han-
dles the afternoon shift.

did back in 1974,” says another p.d.
WBZ experimented with an all-news
block in afternoon drive in the late
*70s, and rumor has it considering
that format again for certain day-
parts. “With the shift from AM to
FM by adult contemporary listeners,
the AM stations just have to re-ori-
ent,” points out Beaubien of WCOZ.

Over at RKO General's WRKO,
the first stage of an ongoing shift
from adult contemporary to a for-
mat emphasizing news, talk, and
sports is already paying dividends.

Faced with intense competition
for adult listeners from both AM
and FM stations (particularly sister
station WROR-FM, which parlayed
a strong music image and persistent
promotion in an impressive 5.8
share, up from 4.5 last winter and 4.0
one year ago) WRKO has, since
March I: signed David Brudnoy
to a long-term contract for nighttime
talk: signed sportscaster Guy
Mainella. who pioneered sports talk
with WBZ in 1969, to do a two-hour
nightly talk show: signed the
NBA Champion Boston Celtics to a
multi-year contract for rights to
broadcast their games: and re-
vamped its morning show. hosted by
Norm Nathan and Jordan Rich, to
focus on news and informational
features.

The results: WRKO bounced
back from the depths of a 2.4 share
in the winter book to a 3.2 overall.
The “Morning Magazine” Format
scores a 3.1, up from a 2.4, but the
big news was at night. where the
combination of Mainella and Brud-
noy brought WRKO from a 2.4 in
the winter to a startling 7.0 share in
the latest Arbitrons. “We're happy
about the ratings, but in a low-key
way.” says WRKO program director
Charlie Van Dyke. “Our best days
are still ahead of us. But we’re listen-
ing again, and the public is telling us
they like what we're doing.”

The public was even more positive
about the goings-on at WXKS-FM,
the Heftel Broadcasting outlet that
surged into third place in the market
overall with a 7.1 share, up from 5.0
last winter and 4.4 a year ago.
“We've broadened our appeal,” says
program director Sunny Joe White
of WXKS-FM. which began as an
all-disco station. “And we're num-
ber one with women, which is very
important as far as the agencies are
concerned.”

ST TARE WATCHING YOU
(THEY SEE YOUR EVERY MOVE!)
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Based on station playlists through Tuesday (8/25/81)

Playlist Prime Movers
Playist Top Add Ons @
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® Continued from page 16

WFIL-Philadelphia
(D.F y— D)
*% E.LO.—Hold On Tight 20-15
% BEACH BOYS—The Beach Boys Medley
15-10
* SHEENA EASTON—For Your Eyes Only 18-14
* STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 9-6
* THE MOODY BLUES—The Voice 23-19
oo CARPENTERS—Back In My Life Again
oo KENNY ROGERS—Share Your Love
o DENIECE WILLIAMS-Silly
© AL JARREAU—We're In This Love Together
® ATLANTA RHYTHM SECTION-Alien
© LITTLE RIVER BAND-The Night Owls 28
® THE FOUR TOPS—When She Was My Girl 29
® HALL & OATES—Private Eyes 26

WFBG—Attoona
(T. Booth—MD)

* % DIANA ROSS AND LIONEL RICHIE—
Endless Love 1-1

%% STEVIE NICKS WITH TOM PETTY—Stop
Draggin' My Heart Around 86

o¢ CHRISTOPHER CROSS—Arthur's Theme 4-

24

ee PABLO CRUISE-Cool Love 14-10

® LITTLE RIVER BAND~ The Night Owls 32-25

o KENNY ROGERS—Share Your Love

& DEVO—Working In A Coal Mine

o DAN FOGELBERG—Hard To Say B30

WKBO—Harrisburg
(B. Carson—MD)

*% CHRISTOPHER CROSS—Arthur's Theme
20-14

%% COMMODORES—Lady You Bring Me Up
15-11

* JUICE NENTON-Queen Of Hearts 6-5

* POINTER SISTERS—Slow Hand 4-2

* EDDIE RABBIT-Step By Step 14-12

ee ANDY GIBB & VICTORIA PRINCIPAL—AIl |

Have To Do Is Dream

oe SHEENA EASTON—For Your Eyes Only

© ART GARFUNKEL-A Heart In New York

® MIKE POST—The Theme From Hill Street B1

o THE MOODY BLUES—The Voice B10

WQXA-York
Dan Steele or Rec’'pt—MD)

* % E.LO.—Hold On Tight 14-9
* % BEACH BOYS~ The Beach Boys Medley 2-
10

* EDDIE RABBIT—Step By Step 21-16

* RICK SPRINGFIELD~'ve Done Everything
For You

* DAN FOGELBERG—-Hard To Say

* CHRISTOPHER CROSS—Arthur's Theme 24

* KIM CARNES—Draw Of The Cards 29

* SHEENA EASTON-For Your Eyes Only 28

* HALL & OATES-Private Eyes 30

WRQX-Washingtin, D.C.
(F. Holler—-MD)

*% BLUE OYSTER CULT—Burnin’ For You 17-
8

%% DON FELDER-Heavy ?etal 20-9

* BALANCE—Breaking Away 23-19

* E.LO.-Hold OnTight 19-12

* ROLLING STONES—Start Me Up 25-17

oo |[TTLE RIVER BAND—The Night Owls

© THE ALLMAN BROS. BAND-Straight From
The Heart B22

® SILVER CONDOR-You Could Take My Heart
Away B24

© FRANXE AND THE KNOCKOUTS-You're My
Girl B23

WPGC—Washington, DC
(J. Elliott—MD)
% SHEENA EASTON—For Your Eyes Only 23
10
% RICK JAMES—-Super Freak 25-15
* CHRISTOPHER CROSS—Arthur's Theme
2821
* PABLO CRUISE—Cool Love 14-11
* SQUEEZE-Temtped 16-13
oo THE AFTERNOON DELIGHT-General Hospi-
tale 28
oo RICK SPRINGFIELD —I've Done Everything
For You
o LITTLE RIVER BANO —The Night Owls
© AL JARREAU-We're in This Love Together
B27
o LULU-I Could Never Miss You B26

WCAO-Baltimore
(Scott Richards—MD)
% STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 11-6
*% JOURNEY—Who's Crying Now 8-4
* LULU-I Could Never Miss You 22-14
* GARY WRIGHT—Really Wanna Know You 16
12
* EDDIE RABBITT—-Step By Step 15-1!
* THE MOODY BLUES—The Voice 19-13
e® KENNY ROGERS-Share Your Love
® MIKE POST—The Theme From Hill Street B1
o THE FOUR TOPS—When She Was My Girl
 DAN FOGELBERG—Hard To Say
® XiM CARNES—Draw Of The Cards 30
® QUINCY JONES FEATURE-Just Once 26
© AL JARREAU-We're In This Love Together 29

WFBR—Baltimore
(A. Szulinski—MD)

* % DIANA ROSS & LYONEL RICHIE—Endless

Love 1-1

% STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart 13-6

* LULU-I Coutd Never Miss You 27-22

* EDDIE RABBITT-Step By Step 18-13

* THE FOUR TOPS— When She Was My Girl

2515

oo KENNY ROGERS—Share Your Love With Me

o¢ DAN FOGELBERG-Hard To Say

® ALABAMA-Feels So Right

WGH—Hampton
(B. Canada—MD)

*% PABLO CRUISE—Cool Love 8-4
% DIANA ROSS AND LIONEL RICHIE—
Endless Love 1-1

* CHRISTOPHER CROSS—Arthur’s Theme 10-
6

* E.LO.—Hold OnTight 21-10

* STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 7-5

oo MECO—Biue Moon

oo BILLY IDOL—Money Money

® CAROL CARLTON—She's A Bad Mama Jama

® SANTANA—Searchin’

® ELTON JOHN—Chlce 16

o THE FOUR TOPS—When She Was My Girl 18

® JOURNEY—Who's Crying Now

WQRK—Norfolk
(Ron Bates—MD)

* % ROLLING STONES—Start Me Up 26-20
* % STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 23-15
* EDDIE RABBITT—-Step By Step 12-07

e¢ THE MOODY BLUES—The Voice
o LITTLE RIVER BAND—The Night Owls
o HALL & OATES-Private Eyes

WRVQ-Richmond
(B. Thomas—MD)

*% PABLO CRUISE-Cool Love 12-6

* % ROBBIE PATTON—Don't Give It Up 21-13

* SHEENA EASTON—For Your Eyes Only 23-14

* THE ALLMAN BROS. BAND—Straight From
The Heart 2618

* FRANKE & THE KNOCKOUTS~You're My Girl
23-16

WAEB-Allentown
(). Ward—MD)

*% QUINCY JONES FEATURING JAMES
INGRAM - Just Once

* % ROLLING STONES—Start Me Up

* DAN FOGELBERG—Hard To Say

* RICK SPRINGFIELD~I've Done Everything
For You

* HALL & OATES—Private Eye

oo PAT BENATAR-Fire And Ice 17-12

®e E.L.0.—Hold On Tight 21-15

o STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 23-16

o EDDIE RABBITT~Step By Step 22-14

® JOURNEY—Who's Crying Now 24-10

WIFI-FM~Bala Cynwid
(Liz Kiley—MD)

* % ALABAMA—Feels So Right 18-13
% BEACH BOYS—The Beach Boys Medley
2814

* ROLLING STONES-Start Me Up 28-23

* EDDIE RABBITT—Step By Step 21-16

* THE MOODY BLUES~The Voice 20-15

oo KENNY ROGERS—Share Your Love

®¢ DIESEL-Sausalito Summer Night

® RICK SPRINGFIELD~I've Done Everything
For You

® THE FOUR TOPS—When She Was My Girl

® DEVO—Working In A Coal Mine

® BALANCE-Breaking Away B28

© LITTLE RIVER BAND—The Night Owls B29

® HALL & OATES—Private Eyes B30

WSGA—Savannah
(). Lewis—MD)

* % BEACH BOYS—Beach Boys Medley 17-9

*% THE MOODY BLUES—The Voice 24-19

* ALABAMA-Feels So Right 18-14

* LULU-1 Could Never Miss You 21-18

* JOURNEY—Who's Crying Now 20-16

oo RICK SPRINGFIELD—I've Done Everything
For You 31

®e CARL CARLTON—She's A Bad Mama Jama
29

© JOHN DENVER—Some Days Are Diamonds

32
o THE FOUR TOPS—When She Was My Gir! 33

WSGF—Savannah
(). Hunter—MD)

