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WEA ‘Unlocks’ Cassettes

2% Discount To Be Offered For Open Display

By SAM SUTHERLAND

LOS ANGELES—In a precedental move
aimed at accclerating sales growth for cas-
settes, WEA Corp. will promote open mer-
chandising for their cassette product by
awarding a 2% discount on all titles to those
accounts who’ve taken their tape out of lock

Stiffer Pirate Bill
Gains In Congress

WASHINGTON, D.C.—The House Sub-
committee on Courts, Civil Liberties and the
Administration of Justice, in legislative
markup sessions Thursday (15), voted to move
ahead on the proposed bill that would increase
penaltizs and jail terms for record, tape and
film piracy and counterfeiting.

The maximum penalties would go to

(Continued on page 78)

and key and into open displays.

That program, slated to begin in 1982, is just
one of three outlined in separate letters to the
trade dated Oct. 9. Together, the controversial
package seeks to tackle the shifting prere-
corded tape market hecad-on by guiding cas-
sctte sales growth while attempting to curb ris-
ing 8-track tape returns in the face of a
diminishing market for that configuration.

Merchandisers in both the rack jobbing and
retail sectors were still digesting the trio of let-
ters at mid-week, but early response indicates
WEA’s 8-track returns formula adjustment
and a dramatic discount program on &-track
catalog titles could prove as unpopular as its
pro-cassette move is attractive.

The new revision of WEA’s 8-track return
policy is its second since first unveiling an
overall returns credit/charge formula devised
to stem the flow of returned product. That

(Continued on page 86)

(). 1

ensational album Happy Love (ST-12165) features lh

'S marketplace support for the record includes a two-song video

dtion available soon for all formats of visual media and club use.

r the marketing muscle from Capitol Records and Cassettes.
(Advertisement)

WASHINGTON-—-In a surprise
move strongly hinting of give-and-
take between the Recording Indus-
try Assn. of America and publisher
and composer organizations on as-
pects of the controversial new 4-cent
mechanical royalty, the Copyright
Royalty Tribunal granted a joint
request Wednesday (14) to extend
the deadline for comments on pos-
sible Tribunal rate adjustment pro-
ceedings to Nov. 3.

Attorneys on both sides were ex-
tremely guarded in their comments
after the meeting, saying only that
there would be talks between RIAA
and the National Music Publishers
Assn., the American Guild of Au-
thors and Composers and the Nash-
ville Songwriters Assn. Inter-
national. None of the officials
present at the meeting would com-

Compromise Is Hinted
In Mechanicals Dispute

By BILL HOLLAND

CONTROVERSIAL MOVE

Sony Tape To Sponsor
Stewart American Tour

By ROMAN KOZAK

NEW YORK—Record industry efforts to
disassociate its artists from promoting blank
tape suffer a sharp setback with the disclosure
that Sony Tape will sponsor Rod Stewart’s 55-
date “Le Grand Tour of America and Canada
1981-82,” which begins Nov. 11 and runs
through Feb. 16.

The tour, to promote Stewart’s new
“Tonight I'm Yours” LP on Warner Bros. Rec-
ords, will include a live FM stereo/television
simulcast from the Los Angeles Forum, Dec.
18, which will also be aired in Canada, Aus-
tralia/New Zealand, and Europe.

“Sony Tape feels Rod Stewart’s worldwide
following fully complements the target au-
dience for all our audio tape products,” says
Eiji Tanaka, vice president of Sony's tape divi-
sion. “His nationwide tour will give our deal-
ers an opportunity to merchandise our tape

ment on the question of which or-
ganization made the first move to
suggest private meetings, nor would
they offer any opinion as to the top-
ics to be discussed at the meetings.

The joint request for a post-
ponement came at the very begin-
ning of the morning meeting. and
the request was granted without de-
bate within minutes.

The postponement and the up-
coming talks between the organiza-
tions come shortly after the U.S.
Court of Appeals for the District of

products in every major city of the U.S. and
Canada with our customers receiving many

special benefits.” (Continued on page 15)

U.S. Pirates Find
Rosy Canada Climate

By IS HOROWITZ

NEW YORK-—The fast rise of record and
tape piracy in Canada, currently at an annual
level of $50 million, is being traced in part to
stepped-up inroads by illegal duplicators flee-
ing a tougher penalty and enforcement climate
in the U.S.

Best estimates now place the rate of in-

(Continued on page 78)

\ |

Columbia dismissed the petitions by
RIAA, CBS Inc. and the Amuse-
ment and Music Operators Assn. to
rehear the mechanical royalty rate
case (Billboard. Oct. 17). which it
originally affirmed in late June.

(Continued on page 9)

Part poet, part picker, part philosopher, EARL THOMAS CONLEY is easily
one of the most gifted singer/songwriters to emerge in Country Music
lately. His debut album on RCA Records, “FIRE AND SMOKE,” is the kind
of album Nashville released in the days of Mickey Newbury and Kris
Kristofferson. Included are the hit singles, “Fire and Smoke,” “Silent
Treatment” and the current single “Tell Me Why.” RCA AHL1-4135.
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The hot single

“SHARING THE LOVE”

MCA-51203

from their new album...

CAMOUFLAGE

MCA-5270
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MOMENT OF VICTORY —A tearful Bar
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General News

bara Mandrell, left, clutches her Country Music Assn. trophy for entertainer of
the year. It’s the second consecutive year that the MCA artist has won the honor. At right, the four members of RCA
act Alabama accept their CMA award as vocal group of the year from presenter Jerry Clower, first right.

Country Week: Buoyant As Ever

Several ‘Firsts’ During Meetings, Seminars, Parties

NASHVILLE—As the smoke
cleared from the festivities of the
56th annual DJ Convention/Grand
Ole Opry Birthday Celebration, it
appeared that if it wasn’t a record-
breaking year for attendance here, it
suffered no loss of events to claim
the attention of the nearly 3,000 par-
ticipants.

The week that’s become known

Music Millions
Go To UNICEF

NEW YORK-The music indus-
try has generated more than $52
million to help the world’s needy
children through Music For UNI-
CEF.

The organization, founded in
1978 by the Bee Gees, Robert Stig-
wood and David Frost, was
launched January, 1979 via a “Mu-
sic For UNICEF” television special,
a 2-LP spin-off of which was sold
worldwide through Polydor.

According to Music For UNI-
CEF, the sale of the album produced
revenues of $3 million, while music
publishing royalties, administered

(Continued on page 4)

By KIP KIRBY

unofficially as *‘country music
week” wound to a halt Sunday (18)
after completing the usual marathon
of combined social and business ses-
sions, corporate meetings, roasts and
toasts, banquets and awards. There
were even a few showcases scattered
around town, though fewer than in
previous years due to the loss of sev-
eral popular nightspots on the local
scene in recent months.

The 10-day week that thrusts
country into the forefront of na-
tional media attention included sev-
eral “firsts,” including a precedent-
shattering attendance figure of more
than 500 country buyers and repre-
sentatives at the 1981 Talent Buyers
Seminar (a 38% increase over last
year), and Barbara Mandrell’s sec-
ond consecutive win as CMA’s en-
tertainer of the year during the 15th
annual CMA Awards Show telecast
live Monday (12) on CBS-TV.

At the same event, Grant Turner
was named into the Country Music
Hall of Fame (along with Vernon
Dalhart), making him the first disk
jockey to earn such an honor in this
category.

Roy Acuff became the 19th
recipient of the CMA’s prestigious
Connie B. Gay Founding Presi

dent’s Award at the organization’s
23rd annual board and membership
meeting held at the Opryland Hotel
Thursday (15).

At the meeting, current CMA
president Tandy Rice announced
the presentation of three special
President’s Awards, given from time
to time to recognize deserving and
dedicated contributions to the
CMA.

Named to receive this award by
Rice were David Lieberman of Lie-
berman Enterprises; Norm Ander-
son of CBS Recording Studios; and

(Continued on page 86)

MANY NON-COMMITTAL

Labels Questioning
NARM ‘Gift’ Outline

By IRV LICHTMAN

NEW YORK-Broad manufac-
turer funding of a $2.4 million insti-
tutional “Gift Of Music™ campaign
appears questionable under present
guidelines proposed by NARM.

Although advanced in general
terms by Joe Cohen, NARM execu-
tive vice president, over the past year
or so, the concept has reached a for-
mal stage through a 35-page docu-
ment that manufacturers began to
receive last week. Basically, NARM
hopes to achieve funding through a
voluntary payment by labels of '4-
cent for each album and tape they
distribute starting Jan. .

Admittedly, many labels stress
they are in the process of digesting
NARM’s proposal, but preliminary
assessments by a number of manu-
facturers (all of whom prefer
anonymity) either seek further clari-
fication or challenge the method by
which they are being asked to kick-
in their share.

Another matter raised 1s whether
it was prudent on NARM’s part to
publicly reveal the formalized pro-
posal rather than attempt to achieve
funding in private NARM/label set-
tings. On this issue, Cohen replies,
“The media is helpful, since it can
force the manufacturer to consider a
decision rather than defer it.”

One label chief terms the funding
proposal “less than acceptable” be-
cause the entire cost burden is being
passed to manufacturers.

“It’s our cost for everything that
goes on in this business. I always call
us ‘the bank,'” another executive

Warner Offers Revisions
On Rent-Only Video Plan

By JIM McCULLAUGH

LOS ANGELES—Warner Home
Video has made two minor altera-
tions to its still controversial market
by market roll out to a rental-only
program, according to a senior WEA
Distribution official.

Both revisions, the source points
out, come as a result of feedback

Boom, Some Gloom, At VIDCOM

CANNES—With the Palais des
Festivals here teeming with thou-
sands of people and its five floors
crammed with a multiplicity of
hardware and a veritable mountain
of software, the seventh VIDCOM
Oct. 9-13 seemed to show that the
much-heralded video boom is fi-
nally under way.

Video recorders are expected to be
in 17 million homes around the
world by the end of this year and
with the growing demand for hard-
ware outstripping supply, there ap-
peared every justification for the
high level of excitement and opti-
mism which prevailed in and
around the Palais throughout the
five days.

But while many people were
jubilantly talking about *“booms,”
“explosions” and “fortunes being
made” in the months and years to
come, a more cautious and sceptical
minority was predicting a consider-
able number of fortunes being lost
when the market finally settles down
after the initial burst of Euphoria.

While a Klondike spirit seemed to

By MIKE HENNESSEY

predominate among those thronging
the Palais each day, in meeting
rooms elsewhere on the Croisette,
the elder statesmen of the new in-
dustry were locked in dour and
largely unproductive debate about
the staggering complexity of the
problems confronting the video
business, not only piracy and home
taping but also the vexed question of

RCA SelectaVision launched its
European standard videodisk system
at VIDCOM, details page 61. Also
that page, a report from the Inter-
national Tape-Disc Assn. seminar
held in Cannes.

mechanical royalties plus the rent-
als-versus-sales battle.

In the words of James Jimirro
president of Walt Disney Tele-
communications: “The gold rush
mentality of the video industry has
seen many people going out of busi-
ness.”

Noting that 36 retailers alone had
gone out of business last month in

the United States, Jimirro predicted
there will “continue to be a major
fallout in the U.S.” He blamed an
over-abundance of software, cou-
pled with high interest rates and the
concentration of promotion on “hit
title” business. He warned that more
bankruptcies would arise and said
“this situation can’t go on.” Jimirro
added that he hoped “the rest of the
world would learn from America’s
experience.”

Unquestionably the most heavily
supported VIDCOM organizer Ber-
nard Chevry claims participation by
601 companies from 32 countries—
this year’s event was completely
dominated by software exhibitors.
More than 450 of them were looking
to place program material round the
world.

Dag Haeggqvist, general manager
of the new Sonet group offshoot
Sonet Video of Stockholm. agreed
that it was a buyer’'s market, but
noted that prices being asked for
really top quality product were
sometimes extortionate. And more

(Continued on page 78)
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from the field as the program contin-
ues, for the most part, as previously
announced.

One revision involves the whole-
saler or “master licensor.” Previ-
ously, the master licensor had to
send back his Warner software in-
ventory for replacement but they
now have the option of selling off in-
ventory rather than going through
the take-back process.

“Let’s say a master licensor has 50
copies of ‘Superman II',” explains
the WEA source. “He can sell them
off. But eventually that sale inven-
tory will dry up.”

Secondly. stores that have mul-
tiple locations won’t be required
now to have all locations in the plan.
If a three store chain, for example,
wants to rent Warner software at two
outlets, not the third, it can. Previ-
ously it was an “all in or all out ap-
proach.”

Meanwhile, these comments last
week from the beleagured Texas
battleground, site of the first Warner
rental-only market:

Risa Solomon, buyer. Video Land
with four stores in Dallas: “Warner
offered us the option to test the
rental program in some of the stores,
and we felt they deserved a chance.
so we were willing to try the program
on that basis. The decision was just
made. Warner has not made any
changes in price structure or admin-
istration—the two major areas of
complaint, however.”

J.C. Smith, owner, US. Video,
Houston and Galveston: “Last Fri-
day Warner sales executives came to
see us and offered an alternative t0

(Continued on page 6)

feels. “Right now, the way things
are, I'm not giving up one-eighth of
a cent. Inflation is just killing us. In
1982, if people don’t really buckle
down and watch what they're doing
really carefully, we’ll be in real
trouble. If someone wants that half-
cent, they’ll have to make a hell of a
case.”

While another executive believes
the basic idea to be “a very positive
one” in terms of recapturing “that
older demographic group,” as far as
the mechanics are concerned. he
adds, “I don’t know that there’s any
one proposal that all the manufac-
turers have seen and accepted.”
Here, he notes that legal restrictions
frustrate careful, coordinated con-
cept planning within NARM’s man-

(Continued on page 9)

Labels Weigh
Home Music
Store Plan

By LAURA FOTI

NEW YORK—-The Home Music
Store, a cable service offering sub-
scribers the opportunity for licensed
home taping of digitally encoded
music, plans to be operating in five
test markets by April, 1982. The pro-
gram has been in development for
close to a year, but no record labels
have openly committed themselves
to it yet.

William Von Meister, president of
Digital Music Co. (DMC) of Wash-
ington, D.C., who designed the
Home Music Store, claims that six
record labels, including one “ma-

(Continued on page 76)
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Reno & Metz
Back To RCA
With TV Acts

By ED HARRISON

LOS ANGELES--Stephen Metz
and Bob Reno, whose Midsong label
was distributed by RCA during the
mid *70s, are returning to RCA with
their newly formed Beverly Hills
Recording Corp., which will concen-
trateon signing “dual career artists.”

“RCA has given us the leeway to
be total talent scouts and to bring to
the label dual career artists—those
already established in one area who
can be established in another,” says
Metz.

Reno/Metz, claiming to be the
largest administrators of television
music in the world, plan to use their
tv, film and stage resources in get-
ting initial crack at those developed
personalities whom they feel have
the charisma to translate their popu-
larity onto vinyl.

The concept of making recording
stars out of television and film per-
sonalities isn’t new, though the
Reno/Metz plan of building a vi-
able and sustaining roster of talent
drawn entirely from other mediums
is considered novel.

Metz and Reno are well aware of
the sales potential of the “right” per-
sonality, as evidenced by their
signing of John Travolta to Midsong
at a time when Travolta was just be-
ginning to emerge as the star of
“Welcome Back Kotter.”

Both men believe that a “strong
personality, one that jumps out at
you” can guarantee as much as
150,000 units in sales without the
benefit of airplay.

Reno says that RCA understands
their concept since the label has ex-
perienced first-hand the success of
Travolta and now Rick Springfield,
who’s appearance on the “General
Hospital” soap opera has contrib-
uted to the success of his recording
career.

Reno/Metz have exclusive ad-
ministration deals with the television
production firms of Spelling/Gold-

{Contnued on page 6)

UNICEF $

® Continued from page 3

by Chappell Music, amounted to $1
million. The tv concert itself brought
in an additional $200,000.

More recently, Music For UNI-
CEF benefitted to the tune of $1 mil-
lion from “Concerts For The People
Of Kampuchea,” a 2-LP set on At-
lantic Records featuring Paul
McCartney & Wings, the Who,
Queen, Elvis Costello, Rockpile and
the Pretenders. It’s too soon, says a
Music For UNICEF spokesman, to
determine monies due on “Rock For
Kampuchea,” a concert film being
distributed by EMI and Mirimax
Films.

Music For UNICEF hopes to ben-
efit from other music industry asso-
ciations in the year ahead, including
cable tv concerts, recordings, films,
T-shirts, posters and an annual rock
calendar.

Recently put in charge of devel-
oping these projects is Peter Hansen,
who joined Music For UNICEF last
January after a stint with Headliners
Talent Agency in New York.

QUARTER BACKING—Rick James receives a few tips and congratulations

following his Philadelphia concert from Kal Rudman, right, publisher of the

Friday Morning Quarterback tip sheet and Bruce Greenberg, Motown
promotion.

HAS DUAL ROLE

Coury Leaves RSO
For Network—Almost

By PAUL GREIN

LOS ANGELES--Usually when
an executive leaves one company to
start his own, he makes a clean
break. But Al Coury is staying with
RSO on a non-exclusive basis even
as he launches his new Elektra/Asy-
lum-distributed Network Records.

Coury says he agreed to supervise
the sales, marketing and promotion
of the Bee Gees’ forthcoming album
and singles as part of his settlement
to disengage from RSO.

The exclusion was written into his
contract with E/A, though Coury
says any other outside assignments
would have to be cleared with Joe
Smith, E/A chairman.

“RSO would like me to work with
them on ‘Grease II' and further Bee
Gees projects,” Coury says. “I told
them I'd be happy to discuss it with
them, but all I'm contractually com-
mitted to is to work this Bee Gees
project to the end.

“Then if 1 have any other major
consultancy projects I have an un-
derstanding with Joe that I'l discuss
them with him. If both he and I
agree that they wouldn’t interfere
with my label, I'll go ahead.”

The Network deal is E/A’s fifth
custom or inhouse label agreement,
following Solar, Light, Richard
Perry’s Planet Records and Bruce
Lundvall’s Elektra/Musician. The
deal is for the U.S. and Canada and
calls for at least five albums per year.
Coury says the term is between three
and five years, plus options.

Coury’s new label venture was
given a rather tepid blessing from
Robert Stigwood, who said in a
statement last week: “RSO Records
continues to operate fully, utilizing
the PolyGram marketing and pro-
motion staffs. As a result, I regret
that we do not have the need to use
Al Coury’s full-time services, but my
respect for him . . . is reflected in my
assigning to him three former RSO
artists—Irene Cara, Del Shannon
and Shot in the Dark.”

Shannon’s “Drop Down And Get
Me” LP, produced by Tom Petty,
will be Network’s first release this
Friday (23). The first run of the al-
bum—30,000 to 50,000 copies—will
feature E/A’s logo and label. Coury
says this was necessitated by the fact
that he only received clearance on

Billboard (JSSN 0006-2510) Vol. 93 No. 42 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Billboard, P.O. Box
13808, Philadelphia, Pa, 19101, (609) 786-1669.

the name Network two weeks ago
and didn’t have time to select art-
work for his own logo.

“The Del Shannon album was
finished two months before 1 left
RSO,” Coury says. “Del and Tom
were very frustrated that the album

(Continued on page 84)

Blank Tape
Levy Eyed
In Hungary

By IS HOROWITZ

NEW YORK-The Hungarian
government is considering a 20%
levy on the sale of blank tape to
reimburse those injured by the prac-
tice of home dubbing.

Regulations have already been
drafted, says Jeno Bors, managing
director of Hungariton, the Hun-
garian recording authority, and are
currently being circulated for com-
ment among concerned government
agencies.

Winding up a month-long visit to
the U.S. last week, Bors reported
sharp increases in the sales of rec-
ords and tapes in his country despite
home taping inroads, the launch of a
digital recording program, and
stepped-up eftorts to promote Hun-
garian pop acts abroad.

Bors puts the effective date of a
Hungarian levy on blank tape a
year. “‘or at most two,” away. But the

(Continued on page 71)

General News

New L.A. Home
For Billboard

LOS ANGELES-Bill-
board has relocated its offices
here, effective Monday (12).

The magazine’s new West
Coast quarters will be at 9107
Wilshire Blvd., Beverly Hills,
Calif. 90210, where its edito-
rial, chart research and adver-
tising sales operations will oc-
cupy the seventh floor. All
magazine departments and
related services previously sit-
uated at 9000 Sunset Blvd.
will be included in the move.

The phone number is un-
changed, and remains (213)
273-7040.

www americanradiohistorv com

_Executive Turntable |

Record Companies

Billy Bass is vice president of pop promotion for Motown Records, Holly-
wood. He moves over from a post with WMOT Records, and was previously
senior vice president of promotion and creative services for Chrysalis. . . . Da-
vid Benjamin is the new vice president for business affairs. East Coast, for CBS
Records, New York. He was director of business affairs for CBS Records Inter-
national. . .. Jim Yates moves to director of
commercial sales for the southwestern region
for RCA Records. To be located in Dallas.
Yates was RCA’s branch office manager ol
there until accepting the new position.

Jennifer S. Cohen is promoted to director
of product developmeht at WEA Inter-
national. New York. She was product man-
ager for the organization.

At Capitol Records. Clare Baren is named
director of film and video production; Maureen O’Connor is promoted to sen-
ior manager of East Coast press and artist relations; and Doreen D’Agostino
moves to East Coast press and publicity manager. Baren, who formerly headed
her own production company, will be based in Hollywood. O’Connor and
D’Agostino, upped from other Capitol posts, will work in New York.

Larry Offsey is director of finance and administration for PolyGram Clas-
sics, New York. He was a financial analyst for the division. . .. Greg Dodd is
named vice president of pop promotion and Alenzo King vice president of spe-
cial markets promotion by Erect Records, Merrillville, Ind. Dodd has been
Midwest sales manager for Inner City Records. King was formerly Midwest
promotion manager for Motown Records.

Michael Matthews is national marketing
director for Regency Records, Los Angeles.
... John Brown moves to the post of North-
east regional promotion director for A&M
Records. Based in New York, Brown comes
from PolyGram, where he held a similar po-
sition. . .. At Destiny Records, Los Angeles,
Tony D’Anna is named vice president of fi-
nance and administration. He was comptrol-
ler of Boardwalk Records. ... Chuck Williams has been appointed WEA re-
gional black music marketing director, West Coast. With WEA since 1975,
Williams will be based in Los Angeles. . . . Al Edmondson is upped to vice pres-
ident of Venture Records, Hollywood. He was national promotion director
there. . .. Frank Bisbano is new national sales manager at Vanguard Records,
New York. He was Northeast regional sales manager for Pickwick Records. . . .
Dorothy Shelley is promoted to sales rep for PolyGram Distribution. A former
air personality, she will work in the Houston area.

Marketing

At the Hegewisch Records chain, Calumet City, Iil, Allen Strug is now
general manager and buyer for all the
Hegewisch stores, up from manager of the
Merrillville, Ind. store. Ken Zurek moves to
post of director of advertising and promo-
tion, up from manager of the Calumet City
store; Richard Ottomanelli is promoted from
warehouse manager to manager of the Calu-
met City store; and Don Golden shifts into
the slot of manager of the Merrillville outlet.
after having served there as assistant man-
ager.

Bass Benjamin

Offsey

Yates

; i)
Labovitz

Publishing

At Hal Leonard Publishing, John Herman has been named to handle all
sales in the Canadian market. He has been doing Latin American sales for the
company. Also at Leonard, Silvia Feicht is named export manager for Latin
America. Both Herman and Feicht will work from the company’s Milwaukee
headquarters. ... Don Cason has been upped from director of music publish-
ing, West Coast, Word Records, to director of music publishing, performance
division. He will be based at the Word office in Los Angeles.

Related Fields

Laurence B. Labovitz is named executive vice president and general counsel
for Management Three, Beverly Hills. He did practice law in Century City. . . .
Jim Raynak is appointed director of human resources, Western division, for
Warner Amex Cable Communications. He was vice president of personnel for
the Acceleration Corp. and will be based in Columbus, Ohio. . . . Ken Wein-
stock, most recently president of his own production and packaging firm.
moves to vice president of special programming for Home Box Office. He will
be headquartered in New York. ... Dennis K. Gillespie is named senior vice
president, domestic, for Viacom Ents., New York. He was with Peters, Griffin,
Woodward, a television rep firm.

The Sony Corp. of America has named Tsuneo Taida to the post of treas-
urer. He will be located in New York and has been with Sony since 1967. . . . At
TDK Electronics, Garden City, N.Y., Donald Bruce Kopp is named northeast
territorial manager and Don MacNair mid-Atlantic territorial manager. Both
men will be based in Garden City. Kopp was in consumer electronic sales for
Sam Goody; MacNair has managed and operated audio and video stores in
New Jersey.

Tom Anderson, sales promotion manager for Kenwood Electronics. Carson,
Calif,, has taken on the additional duties of advertising manager. He was mar-
keting services manager for Kenwood. . .. Tony Zuravel, previously national
sales manager for Walt Disney Home Video, is named director of marketing
for Select-A-Tape, Los Angeles. . .. George P. Petetin is upped to vice presi-
dent at KM Laboratories, New York. He was director of marketing there. . ..
American Creative Entertainment, Farmington Hills, Mich., names Michael J.
McCarthy and Anthony Kandel to head their new promotional merchandising
dept. and Carol Porter to vice president of video programming. . . . Susan Tick
joins Michael Gershman Communications, Los Angeles, as publicist, special-
izing in radio and tv placements. She was a freelance reporter for the NBC
radio network.

“ L‘
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Steve Hackett On Tour

10/23 Chicago, IL
2L Milwaukee, WI
25 Detroit, MI
26 Cleveland, OH
29 New Haven, CT
30 Rochester, NY

11/ 1 Buffalo, NY
2 Toronto, CN
L Quebec City, CN
5-7 Montreal, CN
8 Oswego, NY
10-11 New York City, NY
12 Boston, MA
13 Philadelphia, PA
15 Glen Cove, NY
16 Washington, D.C.
18  Atlanta, GA
22 Dallas, TX
2k Tempe, AZ
25 San Diego, CA
27-28 Los Angeles, CA .

29 Pasadena, CA |! *wmw%
of rrmaic

Produced by Steve Hackett, Jonn Acock and Nick Magnus.
12_/ 2-3 San Francisco, CA Agency: International Talent Group, 200 West 57th Street, New York, NY 10019, (212) 246-8118.
San Jose, CA v'gpic,"@ are trademarks of CBS Inc. @ 1981 €BS Inc.
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Bonaparte Expands To L.A.
& Joins With Stiff In N.Y.

By ROMAN KOZAK

NEW YORK —Bonaparte Rec-
ords, the English import/export
company which has retail store in
New York’s Greenwich Village, is
expanding its operation, opening a
new 7,000 square foot warehouse in
Los Angeles and moving into Stiff
Records’ new headquarters in New
York. There it’s putting together a
distribution company with Stiff.

According to Guy Melhuish, pres-
ident of Bonaparte US., the new
California facility will enable his
company to deliver English product
anywhere in the U.S. within a week.
Bonaparte specializes in repertoire
released in Britain, and also imports
U.K. music papers.

“We will be ordering directly from
Los Angeles and flying from Lon-
don directly to L.A. on Thursday af-
ternoons, which means we can have
Wednesday’s London papers in Los
Angeles Friday mornings. And we
can do it as fast with records,” says
Melhuish.

The move represents the latest in
the growth of Bonaparte in the U.S,,
which until this spring was tied to
the Metro Records store in Queens,
with whom it formed Skydisk Rec-
ords, a distributing company. The
two have since split up, says Mel-
huish.

Bonaparte, he says, imports into
the U.S. releases on both major and
independent labels. Among his hot-
test current titles are a 12-inch Bruce
Springsteen single, and a Pat Bena-
tar picture disk. But, he adds, he also
keeps his eye peeled for new artists.

To help promote the new music in
the U S, Bonaparte will be sponsor-
ing regular nights at New York’s
Peppermint Lounge, where English
disk jockeys and visiting bands will
spin new records and requests. The
series begins at the Peppermint
Lounge Sunday (18), and Melhuish
also expects to have regular nights at
the Whiskey in Los Angeles.

produced by
Roy Cicala
Record Plant, N.Y.C.

VISITOR

ARRIVING

(212) 838-5103
7729 Hollywood Blvd., L.A. 90046
(213) 850-1974

managed by
Nick Schiralli

18 E. 48 St.,
N.Y., N.Y. 10017

General News

=

RELEASE TALK—Ron Alexenburg, right, president of Handshake Records,

talks about the forthcoming release of the group-Sneaker, produced by Jeff
Baxter, with Rich Kudolla, CBS Distribution, West Coast region, during a re-
cent listening party in Los Angeles.

Chartbeat

Live LPs Far From Dead:;
Bee Gees Are Only Morial

By PAUL GREIN

LOS ANGELES—Bob Seger’s
“Nine Tonight” (Capitol) and Billy
Joel’s “Songs In The Attic” (Colum-
bia) hold tight at numbers three and
eight this week, marking the first
time so far in the '80s that two live al-
bums have been in the top 10 simul-
taneously.

The LPs are followups to studio
acts which were No. | in succession
last summer: Seger’s “Against The
Wind” and Joel’s “Glass Houses.”

Both live albums have spawned
current top 20 singles: Seger’s
“Tryin’ To Live My Life Without
You” is up to number 11 this week;
Joel’s “Say Goodbye To Holly-
wood” is up to 19.

The live album marketisn’t nearly
what it was in the boom years of
1976-78, as the following list will
demonstrate, but it’s still an impor-
tant part of the overall sales picture.
Here are the live albums that have
hit the top 10 in the past five years,
ranked by their peak positions. Ties
are broken based on weeks at that
peak spot and then weeks in the top
10.

[. “Frampton Comes Alive,” Peter
Frampton, A&M, 1976/ # 1.

2. “Live And More.” Donna
Summer, Casablanca, 1978/
#1.

3. “Wings Over America,”
Capitol, 1977/#1.

4. “Barry Manilow Live,” Arista,
1977/ #1.

5. “Just One Night,” Eric Clapton,
RSO, 1980/ #2.

6. “The Song Remain The Same,”
Led Zeppelin. Swan Song,
1976/ #2.

7.*The Beatles At The Hollywood
Bowl,” Capitol, 1977/ #2.

8. “Marvin Gaye Live At The
London Palladium,” Tamla,
1977/ #3.

9. “Running On Empty,” Jackson

Warner Eases
Video Rentals

® Continued from page 3

the program. If we agreed to remove
our Warner inventory from our Gal-
veston location to our two Houston
stores, and go on the rental program
in Galveston, we wouldn’t have to
give up any inventory.” (Galveston
is 60 miles from Houston and Smith
is the only video dealer there.)

“We decided not to go with it be-
cause I feel there’s no way the dealer
can make money with this plan, and
if Warner succeeds with it, other stu-
dios will go with it. We can’t afford
to keep only hits in stock.”

www.americanradiohistorv.com

Browne, Asylum, 1978/ #3.

10. “Commodores Live!,” Motown,
1977/ #3.

11. “Nine Tonight,” Bob Seger & the
Silver Bullet Band, Capitol,
1981/ #3.

12. “Cheap Trick At Budokan,”
Epic, 1979/ #4.

13. “Weekend In L.A,” George
Benson, Warner Bros., 1978/
#5.

14. “Love You Live,” Rolling
Stones, Rolling Stones, 1977/
#5.

15. “Elvis In Concert,” Elvis Presley,
RCA, 1977/ 5.

16. “Eagles Live,” Asylum, 1980/
#6.

17. “Alive I1,” Kiss, Casablanca,
1977/ #7.

18. “Love At The Greek,” Neil
Diamond, Columbia, 1977/
#8.

19. “The Kids Are Alright,” The
Who, MCA, 1979/ #8.

(Continued on page 50)

_Signings_

Songwriter/guitarist Marshall
Crenshaw, who performed the role
of John Lennon in the national pro-
duction of “Beatlemania,” to
Warner Bros. with LP release set for
early 1982. ... Bobby Short to
Elektra/Asylum Records with al-
bum tentatively titled “After Mid-
night” due out in January, 1982. ...
Carmine Appice, former drummer
with Rod Stewart, to Pasha/CBS,
with LP “Carmine Appice And The
Rockers,” scheduled for release in
January, 1982. ... Jackie English to
the Creative Music Group with
songwriting agreement. ... Horn
player Emie Watts to Qwest Rec-
ords with Quincy Jones producing.
He’s currently touring with the Roll-
ing Stones and is a member of “The
Tonight Show” orchestra. ... Reg-
gae foursome the Tony Brown Band
to Mountain Railroad Records, with
LP “Prisoners In Paradise” out this
month. ... Bill Schustik to Colum-
bia Artists Festival Corp. for book-
ings. ... Diana Moore and Monte to
Lazer Records. ... Tony Walker to
Ce Rock Music. ... Australian
singer Kamahl to Blue Star Records
for the U.S. A majorstar in Australia
and Europe, Kamahl's first single
release is “Hey There, Lord,” with
an album to follow.

Return To RCA

® Continued from page 4

berg Productions, Aaron Spelling
Productions, TAT Communications,
Pierre Cossette Productions and oth-
ers.

Because of the disappearance of
music oriented television shows,
Metz and Reno plan to pull talent
from situation comedies and dra-
matic series.

Reno/Metz’s first venture into
television production as executive
producers (with Tandem Produc-
tions) will be “Borrowed Time,” the
story of Bobby Darin. The cast LP
will be released on Beverly Hills
Recording as will any other Reno/
Metz music property.

Supplylng the graphic needs of the record Industry since 1952.

In
Memory
of
ELIF
OLESEN
1906-1981

orders and ship.

RETAIL RECORD SALES DOWN?
TRY TV!

If your record qualifies, we'll sell it on national TV for
a percentage of sale price. We do everything! We
produce the commercial, buy TV time, handle the

For details, call or write:

HAROLD STANLEY
RLP Marketing
1728 Cherry Street, Philadelphia, Pa. 19103

215-568-6400

~
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THAT WILL IMPROVE THE PERFORMMICE
OF BOTH MACHINES.

Today, you and your customers to help you commu-

are looking for the same thing. A nicate all the specific
higher performance video tape. ”]HX advantages of Maxell
Maxell High Grade is the High Grade, we’ll pro-

first Beta tape that will deliver (( _ vide you with informa-
bpctt}llll:)igger profits and better ﬂ/{] 77 / W til(i{lanaldf'lqor di%playfi
pictures. e - merchandising aids an
To create it, we use finer, 3 take-home brochures.
sharper Epitaxial particles o 4 . 7 It's an approach that
and our unique binder sys- o AU has already proven success-
tem. The resulting tape is A\ \\ LV ful with Maxell VHS High
not only more durable A\ WM\ 85, Grade —the first high grade,
than ordinary video A\ B high profit video tape on the
tape, it's capable of N\\\\\ ~~~ market. Dealers have found
delivering sharper, N\\\\\ .~~~ they can easily sell their
brighter onlors, im- a\\\\ "7 customers up when they explain
proved frequency ,L/ 4z " the advantages of Maxell
response and a High Grade.
higher signal-to- Soif you're interested in im-
noise ratic. proving the performance of your
These are cash register, just show your cus-
performance tomers how Maxell High Grade will
differences ~ improve the performance of their
thattoday's 88 - Beta machines.

T - __maxell
and be wil T IT’S WORFH IT

'3 Moxell Corporation of America. 60 Oxford Drive: Moonachie. N.J. 07074
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"~ Market Quotations |

As of closing, October 15, 1981

Annual
High  Low NAME
1% % Altec Corporation
36 26% ABC
a5% 28%Y2 American Can
4% 2% Automatic Radio
61% 40% CBS
45% 31% Columbia Pictures
7% 4% Craig Corporation
67% 43% Disney, Walt
8% 3% Electrosound Group
9 3% Filmways, Inc.
22'% 14% Gulf + Western
19% 11% Handleman
15% 7% K-Tel
82% 39 Matsushita Electronics
59 38% MCA
14% 8% Memorex
65 48% 3M
90% 56% Motorola
59% 36% North American Phillips
20 6% Orrox Corporation
39% 21% Pioneer Electronics
32% 17% RCA
26% 14% Sony
43 23% Storer Broadcasting
6% 3% Superscope
32% 29% Taft Broadcasting
58"z 33% Warner Communications
OVER THE Sales 8id Ask
COUNTER
ABKCO - % 1%
Certron Corp. 920 13 15/16
Data Packaging 100 6 7
First Artists
Productions 6 5% 5%
Integrity Ent. 170 7 7%

P-E (153';?) High Low Ciose Change
- 67 15/16 A % Unch.
6 1084 33% 33% 33% - %
8 740 34 33% 33% - %
4 - - - 3% Unch.
8 131 54% 52% 54% + 1%
8 242 38% 37% 38% + %
- 114 7V 6% 7 + %
13 964 50% 49% 50 - %
7 1 3% 3% 3% Unch.
- 285 5% 4% 5% - %
4 400 16% 16% 16% - %
8 29 14%  14%  14% — %
4 - - - 7% Unch.
H 260 55% 55 55% -1
7 116 40% 39% 40% +
= 197 1M% 1% t1% Unch.
9 654 51% 50% S1 + %
1A 443 68% 67% 68 + %
6 45 39% 39 39% = 4
83 16 10% 10% 10% - %
17 3 29% 29 29 L]
- 1759 7% 7% 17% + Y
12 2402 V7% VT T% - %
17 343 29% 28% 29 + %
- 3 3% 3% 3% + %
10 60 29% 29 29 Unch
19 3280 53% 51 53 + 2%
OVER THE Sales 8id Ask
COUNTER
Koss Corp. 220 6% 7%
Kustom Elec. 180 2% 2%
M. Josephson 600 3 1%
Recoton 200 2% 3
Reeves Comm. 440 25% 26
Schwartz Brothers 100 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above Information contributed to Bilboard by Douglas J. Vollmer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) 841-3761, member New York Stock Exchange, Inc.

Compromise Is Hinted
In Mechanicals Dispute

® Continued from page

That decision affirmed the 4-cent
rate hike of the Tribunal, which
called for an effective date of July 1,
1981. It also remanded the section
on possible annual adjustments
back to the Tribunal for possible al-
ternative methods of devising an in-
terim rate schedule.

In the comments received by the
Tribunal last month on the possi-
bility of holding new meetings con-
cerning interim adjustments, the
RIAA not only stressed the need for
lengthy hearings—a minimum of 90
to 120 days notice in order to allow
for suitable preparation—but also
stated that the new 4-cent rate would
not be in effect until the “judicial re-
view process” was completed. The
Appeals Court dismissal of the peti-
tion for rehearing was seen as a set-
back for the recording industry, but

New Space Suit . . .
Plus THE
ROBOT MAN

TINY TIM

RA-JO INTERNATIONAL
P.O. Box 214 Co-Op City Station
Bronx, NY 10475 (212) 379-2593
Promotion—-ACE ADAMS
D.J.’'s Write for your Copy
Distributed by WIN, L.I.C.,
National Distrs.

RIAA suggested that it would move
to present the case to the Supreme
Court.

Both the NMPA and the AGAC/
NSAI feel the 4-cent rate is presently
in effect, and several publishers
have gone on record to say they
would sue any record company that
does not abide by the new royalty
rate.

In their comments to the Tribunal
concerning rate adjustment pro-
ceedings, the publisher and song-
writer organizations said that delays
in further hearings on the adjust-
ment schedule were unnecessary,
pointing to the facts already on
record, and suggested a schedule of
hearings that would conclude in late
November—as opposed to the RIAA
recommendations that could stall
the first possibility for a rate adjust-
ment into 1983.

Tax Speakers
Set By RIAA
For Symposium

NEW YORK-Howard Young-
stein and Robert Maas, two British
entertainment tax experts, will be
featured speakers at the RIAA-spon-
sored symposium here Nov. 4 on the
subject of “Current Developments
In UK. Taxation Of U.S. And Resi-
dent Entertainers & Entertainment
Companies.”

Also at the meet, to be held at the
Plaza Hotel, there’ll be an overview
of current U.S. tax law related to the
entertainment industry. This will be
offered by RIAA tax committee
members Walter Seltzer, inter-
national tax manager of Warner
Communications Inc., and Peter
Dordal, tax vice president at Poly-
Gram Corp.

The program will run from 9:30 to
4:30 p.m. in the White & Gold Suite
of the Plaza, with the registration fee
of $75, including morning and after-
noon coffee, and luncheon with
RIAA tax committee members as
table hosts. The fee can be sent to
RIAA, 888 7th Ave., New York,
N.Y. 10106. For registration by
phone, the number is (212) 765-
4330.

Labels Still
- Uncertain On
- NARM Plan

® Continued from page 3

ufacturer advisory committee, so
that labels can only vote on finished
proposals, rather than work together
from the ground up.

NARM'’s Cohen, however, is opti-
mistic, as he prepares to set out in the
next few weeks to meet with label
decision-makers. He anticipates that

Assistance on this story provided
by Sam Sutherland in Los Angeles.

by the second week in November
“we’ll know where we are” in terms
of funding the campaign. “My big-
gest concern is that manufacturers
not make premature judgment, since
they are now just being exposed for-
mally to the campaign’s rationale
and thought processes.”

One label, if it makes a commit-
ment, has promised Cohen that it
would make funds available based
on its fourth quarter 1981 movement
of records and tapes, although dol-
lars under the proposal are to be cal-
culated on shipments starting Jan. 1.

A spokesman for RIAA says that
under its by-laws and legal restric-
tions, the association could not com-
ment on the proposal, although he
notes that RIAA has “supported
from the beginning” the “Gift Of
Music” idea.

As presented in the NARM docu-
ment, the proposal draws heart from
institutional campaigns conducted
by other industries, particularly
FTD. the florist trade association,
which spends about $6 million a
year for media use. “It is recom-
mended that, as FTD did, we con-
centrate on specific holidays and
special occasions in order to develop
and create the highest level of cam-
paign impact,” NARM states. “In
1982, the plan is to capitalize on the
very fertile opportunities in May
and June which cover—in addition
to daily gift-giving for birthdays and
anniversaries—Mother’s Day, Grad-
uation and Father's Day.”

The media plan places heavy em-
phasis on television, with about two-
thirds of the budget ($1,633,000) go-
ing for network tv spots. Radio
would account for $413,000, while
print would cover the remaining
$394,000 of the total budget of
$2,440,000.

Also, a “Gift Of Music” advisory
committee, made up of representa-
tives from all industry segments,
would be the decision-making body
for expenditures and control.

CBS Records Profits Rise,
Despite Exchange Losses

NEW YORK-—Despite currency
exchange losses on its international
operations, the CBS Records Group
posted a profits gain on a 1% in-
crease in revenues for the third quar-
ter, the company reports.

Overall, CBS Inc. third quarter
revenues rose, while income and
earnings per share declined from the
year earlier period. Third quarter
earnings per share were $1.95, a de-
crease of 3% from the $2 carned in
the third quarter of 1980.

The per share earnings were re-
duced by 25c¢ through foreign ex-
change losses suffered because of
the strong dollar, compared to a 2¢
per share gain in 1980. CBS Records
encompasses the largest area of 1n-
ternational business activity at CBS,
the company says.

Third quarter net income was
$54.3 million, a decrease of 3% from
1980 third quarter net income of
$55.7 million. Revenues for the third

quarter rose 5% to $955.1 million
from the $951.1 million reported in
the third quarter of 1980. Revenues
also rose for the first nine months of
the year. though earnings were less
than a year ago, the company says.
Earnings per share for the nine
months were $3.95, a 10% decrease
from the $4.4]1 earned in the first
nine months of 1980. Net income for
the nine months was $110.3 million
on revenues of $2.99 billion. These
figures represent a 10% decreases
from the net income of $123.0 mil-
lion for the first nine months of 1980
and a gain of 3% over 1980 first nine
months revenues of $2.89 billion.
CBS says that increases in its do-
mestic record revenues “more than
offset” a continued planned reduc-
tion in sales for its Columbia House
Division, “resulting from the elimi-
nation of low margin sales in its
record and tape club operations.” It
also cites “sharply higher” expend-
itures in cable and home video.

WCI Music Revenues Dip
For Quarter; Profits, Too

NEW YORK-—Net income and
revenues for the recorded music and
music publishing divisions of
Warner Communications Inc. de-
clined for the three-month period
ending Sept. 30.

The third quarter declines reflect
slightly lower revenues from both
domestic and foreign operations, ac-
cording to Steven J. Ross, WCI
chairman, in reporting the highest
overall third quarter profits and rev-
enues in the company’s history.

The company’s record/publishing
operating income for the third quar-
ter amounted to $16,304,000. down
from $17,251.000 last year. Reve-
nues were $187,653,000, compared
t0 $199,761.000 for the third quarter
of 1980.

For the nine month period of
1981, record/publishing showed
gainsin both earnings and revenues.

Operating income reached
$52,358,000, up from $48,222,000 a

DeVorzon Scores

LOS ANGELES-—-Barry DeVor-
zon has been signed to score the
forthcoming Paramount film “Jekyll
And Hyde ... Together Again.” De-
Vorzon’s previous film commit-
ments include “Tattoo,” “The War-
riors,” “Xanadu,” “Hard Times”
and “Bless The Beasts And Chil-
dren.”

year before, while revenues were
$569,765,000. compared o
$538,146,000 in a similar 1980 pe-
riod.

For the company as a whole. net
income for the three month period
ending Sept. 30 reached $58,584,000,
a rise of 84% from $31,900,000.

For the nine month period, net
income rose 63%. from $92:499.000 to
$150,656,000. Revenues were
$2,150,667,000, up from
$1,404.618,000.

For Sale

COMPLETE
RECORD COLLECTION

Every “Greatest Hits'* Album and Hit
Single in the history of Rock & Roll,
including all rare Beatles items, all in
MINT CONDITION!

This is a rare collection that took 25
years to accumulate. [deal for record-
ing artist or executive, or company
involvedin the entertainmentindustry.

Richard Kaufman
3 Sheffield Court,
Livington, NJ 07039
(201) 9924881 or (201) 992-1118

+ COMPLETE SELECTIONS « SPEEDY SERVICE

PLUS: FREE DELIVERY

FOR NEW U.P.S. CUSTOMERS on orders shipped through Oct. 31, 1981

Steatfoed

Distributoes Dse.

815 Second Avenue, New Hyde Park, New York 11040
PHONE: (212) 343-6920 or (516) 352-4200

8.98 LP’s or TAPES.....$5.25

(UPS CUSTOMERS ONLY)
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Joel Whitburns
Record Research
Books &
Supplements

The
Definitive
History

of
Billboard’s

Charts!

The Only

Complete,

Artist-by-Artist

Listings of Every Record to
Ever Hit Billboard’s Hot 100,
Top LPs, Hot Country, Hot
Soul & Aduit Contemporary
Charts!

Each book covers every-
thing you need to know
about any record to ever
make the charts, including
highest position reached;
total weeks on charts; label
and record number; plus a
complete title cross-refer-
ence section and much more!

Joel Whitburn's

Pop Annual

A Complete, Year-by-Year
Listing of Every Artist &
Single to Hit Any of
Billboard's Pop Charts from
January '55 Through
December 77!

Record Research Inc.
P.0. Box 200
Menomonee Falls, Wl 53051

Mail check or money order for full
amount in U.S. dollars to:

Record Research Inc., P.0. Box 200
Menomonee Falls. W1 53051
BOOKS

0 Top Pop '40-'55
O Top Pop '55-'78 (Hardcover), . . .. $60

O Top Pop 85-78............... $50
O Pop Annuai "55-°77 (Hardcover) . . $50
O Pop Annual "55-"77 ............ $40
O TopLPs'45-72............... $30
O Top Country '49-71 ........... 825
O Top Soul '49-71 .............. $25
O Top Easy Listening "61-'74. ... .. $25

Yearly Supplements to the
above books (through 1980) .. .. $10 each
Any five supplements ............. $40

Please specity supplements desired:

[ Please send me more information on
Record Research books and supplements.
U.S. orders add $1.50 for postage and
handling. Overseas orders add $5.00 per
book; $1.00 per supplement. Canadian
orders add 20% to total (unless paid ia U.S.
dollars).

Name
Address
City

State zip

FBI Takes Antipiracy Action
In 2 States; Product Seized

NEW YORK-Oregon and Vir-
ginia were the scene of recent FBI
antipiracy raids, while in Kentucky
a convicted tape pirate was sen-
tenced.

Agents assigned to the Bristol, Va.
resident FBI office and officers of
the Tazewell County Sheriff’s office
confiscated some 8,000 allegedly pi-
rate 8-track and cassette tapes Sept.
21 from vendors at the Tazewell
Flea Market. The seizure was a joint
operation between the two law en-
forcement agencies and resulted in
the destruction of the product.

On Sept. 24, agents of the Port-
land, Ore. FBI office raided Django
Records, 1111 S.W. Stark, executing
a search warrant issued by the U.S.
District Court for the Oregon Dis-
trict. Following purchase of cassettes

which were verified as unlicensed
recordings of live concerts by Bruce
Springsteen and AC/DC, the agents
seized allegedly pirate cassettes and
bootleg record albums from the
shop. Among the other artists whose
performances and compositions
were being said to be unlawfully re-
produced were The Grateful Dead,
the Beatles, Bob Dylan, John Len-
non and Yoko Ono.

In Kentucky, Herbert Buntain of
Frankfort was given a 30-day sen-
tence Sept. 29 on his conviction in
Leitchfield, Ky, for the sale and dis-
tribution of pirate tapes. The convic-
tion was based on the Sept. 16 seiz-
ure by officers of the Kentucky State
Police of 6000 pirate 8-track and cas-
sette tapes which were being sold by
Buntain at the Leitchfield Flea Mar-
ket in Grayson, Ky.

THREE-STORE WEB

é Ga. Retailer Generates %%

 $ With ‘Wall Of Hits’

2 By JOHN SIPPEL

%  LOS ANGELES—Because the
E three small neighborhood Rock-
n-Easy record/tape/accessories
§ stores in Southeastern Georgia
% have done so well in less than
four years, founder Dick Gard-
ner has decided to frame a fran-
chise concept before year's end.

Located in Brunswick, Hines-
ville and Valdosta, Gardner and
his family, wife Barbara and
sons, Rick and Stuart, will prob-
ably top the $1 million mark for
the stores which average under
3,000 square feet are located in
towns under 30,000 population.

Quite an achievement in the

face of a lagging industry and an
tg environment that favors the

PN EdI

NI N N N

larger chain store entity? Yes,
and Gardener. a former Bruns-
wick plant worker who moonlit
as a small local record shop
$¢ owner before opening more
stores, points to his “Wall Of
Hits” as the answer.

For several years prior to going
into retail, Gardner doubled be-
tween his local plant job and the
industry as a smalltime rackjob-
ber. From the trunk of his car, he
serviced small racks in a variety
of retail locations.

Based upon his rack experi-
ence, Gardner placed his top pri-
ority on having pertinent album
product at times when it was hot-
test. Being situated where he
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HIT WALL—Rick Gardner changes LPs on the Rock-n-Easy *‘Wall Of

Hits”’ in Brunswick, Ga. His father and three-store chain founder, Dick

Gardner, credits the weekly changing top 200 best-selling albums from
Billboard with bolstering the good sales fortunes of the stores.

54

rarely saw a sales person and
buying from one-stops, he sub-
scribed to Billboard and can-
didly points to the best-selling al-
bums chart as his success
formula.

Above his album risers. where
he stocked his catalog albums
and tapes, he built his first top 50
album slots. Since that time, all
three stores have eight-high,
floor-to-ceiling album racks,
with hand-printed numbered
signs indicating album title and
current Billboard position. Dick
Gardner and his store managers
commit every employe to chang-
ing positions and entering new
chart contenders early each week
when the new weekly arrives.

Gardner credits the current
charted album wall of 200 al-
bums with building and retain-
ing a steady flow of weekly cus-
tomers. Some of his diehard
album customers attempt to keep
up with all new chart entries, and
have developed in their chums a
similar interest.

Even today and when he goes
into franchising, Gardner views
buying from one-stops as contin-
uing. He is able through using a
number of suppliers in Atlanta
and in the East to obtain hard-to-
get new albums overnight if nec-
essary to keep his “album wall”
complete.

General News

_ Rock'n'Rolling

Petitioning For Elvis Date;
Stones Contest By MTV

By ROMAN KOZAK

NEW YORK-Though the
memory of Elvis Presley has been
getting its knocks recently, both in
Memphis courtrooms and in the
pages of “Elvis,” a warts and all bi-
ography by Albert Goldman, the
true believers are hanging in there,
still fighting to have Jan. 8, Elvis’
birthday, declared Elvis Presley Day
nationwide.

“With this book commg out, my
phone has been
ringing off the hook
with people asking !
what they can do.
We have a bill in
Congress and this
book is working
against us. It
doesn’t just knock
Elvis, but the whole entertainment
business. People will believe this
trash,” says Patricia Ann Emanuele.
a “journalist, mother, hairdresser.
and administrative assistant,” who
also runs a nationwide campaign to
establish “Elvis Presley Day.”

She says she has collected 2.2 mil-
lion signatures on a petition to have
a “day of recognition, not a holi-
day,” in honor of Elvis. She says that
Congressman Harold Ford of Ten-
nessee has introduced a bill in the
House to that affect, which has 15
cosponsors. Also, 11 states already
have their own “Elvis Presley Day,”
she adds.

One of the states that doesn’t is
New York. But a rally is scheduled
for Saturday (24) in Albany to pres-
sure lawmakers there, sponsored by
the Elvis Presley Foundation of New
York, a non-profit organization of
fans which also wants busts of Elvis
at such venues as Madison Square
Garden, Nassau Coliseum and oth-
ers, and a greater recognition of
Elvis’ music and “the humor and
love that glowed forth from Elvis as
well as his compassion and concern
for the human condition.” The or-
ganization gets involved with char-
ity events, recently raising $900 dur-
ing “WalkAmerica ’81” for the
March of Dimes.

The Albany rally will be the third
such event this year. The last one
was in Washington on Sept. 19, but
the 200 Elvis fans who gathered in
front of the White House were over-
shadowed by the 250,000 who ar-
rived for the massive Solidarity Day
union rally.

The New York Foundation is one
of “thousands” such organizations.
“There are as many of them as there
are Elvis imitators,” says Emanuele,

who adds that she coordinates their
activities in getting Elvis recogni-
tion, but, she notes, she has no ties
with either Col. Parker or Elvis’ es-
tate. She does write a column for the
Garden State Nightlife weekly in
New Jersey, titled “Elvis Campaign
Dairy,” where she chronicles her ef-
forts for Elvis.

“It’s time the American people
stood up for American entertainers,”
she declares. “Nobody really knew
what Elvis really did, except one
man, and he is dead. Nobody spent
every minute of the day with him.
And it’s nobody’s business what he
did. He was a very sick man. He had
cancer and was on prescribed medi-
cation. If they go after anyone it
should be his doctors and hangers-

on.
* * *

Latest promotion from MTV, the
cable music network, is a “one night
stand” trip for a contest winner and
three friends to see the Rolling
Stones at the Superdome in New Or-
leans, Dec. 5. The winner, picked
from self-addressed post cards sent

(Continued on page 84)

Atlantic Geis
Detroit’s Cherie

LOS ANGELES—Atlantic Rec-
ords has signed Detroit-based
Cherie Records to a five-year cus-
tom label agreement. Cherie has al-
ready issued Jerry Carr and Shelley
Quayle on an independent basis,
with future releases set by Barrett
Strong, New York Express, Carol
Anderson and Scott Stern.

Originally, the plan was to be an
r&b label. “But there’s a lot of other
talent in Detroit that is not ex-
plored,” says president Norton
Stern.

Carr is an r&b/disco artist, while
Quayle is pop. “We’re encouraging
rock acts to see us, but basically we
are pop and r&b,” explains Stern,
who heads a staff of four at the label.
Albums by five of the artists on the
roster are expected by Christmas. All
acts are Detroit-based.

The idea for Cherie began two
years ago. “We were doing nothing
but getting our product together,”
says Stern. The recent release of
Carr’s “This Must Be Heaven” track
independently garnered play in East
Coast discos, which Stern says led to
attention from Atlantic.

I
FOR SALE:

200,000 new 45 RPM records
dating back to 1948. 75,000
new 78 RPM records dating
back to 1929. Shown by ap-
pointment only.

Phone (502) 483-2289
(502) 483-2182

LOUIS BUCKLEY
RECORD WAREHOUSE

Box 505
Guthrie, KY 42234
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BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way.
Carson City. Nev. 89701
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Presenting Greg Lake.

The voice behind
Emerson Lake & Palmer
and King Crimson steps
forward with his first
solo album.
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Featuring the forthcoming
single “Let Me Love You Once.’

The legend continues...
Greg Lake begins an

extensive nationwide
tour on November 23rd.
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Records @ and Tapes
The aibum CHR 1357
Produced by Greg Lake
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THE OAK RIDGE BOYS’ GREATEST HITS
JUST WON THEM OUR GREATEST AWARD.

The Oak Ridge Boys have taken
their country charm and four-part harmony
and made it work for just about everyone.
They've won a lot of fans, over the years.
And now they've won a Scotty Award, too.

We're proud of our association with
their album, “Oak Ridge Boys' Greatest
Hits;” and we tip our hats to Duane, Joe,
Bill, Richard and all the other members of
the team who made this album possible:
Ron Chancey, producer; Les Ladd,
engineer; and Woodland Sound Studios.

The album has already gone gold.
But it's much more than a sales success.
And that's why the Scotty Award judges
gave it our highest honor.

These judges don't hand out Scotty
Awards every day. They award only six
a year to super achievers in any category
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of music. Just to gualify, you have to

go gold or platinum by RIAA standards.
And you have to master on Scotch®
Recording Tape. For all that, we give a
strong pat on the back to our winners,
the Oak Ridge Boys.

It's tough to win a Scotty Award. But
when you win one, it means something.
And you can share that something with
someone less fortunate, because we'll
award $1000 in your name to the Muscular
Dystrophy Association. We'll also award a
$5000 music scholarship to a promising
new artist chosen by the top Scotty winner.

If you think you know a super
achiever, you can enter that artist in this
year's Scotty Awards. We're now accepting
nominations for recordings that reach
gold or platinum status in 1981. And we'll

donate $100 to Muscular Dystrophy for
each gualified nomination.

So contact your 3M Field Repre-
sentative for detaiis and nomination forms.
Join the Oak Ridge Boys and go for a
Scotty. It's got success written all over it.

ic A/V Products Div’&)n
3M hears you.
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General News

Sony Blank Tape Sponsor Of Rod Stewart’s Tour

® Continued from page |

While recognizing that its spon-
sorship of the tour may be a contro-
versial move, a Sony spokesman
says the company feels the tour is a
“key opportunity to reach a lot of
prospective customers,” for its blank
tape line, which “needs more visibil-
ity. The Walkman doesn’t need it.
We are selling those via word of
mouth, with almost no advertising.”

Says Bob Regehr, Warner vice
president of artist development and
publicity: “I thought it was Sony
hardware not software. Beyond that
I have no comment.”

The Sony Tape/Stewart deal was
set up by the Rockbill marketing
company, which recently put to-
gether the Jovan sponsorship of the
Rolling Stones tour (Billboard, Oct.
17).

In all the cities that Stewart will
play, the concerts will be billed as
“Sony Tape Presents Rod Stewart,”
with Sony’s name appearing on all
the tickets and T-shirts. There will
be extensive print and radio adver-
tising for the concerts, featuring the
Sony name. At selected concerts,
300,000 Sony-sponsored Rockbill
booklet/posters will be distributed
free.

Other promotional and merchan-
dising plans are still being worked
out. Itis expected that, in some cities,
Stewart will host press/industry re-
ceptions for Sony Tape.

“Nothing could please me more
than to have a quality product like
Sony Tape as the tour sponsor,” says
Stewart in a statement. “I’ve been a
Sony fan for many years and enjoy
using their products.”

Sony will not reveal how much it
will pay Stewart to sponsor his tour.
Itis believed to be a “substantial” six
figure number, though “somewhat
less,” say sources, than the $1 million
the Rolling Stones reportedly asked
of Sony for their tour, before getting
a deal with Jovan.

Sony notes that even though
Stewart will be closely involved in
the promotion of its blank tape, he
will not actually be endorsing it.
That 1s, no advertisments are
planned where Stewart would be
urging consumers to record music
using Sony Tape. At this time, nei-
ther is Sony an advertiser in the
Stewart tv special, but both the Sony
spokesman, and Billy Gaff, Stew-
art’s manager say that is a likeli-
hood.

The tv special, which was ar-
ranged by Gaff and Wold Entertain-
ment, a satellite communications
company, will be seen live on about
87 stations, reaching 85% of the U S.
market, says Gaff. It will also be si-
mulcast on local FM radio stations.

He says details for Europe and
Australia are still being worked out,
but because of time differences the
show there may be shown via tape
delay. The two-hour event, which
appears to be the mast ambitious
live music concert on worldwide tv
since the Elvis in Hawaii special in
1973, may possibly be shown via
cable or close circuit in Britain, adds
Gaff.

He says he did the deal with Sony
to help defray the high cost of tour-
ing. “Providing it is done with good
taste,” he sees nothing wrong with
having a corporate sponsor. He says
he did similar deals previously in
Britain for Gloria Vanderbilt jeans
and Woolworths, and both worked
out fine. Moreover, he says, the Sony
deal compensates for lack of record
company support.

“I did it so I could buy billboards
on Sunset Strip to advertise a
Warner Bros. product,” says Gaff.
“We are getting nothing from the
record company. Warners contrib-
uted not one cent. Well, maybe they

bought one page in your publica-
tion. But, for an artist of Rod Stew-
art’s stature, I think that’s criminal.
We did a nine-album deal with them
for $18 million, and we recouped
that in four LPs. We made a lot of

money for them, and now they are
doing nothing for us.”

“I do not feel offended at all by
blank tape,” Gaff continues, “I en-
courage taping. The more they tape,
the more they listen, and the more

likely they are to go out to buy rec-
ords. I made a study of it, and I
found that the richer they are and
the more records they buy, the more
likely they are to tape. They tape for
their friends, or they buy an album,

and make a tape for the car, and I
see nothing wrong with that.

“If we are doing anything with
Sony Tape,” he continues, “I hope
we are to bring the attention of the

(Continued on page 86)

Are you carrying profit-plus items that have
nothing to do with your business?

discovered by selling MUSICIAN magazine.

product even after it leaves the store.

Sam Goody’s, Record Bar, Budget Tapes & Records,

record stores throughout the country.

Guaranteed sale — you don't pay for any copy that doesn't sell.
Packaged in a handsome counter display, including in-store promotional material,
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Commentary

Adapting To The New Reality

By SID BERNSTEIN

1¢’s no secret that business as usual in the music business is no
longer business as usual.

As a long-time manager of talent and promoter of major
events, one thing is clearer than ever to me, Marketing and art-
ist development methods that worked in
the past fall woefully short of the artist’s
needs in the *80s.

Traditionally, an artist who feels he
has star potential will rehearse his best
material, record a demo, send his tape
to record companies, managers, or other
industry heavies, and possibly schedule
a local showcase where he can be seen
by anyone he can drag in.

A “showcase” is usually synonymous
with “No one gets paid.” But you still
need enough money to rehearse. pay
back-up musicians, rent and move
equipment. A showcase is almost al-
ways a financial loss to everyone but the
club where it is staged. Developing a
new act involves tremendous amounts
of time and money.

Just recently, we signed one of our
acts, Alliance (out of Detroit), with Ron
Alexenburg of Handshake Records.
The group had been working Michigan
for over a year, creating a stir in every
venue they played. But nothing much
happened in the way of a career. More
gigs, better paying gigs, but no real
break.

Alliance decided to invest in a tape. They spent $1,600 pro-
ducing their own tape with five original tunes. They mailed 20
cassettes 0 20 managers and agents.

‘Today you must take your
best shot the first time’

We heard it first, and flipped. But it took three months to get
a record executive to fly out to see the group.

The time it takes even when the material, the lead singer, and
the band are outstanding, is nerve-wracking. But if you truly
believe, you stay on the case.

The key factor today is time. In these days of tight budgets,
getting a record company interested is a tough job. It takes time.
Even after the record company commits itself. and the record is
made. the traditional problems of getting airplay and creating
excitement are just beginning,

A few years back, a record company knew that it generally
took two or three LPs to establish an act. Today, you have to
take your best shot the first time. Unless something favorable
happens, you don’t often get a second chance. Everyone is
reaching for the brass ring and only a few lucky ones grab it.
Time and patience are as important as the talent. You need an
abundance of all three.

The system being what itis, and I can’t see it changing in the
foreseeable future, the new artist or manager had better look
for alternatives. The days when the record companies mothered

Sid Bernstein: *The new artist must have
a stomach of steel.”

new acts are over. No longer do they pay for all the goodies—
tour support, advertising, showcases, etc.

By necessity, the artist of the "80s has to become more self-
sufficient. He will need an organization that can keep him
working even if he never hooks up with
a label. He will need to develop a long-
term marketing plan utilizing all the
tools available in this electronic age. To-
morrow’s artist will be much more in
touch with his own career that his
predecessors.

There are many acts who can make a
good living on a local or regional basis.
This is likely to continue and grow. If a
group is playing steadily and keeping
industry people aware of these appear-
ances with flyers and phone calls, their
chance of being seen improves dramati-
cally. Cutting a record for local sale can
help groups gain national notice. How-
ever, with record company support at
an all-time low, the new age of electron-
ics seems to offer the next best hope.

The proliferation of cable television
will provide a growing showcase for
new acts as an increasing number of

shows need more and more talent to
S keep them going. Commercial tv de-
pends on names to draw an audience.
Cable, with its less stringent time re-
quirements, localized character and-the
need to provide something different,
will offer many more opportunities for exposure. The same
may also be true of videodisks and videocassettes as the tech-
nology continues to develop.

It is entirely possible, thanks to the video revolution, for a
group to become an electronic success without doing any of the
things that were commonplace in the past.

Today a group can cut its demo for video . . . design its act to
utilize lasers and other visual technology . . . produce its album
for videodisk and videocassette . . . make local appearances via
cable outlets ... and play its concerts to millions of people
around the world on closed circuit tv without ever having to go
on the road or make a live appearance.

“The artist of the ’80s will
become more self-sufficient’

But one thing won’tchange. The new artist must have a stom-
ach of steel and the ability to stand up to one of the toughest
businesses known to man, a business where every week you’re
looking for a job. The apparent glamor of the rock star quickly
wears off for even the most successful.

The new artist must run his career like a business. He must
realize that the odds are overwhelmingly against him. He must
really be honest and ask himself, “Is my talent potential strong
enough to shine above the competition?” If the answer is an
emphatic Yes, then he should go for it all.

Sid Bernstein is president of Sid Bernstein Associates, New
York based personal manager/concert promoter enterprise.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should he submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York. N.Y. 10036.

Letters To The Editor

Dear Sir:
| wish the industry, including Billboard, would stop
referring to albums as LPs. The term “album’ denotes
a collection of separate pieces, whereas “LP" property
denotes a long-playing “single”—at least that was its
original meaning, | believe. Normally, especially in
country music, you expect an album to play longer
than a single, so the use of the adjective “long play-
ing"” in reference to an album appears unnecessary.
William R. Etheridge
Arlington, Va.

Dear Sir:

Re: the commentary by Donna Halper in the Octo-
ber 10th issue, why is it that whenever anyone wants
to say something derogatory about what is termed
‘adult oriented” music they spit out the name Barry
Manilow as if it were a four-letter word?

To begin with, Manilow has had top 40 hits (11 of
them in the top 10). Secondly, in the May 2, is-
sue of Billboard in a review of his performance at the
Riviera in Las Vegas, Manilow was chided for aiming
his act toward “the adolescents on hand.” Now he is
being put down for appealing to the adult listening
aduience. Perhaps Manilow should accept all of this as
a compliment since it is obvious his following is so di-
verse that it is next to impossible to identify his music
with any one group.

As for Ms. Halper, she might consider taking issue
with those who categorize popular music rather than
putting down the artists who are arbitrarily placed in
the categories. Or, perhaps she should go read a book.

Donna M. Katz
Rochester, N.Y.

Dear Sir:

! have one simple question to ask the major record
companies. When will you quit wrapping records so
tight that they warp?

| work at the record department of a department
store, and the bulk of our business comes from the
sales of top hits. However, it is difficult to self them
when half or all of each shipment is warped.

Last week | counted 50 warped albums that were
received in one week's time. These 50 albums were
never sold. That is 50 lost sales at $7.99 each—a $400
loss.

WEA took a step in the right direction by using a
loose wrap on new releases by the Who, Eddie Rabbitt,
the Pointer Sisters, Joe Walsh and Van Haten. In the
months these albums have been out I've had only two
exchanges involving them.

Mike Filion
Foleys, Record & Tape Dept.
Houston

www americanradiohistorv. com

Dear Sir:

Atlantic Records is to be congratulated on having
three out of the top four albums during the week of
Sept. 19. Obviously the company is doing something
right when it comes to the marketing of pop albums.

However, given this success, it becomes even more
difficult to understand why Atlantic has not under-
taken a more ambitious jazz reissue series. The Atlan-
tic catalog contains some of the finest jazz of the last
30 years. Having so much of it unavailable is a dis-
service to consumers as well as to the company.

A company so successful would seemingly feel some
responsibility to their catalog. Now would be an appro-
priate time to make a meaningful commitment in this
direction.

Jack L. Frieden
Norfolk, Va.

Dear Sir:
| whoieheartedly endorse the positign of Donna Hal-
per in her recent commentary (Billboard, Oct. 10). I'm
29. | like good, uptempo pop/rock and wish someone
in Houston would give us a top 40 station with a good
mix of oldies (especially mid to late '60s).
Apparently we have the same extremes to pick from
as Boston, with no middle ground.
John Kier
Houston


www.americanradiohistory.com

-~~And urvivor’s going-strong.
hin wegks of the refegse of their new,
album, “Pegmonition)” the /CPieagq ]

have estahfish stronghold on AD
=~ < with over 100 AOH 3tatipns adding/the albym
arthpyttinlg favorife cuts like-“Poor/Man’s Spn”
in consta«st rotatign. .
= Survivor's Draad of stadium-r ck TS st am-
~~s.solling ' Midwest radieand gaiping fank /
rtsinapatternrémmiscent of Lovg rboys ~L T{

i % ’gwr in thé worksS)i:
b the /whole

y
’I?‘év‘ y
Scomgmwevs Produced by James Peterik & Frankie Sullwan Dlstrlbuled by CBS Records € 1981 CBS inc
vt 1T )
4 §



www.americanradiohistory.com

\,.Mq &a\. ”

SONOE S AUV



www.americanradiohistory.com

. YOIHIWY

(1n3]

aguey ‘sued y1/21
PuejioH ‘Wydaan ZL/2L
wnibjag ‘sjassnig L1/21
Aueunsay ‘uawaig g1/21
Auew.ay ‘uiag 6/21
Auewsag ‘yauny g/21
Auewnsay ‘aufiojog £/z1L
yewuaq ‘uabeyuadon g/z1
uapamg ‘Ginquayjon y/z1
uapamg ‘wjoyxols £/21
AemuoN ‘oisQ 2/21

J3(iada(

V'S'N U} PaluMd "Pansasoy SIUBIY Il DUl "SP102aY 101deD JO UOISIAIP B 'SOHOIIH YIINIWY IN3 186}

puejbu3 “p’L uopuo og/LL

Auewuan m “n’L banquey 62/LL

pue|bu3 ‘ajise) maN g2/ L1
puejiodg ‘ybanquip3 £2/11
u:m.m:u .._Smm-_u:ms_ 9z/lLL

-

0600 - 66€ (ZIZI'AN DJAN
Q171 S3ISIHAHIING 101SOdV
NOILD3IHIO INIWIDVNVW

ATDNAODVY SIHEHOW WVITITIIM

13 ‘uaney maN 91/6
N ‘uosyoer €1/6
AN ‘Ofeyng z1/6

yJ ‘obaig ueg £1/01
vJ ‘eudpesed 91/01
vJ ‘liaqdwe) y1/01

puejbu3 ‘uopuot y2/ L1
u3apamg “p’L WIoyyaols £2/11
1 ‘ubledwey)y GL/ L1

v ‘eluepy Le/0L
N1 ‘3|liAyseN 0€/01

IM ‘saxequmL yL/LL SIN ‘dIIIASH.IS 62/01 vJ “Aasajuop g1/01  eqojueyy ‘Badiuuim 0g/6 ‘JuQ ‘0juoJoL LL/6
71 ‘06enyI €1/1L Y ‘sueapQ maN 82/0L I ‘03siauely ues LL/QL 19 ‘su0ig £2/6 vd ‘Dingswooig 01/6
71 ‘uojsuea3 zi/ Lk 7V ‘xiuaoud £z2/01 HO ‘puejuod 6/01 14 ‘PlaYYNIWS 92/6 vd ‘ubingsiid 6/6

aw ‘aiownieg L/6
YN ‘Aqusy 9/6

'0°g ‘1I8Ano3uen 8/01 Vd ‘eAoue||IA G2/6
VM ‘3iHeas L/01 VAl 191S8210M $2/6
euagjy ‘uojuowp3 G/04 VA ‘387 ' 22/6 VA ‘X0u37 G/6
eyaqjy “uebjed /01 VI ‘Weyem 61/6 AN ‘enwi3 /6
Nseg ‘uoojeyses z/04 AN 7011 81/6 AN ‘09N MOYS M0LIOWOL 2/6
epaqly ‘euibay 1/04 N ‘uouall /1/6 AN A9 uapiey ¢/8

J30j0130 Jaquiaydasg /isnbny

-dfi0LNO

JoJUISAON
"Ua3)Shiulds 39mig '3 3131 RUBI
A p3anpoddd

& 3001400k
aybuig Mo a1

040334

SW ‘6ngsameH 6/11
74 ‘Sipasuien g/ L1
1 ‘edwej g/11L

" ‘alepue|ieH G/ L1
v ‘snqunjo) £/ 1
74 ‘opueyQ L/ L1

X1 ‘sejjeqd Gz/01

N0 ‘A1) ewoyepio vz/01
X1 ‘u0ISnoH €2/01

XL ‘unsny gz/01

09 13Auaq 0z/01

Zv ‘uoson g1/01

com

iohi

nr

meri

wWWWwW.



www.americanradiohistory.com

20

OCTOBER 24, 1981, BILLBOARD

Radio Programming

COUNTRY HONOR—Grant Turner, right, dean of Grand Ole Opry announcers, is inducted into the Country Music Hall
of Fame during the televising of the Country Music Assn. awards show. Hall of Fame member Roy Acuff congratulates
Turner after unveiling plaque that will hang in the Nashville museum.

CMA DEEJAYS OF THE YEAR . |
West, Wilson, Waggoner Feted
In Small, Medium, Major Marts

NASHVILLE—Winning the
Country Music Assn. DJ of the Year
award for major markets was “a
combination of a lot of things.” ac-
cording to Lynn Waggoner. this
year’s winner and program director

of KEBC-FM Oklahoma City.

Waggoner himself is far down on
this hist of “lots of things™ modestly
compiled by Waggoner. “This re-
flects the conditions in the market.
the station. We've been promoting
country music for 12 yearsand we've
enjoyed good success.” As for his
own on-air work, Waggoner says,
“I’'m not the best. I've heard a lot
better.”

Waggoner has spent his entire ra-
dio career at KEBC. beginning 10
years ago as a weekend part-timer.
After nine months he went to full-
time. He was production director for
awile, then became music director
and program director two and a half
years ago. He also does the morning
program from 6 to 9 a.m.

His approach to programming in-
cludes “trying to inject a lot of per-
sonality. We're an information and
news station. We have 10 people on
the news staff. We also give the jocks
a lot of leeway. a Jot of freedom 1o
plan their shows and pick their mu-
sic.” Waggoner notes that all but one
of his on-air staff have been pro-
gram directors or music directors at
other stations. “They're all protes-
sionals.” he says.

Waggoner also believes in “giving
a lot of new artists exposure.” The
Billboard reporting station runs a
weekly playlist of 90 records, “plus a
lot of oldies. Al Hamilton (the music
director) and I use a lot of gut feel to
pick the music. We feel we know
country. We don’t use any tricks.
We're honest. We’re oursclves.
Country is honest music and we take
the same approach.”

Waggoner points with pride to his
station for “coming a long way.
We’ve worked hard. We pioneered
country and personality on FM.
Now we’re No. 1 in our market.”

NASHVILLE—-Tim Wilson. win-
ner of the Country Music Assn. DJ
of the Year award for medium mar-
kets, thinks he’s “not done anything
exceptional or outstanding to win. 1
Jjust concentrate on basics.” he says
of his duties as program director and
late morning man at WAXX-FM
Eau Claire, Wisc.

Wilson, in town for Country Mu-
sic Week. has been on the air for
eight years. the last four and a half at
WAXX, where he began in after-
noon drive. He switched to mornings
when he became program director
two and a half years ago. He’s on the
air from 9 a.m. to noon.

He began his on-air career at
KWBG-AM Boone. lowa and was
at WLVH-AM Mattoon, 111, before
joining WAXX.

Wilson modestly says he succecds
by “eliminating what doesn’t work
for me. I’'m not a great humorist. so |

(Continued on page 31)

More Talk, Less
Music On WSIX

NASHVILLE-WSIX-AM is
moving away from its adult contem-
porary format to more talk. Al
Voecks, morning newscaster, begins
a two-hour call-in talk show Mon-
day (19) from 9 to 11 a.m.

Jim Bocock. WSIX general man-
ager, says more talk programming
will be added within the next few
weeks to fill out the afternoon and
evening hours.

A “Sports Nuts™ call-in show will
be added from 5:30 p.m. for an hour
and Teddy Bart, will be given a slot
on the station as soon as he gets set-
tled into his new evening news an-
chor on WNGE-TV. WNGE and
WSIX are both owned by General
Electric.

While WSIX may eventually be
all talk after 9 a.m., Bocock says that
Gerry House and Paul Randall will
continue to do their music and news

(Continued on page 25)

NASHVILLE—Jacki West. the
first woman to win a Country Music
Assn. DJ of the Year award. takes
pride in interjecting a woman’s point
of view into the music mix of her sta-
tion. WGTO-AM Cypress Gardens,
Fla.

West. who won in the small mar-
ket category, credits her win to the
“help of all the guys at the station.
I's a combination of all of the
people | work with and the fact that
it's a good station.”

While acting music director
Henry Jay is in charge of the sta-
tion’s playhst. music selection is a
joint effort of informal music meet-
ings that West enjoys participating
in. *We all listen to the music. Weall
have input. I give a woman's point of
view picking the ballads versus the
honking stuff.”

She notes that among the impor-
tant adds she voted for before com-
ing up here for Country Music
Week, included Ronnie Milsap’s “l
Wouldn’t Miss 1t For The World” on
RCA, Alabama’s “Love In The First
Degree” and “Ride The Train” on
RCA. the Bellamy Bros.” “You're
My Favorite Star” on Warner Bros.
and Anne Murray's “It’s All I Can
Do” on Capitol.

West has been on WGTO for
three and a half years, half the time
she’s been a DJ. Before joining
WGTO she worked in Tallahassee
and began her career at WTNT-AM
Tallahassee. She gives credit to
WGTO management for putting “a
woman on in the daytime. Some sta-
tion’s think that women won’t listen
o a woman,” but West has proved
that theory wrong. Her noon to 4
p-m. shift is No. 1 in the Lakeland-
Winter Haven, Fla. Arbitron book
(which includes Cypress Gardens),
she says. and notes the station is
No. | overall in the market too.

She says her approach to being a
DJ is to be “a friend to the people
and enjoy the music right along with
them. It’s important to sound natu-
ral and not be an announcer, but a
real live human being.”

www.americanradiohistorv.com

TURNER TO HALL OF FAME

DJs Collect Kudos;
Four Are Triumphant

By DOUGLAS E. HALL

NASHVILLE—As the 56th an-
nual Grand Ole Opry Birthday cele-
bration got underway last week, a se-
lect few DJs were singled out for
special honors among the 400-plus
attending the week’s activities.

The awards began at the 15th an-
nual Country Music Assn. awards
show, which was televised by CBS
Monday (12) (see related story).
Along with the music and record la-
bel winners, four DJs were cited for
their work.

Given highest honors was Grant
Turner, dean of Grand Ole Opry an-
nouncers since 1945, who was
elected to the Country Music Hall of
Fame. He began his radio career at
the age of 16 in his hometown of
Abilene, Tex. at a station he helped
build. He worked at various stations

the Country Music Hall of Fame in
1966.

While Turner was elected DJ of
the year for major markets in 1974,
Lynn Waggoner of KEBC-FM Ok-
lahoma City was elected to that title
this year. He beat out Bob Hooper of
WESC-AM  Greenville. S.C..
Sammy Jackson of KLAC-AM Los
Angeles, Chuck Morgan of WSM-
AM Nashville, Chris Taylor of
KYNN-AM Omaha and John
Trimble of WRVA-AM Richmond.
Last year this award was won by
Larry Scott of KRLD-AM, which
has since dropped its country format
in favor of MOR.

Tim Wilson of WAXX-AM Eau
Claire. Wisc. was the winner of the
DJ of the Year award for medium
markets and Jacki West was the win-

ner for small markets.

Wilson bested Sam Faulk of
WLWI-FM Montgomery. Ala.:
Buddy Raye of WWVA-AM Wheel-
ing, W. Va.: the late King Edward

(Continued on page 27)

throughout the South before joining
WSM-AM Nashville in 1944. A pro-
tege of the first Opry announcer
George D. Hay. Turner was in-
ducted into the CMA DJ Hall of
Fame in 1974. Hay was elected to

.~ OutOf The Box

HOT 100/AC

BOSTON-—Sunny Joe White, program director at WXKS-FM says he
added George Benson’s “Turn Your Love Around™ (Warner Bros.) out of the
box because “it’s just the kind of record we need and it’s great.” The Kinks’
single “Destroyer” (Arista) got an extra push by the group’s two sellout con-
certs in Boston recently and their appearance on NBC's “Saturday Night
Live.” White notes that Foreigner’s “4™" LP sold exceptionally well in Boston so
he’s added “Waiting For A Girl Like You™ (Atlantic). also attributing its pop-
ularity in the market to the record’s more mass appeal. softer sound. “We've
been watching Chilliwack’s ‘My Girl’ (Millennium) for a while and have seen
it grow.” White points out. “The time was right to add it.” Kim Carnes’ “Mis-
taken Identity” fills out this week’s additions at WXKS. Commenting on that.
White says, “We just love her, period.”

AOR

PHILADELPHIA—“The Romantics are a Philly favorite.” says Charle
Kendall, program director at WMMR-FM where the band’s “Strictly Per-
sonal” (Nemperor) was added this week. “Their last album did extremely well.
In fact, this i1s one of the markets they broke in last time, and this album’s even
better.” Kendall also added Greg Lake’s new self-titled Chrysalis LP. noting
that name value alone prompts him to give it play. “Pure ears and instinct” got
Ultravox’s “Rage In Eden” (Chrysalis) added. according to Kendall. who also
says that they “liked the synthesized "80s sound of the record. Vie Vergat’s
“Down To The Bone” (Capitol) also fits the bill this week at WMMR. “We
needed a good loud rock’n’roll record and this is a great one.” the p.d. says.
“We couldn’t ignore Quarterflash’s ‘Harden My Heart’ (Geffen) either.
They’re getting played everywhere.”

BLACK/URBAN

MEMPHIS—“Hit And Run” by the Bar-Kays (Mercury) tops the list of adds
at WDIA-AM. “They’re a hometown group, so they always do well,” notes
music director Tinanell Rogers. Jermaine Jackson’s track record and the
“smooth sound” of his new ballad “I'm Just Too Shy™ (Motown) garnered him
a spot on the add list along with Aretha Franklin whose “It’s My Turn,” from
her new Arista LP, was also included. Rogers says the old Aretha-style treat-
ment of this Diana Ross tune appeals to her listeners. She topped off this
week’s adds with George Benson’s “Turn Your Love Around™ (Warner Bros.)
also noting the mass appeal of this Benson outing.

COUNTRY

AUSTIN—Steve Gary, music director at KOKE-FM, says that Alabama’s
“Love In The First Degree” (RCA) is another strong effort from a group that's
definitely proven itself. “The production on ‘Your My Bestest Friend” by Mac
Davis really knocked me out,” he notes of the singer’s newest Casablanca
single added this week. “We played ‘1 Wish You Could Have Turned My
Head And Left My Heart Alone’ when the writer, Sonny Throckmorton, had it
out on an album,” Gary says. “Our audience really liked the song so we're
playing Peggy Forman’s version on Dimension.” The identification factor of
Leona Williams® “Always Late With Your Kisses” (Elektra) helped bring it on
KOKE’s list this week. “It's an old Lefty Frizzell song,” Gary points out, “so
people are familiar with it, and she did a good job on it.” Michael Ballew, an
artist that developed a strong following in Austin playing live and releasing
singles on his own label, has been picked up by Liberty Records and his single
“Your Daddy Don’t Live In Heaven (He’s In Houston)” topped out the adds
this week. “I think this record will do real well for him if stations will give it a
chance,” Gary contends. “He’s got a strong rockabilly style.”
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“High Flyer” LP
WAIE Billboard’s

LP
“Now 6 Songs on our gggfigmlngrgf nded LPs

99
TOp 207 ... TERRY BROOKS & STRANGE—High

Flyer, Star People (Tone). Produced by
ROV Dorenkemper9 MD Terry R. Brooks. Basically a one-take LP.

. . . . that was mixed the next day. and mastered
ClnClnnatl, Ohlo the day after that. “High Flyer” belies its
quickie production with some dense su-

[{l T “. s It’s Super! burban hard rock featuring Brooks on

vocals and guitar. Behind him are bass.

1 drums and keyboards. This LP is good.
PrOdUCtlon on the album guitar-heawy AOR rock. that need not take

i | a back seat to anything released by the
1S perfeCt' 19 Move over, majors. Best cuts: "Child In The City.

Ted Nugent ol Here ‘High Flyer.” *“What Kind Of Man.”

comes Terry Brooks!!l” ROCKS OFF! MAGAZINE

Gary Block, MD. “Terry is capable of the most

“A ve Enatial d_evastati,r’xg heawy metal on
1y p
vinyl . . .