* % PABLO CRUISE-Cool Love 11-6
* % GARY WRIGHT—Really Wanna Know You
10:5

* E.LO.-Hold On Tight 20-15

* STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 14-10

* JOURNEY-Who's Crying Now 12-9

oe ARETHA FRANKLIN AND GEORGE

BENSON-Love All The Hurt Way

oo KENNY ROGERS~Share Your Love

® ATLANTA RHYTHM SECTION-Alien

® RICK SPRINGFIELD—I've Done Everyting For
You

o THE MOODY BLUES—The Voice 29

© AL JARREAU-We're In This Love Together 30

o THE FOUR TOPS—When She Was My Girl 28

WAYS~Charlotte
(L. Simon—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
23-13
* % GARY WRIGHT—Really Wanna Know You
159
* KIM CARNES—Draw Of The Cards 20-15
* NIELSEN/PEARSON—The Sun Ain't Gonna
Shine Anymore 27-23
oo STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 29
oe KENNY ROGERS—Share Your Love
© DONNY CRASH—Lonely Piloets
® DAN FOGELBERG—Hard To Say

WFLB - Fayetteville
(L. Cannon-MD)

%% THEAFTERNOON DELIGHT—General
Hospi-tale 14-8
* % ELO.—Hold On Tight 18-12
* KIM CARNES—Draw Of The Cards 26-21
* LULU-| Could Never Miss You 30-24
oo RICK SPRINGFIELD—!'ve Done Everything
For You
®¢ ROLLING STONES-Start Me Up
o ERIC HINE—Not Fade Away
® NIELSEN/PEARSON—The Sun Ain't Gonna
Shine Anymore
® MIKEPOST-The Three From Hill Street B1
® THE FOUR TOPS—When She Was My Girl

Southeast Region

mmm* PRIME MOVERS

CHRISTOPHER CROSS—Arthur’s Theme (WB)
ELO~Hold On Tight (Jet)
SHEENA EASTON~For Your Eyes Only (Liberty)

memm® TOP ADD ONS mmmem

RICK SPRINGFIELD —I've Done Everything For Your
(RCA)

AL JARREAU —We're In This Love Together (WB)

DEMIECE WILLIAMS—Silly (Columbia)

e BREAK OU TS s

DARYL HALL & JOHN OATES—Private Eyes (RCA)
KENNY ROGERS—Share Your Love With Me (Liberty)
DAN FOGELBERG—Hard To Say (Epic/Full Moon)

WOQXI-AM —Atlanta
(Jeft McCartney—~MD)

%% CHRISTOPHER CROSS—Arthur's Theme
188

*% DENIECE WILLIAMS—Silly 14-11

* EDDIE RABBIT-Step By Step

o THE MOODY BLUES-The Voice

WQXI-FM —Atlanta
(). McCartney—MD)

* % E.LO.—Hold On Tight 16-7
* % MIKE POST—The Theme From Hill Street
Blues 31-24

* PABLO CRUISE—Cool Love 23-18

* DENIECE WILLIAMS-Silly 35-27

* SILVER CONDOR-You Could Take My Heart
Away 17-10

oe HALL & OATES-Private Eyes

®e KENNY ROGERS—Share Your Love

® GARY WRIGHT—Really Wanna KNow You

® DOLLY PARTON-The House Of The Rising
Sun

® CARPENTERS—Back In My Life Again

® MICHAEL STANLEY BAND ~Falling In Love
Again B31

® QUINCY JONES FEATURING JAMES
INGRAM—Just Once B34

© THE ALLMAN BROTHERS BAND-Straight
From The Heart B35

® THE FOUR TOPS-When She Was My Girl B32

® DAN FOGELBERG-Hard To Say B33

WISE—-Asheville
(J. Stevens—MD)

*% DIANA ROSS AND LIONEL RICHIE~
Endless Love 10-6
% STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 19-7
* THE ALLMAN BROS BANO-Straight From
The Heart 31
* RAY PARKER JR. & RAYDIO-That Otd Song
3219
* THE MOODY BLUES-The Voice 23-16
oo REQ SPEEDWAGON-IIn Your Letter
© ATLANTA RHYTHM SECTION-Alien
® STACY LATTISAW~Love On A Two Way Street
o THE FOUR TOPS—When She Was My Girl
o DAN FOGELBERG—Hard To Say
o HALL & OATES—Private Eye
WSEZ-Winston-Salem
(Bob Siegler—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
21-15

*% SQUEEZE-Tempted 24-20

* ROLLING STONES-Start Me Up 28-25

* EDDIE RABBIT—Step By Step 18-14

% HALL & OATES—Private Eyes 27-23

© DENIECE WILLIAMS-Silly

WBBQ-Augusta
(B. Stevens—MD)

% SHEENA EASTON- For Your Eyes Only 5-3

*% FOREIGNERS— Urgent 6-4

* KIM CARNES— Draw of the Cards 21-15

* EDDIE RABBITT— Step by Step 15-12

* SILVER CONDOR~ You Could Take My Heart
Away 20-16

oo ATLANTA RHYTHM SECTION—Alien

oo HALL & OATES-Private Eyes

® CARL CARLTON--She's A Bad Mama Jama

o STEVIE WOODS-Steai the Night

® ART GARFUNKEL—A Heart In New York 33
® CHRISTOPHER CROSS—Arthur's Theme 31
® ROLLING STONES—Start Me Up 32

WANS—Anderson
(S. Church—MD)

*% DIANA ROSS AND LIONEL RICHIE~
Endless Love 1-1
*% COMMODORES-Lady You Bring Me Up
84
* GARY WRIGHT—Really Wanna Know You 12-
10
* STEVIE NICKS WITH TOM PETTY-Stop
Draggin' My Heart Around 16-13
* JOURNEY—Who's Crying Now 13-8
oo RICK SPRINGFIELD—|'ve Done Everything
For You
o¢ THE FOUR TOPS—When She Was My Girl
© KIM CARNES—Draw Of The Cards 28
® ROLLING STONES—Start Me UP 29

KRBE—Houston
(D. Steele—MD)

*% JUICE NEWTON—Queen Of Hearts 17-10
*% STEVIE NICKS WITH TOM PETTY—Stop
Draggin’ My Heart Around 18-7

* KIM CARNES—Draw Of The Cards 20-17

* GARY WRIGHT—Really Wanna Know You 12-
8

* JOURNEY—Who's Crying Now 7-2

o ||TTLE RIVER BAND~The Night Owls

oe HALL & OATES—Private Eye

o BERNADETTE PETERS—Dedicated To The
One | Love

® DEVO-Working In A Coal Mine

KLAZ-FM-Little Rock
(R. Kurtis—-MD)

% DENIECE WILLIAMS-Silly

* DAN FOGELBERG—Hard To Say

* HALL & OATES~Private Eyes

ee PABLO CRUISE-Cool Love 10-7

®e ELO.~Hold OnTight 19-17

® JOURNEY—Who's Crying Now 8.5

® REO SPEEDWAGON—In Your Letter 3828

® QUINCY JONES FEATURING JAMES
INGRAM - Just Once 37-27

WWKX —Nashville
- (J. Anthony~MD)

*% EL.0.—Hold On Tight 22-15

% RICK JAMES—Super Freak 12-5

* CHRISTOPHER CROSS—Arthur's Theme 24-
17

* KIM CARNES—Draw Of The Cards 30-25

* ROLLING STONES—Start Me Up 28-21

® RICK SPRINGFIELD—1've Done Everything
For You

o THE FOUR TOPS—When She Was My Girl

® BALANCE-Breaking Away 29

® QUINCY JONES FEATURING JAMES
INGRAM - Just Once 30

® LITTLE RIVER BAND—-The Night Owls 27

WHBQ—Memphis
(C. Duvall-MD)
% SHEENA EASTON—For Your Eyes Only 10-
6
%% BEACH BOYS—The Beach Boys Medley
119
* REO SPEEDWAGON—!n Your Letter 12-10
* COMMODORES~Lady You Bring Me Up 6-4
* RAY PARKER JR. & RAYDIO-That Old Song
8.7
oo ALABAMA-feels So Right
oo AL JARREAU-We're In This Love Together
® DAN FOGELBERG—Hard To Say
© KENNY ROGERS-Share Your Love
o CHRISTOPHER CROSS—Arthur's Bill
© THE MOODY BLUES—The Voice B14
® THE FOUR TOPS—When She Was My Girl B12

WNOX~Knoxville
(Bill Evans-MD)

*% ALABAMA-Feels So Right 1-1
%% RAY PARKER JR. + RAYDIO—That Old
Song 11-8

* ELTON JOHN—Chloe 14-11

* JOURNEY-Who's Crying Now 15-12

* MICKEY GILLEY—You Don't Know Me 8.7

oo ART GARFUMKEL—A Heart In New York

oo LITTLE RIVER BAND—The Night Owls

® REQ SPEEDWAGON—In Your Letter

© QUINCY JOMES FEATURES - fust Once

o HERB ALPERT-Magic Man 30

® JOHN DENYER-Some Days Are Diamonds
29

® THE FOUR TOPS—When She Was My Girl 1-
28

WRJZ-Knoxville
(Linda Billman—MD)

*% DIANA ROSS AND LIONEL—Endless Love
5-1

% SHEENA EASTON-For Your Eyes Only 11-
2

* PAT BENATAR—Fire and Ice 10-6

* EDDIE RABBIT—Step By Step 17-7

# BEACH BOYS—The Beach Boys Medley 16-4

oo ATLANTA RHYTHM SECTION-Alien

oo KENNY ROGERS—Share Your Love

MECO-Blue Moon

® OAN FOGELBERG—Hard to Say

o DEVO-Working in a Coal Mine

o ANNE MURRAY—|t's All | Can Do

WSKZ—Chattanooga
(D. Carroll-MD)

* % CHRISTOPHER CROSS—Arthur's Theme
24-16

* % THEMOODY BLUES—The Voice 17-13

* SHEENA EASTON—For Your Eyes Only 19-15

* ROLLING STONES—Start Me Up 25-20

* LITTLE RIVER BAND~The Night Owls 28-22

oo ATLANTA RHYTHM SECTION—Alien

o STACY LATTISAW—Love On A Two Way Street

o DAN FOGELBERG—Hard To Say

WERC - Birmingham
(A.Carr—MD)

* % CHRISTOPHER CROSS—Arthur’s Theme
22-16
* % JOURNEY-Who's Crying Now 18-11
* EDDIE RABBITT—Step By Step 14-10
* THE FOUR TOPS—When She Was My Girl 18-
11
* DAVID GUTHRIE—Safe In The Harbor 26-18
oe KENNY ROGERS—Share Your Love
®¢  MIKE POST—The Theme From Hillstreet
Blues Bl
® AL JARREAU—We're In This Love Together
® BALANCE-Breaking Away 29
© LITTLE RIVER BAND—The Night Owls 27
® DAN FOGELBERG—Hard To Say 28
® HALL & OATES—Private Eyes 26

WKXX - Birmingham
(M. Thompson—MD)

%% CHRISTOPHER CROSS—Arthur's Theme
2216
** JOURNEY—Who's Crying Now 18-11
* STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 13-9
* THE MOODY BLUES—The Voice 25-20
* DAVID GUTHRIE—Safe In The Harbor With
You 26-18
®o MIKE POST—The Theme From Hillstreet
Blues
oe KENNY ROGERS—-Share Your Love
o AL JARREAU—We're In This Love Together
® BALANCE-Breaking Away 29
® LITTLE RIVER BAND—-The Night Owls 27
® DAN FOGELBERG—Hard To Say 28
o HALL & OATES—Private Eyes 26
WSGN-Birmingham
(W. Brian—MD)