Album both Music- Ken Hall
ally and Lyrically”
TOM BINGHAM |

RECORDED IN RECORD TIME .
A TRUE MASTERPIECE LP... w 2}

All songs published by
Earth Side Space Side AURA LOVE PUBLISHING (BMI)

1. You Will Be Loved (BMI) (5:24) 1. What Kind of Man (BMI) (2:47) All songs written, produced and arranged by TERRY R. BROOKS
(Terry R. Brooks) (Terry R. Brooks) All songs recorded and mastered at the best studio in the world
2. Child of The City (BMI) (5:30) 2. My Lady and Me  (BM) (3:50) CRITERIA STUDIOS, Miami, Florida
(Terry BaBocsks) el Hnos ) Engineer, BRUCE HENSAL — the best engineer in the unwerse.
3. Rock and Roll Woman (BMI) (4:26) 3. Love of the Ages (BMI) (4:42) Mastered by MIKE FULLER
Gty B ENgare) (Terry R. Brooks) Photos by J.G. GLEEN, JR. and RICK PFAENDER
4. HighFlyer (BMI) (3:50) Pressed by ALPHA RECORDS, INC., Plantation, Florida, DICK SMITH
(Terrg R Fraais) Printing by SEMINOLE PRINTERS, Sanford, Florida, AL ADEN

All s & auitar . ... TERRY R. BROOKS See MR. STRANGE video starring TERRY Thanks to allat CRITERIA; PATRICK ERNST: DANNY KING, Pirate DJ’s
Bas\;oca s DONNIE CAPPETTA BIe?eOOKS taped at Aﬂh'urejones ;pgcrdcular of the World (F.F.F.R.); C.G.D. RECORDS in Italy, LANFRANCO

MARK BISHOP ~ NAUTLUS VIDEO STUDIOS in Lake  GAMBINI; PETER GOOCH in Spain; and IMAVOX in Portugal.
All keyboards ' Terry Brooks’ Strange Guitar custom built by

Newscaster voice ... JENNIFER WALLACE MICHAEL TOBIAS, Orlando, Florida

(305) 331-4453 STAR PEOPLE R_ECORD”S, Inc. 1981“-""’, P.O. Box 553, Casselberry, Florida 32707 -
Richard Schultz, V.P.
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Billboard. Singles Radi

Playlist Prime Movers *

PRIME MOVERS -NATIONAL

DAN FOGELBERG—Hard To Say (Epic/Full Moon)

FOREIGNER—Waiting For A Girl Like You (Atlantic)
DARYL HALL & JOHN QATES—Private Eyes (RCA)

% PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playhist as determined by
station personnel are marked **.
e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Biliboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
l al and National levels.

Pacific Southwest Region

sm* PRIME MOVERS mmemmm

BOB SEGER & THE SILVER BULLET BAND—Tryin' To
Live My Life Without You (Capitol)

RICK SPRINGFIELD—| ve Done Everything For You
{RCA)

ROLLING STONES—Start Me Up (Rolling Stones)

mmmmm ® TOP ADD ONS sammm

ROD STEWART—Young Turks (WB)
QUARTERFLASH—Harden My Heart (Geffer)
ELO-Twilight (Jet)

s BREAK OU TS manesmaes

LINDSEY BUCKINGHAM—Trouble (Elektra)
GEORGE BENSON—Turn Your Love Around (WB)
THE KNACK—P3y The Devil (Capitol)

o It TP )

KFl-Los Angeles
(Roger Collins—MD)

% RICK SPRINGFIELD—I've Done Everything
for You 22.13

%% AL JARREAU-We're In This Love Together
26-19

* SHEENA EASTON - For Your Eyes Only 11-8

*_ LITTLE RIVER BAND—The Night Owls 4-2

* THE FOUR TOPS—When She Was My Girl 24

18

oo QUARTERFLASH—Harden My Heart

oo ROD STEWART—Young Turks

® JUICE NEWTON—The Sweetest Thing

o KIMCARNES—Mistaken Identity

KRTH-FM—Los Angeles
(Bob Hamilton—MD)

tt ROLLING STONES—Start Me Up 7-2
% LITTLE RIVER BAND—The Night Owls 18
14

* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 22-17

* TIERRA-La La Means | Love You 29-27

* THE FOUR TOPS—When She Was My Girl 17
15

oo EARTH, WIND & FIRE—Let's Groove

oo GEORGE BENSON~Turn Your Love Around

KIMN-AM—Denver
~ (Doug Ericson—MD)

%% BLUEOYSTER CULY—Burnin' For You 12-
9

%% BOBSEGER—Tryin' To Live My Life
Without You 14-11

% COMMODORES—0Oh No 27-24

% ROLLING STONES—Start Me Up 11-8

* FOREIGNER—Waiting For A Giri Like You 28-
29
(4

o QUINCY JONES FEATURING JAMES
INGRAM—Just Once

& JOURNEY—Don't Stop Beiievin’

o DIANAROSS—Why Do Fools Fall In Love

o ROD STEWART-Young Turks

KRLA-AM—Los Angeles
(Rick Stancatto—MD)

%% THEGD GO'S—Our Lips Are Sealed 12-5
* % THE FOUR TOPS—When She Was My Girl
24-16

* THEPOLICE—Every Little Thing She Does Is
Magic 28-20

* RDLLING STONES—Start Me UP9-7

% AL JARREAU—We're In This Love Together
18-14

®e AR SUPPLY—Here | Am 28

ee ROD STEWART—Young Turks

® STREEK—One More Night

@ BURTON CUMMINGS—You Saved My Soul

KDPA-FM—Phoenix
(Craig Jackson—MD)

* % MIKE POST—The Theme From Hill Street
Blues 23

%% FOREIGNER—Waiting For A Girl Like You
205

* MARTY BALIN—Atlanta Lady 17-14

* DIESEL—Sausalito Summer Night 22-18

% AL JARREAU—We're In This Love Together

26-22

oo QUARTERFLASH—Harden My Heart

oo LINDSAY BUCKINGHAM—Trouble

@ STEVIE NICKS - Leather And Lace

@ ELECTRIC LIGHT ORCHESTRA—Twilight

KCPX-AM—Salt Lake City

(Gary Waldron—MD)
oo THE KNACK—Pay The Devil
@ RONNIE MILSAP -1 Wouldn't Have Missed

it For The World

ATLANTA RHYTHM SECTION—Alien
JOHNNY LEE—Bet Your Heart On Me
JERMAINE JACKSON—1'm Just Too Shy
DON McLEAN—Castles In The Air
KIM CARNES—Mistaken Identity
BOB DYLAN—Heart Of Mine

KGB-FM—San Diego
(Jeff Lucifer—MD)

* % THE POLICE—Every Little Thing She Does
Is Magic 26-20

Playlist Top Add Ons e

Based on station playlists through Tuesday (10/13/81)

TOP ADD ONS -NATIONAL

ROD STEWART—-Young Turks (WB)

DIANA ROSS—Why Do Fools Fall In Love (RCA)
QUARTERFLASH—Harden My Heart (Geffen)

% THEAFTERNOON DELIGHTS—General
Hospi-Tale 6-1

* DAN FOGELBERG—Hard To Say 20-17

* DARYL HALL/JOHN OATES—Private Eyes
17-13

% LITTLE RIVER BAND —The Night Owls 24-22

oo GENESIS—No Reply At All

®o JOURNEY—Don't Stop Bekevin'

o DIANA ROSS—Why Do Fools Fall In Love

o ROD STEWART—Young Turks

KDAQ-FM (Q103)—Denver
(Alian Sledge—MD)

% DARYL HALL/JOHN OATES- Pr|vale Eyes
85
%% KENNY ROGERS—Share Your Love With
Me 9-6
* AIR SUPPLY-Here 1 Am 21-16
* BOBSEGER-Tryin' To Live My Life Without
Youll-7
* AL JARREAU-We're In This Love Together
1815
oo ATLANTA RHYTHM SECTION~Alien
oo BARRY MANILOW—The 0id Songs
o STREEK-One More Night
o ROD STEWART—Young Turks

KLUC-AM—Las Vegas
(Randy Lundquist—MD)
%% RICK SPRINGFIELD—1've Done Everything
For You 19-12
%% DIESEL—Sausalito Summer Night 10-6
* DAN FOGELBERG—Hard To Say 6-3
* BILLY JOEL—Say Goodbye To Hollywood 3-2
* FDREIGNER—Waiting For A Girl Like You 1-1
@ ELECTRIC LIGHT ORCHESTRA-Twilight
o QUARTERFLASH—Harden My Heart

KZZP-FM-Mesa
(_Steve Goddard—MD)

% ATLANTA RHYTHM SECTION—Aiien 20-15
%% ROLLING STONES—Start Me Up
% QUINCY JONES FEATURING JAMES
INGRAM —Just Once 5-4
* THE GO GO'S—Our Lips Are Sealed 3-2
* DIESEL—Sausalito Summer Night 7-5
®e ELECTRIC LIGHT DRCHESTRA—Twilight
oo ROD STEWART—Young Turks
o JOURNEY—Don't Stop Believin’
© LINDSAY BUCKINGHAM —Troubie

KRSP-FM (FM-103)—Salt Lake City
(Lorraine Windgar—MD)
* % BILLY JOEL—Say Goodbye To Hollywood
10-7
* % BOBSEGER—Tryin' To Live My Life
Without You 4-2
* THE POLICE—Every Little Thing She Does Is
Magic 16-12
* RICK SPRINGFIELD—|'ve Done Everything
For You 14-11
* PAT BENATAR~Promises In The Dark 20-16

oo ATLANTA RHYTHM SECTION—Alien
oo JOURNEY—Don't Stop Believin'
o ROD STEWART-Young Turks

KFMB-FM—San Diege
(Glen McCartney—MD)

%% SHEENA EASTON—For Your Eyes Only 4.3

% DAN FOGELBERG—Hard ToSay 7-4

% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 12-10

* KENNY ROGERS—Share Your Love With Me
9-6

% LITTLE RIVER BAND—The Night Owls 6-5

oo LINDSAY BUCKINGHAM —Trouble

KERN—Bakersfield
(Bean Reyes—MD)

% DARYLHALL/JOHN OATES—Private Eyes
10-3
% BOB SEGER—Tryin To Live My Life
Without You 15-7
% THE POLICE—Every Little Thing She Does is
Magic 30-15
* OLIVIA NEWTON-JOHN—Physical 28-13
* DEVO—Working In The Coal Mine 3522
oo ATLANTA RHYTHM SECTION—Alien
oo DIESEL—Sausalite Summer Night
® MIKE POST—The Theme From Hill Street
Blues
o FOREIGNER—Waiting For A Girl Like You
® RDD STEWART—-Young Turks
® JEFFERSON STARSHIP—Save Your Love
® JOHN DENVER—The Cowboy And The Lady

KKXX-FM —Bakersfield
(Doug DeRoo—MD)

%% RICK SPRINGFIELD—I've Done Everything
For You 12-7
% FOREIGNER-Waiting For A Girl Like You
158
% AIR SUPPLY—Here | Am 24-15
% AL JARREAU-We're In This Love Together
22-16
* THE FOUR TOPS—When She Was My Girl 21-
11
oo QUARTERFLASH—Harden My Heart
®o DIANA ROSS—Why Do Fools Fall In Love
o NILS LOFGREN—Night Fades Away
@ GENESIS—No Reply At All
o THEKINKS-Destroyer
® DONNY [RIS—Sweet Merrilee

99.1.FM—Riverside
(Steve 0'Neil —MD)

% % AIR SUPPLY—Here | Am 26- 13

* % LUTHER VANDROSS— Never Too Much 29-

11
* DARYL HALL/JOHN OATES—Private Eyes
21-19
* KENNYROGERS—Share Your Love With Me
22-18
# AL JARREAU—We're In This Love Together
107

BREAKOUTS-NATIONAL

JOURNEY—Don't Stop Betievin' (Columbia)

LINDSEY BUCKINGHAM—Trouble (Elektra)
ELO-Twilight (Jet)

®e RICKIE LEE JONES—A Lucky Guy
oo FARTH WIND & FIRE—Let's Groove 28
® COMMODORES—0h No

KFMX-AM—San Bernardino
(Jason McQueen—MD)

% OLIVIA NEWTON-JOHN—Physical 28-18
% DARYL HALL/JOHN OATES—Private Eyes
6-2

& THE POLICE—Every Little Thing She Does Is
Magic 22-17

* DAN FOGELBERG—Hard To Say 29-19

* AIR SUPPLY—Here | Am 17-13

oo COMMODORES—0h No 26

oo THE KNACK—Pay The Devit

o LUTHER VANDROSS—Never Too Much

o JOURNEY-Don't Stop Believin

o ELECTRIC LIGHT ORCHESTRA—Twilight

KRQQ-FM —Tucson
(Dave Vanstone—MD)

% % THE POLICE—Every Little Thing She Does
Is Magic 21-15

% % DIESEL—Sausalito Summer Night 14-5

* FOREIGNER—Waiting For A Girl Like You 22
18

* AL JARREAU—We're In This Love Together
2722

oo QUARTERFLASH—Harden My Heart

oo JOURNEY—Don't Stop Believin’

o TRIUMPH-Magic Power

o GENESIS—No Reply At Al

KTKT-AM —Tucson
(Bobby Rivers—MD)
%% DAN FOGELBERG—Hard To Say 6-1
* % AIR SUPPLY—Here | Am 5-3
* KENNY ROGERS—Share Your Love With Me
86
* AL JARREAU-We're In This Love Together
11-8
* BARRY MANILOW—The Old Songs 18-12
oo CHRIS CHRISTIAN-I Want You I Need You
oo STEVIE WOODS-Steal The Night

Pacific Northwest Region

mmm* PRIME MOVERS mmemm

ROLLING STONES—Start Me Up (Rolling Stones)

QUINCY JONES FEATURING JAMES INGRAM—Just Once
(A&M)

POLICE—Every Little Thing She Does Is Magic (ASM)

mmees® TOP ADD ONS mmmem

DAN FOGELBERG—Hard To Say (Epic/Full Moon)

JUICE NEWTON-The Sweetest Thing (Capitof)

RICKIE LEE JONES—A Lucky Guy (WB)

omsmem BREAKOUTS s

JOURNEY--Don't Stop Believin' (Coiumbia)
LINDSEY BUCKINGHAM —Trouble (Elektra)
CRYSTAL GAYLE—The Woman In Me (Columbia)

KFRC—San Francisco
(1. Peterson—MD)

% POLICE—Every Little Thing She Does Is
Magic 20-10

% EARTH, WIND & FIRE-Let's Groove 17-9

* CHRISTOPHER CROSS—Arthur's Theme 5-3

* COMMODORES—0h No 28-19

% ROGER-|Heard It Through The Grapevine
24-16

®e DAN FOGELBERG—Hard To Say

oo FDREIGNER-Waiting For A Girl Like You

© STEVIENICKS—Leather And Lace

o STEVIE WOODS—Steal The Night

KJR-AM—Seattie
(Tracy Mitchell—MD)

%% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 11-8

% ROLLING STONES—Start Me Up4-]

oo RICKIE LEE JONES—A Lucky Guy

oo JUICE NEWTON—The Sweetest Thing

o GEORGE BENSON—Turn Your Ldve Around

KEZR-FM—San Jose
(Bob Harlow—MD)

*% ROLLING STONES—Start Me Up 2- 1"
* % BOBSEGER-Tryin' To Live My Life
Without You 12-9

* THE POLICE—Every Little Thing She Does Is
Magic 7-5

* RICK SPRINGFIELD—I've Done Everything
For You 22-17

* COMMODDRES-0h No 15-12

oo CHILLIWACK—My Girl

e JOURNEY—Don't Stop Believin’

@ STEVIE NICKS—Leather And Lace

® THE KNACK—Pay The Devil

@ LINDSAY BUCKINGHAM-Trouble

KIOY-FM—Fresno
(Tom Saville—MD)
% LITTLE RIVER BAND—The Night Owls 1-1
%% AL JARREAU —We're In This Love Together
9-4
* DAVID GATES—Take Me Now 25-18
* BARRY MANILOW-The Old Songs 27-23
* FOREIGNER-Waiting For A Girl Like You 19-
13
e THE GO GD'S—Our Lips Are Sealed
® THE FOUR TOPS—When She Was My Girl

(Continued on page 24)
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To: Record Promotion Executives

From: Billboard
Re: Radio Action

Radio’s final playlist
decision is the
bottom line!

Decision Ads

Run with a Billboard RADIO ACTION DECISION AD on your
single (or singles!) and you'll be running in the right place at the |
right time! You'll hit Monday and Tuesday—those final playlist
decision days for radio! It's the time to effectively present
your up -to-the-minute play action facts to the 5500 radio
stations that get Billboard—a reach that is greater
than any other industry publication. Recent AdSell
Studies clearly indicate that Billboard’s reach is a
real reach with radio readership. For example, the
Billboard ads reported on, received an 83%
“preferential treatment” rating (“convinced radio
that manufacturers were promotionally supporting
the product advertised”).
Billboard RADIO ACTION DECISION ADS could be the
beginning of something really big™ for your singles—and for
radio! Right now is the time to back your promotion team with
direct ad support. ..

More than 33,0001 radio professionals read Billboard each week.

Billboard Ads move records—and
now we're making space for even
better moves!

in the right place!

t Baseg upon a study by McGraw-Hill Laboratory of Advertisiog Research.
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Onelife

"The laws governing man’s action in society are non-
specific when dealing with concern for the suffering
of our fellow man. There is no court to direct us as we
consider the alternatives for charity and commitment,
and it is unlikely that any one cause will command our
full attention.

"In asking you to join me in support of the AMC
Cancer Research Center, | am calling for resource to
aid in the fight against a disease that must be con-
quered. | am encouraged by the knowledge that our
contribution will be directed by the Staff and Scientists
of one of the great centers in the field of oncology.

“Let us hope that through the participation of you
and your friends and associates, we will provide the
funds necessary to extend one life”

—Robert Summer
1981 Honoree —
Robert Summer President, RCA Records
COMMITTEE ,
National Chairmen
FRANK OLSON Honorary Chairman GIL FRIESEN west Coast Chairman WALTER YETNIKOFF « CY LESLIE
STANLEY GORTIKQOV Event Chairman  TOM COLLINS Nashville Chairman HARVEY SCHEIN « NESUHI ERTEGUN

KENNETH GAMBLE Dinner Chairman  MONTI LUEFTNER international Chairman JACK GROSSMAN - PAUL SHORE
DAVID BRAUN East Coast Chairman JACK CRAIGO Executive Dinner Chairman MORTIMER BERL

I am enclosing my check for $ for dinnerreservations
anda_____ listing inthe Commemorative Program.
Seating Program Listing
(O ROBERT D. SUMMER FELLOWSHIP FUND . . $5000 [ ROBERT D. SUMMER FELLOWSHIP FUND . . . . . . $4000
Includes: preferred table of ten, (listing only)
dais recognition, full page in program
COJPLATINUM .. .. . o) . .. .... $1800
COJPLATINUM . . ..o : 1 e .. $3500
Tabie of 10 and piatinum listing O Gowd R 81200
OGO . . SET L e e e o 53000 ILVER ... S 600
Table of 10 and gold listing philis °
O/ cannot attend, butlamenciosings —__________asa
OSILVER . ... oW g o S 820800 contribution to help support the cancer research and
Table of 10and silver listing patient care programs of the AMC Cancer Research
Center and Hospital
OTABLEOF10 . . . .. .. 7 BB BB b G ... .. $2000 Please make checks payable fo:
AMC Cancer Research Center 24 West 57th Street —Suite 603
OTCKET .. ... ... .. ... ... ... 5200  New York, N.Y.10019  (212) 757-6460
. ,i wﬂ My Name __ —
DYl i
ol Memorial Name _ == =
" ";j.;’:?;@ﬂ, My Address _
7 Telephone =

1981 ANNUAL HUMANITARIAN AWARD DINNER in honor of ROBERT SUMMER, President/RCA Records December 5, 1981 The New York Hilton, Grand Ballroom, New York City
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® Continued from page 22

KRLC-AM—Lewiston
(Steve MacKelvie—MD)

# % DON FELDER—Heavy Metal 4-1
% FOREIGNER-Waiting For A Girl Like You
1813

% JOHNNY LEE—Bet Your Heart On Me 29-25

* THE POLICE—~Every Little Thing She Does Is
Magic 14-10

* AIR SUPPLY—Here | Am 10-6

oo BARRY MANILOW—The Old Songs

oo LINDSAY BUCKINGHAM=Trouble

® STEVIE NICKS—Leather And Lace

© THE KNACK-Pay The Devit

o ELECTRIC LIGHT ORCHESTRA-Twilight

® DONNY IRIS—Sweet Merrilee

KGW-AM—Portiand
(Janise Wojniak—MD)
# % QUINCY JONES FEATURING JAMES
INGRAM —Just Once 16-12
*& AL JARREAU—We're In This Love Together
127
AIR SUPPLY~Here | Am 17-13
KENNY ROGERS—Share Your Love With Me
1411
LITTLE RIVER BAND =The Night Owls 13-9
ATLANTA RHYTHM SECTION—Alien 19
MARTY BALIN—Atianta Lady 20
BARRY MANILOW—The Old Songs
MIKE POST—The Theme From Hill Street
Biues
FOREIGNER—Waiting For A Girl Like You

KPLX-FM—Seattle
_ (Jeff Ring—MD)

%% LULU~I Could Never Miss You 6-3

% LITTLE RIVER BAND—The Night Owls 9-6

+ BILLY JOEL-Say Goodbye To Hollywood 22-
16

+ KENNY ROGERS—Share Your Love With Me
12-8

* MIKE POST—The Theme From Hill Street
Blues 20-13

®e CRYSTAL GAYLE—The Woman In Me

ee DIANA ROSS—Why Do Fools Fall In Love

KYYX-FM-Seattle
(Chet Rogers—MD)
% CHRISTOPHER CROSS—Arthur's Theme
1-1
* % FOREIGNER—Waiting For A Girl Like You
22-16
# OLIVIA NEWTON-JOHN—Physical 30-22
* ROLLING STONES—Start Me Up 2-2
# BOB SEGER—Tryin' To Live My Life Withoul
You 11-8
oe THE ALAN PARSONS PROJECT—Snake Eyes
oo LINDSAY BUCKINGHAM—Trouble
@ KOOL AND THE GANG—Take My Heart
® THE KNACK—Pay The Oevil
® JEFFERSON STARSHIP —Save Your Love
o BENNY HESTER—Nobody Knows Me Like
You

KJRB-AM —Spokane
(Brian Gregory—MD)
%% OLVIA NEWTON-JOHN—Physical 19-11
% FOREIGNER—Waiting For A Girl Like You
188

* RICK SPRINGFIELD—I've Done Everything
For You 23-19

 DIESEL—Sausalito Summer Night 27-21

* BOB SEGER—Tryin' To Live My Life Without
You 22-16

ee JOURNEY—Don't Stop Believin'

oo ROD STEWART—Young Turks

o THE GO GO'S—Our Lips Are Sealed

® MIKE POST—The Theme From Hiil Street
Blues

KCBN-AM-Rome
(Larry Irons—MD) B
* & TREPOLICE—Every Little Thing She Does
Is Magic 21-12
% DAN FOGELBERG—Hard To Say 13-7
% BILLY JOEL—Say Goodbye To Hollywood 16-
11
* BOB SEGER—Tryin' To Live My Life Without
You 54
+ AL JARREAU—We're In This Love Together
3023
oo QUARTERFLASH HARDEN—Harden My
Heart
oo GENESIS—No Reply At All
o THE ALAN PARSONS PROJECT—Snake Eyes
® JUICE NEWTON-The Sweetest Thing
® JOURNEY—Don't Stop Believin'
® KIM CARNES—Mistaken'identity

e e 0 0% %%

KSFM-FM—Sacramento
(Mark Preston—MD)

* % DAN FOGELBERG—Hard ToSay 1510
% DARYL HALL/JOHN OATES—Private Eyes
9-3

* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 23-22

+ EARTH, WIND & FIRE—Let's Groove 22-17

* THEFOUR TOPS—When She Was My Girl 19
18

oo BOB SEGER—Tryin' To Live My Life Without
You 24

oo ROD STEWART—Young Turks 30

@ PAT BENATAR-Promises In The Dark

KXQA-FM—Sacramento
(Kris !itchell— MD)

« % DAN FOGELBERG—Hard To Say 7-4

# & AL JARREAU-We're in This Love Together
&5

* AIR SUPPLY—Here | Am 15-9

% QUINCY JONES FEATURING JAMES
INGRAM—just Once 16-10

* THE FOUR TOPS—When She Was My Girl 19-
14

oo BARRY MANILOW-The Oid Songs

oe MIKE POST~The Theme From Hill Street
Blues

KTAC-AM—Tacoma
(Sean Carter—MD)

% DANFOGELBERG—Hard To Say 8-5
* % KENNY ROGERS—Share Your Love With
Me 9:6

# ATLANTA RHYTHM SECTION-Alien 14-9.

+ DARYL HALL/JOHN OATES—Private Eyes
1510

* THE FOURTOPS—When She Was My Girl 10-
7

oe ART GARFUNKEL—A Heart In New York

North Central Region

mmmm X PRIME MOVERS mumsem

FOREIGNER—Waiting For A Girl Like You (Atlantic).
GENESIS—No Reply At All (Atlantic)
CHILLIWACK—My Girl (Millennium)

e ® TOP ADD ONS unnssm

ROD STEWART—Young Turks (WB}
DIESAL—Sausalito Summernight (Regency)
JOEY SCARBURY—When She Dances (Elektra)

s BREAK OUTS smessses

DONNY IRIS—-Sweet Marrilee (MCA)
LINDSEY BUCK!NGHAM—Trouble (Elektra)
ELO-Twilight (Jet)

WGCL-FM—Cleveland
(Jay Stone—MD)

%% CHILLIWACK-—My Girl 18-15

# % GENESIS—No Reply At All 2-14

* AIR SUPPLY—Here | Am 13-12

* DARYL HALL/JOHN OATES—Private Eyes 4-
2

+ BOB SEGER—Tryin’ To Live My Life Without
You 6-3

®e ROD STEWART-Young Turks

®e DONNY IRIS—Sweet Marrilee

o CHRIS CHRISTIAN—1Want You | Need You

® THE GO’S—0ur Lips Are Sealed

@ ELECTRIC LIGHT ORCHESTRA~Twilight

o DIANA ROSS—Why Do Fools Fall In Love

CKLW-AM—Detroit
(Rosalee Trombley— MD)

* % LULU—ICould Never Miss You 8-6

% EDDIE RABBITT—Step By Step 15-13

+* PRINCE—Controversy 199

# LITTLE RIVER BAND—The Night Owls 14-10

* THE FOUR TOPS—When She Was My Girl 10-
8

®e DIESEL-Sausalito Summer Night

e JOEY SCARBURY—When She Dances

WZZP-FM—Cleveland
(Bob McKay—MD)
% LITTLE RIVER BAND—The Night Owls 9-6
* % AL JARREAU—We're In This Love Together
119
+ MARTY BALIN—Atlanta Lady 17-16
 DARYL HALL/JOHN OATES—Private Eyes 6-
2
#* BILLY JOEL—Say Goodbye To Holtywood 16-
15
o STREAK—One More Night
o BARRY MANILOW-The Oid Songs

WDRQ-FM—Detroit
(Steve Summers—MD)

% % DIANA ROSS AND LIONEL RICHIE—
Endless Love 2-1
% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 18-14
 LULU-! Could Never Miss You 7-6
AL JARREAU—We're In This Love Together
109
oo BARRY MANILOW—The O1d Songs 17
oo FOREIGNER-Waiting For A Girl Like You 11
o COMMODORES—0h No
o STEVIE WOODS—Steal The Night
® MIKE POST—The Theme From Hill Street
Blues 22
o LINDSAY BUCHINGHAM—Trouble
© GEORGE BENSON—Turn Your Love Around

WBZZ-FM (B-94)—Pittsburgh
(Mark Kowalski—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
32

% THE ROLLING STONES—Start Me Up 2-1

* GENESIS—No Reply At All 25-15

* COMMODORES—Oh No 18-10

« FOREIGNER—Waiting For A Girl Like. You 20-

14
oo LINDSAY BUCKINGHAM—Trouble 30

WXKX-FM (35KX)—Pittsburgh
(Clark Ingram—MD)

* % GENESIS—Abacab 9-4
& TARNEYAND SPENCER BAND—No Time
To Lose 8-3
* BILLY JOEL—Say Goodbye To Hollywood 14-
10
« FOREIGNER—Waiting For A Girl Like'You 26:
20

* JOURNEY-Stone In Love 17-13

oe DAN FOGELBERG-Hard To Say 27

ee ELECTRIC LIGHT ORCHESTRA—Twilight 30
© QUARTERFLASH—Harden My Heart

@ KENNY ROGERS—Share Your Love With Me
o LINDSAY BUCKINGHAM-Trouble

o DONNY IRIS—Sweet Merrilee

WNCI-FM—Columbus
(Steve Edwards—MD)

% LITTLE RIVER BAND—The Night Owis 4-1
% FOREIGNER—Waiting For A Girl Like You
2012

* DAN FOGELBERG—Hard To Say 85

+ COMMODORES—-0h No 19-14

 DARYL HALL/JOHN OATES—Private Eyes 6-
3

ee JOURNEY-Don't Stop Believing 28

oo ROD STEWART--Young Turks 29

o DIANA ROSS=Why Do Fools Fall In Love 30

WXGT-FM—Columbus
(Buddy Scott—MD)
% OAN FOGELBERG—Hard ToSay 4-1
% FOREIGNER—Waiting For A Girl Like You
1713
# THE POLICE—Every Little Thing She Does Is
Magic 25-19
# PAT BENATAR—Promises In The Dark 18-15
+ DEVO—Working In The Coal Mine 11-9
oo STEVIE NICKS—Leather And Lace 26
oo DIANA ROSS—Why Do Fools Fall In Love 25
o BARRY MANILOW-The OId Songs 24

WAKY-AM—Louisville
(Bob Moody—MD)

% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 13-10

% DARYL HALL/ JOHN OATES—Private Eyes
53

* DAN FOGELBERG—Hard To Say 2-2

* KENNY ROGERS—Share Your Love With Me

1-1

# LITTLE RIVER BAND-The Night Owls 4-4

oo ATLANTA RHYTHM SECTION—Alien

oo CHRIS CHRISTIAN—I Want You | Need You

WKH-FM=Louisville
(Bobby Hatfield—MD)

*% DAN FOGELBERG~Hard To Say 15-10
* % RICK SPRINGFIELD-I've Done Everything
For You 11-5

* CHRISTOPHER CROSS—Arthur's Theme 3-2

* FOREIGNER-Waiting For A Girl Like You 22-
18

* TARNEY AND SPENCER BAND—NoTime To
Lose 19-15

ee JOURNEY-Don't Stop Believin'

oo ROD STEWART-Young Turks

o STEVIE NICKS—Leather and Lace

© JEFFERSON STARSHIP—Save Your Love

® JIM STEINMAN—Dance In My Pants

WKWK-AM —Wheeling
(Jack Armstrong—MD)

A% OLIVIA NEWTON-JOHN—Physical 25

% THE FOUR TOPS—When She Was My Gir!
2419

* LULU-I Could Never Miss You 13-9

« COMMODORES—0h No21-17

* BARRY MANILOW-The Old Songs 2823

oo STEVIE NICKS—Leather and Lace

oo LINDSAY BUCKINGHAM—Trouble

© KIM CARNES—Mistaken Idenity

© ROD STEWART—Young Turks

Southwest Region

mmm* PRIME MOVERS mmm

DAN FOGELBERG—Hard To Say (Epic/Full Moon)

QUINCY JONES FEATURING JAMES INGRAM—Just Once
(A&M)

GO GO'S—0ur Lips Are Sealed (IRS)

mmmm® TOP ADD ONS s

LUTHER YANDROSS—Never Too Much (Epic)

DIANA ROSS—Why Do Fools Fall In Love (RCA)
ROD STEWART-Young Turks (WB)

semssmm BREAK OUTS p——

LINDSEY BUCKINGHAM—Trouble (Elektra)
CRYSTAL GAYLE—The Woman In Me (Columbia)
JOHN DENVER—The Cowboy And The Lady (RCA)

KVIL-FM~Dalias
(Chuck Rhodes—MD)

No List

KEGL-FM—Fort Worth
(Sandra Bobek—MD)

* % G0 GO'S—0ur Lips Are Sealed 20-12

& ROLLING STONES—Start Me Up 1-1

* THE KINKS—Destroyer 2319

* POLICE—Every Little Thing She Does Is
Magic 24-18

* BILLY SQUIER—In The Dark 15:13

oo ELECTRIC LIGHT ORCHESTRA—Twilight

oo DONNY IRIS—Sweet Merrilee

o LINDSAY BUCKINGHAM—Trouble

© QUARTERFLASH—Harden My.Heart

@ STEVIE NICKS—Leather And Lace

KRBE—Houston
(Dayna Steele—MD)

No List

les Radio Action.

Based on station playlists through Tuesday (10/13/81)

KRLY-FM—Houston
(Blake Lawrence—MD)

No List

WEZB-FM—New Orleans
(Jerry Loosteau—MD)

% CARL CARLTON-She's A Bad Mama Jama
54

*% AL JARREAU-We're In This Love Together
139

# OLIVIA NEWTON-JOHN—Physical 26-16

* DARYL HALL/ JOHN OATES—Private Eyes 6-

5

+ DIESEL—Sausalito Summer Night 20-14

oo LUTHER VANDROSS—Never Too Much

o THE GO GO'S—Our Lips Are Sealed

o LITTLE RIVER BAND—The Night Owls

WTIX-AM—New Orleans
(Gary F_ranklin- MD)

% DAN FOGELBERG—Hard To Say 12-5
#* % BILLY JOEL~Say Goodbye To Hollywood
106

* OLIVIA NENTON-JOHN—Physical 31-26

# RONNIE LAWS—Stay Awake 35-29

# BOB SEGER—Tryin' To Live My Life Without
You 22-15

oo PAT BENATAR—Promises In The Dark

oo JOHN DENVER—The Cowboy And The Lady.

® JOHNNY LEE—Bet Your Heart On Me

@ CHRIS CHRISTIAN—| Want You, | Need You

o THE ALAN PARSONS PROJECT—Snake Eyes

o SAVOY BROWN—Run To Me

KEEL-AM—Shreveport
(Mary Johnson—MD) o
% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 25-18
%% LITTLE RIVER BAND—The Night Owls 20-
13
+ DAN FOGELBERG—Hard To Say 5-3
+ DARYL HALL/JOHN OATES—Private Eyes 3-
i
* BARRY MANILOW—The Old Songs 21-14
e® ATLANTA RHYTHM SECTION—Alien 35
®e ROD STEWART —Young Turks
® STEEK—One More Night
© STEVIE WOODS—~Steal The Night

KHFI-FM—Austin
Vﬁldkman—MD)

% BLUE OYSTER CULT—Burnin"For You 10-
4

*% THE POLICE—Evéry Little Thing She Does
Is Magic 15-0

# CHILLIWACK—-My Girl 19-15

* GENESIS—No Reply At All 1813

# OLIVIA NEWTON-JOHN—Physical 28-21

oo STEVIE NICKS—Leather And Lace

oo LINDSAY BUCKINGHAM—Trouble

KNUS-FM—Dallas
(Gary Hamilton—MD)
# & CHRISTOPHER CROSS—Arthur's Theme
1-1

% DAN FOGELBERG—Hard To Say 2-2

# CHRIS CHRISTIAN—| Want You, | Need You
22-18

* AL JARREAU—We're In This Love Together 8-
4

 CARLY SIMON—BIue Of Blue 30-23

oo CRYSTAL GAYLE—The Woman In Me 32

oo DIANA ROSS/LIONEL RICHIE-Dreaming Of
You 31

® DON McLEAN—Castles In The Arr 29

KFMK-FM—Housten
(Jerry Steele—MD)

%% ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 26-17

* % THE FOUR TOPS—When She Was My Girl
19-10

* AIRSUPPLY—Here | Am 13-9

« COMMODORES—0h No 23-23

* FOREIGNER—Waiting For A Girl Like You 30-

22
oo LUTHER VANDROSS~Never Too Much
oo OLIVIA NEWTON-JOHN—Physical

KRFM—McAllen-Brownsville
(Steve Owens—MD)

% DARYL HALL/JOHN OATES—Private Eyes
2-1

* % DEVO—Working In'The Coal Mine 17-11

* ATLANTA RHYTHM SECTION—Alien 25-18

* PAT BENATAR—Promises In The Dark 29-23

* FOREIGNER—Waiting For A Girl Like You 20-
14

oo JUICE NEWTON—The Sweetest Thing

ee JOURNEY—Don't'Stop Believin'

o LINDSAY BUCKINGHAM—Trouble

o STEVIE WOODS—Steal The Night

WQUE-FM—New Orleans
(Chris Bryan—MD)
% COMMODORES—Oh No 23-16
%% FOREIGNER—Waiting For A Girl Like You
32-28
* OLIVIA NENTON-JOHN—Physical 29-20
* BARRY MANILOW—The Old Songs 31-25
oo DIANA ROSS—Why Do Fools Fall In Love
© STEVIE NICKS~ Leather And Lace

KOFM-FM—Oklahoma City
(Chuck Mo:gan—MDl
# % LULU—I Could Never Miss You 26-23
* % OLIVIA NENTON-JOHN—Physical 25-15
* AIR SUPPLY—Here | Am 19-13

wwWw.americanradiohistorv.com
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+ COMMODORES—Oh No 16-12

# BURTON CUMMINGS—You Saved My Soul
27-24

oo BARRY MANILOW~—The Old Songs

oo DIANA ROSS—Why Do Fools Fall In Love

® ARLAN DAY—| Surrender

o ANNE MURRAY—It's Al | Can Do

© MIKE POST-The Theme From Hill Street
Blues

© FOREIGNER-Waiting For A Girl Like You

WFMF-FM~ Baton Rouge
(Wayne Watkins— MD)

# % DARYL HALL/JOHN OATES—Private Eyes
42

# % FOREIGNER-Waiting For A Girl Like You
2719

* GENESIS— No Reply At-All 20-17

+ COMMODORES— Oh No 23-16

# BOB SEGER- Tryin' To Live My Life Without

You 10-6
oe JOURNEY-Don't Stop Believin'
oe DIANA ROSS—Why Do Fools Fall In Love

KINT-FM~El Paso
(Jini Cliffo—MD)
% PAT BENATAR—Promises In The Dark 18
13
# % JUICE NEWTON—The Sweetest Thing 22
* AIRSUPPLY-Here | Am 19-16
+ TIERRA—La La Means | Love You 23-18
+ COMMODORES—0h No 21-16
oo KOOL & THE GANG—Take My Heart
oo THE KNACK—Pay The Devil
o ANNE MURRAY—it's All | Can Do
o SAVOY BROWN—Run To Me
o JOURNEY—Don't Stop Believin
o KIM CARNES—Mistaken Identity
© RONNIE MILSAP—| Wouldn't Have Missed It
For The Worid

KILE—Galveston
(Scott Taylor—MD)

% DANFOGELBERG—Hard ToSay 10-7

# & AR SUPPLY—Here | Am 19-15

# OLIVIA NENTON-JOHN—Physical 21-18

* DIESEL—Sausalito Summer Night 23-19

* FOREIGNER—Waiting For A Girl Like You 26-
22

ee QUARTERFLASH—Harden My Heart 40

oo ROD STEWART—Young Turks 39

o TIERRA-La La Means | Love You

© SURVIVOR—Poor Man's Son

KVOL—Lafayette
(Phil Ranken—MD)

A& AIRSUPPLY—Here | Am 18-15

% BARRY MANILOW—The OId Songs 27-23

* THE POLICE—Every Little Thing She Does Is
Magic 26-22

* DIESEL—Sausalito Summer Night 29-25

®e JOURNEY—Don't Stop Believin'

oo DIANA ROSS—Why Do Fools Fall In Love

o QUARTERFLASH—Harden My Heart

o STEVIE WOODS—Steal The Night

® JUICE NEWTON--The Sweetest Thing

o DEBBIE HARRY—The fam Was Moving

KTSA-AM-—San Antonio
(Charlie Brown—MD)
* % AIRSUPPLY—Here | Am 20-15
* % QUINCY JONES FEATURING JAMES
INGRAM—Just Once 27-22

 DARYL HALL/JOHN OATES- Private Eyes
12-10

* GARY WRIGHT —Really Wanna Know You 16
12

* BILLY JOEL—Say Goodbye To Hollywood 22-
19

oo DAN FOGELBERG—Hard To Say

oo DIANA ROSS—Why Do Fools Fall in Love

o BEE GEES—He's A Liar

o FOREIGNER—Waiting For A Girl Like You

Midwest Region

msmmk PRIME MOVERS mummm

DAN FOGELBERG—Hard To Say (Epic/Full Moon)
OARYL HALL & JOHM OATES—Private Eyes (RCA)
LITTLE RIVER BAND—The Night Owls) (Capitol)

mmem® TOP ADD ONS summmm

CHRIS CHRISTIAN—1 Want You, | Need You (Boardwalk)
FOREIGNER—Waiting For A Gir! Like You (Atlantic)
BARRY MANILOW-The Old Songs (Arista)

smm BREAK OUTS s—

TRIUMPH-Magic Power (RCA)
OON McLEAN—Castles In The Air (Millennium)
STEVIE NICKS—Leather & Lace (Modern)

WLS—Chicago
(_Tlm Kel[y—MD)
*% RICK SPRINGFIELD—I've Done Everything
For You 32-28
% & LITTLE RIVER BAND—The Night Owls 28-
19

* BILLY SQUIER—In The Dark 13-11

* DARYL HALL/JOHN OATES—Private Eyes 9
7

* BILLY JOEL~Say Goodbye To Hollywood 23
20

WLS-FM—Chicago
(Tim Kelly~MD)
% BILLY SQUIER-In The Dark 13-11
% DARYL HALL/JOHN OATES—Private Eyes
9.7

Playlist Prime Movers
Playlist Top AddOns @

* RICK SPRINGFIELD-1've Done Everything
For You 32-28

 LITTLE RIVER BAND—The Night Owls 28-19

oe TRIUMPH-Magic Power

WHB-AM—Kansas City
(Tom Land—MD)
% SHEENA EASTON—For Your Eyes Onty 6-1
% DAN FOGELBERG—Hard To Say 9-3
+ COMMODORES-0h No 21-8
* KENNY ROGERS—Share Your Love With Me
147

+ BARRY MANILOW—The Old Songs 22-12 -
®¢ CHRIS CHRISTIAN-1 Want You, | Need You
21

oo DON McLEAN-Castles In The Air 22
oo (LIVIA NEWTON-JOHN—Physical 20

WOKY-AM—Milwaukee
(Rick Brown-MD)

## DANFOGELBERG—Hard To Say 1310
% THE FOUR TOPS—When She Was My Girl
20-13

* AIR SUPPLY—Here I Am 16-12

* KENNY ROGERS—Share Your Love With Me
1511

* MIKE POST—The Theme From Hill Street
Blues 19-15

oo COMMODORES—0h No

oo FOREIGNER-Waiting For A Girl Like You

© JOHN DENVER-The Cowboy And The Lady

WZUU-FM—Milwaukee
(Bill Sharron—MD) o
% CHRISTOPHER CROSS—Arthur's Theme
1-1
% DAN FOGELBERG—Hard To Say 7-3
+ DARYLHALL/JOHN OATES—Private Eyes
10-7
+ LITTLE RIVER BAND—The Night Owls 8-6
# AL JARREAU~We're In This Love Together
16-12
© MARTY BALIN—Atlanta Lady
e BARRY MANILOW—The Old Songs.
o FOREIGNER—Waiting For A Gir! Like You
© THE FOUR TOPS—When She Was My Girl

KIWB-AM —Minneapolis
(Pam Ahresch—MD)
*% DAN FOGELBERG—Hard To Say 3:1
*% AIRSUPPLY—Here | Am 1512
* KENNY ROGERS—Share Your Love With Me
16-14
# LITTLE RIVER BAND—The Night Owis 9-7
* THETUBES—Don't Wanna Wait 5-3 N

KSLQ-FM-St. Louis
(Tom Stone—MD)

No List

KSTP-FM)KS95)—St. Paul
(Chick Napp—MD)
* % KENNY ROGERS—Share Your Love With
Me 53
% AL JARREAU—We're In This Love Together
9-6
* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 19-12

WIKS-FM—Indianapolis
(Mike Tinnes—MD)

% LITTLE RIVER BAND—The Night Owls 17
12

% FOREIGNER—Waiting For A Girl Like You
151

 DAN FOGELBERG—Hard To Say 13-8

* RICK SPRINGFIELD—I've Done Everything

For You 84

* JOURNEY-Don't Stop Believin' 18-15

oo TRIUMPH—Magic Power

oo LINDSAY BUCKINGHAM—Trouble

o GENESIS—No Reply At All

® SURVIVOR—Poor Man's Son

KBEQ-FM—Kansas City
(Mike Schmidt—MD)

% THE POLICE—Every Little Thing She Does
Is Magic 15-11

% DEVO—Working In The Coal Mine 16-13

* GENESIS—No Reply At All 19-15

% THE GO GO'S—Cur Lips Are Sealed 17-14

* FOREIGNER—Waiting For A Girl Like You 21
17

® GREG KIHN—The Girl Most Likely 28 b=

© STEVIE NICKS—Leather And Lace 25

® ELECTRIC LIGHT ORCHESTRA—Twilight 27

o LINDSAY BUCKINGHAM —Trouble

WISM-AM —Madison -
(Bob Stat(—!ﬁp)

* % MARTY BALIN-Atlanta Lady 12-8

% BARRY MANILOW—The Old Songs 29-17
# OAN FOGELBERG—Hard To Say 3-1

* COMMODORES~Oh No 13-11

* STEVIE NICKS—Leather And Lace 28-23
oo CHRIS CHRISTIAN—I Want You, | Need You

(Continued on page 26)
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NEW REMOTE—Les Davis, nighttime jazz host on WVNJ-FM Newark, settles
into his new studio at the Green Street Cafe in SoHo in Manhattan as club
owner Tony Goldman leans across the control board.

RadioRadio To Produce
Concerts For Affiliates

NEW YORK--RadioRadio, the
new young-adult oriented CBS ra-
dio network, has contracted with
GK Productions of Nashua, N.H. to
produce a series of eight concerts to
be taped for broadcast by affiliates
May through December, 1982.

RadioRadio vice president and
gencral manager Bob Kipperman
points out that “this is the first pro-
gramming to be firmed up by the
network. outside of the broadcasts
that will be provided by CBS News.
We feel confident that it (the con-
certs) will create excitement and at-
tract a large number of the 18-34 age
group.”

These specials will each run 90
minutes and will be presented, in
stereo on a monthly basis. The con-
certs will be produced by Patrick
Griftin. Griffin is the “G™ in GK.
The “K " stands for Kevin Kalunian.
Leslic Corn, director of program-

Multi-Week
Cumes Studied
By Arbitron

NEW YORK-—In response to a
request from Arbitron’s Radio Advi-
sory Council and the Radio Adver-
tising Burcau, Arbitron will fund re-
search in the development of multi-
week cumes (measurement of cu-
mulative audience) for radio re-
search next ycar.

The study will test the feasibility
of obtaining listening information
from respondents for a period of
longer than a week. This means Ar-
bitron. for the first time, will ask
diary kecpers to keep track of their
listening for two- and four-week pe-
riods. Until now, diary keepers had
kept records for only week-long
periods.

Some observers question whether
diary keepers will be as diligent if
they are asked to keep track of listen-
ing for more than a week’s time. Ar-
bitron will watch for this potential
problem in its experimentation with
longer cumes.

Longer cumes are attractive to sta-
tions, because presumably cumula-
tive audience measurement for
longer periods would produce
higher numbers. Whether these
numbers would double for a two-
week period over a one-week period
is not known, but many feel a doub-
ling is unlikely.

ming for RadioRadio, will supervise
all of these programs.

RadioRadio will begin operations
next Spring, presenting two-minute
news broadcasts on the hour, pro-
duced by a new team of writers and
reporters at CBS News, plus two mu-
sic specials or concerts per month,
and 90-sccond features four times a
day.

Kipperman says of the GK series,
“We had been looking for some-
thing really special to present that
would provide an edge for Radio-
Radio in the competitive market-
place.” How will the GK series differ
from, say, the concerts they taped
for ABC? “We're going a little
older,” says Rob Dollinger.

“There will be no serious head
bangers,” he adds, ruling out Ted
Nugent and the Blue Oyster Cult.
He also notes that a better grade of
vinyl will be used then is gencrally
specified for radio show pressings.

2 Stations Sold
For $6.2 Million

CLEVELAND—Embrescia Com-
munications Corp. is selling radio
stations WBBG-AM and WWWM-
FM (M 105) here to Robinson Com-
munications for $6.2 million pend-
ing FCC approval. It is the first ac-
quisition for Robinson Com-
munications, whose major stock-
holder is W.R. Grace executive and
jeweler Larry J.B. Robinson.

Ownership transfer is not antici-
pated before the end of the year.
Embrescia Communications will
continue to operate the stations. to
let Robinson concentrate on run-
ning his 65 jewelry stores in eight
states.

Less Music On WSIX

® Continued from page 20
programming weekdays from 5:30
109 a.m. “We're not touching that,”
says Bocock. WSIX will also main-
tain its music format on weekends.

The switch to 1alk is due 1o "FM
stations killing AM.” says Bocock.
“especially in midday. We spent
quite a lot of money doing research.
There’s definitely a market for inter-
esting talk programming.”

WSIX follows WLAC-AM., which
went all-talk almost a year ago. Bo-
cock promises WSIX will be “a little
bit different in content.”

Radio Programming

Mike Harrison

My Recurring Number One Dream

LOS ANGELES—A perusal of
the recently released L.A. Summer
Arbitron compels me to share a very
personal perspective on some very
public numbers.

For me, the story goes back about
eight years, during my term as pro-
gram director/morning man at
KPRI-FM in San Diego (the first
station in America to “go AOR.” but
that’s a whole 'nu-
ther story). An in-
terviewer from a lo-
cal college paper
asked me what my
ultimate job goal in
radio was.

My reply was im-
mediate: a rather
succinct synthesis of a variety of my
personal radio, media and cultural
interests at the time.

“I would like to be the weekend
talk show host and part-time disk
jockey at a big city FM rock station
that was rated No. .”

Taken a bit off guard by my an-
swer. the student reporter asked,
“Do you mcan a progressive rocker
(as they were known in those days)
that’s No. | among the other FM
stations?”

“No.” I answered. “l mean No. |
among all stations in the market.”

I'm sure he thought I was joking,
or at least being unrealistic. Besides
the strangeness of one striving to
achieve a “part-time” job in radio,
the idea of an FM “underground”
radio station dominating a major
market was considered as unlikely
back in 1973 as the idea of an AFL
team winning the Superbowl prior
to 1969. Back in the early "70s, the
only No. | niches available to FM
rockers were within their own
frames-of-reference and very spe-
cific and limited demographic target
audiences such as men 18-24. Now.
of course. that’s different.

“Why not full-time?,” he asked.
“Well. it’s sort of like having your
cake and eating it t00,” I replied.
“There are a number of other things
both in this business and on the out-
side that I would like to do in my life.
But being involved with such a sta-
tion in the way I described would be
like getting to play baseball with the
Dodgers on the weekends. You
know, sort of the ultimate hobby ...
getting to ‘play’ on a great team of
which you are a fan' You see. no
matter what [ do in life .. . if I be-
come a brain surgeon, a corporate
president, the Governor of Califor-
nia or a Nobel Prize winning jour-
nalist, I would still be compelled to
‘do’ radio at least once or twice a
week.”

A couple of years later. upon leav-
ing day-to-day radio as a full-time
member of one station to move to
Los Angeles and kick off the phase
of my career that led to publishing,
editing, writing columns, producing
and hosting syndicated radio pro-
grams, organizing conventions and
symposiums. consulting, teaching
and assuming the directorship of an
international communications firm
(Goodphone), I had the opportunity
to take the first step in realizing my
“dream.” | became the weekend talk
show host and part-time disk jockey
at KMET-FM, a siation that. at the
lime, was beginning to start a slow
but steady transition from the un-
derground to the mainstream. Per-
fect timing on my part.

And I never stopped! For the past
six years. my weekend “job” has
been the only constant ritual in my
otherwise eclectic existence. It’s been
a position and experience that has

-
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not only afforded me an immense
amount of personal pleasure and
professional challenges (that’s right,
challenges—working at KMET is a
never-ending challenge for all its
members from the gm. on down to
little oI’ me), but has also given me
the opportunity to play a highly in-
volved and significant role within
the community in which 1 live—per-
haps, the ultimate benefit attached
to working in local radio. As a media
journalist and researcher. it has
given me a bird’s eye view of day-to-
day radio and its relationship with a
listening audience from the most

the glass at KMET, one of the great-
est radio stations of all time.

Which is a rather lengthy intro to
the major point of this piece. During
the years I've been at KMET and
have simultaneously participated as
one of the industry’s most active ra-
dio “viewers,” 1 have seen outside
imitators of the station (and there
have been hordes of them) latch on
to only one or two aspects of what
makes the station click and dupli-
cate it in excess at their own facility
only to fail. This. of course. can be
compared to watching the chef work
in a fine restaurant and then going

marvelous of perspectives—behind (Continued on page 27)

LGoodphone Commentaries
Samurai Management

By NILS VON VEH

SEATTLE—The book thatdid me in last year was David Halberstam’s mas-
terful account of the development and interaction of several of America’s pre-
eminent original media families in “The Powers That Be.” It provides you with
excellent perspective on how media has both affected and been affected by the
events of this century.

This year, my information needs have changed drastically. ['s a tougher.
much more apocalyptic time for everyone. This year, the books that have been
the magic transformers for me are Alvin Toffler’s “Third Wave.” which
should be required reading for everyone in any way involved in the entertain-
ment business, and most recently—*"Positioning—The Battle For Your Mind”
by Al Ries and Jack Trout.

Following my attendance at a recent George Burns seminar on “Position-
ing,” I was reminded ot a book I rcad several years ago when [ first began to
practice the Chinese art of exercise/self-defense. Tai Chi. Although this book
centered on “Kendo.” which is a Japnese form of sword-fighting. it had a lot of
relevance to other forms of martial arts as well. The book was written around
the time described in “Shogun” and is written by one of Japan's most re-
nowned Samurai warriors. Miyamoto Musashi.

Recently there has been a tremendous wave of interest in Japanese theories
of management. (Although one of the principle tenets of “Theory Z” would
have a little trouble being put into eftect in radio—that being that people stay
their whole lifetime with one company!) Trout and Rics have remarked that
“positioning™ has a lot in common with military strategy. Here together in one
book entitled “A Book Of Five Rings” by Miyamoto Musashi (Overlook Press)
is a “guide for men who want to learn strategy,” which manifests none of the
bad habits infecting our current generation of military ““thinkers.”

When Trout and Ries wrote “Positioning,” it is said they had noidea the stir
they would cause in radio. Even more unlikely is trying to imagine a Samurai
sitting in a cave in 1645 writing a guide for competitive radio programmers in
the rough and tumble 1980s.

In his introduction to the “Five Rings.” translator Victor Harris has this to
say about the relevance of this work today:

“Musashi writes about the various aspects of Kendo in such a way that it is
possible for the beginner to study at beginner’s level. and for Kendo masters to
study the same words on a higher level. This applies not just to military
strategy. but to any situation where plans and tactics are used. Japanese busi-
nessmen have used ‘Go Rin No Sho’ as a guide for business practice. making
sales campaigns like military operations, using the same energetic methods. In
the same way that Musashi seems to have been a horribly cruel man, yet was
following logically an honest ideal, so successful business seems to most people
to be without conscience.

“Musashi’s life study is thus as relevant in the 20th century as it was on the
medieval battleground. and applies not just to the Japanese race but to all na-
tions. | suppose you could sum up his inspiration as "humility and hard work’.”

The obvious relevance of Musashi’s thoughts on strategy to much of what
we do in radio (and in record promotion for that matter) will be obvious if you
are receptive to his metaphors:

The Mountain-Sea Change: “The ‘'mountain-sea’ spirit means that it is bad
to repeat the same thing several times when fighting the enemy. There may be
no help but to do something twice. but do not try it a third time. If you once
make an attack and fail, there is little chance of success if you use the same
approach again. If you attempt a technique which you have previously tried
unsuccessfully and fail yet again. then you must change your attacking
method.

“If the enemy thinks of the mountains, attack like the sea: and if he thinks of
the sea. attack like the mountains. You must research this deeply.”

George Burns quoted Louis Pasteur during his recent “Thinking Points™
seminar as saying that “chance favors only the prepared mind.”

I would go one step further and share with you a quote attributed to Don
Juan by Carlos Castaneda in “Tales Of Power™

“The basic difference between an ordinary man and a warrior is that a war-
rior takes everything as a challenge. while an ordinary man takes everything
either as a blessing or a curse.”

The next move is up to you.

(Nils von Veh is program direcior of KZOK-AM-FM Seattle. Previously he
was national marketing and promotion manager for ECM Records in New
York.)
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Billboard. Singles Radio Action.

Based on station playlists through Tuesday (10/13/81)

jon Executives

To: Record Promot
prom: Billboard

Re: Radio Action Decision Ads
Quick——look at t_his
impact advertising
spgce! It's the perfect
place to increase that
radio action on your

priority singles:

Monday. ..

Tuesday ...

Those critical days
when radio stations
make their decisions
on what new singles
they’ll add for the
remainder of the
week—

how they’ll play them...what’s going up...
down...dropped...increasing in rotation! These
are the decisions that will certainly affect you...
Now you’ve got the flexible advertising vehicle
designed to influence those decisions!

If you run with a Billboard RADIO ACTION
DECISION AD, you’ll be running with the most
up-to-date information anyone can offer on that
big Monday and Tuesday! Information that will
reach 5,500 radio stations—a reach that is bigger
than any other industry publication! This could be
the beginning of something really big™ for your
singles—and for radio!

Right now is the time to back your promotion team
with direct ad support...in the right place!

“‘More than 33,0001 radio professionals read Billboard each week.
t Based upon a study by McGraw-Hili Laboratory of Advertising Research

Billboard ads move records—
and now we’re making space
for even better moves!

® Continued from page 24
ee PABLO CRUISE-Slip Away
® JUICE NENTON—The Sweetest Thing

WZEE-FM—Madison
{Matt Hudson—MD) )

* OLIVIA NEWTON-JOHN—Physical 24-16
% DARYL HALL/JOHN OATES—Private Eyes
84

* THE POLICE—Every Little Thing She Does Is
Magic 21-15

* AIRSUPPLY—Here | Am 26-26

 RICK JAMES—Super Freak 4-1

oo STEVIE NICKS—Leather And Lace

oo ELECTRIC LIGHT ORCHESTRA-Twilight

o COMMODORES—0h No

® PAT BENATAR—Promises In The Dark

® LINDSAY BUCKINGHAM —Trouble

WLOL-FM—Minneapolis
(Phil Huston—~MD)
% MARTY BALIN—Atlanta Lady 21-15
* % FOREIGNER—Waiting For A Girl Like You
29-17
* AR SUPPLY~Here | Am 18-13
 THE MOODY BLUES—The Vaice 16-11
* THE FOUR TOPS—When She Was My Girl 28
24
o CHRIS CHRISTIAN—I Want You, | Need You
® STARS ON 45—More Stars On 45
® MIKE POST—The Theme From Hill Street
Blues 29
® BURTON CUMMINGS-~You Saved My Soul
30
® ART GARFUNKEL~A Heart In New York

WOW-AM—0Omaha
(Jim Corcoran—MD)

« % SHEENA EASTON—For Your Eyes Only 5-3
% DARYLHALL/JOHN OATES—Private Eyes
74

* RICK SPRINGFIELD—!'ve Done Everything
for You 14-10

* AL JARREAU—We're In This Love Together
127

+ THE FOUR TOPS—When She Was My Girl 16-
13

oo ROD STEWART—Young Turks

KXOK-AM—St. Louis
(Lee Douglas—MD)

%% DAN FOGELBERG—Hard ToSay 11-6

% AR SUPPLY-Here | Am 125

* QUINCY JONES FEATURING JAMES
INGRAM—just Once 17-15

+ AL JARREAU—We're In This Love Together
18.16

* THE FOUR TOPS—When She Was My Girl 13-
q

oo DARYL HALL/JOHN QATES-Private Eyes
oo BARRY MANILOW—The Old Songs

WSPT—Stevens Point
(Brad Fuhr—MD)

% RICK SPRINGFIELD—|'ve Done Everything
For You 8-3

% DARYL HALL/JOHN OATES—Private Eyes
4.1

* AIR SUPPLY—Here | Am 22-16

* DIESEL—Sausalito Summer Night 5-4

* BILLY JOEL—Say Goodbye To Hollywood 15-

11

oo (LIVIA NEWTON-JOHN—Physical 30

oo BARRY MANILOW—The Old Songs

o COMMODORES—Ch No

o PABLO CRUISE—SIip Away

KFYR-AM—Bismarck
(Dan Brannan—MD)

% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 12-8
% % DARYL HALL/JOHN OATES-—Private Eyes
51
% LITTLE RIVER BAND—The Night Owls 14-11
* ALJARREAU—We're In This Love Together
13-10
% BURTON CUMMINGS—You Saved My Soul
184
o COMMODORES—0h No
® PABLO CRUISE-Slip Away
® STEVIE NICKS—Leather And Lace
® ELECTRIC LIGHT ORCHESTRA—Twilight

KIOA-AM—Des Moines
(A.W. Pantoja—MD)

% SHEENA EASTON—For Your Eyes Only 6-1
%% DARYLHALL/JOHN OATES—Private Eyes
113

% MARTY BALIN—Atlanta Lady 25-22

* KENNY ROGERS—Share Your Love With Me
24-21

* STEVIE WOODS—Steal The Night 30-25

oo ANNE MURRAY—It's All | Can Do

oo ROD STEWART—Young Turks

® CHRIS CHRISTIAN~1 Want You, | Need Yoo

WNAP-FM —Indianapelis
(Chab Hunt—MD)

No List

KEYN-FM—Wichita
(Terri Springs—MD)
*% AIRSUPPLY— Here | Am 14-11
%% BOB SEGER— Tryin' To Live My Life
Without You 26-20
% OLIVIA NEWTON-JOHN— Physical 29-25
* BARRY MANILOW- The Old Songs 30-26

www americanradiohistorv.com

* THE FOUR TOPS— When She Was My Girl
2623

oo ATLANTA RHYTHM SECTION—Alien

oo FOREIGNER—Waiting For A Girl Like You

® DIESEL—Sausalito Summer Night

KWKN—Wichita
_ (Scott Shores—MD) [
# % BARRY MANILOW—The OId Songs 25-20
% THEFOUR TOPS—When She Was My Girl
18-13
# AR SUPPLY—Here | Am 19-15
« COMMODORES—OhNo 23-19
# BILLY JOEL~Say Goodbye To Hollywood 28-
24
oo CHRIS CHRISTIAN—| Want You, | Need You
2
®e ANNE MURRAY—It's Alf | Can Do 28
o DIANA ROSS—Why Do Fools Fall In Love 30
® ART GARFUNKEL—A Heart In N.Y,

Northeast Region

sk PRIME MOVERS mummm

AIR SUPPLY—Here | Am (Arista)
FOUR TOPS—When She Was My Girl (Casablanca)
DARYL HALL & JOHN OATES—Private Eyes (RCA)

mmem® TOP ADD ONS s

DIANA ROSS—wWWhy Do Fools Fali In Love (RCA}
COMMODORES—0h No (Motown)
ROD STEWART—Young Turks (WB)

meswesw BREAKQOU TS maaseemn

KiM CARNES—Mistaken Identity (EMI-America)
ELO-Twilight (Jet)
JOURNEY—Don't Stop Believin' (Columbia)

WXKS-FM—Boston
(Vinnie Peruzzi—MD)

% DARYL HALL/JOHN OATES—Private Eyes
157

%% SHEENA EASTON—For Your EyesOnly 12
3

* PRINCE-Controversy 22-18

+ DAN FOGELBERG—Hard To Say 20-13

% KOOL & THE GANG—Take My Heart 2419

oo KIM CARNES—Mistaken Identity

o CHILLIWACK—My Girt

® FOREIGNER—Waiting For A Girl Like You

@ THE KINKS—Destroyer

® GEORGE BENSON—Turn Your Love Around

@ RAY PARKER JR. & RAYDIO—It's Your Night

WKBW-AM —Buffalo
(lohn Summers—MD)

*% AR SUPPLY—Here | Am 19-13
# % THE FOUR TOPS—When She Was My Girl
20-16

* RICK SPRINGFIELD—I've Done Everything
For You 16-10

* LITTLE RIVER BAND—The Night Qwls 10-6

* BOB SEGER—Tryin' To Live My Life Without
You9-1

o COMMODORES-0h No

o DIANA ROSS—Why Do Fools Fall In Love

® ROD STEWART—Young Turks

WABC-AM—New York City
(Sonia lonesfMD)
% LUTHER VANDROSS—Never Too Much 7-4
* % JOURNEY—Who's Crying Now 16-10
* AR SUPPLY—Here | Am 15-13
 DARYL HALL/JOHN OATES—Private Eyes
10-6
oo COMMODORES—0h No 19

WVBF-FM—Boston
{Tom Connerly—MD)

% DAN FOGELBERG—Hard To Say 14-11
% MIKE POST—The Theme From The Hill
Street Blues 12-9

* BARY MANILOW—The 01d Songs 28-24

% AL JARREAU-We're In This Love Together
1613

% QUINCY JONES FEATURING JAMES
INGRAM - Just Once 20-17

WBEN-FM—Buffalo
(Roger Christian—MD)

%% THE POLICE—Every Little Thing She Does
Is Magic 14-9

* % AIR SUPPLY—Here | Am 9-6

% OLIVIA NEWTON-JOHN—Physical 31-10

* BARRY MANILOW—The 0!d Songs 17-8

oo CHILLIWACK—My Girl 31

WKTU-FM—New York City
(Michael Ellis—MD})

% DENIECE WILLIAMS—Silly 4-3

* % GWEN McCRAE—Funky Sensation 22-7

* RICK JAMES—Super Freak 8-5

* CENTRAL LINE—Walking In Sunshine 16-13

®e ROGER—IHeard It Through The Grapevine

oo CONQUEST-Give It To Me

® KAREN SILVER—Nobody Eise

o TEDDY PENDERGRASS—I Can't Live Without
Your Love

® WEEKS & C0.—Rock Your World

WFLY-FM—Albany
(Jack Lawrence—MD)

%% CHRISTOPHER CROSS—Asthur's Theme
11
%% RICK SPRINGFIELD-I've Done Everything
For You 12-7
* THE POLICE—Every Little Thing She Does Is
Magic 24-19

Playlist Prime Movers #
Playlist Top AddOns @

* AR SUPPLY—Here | Am 18-14

* DIESEL—Sausalito Summer Night 26-21
oo ELECTRIC LIGHT ORCHESTRA—Twilight
oo DIANA ROSS—Why Do Fools Fail In Love 30
o QUARTERFLASH—Harden My Heart

o EARTH, WIND & FIRE—Let's Groove

© BARRY MANILOW--The Olds Songs

WTRY-AM—Albany
(Ron Nenni—MD)

% AR SUPPLY—Here | Am 9.4

## LITTLE RIVER BAND—The Night Owls 12-9

« DIESEL—Sausalito Summer Night 22-18

« FOREIGNER—Waiting For A Girl Like You 27-
20

* THE FOUR TOPS~When She Was My Girl 30-
26

oo BARRY MANILOW—The Otd Songs 29

®e ROD STEWART—Young Turks

WGUY—Bangor
{Jim Randall—MD)

« THE POLICE—Every Little Thing She Does Is
Magic 21-16

« CARL CARLTON—She's A Bad Mama Jama
20-17

* RONNIE LAWS—Stay Awake 32-20

oo BLUE OYSTER CULT—~Burnin’ For You 13-8

oo OLIVIA NEWTON-JOHN—Physical 16-11

o GEORGE BENSON-~Turn Your Love Around

® LINDSAY BUCKINGHAM -Trouble

o DEBBIE HARRY—The Jam Was Moving

® ELECTRIC LIGHT ORCHESTRA~Twilight

WICC-AM—Bridgeport
(Bob Mitchell—MD)

No List

WTIC-FM—Hartford
(Rick Donahue—MD)

% DIESEL—Sausalito Summernight 7-4

% RICKJAMES—Super Freak 5-3

+ DIANA ROSS/LIONEL RICHIE—-Endless Love
11l

* EARTH, WIND & FIRE—Let's Groove 20-16

* CARL CARLTON-She's A Bad Mama Jama 9
}

oo LUTHER VANDROSS—Never Too Much 27

oo ROD STEWART—Young Turks 30

© BARRY MANILOW—The Old Songs 31

e FOREIGNER—Waiting For A Girl Like You 28

e POLICE—Every Little Thing She Does Is
Magic 29

WBLI-FM—Long Island
(Bill Terry—MD)
%% QUINCY JONES FEATURING JAMES
INGRAM — Just Once 12-4
# % KENNY ROGERS—Share Your Love With
Me 14-11
 DAN FOGELBERG—Hard To Say 21-13
 DARYL HALL/JOHN OATES—Private Eyes
16-12
AL JARREAU—We're In This Love Together
19-14
oo COMMODORES—Ch No
oo MARTY BALIN—Atlanta Lady
® DIANA ROSS—Why Do Fools Fall In Love
® ROD STEWART—Young Turks

WKC!I-FM—New Haven
(Danny Lyons—MD)
% OLIVIA NEWTON-JOHN—Physical 29-21
%% DIANA ROSS—Why Do Fools Fall In Love
30-22
* COMMODORES—Ch No 25-20
* BILLY JOEL—Say Goodbye To Hollyweod 21
17
e EARTH, WIND & FIRE—Let's Groove
oo FOREIGNER—Waiting For A Girl Like You
® STEVIE NICKS—Leather And Lace
o LINDSAY BUCKINGHAM-Trouble

WF)B-FM—Providence
(Mike Waite—MD)
%% CHRISTOPHER CROSS—Arthur's Theme
42
%% BOB SEGER—Tryin' To Live My Life
Without You 12-6
* DARYLHALL/JOHN OATES—Private Eyes
1110
* KENNY ROGERS—Share Your Love With Me
54
o JOURNEY-Don't Stop Believin’
® DIANA ROSS—Why Do Fools Fall In Love

WPRO-FM—Providence
(Gary Berkowitz—MD)

% CARL CARLTON—She's A Bad Mama Jama
20-11
%% AL JARREAU-We're In This Love Together
21-10
* AR SUPPLY—Here | Am 17-9
% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 22-14
% DARYL HALL/JOHN OATES—Private Eyes
138
(Continued on puge 28)

| © Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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.~ NewOnThe Chorts”_

QUARTERFLASH
“Harden My Heart”— ﬁ

Rindy and Marv Ross. the mainstays of Geffen Records’ six-member band
Quarterflash, traded in tcaching certificates for music careers and worked their
way up through the Portland. Oregon club circuit to obtain a regional single
release, first as a group called Seafood Mama, on Whitefire Records. The
single, “Harden My Heart,” became so popular in the Northwest that their
manager and owner of the label Jay Isaac. was able to get into major record
label doors in L.A. Carol Childs with Geffen heard the tape, liked the video
from a one-hour tv/radio simulcast they did in Portland and Quarterflash was
signed. “Harden My Heart,” re-recorded for the Geffen album. was written by
Marv Ross. as were four other tunes. Jack Charles, vocalist and guitarist for the
band also contributed a ballad “*Critical Times.” Quarterflash’s stage presence
is heightened by Rindy Ross’ saxophone work.

Quarterflash is the first release by an unknown group on Geffen Records.
The LP was produced by John Boylan whose credits include Boston, Linda
Ronstadt. Charlie Danicls and the Little River Band. Rick DiGiallonardo on
keyboards, Rich Gooch on bass, and Brian David Willis round out the band.

Information regarding Quarterflash may be obtained from Jay Isaac, P.O.
Box 8231. Portland, Ore. 97207 (503) 231-7227.

Radio Programming

‘City Rhythm’ Debuts
On N.J.’s WSSJ-AM

By MAURIE ORODENKER

CAMDEN, N.J.—-In a move to
carve out a piece of the South Jersey-
Philadelphia market, WSSJ-AM here
is developing a new sound that seeks
to cross ethnic, demographic and
age barriers. Called “City Rhythm.”
the format replaces the adult con-
temporary music played when the
station was known as WCAM. a mu-
nicipally owned station still located
in the city’s City Hall and with lim-
ited audience.

The station was purchased last
April for $850.000 by Wade Broad-
casting Ltd.. headed by James
Wade, of Philadelphia, across the
river. The new format was intro-
duced earlier this summer and is al-
ready showing signs of catching on.
After investing an additional
$65.000 in the kw station, Wade is
now looking for WSSJ to make its
debut among the top 20 in the next
Arbitron ratings. For years, WCAM
had been missing from the listings.

The “City Rhythm.” which seeks
to reflect the sound of Camden
which has a heavy black and Hispa-
nic population. is a mix of every-
thing from rhythm and blues to mel-
low jazz, and during the late hours, a
lot of funky music with street rap.
There’s the upbeat post-disco black
pop music with a lot of metlow, jazzy
ballads.

Gary Shepherd. formerly at

® Continued from page 25

home and attempting to duplicate
the recipe by only using its most ob-
vious ingredient . . . or worse, the in-
gredient that was most obvious only
to you. Our industry (and world., for
that matter) suffers from a case of
“black or white” thinking.

In the case of KMET, that most
obvious—but overwhelmingly mis-
leading—ingredient has been hard
rock. Ask 10 people in this business
what they think KMET’s “format™ is
and 9.7 of them will respond. “Hard
rock.”

When you talk to record people,
they're always bitchin® that KMET
has a nerve playing only the music it
wants to play without regard for
what “other stations doing the same
format™ are playing and they invar-
1ably predict its imminent ratings
demise.

Talk to the good folks at competi-
tor KLOS-FM (another very fine ra-
dio station) and they’ll tell you that
KMET is on the verge of “being
beaten” because they “do the for-
mat” better than KMET. They even
research it.

Talk to programmers and man-
agers from stations in other markets
who monitor KMET and they tell
you they cannot understand why the
station is doing so well. After all,
they don’t really play the standard
national AOR “hits’” and their disk
jockeys break the cardinal radio
rule—they don’t all sound alike!
They, too. predict KMET’s got to
fail.

There is no doubt, KMET is more
than hard rock. As a matter of fact.
KMET's success is not based upon
its hard rock . . . there are other mu-
sical genres that are just as popular
in Southern California. If KMET
were to play any number of them
and leave gverything else basically
intact, it would still be a dominant
station.

KMET is a Southern California
cultural center. It is a station upon

Mike Harrison

which each and every air person-
ality/programmer is a unique and
dazzlingly-cut gem (including the
newspeople). It 1s a consistent atti-
tude with a spectrum of moods and
faces. It is colorful upside-down bill-
boards on every other corner. It is a
non-stop merchandising blitz. It is
an omnipresent series of movie
screenings, live nighiclub broad-
casts. political activism and social
debate. It is a harmonious blend of
in-house and outside-syndicated
programming. It is a program direc-
tor who is not a dictator, but, rather,
an organizer, director (as the title
implies) and, most importantly, an
objective and concerned set of off-
the-air ears. It is a general manager
who—regardless of whether he is sin-
cerc or not—has each and every
member of a sensitive and egotistical
staff absolutely convinced that he/
she is vitally important to the success
and well-being of the station and
loved by management. It is a station
with a promotions director. It is a
station of stars (radio’s ultimate “se-
cret” weapon). It is a station with an
air staff that’s been there mostly be-
tween five and ten years.

I could go on ... but the point is
made. KMET is what all truly great
stations through history have been:

an audio repertory company, a free-
flowing gestalt. a synergistic whole,
an obstacle to definition. Not a for-
mat. It is people.

But, for me. the grand finale to
this radio story came the other night
when the phone rang at an unusu-
ally late hour. It was a radio friend
whodelights in spreading radio data.
both hard and soft, to fellow media
freaks.

“Michael!” the gregarious voice
boomed. “*Did 'ya sce the new
book?”

“Yeah, the station sure did well.”
KMET had gone up over a whole
point and was among the top three
stations in town in the all-important
metro survey area.

“Congratulations to you!” he
replied, already knowing the afore-
mentioned story of my fetish to be a
part-timer on a No. | station and us-
ing it as a creative lead in to break
good news to.me. “Have you looked
at the figures tor the tsa (total survey
area)?”

I pulled out my newly arrived
laundry-list of numbers and sure
enough—KMET was, for the first
time, actually No. | in the total re-
gion in both quarter hour and cume.

‘I've made it! I've made it! Radio
dreams do come true.

DJs Collect Kudos

® Continued from page 20
IV of WSLC-AM Roanoke, Va.;
and Don Walton of KFDI-AM-FM
Wichita, Kan. Last year Bob Cole of
KOKE-AM-FM Austin, Tex.. won.
West beat out Dandelion of
WIOV-FM Ephrata, Pa.: Billy Dil-
worth of WLET-AM Toccoa. Ga_;
Jay Larry James of KHUT-FM Hut-
chinson, Kan.; and Tom Reeder of
WKCW-AM Warrenton, Va. West
is the third Florida DJ to win the
small market award in as many
years. Lee Shannon of WCCF-AM
Punta Gorda, Fla., won last year and
Terry Slane of WGTO won the year

before, making WGTO a two-time
winner in three years.

These awards were only the start
for this week, which was capped by
the Federation of Country Air Per-
sonalities awards banquet on Friday
(16). Full details of this event will be
in the Oct. 31 issue of Billboard.

After a FICAP golf and tennis
outing on Thursday (15), many DIs
spent Friday taping artists during an
all-day taping session so that they
can present custom interviews on
their local stations when they return
home.

www.americanradiohistorv.com

WDAS, black music station in Phila-
delphia, who is the WSSJ program
manager, describes the new sound as
“urban contemporary” that attracts
white listeners along with the blacks
and Hispanics. The station’s playlist,
he notes, ranges from white cross-
over r&b artists such as Boz Scaggs,
to salsa. In addition, he programs
more jazz than any other commer-
cial station in the market.

The lineup of disk jockeys show
credits from the disco and black mu-
sic stations in Philadelpnia. Nikki
Duval came over from WCAU-FM.
which had been dedicated to the
disco sound. Leigh Hamilton is also
a WCAU-FM alumnus. “Doctor”
Perry Johnson was a heavy at black-
oriented WDAS-FM before switch-
ing to WCAU-FM. Also spinning
the “City Rhythm’ records are
Mitch Ryder, EA. Wood, Carlos
Cruz, and expected tostart shortly is
Hy Lit, who pioneered “under-
ground music” at WDAS-FM in
earlier years.

WLAK Bought
By Viacom
For $8 Million

NEW YORK-—Viacom Inter-
national Inc. has entered into an
agreement in principle to purchase
WLAK-FM, Chicago from Storer
Broadcasting Co. for $8 million in
cash. The transaction is subject to
certain conditions including the exe-
cution of a definitive agreement and
the approval of the FCC.

Al Greenfield. president of the Vi-
acom Radio Group points out that
the acquisition further diversifies
the Group in terms of format. add-
ing beautiful music FM to the adult
contemporary, black and country
formats of Viacom’s present eight
stations.

With the addition of WLAK-FM,
Viacom will own five FM and four
AM radio stations, including
WKHK-FM and WWRL-AM New

York; KIKK-FM Houston and
KIKK-AM Pasadena, Texas;
WMZQ-FM  Washington, D.C;

WRVR-FM and WDIA-AM Mem-
phis; and KDIA-AM Oakland,
Calif.

Quello Boosts
Deregulation

WASHINGTON, D.C.—“] never
thought I'd sce an FCC Chairman
more unregulatory than 1.” Com-
missioner James H. Quello told 90
members of the New Jersey Associ-
ation of Broadcasters Monday (5) at
the Golden Nugget in Atlantic City.
“l tell you he has the smarts for
Chairman.”

Quello said deregulation wasn’t
being undertaken to benefit broad-
casters. “The constitutional free-
doms were instituted for the benefit
of the citizenry.” he explained, “the
total public ... rather than the
media. It is the public that stands to
gain from an all media freedom of
the press.”

He added that his proposals for
freedom from program regulation
“are meant to establish a climate
whereby the American public can
receive more, freer and better broad-
casting service. | believe it is a
proper goal of the Communications
Act of 1934.” he noted, “and of the
First Amendment to the Constitu-
tion and 1 believe it is a proper goal
for any new Communications Act.”

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Oct. 19, Loretta Lynn, Live From
Gilley's, Westwood One, one hour.

Oct. 23-25, Millie Jackson,
O'Jays, Concert of the Month, West-
wood One, one hour.

Oct. 23-25, Utopia, Concert En-
core, NBC Source, 90 minutes.

Oct. 24, Little River Band,
MusicStar Special, RKO Two, one
hour.

Oct. 24, Bellamy Bros., Country
Sessions, NBC, one hour.

Oct. 24. Johnnie Taylor, Special
Edition, Westwood One, one hour.

Oct. 24-25, Ronnie Milsap, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Oct. 25, Party At The Palladium,
featuring Rick Derringer, Ellen Fo-
ley, Hall & Oates, Ian Hunter, Dr,
John, Todd Rundgren, Southside
Johnny, King Biscuit Flower Hour,
ABC-FM, one hour.

Oct. 26, Keith Richard, part one.
Mary Turner Off The Record, West-
wood One, one hour.

Oct. 26. Dottie West, Live From
Gilley’s, Westwood One, one hour.

Oct. 30-Nov. |, Vern Gosdin, Syl-
via, Jamboree U.S A, Siarfleet Blair,
one hour.

Oct. 30-Nov. I, Nazareth, In Con-
cert, Westwood One, one hour.

Oct. 31. Rolling Stones, Super-
Group Special, ABC FM, two hours.

Oct. 31, Billy Preston, Special Edi-
tion, Westwood One, one hour.

Oct. 31, Leroy Van Dyke, Country
Sessions, NBC. one hour.

Oct. 31-Nov. I, Manhattan Trans-
fer, Robert W. Morgan Special of
the Week, Watermark, one hour.

Oct. 31, Anne Murray, MusicStar
Special, RKO Two, one hour.

Nov. I, Ted Nugent, in interview;
Doug and the Slugs, in performance:
Best of Robert Klein Show, Froben
Enterprises, one hour.

Nov. 2, Keith Richard, part two,
Mary Turner Off The Record. West-
wood One, one hour.

Nov. 6-8. Blackfoot, NBC Source,
one hour.

Nov. 7. Syreeta Wright, Special
Edition, Westwood One, one hour.

Nov. 7, Mickey Gilley and Johnny
Lee, Country Scssions, NBC, one
hour.

Nov. 7-8. Journey, Robert W.
Morgan Special of the Week. Water-
mark, one hour.

Nov. 9. Stevie Nicks, Mary Turner
Off The Record. Westwood One,
one hour.

Nov. 13-15. Billy Joel, Special
NBC Source, two hours.

Nov. 14, Jeanne Pruett, Country
Sessions. NBC, one hour.

Nov. 14-15. Marty Balin, Robert
W. Morgan Special of the Week,
Watermark. one hour.

Nov. 16. REO Speedwagon, Mary
Turner Off The Record, Westwood
One, one hour.

Nov. 20-22. Donnie Iris, Concert,
NBC Source. one hour.

Nov. 21, Jacky Ward, Country
Sessions, NBC, one hour.

Nov. 21-22. Sheena Easton, Rob-
ert W. Morgan Special of the Week,
Watermark. one hour.

Nov. 22, Neil Diamond, ABC
Contemporary. three hours.

Nov. 23, George Thorogood, Mary
Turner Off The Record. Westwood
One, one hour.