*% EL.C.—Hotd OnTight—10-6
*% STEVIE NICKS WITH TOM PETTY-Stop
Draggin My Heart Around 7-2

% SHEENA EASTON~For Your Eyes Only 1713

 RAY PARKER JR. & RAYDIO—That 0Id Song
1411

* SILVER CONDOR-You Could Take My Heart
Away 13-10

oe AL JARREAU—We re In This Love Together

oo KENNY ROGERS—Share Your Love

o HALL & OATES-Private Eyes

® NIELSEN/PEARSON—The Sun Ain't Gonna
Shine Anymore B30

o LITTLE RIVER BAND—The Night Owls B27

© THE ALLMAN BROS BAND - Straight From
The Heart B29

o THE ROLLING STONES—Start Me Up B26

© BALANCE-Breaking Away B28

WARY ~Huntsville
(). Kendricks—MD)

*% CHRISTOPHER CROSS—Arthur's Theme
29-18

%% THE MOODY BLUES-The Voice 24-17

* EDDIE RABBITT—Step By Step 15-12

* THE BEACH BOYS—Beach Boys Medley 20-
16

* JOURNEY-Who's Crying Now 7-4

®e MIXEPOST~The Theme From Hill Street

Blues

oo MICKEY GILLEY-You Don't Know Me

® KENNY ROGERS—Share Your Love With Me

® ARETHA FRANKLIN/GEORGE BENSON—Love
All The Hurt Away

o BILLY & THE BEATERS—At This Moment

® QUINCY JONES FEATURING JAMES
INGRAM—Just Once B28

© ROLLING STONES—Start Me Up B30

o LITTLE RIVER BAND—The Night Owls B29

WIDX-Jackson
(L. Adams—MD)

%% REQ SPEEDWAGON-In Your Letter 31

* STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 30

* THE FOUR TOPS—When She Was My Girf 29

oo ALABAMA-Feels So Right 25-18

oo THE AFTERNOON OELIGHT—General Hospi-
tale 18-10

® PHIL COLLINS—In The Air Tonight

o DENIECE WILLIAMS-Silly 12-5

® AL JARREAU-We're in This Love Together
2821

WBIW-—0rlando
(). Long—MD)

* % STEVIENICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 14-8
* FOREIGNER-Urgent 10-6
* JOURNEY-Who's Crying Now 16-12
* RICK SPRINGFIELD—~('ve Done Everything
For You B40
* HALL & OATES—Private Eyes B39

WRBQ (Q105)-Tampa
(P. McKay—MD)

* % JUICE NEWTON—Queen Of Hearts 12-8

* % JOURNEY—Who's Crying Now 11-7

* CHRISTOPHER CROSS—Arthur's Theme 28-
18

* ROLLING STONES—Start Me Up 19-13

* BEACH BOYS—The Beach Boys Medley 16-
11

oe EVELYN KING—I'm In Love 26

oo AL JARREAU—We're in This Love Together
25
® SILVER CONDOR-You Could Take My Heart
Away 28

WIVY—Jacksonville
(D. Scott—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
3523

% THE MOODY BLUES—The Voice 19-12

* KIM CARNES—Draw Of The Cards 31-22

* ROLLING STONES-Start Me Up 36-27

* BEACH BOYS—The Beach Boys Medley 29-
19

oo QUINCY JONES FEATURING JAMES
INGRAM —Just Once 40

o¢ DAN FOGELBERG-Hard To Say 39

® HALL & OATES—Private Eyes 38

® RICK SPRINGFIELD—I've Done Everything
For You

© ANDY GIBB & VICTORIA PRINCIPAL—AIl |
Have To Do Is Dream B37

o THE AFTERNOON DELIGHT—General Hospi-
Tale B30

WKXY—Sarasota
(T. William - MD)

*% ROBBIE PATTON—Don't Give it Up 17-12

% SHEENA EASTON—For Your Eyes Onty 25-
22

oo REO SPEEDWAGON—In Your Letter

®e DARTS—Let's Hang On

o THE MOODY BLUES—The Voice B27

WAXY—Fort Lauderdale
(R. Shaw~MD)

* % CHRISTOPHER CROSS—Arthur's Theme
2719

* % EDDIE RABBITT-Step By Step 15-10

* REQ SPEEDWAGON-In Your Letter 17-14

* GARY WRIGHT—Really Wanna Know You 30-
24

* AL JARREAU-We're In This Love Together
28-22

o ROLLING STONES~Start Me Up

oe DAN FOGELBERG—Hard To Say

o THE FOUR TOPS—When She Was My Girl

® BALANCE-Breaking Away B30

® ELTON JOHN—Chloe B26

© QUINCY JONES FEATURING JAMES
INGRAM —Just Once B27

o THE ALLMAN BROTHERS BAND —Straight
From The Heart B29

WIGC (2-93)—Atlanta
(S. Davis—MD)

% SHEENA EASTON-For Your Eyes Only 19-
9

*% ELO.-Hold On Tight 20-11

* CHRISTOPHER CROSS—Arthur's Theme 28-
2

* STEVIE NICKS WITH TOM PETTY-Stop
Draggin’ My Heart Around 14-8

* THE MOODY BLUES—The Vaice 27-22

oo BALANCE—Breaking Away

oe HALL & OATES—-Private Eyes

® ATLANTA RHYTHM SECTION—Alien

© AL JARREAU-We're In This Love Together

o CAROLE BAYER SAGER—Easy To Love Again

WCM-FM~ Memphis
(Tom Prestigiacano—MD)

* % E.LO.~Hold On Tight 16-11

*% FOREIGNER—Urgent 12-6

* EDDIE RABBITT— Step By Step 21-18

* THE ALLMAN BROS. BAND - Straight From
The Heart 19-15

* RAY PARKER JR. & RAYDIO~ That O1d Song
2219

oe SHEENA EASTON—For Your Eyes Only

oo HALL & OATES—Private Eyes

WHYI-Miami
(D.M. Uhands—MO)

* % CHRISTOPHER CROSS—Arthur's Theme
2310

* & RICK JAMES—Super Freak 14-2

* SHEEMA EASTON-For Your Eyes Only 5-3

* BEACH BOYS—The Beach Boys Medley 27-
19

* FOREIGNER-Urgent 13-12

®o ROLLING STONES—Start Me Up 36

® PABLO CRUISE-Cool Love 25

® JUICE NENTON-Queen Of Hearts 24

© RUST MASON—Prep Rapp
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Rules For Entering 1981 Competition For
Air Personalities, Program Directors, Radio
Stations And Record Promotion Executives

I. Category: Radio Station Of The
Year

a. AOR; b. Top 40/Adult Con-
temporary; c. Country; d. Black;
e. Miscellaneous.

Requirements: A written presen-
tation which uqt include a descrip-
tion of the station’s programming
and summaries of its community in-
volvement, promotional and adver-
tising activities. A tape presentation
and other related materials also may
be submitted but are not mandatory.

Awards will be presented according to market size in three categories: markets numbered one to 30, 31 to 100, and below
100 in the following formats for radio station of the year, program director of the year, and personality of the year, as well
as other awards in other categories. Anyone can enter. Just follow these instructions:

II. Category: Program Director Of
The Year

a. AOR; b. Top 40/Adult Con-
temporary; c. Country; d. Black;
e. Miscellaneous.

Requirements: A written presen-
tation which must include a docu-
mented ratings history of the station
under the entrant’s program direc-
torship. a description of the station’s
programming. a summary of station
ac*.vities and composite tape of the
station’s sound of no more than 30
minutes in length.

III. Category: Personality Of The
Year

a. AOR; b. Top 40/Adult Con-
temporary; c. Country; d. Black;
e. Miscellaneous.

Requirements: An aircheck of an
actual broadcast aired between Jan.
1 and Sept. 30, 1981. The aircheck
must be on cassette or reel to reel at
7% i.p.s. with music telescoped, rep-
resenting one hour of air time. The
aircheck must be accompanied by
an official entry form. here included.

1V. Category: Special Programming

a. Station produced; b. Syndica-
tor or network produced

Requirements: A telescoped tape
of the program together with a writ-
ten summary description and docu-
mentation of airing including sta-
tions and dates.

V. Category: Music Industry
a. Chief Executive in Charge of
Promotion; b. National Promo-
tion Person; c. Regional Promo-
tion Person; d. Local Promotion

Person; e. Independent Promo-

tion Person

Requirements: Nomination by of-
ficial nominating ballot.

VI. Category: Military Air Person-
ality Of The Year
International Air Personality Of The
Year

Requirements: Same as for U.S.
and Canadian air personalities.

Submit all entries to: Doug Hall,
Radio Programming Editor, Bill-
board. 1515 Broadway, New York,
N.Y. 10036.
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DEADLINE ALL ENTRIES—Nov. 1, 1981 ] ENTRY FORM
2SI [OLUTIoL] (ALl Please aﬁnlftr:sﬂlisbg"t‘o‘uotyr a(i;r(')'grzsr‘!’a'l};t'qsr‘air check
NOMINATING BALLOT y - / :
Annual competition for the International
Radio Programming Forum Awards PLEASE PRINT:
I, of ,nominate
the following record promotion persons for the annual competition in Air Personality Station City Format
the following categories: . ) .
Does air personality select music?  Yes_ _ No__
CHIEF EXECUTIVE A [ b P
IN CHARGE OF PROMOTION Personality has been with station smce% _r
Name of Person g yr.
JUDGES:
Company City . ) )
Please rate on a scale of zero (0) to ten (10). The highest point total in each category wins.
NATIONAL - Use ONLY one column. Leave rest blank for future judging.
Name of Person Company City
REGIONAL REGIONAL RATING FINAL RATING
Name of Person Yoice
: Timing
LOCAL Company Clty Music selection
Name of Person Salesmanship
Personality definition
Company City Interest stimulation
INDEPENDENT Compatability with format
Name of Person Ability to relate to audience
- Presentation
Company City Content
Please send to: Attn: Nominations Imagination
Doug Hall Creativity
Billboard Originality
1515 Broadway
New York, N.Y. 10036 OTAC TOTAL

All entries, including tapes become the property of Billboard. It is the intention of Billboard to create a composite tape from
winning entries. Entry in this contest constitutes permission granted to Billboard to reproduce tapes submitted for said composite
tapes to be distributed at cost within the industry.

ALL ENTRIES MUST BE POSTMARKED NO LATER THAN NOWV. 1, 1981

Ratings: Southern Fried Country

® Continued from page 15

SACRAMENTO-AOR KZAP-
FM is in top position. with double
digit shares. KZAP is ahead with
13.1. up from 12.2 in the fall but
down from 14.6 a year ago. KRAK-
AM country is down to country 8.3
from 9.0 in the fall but up from 6.4 a
year ago.

Adult contemporary KCTC-FM
is up to 5.1 from 4.7 in the fall but
down from 5.3 a year ago and sim-
ilarly formatted KSFM-FM is up to
7.9 from 6.2 in the fall and 5.1 a year
ago.

x  x %

MEMPHIS—Country WMC-AM
is up from its fall high of 10.9 and it’s
still in double digit share territory
with an 11.8, up from 9.7 a year ago.
Country WLVS-FM is up. too,t0 5.2
from 5.0 in the fall and 3.5 a year
ago. And country WMPS-AM is up

to 6.9 from 4.2 in the fall and 3.5 a
year ago.

Viacom's WRVR-FM. which
used to be WQUD., is doing well

- with its adult contemporary format.

The station is up to 6.6 from 5.4 in
the fall and 5.6 a year ago. Similarly
formatted WHBQ-AM and WREC-
AM are not faring as well. WHBQ
has a 4.4, down from 4.8 in the fall,
but up from 3.8 a year ago, while
WREC is down t0 2.9 from 4.2 in the
fall and 4.5 a year ago.

Black WLOK-AM is up to 5.1
from 4.7 in the fall. but down from
6.7 a year ago, while similarly for-
matted WDAI-AM has a 5.4, down
from 5.9 in the fall. and 8.7 a year
ago.

*  x %

ROCHESTER—adult contempo-
rary WVOR-FM is steady. The latest
share for the station is a 9.0, almost
even with 9.1 in the fall but up from

7.4 a year ago. This puts the station
within striking distance of MOR
WHAM-AM. which is up to 9.5
from fall’s 8.9, but down from 14.1 a
year ago.

Adult contemporary WBBF-AM
is down t0 6.5 from 8.1 in the fall and
7.6 a year ago. Making the greatest
advance in this format is WSAY-
AM. which is up t0 4.3 from 2.8 in
the fall and 0.5 a year ago.

Black WDKX-FM has bounced
back to 4.6 from a 3.5 in the fall. A
year ago, the station had a 4.3. AOR
WMIQ-FM has a 6.7, up from 6.4 in
the fall, but down from 8.4 a year
ago.

x  x %

MANCHESTER-MOR WGIR-
AM is the market leader here with a
12.4 share, up from 10.6 a year ago.
Adult contemporary WFEA-AM i
down to 11.6 from 14.1 a year ago.
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Adult
ontemporary

°ad TOP LPs & TAP!
fikoad Hot Country Singlles

Bilboard Lt Soul Sin_gles

f Classical LPs Hot CountryLPs

RECORD COLLECTORS! |
NOSTALGIA FANS!

BILLBOARD'S RESEARCH AIDS PACKAGES, compiled from Billboard's
Charts, have been prepared for radio programmerts, record buffs,
oldies collectors.. they are essential for anyone involved in pop, country,
soul, adult contemporary, classical, jazz, gospel—all areas of music!

WHAT'S AVAILABLE?

NUMBER ONE RECORDS (any package listed with the number "1"):
A listing of every record that reached the Number One position on

Billboard's charts for the period covered, week-by-week. Lists issue date,

title, artist, label — in order of issue date.

TOP TEN RECORDS (any package listed with the number "2"):

A listing of every record that reached any of the Top Ten positions on
Billboard's charts for the period covered. Records are listed in
alphabetical order by title within each year. Where duplicate versions of
the same tune (cover records) occur, they are listed alphabetically by
artist’s last name. In cases where a record reached Top Ten in one year
and was also in the Top Ten the following or a later year, it is listed in
both years. Records marked with a “#1" indicate that the record reached
the Number One position in the year in which it is so marked. Lists

title, artist, label.

TOP RECORDS OF THE YEAR (any package listed with the number “3"):
A listing of the best records of each year, based on a recap of the weekly
charts for each year covered. Lists title, artist, label.

POP SINGLES

A-1 Number One Pop Singles, 1941 through Present $50.00

A2 Top Ten Pop Singles, 1347 through Present 50.00

A-3 Top Pop Singles of the Year, 1946 through Present 50.00
POP ALBUMS

B-1 Number One Pop Albums, 1947 to Present 50.00

B-2 Top Ten Pop Albums, August 1948 to Present 50.00

B-3 Top Pop Albums of the Year, 1956 to Present 50.00
COUNTRY SINGLES

C-1 Number One Country Singles, 1948 to Present 50.00

C-2 Top Ten Country Singles, 1948 to Present 50.00

C3 Top Country Singles of the Year, 1946 to Present 50.00
COUNTRY ALBUMS

D-1 Number One Country Albums, 1964 to Present 25.00

D-2 Top Ten Country Albums, 1964 to Present 25.00

D-3 Top Country Albums of the Year, 1965 to Present 25.00
SOUL (RHYTHM & BLUES) SINGLES

E-1 Number One Soul Singles, 1948 to Present 50.00

E-2 Top Ten Soul Singles, 1948 to Present 50.00

E-3 Top Soul Singles of the Year, 1946 to Present 50.00
SOUL (RHYTHM & BLUES) ALBUMS

F-1 Number One Soul Albums, 1965 to Present 25.00

F-2 Top Ten Soul Albums, 1985 to Present 25.00

F-3 Top Soul Albums of the Year, 1966 to Present 25.00

TRIVIA BUFFS!

RADIO PROGRAMMERS.. ..
AND EVERYONE INTERESTED
IN MUSIC PAST AND PRESENT!

ADULT CONTEMPORARY SINGLES

G-1 Number One Adult Contemporary Singles, 1961 to Present
G-2 Top Ten Adult Contemporary Singles, 1961 to Present
G-3  Adult Contemporary Singles of the Year, 1966 to Present
CLASSICAL ALBUMS
H-1 Number One Classical Albums, 1969 to Present
H-2 Top Ten Classical Albums, 1969 to Present
H-3 Top Classical Albums of the Year, 1969 to Present
JAZZ ALBUMS
I-1 Number One Jazz Albums, 1969 to Present
1-2 Top Ten Jazz Albums, 1969 to Present
I3 Top Jazz Albums of the Year, 1969 to Present
SPIRITUAL GOSPEL ALBUMS (SOUL GOSPEL)
K-1 Number One Gospel Albums, 1974 to Present
K-2 Top Ten Gospel Albums, 1974 to Present
K-3 Top Gospel Albums of the Year, 1974 to Present

GREATEST HITS

J
L
M

Top 1000 Greatest Hits of All Time, 1956-1977
(1978-Present Top 100 Included)
Yearend Issue—"Talent In Action”
(Limited Stock Available)
Bicentennial Issue—"Music/Records /200" —History Of
The Music/Record Industry
(Limited Stock Available)

30.00
30.00
30.00

20.00
20.00
20.00

20.00

20.00
20.00

15.00
15.00
15.00

75.00
7.00

25.00

NOTE: Individual years of the Number One, Top Ten, or Top-of-the-Year listings may
be purchased separately at 85.00 each. Photo-copies of individual weekly charts are

available as follows: 1 to 4 pages: 83.50 per page, 5 or more pages: $3.00 per page.
r—-------—:;---------------1

L-------------------------

Name
Company
Address o R

City
State

Billboard Chart Research

9000 Sunset Blvd.

Los Angeles, Ca 90069

Please send me the following Research Aids Packages
(please list by code number): —

I am enclosing a check or money order in the amountof $
(sorry there is no billing available for this service).

_ Zip_
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Radio Programming

WICC Just To Right Of Top 40

Conn. AMer Blending Gold, News For AC Listeners

BRIDGEPORT, Conn.—Employ-
ing a format that program director
Gary Peters calls “just to the right of
top 40,” aimed at the 22-t0-54 adult
contemporary audience, WiCC-AM
here claims to keep abreast of the
first rock generation’s needs for a
consistent blend of music and infor-
mation.

Peters succinctly puts it as “the
music they’'ve grown up with, plus
the music they've grown into, minus
the music they’ve grown out of.” The
station’s programming is felt to be
“an evolutionary step ahead of
WICC alumni Bob (“Hogan’s
Heroes™) Crane and his Service 6
program in the "50s.

Community information with
news is just as important to WICC as
music. Morgan Kaolin gives exten-
sive commuter reports that are fea-
tured every 15 minutes during drive
times. Besides the weather. informal
meteorologist Walter Devanas re-

By PETER KRASILOVSKY
ports on beach conditions. reads off
the tide clock and gives “your girl
friend fishing tips.” The news team
of Tim Quinn and Betty Ann Lom-
bardo is considered even by some of
the competition to be the best in
Fairfield County.

The 26-song playlist is augmented
by 40% gold in the morning, and
about 55% gold for the balance of
the day. In addition, midday jock Al
Warren hosts a daily “Hour of
Gold” from 10-11 a.m. Gary Peters
claims that WICC’s gold is “alche-
mized, songs that sounded good
when they came out, and still sound
good.” The gold is primarily mined
from the mid "60s, highlighting such
artists as the Beatles. the Rascals. the
Lovin® Spoonful and the Supremes.
Peters espouses the theory that “lay
musicologists tuning into WICC are
more interested in hearing their fa-
vorite artist, than in any particular
song.”

f

ERIC HINE
“Not Fade Away”—76

Montage Records’ owner Mar-
shall Blonstein happened to be in
London the day Eric Hine’s single
“Not Fade Away™ was released
there on Radio Active Records. In-
trigued by the distinctive synthesizer
stylings of the record, Blonstein set
out to find Hine to talk about a U.S.

" New On The Charts_

release of the record. He found him
through Chappell Music, the song’s
publisher, made the deal and
brought it back to the U.S. where it
became Montage’s first release.

Hine, a British born singer/song-
writer/musician, developed his
sound through hours of synthesized
experimentation at his own London
studio, Margritte, built by him just
for that purpose—to experiment. His
rendition of the Stones’ classic “Not
Fade Away” came about spontan-
eously during one night's experi-
mental work with several new syn-
thesizers he had just purchased.

Besides a steady flow of studio
work, Hine has also worked the cult
club circuit in England, both as a
solo act and as a member of Simon
Dupree and the Big Sound.

Montage, distributed by Capitol
Records, expects to release Hine’s
first LP in five to six weeks. All in-
quiries concerning Hine should be
sent to the label at 7250 Beverly
Blvd., Suite 102, Los Angeles. Calif.
90036. (213) 933-7401.

RENE & ANGELA
“Wall To Wall”’-146

He studied to be a court reporter
and she wanted to be a school
teacher. But in 1978, Rene Moore
and Angela Winbush. now known as
Rene & Angela, recorded a demo
that led to the duo signing with
Capitol Records one year later.

A native of L.A_, Rene performed
in high school rock and r&b bands
with his friends Louis and George.
now the Brothers Johnson. While
studying court reporting and music
at Cerritos College, Rene was in-
vited to join the Los Angeles Phil-
harmonic’s minority training pro-
gram. He’s since written pieces
orchestrated and performed by the

Philharmonic and, through the pro-
gram, performed with such artists as
Ella Fitzgerald. Sarah Vaughan.
Billy Eckstine and John Denver. His
brother is Rufus’ bassist Bobby Wat-
son who coproduced, along with
Rene & Angela, their second LP for
Capitol, *Wall To Wall.”