Nov. 27-29, Allman Bros., Special,
NBC Source, two hours.
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® Continued from page 26

ee MIKE POST—The Theme From Hill Street
Blues

ee FOREIGNER—Waiting For A Girl Like You

@ BILLY JOEL—Say Goodbye To Hollywood

WHFM-FM—Rochester
(Kelly McCann—MD)

%% LITTLE RIVER BAND-The nght Owls 11-7
%% AL JARREAU—We're In This Love Together
19-15

* AIR SUPPLY—Here | Am 16-13

 DARYL HALL/JOHN OATES—Private Eyes 7
4

 BARRY MANILOW—The Old Songs 26-23

oo JOHNNY LEE—Bet Your Heart On Me

oo ARLAN DAY—I| Surrender

o THE POLICE- Every Little Thing She Does Is
Magic

WHYN—Springfield
(Andy Carey—MD)

No List

WFTQ(14Q)—Worcester
(Gary Nolan— MD)

oo FOREIGNER—Waltmg For A Girl Like You
oo BURTON CUMMINGS~You Saved My Soul
o ANNE MURRAY—it's All | Can Do

WACZ-AM—Bangor
(Michael 0'Hara—MD) N

%% OLIVIA NENTON-JOHN—Physical 29-21
%% FOREIGNER—Waiting For A Girl Like You
2115

* AR SUPPLY—Here | Am 25-20

% DIESEL—Sausalito Summer Night 20-16

* THE FOUR TOPS—When She Was My. Girt 22-
10

oo DEBBIE HARRY—The Jam Was Moving

®e ELECTRIC LIGHT ORCHESTRA- Twilight

© STEVIE NICKS—Leather And Lace

o SQUEEZE—Mess Around

WIGY-FM—Bath
(Wiliie Mitchella—MD)

* % RICK SPRINGFIELD—'ve Done Everythmg
For You 7-5

*&  DARYL HALL/JOHN OATES—Private
Eyes2-1

* DAN FOGELBERG—Hard To Say 11-9

* DIESEL—Sausalito Summer Night 21-15

+ LITTLE RIVER BAND—The Night Owls 10-6

oo BARRY MANILOW—The 0id Songs

oo JOURNEY-Don't Stop Believin’

o QUARTERFLASH—Harden My Heart

© CHRIS CHRISTIAN—I Want You, | Need You

o JUICE NEWTON—The Sweetest Thing

WTSN-AM—Dover
(Jim Sebastian—MD)

%% ATLANTA RHYTHM SECTION— Hlien 96

% DANFOGELBERG—Hard To Say 2-2

* SHEENA EASTON—For Your Eyes Only.13-9

* KENNY ROGERS—Share Your Love With Me
197

* LITLE RIVER BAND—The Night Owls 14-10

oo QUARTERFLASH—Harden My Heart

oo LINDSAY BUCKINGHAM —Trouble

o SAVOY BROWN—Run To Me

® BURTON CUMMINGS—You Saved My Soul

® STEVIE NICKS—Leather And Lace

WFEA-AM—Manchester
{Keith Lemire—MD)

% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 13-9

% THE FOUR TOPS—When She Was My Girl
107

* BARRY MANILOW—The Otd Songs 20-16

® MARTY BALIN—At|anta Lady

® KOOL & THE GANG—Take My Heart

o THE KNACK—Pay The Devil

o DIANAROSS—Why Do Fools Fall In Love

® LINDSAY BUCKINGHAM —Trouble

WHEB-FM—Portsmouth
{Rick Dean—MD)
%% BILLY JOEL—Say Goodbye To Hollywood
1813
&% BOB SEGER—Tryin' To Live My Life
Without You 20-16
* AIRSUPPLY—Here | Am 17-15
* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 13-10
* AL JARREAU-We're In This Love Together
10-7
oo KIM CARNES--Mistaken identity
oo LINDSAY BUCKINGHAM—Trouble

WBBF—Rochester
(Dave Mason—MD)

*% AIR SUPPLY—Here | Am 12-7
* % THE FOUR TOPS—When She Was My Girl
19-15

* DAN FOGELBERG—Hard To Say 4-2

% DARYL HALL/JOHN OATES—Private Eyes
10-8

* BILLY JOEL-Say Goodbye To Hollywood 17-
16

oo COMMODORES—Oh No

oo FOREIGNER-Waiting For A Girl Like You

® CHRIS CHRISTIAN—I Want You, | Need You

WBBF-FM—Rochester
{Dave Mason—MD)

* % AIR SUPPLY—Here | Am 12-7
% % THE FOUR TOPS—When She Was My Girl

9

19-15

* DAN FOGELBERG—Hard To Say 4-2

 DARYL HALL/JOHN OATES—Private Eyes
10-8

* BILLY JOEL—-Say Goodbye To Hollywood 17-
16

ee COMMODORES—Ch No

oo FOREIGNER—Waiting For A Girl Like You

® CHRIS CHRISTIAN—{ Want You, | Need You

WPST-FM—Trenton
(Tom Taylor—MD)

% THE POLICE—Every Little Thlng She Does
Is Magic 17-13

%% LITTLE RIVER BAND—The Night Owls 11-6

* BLUE OYSTER CULT—Burnin’ For You 12-4

* DAN FOGELBERG—Hard To Say 14-11

* DIESEL—Sausalito Summer Night 19-15

eo ELECTRIC LIGHT ORCHESTRA-Twilight

o LINDSEY BUCKINHAM —Trouble

WRCK-FM—Washington Mills
(Jim Reitz—MD)

%% DARYL HALL/JOHN OAYES Private Eyes
31
% BOB SEGER—Tryin' To Live My Life
Without You 13-0
% BILLY JOEL—Say Goodbye To Hollywood 18-
13
% RICK JAMES—Super Freak 15:11
% FOREIGNER—Waiting For A Girl Like You 28-
19
oo QUARTERFLASH—Harden My Hearl
oo STEVIE NICKS—Leather And Lace
® OLIVIA NEWTON-JOHN-Physical
o LINDSAY BUCKINGHAM—Trouble

Mid-Atlantic Region

mamsk PRIME MOVERS mumm

LITTLE RIVER BAND—The Night Owis (Capitol}

BOB SEGER & THE SILYER BULLET BAND-Tryin' To
Live My Life Without You (Capitol}

FOREIGNER—Waiting For A Girl Like You (Atlantic)

wmamm® TOP ADD ONS mmemm

COMMODORES—0h No (Motown)

KIM CARNES—Mistaken Identity (EM)-America)

CHILLIWACK—My Girl (Millennium)

smsmmes 8 REAK OU TS s

STEVIE NICKS—Leather & Lace (Modern)
JOURNEY—Don't Stop Believin' (Columbia)
GEORGE BENSON-Turn Your Love Around (W8}

e ————]

WPGC-FM—Washington, D.C.
(Jim ENiott—MD)

No List

WCAO-AM —Baltimore
(Scott Richards—MD)

% LITTLE RIVER BAND—The Night Owls 12- 7
% BOB SEGER—Tryin' To Live My Life
Without You 16-8

* RICK SPRINGFIELD—I've Done Everything
For You 8-4

* LUTHER VANDROSS—Never Too Much 29-25

 DARYL HALL/JOHN OATES—Private Eyes 5-
2

WIFI-FM—Philadelphia
(Liz} Kiley—MD)
*% FOREIGNER—Waiting For AGirl Like You
2821
*% OLIVIA NEWTON-JOHN—Physical 25-19
 BURTON CUMMINGS—You Saved My Soul
29-25
 ATLANTA RHYTHM SECTION—Alien 19-15
* AIRSUPPLY—Here | Am 14-9
® JUICE NEWTON—The Sweetest Thing
o JOURNEY-Don't Stop Believin'
® ROD STEWART—Young Turks

WRQX-FM—Washington, D.C.
{Frank Holter—MD)
%% THE POLICE—Every Little Thing She Does
Is Magic 21-8
* % EDDIERABBITT—Step By Step 16-6
* TRIUMPH—Magic Power 20-18
* BOB SEGER—Tryin' To Live My Life Without
You 13-10
* TARNEY AND SPENCER BAND—No Time To
Lose 19-16

WAEB-AM —Allentown
(Jefferson War—MD)

*% AIR SUPPLY—Here | Am 14-10

%% COMMODORES—0h No 137

* OLIVIA NENTON-JOHN—Physical 19-16

* PAT BENATAR—Promises In The Dark 16-13

* FOREIGNER—Waiting For A Gir! Like You 18-
14

oo STEVIE NICKS—Leather And Lace

oo GEORGE BENSON—Turn Your Love Around

® KIX—The ltch

® THE FOUR TOPS—When She Was My Girl

WBSB-FM—Baltimore
{)an Jeftries—MD)
* % DARYL HALL/JOHN OATES—Private Eyes
5-2
%% RICK JAMES—Super Freak 199
* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 9-6
# LITTLE RIVER BAND—The Night Owls 11-8
* THE FOUR TOPS—When She Was My Girl 8-5
oo STEVIE NICKS— Leather And Lace
oo [INDSAY BUCKINGHAM-Trouble

WFBR-AM—Baltimore
(Andy Szulinski—MD)
4% CHRISTOPHER CROSS—Arthur's Theme
11
* % COMMODORES—Ch No 149
* OLIVIA NEWTON-JOHN—Physical 23-16
 DARYL HALL/JOHN OATES—Private Eyes 5-
3
 FOREIGNER—Waiting For A Girl Like You 9-5
o STEVIE NICKS—Leather And Lace
o ELECTRIC LIGHT ORCHESTRA—Twilight 30
® ROD STEWART—Young Turks 25
o RONNIE MILSAP—I Wouldn't Have Missed It
For The World

WCCK-FM (K-104)—Erie
(Bill Shannon—~MD)
& GENESIS—No Reply At All 13-8
% CLIFF RICHARD—Wired For Sound 27-17
* TRIUMPH—Magic Power 20-14
+ DARYL HALL/)JOHN OATES—Private Eyes
127
# ROLLING STONES—Start Me Up 3-1
oo CHILLIWACK—My Girl 36
oo JOURNEY—Don't Stop Believin' 34

WKBO-AM—Harrisburg
(Tim Burns—MD)

© ATLANTA RHYTHM SECTION—Alien 21

® CHRIS CHRISTIAN—| Want You, | Need You
20

o ANNE MURRAY—It's All | Can Do 19

® BURTON CUMMINGS—You Saved My Sou!

WGH-AM—Norfolk
~ (Bob Canada—MD)

*% QUINCY JONES FEATURINGIEAMES
INGRAM—Just Once 10-7

%% BARRY MANILOW—The Old Songs 20-19

* STARS ON 45—More Stars On 4521-17

* MIKEPOST—The Theme From Hill Street
Biues 15-10

oo KIM CARNES—Mistaken |dentity

® TIERRA—La La Means | Love You

® RONNIE MILSAP—| Wouldn't Have Missed It
For The World

WRVQ-FM—Richmond
(Degorgh Miloﬂghnq—Mbl o
o MARTY BALIN—Atlanta Lady
® DON McLEAN—Castles In The Air
o JOHN DENVER—The Cowboy And The Lady

WFBG-AM—Altoona
(Tony Booth—MD)

t* AIRSUPPLY—Here | Am 62
% DARYL HALL/JOHN OATES—Private Eyes
2-1

* RICK SPRINGFIELD—1've Done Everything
For You 7-3

* OLIVIA NEWTON-JOHN—Physical 23-18

* RICK JAMES—Super Freak 14-8

o GENE COTTON—Being With You Tonite

& CLIFF RICHARD--Wired For Sound

o JOURNEY—Don't Stop Believin'

© ELECTRIC LIGHT ORCHESTRA—Twilight

® LINOSAY BUCKINGHAM—Trouble

o RONNIE MILSAP—| Wouldn't Have Missed It
For The World

WYRE-AM —Annapolis
{Chuck Bradley—MD)

*% AR SUPPLY—Here | Am 19- 12
% FOREIGNER—Waiting For A Girl Like You
22-13

+ MARTY BALIN—Atlanta Lady 21-16

+ THE POLICE—Every Little Thing She Does Is
Magit 24-19

 QUINCY JONES FEATURING JAMES
INGRAM—Just Once 15-9

o@ CHRIS CHRISTIAN—| Want You, | Need You

oo DIANAROSS—Why Do Fools Fali In Love

WQRK-FM—Norfolk
(Bruce Carraway—MD)

*% COMMODORES—0h No 25-21
* % THE FOUR TOPS—When She Was My Girl
22-18

* CHRISTOPHER CROSS—Arthur's Theme 4-1

* SHEENA EASTON—For Your Eyes Only 3-2

* BOBSEGER-Tryin' To Live My Life Without
You 15-11

oo QUARTERFLASH—Harden My Heart

oe JOURNEY—Don't Stop Believin'

WQXA-FM {Q-106)~York
(Dan Steele—MD)

%% COMMODORES—Oh No 2318
* % FOREIGNER—Waiting For A Girl Like You
2117

* THE POLICE—Every Little Thing She Does Is
Magic 25-22

* AIR SUPPLY—Here | Am 18-12

* PAT BENATAR—Promises In The Dark

oo EARTH, WIND & FIRE—Let's Groove

oo STEVIE NICKS—Leather And Lace

o JOURNEY—Don't Stop Believin’

Southeast Region

mmmmm % PRIME MOVERS smmm

FOREIGNER—Waiting For A Girl Like You (Atlantic)
DAN FOGELBERG--Hard To Say (Epic/Eull Moon)
COMMODORES—0h No (Motown)

mmmm® TOP ADD ONS mmmmm
ROD STEWART—Young Turks (WB)

DIANA ROSS—Why Do Fools Fall In Love (RCA)
QUARTERFLASH-Harden My Heart (Geffen)

les Radio Action.

Based on station playlists through Tuesday (10/13/81)

s B REAKOUTS m—

LINDSEY BUCKINGHAM—~Trouble (Elektra)
GEORGE BENSON—Turn Your Love Around {WB)
STEVIE NICKS—Leather & Lace (Modern)

WZGC-FM—Atlanta
(Steve Davis—MD)

No List

WQXI-FM—Atlanta
(Jeff McCartney—MD)

%% RICK SPRINGFIELD—{'ve Done Everythlng
For You 14-28

% FOREIGNER—Waiting For AGirl Like You
2313

# THE POLICE—Every Little Thing She Does Is

Magic 23-15

* OLIVIA NEWTON-JOHN—Physical 27-20

* DIESEL—Sausalito Summer Night 26-22

oo DIANA ROSS—Why Do Fools Fall In Love

oo LINDSAY BUCKINGHAM—Trouble

WBBQ-FM—Augusta
(Bruce Stevens—MD)

% CARL CARLTON—She's ABad Mama Jama
12-5
* % THE FOUR TOPS—When She Was My Girl
139
* GENESIS—No Reply At All 26-21
* COMMODORES—0h No 21-18 )
* FOREIGNER—Waiting For A Girl Like You 22-
19
oo STEVIE NICKS—Leather And Lace
ee ROD STEWART—Young Turks 28
® RONNIE MILSAP—I Wouldn't Have Missed It
For The World

WKXX-FM—Birmingham
(Mark Thompson— ~MD)

% & THE POLICE—Every Lnttle Thing She Does
Is Magic 23-16

% DAN FOGELBERG—Hard To Say 12-4

% QUARTERFLASH—Harden My Heart 29-24

% BARRY MANILOW—The Old Songs 30-25

oo SURVIVOR—Poor Man's Son

o LINDSAY BUCKINGHAM—Trouble

WAYS-AM—Chariotte
(Lou Simon—MD)

%% DARYL HALL/IOHN OATES—Private Eyes
11

% LITTLE RIVER BAND—The Night Owls 6:3

* AR SUPPLY—Here | Am 10-6

* OLIVIANEWTON-JOHN—Physical 137

* FOREIGNER—Waiting For A Girl Like You 15-
10

oo COMMODORES—Oh No 15

WBCY-FM—Charlotte
{Bob Kaghan—MD)

% DAN FOGELBERG— Hard To Say9 6

% LITTLE RIVER BAND—The Night Owls 8-5

 QUARTERFLASH—Harden My Heart 29-22

 OLIVIA NEWTON-JOHN—Physical 20-14

 FOREIGNER—Waiting For A Girl Like You 10-
8

oo KIM CARNES—Mistaken Identity

oo GEORGE BENSON—Turn Your Love Around

o DONNIE IRIS—Sweet Merrilee

WHBQ-AM —Memphis
{Charles Duvall—MD)

** DARYL HALL/JOHN OATES— anate Eyes
32
% THE FOUR TOPS—When She Was My Girl
5-4
+ AIR SUPPLY—Here | Am 6-5
* BILLY JOEL—Say Goodbye To Hollywood 4-3
+ AL JARREAU—We're In This Love Together 7-
6
o0 KOOL & THE GANG—Take My Heart 14
oo MIKE POST—The Theme From Hil Street
Blues
o DIANA ROSS—Why Do Fools Fall In Love

WMC-FM—Memphis
(Tom Prestigiacomo—MD)
% DAN FOGELBERG—Hard To Say 9-5
* % LUTHER VANDROSS—Never Too Much 19-
14
* AIR SUPPLY—Here | Am 15-11
* DARYL HALL/JOHN OATES—Private Eyes 2-
1
* DIANA ROSS—Why Do Fools Fall In Love 23
oo MARTY BALIN—-Atlanta Lady

WHYI-FM—Miami
{Mark Shards—MD)

% ROLLING STONES—Start Me Up 11-6
&% THE FOUR TOPS—When She Was My Girl
25-18

* FOREIGNER—Waiting For A Girl Like You 26-
24

* DAN FOGELBERG—Hard To Say 24-21

* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 15-11

oo OLIVIA NEWTON-JOHN—Physical 29

oo JOURNEY—Don't Stop Believin' 34

& TIERRA—La La Means | Love You

® STREEK—One More Night 37

o LITTLE RIVER BAND—The Night Owls 35

WANS-FM—Anderson
(Sam Church—MD)

*% CHRISTOPHER CROSS—Arthur's Theme
1-1

www americanradiohistorv.com

%% RICK JAMES—Super Freak 2-2

* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 17-12

# CARL CARLTON—She's A Bad Mama Jama
2419

* BOB SEGER~-Tryin’ To Live My Life Without
You 10-6

oo QUARTERFLASH—Harden My Heart

oo DIANA ROSS—Why Do Fools Fall In Love

o LINDSAY BUCKINGHAM —Trouble

® GENESIS—No Reply At All

WISE—Asheville
(Ray Williams:MD)
% MARTY BALIN—Atianta Lady 22-16
4% AL JARREAU—We're In This Love Together
21-12
* RICKIE LEE JONES—A Lucky Guy 31-26
 THE FOUR TOPS—When She Was My Gir! 15-
8
* BURTON CUMMINGS—You Saved My Soul
33-29
oo DON McLEAN—Castles In The Air
oo ROD STEWART—Young Turks
® QUARTERFLASH—Harden My Heart
® THE ALAN PARSONS PROJECT—Snake Eyes
o LINDSAY BUCKINGHAM—Trouble

WQXI-AM—Atlanta
(Jeff McCartney—MD)

% THE POLICE—Every Little Thmg She Does
Is Magic 14-6
*% COMMODORES-0hNo 12-8
oo BOB SEGER—Tryin' To Live My Life Without
You
oo DIANA ROSS—Why Do Fools Fall n Love

WERC-AM—Birmingham
(Al Karrh—MD)

1 23 COMMODORES Oh No 13-7

%% BARRY MANILOW—The O1d Songs 18-13

* CHRIS CHRISTIAN—| Want You, | Need You
23-17

* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 16-10

 DAVID GATES—Take Me Now 20-14

oo ARLAN DAY—I Surrender

o0 RONNIE MILSAP —| Wouldn't Have Missed

It For The World
o OAK RIDGE BOYS—Fancy free

WSGN-AM —Birmingham
- (Walt Brian—MD)

No List

WFLB-AM—Fayetteville
(Larry Canon—MD)

*% COMMODORES—Ch No 1812
% FOREIGNER—Waiting For A Girt Like You
2822

* CHRIS CHRISTIAN—| Want You, | Need You
27-20

+ EARTH, WIND & FIRE—Let's Groove 30-25

* BOB SEGER—Tryin' To Live My Life Without
You22-17

oo STEVIE NICKS—Leather And Lace

& LITTLE RIVER BAND—The Night Owls

® QUARTERFLASH—Harden My Heart

® GENESIS—No Reply At All

o JOURNEY-Don't Stop Believin'

® ROD STEWART—Young Turks

o GEORGE BENSON—Turn Your Love Around

® RONNIE MILSAP—| Wouldn't Have Missed It
For The World

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)

% DANFOGELBERG— Hard To Say 64

* % FOREIGNER—Waiting For A Gir! Like You
20-17

oo (UARTERFLASH—Harden My Heart

®e GEORGE BENSON—Turn Your Love Around

WARY-AM—Huntsville
(Jim Kendricks—MD)

*% COMMODORES—0h No 15-8
* % FOREIGNER—Waiting For A Girl Like You
20-12

% ATLANTA RHYTHM SECTION—Alien 9-5

* DAN FOGELBERG—Hard To Say 12-4

* DARYL HALL/JOHN OATES—Private Eyes 2
1

oo LINDSAY BUCKINGHAM —Trouble

oo GEORGE BENSON—Turn Your Love Aroynd

o GENESIS—No Reply At All

o PABLO CRUISE~Siip Away

© KIM CARNES—Mistaken Identity

WIVY-FM—Jacksonville
{Dave Scott—MD)

%% CHRISTOPHER CROSS—Arthur's Theme
21
* % FOREIGNER—Waiting For A Girl Like You
18-12
* AIRSUPPLY—Here | Am 11-7
* DARYL HALL/JOHN OATES—Private Eyes 4-
3
* KENNY ROGERS—Share Your Love With Me
64
oo ROD STEWART—Young Turks 26
oo MIKE POST—The Theme From Hill Street
Blues 29
® QLIVIA NEWTON-JOHN—Physical 33
© BURTON CUMMINGS—You Saved My Soul
32

Playlist Prime Movers #
Playlist Top AddOns @

WNOX-FM—Knoxville
(Bill Evans—MD)

%% AIR SUPPLY—Here | Am 20-12
* % FOREIGNER—Waiting For A Girl Like You
30-29

* BOB SEGER— Tryin’ To Live My Life Without
You 28-22

+ THE FOUR TOPS— When She Was My Girl
107

oo BARRY MANILOW—The OId Songs

o DIANA ROSS—Why Do Fools Fall in Love

o ROD STEWART—Young Turks

o LINDSAY BUCKINGHAM—Trouble

KLPQ-FM—Little Rock
(Michael York—MD)

% RICK SPRINGFIELD—|'ve Done Everything
For You 16-12
% AL JARREAU—We're In This Love Together
139
+ QUINCY JONES FEATURING JAMES
INGRAM—Just Once 12-8
* BILLY JOEL-~Say Goodbye To Hollywood 15-
11
4 MIKE POST—The Theme From Hill Street
Blues 18-15
o TRIUMPH—Magic Power
® THE ALAN PARSONS PROJECT—Snake Eyes
o JOURNEY—Who's Crying Now

WINZ-FM (1-95)—Miami
(Johnny Dolan—MD)

*% DARYL HALL/JOHN OATES— anate Eyes
126

*% ROLLING STONES—Start Me Up 6-3

* RICK SPRINGFIELD—1've Done Everything
For You 13-11

oo AR SUPPLY—Here | Am

oo EARTH, WIND & FIRE—Let's Groove

o LULU-I Could Never Miss You

o FOREIGNER—Waiting For A Girl Like You

WKKY-FM—Montgomery
(Rich Thomas—MD)

* % AIRSUPPLY—Here | Am 21 13
%% BURTON CUMMINGS-You Saved My
Soul 28-21

% BARRY MANILOW—The Old Songs 24-19

* FOREIGNER—Waiting For A Girl Like You 22-
17

* THE FOUR TOPS—When She Was My Girl 17-
14

® QUARTERFLASH—Harden My Heart

o ELECTRIC LIGHT ORCHESTRA—Twilight

o DIANA ROSS—Why Do Fools Fall In Love

o ROD STEWART—Young Turks

® ALABAMA—Love In The First Degree/Ride
The Train

2 LINDSAY BUCKINGHAM—Trouble

WMAK-FM—Nashville
(Scotter David—MD) )

% AIR SUPPLY—Here | Am 9- 5
% KENNY ROGERS—Share Your Love With
Me 8-4

* OLIVIA NEWTON-JOHN—Physical 20-15

* BOB SEGER—Tryin' To Live My Life Without
You 17-12

* THE FOUR TOPS—When She Was My Girl 15
11

oo QUARTERFLASH—Harden My Heart

oo LINDSAY BUCKINGHAM —Trouble

WWKX-FM—Nashville
{John Anthony— MD)

*% QUINCY JONES FEATURING IAMES
INGRAM—Just Once 11-8

% BOBSEGER=Tryin’ To Live My Life
Without You 16-9

* PAT BENATAR—Promises In The Dark 27-24

oo BARRY MANILOW—The Old Songs

® QUARTERFLASH—Harden My Heart

® CHILLIWACK—My Girl

® LINDSAY BUCKINGHAM—Trouble

WBIW-FM—0rlando
(Terry Long—MD)
*% COMMODORES—0h No 21-15
* % FOREIGNER—Waiting For A Girl Like You
3728
* CHRISTOPHER CROSS—Arthur's Theme -1
* AIRSUPPLY—Here | Am 26-18
* DARYL HALL/JOHN OATES-Private Eyes 5
3
oo DAVID GATES—Take Me Now
oo DEBBIE HARRY—The fam Was Moving 40
® ARLAN DAY-I Surrender
® JERMAINE JACKSON—I'm Just Too Shy
® RONNIE MILSAP—| Wouldn't Have Missed it
For The World

WSGH-FM (95-SGF)—Savannah
(.P. Hunter—MD)
* % CARL CARLTON-She's A Bad Mama Jama
21-18
* % FOREIGNER—Waiting For A Girl Like You
2821
(Continued on page 29)

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.



www.americanradiohistory.com

Billboard. Sing

® Continued from page 28

 THE POLICE—Every Little Thing She Does Is
Magic 21-16

* ARETHA FRANKLIN/GEORGE BENSON—
Love All The Hurt Away 14-11

 DIESEL—Sausalito Summer Night 18-14

oo STEVIE NICKS—Leather And Lace

ee [INDSAY BUCKINGHAM—Trouble

e PRINCE—Controversy

® JERMAINE JACKSON—I'm Just Too Shy

o JOURNEY—Don't Stop Believin’

® KIM CARNES—Mistaken |dentity

WRBQ-FM (Q-105)—Tampa
(Pat McKay—MD)

% CARL CARLTON=She's A Bad Mama Jama
126

w& MIKE POST—Theme From Hill Street
Biues 13-10

& OLIVIA NEWTON-JOHN—Physical 24-18

# BILLY JOEL—Say Goodbye To Hollywood 16-

13

% FOREIGNER—Waiting For A Girl Like You 22-
19

e AIRSUPPLY—Here | Am 23

e ROD STEWART—Young Turks

WSEZ-FM—Winston Salem
(Bob Siegler—MD)
% DAN FOGELBERG—Hard To Say 14-9
& ALJARREAU—We're In This Love Together
15-16
* ATLANTA RHYTHM SECTION—Alien 1815
+ MARTY BALIN—Atlanta Lady 19-14
* KENNY ROGERS—Share Your Love With Me
16-13
o QUARTERFLASH—Harden My Heart
o JERMAINE JACKSON—I'm Just Too Shy
o BARRY MANILOW—The Old Songs
® JUICE NENTON—The Sweetest Thing
o DIANA ROSS—Why Do Fools Fall In Love
e ROD STEWART—Young Turks
e GEORGE BENSON—Turn Your Love Around
o RONNIE MILSAP—I Wouldn't Missed It For
The World

WCSC—Charleston
(Chris Bailey—MD)
+ % EARTH, WIND & FIRE—Let's Groove 26-18
* % FOREIGNER—Waiting For A Girl Like You
28-16

* AIRSUPPLY—Here | Am 30-20

* BOB SEGER—Tryin' To Live My Life Without
You 10-7

# AL JARREAU—We're In This Love Together
11-8

© JOHNNY LEE—Bet Your Heart On Me

o QUARTERFLASH—Harden My Heart

o JERMAINE JACKSON—I'm Just Too Shy

o LUTHER VANDROSS—Never Too Much

© RONNIE LAWS—Stay Awake

o THE KNACK—Pay The Devil

o LINDSAY BUCKINGHAM—Trouble

e GEORGE BENSON—Turn Your Love Around

WSKZ-FM~Chattanooga
(David Carroi—MD)

% COMMODORES—0hNo 187
% FOREIGNER—Waiting For A Girt Like You
19-11

* AIR SUPPLY—Here | Am 15-12

 OLIVIANEWTON-JOHN—Physical 2219

+ MIKE.POST—The Theme From Hill Street
Blues 24-20

e GENESIS—No Reply At All

oo ROD STEWART—Young Turks

e QUARTERFLASH—Harden My Heart

W)DX-AM—Jackson
(Lee Adams--MD)

*% AIRSUPPLY—Here | Am 10-8

% COMMODORES—Oh No 22-13

 THE POLICE—Every Little Thing She Does Is
Magic 22-22

+ LUTHER VANDROSS-Never Too Much 26-21

les Radio Action.

Based on station playlists through Tuesday (10/13/81)

* OLIVIANEWTON-JOHN—Physical 29-19
ee CHRIS CHRISTIAN—| Want You, | Need You
oo CHILLIWACK—My Girl

o STEVIE WOODS—Steal The Night

JOHN SCHNEIDER-Still

KOOL & THE GANG—Take My Heart

BOB SEGER~Tryin' To Live My Life Without
You

DIANA ROSS—Why Do Fools Fall In Love
ROD STEWART—Young Turks

DON FELDER—Heavy Metal

ANNE MURRAY—1t's All | Can Do
GENESIS—No Reply At All

THE GO GO'S—Our Lips Are Sealed

WONN—Lakeland
(George McGovern—MD)
* % DAVID GATES—Take Me Now 28-22
%% BOB SEGER—Tryin' ToLive My Life.
Without You 16-13
* ZZTOP-Leila 17-14
* STREEX—-One More Night 37-29
* OLIVIA NEWTON-JOHN—Physical 39-31
oo [INDSAY BUCKINGHAM —Trouble
ee RUPERT HOLMES-Loved By The One You
Love
o RONNIE MILSAP—| Wouldn't Have Missed It
For The World
e THE KNACK—Pay The Devil

KLAZ-FM—Little Rock
(Rhonda Kurtis—MD)

No List

WKXY-AM—Sarasota
(Tony William—MD)

% THE POLICE—Every Little Thing She Does
Is Magic 23-14

# % FOREIGNER—Waiting For A Girl Like You
2719

 AIR SUPPLY-Here | Am 19-13

* RICK SPRINGFIELD—I've Done Everything

For You 13-9

* OLIVIA NEWTON-JOHN—Physical 158

ee JOURNEY—Don't Stop Believin'

oo BARRY MANILOW—The Old Songs

e CHRIS CHRISTIAN—| Want You, | Need You

WSGA-AM —Savannah

~ (Ron Fredricks—MD)

% COMMODORES—0OhNo 1511

% OLIVIA NEWTON-JOHN—Physical 21-17

# LUTHER VANDROSS—Never Too Much 30-27

* FOREIGNER—Waiting For A Girl Like You 28
24

 DIANAROSS—-why Do Fools Fall In Love 32-
Vs

oo STEVIE NICKS—Leather And Lace 33

Playlist Prime Movers *
Playlist Top AddOns @

oo ROD STEWART-Young Turks

WOKI-FM—Knoxville
(Gary Adkins—MD)
*% COMMODORES—Oh No 29-22
*% OLIVIANEWTON-JOHN—Physical 22-17
* GENESIS—No Reply At All 34-37
* BILLY JOEL—Say Goodbye To Hollywood
+ LITTLE RIVER BAND—The Night Owis
© JOHNNY LEE—Bet Your Heart On Me
© QUARTERFLASH—Harden My Heart
o TEDDY BAKER—It's Over
e JOURNEY—Don't Stop Believin'
® STEVIE NICKS—Leather And Lace
© THE KNACK—Pay The Devil
o DEBBIE HARRY—The Jam Was Moving
e ROD STEWART—Young Turks
o JOHHNY ENTWHISTLE~Too Late The Hero

©® Copyright 1981, Billboard Publi-
cations, Iinc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

Rules For Entering 1981 Competition For
Air Personalities, Program Directors, Radio
Stations And Record Promotion Executives

Awards will be presented according t
100 in the following formats for radio station of the year,

as other awards in other categories. Anyone can enter. Just follow these instructions:

o market size in three categories: markets numbered one to 30, 31 to 100, and below
program director of the year, and personality of the year, as well

1. Category: Radio Station Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary; ¢. Country: d. Black:
¢. Miscellaneous.

Requirements: A written presen-
tation which uqt include a descrip-
tion of the station’s programming
and summaries of its community in-
volvement. promotional and adver-
tising activities. A tapc presentation
and other related materials also may
be submitted but are not mandatory.

I1. Category: Program Director Of
The Year

a. AOR: b. Top 40/Adult Con-
temporary; c. Country: d. Black:
e. Miscellaneous.

Requirements: A writlen presen-
tation which must include a docu-
mented ratings history of the station
under the entrant’s program direc-
torship. a description of the station’s
programming. a summary of station
activities and composite tape of the
station’s sound of no more than 30
minutes in length.

1II. Category: Personality Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary: ¢. Country: d. Black;
¢. Miscellaneous.

Requirements: An aircheck of an
actual broadcast aired between Jan.
1 and Sept. 30. 1981. The aircheck
must be on cassette or reel to reel at
7% i.p.s. with music telescoped. rep-
resenting one hour of air time. The
aircheck must be accompanied by
an official entry form. here included.

1V. Category: Special Programming

a. Station produced: b. Syndica-
tor or network produced

Requirements: A telescoped tape
of the program together with a writ-
ten summary description and docu-
mentation of airing including sta-
tions and dates.

V. Category: Music Industry
a. Chief Executive in Charge of
Promotion: b. National Promo-
tion Person; c¢. Regional Promo-
tion Person: d. Local Promotion

Person: e. Independent Promo-

tion Person

Requirements: Nomination by of-
ficial nominating ballot.

VI. Category: Military Air Person-
ality Of The Year
International Air Personality Of The
Year
Requirements: Same as for U.S.
and Canadian air personalitics.
Submit all entries to: Doug Hall.
Radio Programming Editor. Bill-
board. 1515 Broadway. New York.
N.Y. 10036.

r DEADLINE ALL ENTRIES—Nov. 1, 1981

—

RECORD PROMOTION PERSON

ENTRY FORM

AIR PERSONALITY COMPETITION

advosgng ‘t86l ‘vz 4380100

Please affix this label to your air personality’s air check.

NOMINATING BALLOT
Annual competition for the International

Radio Programming Forum Awards PLEASE PRINT:

l, ot _____.nominate
the following record promotion persons for the annual competition in
the following categories:

CHIEF EXECUTIVE

Station City Format

Ye: No

Ar Personality

Does air personality select music?
Personality has been with station since

IN CHARGE OF PROMOTION mo i
Name of Person ’ ‘
- = - - JUDGES:
Company City )
Piease rate on a scale of zero (0) to ten (10). The highest point total in each category wins.
NATIONAL - Use ONLY one column. Leave rest blank for future judging.
Name of Person Company City
REGIONAL REGIONAL RATING FINAL RATING
Name of Person Voice
= Timing
ComiEmy iy Musi¢ setection
LOCAL Salesmanshi
Name of Person JleSmAP ___
Personality definition
Company City Interest stimutation
INDEPENDENT Compatability with format
Name of Person Ability 1o relate to audience
I S - —— — Presentation
Company City Content
Please send to: Attn: Nominations Imagination
Doug Hall peally
Billboard Orginaity
1515 Broadway — o

New York, N.Y. 10036

All entries, including tapes become the property of Billboard. It is the intention of Billboard to create a composite tape from
winning entries. Entry in this contest constitutes permission granted to Billboard to reproduce tapes submitted for said composite
tapes to be distributed at cost within the industry.

ALL ENTRIES MUST BE POSTMARKED NO LATER THAN NOWV. 1, 1981
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Survey For Week Ending 10/24/81

o’ Rock Albums & Top Tracks

€ Copyright 1981, Billboard Publications. Inc. No part of this publication may be reproduced. stored in a retrieval system. or transmitted. in.any form
or by any means. electronic. mechanical. photocopying. recording. or otherwise. without the prior written permission of the publisher

Rock Albums Top Tracks
RS a5 ARTIST—Title, Label o Lase :E’E': ARTIST—Title, Label
1 1 8 THE ROLLING STONES—Tattoo You, Rolling Stones Records 1 1|10 ROLLING STONES—Start Me Up, Rolling Stones Records
2 | 3|15 | FOREIGNER—4, Atlantic 2| 2| 5| THE ROLLING STONES—Hangfire, Rolling Stone Records
3| 2|13 | JOURNEY—Escape, Columbia 3| 3| 7| BOBSEGER—Tryin' To Live My Life Without You, Capitol
4 ( 4| 5 BOB SEGER AND THE SILVER BULLET BAND—Nine Tonight, 4 5 | 14 FOREIGNER—Juke Box Hero, Atlantic
Capol | | 5| 4| 4 | THE KINKS—Destroyer, Arista
5| 5| 8 THE KINKS—Give The People What They Want, Arista 6 6| 13 STEVIE NICKS/TOM PETTY—Stop Draggin’ My Heart
6 6 | 13 STEVIE NICKS—Bella Donna, Modern Records Around, Modern Records
7 715 PAT BENATAR—Precious Time, Chrysalis 7 8 5 GENESIS—No Reply At All, Atlantic
8 | 8|12 HEAVY METAL—Soundtrack, Full Moon/Asylum 8| 7115 FOREIGNER—Urgent, Atlantic
9| 9126 | BILLY SQUIER—Don't Say No, Capitol . 9| 9|11 | JOURNEY—Don't Stop Believing, Columbia
LRI R DAN FOGELBERG—Innocent Age Full Moon/Epic 10 |11 |12 STEVIE NICKS—Edge Of Seventeen, Modern Records
:; :g l: ;IznrlnspggEL'chA\'/‘v:r;::%Or?;re' Capitol 11 |10 | 21 | THE MOODY BLUES—The Voice, Threshold
13 | 14 9 RED RIDER—As ,Far As Siam, ‘Capitol 12 | 13 4 BILLY JOEL—Say Qoodbye To Hollywood, Columbia
113110 PRETENDERS—Pretenders I, Sire 13 (12 | 15 PAT BENATAR—Fire and Ice, Chrysalis
15 1171 a BILLY JOEL—Songs In The Attic, Columbia 14 [ 14 | 13 DON FELDER—Heavy Metal, Fgll Moon/Asylum
16 | 16 | 11 | ELECTRIC LIGHT ORCHESTRA—Time, Jet 18] NG 1 T = TNEKRONE S ReBmi oS JArisial
17 |15 | 18 | BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia 16 | 15 | 10 |  THE PRETENDERS—The Adultress, Sire
18 | 19 4 ATLANTA RHYTHM SECTION—Quinella, Columbia 17 | 16 5 CHRISTOPHER CROSS—Arthur's Theme, Warner Brothers
19 |18 | 21 | THE MOODY BLUES—Long Distance Voyager, Threshold 18 119 1 4 | - TRHSPN=Magic Power, RCA
20 |20 | 9| SHOOTING STAR—Hang On For Your Life, Virgin/Epic 19 120 | 3 | THE ROLLING STONES—Littie T and A
21 | 21 5 HALL & OATES—Private Eyes, RCA 20 | 18 8 LITTLE RIVER BAND—The Night Owls, Capitol
22 | 22 6 DONNY IRIS—King Kool MCA 21 | 21 8 DAN FOGELBERG—Hard To Say, Full Moon/Epic
23 |25 | 6 NILS LOFGREN—Night Fades Away Backstreet/MCA 2 123 17 BLUE OYSTER CULT—Burning For You, Columbia
24 | 24 7 TRIUMPH—Allied Forces, RCA 23 |22 | 13 FOREIGNER—Night Life, Atlantic
25 |23 | 2 TOM PETTY & THE HEARTBREAKERS—Hard Promises, 24 |24 | 13 JOURNEY—Who's Crying Now, Columbia
Backstreet/MCA 25 [ 26 | 11 THE GO-GO'S—O0ur Lips Are Sealed, IRS
26 | 26 | 28 JEFFERSON STARSHIP—Modern Times, RCA/Grunt 26 | 25 | 26 BILLY SQUIER—In The Dark, Capitol
27 128 | 1 THE ALLMAN BROTHERS—Brothers of the Road, Arista 27 127 | 11 ELECTRIC LIGHT ORCHESTRA—Hold On Tight, Jet
28 | 27 | 13 THE MICHAEL STANLEY BAND—Northcoast, EMI/America 28 |28 | 12 ZZ TOP—Tubesnake Boogie, Warner Bros.
g: ;‘2’ ’; ;::E‘;s‘:gﬁn;;g;gga%aﬁzg the Beat, IRS 29 |37 | 12 | BILLY SQUIER—Lonely Is The Night, Capitol
31 29| 8| JON AND VANGELIS—The Friends Of Mr. Cairo, Polydor ol ol ol iy A b O .
32 | 31 7 CHILLIWACK—Wanna Be A Star. Millennium 31 |30 | 14 PAT BENATAR—P.romllses in Thg Dark, Chrysalis
33 |34 | 11 GARY 0'—Gary 0', Capitol 32 | 32 7 RED RIDER—Lunitic Frlpge, Capitol .
34 (33| 3| JOHN ENTWISTLE—Too Late, The Hero, Atco a e T (e o O s R
35 36 10 THE DIRT BAND—Jeanusy, leerty 34 35 10 MOODY BLUES—Meanwhile, Threshold '
36 | 35 5 KIX—Kix, Atlantic 35 |33 | 13 THE MICHAEL STANLEY BAND—Heartland, EMI/America
37 | 37 7 NOVO COMBO—Novo Combo, Polydor 36 | 34 8 ATLANTA RHYTHM SECTION—Alien, Columbia
38 | 39 2 STEVE HACKETT—Cured, Epic 37 |40 5 THE POLICE—Every Little Thing She Does Is Magic, A&M
39 |38 | 10 RICKIE LEE JONES—Pirates, Warner Bros. 38 |36 | 15 DIESEL—Sausalito Summer Night, Regency
40 |43 | 2 SCHON & HAMMER—Untold Passion, Columbia 39 138 | 5 CHILLIWACK—My Girl, Millennium
41 {40 | 10 IAN HUNTER—Short Back "N’ Sides, Chrysalis 40 (39 | 11 THE ALLMAN BROTHERS—Straight From the Heart, Arista
42 (4 | 17 ICEHOUSE—Icehouse, Chrysalis 4 |41 2 GENESIS—Abacab, Atlantic
43 | 42 | 17 DIESEL—Watts in A Tank, Regency 42 | 46 2 HALL & OATES—Private Eyes, RCA
44 | 46 2 ROSE TATTO0—Assault And Battery, Mirage 43 |42 | 24 TOM PETTY & THE HEARTBREAKERS—A Woman In Love,
45 {45 | 3 ROSSINGTON COLLINS—This Is The Way, MCA Backstreet/MCA
46 |44 | 10 LITTLE FEAT—Hoy-Hoy, Warner Bros. 4 |43 | 19 SQUEEZE—Tempted, A&M
47 | 48 2 BENNY MARDONES—Too Much To Lose, Polydor 45 (44 | 10 TOM PETTY & THE HEARTBREAKERS—Nightwatchman,
48 g THE POLICE—Ghost In The Machine, A&M Backstreet MCA
49 MICHAEL SCHENKER—MSG, Chrysalis 46 |50 | 2 NOVO COMBO—Up Periscope, Polydor
50 | 49 | RIOT—Fire Down Below, Elektra 47 (45 | 14 PABLO CRUISE—Cool Love, A&M
48 | 47 6 DONNY IRIS—Sweet Marilee, MCA
49 |49 | 19 POINT BLANK—Nicole, MCA
50 |48 | 24 BILLY SQUIER—The Stroke, Capitol
51 |53 3 JEFFERSON STARSHIP—Save Your Love, Grunt
) 52 |52 | 10 JON AND VANGELIS—Friends Of Mr. Cairo, Polydor
; gga&t#n:gfgfr?chzkgégg;yaslal:ispic 53 | 51 6 DAN FOGELBERG—Lost In The Sun, Full Moon/Epic
3 KING CRIMSON—Discipline, Wérner Brothers 54 LINDSEY BUCKINGHAM—Trouble, Electra
4 LINDSEY BUCKINGHAM—Law And Order, Electra 55 | 54 7 IAN HUNTER—{ Need Your Love, Chrysalis
9 NAZARETH—Snaz, A&M . 56 |56 | 11 ZZ TOP—Pear| Necklace, Warner Bros.
7 Pl DO SRl 57 |55 | 12 | THE TUBES—I Don't Want To Wait Anymore, Capitol
; ma:g:\ﬁug—g\:}%ﬁ%e grabe, Atlantic 58 (58 | 15 GARY WRIGHT—! Really Want To Know You, Warner Bros.
9 VIC VERGAT—Down To The Bone, Capitol 59 TRIUMPH—AIllied Forces, RCA
10 | DEVO—New Traditionalists, Warner Brothers 60 |59 | 10 | LITTLE FEAT—Rock 'N' Roll Doctor, Warner Bros.

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio Programming

Vox Jox

NEW YORK —Jack Casey has
been named program director of
WMIJX-FM Boston. formerly WBZ-
FM, effective with the transfer of the
station’s ownership from Group W
to Greater Media which is expected
to take place the first of the year. Ca-
sey was most recently program di-
rector of Cleveland’'s WZZP-FM,
and also held that post at WRNL-
AM/WRXL-FM Richmond, Va.

* * *

Fred Moore, a 15-year radio vet-
eran. has been appointed program
director of WLTH-AM Gary, Ind.
... Jim Taszarek joins the Pulitzer
Broadcast group of stations as vice
president and general manager of
KTAR-AM and KBBC-FM Phoe-
nix. ... Thom O’Hair has moved
from KQFM-FM Portland. Ore.,
where he was program director. to
Audio Independents of San Fran-
cisco to be director of professional
development and training. O’Hair
was a Billboard winner as Major
Market AOR Program Director of
the Year in 1975.

*x K

James Golden has been named to
the newly created post of director of
music and music research at WABC-
AM New York. Golden joined the
station in January as music re-
searcher. ... Scott Kummer, most
recently at KENR-AM Houston, has
joined TM Programming as a con-
sultant. He’ll be assisting music di-
rector Steve Penny in consulting
the TM Country stations.
O’Connor Creative Services in offer-
ing broadcasters eight one-hour
Rolling Stones radio specials.
Hosted by Dave McCormick, deejay
on CFMI-FM Vancouver, Canada,
each show is 46 minutes in length
and broken into four program seg-
ments, with 10 minutes commercial
time allotted as well as a slot for local
or network news.

R

KPSM-FM Brownwood, Texas
has been on the air since April pro-
gramming contemporary christian
music 18 hours a day and would like
to solicit better record service. Their
address is P.O. Box 602, 76801. ...
WRIF-FM Detroit and 8,000 of its
listeners helped raise $25.000 for the
city’s public radio station WDET-
FM by supporting the WRIF’s Mo-

tor City Jam. The all-day fundraiser
was co-sponsored by Dr Pepper and
featured cight local rock bands. De-
troit’s own rocker. Mitch Ryder,
headlined the event. . . . Steve Gary
and Tim Williams are now sharing
the music director duties at KOKE-
FM Austin, and Steve Sever is at the
helm as operations manager.

* * *

Don Hagen has been named vice
president and general manager of
Station Research Systems, a com-
pany specializing in computer-
based call out research. He was for-
merly music consultant for TM Pro-
gramming. ... WPLR-FM hosted a
listening party for Billy Joel’s new
“Songs In The Attic” album and fea-
tured a brand new Joel video.