While working toward her teach-
ing credentials at Howard Univ. in
Washington, D.C.. Angela and two
other students formed a trio which.
during its brief year of existence,
proved professional enough to open
for Al Jarreau and Van McCoy and
play a few dates in New York City.
After graduating, Angela spent a
few months singing backup for Jean
Carn before moving to California
and working the session circuit with
artists such as Dolly Parton and
Lenny Williams.

The duo culled songs for “Wall To
Wall” from the estimated 200
they’ve written since teaming up.
Rufus, Lenny Williams, Lamont
Dozier, Alton McClain & Destiny.
Edmund Sylvers and Tavares have
also dipped into their catalog for
songs.

Rene & Angela are managed by
Hilary Johnson, 13155 Magnolia
Blvd.. Sherman Oaks, Calif. 91423,
(213) 995-3535, and booked by Re-
gency Artists, Ltd. in Los Angeles,
(213) 273-7103.

The current hits on the playlist
generally match Billboard’s Hot 100
instead of the adult contemporary
chart. In determining the playlist,
music director Bob Mitchell says, '
trust my ears.” Mitchell further
claims to be “almost oblivious to the
charts. [ know a hit when [ hear
one.” The station regularly adds sin-
gles early, such as the Go Go's "My
Lips Are Sealed.” However. WICC
does not eagerly cast itself as a
“record breaker,” despite the 22 gold
records that adorn the station’s of-
fices. A case-in-point is Silver Con-
dor’s “You Could Take My Heart
Away.” which Peters instinctively
felt “to be a hitif I ever heard one.”
Nevertheless, the record will have to
go through the standard three- to
four-week grind of *‘gradually
breaking in and working its way up
to the drive times.”

As the station’s | kw is cut to 500
watts at dusk, the drive times have
the broadest appeal, and are the
most conservatively programmed.
Bill Hickok’s morning, which rated a
29.1 share in the spring Arbitrons, is
the closest day part to adult contem-
porary programming. Gary Peters’
afternoon drive on the other hand, is
a 13.2 share, miles away from beau-
tiful music WEZN-FM?s 20.3 for the
same slot. Edward Zelle, the after-
noon drive man at WEZN, has a
theory why WICC is relatively weak
outside of morning drive: “There is
simply a tepid interest in regular
newscasts outside of morning drive.
WICC news is the best, but it hardly
makes it up to the listener for being
yelled at at the end of the day.”

WBLI-FM

® Continued from page 15

Long Island weather, Long Island
traffic and giving other local infor-
mation that New York City stations
can’t do.” says Terry. “We may have
a big city sound, but we let our lis-
teners know in every way possible
that we’re their local station.”

Regarding increased personality,
Terry dropped the station’s “all-the-
music-without-all-the-talk” philoso-
phy when he took over as program
director early last year.

“Now we're telling the jocks to
communicate and relate to the au-
dience instead of announcing to
them as they did in the past. and
we're telling them to be real people
instead of having an automated
sound. Listeners want a human
being and a friend on the air. They
turn on the radio for companion-
ship. We still have a long way to go
in this area, but the current situation
is a far cry from our ‘robot radio’
philosophy of a few years ago.

Concert Battle

® Continued from page 15

margins, Gaspar deems that a “cop
out” noting that in his talks with
vendors, station merchandise hasn’t
made a dent in their business.

And while the KLOS decals re-
ferred to Springsteen as “The Boss.”
KMET on the other hand played
down that reference to him as a title
Springsteen reportedly is attempting
to shed.

However, during his shows, on
one occasion he proclaimed “don’t
call me boss” and then came back
the following right to announce that
after all “l am ‘the boss’.”

Adds Gaspar: “We believe in
doing things right or notatall, where
their position from my perspective,
is doing things because they
(KMET) are forced to do it.”

www.americanradiohistorv.com

RADIO ADMIRERS—Wayne Cornils, National Assn. of Braodcasters radio
vide president, gets a Drake Chenault promotional button stuck on his shoul-
der by a couple of the syndicator’s models during the NAB Radio Program-

ming Conference cocktail party in Chicago.

TOPPLES AC KING

Country FMer Now
No. 1 In Charlotte

By ROBYN WELLS

NASHVILLE — By gradually
weaning itself off of automation,
country WSOC-FM Charlotte, N.C.
has emerged as the market leader
with a 15.3 share, supplanting pe-
rennial winner, adult contemporary
WBT-AM.

Putting down country roots in
1970, WSOC-FM was completely
automated except for the morning
drive period when operations man-
ager Don Bell took over the helm in
1976. With an eye on full-time live
broadcasting, Bell made the auto-
mated format more appealing by
implementing  preprogrammed
voice tracks.

“As the numbers started to grow,
we started to drop the automated
segments,” says Bell. During the last
book, the only automated portions
were the daily 10 a.m. to noon and
midnight to 6 a.m. shifts, plus the 6

p-m. to midnight Sunday show. The
station went to full-time live pro-
gramming June 29.

Bell cites three reasons for
WSOC-FM’s success: a consistent
growth pattern in ratings, going
from a 4.6 in 1976 to its present
share: the current popularity of
country music; and the FM pene-
tration, which, Bell says, was a kit
slow in coming to Charlotte.

Hit country product is the bottom
line at WSOC, but there is no con-
certed effort 1o program crossover
tunes, Bell says. “If something’s a
hit, we play it, but we're not heavy
on rock bands with country in-
fluences like the Eagles or the Mar-
shall Tucker Band. I think a station
can get too modern and lose its iden-
tity. We're a country station—it
would be bad if you couldn’t tell the

(Continued on page 40)
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Survey For Week Ending 9/5/81

o Rock Albums & Top Tracks

or by any means, electronic. mechanical. photocopying. recording. or otherwise. without the prior written permission of the publisher

Rock Albums

Top Tracks

SEPTEMBER 5, 1981, BILLBOARD

aois | kast ("G ARTIST—Title, Label ahis | ggst "G ARTIST—Titl, Label
0 O AL =, Qe 1| 7| 3| ROLLING STONES—Start Me Up, Rolling Stones Records
o (U B i chLLIU=EEG, Gl 2 | 1|10 | BLUE OYSTER CULT—Burning For You, Columbia
3 2 8 PAT BENATAR—Precious Time, Chrysalis 3 4| 8 FOREIGNER—Urgent, Atlantic
; ‘; Ig leLELvYIEs:lI::::_ge”’? SDO“”;' MCO:ei't’c‘)l Records 4 |11 | 14 | THE MOODY BLUES—The Voice, Threshold
6 | 5 |14 | THE mooDyY BLu:;—L::g S{Stanr;e Voyager, Threshold 51 5| 6 JOURNEY—Who's Crying Now, Columbia
’ 6 2 6 STEVIE NICKS/TOM PETTY—Stop Draggin’ My Heart
7 6 5 HEAVY METAL—Soundtrack, Full Moon/Asylum Around, Modern Records
S POy B s LR e, WD Gies, N . 7| 3| 8| PAT BENATAR—Fire and Ice, Chrysalis
9 (91 BLUE OYSTER CULT—Fire Of Unknown Orlgln, Columbia 8 |10 4 ELECTRIC LIGHT ORCHESTRA—Hold On Tight, Jet
10 | KCEHp | THE ROLLING STONES—Tatoo VeI, GG 9 |14 | 5 | STEVIE NICKS—Edge Of Seventeen, Modern Records
uu- iy 4 ELECTRIC LIGHT ORCHESTRA—Time, Jet ) 10 9 5 ZZ TOP—Tubesnake Boogie, Warner Bros.
12 110 |17 ;gcr{(lst':efgtjhvﬂca;\ THE HEARTBREAKERS—Hard Promises 1|12 6 DON FELDER—Heavy Metal, Full Moon/Asytlum
13 [12 | 6 | THE MICHAEL STANLEY BAND—Northcoast, EMI/America 12| 6] 6 | THE MICHAEL STANLEY BAND—Heartiand, EMI/America
14 |19 | 4 | THE ALLMAN BROTHERS—Brothers of the Road, Arista g B o LT TSI B3 (e, Als _
15 121 |19 02ZY 0SBORNE—Blizzard Of 0zz, Jet 14 | 16 4 THE ALLMAN BRDTHERS-—Strmght From the Heart, Arista
16 |15 3 PRETENDERS—Pretenders I, Sire 15 | 51 3 MOODY BLUES—Meanwhile, Thresholq
17 |36 |21 | JEFFERSON STARSHIP—Modern Times, RCA/Grunt 16 |18 3| THE PRETENDERS—The Adultress, Sire
18 |18 |23 | THE GREG KIHN BAND—Rockihnroll, Beserkley 17 117 | 12 | SQUEEZE—Tempted, AZM .
19 |16 | 10 ICEHOUSE—Icehouse, Chrysalis 18 | 15 19 BILLY SQUIER—In The Dark, CaplFoI
20 |29 |16 SQUEEZE—Eastside Story, A&M 19 | 13 6 JOURNEY—Stone .In Love, Columbia
21 JON AND VANGELIS—The Friends Of Mr. Cairo, Polydor 20 | 22 | 12 | POINT BLANK—Nicole, MCA
22 |13 2 SHOOTING STAR—Hang On For Your Life, Virgin/Epic 21 |41 | 17 BILLY SQUIER—The Stroke, Capitol
23 | 46 3 THE ROCKETS—Back Talk, Elektra 22 | 30 | 17 ;gcr:stprgttl\vnca;\ THE HEARTBREAKERS—A Woman In Love,
24 |22 4 GARY 0.‘—Gary 0, Capitol 23 | 31 4 JOURNEY—Don't Stop Believing, Columbia
25 | ECCZH) | RIOT—Fire Down Below, Elektra - _ 24 |21 | 19 | THE GREG KIHN BAND—The Break Up Song, Beserkley
26 (45 | 15 THE TUBES—The Completion Backward Principle, Capitol 25 | 59 | 19 TOM PETTY & THE HEARTBREAKERS—The Waiting,
27 |23 3 LITTLE FEAT—Hoy-Hoy, Warner Bros. Backstreet/MCA
28 | 25 8 GARY WRIGHT—The Right Place, Warner Bros. 26 | 28 2 TALK TO YOU LATER—Tubes, Capitol
29 |26 4 DEF LEPPARD—High 'n’ Dry, Mercury 27 | 37 7 PABLO CRUISE—Cool Love, A&M
30 33 [ 10 DIESEL—Watts In A Tank, Regency 28 32| 5 THE TUBES—I Don’t Want To Wait Anymore, Capitol
31 SANTANA—Zebop, Columbia 29 | 50 3 TOM PETTY & THE HEARTBREAKERS—Nightwatchman,
32 |28 3 RICKIE LEE JONES—Pirates, Warner Bros. Backstreet (MCA)
33 |24 2 DANNY JOE BROWN & THE DANNY JOE BROWN BAND—Epic 30 | 33 8 GARY WRIGHT—| Really Want To Know You, Warner Bros.
34 |34 2 RED RIDER—As Far As Siam, Capitol 31 | 29 6 IGEHOUSE—Icehouse, Chrysalis
35 |42 2 JONNY VAN ZANT BAND—Round Two, Polydor 32 m ATLANTA RHYTHM SECTION—Alien, Columbia
36 THE KINKS—Give The People What They Want, Arista 33 | 38 4 ZZ TOP—Pearl Necklace, Warner Bros.
37 |37 3 THE DIRT BAND—Jealousy, Liberty 34 | 20 8 FOGHAT—Live Now Pay Later, Bearsville
38 (4 2 LITTLE RIVER BAND—Exposure, Capitol 35 | 39 4 THE GO-GO’S—Our Lips Are Sealed, IRS
39 |27 | 16 VAN HALEN—Fair Warning, Warner Bros. 36 LITTLE RIVER BAND—The Night Owls, Capitol
40 | 35 6 PABLO CRUISE—Refiector, A&M 37 | 24 6 FOREIGNER—Night Life, Atlantic
41 | 43 5 JOE VITALE—PIantation Harbor, Asylum 38 | 27 8 DIESEL—Sausalito Summer Night, Regency
42 |31 | 14 PETER FRAMPTON—Breaking All The Rules, A&M 39 | 48 7 POCO—Widowmaker, MCA
43 |32 | 21 AC/DC—Dirty Deeds Done Dirt Cheap, Atlantic 40 | 57 3 LITTLE FEAT—Rock 'N’ Roll Doctor, Warner Bros
44 140 | 25 RICK SPRINGFIELD—Working Class Dog, RCA 41 DAN FOGELBERG—Hard To Say, Full Moon/Epic
45 |14 9 BLACKFOOT—Marauder, Atco 42 | 58 3 THE ROCKETS—I Can't Get Satisfied, Elektra
46 | 48 2 SILVER CONDOR—Silver Condor, Columbia 43 (35 | 11 DANNY JOE BROWN—Edge Of Sundown, Epic
47 | 44 2 RAMONES—Pleasant Dreams, Sire 4 |19 9 BLACKFOOT—Fly Away, Atco
48 | 47 7 JOE WALSH—There Goes The Neighborhood. Asylum 45 0ZZY 0ZBORNE—Crazy Train, Epic
49 |20 | 21 POINT BLANK—American Excess, MCA 46 | 23 7 PAT BENATAR—Promises In The Dark, Chrysalis
50 | 50 IAN HUNTER—Short Back 'N’ Sides, Chrysalis 47 | 54 2 SHOT OF LOVE—Bob Dylan, Columbia
48 | 34 3 THE KINKS—Better Things, Arista
'I' Ad d 49 (45| & UNION—Main Street U.S.A., Portrait
op S 50 | 55 5 RICKIE LEE JONES—Woody & Dutch, Warner Bros.
51 | 49 5 BLUE OYSTER CULT—Joan Crawford, Columbia
1 | THE ROLLING STONES—Tatoo You, Atlantic S21fj477) - 61 JOE MITALE=Lacy On e Rock Blektra
2 | THE KINKS—Give The People What They Want, Arista 53 {52125 | RED SPEEDWAGON—Don't Let Him Go, Epic
3 TRIUMPH—Allied Forces, RCA 54 | M 5 BILLY SQUIER—Lonely Is The Night, Capitol
4 CHILLIWAK—Wanna Be A Star. Millennium 55 | 36 8 PAT BENATAR—Just Like Me, Chrysalis
5 NOVO COMBO—Novo Combo, Polydor 56 | 40 3 RICKIE LEE JONES—Pirates, Warner Bros.
6 TORONTO—Head On, A&M 57 | 46 3 JON AND VANGELIS—Friends Of Mr. Cairo, Polydor
7 BILLY THORPE—Stimulation, Pasha 58 | 53 7 PAT BENATAR—Take It Any Way You Want It, Chrysalis
8 BOB DYLAN—Shot Of Love, Columbia 59 | 60 5 DEVO—Working In A Coal Mine, Full Moon/Asylum
: DVC—-DVC, Alfa 60 | 42 3 DEF LEPPARD—Let It Go, Mercury

UURCH—A Music War, A&M

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Mike Harrison

The Complex Truth About Satellites

LOS ANGELES — The big
buzzword at radio programming
conferences this past year—“satel-
lites” and the raging debate over the
imminent effect space age tech-
nology will have upon commercial
audio media—continued on at the
recent NAB convention in Chicago.

There are those who believe satel-
lites will pave the way for great mass
appeal “national” stations to emerge

. sort of the ful-
fillment of Mc-
Luhan’s  *global
village™ philosoph-
ical prognostica-
tion. They have vi-
sions of the “best”
disk jockeys and air
personalities  staff-
ing a relative handful of “stations in
the sky” playing the “most popular”
music for a nation delivered from
the scourge of fractionalization by
these high-flying cultural homoge-
nization machines. What a boom for
radio, they say. Owners will no
longer have to shell out the bucks
and energy to keep im-house air

&

staffs and programming depart-
ments.

Then, of course, there are those
who see this as a tremendous threat
to not just their own careers and the
jobs of countless programmers
around the nation, but to the entire
institution of local radio. as well.
They see radio’s localness as its in-
herent strength and satellites fi-
nanced by big national concerns po-
tentially ruining radio.

And finally, there is the industry
faction that looks upon satellites as
being primarily utilitarian, render-
ing no specific changes upon the
form and content of broadcasting
beyond replacing the U.S. Postal
Service as the major means of pro-
gram distribution and cutting the
delay factor that plagues some syn-
dication by a few days.

The way | see it, all parties to this
debate are partially right and par-
tially wrong with the McLuhanists
being overly optimistic, the localists
being overly paranoid and the utili-
tarians being slightly short-sighted
(although. I’'m sure that's okay with

LGoodphone Commentaries.
The Power Of Promotion

By JUDITH BRACKLEY

BOSTON—There’s a new “glam-
our” job in broadcasting. Actually,
i’'s been there all along, but a lot of
broadcasters just haven’t recognized
it.

Promotion directors may be the
media stars of tomorrow. That was
one of the themes to come out of the
Broadcasters Promotion Assn. con-
vention held recently at New York’s
Waldorf Astoria. There. more than
1,100 members, guests and exhib-
itors gathered to celebrate the 25th
anniversary of the organization.

“Your time has come.” said key-
note speaker Joel Chaseman. Presi-
dent of Post-Newsweek stations. “As
you promote the future of broad-
casting, so you help shape it.”

But if broadcasters have come late
to recognizing the value of profes-
sional promotion directors, the pro-
motion directors themselves have
also been guilty —guilty of limiting
their energies solely to audience pro-
motion, Qut of the several dozen
workshops held at the BPA confer-
ence, in fact. only one was directed
at a second, equally important func-
tion of the broadcast promotion di-
rector: promotion to the advertising
community.

That workshop was the brainchild
of Jane Norris, who is. perhaps. the
epitome of the new policy-making
promotion director. Norris is cur-
rently holding down the myriad pro-
motion responsibilities at Boston’s
top-rated radio station. WCOZ-FM.

“The necessity of promoting your-
self to the industry—particularly to
the advertising community—has
been overlooked by many broad-
casters, who see the function of pro-
motion directors as limited to au-
dience-building. That is crucial, of
course, but once you have achieved
ratings success. you have 1o turn
around and sell that success story to
potential advertisers.” says Norris.

Norris knows whereof she speaks.
When she and program director
John Sebastian (who has since gone
on to establish his own consultancy)
arrived at WCOZ-FM Boston a year
ago, the station was just holding its
own against rival WBCN-FM with a

4.2 Arbitron share. A definite
change in WCOZ’s programming,
positioning and promotion was in
order.

Three “books™ later, WCOZ
achieved the impossible. soaring to
number one in the market with an
astonishing 11 share—a first for an
AOR in a major market.

But. even with these stunning
numbers. there remained a problem:
how to scll this success story (o po-
tential advertisers—especially since
the station’s vast audience was con-
centrated in the younger demogra-
phics. Says Norris: “As impressive
as our Arbitron numbers are. they

are just numbers. What we needed |

to do was transform those numbers
into reality for agencies and buyers—
some of whom may never even have
been to Boston or heard our radio
station.™

Enter Images/Ink. a multi-media
production company based in Bos-
ton. WCOZ went to them with a
challenge: create a vehicle which
will effectively tell the story of this
radio station—and tell it to a tough
audience: media buyers.

The result of that challenge—an
entertaining, high-energy, multi-im-
age slideshow—garnered a silver
medal in the “Radio Promotion.
Large Market” competition at the
BPA convention.

But how effective is it? Does it
reallv work as a sales tool for
WCOZ? Says Norris: “When you
have clients come into the office—or
vou go into theirs—they're full of de-
fensiveness. knowing they're about
to be pitched. Then we roll this
show, and the defenses fall. People
get excited.

“Suddenly. this radio station from
Boston that has been nothing but a
number becomes real! The personal
touch this show provides is invalu-
able.”

WCOZ sales manager Bill Way-
land concurs: “I think station after
station drops the ball when it comes
to promoting themselves to the in-
dustry, We've done a great job of au-
dience promotion: the second stage

(Continued on page 24}

them).

First of all, McLuhan was only
partially correct ... or o be more
precise, he was very correct about
only one side of the coin. True. the
medium is the message and tech-
nology does shape sociology. Ob-
viously, national and international
media opens the way to national and
international communication/un-
derstanding and thus, an increased
chance for cultural homogenization.
But, it must be remembered that the
content of media also carries impact

. not to mention that diversity of
media creates the need (and de-
mand., which is tied into need) for
diversity of content. Thus, the very
idea that widespread “network™ (or
satellite) media will induce exclusive
cultural homogenization is to totally
ignore the concurrent phenomenon
of media channel expansion. Back to
McLuhan ... if the medium is the
message, the very fact that the num-
ber of available media channels is
increasing guarantees the spread
and fostering of diversity!
McLuhan’s “global village™ is im-
possible based upon his own theory.

Space age technology coupled
with the unfolding electronic age are
paving the way for not one, but both
predictions to come true. As the
macrocosm becomes homogenized,
the microcosm will become diverse.
Simply put, some things will be simi-
lar around the world and some
things will be different (just as all
people are the same and different).
As nationalness takes over the
media, there will be a great demand
for increased localness. And here’s
the punchline: there will be plenty
of room for both.

No doubt, satellites are going to
catalyze great changes in radio
broadcasting. but not as great as
some folks are predicting. It's the ex-
pansion of available channels, cou-
pled with the public’s demand for
diversity of programming that
promises to bring about the really
big changes. After all. big-time na-
tional media has existed for years
and. let’s face it. radio is somewhat
late in getting aboard a bandwagon
it was the first to abandon (remem-
ber network radio?).