Chris Ryan has been promoted to
the position of administrative assist-
ant to the program director. Mike
Scalzi, at WHBQ-AM. Ryan will
also continue as music coordinator,
morning show producer, and part-
time air personality. .. . Glen Camp-
bell has been set to host “Country
Closeup,” the weekly series of one-
hour specials produced by Narwood
Productions, Inc. The syndicated
series which debuts January. 1982
will feature such artists as Loretta
Lynn, Mickey Gilley, Tammy Wy-
nette, the Bellamy Brothers, Em-
mylou Harris. T.G. Sheppard and
Alabama.

* A x

WPLJ-FM New York will air a
two-hour Rolling Stones special Oct.
29. The show features exclusive in-
terview segments conducted by the
station’s rock critic Lisa Robinson at
the Stones’ Massachusetts retreat,
where the group stayed while pre-
paring for their current tour. . .. The
new on-air lineup at WEEL-AM
Fairfax. Va. includes Ron Smith
hosting the morning drive show:
Mike Frazier from 10 a.m. to 3 p.m.
with his “Lunchtime In The Coun-
try” show: Frank Drew from 3 t0 7
p.m. and Ron Kirsh on the 7 p.m. to
midnight shift. ... Karen Aylor has
moved to WSUX-FM Seaford. Del.

R

Radio Caroline, the legendary pi-
rate radioship, has had to delay its
intended broadcast debut—possibly
as much as 30 days. According to its
captain, the ship was on course when

RATES:

Positions Wanted: 40¢ per word—
$10.00 minimum—$20.00 per inch.
POSITIONS OPEN:

70¢ per word—$14.00 minimum.
$40.00 per inch.

ADDRESS ALL ADS:

Billboard Job Mart, 1515 Broadway. New York,
NY. 10036. Phone: {(212) 764-7388 (locally) ot
{800) 223-7524 (Out of State). Use any major
credit card when calling i your advertisement

BILLBOARD RADIO JoB

ALL OTHER 4
CLASSIFICATIONS: $35.00 per inch.

[J Public Notice [JFor Sale

[ Business [ sales
Opportunities [J Help Wanted

[0 Miscellaneous Announcers

[ Help Wanted News ] Equipment For Sale
[ Radio Programming

PAYMENT MUST ACCOMPANY ORDER

Name

Address

City State Zip

Telephone

[ Amer. Express
[ Diners Club

[ visa
[ master Card

‘ Credit Card #__

Expires

Bank & _

Signature

5

POSITIONS WANTED

PROFESSIONAL

30 year old announcer looking to settle
down. 12 years experience. Rock to Coun-
try, uptempo delivery. Would like full time
air and production. Salary open. For tape
and resume contact:

GARY SHAFFER
(216) 967-7494 or
620 South Shore Ct.
Zermition, OH 44089

POSITIONS WANTED

PROFESSIONAL DISC
JOCKEY’S

Slyears experience, Is seeking a position
with Discotheques, Rock Clubs, Skating
Rinks.

Please notity me at:

(212) 383-6686
Ask for Mr. C.

a storm caused severe shifting from
port to starboard. The unbalance in
the ship was due to the 300 foot mast
which carries Radio Caroline’s AM
and shortwave antennae. The cap-
tain decided to head for a safe port
where construction is now underway
to add an additional 150 tons of bal-
last to the vessel. After the ship be-
comes seaworthy, it will take from
one to five days to arrive at the
predetermined anchor-point and
begin broadcasting. Wolfman Jack,
who was set 1o premiere on Radio
Caroline Oct. 3, will return to Eu-
rope when a new date has been set
for the broadcast debut.

*x  x %

At country KAYO-AM Seattle,
Chuck Urban is the new program di-
rector, Hal Murry is music director
and Mike Shannon is promotion di-
rector. The on-air personalities are
Murry, 6 am. to 10 a.m.. Gary
Mitchell, [0 a.m. to 2 p.m.; Urban, 2
p.m. to 6 p.m.; Delilah Rene, 6 p.m.
to midnight; and Bob Kelley, mid-
night to 6 p.m. Rockey Shea, Vickie
Lynn and Kelly Stevens are on week-
ends.

x X x

For the first time in over 20 years.
a live network radio drama will be
aired on the NBC Radio Newwork
when John Carradine. John Clark,
John Houseman, Casey Kasem,
Jean Kasem, June Lockhart. Gary
Owens, Vincent Price and Lynn
Redgrave join together in a benefit
for UNICEF. The show will be
broadcast on Halloween live from
Hollywood's Magic Castle.

* * *

Rege Cordic has joined KRLA-
AM Los Angeles in the 5a.m.-%a.m.
morning spot, the time slot helmed
by Art Laboe until now. Laboe will
remain with the station in another
time period until the end of the year,
when he is rumored to be departing
the oldies-oriented station. Cordic
gained national attention at KDKA-
AM Pittsburgh in the early "60s be-
fore moving to KNX-AM in Los An-
geles in 1965. He'd been doing
made-for-television films before his
appointment to KRLA.

Tim Wilson

® Continued from page 20

concentrate on the flow of the
show.”

Wilson puts a greal emphasis on
music. “I go for a consistent sound
through the day and the week, a
really smooth sound. We concen-
trate on the music. We maintain our
country image. We're not tradi-
tional. but modern. We try to go for
a really good flow between stop sets
and keep the good music going.”

How docs he do this? “We fit what
the jock has to say around the music
rather than fit the music around the
jock,” he says. WAXX has a playlist
of 65 records and is a Billboard re-
porter. “We're noted for breaking
records,” he says.

Thinking over the records he
added last week before coming to
Nashville, Wilson says. “Obviously
(Ronnie) Milsap'’s “I Wouldn’t Have
Missed It For The World™ (on RCA)
is a killer.”

What does Wilson look for in a
jock? “A great voice is not the first
consideration,” he says. “He’s got to
be a one-to-one communicator and
sound like a human being rather
than a DJ.”

This year is the first time Wilson
made it into the finalist category, al-
though he has been nominated in
the past.
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Fred Knoblock, Scotti Bros. 502434 (CBS) (Arc, BMI)

WHY DO FOOLS FALL IN LOVE

Diana Ross, RCA 12349 (Patricia, BMI)

A HEART IN NEW YORK

Art Garfunkel, Columbia 18-02307 (Irving, BM1)

STILL

lohn Schneider, Scotti Bros. 7-1289 (Epic) (Jobete/Commodores Entertainment,
ASCAP)

THE NIGHT OWLS

Little River Band. Capitol 5033 (Colgems-EMI, ASCAP)

| SURRENDER

Arlan Day, Pasha 5-02480 (CBS) (WB/Pasha/Hovona, ASCAP)
QUEEN OF HEARTS ®

Juice Newton, Capitol 4997 (Drunk Monkey, ASCAP)

THAT OLD SONG

Ray Parker Jr. & Raydio, Arista 0616 (Raydiofa, ASCAP)

THE SWEETEST THING

Juice Newton, Capitol 5046 (Sterling/Addison Street, ASCAP)
CASTLES IN THE AIR

Don Mclean. Millennium 11819 (RCA) (Mayday/Benny Bird. BMI)
SAY GOODBYE TO HOLLYWOOD

Billy Joel, Columbia 18:02518 (Blackwood, BMI)

SLOW HAND @

Pointer Sisters, Planet 47929 (Elektra) (Warner-Tamerlane, ASCAP/Flying
Dutchman/Sweet Harmony, BMI)

ALL | NEED

Dan Hartman, Blue Sky 02472 (Epic)

YOU DON'T KNOW ME

Mickey Gilley, Epic 14-02172 (Rightsong, BMI)

FEELS SO RIGHT

Alabama, RCA 12246 (Maypop, BMI)

YOU'RE NOT EASY TO FORGET

Michael Johnson, EMI-America 8086 (Snow/Braintree/ATV, BMI)
HOOKED ON CLASSICS

Royal Philharmonic Orchestra. RCA 12304 (Chappell, ASCAP)
MORE TO LIVE

Jim Photoglo. 20th Century 2498 (RCA) (Nearytunes/Diamond Mine/WB,
ASCAP/Fox Fanfare/Nearysong, BMI)

SOME DAYS ARE DIAMONDS

John Denver, RCA 12246 (Tree, BMI)

ALL | HAVE TO DO IS DREAM

Andy Gibb And Victoria Principal, RSO 1065 (Polygram) (House Of Bryant, BM!)
COOL LOVE

Pablo Cruise, A&M 2349 (lrving/Pablo Cruise, BMI/Almo, ASCAP)
ITS JUST THE SUN

Don McClean, Millennium 11809 (RCA) (Benny Bird, BMI)

E These are best selling middie-of-the-road singles compiled from
e | radio station air play listed in rank order.
3 g 8
x x g
2 v F4 5
E 85 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
i 5 8 SHARE YOUR LOVE WITH ME
N Kenny Rogers, Liberty 1430 (Duchess, BMI)
2 21 1 | COULD NEVER MISS YOU
A Lulu, Alfa 7006 (Abesongs, BMI)
VI 1] 6 HERE | AM »
Ar Supply, Arista 0626 (Al Gallico/Turtle, BMI)
| ¢ 9| HaoTO SAY
Dan Fogelberg, Epic 14-02488 (Hickory Grove/Aprii/Blackwood, ASCAP)
5 1110 ARTHUR’S THEME
Christopher Cross, Warner Bros. 49787 (Irving/Wooinough/Unichappetl/Begonia,
BMI/Hidden Valley, ASCAP)
6 3| 13 STEP BY STEP
Eddie Rabbitt, Elektra 47174 (Briarpatch/DebDave, BMI)
ﬁ g | 1 WE'RE IN THIS LOVE TOGETHER
Al Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle, BMI)
';/lxk 10 6 THE THEME FROM HILL STREET BLUES
Mike Post, Elektra 47186 (MGM, ASCAP)
9 6| 14 FOR YOUR EYES ONLY
Sheena Easton, Liberty 1418 (United Artists, ASCAP)
ﬁ 1 [ JUST ONCE
Quincy Jones Featuring James Ingram, A&M 2357 (ATV/Mann & Weill, BMI)
ﬁ{ 13 7 WHEN SHE WAS MY GIRL
The Four Tops. Casablanca 2338 (MCA. ASCAP)
Shel 23| 3| e o sones
Barry Manilow, Arista 0633 (WB/Ugward Spiral, ASCAP)
ﬁ%{ 18 [} OH NO
Commodores, Motown 1527 (Jobete/Commodores Entertainment, ASCAP)
14 15 6 BACK IN MY LIFE AGAIN
The Carpenters. A&M 2370 (Duchess, MCA/Home Sweet Home, ASCAP)
| 7| 5| Taxe ME Now
David Gates, Arista 0615 (Kipahulu, ASCAP)
16 [ 12 | 16 ENDLESS LOVE @
Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong, ASCAP)
Sl 2| 5| aawm oy
Marty Balin, EMI-America 8093 (Mercury Shoes/Great Pyramid, BMI)
| 2| 7| msaLicawoo
Anne Murray, Capitol 5023 (Chess. ASCAP)
19 91 17 NO GETTIN' OVER ME
Ronnie Miisap, RCA 12264 (Rick Hall, ASCAP)
20 14 11 WHO'S CRYING NOW
Journey, Columbia 18-02241 (Weed High Nightmare, BMI)
) dIETR ALIEN
Atlanta Rhythm Section, Columbia 18-02471 (Low Sal, BMI)
ilzf k1] 2 WAITING FOR A GIRL LIKE YOU
Foreigner, Atlantic 3858 (Somerset/Evensongs, ASCAP)
Ay 27| 5| stea He niGHT
Stevie Woods. Cotillion 46018 (Atlantic) (Sunrise, BMI)
ﬁ}( 31| 3 | WANT YOU | NEED YOU
Chris Christian, Boardwalk 7-11:126 (Marvin Gardens/Home Sweet Home/Bug
And Bear, ASCAP/John Charles Crowley, BMI)
Pr| 2| «| vousaveo wy soul
Burton Cummings, Alfa 7008 (Shillelagh, BMI)
26 26 6 FANCY FREE
Oak Ridge Boys, MCA 51169 (Goldline/Siiverline. ASCAP/BM1)
o) 2| 3| THE womaN IN ME
Crystal Gayle, Columbia 02523 (0AS. ASCAP)
28 |16 | 10 THE VOICE
The Moody Blues, Threshold 602 (Polygram) (WB. ASCAP)
23 30 7 MEMPHIS
3

# Stars are awarded to those products showing greatest airplay strength. v¢ Superstars are awarded to those
products showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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Hall &

LOS ANGELES—Simplicity is
the key to Daryl Hall and John
Qates these days. The duo now
produces itself, believes in doing
straightforward r&b/pop and to
the point hit-oriented live shows.
Thisis a far cry from the time when
the band, going through an iden-
tity crisis, experimented with
avant-garde touches and chased
each other onstage with oversize
hypodermic needles.

“I like to write short pieces
now.” asserts Hall, the more talk-
ative of the twosome. “We're not in

% the mood to stretch out. We're edit-
5

ing ourselves all the time. We're
chopping all of what we consider
dead wood out of songs and mak-
; ing them tight. That's what we
happen to be into right now.”

$ The approach seems to have

paid off, as the last RCA album.
“Voices,” produced four hit sin-

“Kiss On My List.” The latest al-
bum, “Private Eyes,” is a chart fix-
ture and has produced a hit single
in the title track. Of course, Hall
and Oates had a brush with success
in 1976 and 1977 when “Sara
Smile,” “She’s Gone™ and “Rich
Girl” went top 10. Following this,
the next albums—“Beauty On A
Back Street,” “Along The Red
Ledge” and “X-Static”—proved a
bit too adventuresome for some
fans and did not produce big hit
singles.

§ gles, including the number one
b4

“That was a conscious effort to
do something,” Hall explains. “We
would have been happy if people

¢ had accepted that immediately
and everybody said ‘sure, let ’em
do it’ But we really needed the
§ change. We didn’t feel the material

we were becoming popular for was
the way we wanted to sound. We
wanted to get it right. So, we fig-
ured we would do some more ex-
perimenting. We didn’t feel we we
were ready to just do ‘Rich Girl Jr’
We did a lot of things that prob-
ably weren’t that commercial but I
think it was necessary in order t0
get to where we are now.”

IDENTITY CRISIS LONG GONE

Oates Modify Routine,
Turn To Simpler Music Style

By CARY DARLING

However. even on its initial hit
albums—*“Daryl Hall & John
Qates” and “Bigger Than Both Of
Us” in 1975 and 1976—there is a
marked dichotomy of commercial
material on side one and experi-
mental music on side two. This is
less apparent on *“Voices™ and
“Private Eyes.” “We’ve integrated
our various styles and made it all
one,” states Oates.

Previously, the group had uti-
lized folk and heavy metal on three
albums for Atlantic. “We reflect
our environment and time,” says
Oates. “Coming from Philadelphia
with the first album and the end of
the 1960s with that get back to the
earth feeling, we were unscram-
bling our brains from what went
on in the 1960s. We had a lot of
different kinds of musical styles we
had to get out of our systems. It
took us three albums to experiment
and get them all down. On the sil-
ver album (“Daryl Hall & John
Oates™) for the first time it began
to come together in a unified
sound.”

Still, it was not until the self-pro-
duced “Voices” that both felt the
Hall and Oates sound was right.
They blame this on the use of out-

side producers in the past. They
have used many in their 10-year
career including Todd Rundgren.

David Foster and Christopher i

Bond. “By producing ourselves, we
don’t have to bother trying to com-
municate to other people. We just
go do it. I haven’t really met any
producers who understand what
we want to do. We always had a
problem with it. That’s one reason

Billboard photo by Lee Salem
Live Voices: Daryl Hall and John Oates sing one of their hits at a recent
two-day engagement at Los Angeles’ Greek Theatre.

our sound kept changing so much,
because the production style was
changing so much,” explains Hall.

“There are more ideas floating
around.” adds Oates. “The pro-
ducers don’t want to just sit there.
They had their input and we
couldn’t ignore that. So, we had
much more of a dense sound. We
were putting more on the records
than we wanted to put.”

If the twosome was having prob-
lems with its sound, it was also
having problems with image. The
inner sleeve of “Daryl Hall & John
Oates” looks like a Playgirl center
fold done in garish pink. In addi-
tion, Hall's alleged comments
about white and black images in
music in the pages of a national

(Continued on page 33) é

N.Y. Buildings Strictly For Musicians

NEW YORK-—“We rent out the
rooms as if they were office spaces.
only we rent them to musicians,”
says real estate developer Jack P.
Lerner, who owns the Music Build-
ing in Eighth Ave., Midtown Man-
hattan, and who has just opened a
second, larger facility in Jamaica,
Queens.

“Our only restriction is that they
cannot live in the rooms. Also if they
get too creative and write on the
walls, and we catch them, then it is
either instant expulsion or they have
the paint the whole floor.” he con-
tinues.

The Music Building in Manhattan
has 55 units. It opened July, 1979
and was full within four months,
says Lerner. With rents going for
$400 a month and up, Lerner says he
has a two-year waiting list.

In Queens, Lerner opened his new
Music Building I in September and
though it is not yet finished, Lerner
says he has already rented more than
25 units. Ultimately the building in
Queens will contain 130 units, with

rents starting at $295 a month for
larger rooms. What costs you $700 in
Manhattan costs $295 in Queens.”
he says. The units range in size from
14ft. x 16ft. to 20ft. x 40ft.

Among the tenants at the Music
Building in Manhattan are such acts
as Platinum Hook, the Saturday
Night Live house band. Tycoon; the
Fleshtones, Lenny Kaye and others.
“We don't discriminate,” says Ler-
ner. “We don’t care if you are fa-
mous. We had Gloria Gaynor and
Kool & the Gang who wanted to
rent, but we just didn’t have the
room.”

Leases are from three months to a
year, with an across the board in-
crease of 12.5% for renewals. Once
an act rents a room, it can do with it
what it wants,” says Lerner. Many
are shared among bands, and some
are sublet.

Both music buildings are open 24
hours a day, and although the Man-
hattan Music Building is used by
some 400 musicians daily, there has
never been an outside theftsays Ler-
ner.

The Manhattan building is 12 sto-
ries high, with an average of five
units to a floor. In the evenings,
when everybody is rehearsing at full
blast. the hallways can get noisy.
But, says Lerner, nobody complains.
The walls in the halls and rooms are
covered with sound retardant and
the individual rooms are quiet
enough.

Haber Active

LOS ANGELES—Les Haber Pro-
ductions, recently reactivated. is set
to take over the administration of all
Haber/Weinstock materials, includ-
ing the Marvin Hamlisch special,
“Marvin Hamlisch: They’re Playing
Our Song,” with guests Liza Min-
nelli, Johnny Mathis, Carly Simon,
Gladys Knight, Priscilla Lopez and
the L.A. Philharmonic Orchestra.

The firm also will be expanding to
include distribution and production
for cable. videocassette and theatri-
cal releases.

www.americanradiohistorv.com
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STUDIO 54 PARTY—Talking Heads' David Byrne chats with Lene Lovich at a
Studio 54 party for “The Catherine Wheel,"”” a Twyla Tharp dance program
with music by Byrne.

In The San Diego Area,
Reggae Rears Its Head

By THOMAS K. ARNOLD

SAN DIEGO-Largely through
the efforts of promoter Marianne
Makeda Cheatom, San Diego ap-
pears to be on the verge of a reggae
boom. In past years, there were
rarely more than one or two reggae
concerts here a year: today, the
number has increased to one or two
a month.

Such top reggae names as Peter
Tosh, Toots & the Maytals and Den-
nis Brown—as well as popular re-
gional talent, including Jack Miller
and the Rebel Rockers—have played
several local houses whose capacities
range from 250 to almost 2,000. And
nearly all the Cheatom-produced
shows have been sellouts.

“I believe people are finally ready
to hear the truth: they’ve become in-
terested in music that has a mean-
ing,” Cheatom says. “Reggae is not
just another trend, like psychedelic
music or punk rock. which came up
quickly. caused a lot of commotion,
and then faded.

“Reggae is constant. It’s built
around the beat of the heart. It’s also
positive, which I'm sure a lot of
people see as a welcome relief from
the negativism of some other music.”

A quick scan of the audience at
any one of Cheatom’s shows reveals
a good sized portion of every crowd
consists of new wave transplants still
wearing their trademark black
leather motorcycle jackets and
multi-colored hair but mingling,
and often dancing, with everyone
else.

“The crowds at our shows simply
can’t be categorized.” Cheatom
states. “They're black and white,
young and old. Some dance like
crazy the moment the beat starts,
while others sit absolutely still
throughout the entire show. But they
all come out in droves. I see new
faces at every show.”

The success of the 39-year-old
Cheatom’s productions—she’s put
on about a dozen concerts in 1981
is all the more surprising when one
considers that her background in
concert promoting is nil.

“l learned everything through
trial and error,” she says, laughing.
“All I ever had going for me was a
love and understanding of the mu-
sic.”

Her devotion to reggae music is
more a help than a hindrance,
though, she states.

“On the rare occasions when reg-
gae acts played San Diego in the
past.” she says, “they were booked
into regular nightclubs by promoters
who didn’t know the first thing
about the music. As a result, most of

the shows did poorly. Reggae needs

a clean environment.” she claims.
“The promoter has to know what the
people want as much as the musi-
cians do.”

No alcohol is served at any of her
shows, nor is an age limit imposed.
Refreshments consist solely of au-
thentic Jamaican snacks and drinks
prepared at the Prophet Inter-
national Vegetarian Restaurant, an
East San Diego establishment she’s
owned for 10 years.

Cheatom, who says she entered
the concert promoting field here
“because nobody else was putting
on reggae shows,” produced her first
concert a year ago with Laguna
Beach’s Rebel Rockers at the 250-
seat International Blend Coffee-
house.

“Until that time, the International
Blend had featured primarily jazz
and salsa acts. and I had to convince
the owners that there was. indeed. an
audience for reggae music in San
Diego,” she says. “They remained
skeptical, but after the concert
soldout, they agreed to let me pro-
duce more shows.”

Four more concerts—featuring
Earl Zero and the Rebel Rockers—
followed in the latter part of 1980,
and did well. Cheatom says she was
more convinced than ever of the sta-
bility of reggae’s future in San Diego
and began looking for a larger, more
permanent facility.

In January. 1981, she happened
upon an abandoned movie theatre
in Normal Heights, a community
just north of downtown San Diego,
and signed a five-year, $1.600-a-
month lease.

After two weeks of remodeling,
the 600-seat Adams Avenue Theatre
opened its doors Feb. 28 with a show
by the Rastafarians. From that point
on the theatre has hosted nearly all
Cheatom’s shows. The sole excep-
tion was a Peter Tosh concert in Au-
gust which was moved to the 1,750-
seat California Theatre downtown
when the demand for tickets ex-
ceeded the Adams Avenue Theatre’s
capacity.

Concerts at the theatre, says its
manager, Cynthia Morris, are now
being augmented by dance concerts
and showings of reggae films. But its
emphasis remains on concerts by
some of the top names in the genre.

“We used to get cut out whenever
areggae act toured the West Coast,”
Cheatom states. “They used to start
their tours in Los Angeles and head
north. But after a while, the agents
started noticing us. and we began
getting all kinds of offers.”


www.americanradiohistory.com

\

Talent

Live Entertainment Still Potent |
In Sluggish Atlantic City Season

ATLANTIC CITY., N.J-Al-
though the state Casino Control
Commission has formally repealed
requirements for nightly entertain-
ment at the gambling casino/hotels
here in spite of objections from the
local musicians’ union, entertain-
ment will still figure prominently at
the now eight hotels during the
sluggish fall and winter months.

There may not be the heavy bar-
rage of big names offered during the
summer season, but there will be a
generous sprinkling of attractions on
weekends with bigger names for the
holidays. In addition, each hotel will
continue with its in-house revue plus
musical groups in the lounges.

The Claridge Hotel. the newest of

Hall & Oates

® Continued from page 32
music magazine did not win any
prize for race relations.

“Our humor backfired around
that time,” reminisces Hall. “We
were immature enough not to take
ourselves seriously. We didn’t real-
ize people would 1ake us seriously.
The silver album was pretty much
tongue in cheek. I didn’t reatize how
surfacey (sic) some people are. |
think people got a misunderstanding
of where we were coming from.

“When we first saw the inner
sleeve, we thought ‘what is this?
Then, we said, ‘yeah, sure. Let's go
forit.” A lot of people didn’t get the
joke.”

As for the remarks, Hall claims he
was misquoted. “What I'm trying to
say was that there was this big thing
about blue-cyed soul at the time,” he
recalls, talking of an era when Boz
Scaggs, Average White Band and
the lesser known Sons of Champlin
and Kokomo were garnering press
for “blue-eyed soul.” “I was saying
that I felt blue-eyed soul to be a neg-
ative term. It implied Al Jolson ‘let’s
copy the blacks’ type of music.
That's not where we are coming
from. We are white people and no
race has a lock on soul. Soul music is
something that transcends all that
kind of swuff. We as white people
have soul and our lyrics have white
sensibilitics becausc we are white
people. That’s what I was trying 10
say.”

Ironically. one of its biggest hits of
its recent comeback is a remake of
the Righteous Bros. “You've Lost
That Lovin® Feeling,” considered to
be one of the best “blue-eyed soul™

TOP QUALITY
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By MAURIE ORODENKER

the casino hotels to open. marked
the start of headline entertainment
on weekends with Aretha Franklin
and Gene Baylos (Sept. 18-20), fol-
lowed by the Mills Brothers and
Pauti Page (Sept. 27-29). and Red
Buttons with Linda Hopkins (Oct. 2-
4). The house revue. “Les Folies
Burlesque.” opened Aug. 18 and is
secheduled to continue weekday
nights through the winter season.
Jack Carter. who headlines the
show. will be succeeded in Novem-
ber by Morey Amsterdam.

Connie Jungers, the new enter-
tainment manager at Caesars Board-
walk Regency. will bring in names
for the weekends.

For October, Caesars has Jerry

In Switch

songs of all time. “I thought it was a
good song,” says Hall. “I was never a
big fan of the Righteous Bros. But |
always liked that song. I thought it
had potential outside the Phil Spec-
tor production. People always asso-
ciated the song with the sound and
people forgot what a good song it is
on its own.”

While Hall and Oates plan to ex-
pand on the current sound for duo
efforts, solo albums may go in any
direction. Hall has already released
one Robert Fripp-produced, non-
commercial album called “Sacred
Songs.” It wasn’t a big commercial
success though it did hit the top 50.
“It was received exactly the way I
wanted,” claims Hall. “The people I
wrote it for seemed to get it and it
wasn’t meant to sell a lot of records.
That was probably why it wasn't re-
leased in the beginning.”

Because RCA held up the project,
rumors surfaced that the duo was
unhappy with the label and may
move (o another. “We’ve got a great
relationship but nothing’s forever,”
says Hall of his dealings with RCA.
“I’ve got an eight solo album deal
with RCA so I ain’t going nowhere.
As a group, we have two more al-
bums with them until the contract
runs out.”

In the period from late 1977 to
1980, when the duo was going
through a slack commercial period,
some thought the end was near as
Halland Oates made appearances at
clubs and high schools. “It was the
best thing we ever did in our lives,”
Hall says. “We were trying to figure
out different kinds of ways to aiter
our touring monotony. We were tak-
ing anything that seemed inter-
esting.”

“We were able to rearrange our
performing style.” throws in Oates.
“The style you see now onstage came
from that experience we got in the
high schools and clubs.”

“We have a very clublike presen-
tation. It’s looser. It’s more of a natu-
ral feeling. It's not the pretentious
big concert feel,” adds Hall.

The duo is doing some dates with
ELO on its.current tour. “We're go-
ing places with them we couldn’t
normally go.” states Qates. “The
heart of the Midwest has never been
a strong point for us and ELO is go-
ing to all of those places.”

Though the twosome has been to-
gether for a decade now. they insist
that retirement. or at least cutting
back on hectic touring and record-
ing schedules, is far in the future. “In
astrange way. this is only our second
album,” laughs Oates. “We haven’t
stopped growing yet.”

Vale with comic Lou Cary (2-4);
Billy Daniels for five nights (9-13);
Paul Williams in concert for five
nights (16-20): return of Milton
Berle (23-25): and Alan King with
singer Cynthia White (30-Nov. ).

November bookings include Jack
Carter (6-8); Frank Gorshin with
singer Kelly Garrett (13-15): Flor-
ence Henderson with comic Stewie
Stone (20-22), and David Brenner
with singer Julie Budd (26-29) for
the Thanksgiving holiday. Set for
the New Year’s weekend is Shecky
Greene (Dec. 30-Jan. 5). Other
bookings for the new year include
Marilyn Michaels (Jan. 6-10) and
Robert Goulet (Feb. 12-15).

Atlantic City’s longest running in-
house revue. “Outrageous!,” has
been extended through Feb. I, 1982
at Bally's Park Place Casino Hotel.
With the smallest of the casino
showrooms, seating less than 300,
Bally's experimented when it first
opened with jazz-oriented name acts
during the off-season. But the ex-
periment with performers like Mel
Torme, Buddy Greco and Bobby
Short was less than successful.

The Sands, which played names
like Tony Bennett. Steve Lawrence
& Eydie Gorme, Charo, Bobby Vin-
ton, Joel Grey and Juliet Prowse in
its 850-seat Sands Theatre last sum-
mer, is expected to bring in weekend
headliners for the fall and winter
with a musical revue for weckday
evenings. The house show will be an
off-Broadway musical, “Broadway
Jukebox.” playing Sunday through
Wednesday evenings.

Resorts International Casino Ho-
tel, where vice-president H. Steven
Norton handles the entertainment,
continues to have the biggest talent
budget. Its 1,750-seat Superstar
Theatre played the biggest names
this summer—Dolly Parton, Barry
Manilow, Frank Sinatra, Diana
Ross, Donna Summer and others.
For the fall and winter, it will be
weekend names. Anthony Newley
came in Oct. 2-4: Melba Moore and
Foster Brooks for Oct. 9-11; Buddy
Hackett returning with Jame$ Dar-
ren, Oct. 16-18: Peter Allen for Oct.
23-25. and Lou Rawls with Byron
Allen, Oct. 30-Nov. I.

The Superstar Theatre is also used
for special concerts with famous bal-
let companies and symphony or-
chestras. A special matinee Oct. 25
will feature the Washington Ballet.
Norton is ready to bring in any type
of attraction that will bring in
people. For four weeks starting Nov.
3. "Beatlemania in Concert™ is com-
ing in on a “four-wall” deal. Calls
for the producer of the rock revue to
pocket all money taken in by the sale
of tickets while Resorts International
gets the money spent on drinks. Nor-
ton also plans to book rock concerts
and other special events. but not un-
til the hotel builds its proposed
1.500-room addition and conven-
tion center facility.

Upcoming this winter is the antic-
ipated opening of the $300 million
Tropicana. where its main show-
room to be called the Tiffany is
being designed to seat 1,800 persons.
Leon Berezow, entertainment direc-
tor, plans to present a lavish produc-
tion show dubbed *“Monte Carlo
Carnivale Spectacular.” Simmy Mo-
net has been engaged to choreo-
graph and costume the show. There
is also a possibility that Berezow will
sign top names a minimum of four
times during the year for certain
holiday periods.
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TIED UP—Stiff Records’ John Otway gets tangled up in his microphone cords

during a recent performance with Wild Willy Barrett at Max’s Kansas City in
New York.

“Circle of Love.” the first Steve
Miller LP containing new material
since “Book Of Dreams” came out in
May, 1977, is being released by
Capitol Friday (23). First single is
“Heart Like A Wheel,” a different
song than Linda Ronstadt did. ...
The Rolling Stones will play in the
New York area Nov. 5. 6 and 7 at the
Byrne Arena in the Meadowlands.
and at Madison Square Garden
Nov. 12 and 13. Tickets are via a
mail lottery.

The Stargate Theatre in Wood-
cliffe Lake, N.J., opened Wednesday
(14) with a concert by Southside
Johnny. The 2,000-capacity theatre
has removable seating in the orches-
tra allowing for dance concerts, and
650 reserved seats in the balcony. It
is owned by Richard Rossi and
booked by Tim Drake.

Former Santana keyboard player
Tom Coster has a new solo LP,
“T.C.” on Fantasy Records. ...
Former Monkee Peter Tork, early
Beatle drummer Pete Best, and one-
time teen idol Bobby Sherman, are
among those who will be featured on
“Whatever Became Of ...” a Dick
Clark Productions special on ABC-
TV Sunday (25). ... Capitol group
Pages is backing Al Jarreau on his
two concerts at Radio City Music
Hall (20 & 21).

After returning from Japan. the
Ventures are going back on the road
in the US. ... A&M’s Brothers
Johnson helping Nigeria celebrate
its 25th year of independence with
two shows, one for VIPs, and visiting
dignitaries, the other for the general
public at the National Stadium in
Lagos.

John Denver duets with acclaimed
tenor Placido Domingo on Do-

"mingo's first pop LP of love songs.

“Perhaps Love.” In addition to sing-
ing together on the title track, Den-
ver accompanies Domingo on guitar
for a new rendition of Denver’s “An-
nie's Song.” The LP will be released
on CBS Masterworks. ... Among
the concerts lined up for All Video’s
“Night Flight,” the music-oriented
cable tv program are: “*Devovision:”
“Take Off” with Al Stewart, Split
Enz, Tom Robinson and Gary Nu-
man; Alice Cooper, “Welcome To
My Nightmare:” “Take Off.” fea-
turing B.B. King, John Lee Hooker
and George Thorogood; “Journey
Through The Past” starring Neil
Young; “Take Off.” featuring Toni
Basil, Talking Heads and Todd
Rundgren; Fleetwood Mac and their
“Tusk™ tour. “Reggae Sunsplash,”
featuring Bob Marley, Peter Tosh,
Third World and Burning Spear;

Talent Talk

and Rod Stewart & the Faces with
Keith Richards.

For the first time in the history of
L.A’s Greek Theatre, the facility is
offering five. free-to-the-public.
Sunday afternoon Pop concerts fea-
turing college orchestras. The series
kicked off Oct. 11 and concludes
Nov. 8.

Paul Stookey of Peter Paul &
Mary is taking part in the group's re-
union at New York’s Savoy (14-17)
despite a broken leg. Stookey
wanted a biodegradable rather than
a metal pin in his leg, but the doctors
turned him down, the press release
reads. ... Siouxie & the Banshees
back for a U.S. tour. starting on the
West Coast and moving east.

Coming country jazz, country and
rock acts now being featured at the
Colbeh Club 56, a Middle Eastern
restaurant in New York every Tues-
day night. ... Triumph refused to get
involved with an anti-drug program
in Toronto believing the organiza-
tion sponsoring it was entirely com-
posed of Scientologists. “I don’t
want (o run into some kid in a few
years who says. ‘I used to be messed
up on drugs. Now ’'m all messed up
on Scientology,”” says Triumph’s

Rik Emmet.  pOMAN KOZAK

The
World’'s Most
Famous Ballroom

Roseland

239 WEST 52nd STREET
(just West of Broadway)
New York, N.Y. 10019

invites your
proposals regarding
the promotion

of concerts, private
parties etc.

CAPACITY APPROX. 3500
INQUIRES:

ANN MARIE
(212) 247-0200
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DARYL HALL &

JOHN OATES
PAGES

Greek Theatre, Los Angeles
Admission: $12.95, $10.95, $7.50

The reason for Daryl Hall and John Oates’
ample popularity was demonstrated Oct. 6, the
first of a two-night engagement. The duo,
backed by a solid as nails four-piece band, puts
on an entertaining performance that showcases
much of their hit material. They give the people
what they want but they could be gving a lot
more.

Just when the set was beginning to take off,
Hall and Oates bid farewell after an hour to be
called back for two brief encores. Still, the 14-
song set shone like a brightly polished apple be-
cause when Hall and Qates are good—as they
were here—they are very good. Hall's fluid vo-
cals can make even rather ordinary numbers like
“Kiss On My List” seem like something special.
Their best material, such as “Wait For Me,"
“She's Gone” and "Private Eyes” really sizzle
live.

The low-key Oates was upstaged by guitarist
G.E. Smith whose comic book mugging and cas-
ual way with the guitar spiced the show with hu-
mor. Of course, a Hall and Oates show would be
nothing without saxophonist Charlie Dechant.
His Clarence Clemmons-like way with his instru-
ment may be a bit derivative and old hat by now
but it is fun.

Hall and Oates play a slick brand of r&b/pop
but they exemplify the good points of the genre.
Opening Capitol act Pages, while working in a
similar vein, is a good example of why new wave
was born. Technically competent, the duo of
singer Richard Page and keyboards player Steve
George who are backed by a superb quintet, give
new meaning to the term faceless. Still, judging
from the positive response to the 35-minute, 7-
song set, there is a market for this type of tailor-
made for radio rock. CARY DARLING

LITTLE RIVER BAND
POCO

Greek Theaire, Los Angeles

Tickers: $12.75, $10.75. $7.50

Precision is the word that best sums up the
sets by these two veteran bands. While neither
act is the kind that overpowers with its passion,
nor do they do anything not tried before, they
entertain in a mellow, subtle way.

If the writers of dictionaries are ever looking
for an apt description for not being pretentious,
they might as well just say “Little River Band.
While new guitarist Steven Housden, clad in
black, affects some of the standard rock star
grimaces, the rest of the group gets on with its
job of playing its many hits.

Equipped with perfect -sound and tasteful
lighting, the seven-piece band’s 90-minute, 16-
song set Sept. 23 covered the entire repertoire
from the early “It's A Long Way There” to the
new “The Night Owls.”

Onstage, LRB rounds out its perfect three
and four part harmonies and exemplary musi-
cianship with a rock edge that should be put to
use in the studio. Lead singer Glenn Shorrock
even got into the spirit of things by the end by
dancing near the edge of the stage.

The group’s one flaw—that keeps it from be-
coming a better respected force in the soft rock
genre is its lyrics. If it weren't for the exquisite
harmonies, the banalities of their songs would
become even more apparent.

One of the first groups to merge country and
rock, Poco may never have reached superstar
status despite the occassional hit single yet still
has an engaging quality. The 45-minute, 10-
song set featuring the notable guitar playing of
Rusty Young, is commendable for its spirit.
While the quintet may be walking on worn
ground, it nevertheless plays its material well.
From the opening “Under The Gun' to the clos-
ing "‘Heart Of The Night," Poco proved an act
doesn't have to be breaking new musical ground
to be entertaining. CARY DARLING

THE ROCHES
FRANKLIN MICARE
Bottom Line, New York
Admission: $8.50
To see the Roches in concert is an enor-
mously rewarding experience: certainly fore-
most because of their extraordinary songs and
intricate three-part harmonies, but also because
they do not often perform in public.
Appearing for a total of four shows on two
successive nights, they opened the first show of
their Sept. 26 performance to an SRO crowd

~ Talent In Action

with a bizarre tape recording of an EST-like rap:
“I'm o.k., you're 0.k.” Accompanying themselves
throughout on acoustic guitar and, sometimes,
piano (and sometimes a cappella), Maggie,
Terre and Suzzy proceeded effortlessly from
there through 17 wonderfully original songs.

Humor is as important to the Roches’ music
as their unique sibling harmony. As Suzzy intro-
duced “This Feminine Position,” she took off a
light coat revealing herself to be pregnant.
Terre's slight posturing and delicate mockery—
in lines such as “Lord Of Lords” and “Kings Of
Kings"—rendered an otherwise straight version
of the "Hallelujah Chorus™ hilarious.

Whatever their themes—social inadequacy
and klutziness, a saga of star treatment in the
laundromat, or splendidly goofy, yet despairing
self-examination—the Roches write songs as re-
markable and endearing as they themselves are.

Robert Fripp, who produced their first Warner
Bros. album, joined them on stage and provided
some acoustic guitar "Frippisms” on two of their
last three songs: “‘Keep On Doing What You Do
(or Jerks On The Loose)” and “Hammond.

Franklin Micare, a singer-songwriter who has
been a popular club performer in New York for
years, opened the show with a 30-minute set of
his sophisticated and catchy pop tunes.

With one album to his credit on a now-
defunct label, Micare has been passed over (by
the record industry) as a lightweight. But he

writes the kinds of songs that top 40 radio lion-

izes and that millions of pop music lovers crave.
Micare is a consummate performer and, with his
wealth of material, he will no doubt wind up in
the top 10—sooner or later.  THOMAS GABRIEL

TINA TURNER
The Ritz, New York
Admission: $11

Tina Turner is better than ever, as illustrated
by her Sept. 30 performance. She has always
known how to put on a show, but the high qual-
ity of the musicians with whom she surrounds
herself added an excitement that a less secure
performer would never have been able to pull
off.

Two breathtaking models joined Turner on
stage for the majority of her act. Not only did
they look good, but they sang and danced tre-
mendously. Turner herself was not to be out-
done, however, as she proved she can shine
even when surrounded by the best and bright-
est.

Of special note was band member Kenny
Moore, whose talents on keyboards are sur-
passed only by his abitity to carry Turner's vo-
cals through some rough spots. Moore also did a
most enjoyable solo number in this show.

Turner opened with a hard-rocking “I'm Go-
ing To Kill His Wife,” during which she swung a
red satin noose and stalked the stage like a
predator in a skimpy red outfit. The Vegas-style
entertainment continued with the entrance of
her two dancers.

Besides such perennial Turner tunes as “Acid
Queen” and “Proud Mary,” this show featured a
gospel-laced cover of “Help” that laid to rest
any doubts about Turner's vocal abilities and
presented a whole new way of looking at a Bea
tles classic.

“Proud Mary" also sounded hotter than
ever—a fact that Turner made clear to her au-
dience in the middie of the song. “I've been
singing this song for a long time,” she said,
“and the more | sing it the better it gets.” We'll
vouch for that.

One note: Turner is without a record label, a
situation that should be rectified without delay.

LAURA FOTI

BOW WOW wWOw
Roxy, Los Angeles
Admission: $8.50

Malcolm McLaren, the British manager/im-
presario behind the Sex Pistols and the original
Adam & the Ants, has a knack for the flam-
boyant. His latest sensation, Bow Wow Wow,
consists of three British musicians playing "Afri-
can” music, a Burmese 14-year-old female fead
singer, and two female dancers who look as if
they escaped from some long lost go-go cage in
a 1960s nightspot. To top it off, this troupe's
first British “record” was issued on a cassette
and lyrically endorsed home taping.

Playing three nights at the trend-conscious
Roxy, Bow Wow Wow—signed to RCA here—ac-
tually lived up to much of its hype Unlike Adam
& the Ants, Bow Wow Wow managed to have fun
with the unlikely mix of tribal drumming and
heavy metal guitar riffing, While the sound be-
came numbing after awhile, with song after song
in the 14-tune set running into each other in a

blur, lead singer Annabelle Lwin managed to
compensate with her uncompromising energy.

The sound quality was so poor though that no
one in the packed house seemed to care that
Bow Wow Wow performed for only 50 minutes,
including two encores. It was a relief just to get
out of such claustrophobic quarters and wonder
what Bow Wow Wow can possibly do as a fol-
lowup to its splashy but one-dimensional debut.
With McLaren at the helm, the answer may not
be too fong in coming. CARY DARLING

ROB McCONNELL
AND THE BOSS BRASS
Carmelo’s, Sherman Oaks, Calif.

Admission: $10

There were lines of patrons outdoors
patiently awaiting admittance to this 100-seat
neighborhood nitery all four nights of the Boss
Brass’ engagement. Those who made it inside
were fortunate.

McConnell is an amiable, articulate Canadian
who plays brilliant valve trombone. His Toronto-
based ensemblie is big and powerful, 21 men in
all. The Sept. 24 performance ran 70 minutes
and comprised about 14 tunes—all instrumen-
tals—and each reaped ebuilient reaction.