The giant communication firms of
the future will each be putting out
thousands of programs on hundreds
of channels making their money in
diverse volume as opposed to sin-
gular bulk (this will give sponsors a
better deal). And through all this. lo-
cal media will enjoy its biggest
boom. The Greater American Met-
ropolitan Area may indeed exist—
but it will always be broken down
into extremely different “neighbor-
hoods.”

In the meantime, ! challenge any-
one to name an existing local radio
station that would repeat its success
in hundreds of cities across the na-
tion were it suddenly to be available
as is, everywhere on satellite.

*  x *

TIME MARCHES ON. I can’t be-
lieve an entire year has passed since
Billboard Publications acquired the
publishing arm of Goodphone
Communications and | have been
sharing my perceptions of radio,
music. media and culture with the
readership of this fine magazine.
Thanks to all those who have sup-
ported this effort. contributed infor-
mation. opinions, criticism. sugges-
tions and essays. 1 welcome input
and can be reached at Goodphone
Communications. 4869 Topanga
Canyon Blvd.. Woodland Hills,
Calif. 91364, (213) 888-5730.
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These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Liconsee)

23
2

10
25

27

28
39
3

4

&

31

45
46
47
36
50

ENDLESS LOVE
Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong, ASCAP)
13 QUEEN OF HEARTS
Juice Newton, Capitol 4997 (Drunk Monkey, ASCAP)
6 STEP BY STEP
Eddie Rabbitt, Elektra 47174 (Briarpatch/DebDave, BMI)
1 TOUCH ME WHEN WE'RE DANCING
Carpenters, A&M 2344 (Welk, BMI)
10 NO GETTIN' OVER ME
Ronnie Milsap, RCA 12264 (Rick Hall, ASCAP)
12 SLOW HAND
Pointer Sisters, Planet 47929 (Elektra) (Warner-Tamerlane, ASCAP/Flying
Dutchman/Sweet Harmony, BMI)
14 IT'S NOW OR NEVER
John Schneider, Scotti Bros. 6-02105 (CBS) (Gladys, ASCAP)
7 THAT OLD SONG
Ray Parker Jr. & Raydio, Arista 0616 (Raydiota, ASCAP)
13 | DON'T NEED YOU @
Kenny Rogers, Liberty 1415 (Capitol) (Bootchute, BM1)
12 FEELS SO RIGHT
Alabama, RCA 12246 (Maypop, BMI)
5 A HEART IN NEW YORK
Art Garfunkel, Columbia 18-02307 (Irving, BM!)
11 SOME DAYS ARE DIAMONDS
John Denver, RCA 12246 (Tree, BMI)
9 LADY YOU BRING ME UP
Commodores, Motown 1514 (Jobete/Commodores Entertainment, ASCAP)
9 CooL LOVE
Pablo Cruise, A&M 2349 (Irving/Pablo Cruise, BMI/AImo, ASCAP)
7 YOU DON'T KNOW ME
Mickey Gilley, Epic 14-02172 (Rightsong, BMI)
7 FOR YOUR EYES ONLY
Sheera Easton, Liberty 1418 (United Artists, ASCAP)
3 ARTHUR'S THEME
Christopher Cross, Warner Bros. 49787 (Irving/Woolnough/Unichappell/Begonia
BMI/Hidden Valley, ASCAP)
4 | COULD NEVER MiSS YOU
Lulu, Alfa 7006 (Abesongs, BMI)
83 LOVE ON A TWO WAY STREET
Stacy Lattisaw, Cotillion 46015 (Atlantic) (Gambi, BMI)
[ IT'S JUST THE SUN
Don McClean, Millenmium 11809 (RCA) (Benny Bird, BMI)
5 THE BEACH BOYS MEDLEY
The Beach Boys. Capitol 5030 (Not Listed)
[ MAGIC MAN
Herb Alpert, A&M 2356 (Almo, ASCAP/Irving, BMI)
[ CHLOE
Elton John, Getfen 49788 (Warner Bros.) (Intersong, ASCAP)
16 THE ONE THAT YOU LOVE
Air Supply, Arista 0604 (Careers/Bestall Reynolds, BMI)
[ SUMMER'S HERE
| James Taylor, Columbia 11-02093 (Country Road, BMI)

FOXY
George Fishoff, Heritage 300 (George Fishoff/Ken-Cher, ASCAP)
4 WHO'S CRYING NOW
Journey, Columbia 18-02241 (Weed High Nightmare, BMI)
4 WE'RE N THIS LOVE TOGETHER
Al Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle, BMI)
2 HARD TO SAY
Dan Fogelberg, Epic 14-02488 (Hickory Grove/Apnl/Blackwood, ASCAP)
3 THE VOICE
The Moody Blues, Threshold 602 (Polygram) (WB. ASCAP)
3 ALL | HAVE TO DO IS DREAM
Andy Gibb And Victoria Principal, RSO 1065 (Polygram) (House Of Bryant. BMI)
4 MIRACLES
Don Williams, MCA 51134 (Dick James, BMI)
2 THE SUN AIN'T GONNA SHINE ANYMORE
Nielsen/Pearson, Capitol 5032 (Saturday/Seasons Four, BMI)
14 TIME
The Alan Parsons Project, Ansta 0598 (Woolfsongs/Careers/Irving, BMI)
SHARE YOUR LOVE WITH ME
Kenny Rogers, Liberty 1430 (Duchess, BMI)
2 MY WORLD KEEPS SLIPPING AWAY
Neil Sedaka, Elektra 47184 (Screen Gems/EMI, BMI)
15 THEME FROM “GREATEST AMERICAN HERO"
Joey Scarburry, Elektra 47147 (Not Listed)
IN YOUR LETTER
REO Speedwagon. Epic 14-02457 (Slam Dunk, ASCAP)
13 HEARTS
Marty Balin, EM|-America 8084 (Mercury Shoes/Great Pyramid. BMI)
YOU'RE NOT EASY TO FORGET
Michael Johnson, EMI-America 8086 (Snow/Braintree, BMI)
1 WE DON'T HAVE TO HOLD OUT
Anne Murray, Capitol 5013 (Balmur. CAPAC)
4 DON'T GIVE IT UP
Robbie Patton, Liberty 1420 (Adel, ASCAP)
6 REALLY WANNA KNOW YOU
Gary Wright. Warner Bros 49769 (Almo/Canada/High Wave, ASCAP)
8 |  EVERLASTING LOVE
Rex Smith/Rachel Sweet. Columbia 18-02169 (Rising Sons, BMI)
15 ELVIRA
The Oak Ridge Boys. MCA 51084 (Acuff-Rose, BMI)
15 SWEET BABY
Stanley Clarke & George Duke. Epic 19-01052 (Mycenae, ASCAP)
17 PROMISES
Barbra Streisand, Columbia 11 02065 (Stigwood/Unichappel BMI)
17 SEVEN YEAR ACHE
Rosanne Cash, Columbia 11-11426 (Hotwire/Atlantic. BMI)
15 BOY FROM NEW YORK CITY
Manhattan Transfer, Atlantic 3816 (Tnio, BMI)
11 HEAVEN
Carl Wilson. Caribou 6-02136 (Epic) (Murray Gage/Schiling ASCAP)

+ Stars are ayarded to those products showing greatest airplay strength. v Superstars are awarded to those
products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry
Azsn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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Radio Programming

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Aug. 31, Van Halen, Mary Turner
Off The Record, Westwood One,
one hour. .

Sept. 4, Pretenders, live concert,
Starfleet Blair, 90 minutes.

Sept. 4-6, Tubes, concert, NBC
Source, 90 minutes.

Sept. 4-6, Ronnie McDowell, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Sept. 5, Rossington-Collins Band,
Coca-Cola Night On The Road,
ABC FM, two hours.

Sept. 5-6, Don McLean, Musicstar
Weekend Special, RKO Two, one
hour.

Sept. 5-6, Asleep at the Wheel,
Live From Gilley’s, Westwood One,
one hour.

Sept. 5-6, Elton John, Robert W.
Morgan Special Of The Week, Wa-
termark, one hour.

Sept. 7, Barry Manilow, Dick
Clark Presents, Mutual, three hours.

Sept. 7, Supertramp, Mary Turner
Off The Record, Westwood One,
one hour.

Sept. 11-13, Gene Watson, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Sept. 12, Tammy Wynette, Best of
the Silver Eagle, ABC Entertain-
ment, 90 minutes.

Sept. 12-13, Pointer Sisters, Mu-
sicstar Weekend Special, RKO Two,
one hour.

Sept. 12-13, David Frizzel and
Shirley West, Live From Gilley’s,
Westwood One, one hour.

Sept. 12-13, Bette Midler, Robert
W. Morgan Special of The Week,
Watermark, one hour.

Sept. 14, Foreigner, Mary Turner
Off The Record, Westwood One,
one hour.

Sept. 18, Ted Nugent, In Concert,
Westwood One, one hour.

Sept. 18, Temptations, Concert of
the Month, Westwood One, one
hour.

Sept. 18-20 Jeannie C. Riley, Jam-
boree U.S.A., Starfleet Blair, one
hour.

Sept. 19-20, Hank Williams Jr.,
Live From Gilley’s. Westwood One,
one hour.

Sept. 19-20. Rupert Holmes, Mu-
sicstar Weekend Special, RKO Two,
one hour.

Sept. 19-20. Crystal Gayle, Robert
W. Morgan Special Of The Week.
Watermark, one hour.

Sept. 20, Blue Oyster Cult, live
concert, Starfleet Blair, 90 minutes.

Sept. 25-26, Billy Squier, In Con-
cert, Westwood One, one hour.

Sept. 26, Mel Tillis, Gail Davis,
Silver Eagle, ABC Entertainment,
90 minutes.

Sept. 26-27. Jefferson Starship,
Robert W. Morgan Special Of The
Week. Watermark. one hour.

Sept. 26-27, Ray Price, Live From
Gilley’s, Westwood One, one hour.

Oct. 9. Jefferson Starship. Mello
Yello Weekend Concert, ABC Con-
temporary. two hours.

Oct. 10, Moody Blues, Mello Yello
Weekend Concert. ABC FM, two
hours.

Oct. 11, Charlie Daniels, Mello
Yello Weekend Concert, ABC En-
tertainment, 90 minutes.

Nov. 22. Neil Diamond, ABC
Contemporary. three hours.

NEW YORK-—Nick Verbitsky,
senior vice president of stations and
operations for Mutual Broadcasting,
Frank Murphy, stations relations
vice president for Mutual, Ed Sala-
mon, program director for Mutual’s
WHN-AM New York and Dick
Clark have formed United Stations
Inc. to offer a full-format, 24-hour
country satellite network service.

Verbitsky is president of the new
company, Murphy is vice president
of marketing and Salamon is vice
president of programming. Clark
will be active in signing advertisers
and stations.

Clark will not be an on-air talent
on the new network and will con-
tinue his duties at Mutual including
hosting his weekly countdown show.
Verbitsky, Murphy and Salamon
will leave Mutual. The new com-

Goodphone
Commentaries

® Continued from page 23

is educating the advertiser as to what
we’re all about. And the first gun is
the show.

“First, it looks great. It’s entertain-
ing. Second, it enables us to give the
clientan aircheck without him or her
having to just sit there and listen. At
the same time, it gives us the oppor-
tunity to make a subtle but strong
sales pitch, including some of the
important things you inevitably for-
gettosay in a live pitch. Best of all, it
does all this in nine neat minutes.
Even if a client doesn’t shout ‘Eu-
reka! Where can I sign?, you can be
sure he or she has a better feel for the
radio station and the audience we
can deliver.

“And the next time that buyer’s
placing a schedule. you can be sure
WCOZ will stick out in that buyer’s
mind.”

Why a slideshow? Images/Ink
President Judy Riola comments: “In
consultation with our client, we try
to deliver the most effective medium
for the job. In this case, we wanted a
show that highlighted superior
sound quality—after all, WCOZ is a
stereo music station.

“Then, we wanted impact: a large
image with richness and definition.
but with a soft sell. Multi-projector
slideshows deliver all of that and
more—much like a 35mm film. but
at less cost.

“The original format, designed for
a comfortable lounge or conference
room setting, is dynamic. It’s shown
on a 10-foot screen with full stereo
sound. And for on-the-road porta-
bility, the show has been transferred
to videocassette.”

Jane Norris isconvinced: “There's
no way to put a price tag on this type
of promotion. You can't accurately
count your return on investment.
But believe me, it’s there.”

WCOZ’s Wayland adds an impor-
tant point: “This A/V thing is posi-
tive. Without bad-mouthing our
competition, it tells the story of one
radio station—WCOZ—in an enter-
taining, succinct, dramatic way. And
that pays dividends for us.”

Judging from the response of
broadcasters at Norris® workshop at
the BPA Seminar—it highlighted the
Images/Ink presentation—many of
them will be taking a cue from
WCOZ. Broadcast promotion direc-
tors are coming of age. And they’re
setting their sights on a new au-
dience: you.

Judith Brackley is a radio consult-
ant and former program director at

WCAS-AM Cambridge, Muss.

pany expects to begin service after
the first of the year and may use Mu-
tual’s satellite system.

* k%

John Shomby is the new program
director of WEZB-FM New Or-
leans, succeeding Dan Vallie, who
has been wearing two programming
hats at WEZB and WBZZ-FM (B-
94) Pittsburgh, both EZ Communi-
cations stations. Vallie will remain in
Pittsburgh and will continue to have
programming input into WEZB.

John Volpe continues as assistant
p-d. at WEZB and will expand the
call-out research he directs. Shomby
comes from KMIJK-FM Portland,
Ore.

Also leaving KMJK is Andy Bar-
ber, who is relocating in Los Angeles
to do radio and tv commercials. He
is represented by International Cre-
ative Management. KMJK is
switching from a live Hot 100 for-
matted station to a live assist adult
contemporary format provided by
Radio One of Phoenix.

L S

Raymond Coleman joins WAOK-
AM Atlanta as general manager
coming from WUFO-AM Buffalo
where he held the same post. ...
WRQX-FM Washington, D.C. has
awarded its second Q107 World
Tour trip. The winning listener gets
to spend a week in England and see
a live AC/DC concert at Castle Don-
nington Park. Other upcoming prize
trips include seeing Pat Benatar in
Hawaii, REO Speedwagon in Japan
and the Doobie Bros. in Australia.

*  x %

Mary Catherine Sneed has been
named music director of WSB-AM

BubblingUnderThe

__ HOT100 _

101 -AIMING AT YOUR HEART, The Tempta-
tions, Gordy 7208 (Motown)

102—LIVE NOW PAY_LATER, Foghat, Bearsville
49792 (Warner Bros.)

103—1 CAN'T LIVE WITHOUT YOUR LOVE, Teddy
Pendergrass, P.I.R. 5022462

104 —TEARDROPS, George Harrison, Darkhorse
49785 (Warner Bros.)

105—MEMPHIS, Fred Knoblock, Scotti Brothers
5-02434 (Epic)

106—STORY OF A LIFE, Harry Chapin, Board-
walk 7-11-119

107 —HEAVEN, Carl Wilson, Caribou 6-02136
(Epic)

108—WHAT HE'S GOT, The Producers, Portrait
2402445 (Epic)

109-STAY AWAKE, Ronnie Laws, Liberty 1424

110—STAY THE NIGHT, Jim Messina With Paul-
ine Wilson, Warner Bros. 49784

BubblingUnderThe

. ToplPs__|

201 —-MILLIE JACKSON, Just A Lil’ Bit Country,
Spring SP-1-6732 (Polygram)

202 —FRANK MARINO, The Power Of Rock And
Roll, Columbia FC 37099

203—-B0OBBY BROOM, Clean Sweep, Arista/GRP
GRP-5504

204—ROCKIE ROBBINS, | Believe In Love, A&M
SP-4869

205—-SHOOTING STAR, Hang On For Your Life,
Virgin/Epic NFE 37407

206-SLIM WHITMAN, Mr. Songman, Epic/
Cleveland International FE 37403

207-SIGN OF THE TIMES, Bob James, Colum-
bia/Tappan Zee FC 37495

208—SUE ANN, Sue Ann, Warner Bros. BSK

3562

209-YELLOWJACKETS, Yellowjackets, Warner
Bros. BSK 3573

210—VARIOUS ARTISTS, Seize The Beat, Island
IL 9667 (Warner Bros.)

www.americanradiohistorv.com
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Atlanta. Sneed comes 10 the station
from WSM-FM Nashville where she
had been program director for two
years, and music director of its AM
station for five years. Barbara
Booker, recently promoted from
music librarian to music program-
mer at WSB-AM, will assist Sneed.
x  x %

Jack Quigley joins WYSP-FM
Philadelphia as promotions director
handling all contests, give-aways
and special events. He'd recently
been with WEZX-FM Scranton as
promotions director and afternoon
drive personality. ... KZAM-AM
Bellevue, Wash. has changed its call
letters to KJZZ-AM to emphasize its
recent switch to a 24-hour all-jazz
format.

Bill Parris upped from national
program director to vice president of
operations at United Broadcasting
Co. Parris won Billboard’s Major
Market Top 40 Program Director of
the Year Award in 1977 for his work
at WLPL-FM Baltimore. ... Tom
Eshbaugh has been named advertis-
ing and promotion manager at
WCFL-AM Chicago coming from a
similar position with KSFX-FM San
Francisco. Prior to joining KSFX in

Billboard *

Soecial Surve

NEW YORK (Salsa)

1978, Eshbaugh served KTNQ-
AM/KGBS-FM Los Angeles as cre-
ative director.

* ok x

Alan Lawson leaves the airwaves
to become music director at KINK-
FM in Portland, Ore. where he has
been handling the 10 a.m. to 2:30
p-m. on-the-air spot. ... WITY-AM
Danville, Ill. has added Gary R.
Truitt to its staff as program direc-
tor. He was most recently program
director for WCSJ-AM-FM in Mor-
ris, HL. ... WWVA-AM’s former
mid-day air personality Scott Miller
is now emceeing the station’s all
night show carried across the entire
East Coast and Canada by the 50
KW Wheeling, W.Va. station.

LI

Diane Cohen joins WSGO-AM-
FM Oswego, N.Y., moving from
WKFM-FM Fulton, N.Y., taking
over the noon to 6 p.m. shift... . Don
Walton, music director and 17-year
veteran at KFDI AM-FM Wichita,
has resigned to devote full-time to
his newly formed production and
management company in Wichita
and his publishing company, Don-
nie Do-Dad Music. His office is lo-
cated at 1427 W. 69th North.

Survey For Week Ending 9/5/81

inLPs]

SAN ANTONIO (Pop)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This | TITLE-Artist, Label &
Week | Number (Distributing Label)

1 | OSCAR DE LEON
Presenta la critica TH 2149

2 | GRANCMBO
Happy Days, Combo 2021

3 | CELIACRUZ Y WILLIE COLON
Dos jueyes. Vaya 93

4 | LALO RODRIGUEZ

Simplemente Lalo, Tierrazo 004

5 | ORQUESTALA SOLUCION
LAD342

6 | EDDIE PALMIERI
Barbaro 205

7 | LUIS PERICO ORTIZ. ASTRO
NG 725
8 | Cuco BALOY

Sin comentarios, Cubane 31002

9 | CONJUNTO CLASICO

Felicitaciones, Lo Mejor 802

10 | MARVIN SANTIAGO
Adentro, TH 2148

11 | SANTIAGO CERON
Salsa 728

12 | ROBERTO TORRES

Recuerda al tric matamoros, SAR 1016

13 JOHNNY VENTURA
Mucho Johnny, Combo 2020

14 | WILFRIDO VARGAS
Karen 55

15 | SONORA PONCENA

Unchained Force. Inca 1077

16 | WILLIECOLON

Fantasmas, Fama 590

17 | TORTICO Y SUS RUMBEROS
Montuno 515

18 | CUCO BALOY Y LOS VIRTUOSOS
Tiza Discolor 30020

19 | TITOALLEN
Cantar, Lo Mejor 803

20 | TIPICA73
Into the 80s. Fania 592

21 | BOBBY VALENTIN
Bronco 114

22 | CHEO FELICIANO
Sentimiento, Vaya 95

23 | SAOCO
El quinto, Teatronics 6009

24 | CHARANGADE LA 4
Bem More SAR 1025

25 | GUILLO RIVERA
Fanny 527

1 | VIVAEL NORTE

15 grandes exstos nortenos, Telediscos
Profono 1015

2 | RIGOTOVAR
| Rigo 81, Profono 3046

3 | JUAN GABRIEL

15 exitos mas grandes, America 1018

4 | EMMANUEL

Intimamente, Arcano 3535

5 | DIEGO VERDAGUER
Estoy vivo, Profono 3044

6 | JOSE JOSE

15 exitos mas grandes, America 1015

7 | LITTLEJOEY LA FMA
Prieta linda, Freddy 025

8 | HNOS. BARRON
[ Pancho Lopez, joey 2091

9 | BEATRIZ ADRIANA

El cofrecito, Peerless 2216

10 | VICENTE FERNANDEZ
Numero 1, CBS 20555

11 | TIGRES DEL NORTE

Un dia a la vez, Fama 607

12 | ALVARO DAVILA
La culpable, Profono 3042

13 | VICENTE FERNANDEZ
15 exitos mas grandes, CBS 20422

14 | JULIO IGLESIAS
De nina a mujer, CBS 50317

15 | CAMILO SESTO

15 exitos mas grandes, America 1011

16 | LOSDOS GILBERTOS
Los albaniles, Hactenda 6982

17 | CHELO

Yano me interesas, Musart 1801

18 | LOSHUMILDES

La carta numero tres, Fama 608

19 | BURBUJAS
Burbujas, Profono 1001

20 | EL GRUPO MAzZ
The Look of Mazz Cara 028

21 | Y