The leader led off with a 50-year-old title,
“Louisiana,” originally popularized by Paul
Whiteman long before McConnell was born. Big
Mac demonstrated superior bone technigue in
his long solos, but, for an opener, the chart ran a
couple of minutes too long.

A Latinized “Street Of Dreams” emphasized
the deft playing of Marty Morell and Terry
Clarke, percussionists. Clarke just may be the
band’s most consistently excellent musician.
Throughout the evening, he drove the Boss
Brass madly, skitlfully and with taste.

Moe Koffman and Jerry Toth, reeds; Sam
Moto and Guido Basso, trumpets; fan
McDougall, slide trombone, and Ed Bickert, gui-
tar, were others whose solos bagged applause in
a program that included Paul Desmond’s
“Wendy,” Charlie Parker’s “Confirmation” and
Biue Mitchell’s “Blue Silver.”

For all its 12 brass {when the leader is blow-
ing) the band didn't reach the awesome “wall of
sound” effect first achieved by Stan Kenton in
the 1940s. Nor are McConnell's trumpet and
saxophone soloists particularly exciting. And
with all 21 musicians wearing different garb, the
Boss Brass is anything but visually attractive.

But perhaps that's carping. McConnell and
men had the patrons applauding their every ef-
fort. All four nights were SRO. Another year or
two of steady work and the McConnell troupe
may attain the Count Basie-Woody Herman ar-
tistic level. DAVE DEXTER JR.

TOM VERLAINE
Left Bank, Mt. Vernon, N.Y.
Admission: §7

New wave pioneer Tom Verlaine took a hike
to the suburbs Qct. 2 for his first show since the
demise of Television more than two years ago.

Although a reluctant performer, an amiable
Verlaine clearly enjoyed being back in the
limelight. His eager stage demeanor proved a
pleasant contrast to the former demonic pres-
ence of Television.

The current backup boasts long time Verlaine
associates Fred Smith on bass, Jay Dee Daugh-
erty on drums and Richie Klieger on rhythm
guitar. The topnotch trio admirably supported
Verlaine, who showed himself to be truly one of
the great guitar heroes.

Verlaine seemed to invest a new, almost spir-
ituat commitment to his always thoughtful gui-
tar playing. Because Veriaine is a fine poet as
well, it was unfortunate that his trademarked
frail vocals didn't often survive the bass heavy
mix.

The sweat-shirted band led off the full 90-
minute set with a superior (to David Bowie's
cover) version of “Kingdom Come.” Host of the
other set pieces were similarly from his just-re-
leased Warners debut, “Dreamtime,” blended in
seamiessly. “Always” was surprisingly even
stronger live than on vinyl.

Something was missing, however, and that
something was found when Fred Smith plucked
out the intro line to Television's tour de force
“Marquee Moon.”

The whole place was on a flying carpet as the
group seemed to defy gravity all through the
brilliant extended guitar duel between Verlaine
and Klieger. The energy never let up through
three rapturous encores, including a craftsman-
like “Wild Thing.” PETER KRASILOVSKY
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Survey For Week Ending 10/24/81

@ ROLLING STONES, GEORGE THOROGOOD & THE DESTROYERS, J. GEILS
BAND—$1,050,000, 70,000, $15, Avalon Attractions, San Diego (Calif.) Sta-
dium, sellout, Oct. 7.

® JACKSONS, STACY LATTISAW—$633,029, 55,000, $13.50, $11.50, &
$9.50, Dick Griftey Prods./Clyde Wasson, the Forum, Los Angeles, four sell-
outs, Sept. 18-19, 25-26.

@ OAK RIDGE BOYS, CHARLIE DANIELS BAND, ALABAMA, SYLVIA, DELBERT
McCLINTON—$272,128, 30,000, $12.75, & $10.75, Family Affairs Con-
certs, Brewton (Ala.) Airport grounds, ““Harvest Jam '81," sellout, Oct. 10.

e KINKS, RED RIDER—$219,281, 24,013 (28,000 capacity), $9.50 & $8, Elec-
tric Factory Concerts, the Spectrum, Philadelphia, two shows, one sellout,
Oct. 4 & 6.

e RICK JAMES, TEENA MARIE, LUTHER VAN DROSS—$187,447, 15,928,
$12.50 & $10.50, Alan Haymon Prods./Tiger Flower & Co., the Spectrum,
Philadelphia, sellout, Oct. 10.

¢ COMMODORES, CARL CARLTON, MAZE—$183,000, 19,012, $11.75 &
$10.75, Imperial Prods., Reunion Arena, Dallas, sellout, Oct. 10.

¢ JOURNEY, GREG KIHN BAND—$179,726, 17,652, $11.25 & $9.25, Jam
Prods./Stellar Ent., Rupp Arena, Lexington, Ky., sellout, Oct. 3.

® JOURNEY, LOVERBOY—$171,975, 16,198, $11.50 & $9.50, Cross Country
Concerts, Hartford (Conn.) Civic Center, sellout, Oct. 8.

¢ COMMODORES, CARL CARLTON, MAZE—$168,286, 12,639 (17,048),
$15.65, $12.65, & $10.65, Pace Concerts/Imperial Prods., the Summit,
Houston, Oct. 8.

¢ COMMODORES, OTHER ACTS—$159,631, 16,744, $10.50 & $9.50, Impe-
rial Prods./in-house promotion, Univ. of Texas Frank C. Erwin Jr. Special
Events Center, Austin, sellout, Oct. 7.

e KENNY ROGERS, DOTTIE WEST—$149,592, 10,092, $15 & $12.50, C.K.
Spurlock, Jacksonville (Fla.) Veterans Memorial Coliseum, sellout, Oct. 6.
o VAN HALEN, G-FORCE—%123,576, 13,223, $9.50, Pace Concerts/Stardate

Prods., San Antonio Arena, sellout, Oct. 7.

e RICK JAMES, TEENA MARIE, THE REDDINGS—$113,150,11,512,$10& $9,
Sun Song Prods./Al Haymon Prods., Richmond (Va.) Coliseum, sellout, Oct.
9.

¢ FOREIGNER, BILLY SQUIER—%$110,646, 11,647, $9.50, Mid-South Con-
certs/in-house promotion, Mid-South Coliseum, Memphis, sellout, Oct. 1.

¢ PAT BENATAR, DAVID JOHANSEN—$104,580, 11,880 (19,012), $9 & $8,
Pace Concerts, Reunion Arena, Dallas, Oct. 6.

o PATBENATAR, DAVID JOHANSEN—$100,982, 11,768, $9.50 & $8.50. Con-
temporary Prods./New West Presentations, Omaha Civic Auditorium, sell-
out, Oct. 9.

@ ELECTRIC LIGHT ORCHESTRA, ELLEN FOLEY—$98,891, 11,100 (15,000),
$10 & $9, Contemporary Prods./Celebration Prods./Sunshine Promotions,
Richfield Coliseum, Cleveland, Oct. 11.

o FOREIGNER, OTHER ACTS—$94,960, 9,496 (14,000), $10, Beaver Prods.,
the Centroplex, Baton Rouge, La., Oct. 6.

e FOREIGNER, BILLY SQUIER—$80,814, 10,098, $9 & $8, Mid-South Con-
certs/Ark. State Fair, Barton Coliseum, Little Rock, sellout, Oct. 2.

e RICK JAMES, TEENA MARIE, THE REDDINGS—$76,990, 7,749, $10 & $9,
Sun Song Prods./Al Haymon Prods., Savannah (Ga.) Civic Center, Oct. 8.

e |AN HUNTER, SHOOTING STAR—-$76,779, 7,320 (10,000), $10.50 & $9.50,
Brass Ring Prods., Cobo Arena, Detroit, Oct. 10.

o TRIUMPH, POINT BLANK—%$73,993, 9,128, $9 & $8, Sunshine Promotions,
Market Square Arena, Indianapolis, sellout, Oct. 10.

e ELECTRIC LIGHT ORCHESTRA, ELLEN FOLEY—$73,287, 7,244 (16,267),
$10.50 & $8.50, Cross Country Concerts, Hartford (Conn ) Civic Center, Oct.
7

o FOREIGNER, BILLY SQUIER—$69,692, 7,336 (10,000), $9.50, Mid-South
Concerts, State Fair Coliseumn, Jackson, Miss., Sept. 29.

o COMMODORES, JOHN WITHERSPOON—-$65,535, 7,472, $11, $10, & $8,
in-house promotion/MSC Town Hall, Grollie White Coliseum, Texas A&M
Univ., College Station, sellout, Oct. 9.

o TRIUMPH, POINT BLANK—$64,571, 7,813, $9 & $8, Sunshine Promotions,
Freedom Hall, Louisville, Ky., sellout, Oct. 2.

e FOGHAT, BLUE OYSTER CULT, WHITFORD ST. HOLMES BAND—$59,508,
7,001 (7,500), $9, Fantasma Prods., Hollywood (Fla.) Sportatorium, Oct. 9.
® FOGHAT, BLUE OYSTER CULT, WHITFORD ST. HOLMES BAND—$56,125,
6,603 (9,000), $8.50, Fantasma Prods., Lee Country Arena. Ft. Myers, Fla..

Oct. 11.

e LITTLE RIVER BAND, POC0O—$41,997, 5,720 (9,500), $9.65, Pace Con-
certs, the Summit, Houston, Oct. 7.

e MICKEY GILLEY, JOHNNY LEE, URBAN COWBOY BAND—$40,853, 4,611
(6,290), $9.50 & $8.50, C.K. Spurlock, Greenville (S.C.) Memorial Audito-
rium, Oct. 8.

o TRIUMPH, POINT BLANK—$40,541, 4,945 (6,000), $9 & $8, Sunshine Pro-
motions/Jam Prods., Hara Arena, Dayton, Ohio. Oct. 8.

o TRIUMPH, POINT BLANK—$35,295, 4,358 (5,200), $8.75 & $7.75, Fantasy
Concerts, Erie County Fieldhouse, Erie, Pa., Oct. 6.

o FOGHAT, BLUE OYSTER CULT, WHITFORD ST. HOLMES BAND—$35,253,
3,917 (5,000), $9, Fantasma Prods., St. Lucie County Civic Center, Ft.
Pierce, Fla., Oct. 8.

o GORDON LIGHTFOOT—$33,245, 3,125 (4,177), $11, $10, & $9, Brass Ring
Prods., Hill Auditorium, Ann Arbor, Mich., Oct. 10.

e ALICE COOPER—$33,201, 3,162 (3,347), $11 & $10. Monarch Entertain-
sment Bureau, Capitol Theatre, Passaic, N.J., Oct. 10.

e TUBES—$31,708, 3,500, $9.50 & $8.50, Blue Suede Shows, Welsh Audito-
rium, Grand Rapids, Mich,, sellout, Oct. 10.

o KINKS—$31,586, 3,716 (5,000), $8.50, Fantasma Prods., Leon County
Civic Center, Tallahassee, Fla., Oct. 11.

¢ BOBBY HUTCHERSON, STAN GETZ, DEXTER GORDON, STEVE ALLEN,
RICHIE COLE, McCOY TYNER, FLORA PURIM—$31,490, 2,110, $15, the
Winery, Saratoga, Calif., *‘Paul Masson Harvest Jazz Fest,”” two sellouts,
Oct. 3-4.

e TUBES—$25,687, 2,371 (4,177), $11, $10, & $9, Brass Ring Prods., Hill Au
ditorium, Ann Arbor, Mich., Oct. 6.

o KIM CARNES, GARY U.S. BONDS—$25,523, 2,758 (3,000), $9.50, $9. &
$8.50, Double Tee Promotions/Albatross Prods., Civic Auditorium, Port-
land, Ore., Oct. 9.

e FRANK ZAPPA—-$22,712, 2,248 (7,500), $11 & $9.50, Bill Graham
Presents, Reno (Nev.) Centennial, Oct, 6.

Copyrighted and compiled by Amusement Business. a Biliboard Publications. Inc. publi-
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report.
please call Patricia Bates in Nashville at 615/748-8120 or Tina Veiders in New York City
at 212/764-7314.
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secs in v writing is that "you havean ~ manager, during a listening party celebrating Hancock’s new Columbia LP, #rl | s | ;:"’S" :;;:;CS:FEBW' ‘ Gordy GB1006M1 (Motown) o
orchestra once a week as a toy. With Magic Windows. The Whispers, ) 5:¢ m ALL THE GREATEST HITS N
three shows (“Greatest American | Solar BXL1-3976 (RCA) Diana Ross Motown M13-960C2 o
Hero.” "White Shadow™ and “Mag- ‘ g SOMETHING SPECIAL 541461 5 ‘ NEW AFFAIR | ©
num P.I.") you have three orchestras Kool & The Gang. De-Lite DSR i The Emations. ARC/Columbia 2
a week - three 10ys ew n e Qr S 8502 (Polygram) | m FC 37456
oy L : 20| 6 LOVE BIRD PERFORMANCE o
You can lry all kinds of IhlngS ﬁ Donald Byrd And 125th St. N.YC 'ﬁl | Ashford & Simpson. Warner Bros. =
and you can afford to be not quite as SUPERIOR MOVEMENT | Elektra SE-531 ‘ [ 208 3524 ;
precise because records are played For You— 19 /19| 10| THE B.B.& Q. BAND 56 | 56| 5| THE SECOND ADVENTURE (o}
o=t A o i orer g YL SO0 Supcrior Movementis a five-piece group from Chicago's West Side. whose | II:;::;IBST&IOZ]:;M | Dynasty. Sofar $-20 (Elekira) ;
have more flexibility. You can ‘lﬂkt‘ members met and formed the group at Farragut High School. The lineup com- l 19a| 4! FANCY DANCER ﬁ m BEWARE | ©
some chances and learn some things. prises Billy Averv. Calvin Ford. Tyrone Powcll. Stanley Ratliff and David One Way, MCA MCA 5247 g;rlr;lévz?;lec)ummmm -
“There's something about an or- Williams. Powell doubles as the act’s choreographer. | [ 21115 13| ENDLESS LOVE 58 | 62| 11! SWEET AND WONDERFUL
chestra—the power in 50 or 60 guys “For You.” penned by the late Van McCoy. is the quintet's first recording. | Sounditack, Mercury SRM-12901 | Jean Carn. TSOP F2 36775 (Epic
all atonce playing rock n'roll licks- and also the first chart entry for Chveago International Music (CIM).whichis | | 22 {13 8| SUMMER HEAT 59|47 6| 1 BELIEVE IN LOVE
when thevire put in the orchestra marketed. manufactured and distributed through the Epic/Portrait/ Associ- Brick, Bang 1237471 (Epic) l Rockie Robbims A&M SP.4869
correctly—licks like (Steve) Cropper ated Labcls arm of CBS ‘ ‘ , o l | 29 3 ?}Ilg:lyl.[;‘(:l':SE ONE | 60 : 45 23| STEPHANIE
and Duck Dunn or Larry Carlton CIM was tormed carlier this year by Maurice White. who has been active in 5 - i Stephanie Mills. 20th Century !
. R i ¢ B o N L. . i | atti Austin, Qwest QWS 3591
or Lee Sklar would play. When you independent promotion. management and publishing in the Windy City (Bill- | (Warner Bos.) [ 1 7700 (RCA)
hear those kinds of flavors in an or- board. Aug. 1). He's the son of Granville White, associate national director for ﬁ 27| 8| EBONEE WEBB | 6159 | 31| VERY SPECIAL |
chestra. 10 me it's extremely impres- special markets at CBS Records. Ebonee Webb. Capitol ST 17148 | | Dbl Ui (=) I
sive.” Superior Movement originally sent White a tape of their work. but he dis- ﬁ] 30 l 3 ?MIDLGROUND i 62 I 65 16 '-J~RREYGNOLDS :
At 37. Post may be the voungest plaved little interest until viewing their stageshow at Chicago’s Copper Box ! ll"b"e’:'t‘; % G | LY Reynolds, Capitol ST 12127
composer in tv. Because of his age. club. Impressed by that— White savs the group reminds him of the early Temp- | | 26 (26|30 THE DUDE @ 63 | 63 33 mgtf':;” M SP 4833
his musica! influences have been tations  he signed them to CIM. producing their debut disk himself ‘ Quincy Jones, ARM SP 3721 :
: P g c 414010 T00
different from those of the tradition- The aggregation is currently working on an album tor November release. | 27116115 | DIMPLES [644 0 .rrne S0S Band
alists. As a result. Post introduced and will tour nationally carly in 1982 They have already appeared in clubs | | . g:f;‘;‘da;'knu’";:easgzgf'ds‘ | | Yabu FZ 37449 (Epic)
Y L r o N . N ag i P i B | e .
rock'n ro}l elements. such as volume and hotels in dnq dl(?unq Chlcég(} and W,dihmgm-n" D.C.and New< Yonl:. . ‘ 28 ‘ 281 5| SIGN OF THE TIMES | 65|58 18 | LET THE MUSIC PLAY
pedal gurtar. into small screen scor- Superior Movement is managed by Christian Smith, P.O. Box 14524, Chi- | Bob James. Columbia/Tappan Zee | The Dazz Band. Motown M8.957M1
ing. giving his music his own per- cago. Il 60614 (312) 737-5847 . [ PC 37495 66 | 57 | 26 | CLARKE/DUKE PROJECT
sonal signature. ﬁ] 33| 5! FREETIME Stanley Clarke/George Duke
Post made his debutin tv asa con- Spyro Gyra. MCA MCA 5238 . | Epic FE 36918
e ek 30| 22|17 BLACK & WHITE 67 | 67 | 7| TRY ME I'M REAL
ductor for the “Andy Williams Pointer Sisters Bobby Bland. MCA MCA 5233
Show twas this position which led Planet P-18 (Elektra)
SHOTR " HiASIHiSposiians T Chiltd |68 |68 6 CLOSER THAN CLOSE
1o his relationship with Pete Carpen- l ﬁ 35| 5| 1LIKE YOUR STYLE ! | | The Styiisies.
ter and his entry into (v scoring. | ::gg;;"amm Motown P TSOP F7 37458 (Epic) |
“He knew technically how to put | 320320 8 ' TOUCH | 69| 60| 13| CHILDREN OF TOMORROW
s f 5 . | | Frankie Smith, WMOT FW 3739]
music to film, says Post. “but he i ; Gladys Knight & The Pips. | l
didn’t know much about rock'n’roll. ! Columbia FC 37086 0|72 gﬁ:‘gwﬁ(’)ﬂammo"
I didn’tknow a whole lotabout some | 33 I 23| 12| WALL TO WALL ) i | | Wamer Bros BSK 3541
of the things he knew about: so. we ‘ | 381380 30 :;;e ;é[%;’vcap'm' e 71 | 61|28 A WOMAN
got together. we wrote. and we have | ‘ Deniece Wilhams | NEEDS LOVE @
astring of successes I fecl very proud I ARC/Columbia FC 38048 ! | :aytPa;:e;;b& Raydio
about.” 35|21 12| JUST BE MY LADY S |
S . i " Larry Graham 72166 10! MAGIC MAN !
Thcs‘c successes mclude Toma. s e [ Herd Apert ASM sP 3728 ‘
Rockford Files™ (also a hit record). 3| 31|13 CANTWE FALLIN LOVE |73 | 68| 16| CAMERON'S iN LOVE l
“Byve, Bye Black Sheep. Ten AGAIN l Rafael Cameron |
Speed And Brown Shoe.” “While Phyllis Hyman, Arista AL 9544 Salsoul 548542 (RCA) ‘
Shadow.” “Magnum P.1" and | 37138| 6| HAPPY LOVE 74 (69| 9! CLEAN SWEEP
“Greatest American Hero.” ﬁ ol 3 :aErthLeEEoTlio c':gnm S1 12165 s 7a | ag 53:::1 :vltz;\TAnAsta/GRP 5504
The ll]c:mc tirgm “G reatest Ameri- Gil Scott Heron, Grover Washington, Jr.
can Hero™is different from the other Ansta AL 9566 L Elektra 6E 305
series they have produced hccqusc it & Stars are awarded to those products showing greatest sales strength. < Superstars are awarded to those prod-
requires a new song (a new lyricand ucts showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry Assn. Of
vocal) in the middle of each show America seal for sales of 500,000 units.(Se;})g\dicatedsbyc:ot.LA chorditnglndlus)try Assn. Of America seal for sales
ot 1,000,000 units. (Seal indicated by triangle.

each week.

nell. the show’s producer. ap-

of Post’s acts. Post will soon be pro-
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Gospel

Jazz

Pop Move Positive
Says Engineer Burch

By ROSE CLAYTON

NASHVILLE For 1l years. en-
gincer Jimmy Burch has been work-
ing on gospel recording projects and
watching the steady growth of the
music’s popularity.

From his viewpoint. that growth
has been duce to an improvement in
the quality of the material recorded
and its production. This. he says. has
enabled 1t to gain greater exposure.

“There has been an extensive
move to pop-oriented material
more message songs—that can cross-
over to the client who doesn’t neces-
sarily believe in the religious con-
cepts. but can getsomething positive
out of the music.” says Burch. ™ *You
Light Up My Life’ is a perfect ex-
ample.”

Burch’s truck record as an inde-
pendent engineer includes an album
on Debby Boone, as well as projects
on Amy Grant. Little Anthony and
B.J. Thomas. He mixed the live "B,
Thomas In Concert™ atbum.

From an engineering standpoint
there is no difference in working
with gospel-music and secular-mu-
sic tracks. savs Burch.

“The only difterence (in the style)
1s the message of the song. The musi-
cians you hire depend on the sound
vou are trying to achieve. Tt all de-
pends on the right song for the night
artist and the right musicians for the
track you want.”

Although Burch has worked with
various producers. he says he has
never et that his abihities were
being suppressed. as many other en-
gincers claim.

“I look at engincering and pro-
ducing as two ditferent things.” says
Burch.“Idraw the line unless T think
the situation presents atself where |
should cross the Ime. “Ninctv-nine
percentof the time.it's a compatible
situation.”

Burch says he has not had anv dif-
ficulties in marketing his services as
an cngineer i the gospel field. I
have been a musician since | was b
years old. and Fve had bands of my
own.” hesays. I played with a ot of
entertainers and these contacts have
been helpful. Most of the time
people come to me™ he continues.
“because | have been fortunate to
have been affiliated with good stu-
dios that lent themselves to bringing
in talented chientele.”

Burch. a native of Greorgia.
worked at International Recording
Studio mm Augusta. where he engi-
neered several hits on soul singer
James Brown. and where a large
number of black gospel products
were recorded.

Later. he worked at Huddleston
Recording Studio m Dallas. Two
years ago. he moved here and be-
came associated with Gold Mine
Recording Studio.

“At one time we were doing just
about cvervthing for Word Rec-
ords.” Burch comments. “And. since
Chris Christian. head of a&r for
MCA/Songbird owned the studio.
we were doing a lot of things for
them™

Burch is now serving as chief engi-
ncer at Center Row Audio/Video
Recording Studio while continuing
to maintain his status as an inde-
pendent. He says he fecls the posi-
tion will be good for his career be-
cause the studio itsell will plav a
large role in the quality he achieves
in his work.

Since gospel records have a more
limited budget than secular records,
Burch says there is less monies for
errors (re-mixing, re-mastering. and

re-pressing). Therefore. an engineer
working with gospel recordings is
under pressure to be efficient.

“For years you dream about being
able to mix a songin a recording stu-
dio and going into a mastering room
and being able to master totally
Mat.” says Burch. “The construction
of Center Row is such that this can
be done because itis fully trapped
for low-end response and geomet-
rically designed for sound disper-
sion. That's why I undertook the
project and why [ plan 1o stay here.
You spend so manyv hours mixing
something, vou hate tolose it in mas-
termg.”

Burch helped co-ordinate the con-
struction of Center Row with singer/
songwriter Mark James, its owner.
Tom Hidley designed the studio.

Although Center Row’s first proj
ect after opening five months ago
was on Brown Bannister for the Ben-
son Co.. Burch says the studio will
not be used exclusivelv for recording
gospel acts.

James. a pop writer whose
“Hooked On A Feeling™ formed a
musical directon for B.). Thomas
betore he began recording gospel
songs. will be producing projects of
his own that Burch will engineer.

Burch. however. has been nego-
tiating with some gospel labels and
secular labels with gospel divisions
and says he hopes to be able o
spend at least cqual lime on gospel
projects.

One other advantage of working
with gospel acts, according to Burch.,
1s “a more peaceful attitude. The
are working for another reason he-
sides plaving the notes and the mel-
ody. and vou can [cel that in the at-
mosphere.”

New |
Companies

Send-Us Music, offering produc-
tion and publishing. formed by
Greg Guidry. co-author of the Cli-
max Blues Band’s “Gotta Have
More Love™ with Randy Guidry:
and Robbie Dupry’s “Are You
Ready For Love™ Address: 1921
Broadway. P.O. Box 24450. Nash-
ville. Tenn. 37202 (615) 329-4966.

LI

Hard Hat Records formed with
Bobby Lee Cude. president. and Ri-
ley Pickens. vice president. First re-
Icases in October and November by
the Blue Bandana Country Band
and the Cityfolks Country Band, re-
speetively. Address: 519 N. Halifax
Ave.. Davtona Beach. Fla. 32018,

Triune Agreement

NASHVILLE-Triune Music Inc.
has pacted an exclusive print and
distribution agreement with Mead-
owgreen Music Inc.. the new gospel
arm of Tree International.

For The Record

NASHVILLE—~Andrae Crouch
and the Walter Hawkins Family are
booked by Regency Artists. not by
Subrena Artists as stated i the Oct,
3 issue of Billboard.

Big Bands Push
Philly Stations

PHILADELPHIA - Live jazz with
big bands is being utilized to pro-
mote local radio stations. Most sig-
nificant was the appearance of “The
WPEN 950 Big Band™ at the Penn's
Landing celebration last Sundav
(Oct. 4) as part of an “Apple Celeb-
rity Sunday™ promotion staged by
the AM station to benetit St. Chris-
topher's Hospital for Children.

The 12-picce band led by Jerry
Karol was formed by the station as
part of its current nostalgic music
format of the 1930s-1950s. WPEN.,
among the city’'s top 10 with the
programming format. plans to have
the band play regularly at events
sponsored by the stution. The band
plays arrangements of standards.,
swing era classics and dixieland ev-
ergreens. In keeping with the big
band days. the orchestra wears
tuxedos and sits behind music
stands with the WPEN logo. The
950" is the station’s spot on the AM
dial.

ICs live jazz played by the Steve
Gordano Quartet at 11 p.m. on
WUHY-FM Saturday nights started
Oct. 3 in a series 10 be broadcast
from the Painted Bride Art Center.
Station wants to hark back to the big
band ¢ra when radio stations aired
remote late evening broadcasts from
hotels and dance halls. The jazz
quartet will play a 9 p.m. concert
which will not be broadceast. Led by
guitarist Giordano. with pianist/
synthesizer player Dave Posmonticr.
drummer Tom Cohen and bassist
Tom LaRue. the group plays mostly
origimal tunes written in a progres-
sive jazz style.

The hive music show 1s part of the
Saturday night jazz block WUHY
has featured for several vears. From
8- [l p.m. the station has local decjay
Ben Perkins hosting “Remember
This One?" a juzz record show.

MAURIE ORODENKER

Saxist Cole, Muse

Sever 6-Year Tie

LOS ANGELES-Richie Cole
and Alto Madness have parted ways
with Muse Records atter Cole’s ex-
clusive, six-year deal with the label.

The alto stylist’s most recent disk
for the label is “Side By Side.” a duo
outing with Phil Woods. Cole has
also augmented his own dates with
featured work on the last two Man-
hattan Transter LPs.

Inquiries are being directed to Jim
Cassell at the Berkeley Agency. 2490
Channing Way. Suite 406. Berkeley.
Calif. 94704,

‘Combo Contest’
At Femme Fest

KANSAS CITY. Mo.- The 1982
Women's Juzz Festival here will fea-
wre 16 events and a “combo con-
test.” the winner ot which will be as-
sured of a paid performing spot at
the event’s top new talent concert.

That concert is one of four that
will take place during the five-day
event March 24-28. Dcadline for en-
tering is Dec. 15,

Entry forms for combos. and for
those aspiring to win a $1.000 schol-
arship. are available at Box 22321
here. zip code 64113 Nuncy Wilson.
Blossom Dcarie. Joanne Grauer and
Barbara Carroll arc booked to per-
form at the festival.

WWW.americanradiohistorv.com

N.J. WVNJ-FM Picks Up Slack

NEW YORK -Manhattan’s lack
ol a full-ume commercial jazz radio
format may have the city's stalwarts
singing the blues. butacross the river
New Jersey station WVNI-FM s
making the Big Apple’s loss its own
gain in statton billings.

The Newark-based station has
taken advantage of the loss of a
regular jazz broadcast vehicle to re-
vamp its own beautiful music format
to devote its nightly programming 1o
Jazz. aiming at those listencrs left
without a reliable radio source in the
wake of WRVR-FM's format cross-
over into country about 18 months
ago.

“Being totally candid. it was a
lucky break.” admits Herb Saltz-
man. the broadcast veteran who
committed WVNJ 1o the move as its
general manager and vice president.
“When 'RVR switched to country
quite suddentyv. Les Davis. whom
I've known for years, was available
as a disk jockey.”

Davis’ tenure at WRVR and the

Billboard ®
Best Selling

sudden gap in the New York market
prompted Saltzman to risk the spht
format. since underlined by the sta-
tion’s own image marketing. He
notes that WVNJ had once used 1ts
call letters’ last entry to seck a “Joy”
tag line consistent with its beautiful
music on both AM and FM. Now its
FM promotions have turned that |
into “Juzz" for the evening hours.

While WVNJ-FM s far from
posting major ratings in the already
crowded New York radio market.
Salzman claims hillings during its
60 weekly hours of jazz have “added
an additional 10%-and that’s just
for puttng it on at night over our
FM. Morcover. we haven't been on
that long yer.”

With Davis the chief lure, the sta-
tion has built a studio site at Mi-
chael’s Pub in Manhattan to accom-
modate live feeds. while its recorded
programming ranges trom more
commercial. fusion-tinged titles to
straightahead classics.

SAM SUTHERLAND

Survey For Week Ending 10/24/81

azzlPs.

Spyro Gyra MCA MCA 5238

THE MAN WITH THE HORN
Miles Dawis. Calumbia FC 36790

VOYEUR
David Sanborn
Warner Bras. BSK 3546

SOLID GROUND
Ronnie Laws. Liberty LO 51087

AS FALLS WICHITA SO FALLS
WICHITA FALLS

Pat Metheny & Lyle Mays ECM
1-1190 (Warner Bros.)

WINELIGHT A
Grover Washington Jr
Elektra 6€-305

CRUSADERS
Standing Tall. MCA MCA-5245

REFLECTIONS
Gil Scott Heron. Arista AL 9566

THE DUDE ®
Quincy Jones. A&M SP-3771

FRIDAY NIGHT IN

SAN FRANCISCO

John Mclaughlin. Al DiMeola. Paco
De Lucia Columbia FC 37152

TENDER TOGETHERNESS
Stanley Turrentine,
Elektra 5-E535

FUSE ONE

Fuse One. CTI CTI 3003
MAGIC WINDOWS
Herbe Hancock
Columbia FC 37387
LIVE IN SAPAN

Dave Grusin & the GRP All Stars
Arista/GRP GRP 5506

17 8 |25 RIT
Lee Ritenour. Elektra 6E-331

e 18 | 2
s
! §

13 |24

18 |22 |14 WORD OF MOUTH
Jaco Pastorus
Warner Bros BSK 3535
19 (21 5 ORANGE EXPRESS
Sadao Watanabe Columbia FC
37433
20 (12 {16 APPLE JUICE
Tom Scott. Cotumtia FC 37419
21 (16 |24 THE CLARKE/DUKE PROJECT
Stanley Clarke/George Duke. Epic
t 36918
2 |10 9 MAGIC MAN
Hert Alpert. A&M SP-3728
23 |24 7 MISTRAL
Freddie Hubbard. Liberty LT 1110
24 |20 |10 BLUE TATTO0
Passport. Atfantic SO 19304
25 |26 7 BLYTHE SPIRIT

Arthur Biythe. Columbia FC 37427

39

141

42

43

45

46

47

49

!

b= b=
~ ~
= £
=] =]
- - < g 3 S
£ k4 ; TITLE 2 2 o | TTE
v B3 Artist, Label & Number o 5| ¢ Artist, Label & Number
E | 8| £ | (Dist Labe)) E1 81 £ | (Dist. Label) |
1 9 BREAKIN' AWAY 2 | 25 7 | AUTUMN |
Al Jarreau, Warner Bros BSK 3576 l George Wrnston
2 | 2| 7| SIGN OF THE TIMES TR
& F 27 | 30 5 SLINGSHOT
BobRaes; Columbiy [iC I3 ' | Michael Henderson. Buddah BDS
P | 3 | 8| FRee M ' | | 602 (st .

MORNING SUN |
Alphonze Moozon. Pasha 7107

THE LEGEND OF THE HOUR
McCoy Tyner. Columbia FC 37375

LIVE
Stephanie Grapelli/David Grisman. |
Warner Bros BSK 355(

THIS TIME
Al Jarreau. Warner Bic

YELLOW JACKETS
Yellow Jackets. Warner Bros.
BSK 3573

MECCA FOR MODERNS |
Marhattan Transter
Atiantic SD 16036
HUSH
| John Klemmer, Elektra 5E-527

SECRET COMBINATION |
Randy Crawford
Warner Bros BSK 3541

ANTHOLOGY
Grover Washington Ji
| M9.961A2

CLEAN SWEEP
Bobby Broom
Anista/GRP GRP 5504 |

MONDO MANDO
David Grisman. Warner Bros.
BSK 3618

THREE QUARTETS ‘

w

BSK 3431

Motown

Chick Corea

Warner Bros BSK 3552
INVOCATIONS THE MOTH
AND THE FLAME

Keith jarrett

ECM D 1201 (Warner Bros.)
PIED PIPER |
Dave Valentine |
Ansta GRP GRP 5505 |
DIRECTIONS |
Miles Davis. Columbia KC2 36477
THREE PIECE SUITE

Ramsey Lews Columbia FC 3715
ROB McCONNELL & THE
BOSS BRASS

| Tnbute. Pausa 7106

28 | 33 | MOUNTAIN DANCE

Dave Grusin

Arista/GRP 5010

MY ROAD OUR ROAD

Lee Oskar Elektra SE-526
EXPRESSIONS OF LIFE

Heath Brothers

Columbia FC 37126

SHOGUN

John Kaizan Kneptune. inner Cit
IC 6078

MY DEAR LIFE

Sadac Watanabe

inner City IC 6063

SOCIAL STUDIES

Carla Bley, ECM/W11

(Warner Bros.)

3913

2 31'

85 19‘

3813
47 1233

49

o

43|18
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WILLSPEAKFORYOU

INTHEBILLION DOLLAR
WORLD-WIDE SPANISH MARKET!

The new BILLBOARD Publication that thousands of
industry leaders throughout the Spanish-speaking
world can and will read!

Billboard’s Spanish Language Monthly is your new link to one of the world’s most dynamic markets!
Billboard en Espaiiol is the hottest NEWS and the most penetrating EDITORIAL features
for and from all of the Spanish-speaking nations and the Spanish-speaking U.S. markets.
The CHARTS will go Latin as Billboard en Espanol tracks this area’s
biggest regional and international hits. And, your ADVERTISEMENTS will
open up a new world of sales in a market that is now ready to buy!

Here are the booming market figures for Music-Record-Tape-Equipment-Accessory Sales!
SPANISH MARKET IN MILLIONS/U.S. DOLLARS

Mexico................ 330 US. (Latino)............ 70 Chile ................. 10
Spain/ ... 250 Colombia.............. 40 Peru.................. 6
Argentina.............. 100 Central America. .. ... ... 20 Uruguay/Paraguay/Bolivia 5
Venezuela . ............ 100 Puerto Rico . ........... 20 Brazil (Spanish/
Ecuador............... 11 Portuguese) . . .......... 350
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ADVERTISING DEPT.
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1515 BROADWAY NEW YORK, N. Y. 10036
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SUBSCRIPTION ORDER
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BILLBOARD EN ESPANOL
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Please enter my subscription to Billboard en Espanol published
monthly.

Price: 365 U.S. Dollars per year
Check or money order only

is

NAME
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conrny
COMPANY
ZIP
I?ITY/i:\'ﬁ:\TE/N.ATION | ‘ ) ADDRESS
you wish 1o receive a complimentary copy o CITY/STATE /NATION ZIp
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CBS Records International, the company that brought Roberto Carlos to the top in
Latin America, now takes Roberto’s special magic to the rest of the world with his
first English language album.

CBS Records International: developing more artists in more countries
because in the world of music, our business is the world!
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A Billboard Spotlight

OCTOBER 24, 1981 BILLBOARD

Maria Cruz.

Leon Giecco, among a list of D
big selling artists in Argen-

Los Vicenti celebrate award
of a platinum.

PJ Horacio.

Argentina's Les Luthiers,

NG

Radio-TV Boom
Answer To Inflation

uring the first months of 1981 the Argen-
tine peso was overvalued, leading to the
anomalous situation where it was cheaper
to import electronic equipment—audio
and video—than to manufacture it locally.
By the same token, it was ailso relatively
cheap to bring to Buenos Aires the big-
name pop groups.
But then came the 30% devaluation, which unfortunately
did nothing to alleviate the inflatior which still holds Argen-
tina in its grip. At present the local market place is flooded
with imported goods; as one commentator suggests: “It
might be a good idea for the government to buy them all up
and re-export them (possibly dumping them elsewhere)."”

For example, where formerly a cassette purchased in Miami
cost 50% less than if bought in Buenos Aires, the price is now
only marginally less, while the cost aof getting there has risen
beyond the ordinary citizen's pocketbook.

There is no doubt that the country is going through an ex-
tremely painful recession with the unemployment figure for
greater Buenos Aires now officially recognized as standing at
200,000. A contracting market and lower purchasing power
will naturally affect all aspects of musical activity, as the big
names in the record and cassette business have found to their
dismay. All the major companies report diminishing sales,
particularly of records, in the last three months.

On the other hand, a recent poll published in the Buenos
Aires Stock Exchange magazine shows that 89% of the coun-
try's industry consider that the general situation will improve
or at least not get worse. Thus, the government’s declared in-
tention to give top priority to stimulating economic recovery
has been well received. It now remains to be seen how effec-
tive the measures—which have recently been made public—to
bring about this miracle will prove to be. But as it has always

By LIDA VON SCHEY

been believed in these latitudes that export revenue will begin
to pick up towards the end of the year, peaking in March when
the harvests are shipped abroad.

There are signs of returning confidence in other fields: a
great step forward has been the government’s decision to re-
nationalize the radio and television stations while, at the same
time, returning others to private ownership. These were sta-
tions and channels either created or expropriated by Peron
and which have been run by the state since that time.

In accordance with the rulings established by the Broad-
casting and Television law, which was promulgated early this
year, the Argentine Government—through the relevant Com-
mittee COMFER—is calling for tenders for new radio and tele-
vision concessions every 45 days until the target has been
reached. The aim is to bring to every corner of this vast under-
populated country entertainment, information and even edu-
cation.

Statistics gathered by IPSA, one of the several audience re-
search agencies which prepare rating charts for television, ra-
dio and advertising agencies, show there are 7,000,000 tv
sets in Argentina. How many of these are color sets is hard to de-
termine because so many were brought into the country from
Brazil or from Miami during the days of the great free impor-
tation splurge.

In the Federal Capital saturation appears to be imminent: a
housing census of 2,775,080 homes in Buenos Aires and
greater Buenos Aires shows 97.2% of the homes have a tele-
vision set.

While some say that there are too many niteries in Buenos
Aires that are too expensive for the average tourist, still, posh-
ness notwithstanding, there is enough choice in this great
cosmopolitan city to fit the pocketbooks of every economic

www.americanradiohistorv.com

strata of society. One can choose between the most unpre-
tentious little dive to the most elaborate poshery one can even
imagine.

At the top of the list is Michelangelo. To book a table there is
like getting a fashionable doctor to make a house call. Often
there is a month-long waiting list. Of course, knowing how to
get to the maitre d' with the proper amount of gratuity, as is
the case almost everywhere else in the world, can save an aw-
ful lot of time and hassle.

Cano 14, exclusively tango, is another top boite, as is El Palo
Borracho, a folklore club which presents very well mounted
shows. Other famous Buenos Aires night spots include Karim
and King, both of which feature floor shows and dancing.

Casual work for the local musician abounds as Buenos Aires
is known for its clubs. There are football clubs, yacht clubs,
rowing clubs, golf clubs, trade union associations, bank em-
ployee organizations and even the municipal employees have
their clubs. Each of these groups holds frequent dances dur-
ing the year, all of which culminates in Carnival Week, when
there are dances every night. Huge crowds attend the dances
held at the football clubs where the country's favorite rock
and pop groups pound out their frenzied rhythms marathon-
style.

At the other end of the spectrum are the musical associ-
ations, the choral societies, the chamber and symphony or-
chestras. The principal associations, of enormous influence
and power, are: the Mozarteum, the Wagneriana, and “Los
Amigos de la Musica.”" These associations have the means
and the power to bring leading foreign orchestras to perform
in Argentina and to contract world famous singers, pianists
and performers in all categories of musical expression as well
as promoting local talent through scholarships and training
programs. Mrs. Jeannet Arata de Erize, who runs the Mozar-
teum, says, ‘‘music is my temple."”

Another characteristic of the music scene in Argentina is
the large number of choral societies. ARS-Musicalis, trained
by the great musician Padre Jesus Segade, is among the best.
ARS Musicalis has toured the United States and Latin Amer-
ica. (Continued on page 1.A-26)

Lida Von Schay is a roving correspondent for World Broadcast News
and a freelance writer based in Buenos Aires.
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Peru, Chile Pace Andean Nations' Growth

Peru
Chile
Ecuador
Bolivia

he Peruvian record industry has grown
and stabilized during the 24-month period
since the summer of 1979. Cash sales
have soared 300%, bringing the market
from a low $6 million in 1978 to $18 mil-
lion last year. But these figures are mis-
leading without taking into consideration
the staggering 80% inflation rate that has
plagued the country since an elected, democratic government
came into power over a year ago.

While cash sales have boomed, unit sales went up during
1980 and have risen only slightly during the first eight months
of 1981. Still, a feeling of optimism pervades.

Jaime Delgado, executive vice president and general man
ager of Industrial Sono Radio S.A. puts it best. **Even though
the country is going through economic difficulties, the change
of government has given people confidence . . . a psychologi-
cal attitude change. . . . Now, a lot of restrictions have been
taken out of the laws, and the red tape has been reduced . . .
we are using a world-wide market and are not restricted to lo-
cal artists.”

One of the more important eases in restrictions is the avail
ability of foreign currencies for international transactions.

Singles unit sales went up to 17 million in 1980, well over
the 7.5 million 1978 figure while LPs were up to 3 million from
their '78 figure of 1.9 million. Cassette sales have almost
doubled over the last two years from an unimpressive 12% of
market sales to 22% of 1980 sales.

Still, the strongest sellers are the singles with three industry
heavyweights, Fabricantes Technicos Asociados S.A. (FTA),
Industrias Electricas & Musicales Peruanas S.A. (IEMPSA)
and El Virrey Industrias Musicales S.A. reporting $3.4 to 4 mil
lion, $2.5 million and $2.1 miltion in 1980 sales respectively.
LP sales showed in second place with IEMPSA reporting
717,000 units sold, while Virrey FTA say that each sold
500,000 units of tapes and LPs combined.

1981 unit sates industry-wide, do not look terribly strong so
far this year although information is contradictory. Hector
Rocca, owner of Peru’'s leading record store chain, says that
for him, record sales have gone up 105% in the first eight
months of 1981 over the same time period in 1980, aithough
unit sales have risen only 25%. With current retail prices at $6
for Cassettes, $5.50 for LPs and $1 for singles, Rocca says
that, *‘records are still an inexpensive gift."" Prices include a
22% sales tax on all records. Rocca also attributes the in-
crease in sales to industry-wide promotion efforts.

At Sono Radio, Delgado claims that his unit sales have in
creased 4% to 5% so far this year. *‘It is a dramatic increase!"
He exclaims, *‘It began last year and now it's stabilizing."

Executives at FTA, Virrey and IEMPSA, the three other in-
dustry leaders are not quite as enthusiastic.

Osvaldo Vasquez, FTA's record division manager, says that
1981 unit sales are **about the same' as unit salesduring the
same six-month period of 1980 but thinks that the second
half of '81 will show an increase. ““1981 is okay,"" he explains,
“but we're going into the second half of the year which is al-
ways better than the first half.”

Wieland Kafka, Virrey's a&r international manager looks at
it this way. *Inflation means less units sold, but we're hoping
that things will look up. We haven't lost any money, but it isn't
growing like it should.”

IEMPSA seems to be the hardest hit. Augusto Sarria Jr.,
production division manager, says that sales have ‘‘dropped
greatly’” over the last year due to the economic situation. Sar-
ria blames sales drops on three prices adjustments that have
been made by the industry’s record association since January
'81. The association, which regulates pricing, approved only
two increases during all of 1980.

Another important reason for slow sales in the first half of
‘81 is a series of road coilapses, due to heavy seasonal rains,
that virtually cut off all record distribution outside of Lima for
almost the entire two months of January and February. The
landslides hurt everyone. ““Our sales dropped markedly dur-
ing the January through March cutoff,’" says Sarria, **and we
are only now recovering."”

Until recently, Latin music—comprised of tropical,
“criolla,” “*chicha’ and folk—ranked number one on the pub-
lic taste charts but recently deregulated airwaves and a flush
of imports as the result of let ups in tight import regulations,
have brought international tunes into the forefront.

Some industry executives claim that international music
sales, particularly Spanish, British and **U.S. numbers, are up
to as high as 70% of all record sales.

Industria Fonografica Peruana S.A. general manager and
industry maverick, Alberto Maravi does not buy those figures
and says that tropical music still sells best here. *‘People here
buy tropical music ten to one. Take English language music,”
he disputes, ‘‘you can have a hit, but if it's in Spanish, it will
sell twice as much."”

Rocca says that foreign language music sales account for
40% of all his 1980 sales and estimates that tropical music
sells at 20%. Outside of Lima though, he guesses that indi-
genous music makes up anywhere between 30 and 40% of his
sales.

Stitl, foreign music is making the move from Lima into the
Peruvian provinces.

If international music is picking up and helping internal
sales, local talent is becoming a natural Peruvian export. An
increase in local recording and production looks like it is due
to be the next step in the Peruvian record business. Sono Ra-
dio, which has 12 semi-automatic presses, is bringing in four
Hamilton double presses and plans to expand its recording
studio to 24 channels. IEMPSA has a new 24-channel console
and El Virrey plans to buy a 24-channel MCI console before
the year is out.

At Sono Radio, Delgado says that export is *‘the thing’ on
the Peruvian music horizon. **Export hasn't changed but it is
changing.” Sono Radio is presently working with the Her-
manos Silva, a tropical-disco group from Mexico who they plan
to release in Bolivia.

IEMPSA has a special department that handles indigenous
music. Although traditionally, folk musicians have just turned
up in Lima, IEMPSA is changing that with a new policy of look-
ing for potential talent.

Still the cost of producing a local LP, relative to its sales po-
tential, does not justify any dramatic increases in local record-
ing at least not yet. A studio musician gets about $18 per title
and hourly studio costs range from $50 to $75, which, al-
though very low for international standards, is quite high in
Peruvian currency.

All'in all, it is easier to press a record here than to record it
here. As Kafka says, *'The break even point for a local produc-
tion is much higher.

Meanwhile, Vasquez at FTA, the only leading company with-
out its own recording studios, says that although they have no
plans to build a studio, they are watching the video disk situ
ation with an eye towards the eventual need to change over
from a strictly sound system.

Something that has helped push records sales within Peru
since '79 and promises to send them skyrocketing in '82, is a
sharp increase in the use of television promotion. Although a
poor country, most urban dwelling Peruvians own a tv even
though many are illiterate.

Delgado speaks for all the manufacturers when he says that
Sono Radio is **supplying more and more video tapes for tv,
both spots and shows."”

Video clips form U.S. specials, featuring big name stars like
Olivia Newton-John or Andy Gibb, are used as air fillers for the
three, somewhat loosely programmed, Peruvian networks.

In one instance, video shorts are used as the basis of a well-
known tv show. Gerardo Manuel Rojas, a popular radio per-
sonality who has spent years in the record business, is the
producer of channel 7's Monday through Friday, half-hour
success, ‘‘Record Club," the only locally produced music show
in the country.

The show is built around five or six videotapes of top record-
ing artists performing their latest singles. Rojas says that he
selects tapes from what he likes and what is available. Still
there is no doubt that the show reflects what are, and will be
the most popular songs. Geared towards teenager, ‘‘Record
Club,” says Hector Rocca, ‘‘does help sales.”

The biggest innovation in tv promotion in Peru, and some-
thing that should boost record sales significantly, is tv's en-
trance into record production and promotion.

Under the Pantel label, Panamericana TV has been the first
company to work out a production/promotion deal, an idea
taken from Argentina's television network, ATC.

Working with E! Virrey, the four month old Pantel division
has already launched three albums: *Menudo,’" a Puerto Ri-
can disco group geared towards young teens, ‘‘Estela Raval
Presents a Tribute to the Cinco Latinos,”” a ballad LP with Ar-
gentinian Raval, and **Risas y Salsas,”” a salsa and comedy
record named after a popular tv show. Respectively, the LPs
ranked one, two and three in Rocca’s mid-January sales rat-
ings. Pantel only produces LPs which are sold 12% over nor-
mal LP prices at $6.00 per album.

Division manager Alejandro Delgado (who is no relation to
Jaime Delgado) says that **Menudo’ sold over 19,000 LPs
and about a quarter of that in cassettes the first month of re-
lease. Two month figures show a combined LP and cassette
sale of well over 60,000 units for the three Pantel albums.

Andean Bloc writers: Peru by Anne De Arrarte and Lawrence Wippman;
Arrarte is arts critic for the Lima Times, Wippman a Lima Times staffer
who also traveled to Bolivia for that story. Arrarte combined with Patri-
cia Moore, another Lima Times writer, for the Ecuador story. Chile by
Marcelo Sandoval, Billboard En Espanol’s correspondent.
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The Panamericana-Virrey deal is clearcut. Panamericana
promotes the talent, largely on tv but with radio play as well,
and Virrey presses and distributes the record, on the Pantel
label. Both sides claim that their split is about 50-50.

“The purpose of this division is to take advantage of tv for a
parallel record business,” explains Delgado. Pantel has
recently bought the rights to the ATC record catalog from
which the biggest success at this early stage has been Men-
udo.

Although Kafka says that this is a “marginal business' for
El Virrey, special tv spot prices as part of the deal makes it
more appealing now that tv time is running at about $1,300
per minute. As Kafka sees it,” ““When we're making some-
thing, it's worth it.”

Meanwhile, the other two networks, along with the leading
record companies, are getting into the act. The government-
owned channel 7 has just begun to promote Los Taivas, a Chi-
lean folk group, working with El Virrey.

Jaime Delgado says that because of common stockholders
between Sono Radio and channel 4, America Television, that
he plans to, *‘use the tv medium more aggresively in record
promotion.”

IEMPSA has also affiliated itself with America TV.

The tv-record company arrangement benefits more than
just the companies involved, says Kafka, it is actually opening
up a whole new group of buyers. **Kids see a group like Men-
udo, they buy their first record and then they begin to buy.”

Alejandro Delgado continues, “Some of the manufacturers
see us as competition, but we're not competing with them. We
think we will broaden the record market.”” They also, he says,
have no intention of building their own record factory.

Raquel de Alcantarga, general manager at Panamericana
TV believes that the Menudo craze will help their ratings. Ac-
cording to mid-summer books, both the AM and FM divisions
of the station were in the number one position so she is not
really hurting for numbers.

Radio airplay, not only of affiliated tv station interests, but
also of more international fare, has both helped record sales
and helped to increase the popularity of international, versus
local, music.

As of May this year, the government handed over all tv and
radio stations that had been confiscated by the military in
1968, in a first step towards modernizing the Peruvian com-
munications industry. One of the most notable outcomes of
the return to private ownership, has been the resurgence of
English-language songs on the air.

FM Radio is a fast growing item in Peru. With 312 AM sta
tions, and only eight FMs, FM is an open market for the entre-
preneur. At present, three new FM stations all in the Lima
area are in the planning stages with one, Telestereo 88,
scheduled to open in December.

In an effort to promote modernization of communications,
the government, which returned stations to their original own-
ers after 12 years of military confiscation, is offering financial
incentives to both radio and tvinciuding tax cuts on construc-
tion and imported equipment as well as foreign curency
loans.

Rojas believes that FM is still dangerous territory because it
is small market, but there is no toubt that it is growing in pop-
ularity among both listeners and businessmen.

Probably the most important reasons for the lag in live
show attendance are lack of focations and high ticket prices.
Live performances are usually built around dinner-shows held
in one of the four major Lima hotels, the Sheraton, Crillon,
Bolivar or Country Club. There is only one public arena which
is used almost exclusively for sporting events.

Tickets run from $30 to $40 meaning that the shows attract
a more wealthy audience, and one that rarely buys records.
Says Kafka, *‘Record buyers are not from class A. They are
from classes B, C, D, E, and F. Wealthy people tape, trade or
buy in the States.”

Although no top name English-speaking performers have
played in Lima for the past few years, in general, live shows
are much less successful than local criolla productions or
penas which are far cheaper than the dinner-shows and fea-
ture local music.

Paantel has pushed its artists through a combination of live
performances and tv promotions. Menudo did three live
shows in a local auditorium, one of which was filmed and aired
the same evening. A second show, including new material,
was filmed while the group was in Lima and is in the can and
ready for airing when ‘Menudo fever needs a little rekindling.

Meanwhile, problems at City Hall have virtually stopped all
live shows for the time being. Talent promoters and show pro-
ducers are up in arms over a new entertainment tax that
hands over 30% of net profits to Lima City Hall.

The new law, which came out in August, levies a 30% tax on
net profits made from all shows in which less than 80% of the
performers are Peruvian. As Crillon show organizer Elena de
Vidal says, “It's great for tourists and lousy for Peruvians.”

Promoters had been predicting a sharp increase in the
number of high-priced imported acts coming into the country
but the hotels that were interested in offering international
shows are curbing their plans.  (Continued on puge LA-24)
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Peru (13,567,939—1972; 29,468,000)
Bolivia (4,687,716—1976; 9,299,000)
Ecuador (6,500,845—1974, 14,596,000)
Chile (8,836,223—1970; 14,934,000)

Costa Rica (1,871,780—1973; 3,377,000)
El Salvador (3,549,260—1971; 8,708,000)
Guatemala (5,211,929—1973; 12,739,000)
Honduras (2,653,857—1974,; 6,978,000)
Nicaragua (1,894,690—1971; 5,154,000)
Panama (1,428,082—1970; 2,823,000)

ANDEANBLOC.........ccorvivrenirienn e

ARGENTINA (23,364,431—-1970; 32,861,000) ......
BRAZIL (94,508,554—1970; 212,507,000)............
CARIBBEAN (16,877,481—-1970-1971; 31,910,000)° ...
CENTRALAMERICA..........ccovietrinrieitenetiecienee

............................................. 4
Paraguay (2,354,071—1972; 5,274,000)
Uruguay (2,763,964—1975; 3,448,000)
---------------------------------------------- 6 PORTUGAL/SPAIN c...cooeveerieteeies st eeeseesssees s eesesssssesetessessensssoesssesenseennssns a2
e 9 Portugal (9,940,000)
....10 Spain (37,575,000}
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!Statistical Abstract of Latin America, published by UCLA, editor, James W. Wilkie, *'National Population

“Statistical Abstract, ‘*Population Projections'
’Cuba, Dominican Republic and Haiti only (Statistical Abstract)
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Julio Iglesias, a major star in nearly every Latin country.

Lively television shows centering on music characterize the
present day excitement for Latin labels.

Roberto Carlos, relaxing and composing music, is a major
star in many Latin nations but especially in Brazil.

Latin American ideals Make Resurgence

iscotecas and revolutions, public health
and literacy, consumption and plastic—
these seemingly diverse elements tell us
much about the Latin America of today
and tomorrow. Whereas daily news re-
ports tend to focus on highly visible politi-
cal coups, it is the invisible social and cul-
tural revolution exemplified by these other
elements that merit interpretation in this spotlight on Latin
America.

To focus on economic problems and political instability
leading to military seizure of power in the region generally
suggests that it is *‘'one minute to midnight'* and that “'there
is a man at the door with a gun'' ready to overthrow *‘corrupt
oligarchs” who are supported by the ‘“‘imperialist United
States.”” Such conclusions give a very pessimistic view of Latin
America's future, which is seen to pose poor rural peoples
against unredeemable governments in the name of *‘land re-
form or death!"

To examine the rapid social and cultural change that has
taken place in Latin America in the last few decades, however,
is to take a more optimistic view. Optimism does not mean
that Latin America has **solved its social and economic prob-
lems; rather, it means that the region is improving its situ-
ation and not worsening its standards of living as has been
generally thought. This factor in turn may exacerbate political
problems that will further pre-empt the news.

It is within this context that music plays a key role in Latin
American life. Rapid growth of the popular music industry has
been made possible as much by the expansion of consumer-
ism as by the extension of communications, especially the
transitor radio that has opened up the backlands and forever
shattered the quiet of hitherto isolated areas: Popular music
as much as news has carried to rural peoples ideas of ‘‘mod-
ernity’” and “*progress’’ within their own country as well as of
the world as a whole. This transistorized revolution in hinter-
land attitudes helped to make the Beatles the world-wide phe-
nomenon that they became in the 1960s. Indeed, the decade
of Beatlemania meant that after the mid-1970s lower-class
Latin Americans would join the middle class to reject tradi-
tional Latin American music as well as popular and folk music
in each country. Such trends and countertrends have social
meaning, reflect economic standings of countries, and have
portent for politics.

By JAMES W. WILKIE

Bleakness of the political situation in Latin America is per-
haps best represented by the case of Bolivia where it is
claimed that coups come with such frequency that since gain-
ing independence from Spain in 1825, the country has had
over 190 changes in government or slightly less thap an aver-
age of one per year. This information, repeatedly dissemi-
nated in the U.S. news, is erroneous—it confuses the number
of attempted coups with successful ones which number less
than half of the 190 changes claimed. If political perceptions
of stability are wrong by up to 100%, no wonder it is difficult
for foreign observers to fathom the social and economic situ-
ation in Latin America.

The economic situation of the region is especially misunder-
stood for two reasons. Even serious analysts have seen GNP
as a measure that gives a sure indication of social conditions
in poor countries. And analysts have failed to point out that
the idea of *'poor’’ (as opposed to “‘rich’) nations of the world
lumps together countries that represent very different cul-
tural patterns and economic achievements. On an economic
scale from rich to poor, Latin America is well-to-do compared
to poor Asia and poorer Africa.

Misunderstanding of economic standings between nations
and regions has led to the now popular misconception which
seesa ‘‘widening gap'' between rich and poor countries. Prob-
lems of understanding have been compounded by failure of
analysts to distinguish between absolute and relative meas-
urements. When we compare data for the United States and
the twenty traditional republics of Latin America (including
the lands from Mexico in the north to Tierra del Fuego at the
bottom tip of South America and including the Caribbean
countries of Cuba, the Dominican Republic, and Haiti), the re-
sult is a surprise. Although the economic gap in per capita
GNP more than doubled between the 1940s and 1970s, the
relative economic gap between Latin America and the United
States remained the same because Latin America’s lower

James W. Wilkie, Editor of the **Statistical Abstract of Latin America”
and professor of history at UCLA, is the author of more than 75 publica-
tions. His most recent work analyzes “'Evita As Theater,”” a study that
contrasts the view of the musical about Eva Peron with her own view of
self and the legend which has grown concerning her role in Argentine
politics.
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base kept pace with that of the higher U.S. base. And within
the Latin America region absoiute wealth per capita more
than doubled—this, because of the region’'s growing ‘‘eco-
nomic pie."’

The psychological importance of increasing absolute wealth
cannot be ignored. Yet, the increasing per capita wealth of
most Latin American countries does not mean that the wealth
is fairly distributed between individuals or regions within
countries. Rather, it may mean that countries are accumulat-
ing resources needed to build national systems at least ca-
pable of better supporting populations.

If there is no widening economic gap in this hemispere,
then, does that mean that we can assume there is no widen-
ing gap in social conditions? Rather than make such an as-
sumption, which already we have suggested to be erroneous,
let us summarize data in the Health, Education, and Welfare
Index (HEC Index) which includes twelve primary social in-
dicators. Six of these indicators exemplify the dramatic social
change that Latin America has undergone: life expectancy,
persons per physician, literacy, enrollment of school-age pop-
ulation at the primary and secondary levels, and persons per
motor vehicle.

Life expectancy has increased from 38 to 65 years of age
since 1940. Longer life by an average of 27 years means that
the 19-year-old youth no longer feels that he is half way
through his span on earth.

Because longer life by a 17% increase over 1940 means
that early death is no longer the dominant factor for the
masses, the immediate import of religion is no longer the
same. Indeed, longer life made possible by the spread of mod-
ern medicine means that the physician has come to riva! the
importance of the priests and witch doctors who formerly su-
pervised the life of the il who had no hope for survival and
could only settle their affairs with God. Increase in life span
has contributed to the population growth of traditional Latin
America, which has grown from 124 to 347 million persons
since 1940.

As the number of persons needing service each available
physician decreased from 2,800 to 1,900, the number of per-
sons per Catholic priest increased from 7,400 to 9,600. Thus,
as the possibility of quality gained in health care it lost in
terms of religious care. The Catholic Church, challenged by
the weight of sheer population growth, is no longer able to

(Continued on page LA-49)
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El Arte de Cantar

Después de un rdpido ascenso cargado
de éxitos viene lo mas dificil:
mantenerse en la cima.

Un constante flujo de adolescentes a los lugares en que actia Emmanuel, una gran expectativ:
por ver la figura juvenil que de alguna manera se distingue de los demas intérpretes de su tiempo
el afan de poseer un recuerdo vivo de esa imagen y esa voz que lo ha hecho famoso, un intentc
por aprehender algo de la magia que se ha creado a su alrededor, son algunos de los elementos
presentes en las actuaciones de este artista mexicano de apenas 26 anos de edad. Su ascenso
rapido y marcado por el éxito casi desde sus comienzos se debe nc
obstante, mas que a la imagen en si misma, a un marcado sentidc
profesional sobre lo que su carrera artistica significa.
Desde que fuera elegido por El Heraldo de México como “‘La Voz
del Afio,” en 1976, pasando por sus actuaciones en los concursos
de la OTI, hasta sus ultimas grabaciones con Manuel Alejandro
su capacidad de trabajo y la calidez de sus interpretaciones, que
mas de una vez ha sorprendido a auditorios escépticos, lo han
colocado en una casi inmejorable posicién artistica.
En su afin por subir y sostenerse es notable parte de esa misma
energia que debi6 dedicar al toreo, cuando ser matador como su
padre era su gran ambicién. Desde luego, enfrentarse a un toro ne
es lo mismo que hacerlo ante un micréfono, ya sea en un escenaric
cargado de luces y equipos de sonido o en un sofisticado estudic
de grabacién, pero en ambos casos hay un publico implicito o ex-
plicito que debe ser satisfecho. Por satisfacer ese publico fue que
toreo sus 40 novilladas en Espana y otras 20 entre Perid y México, y
fue tal vez por eso que los toros se atravesaron en su camino, rom-
piéndole las rodillas y por eso también, después de tres operaciones y el consejo de sus
médicos, Emmanuel es hoy cantante y no torero.
Su primer LP, grabado para la RCA como todos los demas, sali¢ al mercado en octubre
de 1976, con su misica y su letra, con temas remarcables como “Enredadito por tu cin-
tura,” y “Diez razones para cantar,” que dan cuenta de una de las caracteristicas mas
interesantes del ser humano Emmanuel que existe dentro de la figura de cantante: la
creatividad. Se trata en este caso de una creatividad compleja, con un valor evolutivo,
con un sentido de descubrimiento sobre la razon de ser y existir, sustentada por pensa-
mientos que buscan alejarse de lo banal
Gran parte de la notoriedad de Emmanuel fue conseguida a través y gracias a su partici-
pacién en festivales, como los de la OTI, 76 en México, con “Enredadito por tu cintura”
OTI178 (tercer lugar) con sutema “Ely Yo,”, OTI79 con ”Al final” de Roberto Cantoral,
que ocupara durante seis meses los primeros lugares en su pais, y que despertara una
gran polémica que contribuy6 no poco a su actual popularidad. También estuvieron el
Festival de Panama y VII Festival Internacional de Buenos Aires, donde gané los
premios como Mejor Intérprete y Mejor Cancién, con el tema “ Amor sin final,” de Dino
Ramos y Omar Sanchez.
El propio Emmanuel destaca con orgullo sus propios records de ventas: 1.300.000 copias
vendidas de un LP solo en México, “Intimamente Emmanuel,” grabado con Manuel
Alejandro. La idea de grabar con el gran compositor espaiiol surgié de un almuerzo in-
formal en el cual particip6, ademas del intérprete y el compositor, Guillermo Infante,
presidente de la RCA de México. Gastaron un afio para terminarlo y de alli salieron los
exitos mds grandes del intérprete: temas como “Insoportablemente bella,” “Todo se
derrumb6 dentro de mi,”” y “Quiero dormir cansado.”” Actualmente, Emmanuel tiene
otro LP pendiente con el compositor espafiol. Después piensa dedicarse a sus propias
composiciones, una vena que todavia esti en su mayor parte por explorar.
En este sentido Emmanuel insiste en el compromiso de estas composiciones con la reali-
dad. Parte de este sentido del compromiso viene de sus lecturas, especialmente de po-
etas como Garcia Lorca y Vallejo, dos de sus fuentes de inspiracion. En sus propias palabras, “El
verdadero triunfo es el que logra el ser humano al controlar sus deseos.”
Otro aspecto un tanto desconocido en el artista, es su deseo de verse envuelto en su propia car-
rera. Le gusta el mundo de la promocion, montar los shows, la coreografia. Su padre, Raiil Acha,
‘Rovira,” quien fuera afamado torero, es su propio manager y para Emmanuel, ademas de ser
padre y manager, también resulta ser su amigo.
Uno de los capitulos mds importantes en la carrera del artista ha sido la graba-
cién de un LP en Brasil para el publico de habla portuguesa. Grabado en dos
etapas, que le llevaron menos de un mes. Atreverse a salir en tal mercado es de
hecho una proeza y tener éxito sin duda una mucho mas grande, especialmente
con la diferencia tan marcada de sensibilidades y las distancias en cuanto a ni-
veles creativos se refiere.
En este sentido Emmanuel destaca también la colaboracién y el interés ofrecidos
por su compania de discos RCA, que se ha mantenido siempre presente y vigil-
ante en su carrera.
Para Emmanuel la vida no se detiene. Giras como la realizada recientemente por
Latinoamérica, durante la que visito a Brasil, Argentina, Chile, Venezuela, Pera y
Colombia, conciertos, actuaciones en television, mas LPs, su deseo de estudiar
musica en Boston, Estados Unidos, y muchas otras cosas mas conforman un es-
pecie de torbellino en el que todo sigue girando para el artista.
Por encima de todo esto esta la presion por sostener una posicion que ha conse-
guido a base de esfuerzo, dedicacion y talento, por si mismo, y por México, pais
del que se siente orgulloso. CARLOS AGUDELO

CAYTRONICS

Caytronics
Corporation
401 Fifth Ave.
N.Y., NY 10016
(212) 889-0044
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El 11 de Octubre, 1981, en vivo y en directo via
satelite desde el Madison Square Garden en Nueva York

»EN PERSONA

*~CAMILO SESTO » ROBERTO CARLOS+
*LOLA BELTRAN ~ MIGUEL BOSE +
* LUCIA MENDEZ ~ASTOR PIAZZOLA+
*LEONOR BENEDETTO ~TITO PUENTE
*LOS CARRANGUEROS *
~y JOSE LUIS RODRIGUEZ“EL PUMA''~

RAUL VELASCO yMARY CRUZ SORIANO

*Antitriones »

—ees v soswr= €5 UNA presentacion de SIN Television Network, USA. Televisa, S.A. MEXICO; Radiotelevision Espaniola, ESPANA
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Julio Iglesias in concert; his success has
inspired more promotion attention in Por-
tegueze-language Brazil for Spanish art-

ists.

L

Rita Lee, one of Brazil's compos-

ers as well as a singer. from Brazil.

Joanna, another composer and singer
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Aggressive Marketing Policies
Open New Music Territory

t is only now, after a whole year of serious crisis,
that the Brazilian record industry is starting to
show signs of a reaction. In July, the market dis-
played a 7% increase in sales in relation to the pre-
vious month, which may well imply the end of a pe-
riod in which most record companies had to
discharge employes, thus contradicting the rules
suggested by the Brazilian government.

In the first quarter of 1981, a decline of nearly 30% in the
sale of phonographic products left the entire recording indus-
try seriously alarmed; fact-finding surveys by competent
agencies show that from March 1980 to March 1981, 7 million
units were sold by comparison with 11 million for 1979.

In the case of the store owners and the record wholesalers,
the serious problem lies in the sudden increase in the price of
product. The galloping inflation (which last year amounted to
over 100% and this year should be around 98%) does not
permit consumers whose salaries and wages are not indexed
in proportion to inflation, to keep up with the price of product.
Even stores in localities of high purchasing power that used to
sell an average of 7,000 units a month, today do not exceed
5,000.

According to Jose Vitor Rosa, general manager of the
recently established Ariola concern, ““The great problem is
that nowadays, all over the world, a lot more music is listened
to but more records are not consumed. There is substantial
supply of music in night clubs, FMs, skating rinks, etc. But
what is played at these locations is always generated from the
recording facilities; what is required is a sweeping review of
the concept of records, meaning that if there is not sufficient
remuneration despite the increase in consumption, some-
thing must be badly at fault.”

At EMI-Odeon, whose production capacity of 500,000 LPs
per month has been cut by 50%, there is a different concept
of the market. According to a spokesman for the company,
“1979 was an artificial year. Before 1979 the companies re-
sorted to certain promotional incentives in order to generate a
power purchasing trend over and above the capacity of the
market.”” On that account, Odeon has adopted a new market
policy, concentrating on its artists with greater sales potential
and releasing less records a month.

With a normal production capacity of 600,000-700,000 rec-
ords per month, during the crisis Polygram was putting out
only 250,000 and was forced to reduce its roster from 90 to
40 artists.

But a more aggressive marketing policy, allied to the ap-
pointment of Cor van Djike to head up the company, has
caused the firm little by little to achieve certain successful un-
dertakings.

One of these is the release of the New Disc, developed by
a&r manager Roberto Menescal. It is the same size as a nor-
mal LP (12 inches in diameter) but with only six bands re-
corded, which cuts down production costs by 50%. The New
Disc, with two-colored envelope, gets into the store operator’s
hands at a price a good deal more accessible than the ordi-

By PAULO COELHO

nary LP, and the breakeven point is significantly below normal
levels.

The major problem in implementing the New Disc lies in the
practice of certain store operators buying the cheap product
and then selling it for the same price as an ordinary LP.

While Polygram places much of its hopes on the New Disc,
WEA has decided to invest in so-called “‘popular artists’ who
do not have high prestige with the intellectual classes in the
major Brazilian cities but sell plenty of records in the interior
of Brazil. They have created a new brand name—Rodeio—and
contracted a producer responsible for the meteoric success of
Amado Batista (today with over 1,000,000 records sold), and
general manager Andre Midani is preparing a specific cast for
the sector.

Batista, who, like other hinterland singers, has a private
plan of his own, gives his formula for success:

“I sing songs that tell of everyday situations that all people
are acquainted with. | do not try to get into the intellectual
idiom. My lyrics speak directly to the people.”

Control of this market had previously been in the hands of
Continental, which has Brazilian capital alone. Alberto Bying-
ton, founder of Continental, has this to say about the interest
of WEA in entering the hinterland market: “‘At least the pho-
nographic crisis has made the multi-nationals discover our
roots."’

The only record company that has sought to avoid any back-
tracking or shifting in market strategy here is CBS. Its current
president, Tomaz Munoz, who has been in Brazil for only a
year (he hails from Spain) credits the company's stability to
two basic factors: (1) that CBS has Roberto Carlos under con-
tract, the most sought-after singer in Brazil, selling on the av-
erage of 2,000,000 records a year throughout Latin America;
and (2) the contracting of the Brazilian Musical Movement, a
group of artists from the Northeast, which has produced an
excellent track record in terms of performance and sales
alike.

Amelinha, Ze Ramalho Fagner (who has just recorded a
disk in Europe) is the new craze of Brazilian youth and always
on the Hit Parade.

While first place on the Hit Parade nowadays means a good
deal less than it did a couple of years ago, CBS has at least
retained a slice of the market. This does not mean that its
sales are continuing to grow, however. Actually, from Novem-
ber 1979 to March 1980, CBS sold 4,300,000 units, but de-
clined to 3,200,000 between November 1980 and March
1981.

Many directors of recording concerns blame the increase in
FMs in Brazil for most of the drop in sales. However, this con-
clusion has been disputed. A fact-finding survey conducted by
INFORMASOM, Sistemas de Pesquisa e Controle, to try and
establish the characteristics of record buyers, revealed that
88.04% (Sao Paulo) and 88.50% (Rio de Janeiro) of the con-
sumers habitually listen to the radio. And of these buyers who
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listen to the radio, the majority (60.18% in Sao Paulo and
54.17% in Rio de Janeiro) listen only to FM broadcasts.

Additionally, the Brazilian market is showing signs of
changing. The great success of Spanish singer Julio Iglesias
has led some of the recording companies to try and offer more
product from other Latin American countries. Up to last year,
artists such as Juan Manuel Serrat, Mercedes Soza or even
Sandro had never managed to achieve any kind of impact on
the general consuming public. That taboo started to be bro-
ken when lglesias, after an intensive preparatory publicity
campaign by CBS, began achieving excellent results over the
radio and in the press. This year, Iglesias managed to mount a
successful stand at Hotel Nacional in Rio de Janeiro.

Encouraged by Iglesias’ success, CBS is launching in Brazil
Spanish Miguel Bose, who is getting quite reasonable recep-
tivity with store operators. This induced RCA to immediately
release its trump card in the Spanish language—Mexico's Em-
manuel—who came to Rio to cut a disk especially prepared for
the Brazilian market.

Another recording studio, RGE, is preparing to release Ve-
nezuelan star Jose Luis Rodrigues, “'El Pumo,” and thus di-
vide up with RCA and CBS the slice of the market going to
semi-known Spanish language artists.

With the introduction of New Disc, hinterland music, Brazi-
lian Musical Movement and Spanish language artists, the
crisis in the Brazilian market seems to be nearing the end of
its more acute phase. A meeting held in July, at Canela, in the
State of Rio Grande do Sul, bringing together artists and
record company executives, revealed a good deal of optimism
on the part of both parties, despite the artists’ complaints of
lack of promotion.

It is estimated that by the end of this year, the majority of
the record companies will be able to cover their budgets. it is
also hoped that the support given by the new television net-
works will make a significant contribution to the brazilian
record market.

The Brazilian recording firms believe that illegal reproduc-
tion of tapes and gramophone records will have undergone a
drop of 30% in productivity on account of a new law to repress
piracy approved by the Brazilian Congress at the beginning of
this year.

Law 6895, sanctioned by the President of the Republic, Dr.
Joa Batista Figueredo, has symptomatically altered the juridi-
cial concept of piracy. Up to march this year, clandestine re-
production of records had been considered as merely a tort in
the civil area, subject to an indemnification pre-established in
court. The owners of these clandestine plants could not be ar-
rested since Brazilian law does not permit arrest for monetary
indebtedness except in cases of alimony. Consequently, they
readily returned to their activities right after paying the fine.

For a number of years the Brazilian Record Makers Associ-

(Continued on page L.A-28)

Pauio Coelho is Billboard En Espanol's correspondent in Rio.
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Manuel Montero, who left Cuba
in 1973 and travels frequently to
Havana, says composers in Cuba
are the “privileged class.”

Roxana Zambrana photo

Ismael Miranda,
among those salsa art-
ists whose concerts
have broken records in
Puerto Rico.

Johnny Ventura performing on
the **Combo Show."

Sophy, Velvet artist and native Puerto
Rican artist, among those acts which
sell as well as the popular salsa variety.

Benny More Jr.

Carlos Orlando Garal.

international Pop Enhances

Cross-Culture Surge

lthough producers and distributors can-
not fully agree on the issue, everything
seems to indicate that the favorite kind of
music among Puerto Ricansis still the bal-
lad, despite the recent “invasion™ in this
country (population of 3.5 million) of salsa
and rock music.

Throughout the 1970s, salsa music
managed to sustain itself as the ““main dish" in radio pro-
gramming. Stations like Z-93, Salsoul 98, Salsa 63, Radio Voz,
X-100 and Y-96FM decided to have all-salsa programming,
this in response to the popular demand.

The salsa concerts given by Fania All Stars in stadiums and
coliseums have broken attendance records. However, despite
high sales by salsa musicians like Willie Colon, Ray Barretto,
Ismael Miranda, Ismael Rivera, Tito Puente, Roberto Roena
and his Apollo Sound, Sonora Poncena, Pete '‘Conde’ Rodri-
guez and Luigi Texidor (all of them Puerto Ricans under Fania
contract), some baladeers—such as Mexicans Jose Jose
(Pronto), Marco Antonio Muniz (Arcano), Spaniards Camilo
Sesto (Pronto), Julio Iglesias and Raphael (CBS), Venezuelan
Jose Luis Rodriguez (TH), and natives Danny Rivera (TH), Wil-
kins (Masa) and Sophy (Velvet)—sell as well as the ''salseros”
almost without promotion.

Alarge percentage of industry people agree that by the end
of the 1970s, salsa music was starting to be overshawdowed
by rock, especially the ‘“disco” wave, and, more recently,
“punk’ music. Accordingly, new radio stations like Radio
Rock, Alfa Rock 106 (in San Juan), and Radio Heavy (in May-
aguez) were created; but no American rock superstar can yet
be credited for having sales of 20,000 units per year.

In sharp contrast, salsa vocalists like Marvin Santiago, Os-
car D'Leon (both TH) and Panamanian Ruben Blades (Fania)
have twice surpassed these figures. In 1980 alone, romantic
singers Julio Iglesias and Jose Luis Rodriguez, with their al-
bums ‘“Hey"* and ‘‘Atrevete,” respectively, sold about 50,000
copies each.

It's important to remember that on a small island like
Puerto Rico, an LP selling more than 10,000 copies is consid-
ered a hit. Equally important is the tremendous competition
generated by the numerous labels established here. The aver-
age price of an LP ranges from $5.95-$6.95 if made in Latin
America, and over $7.95 if manufactured in the States while

By JOSANTONIO MELLADO ROMERO

the average monthly income of the working people (who are
the principal record buyers) ranges from $380-$500 monthly
in terms of U.S. dollars.

Most labels here are also distributors. Additionally, there
are several wholesale and retail dealers, like Distribuidora
Nacional de Discos (probably the largest) that distribute most
of the American labels—Distribuidora Borinquen, Aponte One
Stop, BM Records Distributors, Disconcentro and La Casa de
los Tapes.

Among the record companies, the most important are:

Discos Borinquen, headed by Dario Gonzalez, which in-
cludesin its catalog artists Roberto Anglero and his Orchestra
Tierra Negra, Rafael Jose, Iris Chacon, Oscar Solo, Monica,
etc.

Artomax Records, headed by Tomas Figueroa, with Gilberto
Monroig, Roberto Yanes, Orvil Miller, Carlos Camacho, Ar-
leene, Nano Cabrera, Anibal, Jose Nogueras, Pedro Conga,
duo Elba and Renny and the salsa Orchestra La Terrifica,
among its artists.

Tierrazo Records was founded in 1979 by Frank Ferrer. The
label has contracts with Lucecita, Glenn Monroig, Lalo Rodri-
guez, recently signed by CBS, Rafael Cortijo, Raffi Val & his
Orchestra, group Batacumbele, among others.

Liznel Records, owned by Nelson Velasquez, which edits the
recordings of Panamanian baladeer Basilio for the Caribbean,
distributes Luis *‘Perico’ Ortiz's Records, and includes in its
catalog such popular orchestras as Elias Lopes y Compania
and the Cenjunto Quisqueya.

Recently establishd Global Records, with Anibal Nieves as
president, has signed Raphet, Paquitin Soto, Porfirio Morell &
his Orchestra, among others.

DC Records, under the leadership of Charlie Munoz, in-
cludesin its catalog Orchestra Mulenze, group Concepto Juve-
nil, and child singers Mimi and Ramoncito.

There are other small companies such as Bronco, Orda,
Performance, Funny, Fonseca and Lozano. The latter two spe-
cialize in recording *‘oldtimers’’ and nostalgia music.

In addition to the national labels, international companies
like CBS, Velvet, Vania, TH, Alhambra, Orfeon, Gema, Micro-
fon, Caytronics and Sonido Latino, have established branches
in Puerto Rico.

wWwWw.americanradiohistorv.com

In the last year, record producers have discovered tv as a
powerful promotion media (traditionally, radio commercials
have been used to introduce new product). Today CBS, TH,
Liznel, Borinquen and others reserve part of their budgets for
tv commercials. This form of advertising has proved to be
most effective.

Before the revolution of 1959, Cuba, along with Mexico, was
the mecca for Latin American artists. It was the most solvent
market in the Caribbean, a pioneer in the radio/tv industry,
and had the best show places as well as a very healthy record
industry.

In addition to native companies like Discuba, Kubaney,
America, Liberty, Gema, Puchito, Conga, Guajiro, Rumba, Re-
vancha and Solfeo, international labels like RCA Victor, Co
lumbia, Decca and Capitol (American). Peerless and Orfeon
(Mexican)s, Odeon (Argentinian), and Hispavox (Spanish).
had established licensees in Havana. After the revolution the
scenery changed dramatically; The exodus took place.

By 1962 the government had gained control of companies
that remained in the island, and founded the state-owner
EGREM, the only recording enterprise established since then.
Record sales were eliminated, and record production is only
for radio broadcasting.

Singer Benny More Jr., son of the legendary ‘*Barbaro del
Ritmo,"" (deceased in 1963), who left Cuba a year ago and
now lives in Puerto Rico, declares:

“In my country records are luxury items. Any Cuban would
gladly pay a high price for records of Danny Rivera. Julio Ig-
lesias, Lucecita, Jose Luis Rodriguez, Charles Aznavour, Lolita
de la Colina or Lissette, who are frequently heard over the ra-
dio. It is not uncommon for Cubans to stop tourists in the
streets and ask them to buy records in local stores for them,
because tourists visiting Cuba may buy records in special
stores, to which Cubans do not have access.”

The Centro Nacional de Contrataciones Artisticas regulates
the activities of musicians, singers, dancers, commentators,
actors and show business technicians. This entity is respon-

{Continued on page LA-28)

Josantonio Mellado Romero is Billboard en Espanol's correspondent
Collaborators: Miguel Amilcar Lopez. Caonabo Diaz Betances and EFE
News Agency.
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Mellina, one of the
most popular artists in
Central America.

Raphael, a leading artist
in Panama.

Karim Baz, winner in Guatemala of the Monja Blanca
award, is seen here with Arnoldo Calvo, CBS manager.

Ballader Jose Jose, a
frequent Central American
visitor.

Troubled Market Seeks Stability

By PEPE ESTRADA

n the last few years, especially since the Nicaraguan Revolution of July, 1979, Cen-
tral America has gone from a homogeneous region culturally and economically,
boasting a plethora of commercially common markets, to an area divided and re-
plete with conflict. The record industry here deeply reflects this divisiveness.

El Salvador's record industry and its entertainment industry in general has been
most seriously affected. Since the military coup of 1979, the Salvadorean govern-
ment, facing the deficit situation of massive unemployment and shortage of cur-
rency, has had to impose highly restrictive measures to restrain imports.

The situation for DIDECA (Discos de Centro America), a major record label which headquar-
ters in Guatemala, has been little short of devastating until recently. The Salvadorean Govern-
ment has had to employ the use of the country’s radio and television networks to run its propa-
ganda campaigns for weeks at a time. This oppressing obstacle practically negated any chance
of promoting records.

Moreover, the inculcation of martial law and the suspension of all constitutional guarantees
caused the cancellation of all shows and night life in general in the city. In fact, untilonly a few
months ago, martial law was in force, with curfews from 7 p.m. to 5a.m; now it'sin force from
11 pm.tob5am.

Given the state of political and economic unrest in El Salvador, it is a matter of record that
bankruptcy has been declared by more than 200 Salvadorean companies over the last two
years. Many other firms have been obliged to lay off employes in large numbers.

However, this does not apply to DIDECA. The firm hasn’t fired anyone and, in fact, has since
reinforced its sales and marketing departments by adding manpower. Even with all its prob-
lems, El Salvador keeps going forward as a very good market for records.

The other major record manufacturers which operate out of Central America and cover the
record demands of seven countries are: FONICA (Fono Industrias de Centro America), which. like
DIDECA, headquarters in Guatemala; DICESA (Discos Centro Americanos), a Salvadorean
manufacturing company and INDICA (Industria Centro Americana Del Disco), which home-
bases in Costa Rica.

Taking a look at the record industry picture in Nicaragua, we see that the situation is not
much different from El Salvador. Inspite of the historical event which took place in July of
(Continued on page LA-46)

r Pepe Estrada is Billboard En Espanol's correspondent in Guatemala.

By DAVID CONSTABLE

£E iracy? We're flooded with it; especially during the past year.”” "“Panama
is a pirating center.”

Those are some of the remarks heard from record manufacturers
and distributors concerned over record amounts of bootleg recordings
sold in disk shops and peddled in bars around Panama City and Colon.

To hear them tell it, the situation is out of control. They have suspi-
cions but lack enough proof to make public accusations.

For most of the past year and a half a merengue-type tune by a New
York-based Haitian group called Tabu Combo was one of the 45s most heard on the air and
played in jukeboxes in both Panama City and Colon. Almost no one understood the French-
patois lyrics, so some Latins in the slum areas gave some vulgar versions of the refrain of the
tune called '"Mabuya."" (It was practically the theme song of the 1980 pre-Lenten Carnival sea-
son.)

Because of the wide popular appeal of the tune, enterprising Panamanian singer-turned-
agent Leroy Gittens contacted the combo, which was willing to come to Panama for a price
much more than the market could stand, in Gittens’ opinion.

However, they finally came down to an acceptable figure and arrived in Panama in May of
this year. (They probably won't be coming back because of a bad experience in the city of Co-
lon, where, during the interlude to two performances, their uniforms were stolen out of an un-
guarded locker room.) “*They came here claiming that the person with whom | had signed a
contract to distribute their records in Panama had no authority to do so," says Alcides Al-
manza Jr., president of Continental de Discos.

They threatened to hire a lawyer, but Aimanza says they left and he has heard nothing more
about it. However, while here the group did a sign up with Discos de Panama, which has an-
other possible Tabu hit on the market called ‘Baissez Bas.”
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